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What sales results have said again and again—what

audience response has told station and advertiser—

Hooper says, too: KTUC IS TOPS IN TUCSON. Not

just morning, not just afternoon or night but ALL

THREE TIMES—morning, afternoon and night.
Note, too, that outside stations (“‘others’’) make no

dent in Tucson listening. Tucson pcople listen to their
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own stations—and ALL the time, most of them listen
to KTUC: 62.8%, in the morning, 54.3% afternoon,
52.2% night, according to Hooper City Zone Station
Listening Index for Sprmg, 1944. For further details,
contact KTUC, the “station that is doing things” (and
is listened to) in Tucson. Let your sales story reach
the audience that is “Tops in Tucson.”

UC

ARIZONA—-CBS

LEE LITTLE, Manager

MANAGEMENT AFFILIATED WITH WLS, THE PRAIRIE FARMER STATION, CHICAGO —REPRESENTED BY JOHN BLAIR & COMPANY
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SINCE his first program on August 9, WKY’s

Farm Reporter has been making news,
north, south, east and west in Oklahoma.
Most important, he has been making a hit
with farmers.
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WKY’s new farm service department is
quickly becoming the focal point toward which
the important agricultural information of the
state gravitates and toward which farm folk ! o1
look daily for up-to-the-minute farm news and P -
ideas. o &

The five-a-week quarter-hour broadecast at
noontime is all meat; the kind of information Clarence Burch
farmers can use to farm better and live better.

Saturdays, the program originates in some STAFF ENLARGED

{ . 2 : : T Clarence Burch has
Ll 9utstand1ng farming c(?mn'xumty \.\fl.th prom been named to assist Edd
inent farmers of the distriet participating. Lemons, WKY's Farm
IS i Lo 5 Reporter. Burch has
i The expanding activities of the farm service teen county agent of
2 ' Cleveland county since
d@artment have already necessitated an ad- 1937 and owns a 1,200-
dition to the staff. acre cattle ranch in
X southern Oklahoma. He
WKY already has the largest farm audience xhs a graduate of Okla-
S ) . s , oma A. & M.

L e, Soaans i of any sta?lon in Oklahoma. WKY’s Farm With  this  addition,
.Ir::.r;n_'.";m-..‘”'-':” e crapatng. 2| Reporter will make them better farmers and WKtY'S farm Se”icelde’
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Today’s Moolah—
for Tomornnow's Menchandise

Never have there heen such high payrolls
as are in Detroit today; never so much take-

home pay.

What are war workers doing with their
lush dollars?

Mostly, they are buying War Bonds in
such quantities that Michigan is at the
head of the 48 states in payroll deductions
for Bond purchases. And, they’re making
double and triple monthly payments on
mortgages—in many cases mortgages are
being paid off in lump sums.

Recently, a Detroit News reporter sur-
veyed the situation for story material. He
discovered that ‘‘easy money’ was being
spent the hard way—with surprisingly
little waste. He learned that debts are being
paid off; that bills are met promptly; that
bank savings accounts are in an upward
spiral. Everywhere there is a sober realiza-.
tion that in the tomorrows ahead, today’s

. .

dollars will come in mighty handy..

All this adds up to, tremendous postwar
_ buymg power. No matter what happensg in_
the reconversion period, Detrdit avill be one
of the Country s prime markets for years
to come.

Keep your eye on Deltroit, and remember
that WW]J is the most listened-to station

in this great market.

.

America’s Pioneer Broadcasting Station—First in Detroit
Owned and Operated by The Detroit News

950 KILOCYCLES—5000 WATTS
THE GEORGE P. HOLLINGBERY COMPANY

National Representatives
Nahiontl xepresentalnves

..

ASSOCIATE FM STATION
WENA

NBC BASIC
NETWORK
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A comprehensive
package of individual-
ized program promotion
material for every NBC
commercial program containing
65,100 recorded star spots . . .
44,785 live announcements . . .
14,815 newspaper and photo

A new medium

—movie trailers mats . . . thousands of car
in nearly 1,000 cards, posters, publicity
theatres in 117 NBC releases and photos.

affiliated station cities.

Lowest estimates indicate

over 30,000,000 people will sez

the four-week film campaign.

A smashing A new film each week will

campaign of NBC- feature top NBC stars.
bought newspaper ads
in New York, Washington,
Chicago, Cleveland, Denver,
_San’francisco-and Llos“Angeles-over
a nine-week period in papers having a
daily circulation of 20 million, sup-
ported, of course, by the intensive

As the outstanding

[}
year-round campaigns of NBC affiliated
stations-in their own areas.
advertising medium,
radio itself highlights

the 1944-45 NBC Parade of
Stars with two half-hour evening
network All-Star programs on
September 19th and September 26th and
five daytime half-hour programs during
October 2nd - 6th. All this in

addition to thousands of locally pro-
duced star programs and announcements.




the NBC Parade of Stars

In August NBC announced the new Parade of Stars as a year-round operation

...and outlined some of the preliminary details.

Now, with the opening of the fall season, NBC and its 143 stations have
begun a four-pronged program promotion drive using:

On-the-air programs, both network and local—

A hard-hitting newspaper advertising campaign in all NBC-owned station cities
and production points supported by newspaper ads of NBC affiliates—

Specially-built movie trailers in 117 NBC station cities from coast to coast.
All-inclusive program promotion material (the Parade of Stars Bandbox) sent

stations in mid-August,

As a result, NBC advertisers will have even greater audiences for their programs
which have habitually dominated the attention of the listening public.

Tested in 1942 and 1943, the new NBC Parade of Stars represents the ideas
and promotion devices that have consistently proved successful in building
listeners to radio programs,

The 1944-45 NBC Parade of Stars is no “shot-in-the-arm” seasonal promotion

but a year-round program promotion designed to induce listeners to keep their
dials tuned to the 143 stations of “The Network Most People Listen To Most.”

3roadcasting Company

America’s No. 1 Network  GAnlING
A Service of Radio
Corporation of America’
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‘ When You
Think of

NEW ORLEANS

. You Think of

. 549.281 RATION BOOKS NO. 4

S

The éreqfest Selling Power
in The South’s Greatest City

50,000 WATTS
CLEAR CHANNEL

WWL—LAND

WWL Dominates the NEW Deep South—
Headed for PERMANENT Prasperity

g

CBS 'AFFILIATE— REPRESENTED NATIONALLY BY THE KATZ AGENCY, INC.
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35,000 WATTS — 980 KC

Covers the Metropolitan Trading Area of the
' Prosperous City of NASHVILLE

WSIX with its 5,000 watts on 980 ke covers a population of 610,984 in its 0.5

mv contour, and a total of 1,264,494 within its 0.1 mv contour.

Well selected Blue and Mutual network programs, with numerous topnotch local
‘broadcasts, furnlsl§ strong listener appeal. Here’s a powerful sales force ready to
serve you. Selhng costs per dollar in

Nashville are lower when you use WSIX.

For availabilities, write or wire this sta-

tion or

THE KATZ AGENCY, INC., =
NASHVILLE., TENN.

BLUE MUTUAL National Representatives

Published every Monday, 43rd issue (Year Book Number) published in February by BrOADCASTING PUSBLICATIONS, ING., 870 Natnonal Press Bunldihg, Washington 4, D. C.
Entered as second class matter March 14, 1933, at Post Office at Washington, D. C. under act of March 3, 1879 -
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DEAS % matke a nerwork

. .. here are four notes on a good one

Practice whistling these notes: B, E, F#, B. If you can do it like The Whistler,
maybe millions will listen to you, too. When the Pacific Coast hears those
four.sombcr and meanful tones, it steels itself against terrifying suspense.

The mystery of The Whistler has held rapt public attention for two solid
years. Today, it ranks fifth among 40 radio shows produced expressly for Coast
Networks. Columbia Pictures has made one successful movie out of it, now
has another in production.

Its sponsor on Columbia Pacific whistles, too—but happily —as 1800 in-
dependent Signal Oil dealers applaud the way those four notes keep their
grease-racks and wash-stalls filled. Their business flourishes despite rationing.

With mystc-ry shows crowding the air and bodies lying stacked in studios,
we look on The Whistler’s successful record as exceptional. Ideas, of course,
are responsible . . . better ideas for plots, better ideas for characterizations,
for creating atmosphere, for sound effects. In_short—more thought applied
to attaininé a superior radip production. .

The success of The Whistler is another example of what Columbia. Pacific
thinking accomplishes. We have many other shows (including four of the 10
most popular Western programs)—and some of them may be just what you
need. If not, the idea network can in-
variably custom-make one to your

requirements. Our ideas are yours

R (O1.UMBIA
est office of Radio Sales. A% JU LY. /

Pucific B

o

tBs

| - . — —y - - .
| T 3
Palace Hotel, San Francisco 5 e Columbia Square, Los Angeles 28 | \T 4 \. f -}
Represented by Radio Sales, the SPOT Broadcasting Division of CBS L s Y \
7
}

A DIVISION OF THE COLUMBIA BROADCASTING SYSTEM




“Dash it. Thistlewaite —1 said to round up
some Spots —not some tots!”

W s 2 _ olonels reall . EXCLUSIVE REPRESENTATIVES:
@ We don’t kuow much about tots—but our F&P C els y G AT K BTTEALG
. WCKY o o'% o 5 » b CINCINNATI
are pretty good at rounding up spots! We’re in constant contact KD R te 5 <8 fe = DULTTH
WISH -l INDIANAPOLIS
with all the stations we represent, by both telephone and tele- M A R
e s
: d J w . 81 APOLIS-ST. PA
type — either know or can quickly find out exactly what’s avail- WMBD . < PEQRIA
) . WEBL . . . . . . .  SYRACUSE
able. And believe us!— our telephone bill attests the fact that ... 10WA ...
JeEEe e o8 o
ies and | woc il AV
we save hundreds of dollars each month for agencies and 7T o ot Ul SHERANDORE
. . ...SOUTHEAST .. .
advertisers all over the Nation! WCBM . . . .. .. BALTIMORE
WCSC . . ... . CHARLESTON
. . . COLUMEIA
What spots can we round up for you—now? A
...SOUTHWEST . ..
KOB o i tim e € 4 ALBUQUERQUE
KRIS ™ 3/ gk s ¢ CORPUS CHRISTI
2 KXYZ wlind o s e HOUSTON
; KOMA . . . . . OKLAHOMA CITY
INC KTUL® a o 6im s 8 h'g 3 TULSA
- ® b d .. I PACIFIC COAST ...
. - T . . KROW . OAKLAND.SAN FRANCISCO
Pioneer Radio_Station Representatives Ko + CAKLAND-SAN F YA
s KFAR . . . _FAIRBANKS, ALASKA
Since May, 1932 and WRIGHT-SONOYOX, Inc.

@2 {

2} - 2

CHICAGO: 180 N. Michigan NEW YORK: 444 Madison Ave.  SAN FRANCISCO: 111 Suster HOLLYWOOD: 6331 Hollywood ATLANTA: 322 Palmer Bldg.
Franklin 6373 Plaza 5-4130 Sutter 4353 Granite 3615 Main 5667
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¥CC te Hear Claims for Spectrum Space

Extensive Study to
Get Under Way
Sept. 28

WITH MORE than 75 organiza-
:ions, corporations and individuals
isted for appearances, the FCC
1earings in the allocation of fre-
juencies of the radio spectrum from
0 ke to 30,000,000 ke will get
inderway Thursday (Sept. 28) at
10:30 a.m, under the guidance of
Sharles R. Denny Jr., FCC general
:ounsel, and George P. Adair, chief
:ngineer, before the Commission
m bane. .

Hearings will be held daily ex-
:ept Sundays and Mondays at the
mnterdepartmental Auditorium,
Jonstitution Ave. between 12th-
t4th Sts., Washington. During the
sessions the Commission will hold
ts regular weekly meeting on Mon-
lays instead of Tuesdays to avpid
1 break in the allocations hearings.

Propagation Data

The first three days (Thursday,
friday and Saturday this week)
¥ill be devoted to preliminary dis-
:ussions by Commission officials and
:hose of the Radio Technical Plan-
iing Board. Under the tentative
schedule announced last week, prop-
agation data assembled by the FCC
ingineering Dept. will be presented
when the hearings are called to
rder.

Although Commission officials
ate last week had not announced
who would make the presentation,
it appeared likely that Dr. Lynde
P. Wheeler, chief of the Technical
{nformation Division, Engineering
Dept., would be the logical speaker
since his division has been working
for months assembling the neces-
sary data. Messrs. Denny and
Adair are expected to conduct the
questioning and cross-examination.

Following the propagation data,
Dr. W. R. G. Baker, chairman of
the RTPB, will present his board’s
findings. These RTPB panel
chairmen will offer their respective
preliminary discussions: Howard
S. Frazier, Panel 4, Standard
Broadcasting; C. M. Jansky Jr.,
Panel 5, Very-High Frequency
(FM) Broadcasting; David B.
Smith, Panel 6, Television; John
V. L. Hogan, Panel 7, Facsimile
Broadeasting; Haraden Pratt,
Panel 8, Radio Communications;
E. W. Engstrom, Panel 9, Relay
Systems.

D. W. Rentzel, Panel 11, Aero-
nautical Radio; A. Senauke, Panel
12, Industrial, Scientific & Medical
Equipment; D. E. Noble, Panel 13,
Portable, Mobile & Emergency
Service Communications.

After the panel chairmen have
concluded, . Dr.  A. N. Goldsmith,
chairman of Panel 1 on Spectrum
Utilization, and Dr. C. B. Jolliffe,
chairman of Panel 2 on Frequency
Allocations, will summarize. Panel
*r on High-Frequenecy Generation,

BROADCASTING ¢

of which R. M. Wise is chairman,
and Panel 10 on Radio Range, Di-
rection and Recognition, headed by
E. M. Deloraine, had not been as-
signed places on the schedule last
week.

Four Major Groups

Under the Commission’s tentative
schedule the various services will
be broken into four major groups
as follows:

Group I—Fixed public service
(other than Alaska); Coastal, Ma-
rine relay, ship, mobile press and
fixed public service in Alaska; Avi-
ation; Amateur; International
Broadcast.

Group II—Standard Broadcast;
High-Frequency (FM) Broadcast;
Noncommercial Educational; Tele-
vision; Facsimile Broadeast; Other
Broadcast Services.

Group III—Police, Fire & Fores-
try Services; Special Emergency,
Provisional & Motion Picture Serv-
ices, Special Services (geophysical,
relay press).

Group IV—Industrial, Scientific
& Medical Services; Relay Systems
(Program and Public & Private
Communications); New Radio
Services (Railroads, Buses, Taxi-
cabs).

Chairmen of the various RTPB
panels will lead the discussions of

FULL TEXT of FCC Public
Notice setting forth order of
evidence in allocations hearings
beginning Sept. 28 on page 30;
allocation schedule on page 26;
cross-examination procedure on
page 60.

each topic. They, in turn, will be
followed by witnesses from other
organizations, corporations and by
individuals. In many instances the
RTPB chairmen also will represent
private industry. In such cases
they are expected to combine their
testimony, except where their pri-
vate interests go beyond those to
be covered by the RTPB.

After all the testimony is com-
pleted, the Commission will receive
recommendations from the chair-
men of Panels 1 and 2 based on
testimony. That phase is expected
to begin about Nov. 1. Evidence
from any other person or group
having recommendations also will
be heard.

Although the Commission origi-
nally set a Sept. 20 deadline for
exhibits, several of the RTPB
panels and individual corporations
asked for more time in view of the
short time between notice of the
hearings and Sept. 20. Conse-

quently the FCC announced it would
accept exhibits filed after Sept. 20,
although interested parties were
urged to get them in as early as
possible.

Because of the large number of
appearances and desire of the Com-
mission to conclude its hearings
and present its recommendations
to the State Dept. by Dec. 1, cer-
tain restrictions have been adopted
with reference to cross-examina-
tion. Forms will be available at
the hearing auditorium for any
participants who wish to cross-ex-
amine any of the witnesses. The
forms request permission, - give
space for the subject concerning
cross-examination, length of such
cross-examination and name of per-
son who desires to conduct it, to-
gether with his organization.

Educators Active

If the question is appropriate
and the subject matter has not been
or will not be covered by other
cross-examination, Commission
counsel will ask the question. In
each instance the Commission will
decide whether to permit cross-ex-
amination. Where more than one
question is to be asked the Commis-

(Continued on page 60)

Fly Urges Video in High

Says Improvement Must
Be Made Before

Its Return

TELEVISION should be moved
into higher frequencies of over 500
me to provide for maximum results
and technicalogical developments,
FCC Chairman James Lawrence
Fly declared at a luncheon meet-
ing of the Radio Industries Com-
mittee of the Kisch Foundation in
New York last Thursday.

Video Important

Speaking on postwar trends in
television, the FCC Chairman said
that “Television is raring to go.
Yet it must seek and must develop
improvements. For optimum re-
sults it would seem better to push
television up into the broader band
width of 500,000 ke or higher.
There we can experiment and find
plenty of room in the broadened
band width for bigger and finer
pictures. Also in that setting, color
television may be developed and
operated successfully and add to
the attractiveness of television and
hence to its success”.

Mr. Fly stressed the importance
of chain television. “Chain tele-
vision”, he said, “must be developed.
We must have radio highways on
which to convey television and FM
from point to point, establishing an
effective chain system of television
and FM broadeasting.

“These are examples of major
steps that must and will be taken

Broadcast Advertising

in due course. In each of them
there are important and technical
difficulties that require the benefit
of research carried on by compe-
tent technicians that will work in
such laboratories as the Kisch
Foundation plans to establish.
What is needed is more research
today and more tomorrow and to-
mMOrrow.

“In the meantime”, Mr. Fly con-
tinued, “television is going to move
into commercial operation and de-
velop a demand for radio equip-
ment as this country has never seen
before. The better the system, the
greater the success of television for
everyone engaged in the venture”.

Alluding to FM, Mr. Fly said at
the outset that FM is ready to go
and has been ready to go for quite
some time. “FM has brought to
radio a quality which has not to this
date been equalled in the field of
AM,” he stated.

Lauds Foundation

The group that Mr. Fly ad-
dressed is the radio and industry
division of the Kisch Foundation,
organized to erect electrical and in-
dustrial engineering laboratories in
the memory of the late Brigadier
General Frederick H. Kisch, chief
engineer of Field Marshal Sir Ber-
nard L. Montgomery’s Eighth
Army. Gen. Kisch was killed in ac-
tion in Tunisia last year. The lab-
oratories are to be erected at the
Hebrew Institute of Technology in
Haifa, Palestine, with funds of
$500,000 raised by the American

Frequencies

Society for the Advancement of the
Institute in this country. The ra-
dio industries division quota is
$50,000. William Fondiller, assist-
ant vice-president of Bell Tele-
phone Labs., an organizer and
founder of the Society, addressed
the meeting briefly, explaining the
aims and objectives of the Kisch
Foundation and the work of the In-
stitute in expanding its studies into
the fields of electronic broadcast-
ing and electrical industrial engi-
neering. Mr. Fly, in his opening
remarks, lauded the project as well
as the Institute, which is known
as the MIT of the Near East.

Speaks at Cornell

In an address delivered at Cor-
nell U. as the Bernays lecturer
last Wednesday, Mr. Fly character-
ized radio as the only practical
mechanism of free speech. Speak-
ing on “some observations of free-
dom of speech and press”, he stated
that “monopolistic controls in the
fields of newsgathering and news
distribution and in the field of com-
munication must be watched most
carefully. Various devices utilized
to suppress and control the gather-
ing and distribution of news
throughout the world must be con-
sidered . . . Bias”, he said, “has a
great variety of sources”. Mr. Fly’s
appearance at Cornell was one of
a series of lectures on freedom of
speech established last year by Ed-
ward L. Bernays, New York pub-
licist.
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ANA-AAAA Vote NAB Survey Plan

Il}formally Accepted at
Joint Meeting Held
Friday

UNANIMOUS APPROVAL of the
NAB standard stations coverage
measurement plan was informally
given last Friday by the radio com-
mittee of the Assn. of National Ad-
vertisers following a presentation
of the plan by Hugh Feltis, KFAB
Lincoln, past chairman of the NAB
Research Committee, at a meeting
called by the ANA at the Hotel
" Biltmore, New York.

Vote, given by a show of hands
following intensive questioning of
Mr, Feltis on details of the plan,
was participated in by representa-
tives of the radio, timebuying and
research committees of the Amer-
ican Assn. of Advertising Agen-
cieg and by a number of advertising
executives of national advertiser
members of ANA, all of whom
joined the ANA radio committee in
expressing their informal approval
of the uniform system of measur-
ing station coverage.

Formal Approval Expected

Official endorsement of the NAB
plan of the ANA and the AAAA is
expected within the next month,
following its presentation to the
respective boards of directors. At
those meetings it is also anticipated
that each group will appoint a com-
mittee to work with a similar NAB
committee in drafting articles of
in(l:'ﬁrporation and by-laws govern-
ing operations of a bureau to super-
. viseIithe creation and carrying out
of the plan. All three organizations
—NAB, ANA, and AAAA~—will be
represented on the bureau,

ALLOCATION PLAN
STUDIED BY PANEL

FINAL meeting of the Allocations
Panel (No. 2) of Radio Technical
Planning Board before the start
of the FCC hearmg‘s on allocations
for all radio services.in Washing-
ton, ‘Sept. 28, wound up with a num-
ber of overlappmg requests from
varidus industry groups. Another
meeimg‘ will be called in Wash-
ington following the initial stage
of the hearings to make further ef-
forts to eliminate these conflicts
before the time arrives.for the de-
tallefi presentation of frequency
needs.

All-day meeting of Panel 2 in
New York completed the task of
charting the requests of the va-
rious service panels of the RTPB
during the morning session and in
the afternoon attacked the task of
resolving the remaining conflicts.
Despite the overlapping requests,
chiefly involving conflicts between
television, amateurs and the aero-
nautical radio services, many of
the latter currently devoted to Gov-
ernment use and earmarked as im-
movsable in the recent proposals of
the Interdepartment Radio Advis-
ory Committee, enough progress
‘was made to justify the calling of
another meeting. Dr. C. B. Jol-
liffe, RCA, chairman of Panel 2,
presx{ied :

Page 14 o September 25, 1944

|

After the committees have been
appointed and articles of incor-
poration and by-laws have been
drafted, the NAB research commit-
tee will request the NAB board for
an appropriation to cover the in-
itial expense of setting up the bu-
reau.

Paul West, ANA president, pre-
sided at the meeting, introducing
J. Harold Ryan, NAB president.
D. B. Stetler, advertising director
of Standard Brands and chairman
of the ANA radio committee, con-
ducted the discussion, during which
Frederic Gamble, AAAA president,
voiced his endorsement of the stand-
ard coverage measurement pro-
gram.

NAB delegation at the meeting,

KSFD on NBC Basic

KSFD, 1,000 w station, San Diego,
Cal., operating on 600 ke, and since
Aug. 13, 1943, a supplementary
NBC outlet, on Oct. 1 becomes a
basic network station.

in addition to Messrs. Ryan and
Feltis, included: Roger W. Clipp,
‘WFIL Philadelphia, chairman of the
subcommittee which drew up the
plan and new Research Committee
chairman; Paul F. Peter, NAB Re-
search Director, and Lewis H.
Avery, NAB Director of Broadcast
Advertising. About 50 advert.sers
and agency executives attended.

Favor Congress Airings

PRELIMINARY returns of a sta-
tion poll initiated by Nathan
Straus, president of WMCA New
York, on proposals to broadcast
proceedings of Congress indicate an
overwhelming endorsement of the
plan. Of 56 stations hedrd from
last Thursday, 42 endorsed Con-
gressional broadcasts and 14 said
they would carry them. In the
House last week Rep. Coffee
(D-Wash.) introduced a joint res-
olution to authorize the broadcast
and recording of all proceedings
(see page 20).

Congress Adopts Worldwide

‘Free News’ Pact Resolution

CONGRESS went on record unani-
mously last week in favor of an
international pact protecting the
“right of interchange of news” on
a worldwide .basis “without dis-
crimination as to sources, distribu-
tion, rate or charges”. After adopt-
ing the resolution, a compromise
of resolutions introduced by Sens.
Taft (R-0.) and Connally (D-Tex.)
and Rep. Fulbright (D-Ark.), both
Houses adjourned last Thursday
until Nov. 14,

Aside from the reconversion bill
and hearings by the House Select
Committee to investigate the FCC,
Congress conducted little other
major business in its eight weeks
following the major political con-
ventions. President  Roosevelt
failed to send to the Senate a nomi-
nation to the FCC post vacated
last July 1 by Lt. Comdr. T. A. M.
Craven, now vice-president of the
Iowa Broadcasting Co.

Hyde Is Mentioned

Whether the White House plans
to make a recess appointment could
not be learned. While one is pos-
sible, on Capitol Hill it was specu-
lated that the President probably
would withhold the FCC appoint-
ment until after election. Among
those favorably mentioned for the
post is Rosel H. Hyde, assistant
general counsel in charge of broad-
casting and a Republican.

Sen. Burton K. Wheeler (D-
Mont.), chairman of the Senate In-
terstate Commerce Committee,
planned to leave the capital soon
after adjournment. He scotched
any likelihood that radio legisla-
tion would be revived this session.

“When radio finally decides what
it wants in the way of legislation,
maybe we can get together,” he

commented last week.

On the House side Chairman
Clarence F. Lea (D-Cal.) of the
Interstate and Foreign Commerce
Committee, plans to make radio
legislation one of his first orders
of business in the new session, he
indicated. Although Rep. Lea is
expected to be replaced as chair-
man of the Committee should the
Republicans win a majority in the
House, nevertheless he declared
that whether he’s chairman “or
one of the Congressmen,” he is con-
vinced of the need for new legisla-
tion.

During the recess his Select
Committee staff plans to delve
further into station sales and
transfers in an effort to determine
whether or not the Commission has
showed favoritism in granting cer-
tain transfers. Chairman Lea also
indicated his Committee is study-
ing FCC rules and regulations to
determine whether the Commission
has gone beyond the intent of Con-
gress.

The Connally “free news” reso-
lution as adopted by both Houses
was drawn up by a subcommittee
of the Senate Foreign Relations
Committee, headed by Sen. Alben
W. Barkley (D-Ky.), Majority
Leader, and including Sen. Wal-
lace H. White Jr. (R-Me.), acting
Minority Leader. Text follows:

“Resolved that the Congress of
the United States expresses its
belief in the worldwide right of
interchange of news by news-gath-
ering and distributing agencies,
whether individual or associate, by
any means, without discrimination
as to sources, distribution, rates
or charges; and that this right
should be protected by interna-
tional compact.”

Blue Asks Special
V-E Sponsor Copy

Heavy News Schedule Likely:
Constructive Shows Urged

THE BLUE Network’s proposer
policies for V-E Day broadcastin,
were set forth in a letter sent Fri
day to clients and agencies by Ches
ter LaRoche, vice-chairman of th
board, asking that they inform the
Blue of plans for handling pro
grams and commercial announce
ments on that day.

Létter placed strong emphasis o1
the responsibility of both bros~
caster and advertiser to counterac
a possible over-exuberance and let
down in effort following Germany’:
defeat, and to channel the antici
pated wave of elation into “con
structive effort which will shorte:
the war with Japan”. V.E Day, th
letter stated, presents to both net
work and client a real opportunit;
to drive home to the listening pub
lic certain important points vitall;
affecting the morale and effective
ness of those at home and on th
fighting fronts.

Prominent Speakers

“The Blue Network,” the lettc.
announces, “is planning not only t:
provide its audience with all thi
news available on V-E Day but i
our sustaining periods we intend t¢
bring to our microphones the mos
distinguished and informed speak
ers and the most outstanding fea
tures we can present which wil
illuminate the above point of view
It is our desire to work with ad
vertising agencies so that thei
shows can participate in the Blu¢
Network’s plans for the day Ger
many surrenders.”

The letter concludes, *“Naturally
in rebuilding of your show it be-
comes apparent that you would
want to substitute a different tyz.
of commercial than the straight
selling copy you now employ for
purposes of normal broadcasting.
We hope that for both the.rebuild-
ing of your show and its commer-
cial, this letter can serve as a pre-
liminary guide. .. . May we know
your plans as soon as possible?”

The Mutual Network has already
announced plans for special feature
programs [BROADCASTING, Aug. 21].
Miller McClintock, president, said:
“If we can keep commercial obli-
gations without harming our news
service to the public, we will do so,
but our first consxderatlon will be
to serve the public.”

NBC and CBS have not an-
nounced definite plans but have, in
effect, indicated that treatments of
commercials also would depend on
circumstances attending nature of
the news and its release.

Covel to Associated

BRETT COVEL, formerly promotion
manager of the Wilder stations, pre-
viously promotion manager of WSAI
Cincinnati, has been named program
and promotion manager of Associated
Recorded Program Service, a part of
Associated Music Publishers, the par-
ent company of Muzak Corp.
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Pick out the work boat

Just a hard-working, sales-slugging station

It’s easy to by-pass the glamour cruise ship
in that picture above. You can spot in a flash
the hard-working, power-slugging work boat.

And down here in Baltimore radio it’s just
about as easy to spot the hard-working, sales-
producing independent station that does the
man-sized sales job in this, the 6th largest
market.

There’s not much glitter to W-I-T-H. No
glamourous call letters. No sing-song network
identification. No. . . none of that.

BROADCASTING e Broadcast Advertising

that produces greatest sales results for each

dollar spent.

We have the facts to prove that W-I-T-H 1is
the big buy in Baltimore. A lot of smart adver- |
tisers have studied those facts. They must have

.. .few radio stations have come so far, so fast.

74 W-1"1"H
Baltimore, Md.

Represented Nationally by Headley-Reed

Tom Tinsley, President *
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Cowles Group Asks Change
In FCC Chain Contract Rule

Petition Claims

Six-Months

Clause Restricts,

Rather Than Stimulates Competition

CONTENDING that Sec. 3.103 of
the FCC Network Regulations re-
sthicts rather than stimulates com-
petition, the Iowa Broadcasting Co.,
through Segal, Smith & Hennessey,
Washington law firm, last week
filed petition with the Commission
requesting an amendment to the
rule, one of the eight chain broad-
casting regulations upheld by the
Mhy 10, 1943, Supreme Court de-
cision.

Amendment sought would make it
lawful for a station to enter into
an original network affiliation con-
tract more than six months prior
to the effective date of such con-
tract. Under Sec. 3.103 network
affiliate contracts must be entered
into “within six months prior to
thé commencement” of contract.

Rule Works Hardships.

l‘Sec. 3.103, and particularly the
proviso clause of this section, was
designed to prevent the perpetua-
tioh of existing network relation-
ships through multiple short-term
coptracts between a particular net-
work and a particular station,” the
Iowa Broadcasting Co. pointed out.
Nd change is requested with respect
to renewal or extension agree-
ments.

As the rule now stands, hard-
ships are worked not only on sta-
tions desiring to change networks
but on new stations, the petition
recited. As an example petitioner
set. forth this hypothetical case: Li-
censee A has an affiliation contract
with Network X, expiring June 30,
1945. It desires to become affiliated
with Network Y on July 1, 1945.
Licensee B in the same city has a
contract with Network Y, but
licensee B’s contract expires Dec.
1, 1944.

“Under Sec. 3.103, it would ap-
pear to be unlawful for licensee A
to make a contract with the Y net-
work prior-to Jan. 1, 1945, the
petitioner explained. “The Y net-
work must therefore either renew
its contract with licensee B on or
before Dec. 1, 1944, or be prepared
to forego an outlet in that city for
seven months. As a consequence Y
network will invariably renew its
contract with licensee B which in
turn forces licensee A to renew its
contract with the X network.”

‘With reference to an applicant
for la construction permit and li-
cense for a new station, Iowa
Broadecasting declared that under
Sec. 3.108 it would be unlawful for
the mew applicant to enter into a
network affiliation agreement more
than six months in advance of the
date on which he receives a license.
“Because this date is determined

by dircumstances beyond his con-.

trol, such an applicant can neither
plan| wisely nor enter proper re-
sponses on the Commission’s appli-
cation form,” the petition con-
tended.
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Pointing to Sec. 307 (e) of the
Communications Act of 1934, as
amended, petitioner said “Congress
dealt with the problem of license re-
newals but imposed no restrictions
upon the granting of original li-
censes”.

Sec. 3.103, as adopted by the
Commission, follows:

Terms of affiliation—No license ghall be
granted to a standard broadcast station
having any contract, arrangement, or un-
derstanding, express or implied, with a
network organization which provides, by
original term, provisions for renewal, or
otherwise for the affiliation of the station
with the network organization for a period
longer than two years: Provided, That a
contract, arrangement, or understanding
for a period up to two years, may be en-
tered into within six months prior to the
commencement of such period.

Under the amendment proposed
by the Iowa Broadecasting Co. the
rule would remain unchanged to the
proviso. From there on the follow-
ing amended language is requested:

An original contract, arrangement or
understanding for a period of up to two
years may be entered into at any time
but extensions or renewals thereof between
the same parties shall not be entered into
more than six months prior to the com-

t of the additi term.

RADIO EXECUTIVES

APPOINTED ENVOYS

APPOINTMENTS of two import-
ant radio figures—Charles Sawyer,
owner of WING Dayton and WIZE
Springfield, and Richard C. Patter-
son Jr., former executive vice-presi-
dent of NBC—to ambassadorial
posts in Europe were confirmed last
week by the Senate following nomi-
nations by President Roosevelt.

Mr. Sawyer, Cincinnati attorney
and Democratic National Commit-
teeman, was named Ambassador to
Belgium and Minister to Luxem-
burg. In addition to his ownership
of WING and WIZE, he is general
counsel of Crosley Corp. and a
newspaper publisher. He is a for-
mer Lieutenant Governor of Ohio
and was a candidate for Governor
in 1938. He acquired both WING
and WIZE in 1940.

Col. Patterson, former Commis-
sioner of Correction of New York,
+was named Ambassador to Yugo-
slavia. He served as executive vice-
president of NBC from 1932 until
1936. Afterward he became presi-
dent of RKO, prior to sale of con-
trol by RCA. He was also former
Assistant Secretary of Commerce.

KMBC to Be Heard

ORDER denying petition of KMBC
Kansas City for amendment of
Sec. 2.71 of the Commission’s rules
and Regulations was adopted by
the FCC last week. KMBC re-
quested that the Commission take
necessary steps to designate fre-
quency 540 ke for standard broad-
cast use, or that action be taken
in order to remove the present ob-
stacles to the consideration of the
application filed by KMBC for that
frequency. The Commission at the
same action designated the KMBC
application for hearing. Qutlet now
operates on 980 ke with 5,000 w
and seeks 50,000 w on 540 ke.

Bu-Tay Campaign
BU-TAY PRODUCTS Ltd.,, Los
Angeles (Rain Drops, detergent),
in an 11-week $2,500 slogan con-
test campaign, on Sept. 18 started
using from three to six transcribed
one minute announcements on 15
stations nationally. List includes
KYA KFVD KFSD KGKO KABC
KOL KTAR KVOA KVOD KSTP
WLOL WOW XOWH KFAB
KUTA. In addition daily partici-
pation is being sponsored in Home-
maker's Club on KHJ Hollywood
and Hospitality House on KWJJ
Portland. Firm is also promoting
contest on its weekly five minute
program The World Tomorrow on
15 Blue Pacific stations, Wed. 1.45-
1.50 p.m. (PWT). Agency is Glas-
ser-Gailey & Co., Los Angeles.

Brach Candy Spots

E. J. BRACH & Sons, Chicag
(Brach candy), began sponsorshi:
Sept. 18, of 1 minute transecribe
announcements on the followin:
stations: WDAF KCMO WOV
KOIL WHO KSO KRNT KST:
WDGY WFBM WISH KMO®
KWK WIL WSAI WKRC WCK.
WWJ WJR WJW WMAQ WINL
Thirteen-week contracts wer
placed by Hill Blackett & Co., Chi
cago.

WMBO to MBS

WMBO Auburn, N. Y., owned an:
operated by the Auburn Citize:
Advertiser, with 250 w on 1340 k¢
effective Oct. 1 joins Mutute.
bringing the total number of net
work outlets to 247.

Field Assumes Possession of WSAI
Station Will Share WLW’s Facilitie:

POSSESSION of WSAI Cincinnati
was taken over last Tuesday from
Crosley Corp. by Marshall Field,
Chicago capitalist, publisher and
station owner, with the execution
of final contracts. Station was pur-
chased by Mr. Field for $550,000,
the sale resulting from the FCCs
“duopoly” regulations by virtue of
Crosley Corp.’s ownership of WLW,
as well as WSAL .
Mr. Field, Clem Randau, business
manager of the Chicago Sun;
James D. Shouse, Crosley vice-pres-
ident, and attorneys representing
both sides worked out the terms
under which WSAI will continue to
share facilities with WLW at Cros-
ley Square, Cincinnati, until war-
time restrictions are lifted. Charles
Sawyer, Cincinnati attorney and
the owner of WING Dayton, and
WIZE Springfield, represented

Crosley. Lewis Stix Weiss, of New
York, appeared as counsel for Mr.
Field.

Mr. Field announced that no staff

changes are contemplated, wit
Walter Callahan continuing &
WSAI general manager. Mr. Rar
dau said applications had been file
for an FM station in Cincinnat
whenever materials are available.
Mr. Field declared he had pu:
chased the station purely for inves!
ment purposes. Asked whether h
planned to purchase the Cincinnai
Enquirer, he said he did not knov
it was for sale and that he had hi
“hands full running the Sun i
Chicago.” He pointed out tha
WJJD Chicago, which he had re
cently purchased, has no operatin;
connection with the newspaper. Mi
Field also owns PM in New Yor}
Mr. Shouse stated following th
formalizing of the transfer tha
while WSAI and WLW will remai:
jointly as occupants of Crosle
Square, the stations will share onl;
in a joint use of physical facilitie
and that all management of polic;
and administration of WSAI passer
into the hands of the new owner.

SEATED (1 to r): Marshall Field, new owner of WSAI, and James D.
Shouse, Crosley vice-president. Standing (1 to r): Charles Sawyer, Cros-
ley counsel, named last week by President Roosevelt as Ambassador to
Belgium and Luxemburg; Clem J. Randau, Chicagoe Sun business mg.
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“THE greater the importance of safeguarding

‘the community . .. the more imperative is the
need to preserve'inyiolqte the constitutional
rights of free speech, free press and free

assembly.”

CHARLES EVANS HUGHES

HEAR
“VICTORY FOB”

CB8S COAST TO COAST

Saturdays 3:00 PM E.W.T.

*

RADIO STATIONS

FREE SPEECH 2
“MIKE” )
N——

:
A6

M A T e B O T2 D B T L S S A T S R I R LSRR O A T

FRTERY
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R\ WR - WGAR - KMPC
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HEN YOU GO WEST OF CHICAGO

STOPm m QUAD-CITIES!
MORE RETAIL BUYERS

g THAN IN ANY OTHER MARKET *

" Waterlog

Codor Rapids ROCKFOAD

DES MOIMNES

QUAD-CITIES

PEDRIA

The Quad-City market, in-
cluding Davenport - Betten-
dorf, Rock Island, Moline and
East Moline - Silvis, includes
the largest concentration of retail buyers to be

found in the midwest, outside the four largest

markets of Chicago, Omaha, Minneapolis - St. Paul
and St. Louis! When you go west of Chicago, stop
at the Quad-Cities. WOC, Davenport, covers the
market completely, according to the latest Hooper
(May, 1944) which shows WOC’s daytime audience
is approximately equal to the combined audiences

WOC deliv-

ers the Quad-City market. . i
DAVENPORT, IOWA
FREE & PETERS, INC.. NATL. RIPBESENTATIVES
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of the next two stations heard.

OWI PACKET, WEEK OCT. 16 I

Check the list below to find the war message announcements you w111 broadcast duriu the
week beginning QOct. 16. OWI transecriptions contain six 50:

for sponsorship and three 20-second chain breaks on each side of d!sc

Tell your clients

about them. Plan schedules for best timing of these important war messages.

STATION ANNOUNCEMENTS

WAR MESSAGE

National War Fund
Hold Prices Down

Prepare for Winter
Ceiling Prices _______o_____ = X

Grotp NAT. SPOT
o1 PLAN
Ind. Aff. Ind. Live Trans.
o - — X X
x b3 X = .
X = X — -
X X X -- =

See OWI Schedule of War Messages 130 for
messages under National Spot and Network

names and time of programs carrying war
Allocation Plans. v

CONGRESS AIRING
URGED BY COFFEE

BROADCAST of Congressional
proceedings and the “complete and
continuous” recording of sessions
of the Senate and House would
be authorized under a joint reso-
lution (HJRes-311) introduced last
Tuesday by Rep. John M. Coffee
(D-Wash.). The resolution was
referred to the Rules Committee.

Rep. Coffee said his resolution
was prompted by a wave of re-
quests from labor unions through-
out the country urging the broad-
cast of Congressional proceedings,
similar to those of the New Zealand

National Legislature. The cam-
paign, believed started by the
International  Building  Servicg

Employes Union (AFL), Seattls,
Wash., spread to both AFL and
CIO organizations on the West
Coast and then moved East.

Congressman Coffee pointed out
that newspapers and radio news-
casters cannot cover all phases of
Congressional proceedings. He ad-
mitted, however, that “a lot of
stuff is not of public interest” but
asserted that “only through radio”
can the personalities of Senators
and Representatives be imprinted
in the minds of the people. “Let
the people know how we vote on
important bills and how we stand,”
he added.

Although petitions from 25 or
more labor unions suggested that
Congress could buy or lease neces-
sary time on the networks and
gowerful independent stations, the

offee resolution made no mention
of commercial aspects, other than
to authorize the Capitol architect
to sell transcnptlons to stations
and networks “at cost”.

The resolution authorizes sta-
tions and networks ‘“to broadcast
any proceedings on the floor of
the Senate or the House” provided
“no station or network shall be
required to broadcast any proceed-
ing, nor shall any proceedings of
either House be broadcast when
such House otherwise orders”. The
architect would be authorized to
arrange for broadcasting by sta-
tions and networks as well as in-
stall recording equipment.

WCOL Now on 24 Hrs,

ROUND the clock operation®has been
inangurated hy WCOIL /olmpbuq as

a service to the 20,000 war workers,
in the area on graveyard shiftd. Early ™

morning program. consisting of vrécorts
aud. news, is titled The Night Ol
Club.
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Electro - Voice Produces

New Model Microphone

ELECTRO-VOICE MFG. Co,
South Bend, Ind., which has just
become Electro-Voice Corp., accord-
ing to Albert Kahn, presxdent has
completed a new model, 600-D Com-
munications Microphone. It is de-
signed for portable public address
installations and other mobile com-
munications such as police, airport
and utility sets.

The 600-D features a “press to
talk” switch which opens the mi-
crophone and closes the relay simufi-
taneously. A 9-ounce, high impact
molded phenolic case had been built
for rough military use. Able to
withstand temperature changes
from —40 to 185 degrees F., the
new microphone has a frequency
response ranging from 50 to 8,000
cycles.

SHEPARD TO SEEK
VIDEO STATIONS

THOUGH he expressed the opinion
that it will be from one to five
years after the war before televi-
sion comes into its own as a house-
hold feature, John Shepard 3d,
chairman of the board of the
Yankee Network last week discloses
plans to apply for television licen-
ses for the Yankee station in Provi-
dence (WEAN) and Hartford
(WNBC, for which the Yankee
Network has been negotiating with
the Bulova interests).

The Yankee Network had pre-
viously applied for a commercial
video license for Boston to be oper-
ated in conjunction with its key
AM station there, WNAC. Channel
2, 60-66 me is sought.

Mr. Shepard explained that the
high cost of television programs
would invariably slow up progress
and further stated that costs would
force individual stations into net-
works in order to stay in the black.
Initial programs, he predicted,
would probably consist mostly of
films, some live shows, with three
or four persons, and an occasional
parade, ﬁre, or sports plckup

WDRC Branch Studlo

WDRC Hartford, has announced open-
ing of a branch office in New Haven,
where special educational and cultural
programs for Connecticut hsteners
will originate. First program to origi-
nate from the new studios was College
Iigest. heard Sept. 17, with Professor
Samuel F. Bemis, Fm'uham professor
of diplomatie history at Yale, inter-
viewed by Harvey Olson on the coming
peace.

Broadcast Advertising



Most Powerful Shortwave. Transmitters,

Built by WLW, Are Formally Opened

WITH ELABORATE ceremonies
planned for the event, including a
half-hour dramatic broadcast over
NBC, the Bethany transmitters,
built by the Crosley Corp. for the
OWI and the Office of Coordinator
of Inter-American Affairs, were to
be dedicated last Saturday as the
most powerful shortwave link in
the “Voice of America”.

Scheduled to participate in the
broadcast were Elmer Davis, OWI
Director; Nelson Rockefeller, Coor-
dinator of Inter-American Affairs;
Robert Sherwood, Director of OWI
Overseas Operations, recently re-
turned from abroad; and Clifford
J. Durr, FCC Commissioner. The
officials were to speak from the
Willard Hotel in Washington where
a reception and buffet dinner was
to be held for the occasion.

Powerful Group

In his address prepared for the
program, Mr. Durr referred to the
Bethany plant as “the most power-
ful group of shortwave broadcast-
ing stations in the world”, compris-
ing three transmitters of 200 kw
power—“a quadrillion times the
power it takes to light up the radio
of an underground leader some-
where in occupied Europe”.

He called the project “a proud
achievement . . . in the story of
the ‘Voice of America’”, a story
which is a “tribute to men who
have worked without credit and
praise to make the Voice of Amer-
ica great—the Americans, the ex-
iles, the men of our Government,
to technicians and our fellow mem-

-bers of the broadcasting industry

who have taken part in this work.”

Mr. Rockefeller recalled the dark
days of 1942 before American
shortwave ~facilities were coordi-

nated for the use of the Govern-

KXOK’s Sixth

"% KXOK St. Louis on Sept. 19 cele-

¥ breaks at varying frequencics and lo-

- gll-fabrie Tintex,
* T29% above last year’s and the larg-

brated its sixth anniversary on
the air with the completion of 2,192
consecutive days of public service
since the station first started op-
eration Sept. 19, 1938. Highlights
of the station’s history include its
affiliation with the Blue Network
Jan. 1, 1941; a citation for dis-
tinguished service by the Com-
manding General of the Sixth
Service Command, a meritorious
service award by the Ninth Naval

- Distriet, recognition of the sta-

tion’s activities by the U. S. Treas-
ury War Finance Committee, out-
standing promotion award by the
Blue Network, and a testimonial
of appreciation from the Veterans
of Foreign Wars. KXOK operates
20 hours a day on 630 kc with
5,000 w,
Tintex on 124

PARK & TILFORD, New York, for
with budget dyes

est in Tintex history for a comparable
period, has allocated the largest por-

sgdn of the increase to spot radio.

Broadeasting schedule—started Sept.
4 for 13 weeks—calls for live and
transcribed announcements and station

cal programs include 124 stations.

- Agency 1s Charles M. Storm Co., New

.

" «" York.
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ment. Broadcasters came to Wash-
ington, he said, to turn over the
existing 18 transmitters and to
build new ones “and out of many
small voices, create one strong voice
—the Voice of America”. :

The problems of the CIAA, which
was assigned the task of program-
ming for South America, were seri-
ous, he said. Not only were the
Germans pouring in shortwave
broadcasts from Berlin but they
were also buying up all available
time on local South American sta-
tions. They were pouring in not
only propazanda but money as well
—their agents and spies had un-
limited funds with which to win
sympathizers for their cause . . .
and to cause trouble for ours ...

“We had to counteract their
propaganda quickly—and we did
. .. for we knew that until our back
was safely guarded, our Army and
Navy could not begin to fight on
either East or West”.

Adam Hat Considers

ADAM Hat Stores Inc, New York, is
considering a plan to place daily five-
minute transcribed programs on about
100 stations in Adam Hat mark®ets.
Dises would feature “Joe” and_his
horse “Asbestos”, figures in the New
York Daily Mirror comic strip and
jnclude provision for local announcer
to insert a tip on the winning horse
at a local track.

CBS Sends Resignation

To Television Assocation

TOTAL variance in the points of
view of CBS and other members
of the Television Broadcasters
Assn. on major problems of indus-
try policy has persisted beyond the
point where compromise is pos-
sible, CBS informed TBA last
week in a letter of resignation
from the organization.

Letter, written Sept. 14 by
Worthington Miner, manager of
the CBS television department, to
Allen B. DuMont, TBA president,
expresses concern over the fact that
TBA’s membership does not repre-
sent the point of view of the broad-
caster, “uncolored by any intimate
affiliation with the manufacturing
end of the industry.” There is a
“wide difference of perspective,”
Mr. Miner wrote, “between broad-
casting units organized as promo-
tional show-windows for the man-
ufacturer and broadcasting units
set up for the simple and sole
purpose of broadeasting to the pub-

lie.”

Referred to Board

Resignation of CBS from TBA
has been referred to the organi-
zation’s board, Mr. DuMont said
in his reply on Thursday. He ex-
pressed surprise at the CBS move
and speculated if it “could be an
ardoit publicity move to dramatize
the hopes of the management of
CBS regarding allocations.”

WLW’S NEW SHORTWAVE PLANT

LAST WORD in radio engineering
is the new shortwave plant for
WLWS WLWR and WLWT, near
Cincinnati, carrying The Voice of
America around the world. Op-
erated by the Crosley Corp. for the
OWI and the Office of Coordinator
of Inter-American Affairs, the
Bethany transmitters were dedi-
cated Saturday with a broadcast
over WLW and ceremonies in Cin-
cinnati and Washington.

First broadcast from Bethany
was made July 1. A month later one
of the six transmitters began
broadrasting with 100 kw power
and last week was stepped up to
200 kw. The other five are expected
to be in operation on the high-
power basis by the end of the year.
Bethany is already beaming factual
news and top American shows to
several European and African

countries and will soon operate to
reach other continents.

Upper photo shows three units in
the transmitter building, three oth-
ers being similarly placed on the
opposite side of the concourse.
Lower view shows part of the forest
of 20-foot poles on which are
mounted 216 switches which can be
manually operated from the ground
to connect any of the six trans-
mitters with any of the antennas
atop more than 800 poles each 165
feet high.

These antennas are located in a
circle around the transmitter house,
each beamed to a fixed area over-
seas. The plant is located on a mile-
square tract 20 miles from Cincin-
nati and, in addition to transmit-
ter building and antenna switch
gear, contains living quarters for
engineers.

-
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Radio Helped Take

Nazis — Sherwood

OWI1 Official Sees Tripartite
Control of Enemy Stations

THE EFFECT of Allied radio
propaganda directed to the German
armies in France following the in-
vasion varied with different troops
but in some cases large numbers of
Nazi soldiers “surrendered to the
loud speaker,” Robert E. Sherwood,
Dire~tor of the OWI Overseas
Branch, told a news conference last
week upon his return from Europs.

Mr. Sherwood came to Washing-
ton, he said, to confer with Elmer
Davis, OWI director, and other of-
ficials on plans to curtail overseas
operations in Europe and Africa
upon the rollapse of Germany and
to shift emphasis to Japan. He ex-
pects that many of the radio per-
sonnel now in European outposts
will be transferred to the Pacific
theatre.

Tripartite Control Seen

Asked what will be done with
radio stations in Germany when the
European war is over, Mr. Sher-
wood asserted that plans have ne!
yet been determined but he thought
that German radio would probably
be put under tripartite control, with
Russia, Britain and the U. 8. par-
ticipating. If the stations are found
intact, OWI’s initial operations will
likely be straight news broadcasts
to the German people, he said.

“Qur first job inside Germany,”
he declared, “will be to convince the
people they have lost the war.” Mr.
Davis, who also ‘participated in the
conference, added: “and that they
would lose the next one.”

Mr. Sherwood said that it is gen-
erally accepted by military authori-
ties that psychological warfare
played a part in the success of thu

“invasion.

He said that most of the stations
captured in France had been de-
stroyed by the Germans.

Mr. Sherwood estimated that
OWI would wind up its overseas
operations within six months after
the surrender of Japan. In the
meantime, he said, propaganda ac-
tivities in the Pacific will be stepped
up with military operations.

Mr. Sherwood planned to partici-
pate in the dedication ceremonies
Saturday in Washington of the
Bethany Transmitters near Cincin-
nati, built by the Crosley Corp. fo.
the OWI and the Office of the Co-
ordinator - of Inter-American Af-
fairs. He expects to remain in
Washington two weeks and then to
return to London to resume direc-
tion of OWI overseas operations in
Europe.

FLEETWOOD LAWTON, commen-
tator of KFI Los Angeles, now serv-
ing as a war correspondent in the
South Pacific, has made a series of
80 quarter-hour recordings in that
area, which are being offered to radio
stations for broadeast as public serv-
ice features only throngh Radio Fea-
tures Inc., Los Angeles.
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The Right Combination.....

WO has the combination that opens the door to two great

New York markets and gives this important station a
constant, around-the-clock selling power . . . night and day. In the
laytime, WOV overwhelmingly dominates metropolitan New York’s
}lalian-speaking audience of 520,000 radio homes. And in the even-
ing, between the Hooper hours of 8:00 and 10:00 p. m., WOV is
listened to in more metropolitan homes than any other New York
independent station . . . at less than half the cost of the next ranking
tation. Two great markets listen to WOV . . . a great combination
jor sales success.

RALPH N. WEIL, General Manager
JOSEPH HERSHEY, McGILLVRA, Nat'l Rep.




FIGURES IN BLUE EXECUTIVE

REALIGNMENT "

"MR. NOBLE

Cheirman

MR. LA ROCHE
Vice-Chairman

MR. WOODS

President

MR. KOBAK
Ecrecutive Vice-President

LaRoche from becoming active for
some months, however, but on his
return to New York last June he
resigned his former post of chair-
man of the War Advertising Coun-
cil to devote his full time to the
Blue.

Last week, upon assuming his
new duties, Mr. La Roche said:

“Radio, through the efforts of
advertisers and the networks, has
had its biggest development and
maturity in the entertainment
field. Major growth and recogni-
tion as a respected and mature in-
formational force lie ahead. These
opportunities will be immeasurably
increased with television.

Informative Shows

“Radio can help millions of peo-
ple see clearly how national and
world events affect their lives.
"This will be done on the Blue Net-
work by devoting important eve-
ning hours to featured service and
informational shows and by put-
ting behind these shows the experi-
enced production that has gone into
the entertainment field.

“Along with the press, radio is
and should be a potent informa-
tional force for preparing this
country to recognize its obligation
to world peace and economic leader-
ship.

“The Blue will venture boldly in
this field. Its policy is summed up
in the words ‘in the service of the
people’.”

Rumors of the Blue’s reorgani-
zation were rife during the recent
NAB Executives’ War Conference
in Chicago, when it was reported
that an executive shake-up was im-
pending that would include the de-
parture of Mr. Kobak from the net-
work in the development of which
he has played a major part since
its separation from NBC more than
two. years ago. At that time Mr.
Noble, Mr. Woods and Mr. LaRoche
declared that such rumors were
without foundation.
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Merle Jones to Manage WOL;

Quarton to Retain WMT Post

Transfer of Stations Is Approved by the FCC;
Craven Named to Head All Cowles Stations

COINCIDENT with the approval
last week by the FCC of the ex-
change of WMT Cedar Rapids, Ia.
for WOL Washington, Gardner
‘Cowles Jr., presi-
dent of Iowa
Broadecasting Co.,
as the new owner
of WOL, an-
nounced appoint-
ment of Merle S.
Jones, general
manager of
KMOX St. Louis,
as the new gen-
eral manager of
WOL. William B.
Dolph, executive vice-president of
American Broadeasting Co., which
takes over WMT Oect. 1, simultane-
ously announced that William B.
Quarton would continue as general
manager and that no changes in the
WMT staff are contemplated.

The FCC last Tuesday approved
the transaction whereby the license

Mr. Jones

of WOL, Mutual outlet on 1260 ke

with 1,000 w power was exchanged
for that of WMT, CBS and part-
time MBS outlet on 600 ke with
5,000 w fulltime, with a differential
on value of physical equipment.
The total consideration specified for
WOL was $38,367.41 and that for
WMT $35,081.55, with the $3,000
differential paid to the American
Broadecasting Co.

Mr. Cowles simultaneously an-
nounced that T. A. M. Craven, who
became vice-president of IBC last
July after seven years on the FCC,
will be the executive head and tech-
nical advisor- of all four of the IBC
stations (WOL, WHOM New York,

KRNT Des Moines, and WNAX
Yankton). Comdr. Craven will
headquarter in Washington. Craig
Lawrence, IBC vice-president, has
established headquarters in New
York and is in charge of WHOM
with studios in New York and Jer-
sey City. He also will become vice-
president of WCOP Boston, which
has been purchased from Bulova
radio interests for $225,000. This
transaction awaits approval of the
FCC.

It is understood that the name of
Iowa Broadeasting Co. will be
changed to Cowles Broadeasting Co.
in the near future.

Phil Hoffman has been elected
vice-president with headquarters in

Des Moines, supervising the opera--

tions of KRNT and WNAX. Don
Inman is manager of the Yankton-
Sioux City station.

Mr. Dolph has established new

headquarters for American Broad-,

casting Co. in the Barr Bldg.,
Washington. He plans to divide his
time between Cedar Rapids and
Washington, as well as to look out
for other American Broadcasting
Co. and personal radio interests.
President and principal stockholder
of American, as the operator of
WMT, is Mrs. Helen Mark.
Appointment of Mr. Jones’ suc-
cessor at KMOX has not been an-
nounced, and no date for his leaving
CBS has been set. The selection
will be made shortly by H. Leslie
Atlass, CBS vice-president in
charge of central division opera-
tions, who said it was likely some-

one from within the organization

would be named.
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GILLETTE WIDENS
SERIES COVERAG!

TO FACILITATE shortwaving o
the World Series to servicemer
overseas the Gillette Safety Razo:
Corp., Boston, sponsor of the even
on Mutual, has agreed to confin
all commercial copy to periods a
the end of every inning. System al
lows the Armed Forces Radio Serv
ice to make clean-cut deletions fo
overseas consumption. Details wer¢
worked about by representatives o1
AFRS, Gillette, Mutual and Maxo1
Ine.,, New York, Gillette agency.

According to J. P. Spang Jr., Gil-
lette, president, the series wil
reach the most expansive audience
ever claimed by any athletic contest.
The games will be shortwaved via
WCBN New York, WLWL-1 Ne-
York and WLWL-2 Cincinnati. O3
the West Coast, three ‘San Fran-
cisco transmitters will be used:
KROJ KGEX KWIX. A . “rec-
reation” summary of from 35-40
minutes in length by Joe Hasel and
Mel Allen, will be beamed to Iceland
and Greenland, and another 45-
minute summary by the same team,
to the Southwest Pacific. The BBC
will serve primarily as a “techni-
cal distribution line. Troops in In-
dia will hear a daily quarter-hour
resume of the series beginning
Oct. 5.

Quaker Spots '

QUAKER OATS Co., Chicago, be-
gins sponsorship of one-minute
transeribed announcements, placed
by Ruthrauff & Ryan, on the follow-
ing stations:

KOMA KOCY WKY KOIN KXL KGW

KALE KEX KMBC KCMO WHB KRLD
WFAA WBAP KFJZ WRR KFDA KWFT

WAIT WLS OK KM

KLRA KARK KGHI KWTO KTTS KGBX
KPO KGO KJBS KQW KSFO KMTR
KFWB KMPC KHJ KMA

WHK WHAM WJW KYW WCAU WFIL
WIP WPEN KDKA WJAS WCAE WTAD
WNAX WMT KRNT KSO KFH WXYZ
WJBK WwJ WJLB. T
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R?aligned Blue Slated to Be ABC Network

.aRoche Birecting Head; Woods, Kobak

uties Changed in Reorganization

‘HANGE IN name of the Blue
letwork to American Broadcast-
1g Co. (ABC Network), is ex-
ected before the end of the year
s a sequel to the executive reor-
anization last week which placed
‘hester J. LaRoche, chairman of
he executive committee of the
ilue, in the position of operating
ead as vice-chairman of the board.
«rrangements already have been
‘mpleted whereby American
‘roadcasting System Inec., holding
ompany of Edward J. Noble, Blue
hairman, acquires the names
American Network Inc.” and
American Broadcasting Co.”
Whilel official confirmation was
vithheld, Blue officials did not
.eny the move toward the name
hange, which is expected to be
mnnounced through a large-scale
ampaign to promote the new iden-
ity nationally. The name “Ameti-
an Neq‘\)vork Inc.” heretofore has
yeen held by the FM project look-
ng toward establishment of a post-
var FM network. With dissolution
»f that }t'oject in the last fortnight
"BROADCASTING, Sept. 11], it was
eported all rights to the name
1ave been disposed of to Mr.
Noble’s company for $10,000.

"Relinquished by WOL

The name “American Broadcast-
ing Co.” held by Mrs. Helen Mark
as licensee of WOL Washington is
being transferred to the Blue or-
ganization without financial con-
sideration by voluntary action of
Mrs. Mark and William B. Dolph,
executive vice-president.

The only other licensed company
in radio having an ‘‘American”
name identity is the American
Croadeasting Corp., a Kentucky
company, which is licensee of
WLAP IIexington and KBIR Knox-
ville. Conversations have been held
with J. F.‘indsay Nunn, executive
head in the absence of his son,
Maj. Gitnore N. Nunn in over-
seas Army service, regarding a
waiver. Mr. Nunn told BROADCAST-
ING last Friday the transfer would
be made.r

American Broadcasting Co., by
virtue of an action of the FCC
last weel{, becomes the licensee of
WMT Cedar Rapids, Ia., under a

BROADCASTING o

|

transaction whereby the Iowa sta-
tion was exchanged for WOL
Washington with the Jowa Broad-
casting Co., owned by the Cowles
group. Presumably, Mrs. Mark
and Mr. Dolph will relinquish the
American Broadcasting Co. name
and establish another corporate
designation to operate WMT.

Mr. LaRoche, former chairman
of Young & Rubicam and of the
War Advertising Council, joined
the Blue last June as chairman of
its executive committee, following
purchase of 12% 9 of the stock of
the holding company, American
Broadcasting Systemn Ine. Under
the reorganization announced last

Monday by Mr. Noble, Mr. La-
Roche was elected -vice-chairman
of the network’s board and, as
such, became chief executive officer
of the network.

Move is part of a general re-
organization of executive responsi-

bilities of the network’s officials, "

the announcement stated. Mr.
LaRoche, whose former position of
chairman of the executive commit-
tee has been abolished, will super-
vise the program and publicity
activities of the Blue.

Work Realigned

Mark Woods, Blue president, will
work directly with Mr. LaRoche
in executive responsibility for the
network’s operation and will as-
sume duties formerly carried out
by Edgar Kobak, executive vice-
president of the network. Under

OWI Spot Plan in Third Year;
132Sponsors Air250 Programs

Growth From 2 to 30 Million Listener Impressions
Since 1942; Time-Talent Value $63,000 Weekly

PROSPECTS for delivering ap-
proximately 30,000,000 listener im-
pressions per week for war in-
formation campaigns through the
National Spot and Regional Alloca-
tion Plan were seen last week by
the OWI Domestic Radio Bureau as
the Plan went into its third year of
operation with 132 participating
sponsors broadcasting 250 pro-
grams. The Bureau estimated value
of time and talent contributed for
the messages at $63,000 per week.

Developed in 1942 .

The Bureau recalled that when
the Plan first began operations in
September 1942 it brought in only
2,000,000 listener impressions. The
tremendous increase since that time,
it was explained, is due to the
growth in the number of sponsors
which have joined the Plan and to
relaxation of restrictions which
originally limited participation to
programs broadcast in five or more
cities.

Operating much like the Network
Allocation Plan, the National Spot
and Regional Plan was developed in
1942 by the Bureau and the Radio
Committee of the War Advertising

Broadcast Advertising

Council in order to reach the im-
portant audiences of increasingly
popular regional network shows
and spot programs, both live and
transcribed. Each of the 250 pro-
grams participating carry at least
one assigned war message a month
and most of them carry more.

The Plan requires that weekly
programs carry one war message
every four weeks and programs
broadcast more than once a week
carry two war themes in four
weeks. Programs of five minutes or
more which are sponsored on two or
more stations are eligible for par-
ticipation.

The Bureau finds that the quality
of the messages contributed by the
sponsors is high. The appeals are
well written and often the entire
program is devoted to the war
theme. Very few “hitchhike” or
“throw away” messages are used by
the advertisers, it was stated.

Advertisers sponsoring regional
programs eligible for participation
who wish to join the Plan are urged
to communicate with the OWI Do-
mestic Radio Bureau, Washington
25, D. C.

the new line-up, the sales, traffic,
stations, engineering, operations
and general service departments
will come under Mr. Woods.

Mr. Kobak has been placed in
charge of the Blue’s plans for tele-
vision, FM, facsimile and interna-
tional broadcasting. Blue has ap-
pli~ations on file with the FCC for
FM stations in New York, Chicago
and Los Angeles and has an-
nounced its intention of filing for
a San Francisco FM station us
well. Mr. Kobak will also super-
vise studio construction for the .
network, which plans construction
of its own studios in the network
key cities as soon as material and
labor are available.

Business Gains

Mr. Kobak will outline plans for
the network’s program of expan-
sion both physically and into new
fields of radio service at a press
conference Sept. 25.

In announcing these changes,
Mr. Noble said: “A reorganization
and expansion of the executive
division of the Blue Network Co.
has been necessitated by a 60%
increase in business in the last
year and by a determination to
intensify our efforts in the fields
of television, FM and facsimile.
As soon as the war is successfully
completed, these developments will
require the building of the most
modern studios in New York, Chi-
cago, San Francisco and Holly.
wood.”

LaRoche Role Foreseen

Expectations that Mr. LaRoche
would assume an active role in the
management of the Blue have been
general in industry circles since
his purchase of an eighth of Mr.
Noble’s interest in the network the
end of last year for a reported
$500,000. At the same time a sim-
ilar block of stock was acquired
by Time Ine. for a like sum, and
smaller holdings were acquired by
Mr. Woods and Mr. Kobak. The
amount of stock purchased by the
latter two executives was undis-
closed, but their combined stock
was believed to be in the neigh-
borhood of 5%. Mr. Noble pur-
chased the network from RCA for
$8,000,000 in cash in October 1943,
at that time announcing his in-
tention of inviting management
and possibly other interests to par-
ticipate in its ownership.

A lengthy illness prevented Mr.
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“ AMPEREX

TRANSMITTING AND
RECTIFYING TUBES

Largest producer of electronic
induction heating equipment,
the INDUCTION HEATING

CORPORATION utilizes AM-
PEREX tubes for the "heart"
of- its products. Thermonic
set-ups, designed and devel-
oped by this company, are
giving efficient round-the-

clock service in such appli-

cations as brazing, anneal-
ing, hardening, melting and
forging.

Used ever since the first
“Thermonic” unit was mar-
keted. AMPEREX tubes have
provided consistenly satis-
factory service in all as-
signments. This, then, is
another high endorsement
for the performance of
AMPEREX tubes. Con-.
sult an AMPEREX en-
gineer for the solu-
1 4 tion to your present
e R ! or peacetime
; ; ' problem.

AMPEREX . .. the high performanee iubn

AMPEREX ELE(TRONIC CORPORATION

79 WASHINGTON STREET o+ . + + BROOKLYN I, N.Y.
EXPORT DIVISION: 13 EAST 40 YORK 16, N.Y., CABLES: “ARLAB"
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) our servant’s”

again to make room for 4 new awards.

First, local newspaper radio editors

R ppe— "Anw.l-."‘

| st&sm'c':swiLl' in Blllboard s

AREA

f?r K% T
“official” as well as public attention

is keeping tuned to

SAN FRANCISCO

KPO'’s the only 50,000 watter west of
Salt Lake, north of Los Angeles, south
of Seattle and east of Moscow.

Represented by NBC SPOT SALES

THIS IS THE NATIONAL BROADCASTING COMPANY

A SERVICE OF THE RADIO CORPORATION OF AMERICA
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Pulp Radio Drive

Declared Success

Spots Renewed for 13 Weeks
In Six Southern States

SPOT CAMPAIGN on 24 South-
ern stations in six states, urging
farmers to help build up paper
supplies by cutting and hauling
pulpwood and sawlogs [BROADCAST-
ING, July 17], has scored definite
results, and has been renewed for
another 13 weeks, following the
conclusion of the first cycle Aug.
31, through Albert Sidney Noble,
New York. Drive started July 3
with Periodical Publishers Na-
tional Committee, Washington, buy-
ing six spot announcements week-
ly, and receiving additional sup-
port on the radio programs spon-

. sored by Progressive Farmer, Bir-

mingham, Ala,

According to a tabulation of re-
sults obtained from county agents
of the U. S, Department of Agri-
culture and state extension service
units through bi-weekly surveys
conducted by the agency and the
committee, there was a substantial
increase in yield of pulpwood and
sawlogs during the first six weeks
of radio promotion. Farmers in 200
sample counties in the radio cam
paign area harvested 420,367 cords
of pulpwood and 267,166,920 feet
of sawlogs, as against 142,633
cords and 62,986,200 feet of saw-
logs for the first month of op-
erations, it is reported.

Responding to radio suggestions
that they contact agents and for-
esters for advice on the best meth-
ods for cutting and disposing of
the wood, 11,782 farmers had re-
quested such mformatlon, from 237
representatives by the end of six
weeks of radio announcements, ac-
cording to the survey.

Following a month of broadcast-
ing and supported by direct mail,
the PPNC drive received additiona!
support when the Farm Press For-
est Products Committee, represent-
ing farm publication, delegated
representatives to present adver-
tisers with the committee’s story.
All prospective cooperating adver-
tisers are receiving an advertising
guide booklet “This Battle Must
Be Won in Farm Woodlands” ac-
companied by spot announcement
seripts.

Light & Power Shift

160 ELECTRIC LIGHT & POW-
ER Companies, New York (insti-
tutional), on Sept. 20 started Elec<
tric Hour on 133 CBS stations,
Wednesday, 10:30-11 p.m. (EWT).
With guest policy, and starring
Nelson Eddy, baritone, series re-
places Report to a Nation. Robert
Armbruster has been assigned
musical director with Rupert Pray
as writer. Charles Herbert has
been shifted from New York to
Hollywood to handle production
for N. W. Ayer & Son, agency
servicing account. E. R. Dunning
and James Hanna, agency New
York vice-president and radio de-
partment executive respectively,
are on the West Coast for start of
the show.
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$10002° 1n War Bonds

for a program title!
FIRST PRIZE $500—TWENTY $25 BONDS

Youknow the success of “The Texas Rangers™
transcribed library, now contracted for by
nearly 100 radio stations. You know the
success of many other KMBC radio acts and
personalities promoted by Arthur B. Church
productions, a division of KMBC of Kansas
City. The title of “The Texas Rangers’” was
well established nationally when the library
was offered to advertisers and radio stations.

Now a new trans-
cribed library is
readyfor advertisers
and stations—quite
different in type
e from KMBC’s fa-
mous western and hillbilly acts—a library of
sparkling instrumental and vocal novelties
by the Midland Minstrels and Bonnie King.
You will agree we think that the title of the
Midland Minstrels, successful as they have
been on KMBC, is local or regional in
character, and that they deserve a much
better name for their national exploitation.

You’ve heard Bonnie King on the Columbia
Broadcasting System and Decca records with
Bob Crosby’s orchestra. This KMBC singing
discovery, accompanied by modern organ

stylist Gene Moore, contrib-
utes to this transcribed library
voice sex appeal.

Someone at KMBC suggested
the title,"The Novelteers, with §
Bonnie King.” It sounded &
good, but we found it already _
in use. Certainly an even bet-
ter title for the new library can be originated.

The rules of this title naming contest are
simple. If you are in any way connected
with advertising or with radio or with musi-
cal entertainment, you are eligible to enter.
Send as many titles as you wish. All prize
winning titles become the property of Arthur
B. Church productions, but none of such
prize winning titles need necessarily be used
by us. Be sure your entry is postmarked be-
fore midnight, October 31, 1944. Announce-
ment of the prize winners will be made in
November.

The prizes again—$500 War Bond for the
best suggestion, and twenty $25 War Bonds

for runner-ups.

SAMPLE RECORDING sent to those interested on request. Price
information on the library of 300 selections is yours for the asking.

AN ARTHUR B. CHURCH PRODUCTION

WRITE GEORGE E. HALLEY, PICKWICK
HOTEL, KANSAS CITY 6, MISSOURI

3BROADCASTING o Broadcast Advertising
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Musm that goes
everywhere comes tu
Chicago’s m|II|nns Q

...via WMAQ

MA

CHICAGO

NBC's key midwest station
~ " 670 on your dial-30,000 watts
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Music, the finest obtainable—broadcast from coast-
to-coast and around the world by short wave over the
National Broadcasting Company network—comes to
Chicago’s millions via WMAQ.

Music of every variety . . .
light music and dance music . . .
WMAQ. Every American is a lover of some form of
music. It’s an important ingredient for a happy, well-
balanced life. That’s why WMAQ devotes over 34% of
its broadcast hours to this entertaining, pleasing type of
radio show.

classical, semi-classical,

To music belongs much of the credit for making
WMAQ the CHICAGO STATION MOST PEOPLE LIS-
TEN TO MOST.

This fact is yet another reason why WMAQ is the
logical choice for local and spot campaigns. Astute ad-
vertisers know that their campaigns on this station do
reach and influence Chicago’s millions and that
increased sales and profits are the result.

In Chicago it’s WMAQ.

it’s all heard over

America's No. 1 Network

A Service of Radio
Corporation of America

ALP Buys Time
To Support FDR

Dramatic Shows and Spots
On 20 N. Y. Stations

THE AMERICAN LABOR Party,
a New York state organization, in
a pre-election radio campaign, is
concentrating on the use of dra-
matic shows and transcribed an-
nouncements featuring such talent
ag night-club, theatrical and ra-
dio artists, rather than the tradi-
tional straight political speaker.
With a radio time budget of about
$15,000, the ALP is utilizing avail-
able time by making full use of
radio showmanship, according (o
Larry Menkin, free-lance writer-
director, who is directing radio and
rallies for the organization.

The ALP drive is divided into
two phases—*“registration,” run-
ning Oct. 6-14 in New York (Oct.
1-21 in upstate New York) and
which will be primarily “non-par-
tisan,” and “voting,” running from
Nov. 1-6, in behalf of the Roose-
velt-Truman ticket, with radio ma-
terial containing open-ends to al-
low for promotion of local candi-
dates throughout the state. The
ALP describes itself as “labor’s
non-partisan political party for the
election of candidates of any
party” on their merits. Campaign
themes are “Victory and Jobs for
All”” “Vote for a Better Tomor-
row,” and “Vote Row C.”

Schedule for the drive in New
York City calls for a total of 39
quarter-hour live and transeribed
programs, one half-hour live show
and -a total of 250 30-60 second
transcribed spots on WMCA WBYN
WOV  WBNX WABC WJZ
WEAF. In upstate New York,
the ALP will use a total of 28
quarter-hour programs and 250
spots on WOKO WJTN WSAY
WSNY WWNY WEBR WKBW
WBEN WHEC WAGE WFBL
WGY WIBX. «

The ALP campaign is being
handled by William Warren

. Agency, New York, and Russell &

Roberts, New York. Dises are cut
by WOR Recording Division.

Canada Listening Report

Reflects Summer Change

A CANADIAN program, Soldier’s
Wife, with a rating of 13.5 led the
Elliott-Haynes daytime national
program rating report for August,
it was reported last week. Big
Sister was in second place with a
12.4 rating, followed by Road of
Life, 11,5, Ma Perkins, 11.1, Viec &
Sade fifth, with 9.6 and Pepper
Young's Family, Lucy Linton (Ca-
nadian origination) placed seventh,
with Right of Happiness, and
Woman of America. Largest num-
ber of sets in use was for Big
Sister, with a report of 174, a
slight drop from July.

Among French programs on the
August daytime national rating,
Jeunesse Dorree was first with 22.5
and sets in use 32.1, an increase
over July. Vie de Famille was sec-
ond with 19.5, followed by Quellcs
Nouvelles, Pierre Guerin and La
Rue Principale. Nine other French
daytime programs were listed.

BROADCASTING o Broadcast Advertising



“Sentinels of an Empire.” Three of Spo-
kane’s Flour Mills line up — explaining why
Spokane leads the Northwest as a grain inspec-
tion cemnter—21,079 carloads of wheat, or an
increase of 229, over the previous year. KHQ,
too, is a “Sentinel of an Empire”—completely
covering this rich area at the cost of just one
Medium. It’s an investment in Coverage, Popu-
larity and Consumer Confidence.

BROADCASTING ® Broadcast_Advertising September 25, 1944 o Page 25



FCC ALLOCATIONS HEARING SCHEDULE

FOLLOWING is the tentative
schedule of appearances for the
FCC Allocations Hearings, open-
ing Sept. 28 in Washington. Com-
mission officials pointed out, how-
ever, that the schedule is subject
to change. In cases where wit-
nesses are not listed, none was
supplied by petitioners.

On Thursday, Friday and Satur-
day (Sept. 28-30) FCC propaga-
tion data will be presentsd, fol-
lowed by Dr. W. R. G. Baker, Ra-
dio Technical Planning Board
chairman, and the following panel
chairmen: Howard 8. Frazier,
Panel 4, Standard Broadeast;
C. M. Jansky Jr., Panel 5, Very
High Frequency (F'M) Broadcast:
David B. Smith, Panel 6, Televi-
sion; John V. L. Hogan, Panel 7
Facsimile Broadecast; E. W. Eng-

- pendent Telep. Assn.,

strom, Panel 9, Relay Systems;
D. W. Rentzel, Panel 11, Aero-
nautical Radio; A. Senauke, Panel
12, Industrial, Scientific & Medical
Equipment; D. E. Noble, Panel
13, Portable, Mobile & Emergency
Service Communications; Dr. A.
N. Goldsmith, Panel 1, Spectrum
Utilization; Dr. C. B. Jolliffe, Panel
2, Frequency Allocations.

GROUP 1
Oct. -7

FIXED PUBLIC SERVICE (other than
Alaska)—Chairman, Haraden Pratt, Panel
8. Appearances: AT&T, yan ;
Amer, Waterways Oprs.,, Joseph Earp;
Mackay Radio & Teleg. Co., Mr. Pratt;
Press Wireless, A. W. Norton, E. J. Ker-
rigan, D K. DeNeuf, E. E. Eldredge, R. A.
Hilferty: Southern Continental Telep. Co.,
Wabash Telep. Co., Tri-County Telep. Co..
Union Telep. Co., Texas Telep. Co., V. E.
Chaney, Rear Adm. S. C. Hooper, USN
(Ret.), Col. William R. Blair; U. 8. Inde~
Harold V. Bozell,
Clyde S. Bailey.

COASTAL, MARINE RELAY, SHIP,
MOBILE PRESS and FIXED PUBLIC
SERVICE IN ALASKA-—Chairman, Mr.
Pratt. Appearances: AT&T, Mr., Ryan;
Amer. Waterways Oprs., Mr. Earp; East-
ern Transp. Co., Joseph E. Hooper;
Parker Bros. & Co., W. R. Parker, W. A.
Wansley (tugboat allocation) ; Tropical Ra-
dio Teleg. Co. Charles C. Harris, Robert
V. Howley.

AVIATION—Chairman, D. W. Rentzel,
Panel 11. Appearances: AT&T, Mr. Ryan;
Aeronautical Radio Inc., Mr. Rentzel, J.
Russell Cunningham, Gordon A. 0Re:lly,
Carl E. Swanson; Lockheed Factory, C. W
Peale; Raytheon Mfg Co., Josebh P|ersun,
James B. Ferguson, Percy L. Spencer,
John C. Trump.

AMATEUR—Chairman, Dr. C. B. Jol-
liffe, Panel 2. Appearances: Amer. Radio
Relay League, George W. Bailey, K. B.
Warner.

INTERNATIONAL BROADCA ST—
Chairman, Mr. Pratt. Appearances: As-
sociated Broadcasters Ine., Jay E. Tapp;
CBS, Paul W. Kesten; CIAA, John W. G.
Ogilvie; Crosley Corp., James D. Shouse;

OWI, Llewellyn White; Worldwide Broad-
casting Corp., Walter 8. Lemmon, Mark
MacAdam; E. K. Cohan.

nnouncing .. ..

AN INCREASE IN POWER
from 250 Watts to 1000 Watts

A CHANGE IN FREQUENCY

from 1230 . . . to 1480

\

CANTON, OHIO

OUTLET

NOW A BASIC MUTUAL

'Govering the Electric Furnace Steel Capital of the World

« . . Canton is the T3rd Retail Market in the United States

"THERE'S GOLD IN CANTON STEEL”
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.Mont Labs.,

CBC Shortwave Tests

SHORTWAVE stations built b,
the Canadian Broadcasting Corp.
at Sackville, N. B., for the Ca-
nadian Government, are to be ready
for test operations towards the
end of October, Dr. A. Frigon, CBC
manager stated at Ottawa recently.
The stations will be operating on
regular schedule by Jan. 1.

GROUP II
Oct. 10-14; 17

STANDARD BROADCAST — Chairman,
Howard 8. rrazier, Panel 4. Appearances:
CBS, Mr. Kesten, Frank Stanton, William
B. Lodge; Evansville On the Air, J. B.
Caraway Jr.; NAB, J. Harold Ryan, Paul
F. Peter; Stroml’exg-Carlsun Co.,
Cotter, Dr. G. R. Town

HIGH FREQUENLY (FM)—Chairman,
C M. Jansky Jr., Panel 5. Appearances-
CBS, Messrs. Kesten. Stanton, Lodge; Dd.
Lee Broadcasting System, Lewis Allen
Weiss, Frank M. Kennedy, Harry B. Lubeke;
FMBI, Walter J. Damm ;
ing Co.,, Lt. Comdr. T.
Worthington € Lent;
Co., Mr. Cotter.
NON-COMMERCIAL EDUCATIONAL—
Chairman, Dr. John W. Studebaker, U, 8.
Commissioner of Education. Appearances:
Amer. Vocational Assn., William D, Bout-
well; Assn. of Land-Grant Colleges &
Univs., W. A. Lloyd; Cleveland Board of
Education, Dr. W. B. Levenson; Intercol-
legiate Broadecasting System, Louis M,
Bloch Jr., George Abraham; Maryland Dept.
of Education, Robert C. Deming, Lawrence
J. Tidrick, Kenneth C. Ray, Dr. Thomas
G, Pullen Jr.,, D. W. Zimmerman; Michi-
gan Dept. of Education, Carl Wesser, Mr.
Tidrick ; Nat. Assn. of Educational Broad-
casters, Carl Menzer; Nat. Assn. of State
Univs., Howard L. Bevis; Nat. Congress of
Parents & Teachers, Harold McCarty; Nat.
Council for Social Studies, Dr. William ¥
Hartley; Nat. Education Assn., Belmont
Farley, Mr. Levenson, S. D. Shankland,
Donald DuShane, Clyde Ni. Huber, W. C.
Eells, Paul' C. Elicker, Jane E. Monahan,
Leopold Stokowski, Dr. Joseph Maddy,
William G. Carr, Lt. Col. Harold W. Kent,
Mr. Boutwell, Dr. I. Keith Tyler, Hilda
Maehling, Rev. Hunter Guthrie; Nat. Edu-
cational Assn. and Music Educators Nat.
Conference, Dr. Maddy; Nat. Univ. Ex-
tension Assn., Dr. Bruce Mahan; Office of
Education, Dr. Studebaker, R. R. Lowder-
milk; Ohio Dept. of Education, K. C. Ray,
W. 1. Sprouse ; Ohio State U., R. C. Higgy.

TELEVISION — Chairman, David B,
Smith, Panel 6. Appearances:
T. T. Goldsmith Jr.;
& Katz Corp., Paul Raibourn; CBS, Mr.
Kesten, Mr. Stanton, Peter C. Goldmark;
Don Lee Broadcasting System, Messrs.
Weiss, Kennedy, Lubeke; Dr. A. N. Goldsmith
(appearing for himself) ; Iowa Broadcast-
ing Co., Comdr. Craven, Mr, Lent; Para-
mount Communications Inc¢., Mr. Raibourn;
Stromberg-Carlson Co., Dr. Town; Tele-
vision Productions, Mr. Raibourn; Tele-
vision Broadcasting Assn., T. Goldr
smith Jr.

FACSIMILE BROADCAST — Chairman,
John V. L. Hogan, Panel 7. Appearances:
Finch Telecommunications, James L, Brad-
ford, Maj. Frank R. Brick Jr., Samuel
Ostrolenk, George Henry Payne, William
S. Halstead, Prof. C. M, Jansky Jr., J. D.
Woodward, John Keel, H. H, Buttner, Paul
Loyet (WHO), J R. Poppele and W. H.
Singer (WOR), eorge W. Lang (WGN),
R. J. Rockwell (WLW), H. K. Carpenter
(WHK), Ralph DeLany (WHK), Harold
E. Smith (WOKO), A. D. Ring (KSTP):
FMBI, Mr. Damm; City of New York, M
S. Novik.

OTHER BROADCAST SERVICES —
Chairman, Mr. Frazier. Appearances:
CBS, Messrs. Lodge, Goldmark; FMBI
Mr. Damm; Raytheon Mfg. Co., Messrs.
Pierson, Ferguson, Spencer, Trump,

GROUP I1I
Oct. 25-28; 31

POLICE, FIRE, FORESTRY SERV-
ICES—Chairman, D. E. Noble, Panel 13
Appearances: Associated Police Communi-
cations Officers, Capt. Donald S. Leonard,
Capt. Robert L. Batts, E. C. Denstaedt, D.
J. McFarlane, Capt. Lewis J. Boss, War-
ren Lane, Ray Groenier, A. C. Kadow, Lt
A. H. Vickerson, Z. E. Audritsch, Frank
W. Walker, R. A. Kridler, C. B. McMur-
phy, Capt. J. M. Wherritt; Eastern States
Police Radio League, Mr. McFarlane, A. F.
Bullock, Lt. Basil F. Cutting, Walter Hart-
ford, Lt. Vickerson, Frank Bramley, Capt.
Boss; Intl. Assn. of Chiefs of Police,
Capt. Leonard, Capt. Batts, Messrs. Den-
staedt, McFarlane, Audritsh, Walker,
Charles Fetteweis, James M. Lewis, Capt.
Wherritt; Intl. Municipal Signal Assn., Her-
bert A. Friede, Calvin G. Lauber, Messrs.

McFarlane, Boss; City of Los Angeles, K.
V. Keeley, RTPB Panel 13, Committee 3,
R. A. Thompson, George Wirt, Perry Mer-
rill, Joseph Kaylor, E. C. Vanderwall,
Henry Weber, E. C. Nelson, Durward Rob-
son, Mr. Schafer, Russell Smith, Harry

Iowa Broadeast-
A. M. Craven,
Stromberg-Carlson
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Why did we pick this illustration?

Well sir, we'll tell you! Number One, we had a hunch it might
stop you quicker than an orthodox antennae job; and Number
Two, we couldn’t help but sense the tremendous responsibility

placed upon a shoulder strap!

Just sort of reminded us of our own responsibility which has
sprung from an extreme confidence in our judgment and ability

to produce among advertisers and their agencies.

For example, may we quote from a recent letter received from an
agency with whom we have had a happy association over the

years:

v “You are the only station to whom 1 am sending this probosition
at this time. Frankly, we will just about stand or fall on the
decision you make as to the vadio possibilities of this firm, so
1 know we can count ubon you for an unbiased reaction.”

BLUE NETWORK Aﬁll FIFTY THOUSAND WATTS! YOU CAN BANK ON US!

One of America's most highly
personalized broadcasting op-

123 Primary Area Counties in
the Steel and Coal Belt of the

Nation. erations.

5
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Collingwood, O. B. Slocum, Ray Klenenti,
Louis Clark, S, J. Hyde, F. C. McLane,
Nelson 8. Rogers. A. B. Recknagel.

SPECIAL EMERGENCY, PROVI-
SIONAL & MOTION PICTURE SERV-
ICES—Chairman, unassigned. ApDearances:
AT&T, Mr. Ryan, Academy of Motion Pic-
ture Arts & Sciences, Research Council.
John V. L. Hogan; Amer. Gas Assn., Ernest
R. Atker, Warren T. Bulla; Balaban &
Katz, Mr. Raibourn; Edison Electric Insti-
tute, Philip H, Chase, G. H. Underhill;
Southern Cal. Edison Co., C. T. Malloy:
Sout}\em Continental Telev Co., Wabash
Telep. Co.,, Tri-County Telep. Co., Union
Telep. Co., Texas Telep Co, V. E, Chaney,
Rear Adm. S. C. Hooper, USN (Ret.), Col.
William R. Blair; 20th Century-Fox, E. H.
Hansen.

SPECIAL SERVICES (Geophysical, Re-
lay Press)—Chairman, unassigned. Ap-
pearances: Petroleum Administration for
War ; Society of Exploration Geophysicists,
w. Rust Jr.

GROUP 1V
Oct. 25-28; $1.

INDUSTRIAL, SCIENTIFIC & MEDI-
CAL SERVICES—Chairman, A. Senauke,
Panel 12. Appearances: Amer. Surgical
Trade Assn.,, A. W. Mathis, Dr. Lee De-
Forest; Amer. Hospital Assn., Dr. Warren
P. Morrill; Birtcher Corp., Mr. Mathis;
Coungrll of Phyncal Med:cme. Howard A,

B. Williams;
& Co,, Mr Mnthis.

. G. Fischer *

Minwax Adds

MINWAX Co., New York, has
added WOR New York to its list
of stations promoting Preen Floor
Wax, sponsoring a thrice-weekly
quarter-hour program, effective
Sept. 11 for 52 weeks. Participa-
tion programs are used thrice and
twice weekly on WJIZ WQXR New
York; WTIC Hartford, Conn.;
KYW Philadelphia. Agency is R.
T. O’Connell Co., New York.

RELAY SYSTEMS (Program and Pub-
lic & Private Communications) —Chairman,
E. W. Engstrom, Panel 9. Appearances:
AT&T, Ralph Bown; Raytheon Mfg. Co..
Messra Pierson, Ferguson, Spencei, Trump;
Southern Continental, Wabash; Tri-County,
Union, Texas Telep. Cos., Mr. Chaney,
Adm. Hoover, Col. Blair.; Western Union
Teleg. Co., F. B. Bramhall, W. B. Sul-
linger, J. B. Coleman.

NEW RADIO SERVICES (Railroads,
buses, taxicabs)—Chairman, unassigned.
Appearances; AT&T, Mr Ryan; Amer.
Trucking Assns.; Nat. Assn. of Taxicab
Owners, Clewell Sykes, Daniel Sherby.
Lawrence W. Johnson, Oliver W. Moore:
RTPB Panel 13. Committee 8, W. M. Hill,
R. C. Hoffman, A. N. Bnon, Nylnnd

Hooper Service Expansion Includes
Data for Non-Subscriber Programs

C. E. HOOPER Ine., New York,
beginning with the Sept. 15 eve-
ning report on Network Hooper
Ratings, expands its service on four
counts, including the release of data
on “sponsor identification” and
“program audience composition,”
for non-subscriber as well as sub-
seriber programs. Reports will also
list the agency placing each com-
mercial network program, and will
give the rating for the previous
year, in addition to that for cur-

Young, L. H. Ristow, R. F. Thompson, J.
L. Williams, G. A. Huguelet, F, D. Spof-
ford, W. A. Duvall, R. H, Griffitbs, W.
Churchill, A. A. Junger, Mr. Taussig;
Southern Continental, Wabash, Tri-County,
Union, Texas Telep. Cos.. Mr. Chaney,
Adm. Hoorer, Col. Blair; Raymond M,
Wilmotte (appenrinz for himself on rail-
road radio).
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SETTING NEW RECORDS

The oil industry is on the move in KWKH-land. Busy are the rough-

neck, driller, pumper, gauger in

ting the d dfori sed oil

production in this tri-state area rom which comes one-fifth of the

nation’s supply of oil. Resulting from this accelerated activity is a highe

rker. To infl

effec_tive buying i per v

the buying habits

of the thousands engaged in this industry, advertisers are using power-

ful, 50,000-watt KWKH more than ever before.

A Stnevepont Times Station

SHREVEPORT, LOUISIANA

d by The B h Ce.
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rent and previous reports except
where a major change has been ef-
fected.

Top ranking programs listed in
terms of number of listeners per
listening set, as released in the Sept.

15 report, are as follows:
omen Me‘n Ch:ldrcn Toul
3.1

Sammy Kaye 1.79

Guy Lombardo 1.60 0 91 0 61 8. 12
James Melton 1.40 0.93 0.70 8.03
Old Fashioned

Revival 1.63 0.85 0.87 2.85
Your All Time

Hit Parade 1,54 0.85 0.44 2.88

The Sammy Kaye program has
the largest number of men listen-
ers per listening set; Gabriel Heat-
ter, the largest number of men; and
Lone Ranger the most children lis-
teners.

Program with the highest “spon-
sor identification” is Take it or
Leave It, with 84.9 representing
those giving the correct product,
3.8 giving the wrong identification;
and 11.3 representing those who
didn’t know the sponsor.

The report shows an average eve-
ning audience rating of 6.8, up 1.0
from the last report, down 0.7 from
a year ago; average evening sets-
in-use at 23.0, up 2.9 from last re-
port, up 0.5 from a year ago; anG
average evening available audience
at 72.3, up 0.9 from last report
down 1.8 from a year ago.

Charlie McCarthy heads the list
of “First Fifteen” evening pro-
grams, followed by Joan Davis with
Jack Haley, in second place, and
Radio Theatre, third. The list con-
tinues, Mr. District Attorney, Wal-
ter Winchell, Sereen Guild Theatre,
Lowell Thomas, Take It or Leave It,
H. V. Kaltenborn, Frank Morgan,
Mr. and Mrs. North, Aldrich Fam-
ily, Gabriel Heatter (Tuesday,
Thursday), March of Time, Can
You Top This.

T
Television Broadcasters
Make Conference Plans

PLANS for the first annual confer-
ence of the Television Broadcasters
Assn., scheduled for Dec. 11-12 at
the Hotel Commodore, New York,
were outlined by O. B. Hanson,
NBC general chairman of the con-
ference committee, and J. R. Pop-
pele, WOR No:w York, vice-chair-
man and coordinator, at a commit-
tee meeting in New York Sept. 15.
Following committees were estab-
lished and their chairmen ap-
pointed :

Reception: R. L, Gibson, General Elec-
tric Co.. chairman; L. S, Shugg, GE, co-"
chairman. Displays: J. D. McLean, GE.
chairman; T. J. Bernard, RCA; James D.
Shouse, Crosley Corp.; Leonard Cramer,
DuMont Labs; James Carmine, Phileo.
co-chairmen. Budget: Douglas Day, Bu-
chanan & Co., chairman; F. J. Bingley,
Philco, 'co-chairman. Awards: Paul Rai-
bourn, Television Productions, chairman.
Panel Meetings: Dorman D. Israel, Emer-
son Radio Corp., chairman, Publicity: Will
Baltin, TBA, chairman. Program: Ralph
Austrian, RKO, chairman. Worthington
Miner, CBS ; William Morris, William Mor-
ris Agency, co-chairmen. Speakers: Allen
B. DuMont, DuMont Labs.

WESTINGHOUSE Bilectric & Mfg.
Co. has selected the plant at Sunbury,
Pa., for the manufacture of home re-
ceivers after the war, Walter C. Evans,
vice-president, has announced. r

Broadcast Advertising
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“Hoosier Hop” is a typical
Indiana contribution to radio, as typically
Hoosier as James Whitcomb Riley himself. A
wholesome, tuneful, fun-packed variety-hour
that carries the spirit of real American home-
life. Mountain and western music, old bal-
lads, comedy-acts, novelty-numbers, and rural
rhythms by thirty of the Midwest’s most
popular entertainers.

oo

R BER""NOS BN KDKA « WBZ

Sudianad mest powerfud station

Broadcast Advertising

“Hoosier Hop” originates at WOWO in Fort
Wayne, and brings the atmosphere of the Mid-
west to a nation-wide audience over the Blue
Network. - Presented now (Saturdays, 10 to
10:55 P.M., C.W.T.) as a sustainer, it is ripe for
sponsorship. Unbeatable plus-value: One
August, 1944, personal appearance drew an
audience of 8,000 in a town of 33,000 popula-
tion! WOWO or the Bluc Sales Department
has all the details. ’

——WESTINGHOUSE RADIO STATIONS Inc——

WGL

e WBZA +« KYW - WOWO -

REPRESENTED NATIONALLY BY NBC SPOT SALES
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Order of Allocations Hearings

FULL TEXT of FCC Public No-
tice No. 77820, outlining the sched-
ule of hearings on allecation of fre-
quencies to the various classes of
non-governmental services in the
radio spectrum from 10-30,000,000
ke under Docket 6651, follows:

Notice is hereby given of the order in
which the Commission will receive evi-
dence concerning the various services.
Because of the difficulty of securing hotel
and railroad reservations the Commission
is endeavoring to estimate when each of
the particular services will te reached. It
should be emphasized, however, that it is
impossible to foretell accurately in advance
just when one phase of the hearing will
end and another begin and all dates used
are at best only approximate,

hearing w)l] open wlth teshmuny by mem-
bers of tl taff ing
material whlch has been usembled con-
cerning the effects of bursts, sporadic E
transmission, and other propagation data
about the very high-frequency band. This
will ke followed by a statement of Dr. W.
R. G. Baker, Chairman of the Radio Tech~
nical Planning Board. When Dr, Baker has
competed his statement, chairmen of Panels
4 through 9 and 11 through'18 of the
RTPB will present brief statements con-
cerning the recommendations of their
panels. Then the chairmen of Panel 1 and
Panel 2 will submit their panels’ reports.

The Commission will then proceed to con-
sider -the various services in the order listed
below. In considering each B8ervice, the
Commigsion will first hear testimony from
the RTPB witnesses for the service in
question and will then receive evidence
from all other interested persons. For con-

every effort will be made to adhere to the
schedule as closely as possible.

The hearings will open on Sept. 28 at
10:30 a.m, at the Interdepartmental Audi-
torium (Constitution Ave. between 12th &
14th_Sts.). For the first three days of the
hearing, Sept, 28, 29 and 30, general in-
formation and data will be presented. The

ing the time to be con™
mmed by the various services they have
been divided into four groups and the time
expected to be consumed by each group is
set forth in the table below. (The topic
number in the following table refers to the
numerical designation of the services as
sgt“lonh in Public Notice of Aug. 17.
1 )

Order of Services

Estimated
Topic No. Services Date
GROUP 1
8 Fixed Public Service (other than Alaska) Oct. 8, 4,
9 Coastal, Marine Relay, Ship, Mobile Press, and Fixed Public Serv-
ice in Alaska 5,6, 7.
10 Aviation
14 Amateur
6 International Broadcast
GROUP 11
Standard Broadcast Oct. 10, 11,

1

2 High Fr (FM) Broadcast
3 Non-commercial Educational

; Television
7

Facsimile Broadcast
Other broadcast services

12, 18, 14, 17¢

GROUP 1Nl

11 Police, Fire and Forestry Services

Oct. 18, 19

12 Special Emergency, Provisional and Motion Picture Services 20, 21,
13 Special Services (Geophysical, Relay Press)
GROUP 1V

15 Industrial, Scientific and Medical Services 25 26
16 Relay Systems (Program and Public and Private Communications) 27, 28

17 New Radio Services

Upon the completion of all this testi-
mon¥e. the.Commission will again receive
tvidence from the chairmen of Panels 1
and 2 of the RTPB concerning the recom-
mendation they have to make for overall
allocation in light of the evidence adduced
at the hearing. The Commission at that
time will also receive evidence from any
other person or group that has recommen-
dations to make concerning overall alloca-
tion. It is estimated that this phase of the
hearing will commence Nov. 1.

Many questions have been raised concern-

ing the Sept. 20 date specified in the Com-
mission’s order for the filing of exhibits.
These letters indicate that in many in-
stances it is impossible to comply with the
Sept. 20 deadline. Because of these diffi-
culties, the Commission will receive ex-
hitits which have not been filed by Sept.
20. However, it is requested that five copies
of these exhibits be submitted to the Com-
mission as soon as possible. This request
applies to all exhibits which it is contem«
plated will be uszed at the hearing.

Cantor Back

BRISTOL-MYERS Co., New York,
on Sept. 27 resumes Eddie Cantor
in Time to Smile on NBC Wednes-
day, 9-9:30 p.m., after a summer
rest, with new regular talent in-
cluding Leonard Sues as trumpet
player and orchestra leader, and
Emily Kip, comedienne. Nora
Martin, singer, Harry von Zell, and
Bert Gordon continue. Program
replaces Alan Young Show, sum-
mer replacement which moves Oct.
3 to Tuesday, 8:30-9 p.m. on the
Blue. The comedian writes his own
shows, assisted by Jay Sommers,
and Will Glickman. Agency is
Young & Rubicam, New York.

Signed for Shorts

MORRIS GREEN, stage producer,
has been signed to make a series
of television shorts for Television
Motion Pictures Co., New York, it
was announced last week by Jack
Goldberg, president of the com-
pany. Subjects for the shorts are
to be selected from among Mr.
1(?reen’s list of Broadway attrac-
ions.

Botany Dealer Discs

BOTANY WORSTED Mills, Pas-
saic, N. J., is distributine to local
dealers transcribed spot announce-
ments promoting “Botany 500 Suits
—Tailored by Daroff.” Some 230
dealers, including Gimbel’s, Phila-
delphia, and The Hub, Chicago,
have indicated their intention of
placing the discs on local stations,
according to Alfred J. Silberstein-
Bert Goldsmith Ine., New York,
agency in charge. Discs were cut
by World Broadcasting System.
Series comprises 25 30-second and
10 one-minute discs. The company
itself, which has used spot radio
for several years, continues adver-
tising on WQXR New York.

Amertype-Hart Merger

AMERTYPE RECORDOGRAPH
Corp., New York, a subsidiary of
American Type Founders, has
merged with Frederick Hart & Co.,
Poughkeepsie, also a subsidiary of
ATF. New firm will be known as:.
Frederick Hart & Co., Recordo-
graph Division, headquartered at
333 W. 52d St., New York, 19,
N. Y. .

BROADCASTING o Broadcast Advertising



WHY PORTLAND, OREGON PEOPLE PREFER KGW

“For you a rose in Portland grows”...Each June Portland pays
homage to its famous flower with the nationally known Rose
Festival, a celebration precious to the heart of every Oregonian.
KGW is very proud of its part through the years in this beloved
Portland tradition. In the coronation ceremony KGW proves its
skill again in making fine entertainment out of public service.

f B s —

'jm the larger rose, Prime Minister Herbert
+Goode crowns Queen JoAnne Bush, 1944
ruler of Rosaria. In the small rose, three
queenly candidates of former years make
acceptance speeches *over> Station KGW.

EADE«M. IRELAND/ .. . PRES
g

—

I D
E 1944 PORTLAND ROSE FE
AT a\ SA?S < +“KGW is a real part of the Rose Festival tradition
: o ——which.1s itself now an inseparable part of Portland. From
the selection of the candidates for Queen at the city high
i /z _schools, through the coronation ceremony itself —KGW co-
operates all the way. This year, for instance, the coronation
wasStaged thequgh the cooperation of the whole KGW staff—
script-writers, announcers, orchestra. KGW always knows the
éntertainment value of public service—plus . . .

T
E
5

STATIoN WiTh EAR APPEA[

ith the Nati

Re
Presented Mationayyy by

onal Broag

cast;
Edward p, nsting Co.

try & Co., ine,

sePlember
25, 1944 o
Page 31



SINCE New York radio audiences
in mid-August first heard the name
of Portland, Oregon’s Radio Station
KGW in the opening announce-
ments of a 13-
week campaign to
acquaint prospec-
tive sponsors, ac-
count executives
and time buyers
with the station
and its market,
we at KGW have
been deluged with
question and com-
ment.

One of the most
repeated queries has stemmed from
the admittedly unusual approach to
the station advertising problem: “Is
it a serious campaign, or it is real-
ly just a stunt?”

Faith in Radio

Our answer at KGW has been

that we have sold for other spon-

sors millions of dollars worth of
soap, cigarettes, breakfast food and

Mr. Pangborn

CREATIVE FORCE

MAKES WTAG A BIG STATION IN A BIG MARKET

Producers, Musical Directors, Home Economists, Staff Writers, News Editors,
Publicity Department and latest engineering equipment, including a mobile

transmitter . .

RADIO CAN SELL RADIO
By ARDEN X. PANGBORN
Managing Director, KGW-KEX Portland, Ore.

countless other produets. These
sponsors buy radio for only one rea-
son. Radio produces results. We be-
lieve radio will produce results for
radio just at it will produce results
for other types of sponsors.

As a matter of fact we believe in
advertising. Qur campaign was de-
signed to supplement, but in no way
to replace, our current campaign in
BROADCASTING and other trade pub-
lications. We feel trade paper ad-
vertising is an essential foundation
for any well-rounded station adver-
tising program. And we feel that

. creative advantages associated with metropolitan key stations

are part and parcel of WTAG's operation.

Central New England is a big and important market. WTAG dominates the
audience of this market and maintains steady coverage by virtue of its out-

standing facilities. It's a big station INSIDE of a big market.

PAUL H.
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RAYMER CO. National

WTAG

Sales

WI;AG 7%

Representatives

radio also ean be used effectively in
any well-rounded station advertis-
ing program.

A good deal of thought and plan-
ning went into preparation of the
New York campaign, which con-
sists of a series of nightly minute
announcements over the Times’
station, WQXR, and its FM affili-
ate, WQXQ. It was decided that
each announcement should present
in capsule form one outstanding or
unusual fact regarding the Pacific
Northwest area served by KGW, so
the copy would be of some interest

31580 KC

BROADCASTING o

to the general listener, as well as
to the specific audience it sought.
If this test series proves as successr
ful as anticipated, we plan expan-
sion to other stations and other
markets.

So strongly do we feel on this
subject of radio advertising that
we are using radio in our own com-
munity in a way we believe to be
somewhat different from the nor-
mal station approach. Faced with
sold-out schedules and with the
usual requests from accounts for
program promotion, we have pur-
chased time on two independent
Portland stations, KXL and KWJJ,
to promote KGW programs. Cur-
rently we use three announcements
daily on one of these stations arfa
four announcements daily on the
other, both on 26-week contracts.

We found the managements of
these stations, when approached
with the idea, not only willing to
sell us time to promote our pro-
grams but most helpful in assist-
ing us to select good spots. They
agree that radio can sell radio, and
that while, at first glance, KGW
program copy might seem to be
competitive to themselves, anything
that increases audience will in the
long run be good for all stations.

So, if we must finally get to the
point of this “guestitorial”, it ¢:
simply to put forth the idea that
perhaps radio can better serve ra-
dio than it has in the past. It is to
urge a general re-examination of
our own medium toward the end
that it may be used more effective-
ly in its own behalf.

CINEMA TELEVISION

DESIRES FACILITIES

TELEVISION COMMITTEE of
the Society of Motion Picture En-
gineers last Monday adopted a
resolution recommending the im-
mediate postwar assignment of
1200 mc to national theatre tele-
vision service, comprising 30 cop-
tiguous channels, each 20 mec wiae,
or a band of 600 mc in the radio
spectrum between 1,000 me and
3,000 me, and 30 more contiguous
20-me channels, or a 600-bc band
between 3,000 me and 6,000 me.

SMPE resolution also asks that
another frequency band of 10,000
me to 20,000 me, in groups of 20-
me channels, be allocated in the
radio spectrum above 6,000 me for
future expanded and improved the-
atre television. Resolution was
presented to the television panel
(No. 6) of the Radio Technical
Planning Board last Tuesday in
New York by P. J. Larsen, SMPE
representative on the panel.

The initial requirements, the
resolution says, are based on pro-
viding for 15 agencies in an area.

Comparison with 35-mm film
presentations will demand higher
definition pictures, on the order of
1200 lines monochrome, requiring
channels 40 me wide, or color pic-
tures with 750-line definition, re-
quiring 60-mc channels, the reso-
lution states. An area such as New
York City should also provide for
should allow each agenecy two
channels for remote pick-ups and
two channels for inter-city relays,
according to SMPE.

WJJD Chicago has added the United
Press wire. Station now has facilities
of both UP and AP.

Broadcast Advertising
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KSD is the NBC basic station for St. Louis.
It is more than 225 miles to the nearest
other NBC basic outlet.

KSD is the only station in St. Louis with
complete Associated Press news service

! —the AP news wires plus the PA radio. 550 ON THE DIAL

vire. - SAINT LOUIS

KSD is a distinguished broadcasting sta-

tion, recognized throughout its listening Grred end T (o
area for its high standard of programming Wetionally Represeated by

and advertising acceptance. FREE & PETERS

T
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EGINNING Oct. 12, NBC
B University of the Air will

present a 38-week “radio

course” Music in American
Cities as the third in a series
broadcast on Music of the New
World, Thursday 11:30-12 mid-
night. Subject will be approached
from three angles—chief histori-
cal musical contributions of cities
in the Western Hemisphere; com-
positions about cities; and music

written by composers identified
with certain cities. Two pro-
grams on music of Canadian

cities will be prepared and broad-
cast from Canada by the Canadian
Broadcasting Corp. The “Univer-
sity” will publish a handbook con-
taining an explanatory chapter on
each program, together with a bib-
liography and record list, for the
use of teachers, students and oth-
ers following the program. Cost
for the volume will be 25 cents.

furly PROGRAMS

Social Column

SOCIAL activities of local inter-
est and the forthcoming social ca-
lender are now presented weekly
by Judy Atkinson of WTAG Wor-
cester. Titled Judy Goes to Town,
the social news column of the air
will also present latest home fur-
nishing and fashion hints.

% * *
Navy Yard Series

COMBINING talents of the Navy,
Coast Guard and Marines, the
Philadelphia Navy Yard is present-
ing its first radio series on WCATU
Philadelphia featuring vocalists,
musicians and a weekly salute.

presented by Jane

Orientation

CRIENTATION course for young-
sters about to enter the first grade
in Piedmont public schools was
Dalton of
WSPA Spartanburg, S. C., on one
of her regular programs. “Wise
and experienced second-graders,
who had been through the rigors
of the first year” also participated
on the program to render counsel
and consolation to those of their
kind about to take the fateful step.
Commercials were tied-in with the
pre-school induction course, fea-
turing school merchandise offered
by Jane Dalton’s sponsor, Aug.
W. Smith Co., Spartanburg.
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AT LOWEST COST!

HERE ARE THE FACTS: 65% of the population and 70% of the total retail sales
of the eight-county area in Western New York are CONCENTRATED in
METROPOLITAN BUFFALO - - - well within WEBR's primary service area.

Nationally Represented
by
WEED & GOMPANY
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WIW Air Paper

COMPLETE news presentation iz
the goal of WJW Cleveland in in-
augurating the WJW Newspa .
of the Air, daily hour program fz::a-
turing “everything but the funny-
papers”. First ten minutes consists
of national and international news,
the next five minutes verbal stories
of news personalities, a quarter-
hour of news analysis and back-
ground, a quarter-hour of local and
state events and the final quarter-
hour consisting of the latest news
in the sports world.
* * *

Video Cooking
SERIES FEATURING electric
cooking lessons, titled Cooking by
the Dial, is now presented by tele
vision station WBKB Chicago in
cooperation with Commonwealth
Edison Co., Chicago. Participants
are Commonwelath Edison’s adver-
tising and home economics staff.
Company furnishes the necessary
cooking equipment. Show is heard
weekly on alternate Wednesdays
and Thursdays.
* *x %

Science Program

WFIL Philadelphia, in cooperation
with the Franklin Institute, has ar-
ranged a Science Is Fun series for
the 1944-45 school term. To be
heard weekly, program will be
scheduled in the mornings so it can
be heard in classrooms throughot
the Philadelphia school district.
The program will be designed to
teach fundamental scientific prineci-
ples.

* * *

Regional Service
PROBLEMS of the Maritime prov-
inces of Canada: on the Atlantic
seaboard will be discussed in a
weekly network program series of
the Canadian Broadcasting Corp.
The series Maritime Future will in-
clude talks on the problems of the
region’s farmers and fishermen, in-
dustrial development, health im-
provement, and federal government
assistance. . e

Service Interviews .
INTERVIEWS with wounded
servicemen, recorded at the Mitch-
ell Field Hospital, New York, after
their arrival via Air Transport
Command, is an added weekly fea-
ture of WOR Newsreel, heard on
WOR New York. Series presents
recordings of war stories made by
BBC, the Army, Marines and the
Mutual overseas staff.

£ % %

WHN Service
IN COOPERATION with the New
York City Center, WHN New York
is broadcasting a series of pro-
grams devoted to building New
York as a cultural center. Broad-
cast Thursday 8-8:30 p.m., serie,
presents previews of City Center
attractions, selections from musi-
cals, interviews with noted artists,

ete.
* * *

Recruitment
TO RECRUIT 17-year-old boys
for the Air Corps Enlisted Re-
serve, WNEW New York has
started a weekly quarter-hour
program Young Men With Wings,
dramatizing true stories about
members of the Army Air Forces
with a cast including soldiers who
were professwnal entertainers in
civilian life. =
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EXCLUSIVE

PRIZE PACKAGE of the waterfowl family,
the Duck is EXCLUSIVE because of its great
food-and-feather value . . . and because of
its adaptability. Flat-billed and happy in
lake or puddle, best-known are Mallard and
Canvas Back. Latter called “king of water-
fow]l” because of fine flavor due to feeding
on wild celery or eel-grass. Most domesti-
cated ducks are derived from Mallard species.

EVERETT L. DILLARD
General Manager

ELIZABETH WHITEHEAD
Station Director

EM RadioStution 2 KOZY

PORTER BUILDING o KANSAS CITY, MISSOURI

PRIZE BUY of FM Coverage, K-O-Z-Y is
EXCLUSIVE because of its proven value as
First FM Voice in the Kansas City Market
Area .
and throughout the duration already fulfills

. . because its active acceptance today

its Promise of Tomorrow. Step Ahead of the
Postwar Swing to FM . . . Capture this KOZY
COVERAGE now! Rate Card 3 Tells All!

FM Pioneer Aw~ in the Kansas City Area

N
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Levs LOOK AT

It wds Lewis who helped ease the sugar situation
2 years ago.
It was Lewis who investigated the synthetic rubber

problems. 12 pages of the Congressional Record
were devoted to his discoveries.

It was Lewis who got the farmers gasoline, tires and
essential equipment in furtherance of war produc-
tion.

It was . . . and is . . . Lewis who speaks for the
people . . . works for the people . . . champions the
people.

Listen to Mutual’s famous News Reporter,
now heard on over 210 Mutual stations, spon-
sored by over 130 different sponsors. A few
cities still available . . . call, wire or write
WM. B. DOLPH, WOL, WASHINGTON, D. C.

ortainaTing FroM W QL wasHingTON, D. C.

Affiliated with the MUTUAL BROADCASTING SYSTEM
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CBS (laims IRAC Proposals
On Video Sustain Net Stand

VINDICATION of the CBS posi-
tion supporting high-definition,
color television as a postwar serv-
ice, rather than an immediate
start of visual radio under prewar
standards, is claimed by the net-
work in a brochure hailing the
allocation recommendations of the
Indepartment Radio Advisory Com-
mittee [BRIADCASTING, Aug. 14,
21].

Releasing its second “progress
report” since issuance of its pro-
vocative proposal five months ago
for “new and higher postwar tele-
vision standards”, CBS cited the
IRAC report as “a 10-league stride
. .. toward better postwar tele-
vision”. The report was considered
at the State Dept. treaty prepara-
tory sessions in Washington Aug.
11-12,

Manufacturers Opposed

The -IRAC allocation recommen-
dations hewed closely to those
espoused by CBS in precipitating
the television controversy last
April. Paul W. Kesten, CBS ex-
ecutive vice-president and its di-
recting head in the absence -of
President William S. Paley on war
duty with the OWI in the Euro-
pean theatre, has spearheaded the
CBS effort. Manufacturing com-
panies and others who have en-

wté MASS APPEAL

o « RICH MARKET |

wesm:

BALTIMORE
The BLUE NETWORK Station

| JOHN ELMIR GEO. H. ROFDER
Prevident General Mancger
FREE & PETERS. INC.
Erclusive Hat'l. Represenialives

gaged actively in television ex-
perimentation have opposed the
CBS position.

“We wurged last April that
amazing wartime progress in the
field of electroniecs be applied to
postwar television, that prewar
standards be revised as soon as
the release of wartime secrets
made this possible, that television
manufacturers concentrate on the
goal as soon as men and materials
were available”, said CBS.

Alluding to-the IRAC televisiop
proposals as published in the Aug.
14 BROADCASTING, CBS said they
bear the “enormous weight of in-
formed and official authority” and
open the door wide for the “bril-
liant  ‘high-definition’ television
pictures which CBS has urged”.
It cited four points:

1. CBS proposed 10 to 16 me
instead of 6 me channels to permit
pictures with twice as much detail,
in Dblack-and-white ‘and in full
color. IRAC, it pointed out, “pro-
poses channels 16 mec wide or
perhaps as wide as 20 me.”

2. CBS proposed that television
move ‘“upstairs” in the spectruth
above 200 mec as against below
100 mc now. IRAC, it declared,
proposes that these new video
channels be assigned between 450
and 1000 me.

3. CBS proposed 30 or more such
channels to encourage freer compe-
tition and national service. “IRAC
proposes 31 such channels’, said
CBS.

4. CBS proposed that present
television service be retained on
the lower, narrow channels until
service is established on the wider,
higher channels. The IRAC pro-
posal, said CBS, “permits pre-
cisely this flexible and logical pro-
cedure”.

CFPA Takes Air

CFPA Port Arthur, Ont, 250 w
station, went on the air early in
September and was welcomed to the
CBC Dominion network with a
special program.

WARK OF ACCURACY,
SPEED AND INDEPENDENCE IN
WORLD WIDE NEWS COVERAGE

UNITED PRESS

BROADCASTING e Broadcast Advertising
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BOTH HALVES
::"-'i NEED TELLING
for Facific Coast Selling!

Two halves make up the Pacific Coast...and onlyDon Lee
gives complete radio coverage of both halves.
Surprising as it seems, half the retail sales on the
Pacific Coast are made ouTsIDE the countiesinwhich Los
Angeles, San Francisco, Oakland, Portland and Seattle

are located. Not so surprising is the fact that Don Lee is

the only network completely covering this OUTSIDE HALF.

Most markets in the “outside half’are surrounded by
mountains,and long-range broadcasting won’t work. Don

Lee, with 38 local stations, broadcasts from within these

mountain-blockaded markets. The largest coincidental
survey ever made on the Pacific Coast (C. E. HOOPER,
276,019 calls) gives Don Lee 60 to 1009 of the listeners
in many of these “outside” markets.

Hooper reports of the “inside half** are loaded with
Don Lee success stories. When Lowell Thomas recently
changed from Network A to Don Lee, in 3 weeks he got
twice the Hooper he had obtained in 13 weeks on Net-
work A. Don Lee’s Jack Benny “repeat” release got 2
higher Hooper than Network B’s original broadcast.
And Don Lee commentator Gabriel Heatter tops all com-
peting network commentators on his six times weekly
broadcasts, according to the August 15 Hooper Report.

For radio results, you can’t ignore half the Pacific
Coast. Buy Don Lee and be sure of both halves!

THOMAS S. LEE, President

The Nation’s Greatest Regronal Network

LEWIS ALLEN WEISS, Vice-Pres. & Gen. Mgr.
5515 MELROSE AVE., HOLLYWOOD $8,CAL

‘Represented Nationally by John Blair & Co.

“x
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BALTIMORE: A
CONTAINER & CL

BY THE BILLIONS
METAL--GLASS--PLASTIC

Literally BILLIONS of containers and closures are

IOF 4 ey

(LR, PN

turned out in Baltimore every year—for, located in
Baltimore are the leaders of the industry: Crown Cork

and Seal Co., Continental Can, Tin Decorating Co.,

Owens-Illinois, Swindell Brothers, Maryland Glass
Corp., Carr-Lowrey, Buck Glass Co., Standard Cap
and Molding-—and others.

These products of metal, glass and plastic

carry American-made goods to markets

all over the world.
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LEADER IN THE
JSURE INDUSTRY

This great and growing industry could well support an entire community. But, in
Baltimore, it is only one of more than 100 different industrial classifications. And
it is this amazing diversification that keeps industrial Baltimore on an even keel
and insures a sound and healthy expansion. Baltimore is the fastest growing big

city in the East. For more than 25 years its rate of growth has outstripped all
other Atlantic Seaboard industrial centers.

To influence this great and growing market, turn to Baltimore’s Number One
advertising medium —W BAL!

BASIC NBC NETWORK

wBAY, juins”

m@ 50000 WATTS

EALTIMORE

ONE OF AMERICAS
~ NATIONALLY REPRESENTED BY EDWARD PETRY & CO., Inc. GREAT RADIO STATIONS




Allocation of ’44

THIS WEEK hearings before the FCC get
under way on postwar allocations for all kinds
of radio service. The whole usable spectrum—
and portions that haven’t been harnessed—
will be covered. Never before have proceed-
ings of this scope been scheduled.

The hearings will be largely technical.
There will be presentations on behalf of 17
different types of radic services—each seeking
allotments in the bands ranging from 10 to
30,000,000 ke. As has always been the case,
the demand will far exceed the supply of avail-
able and usable wavelengths. The Government,
for military and other purposes, already has
made its bid for a substantial portion of the
usable bands. The FCC proceedings have only
to do with non-governmental allocations.

While the essence is technical, the economic
and social factors inevitably are drawn in.
Classes of service must build their cases upon
economic need and public interest. The whole
future of commercial broadcast services—
television, FM and facsimile—are interwoven
in the basic substance of adequate allocations
in areas of the spectrum best suited for their
development.

Before set manufacturers can tool up for
FM and television set manufacture they must
know the precise allocations, so ecircuits can
be designed. Thus, a race against time is in-
herent in the proceedings. If V-E Day comes by
mid-October as predicted (and we all fervently
hope)' chances are manufacturers will not
await the decision on allocations but will turn
out sets with pre-Pearl Harbor circuits.

Veteran broadcasters will recall the efforts
in the latter "20s to get the long waves below
550 ke for broadcasting. It is recognized that
these lower frequencies are best suited for
broadcast transmission because of strong
ground wave propagation.

At the International Conference of 1927, the
* long waves were denied broadcast service on
this continent but were used in Europe. One
of the topies at the hearings opening this
week will be enlargement of the standard
(AM) band to include the 540, 530 and pos-
sibly the 520 channels. If this happens, expect
a mad scramble, FM notwithstanding, for
broadcasters know the coverage potentials
of these frequencies.

Without belaboring the competitive merits
of requests for facilities, it is obvious that the
greatest bid will be for the lower end of the
high-frequency band. The Government serv-
ices already have pitched their tent in this
area. Moreover, there is the difficulty of at-
tempting to deyise an intelligent allocation
without important information known only to
the military, developed through war incentive.

Glepned from the appearances filed, there
is evident an organized movement by educa-
tors to get in on the ground floor of postwar
FM. Allotted frequencies under the original
FM allocations for such non-profit stations are
pronounced insufficient, and the educators seek
a larger chunk of the FM band for regional
and statewide networks.

There is another race against time, too.
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The State Dept. has set a Dec, 1 deadline on
preparation of proposals for the next Interna-
tional Telecommunications Conference (date
to be set after V-E Day). The direct testimony
before the FCC will run about a month, it is
estimated. Then there will be cross-examina-
tion. That may run the hearings into mid-
November.

There will be stiff competition for the most
desirable portions of the new high-frequency
bands. We trust there will be no bickering or
quibbling and that the engineers and operat-
ing executives will rely upon technical facts
in seeking equitable allocations. But there
should be no yielding to services or groups
whose requirements can be met by wire lines
because, next to safety of life factors, broad-
cast or mass communications constitute the
broadest and most effective use of radio.

James C. Petrillo is slated to appear
before an NLRB panel in New York
Thursday on the platter-turner grab.
Jimmy once told a Senate Committee he
wasn’t really serious in asking that plat-
ter-turners belong to his AFM, but that
Chicago.stations surprised him and accept-
ed his original request gseveral years ago.
Jimmy’s new story, explaining his deal
with IBEW to unionize all record-turners,
should prove interesting.

On News J uﬁgment

WITH a German armistice expected momen-
tarily, broadcasters must use extreme care in
repeating over the air unconfirmed reports.
In these days what few neutral countries re-
main are hotbeds of rumor. Not infrequently
the so-called unconfirmed reports are planted
by the enemy for a definite purpose. And not
a few of them are published.

An experienced’ American newsman seldom
jumps the gun on flimsy reports of doubtful
origin. The announcer—good as he is at the
microphone, but with no news experience—
might take such reports as legitimate. In faect,
some good programs have been interrupted by

stations whose announcers felt they had some-
thing hot. Frequent interruptions of regular

programs to broadcast unconfirmed reports is
not good news judgment. Neither is it good
radio.

When the armistice comes we’ll get it
through our own reliable channels—the major
networks, news wire services and independent
correspondents. Let’s not dignify those uncon-
firmed reports originating in one neutral coun-
try and published in some other by interrupt-
ing programs with them.

Byron Price, Director of Censorship, Elmer
Davis, Director, Office of War Information,
the Army and Navy in the last few weeks have
cautioned broadcasters and publishers alike to
be wary of “false rumors of German sur-
render or of negotiations looking toward sur-
render”. A joint statement by the OWI, War
Dept. and Navy Dept. cautions: “If there
should be a general surrender, headquarters
of the Allied Expeditionary Forces will be the
first to know it. Accordingly no rumors of sur-
render should be accepted unless confirmed by
Gen, Eisenhower.”

Radio has done too good a job in war re-
porting to acquire demerits now by broadcast-
ing unconfirmed reports. Let’s keep radio’s
record clean,

BROADCASTING o
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CAPT. FRANZ OTTO WILLENBUCHER

EEPING abreast of radic law as an
I( avocation while a Naval communica-

tions officer has been the priceless prep-

aration for Capt. Franz Willenbucher’s
present assignment as Special Assistant to the
Director of Naval Communications. The scope
of that office cannot be told until the war’s
end, but it is now described as one of the largesty
single communications organizations in the
world today. Denoting the significance of his
work was his promotion last week to captain.

Handling the legal aspects of that organiza-
tion, under Capt. Willenbucher, is a staff of
top-flight experts in the field of radio law.
Among them are: Lt. Comdr. Duke M. Patrick,
former general counsel of the Federal Radio
Commission, and a partner in the office of
Hogan & Hartson; Lt. Comdr. Paul M. Segal,
of Segal, Smith & Hennessy, and former as-
sistant general counsel of the FRC, who was
executive officer for Capt. Willenbucher before
his assignment in the Pacific Theatre; Lt.
Joseph F. Zias, on leave from the law firm of
Loucks & Scharfeld; Lt. Ed Cooper, former
expert of the Senate Interstate Commerce Com-
mittee, now on inactive duty to assist the',.
Senate with the postwar merger of interna-
tional communications.

Together with the staff, the newly-promoted
Capt. Willenbucher advises the Director on
policy determination of Naval communications,
legal aspects of the service, and legislative
matters of interest to the Navy from a com-
munications standpoint. He forms a liaison
with other Government. departments in the
same field, and advises on treaties and on the
administration of the tremendous organization.

Capt. Willenbucher’s past experience pecu-
liarly fits him for the assignment. After grad-
uation from the Naval Academy in 1918, he
served overseas in World War I on the trans-
port USS Mongolia and on mine sweepers as
communications officer until the Armistice. v

After the Armistice he went to Vienna with
Prof. Archibald Cary Coolidge, appointed by
Wilson to head the Austrian Field Party
of the American Commission to negotiate
peace. Capt. Willenbucher handled the com-
munications aspects of the reports of this
committee, concerned with the Central Euro-
pean Powers, excluding Germany.

At the American consulate in Vienna, he
operated a small radio receiving station which
provided communications for the peace agency.
Messages were received there from Paris head-
quarters radio and many European political
messages were intercepted that were of great

(Continued on page 42) .
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CONSIDER THE EAR .

cooand WMEM

Radio appeals to the ear. The station that most appeals to the
ear will appeal to most of the listeners. That is simple logic.

Ear appeal is why WMFM sets the pace in Wisconsin.
Ear appeal is the reason for WMFM’s intense listener loyalty.

WMFM is Wisconsin’s FM station. Crystal-clear and static-
free, it offers the listener a quality of reception that is new,
superior, exciting.

Add to these technical advantages the other qualities pos-
sessed by WMFM. WMFM backs-up FM with a schedule

that combines better programs with outstanding personali-

' ties. WMFM delivers distinctive, quality programs, keyed to

the wants and needs of the community.
So it is little wonder that Wisconsin has found a favorite
in WMFM.

And it is little wonder that national and local advertisers
have found WMFM is Wisconsin’s prestige building, sales
promoting station.

Get the full story. Find the many advantages in including
WMFM in your fall schedule.

Gt E

THE MILWAUKEE JOURNAL £M STATION
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‘Represeated by NBC Spot Sales
== Washington
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Our Respects to
(Continued from page 40)
help to the American commission.

That mission completed, the
young officer accompanied Admiral
Knapp’s flagship on a diplomatic
tour of the European waters, from
Constantinople to the Baltic.

From 1919 to 1924, he served «s
communications officer aboard the
Chattanooga and the Arkansas, be-
ing assigned in June of 1924 to
the Third Naval District in New
York City as assistant to the legal
officer and in the War Planning
Office.

Having been interested in law
from his youth, Capt. Willenbucher
had been studying the law in any
spare time he could manage from
his naval duties. When he could,
he attended night school, and in
1930 he received his LLB from
New York Law School. In 1937
when he was graduated from
Georgetown U. Law School in
Washington as Juris Doctor, he
was given the Faculty Award for
his thesis in the field of price regu-
lation. .

By 1941 he had completed all
seminars leading to an SJD De-
gree from Georgetown U. Law
School.

Sea Duty

Meanwhile, he had had several
turns of sea duty, was officer in
charge of the Navy Motion Picture
Exchange, selecting movies for the
Navy men as a morale service and
was, for a year, engineer officer of
the U. S. Naval Station, Guantan-
amo Bay, Cuba.

In 1935 he was called to the of-
fice of Adm. Hooper, the then Di-
rector of Naval Communications.
“I know you are wondering why I
chose you,” the admiral told him.
“] want your knowledge of law and
your advice in dealing with the
legal problems of Naval Communi-
cations.”

He was then assigned as Com-
mercial Traffic Superintendent, and
his job was almost a rehearsal on
a smaller scale for the work he is
doing now.

After two years in that position
he performed duty at sea as execu-
tive officer and in command of the
Heavy Miné Layer, USS Oglala.
And at his own request he was re-
tired from active duty on Dec. 31,
1938.

Usually a retirement is the end
of a story, but with Capt. Willen-
bucher it could be called a begin-
ning. For a year he was in the
legal publishing business. Then in
November 1939 he was recalled to
active duty. Again it was in the
Office of Director of Naval Com-
munications, the director now be-
ing Rear Adm. Joseph R. Redman.
He served as legal officer and also
was in the Plans Division, the sec-
tion that furnishes legal opinions’
in national and international com-
munications.

Under the recent reorganization.
Capt. Willenbucher has been pro-
moted to special assistant to the
director. And it is his office that
comprises the “all-time” radio law
firm, all working now on an inter-

* JAMES A. BAUBIE, assistant man-

ager of the public relations depart-
ment of Waestinghouse Electric &
Mfg. Co.. has been awarded the com-
pany’s Order of Merit for ‘*‘excep-
tional ability” in his field.

GEORGE B. PORTER, former assist-
ant geueral counsel of the FCC, and
Andrew G. Haley, former FCC senior
attorney, have announced dissolution of
the law firm of Porter & Haley, effec-
tive Sept. 30. They will continue the
general practice of law with offices at
the same location, 1101 Earle Bldg.,
‘Washington.

DAVID S. COOK, for two years edi-
tor of Speaker, house organ of Strom-
berg-Carlson Co., Rochester, and until
last year a vice-president of Interna-
tional Platform Assn., has been named
sales promotion manager of Stromberg-
Carlson, working directly under Stan-
ley H. Manson, manager of public rela-
tions, advertising and sales promo-
tion.

C. 8. YOUNG, manager of WBZ-
WBZA Boston, has been named to
the professional advisory board of the
radio department of Boston U.

JOHN ACKERMANN, former com-
mercial manager of KPAS Pasadena,
has joined the sales staff of WBBM
Chicago.

HOMER HOGAN, owner of Homer
Hogan & Co., Chicago, station repre-
sentatives, is recuperating from an
operation at St. Luke's Hospital, Chi-
cago.

EVERETT A. LANDE, formerly in

charge of talent for high school studio
programs  on WMAQ Chicago, has
joined the sales staff of WIND Chi-
engo.

national scopz beyond anything
ever possible before.

At the time of the Normandy in-
vasion Capt. Willenbucher also
served as traffic coordinator of in-
ternational communications for tha
Board of War Communications, su-
pervising volume and expediency of
traffic over commercial lines.

“The commercial companies
handled the job so smoothly,
though,” says the captain, “that
my job became a mere precaution-
ary measure.”

Capt. Willenbucher has been a
member of the coordinating com-
mittee and the law committee of
the Board of War Communications
since its creation as the Defense
Communications Board in Septem-
ber 1940.

His clubs include the New York
Yacht Club and the Army & Navy
Club in Washington. He belongs
to Phi Delta Phi, legal fraternity,
and Pi Gamma Mu, honorary so-
cial science organization.

He was born in Jersey City in
1897. In 1924 he married Amy
Katherine Hart of his hometown
of Westwood, N. J. They have thrae
children, Dorothy Elizabeth, 19, a
junior at Swarthmore, Shirley Ann,
18, and Marshall Redfield, 8.

Dorthy Elizabeth intends to study
law. If plans go according to
schedule she will join her father
in the practice he hopes to estab-
lish after the war, when he “re-
tires”—for the second time be-
fore 50.

Iowa Broadcasting Co.
Names Hoffman, Inman

v
PHILIP R. HOFFMAN, manager
of KRNT Des Moines, has been
elected vice-president of Iowa
Broadcasting Co., and Don E. In-
man was named vice-president and
treasurer of WNAX Yankton, S. D.,
according to an announcement of
the IBC board of directors last
week. Mr. - Inman was formerly
with WMT Waterloo, Ia., and suc-
ceeded Mr. Hoffman as WNAX
manager when Mr. Hoffman joined
KRNT.

In his new post Mr. Hoffman suc-
ceeds Craig Lawrence, now general
manager of WHOM New York. Mr.
Lawrence remains a vice-president
and director of Jowa Broadcasting
Co. and the South Dakota Broad”
casting Co., and a vice-president of *
WNAX.

KRLD Plans Opening

Of Fort Worth Studios

OPENING of Fort Worth studios
for KRLD Dallas-Fort Worth
CBS outlet, about Oct. 1, was an-
nounced last week bv J. W. Run-
yon, president of KRLD Corp. and
vice-president of the LDallas 1'imes-
Herald.

Hal Noble, former City Council-
man of Dallas and a former official
of the Texas Co., has been named
manager of the Fort Worth stu-
dios at 801 Fifth St. Clyde Rem-*
bert, KRLD general manager, will
also supervise Fort Worth opera-
tions.

CHRISTOIPHER CROSS, assistant
pubuicity director of Mutual, has been
appointed bpublic relations manager
of the BBC effective Oct. 16, succeed-
ing Stanley Stevens, who resigned to
set up his own office.

DEWEY H. LONG, manager of
WELI New Haven, is resigning from
that post effective Nov. 15. Mr. Long
is a former manager of WSAI Cin-
cinnati, commercial manager of WBT
Charlotte, national sales manager of
WAPI Birmingham and Southeastern
representative of CBS Radio Sales.
He went to WELI last year from
Chicago where he was manager of
the WLW Chicago sales office. *
FRANK M. FOLSOM, vice-president
in chargz of RCA victor division
of RCA, has been elected a director
of Eversharp Ine.

FRANK McHUGH formerly with
KJBS Sau Francisco, has joined the
KGO-Blue San Francisco sales staff.
COL. R. ERNEST DUPUY, chief of
SHAEF public relations and former
head of news division, War Dept.
BPR, last week was awarded the
Order of Merit by Gen. Eisenhower
for his handling of Normandy invasion
11ews.

“WFDF Flint says post-war
planning is OK now.”

”
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YOU CAN SEE THE SUN RISE IN THE PACIFIC
AND SET IN THE ATLANTIC —

BUT—vou can't cover WESTERN MICHIGAN
FROM CHICAGO OR DETROIT!

In some localities radio ““fading” is a natural phenome-
non as predictable as the sun-rise. Western Michigan is
one of those areas. Most people who live here just don’t
even try to listen regularly to ‘“‘outside’ stations. They

WKZO has the AUDIENCE in Western Michi

gan—an audience greater than that of all

other stations COMBINED! The latest Hooper listen to WKZO.
Special Report (made in the Autumn of 1943)
proved WKZO's outstanding dominance not If you’ve been sold on the idea that you get Western
only, inyits} primanyjmarket:, Jbvtialsoplinkouts Michigan as a “bonus” from Chicago or Detroit, we ask
lying communities of Western Michigan. that you take the following anti-balogna steps: (1) An-
Cities and towns covered in this coincidental alyze this area’s present or potential value to you; (2)
area study were, specifically, Kalamazoo, Al- check your local wholesaler or distributor as to the truth
legan, Byron Center, Dorr, Martin, Moline, of the statements above; (3) let us (or Free & Peters)
Otsego, Plainwell and Wayland. show you recent Hooper Surveys as to which stations are
most popular in Western Michigan. . . . You’ll soon be
Here are the Wednesday evening figures, inquiring about avai'abilities on WKZO.
7 to 10 p.m.| —
* This feat is actually possible in the Republic of P Get

out your map and check it!

WKZIO _ 51.9%

STATION B 29.9% 5000 Watts
SIX OTHERS 1819% 590 KC
MISC. 01%

Strongest selling force in Western Michigan

" Owned and Operated by Fetzer Broadcasting Company
KALAMAZO00 and GRAND RAPIDS

FREE & PETERS, INC., EXCLUSIVE NATIONAL REPRESENTATIVES
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. s 6th City
* Amarat n population.
nd's Oldest
uBroad:as' Station. |
. Basic Outlet
* Columble since 1927
600 KC, |
d MNight. |

* Maryt

00 Watts,
* 5.0 Day on
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BEHIND
HSAIKE

LARRY MEIER, Mutual corvespond-
ent who was taken ill while en route
by plane to the West Coast, will not
proceed to the South Pacific arvea as
originally planned because of his con-
ditien. Iliness was Dbrought on by
injuries received at Dieppe. while
covering the European theatre for
Mutual.

DOROTHY -DRISCOLL, effective
Sept. 15 became manager of station
trafic of Mutual. She has been as-
sistant to the former manager, Paula
Nichols, resigned. ’

TOM SLATER, director of special
features and sports for Mutual, has
received an award of merit from the
armed service forces for his services
in conducting This Is Fort Diz, MBS
servicemen’s program originating from
Fort Dix, N. J, now off the air,

AL RUHFEL, continuity chief of
WSPD Toledo. is the father of a girvl.

WAYNE C. BYERS, formerly with
WTAM Cleveland, has been named
program director of WCAR Pontiac,
Mich., Other new members of WCAR
are William J. Lofback, chief an-
nouncer, and Glyn Ellis, announcer.

ROBERT ST. JOHN, NBC com-
mentator heard on World News
Roundup, is leaving for England. He
will continue to be heard in his Mon-
day through Friday 10:15 a.n. spot
for Miles Labs., and will also broad-
cast on the Loudon pickup of News
of the World. He may also broadecast
from Paris and plans to return to the
United States in time for the publicu-
tion Nov. 3 of his forthcoming hook
It's Always Tomorrew, by Doubleday
Doran Co., New York.

PAUL MANNING, recently returned
from Europe where he has been broad-
casting for WOR New York, ae-
credited to Mutual, left last week on
a lecture tour. IIis Sunday broadeasts
on WOR, sponsored by Sperry Corp.,
New York, will be picked up through
special lines while he is en route.

TED LAWRENCE, former WINS
New York announcer, has joined
WBYN Brooklyn.

EDWARD SCHOEN, member of the
WGN Chicago publicity department,
is convalescing at home following an
operation at the Swedish Covenant
[Mospital.

HENRY SCHACHT, farm editor of
KPO San Francisco, is the father of
a girl,

JACK RANG, former night an-
nouncer’s clerk of NBC Chicago, has
joined WOAI San Antonio.

DAVE LICHTER, former traffic clerk
of NBC Chicago, has joined the an-
nouncing staff of WIMA Charleston,
8. C.

from

NI

I -

qu wute. presents

“*The Boys.-
Bolse”

Television's first full-lengtb
Musical Comedy
written and produced

ciall televisi
espe ially for levision

Station WABD

Channel 4
New York

NN

N
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SHADOWED PORTION
map to which Edward Wood Jr.,

of the

MBS general sales manager is
pointing, is the area covered by the
Mutual stations that will carry The
Shadow for Delaware, Lackawanes
na & Western Coal Co. Seated is
Henry Gage, DI. & W sales agent,
while account executive Robert
Hunter of Ruthrauff & Ryan,
sponsor’s agency, is in the center.

JOHN C. DUVALL, world traveler
and lecturer on current international
topics, has joined WFBL Syracuse as
news analyst.

IDA COLLINS has been named traffic
manager of KFEL Deunver succeeding
Guy Alexander.

GEORGE SNELL, former production
manager of KDYL Salt Lake City,
has been appointed program director
of KIDO Boise, Ida. !
BETTY BLACKBURN VOGT, con-
tinuity director of KXOIL Omaha, has
accepted an overseas assignment with
the Red Cross as staff assistant.

HAZEL KXERNS of the promotion de-
partment of WCKY Cincinnati, has
announced her engagement to Paul
Mowrey, assistant director of television
for CBS,

PERRY E. HILLEARY, former man-
ager of KINY Juneau, is a new addi-
tion to the program department at
KFAR Fairbanks, Alaska.

ED KING has veturned to KSAL
Salina, Xan., after announcing with
several other stations in the interim.

PFC. JAMES KNOX, USMC, former
producer of the Ginny Simms program,

is now producer for the Marines in
the Making show from Parris Island,
part of the Service Time s2ries on ¥
CBS. He temporarily returned to his
tormer job of producing Spotlight
Band when it orviginated from Parris
Island last Thursday.

LESLIE ECKLUND, with honorable
discharge from the Navy, has joined
the CBS Pacific Network sales promo-
tion staff to handle exploitation.

5000 WATTS » DAY AND NIGHT

e '
-

BASIC BLUE FOR CLEVELAND

Represented Nationally by HEADLEY-REED CO.
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Timing, coordination, follow-through .

all these are exemplified in the tennis stroke. ALl these are the

result of habit, of doing the same thing time and again

Another result of habit is the vast number of listeners
which WTIC commands in the Southern New England
market. During more than 19 years, the people of this
area have come to depend upon WTIC for their radio
entertainment. They know what they want . . . and
WTIC sees that they get it.

This long established habit is of great importance to
national advertisers for it means the existence of a
waiting and attentive audience for your sales message.

Acquaint these people with the merits of your product
... convince them of its value . . . and they will buy it.
And buy it they can, for the 3,500,000 residents of
WTIC’s primary area possess a spendable income
more than 60% in excess of the national average.

Get into the habit of getting results in Southern New
England. Put WTIC's 50,0000 WATTS to work for
your product.

IN SOUTHERN NEW ENGLAND

PEOPLE ARE IN THE g‘d&t OF LISTENING TO WTIC

P

DIRECT ROUTE TO AMERICA’S NO. 1 MARKET

The Travelers Broadcasting Service Corporation

Member of NBC and New England Regional Network
Represented by WEED & COMPANY, New York, Boston,

Chicago, Detroil, San Froncisco and Hollywood
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IT TAKES a

C-46

to Hop the
N\ HIMALAYAN
A

» IT TAKES A

50,000

watt station to

sell the Denver
market and the
Mountain and
Plain States

Region.

! y

KOA is the famous
NBC Station in Denver

and the only station

b_er_e with:

Power (50,000 wotts)
Top NBC Programs
Coverage (7 states)

Listener Loyalty
(69%)*
Dealer Preference
(68.8%)**

*NBC Tale of 412 Cities
**Ross Federal Survey
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VINC WILLIAMS. formerly with
WBNY Bauftalo and KTFI Twin Falls,
Ida., has joined the announcing staif
of WGY Schenectady.

MARJORIE THOMA, script writer at
KDKA Pittsburgh, has been loaned to
the United War Fund for the organ-
ization's anmual Fall campaign.
BOB BENCE. San Francisco m.c. on
the weekly Quiz of Two Cities on Don
Loe Dacifie stations, has joiued the net-
work's Hollywood staff as announcer.

ROD O'CONNOR. aunouncer of Don
Lee Broadecasting System, Hollywood,
is the father of a hoy. Mrs. O'Connor
was formerly manager of KSI. Salt
Lake City.

PAUL DPHILLIPS, aunouncer of
WCAU I’hiladelphia. has Dbeen pro-
moted to production manager. He sue-
ceeds Joe Gottlieb, who left to take a
similar post at WMC'A New York.

BITLL RAMBO, pews editor of KYV
Philadelphia, has been elected presi-
dent of the 1619 Club, company-em-
ploye organization of KYW and West-
inghouse Radio Stations Inec. succeed-
ing 11 Skotch, formerly of the pro-
gram department and now with the
Blue network in Chicago.

PAUL RICHARDS, newspaper adver-
tising salesman, has joined the sales
staff of WHA'L Philadelphia.

IO CORNWELL, former chief an-
nouncer at KFEL Denver, and Ned
Serrell, formerly of WIND Gary, Ind.
are new to the announcing staff of
KDYL Salt Lake City. Tommy Gren-
how. formerly of KSI. has transferred
to KDYIL us publicity and promotion
director.

JOHN SLAGLE, special events man
at WXYZ Detroit. has been promoted
to chief annouuncer, succeeding Jack
McCarthy, now in the Marines.

OTTO KRENN is a new announcer
at WCAL Pittsburgh.

Frank Davis Missing

SGT. FRANK DAVIS, formerly of
the accounting department of West-
inghouse Radio Stations Inec., Phil-
adelphia, is veported missing on
an air mission in the Italian war
theatie. He had been radio man and
gunner in the Army Air Corps with
two years of service and had taken
part in at least 29 air missions.

RALDPH A. ROSE, of the Philadelphia
AP bhureau has joined WCAU Dhil-
adelphia as assistant to Bud Reinhard,
news editor.

ELIEANOR ULMER. sales promotion
manager of KYW Dhiladelphia, has
resigned to join Tide magazine in New
York.

ALAN A, HAHN, former anuouncer
of WNEW New York aud news pho-
tographer of CBS. has joinad the pro-
duction staff of KYW Philadelphia.

ALUN B. WILLIAMS, former night
program supervisor of WMCA New
York. has been added to the announcing
staff of XYW I’hiladelphia.

MARY JEAN SWART, former pub-
licist of the Philadelphia Travelers
Aid Society, has joined tht program
department of WFIL Philadelphia.

JOE GRADY, former announcer of
WII Philadelphia, has joined WPTZ.
Philco television station in Philadel-
phia.

GEORGE W. SLADE, publicity man-
ager at WBZ-WBZA Boston, has been
loaned to the local branch of the Na-
tional War Fund to serve as radio
cousultant for the Greater Boston
United War Fund campaign which
opens Oct. 31.

BOB YOUNG, annouucer at WOWO-

WGL Ft. Wayne, Ind, suffered a brok-
en ankle last week.

*MORE
NEWS SERVICE

than any other Dayton Station

PROOF? The

WHIO line-up
includes I.N.S.-A.P.
U.P.-REUTERS

THE DAYTON MARKET

5000 WATTS e BASIC CBS
G. P. HOLLINGBERY CO., Representatives

HARRY E. CUMMINGS,

Southeastern Representative

LT. COMDR. RICHARD A. VELZ,
former production manager of WRNL
Richmond, reported last week for tem-
porary duty in the Radio Section, Pub-
lic Relations Office, Navy Dept.

LT, DONALD G. WEISS, assistant
to Maj. A. A. Schechter, radio officer
for Army IPublic Relations Bureau,
Southwest Pacific Command, has been
promoted to Captain.

JACK McCORMACK, announcer at
WSGN Birnungham has been pro-
moted to program-production manager
replacing Bill Terry, resigned.

DR. SIGMUND SPAETH, music au-
thority, has joined Television Work-
<hiop as consultant.

BILI. ALSPAUGH, formerly of
WAIR Winston-Salem, is now an-
nouncing at WPTF Raleigh, N. C.

JERRY MURRAY, formerly on thes
sales promotion staff of the Blue Net-
work. has ;oined Young & Rubicam,
Naw York, as assistant to Lester Gott-
lieb. manager of radio publicity. Miss
2urray will handle promotion and co-
ordination of network programs. Prior
to joining the Blue, she was associated
}vith WOR New York and Printers
nk.

TOM REDDY, free-lanee announcer
and m. ¢, who has been handling
Fitch Bandwagon on NBC, has joined
the announcing staff of the Blue
Network.

ED WHITNEY, who has been in
broadeasting for tbe past 15 years,
has resigned as producer at the Blue
Network, to retire. He has been han-
dling the Town Meeting of the A
programs.

MARTIN MAGNER has vresigned
from NBC where he directed Arthur
Hopkins Presents to join Transamer- °
ican Radio & Television Corp., New
York, as director, assigned to Radio
Reader’s Digest sponsored on CBS by
Campbell Soup Co. C. Herbert Rice
has taken over direetion of the NBC
program.

C. W. (Wib) PETTEGREW has re-
signed as program supervisor of WOSU
Columbus to become an editor for
the American Edncation Press, Col-
umbus. He will continue as play-by-
play announcer for Ohio State foot-
hall games over WOSU and six Ohio
stations and will serve as moderator
of the Junior Town Meting League.

RUSS RYAN, formerly of WHEK
Cleveland, has joinel WAAF Chicago &
as newsecaster.

RCA Communications Inc.. on Sept.
16 reestablished direct radio telegraph
communication between New York
and Paris, suspended since June,
1940. Circuit will carry only Govern-
ment and press messages for the pres-
ent. No commercial traffic will be ac-
cepted.

o887 IT DOESN'T TAKE

Y MAG/IC

TO GET RESULTS
FROM“THE MAGIC
VALLEY

-

STEL

TWIN FALLS - IDAHO
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from Lookout Mountain

WEST of Chattanooga, the Tennessee
River winds its way between Lookout and
Elder Mountains, its course carving out one
of the most interesting phenomena of nature.
For as the river winds and turns, the land
within the turn forms a perfect moccasin
from toe to heel.

This moccasin-shaped land is at the
present time being considered as a site for
Moccasin Bend Park. providing an additional
land mark to the many which now make
scenic Chattanooga one of the truly beautiful
spots in all' America.

In addition to its many dazzlingly beauti-
ful natural splendors. Chattanooga is also
located in the heart of the TVA power
empire. an industrial center of present and
growing significance.

The Chattanooga Market From
A Time Buyer’'s View -Point

A survey made by a disinter- o~ {
ested company in Chattanooga WDOD_ 76.9%
reveals that of all national 7 et
businessq‘?laced in,Cha\zEnog

qa, 76.9% went 1o

Station B received 18.3%, and | STATION B
Station C received 4.8%.
Among time buyers, men whose
business it is to know the best

buy for their money, WDOD is STATION C 4.8%

the overwhelming choice.

18.3%

CBS

FOR CHATTANOOGA
5,000 WATTS DAY AND NIGHT

National Representatives
PAUL H..RAYMER CO.

00l

WHERE NATURE AND INDUSTRY: JOIN HANDS
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' Post No
1 Bills

Sales come easier when you use
the powerful influence of WAIR.
We have the listeners and the lis-
Don't post
an order to——

WAIR

North  Carolina
The Walker Co., l

teners have money.
bills. “Post"

Winston - Salem,

Nat’l Representatives

REACH THE Jotit/e
SALT LAKE MARKET

THROUGH

Oyl

uran's NBC starion

Utgh has one of the highest per capita
chngs as a rodio listening market.
JOH

{ BLAIR & CO. National Representative

FOUR TOP
MARKETS!

Central Kentucky
i WLAP Lexingion, Ky.
Amarillo

| KFDA Amarillo, Tex.

The Tri-State

Ashland, Ky.

| wa Huntington, W. Va.
Knoxville

| w B I R Knoxville, Tenn.

Al four stations owned and operated by
Ci{morc N. Nunn and J. Lindsay Nunn
Represented by The John E. Pearson Co.
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HARRY A. BATTEN, president of
N. W. Ayer & Son, Philadelphia, has
been named & vice-chairman of the
United Chest Campaign in Philadel-
phia, which gets under way Oct. 16.

DAVID W. DOLE, associate radio
director of Henri, Hurst & McDonall,
Chicago, is studying television activi-
ties at GE, Schenectady, and contact-
ing television directors of New York
agencies as basis for a series of re-
ports he will write for agency clients.

LESTER GOTTLIEB, radio pub-
licity director of Young & Rubicam,
New York, is the father of a girl.

WALTER GORMAN, released from
the Army Transport Service, has re-
joined Young & Rubicam, New York.
as staff producer.

BARRETT BRADY, formerly in the
copy department of Maxon Inc., New
York, has joined Warwick & Legler
Inc., as copy chief.

JAMES 'E. HANNA, former radio
copy chief of N. W, Ayer & Sons.,
Philadelphia, previously in the
agency’'s Detroit office, . has “been
transferred to New York to serve as
radio account supervisor, a new post.
Philip A. Young, a member. of the
Ayer writing staff in New York, has
succeeded Mr. Hanna as radio copy
chief in Philadelphia.

W. THEODORE OKIE, with J. M.
Mathes Inc, New York, since its
formation in 1933, has been elected a
vice-president.

TOM WALLACE, head of Tom Wal-
lace Radio Productions, Chicago, spe-
cializing in package shows. has opened
a New York office at 366 Madison
Ave,

NELL JANE HOPKINS, formerly
with The Katz Agency, Kansas City,
has joined John E. Pearson Co., station
representatives, as office manager in
Kansas City. Agnes Terrace, formerly
with the American Red Cross, has
joined the Pearson Chicago office. New
Kausas City, Mo. offices of the John
E. Pearson Co. will be locnted in the
Dierks Bldg. effective Oct. 2 [BRoAD-
CASTING, Sept. 18].

‘E. W.STEPHENSON, former district

sales manager of General Outdoor Adv.
Co., Chicago, has joined Burton
Browne Adv., Chicago, as executive
vice-president.

BEN 8. LAITIN, formerly on the
copy staff of Young & Rubicam, New
York, has been appointed copy chief
of J. D. Tarcher & Co., New York.

TOWNLEY & Assoc., new talent firm,
has been established at 1175 Bay St.,
Toronto.

CARTER R. JONES, copywriter, for-

merly with BBDO, New York, has

%?infd Sherman K. Ellis & Co., New
ork.

PAUL O. RIDINGS, former director
of public relations and advertising at
Illinois Institute-of Tech., has been
appointed director of public relations
of McCann-Erickson, Chicago.

CONNER Co., advertising, has moved
its offices from 116 New Montgomery
St.. San Francisco, to the Flatiron
Bldg.. 544 Market St., San Francisco
4. Teleplione is unchanged.

GERTH-PACIFIC ADV., has moved
Los Angeles offices to 412 West Sixth
St., and added Ruth Gustavson as copy
writer.

WALTER GAYNER has joined
Barnes Chase Co., Los Angeles, as ac-
count executive.

JOSEPH SILL, on leave of absence
as radio producer-copyxchief of Davis
& Beaven Adv, Los “Angeles, and
now in the) Army.stationed at Camp
Hood, has ;been promoted to lieuten-
ant-colonel.

TIME OUT for refreshments. was taken by this sponsor-agency-network-
talent quintet before huddling on future program plans for NBC Rudy

Vallee Show. Procter & Gamble Co. (Drene),
program which started on Sept. 9. Hungry but

sgonsors half-hour variety
appy are (I to r): Mann

Holiner, producer for H. W. Kastor & Sons Adv., agency servicing ac-
count; Sidney N. Strotz, NBC western division vice-president; Rudy
Vallee, program star; William Ramsey, radio director of Proctor &
Gamble Co., and Murray Bolen, agency’s Hollywood representative. *

D. H. STEELE, recently returned
from Spain where he had been on
assignment for the State Dept., has
joined Charles Daniel Frey Adv., Chi-
cago, as copy writer.

GENE DUCKWALL and Roy Swan-
feld .of Foote, Cone & Belding Holly-
wood radio department, have been
transferred to the San Francisco offices.

ROBERT R. McKEE has rejoined the
Philadelphia office of Doremus & Co.

LAWRENCE I. EVERLING Adv,,
Philadelphia, has been elected to mem-
bership in the American Association
of Advertising Agencies.

BYRON KEATING Co., Cincinnati,
advertising agency, has been opened
by Byron Keating, formerly with Lord
& Thomas, and author of Industrial
Advertising. Agency will specialize in
industrial accounts and will also handle
newspaper and radio advertising for
three regional food manufacturers.

MOST POPULAR

INLOCAL
SKYWAYS=—

Franco Promoted

CARLOS A. FRANCO, manager of
station relations of the radio de-
partment of Young & Rubicam,
New York, for eight years, has
been named associate director of
radio.

L. Raymond Nelson
L. RAYMOND NELSON, office man-
ager of Campbell-Ewald Co., New
York, died in New York Sept. 15.

JOHN A. E. McCLAVE, for 11 years
with N. W. Ayer & Son, Philadelphia,
has joined Lewis & Gilman, Philade’
phia advertising agency, in an execu-
tive capacity.

LENNEN & MITCHELL will re-
establish Hollywood radio production
offices with Travis Wells in charge
as manager.

W. H. Beecue

WHBQ is the Non-Stop Winner

in MEMPHIS

No other station here has given its

listeners so much news, music and en-

tertainment. According to our adver-

tisers no other station gives them so
many buyers at such low cost. You'l
be among the best on WHBQ.

News Every Mour on the Hour

DIXIE'S
24 hour
STATION

WHBQ

REPRESENTED

RAMBEAU

yaur MUTUAL friend

MEMPHIS
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THE RUBBER NETWORK

How the transcribed program is hitting the Big Time

That harassed expression on the
face‘ of the agency time-buyer is be-
coming a mark of chronic suffering.
All the good network time is sold.
¥very day brings another urgent
demand from a client. And the
time-buyer can foresee that when
peacetime products return, the pres-
sure will be enormous. .

There is, of course, no way to
pour a ga]lon of advertising into a
quart of ears. The time-buyer must
lapse at moments into a beaten daze
during which he dreams of a new
major network of powerful stations
materializing out of nowhere, with
beaming salesmen actually offering
him choice availabilities, and where
a fortune isn’t needed to win an
audience.

Yet such a network actually ex-
ists.
~ Considerable good time is -avail-
able, safe from recapture, complete
with ratings, on top-notch stations.
The transcription boys have been
building it up for years against this
very day.

While transcribed shows are by
no means the cure for the time-
buyer’s torment, any and all possi-
bilities are worth investigating in
these times.

Known in some quarters as the
Rubber Network because it has a
three-way stretch, the use of a
transcribed program on a series of
stations permits the advertiser to:

1. Cover only his choice of terri-
tories, with no basic network re-
quirements to meet;

“» 2. Broadcast during advantage-
ous local times, without the need
for rebroadcasts;

3. Stretch the budget to cover
box-office- talent.

FIRST TEST

The first crucial test of tran-
scribed programs was made on the
West Coast when Jack Benny tried
a rebroadecast on wax to reach a
larger night-time audience. It was
a success, as the Blue Network
proved. This year, on the Don Lee-
Mutual net, Benny’s night-time

broadcast on wax continues to,

break down any prejudice against
ﬁranscriptions and is helping to
ouble his rating in the area.

But out here in Hollywood the
honors for taking the first big gam-
ble on the possibilities of the Rub-
ber Network belong to C. P.
(“Chick”) MacGregor, who nervily
and nervously invested a substan-
tial sum in producing a big-name,
big-time show on wax, and now has
a network that includes eleven 50,-
000-watt stations and a program
that had a March Pacific Hooperat-
ing of 8.1.

His adventures with the Rubber
Network are worth exploring. For

]
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JACK SMALLEY
Manager, Hollywood Office, Batten, Barton, Durstine & Osborn, Inec.

years Chick has been producing
shows—probably around 5,000 pro-
grams. Most of them went to the
cow-towns on the “Barbed Wire
Network.” When he finally decided
to get into the big time and com-
pete against major network pro-
grams in the metropolitan areas, he
first asked: “What have we got out
here that others haven’t got?”

Movie stars, of course. He made
his dicker with the talent agents
and put together “Hollywood Thea-
ter,” investing in stars like Herbert
Marshall, Joan Bennett, Miriam
Hopkins, Carole Landis, Annabella,
Jon Hall and others. The resultant
half-hour dramatic show is now
sponsored on the Rubber Network,
at times chosen for-a.minimum of
competition and a maximum of
available audience, on such stations
as WEAF, WMAQ, WHO, WOW,
KOA, KSL, KIRO, KOP, KFI,
WOAI. Ratings on some of these
stations run from 11 to 13 points.

Transcribing -a program has not
only lost most of the stigma former-
ly attached to wax, but has demon-
strated many advantages. Some of
our topnotch radio producers now
in the armed forces, having discov-
ered the possibilities of transecrip-
tions through the vast overseas net-
work, predict a surge toward this
method in postwar.

Chief advantage is that movie
stars can make records just as they
make movies—with as many re-
takes as are necessary to make the
performance top - notch. What’s
more, they can rehearse and cut at
their convenience. That saves time,
and time is money. And studios
don’t have to hold up movie pro-
duction while a star goes on the air.

If a star makes a fluff, just lift
the needle and cut it over again.
After the program is cut, it’s still
possible to make changes before it
goes on the air, since transcription
engineers are so expert they can
dub in a laugh or dub out a word,
without detection.

EDIT TO SUIT

Lieut. Col. Tom Lewis of the
Armed Forces Radio Section, which
handles more than a hundred tran-
seribed shows a week, waxes the
half-hour show “Command Per-
formance” by transcribing three-
quarters of an hour of star enter-
tainment and then dubbing out fif-
teen minutes of it, using the best
of the material like a movie cutter
editing a film.

Editing is one advantage; timeli-
ness is another. By planning ahead
you can release your program when
the star’s latest film is being shown
and talked about. Chick has a base-
ball drama starring Joe DiMaggio
ready to broadecast at the opening

of the baseball season—as it began
in each locality.

Unfortunately, stars have been
lacking in the transcribed programs

generally being offered. These have ,

relied chiefly on getting local sales
results, and have not been able to
offer a sponsor a prestige show that
can compete with the big-time
evening entertainment programs.
When MacGregor proved it could
be done, a new and more inviting
horizon opened. Now there are sev-
eral shows being waxed with box-
office names featured.

A prestige show requires box-
office names. These are not readily
available in transcription centers
other than Hollywood.

There you have the major ele-
ments for constructing a program
for the Rubber Network:

' 1. Editing—the method of pro-
duction, being similar to movie
making, permits mistakes to be
corrected. The sponsor can hear his
finished show and avoid hazards.

2. Timeliness—a Christmas show
can be transcribed in July, if that’s
when your chosen talent is handy.

3. Stars—use of box-office names
can put a transcribed show into the
big time. .

Some of the arguments for the
transcription show in relation to
the infinitely variable needs of
sponsors are well worth consider-
ing. Not all products have national
distribution, yet the advertiser can-
not afford to buy a network that
takes him where his product is not
on sale.

On the basis of distribution alone,
therefore, the transcription sales-
men have long had a good argu-
ment.

LOCAL OPENINGS

After selecting the market areas,
the radio time-buyer knows he must
still have the best stations if he
wants a rating. Here is a break for
the radio department; there always
seem to be local openings even on
network periods. At least here you
have a hope of finding, during the
week, a favorable availability.

Favorite time in Chick’s estima-
tion is the 9:30-10:00 P.M. spot,
and if it’s Sunday night, so much
the better.

Here's his West Coast line-up as
shown in the Pacific Network
Hooperatings for March, 1944:

SKIPPY HOLLYWOOD THEA-
TER—Spot-Broadcast in Los An-
geles over KFI Sunday 9:30-10
P.M.; in San Francisco on Friday
9:30-10 P.M. over KPO; in Port-
land Tuesday 9:30-10 P.M. over
KGW; and in Seattle on Friday
7:30-8 P.M. over KIRO.

C. P. MacGregor, 729 S. Western, Hollywood 5, California

Broadcast Advertising

Program Share
Sets in Use Rating of Audience
26.7 8.1 30.2

This represents only a small
share of the “Hollywood Radio
Theater” outlets, and the program
rates well above this average in
many localities. In Des Moines, on
WHO, the rating is 12.3; in Denver
11.7; in Salt Lake City 13.2, ac-
cording to the October-February
running average. In Los Angeles
over KFI it hit 11.9. Compare this
rating on a transcribed show with
ratings on live broadcasts of com-
parable star dramas, and there’s
no cause to give this show a back
seat. On the basis of cost-per-
thousand listeners, the story is
even better, since a transcription
program offers a dozen economies.

Competing with daytime serial
dramas is “Betty and Bob,” a tran-
seribed 15-minute package pro-
duced by NBC Radio-Recording
Division, with a long record of suc-
cess. Apparently it would be only
a step for NBC Radio-Recordings
to expand its many transcribed of-
ferings to include big-name talent
shows suitable for competition with
evening network shows. At present
the Division is showing department
stores and local retail advertisers
how to put the transeribed program
to work to produce sales, and its
imposing list of sponsors proves
not only the successful application
of transcribed radio, but also indi-
cates how the old prejudice against
wax is vanishing.

Tt all makes a pretty good case
for the Rubber Network., Add it up
yourself:

1. Distribution—no need to waste
money covering a basic mnetwork
market when your goods aren’t
sold there.

2. Ratings—Hooper recognizes a
spot program as having a network
of its own. The sponsor can have
his ratings as easily as a major
network program.

3. Costs—you can compete with
the biggest at a cost within reach.

Facilities for producing tran-
seribed shows are at hand in all the
metropolitan areas. Agencies can
produce their own shows, or buy a
show as a package, or prescribe a
show to be programmed and sold
as a package, or select from many
excellent offerings. Technically, the
records are impossible to distin-
guish from live shows.

If this little excursion hasn’t
brought a solution, at least it may
offer a more hopeful note. Until
somebody repeals the 24-hour day
or find some other means of open-
ing up new times, the radio depart-
ment will need considex:able ingenu-
ity in trying to satisfy those hun-
gry customers.

Adv.
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IM THE SABINE AREA OF TEXAS
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Blue Motwerk, 560 B 000 Walks
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In the old days they fired a
from The Citadel in
Halifax, Nova Scotia, to tell
he time. -
—_——
Today the population listens
to CHNS for the time.

NOTE They Still Fire the Gun
Keeping Up the OId Tradmons'

Trad—lt:n: H-owever, Dont Get
Much Business.

CHNS DOES—Tty It.

Friendly, Persuasive per-
sonalities, plus enter-
tainment and service
geared to this six-state
area GET RESULTS!

WIB
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CHICAGO MOTOR CLUB, Chicago,
will sponsor 10 outstanding college
football games for the third consecu-
tive season, starting Sept. 23, with
Jack Brickhouse, sports anunouncer, on
WGN Chicago. Agency Service Corp.,
Chieago, placed the contract.

REFRIGERATION Corp. of Amer-
ica, New York, has appointed Peck
Adv. Agency, New York, to handle its
ndv&lxrtising. Radio will probably be
used.

ARNOLD CONSTABLE & Co., New
York department store, has appointed
Chernow Co.. New York, to handle
advertising. Radio will be used. Ap-
pointments also included John For-
sythe stores, men’s specialty shops in
New York, a subsidiary of Arnold
Constable & Co. Radio will also be
used for the latter account.

CALIFORNIA WINE Co., Lodi, Cal,
(Barloma wines), on Sept. 18 started
quarter-hour mnews show, titled The
Last Word. featuring Capt. Michael
Fielding, commentator, thrice weekly
on WINR Chicago. The 52-week
contract was placed by Irving Myer-
son Adv., Chicago.

ROSEFIELD PACKING CO., Oak-
land. Cal,, to promote Skippy pea-
nut butter, has signed a 52-week con-
tract, effective Oct. 2, for a total of
six participating weekly in Sunrise

Salute and Housciwives Protective
League, combination programs fea-
turing Galen Drake, on WJZ New

York. Agency is Garfield & Guild, Saun
Francisco.

BARNSTEAD Still & Sterilizer Co.,
Boston, has appointed Copley Adv.,
Boston. as agency effective Oct. 1.

JUNE DAIRY DIroducts Co., New
York. producers, packers and mar-
keters of dairy products, on Sept. 24
began sponsorship of Walter Pres-
ton's Show Shop, weckly balf-hour
musical program on WOR New York.
Contract is for 32 weeks. Agency is
A. W. Lewin Co., New York.

JULIAN DEPREE, former assistant
to the president of Axton-Fisher To-
bacco Co., now dissolved, has joined
General -Foods Corp., New York, as
assistant sales promotion and adver-
tising manager in the marketing de-
partment of Birds-Eye-Snider Inc.

HART SCHAFFNER & MARX,
Chicago, will begin sponsorship of a
quartsr-hour sports commentary
period Foothall Preview, co-incident
with the Chicago Bears football
schedule, Saturday on WIND Chi-
cago. Contract for length of football
season, was placed through BBDO,
Chicago.

SPARKLETTS Drinking Water Corp.,
Los Angeles (bottled water), on Sept.
30 starts weekly quarter-hour Women’s
Breakfast Club Forum every other
Saturday on KMTR Hollywood, Con-
tract is for 52 weeks. Firm recently
started thrice-weekly participation in
Art Baker’s Notebook on KFI Los
Angeles, in addition to its schedule on
Southern California stations. Agency

is Raymond R. Morgan Co., Holly-
wood.
RAYMOND LABS Inc, St. Paul,

Minn. (Bayve Shampoo), in a 13-
week California campa ign which
started Sept. 5, is spousoring twice-
weelly participation in Art Baker's
Notebook on KFI and Women’s Editor
on KJBS, with thrice-weekly schedule
in. Women's Magezine of the Air on
KPO. Firm on Sept. 26 starts partici-
pation four times per week in Ruth
Wentworth’s program on KECA. Agen~
cy is Milton Weinberg Adv. Co,,
Angeles.

SQUIRT Co., Beverly Hills, Cal. (ear-
bonated grapefruit juice drink), in a
fall campaign starting immediately,
and with local bottler tie-up, will util-
ize a series of transcribed announce-
ments on stations nationally. Place-
ment is through Davis & Beaven Adv.,
Los Angeles.

B. F. DEWEES Inc,, Philadelphia,
select women'’s wear shop, is sponsoring
quarter-hour news commentaries of
Besse Howard Monday through Fri-
day on WCAU Philadelphia. News-
paper advertising and direct mailing
pieces are being used to promote the
store’s first radio program. Contract
for 26 weeks placed through LaBrum
& Hanson, Philadelphia.

LEVER BROS. Toronto (Rinso),
started Amos 'n Andy Sept. on
CKEY Toronto and CFCF Montreal.
Account was placed by Ruthrauff &
Ryan, Toronto.

SALVATION ARMY of Canada,
Toronto (financial drive), has started
spot announcements on 32 Canadian
stations. Account was placed by A.
McKim Ltd,, Toronto. .

WILCO Corp., Los Angeles (Biff,
Clearex, Stopspot), in a concentrated
four-week campaign -started in early
September is using daily transcribed
announcements on major market sta-
tions in California, Washington and
Oregon. Agency is Elwood J. Robin-
son Adv., Los Angeles.

PHILADELPHIA Gas Works Co.,
Philadelphia, has appointed John Falk-
ner Arndt & Co., Philadelphia, to
handle its advertising.

CURTIS PUBLISHING Co., Phila-
delphia, has appointed the James G.
Lamb Co., Philadelphia, to handle ad-
vertising of Country Gentleman, effec
tive immediately.

STANDARD BRANDS Inec., Chicago,
Stan “B” vitamin tablets) begins
sponsorship Oct. 3, of Service Men'r
Center, twice weekly, for 26 weeks on
WBBM Chicago. Ageney is H.
Kastor & Sons, Chicago.

LITTLE CROW MILLING Co., War-
saw, Ind. (Coco-Wheats), on Sept. 10
began sponsoring Melody Time, quar-
ter-hour show starring Skip Farrell,
heard Sunday on WMAQ Chxcago
Contract for 29 weeks was blaced
through Rogers & Smith Adv., Chi-
cago.

OHIO OIL Co., Findlay, O., has signed
for sponsorship of 11 top Notre Dame
and Big Ten football games this fall
on WOWO Ft. Wayne, Ind. Series
will be fed to WIBC Indianapolis.

ANDES CANDIES Shops, Chicago,
began sponsorship Sept. 21 of a quar-
ter-hour musical show featuring tI
Kings Jesters, Thursday, on WBBu
Chicago. 52 week contract was plnced
by George Hartman Co., Chicago.

ATLANTIC & PACIFIC Tea Co.
has signed for sponsorship of Break-
fast With Ed & Rainbow, quarter-
hour program on KDKA Pittshirgh.
Contract for 26 weeks was placed
direct.

BOOK-OF-THE-MONTH Club, New
York, Nov. 5 resumes New Friends of
Music for a series of 16 concerts from
Town Hall, New York, Sunday, §:30-
7 pm. on WQXR New York. Busi-
ness placed direct.

JOHN STUART SALES Co., Toronto
(Smith Brothers cough drops), starts
on Oct. 1 a spot announcement cam-
paign on 23 Canadian stations. Ac-
count was placed by Harry E. Foste.
Agencies, Toronto.

J. LYONS & Co,, (Canada) Ltd., To-
ronto (Lyons Tea), has appointed
Ferres Ady. Service Toronto. A radio
campaign is being planned.

[Wichita KFH \ |
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Another FIRST for Booming Wichita . . . one

MR.B/G.

BOEING AIRPLANE CO. PHOTO

/

of the greatest industrial achievements in

American history—the production of the biggest bomber in the world, in the air six

months ahead of schedule.

WICHITA is also first in the U. S. in wage earner employment gains .

L4
. first in the

great Southwest in solid sales gains. Kansas, with Wichita its industrial clnd financial

center is going places in a big way .

. already planning for practical peacetime ex-

pansion as America’s permanent Avioﬁon Center.

Wichita is a Hooperated City
Get the Facts at any Edw. Petry Office

For permanent
sales increases,
stay on that Sell-

ing Station in
Kansas’ Richest
Market—

CBS

5000 WATTS DAY & NITE
BROADCASTING o

KFH

WICHITA
ASK ANY PETRY OFFICF
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Ohe audition of yourt library sefls
a d/léllf 79/’ l/S./ 7 s WAYNE SANDERS

IIERE’S more proof that the ASSOCIATED
LIBRARY gives you more, gets you more.
(Even though it costs no more!)

Wayne Sanders of KTUC writes: “Work-
ing with ASSOCIATED gives me the feeling
that I am producing live-talent shows of a
calibre to match anything we receive on the
network. The Associated tunes never seem
to grow old . . . which is a tribute to your
many colorful arrangements and commercial-
minded policy of producing music that is
really styled for radio.

“We have found that one audition of your
library sells a client for us. We have sixteen
of your own programs sponsored, plus a num-
ber of others we've developed using Asso-
ciated transcriptions.

“I’ve been in radio since 1932 — have had
ample opportunity to compare library ser-
vices — and can say without reservation, on
all counts: Associated is the finest on the
market.”

Take a tip from the experience of progres-
sive, successful KTUC. Whether youre a
“small-watter” or a “big-watter,” AsSSOCI-
ATED’S big time radio material can help you
sell . .. can help your clients sell!

Why not get the facts now?

Associated Program
Service

25 West 45th Street, New York 19, N. Y.

Program Director KTUC, Tucson, Arizona

MOST Hours of the Best RADIO Music . . . Represented by Loren Watson of SPOT SALES, Inc.

BROADCASTING o Broadcast Advertising
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STATION ACCOUNTS

sp—studio programs
ne—news programs
t—transcriptions
sa——spot announcements
transcription announcements

KMOX St. Louis

The Mubinger Co., Keokuk, Ia. (Elastic
starch), sp weekly, thru Ralph Moore
Inc., St. Louis.

Purity Bakeries, Chicago, t weekly, thru
Sherman & Marquette, Chicago.

.- Groves Labs., St. Louis, § ne weekly, thru
Russel M. Seeds Co., Chicago.

‘Beaumont Co., St. Louis (4-way cold tab-

lets), 6 t weekly, thru Donahue & Coe,
Y

N. Y,
Park & Tilford Co., New York (Tintex), 3
;‘v, ; weekly, thru Charles M. Storm Co.,

Omar, Mills, Omaha, 3 ¢ weekly, thru Mac-
Farland, Aveyard & Co., Chicago.
Flex-0-Glass, Chicago, 8 sp weekly,
Presba, Fellers & Presba, Chicago.
Pinex Co., Fort Wayne, Ind., 8 sa weekly,
thru Russel M. Seeds Co., Chicago.

United Wall Paper Factories, Chicago, za
weekly, thru MacFarland, Aveyard & Co.,
Chicago.

WHOP Hopkinsville, Ky.

Nehi Corp., Columbus, Ga. {Royal Crown),
7 ta weekly, 52 weeks, direct.

Terre Haute Brewing Co., Terra Haute,
Ind.,, ¢t weekly, 52 weeks, thru Pollyea
Adv,, Terre Haute.

American Cyanamid Corp., New York, 6 za
weekly, thru Donahue & Coe, N. Y.

Miles Labs., Elkhart, Ind. (Nervine), b ta
weekly, thru Keystone Adv., N. Y.

DeKaib Agr, Assn., DeKalb, Ill. (hybrid
corn), 3 sp .weekly, 13 weeks, thru West-
ern Adv., Chicago.

Sterling Ins. Co., Chicago, 5 sp weekly, 13
weeks, direct.

Swift & Co., Chicago (shortening), 6 ta

© weekly, direct.

Willard Tablet Co., Chicago, 5 sp weekly,
13 weeks, First United Advertisers, Chi-
cago.

thru

KPO San Francisco

Uni Wallpaper Co,, Chicago {(Trimz),
6 sa weekly, 52 weeks, thru MacFarland,
Aveyard & Co., Chicago.

Simmon Mattress Co., San Francisco (mat-
tresses), 2 ta weekly, thru Leon Liv-
ingrton Adv. Agency, San Francisco,

WOR New York

Sodus Creamery Corp., N. Y. (Creamed
Cottage Cheese), 5 sa weekly, 52 weeks,
thru Charles W. Hoyt Co., N. Y.

Hawaiian Pineapple Co., San Francisco, §
sa weekly, 52 weeks, thru N. W. Ayer &
Son, N. Y.

Maggi Co., N. Y. (seasoning), 6 sa weekly,
52 weeks, thru Needham & Grohmann,

N. Y.

R. U, Delapenha & Co., N. Y. (marmalade),

gsn weekly, 13 weeks, thru Gotham Adv.
0.y . .

Can Mifgrs. Institute, N, Y., b sa weekly,
39 weeks, thru Benton & Bowles, N. Y.
Florida Citrus Exchange, Tampa, Fla.
{oranges and grapefruit), 5 sa weekly,
26 weeks, thru W. W. Garrison & Co.,

Chicago.

Dugan Bros. of N. J. (whole wheat prod-
ucts), 6 sa weekly, 52 weeks, thru Cbas.
Dallas Reach Co., Newark.

The Wander Co., Chicago (Ovaltine), week-
1y ne, 18 weeks, thru Hill Blackett & Co.,
Chicago.

KYW Philadelphia

0’Cedar Corp., Chicago (floor wax), § sa
weekly, 13 weeks, thru Aubrey, Moore
& Wallace, Chicago.

Procter & Gamble, Cincinnati

(Drene),
ta weekly, thru H. W, Kastor, Chi

WHO Des Moines

Mesa Co. Peach Marketing Order, Palisade,
Colo. (Colorado Peaches), 11 sa weekly,
thru Conner Adv. Agency, Denver.

American Beauty Macaroni, Kansas City,
2 sa weekly, thru R, J. Potts & Co.,
Kansas City.

Kaiser Corp., Portland, Ore. (labor recruit-
ing), 14 sa weekly, direct.

American Dairy Assn., Chicago, sp weekly,
13 weeks, thru Campbell-Mithun, Chicago.

Plough Inec., Memphis (St. Joseph, Penetro,
Mexsana), 6 ta weekly. 52 weeks, thru
Lake-Spiro-Shurman, Memphis.

Procter & Gamble Co., Cincinnati (Teel), 3
ta weekly, 26 weeks, thru Biow Co., N. Y.

Procter & Gamble Co., Cincinnati (Duz), 2
ta weekly, thru Compton Adv. Co., N. Y.

Park & Tilford, New York (Tintex), § ta
weekly, thru Charles M. Storm Co., N. Y,

WDGY Minneapolis

Little Crow Milling Co., Warsaw, Ind.
(Coco Wheats), 5 sp weekly, 26 weeks,
thru Rogers & Smith Agency, Chicago.

Mantle Lamp Co., Chicago (Aladin lamps),
4 t weekly, 13 weeks, thru Presba, Fel-
lers & Presba, Chicago.

Fl Glass Mfg. Co., Chi {Warp prod-

Philadelphia Electric Co., Philadelphia
(electric appliances), 8 sa weekly, 26
weeks, thru Al Paul Lefton, Philadelphia.

Radnai Cosmetics, Philadelphia _(hand
cream), 2 sa weekly, thru E. L. Brown,
Philadelphia.

United Wallpaper Factories, Chicago
(Trimz Ready-Pasted Wallpaper) 3 sa
weekly, 52 weeks, thru MacFarland,
Aveyard & Co., Chicago,

WBBM Chicago

Beaumont Co., St. Louis (four-way cold
tablets), 6 sp weekly, 26 weeks, thru
Donahue & Coe Adv., N. .

Borden-Weiland Co., N. Y. (condensed
milk}, 8 sp weekly, 62 weeks, thru Young
& Rubicam, N. Y. .

Standard Brands, N. Y. (Stan-B), 2 sp
weekly, thru H. W. Kastor & Sons, Chi-
cago.

Griffin Mfg. Co., Brooklyn (shoe polish),
2 sp weekly, 52 weeks, thru Bermingham,
Castleman & Pierce, N. Y.

Eight-In-One Cold Tablets, Chicago, 2 mne
weekly, thru H, W. Kastor & Sons, Chi-
cago.

KECA Los Angeles

Carter Products, N. Y. (Arrid), 2 sa weekly,
52 weeks, thru Small & Seiffer, N. Y.

Kellogg Co., Battle Creek, 4 sa weekly, 13
weel

ks, thru Kenyon & Eckhardt, N. Y.

ucts), 6 sp weekly, 26 weeks, thru Presba,
Fellers & Presba, Chicago.

Foley & Co., Chicago (cough syrup), § sp
weekly, 52 weeks, thru Lauesen & Salo-
mon, Chicago,

WHN New York

Marlon Confections Co., New York, 6 sp
weekly, 52 weeks, thru Accurate Adv.
Agenay, N, Y.

Wilbert Products Co.,
polish), 5 me weekly,
Duane Jones Co.,

American Jewish Broadcasting Co., New
York (Matzos, other Jewish food prod-
ucts), weekly sp, 52 weeks, thru A. B.
Landau Inec., N. Y.

Sunway Vitamin Co., Chicago (vitamins), 6
ne weekly, 52 weeks, thru Sorensen &
Co., Chicago.

P. Lorillard & Co., New York (0ld Golds),
6 ne weekly, 62 weeks, thru J, Walter
Thompson Co., N. Y.

KHJ Hollywood

Yami Yogurt Co., Los Angeles (dairy
products), 8 sp weekly, 52 weeks, thru
Erwin Wasey & Co., Los Angeles.

KPAS Pasadena

Consolidated Royal Chemical Corp., Chi-
cago (Peruna, Kolor-Bak), 6 ¢t weekly,
thru United Adv. Co., Chicago.

New York (floor
Y52 weeks, thru

1
.rmsom:s i
A

A
lrospart—" \'\l
P oot
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KXL
I NET
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We know results have been excellent
our renewals prove it.

Wythe Walk E

Buy 2 markets, save 5% buy all 3 ond

Sales M

Representatives
The Walker Co.
The Walker Co.
The Katz Co.

save 10%.
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60 FM APPLICANTS
FILE BEFORE CBC

OVER 60 applications for commer-
cial FM stations have been made to
the Canadian Broadcasting Corp.,
Dr, Augustin Frigon, CBC general
manager stated at Ottawa recently
in reviewing FM and television de-
velopment in the Dominion, Licen-
sing of the stations rests with the
Canadian government, with the
CBC advising.

First FM stations in Canada are
to be opened soon by the CBC at
Montreal and Toronto, with the
Montreal station being located on
Mount Royal, and the Toronto sta-
tion somewhere in the northern
part of the city which is highe.
than any of the tall office buildings
in Toronto, A number of special
receivers will be distributed by the
CBC “among a few persons quali-
fied to pass judgment’” Radio and
department stores are also expect-
ed to put on demonstrations, but
FM sets for retail sale are not ex-
pected on the market in Canada un-
til sometime in 1945. The sets are
expected to be similar to those sold
in the U. S.

Only FM broadcast sets till now
built in Canada have been a few
experimental ones, and some built
by the CBC early in the war for
emergency use in case of enemy
action on wire lines.

Dr. Frigon did not expect th%t
television for public use in Canada
would be available for another 15
years.

WFIL Acquires Building
Now Housing Its Studios

WFIL Blue Network station in
Philadelphia, purchased on Sept. 18
the 18-story Widener Building in
the center of the city. The building
was sold by Albert M. Greenfield &
Co. for the Peter A. B. Widener
Estate to the WFIL Broadcasting
Co., which now occupies almost the
entire 18th floor of the building.
The building was sold previous}ir
by the Wideners in 1926 to Josep
Caplan for $8,500,000, at which
time a purchase money mortgage
of $7,000,000 was retained by the
sellers. Subsequently, in 1936, Cap-
lan deeded the property back to the
Title Holding Corp., a holding
company for the ideners. The
byilding was originally built in
1913. Occupying a lot 150 x 199

" feet, it is assessed at $4,929,100.

The purchase price to WFIL was
not disclosed.

American Gas Project

AMERICAN GAS ASSN.,, through
its executive board, has approve

an expenditure of $1,400,000 a
year for three years in research,
advertising and general promotion,
the fund to be raised among 500
member gas utility companies.
Over-all purpose of the drive will
be “to get ready for post-war sell-
ing of gas utilities”, according to
a spokesman for the association,
who said that radic would doubt-
less be one of the media used. A
group of utility members, organ-
ized as Regional Adv. Inc. spon-
sored Mystery Chef on about 13
NBC-Red stations some five years
ago. McCann-Erickson, New York,
handles the association’s accoun#:

Broadcast Advertising



_1n OPen Letter

TO EVERY TIMEBUYER, AGENCY EXECUTIVE AND ADVERTISER

FROM CUBA'S NETWORK RHC CADENA AZUL

Here are the Facts about Radio .ama’ the Cuban Market

UBA today is a major market
with a population of 5,000,000
persons. Cuba is prosperous.
National income is higher than
And the time to

Cuban market 1is

ever before.

cultivate the

RIGHT NOW.

If you have or are planning
distribution in Cuba, you should investi-
gate RHC Cadena Azul for advertising
your product. RHC is affiliated with the
Columbia Broadcasting System, and brings
to the people of Cuba the same high quality
of network programming and operation

that CBS does to the people of the U. S.

RHC maintains a large staff of major
radio performers — well known Cuban
actors and actresses, vocalists, musicians,
writers, directors. This array of outstand-
ing talent produce the finest programs in
Latin American, and brings to the Cuban

listeners their favorite performers in live

talent programs.

The result is that RHC DOMI-
NATES THE CUBAN MARKET.
A recent impartial survey made
by a group of nationally known
advertisers showed that:

1. RHC during the 12-hour pe-
riod of 12:30 a.m. to 12:30
p-m. has twice as many listeners as its

nearest competitor.

2. Some highly rated programs RHC have
as much as nine times the audience of

the nearest competitor.

3. The Havana outlet of RHC 1is the sta-

tion people listen to most in Havana.

Many advertisers, as a matter of fact,
are using RHC as a test before expanding
into Latin America generally. We have a
few selective programs available for spon-
sorship — programs that are great favor-
ites with the Cuban listener.

For complete information, write, wire or call Humberto D. Gonzalez
220 West 42nd Street, New York 18, N. Y. Wisconsin 7-1166
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" DON’T let your reputation for promptness lie
around on the shipping room floor. When a cus-

tomer marks his order “ruse’’—call for AIR EXPRESS
pick-up and get it on its way as early in the day as
possible! That’s the secret of fastest delivery by

AIR EXPRESS — a service that moves cargo

on swift Airlines schedules around the

clock, for war and reconversion jobs.

SPECIFY AIR EXPRESS
A Money-Saving,
High-Speed Tool
for Every Business

‘With additional planes and space available for all types of traffic,
3-mile-a-minute Air Express directly serves hundreds of U.S.
cities and scores of foreign countries. And shippers nationwide
are now saving an average of more than 10% on Air Express
charges—as a result of increased efficiency developed to meet
wartime demands.

WRITE TODAY for “North, East, South, West”’—an informative
booklet that will stimulate the thinking of every executive.
Dept. PR-10, Railway Express Agency, 230 Park Avenue,
New York 17, N. Y., or ask for it at any local office.

Phone RAILWAY EXPRESS AGENCY, AIR EXPRESS DIVISION
Representing the AIRLINES of the United States
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NBC ATHLETIC Assn., headed by
Iaston C. Woolley, assistant to NBC's
vice-president in charge of stations,
held its annual outing Sept. 21 at the
Crescent Club, Huntington, N. Y.

NEW_ SCHOOL for Social Research,
New York, as part of its “Dramatic
Workshop” sessions for the 1944-45
season, offers courses in radio writing,
and acting, broadcasting and television
production, utilizing  facilities of
WABD New York, the DuMont sta-
tion, and New York AM stations for
practical experience.

ASSOCIATION of the Junior League
of America, New York, has prepared
a transcribed series of 13-quarter-hour
dramatic adaptations of children’s
books which will be made available
about Oct. 15 to 156 AJLA branches
in the United States and Canada, li-
braries, schools, radio stations, parent-
teacher groups and other organizations.

OFFICERS of the 1944 WJR Detroit
Bowling League have been elected as
follows: Eric Howlett, chief producer
and dramatic  director, president;
Franklin (Bud) Mitchell, director of
operations, vice-president; Williamn
Niebert, assistant treasurer, treasurer;
Charles Park, announcer, secretary.
Captains will be: Lou Cervenak, mu-
sician; Mare Williams, writer-pro-
ducer of Happy Hank; Norman White
and Dave Olson, producers.

KDKA-FM Dittsburgh has inaug-
urated “live” shows every Monday
7:30-8 p.m. featuring Aneurin Body-
combe and the KDKA staff orchestra
and Florence Berg as lyric soprano.
WEBR Buffalo recorded interviews
at a large fire last weesk broadcasting
the transcription as part of two suc-
cessive newscasts the same day.

WEVD New York this week starts the
13th cycle of the WEVD University
of the Air. Scheduled on a werkly
basis in evening hours are: New York
University Forum, Authors’ Round
Table and Beyond Victory, latter
transeribed series produced by World
Wide Broadcasting Foundation. Other
programs include Freedom Forum and
Postwar America. Station also con-
tinues War and Postwar Problems
and monthly forums.

LYN MURRAY and Jeff Alexander.
conductors, composers and arrangers,
in conjunction with Eugena Loewen-
thal, business manager and artistic
assistant, have formed Murray-Alex-
ander Associates at 20 East 33d St..
New York. Firm provides orchestras,
choral groups and arrangements.

Lincoln, Loveton Join

Lennen & Mitchell Radio

JCSEPH LINCOLN, radio time-
buyer of Donahue & Coe, New
York, for the past year, around
Oct. 2 becomes business manager
of the radio department of Lennen
& Mitchell Inc., New York. Crea-
tion of the new post follows by a
few weeks the announcement that
the agency was slated for expanded
radio activities, with acquisition of
Old Gold account, entailing two
network grograms and some spot
radio. [BR)ADCASTING, Sept. 18.]
Before joining D & C Mr. Lincoln
was in charge of the timebuying
department of Erwin, Wasey & Co.,
New York. Richard Nicholls con-
tinues at D & C as radio director.

To direct Andrew Jergens Co.
Mr. & Mrs. North on NBC L & M
has added John W, Loveton, to be
assisted by Vee Harder, who also
does commercials on Jergens’ Wal-
ter Winchell show on the Blue. Mr.
Loveton has been with Geyer, Cor-
neil & Newell, New York, since
Jan. 1944 as co-director of radio.

SYMPTOMS of “Movie Premier-
itis”, under the influence of whicl
people may do that which they are
unaccustomed, were apparent on the
occasion of the first P.ttsburgh
showing of “Wilson” as Arthur
Simon (rear right), general man-
ager of WPEN, urges Dr. Leon
Levy (front right) of WCAU into
“saying a word to the radio audi-
ence” over a WPEN mike. Dr.
Levy’s brother, Isaac (rear left),
studies technique of Don Frank,
WPEN announcer, as he describes
movie premiere proceedings.

CBS ‘School of -;he Air’

Enters 15th Year Oct. 9

STARTING its 15th season Oct.
9, the CBS American School of the
Air will be heard Monday through
Friday, 9:15-9:45 a.m. Monday and
Friday broadcasts of the series of
145 programs will be devoted to
science and current events respec-
tively, Robert L. Shayon directing,
while Oliver Daniel will conduct
Gateways to Music on Tuesdays.
The Wednesday and Thursday ses-
gions will be on geography and
literature, under the direction of
Richard Sanvile, and Roy Chap-
man Andrews, explorer, as narrator
on the geography broadcast.

Six programs will be written,
directed and produced in Canada,
the remainder originating in New
York. CBS states the program ig
taken by 177,000 U. S. and Cana-
dian classrooms and is shortwaved
to Latin America and overseas.
Lyman Bryson, CBS director of-
education, maintains overall super-
vision, with Leon Levine broadcast
director.

Croxton Succeeds Hough

APPOINTMENT of Hardy W.
Croxton of Monticello, Ark., as
ass stant superintendent of the
Senate Radio Gallery, succeeding
Bosby Hough who entered the
Navy, was announced last week by
D. Harold McGrath, superintend-
ent. A graduate of the U, of Rich-
mond (Va.), Mr. Croxton attended
U. of Arkansas T.aw School for a
year. He has enrolled in the George
Washington U. night law school to
continue his studies while working
in Washington.

Union Pacific to MBS
UNION PACIFIC Co.,, Omaha, shifts
Your America to 115 Mutual stations
Sunday 4-4:30 pm. (EWT) on Oect.
15, W. M. Jeffers, president, said the
series, now on NBC. Saturday 5-5:30
pm, is especially suited to Sunday
aftarnoon entertainment and that thou-
sands of Union Pacific employes had
not been able to listen to the Satur-
day show. NBC could not offer a suit-
able spot. Agency is Caples Co., Chi-
cago, -
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History 'of C.t;munications‘ Number Nine of a Sgries
= MILITARY COMMUNICATIONS BY TELEPHONE

o et i During the Spanish-American War the telephone ‘as a means of elec-
' tronic voice communication met with favor and played a vital part in
military action for the first time. Replacing men and horses, a telephone
message could cross and recross enemy territory by wire without delay
and cost of life.

Today, telephones in the office and home life of the average American
have been an instrumental force in our higher standard of living.

Universal, manufacturing microphones and other voice communication
components for the allied forces, will again after Victory is ours, stock
dealers’ shelves with the Universal components you have been waiting
for. Until then — Buy War Bonds.

Model T-45, illustrated at left, is the new Lip Micro-
phone being manufactured by Universal for the U.S.
Army Signal Corps. Shortly, these microphones will be
available to priority users through local Radio Jobbers.

MODEL T-45
LIP MICROPHONE

INGLEWOOD, CALIFORNIA

FOREIGN DIVISION: 301 CLAY STREET, SAN FRANCISCO 1%, CALIFORNIA -- CANADIAN DIVISION: 560 KING STREET WEST. TORONTO 1, ONTARIO. CANADA
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How about

over thisaw ay?

WAVE

..910KC. n8.C.

TERS, INC-
FREE & PETECC, s
&

»
o=

5000 WATTS -

ASHEVILLE ranks 6th

in population in North
Carolina...but it climbs’
to 2nd place in food
sales...ranks with the
leaders in drug sales, too...
and one of its principal
querfising forces...a
firce which covers 17
counties as well as-
Asheville, is

FWNC .

Serving Western North Caralina "'].]
from ASHEVILLE i3
DOM 5, ELIAS, Executive Director '
Represanted by Tha KATI AGENCY
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RTPB for Canada

Planned at Ottawa

Inaugural Meeting Attended
By 14 Organizations

A CANADIAN RTPB is being
planned, similar to that in opera-
tion in the United States, it has
been announced. Inaugural meet-
ing for the establishment of the
Board was held at Ottawa Sept.
11, with representatives of 14
organizations and the Canadian
armed forces attending. Meeting
was called as a result of repre-
sentations made by R. M. Brophy,
president of the Radio Manufactur-
ers Assn. of Canada, and was con-
vened by Walter A. Rush, control-
ler of radio, Department of Trans-
port.

Organizations present signified
their agreement that there was a
need for such a planning board,
which would formulate plans for
the technical future of the radio
industry and services, including
frequency allocations and systems
standardizations in accordance with
public interest and the technical
facts. The Board would also ad-
vise the Government, industry and
the public of its recommendations.

Like U. S. RTPB

Walter Rush, after calling the
meeting together, explained that the
Department of Transport would not
participate directly in the activities
of the Board, but will render assist-
ance wherever it can and will give
careful consideration to the Board’s
recommendations and data. He then
turned the meeting over to R. M.
Brophy, who was appointed chair-
man, and explained the purposes of
the setting up of such a board to the
association representatives. No of-
ficers were elected and no chairmen
of panels were appointed. A sec-
ond meeting is to be held about mid-
October when the Board will be
formally established, officers elected
and panels formed, along lines simi-
lar to the American RTPB. Cana-
dian applications of the RTPB find-
ings will be discussed at these panel
meetings.

Those attending were: W. A.
Rush and G. C. W. Browne, radio
branch, Department of Transport;
Dr. A. Frigon, general manager,
and Donald Manson, assistant gen-
eral manager of the Canadian
Broadcasting Corp.; Glen Banner-
man, Toronto, president of the
CAB; Dr. F. S. Howes, McGill U,,
Montreal, and Ernie Swan, chief
engineer of CKEY Toronto, as rep-
resentatives of the Canadian section
of the Institute of Radio Engi-
neers; Alec Reid, Montreal, Cana-
dian representative of the Amer-
jcan Radio Relay League; R. M.
Brophy, Canadian Marconi Co., and
CFCF Montreal, president of the
RMA, along with RMA representa-
tives R. A. Hackbush, Stromberg-
Carlson of Canada, Toronto, Alan
Oxley, RCA Victor of Canada, Mon-
treal, and W. W. Richardson, RMA
secretary; J. W. Bell, National Re-
search Council of Canada, Ottawa;
Capt. S. A. Worth, Royal Canadian

SOLID SATISFACTION is expressed by smiles of this agency-sponsﬁ-
gathering following initial broadeast of CBS This Is My Best on Sept. 5.
Cresta Blanca Wine Co. sponsors half-hour dramatic series. Post-broad-
cast discussers (1 to r) are standing: W. B. Geissinger, BBDO vice-pres-
ident in charge of Los Angeles office; Sander Heyman, wine firm adver-
tising and sales promotion director; Dave Titus, agency producer; Arthur
Pryor, agency vice-president in charge of radio; seated: Homer Fickett,
and Wayne Tiss, agency executive producer and associate director of ra-
dio, respectively; and Sherman Gregory, radio director of Schenley.

GM Opens Oct. 22

GENERAL MOTORS Corp., New
York, on Oct. 22 enters the winter
season broadcasts of the NBC
Symphony Orchestra on NBC Sun-
day 5-6 p.m., with 'a “Beethoven
Festival” extending over a period
of nine weeks, under the direction
of Arturo Toscanini. Mr. Toscanini
will alternate at varying intervals
as conductor of subsequent broad-
casts with Eugene Ormandy, of

the Philadelphia Orchestra, and
Malcolm Sargent, London Phil-
harmonic. Agency is Campbell-

Ewald Co., Detroit.

Navy; Col. W. Laurie, Canadian
Army; Group Captain C. J. Camp-
bell, Royal Canadian Air Force; and
representatives of the Engineering
Institute of Canada, Canadian Elec-
trical Association, Canadian Stand-
ards Association, Air Industries
and Transport Association of Ca-
nada, Canadian Electrical Manu-
facturers Association, Telephone
Asspciation of Canada, Railway
Association of Canada, and Cana-
dian Medical Association. Invited
but not attending were representa-
tives of the Canadian section of the
American Institute of Electrical
Engineers and the Society of Au-
tomotive Engineers.

COAST NEWS STAFF

EXPANDED BY NBC

TO MEET stepped up tempo of
the Pacific war, the NBC San Fran-
cisco news staff has been virtually
doubled and is on a 24-hour basis,
monitoring United Nations affu
Tokyo broadcasts, recording all
shortwave programs.

Additional equipment has been
set up. A teletype news service will
feed the network as well as local
newspapers and press services.
Staff of news editors and recording
engineers will reportedly be doub-
led. Elmer Peterson, NBC foreign
correspondent, has been transferred
to San Francisco, and is to be
paired off with Larry Smith, net-
work’s far eastern news expert.

Plan was set up by John Elwood,
KPO general manager, and George
Greaves, chief engineer. Owen
(Pat) Flaherty has gone to assist
George Folster in the Southwest
Pacific; Robert McCormick to aid
Jim Wahl at Honlulu and Jix:
Cooper to cover the front lines on
a roving assignment. Francis Mc-
Call, NBC manager of operations
in news and special events, current-
ly is in Honolulu.

LAFAYETTE RADIO Corp., Chicago
and Atlanta, producer of radio and
electronics equipment, has changed its
name to the Concord Radio Corp. The
only change is in the name, it was
announced ; the personnel remains the
same. '

WBN

COVERS THE FIELD

)

e
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U. S. Weather Bureau Praises Radio
For Service During Coast Hurricane

REPORTS on radio’s public serv-
ice during the recent hurricane con-
tinued to pour in as BROADCAST-
ING went to press last week. A
statement praising radio and the
press for keeping the public in-
formed of the hurricane’s approach
was issued by the New York office
of the U. 8. Weather Bureau
through Walter J. Noxon, regional
director, and Dr. Benjamin Parry,
chief meteorologist.

When the storm struck Atlantic
City, Doug Arthur, program direc-
tor of WIBG Philadelphia, went di-
rectly to the Steel Pier there and
aired descriptions of the catastro-
phe direct from the scene. Graphic
reports of the disaster were gath-
ered by Mr. Arthur from the dam-
aged boardwalk and from the flood-
- ed streets of the ecity. Bill Mark-
ward, Philadelphia Daily News re-
porter, described the destruction as
seen in daylight.

In New Jersey, Eugene Vreeland,
a Towaco farmer, bought spot an-
nouncements on WPAT Paterson
to save loss of 13,000 bushels of
peaches, blown to the ground by the
storm. Beginning at 7:56 a.m. and
continuing through the day, WPAT
carried five announcements offering
a bushel of peaches for a dollar to
those who would come out to the
orchard and pick them off the
ground. Farmer Vreeland unloaded
10,000 bushels in response to the
announcements.

In Hartford, WTIC canceled its
regular 5:15 p.m. show to give an
outline of precautions the public
should take before and during the
height of the storm,

Governor Makes Appeal
WBZ Boston supplied full storm
coverage until 11-12 p.m. when
power lines supplying the WBZ
transmitter at Hull, Mass. failed,

IF YOU SELL

OIL

(OR BEER
OR BRUSHES)

ASK YOUR DISTRIBUTOR

ABOMUT

Duluth is among the first 100 cities
in America. The nine-county KDAL
primary area (the largest primary
area of any of the stations at the
Head‘of-the-Lakes) contains 376,723
people who spend nearly §$130,000,-
000 annuafly. You figure out how
much gasoline and grease that means!

Thanks to its favorable 610 fre.
quency, KDAL’s 1000 watts puts a
stronger signal throughout this mar-
ket Than any station, anywhere. For
i an ind d inciden-

P

1000 WATTS
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I(DAL, DULUTH

tal daytime survey made in Virgin.
ia, Minnesota (60 miles from Du-
luth, and with an NBC station of
its own) showed that KDAL had
more than nine times the audience
of the other Duluth station, with
more than 70% as large an audi-
ence as the local Virginia NBC
station!”

KDAL, Duluth, is the buy for the
Head-of-the-Lakes, Don’t take our
word for it. Ask your local distrib-
utor. He knows—and ten to one
he'll say “*KDAL”!

. 610 KC

. CBS

FREE & PETERS, INC., Exclusive Representatives

Towers for WPRO

WPRO Providence lost both its 400
ft. towers as a result of the hurri-
cane, according to WPB, which im-
mediately granted authorization
for purchase of new ones. Loss of
the two towers marked the second
time within the past few years
that such a calamity has hit
WPRO, Station received permission
from the FCC to operate with a
special antenna attached to the 50-
foot stump of one of the damaged
towers, using the reduced power of
5 kw day and 1 kw night, for a
period of 30 days. Normally station
operates 6 kw unlimited.

but WBZA Springfield remained on
the air until 2 a.m. with hourly bul-
letins on the storm.

Personal appeals were made by
Governor Saltonstall of Massachu-
setts and Mayor Tobin of Boston
who broadcast warnings over
WNAC Boston appealing to resi-
dents to keep off the streets. The
Yankee Network News Service in
Boston remained on the air until
3 a.m., Sept. 15, breaking in on all
programs with storm warnings, late
flashes and emergency bulletins.
Robert J. Myers, editor-in-chief of
the Yankee News Service, attrib-
uted the negligible loss of life to ra-
dio warnings from WNAC and the
Yankee Network. The entire Yankee
staff was on hand to receive the
thousands of phone calls and re-
quests for urgent announcements,
such as cancellation of legion meet-
ings, theatre performances, changes

A 50,000 watt
audience 4l ¢
250 watt rate

PER

MON. THRU FRI,
800 = 12:00 AMs
| AFTERNOON INDEX
MON. THRU FRI .
12:00 = 6;00 P.M,

SWN. THRU SAT.
EVENING INDEX
| 6:00 = 10:00 P.M.

I TAKE A LOOK AT THE RECORD
That’s All We Ask!

33.7 | 2.0
= Ir—c.-\...

=4 I 17.5

‘ MORNING {NOEX c[e | ¢

wre| B | ¢©
12.6[36.7| 9.7

LOUISVILLE'S
~. TRADING AREA

= 4% OF KENTUCKY'S POPULATION
= §1% OF ITS BUYING FOWER
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in railroad schedules, and cancella-
tion of night shifts in war plants.

Don Goddard, who covered Lon:
Island for WEAF New York, was
offered the only vacant bed in
Riverhead, L. I,—in a jail cell. He
refused this hospitality. At NBC
New York headquarters, Don Par-
do, announcer, used equipment set
up on the 67th floor of the RCA
Bldg. to air a description of the
storm at its climax over New York.

Broadcasts From Pier

WFPG Atlantic City went off the
air at 5:27 due to power failure,
but three minutes later Chief Engi-
neer Blair K. Thron and technician
Bud Brandow had emergency equip-
ment working. Broadcasts over the
Blue Network were given directly
from the famous Steel Pier by Ed-
gar A. Sweet, WFPG program di-
rector, with Ray Starr, announcer,
giving first hand reports of scenes
along the boardwalk while An-
nouncers Bill Reynolds and Earl
Martin stayed by the telephones,
operated under emergency condi-
tions, to receive information from
newspapers, City Hall, U, S. Coast
Guard, and hospitals.

In Worcester, Mass., the entire
WTAG staff was mobilized to keep
the station on the air until 3 a.m.
with weather reports and speciz.
bulletins.

WHYN Holyoke, Mass. remained
on the air until 2 a.m., two hours
past signoff time. Special broad-
casts were aimed at various
swing shifts which would have to
travel from a distance to reach war
plants. Superintendents called to
ask for bulletins requesting shifts
not to report. Announcements were
also aired by WHYN in behalf of
the USO, Salvation Army and
other agencies maintaining shelters
for stranded pedestrians. WHYN
lost the roof from a workshop shed
in the rear of the main building, as
well as some shrubbery which was
uprooted by the storm. w

WNBH New Bedford and WCOB
West Yarmouth were in the hurri-
cane’s path and lost their 385-ft.
radiator antenna, according to
Hugh R. Norman, manager of both
stations. The WNBH tower twisted
off at 10:50 the night of the storm,
but emergency equipment was put
into operation immediately.

If you buy or plan
advertising for
lowa, you need

THE 1943
IOWA RADIO
AUDIENCE SURVEY

gives you detailed analysis of
“listening areas” of every lowa
station, programs that appeal fo
urban, village, and farm families,
and listening habits. Ulustrated
with pictographs for quick and easy
reading. You can get a copy free
by writing to

CENTRAL BROADCASTING CO.
912 Walnut $t., Des Moines, lowa

Broadcast Advertising



Of course you’ll find Tamales and Tortillas
in Mexico! Also the gayest of fiestas

and lovely senoritas.

You will also find that Mexico is one
of the world’s most versatile
nations... amazingly

_ : ‘ cosmopolitan...
- | 4 y i V 3 definitely progressive!
_ of (/6 _ \: )
\ 3
Do you know that the National University of Mexico was
founded in 1553, almost a century before John Harvard was
born ... that Mexico's minerals present an international pass-
port to importance . . . that Mexico's industries number over
2,000 establishments, 500 electric plants, 30,000 cotton looms,
4,000 miles of railroad!
Come over to our Patio, Senor. Here's a friendly invitation
from a friendly neighbor to permit us to show you how our
two networks of 80 stations can prove that there' s more than

Tamales and Tortillas in Mexico ... there's o\
business and plenty of it. Write for details! W
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WIBX
Utica, N. Y.
Wildroot Hair Tonic

| GEORGE E. HALLEY
TEXAS RANGERS LIBRARY
H&‘I’ﬂ. PICKWICK, KANSAS CITY 8, MO.
L}

AN ARTHUR 8. CHURCH PRODUCTION'

FCC to Hear
(Continued from page 18)

sion may permit the organization’s
representative to conduct the cross-
examination.

What. promises to become a
lengthy discussion topic is that pexr-
taining to noncommercial educa-
tional stations, which will be led
by Dr. John W, Studebaker, U. 8.
Commissioner of Education. More
educational organizations have filed
for appearances on that topic than
have filed for any one other topic.

In addition to discussing radio’s
overall part in education, the edu-
cators plan to seek additional space
in the very-high frequency spec-
trum for FM stations and net-
works, Testimony will be presented
to prove that educational work, both
in schools and homes, cannot ex-
pand without additional frequencies
for noncommercial educational sta-
tions.

Another topic which promises to
elicit much interest is that of relay
systems. Raytheon Manufactur-
ing Co., which will be represented
by Joseph Pierson, formerly of
Press Wireless; James B. Fergu-
son, Perey L. Spencer and John C.
Trump, will discuss a public trans-
continental and intercontinental
service based on micro-wave for air
safety plane location, television
program relay, broadcast program
relay, facsimile and photo relay an‘d
local broadecasting, telephone,
printer and high-speed telegraph.

These services would include, ac-
cording to the Raytheon filing,
“point-to-point and, in the case of
facsimile, local broadeast within

‘the immediate orbit of powered or

booster relay stations for popular
or subseriber reception”. Western
Union filed to discuss a proposed
high-frequency relay system. Rep-
resenting WU will be F. B, Bram-
hall, transmission research engi-
neer; W. B. Sullinger, assistant,
and J. B. Coleman, chief engineer.

In preparation for the FCC hear-
ings, Committee 2 (technical) of
the State Dept. Committee on the
World Telecommunications Confer-
ence, met last Wednesday and
Thursday in Washington to dis-
cuss the overall spectrum. A rough
draft of findings and recommenda-
tions was submitted to the more
than 50 members by Dr. J. H. Del-
linger, chairman, who also is chief
of the Radio Section, Bureau of
Standards.

Craven a Witness

“We expect that the ‘work of the
RTPB and the results of the hear-
ings of the FCC to be of distinct
value to the State Department”,
Dr. Dellinger asserted as he opened
the meeting in the New House Office
building chambers of the Interstate
& Foreign Commerce Committee.

One of the most active witnesses
at the FCC hearings will be Lt.
Comdr. T. A. M. Craven, who re-
tired from the FCC last July 1
to become vice-president of the Iowa
Broadcasting Co. in charge of tech-

CBS o

5000 WATTS o

NO GAMBLING IN ROANOKE!

When you buy WDBJ and the

" Southwest Virginia market, you
don’t gamble on losing a third or
half of your audience to one or
more other stations.

960 KC

Owned and Operated by the
TIMES-WORLD CORPORATION

FREE & PETERS, Inc., Natl. Representatives

WDB] is the only station that covers
all Southwest Virginia and WDBJ
therefore offers you more actual
listening homes than many a 50,-
000-watter
situations.

And our rates are based on what
you really get—NOT based on a
“potential” audience several times
larger!
& Peters!

in more competitive

For all the facts, ask Free

nical developments. Comdr. Craven,
recognized as one of the outstan
ing engineers in the country, will
discuss FM and television,

George Henry Payne, another
former Commissioner, will appear
for Finch Telecommunications on
facsimile. Rear Adm. Stanford C.
Hooper, USN (Ret.), former chief
of Naval Communications and an-
other outstanding engineer, will
testify for a group of telephone
companies, including Southern Con-
tinental, Wabash, Tri-County
Union, and Texas.

FCC preparations for the hear-
ings have been under the supervi-
sion of Harry M. Plotkin, assistant
general counsel and chief of tHE
Law Dept. Litigation Division.

Cross-Examination

TEXT of FCC Public Notice on
cross-examination during alloca-
tions hearings, beginning Sept. 28,
follows:

The C iasi has | ived
ous inquiries concerning the procedure
to be followed at the hearing in connec-
tion with er inati of wi .
The Commission is desirous of being as
libera]l as possible in permitting cross-
examination of witnesses by interested
parties. On the other hand, it must ¥
realized that because of the large number
of persons participating in the hearing
it will be impossible to pPermit unrestricted
crosg-examnation if the hearings are to
proceed expeditiously. The following sys-
tem has therefore been devised with re-
spect to cross-examination.

Forms have been prepared which will
be available in the hearing room. Copies
of these forms are attached to this public
notice. One side of the form may be
used by those Persons who desire to ask
only one or a few questions of a particu-
lar witness. In such a case the person
should fill in the form giving the name
of the witness and the question he de-
sires Commission counsel to put to the
witness. If the question is appropriate
and the subject matter has not been or
will not be covered by other cross-exami-
nation, Commission counsel will ask the
question.

Persons who desire more extensive
cross-examination should fill out the other
side of the form. They should state the
name of the witness they desire to cros,
examine, the subject matter the cros!
examination will cover, and the name of
the person who will do the cross-examin.
ing and the name of the organization he
represents. This form should handed
to Commission counsel who will pass it
on to the Commission which will decide
on the basis of each case whether to per-
mit or not to permit cross-examination.

All persons are urged to keep their re-
quests for cross-examination down to a
minimum. This is the only way in which
the hearing can be handled expeditiously.

SERVICE

on all
RECORDING

. COMPLETE
FACILITIES T
FOR .-

& Spof
Annouscaranly

FH“H[EHE 8 Ramaoe
: Pick-wps
local or national & Rl
A Chack
SHrrice

o
3,{;:

‘121 ¥ermont Ave. Washingtan 5, D. €.
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TESTING TOMORROW'S RADIO TUBES

e Early in the war, Sylvania engineers stepped up
experiment to perfect more rugged and more sensi-
tive radio tubes for vital military communications.

Engineers added to a great array of precision check-
ing instruments. They designed and built special
new instruments to detect variations in radio tube
characteristics never charted before.

Broadcast Advertising

This intensive research program has developed im-
proved radio tubes. Many are now military secrets.
But they promise to make postwar radio reception
a revelation of clarity and fidelity.

After the war, as in the past, it will pay you to
sell Sylvania.

Quality That Serves the War Shall Serve the Peace

RADIO DIVISION

- SYLVANIA

ELECTRIC PRODUCTS INC.

EMPORIUM, PENNSYLVANIA

RADIO TUBES, CATHODE RAY TUBES, ELEC.
TRONIC DEVICES, INCANDESCENT LAMPS, FLUO-
RESCENT LAMPS, FIXTURES AND ACCESSORIES
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THIS

little PIG
went
t(P market

No need for this fabulous

story here and now...

Increase your Washing-
ton budget and the mar-
ket will come to you.

Mihions of Dollars in
Washington waiting to
be spent.

Just tell the large, loyal
WINX audience the
whys and wherefores . . .

they’ll buy.

The Best Test Market at
MINIMUM COST

Thye WasliingtonJPost Station
Washington 1, D. C.

presented Nationally by
FORJOE & COMPANY
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Network A ccounts

All time Eastern Wartime unless indicated

COLGATE-PALMOLIVE-PEET Co,, Jer-
sey City (Super Suds), sponsor of Blondie
on 140 CBS stations, Sun. 8-8:30 p.m., on
Sept. 17 started repeat on 9 Pacific Coast
stations, 11:30-12 Midnight. Agency: Wil-
liam Esty & Co., N

BRISTOL-MYERS Co., New York (Minit-
Rub and Sal Hepatica), on Oct. 3 starts
The Alan Young Show, Tues, 8:30-9 p.m.
on 150 Blue stations and at same time re-
news time period for 52 weeks. Agency:
Young & Rubicam, N. Y,

DOMINION OF CANADA, National War
Finance Committee, Ottawa (Tth Victory
Loan), on Oct. 8 starts series of half-
hour and hour programs for one month
on 73 Canadian English-language sta-
tions. Agency: National Radio Commit-
tee, Toronto.

You must use KF5D te

get complele coverage PﬁUl H- RAYMER C'U

of the 5an Diego area

McCOLL-FRONTENAC Qil Co., Montreal,
on Oct. 1 starts Texaco~Star Theatre with
James Melton on 883 CBC Dominion net-
work stations, Sun. 9:30-10 p.m, Agency:
Ronalds Adv.,, Montreak —

HALL Bros., Kansas City (greeting cards),
on Oct. 15 for 52 weeks starts undetermined
program on the Blue Network, Sun. 3-3:30
p.m. having discontinued Oct. 6 Meet Your
Navy on 162 Blue stations Fri. 8:30-9 p.m.
Agency: Foote, Cone & Belding, Chicago.

ACME White Lead & Color Works, Detroit,
on Oct. 1 starts The Shadow on over 35
Mutual stations, Sun.5:30-6 p.m. and The
Return of Nick Carter on about 11 stations,
Sun. 8:80-4 p.m. Agency: Henri, Hurst &
McDonald, Chicago.

WALTHAM Watch Co., Waltham, Mass.
(institutional), on Oct. 11 for 52 weeks
starts Sumner Welles in program -tenta-
tively titled Time for Decigion on unde-
termined number of MBS stations, Wed.
10-10:15 p.m. Agency: Humphrey
Co., Boston, N, Y.

REICHHOLD CHEMICALS Inec., Detroit,
on Oct. 21 starts Detroit Symphony Orches-
tra on 61 MBS stations, Sat. 8:30-9 p.m.
Agency: Grant Adv.,, N, Y,

st
S|

Represented Nationally

by

Mew York = Chicage = Detroit

San Francisco * Los Angeles

BROADC

Renewal Accounts

THE TEXAS Co., New York (Texas
produets), on Oct. 1 renews Texaco Staf”

:* Theatre-on,122-CBS,_ stations, 256 CBC sta-
tions, Sun. 9:30-10 p.m. Agency: Buch-
anan & Co., N. Y.

COLGATE-PALMOLIVE-PEET Co., Jer-
sey City (Palmolive shave cream), on
Sept. 30 renews Inner Sanctum on 128
CBS stations, Sat, 8:30-8:56 p.m. (Repeat
11:30-11:55 p.m.). Agency: Ted Bates
Ine, N. Y.

E. R. SQUIBB & Sons, New York (Squibb
products), on Sept. 25 renews To Your
Good Health on 129 CBS stations, Mon.,
Wedy.. Fri, 6:15-6:30 p.m. Agency: BBDO,

GENERAL FOODS Corp.,, New York
(Grape Nuts Flakes, Wheatmeal), on
Oct. 2 renews Mon. thru Fri. 2-2:16 a.m.
on, 122 CBS stations and at the same time
starts Joyce -Jordan, .'M.D., whnicn sctarted
from 122 CBS stations, Mon. thru_Fri.
2:15-2:30 p.m. Agency: Young & Rubi-
¢am, N, Y. ©

GENERAL FOODS Corp., N. Y, (Postum,
LaFrance, Satina, Post’s Raisin Bran), on
Oct. 2 renews Mon. thru Fri. 2:156-2:30
D.m. on 122 CBS stations, at the same
time starting Two on a Clue. Agency:
Young. & Rubicam, N. Y.

R. J. REYNOLDS Tobacco Co., Winston-
Salem, N. C. (Camels & Prince Albert to-
bacco), on Oct. 2 renews Thanks to the
Yankes on 132 CBS stations Mon. 7:30-8
p.m. (repeat 11-11:30 p.m.). Agency:
William Esty & Co.

SOCONY-VACUUM 0il Co.,
(petroleum products),
weeks renews

New York
on Oct. 2 for 52
Raymond Gram Swing,
commentator, on 139 Bue network sta-
tions, Mon, thru Thurs. 10-10:16 p.m.
Agency; Compton Adv.,, N, Y.

RAYTHEON Mfg. Co., Newton, Mass. {ra-
dio tubes, equipment), on Oct. 14 for 52
weeks Meet Your Navy on about 190 Blue
stations, Sat. 7:30-8 p.m. (delayed broads
cast 12 Midnight-12:30 a.m. to Mduntain,
Pacific Coast regions), Agency: Burton
Browne Adv., Chicago.

IMPERIAL TOBACCO Co., Montreal
(Sweet Caporal cigarettes), on Oct. 5 re-
news Light Up and Listen on 26 CBC
Dominion network stations, Thurs. 10-10:30
p.m. Agency: Whitehall Broadecasting Co.,
Montreal.

GROVE Labs Inc., St. Louis (Grove's Cold
Tablets, Vitamins), on Oct. 2 for 52 weeks
Reveille Roundup on 86 NBC stations, Mon.
Wed. Fri. 7:45-8 p.m. Agency: Russel M.
Seeds Co., Chicago.

Network Changes

HUNT BROS. PACKING Co., Los Angeles
(canned food products), on Sept. 18 ex-
panded Boake Carter on' 38 Don Lee Pa-
cific stations, Mon. Wed. Fri. 9-9:16 a.m.
(PWT). adding Tues. Thurs 9-9:15 a.m.
(PWT). Agency: Garfield & Guild Adv..
Lous Angeles,

BRISTOL-MYERS Co., New York, of
Sept. 15 resumed Duffy’s Tavern, shifting
program from 147 Blue stations, Tues.
8:30-9 p.m. to 129 NBC stations, Fri.
8:30-9 p.m. Time to Smile with Eddie
Cantor, resumes Sept. 27 on 127 NBC sta-
tions, Wed., 9-9:30 p.m. replacing the Al-
lan Young Show.

GENERAL FOODS Corp., New York, on
Sept. 28 resumes Night Editor on six
Pacific coast NBC stations. Thurs. 8:15-
8:30 p.m., shifting Promotion from Post
Toasties to Swans Down flour. Agency:
Young & Rubicam, N. Y.

250,000
|WATTS|
I'.I c n

L

S| WIT AND HUMOR, EEEP
' WOMEN TUNED 10....

WCEKY
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Radio Aid Lauded
By War Shipping
Broadcast Promotion Steps-Up

Seamen Recruitment

RADIO is credited with manning
“at least 125 Liberty ships—" by
the War Shipping Adm. in a letter
expressing thanks for aid in re-
cruiting merchant seamen. A total
of 10,417 telegrams and letters re-
ceived at WSA’s Washington of-
fice were the direct result of three-
way radio campaign July 16-Sept.
9, the letter states in part.

Radio drive consisted of eight
Weekly Sunday evening dramatized
programs Men at Sea on NBC,
eight weekly Saturday evening va-
riety programs It's Maritime on
CBS and three weeks of announce-
ments on OWI allocation plan.
More than 50% of the responses
came from qualified applicants,
enough to man 125 ships, it was
explained. Letter adds that un-
doubtedly hundreds of others re-
ported to port offices and unions
since local recruiting stepped up
during the broadcasts.

Caldwell Drive

DR. W. B. CALDWELL, division
of Sterling Drug Inc., Monticello,
Hl., starting Sept. 25, will resume
sponsorship of one-minute an-
nouncements on part of the Key-
stone Broadcasting System and 170
stations. Company will also partici-
pate in the WHO Des Moines Burn
Ddnce, beginning Sept. 30. Agency
is Sherman & Marquette, Chicago.

Paramount Spots

PARAMOUNT Pictures, New York,
in connection with the New York
premiere Sept. 20 of “Frenchman's
Creek”, started a series of participa-
tions of local programs and tran-
scribed chain-break and one-minute
spot announcements on WEAF W.JZ

OR WABC WNEW WMCA WHN

QXR New York. Promotion of
film started Sept. 11 and continues
through Oct. 7. Agency is Buchanan
& Co., N. Y.

EIGHT-IN-ONE COLD TABLETS,
Chicago, sponsors, as of Oct. 2, the
Richard Harkness Newsshow, 5 times
weekly, for 52 weeks on WCFL Chi-
cago. Contract placed through H. W,
Kastor & Sons, Chicago.

NBC

Station For

WINSTON-SALEM
GREENSBORO
& HIGH POINT

5000 WATTS

Re| v

prewemnd
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DAVID 8. COOK, editor of the Strom-
berg-Carlson Co. house organ, Speaker,
has been tgppointecl sales promotion
manager of the company. He will be
in charge of company’s sales training
program and will direct Stromberg-
Carlson publications activities.

DAVID B. PECKHAM, former
comptroller of sales of Western Elec-
tric Co., has been appointed comp-
troller of manufacture, filling vacancy
caused by the death of John M. Stahr.
Clifford W. Smith, former assistant
comptroller of sales, moves up to suc-
ceed Mr. Peckham.

GERTRUDE R. SIMONETTI has
been added to the operating staff of
WSNY Schenectady.

FRED MOORE has rejoined the en-
gineering staff of WFIL Philadelphia.

HIRSCHEL FRICKEY, new to ra-
dio, has joined the transmitter staff
of KFAR Fairbanks, Alaska.

CHARLES KOCHER, former FCC
inspector in Cleveland, is now chief
engineer at WXYZ Detroit and will be
responsible for the engineering duties
of the Michigan Network.

PERRY AIKEN will assist in the
control room of WBIG Greensboro,
N. C., while attending Guilford College
this fall.

JARVIS MFG. Co., Glendale, Cal.
(aircraft, agricultural equipment),
has appointed Pacific Adv. Service,
Los Angeles, to handle its advertising.

Ringing
Doorbells

There are 5,777,051 people in WOAI's primary area . .

. and in this

same area there are 958,390 radio homes. In these homes—among

these millions of Texans—WOAI is preferred by more listeners than

any other station in this big and prosperous market.

Because it rings so many doorbells and is welcomed in so many

homes, WOAI sells more merchandise to more people in Central and

South Texas than any other station—at a lower cost per sale!

50,000 WATTS . _ . _ .
NBC AFFILIATE . _ _ . _

CLEAR CHANNEL
MEMBER TQN

Represented Nationally by
EDWARD PETRY & CO.

The Powerful Advertising Influence of the Southwest

Broadcast

Advertising

That Will Ring The Bell
In 100,000 More Radio
Homes

CJBC, Toronto's Key Station
of the Dominion Network,
has increased its power
from 1,000 to 5,000 watts,
This will give your program
a greater market of an addi-
tional 100,000 Toronto and
area radio homes, and a
signa! within Toronto equiv-
alent to 10 kws due to the
concentrated effect of CJBC's
directional array.

£

Consult CJBC Commercial
Department
55 York Street
Toronto, Canada

F/;'; e

Toronto Affiliate of the Blue Network

JBG

Key Station of the Dominion Network

TORONTDO
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THE ROOSEVELT*

When you stop at The Roosevelt
you don't risk getting marooned

- like this. For you'll be within walk-

ing range of Manhattan's Mid-
town activities. Direct passage-
way from Grand Central Terminal
to hotel lobby. A reservation at
The Roosevelt liquidates a lot of
bother.

Rooms with bath from $4.50.

HOTEL
ROOSEVELT

MADISON AVE, AT 45th S5T., NEW YORK
= A HILTON HOTEL —
ROBERT P. WILLIFORD, General Manager

Other Hilton Hotels From Coast to Coast:

TEXAS, Abilens, E Paso, Longview, Lub-
bock, lenvlow; NEW MEXICO, Albuguer: .;
CALIFORNIA, lon? Los Angeles,

Town House; MEXICO, Chlhuchua, e alc-
:‘lo th!on Hilton Hotels, C. N. Hiiton, Presi-

R. ¥. Yoynow

RICHARD F. VOYNOW, 44, West
Coast director of Decca Records and
veteran radio and recordmg execu-
tive, died Sept. 16 in a Hollywood
hospital following )

a long illness. y

For many years
he was with the
old Brunswick-
Balke - Collender
Co., which later
became Bruns-
wick Records, and
now Decca. In
1936 he was ap-
pointed produe-
tion manager of
WLW-WSAI Cincinnati, and in the
summer of 1936 he resigned to be-
come sales and production man-
ager of WEAN Providence, R. 1.,
and WICC Bridgeport, Conn.,
owned by John Shepard 3d.

Mr. Voynow left the Shepard
stations early in 1940 to take a
post with the CBS program serv-
ice department. A year later he
joined Ward-Wheelock and after
a short time with that agency, re-
turned to the West Coast to head
Decca Records.

Although he had been ill for some
time, Mr. Voynow was released
from the hospital, but suffered a
relapse a fortnight ago and re-
turned for treatment. He is sur-
vived by two brothers, Lt. Col.
Edward Voynow, now on duty with
the War Dept. in Washington and
just back from the Far East; Ben
Voynow, New York, and a sister,
Mrs. Mildred Freeman, Hollywood.

M. Yoynow

These Two Stations Provide the Only Full
Coverage of This Rich Pennsylvania Area

- :
-
= - ’ Beliweed o \-‘
® - Belsane ".\ }
?_"'"J . \ !
: ;} # Armagh N""'Y.Glo . .‘ ' WEEG ® Juniate
# Cromers Bémburg] [ oot ALTOONA
f l ‘ @ Cresson If
i @ New Florence b |
: I‘ outh Fork® '°”°9"Il A Hellidaysburg o !f i
i WIAC ‘
I 1‘ JOHNSTOWN  f \‘k Roaring Spring ’1
é- 2 ‘ Dunlo ‘,’ “‘ ;,'l‘
! ‘ Duvldsvl“' . e
i P Windber J, BOTH STATIONS ARE SOLD
E : ™ ; I COMBINATIOMN . RATE

e
e

FOR METWORK AMD SPOT

.No!ionol Representatives
HEADLEY-REED COMPANY

New York, Chitago, Detroit, Atianta, San Francisco
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Shaken in Wreck

THREE radio men aboard the
Dewey special train wrecked last
Monday in Oregon were shaken up,
according to Kenneth Banghart, of
WRC Washington, who is taking
the trip for NBC. With him for
NBC was Keith Williams, engineer.
Don Pryor, of CBS Washington,
was with the special. Bob Evans,
of CBS, left the train at Seattle.
NBC’s equipment was damaged but
quickly repaired. CBS had no
equipment on the train. Henry J.
Turnbull, radio director of the Re-
publican National Committee, re-
ceived a black eye.

Ideas Exchange Urged

URGING interchange of ideas
through international shortwave
after the war as a means of pre-
serving peace, Commissioner Clif-
ford J. Durr of the FCC addressed
the Christ Church Forum in New
York last Wednesday on “Building
for a Better World”. Mr. Durr said:
“Ideas which lead to war must not
be permitted to grow and the only
effective weapons against such
ideas are contrary ideas, and infor-
mation. Here our modern methods
of communication can and must
play their essential role.” He
visioned conversion of military sur-
plus communications equipment to
civilian use after the war to ex-
pand all phases of communications,
including telephone, telegraph and
radio.

‘Vie & Sade’ Replaced

PROCTER & GAMBLE Co., Cin-
cinnati, sponsor of Vic and Sade
on NBC and previously on CBS for
a number of years, on Qct. 2 re-
places the program with Rosemary,
another daytime serial, written by
Elaine Carrington, author of P &
G’s Pepper Young Family and
When a Girl Marries on NBC. New
show centers around the story of
a secretary and her boss who move
from a small town to a govern-
ment job in New York where the
young lady finds romance. Series
will be heard Monday through Fri-
day 11:15-11:30 a.m. on 55 stations
for White Laundry soap (Benton
& Bowles), on 23 stations for Ivory
Flakes (Compton Adv.) and on 4
stations for Dash (Pedlar, Ryan
& Lusk). Program will be sponsored
by Benton & Bowles, New York, in-
dividual producer still to be named.

OWI Radio Bureau
Staff Realignment

Ludlam Names Bailey, House,
Mrs. Cunningham, Rosenberg

APPOINTMENT of Mrs. Marjorie
Cunningham, formerly with the Ra-
dio Section of the Office of Civilian
Defense, as assistant chief of the
Special Assignment Division, with
headquarters in Washington, was
announced last week by George P.
Ludlam, chief of the OWI Domes-
tic Radio Bureau.

Mrs. Cunningham succeeds Mrs.
Betty Carter who has resignegd.
Mrs. Carter is owner and publisher
with her husband, Maj. W. Hodding
Carter, of the Greenville (Miss.)
Democrat Times and was on leave
of absence with OWI.

Other Changes

Several staff changes were also
announced by Mr. Ludlam, chiefly
affecting the New York operations
of the Bureau. Harold Rosenberg
has been named deputy chief of
the Bureau in charge of the New
York office and will continue as
chief of the Special Assignment
Division.

Harry P. Bailey, formerly an
assistant in the Special Assignment
Division, has been appointed as-
sistant deputy chief of the New
York office.

Jerome Brooks, assistant copy
chief of the Radio Bureau, has
been made chief of the copy and
production section of the editorial
and production division with New
York headquarters. He will be
responsible for the production of
recorded spot announcements dis-
tributed to local stations throughout
the country under the Station An-
nouncement Plan.

Lee House, with the Radio Bu-
reau since 1942, has been ap-
pointed chief of the traffic section
of the editorial and production
division, headquarters Washington.
Mr. House was formerly associated
with WLW in Cincinnati. Roderick
Holmgren, assistant station rela-
tions chief in the Radio Bureau’s
Chicago office, has been promoted
to Assistant Deputy Bureau Chief
in Chicago.

A Proven
Sales
Medium

IN WBNX SERVICE AREA THERE ARE:
2,450,000 Jewish Speaking Persons
1,522,946 Italion Speaking Persons
1,236,758 German Speaking Persons
661,170 Polish Speaking Persons
200,000 Spanish Speaking Persons

BROADCASTING

WBNX broadeosts doily te Metropolitan
New York’s raciol groups which com-
prise 70% of the population. These mil-
lians, with millions to spend, have their
own churches, newspopers and radic
stations. They respond to WBNX pro-
gramming and public service, the rea-
son why mo“‘y of the coun'ryl largest
advertisers todoy ore using WBNX co
smonﬂy If your products are merchan-
dised in Greater New York, WBNX should
be on your list. Write WBNX, New York
51, N. Y. for wullubllmos Or call
Melrose 5-0333.

E ¢
5000 WATTS DIREE-'!'IONAI. OVER NE'AI YORK
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INFORMAL “idea conference” developed at KLZ Denver between (1 to
r) Charles Pekor Jr., CBS press; Roger Rambeaux]; KLZ publicity;
Robert J. Landry, head of CBS program writing, and John Prince, KLZ
writer, when the two network representatives coincidentally met in the
offices of the Denver outlet a short time ago.

MBS LOOKS AHEAD
~ ON ANNIVERSARY

IN ANTICIPATION of the tenth
birthday anniversary of Mutual in
October, Miller McClintock, MBS
president, last week issued a sum-
mary of the Network’s growth from
four stations in 1934 to its present
total of 247, and in a statement on
the occasion said that the year
ahead offers a period of challenge
to the radio industry unsurpassed
in broadcasting history.

“As proud as we at Mutual are
of the great expansion of the net-
work,” said Mr. McClintock, “we
are thinking not in the terms of the
past but of the future, a future that
Proméses fulfillment of the miracle
of radio.” He added that the share-
holders and affiliated stations of
Mutual “stand firmly with the rest
of American business to assume re-
sponsibility for the tremendous task
ahead of us in the postwar world.”

The summary shows that on the
eve of its celebration, the Mutual
network is entering its 11th year
on the air with gross billings dur-
ing the first nine months of 1944
shogving zn increase of 456% over
1943.

WAC . Names Kalz

JOSEPH KATZ Co., New York
and Baltimore, has been appointed
by the War Advertising Council

volunteer task force agency to
produce Sixth War Loan tran-
seriptions for the use of local sta-
tions, Current plans call for an
initial series of 24 quarter-hour
programs which may be offered for
local sponsorship. Production on
first of the Treasury discs was re-
port]:d to have been started last
week. .

Canada Loan Drive

PLANS for paid broadcasts for
Canada’s Seventh Victory Loan,
which opens on Oct. 23 for $1,300,-
000,000, are now nearing final
stages, with allowances being made,
it is understood, for a sudden ter-
mination of the European war dur-
ing the campaign. All spot broad-
casts and announcements will be
sponsored by national and local ad-
vertisers. Network programs on all
73 English-language stations con-
sist of half-hour dramas and hour
all-star variety shows. Plans for
French-language programs are not
yet available. The campaign is in
charge of the National Radio Com-
mittee, which includes broadcast-
ers, agency executives, and govern-
ment department heads.

New Bri_stol-M_ylérs Show

BRISTOL-MYERS Co., New York,
is expected to promote Ipana, Mum
and Ingram’s shaving cream in the
Tuesday 9-9.30 p.m. period it has
secured on the Blue network. The
starting date is understood to.be
set for Nov. 14 on a hook-up of
149 stations. Fred Brady, come-
dian, is reported to be signed to
team with Gracie Fields, with My-
ron Dutton directing, but no con-
firmation of these details was forth-
coming from the network or Do-
}anertg, Clifford & Shenfield, New
ork.

FIRST NATIONAL Stores Inc., Som-
erville, Mass. has renewed Wartime
Food News featuring Gretchen Me-
Mullen, five times weekly, Monday
through Friday 9:30-0:45 a.m. on New
England Regional Network stations:
‘WBZ Boston, WCSH Portland, Me.,
WJAR Providence, WLBZ Bangor,
WTIC Hartford, WFEA Manchester.
Contract for 52 weeks was placed by
Badger & Browning, Boston.

Ultha, bow-dhi "
it
shipment to Broadeadlens

HOLLISTER <%,

CRYSTAL CO.
Golorade

- Bowlder
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Dr. Sloan Drops W&L

ADVERTISING for Dr. Sloan’s
Liniment, a product of William R.
Warner & Co.,, New York, handled
by Warwick & Legler Inc.,, New
York, for a number of years, will

Miss Genevieve Lemper

Foote, Cone & Belding

Chicago, Il.

Dear Genevieve:

The best proof of what a genuine

public service we rendered when we
gent our own

no longer be handled by that :u ; rondc gr;ec_
agency after Jan. 5, 1945. Product Howard L.
is promoted on Gangbusters on 91 fv e’:’a:a: "t"fo

Blue stations, Friday 9-9:30 p.m.
Selection of a new agency is not
expected to be set for some time,
according to a company spokes-

contact W.
Va. boys, is
now becom-
ing still more

a . evident. With
man. No change in radio plans Chernoff
has been indicated. Through War- goon due back,
wick & Legler, Warner has ad- ;;‘g’;g:"u fp‘”_‘

vertised the liniment on various

5 A q pearances by
“crime” shows, including Warden

him are

Lawes’ program 20,000 Years in really . piling
Sing Sing, in 1939 Youth vs. Age, ;‘2“’,}”" Hey
gquiz show, on NBC Blue and Red Lions  Clubs
networks, and from October 1940 are mighty

anzious t o

until the present on the Blue s fon

Gangbusters, the Phillips H. Lord

him to ap-

production. pear. In
Chs Chartes:

‘Barn Dance’ Promotion s e
PARAMOUNT PICTURE_ film s 00
version of National Barn Dance, to have Cher-
sponsored on Saturday 9-9:30 p.m. noff as guest
by Miles Labs Inc, Elkhart, will St uoo
receive extensive promotion on this of their 1945 seasom. This is really
and other Miles’ network programs significant, since this org:cniz'ation

never C '8

before the premiere in Chicago
Oct. 14 and continuing through
Oct. 27. Arrangements for pro-
motion on the air were made by
R. M. Gillham, advertising and
publicity director of Paramount,
with Walter Wade, president of
Wade Adv., Chicago, representing
program’s sponsor, and George
Cook representing WLS Chicago,
which originates for NBC.

securss the top talent from this coun-
try's foremost personalities. Weve
surely got something worth breggny
about, don’t vou think?

Regards, Yours, Algy

The W. Va. Network

WCHS Charleston WSAZ Huntington
WPAR Parkershurg WBLK Clarksburg

COWBOYS

SPONSORED BY
THE SPEARMAN
BREWING COMPANY

WAGA

PRODUCED FOR

STATIONS

OUTSTANDING
PROGRAMS AND
PRODUCTION

WAGA-

ATLANTA

5000 WATTS OM 500 KILOCYCLES
REPRESENTED BY HEADLEY - REED CO.
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REPRESENTATIVES
. offices
| MONTREAL = WINNIPEG
. | TORONTD

ALASKA
e s ivouss KFQD

COVERING METROPOLITAN
AREA OF ALASKA

790KC—1000W

First in Alaska

ALASKA BROADCASTING CO.
Anchorage, Alaska

National Representatives:

Pan American Broadcasting Co.
New York 17, New York

fllE.E.& PETERS - National Representatives
e e R

5000 WATTS 1330 KC.

WEYD

ENGLISH * JEWISH * ITALIAN

Nationgl Advertisers consider WEVD
a "must” to cover the great Metro-
politan| New York Market.

Send for WHO'S WHO on WEVD
WEVD —~ 117 West 46th Stroet. New York. N. Y.
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Election Coverage
Arranged by CBS

Night Schedule Rearranged

After 8 p.m. for Results
MOST extensive coverage of a
Presidential election in the history
of radio is planned by CBS for the
night of Nov. 7, the network an-
nounced last week. Paul White, di-
rector of news broadcasts, said the
entire evening program schedule
will be rearranged after 8 p.m., to
give listeners all details of the bal-
loting. Other networks said last
week that they are working on elec-
tion night plans, but have nothing
ready to announce as yet.

Elmo Roper, Fortune magazine
public opinion analyst, will join
the CBS news and commentator
staff to analyze returns. Staff will
be seated on a platform in CBS
Studio 22, which will be equipped
with batteries of phones, teletypes
and news tickers, facing a large
blackboard on which returns will be
tabulated as they come in.

Full details of the CBS election
coverage were to be dis~ussed by
Mr. White and news directors of
the CBS owned and operated sta-
tions at a meéting scheduled to be
held in New York Sept. 24.

DEWEY DEMOCRATS
PLAN RADIO DRIVE

AMERICAN Democratic National
Committee for Dewey, New York,
through various local affiliates
through the country, such as Demo-
crats for Dewev, Jefferson TNemon-
crats for Dewey and All-Party
Ticket, is planning quarter-hour
talks on stations in from 10 tn 12
major cities, including Cleveland,
Chicago, Detroit, Miiwaukee, L0s
Angeles, San Francisco and New
York, beginning around Oect. 1.

In New York, the ADNCD has
signed for two quarter-hour pe-
riods on WMCA, Nov. 1 and Nov.
6, 9:15-9:30 p.m., for live talks.
Committee is negotiating for time
on WEAF WABC WJZ and has
been declined time by WOR New
York. on grounds that all time
available for politics has been
given to parties with candidates
on the ticket, according to John
J. O’Connor of New York, chair-
man of the executive committee.
The committee may use network
radio, he said.

Chimney Sweep Spots
G. N. COUGHLAN Co.,, West
Orange, N. J, (Chimney Sweep
soot destroyer), on Oct. 2 begins
sponsorship of spot announce-
ments, musical clock participation
programs, and quarter-hour shows
on WBBM WWJ WCCO KXOK
WLW KOIN WCAU WJAS KIRO
WTIC WEET WOW WSPD WJAR
WWVA, Contracts are for 13
weeks through Roche, Williams &
Cleary, New York and Chicago.

LISTENERS to America’s Town
Meeting of the Air, now sponsored on
the Blue hy Reader’s Digest Assn..
were told last Thursday that Franklin
D. Roosevelt, Thomas E. Dewey and
Norman Thomas had been invited to
particinate in the Oect. 26 broadcast.
Mr. Thomas had accepted, and non-
committal acknowledgments had been
received from the White House and
the headquarters of Mr. Dewey, it was
stated.

N. J. Political Series

JOINING in the flurry of cam-
paigns and counter-campaigns to
influence New Jersey -citizens in
casting their vote Nov. 7 for or
against the adoption of a new
State constitution, the New Jer-
sey Committee for Constitutional
Revision is planning a spot radio
drive on nine stations in the State
to urge a “Yes” vote. Plans call
for sponsorship of 30-second and
one-minute spots, five and fifteen-
minute programs on WAAT WPAT
WTTM WTNJ WSNJ WBAB
WFPG WCAM WHOM, beginning
probably around the middle of Oc-
tober, with the possibility of ex-
panding to New York and Phila-
delphia. Agency is United Adv.,
Newark,

GOP Buys Time

REPUBLICAN National Commit-
tee has purchased the 8:15-8:30
p.m. period on MBS, Wednesday,
Sept. 27, for a broad-ast by Con-
gressman Everett Dirksen of Illi-
nois, who was also heard at that
time on Mutual last Wednesday and
on several previous Wednesdays.

N. Y. Democrats Name Klinger

THE WOMEN'S Division of the
N. Y. State Democratic Committee
bhas appointed XKlinger Adv.,, New
York, to handle a pre-election cam-
paign and will sponsor thrice-weekly
quarter-hour transcriptions of dra-
matic or straight talk material on 14
New York stations, beginning Sept.
25 and continning through Nov. 8.
Station list. which will be expanded,
includes WENY WMBO WBTA
WGR WHCU WJTN WMCA WBYN
WNBF WHEC WGY WFBL WIBX
WATN.

CBS, MBS Carry
FDR Precinet Talk'

BROADCAST of President Roose-
velt and other Democratic Party
spokesmen to the Party’s precinct
workers Oct. 5 will be carried on
CBS as well as Mutual, Leonard
Reinsch, radio director of the Dem-
ocratic National Committee, an-
nounced last week. He also said
that Fredric March, stage and
screen star, will speak on the
women’s program the Democrats
are sponsoring Sept. 27 on the
Blue. ‘

On Oct. 1, a program aimed at
the negro voters will be broadcasis
on MBS, 4-4:30 p.m., under Demo-,
cratic sponsorship. Details have yet
to be completed, but the broadecast
will probably originate from a
meeting in Harlem, Negro district
of New York. )

Last week the Democratic Na-
tional Committee sponsored the
broadeast of a talk made Thursday
by Vice-President Henry A. Wal-
lace at a New York rally held by
the Independent Voters Committee
of the Arts and Sciences, on Mu-
tual 10-10:30 p.m. President Roose-
velt’s first campaign speech, made
to the convention of the Teamsters
Union, was broadeast Sat€iday,
9:30-10 p.m.,, on NBC and CBS.
On Sept. 24 Secretary of the In-
terior Harold Ickes addressed the
convention of the American Slav
Congress in Pittsburgh, his talk
being broadcast on MBS, 4-4:30
p.m., sponsored by the ASC,

1. H. McGillvra, Inc.
Representative

3,000 WATTS
DAY and HIGHT

800 Kc.
MUTUAL BROADCASTING SYSTEM

BROADCASTING

WHAT ARE YOUR
POST-WAR PLANS

Naturally you want a good slice
of profits from America’s Third
Market after the war. The sure way to secure it Is to include
CKLW in your plans now! 5000 watts at 800 kc. gives you
the largest concentrated coverage of the entire area at the
lowest dollar cost. Let's get together and go over your

post-war sales picture in this market now!

Union Guardian Bldg., Detroit

Broadcast Advertising



‘YVOTE’ DISC PLAN

™ OFFERED BY ASSN.

NON-PARTISAN Assn. for Fran-
chise Education, New York, whose
chairman is Henry J. Kaiser, ship-
builder, is engaged in raising funds
to finance production and distribu-
tion of recordings designed to en-
courage people to register and vote.
Plan calls for a series of 16 discs
of jingles, dramatic skits and
straight copy appeals, to be offered
gratis to all radio stations for use
the week before election.

Content would be strictly non-
partisan, according to a spokes-
man for the organiaztion, which
held its first meeting in New York
ast week. Members of the na-
tional committee are said to in-
clude Gardner Cowles Jr., president
of the Cowles stations and Iowa
Broadcastint Co.; Maj. George
Fielding Elliott, CBS commentator;
Clifton Fadiman, NBC m.c.; Pal-
mer Hoyt, owner of KGW Portland,
and Raymond Graham Swing, Blue
Network commentator.

Maltex Regional

MALTEX Co., Burlington, Vt,, has
signed a 13-week contract effective
Sept. 26 for particination in
Breakfast With the Fitzoeralds,
®n a thrice-weekly basis. Current
schedule includes news and wom-
en’s interest programs on WEAF
New York, WEEI Boston and New
England Regional Network. Agen-
cy is Samuel C. Croot Co., New
York.

JUST BEFORE the B-29 Super
Fortresses took off for their first
raid of strategic targets in the in-
dustrial heart of Japan in June,
Lt Col. Edward E. Voynow, vice-
president and Chicago manager of
Edward Petry & Co., was there
somewhere in China to see things
were shipshape. Since transferred
to Washington at Army Air korces
headquarters, Plans Section, Col.
Voynow was Materiel Officer for
the famed XX Bomber Command
[BROADCASTING, June 19, 1941].
Public relations officer of the XX
Command is Maj. Hugh Higgins,
former promotion manager of
WRC Washington, who worked
with Col. Voynow in China.

Alice E. Lovejoy

ALICE E. LOVEJOY, 28, seript
reader of the Blue Network in 1942
and a member of the Women’s
Airforce Service Pilots (WASP),
was killed Sept. 13 in a plane crash
at St. Port Isabel Channel, Tex.
She leaves her parents, a sister
and a brother.
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State Political Hookup

Opened in Pennsylvania

A - PENNSYLVANIA statewide
regional network for politicai bus-
iness has been set up by Dr. Leon
Levy, president of WCAU Phila-
delphia. Political parties and can-
d.dates will be able to purchase
blanket coverage, with 16 to 20
stations available. The hook-up,
set up by Gil Babbitt, publicity and
special events director of WCAU,
includes: WSAN WFBG WERC
WHP WJAC WKST KDKA or
WIJAS WKOK WRAW WARM
WGBE WJPA WRAK WBRE
WBAX WGAL WEST WAZL
WORK WKBO.

The first business placed for the
political network is that of the
State Republican Committee, using
weekly 15-minute periods, and a
spot campaign, six times daily, of
30-, 50- and 100-word announce-
ments. A similar schedule, using
20 stations, is being arranged by
the State Democratic Committee.

SHIFTS GRANTED
TO WLAY, WGCM

CONSENT was granted by the
FCC last wek to the acquisition of
control of Muscle Shoals Broadcast-
ing Corp., licensee of WLAY Mus-
cle Shoals, Ala., by Frank Mitchell
Farriss Jr. through purchase of
two-thirds interest for $16,000. A
director of the Smith Packing Co.,
Nashville meat packers, Mr. Far-
riss now becomes sole owner of the
station through acquisition of the
third-interests of Joseph W. Hart
and Joseph C. Russell, architects.
Assignment of license of WGCM
Gulfport, Miss., from WGCM Inc.
to a co-partnership, WGCM Broad-
casting Co., was also granted.
There is no change in ownership.
The transfer application of WTAD
Quiney, Ill., for voluntary assign-
ment from Illinois Broadcasting
Corp. to Lee Broadcasting Inc., at
the same action was designated for
hearing. Lee Broadcasting is a new
corporation in which majority stock
is owned by Lee Radio Inc., which
operates KGLO Mason City, Ia.
[BROADCASTING, July 10.]

N. Y. Club Course

RADIO Production Clinic spon-
sored by the Advertising Club of
New York as part of its advertis-
ing and selling course, opens Oct. 9
with Eugene S. Thomas, sales man-
ager, WOR New York, as chair-
man. Aniong those who will con-
duct clinic meetings are: Julius F.
Seebach Jr., program director, and
Roger Bower, program producer,
WOR; Frank Dahm, free-lance
seript writer; Joseph A. Moran,
associate director of radio, Young
& Rubicam Inc.; Dorothy Lewis,
coordinator of listener activities.
NAB.

Armour Replaces

ARMOUR & Co., Chicago, effective
Oct. 2, will replace Dateline on
CBS Monday 7:15-7:30 p.m. with
a new series of Hollywood news
and human interest stories on
prominent personalities, conducted
by Hedda Hopper. Miss Hopper
has been heard during recent years
on CBS Pacific Coast Netork.
Agency is Foote, Cone & Belding,
Chicago.

CLIFF ARQUETT

"Glamour Manour"

Yes, indeed, WINN
“KEEP ’EM REMEMBERING”

in Louisville with

BASIC BLUE PROGRAMS

il

7.« BASIC BLUE

STATION «

LOUISVILLE, KY.
HARRY McTIGUE

General Manager
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The CBS Station for a
million people in 22
counties of 3 states. ..
the heart of the
Textile South.

5000 Walts Day
\ 1000 Watts Night
950 k.

CBS

Spartanburg, 5. C.
Represented by Hollingbery

TEXAS
MARKET

Only FROD can take your
nessage to ALL the B Paso

lerd H. Wilson Co.
Mational Ruprassnictiveg.

WLBC, Muncie Indiana

. have subscribed to several
other news services, but your
AP radio wire is “‘tops.”

W. F. Craig

Commercial Manager

available through

PRESS ASSOCIATION, wc.

30 Rorkefeiler Ploza
MH=w Tark, M. ¥

&7 630 KILOCYCLES gy

5000 WATTS Full Time
 BLUE NETWORK |

. Represented Mationally by
John BLAIR & £O.

LOUIE,

MISSEOURI
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ASCAP Honors Pischke

VAIL W. PISCHKE, of the legal
staff of Kirkland, Fleming, Green,
Martin & Ellis, Washington radio
lawyers, has received the ASCAP
copyright law award for 1944. The
award, consisting of $100 in cash
and an illuminated scroll, was
made to Mr. Pischke for his paper,
“Plural Liability of Musieal Copy-
righted Compositions.” Mr. Pischke,
an alumnus of Notre Dame where
he participated in radio shows on
‘WSBT South Bend, joined the
Washington radio law firm this
year.

AD COUNCIL SEEKS
W AR THEME CHANGE

TWO IMPORTANT advertising
campaigns of the major war agen-
cies can be dropped in whole or in
part, and several new drives may
be developed, according to a study
of home front information cam-
paigns made by the War Adver-
tising Council in the light of re-
cent military successes.

The Council announced that it
was advising advertisers, agencies
and media to limit and change em-
phasis hereafter on the Food Fights
for Freedom program, and to dis-
continue, effective Dec. 1, nation-
wide recruitment campaigns for
women workers. According to War

. Manpower Commission estimates,

the latter drive may be confined
to getting workers for specific
plants in specific areas by that
date.

One of the new campaigns, which
has been accepted by the Council
in cooperation with the Retraining
and Reemployment Administration,
and the OWI, will probably be di-
rected both to civilians and return-
ing servicemen, with the aim of
speeding rehabilitation and train-
ing of veterans. Recruiting for the
Merchant Marine, which is expect-
ed to become a more pressing need
after Germany’s collapse, will be
the object of another campaign now
in preparation by the Council.

Th: WAC emphasizes, however,
that many current drives must con-
tinue and be intensified after the
fall of Germany and throughout the
war with Japan—notably War
Bonds, the fight against inflation,
paper salvage, and conservation.

Army Query Protest
CHARGING a questionnaire sent
out by Army District 1, Detroit,
of the Sixth Service Command,
Chicago, is an “imposition” on all
stations receiving it, the NAB last
week filed formal protest with the
War Dept., Washington. A station
member, not identified by the NAB,
received a questionnaire from the
First District public relations of-
fice, seeking information about
each quarter-hour on the particu-
lar station from noon to 6 p.m.
Seven questions were asked about
each 15-minute spot, one of which
was: “Is this program satisfactory
to your station?” At the same time
the NAB urged members to notify
its headquarters in Washington im-
mediately of any doubtful question-
naires. The NAB Research Com-
mittee is working with a Commit-
tee on Government Questionnaires
to reduce unnecessary forms. Gov-
ernment questionnaires must be
cleared by the committee.

AGENCY, SPONSOR and network representatives stuck together at
the Wisconsin State Fair, held in Milwaukee the week of Aug. 19-27,
when Pillsbury Feed Mills aired a program from the Junior Fair Bldg.
Those involved in the Pillsbury undertaking at the Fair are (1 to r):
Bill Sheppard, radio director, McCann-Erickson, Chicago; Don C. Wirth,
managing director, Wisconsin Network; Homer Havermale, vice-presi-
dent and manager of McCann-Erickson; H. R. Lathrope, Wisconsin Net-
work farm announcer; Everett Mitchell, NBC farm announcer; Dave
Hendricks, vice-president, Pillsbury Feed Mills; M. E. Cook, advertisings
manager, Pillsbury Feed Mills, Clinton, Ia. The Wisconsin Network in-
cludes the following stations: WRJN Racine; WCLO Janesville; WHBL
Sheboygan; WIBU Poynette-Madison; KFIZ Fond du Lac; WHBY Ap-
pleton; WSAU Wausau; WFHR Wisconsin Rapids.

KROS Control Transfer

TRANSFER of control of the
licensee corporation of KROS Clin-
ton, Ia. is sought in application
filed with the FCC last wek. Sale
of 55 shares (27.5%) .by Peter
Matzen, president, to W. S. Jacob-
sen, secretary-treasurer of the
Clinton Thrift Co., for total con-
sideration of $5,500 is involved in
transaction. Mr. Jacobsen now
holds 50 shares and Mr. Matzen
102 shares.

FRANCIS H. LEGGETT & Co. (food
products), Oect. 2 begins sponsorship
of Meet Miriam Kressyn, Monday,
Wednesday and Friday 2:30 p.m. on
WEVD New York. Show will be pro-
duced by Joseph Jacobs Organization,
New York.

To Honor Novik

MORRIS NOVIK will be tendered
a testimonial luncheon in tribute to ~
his work as director of WNYC,
New York municipal station, and
as coordinator of the New York
Radio Committee Sept. 28, by a
group of New York network and
station executives.

UP in Brussels -

UNITED Press reopened its bureaun
in Brussels last week, with John A.
Parris of the London staff in charge,
UP reported. This is the third UP bu-
rean to reopen since June, as Rey-
nolds Packard is back in Rome and
Henry T. Gorrell and Richard D. Me-
Millan have restored service in Paris.

Stability

»Counts

NOW.-..AND IN THE
POST-WAR PERIOD -

HE rich markets of Richmond and Vir-
ginia, covered by Station WRNL, are

stable markets .

. + the markets you will

want to cultivate for present and post war

For first choice, then, you'll choose the
stable Richmond station. As proof of
WRNL's constancy we present the follow-

ing facts:

e 70.8%

® 88% OF THE LOCAL ADVERTISERS ON THIS STA-

TION ARE RENEWALS.

Advertisers don’t renew contracts unless
the medium they use pays off in results.

2000 yarrs !

NIGHT DAY 310 KC

OF THE NATIONAL ADVERTISERS ON
THIS STATION ARE RENEWALS.

s

e o+ EDWARD PETRY f CO., INC.NATIONAL REPRESENTAR
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Montgomery AM CP,
Two New FMs Requested

NEW STANDARD station at
Montgomery, Ala. is requested in an
application filed with the FCC last
week by United Broadcasting Co.
President of the company is T. E.
Martin, 76%, attorney. Vice-presi-
dent is John S. Allen, partner with
Besse Kadden in Kadden-Allen Ad-
vertising Agency, Montgomery,
which holds a 19% interest in the
new company. Walter J. Knabe, atr
torney, holds 5% interest and is
secretary-treasurer. Facilities re-
quested are 1,000 w unlimited time
on 1600 ke.

Applications for new FM stations
were filed by the licensees of WMAZ
Macon, Ga. and WDWS Cham-
Pmign, Ill. Assignment requested for
the Macon outlet is 47,700 ke and
12,600 sq. mi. coverage. Estimated
cost is $46,000. Champaign assign-
ment requested is 49,100 ke with
4,660 sq. mi. coverage. Estimated
cost is $15,800.

War Shifts

CLARK SANDERS, transferred
from the KGO-Blue Network engi-
neering department in San Fran-
cisco to the overseas staff of the
news and special features division,
has arrived at Pearl Harbor, ac-
~arding to the Blue Network. As
technician-reporter, Mr. Sanders
will cover the Pacific naval action
with Bill Baldwin, William Ewing
and Victor Eckland. Herbert M.
Clark has returned to London from
France to relieve Harold Peters
who has been in charge of Blue’s
London office.

VIDEO EXPANSION
TOLD TO AD CLUB

THE PRESENT 10,000 television-
équipped homes in the United
States should increase to 741,000
within 18 months after television
sets are available at $200 —
and within ten years, television
equipped homes should multiply to
around 23,000,000, Eugene 8.
Thomas, sales manager of WOR
New York, told the Advertising
Club of New York, at its first fall
meeting, Sept. 19, Mr. Thomas, di-
rector of the Advertising Club, at-
tributed the statistics to Thomas
F. Joyce, manager of RCA Pho-
nograph & Television Dept.

He said that the five kinds of
commercials paying off successful-
ly in television include visual,
dramatized, remote pick-up, film
and animated or mechanical atten-
tion getters. Mr. Thomas said that
“instead of adding up all the
known costs to get the charge to
the advertisers, we should work
the other way—calculate what the
television audience is worth to the
advertiser, and keep costs under
that.”

If the television program sells
four times as much soap as its ra-
dio counterpart, he said, a time
and talent budget three or four
times that of the radio show will
make sense. Besides appealing to

both eye and ear, Mr. Thomas said,

television will appeal to a high-
class pocketbook, as ownership of
a $200 video set will indicate exist-
ence of better-than-average pur-
chasing power. '

THE GRANDEST OF CHRISTMAS SHOWS. ..

Happy = Humbg

B A radio-cartoon for kids up to 60 about the amazing
adventures of that half-sad, half-glad hybrid of the
animal kingdom and his unusual associates. Complete
promotional kit including a 16-page Coloring Book,
poster-prints, animal cut-out patterns and other pub-
licity material. 15 quarter-hours for pre-Christmas
broadcast at rate of 3-a-week. 39 additional shows for
continuation past New Year’s. Two series may be

bought separately or in combination.

THE MAGIC CHRISTMAS WINDOW —another 'star NBC
Recorded Show! Two typical kids discover the secret of
walking through the Magic Christmas Window into a
= ‘world of living toys. Such familiar tales as “The Shoe-
maker and the Elves”. , ,*A Visit From St. Nicholas”. ..
plus several modern stories are among the 12 thrilling
adventures dramatized. Offers unlimited tie-ins with
sponsor’s own Christmas windows. 12 programs for a
suggested 4 week pre-Christmas campaign, using 3 a week.

Write, wire or phone for audition records today!

RADIO=R

AMERICA’S NUMSB

ING DIVISION

RCE OF RECORDED PROGRAMS

RCA Bidg., Radio City, N, 7. . .Merchandise Mart, Chicago, [il.
Trans-lux Bidg., Washingten, D, C, . . Sunsel and Vine, Hollywood, Cal,
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American Net Programs

Maintain Canadian Lead

AMERICAN NETWORK shows
lead the September evening na-
tional ratings of Elliott-Haynes
Ltd., Toronto, with Radio Theatre
having a rating of 23.5, followed by
Edgar Bergen & Charlie McCarthy
with 20.1, and Album of Familiar
Music in third place with 18.4. A
Canadian quiz show Treasure Trail
is fourth, with Words At War fifth,
Bing Crosby Music Hall, Waltz
Time, Aldrich Family, Fighting
Navy (Canadian origination), Big
Town, Share The Wealth (Cana-
dain origination), Lum 'n Abner,
Victory Parade (Canadian origina-
tion), Green Hornet (Canadian
origination), Vacation Serenade
and Canadian Cavalcade (Canadian
origination), following in that
order.

French language evening pro-
gram popularity for September is
topped by Course au Tresor with a
rating of 26.8 (up 10.2 points from
August), followed by Le Cafe Con-
cert, Secrets du Dr. Morhanges,
Radio Theatre, and Les Amours de
T'i-jos.

ACA IS NEGOTIATING
ON ANNOUNCER FEES

. AMERICAN Communications Assn.

(CI10) is negotiating for an agree-
ment with WLIB Brooklyn for com-
mercial fees for announcers. The
union, which won recognition for the
announcers Several weeks ago, has
held a contract for techmicians at
WLIB for several years.

Negotiations for a new agreement
with WARM Scranton, Pa., began
Sept. 12, with issues involved includ-
ing increase in pay and improved
working conditions for studio tech-
nicians. Outcome is subject to WLB
approval. Renewal of agreements,
with increase in wages for studio
technicians and technician announcers,
were negotiated successfully by the
ACA with WCAOQ Baltimore and
WDAS Philadelphia.

Other Negotiators

Notices for reopening of negotia-
tions for new contracts have been
sent to WHN and WNEW New York;
WBNY Buffalo; WHAT and WIP
Philadelphia. Also, by mutual agree-
ment with management of WPEN
Philadelphia, negotiations for renewal
of contract covering announcers and
all office workers will be begun before
the time provided for in the current
agreement.

With preparations for renewal of
agreements in progress, dispute be-
tween KYW Philadelphia and the
ACA was settled amicably and a joint
WLB form has been filed by the
parties requesting wage adjustments
retroactive to August 21, 1943. Re-
cent approval of a new contract be-
tween ACA and WCAU Philadelphia
provided for increased wages and
back pay to technicians.

Hearings were ovdered by the
NLRB at Palin Beach, Fla., for Sept.
8 on a petition filed by ACA for sole
and exclusive bargaining agent for all
employes of WWPG DPalm Beach.
Qutcome has not yet been determined.

Sporting Co. Sponsors

MAcGREGOR-GOLDSMITH, Cin-
cinnati (sporting goods), on Sept.
30 will begin sponsorship of the
first of a series of ten collegiate
football games on WJIJD Chicago,
WLW Cincinnati, and WJR De-
troit. Dick Bray, of Cincinnati, will
do the announcing. Agency is Hugo
Wagenseil & Assoc., Dayton, O

DISTRICT

MORE LISTENERS
PER DOLLAR
Ask HEADLEY-REED

New York, Chicago, Detrolt, Atlanta,
San Francisco
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THE YOICE OF MIS5ISS

110X

I1PPI

MISSISSIPPI
POPULATION
up

] Mississippi, expanding rapidly
in agriculture and industry, is also
rowing in population, Latest fig-
res from the U. S. Census Bureau
how Mississippi gained 47,605
residents from April 1, 1940 to

July 31, 1943—further evidence
that the Mississippi market s
stable in every way.

Mississippi will hold its wartime
rowth and continue to grow at a
rapid ‘rate after the war. Sensa-
tional oil development is giving
new impetus to Mississippi busi-
ness. And WJDX, “the Voice of
Misslsslppl", continves to DOMI-
NATE this profitable, stable, grow-
ing market.

Duned wad Oparated By

LAMAR

LIFE INSURAMCE
COMPANY
JACKSOM, MISSISSIPR]

Thompson Heads WBEN

As Twamley Successor

APPOINTMENT of C. Robert
Thompson, commercial manager of
WBEN Buffalo as station director
succeeding Edgar H. Twamley, on
leave for overseas Government
service, was announced last week
by A. H. Kirchhofer, vice-president
of WBEN Inc. and managing editor
of the Buffalo Ewening News.
Frank W. Kelly, of the WBEN
sales staff, was elevated to commer-
cial manager, succeeding Mr.
Thompson.

Mr. Twamley, who has been with
WBEN since 1932, has accepted a
confidential overseas assignment, it
was announced. Prior to joining
WBEN, he was on the station rela-
tions staff of NBC. Mr. Thompson
has been with WBEN since Decem-
ber 1942, coming from WEBR Buf-
falo. He formerly had served as
manager of WCOL Columbus and
had served with stations in Balti-
more and Philadelphia. Mr. Kelly,
former commercial manager of
WHAM Rochester, joined WBEN
in 1938. He holds a first-class com-
mercial operator’s license and is an
amateur.

T4ée SCHOOL of

RADIO TECHNIQUE

(America’s Oldest School Devoted
Exclusively to Radio Broadcasting)

6 Weeks' Evening Course
OCTOBER 2
8 Weeks' Day Course

OCTOBER 16

Taught by Network Profes.
sionals, for Beginner &
4d: s d include:

o Announcing @ Station Routine

o Newscasting ® Acting
o Continuity Writing o Diction
o Commentating o Voice

Co-ed. Moderate rates. Inguire!
Call or Write for Booklet B.

;

RK.O.BUILDINGRADIO CITY, N, Y.

Clrcre 7-0193

SERVICE DIRECTORY

“GEARED TO AM-FM EXPANSION"
Radio Engineering Consultants

Commercial Radio Equip. Co.

Kansas City, Mo.

Washington, D. C. Hollywoed, Cal.

United Manufacturing Corp.
Division of
U. S. Recording Co.

Custom Built Broadcast and
Laboratory Equipment
1121 Vermont Ave., \Va.h. 6, D. C.

District 1640

. borough, Ont.;

SOUND EFFECTS
largest selection of sound effects
in| existence. MAJOR RECORDS.
Realistic and Complete.

Write for catalog
|‘I‘HOMAS J. VALENTINO INC

Transes
1600 Broadwoy N.Y. 19, Circle 6-4675

FOR YOUR PROGRAMS

in
CANADA
“ask Adaskin”
JOHN ADASKIN PRODUCTIONS

Montroal Trust Bide., 67 Yonge St., Toronn |

vour CANADIAN pisTriBuTION
is assured thru

WALTER P. DOWNS Ltd.
633 Dominion Sq. Bldg., Montreal, Can.
Present Lines:

PRESTO RECORDING CORP.
FONDA CORP, AMPEREX TUBES

UDIO DEVELOPMENT CO,

BUY
WAR BONDS
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34 Canada Outlets

Get Power Boosts
But Many Lack Equipment
To Go From 1 to 5 kw.

THIRTY-FOUR Canadian broad-
casting stations have been notified
by Walter A. Rush, Controller of
Radio, Department of Transport,
Ottawa, that they can increase their
power from 1 to 5 kw under Havana
Treaty allocations. The stations
are located in all parts of the Do-
minion. A forecast of these power
increases,was given some time ago
[BROADCASTING, May 15] by Au-
gustin Frigon, Canadian Broad-
casting Corp. general manager,
before the Parliamentary Commit-
tee on Broadcasting, when he stated
that possibly 46 Canadian broad-
casters could go to 5 kw under the
Havana Treaty.

From the Atlantic to the Pacific
the increases go to CJCB Sydney,
N. 8.; CJFX Antigonish, N. S.;
CFNB Fredericton, N. B.; CHSJ
St. John, N. B.; CKNB Campbell-
ton, N. B.; CKCW Moncton, N. B.;
CFCY Charlottetown, P. E. 1.;
CHNC New Carlisle, Que.; CJBR
Rimouski, Que.; CHRC Quebec,
Que.; CKEY Toronto; CHML and
CKOC Hamilton, Ont.; CKTB st.
Catherines, Ont.; CHEX Peter-
CKWS Kingston,
Ont.; CKGB Timmins, Ont.; CJKL
Kirkland Lake, Ont.; CFCH North
Bay, Ont.; CKPR Fort William,
Ont.; CKKC Winnipeg; CKCK and
CKRM Regina, Sask.; CHAB
Moose Jaw, Sask.; CKBI Prince
Albert, Sask.; CFQC Saskatoon;
CJOC Lethbridge, Alta.; CFAC
Calgary; CFRN and CJCA Edmon-
ton; CKOV Kelowna, B. C.; CJAT
Trail, B. C.; CKWX Vancouver,
and CJVI Victoria, B. C.

Few of these stations have at
present the equipment to make the
increase, and some are not yet oper-
ating on the full 1 kw for which
they are licensed. But, with equip-
ment expected to be available soon
after the end of the European war,
a number of the 34 Canadian sta-
tions are ready to go to the limit
of their frequency allocation.

Conkey on 20

G. E. CONKEY CO., Cleveland,
began sponsorship of one-mmute
announcments Sept. 18 three to
five times weekly, and quarter-hour
programs in October on 20 sta-
tions. The 26-week contract was
placed by Rogers & Smith, Chicago.

Thadeus W. Jacobs

THADEUS W. (Tad) JACOBS,
for five years with Frederic W. Ziv
Co. as southern representative, died
Sept. 3 in Atlanta. He is survived
by his wife, daughter, and mother.

TWISTED WRECK is all that re-
mains of the CBS New York FM
antenna after the hurricane hit it.
Antenna is 85 feet high and is lo-
cated at 500 Fifth Ave., New York.

New to Networks

BLUE NETWORK, in a reviewws.
new and returning commercial
programs this fall, reports that.out
of 18 new shows on the network,
six are sponsored by advertisers
new to network radio—Chatham
Mfg. Co. (blankets, fabrics),
sponsoring Chatham Shopper, Sat.,
1-1:15 p.m.; Raytheon Mfg. Co.
(radio tubes and equipment), Meet
Your Navy, Sat., 7:30-8 p.m.;
Reader’s Digest Assn. (magazine),
Town Meeting, Thurs., 8:30-9:30
p-m.; Scripto Mfg. Co. (pencil
leads), George Hicks, Sun., 1:15-
1:30 p.m.; Lederle Labs. (1nst1tu-
tional), Do the Doctors Talk It
Over, Fri.,, 10:30-10:45 p.m., and
John H. Breck Inc. (hair sham-
poo), Beautiful Music, Wed., 3: 30-
4 p.m.

RCA, RMA ‘Interested’

ALTHOUGH not filing appear-
ances, RCA and Radioc Manufac-
turers Assn. both notified the FCC
thelr organizations were interested
in all phases of the allocations
hearings beginning Thursday in
Washington and would send ob-
servers. RCA also filed in behalf
of its subsidiaries, NBC, RCAC,
Radiomarine Corp., but said RTPB
speakers would cover their inter-
ests.

Cereal on 35 -

CAMPBELL CEREAL Co., Minne-
apolis, will sponsor minute an-
nouncements, quarter - hour and
half-hour shows on 356 stations for
26 weeks. Agency is Cambell-Mith-
un, Chicago.

“OUR FIFTH YEAR”

for Kohlers Dry Cleaners, WFMJ

THE SHADOW

Available locally on transcription—see C, MICHELSON 67 W. 44 S'l N.Y.Gr
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Timebuying Tips
Revealed to Bakers

Hedges, NBC Vice-President
Advises Daily Schedule

“DON’'T expect overnight miracles
in buying radio time,” William S.
Hedges, NBC vice-president, told a
meeting of the Quality Bakers of
America, held last Tuesday at the
Waldorf-Astoria, New York.

“It is the long pull that counts
and it pays off well,” he declared,
stating that the only way an adver-
tiser can get stung in buying sta-
tion time is by making the mistake
of quitting too soon. Every station
Mus a following, he said, and sta-
tion rates are in line with what the
station delivers.

Advising the bakers to match
their station selection with their
distribution, Mr. Hedges said:
“Even where a powerful station
outside of your community may be
listened to more on the average
than your local station, unless your
marketing area extends beyond the
influence of your local station, you
should buy locally because the in-
fluence of your local station, par-
ticularly in the early morning
hours, is far greater than the in-
ﬂyence of any outside station.

Urges Daily Schedule

Daytime is probably the logical
buy for bakers, who are more in-
terested in reaching women and
children than men, he said, adding
that the time is not so important
since sets in use vary only slightly
from 8 a.m. to 1 p.m. More impor-
tant, he added, is the program op-
posite on another station or next
to it on the same station, advising
his audience to choose time near a
popular program on the station
they use.

“If your budget can possibly
stand it, get on a daily schedule at
a fixed time,” Mr. Hedges said,

ing a survey in which 43.5% of
the housewives interviewed be-
lieved that a program every day
would be most useful to them and
adding that this preference is also
held by successful retail users. “It is
even more satisfactory to supple-
ment your one program daily with
announcements scattered through-
out the station schedule,” he added.

KSOO, KELO HEARD

IN DUOPOLY RULING

OVERLAPPING of service as for-
bidden in the FCC duopoly rule
(3.35) is not applicable to KSOO
and KELO Sioux Falls, S. D., the
Sioux Falls Broadcasting Assn.,
licensee, contended last Thursday
in a license renewal hearing before
the Commission. Licensee had pe-
titioned for a hearing on the
grounds that the duopoly rule is
not applicable, since KSOO, a 5 kw
station, operates days only on 1140
ke, while KELO, operating on 1230
ke with 250 w is a fulltime station.
Interpretation of the word *‘sub-
stantial” with reference to over-
lapping was one of the major fac-
tors in the hearing, petitioner as-
serting that because KSOO is a
parttime station there is no “sub-
stantial” overlapping. Witnesses
included George Davis, consulting
engineer; Mort Henkin, vice-presi-
dent and general manager, and
George Hahn, commercial man-
ager. Segal, Smith & Hennessey
appeared for the licensee.

‘Meeting’ on WCPO

CINCINNATIANS heard Ameri-
ca’s Town Meeting debate on the
CIO Political Action Committee last
Thursday night over WCPO instead
of the regular Blue outlet, WSAI
Not only that, but Mortimer C.
Watters, vice-president of Scripps-
Howard Radio and general man-
ager of WCPO, canceled one com-
mercial and postponed another to
carry the Town Meeting, a spon-
sored program, without -charge.
WSAI previously was committed
to air a double header game be-
tween the Cincinnati Reds and
Philadelphia Phillies and had to
cancel the Town Meeting.

PERFORMING rights to symphonic
and concert music of SACEM, French
performing rights society, have been
acquired by ASCAP from the Alien
Property Custodian, which seized
them following the German occupa-
tion of France. Previously the copy-
rights had been controlled in the
United States by Elkan-Vogel Co.,
Philadelphia.

DICK HOTTELET, Columbia war
correspondent, speaking on CBS World
News Roundup, 8-8:15 am. last
Thursday from the town of Maastrich
in Iolland, said it was the first broad-
cast direct from that country.

]

WANTED

Additional recording engineers. Studio
control experience required. Permanent
employment in New York City, under
pleasant working conditions.

Our employees have seen a copy of this ad.

Write Box 715, BROADCASTING
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Dennis Joins Allied

WALT DENNIS, director of pub-
lic relations of WHN New York,
will join Allied Purchasing Corp.,
buying association of 64 retail
stores throughout
the country, Oct.
16 as manager of
radio and televi-
sion. One of his
first duties in his
new post will be
to work with the
NAB in connec-
tion with the test
retail radio cam-
paign to be con-
ducted by Joske’s

Mr. Dennis
of 'Lexas, San Antonio department
store, an Allied affiliate, under the
supervigsion of the NAB [BRoAD-

CASTING, April 3]. This will be a
resumption of old associations for
Mr. Dennis, who was chief of the
NAB news bureau for eight months
before joining WHN in late 1943.
Prior to NAB he had been director
of merchandising and sales promo-
tion of KXVOO Tulsa.

Cities Service Change

CITIES SERVICE CO., New York,
sponsor of Cities Service Concerts
on NBC for a number of years, on
Oct. 27 replaces the program with
Highways in Melody, with Paul
Lavalle’s all-string orchestra, the
Ken Christie Choir and guest solo-
ists on 68 NBC stations Friday
8-8:30 p.m. Walter Lurie will pro-
duce and direct. Agency is Foote,
Cone & Belding, New York.

Carlton Rejoins ‘Post’

LEONARD CARLTON, who left
the job of radio editor of the New
York Post at the outbreak of the
war to join the OWI, will rejoin
the paper Oct. 1 as assistant to
the publisher for radio, it was
learned last week. Paper has an
application before the FCC for the
acquisition of WLIB Brooklyn and
is pianning subsequent expansion
into FM and television as well. Mr.
Carlton will serve as liaison be-
tween the paper and its radio affili-
ates, it is understood. If the trans-
fer of WLIB to the Post is ap-
proved, his first duties will be in
connection with the programming
of that station.

Basic Blue
WING
is
DAYTON'S

No. 1
Choice of
Merchants

Using Radio

returned after use.

OF YOUR RECORDINGS
33% RPM transcriptions for broadcast or
audition use.

24 HoUR SERVICE

— packaged and shipped
to your station list from Chicago.

Aluminum based material available
where transcriptions can be

\L. 8. TOOGOOD

'/ RECORDING COMPANY

—

221 N. LA SALLE 5T.

CHICAGO 1
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Actions of the
FEDERAL COMMUNICATIONS COMMISSION

Decisions .. .

SEPTEMBER 16
ssissippi Broadcasting Co., Jackson,
Miss.—Adopted order denying petition for
severance of application for CP from con-
solidated hearing, as well as application
new| station Macon, Miss., and Birney Imes
Jr. application new station Meridian, Miss.
Action taken Sept. 15.
SEPTEMBER 18
QBC Vicksburg, Miss.—Granted license
cover CP authorizing fr b

SEPTEMBER 16 TO SEPTEMBER 22 INCLUSIVE

Valley Broadcasting Co., West Point,
Ga.—Granted license cover CP new station
(WRLD).

Middle Georgia Bmldc«utnﬂn}g Co.,

Mncon,
Ga.—Placed in ti

Blue Network Co., Chicago—Same.
Blue Network Co., Los Angeles—Same.
Maison Blanche Co., New Orleans—

Same,
- United Broadcasting Co., Cleveland—

ame,
Yankee Network Inc., Boston—Same.
SEPTEMBER 19

KMBC Kansas City—Adopted order
denying petition for amendment Sec. 2.71
50 a3 to establish 540 kc as standard
broadcast frequency. Designated for hear-

new FM station.
The Pixleys, Columbus, O.—Same,
Radio Sales Corp., Seattle—Same,
WMLL  Evansville, Ind.—Placed in
pending file application change frequency,
move transmitter and mstall new antenna

and t itter in
Blue Network Co., New York—Plnced
i ing fil lication new

hours of operation end power increase.

cial

1
television station,

PROFESSIONAL
DIRECTORY

ANSKY & BATLEY
An Organization of
Qualified Radio Bngineers
DEDICATED TO THE
SERVICE OF BROADCASTING
Natienal Press Bldg., Wash., D, C.

McNARY & WRATHALL
CONSULTING RADIO ENGINEERS

National Press Bldg. Dl. 1205
Washington, D. C.

ing 880 ke 5 kw DA-N
unlimited to 540 kc 50 kw unlimited and
:hnnge antenna design, transmitter loca-
ion

WSYR Syracun—- Designated for hear-
ing make A,

Nnhvnlle Radio Corp., Nashville Tenn.
—Adopted order denying petition for with-
drawal from consolidated hearing and
grant of application new station,

Capitol Broadcasting Co,, Nashville,
Tenn.—Designated for hearing application
new station, to be consolidated with hear-
ing on applications of Nashville Broad-
casting Co., Tennessee Broadeasters and
J. W, Birdwell,

WOL Washington—Granted vol. assgn.
license from American Broadcasting Co. to
Iowa Broadcasting Co. for $38,367.41.

WMT Cedar Rapids, Ia.—Granted vol.
assgn. license from Iowa Broadcasting Co.
8«;1 zsxsmericnn Broadeasting Co. for $35,-

WTAD Quincy, Ill.—Designated for
hearing application for vol. assgn. license
from Illinois Broadcasting Corp. Lee
Broadcasting Inc.

WG Gulfport, Miss.—Granted vol.
assgn, license from WGCM Inc. to WGCM
Broadeasting Co.

WL Muscle Shoals, Ala.—Granted
acquisition of control by Frank Mitchell
Farriss Jr, through purchase 66 2-3¢f
capital stock for $16,000,

WQAM Miami, Fla.—Granted petition
to reconsider and grant without hearing

[
PAUL GODLEY CO.
CONSULTING RADIO ENGINEERS

MONTCLAIR. N J.
a0 2-7859

GEORGE C. DAVIS

Consulting Radio Engineer
Munsey Bldg. District 8456

Woshingten, D. C.

HECTOR R. SKIFTER
H. R. SKIFTER DONALD M. MILLER
CONSULTING RADIO ENGINEERS
ENGINEERING SERVICES
AVAILABLE AFTER VICTORY

Radio Engineering Consultants
Frequency Monitoring

Commercial Radio Equip. Co.

@ Evening Stor Building, Washington, D. C.
o 32| E. Gregory Boulevard, Kansas City, Mo.

@ Cross Roeds of the World, Hollywood, Calif.
L

Frequency Measuring
Service
EXACT MEASUREMENTS
IJ'AN Y HOUR—AND DAY

C.A. Communijcations, Ime.
66 Broad St.. New Vork 4, N. Y.

JOHN BARRON
Consulting Radio Engineers

Specializing in Broadcast and
Allocation Engineering
Eorle Building, Washington 4, D. C.
Telephane NAtional 7757

RING & CLARK
Consulting Radio Engineers
WASHINGTON, D. C.
Munsey Bldg. ® Republic 2347

i

RAYMOND M. WILMOTTE
CONSULTING RADIO ENGINEER
From FCC Application to Com-
plete Installation of Bquipment
1469 Church St., N.-W., Washington 5, D. C.

WOODWARD & KEEL
CbNSUl‘I‘ING RADIO ENGINEERS
Earle Bidg. ®  NAtlonol 6513

Washington 4, D. C.

PAUL A. deMARS

Consulting Electrical Engineer
**Pioneer in FM"

1900 F S1., N. W.—Washington, D. C.
Phone: Metropolitan 0540

<@

LOHNES & CULVER

CONSULTING RADIO ENGINEERS

Munsey Bldg. L] District 8215
Washington 4, D. C.

Fran.é H Mclntosﬁ

Consulting Radio Engineers

Shoreham Blds. ME. 4477
Washingten, D. C.
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ti for mod. license use sauxiliary
trnnsmxtter N; application removed from
hearing docket and granted.

WBAX Willkes-Barre, Pa.—Temporary
license further extended from Sept. 22 to
Dec. 22 upon consideration of petition filed
by licensee.

WDBJ Roanoke, Va.—Granted request
of J. P. Fishburn for reconsideration and
grant of license renewal application des-
ignated for hearing re Sec. 8.35 tecause
of Fishburn’'s directorship and stock inter-
est in WSLS, Said directorship has been
resigned.

KFAC Los Angeles—Granted
renewal for period ending 11-1-46.

KFOX Long Beach, Cal.—Same,

KVOR Colorado Springs, Col.—Same.

WATR Waterbury, Conn.—Same,

WHBF Rock Island Ill.—Same.

WHLD Niagara Falls—Same,

WISH Indianapolis—Same.

WKNE Keene. N. H.—Same.

WNAC Boston—Same,

WORC Worcester, Mass.—Same.

WBBB Burlington, N. C.—Granted li-
cense renewal for period ending 5-1-47.

WISN Milwaukee—Same.

KFAB Lincoln, Neb.—Present license
further extended on temporary basis only

license

KXA Seattle—Granted petition insofar
as it requests intervention in hearing on ap-
plications of Albuqusrgque Broadcasting (33

Mississippi Broadcasti Co., J
Miss.—Granted request for continuance
consolidated hearing of applications of
Blrney Imeﬂ Jr, Meridian, Miss. and pe-

for new i Ma-
con nnd Jackson, Miss.; continued same to
Oit 20. Also granted motion to take depo-
sitions.

SEPTEMBER 21

KPAS Pasadena, Cal.—Granted petition
postpone  KPAS KFVD license renewal
hearing; postponed same from 821 to
11-20-24.

WFLA Tampa, Fla.—Granted mod. CP
for extension completion date from 9-15 to
10-15-44. Action taken Sept. 14.

Tentative Calendar . . .

SEPTEMBER 27
Air-Waves Inc., Louisiana Cnmmnnli‘g;
tions Inc.,, Baton Rouge, La.—CPs
station (consolidated hearing).

SEPTEMBER 29

WGKYV Charleston, W. Va,—License re-
newal and relinquishment of control.

Applications . . .

SEPTEMBER 19

WLLH Lawrence Mass.—License to
cover CP for synchronous amplifier for
in tr itter t and in-

crease power,

WMBD WAIN WPEO WEK! WEKH
Peoria, Ill.—Transfer control from H. D.
Morgan to Carl P. Slane, Frances P. Slane
and Elizabeth P. Talbott.

Telegram Pub. Co., Salt Lake City—CP
new standard station, 1480 k¢ 250 w un-
limited.

Central Valley Radio, Lodi, Cal.—CP we%,
standard station, 1600 k¢ 260 w unlimited.

KFXD Nampn. lda—CP clmnge oper-
ating i t ap-
plicant to Frank E. Hurt & Son

KQW San, Jose, Cal.—CP increase 5 kw
to 50 kw, install new transmitter, changes
in DA for DN.

SEPTEMBER 21

WCAO Baltimore—License to cover CP
authorizing move of formerly licensed
transmitter for use as auxiliary.

United Broadcasting Co., M
Ala.—CP new standard statlon, 1600 ke 1
kw unlimited.

KROS Clinton, Ia.—Transfer control
from Peter Matzen to W. S. Jacobsen.

Sclmol District of Kansas Cnty, Mo.—CP

tal
42 500 ke 1 kw BDeCmI emisison for FM
(resubmxtted)

KDYL Salt Lake City—CP new experi-
mental Channel 1 television station,
amended to also request Channel 17 50 w
visual (200 w peak) 100 w aural.

KFAB Lincoln, Neb.—CP change o T
mz usignment amended re chanze stndlg

pending determination license r ap-
plication.

WBBM Chicago—Same,

KFAB Lincoln, WBBM Chicago—Sne-
cial service authorization for synchronous
operation from Lincoln sunset to 12 mid-
night further extended on t ry basis

type an

DA-N (petition- to remstate)
WMAZ Macon, Ga.—CP new FM station,
47,700 ke 12,600 sq. mi., $46,000 estimated

cost,
WDWS Champaign, IIl.—CP new FM
station, 49'103 ke 4,660 sq. mi., $15,800
ted cos

only,

WGBF Evansville, Ind.—Granted li-
cense renewal on temporary basis only for
period ending 11-1-45; conditions.

WIXLA Denver—Granted CP -change
from expeumental high frequency station
to tal br tati install
new transmitter, change 100 w to 1 kw,
26,400 kc to 43,500 ke, change emission
to special for FM, unlimited time. Also
granted CP for satellite station, 100 w,
special emission, unlimited time; condi-
tions.

Rev. Sam Morris, San Antonio, Tex.—
Denied motions requesting that Commission
amend and enlarge issues in hearings on
renewal applications of KGKO WBAP
WFAA and to require statements from each
concerning operations,

Finger Lakes Broadcasting System,
Geneva, N, Y.—Granted petition take
depositions re application new station.

Atlantic Broadcasting Co., Savannah,
Ga.—Passed for one week motion to con-
solidate application of petitioner with that
of WGPC.

KMLB Monroe, La.—Granted petition
for continuance hearing re application for
CP now set Sept. 25; continued hearing to
Oct. 25.

Marietta Broadcasting Co., Marietta
Ga,—Denied motion for continuance con-
solidated hearing now set Nov. 17 re appli-
cation for CP by petitioner, and applica-
tion of Chattahoochee Broadeasting Co.,
Marietta, Ga.

SEPTEMBER 22

Eagle-Gazette Co., t 0.—CP
new standard station, 880 ke 1 kw D

Jonas Weiland, Petersburg, Va.—CP new
standard station, 1480 ke 100 w unlimited.

WBT Charlotte, N. C.—CP install DA-N.

WIXJIC Milwaukee—License to cover CP
new devel tal broadcast

KRKO Everett, Wash.—CP move trans-
mitter and studio and install new antenna
and ground,

HONORABLY
DISCHARGED WORLD
WAR Il VETERAN
L]

Topnotch newscaster-announcer, M. C.
special events, public relations. 12
years radio and public relations ex-
perience with network and 50 kw.
Seeks i diate per: t tic
with opportunity. Excellent background,
record, references.

BOX 697, BROADCASTING
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Help Wanted

Account Execntive to join recognized me-
“Num size Chicago agency in a new busi-
ness development capacity. Must have
agency experience, excellent references,
good contacts and strong sales ability.
Give complete information in first let-
ter. Our executive staff is familiar with
this advertisement. All applications will
be kept in strictest confidence. Box 612,
BROADCASTING.

All others, 15¢ per word.

line Monday preceding issve date.

—Classified Advertisements—

PAYABLE IN ADVANCE—Minimum $1.00.
Bold face caps 30c per word.
light face or all bold face caps. Count 3 words for blind box number. Dead-
Send box replies to Broadcasting Maga-
zine, 870 National Press Bldg., Washington 4, D, C.

Situation Wanted 10c per word.
Ad must be all

Wanted—S to take let
charge of new forthcoming 250 watt sta-
tion in wmodern thriving ity,

Pennsylvania. State background, experi-
ence, expected income, etc. Your appli-
cation will merit our complete confidence.
Box 679, BROADCASTING.

Chief engineer—Engineering school gradu-
ate. Must be thoroughly experienced in
all phases construction, maintenance and
operation of AM up to 60 kw.,, FM and
knowledge of television and facsimile.
Must be able to direct men and under-
*and FCC rules, forms, ete. This is op-
portunity with security now in future
and decent salary for right man now
employed in radio broadcasting as chief
engineer, or in government service, man-
ufacturing company, etc., who wishes to
make a change for the better. New York
City station. Write in Box

Help Wanted (Cont'd)

Help Wanted (Cont'd)

3

Announcer wanted—NBC 5 kw

I diate i for an -news-

A
well-equipped man with at least two
years successful announcing experience.
We prefer somebody who wants to be-
come firmly rooted in the region which
we gserve. We'll start him at $47.50, and
give him opportunity to earn extra talent
fees for programs he produces. Send tran-
scription, photo, detailed experience and
education. Station WIS, Columbia, S. C.

Chief enzmut wanted for 250 watt Mu-
tual Per in non-
defense area. Give experience, salary re-
quirements first letter, KFFA, Helena,
Arkansas.

685, BROADCASTING.

Wanted—writers, writer-producers. Immedi-
ate openings for experienced writers and
writer-producers. State experience, draft
status, and salary expectations. Box 690,
BROADCASTING.

We are looking for an A-1 emcee for an
old, establighed hillbilly show. The show,
which is commercial, runs for an hour a
day, six days a week. The man we want
knows hillbillies and hillbilly music. He
has established a name for himself in
this field. He will get an excellent salary
and will make additional money through

onal appearances. If you have the
niwer let us hear from you. Give us
vour complelx background, references,
ete. Address Box 692, BROADCASTING.

WNanted—Capable announcer for growing
mid-south market. If good can qualify
as chief announcer of network station.
Basic pay dependent on experience and
talent available for good man. Please
send outline of qualifications and experi-
ence and audition record if possible to
Box 693, BROADCASTING.

Wanted—Announcer experienced in sports
and commercials. Give experience and ref-
erences in first letter of application. Ad-
dress KPAC, Drawer 511, Port Arthur,
Texas.

Copy writer experienced. Good position
with 1,000 watt midwest station. Weekly
salary starts at 50 dollars for 50 hours
for man who can produce salable com-
mercial copy. Send full particulars and
sample scripts with first letter, to Elmer
Knopt, WFDF, Flint, Michigan.

Announcer-operator wanted. Must have
first class radio-telephone license and be
capable of announcing news and com-
mercials. Give experience, draft status
and sala: required first letter. Radio
Station KSEI, Pocatello, Idaho.

Excellent positions open for electrical,
electronic_engineers; first, second, third
class radio engineers; production men;
junior, senior announcers; station execu-
tives ; news editors: time salesmen; radio
telephone, telegraph operators. Wilson
Employment Service, Inc.,, Union Com-
merce Building, Cleveland, Ohio.

Announcer to join staff of southern 50 kw
station. Must be steady, experienced man.
Basic salary and commercials. All appli-

Chief engineer, permanent position, for Se-
dalia, Missouri, 250 watt station latest
RCA equipment, Mutual Network.

cations will be kept in strict fid
Box 694, BROADCASTING.

jalesman, capable of developing into sales

manager. A good job for the man who
can produce. Give references, experience,
and salary desired. Box 700, BROAD-
CASTING.

‘Wanted—Announcer. There's a war_on, but
the man we want must speak English.
No double-talkers or marble-mouthers
need apply. Sure, it’s a good job; perma-
nent, too. You won’t get rich on the
starting salary, but the right man will
eat regularly to bezm with, and he’ll get

cials any station deduc-

“~erator with first class radiotelephone li-
célise, Good job for exXperienced, capable
man. Give experience and reference, Box
1701, BROADCASTING.

Ixperlenced announcer who can handle
sports announcing. Steady employment.
Furnish experience record and refer-
ences. Also give salary desired. Box 702,
BROADCASTING.

tions or_chisels. Full details first letter,
please, WSNY, a good local station in
Schenectady.

‘Wanted—Experienced announcer for perma-
nent position on progressive Mutual sta-
tion. Prefer man with restricted license.
Salary open. Write or wire KFFA, He-
lena, Arkansas.

caster. Send full details and transcrip-
tion to Pete Smythe, KLZ, Denver.

Advertising salesman. Good possibilities.
Permanent. KFRO, Longview, Texas.

Announcer—We have a permanent staff job
for a versatile, industrious man, good
on news, with some experience. Write
fully. WLLH, Lowell, Mass.

Situations Wanted

Chief engineer—Thirteen years’ experience.
Eight years large network, mostly super-
vision, maintenance and installation. Two
years radio engineer for United States
Government. Three years radio manufac-
turing. Last one-and-a-half years, chief
engineer of concern designing and manu-
facturing special eouipment for U. S.
Navy. References exchanged. Salary $100
to $126 a week. Must be permanent.
Available six weeks, Box 664, BROAD-
CASTING.

Radio engineer desires chief eagineer’s posi-
tion with station located in midwest or
Rocky Mountain section. Twenty years
experience construction, maintenance and
operation. Minimum $60.00 weekly. Please
state all first letter. Box 674, BROAD-
CASTING.

Manager—I am single, forty-four, have
spent twenty years in radio. Have come
up the road from announcer to general
manager, and have done each job thor-
oughly. All of those with whom I've
been associated may be used as refer-
ences. My interest lies in radio at $5,-
000 per year or better. Will be available
in a few weeks. Would you want to hear
further? Box 678, BROADCASTING.

SALES MANAGER OF NORTHERN RE-
GIONAL WANTS BIMILAR POSI
TION SOUTHERN, LOCA OR
GIONAL. OFFERING SALES DEVEL-
OPMENT OPPORTUNITIES. WANT
CONTRACT ON COMMISSION ONLY.
BOX 680, BROADCASTING.

Experienced staff special events announcer
and control operator. Prefer midwestern
network station, Draft exempt. Please
state salary. Box 691, BROADCASTING.

Woman commentator. announcer 4 lan-
guages, actress, singer, program director,
news and radio writer, editor, with oper-
ator's license. Box 716, BROADCASTING.

studios transmit-
Box 1709,

Engineer—Experienced,
ters, recording, net stations.
BROADCASTING.

lecretary wanted!—A network radio sta-
tion in Philadelphia is looking for a sec-
retary for one of its executives. Applicants
must have at least two yvears secretarial
experience in a radio station or network
with good references. All replies will be
held in strict confidence. Address your
;ﬁ%hcatlon to Box 703, BROADCAST-

1ard working production salesman, first
class engineer announcer, senior an-
nouncer who can develop programs for
250 watt station ready about two months.
Mid-Atlantic state, no-defense, aegricul-
‘al, seafood, recreational area, good
W cost living conditions. Full details,
ref, pix, exp, draft status, musical ability,
salary expected, phone number., Corre-
spondence confidential. Box 706, BROAD-
CASTING.

ietwnrk Prnmnhnn man—Well-grounded in
radio pr and for
Jjob with future. Box ’111 BROADCAST-

Veed two good announcers for NBC affili-
ate. One kw.station. Good hours, good
pay. It interested send complete details
in letter plus voice transcription to Jack
Rathbun, WCOA, Pensacola. Florida.

N:nted—Annnuncer. Capable of general
snnouncing and production. Position
permanent. Send audition transcription
and full information. KTRI, Sioux City,
Towa.

BROADCASTING o

Announcer Wanted

by KSD

We have an excellent opportunity for an experi-
enced announcer for staff work. He must be above
average in ability and performance. Only men
with highest qualifications will be considered. In
reply give full information regarding experience,
education and draft status. Statement of avail-
ability will be required.

KSD

Basic NBC Station
St. Louis

Situations Wanted (Cont'd)

Chief engineer—4 years exberience 3 years
electrical engineering college. At present
chief of kilowatt regional, married, 4F,
capable engineer with good references.
Want permanent position with good fu-
ture. Box 698 BROADCASTING

Radio engineer—!{lgh school graduate. Sec-
ond class license. No experience. Prefer

. position in northeast U, 8. Please give

complete information first letter.
699, BROADCASTING.

Box

Announcer, seven years experience. Capa-
bie, reliable. Newscaster, ad-lib, tran-
scriptions. Strong commercial, general
ability. Midsouth, southeast. Immediate-
ly. Box 704, BROADCASTING.

Wanted to Buy

Wanted—Frequency monitor and modula-
tion monitor. Phone Central 6595, col-
lect. Chicago Mr. Clifford.

;Vlnted to purchase—Transmitter and all
other available equipment for new sta-
tion. Box 695, BROADCASTING.

Wanted to buy—250, 500 1000 watt trans-
mitter meeting FCC requirements. Also
antenna, control board, turntables, ete.
Give full information. Box 705, BROAD-
CASTING.

Wanted to buy—Full or part intermt in
250 watt station located in a north east-
ern state. Can make an immediate pur-
chase. Box 714, BROADCASTING.

Wanted—Frequency monitor any type. Call
or write WHMA, Anniston, Alabama.

Wanted—Any type vertical antenna. Phone
collect Central 6596, Chicago, Mr. Clifford.

For Sale

For sale—Two 150 foot bolted insulated
towers. Available immediately. Box 686,
BROADCASTING.

First check received for $2,975.00 purchases
250-watt broadcast transmitter in con-
dition for F.C.C. approval Myles H.
Johns, 231 W. Wisconsin Avenue, Suite
1306, Milwaukee 3, Wisconsin.

Available—S al four
with line, audition, monitor, amplifiers
included. Also two 250 watt transmitters.
Box 1925, Washington, D. C.

Presto model C recorder complete with
high quality heavy duty custom built
amplifier. Recent factory overhaul and
conversion for convenient speed change.
Good condition. $700.00 f.o.b. Savannah,
__Georgia. WSAV, Savannah, Ga.

First check received for $3,100.00 purchuee
250-watt transmitter and spare tubes in
condition for F.C.C. approval. Myles H.
Johns, 281 W. Wisconsin ‘Avenue, Suite
1306, Milwaukee 3, Wisconsin.

250 watt broad tr itter
ready for FCC approvnl with 160 foot
Wincharger tower. 36,800.00. Myles H.
Johns, 231 West Wisconsin Avenue, Mil-
waukee 9, Wisc. Phone Broadway 1590.

For sale—Two WE 270A tubes. Never used.
List price. FOB Monroe, La.,, KMLB.

Miscellaneous

If you are looking for a 250-watt trans-
mitter may be able to help you. Box
513, BROADCASTING.

WANTED

Experienced staff an-
nouncer by 50,000
watt southern station.
For appointment for in-
terview, address Man-
Station WPTF,
Raleigh, N. C., giving

ager,

full particulars.

STATION WPTF

RALEIGH, N. C. l
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A MARKET for a billion dollars’
worth of civilian radio products a
year following the collapse of Ger-
many is predicted for the radio in-
dustry and trade by Dr. Orestes
H. Caldwell, former Federal Radio

BILLION DOLLAR RADIO SALES SEEN

Caldwell Estimates Market at 16 Million Sets;
Expects Rapid Television Rise

statistics of the radio industry for
many years.

Dr. Caldwell’s estimates, based
upon studies made by his editorial
associates on the magazines, “Ra-
dio and Television Retailing” and

Commissioner, who has compiled ‘“Electronic Industries,” follow:

16 | million rndlo sets _ .. retail value $783,000,000

60 'million r t tu retail value 65,000,000

Repair parts __ __ __ valued at 90,000,000

Batteries for 3 million portable md:os _________________________ valued at 12,000,000
valued at 100,000,000

Phrnoznph records, 200,000,000_

Total radio merchandi

$1,000,000,000

The above figures assume that
no: substantial number of television
sets will be distributed during the
first twelve months of civilian ra-
dio sales. Within a.few years, how-
ever, annual television volume may

be expected to duplicate in dollar
volume that of radio sets—selling
say one-sixth to one-quarter as
many television units at prices av-
eraging four to six times those of
present radio sets.

Wright Bryan of WSB

Captured by Germans

WRIGHT BRYAN, war corre-
spondent for WSB Atlanta, the
Atlanta Journel and NBC, was cap-
tured by the Germans on Sept 12
near Chaumont
and is now be-
lieved to be in a
prison camp in
Germany. He was
wounded in the
left leg and treat-
ed in a hospital
at Chaumont, ac-
cording to John
Mecklin, Chicago
Sun correspond-
ent, who was cap-

Mr. Bryvan
tured with Mr. Bryan and subse-
quently released. Edward W. Beat-

tie, United Press correspondent,
also was captured.

Mr. Bryan was the first Ameri-
can correspondent to broadcast an
eye-witness report of the Allied in-
vasion of France on June 6. Re-
turning to London after a flight
across the Channel, he described
the, beachhead landings as seen
from a plane in an early morning
pooled broadcast to the four Amer-
ican nationwide networks. A native
of Atlanta, he attended Clemson
College and the U. of Missouri
School of Journalism before start-
ing to work on the Atlanta Journal,
which he served as city editor,
managing editor and associate edi-
tor before going abroad as a war
correspondent.

RCA Upholds Discs

RCA RESEARCH Laboratories is
investigating new methods of re-
cording on film, tape and wire, but,
“in ‘our opinion,” nothing now con-
templated in the laboratories or in
use commercially at present shows
any signs of offering such flexibil-
ity, tonal fidelity and simplicity at
low cost as do the conventional disc
and phonograph”, RCA Victor Di-
vision of RCA reported in a letter
sent last week to dealers and dis-
tributors. Letter estimates that
only 15% of the potential market
for lrecords is equipped with pho-
nograph turntables and predicts
an enormous increase in record
sales when phonograph production
for civilian use is resumed.
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Morgan WMBD Interest
Seld to Peoria Trio

APPLICATION was filed with the
FCC last week for transfer of con-
trol of Peoria Broadcasting Co.,
licensee of WMBD Peoria, IIl. and
relay stations WAIN WPEO WEKI
WEKH, from H. D. Morgan, vice-
president and treasurer, to Carl P.
Slane, Frances P. Slane and Eliza-
beth P. Talbott. Transaction in-
volves sale of all 500 shares (509,)
held by Mr. Morgan and 10 shares
held by Leslie Harrison for consid-
eration of $114,750. Mr. Morgan, an
attorney, wishes to devote full time
to his practice, application stated.
Carl. Slane is publisher of the
Peoria Journal-Transcript and the
Peoria Morning Star. The other
transferees are also directors in
the newspaper companies. Stock
holdings would be: C. P. Slane, 86
shares; F. P. Slane, 212 shares; E.
P. Talbott, 212 shares. Remaining
499, mterest is held by Edgar L.
B111 president. A CBS affiliate,
WMBD operates on 1470 ke with
5,000 w LS and 1,000 w night.

CLOPAY Corp., Cincinnati, O., has
appointed Ruthrauff & Ryan, Cincin-
nati, to handle its advertising. Radio
plans are being considered.

.

Blue Executives’ Junket

DELEGATION of the Blue Net-
work executives and stars, headed
by Board Chairman Edward J.
Noble, last Wednesday visited Lodi,
N. J., site of the transmitter of
the Blue key station WJZ New
York, where they were received at
City Hall by Mayor Joseph Luna,
entertained at lunch by the Lodi
Rotary Club, paraded through town
behind the high school band, and
fought to a 10-10 tie in a softball
game with the Lodi City Council.
Starting battery for the Blue team
was Mr. Noble, pitching, and Mark
Woods, network president, catch-
ing. Edgar Kobak, Keith Kiggins,
Phillips Carlin, Pete Jaeger, John
McNeil, Charles Rynd, R.
Prlaulx, and George Milne also
participated in the contests.

Duopoly Precedent Set

As Fishburn Holds Stock

WHAT MAY be a precedent in
“duopoly” ownership was estah-
lished last Tuesday by the FCC
in the case of Junius P. Fishburn,
Roanoke newspaper publisher and
licensee of WDBJ. Mr. Fishburn
also holds a 40% interest in WSLS,
the second Roanoke outlet.

In another duopoly decision the
Commission granted a license on
a temporary  basis until Nov. 1,
1945, to Evansville on the Air Inc.,
licensee of WGBF, “subject to
whatever action may be taken upon
pending application for renewal”.
Evansville on the Air, also licensee
of WEOA, has filed petition for
hearing, contending the duopoiy
regulation is not applicable. Mean-
time the WGBF license was due to
expire Oct. 1.

The FCC had set for hearing
the WDJB renewal because of Mr.
Fishburn’s ownership identity with
WSLS and because he served on
the latter station’s board. The
Commission announced that it had
granted the request of the pub-
lisher-broadcaster for reconsidera-
tion and grant of the renewal ap-
plication without hearing, since he
had resigned his directorship while
retaining his stock interest. Mr.
Fishburn, it is understood, also
disclaimed any a]rtlmpatlon in
the operation of WSLS, a 250 w

station on Blue and Mutual WDBJ,
a regional, is a CBS outlet.

Drawn for BRoADCASTING by Sid Hix

“I Have ¢ Woman in the Baleony, Doctor.”

BROADCASTING

.

Rev. Morris Plea
Is Denied by FCC

Dry Issue Held Irrelevant
In Texas Duopoly Case

ATTEMPTS of Rev. Sam Morris,
Texas prohibitionist, to make a
wet-and-dry issue of a hearing be-
fore the FCC last week of KGKO
and WBAP Fort Worth and WFAA
Dallas, to determine -whether Rule
3.35 (duopoly regulation) is appli-
cable, were thwarted when Exam-
iner Tyler Berry ruled out Mr.
Morris’ testimony on the prohibi-
tion question.

Renewal of the three statlons
licenses had been designated fo»
hearing on petition of the licensees
who contended the duopoly regula
tion was not applicable. Mr. Morris’
petition to intervene was denied and
a subsequent motion to amend and
enlarge the issues also was denied.
Commissioners Paul A. Walker and
Clifford J. Durr dissenting.

FCC Approved Pact

Harold V. Hough, radio super-
visor of Carter Publications Inec.,
licensee of WBAP, and general
manager of KGKO, licensed to
KGKO Broadcasting Co., testifcu
as to the history of the three sta-
tions, how WBAP and WFAA hav
shared time since the early days o1
radio. Each station operates on 820
ke with 50 kw half time.

James M. Moroney, vice-president
and secretary of the A, H. Belo
Corp., licensee of WFAA, corrobo-
rated Mr. Hough’s testimony. In
1940 Carter Publications and the
Belo Corp. each acquired half in-
terest in KGKO, operating on 57C
ke with 5 kw power. Under agree-
ments approved by the Commission
in 1940, the witnesses testified.
KGKO leases studio space from
each of the other two stations and
operates half time from Dallas+*£.
the other half from Fort Worth,
making, in effect, two stations, one
of 50 kw on 820 and one of 5 kw
on 570, thereby no overlapping
takes place. The KGKO transmitte:
is located midway between Dallas
and Fort Worth.

Mr. Morris took the stand, unde.
Commission ruling that he coulc
testify on the issues, and repeatec
virtually what his petition to inter
vene had alleged, that the three
stations fail to operate in the public
interest inasmuch as they carry
programs sponsored by beer manu-
facturers, but have denied him tim-
to discuss prohibition. His
mony was ruled out as irrelevan..

Representing the A. H. Belc
Corp. was Philip G. Loucks, Wash-
ington attorney. Segal, Smith &
Hennessey, Washincton law firm
and Abe Herman, Fort Worth law-
yer, appeared for Carter Publica-
tions and KGKO Broadcasting Co.
David H. Diebler represented the
FCC. Appearing for Rev. Morris
were Henry M. Johnson, Louisville,
and Robert H. McNeill Washington.

Petitioners were given 20 days in
which to file findings. -
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NEW HARMONY,

One hundred thirty years ago,

New Harmony was built of dreams of men:
Of the ascetic dream of Father Rapp,

Who reckoned without human frailty

And failed;

Of the philanthropic dream of Robert Owen,
Seeking that men might live together
Without fear, or want, or jealous competition,
Sharing the bounty of their labors.

This was to be Utopia . . .

But mortals are not born to know perfection;

So God, to give a sign that He approves

Man’s striving for ideals beyond his reach,

Decreed that, every year, the ground be paved with gold,
Like Heaven’s own.

Each June, His hand festoons thousands of Gate Trees
With brilliant yellow blossoms;

INDIANA . ..

The Rain Is Golden*®

Like little round rain clouds, they gather
Until, bestirred by gentle summer winds,
They shed their petals in a gorgeous shower
Of the Golden Rain.

And nowhere else in all this land

Do trees like these abound!

Today, New Harmony is an old and interesting town.
And yet, because the hand of God has toucheg it,

It is much more than just a placid town . . . not ONLY
To those who live here among the Golden Rain . . .
But to us.

WLW

The Nation’s Most Merchandise-able Station
DIVISION OF THE CROSLEY CORPORATION

COPIES ON REQUEST! Many readers have expressed a desire to have coples of this serles. ;They will be available
soon, in brochure. To help us make our print order accurate and conserve paper, please make Your request at once.



Even on the best man you hire, you
take a chance.

You can weigh his experience. You
can find out something about his ability.
But you can’t tell what he’ll do for you
until he’s on the job.

Not so with RCA Tubes.

You know just what to expect from
any RCA tube—before it goes to work.

That’s because broadcast transmitter
engineers have reliable performance
information on all RCA tubes right at
their fingertips—technical data of great
importance. In actual use, technical
information on RCA tubes serves as a

trustworthy guide to help select the best
types to keep your station on the air —
prevent costly program interruptions —
keep tube costs low.

But the data must be accurate. For
your transmitter is designed around the
performance of specific tubes. If a tube
is overrated, it may fail prematurely.
and throw you off the air. If a tube is
too conservatively rated, you are buying
more tubes than you need for your
specific requirement.

Every new RCA tube type undergoes
exhaustive tests of capacity and endur-
ance before it is rated officially. These

tests are performed by engineers with
years of experience in designing and
operating tubes—men who know yauF'
needs—men who don’t have to guess.

RCA’s conservative, yet practical, rat-
ing methods are your advance assurance
that RCA tubes will do their jobs effi-
ciently and economically — one more
reason why RCA transmitting tubes are
the standard of comparison in the broad-
casting industry.

* * *

The Magic Brain of all electronic equip-
ment is a Tube —and the fountain-head
of modern Tube development is RCA!

RADIO CORPORATION OF AMERICA

RCA VICTOR DIVISION + CAMDEN, N. J.

LEADS THE WAY.. In Radio. . Television.. Tubes..

Phonographs.. Records. . Electronics



