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. SYDNEY MOSELEY..

2,000 people into a sponsor’s

stores every week for 26 weeks!
When SYDNEY MOSELEY

told his listeners he’d take an air-

vacation to write a book,

10,000 letters poured in begging

him to change his mind!

Unusual? Not for Moseley. This outstanding com-
mentator’s air career is spiked with facts proving that
he can make people listen loyally, act promptly, and
buy what he tells them 10 buy.

What does a Moseley sponsor think? Read this excerpt
from a letter: “We have sponsored numerous programs
Note—MUTUAL STATIONS! in the past—some to our sorrow. But I can say that
Moseley has given us a new perspective on the value of

SYDNEY MOSELEY is available on radio advertising!”

Mutual stations from coast-to-
coast for local sale. Amazing op- SYDNEY MOSELEY is now available on WOR, in New
portunity to sell this great per- York. His program, ““Headlines of Tomorrow™, 1:00-1:15
sonality in your market.. Write P.M., weekdays, is soaring toward top popularity.
WOR, 1440 Broadway, N. Y. 18, SYDNEY MOSELEY is now geared to do a great selling

attention of NORMAN LIVINGSTON, 3 . 3
.. job for an advertiser, or his agency, at a remarkably
for cost and sales ammunition re- R
low price.

garding this remarkable, mbney-

making offer! Write, wire or phone WOR, 1440 Broadway, New York

Write now, today. 18—PE 6-8600—attention of NORMAN LIVINGSTON, for
a complete, easy-to-read presentation giving all facts,
including price,




"THAT'S WHAT HAPPENS WHEN A
PRODUCT IS ADVERTISED ON WLS™

YES, SIR! WLS really moves merchandise. For when we tell listeners
to buy, they buy ...and when we tell them to write, they write. Take

Martha’s and Helen’s success with this “Feature Foods” offer for instance:

They received 4,774 letters in one month . .. for a dessert advertiser using

brief participation five days a week, offering only a recipe for ice cream.

That's a typical result for WLS advertising. And what is true of the
“Feature Foods” program is likewise true of many other WLS programs.
We can show lots of further evidence that WLS Gets Results. Just ask us . . .

or ask any John Blair man.

890 KILOCYCLES
50,000 WATTS
BLUE NETWORK

* * * N
#*x 3 * PRAIRIE
* i N ' FARMER %
o+ STATION *
\\Q\v REPRESENTED BY BurrinceE D. BuTLER *\\\\\\* §‘

President

JOHN BLAIR & COMPANY

GLENN SNYDER
Manager

MANAGEMENT AFFILIATED WITH KOY, PHOENIX, AND THE ARIZONA NETWORK — KOY PHOENIX .+ KTUC TUCSON. » KSUN BISBEE-LOWELL
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YOU GE’I‘ THESE"EHIGH POINTS

SR i,

IN Sa¢;z 5 PULLING POWER

Excellent dial position . . . consistent record of success for all types
of accounts . . . proved by long term renewals™* . .. Program sched-
ule flexible . . . to meet changing listening habits . . . streamlined
to fit recreation needs of war industry workers.

**These are some of the many national and local accounts long-time users

of WPEN .. .and theyve renewed for long-term contracts: Crawford
Clothes . . . Dun Shoe . .. Nevins Drugs . . . Pepsi-Cola . . . Palmolive . . .
Ex-Lax . .. American Chicle . . . Gold Medal Capsules . .. Admiracion
Laboratories . . . Ward Baking.

w P E N Wém 950’s THE HIGH POINT
ENTERTAINMENT & SALES POWER M
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The impartial radio research  No wonder leading agencies and
advertisers are getting “on the
beam” — are placing more new
major stations in this area .. 101 business than ever be-

proves conclusively that fore on New Jersey’s First Sta-

WAAT (America’s 2nd oldest  tion! 1t v&{ill pay you to investi-
gate! Write, wire, or telephone

station) delivers mostlisteners A AT. Executive Offices. Hotel
per dollar in North Jersey. Douglas, Newark, New Jersey.

s MA R T B u YE Rs National Representatives (Qutside New York Area) Spot Sales, Inc.

paid for cooperatively by all

£ =
“DOLLAR FOR DOLLAR NORTH JERSEY’S BEST RADIO BUY"

*Do you realize this market contains over 314 million people; more than these 14 cities combined: —Kansas City, Indlanapolzs,
Rochester, Denver, Atlanta, Dallas, Toledo, Omaha, Syracuse, Richmond, Hartford, Des Moines, Spokane, Fort Wayne.

BROADCASTING ¢ Broadcast. Advertising August 23, 1943 + Page >



SONOYOX PIONEERS

Allied Mills, Inc. (Wayne Feeds)
Louis E. Wade, Inc.
American Chicle Co. (Black Jack Gum)
Badger and Browning & Hersey, Inc
American Industries Salvage Committee
(Steel Scrap Drive)
McCann Erickson, Inc.
Bismarck Hotel
Smith, Benson & McClure, Inc.
Buick Motors Division, General Motors
Corp.
Arthur Kudner, Inc.
Chicago, Milwaukee, St. Paul &-
Pacific R. R.
Roche, Williams & Cunnyngham, Inc.
Chick Bed Company (Chick Bed Litter)
The W.D Lyon Co.
Colgate-Palmolive Peet Company
(Vel, Palmolive)
Ward Wheelock Co.
Delaware, Lackawanna & Western
Coal Co.
Ruthrauff & Ryan, Inc.
Walt Disney Productions
Emerson Drug Company (Bromo-Seltzer)
Ruthrauff & Ryan, Inc.

Christian Feigenspan Brewing Company

(Feigenspan and Dobler P.O.N.
, Beers and Ales)
a e an Feltman-Cyrme Shoes
, Russell C. Comer Advertising Co.

Forum Cafeterias of America

R. ]. Potts-Calkins & Holden, Inc.
remember the WOR
(Stag Beer)
LU Maxon, Inc.
Grocery Store Products Sales Co., Inc.

{Fould's Macaroni Products)

One of the funny things about the human mind is the way in which it Capipbell Biitd| Coin s
Chr. Hansen Laboratory, Inc.

{Junket Quick Fudge Mix)
Mitchel Faust Advertising Company

Andrew Jergens Co.

associates words and sounds.

i 0 i Banner. (Woodbury's Products)
Try it yourself. Try to recite the words of The Star Spangled Banner, for s i ol
3 3 Ss o’ Lever Brothers Co. (Lifebuoy Soap)
instance, without “remembering” the tune. Rt & B doe

. . National Broadcasting Company
Sonovox takes advantage of that trick of mind and memory. It makes all fog- Naval Aviation Selection Board
= e Navy Seabees (U. S. Navy, Constructi

horns forever say “Bee—oh-h.” It makes those singing violins say“Woodbury, avéatf:“z::)( BHgpoAstusTion

Office of Civilian Defense (Region Six)
Pabst Sales Company (Pabst Beer)
Warwick & Legler, Inc.

Pan American Coffee Bureau

Buchanan & Co., Inc.

Woodbury, Woodbury”-—not only in words, but in your memory. Never again

will you hear that little tune without remembering what it says.

Sonovox can make your radio message memorable. Ten years from now Purity Bakeries Service Corp.
. N (Taystee Bread, Grennan Cakes)
! you'll be using Sonovox, in its proper place, as a matter of course. But why Radio Station KOMA, Oklahoma City
P ) . . - Alvino Rey and his Orchestra (i all
not join those pioneers listed at the right—and cash the dividends that always L L a1
. Shell Oil C Inc.
accrue to the foresighted? *J. Walter Thompson Co.

. S. Treasury Dept.

Universal Pictures Company, Inc.
("Larceny With Music”)

- Warner Brothers Pictures, Inc.
' ® (Thank Your Lucky Stars)
Velie-Ryan, lne. (Nesbitt's California

"Talking and Singing Sound” Orange Drink)

FREE & PETERS, INC., Exclusive National Representatives

CHICAGO: (80 N. Michigan NEW YORK: 247 Park Ave. SAN FRANCISCO: ;1 Sutter HOLLYWOOD: r5;:2 N, Gordon ATLANTA: 322 Palmer Bldg.

Franklin 6373 Plaza 5-4131 Sutter 4353 Gladstone 3949 Main 5667
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FCC Demands Full Data on Sale of Blue

Separate Price for
WJZ, KGO, and
WENR Sought

SPURRED by Chairman
Wheeler (D.-Mont.) to get
the full facts, and itself
feeling that the information
supplied it is vague and in-
complete, the FCC by unani-
mous vote last week desig-
nated for full-dress hearing
on Sept. 10 the proposed sale
of the Blue Network Co. to
Edward J. Noble, New York
industrialist and broadcaster.
The $8,000,000 cash figure es-
tablishes a new record for any
radio transaction and marks
the first time a complete net-
work would change owner-
ship.

Following its action Tues-
day (Aug. 17) in setting the
transaction for hearing, the
FCC Friday sent to all parties
in interest a detailed Bill of
Particulars outlining additional
data it desires to have presented
at the formal proceeding. The en-
tire Commission (six members, in
view of the George H. Payne va-
cancy) will sit.

Price For Each Station

BLUE and Mr. Noble must es-
tablish an individual price for each
of the three stations owned and
operated by the BLUE, under the
hearing notice. The voluminous ap-
plications for transfer filed with
the Commission Aug. 11 by RCA,
as the seller, and American Broad-
casting System Inc., Mr. Noble’s
company, as the purchaser, simply
established the blanket $8,000,000
figure for the network as a going
concern., Separate prices must now
be set for WJZ New York, WENR
Chicago and KGO San Francisco.

It was learned authoritatively
that Mr. Wheeler, chairman of the
powerful Senate Interstate Com-
merce Committee in which radio

legislation originates, contacted the
FCC shortly following announce-

ment of the RCA-Noble transac-
tion, and urged that a thorough
study be made of all aspects of the
proposed transfer., Whether or not
the Senator’s letter had any bear-
ing on the Commission’s unanimous
vote, the bill of particulars, drafted
independently by the FCC’s law
department, provides for the most
penetrating sort of inquiry.

Under the contract entered into
by Mr. Noble with David Sarnoff,
RCA president, signed July 30 but
amended on Aug. 2, the transaction
becomes void unless FFCC approval
is forthcoming by Nov. 1. The Sept.
10 hearing date, it was thought,
provides ample time to meet that
deadline, unless unforeseen ob-
stacles are encountered.

‘National Importance’

Aside from the conventional
data which it requires in matters
pertaining to transfers or sales of
stations, the hearing notice speci-
fies the Commission wants to de-
termine the sources of all assets
of Mr. Noble’s new company in the
purchase of the stock of the BLUE.
Also raised is the question of Mr.
Noble's plans, if any, for the issu-
ance of the remaining 100,000
shares of treasury stock of ABS.
Mr. Noble agreed to purchase 400,-
000 shares of the capitalized 500,-
000 shares of ABS for $4,000,000,

with no accounting for the residue.

It was clear that, while the
Commission desired to expedite
the transaction in the interest of
all parties concerned it neverthe-
less wanted as full and complete
information as possible, lest there
be repercussions. By setting a Sept.
10 date, the FCC placed the trans-
action ahead of other scheduled
docket proceedings. And by author-
izing the entire Commission to sit,
the FCC resorted to a procedure
invoked only in the most important
policy considerations.

The Commission formally an-
nounced that it had designated the
transaction for hearing “in view
of the national importance and
general public interest in the pro-
posed sale of BLUE Network, Inc.,
licensee of three radio stations and
operator of a major network” It
pointed out that under Section
310(b) of the Communications
Act, the Commission must act upon
the transfer of control of the three
stations, which are licensed to the
BLUE. Also involved and subject
to Commission approval are 43 re-
lay stations licensed to the BLUE
and authority to transmit pro-
grams to Canadian stations affiliat-
ed with the BLUE,

Thus far no petitions to inter-
vene in the proceedings have been

filed. It is expected that RCA, as
the seller, the BLUE, as the ii-
censee of the stations, and ABS
will be the only participants. Mr.
Noble himself, it is presumed, will
appear to testify regarding those
aspects of the hearing notice re-
lated to his own plans and to his
proposed policies on operation of
the BLUE.

Complete Facts Demanded

It became evident last week that
Mr. Noble does not propose to sell
WMCA, which he has owned since
1941, until the FCC has approved
the sale of the BLUE. Supplement-
ing the Aug. 11 application, Mr,
Noble last week filed with the Com-
mission a sworn statement depos-
ing that “in the event of approval
by the FCC of the application for
transfer of all the outstanding
stock of BLUE Network Co. Inc.
from RCA to ABS Inc.”, it was
his intention to “dispose of all of
the bonds and stockholdings” in
WMCA Inc. which he owned at
that time. Mr. Noble, it is reported,
has received some two dozen bids
for WMCA ranging up to $1,250,-
000. He has reduced negotiations,
however, to three or four bidders,
it is reported.

Mr. Noble acquired WMCA in

(Continued on page 49)

FCC Bill of Particulars for Blue Network Hearing . . .

FOLLOWING is the full text of the
Bill of Particulars sent by the FCC
last Friday to RCA, the BLUE
Network Co., and American Broad-
casting System Inc., of which Ed-
ward J. Noble is president and sole
stockholder, setting forth data to
be supplied at the public hearing
Sept. 10 on the proposed sale of
the BLUE to ABS for $8,000,000
cash:

1. To determine the legal, tech-
nical, financial and other qualifi-
cations of the proposed transferee
to control the licensee of standard
broadcast stations KGO, WENR,
WJZ and 48 relay broadcast sta-
tions.

2. To determine the source or
sources of all assets of the trans-
feree in the purchase of the stock
of the licensee corporation.

BROADCASTING ¢ Broadcast Advertising

3. To determine the original, de-
preciated and replacement values,
with detailed supporting data, for
such values, of all technical and
other equipment used or useful in
connection with the operation of
the stations listed in Issue 1.

4. To determine the amounts
proposed to be paid for each of the
stations listed in Issue 1.

5. To obtain full information
with respect to the proposed aec-
quisition of control, including all
understandings, contracts or ar-
rangements relating to the same.

6. To determine what plans, if
any, transferee has for the issu-
arce of the remaining 100,000
shares of treasury stock.

7. To determine t}}e manner in

which the licensee would be operat-
ed under the control of the pro-
posed transferee, including the per-
sonnel to be employed.

8. To obtain full information
with respect to any changes in
operation of the licensee.

9. To obtain full information
with respect to any changes in the
licensee corporation, its officers, di-
rectors, employees or otherwise
with respect to the licensee.

10. To obtain the information
required by part 2 of Commission
Form No. 315.

11. To determine whether, in
view of the facts shown under the
foregoing issues, a grant of the ap-
plication would be in the public
interest.
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Coal Disc Campaign Brings Good Results

Response of Public
To Drive Eases
Problem

EFFECTIVE use of transerip-
tions sponsored by coal dealers in
the Government’s “Buy Coal Now”
campaign is indicated in replies
received at the office of Howard
Gray, Deputy Administrator, Solid
Fuels Administration for War.
The replies from dealers and radio
stations who requested the tran-
scriptions attest the
sponse to the messages and the
benefits to sponsors.

In many cases, dealers reported
they have continued the campaign
throughout the summer, using the
transcriptions whenever newly-ar-
rived coal supplies permitted addi-
tional sales. In a number of in-
stances the dises were cooperative-
ly sponsored by all local dealers.

Small Stations Aided

That small stations benefited
from the campaign was evident
from letters received from stations
which were able to find sponsors
for the dises. Usually, however,
the dealers wrote to Washington
for the recordings and took them
to stations.

Typical of the replies received
in the survey were the following:

From Hunter Coal and Ice Co. Inc.,
High Point, N. C.: We have been
getting good response from the records
furnished by your office in connection
with Order Coal Now enmpaign. . .
We have purchased $200 worth of
time from station WMFR in High
Point and we believe this to be very
helpful to us.

From Currie Coal Co.. Fayetteville,
N. C.: Coal dealers of Fayetteville
have joined together in sponsoring this
campaign over WFNC to run 10
weeks . . . this material has met with
our approval and the benefits . . .
have been most gratifying to us in the
promotion of sale of coal during what
is normally our dull season.

Abraham & Straus Plans

First Radio Campaign

ABRAHAM & STRAUS, Brook-
lyn department store, said to be
the second largest newspapar ad-
vertiser in New Yorg, will start
its first commercial radio program
Sept. 10 as sponsor of a weekly
' participation Missus Goes A-Shop-
ping, studio audience series on
WABC, New York. Participations
wiil be increased to three a week
Oct. 4. Program is not intended
to replace newspaper advertising,
but to supplement it by ‘“adding
the advantages of another univer-
sal home medium,” according to
the store.

As co-owner with Bloomingdale
Bros. of W75NY, FM station op-
erated by Metropolitan Television
Inc., New York, A & S has cooper-
ated in the presentation on that
station of a non-commercial pro-
gram, Wartime Living, since the
first of the year. Neff-Rogow, New
York, has been named advertising
agency.
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From Julian J. Behr Co., advertis-
ing agency, Cincinnati, which used
one-minute “Buy Coal Now” discs to
supplement regular news periods spon-
sored by a client on WCPO: Results
from transcriptions furnished have
been eminently satisfactory . . . we
credit the unusually big volume of
orders as traced to telephone orders
to transcriptions.

From Sewanee Coal & Supply Co.,
Chattanooga, Tenn.. which reported 20
dealers participating in the campaign:
It was necessary to temporarily discon-
tinue these spots due, principally, to
the dealers’ inability to get a sufficient
amount of coal to deliver in accordance
with the campaign.

From Leland H. Purks, Cedartown,
Ga., who used the discs twice daily
for two weeks on WGAA : I think this
is one of the best mediums to impress
upon the public the importance of
buying their coal now.

From Ice Delivery Co., Selma, Ala,,
which sponsored the transcriptions on

WHBB: The transcriptions have
proven very satisfactory.
From WTAQ, Green Bay, Wis,

whose client, Northern Coal & Supply
Co., used the spot announcements:
The recordings have had good results.
From Farmers Elevator & Exchange
Co., Hannibal, Mo.. which used the re-
cordings on WHMO: They seem to
have brought in the orders.
From W. J. Sterchi Coal Co.,,
Knoxville, which is sponsoring the
transcriptions on WBIR for 13 weeks:
We are happy to report that the re-
sponse has been most gratifying.

Filling the Bins

From Royal Coal & Lumber Co.,
Logan, Utah, which used the transerip-
tions on KVNU: We have filled more
bins the past two weeks than in any
other period since we have been in
business.

From Rock Island Lumber Co.,
Rock Island, Ill., which used the an-
nouncements in connection with its
morning musical program on WHBF :
We wish to report that we have had
very fine results with these transcrip-
tions.

From Ray Coal & Coke Co., Mont-
gomery, Ala., which has been using
the messages on WSFA : We have re-
ceived good results and & number of
our customers have advised us of the
good advertisement we have on the
air.

Cape Coal Co., Cape Girardeau, Mo.,
which reported that several coal deal-
ers cooperatively sponsored the discs
daily during July on KFVS: These
records have given wonderful results
and at this time we are 14 carloads
behind in our delivery. Many of our
customers would not have thought of

Emmeco Signs U. of Mich.

GRIDIRON SEASON of U. of
Mich. will be carried again this
year by WJR Detroit broadcasting
direct from the stadium. Emmco
Ins. Co., South Bend, is the sponsor
and Bob Kelley and Jack Leller-
man will handle the announcing
and “color” for the games. World
news will be broadcast between
halves, Those who signed the con-
tract are: H. C. Williams, vice-
president and secretary Emmco;
E. M. Morris, president Emmeco;
Charles Burke, WJR; K. L. Snede-
cor, vice-nresident, MacDonald-
Cook Co.; Thomas F. Shortall, vice-
president and agency superinten-
dent Emmco; C. A. MacDonald,
president, MacDonald-Cook Co.,
South Bend-Chicago adv. agency
handling the Emmco account.

ordering their fuel until Fall. Other
dealers have like results.

Carolina Builders Corp., Raleigh,

C., which sponsored the transcrip-
tions on WRAL for July and August:
Results from this campaign have been
very satisfactory.

Russell the Coal Man, Elkhart, Ind.,
which joined in a cooperative cam-
paign sponsored by Elkhart Coal Mer-
chants Assn. on WTRC: We are defi-
nitely filling more bins this year than
ever before.

Business Increases

H. W. Ramsey, Oakland City, Ind,,
who used the transcriptions on WEQA
Evansville: There has been a decided
increase in business over this same
period last year, which we attribute
in most part to the radio programs.

B. F. Merritt Coal Co., Macon, Ga.,
which sponsored the transcriptions on
WMAZ: The results obtained from the
timely messages have been most grati-
fying. In our opinion, this method of
getting over to the people the im-
portance of buying their coal now is
unexcelled.

Station WOLF Syracuse, N. Y., T.
S. Marshall, president, reporting on
time purchased by one sponsor: The
campaign has enabled us to increase
our income by $94.50 a week at a time
when we local stations are having
some pretty tough going. We certain-
1y would like to see more campaigns
handled on the same basis.

Many Orders

McFarlane Fuel & Stoker Co., Salt
Lake City, which sponsored the records
on KDYL: We have had good results
and have on hand orders for about
3,500 tons of storage coal.

Blanchard & Turner, Portsmouth,
Va., which used the discs on WSAP:
The tonnage which we have so far

Wander Co. Returns

WANDER Co., Chicago (Ovaltine)
returns to the air Sept. 27 on 75
BLUE stations with Captain Mid-
night. The quarter-hour drama will
be heard Monday through Friday
at 5:45 p.m. (EWT). Blackett-
Sample-Hummert is agency.

this season delivered to the consumers’
bins is about 359, ahead of deliveries
made during the same period last year.

Roy Boon Service Station, Scotts-
bluff, Neb., which sponsored the tran-
sceriptions daily for two months on
{GKY: I have sold twice as much
coal as ever before in the summer. And
as I have done no other advertising
I give them credit for most of this in-
crease.

Penland Bros.,, Pendleton, Ore.,
which has been sponsoring the tran-
scriptions on KWRC: We find that
they are doing a very nice job.

GE Buying Breaks
GENERAL ELECTRIC Co., Cleve-
land, is purchasing station break
announcements on behalf of Mazda
lamps. Contracts for 52 weeks have
been signed with KYW Philadel-
phia, and with WOR New York,
for five announcements weekly,
starting in Mid-August. It is un-
derstood that the campaign is an
extensive one, but details have not
been made known by BBDO New
York, agency in charge.

Arvey Test Spots
ARVEY Corp., Chicago (R-V util-
ity fiber cans), beginning Aug. 30
will sponsor a 30-day test campaign
of participation spot announce-
ments on homemaking programs
on KSFO KNX KIRO WTCN
KMOX. The campaign is likely to
be extended nationally later. Agen-
¢y is First United Broadcasters,
Chicago.

Republic Drops Plans

REPUBLIC PICTURES, New
York, has abandoned for the pres-
ent its plans for a half-hour net-
work program featuring studio
talent [BROADCASTING, July 19],
because film players have so many
commitments. Firm will continue
spot announcements for stars and
films. Agency is Donahue & Coe,
New York.

WORLD’S FIRST AERIAL NEWSPAPER, the Minute Man, was
launched Aug. 9 when first copy was presented to Lt. Gov. Horace T.
Cahill of ‘Massachusetts (in dark suit, center) at Boston airport. Paper
is a mimeographed edition of the latest news gathered by the Egso Re-
porter and sent from WBZ Boston by Western Union printers to North-
east Airlines offices at the field, where the mimeographing is done.
(1 to r) Carlo DeAngelo, account executive, Marschalk & Pratt; Don
O’Brien, assistant advertising manager of Standard Oil Co. of N. J.;
Helen Murdock, Northeast Airlines hostess; Jack Miller, advertising
manager of Standard Oil; Robert Lybeck, engineer, Colonial Beacon
Oil Co.; Lieut-Governor Cahill; J. A. Knowlton and Leslie Fitzgerald,
Colonial Beacon Oil Co.; Barry McLaughlin, advertising department
of Standard Oil; C. S. Young, general manager, and Harry D. Good-
win, promotion manager, of WBZ-WBZA Boston.
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Ruling Is Awaited
In WSAY’s Appeal

Injunction Decision Against

AFM Sought by Station

DESPITE steps taken by the Na-
tional War Labor Board to main-
tain the status quo pending inves-
tigation of the dispute between
WSAY Rochester, N. Y., and
James Petrillo, president of the
American Federation of Musicians
[BROADCASTING, July 26], WSAY
has taken the case to court, seek-
ing damages of an undisclosed
amount and an injunction restrain-
ing Mr. Petrillo and the AFM
from causing Mutual to stop sup-
plying WSAY with musical pro-
grams.

The case was heard in the Su-
preme Court of New York Aug. 12
and five days later Justice William
F. Love reserved decision on
WSAY’s plea for a temporary in-
junetion.

‘Secondary Boycott’

According to Jacob Ark, New
York attorney for WSAY, the in-
junction, if granted, will merely
save WSAY from further financial
loss pending complete settlement of
the dispute. He claims the union
cannot legally call a strike at the
station “where no work exists” and
that the AFM action is a “secon-
dary boycott”. Named also in the
WSAY injunction petition is
Leonard Campbell, president of the
Rochester Musicians Protective
Assn. According to Campbell’s
lawyer, George J. Nier, the union
merely wants an accounting from
WSAY to discover if the station
can afford to hire the five additional
stand-in musicians, demanded in
the new contract between the AFM
and WSAY.

NEW NAB COMMITTEE
TO ADVISE ON NEWS

A SEVEN-MAN radio news com-
mittee is being formed by the NAB,
in line with a recommendation to
the NAB board last June by the
NAB’s Publ ¢ Relations Committee
at a meeting in Chicago [BROAD-
CASTING, June 28]. Letters inviting
participation by radio news editors
and station managers were sent
out last Friday by Neville Miller,
NAB president.

The committee has three major
purposes: To adopt standards
which will insure accurate and fair
treatment of radio news by ragiio
stations and promote cooperation
between radio and other news
media; to secure fair and objective
recognition of representatives of
radio news in fields outside of ra-
dio, as in Government agencies,
and to secure equal recognition
with representatives of the press;
to set up standards for the han-
dling of news by radio about radio.

The committee is expected to
contribute to the plan to assist and
encourage. an aggressive public
relations practice on the part fo
local management, an objective out-
lined at the Chicago meeting of the
Public Relations Committee.

OWI NEWS AND POLICY COMMITTEE

THIS GROUR of outstanding broadcasters will constitute the Radio
News and Policy Committee designated by E. Palmer Hoyt (insert), di-
rector of the Domestic Branch of OWI in formulating war news policies
governing radio. Top row (1 to r) Niles Trammell, NBC President;
Neville Miller, NAB President; W. S. Paley, CBS President; Mark
Woods, BLUE President; Miller McClintock, Mutual president. Bottom
row (1 to r) Lewis Allen Weiss, Don Lee vice-president and general
manager; Leo Fitzpatrick, executive vice-president, WJR Detroit; Her-
bert L. Pettey, director, WHN New York; Martin B. Campbell, manag-

ing director, WFAA-WBAP, Dallas.

Radio News, Policy Committee

Is Named for Industry by Hoyt

RECOGNIZING radio on equal
footing with the press as a news
medium, E. Palmer Hoyt, Director
of the Domestic Branch of OWI,
last Saturday announced appoint-
ment of a nine man Radio News
& Policy Committee to consult on
matters pertaining to war news
coverage and handling. Mr. Hoyt
is on leave from his post as editor
and publisher of the Portland Ore-
gonian (KGW-KEX), having suc-
ceeded Gardner (Mike) Cowles Jr.,
Iowa publisher and broadcaster,
last June.

Members of the committee, rep-
resenting all segments of the in-
dustry, include the executive heads
of the four major networks and
prominent broadcasters represent-
ing independent factors in the in-
dustry.

Because of the importance of
radio news coverage in the war
picture, Mr. Hoyt, shortly after he
took over, decided upon the ap-

pointment of the Radio Committee"

to parallel the newspaper group,
which met with him last month at
an organization meeting.
Members of the Radio Commit-
tee are: William S. Paley, Presi-
dent, CBS; Niles Trammell, Pres-
dent, NBC; Mark Woods, President,
Blue; Miller McClintock, Presi-
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dent, Mutual; Lewis Allen Weiss,
Vice President and General Man-
ager, Don Lee; Leo Fitzpatrick,
Executive Vice President and Gen-
eral Manager, WJR Detroit; Her-
bert L. Pettey, Director, WHN New
York; Martin B. Campbell, Man-
aging Director WFAA, WBAP,
KGKO Dallas-Ft. Worth; and
Neville Miller, President, NAB.

Mr. Hoyt emphasized that the
committee will be active and that
it will be called to Washington to
consult with him on war news mat-
ters at intervals of two months
or so.

It is expected that Willard Egolf,
assistant to NAB President Miller
in charge of public relations, will
act ex officio as secretary of the
group. Formation of the Commit-
tee was discussed with Mr. Hoyt oy
President Miller and Mr. Egolf
last month [BROADCASTING, July
19].

Plough Campaign
PLOUGH Inc., Memphis, will start
its annual winter campaign for
Penetro nose drops in the latter
part of September, using more than
350 stations throughout the coun-
try. Campaign will consist of re-
corded one-minute announcements
and chain breaks, prepared by Co-
lumbia Recording Corp. Agency is
Lake-Spiro-Shurman, Memphis.

Fly Joins Craven

In WGST Vote

Commission Sets Hearing
On Management Contract

IN AN UNUSUAL action which
saw Chairman James Lawrence Fly
vote with Commissioner T. A. M.
Craven, who customarily represent
opposite factions, the FCC last
Tuesday designated for hearing for
the second time this year the appli-
cation for renewal of license of
WGST Atlanta.

School Obligated

The station had been given a 90-
day extension of its license last
March during which time the Geor-
gia School of Technology was to
divest itself of a management con-
tract with former radio commission-
er and ex-CBS vice-president Sam
Pickard and Clarence H. Calhoun,
Atlanta attorney, operating as
Southern Broadcasters Inc. The
Commission held the management
contract was at variance with FCC
policy, which requires operation of
stations by the actual licensees.

The proposed agreement, by
which the University would acquire
the technical equipment and facili-
ties of Southern Broadcasters, pro-
vided that the University pay to
Messrs. Pickard and Calhoun 15%
of the net billings of WGST for
80 3% months, or until 1950. The
contract further specifies that the
station should be operated in such
fashion as to provide as large net
billings as may be possible. It was
declared that an estimated projec-
tion of past earnings, as applied
to the contract formula would yield
an expected figure of around $300,-
000 to Messrs. Pickard and Calhoun.

Position of School

While no formal announcement
was made, it is understood the
FCC majority (Fly and Craven dis-
senting) felt that the contract ar-
rangement placed upon the school
the necessity of accepting programs
indiscriminately in order to earn
the return necessary to pay off this
obligation.

Chairman Fly originally had
played a leading part in terminat-
ing the Pickard-Calhoun contract.
Commissioner Craven, however,
took the position that the financial
matter between the parties was of
no concern to the Commission, so
long as the policy of elimination of
management contracts was en-
forced.

Wyler on Air

WYLER & Co., Chicago (Wyler's
Soup, Dehydrated Vegetables, and
Bouillon Cubes), beginning Sept. &
will sponsor the quarter-hour Sun-
day Noontime News on WBBM
‘Chicago, and on Sept. 7 will start
a twice-weekly quarter-hour musi-
cal program on WMAQ Chicago.
Contracts, which are for 52 weeks,
were placed by Aubrey, Moore &
Wallace, Chicago.
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Garey Charges Agencies Used ‘Informers’

Doubts Testimony
Against Station
Announcer

CONTINUING its investigation of
the alleged interference of the FCC
and OWI with the operation of do-
mestic foreign-language stations,
a sub-committee of the House Se-
lect Committee, sitting in New
York, last' week heard the presen-
tation of evidence concerning the
discharge of a German announcer
on the unsupported complaint of
an OWI official and of his investi-
gation by the FCC six months af-
ter he had been put off the air.
He is still not broadeasting, it was
stated, despite the fact that the
FCC was unable to find any reason
why he should not be allowed to
do so.

Many of the questions put by
Mr. Garey, chief counsel of the
Committee, concerned the sources
from which these agencies secure
their information, and resulted in
heated colloquies between him and
some witnesses who resented the
term “informer,” which Mr. Garey
defined as ‘‘snooper” or “stool pi-
geon”. This line of questioning re-
vealed that a number of individ-
uals report to the FCC and other
Government agencies on the activi-
ties of persons suspected of Fascist
leanings, but Mr. Garey did not
secure any testimony that the “in-
formers” had been paid for their
information.

When one official of the FCC had
testified regarcing information re-
ceived from an employe of WOV
New York, Mr. Garey charged the
FCC with encouraging this man to
be a “snooper” and disloyal to his
employer and stated “Himmler
could take lessons in Gestapo tac-
tics from the War Problems Divi-
sion of the FCC.”

As an example of the type of
complaints the FCC receives, Mr.

PRIOR TO LEAVING for the
Army last week, Beverly M. (Bevo)
Middleton, WABC sales manager
(left), said goodbye to his succes-
sor, John H. Field. Middleton re-
ports for duty at Fort Devens,

Mass. He has been with WABC
since 1938. Field joined the New
York outlet last spring as account
executive, leaving the commercial
managership of WPTF Raleigh.

Garey read a letter written in
March, 1942, by J. P. Warburg, ad-
visory assistant, Coordinator of In-
formation, asking for an investiga-
tion of the proposed sale of WOV,
New York, to “a man called Balbo
of the Balbo Qil Co. . . . said to
have fascist leanings.” “The Balbo
0Oil Co. is owned by the Mester
brothers and named for the Italian
Aviator and there is no Mr. Balbo
in the organization,” Mr. Garey
pointed out.

During the coming week the
committee hopes to complete its
hearings in the foreign language
field with the testimony of other
station personnel, and to enter in-
to an investigation of the sale of
WMCA, New York, in January,
1941, by Donald Flamm to Edward
J. Noble, who on July 30 contract-
ed to purchase the BLUE network.
This part of the hearings has been
given added interest by the suit
recently filed by Mr. Flamm for
rescission of this sale, charging
conspiracy to defraud on the part
of Mr. Noble and others.

Concurrent Hearings

The committee also disclosed how
the long arm of the allegedly Jus-
tice Dept. cracked down on an
Italian language broadecaster and
time broker, issuirg a directive that
he should not be allowed to engage
in any phase of radio activity
whether it be as a salesman, agent
or otherwise. This action was taken

at the request of the OWI after the’

Office of Censcrship had given him
a clean bill of health.

Durine the hearings last wrek
the FCC released a supposedly

“confidential” statement which had
been given to an FCC attorney by
a Chicago foreign language station
program director with the specific
understanding that such statement
was intended for the attorney’s own
personal file. That same witness re-
vealed he had received a telephone
call the week before the hearings
opened in New York from Nathan
David, FCC assistant general coun-
sel, who reminded him of certain
conversations they had at the FCC
in Washington.

Counsel Garey hurled the charge
that the call was an attempt to in~
fluence the impending test mony of
witness before the committee.

Guest Recalled

Rep. E. E. Cox, chairman of the
House Select Committee investigat-
ing the FCC, was the only Commit-
tee member present as the New
York phase of the hearings enter-
ed its third week last Tuesday.
Rep. Louis E. Miller (R-Mo.) had
expected to attend but was unavoid-
ably detained in St. Louis until
Aug. 25, it was stated. On that date
Rep. Miller is expected to open
hearings in Washington on the
draft deferment policies of the
Commission, according to present
plans, while the New York hearings
continue. Eugene L. Garey, chief
counsel for the Committee, will
proceed with the presentation of
evidence in New York, while Fred
R. Walker, assistant general coun-
sel, will handle the Washington
section of the hearings.

Recalling J. A. Guest, field attor-
ney for the FCC in charge of the
Commission’s New York office, Mr.

Running Fight Between Fly and Garey
Tops Current Stories in Non-War List

IN SHEER number of words pub-
lished, the House Select Committee
investigation of the FCC, alonz
with the running fight between
Chairman Fly and the Committee,
appears to lead all other non-war
news stories now current.

Aside from news reports on the
testimony adduced at the hearings,
which got under way initially in
Washington on July 2 and have
been continuing for the last fost-
night in New York, statements
emanating from the FCC challeng-
ing the testimony, and editorials in
leading newspapers and news mag-
azines have heightened interest in
the proceedings. FCC Chairman
James Lawrence Fly almost daily
deprecates the hearings as “star
chamber”, one-sided and colored.
Eugene L. Garey, chief counsel of
the Committee, on the other hand,
has charged the Commission with
consistent violations of the statutes,
the Constitution and its own regu-
lations.

At his press conference in Wash-
ington last Monday, Mr. Fly re-
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iterated statements he had made
the preceding Friday in New York
condemning the Cox Committee.
He insisted the FCC has not threat-
ened the continuity of licenses of
stations, pointing out that he will
have been at the Commission four
years Sept. 1 and not a single
station had been off the air for a
single hour because of program
content. He said he was discour-
aged about the prospect of getting
a hearing before the Committee.

Newspaper reaction, heretofore
more or less evenly divided as be-
tween the FCC position and that
of the Cox Committee, appeared to
take a sharp turn against the Com-
mission following allegations that
the FCC had connived with the
OWTI in removing foreign language
personnel from certain stations in
what was admitted to be “extra-
legal” maneuvering.

The New York World-Telegram
in an Aug. 12 editorial, after re-
counting the formula used by Sid-
ney Spear, former FCC attorney

(Continued on page 54)

Cox Toothache
THE Thursday morning ses-
sion of the Cox Committee in-
vestigating the FCC which is
being held in the Federal
Court House in New York
were abruptly called off at
11:30 a.m. due to an agoniz-
ing tootha~he suffered by
Judge Cox. During the lunch
hour Judge Cox had the
troublesome molar removed.
The hearines were resumed at
1:30 as scheduled.

Garey devoted most of the opening
session to the case of George Brun-
ner, conductor of a German lan-
guage housewives program on
WBNX New York. On June 18,
1942, according to a statement
made to Mr. Guest by W. C. Alcorn,
general manager of the station, he
hzad ruled Mr. Brunner from the air
at the direction of Lee Falk, radio
chief of OWI's Foreign Language
Section. Mr. Alcorn was exceeding-
ly “burned up” over this, Mr. Guest
stated, as Mr. Falk had given no
reason for his demand and as Mr.
Alcorn knew of no reason why Mr.
Brunner should not be kept on the
air.

Orders to Investigate

In January of this year, more
than six months after Mr. Brunner’s
dismissal from WBNZX, Mr. Guest
received orders from the FCC’s
Washington headquarters to inves-
tigate Mr. Brunner, Mr. Guest re-
ported. Questioned by Mr. Garey as
to why the Commission, which has
no authority over programs or pro-
gram personnel, should be interest-
ed in Mr. Brunner, especially when
he had already been off the air for
six months, Mr. Guest replied that
he did not make FCC policy but
merely carried out instructions.

Mr Guest admitted that he had
checked the FBI files on Mr. Brun-
ner but refused to reveal what they
contained, on advice of Nathan Da-
vid, FCC assistant general counsel,
who read a statement from the De-
partment of Justice that “all in-
vestigative reports are confidential
documents of the executive depart-

(Continued on page 55)

Louis Back at Agency

JOHN J. LOUIS, vice-president of
Needham, Louis & Brorby, Chicago,
has resigned his position as as-
sistant national director of the
War Finance Committee in Wash-
ington, and has resumed his work
with the agency in Chirago. He also
continues to be active in aviation
recruiting as president of the Army
Council for the Sixth Service Com-
mand, Chicago.

FIRST ITEM on agenda Aug. 29 of
AFRA national convention in Chica-
go will be the proposed merger of
AFRA with AGMA.
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Tremendous
Power...

Wide Range
Coverage!

%, S 7Mé¢ are noted for

their terrific power and wide
range coverage...a fact to which

any Japanazi will attest

in KOA-Land

DENVER’S dominant station is noted for its tremendous
power and extensive coverage—facts which any long-time KOA

advertiser will vouch for, on the basis of results alone.

Recently, a KOA morning program sponsor credited KOA with
securing distribution of his product in the State of Montana—ter-

ritory not even included in KOA’s conservative coverage claims.

Few Stations in the Nation fﬂ,ﬂﬂﬂ/ﬂ[f&[fﬂﬂ'

Can Equal KOA’s Dominance!

REPRESENTED NATIONALLY BY ‘_581’01’ SALES OFFICES
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Businessmen Now in Control

Of Top

OPA Executive Posts

Improved Cooperation From Industry Is Expected
As Price Group Revises Methods, Personnel

A VIRTUAL revolution in the top
management and control of OPA
is indicated by developments of the
past week. The agency which has
the vital wartime job of control-
ling the price and rationing of
foods and manufactures, is out of
the hands of the “professors’” and
has been turned over to a manage-
ment of business men. As a result,
it is expected that industry co-
operation will be forthcoming as
never before.

Chester Bowles, OPA general
manager, and formerly in the
partnership of Benton & Bowles,
announced appointment of James
F. Brownlee, former head of sales
planning for General Foods Corp.,
as deputy administrator in charge
of price. He succeeds Donald
H. Wallace, former Williams Col-
lege professor, who is being re-
tained for the present as an eco-
nomic advisor, along with two other
price heads whose services Mr.
Bowles said would be needed al-
though they do not meet Congress’
experience requirements for policy-
making positions.

Other Appointments

Mr. Bowles appointed Reagan
P. Connally, president of the Inter-
state Department Stores, as head
of the Consumers Goods Division,
one of six under Mr. Brownlee.
Vacancies are yet to be filled in
four of these six price divisions,
namely Foods, Industrial Prod-
ucts, Textiles, Leather and Ap-
parel. The head of the Fuel Price
Division, Sumner Pike, has the
requisite experience in “business,
industry or commerce”.

In taking office, Connally said he
expected the full cooperation of
businessmen. He declared the “en-
tire life efforts and savings” of
these men are at stake in the fight
for the “hold the line” program.

On Friday, Aug. 20, Mr. Bowles
announced the appointment of Jean
F. Carroll as director of the OPA
Food Price Division. Mr. Carroll
had been assistant director of the
Food Rationing Division since last
May. He was formerly with the
Kroger Grocery & Baking Co. as
an executive at their St. Louis
branch. From 1932 to 1937 he was
a partner in the firm of Carroll &
Pelz, New York, sales consultants.
Mr. Carroll takes the place of R.
B. Heflebower, dean of commerce
of Washington State University,
who will be retained in OPA in the
capacity of an advisor, but who is
barred from any policy-making po-
sition by Congressional mandate.

Mr. Bowles said regional OPA
administrators in all eight regions
have the required business train-
ing, as do all but two of the 105

district directors throughout the
country.

At a news conference Aug. 16
Mr. Bowles talked frankly of his
plans and policies. A basic person-
nel requirement is sincere belief
in price control, he intimated, say-
ing that each division would be
headed by a man “willing to fight
to see that price control operates
effectively.”

Simplified Rules

Another basic idea is the ap-
pointment of persons drawn from
the industries to be regulated,
which is in line with the Congres-
sional intent in cutting off those
lacking business experience. Busi-
nessmen will both devise and ad-
minister the pricing and rationing
programs of the agency.

Regulations are to be simplified
wherever possible. Mr. Bowles
hopes to have the department store
regulations reduced to three or
four master regulations and said
that he wants the “same sort of
simplification carried into all lines
of retail price control.”

Emphasis is placed on compli-
ance, before enforcement. By a
plan for compliance panels in the
various industries Mr. Bowles
said he felt a tremendous amount
of volunteer help could be secured.
Court action will only be used on
known chiselers and incorrigibles.
He declared that it is not OPA’s
job to control profits but prices.
Profit statements will not be asked
unless a company wants a price
increase. Mr. Bowles feels that 95
per cent compliance can be ob-
tained voluntarily.

Cream of Wheat Returns

CREAM OF WHEAT Corp., Min-
neapolis, which this winter and
spring used twice-weekly participa-
tions on the BLUE Breakfast Club,
is planning to return to network
radio, this fall, it was reported last
week, the program to be Nila
Mack’s Let’s Pretend heard on CBS
as a sustaining children’s show for
the past 13 years. The report is
that Cream of Wheat will promote
its cereal product on the juvenile
series when it returns to the Sat-
urday morning 11:05-11:30 spot
Sept. 25. The full CBS network
will probably be used on a twice-
weekly basis. Agency is BBDO,
Minneapolis.

W]Z TRANSMITTER
GOING UP AT LODI

FIRST STEP toward the construc-
tion of the new transmitter for
WJZ, New York, took place Aug.
18 with ground-breakine ceremon-
ies held at the Lodi, N. J., site
with Mark Woods, BLUE presi-
dent, officiating. The celebration
was attended by representatives of
the BLUE and WJZ, mayors of
five New Jersey cities and officials
of Bergen County.

The new transmitter building
will be completed within four
months and the 640-foot tower will
be reconstructed and in operation
by the end of the year.

After the ceremonies John Me-
Neil, WJZ manager, gave a lunch-
eon. Present from the BLUE in
addition to Mr. Woods were Keith
Kiggins, vice-president in charge
of stations; Phillips Carlin, vice-
president in charge of programs;
G. W. Johnstone, director of news
and special features; Robert D.
Swezey, legal counsel; Anthony M.
Hennig, assistant treasurer; and
from WJZ, Joseph M. Seiferth,
audience promotion manager, and
Robert L. Hutton, of the sales pro-
motion staff.

D. G. SCIHNEIDER, vice-president
of Young & Rubicam, Chicago, for-
merly account supervisor, will assume
duties as merchandising director for
that agency. Kenneth Laird, former
merchandising director, has been ap-
pointed director of sales and advertis-
ing of Nutrition Research Labora-
tories, Chicago.

=

WINNER OF LANGENDORF trophy for outstanding station promo-
tion on the Red Ryder Victory Patrol is station KJR, Seattle. Above,
Richard Goehel, left, advertising manager of Langendorf United Baker-
ies, and Bruce Eldridge, right, Ruthrauff & Ryan account executive,
watch while Don Searle, manager of KGO, San Francisco, threatens to
take the gold cup away next year from Birt Fisher, general manager
and secretary of Fisher’s Blend Stations, operators of KJR-KOMO.

Seattle.
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Amos-Andy Back,
Show Starts Oct. 8

To Promote Rinso In Friday
Evening 10-10:30 Spot

LEVER BROS., Cambridge, Mass.,
which last April completed nego-
tiations to sponsor the comedy team
of Amos 'n’ Andy this fall [BrRoaD-
CASTING, April 26], has announced
that the new series will start Oct.
8 in the Friday evening 10-10:30
spot on NBC. Product to be pro-
moted will be Rinso.

Concluding their first long vaca-
tion from the air this summer after
14 years of continuous broadcast-
ing, the team is changing its long-
established format of a five-weekly
quarter-hour program, and is set-
ting another precedent in that a
studio audience will be allowed for
the first time to watch the two
black face comedians broadcast.
Except on special occasions when
they played charity or patriotic
shows Amos 'n’ Andy were never
seen by the public in their charac-
ter roles.

New Technique

Amos 'n’ Andy will enact a com-
plete episode each Friday night, a
new technique for them. Musical
bridges will speed the action, and
guest stars will appear each week
in specially written roles.

Niles Trammell, president of
NBC, and for years an intimate
friend of the comedians, personally
announced the new show.

“We are happy to have Amos 'n’
Andy once again before an NBC
microphone,” Mr. Trammell said.
“They were the first radio program
to become an American institution
and for more than a decade were
the favorites of millions of Ameri-
cans, both young and old. A warm
welcome from the radio audience
awaits them, I am sure.”

NBC was only three years old
itself when it first presented the
new comedy team of Amos 'n’ Andy
14 years ago—on Aug. 19, 1929.
Pepsodent Co., Chicago, was the
team’s first sponsor, and the only
other company to sponsor them was
Campbell Soup Co., Camden, which
terminated its contract with Amos
'n’ Andy in February of this year,
when it was found necessary to cut
down on advertising expenses. They
were last heard on CBS. Agency
for the pair’s new series on NBC
is Ruthrauff & Ryan, New York.

Machine Firm Plans

ALLIS CHALMERS Mfg. Co., Mil-
waukee, manufacturer of farm im-
plements and heavy industrial
equipment, is reported to be lining
up a network program through
Compton Adv., New York, agency
handling the company’s institu-
tional advertising.

CHARLIE McCARTHY and Edgar
Bergen, of the Chase & Sanborn Hour,
which returns to NBC Sept. 5, have
becocme regular weekly feature of the
BRC.
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"5 Minutes Across the Board' vith

B

y FAMOUS NEWSCASTER

Formerly on 78 Mutual Stations
For Bayuk Phillies Cigars

2.1 Rating
14.6% of Listenens

{According to Hooper Survey—
Winter & Spring 1942-1943)

*

Transcriptions of Stevens’ voice
furnished on request . ..

Associated Press and
United Press News
Every Hour on the Hour

BOSTON, MASS.
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Ruling on Music
Sought in Florida

Effect of New Statute on Old
‘Anti-ASCAP Law’ Asked

COURT ruling as to the effect of
apparently contradictory Florida
statutes upon the operations of
music performing rights organiza-
tions to do business in that state
was sought last week by Attorney
General J. Tom Watson of Florida
in a Bill of Complaint against BMI,
SESAC Inc., Associated Music
Publishers and ASCAP filed in the
Circuit Court of Leon County.

The Attorney General brought
out that under the original music
statute, popularly called the “anti-
ASCAP law”, the legislature pro-
vided that certain combinations
owning or controlling copyrighted
music compositions were held to be
unlawful monopolies in restraint
of trade and were prohibited from
doing business in the state. Subse-
quent legislation, enacted in 1941,
he said, appeared to permit “such
combinations to transact business
in this state, provided they comply
with the provisions of said stat-
utes”.

Declaring that a question had
arisen as to the effect of the new
statute upon the old, he said it was
necessary for the court to construe
these statutes and determine wheth-
er or not compliance with the pro-
visions of the latest enactment by
the music performing rights socie-
ties is sufficient to comply with the
earlier law regarding restraint of
trade.

The court was asked to enter a
declaratory decree interpreting the
two statutes, Further, the court
was asked to determine whether
the defendant societies, or any of
them, constitute an unlawful com-
bination operating in violation of
the original law. In the alternative,
the court was asked to issue an
injunction or injunctions restrain-
ing the operations of the defend-
ants if it is determined they con-
stitute an unlawful combination
operating in violation of the Flori-
da statutes. A mandatory injunc-
tion or injunctions also were sought
enforcing compliance with the de-
termination of the court.

‘Chef’ Sponsors

NATIONAL BISCUIT Co., which
has been sponsoring the BLUE lo-
cal cooperative The Mystery Chef
on seven stations for NBC bread,
last week added an eighth station,
the cities now used being San An-
tonio, Buffalo, Pittsburgh, Cleve-
land, Poughkeepsie, Birnmingham,
Houston and Rochester, N. Y. Con-
tinental Baking Co., sponsors for
Wonder Bread and Nehi. Bottling
Co. for Royal Crown Cola. Two
grocery chains, Steinberg’s Groce-
terias, Montreal, and Fairway
Stores, Minneapolis, have joined
the group presenting the show five
time weekly. Western Stove Co.,
sponsoring in Los Angeles, has
added San Francisco.

NO ST. LOUIS BLUES apparent
when these men of the Advertising
Club of St. Louis got together with
Paul Hollister (1), CBS vice-presi-
dent in charee of advertising and

sales promotion. Merle S. Jones
(center), general manager of
KMOX St. Touis, and Rep. Louis
E. Miller (R-Mo.) (r), St. Louis
member of the House Seleet Com-
mittee to investizate the FCC, en-
joy the proceedings along with
coatless Arthur Ocker (rear), vice-
president of the Advertising Club
of St. Louis, before which Mr. Hol-
lister spoke.

Eisenhower Quits OWI
For College Presidency

MILTON S, EISENHOWER. asso-
ciate director of OWI, left the
Government last week to assume
the presidencvy of Kansas State
College. Mr. Eicenhower, brother
of Gen. Dwight D. Eisenhower, re-
sioned two months aeco hnt re-
mained on duty during Director
Elmer Davis’ recent trip abroad.

Prior tn iniring OWI in June,
1942. Mr. Eisenhower was director
of the War Relocation Authoritv.
Fe has heen in government since
1925 when he entered the forejen
service ag American vice-cnnsul in
Sentland. He has held many ad-
minictrative pasts since that time,
My, Eisenhower is rettnmmine +a hig
2Ima mator, having pradunted from
Kaneas State in 1094 and having
taueht journslism there.

After publication of news re-
ports that Gen. Eisenhower had
stron~lv n»~ed hia hrathar ta ac.
cent the collece nost, OWT officials
last Fridav issued a statement em-
phatieallv denvine that he had re-
signed nn the advice of the General,
and that anv such imnlicatiorn was
“utterly without foundation”. As-
sertine that he had consistentlv re-
frained from discussing familv
matters, Mr. Fisenhower said his
brother simplv  had expressed
“gratification that T have accepted
a position in our home state”. He
said he had heard nothine but fav-
orable comment from his brother
about activities of OWI in his the-
atre of operations.

Agronsky Sponsors

SECOND national advertiser to
sign for Martin Agronsky’s five
t'mes weeklv news broadecast on the
BLUE is Philip Morris & Co., New
York, which will sponsor the local
cooperative program on WISH Tn-
dianapolis, effective Aug. 23, for
Bond Street tobacco. Account was
handled direct. Aeronskv is spon-
sored Monday through Friday, 8-
8:15 a.m., by Fisk Tire division of
U. S. Rubber Co. on WSIX, Nash-
ville.
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WHKC Explains Action in Excluding
Portions of Speech by Frankensteen

RICHARD T. FRANKENSTEEN,
vice-president of the United Auto-
mobile Workers, C.1.O., last week
filed a complaint with the FCC
against the action of WHKC Co-
lumbus in deleting portions of a
speech he delivered on the station
Aug. 8. The question is being stud-
ied by the Commission’s legal de-
partment.

Car! M. Everson, station mana-
ger, in a statement to BROADCAST-
ING, denied a charge made by Mr.
Frankensteen that WHKC’s refusal
to broadcast parts of the speech
was based on the Smith-Connally
anti-strike act. The station’s ac-
tion, he asserted, was based on the
code of the NAB which excludes
controversial matter from a com-
mercial broadcast.

Acted As Unit

“WHKC was not acting as an
individual,” Mr. Everson stated,
“but rather as a unit of a national
organization ' subscribing to poli-
cies standardized throughout the
radio industry. If, for instance, this
same speech was to have been de-
livered on a non-commercial pro-
gram in which there would also
have been representation of those
Ohio Congressmen against whom

certain specific charges were made
in Mr. Frankensteen’s speech, so
that they might have the oppor-
tunity of rebuttal, then WHKC, as
any other member station of NAB,
would have been willing to allot
free time to such a discussion.”

The deleted sections of the speech
criticized Senator Taft (R-Ohio)
and Rep. Vorys (R-Ohio) and
praised Senator Burton (R-Ohio)
for their voting records.

Nature of Attacks

Mr. Frankensteen’s original
sceript attacked the 78th Congress
for “doing everything possible to
dismantle” the President’s 7-point
program. Mr. Vorys, the speech
stated, “has voted to remove the
$25,000 limit on salaries imposed
by the President and to provide a
huge windfall to the upper bracket
income taxpayers through the Ruml
plan. He has joined in a many-sided
attack to shackle price regulations,
killing funds for rollback subsidies,
cutting OPA enforcement funds
and attempting to pack the impor-
tant jobs in this agency with rep-
resentatives of big business.”

Reference to Senator Burton
praised him for his “far-sighted”
foreign policy.

[Industry Member Unable

To Sit on Strike Panel

HENRY S. WOODBRIDGE, re-
cently appointed as industry mem-
ber of the WLB tripartite panel to
hold hearings in the Petrillo
“strike’” against the transcriotion
companies, resigned last week. It
is exvected that a successor will be
apvointed this week.

In the meantime, plans are going
forward to begin public hearings
in New York on Sept. 6. The Board
has not yet selected a place for the
hearings.

Mr. Woodbridge’s resignation
was occasioned by the change from
the original plans to begin h-arings
Aue. 16 and by other commitments
which prevent him from serving.
The remaining members of the com-
mittee are Arthur Meyer, public
member, chairman, and Max Zar-
itsky, labor member.

Ralston _Sci;edille

RALSTON PURINA Co., St. Louis
(Ralston Whole Wheat Cereal and
Instant Ralston), on Sept. 9 starts
a varied schedule of prozrams and
newscasts on seven eastern and
midwestern stations. The schedule
includes the quarter-hour Satur-
day morning show, Brush Creek
Folliecs on KMBC Kansas City;
Five-minute morning newscasts
Monday throuzh Friday on WENR
Chicago and WOR and WABC New
York; the Sunday morning 25-min-
ute Funny Paper Party on WGN
Chicago; A twice-weekly quarter-
hour early evening musical program
on WJR New York, and a quarter-
hour musical show five evenings
weekly on WBEN, Buffalo. Agency
is Gardner Adv. Co., St. Louis.

KEYS KGBS SIGN

CBS AFFILIATIONS

KEYS, Corpus Christi and KGBS,
Harlingen, Tex., have signed af-
filiation contracts with CBS and
will join the network as soon as
lines are available. The stations,
both local outlets, will become af-
filiates consistent with the new
CBS policy of adding outlets in
areas not otherwise receiving ade-
quate service from that network.

Prior to the June 15 effective
date of the FCC’s Network Regu-
lations, this area of Texas was
said to have been protected for
KPRC, a Houston £0,000 w out-
let, under a territorial exclusivity
clause in its CBS contract. Ter-
ritorial exclusivity, however, was
outlawed under the rules.

CBS, it was learned, determined,
following market surveys in the
area, that the two Texas markets,
which have thrived in recent years,
warranted network service,

KEYS operates on 1490 ke with
250 w and is owned by a partner-
ship comprising H. B. Lockhart,
manager and chief eneineer, and E.
C. Hughes, commercial manager.
Other partners are Earl C. Dum_x,
attorney, and Charles W. Rossi, oil
operator.

KGBS, operating on 1240 ke
with 250 w, is owned by Me-
Henry Tichenor. Ph'lip G. Loucks,
Washington attorney, represented
the stations in the network nego-
tiations.

ALBERT GROBE. chief announcer
of WQXR. New York. has completed
narration of two films—a Pathe-RKO
Sportscope.  “Barnyard Golf”, awd
“Inea  Civilization”, edueation film
prepared by Office of Coordinator of
Inter-American Affairs.

BROADCASTING e« Broadcast Advertising



The JACK CARSON SHOW originates at KNX

...s0 does the 11 p. m. NEWS

It takes all kinds of radio shows to make a network.
Comedy, variety, music, drama, oews...Have they
anything in common?

At KNX they have. Because here «all shows, net-
work or local, have the same exacting, unflagging
CBS standards to meet. KNX is where Columbia’s

Hollywood-produced shows come from. KNX is
CBS in Hollywood.

There’s the new Jack Carson show, produced by
Foote, Cone & Belding for Campbell’s Soups. KNX
personnel, equipment, sound effects and priceless
know-how help speed it smoothly coast-to-coast, to
make it one of the top comedy shows on the air.

Then there’s the KNX 11 p. m. news. This twenty-
minute comprehensive news roundup has become
virtually the town crier for Southern California. Its
participating sponsors, on a local, low-cost, late-
evening basis, get exactly the same kind of news
writing, editing, delivery, engineering and thinking
that has given CBS what TIME called “the most
efficient and adult news service in radio”—because

the KNX news bureau is an integral part of Colum-
bia’s world-wide news facilities.

When you use the KNX 11 p.m. news to reach
Southern California, you get the same KNX-tra
touch of audience acceptance and sales impact that
has kept one sponsor on it continuously for 148
weeks, another for 78 weeks. That’s results.

Some time is available. Ask us, or Radio Sales.

Columbia’s
Station for
all Southern

California

Represented by Radio Sales, SPOT Broadcasting Division of CBS .




HORSEBACK INSPECTION trip over KMBC’s new livestock farm has
just been completed by the big three of the station management (1 to r):
Karl Koerper, managing director; Arthur B. Church, president, and Sam
H. Bennett, director of sales. The farm, 20 miles south of Kansas City,
is a practical 400-acre establishment, with a prize herd of Angus cattle
[BROADCASTING, Aug. 2]. Operated by KMBC for service to the leading
industry of KMBC territory, it is the point of origin for twice-daily
broadcasts by Phil Evans, the station’s farm editor. More than 300
names for the farm have been received in a contest sponsored by Mr.
Church with a $100 War Bond as prize for the winning name.

Advertisers Meet This Week
To Plan War Food Campaign

i Radio to Play Big Role in Educational Drive; Hoyt
Jones, Bowles, LaRoche to Address Groups

WITH RADIO scheduled to play
an important part, plans will be
discussed at meetings this week in
Chicago, New York, and San Fran-
cisco for an intensive national ad-
vertising drive to acquaint the pub-
lic with the facts about the food
situation. Called by the Office of
War Information, in cooperation
with the War Advertising Council,
the War Food Administration and
the Office of Price Administration,
the meetings will seek to mobilize
the advertising world behind the
“Food Fights for Freedom” cam-
paign.

Presiding at all three meetings
will be Palmer Hoyt, recently ap-
pointed director of OWI Domestic
Operations. Other speakers will be
Marvin Jones, War Food Admin-
istrator; Chester Bowles, OPA
General Manager; Chester J. La-
Roche, WAC chairman, Paul A.
Porter, Assistant to the -Director
of the Office of Economic Stabili-
zation, Vernon D. Beatty, advertis-
ing director of WFA, on leave from
his post as advertising director of
Swift & Co.; and Charles G. Morti-
mer Jr., vice-president of General
Foods Sales Corp. and WAC co-
ordinator of the food campaign.

Schedule of Meetings

The first of the meetings will be
held in Chicago, Aug. 24, at 2:45
p.m. at the Blackstone Hotel. This
will_be followed by the New York
meeting, Aug. 26, at 10 a.m. at the
Waldorf Astoria. The third meeting
will be held in San Francisco Aug.
30 at 2 p.m. at the St. Francis.

More than two thousand invitations
have been sent out to advertising
managers and agencies.

Radio participation in the cam-
paign is being promoted by the
OWI Radio Bureau through local
station announcements, national
spot and network programs. Be-
ginning in September with only a
few programs because of the em-
phasis given to the Third War
Loan, the campaign will be stepped
up during October, when eight to
ten shows a week will be assigned
to networks for special treatment,
and will reach its peak in Novem-
ber when 80 network programs will
be scheduled under the network al-
location plan. During two weeks of
this month, three spot announce-
ments per day will be heard on
every station in the country.

Theme of Campaign

“Food Fights for Freedom” is
an overall campaign which is de-
signed to serve as a backdrop for
all individual food programs for
the duration. Its purpose is to pre-
sent the public with the basic facts
about the food situation with the
view to arousing whatever action is
required for the needs of the na-
tion.

With the theme “Produce and
Conserve, Share and Play Square”,
the campaign will enlist all groups
and organizations, information and
advertising media to mobilize every
citizen to join in a food crusade.
November will be designated as
Food for Freedom month, with
Thanksgiving taking on special sig-
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Only Sarnoff

AUTOGRAPH of David Sar-
noff, president of RCA and
chairman of NBC board, was
breathlessly requested last
week just outside the Brown
Derby as he entered that
Hollywood restaurant with
Sidney N. Strotz, Western di-
vision network vice-president,
Obligingly Mr. Sarnoff
signed, and chuckling to Mr.
Strotz said, “See, I kave ‘ar-
rived’!” But on returning the
book, the famed figure was
disconcerted to hear: “Aw, I
thought you were a movie
star.”

WAR ADVERTISING Council vre-
ports that during the first half of
1043, 283 advertising agencies co-
operating with the Council used war
theme copy for 1.755 clients, of whom
72? used local radio and 558 network
radio.

nificance this year as an occasion
for furthering the concept of shar-
ing.

Every phase of the food prob-
lem will be covered in the “Food
Fights for Freedom” campaign, in-
cluding rationing, production,
prices, waste, and allocation of sup-
ply. Given an understanding of
these facts, the public will be asked
to increase production, to conserve,
to preserve fresh foods, to share,
to eat the right foods, to substi-
tute plentiful for scarce foods, to
help keep food costs down, to par-
ticipate in community food pro-
jects and to adjust to new foods—
to temporary shortages of favorite
foods.

Cooperating with the War Ad-
vertising Council in the campaign
are Lennen & Mitchell, Benton &
Bowles, Paris & Peart, and Sher-
man K. Ellis & Co. Campaign man-
ager for the Council is Mrs. E. B,
Myers, of General Foods Sales Co.
Council staff manager is Evelyn
Blewett.

Reynolds Adding
New CBS Outlets

Eight More Are Scheduled
For Camels in Sept.-Oct.

R. J. REYNOLDS TOBACCO Co.,
Winston-Salem, though undecided
on the exact time lineup for its
three shows on CBS this fall, is
adding eight CBS stations, all re-
cent affiliates of the network, for
Blondie, Thanks to the Yanks and
a variety show, format of which is
still in the planning stage.

The stations are WJLS Beckley,
W. Va.; WLBC Muncie, Ind.;
WDWS Champaign, WDAN Dan-
ville, WTAX Springfield, and
WSOY Decatur, Ill.; WPAD Pa-
ducah and WHOP Hopkinsville,
Ky.

Effective Sept. 27 these stations
will be added to the sponsor’s Mon-
day evening 7:30-8 period current-
ly occupied by Blondie; on Oct. 8
to the Friday 10-10:30 p.m. spot
now filled with Camel Comedy Car-
avan, and Oect. 9 to the Saturday
7:30-8 p.m. time at present taken
by Thanks to the Yanks.

All three programs promote
Camel cigarettes and Prince Al-
bert Smoking tobacco. Details on
the time of broadcast this fall for
the three Reynolds shows on CBS
will be announced later. Agency is
Wm. Esty & Co., New York.

Grove Renews NBC Show

GROVE LABS. St. Louis (cold
tablets and vitamins), renewed
sponsorship, effective Oct. 4, of
Louise Massey & the Westerners,
heard Mondays, Wednesdays and
Fridays on the NBC network at
three time periods of 7:45-8:00
am.; 8:45-9:00 a.m; and 10:30-
10:45 a.m., expanding from 86 to
90 NBC stations. The four addi-
tional stations comprise the Ari-
zona group: KTAR KYUM KVOA
KGLU. Agency is Russel M. Seeds,
Chicago.

EVERYBODY’S FARM, typical American farm, of WLW, Cincinnati,
welcomes the new sponsor of Everybody’s Farm Hour, American Chem-
ical Co. visitors at the barn are (1 to r) : Earl Neal, the farmer; Francis
North, Allied Mills, whose product (Wayne Feeds) has been sponsored

for three consecutive years on the program; G. W.

Gaffney, advertising

manager of the American Agricultural Chemical Co., whose Agrico has
been used on Everybody’s Farm and has been recently added to the spon-
sored products; Ed Mason, director of the farm department for WLW.
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E take it all back. This is not a New Yorker’s idea
of a radio network.

A couple of weeks ago we said it was, in an ad pub-
lished in New York. Then people started writing letters.
They telephoned. A few even sent telegrams.

Some of the folks were in the advertising business and
some were ordinary humau beings, but they all had an
amazingly correct idea of a radio network — namely,
Mutual.

Of course they know Mutual has more stations than
any other network! (Maybe we should have added the
fact that a full dozen advertisers are now using the full
Mutual Network to reach the full nation.)

Of course they know people west of the Hudson tune
to Mutual stations “as regularly and as enthusiastically”
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as they themselves tune to WOR! (Maybe we should
have added the fact that current Crossley studies reveal
Mutual programs are up to six times as popular, out
beyond the regularly researched cities, as in the 32
“national-rating” centers. )

Of course they know Mutual’s idea of a radio network
consists of stations located where people live, with pro-
grams people like to hear! (Maybe we should have
added the fact that 117 of our 209 outlets are located in
towns where no other networks have stations. )

* ¢ &

As somebody once put it, in almost these very words:
“Never underestimate the intelligence of people —nor
the power of the network they believe in!”

THE MUTUAL BROADCASTING SYSTEM



Radio Sets For Civilians to Be Ready
Within Eight Months After End of War

WITH THE postwar economy the
hottest home front topic, reports
from the radio set manufa~tur'ng
industry indicate that first radio
sets for civilians after the war will
be available within eizght weeks fol-
lowing termination of hostilities.
The planningz covers combination
AM-FM models and, to some ex-
tent, television production.

Radio manufacturers estimate it
will take the two-month period for
sets to roll off the assembly lines,
according to Wall Street reports.
These first models, however, are
expected to be largely pre-war de-
signs, which include FM in many
instances. Television is still an un-
known quantity on anything ap-
proaching a national basis. There
must be television transmission on
something other than a lncalized
basis before mass production of
sets is undertaken.

Better and Cheaper Sets

Many of the old line manufac-
turers already are appointing job-
bers and distributors in given areas,
in preparation for the postwar
boom.

It is logically expected that better
and cheaper sets will be available
in both the aural and video fields
in the post war era, but not im-
mediately. In the television field,
manufacturers are looking for au-
thorization from WPB to enzage
in experimentation in set manufac-
ture, in an effort to flatten out
costs.

The primary cost reduction fac-
tor, it is thought, will be a cut in
the cost of the cathode ray tube,
used extensively in military radio
operations. Mass production, it is
understood, has made it possible to
reduce the cost per tube from about
$80 to $20 for sizes used in home
television receivers. Wall Street re-
ports state that one manufacturer
predicted the average television re-
ceiver cost would still be around
$400 but others indicated about
one-half that price.

An old radio name, Maijestic, is
expected to return to the home set
fold following the war. Majestic
Radio and Television Corp., accord-
ing to its president. Eugene A.
Tracey, will reconvert its activities
to meet the antic’pated hivh post
war production demands. He ex-
plained that Majestic is now com-
pletely given over to Government
work for communications and elec-
tronic appliances and equipment but
that the company nevertheless has
“an eye cocked to the future.”

Old line companies have made
their postwar plans, it has been re-
ported from time to time. Many
new companies, heretofore outside
the home receiver field, are nlan-
ning to invade that market. Simi-
larly, a number of companies new
to the transmitter and tube manu-
facturing fields are contemplating
conversion to participatz in what
is expected to be a thriving market

for FM and television transmitters
and tubes as well as a substantial
replacement market for AM equip-
ment. These plans stem from the
four to six billion dollar military
radio and electroniecs industry
which set up many new companies
in the overall electronics field.

VIDEO COMMITTEE
IS NAMED BY NBC

CREATION of a post-war televi-
sion planning committee, headed
by John Royal, vice-president in
charge of international, shortwave
and television departments of NBC,
was announ-ed last week by Niles
Trammell, NBC president. For-
seein? the rapid development of
televisicn immediately after the
war, NBC will initiate ‘“essential
technological studies and surveys
of the problems involved,” through
the new committee. Conclusions
w'll be held in readiness for the
first days of peace.

“As a supplement to present ex-
isting national broadcasting serv-
ice, television promises much as a
new dimension in entertainment,
education avd advertisinz,” said
Mr. Trammell in making the an-
nouncement last Fridav. Telzvision,
accordng to NBC’s president, needs
onlv the release of vital materials
and the services of electronic engi-
neers, both row confined to war
needs, to serve the nation with a
new and significant service of
sound and sight.

In addition to Mr. Royal, the
newlv-formed committee includes
William S. Hedzes, vice-president
in charge of stations; O. B. Han-
son, vice-president and chief engi-
neer; C. L. Menser, vice-president
and manager of the provram de-
partment, with John T. Williams,
assistant to Noran Kersta, now in
the Marine Corps, serving as sec-
retary.

NBC jis currentlv operating its
Empire State television transmit-
ter four hours each Monday. Pro-
gramming has now been placed un-
der the direction of NBC’s nrogram
department with Mr. Williams and
his sta® vreportinr to Mr. Menser.
The NBC television committee is
coordinating its activities with the
research work of RCA Lahs,
Prineceton, N. J., and with the tele-
vision development plans of RCA’s
manufacturing division.

Blue’s Own Newsroom

THE BLUE N-twork, which here-
tofore has had its news broadecasts
prepared in the NBC newsroom by
editorial writers under G. W. John-
stone, BLUE director of news and
special features, on Aug. 23 sets
un its own New York newsroom,
effecting a complete separation
from the NBC news cepartment.
Manager of the BLUE newsroom
will be John D. Rebb, formerly edi-
torial assistant to Mr. Johnstone.
News editors will be Leon Decker,
also a former BLUE editorial as-
sistant, and John T. Madigan, here-
tofore in the NBC newsroom.
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DAVE DRISCOLL, chief of the war
services and news division of WOR,
New York, has arrived in Alziers,
it was announced according to an
OWT broaccast Aug. 16. Mr. Dris-
coll will tour the battlefronts with
his soundscriber to record activi-
ties of our armed forces, for re-
broadcast over WOR and Mutual.

Catching-Up Is Big Task
Of Radio, Says Sarnoff

ON A HURRIED inspection trip
of his corporation’s properties in
the San Francisco area, David
Sa_rnoff, president of RCA, in a
brief interview predicted a radio
boom after the war because of con-
sumer demand for radio products.

After the war, Mr. Sarnoff said,
RCA is going to face a task of
catching up where it was when the
country went to war. No civilian
radios have been constructed for
almost a year-and-a-half, and the
supply of radio tubes is fallinz be-
hind the demand, he said. “There
will be some improvements in the
radios that come out after the war,
but they will generally be about
the same as they were when we
stopped procuction. Television has
bzen developed to a point where it
is good enough for general intro-
duction after the war—but there is
the factor of getting the system
working first.”

Topmiller to OWI

CHARLES H. TOPMILLER, chief
engineer of WCKY Cincinnati, has
been “loaned” to the Office of War
Information, L. B. Wilson, owner

of WCKY, an-
nounced. Mr. Top-
miller, who has

been with the Cin-
cinnati station for
13 years, leaves
immediately for
foreign service
duty. His wife,
Mrs. Alma Asih-
craft Topmiller
and their daugh-
Mr. Topmiller ter, Diane, will
continue to live at their residence,
1122 Mt. Allen Road, Mt. Allen,
Ohio.

BRIDGEPORT RRASS Co., Bridge-
port. Conn,, which has been awarded
its fourth Army-Navy “E™ purchased
a half-hour on 30 Mutua! stations Aug.
21 to hroadeast presentation ceremon-
jes. War leaders of six United Nations
participated. Account placed direct.

IRE, RMA Set Up

Post-War Formula

Organization Plans Approved
During Joint Conference

INSTITUTE of Radio Engineers
and Radio Manufacturers Assn,
committees have completed pro-
cedure to establish a post-war ra-
dio industry technical planning
organization.

Organization plans for a “Radio
Technical Planning Board” were
approved by the RMA and IRE
committees at a conference in New
York. These plans are being sub-
mitted to other industry organiza-
tions concerned and a meeting is
scheduled Sept. 15 in New York
to start the Board’s work.

Others Invited

Purpose of the RTPB is to make
recommendations to the FCC and
other Government agencies and to
inCustries concerned, on the tech-
nical future of radio developments,
including spectrum utilization and
systems standardization for many
public services, such as television
and frequency modulation. Studies,
investigations and standards as are
required will be submitted to the
FCC and other agencies of final au-
thority. :

The organization now being es-
tablished was originally proposed
by Chairman James Lawrence Fly
of the FCC, IRE and RMA an.
nounced in a joint release. The
board will bz a democratic all-in-
dustry body, it was stated. In ad-
dition to IRE and RMA, the fol-
lowing initial “sponsors” are being
invited to participate in the Sept.
15 organization meeting: American
Institute of Electrical Engineers;
American Institute of Physics;
American Radio Relay League; FM
Broadcasters Inc.; NAB; Nation-
al Independent Broadcasters.

Others May Join

Included later may be other ma-
jor non-profit radio organizations,
communication, aeronautical and
similar groups. Chairmen of the
committees which worked out the
organization plans are A. S. Wills,
Chicago of RMA and Haraden
Pratt, New York, of IRE. Other
members of the RMA committee
are H. C. Bonfig, Camden, N. J.;
W. R. G. Baker, Bridgeport, Conn.;
R. C. Cosgrove, Cincinnati; Wal-
ter Evans, Baltimore, Md.; Fred
C. Williams, Philadelphia. Other
members of the IRE Committee
are Alfred N. Goldsmith, New
York; B. J. Thompson, Princeton,
N. J.; and H. M. Turner, New
Haven, Conn.

KSAN in Sanl I.-Iose

KSAN, San Francisco, will open
studios in San Jose Aug. 23, it was
annosunced, originatiny several pro-
grams daily under the direction of
Ed Calder, manager. Cal ‘er recent-
ly was manager of KHUB, Watson-
ville, Cal. The new studios are lo-
cated at El Paso Court at 42-B
South First St.
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ARTIN BLOCK'’S “Make-Believe
Ballroom” on WNEW still sells more
products for more advertisers than any other
program in radio—in or out of New York.

Some advertisers buy ozly “The Make-
Believe Ballroom” to sell New York—
and some rely on Martin Block to reinforce
their network coverage.

Some advertisers have been using ““The

Tl

Through this microphone pass th
most effective commercials in radio

Make-Believe Ballroom” for all of its nine
years—and some have just discovered it.

From 10:00 to 11:30 a.m., and from 5:30 to
7:30 p.m., ““The Make-Believe Ballroom” is
still New York’s favorite program six days
a week.

And with its rating at an all-time high, the
“Ballroom” is still the No. 1 buy in the
No. 1 market.

WNEW

501 MADISON AVENUE

NEW YORK, N. Y.

Serving New York and New Jersey Twenty-Four Hours a Day

NATIONALLY REPRESENTED

BY JOHN BLAIR & COMPANY



New Wire Recorders Prove

Value in Army Test Abroad

Col. Kirby Hopes Device Will Bring New Dimension
Of Flexibility to Radio Coverage of War

THE ARMY hopes that the new
lightweight wire recorder will
“bring a new dimension and flexi-
bility” to radio’s war coverage,
Col. Edward M. Kirby, Chief of the
Radio Section, Bureau of Public
Relations, War Dept., told BROAD-
CASTING after delivering the first of
several dozen magnetic wire record-
ers in a flying trip to England and
North Africa. Experiments in
planes 30,000 feet over England
and in jeeps in North Africa, using
power from the electrical systems
of the vehicles, prove the value
of wire recording, he said.

‘“Radio reporters have been an-
chored to stationary radio trans-
mitters in a war of movement,”
said Col. Kirby. “If they go to the
front they cannot broadecast until
they return to the transmitters. In
the Southwest Pacific this means
a distance of 1,500 miles both ways.
In the Tunisian campaign, it meant
several hundred miles, and for
Sicily, add another hour’s plane
ride. As a result radio has encoun-
tered for the first time in its his-
tory a limit of time and distance.”

Light Weight Units

The mother set weighs less than
50 lbs. It has a built-in play-back
and an instantaneous erasure fea-
ture and was demonstrated at the
NAB War Conference in Chicago.
The field set weighs only 10 lbs. and
can be carried on the back. The
sound is recorded on a strand of
wire which is wound on a sprocket,
with each sprocket holding 66
minutes of recording. The sprocket
can be detached when the recording
is completed and transported by
plane or courier to its destination.

Delay in delivery of recorders
due to difficulties in manufacture is
no longer a problem as most of
these difficulties have been over-
come, he said. The Army expects
to have them in all theatres of the
war in a few weeks.

Classified as military equipment,
the Army will loan the recorders
to accredited network correspond-
ents as soon as there are enough off
the assembly lines to insure even
distribution among all the net-
works. Soon radio correspondents
using the new units can bring the
war directly into the home of every
American.

Further tests are under way to
deterinine methods of field servie-
ing, censorship and transportation
of sprockets to and from the fronts.

London Conferences

Col. Kirby recently consulted
with the British Broadcasting Corp.
and found that nearest equivalent
the BBC has to offer in recorder
outfits is a 490-1b. unit which re-
quires an engineer to operate it
as well as the announcer or com-

mentator. The announcer himself
is capable of managing and operat-
ing the new wire recorder unit.

While in London, Col. Kirby con-
ferred with Lawrence Gillian, in
charge of actuality features
(special events) for BBC; Morris
Gorhan, program manager, and
Lindsay Wellington, BBC repre-
sentative in the United States, now
in England. Col. Kirby said the
British have been cooperative and
the United States will reciprocate
by allowing the British to use the
wire recorder.

Col. Kirby visited Dover Castle,
coastal defense point nearest
Europe, to determine whether or
not use of wire recording would
permit action broadecasts from this
point. He went out into the chan-
nel in a rescue boat to find out if
actual rescues of airplane crews
could be picked up.

Maj. Howard Naussbawmn, chief
of the Radio Section, European
Theatre of Operations, U. S. Army,
and former NBC production man-
ager, held open house for Col.
Kirby in London for a demonstra-
tion of the wire recorder. Present
were representatives of BBC,
American and British Signal
Corps, the RAF, the 8th Air Force,
and the OWI overseas branch.

Col. Kirby conferred with Ed
Murrow of CBS, Stanley Richard-
son of NBC and George Hicks of
the BLUE in London, regarding
use of the equipment and other
radio matters. He also conferred
with Art Feldman, former NBC
assistant to the chief of special
events and news, who now is on
loan to BBC for special events, and
Hal Bloch, free-lance script writer

for comedians (currently writing
for Bob Hope) who also is working
for BBC. Both are in England pre-
paring special programs being
aired to BBC audiences in England
and the United States. Col. Kirby
states they are laying the founda-
tion, through the medium of radio,
for a much closer understanding
between the two English speaking
countries.

Eisenhower Interested

In North Africa, Col. Kirby con-
ferred with Capt. Albert W. Whar-
field, chief of the Radio Section at
Allied headquarters and formerly
with C. E. Hooper, demonstrating
the wire recorder to various inter-
ested groups. He also conferred
with Com. Harry Butcher, CBS
Washington vice-president, now
aide to Gen Eisenhower. Col Kirby
said that Gen. Eisenhower ex-
pressed considerable interest in the
recorder and hoped it would bring
the war home to the American
people and inform them of the
sacrifices being made. On his last
evening in North Afriea, Col. Kirby
was the dinner guest of Raymond
Clapper, Mutual commentator and
columnist, Charles Dailey, CBS,
and Merrill Mueller, NBC.

Col. Kirby said because of the
shortage of paper for newsprint in
England, news broadcasts have
taken number one position on the
radio. All except those working in
factories stop to listen to the 9 p.m.
newscast. Wherever there are al-
lied forces to be found, there is sure
to be found a phonograph and
American musie, even though it
may be old, he added. The soldiers
dance to it and British soldiers are
picking up American slang expres-
sions. Likewise, American soldiers
have assimilated some of the Brit-
ish slang.

General theory of the wire re-
corder is that it will bring to the
air many types of broadcasts here-
tofore inaccessible.

UNUSUAL SALESMANSHIP last week by MacFarland, Aveyard &
Co., Chicago, Ken Arrington, advertising head of Omar Bakery & Flour
Co., Omaha, and Hugh Feltis, general manager of KOIL, KFAB and
KFOR, saw the cast of The Adventures of Omar brought from Chicago
to Omaha for an audition before Omar Inc. executives. Omar bought
both this 30-minute program, authored by Herb Futran and Songs of
Omar, Mutual duet featuring former Omahans Virginia Sellers and
Wayne Van Dyne from MacFarland, Aveyard to be aired on KOIL
Omaha, key station of Central States Broadcasting System. (1 to r):
Eddie Wajpel, CBS sound man; Mr. Arrington; Evelyn Stark, agency
radio director; Dave Stotter, agency account executive; Mr. Futran.
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ROADS SHOULD PAY
FOR TRAVEL COPY

FURTHER objections to giving
the railroads free time on the air
through use of OWI “Don’t Travel”
transcriptions is contained in a
letter sent by James L. Curtis,
president of KFRO, Longview,
Texas, to the OWI Radio Bureau.
A complaint charging diserimina-
tion against radio was previously
made by W. L. Gleeson, president
of KPRO, Riverside, Cal. [BROAD-
CASTING, June 14]. This was fol-
lowed by a denial from F. Q.
Treadway of the Southern Pacific
Company that his company dis-
criminated against radio in plac-
ing travel advertising [BROAD-
CASTING, July 19].

Mr. Curtis’ letter to OWI fol-
lows:

On the transcriptions we have
received for use Aug. 23 you have
several cuts on “Don’t Travel”. We
certainly don’t believe that radio
stations should run these announce-
ments. The railroads are making
plenty of money and it is no rea-
son why they shouldn’t use radio
to create good-will and explain the
“Don’t Travel” just as they have
done in paid advertising in the
newspapers.

It was my understanding that in
the future the Office of War In-
formation would confine their an-
nouncements and efforts on non-
commercial projects. Certainly the
railroads will never buy advertis-
ing on the radio if they can get it
free through some government
agency. The telephone company is
paying for “Don’t Use” campaigns,
why shouldn’t the railroads.

When I have to go to Washing-
ton the railroads certainly don’t
give me any passes. I would appre-
ciate having your views on this.

JAMES R. CURTIS,
President,
KFRO, Longview, Tex.

WEAF Stunts

WEAF, New York, is staging an
elaborate promotion campaign in
connection with the Aug. 30 broad-
cast of Mary Margaret McBride’s
program from a Rockville Center,
N. Y., high school on the occa-
sion of the town’s 50th anniversary.
The Long Island Railroad, the lo-
cal Chamber of Commerce, and
two of the program’s participating
sponsors are cooperating in the
drive which has entailed the dis-
play of 1,000 car cards in trains
and the placement of over 300 pos-
ters and streamers on station plat-
forms and at other points. Lolly-
pops bearing the WEAF imprint
and made by Fanny Farmer Candy
Shops, a sponsor, were to be dis-
tributed to children attending the
broadcast, and matches bearing the
station call letters, were to be
handed out to customers in the
grocery stores of H. C. Bohack Co.,
another participating sponsor. Ty-
ing in with the War Bond drive,
admission to the broadcast was to
be by purchase of bonds.

MEN in the armed services in Alaska
are heard in an NBC monthly series,
Voice of Alaske, said to be the only
broadcasts from that country to be
heard by American Ilisteners since
Pearl Harbor, with the exception of
the Army Hour programs. Most recent
program: was heard Aug. 21.
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Western Eleclric

IN RECOGNITION OF THE INDUSTRY'S CONTRIBUTIONS TO THE WAR EFFORT

Award to WGAR

For outstanding service in fire pre-
vention, the medal shown above was
recently presented to WGAR,
Cleveland, by the National Board of
Fire Underwriters. The citation ac-
companying the award reads:

“WGAR was awarded the Gold
Medal for its development and ap-
plication of a practical philosophy
of fire prevention education which
found year-round expression in con-
structive broadeasts designed to im-
press home owners and war workers
with the importance of fire defense
in national defense. Fire prevention
broadcasts emanating from WGAR
represented exceptional initiative
and imagination in dramatizing the
need for increased knowledge of
methods for protecting the commu-
nity from fire in time of war.”

In the programs for which the
award was given, WGAR took the
approach that especially in war-
time, we must guard against fire
which stops production either
through loss of equipment or loss
of manpower. Civilian Defense of-
ficials from Great Britain, fire of-
ficials and plant production experts
discussed fire hazards and several
dramas were written and produced
by the WGAR staff to drive home
this important war message.

On the Swingshift

Reversed living habits, due to work
in war industries, have brought
forth new program policies between
midnight and six in the morning.
© KFR, Seattle, is using this time
to rebroadcast some of the most
popular daytime and evening shows.
‘WEMP, Milwaukee, recently went
on a 24-hour schedule with swing-
shift programs including musie,
sports and hourly news reports.

“WOMEN COMMANDOS” IS VERSATILE
WAR PROGRAM ON WKY

Let’s talk: about
YOU!

If your station has done a
war job you are proud of, send
your story to Radio War-
Gram Editor, Western Elec-
tric Co., Room 928, 195 Broad-
way, New York 7, N. Y. If
suitable, we will use it in one
of this series of War-Grams.

Saludos, Amigos!

For improved coverage of listen-
ers in Latin America, the Office of
the Coordinator of Inter-American
Affairs has worked out a schedule
shared in by a number of stations.

Ten shortwave stations—WBOS,
WCDA, WCRC, WGEO, WLWK,
WLWO, WNBI, WRUL, WRUS and
WRUW—will beam Spanish pro-
grams to Latin American audiences.
Although the number of hours of
Spanish programs has been cut in
half, each program is now broadcast
by two stations. This kind of cooper-
ation should get good results!

KOA Music Center

In keeping with its morale-building
activities KOA, Denver, maintains
a Music Center for Enlisted Men
which furnishes members of the
armed forces a great deal of pleas-
ure when off duty. Here men may
listen to recordings or programs,
and participate in choruses and
broadcasts.

A weekly half-hour program from
the Music Center is broadcast by
KOA every Friday evening. Mem-
bers of the armed forces furnish the
program while others take part in
dramatizing activities of Denver
military posts,

‘BROADCASTING & Broadcast. Advertising

Broadcast Monday through Friday
each week by WKY, Oklahoma City,
“Women Commandos” touches upon
many phases of the war effort that
are of interest to Oklahoma citizens.
In a recent three-week period, this
15 minute program included the fol-
lowing subjects:

What the State’s Child Welfare
Division is doing for needy children
and to provide foster homes for
homeless children;

What the women of Guthrie,
Oklahoma, are doing to aid the war
effort;

A salute to Oklahoma’s youngest
General, who is only 35 years old;

A discussion of Victory Gardens
and their care;

Three talks about WAC enroll-
ment in Oklahoma and the duties of
WAC officers;

A program on home canning;

An interview with an Oklahoma
woman who has eight sons in serv-
ice and two daughters in war plants;

Wartime jobs being done in Ard-
more;

The duties of the WAVES;

A salute to six Oklahoma heroes;

A plea for more nurses for the
Army.

Another regular WKY feature,
presented each Saturday evening,
is “The Local Defense Program.”
Sponsored by the local Council of
Defense, this program explains to
citizens how they can cooperate and
aid the war effort.

Two programs originating at the
Army’s nearby Tinker Field are car-
ried by WKY each week, a Navy
program is aired once each week
and every Sunday, a dramatic show
is picked up from the Field Artil-
lery School at Fort Sill.

In addition, of ecourse, WKY
broadcasts many special war effort
announcements and many sustain-
ing programs which dedicate a
good share of their time to war sub-
jects of importance.

How can you censor
Cajun?

Cajun is the language spoken by
thousands of descendants of the
French Acadians who live in South
Louisiana and speak little English.
Strangely, this patois cannot be
written. Hence the censorship prob-
lem in connection with newscasts in
Cajun over KVOL, Lafayette, La.

For a time, the programs had to
be discontinued. Then the solution
was found. KVOL has a Cajun em-
ployee monitor each program to see
that there are no deviations from
previously selected news items.
Thousands of Cajun listeners are
grateful.

00 =
Graybar (Western Electric Distribu-

tor in U. S. 4.) stands ready to be of
any possible service,

Radios for soldiers

Appeals aired by WWL, New Or-
leans, brought truckloads of old ra-
dios for the boys in military camps
and hospitals. The Keesler Field
News said, “to WWL, for so un-
stintingly giving of its time and tal-
ent in securing the radios, an orchid
and a hearty handelasp of thanks.”

26 years ago . . .

In August, 1917, Western Electric
engineers demonstrated to the Army
the first two-way radio telephone
between plane and ground. Today
there is Western Electric radio
equipment helping to win and hold
control of the air on every front
where Army and Navy planes fly.

Buy War Bonds regularly—all you
can—jfrom now till Victory!
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Shaw Succeeding
Hillpot in CIAA

Former Manager of WMCA
Will Direct N. Y. Radio Office

DONALD S. SHAW, an executive
of the New York office of the Co-
ordinator of Inter-American Af-
fairs for.six months and recently
on the radio committee for the
Red Cross drive, has been named
successor to William Hillpot as
director of the New York radio
office of the CIAA by Don Fran-
cisco, director of the CIAA radio
division.

Mr. Hillpot, who has been with
the CIAA since February 1941,
has resigned to join the Wm.
Morris talent agency, New York.

Mr. Shaw Mr.. Hillpot
He was formerly program man-
ager of the BLUE Network, in
charge of talent for NBC and
prior to that production director
of Foote, Cone & Belding, when
that agency was known as Lord
& Thomas.

Mr. Shaw was formerly gen-
eral manager of WMCA, New
York, at one time assistant to the
president of MecCann-Erickson,
New York, and pror to that east-
ern sales manager of NBC.

Mr. Francisco said Wilfred S.
Roberts, former NBC production
manager, who recently concluded
a radio inspection tour through
South America for the CIAA,
will continue as dirvector of the
program activities.

14 YEARS OF NEWS

California Sponsors Said
To Hold Record

CHALLENGING the record of
CFCN Calgary Canada for high-
est number of news broadcasts by
one sponsor [BROADCASTING, July
12], is W. L. Gleason, president of
KPRO Riverside, Cal. who writes
in to say that two advertisers, Dr.
E. L. Laisne, optometrist and the
Progressive Optical Co., Inc. of
Fresno “have not only sponsored
the news longer than the record
mentioned of 1900 consecutive days
on one station, but on several sta-
tions.”

For fourteen years, or a total of
5110 days, they sponsored an early
morning newscast on KMJ Fresno
and KFBK Sacramento. In addi-
tion, they ran five minutes of news
every hour on the hour twenty
times daily for a total of 2220 days
on KSAN San Francisco.

Fourteen years is a long time for
a radio sponsor to be on the air.
That should place Dr. Laisne and
the Progressive Optical Co., Inc. at
the top of the list. Or do we hear
a dissenting voice? Hmmm?

Radio Ready

to Help Sell 15 Billions

In Bonds During Third War Loan Drive

THE RADIO industry will take a
leading part in promotion activi-
ties for the Third War Loan Drive
to begin Sept. 9. Both time and
talent have been massed by the in-
dustry in cooperation with the
Treasury to sponsor the drive to
sell 15 billions in Bonds.

At least 1,500,000,000 listener
impressions are to be registered
through commercial and sustaining
programs, local station announce-
ments, and national spot programs
on behalf of the Third War Loan,
25% above the Second War Loan
coverage. Estimated value of time
and talent involved will mount in-
to millions of dollars.

Radio Day Planned

Three-fourths of the bigtime net-
work programs—215 to be exact—
will aim messages at the 600,000,-
000 listener-impression audience
during the 22-day drive and 100%
response is expected to the pro-
posal that each network schedule
devote at least one entire show to
the effort.

Round-the-clock events are sched-
uled for Radio Day, Sept. 9, when
80% of the top network shows will
carry Third War Loan programs
and at least 26 of the bigtime pro-
grams will give special treatment
to messages for the drive—some
shows being based entirely on the
drive.

Also on Sept. 9 all network af-
filiates will carry nine one-minute
transcribed dramas or live an-
nouncements and all non-affiliate
stations will carry 13 such an-
nouncements for the drive. Sus-
taining programs of the four ma-
jor networks on this day will be
arranged in behalf of the effort.
Numerous local stations will par-
ticipate on the opening day activi-
ties by programming, in addition
to the special announcements, spe-
cial events of their own such as
speeches by community leaders and
promotion of local rallies.

Special series of the Treasury
Star Parade programs have been
arranged for the drive. Bing Cros-
by will lead off in the first of the
21 programs in the series which
will include the Bumsteads, Fannie
Brice, Fibber McGee & Molly, and
others.

The Treasury has preparéed two
new transcribed shows for nation-
wide distribution, both 15-minute
programs which may be sold to lo-
cal retailers for sponsorship. One
is titled Sacrifice Day and includes
John Charles Thomas, John Nes-
bitt, with Viector Spring’s orches-
tra. The other is Axis Payday and
features Joe E. Brown, Dennis Day,
with Wilbur Hatch and his orches-
tra.

Rush Hughes, KWK St. Louis,
commentator, has been commis-
sioned by the Treasury to prepare
24 three - minute transcriptions.
These will be distributed national-
ly and provide a minute preceding
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and following for announcements
by local sponsors.

Transcriptions have been made
by at least one (or both where pos-
sible) Senator from each state on
behalf of the drives. The Treasury
will distribute the recorded appeals
to the radio stations in the respec-
tive states.

Treasury dises are handled in
the same manner as promotion ma-
terial for use by newspapers and
publications. The Treasury pays
for the actual mechanical work in-
volved in making the dises. Mu-
sicians are paid union scale wages
while most name talent used is do-
nated or loaned. The discs once
prepared are then distributed free
to the stations requesting them or
designated to receive them, just as
mats, cuts, and plates are distribut-
ed to the publications.

Current Treasury discs have even
been re-recorded for use in Canada
by the Drug Campaign National
Committee in promoting the Cana-
dian War Savings Campaign.

KATE SMITH, CBS-General Foods
star, will write a monthly feature for
True Story Magazine, starting with
the November issue. Column will cover
books, plays, movies, radio programs,
and other subjects of interest to wo-
men,

THIS GIANT IS a 200,000-volt air
condenser fabricated of 16-gauge
sheet steel. Manufactured by the
Federal Telephone & Radio Corp.,
without the use of strategic alumi-
num, except for copper and nickel
used in plating, the condenser con-

sists of 12 hollow plates, each
three and one-third inches in over-
all thickness and welded together
on the s1des The apparatus is em-
ployed in the company’s high-
powered transmitter laboratories
as a phantom antenna capacitor of
2500-mmf. )

APPLICATION FILED

FOR SALE OF KFMB

APPLICATION for sale of KFMB
San Diego, to O. L. (Ted) Taylor,
president and general manager of
KGNC Amarillo, Tex., and presi-
dent of the Taylor-Howe-Snowden
group, and Jack O. Gross, general
manager of KFMB, was filed with
the FCC last week by the First
National Trust & Savings Bank of
San Diego as trustee of the Wor-
cester Broadcasting Corp., licensee.

The sale price is $95,000 cash
[BRIADCASTING, July 19], $25,000
to be paid upon FCC approval of
the transfer and the balance in
six yearly instalments, five of
$7,500 and the last of $32,500. Mr.
Taylor and Mr. Gross would each
own 509% of the 7,500 shares of
stock outstanding.

Certain obligations of the sta-
tion to the trust company would
be assumed by the new owners, the
amount to be included in the sale
price.

About six weeks ago the FCC ap-
proved an application of the Wor-
cester Broadcasting Corp. for vol-
untary transfer of control to the
trust company and renewed the li-
cense of KFMB on the regular
basis. The trust company notified
the Commission at that time
[BROADCASTING, July 19] that it
was seeking a satisfactory pur-
chaser for the corporation.

Mr. Gross became general man-
ager of the station last January,
with option to buy subject to FCC
approval. He has been in radio 20
years as announcer, producer, sales
executive and manager.

Coop. Centennial Plans

COOPERATIVE LEAGUE of the
U.S.A. will meet in Chicago at the
Hotel Morrison Sept. 10-11 to dis-
cuss plans for the celebration of
the centennial in 1944 of the con-
sumer cooperative movement. Ra-
dio plans for the coming year will
be considered at this time. Group
spent $25,000 on the transcribed
series, 'Here Is Tomorrow, aired
on 36 stations, in the 1942-43 sea-
son. Radio project this year will
center around the centennial cam-
paign. Gilman Calkins, associate
editor of the Ohio Cooperator and
the Ohio Farm Bureau News, has
been named publicity director for
the campaign.

UP Appoints Packard

REYNOLDS PACKARD, who
headed the UP bureau in Rome
from 1939 until his internment in
December, 1941, has been appoint-
ed UP manager for North Africa
and Italy, with instructions to re-
open the Rome bureau at the earli-
est possible moment, d¢cording to
Virgil Pinkley, UP European man-
ager. Returning to New York in
the diplomatic exchange of June,
1942, Mr. Packard was assigned
to Allled North African headquar-
ters early in 1943.

SECOND SERIES of 13 broadeasts
on post-war problems, generally titled
For This We Fight, will start on NBC
Sept. 4, as presented by the NBC In-
ter-American University of the Air
in cooperation with the 20th Century
Fund and the Commission to Study
the Organization of Peace. The ﬁrst
series concludes Aug. 28. e
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One of a series on America’s
fastest growing Victory Markets—
Pittsburgh.
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A Button...and the Pittsburgh Market

A button? A steel mill? The Pittsburgh market?
.. .What have they got to do with each other?
It’s all very simple.

The American people know that a button is
essential...or we may all be wrapping ourselves
up in Roman togas.

And American business men know that ad-
vertising in the right markets is essential — par-
ticularly today...or back they might go to horse
and buggy days.

Pittsburgh is one of these right markets. ..
and KDKA is the essential station . . . because
KDKA, the most powerful station in western
Pennsylvania, dominates this market. There,
KDKA is first choice—morning, afternoon and
night —among 6,000,000 people —more than
the combined population of Philadelphia,
Cleveland, Cincinnati, Baltimore and Wash-
ngton, D. C.

KDKA ... PITTSBURGH

One of Eleven Stations in Eleven Essential Markets Represented by NBC Spot Sales

Here’s why these 11 Stations are essential to

you:

1. They broadcast to 55% of the radio homes
in the U. S.

2. They are in markets whose buying power is
34.2% lugher than the country’s average.

KDKA—Pittsburgh ~ WEAF—New York
KOA—Denver WMAQ—Chicago

WBZ-A—Boston -Springfield

NBC SPOT SALES

TODAY, ESSENTIAL THINGS FIRST —
IN BUSINESS, AS IN LIVING

N\,
>
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KPO—San Francisco

Essential? Yes, indeed. These eleven stations
are as essential to American business for its
sales—both now and in the post-war period
—as a button is to the wardrobe of America.

And KDKA ... Pittsburgh 1s right on the
button'!

KYW—Philadelphia ~ WRC—Washington
WGY —Schenectady ~ WTAM—Cleveland
WOWO-WGL~Fort Wayne
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Amendment of Communications Act
Urged in Report to American Bar Assn.

AMENDMENT of the Communi-
cations Act of 1934 to clear up
ambiguity stemming from the re-
cent Supreme Court decisions in
the network and
the KOA cases
was urged by the
Standing Commit-
tee on Communi-
cations of the
American Bar
Assn. in its re-
port made public
today (Aug. 23),
coincident with
the opening of its Mr. Bingham
66th annual meeting in Chicago.

The Committee, of which Her-
bert M. Bingham, Washington at-
torney and Special Counsel for the
Senate Petrillo Investigating Com-
mittee, is Chairman, recited that
the two Supreme Court decisions
“serve to emphasize the advisabil-
ity of clarifying or otherwise
changing the Communications Act
of 1934 by appropriate amend-
ments”. Other members of the Com-
mittee are Edwin Borchard, profes-
sor at Yale U.; David H. Cannon,
Los Angeles attorney; and How-
ard L. Kern, New York, general
counsel of Central R. R. Company
of New Jersey.

Encroachment on Freedom

The Supreme Court opinion in
the network cases, the Committee
stated, places the stamp of approv-
al on the Commission’s power to
regulate contractual relations be-
tween the stations and the net-
works.

“Members of Congress, eminent
members of this association, broad-
casters and zealous guardians of
free speech have criticized the de-
cision as being an encroachment on
the freedom of speech. They fore-
see the domination of the airwaves
by a governmental agency regulat-
ing not only the allocation of li-
censes but the supervision of finan-
cial and program arrangements be-
tween stations and networks.”

In alluding to the KOA opinion,
the Committee said the case was
extremely important because it

WOMEN ON THE JOB
NAB Tells How They Aid the
War Via Radio

WOMEN TECHNICIANS have
taken over in the radio industry
from Memphis to Juneau, singly
and in groups, wherever they are
needed, a brochure published by
the NAB revealed. Women all over
the United States and Alaska are
pictured, telling the story of their
entrance into the formerly mascu-
line control rooms and transmit-
ters.

The brochure is designed to stim-
ulate interest in the training of
women technicians and also to en-
courage more women to enter the
pioneering field, which promises
long-term as well as immediate
benefits to the industry.

“points up the difficulties involved
in the practice of administrative
law before the Federal Communi-
cations Commission and the limi-
tations sought to be imposed on the
rights of parties, both as to a
hearing before the Commission and
the right of appeal to the courts.”

Study of Bill Urged

The Committee brought out that
the White-Wheeler Bill (S-814) is
pending before the Senate, and that
it embodies amendments to the
Communications Act. “We respect-
fully suggest”, concluded the re-
port, “that the incoming Standing
Committee on Communications be
directed to study S-814 and be
authorized to present the views of
this association to the Senate Com-
mittee on Interstate Commerce
when hearings are held on said
bill during the fall of 1943.”

BRITISH INCREASE
SPONSORED RADIO

THE BRITISH Government spent
40% more for government adver-
tising during the first four months
of 1943 than for a similar period
last year, according to Samuel J.
Meek, vice-president in charge of
international operations of J. Wal-
ter Thompson Co.

The over-all total for the first
third of this year was £696,358.
While the expenditures represent
only space buying activities, the
survey is of interest to radio in
view of the fact that radio time
buying in England has been ad-
vanced as a definite possibility
within the past year, in particu-
lar [BROADCASTING, July 13, 1942].

Provincial daily papers received
the largest single share of govern-
ment advertising this year, with
London Sunday papers running
second. The National Savings Com-
mittee spent the largest portion of
the sum, followed by the Ministry
of Food.

Photo Spots

WAR PHOTOGRAPHS, Rich-
mond, Va., is sponsoring a cam-
paign, using 5-minute transerip-
tions through about 80 stations to
make enlargements of snapshots
sent in by listeners of soldiers,
sailors, WACS, WAVES, etc. The
photograph is tinted, from descrip-
tive data furnished to sponsor, and
set in 165x21 lithograph decorative
frame. Product is sold at $9.95 on
installments—$2 down and $2 a
month. Henry J. Kaufman Adv.
Agency, Washington, which han-
dles the account, expects to double
the number of stations handling the
dises. Only one station in a city
is used.

FOR THE 20th year, the Advertis-
ing Club of New York will conduct
an advertising and selling course,
this year’s sessions scheduled to start
in October. Herbert L. Stephen, news
editor of Printers’ Ink, has .been re-
appointed chairman of the committee
in charge of the classes, which will
be held at the club’s headquarters
at 23 Park Ave.
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BEAT SHORTAGE

WGN Engineers Improvise

Varied Equipment

LACK OF BROADCASTING equip-
ment doesn’t stymie WGN, Chica-
go, engineers (1 to r): Jay Ferree,
maintenance engineer, and Bob Si-
bold, day supervisor for WGN en-
gineers, who put finishing touches
on homemade electrical transcrip-
tion turntable.

IMPROVISATION by WGN Chi-
cago engineers under the direction
of George Lang, chief engineer,
has resulted in workable equipment
partially overcoming the shortage
created by wartime restrictions.
When WGN needed a new tran-
scription turntable, Jay Ferree,
maintenance engineer, Bob Sibold,
day supervisor of engineering and
Ralph Batt, night supervisor, made
one placing in a wooden cabinet a
Presto motor and a disk to hold
the records made by the same com-
pany, adding an old metal arm to
hold the mechanism which picks
the sound off the record. To this
they attached a crystal head on
the part touching the record and
giided a new type of orthocoustic
ter.

Battery Scarcity

A few months ago radio stations
were affected by the absence of
“B” batteries on the market. WGN
engineers used instead, a Vibra-
pack, an electrical devise which
supplied the direct current voltage
necessary. Another idea contribut-
ed by Lang and his staff is a newly
designed remote amplifier for
W59C, WGN’s FM station, to feed
the sound from transeription turn-
tables through the modulating con-
trol board.

Consolidated Book Disc

Campaign Starts on 143

CONSOLIDATED BOOK Publish-
ers, Chicago, on Aug. 23 starts The
Meal of Your Life, a transcribed
quarter-hour program on 143 sta-
tions in behalf of Culinary Arts
Institute Cook Booklets. Setting for
each program is an imaginary din-
ner at the Hotel Waldorf-Astoria,
New York. The story of an unusual
dinner of the past is recalled and
then reenacted by prominent film
and theatrical figures.

First program of a series of 12
already prepared dramatizes Elsa
Maxwell’s first party, as recalled
by the famous party hostess, and
played by Gertrude Lawrence, John
Hoysradt, Sheila Barrett and
Crosby Gage. Kermit-Raymond
Corp., New York, produces and
handles the series.

INTERVENTION PLEA

IS GRANTED CHURCH

CHURCHILL Tabernacle, Buffalo,
a religious corporation, has been
granted leave to intervene in the
WKBW and WGR, Buffalo, appli-
cations for renewal of license, for
the purpose of filing exceptions to
the proposed findings of the FCC,
making an appearance at the oral
argument if any is held, and the
submission of a brief.

The FCC, in 1941 held hearings
on the applications of Buffalo
Broadcasting Corp., licensee of
WKBW and WGR, according to
the bill of particulars, in part, to
obtain information as to the rela-
tionship between the licensee and
Churchill Tabernacle, and respect-
ing money paid by the licensee to
Churchill Tabernacle under terms
of an agreement with the latter.

The religious organization was
at that time denied permission to
intervene at the hearing, which
now awaits proposed findings of
the Commission. Churchill Taber-
nacle asserted in its petition to
intervene at the time of the hear-
ing that as successor to Churchill
Evangelistic Assn. Inc., owner of
WKBW Dbefore the sale to the
present licensee, it reserved cer-
tain hours for broadcasting re-
ligious programs, in line with the
terms of the sale to Buffalo Broad-
casting Co., which also called for
deferred payments.

The religious broadcasts are of
such importance to the public as to
justify intervention in the matter
of license renewal in the publie
interest, says the Churchill peti-
tion.

Arthur Murray’s Plans

CAMPAIGN on behalf of Arthur
Murray’s Learn to Dance at Home
has been temporarily suspended
due to exhausted supplies of the
book, but will be resumed towards
the end of August when the new
edition is expected to be out. Test
started in mid-June, and involved
time purchases on nine stations
[ BROADCASTING, July 26], Simon &
Schuster New York, originally pub-
lished the book but Arthur Murray
Dance Studios, New York, which
is reprinting the book, is buying
time on its behalf. Agency is Huber,
Hoge & Sons, New York.

CAPT. MICHAEL FIELDING, news
analyst of WIND Gary, Ind., i8 one
of the first members of the Red Cross
Gallon Chub in the Chicago area. Only
those who have donated eight pints
of blood to the Red Cross are ad-
mitted to membership.

A Bendix Washer?

UNABLE TO get their laun-
dry done, members of the
Ferry Command stationed at
the Bendix airport at South
Bend, Ind.,, appealed to
WSBT for help in obtaining
a washing machine, iron and
ironing board. Five minutes
after the broadcast WSBT
had offers of one washer, ten
irons, five ironing boards,
several cases of soap chips,
and an offer to buy one of
the washers in case more
than one was produced by
the appeal!
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If you have something to sell, today more than ever you've got to get people
to ask for your brand FIRST! In Baltimore, the surest way to reach the most

people at lowest cost is Radio Station WFBR.

Limited supplies.. . . limited sales...but
sales ARE being made. People still buy.
The sales trick today is to make sure YOUR
brand isn’t by-passed!

And the radio answer in Baltimore is
W EFBR. This is the Mutual station that
delivers the concentrated population of the
country’s 6th largest city.

W FBR makes no pretense of trying to
cover half the Eastern Seaboard. We de-
liver the big local station to people who

can buy where your products are for sale.

We do not try to cover Virginia, Penn-
sylvania, Delaware, New Jersey and West
Virginia with a hopped-up signal and a
correspondingly higher cost. (Moreover,
we think radio stations in these scattered.
states have their own loyal listeners right
in their own backyards).

In making up budgets . . . remember in
Baltimore, the way to make friends and
sales by radio, is WFBR.

RADIO STATION ' ‘ FB R BALTIMORE

NATIONAL REPRESENTATIVE: JOHN BLAIR & CO.



USICAL VERSION of

“Bingo” on WJZ, New

York, has expanded from

weekly to five-weekly quar-
ter-hour programs on that station.
Listeners are invited to submit a
coherent sentence made up of the
titles of three tunes. Prizes of $4
are awarded for three best entries,
with stipulation that half of sum
be sent to a designated member of
the armed forces. “Daily Double”
prize of $8 goes to top winner. Gen-
erdl MacArthur, Major-General
Jimmie Doolittle, Clark Gable,
Rudy Vallee, are among the “serv-
icemen” who have been selected to
receive portions of the prizes. Re-
cipients in most cases donate the
money to a worthy cause. Entries
are said to come in at the rate of
2,000 a week. Program is also aired
on the BLUE, WJZ’s parent net-
work, each Saturday.

* * *

Cinderella Contest

ONE HUNDRED hostesses at New
York’s Stage Door Canteen will
compete for the titled of “Cinder-
ella” Aug. 24 by trying to fit their
feet into shoes, contributed by Mu-
tual’s audience participation show,
U-Tell-Em-Club. Program produc-
ers came through with 100 pairs of
dancing sandals after Peggy Burke,
Canteen hostess, complained on the
first program that girls would
dance with service men if they
didn’t have to worry about coupon
No. 18. Men of the Merchant Ma-
rine will serve as “Prince Charm-
ings”. Winner will receive the
shoes that fit her, and a new cos-
tume. .
* * *
Quiz Show

WHCU Ithaca, N. Y. has inaugu-
rated a new musical quiz show
titled Beat the Deal. Jack Deal, at
the novachord and piano, calls lis-
teners and asks them to identify
tunes just heard over the air. If
the correct answer is given the lis-
tener wins a prize and then may
request a number for Jack to play.
If he is unable to play the request
the listener wins an additional

award.
* x %

Use Comedians’ Jokes

GAG WRITERS re-write jokes
submitted by well-known comedians
and air them in a weekly half-hour
program on the BLUE titled Awake
at the Switch. Program was adopt-
ed as weekly feature after sample
broadcast on Sneak Preview, se-
ries inviting listeners to give their
reactions to sample broadcasts.

* * *
Soldier Kings

NEW WEEKLY show King for a
Day was started Aug. 3 on KSAL
Salina, Kansas. The “king”, an
outstanding soldier from nearby
camps, is interviewed on the air
and for one day he and his wife or
buddy are given the best hotel
suite and their choice of any en-
tertainment in town at the expense
of the hotel sponsoring the show.

* * *

Remember

LINKING songs with scenes and
events of their heyday, new half-
hour musical program, Remember,
recently opened on BLUE Pacific
stations. Written by Helen Morgan,
series is produced by Dick Tate.

sty PROGRAMS

Message to Youth

HELPING to combat the rising
tide of juvenile delinquency, WMA L
Washington, is presenting on its
National Children’s Frolic heara
every other Saturday afternoon,
William A. Durbin, special agen.
of the Federal Bureau of Investi-
gation, who presents a special mes-
sage from FBI Chief J. Edgar
Hoover. These short talks strive to
show the boys and girls in the stu-
dio and in the radio audience that
crime does not pay, and that per-
sons who disregard law and order
must inevitably pay their debt to
society.
* *® *®

Know the Allies

NEW CBC weekly series about the
peoples fighting for world freedom
is titled People on the March. De-
signed to tell Canadians more about
their Allies in the war the series
at present is featuring the Russian
peoples and during September the
peoples of South America will be
presented. Broadcasts are produced
from the Winnipeg studios of CBC.
* * 2

Labor Reporter

ACHIEVEMENTS of labor-man-
agement committees in the war
effort are being aired weekly in a
new CBC Wednesday eveninz se-
ries, The Labor Reporter, by Allan
May, Canadian reporter who fought
with the Loyalists during the
Spanish Civil War.

For John Q
MEMBERS of the radio audience
who have views to express on sub-
jects of the day are given a chance
to do so on the half-hour weekly
program John Q. Public on WEAF
New York. Devised by Ed East,
with Prof. John A. Kruat of Co-
lumbia U. as moderator, the pro-
gram opens with extracts from let-
ters by individuals who are unable
to appear on the show, then letter-
writers who have submitted best
views on the weekly question an-
nounced in advance, are presented
in person.

* *

Teamwork
TEAMWORK of the war indus-
tries in the Philadelphia area and
the men on the fighting front is the
theme of a new series of programs
inaugurated by WCAU Philadel-
phia, titled Salute to Uncle Sam’s
Industries. Format of each pro-
gram includes a brief history of
the war plant honored, address by
an executive of the company, inter-
views with workers and interview
with a member of the armed forces
recently returned from a combat
area. !

* * *

Background Changes
LOCALE of an adventure series,
Foreign Assgignment, on Mutual,
changes each week according to
the latest headlines. Main char-
acters are an American and an
English correspondent, and a
“mystery woman.”

FIRST PAGETTES at NBC are these trim ladies trained for daytime
duties in manning information desks in lobbies and studios. Left to right:
Kitty Kent, Martha Maxwell, Marie Garvey, Bernadette Mitchell, Dorothy
De Pue, Regina Fleming, Doris Thurston, Elaine Frailey, Martha Horner.
Pagette Anita Cohan was absent when the photograph was taken.
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Latest on Books

KGVO Missoula, Mont., in coopera-
tion with the Missoula Public
Library, is presenting a series of
weekly 15-minute programs The
Open Book. The series is designed
to acquaint the general public with
special services offered by the
library, and to review new books
as they are acquired. Head libra-
rian, Nina Ford, supervises the
broadecasts.
” * *

Past and Present
FROM back issues of the San An-
tonio Express and the San Antonio
Evening News comes material for
the new Headline Echoes program
begun Monday through Friday
over WOAI San Antonio. Produc-
tion manager George L. Marks
presents old headlines in view of
their interest as applied to cur-
rent events.
* * *

Suppressed Desires

YOUR SUPPRESSED DESIRE,
new audience participating show
on WLW, Cincinnati, for a half-
hour on Saturday nights, gives lis-
teners a chance to write in and re-
veal what they’ve always wanted
to do. Senders of most interesting
ideas will be invited to participate
in the show and try for cash

awards.
* *

For Kids
CHILDREN’S SERIAL The Sea
Hound, presented on the BLUE
weekly with the Office of the Co-
ordinator of Inter-American Af-
fairs, uses information on history,
geography, products and life of
Latin American countries as back-
ground for exploits of the hero and
his ship.

* *

To Inform Public

OPA officials recently appeared on
the first of a new series of pro-
grams being aired over WLW Cin-
cinnati, titled Black Market, to ac-
quaint the public and business with
the reasons and need for coopera-
tion with the rationing and price
control programs of the govern-

ment.
L T

Shows for Soldiers

WJINO West Palm Beach, is devot-
ing two programs to the soldiers of
the Morrison Field Air Base. Six
days a week, Morrison Field Morn-
ing Report presents world news and
news of the base while the men are
making their bunks or mopping the
barracks. G. I.-I. Q., originates
from the Service Men’s Center
every Thursday night.

* * *®

Heckling on Diet
ON THEORY that the public re-
members a slap in the face better
than anything else, Carlton Fred-
ericks, scientific commentator, heck-
els his listeners into an apprecia-
tion of the proper food values on
Living Should be Fun. five-weekly
program on the BLUE.
* * %

Valor Series
EXPLOITS of Philadelphians dis-
tinguishing themselves in the armed
forces are dramatized each week on
new series over WIP Philadelphia.
Titled Valor Knows No Creed, sub-
jects are selected among fighting
men of various faiths and creeds.
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Every one of these exciting dramas is true
—every one is different—every one is com-
plete in itsel{—every one is timely and in
tune with today.

MODERN ROMANCES is more than
an ‘“‘escape” program. It dramatizes the
domestic and love problems that millions
now face, it brings relaxation, inspiration,
and solace to men and women of all ages.

Taken from the pages of one of Ameri-
ca’s fastest-growing magazines, MODERN
ROMANCES is expertly dramatized, ex-

N
\ &

MODERN ROMANCE

citingly acted, skillfully produced. And
because each of the 15-minute programs
in series of 39 is complete in itself, MOD-
ERN ROMANCES gives you time-buying
flexibility ; you can spot it at whatever time
is most advantageous and economical.

MODERN ROMANCES is a program
so effective, so strong in audience-attrac-
tion, so certain to do a great sales job for
its sponsors—that you can’t afford to over-
look it in making your plans. Write today
for full information, audition records, and
availability data.

MODERN ROMANCES

is NOT for Sale in North Carolina,
Virginia, South Carolina, Florida
and Georgia.

The Columbia Baking Co., Atlanta,
Ga., through the Freitag Advertis-
ing Agency, issponsoring MODERN
ROMANCES in these states on 27
stations, using evening time on 17
of them.

NBC- raDIO-RECORDING DIVISION

NATIONAL BROADCASTING COMPANY

e S

RCA Bldg., Radio City, NEW YORK

Merchandise Mart, CHICAGO
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Trans-Lux Bldg., WASHINGTON, D. C.

Sunset & Vine, HOLLYWOOD, CAl.
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Hollister Forecasts

Based on Present

DYNAMIC FORCE of radio in the
world to follow the war was fore-
cast by Paul Hollister, vice-presi-
dent CBS in a report to the St.
Louis Advertising Club during a
cross-country tour. Basing his pre-
dictions on the theory that the fu-
ture of radio is but a projection of
the trends and techniques of the
present developed to their greatest
possibilities, Mr. Hollister reviewed
the “war years” of radio and their
effect on the American public.

“In 20 years, American free en-
terprise,” he said, “has built a ra-
dio system which cannot be de-

Power of Radio

Wartime Influence

graded to the position of mouth-
piece for any administration, any
pressure group. During these same
20 years there broke upon our peo-
ple the greatest of all wars in the
history of our self-preservation,
and for the first time there was
ready for instant use a means of
communication to all people.”
He recalled the fact that within
24 hours after the Japanese attack,
American listeners—and listeners
in Berlin, Rome, Tokyo—heard the
voice of Roosevelt issue their
marching orders. From then on,

the full force of American radio
was on active war duty.

The industry was then aided by
the Office of War Information,
which “produced a strikingly heavy
and smooth flow of traffic in clear-
ing the information output of 30
separate government departments

. . to the people.”

Swift Conversion

“One result is plain,” Mr. Hol-
lister stated, “never before had
the mood of so large a democracy
been so swiftly converted to a war
footing, pointed in the direction of
its most effective volunteer war be-
havior, or stimulated to project its
volunteer tradition to greater re-
sults.”

Citing statistics on CBS’ contri-

RED BLUE

WCOL

‘NWB: BA

sent over the I.N.S. wires.

33 NORTH HIGH STREET, COLUMBUS, OHIO

Mr, Erich Brandeis,
Promotion Director,
International News Service,
235 East 45th Street,

New York City, M. Y.

Dear Mr. Brandeis:

Bven in these busy days, when we all stand pretty much on our
toes and keep punching, we still like to pause occasionally to
hear that our efforts ars appreciated.
in mind, I would like to take just a moment to tell you how
much we at ¥COL appreciate the news coverage from every angle,
that we have received from International News Service.

Meny times in the past #e have very definitely scocped the
other stations in this vicinity with the reliable news flashes
But aside from these flashes,
wo have found thet our listeners accept the straight-forward,
honest and relieble news thet we have be=n able to present
to them on our various news broadcests.

I would like to pause Jjust a second to compliment Mr, Carl
Turner, Manager of your Columbus office, for the fine coopera-
tion that he has displayed in helping us with our local news
coverage, as well aa trying to fulfill any request that we
have ever made of him.

Keep up the good work.

Sincerely,

#COL, INCCRPORATED

W

Wally Beavers

#ith this thought

Program Director

,umﬂlllllﬂl'iv

FLTHA
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General Motors Renews
GENERAL MOTORS Corp., De-
troit, has renewed Viectory is Our
Business, transcribed quarter-hour
institutional program, on 30 sta-
tions throughout the country. Re-
newals for 13 weeks went into ef-
fect during the first week in Au-
gust. Program went on the air a
year ago. Agency is Campbell-
Ewald Co., Detroit and Chicago.

bution to the war effort, he pointed
out that of ‘18,101 war programs,
9,272 veore bought and paid for and
voluntcered to the war effort by
advertisers. The remaining 8,829
war programs were bought and
paid for and wolunteered by the
network.”

“What’s more, the total of wor
information broadcast during an
average CBS day was 37.6% of the
emtire broadcasting clock of the
day."

The most important aspect of
the situation reflecting the results
OWI and the radio industry were
working to achieve—that of guided
voluntary effort— was shown clear-
ly in BROADCASTING, March 29,
1943, according to Mr. Hollister,
when it estimated the time volun-
teered by networks, stations and
advertisers to programs -cleared
through OWI for one vear of war
broadeasting at $86,900,000.

Mr. Hollister feels that such
figures as the above prove the tre-
mendous influence radio exerted on
the American public from the tense
days of Pear! Harbor to the pres-
ent. Similarly it will prove a great
potential force in the world ahead.

“But,” he warned, ‘“constructive
changes . . . will not come abruptly.
Restrictive changes . . . may come
unwarned at any time through the
capricious application of bureau-
cratic power, and further restrie-
tion of that freedom of speech upon
which press and radio base in-
separably and wholly.”

“Let us assume that such light-
ning will not strike, though that is
certainly an optimistic assumption
until Congress passes a modern and
equitable law.”

The possibilities for a free-speak-
ing radio in a post-war world are
infinite, however, he said, and “if
you want radio post-war to help
heal the world, radio is ready.”

Direct Mail Meeting

DIRECT MAIL ADV. ASSN,, on
Oct. 15 will hold a one-day session
similar to that held last year to
discuss “What’s Ahead in Direct
Mail and Printed Promotion”.
Meeting will be held at the Hotel
Roosevelt, New York, in coniunc-
tion with the Graphic Arts Victory
Commiittee.

KENNEL FOOD STPPLY Co., Fair-
field. Conn. (Nero-Meato. C. F. Meat
RBiscuits. Cod Liver 0il Riseuits. Ter-
rier Food and Puppy Bisenits). and
the Park City Adv. Agency, Bridgeport,
Conn.. have stipulated with the Fed-
eral Trade Commission to cease using
the terms “meat”, “meat serap”, “dry
meat” or other terms of similar im-
port to describe any ingredient which
is not meat in fact.
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IV ACRICYULTURE W INDYUSTRY

NORTH CAROLINMA  ,yrrace or NORTH CAROLINA 4y rence or

NINE OTHER NINE OTNER
SOUTNERN STATES SOUTNERN STATES

$2278 )

(Miss2i0ms)

CASH INCOME AND GOV'L PAYMENTS Source: Department of Agriculture.1940 VALUE OF MANUFACTUREQD PRODUCTS  Source: Census of Manufactures,1939

NBC - 680 KC

National Beptegentsﬂ?fas |

EE & PETERS, INC. 2
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Suuclio Notez

WALIL Middletown, N. Y. recently
celebrated its first year on the air
with a special broadcast. Story of the
station’s beginning was related by its
founders on the anniversary show
which included participation by civic,
business, farm, educational, religious,
and other groups.

A PROGRAM SCHEDULE for radio
time buyers, titled Advertisers’ Pro-
gram Schedule, will be released semi-
monthly to the trade by KYW Phila-
delphia. The schedule is designed to
permit a timebuyer to note at a glance
all present KYW availabilities, client
listings and type of product.

DON LEE Broadecasting System, Hol-
lywood, has constructed a new special
newsroom for Lees Mawhinney and
his writing staff. Teletypes are glass
enclosed and maps of the theatres of
war are mounted on the walls, with
specially designed copy desk in the
center of the room.

KYA San Francisco, has contracted
with Press Assn. for the special radio
wire of Associated Press.

WHIO has started a complete diary
of outstnnding news events to facili-
tate ease and speed in answering ques-
tions about current events which
WHIO listeners have been asking.

KTAR Phoenix, Ariz.,, has completely
remodeled its control room for the in-
stallation of a new Western Electric
25-A two-channel speech input con-
sole. Observation window has also been
enlarged.

TO CLARIFY various income tax
problem issues, KNX Hollywood in
cooperation with the Internal Revenue
Department, has started a weekly
quarter-hour commentary. Judge
Harry G. Westover, internal revenue
collector, is featured with other tax
autlorities during the six-week series.

VICTORY BOND TANK operated by
WRBL Columbus, Ga., reports sales
of $40,780.66 for the month of July.
Figure represents a pereentage of
slightly less than ten per ccnt of the
total sold in the entire Muscogee
County, Ga.

ONE-MINUTE news feature “The
World in a Nutshell”, has been added
to the regular daily service of the
United Press. Program can be used
as a one-minute newsecast or as an
opener or sign-off for the UP quarter-
hour World at War round-ups.

Out of Place

WOMEN announcers do not
please the Canadian listen-
ing public, Dr. J. 8. Thomson,
general manager of the Cana-
dian Broadeasting Corp. told
the Parliamentary Commit-
tee at Ottawa. The CBC has
employed a number of women
to meet wartime staff diffi-
culties, Dr. Thomson said.
“We get a considerable num-
ter of complaints from the
publie,” he said, referring to
women  announcers.
salaries during the last fiscal
year ending March 31, 1943,
totalled $1,417981, an in-
crease of $184,092.

WLIB Brooklyn, is contributing use
of its studios and the services of its
assistant chief engineer, Murray Gold-
berg, and chief studio engineer, Har-
old Brown, for a course in studio
operation for engineers holding at
least a first class ticket. Students are
sent to take the course through the
American  Communicatious Assn.

Sigus wick LANG-WORTH

One of Hollywood’s GREAT entertainers is now available
on transcriptions. “'He’s terrific’’ say the kids. “’Better than

ever’” vote pa and ma. Remember Singin’ in the Rain —
Paddlin’ Madeline Home — Ain’t Misbehavin’ — Louise —
Yes, Sir That's My Baby — Good Little Bad Little You —
Somewhere Over The Rainbow? Well they’re only a few
of the 40 GREAT songs Cliff Edwards recorded, exclusively,
for those lucky Lang-Worth customers. Available NOW

with Lang-Worth Planned Program Service.

LANG-WORTH, Inc.
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420 Madison Avenue « New York

NORTHERN BROADCASTING &
Publishing Ltd., Toronto sales office
has moved to 2320 Bank of Commerce
Bldg. Telephone is now Elgin 1165.

DESIGNED to train men and women
to fill the wartime manpower short-
age. classes in radio production, writ-
ing, acting, announcing and control
roomn operation have started at KPO
San Francisco, and Stanford Uni-
versity at Palo Alto. Members of the
university faculty and the KPO staff
conduct the classes.

NEWS FROM Occupied Europe is
title of new series of weekly broad-
casts on the national network of Cana-
dian Broadcasting Corp. Series is
based on information gathered from
relinble sources. News from the under-
ground will be interpreted in terms of
geography and character of the vari-
ous peoples. Gerald Noxon, Canadian
author and traveler, is writing and
telling the series on the air.

TWO NEW and two renewal con-
tracts for syndicated programs pro-
duced by NBC's radio-recording di-
vision have been signed by
KOMA Oklahoma City, taking 26 pro-
grams of Flying For Freedom for the
John A. Brown Co., department store,
and WKZO Kalamazoo. Mich., sign-
ing for 39 programs of The Name You
Will Remember for Sal-Fayne Corp.,
headache powders.

LISTENERS of WGL Fort Wayne,
get their rationing news first hand
through a series of weekly talks by R.
Nelson Snider. head of the county
rationing board.

TALENT GROUPS which have been
appearing on WSTX Nashville, are
now heard on the Mutnal network on
Nashville Varieties, Monday-Iriday
1:15 p.m.

TEN years of news service to Colo-
rado was observed by KFEL Denver,
this month. on the regular Sunday
hourly news review. Participatine on
snecinl program recently were: Gene
O’'Tallon, manager; Frank Bishop. di-
rector; and Wally Reef, news editor.
WNEW New York. has expanded its
execntive offices at 501 Madison Ave.
WINS New York, WRAL Raleigh. N.
C., and KFDM Beaumont, Tex., have
acquired the special AP radio wire
from Press Assn.

WRBIL Columbus, Ga., originated a
special broadeast of a Home Front
Rally from the Bradley Theater where
2200 women had gathered to pledge
themselves to pay no more than OPA
ceiling prices and to accept no ra-
tioned goods without coupons. At the
mike interviewing speakers from OPA,
and the women’s military services,
were Jack Gibney of the special events
dept., and Anice Johnson, WRBL
woman's editor, known to radio as
Kitty Kay.

KTBI Tacoma, has signed for the
special AP radio wire of Press Assn.

AS PRIZES on its various quiz spots
during the day, WCKY Cincinnati,
is offering tickets to “This Is The
Army,” motion picture from the stage
show of the same name, now show-
ing in Cinecinnati.

TWOQO HOUR luncheon meetings have
been inaugurated at KWK St. Louis
by station president Robert T. Con-
vey, for the purpose of facilitating co-
operation between members of the va-
rious departments of the station and
to create a better understanding of
the various problems involved by each
of these departments.

FEATURING interviews with com-
bat pilots, reviews of air news of the
week, interviews with laboratory ex-
perts, and dramatizations of the ex-
ploits of Air Force pilots in all the-
atres of the war, a new series of
Wright Field, Dayton, Ohio, broad-
casts will soon be aired over WHIO
Dayton. Phil McKee, radio writer and
producer at Wright Field has been
making arrangements for the new
show with station manager Bob
Moody.
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WBZ -WCSH-WJAR-WLBZ- WTIC'IP

the network that really works

The New England Regional Network works because it combines New England’s
leading radio stations. Each unit is the dominant voice in its own area.

The NERNetwork works for you even during the hours you’re not on it. Because
it works constantly at holding for you New England’s responsive audience —
through good programs, friendliness and power.

For all who meet that audience by buying NERN, it works weil enough to make
sales curves swoop skyward. When you buy NERN, you buy a network.

Extra working features: A ‘“Class A" quarter-hour on New England’s leading
stations for only $600 ... No line charges . . . Studio facilities in New York,
Boston, or Hartford without charge . . . Privilege of adding a New York station
at that station’s rate . . .

WRDO - WYEA - WTIC  WiBZ -wn%

NERN STATIONS

WBZ* ......... Boston, Mass.
WCSH. ... .. ... . Portland, Maine
Providence, R. I.
WLBZ.. ......... Bangor, Maine
WTIC*... . Hartford, Conn.
WFEA .. .......Manchester, N. H.
WRDO. ... .. ..... .. Augusta, Maine

* The only 50,000-watt stations in New
England. All NERN stations are NBC
affiliates.

Nationally represented by

WEED & COMPANY

New York, Bostonn, Chicago, Detroit, i
San Francisco, Hollywood

NEW ENGLAND REGIONAL NETWORK
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HARTFORD,
CONNECTICUT
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‘Freedom From Fear’

ENQUGH has been developed by the House
Select Committee investigating the FCC, it is
now evident, to sustain the view that some-
thing more than a minor legislative operation
is required.

Although the Committee claims it has bare-
ly seratched the surface, it has brought forth
evidence (challenged every inch of the way by
the FCC majority) that the Commission has
run out of bounds in grabs for power; flouted
Congress; crossed the paths of the military
to the point where the President was asked by
the Joint Chiefs of Staff to strip it of its so-
called “war activities”; usurped functions of
the Office of Censorship, and terrorized at least
that portion of the industry dealing in foreign
language broadcasting.

The FCC has rushed to the public prints to
disclaim each charge in the most blatant and
intemperate sort of language, which constitutes
an amazing departure in Congressional-inde-
pendent agency relationships. The Commission
has used every device and trick of the public
relations craft (and some that are new) to
grab the headlines from the Cox Committee.

The disclosure of connivance between the
FCC foreign language minions and those of
OWI simply points up what has been happen-
ing in radio regulation ever since that coterie
of bright young men who think it’s a sin to
make money on their government franchise,
got their collective feet in the door at the FCC
a few years ago. They have thrived under the
existing “enlightened” leadership of the FCC.

There may be things wrong with the make-
up of the Cox Committee. Perhaps some of its
methods, from the purely judicial approach,
are extreme. But committees of Congress don’t
follow prescribed court-room procedures. The
Committee was named after a virtually unani-
mous vote of the House in support of the reso-
lution for an FCC investigation. That’s some-
thing the Commission majority itself, and
perhaps those who are beguiled by the snow-
storm of press releases from the FCC, seem
to forget.

The testimony adduced at the foreign lan-
guage phase of the inquiry, and the admit-
tedly “extra-legal” activities of the “War
Problems Division”, is no news to broadcasters.
Months ago the tactics of the FCC’s so-called
War Problems iivision, working in cahoots
with the Foreign Language Branch of OWI
(perhaps unbeknownst to OWI higher-ups)
were disclosed in these columns.

It is also no secret that the industry, or
some portions of it, fear reprisals from the
FCC. The majority there has brooked no op-
position, whether it be an individual broad-
caster, the networks, or the NAB. Now it
shows its utter disdain of Congress, which
gave it the breath of life.

Broadcasters, by and large, have led a
charmed life. They have suffered little financial
adversity (except for some little fellows),
despite the horrendous stories of calamities in
the making. The tendency is “let George stick
his neck out”, and George never does. But
there's always a first time. Because a war is
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on it’s doubly hard to get the industry aroused,
since there’s so much to be done at home.

At the Cox hearings, FCC protests aside, it
has been made clear that many broadcasters
actually live in “holy terror” of the FCC. One
of the freedoms for which this war is being
wazed is “freedom from fear”.

There shouldn’t exist the slightest suspicion
of this sort of high-handedness, or of what
some newspapers have now described as “black-
mail”. The FCC shouldn’t be required to rush
to the headlines to offset such allegations.

The way to clear all this up is with legisla-
tion at this session of Congress. It may be too
much to expect, but we think the Commission
should eagerly join with Congress and the
industry to eliminate any vestige of guess-
work as to how far the licensing authority
should go.

The only way to assure that “freedom from
fear” is to take away the Commission’s brass-
knuckles.

OWI’s Hot Spot
RADIOQ’S youngish old-timers must get a sat-
isfying chuckle out of the announcement of
E. Palmer Hoyt, director of OWI’s Domestic
Branch, appointing a committee of nine top-
flight broadcasters to advise him on radio news
and policy. It was only a few years ago that
publishers rather generally regarded radio as
an upstart that couldn’t be trusted with a
news obligation, or with any other dealings
with the public.

All that, happily, is over the dam, although
we still hear of an isolated instance now and
again where the horse-and-buggy die-hards
still refuse to publish radio logs, because of
the “competition” of radio.

“Ep” Hoyt is a realist. He’s both an editor-
publisher (of the Portland Oregonian) and a
broadcaster (KGW-KEX). He had appointed
an advisory committee of outstanding news-
paper editors to help him decide matters re-
lated to war news coverage and handling for
the press. He recognized radio’s status as a
news medium by appointing a parallel com-
mittee for radio news and policy made up of
the heads of the four major networks and
representatives of independent station opera-
tions who hold the respect of their fellow
broadcasters.

OW], it is clear to those sitting on the lid
in Washington, is in for plenty of hell when
Congress reconvenes next month. Certain of
its operations probably are due for something
more than routine scrutiny, as witness the
admittedly collusive activities of certain of
its Foreign Language minions with FCC folk
on the enforced firing of radio commentators.

But as far as the broadcasting industry is
concerned, it has only the highest praise for
the work of “Ep” Hoyt, his able predecessor
Gardner (Mike) Cowles, Don Stauffer, who
heads the Radio Bureau now stripped to bare
bones, and the rest of the hard-working, clear-
thinking fellows who are doing a job. Prac-
tically all of them, impelled only by the most
praiseworthy and patriotic motives, left im-
portant executive posts in private industry to
do a war job in Washington.

If the broadcasting industry, which has been
battling Washington bureaucracy and political
windmills since its birth, has no gripe against
that portion of OWI with which it deals, we
hardly see where Congress can have just
complaint.

Oux }Qeﬂpectj To _—

RALPH RAYMOND BRUNTON

OAL MINES. batteries, fire boats, police
C patrols, subchaser transmitters — all

these and more have been grist in the

mill of experiences which have made
Ralph R. Brunton one of the down-to-earth,
practical station operators in America.

A radio veteran, Ralph has pioneered broad-
casting on the Pacific Coast, moving progres-
sively, constructively forward since the earliest
days of the industry.

Born in Chicago on Nov. 27, 1891, young
Ralph completed his academic education at
the Armour Institute of Technology in Chi-
cago, headed west; worked as an electrical
engineer in the coal mines of New Mexico and
Colorado, moved on to the transportation con-
struction projects in the Yakima Valley. In
1917 he had just about decided to settle in San
Francisco when along came World War I and
he was off to France, as a private with Uncle
Sam’s fighting forces. Returning from his
command of an auto transport corps in France,
Lieutenant Brunton joined his father and
brothers, Mott and Sherwood, San Frascisco
distributors of the Willard Storage Battery
Company, and flung himself wholeheartedly in-
to “that wireless thing” destined to become the
potent voice of radio.

One of Ralph Brunton’s outstanding char-
acteristics is avid curiosity. Beamed at wire-
less this urge found ample room for expres-
sion in the undeveloped, fascinating field of
radio communications.

In 1922 he acquired a 10-watt transmitter—
the forerunner of KJBS, which is today a na-
tionally recognized example of efficient inde-
pendent station operation.

A practical-minded visionary, he anticipated
the development of radio into a means of on-
the-spot communication and devised a Rube
Goldberg-type of mobile unit which quickly
became a familiar sight in the town. In 1925,
the year of the Diamond Jubilee in San Fran-
cisco, this sturdy equipment was loaded on a
truck and followed the police escort in the
grand parade, broadcasting a stride-by-stride
account of the event—the earliest instance of
mobile shortwave radiophone transmission in
the West.

Then the fire boats in San Francisco Bay
attracted Ralph’s attention. He saw the tre-
mendous advantages of communication from
shore to boats and harassed the city fathers
and the Harbor Commission until, almost in
self-defense, they permitted him to erect a
10-watt short wave trassmitter alongside the
KJIBS equipment. Using storage batteries for
power, Ralph shortly was able to prove the
practicability of radio communication in fizht-

(Continued on page 36)
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SIX OUT
OF EVERY TEN!

A leading car dealer and service station invested

Some National Accounts
Now On W-I-T-H

some money into radio to buy used cars.

é.j Although the time allotted to Station W-I-T-H
Atlﬂlltit Reﬁ”i”y (0. E:‘g represented only one-sixth of the total appropria-
Foodex g:l_ tion, this station accounted for
Ward's Bread g
American Chicle | SIX OUT OF EVERY TEN RETURNS !!!
Jests
Medrex One more example proving the fact that Station

DI'. Pierce W-I-T-H does a great sales job in Baltimore.

Seaboard Finance

Mer.clrex THE PEOPLE'S VOICE IN BALTIMORE
Resinol

Stanback On the air 24 hours a day—seven days a week

Sunway Vitamins
Royal Crown Cola
Rem

Pepsi Cola

True Story
Supersuds

Bond Bread

Gold Medal Capsules

Represented Nationally
by Headley-Reed
A

Tom Tinsley, President

BROADCASTING o Broadcast Advertising August 23, 1943 o Page 35



OWI Changes Staff
NEW office space for the OWI
Chicago branch has been taken at
75 E. Wacker Drive, and Mrs.
Lavinia Schwartz, former public
service director for CBS, Chicago,
has announced completion of her
Chicago staff to handle network
problems and station relations in
Illinois, Indiana, Jowa and Wiscon-
sin. Rod Holmgren, formerly news
and special events director at KSO
and KRNT, Des Moines, and until
recently a news editor for the
Air Edition of the Sun, WBBM,
Chicago, has been appointed as-
sociate regional station relations
chief; Mrs. Margery Treet, for-
merly in the publie service depart-
ment at CBS, Chicago, is coordina-
tor of war programs; Mrs. Isabel
Chesley, formerly in the program
department at CBS, Chicago, 1s
Mr. Holmgren’s assistant.

HUGH B. TERRY, manager of KI.Z
Denver, recently was m.c. at a publie
forum for Denver businessmen, inter-
viewing three congressmen.

Radio to Rescue
COOPERATION between
newspaper and radio is help-
ing solve the paper shortage
in Beaumont, Texas. When
the daily paper asked 5,000
volunteers to drop subscrip-
tions, hundreds of defense
workers, through a represen-
tative, declared they would if
they could get an early morn-
ing newscast. Immediately
KRIC arranged a 15-minute
roundup of AP news at 6
a.m. that serves both day and
night shift listeners.

UNITED ELECTRONICS Co.. New-
ark. winner of the Army-Navy “I”
award for ontstanding production,
purchased a half-hour on WOR, New
York. Aung. 12 to broadeast presenta-
tion ceremonies. Government and com-
pany officials and plant employes par-
ticipated in the broadeast. Agency for
United Electronies Co., is A. W. Lew-
in Co., Newark.

Our Respects to
(Continued from page 34)

ing fires in the waterfront area.

The fire boats safely set up,
Ralph became intrigued with radio
as a modern method of communi-
cation in the prompt apprehension
of criminals. However, not even his
enthusiasm convinced the authori-
ties until he offered to make tests
at his own expense. Then he was
permitted to equip half a dozen
police patrol cars with standard
receiving sets; a direct telephone
wire from the office of the Police
Chief was installed at KJBS and
the station broadcast his instrue-
tions to the cruising cars.

By this time Ralph was in full
stride. With KJBS and, as he says,
a “powerful five-watt transmitter,”
he introduced continuous broad-
casting in an area where fervid
listeners previously had to be con-
tent with intermittent operation.

- IN THE NORTHWEST

Any JOHN BLAIR Man has the full story

550 Kilocycles

Bismarck

5000 Watts

North Dakota
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Wrong Number

EARLY each morning for
three solid weeks the tele-
phone of a certain lady in St.
Paul, Minn., would ring and
awaken her. To her sleepy
“hello” a man’s voice would
ask, ‘“Anything doing down
in South St. Paul?” She would
always reply “I don’t know.”
This econtinued daily until
Harry Van Lear, of KSTP
St. Paul, news staff, learned
he had been calling Lasalle
6041 instead of Lasalle 6401
to ask the South St. Paul
police department if there
was anything for the early
morning newscast.

He inaugurated broadeasts of pop-
ular music on Sundays, a day until
then rigidly set aside for church
services.

Listeners tuned to KJBS in 1931
heard a spectacular first broadcast
from a U. S. Navy submarine;
sports fans were thrilled with
“first” broadcasts of polo games.
These were examples of Ralph
Brunton’s appreciation of the un-
usual, his flair for attracting and
holding the public interest.

But while Brunton enjoys nov-
elty in radio entertainment fea-
tures, he is, on the other side of the
ledger, a sound conservative busi-
nessman. He wrote what was pos-
sibly the first book on radio adver-
tising, a pamphlet entitled, ‘“Ra-
dio Advertising for Bigger Pro-
fits”; and it is interesting to note
that his ideas and theories, evolved
in the late 20’s, have held through
the swift-moving years and are
today considered axiomatic.

In 1934 Ralph purchased KQW,
the oldest station in California and
one of the first in the United
States. After nearly two decades
of successful independent station
operation, he got his first taste of
major network broadecasting in
1942 when KQW affiliated with
CBS.

To the radio industry Ralph
Brunton has contributed fulsomely.
In the early days when the radio
boom was just starting, he fore-
saw the need for stability within
the industry and organized the
Northern California Broadcasters.
Later he entered into the NAB and
served five years as a director. Cur-
rently he is a member of the La-
bor Executive Committee.

In San Francisco, where he lives,
Ralph is a director of the Better
Business Bureau, the San Fran-
cisco Advertising Club, the Press
Club, Rotary Club and numerous
civie organizations.

He married Helen Gay on July
18, 1941; has one son, Richard, 13,
by a previous marriage.

Asked about his hobbies. he says
he has two—“KJBS and KQW.”
He denies he has mike fright and
waves aside a record of 18 minutes
before a microphone in a period of
18 years by saying that, like Cool-
idge, he “does not choose to talk.”
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A Clear Channel Station
CHICAGO ILLINOIS Bf&

50,000 WATTS ('\ 720 KILOCYCLES
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MUTUAL ,qBROADCASTING SYSTEM

EASTERN SALES OFFICE: 220 E, 42nd Street, New York 17, N. Y. +*
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Down on the

STREET where

CUSTOMERS
ARE

COUNTED...

IT'S WGN BY A LANDSLIDE . . .
for WGN carries more retail ad-
vertising than all other 50,000 watt
Chicago stations combined.

This leadership is based on
WGN's marked ability to produce
sales for its advertisers. Conse-
quently national spot advertisers
share the retailers’ enthusiasm for
WGN and keep WGN the leader
among Chicago’s major stations in

non-network business.

PAUL H, RAYMER CO., Los Angeles 14, Cal.; San Francisca, Cal.
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Just a line in one announcement—
read once over WSPD sold out com-
plete stock in forty-one minutes.

No foolin” A near riot resulted! One line added to a regu-
larly scheduled announcement did the trick for a Toledo de-
partment store! That one line was added to advertise a
shipment of alarm clocks which had arrived too late for the
newspapers.

YOU KNOW THE ANSWER.—Regardless of the fact that
this same department store sold 234 throw-rugs recently from
two announcements, the sponsor didn't realize what this
“simple little line” would do. All we can tell you in this
limited space is that forty-one minutes after the store opened
every alarm clock was sold.

It's just ome of those things—you keep tellin’ ‘em
you have a million listeners but every omce in a
while even the best customers have to be convinced.

Just Ask Katz

INDUSTEY -ST'.-"LTIl:CIN
AN BANK ON IT
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Persornal

NOTES

MARK WOODS, president of the
BLUE, was host last Thursday at a
luncheon in honor of Edward J. Noble,
new owner of that network.

WILLIAM A. ROBERTS, 15 years
on the staff of KRLD Dallas, has been
promoted to commercial manager. He
succeeds Clyde W, Rembert, promoted
to managing director.

THEODORE M. THOMPSON, ex-
ecutive assistant manager of NB(C’s
guest relations department, has been
named to succeed Paul Rittenhouse as
manager of the department. Mr. Rit-
tenhouse left Aug. 13 to join the armed
forces.

NORMAN WEIL has joined WINX
Washington as commercial manager.
He was formerly with WHN New
York and WPAT Paterson, N. J.

JIM PEASE, formerly of NBC and
at one time advertising promotion
manager of the Chicego Evening
American, has been appointed adver-
tising promotion manager of the Chi-
cago Herald-American.

MAX M. EVERETT, former sales
representative of Better Homes & Gar-
dens, has been placed in charge of
national spot sales of KOIL KFAB
KFOR, headquartered in Omaha.

HERBERT MOORE, president of
Transradio Press was convalescing last
week at White Plains Hospital, White
Plains, N. Y., from an operation.

PAUL J. DONIGER, formerly with
Keystone Broadcasting Corp., and
Young & Rubicam, New York, last
week joined WOR, New York, as re-
search assistant in the promotion de-
partment.

STOCKTON HELFFRICH, mana-
ger of the NBC continuity acceptance
department, has resigned to start
training with the Naval Reserve.

J. II. SWENSON, supervisor of the
CBS8 Maintenance and Construction
Dept., and R. A. Trago, assistant su-
pervisor, have been commissioned cap-
tains in the Army and have left the
network to take assignments in the
Office of Strategic Services in Wash-
ington. Taking Mr. Swenson’s posi-
tion is David Davis, supervisor of the
CBS Field Engineering Department.
Harry Silbersdorff, a staff technician
in the Field Engineering Division, has
been named assistant supervisor of
Maintenance and Construction. W.
J. Fahey, formerly a transmitter en-
gineer with a communication company,
has joined the Maintenance and Con-
struction Dept.

CLARENCE L. MENSER, NBC
vice-president in charge of programs,
left New York last week for a trip
to Chicago, Hollywood and San Fran-
cisco. IHe will return Sept. 7.

ROLAND J. YOUNG, formerly an in-
dependent architect-engineer in Gor-
ham, N. H., has joined the CBS con-
struction and building operations de-
partment as manager of construction
operations.

MILTON J. BAKER, former special
representative in_the Southeastern
states for King Features Syndicate,
has joined the commercial sales staff
of WOL Washington.

ROBERT D. ENOCH, general man-
ager of KTOK, Oklahoma City, has
been appointed public relations chair-
man of Distriet 12 of the NAB, ac
cording to William B. Way, NAB di-
rector of the district.

Turner Joins OWI

OSCAR TURNER, program man-
ager of NBC’s Radio-Recording
Division, has resigned to take a
special assignment with the OWI,
it was announced last week by C.
Lloyd Egner, NBC vice-president
in charge of the division. Norman
Cloutier, conductor w.th NBC since
1936, has been appointed manager
of NBC Thesaurus programs, con-
tinuing to be responsible for all
recording copyright matters. As-
suming all other duties formerly
assigned to Mr. Turner that are
rot included in Mr. Cloutier’s as-
signments will be Morris W. Ham-
ilton, who w:ll have the title of
program manager of NBC Radio-
Recording.

ERNEST FELIX, chief auditor and
personnel director of KFI-KECA Los
Angeles, is in California Lutheran
Hospital recovering from pneumonia.

KEVIN SWEENEY, sales promotion
director of BLUE western division,
has in addition been appointed assis-
tant to Don E..Gilman, vice-president.
Walter Lonner, traffic manager, has
taken on added duties of general serv-
iee manager.

W. J. (BILL) TRADER, former
sales manager of KGFJ Los Angeles,
and prior to that account executive of
KFAC, has joined KPAS Pasadena,
as account executive.

HOWARD L. TULLIS, for approxi-
mately two years account executive
of KPAS Pasadena, Cal., has been
appointed general manager of KWKW
P’asadena. He was previously announ-
cer salesman of KDB Santa Barbara.

HAROLD H. PATTERSON, for-
merly head of the South California
Area of the Food Distribution Admin-
istration, has joined the BLUE sales
department. He is on leave of absence
from government service.

GEORGE L. MOSKOVICS, West
Coast sales promotion director of CBS
Hollywood, has been appointed to the
public information board steering com-
mittee for Los Angeles War Chest
Drive, and will coordinate radio ac-
tivities of that campaign.

KENYON BROWN, general mana-
ger of KOMA Oklahoma City, is the
father of a girl.

JOE WRIGHT, sales manager of
WILIVA Lynchburg, Va., is the father
of a girl.

ROBERT KIMBALL, formerly man-
ager of the San Francisco office of the
McClatchy Broadcasting System, has
joined the sales staff of KLX Oak-
land.

C. B. HELLER has been appointed
commercial manager of WLOK Lima,
Ohio, as announced Aug. 10 by Ralph
Elvin, managing director of the sta-
tion, one of the Ft. Industry group.
Mr. Heller, formerly in the newspa-
per business, had been with WLOK
for two years.

MAJ. EDGAR H. FELIX, for-
ey Wil tne tighter control section,
Office of the Chief Signal Officer, has
been named officer-in-charge, radio
navigation section, Aircraft Radio
Branch of the Signal Corps. He was
director of Radio Coverage Reports
before entering the Army.

F. HUGH HERBERT, author of
CBS sustaining feature, Corliss
Archer, currently is in New York to
rehearse two new companies of Kiss
and Tell, stage-play upon which the
radio serial is based.

LEON TREPANIER, manager of
CHLN Three Rivers, Que., recently
became the father of a girl.

MARTIN GUNTHER, business
manager of WHEB Portsmouth, N.
H., is the father of a son.
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Which side of your face do you shave first? Yon've probably never thought about

it, but whichever it is, you've been doing it for years in exactly the same way.

Just as you’ve become accustomed to following a
certain shaving routine every morning, so too, the
people of Southern New England have developed the
habit of listening regularly to WTIC because, con-
sistently for more than 18 years, WTIC has offered
them what they wanted to hear. For the advertiser
desiring to reach this rich and populous market, such
a habit is of vital importance. Tt is his assurance of a
constant and attentive audience for his sales message.

In addition, these people who always listen to WTIC
have an effective buying income far in excess of the
national average. Thus, having heard your message,
they have the ability to do something about it.

Get into the habit of using WTIC when you wish to

sell Southern New England. It’s a habit that will pay
handsome dividends.

IN SOUTHERN NEW ENGLAND
PEOPLE ARE IN THE ﬁﬂm OF LISTENING TO WTIC

DIRECT ROUTE TO AMERICA’S NO. 1 MARKET

The Travelers Broadcasting Service Corporation

Member of NBC and New England Regional Network
Represented by WEED & COMPANY, New York, Boston,

Chicage, Detroil, Son Froncisco and Hollywood
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TELL YOUR STORY

to more than

5,000,000 PEOPLE

(Daytime Coverage)

50
K. W.

The Branham Company
EXCLUSIVE REPRESENTATIVES

1080
K.C.
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BEHIND
HHAIKE

L. JOIIN II. GAREY, former guide
on NBC's Guest Relations staff, was
veported missing after his plane failed
to veturn from a misston over Han-
over. Germany. on J»iv 28, accord-
ing to a report received by his parents.

FARL WILSON, who conducts the
N. Y. Post column, “It Happened Last
Night.” will start a five weekly ten-
minnte vrogram with the same title
on WNEW New York, Aug. 23.

LORRAINE RHODES, former as-
sistant to Noviman Warenbud, pro-
zram direetor of WBYN Brooklyn, has
heen named program director. Mr.
Warenbhud has been placed in charge
of special events.

MARIAN CARTER. director of the
radio division of the BLUE Town
Hall Meeting of the Air, has been
maced in charge of production during
ahsence of George V. Denny, moder-
ator, now in England on a mission
for the OWI.

GEORGIE HAMILTON COMBS,
news director of WIHN New York,
has heen placed in charge of special
events. now a division of the news
department.

ED WILSON, m.c. of M.J.B. Show
KWI St. Louis, has heen broadeast-
ing from the local hosnital where he
is confined by a back injury.

HAL BARTON, newscaster-announcer
for KLUF Galveston, Texas, has
joined WTAD Quiney, I, in the
same capacity.

BEN MARKLAND, who conducts
the WGN Chiecagn, program on war
zardening, Know Your Onions, is pre-
paring an article an daes far the next
printing of the Encyclopedia Britan-
niea.

NATE JORDAN. announcer and head
accountant of KOMO-KJR Seattle,
has heen inducted into the Army.
CHARLES CHAPPELL. of CKWX

Vancouver, has left the station to take
up residence on Vancouver Island.

POLLY HART, foriner seeretary and
zeneral assistant to Fred Weber., gen-
eral manager of Mutual, has joined
the BLUE as snecial assistant to
John TI. Norton Jr., manager of the
station velations department.

JERRY FRANKEN, a radio editor
of the New York newspaper PAM, is
leaving this week to hecome an assist-
ant field director of the American Red
Cross. He will take a training course
hefore going overseas.

VINCENT POTE. formerly head of
trafficc. WMCA New York, has re-
turned to this position, having re-
ceived uan honorable discharge from
the Army. .

CARL JAMPEL will resign from the
NBC press department Sept. 1 to han-
dle special events and promotion of
Truth or Consequences. NBC program
sponsored by Procter & Gamble, Cin-
cinnati.

VAN GEORGE PATRICK has joined
WBEN Buffalo. as sports director. re-
placing Jim Wells, who has heen
enlled to active service in the Navy.

HELEN MARY KNOX, formerly as-
sistant program director of WIND
Gary, has joined the continuity staff
of WBBM Chicago.

TRED FEIBEL, CBS organist for
the past 14 years, has joined the
Army.

On the Beam

FOR HOURS he had paced
the floor outside the ma-
ternity ward. Finally at 3
a.m, the nurse appeared and
congratulated Louis Gluck,
control engineer of WIOD
Miami. She said he was the
father of a boy weirhing 6.10
1bs. All Gluck could say was
“My Gosh! He came in on the
beam!”

WIOD's frequency is 610
ke

Victor Philip and his
mcther are doing nicely.

TAD DARLING, formerly of WFTL
Ft. Lauderdale, and WQAM BMiami,
has left KMJ Fresno for training with
the Marines at San Diego.

PAUL COATES, rccently discharged
from the service, has been appointed
promotion manager of WTMJ-W55M
Milwaulee.

REN GREER, formerly of KICD
Spencer, Ia., has succeeded Kirk Ham-
mer, of KSAL Salina, Kan., called
by the Army.

CLAUDE TAYLOR, program direc-
tor of WLVA Lynchburg, Va., bas
heen named production manager and
chief annevnecer in addition to his
regular duties.

JACK DAVIS has joined the staff
of WAPI Birmingham. He was for-
merly with WLAC KGHI KRLD
KTAT KLRA WIHL.

DWIGIIT NEWTON. San Francisco
newspanerman and biographer, has
joined KPO in that city as commen-
tator.

DAVE BANKS. formerly of WWL
New Orleans, has ioined the au-
nouncing staff of WGN Chicago.

MIKE FRANKOVICH, formerly
sports announcer of KFAC Los An-
geles, and now with Ferry Com-
mand, Palm Springs, Cal., has been
promoted to captain.

JOHN FRASER. Hollywood an-
nouncer on the BLUE Noah Webster
Says, has been commissioned an en-
sign in Navy and is waiting call.

DAN MORELY has joined the an-
nounciug staff of WAAT Jersey City,
N. J. He was formerly night manager
of WHOM Jersey City.

JIMMY POWELL and Merrill Ash
have joined the announcing staff of
KTAR Phoenix. Ariz. Powell was
formerly with KVOA Tuscon and Asgh
with KWFT Wichita Falls, Texas.

BILI. MOSHIER, former director
of public affairs and agriculture of
KIRO Seattle, hag joined KOMO-
KJR Seattle, as head of the research-
advertiging department. He continues
his daily Farm Forum on KJR.

JOSE RODRIGUEZ and Sidney
Sutherland, Hollywood news commen-
tator team. have retnrned to the five-
weekly 60-minute BLUE Newsroom
Review, following Sutherland’s recov-
ery from a recent operation.

DON MARTIN, production manager
of WFIL Philadelphia, is the father
of a girl.

JOHN NEWHOUSE, announcer of
WTIIL Philadelphia, is the father of
a boy.

LT. MONTE KLEBAN, former pro-
duction manager of WOQOAI San An-
tonio, has been awarded the Air
Foree medal for his participation in 17
bombing missions in the New Guinea
-Solomon Islands area.

SAM SMITH has left KGVO Mis-
soula, Mont. to return to school tcach-
ng.
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New York City and Environs

2,000,000 or 15.4% of the population
of Greater New York listen ta
YIDDISH radio programs
1,400,000 or 10.8% of the population
of Greater New York listen to
ITALIAN language programs

1,250,000 or 9.6% of the population
of Greoter New York listen to

POLISH lunguage programs

670,000 or 5.1% of the population
of Greater New York listen to

GERMAN language programs

250,000 or 2% of the population
of Greater New York listen to

SPANISH languoge progroms

WBNX brings to this avdience in its
native tongue and in English, interesting
entertainment; educational and musical
programs, and the complete world-wide
facilities of International News Service.

Appreciation of WBNX service is evi-
denced by the annval contract renewals
of the largest nationol and local adver-
tisers.

Winnar of PEABODY CITATION for Public
Service to Foreign Llanguwage Groups.

WBNX

5000 Watts
New York Cly~

We all are in it
BUY WAR BONDS!

CHARLES ARLINGTON, Los An-
geles freelance announcer, has been
inducted into the Army.

PAUL WHITEMAN, musical direc-
tor of BLUE, shifts headquarters from
Hollywood to New York on Sept. 7.

DOROTHY HIGGINS, formerly of
NBC Hollywood continuity depart-
ment, has joined the Hollywood staff
of Tom Fizdale Ine.,, national pub-
licity service.

EDNA FISCHER, formerly of NBC
San Francisco is composer of the
swing-rhumba tune, “Jamaica”, cur-
rently published by Vanguard Songs
Inc.. Hollywood.

NORMAN CRAMER. former mail-
boy of NBC San Francisco and mem-
ber of Radio Institute conducted joint-
ly hy NBC and Stanford U, Palo
Alto, Cal, is winner of the institute
playwriting contest. Play titled Wom-
an and Child was produced on NBC
Pacific stations in mid-August.

PETER de LIMA, news editor of
KI'I Los Angeles, and John Cohee,
war apalyst of Los Angeles Daily
News, have replaced John Burton,
commentator. on the six-weekly quar-
ter-hour series, Ingide the News.

PERCY MADDUX, formerly of
WLLH Lowell, Mass., has joined the
Bnnouncing staff of KSLM Salem,
re.

FRED PEACH has joined the an-
nouncing staff of WFAS White Plains,
N. Y. He was formerly with WIRY
WBRK WINS.

CHARLES DAY, WGAR Cleveland
uewsroom, married Miss Dorothy
Huuselman in Middletown, Ohio, on
Aug. 14.

LARRY KURTZE, formerly with the
Uffice of the Area Kngineer, Wash-
ington, D. C, has jommed WBBM
Chicago, as a producer.

CHARLES J. BARRINGTON, for-
merly of WORL WLAW KOB KSD,
has jomed the announcing staff cof
KMOX St. Louis.

LABERTO CARDENAS has joined
KI’AB Laredo, ‘'ex., to handle Span-
Ish programs.

IRVING HOPKINS, an assistant di-
rector in CBS' network operations
department, has jomed the Army.

MORTIMER FRANKEL, {ormerly
writer and producer of eiectrical tran-
seription programs at Umited Artists,
hus joined the CBS program writing
stoll.

BILLY EARLE, special events direc-
r, news and spurts announcer of
WIKXBO Harrisburg, Pa., has reported
 the U. 8. Couast Guard for active
duty.

LUD GLUSKIN, Hollywood musieal
director, has been assigned to the new
weekiy hait hour Amos 'n' Anay pro-
gram, spunsored by Lever Bros. to
start in 1are September on an as yet
uudesignated neiwork.

WALTER E. SCHNEIDER, associ-
ule editor or Laitor & rubhisner, will

jumr the NIBU press department as
magazine editor Sept. 1.

LEONARD O’CONNOR, editor of the
a0 Central Division news and spe-
C.aal evenls departmenl, reports to the
army Aug. 28,

JERRY ROBERTSON, announcer
o WAl nNewark, N. J., joins WEPEN
rhladeiphia, Aug. 23, HMe succeeds
‘ted lioimes, resigued.

HENRY T. MURDOCK, director of
public relations of WCAU Pbuadel-
phia, leaves Sept. 6 to become motion
picture and dramatic editor of the
Chicago Sun.

LY. COM. WILLIAM STRANGE,
radio liaison oflicer of the Royal Cau-
adian Navy, has returned to Ottawa
after extended sea duty.
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EFFECT OF MUSIC in industry was studied recently at a meeting of
RCA Victor specialists. Consensus of the conference, which took place
at RCA’s Camden plant, was that musical programs for workers must
be scientifically planned to obtain the maximum benefit. Participating
were (1 to r): Alfreda Guy, RCA Montreal; Elizabeth Taylor, Camden;
Jean Williams, Indianapolis; Muriel Cunningham, Camden; Ruth Krein-
er, Harrison, N. J.; Barbara Benson, Camden; and Harriet Hatch, Har-
rison, N. J. Back row, Robert Smith, Lancaster, Pa.; K. R. Hollister,
sound system engineer, Camden; Jay Clancey, Camden; D. J. Finn, sales
manager industrial sound division; Dr. W. A. Kerr, psychologist of per-
sonnel planning and research; George R. Ewald, sound products; Don
Halpin, industrial sales, all stationed at the RCA Camden plant.

One Union’s Enough

DECISION against AFRA was
rendered last week by three mem-
bers of the American Arbitration
Assn. in a case btwen AFRA and
AFM regarding the status of Jack
Fuiton, singer and instrumentalist.
Raymond F. Hayes, Chicago at-
torney, Jeremiah J. Buckley, pro-
fessor of law, DePaul University,
Chicago, and Msgr. R. H. Hillen-
brand, Chicago priest, in their de-
cision stated that Fulton’s singing
was incidental to his employment
as a musician, and as such need
only be a member of the musician’s
union.

WILSON EDWARDS has been as-
signed newscaster on the twice-weekly
quarter-hour news program, spousored
by J. A. Folger & Co. (coffee) on 36
Don Lee-Mutual West Coast stations
starting Aug. 17

ANDY McDERMOTT, radio liaison
officer of the Royal Canadian Air
Force, has been promoted from flying
officer to flight lieutenant.

Camp Radio Aide

PARKER GIBBS, of NBC Chi-
cago, is guest director at the Na-
tional Music Camp, Interlochen,
Mich,, in the camp’s radio work-
shop. More than 50 students are
enrolled for the workshop course
including elementary instruction
in script-writing, program prepara-
tion and actual production of four
weekly broadcasts from Interlochen
on WKAR East Lansing, and
WTCM Traverse City. O. J. Neu-
werth, CBS Chicago, Ernest Riceca,
WWJ Detroit, and William D.
Botwell editor-in-chief, U. S. Of-
fice of Education, Washington,
have served each two weeks as
guest directors.

NEW United Nations dramatic ser-
ies, Passport for Adams, written, pro-
duced and directed in its initial broad-
cast by Norman Corwin, started Aug.
17 on CBS stations, Tuesday, 10-
10:30 p.m. (EWT). Robert Young,

film actor, is featured. After first three
broadcasts Corwin returns to his New
York headquarters and series will be
handled by Ranald MacDougall.

AD MEN!

WANT TO ENTER
A CONTEST?

Help us actually put the
KFEL call letters to work

in the War Effort——

Use them in a

4-Word Slogan.

$100 WAR BOND

FOR THE SLOGAN WE LIKE BEST

$50 AND $25 BONDS
For the Two Next Best

NO RULES!

Just write it on anything and mail to

GENE O'FALLON-—KFEL, DENVER
A contest must close sometime——let's make it Septernber 15
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NEW RELAY SYSTEM

IN WESTERN CANADA

THREE NEW Relay Transmitters
krown as the Cariboo Network,
were opened Aug. 13 by Canadian
Broadcasting Corp. in British Col-
umbia, with CBC general man-
ager Dr. James S. Thomson on the
inaugural gro ram. The transmit-
ters are CBRL, Williams Lake;
CBRQ, Quesnel; and CBRG, Prince
George, all three being on the
Fraser River in mountainous ter-
ritory not served by other broad-
casting stations. British Columbia
is the first province to try this
new coverage technique, and with
the new installations will have per-
haps the best coverage of any part
of Canada, it is claimed. The CBC
has six other relay transmitters
operating in the southern section
of the province, and another is lo-
cated at the other end of the
II‘;ominion CBA at Edmondston,

.B.

The transmitters are licensed for
an output of 20 w, one-third of
their capacity. They are built as
self-contained units, with each sec-
tion of the transmitter easily re-
placed as a unit in case of break-
down. The transmitters were built
in Vancouver by CBC engineers
under Norman Olding, regional
engineer, F.B.C. Hilton, chief
operator. They operate unattend-
ed. While the normal range of
a 20 watt transmitter is about 156
miles, these transmitters carry
considerably farther because of
their location in telegraph offices,
the radio impulses being carried
along the telegraph lines far out-
side their normal range,

Lever Resumes

LEVER BROS,, Cambridge, Mass.
(Swan soap), following a summer
hiatus, on Aug. 31 resumes the
weekly 30-minute Burns & Allen
Show on approximately 118 CBS
stations, Tuesday, 9-9:30 p.m.
(EWT). Besides George Burns and
Gracie Allen, continuing in talent
line-up are Jimmy Cash, vocalist;
Elvia Allman, Clarence Nash, Hans
Conreid and Mel Blanc, comedians.
Felix Mills has been signed as mus-
ical director. He replaces Paul
Whiteman, now BLUE musical di-
rector. Bill Goodwin has becn re-
signed as announcer-comedy stooge.
Writers include William Burns,
Keith Fowler, Frank Galen, Paul
Henning. Carroll O’Meara is Holly-
wood producer of Young & Rubi-
cam, agency Servicing the soap ac-
count.

Dr. Rosenthal Named

DR. A. H. ROSENTHAL, elec-
tronic engineer previously connect-
ed with Scophony Ltd. of London,
has been appointed director of re-
search and development of Sco-
phony Corp. of America under a
three-year contract, Arthur Levey,
president, announced last week.
Company intends to manufacture
television projection receivers for
use in homes, schools and theatres
as soon as the war is over, utiliz-
ing processes developed in England.

FRITZ BLOCK], formerly with Ken-
yon & Eckhardt, and with Benton &
Bowles, as writer and producer, has
joined J. Walter Thompson Co. as
writer-director. Mr. Blocki will write
for the new RCA program, What's
New, starting on the BLUE Sept. 4.

Edward T. Sandell

EDWARD THOMAS SANDELL,
74, owner of CKTB, St. Catherines,
Ont., and former director of the
Canadian Assn. of Broadcasters,
died suddenly in St. Catherines,
Ont., Aug. 15. Born at Niagara-on-
the-Lake, Ont., he was for 18 years
a member of the Toronto Police
department, then entered the liquor
business. In 1927 he purchased the
Taylor & Bates brewery in St.
Catherines, Ont.,and station CKTB,
the Silver Spire radio station, one
of the assets of the brewing com-
pany. He was active in the man-
agement of the station and in the
affairs of Canadian private broad-
casters. He was a widely-known
sportsman, an ardent golfer and
supporter of hockey, lacrosse and
baseball teams, playing a promi-
nent part in the athletic life of
the Niagara Peninsula.

Carl M. Snyder

CARL M. SNYDER, 48, assistant
manager of the Appliance & Mer-
chandise Department of General
Electric Co., died Aug. 14 in the
New Haven Hospital after an ill-
ness of several months. With G-E
since 1930, Mr. Snyder was the
prime mover in the trend towards
complete electric kitchens as well
as a pioneer in the ensemble selling
of equipment for completely elec-
trified homes. He was in charge of
seles and sales activities for the
full line of G-E appliances
throughout the country. A wife
and two children survive.

Reginald R. Gaisford

REGINALD CHARLES GAIS-
FORD, director and general man-
ager of Vickers & Benson, adver-
tising agency of Toronto and Mon-
treal, died at Montreal August 14.
In addition to the advertising field
he was well known in Canadian
sporting circles, having been a
football player on the famous Ot-
tawa Rough Riders team in his
younger days.

Albert Moss
ALBERT MOSS, 61, executive
vice-president of the Standard Rate
& Data Service, New York adver-
tising service agency, died Aue. 15
in French Hospital, New York.
Formerly associated with Wilson
& Co., Chicago, Mr. Moss came to
New York in 1920 as general man-
ager of Standard Rate & Data’s
New York office.

Back to Theatre

THE WLS, Chicago, National Barn
Dance moves back to Chicago’s Eighth
St. Theatre, Sept. 11, after originat-
ing its broadeasts since Sept. 5, 1942,
from Chicago’s Civie Theatre. The
Army Air Force Technical Training
Command took possession of the Eighth
St. Theatre last year to hold various
entertainments for the men training
at its school in the Stevens Hotel.
Both the hotel and the theatre are
now evacnated by the AFTTC.

GRACIE FIELDS, now entertaining
the armed forces in England, will go
to North Africa to perform for Brit-
ish and American troops she announced
during a recent shortwave program
carried on Mutual. The comedienne
returns to this country to start a pro-
gram on Mutual for Pall Mall Cigar-
ettes, Oct. 11.
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The Service Airea of

WIS

(5000 Watts « 560 KC . NBC)

at Columbia, S.C.

gives you

MORE
RADIO HOM

than
Lou ISVI LLE (127,000 agalnst 79,000)

or
ATLANTA (127,000 against 63,000)
or
MEMP""S (127,000 against 61,000)
or
BlRMlNGHAM (127,000 against 58,000)
or
RlCH MOND (127,000 against 45,000)
or
NEW ORLEANS (127,000 against 103,000)

—or than Rochester (s:.000)
or Denver (91,000))
so far as that's concerned!

GET ALL THE FACTS! WRITE WIS
OR ASK
FREE & PETERS, INC.

Exclusive National Representatives
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STATION ACCOUNTS
sp—studio programs
ne—news programs

t—transcriptions
sa—spot announcements
ta—transcription announcements

WLS Chicago

Kenton Pharmacal Co., Covington, Ky.
(Histeen Tablets), 45 sa, tbru Roche,
Williams & Cunnyngham, Chicago.

Foster-Milburn Co., Buffalo (Doan’s Pills),
7 sa weekly, 52 weeks, thru Spot Broad-
casting, N. Y.

Studebaker Corp., South Bend, Ind. (auto-
motive), 3 sa weekly, 4 weeks, thru
Roche, Williams & Cunnyngham, Chi-

cago.

Fred W. Amend Co., Danville, Ill. (Chuckle
candies), 3 sa weekly, 52 weeks, thru
George H. Hartman Agency, Chicago.

Cooley’s Cupboards, Evanston, Ill. (restau-
rant), b sa weekly, 2 weeks, thru E. H.
Brown Adv. Agency, Chicago.

Oscar Mayer & Co., Chicago (meat prod-
ucts), 5 sa weekly, 8 weeks, thru
Mitchell-Faust Adv. Co., Chicago.

Radio Corp. of America. New York, 6 se
weekly, 8 weeks, thru Ruthrauff & Ryan,
N. Y

Foster-Milburn Co., Buffalo (JIcemint), 8
sa weekly, 52 weeks, thru Spot Broad-
casting, N. Y.

WBBM Chicago

Vick Chemieal Co., New York (Vaporub),
5 sp weekly, 26 weeks, thru Morse In-
ternational. N. Y.

MacFadden Publications, New York (True
Story), 8 ta, thru Raymond Spector Co.,

N. Y.
Musterole Co., Cleve'land, 6 8¢ weekly, 26
weeks, thru Erwin, Wasey & Co.. N. Y.
Washington Park Jockey Club, Homewood,
I, 8 sa weekly, b weeks, thru Al Paul

Lefton Co., Chicago.
United Artists Corp., New York (Stage
Door Canteen), 1 st weekly, 7 weeks, di-

rect.
KYW Philadelphia

Beacon Chemical Corp., Philadelphia (Zero
cleaning fluid), 3 sa weekly, for 18 weeks,
thru James G. Lamb, Philadelphia.

General Electric Co., Cleveland (lamps),
b sa weekly, for 52 weeks, thru BBDO,
N. Y.

United Artists Corp., New York (Victory
hru Air Power). 8 sa, for one week,
thru Foote, Cone & Belding, N. Y.

KFI Los Angeles

‘Thrifty Drug Co., Los Angeles (Southern
California chain), 6 aa weekly, 52 wks.
thru Hillman-Shane-Breyer Inc., Los

Angeles.

National Biscuit Co.,, San Francisco
(Shreddies). 3 ta weekly, 6 wks, thru
Botsford, Constantine & Gardner, Los
Angeles.

Colgate-Palmolive-Peet Co., Jersey City
(granulai Peet soap), 4 ta weekly.
26 wks, thru Leon Livinston Adv., San
Francisco,

Rosefield Packing Co., Alameda, Cal. (pea-
nut butter), weekly sp, 66 wks, thru Gar-
field & Guild Adv., San Francisco.

Beech-Nut Packing Co., Canajoharie. New
York (chewing gum), weekly sa, 52
wks, thru Newell-Emmett Co.. N. Y.

WHN New York
Times Square Motors, New York, sa, 13
weeks. thru Oscar Kronenberg, Brook-
Iyn, N. Y.
8. A. Schonbrunn Co., New York (coffee},
sa, ‘? weeks, thru Ruthrauff & Ryan,

N. Y.
Empire Gold Buying Service, New York.
sa, ‘1(0 weeks, thru Harry Oppenheimer,

N. Y. .
RCA, New York, ta, 562 weeks, thru Ruth-
rauff & Ryan. N, Y.

WMAQ Chicago

Atlantic Brewing Co.. Chicago (Tavern
Pale Beer), 8 sp weekly, 18 weeks, thru
Weiss & Geller. Chicago.

Weiler Foods. Chicazo (Weiler Soup), 2
8sp weekly, 52 weeks, direct.

General Electric Co.. Cleveland (Lamp
Div.), 864 sa, thru BBDO, N. Y.

Balaban & Katz Corp.. Chicago (Stage
Door Canteen), 8 sa, thru M. M. Fisher
Co., Chicago.

RCA, Camden, 6 te, thru Ruthrauff &
Ryan, N. Y.

KNX Hollywood

McMahan Furniture Co.. Santa Monica.
Cal., (chain store). 5 t weeklv, 52
wks, thru M.C-M Adv.. Santa Monica.

Brownstein-Louis Co., Los Angeles (Hen-
dan shirts), 2 ta weeklv. 52 wks, thru
The Mavers Co., Los Angeles.

Day & Nizht Water Heater Co.. Mon-
rovia, Cal. (institutional), 2 sa weekly.
52 wks, thru Hixson-O'Donnell Adv..
T.os Angeles.

WOV New York

Kerr’s Butterscotch, Jamesburg, N. J., 78

_.8p, thru Tracy-Locke-Dawson, Inc., N.Y.

The Southern Cotton 0Qil Co., New Or-
leans, 117 8p, thru Tracy-Locke-Dawson,
Inc., Dallas,

Paramount Pictures, Inc., New York, 6 aa,
thru Buchanan & Co., Inc, N. Y.

Warner Bros. Pictures, Inc. New York,
5 aa, thru Foote, Cone and Belding, N. Y.

WOR New York

Graham Co., New York (Redbow Beans,
Lentils, etc.), 5 sa weekly, 26 weeks,
thru Commercial Radio Service Adv.
Agency. N. 0

Virginia Dare Extract Co., Brooklyn (Vir-
ginia Dare Flavoring Products), 5 sa
weekly, 13 weeks, thru Scheck Adv.
Agency. Newark.

Gotham Silk Hosiery Co., New York, 3 sa
weeklv, 52 weeks, Dlaced direct.

Axton.-Fisher  Tobaceo  Co., Louisville
(Fleetwood cigarettes), weekly ne, 13
weeks, thru McCann-Erickson, N. Y.

General Electric Co.. Clevelan1t (Incan-
descent Lamp Division—Mazda lamps),
]5 ‘?'l weekly, 52 weeks, thru BBDO, Cleve-
and.

C._Mattelage Sales, New York (You-All
French Salad Dressing). 5 sa weekly. 30
weeks, thru St. George & Keyes, N. Y.

Glidden Co., Cleveland (Spred Paint), 6
sa weekly, 18 weeks, thru Meldrum &
Fewsmith, Cleveland.

WOAI San Antonio

Beich Candy Co.. Bloomington, Ill. (Whiz
candy bars), two ta per wk for 13 wks
(renewal) thru Arthur Meyerhoff &
Co.. Chicago.

Colgate-Palmolive-Peet, New York City
(Palmolive), 12 ta per wk for indefinite
period thru Ted Bates Inc., N. Y.

Colgate-Palmolive-Peet, New York City
(Super Suds), 12 ta per wk for indefi-
nite period thra Wm. Esty & Co.. N. Y.

Purina Mills, 8t. Louis (Purina Products),
three gy per wk thru Gardner Adv. Co..
8t. Louis,

McCormick Sales, Baltimore (Bee-Brand
Insecticide)., 10 ta per wk for six wks
(renewal) thru Jones & Brakeley, N. Y.

KECA Los Angeles

California Bank, Los Angeles (invest-
ments), 6 ta weekly, 9 wks, thru The
Mayers Co., Los Angeles.

Thrifty Drug Co.. Los Angeles (Southern
Califorria chain), weekly sa, 52 wks,
thru Hillman-Shane-Brever Inc.,
Angeles,

RCA Manufacturing Co., New York (ra-
dios), 9 sa weekly, 8 wks, thru Ruth-
rauft & Ryan Inc, N. Y.

RCA Manufacturing Co., New York (ra-
dios), 4 ta weekly, 10 wks, thru Ruth-
rauff & Ryan Ine.. N, Y,

WLW Cincinnati

DePree Co.. Holland, Mich. (Wheatmin
Bran Tablets), 6 ne, 13 weeks, thru
Roche, Williams & Cunnyngzham, Chi-

cago.

Mentholatum Co., Wilmington. Del, (Men-
tholatum) 5 ¢ weekly. 52 weeks, thru
J. Walter Thompson Co., N. Y.

Planters Nut & Chocolate Co., Wilkes-
Barre. Pa.. 3 ¢, 2 t, 32 weeks, thru Good-
kind, Joice & Morgan, Chicago.

KFPY

Top-notch broadcasting entertainment that
makes thousands of friends in three major
markets for select advertisers—that's what!

THE PACIFIC NORTHWEST GROUP
KXL

L Z NET

WHAT'S COOKIN’?

Joseph H. McGillvra
The Katz Company
The Walker Company

markets, save 10%,
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BLUE SALES RISING
AS YEAR ADVANCES

THE BLUE'’s sales curve will shoot
upward during the second half of
the year, according to a statement
last week by the network’s research
manager, Edward F. Evans, in
reporting to Fred Thrower, vice-
president in charge of sales, on the
BLUE’s progress in 1943.

With ten additional programs
signed for July, August and Sep-
tember, and six programs resum-
ing in the fall after a summer
hiatus, the latter half of this year
is expected to better the record for
the first six months of 1943, when
nine of the network’s 36 sponsored
programs were newcomers.

Total number of evening com-
mercial quarter-hours in July of
this year is 68 as compared to 39
for the same month in 1942, the
report continues. Average number
of stations per evening commercial
quarter-hour during the past month
was 94 as against 76 a year ago,
an increase of 24%. Accompanying
chart shows the increase in total
sponsored station hours, month by
month, for the first eight months
of the year as compared with 1942.
Increase for August is 227% over
last year.

Winchell Tops ‘First 15’

In July Hooper Ratings
WALTER WINCHELL heads the
list of the “First 15” in the July
30 Hooper “National” Program
Ratings Report. Take It or Leave
It has moved into second place.
Mr. District Attorney and Xay
Kyser rank third and fourth re-
spectively. The remainder of the
list follows: Your Hit Parade,
Screen Guild Players, Durante-
Moore-Cugat, Joan Davis — Jack
Haley, Can You Top This, Bing
Crosby, Ginny Simms Show, Blon-
die, Jimmy Fidler, Tommy Riggs
and Betty Lou, and Ellery Queen.

The second half-hour of the Kay
Kyser program leads the programs
heard after 10:30 p.m. and not
measured in the Eastern Time

Zone.
Yy

Dell Cancels

DELL PUBLISHING Co., New
York, has cancelled the half-hour
program featuring Hollywood
screen stars, scheduled to start on
the BLUE Aug. 13 for Modern
Sereen Magazine. Program first ran
into difficulties through the invoca-
tion of “Rule 15” of the American
Federation of Radio  Artists
[BRrOADCASTING July 19, p. 62], but
these were said to have been
straightened out, and the series

finally abandoned because of pro-

gramming problems and complica-
tions in securing talent. Plan for a
radio show has not been completely
discarded however. Agency is
Lennen & Mitchell, New York.:

Hold C. of C. Posts 4y

VIRGIL L. SCHMIDT, commercial
department of WCHS Charleston, W.
Va., has been named president of the
Charleston Junior Chamber of Com-
merce. Odes Robinson, chief engineer,
hug been named state director of the
organization, Six of the staff members
of WCHS are charter members in the
Charleston Junior Chamber of Com-
merce.

BROADCASTING e« Broadcast_Advertising
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HYDE PARK BREWING Co., St.
Louis (Hyde Park Beer), on Oct. 4
starts a 26-week campaign in 10 Illi-
nois aund Missouri markets with a
quarter-hour dramatic transeribed se-
ries titled So The Story Goes, featur-
ing Johnny Nablett and produced by

Nablett Radio Productions, Chiecago.
Agency is Young & Rubicam, Chicago.

CHILD TALENT programn on WOV
New York, has been purchased by Fair
Merchandise DProducts Corp.,, New
York, to promote Kas-Cola, a_ new
beverage produced by Poppy Cereal
Corp., Alamonte, Cal, and Butr-Oh,
an imitation butter flavoring produced
by Huzzah Corp. of America, Chicago.
Program started Aug. 14, and vepre-
sents the first test in the Eastern area
for both products. Spot radio has been
used on West Coast for Kas-Cola.
Contract is for 52 weeks. Account was
placed through Joseph A. Demane,
New York.

CAMPBELL CEREAL Co., Minne-
apolis  (Malt-O-Meal), through Rus-
sel M. Seeds Co., Chicago, on Sept. 12
starts sponsorving for 26 weeks Ten
0'Clock Wire on 4 CBS California
stations, Sun., Mon., Thurs., 10-10:15
p.m. (PWT). Grove Labs., St. Louis,
intensifying its radio campaign for
A, B and D vitamins, B complex and
Grove's cold tablets, on Sept. 14
starts sponsoring the newscast on
same list of CBS California stations,
Tues.,, Wed., I'ri. Contract also 26
weelss, through H. W. Kastor & Sons,
Chicago. Grove’s in addition on Sept.
G starts sponsoring for 26 weeks a
total of 13 quarter hours weekly on
KNX Hollywood. Agency is Russel M.
Seeds Co., Chicago.

CONSUMERS ELECTRIC APPLI-
ANCE Corp., Toronto, on Aug. 25
starts Life of Winston Churchill
thrice weekly on CKCL Toronto. Ac-
count placed by Frontenac Broad-
casting Co., Toronto.

NATIONAIL FUR Co., Toronto (fur
coats) has started co-operative spot
announcements on a number of Can-
adian stations. Account placed by R.
C. Smith & Son Ltd., Toronto.
MILES LABS., Toronto (Vitamin
tablets), has started a French version
of its English drug store interview
show Did I Say That on CKAC Mon-
treal. Account placed by Cockfield
Brown & Co. Ltd., Toronto.

A. S. BOYLE Co., Los Angeles (As-
pertane), on Aug. 15 started for 52
weeks using nightly spot announce-
ments on KGO San Francisco. Firm
also uses weekly spots on KNX Hol-
lywood, with a schedule on KOMO
Seattle. Agency is Brisacher,
& Van Norden, Los Angeles.

Davis

CALIFORNIA COVERAGE

COMING SOON

Wateh these pages for an
announcement about the. ..

BEELINE

There’ll be news, important
to every buyer of radio
time.

Slogan Contest

KFEL Denver is sponsoring
a contest for ad men which
aims to put KFEL call let-
ters to work by using them
in a four-word slogan such as
“Keep Freedom Ever Last-
ing”. Prizes offered are $100,
$50, and $25 war bonds for
the three best slogans. Theve
are no rules in this contest
which closes Sept. 15.

ACME BREWERS. San Francisco
(Peerless Baker’s Yeast). has start-
ed sponsorship of Carroll Hansen’s
newscast seven nights weekly on KXQW
San Franeisco. Account placed by Bui
sacher, Davis & Van Norden, San
Francisco.

GORDON BREAD Co., Los Angeles.
in a 20-week campaign which started
Aug. 17 is currently using two tran-
scribed 15 and 30 second humorous
announcements daily on KHJ KECA
KMPC KFAC, with five per day on
KFVD. Agency is The Mayers Co..
Los Angeles.

CHRYSLER BLDG. Corp., New
York, recently renewed a series of an-
nouncements on WHOM Jersey City,
N. J., after six months of advertising
on that station to recruit foreign help
to fill maid and porter vacancies in
the building’s maintenance staff. Ac-
count placed direct.

GENERAL TIRE & RUBBER Co..
Akron, which became owner of the
Yankee Network earlier in the year,
has started a half-hour weekly pro-
gram on that network, titled Thanks
to America. Stories of the American
home front are reenacted each week.
with guest stars participating. Series,
which is largely iustitutional, is in
the Sunday 5:30-6 p.m. period.
Agency is D’Arey Adv,, New York.

KELLY KAR Co., Los Angeles (used
cars), is sponsoring a seven weekly
60 minute midnight program of re-
corded music on KNX Hollywoeod, for
52 weeks. Coast Western Adv., Los
Angeles, has the account.

BROWNSTEIN-LOUIS Co., Los An-
zeles (Hendan Shirts), new to radio.
on Sept. 4 starts two transeribed an-
nouncements weekly for 52 wks on
KNX Hollywood, contracted throngh
The Mayers Co., Los Angeles.

H. C. CAPWELL Co., Oakland, Cal.
(department store), now eliminates
all commercials from its daily quar-
ter hour Hi-Lits With Barbare Lee
on KROW. Programs are devoted to
interviews with armed services repre-
sentatives or others who have mes-
sages for the public concerning some
phase of defense industry.

McCLATCHY BROADCASTING COMPANY
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B. H. LEVY’S
“FUNNY MONEY MAN”
BATS 1.000!!

WTOC’S

OL’ COLONEL SAYS:

4 OUT OF 4

IS A DARN GOOD

SCORE!
)

TAKE A SECOND
AND READ SOME
MORE

It's “Amoosin’”
(pardon, Lil Ab-
ner) how spectac-
ularly the “Funny
Money Man” has
claimed the ears
(an interest) of
our vast audiences.
He first hit the WTOC microphones Monday, August
2nd. (10:45 AM) with a very wacky series afore
him, offering on each broadcast good cash money
(legal eagle) for such drivel as mop strands, moth
balls, old keys, perfumed envelopes, and other etcs.
Listeners by the thousands have registered at B. H.
Levy's (show angel), becoming members of this
unique club.

Four names are called on each broadcast, and to each
person whose name is called a certain cash amount
is given if that person mails in to the “Funny Money
Man” the wacky article called for.

On Monday (the first broadcast) four names were
called and four sent in the articles requested. That’s
MAJOR LEAGUE SCORING, picking four names
at random from a list of thousands of registrations
and hitting all four on a premiere broadcast.

Of course the series of pre-program publicity an-
nouncements wete instrumental in packing ‘em in
for the first broadcast—which only proves that when
WTOC invites 'em to listen THEY LISTEN!!

* * *

The “Funny Money Man® is « copyrighted
feature of Allen Funt Radio Productions
52 Vanderbilt Ave. - New York City

* * *

To SAVANNAH

GEORGIA
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STUART SHERMAN, president of
Sherman & Marquette, Chicago and
New York, last week received a_Cer-
tificate of Gratitude from the Navy
for his agency’s work in preparing ad-
vertisements, radio announcements and
general promotion of the drive to re-
cruit Waves and Spars.

JOSEPH I. PALISTRANT, former-
ly of Frederick Stearns & Co., Detroit,
mannfacturing chemists, has been ap-
pointed director of the drug and cos-
metic merchandising department of
Blackett-Sample-Hummert, New York.

WILLIAM H. KEARNS, vice-presi-
dent of Ted Bates Inc., New York, has
been granted a leave of absence to
join the Navy, with the rank of Lieu-
tenant (j.g.).

EUNICE POWELL, formerly of the
Cleveland office of McCann-Erickson.
has joined the media department of
Benton & Bowles, New York, as a
space buyer.

PHILL WLELTMAN, radio depart-
ment of B. William Morris, talent
agency, has been inducted into the
army,

S. HEAGAN BAYLES, vice-president
and radio director of Ruthrauff &
Ryan, has returned to New York from
Hollywood.

HUBBELL ROBINSON, assistant di-
rector of radio for Young & Rubicam,
has shifted headquarters from New
York to Hollywood for the next few
months.

WILLIAM FRIETSCH Jr., has been
promoted to director of research and
media of Ralph H. Jones Co., Cincin-
nati and New York agency. He for-
merly was service manager for Dun
& Bradstreet.

NBC BASIC STATION IN
THE “LAND OF PLENTY"

1150KC

WILMINGTON, DELAWARE
Soles Represantafive

PAUL H. RAYMER

Associated Store Group

Cited on Price Charge

ASSOCIATED MERCHANDIS-
ING Corp., New York, and its 21
members which operate depart-
ment stores throughout the coun-
try are charged by the Federal
Trade Commission with inducing
manufacturers, producers and sup-
pliers to discriminate in price in
their favor by selling them goods
of like grade and quality at lower
prices or higher discounts than
those given competing stores. Re-
spondent members of Associated
are:

Abraham & Straus, Brooklyn; L. 8.
Ayres & Co.. Indianapolis; Bloomingdale
Bros., New York: Herzfeld-Phillipson Co.,
Milwaukee; Bullock’s Inc., Los Angeles;
Burdine’s Inc., Miami, Fla.; The Dayton
Co., Minneapolis; Emporium-Capwell Co.,
San Francisco and Oakland; Wm. Filene's
Sons Co., Boston; B, TForman _Co.,
Rochester, N, Y.; Joseph Horne Co., Pitts-
burgh; J L. Hudson Co., Detroit; Hutzler
Brothers Co., Baltimore; F. & R. Lazarus
& Co., Columbus, Ohio; Rike-Kumler Co.,
Dayton, Ohio; John Shillito Co.. Cincin-
nati; Stix, Baer & Fuller Co,. St. Louis;
Strawbridge & Clothier, Philadelphia; Wm.
Taylor Son & Co., Cleveland; Thalhimer
Brothers, Inc., Richmond, Va.; and R. H,
White Co., Boston.

STANLEY RESOR, president of J.
Walter Thompson Co., New York. will
arrive in Hollywood on Sept. 11 to
discuss fall radio programming.

GEORGE GRUSKIN, radio repre-
sentative of Willinm Morris Agency,
Beverly Hills. Cal., talent service, is
soon to join the Army.

KENNETII R. McMATH, formerly
in the copy department of Blackett-
Sample-Hummert, has joined Duane
Jones Co., New York, as a member
of the plan board.

JAMES THOMAS CHURURG Co.,
Boston, has opened a New York branch
at 342 Madison Ave. No radio ac-
connts will be handled at the New
York office, however. G. A. Frye, for-
merly account executive in the Boston
branch, has been placed in charge of
the new branch.

JAMES J. LEWIS, formerly eastern
division manager of the Great Atlantic
& Pacific Tea Co., has been appointed
assistant merchandising manager of
the American Institute of Food Prod-
nets, New York., Institute conducts
n_food and home forum on WOR New
York, with vavious food companies as
SPONSOLS,

BEN  SOYLOMON, partner ‘in the
Charles Silver Adv. agency, Chicago,
is the father of a girl.

A. NEVILLE has joined the ecopy
staft of Gary & Rogers. Philadelphia
ageucey.

NEW ORLEANS

50,000 WATTS

The Greatest Selling POWER
in the South’s Greatest City

CBS Affiliate

Not’'l Rep. « The Katz Agency Inc.

RENEWAL OF 52-WEEK contract
of commentator Upton Close for
the Lumbermen’s Mutual Casualty
Co., Chicago, on the Mutual net-
work beginning Aug. 28, is dis-
cussed in Chicago by: (standing, 1
to r) Frank Ferrin, radio director
of the Leo Burnett Adv. Agency,
Chiecago, which handles the ac-
count, and Ed Woods, MBS sales
manager; and (seated, 1 to r),
Harry Dragoo, Lumbermen’s ad-
vertising manager, and Burke Her-
rick, Burnett account executive.

FRANK NEWTON, copy chief of
Grant Adv.,, New York, has left that
agency to Jjoin the copy staff of Biow
Ine.. New York.

MICHAEL I*. ELLIS Jr., account
exccutive of Ellis Adv. Co., Buffalo,
N. Y, has enlisted in the Army signal
corps.

IPRANK BULL, partner of Smith &
Bull Adv.,, Los Angeles, currently is
on 30-day national tour to confer with
executives of National Funding Corp.

ROBERT M, HIXSON, execntive of
IIixson-O'Donnell Adv., has returned
to his Los Angeles headquarters fol-
lowing Cliicago conferences.

BLACKETT - SAMPLE - HUM-
MERT Inc, has established West
Coast offices at 1680 N. Vine St., Hol-
lywood. Telephone is IIempstead 0716.
James West is manager.

GERTH-PACIFIC Adv., Los Angeles,
has moved to larger offices at 219 West
Tth St. Telephone is Tucker 4769.

JULES BUNDGUS, former Holly-
wood publicity director of Benton &
Bowles and now in the Navy, is the
father of a girl.

ROBERT COLWELIL, vice-president
in charge of radio of J. Walter Thomp-
son Co.,, New York, is in Iollywood
to assist setting up the new BLUE
What's New? spousored by RCA, start-
ing Sept. 4.

BETTY BUFFE, formerly of dMaxon
Inc.,, and the BLULE, has joined the
copy stafi of William H. Weintraub
Co., New York.

NATALIE NAPP will resign from the
radio department of B. William Mor-
ris Talent Agency, Sept. 1. Future
plans are unknown,

“She said to wait untii WFDF
Flint Michigan finishes the pro-
gram.”’
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POST-WAR ELECTRONICS
Scientist Predicts Great Strides
In industry

DEVELOPMENTS in the field of
electronics following the war “may
be so startling and revolutionary as
to open great new fields to the sci-
ence of electricity,” predicted Wil-
liam C. White, head of the elec-
tronics laboratories of General
Electric Co., Schenectady. Speaking
last week before the National Assn.
of Music Merchants in New York,
Dr. White said that such far-reach-
ing progress in radio, frequency
modulation, television and radar
was possible as a result of the suec-
cessful control of high frequencies
in the billions of cycles.

He predicted vast strides in the
field of music as it makes use of
electronies in creating new sym-
phonic expressions and perhaps a
new type of musical instrument,
electrically controlled. Radio manu-
facturers can look forward to an
altogether different type of radio
buyer in the post-war period, he
added.

As a great impetus to the entire
radio and electronics industry, Dr.
White cited the thousands of men
in the armed forces who have re-
ceived fine radio technical training
and have been able to keep abreast
of the latest developments in radio
and electronies.

Food Chain Program

FIRST NATIONAL STORES, ve-
tail food chain, will air a new pro-
gram, First National's Wartime
Food News, over six stations of
the New England Regional Net-
work at 9:30 to 9:45 am. Tues.
through Fri.,, starting Sept. 14.
Featuring Gretchen McMullen, New
England food authority and broad-
caster of 15 years’ experience, the
program has been scheduled for
WBZ Boston, in whose studios it
will originate. WCSH Portland,
WJAR Providence, WLBZ Bangor,
WTIC Hartford, and WFEA Man-
chester, N, H. Badger & Browning,
Boston, handles the account.

For a number of years Miss Mec-
Mullen has owned and operated the
Gretchen McMullen Laboratory
Kitehen for food testing in Boston.
Carl Caruso has been designated
as announcer to work with her.

Treasury Names Lloyd

TED LLOYD, in charge of the radio
department of 20th Century-Fox Film
Corp., New York, has been appointed
to represent the Treasury Dept. in
Hollywood during the Third War Loan
drive. His work will be under the joint
direction of Vincent F. Callahan, direc-
tor of advertising, press and radio for
the War Finance Division of the
Treasury Dept., and Carlton Duffus,
associate field director in charge of mo-
tion pictures and special activities for
the Treasnry Dept.

WESTERN district supervisors of
ASCAP will hold their semi-annual
meeting at Hollywood (Cal.) Roose-
velt Hotel Sept. 13-13, with Joln
Payne, general manager of the Society
and his assistant, Herman Greenberg,
as principal speakers.

JOHN B. HUGHES, Mutual’'s West
(Coast newscaster, has been signed by
Warner Bros. for a role in the forth-
coming film biography of the life of
George Gershwin.

BROADCASTING e Broadcast Advertising



Station Managers Included in Listing
Of 149 Critical Occupations, Says NAB

STATION MANAGERS come un-
der the title of Foreman or Super-
visor in a list of classification sug-
gestions compiled by the NAB,
based on titles as d:fined in the
War Manpower Commission’s new
list of 149 critical occupations. The
titles are interchangeable on the
WMC list, Supervisor being the
term common to the broadeasting
industry.

These classifications, based on
four titles in the critical list, are
designed to guide broaccasters in
submitting requests for deferment
of essential personnel. The inter-
pretations were worked out by the
NAB after conversations with of-
ficial sources.

The inclusion of station man-
agers and other executive personnel
in the category of Foreman is jus-
tified, in the NAB view, by the defi-
nition of Foreman in the WMC
“List of Critical Occupations”,
which characterizes a Foreman, in
part, as an individual who uses
in his supervisory job “the knowl-
edge and skills of one or more of
the occupations included in the List
of Critical Occupations, and (2)
those who supervise directly or
through subordinate foremen and
supervisors, production, technical,
or scientific work in essential ac-
tivities, although the occupations
of the workers supervised may not
be listed. . . . In some plants, the
supervisory personnel may be des-
ignated by other than supervisory
titles, and where they meet the re-
quirements outlined above they are
included.”

Following are the NAB suggest-
ed classifications:

1. Electrician, installation and
maintenance: all round electricians
employed in the broadecast industry
for electrical installation and mainte-
nance.

2. Foreman and supervisor: sta-
tion managers, supervisors and other
executives engaged in occupations up-
pearing in “Activity and Occupation
Bulletin No. 29" issued March 1, 1943
(NAB Selective Service Handbook,
Supplement No. 7).

3. Mechanician, communications
equipment: under this title may Dbe
included persounel who devote all, or
a substantial portion. of their duties
to the maintenance of broadcast sta-
tion technical facilities.

4. Rudio Engineer: this title in-
cludes broadeast station chief engi-
neers and technicul supervisors whose
duties and responsibilities are in ac-
cordance with the definition.

The duties of an installation and
maintenance electrician do not nec-
essarily include those relating to
the technical operation of a radio
station, as this latter function is
included in the duties of Radio
Engineer as defined in the USES
Dictionary of Occupational Titles.

The Mechanician -classification,
the NAB pointed out, might in-
clude employes of smaller stations
which do not, as do larger stations,
employ a fulltime maintenance man,
but who do such work in addition
to regular duties. The WMC list
used the phrase “technical broad-
cast equipment” in defining duties

of a Mechanician, indicating the
specific intention of including ra-
dio broadcasting personnel, said
the NAB.

The new ‘critical” list, in the
NAB view, makes an even stronger
case for occupational deferment.
It is pointed out that Maj. Gen.
Lewis B. Hershey, Director of Se-
lective Serevice, recommended in
Local Board Memorandum No. 115
that registrants in critical occupa-
tions should be given “grave con-
sideration” for deferment so as not
to impair war production or vital
civilian funetiens.

As an aid to broadcasters in seek-
ing deferment of essential person-
nel, the NAB is mailing on Aug.
20 to all broaccasting stations the
NAB Selective Service Supplement
No. 13, regulations and suggested
classifications.

Revisions Effected

In Essential List

WMC Adds Sound Equipment,
Vinylite Transcriptions

REVISING its list of essential ac-
tivities, the War Manpower Com-
mission last week included produe-
tion of electrical sound equipn:ent
and vinylite transeriptions as in-
dustries in which employers are
entitled to preference in the hiring
of workers.

The list continues radio broad-
casting, radio communications and
television as essential services; ra-
dios and radio equipment, and ra-
dar as essential repair services.

The Commission stated that the
list is identical to the original list
of 35 essential activities except for
the inclusion of amendments which
have been previously communicated
to the industries affected. The re-
issuance was necessitated, it was

Kosta in New Post

WILLIAM KOSTA, former pub-
licity director of NBC and the In-
stitute of Public Relations, and for-
mer managzing director of Fawcett
Publi-ations, has been appointed
assistant to Daniel D. Mich, execu-
tive editor of Look mazazine.

“ESTEAMBOAL” Johnson and his
band have taken over the daily hill-
billy program on WXNEW, New York,
formerly conducted by Zeke Manuers,
who was inducted six mounths ago.
The hour-long program is sponsored
by Howard Clothes, Charms Candy
Co., and Canadian Fur Truppers, on
a cooperative basis.

explained, by the revision of Regu-
lation 4 issued simultaneously with
the new list of 149 critical occupa-
tions [BROADCASTING, Aug. 16].
This regulation delegated addition-
al powers to WMC regional officers
in setting up stabilization plans.
The revised list of essential ac-
tivities in no way affects the list
of critical occupations, the latter
being drawn from the essential list.

17,000,000

FERRY
FARES

IN 1942

112.5%
INCREASE

(1940 10 1942)

That’s how busy we are in NORFOLK,

—a Premium Package of Purchasing Power

And this package, bulging with an ever-increasing number
of war-prosperous families, can be delivered to you via
Radio Station WTAR, the one Station which contacts and
influences the vast majority of listeners in the rich Norfolk
Market. Write for complete information.

5,000 WATTS DAY & NIGHT

NBC NETWORK
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Cosmetic Series

SIMONS & HEWITT, Chicago
(Lovelee Lady liquid cologne), on
Aug. 18 started a daily late after-
noon quarter-hour live musical pro-
gram on WJJD Chicago. Company
may expand radio campaign later.
Malcolm-Howard Adv. Agency,
Chicago, handles the account.

Aids Blood Drive

DEVOTING her entire second anni-
versary broadeast to the Red Cross
Blood Donor Service, Marian Young,
known as “Martha Deane” on WOR
New York, presented her Aug. 19 pro-
gram from the stage of the new WOR-
Mutual theatre in New York to open
the coming year’s campaign of recruit-
ing blood donors from WOR's listen-
ing area, Radio and sereen stars were
on hand.

W Pl leave !
. . Creek (KY') -
in Gl'easy that

little communmes
Kentucky does b
Aﬂ(l it—

ma‘-ket. A
e retail bus

up mor

< ed!
combmed. .
No other NBC statto™

nd
the nourishme“t’ a

1
use WAVE!

Two N. Y. Agencies Send Reps to Check
Post-War Advertising in Latin Nations

PROMISE of greater activity in
the Latin American market on the
part of U. S. advertisers was indi-
cated last week with the disclosure
that representatives of at least two
agencies were headed toward south-
ern countries to lay the ground-
work for post-war advertising and
to check on current business there.

Ovid Riso, manager of the re-
cently organized Latin-American
department of Young & Rubicam,
New York, leaves Aug. 25 for South
and Central America, where he will
make an exploratory survey of
Latin American advertising, in-
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cluding radio. Mr. Riso will visit
Buenos Aires, Rio de Janeiro, Mex-
ico City and Sao Paulo, Brazil,
gathering data on various media
and on individual stations, local
listening habits, and other perti-
nent material for Y & R accounts
which are potential advertisers in
this area.

R. D. Sullivan, assistant to Mr.
Riso who will accompany him on
the first leg of his trip, will be
permanently stationed in Buenos
Aires, where he will serve as “lis-
tening post” for the agency. Mr.
Riso will return to New York, Oct.
19.

McCann-Erickson, New York,
will send Shirley Woodell, account
executive in the foreign depart-
ment, on an extensive tour of South
and Central American countries
around the middle of September.
Main purpose of the trip will be
to check on the programs of Esso
Marketers, and Schenley Interna-
tional Corp., but further prospects
for post-war advertising will also
be explored. Mr. Woodell, who
joined the agency last spring as
assistant to George Smith on Latin
American accounts, will make Mex-
ico City his first stop, returning
to Miami towards the end of No-
vember via Puerto Rico and Cuba,
after visiting such points as Pana-
ma City; Quito (Ecuador); Lima
(Peru) ; Bocatan (Colombia); Ca-
racas (Venezuela); and Haiti.

The Schenley program to which
Mr. Woodell will give his attention
is a 20-minute series introduced
last spring as the first Latin-Amer-
ican radio venture for Schenley
[ BROADCASTING, May 17]. Produced
in Argentina and aired on the Ar-
gentine Network and on Uruguyan
and Brazilian stations, the series
will be expanded to a total of 20
or more stations in these and other
Latin-American countries via tran-
seriptions which are expected to be
ready by mid-September. Discs
have been delayed due to a short-
age of shellac supplies. Program
features drama and music by a 30-
piece symphony orchestra, and
bears the title Album de Lag Am-
ericas.

NET HEADS CONFER

WITH MORGENTHAU

TOP EXECUTIVES of the four
major networks met in Washing-
ton last Thursday with Secretary
of the Treasury Henry Morgen-
thau Jr. to discuss the importance
of and plans for the Third War
Loan [see page 22]. Secretary
Morgenthau thanked the networks
for their cooperation in the past
and their promise of even greater
efforts in the forthcoming drive.

Ted R. Gamble. national direc-
tor of the War Finance Division of
the Treasury, addressed the meet-
ing following Secretary Morgen-
thau, and stressed the need for the
greatest promotion campaign in
history to reach the $15,000,000,-
000 goal.

Those who attended from the
networks were: Douglas Coulter
and Earl Gammons, CBS; Phillips
Carlin and G. W. Johnstone,
BLUE; Miller McClintock and
Tom Slater, MBS; Frank M. Rus-
sell and Wyllis Cooper of NBC.
Those attending the meeting from
OWI were Palmer Hoyt, Donald
Stauffer, and George Zachary; and
from the Treasury besides the Sec-
retary and Mr. Gamble were Oscar
Doob, Vincent F. Callahan and
Marjorie L. Spriggs.

‘Duffy’ to Paramount

PARAMOUNT  Pictures, New
York, has obtained the movie rights
to Duffy’s Tavern, BLUE program
sponsored by Bristol-Myers Co.
Deal was made with Ed Gardner,
owner of the program, who as the
proprietor “Archie” will take part
in the film, along with a number of
the members of the cast. Contract
includes optional rights for addi-
tional films after the first produec-
tion.

Primer on Radio

FUNDAMENTALS of radio are ex-
plained for beginners in a 68-page
primer available through the Adv.
Dept., General Blectric Co., Bridge-
port, Conn. (25c). Intended to help
employes in non-technical positions,
the book treats radio broadly, holding
mathematical and engineering treat-
ment of theory to a minimum.

D. C. MARSCHNER, assistant sales
promotion and advertising manager of
Shell Qil Co., New York, has been
named acting manager, taking over the
duties of II. L. Curtis, recently named
asgistant to the President.
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FCC Demands Full Blue Data

(Continued from page 7)

1941 {from Donald Flamm for
$940,000, including accounts re-
ceivable. He has stated he has
placed about $100,000 in working
capital in the station, aside from
physical improvements. Mr. Flamm
has sued Mr. Noble in the New
York Supreme Court for rescis-
sion of the sale, holding he was an
“unwilling seller”” [BROADCASTING,
Aug. 16].

While the FCC’s jurisdiction ex-
tends only to the public interest
as it affects the transfer of the
three owned stations of the BLUE,
plus the relay broadcast stations,
it nevertheless takes cognizance
of the entire BLUE transaction
in the detailed bill of particulars.
It seeks from the BLUE Network
itself, rather than from the par-
ent company, RCA, full informa-
tion regarding the nature of the
property to be disposed of, as re-
quired in part two of the Com-
mission’s transfer form. The data
filed Aug. 11 included only part one
of the form, covering RCA as the
transferor, and part three, cover-
ing Mr. Noble’s ABS, as the trans-
feree. The BLUE, as the licensee,
is required to supply specific data
under part two.

The original application provid-
ed for the transfer of the stock of
the BLUE to the new corporation.
This, it was pointed out at the
FCC, also includes the acquisition
of the licenses held by the BLUE,
by the new company. Under the
July 30 agreement of Mr. Noble
with RCA he had the option of
either transfering the stock or of
acquiring the assets of the BLUE.
He elected the first course.

Plans For Stock

It is logically presumed that the
FCC desires to determine whether
Mr. Noble has in mind disposition
of the remaining 100,000 shares of
treasury stock of ABS to other in-
terests. Before the July 30 con-
summation of the sale to Mr. No-
ble, the name of James H. Me-
Graw Jr., chairman of the Mec-
Graw-Hill Publishing Co., was
prominently mentioned as an asso-

Pickin’
WAIR is famous for its quick re.
sults. That's because WAIR has the
1 and the i ’ fad
Add to this the exceptiomal income

of Winston-Salem workers and yom
have a golden combination.

WAIR

Winston-Salem, North Carolina
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ciate of Mr. Noble in the venture.
It was afterward reported that
Mr. McGraw dropped out upon ad-
vice of his physician and his asso-
ciates.

Specified in the bill of particu-
lars are questions regarding Mr.
Noble’s intentions with respect to
personnel to be employed under the
new ownership as well as any con-
templated changes in the licensee
corporation, its officers, directors,
or employes. Mr. Noble had an-
nounced it was his intention to
retain the present executive man-
agement of the BLUE, including
Mark Woods as president and Ed-
gar Kobak as executive vice presi-
dent. They have been the moving
spirits of the BLUE, which has
enjoyed phenomenal success since
the separation from NBC in 1942
[BROADCASTING, Aug. 16]. Mr. No-
ble also has declared his intention
of inviting affiliates of the BLUE,
its management, and eventually
the general public, to participate
in the network’s ownership.

Emphasis on Prices

Emphasis on the prices to be
established for the three stations
owned by the BLUE is regarded
as significant in industry circles.
First, the Commission feels it must
determine whether the prices es-
teblished present a “reasonable op-
portunity” for a financial return
to the purchasers. As one Com-
missioner expressed it: “We want
to know whether the new company
can make a go of it on each of the
three stations, based on the prices
paid.”

Interest also attaches to Mr. No-
ble’s plan to borrow $4,000,000 of
the $8,000,000 purchase price from
three national banks in New York
on a four year term loan at two
per cent interest per annum. The
Commission desires to determine
whether, in the event of default or
foreclosure, the banks might be in
a position to procure control of
the network, according to another
FCC source.

It is understood that the BLUE,

PORTLAND, OREGON
“KEY TO THE GREAT WEST*

5,000 Watts
620 Kilocycles

NBC RED NETWORK

Represented Nationally by

EDWARD PETRY & CO., Ing.

upon its transfer, would remain
headquartered at Radio City for
the duration. It is presumed a rea-
sonable time would be allowed fol-
lowing cessation of hostilities for
the network to find adequate quar-
ters elsewhere. This would com-
plete the physical separation of
the BLUE from NBC, also head-
quartered in Radio City.

Handling Paper Drive

OLIAN ADV. Co., St. Louis, agen-
cy placing the advertising for the
current Waste Paper Salvage cam-
paign, has appointed the Davis-
Lieber publicity firm as the New
York and Pennsylvania represen-
tative for the drive. Various radio
actresses have offered their as-
sistance in publicizing the need to
save paper, but no definite radio
plans have been announced.

Time Out For Sales

SELLING War Stamps over
the air is usually done by a
special announcement or
program, but CJCA Edmon-
ton, Alberta, reversed the
procedure and went off the
air to swell stamp sales!
Closing a special campaign,
the Canadian National War
Finance Committee asked
Edmonton merchants to de-
clare a 15-minute holiday
to allow employes time to
buy stamps. CJCA tied in
with the plan and an-
nounced it would also close
for 15 minutes, for the same
purpose. When the station
returned to the air $5,000
w?sth of stamps had been
sold.

Here’'s How to Get

Complete Coverage in

Youngstown’s Booming

Steel Area ..
3rd Market .

The big Youngs;town Steel Cen-
tre (491,974 people in the Met-
ropolitan Market alone) has just
one station that completely covers
every radio home in Ohio’s

Third Largest Market!

Its WKBN that captures the
listening audience . . . leads in
sales . . . outshines in Radio

Showmanship!

I's WKBN that commands a
potent Primary Influence-Power
among 1,599,819 peoplein North-

. Ohio’s

eastern Ohio and Northwestern

Pennsylvania.

It’s WKBN that can mean more
sales, more influence for you now

and in important postwar years.

YOUMGSTOWN, OHIO

Represented by: PAUL H. RAYMER co.
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CONFIDENTIALLY
SPEAKING...

10 20,000
WOMEN

It’s the way Ralph Rogers does it that
packs them in.

His show—Alabama Hayloft Jam.
boree—is an all-request program of
recorded hill-billy music.

But between the numbers, Rogers’
engaging intimate talk —interspersed
with smooth friendly commercials—
makes the listeners feel like Rogers is
part of the family.

That’s why, in the last six months,
20,000 listeners wrote to Rogers ask-
ing for him to play their favorite
number —to them.

Ralph Rogers is an interesting per-
sonality. He forsook fifteen successful
years of practicing law to enter radio.
That was only five years ago. But
those five years have proved it was a
good idea. Rogers is a really big per-
sonality down our way.

His cheerful, just-between-us-folks
delivery has brought him wide accept-
ance. And that zeceptance by Alabama
families has brought sales to Jambo-
ree sponsors. The show is on WAPI
from 3:30 to 4:30 PM every weekday.
Sponsorships are available in quarter
hour units.

You can catch the flavor that brings
in the orders by listening to a tran-
seription. Ask us or Radio Sales.

WAP! san

Represented nationally by Radio Sales

Noble Denies Conspiring With
WMCA OfficialsAgainstFlamm

Shaw and Roberts Deny Aiding Him in Acquiring
Station; All File Depositions in Case

CATEGORICAL denials of the
charges that he conspired with
Donald Shaw and Leslie Roberts
to wrest control of WMCA from
Donald Flamm or that he or his
attorneys, William J. Dempsey and
William Koplovitz of Washington,
threatened to take the station away
from Mr. Flamm were made last
week by Edward J. Noble, present
owner of the station and recent
contracted purchaser of the BLUE
Network. . The denials were con-
tained in a supplementary deposi-
tion filed with the Supreme Court
of New York, in connection with
Mr. Flamm’s suit for rescission of
the sale of WMCA to Mr. Noble
in January, 1941 [BROADCASTING,
Auz. 16].

The only information he had
about WMCA’s earnings prior to
signing the contract, Mr. Noble
said, came from E. H. Rollins &
Sons and he “believed it came from
the company itself or Mr. Flamm,”
adding that whatever the source,
Mr. Flamm was not damaged as he
subsequently learned that the fig-
ures were ‘‘substantially mislead-
ing.” When he first met Mr. Flamm
his request to go over the books
was refused, he stated.

“It was my understanding at the

time that Flamm was concerned
about possible additional income
tax liability for past years and did
not wish to have the books gone
over for that reason,” Mr. Noble
said. This was why the contract
provided for escrowing $100,000
of the purchase price “as a guar-
antee fund to take care of undis-
closed liabilities.” Originally the
whole sum was to be escrowed for
six months; this was later amend-
ed to release $75,000 in six months
but to keep the remaining $25,000
in eserow for six vears.
Tells of Dealings

He first met Mr. Shaw a few
days before signing the contract,
he stated, “to form my own opinion
regarding him as active manager
of the station and I did not discuss
or receive any information as to the
actual earnings of the station at
that or any other time.” He does
not recall meeting Mr. Roberts un-
til the afternoon of the day on
which the contract was signed, he
said.

He did not pay Mr. Roberts’
salary when he was fired by Mr.
Flamm, Mr. Noble said, but after
he had taken control of WMCA he
rehired Mr. Roberts and at that
time ordered his regular salary

5,000 WATTS
DAY and NIGHT

800 Kec.
MUTUAL SYSTEM

THE DETROIT AREA
GOES

¢ Retail business in this, Amer-
ica’s Third Market, is booming . . . and
CKLW time-sales in many major retail classi-
fications leads 'em all! Results—at lower
cost, is the reason.

AND CKLW
KEEPS PACE!

paid for the time of discharge, be-
cause of a feeling of “moral re-
sponsibility” since Mr. Roberts had
been fired for “allegedly conspiring
with or for me to gain control of
the station, which I knew then as
now to be wholly untrue.”

In his answer to Mr. Noble’s
original affidavit, also filed last
week, Mr. Flamm asserted that
Messrs. Dempsey and Koplovitz cb-
tained “no asking price from me”,
but offered him $759,000 and later
raised this to $850,000, but at that
time told Mr. Flamm that “their
undisclcsed client much preferred
that I should refuse this sum as
he could have my license without
paying me.”

Mr. Flamm reiterated his posi-
tion that because of the build-up he
had been given about the ‘“all-
powerful combination” he was up
against, he went through with the
sale against his des'res. Regarding
Mr. Noble’s claims of improve-
ments in WMCA since the transfer,
Mr. Flamm stated, ‘“although
WMCA has in the 2%-year period
of Mr. Noble’s cperation won many
awards for outstanding programs,
each and every one of these pro-
grams were created by me and not
one of them was created either by
Mr. Noble or any member of his
organization.”

The New York Times’ arrange-
ment, Mr. Flamm said, was simi-
lar to earlier arrangements WMCA
had had with the New York Herald-
Tribune and World-Telegram and
that “the plan for the arrangement
with the Times was worked out in
detail during my ownership of the
station by one of my emplryes and
was set forth in memorandum
form, so that Mr. Noble had only to
put it into effect.”

‘N. Y. Times’ Arrangement

Mr. Flamm’s statement “that the
arrangement with the New York
Times for its hourly news broad-
casts over the staton had already
been worked out by an employe
under his ownership is, so far as
I know, an absolute fabrication on
the part of Mr. Flamm,” Mr.
Noble declared. He went on to ex-
plain that the suggestion came
from a man not connected with
WMCA and that the deal was com-
pleted only after negotiations last-
ing until December of 1941, nearly
a year after the station had
changed hands.

Mr. Noble also charged that in
describing WMCA as substantially
unchanged “leaves out of account
the all-important fact that the
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night-time power . . . has been in-
creased from 1,000 to 5,000 watts
under my ownership.” Declaring
that Mr. Flamm has produced no
“new” evidence and that even if
Mr. Roberts’ charges were true Mr.
Flamm knew the alleged substance
of them before the transfer of li-
cense occurred on Jan. 17, 1941,
Mr. Noble stated: “If any case is
ever stale from an equitable view-
point, Flamm’s case is stale.”

In a reply to the defendant’s re-
ply, Philip Handelman of Handle-
man & Ives, Mr. Flamm’s attorneys,
said that shortly after the FCC had
approved the transfer of license to
Mr. Noble, Mr., Flamm had filed
for reconsideration, but that his
application dces not raise any
“issue of fraud, duress, conspiracy
or subornation” and could not have
done so as the facts have “only re-
cently been discovered.”

Claims New Facts

Colin Ives, of Handelman & Ives,
also filed a deposition relating that
in January 1943 Mr. Flamm se-
cured facts *“he had previously be-
lieved to exist but had no means of
proving which showed that Leslie
Evans Roberts and Donald Shaw
conspired with Mr. Noble and Mr.
Noble’s attorneys and werked out
a plan whereby Mr. Noble could
force Mr. Flamm to sell WMCA.”

After investigation, Handelman
& Ives told Mr. Flamm he had a
case against Mr. Noble, but trying
to effect an amicable settlement
they did not immediately file suit
but Mr. Ives saw Thomas Corcoran,
a ‘“clcse personal friend of Mr.
Noble,” Mr. Ives said, adding that
this was some months before Mr.
Noble’s purchase of the BLUE net-
work. Mr. Corcoran said Mr. Noble
might sell WMCA but that he
would not deal with Mr. Flamm,
Mr. Ives continued, so a representa«
tive was named who tried to nego-
tiate with Mr. Notle.

As time went on Mr. Ives feared
that “Mr. Noble was stalling our
representative and would sell the
station . . . and our client would
lose all possibility of rescinding the
sale,” Mr. Ives stated. Papers were
prepared, but were served prema-
turely through error, he continued,
and an offer was made to delay
action, but not to withdraw the
suit.

Donald Shaw, appointed general
manager of WMCA by Mr. Flamm
and remaining with the station un-
til the first of this year, when he

BLUE NETWORK

Represemted by Jehn BLAIR & ©0.

WHN Out of Chicago

WHN New York, is closing its
Chicago sales representative office
on Aug. 23, the station announced
last week, with David B, Stein,
manager of that office for the past
two years, shifting to the station’s
New York sales staff. Chicago agen-
cies will be contacted directly by
the New York office, it was stated.

joined the Office of the Coordinator
of Inter-American Affairs, also
filed a deposition denying the
charges made by Mr. Roberts that
he offered “any assistance to Noble
prior to the contract of sale, or any
disloyalty to Flamm.”

In December of 1939 he and Mr.
Roberts were directed by Mr.
Flamm to show certain figures to
John Curtiss in connection with the
plans of Elliott Roosevelt to pur-
chase WMCA, Mr. Shaw stated,
but “if Curtiss later passed them
on to others I had nothing to do
with the passing on.” He admitted
discussing the general condition at
WMCA with Chester LaRoche of
Young & Rubicam and later with
Mr. Noble, but said he gave no fig-
ures to either of them.

Stating that WMCA “was admit-
tedly not in good repute with the
FCC” and that it was common talk
in the broadcasting industry that
“any reputable operator would
have a good chance of obtaining
the allocation of the wavelength if
he challenged WMCA’s right to a
new license when its old license ex-

pired in March, 1941,” Mr. Shaw
said that Mr. Flamm was “aware
of his pre~arious position” and
“always willing to consider offers”
for the station.

“Before the contract of sale for
WMCA I did nothing to advise
Flamm as to the sale of his prop-
erty,” Mr. Shaw said, “After the
sale of WMCA had been contracted
for, I did all I could to support the
change in ownership because I felt
it not only better for the station
and the people in the station, but
better for the radio broadecasting
industry itself to have WMCA
owned by someone with some ideal-
ism with respect to public service
in communications.”

Roberts’ Charges Attacked

Mr. Shaw attacked the credi-
bility of Mr. Roberts’ charges,
terming his recent deposition a
“Russian trial confession” made by
a man who “therein admits that he
himself did attempt to betray his
employer, was apprehended by the
employer and discharged for that
betrayal.” To his statement Mr.
Shaw attached a copy of an affi-
davit made by Mr. Roberts in Jan-
uary, 1941, which Mr. Roberts at
that time intended filing against
Mr. Flamm.

This statement related that about
Nov. 27, 1940, Mr. Flamm had
asked Mr. Roberts, then program
manager of WMCA, to act as his

(Continued on page 58)
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PACIFIC COAST
PROGRAM NOTES

Everybody knows John Gunther.

Allbutahandful of Americans have
read either one of theeighteditions
of his“Inside Europe”or his“Inside
Asia” orhis'Inside Latin America.”

For several
years John
Gunther has
been report-
ing and inter-
preting the
war for the
Blue Network.

Last January the BLUE scheduled
Gunther's commentaries on aregu-
lar basis—Friday and Saturday, 7:00-
7:15 p. M. Pw T—filling out the net-
work’s 7:00 P, M. commentary strip.

Within two months Gunther had
achieved a 7.3 national Hooper!

In May a national advertiser pur-
chased Gunther's Friday and Satur-
day periods on 61 BLUE stations
from New England to the Rockies.
Now this is where you come in.

John Gunther's twice-weekly
commentary is available for
sponsorship on the 13 stations
of the Pacific Blue Network.

Or will be available soon. This is
the way itis—with the good wishes
of his sponsor, Gunther Clippered
to North Africa late in June.

For several weeks keenly ana-
lytical, eyewitness stories “By
John Gunther, Representing the
Combined American Press” have
appeared regularly in most
American newspapers.

Guntherisdue back soon to resume
his Blue Network commentary.

In the interim,
Johnw.vander-
cook has been
pinch-hittingon
this commen- | ;
wary. Bearded,
ex-globe trot-
ter Vandercook |
was in Germany during the inva-
sion of Poland, reported the fall
of France, and has been the key-
stone of Alka-Seltzer's “News of
the World” for three years.

You can now buy Mt. Vandercook
on Pacific Blue{covering 95% of the
Coast’s radio families) and you will
“inherit” Mr.Gunther on hisreturn.
Cost—only a few dollars more than
a home-grown commentator.

Blue Spot Sales in New York and
Chicago can give you the detuails.

PACIFIC BLUE NETWORK

All-Stars Grid Contest

To Be Partly Sponsored

ANNUAL National Professional
League champions versus college
All-Stars football game Aug. 25
will be sponsored on WGN, Chi-
cago, by the Pabst Brewing Co.,
Chicago (Pabst Blue Ribbon beer),
and will be carried as a sustaining
program on MBS, Excepting
WMAQ, Chicago, the game will be
sponsored for the second half on 80
NBC stations by P. Goldsmith &
Sons, Cincinnati (sporting goods).
The 1942 professional football
champions, the Washington Red-
skins, will meet the collegiates in
Dyche Stadium at Northwestern
U., Evanston, Ill. Harry Wismer,
football announcer from Detroit,
assisted by Jack Brickhouse, WGN,
Chicago, sportscaster, will describe
the game for WGN and MBS; Bill
Stern will give the second half
account starting at 11:16 p.m. for
NBC. Agency for Pabst is War-
wick & Legler, New York. Agency
for Goldsmith & Sons is Hugo
XVag%nseil & Associates, Day-
on, O,

Soldier Show Moves

ADDING a new Waac recruiting
feature, the weekly half hour all-sol-
dier variety program, Hello Mom,
shifted from NBC to Mutual stations
on Aug. 14, Saturday, 11:30-12 noon

EWT), with transcribed West

oast repeat, 4:30-5 p.m. (PWT).
Originating at Army Air Forces Ra-
dio Production Unit, S8anta Ana, Cal,
series is written by Edward
Haldeman and Scott Farnworth, un-
der direction of Major Fredrick Haz-
litt Brennan. Major Eddie Dunsted-
ter is musical director.

RESULTS

Bring Third Renewal by
Department Stor

ANOTHER chapter in the success-
ful use of radio by department
stores was written Aug. 4 when
Pfeifer’s Department Store of Lit-
tle Rock, Ark. went into the third
year of Jane Adams, Speaking.
This program is heard Mon.
through Sat., 8:15-8:30 a.m., with
Virginia Harris. sales promotion
manager of the store, preparing
and presenting the script.

Since its inception, Aug. 4, 1941,
the program has adherred to the
policy of “no sales talk, no prices.
no merchandise.” Yet long before
tire and gasoline rationing, mail
order business doubled and then
trebled because Jane Adams, the
personal shopper, had proved a
friend to thousands of Arkansas
families.

The aim is not a commercial but
a service program. Interspersed
with musical numbers is commen-
tary on news of general interest to
both men and women, including
material on war activities, civilian
defense, home front activities,
fashion and book reviews, ete. Il-
lustrating the breadth of the in-
terests covered, a current series
discusses terrain, peoples, habits
and war activities of South Amer-
ican countries. Soon to be inaugur-
ated is a series on local personali-
ties who have contributed outstand-
ing service to the war effort.

Sam Strauss, president of Pfei-
fer’s, said when signing his third
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WHBY O, if you want to s'ir up the full buying power of this No. 1
Appleton Dairy Sta*e of the Union, the only way you can do it is with the
KFIZ Wisconsin Network siations each with its own large, loyal following. It
Fond du Lac can’t be done with any metropoli‘an station or any other regional or
WCLOu national network.
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THIRD YEAR of a successful de-
partment store program was
launched when Sam Strauss (1)
president of Pfeifer’s, Little Rock,
Ark., signed to renew Jane Adams,
Speaking over KARK. Looking on
is Miss Virginia Harris, sales pro-
motion manager of the store, who
prepares the script, and Julian F.
Haas, of KARK sales staff, who
has handled the account since the
program started.

renewal that the program is in-
tended to “afford interest, informa-
tion and inspiration” to the people
of Arkansas. “It has developed
just as our store has—informal,
friendly and ‘between home folks.’”

Miles Shows Signed

MILES LABS, Elkhart, Ind. (Alka-
Seltzer, One-A-Day Vitamins) has
signed two 52-week contracts for
Lum & Abner and the Quiz Kids.
The comedy team, heard Monday
through Thursday 8:15-8:30 p.m.
(EWT), goes on 102 BLUE sta-
tions beginning Sept. 27. Quiz Kids
will be aired on 131 BLUE outlets
beginning Sept. 26, every Sunday
7:30-8:00 p.m. (EWT). Agency is
Wade Adv., Chicago.

CBR Vancouver, recently in a Royal
Canadian Air Force recruiting cam-
paign, inducted during the program
an airman and an airwoman into the
RCAF, with the officer commanding
the Vancouver recruiting office offi-
ciating in the CBR studios. It is be-
lieved this is the first time a man
and woman have been actually sworn
in to the RCAF while a program was
on the air.

WMCA, New York, N. Y.

. think AP news for ra-
dio is tops. Use it ex-
clusively.

Leon Goldstein,
News Editor.

available thraugh

PRESS ASSOCIATION, imc.

30 Rockefeller Plaza
Hew York, M. Y.
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WMCA Charges
(Continued from page 51) -

agent in talking to Messrs. Demp-
sey and Koplovitz, telling Roberts
that he did not like the “mystery”
about their client, whom he had
heard was a man of influence who
might take WMCA away from Mr.
Flamm if he couldn’t buy it at a
satisfactory price.

Mr. Roberts said that when he
talked to these attorneys they told
him that they had offered to pay
Mr. Flamm $1,000,000 for the sta-
tion if they could examine the books
and if the books showed it worth
that amount, or if he could show
them that he had received a firm
offer for that amount, both of
which propositions, they said, Mr.
Flamm had rejected. When Mr.
Roberts reported this to Mr.
Flamm, he said, Mr. Flamm accused
him of “knowing more than I
seemed to profess,” which he de-
nied.

Refused Statement

When Mr. Flamm first met Mr.
Noble, Mr. Roberts stated, he took
Mr. Roberts aside and said “now
I know it’s being bought for Tom
Corcoran” Subsequently Mr.
Flamm charged Mr. Roberts with
getting $100,000 from Mr. Noble
for having arranged the deal, Mr.
Roberts continued, stating that on
Dec. 14, 1940, he was asked to dic-
tate a statement to the effect that
WMCA was a good station and
could not be better operated by any-
one else. Mr. Roberts refused to do
this, he said, on the grounds that
he was powerless to make any pro-
gram changes without the approval
of Mr. Flamm or his brother, Syd-
ney Flamm, and that he had pro-
tested often but to no avail about
the type of programs on the sta-
tion. He asked the purpose of the
memorandum and in return was
asked how he would testify if there
were a hearing on the license. He
said he’d tell the truth as he just
had, he reported, whereupon Mr.
Flamm accused Mr. Roberts of spy-
ing on him for the FCC and said
it was all a plot to get WMCA for
Tom Corcoran and when he told
that on the stand it would create
worse scandal than Teapot Dome.

Four days later, the Roberts affi-

9,218 FAMILIES
TELL ALL ABOUT
LISTENING HABITS

Get latest survey—no cost!

Here's how to get next to the billion-
dollar Towa market! New, impartial, all-
inclusive *“‘Summers-Whan" lowa Radie
Survey covers all 99 counties, discloses
5.year trends in listening habits and
preferences as to station and programs.
Maps and facts on Jowa listeners in
varions age groups and educational
levels—ecity, small-town and farm. You
need it to do & good job in Jowa. Get
it today! No cost, no obligation.

Central Broadcasting Co.,

912 Walnut St., Des Moines, lowa

davit stated, the FCC approval of
the sale of WMCA was announced,
whereupon Mr. Flamm asked him
to dictate a statement that the
station had been sold under duress,
again accusing him of selling Mr.
Flamm out to Mr. Noble. When he
again refused to dictate a state-
ment, he was discharged, Mr.
Roberts said. When he then found
that Mr. Flamm was spreading
rumors about him, injuring his
chances of employment, he got mad,
his statement read, and he told Mr.
Shaw he was determined to file
charges against Mr. Flamm within
the following week.

Phone Conversations

Mr. Flamm in his reply stated
that hc had not accused Mr. Shaw
earlier as he then had no proof, but
that now he “has proof not only
that he conspired with Roberts but
that he had ’phoned various im-
portant people and gotten them to
use their influence against my up-
setting the deal with Noble.”

As evidence of a Shaw-Roberts
conspiracy, transeripts of telephone
conversations they held in the
spring of 1943, when the Cox com-
mittee took Mr. Shaw’s testimony
about the WMCA sale, were filed
with the court. These conversa-
tions, which were recorded by Mr.
Roberts, show, Mr. Handelman
stated, “that Mr. Shaw was reluc-
tant to have anything revealed that

might throw light on the Flamm-
Noble deal.”

Mr. Shaw, in his deposition, at-
tecks the credibility of “a person
who, pretending to be a friend, de-
liberately arranged to tap his own
telephone wire in order to keep
records of conversations with the
friend,” and points out that “a re-
cording machine can be turned on
and off at will and while the rec-
ords may represent portions of the
conversations they do not repre-
sent the complete conversations.”

Also filed was a memorandum
written by Mr. Shaw to Mr. Flamm
on Jan. 4, 1941, about the affidavit
Mr. Roberts was allegedly going
to file against Mr. Flamm, which,
Mr. Shaw wrote, had been prepared
and was then in the hands of his
attorneys in Washington.

Mr. Handelman stated that he
will prove at the trial “that when
Mr. Shaw dictated this memoran-
dum he well knew it was false and
well knew that Roberts had made
no affidavits and could make no
affidavits that would harm M.
Flamm and that the memorandum
was thought out and prepared by
Shaw and Roberts with the assist-
ance of Dempsey and Koplovitz for
the purpose of befuddling Flamm.”

MAX HILL, who recently joined the
BLUE’s staff of newscasters, on Aug.
23 will substitute for Martin Agronsky
on his daily and Sunday news reports
while Agronsky takes a two-week va-

*

CONCENTRATING on the

cation.

’ Vital TRI-CITY Area

Only BLUE Network Station

Covering this Area

*
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WORD GETS
AROUND

and just to make sure’

that word gets around
about its programs,
WAGA vuses the ‘‘Slo-
gan Salute.” At a dif-
ferent time each day,
the station makes a
phone call-pays $5.00
to the person called, if
they answer with the
day’s “Slogan Salute,”

instead of “’hello.”

"Slogan Salute’’ is an-
other of WAGA’s audi-
ence-building activities
which get attention for
WAGA programs — ac-
tion for WAGA adver-

tisers.

5000 WATTS
DAY AND NIGHT

National Representatives
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New ‘Henry’

DICKIE JONES, youthful screen
actor, has been signed to replace
Norman Tokar as “Henry Aldrich,”
in the NBC Aldrich Family, spon-
sored by General Foods Corp., New
York. Mr. Tokar withdrew from
the program in July to enter the
Army. Dickie Jones will go on the
air Sept. 2 whea the program is
resumed in the Thursday, 8:30-9
p.m. period after a summer lay-off.
Agency for Postum, product ad-
vertised on the program, is Young
& Rubicam, New York.

BERTIIA KELLY, member of
UCLA-NBC Radio Institute, was
named award winner of the six-week
session in early August and received
as scholarship a refund of original
tuition fee.

PRIMARY COVERAGE OF
lfl_mEA AS BIG AS SIX
STATE|

The four radio stations in South
Texas' Radio Package give you pri-
mary coverage of 45 counties; an
area bigger than New Jersey, New
Hampshire, M husetts, Rhode
Island, Connecticut and Vermont
combined; with a pop equal
lo an empire, with great wartime
purchasing power waiting for you.
Salesmanagers . . . think it over!

* * &
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®
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PRIMARY re Collect
COVERAGE for Market
OF THIS formation
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®

HOWARD W. DAVIS

NATIONAL BANK Of COMMERCE BLDG.
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CBS FIRST WITH
MESSINA WITNESS

FIRST eyewitness account via ra-
dio of the fall of Messina, Sicily,
last Tuesday was given American
listeners 4 hours and 25 minutes
after the first allied troops entered
the city by John Daly, CBS cor-
respendent, who was with a pla-
toon of Third Division troops and
who flew to Algiers to tell his ex-
periences.

Daly gave his report on the CBS
program The Worid Today at 6:45
p.m. Aug. 17, and three hours lat-
er at 9:30 p.m. CBS presented a
dramatization of his account on
the Report to The Nation program.

“We didn’t exactly enter the city
in style,” said Daly. “We walked
practically on tiptoe watching the
ground for buried mines until our
eyes ached. . . .

“Fourteen strong, we arrived at
the City Hall at 8:25 a.m. (Al-
giers time). Messina was ours, and
for the moment we were the gar-
rison.” Later when an English
lieutenant colonel drove up, Daly
reported he said, ‘Hello Yanks, con-
gratulations.’ His disappointment
was hidden. It had been exciting
to see who would get to Messina
first—the American 7th Army or
the British 8th.”

Joint New York-London

‘Town Meeting’ On Blue

“TOWN MEETINGS” will be held
simultaneously in London and New
York, Sept. 30 and Oct. 7, for re-
broadeast via transcription on the
BLUE’s Town Meeting of the Air.
Both audiences will question speak-
ers on the other side of the ocean
on the discussion topic.

The trans-atlantic air meeting
will be held several days before
regular broadcast day for Town
Meeting of the Air, the programs
being transeribed the preceding
Saturday and aired Thursday, Sept.
30, and Oct. 7, in the regular 8:30
p.m. period on the BLUE. Topic
for discussion on the first program
is “How Should We Deal With Ger-
many After the War to Win the
Peace?” The Oct. 7 program will
deal similarly with Japan.

George V. Denny, moderator of
the series, who is leaving shortly
for England on a special mission
for the OWI, will handle both pro-
grams from London.

Gen. Foods Shifts

FOLLOWING announcement by
General Foods Corp., New York,
that Kate Smith’s Friday evening
program on CBS will be expanded
from 8-8:30 to 8-8:55 p.m. when it
returns to the air Oct. 1, the com-
pany is planning to shift Adven-
tures of the Thin Man, currently
heard on CBS Fridays 8:33-8:55
p.m. to Sunday evenings at 10:30
on CBS. Shift will probably take
place either Sept. 26 or Oct. 3, de-
pendent on the CBS period Gen-
eral Foods selects for the news pro-
gram by William Shirer, presently
heard Sundays 10:30-10:45 p.m.
Agency for the Kate Smith show
(Jello), and for William Shirer
(Grape Nuts), is Young & Rubi-
cam, New York, while Benton &
Bowles, New York, handles the
Thin Man for Sanka and Post
Toasties.
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Fly-Garey Fight
(Continued from page 10)

and Lee Falk, of OWI to remove
allegedly undesirable foreign lan-
guage commentators said ‘“‘this
smelly stuff is intolerable”. It add-
ed that such practices should im-
mediately be reported to the dis-~
irict attorney wherever they crop
up “for in ordinary business deal-
ings this squeeze play by the OWI
and FCC would be regarded a
highly objectionable form of black-
mail and the perpetrators of it
would lay themselves open to erimi-
nal charges of conspiracy.”

Linwood I. Noyes, publisher of
the Iromwood (Mich.) Globe and
president of the American News-
paper Publishers Assn., in an ad-
dress also alluded to the attack on
‘freedom of the press”. “One can-
not be destroyed without destroy-
ing the other,” he said, “declaring
that if we lose freedom of speech
and of the press, we lose all other
freedoms.”

Editor & Publisher in its Aug.
12 issue editorially attacked the
FCC-OWI form of “extra-legal
censorship”. “It is intolerable that
appointed minor officials should as-
sume the power of final judgment
over the utterances of radio speak-
ers. If broadcast statements are
treasonable the law provides meas-
ures for dealing with them.” Des-
cribing the OWI-FCC formula as
smacking of “near blackmail”,
Editor & Publisher called upon

LEMAN
BERMINGHAN CASTLL
1o LAWY 08 STREET - ¥

.. AND O.

RKO Building, Mew York
Chizage Representolive—THE WALKER CO,

NEW YORK'S

press and radio to stand together
on this issue,

“If one government underling
can assume and get away with the
power of gagging a radio speaker,
we can be sure that others will try
the same schemes in other direc-
tions. The postal regulations by
which a number of publications
have been silenced are already a
danger to free publication.”

In a facetious vein, the Wall
Street Jourmnal last Thursday
picked up the Falk disclosures edi-
torially. It revealed that Mr. Falk
is the author of the comic strip
“Mandrake the Magician”. Man-
drake, the newspaper pointed out,
has a very handy trick of seeming
to be there when he really isn’t.
It pointed to the similarity between
Mandrake and “John Durfee” who
was the OWI “man who wasn’t
there”—an invention of OWI.

“If comic strip artists are-to
have responsible places in Wash-
ington,” the Journal continued,
‘““we wish to nominate that veteran,
Rube Goldberg. Mr. Goldberg, as a
good many people know, is the
creator of goofy inventions, which
employ the most complicated and
fantastic machinery to do the most
simple things. It seems to us there
are dozens of bureaus which could
use Mr. Goldberg.

“But probably the scheme is no
good. We sense a fatal defect right
now. The defect is that Mr. Gold-
berg knows when he is being
funny.”

Young & Rusicau, 1.
Advrireg
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AMONG THE NEW crop of wom-
en technicians at broadcasting sta-
tions throughout the country is
Margaret Walton, 18-year-old con-
trol engineer at WIP Philadelphia.
She is licensed as a radio telephone

operator, 2d class. Miss Walton
trained at WIP in a course spon-
sored jointly by Philadelphia broad-
casters and the vocational school
system.

Davison at NBC

WALTER B. DAVISON, formerly
of the maintenance en<ineering sec-
tion of the U. S. Signal Corps radar
laboratories at Ft. Monmouth,
N. J., has joined the sales staff of
NBC’s radio-recording division, ac-
cording to Robert W. Friedheim,
sales manager of the division. Mr.
Davison first joined NBC in 1934
as a page. In 1938 he was
transferred to Hollywood as man-
ager of that department. He was
successively assistant sales promo-
tion manager for the Pacific Coast
and national spot sales representa-
tive for Southern California. In
1941 he became sales manager of
KMPC, Bevcrley Hills, Cal., later
moving to KGO, San Francisco, as
sales manager, where he remained
until November, 1942, when he as-
sumed civilian duties at Ft. Mon-
mouth.

WAC Brochure

AR ADVERTISING Council has
published a hrochure on the talks of
Elmer Davis. OWI director; Marvin
Jones. War Food Administrator; Don-
ald Nelson. chairman. WPR; Fred
Vinson. chief. OES; and Chester La
Roche. chairman, WAC, broadeast
over NBC July 14 as an appeal to
business to double its war effort ad-
vertising.

The Only
BLUE

Network Station
Serving
the rich important

U. S. 341h

Metropolitan District

WEKMS

Youngstown, O.

Informers Used, Garey Charges

(Continued from page 10)

ment and that Congressional or pub-
lic access thereto would not be in
the public interest.” Ordered by
Chairman Cox to answer Mr. Ga-
rey’s questions, Mr. Guest still re-
fused, even though he was warned
of the consequences.

He admitted, however, that he
learned from the FBI files that Mr.
Falk had attempted to prevail up-
on the FBI to put Mr. Brunner o
the air but that the FBI had re-
fused to take such action. Mr. Guest
stated that his investigation, con-
cluded about six weeks ago, had
revealed no reason why Mr. Brun-

- ner should not be on the air and

that he had so advised Mr. Alcorn.

Source of Brunner Charges
Questioned as to Credibility

Mr. Garey asked again what
business it was of the Commission’s
whether Mr. Brunner was on the
air or off, to which the witness re-
plied that the FCC was legitimately
interested in a station’s employ-
ment of a person charged with va-
rious subversive activities, includ-
ing broadcasting code messages to
a Nazi submarine, as a test of that
station’s operation in the public in-
terest. Repeated questioning on this
point failed to shake Mr. Guest's
reply that the FCC was interested
only in WBNX as a station and not
in Mr. Brunner as an individual.

Questioned at length about the
FCC’s “informers,” a term to
which Mr. Guest expressed indig-

Subsidy Bill Drive

EFFORT to push the Bankhead
Bill (S-1073) providing subsidies
for newspapers is expected when
Congress reconvenes next month.
A companion bill in the House
(HR-2684) céntains s'm lar pro-
visions. Though radio subsidies are
nct included in the biils, the in-
dustry has gone on record through
the NAB as opé)osed to Govern-
ment subsidies. Senator Bankhead
(D-Ala.) recenily tcld the Ala-
bama Press Assn. that the bill in
ne way jeopardizes freedom of
the press.

The CBS Station for a
million people in 22
counties of 3 states...
the heart of the

Textile South.

5000 Watts Day
1008 Watts Night

i 850 ke.
Spartanburg, §. C. Eﬂs
Represented by Hollingbery
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nant objections leading to a heated
exchange between himself and Mr.
Garey, the witness said numerous
complaints had been received, both
from individuals and Government
agencies, but a report from Alan
Fenner of the FCC New York staff,
read by Mr. Garey, indicated that
the main source of information to
all Government agencies had been
another German language broad-
caster on WBNX whom the FCC
had subsequently recommended for
a position with OWIL. This led
Chairman Cox to ask if there is
“complete cooperation between the
FCC and OWI in persecuting poor
devils whom they want to get rid
of.”

A minor sensation was created
when Mr. Garey revealed that the
“hair raising” charges against Mr.
Brunner and other persons under
investigation had come from Her-
man Wolfgang, whose credibility
was placed in question by serious
charges in the FCC files. Mr. Guest
admitted that Wolfgang’s story had
caused him to hold up his report
on WBNX, but declared that as
soon as he had discovered the truth
about Wolfgang he had “dropped
him like a hot brick.”

Mr. Garey read a memorandum
from Mr. Guest to Marcus Cohn,
chief of the FCC’s legal field sec-
tion, written following an inter-

Drive Spreads

TACKLE DRIVE for soldier
anglers proved so popular
with the boys that WCKY
Cincinnati, which furthered
the drive in conjunction with
newspapers and tackle deal-
ers, wauts to spread the col-
lection plan to other areas.
The original “Tackle for
Troops” drive in Cincinnati
was designed for those sta-
tioned in the Aleut.ans and
Alaska, but when other sol-
diers read about it in Yank,
they wrote WCKY requesting
some of the tackle for their
military base. The station ex-
plained that all collected had
been shipped to the northern
outposts, but urged the men
to contact their local radio
stations and newspapers so
that local drives could be or-
ganized. WCKY also referred
the plan to the Outdoor Writ-
ers of America, and has sug-
gested that other stations
consider starting a “Tackle
for Troops’” campaign.

view with the superintendent of the
institution in which Wolfgang had
been treated, stating that “we have
not given up the ship on Dr. Wolf-
gang and feel that certain state-
ments made to us which Dr. Wolf-
gang claimed were of his own per-
sonal knowledge should be checked
so far as possible.”

Mr. Guest explained that the

What is around it?

THE NEXT CORNER!

The future 1s unylody’s guess—ncw, mere than ever.
The end of the war will see facilities for the manufac-
ture of consumer goods no longer tied up in war pro-
duction. Competiion will be keener than ever. We're
drawing cluser and closer to that corncr. We may reach
it this year—maybe next—but rcach it we will, sooner
or later. Are you preparcd for that day?

The smart Leys are getting ready to hit the new streich
of road. They're druniming their product name inte the
ears of unotential customers. They’re making swe that,
with the renewa! of competition, their product will be
remembered. They're Luying radio time, first! Why? DBe-
cause by radio they can carry on a campaign of meximum
effectiveness with the minimum outluy. And in Canada
most of them choose CFRB. Because the largest share
of Canada’s richest market is reached through CFRBE,
Toronto. Yes. in = key area, fed by three stations, CFRB
broadcasts half the leading sponsored programs.
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memo was based on a statement of
the superintendent that “everything
which Wolfgang said might not be
untrue.” Upon further discussions
with the FBI, he added, he decided
to discard Wolfgang’s charges en-
tirely.

Cox Sees Attempted
Censorship By FCC

When the FCC investigation
cleared Mr. Brunner of the charges
against him, WBNX was advised of
this faet, Mr. Guest said, and told
that its application for renewal of
license would be acted on at the
earliest possible moment. The sta-
tion has since received a perma-
nent license, he said. Mr. Garey
charged that this was tantamount
to telling the station “you would-
n’t refuse them a license if they
decided to put Brunner back on the
air,” a strictly illegal procedure,
since the FCC has no authority to
censor program content or program
personnel,

After hearing the evidence about
the FCC investigation of WBNX
personnel, Chairman Cox asked the

THE YOICE OF MISS5I5SIPPR]

MISSISSIPPI
BUSINESS
ACTIVITY

UP
38%

June 1943 continved the UP-
WARD trend of previous months
in Mississippi by showing an
increase in business activity of
38 per cent over June of 1942,
(Average increase 12-months
ending June '43 was 26.58%.)
WIDX D-O-M-1-N-A-T-E-S the
UP-MARKET in Mississippi. Let

the 'Voice of Mississippi’
speak for you in Jackson and
in Mississippi.

Dranad and Opsested by

LAMAR

LIFE INSURAMNCE
COMPANY
JACKSON, MISSISSIPRI

Ronzoni 100% Radio

RONZONI MACARONTI Co., Long
Island City, through its newly-ap-
pointed agency Emil Mogul Co.,
New York, will devote its entire
advertising budget to radio. Firm
has purchased time in several east-
ern markets in the past and plans
to augment its schedule shortly.

witness, “What were you after?
Did you want to give the public
clean radio, frightened, terrorized
radio? Did you ever think about
free radio? If people don’t suit you
do you just ecall them Nazis and
take after them?”

Luotto Commended for
Deliberation on Citizenship

Dorothy Waring, director of in-
vestigation for the Anti-Nazi
League, took the stand briefly in
the afternoon, but was dismissed
when questioning revealed she did
not possess the information Mr.
Garey desired about the League’s
personnel and the conduct of its
affairs.

Andrea Luotto, also recalled
briefly, testified of a conversation
with Arnold Hartley, who had been
program director of WGES, Chi-
cago, at the time of that station’s
dismissal of Stefano Luotto, fol-
lowing Mr. Hartley’s acceptance of
a similar position at WOV New
York. Mr. Hartley, Mr. Luotto said,
avowed the highest esteem for Ste-
fano and offered to do whatever he
could to assist in righting the in-
justice done him.

Stefano Luotto, the final witness
of the day, denied having any Fas-

Beer On

WLOK

Lima, Ohio

.. also.selling many
other products on many
other stations.

George E. Holley

TEXAS RANGERS LIBRARY

HOTEL PICKWICK o  NANSAS CITY, MO.
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Background for Old License Refusals

Explained As FCC

ANSWERING the charge that the
FCC activities concerning domestic
foreign language broadcasts con-
stitute censorship, which it terms
“without foundation”, the FCC on
Tuesday issued to the press back-
ground information citing court de-
cisions on the KFKB (Dr. Brink-
ley) and KGEF (Trinity Metho-
dist Church) cases, following the
original Federal Radio Commis-
sion’s failure to renew licenses.

In the first instance, the failure
to renew was based on “the fact
that a good deal of the station’s
broadcast time was devoted to the
sale of medicinal products of Dr.
Brinkley and in the prescription
by Dr. Brinkley over the air of
remedies for ailments described to
him only in letters,” which the
Radio Commission held not to con-
stitute operation in the public in-
terest.

Religious Charges

In the second case, the Radio
Commission refused to renew the
license because ‘the broadecasts of
Dr. Shuler were scurrilous, anti-
religious, debasing of the Jewish

Denies Censorshi P

and Roman Catholic Church, ete.”
The FCC, after reciting these
cases, said:

The rationale of these cases also
applies with respect to domestic for-
eign language broadcasts. The Com-
mission in moving in this field does
not undertake to tell the stations what
programs they may or may not carry.
The Commission’s only function is to
assemble information as to whether
stations are operating in the public
interest. We do not tell the station
to carry or not to carry programs but
we can look at the service the station
has rendered in determining whether
the operation of the station has been
in the public interest and whether
the continued operation of the station
is likely to be in the public interest.

In time of war it can scarcely be
denied that the Commission can con-
sider the foreign language broadcasts
of radio stations in order to deter-
mine whether these programs are con-
veying information to the enemy or
are spreading enemy and subversive
propaganda and disparaging the cause
of the United Nations, ete. If any
of the stations carrying foreign lan-
guage broadcasts have been engaging
in such activity, there can be no doubt
that upon the authoritv of the deci-
sions in the KXFKB and Trinity Meth-
odist Church cases, the Commission’s
right to refuse to renew the licenses
of such stations would be upheld by
the courts.

cist or Nazi sympathies, explain-
ing his failure to apply for United
States citizenship until 1941, 10
years after his arrival in this coun-
try from his native Italy, on the
grounds that after spending 36
years as an Italian citizen he was
reluctant to become an American
citizen until he was convinced that
he could honestly forswear all ties
with his native land. In 1941, he
said, when it became probable that
the United States and Italy would
find themselves on opposite sides
in a war, he reached the decision
that the United States had become
his true country and applied for
his citizenship papers. He denied
the charges in an FCC press re-
lease that he had waited until af-
ter the passage of the Alien Reg-
istration Act, stating that he had
not known of the act and that it
had no bearing on his decision.
Regarding the Dante Alighieri
Society of Chicago, he testified that

L
ine

contrary to the allegation of the
FCC this organization was purely
cultural, with no political lean-
ings, and that several Jewish refu-
gees from Italy had become mem-
bers. Questioned about his dismis-
sal from WGES, he corroborated
the previous testimony of his bro-
thers.

Garey Calls Witness
‘Obviously a Perjurer’

Commending Stefano Luotto for
his careful deliberation over taking
out citizenship papers, Chairman
Cox said: “You may be a danger-
ous man to be turned loose on the
American public over the wave-
lengths, but I can’t see it. I think
you have the sympathy of the pub-
lic and that you and your brother
have been unfairly treated and per-
secuted.”

Giuseppe Lupis, publisher of Il
Mondo, a monthly magazine, and

usic
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AS PARATROOPERS descended
upon Denver Municipal Airport,
Pvt. Torland, formerly of KOA, and
Verne Andrews, engineer, were on
hand with mike and pack set. The
tactical assault on the airport was
covered by KOA also from the air
by Lt. Edward Brady, former KOA
announcer and winner of the 1941
Davis announcing award.

employed at WHOM as a censor,
monitor and announcer, testified
Wednesday morning. He said he
had come to this country several
times on a visitor’s passport be-
tween 1926, when the Fascists
drove him out of Italy, and 1937,
when he entered as an immigrant,
applying for citizenship papers
shortly thereafter.

Questioned at length about his
duties at the station, he denied tell-
ing Joseph Lang, general manager,
to fire anyone, but admitted “ecrit-
icizing” certain of the station per-
sonnel. He also described his duties
as censor and monitor, answering
‘“yes” when asked if his object was
to protect the listeners’ morals and
to teach Americanism to Americans.
He admitted giving information to
various Government agencies, but
vehemently denied that he was an
“informer”.

Mr. Lupis appeared to have diffi-
culty in understanding Mr. Garey’s
questions and in remembering de-
tails of contacts he had had with
FCC staff members and others,
leading to frequent admonitions
and at one point, where he answered
“] don’t recollect,” to all questions
about information he had given to
Naval Intelligence, Mr. Garey
stated, “The witness is obviously a
perjurer.”

He denied that he had ever been
paid for giving this information

and stated that the only money he
had received from any Government
agency was from the FCC for get-
ting translations of material they
wanted from Italian language pa-
pers and from the OWI for broad-
casting on shortwave. Asked about
his contacts with numerous Italian
language radio personnel, he denied
using his influence to get them jobs
with the OWI, and when Mr. Garey
showed him a letter he had written
to Lee Falk on behalf of Alberto
Cupelli, assistant editor of Il Mon-
do, who had been discharged from
WOV, he admitted writing that one
but was unable to recall any others.

Unable to Recall
Making Report to FCC

Questioned about a report in the
FCC files of information he was
said to have given concerning the
pro-Fascist sentiments of Andrea
Luotto, Mr. Lupis was unable to
recall making any such report to
the FCC, although he said the
charges against Mr. Luotto were
true and that he had discussed them
with a number of people.

James H. Sheldon, administra-
tive chairman of the Non-Sectarian
Anti-Nazi League, called in the
afternoon, reported that his organi-
zation investigated organizations
and persons suspected of engaging
in pro-Nazi propaganda, doing
most research in published materi-
al but occasionally making personal
investigations. When the League
secures information in the field of
any Government agency it passes
the information along, he said, but
in most cases it is at the request
of the agency. The League is not
paid for such information, but is
supported by voluntary contribu-
tions, he stated.

Questioned at length about Mario
Buzzi or Bossi (he was not sure
which is the right name), an in-
vestigator for the League, Mr.
Sheldon admitted having little
knowledge about his background
but said that Buzzi, like some other
investigators had justified himself
totally by the results of his investi-
gations. He said that the FCC had
asked the League for information
about the Luottos, which the

League did not have, but denied
that any arrangements had been

BROADCASTING ¢ Broadcast Advertising

made for Buzzi to go to Chicago
to investigate Stefano Luotto, as
had been previously charged.

FCC assistant general counsel
Nathan David, representing the
Commission in the absence of gen-
eral counsel Charles R. Denny, dis-
tributed a press release denying
that the FCC had anything to do
with the dismissal of George Brun-
ner from WBNX and pointing out
that the FCC’s interviews with
Wolfgang (see Tuesday report) oc-
cured in May, 1943, almost a year
after the dismissal had occured.

Lupis Testimony
Continued on Thursday

Resuming the stand on Thurs-
day morning, Mr. Lupis admitted
asking another Italian, Gabriel
Sonino, to monitor certain pro-
grams on WBNX, insisting, how-
ever, that this was done as part of
his general fight against Fascism
and not because WBNX is a busi-
ness competitor of WHOM, at
which Mr. Lupis is employed. He
was again hesitant in his answers
to Mr. Garey's questions and in-
clined to deliver lengthy exposi-
tions on the Italo-American politi-
cal situation, drawing from Chair-
man Cox a request to be more di-
rect in his answering. Mr. Garey,
who hammered the witness with
constant repetitions of the ques-
tions until they were answered,
was cautioned to “speak softly to
Lupis or you’ll be accused of try-
ing to smear him.”

A letter from Lee Falk of OW],

ONE Market..

.1

A “SWEET” MARKET!

The “TRI-CITIES” are potent . . . Rock
Island and Moline, Illinois—Davenport, Iowa

. plus 8 contiguous urban communities
similar to the boroughs making up greater
New York City. Here's a market PACK-
AGE larger than the cities of San Diego,
Syracuse or Dayton. Disregard ‘‘city list-
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complimenting Mr. Lupis on his
understanding of the feelings of
Italians in this country and stating
that a commentary series by him
would be “a real contribution to
the war effort,” was read into the
record, as was a letter from Alan
Cranston of FCC thanking Mr.
Lupis for information about Italian
movies and adding, “we are al-
ready on their trail.”

Reverting to the relationship of
Mr. Lupis with the Luottos, Mr.
Garey read a letter written to An.
drew Luotto by Joseph Lang, gen-
eral manager of WHOM, last Sep-
tember, regarding a conversation
between Mr., Luotto and Mr. Lupis
held in Mr. Lang’s office a month
before. The letter reported that
“you asked Mr. Lupis if he had
told anyone that you were not a
good American—that he considered
you a Fascist agent—or that you
were in any way connected with
Fascist activities,” Mr. Lupis an-
swered “No.” Mr. Lupis denied
making this statement, saying that

Ann Holden's new time
proves more popular

Just five announcements at
her new afternoon time
brought in 1,395 letters —
an average of 279 per an-
nouncement. And now you
can buy Ann Holden’s
Home Forum on a daily
basis for only $350 per
month. See your Blue Spot
Representative or wire us

direct for details.

. % x
»
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Mr. Lang was mistaken, and he ex-
pressed surprise that Mr. Lang
should have written this letter
without consulting him.

He also denied other statements
of the same tenor in the letter,
which ended that Mr. Lupis ‘“con-
cluded the discussion by saying
that he was confident you (Luotto)
would eventually obtain proof of
the fact that he never took any part
in any action to discredit you; that
he felt you had been unjustly ac-
cused, and that he was hoping in
his heart that you would obtain a
complete vindication.” Mr. Lupis
denied making any such avowal,
saying that he had refused to com-
mit himself to Mr. Luotto and that
Mr. Lang’s report was “incorrect.”

Questioned by Mr. Garey about
Stefano Luotto’s broadcast on
WHOM last May, Mr. Lupis said
he had told Mr. Lang that Mr.
Luotto had been accused of being
a Fascist in an article in La Parola
and was then suing that paper for
libel, and advised against allow-
ing him to go on the air until the
suit had been decided.

Cox Denies Lupis
Permission to Speak

He insisted that the Dante Alich-
ieri Society of Chicago, of which
Stefano Luotto had been vice-pres-
ident, is a branch of ‘“the most
powerful Fascist organization in
the world.”

Mr. Garey read the following ex-
cerpt from an editorial “Divide and
Conquer” appearing in the August,
1942, issue of Mr. Lupis paper, Il
Monda: “We remember that Al
Capone—his name again comes
spontaneously to the pen, talking
about pro-Fascist people—was put
safely away by an indirect meas-
ure, because of an income tax mat-
ter. Why not use similar indirect
measures in order to oust the ‘neu-
tral Italian-Americans’ from their
‘wait and see’ work?”

Pointing out that on Aug. 25,
1942, Sidney Spear, FCC attorney,
who has since resigned, had de-
scribed to Robert K. Richards of the
Office of Censorship, the “extra-
legal” manner in which Mr. Spear
and Mr. Falk had cooperated to put
off the air people Mr. Falk suspect-
ed of “doing some funny business,”
Mr. Garey asked Mr. Lupis if his
editorial might not have suggested
this plan of indirect attack to these
Government employes. Mr. Lupis
denied suggesting or approving the
Falk-Spear activities, declaring
that by “indirect” he did not mean
“illegal” and pointing out that the
proceedings against Al Capone had
been legal. Excused, Mr. Lupis
asked to make a statement, but
Mr. Garey said that was not nec-
essary and Chairman Cox con-
curred.

Hartley Recalls
Call From David

Arnold B. Hartley, program di-
rector of WOV, New York, took
the stand in the afternoon session.
Hé started by relating a telephone
call that he had received from Na-
than David before the Committee
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AIR RAID sirens failed to
sound the other day in Platts-
burgh N. Y., but a wide
awake control engineer did
his part in “alerting” the
community. It had been
planned to coordinate local
precautions and part of the
city fathers’ plan was to have
WMFF broadcast the signals
sounded at the OCD posts.
Faces were red when nothing
but silence issued from the
sirens. But not for long.
Opening the control room
mike, our engineer turned on
the small electric siren used
for a “calling all cars” an-
nouncement of a local auto
dealer. Now it’s a regular
feature of rail test programs.

hearings, saying that David in that
telephone conversation recalled a
conference that David, Spingarn
and Hartley had held in Washing-
ton. Hartley denied Counsel Garey’s
charge that David had called 1o
influence Hartley’s impending tes-
timony before the Committee.
Hartley described a visit he made
to Washington in October 1942 to
determine why WGES, Chicago,
was operating under a temporary
license and why the FCC had re-
frained from granting a permanent
one. After conversing with the sta-
tion’s attorneys, Porter & Haley,
and immediately after meeting with
Spingarn and David, Hartley wrote
a letter to his employer, ‘Gene
Dyer, relating the results of his
Washington conversations.

FCC Releases Report
Attributed to Hartley

The letter, read into the record
by Garey, stated that if “the
Dyers wanted to sleep nights they
would get Luotto and his assis-
tants, Conti and Alfedi, off the air”.
The latter is .out of radio while
Conti is still purchaser of time on
WGES but is not permitted to
broadcast. The letter quoted Spin-
garn as stating there were two
technical irregularities which could
be the basis for holding up a li-
cense renewal besides the station
vulnerability on the Luotto matter.

Hartley wrote that Luotto’s
name with the FCC is “black as
sin”. The license of the station was
“stuck” in a newly-created FCC
department, the War Problems Di-
vision. Hartley testified that when
he returned to Chicago after his
Washington conversations, Conti
and Luotto were immediately re-
moved from the air and shortly
thereafter WGES was granted
permanent license.

When Counsel Garey asked Hart-
ley about an FCC release which
quoted Hartley as stating Luotto
was pro-Fascist, Hartley said the
only information that he conveyed
was that Luotto refused to use
OWI insertions in his newscasts.

Hartley testified that in various
private matters with the Luottos
and with Gene Dyer and with
Ralph Weil of WOV, he was not

responsible in any way for any of
Luotto’s difficulties. At that point
Judge Cox interjected an off-the-
record statement that he was con-
vinced “Hartley was a decent young
fellow who would not knowingly
harm anyone”.

At the conclusion of the day’s
testimony the FCC released a sup-
posedly confidential report that
Hartley had given to Arnold Beck-
er, FCC Chicago attorney, about
Stefano Luotto. On the stand,
Hartley had testified that the re-
port was given to Becker and that
some time thereafter Hilda Shea
called Hartley long distance from
Washington and told him that “she
had made a few changes in his
statement and polished it up and
that she was sending a copy to the
Office of Censorship”.

Hartley testified that he had
never authorized Mrs. Shea to
change or revise his statement. At
that point Nathan David jumped
to his feet and asked Judge Cox
for permission to read into the
record both the original and re-
vised statement to point up the
fundamental similarity of the two.
This was refused and Mr. David’s
request was stricken from the rec-
ord. Hartley’s four-page confiden-
tial statement, copies of which the
FCC distributed to the press, re-
lated the content of some of Luot-
to’s broadcasts and some of his gen-
eral political attitudes. The state-
ment was said to be circumstan-
tially incriminating. It states that
Luotto is “intellectually convinced
of Fascism”, and has obviously
studied it and arrived at its es-
sence.

Hartley told of a war service
program idea which he suggested
to Lee Falk that the OWI prepare.
The program was a counter-propa-
ganda newscast refuting item by
item Axis propaganda shortwaved
the previous day. Hartley stated
that WOV received four copies of
the program and that three were
airmailed to three other Bulova
stations and so far as he knew
WGES in Chicago and a station in
San Francisco. He denied he de-
manded exclusivity of the program
for WOV or that the exclusive as-
pects of the program was ever
discussed with Falk. At the con-
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clusion of the day’s hearings David
asked Judge Cox if the persons
whose “names were blackened” by
the Committee would be given an
opportunity to appear and testify.
Judge Cox replied that the request
was unbecoming of a member of
an agency which had so patently
denied that privilege to others.

Alcorn Tells of

Removal of Announcer
William C. Alcorn, vice-president

and general manager of WBNX,

New York, who took the stand Fri-

day morning, characterized the re-
moval from the air of George Brun-

ner, German language broadcaster -

of WBNX, as “the most undemo-
cratic procedure I have ever seen.
Brunner had no opportunity to
justify himself or answer any com-
plaints.” Mr. Alcorn was directed
to remove Brunner from the air by
Lee Falk of the OWI who bluntly
told Mr. Alcorn that the Army
would step in if WBNX did not
comply.

Although the FCC in a prior
press release disclaimed any re-
sponsibility for the removal of
George Brunner, Counsel Garey
read into the record an FCC mem-
orandum which listed Brunner as
being allegedly pro-Nazi. He had
been broadcasting for 10 years. The
OWI evidence against him, Mr. Al-
corn testified, was built around the
fact that on Dec. 17, 1941, Brun-
ner had said on the air, “The U. S.
had entered a long and hopeless
war.”

Mr. Garey read into the record
a letter which Mr. Alcorn wrote to
Neville Miller, NAB president, pro-
testing the manner in which the
Brunner episode was handled, and
also a letter that Mr. Alcorn had
received from his attorney, Reed
T. Rollo, outlining why WBNX was
on temporary license and relating
the results of the conversations
with Hilda Shea whom Mr. Rollo
characterized as an exceptional and
brilliant lawyer with little knowl-
edge of operational problems. Mrs.
Shea, Mr. Rollo wrote, feels there
is no place for purely entertain-
ment programs on a foreign lan-
guage station but that each pro-

BRITISH COLUMBIA
LAND OF OPPORTUNITY

A Proven 20%
Preference for
CJOR News
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Army Campaign

THE WAR Dept. has contracted
with Geyer, Cornell & Newell, New
York, for a three to four-monta
advertising campaign involving an
expenditure of approximately $500,-
000 to recruit aviation cadets, it
was learned last week. Purpose of
the drive is to attract 17-year-old
youths to prepare for intensive
training.

gram should contain forceful anti-
axis propaganda.

A situation somewhat parallel to
the Brunner episode developed at
WBNX with respect to an Italian
announcer, Lido Belli (Relli Ri-
zeri). Counsel Garey read into the
record an exchange of correspon-
dence between Lee Falk of the OWI
and the Department of Justice in
which Falk had requested from the
department that Belli be interned
for the duration. The department
refused to intern Belli but acceded
to Falk’s request that he be pro-
hibited from participating in any
phase of the radio industry. Belli,
an alien, was interned shortly after
Pearl Harbor but was paroled un-
der the sponsorship of Mr. Al-
corn, who repeatedly sought revi-
sion of the Dept. of Justice restric-
tion and asked that he be given
full and fair hearing. In May of
this year the parole was modified
for the third time to allow Belli
to conduct his time brokerage ac-
tivities and to prepare programs.
He is still not allowed to broadcast.

An example of bureaucratic gym-
nastics was furnished in the case
of Hugo Neri (Alfonso Vanacore)
who was removed from WBNX at
the request of the OWIL Accord-
ing to a letter read into the record,
addressed to Vanacore, OWI had
no objection to your “resuming
your former duties. The entire
matter is now in the hands of the
Office of Censorship.” The Office of
Censorship sent Vanacore a letter
saying that “we have never en-
tered into your particular situation
and we were in no way interested
in your removal from the air.”

Italian-born Announcer
Tells of Activities

WBNX, Mr. Alcern testified, was
put on a temporary license by the
FCC in August 1942, and was
granted a permanent license Aug.
1, 1943. He said the temporary li-
cense resulted in a severe loss of
revenue to the station, and mili-
tated against the successful opera-
tion of the station’s business. The
station broadecast in 12 different lan-
guages, and had received numer-
ous awards for meritorious public
service. Mr. Alcorn stated that in
his opinion the Communications
Act of 1934 should be rewritten so
the term “public convenience, inter-
est and necessity” is defined, and
radio stations know exactly what
the term means. The FCC can use
the broad terms, Mr. Garey inter-
polated, to justify any action it sees
fit.

Giulio Ascarelli, staff announcer

at WHOM, where he also pre-
pared newscasts and one morning
a week acts as censor for Italian
language programs, was called to
the stand Friday afternoon. He
testified he was born in Italy, had
worked for M-G-M there and had
been a member of the Fascist party,
but had been expelled in 1933 be-
cause he was a Jew and had ctme
to this country in February of
1939. He stressed that Lis mem-
bership in the Fascist party had
been for business and not political
reasons and stated that since com-
ing to the United States he has
fought Fascism.

When his expectations of a job
with M-G-M in New York did not
materialize because of his faulty
English, Mr. Ascarelli stated, he
heard of an opening on the Italian
~taff of WHOM, looked up the sta-
tion’s address in the telephone
book, walked in and asked for the
manager, and, after several inter-
views with Gulio Amauli, then
Italian program director of
WHOM, was nired as an announc-
er. At that time he knew no one
employed at the station, he said.
Since Pearl Harbor, Mr. Ascarelli
said, he has worked for the CBS
shortwave department, broadcast-
ing to Italy.

Through questioning Mr. Garey
elicited the information that Mr.
Ascarelli’s departure from Italy
had been “facilitated” by the Ital-
ian government, which granted
him a quota visa, greatly desired
by many Italians at that time.

Reporting on a conversation
with FCC lawyers in New York,
Mr. Ascarelli testified they had
asked him many questions about
himself and his background, but
had been chiefly concerned with his
fellow employes at WHOM and
their political activities. Questioned
closely by Mr. Garey on this point,
he said the FCC had seemed very
interested in discovering if there
were any Fascist people or Fascist
activity at the station, but that he
had not been guestioned about any
communistic leanings of either
himself or others.

At the conclusion of Mr. As-
carelli’s testimony, the hearing was
adjourned until Aug. 24 at 10 a.m.

AGENCY
7 fgoiiifme;w

OGILVIE SISTERS SATONS inc.. New
York, to Abbott Kimball Co., New York,
for hair preparations and treatment Rn-
dio has been used; none contemplated for
this year.

CONSOLIDATED CHEMICAL LABS, St
Louis, to Olian Adv. Co., St. Louis.

GENERAL PAINT Corp.. San Francisco,
to Botsford, Constantine & Gardner, San
Francisco.

WESSON  Co.,

Detroit, Mich., to Klan.

Van Pietersom-Dunlap Associates, Mil-
waukee, To use radio.
BETTER VISION INSTITUTE, New

York, to Lennen & Mitchell New York,
effective Oct. 1, for fall campaign on the
theme “Eyes are Allies.” Magazines and
radio will be used.

KIDD & Co.. Chicago, to H. B. LeQuatte
Ine., New York, for Whip-Aid. a whipped
cream mix. No radio contemplated for the
present.

Miss June Rollinson
Russel Seeds Co.
Chicago. Il

Dear June:

If they ever promote me to a time
salesman, I'm not going to g» buzzing
around with a
lot of thaose
primary. eec-
ondury and %
mi livo't cov-
erage maps
and charta.
No Mam! I'm
going to take
my stary [rom
a mighty
amart local
advertiser
who’s certain-
ly best able to
know how
WCHS listen-
erg respond,
The man [lve
in mind is
Louis A. Co-
hen. the Wal-
green of
Charleston,
and who owns
10 drug stores
throughout
this state.
Course he
didn’t  always
own ten, in
fact, a few
venrs ago he
gtarted out
with only ome.
At that time
he advertised
only once ¢
week on
WCHS. and {
guess as he put on more advertising he
couldn’'t help but open mture nlores.
Now he's using two 15-minute programs
a day, and ! know he's wot an much
influenced by our 5000 watt power as he
is by the way those cash registers
“clink” in his stores. Guess the two do
gort of go together though. Anyweay,
that’s the kind of sales story I'm going
to use, and I got it from the August
Radio Showmanship.

Regards Yra.
ALGY

WCHS
Charleston, W. Va.

First on New York's Dial...570

America’s Leading Independent Station

These are
the coverage
fgures given
WRBL by the
fall, 1942
HOOPER
SURVEY.
They show
you can't
possibly
tover Co-
fumbus
witho vt
wesliL.

e CBS o

81.2%
TO
96.8%
WRBL

COLUMEUS, GA.
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THE Key STATION OF THE
MaARITIMES

Is your first choice for broad-
cast results in Halifax and the
Maritimes. Ask your local
dealers.

or JOE WEED

350 Madison Ave.
New York

The preferred spot on
Puerto Rico dials . ., ,
this modern station is
your preferred selection
tor Puerto Rican
coverage.

LERTORICO,

Actions of the

FEDERAL COMMUNICATIONS COMMISSION
— AUGUST 14 TO AUGUST 20 INCLUSIVE_______

Decisions ., . .

AUG. 17

KOAM, Pittsburg, Kam. — Denjed re-
tuest for special service authorization op-
§m§e94t4lnlimited, 500 w N, I kw D to Feb.

WAPO, Chattanooga — Granted involun-
tary assign. license from W. A. Patter-
son to Joda Patterson, executrix of estate
of W. A. Patterson, and to Joda Patter~
son, Ramon G. Patterson and Louise Pat-
terson Pursley, d-b as WAPO Rroadcast-
ing Service, new partnership. No money
involved.

. WGST, Atlanta — Designated for hear-
ing application for license renewal.

Churehill Tabernacle, Buffalo—Granted
petition to intervene re application license
renewal of WKBW-WGR, Buffalo, to file
exceptions to proposed findings, appear at
oral argument if any is held, submit brief.

Nashville Broadcasting Co., Nashville—
Denied without prejudice application of
R. O. Hariin and J. C. Buchanan for CP

for new local at Nashville on 1240 ke, 250
w, unlimited.

AUGUST 19

WILM, Wilmington Del,—Granted li-
cenge cover CP move transmitter loca'ly,
use WDEL south tower of directlonal ar-
ray.

WDEL, Wilmington, Del.—Granted li-
cense cover CP for power increase, new
transmitter, DA-D-N.

WORK, York, Pa.—Granted license cov-
er CP for new DA-N.

Network A ccounts

All time Eastern Wartime unless indicabed
SR TOE—

New Business

CUMMER PRODUCTS Co., New York
(Energine), on_ Sept. 8 starts Battle of
the Sexes on 73 BLUE stations, Wed.,,
8:30-9 p.m.. having discontinued Man-
hatten at Midnight in that period.

PROCTER & GAMBLE, Cincinnati, on
Aug. 2 started hitchhikes for Drene fol-
lowing Road of Life, on 127 NBC stations,
Mon. thru Fri, 11-11:16 a.m. and pre-
ceding Vic & Sade, on 78 NBC stations,
Mon. thru Fri.,, 11:15-11:830 a.m. Agency:
H. W. Kastor & Sons, N. Y.

KELLEY, DOUGLAS & Co.. Vancouver,
{Nabob_food products) on Sept. 6 starts
Nabob Radio Program on 16 western Can-
adian Broadcasting Corp. stations. Mon.
11:30-12 midnight EDT, Agency: Stewart-
Lovick, Vancouver.

LEVER BROS. Co., Cambridge, Mass.
(Rinso). on Oct. 8 starts Amos 'n’ Andy
on 126 NBC stations, Fri.. 10-10:30 p.m.,
and on Oct. 7 resumes Bob Burns Arkan-
sas Traveler for Lifebuoy Soap on 41
NBC stations Thurs., 7:80-8 p.m. Agency
is Ruthrauff & Ryan, N. Y. :

VICK CHEMICAL Co., New York (Vora-
tone, Vaporub, Vatronal), on Sept. 14
starts for 53 weeks, Faces and Places in
the News, on 33 Don Lee Pacific stations,
Tues., Thurs., Sat., 9:30-9:45 p.m. (PWT).
Agency: BBDO, N. Y.

DALGLISH Ltd., Toronto (Javex), on Sept.
6 starts Wife Preservers on CKLW CHML
CFPL CFCO CFLC CKWS CFRB, Wed.
and Fri., 10:15-10:30 a.m. Agency: Mac-
Laren Adv. Co. Ltd.,, Toronto.

CRAWFORD, MACGREGOR & CANBY
& Co., Dayton, Ohio, on Aug. 8 sponsored
full Blue broadeast of the Ryder Cup
Golf Matches played in Detroit on Aug. 7
and 8. Program was in 4:45-5 p.m. spot.

Renewal Accounts

BROWN & WILLIAMSON Tobacco Corp.,
Louisville (Raleigh cigarettes), on Sept.
14 resumes Red Skelton & Co. on 128 NBC
stations, Tues., 10:30-11 p.m., and on
Sept. 15 shifts Hi'degarde’'s Beat the Band
from Tues., 10:30-11 b.m. to Wed,, 8:80-
9 p.m, repiacing Tommy Dorsey on 126
NBC stations. Agency: Russel M. Seeds
Co., Chicago.
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NBC, New York — Extension authority
transmit recorded programs to all sta-
tions_under Canaidian control that may be
heard consistenty in U, S. for per.od be-
ginning Sept. 15. Same for CECF, CBL
and other stations under CBC control.

W6XLA, Los Angeles — Mod. CP for
new television relay broadcast station, ex-
tend completion date to Dec., 1

KFMB, San Dieso—Transfer control
from First National Trust & Savings Bank
of San Di~go. trnet~s, ta 0. L. Taylor and
Jack O. Gross, 7,500 shares.

KOB, Albnouerque—Extension svecial
service authorization operate on 770 ke,
25 kw N, 50 kw D, unlimited, from Oct.
1, 1943, to April 1, 1944.

KWIX, San Francisco—License cover
SP for new international broadcast sta-
on.

PABST SALES Co., Chicago (beer) on
Sept. 25 renews for 26 weeks, Blue Rib-
bon Town on 107 CBS stations, Sat., 10:15-
10:30 p.m. Agency: Warwick & Legler
Inec., Hollywood.

GENERAL FOODS CORP., New York
(Maxwell House coffee), on Sept. 2 re-
sumes Maxwell House Coffee Time on 115
NBC stations, Thurs. 8-8:30 p.m. Agency
is Benton & Bowles, N. Y.

C. F. MUELLER Co., Jersey City (mac-
aroni), on Sept. 14 renews Morning Mar-
ket Basket on 36 BLUE stations, Mon.,
Wed., Fri,, 10-10:16 a.m. Agency: Duane
Jones Co., N. Y.

MILES LABS.. Eikhart, Ind. (Alka-Selt-
er, One-A-Dav vitamins), on Sept. 27 re-
news Quiz Kids on 181 BLUE stations,
Sun., 7:80-8 p.m., and Lum & Abner on
102 BLUE stations, Mon. thru Thurs.,

8:15-8:30 p.m. Agency: Wade Adv..
Chicago. »
WANDER Co., Chicago (Ovaltine), on

Sept. 27 reseumes Captain Midnight on 75
BLUE stations, Mon. thru Fri, 5:45-6
p.m. Agency is Blackett-Sample-Hummert.
Chicago.

HALL BROTHERS Inc., Kansas City, Mo.
(greeting cards), on Oct. 15 resumes
Meet Your Navy on 117 BLUE stations,
Fri., 8:80-9 p.m. Agency is Henri, Hurst
& McDonald, Chicago.

LOOSE-WILES BISCUIT Co. has renewed
Cedrick Foster for a series of 656 broad-
casts, Mon. thru Fri. 1:45-2 p.m., begin-
ning Sept. 1 over WNAC WEAN WICC
WAAB WCSH WLBZ WTHT.

GENERAL FOODS CORP.. New York
(Postum), on Sept. 2 resumes the Aldrich
Family on 122 NBC stations. Thurs. 8:30-
9 p.m. (Repeat 12 midnight on 7 Pacific
Coast Stations). Agency: Young & Rubi-
cam, N. Y,

LEVER BROS., Cambridge (Swan Soap),
on Aug. 31 resumes Burng and Allen on
117 CBS stations Tues., 9-9:30 p.m. Agen-
¢y: Young & Rubicam, N. Y.

DELAWARE, LACKAWANNA & West-

ern Coal Co., N. Y. (Blue Coal), on Sept.
26 resumes for 30 weeks the Shadow on

22 MBS stations. Agency: Ruthrauff &
Ryan, N. Y.
KRAFT CHEESE Co., Chicago (Par-

kay, Pabst-ett, ete.), on Aug. 29 resumes
The Great Gildersleeve on 54 NBC sta-
tiong, Sun. 6:80-7 p.m. (reneat on 12
Pacific Coast stations, 11 p.m.). Ageney:
Needham, Louis & Brorby, Chicago.
GENERAL FOODS, Toronte (Grapenut
flakes. Baker's cocoa) on Sept. 2 renews
Aldrich Family on 28 Canadian Broad-
casting Corp. stations, Thurs. 8:30-9 p.m.
Agency: Baker Adv. Agency, Toronto.

LEVER BROS., Toronto (Lux) on Sept.
18 renews Lux Radio Theatre on 80
Canadian Broadcasting Corp. stations,
Mon. 9-10 p.m.; on Sept. 9 renews French-
language Lux Radio Theatre on CKAC
Montreal, and CHRC Quebec, Thurs. 9.
10 p.m. Agency: J. Walter Thompson Co.,
Toronto.

STANDARD BRANDS, Montreal (Chase
& Sanborn coffee) on Sept. 5 renews
Chagse & Sanborn Program with Edgar
Bergen on 85 Canadian Broadcasting
Corp. stations, Sun. 8-8:30 p.m. Agency:
J. Walter Thompson Co., Montreal.

PACIFIC GREYHOUND BUS LINES,
San Francisco (transportation), on Aug.
20 renewed for 52 weeks, Romancé of
the Highways, on 21 Don Lee Western
stations, Fri. 10:16-10:30 a.m. (PWT).
Agency: Beaumont & Hohman Inc., San
Francisco.

DEPARTMENT OF FINANCE, CANADI-
AN GOVERNMENT, Ottawa (War sav-
ing stamps and certificates), on Aug. 16
renewed They Tell Me on 70 Canadian
Broad i Corp. ions, Mon. thru
Fri., 1:46-2 p.m. Agency: Advertising
Agencies of Canada, War Finance Group,
Toronto.

DEPARTMENT OF FINANCE, CANADI-
AN GOVERNMENT, Ottawa (War sav-
ing stamps and certificates), on Aug. 16
renewed Metairie Rancourt on 14
Canadian Broadcasti Corp. French-lan-
guage stations, Mon. thry Fri. 11:15-11:30,
a.m. Agency: Advertising Agencies of
Canada, War Finance Group, Montreal.

ELGIN NATIONAL WATCH Co., Elgin,
Ill., on Sept. 4 resumes The Man Behind
the Gun, shifting from Sun., 10:30-11 p.m.
on 53 CBS stations, to Sat., 7-7:80 p.m.,
adding 9 CBS stations, making a total of
62 CBS stations. Agency: J. Walter Thomp-
son Co., Chicago.

BENSON & HEDGES. New York (Vir-
ginia Rounds), on Aug. 16 renewed for
52 weeks Paul Schubert on 8 mBS sta-
tions, Mon., Wed., and Fri.. 10:30-10:45
p.m. Agency: Duane Jones Co., N. Y.

LUMBERMAN'S MUTUAL Casualty Co.,
Chicago, on Aug. 29 renews for 52 weeks
Upton Close, commentator on urdeter-
mined number of stations, Sun., 6:30-6:48
p.m. Agency: Leo Burnett Co., Chicago.

Network Changes

COLGATE-PALMOLIVE-PEET Co., Jer-

sey City (Palmolive shave cream), on Aug.

28 discontinues Hobby Lobby on 116 CBS

stations, Sat., 8:80-8:55 p.m. (rebroadeast

i}:so p.m.). Agency: Ted Bates Inc.,
. Y.

CENTAUR Co., Rahway, N. J., (Molle
Shaving Cream), on Sept. 7 replaces Bat-
tle of the Sexes on 55 NBC stations, Tues.,
9-9:80 p.m. with Mystery Theatre. Agen-
cy (Cummer, Centaur) Young & Rubi-
cam, New York.

CAMPANA SALES Co.. Batavia. IIL
(Campana Balm and Solitair Cake Make-
up), shifts Campana Serenade from NBC
to 117 CBS stations when it returns to
the air Sept. 4, and increases its former
quarter-hour time period by 10 minutes,
Saturdays, 1-1:25 p.m. Format essential-
ly same as last year. Agency: Wallace-
Ferry-Hanly Co., Chicago.

BELL TELEPHONE CO.. New York, on
Aug. 30 and Sept. 6 shifts the Telephone
Hour from New York Los Angeles on
125 NBC stations. Agency: N. W. Ayer
& Son, N. Y.

D. L. CLARK Co., Pittsburgh, Pa, (cgn-
dy), on Aug. 29 adds 18 BLUE Pacific
stations to Where Do We Jtand, Sun., 5-
5:30 p.m., making a total of 122 BLUE
stations Agency: Walker & Downing,
Pittsburgh, Pa.

AMERICAN HOME PRODUCTS, Jersey
City on Sept. 20 adds 10 CBS stations to
The Romance of Helen Trent, making a
total of 127 CBS stations, Mon. thru Fri.,
12:30-12:45 p.m. for Bisodol and Benefax,
and on-Sept. 20 adds 18 CBS stations to
Our Gal Sunday, making a total of 127
CBS stations, Mon. thru Fri., 12:45-1
p.m. for Anacin. Agency: Blackett-Sam-
ple-Hummert, Chicago.

GILLETTE SAFETY RAZOR Co., Canada
Ltd., Montreal, (razors and blades}) on
Aug. 23 adds another fight program to
its Gillette Boxing Bouts on 27 Canadian
Broadcasting Corp. stations, Mon. 10 p.m.
to end. Agency: Maxon, Inc., New York.

WANTED
ANNOUNCER-NEWSMAN

Regional 5 kw, CBS Station
Ohio Area

Must be fully qualified by ex-

perience, draft exempt, fair
for news, capable of pro-
gram creation and continuity
writing. Real opportunity for
one who can quallfy.

BOX 194, BROADCASTING
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triple.
words for box address.

Building, Washington 4, D. C.

CLASSIFIED

Sitvations Wanted, 10¢ per word. Help Wanted and other classi-
fications, 15¢ per word. Bold face listings, double. BOLD FACE CAPS,
Minimum charge $1.00. Payable in advance.
Forms close one week preceding
Send Box replies to BROADCASTING Magazine,

Count three
issve.

National Press

AMP Pacts Signed

A NEW MUSIC licensing agreement
has been completed between Associated
Music Publishers and WATR Water-
bury, Coun., AMP reported last week.
Renewal agreements have been signed
with KRKO Everett, Wash.,, KYSM
Mankato, Minn., and YFIL Phila-
delphia.

Situations Wanted (Cont'd)

Emcee Annonncer—Draft exempt. Can sell
your variety, hillbilly or musical clock
programs with pep, persona’ity and origi-
nality. Now with big network station.
Box 214, BROADCASTING.

Tadintelent

Help Wanted

Wanted—Young woman who can write
commercia' copy that SELLS, Gnod mike
voice essential. Progressive southern sta-
tion. Box 212, BROADCASTING.

Announcer—Good salary, permanent posi-
tion with southeastern network station
for first class radio telephone licensed
combination ennouncer. Send experi-
ence phntograph, draft etatus first com-
munication. Box 197, BROADCASTING.

ENGINEER—First or second class license.
Good salary and iseal working conditions,
In reply state draft status. experience.
startin~ aelarv required and when avail-
able. KBIZ, Ottumwa, Ia.

A P t iti with 5
kw., regional network station for draft
deferred. experienced man. Box 202,
BROADCASTING.

Help Wanted (Cont’d)

Wanted—Announcer. Experience not es-
sential. Advise personal details Box 217,
BROADCASTING.

Progressive Southern Network Station—-
Major market, has opening for produc-
tion-continuity manager. Excellent op-
portunity. Box 215, BROADCASTING.,

Situations Wanted

Chief Engineer—5 KW net outlet, draft
exempt, wants position with progressive
station, with opportunity to purchase in-
terest. Box 205, BROADCASTING.

Staff Musicians—Man, age 44, wife, play-
ing violin, piano, organ, celio, sax, vibra-
harp. Have solovox. Radio experlence.
Union. Assist other work. Keshner, 504
Perry Street, Vincennes, Indiana.

Wanted—First, Second, or Third Class
Operator. Experience no ial, Ap-

Engineer—Experienced in operation and
maint of all types of equipment.

ply Box 218, BROADCASTING

Wanted—First class engineer, vﬂio'will

First class ticket. Well ¢ducated. 4-F.
Married. Age 21. Permanent connection
only. Box 206, BROADCASTING.

Operator — First class.
American Japanese. Would like position
as operator or in studio recording. Part
time or full time. Reply Box 218,
BROADCASTING.

Wanted to Buy

250 Watt Transmitter—New or used, and
all equipment necessary for installation
of 250 watt station including antenna.
Will buy complete set-up or any indi-

vidual pieces of equipment. Box 210,
BROADCASTING

Wanted to Buy—250-watt transmitter to-
gether with complete station

Denies Intimidation

DENIAL that their protest against
news commentators “who do not
happen to hold the same political
beliefs” as the Los Angeles Demo-
cratic County Central Committee is
an attempt to intimidate radio
speakers, was made in mid-August
by committee spokesman in reply-
ing to a blast from Lewis Allen
Weiss, vice-president and general
manager of Don Lee Broadcasting
System [BROADCASTING, Aug. 16].
George Myers, committee secretary,
said a formal reply will be made to
Mr. Weiss' letter protesting the
LADCCC communication to spon-
sors of Fulton Lewis jr., charging
asserted mis-statements by the com-
mentator and asking redress.

J. J. LECLARE, general sales man-
ager of Diamond Crystal Salt Divi-
sion of General ¥Foods Corp., New
York, has been named vice-president
in charge of sales.

Box 209, BROADCASTING.

Wanted—One half wave tower. 1450 KC.
including lights. Two RCA or WE Turn-
tables., complete with fi'ter: and vertiral
and lateral heads, one program emplifier
with power pack. Radio Station WHLN,
Harlan, Kentucky.

GOOD ANNOUNCERS
WANTED!

KDYL, NBC outlet in Salt Lake City,
wants two thoroughly experienced

Regional Or Local Station—In northeast.
Inauiries confidential. Box 200, BROAD-
CASTING.

Wanted to Buy—Two RCA Universal Pick-
ups. Station KFRE, Fresno, California.

also be able to take over Chief
job around January first. Draft exempt,
or over 38. WSYB, Rutland, Vermont.

Wanted — Salesman -Writer — Excellent op-
portunity for sober man who can pro-
duce.  Permanent position. WMJM,
Cordele, Georgia.

Draft Deferred—Licensed first, second. or
third class operators. Rocky Mountain 5
kw. network station. Box 201, BROAD-
CASTING.

Position Wanted—Desire permanent em-
ployment with progressive 5 KW _or
larger station. First class license. Four
years Broadcast Engineering experience,
year and half Chief Engineer of KW

For Sale

For Sale—General Radio 630-A Signal
Generator, never us~d. factory price.
Box 216, BROADCASTING.

Station, One year instructor of ad d
radio. Minimum salary $556 week. Box
211, BROADCASTING.

Television Producer—14 years experience
in motion pictures, radio and television.
Box 199, BROADCASTING.

North Carolina Regional Station—Offers
opportunity to experienced. draft-exempt
announcer. Permanent. Details at once
to Box 208, BROADCASTING.

ENGINEER—For 5 KW Indiana station.
Must ho'd radiotelephone field license. In
rep!y state education, experiemce, age
and draft status, Rerlies confidential
Box 198, BROADCASTING.

Excellent Opportunity for EXPERIENCED
Announcer-Newscaster —Single, Draft-
exempt. Wu'e immediately WHIT, New
Bern,

Wanted—Draft binati an-
nouncer-enzmeer Second or_third class
will do. Telt all first letter. WMSL, De-
catur, Alabama.

CHIEF ENGINEER — Suitable experience
Western Electric 5 KW Transmitter—
Doherty circuit—Directional Antenna.
$75 per week. Gene O'Fallon, KFEL,
Denver.

Station Manager—20 years experience man-
aging radio both
and network affiliates. Cnpnble of co-
ordinating commercial, program and
technical departments so as to produce
outstanding resu;ts, Age 41, Draft ex-
emntion. Thorough'y  familiar _with
FCC regulations and procedure Holds
first class licerse, Best of references.
Immediately available. Box 207, BROAD-
CASTING.

Edncational Public Service Program Direc.
tor—Now available! Competent writer-
producer with public relations experi-
ence. Ynung woman with specific train-
ing and background for a specific job.
Wire Box 204, BROADCASTING.

Radin Ensineer—Dezires connecti

1 RCA 892 Tube, 1 RCA 905, 1 RCA Fera-
don condenser. Type UC 38097-K, 005
MFD. Radio, Box 2389, Roanoke, Va.

s for p t jobs that
ofter solid future and excellent in-
come possib.lities. Send full details
in first letter together with audition
disc and phonograph or for per-
sonal interview contact W. E. Wag-
staff at John Blair & Company offi-
ces in Chicago week of August 23.
The Blair offices in New York week
of August 30, or the Hotel Muehl-
bach in Konsas City September 6
and 7.

PROFESSIONAL
DIRECTORY

JANSKY & BAILEY

An Organization of
Qualified Radio Engineers
SERVICE OF BROADCASTING

National Press Bldg., Wash,, D. C.

McNARY & WRATHALL

CONSULTING RADIO ENGINEERS

DI. 1205
Washington, D. C.

National Press Bldg.

as
chief enzmeer with broadcast station,
preferab'y in midwest. Electrice] engi-
neering degree and thirteen years ex-
perience covering engineering. construc-
tion and maintenance Draft status 3AH.
Box 203, BROADCASTING.

National Network

REPUTABLE MANUFACTURER
Desires to Buy Standard
Broadcast Station
in Area from Richmond to Boston.

Local Station preferred with or without

consider retaining present management.

Wire or write BOX 195, BROADCASTING

Affiliation. Would

[ ]
PAUL F GODLEY

CONSULTING RADIO ENGINEERS

MONTCLAIR, N.J.

MO 2~7859

HECTOR R, SKIFTER
CONSULTING RADIO ENGINEERS

FIELD [INTENSITY SURVEYS
STATION LOCATION SURVEYS
CUSTOM BUILT EQUIPMENT

SAINT PAUL, MINNESOTA

GEORGE C. DAVIS

Consulting Radio Engineer

Munsey Bldg. District 8456

Washingten, D. C.

Radio Engineering Consultants
Frequency Monitoring

Commercial Radio Equip. Co.

* E g Star Building, Washingten, D. C.

e 32| E. Gregory Boulevard, Kansas City, Mo.

® Cross Roads of the World, Hollywood, Calif,
L

~N

Frequency Measuring
Service
EXACT MEASUREMENTS
ANY HOUR—AND DAY
R.C.A. Communications, Inc.
66 Broad St., New York, N. Y.

RING & CLARK
Consulting Radio Engineers

WASHINGTON, D. C.
Munsey Bldg. e Republic 2347
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Miller Gets Grecn Light From
Legislative Committee of NAB

Meetings of Nearly Half of 17 Districts Show
Unanimous Support for New Radio Law

ALTHOUGH its legislative plans,
insofar as personnel is concerned,
have not fully jelled, the NAB
Legislative Committee, at a meet-
ing in Washington last Tuesday
gave NAB President Neville Mil-
ler the green light in support of
new legislation to afford the in-
dustry maximum protection against
regulatory excesses of the licens-
ing authority.

President Miller pointed out that
the industry is strongly united in
the demand for new legislation to
re-define the powers of the FCC.
In nearly half of the 17 NAB dis-
tricts in which meetings have been
held since the Frankfurter decision
of May 10, delegating broad powers
to the Commission, broadcasters
were unanimous in their support
of new legislation, he said. “Most
of the meetings have resulted in
the passage of resolutions and the
appointment of District Legisla-
tive Committees”, he added. “Rec-
ognition of the industry’s peril is
evident in these moves.”

Loucks Unavailable

Efforts had been made by the
Committee to procure the services
of Philip G. Loucks, Washington
attorney. The former NAB manag-
ing director, however, advised the
Committee at a luncheon session
Tuesday that he would be unable
at this time to consider such a
retainer because of commitments,
plus the manpower situation in his
firm. Arthur W. Scharfeld, asso-
ciate of Mr. Loucks, recently was
commissioned a captain in AMGOT
and now is on actitve duty.

Consideration also was given by
the Committee to the retention of
other legal counsel, particularly in
the light of the vacancy created by
the recent departure of Russell P.
Place, NAB staff counsel, for gov-
ernment military service. Another
staff appointment also was consid-
ered, without final action.

It had been presumed, when the
Legislative Committee meeting was
called a week earlier, that Mr. Mil-
ler had completed arrangements
covering an all-inclusive legislative
plan, entailing retention of per-
sonnel, which he would seek to have
ratified by the Committee. In this
connection several committee mem-
bers were believed to have agreed
upon retention of Mr. Loucks, since
the matter had been discussed at an
earlier meeting. It was clear that
Committee mombers were disap-
pointed over Mr. Loucks’ inability
at this time to consider the pro-
posal advanced by Mr. Miller.

Four of the ten Committee mem-
bers were absent—Don S. Elias,
WWNC Asheville; James W. Wood-
ruff Jr.,, WRBL Columbus; James
D. Shouse, WLW Cincinnati; and
Frank M. Russell, NBC Washing-

ton Vice President. Mr. Russell was
in Washington but did not attend
the meeting.

Present at the session were: Na-
than Lord, WAVE Louisville; Clair
McCollough, WGAL Lancaster;
Joseph Ream, CBS Vice-President,
New York; Ed Yocum, KGHL Bil-
lings, Mont.; and G. Richard Shaf-
to, WIS Columbia, S. C. William
Barlow of WLW, assistant to Mr.
Shouse, was an observer in behalf
of WLW’s general manager, who
was vacationing in Mexico and un-
able to return in time for the meet-
ing.

KFMB to Join Blue

KFMB San Diego, Cal.,, on Sept.
1 becomes a BLUE basic affiliate,
replacing KFSD. Latter station in
turn on that date joins NBC as a
supplementary affiliate, continuing
as such until Oct. 1, 1944, when it
becomes a basic outlet. Owned by
Worcester Broadcasting Corp,,
KFMB operates on 1450 ke, 250
watts. KFSD is owned by Airfan
Radio Corp. Ltd., and operates on
600 ke, 1000 watts.

WEFPG to Join Blue

WFPG, Atlantic City, N. J., on
Oct. 4 joins the BLUE Network as
a basic supplementary station,
bringing the network’s total affili-
ates to 165. Owned by Neptune
Broadeasting Corp., WFPG oper-
ates on 250 w, 1450 kc fulltime.
Evening hour rate will be $60 per
hour.

WIBK Detroit, has heen nwarded a
special flag and certain of its mem-
hers hnve received certifieates of merit
from the Treasury Department for
the patriotic work the 230 watt sta-
tion has ddone in selling $1.350.000
worth of war bonds to foreign Ian-
guage listeners during the past year.

Big Winner

H. V. KALTENBORN, NBC
commentator, is reported by
NBC to be looking for a good
analyst to interpret the re-
sults of private poll on radio
commentators conducted re-
cently by a professor at the
California Institute of Tech-
nology. Mr. Kaltenborn
emerged in first place as “best
informed commentator” and
received second place both as
“most respec‘ed commenta-
tor”, and as “biggest stuffed
shirt”.

Colgate, Carter Involved

In Net Program Changes

CARTER PRODUCTS, New York,
in replacing Inner Sanctum Mys-
teries with Keepsakes on the
BLUE [BROADCASTING, Aug. 16],
will shift the mystery show to
CBS where it will occupy the spot
new held bv Hobby Lobby. Colgate-
Palmolive-Peet Co., Jersey City,
will discontinue the latter program
following the Aug. 28 broadcast
and Inner Sanctum will move to
the Saturday, 8:30-8:55 p.m. spot
on the full CBS network Sept. 4.

Keepsakes, featuring songs by
Dorothy Kirsten and Mack Har-
rell in the Sunday, 8:30-9 p.m. pe-
riod on the BLUE, will be heard
on an 82-station hookup when it
first goes on the air Sept. 5, adding
three stations in December. Mid-
night repeat for Arrid, a carry-
over from the repeat of Inner
Sanctum Mysteries, will be dropped
Oct. 3. Ted Bates Inc.,, New York,
handles Palmolive shave cream
C-P-P product advertised on Hobby
Lobby, and the promotion of Car-
ter’'s Little Liver Pills and Arrid
on Inner Sanctum.

- WENY to Join NBC

WENY, Elmira, N. Y,, on Sept. 1
joins NBC as a basic supplemen-
tary affiliate, bringing the total
number of NBC outlets to 139.
Owned by the Elmira Star-Gazette,
WENY operates on 250 w 1230 ke
unlimited. It is currently a Mutual
affiliate.

Drawn for BROADCASTING hv §'d Hix

“It Is With Genuine Pleasure That I Pin This Month’s Production
Award On One Of Our Fairest Workers!”
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300 STATIONS PLUG

‘THIS IS THE ARMY’

NEARLY 300 stations are con-
tributing free time for promotion
of “This Is the Army,” non-profit
Warner Bros. production, all pro-
ceeds of which go to the Army
Emergency Relief Fund. Warner
Bros. in cooperation with the Army,
has prepared a 14-minute tran-
scription, which is purchaszd by
local exhibitors and offered free
to local stations.

Space is being purchased in
magazines and newspapers, with -
Blaine-Thecmpson Co., Warner
agency, contributing all its cus-
tomary agency commissions to the
fund.

Promotional disc consists of five
spot announcem-nts by Al Jolson,
Walter Winchell, Eddie Cantor,
Kate Smith and Jimmie Durante,
with a running narrative by
George Tobias, who appears in the
film. It includes six song hits sung
by the chorus of “This Is the
Army”. Chorus is made up of a
“task force” of soldiers stationed
at Camp Upton, N. Y., where they
are carrying out theu' regular
training Cuties.

Film had its premiere in New
York July 28 and as it opens in
various sections of the country the
list of 300 stations cooperating in
the promotional drive is expected
to be augmsznted.

Clarence J. Huff

CLARENCE J. HUFF, vice-presi-
dent in charge of sales of Procter
& Gamble Co., Cincinnati, 68, died
Aug. 18 in Hampton, N. H. With
P&G since 1890, Mr. Huff was with
the company’s -Boston office until
1912 when he went to Cincinnati
as manager of the central sales di-
vision. He was also manager of the
case goods department, and general
sales manager, and had been vice-
president and director since 1938.
Surviving are his wife, a daughter
and two sons.

Edward P. Sealy

EDWARD P. (Ted) SEALY, 39, of
the continuity department of WMT
Cedar Rapids, was kxlled Auz. 13
in an auto accident in Cedar Rap-
ids. Mr. Sealy attended Coe Col-
lege, Cedar Rapids, and graduated
cum laude from Transylvania U.,
Lexington, Ky. He served nine
months in the Army and was hon-
orably discharged a few months
ago at which time he became a
member of WMT.

Permit Denied

R. O. HARDIN and J. C. Buch-
anan, owners of Nashville Broad-
casting Co., Nashville, Tenn., were
last week denied without prejudice
by the FCC a permit for a new
local broadcasting station to oper-
ate on 1240 ke, 250 watts, unlimited
time. The a~tion conformed to the
FCC’s “freeze” orders of April,
1942, the Commission said in its
proposed findings adopted Aug. 19.

PAT FLANAGAN, sports announcer
of W.IID, Chicagn. on Ang.  missed
his first haseball broadeast since join-
ing the station’s staff three years ago.
Hospitalization for a stomach ailment
kept him off the job until Aug 3.

BROADCASTING e« Broadcast Advertising



“The Happy Home”
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é&;’l Home is what you make it, and Caroline //
¥
Ellis helps make the homes in the “Heart of //
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America” happy ones. 2 Her many years of 7/
\ 7

helping win friends and influence listeners for

some of America’s best known advertisers are

established facts. Under homemaking con-
ditions now, no more timely or logical a selling me-

dium could be sponsored than KMBC’s “The Happy
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Home” with Caroline Ellis, participating %
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HE Denver area is up to its neck

in war. Its mines are spewing coal
and minerals. Its factories are produc-
ing munitions in super quantities. Its
farms, orchards, and ranches have hit a
jackpot of good yields and high prices.
Its military establishments, from plains
to mountain tops, are turning out fighting
men.

The people of the Denver area are
doing this job—thousands upon thousands
more of them than ever worked together
in this area before. The people of the
Denver area are delivering sales records,
too, throughout the retail channels of the
state and, at the same time, keeping
Colorado at or near the top in war bhond
purchases.

This is the market today which KLZ
delivers advertisers . . . a market which
last year stood 20th in the U. S. in retail
sales volume and a market of prime im-
portance in today’s selling programs.

WORLD'S LARGEST SHEEP MARKET is
located at Denver. Bumper crops of peaches
and potatoes were moving to market in mid-
August. This year’s wheat harvest of 25 mil-
lion: bushels is three times the state’s 10-year
average, Farm income is up 44%.
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DESTROYER ESCORTS, AMMUNITION,
chemicals, rubber rafts, gas masks, and steel
are only a few of Celorado’s wartime products.
According to the State Employment Insurance
Department, 450,000 workers are now on steady
payroll.

DENVER
_ MARKET
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COLORADO’S VAST STORE-
HOUSE of mineral wealth is sup-
plying coal, iron, molybdenum, va-
nadium, and more than 200 other
useful metallic and non-metallic
minerals and compounds. The state
is first in production of molyb-
denum and vanadium, important
steel-toughening alloys; third in
the production of tungsten.
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EXPANDED PAYROLLS in Colorado resulted
in 219 increase in retail food sales the first
six months of 1943; a 27% increase in drug
store sales. Total retail sales were up 22%
compared with the national average of 17%.
Denver delivers sales.
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