McCANN PURE FOOD HOUR

b ... two of WOR’s oldest and most successful sales-producing
programs now have immediate openings available for alert
timebuyers or advertisers.

NOTE —Agencies with small accounts; advertisers with limited
budgets: UNCLE DON can be had at a new, low price.

write, wire, or phone

at 1,40 Broadway, New York. PE 6-8600
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"MOST MAIL I'VE SEEN COMING TO

ONE PLACE SINCE | WORKED AT WLS!"

‘acr ¢ do get more mail than many stations . . . probably more letters than
most radio stations. Of course that makes us happy—as it does adver-
tisers. For instance, we used 100 announcements in one month to offer listeners
an invasion map of Europe for a dime . . . and we received 50,000 requests!
This is only one of many success stories, one example to bear out our slogan:
WLS Gets Resuits. We can show lots of further evidence. Just ask us . . . or ask

anyv John Blair man.
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President

REPRESENTED BY
JOHN BLAIR & COMPANY

,,,4,/,7/{}

GLENN Sxybun
Manager




Trying to cover
too much ground

on the run?

N seling New England, don't be
fooled by its size on the map. In a
radio sense there are too many jumps
in too many directions for effective cov-
erage by one or two stations in compe-
tition with local network stations.
People listen to their local stations.
That's why local station influence is so
much more effective than the scattered
"impacts'' of long-distance radio.
When you come into New England, you

OUR Redédent Saledmen CAN FIX THAT

have twenty top markets to cover. Why
not have a resident salesman in each
market and do a real job?

Yankee's home-town, home-managed
stations give you the influence of local
acceptance, the vital resident salesman-
ship that pipes you right into the busy
centers of these twenty best markets.
With Yankee's 20-station coverage, you
can deliver your message to Main Street
right on Main Street. f

THE YANKEE NETWORK,

Member of the Mutual Broadcasting System

21 BROOKLINE AVENUE, BOSTON, MASSACHUSETTS

EDWARD PETRY & CO., INC,, Exclusive Nati

| Sales Repr tive

ACCEPTANCE is THE YANKEE NETWORK'S FOUNDATION

Published every Monday, 53rd issue (Year Bock Number) published in February by BROADCASTING PUBLICATIONS, INC., 874 National Press Building, Washington 4, D. C. Entered as

second class matter March 14, 1933, at Post Office at Washington, D. C., under act of March 3, 1879,



SUBSCRIPTION PRICE: $5.00 per year 15¢ per copy

A
ROADEASTING

///Broa cast Advertising

Copyright 1943 by Broadcasting Publications Ine.

IN THIS ISSUE—

Stronger Probe Into FCC Seen; Cox Resigns____._._ 7
Free Speech Constitutional Amendment Sought._ - ]
Other Disc Firms May Yield to AFM_______ — 9

Ttinerary of NAB Retail Exhibit______ o 9
Census Shows Gain in U. S. Families ___________ 10
Winchell Intensifies Censor Debate___. _ - 12
OWI Praises Radio For War Role______ 14
MBS, BBC Ready for World Series_______ = 14
Three Stations Claim Net Rules Violated. - 14
Treasury Reslants Radio Drive _____. S 20
Control of WPDQ in Station Transfer_ = 24
Gleeson Asks Rail Ad Follow-up_______ e 26
Hooper Reports Add 5 Features._ S 26
Fly Addresses Boston Ad Club__________ - 30
OWI Announcements for Week of Oct. 25____ 38
New Calls Named for FM Stations___ vacam. 49
Stations Refuse CIO Union Spots____ ) |
Radio Leaders Attend Army Meet. 62

<
¥

Published Weekly by Broadcasting Publications, Inec.
Executive, Editorial, Advertising and Circulation Offices, WASHINGTON 4, D. C.
874 National Press Bldg.—Telephone: MEtropolitan 1022

SOL TAISHOFF MARTIN CODEL
Editor and General Manager Publisher (on leave with Red Cross)
Maury Long, Advertising Manager % Bernard Platt, Circulation Manager
J. Frank Beatty, Managing Editor Wallace F. Janssen, News Editor
K. R. Breslau, Ady. Production Mgr. Henry Liebschutz, Art Director

NEW YORK BUREAU
250 Park Avenue, Telephone—PLaza 5-8366
Bruce Robertson, Associate Editor S. J. Paul, Assistant Advertising Manager
CHICAGO BUREAU
360 N. Michigan Avenue. Telephone—CENtral 4115, James J. McGuinn
HOLLYWOOD BUREAU
1509 N. Vine St., Telephone—GLadstone 7353, David H. Glickman
West Coast Advertising Representatives: Duncan A. Scott & Co.
San Francisco, Mills Bldg. Los Angeles, Western Pacific Bldg.

CANADA
417 Harbour Commission Bldg., Toronto. Elgin 0775. James Montagnes

\‘S @ A fourcnme that's drawina

“s‘“ a big gallery of national ad-
0 2 vertisers to WFLA—the most-
i A - listened - to - station in  the
Tampa trade area.

N B c NATIONAL REPRESENTATIVE

Page 4 ¢ October 4, 1943 BROADCASTING ¢ Broadcast Advertising



Sure, maybe you could do the job alone, but neighbors make the task easier,

do the job quicker, and make the result more satisfactory. So, in the Midwest,
why not let the WGN “community” work for you? It not only means wider
coverage but a friendlier, more receptive audience to your advertising messages.
Others have found this WGN community really does a job well.

Another reason why WGN has more local, national spot, and

retail business than any other major Chicago station.

A Clear Channel Station
EASTERN SALES OFFICE:
220 E. 42nd Street, New York 17, N. Y. CHICAGO
50,000 WATTS >
PAUL H. RAYMER CO.
Los Angeles 14, Cal.; San Francisco, Cal. [ ——————— ) '
MUTUAL

ILLINOIS

720 KILOCYCLES

BROADCASTING SYSTEM
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oW -PROOF THAT
SONOVOX

IDENTIFIGATION!

WE’VE been telling you (and your own instincts have probably
agreed) that commercials are rendered far more memorable when
spoken or sung in distinctive and memorable “voices”—that Sonovox
makes radio commercials more interruptive, more recognizable and

more effective.

Now you can have the proof of this fact—you no longer have to ask
any client merely to accept your judgment on the matter. Thanks to the
mounting record of Hooper Sponsor Identification Ratings on four
typical shows using Sonovox, you can now prove that Sonovox actually

does build sponsor identification—and at a cost that’s truly negligible.

We’ve charted the Hooper figures, together with comparisons of spon-
sor identification on similar shows in equivalent categories. They're
intensely interesting. We’d be very happy to show them to you—and
you’ll be very happy to have seen them. Give us a ring—or drop a line

to any of the F&P offices listed below.

How is Sonovox sold? Essentially like talent. Under each license for
a specific use, a reasonable license fee is charged for Sonovox per-
forming rights. The only additional cost to licensee is for a trained
articulator made available by us in any broadcasting or recording

studio in New York, Chicago, or Hollywood, at standard AFRA scale.

WRIGHT-SONOVOX, INC.

“Talking and Singing Sound”

Some Typical
SONOVOX PIONEERS*

American Chicle Co. (Black Jack Gum)
Badger and Brownming & Hersey, Inc.
American Industries Salvage Committee
(Steel Scrap Drive)
McCann Erickson, Inc.

Buick Motors Division, General Motors

orp.
Arthur Kudner, Inc.
Chicago, Milwaukee, St. Paul &
Pacific R. R.
Roche, Williams & Cunnyngham, Inc.

Colgate-Palmolive Peet Company

(Vel, Palmolive)
Ward Wheelock Co.

Delaware, Lackawanna & Western
Coal Co.

Ruthrauff & Ryan, Inc.

Walt Disney Productions

Emerson Drug Company (Bromo-Seltzer)
Ruthrauff & Ryan, Inc.

Christian Feigenspan Brewing Company
(Feigenspan and Dobler P.O.N.
Beers and Ales)

Feltman-Curme Shoes
Russell C. Comer Advertising Co.

Forum Cafeterias of America
R. ]. Potts-Calkins & Holden, Inc.

Griesedieck-Western Brewery Co.
(Stag Beer)

Maxon, Inc.

Grocery Store Products Sales Co., Inc.
(Fould's Macaroni Products)
Campbell-Ewald Co., Inc.

Chr. Hansen Labotatory, Inc.

(Junket Quick Fudge Mix)
Mitchel Faust Advertising Company

Andrew Jergens Co.

(Woodbury’s Products)
Lennen & Mitchell, Inc.

Lever Brothers Co. (Lifebuoy Soap)
Ruthrauff & Ryan, Inc.

Lyon Van & Storage Co.

Batten, Barton , Durstine & Osborn, Inc.

Nati | BI‘ dcasting C

Naval Aviation Selection Board

Navy Seabees (U. S. Navy, Construction
Battalions)

Office of Civilian Defense (Region Six)

Pabst Sales Company (Pabst Beer)
Warwick & Legler, Inc.

Pan American Coffee Bureau
Buchanan & Co., Inc.

Purity Bakeries Service Corp.

(Taystoe Bread, Grennan Cakes)

Radio Corporation of America
Ruthrauff & Ryan, Inc.

Radio Station KOMA, Oklah City

Alvino Rey and his Orchestra (in all
broadcasts)

Shell Oil Company, Inc.

J. Walter Thompson Co.

U. S. Treasury Dept.

Uni | Pictures Comp Inc.
("Larceny With Mus:c")

Warner Brothers Pictures, Inc.

(Thank Your Lucky Stars)

Willards Chocolates, Ltd.

Cockfield, Brown & Co., Ltd.

Velie-Ryan, Inc. (Nesbitt's California
Orange Drink)

*Space no longer permits a complete list of

Sonovox users.

FREE & PETERS, INC., Exclusive National Representatives

NEW YORK: : S.AH FRAMCISCO: ;5 Swifer HOLLYWOOD; ;5.

Flaza 5- Suwceer 4553 Gladston
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Stronger Probe Into FCC Actions Seen

Rayburn to Select
New Head; Cox

Resigns
PREDICTIONS that the res-
ignation of Rep. Eugene E.
Cox (D-Ga.) as chairman of
the House Select Committee to
Investigate the FCC will
strengthen rather than weak-
en the inquiry were freely
made on Capitol Hill last Fri-
day in the wake of a week of
highly significant develop-
ments.

Rep. Cox’s dramatic resig-
nation last Thursday ended
his bitter running fight with
FCC Chairman James Law-
rence Fly and Commissioner
C. J. Durr, but focused at-
tention upon an “infinitely
stronger” investigation by a
committee whose personnel could
not be challenged.

Both Messrs. Fly and Durr had
sought the removal of Rep. Cox on
grounds of bias and prejudice, and
his resignation was for them a vie-
tory on that count. From the start
of the inquiry last January many
observers both in and out of Con-
gress felt that Rep. Cox, because of
his differences with the Commis-
sion, should not have accepted the

chairmanship of the investigating
committee.

To Name Chairman

Speaker Rayburn was to name a
committee chairman momentarily,
as DBROADCASTING went to press
Friday. He told BROADCASTING he
was considering the selection most
carefully. It was expected a South-
ern or Midwestern “middle-of-the-
roader” would be named, both as
the fifth member and the chairman.

Several names were bandied
about but received no confirmation
from Speaker Rayburn. Rep. Col-
mer, conservative Democrat of
Mississippi, asserted he did not be-
lieve he would be “interested”. Rep.
Bulwinkle (D-N.C.), ranking mem-
ber of the House Interstate & For-
eign Commerce Committee and

chairman of its subcommittee on
communications, told BROADCASTING
he hadn’t been approached. Rep. C.
Jasper Bell, Missouri Democrat,
likewise declared he knew nothing
about reports he would be named.
Rep. Hart (D-N.J.), a member of
the Committee, also has been men-
tioned for elevation to the chair-
manship.

The Committee chairmanship is
regarded as a “hot spot” because
of the controversy that has sur-
rounded the investigation virtually
from [its start. The Committee
itself, including its staff, is mark-
ing time until the new chairman is
named.

While Rep. Cox’s resignation
came under pressure, having been
demanded not only by the FCC
members but in a consistent edi-
torial barrage in the Washington
Post and by the American Civil
Liberties Union, the rousing vote
of confidence given him by the
House last Thursday and the glow-
ing tributes paid him by Speaker
Rayburn and Majority Leader Mec-
Cormack (D-Mass.) augured for
continuation of the investigation.

Additional funds, which shortly
will be sought by the committee,
will be forthcoming without ques-
tion, according to House members.
Indeed, it was reliably reported
that Rep. Cox agreed to resign only

REP. COX

after the promise had been made
that the inquiry would continue.

In tendering his resignation,
Rep. Cox said he followed the ad-
vice of his close friends and his
wish to free the Committee of “any
possible embarrassment of my per-
sonal problems or controversies.”
He urged the House “to support,
to continue and to stand solidly
back of the work of the Commit-
tee under its new chairman, who-
ever he may be.”

On all sides, the notion that the
House would fold up its inquiry
was dispelled. Whether the Com-

mittee will retain its present staff,
headed by Eugene L. Garey, New
York attorney, was problematical.
This depends upon the views of the
new chairman and the view of the
newly constituted committee.

Meanwhile, the committee staff
proceeded with plans to resume the
inquiry Oct. 6, as directed by the
Committee last Tuesday prior to
the Cox resignation. The commit-
tee had planned to complete that
phase of its inquiry dealing with
the so-called war activities of the
FCC. Upon the naming of the new
chairman, it is expected a meeting
promptly will be held to determine
the immediate course of action.

There were no statements from
the FCC on the Cox resignation
or on any other aspect of the in-
quiry. This was in contrast to the
steady stream of statements issu-
ing from the Commission major-
ity after practically every day of
hearing, challenging procedure and
alleging that the proceedings were
“star chamber.”

Commissioner Durr first had pe-
titioned Speaker Rayburn May 13
to remove Rep. Cox. He followed
this up several times and on Sept.
24 made his final plea. The most
devastating blow, however, came
from Eugene L. Meyer, editor and
publisher of the Washington Post,
who had attacked the inquiry vir-

Radio Freedom Amendment Offered

Kennedy Would Place
Free Speech Guarantee
In Constitution

ELIMINATION of the last vestige
of doubt about “freedom of speech
by radio” was sought last week by
Rep. Martin J. Kennedy (D-N.Y.)
in a joint resolu-
tion (HJRes-168)
proposing a con-
stitutional amend-
ment prohibiting
“abridging free-
dom of speech by
radio or wire
communication.”
Calling for
hearings on his
far-reaching pro-
posal, seldom re-

Rep. Kennedy
sorted to these days, Rep. Kennedy

BROADCASTING ¢ Broadcast Advertising

said he wanted to restate for all
time that “regardless of who may
be on the FCC there will be no
question about the freedom of
radio.”

A constitutional amendment must
be passed by two-thirds vote of
both houses of Congress and by 36
of the 48 State Legislatures. It
then would become the 22d Amend-
ment to the Constitution.

Interest Manifest

Rep. Kennedy told BROADCAST-
ING he wanted to “put a stop to all
rulings of individuals” that would
in any way impair the right of free
speech. He said he had had the
matter under consideration for some
time. He expressed hope that the
Judiciary Committee will consider
the resolution shortly and that
hearings will be held “reasonably

soon”. Many people, he predicted,
would want to be heard because of
the interest manifest in this issue.

In a statement accompanying his
joint resolution, Rep. Kennedy de-
clared the more serious tendency
toward censorship lies in efforts
“to make our courts lean towards
censorship restrictions on radio
communications because broadcast-
ing for physical reasons is neces-
sarily subjected to a licensing or
a franchise system.” He said that
at present, through a “filter sys-
tem” composed of the FCC and
those who control the licensed
broadcasting systems “our broad-
casting has been diluted to the de-
gree where it has become so neu-
tral as to be ineffective.” He alluded
to Walter Winchell as an example
of the worth of “strong free speech”

(Continued on page 52)
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tually from its inception. In a front-
page editorial last Monday he called
on Speaker Rayburn to take ac-
tion, citing the WALB Albany, Ga.,
incident in which Judge Cox was
alleged to have accepted a fee of
$2,600 in stock for legal services
in connection with an FCC appli-
cation. Rep. Cox repeatedly had
protested that the money had been
contributed to local charities.

Despite whisperings heard about
Washington, there was no indica-
tion that the White House had in-
fluenced the decision of Rep. Cox
to resign.

Praised in House

Speaker Rayburn, a close per-
sonal friend, Rep. Smith (D-Va.)
and Rep. Colmer all had counseled
him earlier in the week. It was
thought Rep. Cox reached his de-
cision to avoid any embarrassment
to his colleagues and to Speaker
Rayburn who, as the presiding of-
ficer of the House, had named him
to the chairmanship.

After Rep. Cox’s impassioned ad-
dress, in which he said that “per-
sonal attacks against him had di-
verted public attention from the
real issues involved in the inves-
tigation,” both Speaker Rayburn
and Rep. McCormack took the
floor to laud the judge as a man
who had made a great personal
“sacrifice”, The House had given
Rep. Cox standing applause both
before and after his speech. Judge
Cox, highly emotional, did not re-
restrain his tears.

Minority Leader Martin (R-
Mass.) and Rep. Wigglesworth
(R-Mass.), a member of the in-
vestigation committee, last Thurs-
day expressed hope the Speaker
would not appoint a successor who
would “whitewash” the inquiry.

The House passed the Cox reso-
lution for the inquiry on Jan, 19.
The same measure had been intro-
duced the preceding session by
Judge Cox and followed similar
resolutions offered by other mem-
bers during the last half dozen
years. The House adopted the Cox
measure by practically unanimous
vote. From the start of public hear-
ings last July, the WALB incident
repeatedly was cited by Commis-
sion protagonists as a basis for
bias and prejudice on the part of
Judge Cox.

Interim Report

Despite the assurance given the
committee that the Cox resignation
would result in an even more de-
termined effort to ferret out the
facts, the first test is expected to
come when the Committee seeks
additional funds. Its original pro-
vision of $60,000 is believed to be
almost exhausted.

The committee staff is now pre-
paring an interim report for the
House on findings of the investi-
gation thus far completed. Whether
this plan will be pursued depends
upon committee action under its
new chairmanship. Meanwhile the
staff is proceeding as authorized
prior to the Cox resignation.
Among other things, it was
planned to have the interim report

Page 8 ¢ October 4, 1943

Five Station Licensees Petition FCC for
License Assignment, Control Transfer

FIVE STATION licensees peti-
tioned the FCC last week for vol-
untary assignment of their licenses
and one to transfer control. WGES
Chicago asked permission to change
the form of the licensee corporation
to a partnership, Radio Station
WGES, including the same tock-
holders as partners. They are Gene
T. Dyer, Vivian I. Christoph, Gene
T. Dyer Jr., F. A. Ringwald, Louis
E. Moulds, Grace V. McNeill and
William F. Moss, who, excepting
Grace V. McNeill, are all partners
in WAIT Chicago.

Fitchburg Change

WEIM Fitchburg, Mass., would
assign its license from Ruben E.
Aronheim, part owner of retail
furniture stores in Connecticut and
Massachusetts, to a partnership
consisting of Mitchell G. Meyers,
Ruben E. Arnheim and Milton H.
Meyers, to be known as Radio Sta-
tion WEIM. The price is $12,-
788.88, to be paid to Mr. Arnheim.
Both Milton and Mitchell Meyers
are attorneys. Milton Meyers will
continue as manager.

Application of KLPM Minot, N.

D., to assign its license to Minot
Broadcasting Co., was incomplete
and was returned, but it was
learned that John B. Cooley, owner
of KLPM, agreed to accept stock
valued at $55,000 in the proposed
new company in lieu of cash.

Great Plains Broadeasting Corp.
asked approval of the assignment
of its license to Radic Station
WOW Inc, headed by John J.
Gillen Jr., for $40,000, $10,000
cash and $4,000 yearly beginning
Sept. 1, 1944. (See story page 49).

Central Broadcasting Co., li-
censee of WHO Des Moines, re-
quested transfer of its license to a
trusteeship composed of B. J.
Palmer, Mabel Palmer, Daniel
Palmer and William M. Brandon.
This application has also been re-
turned for fuller data. Daniel
David Palmer is the son of B. J.
and Mabel Palmer and together
they own controlling interest in
the company.

WXZO Kalamazoo, Mich,, a cor-
poration wholly owned by John E.
Fetzer and his wife, asked permis-
sion to relinquish all stock to a
partnership of themselves..

cover recommended separation of
the Foreign Broadcast Intelligence
Service and the Radio Intelligence
Division from the FCC along with
changes in the statute to clip the
FCC’s authority.

The committee also had planned
to recommend to the House that
Chairman Fly be cited for “con-
tempt of Congress” because of his
refusal to produce documents and
testimony in connection with cer-
tain activities of the Board of
War Communications.

Rep. Miller (R-Mo.) said last
Friday he hoped Speaker Rayburn
would name a chairman who would

* vl
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make a real investigation. A pro-
ponent of the Cox view regard-
ing the FCC, Rep. Miller, has an-
nounced his intention, as a commit-
tee member, of offering a bill to
transfer the Commission’s war
activities to the military establish-
ment. He added that if the hearing
“turns into a white-washing, I will

resign and make my reasons
public.”
Rep. Magnuson (D-Wash.) a

Democratic member of the commit-
tee, who along with Rep. Hart
(D-N.J.) had criticized Rep. Cox’s
methods, declared he felt the com-
mittee “had a job to do in determin-

RETAIL PROMOTION Committee film presentation “Air Force and the
Retailer” is to get a Capitol premiere Oct. 12. Committee of Washington
station managers and representatives met at the Statler Hotel Tuesday,
Sept. 28, to plan an impressive opening. Members of the planning group
are (standing, 1 to r): Walter E. Schneider, NBC, N. Y., on publicity
group of Retail Promotion Committee; Carieton D. Smith, general man-
ager, WRC, and chairman of Washington premiere; Carl Burkland, gen-
eral manager, WITOP; (seated), William D. Murdock, sales manager and
assistant general manager, WTOP; Henry Seay, sales manager, WOL;
Madeline Ensign, program director, WOL; Ben Strouse, commercial

manager, WWDC; Sam Digges, commercial representative,

WMAL;

Ben Baylor, sales manager, WMAL; Mahlon A. Glascock, commercial

manager, WRC;

Howard Stanley, promotion director, WTOP; Arthur

Stringer, NAB, promotion director and sercetary NAB War Committee;
Neal Hathaway, promotion director, WRC; Walt Dennis, NAB news
editor, left, who was also present, before the picture was taken. (See

itinerary of tour, page 9.)

PLAYING THE GAME
WEMP Employes Purchased
like Ball Players———

“PLAYING BALL” with the man-
power situation, WEMP Milwau-
kee is having each employe—an-
nouncers and operators—sign a
contract as in professional baseball.
Other stations may purchase the
contracts at a mutually agreed
upon price, the employe and sta-
tion each receiving 50% of pur-
chase price. Handicapped by the
WLB salary ceiling, smaller sta-
tions are being drained of per-
sonnel.

WEMP has supplied three an-
nouncers in the past two years,
and the management feels that both
announcers and station deserve
compensation. WEMP also signs
inexperienced men and options
them, baseball fashion, to smaller
state stations.

William P. Butler

WILLIAM P. BUTLER Jr.,, 32,
son of W. P. Butler, vice-president
in charge of production for the Kel-
logg Co., Battle Creek, Mich.,
plunged to death last Friday morn-
ing from the seventh floor of the
Wrigley Bldg., Chicago, where he
was employed as a junior account
executive by J. Walter Thompson
Co. He had been with the agency
for six months as a radio copy
writer working on inspirational
War Bond messages. He is sur-
vived by his wife Caroline and son
William, aged five.

ing FCC policy and investigating
allegations that the method of
licensing stations is arbitrary”.

Unnamed Democratic spokesmen
asserted that following the Cox
address Thursday the predominant
sentiment favored the appointment
of “a rough, tough chairman with
prosecuting experience”. Most
members, these sources said, are
convinced that there’s “something
wrong” at the FCC and want to
get after it.

At the Dept. of Justice it was
learned that Assistant Attorney
General Tom C. Clark was investi-
gating the WALB transaction, but
no determination had been reached
as to whether the department would

(Continued on page 57)

Pertussin Spots
SEECK & KADE Inc.,, New York
will again use the Pertussin Sing-
ing Neighbor transcribed five-min-
ute program featuring Bailey Ax-
ton for its fall and winter cam-
paign for Pertussin cough medi-
cine. Program starts on 18 sta-
tions, two to three times weekly,
Oct. 4. Agency is Erwin, Wasey &
Co., N. Y.

Urges Free Speech
DISCUSSING freedom of speech
in a recent broadcast, Sydney Mos-
eley, Mutual commentator, pointed
out that “a vital weapon in war is
the spoken word. Therefore, it is
our bounden duty to exercise the
greatest control of what we utter
over the radio.” Mr. Moseley con-
tinued that “those who argue for
full freedom of speech admit that
it must be subject to military se-
curity.”

BROADCASTING ¢ Broadcast Advertising
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*AURICULAR BINOCULARS, we pretty nearly said

Here’s what we’re getting at: 50,000-watt KDKA is like a pair of field-glasses for
the ears! It brings distant places into clear focus. You stand at a KDKA mike in
Pittsburgh and throw your voice into the whole of Allegheny County, and into 72
tri-state counties which embrace 60 towns of 10,000 population or more. With many
automobiles “grounded” at present, people are shopping closer to their homes, as

you know. Let KDKA bring them into focus . . . and into camp!

PITTSBURGH
50,000 WATTS

WESTINGHOUSE RADIO STATIONS Inc

WOWO ¢ WGL o WBZ e WBZA s KYW o KDKA
REPRESENTED NATIONALLY BY NBC SPOT SALES



Winchell Intensifies Censor Debate

White Replies to Charge
That CBS Policies

Colored News
INTENSE debate over CBS policy
against editorializing in radio
newscasts was continued last week
on the air, in the press, and at
meetings of newsmen of both press
and radio.

In the thick of the controversy
was Walter Winchell, who has vig-
orously attacked the CBS editorial-
izing rule. Winchell’s entire Sept.
24 newspaper column was devoted
to “censorship,” with liberal quota-
tion of a rebuttal letter addressed
to him by Paul White, CBS direc-
tor of newscasts, and author of the
disputed regulation.

White to Winchell

Mr. White told Winchell that
“there are three points not thus
far mentioned 'in “'¥¢
which we think your readers should
have in order to understand the
real issue involved.” Those points
were that. CBS, “while keeping
opinion out of news broadcasting
as such, invites the freest expres-
sion of opinion elsewhere in its
broadcasting schedules”; that CBS
policies do not preclude straight
news reporting on “controversial
subjects” in the news, an example
being recent reporting on the draft-
of-fathers controversy, and finally,
that Winchell has not told his read-
ers ‘“the simple physical fact that
lies behind the policy of non-par-
tisan news broadcasting”—the defi-
nite limitation in the number of
radio wave lengths.

Dropping his newspaper attack
until Wednesday, Winchell, with
other prominent commentators,
again dug into the subject at the
regular Overseas Press Club
luncheon in New York, where Drew
Pearson, BLUE commentator, was
scheduled to give an off-the-record
talk.

When the meeting got under way,
however, Johannes Steel, commen-
tator, and chairman, introduced
the speakers with the comment that
the conference was “on-the-rec-
ord”, the result being a frank ex-
change by Pearson, Winchell, Cecil
Brown, who recently resigned
from CBS [BROADCASTING, Sept.
27], William L, Shirer, of CBS,
and H. V, Kaltenborn of NBC.

Coloring Charged

Bombshell by Winchell was his
presentation of excerpts from a
report by a former CBS re-write
man (not named), in which specific
examples of “coloring of news” by
CBS were cited, together with ex-
planation the writer’s immediate
superior was alleged to have given
when making the deletions.

One of these examples was that
in May 1942, a reference was made
by a news writer to the fact that
the House Committee had not yet
taken up the President’s proposal
for the $25,000 income limitation

to bring a billion dollars into the
Treasury. The explanation for de-
leting this, Winchell said, was
“You don’t have to keep on men-
tioning that $25,000-a-year story.
After all, you ought to realize that
if it goes through it will affect the
people upstairs who pay your sal-
ary.” 5

White's Reply

In answer to this and similar
examples used by Winchell at the
luncheon, Mr, White on Sept. 29
issued a statement naming the
“writer” as Joseph Q. Riznik, who
had written White a letter attack-
ing the news judgment of “his
then immediate superior, Robert
S. Wood, and accusing Wood of
defending that news judgment in
a series of quotations that would
tend to indicate journalistic bias on
the part of Mr. Wood.

“Actually, I have examined the
scripts about which Mr. Riznik
complains, item by item,” Mr.
White’s statement continues, “and
have found that if the disputed
material had not been excised, Mr.
Riznik would have slanted the news
according to his own personal be-
liefs.” Declaring that he felt it
“only fair” to give Mr. Wood’s
statement equal publicity with any
quotations of Mr. Riznik’s charges,
Mr. White included Mr. Wood’s
attitude in the statement.

In part, Wood told White: “Mr.
Riznik’s implications of Columbia’s
attitude are absurd. I have al-
ways edited CBS news copy with
the idea of achieving as great a
degree of objectivity as possible.
Neither you nor any other execu-
tive of the company has ever at any
time indicated to me in any way
that I should edit copy to favor
any point of view or to please any
of our sponsors.”

Winchell added that a complete
file of the correspondence has been
placed in the hands of James Law-
rence Fly, chairman of the FCC.

Kaltenborn ‘Extemporizes’

Drew Pearson in his talk at the
Club luncheon, classified censorship
in four ways: regular authorized
censorship by the Office of Censor-
ship; indirect government censor-
ship, amounting to Gestapo or po-
litical pressure; censorship by big
companies, and censorship by net-
works, agencies and “holding com-
panies.”

Cecil Brown, giving an example
of “how the new CBS policy

New N. Y. FM Outlet

FOLLOWING - six months of ex-
perimental operation, W3INY,
New York City FM Station, last
week received its FCC license to
begin full-time high frequency
broadcasting. W3INY will oper-
ate continuously from 5 to 10 p.m.
each evening. In addition to music
from the New York music centers,
W3INY will carry a number of
music and public service programs
at its sister station, WNYC.
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works”, pointed out how a CBS
commentator recently was ebliged
to quote from various sources
rather than give his opinion of the
news in question. William L. Shirer
remarked that the CBS policy was
not new, and defended the way in
which the broadcast mentioned by
Brown was handled.

Speaking impromptu, Kalten-
born conclided the discussion by
saying that he didn’t mind “press-
ures” and that he had been “sub-
jected to CBS pressures for 10
years.” He solved it, he said, by
extemporizing, a habit he recom-
mended to other commentators.

On the People’s Platform broad-
cast over CBS, Mr. White detailed
the background for CBS news
policy, and said, “Actually, what
we're doing is insisting only upon
the elimnaton of camouflaged prop-
aganda that opinionated reporters
and analysts would otherwise in-
sinuate.”

Mr. Vandercook argued that the
inference that CBS is “competent
to judge what is fact and what is
opinion,” is a basic fallacy.

Taking a similar position, Mr.
Ernst said radio had created a new
right, “the right to listen.” His
opinion was that CBS is mistaken
in differentiating its treatment of
news analysts, newscasters, re-
porters, forums and even sale of
time to sponsors. “It is all one
great editorial problem,” he said,
adding that it was an easier job to
convey totally, a fair picture to
the audience, than to insist upon
total dullness or total objectivity
by each and every analyst.

Mr. Kaye took a middle ground
stand, saying: “We certainly agree
that a network has two duties in
relation to news. First and pri-
marily, it has the duty of present-
ing all of the news as accurately
and as fairly and as dispassionate-
ly and as completely as is human-
ly possible. And then it has the
duty of permitting time on the air
for all the facets of viewpoint on
the great controversial subjects
that come before us.”

PURPLE HEART is awarded to
Arthur Mallory (left), engineer

of WELI, and former radio man
3d. class, U. S. Naval Reserve, by
Rear Admiral Watt Cluverius, U.
S. Navy (ret.) in a special broad-
cast over WELIL last week. Mal-
lory was wounded in a naval en-
gagement at Guadalcanal, and
joined the New Haven statxon after
his honorable discharge.

Dr. Baker to Head
War Plan Group

Radio Future Outlined At
RTPB New York Meet

DR. W. R. G. BAKER, vice-presi-
dent of General Electric Co., was
elected chairman of the Radio
Technical Planning Board, at the
first meetmg of
the group, Sept.
29 at the Roose-
velt Hotel, New
York. Nine organ-
izations were rep-
resented at the
meeting, which
adopted a plan of
organization and
procedure to car-
ry out the RTPB
objectives of for-
mulating plans for the technical
future of the radio industry and
services and of advising Govern-
ment, industry and the public with
its recommendations, limited to en-
gineering considerations.

Five organizations: American
Radio Relay league, FM Broad-
casters Inc., Institute of Radio En-
gineers, NAB and Radio Manufac-
turers Assn.,, have become con-
tributing sponsors by agreeing to
contribute $1,000 each to support
the RTPB during its first year of
operation. American Institute of
Electrical Engineers, Aeronautical
Radio Inc. and International Assn.
of Police Chiefs have expressed in-
tentions of joining this group as
soon as authority can be secured
from their organizations, while Na-
tonal Independent Broadcasters
will remain as a non-contributing,
non-voting member.

Dr. Baker

Agree to Cooperate

Dr. Baker was elected chairman
for one year, term set for all offi-
cers, by a three-to-two vote after
a heated debate in which the fric-
tion between IRE and RMA which
threatened to kill the RTPB be-
fore it was born crooped up again.
Dr. Baker, with APRL and IRE
NAB, FMBI and RMA voted for
supporting Haraden Pratt of Fed-
eral Telephone & Radio Corp. Fol-
lowing his election, however, all
parties agreed to drop their for-

mer disagreements and to work to-
gether.

Other officers, vice-chairman,
secretary and treasurer, will be
elected at a subsequent meeting.
None of the officers has a vote, this
privilege being restricted to rep-
resentatives of the contributing
sponsors who constitute the admin-
istrative committee of the RTPB.
Work of the organization will be
carried on by research panels,
working under RTPB supervision
and with their chairmen members
of the RTPB.

BERNARD H. PELZER, Jr, form-
erly assistant to Kirby Hawkes, radio
supervisor of Benton & Bowles, New
York, bas joined Abbott & Kimball
Co., New York, as radio director.

BROADCASTING e Broadcast Advertising



STATION WHN NEW YORK

Announces The Appointment

of
WILLIAM 6. RAMBEAU

National Representative

For All Territories

Ouvutside The Eastern Seaboard

Effective Immediately

The Baseball Season Ends « « «
“CONNIE DESMOND BANDSTAND”

takes over

3:00-5:00 P.M., Monday Thru Saturday

Here’s a two-hour recorded musical program to “inherit” the huge pre-built WHN after-
noon audience. It picks up where baseball leaves off, and builds from there.

Heading this show is Connie Desmond who is as well versed in popular music as he is in

sports. Connie’s breezy style in the Brooklyn Dodger broadcasts won for him a large loyal
following.

“Connie Desmond Bandstand” is sold on a participating basis in fifteen-minute periods, also
five-minute news strips, Monday thru Saturday.

50,000
8 bonds and 2 vocalists are heard doily, ond WATTS
on Saturday, Connie runs a Football Score STATION i 050

Board.
NEW YORK

BROADCASTING ¢ Broadcast Advertising October 4, 1943 ¢ Page 13



3 Stations Claim
Net Rules Violated

Request FCC to Investigate
Blue, MBS Discrimination

THREE more stations appealed to
the FCC last week to investigate
alleged violations of network reg-
ulations. WMGA Moultrie, Ga., on
the heels of a similar complaint
two weeks ago by WORD Spar-
tanburg, S. C., wrote the Commis-
sion that Mutual refused to allow
it to carry the World Series at no
cost to the sponsor or the network
because of a protest to MBS by
WALB Atlanta, 35 miles distant.
Mutual announced Friday, how-
ever, that WMGA would take the
series off the WALB line.

General’'s Views

The Commission, it is under-
stood, is proceeding with a routine
investigation of this and the com-
plaints of WKEU Griffin, Ga.,
which alleges that WAGA Atlanta
is blocking an affiliation contract
it seeks with the BLUE, and of
WLPM Suffolk, Va., which charges
that WGH Norfolk, Va., is block-
ing its acquisition of several
BLUE sustaining programs.

It was learned at Senator May-
bank’s (D-S.C.) office that he has
not received a reply to his letter
to baseball Commissioner Landis
seeking clarification on Judge
Landis’ attitude to Senator May-
bank’s effort to make the World
Series available to all stations re-
gardless of network affiliation
[BROADCASTING, Sept. 27]. Maj.
Gen. D. S. Wilson, Commanding
Officer of Camp Croft, S. C., wrote
WORD Spartanburg when it was
agreed two weeks ago that WORD
would be allowed to carry the
Series, “I am very glad to hear
that the World Series will be broad-
cast over one of our own stations
in Spartanburg which will ensure
a good reception.”

It is understood that Senator
McFarland (D-Ariz.) has also com-
plained to the FCC about World
Series coverage in Arizona and the
Southwest. The Commission sent
Senator McFarland a complete map
of World Series coverage which
has been forwarded to Judge Lan-
dis.

Trip By Trammell
PRELIMINARY plans for a busi-
ness trip to London, Africa and
the Far East by Niles Trammell,
president of NBC, and John F.
Royal, NBC vice-president in
charge of international relations,
were reported under way last week,
although no departure date nor
details have been settled. Purpose
of the tour will be to re-establish
NBC contacts in countries freed
by the Allies from Axis domination
and line up facilities for future
use by NBC foreign -correspon-
dents.

Fitzpairick Signals
FITZPATRICK BROS., Chicago
(Kitchen Klenzer), started on
Sept. 26 a schedule of seven time
signals weekly, 13 weeks on WMAQ
Chicago. Company is currently
sponsoring a similar schedule on
WBBM Chicago. Agency is Arthur
Meyerhoff & Co., Chicago.

LAUNCHING a new full CBS network program with a pen-flourish are
(seated, 1 to r): Dudley Faust, CBS network salesman in Chicago, and
Addison Lewis of Addison Lewis Associates, Minneapolis. Standing are:
Walter Preston, WBBM-CBS program director; Danny O’Neil, singer;
Donald Roberts, CBS Midwest sales manager. Sponsor of the program
which features O’Neil with the Great Lakes Naval Training Station
choir, is Minneapolis-Honeywell Regulator Co., Minneapolis.

OWI Lauds Role Radio Is Performing

In Military and

RADIO’S ROLE in World War II
is described as “probably the great-
est and fastest exchange of intel-
ligence the world has ever known”
in an OWI report on United States
Communications in the War.

“In addition to performing much
wartime research in its laborator-
ies,” the report says, “the radio in-
dustry has contributed much time
and talent to the broadcasting of
Government war messages—about
$140,000,000 worth during 1942.

Foreign Programs

“Broadcasting stations and ra-
dio programs are responsible in
large part—for public understand-
ing and acceptance of such mea-
sures as gasoline rationing, point
rationing and the Victory tax, and
for the success of such campaigns
as those for the use of V-mail, the
purchase of War Bonds, recruit-
ment of glider pilots, student
nurses, etc. Every station in the
country has been making between
9 and 12 announcements of war
messages a day, from material
furnished by various government
agencies, through the Office of War
Information, which acts in a co-
ordinating capacity”.

And these war effort programs
reached not only the average Amer-
jcan listener, but also the 25,000,-
000 foreign language listeners
through the 170 domestic foreign
language stations, broadcasting in
30 different tongues. Three groups
are now supervising these stations,
the FBI, which checks on all per-
sons engaged in such broadcasts;
the Office of Censorship through
its “Code of Wartime Practices”;

-and the FCC which supervises op-

eration of licensed stations for the
public interest, according to OWI’s
release.

Quite different is the foreign
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Civilian Activities
language field when it broadcasts
over shortwave, playing an inte-
gral part in psychological warfare.
The OWI and the Coordinator of
Inter-American Affairs have joint-
ly leased, for the duration, all 14
of the country’s privately-owned
shortwave stations and 8 commer-
cial transmitters.

The report describes OWI’s in-
ternational ‘“Voice of America” as
being “aimed at five listening
groups: enemy areas, Axis occu-
pied areas, neutral countries, the
United Nations and Allied occu-
pied areas.” The message is car-
ried round the clock in more than
40 languages and dialects. It was
recently estimated by a London in-
telligence source familiar with the
underground that at least half of
the French underground newspa-
per news and features are taken
from United States broadcasts.
The OWI says that these broad-
casts were highly instrumental in
bringing about the downfall of the
pro-Vichy governors of French
Guiana and Martinique, and tre-
mendously important in the Afri-
can invasion landings.

Bakers Sponsor Serial
BELL BAKERS Inc.,, New York,
starts Sam Adams—Your Home
Front Quartermaster, transcribed
daytime serial, Oct. 11 on 18 South
and Midwest stations. The thrice-
weekly program, designed to ac-
quaint consumers with grocers’
problems, is sponsored locally by
over 50 bakeries, and on other sta-
tions by food and beverage adver-
tisers [BROADCASTING, Sept. 13].
Merchandising includes newspaper
promotion, dealer broadsides, truck
posters and a few preview parties.
Harry Jacobs Productions, New
York, is agency.

MBS, BBC Ready
For World Series

To Be Shortwaved to Troops,
Gillette Sponsors on MBS

GIVING COVERAGE to a major
U. S. sports  sent for the first time,
the BBC will shortwave to men
overseas a complete summary of
the World Series baseball games.
Don Dunphy, sports announcer,
will handle the inning-by-inning re-
sumes together with interviews
with managers and leading play-
ers immediately after each game.

Broadcasts will be heard on the
BBC General Overseas Service and
the Forces Network at 5:16 p.m,,
starting Oct. 5. Because of the
difference in time, the Dunphy
broadcasts will be repeated via
transcription the following day
at 10:45 am. (EWT) on the BBC
Pacific Service for forces in the
Far East.

Gillette Sponsors

Mutual will broadcast the games
in this country under sponsorship
of Gillette Safety Razor Co., Bos-
ton. Lt. Bob Elson, USN, former
sportscaster of WGN Chicago, will
alternate with Red Barber in the
piay-by-play description of the
games, with Bill Corum handling
color highlights. Mel Allen, former
Mutual sportscaster, now an Army
private, had originally been slated
to share the coverage with Barber
and Corum, but was unable to se-
cure permission from the War
Dept. through his commanding
officer at a Texas camp, where he |
was recently transferred.

In a special series of World
Series “prevues’”, Mutual is broad-
casting interviews with ball play-
ers of the St. Louis Cardinals and
the New York Yankees and with
presidents of the National and
American Leagues. The last of
three such programs, all of which
are sustaining, will be heard Mon-
day, Oct. 4. Participating will be
J. P. Spang, Gillette president;
Ford Frick, National League presi-
dent; Will Harridge, American
League president; Leslie O’Con-
nor, of Baseball, and the managers
of the Cardinals and the Yankees.
Maxon Inc., New York, handles the
Gillette account.

Stokowski’s Book
“RADIO has enriched the cultural
life of almost everyone by making
the music of many lands and many
periods available all over the civ-
ilized world,” says the opening
chapter of “Music For All of Us”,
by Leopold Stokowski, noted con-
ductor of the NBC Symphony Or-
chestra, which was published last
week by Simon & Schuster, New
York [$2.50].

Dog Foods Promoted

SPRATT'S PATENT Ltd., New-
ark, N. J., has scheduled a series
of spot announcements on WJJD
WJIR WQXR WABC to promote
its dog foods. Announcements aver-
age one a day on each station for
13 weeks. Agency is Paris & Peart,
New York.
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BUY MORE
WAR BONDS

FIRST AID TO
RADIO ILLS

Measuring and test instruments are essential to the operation and maintenance of broadcast
stations.

This necessity is not only recognized but enforced by the FCC rule requiring every station
to have a

Frequeney monitor, and a Modulation monitor.

Every station with a directional antenna should have a

Phase monitor.

Actually, for good operation and proper maintenance, every slation should have, in addition
to the above-named instruments, an

Audio oscillator. and a Distoertion melter.

Realizing that properly designed instruments are an essential part of good broadcast station
equipment, RCA has developed a complete line of such instruments. For television broadcast
stations a special line of RCA instruments is available.

From microphone to antenna RCA offers the broadcast station complete equipment of coordi-
nated design-—assuring superior performance, waximum operating economy and convenience,
and the advantages of an integrated system of matching units.

RCA BROADCAST EQUIPMEN

RCA Victor Division « RAD!O CORPORATION OF AMERICA - Camden, N. J.
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Baltimore’s ‘“‘Parade of Stars’’ . . .

jn advertising as in entertainmert you will find the foremost local and

nationa

| “stars” represented in this WBAL schedule.

With the many excellent announcement campaigns, the list represents the
greatest “Who's Who'' of local and naflonal business it has ever been the

privilege of WBAL to serve.

All because, to a greater extent than ever before, advertisers know “the brands

that. sell—are those advertised on WBAL.”

NATIONALLY REPRESENTED BY EDWARD PETRY & CO., INC.

A. m. sunoav monoAay TUESDAY | WEDNESDAY| THURSDAY FRIDAY SATURDAY | A. M.
. 30
§:30 GITTIN' UP TIME WITH HAPPY JOHNNY - - - - - - - - - - (Participating) R

Star DeKALB HYBRID CORN SEED - - - - = = =« = = = = = = 6:15 0 6:30 A. M.
Parade
6:30 s 6:30
AROUND THE BREAKFAST TABLE WITH BOB ELLIS - - - - - - - (Participating)
8:00 B O ESSO NEWS REPORTER 7:30 to 7:35 A.M., AUNT JEMIMA, Thur., Fri. and Sat. 7:45 to 7:50 A.M.
RITTE.NH;)U.SE MANO SWART?Z “Stories Behind the Headlines” 8:00 to 8:15 A. M.
GROVES NEWS 7:00 to 7:05 A.M. and 8:45 to 8:50 A.M.
9:00 News 9:00
—om | EVERYTHING GOES - - - - - - -« - - - - - - - - - . . NBC Sustaining 95
' Commando Mary ]
N SWEETHEART McKESSON & SWEETHEART McKESSON & SWEETHEART McKESSON & 9:30
9:30 SOAP ROBBINS OAP ROBBINS SOAP ROBBINS :
The Melody's Galen Fromme Galen Fromme—News Galen Fromme Galen Fromme—News Galen Fromme Galen Fromme—News
9:45 The Thing MOLLIE MARTIN - - - - - - - . - . - . - . - (Participating) (&)l L
10:00 | RED CROSS BAB-O-CLEANSER - - - - - - = - -« - = - - - - Lora Lauion Camp Wheeler | 10900
— | That They 10:15

10:18 Might Live ROYAL BAKINGPOWDER - - - - = = - - = = - = The Open Door NBC Quartet Ak,

10:30 News and L SPAULDING 10:30
S OLD DUTCH CLEANSER Helpmate Bobe Buth

10:45 ROUNDUP . i 10:45
: (Participating) NBC FEATURE - - - - - =« - = = « = = « - - Music Room Family Hour
11:00 L L. . ] 11:00

[f2 coccocoooooaoc - - - - « - - PRoadofLife Saturday
11:15 GOSPEL CRISCO - « = = = o = = = = o o o « = = < = - Vicand Sade Showdown 11:15
— | TABERNACLE

11:30 Rev. G. E. Lowman P. & G.SOAP - - - - = =« = « - = <« « - « - - - Snow Village Mousical 11:30

11:45 BAB-O-CLEANSER - - - - - - - = « « = « - - - David Harum Maneuvers 1145
12:00 Noon ESSO MARKETERS- - - - - = = = = = = = =« = =« = = =« =« « =« = = = = - - - NewsReporter Noon 12:00

12:05 | poioiihe N FOUR WAY | PETER PAUL | FOUR WAY | PETER PAUL | FOUR WAY | PETER PAUL 12:05

gdl €%8 | Behind the News | Behind the News | Behind the News | Behind the News | Behind the News | Behind the News

12495 aymaN & WERKMEISTER MUSICAL EXPRESS - - = - - - « - - = - - - . Participating FUL-O-PEP 12:18

Man and His Music GROVES—Golden Gate Quartet 12:25 to 12:30 P. M. -
Man on The Farm|—

12:30 rgAnngngne: 12:30

ue Horizons MIRTH AND MADNESS - - - - - - - - - - - - NBC Sustaining —

12:45 RANGER JOE MIRTH AND 12:45

Ranch MADNESS
1:00 DR. N. F. L :
SPECTOR NEWS and BEHIND THE NEWS - - - - - . . « . (Participating) N‘?th’%ﬁT 1:00
1:15 y e Melodies 1:15
grmony BOB ELLIS PRESENTS - - - - - - « - - « - . - (Participating) e
1:30 Senator Tydings NEWS POST 1:30
Front Page Drama
1:45 | LISTEN MOTORISTS |  BALTIMORE NEWS POST - - - - o - o oomomee oo q — [ 1485
SISTEN MOTORISTS BALTIMORE NEWS POST Alezander Gifford War News 1:48
2:00 WHEATIES - - - - =« — - = = = =« o = « « - - -Guiding Light —
GEN'L. FOODS wierng L 28
2:15 Those We Love KITCHEN TESTED FLOUR - - - - - - « - - - - Lonely Women 2:15
F 17
2:30 WE&;LNS%- CHEERIOATS - - - - - - - - - - - - - - < - Lightof the World Y
. John Charles YT
B homes SOFT-AS-SILK - - - = = = - - « - - - - Hymnsof All Churches 2:45
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P. M. sunoay monoay TUESDAY | WEDNESDAY | THURSDAY FRIDAY SATURDAY | P. M.
3:00 CANDY 3:00
COUNCIL IVORY - - - - - - - - - - - - =« - « - - « Woman of America
Rationing Football
3:18 s”%:foszzcnzos:m OXYDOL =« = = = = = = « « = =« = = = « < = - - Ma Perkins 3:15
SEED CAMAY - - - - - - - - -« - - - - - - - Pepper Young’s Family 3:30
T Football e
: This is the WHITE NAPHTHA - - - - - - - - - - - - - . Right lo Happiness 3:48
s A H .
4:00 my Hour HALEY'SM:0 - - - - - = = « - « = « - - - - Back Stage Wife 4:00
" Football
4118 DR. LYONS - - - - - - = =« - = - - « - =« - - . Stella Dalles 4:15
4:30 | SCHLEISNER PHILLIP'S CREAM - - - - - - - - « - = - - - Lorenso Jones 4:30
245 co-. Football ~ |—————
: Woman of the Week PHILLIPS MILK OF MAGNESIA - - - - - - - Young Widder Brown 4:45
CEL DIAMOND CRYSTAL SALT - - - - - - - - - When aGirl Marries Glory 5:00
~sas | GENERAL T
MOTORS POST BRAN FLAKES - - - - - - - - « - - - - Portia Faces Life CILL(;IG:Y J
5:30 Symphony BENEFAX - - = = « = = = = = = = = = « = - Just Plain Bill Rev. Wimn. Detweiler]  5:30
Orchestra
5:45 L SCHUTTER CANDY 5:45
. FREEZONE Front Page Farrell Curt Massey
6:00 ESSO MARKETERS - - - - = - = = = = = = = = « - - - - - - News Reporter 6:00
~—— =08 | CATHOLIC :
6:05 e NATIONAL BREWING CO. - - - - = - - - - - - - - - - National Sporls Parade 6:05
6:15 L 6:15
530 S oINEWE AROUND THE DINNER TABLE - - - - - - - = - - - - - - - - (Participating) —
GROVES MANO SWARTZ “‘Songs of Romance” 6:40 P. M. :
Behind the News
6:45 |MANO SWARTZ SUN OIL - - = = = = o e o o e e o w2 2 2 - Lowell Thomas ARUNDEL 6:45
Galen Fromme News
7:00 JELLO CHESTERFIELD CIGARETTES - - - - - - - - - - - FredWaring For This 7:00
_ Jack Benny ALKA SELTZER - - - - - - - - - - - - - Newsroom of The Air We Fight
PARKAY -
SHAMPOO | . =" COODVEAR Nights LE‘éoEbRB:rfs' Honds Across Sea | gp) v7ER .
Band Wagon Salute to Youth | 5 v Kattenborn H.V. Kaltenborn Ellery Queen
8:00 | CHASE AND | DU PONT PHILIP WOODBURY | MAXWELL CITIES DRENE 8:00
SANBORN Cavalcade MORRIS Mr. and Mrs. HOUSE SERVICE Abie’s
Charlie McCarthy of America Johnny Presenis North Coffee Time Concert Irish Rose B
8:30 LUCKY | 8:30
JRONNS FIRESTONE Tums RALEIGH JELLO STRIKE el
DESSERT . . . X . . All Time Truth or
One Man's Family Voice of Firestone Horace Heidt Hildegarde Aldrich Family Hil Parade Consequences
9:00 . IPANA KRAFT PHILLIPS ALKA 9:00
PR. LYONS '\ reLepHoNE MOLLE  |sAL HEPATICA|  CHEESE AGHESIZ SELTZER
Manhatlan HOUR Mystery Theatr ; O National
Merry Go Round ysiery € Eddie Cantor Bing Crosby Waltz Time Barn Dance
9:30 BAYER o BUGLER 9:30
ASPIRIN VICKS dhelyktel] PUNECS SEALTEST TOBACCO COLGATE .
American Album | Dr.1.Q FLOOR WAX | Mr. District ean Dant People Are (053 M0
of Familiar Music T Fibber McGee Attorney oan Zans Funny Top This?
10:00 GENERAL | CARNATION | prpsopENT CAMELS SWAN SOAP |  EOLGATE Alnn
ELECHRIC LIS Bob Hope LUCKY Abbott & Costello | Amos and Andy Band
Hour of Charm Conlented Hour STRIKE
— COLGATE 10:30
10:30 1 | oRiLLARD | H-d- HEINZ RALEIGH | CIGARETTES PN Bill Stern. |PRINCE ALBERT
Information TOBACCO Kay Kyser MAGAZINE | _—— ——— Grand OV Opry
Bob Crosby March of Time WM. TUERKE
Please Red Skellon Soldiers of Press
11:00 | EMBROS WINE ESSO MARKETERS - - - - - - - = = - - - = =« - - - - - - - News Reporier 11:00
11:05 [agieus NATIONAL BREWINGCO. - - - - - = - - - - - - - - - National Sports Parade 1:05
11:15 THE OPEN . Link Aviation 11:20
BIBLE HAMILTON BAPTIST CHURCH - - - - - - - - - The Open Bible FIRST CHURCH| 1135
OF NAZARENE
12:00 : 11:45
ALL NITE STAR PARADE - - - - - - - = = « = « =« = =« - « =« « -« - = - « 7 Nights Weekl,
to0 5:30 AM g v to 5:30 AM
NAT'L. BREWING CO. - - - « - Newson the Hour BULOVA - - - Time Signals On the Hour

BROADCASTING ¢ Broadcast Advertising

October 4, 1943 o Page 17



DEEP SLEEP of Pvt. Harvey
Thompson, making him oblivious to
the lighted match, was induced by
Dr. Ralph Slater (left),.psychol-
ogist who hypnotized him and sev-
eral others over a closed circuit
broadcast at WOL Washington,
Mutual outlet. Staff member Vicki
Coombe looks on. William B. Dolph,
general manager, is planning a
program built around hypnosis, of
which Dr. Slater’s demonstration
was a preview.

BLACKSTONE AGENCY

EXPANDS IN N. Y.

IN A REORGANIZATION and
expansion of its radio department,
Blackstone Co., New York, has ap-
pointed William T. Cavanagh to
the new post of radio director. Pro-
duction manager of WTAG Wor-
cester, for the past three years, Mr.
Cavanagh, also was at WLS and
WCFL Chicago.

Agency has rebuilt part of its
space at 221 West 57th St. to ac-
commodate increased radio activ-
ities, and has appointed account
executives to handle radio only.
Specializing in five-minute pro-
gramg, the agency has set out to
demonstrate what can be done in
a small amount of time with show-
manship. Ads are being run in New
York papers, one calling attention
to a major network station pro-
gram running at a cost of $99.50
per week. Plan is to draw into ra-
dio the advertiser who would nor-
mally hesitate because of the cost
—agency experience shows that

once the step has been taken, the -

account gradually increases its use
-of radio. An example was an ad-
vertiser who started off spending
$60 a week and ended up, before
‘wartime limitations, with $25,000
.a year.,

NBC Creates

Division
For Women’s Activities

TO ESTABLISH channels of com-
munication with women directors
of all NBC owned and operated
stations, NBC’s public service di-
vision has created a women’s activ-
ities division, according to William
Burke Miller, manager of the divi-
son. Chairmanship will rotate au-
tomatically each four months. The
incumbent will conduct correspond-
ence and distribute information
between the Eastern, Central and
Western division and NBC O & O
stations. Margaret Cuthbert, NBC
director of programs for women
and children, will serve as chair-
man for the first period; Jane Tif-
fany Wagner, director of war ac-
tivities for women, for the second,
and Mrs. Doris Corwith, assistant
public service counselor, third.

NBC STATION GROUP

HAS FALL MEETING

FALL MEETING of the NBC sta-
tions planning and advisory com-
mittee, held in New York Sept. 29
and 30, consisted chiefly of general
discussions of 1944 plans for com-
mercial programs, public service
features, program development and
promotion, NBC stated. James D.
Shouse, WLW Cincinnati, presided
in his capacity as chairman of the
group, with Niles Trammell, presi-
dent of NBC, Other members of
the committee are: Paul W. Mor-
ency, WTIC Hartford; G. M. Rich-
ard Shafto, WIS Columbia, S. C.;
G. E. Zimmerman, KARK Little
Rock; Stanley E. Hubbard, KSTP
St. Louis; H. D. Stone, WSM Nash-
ville; Sydney S. Fox, KDYL Salt
Lake City, and Arden X. Pang-
born, KGW Portland, Ore.

In addition to various NBC de-
partment heads, the following NBC
executives were present: Frank E.
Mullen, vice-president and general
manager; William S. Hedges, vice-
president in charge of stations; A.
L. Ashby, vice-president and gen-
eral counsel; Roy C. Witmer, vice-
president in charge of sales; Clar-
ence L, Menser, vice-president in
charge of programs; Charles B.
Brown, director of promotion and
advertising; James R. Angell, pub-
lic service counselor; John F. Roy-
al, vice-president in charge of in-
ternational relations, and Frank

of NBC’s Washington office.

M. Russell, vice-president in charge\(

Dr. Legear Medicine Co.

Places Spot Contracts

DR. L. D. LEGEAR MEDICINE
Co., St. Louis (livestock and poul-
try remedies), has placed 26-week
centracts for a varying schedule
of one-minute transcribed an-
nouncements and 10 and 15-minute
live programs on 119 stations.
Most of the contracts start on
Oct. 18. Agency is Simmonds &
Simmonds, Chicago. Phil W. To-
bias and Lee Hammett are account

executives, Stations to be used are:
WAPI WMSL WSFA WALA WJHO
KWJB KCRJ ch“yT KFFA KBTM KLRA

WIBC WKMO WLBC WAOV WHO KGLO
KMA KXEL KOAM WIBW KFH WHLN
WOMI KALB KMLB WWL KWKH WDBC

WSAN WFBG WHP WIS WOLS WFBC
WNAX WOPI HUB WREC WSM
KFJZ KRBC KGKL KBST KYWC KRLH
KGNC KNEL KEYS KRLD KGBS KTRH
KPAB KFYO WOAI KTEM KVIC KWFT
WIMA WSVA WMVA WRVA WINC
WCHS WMMN WSAZ WPAR WWVA
WBRW WTAQ WIBA WIBU.

Vitamins Airs Kennedy

AS PART of a national drive to
increase the number of retail out-
lets for Major B Vitamins, Major
Vitamins Inc., New York, presents
John B. Kennedy, commentator,
three times weekly on WJZ New
York, starting Oct. 4, Mr. Kennedy
will be heard from 6:06 to 6:15
p.m. Monday, Wednesday and Fri-
day. Merchandising will cover de-
partment and dry goods stores,
grocers, stationery stores and news-
stands. Firm used 20 outlets in last
year’s campaign.
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“GOOD FOR BUSINESS,” says
Asa Spencer, advertising manager
of Rollman Dept. Store, Cincin-
nati, of Nancy Prentice’s series
Our Children, on WCKY, which
Rollman’s has just renewed for 26
weeks, Mrs. Prentice also conducts
a daily parent counsel clinic at the
Rollman store and lectures
throughout the Cincinnati area to
parent and educational organiza-
tions, “We don’t know exactly how
much merchandise Our Children
has been able to sell for Rollman'’s,
but we do know that the series
has been well accepted and we be-
lieve this is constructive”, Mr.
Spencer added.

FCC DENIES WFTL

INTERVENTION PLEA

THE FCC last week denied the
request of Stephen A, Vetter,
WFTL general manager, to inter-
vene in the hearing on the pro-
posed transfer of the Ft. Lauder-
dale, Fla,, station from Ralph A.
Horton to the Fort Industry Co.
for $275,000. Mr. Vetter claimed
that the transfer would violate
provisions of a contract between
himself and Mr. Horton, and Carl
T. Hoffman, Miami attorney who,
Mr. Vetter is reported in a Miami
newspaper to have said, obtained
an interest in WFTL through fi-
nancing operations for new equip-
ment fBROADCASTING, Aug. 16].

The Commission took the posi-
tion that although Mr. Vetter has
a legal contractural claim, the mat-
ter is one for which relief should
be sought in a civil court rather
than as an intervenor in the FCC
action. Mr. Vetter filed suit last
August in a Miami Circuit court
to enjoin the sale of WFTL.

The FCC agreed, however, that
Mr. Vetter’s testimony in regard
to the proposed transfer would be
useful, and indicated that it would
call him as a witness if the appli-
cant did not. Mr, Vetter told the
Commission that under the terms
of his contract he was to have be-
come part owner of WFTL.

Air School Series

INDUSTRIAL TRAINING Institute.
Chicago (aircraft training), on Sept.
12 started sponsorship of a Sunday
morning quarter - hour transcribed
musical program on WLS Chicago.
The contract is for 13 weeks. This in
addition to a six-weekly quarter-hour
musical show and.a Sunday half-hour
musical program heard currently on
WAAF Chicago. The account ig han-
dled by Roche, Williams & Cunnyng-
ham, Chicago.

PULSE of New York Inc., New York,
will publish a monthly newsletter
interpreting the changing trends in
local radio listening, starting Oct. 13.

‘L.A. TIMES-KMPC
NEWS SPOT TIE-UP

IN A DEAL worked out by Robert
0. Reynolds, general manager and
vice-president of KMPC Beverly
Hills, Cal., the Los Angeles Times
has made a direct tie-in with radio
on a 52-week purchase basis. Under
terms, the Times on Sept. 20 start-
ed sponsoring a series of ten news
periods daily, utilizing five-minute
spots on the even hour starting at
6 a. m. Odd hour five-minute spots
are available for individual spon-
sorship with the Times receiving
credit for supplying news.

Major news flashes, crediting
the newspaper, are also given.
Times also sponsors the weekly
quarter-hour transcribed A.P. fea-
ture Eye Witness News, on KMPC,
KMPC has set up a special news
department with Virgil Smith as
head of the rewrite staff. Robert
O’Connor, formerly of WFAA,
Dallas, has been added as news-
caster, with others including Wil-
liam L. Forman, Bill Martel and
John Dehner. KMPC is using an
extensive promotional campaign.
Times and KMPC will jointly spon-
sor civic and war effort campaigns.

WNAX Announces More

Post-War Service Plans
FURTHERING their post-war
plans of more service to listeners
and advertisers, WNAX Yankton,
S. D. announces the acquisition of
Charles M. Barbe, as newscaster,
effective Oct. 1. The former CBS
war correspondent will be heard
nightly at 10 o’clock.

Since the dedication of the
WNAX Radio Tower, America’s
tallest, the station has gone on
further into long-range planning,
by announcing the Gardner Cowles
Jr. sc}mlarships to five farm boys
and girls in each of the five states
— Iowa, Minnesota, Nebraska,
North and South Dakota, to assist
Midwest farm boys and girls with
an agricultural education. The
scholarships, to Yankton College,
amount to $36,000. Cowles, WNAX
owner, told of the scholarships at
the Radio Tower dedication cere-
monies.

MET MANAGER MAY

BECOME CBC HEAD
EDWARD JOHNSON, general
manager of the Metropolitan Opera
Co., New York, is “understood to
be the unanimous choice” as suc-
cessor to Dr. J. S. Thomas as gen-
eral manager of the Canadian
Broadcasting Corp., states the Ot-
tawa Evening Journal of Sept. 27.
The newspaper said it “learned to-
day that Mr. Johnson’s name was
placed before the board of gov-
ernors at its last meeting as the
man who should be the new gen-
eral manager of the Canadian
been extended to him, but the gov-
ernors have been informed that he
would not be opposed to returning
to Canada. Widely experienced in
the entertainment field, and a high-
ly successful business man who has
succeeded in putting the Metro-
politan on a paying basis, Mr.
Johnson, a native of Guelph, Ont.,
would meet the parliamentary ra-
dio committee’s requirement that
the general manager be a Ca-
nadian.”
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More tube hours
are going into battle

Through a series of design and construction develop-
ments tending to prolong normal operating life, we have
increased the length of actual service that is being de-
rived from each AMPEREX tube. Basically, our facilities
are of laboratory type. And any measure of our war pro-
duction, computed solely on the number of tubes manu-
factured, would not be a true indication of our total effort.

We, at AMPEREX, have kept pace with numerical pro-
duction increases being registered throughout the nation.
But we are infinitely more proud of our attainments in
building longer life into our transmitting and rectifying
tube designs. Each AMPEREX radio tube is bringing
extra hours of performance to equipment at the front.

§

AMPEREX ELECTRONIC PRODUCTS

79 WASHINGTON STREET BROOKLYN 1, NEW YORK




MORGENTHAU PRAISES RADIO

LAUDING radio’s effort in the Third War Loan, the following letter
was sent bv Secretary of the Treasury Morgenthau on Sent.
Donald D. Stauffer, chief of the Domestic Radio Bureau of the OWI:

“From network and local programs I have heard here in Washing-
ton and reports coming from the field, I kn9w that the entire radio
industry is doing a splendid job for the Third War Loan.

“It is too early to predict how effective the War Bond appeals have
been. There is still a tremendous job ahead before we reach the
$15,000,000,000 goal. But I know we can count on the continued,
splendid support of the radio industry.

“Please extend the Government’s thanks to every one who has helped
bring the ‘Back the Attack’ story to the nation’s radio listeners.”

28 to

Treasury Reslants Radio Drive

As Individual Bond BuyersLag

Wires All Stations to Place Extra Effort On
Stimulation of Private Purchasers

WHEN it became evident early
last week that the Third War- Loan
was being: -over-supported. by cor-
porations: and associations- and dis-
couragingly under-supported by in-
dividuals—who by Sept. 26 had
purchased only 56% of their quota
of Bonds—the War Finance Divi-
sion of the Treasury Dept. tele-
graphed all stations again spe-
cifically seeking the aid of the me-
dium in an effort to arouse the ap-
parently war oblivious American
individual to the vital importance
of purchasing extra War Bonds.
Included in the telegram and ef-
fecting a slight change of tactics
were four announcements especial-
ly directed to the individual Bond
buyer which the stations might
use directly or as a pattern for
other announcements.

Jeep Delivery

In connection with NBC’s Bond
Day, affiliate WSB Atlanta, Ga.,
inaugurated a “jiffy jeep delivery”
of War Bonds. During the day over
$55,000 in cash sales and pledges
were made by the station and the
Bonds were delivered by Army
jeeps. 8. S. Fox, general manager
of KDYL Salt Lake City, instigated
the use of jeeps for bond delivery
by stations in the Salt Lake City
area. The 336th consecutive Corn
Belt Farm Hour program aired
Sept. 25 from the originating stud-
ios of WHO Des Moines was devot-
ed to Third War Loan promotion
and was carried by 14 Iowa and
one South Dakota stations (WOC
KSO KMA WNAX WMT WOI
KBUR KICD KTRI KSCJ KROS
WSUI KGLO KFJB). Regular Sat-
urday program is the creation of
Herb Plambeck, war correspondent
and WHO farm editor.

WTAG Worcester, Mass., spon-
sored the Armada of War Heroes
and Screen Stars in Worcester on
Sept. 14. Special rallies were held
during the day and over $3,000,000
in Bond purchases were accounted
for, $1,669,260 at a special lunch-
eon alone. On Sept. 28 WAAT
Newark, N. J., to aid bond sales
broadcast intermittently from Kres-

ge’s Department Store, Newark,
featuring leading business men and

screen and .-radio personalities. .
WHIO Dayton,-Ohig, on CBS Bond -

Day featured in the WHIO lobby
display of war equipment made in
Dayton. Various opera stars aided
the station in taking phone pledges
for Bonds. KPRO Riverside, Cal.,
backed the A. F. of L. bond drive
which sold enough bonds to pur-
chase a four-motor bomber christ-
ened “The Spirit of Labor”. Spe-
cial programs and announcements
were used in the drive.

Bank Series

Open air bond rally held by
WAIM Anderson, 8. C, in con-
junction with CBS Bond Day
wasn’t rained out despite the 2.12
inches of rain that fell that day.
Rally was moved into the sta-
tion’s studios and the ensuing auc-
tion brought $1,626.000 in Bonds.
Radio auction of KVOR Colorado
Springs included everything from a
suit of clothes to 12 ouarts of
champagne, donated by local mer-

chants, and raised $250,575 in
Bonds.
Central Bank, Oakland, Cal,

soonsored during the month of
September a daily quarter-hour re-
mote broadeast from its lobby on
KROW. Series was pivot for a co-
ordinated campaign developed bv
station executives and those of Emil
Reinhardt Adv., Oakland azency
servicing the banking account.
Titled Bell of Freedom, daily man-
on-the-street interview type pro-
gram was built around a liberty
bell theme with slogan of “Keep
the Bell of Freedom Ringing”.
Newspaper and other promotion
tied in with the series.

Cedric Foster, news commentator
heard over WNAC Boston and the
Yankee Network, cave two ad-
dresses at Randolph-Macon Col-
lege, Lynchburg, Va., on Sept. 25,
under the auspices of the Lynch-
burg War Loan Committee. WTAR
Norfolk, Va., acted as key station
for a special Bond program broad-
cast Sept. 27 over a three-station
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RKO-WCAU Deal Calls

For Local Promotion

RADIO PROMOTION of motion
pictures was placed on a big-time
scale locally in a contract by RKO
Pictures with WCAU Philadelphia.
In return for a minimum guar-
antee of $10,000 for radio time
during the 1943-44 season for three
pictures, the station will stage spe-
cial campaigns for selected films.

The arrangement was put in ef-
fect with the 50-city premiere in
Eastern Pennsylvania of Behind the
Rising Sun. Forty spot announce-
ments, amounting to $3,000 in busi-
ness, were placed by RKO in ad-
vance of the opening. As part of
the promotion, a cocktail party was
tendered Margo and James R.
Young, starred in the picture, with
a broadcast interview direct from
the party. Other interviews with
the celebrities were scheduled in
connection with regular station
programs.

As part of the deal, the station

~ ties in with -~ theatre advertising,

getting call letter mentions in the

SALESMAN IS SOLD, as Reynold . newspapers and in window posters.

R. Kraft (Seated), NBC salesman,

‘buys a Third-War Loan Drive Bond*

from Frank McCullough, account
executive of Ruthrauff & Ryan,
New York. This is typical of the
way WEAF, NBC’s New York out-
let, is carrying out among its per-
sonnel its War Bond theme “Sell
a Bond,” not “Buy a Bond”. WEAF
announcers are selling Bonds to
cashiers, secretaries to bosses, and
even publicity men to radio editors.

Aid for Ad Writers

AFTER many years of radio script
writing, Marynelle Williams, has
written a book, Secript-eagsers to
aid radio commercial writers. 1t
contains the leadlines she found to
be most forceful in her own ex-
perience. The plastic-bound book
is scheduled for release this fall by
the Dietz Press.

hookup with WRVA Richmond and
WGH Newport News. Talent from
the three stations and areas took
part on the program which included
an address by Governor Colgate
W. Darden. The FM Playhouse of
W85A Schenectady, N. Y. on
Sept. 24 held a special bond carni-
val and admission to the program
was through purchase of bonds or
stamps. Bond rally of W47A Sche-
nectady, held Sept. 21 in downtown
Schenectady, grossed $110,930 in
three-quarters of an hour. Various
civic leaders and station and Armed
Service talent participated. WNOX
Knoxville, Tenn., on CBS Bond
Day carried special programs of
its own for bond promotion in ad-
dition to those supplied by CBS. A
remote from a coal mine in Brice-
ville, Tenn., during which miners
were interviewed as they worked,
obtained $16,000 in pledges from
the miners.

NBC affiliate WTIC Hartford on
NBC Bond Day accounted for over
$50,000 in Bond subscriptions. Con-
necticut war heroes took part in
broadeasts during the day and a
corps of 16 Army jeeps collected
the money or pledges from listeners
who phoned the station.

: WCAU: co-operated with RKO last

- year in the campaigns for Hitler's
Child‘ren and This Land of Mine.

Promote War Songs
MUSIC WAR Committee, organ-
ized to stimulate creation of more
war songs, will promote weekly se-
lections via a special transcribed
program on WNEW New York and
distributed to over 200 stations at
the request of the OWI. The U. 8.
Maritime Service Band will supply
the music, with several prominent
soloists who have agreed to take
part. Program starts Oct. 4 in the
Sunday 8-8:30 p.m. spot.

Purple Heart to Mallory

ARTHUR MALLORY, engineer
of WELI New Haven, honorably
discharged from U. S. Naval Re-
serve as radio man third class,
has just been awarded the order
of the Purple Heart for wounds
he received in action off Guadal-
canal. He joined the WELI tech-
nical staff in March after his dis-
charge.

SAILOR SINGS
And Rings Up Bonds to Tune
Of 3% Million———

A WOUNDED SAILOR sang to
his sweetheart Mary Plannish in
Lilly, Pa., during Truth or Conse-
quences and moved NBC listeners
to purchase $3,474,163 in War
Bonds in his honor, and to send
in 15,000 letters. A promise to
present the sailor with a $1,000
bond was the incentive offered by
Ralph Edwards m.c., on the condi-
tion that the radio audience pur-
chase a million dollars worth of
bonds in Costa’s honor.

The results dwarfed the spectac-
ular shower of pennies which de-
scended on Mrs. Dennis Mullane in
a similar splurge of emotion on the
same program earlier this year.
The above total had been reached
ten days after Gunner’s Mate
Mickey Costa had sung “Wait for
me Mary” over the telephone from
a hospital cot in St. Albans, L. L,
where he is recovering from shrap-
nel wounds.
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PRIMARY STATION AREA | - -
D {DAYTIME) =

oeosee 0.5 MILLIVOLT

" That’s a lot of coverage
) bll'.

DOES ANYONE
LISTEN TO WENR?"”

You be the judge!

m A WENR advertiser received 700% more returns than
expected!

B A late-hour test offer pulled returns from 42 states and
3 Canadian provinces!

B On a recent offer over 55 network stations, WENR
produced returns at lowest cost per inquiry!

Yes, in this great market people do listen to WENR.
And they respond! Are you familiar with WENR’s
rapid rise these last few months? Do you know what
is happening to radio in Chicago? Just ask a Blue Spot
sales representative.

COST ANALYSIS OF MAJOR CHICAGO STATIONS *

Station Fomilies Coaul per % Increase
1,000 over WENR
WENR 3,403,000 Al —_—
a 2,157,000 ] 100.00
E 2424000 a3 66.6
c 3,188,000 0 33.3

* Based on a 15-minute daytime show, 5 times per week.
Source - NBC All-County Survey.

50,000 WATTS

A CLEAR CHANMEL STATION

890 KILOCYCLES

Owned and Operated by the Blue Network Company
Represented Nationally by Blue Spot Sales

New York Chicogo:  Son Francisco  Hollywood  Detroit
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wnsly PROGRAMS

ers a better understanding

of the triumph of the Ameri-

cas and to promoting Inter-
American goodwill, Spirit of the
Liberators, 13 week series to begin
Oct. 7 and to be heard Thursdays,
5:15-5:30 p.m., will be broadcast
over KSTP St. Paul and fed to
Northwest Network stations in-
cluding KROC KYSM KFAM
WEBC WHLB WMFG. Series is
presented by the Minnesota Feder-
ation of Women’s Clubs, with the
cooperation of the Minnesota
Library Association and the Alpha
and Gamma Chapters of the Delta
Kappa Gamma educational soror-
ity. Participants and advisors for
the program include numerous
Latin American authorities and
educators.

* * *

DEDICATED to giving listen-

Auditions Contest
WITH the motive to discover new
radio talent and to provide an in-
centive for radio entertainers of
the future, WADC Akron, Ohio,
has outlined plans for WADC
Auditions, contest to be broadcast
on a varied schedule from Oct. 9
through Oct. 16. Contest, which is
not to be confused with the ama-
teur contest, is open to all types of
potential radio entertainers and
includes a gold trophy and money
awards as prizes.
* * *

17th Year
CLAIMED to be the oldest com-
mercial program on the air, The
Rhode Island Historian is begin-
ning its seventeenth consecutive
year on WJAR Providence. Spon-
sored from the start by the Provi-
dence Institution for Savings, the
program is still presented by its
originator, John W. Haley, every
Wednesday at 7:30 p.m. The bank
sponsor has published three bound
volumes of local history, edited
from Mr. Haley’s scripts, and a
fourth is in the making.

* * *

F M for Troops
TROOPS on maneuvers near Nash-
ville sent a plea for radio enter-
tainment to Marjerie Cooney, direc-
tor of W47NV Nashville. And they
got it—a program titled Twenty-
One Oclock which is Army par-
lance for 9 p.m. (CWT). Broad-
cast features news, swing and
sports, and is aired over the WSM
Nashville affiliate to thousands of
soldiers whose only radio receiv-
ers are limited to FM reception.

] * *

Buying Aid

MARKET NEWS is presented for
the benefit of New York house-
wives, in a weekly quarter-hour
program heard on WMAC New
York under the title Through The
Kitchen Window. Series is con-
ducted by Isabella Beach, who
originated Amateur Cooking
School on WEAF, and who is the
Ia).ut}l;or of Young America’s Cook-
ook.

Merchant Seamen Series
MERCHANT seamen of the
United States and Great Britain
will participate in a weekly half-
hour program to be presented on
WNEW New York in cooperation
with the BBC, starting Oct. 17.
Program will originate from the
Merchant Navy Hall in London for
half of the broadcast, and from
the Seamans Institute in New
York, for the remaining quarter.
American seamen speaking from
England will give their reactions
to that country, and Britishers here
will give their impressions of the
U.S.A. Series is scheduled for six
broadcasts. It will be shortwaved
from both countries for the benefit
of merchant seamen on the high
seas.

* * *

New World Music
RETURNING to the air for the
second year, as part of a three-
year series of NBC’s Inter-Ameri-
can University of the Air, Music
of the New World, will be pre-
sented in two 19-week terms, cor-
responding to school semesters,
starting Oct. 7. Folk songs and
dances of the Americas, and sym-
phonic music based on folk ma-
terial will be featured. Last year’s
programs presented a chronologi-
cal survey of American music.
Next year’s series has been ten-
tatively titled The American Com-
poger Speaks.

* * *

Fashion Authority

FASHION EXPERT Marjorie
Howard has proved to be a great
success as fashion authority for
WKY Oklahoma City. Miss How-
ard lived in Paris for thirty years,
and has been editor of Harpers
Bazaar, Parisian Vogue and corre-
spondent for Woman’s Home Com-
panion. She is heard as a non-com-
mercial service feature of WKY,
Monday through Friday at 11:45
a.m. and at other spots throughout
the week.
* * *

Selling Omaha
WEEKLY civic program entitled
This Is Omaha is now being con-
ducted over KOIL Omaha in col-
laboration with the Omaha Cham-
ber of Commerce. Participants in
the opening broadcast were Don
Woodyard, vice president, and
Frank Fogarty, general manager
of the Omaha Chamber of Com-
merce, and Hugh Feltis, KOIL
general manager. Purpose of the
series is to sell Omaha to Omahans.

* * *

Freedom House
AS A FALL presentation of its
University of the Air series, WEVD
New York on Oct. 6 will begin
weekly broadcasts of Freedom
House membership meetings, with
Carl Van Doren, noted author-
critic, as first guest speaker. Sub-
ject of the meetings is “War and
Peace”, to be discussed by mem-
bers with various guest speakers.
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The city that
outlistens
the nation

* When Mr. Hooper picks up his telephone, rings Cleveland homes and asks if
radio sets are turned on...he gets more “yeses” per hundred calls than he
averages across the whole country.

Take the latest seasonal C. E. Hooper ratings. Simple arithmetic reveals that
Cleveland generally has anywhere from ten to twenty-eight percent more sets-in-
use than the national average. Break the figures down into almost any period you
choose, and the story still is the same . . . Sunday afternoon, 279, more . .. Sunday
evening, 189, more ... Monday thru Friday afternoon, 109, more ... Monday
thru Friday evening, 289, more . .. Saturday evening, 139, more.

There are only three stations operating nighttime, four daytime in Cleveland.
That's less than the minimum in any of the top seventeen cities surveyed by
Hooper. Cleveland listening to all “outside” stations, even at night, totals only a
1.2 average Hooper rating.

So it is that, with less competition, plus the high percentage of sets-in-use, radio
advertisers get more for their money in Cleveland, the community that goes for
radio in a big way . .. the city that ontlistens the nation!

BASIC STATION
COLUMBIA BROADCASTING
SYSTEM

G. A. Richards, Pres. . . John. F. Pau, Vice Pres. & Gen. Mgr.
Edward Petry & Company, Inc., National Representative
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FIRE RUINS KGW-KEX STUDIOS

Quick Action by Two Studio Technicians
Keeps Portland Stations on Air-

Lillian Davis Examines Charred Studio.

DESPITE FIRE that completely
gutted the KGW-KEX studios in
Portland, Oregon, total time off the
air for KGW was 90 seconds, and
for KEX, 10 seconds. Station man-
agers praised announcers Mel Bai-
ley, Don Green and Mel Baldwin,
and technicians Oscar Anderson
and Tom Ely for—as the managers
describe it—“this amazing feat”.

It was just before midnight when
the fire broke out. KEX usually
signs off at midnight, KGW broad-
casts continuously except from 2
to 4 am. Not until the flames
swept up through the KGW studio
did technician Anderson leave the
controls. But before he left, he
switched the station to the trans-
mitter, several miles away, where
Tom Ely, another technician, took
over with transcriptions. He made
station breaks from a make-shift
microphone. While broadcasts con-
tinued, all through that night a

crew of 35 telephone company em-
ployes worked to install eight cir-
cuits at the studios of KWJJ, an
independent station that had agreed
to let KGW and KEX use their fa-
cilities for NBC, BLUE and local
KGW-KEX programs. Much equip-
ment that was saved, including
news printers, was transferred to
KWJJ, and by 6 the following
morning the stations were ready to
resume schedules.

The fire, which totally destroyed
the studios and most of the equip-
ment, caused an estimated $75,000
to $90,000 damage. H. Quenton
Cox, assistant manager, speaking
in the absence of Arden X. Pang-
born, KGW-KEX managing direc-
tor, said future plans were not
decided. He wished to thank all
Portland stations —KWJJ KALE
KOIN KXL KBPS — for offering
their facilities.

Philadelphia FM Group

Given Time Rule Waiver

FIVE FM STATIONS in Philadel-
phia, operating under a coopera-
tive plan which has met the threats
of war stringency [BROADCASTING,
July 19], were given another go-
ahead signal by the FCC when the
Commission approved their petition
for waiver of rule 3.261 (minimum
daily operating time) to May 1,
1944,

FCC originally approved the plan
whereby W49PH (WIP), WH3PH
(WFiL), W69PH (WCAU) and
W73PH (WPEN) pooled their
equipment and rotated their broad-
casts so as to give an estimated
17,000 Philadelphians eight hours of
continuous FM programs daily for
a trial period of 90 days. WH7PH
(KYW) joined the group with FCC
approval after the first trial period.

TWO SHOWS on KDYL Salt Lake
City, Meet Our Fighters and Mission
For Tonight, were mentioned by 2nd
Lt. Paul Langford, assistant public
relations officer of the Army Air Base
at Salt Lake City in & luncheon talk
to the local Kiwanis Club. He called
them outstanding as radio contribu-
tions to the war effort.

Sponsors for Shoffner

CHARLES SHOFFNER, farm edi-
tor of WCAU, Philadelphia, whose
early morning Rural Digest pro-
grams have been a sustaining fea-
tude for many years, will have a
split sponsorship for the first time.
Reliance Manufacturing Co., Chi-
cago, started Sept. 7, has bought
the program for three days a week,
6:45 to 7 a.m., to advertise its Big
Yank Shirts for industrial and
farm war workers, through Ruth-
rauff & Ryan, New York, for 13
weeks. Starting Oct. 5, the remain-
ing three days will be sponsored by
the Federal Life and Casualty Co.,
Elgin, Ill., through J. L. Stewart
Agency, Chicago, for 52 weeks.

WS59C Now WGNB

EFFECTIVE Nov. 1, Chicago lis-
teners to W59C, the FM sister sta-
tion of WGN Chicago, will hear its
new call letters, WGNB, George
Lang, chief engineer of WGN-
Wb59C, announced last week after
approval was given by the FCC.
WbH9C began operation in Septem-
ber, 1941. It operates with a power
of 3 kw. and is on the air daily
from 3 to 9 p.m.
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Ezra McIntosh Resigns

RESIGNATION of Ezra A. Mc-
Intosh as program director of
WWNC Asheville was announced
last week by Don Elias, executive
manager. Mr. McIntosh, brother of
Frank H. MclIntosh, chief, Domes-
tic & Foreign Broadcast Branch,
Radio & Radar Division, WPB, has
served as program director since
1941. He previously had been with
WWNC from 1934 to 1939. Mr. Mec-
Intosh has not announced his fu-
ture plans but expects to make his
home in Southern California.

Joyce Resigns His Post

With ArmyRadio Branch
JACK JOYCE, in charge of the
Broadcast Service Section, Radio
Branch, War Dept. Bureau of Pub-
lic Relations, resigned last week
after two years with the Branch.
He was highly praised by Col. Ed-
ward M. Kirby for his work, which
included direction of the Army
Hour orchestra and cataloging of
martial music. Oscar Hammerstein
II has asked him to be executive
secretary of the Music War Com-
mittee, Hollywood Branch, Ameri-
can Theatre Wing, when he returns
to the Coast. Edward Dunham,
NBC producer, has been named ex-
pert consultant to the Radio Branch
and will spend one day a week in
Washington. Other consultants are
Frank and Anne Hummert. Capt.
Mel Williamson, of Chicago and
Hollywood, joins the Radio Branch
for production and liaison work.
Lt. Finis Farr, writer of many net-
work shows, joins the Branch to
check Army Hour scripts.

Willard Sponsors

WILLARD TABLET Co., Chicago
(stomach tablets), beginning Oct.
4, will sponsor 5 to 15-minute pro-
grams from three to six weekly
on the following stations: WSGN
WMOB KLCN KTHS KLRA
KPAS KTKC KFEL WDBO
WAGA WJJD WLS WJPF WHBF
WCBS WDZ WGBF WIBC WHO
KMA KOAM KSAI WIBW KFBI
WSON WINN WPAD WNOE
KWKH WKZO WCAR WSAM
KHMO KWTO KXOK WMBH
KMMJ KGFW WHIZ KOMA
KTUL WDOD WROL WHBQ
KTBC KFDM KSKY KFJZ
WSVA WDBJ WJLS WGKYV
WMMN WSAZ WWVA WTAQ
WIBA WMAM. Contract is for
26 weeks. Agency is First United
Broadeasters, Chicago.

Canadian Power Plans

POWER INCREASES for inde-
pendent Canadian broadcasting
stations are expected to be unfrozen
following representations made by
the Canadian Assn. of Broadcast-
ers before the Board of Governors
of the Canadian Broadecasting Corp.
at Ottawa, on Sept. 21 at Ottawa.
The CBC Board would not immedi-
ately grant the power thaw, but
told the CAB spokesmen President
Glen Bannerman, and Jos. Sedg-
wick, CAB counsel, that the matter
would be taken up with the CBC
technical committee. It was felt
fairly certain following recommen-
dations of the Parliamentary Com-
mittee on Broadcasting that Ca-
nadian stations would be allowed
to boast power to within the Ha-
vana Treaty regulations.

““OWENS-ILLINOIS GLASS Co.

Control of WPDQ

In Station Transfer

Owners of 609, Seek FCC
Okay on $180,000 Deal

E. G. McKENZIE and Earnest D.
Black asked the FCC last week for
permission to transfer their stock
in WPDQ Jacksonville to L. D.
Baggs, Macon, Ga. The nine shares
(30%) of Mr. McKenzie and the
8% shares (28.4%) of Mr. Black
constitute control of the 30 shares
of common capital stock issued and
outstanding. One-half share owned
by Mrs. Margaret Curtis (1.6%)
is also involved in the proposed
purchase. Mr. Baggs, a public ac-
countant, would pay $180,325.75
for the total of 18 shares (60%).
WPDQ operates with 5,000 watts
on 1230 ke.

Mr. Black and Mr. McKenzie,
who own 256% of WBML Macon,
Ga., told the FCC their reason for
selling their interest in WPDQ was
to put more money into a cotton oil
business which they own jointly.
They agree to resign their offices
in the corporation upon FCC ap-
proval of the sale.

Directors of the Jacksonville
Broadcasting Co., licensee of
WPDQ, are Messrs. McKenzie and
Black and James R. Stockton, who
owns nine shares (80%). Robert
R. Feagin, station manager, owns
three shares (10%).

Mr. Baggs has deposited $10,000
as earnest money, with $65,000 due
on execution of the contract and the
balance of $105,325.75 payable in

36 monthly installments.
\

\

discontinuing its 65-weekly CBS
Your Home Front Reporter early
in November after a 26-week
period, and at least four agencies
are bidding for the account. Leo
Burnett Co., Chicago, is bidding
with a dramatic half-hour show
starring Herbert Marshall. Ruth-
rauff & Ryan reportedly is offering
an audition featuring Brian Don-
levy, film actor. Other soliciting
agencies are understood to be J.
Walter Thompson Co., and Pedlar
& Ryan. D’Arcy Adv. Co., New
York, now has the account. On
Sept. 27 Don Prior replaced Fletch-
er Wiley on the present show,
which simultaneously was shifted
from Los Angeles to New York
on 118 CBS stations, 4-4:25 p.m.,
Monday through Friday.

/ Owens-Illinois Shift

Aviation Frequencies

AVIATION SERVICES got eight
additional fixed frequencies last
week when the FCC en banc
amended Sec. 9.73(h) of its rules
governing aviation service to ac-
commodate the apparent increase
in communications traffic. Most of
these frequencies have been used
for some time by the military on
a temporary basis and the FCC
took the action to simplify the li-
censing of stations. No standard
or FBI broadcast services are in-
volved.
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Tx a ‘RoyAL FLUSH...

oA Hand most Radio
Stations dream about!
The kind Time Buyers
won't hesitate to stake
odds on, once they get
a peek atit......
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It s really no wonder...with such . s

“selling cards”...that it’s a“Full House” ' ':

where Time on KOA is concerned.

" Smart Time Buyers are quick to real-

ize that there is no gamble involved.

[{3 b3 ]
Better get your share of the “Pot” now, . ¢ .

before some other lucky Advertiser  In the Nation

Can Equal KOA’s

Dominance

beats you to the draw....Join that
group of long-time KOA advertisers
who have been betting on this station 3000 /ﬂ”f‘lfﬂﬂ:

for years....and have never lost out!
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*NBC Survey, ''Tale of 412 Cities." ==

**Ross Federal Survey, All Colorado ha
Retailers.
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Hooper Reports
Add Five Features

Improved Indices Will Be
Available in Chart Form
FIVE NEW features to be added
to the Hooper National Ratings
Reports beginning in October, when
a chartbook comprising these and
other records in graphic form will
be launched as a monthly service,
were announced last Monday by C.
E. Hooper, president C. E. Hooper
Inc.

First innovation is a sponsor
identification analysis, supplement-
ing the previous sponsor identifi-
cation index to show not only the
percentage of listeners identifying
product advertised or its sponsor
or another product of the company,
but also those misidentifying the
program’s sponsorship or answer-
ing “don’t know”.

Second is a “competition for li\sg
teners” index, a continuous com
parative record showing how vol-
ume of advertising on the networks
affects chances of any single ad-
vertiser in getting an audience. Mr.
Hooper said that there are cur-
rently 65 hours of sponsored net-
work daytime programs and about
62 hours of sponsored network eve-
ning hours, compared with 50 day-
time and 54 evening sponsored net-
work hours a year ago.

Program rating trends, classi-
fied by eight program types: news,
plays, quiz, variety, dramatic con-
tinuity, popular music, concert
music and daytime serial drama,
based on continuous records from
January 1940, comprise the third
new Heoper feature. Four indices
for each classification will show a
comparison of each type with the
all-program average, the average
rating for each type, the number
of broadcast hours for each type
and the average percentage of lis-
teners for each type.

Fourth new service is an analy-
sis of network ratings, with charts
depicting frequency of audiences of
various sizes on all networks. Cur-
rent reports are compared with the
last previous reports and those of
a year ago.

As the final new feature, Hooper
subscribers will receive sets of
charts of basic trend lines on
which they can plot records of their
own programs against: national
averages of ratings and sets-in-use
and in comparison with other pro-
grams of the same type or broad-
cast competitively. A set of these
charts will be provided for each
sponsored program placed by the
subscriber.

Mr. Hooper said that the indices
added last June, covering available
audience, sets-in-use, average rat-
ing and sponsored broadcast hours,
have been carried back to January,
1940. A composition-of-audience in-
dex, showing the number of men,
women and children listening by
hours, dates from July, 1943. These
indices, as well as those newly an-
nounced, will be included in the
Hooperatings Chartbook, first is-

SMILING SENORS in straw sombreros, these executives tried out a
donkey-drawn vehicle in Tijauana, Mexico, during recent jaunt south
of the border. Four fiesta-minded hombres (1 to r) are Clarke R. Brown,
time-buyer of Lake-Spiro-Shurman, Memphis; Jack Gross, general man-
ager of KFMB San Diego; Charles Granville, KFMB program direc-
tor, and Neal Weed, Chicago manager of Weed & Co., representatives.

Gleeson, of KPRO, Asks Follow-up
Of Broadcasting’s Rail Ad Campaign

IN A PLEA to the NAB to stimu-
late action on the part of potential
sponsors who ought to be users of
radio, W. L. Gleeson, president of
KPRO Riverside, Cal., has asked
a follow through on “the very ex-
cellent campaign carried on by
BROADCASTING during the spring
and summer . .. to jar loose some
of the millions . . . spent by the
railroads, air lines and bus lines
of the country in printed media.”

Mr. Gleeson’s letter to NAB
president Neville Miller, follows iu
full text:

I am still disturbed over the appar-
ent indifference of the Broadcasters’
Association in following through on
the very excellent campaign carried on
by BROADCASTING magazine during the
spring and summer in an effort to
jar loose for the broadcasting indus-
try, some of the millions of dollars
being spent by the railroads, air lines
and bus lines of the country in printed
media.

This campaign seems to have died
for lack of support from the NAB.
Considering the millions that are be-
ing spent by the transportation in-
dustry, it would seem to me that you
fellows there at the NAB wouldn’t
rest until radio got its fair share.

There is another industry doing
what the railroads are, that is, using
the printed media to the extent of
millions of dollars when, if there ever
was an industry that should use radio
it is the manufacturers of radio sets.
In one issue alone of Newsweek,
dated Sept. 20, 1943, I clipped the
enclosed seven advertisements of radio
set manufacturers—all but one being
full-page ads. And in every magazine
that I have picked up, and a good
many newspapers, I find set manu-

sue of which will be released Nov.
15, covering October data. New
services were made possible with-
out additional cest to subscribers,
Mr. Hooper stated, by an increase
of over 50% in subscriptions dur-
ing the past six months.
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facturers carrying these same ads,
apparently for the sole purpose of
building good will.

You and I and all other broadcasters
know that radio advertising is the
greatest possible builder of good will.
It would seem to me that these set
manufacturers would want to keep the
good will of the radio industry as
well as of the public, and they could
do both by being fair in their use of
the radio broadcast media. In fact, it
would seem to me to be a slam at the
NAB that such a tremendous cam-
paign has been permitted to be launch-
ed without the intervention of the
broadcasters’ representative, namely,
their national association.

Isn’t there something that can be
done to wake up the radio manufac-
turers’ association, the railroad asso-
ciation and the American Bus Trans-

ortation Association to the fact that
roadcasting as an advertising me-
dium really exists in this country? Ap-
parently they don’t know it. What
can the NAB, as the representative of
the broadcasting stations, do along
this line?

Auction Quiz

JIM McWILLIAMS, quiz program
m, ¢. for the past ten years, con-
ducts a variation of the question-
and-answer type of program on
CBS as a replacement for the
Lewis-Howe Co. series featuring
Julia Sanderson and the late Frank
Crumit. The new show, titled Cor-
rection Please, started Sept. 26 in
the old Crumit-Sanderson time, 8-
8:30 p.m. but shifts to Saturday,
10:15-10:456 p.m. Oct. 9. Resem-
bling an auction,.the program be-
gins with giving ten $1 bills to
contestants, selected from among
service men and women present.
The host asks for the highest bid-
der for the privilege of choosing
which of three statements to be
read is false. If contestant fails,
he loses his bid—if correct he is
paid two-to-one. Roche Williams &
Cunnyngham, New York, handles
the account.

LOCAL 802 BLOCKS

WBYN BROADCAST

BECAUSE it is on the “unfair
list” of Local 802, musicians union,
WBYN Brooklyn, was restrained
from carrying the entertainment
staged .in Victory Square, New
York, Sept. 30, “Radio Industry
Night” in connection with the Third
War Loan Drive. Local 802’s posi-
tion was brought out by William
Feinberg, secretary, at a meeting
of representatives of New York
stations, networks, talent agencies,
and the Treasury Department
Monday, Sept. 27.

Queried by William Norrins,
general and commercial manager
of WBYN, as to whether the sta-
tion might not carry part of a
three-hour War Bond show which
was to be picked up on other New
York stations, Mr. Feinberg said
that Local 802 would not give
WBYN clearance, and that if the
station were to carry any part of
the show, the union would with-
draw clearance for all broadcasts
of the event. Mr. Norrins then re-
quested other stations’ schedules of
the rally, airing them as WBYN’s
contribution to the War Loan
Drive.

Difference between WBYN and
Local 802 arose at the expiration
of the last contract, when the sta-
tion declined to hire a set number
of musicians at a higher price.
Union has refused to go before the
War Labor Board, with the result
that the station has been without
live music.

Ten or more network and local
stations picked up the bond show
for periods varying from a quarter-
of-an hour, to an hour and a
half. At least three stations sched-
uling the program in commercial
time—WNEW WEAF WMCA—
were obliged to cut out announce-
ments and make a rebate or make
up the time to their advertisers.

Adds Music Spots

BECAUSE a survey revealed that
70% of its customers are women,
Woodrow Stores for Men, has add-
ed a program of recorded music to
its spot radio campaign in behalf
of men’s wear. Pitting against each
other, via recordings, those two
favorites of the feminine world,
Frank Sinatra and Bing Crosby,
Woodrow's new program invites
listeners to indicate by mail their
favorite crooner. Titled Battle of
the Crooners, the program started
on WAAT Newark, N. J.,, in the
Monday through Saturday, 9:05-
9:15 p.m. period. Woodrow has two
stores in Jersey City, and a total
of 40 throughout the country. The
chain continues its sports news
programs on WINX Washington;
WAGA Atlanta; WSJS Winston-
Salem; and WDEL Wilmington,
Del. Agency is Pettingell & Fen-
ton, New York.

Palmolive Expands

COLGATE - PALMOLIVE - PEET
Co., Jersey City (Palmolive Soap),
has added 75 stations in 46 smaller
markets to its spot schedule. Con-
tract for 13 weeks of one-minute
transcribed announcements began
Sept. 20. Campaign started in Jan-
uary on 75 stations in major mar-
kets. Agency is Ted Bates Inc.,
New York.
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&k%‘m&%z’f going over: .

for a one-way ride!

Five minutes away by P-40

Lu Yen’s attack alarm

sends a Yankee fighter squadron
scrambling to rendezvous near ceiling.
There to wait—and hand

those bomb-heavy Mitsubishis
one-way tickets

to the arms of Shodzuka Baba
—Japanese “Old Lady of Hades.”

Our lads won’t be caught napping
on the ground . . . or in the air.
Teamwork-talk and tactics

by radio takes good care of that.

Those rugged, compact field radios
... like Lu Yen is using

(many of them Westinghouse-produced)
and now in service

on every fighting front

are the forerunners

of advanced communication
equipment and systems

that Westinghouse research

1s already busy developing—

for factories—stores—offices
ships—planes—trucks—trains

.. . to enable men to talk

and work together-—more efficiently,

So—come peacetime . . .

look for “Westinghouse”

on the finest communication and
electronic equipment—of all kinds!

"“ésnnghws:

i;_\/CStinghOuse RADIO DIVISION Bualtimore, Md.

PLANTS IN 25 CITIES . . . OFFICES EVERYWHERE



NEW NEWS ANALYST of KGO,
BLUE outiet for San Francisco
Bay area, is Maj. Gen. Paul B.
Malone (ret.) who broadcasts a
quarter-hour analysis thrice week-
ly. L. F. Dense, general manager
of Merco-Nordstrom Valve Co. of
Oakland, Cal., program sponsor,
congratulates the General while
Byron Nelson, KGO account exec-
utive, looks on.

RADIO FACTORS HIGH
IN FOOD EDUCATION

RADIO has proved itself a power-
ful factor in educating the public
on what scientific research is doing
to better food habits and the health
of the world, Lewis Waters, vice-
president in charge of food re-
search of General Foods Corp.,
New York, told food and radio edi-
tors and columnists last Wednes-
day at a luncheon given in honor
of Dr. Walter H. Eddy’s Food and
Home Forum program, celebrating
its first anniversary on WOR New
York. Mr. Waters praised Dr.
Eddy’s program for bringing scien-
tific facts about food to the public
in layman’s language, so necessary
today when health standards must
be kept up under wartime condi-
tions.

The WOR luncheon for Dr. Eddy,
who is president of the American
Institute of Food Products and
consultant on food and nutrition
to the Quartermaster General, was
held at the Waldorf-Astoria, New
York. The menu, as ;planned by
Ella Mason, Dr. Eddy’s assistant,
consisted entirely of non-rationed
foods. Other speakers included the
Hon. Daniel Wooley, commissioner
of Markets for New York City;
Dr. H. R. Cottam, assistant to the
regional director of the Food Dis-
tribution Administration; Miss
Mason and Dr. Eddy. Rufus Mad-
dux, vice-president in charge of
sales of WOR, welcomed the guests.

S0il-Off on Coast

SOIL-OFF MFG. Co., Glendale,
Cal. (paint cleaner), supplement-
ing its current radio, has start-
ed sponsoring informal talks
by Galen Drake on 8 CBS Pacific
stations (KNX KARM KQW
KROY KGDM KOIN KIRO
KFPY), Monday, Wednesday, Fri-
day, 5-5:15 p.m. (PWT). Contract
is for 52 weeks. Firm in addition
sponsors a thrice-weekly newseast
by Truman Bradley on 10 CBS
Western stations, Tuesday, Thurs-
day, Saturday, 5:45-5:55 p.m.
(PWT). Agency is Buchanan &
Co., Los Angeles. Jefferson K.
Wood is account executive.

WHAT KIND OF RADIO NEWSPAPER?

Reprinted from St. Lowis Post-Dispatch, Sept. 24, 1943.

CECIL BROWN, an exceptionally
able reporter, has quit CBS as a re-
sult of a difference of opinion with
the news editor of that organiza-
tion, Paul W. White, and the issue
involved is one which bears vitally
upon the whole subject of public
information.

Mr. White maintains that radio
news reporters should be objective
in their accounting of events,
should express no opinion. If they
were allowed to editorialize, free-
dom of speech on the air would be
menaced, for some 30 to 40 news
analysts would become pulpiteers,
according to Mr. White.

Mr. Brown maintains that the
CBS news editor is not interested
in objectivity but is trying to color
broadcasts with his own opinions.
The resigning reporter says that
if he were to submit, he would be
forsaking his honesty, experience
and judgment to become a propa-
gandizer.

Mr. Brown is not quoted as di-
rectly defending the philosophy
that opinion is a proper part of
newscasts, and it is necessary to
set that philosophy over against
Mr. White’s in order to join the
issue. The difference that then ap-
pears between Brown and White
is not as simple as black and white;
there is something to be said on
each side.

Right to the Facts

First of all, the public has a
right to be told the facts, just the
plain, unvarnished facts, with
nothing important withheld, noth-
ing added. This is news. It is food
still to be digested, an image still
to be brought into sharp focus,
a piece of a jig-saw puzzle wait-
ing for skilled hands to put it into
its proper place in the picture.
News is not opinion, but it is a
basis of fact upon which opinion
is formed.

So far, Mr. White is quite right.

Second, and just as importantly,
the public has a right to know the
meaning of the facts in the opin-
ion of specialists who are in a
particularly favorable position to
see the facts and to form accurate
opinions concerning them. This is
editorializing. It is food digested,
the image drawn into focus, the
jig-saw piece fitted into the pic-
ture.

So far, Mr. Brown is quite right.

The long experience of news-
papers should prove useful as a
guide to radio. Newspapers have
taken great pains to keep their
news columns objective, unopinion-
ated; reserving the newspaper’s
opinton for the editorial page, so
that the reader can constantly dis-
tinguish between what is a mat-
ter of fact, and therefore incon-
trovertible, and what is a matter
of interpretation, and therefore
open to honest, literate difference
of opinion. Of recent years, there
has been found to be a place for
analytical opinion in news ac-
counts, through the medium of
signed articles; but it is usually
made easv for the reader to dis-
tinguish between these pieces and
plain news accounts.

The public needs all three of
these services; pure news, and
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pure opinion, and running analysis
of the news as it is being reported.
Radio should have a place for all
three services, and should keep
them sharply distinguishable.

Mr. Brown himself is a living
example that this is so. In the
days when Singapore was like a
fortress drugged and dreaming, its
guns fixed seaward while the Jap-
anese crept down the peninsula
through the jungles which, the de-
fenders said, they could never
penetrate, Brown—a CBS corre-
spondent, under White—literally
shouted to Singapore and all civili-
zation to awake, to turn and see
the peril creeping toward their
backs. His opinion was that Singa-
pore was in mortal jeopardy; the
expression of his opinion—the view
of a skillful, alert, impartial ob-
server-—was tremendously import-
ant; and if it had been heeded the
history of the Second World War
might be different, and somewhat
less bloody.

A Clear Choice

But important as is opinion,
particularly at such a high level
of excellence, it must not take the
nlace of unadulterated news, or
become confused with news. If we
could have only one service to in-
form the people—news, or opinion,
or analytical reporting—the choice
would be clear: news. It is of the
very first importance that the pub-
lic should have the plain facts on
which to form its own opinions
and iudge the opinions of others.

Much of the present difficulty of
radio newscasting arises from con-
fusion of the types of service, so
that the listener cannot accurately
tell where fact stops and opinion
begins. A broadcaster presenting
the news is called a reporter, a
commentator or a news analyst
with too little discrimination.
Some reporters do not merely re-
port the facts, but also comment.
Some commentators do not com-
ment so much as they report. The
public cannot be blamed for be-
ing confused when radio itself is
confused.

Just this week, some very good
examples of this confusion were
given in Time magazine. The chair-
man of the FCC, James Lawrence
Fly, was quoted as saying a cer-
tain news program, which he did
not identify, was tending “more
and more to get away from the
news of the day to the philosophies
of the particular sponsor.” Time
presented Fly’s remarks as sup-
porting broadcasts of news facts
against broadcasts of news opin-
ion. Fly was saying nothing of the
sort. He was not condemning ra-
dio opinion as such—he was con-
demning the prostitution of opin-
ion. In almost the same breath, he
spoke for more opinion on the air,
decrying what he said was the
tendency of radio to shy away
from discussion of wvital public
subjects.

In the same article, one of
Time’s correspondents, Jack Bel-
den, told of an American soldier,
wounded at Salerno, who said he
would never believe newspapers or
radic again because a radio news-
cast said the Italians lit up Saler-

Lt. Col. Gurney Heads

American Forces Net

Editor, BROADCASTING:

The recent issue of BROADCAST-
ING in which you wrote of the ac-
tivities of the American Forces
Network now heard in the United
Kingdom, has just made the hop
across the ocean. It is a very good
job indeed, and thank you for the
plug about the network.

But, for shame, you have out-
lined the whole staff most diligent-
ly, leaving off only the Officer in
Charge and his trusted Deputy!
Just for your record the American
Forces Network is run by Lt. Col.
Charles H. Gurney who, you will
recall, used to own WNAX in South
Dakota, and his trusted assistant
is none other than that sterling,
able and ardently capable radio ex-
ecutive, Capt. John S. Hayes of
WOR-Mutual. What a report—
what a blow at the war effort!

Anyway it's fun to be still in
radio, and it was fun to see BROAD-
CASTING. Good Luck.

JoHN S. HAYES
Captain, AUS
Assistant Radio Officer

Producer in the Army

PVT. IRA ASHLEY, producer of
the program Stage Door Canteen,
is now taking basic miltary train-
ing at Keesler Field, Miss. During
10 years in radio, he worked with
Phil Harris’ Cutex Melody Hour,
directed Jack Oakie’s College for
the Camel Caravan, and Grand
Central Station. He also assisted in
the air production of The Little
Foxes, and was staff director of
several CBS sustaining programs.
He is now helping to produce the
}ﬁlesler Field program, Free for

Photos From Swiss

SIXTH radiophoto circuit to be
opened by RCA Communications
since outbreak of war, operates be-
tween New York and Berne, Swit-
zerland, 3,900 miles. It is operated
by RCAC in cooperation with Ra-
dio Suisse. Other similar circuits
are to Sweden, Russia, Egypt,
Hawaii and Australia.

no beach for the invaders “and
we stormed ashore under cover of
a heavy bombardment against the
Germans and everything looked
like Coney Island”! This eriticism
was presented by Time in the light
of an attack upon opinion in news-
casts. Actually it was nothing of
the sort. It was an attack upon
the prostitution of reporting,
which made a bloody and hard-
fought battle appear to be a show
and an easy victory.

Of course, there is no place on
the air, or anywhere else, for pros-
titution of opinion or of fact, which
is the evil complained of.

Let radio give us, by all means,
the news, and the analysis, and
the comment, taking care to label
each type of service properly and
plainly, and dealing Summarily
with anyone who deliberately dis-
torts the facts or sells opinion.
GEORGE LOWTHER, author-direc-
tor of Superman on Mutual, will pro-
duce two programs a month for the
Dumont Television station, W2XWV
New York.
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You could tie your four-in-hand in the dark just as casily as in

[ront of your mirvor because that simple action has

become an ingrained habit.

Habit is an important factor in radio, too. For more
than eighteen years, the people of this area have
habitually turned to WTIC for the best in entertain-
ment, the latest news, and the foremost educational
features. That explains why so many advertisers use
WTIC to sell this wealthy Southern New England
Market.

Having heard a sales message, WTIC listeners have

the buying power to translate sales suggestion
into sales action. In the seventeen counties in
Connecticut, Massachusetts, New York, Vermont
and New Hampshire covered by WTIC, the per
family effective buying income is more than 50%
greater than the average for the entire United States.
Put part of your next appropriation to work on
WTIC. Get into the habit of getting results in
Southern New England.

IN SOUTHERN NEW ENGLAND
PEOPLE ARE IN THE Q{M OF LISTENING TO WTIC

DIRECT ROUTE TO AMERICA’S NO. 1 MARKET

The Travelers Broadcasting Service Corporation

Member of NBC and New England Regional Network

Represented by WEED & COMPANY, New.York, Boston,

Chicago, Detroil, San Francisco and Hollywood
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How to meet

a
the Right
People

From Nashville, WSIX blankets the
rich Nashville market for advertisers
wanting intensive coverage of this
prime trade zone.

Every radio in the Nashville market
area can bring in your advertising mes-
sage on WSIX!

That means potential entree into prac-
tically every real buying home in this
booming market.

No other medium is necessary when yYyou
place your Nashville advertising schedule on
WSIX.

Spot Sales, Inc., National Representatives

Member Station, The Blue Network and
Mutual Broadcasting System

5,000
WATTS

NASHVILLE, TENN,
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Freedom to Listen Basic Counterpart

Of Freedom of Speech, Fly Tells Club

. “FREEDOM TO LISTEN is an

essential counterpart of freedom
of speech,” FCC Chairman James
Lawrence Fly told the Advertising
Club of Boston last Tuesday at the
Hotel Statler, Boston.

The chief interest of the Found-
ing Fathers, Chairman Fly sug-
gested, was “not freedom of speech
merely for its own sake or for the
sake of the speaker”, but for “free-
dom to listen—for Whitman’s ‘ears
willing to hear the tongues’”.

Too often today, the Chairman
said, free speech by itself is only
a “mental catharsis for the speak-
er’’—because of present limitations,
unknown in the days of Samuel
Adams, which prevent the wide-
spread dissemination of fact and
opinion necessary for the democrat-
ic nations “to create and maintain
an enlightened and informed pub-
lic opinion based, as it must be,
upon the facts—fully and fairly
presented”.

In his news conference last Mon-
day Chairman Fly said, referring
to the subject of his Boston address
Tuesday, “It is the biggest thing
since freedom of speech.”

Death for Listening

Chairman Fly asked the adver-
tising group to consider a hypo-
thetical bill including provisions
which forbade U. 8. citizens to list-
en to any radio program not or-
iginated by the U. S. Government,
to own a receiver capable of hear-
ing any transmitter not pro-
grammed by the Government, reg-
ulated hours of listening, with
death penalties for disobedience.
Pointing out that similar restric-
tions are in force in Axis domi-
nated nations, Chairman Fly, ori-
enting the concept of free speech in
terms of freedom to listen, stated
that our own freedom to listen is
so elementary a concept that it
sometimes escapes attention alto-
gether.

We take the privilege of turn-
ing our dials at will as a matter
of course said Mr. Fly, and “all
too seldom articulate our underly-
ing confidence that democratic gov-
ernment depends ultimately on a
truly informed citizenry.”

Modern science has provided the
means for the first adequate real-
ization of free speech through the
radio, which creates nationwide,
even worldwide, audiences, he con-
tinued. “With innumerable listen-
ers, the duty of the speaker to sub-
ordinate his interests becomes
clear . . . therefore, those who
control this mechanism of free
speech must treat free speech not
as a right but as a duty. They must
hold this mechanism of free speech
in trust for the people—the listen-
ers”.

Radio has approached the cross-
roads, he asserted, and “restriction,
constriction and exclusion must
give way to a broader and more
democratic approach as to the per
sons the listening public may hear.

Likewise, complete freedom to lis-
ten demands that divergent views
must be aired. In the market place
of ideas diversity of opinion enables
us intelligently to sift the sound
from the unsound.”

Calling Nazi curbs a warning of
what might happen to this country
if we had such restrictive laws,
Mr. Fly asserted: “There are sig-
nifieant, though certainly far less
aggressive, restrictions on the free-
dom to listen on the home front.
Simply by careful selection of what
is broadcast the freedom of the
listener can be tightly restricted.”

After the War

There is no need for restriction,
the chairman insisted. “There
should be no rule of thumb set up
to hide behind whenever any group
requests time on the air.” He lik-
ened a democracy to a kettle of
boiling water which needs an open
spout for the outlet of steam and
called radio the perfect outlet for
exposing opinions to the air. “Men
must be guaranteed their right to
express their opinions and ideas,”
he concluded.

Emphasizing the imvportance of
international broadcasting in the
post-war world, Chairman Fly
said:

“Radio is that necessary catalyst
upon which we shall rely to bring
about a more sympathetic under-
standing among peoples. It would
be harmful beyond prediction to
have world radio restricted either
by hiding behind a restrictive
world policy or by allowing any
individual national to go further
and adopt restrictions of a more
mechanical kind.”

He said that transmission is
nothing without reception. “The
principle is fundamental and must
be guaranteed in the post-war
world,” he asserted. “The growth
of international broadcasting and
the prospective development of in-
ternational television demand it.”

Chairman Fly ended with this
conclusion: “There must be univer-
sally accepted the freedom of all
peoples to listen without fear and
without restraint.”

FCC Hears WFLA

WFLA Tampa told the FCC in an
oral aregument last Wednesday on
its petition to increase its night
power from 1 to 5 kw and make
changes in its directional antenna
system that the changes would re-
quire only $621 worth of non-criti-
cal materials. The petition was filed
four days before the Commission’s
“freeze order” of April 22, 1942,
and proposed findings of the Com-
mission issued six weeks ago would
deny it on the basis of the order.
The oral argument set forth that
on the basis of 1940 figures an ad-
ditional 150,000 people would be
served by the change, plus a 129%
increase due to war activity.
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He's into Wis second million

Fred Kirby is back home—on WBT.
On a hot July afternoon in 1929, a kid with
a three-dollar guitar walked into a small
Carolina radio station...sang the only two
songs he knew—and got a weekly program.
Four years later, a seasoned star, he “grad-
uated” to WBT. ..

favorite singer of cowboy ballads. One of the

and became the South’s

most melody-rich, happy-go-lucky, colorful
voices in radio.

The wanderlust. Cincinnati. Chicago. He
wound up at KMOX—Columbia’s station in
St. Louis—in time to achieve national dis-
tinction for selling almost a million dollars
worth of war bonds. The Chamber of Com-
merce gave him a banquet, a plaque,
and the title of Victory Cowboy.
Secretary Morgenthau followed with
a special Citation of Merit.

Represented by
Radio Sales, the SPOT ’
Broadcasting Division of CBS

(IN BONDS)

July 19, 1943 —14 years to the day since
he first faced a microphone —Fred Kirby
returned to WBT, to sing his way toward
another million dollars worth of bonds
among “home folks.”

He’s appearing regularly with WBT’s fab-
ulous Briarhoppers—rating 21.7—and on the
CBS Dixie Jamboree—rating 22.4. Now he
has his own show, Monday through Friday,
10:15-10:30 a.m.

He’s available. Ask us or Radio Sales.







...at dawn it's history!

Few things move more swiftly and silently into the past than
the weather. Everchanging days pass into even more vari-

able nights. But at dawn it all becomes history.

Today's markets are fluid, different from those of last year
or last month—vyes, even those of twenty-four hours ago

have, like the weather, altered.

Data becomes obsolete, but our finger is on the pulse of the
nation’s markets. Our statistics are the weather-vane of present
spot radio trends. For you, this information is invaluable in

planning your spot campaign.

PAUL H. RAYMER COMPANY - RADIO STATION REPRESENTATIVES
NEW YORK - DETROIT - CHICAGO - SAN FRANCISCO - LOS ANGELES
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News Know-How

CONTROVERSY rages over the handling of
news by radio. Paul W. White, CBS director
of news broadcasts, blew the lid off last month
with his announcement that CBS henceforth
would not permit the expression of editorial
opinion by its analysts. In the free-for-all
Cecil Brown, one of the network’s ablest (and
most provocative) newsmen, resigned. Irre-
spective of network ties, the Winchells and
the Kaltenborns pitched in. Newspapers have
taken up the issue. Rep. Kennedy (D.-NY)
has introduced a Constitutional Amendment to
prohibit government or industry from abridg-
ing “freedom of speech by radio or wire com-
munication.”

A little background helps. CBS pioneered
news-gathering for radio. Mr. White himself
buile up the first sizable network news
staff. The CBS formula has worked well.
The Kaltenborns, Shirers, the Murrows and
Davises all got their radio starts on CBS.

Now the same network, in assuming the
leadership in banning opinion, appears to
have provoked a tempest where there was no
reason for one. The handling of controversy
is in itself controversial. The handling of
news is something else again. It’s simply a
matter of labeling, and CBS on that score has
no reason to apologize.

The St. Louis Post-Dispatch, which owns
KSD, in an editorial Sept. 24, analyzes the
issue in a helpful way (text of editorial on
page 28). Newspapers, it points out, keep
their news columns objective, unopinionated.
The newspaper’s opinion is reserved for the
editorial page so the reader can distinguish
between what is a matter of fact and what
is a matter of interpretation. Then there is
analytical opinion in news accounts, through
the medium of signed articles.

“The public needs all three of these ser-
vices; pure news and pure opinion, and run-
ning analysis of the news as it is being re-
ported”, says the Posgt-Dispatch. “Radio should
have a place for all three services and should
keep them sharply distinguishable.”

The issue, says this newspaper, is con-
fusion as to the types of service, so the listen~
er cannot accurately tell where fact stops and
opinion begins. Of course, the P-D adds, there
is no place on the air or anywhere else “for
prostitution of opinion or of fact, which is
the evil complained of”.

There lies the solution. News must be so
labeled, clearly and plainly. Analysis and
comment should be “slugged” as such, and
by-lined. Those who tamper with or distort
facts should be fired.

It is important to remember that radio s
a news medium. It publishes by means of the
electrical printing press—the microphone. As
a medium more intimate and more sensitive
than the printed page, it must sharply deline-
ate and define its services. The intelligence
and the know-how of radio, evidenced in its
two decades of meteoric growth, are available.
The issue, now that it has been provoked, must
be met head-on; not avoided.

e
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Jimmy’s Stacked Decca

TURN BACK the radio clock about 10 years.
In 1932, when ASCAP was throwing its
weight around, one of the networks capitu-
lated to a percentage deal. The cry went up
that radio had been “sold down the river”. In
1935 practically the same thing happened,
when another network yielded because it felt
it had to have music to perform.

Now we have all the earmarks of that old
refrain in the transcription-recording field.
Decca, and its recently acquired subsidiary,
World Broadcasting System, have come !0
terms with Jimmy Petrillo’s American Fed-
eration of Musicians by yielding to payment
of royalties direct to the union as the price
for lifting of the “strike” on recording.

If the other transcription companies follow
suit, they can’t be blamed. For more than a
year they have sought to negotiate equitabiy
and fairly with Jimmy Petrillo. They have
maintained a united front despite stagnation
of their businesses. They sought and finally
obtained Government intervention.

In the midst of the hearing before a War
Labor Board arbitration panel, the Decca-
WBS deal is sprung. Thereby a new crisis is
precipitated. The amount of tribute to be paid
to call off the strike is unimportant. The estab-
lishment of the precedent, knuckling down %o
Petrillo when his position is so untenable, the
payment of “private tax” to a labor union,
and the grasping of a competitive advantage,
are factors involving the elements of fair play
and courage.

It has been evident for some weeks that
Jimmy had something up his sleeve. In these
columns last Aug. 30 it was observed that
Jimmy was reported to be “collaborating with
certain record manufacturers in making a
deal”, and that it all depended upon whether
the WLB “will let him get away with it”.

Jimmy’s union, by Jimmy’s own statements,
is far from insolvency, having had a cool
$2,600,000 in its coffers a year ago. The new
recording royalty will add to the tribute.
We'’re not in on Jimmy’s plans, but we as-
sume that since the new funds will be paid
direct to the union and not to the recording
musicians or artists, it will go to “overhead™.
If Jimmy makes it stick, it looks like other
unions will get ideas on establishment of their
own systems of private taxation. But that de-
pends, not on the WLB, but on Congress.

Broadcasters are cognizant of the tribula-
tions of the transcribers and record manufac-
turers during these last 14-months of hapless
efforts to negotiate with a man who held ail
the cards, because the anti-trust statutes
don’t touch labor unions. They deserved a bet-
ter fate than that which now appears in
view because of the surrender to Jimmy—
that is, unless the WLB sees the inequities
and calls off the ‘“strike” for all.

ON OCT. 12, in the Nation’s Capital,
radio puts its best sales foot forward.
It will unvetl a campaign a year-and-
a-half in the making, to sell retailers
wholesale. Afterward, in 116 cities,
the same presentation will be made, to
prove that radio’s ear-appeal sells
goods. A wonderful job of spade work
has been done by the NAB Promotion
Committee, in the interest of all sta-
tions. The follow through 1is in the
hands of broadcasters.

Oux kejpecu To —

CHARLES RUTHVEN DENNY JR.

UST A YEAR ago the FCC announced

the appointment of a new general coun-

sel. On Oct. 6, 1942, it elevated Charles

R. Denny Jr., from an assistant general
counselship, to succeed Telford Taylor, who
had resigned to accept a majority in the Army.
The promotion was on a “merit” basis. Charley
Denny’s year of stewardship as the FCC’s
chief attorney has proved the wisdom of the
selection.

During the past few months, tense ones for
the FCC, 31-year-old Charley Denny has been
called upon to handle legal snarls that would
have baffled many an older head. He has bobbed
up repeatedly during the House Select Com-
mittee investigation of the FCC, despite repri-
mands from the bench, to state his position or
that of the FCC. In addition to his supervision
of a staff of 60 attorneys at the FCC, he serves
as chairman of the Law Committee of the
Board of War Communications, and sits on
several interdepartmental committees identified
with legal aspects of communications.

Charley Denny has held five assignments
since he received his law school diploma in
1936. Less than a year with the Washington
law firm of Covington, Burling, Rublee, Ache-
son & Shorb, following his graduation from
Harvard Law School in 1936, plus a little more
than four years in the Lands Division of the
U. 8. Department of Justice and a year as
Assistant General Counsel of the FCC may
seem short seasoning for the top legal post of
that important independent agency.

But, “I feel safe with Denny in there,” is
the way one Commissioner put it in discussing
the general counsel’s ability to handle the job,
and all those who work with him seem to share
that feeling.

Charles Ruthven Denny Jr. was born April
11, 1912, in Baltimore, though the family was
living in Washington at the time, where
Charles’ father was in the wholesale wallpaper
business. His grandfather Denny was in the
same business in Baltimore.

Charles the man doesn’t admit that the ex-
periences of Charles the boy were much differ-
ent from those of other lads growing up in
Washington during the 20’s. He attended the
public schools, sold newspapers, graduated
from Western High in 1929. At the end of
three years at Amherst, where he received an
A.B. dezree in 1933, he still hadn’t decided
whether to become a geologist or 'a lawyer. The
decision hung fire until almost the day before
he entered Harvard Law School. Law won out

(Continued on page $6)
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REM KNOWS!!

REM’S purchase of the AP News Round-up

SOme Nutionql A((ounts (6:30 to 6:45 P. M. Monday thru Saturday)
n Station W-I-T-H is significant news to
Now On W-I-T-H ©
ey advertisers seeking results at lower sales
Medrex : costs . . . for two reasons:
Dr. Pierce > @ The Maryland Pharmaceutical Com-
Seaboard Finance pany, makers of REM, is known for
M . e/ its able purchase of radio values. :
ercirex : 3
Resinol ©® The Maryland Pharmaceutical Com- ’
23 pany is a ‘‘home’’ industry and knows b
Stanback Baltimore radio intimately.
Sunway Vitamins :
On a cost-per-dollar-per-home reached, G
ROy ﬂl (I’OWII (0/0 W-I-T-H does a great job in Baltimore.
Rem
Gold Medal Capsules :
True Story THE PEOPLE'S VOICE IN BALTIMORE 4
Supersuds : I
Bond Bread On the air 24 hours a day—seven days a week § 2
ona orea
Pepsi Cola "‘-
Represented Nationally
(I'elseﬂ by Headley-Reed
Edgeworth :
Vitamins Plus
Tek
Tom Tinsley, President
Johnson & Johnson

J 0. Insecticide
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Personal

NOTES

STANLEY E. HUBBARD, presi-
dent of KSTP St. Paul, is chairman
of the exploitation commnmittee of the
St. Paul and Ramsey county perma-
nent War Bond commmittee.

8. 8. I'OX. president and general

manager of KDYL Salt Lake City is

serving as head of the radio division

{(J)r ]the Third War Loan Drive in
tah.

S. J. de LOTBINIERE has been ap-
pointed BBC Canadian representa-
tive with headquarters in Torouto. .\
native of Quebec, he joined BBC in
1932, serving as director of ontside
broaleasts until 1939 and has had
special duties and directorships since
ithe heginning of the war.

JOHN HENLEY, manager of the ne-
counting department of KOAMO-KJR
Seattle, was honored by the catire
studio staff on Sept. 17. his TTth
hirthday aud the 17th awniversary of
his present job.

WILLIAM HAWKINS has been ap-
pointed acting manager of CFOS
Owen Sound, Ont.,, succeeding Nu-
thaniel Holmes who has joined Vicker
& Benson, Toronto agency. Hawkins
has been with CFOS since it began
aperations four years ago.

LOUIS FROELICH. sales wmanager
of WING Dayton. Ohio, reported to
Detroit lust week for his Ariny physi-
eal.

LEWIS ALLEN WEISS. vicc-presi-
dent _and general manager of Don
Lee Broadcasting System, Hollywood.
Las returned to Hollywood after at-
tending New York meetings of the
MBS directorate.

BUNTY FABIAN KEYSER, former-
Iy of KSL and KUTA Salt Lake City.
has been named promotion and pub-
licity director of KFRC San Fran-
cisco, replacing Frances Sarcander.

CHARLE S LANPHIER. general
manager of WEMP Milwaukee, has
been named Wiscorsin consultant for
the OWI Domestic Radio Bureau.

ELL HENRY, publicity director of
WLS Chicago, is father of a girl

CRAIG MAUDSLEY has heen ap-
pointed sales manager of WAIT
Chicago.

JOHN SALT, deputy director of the
BBC in North America, left New
York Sept. 24 for a short trip to the
West Coast to confer with Mr. Gerald
Cock, BBC Pacific Coast Representa-
tive. On his return trip Mr. Salt will
address the annual ineeting of the
Rocky Mountain Radio Council in
Denver, at a Juncheon, Friday, Oct.
8. He will confer with William New-
ton, BBC’s Middle West Representa-
tive in Chicago. )

GERALDINE ZORBAUGH, for-
werly of the law office of Crawford &
Sprague, New York and previonsly
with NBC's legal dept., has heen ap-
pointed assistant to Robert D. Swezcey.
legal counsel of the BLUE.

TORRAINE BRUNSON. secretury
to program business manager of the
BLUE, Helen Guy, and previously
in the West Coast ofice of BRoaD-
CABTING, has announced her engage-
ment to Lt. (jg.) Willimn Rooler,
assistant Navy cost inspector at the
Brewster Aeronautical Works.

MILLER MeCLINTOCK, president
of MBS, has been selected chairman
of the board of directors of Bundles
for America. He is also vice-president
of the service.

CONGRATULATORY HANDSHAKES for Arthur J. Kemp (right), for-
mer CBS Pacific Coast sales manager who takes over management of
network’s Detroit offices, were tendered by these CBS Western execu-
tives following appointment announcement in mid-September. Four of
his well-wishers were affected by the realignment. Handshaking quintet
(1to r) are Wayne Steffner, new manager of CBS San Francisco offices;
Harry W. Witt, now executive assistant to Donald W. Thornburgh, West
Coast network vice-president; Arch Morton, appointed sales manager of
KNX; Mr. Thornburgh, and George L. Moskivics, who has taken over
Kemp’s post as Pacific Coast sales manager.

Our Respects
(Continued from page 34

almost by the toss of a mental coin,
and Charles R. Denny Jr. came out
with the LL.B. degree in 1936 and
took job number one with Coving-
ton, Burling, Rublee, Atcheson &
Shorb.

In about a year he had an op-
portunity to become an attorney in
the condemnation section of the
Lands Div. in the Dept. of Justice.
He took it, and in a little more
than two years was promoted to
job number three, assistant chief
of the appellate section of the
Lands Div. Number four he took
in stride as chief of the section
when Dean Charles W, Leaphart
resigned to return to Montana U.
in August 1940.

As chief of the appellate section
he worked with 15 to 20 attorneys.
The job called for travelling to all
parts of the country and he got ex-
perience arguing cases on the vari-
ous judicial ecircuits and before
the Supreme Court. But he admits
being “scared” the first time he
faced the Supreme Bench.

The network regulations case
had just been argued in the lower
court when the FCC in February,
1941, offered Charley Denny job
number five as assistant general
counsel in charge of the Div. of
Litigation and Administration. One
of his first chores with the Com-
mission was working, with others,
on a brief on the question of juris-
diction in the network case.

Eight months later, following the

JAMES BEACH of WJJD Chicago.
and previously associated with the
Hearst newspapers, has joined the
sales staff of WAIT Chicago.

JOHN W. HYMES, statiou relatious
director. domestic radio division o
OWI. was honored guest at a luncheon
meeting of the Southern California
Broadcasters Assn. held Sept. 27 at
Los Angeles Ambassador Hotel. Ses-
sion was last in series of meetings
with the 12 station relations regional
OWT offices.
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resignation of the general coun-
sel, Telford Taylor, to join the
Army, Charley Denny was selected
by the Commission to head the
legal department.

His associates call him both an
able lawyer and good administrator,
one who knows how to delegate au-
thority and at the same time keep
a firm hand on the business of the
department. But most of them will
say, too, that the biggest factor
in his rise from the ranks is his
genial, friendly faculty of getting
along with people. “Not that he
hesitates to disagree with the Com-

mission, or anybody else, when
necessary” a Commissioner ob-
served.

A sidelight on the care he puts
into the details of his work came
out at one of the hearings of the
House Select Committee to In-
vestigate the FCC. A long routine
memorandum he had written was
read into the record. A press asso-
ciation reporter of long experi-
ence in Washington commented
afterward on the clearness, coher-
ance and simplicity of the style.
“That’s not unusual”, an FCC at-
torney said: “he’s made the whole
department take pride in the qual-
ity of even routine memoranda.”

Repeatedly during sessions of
the hearings before the investigat-
ing Committee Charles Denny rose
to protest vigorously some pro-
cedure of the Committee or to in-
sist upon a point he felt should be
made without delay. Threats by
the Committee chairman to call the
police haven’t detered him. But
though his efforts on behalf of the
FCC brought him frequently into
sharp conflict with counsel for the
Committee, he has displayed a cool-
ness under fire which would have
done credit to a veteran of many
more legal battles than the youth-
ful general counsel has yet seen.

In 1937 he married Elizabeth
Woolsey, of New York, a graduate
of Smith College. They have two
children, Alison Byrd, three, and
Christine, born last Aug. 25.

MUTUAL MEETING
INN. Y., OCT. 5-7

FIRST MEETING of the program,
sales and merchandising, and sta-
tion service committees, formed by
Mutual in July [BROADCASTING,
July 267, will be held Oct. 5-7 at
the Waldorf-Astoria, New York,
with Miller McClintock, president
of Mutual, presiding. Each com-
mittee member attending the ses-
sions will also be a guest of Mu-
tual at one of the World Series
games, to be broadcast on MBS
from New York at that time.

Among those expected to attend
are:

Robert Convey and John Tinnea,
KWK S8t. Louis; William B. Dolnh,
WOL Washington; Don Davis, WHB
Kansas City; 0. J. Kelchner, WIRC
Indianapolis; Marie Maher. KRON
Omaha; Ken Church, WKRC Cin-
cinnati; Charles Jordan. WRR Dal-
las; Eugene Cagle, KFJZ Fort
Worth; Fred Fletcher, WRATL, Ra-
leigh; €. L. Harris, WGRC FLonis-
ville; Ted Grizzard, WLADP ILexing-
ton; James E. Gordon, WNOE New
Otleans; James A. Davenport. WATL
Atlanta; Robert R. Feagin, WPDQ
Jacksonville; Felix Hinkle, WHRC
Canton; A. Glassman and George C,
Hateh, KLO Ogden: A. E. Leary,
CKCT,  Toronto; Garland Powell,
WRUF  Gainesville; John Raler
NCBS&; TLes Johnson, WHRF Rack
Island; Rohert Laubengaver, KSAL
Salina; John Taux, WSTV Stenhen-
ville; Rex Howell. KFXJ Grand
Junetion; Rohert MeRaney., WOCRI
Columbns, Miss.; William B, Hnf(-
man, Wiseonsin Network: Dale Tay-
lor, WENY Elmira, and G. Pearson
Ward, KTTS Springfield, Mo.

Links BBC, CBC
FIRST APPOINTMENT to Cana-
da by the British Broadecasting
Corp. is that of S. J. de Lotbiniere
who will act primarilv in a liaison
capacity between the BBC and CBS
and look after an increasing num-
ber of BBC programs originating
in Canada. He joined the BBC in
1932, was in charge of actuality
broadcasts before the war, and
lately has been on svecial duties in
connection with BBC war revort-
ers. The CBC has maintained an
?ggseas Unit in England since

Fly to Address Club

JAMES LAWRENCE FLY, chair-
man_ of the FCC, will be guest
speaker Oct. 7 at the first meeting
this season of the Radio Execu-
tives Club of New York, which is
holding its luncheon sessions this
year the first and third Thursday
of the month at the Hotel Shelton.
Second session on Oct. 21 will be
addressed by Eugene L. Garey,
counsel to the Cox Committee in-
vestigating the FCC.

Charles is an Episcopalian. Golf is
his favorite hobby, and his wife
plays with him. For the last year
Charles has ridden a bicycle to
work and home, four miles each
way.

You’d think that sheer youth and
inexperience would reveal some
rough spots here and there in his
work, but his fellow attorneys deny
it. One summed it up this way:
“He hasn’t a really weak point;
he’s one of the most competent all-
around men for the job the Com-
mission could have hired.”
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THERE’S A SOURCE ... AND ONE WELL WORTH INVESTIGATING

SMoOKE . . . rings of it . . . was one of
the first things televised for public
demonstration. It took place on Sept.
1, 1928,* when Farnsworth Television
engincers gave the first public showing
before the press in San Francisco.
Critical newspapermen acclaimed this
magical science. That early presenta-
tion kindled a bonfire of interest.
After World War 1, we all saw the
amazing advance of radio. Afier this
war, it will be electronic television . . .
the next billion-dollar industry in the
field of science. For those people

already experienced in radio, the opera-
tion and ownership of telecasting
studios will open a vast new field of
opportunity.

Throughout 17 ycars, Farnsworth
engineers have pioneered and con-
tributed to the development of this
expanding new science. Today, these
untiring scientists stand at a milestone
in history. For Television is being
readied for its huge post-war audience
and the sponsors who will use its great
possibitities. Currently, all Farnsworth
advertising is building this future.

Right now, of course, we are on
1009 production of precision elec-
tronic devices that are serving the
armed forces. Tomorrow, we will be
ready to serve you.

Have you nean the current Farns-
worth Television advertisement ap-
pearing in Time, Sept. 6; The New
Yorker, Sept. 11; Life, Sept. 20; News-
week, Sept. 20; Collier’s, Sept. 25; and
The Atlantic, Oct.?

*No. 2 in u series depicting milestones in
the history of Farnsworth Television.

® Farnsworth Television & Radio
Corporation, Fort Wayne 1, Indiana.
Farnsworth Radio and Television
Transmitters and Receivers; Aircraft
Radio Equipment; the Farnsworth
Dissector Tube; the Capehart, the
Capehart-Panamuse; the Farnsworth
Phonograph-Radio.



Presto HE[III'I]IIIQ [Ill'plll'lltlllll

“MAGIC!”

is'their word for it

We damn well know it won’t win the war . . . b« if your boy
is in there pitching it’s encouraging to know the Hits ot
Broadway and Main Street are delivered right to his foxhole.

How? With Presto Recordings and Playbacks. Whether
he’s with MacArthur, Eisenhower, Spaatz, or training on
home grounds, Presto Equipment is bringing him the latest
from Home—music, news, songs, entertainment . . . recorded
while “live’” and rebroadcast to him between battles. That
goes for the Navy, too!

And when Presto Recordings and Playbacks are not dishing
out the “‘jive” they're drilling in the facts of fighting—train-
ing troops, broadcasting orders, recording operational data,
and a lot of other things we won’t talk about.

“Magic!” is the word the boys have for it. But to you it’s
just plain Presto!...trade name of all that’s finest and best
in Sound Recording.

HEW YORK

g Egurpmenl and Dvacs

Warld's Largesl Masufachurers of Insias
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OWI PACKET, WEEK OCT. 25

Check the list below to find the war message announcements you will broadeast

during the w

beginning Oct. 25. Sell the spots officially designated for sponsorship.

Plan schedules for best timing of these important war meesages. Tell your clients what
spots are available for inclusion in their programs. Each X" gtands for three one-
minute announcements per day, or 21 per week.

STA(;I‘ION ANNOUNCEMENTS

NET- Group NAT. 8POT
WAR MESSAGE WORK KW PLAN
PLAN AR, Ind. Af. Ind. Live Trans.
National War Fund* X X X X X
Hold Prices Down_ X
Tin Can Salvage__. X X X
Stick to Your War Job. X X X X X
Careless Talk. X
Conserve Critical Resources®®._ X X X X

*These station announcements will not be recorded but will be supplied live to each

N ati,

station by local repr of the

1 War Fund.

**These announcements will be 55 seconds and available for sponsorship—a total of six

announcements mst.ead of the usual three
See OWI Schedule of War M,

79 for pames and time of programs carrying

war messages under National Spot and Network Allocation Plans.

Full Quota of Announcements for OW1I
Planned in Packet for Oct. 25 Week

A SCHEDULE of spot announce-
ments for commercial sponsorship
is listed in the OWI Washington
packet for the week of Oct. 25.
These are the six spots which the
OWI Domestic Radio Bureau has
prepared to aid the Government’s
campaign to conserve critical re-
sources through economy in the use
of gas, water, electricity, fuels,
transportation and communications
[ BROADCASTING, Sept. 27].

W. F. Fairbanks, chief of the al-
location section of the bureau,
points out that the week of Oct.
25 will be the first since last May
for which OWI is asking indepen-
dent stations for the full quota of
announcements agreed upon when
the Station Announcement Plan
was set up. The Washington packet
for the week (see table) will call
for 12 announcements by indepen-
dents and nine by affiliates, the rest
of the week’s quota being supplied
as usual by OWI’s regional station
relations offices. Under the plan as
originally set up, affiliated stations
agreed to broadcast a total of 12,
and independents 16, announce-
ments per week, with 76% of the
material coming from Washington
and 256% from local OWI sources.

The reason for the full schedule
the week of Oct. 26 is the critical
manpower situation developing in
the country, which necessitates re-
peating the “Stick to Your War
Job” spots scheduled for broadecast
the week of Oct. 11.

Conservation Spots

“National War Fund”, the drive
for 17 national relief and service
organizations and hundreds of lo-
cal community chest agencies, con-
tinues to get the full support of
announcements on the Network and
Station Allocation plans.

“Hold Prices Down” repeats on
the Network plan, and “Tin Can
Salvage” is promoted by announce-
ments on the networks and on both
KW and OI independent stations.
(Letters refer to station groups set
up by OWI as mailing list divi-
sions. Transcription labels are
marked KW or OI according to
grouping of stations receiving the
dises.)

“Conserve Critical Resources” is

the campaign reported in detail in
BROADCASTING last week. The six
announcements, instead of the usual
three, call on the public to con-
serve coal and oil, gas, water, elec-
tricity, transportation and com-
munications. All but the water spot
have obvious possibilities of spon-
sorship by fuel companies and
public utilities. Station manage-
ments were advised last week by
John D. Hymes, Domestic Radio
Bureau’s station relations chief,
that the transcriptions would bg re-
corded short (total time 56 sec-
onds) to allow sponsor tie-in. Sta-
tions are urged to sell these spots,
but it is stressed that all six an-
nouncements should be broadcast,
whether sponsored or not, as they
form one related and integrated
campaign.

Not shown in the adjoining ta-
ble are the war messages scheduled
on the Special Assignment Plan,
Themes of the Special Assignment
messages for the week of Oct. 25

re: “This is the Enemy”, “Food
Fights for Freedom”, “V-12 Navy
College Courses”, and children’s
subjects.

Grocery Mfrs. Meet

GROCERY Manufacturers of
America will hold a War Confer-
ence at the Waldorf-Astoria, New
York, Nov. 3-5, announces Paul S.
Willis, GMA president, who says
the meeting has been called “to
consolidate the gains already made
toward the solution of America’s
knotty food problems and to in-
crease the mutual understanding
and teamwork between all seg-
ments of the food producing and
distributing industries.”

Rice Is Back

GRANTLAND RICE, sports au-
thority, returned to the air Friday,
Oct. 1, with his annual football
commentary on the Cities Service
Concerts sponsored on NBC by
Cities Service Co., New York. He
discusses games for the following
day, and interviews football per-
sonalties in the regular half-hour
program heard Friday, 8-8:30 p.m.
Agency is Foote, Cone & Belding,
New York.
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T e /em of /eadeshp tat gts results!

76. 9% AN OUTSTANDING characteristic of the American Army is the
| high quality of its leadership . . . a leadership that inspires con-
fidence and trust in the men who follow their leaders.

STATION € ——_
STATION 8

WwDOD

WDOD'’s leadership in the Chattancoga market has inspired

. confidence in the advertisers who have chosen this station to
18.3% reach the rich Chattanooga market. It's a high standard of
| 4.8% leadership that WDOD has set for itself . . . a standard that for
more than 18 years has given it unquestioned supremacy in the

] ’ ; rvey of national spot
the time buyers’ station {, recert sy ol sovonsl seel gie1g, .

per cent of all national business ’
placed in Chattancoga. Station vy : W n
B was awarded 183 per cent, D l D Y o u SAY } H o o P E R? :
Station C 4.8 per cent. Here is H 1 3

comtie ot S woope | Hooper figures for Chatfanooga show
dominance. WDOD far ouf in front morning, afternoon

and night.

CBS FOR CHATTANOOGA, TENN.
MAeauL i ravmer co. 9,000 WATTS DAY AND NIGHT
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Robert Bartley Assumes

New Position at NAB

ROBERT T. BARTLEY, former
vice-president of the Yankee Net-
work, reported at the NAB in
Washington last week as Director
of War Activities. Mr. Bartley re-
signed his Yankee Network post to
accept the assignment [BROADCAST-
ING, Aug. 30].

The new NAB executive, who re-
ports directly to President Neville
Miller, was with the Securities and
Exchange Commission prior to
joining the Yankee Network. In
1934 when the FCC was created,
he served as the first director of its
telegraph division. He left the FCC
in" 1937 to become & senior securi-
ties analyst with the SEC. In
March, 1939 he joined the Yankee
Network as executive secretary,
under John Shepard 3rd, president.
He was elected to a Yankee vice-
presidency in August 1942 and re-
signed that I\})osi: effective Sept. 25
to join the NAB.

Blue Coop Sponsors

LATEST SPONSORS signing for
local cooperative programs on the
BLUE are: for Dick Tracy, Louis
Melind Co., WENR Chicago; Will
Sales Jewelers, WINN Louisville,
and Brumfield Dept. Store, WGCM
Gulfport, Miss.; for Martin Agron-
sky, Victor Coffee Co., WHDH Bos-
ton; Roth Stationery, WIZE
Springfield, Ohio, and Sears Roe-
buck Co., WGCM Gulfport; for
Mystery Chef, Carey Salt Co.,
KTOK Oklahoma City, and for
Baukhage Talking, Victor Coffee
Co., WHDH Boston.

BEHIND
MIKE

CLIFFORD EVANS, commentator
on WLIB DBrooklyn and newspaper-
man, celebrated his first anniversary
in radio Oct. 4.

LEE MORRISON, staff announcer of
WHOM Jersey City. has been named
night manager, and Steve Hollis, also
staff announcer, has been made assist-
ant program director.

CAPTAIN JAMES ALLEN, former
program director of WFIL Philadel-
phia and now with the Quartermaster
Corps at Ft. Leavenworth, Kans.,
is the father of a boy.

JAMES CROSSON, news editor of
{){OYW Philadelphia, is the father of a
y.

CHUCK THOMPSON, announcer of
WIBG Philadelphia, reports for the
Army on Oct. 5. He had been selected
to handle the Atlantic Refining foot-
ball broadcasts.

“UNCLE” STANLEY DAVIS, who
for the past three years has been
handling the Happy Hour Club chil-
dren's program of WJOB Hammond,
Ind., has joined the Navy. “Aunt”
Margaret Frye now handles the pro-
gram, broadcast Saturday mornings.

BILL MARCH, staff announcer of
WATT Newark, N. J., has left for
active service in the Army Air Corps.

ROGER C. PATRICK, honorably
discharged from the Army, has re-
turned to WCBS Springfield, Ill., as
announcer.

AND FOR THE LADIES—

“The Man with the
Good Looking Voice”

HENRY MATTISON

KFH program planning puts
the masculine touch to fash-
ions and rations with MAT-
TISON'S MUSICAL MEMOS,
available to participation

sponsors at regular an-

nouncement rates.
[ J

Put your Dollars To Work
In Zoomtown!

Wichita’s retail sales volume is fifth in the big
seven-s‘ate Southwest. Wartime industry has sky-
rocketed Wichita to the top rank

. and it is there to stay because Wichita’s tools
far war are also instruments for peace.

in boom markets

That Selling Station In
Kansas' Biggest, Richest Market

KFH

WICHITA, KANSAS
CBS - 5000 Watts Day and Night
See any Edward Petry Office.

Page 40 ¢ October 4,

1943

HARRY CONOVER, newly-ap-
pointed consultant on telegenics of
WOR New York, takes a lesson
in television operation from J. Ray
Nelson, supervisor of television ac-
tivities. Head of the model agency
bearing his name, Mr. Conover will
assist in the exploration of commer-
cial television possibilities at WOR.
His models will definitely be in the
picture.

MARIE MacDONALD has been
named continuity editor of KIRO
Seattle, replacing A1 Amundsen, who
recently joined N. W. Ayer & Son
Inec. a8 agency producer. Added to the
continuity staff is Lenore Wallace.
Bob Spence, chief announcer, has been
placed in charge of station operations.
Norman Runyons, announcer, has
been transferred to production. Mary
Frances Kylen is new traffic manager.
John Evans, formerly of KOMO-KJR,
has joined the station as account
executive.

DON RROMLEY, announcer of
KMPC Beverly Hills, Cal., has joined
the Navy.

MARGARET BRUCE CLEVE-
LAND, former Hollywood actress, has
been appointed women's editor of
KLX Oegkland, Cal.,, and conducts a
daily early morning program.

OWEN BABBE, announcer on the

weekly Mutual-Don Lee Sherlock

lI)ioolmea program, is the father of a
y.

HUNTER REAMS is the new pro-
gram director of WJPA Washington,
Pa. He formerly was public relations
director of WWPG Lake Worth, Fla.,
announcer of WJNO West Palm
Beach, Fla., and news editor and chief
announcer of WSTV Steubenville,
Ohio. Al Smith, WJPA announcer,
has returned to Princeton U. to con-
tinue his studies.

“PEDE” WORTH, formerly produc-
er of KOMO-KJR Seattle has joined
the staff of KQW San Francisco, as
producer.

PVT. TOM HUDSON, formerly au-
nouncer on the Rudy Vallee Sealtest
Show on the Coast, is now announcing
Army Air Forces on Mutual Monday
nights.

PORTLAND, OREGOMN
“KEY TO THE GREAT WEST”

5,000 Watts
620 Kilocycles

NBC RED NETWORK

Represenied Mationslly by

EDWARD FETRY & COD., Ing.

JEAN HALLOCK, formerly assist-
ant food and household editor of
Fawcett Publications. New York. and
previously a freelance radio writer,
has joined the CBS press information
department. She replaces Harry
Feeney, now in the Army,

GEOFFREY BRIDSON, BBC writ-
er and producer, has travelled the
Alaska Highway to record a broad-
cast for NBC and BBC. Recordings
of the show on NBC Oct. 6 will be
flown to London by bomber for broad-
casting on the BBC home service.

DEL SHARBUTT, m. c¢. and an-
nouncer on such shows as the CBS
Radio Readers Digest and the NBC
All-Time IIit Parade, recently be-
came the father of his third child.

WILLIAM H. STEESE, formerly
economic analyst on the National In-
dustrial Conference Board, has joined
the CBS Research department as
chief of the program records division.

FLORENCE MORRIS. formerly of
BLUE program dept., has been ap-
pointed manager of the booking of-
fice in charge of operations under
Charles Barry, Eastern program
manager. She replaces Grace Heller-
son, resigned.

JOHN CORNELL, formerly an an-
nouncer of WLW Cincinnati, on Oct.
4 joins the CBS announcing staff.

SIEGFRIED T. MICKELSON, as-
sistant professor of journalism. U. of
Minnesota, will devote one-third time
to teaching this year and the remaind-
er as news editor of WCCO Minneap-
olis. Prof. Mickelson organized the sta-
tion's news bureau earlier this year.
Prof. M. V. Charnley of the uni-
versity’s school of journalism served
as assistant news editor of WCCO
during the summer.

STANLEY BUSH has joined the an-
nouncing staff of WINN Louisville.

BOB ANTHONY, formerly assistant
program director and production man-
ager of WFBC Greenville, S. C., has
joined the announcing staff of WAAT
Newark, N. J

IRENE BEASLEY, singer, has been
signed by Procter & Gamble to do the
trailer announcements for Ivory
Flakes on P & G's NBC program,
Abie's Irish Rose for the second year.

RAY BOHANNON, formerly of KRE
Berkeley, Cal. has joined KQW San
Francisco as announcer.

CHARLES SYDNEY FREED, form-
erly an announcer and on the music
production staff of WIBG Philadel-
phia, and most recently relieved of
active duty as a second lieutenant
in the Army. has joined the announc-
ing staff of WQXR New York.

RICHARD ARNELL, composer-
musician, who has handled various

radio musical assignments on a free-
lance hasis, hag been appointed music
consultant to the BBC in New York.
He will work with programs of iu-
terest to Britain which are recorded
here and sent to London.
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DAVE YOUNG, formerly producer of
KHJ Hollywood has joined the NBC
production staff.

GEORGE FISHER, Hollywood com-
mentator, currently awaiting further
draft orders for re-enlistment for
Army officers’ training, has joined
KHJ Hollywood as announcer.

HOUSTON COX, newscaster of KPO
San Francisco, is the father of a girl.

PAUL SKINNER, former singer-an-
nouncer of WTMJ Milwaukee, has re-
joined the station.

JOHN STINSON, formerly of WLW
Cincinnati has joined WKRC Cincin-
nati as newscaster.

CEARLINE OSGOOD, woman com-
mentator, has joined WAIT Chicago.
Ben Norman has joined the announe-
ing staff. Jack Payne is in charge of
continuity and production.

MARGARET McCALLUM and
Frances Johnston, formerly of CBR
Vancouver, are now with the traffic
office of Trans-Canada Airlines, Mon-
treal and Winnepeg respectively.

FRANK WILLIAMS, formerly of
NBC Los Angeles, has joined CJOR
Vancouver as announcer.

RUPERT CAPLAN, Montreal radio
producer, has been appointed super-
visor of production for the Canadian
Broadcasting Corp., with headquar-
ters at Toronto. He will supervise
general production policy of the CBC,
as well as train the production staff
throughout Canada.

IRWIN CUTLER, formerly announc-
er and newscaster at WEST Easton,
Ya., is now handling camp shows,
radio, and orientation for enlisted
men at Camp Claiborne, La.

BERNARD DUDLEY, New York
Philharmonic Symphony commentator
and announcer for the Drew Pearson
and Alexander’s Mediation Board pro-
grams, has taken an office at 720
Fifth Ave, N. Y.

TONY PARATOQORE, former staff an-
nouncer of WIBU Poynette, Wis.,
liaskjomed the staff of WOR New
ork,

JACK ZEIGIN, former announcer of
WING Dayton, Ohio, and recently
discharged from the Army, has re-
turned to the station.

GEORGE C. BIGGAR, WLW Cin-
cinnati program director, has been
elected Service Officer for American
Legion OQutpost 480 in Cincinnati.
Nancy Lazarus has joined the writ-
il;gff staff of the WLW-WSAI news
staff.

GLEN E. HARRIS, formerly of
KMBC Kansas City, has joined the
%nnouncing staff of KDYL Salt Lake
ity.

ALBERT GROBE, chief announcer
of WQXR New York, has been signed
to narrate two motion pictures, one
for the Coordinator of Inter-Ameri-
can Affairs, entitled “The Wealth of
the Andes”, and the other an RKO-
Pathe “Sportscope”.

WILLIAM WALBAUM, recently re-
leased from the Army with a medical
discharge, last week joined the con-
tinuity of CBS Central Division.
Prior to entering the service he was a
continuity writer at WIND Gary.

DICK ENROTH, announcer at WGN
Chicago, will be the 59th WGN man
to join the services when he becomes
an aviation cadet at Jefferson Bar-
racks, Mo.

WILLIAM E. (Bill) MacDONALD

t has been appointed farm service di-

rector of KFAB Lincoln, Neb.

TED GATES, production manager of
KWEKW Pasadena, Cal., has resigned
to do research work for California
Institute of Technalogy. Replacing
him is Paul Allison, formerly news
editor of KMTR Hollywood. Bill
Plummer, formerly of KTFI Twin
Falls, Ida., has joined KWKW an-
nouncing staff.
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Rules Governing Lighting of Towers
Are Ordered Tightened in FCC Ruling

TIGHTENING up on rules and
regulations governing tower lights
and entries in station logs was or-
dered by the FCC, setting en banc
last Wednesday effective Oct. 28.
Increased air travel, and particu-
larly the outlook on the postwar
areas, prompted the FCC, in co-
operation with the Civil Aeronau-
tics Administration to promulgate
the modified regulations to reduce
air navigation power hazards to a
minimum.

The new regulations provide for
visual observations and physical
inspections of tower lights, to be
followed by a report to the nearest
airways communication station of
CAA where when failure of tower
lights which cannot be readily cor-
rected is observed; and second, en-
tries at the station log indicating
not only that regular checks have
been made, but also following where
failure has occurred and the nature
of steps taken to remedy the condi-
tion.

The specific sections affected are:

“Section 2.82 (New) — INSPECTION
OF TOWER LIGHTS AND ASSOCIATED
CONTROL EQUIPMENT—The license of
any radio station which has an antenna
or antenna supporting structure(s) re-
quired to be illuminas pursuant to the
provisions of Section 303(q) of the Com-
muications Act of 1934, as amended:

(a) Shall make a visual observation of
the tower lights at least once each twenty-
four hours to insure that ali such lights
are functioning properly as required.

(b) Shall report immediately by tele-
phone or telegraph to the nearest Air-
ways Communications Station or Office of
the Civil Aeronautics Administration any
observed failure of the tower lights, not
corrected within thirty minutes, regard-
less of the cause of such failure. Further
notification by telephone or telegraph shall
be given i diately upon p of
the required illumination.

(c) Shall inspect at intervals of at least
once each three months, all ﬂa.shlnz or ro-
tating b and con-
trol devices to insure that such apparatus
is functioning properly as required.”

_ “Section 3.404 (Modified) LOGS—The
license of each broadcast station shali
maintain program and operating logs and
shall require entries to be made as follows:

(a) In the program log: * * *

(b) In the operating log: * * *

(c) Where an antenna supportmz struc-
ture(s) is to be ill the
licensee shall make entries in the radio
station log appropriate to the require-
ments of Section 2.82(a), (b), and (c¢)
as follows:

*“(1) The time the tower lights are
turned on and off if manually controlled.

(2) The time the daily visual observation
of the tower lights was made.

(3) In the event of any observed failure
of a tower light,

(i) Nature of such failure.

(ii) Time the failure was observed.

(ifi) Time and nature of the adjust-
ments, repairs or replacements made.

(iv) Airways Communication Station
(C.A.A.) notified of the failure of any
tower light not corrected within thirty
minutes and the time such notice was
given.

(v) Time notice was given to the Air-
ways Communication Station (C. LA.) that
the required illumination was r

(4) Upon completion of the periodic in-
apection requirel at least once each three
months,

(i) The date of the inspection and the
condition of all tower lights and associated
tower lighting control devices,

(ii) Any adjustments, replacements or
repairs made to insure compliance with
the lighting requirements.”

Section 4.5 (Modified) — STATION
RECORDS—-(a) The licensee of each class
of listed in S 4,

(1) The time the tower lights are turned
on and off if manually controlled.

(2) The time the daily visual observa-
tion of the tower lights was made.

(3) In the event of any observed failure
of a tower light,

(i) Nature of such failure.

(ii) Time the failure was observed.

(iii) Time and nature of the adjust-
ments, repairs or replacements made.

(iv) Airways Communication Station
(C.A.A.) notified of the failure of any
tower light not correc within thirty
minutes and the time such notice was
given.

(v) Time notice was given to the Air-
ways Communication Station (C.A.A.) that
the required illumination was resumed.

(4) Upon completion of the penodlc in-
spection required at least once each three
months,

(i) The date of the inspection and the
condition of all tower lights end associated
tower lighting control devxces

(i) Any adjustm
repairs made to insure comphanee mth
the lighting requirements.”

»Section 4.264 (Modified)—LOGS—The
licensee of each television broadcast station
shall maintain program and operating logs
and shall require entries to be made as
fo}:"v),sp 1 LI B

a) Program logs

(b) Operating log * * * (And when
transmitting a standard television sig-
nal) * * #

(c) Log of experimental operation when
transmitting other than a standard tele-
vision signal * *

(d) Where an antenna. or antenna sup-
porting structure(s) is required to be il-
luminated the licensee shall e entries
in the ralio station log appropriate to the
requirements of Section 2.82(a), (b), and
(c) as follows:

(1) The time the tower lights are turned
an and off if manually controlled.

(2) The time the daily visual observa-

tion of the tower lights was made.

(3) In the event of any observed failure
of a tower light,

(i) Nature of such failure.

(ii) Time the failure was observed.

(iii) Time eand nature of the adjusb
ments, repairs or replacements made.

(iv) Airways Communication Station
(C.A.A.) notified of the failure of any
tower light not corrected within thirty
minutes and the time such notice was
given.

(v) Time notice was glven to the Air-
ways Communication Station (C.A.A.) that
the required illumination was resum

(4) Upon completion of the periodic in-
apection required at least once each three

months,

(i) The date of the inspection and the
condition of all tower lights and associated
tower lighting control devices,

(ii) Any adjustments, replacements or
repairs made to insure compliance with the
lighting requirements.”

““Section 5.28 (Modified) RECORDS OF
OPERATION—(a) The licenaee of each
exp shall tain ade-
quate reoords of operation including: * * *

(b) Where an antenna or antenna sup-
porting structure(s) is required to be il-
lumin the licensee shall make entries
in the radio station log appropriate to the
rquirements of Section 2.82 (a), (b) and
(¢) as follows:

(1) The time the tower lights are turned
on and off if manually controlled.

“(2) The time the daily visual observa-
tion of the tower lights was made.

(3) In the event of any observed fail-
ure of a tower light,

[(Continued on page 33]

+

1
shall maintain adequate records of the
operation including: * * *

(b) Where an antenna or antenna sup-
porting structure(s) ia required to be il-
luminated the licensee shall make entries
in the radio station log appropriate to the
requirements of Section 2.82(a), (b), and
(c) as follows:

“Be not afrmd lady—I'm the
Lone Ranger from WFDF Flint
Michigan.”
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(i) Nature of such failure

(ii) Time the failure was observed

(iii) Time and nature of the adjust-
ments, repairs or replacements made.

(iv) Airways Communication Station
(C.A.A.) notified of the failure of any
tower light not corrected within thirty
minutes and the time such notice was
given.

(v) Time notice was given to the Air-
ways Communication Station (C.A.A.) that
the required illumination was resumed.

(4) Upon completion of the periodic in-
spection required at least once each three
months,

(i) The date of the inspection and the
condition of all tower lights an! associated
tower lighting control devices.

(ii) Any adjustments, replacements or
repairs made to insure compliance with the
lighting requirements.”

“‘Section 6.39 (New)—INSPECTION OF
ANTENNA TOWER LIGHTING—Where
an antenna or antenna supporting struc-
ture(s) is required to be illuminated the
licensee shall make entries in the radio
station log appropriate to the requirements
of Section 2.82(a), (b), and (c) as fol-
lows:

(1 The time the tower lights are turned
on and off if manually controlled.

(2) The time the daily visual observation
of the tower lights are made.

(3) In the event of any observed failure
of a tower light,

(i) Nature of such failure.

(ii) Time the failure was observed.

(iii) Time and nature of the adjust-
ments, repairs or replacements made .

(iv) Airways Communication Station
(C.A.A.) notified of the failure of any
tower light not corrected within thirty
minutes and the time. such notice -was
given.

“(v) Time notice was given to the Air-
ways Communication Statien-(C.A.A.» that
the required iliumination was resumed.

(4) Upon completion of the periodic
inspection required at least once each
three months,

(i) The date of the inspection and the
condition of all tower lights and associated
tower lighting control devices.

(ii) Any adjustments, replacements or
repairs made to insure compliance with
the lighting requirements.”

“‘Section 7.83 (New) —RECORD OF AN-
TENNA TOWER LIGHTING INSPEC-
TIONS—Where an antenna or antenna
supporting structure(s) is required to be
illuminated the licensee shall make en-
tries in the radio station log appropriate
to the requirements of Section 2.82 (a),
(b), and (c) as follows:

(1) The time the tower lights are turned
on and off if manually controlled.

(2) The time the daily visual observation
of the tower lights was made.

(3} In the event of any observed fail-
ure of a tower light,

(i) Nature of surh failure.

(ii) Time the failure was observed.

(iii} Time and nature of the sadjust-
ments. repairs or replacements made.

(iv) Airwavs Communication Station
(C.A.A.) notified of the failure of any
tower light not corrected within thirty
minutes and the time such notice was
given.

(v) Time notice was given to the Air-
ways Communieation Station (C.A.A.) that
the reqnired illumination was resumed.

(4) Upon completion of the periodic
irspectinn required at least once each
three months.

(i) The drte of the inspection and the
condition of all tower livhts and associated
tower lighting control devices.

(5i) Any adiustments. rerlacements or
repaira made to insure compliance with
the lichting requir~ments.”

“Section  7.96 (Modified) — Additional
reculations—The overation of marine re-
Tay statinrns shall be coverned in the fol-
Inwing matters hv the associatrd provi.
sions of the following desigrated ru'es
governing the operation of coastal sta-
tions:

(a) Sectinn 7.21 Order of priority of
communrications.

{b) Section 7.31 Limitations relative to
A-2 emission.

{e) Section 7.32 Operating vower.

{d) Sectinn T.41 Cnnstal station license.

(e} Section 7.42 Posting of station li-
cense.

(f) Section 7.43 Posting of operator li-
cense,

() Section 7568 Emission in the band
100 tn TR0 kilocveles,

(h) Section 7.59 Frequency measure-
menrts.

(i) Section 7 A0 Freouency tolerance.

{3) Section 7.83 Record of antenna tower
lightina  ingnections.”

“Sectinn  9.41  (Modified\—INFORMA-
TION REQUIRED IN STATION LOGS—
(a) All stations in the aviation service
except aireraft stations must keep an ade-
quate log showing:

(1) Hours of operation

{2) Frequencies used

(3) Stations with which
tion was hel

(4) Signature of operator(s) on duty

(b) Where an antenna or antenna sup-
porting structure(s) is required to be

communica-
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N. Y. Sportscasters Elect

STAN LOMAX, sportscaster of
WOR New York, was elected pres-
ident of the New York Sports
Broadcasters Assn. at a meeting
last week in New York. Ted Hus-
ing of CBS, former president of
the group, will be vice president,
and Bert Lee of WHN, second vice
president. Tom Slater, MBS spe-
cial events and sports director,
was named secretary; Marty Glick-
man, WHN, treasurer, while Bill
Stern, NBC director of Sports, and
Bob Harlow, of Press Assn., were
named to serve on the executive
committee.

illuminated the licensee shall make entries
in the radio station log appropriate to
the requirements of Section 2.82 (a), (b),
and (c) as follows:

(1) The time the tower lights are turned
on and off if manually controlled.

(2) The time the daily visual observation
of the tower lights was made.

(3) In the event of any observed fail-
ure of a tower light,
i) Nature of such failure.
Time the failure was observed.

(iit) Time and nature of the adjust-
ments, repairs. or replacements made.
(iv) Airways Communication Station

(C.A.A.) notified of the failure of any
tower light .not .corrected within- thirty
minutes and the--time such notice was:
given.

(v) Time notice was given:to the Air-
ways Communication Station (C.A.A.) that
the required illumination was resumed.

. (4) Upon completion of the periodic
inspection required at least once each
three months,

(i) The date of the inspection and the
condition of all tower lights and associated
tower lighting control devices.

{ii) Any adjustments, replacements or
repairs made to insure compliance with
the lighting requirements.”

LOGS

“*Section 10.101—(Modified) CONTENTS
—(a) Each licensee shall maintain ade-
quate records of the operation of the sta-
tion including:

(1) Hours of operation

(2) Nature and time of each communi-
cation.

(8) Frequency measurements

{4) Name of operator on duty at the
transmitter.

(b) Where an antenna or antenna sup-
porting structure(s) is required to be
illuminated the licensee shall make entries
in the radio station log appropriate to
the reauiremenrts of Section 2.82 (a), (b),
and (c) as follows:

(1) The time the tower lights are turned
on and off if manually controlled.

(2) The time the daily visual observation
of the tower lights was made.

{3) In the event of any observed fail-
ure of a tower light,

(i} Nature of such failure.

(ii) Time the failure was observed.

(iii) Time and nature of the adjust-
ments. repairs or replacements made.

(iv) Airways Communication Station
(C.A.A.) notified of the failure of any
tower light not corrected within thirty
minutes and the time such notice was
given.

(v) Time notice was given to the Air-
ways Communication Station (C.A.A.) that
the required illumination was resumed.

(4) Upon completion of the periodic
inspection required at least once each
three months.

(i) The date of the inspection and th-
condition of all tower lights and associated
tower lighting contro! devices.

{ii) Any adjustments, replacements or
repairs made to insure compliance with
the lighting requirements.”

{c) In the case of groups of stations,
either Jand. or land and mobile, operating
as a single coordinated communication
system controlled from a single point. a
single log may be maintained at a central
location, Provided, That such log records
the reauired information with respect to
all stations in the network.”

“Section 11:45 (Modified) LOGS—(a)
Each station licensee shall maintain ade-
quate records of the operation of the sta-
tion incluling:

(1) Hours of operation

{2) Nature and time
mission

(3) Name of operator
transmitter

(b) Where an antenna or antenna sup-
porting structure(s) is required to be
illuminatel the licensee shall make entries
in the radio station log appropriate to
the requirements of Section 2.22(a), (b),
and (c¢) as follows:

of each trans-

on duty at the

(1) The time the tower lights are turned
on and off if manually controlled.

(2) The time the daily visual observa-
tion of the tower lights was made.

(2) The time the daily visual observa-
tion of the tower lights was male.

(3) In the event of any observed fail-
ure of a tower light,

(i) Nature of such failure.

(ii) Time the failure was observed.

(iii) Time and nature of the adjust-
ments, repairs or replacements made.

(iv) Airways Communication Station
(C.A.A.) notified of the failure of any
tower light not corrected within thirty
minutes and the time such notice was
given.

“{v) Time notice was given to the
Airways Communication Station (C.A.A.)
that the required illumination was resumed.

(4) Upon completion of the periodic in-
spection required at least once each three
months,

(i) The date of the inspection and the
condition of all tower lights and asso-
ciated tower lighting control devices.

(ii}) Any adjustments, replacements or
repairs made to insure compliance with
the lighting requirements.

(c) In the cases of groups of stations,
either fixed or fixed and mobile, operating
as a single coordinated communication
system controlled from a single point, a
single log may be maintained at a central
location, provided that such log records
the required information with respect to
all stations in the system.

Sidney J. Willianis

SIDNEY JOSEPH WILLIAMS,
47, for 18 years a UP correspond-
ent, died suddenly in London last
week. Among the notable events he
covered in his career were the Bat-
tle of Britain, the sinking of the
British submarine M-2, and the
burning of the Zeppelin Hinden-
burg, which accurred during his
two years with the UP in New
York, He previously had worked
on the Seattle Post-Intelligencer,
the Calgary Albertan, and Winne-
peyg Free Press, among others.
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TO THE BROADCASTING INDUSTRY:

Your 1944 YEARBOOK questionnaire is now in

the mails. Kindly fill in the required information
promptly, sending changes in later, as they occur.
Your cooperation will insure accurate listing in
the various directories. Send all Yearbook data
to the Washington offices.

Thank you.

the Editors—
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STATION ACCOUNTS

sp—studio programs
ne—news programs
t—transcriptions
sa—spol announcements
ta—transcription announcements

WHO Des Moines

Carter Products, N. Y. (Arrid), 1 ta
weel;}y. 52 wks, thru Small & Seiffer,
N. Y,

Wait-Cahill Co., Decatur, Ill. (Green
Mountain cough syrup), 3 sp weekly, 26
wks, thru Wade Adv., Chicago.

Ludens Inec., Reading, Pa. (cough drops),
5 sz weekly, 26 weeks, thru J. M.
Mathes, Inc.,, N. Y.

Stanco, New York (Mistol), 8 ta weekly,
26 wks, thru McCann-Erickson, N. Y.
Musterole Co., Cleveland, 5 sa weekly, 26
wks, thru Erwin, Wasey & Co., N. Y.
Reid National Corn Co., Anamosa, Ia,
(Hybrid corn), 1 sa weekly, 13 wks,

thru Fairall & Co., Des Moines.

Peter Paul Inc, Naugatuck, Conn.
(Mounds, Walnettos, Ten Crown gum),
68 sa weekly, 13 weeks, thru Platt-
Forbes, N. Y,

KWG Stockton, Cal.

Bank of America, San Francisco (checking
service) 7 sa per wk, 52 wks, thru
Charles Stuart Adv., San Francisco.

American Trust Co. San Francisco (sav-
ings), 7 sa per wk, 62 wks, thru Leon
Livingston Adv., San Francisco.

Colgate-Palmolive-Peet Co., Jersey City
(soap), 6 ta per wk, 13 wks, thru Leon
Livingston Adv., San Francisco.

Sunway Fruit Products Co., Chicago (vita-
mins), 6 ap per wk, 13 wks, thru Soren-
sen & Co., Chicago.

KECA Los Angeles

Williams Waterproofing & Paint Co., Los
Angeles (waterproofing, paint) weekly
sp, 52 wks, thru Allied Adv. Agencies,
Los Angeles.

Globe Grain & Milling Co., Los Angeles
(flour), 6 sa per wk, 26 wks, thru Mc-
Cann-Erickson Ine., Los Angeles.

. H. Y. & Kevo Products Ltd., Azusa,

Cal. (Kevo), 2 sp per wk, 12 wks, thru

Barton A. Stebbins Adv., Los Angeles.

French Kitchen Foods Corp., Los Angeles
(spaghetti sauce), 2 ta per wk, 13 wks,

W,

WKZO Kalamazoo-Grand Rapids

American Home Products, Jersey City,
N. Aspertane), 8 ta weekly 52 wks
thru Compton Adv., New York.

Automobile Club of Michigan, 6 ne weekly
for 13 wks thru Stockwell & Marcuse,
Detroit.

Compagnie Parisienne, San Antonio, 8 ap
weekly for 4 wks thru Northwest Radio,

eattle.

De Free Chemical Co.. 6 me weekly for
18 wks thru Roche, Williams & Cunnyng-
ham, Chicago.

P. Duft & Sons. Pittsburgh (wafle mix),
4 sa weekly for 4 wks thru W. Earle
Bothwell, Pittsburgh.

Ex-Lax Inc., Brooklyn. 5 ta weekly for
18 wks thru Joseph Katz Co., New York.

Clark Gardner, 8 sp weekly for 4 wks thru
Northwest Radio, Seattle.

Kalamazoo Stove Co.. U. of Mich. football
games, placed direct.

Luden’s Inc.. Reading. Pa. (cough drops),
8 sa weekly for 26 wks thru J. M.
Mathes, New York.

Stephano Bros., Philadelphia  (Marvel
cigarettes), 13 sa weekly for 4 wks thru
Aitkin-Kynett. Philadelphia.

Michizgan Conso'idated Gas Co., 1 22 weekly
for 26 wke thru Ben Dean Adv., Grand
Rapiis.

Old Fl;shioned Church of the Air, 1 ap

weekly for 52 wks thru Stanley Boyn-
ton, Detroit.
Plough Tnc. Memphis, Tenn. (St. Joseph

Aspirin, Penetro nose drops) 12 ta week-
ly for 32 wks thru Lake-Spiro-Shurman
Inc., Memphis.

Quaker Oats Co., Chicago, b ta weekly for
6 wks thru Sherman & Marquette, Chi-

cago.

Radio Print Shop, Hollywood (stationery),
8 sp weekly for 8 wks thru Northwest
Radio, Seattle.

Willard Tablet Co., Chicago, 8 sp weekly
for 12 wks thru First United Broad-
casters, Chicago.

Wolverine Insurance Co., 6 ne weekly for
26 wks direct.

CFRB Toronto

Norwich Pharmaeal Co., Toronto (vitamin
tablets), sp weekly thru A. McKim Ltd.,
Toronto.

Imperial Optical Co., Toronto (optical sup-
plies), sp weekly, direct.

Christie Brown & Co.. Toronto (bread), 5
sp weekly, thru Cockfield Brown & Co.,
Toronto.

CHML Hamilton, Ont.

Borden Co. Ltd., Toronto (milk products)
1 sp weekly, thru Young & Rubicam,
Toronto.

Lymans Agencies Ltd.,, Toronto (Fellows

udine44 OF
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WOAI San Antonio

‘W. B. Caldwell Co., Monticello, Il, (Dr.
Caldwell's Laxative Senna), 8 ta week-
ly, thru Sherman & Marquette, Chicago.

Gladiola  Flour Mills, Sherman, Tex.
(flour), 1 ne weekly, thru Couchman
Adv. Agency, Dallas.

Plough Inc., Memphis (St. Joseph Aspirin,
Penetro Nose Drops), 22 ta weekly, thru
Lake-Spiro-Shurman, Memphis.

Campbell Cereal, Minneapolis (Malt-O-
Meal), 6 t weekly, thru H. W. Kastor
& Sons, Chicago.

Pertussin Medicine Co., New York (cough
syrup), b ta weekly, thru Erwin, Wasey
& Co.,, N. Y.

National Oats Co., Cedar Rapids, Ia.
(oats) b ta per wk.
Sterling Insurance Co., Chicago, 6 ne

weekly, thru Neal Adv. Agency, Chicago.

Arrid Co., New York (deoderant), 1 t
weekly, thru Small & Seiffer, N. Y.

WJJID Chicago

Hallicrafters Co., Chicago (institutional),
3 sp weekly, 52 wks, thru Burton Browne
Adv., Chicago.

F. H. Pfunder, Inc., Minneapolis (proprie-
taries), 13 sp, thru Sorensen & Co.,
Chicago.

Adler, Inc., Chicago (dress materials), 6
8p weekly, 18 wks. thru Gourfain-Cobb
Adv. Agency, Chicago.

Bunte Bros., Chicago (help wanted). 6 sap,
thru Presba, Fellers & Presba, Chicago.

Fred Barvey Restaurants, Chicago. 6 sa,
thru George H. Hartman Co., Chicago.

WHN. New York

Father John’s Medicine Co., Lowell. Mass.
(Father John’s Medicine), 6 sa weekly,
26 wks, thru Bertha Bannan, Boston.

Sunway Vitamin Co., Chicago, 7 ne week-
ly, 8 sp weekly, thru Sorenson & Co.
Chicago,

Megowen-Educator Food Co., Boston (Crax,
Toasterettes), sa, 18 wks. thru Badger
& Browning, Boston.

Standard Brands Inc.. New York (Stams),
te, 13 wks, thru Ted Bates Inc., N. Y.

KYW Philadelphia

Pure Food Co., Marmaroneck, N. Y. (Herb-
Ox bouillon), 6 sa weekly, thru J. M.
Mathes Ine, N. Y.

Philadelphia Electric Co., Philadelphia (ap-
pliances), 8 sp weekly, for 26 weeks,
thru Al Paul Lefton Co., Philadelphia.

Quaker Oats Co., Chicago (Ken-L-Biskit),
5 sa weekly, for 8 wks, thru Ruthrauff
& Ryan, N. Y.

Penick & Ford, New York (My-T-Fine

thru Elwood Robinson Adv., Los syrup) 6 ne weekly, thru Ronalds Adv. desserts), b sa weekly, 16 wks, thru
Angeles. Agency Ltd.. Toronto. BBDO, N. Y.
= vl
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“DOWN MELODY LANE” .

sure-fire marketing
tial broadcast savings by buying all three
markets of the
SG‘;:I)UP at a 10% discount; two markets,

. . Join this
trio in their cheery medley of
results and substan-

PACIFIC NORTHWEST

Joseph H. McGillvra
The Katz Company
The Walker Company
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WCAE Pittsburgh

Joseph Horne Co., Pittsburgh (depart-
ment store), 6 sp weekly for 52 wks
thru Walker & Downing, Pittsburgh.

C. A. Briggs Co.,, Cambridge, Mass..
(H. B. cough drops), § sa weekly fo:
20 wks_thru Horten Hayes Co., Provi-
dence, R. I.

Lever Bros., Cambridge, Mass. (Vimms),
%{2 ;a. weekly for 4 wks thru BBDO,

Murine Co., Chicago (eyewash), 3 ta
weekly for 13 wks thru BBDO, N. Y.
Quaker Oats Co., Chicago (Ken-L-Biskit),
5 ta weekly for 6 wks thru Ruthrauif

& Ryan, Chicago.

Vick Chemical Co., New York (Vick
products), 6 ne weekly for 20 wks thru
Morse International, New York.

P. Lorrillard Co., New York (Old Gold
cigarettes), 3 ne weekly for 13 wks thru
J. Walter Thompson. New York.

Groves Labs, St. Louis (cold tablets), 5 ne
weekly for 26 wks thru Russel M. Seeds
Co., Chicago.

Rit Products Corp., Chicago (All Purpose
Dye). 16 ta weekly for 17 wks thru
Earle Ludgin & Co.. Chicago.

John F. Jelke Co., Chicago (margarine),
5 sn weeklv for 26 wks thru Young &
Rubicam, Chicago.

Wilson Milk Co., Indianapolis. 6 ta weekly
for 13 wks thru Keeling & Co., Indianap-
olis.

Grocery Store Products Mfg. Corp., New
York (Kitchen Bouquet), 6 ta weckly
for 39 wks thru Duane & Jones Co.,
New York.

Solventol Chemical Products Co., Detroit
{Solventol), 1 t weekly for 62 wks thru
Holmes Associates Detroit.

Grennan Bakeries, Chicago (cakes), 6 sp
weekly for 13 wks thru Campbell-
Mithan Ine., Chicago.

Blue Moon Foods Inc., Thorp, Wis.
{cheese), b ta weekly for 13 wks thru
Reincke, Ellis, Younggreen Finn,
Chicago.

Interstate Labs, Louisville, Ky. (Vita-
winre and Qculine) 1 t weekly for 52
wks thru Farson & Hufl, Louisville.

Groves Labs. St. Louis (Vitamins), 2
ne weekly for 26 wks thru Donahue &
Coe. New York.

Musterole Co., Cleveland. 4 sa weekly for
26 wks thru Erwin Wasey & Co., New
York.

Quaker Oats Co., Chicago (Aunt Jemima
Pancake flour), 8 t weekly for 26 wks
thru Sherman K. Ellis & Co., Chicago.

W. B. Caldwell, Monticello, Ti., 4 ¢
weekly for 52 wks thrn Sherman &
Marquette. Chicago.

Sal Fayne Corp., Dayton. Ohio, 6 ta week-
ly for 18 wks thru Douglas Hall, Day-

ton.

Wm. G. Johnstone Co., Pittsburgh (print-
ing), 1 ne weekly for 18 wks thru Walk-
er & Downing, Pittsburgh.

Duquesne Brewing Co., Pittsburgh (beer).
3 t weekly for 26 wks thru Walker &
Downing Co. Pittsburgh.

Church of the Covenants, Dayton, Ohio (re-
ligious), 1 t weekly for 62 wks thru
Stanley G. Boyntom, Detroit.

Bond Clothes, Pittsburgh, 6 sp weekly for
52 wks thru Neff-Rogow Inc., New York.

Brookside Distilling Corp.. Scranton, Pa.
{wines), 6 ta weekly for 13 wks thru
Henry W. Gann, Scranton.

Drake Baking Co., Pittsburgh, 5 sa_ weekly
for 652 wks thru Ketchum, Macleod &
Grove, Pittsburg:.

Foster Millburn ., Buffalo, N. Y. (Ice
Mint), 8 ta weekly for 52 wks thru Spot
Broadcasting. N. Y.

Isaly Dairy Co., Pittsburgh, 4 ap daily
for approx. 5 days (World Series) thru
Ketchum, MacLeod & Grove, Pittsburgh.

Coronet Magazine, Chicago, 15 fz weekly
for 52 wks thru Schwimmer & Scott.
Chicago.

KHJ Hollywood

Standard Brands Inc.,, New York (Royal
Cream of Tartar Baking Powder), 3 ap
per wk, 18 wks, thru Ted Bates Inc.,

N. Y.

Dad’s Root Beer, Chicago (root beer), 2
8a per wk, 11 wks, thru Malcolm-Howard,
Chicago. N

Sears Foods Distributing Co., Los Angeles
{Buttr-Stretch), 3 sp per wk, 13 wks,
direct.

Sears Roebuck & Co., Los Angeles (depart-
ment store chain), 10 ne per wk, 52 wks,
thru The Mayers Co., Los Angeles.

KFI Los Angeles

Colgate-Palmolive-Peet Co., Jersey City
(Peets granulated soap), 4 & 2 sz week-
ly, 13 wks, thru Leon Livingston Adv.,
San Francisco.

Southern California Naval Uniform Dis-
tributors, Los Angeles (uniforms), week-
ly ep, 14 wks, thru Hillman-Shane-
Breyer, Los Angeles.

Quaker Oats Co., Chicago (kennel biscuit),
b ta weekly, 8 wks, thru Ruthrauff &
Ryan, Chicago.

Luden’s Inc., Reading Pa. (cough drovs),
9 sa weekly, 26 wks, thru J. M. Mathes
Ine., N. Y.
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SCHUTTER CANDY CO., Chicago,
dedicated four of its network shows
during the month of September to
‘War Bond promotion. These were two
of the Starring Curt Massey pro-
grams on NBC and two of the Coro-
net Little Show programs on CBS.

SMITH BROTHERS FISHERIES,
Port Washington, Wis., new to radio,
have placed a one year contract with
WTMJ Milwaukee for spot announce-
ments on T'op of the Morning, record
show, What's New, women'’s commen-
tary, and Heinie and His Grenadiers.

CALLITE TUNGSTEN CORP,
Union City, N. J.,, on Sept. 30 spon-
sored a speecial broadeast on WOR
New York, when the company held
ceremonies in  Roosevelt Stadium,
Union City, attendant with the award
of the Army-Navy “E”. Charles H.
Kraft, president of Callite, and War
and Navy Dept. Officials gave short
talks. Agency in charge is Albert
Frank-Guenther-Law, New York.

BROWN & WILLIAMSON TOBAC-
CO Co., Louisville, sponsors of People
Are Funny, will advertise Wings cig-
arettes on the show beginning Oct.
15, when the program goes from 65
to 126 NBC stations, 7:30 pm. On
Oct. 8, Art Linkletter succeeds Art
Baker as m.c. of the program.

BURTON’'S FOODS, Chicago (Bur-
ton’s Mustard), to Burton Browne
Ine., Chicago, as agency. Plans are
said to include radio.

Greeley to B-S-H

JOSEPH M. GREELEY, formerly
with Quaker Oats Ltd., London, as
advertising and sales promotion
manager, later with. Hecker Prod-
uets Corp., flour and cereal divi-
sion, New York, in the same ca-
pacity, and recently associated with
Pedlar & Ryan, New York, has
joined Blackett-Sample-Hummenrt,
Chicago, to be account executive
on the General Mills account, han-
dling Cheerioats and Softasilk cake
flour.

SULFA PRODUCTS CO., Kansas
City, Mo. (Psoriasis remedy), has
named Merritt Owens Adv. Agency,
Kansas City, as agency. Radio plans
are said to be included.

WILLTAM A. HART. New York ad-
vertising director of E. L Du Pont
de Nemours & Co., has returned after
two weeks in Hollywood where he
conferred with Wayne Tiss, associate
radio director of BBDO, on future
broadeasts of the NBC Cavalcade of
America, which will originate from
the Coast for several months.

WEBER SHOWCASE & FIXTURE
Co., Los Angeles (institutional), new
to radio, on Sept. 24 started sponsor-
ing a six-weekly quarter-hour early
morning newscast on KNX Holly-
wood. Contract is for 13 weeks, with
placement direct.

NABOB PRODUCTS, Vancouver
(coffee), has started a live musical
quarter hour on CFCF Montreal five
mornings weekly. Acconnt wuas placed
by Cockfield Brown & Co., Toronto.

GENERAL DRY BATTERIES of
Canada Ltd., Toronto has started
transeribed talks on hockey and spot
announcements on 22 Canadian sta-
tions. Account was placed by A
McKim Ltd., Toronto.

QUAKER OATS Co. Peterborough,
Ont., on Oct. 15 starts French ver-
sion of That Brewster Boy on CKAC
and CHRC. Fri. 9-9:30 p.m. Agency:
Spitzer & Mills Ltd., Toronto.

ANDES CANDIES, Chicago (candy
shops), on Sept. 25 began sponsorship
of quarter-hour newscasts heard each
Saturday at 10:30 p.m. for 52 weeks.
Agency is George Hartman Adv. Co.,
Chicago.

KING'S-X Flavor and Extract Co.,
Los Angeles (S-M Butter Flavor),
has named Raymond R. Morgan Co..
Hollywood, as agency. Radio is said
to be used.

MESA COUNTY PEACH GROW-
ERS, Palisade, Colo. (Colorado El-
bertas peaches), has named Conuner
Adv. Agency Inc, Denver, to service
its account. Radio plans are said to
be included.

ANNOUNCING THE
APPOINTMENT OF

Weed & Company
330 Madison Ave., N. Y.

As National Representative

of

WSLI

Only Blue Network cov-
ering Mississippi’s
largest market.

Jackson, Mississippi
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VALUE of MANUFAGTURED PRODUCTS

Source: — Census of Manufactures, 1939
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Is as much a part of Halifax
as the Citadel Hill.

Located as it is in the Capital
City, it commands the largest
near at hand audience in the
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LOCAL LOAN Co., Chicago, is spon-
soring a weekly program of profes-
sional football chatter on WIND Gary
preceding home games of the Chicago
Bears for the season. Agency is Van
Hecker-MacLeod, Chicago.

WESTERN AUTO SUPPLY Co,,
Los Angeles, on Sept. 19 started us-
ing an average of two nighttime chain
break announcements weekly on eight
VWest Coast stations. List includes
KNX KHJ KGW KHQ KARM KSL
KIRO KFSD. Contracts are for 52
weeks. Agency is BBDO, Los Angeles.

HERBERT'S BLUE WHITE DIA-
MONDS, New York, has started a
second program on WMCA New York
featuring Andy Sannella with a novel-
ty orchestra, Sunday, 3:03-3:30 p.m.
The firm recently started a quiz pro-
gram on WMCA.

RONRICO CORP., Miami, (wines),
has appointed Hill Adv. Inc., New
York, to handle its advertising, effec-
tive immediately. No media plans have
heen settled as yet.

TWIN CITY Federal Savings & Loan
Assoc., has renewed 52-week contract
for daily station breaks on KSTP
St. Paul through MeCann-Erickson,
Minneapolis.

J. WALTER THOMPSON Co's of-
fiee in Calecutta, India, has been ap-
pointed publicity advisor to the Ben-
gal government on inatters of civil
supplies, as well as advisor to the
Bengal Chambler of Couunerce on
publicity in the mill center.

IRVING DAVIS. former promotion
manager of FEsquire and managing
editor of Apparel Arts, on Oct. 1 is
opening his own advertising agency,
Irving Davis Co., at 655 Fifth Ave..
New York. Telephone is Plaza 8-2640.

HARRIET CROUSE, former public-
ity director and fashion editor of Hill-
man-Shane-Breyer. Los Angeles ad-
vertising agency. has joined the pub-
licity staff of Don Lee Broadcasting
System, Hollywood.

H. A, P. POLITE & Associates, new
advertising agency specializing in ra-
dio accounts, has heen opened in Riv-
erside, Cal., by Mr. Polite. former
cpénmercial manager of KPRO River-
side.

RUSSELL H. POTTER, formerly di-
rector of the OPA, New York dis-
trict, has joined Craven & Hedrick,
New York. as public relations direc-
tor.

LOU NELSON, timebuyer of the
Wade agency, Chicago, is the father
of a girl.

ROBERT COLWELL, New York
vice-president of J. Walter Thompson
Co., has returned to his headquarters
after several weeks on the West Coast
supervising production details for the
weekly BLUE What's New?, sponsored
by Radio Corp. of America.

JANE RICE, formerly with Russel M.
Seeds, Chicago, after 13 months’ as-
sociation with WIBA Madison has re-
joined the Seeds agency as assistant
to copy editor Harry Maus.

FERRES ADV. SERVICE, Hamil-
ton, Ont., has opened a Toronto office
at 45 Richmond St. West, with Al-
bert Jarvis as manager. Mr. Jarvis
was formerly with James Fisher Co.
and Norris-Patterson, Toronto agen-
cies.

ROBERT ALLAN MONROE, free-
lance writer and producer, and pre-
viously associated with WOSU Colum-
bus, WHK Cleveland and WLW Cin-
cinnati, has joined the radio produc-
tion department of Donahue & Coe,
New York.
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JACK LATHAM JOINS

DURSTINE’S AGENCY

JOHN R. LATHAM, assistant
sales manager of MBS since Aug-
ust, 1942, has resigned to become
vice-president and a director of
Roy S. Durstine
Inc., advertising
agency with offi-
ces in New York
and Cincinnati.
Mr. Latham will
have general
executive and
management re-
sponsibilities, as
well as heading
the agency’s ra-

Mr. Latham dio activities.

Previously executive vice-presi-
dent of the American Network, rep-
resenting FM stations, Mr. Latham
left that position last year to join
Mutual when the war interrupted
plans for an FM network. For sev-
eral years prior to that, he was in
charge of timebuying for Young &
Rubicam, New York, and later
served as president of American
Cigar & Cigarette Co., New York.

BOB PRESNELI, formerly of BBDO
and Young & Rupicam, has joined
Compton Adv., New York, as produc-
tion supervisor,

PETER KONDRAS, with N. W.
Ayer & Sons Inc. for the past 11 years,
has joined Lewis & Gilman, Phila-
delphia, as space buyer.

JOHN COHANE, former account
executive for Blackett-Sample-Hum-
mert, Chicago, and prior to that with
J. Walter Thompson Co., New York,
has joined Ruthrauff & Ryan, New
York, in a similar capacity.

TONY HARDT, Hollywood producer
of Young & Rubicam, has been as-
signed to the MBS Sherlock Holmes,
sponsored by Petri Wine Co.

CARL STANTON, radio executive of
Blackett-Sample-Hummert, has re-
turned to Chicago after West Coast
conferences with James H. West,
Hollywood manager.

RAYMOND R. MORGAN, head of
Raymond R. Morgan Co., Hollywood
agency, has recovered from a heart
attack which confined him to a Hol-
lywood hospital.

Barlow For Wallenstein

ALFRED WALLENSTEIN, or-
chestra conductor recently named
director of the Los Angeles Phil-
harmonic, a post he will take over
in October, was given the honorary
degree of doctor of music at Woos-
ter College, Ohio, last Thursday.
NBC announced last week that
Howard Barlow, noted American
conductor, has been selected to suc-
ceed Wallenstein as director of the
Voice of Firestone, sponsored by
Firestone Tire & Rubber Co., Ak-
ron. Wallenstein has served as
conductor of the musical series for
seven years as well as music direc-
tor of WOR New York.

James C. Radcliffe

JAMES C. RADCLIFFE, 66,
known as “Uncle Mac” on the Red
River Valley Gang show on WCCO
Minneapolis, died last week from
a heart attack following a bond
rally program on which he had ap-
peared. Mr. Radcliffe had spent the
last 11 of his 50 years in show
business in radio.

ANNOUNCING

Appointment of

THE BRANHAM COMPANY

as National Advertising Representatives for

RADIO

KT

1000 Watts e

590 Ke o

AUSTIN,

STATION

b C

CBS

TEXAS
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New Calls Named
For FM Stations

Expected to Relieve Present
Complexities for Public

NEW CALL LETTERS had been
selected by most of the 49 FM
broadeasting stations by last Fri-
day afternoon. The FCC approved
elimination of the existing letter-
numeral calls last Aug. 24, effec-
tive Nov. 1. The change had been
urged by FM Broadcasters Inc. to
overcome complexities encountered
under the present method [BROAD-
CASTING, Aug. 30].

Existing licensees were in-
structed to choose their new ecalls
before Oct. 10 from the list avail-
able at the FCC, the deadline hav-
ing been extended from Oct. 1 for
the benefit of far distant sta-
tions. Where the licensee of an
FM station also operates a stand-
ard broadcast station in the same
city, he is given the option of
retaining his standard call let-
ter assignment followed by the suf-
fix “FM” to designate transmis-
sion on the FM channel. Following
is the list of new call letters as-
signed by the FCC, by cities alpha-
betically, with the old call followed
in parenthesis by the new assign-
ment:

Alpine, N. J—W3INY (WFMN).
NBaton Rouge—W45BR (WBRL).

‘}B;nghamfon, N. Y.—~W49BN (WNBF-
™~ Boston—W67B (WBZ-FM); W39B
{WMTW); W43B (WGTR).
"™ Chicago—W67C (WBBM-FM); W59C
(WGNB); W83C (WEHS); W51C (. )
~WT5C (WDLM).
Columbus—W4SCM (WELD).
Detroit—W49D (WLOU); W 45D
WENA).
\Evansville. Ind—W4V (WMLL).
FFort Wayne, Ind—W49FW (WOWO-
S Hartford—W53H (WTIC-FM); WesH
(WDRC-FM).
\.IIndmnnpohs——W’IIiI (WABW).
~Jersey City—WISNJ (____).
\Kansas City—K49KC (KOZY).
Los Angeles—K45LA (KHJ-FM);
\{GILA [ (-
Mllwnukee—w55M (WMFM).
Nashville—W4TNV  (__
New York—W7INY (WABW) W3SNY
( ). W6INY (WABC-FM); W55NY
(WFGG) WHINY (WQXR- FM) WIENY
(»—7 ). 4TNY (WGYN);: W63NY
Phlladelphxa—W73PH (WPEN - FM);
W49PH (WIP FM); W66PH (=)
WEIPH (WC -FM), W§7PK (KYW.
FM); W53PH (WF
™ Pittsburgh—W75P (KDKA FM); W47P
\WTN ).
Rochester, N. Y.—W5IR (WHFM);
W4TR (WHEF).
TSchenectady, N. Y.—W47A (WBCA):
W85A (WGFM).
alt Lake City—K47SL (KSL-FM).
South Bend, Ind.—W71SB (WSBS).
Springfield, Mass.—WE8ISP (WBZA-

FM).
Winston-Salem—W41MM (WMIT).

STHKE YR A

FOR MORE

$ALE$

FIFTEENTH
WOR New York for John MacKen-

anniversary with
zie-Reid is the occasion for re-
ceiving a $100 check from Chief
Engineer J. R. Poppele. MacKen-
zie-Reid is supervisor of remote
broadcasts.

/NAC Boston and KARM Fres-
no have announced acquisition through
Press Assn. of the Associated Press
radio news service.

KGNF, N. PLATTE,

ACQUIRED BY WOW

PURCHASE of KGNF North
Platte, Neb., by WOW Omaha, was
announced last Wednesday by John
J. Gillin, Jr., president of WOW
Inc., coincident with the filing of an
application with the FCC for
transfer of license. The price was
understood to be $40,000

Simultaneously an application
was filed for a change in frequency
from 1460 to 1240 ke, with hours
of operation increased from day to
fulltime. The application set forth
that arrangements had been made
by WOW with NBC for an affilia-
tion with that network upon ap-
proval of the transfer and the
change in facilities. Mr. Gillin said
KGNF would become a bonus sta-
tion on NBC.

KGNF was established in 1930
by W. I. LeBarron and Mrs. Le-
Barron. It now uses 1000 w day-
time but would operate 250 w full-
time on 1240 ke.

ﬁ*&%*ﬁ
WITRR

David Stores Promote
RECENT RECRUIT into spot ra-
dio is John Davxd Ine.,, New York,
chain of 5 men’s furnishing stores,
sponsor of twice-weekly five-minute
program on WJZ New York, con-
tracted for 52 weeks. Aired Wed-
nesday and Friday, 10:45-10:50
p.m., program features Bert Bach-
arack, writer for Esquire and Ap-
parel Arts, who makes a hobby of
writing to service men. He reads
hypothetical letters which are
available to listeners. Store has
used some spot radio locally. Agen-
cy is Gussow, Kahn & Co., New
York.

Disc Contracts

A TOTAL of 12 new contracts have
been received for syndicated programs
produced by NBC's Radio Recording
Division, and five stations have re-
newed subscriptions. Stations includ-
ed ate: WBEN WATR WGBI WOW
WISH WJPA WAOV KFI WCOL
WSLS KHQ WMPS WAIR KMBC.

The NORFOLK Metropolitan
Market is BIGGER than...
DALLAS « DENVER « MEMPHIS

OMAHA « RICHMOND « TOLEDO

and 100 OTHERS among the 137
leading U. S. Metropolitan Markets*

@

WTAR is the ONE station in this big,
rich market that reaches MORE listen-
ers than all other stations combined.

*According to Census Bureau estimate as of March 1, 1943,

(7
5,000 WATTS DAY AND NIGHT (’(f' NBC NETWORK

NATIONAL REPRESENTATIVES:

EDWARD PETRY & CO. \@/l/

RGINIA
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ighest ever for Mart )

grgoks “market Basket’
punidpuhon program

SCRENECTAAY, M. ¥

50,000 WATTS

NEW ORLEANS

50,000 WATTS

The Greatest Selling POWER
in the South's Greatest City

CBS Afiiliate
Nat') Rep. -~ The Katz Agency Inc.

AFM -DECCA-WORLD CONTRACT

See Story on Page 9

This is to advise you that during the
term of this contract you and your sub-
sidiary companies may employ members
of the American Federation of Musicians
upon the following terms and conditions:

(1)—You shall use only members in
good standing of the American Federa-
tion of Musicians for the performance of
all instrumental music in recording pho-
nograbPh records and electrical transcrip-
tions (hereinafter sometimes referred to
as ‘“recordings”), and when employing
persons who are eligible for membership
in the American Federation of Musi-
cians you shall employ only such per-
sons_as shall be members thereof in good
standing.

(2)—We shall exercise full authority in
order that our locals and members of the
Federation engaged in or pertaining to
such recording activities shall do nothing
in derogation of the terms and intent of
this agreement.

(3) —Immediately upon the making of
any recording and prior to its release,
you shall advise the Federation of such
recording, of the serial or other number
thereof, and any additional information in
connection with any such recording
which we may reasonably require. Upon
demand by the Federation, you shall
promptly furnish to it a copy of any such
recording, including those made or pressed
by you in Canada.

Must Furnish Catalogues

(4)—Upon the execution of this agree-
ment You shall promptly furnish to the
Federation a copy of your current cata-
logue of recordings, and thereafter from
time to time as and when issued, you
shall supply 2 copy of all supplements
thereto.

(5)—You shall not require, request, in-
duce, or in any manner attempt to in-
fluence any member of the Federation to
play, or Perform for recordings, or ren-
der services pertaining thereto, except as
permitted by this agreement.

(6)—You shall not dub, re-record., or
re-transcribe any recordings except upon
previous written notice of any such in-
tention to be given to the member through
whom the performers were originally em-
ployel. as well as to the Federation, and
upon payment to the said member of the
full scale for all performers abbplicable
to such new use.

(7)—You ,shall not require members of

POCATELLO AUDIENCE

83.7%
8 AM. TO 10 P.M.

PGCATELLD - IDAHO

ALTOONA,.PA.
Complete Coverage
NBC affiliate and
BLUE Network
19 years in the public service

HEADLEY-REED CO,
National Representatives

-WFRBG= W

the to make phonograph rec-
ords containing commercial advertise-
ments, or any recordings to be used by
or for actors as accompaniment for or in
connection with their performances.

(8)—No changes in our constitution
and by-laws will be made during the term
of thiz agreement which shall contravene
any of the provisions herein.

(9)—All laws, rules and regulations of
the American Federation of Musicians (a
copy of which is herewith submitted) are
made part of this agreement.

(10)—You shall pay our members for
the services rendered by them in the
making of recordings such sums as you
may agree upon with them. but which in
no event shall be less than scale,

(11)—All contracts for recordings be-
tween you and members of the Federa-
tion shall contain the following provi-
sion:

“As the musicians engaged under the

stipuations of this contract are mem-
bers of the American Federation of Mu-
sicians, nothing in this contract shall
ever be construed as to interfere with any
obligation which they owe to the Ameri-
can Federation of Musicians as members
thereof.”

Said contracts shall also contain the
following paragraph which is part of a
resolution adopted by the American Fed-
eration of Musicians:

“That members of the American Feder-
ation of Musicians are authorized to ac-
cept employment for the purpose of mak-
ing phonograph recorls and electrical
transcriptions by such phonograph and
electrical transcription companies as
shall have entered into an agreement
with the American Federation of Musi-
cians permitting the employment of its
members upon the terms and conditions
contained in the standard form of agree-
ment promulgated by the American Fed-
eration of Musici to its bers on
September 30, 1943.”

(12)—In order to give effect to the
princible of a continuing interest which
all the members of the Federation have
in the use of recordings containing in-
strumental music, you shall pay to the
American Federation of Musicians the
following:

Schedule of Fees

(A) For phonograph records manufac-
tured or produced by you or others from
masters hereafter recorded by you, con-
taining performances by members of the
Federation, and which phonograph reec-
ords are sold by you or the lessees of
your masters to others, a payment equal
to the following:

14-cent for each recerd, the manufac-
turer’s suggested retail price of which
does not exceed 35 cents;

14-cent for each record, the manufac-
turer’s suggested retail price of which is
more than 85 cents but does not exceed
50 cents;

%-cent for each record. the manufac-
turer's suggested retail price of which is
more than 50 cents but does not exceed
75 cents;

l-cent for each record, the manufac-
turer’s suggested retail price of which
iss gaore than 75 cents but does not exceed
1.00;

2%-cents for each record, the manu-
facturer’s suggestel retail price of which
iss more than $1.00 but does not exceed
1.50;

b-cents for each record, the manufac-
turer’s suggested retail price of which is
more than $1.50 but does not exceed $2.00;

2% per cent of the sale price of each
record, the manufacturer’s suggested re-
tail price of which exceeds $2.00.

You have advised us that the manu-
facturer’'s suggested retail prices as re-
ferred to in the foregoing schedule are
published in your catalogues of records.

(B) For electrical transcriptions. man-
ufactured from masters hereafter re-
corded by you containing performances by
members of the Federation, and which

are intended for more than one use by "

your customers, lessees or licensees as
part of vour library service or otherwise,
a payment equal to per cent of the
gross revenues derived by you from the
sale, lease, license or other disposition
thereof.

For spot announcement transcriptions.
commonly known as “jingles”, a like

where’

(SEE FM story page 49)
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payment of 3 per cent of the gross reve-

nues shall made.
(C) For commercial electrical tran-
scriptions manufactured for commercial

broadcasting, intended for a single use
and only so used, there shall be no pay-
ment pursuant to the terms of this para-

graph 12,
(D) All payments stipulated in this
pnrngrnph 12 shall be made to, the Fed-
to the r refer-
red to in the 11th paragraph hereof with-
in 46 days following each calendar half-
year and shall be accompanied by a
statement certifying all Dayments re-
quired to be made pursuant hereto.

Access to Books

(E) The Federation at its option shall
have access and right of examination of
your books and records relating to this
subject at all times.

(F) It is understool that your obliga-
tion to make the payments pursuant to
this paragraph 12 hereof shall continue
after the expiration of the term of this
agreement.

(13)—You shall not transfer, assign,
or attempt to transfer or assign your
rights pursuant to this agreement.

(14) —During the term hereof, we will
not enter into any agreement with any
phonograph record or transcription come
pany upon terms more favorable than
those contained in this agreement. In the
event, however, that we shall make any
agreement with any other phonograph
record or transcription company upon
any terms more favorable or different
from those contained in this agreement,
you shall have the right at your option
to cause your agreement to be conformed
therewith.

(15)—You shall not make, or permit
the use of your facilities for making, or
otherwise give aid and assistance in the
making of any phonograph recording or
transcription which shall utilize instru-
mental music, for or on account of any
other person engaged in the phonograph
recording or transcription business un-
Jess authorized in writing by the Feder-
ation.

{18)—You agree not to make record-
ings or transcriptions of any radio pro-
gram broadcast from a studio or off
the air, without - written permission first
obtained from the Federation; however,
since it been the practice of the
Federation in the past to grant such per-
mission, it is agreed that permission will
not be unreasonably withheld and that
when granted it shall be upon the pay-
ment of transcription seale,

(17)—The term of this agreement shall
be for the period commencing as of Sep-
tember 20, 1943, and terminating Decem-
ber 31, 1947.

Your signature in the space provided
below will constitute this a binding agree-
ment between you, your subsidiaries and
ourselves.

Yours very truly,
(Signed)
James C. Petrillo, President, AFM
E. F. Stevens, Executive Vice-

President Deccea Records
Milton Diamond, Secretary,
Records

Decca

New Cain-tlsll-l Firm

STONE-TEGRAM, program and
talent agency, has been formed in
Washington with offices at 906
Tenth St., phone Metropolitan
3347. Tom Stone, who wrote and
produced Consumer Time for Dept.
of Agriculture and civil defense
broadcasts, is one of the firm mem-
bers. At one time he was with
WMCA, WFIL and RCA. Other
firm member is Sandra Tegram, ac-
tive for several years in southern
radio and advertising circles.

V

The Northwest’s Best
Broadeasting B vy |

WTCN

BLUE NETWORK
MINNEAPOLIS ST. PAUL
Owned and Operated by
ST. PAUL DISPATCH PIO-
NEER PRESS, MINNEAPOLIS
DAILY TIMES.
FREE & PETERS, INC. — Natl.
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Stations Refuse

CIO Union Spots

Friction in New York Area Is
From Conflict With Poliey
LATEST difficulty between radio
stations and a member of the CIO
developed last week in New York
City when the Greater New York
Industrial Union Council (CIO)
approached all local stations with
a group of announcements it wished
to sponsor, urging people to regis-
ter so that they could vote in the
fall elections.

The four network outlets in New
York—WABC, WJZ, WEAF and
WOR-—did not accept the business,
nor did WNEW and WHN. Seven
other independent New York out-
lets, (WINS WLIB WBNX WMCA
WHOM WQXR WEVD), however,
have been presenting the spots.

Although a few of the stations
which had refused the Council’s
business had no comments to make
or the reasons for so doing, the
others were in agreement that such
announcements are regularly pre-
sented on such occasions as a
public service as well as on a much
more frequent daily schedule basis
than the CIO was offering. WNEW,
for example, stated that it had a
policy of accepting no paid politi-
cal business whatsoever, while
WOR pointed out that it never sold
any announcements in the nature
of public service to local listeners.

Nine major stations in various
parts of the country were charged
recently with discrimination
against the United Automobile
Workers (CIO) when they were
said to have refused a UAW pro-
gram supporting the President’s
campaign to roll back prices
[BROADCASTING, Sept. 27].

Radio Data Book

HANDY reference in compact
form has just been published by
Federal Telephone & Radio Corp.,
New York, an associate of IT&T.
It aims to aid in radio research,
development, production and opera-
tion, according to H. T. Kihlhaas,
editor of Electrical Communication,
who edited the handbook, and to
provide for requirements of the
engineer as well as the practical
technician. The 200-page volume
was compiled under direction of the
FT&R Labs. in collaboration with
other associate companies of the
IT&T. Title is Reference Data for
Radio Engineers.

5000 Watts Full Time
BLUE HETWORK

Represented by John BLAIR & OO,

BROADCASTING ¢ Broadcast Advertising
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Fly Praises Newsmen

CHAIRMAN James Lawrence Fly
of the FCC paid tribute on the Mu-
tual War and the News broadcast
last Friday night to correspondents
who, often through bullets and out
of foxholes, bring us the stories we
so easily read in newspapers or
hear by the twist of a dial. Chair-
man Fly spoke from the auditorium
of U. 8. Navy School of Musiec.

Chain Named

HUBERT CHAIN, producer and
writer for the Dubonnet shows at
William H. Weintraub & Co., New'
York, since last March, has been
named production director of radio. Vager of Central States Broadcast-
Mr. Chain served six years in ing System (left) announced last
NBC’s radio recording division and week the promotion of Earl Wil-
was at one time associated with liams to manage the two Central
KJR and KMO Seattle as producer- States stations after five years as
writer. their farm editor and program di-
rector. Mr. Williams started with
WNAX Yankton and was with
KFEQ St. Joseph, Mo., as pro-
gram director and farm editor be-
fore coming to KFAB in 1938.

NATIVE SON takes over as man-
ager of KFOR and KFAB Lincoln,
Neb. Hugh Feltis, general man-

BOSTON Symphony Orchestra, con-
ducted by Dr. Serge Koussevitzky, re-
turns Oct. 9 to the Saturday evening
8:15-9:15 spot on the BLUE.

WPB Offers Periodical
Index to All Priorities

A PERIODICAL INDEX of all
products under WPB supervision
or control, listing the orders, forms,
references and administrative di-
visions in charge, has been made
available to subscribers at $2.00
per year for 13 issues. The periodi-
cal, Products and Priorities may
be procured from the Supt. of
Documents, U. S. Govt. Printing
Office, Washington, D. C. Single
copies are 20 cents.

The new publication is designed
to aid business men and govern-
ment officials in quickly obtaining
information on those products, ma-
terials and services which are un-
der the control of the War Pro-
duction Board. It is to be issued
every four weeks. First issue was
dated Sept. 16.

Formerly the information was
contained partly in Priorities and
partly in Product Assignments, the
latter being unavailable to the
public.

WORCESTER’S FAVORITE

Makes your brand name a household
word in CENTRAL NEW ENGLAND

Less drudgery, better ways to run a home,
more appetizing meals, round-the-clock point-
ers for happier living—that's Mildred Bailey’s
Afternoon Journal on WTAG. Central New

England women call her “housewise” with
good reason. She knows the meaning of home.
What she says is phrased in homey expressions
with a New England sense of fitness—a little

for more.

When You Buy Time—
Buy An Audience

WTAG

WORCESTER

of the old, plenty of the new, but always free
of scientific language.

Her program is a rare setting for your
product. Her housewise approach spells house-
hold acceptance. Perhaps you'd like to know
the national advertisers who have come back

Ask for the whole story of Mildred Bailey.

Badic
Columbia

PAUL H. RAYMER CO.
National Sales Representatives

Associated with the
Worcester Telegram-Gazette
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Radio Freedom Amendment
(Continued from page 7)

and declared that censorship that
would have stopped him in his at-
tacks “would have been disastrous
to the country”. He said the CBS
policy against editorial newscasts
had not influenced him.

Following is the full text of Rep.
Kennedy’s statement:

Radio has become such an import-
ant factor in the shaping up of public
opinion that there has been a ten-
dency by Government officials, broad-
casting high officials and various or-
ganizations to impose a direct or in-
direct censorship on radio discussions.
Such censorship is not in the inter-
ests of the development of a free
American public opinion.

The American people are able to
formulate their own judgments. They
must have their information brought

to them without interference from
those who do not entertain the true
value of the public mind, established
by our successful history founded on
the judgments of all Americans after
free public debate on the numerous is-
sues solved during the course of this
country’s life.

Speak Pointedly

The more serious tendency toward
censorship lies in the efforts to make
our Courts lean towards censorship
restrictions on radio communications
because broadcasting for physical rea-
sons is necessarily subjected to a li-
censing or a franchise system.

There really should not be any ques-
tion but that the provisions of the
First and Fourteenth Amendments to
the Constitution apply to radio. But,
because of the tendency to differen-
tiate speech through licensed commu-

123,239

/}fz/fle//

PEOPLE

So rapidly has Corpus Christi grown to a market of major
proportions that it is hard ta believe it was populated by only
27,741 people in 1930. Yet, this Texas gulf-<coast city has rela-
tively few war industries. Its consistent, rapid growth is due
to natural resources—oil, cotton, fertile farm lands—and to the
strategic position of its excellent harbor. KRIS, Corpus Christi,
offers you a rich market which will continue to grow after the
war. Hooper Surveys prove listenership domination by KRIS
throughout the Corpus Christi area. Ask your Branham man

for facts today.

Special Combination Buy—KRIS and KXYZ, Heuston .. . Investigate!
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article:

FREE SPEECH AMENDMENT

RESOLVED by the Senate and House of Representatives of the
United States of America in Congress assembled, That the Constitu-
tion of the United States is hereby amended by adding the following

AMENDMENT 22 - SECTION 1.—Congress shall make no law
abridging the freedom of speech by radio or wire communication.

SECTION 2.—The provisions of any law, license or contract in
violation of Section 1 hereof are hereby declared inoperative.

nication from ordinary speech, as far
as freedom is concerned, it has be-
come imperative that Congress and
the people speak more pointedly on
this question through a referendum in
the form of my proposed amendment.

I have purposely refrained from at-
taching directly new language to the
First and Fourteenth Amendments
because these two amendments are
s0 sacred to the American people and
now so succinetly express the basic
American creed that any tampering
with their form might be viewed as
a profanation.

Freedom of religion, freedom of
speech and a free press not only are
the great objectives of our system,
but are as well the guarantees of
its continuance.

Americans are not a namby-pamby
people. They can take strong stuff
over the air just as they can give
strong medicine to our enemies on the
field of battle. The forthright leaders
of the past—those men who guided
America to its present high position—
were never mollycoddles in the use of
language and there is no reason for
the belief that leaders on the air
today should pull their punches in
castigating inimical movements.

If a speech on the air offends a lis-
tener, the dial can always be turned
away from the broadcaster who is
offending as far as a particular lis-

tener is concerned. We want our
broadcasting to be forthright and
we want our facts accurately reported.
We will pass our own judgments.

Broadcasts Diluted

At present, through a filter system,
composed of the Federal Communica-
tions System and those who control
the licensed broadcasting systems, our
broadecasting has been diluted to the
degree where it has become s0 neutral
as to be ineffective. We want strong
speech from strong men on the air,
not synthetic understatements from
pulpiteering puppets. An example of
the worth of strong free speech is in
the broadcasts of Walter Winchell.
He helped to awaken America to the
danger of the Fifth Column and his
sharp attacks on it over the air did
much to destroy it. He aroused public
opinion to such an extent that the
work of the enemy in our midst has
been ineffective. Censorship tha t
would have stopped Winchell in these
attacks would have been disastrous
to the country.

There are other able commentators
on the air who have fearlessly pointed
out to the people things that were
destructive and these men should not
be hampered because higher-ups do
not share their views or approve of
their methods of expression.

America can only live while speech
is free and the most important of

Hon. Ed. Fitzgerald
Donahue and Coe
New York, N. Y,
Dear Ed.:

It's a_fact that any messages or pro-
grams WCHS broadcasts carry a tre-
d t of infl They
even play a
part in legal
decigions, as
evidenced by
this story that
came over our
UP wires:
““The records
of radio sta-
tion WCHS
served today
to establish
the time of an
automobile ac-
cident that oc-
curred last
year. Attor-
neys in the ac-
cident were
unable to as-
certain the ex-
aet time of
the mishap —

all speech is speech by radio.

Toronto Meeting
NORTHERN BROADCASTING
Co. held its first annual production
meeting in Toronto, Sept. 27-28,
to discuss new program and pro-
duction ideas. These attending the
sessions, which were under the su-
pervision of Jack K. Cooke, general
manager of Northern Broadcasting
Co., were: program directors of
CKGB Timmins, CJKL Kirkland
Lake, CFCH North Bay, Northern
Quebec  Broadcasting System,
CHEX Peterborough, CKWS
Kingston.

JOHN McVANE, NBC foreign
correspondent, currently in London,
is writing a book titled Africen Cem-
paign, to be published this fall by D.
Appleton Co., New York.

but one of the
persons in-
volved remem-
bered what ra-
dio program
was on the air
—and that the
station was
WCHS. Pro-
gram director

through
station’s time
schedule—and
was able to set
the time with-
in a half
hour.” The thing that impresses me
most about this, is the remembrance our
listeners have. If I were an_advertiser,
that's the kind of station I'd use for
my selling story. In fact, I'd investi-
gate this station thoroughly through a
Branham representative. Regards

Aley
WCHS
Charleston, W. Va.
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Disc Firms Ponder World Pact

(Continued from page 9)

ing this principle Decca-World was
recognizing the union’s contention
that all of the 133,000 AFM mem-
bers have an interest in recordings,
whether or not they are individual-
ly engaged in making records.
Contract contains the usual pro-
visions for a closed shop, for pay-
ment of not less than scale, fer no
requests for service outside the
provisions of the contract, ete.,
with the union on its part agreeing
to “exercise full authority” so its
members shall live up to the terms
and intent of the contract and also
‘agreeing that no changes in the
AFM constitution or by-laws will
be made during the term of the
agreement “which shall contravene
any of the provisions.” All AFM
“laws, rules and regulations” are
made part of the agreement.
Contract further calls on the re-
corder to furnish the AFM with
the serial number of any recording
made before it is released, and also
to give the union copies of all cata-
logs. Dubbing and rerecording is
forbidden without written notice to
both the union and the member
through whom the musicians mak-
ing the original record were em-

FCC Approves Merging
Of Western Union,Postal

THE FCC last week approved the
merger of Western Union Tele-
graph Co. and Postal Telegraph
Inc. into a single domestic wire
landlines system. The Commission
stated its sanction was based on
the premise that the step was in
the public interest and in conform-
ity with the Congressional statute
of last March amending the Com-
munications Act to grant permis-
sion. No merger date was set.

Commissioner Durr cast the only
dissenting vote. He opposed the
merger on the terms approved by
the Commission majority, indicat-
ing he felt no assurance of im-
proved service, rate benefits or
sounder financial structure. He
indicated Postal could have been
kept operating by Government sub-
sidy, as proposed by ACA.

ployed and full scale applicable to
such use must be paid.

The making of phonograph rec-
ords containing advertising is for-
bidden as is the making of any
records to be used by actors as
background or accompaniment.
Contract also bans the use of the
recorder’s facilities by any other
recorder without AFM permission.
Recorder also agrees not to make
recordings of broadcasts without
the union consent, which the AFM
agrees “will not be unreasonably
withheld”, with transcription scale
to be paid for such recordings.

Any record or transeription
manufacturer signing the contract
further agrees that his obligation
to make payments shall continue
after the expiration of the con-
tract.

Delay Explained

Affixing of signatures to the
World-Decca contract with the
AFM ended a ten-day period of
waiting during which spokesmen
for the union and these companies
consistently maintained the delay
was due merely to difficulties in
putting their agreement into writ-
ing while the industry atmosphere
was filled with rumors that an im-
passe had been reached and that
any moment would bkring a “no
contract” announcement.

Meanwhile, A. Wa]ter Soco]ow,
attorney for the six transcription
companies who had joined with
World in bringing about the hear-
ings kept asking the panel to rec-
ommend to the National War Labor
Board that an order be issued
to the AFM to permit its members
to work for these companies as well
as for World and WOR recording
studios, which had agreed to ac-
cept any contract negotiated be-
tween World and the union and so
to alleviate their competitive dis-
advantage.

The panel, which had tabled Mr.
Socolow’s request and recessed the
hearings from Sept. 21 to Sept. 27,
by which date the execution of the
contract had been expected, again

(SEE FM story page 49)

BROADCASTING e Broadcast Advertising

YWHIAT THE RADIO
TEAMVAE BUYER YANTS
TO IKRNOW ABOUT

WTAM

AUDIENCE

@ More people listen most to WTAM, Cleveland
day and night than to any other station in the whole
Northern Ohio area. *In Métropolitan Cleveland
it's 349 by day and 69% by night, against 20%
and 19% for the next stations. In Akron, Youngs-
town, Canton and other 25,000 population cities,
WTAM has a big lead and in the rural areas the
preference is overwhelming.

® NBC 1942 Nationwide Survey

WTANE

L A N D

NBC Network 50,000 Watis ® Owned and Operated by NBC
REPRESENTED NATIONALLY BY NBC SPOT SALES OFFICES
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Friendly, persuasive per-

sonalities, plus enter-

tainment and service
geared to this six-state

area GET RESULTS!

WIB

TheVoiceosKansas
/n TOPEKA
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reserved decision on his repeated
demand for an interim order when
the hearing reopened last Monday,
and again recessed the hearings
until Wednesday, upon assurance
of the union that the contract
would be completed by that time or
if it was not that no further delay
in the hearing would be asked for.

On Wednesday morning the union
delegation reported that the con-
tract had been completed at 7:30
that morning, following an all-
night session and that it was ac-
ceptable to the AFM and to the
Decca-World attorney, Milton Dia-
mond, but that it would not be
signed until it had been gone over
by other Decca officials who were
meeting that afternoon for that
Mr. Padway promised

purpose.

numerous nationalities have one thing

in common.

They both agree that

Y
\A’A\ N ATIONAL ADVERTISERS and New York's

WBNX is THE FOREIGN LANGUAGE STATION of

GREATER NEW YORK.

No wonder, then, that WBNX with its 5,000 watts,
directional, plays the dominant role in selling the
5,000,000* foreign-language-speaking-audience of
the world’s greatest market.

To cash in on the opportunities of this super-market,
advertise your national products over WBNX, the
Winner of the Peabody Citation for Public Service to

Foreign Language Groups.

* Over 70% of metropolitan New York’s population is
foreign born or of foreign parentage.

Your Best National Spot Buy . . .

FOR OFFENSE
FOR DEFENSE
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that if the contract were not signed,
the union would immediately order
its members to stop working for
Decca-World and WOR and that
any masters that had been made
since the oral agreement would be
withheld from release.

Mr. Socolow asked what would
be done about artists these com-
panies might have made contracts
with during that period, but both
the union and the panel disclaimed
any responsibility concerning such
contracts. During this discussion a
camera crew from the “March of
Time” filmed the hearing for a
future release of that series of
documentary movies.

Merely a ‘Refusal’

Panel Chairman Arthur S. Meyer
ordered the hearing resumed and
Mr. Padway, who admittedly had

been working on the Decca-World
contract instead of preparing an

Research Session

A JOINT MEETING of the Time-
buyers Committee of the American
Assn, of Advertising Agencies and
a group of agency researchers was
held last Thursday in the 4 A’s
New York offices to consider and
discuss the plan for standardiza-
tion of station coverage maps,
evolved by the NAB Sales Man-
agers Executive Committee. No de-
tails had been divulged last week
as BROADCASTING went to press.

Piel Appoints Wm. Esty

PIEL BROS., Brooklyn, now run-
ning a 20-week campaign for its
beer, using a five-minute program
on WJZ New York, and three quar-
ter-hours weekly on four other east-
ern stations, all featuring the
Korn Kobblers, has appointed Wm.
Esty & Co., New York, to handle
its account.

Campbell to Don Lee
PAT CAMPBELL, now serving as
West Coast manager of World
Broadcasting System, has resigned
to become director
of public relations
for Don Lee Net-
work. Mr. Camp-
bell has been with

World, now a
Decca subsidiary,
for nearly 12

years, having es-
i tablished the

transcription

firm’s offices in

Mr. Campbell Los Angeles in
1932 when World decided to extend
its facilities to that part of the
country. Mr. Campbell’s new affilia-
tion will become effective Nov. 1,
it was announced.

argument for the hearing, first re-
viewed his union’s stand that the
NWLB has no jurisdiction in the
dispute, stating there is no proof
that the ban on recording has in
any way interfered with the war
effort but to the contrary the AFM
has repeatedly cooperated with all
Government agencies and the
armed services.

Declaring the ban on recordings
is not a strike, but merely a re-
fusal of a group of people to work
for an industry they consider detri-
mental to their own interests, Mr.
Padway stated, “We may be wrong
in thinking we can beat the ma-
chine, but we’ve got the right to be
wrong, to be foolish, even to be
selfish. We say recording is detri-
mental to our interests and we
won’t work at it, and there is no
law to make us.”

Continuing his filibuster after
the noon recess, Mr. Padway read
into the record his prepared state-
ment presented before the Senate
investigating committee last Janu-

BROADCASTING ¢ Broadcast Advertising



ary, interpolating more recent ex-
amples to illustrate his argument
and to fill time until word might
be expected from the Dececa meet-
ing. He was in the midst of a
scathing denunciation of the NAB
for 1ssuing “C Is for Caesar” and
personalizing the union action into

an attack on one man, when the .

word arrived that the Decca execu-
tives had approved the contract.

A recess was taken while a cail
was put through to Mr. Kapp in
Hollywood to arrange for the com-
pany’s signature to the contract,
which proved impossible that eve-
ning, and after nearly four hours
had elapsed, the hearing recon-
vened at 8 p.m. to learn that the
contract had been initialed by Mr.
Petrillo and Mr. Diamond and
would be signed at 11 the following
morning.

Ralph Colin, counsel for Colum-
bia Recording Corp., CBS subsidi-
ary, and Lawrence B. Morris, coun-
sel for RCA-Victor Division of
RCA, presented petitions for their
companies to become parties to the
hearing, which were accepted over
the ‘“for the record” objection of
Mr. Padway, who asked for a two-
week adjournment to prepare the
new arguments their intervention
would necessitate. He also said that
the national AFM convention be-
gins this Monday in. Boston and
continues for two weeks, during
which period: both he and Mr.
Petrillo would be required to spend
‘much if not all of their time at
that meeting.

Objects to Delay

Robert P. Myers, NBC attorney,
who spoke for the six transerip-
tion companies after Mr. Socolow
had left on personal business, ob-
jected to so long a delay. Mr. Pad-
way then proposed that the hear-
ings of the transcription and phono-
graph record cases be heard sepa-
rately, completing the former and
then, if the phonograph companies
wished, making that record a part
of the latter case. This was ac-
ceptable and the chairman recessed
the hearing until Monday, Oct. 4,
after Mr. Padway and Mr. Petrillo
both had expressed the hope that
all the companies would sign the
union’s contract before that time
and the company representatives
had expressed similar hopes that

9,218 FAMILIES
TELL ALL ABOUT
LISTENING HABITS

Get latest survey—no cost!

Herc’s how to get next to the billion-
dollar Iowa market! New, impartial, all.
inclusive ‘*‘Summers-Whan” Jowa Radio
Survey covers all 99 counties, discloses
Seyear trends in listening habits and
preferences as to station and programs.
Maps and facts on lowa listeners in
various age gronps and educational
levels—ecity, small.town and farm. You
need it to do a good job in Towa. Get
it today! No cost, no obligation.

Central Broadcasting Co.,

912 Walnut St., Des Moines, lowa

Graybar Shift

A. C. LAMPERTI has succeeded
M. E. Wagner as secretary and
comptroller of Graybar Electric
Co., New York, according to an
announcement by A. H. Nicholl,
president. Mr. Lamperti has been
with Graybar for 28 years. Mr.
Wagner, who has been secretary
and comptroller since 1938 and with
the concern for approximately 45
years, has retired on pension.

the contract would be such that
they could accept it.

In accepting the petitions of the
phonograph  record  companies,
Chairman Meyer made it clear that
these had been discussed with him
several days before and did not
arise from the completion of the
Decca-World contract with the
union. Their intervention is under-
stood to be based on the reasoning
that if they become part of the
hearing and if they sign contracts
with the union and those contracts
are subsequently revoked by the
WLB, then they would be in the
same position as the transecription
companies. But if they should sign
as independent parties outside the
WLB jurisdiction, the disapproval

.of that board would not affect their

contracts with the AFM.

Report that AFRA was consider-
ing requesting from the transcrip-
tion companies a royalty arrange-
ment similar to that contained in
the new contract between the AFM
and Decca-World was denied last
week by AFRA.

~-
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RADIO-SCREEN Music Publishing
Co., New York, has ear-marked all
revenue from Shirley Botwin’s song
“Back The Attack With War Bonds”
for the Third War Loan drive. Song
was introduced over WJZ New York.

WHITEY FORD (the Duke of Padu-
cah) has signed a five year contract
to m.c. the Prince Albert Grand Ole
Opry program, sponsored on NBC by
the R. J. Reynolds Tobacco Co.,
Winston-Salem, N. C.

In

the Kansas State Network. Ask
DON DAVIS

Kansas City

ASK FOR BOOKLET!

Just off the press—comprehensive analysis of the
Greater Kansas City market with population and
distribution data on western Missouri and eastern
Kansas; statistics on mid-west’s great new war in-

dustries; coverage and market data for WHB and §

KANSAS CITY « Scarritt Building, HArrison 1161
NEW YORK CITY . 507 Fifth Avenuve, VAnderbilt 6-2550
CHICAGO - 333 North Michigan, CENtral 7980
LOS ANGELES - Security Building, MUtual 6660

1s to WHB

THERE'S WITCHERY AT WHB...the “fasci-
nation, irresistable influence and enchantment”
that produce big results for WHB advertisers.
It's all because of WHB's smart programming,
thorough merchandising and exploitation, plus
the efficiency of an ideal wave-length ... 880
kilocycles, if you please! Available n#ow: a choice
quarter-hour across the board on the “WHB
Musical Clock”..."Your Mutual Friend”.
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SLEUTHING
A SPECIALTY

If you want to track

down the medium
that’'ll get maximum
attention for your sales
message in the Atlanta
in DICK
TRACY. "“The Adven-

market, call

tures of Dick Tracy’’ are
available from WAGA
Monday through Fri-
day at 4:45 p. m.—right
before ""Terry and the
Pirates’”” and ’Hop Har-
rigan’” —an ideal time
to reach youngsters, a
tried and tested me-

dium to sell them, and

their parents.

5000 WATTS
DAY AND NIGHT
590 KC.

MNational Representatives

HEADLEY-REED COMPANY

WPB Radio &Radar Div.

Names 3 Asst. Directors

RADIO & RADAR Division, WPB,
has issued a formal announcement
of reorganization for the purpose
of defining the activities of its pro-
duction and organizational units.
Three new assistant directors have
been named, as follows:

Sidney K. Wolf, assistant direc-
tor for production, who will direct
the products and facilities branch,
the end products branch, and the
industrial instruments branch, in
relation to facilities, production and
materials.

J. W. Abney, assistant director
for internal management, who
will coordinate the activities of the
production and functional branches
of the Division which handles pro-
gramming and requirements.

Harold Sharpe, assistant director
for labor, who will handle manpow-
er requirements and labor produc-
tion problems.

Ray C. Ellis continues as direc-
tor of the Radio & Radar Division,
which is unchanged in other re-
spects.

RELIANCE MFG. Co., Chicago
(work clothes), on Sept. 11 started
sponsorship of the 10:30-11 p.m. spot
on the weekly WLS Barn Dance, Chi-
cago. Contract is for 13 weeks. The
company is also sponsoring a thrice-
weekly quarter - hour program on
WCAU Philadelphia, which started
Sept. 27; and a thrice-weekly quarter-
hour musical program and a three-a-
week quarter-hour newscast on WLW
Cincinnati, which began Sept. 8.
Agency handling the account is Ruth-
rauff & Ryan, Chicago.

Squibb on CBS

E. R. SQUIBB & SONS, New
York, will fill the 6:15-6:30 p.m.
period on the full CBS network
Monday, Wednesday and Friday
[BROADCASTING, Sept. 20] with a
program titled Your Good Health,
featuring Lyn Murray orchestra
chorus. %rogram starts Oct. 11 as
an institutional show and will
work into product advertising, ac-
cording to BBDO, New York. Agen-
cy has been handling institutional
advertising for Squibb but this is
first radio it has handled for the

account, heretofore placed by
Geyer, Cornell & Newell, New
York.

Decca Starts Recording
With Bing Crosby Dise

WITH THE recording ban lifted
by the agreement reached with the
AFM, Jack Kapp, president of
Decca Records Inc., was in Holly-
wood last week to give the go
ahead signal for regular produc-
tion by his firm.

The first records under the new
contract were cut last Monday and
feature Bing Crosby with the
Andrew Sisters and Vic Schoen’s
band. Deanna Durbin, backed by
Victor Young’s orchestra, started
a series on Thursday. Jimmy Dor-
sey’s aggregation is also set for
a group of new recordings.

Although limited as to produc-
tion facilities, Hollywood has a
large number of top selling names
on its contract list for immediate
call and plans a heavy schedule of
recordings with which to hit the
wide open market.

Aunnpunring

the speakers table.

before.

First /f{utiny oﬁ the Season
Radio Executives Club oﬁ New yoté
Tﬁu‘uday, Ovctober 7, 1943
qotﬁic Room - #ote/ Shelton

This year the Radio Executives Club will meet on the 1st and 3rd
Thursdays of each month in the beautiful Gothic Room of the
Hotel Shelton. Large plans are in the making . . .
speakers . . . top talent . . . and unusual highlights.

James Lawrence Hly
Chairman of the FCC
Will speak on October 7th

The Presidents of the four networks will be the club’s guests at

o
Out oﬁ Toum guedtd Welcome

Drop a card to Frank Silvernail of BBD&O. As chairman of the
house committee he will make all arrangements for you.

The cost? $2 per person—and more than worth it. Don't
miss this first meeting. You'll not only hear Mr. Fly and
meet all your friends in the business but you'll be told of the
plans for coming meetings—a program that will make the
REC an even more important voice in the industry than ever

See you Tﬁutda(ay, October 7th at 12:30
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TRAIL BLAZERS
Zenith Book Covers Work

Of Radio Pioneers

IMPORTANT background data for
future developments in radio, radar
and electronics is contained in
Trail Blazers to Radionics and Ref-
erence Guide to Ultra High Fre-
gquencies, a compilation of bio-
graphical and bibliographical ma-
terial just published by the Zenith
Radio Corp., Chicage. Prepared
by Elizabeth Kelsey of Zenith’s
engineering division, it presents
essential facts concerning sci-
entists who paved the way in
radio and who have opened the new
frontiers in radar. The publication
brings up to date a previously pub-
lished edition of Reference Guide.
Zenith is distributng the book free
as a contribution to the victory
program to scientists, manufac-
turers, schools, colleges, and tech-
nical branches of the armed serv-
ices. Requests should be addressed
to E. Kelsey, Zenith Radio Corp.,
680 N. Michigan Ave., Chicago.

Local 1220 Election

ELECTION of Eugene J. Krusel,
WCFL Chicago, as president of
Radio Broadcast Technicians Local
1220 of International Brotherhood
of Electrical Workers, was an-
nounced last week. H. Walter
Thompson, WGN, was elected vice-
president; Walter D. Steben,
WAIT, financial secretary; Robert
E. Brooking, WGES, recording sec-
retary, and Malcolm Romberg,
WBBM, treasurer.

Ball Before Breakfast

STEVE ELLIS, conductor of the
early morning Moonlight Saving
Time on WOR New York, will re-
construct the highlights of the
World Series games this week for
the benefit of those war workers
unable to see or hear regular
broadcasts of the games. His de-
scription, including actual sound
effects, will be heard 4-4:30 a.m.
each day following the games.

SCHREIBER MILLING Co., St. Jo-
seph, Mo. (feeds), beginning in Octo-
ber will sponsor one minute announce-
ments, quarter- and half-hour pro-
grams from three to six times weekly
for 52 weeks on the following stations:
WIBW WDAF KFBI KFEQ WJPF
WEBQ KDRO WTAD WHO KMA.
Agency is Simmonds & Simmonds, Chi-
cago.

The CBS Station for a
million people in 22
counties of 3 states..,
the heart of the

Textile South.

9000 Watts Day
Tl 1000 Watts Kight
U0 eSE VR 95Ake.
Spartanburg, 8. C.
Represented by Hellingbery
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Stronger FCC Probe Seen

(Continued from page 8)

prosecute. The FCC, which has
been pressing the department for
action, has ccntended that Rep.
Cox’s representation of WALB be-
fore the Commission and his ac-
ceptance of a fee was in violation
of the Criminal Code.

New Start Urged

Earliest newspaper editorial re-
action to the Cox resignation found
the Washington Post expressing
satisfaction over the Georgian’s ac-
tion but it did not soften its at-
tack. The newspaper urged a “new
start under new leadership”. And
it further suggested that the De-
partment of Justice take the
WALB case before a grand jury.

The Washington Daily News, a
Seripps-Howard paper, said the
Cox resignation should result in
a “more satisfactory investiga-
tion”. Declaring that a fruitful in-
quiry into the FCC is something
very much needed, the newspaper
said the Commission has been “an
arrogant, high-handed agenecy,
whose policies have been deter-
mined more by the prejudices of its
chairman than by the laws of Con-
gress.”

It was a foregene conclusion,
however, said the editorial, that an
investigation under Rep. Cox would
be a “flop”. The inquiry was sus-
pect from the start, it added, be-
cause Rep. Cox stood accused by
the FCC of accepting $2,500 from
a station which had business be-
fore it.

“And Mr. Cox’s conduct of the
investigation has been ex parte,
overbearing and prejudicial-——the
same faults for which the Commis-
sion itself is indicted.” Under a
new chairman, one without an axe
to grind, it may be possible to con-
duct a “dignified and impartial
hearing”, said the newspaper.

Bitterly Attacked

Asserting he had been the ob-
ject of “bitter and scurrilous”
attacks for more than a year, Rep.
Cox said his position as chairman
of the Committee had compelled
him to maintain a judicial attitude

css Aﬁlﬂuh
FlEE & PETERS - National Representatives

which he could no longer continue
“in the face of the insults and
slander being hurled at me from
day to day”.

“That which is being dealt out
to me,” he declared, “is a sorry
wage for a service I have tried to
render in the interests of my fel-
low men.”

He said the attacks made upon
him, which he ‘characterized as
“utterly baseless”, have beclouded
the real issue of whether the FCC
has been guilty or not guilty of
the maladministration which the
Committee was directed by the
House to investigate.

“As long as I am connected with
the investigation,” he continued,
“it is obvious that the effort will
be made to divert public attention
from the real issue of alleged mal-
administration of the FCC to a
personal controversy.”

He said that in his judicial career
it was his practice to withdraw
from a case when his own impar-
tiality was questioned and that
while such a custom does not pre-
vail in legislative investigations he
had reached the conclusion that
in the light of the circumstances
in this instance he would follow
that course.

“The truth of this personal con-
troversy and my complete vindi-
cation,” he declared, “will come at
another time and in another way.”

The work which the Committee
has begun, he said, must be com-
pleted. “The evils at which the in-
quiry is directed must be eradicat-
ed. Unless this is done one of our
most cherished freedoms will be-
come but an empty dream.”

The fiery Georgian asserted that
the interests of the House came be-
fore those of an individual member
and that his action in resigning is
“based solely upon my conscien-
tious and deep desire to live up to
the most sacred obligations of this
body and to my oath as a member
of it.”

His resignation as chairman of
the. Select Committee, Mr. Cox
said, was fortified “by the con-
currence of friends in this House
in whose friendship and judgment
I have the utmost confidence.”

Praising the accomplishments of
the Committee, he declared: “Its
work thus far has been well done.
Its membership is excellent. Its
staff is composed of men and women
who are able, conscientious and
skilled in the work they have un-
dertaken. This committee must
continue its work under a new
chairman, freed of any possible
embarrassment of my personal
problems or controversaries . . .
I urge the House to support, to
continue and to stand solidly back
of the work of the Committee under
its new chairman, whoever he may
be.”

Rep. Cox concluded: “It is a

Canada when we say

ada’s richest market.

TOTAL WAR!

For years before this war, Hitler was preparing.
The German people were trained to exchange but-
ter for Bren guns, sugar for shells. Deprivation
came to be an accepted part of their lives and
so were built up the stores of ammunition and
war material to make possible total war.

After this war will come another—a struggle
for supremacy in trade and commerce. Start now
to arm for this conflict by storing up the confi-
dence and continuing interest of your market.
Maybe you can’t deliver the goods today but you
can prevent a restricted product from sinking into
obscurity. Do this by radio! And, naturally, in
“radio”, we mean CFRB.
Because CFRB reaches the largest share of Can-
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matter of pride with me that I
efface myself so that the work of
one of its committees may go
forward. Let no man mistake me.
I shall continue to make the fight
where I find it . . . I leave the well
of this House today with my head
unbowed and with my devotion to
my duties undimmed.”

Rayburn’s Tribute

Speaker Rayburn, leaving the
Speaker’s chair to address the
House, praised Rep. Cox for “his
courage in a difficult situation to
him personally to be big enough
in mind and in heart to efface him-
self, and to leave a position because
he thinks that the thing that is
near and dear to his heart may be
crippled by his presence upon this
committee.”

“I say to this House and to
everybody,” the Speaker declared,
“after 20 years of intimate asso-
ciation with Gene Cox, during
which he has had my friendship
and my love and confidence, that
today that love and that confidence
in his honor and in his integrity
is unshaken.”

Mr. McCormack praised Rep. Cox
for “high courage and unselfish-
ness” in resigning his post. “No
enemy could have compelled him to
relinquish his special committee
assignment,” he said. “Threats
and vicious abuse would have been
shrugged aside with disdain and
contempt . . . His nobility of char-
acter would not permit him to con-
tinue in a place that might cause

WHN Sales Representative

WHN New York, which recently
closed its Chicago office because of
the manpower situation, has ap-
pointed Wm. G. Rambeau Co., Chi-
eago, as national sales representa-
tive in all United States territory
except New England, New York
and Philadelphia areas.

embarrassment to the House, to
his colleagues, and his friends.”

He said the tribute paid Rep.
Cox by Speaker Rayburn contrib-
uted “one of the finest compliments
that any member of the House has
ever received in the constitutional
history of our country, or that any
member ever will receive in the
future.”

In view of the confidence and
respect enjoyed by the Speaker,
without regard to party, Mr. Me-
Cormack continued, his words
carry force and weight through-
out the entire nation.

The honesty and integrity of
Rep. Cox is beyond question, Mr.
McCormack asserted. “Any attempt
to besmear or besmirch his name
will be defeated because it is im-
possible, no matter how cheap the
efforts might be, to prevent the
people of this country from know-
ing the truth on the question of
the honesty of the distinguished
gentleman from Georgia.”

Calling ' Mr. Cox’s resignation
“the greatest act of personal sac-
rifice” that any man in the House
has ever made, Rep. McCormack
declared that Mr. Cox rose to a

of program ideas?

ing possibilities.

Mz, Station /ﬂdmzye‘c.-

Are you interested in a public-service program that can be
sold successfully to that hard-to-sign department store? Or
to that guy down the street who keeps putting you off because

If you are, we have the show for you. It’s called the MAIL-
BAG, and we know it has what it takes as the SOUTH’S
LARGEST DEPARTMENT store has sponsored it for nine
months and is still going strong.

Briefly, the MAIL-BAG is a 15 minute recorded show with
ample time for your commercials. It provides the public with
official war information on practically every problem . . .
from victory taxes to priorities on baby diaper safety-pins.
The show moves fast, is highly educational and entertaining.

Its mail pulling potential is exceptional as is its merchandis-

We'll be glad to send you a sample recording free

Wire or write

Marvin Cox Qssociates
P. O. Lox 487, Candler ﬂ/dy., Btlanta, 4';
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DISCUSSING the nationwide CBS
advertising, publicity and promo-
tional drive are KMOX St. Louis
executives, David Mars, director of
advertising and sales promotion;
Merle S. Jones, general manager;
Arthur Casey, director of public
relations. KMOX, owned and oper-
ated by CBS, is planning several
special features to tie-in with the
consumer program.

“greatness that impresses itself
not only upon the members of our
body but of the people of the entire
United States.”

The Cox resignation was the
culmination of a sequence of ef-
forts last week which saw Rep.
Magnuson challenge the conduct
of the inquiry. The American Civil
Liberties Union last Tuesday me-
moralized the House to remove
Rep. Cox or stop the Committee’s
future.

Should the Committee resume
its inquiry Oect. 6, it will wind up
the so-called “war activities” phase,
relating to the Foreign Broadcast
Intelligence Service and the Radio
Intelligence Division of the FCC.
Committee Counsel Garey, based
on evidence adduced earlier, has
charged that the Commission has
been operating “contrary” to the
war interest. The Joint Chiefs of
Staff had recommended to Presi-
dent Roosevelt last February that
RID be transferred to the Army
and that FBIS activities be abol-
ished. The proposed Executive Or-

.der, however, has not been issued

and efforts to obtain testimony on
this were blocked by Presidential
action on grounds of national se-
curity.

It is expected that Commissioner
T. A. M. Craven, who once before
appeared before the Committee,
will be the first witness when the

| 1] Wew Rules of the Federal
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hearings resume. Officials of the
FCC and the OWI identified with
overseas intelligence activities also
will be called.

Before the Committee submits its
interim report to the House on
which it is expected to recommend
transfer of the FBIS and RID ac-
tivities as proposed in the sug-
gested Executive Order, and cita-
tion of FCC Chairman Fly for al-
leged “contempt of Congress”, the
Commission will be given an op-
portunity to present rebuttal testi-
mony.

Chairman Fly, however, at his
press conference last Monday, dis-
counted the value of such rebuttal.
He said there had been some dis-
cussion with Commission Counsel
about testimony.

Mr. Fly said he understood Mr.
Garey wanted advance “state-
ments” from Commission witnesses
‘and that apparently the Commit-
tee “is unwilling to have any ques-
tions put to them and get the real
facts on what they might have tes-
tified to, if they had the opportu-
nity to testify fully.” He said this
information came to him ‘“second
hand”.

Review by Congress

Mr., Fly expressed the hope that
Congress would get a chance to
review the Committee’s activities
and expressed confidence that if
this happened, the situation would
be “righted”. He again attacked
the “unfairness’” of the Cox Com-
mittee.

The Civil Liberties petition was
in the same vein. After reciting
the 24 charges which Counsel
Garey had brought against the
Commission when the hearings
opened last July, the Union said
that instead of permitting testi-
mony by the Commission represen-
tatives on charges “as grave as
these”, the Committee heard “a
long succession of hostile witnesses
and denied the repeated requests
of Commission representatives to
reply”.

The Union said one Commissioner
(Craven) representing a minority
view on many issues, testified brief-
ly; that Mr. Fly was called on one
issue of military information; that
the Commission’s Counsel (Charles
R. Denny Jr.) testified on one nar-

“Ach, Fritz, maybe WFDF Flint

Michigan vass right!”

High Hose

NYLONS—one pair—going,
going, gone for $10,000. That
was the War Bond bid of
Charles Edgewood, Washing-
ton, who won the precious
hose through WINX War
Bond auction last week, on
the Jerry Strong morning
program. In’ two hours,
Strong  received telephone
Bond pledges totaling $17,-
000. And all for a pair of
Nylons.

row point and its Chief Engineer
(E. K. Jett) on another. It added
that the head of the Commission’s
New York legal staff was on the
stand for 2% days “in the role of
a defendant in a criminal trial”.

Charge of ‘Coloring’

In a series of charges against
the Committee, the Union held that
the inquiry so far conducted had
been given over to “charges and
accusations, largely unsupported
by evidence, without a chance for
the Commission to reply”’; that the
inquiry had been directed to se-
curing press publicity unfavorable
to the FCC, and was ‘‘obviously
colored by the personal grudges
and prejudices” of Judge Cox; that
Committee counsel has “grossly vi-
olated all the canons of a fair in-
quiry and revealed a bias as great
as that of the chairman”; that

“star chamber” proceedings have
prevailed; that testimony to “dis-
credit the Commission was encour-
aged, neutral testimony dis-
torted and favorable evidence was
suppressed”; that the record shows
that almost two-thirds of all the
“testimony” was the “Committee’s
own words from the mouths of the
Chairman, Counsel and investiga-
tors”’; and that the free speech is-
sue “was touched on only in rela-
tion to pro-Fascists on foreign lan-
guage stations”.

To Study Testimony

The public letter to Speaker Ray-
burn signed by Mr. Meyer cited
the much belabored WALB Al-
bany, Ga., incident as the primary
reason for disqualification of Judge
Cox. Mr. Meyer alleged that the
investigation thus far has been “a
mockery of basic American tradi-
tions of fair play”. The Speaker
was asked to have the House con-
duct his own investigation of Judge
Cox and either reject him or vin-
dicate him.

After the Cox Committee meet-
ing Tuesday Rep. Magnuson as-
serted he would study the summer
testimony and then decide upon
his course. Rep. Hart, who par-
ticipated in most of the hearings
and presided over a portion of a
New York inquiry, has been re-
ported as opposed to the majority
views though he has made no such
public statement.

. E. LONG CO.

® COPYRIGHT 1943

155 Morth Clark Street
CHICAGD, ILLINODIS
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LARGEST RADIO
MAIL STUDY
READY SOON

The most complete study of radio
mail ever made will be ready for
distribution within the next few
days, KMA, Shenandoah, Iowa, just
announced.

1942,
March, 1943, a corps of mail clerks
tabulated the 493,479 pieces of
commercial mail received by the
station for a firm of certified public

From April, through

accountants. This firm compiled
monthly and quarterly reports and
then issued a complete analysis of
the year’s mail. The following are
a few of the questions answered:

¢ “How long do various offers take
to reach their peak?”

“Do people in cities write as fre-
quently as people in small
towns?”

e ‘“‘After writing once, how many
people will write again within a
three-month period?”

e “What are the best mail-pull
periods?”

“What makes people write—con-
tests, free information, premium
offers, ete.?”

KMA asks that all requests for
the study be made now, since cur-
rent restrictions limit the number
of copies available. Requests only
from agency men and company ad-
vertiging managers can be filled—
so write for yours today! Address:
Research Director,

KMA

Blue Network

The No. 1 Farm Station
in the No. 1 Farm Market
152 COUNTIES
AROUND SHENANDOAH, IA.

ﬁnx & PETERS, Ise.

Exclusise Natlonal Representatives
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BRITISH COLUMBIA
LAND OF OPPORTUNITY

" First With
National
Business Too

It's Always
FairWeather

There are no dull seasons in Win-
ston-Salem. They make it and spend
it the whole year ‘round. Yes and
they’re guided in their spending by
WAIR, one of the dangest sales pro-
dueers this side of the equator.

WAIR

Winston-Salem, North Carolina

FOR THE

Worlds Best
(ol/erage of

the Worlds
Biggest News 3

HEMRY CREENFIELD, MANAEIRG DIRFCTON

wivD W dkih Siraat, Maw Tack, WY

Actions of the

FEDERAL COMMUNICATIONS COMMISSION
—————SEPTEMBER 25 TO OCTOBER 1 INCLUSIVE

Decisions . . .

SEPTEMBER 28

KVOS Bellingham, Wash.—Granted mod.
CP for decrease from 1 kw to 250 w, using
presently licensed equipment and _antenna;

SEPTEMBER 28
WJW Akron—Extended present license
on temporary basis to Nov. 1, 1943, pend-
ing determination on renewal application.
MIKE
SEPTEMBER 29
. WEIM Fitchburg, Mass.—Vol y as-
t of license to Mitchell G. Meyers,

dates
30 and 60 days resp ve]y. Dismissed ap-
plication for special service authorization
to operate on 790 ke with 250 w to Feb.
1, 1945.

MBS Chicago—Granted authority to
transmit programs to Mexican stations
known as Radio Mil's network.

KXYZ Houston, Tex.—Granted special
service authorization for 90 days to operate
with 5 kw D and 2% kw N, with tempo-
rary non-directional antenna.

KPRC Houston, Tex.—Granted special
service authorization for 90 days to oper-
ate with 2% kw N, 5 kw LS, with tempo-
rary non-directional antenna.

KOB Al q Granted extension of
special service authorization using equip-
ment authorized under CP for period end-
ing April 1, 1944

KOIN Portland. Ore.—Denied special
gervice authorization to operate with 1 kw,
DA-N. change equipment.

KEVR Seattle—Denied special service
authorization for new transmitter, power
increase, point-to-point communication.

SEPTEMBER 29

Stephan A. Vetter, Miami—Denied pe-
tition to intervene in hearing on applica-
tions of WFTL for assignment of license,
license to cover CP and mod. license.

SEPTEMBER 30

KCMO Kansas City—Continued hearing
now set for Oct. 4 to Nov. 4, re applica-
tion for power increase to 5 kw, un-
limited.

Applications . . .
SEPTEMBER 25

WLBZ Bangor, Me.—License to cover
CP for power increase, new equipment,
ete.

WQAM Miami — Mod. license to use
present licensed RCA 1 kw transmitter N,
Eo];ntmzent on grant of license to cover

WPDQ  Jacksonville, Fla.— Transfer
control from Earnest D. Black, E. G, Mc-
Kenzie and Mrs. Margaret Curtis to L. D.
Baggs (18 shares, 609%).

KROY Sacramento—CP for new trans-
mitter, power
name of applicant to Royal Miller, Marion
Miller, L. H. Penney, Gladys W. Penney
& Will Thompsor Jr., a partnership d-b
as Royal Miller Radio.

SEPTEMBER 27

BLUE Network, New York—Authority
transmit _recorded prom-nms to all broad.

thontles that may be heard consistently
in the U. S.

WKBZ Muskegon, Mich,—CP to mount
FM antenna atop present antenna; CP for
new FM station on 45,700 ke, service area
2,290 sq. mi.

Ruben E. Aronheim and Milton H Mevyers,
d-b as Radio Station WEIM.

KVAN Vancouver, Wash.—CP to change
930 to 910 ke, change hours from D to
unlimited, with 500 w D, 250 w N,

SEPTEMBER 30

Burng Ave. Baptist Church, Detroit—
Extension authority transmit programs
from Church to CKLW Windsor, Ont.

WWP Palm Beach—Mod. license
change corporate name of licensee from
Lake Worth Broadcasting Corp. to Palm
Beach Broadcasting Corp.

WGES Chicago—Voluntary assignment
of license to Gene T. Dyer, Vivian I
Christoph, Gene T. Dyer Jr., F. A, Ring-
wald, Louis E. Moulds, Grace V. McNeill,
William F. Moss, d-b as Radip Station
WGES.

KGNF North Platte, Neb.—Voluntary
assignment license to Radio Station WOW
Ine.; CP for changes in equipment;
change frequency from 1460 to 1240 ke,
power from 1 kw to 260 w, hours from
D to unlimited.

KPLM Minot, N. D.—Voluntary assign-
ment license to Minot Broadcasting Co.

WHO Des Moines—Transfer control of
licensee corp. to . J. Palmer, Daniel
David Palmer, William M. Brandon, trus-
tees.
Washtenaw Broadcasting Inc., Ann Ar-
bor—CP for new broalcast station on
1050 ke, 1 kw (filed for reinstatement
ncwrg:;)ce with FCC release of August
11, I .

Tentative Calendar . . .

NEW, Beauford H. Jester, et al, Waco,
Tex.—CP for 1280 ke, 250 w, unlimited.

MAPLE LEAF MILLING Co., Toronto
(Brex cereal), on Oct. 16 starts Jolly
Miller Time on 381 Canadian Broadcasting
Corp. stations, Sat. 8-8:80 p.m. Agency:
Cockfield Brown & Co., Toronto.
THOMAS J. LIPTON Ltd., Toronto (tea).
on Qct. 3 started Ltptfma Tea Musicale
on 52 CBC English and French stations.
Sun. 6-6:80 p.m. Agency: Vickers & Ben-
son Ltd., Toronto.

HQUDE GROTHE Ltd., Montreal (tobac-
co), on Oct. 9 starts Le Program Alouette
on 10 Canadian Broadcasting Corp. French
stations, Sat. 7:30-8 p.m. Agency: White-
hall Broadcasting Ltd., Montreal.
MIREILLE, Inc., Montreal (beauty prod-
ucts) on Sept. 29 started Chez Mireille on
10 CBC French stations, Wed. 8-8:30 p.m.
Placed direct.

Renewal Accounts

AUSTIN STUDIOS, Los Angeles (pho-
tography service), has renewed Hcro_o!
the Week, at the same time expanding
from 5 to 16 minutes, Sun., 8:30-8:45
p.m. on 7 BLUE Pacific Coast stations.
Agency: Glasser & Gailey & Co., Los
Angeles.

CHESEBROUGH MFG. Co., Consol., New
York (Vaseline preparations), on Oct.
27 renews Dr. Christian on 124 CBS sta-
tions, Wed., 8:30-8:556 p.m. Agency: Mec-
Cann-Erickson, N. Y.

Network Changes

LEWIS-HOWE Co., St. Lounis (Tums), on
Sept. 5 replaced Crumit and Sanderson
with Correction Please on 63 CBS stations,
Sat.. 8-8:30 p.m.. and on Oct. 9 shifts
to 10:16-10:45 p.m. on CBS stations.
Agency: Roche, Williams & Cunnyngham,
New York.

SPARKLETTS DRINKING WATER
Corp., Los Angeles, on Sept. 27 added
KGB KX0 KVOE KDB KFXM to Spark-
letts News on KHJ, making total of 6§ Don
Lee Southern California stations, Mon.
thra  Fri.. 10:80-10:85 am. (PWT).
Agency: Raymond R. Morgan Co,, Holly-
‘wood.

STANDARD OIL Co., San Francisco, on
Oct. 10 shifts Standard Symphony Hour
on 6 NBC Pacific stations, Sun., 8:30-
9:30 p.m. (PWT), from San Francisco
to Hollywood for 5 weeks. Agency: BBDO,
San Francisco.

UNION OIL Co.. Los Angeles, on Nov.
1 shifts Point Sublime on 11 CBS West-

Network A ccounts

All time Eastern Wartime unlessindicated

ern Sun., 9:80-10 p.m. to 33
Don Lee Western stations, Mon., 8:80-9
p.m. (PWT). Agency: Foote, Cone &
Belding, Los Angeles.

GOSPEL BROADCASTING Assn., Los
Angeles (religious), on Oct. 10 shifts Old

New Business

SWIFT & Co., Chicago (Premium bacon,
ham), on Dec. 21 starts for 26 weeks,
five-minute participation in Breakfast at
Sardi’s on 13 BLUE Pacific stations,
Tues.,, Wed.. Fri., 9:30-10 am. (PWT).
Agency: J. Walter Thompson Co., Chi-
cago.

ALLEGHENY-LUDLUM STEEL Corp..
Brackenridge, Pa, (institutional), on Oct.
2 starts Mother & Dad on 390 CBS sta-
tions, Sat. 5:30-6 p.m. Agency: Walker
and Downing, Pittsburgh.

GILLETTE SAFETY RAZOR Co. of
Canada Ltd., on Oct. 5 starts World Se-
ries baseball games on 46 CBC English
and French stations, Tues. 1:45 p.m. to
end for first three games, and Tues. 2:16
p.m. to end for last games. Agency:
Maxon Inc., Detroit.

(See page 49)
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Fashioned Revial Hour on 200 Mutual-
Don Lee stations from Sun., 9-10 p.m., to
Sun., 7-8 p.m. Agency: R. H. Alber Co.,
Los Angeles.

VOICE OF PROPHECY Inc.. Los An-
geles (religious), on Oct. 10 shifts Voice
of Prophecy on 209 Mutual-Don Lee sta-
tions from Sun., 7-7:80 p.m., with West
Coast repeat. 9:15-9:46 p.m. (PWT), to
Sun., 9:30-10 a.m., with West Coast re-
peat, 8:30-9 am. (PWT). Agency:
George C. Hoskin Associates, Glendale,
Cal,

PROCTER & GAMBLE Co., Cincinnat{
(Oxydol), on Oct. 4 adds 8 CBS stations
(WMBR WQAM WDBO WFOY WDAE
WJINO WAAC WDOD), to Ma Perkins,
making a total of 63 CBS stations, Mon.
thru Fn, 1 15-1 30 pm Agency: Black-

tt-S:

rt,

The Only
BLUE

Network Station

Serving
the rich important

U. S. 34ih

Metropolitan District

WEKEMJ

Youngstown, O,
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Washington 4, D, C.

CLANSSIFIED

Situations Wanted, 10c per word. Help Wanted and other classifications, 15¢
per word. Bold face listings, double. BOLD FACE CAPS, Iriple. Minimum charge
$1.00. Count three words for box address. Forms close one week preceding
issue. Send Box replies to BROADCASTING Magoazine, Nationa!l Press Building,

PAYABLE IN ADVANCE

Help Wanted

Situations Wanted (Cont’d)

Experienced, Reliable Announcer — For
Southern station—NBC affiliate. Perma-
nent position for right man. Give full
particulars concerning background, draft
status, and references in reply. Also en-
close snapshot. Box 865, BROADCAST-
ING.

Young Woman—College graduate. Radio
major with practical experience in pro-
duction, acting, sound engineering, script
writing on § kw college station. Have
restricted radio telephone permit. Know
control _monitoring. Reply Box 3849,
BROADCASTING.

Control Engineer—Experienced. Perma-
nent position. Not draft replacement.
Ideal conditions. Box 362, BROADCAST-

Program Director—Permanent position
with 5 kw regional network station in
the South East for qualified man. State
previous experience, qualifications and
draft status in your reply. Box 361,
BROADCASTING.

COMMERCIAL MANAGER — Wanted:
Progressive station, in excellent market
needs services of “wide-awake” man with
proven abilities. Salary and opportuni-
ties good. Write or wire Box 3860,

BROADCASTING.

Announcer—Experienced, if you are lo-
cated near East Coast wire your tele-
phone number—WATR Waterbury, Conn.

Retail Sal Permanent n
excellent opportunity for able experienced
man. WOC Davenport, Iowa.

™

Producer-Announcer—Young man, 4F Draft
deferred, 314 years’ experience, produc-
tion. announcing, writing, promotion.
Desires position. Can have release from

present job October 7. Bill Wallace,
‘WHOP Hopkinsville, Ky.
Midwest News Editor—Writer, announcer

wants change to New York area. 22, 4-F.
Box 348, BROADCASTING.

Announcer—Excellent experience and back-
ground. Desires change to permanent po-
sition on West Coast. Reply Box 3847,
BROADCASTING.

PROGRAM—Directing opportunity desired
by experienced announcer; mike duty
‘I"hlllén needed. Box 346, BROADCAST-

Announcer—Program Director, deep. well
trained voice. Ten years' experience. Also
hold first class operator’'s license, Draft

Box 8568, BROADCASTING.

Announcer—Permanent position with §
kw, regional network station for draft
deferred, experienced man. Box 856,
BROADCASTING.

Draft Deferred—Licensed first, second, or
third class operators. Rocky Mountain §
kw. network station. Box 357, BROAD-
CASTING.

Two Experienced Announcers—$40.00 per
week to start. Write WKBZ Muskegon,
Michigan.

HELP WANTED—ANNOUNCER — Ex-
cellent opportunity for good man. Net-
work station in southern section. Write
or wire, giving draft status, previous
connections _and full information. Box
859, BROADCASTING.

Station Manager—For local in Northwest.
All around ability with emphasis on sales.
Give full details including minimum sal-
ary required. Box 350, BROADCASTING.

Announcer—Fluent ad-lb versatile per-
sonality announcer with continuity and
production ability. KTFI Twin Falls,
Idaho. Located in non-defense farming
ares with post-war stability. Send photo,
draft status. Reference, transcription.

Situations Wanted

A-1 Ad Writer—And account executive with
radio network experience desires to af-
filiate abilities with California agency
or radio station. Married, two children,
age 31. draft status 4-F. Available in
November. Write V. E. Dodge-909-E.
River Rd. Minneapolis, Minn.

CAPABLE STATION MANAGER — 16
years newspaper and radio experience.
Now employed manager 5,000 watt Blue
affiliate. Steady, reliable. capable of han-
dling all operations—sales, programming
and administration. Married with family,
age 37. Box 845, BROADCASTING.

I Am Earning More Than $10,000 Per Year
with local station. Over draft age. Per-
sonally acquainted with most national
agency executives. Long experience in
every Dhase of station operation. I want
general managership of station whose in-
come should be increased (or cial

SALESMAN WANTED

Permanent position, must be fully
experienced, over 35 years and
droft exempt, seitled family man,

capable of executive responsibility

who can justify not less than
$4000 per year. Good market, 5
kw statian.

WRITE BOX 344, BROADCASTING

ACCIARATE AS A MIFHOR
FHOTO-COFIES MADE

FAST BY ANYONE
ANYTIMIE

A-PE-CO"Z%ot6 enact’

FERT0 - COFTER
Non-Fading Photo-Copies of
¢ Letters ®* Documents
¢ Records * Blueprints

$5500

Errorless “‘same-size’ facsimiles of anything
up to 18 x22”, Eliminates steno-co%ying,
tracing, proof-reading. Photo-copies direct
from letters, blueprints, graphs, tracings, tele-
grams, receipts, shop orders—anything writ-
ten, printed, drawn, photographed. Accepted
as legalevidence. Endiess uses. Big savings.
Used by industry, Government and engineers.
No Camera—No Film—Easy to Use
Ang employee quickly becomes expert. Use
A-PE-CO on any desk or table. It's simple;
fast. No moving parts, Saves other equip-
ment, Conserves man-hours. Low cost per
copy. Low investment. Get all the facts.
See how you can save. Immediate delivery.
Representatives in principal cities and Canada.
AMERICAN PHOTOCOPY EQUIPMENT CO.
2849 N.ClarkSt.,, Dept. FP-10, Chicago 14,1l

— e
Eﬂ_ £ WITH WAR BONDg

PROFESSIONAL
DIRECTORY

managership under certain circumstances)
wherein I will have opportunity to reap
benefits from personal sales with an
override on all increase in local and na-
tional business. 1 am well known in radio
and my executive ability, exceptional
sales record, experience and knowledge
of radio broadcasting will be
tioned. A desire for a climatic

JANSKY & BATLEY
An Organization of
Qualified Radio Engineers
SERVICE OF BROADCASTING

coupled with a desire for increased in-
come of my own making, Prompts me to
see what opportunities this ad will bring
forth. Box 366, BROADCASTING.

For Sale

For Sale—Complete one kilowatt RCA
transmitter with Blaw Knox tower,
plenty of spare tubes and other broad-
casting equipment. Make offer. Box 363,
BROADCASTING.

Wanted to Buy

Natienal Press Bldg., Wash., D. C.

McNARY & WRATHALL

CONSULTING RADIO ENGINEERS

Notiona! Press Bidg. Di. 1205
Washington, D. C.

[ ]
PAUL F GODLEY

CONSULTING RADIO ENGINEERS

MONTCLAIR, N.J.

MO 2-7859

HECTOR R. SKIFTER
CONSULTING RADIO ENGINEERS
FIELD [NTENSITY SURVEYS
STATION LOCATION SURVEYS
CUSTOM BUILT EQUIPMENT

SAINT PAUL, MINNESOTA

All-Around Radio Woman—Seeks position
with progressive station, Production, Pro-
grams, Continuity, Scripts. Excellent
background. References. Available No-
vember 1. Box 858, BROADCASTING.

STATION POSITION WANTED—Young
woman, two years agency exPerience.
Women’s programs, announcing, writing.
Box 865, BROADCASTING.

Immediately Available — Announcer — best
references. 4-H classification, Transecrip-
}iﬁn on request. Box 854, BROADCAST-

G.

Engineer—First class license, ten years’ ex-
perience as chief engineer. Also experi-
t

enced as Draj t. Box
862, BROADCASTING.

Commercial Manager—With excelient rep-
utation and record of success desires
change of location. Write Box 851,
BROADCASTING.

Wanted To Buy—250 Watt transmitter.
Also FCC approved modulation monitor
and miscellaneous equipment. Send your
list to G. F, Ashbacker, 432 Apple Ave.,
Muskegon, Michigan.

Radio Executives—Need a young man, 4-F,
to work on commercials, production, or
publicity ? Have been faithfully studying
radio while working in large agency's
stockroom. Box 864, BROADCASTING.

GEORGE C. DAVIS

Consulting Radio Engineer
Munsey Bldg. District 8456

Washington, D. C.

Radio Engimeering Consultants
Frequency Monitoring

Commercial Radio Equip. Co.

® Evening Star Bullding, Washington, D. C.

® 321 E. Gregory Boulevard, Kansas City, Mo.

® Cross Roads of the World, Hollywood, Calif.
L

Kindly onswer the 1944 BROAD-
CASTING Yearbook Questionnaires
the
promptly to the Washington office.

now in mail and return

Frequency Measuring
Service
EXACT MEASUREMENTS
ANY HOUR—AND DAY
R.C.A. Communijecations, Inec.
66 Broad St., New York., N. Y.

RING & CLARK
Consulting Radio Engineers
WASHINGTON, D. C.
Munsey Bldg. e Republic 2347

BROADCASTING e« Broadcast Advertising
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Radio Leaders at Army Meet
Are Told of Big Task Ahead

Revival of Civilian Production Not Likely in
Near Future, Drector Byrnes Declares

RADIO executives who attended
the War Dept. conference of in-
dustrial leaders in Washington
last week came away strongly im-
pressed with the magnitude of the
military job that lies ahead and
convinced that, despite favorable
turns in the war situation, the de-
feat of the enemy will be difficult
and costly and will demand our
full resources.

The conference was called by
Undersecretary of War Robert P.
Patterson because, as he stated at
the opening session on Monday,
“the greatest strain in history is
about to be put upon this coun-
try—on labor, in industry, on the
entire population.”

Problems Ahead

About 200 industry, labor, news-
paper and broadcasting leaders
gathered for the two-day meeting
to hear from the authorities re-
sponsible for the execution of mili-
tary strategy and production of
war equipment the problems which
face the nation. The word picture
given the conference was topped
off by a military exhibition at Ft.
Belvoir, Va.

Statements emphasizing the
strength of the enemy and dis-
counting the probability of an ear-
ly break in morale were given the
conference by Gen. Geo. C. Mar-
shall, Chief of Staff; Gen. H. H.
Arnold, Chief of the Army Air
Forces; and Maj. Gen. George V
Strong, Chief of Military Intel-
ligence Service. Many other high
officials spoke.

Hopes for early revival of civil-
ian production were discouraged
by James F. Byrnes, Director of
the Office of War Mobilization,
who warned the conference of the
dangers of dissension on the home
front.

Referring to re-conversion of
industry at the end of the war,
Mr. Byrnes said many departments
of the Government are devoting
thought to the subject. These activ-
ities should be coordinated, he
said, so that at the proper time
definite plans can be agreed upon.

Charles E. Wilson, executive
vice-chairman of the War Produc-
tion Board, told the conference that
increase in war requirements for
next year will entail “drastic and
difficult” shifts in production. “We
are entering the difficult period,”

G-F Negotiations
GENERAL FOODS, New York, is
reported negotiating with CBS for
the five-weekly morning spot 10:30-
10:45 a.m. for a program which
may promote Jell-O. Period is now
filled with Charles H. Chemical
Co.’s Amanda of Honeymoon Hill.
Young & Rubicam, New York, is
agency.

he said, “when we must maintain
the overall volume and still get
the particular things that will best
serve the armed forces.”

Commenting on effect of the con-
ference on the broadcasting indus-
try, broadcasters issued these
statements:

NILES TRAMMELL
President, NBC

I was very much impressed by
the meeting and particularly the
statement given by General Strong
on German manpower and equip-
ment, as well as by the statement
regarding the morale of the Ger-
man army and the civilian popula-
tion.

These statements should have a
very sobering effect on those peo-
ple in this country who feel that
the war is going to be a short one.
The conference today impressed
upon every one in attendance that
industry, labor and our civilian
population have a tremendous job
and many sacrifices ahead of us.

WILLIAM S. PALEY
President, CBS

It is made all too clear today
that it is foolhardy and dangerous
to think the war will end soon, or
to plan or to be influenced in our
daily lives accordingly. The facts

KPRC to Return Soon

KPRC HOUSTON, whose towers
were damaged by a storm about
wo months ago, will be operating
with its licensed power of 5,000
watts within a few days, Kern
Tips, KRPC manager announced
last week. “Replacement towers
identical with those damaged are
already in place, and the tuning
process begun,” Mr. Tips wrote
BROADCASTING. No other equipment
was damaged.

.
L

A

Mayor Woods

MARK WOODS, BLUE
president, has been named
Honorary Deputy Mayor of
Lodi, N. J., new location for
the WJZ transmitter, now
under construction. Appoint-
ment was announced when
the ‘Victory Troop” of the
BLUE’s New York outlet
performed at a bond rally in
the town, raising $186,000
in bonds. In an accompany-
ing citation Mr. Woods was
commended for his “courtesy,
cooperation and his friendli-
ness in his business negotia-
tions” with local officials.

Borden’s New Product
BORDEN Co., New York, is intro-
ducing a new coffee product, trade
name not disclosed, and has ap-
pointed Kenyon & Eckhardt, New
York, as agency.

as they were presented spell a
very hard war and certainly not a
short one.

Of course, we all hope for the
unexpected ‘“breaks” which might
bring an unexpected peace. At the
same time, we must cautiously al-
low for the “breaks” going against
us.

Our full enthusiasm, determina-
tion and strength are as much
needed now as at any time since
we took on the job of beating the
Axis.

NEVILLE MILLER
President, NAB

This conference has been ex-
tremely enlightening and extreme-
ly convincing and there is no doubt
but that the American public has
been too optimistic as a result
of recent victories. What I have
heard and seen today convinces me
that we must not only continue but
actually must increase our war
effort.

The radio industry, although it
does not build munitions or weap-
ons, does deal with a vital ingre-
dient in total warfare: the will

A
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Drawn for BROADCASTING by Sid Hix

“Fred, This is the First Time . .. If it Works . . . That a Bear 'Hunt,
as the Bear Sees It, Has Ever Been Broadcast!”
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and the morale of the American
people. I am sure that radio will
redouble its efforts to inform and
stimulate this nation until the last
shot is fired and the last wounded
American boy comes painfully but
safely home.

MARK J. WOODS

President, Blue Network
The War Dept. conference held
in Washington, was, in my opinion,
a constructive aid in demonstrating
the importance of the partnership
which must exist between Gov-
ernment and industry in a time of
war. The sessions were of great
interest and will, in my opinion,
assist all of us in contributing our
part toward a successful conclu-
sion of this struggle to preserve

our democratic way of life.

MILLER McCLINTOCK
President, MBS

The conference -impressed me as
one of the most thorough and com-
petent statements of our entire war
policy which could be imagined.
Every evident aspect of the job
ahead was treated factually, fully
and fearlessly. Among other mat-
ters, there was confirmed in my
mind a complete confidence in the
character of our industrial military
leadership. There was a unity of
approach in the varied technical
fields which indicated not only high
individual ability but complete co-
ordination of effort. The problems
outlined again emphasize the tre-
mendous job the radio industry has
of bringing unified thinking, feel-
ing and action to all of our people.

DAVID SARNOFF
President, RCA
THE WAR Dept. conference held
in Washington on Monday and
Tuesday, Sept. 27 and 28, to which
were invited members of industry,
labor, broadcasting and the press,
was, in my judgment, eminently
successful. It was brilliant in con-
ception and splendid in execution.

The military leaders, from Gen-
eral Marshall down, discussed their
problems frankly and constructive-
ly. Not only was the conference
illuminating, but it was also in-
spiring, for, as the proceedings
progressed, one had the feeling that
the military job to be done is in
the hands of competent and well-
informed leaders. No one present
was left in doubt as to the job
ahead for all of us.

While there was no lack of con-
fidence in ultimate victory for the
United Nations, it was made plain
that to achieve this goal requires
maximum effort on the part of all
concerned. Such effort cannot be
delayed until tomorrow. It must be
put forward today.

I have attended many confer-
ences in my life, but I cannot re-
call one as well prepared and or-
ganized, and as efficiently executed
as this one. Undersecretary of War
Patterson, who ably headed this
conference, and the military chiefs
who so clearly presented a picture
of the problems we face, deserve
congratulations and the hearty
thanks of those who were privi-
leged to be present, and of the
nation.
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28 maijor cities, and 218 rural communities of WLW's great mid-western market.

f‘cf.isl‘émq W?ﬂiﬂ‘[ls C. E. Hooper's Mid-Winter 1943 Report in two
parts: WLW Audience Ratings and WLW vs. Other Network Stations. It is the

first new release for your WLW Faxfile. It is off the press; it will reach you soon.

. If you still haven’t received a copy of the

WLW Faxfile, shoot us a wire or tetter. We

will gladly send ‘f‘gbéwq W@M

along with all material previously released.

THE NATION'S MOST MERCHANDISE-ABLE STATION

n"nSI0N OF THE CROSLEY CORPORATION



HOW MUCH DOES IT DIG?

F WHAT VALUE are size, power, coverage,

or any other miscellaneous details to you,

if a station delivers results in spoonful
quantities.

To dig deeply into a market’s sales reservoir,
a station must, above all, have listeners . . . and
lots of them.

In this respect, WKY tops every other station
in Oklahoma City morning, afternoon, and eve-
ning. With 42.3% of Oklahoma City’s morning
listeners, 56.0% of its afternoon listeners, and
49.9% of its evening listeners (July-August
Hooper), WKY is just naturally capable of dig-
ging up more results for advertisers than are
any of the three other stations.

In the matter of coverage, too, WKY leads all
the rest, thereby giving advertisers a total audi-

ence larger by far than that of any other Okla-
homa City station.

If you want your radio advertising to do more
than just go through the motions, if you want it
to do some real digging for sales or good will in
Oklahoma, WKY is the station you can depend
on to do the job.

WKY

OKLAHOMA CITY

OWNED AND OPERATED BY THE OKLAHOMA PUBLISHING CO.
The Daily Oklahoman and Times - The Farmer-Stockman
KVOR, Colorado Springs - KL1Z, Denver (Affiliated Mgmt.}
REPRESENTED NATIONALLY BY THE KATZ AGENCY, INC.
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