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Closed Circuit

IT MAY BE STRETCHING a bit, but, accord-
ing to Washington’s rumor whirligig, a broad-
caster may be next Secretary of the Treasury.
Jesse Jones, Texas banker, publisher, poli-
tician and former Secretary of Commerce, is
the “broadcaster” mentioned. He visited with
President Truman last Wednesday. Among his
other holdings, Mr. Jones is said to be identi-
fied with Houston radio station ownership.

FCC ISN'T GOING to lose any time getting out
its final FM and television allocations. Ac-
tion will come swiftly following brief “oral
arguments” next Friday (June 22). Whether
it's alternative one, two or three, Commission
will act so that final allocations will come this
month.

IT MAY BE SOME weeks before American
Broadcasting Co. (nee Blue) sets up its per-
manent Washington organization. Donald
Withycomb has left that post after two
months, may leave network soon to return to
station field. Whatever happens, Ken Berkeley,
general manager of WMAL, American Wash-
ingten outlet, will continue to double in brass
as head of Washington programming opera-
tions,

FINAL PERSONNEL structure for Broadcast
Measurement Bureau still was under discus-

(Continued on page 78)
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June 18-19: NAB Public Relations Executive
Committee, Hotel Roosevelt, New York.

June 19: FMBI Board, Waldorf-Astoria, N. Y.

June 20: Oral Argument before FCC, Wash-
ington, proposed allocations below 25 me.

June 20-21. NAB Code Committee, Hotel
Roosevelt, New York.

June 22: Oral Argument before FCC on pro-
posed alternates 44-108 mc involving
FM, television allocations.

Bulletins

NEW 200,000 w international shortwave trans-
mitter operated by CBS for OWI at Delano,
Cal., went into operation Friday, beaming
American psychological warfare messages to-
ward Japan and Japanese-occupied countries.
Two 50,000 w transmitters at Delano, operat-
ing since last fall under OWI and OIAA
auspices, will be coordinated with the 200 kw
transmitter.

NORBURT O’BRIAN, for seven years man-
ager of radio for J.;P. McKinney & Sons, New
York, on June 20 becomes commercial manager
of WCOP Boston, now a Cowles Broadcasting
Co. outlet. He will be succeeded at McKinney
by John Livingston, formerly with William
Rambeau Co., Chicago.’

Business Briefl

PHARMACRAFT SPONSORS @ Pharma-
craft Corp., New York (Fresh deodorant),
soon starts sponsorship of Counterspy, which
until June 27 will be sponsored by Mail
Pouch Tobacco. Series is broadcast Wednes-

day, 10-10:30 p.m., on American-Blue. Agency
is Young & Rubicam, New York.

BENDIX SERIES STARTS @ Bendix Avia-
tion Corp., Detroit, on June 17 started a half-
hour series on CBS, 7-7:30 p.m., titled Men
of Vision. Programs dramatize personalities in
aviation. Series will run 26 weeks, with second
13 weeks probably in another time. Grant Adv.,
New York is agency.

MARS GOES DRAMATIC ® Mars Inc., Chi-
cago (candy), on July 4 begins 52-week dra-
matic half-hour on 64 American stations, 9-9:30
p.m. EWT Wednesdays. Harry Holcombe, ra-
dio director of Grant Adv., Chicago, placing
account, will direct.

KRANKS MAN-ON-STREET @ Consolidated
Royal Chemical Corp., Chicago (Krank’s Shave
Kreem) on June 13 started sponsorship of a
Man-on-the-Street program Wednesdays and
Fridays, 6:15-6:30 p.m., EWT, on WOR New
York. On June 23 same firm begins thrice-
weekly participation in the Arthur Godfrey
program on WABC New York, 6:30-7:45 a.m.,
EWT. Contracts, for 13 weeks, placed by Rus-
sel M. Seeds Co., Chicago.

Crosley-WLW Sale Nears

WLW CINCINNATI, the country’s top inde-
pendent station, would pass from the owner-
ship of Powel Crosley Jr. to the Aviation Corp.
under a transaction which was in the final
phases last Friday. The giant aeronautical
concern would acquire control of the Crosley
manufacturing and broadeasting operations.

The WLW transfer will be subject to FCC
approval. Also in the deal is proposed acquisi-
tion by Crosley Corp. of WINS New York for
$1,700,000, plus $400,000 in station time, from
Hearst Radio Inc. The WINS sale awaits FCC
hearing and action.

While there was no announcement last week
as -to price, it was understood approximately
63% of the Crosley Corp. stock, held by Powel
Crosley Jr. and his family, would be procured

- for about $22,000,000, This would represent an
overall price of some $30,000,000 for Crosley
Corp., if additional stock is acquired. The price
was understood to be pegged at $40 per share—
roughly the present market.

Detailed Study

Representatives of Aviation Corp., of which
Victor Emanuel, New York industrialist, is
chairman, were in Washington last Thursday
and Friday to discuss the station aspects with
members of the FCC. Work progressed on con-
tract and the application forms over the week-
end and were to be concluded this week. Appli-
cations for assignment will be filed as soon as
the transaction is closed.
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Observations from members of the FCC and
its staff, who were informed of the transaction,
indicated a detailed study of the transfer.
Option held by Aviation Corp. was to expire
today (June 18), but an extension was indi-
cated in view of the necessity of FCC approval
of the transfer of licenses involving not only
WLW and WINS, but also the Crosley short-
wave operations in Cincinnati and experimental
relay and collateral licenses. The FCC already
had decided on exhaustive study of the Crosley-
WINS transaction [BROADCASTING, June 11].

Word of the sales negotiations first was pub-
lished by BROADCASTING last week [CLosED CIR-
culT, June 11]. Aviation Corp., one of the larg-
est entities in the aviation field, in addition to
its widespread manufacturing activities, holds
59.3% of New York Shipbuilding Corp., nearly
80% of Consolidated Vultee Aircraft Corp.,
approximately 25% of American Airlines, and
more than 9% of Pan American Airways. It
did upwards of $1,200,000,000 last year, and
had a backlog of more than $2,000,000,000 in
orders. The company had assets at the close
of its last fiscal year of $36,000,000, and net
profits in excess of $3,000,000.

Crosley Corp. manufacturing operations in-
clude its five radio set plants in Cincinnati
and a large home refrigeration plant in Rich-
mond, Ind.

Aviation Corp., it is understood, would con-
tinue the present personnel and management

1
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Completion

of both the Crosley broadcasting and manu-
facturing operations. James D. Shouse is vice-
president of Crosley in charge of broadcast
operations, which include international short-
wave facilities, and Robert E. Dunville is vice-
president and general sales manager of WLW.
Heading the manufacturing operations is R. C.
Cosgrove, vice-president, and also president of
the Radio Manufacturers Assn.

Will File Application

R. S. Pruitt, vice-president, secretary and
general counsel of Aviation Corp., headed the
group which apprised FCC members of the
transaction last week. Members of the Com-
mission, it is understood, were advised that
the appropriate applications for the transfer
would be filed promptly. :

The precise valuation placed upon WLW
was not available, since the acquisition would
involve purchase of control of the licensee cor-
poration as a whole, rather than the radio
properties individually, WLW last year grossed
in excess of $4,000,000, according to trade esti-
mates.

Powel Crosley Jr., 59, operated the Preci-
sion Equipment Co., automobile accessories
firm, 25 years ago when he entered the phono-
graph manufacturing field. In 1923 he started
WLW as a 5 w station and a year later or-
ganized the Crosley Radio Corp., manufactur-

(Continued on page 78)
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REPRINT

From the Editorial Page of the St. Louis Post-Dispatch Thursday, June 7, 1945
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This expression of opinion by
Mr. Rex Howell, managing director
of Station KFXJ and member of
the NAB News Committee, is re-

A Radio Man on Plug-Ugly Campaign

The Mirror
of
Public Opinion

Member of NAB News Committee agrees with many Post-Dispatch
views on middle commercials; he commends the way this newspaper
has offered a constructive suggestion in the industry’s interest with-
out a blanket indictment of all stations’ policies, as some papers did.

A Letter to the Editor of the Post-Dispatch

As a member of the NAB News Com-
mittee that drafted the recent proposals
for ithproved .news programming and as
a broadcaster'of- 20 years' experience, I
agree with many of your contentions for
improved standards. I think that, given
a reasonable amount of time, the major-
ity of the stations will adopt the recom-
mended policy changes.

Some few newspapers among the mi-

nority which feel a God-given right to
exclusivity in journalism, have published
editorials based upon your. campaign
against so-called “plug-uglies” in news
broadcasts.
' More often than not, these editorials
go astray from the original contentions
of the Post-Dispatch and become, in fact,
blanket indictments against all radio sta-
tions’ news policies. Most of these pub-
lishers, however, quote the Post-Dispatch
sufficiently to imply that the responsibil-
ity rests with your paper rather than
their own.

What Anti-Radio Papers Omit

These newspapers which are quick to
accept the editorials against plug-uglies
and to attach thereto their own many
interpretations, plus many other edito-
rials ‘ajmed at broadcasting, have re-
mained conspicuously aloof from print-
ing any of the subsequent editorials of
the Post-Dispatch or other publications
which, have recently accorded generous
tributes to broadcasting, particularly with
regard to its service to the public in han-
dling the news of the-death of President
Roosevelt,

In contrast, the much-quoted - Post-
Dispatch, along with many other leading
publications, joined with the Govern-
ment leaders in praising radio for the
service rendered in this instance.

I find little tendency among anti-radio
papers to carry reprints of the Post-

Dispatch editorial of April 10, 1945, “In
the Interest of Radio,” in spite of the
enthusiastic indorsement they have ac-
corded to some of the articles critical of
radio which the Post-Dispatch has pub-
lished. Perhaps the reason is obvious,
if we read an excerpt‘'from the Post-
Dispatch editorial of April 10. This, mind
you, is written by one of the nation’s
leading daily papers:

“We repeat that radio has done a
magnificent job in the transmission of
news, to the point that many people pre-
fer to get their news over the radio rath-
er than through the columns of the daily
newspaper. New techniques, such as
the roundups of capitals and battle-
fronts, have brought the war vividly to
every household.

Stations Want to Improve

“Too much praise cannot be given to
the networks for designing these new
techniques and for the general excel-
lence of the newscasts themselves. By
the very nature of its medium, radio’s
superiority over newspapers in the im-
mediate transmission of important news
has long been obvious. The newspaper
‘extra,’ omce, the fastest means of com-
municating news of extraordinary im-
portance, is just about as dead as the
dodo.”

We of radio have no fears, as we be-
lieve our record of public service in war-
time more thian compensates for the
human errors we may make. As an in-
dustry composed, in the main, of men
with a high sense of public responsibil-
ity, we can admit and correct our errors.

I think that the majority of stations
‘have been cognizant of the need for im-
proving their standards, and had taken
initial steps at least, to accomplish this
objective before the Post-Dispatch start-
ed its campaign,

printed with his permission for the .

a tention of all who may be inter-
e-ted in news broadcasting and
t..2 refinement of radio.
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This may not be true of the networks.
There are many stations carrying net-
work commitments in news programs
that are in violation of these stations’
local policies, a condition which may
take a longer amount of time to rectify
than in the case of their local origina-
tions, but which just as surely will be
corrected. 1 note that you, too, admit
this difficulty in your own NBC-affili-
ated station, KSD.

The anti-radio newspaper is untrue to
itself, for the people judge the newspa-
per industry by this minority, instead of
realizing that by far the majority of
modern newspapers work in close co-
operation with their standards, and has
taken initial steps, news, and that each
has its permanent place in service in
our democracy.

In spite of the paper shortage, insuffi-
cient help and other wartime problems,
newspapers are, in the main, rendering
the finest service in their history to
American readers. While radio, by the
very nature of its fast means of cdm-
munication, may get there first with the
news, a no less important service -is ren-
dered by the newspaper, which provides
a more detailed coverage, plus a perma-
nent record of the news for future perus-
al.

Same News Sources for Radio, Press

As for accuracy, newspapers and radio
are on a par. Excluding purely local
sources of news, they rely upon the same
agencies for news of national and inter-
national import. The same press associa-
tions which serve the newspapers also
gerve radio. If there is an error,.as
sometimes occurs, both newspapers and
radio are the victim. The only difference
is that by virtue of radio’s ability to get
out the news quickly, newspapers are
sometimes spared the pain of error, in
that correction comes over the wire be-
fore the time of publication.

Both newspaper and radio have a bxg
job to do. Their responsibility is in-
creased manyfold as a result of the war.
Regardless of the individual attitudes of
publishers and radio men, the incom-
parable job that each does for the public
is augmentative and not competitive.

REX HOWELL,

Managing Director, Station KFXJ.
Grand Junction, Colo.
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KNOW.......

Austin like the

Capitol Dome

In the Austin market Station KNOW is the radio habit. For years

listeners have turned automatically to 1490 on their dials for the best in radio.

At any hour of the day or night Hooper ratings show KNOW the

leading Austin station, usually by a 2 to 1 margin.

Business is always good in Austin. Study these figures and you'll see
that you can’t afford to overlook this market in any Texas promotional cam-
paign. Write for further information on the station, for hourly Hooper ratings

ot for any specific information you desite on the Austin market.

K-N-O-W

BLUE —MUTUAL AND TEXAS STATE NETWORKS STATION
WEED & COMPANY, Representatives

New York, Boston, Chicago, Detroit, Hollywood, San Francisco
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KNOW
Market Data

Radio Families
Primary Area 78,223
Secondary Area 4,117
Tota! Radio Families (1940) 82,340

Population
Primary Area 312,905
Secondary Area 16,469

Total Population (1940) 329,374

AUSTIN AND TRAVIS COUNTY
Population 121,000
(Ration Book Holders in 1944)
Annval Income $71,359,000
Austin Population 106,000
(Ration Book Holders in 1944)
1153 Retail Stores
$40,861,000 Net Sales
114 Wholesale Eestablishments
$21,882,000 Net Sales
Bank Clearings $99,141,645
Agriculture-Ranching Center
92 Manvufacturing Plants
26,103 Bank Depositors
23,140 Automobile Registrations

Home of the University of Texas,

“Largest in the South” and 4 Major Colleges
Magnesivm Production

Center of Hydro-Electricity

Pr and Distrik
Granite, Limestone, Masonry Materials and
Clay Products Mined, Cut, Manvfactured and

Distributed.
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Franklin 6373 Plaza 5-4130

you . . you illiterate!”

® Of course nobody but Thistlewaite ever would make
the mistake of advertising to children on week-day mid-
mornings! But we all know there are other less glaring
errors possible to the user of spot broadeasting; mis-
takes such as appealing to housewives when their men-
folk are monopolizing home receivers for a competing
sports news broadcast, or aiming at farmers with a
predominately “city” station.

The avoidance of such pitfalls is only part of “Free &
Peters Service” to spot broadcasters. Despite war con-
ditions, that service is as efficient as ever. If you’re
considering “spots”’—the most difficult but the best-
paying branch of radio—a telephone call will start it
rolling in your direction!

Pioneer Radio Station Représentatives

Since May, 1932

Cadillac 1880 Sutter 4353

FREE & PETERNS. i~nc.

Hollywood 2151

“But 11 a. m. is school time, you . .

EXCLUSIVE REPRESENTATIVES:

WGR-WKBW . . . ... BUFFALO
WCKY . . . . . . CINCINNATI
KDAL . . . « .« .+« .« DULVTH
wopay .. .. .. . . FARGO
wisH . . . . . . INDIANAPOLIS
WJEF-WKZO . . GRAND RAPIDS-
KALAM%zgg
« +« + + . KANDAD .

e o TOUISVILLE
WTCN . . MINNEAPOLIS-ST, PAUL
WMBD . . . .+ - . . . 1A
KSD . . . .-. - . . ST. LOUIS
WFBL . . . . . . . SYRACUSE
IOWA  bEs MomEs

gt . . ' DAVENPORT
KMA . . . . . . SHENANDOAH

SOUTHEAST
WCBM . . . . . . BALTIMORE
wos¢ . . . . . . CHARLESTON
wis . . . . . .. . COLUMBIA
WPTF . . . . . . . . RALEIGH
wpB) . . . . . . . ROANOKE
SOUTHWEST

KOB . . . . . . ALBUQUERQUE
KEEW . . . . . . BROWNSVILLE
KRIS . . . . . CORPUS CHRISTI
KxX¥z. . . . . . . . HOUSTON
KOMA . . . . . OKLAHOMA CiTY
KTUL o ToLsa

IC COAST
PACIFIC COAS b orTLAND
o . . . . . . . 'SEATTLE
and WRIGHT-SONOVOX, Inc.

Muin 5667
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N ew Hearing on FM Proposals Called

Immediate Assignment
Seen; Argument
June 22
(See Related Story on Page 66)

FACED with the prospects that
the War Production Board may
permit civilian manufacture sooner
the anticipated, and spurred by
denn s of industry for immediate
allocation of FM and 6-mec tele-
vision below 108 mc, the FCC last
week called for further brief oral
argument on its three alternate
proposals in the band, 44-108 mc.

Immediate allocation of the 44-
108 mc band is expected following
oral argument.

Argument will be held at 10:30
a.m. Friday, June 22, before the
Commission en banc. Although a
hearing room had not been desig-
nated as BROADCASTING went to
press, FCC attaches said the argu-
ment likely will be held in the Na-
tipnal Museum Auditorium, 10th
St. & Constitution Ave., Washing-
ton. Meantime developments in the
highly-controversial allocation of.
FM and 6-mc television below 108
mc were these:

WPB notified FCC that manufac-
ture of AM, FM and television
transmitters and receivers ‘“may
commence at an earlier date than
was originally indicated” and that
it “probably will not be possible
... for the WLB to give 90 days’
advance notice . . . before produc-
tion is resumed.” [BROADCASTING,
June 11].

RMA Urges Action

Radio  Manufacturers  Assn.
Board, meeting in Chicago, on
Wednesday adopted resolution urg-
ing the Commission to immediately
allocate FM and television under
alternate No. 1 (see page 68).

Electronies Mfrs. Assn., meeting
in New York, urged immediate allo-
cation between 44-108 mec, without
specifying alternate, contending de-
lay would result in wide unemploy-
ment in electronics industry.

Engineering tests ordered by the
FCC to ascertain propagation char-
acteristics will continue through
the summer to “obtain propagation
data needed in-determining stand-
ards for making station frequency
assignments in all services’.

The three proposed alternates,
on which Friday’s oral argument
will be based, are:

No. 1-—~Amateurs 44-48 mc; fac-
simile 48-50 mi; FM 50-68 mec; tele-
vision 668-74, 78-108 me, non-Gov-
ernment fixed & mobile 74-78 me.

No. 2—Television 44-56 mc, 60-
66 mc, 86-104 mc; amateurs 56-60
mc; facsimile 66-68 mc; FM 68-86
me; non-Government fixed & mo-
bile 104-108 me.

No. 3—Television 44-50 me, 60-
84 mc; amateurs 50-54 mec; FM 84-
102 me; facsimile 102-104 me; non-
Government fixed & mobile 104-108
mec.

In its public notice the Commis-
sion urged “interested parties” to
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address themselves at oral argu-
ment “to the factual data and ma-
terial contained in Sec. 8 of Part
II” of the Commission’s May 25
report [BROADCASTING, May 28].

Future Standards

Engineering tests, which have
been under way the last three
weeks and which will be expanded
by July 1, are expected to develop,
among other things, the problem

of the proper distance between sta-

tions operating on the same and
adjacent channels and the field in-
tensities required for the various
services under different conditions,
according to the Commission.

Following these tests in the 44-
108 me band, the FCC plans to ex-
tend its studies in cooperation with
industry to the higher portions of
the spectrum.

Text of the order, designating
the three alternatives for oral
argument follows:

WHEREAS, the Commission in its re-
port of May 25, 1945, set forth three
possible alternative allocations for the
portion of the spectrum between 44
and 108 mc, and stated that a final de-
cision with respect to these alterna-
tives would be made after the conclu-
sion of a program of experimentations
and measurements to be conducted
during the summer months; and

WHEREAS, the Commission has re-
ceived several bpetitions requesting an
immediate decision amongst the three
alternatives; and

WHEREAS, the Commission is pres-
ently advised by the War Production
Board that the manufacture of AM, FM
and television transmitters and receiv-
ers may commence at an earlier date
than was originally indicated to the
Commission by the War Production
Board and that it probably will not be
possible, as was orlginally anticipated.
for the War Production Board to give
90 days’ advance notice to the Commis-
sion before production is resumed; and

WHEREAS, in view of the foregoing
facts it is desirable that a final deci-
sion be made as soon as possible
amongst the three alternative alloca-
tions proposed for the region between
44 and 108 megacycles;

NOW. THEREFORE, IT IS ORDERED.
This 13th day of June 1945 that a brief
further hearing and argument be held
before the Commission en banc on June
22, 1945, at 10:30 a.m., for the purpose
of determining which of the three al-
ternative allocations proposed for the
portion of the spectrum between 44 and
108 megacycles should be adopted. At
that time the Commission will receive
any additional relevant evidence or
material that may be offered concerning
the best allocations for the portion of
the spectrum between 44 and 108 mega-
cycles. Interested persons are particu-
larly requested to address themselves
in their presentation to the factual
data and material contained in Section
8 of Part IT of the Commission’s report
of May 25, 1945, and to indicate with
particularity in what respects, if any.
they believe such data or material may
be inaccurate. Persons indicating a
preference for any one of the three
alternatives must at the same time
state the specific reasons for their pref-
erence.

Republicans Demand Congress Inquire
Into Elliott Roosevelt’s Air Interests

ELLIOTT ROOSEVELT, second
son of the late President and whose
radio career in the last decade
ended on the matrimonial rocks,
became embroiled again last week
in a controversy over his radio
financing. A loan he negotiated in
1939 with John Hartford, presi-
dent of the A & P grocery chain,
to finance his radio ventures,
among them the Texas State Net-
work and the ill-starred Transcon-
tinental  Broadecasting  System,
brought demands from Republicans
for a Congressional inquiry.

Loan Settled

Elliott, now a much-decorated
brigadier general in the Army Air
Forces, no longer holds any active
interest in radio. It was learned
last week, however, that he retains
5% stock holdings in the Texas
State Network, which remained
with him after he had settled with
his former wife, Ruth Googins
Roosevelt Eidson, and their three
children. Majority ownership in
the Texas State Network is held by
his former wife and the children.

The mnew controversy erupted
after Westbrook Pegler, syndicated
columnist, revealed in a dispatch
June 11 that Elliott on March 31,
1939, when he was 29, had negoti-
ated the $200,000 loan with the
advice and reported consent of his
father. Mr. Hartford, it developed
later, settled the loan for $4,000
and took the loss in his 1942 tax
return, The settlement was negoti-
ated by Jesse Jones, former Secre-
tary of Commerce and himself a
Texas publisher and station owner,

reportedly at the behest of the
Roosevelt family.

The Pegler report was confirmed
in substance by Mr. Hartford and
by the A & P general counsel,
Caruthers Ewing. There was no
conment from Gen. Roosevelt.

Calls for a Congressional investi-
gation were heard in Congress.
Sen. Bridges (R-N. H.), who led
the eriticism of Elliott on the dog
“Blaze” air priority incident, de-
manded that Congress look into the
loan as something that “is a moral
and ethical issue and also concerns
the taxpayers of this country who
helped make it up when the loan
was written off by Mr. Hartford.”

Sen. Butler (R-Neb.) said he
might ask the Senate Finance
Committee to investigate the loan
with regard to the.income tax and
deduction features. Rep. Knutson
(R-Minn.) held the Internal Reve-
nue Bureau should lopk into the
same aspects.

Chairman Doughton, of the
House Ways & Means Committee,
asserted the whole incident would
be discussed by his Committee dur-
ing the current week. Predictions
were made freely that some sort of
inquiry would be conducted, not
only because of the stir created in
Congress but because of newspaper
editorials demanding that in fair-
ness to all parties the record be
cleared.

Chairman Doughton told the
House Thursday that the Internal
Revenue Bureau had refused to
allow Mr. Hartford to charge off

(Continued on page 74)

BROADCASTING o

Chance of Saving

OWI Radio Good

Senate May Restore Amounts
Eliminated by the House

PROSPECTS of reversing the
drastic action of the House of Rep-
resentatives in slicing the OWI
budget request by approximately
60%, with the effect of liquidating
the Domestic Radio Bureau, ap-
peared good last week in light of
the following developments:

1. President Truman told a news
conference he hoped Congress
would restore to OWI the full esti-
mate he recommended.

2. Sen. McKellar (D-Tenn.), act-
ing chairman of the Senate Appro-
priations Committee, which heard
testimony in executive sessions
Thursday and Friday on the OWI
budget, said he thought the House
cut was “too drastic”, ‘

Correspondents Speak

3. A group of eight prominent
war correspondents, including Wil-
liam Shirer of CBS and John W.
Vandercook of NBC, strongly urged
upon members of the Senate Ap-
propriations Committee that OWI
operations be continued “on an en-
larged scale” in the interest of
fighting enemies of democratic
principles.

4. Paul West, executive direc-
tor, Assn. of National Advertising,
and Theodore S. Repplier, execu-
tive general manager, War Adver-
tising-Council, appeared before the
Committee in support of OWI do-
mestic operations.

5. J. Harold Ryan, NAB presi-
dent, on Friday asked the Senate
Committee, to restore sufficient
funds to operate the Radio Bureau
for the duration.

6. Gen. Eisenhower, in a mes-
sage transmitted to the Committee
by Gen. Marshal, supported OWI
and said that though the Army
could do the work he preferred
OWI operations in Europe remain
where they are.

The House emasculation of OWI,
voted at a night session on June 8
by a margin of 10 votes and in the
absence of many Democrats, would
mean the folding up of the agency’s
domestic and European activities
and leave funds only for psycho-
logical warfare in the Pacific, El-
mer Davis, director, said after a
conference with the President.
Actually, OWI officials asserted, if
the House action were sustained by
the Senate there would not even be
sufficient funds for the Pacific pro-
gram as no provision was made
for liquidating the other activities.

President Truman had asked
Congress for $42,000,000, a reduc-
tion of nearly $14,000,000 from the
current fiscal year’s appropriation,
made possible by the termination
of psychological warfare in Europe
and the Mediterranean. The House
Committee on Appropriations re-
duced the amount asked by the
President to $35,000,000.

Broadcast Advertising
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BIG NAMES—WITH BIGGER UNITS—MEAN
BIGGER RESULTS WITH ASSOCIATED!

His network group of 50 — 33 musicians,
14-~voice chorus, 3 top soloists—have made

39 selections for A

?ab{ B’Of’/ﬁ/ « « « another BIG

reason why' Associated Program Service offers
MOST Hours of the Best RADIO Music!

BUYING the right transcribed library means getting real
program material —nof the things you can hear from any
jukebox. Associated is the library that has always offered
exclusively radio-grooved entertainment. BIG, glamorous pro-
duction music...like Ray Bloch and his 50 top musicians.
Plus the incomparable quality assured by APS high fidelity
vertical-cut recording and pure Vinylite discs. Yes, the right
library can pay off! Want proof? Write today for the Asso-
ciated Library booklet. Associated Program Service, 25 W.
45th St., New York 19.

Ascociated Program Serviee
Af_/ll_S'FOVAMmA_M_u_S‘_i'fOVFM

Represented by Loren Watson, 400 Madison Ave., New York

ciated. More coming!
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Our Respects to
(Continued from Page 42)

Mr. Richards who had stunned com-
petitive distributors by bringing
Paul Whiteman’s entire orchestra
to Detroit for a week’s engagement
as a promotion stunt in opening his
showroom.

Mr. Richards’ first radio venture
paid off. Immediately he bought the
entire background of the station
for a year’s time—with an option
to buy the station itself at the end
of that period. He exercised the
option and called upon Mr. Fitz-
patrick to take over its manage-
ment. WJR’s history from that time
to this—its rise to 50,000 watts of
power—its affiliation with CBS—
its devotion to community service,
culminating this year when it won
the duPont award for doing the out-
standing station job in the nation
during 1944—is known,

In 1930, after prospering at
WJR as a result of judicious exploi-
tation and sound management, Mr.
Richards bought WGAR in Cleve-
land., WGAR started broadcasting
Dec. 15, 1930. Iliustrative of its
progress is the fact that then it
was a 500-w outlet and today it
broadcasts with 5000 w, with a 50
kw in the offing, after the war freeze
on equipment. Its manager, John
Patt, was brought into the broad-
casting business at Detroit by Mr.
Fitzpatrick and is one of the fa-
mous Patt brothers of radio.

On the Coast

The pattern for progress estab-
lished by WJR and WGAR has
been followed, also, on the West
Coast—where Mr, Richards owns
KMPC. This station, a 500 watt
daytime outlet in June, 1936, when
Mr. Richards bought into it, now
is a 10,000 watt fulitime operation.

Mr. Richards has spent some
considerable time in California on
doctor’s orders. It was natural that
he should enter the broadcasting
business there, and no less natural
that he should make a ‘“go” of it
in one of America’s most competi-
tive radio markets.

If he has a secret for success, it
is service. Devoted to the cause of
improving the lot of every Ameri-
can, he has time and again sacri-
ficed commercial interests to lend
the power of his stations to Amer-
ica’s cause. Dick Richards is known
in broadcasting circles as a hard-
hitting, two-fisted operator; beneath
that, as is so often the case, is a
great-hearted man to whom prin-
ciples are paramount to profit.

He has, and few know it, insisted
through the years that every Rich-
ards station broadcast each Sun-
day a 15-minute tribute to mothers
everywhere. This is his living mon-
ument to his own mother.

He has given without stint to the
war effort, in many private ways
that will never be known. It s
known, however, that some of the
outstanding contributions to the
radio war have been made by men
from the Richards organization.
Morrie Pierce—WGAR’s chief engi-
neer, who “captured” the Italian
fleet and the radio station at Lux-

Human Record

BECAUSE of the delay in
the arrival of Gen. George S.
Patton from the Bedford air-
port to the Hatch Shell on
the Esplanade for his recent
welcome to Boston, Lester
Smith, director of the Yankee
Network’s Special Features
Dept., had to ad lib continu-
ously for 55 minutes. “I must
have been vaccinated with a
phonograph needle to have
talked that long,” Smith said
afterward. The General’s
broadcast was his first since
his arrival from Europe and
was heard by millions of New
Englanders over WNAC Bos-
ton and the Yankee Network.

embourg; Gene Carr, assistant to
Mr. Richards, who devoted over
two years to the Office of Censor-
ship and now is on loan to the War
Finance Division of the Treasury
Dept. as radio director; Lloyd Sig-
mon of KMPC, now a major in the
Signal Corps in England, and many
others: over 80 men and women
from the three stations.

Aside from Americanism and ra-
dio, Dick Richards’ main interest
in life is sports. He once owned
the Detroit Lions, professional foot-
ball team. It was there, as a matter
of fact, that Bob Reynolds, KMPC
manager, had his first training in
the Richards organization—as a
player. The same Mr. Reynolds who
holds the record for having played
three full games in the Rose Bowl
and recently was elected president
of the Southern California Broad-
casters’ Assn.

In the four years he owned the
Lions, by the way, Mr. Richards
got the lion’s share of titles, win-
ning two championships. Winning
ways? Lucky? Secretary-Treasurer
Thomas says the folks in the Rich-
ards organization are “plague
happy”. It is true that these sta-
tions have won more than their
share of awards for enterprising
programming and public service.

Plays to Win

But Mr. Richards plays to win.

He wrote recently, when asked
about a “new man” to succeed J.
Harold Ryan when the latter bows
out as NAB president: “We need
a fine fighting American, more than
any of us realizes, a man who is
posted on the greatness of the job
and the opportunity it offers him
to serve his country.”

And to an employe on war serv-
ice, he exhorted: “Step right out.
Hit hard every day. Keep fighting.
We are bound to win.”

Those same sentiments he writes
to every man from his organization
who is in the war. He corresponds
with them regularly, in long hand.

And yet he has time to devote
to family life—with Mrs. Richards,
the former Frances Stevens of Los
Angeles; and with Rozene, their 20-
year-old daughter, now a student
at Leland Stanford.
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THERE'S a native philosophy that pays
tribute to honest traders that goes something
like this: "If he says a horse is fifteen hands
high, there's no need to fuss about measurin’

him.” That's what we mean when we say: - - -

IF IT'S A FORT INDUSTRY STATION YOU CAN BANK 0

W WYV A WSPD WAGA

ATLANTA, GEORGIA

WHEELING, WEST VA. TOLEDO, OHIQ
50,000 Watts — A.B.C.-Blue 5,000 Watts ~ N.B.C, 5,000 Watts — A.B.C.-Blue
WHIZ WMMN WLOK
ZANESVILLE, OHIO FAIRMONT, WEST VA. LIMA, OHIO
250 Waﬁsv——- N.B.C. 5,000 Watts — Columbia 250 Watts — N.B.C,
WGBS

MIAMI, FLORIDA
10,000 Watts — A.B.C.-Blue




saved is a penny earned. That’s good, sound teaching, old as the history of economics. But here’s
something new in teaching ... WGN’s new ‘‘Charm School”’ of the air. A technique of ‘‘teaching”
specifically interesting to all women listeners. Virginia Clark, Lee Bennett, Forrest Lewis and Harry
Sukman are the topflighters featured in this n;aw ‘“click”” show . .. all wrapped up in an ideal
woman-interest package by able producer Mary Afflick. It’s on the air Monday through Friday from
9:30 to 10:00 a. m. For selling fashion, beauty, or kindred produqts that women buy, ‘‘Charm School”’

participations offer real values. It’s good shows of this kind that make WGN the leader in local and

‘ CHICAGO 11
ILLINOIS
A Clear Channel Station 50000 Wates

720 Kilocycles

national spot business among Chicago’s major stations.

MUTUAL BROADCASTING SYSTEM

Eastern Sales Office: 220 East 42nd Street, New York 17, N. Y.
West Coast: Edward S. Townsend Co., Russ Building, San Francisco, Calif.
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Diversity Keynotes P&G Success

(Continued from Page 20)

Guiding Light for P&G Naphtha,
placed by Compton, 1937-41.

For Ivory Snow, Mary Merlin,
placed in the U. S. by Compton and
by Benton & Bowles in Canada, was
a network show for P&G from
1937-43; Road of Life, still a daily
feature for Duz and Dash, was
placed by Compton in 1937; Life
Cam Be Beautiful, another Compton
placement for Ivory, began in 1938
and still runs.

In New England P&G sponsored
the Singing Cop, a Boston police-
man whose songs were aired in
1939 on a special network on
behalf of Lava soap. It was placed
by Blackett-Sample-Hummert. For
Ivory soap, Compton in 1939 placed
Right to Happiness. The program
still is heard.

In 1943 Compton placed the
Crisco Radio Newspaper, which still
carries P&G sponsorship. On CBS
Perry Mason mysteries, placed by

Pedlar & Ryan, have been selling
Camay soap since 1943 and the
American-Blue feature, Breakfast
in Hollywood, formerly Breakfast
at Serdi's, has been sponsored on
behalf of Crisco since January
1944. That account is handled by
Compton,
Rudy Too

Rudy Vallee is heard for Drene,
having gone on for P&G last Sep-
tember. Kastor handles the ac-
count. Another new program, Rose-
mary, placed by Benton & Bowles,
is sponsored in behalf of Ivory soap,
Ivory Flakes and Dash. It began
last October.

First P&G account placed by the
Biow Co. was Gaslight Gayeties,
now known as Variety Hall, which
began in November 1944, At pres-
ent P&G is sponsoring the Jack
Kirkwood Show, a five-weekly come-
dy series, for Ivory and Oxydol on
a coast-to-coast network, placed by

Compton. Tests first were conduct-
ed on a Pacific Coast network.
Another newcomer to radio audi-
ences is Glamor Manor on the
American-Blue for Ivory Snow and
Crisco, placed in July 1944 by Ben-
ton & Bowles. The Biow Co.
for Lava soap placed FBI in Peace
and War last November. Several
other productions are under consid-
eration by P&G for the future.
The Cinecinnati firm has not con-
fined its broadcast advertising to
English-language programs. Some
of its most successful productions
and most popular in their respec-
tive fields are on foreign-language
stations both in the U. 8. and Cana-
da. In this country there are pro-
grams in Jewish, Polish, Italian.
In Canada the principal language
aside from English is French.
These are only a few of the pro-
grams successfully sponsored by
P&G. The company’s desire to give
the people what they want is best
exemplified in an experience with
Ma Perkins, the “mother” of day-
time serials. As chronicled in the

10 O’CLOCK HABIT

WOAI's 10 o'clock nightly newscast is lis-
tened to by more than 549, of the radio
auvdience in San Antonio, Austin and Corpus
Christi, as shown by a special survey recently

conducted by C. E. Hooper,

Against the tremendous

WOALI's 10:00 P.M. news in these widely sep-
arated centers, a competing newscast aired
the

over three stations—one

50,000 WATTS
CLEAR CHANNEL
NBC AFFILIATE
MEMBER TQN

was made.

1 .
Inc.! Definite

popularity of

in each of

listener
its territory—is another reason why WOAI
sells more merchandise to more people in
Central and South Texas than any other
station—at a lower cost per sale!

OAI

Represented Nationally by

cities named above—commanded 22.3%
of the audience, at the time the survey

preference—throughout

EDWARD PETRY & CO.

The Powerful Advertising Influence of the Southwest
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June 4 BROADCASTING, Ma Perkins
was created by Lawrence D, Milli-
gan, account executive of B-S-H.

Today Ma Perkins has the high-
est sponsor identification of any
daytime show on the air. The lov-
able character, portrayed from the
outset by Virginia Payne, former
Cincinnati dramatic art student,
has become a real person to millions
of listeners—men and women
alike—throughout the country. Her
fan mail is unbelievable. Each year
Ma Perkins sends out more than
1,000,000 packages of garden seeds
to her friends who write in.

Celebrate Anniversary

And each year in Chicago the
program’s anniversary is cele-
brated at the Racquet Club. One
factor to which Mr., Ramsey at-
tributes the success of Ma Perkins
is the broadcast time. Since it be-
came a network show in 1933, the
program has been on NBC at the
same time every day—3:15 p.m. In
1942 Ma Perkins was added to CBS,
1:15-1:30 p.m., but the NBC time
remains unchanged.

Despite its phenomenal success,
however, Ma Perkins hasn’t always
clicked as it should. A few years
after the show was going its creator
changed the format from human
interest to melodrama. Listeners
began to complain. Their “Ma Per-
kins” wasn’t the same live, sym-
pathetic character they loved.

Their dislike for this new type of
production for “Ma Perkins” was
reflected in audience ratings.

Orin Tovrov, former scriptwriter
of WLW, was approached by
Blackett - Sample - Hummert. He
joined the organization, was as-
signed to write the show. His first
move was to take Ma Perkins out
of the melodramatic atmosphere,
place her in Rushville Center and
return her to earth as it were. The
listeners liked it.

For more than six years Mr.
Tovrov, who started adulf life as a
professional wrestler, wrote Ma
Perkins. Then came the war, Today
he is a Navy lieutenant in the Pa-
cifiec. Henry Selinger and Leston
Huntley took over the writing chore
for Ma Perkins when Tovrov joined
the service. Huntley still carries on
and Ma Perkins is on top today.
That’s just one incident in the radio
life of the nation’s top sponsor.

We Work Today

for the Northwest’s
Limitless Tomorrow

PORTLAND, OREGON

CBS Affiliate

FREE & PETERS, Inc., Nat’l Rep.
R

BROADCASTING e Broadcast Advertising
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Baltimone's Listening Habit

WCBM

MUTUAL BROADCASTING SYSTEM

l:rom 1717 to 1723 the great Johann Sebastian
Bach served as Court Musician to the Duke of

‘Anhalt-Cothen. His duties were to provide

Music for the ducal household and ‘‘to compose
for those instruments on which the Duke
played.’’ These were among the most productive

‘years of Bach'’s life, but his audience was limited

to the Duke, his private household and visiting
nobility. Fortunately, however, later years
brought Bach's masterpieces to a world-wide
audience of music lovers.

' As with Bach’s music, so with your radio
sales message. It must be heard—not in one
household, but in tens of thousands— to be
appreciated. You assure yourself of such an
audience when you use WCBM, for listening to
WCBM is a habit in Baltimore.
















A «
%ﬁ@f%gﬁ %g&’ “It’s a bird, it’s a plane, it’s . . .” It’s an excerpt from one of those cleverly- \‘

positioned WOR promotion recordings that roll up more listeners for the station’s sponsors and

their shows. About 60 times a week, carefully-

tailored cuts from WOR programs are flicked

on the air at selected spots.

presentations

PIECES THAT NOT ONLY sell the WOR show,

but give the agency and sponsor’s rep. a lot of new
facts about his own business and how WOR fits into it.
This is a routine WOR promotion chore, but the material

isn’t — routine, we mean.












s

Qut of Our Heads...

GENERALLY, WOR does not like to talk about itself — foo much. But, in recent years, it’s sort of

developed the habit of taking customers behind the scenes from time to time to show them what
makes WOR tick. More particularly, what makes WOR tick for them; i.e., the customers.

“"This then is one of those trips. It’s a review of the scope and type of stuff coming out of our
heads at the moment and during the more or less recent past. The material shown here, we thihk,

has had a great deal to do with making one great station

great, and, in the process, turning it into a more
economical and effective buy for the thou-

sands of sponsors who have bought it.










TIME TO TALK to a city’s teeming
populace, time for reaching subur.
ban shoppers, or time for covering
rich rural markets...such time is
the full-time concern of Weed &
Company—specialists in good times
on good stations.

That “‘time will sell” and that Weed
& Company sells it is recognized by
all stations carrying the familiar
letterhead line: “Nationally Repre-
sented by Weed & Company.” It
means more business for all con-
cerned.

WEED AND COMPAN

RADIO STATION REPRESENTATIVES

NEW YORK

+ BOSTON - CHICAGO -

DETROIT -

SAN FRANCISCO -

HOLLYWOOD
















































TO
ADVERTISERS
WHO
ARE

" LOOKING

1111

Most marketing experts agree that the
South is now the nation’s greatest *‘area
of opportunity.” If you feel that's true in
your industry, we suggest you consider
South Carolina as a starting point.

South Carolina is easy to cover. One sta-
tion—WIS at Columbla—reaches virtually
the entire State, daytime. The WIS service
area has 74% more radio homes than
New Orleans, 185% more than Atlanta,
208% more than Birmingham,

We'd welcome an opportunity to tell you
how and why this 5000-watt station, at
560 KC, has a stronger signal (actually
delivers more microvolts) over a larger
area than is possible even to many
50,000-watt stations. Drop vus o line—or
ask Free & Peters.

) S—

MORE RADIO
HOMES HERE
THAN IN ANY

“SOUTHERN

W Wi

COLUMBIA
SOUTH CAROLINA

5000 WATTS o 560 KC

G. RICHARD SHAFTO J. DUDLEY SAUMENIG
General Manager Sales Manager

FREE & PETERS, Inc., National Representatives
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SPONSORS

SHULTON Inc., New York (tolletries),

CANADA DRY International, New York,
is testing a full-hour weekly program,
11 p.m.-12 midnight, Saturday, on KFH
Wichita and plans to use same format
in other areas if the ecurrent experi-
ment proves successful, according to
J. M. Mathes Inc., New 7York, agency
for Canada Dry. Program plays to the
local interest angle, using recorded
musle selected as most popular in that
area on basis of Juke-box_ tabulations.
Titled ‘“Canada Dry Open House”, pro-
gram also gives news and sports again
playing up regional slant by having
KFH summarize and comment on local
sporting events. Program 1is part of a
national spot campaign for Canada Dry
sparkling water.

PLYMOUTH Motor Corp. of Chrysler
Corp., Detroit, is testing a half-hour
dramatic program “Chuck Carson Ply-
mouth Dealer” in five markets, On 13-
week basis, test is using WJR KPO
WIBW WTIC WSB. Program was pack-
aged by Transamerican Corp., New
York. Agency for Plymouth is N. W.
Ayer & Son, Philadelphia.

MARIA DANCIA LABS,, New York, has
appointed A, W. Lewin Co., New York,
to handle advertising for cosmetic line.
Test radlo campaign s to be conducted
this fall in a New England city, Neither
program format nor test city has yet
been declded.

LEVER BROS., Cambridge, Mass., has
replaced “I Challenge You” on WABD,
DuMont statlon, New York, effective
June 12 with a new serles of short one-
character vignettes titled “Audition in
Studio B”, Tuesday 9 p.m. Rythrauff &
Ryan, New York, is agency.

BERNARD TRUPP, formerly assoclated
with the Joseph Katz Co., has been ap-
pointed advertising manager for Crown
Central Petroleum Corp., Baltimore.

JOHN DAVID Inc., New York (men’s
clothing), began sponsorship of “Sult
Yourself”, June 12, 10:30-11 p.m. on
WJZ New York., Format consists of a
quiz program combined with Bert
Bacharach’s ‘“Letter to Your Service-
mean”. Contract for 52 weeks Dplaced
thru Gussow-Kahn & Co., New York.

NYLON-IZE, Hollywood, on June 11 add-
ed the following stations to list
[BROADCASTING, May 14] carrying
five quarter-hour recorded musical
shows weekly, for 52 weeks thru Rock-
lin Irving & Assoc., Chicago: WLOG
KFVD KOAM WINN KHMO.

FURRIERS Inc,, Chicago, began spon-
sorship June 4 of 28 spots weekly on
WAIT Chicago. Contract for 52 weeks
blaced by Rocklin Irving & Assoc., Chi-
Cago.

LIBBY FURNITURE & LINOLEUM Co.,
Chicago, began sponsorship June 18 of
“Man on the Street”, featuring Jack
Brickhouse, on WJJD Chicago, Monday
thru Friday 11:15-11:30 a.m.; Saturday
7:15-7:30 p.m. Show will originate from
front of Oriental Theater except Satur-
day when it will originate from Libby’s
showrooms. Contract for 52 weeks placed
by Rocklin Irving & Assoc., Chicago.

LINCOLN National Bank & Trust Co.,
Syracuse, has started evening schedule
of announcements on WIFBL Syracuse.

has appointed A, J. Denne & Co,, To-
ronto, to handle Canadian advertising.

CANADIAN CANNERS Ltd.,, Hamilton,
Ont. (canned foods), has started five
weekly transcribed spot announcements
on 20 Canadian stations, Account was
placed by ¥, H. Hayhurst Co., Toronto.

FIRESTONE TIRE & RUBBER Co., Ak-
ron (tires, tubes), on June 5 started
weekly schedule of 30 spots on KMPC
Hollywood. Contract is for 52 weeks,
Sweeney & James Co., Cleveland, has
account.

KELLY KAR Co.,, Los Angeles (used
cars), on June 4 started five-weekly
“‘Old Corral” on KFI Los Angeles. Con-
tract 1s for 52 weeks. Firm in addition
sponsors nightly 60-minute *“Midnight
Merry-Go-Round” as well as early morn-
ing newscast on KNX Hollywood; twice-
daily “Johnson Family” serial on

and varied newscast schedule on KFAC
KECA KFWB with dally roundup of
news correspondents on KECA. Concern
also uses Spanish language program on
KGPFJ. Coast Western Adv., Los Angeles,
has account,

ARROWHEAD & PURITAS WATERS
Inc., Los Angeles (bottled drinking
water), in a 26-week campaign on June
20 starts. two announcements daliy on
eight southern California stations. List
includes KERN KXO KFI KNX KFXM
KFSD KVEC_ KTMS. Ageney is The
McCarty Co., Los Angeles,

TIVOLI BREWING Co., Los Angeles, on
June 4 started a schedule of daily spot
announcements during race result pro-
grams on KGFJ and KRKD. Agency is
Dana Jones Co., Los Angeles.

SOUTHWEST FOOD PRODUCTS Co.,
Long Beach, Cal. (Dude Ranch waffle ald,
and pure frult preserves), adding to its
Pacific Northwest campaign, has started
sponsoring weekly quarter-hour “The
Old Corral” on KHQ Spokane, Firm also
sponsors that program three weekly on
KOMO Seattle and thrice-weekly “Red’s
Gang” on KOIN Portland. Garfield &
Guild Adv., Los Angeles, has account.
WESTERN STOVE Co., Culver City, Cal.
(institutional), on June 18 shifts five-
weekly transcribed quarter-hour “Mys-
tery Chef” on KECA and KGO to KHJ
and KFRC. Firm in addition is using
spot announcement schedule on KGO
KFMB KGB. Contracts are for 52 weeks.
Agency is Mays & Bennett Adv, .Los
Angeles,

SMITHS, Oakland, Cal, (retail men’s
and boys’ apparel store), has contracted
for time between the double-header
Pacific Coast League weekly baseball
schedule on KROW Oakland. Broadcast
includes five-minute sportscast, news-
cast and popular recordings. Garfield &
Guild Ady., San Franclsco, has account,
GOLDBLATT BROS., Chicago (dept.
store), has appointed Salem N. Baskin
Ac}v., Chicago, as public relations coun-
sel.

SCUDDER FOOD PRODUCTS, Monterey
Park, Cal. {potato chips, peanut butter),
currently 1s using a varled spot an-
nouncement schedule on KNX EKFOX
KFXM KFSD KGB KECA KHJ. Agency
is Davis & Beaven Adv., Los Angeles.

(Continued on page 54)

"Other Hilton Hotels from Coast to Coust. Chicago:
The Stevens, Dayton: The Dayton-Biltmore; Los

Angeles: Thg Town House. C. N. Hilton, President.

Direct Entrance to Grand Central Terminal
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The TEXAS HOTSPOT
550 ON THEDIAL
" FULL SCHEDULE. -

CIO and CBS ‘Salary Increase’
Committee Have Party in N. Y.

CIO last Tuesday staged a coming-
out party at New York headquar-
ters of United Office and Profes-
sional Workers of America, Local 1,
for its young CBS “salary increase”
committee, inviting a large number
of eligibles from other networks.

With its membership running
‘“well into the hundreds”—and a
preliminary report on CBS current
wages already under consideration
by the group—the CBS committee
and its parent organization set out
to convince “white collar” workers
of other broadcasting chains that
they also should organize.

CIO Hosts

Official hosts at the party were
members of the CIO Screen Pub-
licists Guild whose president,
Harry Hochfield, said: “The prob-
lem at NBC is just about the same
as it is at the Blue . . . (American-
Blue has already set up a salary
committee, rapidly growing in
membership, according to the CI0)
... We're not trying to sell you a
bill of goods but . .. we want you
to be part of us.”

Peter Lyons, president of the
Radio Writers Guild, which is not
affiliated with either CIO or AFL,
said: “The Radio Guild would be
very happy to see organization of
the rest of the network employes.”

A featured speaker at the gath-

ering was Peter Hawley, president
of Local 1, UOPWA, and CIO
member of the WLB for two years.

“There is no pattern to the wage
structure in radio and there can
be none except through organiza-
tion,” Mr. Hawley told the group.
“This is your opportunity. You
should organize as you see fit. . ..
The first thing is for you to find
out the value of your work.”

John T. McManus of PM, presi-
dent of the New York Newspaper
Guild, congratulated CBS employes
on their salary committee. “I feel
that this group will grow into
something bigger than just a salary
committee, concerned only with
money matters,” he said.

Next day, Wednesday, the CBS
committee and the CIO came out
with a four-page leaflet outlining
“perspectives” before the commit-
tee. Major worry of the group
seemed to be the postwar shuffle of
employes and jobs.

“How will the staff be rearranged
when employes return from the
armed service?” the leaflet asked.
“What provisions have been made
to shift employes now in war-ex-
panded departments such as the
Listening Post, Network Monitor,
etc.? Have we any guarantee that
our salary levels—inadequate as
they are during wartime—will not
be lowered?”

4

GARELA

““Since we let her listen to WJW’s Matinee Merry-Go-Round,
she hasn’t threatened to leave!”
TODAY ... in addition to outstanding morning leader-
ship . . . WJW tops all regional stations in Cleveland

afternoon audiences.

FURTHERMORE : . . this position was achieved four
months ago and has been maintained continuously.

BASIC

850 KC

Campbell Contract

CAMPBELL Soup Co., Camden,
has signed a five-year contract
with the Masquers Club, whose
membership includes more than 500
name stars, and is negotiating with
the networks for time for a weekly
broadcast to start in the fall. Se-
ries will be called At Your Service
and will be based on the audience
selection of talent formula so suec-
cessfully used by Mail Ceall and
Command Performance, GI shows.
Agency is Ward Wheelock Co.,
Philadelphia.

Eisenhower
(Continued from page 20)

Bill Henry and Bob Wood. MBS
plans to have airport and Pent-
agon pickups, possibly a color de-
scription at the Capitol at 12:15,
and the address to Congress.

In New York at week’s end, all
networks and a number of local
stations planned fullest possible
coverage of the city’s reception.

Broadcasts of the New York of-
ficial welcome at LaGuardia Field,
9:30 a.m. Tuesday will be heard
on Mutual, WJZ, WEAF, WNEW,
WNYC and probably on either the
CBS network or WABC.

Parade description was tenta-
tively set for airing on NBC—with
the 11-11:30 Fred Waring Program
dedicated to Eisenhower, switching
to and from parade scene.

The City Hall reception at 12
noon was scheduled for network
broadcast by NBC and American.
Mutual’s New York outlet, WOR,
was to use the program locally.
Both WMCA and WNYC planned
reception coverage.

Mutual has booked more parade
description from Times Square,
1:15-1:30 p.m., after the group
leaves City Hall to proceed uptown,
with WEAF planning pickups from
the parade route, 1-1:45"p.m.

Next Eisenhower -broadcasts
were to be heard on all four net-
works at 9:30 p.m. from the Wal-
dorf-Astoria Hotel banquet where
the general was to speak.

BBC intends to cover every as-
pect of the New York welcome.

» IN PHILADELPHIA
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THE LOST HORIZON

THERE is no city wall curtailing the 10,000 watt signal of Station CFRB, no lost horizon far adver-
tisers who use this station. Miles from Toronto and its thriving city dwellers are hundreds of towns,
villages and hamlets. To factory, store and office workers in Toronto, to busy farmers up and down
the highways and the back concessions, CFRB has become the friendly voice of entertainment, the

avuthoritative voice of information.

Seventeen years of service-to-our-listeners have entrenched vs in the public heart, and have

established for advertisers this economical and effective means of reaching our far-flung area.

v10,000 WATTS OF SELLING POWER — 860 K C TORONTO
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7™ WAR LOAN

Our purchases of War Bonds
backed our Armed Forces

in the defeat of Germany.

We will back our Armed
Forcesinthe defeatof Japan

by purchasing MORE

‘War Bonds.

INTERNATIONAL BUSINESS MACHINES CORPORATION
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Newspaper Ads, Network Radio
Compared in Media Analysis

A STUDY comparing network
radio and daily newspapers as na-
tional advertising media was pre-
sented June 13 at a meeting of
the Media Men’s Assn. in New
York under auspices of the Amer-
ican Assn. of Newspaper Repre-
sentatives. Study was prepared by
James Getterman and Paul Titus
of the Hearst newspapers, and pre-
sented by Mr. Getterman.

After data showing metropoli-
tan newspapers have circulation
outside their home cities and show-
ing how much space could be bought
in newspapers for the cost of radio
time and talent, Mr. Getterman
compared the CAB ratings of the
15 top programs for the year April
1943 to March 1944 with reader-
ship ratings of 15 top advertise-
ments in the Continuing Study of
Newspaper Readership, showing a
median rating of 20.9% for radio
at a cost of $3.84 per thousand
radio homes and a median rating
of 319% for the newspaper ads at
a cost of $3.06 in cities of 100,000
or more population and $3.69 for
cities of over 25,000 population.

Local vs. National

He did not stress the fact that
the top rating newspaper ads were
individual ads in individual papers,
whereas the radio program ratings

were national averages placing
them at a considerable disad-
vantage.

Mr. Getterman said no medium
has a monoply of public attention.
He praised radio for securing con-
tinuity in its use by advertisers and
urged a similar continuity in the
use of newspaper space.

* * & *

Hope Tops Pacific

BOB HOPE is the most popular
program with Pacific Coast listen-
ers; Fibber McGee & Molly is sec-
ond and Sereen Guild Players
third, according to the May Pacific
ratings report of C. E. Hooper Inc.
A 29% increase in sample size per-
mits reporting of these ratings on
a one-month basis instead of a

two-month moving average, begin-

FOR YOUR

MONEY 75 Y1)/

KTEL.

TWIN FALLS - IDAHO®

ning with May. The May report
also contains a pocket piece cover-
ing all West Coast network pro-
grams. Improvements were made
possible by financial support of
the four Coast networks.

May report shows an average
evening audience rating of 8.6, av-
erage evening sets-in-use of 33.1,
average evening available audience

of 76.7. Average daytime audience -

rating is 3.9, average daytime sets-
in use is 15.7, average daytime
available audience is 65.3.

* ko *

Crosby Heads Singers

STATEWIDE survey of Minneapo-
lis Star-Journal and Tribune shows
Bing Crosby is tops with all Minne-

GENE AUTRY

Gene was a young railroad telegrapher when the
late Will Rogers heard him sing and told bim
he'd go far in radio. Gene took the advice, met
with plenty of discouragement, and finally land-
ed a job with KV OO in Tulsa. Quernight he be-

came & local sensation as "Oklahomda's Singing

Cowboy”

Then came the deluge of offers from larger
stations, the recording companies, and pictures.
Western films were on the decline when Autry
started the musical western. The new formula
promptly gave him top box office ranking, a posi-
tion he's long held as a western film star.

BROADCAST MUSIC INC

NEW YORK
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sota age groups. Sinatra placed sec-
ond in 21-30 age group, but dropped
in each successive group. Listeners
over 60 put him last. Men and wom-
en placed all singers in about the
same category, women giving Si-
natra fifth place.

Which singer did they enjoy
most? The answer: Crosby 57%;
Tibbett 9% ; John McCormack 7%
Caruso 6% ; John Charles Thomas
6% ; James Melton 5% ; Frank Si-
natra 5% ; others 2% ; none 3%.

# e *

McGee & Molly Lead
FIBBER McGEE & Molly, Bob
Hope and Walter Winchell in that
order, have the largest audiences
of all evening network radio pro-
grams, according to the May 15
Hooper report. Average rating of-
all evening programs was 8.0, sets-
in-use were 25.7, audience 76.7.

Remainder of the top 15 evening
programs are: Radio Theater, Mr.

MARIA ELENA
AMAPOLA

CHICAGO

-
- -
-

HOLLYWOOD

District Attorney, Joan Davis-
Jack Haley, Screen Guild Players,
Eddie Cantor, Take It or Leave It,
Abbott and Costello, Bing Crosby
[Frank - Morgan  substituting],
Frances Langford-Spike Jones,
Burns and Allen, Your Hit Parade,
Tyruth or Consequences. Composi-
tion of the list shows first effects
of the start of the summer lay-off
season, with the vacations of
Charlie McCarthy and Jack Benny,
among others, already begun.

Top Sunday afternoon programs
are John Charles Thomas, William
L. Shirer and World Parade.

Winchell Tops CAB

WALTER WINCHELL’S Jergens
Journal Sunday night broadcasts
on American-Blue received the top
program rating of 21.5 in the CAB
report for May, based on surveys
covering May 5-11 and May 19-25.

(1]

OKLAHOMA’S SINGING COWBOY
Gene Autry's fan mail exceeds that of
any other movie star in the world . . . he
drew a larger crowd in Dublin than any
president Treland ever had . . . and the
manufacture of an Autry cap pistol kept
an entire town of 7,000 in Ohio going.

THAT SILVER HAIRED
DADDY OF MINE

IT MAKES NO DIFFERENCE NOW
YOU ARE MY SUNSHINE

| DON'T WANT TO SET
THE WORLD ON FIRE

Voc. 02991
} OK 6274

OK 6434
OK 6435

| WISH ALL MY BABIES
WERE CHILDREN AGAIN
'M COMIN’ HOME, DARLIN’

SWEETHEARTS OR STRANGERS

I’'M THINKING TONIGHT
OF MY BLUE EYES

Please refer to your BMI
DISC DATA for the complete
list of BMI-licensed
recorded by Autry,
many other great artists,

OK 6461

OK 6567

OK 6648

titles
and

580 FIFTH AVENUE
= NEW YORK 19, N.Y.
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YOU ARE IN
GOOD COMPANY

WHEN YOU
ADVERTISE ON

$ GREATESY INDEPEMDTWS

Nationsl Sales Representative » Pyl H, Reymer Company

FOR AIR CHECK
SERVICE “AS
OTHERS HEAR IT”

WOLF, Syracuse, New York

The excellence of the PA hourly
five-minute summaries alone is of
sufficient worth to justify the entire
cost of PA service.

T. S. Marshall
Owner.

available through

PRESS ASSOCIATION, ic.

50 Rockefeller Plaza
New York. N. Y,

one or 1ue G REAT STATIONS

I OF THE NATIN

PORTLAND, OREGON

REPRESENTED NATIONALLY
8Y CEOWARD PETRY & CO, 4G
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Hearings on Ohio

Video Measure Set

Bill Would Place Telecasts in
Same Category as Movies

A BILL introduced in the Ohio
General Assembly, requiring cen-
sorship review by the Dept. of Edu-
cation of all televised pictures will
be considered June 20 by the Sen-
ate Taxation Committee of the As-
sembly.

Placing televised pictures in the
same censorship category as the-
ater films, the bill was introduced
by Sen. Lawrence A, Kane (R)
and Sen. Emil A. Bartunek (D).
It is understood the measure is
sponsored by the Independent The-
ater Owners of Ohio.

Opposition was developing rapid-
ly last week among broadcasters,
unions and civie groups.

The measure would require Dept.
of Education review of each tele-
vised picture before transmission,
and that scenarios be submitted to
the Dept. of Education. Penalties
would run as high as $1,000.

Broadcasters intend to emphasize
its impracticability as well as il-
legal aspects. Impossibility of pre-
viewing televised pictures of base-
ball games, political speeches, pa-
rades and other events will be
pointed out. A question of legality
arises because radio signals are in
interstate commerce,

NAB Elects

(Continued from page 14)
vice-president and general man-
ager, and Frank M. Russell, NBC
Washington vice-president, in their
posts as NAB network directors.

Revised list of the Board of Di-
rectors and Directors-at-Large, in-
corporating all changes sinece pub-
lication of the BROADCASTING Year-
book is now as follows:

Board of Directors

District
1—Paul W. Morency, WTIC Hartford
2—Kolin Hager, WGY Schenectady
3—George D. Coleman, WGBI Scrariton
4—Campbell Arnoux, WTAR Norfolk
5—F. W. Borton, WQAM Miami
6—Hoyt B. Wooten, WREC Memphis
7—James D. Shouse, WLW Cincinnati
8-—John E. Fetzer, WKZO Kalamazoo
9—1Lesue C. Johnson, WHBF Rock Is-
and
10—John J, Gillin Jr., WOW Omaha
11—E. L. Hayek, KATE Albert Lea, Minn.
12—William B. Way, KVOO Tulsa
13—Martin B. Campbell, WFAA Dallas
14 -Hugh B. Terry, KLZ Denver
15—William B. Smullin, KIEM Eureka
16—William B. Ryan, KFI Los Angeles
17—Harry R. Spence, KXRO Aberdeen,
Wash.

Directors at Large
Large Stations
J. Leonard Reinsch, WSB Atlanta
J. Harold Ryan, WSPD Toledo
‘Medium Stations
T. A. M. Craven, WOL Washington
G. Richard Shafto, WIS Columbia
Small Stations
Méxj;;thew Bonebrake, KOCY Oklahoma
1y

‘Clair R. McCollough, WGAL Lancaster

TRANSCRIPTION of sermons in Span-
ish, and hymns by the Lutheran Con-
cordia Seminary chorus of St, Louls, is
being prepared for use on 75 Central
and South American stations. Program
will be known as the “Lutheran Hour”
and will be released by the seminary.

Elliott Roosevelt Inquiry Demanded

(Continued from page 16)

the unpaid balance of the loan,
$196,000, as a loss from “uncol-
lectible notes”.

Senator O’Daniel (D-Tex.), who
won his seat through use of radio
as a flour salesman, assailed what
he called the “graft and corrup-
tion” under the New Deal. He al-
leged control of radio stations was
exercised to “pay off political obli-
gations, grant licenses to friends,
punish licensees who failed to
agree with the New Deal and
threats were made to take licenses
away”. He predicted a full-scale
investigation would be made.

From Wilmington came the re-
port Thursday that Gen. Roosevelt
had received a total of $33,438 in
1941 in the distribution of the
assets of Transcontinental. He had
held 4,000 of the outstanding 10,-
000 shares of stock in the venture,
launched in 1939 to get under way
the following year, but which was
placed in receivership. A total of
about $70,000 was available for
distribution following the receiver-
ship.

Mr. Hartford reported the Peg-
ler version was not “the whole
story” but that it was “substan-
tially correet”. He said he would
not have made it public himself
and regretted its publication. Mr.
Ewing said that after the loan was
made he asked to see the “trial
balances’ of the Texas State oper-
ations. “They were losing money
hand over fist,” he said. “I didn’t
think they were worth a damn.”

Southwest Deals

Mr. Ewing recited that in March
1939 the late Rep. William I. Siro-
vich, of New York, a close friend,
had asked him to arrange for El-
liott to meet Mr. Hartford. He re-
called that Mr. Sirovich told him
Elliott wanted to borrow the money
to buy into a radio property on
which he had an option that was
about to expire. He said he asked
Mr. Sirovich why Elliott didn’t go
to a bank or borrow from radio
people. The response was that the
securities were “not bankable” in
the first instance and that Elliott
could not go to radio people be-
cause they were “afraid to make a
loan to the President’s son”. Mr.
Pegler had reported Elliott had

telephoned the President at Warm
Springs and that the President
“spoke cordially to Mr. Hartford
... and thanked him for this favor
to his son”.

In 1935 Elliott was identified
with the Southwest Broadcasting
System. The following year he be-
came vice-president of Hearst Ra-
dio in charge of southwest opera-
tions and three years later became
president. He participated in the
sale of the four southwest Hearst
stations for about $750,000, With
S. W. Richardson and Charles F.
Roeser, Fort Worth oil men, he
purchased WACO Waco and
KNOW Austin, which became a
part of the Texas State Network.
Mrs. Ruth Googins Roosevelt then
owned KFJZ Fort Worth, which
became the key. :

In late 1939 Mr. Roosevelt par-
ticipated in the formation of ‘the
proposed Transcontinental Broad-
casting System as a fourth net-
work, with Blackett-Sample-Hum-
mert as backers. The venture never
got under way, however.

About two years ago when El-
liott was divorced by his second
wife—now Mrs. Eidson—the set-
tlement on the radio properties was
made.

CONDITIONAL GRANT
FOR GALLUP OUTLET

CONDITIONAL grant of a new
local outlet on 1230 ke at Gallup,
N. M., was made by the FCC last
week to Rio Grande Broadcasting
Co., equal partnership composed of
Merle H. Tucker, commercial man-
ager of KOB Albuquerque, and Al-
bert E. Buck, local businessman.
The memorandum opinion and
order granting the station stated
that the proposed operation in-
volves no interference with existing
or proposed broadeast services and
that Gallup receives no primary
service from any existing station
either day or night. Applicant
stated all necessary major equip-
ment for the station is on hand.
Grant is made with regard to the
FCC policy of Jan. 16, 1945, con-
cerning construction restrictions,
and with certain technical qualifi-
cations. )

DOES THE TRICK,

CENTRAL OHIO'S ONLY CBS OUTLET

ASK AN BLAIR MAN or us /

_/
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-Classified Advertisements

'AYABLE IN. ADVANCE—Checks and money orders oniy—Minimum $1.00.
ituotion Wanted 10¢ per word. All others, 15¢ per word. Count 3 words for
lind box number. Deodline two weeks preceding issve date. Send box replies
o Broadcosting Mogazine, 870 National Press Bldg., Washington 4, D. C.

Situations Wanted (Cont’d)

ba.

Help Wanted

First class engineer wanted for 250-watt
Indiana Blue Network station. Perma-
nent job for right man. State full par-
ticulars and salary expected in first
letter. Box 399, BROADCASTING.

Wanted—Operator, first class license
immediately. Send complete story first
letter. Permanent. Box 574, BROAD-
CASTING.

Wanted—Veteran first class license hold-
er for transmitter and/or studio for
Rocky Mountain 1 kw outlet. State
education and experience. Box 661,
BROADCASTING.

Salesman wanted—Radlo station experi-
ence and promotional ability required.
Splendid opportunity in southern Cali-
fornia with Mutual affillate. Give ex-

perience and references. Box 766,
BROADCASTING.
Operator wanted—First class ticket.

Steady position with progressive 250
watt southern California station. State
experience, qualifications and salary
requirements. KFXM, San Bernardino.

Salesman—Aggressive independent sta-
tion in major eastern market has open-
ing for salesman of exceptional caliber.
Previous newspaper, radio or advertis-
ing agency experience preferred, but not
essential. All replies confidential. Box
767, BROADCASTING.

5000 watt CBS station in thriving
southern market has opening for com-~
mercial man with selling experience. A
good paying proposition for man who
can sell. Write Box 768, BROADCAST-
ING.

Engineer—First class license, wanted by
southern station. Steady position, good
opportunity for advancement for right
man, good salary. Student of FM pre-
ferred. Box 771, BROADCASTING.
WGCM, Gulfport, Mississippi, has open-
ing for announcer. Permanent. Box 772,
BROADCASTING.

Help Wanted (Cont’d)

There’s an opening at KTSM, NBC affii-
late in El Paso, Texas, for an indus-
trious, reliable -announcer. We’re the
dominant station in our community
(see our Hooper) and we're choosey
about who works for us, but there's a
real opportunity at KTSM for the right
man. So, if you'd like to live in the
colorful healthful southwest, work with
congenial people, for a 15 year old sta-
tion with big postwar plans, send com-
plete information about yourself at
once!

Licensed transmitter operator for 50 kw
station. Apply Chief Engineer, KWBU,
Corpus Christi, Texas.

Production manager, capable of han-
dling continuity scripts and commer-
cials, Wonderful opportunities five thou-
sand watt Rocky Mountain station. Vet-
eran preferred, but not essential. Box
773, BROADCASTING,

Experienced all around announcer for
progressive Mutual station with big
operation. Fees in addition to salary with
postwar opportunity for good earning.
Send transcription and letter to K'THT,
Houston, Texas.

Wanted—Announcer familiar with con-
trol board and turntable technique. 40
hour week plus overtime, good opportu-
nity. Write to Gerald J. Morey, WNLC,
New London, Connecticut. Box 777,
BROADCASTING.

Announcer wanted by local Blue Net-
work station. Location Virginia: con-
genial organization. Write Box 778,
BROADCASTING.

Need 2 man with first class license who
can announce. MBS affiliate. Call, wire
or write telling all to Duane L. Watts,
General Manager, KHAS, Hastings, Nebr,

Situations Wanted

Operator—First class desires permanent
position. Box 740, BROADCASTING.

Wanted—Transmitter operator. Imme-
diate vacancy for first or second class
licensee. KTFI, Twin Falls, Idaho.
Apartment available at transmitter if
desired. Write or airmail F. V., Cox.
Chief Engineer.

Midwest network affiliate wants imme-
dlately singers, yodelers, instrumentalist
novelty and western bands a chance for
network broadcast and a responsive au-
dience which. relishes rural rhythm and
good! American folk music. Write details,
send picture and transcription care Box
776, BROADCASTING.

Help wanted—3 engineers holding first
phone licenses. Network station located
in midwest. Opportunity for advance-
ment for men qualified. Reply, North
Central - Broadcasting System, Inc., 360
N. Michigan Ave., Chicago 1, Ill.
‘Wanted—Announcer-copywriter. Experi-
enced and reliable with third class ticket
or willingness to obtain one. Permanent
position if you are man for job. Progres-
sive Rocky Mountain NBC station. Send
full details to KSEI, Pocatello, Idaho.
Assistant chief; engineer wanted. Forty
hour week, and fine opportunity for
advancement with live wire Blue Net-
work affiliate. Best possible working
conditions. WOLS, Florence, S. C
Wanted—Man with newspaper writing
experience who can do microphone
work as newscaster. WKY News Bureau,
Oklahoma City, Okla.

WTAX, Springfield, Illinois (CBS affili-
ate) has permanent position open for
all-around announcer.

LELAND POWERS

SCHOOL OF

RADIO and THEATRE

Comprehensive 2-year course
in Radio and Theatre Arts

Announcing Diction
Newscasting Acting
Advertising Make-Up
Secript Writing Theatre
Radio Music Televiaion
Production Voice

Station Routine
Faculty of professionals
Send for list of available graduates.

HAVEN M. POWERS
25 Evans Way, Bostont 15, Mass.

Operator—First class, desires temporary
position at a New York station. Box
741, BROADCASTING.

Wanted—Broader horizon. Nine years’
network and top agency experience in
spot radio, contracts, budgets, statis-
tics. Thorough knowledge station rates
and coverage. Fully qualified for time
buying and related operations. Chicago
home owner but will consider other
city. Present connection advised of this
ad. Box 755, BROADCASTING.

Manager or sales manager with proven
program ideas and know-how to build
responsive audiences. Now sales man-
ager 50,000 watt major market outlet
but desirous of move to smaller city
where real opportunity exists, Know
national and retail sales—familiar with
all station departmental activities. Past
record best recommendation but also
can provide references from all previous
employers. Opportunity to do real job
more important than security. Box 757,
BROADCASTING.

Announcer at liberty, 1 year experience,
draft exempt, prefer middle Atlantic
easéem station. Box 758, BROADCAST-
ING.

Sales manager—4 years with same sta-
tion desires change. Box 759, BROAD-
CASTING.

Chief engineer of one kw station de-
sires position where a chief engineer is
appreciated. Married, sober and reliable.
Design and installation experience, Box
760, BROADCASTING.

Production team—Man announcer-ac-
tor, newsroom background; wife quali-
fied publicist, copywriter. Programming
experience. Box 761, BROADCASTING.

Program  manager-director-writer-pro-
ducer. Fifteen years experience 50 kw
station and network. Thoroughly fa-
miliar with all phases of programming
production incruding good working
knowledge of television. Well equipped
to handle personnel problems and re-
sponsibilities. Excellent public relations
record. Conscientious worker with ini-
tiative and orginality. Age 40, married.
Personal interview, depending upon dis-
tance, can be arranged. Available July
16th. Box 762, BROADCASTING.

Discharged serviceman—First class li-
cense, now employed, middlewest pre-
ferred. Box 764, BROADCASTING,

Station manager. Now successfully man-
aging southern regional. Wants connec-
tion offering greater opportunity. Ten
years experience. Qualified all phases
station administration. Excellent record.
References, Interview. Box 765, BROAD-
CASTING.

Woman centinuity writer—Year and a
half experience (capable of handling
woman’s program) desires permanent
position with small, medium size sta-
tion. Box 769, BROADCASTING.

Discharged veteran, 3 years experience
announcing, newscasting desires posi-
tion with station offering me postwar
future. Available immediately. Box 770,
BROADCASTING.

News manager—Available July 1. Net-
work and local station experience for
15 years, Excellent writer, director and
newscaster who can really do a job,
Write or wire to 5980 Yucca Street,
Hollywood, Calif.

Announcer—Girl, but good. Can write.
Know Spanish. Prefer west. Salary nec-
essary but insignificant. Box 774,
BROADCASTING.

Experienced announcer-newscaster for
permanent staff position 5 to 50 kw.
station. Good professional and personal
references. Box 775, BROADCASTING.
Announcer-program director. Army dis-
charge. Age 28. Operate ‘board” and
write copy. At present with 5 kw CBS
outlet. Box 779, BROADCASTING.

Station managers—Is your station run
down, minus the pep and energy you
want? Is your production logy and list-
less? Here’s amazing relief. Starting
Sept. 15, for less than you’d imagine,
you can get a production manager who
is capable of putting a new touch in
your tempo, and new highs in your
hooper, a man who is able to produce,
direct, write and emcee to your stations
advantage. For further details, without
obligation, write to Box 780, BROAD-
CASTING.

Production manager, announcer, emcee,
fifteen years radio, ten with CBS, NBC,
MBS affiliates. No writing, supervision
only. Married, 4F, thirty-six, prefer
Florida, west coast, references, voice
recording on request. Box 782, BROAD-
CASTING.

Wanted to Buy

‘No Greater Love’

UNTIL larger guarters can
be provided, the staff of
WGL Fort Wayne, Ind.,
bought recently from West-
inghouse by Farnsworth Ra-
dioc & Television Corp., man-
ages to work under probably
the most cramped conditions
in the history of broadcast-
ing. In a space approximate-
ly 18 x 28 ft. in what was
formerly a recreational room
for announcers, both the
business office and announcing
staff function. Besides 14
desks, the rtoom contains
eight file cabinets, a mimeo-
graph machine, a large cabi-
net for phonograph records, a
stationery and supply cabinet,
telephone switchboard and
teletype. As many as 20 peo-
ple work harmoniously in this
room. “Only a great love for
radio and a promise of new
spacious quarters could or
would cause such a friendly
spirit to pervade this peopled
room,” says Krank V. Webb,
WGL general manager.

WCBW Adds Space

WCBW, CBS television station, has
added 3,000 square feet of floor
space to its quarters in the Grand
Central Terminal, New York,
bringing the total to 25,000 square
feet for studios, offices, workshops
and storage. New space, on the
second floor, comprises two sections,
one to be used for video research
and as a viewing room accommo-
dating 20 persons, the other for
carpentry shops. The present third
floor space is being revamped

Wanted—Two Gates CB-7 turntable
chassis or equal. Cash. Box 756, BROAD-~
CASTING. .

Will purchase station or controlling in-
terest. Any slze, any location. Confiden-
tial. Box 781, BROADCASTING.

For Sale

For Sale—Four Western Electric lateral-
vertical reproducers, including arms,
T-brackets, repeat coils, switches. Re-
producer heads, type 9-A, never used, in
original sealed cartons. Priced $180.00 per
complete set. A real opportunity to get
immediate delivery of first grade equip-
ment. KALE, Inc., Box 31, Portland 7,
Oreg.

Miscellaneous

Radio towers—2, 125 self supporting
riveted towers. Will erect anywhere.
Daniel Marr & Son Co., 384 Dorchester
Ave., So. Boston, Mass.

ENGINEERS

Prominent midwestern manufacturer
of radio transmitting equipment is
looking for two graduate engi-
neers for development work in
AM ond FM transmitters. Starting
salary good and ‘future for ad-

vancement excellent.

BOX 763, BROADCASTING

NETWORK SALESMAN

Capable, experienced men wanted
for new streamlined transcontinen-
tol network for New York, Chicago
and  Hollywood offices. Do not
phone, Give complete qualifications

ABC NETWORK

300 Keeler Bldg.
. brand Rapids, Mich.

We dre Looking For Men To
Operate Qur New Branch Offices

We are an old, weli-known manufactur-
er. of Radio Transmitting Equipment,
about to open branch offices in New
York City und on the West Coast. We
need a good man to operate each of
these offices. He must be able to contact
stations intelligently, know broadcasting
methods and problems, and discuss
equipment from a technical standpeint.
There's a wondérful opportunity for the
right man. Are you one of them? Give
full details of experience, age, back-
ground, salary needs, etc., in first letter,

BOX 749, BROADCASTING

74 SCHOOL o/

RADIO TECHNIQUE

NEW YORK e CHICAGO

America’s Qldest School Devoted
Exclusively to Radio Broadcasting

Comprehensive Day and Evening
Courses in all phases of Radie
Broadcasting taught by Network
Professionals. Moderate rates.

For Full Details, Request Booklet 8.

NEW-YORK-20, N.Y.::RADIO (CITY, R.K.O. Bldg.
CHICAGO 4,:1L1.: 228 $, Wabash Avenve




PRIORITY

For Harco Radio

MASTS & TOWERS

Revocation of Order M-126
permits manvfacturing from
surplus inventories, We have

dequate surplus stocks fo
make, ..

IMMEDIATE
SHIPMENTS

HARCO

. INC,
ELIZABETH 4, NEW JERSEY

Catalog mailed on request

N and
with radio exper:
are available‘?fte):'el?::
or recorded program
relafed to health or
hutrition, Oy exper;.
ence includes medical-
authority talks, inter.
views and dramatiza.
fons. Complete scri t
1 and talent provided
et reasonable cost,
Ive audition o'r
sample recording for

playback provid
without ob”galﬁzﬂ.

247 PARK AVENyE
NEW YoRK 17, N, v

W!ckershum 2-3838

PBOFESSIONAiA DIRECTORY

JANSKY & BALEY
An Organization of
Qualified Radio Engineers
DEDICATED TO THE
SERVICE OF BROADCASTING
Nattonal Press Bldg., Wash., D. C.

McNARY & WRATHALL
CONSULTING RADIO ENGINEERS

National Press Bldg. DI, 1183
Washington, D. C.

PAUL GODLEY CO.
CONSULTING RADIO ENGINEERS

MONTCLAIR. N. J.
MO 2-7859

GEORGE C. DAVIS

Consulling Radio Engineer

Munsey Bldg. District 8456

Washington, D. C.

| FREQUENCY MEASURING
; SERVICE
s Exact Measurements - af any time

R C. A COMMUNICATIONS, INC,
&4 Broad Street New York 4, N. ¥,

JOHN BARRON
Consulting Radio Engineers

Specializing in Broadcast and
Allocation Engineering
Eurle Bvilding, Washington 4, D, C.
Telephone NAtional 7757

SERVICE DIRECTORY

“GEARED TO AM-FM EXPANSION:
Radis Enginsering Consultenss

Commercisl Radio Equip. Co.

Kansas City, Mo.
Washington, D. C. Hollywoed, Cal.

Custom-Built
Speech Input Equipment
U. S. RECORDING CO.

1121 Vermont Ave., Wash. 5, D. C.
District 1640 :
(Bubj. to Gov't Reg.)

MORE RF KILOWATT HOURS
PER DOLLAR WITH

F& © TRANSMITTING TUBES
Freeland & Olschner Products, Ine.

611 Baronne St.,, New Orieans 13, La.
Roymond 4756
High Power Tube Specialists Exclusively

SOUND EFFECTS
Largest selection of sound effects
in existence. MAJOR RECORDS.
Realistic and Complete, -

Write for catalog

THOMAS 1. VALENTINO INC.

Transcriptions - Specialized Recordings
1600 Broadway N.Y. 19, Circle 6-4675

. The
Robert L. Kaufman
Organization
Technieal Maintenance, Constraction

Supervision and Business Services
for Broadcast Stations

Munsey Bldyg. Washingten 4, D. C.
ct 2292

istri

(" SOUND EFFECT RECORDS )

GENNETT-SPEEDY-Q

Reduced Basic Library Offer Containing
Over 200 Individua! Sound Effects
Write For Details

CHARLES MICHELSON

L67 W. 44th St

New York, N. Y. j

JOHN J. KEEL
CONSULTING RADIO ENGINEERS
Earfe Bldg. @ NATIONAL 6513

Washington 4, D. C,

Framé H Mclntos/)

Consulting Radio Engineers
710 14th St. N.W. ME. 4477
Washington, D. C.

HECTOR R. SKIFTER
H. R. SKIFTER DONALD M. MILLER
CONSULTING RADIO ENGINEERS

ENGINEERING SERVICES
AYAILABLE AFTER VICTORY

Radio Engineering Consultants
Frequency Monitering

tomnminl Radio Equip. Co.

¢ Inter Washl. D. ©.

@ 331 E. Gregory Boulevard, Kansas Otty, Mo,

® Cross Roads of the World, Hollywood, Calif.
[

-~
~

RING & CLARK
Consviting Radio Englneers

WASHINGTON, D. C.
Munsey Bldg. ® Republie 2347

i

RAYMOND M. WILMOTTE
CONSULTING RADIO ENGINEER
PAUL A. deMARS

ASSOCIATE
1469 Church St., N.W., Washington 3, D. C.
Decatur 1234

J. D. Woodward & Associates |

Manufacturers of Radio Trane-
mitters and Industrial Electronis
Equipment
~ Baltimore, Maryland

Water & Frederick Sts. - Saratoga 8535

LOHNES & CULVER

CONSULTING RADIO ENGINEERS
M y Bldg. e  District 8213

Tel. Bridgeport 7-2465

tho IV- kdy

Consulting Radio Engineer

Hilitop Drive Stratford, Conn.

%

"SCHEDULING TWICE WEEKLY

Writes BILL HUNT, wsrFa

THE SHADOW

Available Jocally on transcription—see C. MICHELSON, 67 w. 44 t., N.Y.C.

HERBERT L. WILSON
AND ASSOCIATES '
CONSULTING RaDIO ENGINEERS

AM FM TELEVISION FACSIMILE

1018 VERMONT AVE., N.W., WASHINGTON 5, D.C.
NATIONAL 7161

Woshington 4, D. C.

MAY, BOND & ROTHROCK

CONSULTING RADIO ENGINEERS
* K %

Nat'l Press Bidg. Wash. 4, D. C.
District 7362 ®  Glabe 5880

WORTHINGTON C. LENT
Consulting Engineers

WASH., D. C
DISTRICT 4127

INTERNATIONAL BLDG.
1319 F STREET N. W.

ANDREW CO.

Consulting Radjo Engincers
363 E. 75th St. CHICAGO 19

Triangle 4400

HOLEY & HILLEGAS

CONSULTING RADIO ENGINEERS
1146 Briarcliff Pl., N.E.
Atlanta, Ga. ATwood 3328




At Deadline...

PEACE TABLE PROTECTION
NEEDED, SAYS WHEELER

AMERICAN communications must be “pro-
tected at the peace table”, Sen. Burton K.
Wheeler (D-Mont.), chairman of the Interstate
Commerce Committee, declared Friday on his
return with a Senate subcommittee and FCC
Chairman Paul A. Porter from a month’s tour
of Europe. The committee will report directly
to President Truman.

Mr. Porter returned sporting new horn-
rimmed glasses, his rimless spectacles having
become a casualty on a jeep trip in the ETO.
In the party, which left Washington May 14
and returned June 14, were, besides Chairmen
Wheeler and Porter: Sens. McFarland (D-
Ariz.), Hawkes (R-N.J.) and Capehart (R-
Ind.) ; Ed Craney, head of KGIR Butte, Mont.
and the Z-Bar Network, who was Sen. Wheel-
er’s technical adviser; Rear Adm. Joseph R.
Redman, director of Naval Communications;
his aide, Comdr. Henry Williams Jr.; Maj. Gen.
Frank E. Stoner, chief, Army Communications
Service, Signal Corps; Maj. Joseph J. Smetana,
control officer, Army Communications Service;
Lt. Edward Ceoper, secretary of the Senate
subcommittee on international communications.

COCA COLA GETS SUNDAY

NIGHT FOR BAND SERIES

ON JULY 15, Double or Nothing moves to
Sunday night 9:30-10 p.m. on Mutual, clear-
ing the way for Coca Cola’s Victory Parade
of Spotlight Bands to take over the Friday
night Mutual spot, 9:30-10 .p.m. Cedric Fos-
ter’s Sunday night news program, 9:30-9:45
p.m., sponsored on MBS by the Employers
Group, Boston, on July 8 goes into 6:30-6:45
p.m, spot which Upton Close vacates July 1.
Dorothy Thompson’s news broadeast, 9:45-10
p.m. Sunday, MBS, concluded yesterday (June
17)* with expiration of her contract with Tri-
mount Clothing Co., New York.

The Coca Cola program goes to Mutual June
18, 9:30-10 p.m., Mondays and..Wednesdays,
with Friday spot added July 15 following the
shift of Double or Nothing, sponsored by
Pharmaco Inc., Newark, for Feenamint. Agen-
¢y for Pharmaco is Ruthrauff & Ryan, New
York; for Coca Cola, D’Arcy Adv. Co.

COSGROVE REELECTED

AT RMA BOARD MEETING
RADIO MANUFACTURERS ASSN. reelect-
ed as president R. C. Cosgrove, vice-president
of Crosley Corp., at conclusion of two-day
meeting in Chicago (stery on page 68). Three
vice-presidents and ten retiring directors were
also reelected. Two new vice-presidents are M.
P. Balcom, of Sylvania Electric Products, Em-
porium, Pa., and George Lewis, of Federal
Telephone & Radio Corp., New York. New di-
rector is H. J. Hoffman, Machlett Labs., Nor-
walk, Conn.

Mr. Cosgrove wired OPA Admmlstrator
Chester Bowles on behalf of the RMA asking
that a price policy on household radio sets and
equipment be set up. RMA directors adopted a
resolution calling attention to 25th anniver-
sary of radio this year and authorizing RMA
Advertising Committee to prepare tribute to
industry for presentation later this year to the
NAB. Mr. Cosgrove. predicted all restrictions
on civilian radio production, except priorities
to insure full war production, would be lifted
about Oct. 1 by WPB. He saw danger of in-
dustry overproduction.

Page 78 e June 18, 1945

COMPROMISE IS REACHED
ON ILLINOIS LIBEL BILL

AMENDED version of Illinois criminal libel
bill, acceptable to WGN as well as downstate
stations, was reported favorably late last week
by the Senate Judiciary Committee of Legisla-
ture. Original bill, lacking protection asked by
stations, is in House on second reading. House
as a rule accepts Senate amendments when
there are parallel bills (H-349, S-235).

Compromise bill providing year in jail and
$500 fine upon libel conviction now protects
independent stations against ad lib remarks;
protects network outlets from network pro-
grams since they have no way of knowing
what’s coming; protects stations against
speeches by political candidates when they
can’t censor.

Leslie C. Johnson, general manager of
WHBF Rock Island and NAB board member,
represented 16 downstate stations in working
out compromise.

Closed Circuit

(Continued from page 4) -

sion last week. Understood Paul F. Peter,
NAB research head, is to take an executive
post in the organization, title yet to be deter-

mined [BROADCASTING, June 11]. Barry Rum- .

ple of NBC moves into the NAB research job
June 390. Meanwhile, possibility that John
Churchill of CBS will become a BMB execu-
tive is not to be ruled out. At all events, it was
clear Mr. Peter is moving out of NAB and
Mr. Rumple is moving in. Sheldon R. Coons,
RCA-NBC business consultant who also super-
vised NAB Retail Sales Promotion plan, is
trying to recruit successor for Mr. Rumple.
Hugh Feltis, BMB president, and J. Harold
Ryan, NAB president, were in a huddle last
weekend

BROADCASTERS working with FCC on pre-
clear channel hearing surveys are alarmed
over nature of questions on rural radio cover-
age. It's alleged questionnaire prepared by
Bureau of Agricultural Economics of Dept. of
Agriculture is “loaded” to show there’s some-
thing wrong with rural coverage. Entire
project is supposed to be secret and questions
are to be put on interview rather than mail
basis. Cancellation of National Farm & Home
Hour last year has caused deep resentment in
official farm quarters where contention is that
farm talks rather than top rated ¢omedy
shows are preferred. Regular audience sur-
veys, however, show rural and urban radio
tastes practically identical.

ANOTHER McGEE

JIM and Marian Jordan (Fibber McGee
and Molly) on Friday denied any con-
nection with a scheme to collect dimes
for the purchase of Bonds for “GI Joe
McGee”. A form letter, apparently widely
circulated, has asked recipients to “send
a dime to Fibber McGee at Worcester,
Mass.”, the money to be used “to buy
War Bonds for GI Joe McGee (no rela-
tion) who recently got out of jail after
being sentenced to two years for slap-
ping some arrogant German prisoners.”

BROADCASTING e

People

CAPT. HARRY C. BUTCHER, USNR, naval
aide to Gen. Eisenhower, was among 26 SHAEF
officers awarded the Bronze Star in Paris last
Friday. Capt. Butcher, former CBS Washing-
ton vice-president, was to return to Wash-
ington today (June 18) with the Eisenhower
entourage. (See story page 20.):

JAMES L. McDOWELL, for 10 years a mem-
ber of the FCC Law Dept., has resigmed to
become public relations director of KPRO Riv-
erside, Cal., effective July 1.

MYRON GOLDEN, assistant continuity editor
of NBC central division, Chicago, on June 25
becomes script editor of Grant Adv., Chicago.

CROSLEY-WLW SALE

(Continued from page 4)

ing radios as well as phonographs. In 1928 he
acquired WSAI, sold a year ago to Marshall
Field for $550,000.

Meanwhile the corporation expanded into
the manufacture of refrigerators, home elec-
trical appliances, and home air-conditioning
units., In 1938 the company became the Crosley
Corp., dropping the word “radio” from its
name, and a short time later Crosley began
the manufacture of midget two-cylinder cars.
Whether the automotive operations are in-
cluded in the current transaction was not re-
vealed. It is known, however, that Mr. Crosley
always has aspired to produce a low-priced
passenger car, having experimented in that
field more than two decades ago. Mr. Crosley
purchased the Cincinnati Reds of the National
League in 1934 and has since been president
of the Cincinnati Baseball Club:

Emanuel Controlled

Aviation Corp., formed in 1929, has been
controlled by Mr. Emanuel for about 10 years.
Its net profits on manufacturing operations
totalled more than $3,000,000 last year.

Manufacturing units of Aviation Corp. in-
clude Lycoming Division, Williamsport, Pa.;
American Propeller Corp., Toledo, wholly
owned subsidiary; Republic Aircraft Products
Division, Detroit; Northern Aircraft Products
Division, Toledo, and - Spence1 Heatmg Divi-
sion, Williamsport.

Associated companies are Consolidated Vul-
tee Aircraft Corp., 29.6% of common stock;
New York Shipbuilding Corp., 59.3% of
founder stock, equivalent to 20.7% of total
equity stock; American Central Mfg. Corp.,
60.8% of common stock. )

Investments include American © Airlines,
24,1% of common stock; Pan American Air-
ways Corp., 9.2% of common stock, and Roose-
velt Field Inc., 20% of common stock.

Products manufactured by Aviation Corp.
include four-engine bombers, other airplane
models, cruisers, aircraft carriers, aircraft en-
gines, propeller blades, jeep and truck bodies,
wing sections, aircraft sections for other manu-
facturers, precision parts and other special-
ized war materials.

Last Feb. 1 Mr. Emanuel became chairman
of the board and the presidency was assumed
by Irving B. Babcock, formerly vice-president
of General Motors Corp., president of Yellow
Truck & Coach Mfg. Co. and other automotive
operations. Mr. Emanuel, however, continued
as chief executive officer. Other officers of the
company include William F. Wise, executive
vice-president; L. I. Hartmeyer, vice-president;
Bert Conway, vice-president, manufacturing;
Ira J. Snader, vice-president, labor; and W. A.
Mogensen, vice-president and treasurer.

Broadcast Advertising



ADVERTISING MUST PACE PROGRESS

How

Advertisina Helped

Employment

After Procter & Gamble began its uninterrupted advertising
of Ivory Soap in 1882, it became apparent consistent advertising
produces consistent sales. This knowledge, later applied to the
Company’s other advertised brands, brought about a revision in
marketing policies, and was followed in 1923 by a Guaranteed
Employment Plan. Procter & Gamble’s regular hourly-wage em-
ployees are guaranteed a minimum of 48 weeks’ employment per
year. Ivory Soap offers oneof the first and most notable examples
of the stabilizing influence of advertising on our social order.

n the

advertising must again be a stabilizing force!

FTER Victory comes the Distribution Decade. And with
this era will come responsibilitics and opportunities
aplenty for Advertising.

There will be ample manpower, money, materials and pro-
duction facilities to produce goods. There will be purchasing
power to consume them. But on Advertising will rest a large
measure of the burden of quickening the flow of merchandise
between producer and consumer,
if we are to avoid widespread
and disastrous unemployment.

Doing a straight “selling” job will not be enough. Adver-
tising must not only create demands, but it must also help
stabilize our economy by regulating these demands to meet
our national production potentials.

Agency men with an eye to the future are working out
plans for the Distribution Decade —now. So are we
here at the Nation’s Station. When the time comes, we will

have much of interest to tell you
of the great 4-State market that
is WLW-land.

THE NATION'S MOST MERCHANDISE-ABLE STATION



.

For a long time it looked as though post-war tele-
vision might be confined to local stations. Only
persons within a fifty-mile radius of New York,
for example, would see the important television
broadcasts from NBC’s pioneer station WNBT,
atop the Empire State Building.

That was because the ultra-short waves that
carry television do not bend with the curvature
of the earth. They go straight out to the horizon
—and then keep on going into the sky.

But today, television’s big handicap of short
range has been completely overcome—by RCA
scientists, engineers and their associates.

The radio-relay was developed—a tower that
“bounces” television programs to the next tower
30 to 50 miles away. Through a network of these
automatic, unattended, radio-relays, coast-to-
coast television is made practical.

This is but one more example of how RCA re-
search constantly “makes things better.” Such re-
search is reflected in all RCA products.

And when you buy a television set, or radio-
phonograph, or anything made by RCA, you en-
joy a unique pride of ownership. For if it’s an
RCA you can be sure it is one of the finest instru-
ments of its kind that science has achieved.

C. W. Hansell, RCA specialist in trans-
mitters and relays, is shown here with
a brand-new, enlarged radio-relay re-
flector that can “bounce” radio mes-
sages, radiophotos and Frequency
Modulation programs—all at the same
time that it relays television!

RADIO CORPORATION of AMERI¢

PIONEERS IN PROGRESS ‘p!,‘i

\ =~
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