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9,623 LETTERS COME IN

“School Time”, favorite visitor in 25,000
W i Midwest American classrooms (with over

870,000 pupils) gets results just as WLS
commercial programs do.

We have told you this before, but here is fresh
evidence: on a recent Tuesday, when “School
Time” went to Brookfield Zoo to bring its 6,000
schools first-hand facts about the animal life there,
we offered a color map of this zoo to all who
would write for it. Just once, mind you. One
announcement.

And 5,629 listeners wrote for this map! One
mention—5,629 responses. Interesting? Yes in-
deed, although “School Time” (now in its ninth
year) is not for sale. It is added proof, one more
in a long list of factual stories to prove that:

At any time of day, on any WLS-built program,
WLS GETS RESULTS!

REPRESENTED BY JOHN BLAIR & COMPANY
890 KILOCYCLES * 50,000 WATTS # BLUE NETWORK

PRAIRIE
FARMER
STATION

AFFILIATED WITH KOY. PHOENIX. AND THE ARIZONA NETWORK KOY PHOENIX * KTUC TUCSON * KSUN BISBEE-LOWELL-DOUGLAS
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WKY Television Demonstration Caravan

Playing 19 Towns in WKY Service Area

N November 11, WKY opened its

television show in Ponca City, Okla-
homa, which by December 3 will have
played in 19 towns of the state. To these
people out in the state, WKY will bring
their first glimpse of television through
a demonstration unit which will do every-
thing except actually transmit and vre-
ceive over the air. The tour is being con-
ducted as WKY’s contribution toward
the promotion of the 6th War Loan.

Almost five years ago to the day, WKY
sponsored a great television show in
Oklahoma City which still remains as the

outstanding event of its kind in the coun-
try. Fifty thousand persons attended this
show in a six-day period.

Oklahoma is accustomed to WKY initi-
ating innovations in the radio field. WKY
was the first station in the state; in fact
the first station west of the Mississippi.
WKY brought Oklahoma its first network
programs and has kept out in front ever
since both in facilities and programming.
All these things have built a reputation
and prestige for WKY in Oklahoma sur-
passed by no other station. Today, as for
the past 24 years, WKY is Oklahoma’s
dominant station.
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OWNED AND OPERATED BY THE OKLAHOMA PUBLISHING CO.
The Daily Oklahoman and Times - The Farmer-Stockman
KVOR, Colorado Springs - KLZ, Denver (Affiliated Mgmt.)
REPRESENTED NATIONALLY BY THE KATZ AGENCY, INC.
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Time For Sale:

® Are all the good radio stations sold out for the
duration?

Can a new radio advertiser go on the air today only
by using so-called ““one-lung” stations?

What are the yardsticks of value in the radio station
field, anyway?

Telephone surveys? Audience ratings? Coverage
maps?

Or can we, the radio industry, demonstrate our real
worth to our advertisers and our real service to our
communities by proving that we can sell goods today
and more goods tomorrow?

We think it is time for the radio industry as a whole
to recognize its own strength.

Instead of acting as though radio were a flash in the
pan, here today and gone tomorrow, let us instead
work for the long pull.

Let us sell not only our own stations and our own time_

but radio itself.

Our own policy works for the long pull pretty well.
We perform well beyond the promise.

We do our best — our level best — to give a square
deal to any advertiser trying to build a postwar fran-
chise for his product in our markets today.

How? By selling a little less time to others, so we
will always have some left over for him. Rationing
in a mild form: easy to take.

A few large advertisers — a very few — have not
taken kindly to this policy. But most of them under-
stand. As a result, many new advertisers wanting to
build a franchise over our stations, have been able to
start doing so, and are doing so now. More every day.

Instead of selling Time alone — as though the bot-
tom were going to drop out of the industry tomorrow
— let us sell the fact that in 20 short years, radio
has grown up into long pants as one of the most impor-
tant and powerful selling media known to advertising.

Let us impress upon advertising men, advertisers,
and the public at large, that radio is not only an
advertising medium but a service.

—That it is here to stay: long after this war is but a
memory.

—And that an advertiser who makes a serious effort
to build himself a postwar franchise in any radio
market, is in that market for keeps if he lets us do
the job the way it ought to be done for him—a selling
job which, when the chips are down, is the only kind
of a job that counts.

WSYR Syracuse, WTRY Troy-Albany-
Schenectady, WKNE Keene (Ver-
mont-N. H.), WELI New Haven.

SQUARE DEAL STATIONS
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Owned and operated by Harry C. Wilder and Associates.
Representatives: For WKNE and WELI, Headley-Reed Com-
pany. For WSYR and WTRY, Paul H. Raymer Company.

Ul

NOTE: The time to start building a postwar franchise in any of our markets is
gelting increasingly short. Tomorrow may-be too late. Better get in touch with us now.
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INNESOTA is one of the largest turkey-
M raising areas in the world—but WCCO,
we're happy to say, hatches no programs that
turn turkey.

Instead, we produce shows so popular with
the people of the Northwest (who raise tur-
keys) that they hatch bumper flocks of prize
Hooper ratings for us.

Take our Red River Valley Gang —locally
created for local tastes —which has a 10.1
Hooper* representing 36% of all Twin City
listeners every Saturday night. (“Outside’” the
Twin Cities, its share of audience is even
greater. The last CBS Listener Diary credits
it with 39% of all listening families, urban
and rural, in our entire nighttime primary

area of 130 counties.)
Figures like that prove how qualified

turkey business...

WCCO’s program department is to build spe-
cific shows to accomplish specific tasks for
sponsors. Red River Valley Gang was created
31 months ago for Cargill, Inc., who sell feed
to retail dealers and poultry raisers, including
turkey farmers. Cargill, Inc., has sponsored
it steadily ever since.

Our non-turkey record includes a lot of
other outstanding local shows. Quiz of the
Twin Cities brings its sponsoring soap-maker
a 34% share of audience. Newsman Cedric
Adams, for another soap-and-shortening
manufacturer, draws 62% of the listeners at
12:30 P.M., Monday-through-Friday, with a
higher Hooper than that of any program on
any other Twin City station, whether day or
night, local or network.*

Our business is radio and good programs.
Whatever yours is, if you want a show that
will command large audiences in the North-
west, WCCO’s program department is most
ready to meet the challenge. Command it
through us or Radio Salgs.~

*So says Hooper’s report for July-September, 1944

“Good .Neighbor to the Northwest”

REPRESENTED BY RADIO SALES, THE SPOT BROADCASTING DIVISION OF CBS



o of

e 10N .\\m.\\“
e VB

When You Think of

NEW ORLEANS

WWL Advt.
Sept. 1940

... You Think of

The Gateway to
| Latin American Markets

SEA ROUTES
— - PROPOSED AIR ROUTES

——— A (R ROUTES

...AND

NEW ORLEANS

The Greatest Selling Po»:/er
In The South’s Greatest City

50,000 WATTS
CLEAR CHANNEL

WWL—LAND

WWIL Dominates the NEW Deep South—
Heoded for PERMANENT Prosperity

CBS AFFILIATE—REPRESENTED NATIONALLY BY THE KATZ AGENCY, INC.
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POWER to COVER the FIELD

3,000
WATTS

*

.\lashv‘:]l§

" Y wsl

Signal and
Mail Map

NASHVILLE, TENN.

Yes, with 5,000 Watts on 980 Kilocycles, WSIX
gives a thorough coverage of the rich Middle
Tennessee section. The survey by Ring and Clark,
Consulting Engineers, shows on the map above
that in addition to Middle Tennessee, 16 counties
in Southern Kentucky are also included in
WSIX's 0.1 MV/M signal.

Nashville is the heart of this huge market, and
in the Metropolitan area, WSIX commands such
a large share of the listening audience that you

are assured not only of “power to cover the
field"—but of covering it most economically
as well.

There is a great postwar future for this area,
too, for the back-log of the Tennessee Valley in
agriculture and peacetime manufacturing’ inter-
ests, fed by a huge supply of cheap TVA power,
providing essential resources of lasting value.
Yes, here is an important field, covered eco-
nomically by WSIX.

For full information, coverage map and availabilities, write or wire WSIX or

THE KATZ AGENCY, INC.

National Representatives

I
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The Telephone Talkst “Mr. Watson, come here, I want you!”—this
sentence uttered by Alexander Graham Bell on the evening of
March 10, 1876, was the first ever transmitted by telephone. This
great event soon led to the beginnings of the Bell Telephone
System —for which Western Electric has been the manufacturer
ever since 1882.

® November 20, 1944
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The Telephone Spans the Continent! On January 25, 1915,
Alexander Graham Bell talked once more to Thomas A.
Watson on a momentous occasion—the first time a tele-
phone message crossed America. This great advance was
made possible by the use of Western Electric vacuum
tube repeaters—the first of many millions we have pro-
duced for the Bell System.

Radio Telephone Spans the Atlantic! Just before dawn on October 21,
1915, the first spoken words spanned the Atlantic—transmitted
from Arlington, Va., and received in Paris by radio telephone
apparatus designed and made by Western Electric. Out of this
pioneering came world-wide telephony—broadcasting—aviation,
marine and mobile radio.

-~

EVEN BEFORE the first of these events Western Elec- of electronic and communications apparatus for war.

tric— founded on November 18, 1869 —was making * In the peace that’s coming, count on Western Electric
electrical communications equipment. Bell Telephone —with its unique 75-year experience— for continuing
maker since "82-—pioneer in radio since its beginning leadership.

~—the Company today is the natiqn’s largest producer During the 6th War Loan Drive, buy more Bonds than ever!

1%

Western Electric |8

" ANNIVERSAQ
y
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At Deadline . . .

SECOND network forum to go on the air as a commercial, Let’s Face
the Issue will be carried starting Jan, 26 on over 200 MBS stations.
Speakers will be cross-examined by members of the American Bar Assn.
in whose behalf the Chesapeake & Ohio Railway Co. is sponsoring the
program, using only a credit announcement. Manager is Sherman H.
Dryer, radio director, Chicago U. and moderator is Leland Rex Robinson.

NBC BASIC
NETWORK STATION

HENRY HOUGHTON, vice-president, Brown Co., New York, manage-
ment consultant, has been named to analyze the organization, plans and
policies of the Blue Network. Study will take several months.

ELECTRIC Companies advertising program appeared Friday as most
likely taker for the Sunday 4:30-5 p.m. CBS spot. Final decision on
shifting of Nelson Eddy from Wednesday 10:30-11 p.m. is to be made
today (Monday). Agency is N. W. Ayer & Son, New York.

PILLSBURY MILLS, Minneapolis, will expand its CBS Saturday half-
hour show, Grand Central Station, to 119 stations, adding 34 outlets.
Agency is McCann-Erickson, Minneapolis.

WALTER

NEW MUSICAL variety replacement for Chesterfield Music Shop (Lig-
gett & Myers) on NBC was expected late last Friday. Andy Russell,

Page 10 o

KIERNAN

POPULAR IN
LINCOLN, NEB.

IS OPEN FOR
SPONSORSHIP

Especially popular in the
mid-west is Blue Net-
work's colorful commenta-
tor, Walter Kiernan. He
téitks and thinks like a mid-
westerner . . . so folks out
ihiis way like him.

This is one of the choice
spots now open on KFOR,
Lincoln, Nebraska Monday
ih'ru Friday, 1:00 to 1:15
pi m. A large audience
and a friendly one. Ask
our representative Edward
Petry Co., Inc., for details.

KFOR

Capital City |
Station”

Blue and Mutual Networks

November 20, 1944

Mary Ashworth and Ted Steele’s orchestra are considered. Agency for

the Chesterfield account is Newell-Emmett, New York.

SELLERS of ¢nyee

OT for me, said Ralph Cush-
N ing when his father suggest-

ed he enter the advertising

field. But father persisted
and took him down to meet A. L.
Thomas of Lord & Thomas, Chi-
cago. Ralph has been in advertis-
ing ever since.

He is timebuyer and account ex-
ecutive of Presba,
Fellers & Presba,
Chicago, a big step
up from that first
clerking job with
Lord & Thomas in
1906, just after his
graduation from
Bowdoin College, Me.

From clerk he
went to the head of
the order depart-
ment and from there
to space buyer. The
next step — partner
and space buyer
with Vanderhoof &
Co., Chicago — was
an introduction to
radio.

At Vanderhoof’s
he bought time for Bunte Brothers
Candies on WMAQ Chicago. “We
had a half-hour evening musieal
show . . . with a 16 piece orchestra.
The cost was $400 for time and
talent. That advertising venture in
1927 convinced me that radio was
an advertising medium that could
pay if used properly.”

RALPH

SALES

So Ralph stuck to radio advertis-
ing. In fact he also stuck to the
Bunte account, handling it for the
F. A. Robbins Co., Chicago, from
1932 on through eight years. Then
he joined Presba, Fellers & Presba,
Chicago, as account executive, re-
suming time buying for Bunte
Bros. there after the death of Ed
Fellers, whom he de-
scribes as “the dad-
dy of radio advertis-
ing”. He later in-
cluded accounts for
Olson Rug Co., Man-
tle Lamp Co. and
Flex-0-Glass.

Having been both,
Ralph can compare
the job of space
buyer with radio
time buyer. They are
much the same, he
says, only a space
buyer does research
on magazines and
newspapers while a
time buyer does his
research with sta-
tions.

And Ralph Cushing believes in
radio advertising with real con-
viction. “As more information be-
comes available on radio stations
and programs,” he says, “adver-
tisers will be able to use radio
advertising in an even more in-
telligent manner than hereto-
fore.”

WATTS
DAY & NIGHT

Sales Representative

PAUL H. RAYMER

BROADCASTING e Broadcast Advertising



Almost 5 million spindles whirf'ng, winding eniles Gt
| thread . .. singing songs of Victory! The Z,?5§,I44 spindles
/i in the l6-county WSPA Primary Area are daily produe-
ing cotton cloth fo wrap around the world. A staple of
Am;rica, delivered by Ameri a, and produced from "'picker

to bolt” by this 16-county textile paradise.

But WSPA-Piedmont’s wealth isn’t vested in fextiles alone.
Timber, plastics and versatile agriculture provide the income
for the quarter-billion dollar* retail sales a year!

Small wonde- this Piedmont rolling-land is called “one of
the best-balanced sections in the entire country.”

And WSPA swings the balance your way. NI

*Sales Monagement

w s P A smrme IRE, smﬂnu cnﬁuuuA et vt sl
5llllll watts day ;Il_l!.ll;’\_’latts: mghf 950fkllegyeles . Represented by Hallingbery
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“Data books tell you who could listen, Thistlewaite

-=F&P ecan tell you who doees listen!”

® Try as you may, it’s pretty tough to sit in an
office on Park or Michigan or Meridian Avenue
and figure out station values from data books.

It takes more intimate knowledge than that.
F&P has the knowledge from an average of

FARGO
..... INDIANAPOLIS

..... KALAMAZOO
seven years’ contact with each of “our” stations = 5 3 # & sikahsasleiny
—from dozens of trips to the scene—from per- L NNEAROLIS S, DA

. . RSD oW o & d a ¥ = ST, LOUIS
sonal study of each station’s market, manage- FOLE 3 = bl w g SYRACUSE
ment, methods and personality. ot NEeR
..... SHENANDOAH

SOUTHEAST

In other words, we believe we can give you that ~  wem. . .. , BALHIMORE
clearer picture which seems so essential to the Wegre 3 1 dma 3 COLUMBO
. > _ o= === T WDhBlla % s & o3 ROANOKE
keenest time-buying. SOUTHWEST

KOB 36 w @ & & = ALBUQUERQUE
BRIS & & % » = CORPUS CHRIST
KXWZ 5 o & 8 4 o » HOUSTON
4 . KOMA ., . . . OKLAHOMA CITY
INC RTUL . o L oo TULsA

9 Ve : ‘PACIFIC’ cOAST
- KOIN . . . . . . . PORTLAND
KIRQ <« % & & s &« ., & SEATTLE

FAR. . . . FAIRBANKS, ALASKA
and WRIGHT-SONOVOX, Inc.

Pioneer Radio Station Representatives S
Since May, 1932

CHICAGO: 180 N. Michigan NEW YORK: 444 Madison Ave. SAN FRANCISCO: rrx Sutter
Franklin 6373 Plaza 5-4130 Sutter 4353

HOLLYWOOD: 6331 Hollywood ATLANTA: 322 Palmer Bldg.
Granite 3615 Main 5667
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Porter Slated to Take FCC Post Dec. 15

Jett Nominated as Interim Chairman;
Close FCC-White House Liaison

CONTINUANCE of a close liaison between the White House and
the FCC was presaged with the naming last Thursday by President
Roosevelt of Paul A. Porter, 40-year-old former radio attorney, war-
time Government official and director of publicity of the Democratic
National Committee in the successful Fourth Term campaign, as the

successor to James Lawrence Fly.

Nomination of Mr. Porter to fill the unexpired seven-year term of
Mr. Fly (until June 30, 1949) came but three hours after the Presi-

dent had designated Commissioner
E. K. Jett interim chairman, to
serve until Mr. Porter's confirma-
tion by the Senate. At that time it
is expected the President will des-
ignate Mr. Porter chairman. Mr.
Porter is expected to take his new
post about Dec. 15, assuming Sen-
ate confirmation by then.

Popular Appointment

The Porter appointment gener-
ally was supported in broadcasting
and Government ranks. His name
had been highlighted virtually since
the beginning of reports that Mr.
Fly would resign to return to pri-
vete practice of law in New York.
The appointment leaves one vacan-
cy on the FCC—that created with
the retirement of T. A. M. Craven
last July 1 to become vice-president
of the Cowles Broadeasting Co.
Several names are under considera-
tion, but it was thought the ap-
pointment might not come for some
days.

The nomination of Mr. Porter
and the designation of Mr. Jett as
acting chairman were seen as
pointed recognition by the Admin-
istration of the importance of tech-
nical radio allocations problems in
the immediate offing and of the de-
sirability of having men versed in
broadecasting in policy control. For
five years (1937-42) Mr. Porter
was Washington counsel for CBS
and is acquainted with both sta-
tion and network operating and
regulatory problems.

Mr. Jett, who was named to the
FCC last February after having
served as its chief engineer since
1938, is regarded as perhaps the
best-informed man in the country
on problems of allocation and en-
gineering.

Precisely when the Senate In-
terstate Commerce Committee will
consider the Porter nomination was
in doubt last week. Chairman

BROADCASTING

Wheeler (D-Mont.) is expected to
return to Washington early this
week and might call a committee
meeting promptly. Mr. Porter, how-
ever, plans a trip to Florida for
his first vacation since Pearl Har-
bor, probably to remain until mid-
December.

Both the Jett and Porter nom-
inations came Nov. 16—a day after
Mr. Fly wound up his 15 years of
Government service, the last five
on the FCC. Early in the week
the White House released an ex-
change of letters wherein the Pres-
ident said the former FCC chair-
man was on ‘“furlough” and that
he proposed to seek his help from
time to time, particularly in the
field of international communica-
tions. [See texts of letters on
pages 59, 60].

Save for the Jett interim ap-

pointment, there were no real sur-
prises in any of the developments—
Mr. Fly’s resignation and appoint-
ment as chairman of the board and
general counsel of Associated Mu-
sic Publishers and its subsidiary,
Muzak, and Mr. Porter’s nomina-
tion. All these had been speculated
upon in past issues of BROADCASTING
for the last several months.

FDR Letter to Jett

Announcement of Mr. Fly’s ap-
pointment as chairman of the AMP
board, a new post, also was made
last Thursday by William B.
Benton, president and owner of
the AMP common stock (North
American Co. owns the preferred),
who said that the arrangement
would give Muzak and AMP the
benefit of Mr. Fly’s advice on busi-
ness policies as well as on legal
problems. Joseph L. Weiner will
continue as counsel representing
Mr. Benton’s interests and Muzak’s
interests in ‘“‘subseription radio”,
a non-commercial FM radio proj-
ect designed to compete with con-
ventional radio supported by ad-
vertiser sponsorship. A new com-
pany—Subseription Radio Ine.—is
being formed.

The Porter nomination as sent
to the Senate was for Commissioner,
rather than Chairman. This con-
formed with customary procedure,
since the President selects the

NEW CHAIRMAN

PAUL A. PORTER

Chairman from the Commission’s
qualified membership. Thus, the
Jett interim appointment and the
Porter nomination dispelled specu-
lation about possible selection of

(Continued on page 58)

Porter Well

Former Publicity Head
Of Democrats Fills
Out Fly’s Term

THE NOMINATION of Paul
Aldemont Porter to the FCC was
enroute to the Senate for confirma-
tion a few minutes after the for-
mer publicity director of the Dem-
ocratic National Committee had
talked with the President at the
White House.

While the nomination did not
specify Mr. Porter’s appointment
to the chairmanship, a position
filled directly by the President from
the Commission membership with-
out Senatorial confirmation, it was
for the unexpired seven-year term
of James Lawrence Fly, dating
from July 1, 1942,

Actually Mr. Porter himself did

® Broadcast Advertising

Qualified for FCC Job

not comprehend with what swift-
ness the White House would act
in moving his nomination to Capitol
Hill. As he left the White House,
after a half-hour conference with
Mr. Roosevelt, reporters asked him
if he would be named to succeed
Mr. Fly.

“I think my name will go up
sometime today or tomorrow, or
at least this week,” Mr. Porter re-
plied. Actually the messenger car-
rying his nomination must have
been on his way before the nominee
reached a comma in his sentence.
Beyond this brief statement, he
had nothing further to report, ex-
cept to state he and the President
devoted most of their discussion to
“the electoral college”.

Mr. Porter’s 11-year Washington
career has been a busy one. He

served three months with the Agri-
cultural Adjustment Administra-
tion in 1933, succeeding then to the
directorship of the press section,
Department of Agriculture. In
1937 he joined CBS as Washing-
ton attorney and assistant to Capt.
Harry C. Butcher, then CBS vice-
president and now Naval aide to
General Eisenhower. He took leave
in 1940 to assist Chester Davis in
the National Defense Council. He
returned to CBS in 1942, subse-
quently to resign on March 15,.
1942 and become deputy admin-
istrator, Office of Pricé Adminis-
tration; Associate War Food Ad-
ministrator under Marvin Jones;
and assistant director of Economic
Stabilization under Judge Vinson.

Throughout these experiences,

(Continued on page 60)
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NAB Audience Bureau Givén'$‘755000=

Plan Expected to Be
Under Way About
First of Year
By FLORENCE SMALL

FORMATION of the Broadcast
Measurement Bureau was assured
whert the NAB Board of Directors,
meeting in Chicago last week, ap-
propriated $75,000 to get the new
radio circulation plan under way
about Jan. 1.

At its meeting Tuesday and
Wednesday in the Stevens Hotel
he NAB Board formally approved
{reaﬂion of the BMB, which already
ad been passed by the boards of
he American Assn. of Advertising
Agencies and the Assn. of National
Advertisers. A joint committee of
the three groups, meeting in New
York Nov. 11, reviewed proposed
articfes of incorporation and by-
laws, [BROADCASTING, Nov. 13]. As
soon |as the drafts are completed
copies will be given the NAB Board
and boards of the AAAA and ANA
for final approval.

Board of 15

. Under the proposed setup five

members of each of the three par-
ticipating organizations will serve
on the board of the bureau. Terms
will be for three years each, first
appointments to be staggered. On
important matters a majority vote
of each of the participating agen-
cies fis necessary but on routine
affairs a majority vote of a quorum,
which is placed at 9, will pass any
issue;

In | appropriating the $75,000,
which was estimated as the initial
outlay for the first year’s opera-
tion, 'the NAB Board pointed out
that ‘it is lending the money to
the BMB, to be returned after the
Bureau becomes operative and self-
sustajning.

: BMB will be supported by sub-
scnphons from stations, advertisers
and agencies, which wish to sub-
scribe to the service. The NAB
will contact every station in the
country, including nonmembers as
well a8 members, according to Hugh
Feltis of KFAB Lincoln, NAB di-
rector and chairman of the Board’s
subcommittee to study the meas-
urement plan.

* A.director of information for the
BMB/ yet to be appointed, will at-
tend. all NAB district meetings
scheduled for January and Feb-
ruary to explain the. measurement
bureau. Managers of all stations
will ‘he invited to attend the dis-
trict 'meetings so they may get
ﬁrst-l}and information about the
burean.

Alsp attendl{lg the district meet-
ings \Ynll be a member of the NAB
Research. Commltf,ee, a representa-
tive of the network ‘station rela-
tions group, one from the AAAA
Timebuyers Committee and a mem-

ber of the NAB Sales Managers '

Executive Committee.
Overall cost of the BMB survey
has been estimated at $1 per ballot
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or an aggregate of $1,000,000 per
study every other year. Cost to in-
dividual stations will depend on the
number of mentions a station re-
ceives on ballots returned.

The NAB has retained Dr. Ray-
mond Franzen, New York Research
Consultant; Dr. George Gallup,
president of the Institute of Pub-
lic Opinion and Dr. Paul F. Lazers-
feld, Bureau of Applied Research,
Columbia U., to study sample re-
quirements for the survey. A final
report is expected shortly.

Representing the NAB in pre-
liminary organization will be the
following: J. Harold Ryan, pres-
ident; Dr. Frank Stanton, vice-
president, CBS New York; Frank
M. Russell, NBC Washington vice-
president; Roger W. Clipp, WFIL
Philadelphia, chairman of the NAB
Research Committee; Mr. Feltis.
At the next NAB membership meet-
ing it is proposed to elect the five
NAB directors of BMB.

During the board meeting in Chi-

cago Mr. Feltis addressed the Chi-
cago Radio Management Corp. on
the proposed BMB. Also attend-
ing the meeting was Paul F. Peter,
NAB Research Director, who has
been a guiding light in the broad-
cast measurement plan, and mem-
bers of the NAB board.

A joint meeting of the NAB,
AAAA and ANA representatives
to the BMB will be held in the
near future to approve articles of
incorporation and bylaws and to
select headquarters in New York.
That group also is expected to em-
ploy a managing director of the
bureau, a director of research, a
director of information and office
personnel.

Creation of a broadcast meas-
urement plan as outlined by the
Research Committee and the
board’s subcommittee was unani-
mously adopted by the members at
the NAB Executives War Confer-
ence in Chicago last August
[ BROADCASTING, Sept. 4].

Joint Audience Bureau Plan

Given Good ANA Reception

Early Agreement on Final Details Is Sought;
Study of Increased ARFA Scale Projected

PLANS for immediate establish-
ment of a broadcasting measure-
ment bureau as outlined at a meet-
ing of the three sponsoring organ-
izations, NAB, Assn. of National
Advertisers and American Assn.
of Advertising Agencies in New
York on Nov. 11 and as approved
by the NAB Board of Directors in
its meeting in Chicago Nov. 14-15,
were presented to the 36th annual
meeting of the ANA, held Nov. 15-
17 at the Biltmore Hotel, New York.
D. B. Stetler, advertising man-
ager, Standard Brands, and chair-
man of the ANA Radio Committee,
read to several hundred ANA
members a wire from Hugh Feltis,
manager, KFAB Lincoln, reporting
that the NAB board had unani-
mously approved a $75,000 budget
to underwrite the first year’s main-
tenance of the bureau’s headquar-
ters in New York, which the NAB
hopes can begin operations with a
full staff the first of the year.

Committee Named

Mr. Feltis, reporting by telegram
as the extended NAB board meet-
ing prevented his scheduled per-
sonal appearance before the ANA
convention, said a five-man com-
mittee had been appointed “with
power to act and to negotiate with
ANA and AAAA and incorporate
the bureau. This same committee
will be representatives of the NAB-
board on the board of directors of
the bureau.” Members are J. Har-
old Ryan, NAB president; Frank
Stanton, CBS vice-president; Frank
Russell, NBC vice-president; Roger

Clipp, manager, WFIL Philadel-
phia, and Mr. Feltis.

Stating that this group would
like to meet as quickly as possible
with similar committees of the
ANA and AAAA to work out a
final draft of the articles of in-
corporation and to select the bureau
personnel, Mr. Feltis said the NAB
board had approved plans for a
two-month series of distriet meet-
ings across the country to get under
way early in January, with all
broadcasters in the country invited
to attend and be solicited for sub-
scriptions to the bureau.

This report was well received by
the ANA members, to whom Mr.
Stetler also outlined briefly the
proposed plan of the bureau, which
he said has been endorsed by the
ANA and the AAAA. Plan was also
discussed briefly at a radio round-
table session, at which a Canadian
delegate reported on the successful
operation of a similar plan already
in operation in that country.

Mr. Stetler also mentioned the
recently concluded AFRA commer-
cial agreement calling for a 10%
increase in talent fees subject to
War Labor Board approval, and
said the: ANA Radio Committee
plans to make a thorough study of
the entire field of the employment
of radio artists before the expi-
ration of this new contract two
years hence.

Recent expansion of the CAB
reports on radio listening to in-
clude regular interviews on 81
American cities instead of the for-
mer 33 was discussed at the round

(Continued on page 57)

Engineer - Attacks |

New FM Service

Pulse Modulation Explained
At RMA.IRE Meeting

CHARGING that the ‘claims of
high-fidelity have no practical
value” and that FM is being pushed
as a new service to permit manu-
facturers to make more sets,
Sarkes Tarzian, Bloomington, Ind.,
consulting engineer, threw into an
uproar the annual fall meeting of
the Radio Manufacturers’ Assn.
engineering divison and the Insti-
tute of Radio Engineers, held last
Monday in Rochester.

He read a paper on FM, claim-
ing that the new service “allows
the FCC to grant more station
licenses and thereby increases its
ability to relieve political pressure
from influential people who want
to get into this broadcasting busi-
ness”. His paper was titled “Un-
published Facts About FM”. He
asserted that FM for general broad-
casting is not economical and con-
tended AM is far superior in that
respect. Mr. Tarzian told the RMA
and IRE that a standard receiver
costing $16.95 would equal the per-
formance of a low-priced $60 ¥M
set.

Armstrong Replies

Taking issue with Mr. Tarzian
were several engineers and manu-
facturers, including Maj. Edwin H.
Armstrong, inventor of FM, who
sent a telegram after receiving an
advance copy of the talk; and Dr.
Ray H. Manson, vice-president and
general manager of Stromberg-
Carlson Co.

Elmer W. Engstrom, research
director of RCA Labs., speaking
at the opening session Monday
morning, predicted that television
would go into early postwar pro-
duction and provide a vast new
industry for employment, if al-
lowed leeway by the Government
for production and distribution.

Speaking at the closing session
Tuesday afternoon, E. Labin of the

(Continued on page 56)

ANA OFFICIALS

ASSN. of National Advertisers an-
nual election meeting reelected Paul
B. West, president for the twelfth
time. Charles C. Carr, director of
public relations and advertising
manager, Aluminum Co. of Amer-
ica, was elected chairman of the
board; J. P. Miller, vice-president,
Pet Milk Sales Corp. and Paul S
Ellison, advertising director, Syl-
vania Electric Products, were re-
elected and elected respectively as
vice chairmen.

New directors chosen were: Rob-
ert B. Brown, Bristol-Myers Co.;
Ralph Winslow, Libby-Owens-Ford
Glass Co.; William Connolly, S. C.
Johnson & Son; D. H, Odell, Gen-
eral Motors Corp.; W. B. Potter,
Eastman Kodak Co. Hugh Hitch-
cock, Packard Motor Co. and D.
B. Statler, Standard Brands, were
reelected as directors.
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RCA-CBC Agreement on Fees Leaves
Only Platter-Turning Issue Unsolved

By BRUCE ROBERTSON
WITH THE American Federation
of Musicians riding high following
the weekend capitulation of Colum-
bia Recording Corp., RCA Victor
Division of RCA and NBC Radio
Recording Division to the royalty
demands of President James C. Pe-
trillo, the entertainment world last
week wondered where the AFM
lightning would strike next.

Acceptance of the Petrillo de-
mands under virtual duress came
after the companies, which had
held out for more than a year while
their competitors kept recording
equipment humming, had despaired
of promised Government interces-
sion. Many Victor and Columbia
top artists had sought to or did
terminate their recording contracts
with those companies because of
the “strike” and the alternative'was
to sign or go out of business.

Another Conguest

In radio circles, the “agreement”
was interpreted as another Petrillo
conquest, giving him the power to
block transcription library service
to “unfair” stations, just as he has
stopped network service to recal-
citrant affiliates which have not re-
tained staff orchestras. The effort
of AFM to unionize all platter-
turners at stations, it is felt, would
give to the AFM president all the
authority necessary completely to
control performance of all music
—live or recorded—over the air.

Musical recording was resumed
by the companies promptly upon
signing of the agreements, contain-
ing even more onerous clauses than
those accepted by some 110 record-
ing companies and units, large
and small. It brought to an end the
Petrillo-invoked strike in force
since Aug. 1, 1942, and kept in
force in the face of entreaties from
President Roosevelt, the National
War Labor Board, high govern-
ment officials identified with the
war effort, and members of Con-
gress.

Hailed by Mrt. Petrillo, AFM
president, as “the greatest victory
for a labor organization in the his-
tory of the labor movement,” the
inclusion of these companies among
the payees will provide some $4,-
000,000 extra revenue for the union,
he estimated. ‘Fées on phonograph
records range from a quarter of
a cent on records retailing at 35
cents to 2% 9% of the retail price
of records priced at $2 or more.
On library transcriptions the fee
is set at 3% of the gross revenue
from “sale, lease, license or other
disposition.” Spot announcement
transcriptions also carry a 3% fee
to the AFM, but commercial tran-

scriptions, used only once, are not'

taxed at all.

Based on the contract signed
Sept. 30, 1948, with Decca Records,
first acceptance of the direct pay-

ment principle, the contracts of
RCA, CRC and NBC include extra
clauses which practically put them
at the mercy of the AFM by mak-
ing all individual contracts with
musicians dependent upon the con-
tinuance of the basic contracts with
the union. If the AFM should
strike against them, or if for any
other reason the musicians are pre-
vented from working for RCA,
CRC or NBC, the musicians “shall
be free to accept and engage in
other employment”.

This clause was added, Mr. Pe-
trillo stated, because musicians un-
der exclusive contract to RCA and
CRC had been unable to make re-
cordings since the union inaugu-
rated its strike Aug. 1, 1942. He
declared that this shall not happen
again and that in the event of a

strike the artists’ individual con-

tracts will automatically expire.
That another strike is not un-

. likely was made plain by the union

leader’s statement which gloating-
ly praises the AFM as “the first
labor organization to receive agree-
ments whereby employers pay mon-
ey direct to the organization for
the employment of musicians over
and above what they pay for the
actual work done by the musicians
in the making of recordings.”

Denouncing the companies for

displaying in their dealings with
the AFM “bitterness, unfairness,
injustice, trickery and reactionism
which would do justice to the slave
owners of pre-Civil war days,” Mr.
Petrillo declared that the AFM
“expects that the companies will
change their past course of con-
duct and deal honorably and.just-
ly with the AFM and its members.
If they fail to do so, the AFM
will not hesitate to break off rela-
tions with these companies and
leave them to die by their own ne-
farious schemes.”

This language would seem to be
broad enough to cover almost any
event displeasing to the union, in-
cluding that of refusing to allow

HOW THE CARTOONISTS SEE IT

LR

musicians to work for a transcrip-
tion company serving a station
considered “unfair” by the AFM.
At one stage of negotiations be-
tween the recording companies and
the union, Mr. Petrillo offered to
withdraw his ban if the transcrip-
tion firms would include such a
provision in their contracts with
stations, the offer being rejected
when the companies’ attorneys de-
clared it an illegal as well as a
bad business practice.

With network affiliates, Mr. Pe-
trillo has the power to withdraw
all musicians from the entire net-
work as a means of forcing a set-
tlement of a local dispute between
a station and the local union, but
he has heretofore lacked such a
weapon against the stations not
affiliated with network.

Five-Hour Session

Contracts were signed on Nov.
11 at AFM headquarters in New
York, following a five-hour session
which Mr. Petrillo said had been
devoted . almost entirely to argu-
ments by the attorneys over the
language of the contracts. Meeting
had been, called, he said, when he
had received a long distance phone
call from Niles Trammell, NBC
president, informing him that the
companies were ready to accept the
union’s terms. Contracts were
signed by Edward Wallerstein,
president, CRC; James W. Mur-
ray, general manager of RCA vic-
tor record activities, and C. Lloyd
Egner, NBC vice-president in
charge of radio recording. All re-
cording contracts, including the
new ones, expire Dec. 31, 1947.

History of the attempts of the
companies to secure Government
cooperation in settling the musi-
cians’ strike is recited in a bitter
telegram sent by Mr. Wallerstein
to Judge Fred M. Vinson, to whom
the President referred the matter
when Mr. Petrillo refused his re-
quest to call off the strike.

“The economic pressures on us
are such that we can wait no
longer and must now either sign
or go out of business,” Mr. Waller-
stein said, blaming “the Govern-
ment’s unwillingness or incapacity

3

And the Masic Comes Out Heret &

Washington Daily News

BROADCASTING e Broadcast Advertising

Washington Evening Star

o L]

Text of AFM contract with
recording firms page 20; text
of Columbia Recording Corp.
wire to Judge Vinson page
22; text of RCA announce-
ment page 22; text of AFM
announcement page 24; press
reaction page 30.

to enforce its orders” for the com-

panies’ acceptance of a principle

they had resisted for more than 27

months.

Mr. Murray similarly stated: “In
view of Mr. Petrillo’s decision not
to accept the order of the War
Labor Board and the request of
the President to obey the Board’s
order, we had no alternative but
to meet the demands of Mr. Pe-
trillo that we make direct payments
to the union’s treasury or to aban-
don our record business, which
would have resulted in losses to the
public, our employees and artists,
our dealers and stockholders.”

Big Fund

Stating that the AFM in the
last year has collected $115,000 in
fees on new recordings made by
the more than 110 companies who
have signed up during that time,
Mr. Petrillo said that the union
will wait until it has about $2,000,-
000 in the special fund in which
these payments are segregated, and
then the AFM national convention
will determine how the money can
best be used to give employment
to musicians “put out of work by
the records we are making” and to
promote musical culture. He sug-

gested that a possible decision .

might be to establish orchestras in
cities without them and to give
work to elderly and other unem-
ployed musicians.

Mr. Petrillo estimated that be-
fore the union first invoked its ban
on recordings, the annual produc-
tion of phonograph records had
been about 130,000,000, but that
the present boom in records might
boost that total to as high as 300,-
000,000 a year. He stated that some
months ago he had been approached
by David Sarnoff, RCA president,
and William S. Paley, CBS presi-
dent, and offered a flat sum of
$200,000 a year in place of the
sliding scale, but that-he had flatly
rejected the offer. ’

One industry executive observed
last week that in making it impos-
sible. for RCA and CRC to resist
the union and still keep their art-
ists under contract, Mr. Petrillo
had almost automatically provided
for a united industry front against
any future AFM demands. Since
these companies cannot stay out of
any agreement accepted by others
without committing economic sui-
cide, it was pointed out, they will
join with the others in getting the

| best terms for all. Therefore, Mr.

Petrillo will lose his ability to use
(Continued on page 56)
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Petrillo Victory Seen Affecting Stations
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A REVISED draft of a proposed
FCG regulation requiring full
spomsor identity under See. 317 of
the | Communications Act will be
submitted to the Commission by
its Law Dept., the NAB disclosed
last week.

Meanwhile the FCC, for the sec-
ond time in a fortnight, granted a
request of the NAB to extend the
date for filing for oral argument to
Nov. 21. Although argument is set
for Nov. 27, as BROADCASTING went
to press no requests for appear-
ancgs were on record, except that
of N. L. Royster, manager of WOLS
Florence, S, C., who probably will
withdraw the request, according to
NAB officials.

Objections Should Be Filed

obert T. Bartley, NAB Director
of (Iovernment Relations, this week
1

will| send out copies of the proposed
regulation (see text this page), to-
gether with an explanation of its
purposes. The NAB pointed out
that the draft was agreed upon fol-
lowing conferences between the
FCC Law Dept. and NAB repre-
sentatives. Harry Plotkin, FCC
assistant general counsel and chief
of the Litigation Section, led dis-
cussions for the Commission staff,
and Philip G. Loucks, Washington
atlarney retained as special counsel
by the NAB, headed the broadcast-
‘ers.

Should there by any part of the
proposed regulation not agreeable
to proadcasters, the NAB urged
them to request oral argument or

le briefs. Suggestions for the
proposed regulation were received
from 96 broadcasters. Although
half or more indicated a need for a
regulation interpreting Sec. 317,
the | majority opposed a provision
of the original draft under which
commercially sponsored programs
would be required to carry the an-
nouncement that the program in
question was “paid for” by the
sponsoring individual, organization
or corporation.

Subsection (e) of the revised
draft, it was felt, meets the objec-
tions by requiring that “in the case
of programs advertising commer-
cial| products or services, an an-
nouncement stating the sponsor’s
corporate or trade name or the
name of the sponsor’s produet shall
be deemed sufficient” and only “one
such announcement need be made
at any time during the course of
the program.”

Mr. Loucks pointed out that the
new| provision eliminates the ques-
tion| as to whether chain-break an-
nouncements required the additional
sponsor identity the original draft
appeared to specify. Although all
suggestions submitted by NAB
members could not be embodied in
the regulation, it was felt that the
revised version would be a better
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Proposed Regulation
Clause; Filing Date Moved to Nov. 21
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. NAB-FCC Lawyers Agree
' On Redraft of Sponsor Rule

‘Paid For’

Eliminates

regulation than that proposed orig-
inally by the Commission and still
would serve as a protection to
broadcasters against organizations
desiring to get free time without
identity.

One of the most ticklish problems
was the section relating to political
broadcasts. The new subsection
(b) requires that all material used
in connection with a political broad-
cast or a program involving contro-
versial issues shall be properly
identified as to source. For exam-
ple, when the NAM, CIO or any
other organization furnishes tran-
seribed programs, in which the
views of the particular organiza-
tion are expressed on ctontroversial
questions, the name of the party
furnishing the transeriptions must
be made known even though the
program is broadcast as a sustainer.

“This regulation is broad in its
application,” said Mr. Loucks, “but
it aims to prevent political parties
or organizations seeking to promote
a particular idea or philosophy from
cloaking its propaganda with the
prestige of the particular station
making the broadecast, and from
leading the public to believe that
such idea or philosophy is that of
the station rather than of the par-
ticular party or organization which
supplied the program material.”

The NAB pointed out that the
revised regulation still must be
considered and adopted by the
Commission before it becomes oper-
ative. Its application may reveal
the necessity for some changes.

FIRST CHRISTMAS greetings
from the field are these being film -
recorded by Marine Sgt. Vincent

Lonergan (r), formerly of the
Head of the Lakes Broadcasting
Co., Duluth. He is interviewing
Pfc. Howard B. Snow of St. Paul.
Sgt. Lonergan and Sgt. Arthur
King of WEEI Boston have just
sent back 156 hours of “Joe Blow”
greetings to be followed by sim-
ilar recordings from Marines
throughout the Pacific. They will
be offered stations all over the
country through 1st. Lt. James
Hurlbut, radio section, USMC Pub-
lic Relations, who planned the discs.

Y Bl
.

College Award Plan

SCHOOL of Business & Civic Ad-
ministration, College of the City of
New York, is organizing a commit-
tee to establish awards for excel-
lence in business, advertising and
radio, the results to be announc-
ed at a Conference on Radio and
Business to be held early in 1945.
Dr. John G. Peatman, director of
the Office of Research, Radio Divi-
sion, CCNY, will serve as chairman
of the committee, which will set up
the categories and select winners.

In such cases the NAB “will not
hesitate to seek such changes by
proper methods,” said Mr. Bart-
ley.

No further appearance is con-
templated by the NAB, although it
was stressed that any member not
satisfied with the revised regula-
tion should make his objections
known to the Commission before
the close of business Nov. 21.

Following is text of the pro-
posed revised FCC regulation gov-
erning sponsor identity:

Section — Sponsored Programs,
nouncement of:

(a) In the case of each program for

An-

the broadcasting of which money, services,,

or other valuable consideration is either
directly or indirectly paid or promised to.
or charged or received by, any radio troad-
cast station, the station broadcasting
such program shall make, or cause to be
made, an appropriate announcement that
the program is sponsored, paid for. or
furnished, either in whole or in part.

(b) In the case of any political program
or any program involving the discussion
of public controversial is-ues in which any
records, transcriptions, talent, scripts, or
other material or gervices of any kind are
furnished, either directly or indirectly, to
a station as an inducement to the broad-
casting of such program, an announce-
ment shall be made both at the beginring
and conclusion of such program on which
such material or services are used that
such records, transcriptions, talent, scripts.
or other material or services have been
furnished to such station in connection
with the broadcasting of such program;
provided, however, that only one such an-
nouncement 1 be made either at the
beginning or the conclusion of any such
program of five minutes’ duration or less.

{c) The announcement required by this
Section shall fully and fairly disclose the
true identity of the person or persons by
whom or in whose behalf such payment
is made or promised, or from whom or in
‘whose behalf such services or other valu-
able consideration is received, or by whom
the material or services referred to in
subsection (b) hereof are furnished.
Where an agent or other person contracts
or otherwise makes arrangements with &
station on behalf of another, and such
fact is known to the station, the announce-
ment shall disclose the identity of the
person or Dersons in whose behalf such
agent is acting instead of the name of
such agent.

(d) In the case of any program, other
than a program advertising commercial
products or services, which i8 eponsored,
paid for or furnished, either in whole
or in part, or for which material or serv-
ices referred to in subsection (b) hereof
are furnished. by a committee, association
or other unincorporated group. the announce-
ment required by this Section, shall dis-
close the name of such committee, asso-
ciation or other unincorporated group. In
each such case the station shall require
that a list of the chief executive officers
or bers of the ti committee
or of the Board of Directors of the com-
mittee, association or other incorporated

group shall be made available for pub-’

le inspection at one of the radio stations
carrying the program.

{e) In the case of programs advertising
commercial products or services, an an-
nouncement stating the sponsor’s corpo-
rate or trade name or the name of the
sponsor's product, shall be deemed suffi-
cient for the purposes of this Section and
only one such announcement need be
made at any time during the course of
the program.
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MEASUREMENT
TUREAY

ADMIRING EMBLEM of the
Broadecast Measurement Bureau
formally approved last week by the
NAB Board of Directors (see story
on page 14), are Frank M. Russell
(1), NBC Washington vice-presi-
dent, and Hugh M. Feltis, KFAB
Lincoln, chairman of the Board
subcommittee which worked with
the research Committee and the
AAAA and ANA. Messrs. Russell
and Feltis were elected to repre-
sent the NAB on the BMB board,
along with J. Harold Ryan, NAB
gemdent Roger W. Clipp, WFIL

hiladelphia, and Dr. Frank Stan-
ton, CBS vice-president. The em-
blem was designed on a tablecloth
by Frederic R. Gamble, managing
director, AAAA, and Paul B. West,
ANA president, during a luncheon.

TBoake Carter

BOAKE CARTER, 46, Mutual
commentator, died at Hollywood
Presbyterian Hospital Nov. 16 fol-
lowing a stroke suffered shortly
after his daily broadcast keyed
from KHJ Los Angeles. He entered
the hospital after complaining of
back pains and feeling ill.

Born in Baku, South Russia, of
English-Welsh-Irish descent, Mr.
Carter, whose father was in the
British consular service, came to
the U. S. in 1920. During World
War I he served in the RAF. Boake
Carter got his radio start during
the Lindbergh kidnapping trial,
when as a reporter on the thladel-
phia Daily News he got a chance
to broadcast from the scene of the
trial. Shortly after his outstanding
job in connection with the Lind-
bergh story, Philco Radio & Tele-
vis.on Corp. signed him and he was
later rated one of America’s top
commentators.

Mr. Carter was sponsored on CBS
from Jan. 1932 to Feb. 13, 1938 by
Phileco. In August 1940, after a
cross-country lecture tour, Mr. Car-
ter began his daily broadcasts from
WOR New York on Mutual, first
sustaining, later locally sponsored.
In addition to local sponsors—there
are 95 for the current Monday.
through Friday 12 noon to 12:16
p.m. spot—Mr. Carter was spon-
sored by Carey Salt Co., from Jan.
to June 1944 and at other times
by Chef-Boy-Ar-Dee Quality Foods
Inc., from May 1943 to July 1944.

Last Friday’s broadcast was han-
dled from KFEL Denver by his
sister, Sheelah, formerly heard
regularly on Mutual. All commer-
cials were to be omitted.

Surviving in addition to his sec-
ond wife, are a son Michael, 12
and a married daughter, Gwladys
Sheelah Wallace, 20.
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Who Want

FACTS—-

This Free Book Tells Everything

about Iowa Radio Listening Habits and Preferences

Earlier this year, a staff of specialists, headed by Dr.
Forest L. Whan, conducted a modern survey among
Iowa families, asking 18 multiple-choice questions sci-
entifically designed to check and cross-check their radio
listening habits, preferences and criticisms.

The resuit is compiled into the 1944 Iowa Radio Audi-
ence Survey—the most up-to-date, authentic and en-
lightening radio study for this area available to the

merchandising and advertising industry.

With this Study, any fact-minded person can quickly
secure a more accurate picture of Jowa radio than
could be gained by any amount of personal research,
observation, or intuition.

A copy is yours for the asking—free. The edition is
limited. Use the coupon—or ask Free & Peters.

THE 1944 IOWA RADIO AUDIENCE SURVEY

COVERS ALL THESE SUBJECTS:

1. Stations Named As “Listened-to-Most”—By all Families
2, Stations Listened-to-Most—By Urban, Village, Farm Families
3. Stations Named as “Heard Regularly”—By All Families
4, Stations Heard Regularly—By Urban, Village, Farm Families
5. Ratio of Listenership Between Stations Named as “Listened-to-
Most” and as “Heard Regularly”
6. “Listened-to-Most” vs, “Heard Regularly” Ratings and News-
cast Popularity
7. 5-Year Trend in Favorite Station Preference
8. Breakdowns Showing Why Iowa People Prefer Various Iowa
Stations
9, Stations Preferred for Newscasts—Farm Newscasts—Farm
News Editors
10. Weekday Listening—Average Audience Per Hour, and Per
- Half-Hour, 5:00 am. through 1 a.m.—By Urban, Village,
Farm

WHO for lowa Plus!

Des Moines-50,000 Watts

B. J. Palmer, President J. 0. Maland, Manager

FREE & PETERS, Inc. . . National Representatives
BROADCASTING e Broadcast Advertising

11, Effect of Sex on Composition of Audience, Weekdays, 5.00
a.m. through 1:00 a.m.—By Urban, Village, Farm

12, Number of Separate Times Adults Use Radio During Day

13. Total Time Spent With Radio, Weekdays, By Men, Women—
By Urban, Village, Farm

14. Branches of Radio Criticized by Iowa Adults

15, Percentage of Adults Who Want Programs Not Now Avail-
able—Urban, Village, Farm

16, Hours at Which Presently Unavailable Programs Are Wanted
—Men and Women—Urban, Village, Farm

17, Newspapers vs. Radio as Source of News
18, Best-liked Specific Programs

19. Effect of Age, Education, Place of Residence on Program
Selection

20. 5-Year Trends in Best-liked Program Materials

Station WHO
I Des Moines 7, Iowa l
Gentlemen: Please send me, without obligation, my FREE
I copy of the 1944 Iowa Radio Audience Survey. l
I I\ ET S 85660 000000000000006060000300000000000000 I
l COMPANY . ..ot venrneetansssssessssssrsrancsssnnes I
SEreel ... vvinvteeenrrteresannrsiesssonocsssnaasoes I
CilY v vvriirenrrnnsonorossosnsss State. .vevveanins
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A Magic Carpet to Thrilling Experiences
In Far Places Among Strange People

STAND BY
fOR

ADVENTURE

Acastof distinguished actorsre-creates
the art of good story telling . . . spinning
tales of exciting happenings experienced
by four friends—a South American
scientist, a retired Army officer, a news-
paperman, and a merchant skipper. 78
quarter-hours for broadcast once or
twice weekly. Scripts by a ‘“‘panel” of
expert writers . . . superbly produced

.. Stand By for Adventure is a program
with great family appeal—is ideally
suited for sponsorship in a wide variety
of business fields. Send today for new
audition records.

NBC

* TYPICAL TITLES %
As told by DR. AviLLo:
The Flame Spirit...The Secret
of the Sea...The Missing Factor

... The Face and the Rose.

As told by MaJsor GORDON:
The Man Who Didn't Sleep’. .
The Hunter and the Beast .
The Man Who Hated Birth-
days . .. Even in Death.

As told by RicHARD MOORE:
The Lipstick Case . . . Doll
Death Death is My Cell

‘Desert Adventure .
The Carelm Man.

As told by Capr. QUIGLEY:
The Saga of Josephine . .
Home from the War . The
Mermaid and the Bookworm
... The Cultured Monster.

DING DIVISION

URCE OF RECORDED PROGRAMS

RADIO-RE

AMERICA'S NUMBE

RCA 8idg., Rodio City, New York, N.¥....
Trans-Lux Bldg., Washington, . C. . .

Merchondise Mart, Chicage, III

& Service of Radio
Corporction of America

. Sunset and Vine, Hollywood, Calit,

NEVER A DULL
MOMENT on

BOSTON'S \\(/#2¢% RADIO Buy /

7

Nak,

ives » SPOT SALES, INC., New York - Chicago - San Francixe

| Sales Repr
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All Television Interests, Public Invited
To View Art at First TBA Conference

HAILED as the first nationwide
television assembly to be held, the
first annual conference of the Tele-
vision Broadcasters Assn., sched-
uled for Dec. 11-12 at the Hotel
Commodore, New York, will cover
all phases of video, with talks by
industry leaders on engineering,
programming and advertising.

Representatives of newspapers,
agencies, motion picture companies,
equipment manufacturers, radio
talent and the general public have
been invited to attend, to obtain an
all-around view of the problems and
promises of telecasting. Jack R.
Popelle, chief engineer of WOR
New York, will be conference chair-
man.

Baker Opens Conference

Dr. W. R. G. Baker, vice-presi-
dent in charge of electronics of
General Electric Co., and chairman
of the Radio Technical Planning
Board;, and E. W. Engstrom, re-
search director of RCA Labs.,
Princeton, open the general session
at 10 a.m. Monday, with talks on
“New Horizons in Television”. Pro-
gramming will be covered by John
F. Royal, NBC vice-president in
charge of television; Robert L. Gib-
son, TBA director, and assistant to
the vice-president in charge of ad-
vertising and publicity, General
Electric Co., and Thomas H. Hutch-
inson, in charge of production,
RKO Television Corp. Harold S.
Osborn, chief engineer, AT&T, will
speak on television networks at the
same session.

Luncheon will be followed by
panel meetings conducted by rep-
resentatives of various industries—
manufacturers, C. A, Priest, GE;
broadcasters, Samuel H. Cuff, Allen
B. DuMont Labs; program pro-
ducers, Mr. Hutchinson; agencies,
William H. Weintraub, president
of the agency bearing his name;
newspapers, Clifford Denten, N. Y.
Daily News; theatres and motion
pictures, Paul Larsen, Society of
Motion Picture Engineers; Talent,
William Morris, head of the Morris
talent agency.

Following a cocktail party given
by NBC, Phileo Corp. and GE, oper-
ators of the first television net-
work, will be a banquet at which
those who have contributed to tele-
vision will receive awards of merit
from a committee headed by Paul
Raibourn, TBA director and presi-
dent of Television Production Inc.,
a subsidiary of Paramount Pic-
tures. Several receivers will be in-
stalled so guests may view special
programs telecast by New York’s
three stations., .

Dr. Alfred N, Goldsmith, consult-
ing engineer and RTPB vice-chair-
man, on Tuesday morning will lead
a roundtable discussion by techni-
cal experts, including O. B. Han-
son, NBC; Allen B. DuMont, TBA
president and head of DuMont
Labs.; Dr. C. B. Jolliffe, chief engi-
neer, RCA Victor Division; F. J.
Bingley, Philco; J. E. Keister, GE;
Harry Lubcke, Don Lee Network;

BROADCASTING e

Mr. Poppele; A. H. Brolly, Balaban
& Katz; Klaus Landsberg, Televi-
sion Productions Inc.

Open only to TBA members, the
annual meeting of the association
will be held Tuesday afternoon, the
rest of the day to be spent in visit-
ing local television stations. Con-
ferees are invited to stop at
WRGB, GE’s station in Schenec-
tady enroute home.

CAB EXTENDS DATA

ON LOCAL TRENDS

NEW SERIES of bi-monthly re-
ports covering local listening in 81
cities and to some 300 radio sta-
tions has been announced by the
Cooperative Analysis of] Broadcast-
ing. Each report will Pe based on
1,000,000 interviews and will give
a comparison of the total volume of
listening in each city with the other
80 and with a national average, as
well as a breakdown of listening by
stations in each city.

When reports are a year old they
will include a seasonal comparison
for each city and a seasonal trend
of listening to each station. Reports
are made possible by expansion to
81 cities of 50,000 or more popula-
tion, which increased the CAB calls
t0 6,000,000 a year. These bi-month-
ly reports, reflecting listening
trends by three-hour periods for a
cross-section of the country’s city
dwellers, should be of particular
interest to national spot advertis-
ers and agency timebuyers, the
CAB said.

Whitehall Starting

WHITEHALL PHARMACAL CO.,
New York, division of American
Home Products Corp,, early in Jan-
uary starts Ellery Queen for Ana-
cin on over 50 CBS stations, Wed.,
7:30-8 p.m. (rebroadcast 12:30-1
a.m.) replacing Easy Aces for the
same product. Mystery Show, now
sponsored on NBC Saturday, 7:30-8
p-m. by Emerson Drug Co. for
Bromo Seltzer, will be replaced on
that network by another mystery,
The Saint, Jan, 6. Agency is Ruth-
rauff & Ryan, appointed by White-
hall to handle only the Ellery Queen
show. Through Dancer-Fitzgerald-
Sample, New York, agency han-
dling other radio, Whitehall last
week started Fleetwood Lawton on
7 NBC West Coast stations, Mon.,
Tues., and Wed., 8.15-8 p.m. (PWT)
also for Anacin.

KEEW Shift Granted

CONSENT was granted by the
FCC last week to voluntary assign-
ment of license of KEEW Browns-
ville, Tex., from Eagle Broadcast-
ing Co. to Radio Station KEEW
Ltd., a newly formed limited part-
nership. T. Frank Smith, manager
of KXYZ Houston and KRIS Cor-
pus Christi, joins the present op-
erators of KEEW, Jack Wilson and
Ernest E, Wilson, in the new part-
nership. Mr. Smith acquires 60%
interest as general partnership for
$8,500. The Messrs. Wilson are
special partners, each holding 20%
interest. Provision for adequate
financing for future expansion was
g}il\.rgl in application as reason for
shift.
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- » « How MYCALEX Solved a
Tough Insulating Problem for

HAZELTINE ELECTRONICS
and the NAVY ...

Teseo,
< o0,
Otumy e
Teigy, 079,
TRE WL,
‘2600

Note one more success story
concerning MYCALEX and an
_outstanding builder of elec-

| FTHE INSULATOR
tronic apparatus, MYCALEX— 5 . ¢ 3
TRADE MARK AEC, ¥, $, PAT, OFF,

. the “last word” in low-loss in-

RUESIESTS MYCALEX CORPORATION
answer 10 your problem. too. o F ‘ AM E B I c A

Write for detailed speciti-
"OWNERS OF '"MYCALEX' PATENTS"

CLIFTON, Executive Offices: 30 ROCKEFELLER PLAZA
NEW JERSEY 4 NEW YORK 20, N. Y.

cations and samples.
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TEXT OF AFM CONTRACT WITH RECORDERS

- TEXT of the contracts signed Nov,

11 by RCA, and Columbia

Recprding Cor with the American

Federation of Musicians follows:
Thjs is to advise you that during the

of this contract you may employ
mempers of the AFM upon the following
terms and conditions:

1—You shall use only members in good
t of the AFM for the perform-
anceg of all instrumental music in' record-
ing phonograph records and electrical
transcriptions, (hereinafter sometimes re-
ferred to as “Recordings”), and when em-
ploying persons who are eligible for
memberships in the AFM you shall em-
ploy only such persons as shall be mem-
bers thereof in good standing.

2—We shall exercise full authority in
ordey that our locals a.nd memhers of the

to
such | recording net:vities shnll do nothing
in derogation of the terms and intent of
is  agreement.
8—TImmediately upon the making of any
recording and prior to its release, you
shall| advise the Federation of such re-
cordipg, of the serial or other number
therepf, and any additional information in
connection with any such recording which
we may reasonably require. Upon demand
by the Federation, you shall promptly fur-
nish |to it 2 copy of any such recording.
incluﬂmg those made or pressed by you
in Canada.

Other Data Required

4—Upon the execution of this agree-
ment| you shall promptly furnish to the
Federation a copy of your current cata-
logue| of recordings, and thereafter from
time Yo time as and when issued, you shall
supply a copy of all supplements thereto.
5—You shall not require, request, induce,
or in any manner attempt to influence any
her of the Federation to play, or per-
form for recordings, or render services per-
taininig thereto, except as permitted by
this jagreement.
6—{You shall not dub, re-record, or re-
transeribe any recordings except upon
previous written notice of any such in-
tentiqn to be given to the member through
whom the performers were originally em-
ployed, as well as to the Federation; and

upon payment to the said member of the
full scale for all performers applicable to
such new use.

7—You shall not require members of the
Federation to make phonomph records
containing cial adver ts, or
any recordings to be used by or for actors
as accompaniment for or in connection with
their performances.

8—No ch in our C and
By-Laws will be made during the term of
this agreement which shall contravene any
of the provisions herein,

All laws, rules and regulations of the
AFM (a copy.of which is herewith sub-
mitted) are made part of this agreement.

10—You shall pay our members for the
services rendered by them in the making of
recordings such sums as you may agree
upon with them, but which in no event
shall be less than scale.

Required Provisions

11—All contracts for recordings between
you and members of the Federation shall
contain the following provisions:

(a)—"As the musicians engaged under
the stipulations of this contract are mem-
bers of the AFM, nothing in this contract
shall ever be construed as to interfere with
rnv obligation which they owe to the
AFM as members thereof.”

{(b)—"Any member or members who are
parties to or affected by this contract,
;vhose services thereunder or covered therbe-

Y, are pr or d
resson of any strike, ban, unfair list order
or requirement of the Federation shall
be free to accept and engage in other em-
ployment of the same or similar character.
or otherwise, for other employers or per-
sons without any restraint, hindrance, pen-
alty, obligation or liability whatever, any
other proviaions of thls contract to the
This contract
shall not become effective unless and until
it shall be approved by the International
Executive Board of the AFM."”

12—In order to give effect to the prin-
ciple of a continuing interest which all
the members of the Federation have in the
use of recordings containing instrumental
musie, you shall pay to the AFM the fol-
lowing:

a—For phonograph records manufactured
or produced by you or others, in whole

or in part, from masters hereafter record-

ed by you, containing performances by
members of the Federation, and which
phonograph records are sold by you or by
the lessees of your masters to others, @
payment equal to the following:
14-cent for each record, the manufacturer’s
suggested retail price of which does not
exceed 85 cents:
35-cent for each record, the manufacturer’s
suggested retail price of which is more
than 36 cents but does not exceed 50 cents:
%-cent for each record, the manufacturer's
suggested retail price of which is more
than 60 cents but does not exceed 75 cents:
l-cent for each record, the manufacturer’s
suggested retail price of which is more
than 76 cents but does not exceed $1.00:
2%-cents for each record, the manufactur-
er's suggested retail Driee of which is
more. than $1 but does not exceed $1.50.
5-cents for each record, the manufacturer’s
suggested retail price of which is more
than $1.50 but does not exceed $2.00:
2149 of the sales price of each record, the
manufacturer’s suggested retail price of
which exceeds $2.00.

You have advised us that the manu-
facturer’s suggested retail prices as re-
ferred to in the foregoing schedule are pub-
lished_in your catalogues of records.

For electrical transcriptions, manu-
factured from masters hereafter recorded
by you containing performances by mem-
bers of the Federation, and which are in-
tended for more than one use by your cus-
tomers, lessees or licensees as part of your
library service or otherwise, a payment
equal to 8% of the gross revenues derived

by you from the sale, lease, license or
other disposition thereof.
Jingle Clause
For spot t t ipti
commonly known as “Jingles”, a like pay-

ment of 3% of the gross revenues shall

be made.
c—For commercml electrical transerip-
tions ed for cial broad-

casting, intended for a single use and only
so used, there shall be no payment pur-
suant to the terms of this pnrngraph 12.

d—All payments stipulated in this para-
graph 12 shall be made to the Federation
within 46 days following each calendar half-
vear and shall be accompanied by a state-
ment certifying all Dayments required to
be made pursuant hereto.

e—The Federation at its option shall
have access and right of examination of
your books and records relating to this
subject at all reasonable times,

f—It is understood that your obligation
to make the payments pursuant to this
Paragraph 12 hereof shall continue after
the expiration of the term or other termi-
nation of this agreement.

18—The rights granted to you under this
contract are hereby declared to per-
sonal to you and you agree not to tramfer,
assign or attempt to transfer or assign

a—This agreement or any part thereof, or

b—any contract or any part of any
contract for the performance of the serv-
ices of any member of the Federation, or

c—to give anyone else control over the
foregoing without our prior written con-
sent, which consent shall not be unreason-
ably withheld.

Future Agreements

14—During the term hereof, we will not
enter into any agreement with any phono-
graph record or transcription company
upon terms more favorable than those
contained in this agreement. In the event,
however, that we shall make any future
agreement with any other phonograph
record or transcription company upon any
terms more favorable or different from
those contained in this agreement, you
shall have the right at your option to
cause your agreement to be conformed
therewith.

16~You shall not make, or permit the
use of your facilities for making, or other-
wise give aid and assistance in the making
of any phonograph recording or trans-
cription which shall utilize Instrumental
music. for or on account ol any other

in the re-

cording or transcription business unless au-
thorized in writing by the Federation.

16—You agree not to make recordings
of any radio program containing the serv-
jces of our members, off-the-line or off-
the-air, without first obtaining from the
Federation written permission, except that
we agree that no such permission shall be
necessary in instances where

a Recordings are for reference or file
purposes, or

b for the purpose of making delayed
iption, which have been

ON YOUR DIAL

OWNED AND OPERATED BY THE STAR-TIMES

| KFor its November outdoor boards, radio station KXOK (St. Louis, Mo.), appropri-
ately posts this turkey illustration . . . admonishing all who see it and its 99 counter-
parts now showing in high traffic areas throughout the City of St. Louis . . . to "Be

Sure To Hit The Right Spot."

The right spot, by implication, of course, means 630 ... the KXOK spot on the dial
where thousands of listeners keep tuned daily . . . the spot that appeals to advertisers,
too, because results prove that KXOK is an economical and effective selling force not
only in St. Louis and surrounding territory, but also throughout KXOK's primary area,
extending from Eastern Missouri into Southern Illinois, Southwestern Indiana and

Northwestern Kentucky.
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nuthonzed in writing by the Federation.

The Federation agrees that in all other
cases it will not unreasonably withhold
permission to make such off-the-air or oft-
the-line recordings, and that in such other
instances where granted, permission shall
be given on payment of transcription scale
to the members of the Federation con-
cerned. This agreement shall not in any
way modify any obligntion independent of
thizs agreement whi you may be under
to obtain from our meml such individ-
ua) approvals as may be necessary in_ con-
nection with such off-the-line or off-the-
air recordings.

Renewal Provision

17—It is further agreed that any con-
tract in existence at the termination of
this contract (whether such termination is
caused by expiration, breach, or otherwise),
made and entered into by you with local
anions, e Federati licen
sed booking ngentl nermnal managers,
recording companies, symphony associa-
tions or others, for the employment of and
rendition of services by members of the

- ‘Federation, shall not impose any obliga-

tion on the part of members of the Fed-
eratjon to render further musical services
for y¥eyu unless this contract is renewed or
a new one entered into permitting the
same; in the event this contract is not
renewed or a new one is mot entered into,
such members may, at their option, render
services to any’others without obligation or
t liability to you.

18—This agreement shall commence on
the date hereof and terminate Deec. 31, 1947.

Your signature in the space provided
below will constitute this a binding agree-
ment between you, and ourselves.

JACK GAVER, amusement editor of
United Press. and Dave Stanley, free-
lance press agent, are collaborating
on & book of profiles and scripts of
radie comedians, scheduled for publica-
tion in the spring by Greenberg Pub-
lishers, New York.
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“. .. more than his belly can!”

That old limerick-__is red hot news . . . now. You

i'eméfnbg:r how it goes . . . “Oh, a strange bird is the

pelican . . . his bill holds more than his belly can!”

That, to us, is the radio business today. Time for sale
is a rarity. Orders come in over the transom. Every one

is holding more than his belly can.

But there’s going to come a time when we’ll all go
back to the days when advertisers will again ask . . .

“How much for what?”’

We’ll welcome those kind of questions again. For
W-I-T-H was started during the times a station had

to sell goods.

BROADCASTING e Broadcast Advertising

Knowing our coverage, our popularity, and the cost
of doing business, we have no fear of what the smart

buyers of time will do.

The big buy in Baltimore has - been W-I-T-H, the
successful independent, for a long time. You’ll find it

true tomorrow as you found it today and yesterday.

W-1'T-H

Baltimore, Md.

Tom Tinsley, President *© Represented Nationally by Headley-Reed.
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Cocktails —
aft 2°00 7

It is silly to think that the farmer leaves his field work to come in for
cocktails at 2:00 or tea at 4:00, isn’t it? But that apparently is the idea

behind the one solitary “farm program” some stations out here now
condescend to broadcast daily. If you’d hear their nightclub gags and
their jive records you'd say, “Who would believe farmers would like
that stuff?” The point is—they don’t!

On lTarm Programs, farmers want market reports because they need
them!as indices of when to buy and sell their grain and livestock. And
they want these reports given—not blandly read—by a guy who knows
what he’s doing, They depend upon farm news and new requirements
interpreted by a farm editor who knows and studies his farmers. They
prefer live-talent shows emceed by a friendly chap who can personalize
entertainment.

Those are the ingredients of KMA farm programs. Those are the reasons
why KMA is the No. 1 Farm Station in this No. 1 Farm Market. And
instead of one half-hour, we spend hours daily at this sort of thing.
This area is 80% rural. It's only good business for us—and you, too—
to make the No. 1 farmer our specialty! That’s why everyone is learn-
ing that KMA is your best buy—in 1944—in the No. 1 Farm Market.
Call Free & Peters today. Set your availabilities now—before it’s

com pietely too late!

BLUE NETWORK

The No. 1 Farm Station in the No. 1 Farm Market

152 GOUNTIES AROUND
SHENANDOAH, I0WA

Fneg & PerERs e

Exclusive National Representatioes
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COLUMBIA WIRE TO VINSON

TEXT of the letter sent Nov. 13
to Judge Fred M. Vinson, Director
of the Office of Economic Stabiliza-
tion, by Edward Wallerstein, pres-
1dent of Columbia Recordmg Corp -
follows:

It is now more than 16 months since July
5. 1948 when the United States Concilia-
tion Service certified to the National War
Labor Board the disbute between Mr. Pe-
trillo and the recording companies. We have
waited those 16 months for action by one
or more branches of the Government.

We have waited 16 months since the
first hearing before the War Labor
Board on July 9; ten months since the
end of the Dprotracted hearings before the
Panel appointed by the War Labor Board:
eight months since the fling of the
Opinion by the Panel recommending that
the War Labor Board ‘‘exercise its power
to terminate the strike to the end that
the conditions prevnﬂinz on July 31.
1942 be restored;” seven months since the
argument before the War Labor Board on
the confirmation of its Panel’s Report:
almost five months since the issuance by
the War Labor Board of an Order di-
recting Mr. Petrillo to lift his ban on
recordings; three months since the issu-
ance by the War Labor Board of an Order
directing Mr. Petrillo to show cause why
its previous order had not been

of Oct. 12 to the Pres:dent pointing out
that the st t in to Mr.
Petrillo that the strike dn‘l not affect the
war effort was inconsistent with the re-
peated findings of the War Labor Board
and its Panel as a result of which, on
the following day, Oct. 13, the President
at his press conference publicly stat
that he would study the laws to determine
what could be done to enforce the War
Labor Board's Order.

We have waited over three weeks asince
the Report on Oct. 18 that the President
had referred the matter back to you to
investigate the laws and since our telegram
to you of Oct. 20 referring to the report
that the matter was back in your hands
and ending with the statement that unless
you act auickly we will be com to ac-
cept Mr. Petrillo’s terms. The economic
pressures on us are such that we can
wait ne longer and must now either sign
of go out of business.

Since no action has been taken by the
Government, we have today entered into
a contract with Mr. Petrillo’s union which
will include provision for payments by
us directly to the Union, the principle
which we have resisted for more than 27
months, which we contested before Gov-
ernment bureaus for 16 months and which,
though ful in our we are
finally accepting because of the Govern-
ment’s unwillingness or incapacity to en-
force its orders.

with and almost three months since the
hearing on Aug. 17 on the return of that
order to show cause. We have waited more
than 2% months since the. War Labor
Board, apparently unable in any other
way to enforce its order, certified the
question to the President of the United
States through your office and we have
waited almost another .six weeks since
Oct. 4, when, as a result of your recom-
dati the President, he r

Mr. Petﬂllo by telegram to end the strike.

It is over a month since Mr. Petrillo
replied to the President and refused to
comply with his request. Despite that ac-
tion by Mr. Petrillo which apparently dis-
posed of Government action, we have
waited another month since our telegram
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RCA STATEMENT

RCA’s announcement on the AFM
contract, issued Nov. 11, follows:

RCA Victor and the AFM have agreed
to resume recording immediately, and the
Union Locals are being so advised by
James C. Petrillo, president of the AFM.
according to James W. Murray, general
minnnzer of RCA Victor Record activ-
ities.

This action ends the strike of 27 months.

_S;lpenking for RCA Victor, Mr. Murray
said:

“In view of Mr. Petrillo’s decision not
to accept the order of the ar Labor
Board and the request of the President
to obey the Board’s order, we had no
alternative but to meet the demands of
Mr. Petrillo that we make direct pay-
ments to the Union’s Treasury or to aban-
don our record business which would have
resulted in losses to the public, our em-
ph;dyees ,and artists, our dealers and stock-
olders.

Mr. Murray wired the RCA Victor
artists word of the agreement.

In_ another message to Victor Record
distributors and dealers throughout the
country, he said: “Record ban ended and
new recording operations will start im-
first of a series of ex.
citing announcements will soon be on
the way to you. Prepare for some of the
most outstanding recordings of popular
hits and musical masterpieces in Victor's
history.

“There is a great deal of excellent mu-
sic waiting to_be recorded by the world’s
great artists. I am sure that music lovers
throughout the world will rejoice that they
may again enjoy music they want when
they want it.”
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MONG New York’s millions of metropolitan and suburban
radio listeners, you will find a great and growing group
with whom “The Hill Country Jamboree” is a made-to-
order program. To this specialized audience of loyal listeners,
and the mail count backs the statement, 6:30 to 7:00 p.m.
every weekday is “must” listening time for WOV. A few
participating periods on “The Hill Country Jamboree” are
still open for sponsorship. Wire or phone for details.

RALPH N. WEIL, General Manager
JOSEPH HERSHEY McGILLYRA, Nat'l Rep.
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CI A SERIAL GIVES
FEDERAL VIEWPOINT

A BATTERY of 12 shortwave
transmitters is directing to all lis-
teners in South and Central Amer-
ica |a serial program in whigh
Office of the Coordinator of
Inter-American Affairs for the first
timeTcomes out and states the posi-
tion jof the U. S. Government in re-
gard to the present pro-Fascist re-
gime in the Argentine.

Sych responses as had been re-
ceived by early last week, after
the first two broadcasts, were said
to be favorable, but some unfavor-
able| reactions are expected di-

, rectly or indirectly from groups

close to the Nazi interests in L. A.
Argentina was reported to have
already taken steps to counteract
the €TAA program via its own ra-
dio facilities. Program goes out in
Portugese on three transmitters at
6: 30| p.m. Thursday and in Spanish
on njne stations at 8:30 p.m. Titled
El Destino de America, it was in-
troduced at the suggestion of the

~ e

Goodyear Success

GOODYEAR TIRE & RUBBER
Co., Akron, found its spot cam-
paign for Neolite, a new shoe prod-
uct, so successful with transeribed
30-second chain breaks on some 80
stations in 61 markets, that other
stations are being added to the list,
according to Compton Adv., New
York, agency for shoe production.
Campaign started five weeks ago.
Young & Rubicam, New York, han-
dles institutional advertising for
Goodyear and a network programn

for soles and heels which starts

Nov. 21 on MBS, featuring Roy

. Rodgers, cowboy actor.

w,cg_-:;\:_;:- N A ) : RPN
AFM DISC ANNOUNCEMENT
AFM issued the following state- the AFM and its members, they have

ment Nov. 11 announcing that
contracts had been signed with
RCA, NBC transcription division

and Columbia Recording:

The RCA-Victor Division of the Radio
Corp. of America, the Transcription Divi-
sion of the National Broadcasting Co. and
Columbia Recording Co. have entered into
agreements with the American Federation
of M for the mu-
sicians in the making of recordings and
transcriptions.

This is the greatest victory for a labor
organization in the history of the labor
t. The AFM is the first labor

State Dept., which checks scripts
to conform thh State pohcnes, for
the first cycle of a new series on
Inter-American cooperation. Pro-
gram is tentatively scheduled to
continue for 13 weeks, subject to
revision since its run will be gov-
erned by progress in the realign-
ment of the Argentinian govern-
ment to Allied sympathies.

organization to receive agreements whereky
employers pay money direct to the or-
gamutmn for -the employment of musi-
ciang over and above what they pay for
the actual work done by the ns

acted as though the musicians they wished
to_employ were their vassals and slaves.

Instead of meeting the officers of the
AFM to negotiate fair terms and condi-
tions of employment, they refused for
many months to attempt negotiation and,
on the contrary, resorted to a vile, inde-
cent, malicious and filthy campaign of
libel, slander and villificatjon of the AFM
and its officers. They substituted for the
ordinary, usual and fair Drocesses of col-
lective bargaining a campaign of mud
slitéging, dirt throwing and false propa-
anda.

Fair Dealing

1t is inconceivable that in this day and
age these large corporations should hire
agents at large expense to inflame the
public against the AFM by false and mali-
cious representations respecting what is
an ordmnry controversy pertaining to la-

in the making of recordings.

By their past conduct, these companies
have shown that they are not amicably
disposed to do business with the AFM.
Instead of showing friendliness, they have
displayed bitterness, unfairness, injustice.
trickery and reactionism which would
do justice to the slave owners of pre-
Civil War days. In their attitude toward

EWIk =
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IT'S A FACT!

A longtime basic industry of-the tri-state area of Lovisiana, Texas and

Arkansas is the lumber industry. Within this area are to be found more

than fourteen million acres of pine and hardwood, and today, hundreds

of mills are running at peak production, turning out vast quantities of

pulp wood and timber to meet the demands of war. This increased pro-

duction creates new spendable income far the workers in this industry.

It also assures advertisers of an active morket...
powerful, 50,000-watt KWKH covers effectively and completefy.

a market which only

Vhe Skreveport Times Station

SHREVEPORT, LOUISIANA

Co.

d by The Branh

Lor r . We have w.tnessed in this
controversy employer activities of the kind
and type indulged in over half a century
ago in the steel industry, when the em-
ployers stopped at nothing to defeat the
just demands of their employes,

Let it be remembered that the AFM
in this entire controversy asked for noth-
ing more n the adoption of a prin-
ciple of fair dealing with its members
who were being thrown out of employ-
ment by the use and operation of me-
chanical devices made and manufactured
by the members of the AFM. Never was a
more just proposal submitted to an em-
ployer on behalf of workers than the
proposal submitted by the AFM to these
employers. That is established by the fact
that over 110 companies have adopted
the proposal submitted by the AFM as
the solution to a protlem of employment
created by the industry in which these
employes are engaged.

This is not only a victory for the AFM
but a vietory for all organized labor.
in that reactionary employers, seeking
to thwart and throttle. the rights and just
demands of their employes, have been de-
feated in their efforts. Honesty and fair-
ness have triumphed over falsity and
fraud. It may be well for these companies
to understand that the AFM and its mem-
bers will not tolerate a continunance of
their past activities and conduct. The AFM
expects that the companies will change
their past course of conduct and deal
honorably and justly with the AFM and
its members. If they fail to do so. the
AFM will not hesitate to break off rela-
tions with these companies and leave
them to die by their own nefarious
schemes.

Harvest Series

MASSEY-HARRIS Co., Racine,
Wis., will sponsor a series of 13
quarter-hour - broadcasts highlight-
ing the achieveinents of the self-
propelled Harvest Brigade. The
transcribed dramatizations will be
aired over 22 stations in the wheat
belt. They tell the story of the
tremendous harvest results when

special Massey-Harris harvesting .

machines, released by the govern-
ment, and volunteer workers got to-
gether to bring in the crops.

KRLD, Dallas, Texas

.+ + You have perfected AP to
an all-time ; high in radic
news services.

Clyde Rembert
Managing Director

avallable threugh

PRESS ASSOCIATION, .

A0 Cotkalaller Plate
NHew York, N.Y,

BROADCASTING o Broadcast Advertising
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Long before you could walk or talk.. long before a
book was put into{your young hands.. you heard the
words and phrases you'J would later use. Musié.,‘ too,

entered your consciousness, (a- it ioes today) through

the auditory nerve.

Modern language-study Begma with hearing foreign
words, phrases, idioms.. to be 'augmented ;.la’ter "by
reading the niceties of grammar and syntax. Poes any
of this hint at the power of radio, which is, obviously,
a medium of sound as well as a sound medium?

5

B WOWO » WGL » KYW ¢ KDKA » WBZ »

In the primary areas of Westinghouse, 18,000,000
Americans are ip a position to learn by ear.. the news
of the nioment, ﬂle music of the ages. While they are
being ;;enzt_ertaim:;d, this vast group can also learn by
éar what the sagivious advertisers of America offer for
itheir welltbeing and profit.

These sales-messages bave an added advantage: The
warmth of the ‘;]mm_}mw voice to underscore their
friendly tome, their conviction. Tap this power in
your own sales-tei'riti)ry.', through NBC Spot Sales.

WISTINGHOUSE RADIO STATIONS Ing

' WBZA
f0

1 J
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EVER WONDER WHAT GOESDAILY

TOANOMRO ACROSSTHE 11—

] )
ew York subways, bridges, trolleys, busses, carry

the greater portion of Brooklynites daily to and
from Manhattan. Another Brooklynite that reaches
out to all the other Boroughs every day is WBYN,
Brooklyn’s own full time radio station ... incorpo-

' rates the added coverage of all New York!

]

'WBYN is the major coverage solution for the major

section of New York, the surest way to reach a

3 million population city . . . DIRECT! The story of

WBYN's unique “minute programming” is told to THE -
millions in daily ads. Exclusive Racing Results, . MINUTE
| STA"ON

(
Continuous Music, Minute News . . . all day.

For a pleasant surprise in coverage per dollar

&
: write for our latest brochure. T |

For availabilities: write WILLIAM NORINS, Gen. Mgr. w B y
Station WBYN, 1 Nevins Street, Brooklyn, N.Y.

TSR £, 20 ON THE DIAL

KQW Is Squeezed
In Labor Squabble

NABET Files Charges After
IBEW Lifts Member Card

AN UNFAIR labor practice charge
was filed last week against KQW
San Jose, Cal., by the National
Assn. of Broadcast Engineers &
Technicians, as an outgrowth of
the efforts of the station’s techni-
cians to switch their union affilia-
tions from the International Broth-
erhood of Electrical Workers to
NABET.

The action was filed with San
Francisco regional office of the
National Labor Relations Board
after Carl B. Reimers, an engineer,
was discharged by the station, al-
legedly as the result of pressure
applied by the IBEW which had
revoked Mr. Reimers’ union mem-
bership. The engineer was charged
with disloyalty to IBEW, advo-
cating or attempting to bring
about a withdrawal of KQW tech-
nicians from IBEW, creating dis-
satisfaction among the members of
IBEW, etc.

Coercion Claimed

A substantial majority of the
station’s engineers had already
signed representation cards with
NABET which had filed a peti-
tion of certification with the
NLRB. As the result of IBEW’s
action in cancelling Mr. Reimers’
union card and demanding his dis-~
charge, NABET contends, the
technicians have been coerced into
abandoning their intentions of
transferring to NABET,

NABET is charging KQW with
diserimination in favor of IBEW
and claims that the union action
against Mr. Reimers was arbitrary
and in violation of his constitutional
rights. It is relying on a decision
by the Board in the Rutland Court
Owners Inc. case (No. C-1639) in
which it was held that members
of a union were within their rights
in joining another union and
pointed out that a union could
maintain perpetuity simply by
expelling a member.

The attempted switch of KQW
technicians was the result of dis-
satisfaction with IBEW following
revelation of the Petrillo-Brown
agreement to award platter turning
functions of the IBEW technicians
to the musicians [BROADCASTING,
May 8 et seql].

School Expan.ds Time

AMERICAN SCHOOL, Chicago
(correspondence school), Oct., 29
started Samuel R. Zack's hour-long
labor arbitration program on
WMCA New York, and has also
started participations on WJZ New
York. Business placed through
Equity Adv., New York, ageney for
eastern advertising. A spot radio
advertiser for the past several
years, the school may start a net-
work program the first of the year.
Reincke-Ellis-Younggreen & Finn,
Chicago, places advertising in the
West and Midwest.
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You Can Buy This Amplifier TODAY

Under a recent ruling of the War Production Board coustic recording response. (3) World-AMP "
radio station owners may buy up to $500.00 worth lateral recording response.

£ ital i , using their AA-1 MRO i
il catplt.a equipment, using thetr Designed for relay rack mounting; panel height
CMP-5 priority.

14"; input, 500 ohms; output, optional, 15 ohms

Here is a piece of equipment that will make a vast or 500 ohms; gain, maximum, 85 db. Shipment i

£
improvement in the quality of your instantaneous 4 to 5 weeks after receipt of order placed with ¢
recordings. And it can be delivered to you promptly. your electronic distributor.

Itis the Presto 88-A amplifier, designed especially for
use with Presto 1-C and similar high fidelity cutting
heads.

Maximum power output is 50 watts with 4% distor-
tion, measured by the inter-modulation method. Feed
back circuits maintain the output impedance essen-
tially constant when driving a cutting head, thus
reducing overall distortion. Threefrequency response
curves are available on a selector switch. (1) Flat
response, 30 to 15,000 c.p.s.+ 1 db. (2) NBC ortha-

PRESTO RECORDING CORPORATION
242 WEST 55th STREET, NEW YORK 19, N.Y., U.S. A,
Keep 'Em Flying. Walter P. Downs Lid., in Canada

Buy Bonds. Keep on Buying.
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Speaking of theme songs we
believe a look at these fig-
ures justify usin selecting. .

“THE SAME OLP STORY”

* Hooper—Fall 1942

City—Amarillo, Texas

Morning
ndex

Monday thru Fri.
8:00 AM.-12:00 N.

17.7

KFDA [STA. B.

78.4

Afternoon
Index
Monday thru Fri,
12:00 N.-6:00 P.M.

Evening
Index

Monday thry Fri.
6:00 P.M.-10:00 P.M.

* Hooper—Fall 1943

City—Amarille, Texas

Morning KFDA |STA. B.
ndex

Monday thru Fri.

8:00 AM.-12:00 N, 56.9 41.0

Afternoon
Index

Mol

12:00 N.-6:00 P.M.

nday thru Fri.

Evening
Index

Mol

6:00 P.M.=10:00 P.M.

nday thru Fri.

HOOPER—SUMMER 1944

City—Amarillo, Texas

Morning KFDA [STA. B.
Index

Monday thru Fri.

8:00 AM.-12:00 N. | 65.6 | 33.7

Afternoon

ndex

Monday thru Fri.
12:00 N.-6:00 P.M.

Evening

ndex

Monday thry Fri.

6:00 P.M.-10:00 P.M.

* Yessir—“‘the same old story’’—

CONSISTENT YEARLY GAINS!

Blue Network

* Nunn Stations

KFDA Amarillo, Texas.

WCMI Ashland, Ky.

Huntington, W. Va.
WLAP texington, Ky.

WBIR Knoxville, Tenn.

REPRESENTED BY THE JOHN E. PEARSON CO.
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KFDA

A NUNN STATION

Amarillo, Texas
Howard Roberson, Mgr.

H. E. Stephenson
Elected by ACA

30th Annual Meeting Hears
Measurement Bureau Data
By JAMES MONTAGNES

THE 30TH ANNUAL MEETING
of the Association of Canadian Ad-
vertisers (ACA) held at Toronto
Nov. 8-10, elected as president Har-
old E. Stephenson, advertising man-
ager of Canada Starch Co., Mon-
treal; presented a silver medal for
greatest contribution to Canadian
advertising in the radio medium to
Harry Sedgwick, CFRB Toronto,
and heard reports on the Bureau
of Broadcast Measurement.

Sessions of the afternoon of the
opening day were devoted to a
study of the recently formed Bu-
reau -of Broadcast Measurement
(BBM), on the board of which are
members of the ACA, advertising
agencies and Canadian broadcast-
ers. The first audit bureau of ra-
dio listenership, its operations and
methods of obtaining data were de-
scribed in detail by Walter E. El-
liott, of Elliott-Haynes, Toronto,
researchers for BBM. The discus-
sion on BBM followed a luncheon
address on consumer panels by Sam
G. Barton of Industrial Surveys,
New York.

R. G. Lewis, publisher of Cana-
dian Broadcaster was luncheon
speaker on Nov. 10, under the title
“Radio Is a Guinea Pig”.

Harry Sedgwick, managing di-
rector of CFRB Toronto, and chair-
man of the board of the Canadian
Assn. of Broadcasters, who for sev-
eral years has been director of the

Hon. Joe Lincoln
Donahue & Coe, Inc.
New York, N. Y.
Dear Joe:
Everything's wunder control here at
Charleston. The election has come and
gone and ev-
eryone’s hap-
Y. Right now
we at this sta-
tion are head
over heels in
the business of
making the 6th
War Loan a
success. and
according  to
all previous
figures our
city, county
and state
should more
than do its
share.
From a com-
mercial angle
the newest [
have to report
i3 an added
show by Coyle
& Richardson,
one of Char-
leaton’s fore-
most depart-
ment stores.
It's an inter-
esting fact
that at this
time a major-
ity of Charles-
ton’s depart-
ment stores
have two or
more pro-
grams on our station. There's a reason
/qr this, which any Branham man can
give. Regards,

Yours,

WCHS

Charleston, W. Va.

FOR HIS CONTRIBUTION to
Canadian advertising during the
year, Harry Sedgwick (r), manag-
ing director of CFRB Toronto, is
presented with the silver medal of
the Assn, of Canadian Advertisers
by R. L. Sperber, retiring president.

New York office of the Canadian
government’s Wartime Information
Board, was presented with the ACA
silver medal for his contribution to
Canadian advertising. ACA’s gold
medal for distinguished contribu-
tion to Canadian advertising dur-
ing the year went to B. W. Keight-
ley, Canadian Industries, Montreal,
and silver medals to Hector Fon-
taine, Canadian Adv. Agency, Mon-
treal, and C. R. Vint, Colgate-
Palmolive-Peet Co., Toronto. Speak-
ers included:

Hedleigh Venning, Shiriff's Ltd., Toron-
to, and S. R. Skelton, Goodycar Tire &
Rubber Co. of Canada, Toronto, who spoke
on sales promotion; G. Walter Brown, Bris-
tol-Myers Co. of Canada, Montreal, who
spoke on management and advertising
agency; Elmer Wheeler, whose topic was
“Word Magic”; P. K. Abrahamson, Borden
Co., New York, who discussed the plan-
ning of future campaigns. Annual dinner
speaker was B. K. Sandwell, member of
the toard of governors. Canadian Broad-
casting Corp., and editor of Toronto Sat-
urday Night.

Officers elected were in addition to pres-
ident Harold E. Stephenson, vice-presidents
L. E. Phenner, Canadian Cellucotton Prod-
ucts Co., Toronto; H. J. Jackson,
Chrysler Corp, of Canada, Windsor, Ont.;

s Powter, Howard Smith Paper Mills,
Montreal; George S. Bertram, Swift Ca-
nadian Co., Toronto. J. P. Lyons, Manu-
facturers Life Insurancg Co,, Toronto, was
reappointed treasurer. Elecied to the ACA
board of directors were Athol McQuarrie,
managing director and general manager ¢f
ACA, Toronto; D. E. Bankart, Northern
Electric Co., Montreal; C. W, Chamberlin,
Shell Qil Co. of Canada, Toronto; R. Harold
Smyth, Dominion Rubber Co., Montreak R.
L. Sperber, Sterling Products, Windsor;
George Stineback, Bauer & Black, Toronto;
Lee Trenholm, Underwood Elliott Fisher,
Toronto; A. Usher, RCA Victor Co., Mont-
real; H. T. Venning, Shiriff's Ltd.. To-
ronto, and Muriel Whitlock, Courtaulds
{Canada) Lt., Montreal.

DISTRICT

MORE LISTENERS
PER DOLLAR
Ask HEADLEY-REED

New York, Chicago, Detroit, Atlanta,
San Francisco

BROADCASTING ¢ Broadcast Advertising
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The -Story.-of -
The Innocent Bystander

[wuo DIDN'T GET HURT!]

HAT a head-on collision that turned out to be!

It was like this: Kate Smith starts in the Sunday at
7 spot on September 17th with a rating of 11.8. On October
1st Jack Benny returns to his old stand and gets a Hooper
of 18.5. Miss Smith drops to a 4.7. On October 15th
Hooper gives Benny a 16.6, Kate goes to 6.5.

Tke Innocent Bystander

So both Smith and Benny have thousands of dollars of
promotion behind them, and the best supporting talent
money can buy. So CBS and NBC are determined to make
it the struggle of the century, and they are in there pitch-
ing. And what happens? ]

Over on the Blue is an innocent bystander, doing his
own job about as usual. And he is doing fine, thank you.

The Blue’s innocent bystander, Drew Pearson, is #/io
in the slot on Sunday at 7. The Blue and Pearson buck
two giants and come up with these Hooper figures:*

September17 . . . . 8.3
October 1. . . . 9.9
October 15. . . . 11.2

Add it up for yourself. The Blue and Pearson are-4.7
points ahead of Smith, and only 5.4 behind Benny—and
without abnormal promotion.

All right. Now along comes Walter (national institu-
tion) Winchell at 9 P.M., and he and the Blue promptly
get a bigher tating than all the other networks put together.
And then the Blue keeps going for the rest of that hour,
and winds up with a total of 56 Hooper points, against a
total of 44.2 for the nearest competing network.

All right again. Now take a look at the Blue any week-
day morning. Here you will see the youngest of the net-
works consistently attracting a larger audience than any
of the other networks.

MORAL: These Blue ratings are not accidents. The
Blue consistently delivers with Pearson. It delivers with
the Winchell-Hollywood Mystery Time-Fidler combina-
tion. It delivers every weekday morning. A lot of other
times, too. GOOD SHOWS ON THE BLUE CAN DELIVER
THE RATINGS.

*The ;i ures represent the 27 Hooper cities in

which Pearson broadcasts from 7 to 7:15 P.M.

““THIS 1S THE %//{M NETWORK"

THE AMERICAN BROADCASTING COMPANY, INC.




Reaction of Press to RCA, Columbia Disc Contracts . . .

WITHOUT EXCEPTION, news-
paper editorials received up to last
Friday on the capitulation of the
recording companies sharply criti-
cized Mr. Petrillo and blamed the
Government for being unable to
prevent the AFM leader from ex-
ercising dictatorial powers. Most
editors saw in Petrillo’s “victory”
a dangerous precedent in employer-
employe relations and in social pol-

Ice Cream Plan

BLUE RIBBON ICE CREAM Co.,
New York, with distribution in the
East, has appointed Lester Harri-
son Assoc., New York, as agency.
Spot radio will be used in conjunc-
tion with outdoor advertising.

icy, likening the payment of fees
to the imposition of a private tax
collected by a union. Legislation by
Congress to curb the powers of
unions was called for by a number
of leading newspapers.

Excerpts from the editorials fol-
low:

New York Times

. + . A crucial precedent has been estab-
lished that other unions may be expected
to follow. If one union can force the
American people to pay a private sales
tax on the product that it helps to make.
why can’t other unions? If one union can
force employers to supply the funds for a
private relief scheme, why can’t other
unions ? If the officials of one union can
work out a scheme which makes them
financially independent even of their own
union membership, why can’'t the officials
of other unions? Such precedents, once
established, must inevitably spread. Con-
gress and the SuDPreme Court between them
have put into effect sweeping immunities

which make it perfectly legal for union
officials to commit anti-social acts which
would be illegal if committed by anyone
else. As long as this situation lasts, the
Petrillos will move from victory to victory.

New York Herald Tribune

If one union can levy a tax on an in-
dustrial product, why not others ad in-
finitum, with the public inevitably pay-
ing the piper? It epitomizes the egregious
favoritism with which the Roosevelt ad-
ministration from the very beginning has
treated labor, in the laws it has jammed
through and in their enforcement. The
present Supreme Court has added its' own
contribution to a situation in which, as
Petrillo has dramatically demonstrated. the
country is helpless against the arrogant
behavior and demands of a labor czar.
Pretty, isn't it?

Wall Street Journal

It is true that in this particular con-
flict Mr. Petrillo could not actually compel
the companies to continue the recording
industry. The law, of course, could not do
this. and the companies had at least the
option of going out of business. But that

If we used a thousand words, we'd
never be able to do a better job of
explaining why WIBW is such a

tremendous

states.

influence throughout
Kansas and well into adjoining

‘“‘option” is no option in any system of
law. It belongs altogether <n the order
of war. And it brings us back to the ul-
timate fact in the whole matter of employe-
employer relations, which is that, prac-
tically alone among social relations, they
are still outside the sphere of law which
includes the others. At bottom they are con-
ceived in terms of war, Unless that fact
is kept in mind, discussion of the labor-
capital problem will be confused and un-
fruitful. So long as either side or both
relay on force as the last resort the prob-
lem will be insoluble, at least under the
principles which govern all our other re-
lations in civil life.

Washington Post

We are glad that Mr. Petrillo had the
effrontery to defy outraged public opinion
and stand on his legal right for he has
exposed the lack of legal machinery for
dealing with unreasonable, antisocial union
demands of the kind put forward in this
instance. The sinister significance of the
Petrillo triumph does not lie in his ignor-
ing of a WLB order, but rather in its
implications for the future. If one union
can collect a fee from all the employers
of an industry as a condition of permitting
its members to work for them, there is
nothing to prevent other unions from
enriching their treasuries of similar
means. Nor, in view of the inadequate
supervision exercised over the employ-
ment of union funds, is there any way
of preventing unwise use or deliberate
squandering of such accumulations by
union officials.

Since there appears to be no way to
thwart the activities of Mr. Petrillo under
existing law, the duty of Congress is plain.
It should act promptly to suppress anti-
social rackets that can now_ be worked
with impunity, provided they do not inter-
fere with prosecution of the war.

Washington Star

The remedy, if there is to be a remedy,
lies with public opinion and the Congress.
The present Supreme Court has conferred
a virtually total grant of immunity on
unions in matters of this kind, and it is
not in the least surprising that the
President found nothing in the law books
that would be useful against Mr. Petrill.o.
The court, in effect, has nullified the laws
which formerly might have been invoked
in a situation of this kind. And this means
that nothing can or will be done unless
and until an aroused public demands that
Congress enact legislation to forbid or to
regulate union practices which are inimical
to the public interest but which, neverthe-
less, are steadily gaining ground.

Washington News

What Mr. Petrillo has done officials of
othér unions can do, and many doubtless
will. The result may well be that hun-
dreds of millions of dollars a year will be
taken from the publie, in higher prices
for goods, and paid inte union treasuries.
So, possibly, the public may be interested
to know why it was possible for Mr.
Petrillo to win this famous victory.

A month ago, Président Roosevelt said
he was going to hunt for a law that might
be invoked against Mr. Petrillo. It must
be assumed that the search failed, if one
was made. It could not succeed because
Mr. Roosevelt's appointees on the U.
Supreme Court have held labor unions im-
muné ‘to prosecution under Federal law
for almost any conceivable form of trade-
restriction, price-boosting activity. And be-
cause Mr. Roosevelt has helped union offi-
cials to block all efforts by Congress to
correct the effect of the Supreme Court
decisions.

5000 WATTS » DAY AND NIGHT

e i ¥.,‘______‘___\\—,._ i
IN

WIBW .

L

COLUMBIA'S OUTLET FOR KANSAS| i

S =

BEN LUDY, Gen Mgr. ——— T O SR
REPRESENTED BY CAPPER PUBLICATIONS, JNC:

-4 ~ &5
BASIC BLUE FOR CLEVELAND

Represented Nationally by HEADLEY-REED CO.
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WHY PORTLAND, OREGON PEOPLE PREFER KGW

Beverly Loyd, Miss Oregon of 1940, and Carol Worth, 1942

winners, have both found fame and fortune in Hollywood. Now,

Thomas Mitchell appears with the first two contestants for
the Sixth War Bond drive Miss Oregon title, Doreen Foelker
and Bernice Layton, on KGW'’s
“620 Time”, authored and pro-
duced by KGW staff from the
stage of the Broadway Theater.

C.T. HAAS. .. \t

CHAIRMAN OF MISS OREGON COMMITTEE

SAYS » « » The selection of a lovely girl to

be Miss Oregon, as & symbol for outstanding

public occasions is an honored Portland tradition.
Many former winners have become Hollywood and
radio stars. For the Sixth War Loan drive, KGW is
cooperating with the war finance committee in pre-
senting Miss Oregon candi-
dates on “620 Time”,

KGW’s sparkling weekly

bond show at the Broadway
Theatre, with famous guest
stars. Lovely girls and

KGW showmanship make
a combination hard to beat.
KGW’s public service pro-
grams are topnotch enter-
tainment. PORTLAND, OREGON

REPRESENTED NATIONALLY

8Y EOWARD PETRY & CO. INC

BROADCASTING o Broadcast Advertising November 20, 1944 o Page 31



U. S. Shows Favored

NOVEMBER national evening
popularity ratings for Canada re-
leased by Elliott-Haynes Ltd., To-
ronto, places Charlic McCarthy as
top program with a rating of 36.5,
and 73% of the 49.9 (sets in use)
rating. Radio Theatre was second
with|a rating of 35.6, followed by
Fibber McGee & Molly, Album of
Familiar Musiec, NHL Hockey
Games (Canadian program), Bob
Hope, Waltz Time, Treasure Trail
(Canadian quiz show), Frank Mor-
gan, Aldrich Family, L for Lankie
(Canadian program), Reader’s Di-
gest, Adventures of the Thin Man,
John & Judy (Canadian program),
and Share the Wealth (Canadian
quiz show). First place in the No-
vember French-language national
program rating goes to Ceux
qu'on Aime with a rating of 33.5,
followed by Metropole, Les Secrets
du Dr. Morhanges, Course au Tre-
sor, and Cafe Concert.

GALWVIN MFG. Corp., Chicago (Mo-
torola Radio) announced the appoint-
ment; of Mucller & Selby, Omaha, as
distributor in the Nebraska territory.

Carlin Quits Blue;
Silent on Future

Declines Comment on Report
He Will Join Kobak at MBS

PHILLIPS CARLIN last week re-
signed as vice-president in charge
of program operations of the Blue
Network, announcing no future
plans except for
avacation of
three or four
weeks with Mrs.
Carlin in Miami.
Declining
to discuss reports
that he might fol-
low Edgar Ko-
bak, former Blue
[ 3 executive vice-
. president who to-

Mr. Carlin day (Mo nday)
assumes the presidency of Mutual,
to an executive post at that net-
work, Mr. Carlin said merely that
he had no plans to announce at this
time. MBS executives likewise re-
fused to comment on the possibility

beyond admitting what was al-
ready well known, that they are
looking for someone to head the
overall news, special events and
program operations. Fact was
stressed that this would be a new

position and that the appointee -

will not replace the current heads
of those individual operations, who
are expected to continue in their
present posts.

Pioneer Announcer -

Starting in radio in 1922 as an
announcer on WEAF New York,
Mr. Carlin subsequently became
manager of the station. When
NBC was formed he was named
assistant eastern program director
of the network, progressing to
eastern program director, manager
of sustaining programs and as-
sistant to the vice-president in
charge of programs.

When the Blue was separated
from NBC, Mr. Carlin went to
the Blue as vice-president in
charge of programs, becoming vice-
president in charge of program
operations earlier this fall, when

Twice as many GRAND RAPIDS listeners as any other station anywhere

. . . and GRAND RAPIDS is Michigan’'s greatest market outside Detroit
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New CKTB Ownership

CKTB St. Catherines, Ont., has
sold by the estate of the late E. T.
Sandell to the Niagara District
Broadecasting Co., whose president
is Capt. W. B. C. Burgoyne, now
overseas with the Royal Canadian
Artillery. For the present CKTB
will be under the management of H.
B. Burgoyne, father of Capt. Bur-
goyne, and managing editor of the
St. Catherines Standard. It is un-
derstood that the new owner has
no connection with the newspaper.
There has been no announcement of
changing of staff or operations of
the station, sale of which has been
sanctioned by the Canadian Broad-
casting Corp. and C. D. Howe, Min-
ister of Munitions & Supply, Otta-
wa. CKTB now operates with 1,000
w on 1550 ke., and has been given
permission to increase power to
5,000 w under Havana Treaty
limits.

Hubbell Robinson Jr. joined the
network as vice-president in charge
of programming and production
[BROADCASTING, Oct. 2]. This was
the first change in Blue executive
personnel following the appoint-
ment of Chester J. LaRoche as vice-
chairman and operating head of
the Blue a week before. Mr. Rob-
inson went to the Blue from Young
& Rubicam, of which Mr. LaRoche
had formerly been chairman of the
board.

In an exchange of letters be-
tween Mr. Carlin and Mark Woods,
Blue president, expressing mutual
regret at the termination of a long
association, Mr. Woods wrote: “We
had hoped you would continue in
your present position as a mem-
ber of what we believe will be an
outstanding network program and
production department, or accept
the role of chief officer in charge
of television, facsimile and fre-
quency modulation. Your decision
not to accept either of these im-
portant positions is indeed a dis-
appointment to all of us.”

Mr. Kobak was in charge of FM,
television and facsimile and also
of construction for the Blue dur-
ing his last month with the net-
work.

KSUB Joins CBS

KSUB Cedar City, Utah, joined
CBS Nov. 1. Station operates with
100 w on 1340 ke.

COVER THE ROME
AREA CONSISTENTLY
DAY AND NIGHT BY
INCLUDING WRGA IN

YOUR NEXT SCHEDULE

Rome . Geordla
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Another chapter in the
WIZE Success Story

AL oo S SR

EW/ING GOMPANY

LIBERTY STREET CINCINN AT OMIO

THIE B

X

CENTRAL PARKWAY 2
October 31, 1944

Mr, Adna Karns,
Radio Station WIZE,
Bpringfield, Ohio.

Dear Mr., Karns:

Three yeare ago when the Burger Brewery
8lgned their initial contract with WIZE,
ve, of course, expected results.

Now, after 38 monthe on WIZE we are pleased
to report that resulte far outetrip our
earlier expectations,

A8 you know, the past two years have been
looked upon more or less as an obstacle
course y members of the Brewing Industry.
And in view of the hardships we have
encountered (and are encountering) I
thought it expedlient to express our
appreciation of the job WIZE has done for
Burger Beer.

i

Best wishes for the future,

JF. Kbodf§;<< *

Vice-President

A letter such as this one is indicative of an
increase in a station’s stature and prestige . . .

- WIZE does get amazing results, and if you have
anything to sell to the Springfield, Ohio market,
you too can reach new heights with WIZE.

L el
National Representatives, WEED & CO.
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Above shows that even back in 1941,

WCPO had

about as many listeners all day long, as the combined

total of 3 other Cincinnati stations.
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Represented by

THE BRANHAM CO.

Affilioted with
The Cincinnati Post

By any yardstick in those years

By any yardstick NOW

WC PO ts Cincinnati’s best buy!

CINCINNATI'S NEWS STATION
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frly PROGRAMS

NITED Nations Institute for

Postwar Security met in Cin-

cinnati November 17-18 under the
auspices of the Cincinnati Chapter of
the Foreign Policy Assn. in coopera-
tion with the Cincinnati Enquirer and
WLW Cincinnati to consider prob-
lems of the v1ctoxl)]7 and of postwar
security. General chairman of the in-
stitute is James D). Shouse, vice-pres-
ident of the Crosley Corp. Scheduled
to be present at the sessions were
Sen. Joseph H. Ball (R-Min.) ; Har-
old Butler, with the British Embassy,
Washington; Dr. C. M. Chen, former
member of the Chinese Cabinet, now
with the Chinese Embassy, Washmg-
ton ; Paul Guerin, head of the French
office for postwar studies in the U. S.;
Vladimir Kazakevich, Russian econ-
omist; Dr. Leo Pasvolsky, special as-
sistant to the Secretary, U. S. Dept.
of State; Francisco Castillo NaJera
Mexican ambassador to the T. Sv;
Clark Eichelberger, director of the
League of Nations Assn. and of the
Commission to Study the Organiza-
tion of Peace.

* *® *

Homes for Vets

HOUSING problems of returning ser-
vicemen will be aired on GI Apart-
tment Clinic, scheduled to start some-
time in December on WHN New York.
The weekly quarter-hour program will
be presented in cooperation with the
Civilian Defense Volunteer Office va-
cancy listing bureau. Designed to as-
sist discharged veterans in locating
living quarters in New York, program
may bave as m.c. former New York
Mayor Jimmy Walker. It also is
planned to have house-owners furnish
the station with lists of available
apartments.

EARS!

~8LAIR

& COMPANY
REPRESENTING LEADING RADIO STATIONS

‘Yank’ on NBC

THE Army Weekly, Yank, circulated
only among the armed forces, will be-
come familiar to civilians through a
half-hour program based on its news
and editorial columns, to be heard
on NBC, Saturday 1-1:30 p.m., be-
ginning Nov. 25. Series will present
dramatizations of GI letters, of battle
stories written by Yank correspond-
ents; and “fox-hole” discussions. Ra-
dio personnel of Yank will produce the
show under supervision of NBC.
* * *

Vet Case Histories

SO THAT Canadians may know what
is being planned and accomplished for
returned war veterans, the Canadian
Broadcasting Corp. in cooperation
with the Dept. of Veteran Affairs is
weekly dramatizing on its networke
the case histories, of men discharged
from the services..In Honorable Dis-
charge the man or woman whose case
kistory is dramatized is present in the
studios for an air interview after the
dramatization.
* * *

Music Masterpieces

BORROWING the title from David
Ewen’s book Music For The Millions,
WNEW New York now presents a
weekly half-hour program of classical
music, featuring each week a num-
ber selected by a well-known person-
ality who believes serious musie should
have a wider following. To listeners
writing the best letter on their reac-
tion to the disc will be sent copies
of Mr. Ewen’s book, an encyclopedia
of musical masterpieces.

* * *

Swap Program
PROGRAM for ‘‘these days of short-
ages” has been devised by CTAT Trail,
B. C., in Swap Shop, audience partie-
ipating half-hour weekly afternoon
program to which participants must
bring some article to exchange. Each
participant called to the microphone
exhibits the article to be swapped and
a trade arranged with some other
member of the audience.

* * *

Garden Tips

WINTER GARDENING series has
been started by CBR Vancouver with
advice on what to read, what to do
in winter for the summer garden.
Weekly series includes talks on de-
signing and alterine the gardenm, win-
dow gardening, Christmas flowers,
early sowings in greenhouses, and sim-
ilar topies.

LETS TALK

3 /‘/ IN;;,,.,,",,I,,\-‘

CARRYING ALL CBE MAJOR PROGRAMS
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PUBLIC . SERVICE . . AN OBLIGATION,
A PRIVILEGE, AN OPPORTUNITLY

.
,'tv"‘x

LD NEWS

MAI(ES HOT NEWS
%L ik Soulliern California

_ Several years ago an unexpected f:é‘st in Southern
California wiped out more than half of the citrus crop
. cost orchard owners mote than fifty million dollars!
Today, California citrus growers make it their business
to stay one jump ahead of Jack Frost.

For five years now, it has been part of KFI’s busi-
ness to help citrus growers do just that.

Nightly at 8 PM. during the frost season KFI broad-
casts detailed frost warnings by remote lines from the
Fruit-Frost Station of the U.S. Weather Bureau. By
regulating orchard heating operation according to this
service, orchard owners now beat Jack Frost to the
punch.

Here again is evidence of KFI’s policy of adding
purposeful local service to its top-ranking program
structure. Hence, KFI's undisputed leadership in the
rural as well as urban areas of Southern California.

KPI cxs NB( for LOS ANGELES

50,000 WATTS ¢« CLEAR CHANNEL » 640 KILOCYCLES

Sooste © Gebimg, e

EDWARD PETRY AND COMPANY INC.,

NATIONAL

YVicsoalle Woathor
Chart
Developad by HFS

This unique weather chart,
printed in four contrasting colors
for quick reference and study,
outlines all the temperature and
climatic zones of Southern Cali-
fornia, as well as frost warning
districts. Developed by the Agri-
culture Department of KFI in
collaboration with the United
States Weather Bureau and farm
industry leaders, this new chart
offers valuable factual data never
before compiled. The United
States Weather Bureau recently
adopted it as the official definition
of Southern California tempera-
ture and climatic zones. Offered at
the cost of 10¢ to cover mailing
and handling, KFI's Weather
Chart has already been requested
by thousands of agricultur-
ists throughout California.

REPRESENTATYIVES



63,000 FOOTBALL FANS SEE NAVY VS

NAVY GAMES are broadcast exclusii

NAVY FOOTBALL GAMES
Play by play: Bill Slater
. Color: Bailey Goss

Sponsored by Atlantic Refining Co.

NATIO“ALLY REPRESENTED |
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\OTRE DAME IN BALTIMORE STADIUM

ely over WBAL in the Baltimore area

s

POWERFULLY
P.ROGRAMMED

NATIONAL SPORTS PARADE >
with Bailey Goss--6.05 P.M, o
and 11.05 P. M. Daily

Sponsored by National Brewing Co. : \ g“"‘:‘r’?"""“‘"':: /

S = P .
' ) ont OF AMERICA'S

EDWARD PETRY & CO., inc. ~— GREAT RADIO STATIONS .
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Jimmy’s ‘Spike Fence’
JAMES CAESAR PETRILLO has done it
again. He is now the most powerful labor lead-
er in the country, dollar-wise. The capitulation
of RCA-NBC and CBS to Jimmy’s private
WPA on recordings, in Jimmy’s own words,
“js the greatest victory for a labor organiza-
tion in the history of the labor movement”.
He has set a precedent by which all labor
unions, using a variation of the same private
tax system, can saddle on the public extor-
tion?.te imposts, unmolested by Uncle Sam.

RCA Victor, NBC Recording and Columbia
Recording can’t be criticized for their surren-
der. It was that or termination of their record-
ing businesses. Jimmy was that powerful. He
was strong enough to tell all and sundry, Con-
gress, the courts, the NWLB and the President
himself that, war efforts to the contrary, his
musicians wouldn’t record unless the companies
submitted to his private WPA.

Jimmy estimates his union will realize about
$4,000,000 a year from his tax system. He
disclpses he won’t decide what will be done with
the money until he gets a couple of million
in bank. He is responsible to no one as to how
he uses that money. Evidently he can perpet-
uate | himself in office and is no longer wholly
dependent upon AFM membership. He even
forced RCA-NBC and CBS to agree to onerous
provisions which allow Jimmy to terminate
the recording agreements at hig will. If they
say things he doesn’t happen to like, Jimmy
opines, he will break off relations “and leave
them to die by their own nefarious schemes”.

That’s bitter medicine in a democracy. But
Jimmy gets away with it because an impotent
or unwilling Government permits him to and
because the law leaves him scot-free. It isn’t
a case of having slipped one over either;
Petrillo’s thundering stampede has evoked a
heavy and consistent barrage of editorial
criticism. )

Obviously other labor leaders will emulate
Jimmy. He has established a vast power which
permits labor unions to extort a private tax
on every item of commerce preduced by union
workers. The.return from such taxation would
- be many-fold that gathered in by unions in
membership dues. In one quarter Jimmy was
quoted as having said that he intended to build
up the AFM treasury to 100 million dollars.

In|past labor negotiations, the networks in-
variably have been the first to come to grips
with [the labor unions, setting the pace. There
have| been frequent accusations that the net-
works have “sold the stations down the river”.
Certainly in this instance there is no such
attitude. The network companies (the networks
themselves were not involved) exhausted every
conceivable avenue in attempting to stave off
establishment of the repugnant principle of
direct payment to a labor union on a ‘“make-
work{’ base. It was a courageous stand, but a
crushing defeat.

Jimmy, by forcing the recording agreements,
has completed another segment of his “spike-
fence” encirclement of radio. First he evolved
his “Schedule A” agreement with networks and
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affiliated stations. If an affiliate does not hire
a fixed quota of musicians as Jimmy dictates,
he derlares that station ‘“unfair” and he can
prevent network service to it, under threat of
pulling the plug on the networks insofar as
music is concerned.

He now has complete control over transerip-
tions, too, blocking another important program
source. Segment 3 is the platter-turner issue.
If successful, the encirclement will be complete,
for then not even phonograph records could
be performed, since AFM members would be
the only ones authorized to engage in the
arduous and highly-skilled function of placing
a turntable arm on a record and of turning
the platter.

In view of Jimmy’s rebuffs, the Administra-
tion’s face must be red. Certainly the NWLB
has been humiliated. Congress has been
humbled. The cvurts find themselves powerless.

Perhaps Congress, which makes the laws,
will see the light.

Shades of Cameron

FOR YEARS Henry Ford intermittently has
been a radio problem child. He wants to use

the medium, but evidently insists upon dictating .

how, presumably as he does at his plants, which
are remarkable for their production output
and mechanical proficiency. But radio isn’t sus-
ceptible to the same kind of control.

There was the situation, of unpleasant mem-
ory, involving William J. Cameron on the Ford
Sunday Ewvening Hour. The program was
dropped by CBS when Mr. Cameron’s talks
brought complaint. Mr. Cameron was an official
of Ford—not a commentator or newsman. He
talked about issues, not products or production.

Mr. Ford was inveigled back into radio with
his Watch the World Go By on the Blue several
years ago. Earl Godwin, an accredited news-
man, made quite a job of it for quite a spell.
He left the program for reasons still somewhat
hazy. Then came Elmer Peterson, likewise an
able correspondent, and after a relatively brief
tenure he was succeeded by the competent Ray
Henle. After a few weeks, Mr. Henle was off.

Mr. Henle’s successor was Clifford Prevost,
former Detroit Free Press Washington corre-
spondent and ex-president of the National
Press Club. He was one of the capital’s top-
flight journalists until he turned in his press
credentials earlier this year to join the Ford
company as its Washington representative.

The question of integrity or responsibility
doesn’t enter here. Cliff Prevost is a respected
and highly popular former newspaperman. But
he is an employe of Ford who appears on the
Blue Network as a radio commentator and
Washington correspondent. Even with the most
objective handling, there are bound to be com-
plaints—from labor if perchance he slants a
particular situation; from a political party if
he emphasizes one development only.

Now we learn that Mr. Prevost has been
detached and, after December no longer will
be heard as a news voice representing Mr.
Ford’s interests. There is apparent here the
suggestion that what a commentator says must
have “front office” approval, whether the com-
mentator is legitimately a news hand or osten-
sibly so. Pure journalistic principle augurs
against the dictation of radio news policy by
sponsors. Radio cannot condone such a trend.

News is a commodity but it is a commodity
of newsmen, not sponsors. '

Oux kejpectj To -

ARTHUR CAMPBELL STRINGER .

air at the same time,” says Art
Stringer, as he describes his NAB
activities. “They ecall me Director of
Promotion. But, hell, I don’t direct, I promote.”

And throughout his career he has run the
gamut of promotions—cheesecake, food, mos-
quitoes, newspapers, radio, war.

Now that he is promoting for the NAB, the
bulk of the war work of that organization falls
to his lot. “Four or five balls” is a gross under-
statement. While he circulates around his
office in Washington—blue with cigar and pipe
smoke—you can almost see the balls he juggles
reflected in the pictures, posters, signs, all over
the walls. Behind his desk hangs a large framed
parchment signed by the Chief Signal Corps
Officer, Maj. Gen. Harry C. Ingles.

The Chief Signal Officer, the eitation reads,
extends his appreciation to Arthur Stringer
“for loyal and patriotic services remdered the
Signal Corps of the Army of the United States
during a period of national emergency. . . .
Your distinguished contribution in furtherance
of a future world at peace will be inscribed
forever in the annals of the Signal Corps.”

This tribute was paid Mr. Stringer for con-
ceiving, organizing and completing the tech-
nical training program for the Signal Corps
in cooperation with 900 stations. The campaign
resulted in the training of some 50,000 men.
He received the award at the August NAB
Executives War Conference in Chicago.

Art Stringer’s war activities began in 1940
when a Civil Service representative approached
him to recruit immediately 100,000 skilled
workers for arsenals and shipyards. “We've
tried every means we know of,” the official
said, “now we are asking radio’s help.” Art
contacted innumerable stations, and they all
pitched in with a spot announcement campaign
that drummed the cry for help into listeners’
ears from morning to night. .

Not only were the 100,000 recruited, but
within the next 18 months radio recruited
1,600,000 workers as the need grew.

After that success, recruiting officers from
the Navy, Army, Marine Corps, Coast Guard,
Merchant Marine all beat a path to Art
Stringer’s door. This was before the OWI
allocation plan started. The stations did such
a job of recruiting by air that “at no time did
there fail to be a backlog of volunteers, until
volunteering was stopped by some of the
services.” Helping, of course, were the sched-
uled programs of the radio departments of
the armed services, but most of the recruits
are believed to have been procured by the spot

QQI ALWAYS keep four or five balls in the

(Continued on page 40)
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. INDELIBLY STAMPED
on WITEM “Tested” Programs!

Four years of FM pioneering has resulted in “tested” programs, Whatever your product, whatever your need, WMFM’s staff of
now available to do an outstanding job for you on WMFM. FM pioneers stands ready to work with you.

These programs range from carefully planned news broadcasts té WMFM can and will build prestige and stimulate sales for you
transcribed musical shows, to production programs featuring full in the fertile Wisconsin market. That ability will be attested to

orchestras and outstanding soloists. by an impressive list of national and local advertisers,




THRIFT

That is the
inherent
trait of the
canny Scot

R
THRIFTY
is the dollar spent
on WHBQ. We
stretch small bud-
gets over this
large market with
greater elasticity
than any other
Memphis Station,

Memphis Is America’s largest
producer of Hardwood flooring.

SOUTH'S 24-Hour Station

Your MUTUAL Friend
MEMPHIS, TENNESSEE
Represented by RAMBEAU
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Our Respects to
(Continued from page 38)
campaigns Mr. Stringer, with the
NAB, brought together station
representatives at the start of the
war and in one day had them work
out their equipment needs for the
year. The full report was handed
Donald Nelson the next morning
after the conference—complete on
three sheets of paper. The industry

got its requirements.

Similarly, through Art Stringer’s
efforts, the industry came to an
understanding with the WPB for
necessary materials to maintain a
minimum of one radio set per
family for the duration. “We fol-
lowed through on it to make the
understanding stick,” he says.

He has also promoted the em-
ployment of women in radio.

Art’s promotional activities be-
gan in his college days when he
covered the U. of Chicago campus
for the Chicago Journal and Ameri-
can.

His day started at 6:05 six days
a week with the city desk calling
to give him as many assignments
as he could do before his first class
at 8:20. “I got paid double for
exclusives and could always get
cheesecakes of the coeds in the
papers,” he recalls. “That was the
only time in my life when I was
making all the money I wanted to
spend.”

Art was graduated from Chicago
U. along about 1919, with a Bach-

elor of Philosophy degree. He
worked for seven years in adver-
tising with the Chicago Tribune,
stayed two and a half years with
the Gorgas Memorial Institute as
associate director, and of course,
promoter. The institute was devoted
to medical research in Panama.

At various times he has been
with WMAQ Chicago, WLW-WSAI
Cincinnati, business manager of
the Chicago Broadcasters Assn.,
organizer of Radio Editors Assn.
which was responsible for start of
better press relations with stations,
and director of public relations of
the Radio Manufacturers Show
Assn.

Radio Fair

The RMSA had a “Radio World’s
Fair” twice yearly—one in New
York, one in Chicago. It was the
joint promotion of manufacturers,
jobbers and broadcasters. There
was nothing sold at the exhibition,
but “sales really skyrocketed dur-
ing and for a period after the
shows,” Mr. Stringer says. For one
of the radio programs from the
fair, Ford, Firestone and Edison
were all on the air together, largely
through Art Stringer’s efforts.

He joined the NAB in 1939 and
has been promoting with the broad-
casters ever since.

Art was born in Battle Creek,
Mich.,, March 2, 1897. He married
the former Frances Sugg of Ten-
nessee. They have a boy, Arthur
Jr.,, 16, and a girl, Lewis Tipton,

A 50,000 watt audience

at a 250

watt rate
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WIDE RADAR USAGE

FORESEEN BY EVANS

ELECTRONIC developments now
employed in military radar equip-
ment hold promise for more than a
dozen major application in post-
war entertain-
ment and indus-
try, Walter
Evans, vice-presi-
dent in charge of
all radio activities
of the Westing-
house Electric &
Mfg. Co., told a
forum of the Bal-
timore Assn. of
Commerce last
Tuesday.

Speaking of television develop-
ments Mr. Evans said, “It is our
considered belief that all of the
technical answers are on hand for
a useable and acceptable television
system. This includes the proba-
bility of a reasonably priced re-
ceiver and a practical means of get-
ting shows across the country by
means of radio links or one of the
more recently developed types of
metal conductors.”

No difficulties are envisioned be-
cause of insufficient productive ca-
pacity. Mr. Evans pointed out that
in the case of Westinghouse Radio
Division, with headquarters in
Baltimore, the output of radio and
allied electroniecs apparatus “has
been stepped up 51 times since a
state of emergency was first de-
clared”.

Mr. Evans

14. He belongs to the Shrine and is
a member of Kenwood Country
Club near his home in Washington.
Sigma Nu is his fraternity.

At present he is deep in produc-
tion plans for a world-encircling
series of recorded programs, re-
quested by Gen. Eisenhower, for
troops in every war theatre. Sta-
tions all over the country are
making the discs, which are de-
signed to bring the home town to
the battlefront.

This is the main iron in the
Stringer fire now, though there are
still reams of papers and letters
and endless calls in connection
with other projects. “But I like
activity,” says Art, “promoting
things, juggling four or five balls
in the air at the same time.”

“Gee, boss, WFDF Flint sure
gave a swell description of you.”
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Giants of Power—from the Inland Empire—
for the Inland Empire. They build ’em big in
Inland Empire shops—1to better transport the
big loads that swelled Department Store sales
for August 10 an increase of 12% over the pre-
vious year. KHQ, too, is a Giant of Power. With
its Complete Coverage, it captures this rich
market at the cost of just one medium.

BROADCASTING o Broadcast Advertising November 20, 1944 o Page 41



HUGH FELTIS, general manager of KFAB
Lincoln, Neb., on Nov. 15 addressed the
Chicago Radio Management Club on the
new Broadcast Measuring Bureau ap-
proved by the NAB board.

PAUL GOULD. manager of WLIB New
York, and ADELE LEVINE, were mar-
ried Nov.

EDGAR KOBAK, newly appointed presi-
dent| of Mutual, is to address the fourth
annual American Nobel Anniversary din-
ner to be held Dec. 10 at the Astor Hotel
in New York. Other speakers include
KENT COOPER, AP executive director,
and JOHN W. STUDEBAKER, U. S. Com-
missioner of Education. New Nobel Prize
winners and Nobel Laureates residing in
this country will be presented at the din-
ner, arranged by the American Nobel An-
niversary Committee, New York.

JOHN M. RIVERS, president of WCSC
Charleston, 8. C., has been appointed
chairman of the Charleston County com-
mittee for the Sixth War Loan Drive.

M. L. (Spike) TYLER of the M. L. Tyler
Co., Boston, has been appointed representa-
tive in Massachusetts, Rhode Island, Ver-
mont, New Hampshire and Mzaine for WOR
New York.

WILLIAM J. SCRIPPS, former general
‘manager of WWJ Detroit, founder of the
station, and a director of the Evening News
Assn., has been promoted.to a major -in
the "Army Air Forces Communications
Branch. Maj. Scripps has been on active
duty for nearly three years and served 2
six-month tour in North Africa.

LT. (iz) JOHBN H. MITCHELL, formerly
of the sales service department of Mutual
New York, is now stationed in Norfolk
where he is Coast Guard Civil Readjust-
ment officer of that area. He took part in
the invasions of Saipan, Tarawa, the Mari-
annas and Kiska.

LEONARD C. TRUESDELL, former sales
manager of Crosley Corp’s. radio and ap-
pliance division, has been named general
manager of Bendix Aviation’s radio divi-
sion, with’ headquarters in Baltimore.
NELSON ROSS, formerly of WIBA Madi-
son, Wis. is head of the newly reorganized
sales staff at KTBC Austin, Tex.

PAUL MYERS, former WWVA Wheeling.
W. Va. sales representative, is now quar-
termaster, 3d. class aboard an LST in the
South Pacific. He is also ship’s photog-
rapher.

KING MITCHELL, account executive of
KIRO Seattle, has resigned to join KTBI
Tacoma.

Daniel Promoted

R. CLIFTON DANIEL has been
promoted from program manager
to station manager of WCAE Pitts-
burgh. Mr. Daniel
joined WCAE in
1935 as an an-
nouncer and was
given the post of
program director
in 1937 after hav-
ing handled pro-
duction, scripts
and the job of
chief announcer.
Announcement of

Mr. Daniel the promotion was
made by Leonard Kapner, general
manager of both Hearst Radio Inc.
and WCAE.

G. S. (Pete) WASSER, manager of KQV
Pittsburgh, under the former Brennan
ownership, is now vice-president and gen-
eral manager of the station under its new
ownership, transfer to which was approved
by] the FCC Nov. 9 [BROADCASTING, Nov.
131.

BENNY RIDES AGAIN

B.G. is truly one of the musical greats.

Long respected as a discoverer of talent,
Benny bas bad in his band Gene Krupa,
Harry James, Lionel Hampton, Teddy
Wilson, Bunny Berigan, Mel Powell,
Cootie Williams, and Ziggy Elman.

His band bas appeared in Carnegie Hall,
Symphony Hall, Boston; and Ravinia

FLYIN' HOME 35254
. * 35301
LET'S DANCE
: * 36224
PAGANINI CAPRICE XXIV 36411
CLARINET A LA KING OK 6544
MISSION TO MOSCOW Col 36680
YOURS {Quiereme Mucho) ' 36067
GOOD ENOUGH TO KEEP ' 36099

Park, Chicago. Goodman has appeared

as| clarinet soloist with the Budapest
String Quartet; NBC Symphony; Lew:-
sobn Stadium Orchestra, and others.

NEW YORK
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CHICAGO

These are but eight of the sixty-one BMI-
cleared titles you may use which Benny

Goodman has recorded!

HOLLYWO0OD

BROADCASTING o

BEHIND
AAIKE

MILTON CHASE, WLW Cincinnati Far
Eastern observer since May 1942, is re-
turning to the Philippines as_war corre-
spondent attached to Gen. MacArthur's
headquarters. He left Cebu in the Philip-
pines on a Norwegian freighter 10 days
after the attack on Pearl Harbor.

MIMI TREPEL, former assistant music
librarian of WLIB New York, has been
named assistant to EDDY BROWN, mu-
sical director.

BOB LEWIS, m.c. of Start the Day Right
on WNEW New York, on Nov. 20 moves
to WEAF New York to conduct comedy
and record program Listen to Lewis.

MALLORY KERRY, formerly a supervisor
in the guest relations department of NBC,
has been transferred to the script division
as a Dolicy reader.

LT. COMDR. RICHARD Z. VELZ, former
production manager of WRNL Richmond
and until Jast week attached to the Radio
Section, Navy Public Relations, is now
public relations officer of the Naval Air
Station, Bunker Hill, Ind.

AL BLUM of WMFF Plattsburg, N. Y.
l’;ns joined the announcing staff of WTRY
roy.

DON FAUST, formerly of WXYZ Detroit
and WOL Washington, has joined the an-
nohnecing staff' of WIND Chicago replac-
ing JIM REEVES, who has left for Phila-
delphia to be with his ailing father.

FRANCIS SPENCER, formerly of WHK
Cleveland, and BILL HAMILTON, formerly
of WIND Chicago, have joined the an-
nouncing staff of WAAF Chicago.

LUCILLE VON URFF, former producer
in the CBS television department, hag
joined Evelyn Gerstein Assoc., New York
publicity firm.

LEE LAWLEY, announcer at KPRO River-
side, Cal,, has been promoted to pro-
gram director. He was formerly narrator
for the 84th Infantry Division and before
entering service was at KLO Ogden, Utah.

LES CARMICHAEL, formerly production
manager of WFOR Hattiesburg, Miss.,
has joined the announcing staff of WMBD
Peoria. AL KOHN comes to the WMBD
announcing staff from nine years of radio
experience at WSMB New Orleans, KRMB
Shreveport, and WQBC Vicksburg. JEAN
DETRICK, recently of the continuity de-
partment of KGGF Coffeyville, Kan., is
now a continuity writer at WMBD. HAR-
RIETTE WHITESIDE new to radio, has
joined the WMBD copy staff.

WEBSTER L. BENHAM Jr. is now sales
promotion manager and Public relations
director for KOMA Oklahoma City.

CYNTHIA COYLE,
WAAF Chicago, has
program director.

HARRY JORDAN, formerly of KOMO-
KJR Seattle, has joined KEVR Seattle as
newscaster, DON PORTER, formerly an-
nouncer of KFWB Hollywood, has also
joined KEVR.

ALBERT B. ULRICH, NBC Hollywood
producer, has been apPointed manager of
network's western division continuity ac-
ceptance department. He replaced Wendell
Williams, named program manager of
KPO Francisco.

TERRY BRICK, script writer at WWL
New Orleans, has moved to New York with
her family but will continue to write
script for the Tip Time program heard on
WWL Monday through Friday, 1:45 p.m.
Her place on the air has been taken by
ALINE RICHTOR STEVENS, member of
the WWL dramatic staff.

ALAN FREED, newscaster of WKBN
Youngstown, 0., has been named pro-
gram_director of WKST New Castle, Pa.
Mr. Freed is also slated as program di-
rector of the newly applied-for Blue Net-
work station, WARC Rochester,

PFC. JOHN TOEMLER, former staff mem-
ber of WCKY Cincinnati, has been cited for
bravery under fire in France.

RUPE WERLING, production manager of
WIBG Philadelphia, is now a Doctor of
Metascience, a therapy of radio activity
of the body.

DUFF BROWNE, former assistant con-
tinuity editor for Texas State Network, is
now continuity editor for KWK St. Louis.
Also new to KWK are JEROME TRAUB,
discharged from the Army Air Corps, now
assistant news editor; RICHARD LAW.
RENCE, production manager; FRANK
DOYLE, announcer.

continuity editor of
been promoted to
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YOUR TEAM MIGHT WIN A COMPLETE

BASE-BALL GAME IN ONLY 51
MINUTES —

A

A7

BUT-vou'LL NEVERWINWES

ESTERN MICHIGAN

FROM DETROIT OR CHICAGO!

WKZO has the AUDIENCE in Western Michi-
gan—an audience greater than that of all
other stations COMBINED! The latest Hooper
Special Report (made in the Avtumn of 1943)
proved WKZO's outstanding dominance not
only in its primary market, but also in out-
lying communities of Western Michigan.

Cities and towns covered in this coincidental

area study wer'e, specifically, Xalamazoo, Al.

legan, Byron Center, Dorr, Martin, Moline,

Otsego, Plainwell and Wayland.

Here are the figures for 9:00 AM. to 12
Noon, Monday through Friday:

wKzo

STATION B

SIX OTHERS

Mmisc.

FREE & PETERS, INC.,
BROADCASTING o Broadcast Advertising.

If you are “rooting” for your radio programs to cover
Western Michigan from such distant cities as Chicago or
Detroit—well, honestly, Mister—you’re kidding your-
self.

The center of the really big and self-contained Western
Michigan market is 150 or more miles from either of
those cities. Too many miles—even if we didn’t have a
really tough fading condition in these parts.

Western Michigan gets its CBS entertainment from
WKZO—the nearest, clearest and most listen-able CBS
outlet. Would you tune to a station 150 miles away, if
you had an excellent 5000-watter practically in your
backyard?

* The N. Y. Giants beat the Phillies 6 to 1, in i919, in exactly 51 minutes!

5,000 Watts
590 KC

WKZ0

I(AI.AMAZOO

strongest selling force in Western Michigan
Owned and Operated by Fetzer Broadcasting Company

EXCLUSIVE NATIONAL REPRESENTATIVES
November 20, 1944 o Page 43



ALLAN HUGHES, formerly assistant pro-
gram manager of KOA Denver, has
Joined the NBC spot sales department as
assistant to WILLIAM C. ROUX, assistant
manager. MR. HUGHES replaces ROY
PORTEOUS who has joined the promotion
staff| of WEAF New York.

BARNES H. NASH, program director of
KTBC Austin, Tex., is the father of a girl.

ROBERT 8T. LAURENCE has joined the
annqunecing staff of WIOD Miami. GUY
BUTILER, sports editor of the Miami Daily
Newp, has been named sports commentator
at WIOD.

LT. ROBERT GARRED, USNR, former
CBS| Hollywood newscaster, after 12
months’ duty in South Pacific war area.
has reported to Naval Air station at
Quonset Point, R. I LT. (jg) CLARK
GE(;!RGE, formerly of the network's West
Coasi press relations department, after
16 months in the Atlantic and Pacific
Armed Guard Service, bas returned to
Hollywood on a 30-day leave. EARL WEN-
NERGREN, also formerly of CBS Holly-
wood publicity staff, after two years in
and [near New Guinea with the Fifth Air
Forcg, has returned to the U. 8. and is
awaiting reassignment at Santa Monica
{Cal;) Redistribution Center.

LIONEL RICAU, newscaster, sponsored by
Studebaker on WSM Nashville, is the
father of a girl.

WILLIAM BURCH, formerly lientenant
with| AAF, has rejoined NBC Hollywood
production staff.

ARCHIE PRESBY, announcer of NBC. San
Francisco, has been transferred to net-
work’s Hollywood staff.

Zurhorst Named

CHARLES ZURHORST, director
of public and press relations for
WOL Washington, has resigned to
join Theodore Granik, originator
and moderator of American Forum
of the Air, as his assistant and
press representative for the pro-
gram. He will continue to act as
press representative for Fulton
Lewis jr. and sportscaster Russ
Hodges. A special citation was
awarded to Mr. Zurhorst last week
by Wilmer J. Waller, chairman of
the District of Columbia War Fi-
nance Committee for his past and
current work in connection with
War Bond Drives in Washington.

White on WRC
JAMES DODGE WHITE, former
Associated Press Far Eastern cor-
respondent, is doing a series of
news commentaries on WRC Wash-
ington Sundays at 11:056 p.m. on
which he will review the effect of
the week’s news on the Chinese situ-
ation and will discuss the mobiliza-
tion of Chinese resources.

CLIPPING from BROADCASTING an-
nounces to Maj. Joseph L. Smith
(r) of WILS Beckley, W. Va. and
Maj. James T. Quirk of WFIL
Philadelphia that they are now
neighbors on the 560 ke frequency,
following FCC action. Both are with
the 12th Army in France.

RADIO ADVERTISING CO., New
York and Chicago, has been named
to represent WKAT Miami Beach.

8PS 15

IT TAKES KNOW-HOW AND PRESTIGE

5000 W.

TO SELL even in this market—WBIG centers the
richest and most populous atea in all the southeast.

WBIG

GREENSBORO, N. C.

Represented by Hollingberry
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(‘]line. Appointed
As War Loan Aid
Nets, Stations Stage Special

Shows to Promote Campaign

WITH further developments on
network activities and plans for the
$14,000,000,000 Sixth War Loan
Drive started today (Nov. 20),
Robert J. Smith,
chief, radio sec-
tion, Treasury
War Finance Di-
vision, announced
appointment of
William R. Cline,
assistant to Glenn
Z. Snyder, gen-
eral manager of
WLS Chicago, as
special liaison for
Treasury between
OWT and the networks in the stag-
ing of special broadcasts for the
Sixth Loan. Mr. Cline was former-
ly sales manager of WLS and with
the station most of the time since
1931. His services have been loaned,
to War Finance by Burridge D.
Butler, president of WLS.

All of the four major nets pre-
sented special separate programs
during consecutive half-hours on
the eve of the Drive (Nov. 19) and
also combined facilities for a mes-
sage from the President, opening
the Campaign. In addition CBS was
to present live Lynn Murray’s
Liberation Cantata, using original
talent except for substitution of
Martin Gabel for Frederic March.
Program was originally recorded
for Treasury.

Special Programs

George Burns and Gracie Allen
are taking their CBS program on
a four week tour of major cities in
behalf of the Sixth Loan, with first
broadcast Made Nov. 14 from Bos-
ton. Nov. 21 show will originate
from New York while following
Tuesday night programs will be
aired from Philadelphia and Cleve-
land. Jose Iturbi is slated to guest
star on the Philadelphia broadcast
which has been designated as Phil-
adelphia’s official War Bond Rally.
The Cleveland broadcast on Dec. 6
will be part of the Cleveland Press
Christmas Show.

Sec. of Treasury Morgenthau and
Adm. Ernest J, King were to speak
on the Nov. 18 Blue Meet Your
Navy show, originating from Navy
Pier, Chicago, officially opening the
Navy’s “Pacific Theatre” Sixth
Loan exhibit. Mutual Nov. 20
9-9:15 p.m. plans to present Sec.
Morgenthau who will speak from
the dinner at the Waldorf-Astoria
of the New York State War Finance
Committee. From 10:15-10:45 p.m.
same evening MBS also plans to
air special Unity Show, featuring
high-ranking representatives of la-
bor and management.

Typical of individual station pro-
motion, WOR New York in addi-
tion to its Mutual activities has
planned War Bond rallies in neigh-
boring communities as well as a
“Treasury Hunt” contest during
the last week of Drive.
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ARE NEEDED WITHIN
THE COVERAGE AREA
OF A RADID STATION!
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" WHN-with its 50,000 watts...covers
more than 11.6% of all the people
in the entire United States....

Actually 15,398,401 in guaranteed coverage area!

WHN—the station that specializes in SPORTS—MUSIC—NEWS
also offers such outstanding features as CLEM McCARTHY
RACING RESULTS, EXCLUSIVE N. Y. GIANTS FOOTBALL,
REUTERS BRITISH NEWS DISPATCHES, DICK GILBERT-singing
1 disk-jockey-GLOOMDODGERS-daily variety show plus many
| __ other top shows!

(Sold out?--not quite!)

S

AMERICA'S MOST POWERFUL yypeppy, - STATION

Represented by RAMBEAU

a5 HSS aS

BROADCASTING e Broadcast Advertising November 20, 1944 o Page 45



d R
: I‘T\ TAKES an .
AIR BORNE ARMY

to envelope

l\'ms ENEMY!

» IT TAKES A \

50,000 |

watt station to
sell the Denver
market and the
Mountain and
Plain States
Region.

\ J
KOA is the famous

NBC Station in Denver
and the only. station

b_eie with:

Power (50,000 watts)
Top NBC Programs
Coverage (7 states)

Listener Loyalty
(69%)*
Dealer Preference
(68.8%)**

*NBC Tale of 412 Cities
**Ross Federal Survey
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ReD BCS ot

co'
Ame otk
et®
o 1N

I

o

Page 46 e November 20, 1944

g4

WHITEHALL PHARMACAL Co., New
York, a division of American Home Prod-
ucts Corp., has named Joseph Jacobs Jewish
Market Organization, special merchandis-
ing and advertising counsel in the Jewish
field, for Anacin, Freezone, Hill’'s Cold
Tablets, BiSoDol, Kolynos tooth powder and
tooth past and New Hair Groom. Radio will
be used.
SEARS, Roebuck & Co., Los Angeles, in
a pre-Christmas, Southern California cam-
palgn, on Nov. 13 started for six weeks.
usmg a weekly total of 240 transcribed
12 List in-
cludes KFI KECA KMPC KRKD KFWB
KFVD KFOX KFAC KPAS KWKW
KGER KGFJ. Agency is The Mayers Co..
Los Angeles.

NEWELL-GUDRADT Co., San Francisco
(Stryker's soap), on Nov. 6 started spon-
sorship of 15-minutes of news, Monday
thru Friday_4:15-4:30. pm. (PWT) on
KFRC San Francisco. Contract is for 52
weeks. Agency is Erwis Wasey & Co., San
Francisco.

F & F Laboratories, Chicago (cough drops).
has appointed Olian Adv., Chicago and St.
Louis, to handle a spot radio test cam-
paign.

RALPH M. WATTS, former account ex-
ecutive of H. W. Kastor & Sons, Chicago,
has been named advertising manager of
Igleheart Bros., subsidiary of General Foods
Corp., New York, and manufacturer of
Swans Down Flour.

CONSOLIDATED Products Co., Danville,
1Il. has named Robert Q. Hammer mer-
chandising director. Mr, Hammer will de-
vote his time to sales promotion and dealer
service.

GROVE Labs.,, St. Louis, is sponsoring
Korn Kobblers, Frederic W. Ziv transcribed
show, on WOW Omaha, and KPO San
Francisco.

Get up, Silas dear
— it’s morninqg/

The rich Red River Valley lives by WDAY,

Musta f'orqo+
and turned

WDAY O'F‘F,

o

15,174

telephone calls recently found 59.5%. of all radio sets

tuned to WDAY—with the next “competitor” having

6.8%! Write for the full details of this most interest-

ing Survey.

Or. ask Free & Peters.

WDAY

FARGO, N. D. ... 5000 WATTS ....N.B.C.

o
AFFILIATED WITH THE FARGO FORUM
FREE & PETERS, NATIONAL REPRESENTATIVES

Kraft Revision

KRAFT CHEESE Co., Chicago,
has revised program format for
NBC Kraft Music Hall Nov. 9 to
eliminate all non-musical features.
Although policy of studio audience
has been retained, applause is
limited to beginning and end of the
show. Eugene Baird has been signed
as feminine vocalist with Bing
Crosby. New choral group with
Charles Henderson, director, has
been added. John Scott Trotter con-
tinues as musical director with Ken
Carpenter, announcer. Ezra Mac-
Intosh is producer for J. Walter
Thompson Co.

SCHALK Chemical Co., Los Angeles
(Hydro Puro-cleanser), has started using
daily participation in Peter De Lima-news
commentary, on KFI. Contract is for 13
weeks. Agency is Erwin, Wasey & Co..
Los Angeles.

SCHOENHOFEN-EDELWEISS Brewing
Co., Chicago (Edelweiss Beer), on Nov. 9
began sponsorship of an hourly program
of late evening news and transcribed mu-
sic, 12 midnight-1 am. (CWT) on WMAQ
Chicago six times weekly. Oliver Mor-
ton, manager of NBC central division
local and spot sales department, announced
last week that this period has been pur-
chased for the first time. Eight-week con-
tract was placed by Olian Adv., Chicago,

ALL STATE INSURANCE Co., Chicago.
on Nov. 20 starts one-minute spot an-
nouncements, eight weeks, through Ruth-
rauff & Ryan, Chicago, on following Vir-
ginia stations: WBTM WRVA WMBG
WGH WTAR WSAP WDBJ WCHV. WLVA.

TRANSCRIBED radio edition of its maga-
zine is sponsored by Field & Stream on
WBBM Chicago, 10:45 p.m. Friday and
WCCO St. Paul-Minneapolis, 10:30 p.m.
Sunday. Program is prodiced and placed
by Kircher, Lytle, Helton & Collet Adv.
Agency, Dayton, O

WM. CAMERON & Co., and Idesl Co..
Waco, Tex., have appointed Grant Adver-
tising Inc. to handle their advertxsmg came-
paign. Radio will be us

check these
answers to
your

recording
problems

\/ 24 HOUR SERVICE
on direct cut copies
of your recordings

\/ AIR CHECK
SERVICE
“as others hear it”

\/ COMPLETE FACIL-
ITIES for spet an.

nouncements,remote
pickups, service on
all' recording prob.
lems. For further in-
formation, write . . .

1121 Yermont Ave. .shingfon 5 D. C.
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Ar they as qood underneath?

ATCH A SMART HOUSEWIFE go marketing, and

v; you’ll find she always checks the strawberries

beneath that luscious top layer...just to make
sure the quality’s the same throughout.

~ That’s the wise way to choose a transcribed
library, too!

A display of some top names presents a tempt-
ing picture—but what you also need, just as
vitally, is solid and useful radio material all along
the line. A few ‘“peaks” don’t make up for a lot

of valleys! There are a lot of hours in the day . . .

It’s the ASSOCIATED LIBRARY that consistently
gives you, not just playing hours but paying hours
—more hours of big-time, big-audience radio music
than any other library!

You’ve got a real story to tell clients when you
can offer today’s radio headliners, in elaborate
network-caliber productions, on ASSOCIATED top-
quality, vertically-cut transcriptions. Why not get
the story now?

seociated Program Service

-~ e

Lo I =2
3

)

-
‘&l

25 West 45th Street, New York 19, N. Y.

MOST Hours of the Best RADIO Music . . . Represented by Loren Watson of SPOT SALES, Inc.



EDGAR .P. LEWIS & Sons, Malden, Mass.
(candies), has placed its advertising ac-
count with Glaser Adv., Boston. Plans are
said to include radio.

BARBASOL CO., Indianapolis, has started
a quarter hour sports review thrice week-
ly featuring Bert Wilson on WIND Chi-
cago. Till forbid contract was placed by
Erwin Wasey & Co., New York.

ELECTRICAL RESEARCH Labs.,, Evans-
ton (Sentinel Radio Co.), on Nov. 4 be-
gan  sponsorship of one 5-minute sports
news show weekly on WENR Chicago.
Contract was placed by Evans Assoc., Chi-
cago.

BATTLE PHARMACEUTICALS Co., To-
ronto (vitamins), has started announce-
ments on a2 number of Canadian stations.
Account was placed by Tandy Adv. Agen-
ey, Toronto.

DOMINION GOVERNMENT, Dept. of
Veterans Affairs, Ottawa (rehabilitation),
has started weekly quarter-hour tran-
scribed programs on case histories of vet-
erans rehabilitation on a large number of
Canadian stations. Account was placed by
Stewart-Lovick, Vancouver.

Freer to Address Club

ROBERT E. FREER, chairman,
Federal Trade Commission, will
speak Nov. 20 on “Truth in Radio
Advertising” at the luncheon meet-
ing of the Radio Executives Club
of New York at the Hotel Roose-
velt in that city.

VALLEY OFFICE SUPPLY Co., Bakers-
field, Cal.,, has started a weekly five-min-
ute commentary on KERN Bakersfield.
Series features the origin and other de-
tails concerning various merchéndise. Con-
tract is for 26 weeks.

H. C. CAPWELL Co., Oakland, Cal. (de-
partment store), in addition to its cur-
rent radio schedule has started sponsoring
a2 weekly dramatized program Outposts of
Victory on KROW Oakland. A presenta-
tion of the special information office of
Pacific Overseas Air Service Command, se-
ries comprises dramatic stories of that
service branch overseas.

Sell America’s New
Industrial Frontier
With

WROL

J WROL primary arcd covers

some of

trial operations—-

Bali Bras Plans

BALI BRASSIERE Co., New York,
is experimenting further with spot
radio for Bali Brasasa preliminary
to regular use of the media, possi-
bly on a national scale. Test started
last year on WOR New York with
Strictly Entre Nous, weekly five-
minute program of Bing Crosby
records with woman m.c. It ex-
panded last week with the addition
of a similar show on WJJD Chi-
cago. Midwest series is aired six-
times weekly, 8:25 a.m. Agency is
Lester Harrison Assoc., New York.

VICTORY Packing Co., Los Angeles
{Meat-Y-Fresh pet food), has appointed
Bayard & Eccleston Adv., Los Angeles, to
service its account. Radio will be con-
tinued.

BROADWAY Department Store, Hollywood.
expanding its radio schedule, on Nov. 13
increased its thrice-weekly Bridge Club
with commentary by Robert Lee Johnson.
to five times per week on KMPC Holly-
wood. Lee Ringer Adv., Los Angeles, has
the account.

LOS ANGELES Nut Products, Los An-
geles (peanut Lutter, potato chips), on
Nov. 20 starts participation five times per
week in Art Baker's Notebook on

Los Angeles. Contract is for 13 weeks.
Western Adv.,, Los Angeles, has account.

SOUTHERN CALIFORNIA Telephone
Co., Los Angeles (employment), on Nov.
18 started a five-weekly forty-minute pro-
gram of record music, Teen and Twenty
Time, on KMPC Hollywood. Contract is
for 52 weeks. To discourage unnecessary
long distance telephoning during Christ-
mas holidays, firm currently is using a
heavy daily schedule of spot announce-
ments on 19 Southern California stations.
Agency is The Meyers Co., Los Angeles.

LOS ANGELES Federal Savings & Loan *
Co., Los Angeles, on Nov. 14 started twice-
weekly participation in Norma Young's
Happy Homes on KHJ Los Angeles. Firm
also uses spot announcements on KECA
and KNX. Contracts are for 13 weeks.
Agency is Barton A. Stebbins Adv., Los
Angeles.

world’s greatest indus
TVA, CEW, ALCOA.

% WROL for 14 years has been the home

town station for Knoxville, now m?re
than 200,000 population. Knoxvxl.le
S. business activity

: in U.
tinues frst 10
= and has

according toO Sales Management, :
topped all $-M High Spot Cities for nine

consecutive months.

s 620kc., low frequency coverage
edule offers greatest
sers 10O

Y WROL'
and 20 hour daily sch

opportunity for national adverti

reach this fabulous market.

W Ru L Hnovville

NBC FOR EAST TENNESSEE

BALTIMORE'S LISTENING HABIT

The Blue Network Station

GEO. H, ROEDER
Gen. Manager

JOHN ELMER
President

FREE & PETERS, Inc.

Represented by NBC Spot Sales

Washington
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SYLVANIA NE]

L ' STATION OPERATION EpITION i _ )

NOVEMBER Published in the Interests of Better Sight and Sound 1944

B - B — —

Sylvania’s Cathode Sylvania Assists in Recetver Design
Ray Rescarch Auds For Improved Broadcast Reception

Television Py 0gTEsS Company’s Commercial Engineers Study

Complex Circuts from Tube Standpoint

As part of the services which Sylvania offers to the radio industry, the company’s Com-
mercial Engineering Department is frequently able to render worthwhile assistance to the
manufacturers of radio receiving sets, Ly investigating new and complex circuit designs from
' the standpoint of the requirements which they
| impose upon the tubes used. This close coopera-
tion between set designers and Sylvania tube
engineers provides an effective means for improv-
ing set performance—which in turn is reflected in
greater public interest in broadcasting programs.

“Car 54, go to
8th and Main-
Signal 17—and
doesn’t the trans-
mitter sound swell
since I put in
those Sylvania

tubes? Thatisall.” CIRCUIT LABORATORY MAINTAINED

In order to assist the radio set designers muost
effectively, Sylvania maintains an up-to-the-minute,
fully equipped Circuit Laboratory. This laboratory
is provided with the finest types of measuring in-
struments in a range that permits the thorough
investigation of special tube requirements and
circuit problems.

hnal mspeclzon of televmon tybes in the Sylvania
plant.

Constant research in the field of cathode ray tubes,
combined with experience in large-scale produe-
tion to meet war requirements, has placed Sylvania
in a position 1o manufacture these tubes at lower

cost than ever before.

Sylvania’s economical production of cathode ray L I F E T E S T U N E A RT H S N E W T U BE D ATA‘
tubes will be an important factor in the manufac- - 5 [ ’ ~ 9 - g 5 ¥

ture of reasonably-priced television receivers in the
postwar era—and consequently in the building up
of a broader audience for television programs.

Db You KNow...

That fluorescent lamps give off only half as much
radiated heat per watt as do incandescents? They can
be uscd to advantage in broadcasting studios to add to
the comfort of performers and audience.

*  x %

That Sylvania's P-7 Fluorescent Extension Cord Unit
will pass through an opening 2 inches square? Handy
for trouble shooting.

% X *
That Sylvania Blacklight Lamps furnish a convenient - = - = J i - -
source of Near Ultra-Violet radiation, for the illumina- | From each day’s production at Sylvania, a percentage of the tubes are sent to this life tést rack, to burn their lives

tion of fluorescent dials or other markings? away under constant watching . . . in order to provide data for tube improvement.

SYLVANIA ¥ ELECTRIC ERODUCTS INC.

MAKERS OF FLUORESCENT LAMPS, FIXTURES, ACCESSORIES, INCANDESCENT LAMPS, RADIO TUBES, CATHODE RAY TUBES, ELECTRONIC DEVICES
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5000 watrs 560kc
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CHICAGO /
STATION
WITH 24
HOUR NEWS
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CHICAGO BEARS
FOOTBALL

BLACK HAWKS
HOCKEY

24 HOURS
NEWS SERVICE

CHICAGO cusSs
BASEBALL FOR 1945

National Reresentohvai

250 PARK AVE., NEW YORK
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BRUNO W. RANDOLPH has joined Peck
Adv., New York as vice-president and ac-
count executive. He was formerly vice-
president of J. Sterling Getchell Ine., and
European manager of McCann-Erickson.
LT. COMDR. THAYER CUMINGS, for-
merly of BBDO New York and officer in
charge of the branch radio- office of Navy
Public Relations in New York, is now
with the radio production staff at Pearl
Harbor.

JOHN M. Van HORSON, manager of new
products department, Young & Rubicam,
New York, has become a permanent mem-
ber of the plans board.

RICHARD K. STOVER, formerly in the
market research and media department
of J, M. Mathes Inc., New York, has
joined the market research department
of McCann-Erickson, New York.
SIDNEY SENZER, with Newell-Emmett
Co., New York, 14 years as copy group
head and account executive, and more re-
cently with Pedlar & Ryan, New York,
as head of copy creation and testing, has
joined Foote, Cone & Belding, New York.
as copy director, a new position.

VIOLA BURNS, who handles auditions for
Young & Rubicam, New York, has as-
sumed added duties as talent interviewer.
She will also handle daytime scripts. Two
additions to the agency’s talent staff are
Robert Weenolsen, former Blue produce,r
and Mary Hanrahan, former personal man-
ager for Edgar Bergen and more recently
on the talent staff of General Amusement
Corp., New York.

PETER KRUG, former announcer, writer
and assistant to the commercial radio man-
ager of Buffalo ‘Broadcasting Corp., Buf-
falo, N. Y., has joined the radio depart-
ment of Donahue & Coe.,, New_ York, to

‘handle motion picture accounts, Mr. Krug

has been associated in the past with WGY
Schenectady and with WEBR Buffalo as
program director,

JOHN R. BURR, former advertising man-
ager of Sperry Flour Co., San Francisco.
at one time with the former firm of Black-
ett-Sample-Hummert, has joined McCann-
Erickson Inc., New York, as account ex-
ecutive in the food field.

Oddie Appointed

RICHARD M. ODDIE, radio direc-
tor of the San Francisco office of
McCann-Erickson, has been ap-
pointed director
of broadcasts for
Associated Broad-
casters Inc. He
will be in charge
of all program-
ming for KSFO
San Francisco
and will supervise
Associated’s post-
war program
planning and re-
search in connec-
tion with shortwave, FM and tele-
vision. Mr. Oddie was graduated
from Stanford U. and acquired
experience in manufacturing, mer-
chandising and sales promotion be-
fore going into the agency field.

Mr. Oddie

JOHEN LAUER, formerly with W. W.
Garrison & Co., Chicago, has joined Earle
Ludgin & Co., Chicago, as art director.
Katherine Mayer, formerly with Federated
Stores, has joined the copy staff.

RUTH V. BARR, vice-president of Russell
T. Gray Inc., Chicago, hae been named
second vice-president of the Chicago Fed-
erated Adv. Club.

SHERWOOD KING, former chief of the
adevtrising section, Treasury War Finance
Division, has joined Campbell-Ewald Co.,
as director of copy of the New York office.

SURETY ADV. Co., New York, headed
by Herbert Chason, has changed its name
to Herbert Chason Co., advertising.

TERRY HAYWARD, released by the Army,
has joined Young & Rubicam, Hollywood
publicity staff.

ENSIGN MALCOLM O'MARA; until re-
cently with the Maritime Service, has re-
turned to the Katz Agency in New York.
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Gertrude Scanlan Named

BBDO Local Radio Chief

GERTRUDE SCANLAN, formerly
a timebuyer, has been named local
radio manager of BBDO, New
York, a new post covering super-
vision of station relations and spot
radio. Her station contact work,
which will involve frequent travels,
will take her first to Cincinnati in
December, and in January on a
midwest tour of three weeks or
more.

Miss Scanlan will confer with
station men on placement, merchan-
dising and other phases of spot ra-
dio for BBDO clients. She will han-
dle spot radio buying from New
York through the usual channels.
Frank Silvernail, in charge of ra-
dio timebuying, continues to handle
network placements.

Joins Neff-Rogow

HORACE HAGEDORN, former
New York manager for Howard H.
Wilson Co., station representatives,
has been named account executive
of Neff-Rogow. During the past
four years Mr. Hagedorn has been
account gxecutive with NBC.

JOHN LO BUONO, formerly account
executive with West-Marquis. Inec., Los
Angeles, and prior to that with Erwin,
Wasey Adv. Agency, has joined Grant Adv.,
Chicago, as account executive,

WILLIAM R. KINNAIRD, formerly ad-
vertising manager for American Meat In-
stitute, will join Needham, Louis & Brorby
Chicago as account executive, Dec. 1

GRACE GLASSER, head of Glasser-
Gailey & Co., Los Angeles, is in New York.

PEGGIE ANNIS, formerly in promotion
department of Los Angeles Examiner, has
joined radio division of Dan B. Miner Co..
Los Angeles, as associate producer. Robert
Smeltzer has joined the agency as copy
chief.

WALTER LAWRENCE JENSEN, free-
lance writer-producer, has joined Bayard
& Eccleston Adv., Los Angeles. as radio
director. Anne Smith, formerly of Re-
public Pictures, has been named publicity
director,

ARTHUR C. SCHEIFLE, former executive
secretary of the Huron- Glinton Metropoli-
tan Authority, has joined the staff of
Grace & Bement Inc.. Detroit. Mr. Scheifle
will head the agency’s new planning board.
and will handle copy and contact work
for several accounts.

I. H. MacKENZIE, formerly in the De-
troit office of Metropohtan Sunday News-
papers, has named head of the Detroit office
of J. Walter Thompson Co., with temporary
offices in the Lafayette Bldg. He previously
had been account executive of the Biow
Co., and for 12 years was head of media
in the Detroit office of J. Stirling Getchell
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Bura-Smith Company, Incotp.

551 Filth Avenue
New York I7.N. Y.
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Chicago 1. Dlinois
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House Group Subpenas Aides
To President in WMCA Quiz

By BILL BAILEY

EXTENDING its power of sub-
pena into the White House an¢
across the Atlantic into Gen. Eisen-
hower’s headquarters, the Housc
Select Committee to Investigate the
FCC is scheduled to reopen hear-
ings into the 1940 sale of WMCA
New York, at 10 a.m. Tuesday
(Nov. 21), with more than 30 wit-
nesses already called.

Heading the list, on whom sub-
penas already have been served,
are Maj. Gen. Edwin (Pa) Watson,
military aide to President Roose-
velt; David K. Niles, executive
assistant to the President; Lt, Col.
Telford Taylor, member of Gen.
Eisenhower’s staff and former FCC
general counsel; Edward J. Noble,
chairman of the board of the Blue
Network Co., whose purchase of
WMCA in December. 1940 from
Donald Flamm is under investiga-
tion; former FCC Chairman James
Lawrence Fly; Commissioners
Paul A, Walker, Norman S. Case
and Clifford J. Durr, and former
Commissioners T. A. M. Craven
and George Henry Payne.

Joint Committee Proposed

On the heels of announcement
last Monday by Speaker Sam Ray-
burn (D-Tex.) that Congressional
investigations accomplish little and
that the next Congress probably
would see fewer of them, the House
Select Committee, stripped of two
of its members by the election,
plans to finish as much of its work
as possible, pulling no punches, ac-
cording to Committee members.

Following disclosure that the
House investigators will press their
probe of station transfers until the
last day of the present Congress,
Rep. Howard W. Smith (D-Va.),
chairman of the House Special
Committee to Investigate Execu-
tive Agencies, today (Monday)
was to introduce a bill to set up a
joint committee of Congress to
keep a weather eye on all execu-
tive agencies and to assist various
committees in formulating legisla-
tion.

Despite reported Administration
efforts to tone down the WMCA
investigation, all five members of
the Select Committee are expected
to be in their seats when Chair-
man Clarence F. Lea (D-Cal.) for-
mally opens Tuesday’s session.
They include Reps. Edward J. Hart
(D-NJ.), Warren G. Magnuson
(D-Wash.), who was elected to the
Senate; Richard B. Wigglesworth
(R-Mass.) and Louis E. Miller (R-
Mo.), who was defeated.

John J. Sirica, Committee gen-
eral counsel; Robert Barker, chief
investigator; Joseph MacHugh and
Louis J. Russell, investators-attor-
neys, have been working virtually
night and day on the WMCA in-
quiry since mid-September to com-
plete the case which was abruptly
halted last February on motion of
Rep. Hart [BROADCASTING, Feb.

21]. At that time the Committee
agreed to postponement of public
hearings for a ‘“reasonable” pe-
riod, pending litigation in New
York courts. That action was taken
at the request of Mr. Noble’s attor-
neys.
Fly Offered Cooperation

During cross-examination by
Rep Miller of Chairman Fly last
Sept. 13, Mr. Fly asserted: “I want
the public and this Committee to
know that before Nov. 7, even right
now, I am prepared to answer any
questions on WMCA.” Rep. Miller
had suggested that the Committee
reopen the probe “after Nov. 7.”
On Sept. 15 the Committee staff
went to work.

It was understood that the U.S.
Marshal’s office objected to serving
subpenas on Gen. Watson and Mr.
Niles without advice from the At-
torney General, but following con-
ferences with Chairman Lea the
subpenas were served. War Dept.
officials are reported to have ob-
jected to bringing Col. Taylor back
from the Eastern Theatre of Oper-
ations, European Command, but
were overruled by Secretary of
War Stimson, who ordered the
Congressional subpena honored.

Other witnesses on whom sub-
penas have been served are: Chest-
er J. LaRoche, vicechairman in
charge of operations, Blue Net-
work Co.; Mark Ethridge, pub-
lisher of the Louisville Courier-
Journal, which operates WHAS;
William J. Dempsey, former FCC
general counsel, and his law part-
ner, William C. Koplovitz, former
assistant general counsel of the
FCC, Noble attorneys in the
WMCA transaction; Irwin Stein-
gut, New York Assemblyman;
Thomas G. Corcoran, former
White House confidant; Charles
Stuart Guthrie, former law part-
ner of Mr. Corcoran’s and coun-
sel for Mr. Noble.

Burton A. Howe, Harry A. Cush-
ing, Warren S. Snow, John A.
Curtis, executives of E. H. Rollins

. & Co., New York brokerage firm;

Mr. Flamm; Philip Handleman
and Colin Ives, New York attor-
neys for Mr. Flamm; William
Weisman, former counsel for Mr.
Flamm; Lybbya Schneider, former
secretary at WMCA; Leslie E.
Roberts, former public relations
counsel of WMCA and one-time
Government employe; Donald S.
Shaw, radio director of Geyer,
Cornell, Newell & Wickersham,
former general manager of
WMCA; David H. Diebler, princi-
pal attorney, FCC Law Dept.;
Lucien Hilmer, now of the Foreign
Economic Administration and for-
mer FCC assistant general counsel
in charge of broadcasting.

Milton I. Hauser, former assist-
ant general counsel of the Select
Committee under Eugene L. Garey,
has been questioned by the Sirica
staff on the earlier WMCA inves-
tigation.
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IF WE WERE
AN
ADVERTISER

. . we'd plan, right now, to go

after a good slice of Detroit Area
. . with the help of CKLW. We'd remember that
. . with 5,000 watts at 800 kc.,

a cinch to give out the largest concenirated coverage In

business .
this station’s a live wire .
this region . . . by the yardstick of results per-dollar-costl
We'd begin making schedules, and commitments now . . .
even though fim’; is scarce . . . so when an availability
occurs, we'd be there . . . on a station that's going places

In a great marketl!

Union Guardian Bldg., Detroit

J. H. McGillvra, Inc.
Representative

3,000 WATTS

DAY ond NIGHT

B0O0 Ke.

MUTUAL BEROADCASTING SYSTEM

OF YOUR RECORDINGS
33Y4 RPM transcriptions for broadcast or
audition use.

24 HouR SERVICE

— packaged and shipped
to your station list from Chicago.

Aluminum based material avaslable
where transcriptions can be
returned after use.

. 1006001

”/ RECORDING COMPANY

221 M. LA SALLE 5T. CHICAGO 1
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Homemakers Show

HARTFORD Electric Light Co., Hartford.
has started sponsorship on WTIC Hart-
ford of a new series titled The Question Be-
fore the House, Sunday evening. Guest ex-
perts on the program answer questions
of interest to thoze planning to build or
remodel their homes. Postwar problems are
considered.

KFUN to Rambeau

WILLIAM RAMBEAU Co., Chicago, is
now representing KFUN Las Vegas, N, M.

Rudineds OF
BROADCASTING

Red Top en Six

RED TOP BREWING Co., Cincinnati.
through Jesse Joseph Agency, that city.
‘as scheduled the Frederic W. Ziv traa-
scribed musical show, Songs of Good Cheer
onSAV%HIZ WSLS WAPO WHIS WCHS
Wi .

New CJBC Rates

CJBC Toronto has issued new rates which
go into effect Jan. 1. 1945. Rates are being
increased because of the station’s increase
in power from 1 kw to 5 kw.

Take 132 hours of discriminate programming per
week . . . sift out 106 hours of this time which is
sponsored by most of the biggest names in radio ad-

vertising . . . sprinkle this full schedule with 468 com-

mertcial spot announcements each week . . . leaven with

the remaining time devoted to programs in the public
interest, and you have the bill of fare at WOAI—

AUDIENCE APPEAL.

Results are certain when these impelling ingredients
are served to listeners by WOALI . . . the station which
sells more merchandise to more people in Central

and South Texas than any other station—at a lower

cost per sale!

50,000 WATTS ¢ CLEAR CHANNEL ¢ NBC AFFILIATE ¢ MEMBER TQN

Represented Natianally by
EDWARD PETRY & CO.

The Powerful Advertising Influence of the Southwest

New Service Firm

MAXINE KEITH around Dec. 156 will open
in New York what she describes as a
“se*v e» st tion” ior agenc.es, advertisers
and individual radio tale-t, with head-
quarters for the present at 213 East 58th
St. Services covering rad.o and television.
will include program building, seript doc-
toring, creation and revi ion of commer-
cials, with special emphasis on the latter.
and consultation on placement of shows
and spots. Firm will probably be named
From Me to You, title of MIss Keith's
Mutual program which continues. Miss
Keith has re igned a8 radio director of
Caples Co., New York.

GM Sponsors Parker

GENERAL MOTORS Corp., Detroit. Olds-
mobile Division, is sponsoring the series
of overseas broadcasts by Jack Parker,
w-r covresnondent for WJIM Lansing,
Mich., Mr. Parker has been accredited Ty
the War Dept. as a correspondent in the
European Theatre [BROADCASTING, Nov.
13]. His broadcasts, featuring i-~terviews
with Michigan boys, especially those from
Lansing, will be shortwaved to America
and heard on WJIM Tuesday, Thursday
and Saturday, 6:30 p.m. (EWT),

New AMP Agreements

ASSOCIATED Music Publishers Inc., New
York, has signed new agreements with
WOL and WOMI and has had existing con-
tracts extended by the followi~g 25 sta-
tions: WPEN WOV WORL WNBC WJBY
WHKC WHK WHBB WHB WGRC WESX
WCOP WCLE WBRC WATL WARM
KCMO WAGA WACO KXYZ KWAL
KRIS KNOW KGA KFNF.

KDKA Bond Promotion

TO PROMOTE purchases of War Bonds
during the Sixth War Loan, KDKA Pitts-
burgh is adopting a policy of “the bigger
the bond, the better the seat’” in selling
tickets for the Ice-Capades. KDKA sold
seats to the Nov. 17th performance and
hopes to raise $500,000 in Bond sales.

United Nations Forum

SEVERAL thousand pcople participated
in the two-day United Nations Forum con-
ducted in Des Moines under the auvpices
of KRNT. Phil Hoffman, station manager,
was in charge of arrangements and pre-
sided as co-host with Gardner (Mike)
Cowles Jr. at a press luncheon in honor of
visiting celebrities.

WWL ‘Variety House'

WWL New Orleans has started a new se-
ries of afternoon shows titled, Variety
House, heard Monday through Friday, with
Ed Hoerner, m.c. Program, which is de-
signed for participating sponsors, features
vocalists Dottie O’Dair and Gene Paul with
music by Ray McNamara. '

Neblett Signs Nassey

NEBLETT RADIO Productions, Chicago,
has signed Louise Massey and the Western-
ers, who will record 156 quarter-hour tran-
scriptions which will be released for spon-
sorship. Herb Koch will direct. Exclusive
contract is for five years.

HER FRIENDLY ADVICE,
WIT AND HUMOR, KEEP
C ® 5 women rusen 1o.,..

WCKY

£ LW ore sTarion

1
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To Time-Buyers Who Want

OMAHA (WOW) HOOPERAT“!GS
COMPARED WITH NATIONAL HOOPERAT“!GS
HOOPERATXNGS

National*** PLUS

PROGRAMS‘ Omaha** (U.S. Ratings
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Information Please ...« 18.4 11.0 7.4 to adverti eason that’s import
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imm Fidier .o .-oooo 18.5 89 9.6 For
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Fulton Lewis, r.

GOES EVERYWHERE
HUNTING FOR NEWS

Wherever the four winds blow . . . there you'll
find Mutual’s Ace Reporter digging up the facts
. . getting to the bottom of things . . . reporting

certainties instead of rumors.

No wonder Fulton Lewis, Jr., is America’s
“most listened to” news reporter. No wonder he’s
the man with more satisfied sponsors than any

other news reporter.

You can sell him at your one time
quarter hour rate per week. Call,
wire or write WM. B. DOLPH,
BARR BLDG., WASHINGTON, D. C.

oriGiNaTING From WL wasuineToN, D. c.

Affiliated with the MUTUAL BROADCASTING SYSTEM
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Non-Profit QOutlet
Is Liable to Fees

Supreme Court Denies Review
Of Ruling in WEVD Case

BY REFUSING a writ of cer-
tiorari to the U. S. Circuit Court
of Appeals on petition of Debs Me-
morial Radio Fund, licensee of
WEVD New York, and Henry
Greenfield, station manager, the
Supreme Court permitted to stand
a ruling .that nonprofit stations
which sell commercial time must
pay copyright fees for music per-
formed on sustaining programs.

Associated Music  Publishers
brought infringement suit for $200
after a portion of the “Petite Suite
Espagnole” was played by record-
ing on WEVD during its Symphony
Hour program Oct. 18, 1940. Judge
A. N. Hand of the Circuit Court
of Appeals, in upholding the Dis-
trict Court, held that sustaining
programs are broadcast “to main-
tain and further build up the lis-
tening audience and thus furnished
the field from which the paying ad-
vertisers may reap a profit. It can
make no difference that the ulti-
mate purposes of the corporate de-
fendant were charitable or educa-
tional.”

Infringement Liability

In his brief, A. Walter Socolow,
attorney for WEVD and Mr. Green-
field, contended that if the prin-
ciple established by the Cirecuit
Court of Appeals is allowed to re-
main as authority, “all charitable
and nonproflt organizations which
perform copyright musical works
in connection with activities in the
public welfare would be liable for
copyright infringement merely be-
cause they derive some revenue to
defray the cost of achieving their
philanthropic and educational pur-
pose.” He alleged the principle
“may well extend to charging such
nonprofit organizations with new
liabilities in other aspeets of their
operations unconnected with the
performances of copyrighted musi-
cal works.”

Petitioner contended that a por-
tion of WEVD time was sold to
make up operating deficits.

Middlebrooks Cited

“FOR MERITORIOUS perform-
ance of duty in a position of re-
sponsibility as Radio Materiel Of-
ficer” Lt. Comdr. James L. Middle-
brooks, USNR, former CBS engi-
neer, has been awarded the Bronze
Star Medal. Comdr. Middlebrooks
was in charge of maintenance and
installation of the radio and under-
water sound gear of the Eleventh
Amphibious Force for the Nor-
mandy Invasion in June. Before en-
tering the Navy, he supervised
building of transmitters for WTOP
WasLington, WABC New York,
KNX Hollywood.

KQW Video Site
C. L. McCARTHY, vice-president of
KQW San Francisco, acting for the
station has asked the city planning
commission to authorize the rezoning
of a tract atop Twin Peaks to permit
construction of a television outlet.

REFRESHER TRIP this year by
Pete Smythe, KLZ Denver pro-
gram director, was to Hollywood
where he viewed CBS West coast
production methods. While at a
broadeast of Suspense. Bill Spier
(r), producer, and Ed Buckalaw
(1), CBS western- division field
manager, gave pointers.

WEST COAST HOOPER

UP FROM YEAR AGO

TOP TEN programs on the Pa-
cific Coast, according to the Nov.
8 report of C. E. Hooper Inc., New
York, places Charlie McCarthy in
the lead, Great Gildersleeve sec-
ond and M». District Attorney
third, followed by Radio Theatre,
Frank Morgan, Screen Guild Play-
ers, Hildegarde, Can You Top
This?, Your Hit Parade and Quiz
Kids.

The Pacific network ratings for
the September-October periods
show an average evening audience
rating of 7.8, up 0.7 from last re-
port and down 1.4 from a year ago.
Average evening sets-in-use of
324, up 2.8 from last report, 1s
up 0.7 from a year ago. Average
evening available audience is 75.0,
up 0.9 from last report, and down
1.1 from a year ago.

Average daytime audience rat-
ing is 3.9, up 0.1 from last report,
showing no change from a year
ago. Average daytime sets-in-use
of 14.2, up 0.4 from last report,
is up 0.9 from a year ago. Aver-
age daytime available audience of
65.4, is up 1.0 from last report
and down 0.7 from a year ago.

Westinghouse Changes

DAVID M. SALSBURY, formerly
with Westinghouse Electric Supply
Co., Salt Lake City branch, has been
named vice-president and general
manager of the company. R. W.
Beil, formerly at Westinghouse’s
Sharon, Pa. works, as supervisor
of order service for the company’s
transformer -division, was named
general contract manager of West-
inghouse E & M Co. C. F. Lloyd,
former general contract manager,
was named assistant to the man-
ager of the industry departments.
Clyde A. Peterson, identified with
radio, auto and appliance design-
ing for more than ten years, has
been appointed a designer in the
radio receiver division.

NBC Play Premiere

NBC presented a radio premiere
of a new play, “Ilome Came the
Steed”, Nov. 16 on the Arthur Hop-
kins Presents broadcast, 11:30 p.m.-
12:30 a.m. (EWT). Occasion, said
NBC, was a double precedent—
the first radio premiere of a play
written for the stage and the first
new play on the Hopkins series,
heretofore devoted to past Broad-
way successes.

BROADCASTING o Broadcast Advertising



ACCURACY “ Du: Lusines

SAW-CUTTING Raw Quartz into Precisely Oriented Wafers, using diamond blade and running
lubricant, is Only One of the Exacting Operations in CRECO’s War Assignment of Preparing Com-
bat Crystals for the Armed Forces. From these wafers crystals are cut and then lapped to desired
frequencies. CRECO has time now to Similarly Service a Limited Number of Standard, FM and Tele-
vision Applications that Demand Results Based On KNOWLEDGE, EXPERIENCE, ACCURACY.

Write, Wire or Call

COMMERCIAL RADIO EQUIPMENT COMPANY

EVERETT L. DILLARD, General Manager
Porter Bldg. Evening Star Bldg. Crossroads-of-the-World
KANSAS CITY, MO. WASHINGTON, D. C. HOLLYWOOD, CAL.

“BE SURE OF TOMORROW . .. BUY WAR BONDS TODAY”
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Petrillo Victory
(Continued from page 15)
the economic advantage of a single
company to divide and conquer,
which worked so well for him this
last time.

RCA began recording Sunday
afternoon, less than 24 hours after
the contracts were signed. “The
Trolley Song,” played by Vaughn
Monroe’s orchestra, was the first
RCA recording. Andre Kostelanetz
and his orchestra made the first
Columbia records, also on Sunday.

NBC Radio Recording on Mon-
day recorded 10 tunes by Vincent
Lopez and his orchestra in New
York, and nine tunes by Sammy
Kaye and his orchestra in Chi-
cago, where the Kaye aggregation
had made a special trip from To-
ledo, to provide new musical num-
bers for Thesaurus, transcription
library. Norman Cloutier’s string
orchestra and Allen Roth and his
orchestra were also scheduled to
record for Thesaurus last week.

NBC hopes in December to re-
sume full-scale Thesaurus service
to its station subsecribers, who have
received no new releases since
April, and for some months before
that only limited releases of vocal
arrangements and the like. Rates
which have been twice reduced,
with stations paying only half the
contract rate since May, will re-
turn to normal with the resumption
of full service.

Van Camp Expands

WITH TIN containers becoming
more available to food packers, Van
Camp-Stokley Bros., Indianapolis,
is increasing its network advertis-
ing for various tin and paper pack-
aged products. According to a
spokesman for the agency, Calkins
& Holden, New York, the food firm
last spring reduced sponsorship of
Luncheon With Lopez from a
thrice-weekly show to the present
weekly program Fridays, 1:30-1:45
p.m, on 129 MBS stations, because
of a container shortage which
caused packing and distribution
problems. Discontinuing Lopez Jan.
26, Van Camp on Jan. 29 starts a
musical variety show on about 130
MBS stations, Mon., Wed., and Fri-,
11:30-11:45 a.m. New Show will
feature the Landt Trio Boys, Frank
Novak’s Orchestra and Dic Wil-
lard, WOR New York announcer,
as m.c.

CBS Gross Up

CBS Board of Directors on Friday
declared a cash dividend of 60 cents
a share on outstanding class A and
class B stock of $2.50 par value for
the ‘fourth quarter, payable Dec. 3
to stockholders of record Nov. 24.
Leon Levy, president, WCAU Phil-
adelphia, presided at the meeting in:
the absence of Wwilliam S. Paley,
CBS president, and Paul Kesten,
executive vice-president. A finan-
cial statement covering the first
nine months of the year shows CBS
and its subsidiaries had a gross in-
come of $62,730,765 for that period,
a gain of 16.5% over $53,846,109
in 1943. Net income after taxes for
the Jan.-Sept. period was $3,399,-
081, up 4.79% from $3,245,626 last
year,

IRE-RMA Meeting
(Continued from page 14)
Federal Tel. & Radio Labs., dis-
closed that his company, a subsid-
iary of IT&T, has developed a
system of pulse time modulation,
which is applicable to wire and
radio transmission, including
broadcasting and television chan-
nels. The proposed new system re-
duces the usual requirements for
stability, distortion and noise, said
Mr. Labin, who predicted the new
modulation will be used for relays
and repeater stations in the super-

high frequencies.

Research and development work
began in the Paris Labs. of IT&T
in 1937, Mr, Labin explained. Com-
pared with AM and FM, pulse
time modulation appears particu-
larly promising, he added, for
application to multichannel, coax-
ial cable, telephone, telegraph and
facsimile, as well as point-to-point
radio and ultra-high frequency
broadcasting.

Attending the two-day meeting was Dr.
William L. Everitt, chief of the Opera-
tional Research Branch, Office of the
Chief Signal Officer, Washington, newly-
elected president of IRE. The new vice-
president is Dr. Hendrik J. Van der Bijl,
Johannesburg, Union of South Africa.
Elected directors for threc-year terms
were: Stuart L. Bailey, Washington con-
tulting engineer; Keith Henney, editor
of FElectronics, and Dr. Benjamin E.
Shackelford, engineer in charge, RCA Fre-
quency Bureau. Speakers at the fall Roch-
ester meeting included:

W. R. MacLean, Polytechmc Institute,
Brooklyn; C. N. Works T. W. Dakin,
Westinghouse Electric &
Mfg, Co.; M. J. Larsen, Stromberg-Carl-
son Co.; L. R. Martin, RCA; J. 1. Cornell,
Solar Mfg. Corp.; K. W. Jarvis, consult-
ing engineer, Chwago, Dr. W. R. G.
Baker, General Electric Co.; Rupert Mac-
laurin, Mass. Institute of Technology.
K. M. Wise, Sylvania Electric Prods.;
Shailer L. Bass, T. A. Kauppi, Dow-
Corning Corp. ; H. J. Dailey, Westinghouse.

Sun Life
Bujlding,
Montreal

BROADCASTING e

T T At

) RADI*O -PRO.GRAM
MontnEAL’

} Sun Life Building, Montreal, is a sym-
bol of the industry and activity of
Quebec Province.
market of 314 million people—eager listen-
ers to their radios—and loyal to the pro-
ducts and programs they enjoy. We can
cooperate with you by planning and pro-
ducing the type of radio program—in
either French or English—which brings
results, because we know Quebec, its
people, preferences and psychology.

Here is a specialized
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ANA Favorably Receives Bureau

(Continued from page 14)

table session by A. W. Lehman,
CAB president, and George Allen,
general manager, who outlined the
additional services to CAB sub-
scribers made possible by the en-
larged interviewing sample.

Opening with a session of what
advertisers are doing today in prep-
aration for postwar conditions, the
convention continued with presenta-
tions of radio, newspapers, maga-
zines and outdoor trends, followed
by media roundtable discussions.
Thursday morning was devoted to
talks on postwar economic prob-
lems and of advertising’s expand-
ing funections to cover the publie,
personnel and stockholder relations
of industry as well as the direct
sale of its products. Entire after-
noon was given over to reports on
various phases of the campaign to
educate the public on the value of
brand names as opposed to grade
labeling.

ANA Survey

Slightly more than half (52%)
of the general publie finds some ad-
vertising objectionable, with radio
commercials heading the list of re-
ported objections, according to a re-
port on an ANA national poll of
public opinion given at the Friday
morning session of the three-day
meeting.

Survey, first of a continuing se-
ries made by the Opinion Research
Corp. under the direction of the
ANA public relations committee,
revealed that the chief public com-
plaint against advertising is ex-
aggeration. Radio commercials were
deemed the worst offenders, maga-
zine advertising next worst and
newspaper ads third. Nearly a fifth
(189 ) of those interviewed said
that they had found some adver-
tising so objectionable that they
had discontinued their purchases
of the produect.

Public opinion as to whether ad-
vertising raises or lowers the sales
price of merchandise was fairly
evenly divided, 42% believing ad-
vertising increases costs, 46% that
it lowers cost. However, 88% said
advertising helps create jobs.

Questions on postwar conditions
revealed an almost even three-way
split on opinion as to whether
there will be little unemployment,
a moderate amount or a great deal.

About half the people think indus-
try can reconvert to peacetime pro-
duction in one to two years after
the end of the German war, while
27% think the conversion can be
completed in six to 11 months and
5% in five months or less.

Half the people (53%) think
wartime profits too large, the aver-
age belief being that present profits
are about 30% and that they should
be about 109%. Manufacturers were
thought to be making excess profits
by 419% of the people, labor by
33%. Labor also was considered as
failing to cooperate in the war ef-
fort by 47%, whereas only 13%
cited manufacturers for such lack
of cooperation.

At the final session of the three-
day meeting, devoted to the post-
war functions of Government, busi-
ness and labor, Chester J. LaRoche,
viece-chairman of the Blue Network,
pointed out that each of the three
must be concerned with the wel-
fare of all the people and also of
each other. Advertising’s job, he
stated, is to inform the people of
these peacetime problems as it has
kept them informed of war prob-
lems, urging that the format of the
War Advertising Council be re-
tained for this task.

WCKY WwWCPO WKRC

REINSTATE HOOPER

THREE Cincinnati stations which
last March cancelled their sub-
scriptions to the C. E. Hooper Con-
tinuing Study of Listener Measure-
ment for that city [BROADCASTING,
March 27] have all reinstated this
service, effective with the summer
report just issued, C. E. Hooper
Inc. announced last week.

Stations which had dropped the
Hooper service—WCKY WCPO
WEKRC—did so during a contro-
versy over money giveaway pro-
grams which arose from the publi-
cation of an article by Mr. Hooper
“Clean Out the Funny Money Pro-
grams” [BROADCASTING, March 6].
Cancellations followed receipt of
telegrams sent by Mr. Hooper to
all Cincinnati stations proposing
that each post a $10,000 bond, to
be forfeited pro rata to the other
stations if it broadcast any prize-
for-listening programs after March
31.

LAWRENCE, MAS5.—5000 WATTS - 6B0 K C

NATIONAL REPRESENTATIVES: THE KATZ AGENCY, INC.
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it's label’d

AIR EXPRESS

... but it can’t
take off from your
shipping room floor!

hlp When Ready
for Fastest Delivery

o e The end-of-the-day rush at the airport may
[ ob nudge your shipments out of the race,
defer them until a later plane. So phone
for a pick-up the moment the label is on
...or before! That’s the way to get fastest
delivery!

SPECIFY AIR EXPRESS
A Money-Saving,
High-Speed Tool
for Every Business

With additional planes now available for all important
types of traffic, 3-mile-a-minute Air Express directly serves
hundreds of U.S. cities and scores of foreign countries.
Thousands of shippers are saving substantial sums through
Air Express, empl}())ying its economy and efficiency in an

ever-increasing number of ways.

WRITE TODAY for ““Quizzical Quiz”— a booklet packed
with facts that will help you solve many a shipping problem.
Dept. PR-12, Railway Express Agency, 230 Park Avenue,
New York 17, N. YY,

or ask for it at any local office.

Phone RAILWAY EXPRESS AGENCY, AIR EXPRESS DIVISION
Representing the AIRLINES of the United States
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Basic Blue programs mean

BASIC RESULTS in Louisville!

For availabilities
or call.

write, wire
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yo«« BASIC BLUE

STATION &«

LOUISVILLE, KY.
HARRY McTIGUE

General Manager
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Porter to Take Post Dec. 15

(Continued from page 13)

Clifford J. Durr, or any other
member of the Commission, for the
chairmanship. Mr, Durr had been
a candidate.

Mr. Jett, prior to his interim ap-
pointment as chairman, had told
White House officials that he did
not desire to undertake the chair-
manship and would prefer to con-
centrate largely on technical and
allocation matters. The President
took cognizance of this in a letter
to Mr. Jett. He wrote:

It will necessarily be some
weeks before a new chairman will
be named for the Commission. I
can well understand that, with
your other extensive duties, you
would not care to undertake the
burdens of the chairman’s office
permanently. However, I do hope
you will carry this work during
the interim period.

With that thought in mind and
pursuant to the provisions of the
Tederal Communications Act of
1934 as amended, I hereby desig-
nate you as chairman of the Fed-
eral Communications Commission,
effective the 16th day of Novem-
‘ber 1944,

The Jett appointment recognized
the importance of engineering and
allocations matters now before the
Commission which require expert
technical as well as policy direc-
tion, Mr. Jett feels he can do a
better job by specializing on en-

gineering and technical matters,
which would not tie him down with
administrative detail, budget work,
travel authorizations and other
functions of the chief administra-
tive officer.

Allocations Study

The FCC staff, both legal and
engineering, is working feverishly
on the spectrumwide allocations
plan, to cover all new services, in
the light of the testimony taken
at the five weeks of hearings which
ended Nov. 2. Despite a Dec. 1
deadline set by the State Dept. on
international aspects of the alloca-
tions, it was doubted whether the
Commission would be able to meet
that date. The general allocations,
covering such new services as FM,
television and faesimile, and asso-
ciated relays, won’t be ready for
some time after that—possibly not
until the first of the year. Chair-
man Jett will direet that work
and also may follow through after
Mr. Porter assumes office.

In addition to assuming the FCC
chairmanship, Mr. Jett automatic-
ally becomes chairman of the Board
of War Communications of which
he has been coordinating committee
chairman. His extra FCC functions,
which probably were responsible

GASOLINE PUMPS

::.in the vast industrial area served by WGY in central and
eastern New York and western New England—the WGY COM-
MUNITY*. 392,000,000 gallons of gasoline supplied annually, for
essential driving. Translated into dollars this means $105,718,000
worth of business in the Hudson Circle, where 1,045,717 radio
families keep their radios tuned to WGY more than to any other

station in the area.

And WGY is the ONLY way you can combine this valuable

market into ONE coverage area.

*WGY'’s primary and secondary areas contain 18 cities with a
population of over 25,000; 39 cities of over 10,000, and 40 incor-
porated towns and villages of over 5000 population.

WGY

Schenectady, N. Y.

50,000 watts—NBC-—22 years of service
Represented nationally by NBC Spot Sales

GENERAL @@ ELECTRIC

WGY-202

Hi, Neighbor!

JAMES LAWRENCE FLY,
ex-chairman of the Federal
Communications Commission
who is newly appointed chair-
man of AMP and its subsid-
iary Muzak in New York,
has selected the Lombardy
Hotel, 111 East 56th St., as
a residence. One of his neigh-
bors in the same residential
hotel is Eugene L. Garey, ex-
counsel of the House Select
Committee to Investigate the
FCC. Un-neighborly verbal
exchanges between the ex-
chairman and the ex-counsel
will be recalled as highlight-
ing some of the more torrid
phases of the investigation of
the Commission.

for his unwillingness to assume the
permanent chairmanship duties, in-
clude membership on the Interde-
partment Radio Advisory Commit-
tee, State Dept. committees having
to do with communications and cen-
sorship, and the BWC operations.

The President’s “Dear Larry”
letter to Mr. Fly was a deviation
from the customary White House
communication to a retiring offi-
cial. The President cited the “per-
sonal reasons” which motivated
Mr. Fly in returning to private
practice and pointed out that the
FCC head had given 15 years to
Government service and had han-
dled “extraordinarily difficult tasks
—calling for technical competence
and strength of heart of the high-
est order—against powerful oppo-
nents who did not always take your
victories lightly.”

The Chief Executive pointed out
that much more work remained to
be done and that he would want to
call upon Mr. Fly for his “advice
and counsel”. After stating that
Mr. Fly was only on “furlough”,
the President said he would have to
call upon him from time to time
“particularly in the field of inter-
national communications”.

This was interpreted as mean-
ing Mr. Fly might be called in as
adviser, without official portfolio,
in connection with world commu-
nications matters and possibly at
the peace negotiations. An ardent
proponent of merger in the inter-

' First in Prest
 First in Audienc

First for Adverti

! d bt
. CBS Affiliate @3
TREE & PETERS - National Representatives
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national ‘ field, "it " has “long ~been
known that Mr. Fly wanted to sit
at these negotiations. In his Armi-
stice Day letter to the President,
Mr. Fly alluded to the work re-
maining to be done in international
communications and said he stood
ready from time to time “in a
private capacity to assist in any
manner possible”.

Mr. Fly’s association with Muzak
“had been forecast for weeks.
‘Whether it would pit him against
commercial radio, since he would
be espousing a form of competitive
service, was conjectured. Mr. Ben-
ton, formerly associated with Ben-
ton & Bowles and now chairman
of the Encyclopedia Britannica and
vice-president of the U. of Chicago,
as well as common stock owner of
AMP and Muzak, long has been
interested in supplying the “sub-
scription radio” service, successor
to wired radio. Victor Ratner, for-
mer promotion manager of CBS,
is Mr. Benton’s adviser on Muzak.

Bartlett Mentioned

Commenting upon the Fly ap-
pointment, Mr. Benton said the
former chairman’s standing as a
lawyer, experience and leadership
in radio and his “long devotion to
the development of radio in the
public interest should prove in-
-raluable to the entire industry in
helping to crystallize radio’s new
opportunities for service after the
war.”

A new name was added to “the
list of those mentioned for the
Craven vacancy—Col. Theodore L.
Bartlett, Army Air Forces com-
munications officer in the European
theatre, and former chief of the
FCC’s Law Department Adminis-
trative Section. With the FCC from
its creation in 1934, Col. Bartlett
has been overseas for about two
years, having entered the service
as a major in January 1942.

An old name revived was that
of Capt. E. M. Webster, commu-
aications chief of the U. S. Coast
Guard, now on leave from his post
as assistant chief engineer of
the FCC in charge of non-broad-
cast operations. Capt. Webster is
strongly supported by Sen. Wallace
H. White Jr. (R-Me.), Minority
Leader.

Others whose names are believed
to be under consideration include:

IN THE SABIME AREA OF TEXAS

KFDM

Blue Marwark, 560 K, €

1,000 Wodtis

Interim Cha}irman

EWELL K. JETT

Leighton H. Peebles, chief, Com-
munications Branch, WPB; Charles
R. Denny, FCC general counsel;
Rosel H. Hyde, FCC assistant gen-
eral counsel, and Lowell Mellett,
Washington newspaper columnist
and former administrative assist-
ant to the President. J. Leonard

Reinsch, -managing director of the
Cox radio stations (WSB WIOD
WHIO), originally mentioned for
a post on the FCC, and who had
served as radio director of the Dem-
ocratic Committee under Mr.
Porter, no longer is regarded as a
likely nominee in view of Mr. Por-
ter’s appointment. It was felt that
one or the other would be named to
the Commission.

Of those whose names have been
advanced, only Mr. Hyde is a Re-
publican. The appointment can be
either Republican or Democratic,
since Chairman Jett is an Inde-
pendent and since the law specifies
that not more than four members
of the FCC shall be of the same
political faith. Present Democratic
members are Messrs. Walker and
Durr. With Mr. Porter’s confirma-
tion, there would still be room for
a Democratic appointee to the
Craven post. The Republican mem-
bers are Case and Wakefield.

Text of Chairman James Law-
rence Fly’s Nov. 11 letter to Pres-
ident Roosevelt, submitting his
resignation from the FCC, follows:

Dear Mr, President:

I hereby submit my resignation as a
member of the FCC effective at the end
of the 16th day of November 1944. 0

Despite the personal reasons calling for
this step—and these you have recognized-—~
I make the move only with great relue-
tance. The forward movement of electrical
communicati is freighted with bl

With a remarkable city index
of 133.3, Grank Forks ranks
SECOND in the U. S. in Sales
Management's High Spot Cities
forecast for November.

No other city in the North-
west is included in the list
of the 15 cities leading the

nation.

Grand Forks consistently paces
the country because it is lo-
cated in the center of the lushly
rich Red River Valley, a 200

J. KILO Walts, @ man with real
“foresight'’ says:

“Keep your eyes on the
Red River Valley, the Na-
tion’s Number 1 Food
Market.”

GRAND FORKS, N. DAK.

million dollar farm market.

KILO, the only CBS outlet
in the Valley, serves this
area in a hundred different
ways. It alone can do the
job for you.

YOUR RED RIVER
VALLEY SALESHAN

WATIONAL REPRESENTATIVES:
WEADLEY sco.

AAvoice

women listeners enjoy —a voice
with personality which stimu-
lates ACTION — makes sales:

RENEWALS prove she's good! Clients
participating locally include:

Matchless Brand Foods 4 yrs.
Florigold & Flo Citrus Fruits 4 yrs. -
Winslow's Potato Products 4 yrs,
Red Cap Products 3 yrs.

Others 1to 21 years and still going.
Ask for full details.

Participation now available over

;5 Stations of Yankee Network...

WNAC, Boston — WAAB, Worcester
WEAN, Providence — WTHT, Hartford
WCUU, Lewiston

11:15 A.M.
Tuesday and Thursday
$105.00 per program
less discounts

i

For a woman's audience and
RESULTS, consult —

Connie Stackpole
New England Cuphoard

‘448 STATLER BLDG., BOSTON 16, MASS.
HANcock 4450



of Lmad and deep significance. In some
real measure the landmarks of principle
have been established and the path rough
hewn. Yet, much work remains to be done.
The most urgent task is in the fleld of
international communications. In this re-
gard I shall stand ready from time to
time and in a private capacity to assist
in_ any manner Dosrible.

I need hardly remind you of the deep
gratitude I feel for the faith you have
held midst all the ill winds of doctrine.
My deep Dpersonal regard and great con-
fidence go with you in the most significant
work which lies ghead.

Affectionately yours,

/8/ James LAWRENCE Fuy

President’s Letter

Text of President Roosevelt’s let-
ter accepting Chairman Fly’s resig-
nation follows:

Dear Larry:

With great personal reluctance, I accept
your resignation as a member of the FCC.

‘We have had long discussions of the per-
sonal reasons for which you feel you have
to return to private practice. And because
you have had only a few years of private
life since you left the Navy after the last
war, I feel I cannot deny you the “fur-
lough”.

You have given five years to the pros-
ecution of monopolies in the Anti-Trust
Division of the Dept. of Ju tice, five years
to your brilliant defense of the Tennessee

public and by the industries under its
Jjurisdiction than it has ever been before.
The Commission working a8 & team under
your chairmanship has made notable ad-
vances in safeguarding freedom of speech
and information and in protecting competi-
tive enterbrise in the field of communica-
tions. .

But much work remains to be done and
in the doing of it I shall want your advice
and counsel. You are only on ‘“furlough’.
I shall have to have your help from time
to time, particularly in the field of inter-
national communications, and I know I
can expect you to respond. |

Sincerely yours,

/8/ FRANKLIN D. ROOSEVELT

This statement on the resignation
of Chairman James Lawrence Fly
was presented by Acting Chair-
man Paul A. Walker and unani-
mously adopted Nov. 14 by the
FCC:

I do not think that the record of this
meeting should close without an expression
of appreciation on behalf of the Commis-
sion to the retiring Chairman, James
Lawrence Fly. .

Chairman Fly first Jjoined us a little
more than five years ago. From the begin-
ning, he has shown a patriotic zeal and de-
votion to the work of the Commission
and has exhibited unusual ability in grasp.
ing the complicated subject matter with
which we deal daily.

s ommissi , closely

s0tod

Valley Authority as its general 1
and Ave years tn the reoreanization of
the FCC as it Chairman. These, were all
extraordinarily difficult tasks—calling for
technical competence and strength of
heart of the highest order—against pow-
erful opponents who did not always take
your victories lightly. Few men have so
proud and effective a record in public
service,

Indeed, it is a tribute to the call of
public service upon Young men that you
were willing to persist for 16 years in
such apparently thankless tasks. But you
should e great satisfaction from the
knowledge that in all your public en-
deavors you have not only advanced the
public interest, but in the end gained the
respect of most of your opponents for
requiring them to face, for the public
good, the need of adjustments necessary to
protect their own long-range interests.

. The importance of the work of the FCC
is better abDpreciated today both by the

with him during the past five years, we
have learned to appreciate also his cour-
age and steadfastness of purpose. The
general recognition of these qualities by
others, as evidenced in recent tributes in
the press and elsewhere, confirms our
more intimate judgment.

I move that these remarks be incorporat-
ed into the minutes of this meeting, to-
gether with our expression of appreciation
for his services to the Commission, and
our best wishes for the future.

WTAG Worcester, Mass., in conjunc-
tion with the BBC, is staging a “Great
Britain Week” Nov. 19-25 in a dem-
onstration of how radio can contribute
to greater international understanding
and world peace.

HEN sewing societies move
Wlnto aircraft plants—that’s
Boomtown! Wichita is the na-
tion’s No. 1 Boomtown-—the
first city in the United States
in factory wage-earner employ-
.m,ént gains! Wichita is an air-
craft center today—-with the
only permanent plants in the
Southwest — and aviation Is

here to stay!

Wichita KFH m

I\\"—"'"f?(-’ —Cessna Pholo

Hooperated, too . . . facts available at any Petry Office
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5000 WATTS DAY & NITE

Buy the present with a
future at that Selling
Station in Kansas’ Rich-
est Market—

KFH

WICHITA

CALL ANY PETRY OFFICE

Porter Selection
(Continued from page 18)

which took Mr. Porter deep into the
labyrinth of Government procedure,
his friends wondered at the appar-
ent calmness with which Mr. Porter
accepted the challenge of problems
which had tried the patience of
career men older in years and ex-
perience than he. To this extent—
in his unruffied mien and buoyant
mood—he is the antithesis of his
predecessor, Mr. Fly.

A New Dealer

Both, by counterpart, however,
have proved themselves men of will
and determination. And both are
staunch New Dealers.

Mr. Porter was 40 last Oct. 6.
He was born in Joplin, Mo., the
son of a Baptist minister. His fam-
ily moved to Kentucky before young
Porter was yet a year old. There
he spent his childhood and youth,
living most of the time in Win-
chester and attending Kentucky
Wesleyan College in that city.

From those days in Kentucky,
Mr. Porter gathered much of the
folklore which pravides the back-
ground for his droll stories about
Judge Culpepper. He is reputed
to be the best story teller among
the New.Dealers, and the wisdom
he finds it necessary to expound
in his profession usually is ‘“war-
shed down” in the Culpepper man-
ner with a jigger of wit.

Mr. Porter attended law school
at the U. of Kentucky and those
years were accompanied by active
practice in the journalistic field as
city editor of the Lexington Herald.
Subsequently he was employed by
General Newspapers Inc. in In-
dianapolis, of which Eugene Pul-
liam (now WIRE Indianapolis)
was president.

Mr. Porter is the father of two
daughters—Betsy, 13, and Ann, 7.
Mrs. Porter is the former Bessie
Edgar Benton of Winchester, with
whose father Mr. Porter was once
agsociated in the practice of law.

Lear to Make Sets

LEAR Inec, Piqua, 0., formerly
Lear Avia, manufacturer of radio
equipment for aircraft and other
specialized uses, will enter the home
radio field after the war. Lear’s
contributions to radio include pat-
ented methods for eliminating the
B-Battery, which interfered with
operation of automobile radio sets;
and origination of the “magic
brain” radio frequency unit for
automatic tuning.

Two for MBS

TWO Michigan stations owned by
the Ashbacker family interests,
WKBZ Muskegon and WKLA Lud-
ington—are joining Mutual Nov.
20, bringing the total number of
network outlets to 248. Formerly a
Blue affiliate, WKBZ is operated
on 250 w with 1490 ke by Ashbacker
Radio Corp., the chief owner, Grant
F. Ashbacker. WKLA, a newly
established station, operates with
250 w on 1450 ke, the chief owner,
Karl L. Ashbacker.

A CHILD’S WISH was answered
by Joe Brown, conductor of Joe
Brown’s Radio Gang, Saturday
morning children’s program on
WRVA Richmond, when Donald
Lee Crain of Norfolk, vietim of an
auto accident, received an electric
train he had asked for just before
undergoing a serious operation.
Because of the boy’s interest in the
program, Donald’s mother appealed
to Mr. Brown to help obtain a train.
Her letter was read on the program
and within a minute after signing’
off a sympathetic shutin called to
offer a train, which Brown deliv-
ered to the hospital.

Budget Increased

THE advertising and promotion
budget of American Home Foods
Ine., subsidiary of American Home
Products Inc., New York, has been
increased by about 25%, with allo-
cation as to product and media
largely contingent on the extent to
which the Government releases
stocks for civilian use. With the
Government now taking 100% of
the output of G. Washington Cof-
fee, American spot radio campaign
on 12 stations for this product was
discontinued at the conclusion of
contracts several months ago, and
will resume only if restrictions
are lifted. Participating programs
and spots on six stations in selected
markets for cake mixes of P. Duff
& Sons will continue. There is no
radio in view for Clapp’s baby
foods, produced by a third division
of AFH, Harold H. Clapp Inc.

Continental on CBS

CONTINENTAL CAN Co., New
York, will sponsor a documentary
program, Report to the Nation,
starting Jan. 6 on 142 CBS sta-
tions, Sat., 1:30-2 p.m. Institu-
tional advertising will be used for
the first few programs with plans
for straight product advertising
later, for various types of contain-
ers. Program, which features John
Daly, CBS commentator, as narra-
tor, also will be heard on CBS out-
lets in Montreal and Toronto. Con-
tract for 52 weeks placed through:
BBDO, New York..

Priebe Appoints

PRIEBE & SONS, Chicago, has
appointed Goodkind, Joice & Mor-
gan, Chicago, to handle advertising
of its poultry and egg packing
plants, hatcheries, and wholesale
marketing. Radio will be used.

BROADCASTING o Broadcast Advertising



Pierce Leaves OWI After Two Years

Tells Story of Capture
Of Radio Station
Luxembourg

AFTER SERVING his country
with distinetion for nearly two
years as chief engineer for OWI
in Europe and Africa, Morry Pierce
came back home last week to his
old job as engineering supervisor
for the Richards-Fitzpatrick sta-
tions (WJR WGAR KMPC). He
was the first engineer to go abroad
‘or OWI, agreeing originally to
serve six months on a consultant
basis. He had been persuaded three
times to stay on but following his
last stint it was felt he had “done
his bit” and was entitled to again
enjoy the comforts of home and
family.
‘Embarrassed’

Morrie was quite unaware of the
fact that he had become a celeb-
rity, if not a legendary figure.
When shown stories in BROADCAST-
ING and the newspapers about his
latest achievement in capturing Ra-
dio Luxembourg he said he was
“embarrassed” and that it wasn’t
fair that he be singled out from
among all the American radio men
who are doing such fine work
abroad for OWT and the Army.

He mentioned among others Wil-
liam 8. Paley, CBS president on
leave as radio chief, Psychological
Warfare Division, Supreme Head-
quarters, Allied Expeditionary
Forces; Charles Topmiller of
WCKY Cincinnati, now chief en-
gineer for OWI in the Mediter-
ranean Theatre; Lt. Col. Sam Ros-
enbaum, president of WFIL Phil-
adelphia, recently transferred from
the AMG at the request of Mr.
Paley to take charge of Radio Lux-
embourg; Guy Della Ciopa, CBS
director, now Chief Radio Officer,
Radio Division, OWI London of-
fice.

Maj. Walter Brown of NBC, now
with SHAEF public relations; Lt.
Victor Tervola of NBC, now with
PWD in Italy; Maj. John Hayes
of WOR, now in charge of the
Army Forces Network in France;
Davidson Taylor of CBS, now as-
sistant radio chief for SHAEF;
Larry Stinson, who recently re-
turned to his post as chief engineer
for KVOO Tulsa after completing
a special assignment for OWI in
the Italian theatre.

Lt. Col. Howard Nusbaum, pro-
gram producer for NBC, now in
charge of radio for the 12th Army
Group; Ed Codel, former general
manager of the Atlantic Coast Net-
work, now with the OWI in Eng-
land; and Phil Cohen, former chief
of the OWT Domestic Radio Bu-
reau, now director of the American
Broadcasting Station in Europe
(ABSIE).

A casual recital of the details of
the capture of the 150 kw Luxem-
bourg station demonstrates beyond
jhe shadow of a doubt that Morrie

BROADCASTING o

earned the military commendation
he received for this feat [BROAD-
CASTING, Qct. 23]. He was with the
American Army when it first en-
tered Luxembourg. Junglinster, site
of the transmitter, was in enemy
hands about 12 miles away.

Morrie lost no time in carrying
out his objective. He went off in
a jeep with three Army men to
reconnoiter. Driving toward Jung-
linster along a side road, they had
to wait while two German tanks
passed on the main highway. Reach-
ing the town, he inquired of na-
tives the exact location of the trans-
mitter. He was directed to the top
of a hill from where he could
see the massive towers of the sta-
tion. A Luxembourger agreed to go
down on his bicycle to look over
the situation. He reported that the
Germans were all at the nearby
schoolhouse where they had been
quartered.

Asked for Help

Morrié hurried back to seek the
aid of an American armored divi-
sion. The colonel in charge was
none too enthusiastic about taking
the station. It didn't seem very im-
portant. Fortunately, however, the
commanding general appeared on
the scene and Morrie again pressed
his request, stressing the walue of
the station both to OWI and
SHAEF. “You really want that
station, Pierce?’ asked the gen-
eral. “Yes, sir, I do”, Morrie re-
plied.

An order was immediately is-
sued for a platoon of tanks, a
platoon of armored cars, and a com-
plement of infantrymen. At mid-
night, in pitch blackness, the de-
tail set out through the heavy
forest, with Morrie and several of-
ficers leading in a jeep, guided
by soldiers who led the way on
foot. The procession moved as quiet-
ly as possible without lights.

They soon found the way barred
by tank barriers constructed from
sections of huge trees. Heavy chains
were attached to the logs and pulled
away by winches. On one ocecasion
it was necessary to use dynamite
to clear a path. By daybreak, the
last obstacle—a hill too steep for
the tanks to ascend—was reached.

The infantrymen deployed to
surround the station. From all sides
they closed in on the transmitter
house and the antennas. There was
no sound from the enemy. The Ger-
mans had evidently been frightened
away by the blast.

Entering the transmitter house,
Morrie found everything intact ex-
cept that the tubes had been
smashed, apparently as the Ger-
mans hastily fled. A LuXembourger,
who had been employed at the sta-
tion, knew of a German communica-
tions supply warehouse. It was
found to contain an ample supply
of replacement tubes.

That same day, Radio Luxem-
bourg was broadcasting the truth
for the first time in five years. It
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had gone off the air Sept. 3, 1939
when Britain declared war on Ger-
many and later became one of the
four leading German propaganda
stations. Two others, designated
Calais 1 and Calais 2 were demol-
ished when the Germans took
France. The fourth is Radio Bre-
men,
Jamming

There were some interesting side-
lights in connection with the cap-
ture of Radio Luxembourg. Be-
cause of its high power, the sta-
tion included its own diesel gen-
erated electric plant and used the
municipal facilities only in an
emergency since it caused a sus-
pension of local transit service.
Finding the station’s power plant
without fuel, Morrie dispatched
word to Bill Paley at SHAEF head-
quarters. Within a short time, a
fleet of Army trucks arrived with
85,000 gallons of diesel oil to en-
able the station to operate on full
power.

Aside from its value for psy-
chological warfare, for aiding in
military operations and for re-
storing order in liberated areas,
there is an additional advantage
in capturing a station intact, espe-
cially one as powerful as Luxem-
bourg; it forces the Germans to
establish jamming facilities to jam
the station.

And speaking of jamming, Mor-
rie said the Germans employed an
elaborate network of transmitters

exclusively for jamming, with moni-
tors employed to check jamming
signals. But despite all their efforts
they could not keep up with the
different medium wave frequencies
used by ABSIE and BBC and when
France fell a large part of their
jammers fell too. Allied shortwave
signals are apparently getting into
Germany with little difficulty.

Morrie went into Paris the day
it was taken (Sept. 25). He said
the French Forces of the Interior
(FFI), the underground, in liberat-
ing the city, had been unable to
prevent the destruction of the big
Parisian stations,

In an effort to stop listening to
Allied broadcasts, he said, the Ger-
mans had resorted to desperate
measures, Two months before
D-Day all receivers in Normandy
and Brittany were confiscated. On
top of that, the Germans shut off
the power supply, foreing the in-
habitants to use candle light.

But that did not stop listening.
The French built erystal sets. BBC-
had broadcast instructions in ad-
vance on how to build them and
to use telephone receivers for -head-
sets. The FFI had even operated
clandestine stations before the Ger-
mans evacuated.

In addition to the satisfaction
of helping in the war, Morrie feels
that the experience he gained in
studying European radio has been
priceless. American engineers have
much to learn from Britain, France,
Italy, Luxembourg and other coun-
tries which have far surpassed the
United States in high-powered me-
dium wave broadcasting.

RESULTS . ..

WPAT

IN THE METROPOLITAN AREA

IS AMERICA'S MOST SUCCESSFUL
YOUNG STATION!

EVERY MINUTE IS MADE TO COUNT! THE
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* CLIENTS' STATISTICS AVAILABLE UPON REQUEST
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Leaders in broadcasting regularly present their messages
to the advertising world through general advertising publica-
tions—the media which cover editorially all phases of adver-
tising and marketing. .Because of their broad coverage,
these publications occupy a high position in the promotion
programs for the broadcasting industry.

Advertising Age is Number One in readership among
advertisers and their agencies, as proved by nurferous and
repeated independent surveys. Its exclusive coverage of the
significant news of advertising and marketing...on a
nation-wide basis. . . puts it first in reader value among all
general advertising publications.

Now available for distribution are new surveys providing
information of value to broadcasters in their promotion plans.
Want copies of these surveys? Just write for a copy.

The National Newspaper of Marketing
100 E. Ohio St., Chicago e 330 W. 42nd St., New York
o November 20, 1944
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New Business

GENERAL ELECTRIC Co., Bridgeport,
Conn. (home appliances and merchandis-
ing div.), in early January starts G. E.
House Party on an undetermined number
of CBS stations, Mon. thru Fri., 4-4:25
x{(.mi( Ageney: Young & Rubicam, New
ork.

CONTINENTAL CAN Co., New York
(institutional), on Jan. 6 for 52 weeks
begins Report To The Nation on 142 CBS
stations plus CBS outlets in Montreal and
§or¢{;1to, Sat. 1:30-2 p.m. Agency: BBDO,

McCOLL-FRONTENAC OIL Co., Montreal
(gasoline), on Dec., 2 starts Metropolitan
Opera on 32 CBC Trans-Canada network
stations, Sat. 2-5 p.m. Agency: Ronalds
Adv. Agency, Montreal.

GILLETTE SAFETY RAZOR Corp., Bos-

ton (blue blades, shave cream) on Dec, 2

only sponsors Army-Navy football game

on about 144 CBS stations Sat., 1:46 p.m.

f&? conclusion, Agency: Maxon Inc., New
ork.

CAMPBELL SOUP Co., New Toronto, on
Nov. 15 started Jack Carson on 27 CBC
Dominion network stations, Wed. 8-8:30
p.m. Agency: Cockfield Brown & Co., To-
ronto.

PROCTER & GAMBLE Co., Cincinnati
(Lava Soap), on Dec. 2 starts The FBI
in Peace and War on 74 CBS stations, Sat.
8:30-8:55 p.m. Agency: Biow Co., N. Y.

SHERWIN-WILLIAMS Co., Cleveland
(paints) on Nov.. 26 starts Metropolitan
Opera Auditions of the Air on 160 Blue
stations Sun., 5:30-6 p.m. Replacing World
of Song, Agency; Warwick & Legler, N. Y.

WHITEHALL PHARMACAL Co., New
York (Anacin) on MNov, 13 started Fleet-
wood Lawton on 7 NBC West Coast sta-
tions, Mon, Tues. Wed. Fri. 8:15-8:30 p.m.
(PWT). Agency: Dancer-Fitzgerald-Sam-
ple, N. Y.

NASH-KELVINATOR Corp., Detroit, on
Dec. 24 starts musical variety program
with .Andrews Sisters on 190 Blue stations,
Sun. 4:30-5 p.m. Agency: Geyer, Cor-
nell & Newell, N. Y.

ELGIN NATIONAL Watch Co., Elgin,
I, on Nov. 23 and Dec. 25 sponsors
Thanksgiving Day and Christmas Day pro-
grams on 141 CBS stations, 4-6 p.m.
Agency: J, Walter Thompson Co., Chicago.

SOIL-OFF Mfg. Co., Glendale, Cal. (Soil-
Off), on Nov. 6 started Buddy Twiss—movie
chatter program, on 15 Blue Pacific sta-
tions Mon. Fri. 1:45-1:50 p.m. (PWT).
Agency: McCann-Erickson, Los Angeles.

CHEMICALS Inc., San Francisco (Vano),
on Oct. 21 for 52 weeks started Swap '’
Shop on 16 Don Lee Pacific stations, Sat.
9:30-10 a.m. (PWT). Agency: Garfield &
Guild Adv., San Francisco.

R. B. SEMLER Inc., New York (Kreml
Hair Tonic, Kreml Shampoo), on Dec.
4 starts newscast on about 170 MBS sta-
tions, Mon. thru Fri. 12 Noon to 12:15
p.m. Agency: Erwin, Wasey & Co., N. Y.

SWIFT CANADIAN Co., Toronto, on Nov.
6 started Courier Confidence on 3 CBC
Quebec network stations, Mon., Wed., Fri.
10:15-10:30 a.m. Agency, J. Walter Thomp-
son Co., Toronto.

HOBBS GLASS Ltd.,, Tcronto (glass and
plastics), on Oct. 26 started Fred Waring
on 10 Ontario stations, Thurs. 7-7:30 p.m.
Agency: J. Walter Thompson Co., Toronto.

YORK KNITTING MILLS, Toronto, on
Nov. 5 started Singing Starg of Tomorrow
on 25 CBC Trans-Canada stations, Sun.
5:30-6 p.m, Agency: Cockfield Brown & Co.,
Toronto,

PETER PAUL Inc., Naugatuck, Conn.
(Mounds, Dream candy bars), on QOct., 31
for 52 weeks started Graeme Fletcher—
commentator, on 7 NBC Pacific stations,
Tues. Thurs. 7-7:16 am. (PWT). Agency:
Brisacher, Van Norden & Staff, San Fran-
cisco,

Renewal Accounts

TABLE PRODUCTS Inc, Los Angeles
(Nu-Made mayonnaise), on Oct. 29 for
18 weeks renewed Night at Hoagy's on 45
MBS stations, Sun. 11:30 p.m. to 12 Mid-
night. Agency: Foote, Cone & Belding,
Los Angeles.

42 PRODUCTS Inc. Los Angeles (hair
oil, shampoo), on Nov. 15 renewed for
52 weeks Bulldog Drummond on 36 Don
Lee Pacific stations, Wed., 8:30-9 p.m.
(PWT). Agency: Hillman-Shane-Breyer,
Los Angeles.

ASSOCIATION for Education by
Radio announced plans last Tuesday
for a workshop of four weeks duration
to begin Feb. 5. There will be two-hour
sessions on each successive Monday

.evening, featuring lectures, demonstra-

tions, and recordings dealing with
science, music, literature, forums, and
other cultural and educational subjects.

AMERICAN Bakeries Co., Atlanta, Ga.
{Merita bread. cakes & crackers), on
Dec. 4 for 26 weeks renews Robert St.
John on 16 NBC stations, Mon. Wed.
Fri. 10:15-10:30 a.m. Agency: Tucker
Wayne & Co., Atlanta.

CONTI PRODUCTS Inc.,, New York
(soap), on Nov. 23 resumes Treasure Hour
of Song on 33 MBS stations, Thurs. 9:30-
10 p.m., discontinuing Nov. 16 Starlight
Serenade, summer replacement. Apgen-
cy: YBermingha.m, Castleman & Pierces
N.

SOUTHERN PACIFIC Co., San Francisco
(institutional). on Nov. 8 for b52 weeks
renewed Mainliner on 14 Dan Lee Pacific
stations, Wed. 8-8:30 p.m. (PWT). Agency:
Foote, Cone & Belding, San Francisco.
PERALTA WINE Co., San Francisco
(Monte Cristo wines), on Nov. 7 for 39
weeks renewed The Count of 'Monte Cristo
on 16 Don Lee Cal, stations, Tues. 8-8:30
pm. (PWT). Agency: Foote, Cone &
Belding, San Francisco.

RADIO BIBLE Class, Detroit. on Dec. 31
for 52 weeks renews Radio Bible Class on
193 MBS stations, Sun. 10-10:30 a.m. Agen-
cy: Stanley G. Boynton Co., Detroit.

Network Changes

P. LORILLARD Co., New York (Old Gold
cigarettes), on Oct. 29 replaced Jackie
Gleagson-Les Tremayne Show on 129 NBC
stations Sunday 10:30-11 p.m. with The
Comedy Thealre. Agency: Lennen &
Mitchell, N. Y.

P. LORILLARD Co., New York (0Old Gold
Cigarettes), on Oct. 25 started Which is
Which on 140 CBS stations, Wed, 9:30-10
p.m., having discontinued Oct. 18 Alan
Jones on 122 CBS stations, Wed. 8-8:30
p.m, Agency: Lennen & Mitchell, N. Y.
VAN CAMPS-STOKLEY BROS. & Co..
Indianapolis, on Jan. 26 discontinues
Luncheon. With Lopez on 129 MBS, Fri.
1:30-1:45 p.m. and on Jan. 29 starts
musical-variety program_ on 1
stations, Mon. Wed. Fri. 11:30-11:45
a.m. Agency: Calkins & Holden, N. Y.

EMERSON Drug Co., Baltimore (Bromo
Seltzer), on Jan. 6 will replace Ellery Queen
with The Saint on 15 NBC stations, Sat.
7:30-8 p.m. with repeat on 6 NBC sta-
tions, Thurs. 12:30 p.m.-1 a.m. Agency:
McCann-Erickson, N. Y.

LIGGETT & MYERS TOBACCO Co., New
York (Chesterfield cigarettes), has added
17 CBS stations to Music That Satiafies.
making a total of 143 CBS stations, Tues.,
Wed., Thurs.,, 7:15-7:30 p.m. Agency:
Newell-Emmett Co., N. Y.

GILLETTE SAFETY RAZOR Corp., Bos--
ton (blades), has extended contract for
boxing bouts on over 200 MBS stations,
Fri. 10 p.m., from May 25, 1945 to Aug.
31, 1945, replacing original 26-week con-
tract with B2-week contract retroactive
as of Sept. 8, 1944. Agency is Maxon Inc.,
New York.

EMERSON Radio & Phonograph Corp..
New York (institutional), on Nov. 19
discontinued You Can't Take It With You
on 63 MBS stations, Sun. 5-5:30 p.m. Agen-
cy: William H. Weintraub & Co., N. Y.
PROCTER & GAMBLE Co., Cincinnati
{Drene), on Nov. 9 shifted The Rudy Valice
Show on 135 NBC stations from Sat. 8-8:30
p.m. with West Coast repeat 8:30-9 p.m.
(PWT) to Thurs. 10:30-11 p.m. Agency:
H. W. Kastor & Sons, Chicago.
WILLIAMSON Candy Co., Chicago (candy
bars), on Nov. 10 shifted Famous Jury
Trials from 101 Blue stations Tues. 9-9:30
p.m, to Fri. 8:30-9 p.m. and renews for 62
weeks. Agency: Aubrey, Moore & Wallace.
Chicago.

AFRA Polities

DISCUSSION of a resolution to
limit the New York local of AFRA
to matters of wages and working
conditions and to prohibit partici-
pation in social or political move-
ments kept the local’s annual meet-
ing last Thursday in session until
2 a.m. Amended to permit politi-
cal issues to be raised on petition
of 100 members and to be submitted
to members not present by a mail
referendum, the motion was passed
by members present. Others will be
balloted by mail on the subject.
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Los Angeles AFRA
May Suspend 100

Dec. 1 Named Deadline to Pay
Delinquent Assessment

WITH DEADLINE for paying a
delinquent $1 assessment set for
Deec. 1 by the Los Angeles Chapter
of AFRA, some 100 members face
penalties, with suspension being
tacitly understood. Assessment was
to help defeat Proposition No. 12,
the so-called “right to work meas-
ure”’ which was voted down in the
California election on Nov. 7.

Following members’ refusal to
pay the assessment, AFRA board
of directors at a special session on
Nov. 10 unanimously adopted a
deadline resolution which affects,
among others, Cecil B. DeMille,
producer-director of CBS Lux Ra-
dio Theatre, who might face the
possibility of being withdrawn from
that program.

Promises to Fight

Although refusing to issue a
statement, DeMille is reported to
have told intimates that he will
fight the special assessment, if nee-
essary carrying it to the U, S. Su-
preme Court. DeMille previously
had maintained that the assessment
was unconstitutional and therefore
refused to make the payment. Reg-
ular AFRA dues together with the
assessment were to have been re-
ceived up to Nov. 1, with some 100
of the 2300 members failing to re-
spond. A 15-day grace was allowed.
With deadline passed, Los Angeles
Chapter board issued its ultimatum.

Claude L. McCue, executive sec-
retary of Los Angeles local, AFRA
issued a statement explaining the
action and the assessment of which
he said, ‘“The assessment to oppose
Proposition 12 was levied by unani-
mous action of the board pursuant
to the wishes of the membership
expressed at a general meeting and
vatified by the membership at a
general meeting.”

AMA Radio Session
AMERICAN MARKETING Assn.,
at its annual meeting to be held
Nov. 30-Dec. 1 at the Edgewater
Beach Hotel in Chicago, has sched-
uled a luncheon meeting Thursday
on the NAB’s Broadcast Measure-
ment Bureau. Paul Peter, NAB di-
rector of research, will speak.

MGM, RKO SHIFT

FROM NET TO SPOT

TWO MAJOR film companies,
Metro-Goldwyn-Mayer Pictures
Corp., New York, and RKO Radio
Pictures, New York, after more
than six months of network adver-
tising will discontinue their shows
to concentrate on spots. Both stu-
dios have been supplementing pro-
grams with spot announcements and
now feel that spots offer a better
advertising wmedium for pictures
premiering or playing in various
localities.

MGM which has been sponsoring
a talent-seeking program, Screen
Test, 9:15-9:30 p.m. Mon. thru
Fri. on 87 MBS stations, discon-
tinues the show on Dec. 8. The film
company started a spot campaign
last spring, and is now using more
than 100 stations on a b2-week
basis [BROADCASTING, May 22, Oct.
16]. According to a spokesman of
the agency, Donahue & Coe, New
York, present plans call for a con-
tinual expansion program of spots
on long-term contracts.

RKO on Nov. 24 discontinues
Hollywood Star Time on 177 Blue
stations, Mon. through Fri., 3:15-
8:30 p.m. New policy of RKO which
heretofore has used spot advertis-
ing for individual films at irreg-
ular intervals, calls for a spot
campaign to begin shortly on a long
term basis with a continually ex-
panding program. Agency is Foote,
Cone & Belding, New York.

Transportation Causes

FMBI Convention Delay

BECAUSE of the acute transpor-
tation situation, the FMBI has
postponed its annual meeting which
had been scheduled for Jan. 21-22
at the Commodore Hotel, New
York. At a meeting of the FMBI

. Board in Chicago during.the NAB

Executive War Conference the con-
vention dates were set, but Presi-
dent Walter J. Damm of WTMJ-
WMFM Milwaukee was author-
ized to use his own discretion as
to whether the meeting would be
held.

Following renewed requests from
the Office of Defense Transporta-
tion to all organizations to keep
travel at a minimum because of
military needs Mr. Damm notified
the ODT that the FMBI convention
would be postponed. Tentative
plans are to hold a meeting some
time after April 1 depending upon
transportation facilities.

OWI PACKET, WEEK DEC. 11

Check the list below to find the war

week beginning Deec. 11.

OWI transcriptions 8ix

broadeast during the
5 &

suitable for sponmsorship and three 20-second chain breaks on each side of discs.
Tell your clients about them. Plan echedules for best timing of these important war

messages.

STATION ANNOUNCEMENTS
roup

NET- Group G NAT. SPOT
WAR MESSAGE WORK EKw [1)§ PLAN
P Aff. Ind. Aff. Ind. Live Trans.
Sixth War Loan X X X X X — -
Car Pooling — — X X X X - —
Army Nurses X = = — = = =
Ceiling Prices — . -— X —— =
Don't Travel __ X - — = = o= —
Planned Spending _..__ —_ - — — _ X X
See OWI Schedule of War M 188 for names and time of programs carry-

ing war messages under National Spot and Network Allocation Plans,

‘'WAGA-Produced for
14 startions

WAGA-Produced for
8 STATIONS

WAGA-Produced for
23 STATIONS

WAGA-Produced for
6 STATIONS

SUNSHINE BOYS b
Sponsored by
Colonial Stores
>
COWBOYS
Sponsored by
Spearman Brewing Co.
7
LEW CHILDRE
Sponsored by
General Foods j
-
Lightcrust Doughboys
Sponsored by
Burrus Mills
v,

OUTSTANDING
PROGRAMS AND
FRODUCTION

5000 WATTS ON 590 KILOCYCLES REPRESENTED BY HEADLEY-REED CO.

WHAT LUCKY PROMOTION MAN WANTS MY JOB!

Working for a 50,000 watt network-owned station in the

East has led to my transfer to headquarters in New York.

My job in this major market will soon be open. Perhaps
you're just the self-starter my boss Is seeking. He says he
wants someone who has a versatile imagination, creative
ability, a forceful, refreshing writing style—an energetic
person with a thorough background In sales promotlon.
You'll not only get the same opportunity for advancement
| was given, but you'll have the pleasure of working with
a congenlal co-operative staff at a progressive statlon,
headed by an clert manager who gives your'talent the

widest freedom of expression.

Your application will be kept in strict confidence. Write,
giving full particulars, including salary requirements and

availabliity to Box 880, BROADCASTING.
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FRANKIE CARLE

records for

LANG-WORTH

TO MAKE SURE of get-
ting the audience of Nova
Scotia’s most thickly pop-
ulated area it is hardly
necessary to stress the fact
that the station is . . . .

CHNS

Halifax, Nova Scotia

JOS. WEED & CO.
350 Madison Avenue, New York

Representatives

N

STOVIN
] WRIGHT

STATION
REPRESENTATIVES
office
| MONTREAL » §WI;NN"’EG
1 TORONTO

I RADIO
!

5 ] 5000 WATTS 1330 KC.

ENGLISH < JEWISH * ITALIAN

National Advertisers consider WEYD
a “must” to cover the great Metro-
politan New York Market.

Send for WHO'S WHO on WEYD -
WEVD — 117 West 46th Street. New York. N. Y.
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IT WAS an ex-radioman who su-
pervised the installation of radio
ejquipment and reconstruction work
on the 100,000 w radio ship used
to bring to the
world news of the
Philippine 1 an d-
ings. He is Lt.
Sanford T. Terry
Jr., former con-
trol operator of
WRVA Richmond,
now with the Sig-
nal Corps.

After months of
drawing plans,
testing equip- Lt. Terry
ment, working out modifications
and changes, a handful of officers
and enlisted men of the Signal
Corps, led by Lt. Terry, completed
the work that transformed the 55-
year-old vessel into a communica-
tions ship that has broken news rec-
ords in the announcements that

STUDIO AFLOAT GAVE LEYTE NEWS

Former WRVA Control Operator, Now Lieutenant,
Supervised 100,000 w Installation:

have been broadcast on its wave-
length.

The ship has a displacement of
less than 1,000 tons. Its voice power
output is 100,000 w. Rebuilt com-
pletely, the forward cargo hold en-
cases a rubber insulated, sound-
proofed and air-conditioned studio.
To combat weather and other op-
erational 'disturbances, transmis-
sion is beamed over channels for a
maximum assurance of reception.

Radio correspondents aboard on
Leyte D-Day were Arthur Feldman,
Blue; George Folster, NBC; Gor-
don Walker, Mutual; John B.
Hughes, CBS. Maj, A. A. Schechter,
former NBC news and special
events director, is traffic manager
for press and radio,

Lt. Terry has been promoted to
first lieutenant since going over-
seas in January. He has received a
presidential citation and the Bronze
Star.

Cowles Executives. Meet
For Policy Discussion

GARDNER COWLES Jr. presi-
dent, Cowles Broadcasting Co., and
other top executives of the company
and its stations will meet Tuesday
at the University Club, New York,
for a general policy discussion with
emphasis on plans for improving
programs.

Other scheduled to attend are:

John Cowles, chairman of the board, Cowles
Broadcasting Co.; T. A. M. Craven. vice-
president, with headquarters in Washing-
ton; Phil Hoffman, vice-president, in
charge of operating KRNT Des Moines and
WNAX Yankton; Carl Koester, treasurer;
Ted Enns,

Also Craig Lawrence, vice-president of
WHOM Jersey City and WCOP Boston;
A. N. Armstrong Jr., general manager,
WCOP; Merle Jones, general manager,
WOL Washington; . Don Inman, vice-pres-
ident and general manager, WNAX; James
Milloy, vice-pre-ident, Look; Karl Haase,
treasurer, WHOM and WCOP; Eugene
Katz, secretary, the Katz Agency, sales
representative of the Cowles stations.

national sales manager.

Dealers Get New Discs

RCA Victor Division, RCA, Cam-
den, N. J. lost no time in getting
its first new records from studio
to dealer after the recording ban
had been lifted Nov. 11. Early Sun-
day afternoon, Vaughn Monroe cut
“The Trolley Song” and “The Very
Thought of You” and 26 hours
later, the discs were on sale at
Wanamaker’s, Philadelphia. The
process usually takes about two
weeks, and the Sunday activity es-
tablished a new industry record for
speed, according to RCA.

J-W.T' Video Head

TOM WEATHERLY, producer-
director of the television staff of
J. Walter Thompson Co., New

York, formerly a Broadway pro-
ducer, has been named J-W-T tele-
vision director, a new post.

Public Will See
RCA’s New Video

Production of Model Receiver
Awaits Lifting of Freeze

PUBLIC appearance of RCA’s
model postwar television receiver
will take place at a press showing
contemplated within the next two
or three months. The receiver was
shown at a select gathering re-
cently at NBC headquarters.
Set, a working model of a pro-
jection type of receiver which will
be put into production as soon as
manpower and material are avail-
able, displayed its pictures on a
screen measuring slightly less than
18 by 24 inches and with a clarity
said to be startling in comparison.
to the images of prewar models.

Projection Method

Clarity is believed to be the re-
sult of a system of projection tele-
vision based on the Schmidt
aspherical lens which Las been de-
scribed by RCA engineers D. W,
Epstein and I. G. Naloff in papers
before recent technical meetings.
Basic problems of providing a
cathode-ray tube capable of pro-
ducing very bright pictures with the
necessary resolution and of pro-
viding the most efficient optical
system to utilize the largest pos-
sible amount of the light generated,
they reported, had been solved by
developing cathode-ray tubes capa-
ble of operating at high voltages
and by use of a reflective optical
system consisting of a spherical
front face mirror and an aspheri-
cal correcting lens.

Chief handicap of the applica-
tion of this system, said to be six

" times more efficient than a good F:2
refractive lens, to home television
has been the high cost of the
aspherical lens, This problem has
been overcome by the development
of machines for making aspherical
molds and a process for molding
aspherical lenses from plastics,
RCA engineers reported.
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Wy'?e Walker Eastern Sales Manoger
KFP

Z Bar Net
KXL
Eastern

Company. West Caast Representative—
The Pacific

Spokane, Washington
Butte, Montana
Portland, Oregon
Representatives—The Walker

Northwest Broodcasters.
Phone Los Angeles—Webster 6161
San Francisco—Exbraak 0540
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! Other Fellow’s Viewpoint

‘Atrocities’ Abroad
EDITOR BROADCASTING:

May I enter an objection in the
name of American broadeasters,
to the atrocities being committed
on the American stations in Eng-
land. It is criminal that this “front
window” of the American Broad-
casting system in England, should
be cluttered with such trash as the
character being ‘“created” on the
Rise & Shine program, and others.

Certainly, it is definitely unfair
to the high quality of our produc-
tion and programs at home, to pre-
sent the British listeners with such
haphazard and slip-shod program-
ming.

HeNRY PooLE, CSC

[Eprror’s NOTE: Mr. Poole, now
stationed in England by the Navy
as Aviation Chief Radio Man,
formerly was with KWAL Wal-
lace, Ida.; KRJF Miles City, Mont.,
and WDGY Minneapolis. His ad-
dress is Box 1, F. A. W. 7-F. P. O.
—New York éity.

For Ed’s Headache

EDITOR BROADCASTING:

“Snap Back with Stanback”—Ed
Kobak!

Undoubtedly your editorial writer
had Stanback in mind, (knowing
the headaches that there are in the
business), when he borrowed part
of the famous slogan to headline
the article in today’s (Nov. 6)

issue of BROADCASTING commenting
on Mr. Kobak’s entry into Mutual.

We applaud the decision of all
concerned: Mr. Kobak, Mutual and
your editorial writer. To show that
we wish Mr. Kobak every success,
the least we can do is suggest use
of the enclosed package of Stanback
for his first BIG headache.

CrLaYTON J. COSSE,
Assistant Advertising Manager,
Stanback Co., Ltd.

Got a ‘Boot’

EDITOR, BROADCASTING:

Oh Brother! That caption on the
editorial page of the Nov. 6th edi-
tion of BRJADCASTING regarding
Edgar Kobak going to Mutual:
“Snap Back With Kobak"”! WOW !
Our whole staff here sure got a
boot out of that one.

. The cleverest I’ve seen in a long
time.
MEL KAMEPE,
Program Director
WIL St. Louis

Correction

MORTON SALT Co., Chicago, will
use an average of 10 spots per week
not five as reported in the Nov. 6
BROADCASTING and the timebuying
for the account, as for all other
Kenyon & Eckhardt accounts, is
handled by the New York office
rather than in Chicago.

Stability

Counts

NOW...AND IN THE
POST-WAR PERIOD

HE rich markets of Richmond and Vir-
ginia, covered by Station WRNL, are

stable markets . .

. the markets you will

want to cultivate for present and post war

sales.

For first choice, then, you’ll choose the
stable Richmond station. As proof of
WRNL's constancy we present the follow-

ing facts:

e 70.8%

e 88% OF THE LOCAL ADVERTISERS ON THIS STA-

TION ARE RENEWALS.

Advertisers don‘t renew contracts uniess
the medium they use pays off in results.

WRNL

OF THE NATIONAL ADVERTISERS ON
THIS STATION ARE RENEWALS.

5000 warrs

NIGHT:~DAY 910 KC

oo ¢ EDWARD PETRY & CO., INC.NATIONAL REFRESENT A

NETS GRANT AFRA
SUSTAINER BOOST

AMERICAN Federation of Radio
Artists last week reached agree-
ment with the networks on terms of
a new contract for the employment
of artists on sustaining programs
and with the recording companies
on a new transcription agreement.
Sustaining contract is patterned
closely on the recently concluded
commercial code and calls for an
overall 109% increase in scale, with
the same provisions for extra fees
where evening dress is required,
payment of traveling expenses,
name credits, ete., as in the com-
mercial agreement [ BROADCASTING,
Nov. 13]. Formal ratification of
the code is now awaiting approval
of the AFRA locals.

Transcription code was renewed
without a single change. Union de-
mands for a 10% increase here
as well as for network perform-
ances were met by a set of counter
demands on the part of the tran-
scription companies, beginning
with the proposal that the rates
stay where they were. Code, which
had been in effect only one year,
for the first time gave parity with
live commercial rates to recorded
performances and was considered a
major achievement by AFRA.

Network staff contracts are now
under negotiation in New York,
and the commercial contracts for
local and regional broadeasts in
Chicago and on the Pacific Coast
are also being negotiated. They
will then be submitted to the War
Labor Board for approval, retro-
active to Nov. 1. The transeription
code does not have to be submitted
to WLB, it is believed, since it
does not call for any increase
in wages. All contracts run for two
years, until Oct. 31, 1946.

WAC GIVEN PLAN
TO HELP VETERANS

PLANS for an educational cam-
paign to guide civilians in their
treatment of returning war veter-
ans were presented last Tuesday
by the War Advertising Council to
a meeting of about 150 business
leaders, held in New York under
the auspices of the Drug, Cosmetic
and Allied Industries Committee.
Program, endorsed by Army,
Navy, Retraining and Rehabilita-
tion Administration and other of-
ficial agencies and already approv-
ed by the Committee’s policy com-
mittee, would call for an extensive
advertising schedule in all media,
contributed by the Committee,
which last year donated an esti-
mated $2,000,000 worth of time and
space to recruiting women for war
jobs and the previous year spon-
sored a war bond campaign.

Drug, Cosmetic and Allied In-
dustries Committee plan differs
from most advertising support of
Government campaigns in that each
participating company is asked to
contribute 5% of his total advertis-
ing budget, either in cash or in time
and space. For radio an allocation
plan has been worked out by which
each participating sponsor con-
tributes, niot 5% of each broadcast,
but all of each 20th broadcast, from
which all product selling is dropped
so that the entire broadcast can be
presented in the interest of the
war campaign. Lee H. Bristol, vice-
president in charge of advertising,
Bristol-Myers Co., is chairman of
the Committee.

FIRST CHOICE

902 %
PRIMARY AREA
RADIO HOMES

¢ IT DOESN'T TAKE

MAG/IC

TO GET_RESULTS
FROM“THE MAGIC

TWIN FALLS - IDAHO

REACH THE Joti/e
SALT LAKE MARKET

Kiyy|

uran's NBC starion

Utah has one of the highest per capita
ratings os o radio listening market.

JOHN BLAIR & CO.National Representative

“The Gospel
Singer”

with Ed McHugh
420 15-minute
transcribed programs

NOW AVAILABLE




“Now, if we

THE ROOSEVELT"

W en you stop at The Roosevelt

don't risk getting marooned
llk this. For you'll be within walk-
ing range of Manhattan's Mid-
town activities. Direct passage-
way from Grand Central Terminal
to hotel lobby. A reservation at
The Roosevelt liquidates a lot of
bother.

Rooms with bath from $4.50.

HOTEL
Roosr.-:VELT

MADISON AVE. AT 45th ST., NEW YORK

~— A HILTON HOTEL —
ROHERT P. WILLIFORD, General Manager
Ofﬂcr Hilton Hotels From Coast to Coast:

TEXAS, Abilene, El Pasa, Longview, Lub-

boc* Plainview; NEW MEXICO, Albuguerque;
CALIFORNIA, Long Beach, Los An 1
Town House: MEXTC Chihuahua, The Pala-

:Io Hiltan, Hilton Hotels. C. N. Hiltan, Presi-
ant.

Liberéllizing of VoluntaryCode
Urged at NAB Board Meeting

Next Membership Session to Be Held in Spring;
Bylaws Committee to Consider Amendments

LIBERALIZATION or possible
elimination of that portion of the
NAB Code relating to solicitation
of memberships is seen with adop-
tion last week by the NAB Board
of Directors of a resolution request-
ing the Code Committee to revise
the voluntary ethies to “more nearly
conform it to present conditions”.

At the same time the Board set
the next membership meeting,
probably a war conference, for some
time between April 15-May 15 and
instructed C. E. Arney Jr., secre-
tary-treasurer, to make arrange-
ments. Site of the conference was
left to Mr. Arney. He also was
instructed to arrange for district
meetings in all 17 districts, begin-
ning the second week in January
and concluding 30 days before the
general membership session.

With reference to the Code, J.
Harold Ryan, NAB president, told
a news conference that in light in
the WHKC-CIO developments
[BROADCASTING, Nov. 13], the Board
felt a study should be made toward
liberalization of the membership
provision. That clause was adopted
at the 1943 Chicago Convention to
cope with the problem of coopera-
tives using air time to solicit mem-
berships. It was never intended to
prohibit labor organizations from
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{l £ AUDAX, now avallablo through HARVEY, distributor of fine radio and
i ll". olnclronlc equipment, represents the vitimate in professional recording
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HARVEY T p—

Jewel Points, has gone the delicate prnc:slon crcmmonshlp o' masters
of the trade. Long noted for its i

EQUIPMENT

the "Royal Family” of picke
ups, cutters, jewel points

b

and perfece
tion, AUDAX equipment is used in radio sichom. recording mdlos
and wherever the performance requicements are sxacting.

7’!66/ PICK-UP FACTS! Write today for this val.
vable booklet which contains the answers to most
questions in the field of sound reproduction, written
by Maximillan Weil, leading authority on the' subject.

U;wn receipt of svitable priority, HARVEY can promise you
N - feasonably prompt deliveries of all AUDAX products,

HARVEY RADIO COMPANY

MEW YORK 18, M. Y.

using paid time to solicit members,
according to those who helped
formulate the provision.

Following is the resolution adopt-
ed by the board on motion of T. A.
M. Craven, vice-president of the
Cowles Broadecasting Co., and sec-
onded by Leslie C. Johnson, gen-
eral manager of WHBF Rock
Island, Il.:

The Board requests the Code Committee
to proceed to a revision of the NAB Code
to more nearly conform it to present con-
ditions, with especial nttentmn to the re-
strictive pr i the of
memberships, Iooking to its liberalization
or its total elimination.

Referred to the bylaws revision
subcommittee for study and recom-
mendations were two propsed
amendments, one which would
amend Sec. 8, Article 3 regarding
suspension and expulsion of mem-
bers and the other , reclassifying
stations with reference to the elec-

‘tion of directors-at-large.

On suggestion of the Code Com-
mittee, the bylaws group was in-
structed to review that portion of
Sec. 8 which provides that sufficient
cause for suspension or termina-
tion of membership “shall be viola-
tion of bylaws or any agreement,
rule or practice properly adopted
by the Association”. Under a pro-
posal on reclassification of sta-
tions, submitted by Mr. Craven,
“large” stations would be Class IA
and IB outlets; “medium” Class II
above 250 w and Class ITI; “small”,
Class II of 250 w and Class IV
stations.

Another proposal to be studied
was that the Board include repre-
sentation from FM, television and
facsimile stations. On the bylaws
revision subcommittee are Paul W.
Morency, WTIC Hartford, chair-
man; Kolin Hager, WGY Schenec-
tady; John J, Gillin Jr.,, WOW
Omaha.

Appointment of a fulltime labor
relations employe to assist John
Morgan Davis, labor counsel, and
to succeed Lt. Joseph Miller, now
on active Navy duty, was author-

Aldama on KFAC

ALDAMA PRODUCTS Co., Lot
Angeles (E-Z apple sauce, pie-crusc
gravy), new to radio, on Nov. 1f
started sponsoring a weekly quar-
ter-hour program of commentary
and recorded music on KFAC Lot
Angeles. Contract is for 13 weeks.
Agency is Brisacher-Van Norden &
Staff, Los Angeles.

ized. The Board also approved the
1945 budget, which calls for ‘ex-
penditures approximately the same
as those of 1944, except that travel-
ing expenses have gone up. In-
cluded is an item for $75,000 which
will be advanced to the Broadcast
Measurement Bureau, but which i.
to be returned (see page 14) and
other items aggregating approxi-
mately $30,000, including employ-
ment, if necessary, of legislative
counsel. It was pointed out, how-
ever, that at least $100,000 of the
budget is recapturable.

Ten new active members, includ-
ing the first television station ad-
mitted, were received, along with
three associates. The new active
members are: WMAN Mansfield,
0.; KSUB Cedar City, Utah;
WXKRC Cincinnati; WJMS Iron-
wood, Mich.; WNBH New Bedford,
Mass.; KNOE Monroe, La.; KPLT
Paris, Tex.; WCBW New York,
CBS television station; WABC-FM
New York, and WBBM-FM Chi-
cago, CBS FM stations.

Associate members: The Bran-
ham Co., New York, station repre-
sentative; Machlett Labs., Spring-
dale, Conn., and Wincharger Corp.,
Sioux City, Ia., manufacturers.

Attending the Board ® meeting were:
President Ryan, Mr. Arney, Mr. Morency,
District 1; Mr. Hager, District 2; Roy
F. Thompson, WFBG Altoona, Pa., District
8; Campbell Arnoux, WTAR Norfolk, Va..
District 4; John C. Bell, WBRC Birming-
ham, Distrlct 5; John E. Fetzer, WKZO
Kalamazoo, Dmtnct 8; Mr. Johnson, Diu-
trict 9; Mr, Gillin, District 10; E.
Hayek," KATE Albert Lea, Minn., Du!tnct
11; William B, Way, KVOO Tulsa, District
12; Hugh A. L. Halft, WOAI San Antonio.
Distriet 18; Hugh B. Terry, KLZ Denver,
District 14; Arthur Westlund, KRE Berke
ley, Cal., District 15 ; William B. Ryan, KFI
Los Angeles, District 16 ; Harry R. Spence,
KXRO Aberdeen, Wash., District 17; Hugh
Feltis, KFAB Lincoln ; J. O. Maland, WHO
Des Momes. Comdr. Craven, WHOM New
York; Don 8. Elias, WWNC Asheville; Dr.
Frank Stanton, CBS New York; Frank M
F.useell, NBC Washington, directors-at-
arge.

Absent because of illness were Nathan
Lord, WAVE Louisville, District 7, and

Hoyt B. Wooten, WREC Memphis, Dis-
trict 6.

TZ OSCILLATORS SINCE 1927
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GOLDMARK, LODGE
PROMOTED BY CBS

EXPANSION of the CBS general
engineering department and crea-
tion of a new department of engi-
neering research and development
to handle the application of war-
time electronic developments and
their application to peacetime net-
work operations were announced
last week by Joseph H. Ream, CBS
vice-president and secretary.

Dr. Peter C. Goldmark, chief tele-
vision engineer of the network, will
head the new department with
the title of director of engineering
research and development. His

Mr. Lodge

resent laboratory staff will be en-
arged to cover research and devel-
opment in the fields of antennas,
tubes, receivers and recordings as
well as television.

William B. Lodge, general engi-
neering supervisor, has been named
.director of general engineering. He
continues to head the department,
expanded activities of which com-
prise engineering services in stand-
ard broadcasting, shortwave and
FM; audio, studio, transmitter and
master control design, and fre-
quency allocations.

Henry Grossman continues as di-
rector of technical operations for
CBS standard, shortwave and FM
broadcasting, under James M. Sew-
ard, director of operations.

‘Argosy’ Spots

POPULAR PUBLICATIONS, New
York, last week started one-minute
transcribed spot announcements at
varying intervals on stations in 16
or 17 markets for Argosy maga-
zine. Plans call for an expansion of
the station list. Agency is Newell-
Emmett Co., New York.

FRANK SAMUELS, recently named Blue
spot and network sales director in San
Francisco (BROADCASTING, Oct. 16) previ-
ously sales manager of KGO-Blue San
Francisco, has been named sales promo-
tion manager of the Blue's western divi-
sion, succeeding TRACY MOORE. BYRON
NELSON becomes San Francisco sales man-
ager for the Blue,

Mem May Use Radio

MEM Co.,, New York, has ap-
pointed Theodore J. Funt Co., New
York, to handle advertising for
men’s toiletries and women’s per-
fumes. Spot radio plans have been
included in the presentation for
client’s approval.

NBC CANCELLATION
IRKS UPTON CLOSE

UPTON CLOSE, commentator,
lashed out in the press last week
with the charge that NBC had been
pressed by “certain radical and
communistic elements” into serving
notice on his sponsor, W. A. Shaef-
fer Pen Co., that the Sunday 3-3:30
p.m. period would no longer be
available unless he was dropped.

NBC executives in New York,
and Russel M. Seeds Co., Chicago,
declined to comment. It is under-
stood the program has been set to
go off for the past month, and that
8 new commentator and format
have been lined up for Shaeffer.

Mr. Close made his first charges
in Memphis in an interview with a
reporter from the Press-Scimitar.
C. R. Shaeffer, president, was later
reported as stating that the com-
pany has been notified that NBC
would not sell Mr. Close after
Dec. 10.

Devoting his entire column Read-
ing the Stgns, in the Nov. 16 issue
of the N.Y. Journal-American to
the matter, Mr. Close brought in
the issue of free speech and the
right of the minority to express its
opinions.

‘Mr. Close is also heard on Mu-
tual, Sunday, 6:30-6:45 p.m. for
Lumberman’s Mutual Casualty Co.

Apparently in a move to counter-
act similar reports that Henry J.
Taylor also was being dropped for
his political views, the Blue Net-
work last week followed up a pre-
vious announcement that he was
going off the air, with a second
statement, explaining that he was
available for regular domestic
broadcasts only through Dec. 31,
and would not continue his 6:45
p.m, commentary after that date.
First announcement came last
month at a luncheon meeting on
Blue co-op programs [BROADCAST-
ING, Oct. 16]. At that time Stanley
Florsheim, Blue cooperative pro-
gram sales manager, stated that
with decreasing interest in political
news after the election, Mr. Taylor
would be replaced by a different
type of program.
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NARFD NAMES THREE

AT PHILA. MEETING

HOMER MARTZ, KDKA Pitts-
burgh; Mert Emmert, WEAF New
York, and Cliff Gray, WSPA Spar-
tanburg, S. C. were elected mem-
bers of the national executive coun-
cil of the National Assn. of Radio
Farm Directors at the NARFD
Eastern Division conference Nov.
13-14 in Philadelphia. The latter
two members were reelected to
their posts while Mr. Martz suc-
ceeds Emerson Markham, WGY
Schenectady, who had been elected
NARFD vice-president last May
in Columbus at the first national
meeting of the farm group, organ-
ized early this year.

Mr. Emmert was also  elected
chairman of the regional group
while Charles Worcester of CBS
was elected vice-chairman and
Charles Shoffner of WCAU Phila-
delphia, secretary. The Eastern Di-
vision membership committee con-
sists of Mr. Martz, chairman; Mr.
Gray and Jesse Buffman, WEEI
Boston.

Addressing the conference were:
Charles H. Smith, CBS research
dept.; Charles A. Bond, Dept. of
Agriculture Radio Service; Sam
Reck Jr., editor, Extension Service,
N. J. State College of Agriculture;
Carlos Franco, vice - president,
Young & Rubicam; C. W, Hack-
enynos, General Electric Co.; Dr.
Carroll C. Pratt, head, Psychology
dept., Rutgers U.; Dr. Paul Lazars-
feld, director, office of Radio Re-
search, Columbia U.; E. A, Koster,
Radio Committee,” U. of Penn.;
Robert Reed, editor, Country Gen-
tleman; Barney Molohon, Radio
News Service, Treasury War Fi-
nance Division.

Education FM Foreseen

As Leader in Service

RESPONSIBILITY for public
service programs in the future will
probably be shared by both educa-
tional FM and commercial stations
—with the educational stations
“carrying the ball”’—FCC Commis-
sioner Clifford J. Durr prophesied
at a Washington meeting last Tues-
day of the Assn. for Education by
Radio. He said the system may lead
to competition, which would serve
to spur both types of stations to
better programs.

The Commissioner said that in
considering the allocation of the re-
quested 15 frequencies for educa-
tional FM, the FCC is aware of the
educational channels and if enough
interest is shown by educators, the
desired frequencies may be allo-
cated.

Problems holding back educa-
tional FM stations were outlined
by William D. Boutwell, managing
editor of the American Vocational
Assn, Journal. Mr. Boutwell fore-
sees ““10 times as many FM educa-
tional stations in five years”. He
paid tribute to Phil Loucks, FMBI
counsel, as the man responsible for
procuring preliniinary wavelength
for education.

Referring to television, Dr. R.
R. Lowdermilk, U. S. Office of Edu-
cation Radio Service, said that
schools may enter into contracts
with television stations to use their
studios during the day, when there
is not a large general audience.
He added that if facsimile is as-
signed frequencies, education will
request an allocation.
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PROFESSIONAL
DIRECTORY

JANSKY & BAILEY

An Organization of
Qualified Radio Bngineers
DEDICATED TO THE
SERVICE OF BROADCASTING
Natienal Press Bldg., Wash., D. C.

McNARY & WRATHALL
CONSULTING RADIO ENGINEERS

Notional Press Bldg. DI, 1205
Washington, B, C.

PAUL GODLEY GO.
CONSULTING RADIO ENGINEERS

MONTCLAIR. N. J.
MO 2-7859

HECTOR R. SKIFTER
H. R. SKIFTER  DONALD M. MILLER
CONSULTING RADIO ENGINEERS
ENGINEERING SERVICES
AVAILABLE AFTER VICTORY

dEORGE C. DAVIS

Consvlting Radio Engineer
Munsey Bldg. District 8456

Washington, D. C.

Radio Engineering Consultants
Frequency Monitoring

fommercial Radio Equip. Co.

o Evening Ster Building, Washingten, D. C.

® 321 E. Gregory Boulevard, Kansas City, Mo.

® Cross Roads of the World, Hollywood. Calif.
L

Frequency Measuring
Service

EXACT MEASUREMENTS

ANY HOUR—AND DAY

R.C.A. Communications. Inec.
66 Broad St.,, New York 4, N. Y.

RING & CLARK
Consulting Radio Engi
WASHINGTON, D. C.
Munsey Bldg. ® Republic 2347

JOHN BARRON
Consulting Radio Engineers

Specializing In Broadcost ond
Allocation Enginesring
Earle Building, Washington 4, D. C.
Telephone NAtional 7757

i

RAYMOND M. WILMOTTE
CONSULTING RADIO ENGINEER
From FCC Applxcanon to Com-
plete Install of B t
1469 Church St., N.W., Wc:hinq'on 5 0.C

Actions of the
FEDERAL COMMUNICATIONS COMMISSION

NOVEMBER 11 TO NOVEMBER 17, INCLUSIVE

Decisions . . .

NOVEMBER 13

1450 kc-WKLA Ludington Broadcasting
Co., Ludington, Mich.—Granted license
cover CP new standard station.

780 ke-WJAG Norfolk, Neb.—Granted li-
cense to cover CP change 1090 kc to 780
ke; conditions.

Westchester Broadcasting Corp., White
Plains, N. Y.—Placed in pending file ap-
plication new FM station

The Fort Industry Co., Tnledn, O.—Same

Green.shnrn News Co., , N. C.

Tentative Calendar . . .

NOVEMBER 20
950 kc-WORL Boston—License renewal.
1020 ke-KFVD Los Angeles—Same.
1110 kc-KPAS Pasadena, Cal.—Same.
790 ke-WMC Memphis—Same.

NOVEMBER 24

-1440 kc-KMLB Monroe, La.—CP change
frequency, transmitter and site, increase
power, install DA-N.

—Sam
Huuhlnsnn Pub. Co., Hutchinson, Kan.—

Pnlhdium-Tlmn Inc., Oswego, N. Y.—

Fﬂenes Television Inc., Boston—Placed
in ding file new cial
television station.

The Times-Herald, Washington—Same.

WORL Boston—Ordered that hearing
on license renewal set for Nov. 20 be trans-
ferred to New York City, time and place
to be determined.

NOVEMBER 14

1490 ke-KEEW Brownsville, Tex.—Grant-
ed vol. assgn. license from Radio Broad-
casting Co. Inc. to Radio Station KEEW
Ltd., new partnership composed of E. E.
{Jack) Wilson and Earnest E. Wilson
(sole stock owners licensee corp.) and T.
Frank Smith (to have 609% interest for
$8,5600).

1240 ke-Altoona Broadeasting Co., Thomp-
son Broadcasting Co., Altoona, Pa.—Des-
ignated for consolidated hearing applica-
tions for new stations, 250 w unlimited

ime.
1330 ke-WFRC Greenville, S. C.— Granted
license renewal for period ending 11-1-45.
1290 ke-WFVA Fredericksburg, Va.—

ame.

1230 ke-KMLB Monroe, La.—Granted
petition insofar as is it requests leave to
amend application to specify different
transmtter site; denied insofar as it re-
Quests grant of application.

1240 ke-WARC Inc., Rochester Broad-
casting Corp., Seneca Broadcasting Corp.,
Rochester. N, Y.; Finger Lakes Broadcast-
ing System, Geneva, N. Y. Denied Jjoint
petition filed by WARC Inc., Rochester
Broadcasting Corp. and Seneca Broadcast-
ing Corp. for reconsideration and grant
without hearing one of the three applica-
tions for new station Rochester; denied
request of Finger Lakes Broadcasting Sys-
tem for reconsideration and grant of ap-
plication for new station Geneva.

National Assn. of Broadcasters—Granted

WOODWARD & KEEL
CONSULTING RADIO ENGINEERS

Earle Bidg. L] NAtional 6513
Washington 4, D. C.

PAUL A. deMARS

Consulting Electrical Engineer
**Pionear in FM™
1900 F St., N. W.—Washington, D. C.
Phone: Metropoliton 0540

ex ion time to 11-21 for filing requests
for oral argument in matter of Promul-
gn’;ion of Rules & Regulations under Sec.
17,

NOVEMBER 15

Nashville Radio Corp., Nashville, Tenn.—
Granted motion for leave to amend appli-
cation new station re type equipment:
application retained on_ hearing docket.

Binghamton Press Co., Binghamton.
N. Y.—Granted petition amend application
new station to specify transmitter site.

KFXD, Queen City Broadeasting Co..
Boise, Ida. .—~Granted KFXD petition to

. <
LOHNES & CULVER

CONSULTING RADIO ENGINEERS
Dlistrict 8215
Woshington 4, D. C.

N{unuy Bidg. []

I:ran,é H Mclntosﬁ

Consulting Radio Fngineers
Shoreham Bldg. ME. 4477
Woashington, D. C.

IJ[AY, BOND & ROTHROCK
FONSULT’NC RADIO ENGINEERS
AM FM TELEVISION FACSIMILE
National Press Bldg. Wash. 4, D. C.
District 7362 ® Clebe 5880

take of its consulting engineer
re consolidated hearing on application for
CP and appleations of Queen City Broad-
casting Co. and Idaho Broadcasting Co.
for CPs new _stations; gran petition
of Queen City Broad Co. d
hearing date from 12-4 to 11-27.
Chattahoochee Broadcasters, Marietta., Ga.
—Denied motion for 30-day continuance
consolidated hearing now set Nov. 17 re
Broadcasters
and Manetta Broadca.stmx Co. for CPs

WORTHINGTON C. LENT
Consulting Engineers

INTERNATIONAL BLDG.
1319 F STREET N. W.

WASH,, D. C.
DISTRICT 4127

“PHOENIX AND TUCSON

WILL TAKE ALL PRODUCED"

&
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Availabie locally on transeription—see C, MICHELSON 67 W. 44 St., N.Y.C.

new ti arjetta; ordered record re-
main open to 12-28 to permit introduction
deposition five witnesses to be taken 12-8.

WMC Memphis—Granted in part motion
for indefinite postponement hearing now
set 11-20 on application license renewal:
postponed hearing to 12-20.

Richard E. 0’Dea—Granted motion for ex-
tension time for ﬁ]mg of proposed findings

and
oontrol WOV, on or before 11-16.

Applications . . .

NOVEMBER 13
Channel 1-Scripps Howard Radio Ine.,
Washington—CP new commercial televi-
sion station ESR 1,650.
1490-ke-Southside Virginia Broadeasting
Corp., Petersburg, Va.—CP new stand-
ard station 100 w unlimited.
1240 ke-Eastern Radio Corp., Reading,
Pa.—CP new standard station 250 w un-

limited.

47,900 ke-Scripps-Howard Radio
Cincinnati—CP new FM station,
8q. mi., $200,000 estimated cost.

Inec.,
18,700

1400 kec-Arkansas Democrat Co., Little
Rock, Ark.—CP new standard station 250
w unlimited,

45,700 ke-Times Picayune Pub. Co.,, New
Orleans—CP new FM station, 14,000 sq.
mi., amended to change coverage to 13-
188 sg. mi.

43, 700 ke-WAPO Broadcasting Service,
Chattanooga, Tenn.—CP new expenmenta.l
hf station, 1 kw A-3 FM emission.

1240 ke-WIBU Poynette, Wis.—CP in-
stall new antenna and make changes
ground system.

1060 ke-KFRE Frersno, Cal.—CP change
frequency from 1340 ke, increase 250 w
to 1 kw and install new transmitter.

1340 kec-J. E. Rodman, Bakersfield, Cal.—
CP new standard station 250 w unlimited,

680 kc-KPO San Francisco—CP install
new vertical antenna.

Channel 4-KSFO San Francisco—CP new
co:nmercml televxsmn station, amended to

T fr from Chan-
nel 6.

NOVEMBER 14

1400  kc-Missi i Broadeasti Co.,
Jackson, Mlu—CP new standard station
1240 ke 100 w unlimited, amended to re
quest 1400 ke.

910 kc-anley Broadcasting Assn., Me-
Allen, Tex. —CP new standard station 1 kw
unlimited D

44,500 kc-KVOX Fargo, N. D.—CP new
FM station, 5,800 sd. mi., $20,800 estimated

1490 kc-Jnnn Weillnd, Petersburg. Va.—
new st: 100 w limit.
ed (dismissed at request of applicant).

NOVEMBER 15

45,500 kc-Raytheon Mfg. Co., Waltham,
Mass.—CP new FM station, 6,630 sq. mi.,
$60, 000-75 000 estimated cost.

45,900 ke-WFBR Baltimore—CP new FM
station, 5,050 sq. mi., amended to request
19,135 sq. mi., change type transmitter,
move transmitter and changes in antenna.

46,900 kc-Scripps-Howard Radio Ine.,
Indianapolis—CP new FM station, 8,400
8G. mi., $100,000 estimated cost.

43,300 ke-Evansville on the Air Inc.—

CP new developmental station, 1 kw,
AO-FM special emission.
43,500 ke-KHJ-FM Los Angeles—CP

change frequency from 44,500 ke, specify
34,000 sq. mi., move transmitter and in-
stall new transmitter and antenna.

43,400 ke-WKBN Youngstown, 0.—-CP
new FM station, 15,690 sq. mi., $115.060
estimated cost.
NOVEMBER 17

1340 ke-John Spottswood. Key West, Fla.
—CP new standard station 250 w unlimited.

730 ke-Western Carolina Radio Corp..
Sh%hy, N. C.—CP new standard station 250
w

1490 ke-Air Capital Broadecasting Co.,
Wichita, Kan.—CP new standard station
250 w unlimited,

1340 kc-KMYR Denver—Vol. assgn. li-
cense from F, W, Meyer to KMYR Broad-
casting Co.

42,100-42,900 ke-Regents, U. of New
Mexico—CP new noncommercial educa-
tional station 250 w_AS8 emission.

48,700 kc-Bernard Fein, New York—CP
new FM station, 8.500 sq. mi. (returned).

New Canada Stations

THREE NEW Canadian stations
went on the air during the first
half of November, CJCH Halifax,
with 1 kw on 1320 ke; CKFI Fort
Frances, Ont.,, with 250 on 1340
ke, and CJEM Edmunston, N. B.,
with 250 w on 1240 ke.

DIVIDEND of 75¢ Ber share of com-
mon stock and $1.621% per share of
grefen‘ed stock was authorized by the

oard of directors of Stromberg-Carl-
son Co., payable Dec. 1 to stockhold-
ers of record as of Nov. 13, 1944. The
dividend last year was 50c. s
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Help Wanted

Announcer. Experienced newscaster, also
capable of routine studio work. § kw
network affiliate, major midwestern mar-
ket. Opportunity for advancement, Sal-
ary commensurate with ability. Include
all data in first letter. Reply confiden-
tial. Box 640, BROADCASTING.

Account executive to join recognized me-
dium size Chicago agency in a new busi-
ness development capacity. Must have
agency experience, excellent references,
good contacts and strong sales ability.
Give complete inforration in first let-
ter. Our executive staff is familiar with
this advert.sement. All applications will
be kept in strictest confidence. Box 612,
BROADCASTING.

light face or oll bold face cops. Count 3 words for blind box number. Dead-
line Monday preceding issve date. Send box replies to Broadcasting Mago-
zine, 870 National Press Bldg., Washington 4, D. C.

* .4"1"?’!":»
3~

—Classified Advertisements—;

PAYABLE IN ADVANCE—Minimum $1.00. Situation Wanted 10c per word.
All others, 15¢ per word. Bold face caps 30c per word. Ad must be alf

Situations Wanted (Cont'd)

News editor-rewrite man—Availab'e now
to put straight news, commentaries to
work making more listeners, more mon-
ey for your station and sponsors. Eight
years experience reporting, rewriting,
analyzing, dramatizing news for news.
papers, wire services, radio, radio-news-
paper affiliation., Age 28, 4F. Now on
publicity and speech-writing staff of
major political party. Campaign's over,
job’s done., What's your news problem?
Box 896, BROADCASTING.

An

Help Wanted (Cont'd)

Help Wanted (Cont’d)

Announcer for 50,000 watt CBS station.
Excellent opportunity for top-notch, reli-
able man, Submit transeription with ap-
plication. Box 8565, BROADCASTING.

Announcer-operator wanted ,by station in
Rocky Mountain area. Send experience,
snapshot, and three references. Men only.
First grade license. Box 875, BROAD-
CASTING.

Immediate orenin¢ for two. versatile an-
nouncers. $40.00 basic and talent. Send
photograph, complete details of bnck-
ground statement of availa“ility if poa-
sible. Box 877, BROADCASTING.

Wanted! Operator-announcer with first class
license for future chief engineer at radio
station in small town in heart of Willa-
mette Valley, in Oregon. Good RCA
equipment, good working conditions. Pre-
ger:‘rcfnmily man. Box 885, BROADCAST-

Transmitter and control operators for 6 kw
midwest station. In first letter outline
experience and education and send recent
snapshot. Box 887, BROADCASTING.

A good voice with at least a year’s announc-
ing experience will qualify you for a
good position on & large midwest clear-
channel station. 40 hour, 5 day week.
Talent and overtime payments possible.
Write Box 888, BROADCASTING.

CBS affiliate in beautiful New England
university city needs exp an-

Advertising mnnnger for network station.
K Longview,

Per N

Texas.

New: ble of iling own seript.
Permanent position for right man in
news bureau under supervision of George
Gow, KFH, Wichita, Kansas.

Copy writer experienced. Good ition with
1,000 watt midwest station. Weekly sal-
ary starts at 50 dollars for 50 hours for

Situations Wanted

man who can produce salable einl
copy. Send full particulars and sample
scripts with first letter, to Elmer Knopf,
WFDF, Flint, Michigan.

Stati pr director thoroughly ex-
perienced in publicity, advertising and
production. Box 879, BROADCASTING.

A t d. Must have first
class radio-telephone license and be capa-
ble of announcing news and commercials.
Give experience, draft status and salary
required first letter. Radio Station KSEI
Pocatello, Idaho.

Wanted—First or second class operator.
Excellent opportunity for advancement.

Chief now employed. Seven years’
experience, five as chief with 250 watt
transmltters Desires. change due to work-
ing iti here. Perm t connec-
tions desired. Reasonable salary expected.
Married with family. 4F. 80 years of
age, sober habits. I am not a floater, can
be available 60 days after accepting your
offer. Virginia, North Carolina or South
Carolina preferred. Box 882, BROAD-

Ideal working conditions. Permanent. CASTING.
Blue Network, 1000 watts, plan for great
expansion, FM application filed. RCA  Program Network ti
equipped. A real opportunity for right and engineering exper'ence. Desires
party. Advise salary expected to start. change offering permanency and future
Reporting date first letter. WTJS, Jack- advancement possibilities. Box 883,
son, Tennessee. BROADCASTING.

WKY Radioph C , Oklah A —All m;lmll"l,)d man, restricted li-
City, Oklahoma wants experienced an- cense, strong ad-lib, six years’ experi-
nouncer. Send voice transcription and ence. Minimum $66.00. Box 884, BROAD-

full particulars to Bloyce Wright, Pro-
duction Manager.

CASTING

News, cial , married, 4F,

WSKB, McComb, qu. expnndmz its oper-
ations has i
for first operator nnd restricted third
operator, also male announcer, experi-
enced news and commercials. Good pay.
Write or wire, WSKB, McComb, Miss.

nouncer. Prefer family man interested
in permanent position with future at
good salary. Station largest in area
with no competition. If interested write
Box 889, BROADCASTING.

First class announcer by old established
regional broadcasting station in Florida.
No floaters. Give rge, draft status, ex-
perience and salary expected. Box 891,
BROADCASTING.

Announcer—NBC affiliate has
obening for above

immediate

Transmitter operator wanted—First class
license, small percentage announcing.
Permanent position with postwar future.
Give experience, references, draft status,
snapshot, salary requirements, first let-
ter. Immediate opening. Write or wire
KGFW, Kearney, Nebraska,

‘Wanted—Licensed operator for kilowatt
regioral. Experience unnecessary. Perm-
anent position with future for right man.
Give full details first letter. Address
Chief Engineer, WALB, Albany, Georgia.

Talent opportunities. Give full informa-
tion, references, expected earnings, firat
. letter. Voice recording, WSAV, Savan-
nah, Georgia.

Wanted—We are in need of a first class
engineer and an_announcer. Call or wire,
collect, Melvin Hutson, President, Ten-
nessee Valley Broadeasting Company,
Decatur, Alabama.

‘Wanted—Experienced cial

22, 2% years New York s’ation. Em.
ployed. Desire change working condi.
tions, locality. Minimum $50.00, talent
fee, 5000 watts. Permanent, large town,
view FM, televizsion. Radio schonl gradu-
ate. Box 886, BROADCASTING.

News editor-commentater ava‘lable imme-
diately. Now on regional CBS station.
Four years radio rews editor, backed by
American and foreign newspaper experi-
ence. Box 89%0, BROADCASTING.

liable, rnbmoua. Veteran, Eastern sta-
tion preferred. Box 97, G.P.O0., New
York 1, N. Y.

Wanted to Buy

Will pay cash for 250 watt transmitter.
F(‘-C approved. Box 860, BROADCAST-

Wanted—1000 watt transmi’t~r FCC ap-
proved, alsn ma*~hi~e T’ wetwork.
Write Box 881, PROADCASTING.

Wanted—Freque-cy moniter and modula~
tion moniter. Thone Central 6595, collect,
Chicago, Mr. Clifford,

Wanted—any type vertical antenna. Phone
:o]lgct Central 6595, Chicago, Mr. Clif-
ord.

Wanted—Broadcasting equipment such as
pre amplifiers, contrel panel, meters and
any other equipment except transmitter.
Write or wire prices of what you have.
E. A. Homes, Jr.,, 611 S. 83rd St.,
Birmingham, Ala.

For Sale

United Sound Engineering Companies 5
tube amplifier with microphore and
stand. Model serial USE, new. $125. Box
894, BROADCASTING.

Vertical
struction,
insulator,
Broadcasting Company,
tucky.

radiator 200 foot, tubular con-
complete with guywire, base
lighting equipment. Ashland
Ashland, Ken-

Miscellaneous

Chicago agency wants to place eight full
strip accounts on after midnight time.
Box 898, BROADCASTING.

First class engineer now employed as chief
desires change. Excellent references. Box
892, BROADCASTING.

Announcer—Some experience, wife plays
piano, accordion and solovox. Prefer mid-
west station with talent possbilities.
¥1anter Price, 101 S. Western Chicago,

1.

Want announcer that can do
regular job. Please state starting salary
in first communication. Contact Manager,
WBRW, Welch, W. Va.

Experienced bnsic staff announcer desires
well-paid staff or specialty position.
Sports-editor, WALA, Mobile, Alabama.

SERVICE DIRECTORY

er for 1 kw station. Give experience and

references in first letter of application.

%ddress KPAC, Drawer 511, Port Arthur,
‘eX4as,

Tke SCHOOL o

RADIO TECHNIQUE

“GEARED TO AM-FM EXPANSION"
Radio Engineering Censultants

Commercial Radio Equip. Co.

Kansas City, M.

Washington, D. C. Hc"ywood, Cal.

Custom-Built
Speech Input Equipment”
U. S. RECORDING CO.

1121 Vermont Ave., Wash. 5, D. C.
. District 1640

(Anufr!ec'l Oldess School D d
ly to Radio Broad ing)

Starting New, Intensive

DAY & EVE.

Mid-Season Courses

DECEMBER 4

Taught by Network Profes.
I‘iom;la, jor Beginner &
). . , includ.

® Announcing ) Siamm Routine

® Newscasting cting
o Continvity Writing o Diction
o Commentating o Voice

Co-ed. Moderate rates. Inquirel
Call or Write for Booklet-B.

RO BUILDING RADIO CITY, M. Y.
Clzcu 7-0193

MORE RF KILOWATT HOURS
PER DOLLAR WITH
F& O TRANSMITTING TUBES

Freeland & Olschoer Products, Inc.

611 Baronne St., New Orleans 13, La.
Raymond 4756
High Power Tube Specialists Exclusively

your GANADIAN pisTrIRUTION
is assured thru
WAI.TER P. DOWNS Ltd.
inion Sq. Bldg., M. 1, Can.
Present Lines:
PRESTO RECORDING CORP:

FONDA CORP, MPEREX TUBES
UDIO DEVELOPMENT CO.

SOUND EFFECTS
Largest selection of sound effects
in existence. MAJOR RECORDS.

Realistic and Complete.

Write jor catalog
THOMAS J, VALENTINO INC.
Transcriptions—Specialized Recordings
1600 Broadway N.Y. 19, Circle 6-4675

BUY
WAR BONDS

WANTED

5 kw transmitter

1 antenna, any height
with lights

1 250 watt transmitter

Box 876, Broadcasting

If you are a qualified chief en-
gineer, preferably now employed
by a small southern station, but
desiring a change; if you are
stable  and sober and forward
looking, this may be the job
you're seeking:

“A thousand watt CBS regional
station wants to employ a chief
engineer, one who can supervise
men and command their respect.
This is a permanent job for the
right man. Due to War Labor
Board limitations on a salary
fixed under a prior ownership,
the pay is moderate to start;
but we're hunting a man who
wants to grow with us and can
help us on problems of increased
power and FM possibilities.
This job is goinr to be filled
quickly. If interested write to
Box 897, BROADCASTING.
Include when you could go to
work. We'll wire or telephone
the man who fills the bill.
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500 kw Long-

Wave Stations

Are Sought by Panel Group

Engineers Propose 10 Clear Channels in Band
200-400 ke for Better Rural Coverage

RECOGNIZING the need for bet-
ter rural coverage, the Allocations
Committee of Panel 4, Radio Tech-
nical Planning Board (P4a), has
recommended that 10 clear chan-
nels, each 10 ke wide, be made avail-
able in the 200-400 ke band (long
wave) for stations of 500 kw power
or greater, it was learned last week.

The recommendation, which now
goes to Panel 4 for consideration,
was adopted after the Committee
heard reports from Paul F. Godley,
Montclair, N. J., consulting engi-
neer, and H. W. Holt, chief engineer
of WOV New York, on expansion
of the standard band.

Superior Coverage Seen

Discussion disclosed that the
groundwave coverage on the lower
frequencies is considerably superior
to that of the standard band, 550-
1600, ke. Coverage both day and
night would be improved, it was
pointed out, in a range of from
300-500 miles from each station.
Static would be worse, but the
higher power would more than over-
" come that interference, ehgineers
agree.

Superior propagation in the
range of 300-500 miles also would
permit more consistent and depend-
able signals than now are avail-
able to rural listeners in a sub-
stantial part of the U. S. Although
there are few receiving sets today
capable of tuning in the 200-400
ke range, Committee members
pointed out that the new band
could easily be added to any new
design of standard broadcast re-
ceivers.

Until service in the 200-400 ke
band is such that the number of
receiving sets is sufficient to cover
the entire country, the Panel 4
group suggested that it may be
economically feasible to permit
clear channel stations to operate
stations in the new band, carrying
the same programs as those on the
regular outlets, to test the new
service.

‘While FM proponents have em-
phasized that art will provide great-
ly improved urban service, Com-
mittee members explained, no re-
sponsible opinion has yet been
passed that the wide rural service
would be given by FM stations.

In that connection the Commit-
tee put little credence in the pur-
ported merits of high-fidelity, re-
quiring wide band widths, thus the
recommendation for 10 k¢ channels.
Technically the 10 ke channels can
be used as efficiently in the lower
band, insofar as transmitting
equipment is concerned, as in the
standard band with the exception
that the antenna height must be
considerably greater to obtain com-
parable performance, according to
Committee members. On the other
hand, they brought out that the su-
. perior groundwave more than com-
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pensates for any minor loss in effi-
ciency where higher antennas can-
not be erected.

A study of non-broadcast, sta-
tions assigned to the 200-400 ke
band and listening observations
indicate that the band is not ex-
tensively used, and that at least
10 channels could be cleared for
the proposed rural broadcast serv-
ice, the Committee was informed.

Raymond F. Guy, NBC radio
facilities engineer and chairman of
Committee 3, RTPB Panel 8, rec-
ommended that further study of the
use of 8-17 me for rural broad-
casting be dropped because of in-
terference with international broad-
casting which apparently will con-
tinue. His report was adopted.

Power Boost Study

The Committee voted to continue
its study of horizontal power in-
crease for all stations. Three res-
olutions of the NAB Small Market
Stations Committee, (1) requesting
study of nighttime coverage of sta-
tions operating on local-channel
frequencies, (2) regarding expan-
sion of the standard band, and (3)
regarding the use of synchronized
control relays for AM satellite sta-
tions, were adopted. The FCC is
to be notified that the NAB action
now has been formally approved
by the Panel 4 group. George Milne
of the Blue Network was author-
ized to write the formal report
to be submitted to the Commission
as a supplement to the allocation
hearings testimony.

Report from Philip Merryman
of NBC; Howard S. Frazier, NAB
Director of Engineering and Panel
4 chairman, and Mr. Guy on relays
led to the recommendation that re-
lay dfrequencies be allocated in

block assignments, rather than be

WORLD-WIDE LINKS

SEEN BY WAKEFIELD

RADIO RELAYS in conjunction
with telephone land lines may link
not only the nation but the world
in all types of communications, Ray
C. Wakefield, Federal Communica-
tions Commissioner, told the Na-
tional Assn. of Railroad & Utilities
Commissioners’ War Conference in
Omaha last Tuesday.

Based on evidence presented dur-
ing the allocation hearings from
Sept. 28-Nov. 2, Commissioner
Wakefield asserted that the post-
war period will see “vast new tech-
nical advances in communications”
and that FM, television, and facsi-
mile no doubt will be linked by ra-
dio relays into networks, just as
standard broadcasting is linked
today by telephone lines.

As to common carrier rates, Com-
missioner Wakefield said “much
progress has already been made in
integrating state and federal reg-
ulation in those matters which are
of common concern” and he ex-
pressed the hope that “the coopera-
tive efforts which have proved so
valuable in the past will thrive and
flourish” in the future.

STANLEY MAXTED, BBC war cor-
respondent, who has arrived in this
country for a short visit before re-
turning to European battlefronts, will
be guest of honor Nov. 20 at a BBC
luncheon at the Waldorf-Astoria given
by John Salt, BBC North American
director.

interspersed with other services,
as at present.

The Committee previously had
recommended that the 540 k¢ chan-
nel, adjacent to the broadcast band,
be used for regional stations with
1-5 kw. The 530 and 520 ke pro-
posed channels, which would be add-
ed to the broadcast band under
recommendations to the FCC, would
be locals with 250 w [BROADCAST-
ING, Nov. 13].

Members of the Panel 4 alloca-
tions committee include leading
consulting engineers, and network
and station engineering officials
and broadcasters.

Drawn for BROADCASTING by Sid Hix

“Jones Made Seven Yards Around Right End; Sorry, the P.A. Says
Smith Lost Seven Yards Around Left End!”

BROADCASTING

Listening Increase
On Election Night

Audience Up 509, Over That
Of an October Tuesday

LISTENING on election night was
more than 50% eover that on a
Tuesday three weeks before, ac-
cording to a breakdown of sets-in-
use figures in the 32 four-network
cities made by C. E. Hooper Inc.
Increase is consistent throughout
the evening, the peak being reach-
ed in the 9-9:15 period each Tues-
day—41.8% of all sets were found
in use on Oct. 17; 58.0% were
found in use Nov. 17.

Research organization did not
issue individual audience figures for
each network for the evening,
which, as given to the networks the
day after election, showed NBC to
have had the largest part of the
audience, with CBS, Mutual and
Blue following in that order. Blue
was erroneously reported third and
Mutual last in last week’s issue of
BROADCASTING, which also was in
error in reporting an average rat-
ing of 14.7 for MBS for that eve-
ning. Figure was Mutual’s share
of audience based on sets-in-use not
its rating, based on all radio homes.

Breakdown of election listening
by quarter-hours through election

evening, from 6 to 10:30 p.m.
(EWT) follows: .
Oct. 17 Nov. 17
6:00-6:18 P, M. 15.8 28.3
6:16-6:30 P. M. 13.4 24.0
6:30-6:45 P. M. 12.9 26.1
6:45-7:00 P. M. 18.5 82.8
7:00-7:16 P. M. 21.1 38.6
7:16-7:30 P. M. 28.1 88.1
7:80-7:456 P, M. 21.2 89.8
7:45-8:00 P, M. 26.7 2.1
8:00-8:15 P. M. 31.2 49.6
8:16-8:30 P. M. 29.5 50.0
8:30-8:46 P. M. 84.2 53.8
8:45-9:00 P. M. 5.1 54.5
9:00-9:15 P. M. 413 58.0
9:16-9:30 P. M. 37.6 67.6
9:30-9:45 P. M. 39.9 56.5
9:45-10:00 P. M. 38.6 54.1
10:00-10:16 P. M. 89.6 54.2
10:15-10:30 P. M. 35.5 54.9
CED Disc Series

COMMITTEE on Economic Devel-
opment has begun distribution of
a quarter-hour transeribed pro-
gram, Creating New Jobs, to sta-
tions through the 2,000 local CED
committees. Recording, cut by
World Broadcasting System, in-
cludes talks by business leaders.
Other CED programs, both re-
corded and network, are in prepa-
ration according to Lawrence Ham-
mond, who produced the first one,
and Edward Roberts, who wrote
it. On Nov. 27 Mr. Hammond be-
comes radio and motion picture
director of the CED’s information
division, succeeding Mr. Roberts,
:;]vho‘ joins. the staff of T'ime on that
ate.

‘GE House Party’

GENERAL ELECTRIC Co.,
Bridgeport, will begin sponsorship
of a network program, titled GE
House Party, early next year on
CBS, Monday through Friday, 4-
4:25 p.m. on behalf of the com-
pany’s appliance and merchandise
department. Art Linkletter is m.e.
for the show, which is scheduled
for its air premiere sometime be-
tween Jan. 1 and 15. Agency is
Young & Rubicam.

Broadcast Adverti'
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After 29 years, the leadership which Cadillac assumed in
¥ this famous advertisement is still generally acknowledged.
é More significantly, “The Penalty of Leadership”, by

ﬁﬂ Theodore F. MacManus, by its mature force and dignity

' o e e s  Jndet: 303 % helped establish the fact that automobile manufacturing

U :’,"N...;.mbr e and 0 . v had progressed from the work shops of a few mechanical
\% e the e wizards to the eminence of a great industry.

Industries Great In The Distribution Decade!

Along the highroad of America’s industrial progress, In the Distribution Decade after V-Day, your
many of the significant milestones have been ad-
vertisements and advertising ideas that greatly

clients will look to you for accomplishments sur-
passing everything advertising has ever done.
accelerated the growth of individual companies,

and of entire industries.

Alert advertising men are now actively planning
Post-war, the need for increasing consumption will
be greater than ever before. Advertising must again

and preparing for that responsibility and that
pace progress by raising the world’s highest stand-

opportunity.

So is WLW.
ard of living to an even higher pinnacle—for
expanded productive capacity and abundant man When the time comes, we will be ready to help you
power will require an increase in consumption of
at least 409, of pre-war levels.

do a better post-war job for your clients in the vast
four-State market that is WLW-land.

THE

Division of The Crosley Corporation

MOST MERCHANDISE-ABLE STATION
CINCINNATI 2, OHIO

NATION'S
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'YTOU may be interested in what RCA tube workers have
been doing to make more tubes available for John Public.

Back in August, 1943, thousands of workers in RCA tube
factories organized themselves, through War Production Drive
Committees, intothe “World’s Best Tube Makers’Theyresolved
to do their jobs better than they had ever been done before.

They began a drive to reduce tube “shrinkage”...tubes
*“lost” in the manufacturing process. Knowing that a poor tube
takes just as much material, just as much time, just as much
labor as a good tube, these “World’s Best Tube Makers™ set
about making more of their lost production good production.

Now, look at their record:

During the first month of their campaign, tens of thousands
of tubes were made available which formerly would have been
scrapped. During the second month, the gain had reached the
hundred thousand mark. And this astounding performance is
still going on.

Thus war quotas are being filled faster and faster, and civilian
needs can be met sooner...more sets can tune in your station.

In Peace, it will mean finer RCA tubes than ever...both
for your transmitter, and for your listeners’ radios.

' The Magic Brain of all electronic equipment is a Tube. ..
and the fountain-head of modern Tube development is RCA.

25 Years of Progress
in Radio
and Electronies

62-6631.20

RADIO CORPORATION OF AMERICA

RCA VICTOR DIVISION ¢ CAMDEN, N. J.

LEADS THE WAY . .. In Radio . .. Television ... Tubes ...
Phonographs . . . Records . . - Electronics
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