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WSIX, with an increase of 81.5% in the all-day
average Hooper for the two years ending last
Janvary, is ready to run interference for your
sales message to. make sure if reaches the “pay-
dirt"” in the rich Nashville area. Here are other
reasons why WSIX is an All-American: The best

daytime Hooperating of any Nashville station.
Top shows of both AMERICAN and MUTUAL net-
works. Excellent coverage at a very low unit

cost. In this booming market there are over a
million potential buyers ready to help your
product score a touchdown in middle Tennessee.

REPRESENTED NATIONALLY BY THE KATZ AGENCY, INC.
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eadline

Clésed Circuit

EXPECT FCC to move speedily in transmitting
to Congress recommendations on transfer pro-
cedure pursuant to its Crosley-Avco decision
(see page 15). Possibly action within fortnight.

i

BY OCT. 1 Col. Ed Kirby, chief of the Radio
Branch, BPR, is expected to leave the Army.
He will return to private business, probably as
a public relations and advertising consultant.
Former NAB public relations director, Col.
Kirby has headed Army radio five years. Suc-
cessor is almost certain to be Maj. Al Whar-
field, formerly of C. E. Hooper Inc, who has
been acting chief while Col. Kirby served as
escortmg officer for the U.. S. Broadca)St Mis-
sion in Europe - .,

MORE THAN a possibility, in view of the FCC
denial last week of KOMA Oklahoma City ap-
plication to shift from 1520 ke to 690 kc (see
story page 17), that station will file for 50 kw
on its present frequency.

INTERDEPARTMENT Radio Advisory Com-
mittee held first meeting since V-J Day last
Thursday, discussed conversion of military and
Government frequencies to civilian use. On
agenda: aviation frequencies, conflicts in mili-
tary intelligence bands .and amateur channels.
Weeks of work face IRAC befote differences
can be resolved.

DIXIE B. McKEY, who put on the air WKY’s
915-foot antenna in Oklahoma City, and Robert
C. Shaw, high-frequency expert, will open an
engineer consulting firm in Washington about
mid-September.

IF PRESENT plans of the Radio Executives
Club of New York materialize, first meeting of
the new season on Oct. 4 will feature the com-
plete party of the American Broadcast Mis-
sion to Europe as guest speakers, with the
reception committee comprising Paul W.
Kesten, CBS executive vice-president; Edgar
Kobak, Mutual president; Chester J. La Roche,
vice-chairman, American, and Niles Trammell,
NBC president.

DON'T expect quick entry of full-blown televi-
sion on nationwide basis. Wild talk about sud-
den setting up of video industry is discounted
by many who will take leading roles in its de-
velopment. Five or more years may be needed,
they say, pointing to need of networking facili~
ties, stations, programs and receiving sets be-
fore television can be said to have arrived. In-
dustry may be developing nicely, though, within
two years, though service likely will be only
a few hours daily in larger cities.

REXALL ON COAST

SONTAG DIVISION of United Rexall Drug
Co., Los Angeles (chain), has appointed
Glasser-Gailey & Co., Los Angeles, to handle
advertising and will use radio along with other
media in an extensive campaign. Grace Glasser
is account executive.
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Sept. 10-11: Mutual Board meeting, Hotel
Ambassador, New York.
Sept. 14: BMB Board meeting, Waldorf-

Astoria, New York.

Sept. 17: NAB Radio News Committee, Pal-
mer House, Chicago.

Oct. 1-2: NAB Board Meeting, Washington,
and inauguration of President Justin Miller.

- Oct. 23: Clear channel hearings before FCC,

Washlng}on

Bulletlns

COL. WILLIAM S. PALEY, ICD, deputy direc-
tor and chief of operations, on leave as CBS
president, arrived by plane in New York Thurs-
day night. It is understood he will be released
from the Army shortly and return to CBS.
Edward R. Murrow arrived in New York Fri-
day afternoon. He is to return to London in
two or three weeks.

STATE DEPT. received word Friday after-
noon that Third Inter-American Radio Confer-
ence has begun sessions in Rio de Janeiro, with
following representing the U.S.: Adolph A.
Berle Jr., American Ambassador to Brazil
(delegate) ; Loring B. Andrews, Office of Inter-
American Affairs; Col. Theodore L. Bartlett,
Army Air Forces; Robert R. Burton, Dept. of
State; Dr. J. H. Dellinger, Bureau of Stand-
ards; Ralph L. Higgs, U. S. Weather Bureau;
Rosel L. Hyde, FCC; Commissioner Ray C.
Wakefield, FCC; Marion Woodward, FCC; Ar-
thour L. Lebel, Dept. of State; Comdr. Paul D.
Miles, Navy Dept.; Harvey B. Otterman, Dept.
of State; Col. A. G. Simson, CAA; Commodore
E. M. Webster, U. S. Coast Guard; Hubert M.
Curry, American Embassy, Cuba (secretary).

NEGOTIATIONS between NABET, NBC and
American over terms of a new contract were
underway late Friday with wage and hour de-
mands under discussion. Court decree requires
nets to recognize technicians as bargaining

agents for platter-turners regardless of Petrillo .

threats.

GRID FEATURE SPONSORS

CRITERION RADIO FEATURES, Chicago,
has sold its quarter-hour Jimmy Evans Foot-
ball Forecast effective Sept. 21 for 11 weeks to
following sponsors: Black Eagle Oil; Mil-
waukee, on WEMP WIBU KFIZ WHBY WOSH
WTAQ; Dixie distributors, Spartanburg, S. C.;
Schlitz & Champaign Velvet on WORD; Clark
Tire & Rubber Co., Monroe, La.,, on KNOE;
Dumas Gidden Co., North Carolina Pure Oil
distributors on WGBR; Fisk Tire & Rubber Co.,
Buffalo, on WEBR.
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Business Briefly

BAYUK SPORTS @ Bayuk Cigars Ine. Phil-
adelphia, starts sportscasts Sept. 10 Mutual,
Mon., Wed., Fri., 7:45-8 p.m. Agency, Ivey &
Ellington, Philadelphia.

CIBA TO DURSTINE @ CIBA Pharmaceutical
Products, Summit, N. J., manufacturer of ethi-
cal products for the medical profession, has
appointed Roy $S. Durstine Ine, N. Y., as
agency, effective Jan. 1, 1946.

NEW SHADOW TIME @ Sponsored by Dela-
ware, Lackawanna & Western Coal Co., New
York, Grove Labs., St. Louis, and Carey Salt
Co., Hutchinson, Kan., The Shadow returned
to Mutual Sept. 9 as a 5-5:30 p.m. Sunday
program and not 5:30-6 p.m. as originally
scheduled.

SERUTAN DELAY @ First broadcast of new
Mutual series of food commentaries by Victor
H. Lindlahr, originally scheduled to start Sept.
10, has been postponed to Oct. 1, 11:45-12 noon,
Monday-Friday. Sponsor is Serutan Co., Jer-
sey City; Agency, Raymond Spector Co., N Y.

SPONSORS “ACES” ® Stop and Shop Super-
markets, Boston, starting Sept. 17 will sponsor
Monday through Friday, 10:30 p.m. on WNAC
Easy Aces. Agency, Hirshon-Garfield.

MURINE ON 35 ® Murine Co., Chicago, is
planning a test campaign for October and No-
vember using night chain breaks on about 35
station. Agency, BBDO, Chicago.

GOODRICH DRAMA @ B. F. Goodrich Co
Akron (tires) starting Oct. 4 will sponsor
Detect and Collect on full American network,
Thursdays 9:30-9:55 p.m. Agency, BBDO, New
York.

IPANA RENEWS © Bristol-Myers Co., New
York (Ipana toothpaste), on Sept. 7 renewed
for 52 weeks the Alan Young Show on 195
American stations, Tues. 8:30-9 p.m. Agency,
Doherty, Clifford & Shenfield, New York.

CAMPBELL CONTINUES @ Campbell Soup
Co., Camden (soups) on Sept. 9 renewed for
52 weeks Request Performance on full CBS
network, Sun. 9-9:30 p.m. Agency, Ward Wheel-
ock Co., New York.

MOVE OF WATR TO
SPRINGFIELD, MASS., ASKED

NEW station applications filed late Friday at
the FCC include: New station asked by Harold
Thomas, Waterbury, Conn., 1240 ke 250 w un-
limited, to be considered with his application
to move WATR Waterbury to Springfield.
Mass., increase from 1 to 5 kw, install new
transmitter and directional antenna; new sta-
tion asked by News Publishing Co., Charlotte,
N. C,, 1400 ke 2560 w unlimited; new station
asked by Rupert W. Bradford and Harry F.
Pihl, Bemidji, Minn., 1450 kc 250 w unlimited.
FM developmental station asked by Frank
C. Carman, David G. Smith, Jack L. Powers
and Grant R. Wrathall, d/b Utah Broadcasting
& Television Co., Salt Lake City, 92.1-103.9 mc
band 100 w special emission for FM. KGHI
Little Rock asks CP to change from 1230 to
1240 and move transmitter and studio locally.
KGLU Safford, Ariz., asks CP change from
1450 ke 250 w to 1480 ke 1 kw. '
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This is
7ie WEST VIRGINIA'NETWORK

rd NBC
_ CBS 250 on 1400

' BLUE wcit's
i 1000830 5000 on 580

THE WEST VIRGINIA NETWORK

JOHN A. KENNEDY o o Bims="2==" HOWARD L. CHERNDFF

PRESIDENT n MANAGING DIRECTOR
AM: COMPANY '

National Representatives, THE BRANH
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SEATTLE - TACOMA

NO. 3 [ 2N N J LUMBER
Seven Billion Board Feet Annually

Producing almost a third of all U.S. lumber, the Pacific North-
west lumber industry supports more than a third of a million
people. With no reconversion problem, and with an unprece-
dented demand ... . lumber . . . plastics . . . dyes . . . paper pulp
; ... plywood . . . turpentine and oils . . . wood flour . . . this
: industry will enjoy a long period of high production, high
g employment, and high income.

KIRO is the only 50,000 watt station in this rich market . . . it
brings Columbia Programs to Seattle and the Pacific Northwest.

THE PACIFIC NORTHWEST'S

MOST POWERFUL STATION
SEATTL t 50,000 Watts
TACOMA! 710 ke
CBS

%7m Sm Represented by
SEATTLE, WASH. FREE and PETERS, Inc.

Published Weekly by Broadcasting Publisations, ine.
Executive, Editoriol, Advertising ond '
Clrculation Offices: 870 Notional Press Bldg.

Washington 4, D, C. Telephene: ME 1022
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At Washington Headquarters

SOL TAISHOFF
Editor and Publisher

EDITORIAL
ROBERT K. RICEARDS. Editeriel Divester
Art King, Managing Editor; J, Frank Beatty,
Blll Bailey, Associate Editors. STAFF: Jack
Lawrence Christopher, Mary ZUrhorst,
Sldney Shelley, Norma Pugliese, Adele Porter.

BUSINESS
MAURY LONG, Dusiness Menager
Bob lau, Ade. Productic M

Stevena, Eleanor Ca ter, Marie Woodward.
AUDITING: 8. T. Taishoff, Catherine Steele,
Mildred Hacocain.
CIRCULATION
RERNARD PLATTY, Cirenlation Manager
Dorothy Young, Herbert Hadley, Leslie Helm

NEW YORK BUREAU
250 Park Ave., Zone 17, PLaza 6-8366

EDITORIAL: Bruce Robertson, New York Edum
Florenee Small, Dorothy Macarow, Doris Gooch.

ADVERTISING: 8. J. Paul, New York Adver-
tising Manager; Patricia Foky.

CHICAGO BUREAU

360 N. Michigan Ave., Zone 1, CENtral 4116
Fred W. Sample, Manager; Jean Eldridge.

HOLLYWOOD BUREAU

1509 North Vine 8t., Zone 28, GLadstone 7358
David Glickman, Manager; Marjorie Barmettler.

TORONTO BUREAU

417 Harbour Commission Bidg. ELgin 0776
James Montagnes., Manager.

Copyright 1945 by Broad ing Publicati Ine.
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WFIL wins ABC award

for Outstandin_g Audience Promotion
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For the second successive year advertising  pany WFIL is deeply grateful. .
agencies using American Broadcasting Com- WFIL renews the pledge it made a year ago '
pany facilities have handed an orchid to WFIL ~ —“That WFIL will always seek to promote, - o

for outstanding audience promotion of ABC publicize and merchandise its clients’ pro-
network commercial programs. Tothoseagen- grams to the fullest extent and with every
cies and to the American Broadcasting Com-  available means at its command.”

IN PHILADELPHIA

WFIL ~

MEANS PROGRESS
Represented Nationally by THE KATZ AGENCY and PUBLIC SERVICE

¥
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M onzday Named WWJ Day
@ity of Betrait

EXECUTIVE OFFicE
=

August 13, 1945

As ¥ayor of Detroit, 1 sm happy to desizma‘e Noaday,
[lugust 20, as 7 Day. On that date, Radio Gtation WKT
will complete 25 ysars of service, the first station

in America to attain the quarter century marx.

Throughout its history, the operstion of WWJ has been
characterised by a devotlon to the' public good and

by ideals o high as to have given every Detroiter a
Lealing of pride and satisfaction in the record and
achievements of the world's oldsst commsrcial broadcasting

atation.

Radio exemplifise ene of our moat cherished lbertles,
the freedom of apesch, and I am certain that all of our
people, including the other splendid radio stations

in. Detroit, will Join with me ia paying this fitting
tribute to Detroit's Pirst Statjon.

7

! Hayor

EpwARrp J. JEFFRIES
Mayor of Detroit

“Heartiest congratulations to
WWJ on its 25th birthday. The
United Press is proud to have
been associated with you.”

Mims THOMASON
of the United Press

“25 years ago today, on August 20,
1920, Radio Station WWJ (then
8MK) of Detroit, broadcast its
first program, and has been oper-
ating on a daily schedule since
that time.”

Hour of Charm Program
over NBC Aug. 19, 1945

FRED WARING
Director Waring’s Pennsylvanians

“Yesterday WWJ was given a
nation’s homage. My home station,
from where I made my first broad-
cast in 1922, was celebrating its
25th Anniversary. Gosh how time
does fly.”

FreD WARING
Director Waring’s Pennsylvanians

“May I be among your well wish-
ers on the occasion of the 25th
anniversary of Radio Station
WwWJ.”

EastoN WooOLLEY
Director of Station Relations, NBC




WWJ's PRIMAC

Left—

CaPT. EDDIE
RICKENBACKER

Right—
ROBERT ST. JOHN
War Correspondent

oy
“WWJ is celebrating its 25th.
birthday today and I want to join’
with radio people all over the
world in sending my congratula-
tions. It would take me a half an
hour to tell you all the firsts that
that station has to its credit. WWJ
pioneered the way back in the
days when radio receivers were
little cardboard boxes which
brought in sound by virtue of a
little tiny piece of crystal. Today
it is one of the greatest stations in
all the world. I wish I were in
Detroit.celebrating with them.”

Broadcast by Robert St. John
over NBC, Monday, Aug. 20, 1945

“I feel I am part of WWJ for the
.past 25 years, having been on its
original broadcast.”

CarT. EDDIE RICKENBACKER

“25 years of successful broadcast-
ing and outstanding accomplish-
ments serving the public interest
... an achievement of great value
and a credit to the entire radio
industry.”
E. W. Evans
President The Billboard

America’s Pioneer Broadcasting Station—First in Detroit
Owned and Operated by The Detroit News
950 KILOCYCLES—5000 WATTS
THE GEORGE P. HOLLINGBERY COMPANY

National Representatives

NBC Basic Network
‘ Associate FM Station WENA
Television C.P. Pending
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cvitine Yooper “chare of
Jéienie’ >yerages

49.0%1

Perhaps ..

.. . bul how aboui a
ity where ihe daytime
“sefs-in-use”  averages

21.8¥%

NOY L L

. . . then look a!
fincaln - - we feel it's a
aare result in a market of
over 100,000 population.

in Fact,

KFOR has 80% more
daytime audience according
fo Hcoper than the nex
highest station.

* 1 you're inleresied in
ratings, just multiply “sels-
in-use” by “share of
sudience.”

Repiesented by Edward Petry Co., Inc.

KFOR

Capital City '

“ordon Gray, General Mgr.
‘‘cisin Drake, Station Mgr.

nerd S otuel Metworks
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Feature of the Week \¥/,
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ONE OF the great and unexpected
revelations of a single radio sta-
tion’s achievement to come out of
this war is the story of how the
Saipan station, KSAI—built by the
OWI using a Western Electric 50
kw transmitter—saved 20 of the
B-29 superfortresses crippled over
Japan, the lives of more than 200
fliers, and property worth more
than $15,000,000.

In September, 1944 it was de-
cided to put up a station on the
newly won Saipan, powerful enough
to reach the Japanese people by
medium wave.

James O. Weldon, chief of the
OWI Bureau of Communications
Facilities, and five members of his
staff went to Saipan in November,
1944 to construct the station. They
started installation on November
20, and 31 days later after working
day and night, assisted by Army
engineers, and Signal Corps men,
the station was ready.

It operated on 1010 ke and con-
sisted of four directional antennas
which gave a 250 kw effective sig-
nal toward Japan, but there was
still a question as to whether such
a signal could reach the great Jap-
anese population centers effectively.
However, two occurences almost
immediately answered the question.
Twenty minutes after the Saipan
radio went on the air, the Japs
tried to jam it. The next evening
Tokyo radio advised listeners -to
turn off their radios, go to bed
early and conserve their strength.

Then OWI engineers received a
request from the B-29 Bomber
Command stationed on Saipan that
the transmitter be left on 24 hours
a day for four days so that the
bombers could check the signal.

Two days later an urgent order
was received: “Keep that trans-
mitter on twenty-four hours a day
permanently from now on!” The
story came out. A crippled, lost
plane, its navigating equipment
smashed, had picked up the Saipan
signal so clearly that by using its
radio compass it was able to ride
in on the beam to its base. Some
weeks later, four B-29’s were saved
in one week by following this beam.

Within four months the station
was credited with saving -more
than 20 superforts.

The station had been rebroad-
casting OWI psychological warfare
material relayed from KRHO
Honolulu, operating from 6 to mid-
night Japanese time skywave cov-
erage. To keep on the air during
the day for aerial navigation in
accordance with the Bomber Com-
mand’s orders, it rebroadcast at
all other times troop shows and
musical programs of the AFRS.

From checks both by the bomb-
ers and by warships in the Japa-
nese area, it is now known that
KSAI easily rivaled the Tokyo
radio. Thus, psychological warfare
men could be sure the Japanese
man in the street was being reached
with such important information as
the Potsdam unconditional surren-
der ultimatum which went out from
Saipan, the warnings to specified
Japanese cities of their impending
destruction, and the recent historic
development of the atomic bomb.

On the authority of Capt. Paul
Bosse, AFG Saipan, requests for
“position” from homing B-29's were
reduced from an average of 140 a
day down to an average of 20 per
day as soon as KSAI went on the
air 24 hours a day.

Sellers of Sales

FOUR-POINT program is
considered by Leonard

Gessner, radio director

of Fitzgerald Adv.
in buy-

Agency, New Orleans,
ing time for a suc-
cessful radio cam-
paign.

He reasons that a
successful campaign
requires a lot more
than just clever copy
or a jingle or even
a program. “You've
got to broadcast
when there are
enough people listen-
ing to your station
to make it worth-
while,” he declares,
“and you've got to
broadcast often
enough to really
drive home your
message.”

On the basis of
this he considers: 1,
geographic cover-
age; 2, audience availability; 3,
listening habits; 4, frequency of
impact.

LEONARD

Leonard was born in New
Orleans, March 1901. He went
to Tulane U. graduating in

1921 with a BBA. He has been
in advertising since 1925 and
with Fitzgerald
since 1929.

Married in June
1926 to Natalie
Guthrie, Leonard
has two children,
Natalie, 16 and Len,
14. He is a member
of the American
Marketing Assn, and
the Stratford Club
of New Orleans.

Principal accounts
which he handles
are: Blue Plate
Foods Inc.,, Dixie
Brewing Co., God-
chaux Sugar Inc..
Louisiana Power &
Light Co., New Or-
leans Item, Pan
American Petroleum
Corp., Valvoline Oil
Co.,, WWL New Orleans, Wemb-
ley Inc., Wesson Oil & Snowdrift
Sales Co.

o

fou'sell with

i

Wilmington
Delaware -

o s ST
Py =T

advertising o
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our assurance

of constant,
profitable
listenership-

Represented by

RAYMER
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So you think a one-year-old is a little young to smoke a
big black seegar? Not WSAI! For, even though today is

our first birthday, we're almost as old as radio itself.

Just one year ago today, we gained the right to place
after our call letters four all-important words . . . four
words that stand for significant community service. ..
four words that give added meaning to that phrase in

our license, “in the public interest”.
Those four words are “A MARSHALL FIELD STATION".

So here's thanks to all those advertisers and agencies
who have helped to make this, the first year under the

Marshall Field banner, one of the most successful periods

in our 23-year history!

WSAI

oA Mawshall Zrold Sistion,

CINCINNAT! 2,0H/0
BASIC AMERICAN BROADCASTING COMPANY
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“/45 you know, WIND broadcasts the news 51 times
daily — probably the heaviest newscast schedule in America.
In order to produce this 24-hour news output, our news room
receives all three news services.

“On the basis of our experience, we want you to know
that we regard AP as a ‘must’ service. The name Associated
Press means much to our listeners, and to us. We have found
during the past three years that we can rely on AP to supply
what we need when we need it. It makes no difference
whether it is a story of world-shaking proportions or only news
of local interest.

“They all are important to us, and to our listeners, and we
get them all fast and straight on the AP news wire. The pro-
gram material you send is a big help in the preparation of
other special WIND shows. Service has been good."

Ralph L. Atlass

President
Radio Station WIND, Chicago, Ill.

AP NEWS FOR RADIO

ki Sais

Sl sty
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The Key To Three Cities!

® Albany, Troy, Schenectady are one
vital market which can be yours—deliv-
ered by WTRY.

These three cities, while separate entities,
actually form one major market. They
are geographically close, alike in their
thinking and in their buying habits. Most
important, they are covered by one radio

4 SOUSAE LAY STATION

Iruvesé um e
United Stales
* Buy War Gonds »

station doing the job of three—doing it
thoroughly and economically.

WTRY'’s strong signal, plus its influence
and prestige, assure you a wide listener-
ship in all three cities. No other medium
can deliver so much—and at so little cost.
Yes, three cities—and the key to all three
is WTRY.

Basic Blue Network *+ 980—Middle of the Dial—980 « Representaiive: Paul H. Raymer Company

Broadcast Advertising

WTRY, Albany =Troy=Schenectady

Associated with WSYR, WKNE, WELI,
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“We’ve got to sereen-out the women.
Sit there and give me your reactions!™

@ One of the wonderful things about spot broadcasting is that you
can select your audience, and save the cost of dead-head listeners!
Men, women, children, young people or old, rural or urban—

whatever group buys your produet, that’s the group you can get!

Not only that, but there’s the added possibility of directing your
sales appeal exactly to the geographical sections where it’s most

needed for better business.

How about giving spot broadeasting your consideration? We’d

like to talk with you about it.

Pioneer Radio Station Representatives
Since May, 1932

CHILABE: rSa N. Michigan NEW YORK: gy Madison Arc.  SAN FRANCISCO: 111 Sutter
Trankiin 6375 Plaza 5-4130 Surrer 4355
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EXCLUSIVE REPRESENTATIVES:

WGR-WKBW . . . . . BUFFALO
WCKY . . . . .« . CINCINNATI
KDAL . . . . + ¢« « = DULUTH
WDAY . o & o o+ o @ FARGO
WISH . , . . . . INDIANAFPOLIS
WIEF-WKZO . , GRAND RAPIDS-

KALAMAZOO
KMBO . . ., . . . EKANSAS CITY
WAVE ., . . . . . . LOUISYILLE
WTCN . . MINNEAPOLIS-ST, PAUL
WMBD . . . . . . . . FEORIA
KSD « ¢« « o o o o o SBT. LOUIS
WFBL ., . . . . . . BYRACUSE

I0OWA
WHO . . . . « « . DES MOINES
WOoC . . . . , . . DAVENPORT
EMA . ., . . . . SHENANDOAH
SOUTHEAST
weBM . L . . BALTIMORE
WesC . . . . . . CHARLESTON
WIS . . ... .., COLUMBIA
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FCC Urges Bids on Station Transfers

Price Also Factor,
Declares Avco
Decision

By JACK LEVY

MAINTAINING that its present
transfer procedure is deficient, the
FCC last week, in making public
its 4-8 decision approving the sale
of the Crosley radio properties to
Avco, proposed a T7-point plan
whereby the Commission would
have ‘“some real voice” in future
changes of station ownership.

. A public hearing will be held at
an early date, the Commission an-
nounced, to consider procedures
within the framework of the plan
which, if adopted, would apply to
all transfer applications filed after
Sept. 6. A “completely satisfactory
procedure”, which would include
ceilings under which stations could
be sold and determine the extent to
which large financial interests
should be permitted to control sta-
tions, will be recommended to Con-
gress.

The Commission also served no-
tice that it will consider no further
applications, such as the Crosley-
Avco transfer, in which broadcast-
‘ing facilities are lumped with other
assets unless separate price is
agreed upon for stations involved.

The plan offered by the Commis-
sion, included in the majority opin-
ion concurred in by Chairman Por-
ter and Commissioners Jett, Denny
and Wills, would provide all inter-
ested parties an opportunity to
apply for licenses of stations offered
for sale. It would enable the Com-
mission to grant the transfer to

A 60-day period would be given
following the receipt of an appli-
cation for other interested persons
to compete and if no other bids
were filed the original application
would be considered on its merits.
If otherwise received, all would be
considered on their merits.

The plan would not apply to

IN ITS 45-PAGE CROSLEY-AVCO DECISION, THE FCC:

(1) Seeks Congressional action empowering it to exercise
jurisdiction over prices in transfer of stations.

(2) Proposes new procedure in transfers which would open
offerings to all comers—with the transferee to bhe selected
by the Commission on the basis of his ability to perform.

(3) Decides to await Congressional action on (1) and hold

open hearing on (2).

the applicant best qualified to oper-
ate the station in the public interest.

It provides that the Commission
and the applicant publish the terms
and conditions of the proposed sale
of a station, the name of the pros-
pective purchaser, and the condi-
tions of the sale. Other persons
would be invited to apply for the
station on the same terms and the
Commission would consider all
applications on their merits, with
selection of transferee determined
on the basis of public interest.

transfer of less than a controlling
interest in a station nor in cases
where transfer involves no real
change in control.

Carries Out Intent

Such a procedure, the opinion
declared, *“will more adequately
enable the Commission to carry
out the Congressional intent that
the best qualified person be licensed
for each available frequency. No
harm will result to the transferor
since he either sells his station to

the person he selected under the
terms and conditions specified in’
his contract, or he sells to another
person on the same terms. '

“However, if he is unwilling to
sell on the same terms and under
the same conditions to another per-
son, whom the Commission believes
is better qualified, then the trans-.
feror need not sell at all. The only
change which this procedure will.
cause is giving the Commission.
some real voice in the selection of:
a proper successor.”

Basic Infirmity

While approving the transfer of
the Crosley properties, the major-
ity opinion noted that ‘‘grave ques-
tions of public policy” were in-
volved. “To deny this application,”
it declared, “would reverse 17 years
of precedent and establish mew
policies.” The majority was there-
fore “persuaded to grant the appli-
cation and then consider the pro-
mulgation of a uniform rule for
future transfer cases, buttressed
by Congressional clarification of
certain questions where our power
is not specific.”

The present case, the opinion as-
serted, highlights “a basic infirm-
ity” of the Communications Act in
that it permits a man retiring from
the radio business to select his;
successor. Under such power, it
declared, the seller may be influ-

(Continued on page 81)

FM Applicants Must

(Text of FCC Announcement
page 40)
THE FCC will begin the process-
ing of approximately 500 applica-
tions for new FM stations in four
weeks.

Announcing its policy for assign-
'ment of frequencies to existing FM
licensees, to holders of outstanding
construction permits, and to pend-
ing applicants, the Commission last
Tuesday asked prospective owners
of new stations to file all necessary
data before Oct. 7.

Receipt of this information, it
stated, will enable it to make as
many grants after that date “as
would be consistent with the avail-
ability of frequencies and other
public interested factors”.

The Commission further stated
it recognizes the difficulty which
smay be encountered in submitting
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complete engineering data by Oct.
7 and that it therefore “contem-
plates the granting of a substantial
number of FM applications condi-
tionally”, subject to later submittal
of the desired information.

Soon Assign Frequencies

With regard to the 46 existing
FM licensees, the Commission dis-
closed it would soon assign new fre-
quencies to bring these stations into
the 92-108 mc band and will re-
quire that regular programs on the
new assignments begin no later
than Jan. 1, 1946. Licensees will
be given until Sept. 20 to file ob-
jections to the new assignments.

The Commission was making
every effort to have the new as-
signments ready for present licen-
sees by the end of last week, so
that ample time would be afforded

Broadcast Advertising

File Data

for filing objections. These assign-
ments were to include seven holders
of outstanding construction per-
mits, making a total of 53.
Modified construction permits
will be issued shortly to these seven
holders together with the assigned
frequency but, as in the case of
existing licensees, the Commission
will permit operation with less than
the power specified in the assign-
ment until materials and equipment
are available. Feb. 1 was set as the
deadline for commencement of reg-
ular broadcasting operations by
this group of seven and Jan. 1 for
initiation of equipment tests.
Simultaneously with its policy
announcement, the Commission sent
letters to applicants, licensees and
CP holders requesting desired in-
formation. In these letters, the
Commission recognized difficulties

by Oect. 7

attendant upon the problem of ob-
taining equipment. It told existing
FM stations they could continue to
ments “until such time as it ap-
pears that receivers for the new
band are generally available to the
public and owners of existing re-
ceivers have had the opportunity to
adapt or convert them to the new
band.”

Terminate Dual Operation

It pointed out, however, that
when receivers and converters are
available for the new frequencies,
“dual operation will be termi-
nated”.

Referring to its notice of Aug. 7
[BROADCASTING, Aug. 13] setting
forth a 60-day period for filing and
processing of new applications, the

(Continued on page 76)
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FCC Dismisses Charge Against
WDSU With Stern Reminder

WITH A STERN reminder that
a radio station “is not an instru-
mentality to be used for his [the
licensee’s] personal political ad-
vancement”’, the. FCC last week
dismissed proceedings instituted
against WDSU New Orleans as a
result of a complaint filed by Sen.
John H. Overton (D-La.). The
Commission served notice, however,
that the record in the case is “sub-
ject to further review” when
renewal time arrives.

Mr., Overton had charged the
station with refusal to grant him
“equal opportunities” for political
broadcasts during his campaign

IN ITS first proceeding for alleged
violation of Section 315 of the Com-
munications Act, the FCC dis-
missed a complaint against WDSU
New Orleans but issued a strong
admenition that stations are not in-
strumentalities for giving advan-
tage to one political candidate.

for renomination at the primary in
Louisiana a year ago to that given
one of his opponents, E. A, Ste-
phens, majority owner of Ste-
phens Broadcasting Co., licensee of
WDSU: A hearing on-the complaint
wag held last March before Nor-
man S. Case, former commissioner
[BROADCASTING, April 2].

Some-Overton. Claims Upheld

Tn an Opinion and Order on the
complaint (Docket No. 6740; B-
:212), the Commission upheld claims
of Sen. Owverton that he had not
been offered the choice time granted
to Mr. Stephens who had made his
broadcasts at 7:45 p.m. on week-
days. The Senator had been offered
time after 10:35 p.m. on these
days, Saturday evenings and Sun-
day afternoons.

The Commission refused to ac-
«<ept the defense of WDSU that it
lhad met the obligations imposed by
Section 315 of the Communications
Act of 1934 by offering the same
amount of time to each candidate.
Pointing out that this provision
requires stations to afford “equal
opportunities” to opposing candi-
dates for public office, the Com-
mission declared that “the mean-
ing of this term is not to be ar-
rived at by the application of
narrow, legalistic notions.

“The obligation imposed upon a
licensee by this provision,” it held,
“is not discharged merely by offer-
ing the same amount of time to
each candidate. Quantity alone is
mot the sole determining factor,
ffor it is a matter of common knowl-
edge that the size of a station’s
jpotential audience, an important
cconsideration in political broad-
«casts, is much larger during the
wearly evening hours than in other
;portibns of the broadcast day.”

The advantage of the early eve-
ning hours, the Commission con-
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tinued, is borne out by WDSU rate
schedules which, along with other
stations, prescribe their highest
rates for periods between 6 p.m.
and 10 or 10:30 p.m. “Consequently
.+ . it cannot be said, and respond-
ents do not seriously so contend,
that their offer to make available
to Sen. Overton time after 10:35
p.m. represents a satisfactory ful-

{Continued on page 77)

Porter Speaker

PAUL A. PORTER, chair-
man of FCC, will be principal
speaker on the Assoc¢iated
Broadeasting Company’s net-
work inaugural ceremonies,
Sept. 17. The two hour pro-
gram, scheduled for 2 to 4
p.m., will originate from the
studios of WWDC Washing-
ton under the supervision of
[ra Walsch, program director.

Drawn for BROADCASTING by Sid Hix

“Still more applications for FM Stations!”

Porter Reaffirms Belief in U.S.
Broadcasting and Lists Abuses

CONTINUING what seems to be
a concerted drive to clean up the
“plug-uglies” and other objection-
able matter in radio fare, Paul A.
Porter, FCC chairman, in an ar-
ticle in the October issue of Amer-
ican magazine reaffirms his belief
in the oft-abused “American sys-
tem of broadcasting” and its in-
herent qualities while urging the
industry to revise its standards.
Opening his article with in-
stances of bad reaction to commer-
cials on the part of acquaintances
and writers, Mr. Porter points out
that listeners either develop a dead
ear to objectionable commercials
or worse, not having this faculty,
become insensed. He insists on
equality of press and radio but re-
futes “professional radio apolo-
gists” in their “misguided ana-
logy” between the two. A reader
can reject an advertisement, he
declares, in a split second glance
whereas the listener cannot so
easily turn off his set.
Constructively, Mr. Porter poses
two questions. “First: What kind
of limitations, if any, should be
placed, and by whom, on radio com-
mercials which seem to a large
section of the listening public to
be too long and repititious, or of-

fensive, silly, and in bad taste?
Second: Is broadecasting to become
an almost exclusive medium for
advertising and entertainment, or
will it, in addition, continue to
perform public service functions
in increasing measure?”

Mr. Porter avows that he doesn’t
know the answer and his hope is
to stimulate public discussion.

Three other questions which nat-
urally follow are posed by Mr.
Porter with a subtlety of tenses.
“The question of what to do,” he
writes, “really divides itself into
three questions: What can the
FCC do? What might Congress
do? What should the radio in-
dustry itself do?” Backing the
action of these groups is the pub-
lic opinion which Mr. Porter is
endeavoring to concert from nebu-
lous grumblings to a moving force.

On the first question, the Chair-
man holds the disputed power of
the “public interest” clause in the
Code as the answer. The tempta-
tion of stations, he writes, has
been to ignore listener’s tastes in
favor of competition for commer-
cials, but “Certainly I do not be-
grudge profits or scorn balance
sheets” except when “excessive

{Continued on page 74)
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Associated Group
In First Meeti‘ll,g"

Program Structure, Sales and
Promotion Are Discussed

ASSOCIATED BROADCASTING
Corp. held its first station affiliate
meeting at the network’s Grand
Rapids, Mich., headquarters Sept.
7-9, with discussion centered oh
program structure as well as sales
and promotional plans.

Officials of Associated affiliates
expected to attend include: R. E.
Embry, WLEE Richmond, Va., and
WITH Baltimore; Howard John-
son, KNAK Salt Lake City; L. W.
McDowell, KFOX Long Beach;
Helen Mobberly and Ira Walsh,
WWDC Washington; Edward Hoff-
man, WMIN Minneapolis; Roy
Albertson, WBNY Buffalo; A. G.
Meyer and F. W. Meyer, KMYR
Denver; James Hopkins, WJBK
Detroit; Myles Johns and Michael
Henry, WTMV E, St. Louis; Ken
Church, WCKY Cincinnati; W. S.
Pote, Fred Randy, Larry Flynn,
WMEX Boston; and Jerry Akers,
KSAN San Francisco.

Key personnel of Associated has
been announced by Leonard A.
Versluis, president.

Assisting Mr. Versluis, who owns
WLAYV Grand Rapids, and was in-
strumental in forming the Wolver-
ine network, will be Roy C. Kelley
as executive vice-president. Mr.
Kelley is also president of the Wol-
verine network and will co-ordinate
sales activities of the new network’s
N. Y., Chicago and Hollywood of-
fices.

Working as personal assistant
tc Mr. Versluis is Richard F. Con-
nor, vice-president, who formerly
was station relations director of
Mutual. Mr. Connor will concen-
trate on network programming,
with emphasis on public service
features, news, sports and music.

Clayton W. Kunning,- vice-presi-
dent and general manager, is new
to radio but has had an extensive
banking career in New York and
the midwest. Vice-president in
charge of station relations is Wil-
liam G. Henderson.

Eastern Division headquarters,
located at 1721 Chanin building,
New York, is headed by John Whit-
more, former news director of Mu-
tual, who will have charge of the
network’s eastern activities. Sales
manager for the New York branch
is Ed Pancoast, formerly of WINS
New York sales staff.

Midwest division office, at 360 N.
Michigan, is headed by John Hop-
kinson, as sales manager.

West coast operations will be su-
pervised by Van C. Newkirk, vice-
president and western division man-
ager, with offices at 3055 Wilshire
boulevard, Los Angeles. Mr. New-
kirk was formerly program direc-
tor for Don Lee-Mutual. Western
sales manager is Gene W. Lee, for-
mer co-owner and manager of
KFXM San Bernardino, Calif.

Mary Ellen Ryan, formerly of
Don Lee Broadcasting System, is
traffic manager and will also handle
publicity for the West Coast.

Broadcast Advertising



Military Delays Surrender Broadcast

Technical, Censorship
Problems Cause
Cancellation

OFFICIAL surrender of Japan

~was brought to the world the night
of Sept. 1 when a delayed pool
broadcast carried the story.of the
proceedings aboard the USS Mis-
sourti in Tokyo Bay.

Original plan for the broadcast
called for live pickup from the
Missouri, which has a 3 kw trans-
mitter used many times for direct
broadcast to San Francisco. Be-
cause of technical and censorship
problems decision was made by the
miltary to delay the broadcast an
hour-and-a-half, with President
Truman picked up live from Wash-
ington between signing of the peace
document and speches by Gen. Mac-
Arthur and Adm. Nimitz.

Pool Narrators

As the ceremonies took place
Merrill Mueller of NBC and Web-
ley Edwards of CBS served as pool
narrators. Mueller was.chosen from
correspondents attached to Gen.
MacArthur’s staff, Edwards from
Adm. Nimitz’ staff. Public relations
cfficers made the selections, instead
of using the lot-drawing procedure.

Execution of the broadcast setup
was under_direction of Gen. Diller
and Lt. Col. Jack Harris, of Mac-
Arthur’s staff, and Capt. Fitzhugh
Lee and Lt. Monroe of Nimitz’
staff. Proceedings took place on
the veranda deck of the Missouri,
with Mueller and Edwards speak-
ing from an anti-aireraft gun
mounting, behind and sbove the
Allied signatories and facing the
Japanese.

According to Mueller, Comdr.
Don Thompson, radio officer for
Adm. Nimitz, and Lt. Bruce Den-
nis, both at Guam, drew plans for
transmission facilities. Lt. Munroe,
stationed on the communications
ship USS Ancon, executed the plan.
Aiding also were Lt. George Zach-
ary and Lt. Chick Morris, radio
officers; Radioman Hank Cavell and
Radioman Russell Anderson, of the
Navy; Fred Haake, recorder, of
Chicago; Radioman Walter Hench
and Maj. Untermeyer of the Army.

Two sets of recordings were
made, on acetate disc and Armour
No. 50 magnetic wire recorders.
The discs were sent by a destroyer
to Lt. Col. Harris, who had taken
over Radio Tokyo’s transmitter.
The wire recorders were sent via
small boat to the Ancon, where the
- wire was rewound on the original
recorders.

In all, 17 frequencies were set
aside. Signal selected by RCA San

(Continued on page ?9)
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. U. 8. Marine Corps Photo
RADIO TRIO ready to land at Yokosuka Naval Base just off Tokyo are

‘(l to r): George IFolster, NBC; Webley Edwards, CBS (who took part
in surrender pool broadcast) ; Larry Tighe, American. They are aboard
a troop transport.

BMB Meeting to Consider Net

Plan, Coverage Terms Changes

TWO major proposals will come
before the board of directors of
Broadcast Measurement Bureau
when it holds its regular fall meet-
ing in New York on Friday. One is
for the elimination of reporting
primary, secondary and tertiary
coverage of stations in the BMB
reports and confining them to, sta-
tion circulation and percentage of
circulation figures. The other is
for a network participation plan
which would permit networks to
become BMB subscribers in order
to receive data on network circu-
lation. It is considered likely that

‘both will be adopted by the board.

Suggestion that the primary, sec-
ondary and tertiary coverage terms
be abandoned was first made last
April by a group of Chicago Broad-
casters. The arbitrary setting of
50% coverage or better as primary,
25% to 50% as secondary and 10%
to 26% as tertiary has evoked
much criticism which was ably set
forth by D. H. Denenholz of the
Katz Agency in an article in the
Sept. 3 issue of BROADCASTING.

Copies Sent Members

D. E. Robinson, vice-president
in charge of research of Sherman
K. Ellis & Co. and chairman of
the BMB board committee on re-
search, last week sent to all BMB
board members copies of the letter
of the Chicago broadcasters and of
Mr. Denenholz’s article, together
with copies of the resolution unani-
mously adopted by the BMB tech-
nical research committee at its
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meeting Aug. 29. Resolution points
out the committee’s conclusion that
“the figures of radio families, per-
centage circulation and station cir-
culation are of transcendent im-
portance” and recommends that the
BMB reports be confined to those

-data “without further stipulation

of circulation levels” and that
“BMB adopt an official position
discouraging the practice of pre-
senting BMB figures-in circulation
levels.”

Technical research committee also
endorsed the development of net-
work coverage data by BMB which
would enable advertisers and agen-
cies to have the same sort of single-
basis information available for
network circulations that BMB is
already set up to provide for indi-
vidual stations. Details of the net-
work circulation plan have not
been diyulged but it presumably
entails methods for elimination of
duplicate coverage arising from in-
dividual family votes for two or
more stations affiliated with the
same network and for providing
the networks with data on affiliates
which are not individual subserib-
ers to BMB. .

J. Harold Ryan,.NAB president
and chairman of the BMB board,
will preside at the session on Fri-
day, first meeting of the board
since May 3. Board will also hear
thé reports of Mr. Ryan.on the
actions of the executive committee,
of which he is also chairman; Hugh
Feltis, BMB president, on organi-

-+ (Continued on page 80)

ALL IN A DAY
Interference Problem Just
Routine Stuff for FCC

ONE OF THOSE problems which
either gives you gray hair or
makes life very fascinating—de-
pending on how you look at things
—faced the FCC last week. It was,
to put it mildly, somewhat “com-
plicated”. Try and follow us:
KOMA Oklahoma City (1520
on the dial) wanted to move down
to 690. The reason: 1520 ke be-
longs to TGW Guatemala City un-
der international agreement and it
was raising hell with the State
Dept. because of KOMA interfer-
ence in its primary coverage area.
Besides, KOMA’s signal interferes
with WKBW Buffalo which oper-
ates as a Class I-B station on 1520
ke with 50 kw power and a direc-
tional antenna to protect KOMA.

KGGF Has 690

Now, it so happens that KGGF
Coffeyville, Kan., operates on 690
ke and has no desire to change its
location. Moreover, it wants to in-
crease its nighttime power to cover
a larger area. BUT, the present
daytime operation of KGGF inter-
feres with KFEQ St. Joseph, Mo.,
which has the adjacent frequency
of 680 ke, and. the present night-
time activities of KGGF interferes
with CBF Montreal in violation of
international agreement.

SO, here’s what the Commission
did: It directed that KOMA be
issued a 6-months temporary au-
thorization on its present frequency
with only 500 w night, thus elimi-
nating interference to the Guate-
mala station and reducing inter-
ference substantially to WKBW.
But it left a way open for KOMA
by making its denial of change in
frequency “without prejudice”, so
that KOMA may file another ap-
plication anytime within 12 months
“looking toward the permanent so-
lution of the interference problem”.
It incidentally suggested that “the
proper use of the frequency 1520
requires the use of a directional
antenna which will protect station
TWG Guatemala and station
WKBW”,

Solution Helps KFEQ

As for KGGF, the Commission
permitted it to stay on 690 ke and
will authorize it to move its trans-
mitter to a new site, to install a
directional antenna and to oper-
ate with 1 kw both day and night
(it now uses only 500 w at night).
This will substantially reduce in-
terference to KFEQ, adding 50,-
000 population to its coverage area,
and eliminate objectionable inter-
ference to CBF Montreal. It will
also mean a gain of 125,000 po-
tential listeners for KGGF in the
daytime and approximately 33,000
listeners at night.

Ho Hum. Solomon wasn’t so
terribly smart.
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U;L S. Mission Received by Pope Pius

Pothiﬁ" Sees Radio Role

" For Peace
(Special From Vatican City)

IN AN extraordinary half-hour

audience granted the U. S. Broad-
cast | Mission in Europe last
Wedr}esday Pope Pius XII ex-

pressed gratitude to America and
Amenican radio for spreading the
gospdl of good and placed upon ra-
dio great responsibility for reunit-
ing the world into a community of

peaceful nations. His Holiness,
speaking in English, personally
greeted each member of the mis-

sion, 'then read a prepared state-
ment taking cognizance of radio’s
influence in molding world opinion
and contributing toward restoration
of peace. He observed that radio is
a force for evil as well as good and
expressed hope it never would be
used again as an implement of war-
fare. .
“Like every human invention,”
the Pope said, “the radio can be
used las an instrument of evil as
well as good. It has been used, it
is used, to disseminate calumnies,

to mislead simple, uninformed folk,

to disrupt peace within nations and
between nations.

“This is an abuse of a gift of
God, and it is for the responsible
directors, as far as possible, to
check! and eliminate it.

“Let the good accomplished by
the radio always outrun the evil,

. -until ‘the evil becomes weary and
falls lby the wayside. Is that too
much'to hope for? Certainly it is
a noble goal, worthy of men’s best
efforts, and it is our fervent
prayer.”

Afterward with the group seated
around his desk, the Pontiff talked
informally about America and ra-
dio. He recalled that in 1936 he vis-
ited the United States, traveling
coast-to-coast by plane. He asked
about the ETO trip and the degree
of damage to German cities, recall-

Lance Will Arrange

U. S. Program Exchange
(Special From Paris)

ROBERT LANCE, director of
North American program services,
Radio Diffusion Francaise, will
visit the United States in Novem-
ber for a month or six weeks to
establish program exchange ar-
rangements, perhaps install studios
in New York and hire American
commentators for French overseas
service from Paris headquarters.
Relays are planned by shortwave
and transcription, with possible
adoption of American program
methods. NAB President-designate
Miller promised cooperation at an
informal conference in Paris
Thursday.
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ing his long service in Munich and
.other. German .areas.

=T he Pope giressnd: the impartance:

of Matican:station- operations.
Previously the Rev. Father Fil-
ippo Soccozsi, director of the Vat-
ican radio, had taken the group
around the 12,000 w transmitter
and shortwave station, used on an
average of about six hours daily.

Mission Returns

. These are dispatches filed
by BROADCASTING's publisher,
Sol Taishoff, on the eve of the
Broadcasting Mission’s de-
parture from Europe. The
group was to depart from
Paris, scheduled to arrive in
the U. S. Saturday.

He said the Vatican needs bigger
facilities. Present transmitter was
contributed by Marconi 15 years
ago.

Following the audience the Pon-

i

tiff presented each member with

‘. two.rosaries..ands.blessed..them . as
wveellzas their’ families;»friends.-and
- ¢co-workers. ‘He ~also--blessed rosa-

ries and medals brought by in-
dividuals. Finally, he thanked

.America again as the premier na-

tion. He agreed to pose for a pic-
ture at his desk with the group, a
rare event.

Justice Justin Miller, Mission
spokesman, thanked the Pontiff for
the audience. Afterward he ex-
pressed the gratitude of the group
and all the United States ‘for the
Pontiff’s spiritual guidance. Frank-
lin C. Gowen, secretary to Myron
Taylor, ambassador to the Holy
See, served as escort. He observed
afterward that it was the first au-
dience he had ever witnessed and
the Pontiff thanked him for ar-
ranging the interesting session with
radio friends from America. Audi-
ences seldom last more than a few
minutes. Mr. Gowen took the mis-
sion through the Vatican, St.
Peters and other points.

VIPS NOTES
Mission Flew 10,000 Miles
In Month's Tour
- wfSpecial From.Rome)

AT THOUGH  official- statistics are

lacking, it is estimated the U. S.

Broadcast Mission flew 10,000 miles

in 75 hours during the month ETO

tour. Clair McCullough, of Mason~

Dixon Network, is official recorder.

He is preparing final compilations.
* * »*

Another Mission record was
stairclimbing. Elevators are rare
in Europe. Missioners climbed up
and down staircases everywhere. It
was hard on the legs but good on
the waistline, with the result that
few picked up weight despite vora-
cious appetites and excellent food
and wines.

In addition to 10,000 miles of air
travel, the Mission went 1,500 by
auto in special trips and travel to
and from airports. In all the group
made 20 plane landings. Ten coun-
tries and 33 cities or towns were
covered by plane and auto.

»* * »*

Informal proposal by Col. Kirby
to the escorting officer that the Vat-
(Continued on page 78)

Italy WantstoBoostCommercial Radio |

Costs $10 a Minute
To Run Station
In Italy
(Special From Rome)

Italy continues to operate a com-
mercial broadcasting system but
the nation’s economic plight, with
nothing to sell, has resulted in a
lame structure with only two hours
weekly sold on national networks.
American Expeditionary Forces
stations boast large Italian au-
diences. .

Inspection by the U. S. Mission
of Radio Roma and interviews with
heads of networks revealed an-
xiety to boost commercial opera-
tion and improve programming.
With Italy’s industry virtually at
a standstill few companies can
afford advertising. Radio and press
are relatively free in Italy in con-
trast to other European nations.

Deficit of 600 Lira Minute

It costs 1,000 lira per minute
(310) to operate Italian radio. The
system realizes only 400 lira re-
sulting in a deficit of 600 .lira
per minute. This includes set li-
cense fees as well as sale of time.
In 1943 there were 1,860,000 re-
ceivers in Italy, half in Rome. Now
it is estimated 40% are nonopera-
tive due to scarcity of parts.

Italy has two networks, one
keyed from Rome to a dozen south-
ern stations, the other from Milan
to northern stations. Whereas be-
fore the war there was a single
network, now two structures are
operated with different names.
Schism exists and probably won’t
be healed until

Moreover Italy lost out on al-
locations but will make a strong
bid for clear-channel facilities
when European nations meet in
London at the end of September to
evolve new allocations. Mystery
surrounds the conference called by
the BBC. Radio Roma now oper-
ates 1,000 w but is installing a
100,000 w transmitter. It hasn’t
obtained steel for a new antenna,
however. Station operates on 695
k¢ with a shortwave adjunct. Long-
wave station is suffering serious
interference from an adjacent
channel on which Radio Andorra

U. S. Mission has found Radio
Roma in the strange predicament
of desiring to boost commercial
operations—with nothing to sell.
As Italian industry is at a stand-
still, only two hours weekly are
now sold on the national networks,
Broadcasters also understand that
75% of the civilian audience tunes
in to American and British troop
stations, in preference to their own.

and a Polish station operate.

Under Italian law stations can
sell 10% of their time but not
sponsor news. That practice de-
veloped under Mussolini and the
notorious Virginio Gayda, the
Duce’s propaganda minister. Time
then was sold only by Fascists. The
law holds time open to all quali-
fied companies. Present sponsors
include companies which buy four
quarter-hour programs and two
half-hour programs on the south-
ern network as well as local 30-
second spots. Sponsors are mainly
food companies and expensive res-

new elections.taurants. No information is avail-

BROADCASTING o

able in Rome on commercial opera-
tions of the northern network.
Radio Roma has a staff of 750,
most of whom are said to be hold-
overs from the old regime with top
personages under Mussolini re-
moved. In the North sweeping
changes are said to have been
made. Chairman of Italy’s radio
board, Armando Rossini, attorney,
has been in the post three months. *
Director of programs is Maestro

Razzi, who preceded Rossini as
chairman. Before the war the
Italian system was known as

EIAR but separated operations are
now known as RAI which means
Radio Audizioni Italiane for the
South and RI or Radio d’Italia for
the North.

Industry at Standstill

Italian industry is at a stand-
still because Nazis stripped the
country of almost all machinery.
Stations and networks also were
practically dismantled but Italians
smuggled new tubes and other
parts to restore minimum service,
with Allied help.

Although time is sold, actual |
operating companies are govern-
ment controlled through a holding
company. Board of 12 is respon-
sible to corporation stockholders
but control is held by the govern-
ment. No competition exists since
the government has one station
per city. However American and
British maintain stations for sol-
diers in all important cities. It is
claimed in Rome that the U. S.:
Army station has 5% of the ci-
vilian audience because the public

- dikes our light music. It is admit-

ted some Italian programs are
(Continued on page 78)
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Feed line

It takes just one 50 calibre machine gun on a P-51
Mustang Fighter to eat up all those bullets during one
flight. The plane has six guns, so figure out for yourself
how many slugs are tossed at an enemy plane. It would
take 36 Air Force Armorers to carry all the ammunition.

Firepower. That’s the stuff that wins wars. And it
takes the same kind of power to sell goods.

If you’ve got something to sell in Baltimore, Mary-
land . . . W-I-T-H, the radio station, can and does
deliver the “power” of more listeners for the lowest
cost of any station in town.

BROADCASTING o Broadcast Advertising

Most time buyers know this . . . so this is just a
reminder that W-I-T-H, the successful independent, is

your safe bet in Baltimore.

Baltimore is the sixth largest

WA-1"H

BALTIMORE,

Represented Nationally by Headley-Reed
September 10, 1945 o Pagel9

And remember . . .
city in the U. S. A.

;@1

Tom Tinsley, President ¢




How Many Stations Will Markets Support?

Retail Sales Are
Proposed as

. Criterion

|

By|DR. VICTOR J. ANDREW

Andrew Co., Chicago

THE NUMBER of broadcast sta-
tions operating now in any one city
is fundamentally limited by two
factors. In the larger cities, the
available frequencies limit the num-
ber. In small cities, the possible
financial support usually deter-
mines whether there shall be a sta-
tion. With the additional frequen-
cies made available by FM, we may
expect to see the economic factor
becoming increasingly important.
(A list of the possible number of
metrdpolitan FM stations for cities
in Area 1 where AM stations now
are lgcated may be found in the
FCC [preliminary report on rules

and [regulations governing FM
[BROADCASTING, Aug. 27].—Ed.
note.)

Statistics in the accompanying
table have been prepared for all
major cities of the United States
in an attempt to find from broad
underlying principles how many
stations each city may be expected
to support. Important local varia-
tions between cities and variations
in cost of operating different broad-
cast stations have been disregarded
in order to have sufficiently simple
data to permit broad comparisons
between various cities. Anyone con-
cerned with a problem in an indi-
viduall city ordinarily has available
much more local information re-
garding the city than basic compar-
ative information such as is pre-
sented here.

The| first requirement is to find
a yardstick to measure the ability
of a city to support broadeast sta-
tions. The measure chosen is the
retail sales of the city. The retail
sales estimate for. 1944, as pub-
lished in the May 15, 1945 issue of
Sales Management has been used.

The next step is to determine the
amount of retail sales in dollars
which is necessary to support one
station. This has been done by anal-
ysis of the number of stations now
existing. Thus the data presented
has no absolute significance. It
serves simply as a comparison be-
tween different cities.

The method of making the cal-
culations is as follows. All cities
containing one station were listed.
This list of 464 cities is found to
contain an equal number of cities
with more and with less than 15
million dollars of retail sales per
year. It is therefore assumed that
the normal city supporting one sta-
tion is a city with 15 million dol-
lars of retail sales. Similarly, a
normal of 65 million is found for
supporting two stations, ete.

It is noticed that the retail sales
increase much more rapidly than
the number of stations. This may
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be ascribed in part to (1) greater
difficulty in finding frequencies in
larger cities. (2) more money is
required to support an average
large city station than an average
small city station. (3) the small

THE NUMBER of stations of all
types it is economically feasible to
establish is determined by Dr. An-
drew on the basis of the retail sales
volume of each city. The ratio of
sales to station support is estimated
by an analysis of the number of
outlets now existing. No absolute
significance is attributed to the re-
sults which are intended simply as
a comparison between cities.

city station does have a poorer eco-
nomic position than the large city
station.

Examination of the accompany-
ing data to determine which cities
may support additional stations re-
veals that many of those which
appear attractive are suburbs ad-

N e
@
=g, %,
g3 5% 5 %
30 Zo Z+-9
(k=1 k-1 wT
g =g E Legd
=g g2¢8 E¢of
5 25 Emz oA
b1
8 28 2uh &ix
ALABAMA
Anniston - 19 1 1
Bessemer 13 1 1
Birmingham 196 4 3
Decatur 12 1 1
Dothan 12 1 1
Florence 11 1 0
Gadsden 24 1 1
Huntsville 16 1 1
Moblle 95 3 2
Montgomery 50 2 2
Muscle Shoals ? 0 1
Opelika ? 0 1
Selma 13 1 1
Sylacauga ? 0 1
Tuscaloosa 20 1 1
ARIZONA
Globe ? 0 1
Lowell ? 0 1
Phoenix 109 3 3
Prescott 8 1 1
Safford ? [1] 1
‘Tucson 52 2 2
Yuma [} 1 1
ARKANSAS
Blytheville 13 1 1
El Dorado 17 1 1
Fort Smith 34 2 1
Helena ] 1 1
Hot Springs .19 1 2
Jonesboro 10 1 1
Little Rock 78 2 3
North Little Rock 14 1 0
Pine Bluft 20 1 1
8iloam 8prings ? 0 1
Texarkana 13 1 0
CALIFORNIA
Alameda 19 1 0
Alhambra | 40 2 0
Ansaheim 11 1 0
‘Bakefsfield 69 2 2
Belvedere 11 1 0
Berkeley 76 2 1
Beverly Hills 63 2 0
Brawley 11 1 0
Burbank 22 1 0
Burlingame 23 1 0
Chico 19 1 1
Compton 18 1 0
Culver City 12 1 0
El Centro 18 1 1
Eureka 23 1 1
Fresno 100 3 3
Glendale 88 2 1
Hanford 14 1 -0
Hayward 17 1 0
Huntington Park 45 2 0
Inglewood 26 1 0
Lodi 14 1 [
Long Beach 234 4 2
Los Angeles 1434 10 1
Marysviile 21 1 1
Merced 19 1 1
Modesto 39 2 1
Monrovia 11 1 0
Monterey 15 1 1
Napa 17 1 0

jacent to large cities. If a fre-
quency can be found which is avail-
able for the suburb, it usually can
also be used in the large city. The
greater economic attraction of the
large city dictates that the fre-
quency should be used there. The
statistics here given may not indi-
cate that the large city can support
the station as well as the suburb.
This is due to the fact that our
standard for “support” varies with
the size of the cities. The data here
presented can be used only to com-
pare cities of similar size. No sta-
tistics are needed to make compar-
isons between large and small cities.
The economic advantage is always
with the large city.

A closer examination of the sta-
tistics reveals that if a city has one
less than the normal number of
stations, those stations are in the
top 20% of all stations.in similar
cities. If a city has one more than
the normal number of stations,
these are in the bottom 20%.

Oakland 405 5 3
Ontario 14 1 0
Palo Alto 23 1 0
Pasadena 88 2 2
Petaluma 21 1 0
Pomona 26 1 0
Porterville 13 1 0
Redding 21 1 1
Redlands 12 1 0
Redwood City 14 1 0
Richmond 39 2 [
Riverside 34 2 1
8acramento 110 3 4
Salinas 28 1 [
San Bernardino 46 2 1
San Buenaventura 22 1 0
San Diego 311 5 3
Ban Fernando 12 1 0
8an Francisco 590 6 7
8an Jose 94 3 1
8an Luis Obispo 15 1 1
8an Mateo 16 1 0
8an Rafael 19 1 0
8anta Ana 42 2 1
8anta Barbara 39 2 2
8anta Cruz 22 1 0
8anta Maria 13 1 0
Santa Monica 60 2 0
8anta Rosa 26 1 1
South Gate 15 1 0
Stockton 61 2 2
Tulare 14 1 0
‘Turlock 10 1 0
Vallejo 24 1 0
Visalia 17 1 1
Watsonville 15 1 1
‘Whittier 18 1 0
‘Woodland 1 1 0
COLORADO

Alamosa 8 1 1
Colorado Springs 36 2 1
Denver 290 4 5
Durango 6 1 1
Fort Collins 11 1 0
Grand Junction 14 1 1
Greeley 13 1 1
La Junta ? 0 1
Pueblo 32 1 1
8terling 7 1 1
CONNECTICUT

Ansonia 13 1 [
Bridgeport 150 3 2
Bristol 20 1 0
Danbury 31 1 0
Greenwich 35 2 0
Hartford 238 4 4
Manchester 19 1 0
Meriden 33 2 0
Middletown 23 1 0
New Britain 51 2 0
New Haven 161 3 2
New London 38 2 1
Norwalk 39 2 0
Norwich 29 1 0
8tamford 56 2 1
Torrington 21 1 0
‘Waterbury 82 2 2
Willimantic 15 1 0
DELAWARE

Dover 14 1 0
Wilmington 136 3 2
DISTRICT OF COLUMBIA
Washington 805 8 6
FLORIDA

Daytona Beach 18 1 1
Fort Lauderdale 16 1 0

BORN in 1902, Dr. Andrew was
graduated from Wooster College,
Ohio, with a BS degree in 1926,
won his MS in 1928 and Ph.D. in
1932. He worked
with Prof. Arthur
H. Compton at
the U of Chicago
on the cosmic ray
and x-ray, accom-
panying him on
an expedition to
Pikes Peak in
1932. That same
year he ‘joined
Westinghouse as
engineer on radio
transmitters. There he invented a
type of filament construction in use
now in high voltage rectifier tubes.
In 1935 he joined Doolittle & Falk-
nor Co., Chicago, as chief engineer,
founding his own company, special-
izing in antenna engineering and
manufacturing, the following year.

Dr. Andrew

Fort Myers 8 1
Gainesville 1 1
Jacksonville 107 3
Lakeland 17 1
Miami 160 3
Miami Beach 31 1
Ocala 10 1
Orlando 41 2
Palm Beach ? 0
Panama City 16 1
Pensacola 32 1
8t. Augustine 8 1
8t. Petersburg 51 2
8Sarasota 11 1
Tallahassee 13 1
Tampa 8 2
West Palm Beach 34 2
GEORGIA
Albany 15 1
Athens 17 1
Atlanta 284 4
Augusta 38 2
Brunswick 9 1
Cedartown ? 0
Columbus 40 2
Cordele 7 1
Dalton 9 1
Dublin ? 0
Gainesville 11 1
Grifin 11 1
La Grange 11 1
Macon 49 2
Moultrie 7 1
Rome 21 1
Savannah 72 2
‘Thomasville 8 1
‘Toccoa ? 0
Valdosta 11 1
‘Waycross 13 1
West Point 7 1
IDAHO
Boise 41 2
idaho Falls 17 1
Lewiston 14 1
Nampa 11 1
Pocatello 18 1
Twin Falls 17 1
Wallace 0
ILLINOIS

ton 22 1
Aurora 32 1
Belleville 17 1
Berwyn 17 1
Bloomington 28 1
Blue Island 10 1
Calro 7 1
Carthage ? 0
Centralia 14 1
Champaign 28 1
Chicago 2393 13 1
Chicago Heights 12 1
Cicero 24 1
Danville 27 1
Decatur 45 2
East 8t. Louis 47 2
Elgin 25 1
Evanston 57 2
Freeport 17 1
Galesburg 20 1
Granite City 11 1
Harrisburg 8 1
Herrin ? [}
Jacksonville 14 1
Jollet 35 2
Kankakee 21 1
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(Continued on page 64)
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ALL NE\LIS IS GOOD NEWS
ONWCOP

WCOP, as the Boston Cowles Station, puts special emphasis on good news. That means complete
news and frequent news, smartly edited for radio alone.

WCOP news is complete {n content. It's the only station in Boston with all three wire services =

INS, UP and AP. WCOP gets all scoops, with a triple check on all
questions, and a minimum of repetition,

WCOP news is complete ip treatment. Five crack radio newsmen, headed by Ron Cochran, oper-
ate for WCOP one of the best equipped radio newsrooms in New
England. Scripts are thoroughly edited radio-wise.

WCOP news is frequent. |12 newscasts every weekday and 5 on Sunday are making WCOP a
news tradition in Boston.

WCOP 10cal news is backed by top American news commentators and a tie-up with the world-
famous CHRISTIAN SCIENCE MONITOR.

WCOP has « few choice news availabilities for sponsorship. Carefully presented news gets careful
listenership — and so do adjoining commercials.

SPECIAL AVAILABILITY NOW: Daily 10-minute program direct from offices of CHRISTIAN SCIENCE
MONITOR. Ten minutes of news and commentary by noted Monitor
Staff member, followed by a WCOP local five-minute news period.
May be sponsored complete, or each section is available separately.

FOR RATES AND FULL INFORMATION on this period and all other newscasts, see any Katz Office,
or get in touch with Norbert O'Brien, Commercial Manager, Station
WCOP, Boston.
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A Cowles Station
Exclusive American Broadcasting Company
Ovtlet in Boston




KMBC SEEKS STORY
OF' RADIO’S SERVICE

PERMANENT  historical record
of broadcasting’s early days is
planned by KMBC Kansas City,
according to E. P. J. Shurick, pro-
motion, press relations and mer-
chandising director. Material will
be obtained from reports submit-
ted by broadcasters. All stations
have now been asked to contribute

outstanding examples of public
service.
Information already received

from! 125 broadcasters has been
mimeographed by KMBC, with
broadecasters invited to comment.
From additional material KMBC
hopes to compile a reference man-
ual which tells the complete story
“of the most compelling force in
our way of life during the past
quarter-century—American Broad-
casting.”

European Nations Girding for Struggle
Of Superpower Broadcasting Stations

(Special From Luxembourg,
Delayed)

A BATTLE of radio goliaths al-
ready is taking shape in Europe,
with superpower stations in the
standard broadcast band either on
the air or in the blueprint stage.
Only lack of equipment has de-
layed the start of what may become
an angry conflict among European
nations to dominate the political
and social thought of Europe. Brit-
ain and Russia at present have the
loudest radio voices, but all nations,
large and small, aspire to be heard
and have or are prepared to order
transmitters of 100,000 to 800,000
w (the U. S. maximum is 50,000
w).
When the war began six years
ago broadcast allocations agreed to
at the Lucerne Conference in 1933

were jettisoned. England, Ger-
many and Russia preempted the
frequencies of smaller sovereign
nations and loaded them with power
and beamed signals.

Radio Luxembourg, turned over
to SHAEF by the Grand Duchy
and since VE Day operated by the
Army’s Information Control Divi-
sion, successor to Psychological
Warfare Division, shifted fre-
quency to 232 ke, a longwave clear
channel otherwise assigned. It uses
power of 135,000 to 150,000 w.

But while Radio Lux is a power-
ful station and is America’s official
voice, it is a midget in contrast to
the outputs of British and Russian
stations. Best information is that
the BBC station at Drotwich uses
800,000 w, while at Moscow a 750,-
000 w station is reported operating

J

nouncements.

STORIES

THE VICTORY LOAN

October 29-December 8

For radio’s last great drive effort, the Vic-
tory Loan, the Treasury is now preparing
a group of transcribed programs which
will be the finest ever offered the broad-
cast industry: New Treasury Salutes e
Hedda Hopper’s Diary ¢ New Music for
Millions « Sing for Victory e Sports Per-
sonalities. ALSO: 9 Packets of live an-

NEW SONGS o

Full details soon by mail from Radio Section, War Finance Division

This space donated to the U. 8. Treasury by
station WBIG, Greenshoro, North Carolina.

NEW MATERIAL
EVERYTHING FROM STATION BREAKS
TO FULL PROGRAMS. And ALL available

for local sponsorship!

NEW
FOR
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Credit Line

LUXEMBOURG — “When
surrendering, please raention
the station to which you avre
listening.” That was the
credit line the staff of Radio
Luxembourg proposed to Lt.
Col. Samuel R. Rosenbaum,
former head of WIIL Phila-
delphia, commanding officer
of the SHAEF station prior
to V-E Day. While never
used on the air, many of the
surrendering krauts said they
followed the station’s advice.

on 620 ke. That frequency is allo-
cated to Radio Brussels, which is
operating a 15,000-watter on it, but
proposes to install a 100,000 w sta-
tion on that channel and a second
100,000-watter for 932 ke as soon
as it can get the equipment.

Stockholm is said to be about
ready to begin operation of a 750,-
000 w station in the longwave band,
while Radio France is known to be
planning at least one 400,000-wat-
ter.

BBC, which more and more domi-
nates the continental radio scene,
already has urged prompt holding
of a conference of European na-
tions to settle allocations. While
FM and television are being con-
sidered, the longwaves which can
use superpower are the most cov-
eted.

Whether the United States will
remain in the European radio pie-
ture indefinitely is uncertain. OWI
for weeks had been trying to enter
an agreement with the Grand
Duchy for continued operation of
Radio Luxembourg, but under civil
rather than military auspices. This
was prior to transfer of OWI fune-
tions to the State Dept. The sta-
tion, formerly operated by a com-
mercial syndicate with signals
beamed to Great Britain, much to
BBC’s chagrin, soon will be relin-
quished by the Army’s ICD. Plans
already are under way to move
the operations close to the Ameri-
can headquarters at Frankfort.

Nazi Portable Outfit

A 100,000 w Nazi transmitter in-
stalled in a series of railroad cars,
complete with studios, has been
captured and now is near Frank-
fort. As soon as adequate housing
facilities are provided, the station

will begin operation as the succes- .

sor to Radio Luxembourg, as far as

- the Army is concerned. Lt. Col.

Samuel R. Rosenbaum, now com-
manding Radio Luxembourg, has
already finished blueprinting the
new operation.

Even if the United States does
not take over Radio Luxembourg
on a leasehold basis, there is the
possibility that arrangements will
be made with some other smaller
sovereignty or republic for broad-
casting rights, Longwaves to sup-
plement the shortwave transmis-
sions are regarded as highly de-
sirable at this stage.
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A well placed pass, straight to the receiver,
is like a well placed advertisement. Both

bring results.

Advertising is Well Placed on WSPD—the 5,000
watt, NBC station which covers the rich Northwest-
ern Ohio-Southern Michigan area—the home of

one and one-half million prosperous prospects.

TFIT'S A FORT INDUSTRY STATION
You CAN BANK ON IT



Daily Serials—Listened to and Liked

- Columbus Women Tell
WBNS When and Why

} They Tune In

By HELEN R. BITTERMAN
WBNS Columbus Sales Representative
IS THE American woman who lis-
tens to “‘soap opera” neurotic? No
—if we may judge from a thou-
sand women in Columbus, O.

Between October 1944, and May
1945, I talked to 1,023 women in
groups of from 17 to 150. More
important, they talked back. They
were all women whose husbands
earned more than $2,000. All had
been at least to high school and
many had been to college. Except
for seventeen, they were all house-
wives. And over four-fifths of them
listened to “soap operas”-—and
liked them.

The first group I talked to, a
neighborhood group in the univer-
sity district, started out by deny-
ing stoutly that they ever listened.
But little by little, by asking ques-
tions about the plots of the 22
serials WBNS was carrying at the
time, answers began to come. As
soon as the women saw that their
neighbors — perfectly respectable
women—would stoop to listen to a
‘“soap opera”, they all broke down
and “confessed”.

I asked six questions of each
group. And here are the results
along with the questions:

“Do you listen to daytime se-
rials?”

Out of 1,023 women, 939 did lis-
ten. The remaining 84 did not. Of
the 84, 17 were professional women
who were not at home during the
day. The remaining 67 did not lis-

ten to serials at all I asked these
67 what they did listen to during
the day, Three didn’t listen to the
radio until their husbands came
home in the evening. Sixty-four
liked music. Thirty-four of the
music lovers had small children in
the home. .

Asked Why

“Why do "you listen to daytime
serials?”

They listen to the radio for com-
pany. By 9 o’clock in the morning,
the house is empty. Mother has had
time for a second cup of coffee and
a glance at the morning newspaper.
And then it is time for Valiant
Lady, or its equivalent on another
network.

Many women said they had por-
table radios which they carried
about with them as they went.

b

NUNN STATIONS
WLAP
Lexington, Ky.

WBIR
Knoxville, Tenn.
WCMI
Ashland, Kv.
Studios :
Huntington, W, Va,
KFDA

Amarillo, Tex.
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Lexington, Kentucky

Only WLAP fully and exclusively

serves the rich Bluegrass

1944 Retail Sales in WLAP primary counties amounted to $128,-
687,000 and the Effective Buying Income in these same counties
ran $234,072,000. 235,638 people live in WLAP’s primary cov-
erage area. WLAP covers this sales responsive audience in a
dominant fashion at low cost.

... KENTUCKY'S 28D MARKET...

wLaP

A HUNK 5T

J. E. Willis, Manager

AN AFFILIATE OF THE AMERICAN BROADCASTING COMPANY

ACCORDING to this sampling of
Columbus women of the upper in-
come and intellectual bracket, the
“soap opera” listener is not a neu-
rotic indulging in emotional escape
from frustration but is just em-
ploying a substitute for normal hu-
man companionship not available
at that time of day.

Others admitted frankly that they
turned the radio up as loud as it
would go so as to reach them as
they worked. Only 29 of the women
said that they would come down
to the radio to listen every day to
a particular serial, and then turn
the radio off and go about their
jobs. Nine hundred and ten of them
listen to the serials, one after an-
other, in the morning hours.

The afternoon serials were a dif-
ferent story.

Stay Home to Listen?

“Do you stay at home to listen
to the radio instead of going about
your social activities during the
day?”

Only two women of the 1,023
said that they’d stay home, say,
from the movies, or a shopping
trip, to listen to an afternoon serial.,

In other words, listening to
radio is part of a regular pattern
of daytime activity. The housework
is over, say, by 1:30 p.m. And until
5 p.m., the Columbus housewife in
the upper brackets is out market-
ing, or shopping, or calling, or
going to the movies. At 5 p.m. she
returns to get dinner—and on goes
the radio again. :

This pattern of listening is not
confined to the 1,023 housewives I
talked to. The WBNS Hooper rat-
ings confirm it. There is a level of
listening audience sustained from
9 a.m. to 11 a.m. At that time and
until 1:30 p.m.—in other words,
during the lunch period—the peak
of daytime is reached. The level
of listening then sinks gradually.
At 5 p.m. it again climbs upward
to the evening listening levels, The
pattern of radio listening depends
a great deal on the general pattern
of household activity.

Substitute for Company

This is a very different thing
from using radio as an emotional
escape from frustration. It is sim-
ply a substitution of one kind of
human companionship for another.

“Would you prefer music to a
daytime serial while doing your
housework?”

Only 64 out of the 1,023 women
(6%) said they would. Of these,
34 had small children.

“Why do you prefer a daytime
serial to music?”

It was hard to get the women to
explain this preference, If there is
any one reason, it is that they like
to listen to stories, which carry
interest over from day to day,
rather than to music.

“What kind of a daytime pré-

(Continued on page ?72) T

BROADCASTING e Broadcast Advertising



WEED AND COMPANY

RADIO STATION REPRESENTATIVES

NEW YORK - BOSTON - CHICAGO -! DETROIT - SAN FRANCISCO - HOLLYWOOD

3

BROADCASTING

Perfect timing learned in war will be
carried into sales work by many a
returning veteran. And when it comes
to radio time, time buyers from coast-
to-coast know that Weed & Company
men are ready with complete data
on top-notch availabilities.

® Broadcast Advertising

With time their full-time business,
Weed men are ready but not waiting.
They are on the alert for new budgets
seeking placement, and they help
time buyers place them properly.
The better stations, nationally repre-
sented by Weed & Company, know
that “time will sell.”
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CHUM, IN TORONTO,
ON AIR IN OCTOBER

CHUM Toronto is expected to be
on the air sometime in October, ac-
cording to managing director Al
Leary, formerly manager of CKCL
Toronto. The station is one of the
first in Canada to obtain its 1 kw
equipment since lifting of the
equipment freeze in the Dominion
on Aug. 24. Northern Electric
equipment is being used through-
out. Transmitter is located on a
40-scre farm northeast of Toronto,
and studios in the penthouse of the
Hermant Bldg., Toronto.

Chief engineer is Aurel Boisvert,
formerly of CKAC Montreal. A
number of returned servicemen are
on |the staff including Sgt. Dick
MacDougall, formerly of CKCL
and| CFRB Toronto, and Dunc
Chi%holm, RCAF, formerly heard
on the Canadian Marconi Sunday
network show L for Lanky. The
station will have a large local news
department.
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Touch of Home

STEALING a leaf from WIP
Philadelphia in an attempt
to induce nostalgia in our
servicemen, Tokyo Rose, some
returning GI’s inform, used
to play the musical number
“Bluebird of Happiness” at
the same time it is customar-
ily heard on the WIP Dawn
Patrol. The station, inciden-
tally, some time ago thought
the song had outlived its use-
fulness and tried to take it off
the air. The clamor was so
great it had to be returned
and still is played three times
each morning.

Because of Al Leary’s popular-
ity it is understood that member
stations of the Western Assn. of
Broadcasters are recording a fea-
ture program for use on the open-
ing ceremonies of CHUM,

Praise for KTUC

EFFORTS of a 250 w station to
promote traffic safety have heen
singled out for praise by CBS in
its “Listen” advertisement appear-
ing in the Atlantic Monthly. The
station, KTUC Tucson, Ariz., con-
ducted a safety campaign for Pima
County’s bike-riders, found only
four bikes out of 143 in acceptable
condition, and awarded War
Stamps to proud owners. Earlier,
KTUC set up a brake-testing sta-
tion outside its studio, inspected
23,958 cars. Of these 1,888 had
faulty brakes, with 1,400 getting
immediate attention. Pima County
police and highway patrol officials
cited the station’s civic enterprise.
CBS called it further proof that
small stations have greater power
than wattage in their listening
area.

RAY INMAN, art director of Prairie
Farmer and WLS Chicago, has resigned
to become head of the art department
for Burton Browne Adv., Chicago.

In money, RICE
means over 215 mil-
lion dollars annual

intake in KFDM’s area. This is another
important segment in KFDM’s 585
million dollar effective buying income
market. And by using KFDM, you can
really get results

from this rich

market,

*Magnesited -

PEAUMONT,
TEXAS

SERVING THE
*MAGNETIZED

SADINE AREA

. drowing Beopls ond industrier lrom other sections]

AFFILIATED WITH

AMERICAN BROADCASTING CO., INC.

AND

TAYLVR- VWESNVWDEN
A
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WIRE RECORDERS
Postwar Models May Find
—Wide Range of Uses
WITHIN a year present and future
licensees of the Wire Recorder De-
velopment Corp. will be producing
radio recorders for use in the home
and industry, according to an
article by Paul D. Hermann in the
Ilinois Tech Engineer and Alum-
nus. He predicts that the wire re-
corder will become an attractive
and relatively inexpensive fixture
and that professional recordings on
wire, including vocal and instru-
mental music, lectures, extension
courses and books, will be made
available.

Simplicity of operation will
make it easy even for a child to use
the device, Mr. Hermann believes,
for recording and replaying favor-
ite radio programs. Equipped with
a timing mechanism, the recorder
could be set to start automatically
at a given time and to shut off at
the conclusion of a program with-
out an operator being present, he
points out.

Value to Broadcaster

For the broadcaster, Mr. Her-
mann sees great potentialities for
the recorder for on-the-spot de-
seriptions of news events, short-
ened and edited on wire to fit any
allotted program period. Such re-
cordings “would enliven radio news
broadcasts and rebroadcast of spe-
cial events could be carried out
more simply and economically”, he
asserts.

In the field of education, he
visualizes the use of the wire re-
corder for complete courses in his-
tory or languages for either home
study or tutoring. The device could
also be used to record any number
of educational features, either for
direct broadcast or for distribution
to schools and colleges.

Among the various designs con-,
sidered for use of the Armour Mag-
netic Wire Sound Recorder, accord-
ing to Mr. Hermann, is a pocket
model upon which experimental
work is now in progress. This unit
is only 13% " x 4” and weighs about
three pounds. It can record for 66
minutes at a wire speed of 1% ft.
per second but at present requires
transfer of the spool to a larger
model for reproduction.

In this model, Mr. Hermann be-
lieves, “both professionals and ama-
teurs alike may find a device which
will open up an entirely new field
of candid reporting, comparable to
the candid camera fad which raged
a few years back. Capable of re-
cording any conversation, either
with or without the speaker’s
knowledge, such a model might
revolutionize the entire field of re-
porting.”

Pa. Stations Lauded
STATIONS in Pennsylvania have
been praised by G, Ruhland Reb-
mann Jr.,, State chairman of the
State War Finance Committee, for
their role in helping the State
achieve second rank in Bond and
Stamp purchases. v

Broadcast Advertising



Affiliated with
AMERICAN BROADCASTING
COMPANY

25,060 MAIL
REQUESTS IN
FOUR-DAY TEST

Central New York listeners have given
WAGE another “First,” and further solid
proof of WAGE's unequalled influence in
the Syracuse market.

The souvenir pictured on this page was
offered for four days only (August 15, 16,
17 and 18) and on local programs only.
No network adjacencies were used.
*25,060 pieces of mail arrived in the first

seven days. This mail came from more
than 20 upstate counties, attesting to
WAGE's unsurpassed coverage in this
market.

In 1944 and 1945, Crossley and Hooper
studies ranked WAGE first in daytime
listenership. Now the responsiveness of
that audience is demonstrated in the
greatest flood of mail ever poured into a
Syracuse radio station.

*(All mail was tabulated by The Syracuse Letter Company. Details on request.)

WAGE

Represented by

SYRACUSE, NEW YORK
William T. Lane, General Manager

The EDWARD PETRY CO.

BROADCASTING
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Monte Carlo Building Station;

U. S. Officials

Show Interest

New 120,000 w Outlet May Be Used to Give U. S.
Viewpoint to Countries on the Continent

(Special from Monte Carlo,
Monaco)
THIS tiny principality on the
Riviera just three miles square
may become the new seat of Euro-
pean commercial radio, with the
United States as possible lessee of
time or of the station itself. New
120,000 w standard station is now
under construction, to be ready in
18 months. It will be known as
Radio Monte Carlo.

Construction is by a private com-
pany in which Monaco owns 6%.
Controlling owners are French
businessmen interested in commer-
cial radio along the prewar lines
of Radio Luxembourg and Nor-
mandie. To operate on 1086 ke,
station will cover France, Italy,
British Isles, Germany and North
Africa, according to the owners.
An antenna atop Agel Mountain,
with sheer cliff rising 3,000 feet
above the Mediterranean salt
water, should provide phenomenal
coverage.

Negotiate for Luxembourg

United States is now negotiating
with the Duchy of Luxembourg for
lease of Radio Luxembourg to con-
tinue as the American radio voice

Letter to the Editor
EDITOR, BROADCASTING:

I rather hesitate to give undue
publicity to the “cancel-test” which,
according to BROADCASTING of Aug-
ust 17 (page 85), is being adopted
by one of the major networks to
ascertain the popularity of certain
of its shows; but I think this
practice should be frowned upon by
radio management before it de-
velops to the stage where it will be
frowned upon by the radio listener.

I agree that this is a positive test
which involves a minimum expendi-
ture of time and money, but cer-
tainly it is a negative procedure
carried out at the expense of the
listener!

Every station rightfully prides it-
self on its listener-loyalty which it
has gained through hard work over
a long period of time. Why should
we not show the listeners the same
loyalty that we expect of them?

Let’s cancel the “cancel-test”.
The show MUST go on!

ARTHUR L. MARTIN,
Program Director,
WIZE Springfield

CBS Preview

CBS WILL BROADCAST “Pano-
ramic Previews” of its fall and win-
ter programs, 3-4:30 p.m., on Sept.
16 and 23, featuring the stars and
personalities of the networks’ out-
standing shows. Norman Corwin
will produce the first 90-minute pro-
gram from New York; William
Robson the second from Hollywood.

in Europe. Top American authori-
ties interviewed by the U. S. Broad-
cast Mission in Europe have agreed
this country must have medium-
wave facilities lest the American
viewpoint be smothered by propa-
ganda of other nations.

Monaco officials are understood
to have pledged cooperation and
their station presumably is avail-
able for long-term block time sale
contract.

Tentative plans have been
worked out with OWI officials,
known in Europe as U. S. Infor-
mation Service. With OWI aboli-
tion, it is presumed the State Dept.
will take over as official U. 8. radio
contact with Monte Carlo.

Present Monte Carlo station op-
erates with only 300 w. Station
formerly was 30,000 w but Ger-
mans stole the equipment in 1942.
New studios being constructed in-
clude modern acoustics. Additional
standard station and two short-
wave stations of 25 kw each are
being installed. New transmitters
will be built under contract with
Society French Radio Diffusion.

A former German company held
the station in trust for the Prince
of Monaco. New corporation is
anonymous but stock is held by
French or Monacans only. Station
has no connection with ownership
of the Monte Carlo Casino. Ray-
mond Gaudry, local manager, said
station has access to the best Euro-
pean talent bands at Riviera re-
sorts and nearby Cannes and Nice.

General Manager Robert Schick,
of Paris, is experienced in pro-
gramming and sales. Present sta-
tion operates six hours daily but
the 120,000-watter will operate
around the clock.

Life Membership

GOVERNOR Phil M. Donnelly of
Missouri was presented with a Gold
Membership Card, signifying life
membership in the St. Louis Adv.
Club, at a luncheon of about 350
leading men and women in the ad-
vertising field. KWK recorided the
ceremonies and the governor’s
speech on wire and broadcast it.

New Gates Plant

GATES RADIO Co., Quincy, I,
has acquired a new factory build-
ing to permit expanded production
of broadcasting, communication,
recording and industrial electronic
apparatus. Gates has named Spe-
cialty Distributing Co., with offices
in Atlanta, Chattanooga, Savan-
nah and Macon to represent sales
and engineering of Gates products
in the Southeast. Houston Radio
Supply Co., Houston, Tex., has
been named distributor in Texas,
Louisiana and Mississippi.

BROADCASTING e Broadcast Advertising



A SMALL TOWN OF FIVE MILLION

We at WSM have remembered for twenty years that we are addressing
a small-town auvdience. But we remember also that there are five million
folks in that small town. They listen . . . we know it because they respond.
They listen because never for one moment in all those twenty years of
broadcasting have we forgotten that our kind of people believe what
we tell them. We regard that as the most solemn sort of obligation. Bu}

it is also a magnificent selling force.

NASHVILLE THE STATION WHOSE SELLING POWER RESTS ON TWENTY

YEARS OF UNINTERRUPTED INTEGRITY OF PURPOSE

HARRY STONE, Gen. Mgr.
DEAN R. UPSON, Comm. Mgr.
EDW. PETRY & CO., Nail. Reps.
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American Radio for the GI’s in Europe

Continent System
Hurdled Many

Barriers
By SOL TAISHOFF
(Special from Paris)

HOW 3,600,000 GI's in the Euro-
pean theatre have been fed radio
fare a la American Plan was dem-
onstrated here in Paris to the
U. S. Broadecast-
ing  Mission by
executives of
American Forces
Network — prac-
tically all ex-
broadcasters.
Operating
strictly along
American lines,
AFN has as its
sponsors the va-
| rious services of
the Army, as well as other Govern-
ment agencies. A ‘“‘commercial de-

Col. Hayes

partment” handles the copy. Top -

domestic programs transcribed or
produced by Armed Forces Radio
Service are “decommercialized”,
with Army sponsors substituted.

L Improvised at First

The story was recounted to the
mission of 15 plus a namber of
added starters by Lt. Col. John S.
Hayes (ex-WOR production head),
AFN chief and his top aides. It
is a radio romance demonstrating

the ingenuity of American radio
men in putting together a nearly
continent-wide system of radio un-
der almost insurmountable difficul-
ties. At the start practically all of
the equipment was improvised. It
was put together with “hairpins,
chewing gum and sweat”, said one
of the technical men with AFN.

Col. Hayes told the mission his
staff of 30 officers and 300 men
had “eaten, lived and slept” Amer-
ican radio since AFN’s formation
July 4, 1943. The 3,500,000 men
in arms are about to be turned
back to American broadcasters,
still conditioned for radio the
American way.

AFN Will Continue

AFN will continue its opera-
tions in ETO as long as there’s a
GI left to listen, Col. Hayes said.
The network once totaled 556 sta-
tions, including two 100,000-watt-
ers (Munich and Stuttgart). It
broadcasts a 20-hour per day
schedule. Of this 140-hour per week
operation, 52 AFN hours are eith-
er shortwaved or transcribed by
AFRS.

As demobilization goes forward,
AFN operations will be curtailed.
When redeployment activities are
completed, a basic network of seven
stations to serve American occu-
pation troops in Germany will be
maintained, including the two
100,000 w stations. Headquarters
will be shifted from Paris to

Frankfort ' — Gen. Eisenhower’s
base.

Five of the seven stations in
Germany will be tied together by
landline — Frankfort, Munich,
Stuttgart, Kassell and Bayreuth.
Stations at Bremen and Berlin will
pick up by shortwave for rebroad-
cast. In addition three stations are
planned in Austria at Linz, Salz-
burg and Vienna. Of the original
51 stations, 28 are left.

How did AFN get longwave fre-
quencies? It “borrowed” two chan-
nels without permission from Bul-
garia, and took “a few” from
Sweden, with “some’” permission,
said Col. Hayes.

Col. Hayes said BBC had been
‘“terribly helpful” in clearing up
frequencies for the initial opera-
tions in England and in expedit-
ing copyright clearance and other
complications which arose in set-
ting up this unique operation.

Extra Audience of 5,000,000

He said surveys showed that at
the peak AFN had 5,000,000 peo-
ple listening to its programs, aside
from the armed forces. It was this
development which presumably
forced BBC to introduce a “light”
home program.

Operations of AFN were out-
lined by Lt. Hendrik Booraem Jr.,
U. S. Naval Reserve, chief of oper-
ations and former radio produc-
tion executive of Young & Rubi-

cam. He explained AFN is a joint
Army-Navy venture, but that the
Navy was “late”. Bremen opera-
tions are conducted by the Navy
because of the preponderance of
Navy personnel there. .

Maj. Robert S. Light, program.
supervisor of AFN (former radio
and screen freelance writer and
producer), told how AFN sur-
veyed its audience on program
wants. The result was the current
schedule of two hours of news a
day in 24 broadcasts, plenty of

music and a minimum of “talk”. *

During actual combat, wire re-
corded reports were broadcast. Two
men were killed in combat on such
assignments, News is given
straight, he said. Murders, strikes
and rapes are kept off.

In the “sponsorship” end, Capt.
Frank Danzig, chief of troop in-
formation section (formerly CBS
promotion), related how the com-
mercial department functions. For
the Education & Information
Branch of the Army, courses at
the five specialist schools in ETO
are “sold”.

Sample spot announcements were :

performed. They were in the best
commercial radio tradition. Other
commodities sold are V-Mail, War
Bonds, USO, Stars & Stripes, GI
bill of rights, and—the most spec-
tacular—the anti-venereal disease
campaign. That is the now famed
(Continued on page 72)

1
‘‘GET IN ON THE MIDWEST’S 1945 GOLDEN HARVEST”

S A PARINGELAL A

GREATEST GRAIN YIELD IN OYER A DECADE - FAR ABOVE
* 19341943 HIGH AVERAGE -~FEDERAL CROP REPORTING SERVICE

SIOUX FALLS,
1140-K-C

National

HOWARD H. WILSON CO.

5S0. DAKOTA
- 5000 WATTS

Representatives
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ELECTRONIC TELEVISION
J IS AN RCA DEVELOPMENT

| This is the eighth in a series of advertise-
ments showing that RCA engineers developed
| the basic essentials of the electronic tele-
vision system — including tubes and circuits.

RCA built the first all-electronic television
transmitters and receivers — the first com-
mercial television station — established the
first television relay system-—presented the
first electronic theatre television — was the
first to televise a baseball game and a Broad-
way play; and was first to televise from an
airplane.

RCA is, and will continue to be, the leader
in practical, successful commercial television.
You may expect the best of all kinds of tele-
vision transmitting and receiving equipment

from RCA.

BUY MORE WAR BONDS

ELEVISION video signals (because
Tof the wide band width they require)
cannot be easily transmitted over ordi-
nary telephone lines. They can, of
course, be transmitted over coaxial lines
or over short lengths of ordinary cable
that have been specially equalized. Such
lines are not usually available at remote
pickup points, and therefore it is neces-
sary to relay the signal back to the

main transmitter by means of a radio
link circuit. Such a system was first
used by RCA engineers. The first trans-
mitter ever used for television relaying
was built by RCA engineers. The one
shown here was developed and manu-
factured before the war. Greatly
improved designs will be available when
the emergency is over and manufactur-

ing resumes.

The Fountainhead of Modern Tube Development is RCA

RADIO CORPORATION OF AMERICA

RCA VICTOR DIVISION » CAMDEN, N. J.
In Canada, RCA VICTOR COMPANY LIMITED, Montreal




...and the fishing is fine for these
64 Local Advertisers who use WHB

In this list of WHB advertisers
ou’ll find most of Kansas City’s
iggest, smartest merchants.

hen you decide to use WHB,
you’re backing your good judg-

3 ) Ladies’ and Men's
ment with theirs,

Ready-To-Wear
Adler s

Berkson's

Farrar's Corset Shop
Foreman & Clark

Department Stores
Emery Bh—d Thayer Co.

Drugs
Katz Drug Co.

Gorman’s, Inc. Frances Welsh Sho
ohn Tnylor l {Grin) Furs Jack Henr;. Inc, >
anes Stor Alaskan Fur Co. Jay’s—On The Plaza

,ﬁomzomery \\ ard
Peck’s Dept. Store
Sears, Roebuck & Co.

Meats and Groceries

A & P Tea Co.
Bacher- Cunmngham

Mindlin’s, Inc.

Missourf Dept. Stores, Inc.
Palace Clothing Co.

Paul's Style Shop
Rothschild’s & Sons
"Stores Without A Name'”

Gerhardt, The Furrfer
Lou Hoffman Fur Co.
Meitzer Fur Co.

Miscellaneous

Barnard’s Photo Supplies  Woalf Bros.
Rose Kepo Food Shop Camera 8hop
Dermetics Salon Furniture

Millinery Insul-Wool Insulation CO. A lexander's, Inc.
Bdward's Tiat Shop Swyden Rug & Drapery Co. Payidson’s Furniture Co,
Fashion Lane Duff & Repp Furniture Co,
Halper’s Lxclusiva Milllnery Shoes Mehornay ¥urniture Co.
Hlme s Hat Shoj Elleen Shoe Stores Wileo Furniture Co.
Fitch Shoe Co. Wyandotte Furniture Co.
Automotive Katz Shoe Stores Dry Good
Allen Bros, Richardson 8hoe Co. ry Goods
Allied Motors. Inc. Royal College Shop Leiter’s Dry Goods
Geu. H. Welsh Mators Lloyd's Slik & Fabric Shop
Restaurants irl dm
Jewelry Allen's Girls an 'ots

Forum Chfeteria E. M. Harris Linen Shop
Helzberg’s Diamond Shop Plaza Bowl Restaurant Plaza Girls Shop
Mace's, Inc. Z-Lan Restaurant Stork’s Nest

For 'WHB Availabilities, 'phone DON DAVIS at any “Spot Sales” ofﬂce

Fall schedules are still “fluid”... and we’ve room for more ad-
vertisers who'd like to use programs or spots in the booming
Kansas City market You'll like domg business with WHB~the
station with “'agency point-o! -view"”. . . where every advertiser is
a client who must get his money’s worth in results. Swing along
with the happy medium in the Klnsas City area
nrnn

Goldman's Jewelry Co.

-HArrison 1161
A Ldorado 5-5040
Chicago_ .. _........ 3680 North Michigan. . FRanklin 8520
Hollywood Holly'.od Bivd. at Cosm. Ollywood 8318

San Francisco. _..._.....___. rd Street .nmoo’( asss

KEY STATION for the KANSAS STATE NETWORK

PLAQUES were awarded managers of Oklahoma City’s four stations by

Chamber of Commerce, Junior

Division, for civic service.

Receiving

plaques were (1 to r) Ken Brown, KOMA; Matthew Bonebrake, KOCY;
Gayle V. Grubb, WKY; Bob Enoch, KOTK.
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Pressing Problem

A STORY of an electrie iron,
a pair of pants, and a remote
band broadcast on AFN
Frankfurt came from the
ETO this week. T/5 Lee Jaffe
of Brooklyn, formerly an en-
gineer with New York’s mu-
nicipal stations WNYC and
WNYE, was preparing for a
remote broadcast of a GI
dance band when he discover-
ed just before going on the air
that the current in camp was
220 volts, when it should have
been 110. Spying a soldier
pressing his pants nearby
with an electric iron, Jaffe
grabbed the iron with a hur-
ried explanation and used it
to limit the voltage to the
amplifier, cutting the power
to 110 volts. While the GI
stood around without his
pants and generating an un-
recorded voltage himself,
Jaffe put on the broadecast. A
number was especially dedi-
cated to the soldier and his
date that night and it is be-
lieved that relations are agam
harmonious.

Election Campaign
THE CITY-WIDE Independent
Citizens Committee for the election
of William O’Dwyer as mayor,
Lazarus Joseph as controller, and
Vincent Impellitteri as president
of City Council, has appointed
Blaine Thompson Co., New York,
to direct all its campaign advertis-
ing. Starting Sept. 15 through Nov.
6 radio spot and quarter-hour talks
for the candidates will be spon-
sored by the committee.

Memorabilia
RELEASES sent from the San
Francisco Conference by Dorothy
Lewis, NAB director of listener
activities, to women broadcasters
at 425 stations have been placed in
the Roosevelt Library at Hyde
Park, as part of memorabilia of
the United Nations Conference.

BROADCASTING o

WOW Plea Denied

RIGHT to recover payments made
to ASCAP after the passage in
May 1937 of a Nebraska statute
outlawing such organizations and
forbidding them to do business in
Nebraska, was denied the Wood-
men of the World Life Insurance
Society, licensee of WOW Omaha,
by a State Supreme Court deci-
sion last month. The court held the ~
station voluntarily made the pay-
ments with full knowledge of the
facts and the litigation concerning
the statute.

Music Contracts

ASSOCIATED Music Publishers,
New York, has made music licens-
ing agreements with stations
WLBC Muncie, KLO Ogden, KALL
Salt Lake City, and WNAX Yank-
ton. Music licenses have been ex-
tended with the following stations:

KFAC KGY KOY KSLM KVOD

WBAX WBML WBNS WBRK
WCAR WCOL WCOU WCSH
WENY WFEA WHAI WHBQ
WHEC WHYN WIJAG WLBZ
WLLH WLNH WMPS WNLC
WOOD WPAY WRDO - WRNL
WSAR WSPR WSYB WTAG
WTHT.

WOWO Thanked

APPRECIATION of the public
service efforts of WOWO Fort
Wayne was expressed recently in
a letter from John V. Carton, man-
ager of the Fort Wayne office of
the War Manpower Commission,
which read in part: “On many
cccasions, spot announcements by
Station WOWO have aided us
greatly in quickly obtaining key
workers for vitally important war
posts. It might interest you to
know that some of the announce-
ments carried by your station as-
sisted in the recruitment of work-
ers who were assigned to the mak-
ing of the atomic bomb; and,
therefore, you and your staff had
a very definite part in forging the
tremendous weapon which helped
in bringing war to a sudden and
dramatic end.”

Broadcast Advertising
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FIND OUT

in this sensational Tom Mix Con-
test for Mutual Affiliated Stations.

WIN

a $500 War Bond or one of seven
other War Bonds totaling $1000.

An Equal Chance for every station!

ing power of your station!

Simple! Easy! No Elaborate Presentations

national recognition for the sell-

The winner will be that TOM MIX Mutual Station
which, from the period of October 1, 1945 to
April 1, 1946, pulls the largest number of pre-
mium returns in proportion to the population of
Its primary listening area.

CONTEST RULES

1. PREMIUM RETURNS shall be defined as bona fide requests from
listeners by mail for premiums to be offered on the TOM
MIX RALSTON STRAIGHT SHOOTERS PROGRAM
only, during the period from October 1, 1945 to April 1,
1946.

2. POPULATION OF*THE PRIMARY LISTENING AREA will be deter-
mined by and supplied to the research organization tabu-
lating the results, by the individual Mutual stations. In the
event of any failure to supply this population figure, the
estimate of the Mutual Broadcasting System for that indi-
vidual station will be used.

3. ALL PREMIUM RETURNS WILL BEAR INDIVIDUAL STATION CALL
LETTERS, although addressed to a central mailing point.
Therefore, mail will be credited to individual stations
according to the call letters designated by the listening
audience, rather than by postmarks on envelopes or by
arbitrary geographic boundaries.

4. TABULATING will be done by a qualified research organiza-
tion and your final station standing will be made available
to you and the Mutual Network only in a confidential report.

5. IN CASE OF TIES duplicate prizes will be awarded.

BROADCASTING e Broadcast Advertising

IMPORTANT! 14 order to qualify for one of the
eight prizes, promotion managers of the individual
Mutual stations must show evidence of coatinuous
promotional activities designed to build or increase
the listening audience for the TOM MIX RALS-
TON STRAIGHT SHOOTERS program during
the six months’ period from October 1, 1945 to
April 1, 1946. Any promotion manager, publicity
director, or other individual employed by a Mutual
network affiliated station, who has been entrusted
by that station with the work of general program
or merchandising promotion, is eligible to enter.

PRIZES
FirstPrize . . . . . . . $500 War Bond
Second Prize . . . . . . $250 War Bond
Third Prize . . . . . . . $100 War Bond
FourthPrize . . .. . . $50 WarBond
Fifth, Sixth, Seventh and
Eighth Prizes . . . . . $25 War Bonds

X W
(ENEELETETRNETIEEEEEN N o0 ]
B2 SO RN B EEBEEBEENNEE NN EB

September 10, 1945

E S EEEEENBBER
E N EEEENNEEENRN

T

S mEm " n "N A R R R R R A R I R I T
o T R R R A R R R R R R R R R R

Page 33



C.O. D,
#5000009 ada.

Cash on Delivery—$150,000,000 of it—1s what farmers in the
KATE primary coverage area were paid for livestock they fat-
tened for market last year. Home of the Hormel, Decker and
Wilson plants, this is one of the nation’s big packing centers.
Here, too, you'll find dairying and poultry raising at their pros-
perous best . . . for this is the heart of the country’s richest farm
territory. It has never known a crop failure! Also in the KATE
primary coverage area is the town of Albert Lea, nationally
known for the famous “Albert Lea Postwar Plan.” There's
only one sure way to sell this market . . . it's,the KATE-way.
Before you make up your next radio schedule, give us or our
national representatives the opportunity to tell you how KATE
can deliver this diversified market to you.

ALBERT LEA & AUSTIN
MINNESOTA

AMERICAN BROADCASTING COMPANY and
"N, C. B. $." - “SOUTHERN MINN.” - "DAIRYLAND" NETS

REPRESETJTED NATIONALLY BY JOHN E. PEARSON CO. - CHICAGO - NEW YORK
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Midwest Farmer Day Staged by WNAX
For Five States Draws 70,000 Crowd

THIRD annual Midwest Farmer
Day of WNAX Yankton, held
Labor Day, drew some 70,000 farm-
ers and their families from Iowa,
Minnesota, Nebraska and the Da-
kotas. Selected “Typical Midwest
Farmer” was John Oeser, of West-
gide, Ia. He and Mrs. Oeser will be
given the annual WNAX trip to
Washington to be guest of the Pres-
ident and other dignitaries. He was
also given a tractor and Viectory
Bonds, with wrist watch for his
wife.

The four runnersup were given
trailers, with bonds and watches

8 STATIONS BRING
BMB TOTAL TO 540

ADDITION of eight more station
subscribers to BMB in the last 20
days of August brought the total
to 540 stations (including four FM
and one Canadian station) with
two-year commitments aggregating
$&25,810, as of Aug. 30, just a year
after the broadcasters at the 1944
NAB convention had unanimously
endorsed the BMB plan of station
circulation measurement. New sta-
tions are: WNAX Yankton, S. D.;
WINX Washington, D. C.; WCAZ
Carthage, Ill.; WJXN Jackson,
Miss.; WHDF Houghton, Mich.;
WDEV Waterbury, Vt.; WWSR
St. Albans, Vt.; WKWF Key West,
Fla.

Breakdown shows that the 535
AM United States stations that are
BMB subscribers amount to 56%
of the stations with night power of
10 kw or over, 67% of the stations
with night power between 500 w
and 10 kw, and 56% of stations
with night power of 250 w or less.
Broken down by network affiliation,
BMB has 67% of American affili-
ates, 70% of CBS stations, 61 of
Mutual and 64% of NBC outlets,
as well as 41% of nonnetwork sta-
tions. These BMB stations are 61%
of all operating commercial sta-
tions in the country.

New American Affiliate

WMSA Massena, N. Y., will be-
come an affiliate of American when
it begins operations with 250 w
on 1340 kc about Oct. 1. New sta-
tion is owned and operated by
Watertown (N. Y.) Times, which
also owns and operates WWNY
Watertown. Thomas R. McHough
and James H. Higgins of the
WWNY staff will be manager and
assistant manager respectively at
WMSA.

Makes Film

GENERAL Service Studios, Holly-
wood, has started production of
Tom Brenemam’s Breakfast in
Hollywood, based on the American
show by same name heard Monday-
Friday at 11-11:30 a.m. Picture
marks cinema debut of Breneman
and the program, which has one of
highest daytime ratings in radio.

BROADCASTING o

for their wives. Governors of the
five States were entertained at a
banquet. Talks were given by Fleet .
Adm. William D. Leahy, Rear Adm.
Harold B. Miller and Rear Adm.
Joseph James (Jocko) Clark. A
78-piece band from Great Lakes -
Naval Training Station entertained.

Opening the day was an Indian
ceremonial. Made honorary chiefs
of the Sioux Rosebud Tribe were
the admirals; Gardner Cowles Jr.,
head of the Cowles properties; Ed
Borroff, American vice-president;
Johnny Olsen, mec of Ladies Be
Seated.

Program was staged on the banks
of the Missouri River. The farmers
brought picnic dinners. Claimed to
be the largest picnic party in the
country, the event was handled by
James Allen, WNAX promotion di-
rector, and Don Inman, station
manager. It was born with the war
as a cooperative program with the
service forces, designed to stimu-
late production of food and farm
rroducts.

Radio Teaches Teachers

IN COOPERATION with NBC
stations, WBZ - WBZA Boston-
Springfield, Massachusetts, starting
Oct. 13 is experimenting with a
plan for presenting courses for
teachers. Teachers unable to take
improvement courses due to travel
limitations will listen to Our For-
eign Policy and supplemented pro-
grams, take examinations and be
credited toward an undergraduate
degree. “The Massachusetts Plan,”
has been adopted by notable edu-
cators and represents beginning of
great cooperation between com-
mercial broadcasters and educators
for public benefit, according to
Julius E. Warren, Mass. Commis-
sioner of Education.

Admiral Offices

ADMIRAL Corp.,, Chicago, has
consolidated its main offices in its
principal plant at 3800 W. Cort-
land St. Space previously occupied
at 444 Lake Shore Drive will be
taken over by Appliance Distribu-
tors, company-owned distributor
of its products in the area.

Balloon Station

U. OF CHICAGO was au-
thorized by the FCC last
week to install a new experi-
mental portable radio station
aboard a free balloon within
a 350 mile radius of Chicago.
The balloon, to be known as
the Cosmic Ray Laboratory,
will be sent aloft to obtain
scientific data regarding the
nature of penetrating radia-
tions in the stratosphere. A
small, light-weight transmit-
ter to be frequency-modulated
will be used. T

Broadcast Advertising
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LONE STAR CHAIN

@ FOR TEXAS

IN FORT WORTH, TEXAS

Anothor of. Many. LONE STAR CHAIN Succoss. Storics.

‘Making city folks, as well as country folks, Justin Boot con-
scious, is the job assigned to Boyce House, and the Lone Star
Chain is the medium picked to do it. Mr. H. N. Fisch, Sales Man-
ager of the Company, says, ‘'For several years the Lone Star
Chain has been an effective and economical medium for reaching
a huge audience of customers and potential customers of Justin
Cowboy Boots and Justin Easy-Walker Dress Shoes. The sales
power and influence of the Lone Star Chain has a definite and
measured value to H. J. Justin & Sons. In fact, the Justin Boys
consider this medium one of outstanding merit."”

This is just another of the big success stories back of the
LONE STAR CHAIN. Yes, for amazing results in one of the richest
and biggest markets in the Southwest, it's the Lone Star Chain!

R THE LONE STAR CHAIN
§05-6 TOWER PETROLEUM BLDG., DALLAS, TEXAS
TELEPHONE RIVERSIDE 5663
CLYDE MELVILLE, MANAGING DIRECTOR

TAYLUR-HUWESNVWDEN
ppahl |

JOHN, EARL, AND SAM JUSTIN, OPERATORS OF THE FAMOUS 66-YEAR-OLD H. J. JUSTIN & SONS

A

| ] //

s U

BOOT MANUFACTURER!

SALES

OTHER PRODUCTS AIRED
OVER LONE STAR CHAIN

Bewley Flour
Crustine Shortening
Interstate Circuit
Theatres
Grand Prize Beer
Hylo Soap Products
Admiration Coffee
Resistol Hats
Texaco Products
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NO other Southern state equals North Carolina in com-
bined rural and urban prosperity. The value of North
Czlarolina’s manufactured products is nearly triple the
average for the nine other Southern states. North Caro-
lina’s cash income to farmers is nearly twice the Southern
Result:

advertisers want!

average. the kind of Southern market most

| NORTH
‘AROLINA

i
With 50,000 Watts at 680 k.c.—and NBC—Station
WPTF is by long odds the No. 1 radio salesman in North
Cirolina. Let us send you the complete facts and avail-
ahilities. Or just call Free & Peters!

30,000 WATTS — NBC
RALEIGH, N.C.

) Free & Peters, Inc., National Representatives
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AFN-BERLIN, first American station to broadcast from Reich capital,
is operating on 21-hour daily schedule to entertain troops. Kneeling
(1 to r) are Lt. Neil Spencer, Armed Forces Network advisor; Pfe.
Stephen Sabo, announcer, formerly WBOE Cleveland; Cpl. Wayne
Howell, announcer, WLAC Nashville. Standing, Sgt. Bernard Anderson,
technician, WSRR, Stamford; Cpl. Raymond Adams, announcer, WKIP
Poughkeepsie, N. Y.; Sgt. Melville Galliart, program director, WLS
Chicago; Cpl. Charles Eckhart, NBC Chicago; Lt. Melville Dunkelman,

station manager, of Toronto;

SASgt.

Harry Allen, NBC Holly-

wood; Sgt. Morris Schlossberg, announcer, WCAQ Baltimore; Pvt.,
Edward Barnes, technician, Newport, Ky.; Cpl. Charles Broadhurst, an-
nouncer, KWG Stockton, Cal.; Cpl. Fred Portnow, announcer, New York.

WORD ENLARGES

STUDIO QUARTERS

QUARTERS of WORD Spartan-
burg, S. C., are being enlarged and
modernized with the entire staff
and equipment, except the trans-
mitter, being moved within the
month to 290 E. Main St., Frank
R. Knutti, station manager, an-
nounced.

The new space has been leased
and renovations are already under
way. Improvements will include
soundproofing, painting, decorat-
ing and landscaping. About $2,500
will be expended on the repairs.

“A homelike atmosphere” will be
maintained in the studios and
throughout the building, Mr. Knutti
said, “in keeping with the current
trend in urban radio stations”. |

WGAR School

EIGHTH station to give practical
radio newsroom experience to
journalism teachers is WGAR
Cleveland, in cooperation with the
Council on Radie Journalism, and
sponsored jointly by the NAB and
the American Assn. of Schools and
departments of journalism. “Pro-
fessor of Interneship is Ralph
Worden, WGAR news director. In-
terne is Associate Professor Willis
C. Tucker, U. of Ky.

Durr Speaks Sept. 26

CLIFFORD J. DURR, FCC, will
speak Sept. 26 on “Radio’s Prob-
lem and Promise” at a two-day
forum featuring “Tomorrow’s Chal-
lenge,” to be held at Christ Church,
New York, Sept. 26 and 27.

BROADCASTING o

BOVINE STATIC
Noise Mars Demonstration
———— Of FM Fidelity—————

WHAT happened to Walter Damm,
FMBI president, and general man-
ager of WMFM, Mjlwaukee’s pio-
neer FM station, shouldn’t happen
to a calf.

During the recent FMBI board
meeting at Milwaukee, Mr. Damm
rose to show his colleagues a work- .
ing example of fine FM broadcast-
ing as exemplified by WMFM.

But the program was of a qual-
ity seldom heard on AM much less
FM and Walter’s face turned pur-
ple. Phoning the control room, he
was told everything was fine.

The telephone company put a
squad of eight trouble shooters on
the job. They worked into the night
and at 4 a.m. located the trouble
—a soft spot where WMFM’s cable
goes underground. Digging, they
found, resting snugly against the
cable, the carcass of a very dead
calf. A farmer, in burying the
animal, had broken the cable cov-,
ering with his shovel.

Gaskill on WNBT

MAJ. ARTHUR L. GASKILL, first
eyewitness of the surrender cere-
monies aboard the U.S.S. Missouri
to arrive in the United States, ap-
peared on NBC'’s television station,
WNBT New York, Sept. 6. Maj.
Gaskill discussed the surrender
proceedings and showed pictures of
the first airborne landings in Japan
and of the arrival of Gen. MacAr-
thur in Yokohama. .

Broadcast Advertising



HELP YOURSELF TO A PIECE OF BIRTHDAY

CAKE . .. because it was you who made the first
year of KSO under the new management such an out-
standing success.

Just one year ago Kingsley H. Murphy became owner and
George J. Higgins manager of KSO.

Since that time many interesting and outstanding changes
have taken place at KSO—the biggest of which appeared
on June 15th when KSO became the CBS outlet in Des
Moines and brought to its listeners ""The Biggest Show in
Town'',

Yes, we have completed a banner year with your co-
operation. Many, many thanks from all of us here at KSO
for your help in making our first year such an outstand-
ing one,

DES MOINES, I0WA 5000 Watts

Kingsley H. Murphy, Owner - - George J. Higgins, General Manager
Represented by Headley-Reed Co.
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WCPO

Leading Cincinnati

AS PROVEN BY THE NEW

June=July
Hooperatings

A

Station

C. E. HOOPER

CINCINNATI AUDIENCE MEASUREMENTS
PERCENTAGE OF LISTENERS—JUNE-JULY, 1945

INDEX

SUNDAY AFTERNOON
12,0 NOON-—6:00 P.M.

SATURDAY DAYLIME
8:00 A.M.—6:00 P.M,

WEEKDAY AFTERNOON
MON. THRU FRI.
12:00 NOON—6:00 P.M.

WEEKDAY MORNING
MON. THRU FRI.
8:00 A.M.—~12:00 NOON

EVENING
SUN. THRU SAT.
600 P.M.—10:00 P.M.

TOTAL RATED
TIME PERIODS

with| the
Cincinnati
P,or!
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Consult your BRANHAM
man for good availabilities.

CINCINNATI'S NEWS STATION
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Compton Samples

Serial Listeners

TO DETERMINE what listeners
think of the serial dramas spon-
sored by its clients, Compton Adv.
Inc, New York, is sending pro-
gram evaluation reports to sample
groups of listeners to each of its
programs, starting with the Proec-
ter & Gamble serial, Young Dr.
Malone, on CBS.

Divided into two sections: Gen-
eral opinion and detailed eriticism,
report under the first heading asks
respondent to check on program’s
entertainment value, on program
as compared with last year’s pro-
gram, on its moral and social
values, on the listeners state of
mind after listening and whether
the advertising message is too long,
sincere and in good taste.

Questions, which listener is asked
to check yes or no, are: “Is story
far-fetched and unbelievable?”,
“does the story remind you of hap-
penings in your own life or in the
lives of your friends?”, “do char-
acters solve their problems in such
a way as to be helpful to the listen-
er who may have similar prob-
lems?”, do the characters appeal to
you as real people?”, “do you talk
the program over with your family
and friends?”, “has your husband
or any other male member of your
family ever heard this program?”,
“do you think the radio story com-
pares favorably with magazine fic-
tion and current popular novels?”,
“do you feel that listening to this
program is beneficial to you in your
relations with wvour friends and
family?”, “in what way?”, “what
other daytime radio programs do
vou listen to regularly.”, “have you
any suggestions for improvement?”

® " *

35,500,000 Hear Truman

President Truman’s broadeast of
Sept. 1, proclaiming Sept. 2 as V-J
Day, was heard by more than 35,-
500,000 adult listeners, according to
a survey made for CBS by C. E.
Hooper Inc., which rated the talk
at 46.8. The President’s talk on the
V-J Day broadcast to the Armed
Forces rated 381.3, with an adult
audience of 23,000,000. Neither ap-
proached the audience of the Presi-
dent’s V-E Day broadcast on May
8, when he set a new daytime au-
dience rating record of 64.1.

* * *
‘Big Sister’ Tops Canada

- August daytime program popu-
larity was led by the Canadian
program Soldier's Wife with a rat-
ing of 14.4, according to Sept. 1
Elliott-Haynes ratings. Big Sister
with a rating of 12.1 was second,
followed by Ma Perkins, Road of
Life, Lucy Linton (Canadian origi-
nation), Pepper Young's Family
and Woman of America. Most pop-
ular French daytime program was
Jeunesse Doree with a rating of
18.3, followed by Vie de Famille,
Quelles Nouvelles, La Rue Princi-
pale and Grande Soeur.

BROADCASTING o

RETAILING for $100, this televi-
sion set made by Viewtone Co.,
New York, has 5x 7-inch image.
Tuner is Rose Clare Leonard at

Hearns department store, New
York. Screen can be viewed in nor-
mally lighted room.

BOND TO BE KIRO

FARM DIRECTOR

CHARLES A. BOND, acting chief
of the Radio Service, Dept. of
Agriculture, resigned last week to
become farm director of KIRO Se-
attle. He will assume his new posi-
tion shortly after Sept. 15, sue-
ceeding Kenneth Yeend who was
recently promoted to program di-
rector.

Mr. Bond was at one time with
KPQ Wenatchee, Wash., and was
extension editor of Washington
State College from 1935 to 1940.
He has since been with the Dept.
of Agriculture, the last two years
with the Radio Service. He is the
second official of the Department
Service to enter the commercial ra-
dio field in the last four months,
Wallace Kadderly, formerly chief
of the Service, having resigned in
May [BROADCASTING, May 28] to
Lecome farm director of KGW
Portland, Ore.

Sees TV Grocery Ads
FOLLOWING an investigation of
television at DuMont television sta-
tion WABD New York, Paul
Sayres, New York food broker, pre-
dicted that television will play a
substantial part in the merchandis-,
ing of grocery products. Mr. Sayres
stressed the flexibility of television
with its combination of sound,
sight, and movement, and pointed
out that it gives the advertiser a
chance to demonstrate his product
in use by an advertising means that
will reach hundreds of thousands
within a few years. Consumer rec-
ognition is automatically ecreated
over a three sense range, he said.

Beauty Contest
AMERICAN network filmed the
Atlantic City Miss America contest
of 1945 last week for televising,
with broadeasts scheduled for Sept.
11, Sept. 14, Sept. 17, each of a
half-hour’s duration and emanat-
ing from WABD New York, WRGB
Schenectady, and WPTZ Philadel-
phia, respectively.

Broadcast Advertising
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HIGHLIGHTS !!!

Dick Bates, WGAN program
director, broadcasts air view of
“Surrender Night” in Port-
land, Maine.

. .
Rode WGAN'’s fast Grumman
amphibian, Harold Hersey,
pilot, used station’s portable
shortwave equipment which
was picked up and rebroad-
cast to thousands of listeners.

°
Program 8:50 to 9 P.M,,
evening of August 14th,
caught nearly 100,000 people
celebrating in Portland streets
or in automobiles converging
from all eastern Maine.

[
Plane circled South Portland
over shipyards where glow
from welders’ torches showed
workmen “still at it”
thence over fleet in harbor to
northeast, back inland over
roads bright with crawling
car headlights.

[
Roared above Congress{main)
Street, watching thousands of
milling people, cars swinging
around bonfires, Monument
Square jammed with “ants”.

[
Plane took off from and
landed at Portland’s big busy
airport, 10 minutes from
downtown city.

[
Program pleased and in-
formed thousands upon thou-
sands of stay-at-homers in 14
counties in Maine and one in
New Hampshire as well as in
thousands of traveling auto-
mobiles.

Another in a long line of
characteristic WGAN public
service broadcasts. . . planned
in advance.

“Dick” Bates, WGAN program director and Dick Bates describing all he sees for his thou-
Harold Hersey, air pilot, plan route to be sands of listeners.
covered for WGAN “Surrender Night” broad-

cast from the air.

Dick Bates really goes to town, broadcasting The WGAN Grumman amphibian interior look-
with head and shoulders in the plane’s prop ing toward pilot Hersey and commentator Bates
wash. : over the shoulder of Warren Hamilton, WGAN .

NATIONAL REPRESENTATIVE—PAUL H. RAYMER €O.

technician.

~ WGAN

rnnnmn. MMHE'
560 Kilocycles 5000 watts




Text of FM Policy Announcement

POLICY FOR PROCESSING
FM APPLICATIONS:

Moving toward an expeditious
processing of the large number of
applications on file for new FM
broadcast stations throughout the
United States, and to effect pro-
cedures for shifting of existing FM
stations to the new band of fre-
quencies (92-108 mec) assigned to
this service, the FCC today an-
nounced that it was sending letters
to present holders of licenses and
of donstruction permits and to
pending applicants for new FM sta-
tions. The Commission announced
that procedures relating to televi-
sion, and developmental and non-
commercial educational FM sta-
tions would be announced at an
early date.

Three types of letters are being

sent to FM licensees, permittees
and applicants as follows:

1. Existing licensees, 46 in num-
ber, are being placed on notice that
the Commission proposes to shortly
issue to each an authorization for
a specific operating assignment in
the new band, and that equipment
tests shall commence no later than
Dec. 1, 1945, and regular program
service by Jan. 1, 1946. The Com-
mission recognizes that equipment
may not be presently available for
operation with the radiated power
specified. Accordingly, licensees
will be permitted to operate with
less power until such time as ma-
terials and equipment are obtain-
able.

Moreover, until such time as it
appears that receivers for the new
band are generally available to the

public and owners of existing re-
ceivers have had the opportunity
to adapt or convert them to the
new band, licensees will also be
permitted to continue operation on
their existing assignment in the
old band. However, when receivers
and converters are available for
the upper frequencies, dual opera-
tion will be terminated.

2. Present holders of outstanding
construction permits, seven in num-
ber, are being asked to file current
financial and ownership data. After
the receipt of such information, the
Commission will issue to each per-
mittee a modification of his con-
struction permit for a specific oper-
ating assignment in the new band
which will require that equipment
tests commence no later than Jan.
1, 1946, and regular program serv-
ice by Feb. 1, 1946.

The Commission recognizes that
equipment may not be presently
available for operation with the
radiated power specified in these

their decision.

Dy Your Band's rirte
ANSAS’

5 ream

THE STAFF OF LIFE will bring Kansas farmers an estimated $285,000,000.00
this year. That's a tidy hunk of buying power for the goods you have to sell.

Remember: . . . Kansas farm. families will not spend- this money like sailors
on shore leave. They’'ll discuss each proposed purchase long and carefully. The
whole family will weigh the merits of each competing product before making

Let WIBW help you turn buying decisions in your favor by carrying your
sales message might into these farm homeas. You'll get results because WIBW is

the station ‘‘most listened to” by the majority of farm families in Kansas and

adjoining states.

f_WIB‘W;.;::‘?

WIBW, Topeka
REPRESENTED By CAPPER PUBLICATIONS, INC

BEN LUDY

Genersl Manager

COLUMBIA'S OUTLET FOR KANSAS

KCKN, Kansas City
NEW YORK, CHICAGO, KANSAS- CITY, SAN FRANCISCO
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modified construction permits. Aec-
cordingly, operation will be permit-
ted with less power until such time
as materials and equipment are
available,

3. Other applicants. — Pending
applicants for new FM stations—
approximately 500 in number—and
persons who intend to file applica-
tions are asked to file their appli-
cations or bring them up-to-date
as soon as possible before Oct. 7.
1945. This will enable the Commis-
sion, after Oct. 7, 1945, to make as
many grants as would be consistent
with the availability of frequencies
and other public interest factors.
Recognizing the difficulty that ap-
plicants may have in submitting
complete engineéring information
by such date, the Commission’s pro-
cedure contemplates the granting
of a substantial number of FM ap-
plications conditionally subject to
the filing of such data at a later
time.

Letter to New Applicants

Letter to pending applicants for
new FM broadcast stations follows:

“In order to expedite the consid-
eration of your pending application
for a new FM broadcast station, it
is requested that you submit, under
oath, the following:

“1. A current balance sheet of
the applicant.

“2. A statement with respect to
any changes affecting the owner-
ship (officers, directors and stock-
holders) of the applicant since the
filing of your application.

“3. A statement as to the pro-
posed transmitter site, specification
of transmitter equipment, effective
radiated power and antenna height.
(See FCC Form 319, questions
18(i), 22, and 24.)

“4, A statement as to program
plans. (Questions 33, 34, 35, and 36,
FCC Form 319.)

“5. A statement as to the num-
ber of hours of operation proposed.

“6. A statement as to whether
the application is for a community,
metropolitan or rural station.

“If you have filed since Jan. 1.
1945, a financial statement, or if
the other information requested is
now on file, such data need not be
furnished. However, reference
should be made to the application or
other document with which such
data were filed.

“Upon receipt of this informa-
tion, the Commission will consider
your application as soon as practi-
cable after Oct. 7, 1945, as stated
in its Public Notice of Aug. 7,
1945. If, upon examination of your
application as thus supplemented,
the Commission is satisfied that a
grant thereof would serve the pub-
lic interest, convenience and neces-
sity, the Commission may make a
conditional grant of your applica-
tion subject to the condition that
complete engineering information
will be filed within 90 days after
date of conditional grant. In such
cases the construction permit itself
will be issued only after the Com-
mission is satisfied, upon examina-
tion of the complete engineering
data, that vou are technically quali-

(Continued on page 42)
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KTUL is the only station in
Oklahoma with permanent SPEC-
TACULARS!

Billboards in the progressive
Magic Empire ‘'‘area” localize
KTUL for its listeners.

Bus cards “EXCLUSIVE” in
Tulsa AND in Oklahoma's 3rd
city of Muskogee, as well!

Regular insertion in ‘‘area”
newspapers for the benefit of
KTUL’s clients.

Represented Nationally by

Broadcast Advertising

V o iR | PRESENTS...

CBs B SPONGORED BY ...

OKMULGEES /
Thisidly Golunbia Station
KTUL

1430 ON YOUR DIAL
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1430 ON YOUR DIAL

FREE & PETERS, INC.
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KANSAS CITY

IS A

MARKET

@
PORTER BLDG., KANSAS CITY, MO.

EVERETT L. DILLARD ELIZABETH WHITEHEAD

General Manager Station Director

el

Pioneer FM Station in the Kansas City Area

%

Ask for Rate Card
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FM Policy

( Continued from page 40)

fied and at that time you will be as-
signed a frequency.

“However, if it appears upon ex-
amination of your application that
it contains the complete engineering
data applicable under the Commis-
sion’s report of Aug. 24, 1945, a
copy of which is enclosed for your
information, the Commission may
issue a construction permit includ-
ing the assignment of a frequency
rather than a conditional grant.”

Letter to FM Licensees

Letter to existing FM broadcast
licensees follows:

“Pursuant to the Commission’s
recently announced allocation of
frequencies for FM broadecasting
in the band between 92 and 108 me.
and its report governing rules and
standards for FM broadcasting,
the Commission proposes to issue
shortly to your FM station an au-
thorization to operate on the fre-
quency of _ me with the equiva-
lent of kw radiated power and
an antenna height of ft. above
the average terrain. Such authori-
zation will provide that equipment
tests on your new frequency shall
commence no later than Dec. 1,
1945, and that regular programs
shall commence no later than Jan.
1, 1946.

“In making this assignment, the
Commission recognizes that equip-
ment may not be presently avail-
able for operation with the radiated
power specified. Accordingly, you
will be permitted to operate with
less power until such time as ma-
terials and equipment are obtain-
able.

“Until such time as it appears
that receivers for the new band are
generally available to the public
and owners .of existing receivers
have had the opportunity to adapt
or convert them to the new band,
you will also be permitted to con-
tinue operation on your existing
assignment. However, when receiv-
ers and converters are available for
the upper frequencies, dual opera-
tion will be terminated.

“A copy of the Commission’s re-
port setting forth the substance of
certain rules governing FM alloca-
tion and operation is enclosed for
ycur information.

“In the event you have any ob-
jection to. your proposed.new .oper-
ating assignment, such objection
should be submitted to the Com-
mission on or before Sept. 20,
1945.”

Letter to CP Holders

Letter to holders of outstanding
construction permits for FM broad-
cast stations follows:

“Pursuant to the Commission’s
recently announced allocation of
frequencies for FM broadcasting in
the band between 92 and 108 me,
and its report governing rules and
standards for FM broadecasting, the
Commission proposes to issue short-
ly to you a modified construction

BROADCASTING o

Honesty Pays Off

DIOGENES, here’s your
man. He’s “Honest Einar”
Swenson, member of the
KDYL Salt Lake City orches-
tra, and formerly of the U. S.
Army Air Forces. On his way
to the studio, he picked up a
billfold lying in the street. It
contained $570 in cash, a
$12,000 cashier’s check, and
39 C gasoline coupons. Only
identification was the name
Herbert G. Young on the
back of a photo of a Marine
captain, his wife and child.
After prolonged checking
with civic and military police
and shore patrol, owner was
identified and his father-in-
law located. Mr. Swenson was
given a $50 reward.

permit for the frequency of ____
me with the equivalent of _ kw
radiated power and an antenna
height of ____ ft. above the average
terrain.

“In order to expedite the issu-
ance of such modified permit, you
are requested to file on or before
Sept. 20, 1945, the following:

“1. A verified current balance
sheet of the applicant.

“2. A verified statement of any
changes affecting the ownership
(officers, directors, and stockhold-
ers) since the granting of your
original permit.

“3. A verified statement as to the
proposed transmitter site, specula-
tion of transmitting equipment,
effective radiated power and an-
tenna height.

“If you have filed a financial
statement since Jan. 1, 1945, or if
the other information requested is
now on file, no additional data need
be furnished. Reference should be
made to the application or other
document with which such data
were filed.

Equipment May be Unavailable

“The Commission recognizes that
equipment may not be presently
available for operation with the
radiated power specified in your
proposed modified construction per-
mit. Accordingly, you will be per-
mitted to operate with less power
until such time as materials and
equipment are available. In your
reply please inform the Commission
as to the status of present construc-
tion, the earliest date at which you
can commence further construction,
the approximate date upon which
you will be ready to commence
equipment tests, and the power with
which you can commence operation.

“A copy of the Commission’s re-
port setting forth the substance of
certain rules governing FM allo-
cation and operation is enclosed for
your information.

“In the event you have any ob-
jection to your proposed new op-
erating assignment, such objection
should be submitted to the Com-
mission on or before Sept. 20,
1945.”

Broadcast Advertising
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CALL ON @% FOR GOOD HUNTING

. 7N New York “SPOT” spelled backwards is "TOPS”-—ami, seriously; that’s the service
WBZ & WBZA............ Boston, Springfield “Spot” is rendering to many time buyers with spot problems. Maybe he
can’t always flush the exact time you have in mind. But the truth of the

VW &\Ta000a0000000aa000000a000 Schenectady o Ik s o Prees ot oets TP

KYW e oo oo, Philadelphia matter 1s t at._many a we -. nown advertiser : as tound that "Spot™ 18
super at turning up something that fills the bill.

\AdS0 0000 00000000000000000004 Washington . . . .

. For NBC Spot Sales specialists have at their fingertips all the vital facts
l¥350000ag0amanzanoanaananan: Pittsburgh about spots . . . facts that may open your eyes to some great opportunities.
WTAM TrrrrenererTrenrenrerenee Cleveland Call on ““Spot” today for good hunting on one or some, or all of NBC’s
UAeNARDo0905950009500000000003 b WO eleven essential stations . . . stations which will deliver your sales messages

Y ag
WMAQ..........e sesessrseeess..Chicago to 55%, of the radio families in the United States . . . families whose buy-
KOA...ivoivnreresersranassassas.Denver ing power is 34.29, greater than the average for the whole country . . .
KPO...vevvvvireirasaeeasa..San Francisco families who buy all kinds of products—fast and often.

Washington, Republic 4000 . . . Cleveland, Cherry 0942 . . . Hollywood, Hollywood 6161

Denver, Maine 6211 ., . Boston, H k 4261
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Horne Seeks to Determine
Australian Programs Needed

TO FIND OUT ‘what kind of
programs American “Broadcasters
would like to get from Australia
in order to assist his country in de-
termining the best postwar use of
its shortwave facilities, Robert
Horne, news editor of the interna-
tional radio service of the Austral-
ian Dept. of Information during
the war, is spending several weeks
in America on his way to assume
his new post as press attache to
the Australian minister in Paris.
Interviewed in New York last
week, Mr. Horne told BROADCAST-
ING that during the war Australia’s
three international stations—one
50 kw transmitter built by RCA
in the] United States and two 100
kw transmitter constructed in Aus-
tralia—supplied a three-fold serv-
ice. Ohe phase was the broadecast-
ing of news and news commentary

N

: That's why WDAS audiences have been Loyal
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to friendly -and-enemy-ears in the
Far East on ‘a~schedule that in-
cluded four daily broadcasts in
English, two in Japanese and one
each in French, Dutch, Malay, Chi-
nese and Tai (Siamese), with a
daily broadcast in Straits Malay
recently added.

Second part of the wartime serv-
ice was the transmission of news
and entertainment to Australian
troops abroad, Mr. Horne said.
News and news analysis were em-
phasized with the entertainment
broadcasts largely request pro-
grams of phonograph records, with
an occasional broadcast description
of a sporting event.

Third variety of overseas serv-
ice was information and news

broadcast to the United States and
England to keep them abreast of
Australia’s participation in the war

N\
\\\\h)
Y

for more than twenty years

Reunion
. .. in Philadelphia

WDAS brings G.l. Joe and his sweetheart

together in musical memories.

From overseas Joe writes, "Please play our
favorite recording of Together. If it's not
too much trouble, call Madison 8312 and

ask my Suzanne to listen in."

Similar V-Mail requests reach WDAS almost
every day...all because Joe remembers

this station's popular record show. And he

knows that nothing is too much trouble at

and, for a considerable period, of
the news of American and British
troops stationed there. From early
in 1942 until late in 1943 Mutual re-
ceived a daily quarter-hour divided

about _half -and .half between an

Australian snews summary and in-

‘terviews :with ~American soldiers,

Mr. Horne said, adding that a num-
ber of local stations in America
received similar or special pro-
grams on a more or less regular
basis.

Include Australia News

American includes five minutes
of Australian news in its Saturday
morning United Nations Review.
WNEW New York has included
two spots from Australia in its Pa-
cific Newsreel programs. WLW
Cincinnati has regularly used Aus-
tralian spots in its world news
roundups and is continuing them
since the end of hostilities with em-
phasis shifted to political and eco-
nomic news. WLW has also ex-
pressed interest in a feature on
Australian farming for its mid-

® &
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Follow the Beam

PROSPECTORS STILL get
lost in the northern Canadian
bush.~Recently .one .prospec-
=for .north -of Kirkland Lake,
Ont., was located and able to
be rescued by following direc-
tions broadcast by CJKL
Kirkland Lake. The aerial
rescue team was able to find
him because he had carried
a radio receiver.

western farm listeners, Mr. Horne
reported, adding that he has re-
ceived a similar request from WLS
Chicago.

KROW Used Spot

KROW Oakland during the war
has used a daily Australian news
spot and also has made regular use
of Pacific Listening Post, an analy-
sis of Japanese propaganda broad-
casts. The service from down under
also supplied material to WTAG
Worcester for a week of its Wor-
cester and the World series and for
a special program broadcast by
Louisville’s four stations in combi-
nation. The broadcast to Louisville
included a message from a man-in-
the-street in Brisbane to his coun-
terpart in Louisville, a second mes-
sage from the sports editor of a
Melbourne paper to the sports edi-
tor of the Courier-Journal, and a
third from the president of an Aus-
tralian university to the presi-
dent of the U of Louisville.

Describing his visit as “purely
exploratory”; Mr. Horne said he
had talked to.a number of Ameri-
can broadcasters during his trip
across the country and that he
would be glad to hear from others,
so that his report back to the Dept.
of Information can be as full and
specific as possible on what kind of
service is wanted from his country.
He can be reached at the office of
the Australian News and Informa-
tion Bureau, 610 Fifth Ave., New
York, for the remainder of this
week. Mr. Horne will makeé a simi-
lar exploration of England before
proceeding to his Paris post he
said.

Tea Hostess
DOROTHY LEWIS, NAB coordi-
nator of listener activities, ‘will be
hostess at a tea for women broad-
casters on Sept. 14 at Girl Scout
Headquarters in New York to so-
licit their aid in promoting Share-
the-Food day, Sept. 18. That day
citizens are asked to eat the kind
of meals on which millions of
people abroad are subsisting and
to contribute the difference in cost
between this and their regular
diets to the foreign funds of one
of the organizations co-sponsoring
the campaign.

IRWIN JOHNSON, known as the Early-
worm on WBNS Columbus, O., has so-
licited double the $750 needed by pa-
tients of Franklin County Tuberculosis
Hospital to repair their private radio-
address system. Appeals for ‘“‘an old
dirty dollar bill” were made for only
a week on morning program.
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¢ The new management of WIBC, under the direc-
tion of George C. Biggar, has set out to do an out-
standing job of audience building.

Getting out in front with the news of important
events is one way to catch and hold listeners. People
in the Indianapolis area are learning fast that WIBC
is always willing to devote valuable station time to
the public interest—that we are usually firss on the
air with happenings of this fast moving world.

Within seconds after the use of the A-Bomb,
Russia’s declaration of war, and the Japanese sur-

Coopeed and
the c%mgéo%

MUTUAL’S OUTLET IN

render, our announcers were giving the facts to the
public. Within minutes other WIBC reporters, with
portable microphones were broadcasting the reac-
tions of the man on the street. All through that hectic,
history making week, the news held precedence over
scheduled programs.

Costly to the station, yes—but this policy is rapidly
building better investments for WIBC advertisers.
Werite direct, or ask any Blair man for further facts
about the livest, most aggressive station in Indian-
apolis.

JOHN BLAIR & CO.—National Representatives

INDIANAPOLIS






It is not always easy to determine
just exactly what makes some radio
stations fairly beam with leadership.
We mean the brand of leadership
that cannot be wholly measured by:
"Are you listening to your radio?"
or other accepted listener yardsticks.

Not always can you put your
finger on just what sends some non-
network stations out in front or what
gives some network stations ratings
far above national averages.

EXCEPT —

that alert and skilled management
springs from a quality of thinking

HARD TO PUT YOUR FINGER ON

that builds great successes. And this
by properly assembling every tan-
gible and intangible detail into a
purring thing of intelligent motion.
There is the ''team', too, with its
individual initiative and pride of per-
formance that pulls so far away
from the commonplace.

Eighteen years of pooled manage-
ment experience and loyal ''team"
play, have given Fort Industry Com-
pany radio stations such a brand of
leadership—and of course, the signs
of leadership that you can put your
finger on, are there, too!

THE FORT INDUSTRY COMPANY

WSPD

WAGA

WWYV A

5,000 Watts and NBC 5,000 Watts and American 50,000 Watts and American

TOLEDO, OHIO ATLANTA, GA. WHEELING, WEST VA,
WMMN WLOK WHIZ
5,000 Watts and Columbia 250 Watts and NBC 250 Watts and NBC

FAIRMONT, WEST VA,

LIMA, OHIO

ZANESVILLE, ORIO

WGBS
10,000 Watts and American
MIAMI, FLA.

If it's a Fort Industry Station, you can Bank on it!




The Issue: Face It
THE ISSUE on Government interest in sta-
tion programming now is clear.

It |was clarified Sept. 2 by Chairman Paul
A, Porter of the FCC in an address over
CBS. There is additional enlightenment in Mr.
Portdr’s bylined article, “Radio Must Grow
Up”, in the current edition of American maga-
zine.

Ths issue was made clear in the dissenting
opinion of Commissioner Clifford J. Durr “Re
Amendments to Rules of Practice and Pro-
cedurps Governing Public Inspection of Rec-
ords” (Aug. 3).

The issue: Are American radio programs
satisfuctory to the American public?

Both Chairman Porter and Commissioner
Durr conclude that they are not. Both admit,
however, that the conclusions of the FCC on
the matter should not govern station program
deportrient. Chairman Porter does this direct-
ly. Commissioner Durr admits it tacitly.

In his Sunday broadcast and in his maga-
zine article, Chairman Porter pleads for ac-
celerate public criticism of programs. The lat-
ter article provides such reassuring quotes as
these :

“I helieve in the American system of broad-
casting,”

“There is scarcely a whisper of support in
America for a Government-owned system (of
broaddasting).”

In his dissenting opinion of Aug. 3, Commis-
sioner Durr pleads that all Commission rec-
ords—including financial statements—should
be open to public inspection. “It seems to me
that the Commission’s action in these proceed-
ings must necessarily turn upon the answer to
a question concerning the fundamental nature
of radio broadcasting. Is it essentially private
business tinged only with such public interest
as may flow as an incidental by-product of
profit-making operations, or is it essentially
public business? If it is the former, the infor-
mation required pursuant to Secs. 1.301 and
1.302 iz private information and it does not
seem to me that the Commission itself has any
right to demand it. If it is the latter, the Com-
mission is entitled to full information and I
can ze¢ no reason why information available
to the Commission should be shielded from
public zerutiny except as required by clear
considerations of national security.”

Commissioner Durr, whose keen interest in
American programming is well known, further
states: “Broadcasters are strongly insistent
upon a maximum of regulation by the public
and a minimum of regulation by the Govern-
ment. They should not at the same time seek
to coneenl from the public information essen-
tial to intelligent public regulation.”

This, then, as noted directly by Chairman
Porter and indirectly by Commissioner Durr,
is a matter between American broadcasters
and their listeners. So let it rest on that basis.
Let Amarican listeners bespeak their dissatis-
faction, if such they have, with American ra-
dio—not to Congressmen and the FCC but,
as Chairman Porter advises, to ‘“the stations,
networks and sponsors”. Let there be an end,
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now and forever, to carefully phrased critiques
by the Commission; to back-street audience
reaction surveys; to secrecy-cloaked internal
investigations at the FCC.

If the public wants to examine station rec-
ords in order to satisfy itself that broadcast
programs are satisfying to the ear, let’s hear
sufficient public clamor to impel such a policy.
Will the public also want to examine newspa-
per balance sheets in order to evaluate its
preferences among the various daily journals?

Now that the road is more clearly marked,
it becomes the duty of every broadcaster to
review his program structure, removing from it
any fare that might embitter the listening
public. He should redouble his efforts to im-
prove his overall schedule, attaining a wise
balance of entertaining and informative pro-
ductions.

Here is the defense against unfair Govern-

" ment regulation—for the public, not the FCC,

is now the acknowledged arbiter.

This is as it should be. It is a pleasure to
join with the Commissioners in urging listen-
ers to express their opinions.

Future in Frequencies

YOUR attention is called to a special article in
this issue (page 20) by Dr. Victor J. Andrew.

Dr. Andrews looks at the map and devises a
formula, based on retail sales, for determining
the station potential in numerous American
markets. He admits that there are loopholes
in his formula. But the study, nevertheless,
makes interesting reading in these times, when
all of us are wondering where we go from here.

Time—the Essence

NO MORE dramatic history was ever made
than the proceedings on the veranda deck of
the USS Missouri on the night of Sept. 1 when
Japan formally surrendered to the United
States.

Through the medium of broadcasting, the
world was given an eyewitness account of the
proceedings. The air medium served as the per-
sonal representative at the peace table of every
man, woman and child within range of a radio
set.

The original draft of the broadcast setup
for the proceedings provided for a live pickup
from the Missouri, with a speech by President
Truman interpolated between the signing and
the talks by Gen. MacArthur and Adm. Nimitz.
Because the Missouri had only one suitable
transmitter, a pooled broadcast was inevitable.

Somewhere along the line—somewhere in the
Pacific—the plan went awry. Instead of a live
broadcast, a recorded version was fed to the
world an hour-and-a-half after the actual pro-
ceedings. Technical problems and need of cen-
sorship were the reasons assigned officially.

Radio’s primary impact as a news medium
is based on the fact that it reports instan-
taneously—tells an eyewitness account of his-

* tory as it is made. Surrender of Japan ranks

among the top events in history.

But other important events will happen.
Radio will be at the scene to tell the story. It
should tell that story as it happens and not
submit to delays.

It would be interesting to know just what
caused the change in plans—technical difficul-
ties, security, or perhaps outside pressure.

i

Oux kejpectj To —F

DONALD MANSON

HEN the Canadian government at-
Wﬁends any international radio confer-

ence, one of its delegates is certain to

be quiet-spoken, unassuming Donald
Manson. He has been attending international
conferences as a technical expert for nearly
two decades, and knows most of the world’s
important radio men. Since his appointment
in September 1944 as assistant general man-
ager of the Canadian Broadcasting Corp. fre-
quent trips have kept him in close touch with
broadcasting officials, both government and =
private, throughout the Americas. Years ago
he learned Spanish so he could converse with
Latin-Americans in their own language, a fac-
tor which he stresses as important in foster-
ing closer broadcasting relations with the in-
dustry in Central and South America. He is
now attending the Third Inter-American Ra-
dio Conference at Rio de Janeiro.

Born in Wick, Scotland, in 1888, Donald
started in radio in 1906 and took part in the
first trans-Atlantic transmissions, working
with Marconi at Glace Bay, Nova Scotia, after
his arrival in Canada in 1907. For the next
eight years he was with the Canadian Marconi
Co. on trans-Atlantic and ship communication
work, and in 1915 the Canadian government
asked him to become inspector of radio. From
1916 to the end of the First World War, Man-
son was radio communications officer with the
Royal Canadian Navy, and in 1919 came back
to Ottawa to become chief inspector of radio
for Canada.

During the next ten years Manson drafted
most of the radio regulations for the Dominion
and began to attend international conferences
as a Canadian technical delegate at London,
Madrid, Washington, Mexico City, Santiago
de Chile and Havana. In 1929 a Royal Com-
mission was appointed to study broadcasting
in Canada. Manson was made secretary of this
three-man commission, of which the present
general manager of the CBC, Dr. Augustin
Frigon, was a member. The Commission held .
hearings throughout Canada, toured the x
United States and most of western Europe .
and Great Britain. The result of its study was
a report on the nationalization of broadcast-
ing on somewhat the basis on which broadcast-
ing now operates in Canada.

After his work on the Royal Commission
Donald returned to Ottawa to become assistant
controller of radio in the Department of Ma-
rine. When the CBC was formed in 1936 Man-
son was offered the post of chief executive as-
sistant to General Manager Gladstone Mur-
ray, who was brought to Canada from the
British Broadcasting Corp. Dr. Frigon be-
came assistant general manager. As CBC exec-

(Continned on page 50)
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CHESTER R. DUNCAN

is the founder-director of KOIN’s Duncan
Singers. His background is knee-deep in music.
Formerly supervisor of music for Portland
public schools, he studied in Europ¢ and took
his degrees in music at the University of
Washington. Xnown as an exacting drill-
master, he rehearses his 20 singers for hours
at a time. He has developed them into the
Northwest's first distinctive chorus particularly
adapted to radio performance. He oftenserves at
public functions in a dual role—as toastmaster,
or speaker; as director of The Duncan Singers
or leader for community singing.

]

...THE DUNCAN SINGERS!

Applause is not enough for THE DUNCAN SINGERS of KOIN. They’re
used to having crowds jump up and cheer ’em loud and long whenever they
make a p.a. I’s in the record that this distinctive group has brought enthus-
iastic audiences to their feet at War Bond rallies, a Chamber of Commerce
“KOIN Day”, an NAB district banquet and other events. Also to be taken
into account is the prestige the singers have won as a broadcast feature. They
have “clicked” with listeners ever since their debut with SONG OF THE
COLUMBIA ... the KOIN series that drew a George Foster Peabody
Citation. You may have heard THE DUNCAN SINGERS on their CBS
network appearances (two to date). If not, we hope you will real soon. .. for
one of their songs will tell you more than pages of copy.

... For the Community!”’

PORTLAND, OREGON

FREE & PETERS, Inc.
NATIONAL REPRESENTATIVES

Another "Why” for Dials Staying KOIN-Conscious

'4
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ANAGEMENT Rl
NOEAN E. KERSTA, former manager
of the NBC television department, re-
cently discharged from the Marine
Corps, returns to that department in an
-exafiitive capacity Oct. 1.
FIN |[HOLLINGER, general manager of
KDH Santa Barbara, and past-president
of the Santa Barbara Ad Club, has
been appointed program co-ordinator
of the latter organization.
ED, 4. BROMAN, former sales manager
-of HEL Salt Lake City, has been ap-
pointad v-p and general manager of
Untiversal Broadcasting Co., Hollywood,
8 refional net of KSFO 8an Francisco
and EPFAS Pasadena. He 18 past presi-
dent of Salt Lake City Advertising
Club
W, W. RICHARDSON, secretary-treas-
urer of the Radlo Manufacturers Assn.
of Cunada and patent pools, has been
named secretary-treasurer of Rogers
Majestic Ltd. He will retain for the
time being his post as secretary-treas-

urer of the Canadian Radio Technical
Plafining Board.

Mr. Geehan

JERRY GEEHAN, sales manager of
KMO Tacoma, has been appointed sta-
tion manager. JOHN K. CLARKE, KMO
traffic manager, has been named man-
ager of KMO's sister station, KIT
Yakima. JAMES A. MURPHY, who has
been manager of both KMO and KIT
is now assistant to CARL E. HAYMOND,
owner of the station, and general direc-
tor of all Haymer operations.

HARRY C. KOPF, v-p and geneéral man-
ager of NBC’s central division, Chicago,
and Helen Hogue, former account exec-
utive for Russel M. Seeds Agency, Chi-
cago, were married in Chicago.

LEWIS ALLEN WEISS, v-p and general
manager of Don Lee Broadcasting Sys-

Mr. Clarke

"YES, TheY Tiv! ONE'S BN
23 YEARS ON THE AIR”

Yes, we’re proud to say that the Swan Store For

Women, Fargo, has broadcast to the Red River Valley

over WDAY, six times a week, every week for twenty-

three years!

When a local advertiser who’s thoroughly familiar

Iwith a station’s selling power remains so loyal, what

better evidence of result-getting could that station
offer? Well, WDAY. has eighteen. “locals’” who have
been with us, steadily, from 10 to 23 years!

WDAY, xc.

—_—

- NB

L e—

FARGO, N. D.

976 KILOCYCLES . . . 5000 WATTS
!ln & PETFARS, INC, NATIONAL REPRESENTATIVES
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tem, Hollywood, and WILLET BROWN,
v-p and assistant general manager, fol-
lowing two-day New York MBS board
meeting, will confer with network Wash-
ington attorneys before returning to
Hollywood Sept. 18.

HARRY HAYS, assistant to NBC New
York v-p and business manager of Ra-
dio-Recording Diviston, is in San Pran-
cisco after Hollywood conference with
Sidney N. Strot?, network western di-
viston v-p.

SAMUEL PALEY, father of Willlam
Paley, president of CBS and a director
of the network, is recuperating in
Temple University Hospital, Philadel-
phia, where he underwent an operation.

U. S. Chief User
Of Radio in S. A.

Democratic Influence OQusts
Fascists, Josephs Writes
LATIN AMERICAN radio was
European in taste 10 years ago,
and influenced by Nazi-Fascists,
but today, upon its 25th anniver-
sary, radio in Latin America is
definitely of the New World, and
shows the influence of the demoec-
racies. Today the United States is
the chief time user and revenue
producer, according to Ray Jo-
sephs, newspaper correspondent in
Latin America who recently re-
turned to this country.

In an article in the September
issue of Inter-American Magazine,
Mr. Josephs says that the Nazi-
Fascists’ use of radio in Latin
America to sell intolerance, preju-
dice, and hatred to the countries
south of the border has been out-

- witted by the U. S., and today

hemisphere cooperation has been
established between the U. S. and
Latin American countries, largely
through radio means.

A wide variety of programs are
tuned in by the 4,500,000 radios in
Latin America. Radio is a commer-
cial enterprise there as it is in the
U. 8., with commercials paying the
bill. Favorite programs of Latin
Americans are news broadeasts,
mostly based on U. S. or British
reports, soap operas, local music,
local humor, and sports, Mr. Jo-
sephs reports. Most programs on
small stations are musical record-
ings, with some of the larger sta-
tions developing live _shows.

Leading stations are in the coun-
tries’ capitals, and the best stations
in Latin America equal our best
independent stations, he says. Latin
American radio generally is in the
stage that the U. S. was in 15 years
ago, but with more radio sets ex-
pected to be purchased in Latin
countries within the next few years,
programs are expected to improve.

Government control of radio
varies in each country, with strong-
est control exercised by Argentina
and Brazil at the present time, ac-
cording to Mr. Josephs.

Mesereau Interview
MAJ. THOMAS A. MESEREAU,
commander of the 3rd Battalion,
188th Regiment of the 11th Air-
borne Division, which formed a
guard of honor for Gen. MacAr-
thur’s arrival in Japan, was inter-
viewed Tuesday evening on Head-
line Edition on American, one of
the first returning eyewitnesses of
the Japanese surrender broadcast.

BROADCASTING

CommeRcIAL

FRANK McCARTHY, account executive.
has been named sales manager of KSL
Salt Lake City, succeeding ED. J. BRO-
MAN who resigned to join Universal
Broadcasting Co., Hollywood, as v-p and
general manager.

C. E. STEVENS will continue in his
present capacity of assistant sales man-
ager of KSTP Minneapolis-St. Paul, fol-
lowing appointment of MILLER ROB-
ERTSON, named general sales manager.
In addition, Mr. Stevens will have
duties in regional sales.

LEWIS H. BRAND, recently released
from the armed forces, is now a mem-
ber of the advertising staff of WHBQ
Memphis,

ARCH L. MADSEN, assistant to IVOR

SHARP, general manager of KSL Salt '

Lake City, has been appointed director
of commercial operations, a newly cre-
ated post

JOHN HENRY SCHLACHT, former sales
manager of KFBK Sacramento, has been
appointed sales manager of KSFO San
Francisco. . o
GLADYS FERGUSON, former trafic
manager for American’s Chicago office,
has transferred to KGO San Francisco
to become secretary to KIRK TORNEY
and FRANK McHUGH, American sales
representatives.

ONEIL INMAN, with discharge from
Navy, has been appointed American
Western division morning trafic super-
visor, replacing JOE GLIDER who re-
signed to freelance at writer-producer.
ED BARKER, NBC Western division ac-
count executive, has resigned. He and
associates are applying to the FCC for
frequency assignments and construction
permit to erect a new station in San
Jose, Cal.

BURTON HOWARD, eastern Ontario
dance orchestra leader, has joined
CKSF Cornwall, Ontario, as salesman.

School Video

FIRST experiment in adaptation of
television to classroom education
will start in New York schools with
the reopening of school this fall
when school officials and television
experts will produce a weekly pro-
gram over NBC’s television station
WNBT New York. Program is de-
signed to determine types of tele-

9

vigion programs most suitable for .

educational purposes, and will be
evaluated by pupils and teachers at
receiving studios.

Respects
(Continued from page 48)

utive Donald frequently visits
broadcasting executives in New
York and Washington. He makes
it a point to renew acquaintance-
ships with his friends in official
posts there. He journeys to Mex-
ico and the West Indian re-
publies with regularity to discuss

mutual broadcasting problems and -

to promote a greater exchange of
programs with those countries. He
is host in Canada’s name as well
as his own when broadcasters and
officials come to the Dominion from
all parts of the world.

‘When not busy with broadcasting
problems from his office overlook-
ing the Parliament buildings and
the Peace Tower on Ottawa’s Wel-
lington Street, he is gardening or
entertaining servicemen at his
home in suburban Ottawa. He is
married, has one daughter, and
collects books and antique boxes.
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Ads Worth Billion

AMERICAN business contributed
more than a billion dollars worth of
advertising space and time to sup-
port the job of telling people what
was needed to speed victory, James
W. Young, chairman of the War
Advertising Council, New York,
told| business leaders all over the
country in a V-J address Sept. 4.
Organized information programs
for War Bonds, food, the armed
services, conservation and salvage
helped preserve democratic Ameri-
can precedures at a critical time
in the U. S., Mr. Young said, and
advertising helped bring about
swift, direct action in crisis after
-crisif.

Uncensored

TO Arthur Feldman, Lon-
don correspondent for Ameri-
can, went the honor of send-
ing the first uncensored ra-
diogram jin six years, when
censorship was lifted Sept. 2.
Message, addressed to the
American newsroom in New
York, read: “The only thing
is that there is no hot news
here at the moment, but I
don’t care. No more censors.
Hooray!”

KTOH Lihue, Hawaiian Islands, 250 w on
1490 kc, joined CBS Aug. 15 as the third
station in its Hawalian group.

¢
i

market.

», TOMORROW'’S
CUSTOMERS
ARE LISTENING

Toduy their main interests are fun and school. To-
morrow they'll be homemakers—somebody's prized
customers in the prosperous Dayton and Miami Vailey

Make them yours by building goodwill for your com-
|pany’s products or services now . . . with regular
reminders over their favorite local station WHIO,

NEWS: UP, INS, PA PLUS CBS’ BEST

5000 WATTS
BASIC CBS

G. P, Hollingbery Co.
Representatives

Harry E. Cummings
€ b

»
Repr

DAYTON, OHIO
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AGENCIES”

DAVID HALE HALPERN has resigned
as v-p and general manager of Henry
Souvaine Inc. to become v-p in charge
of radio and television for Owen &
Chappell Agency, N, Y, He is also v-p
of the American Television Society.

HAROLD F. STANFIELD Ltd., Montreal
agency, has opened a London, England,
office at 10 Sackville Street, with Wil-
llam J. Fernau as managing director.
The agency will place British and Euro-
pean advertising in Canada.

EDA CLAIRE MAXWELL, space buyer
of Smalley, Levitt & Smith, Los Ange-
les, and Lt. (j.g.) George R. Stene were
married Aug. 13.

JOHN WATERMAN, discharged from the
Army after three years in South Pacific,
has joined Philip J. Meany Co., Los An-
geles agency, a8 production maeanager,
space and timebuyer. He succeeds WIL-
LIAM R. MATHEWS, resigned.

ARTHUR W. (Tiny) STOWE, has ac-
guired interests of his associates in
Coast Western Adv., and changed name
of Los Angeles agency to Arthur W,
Stowe Adv. Firm is headquartered at
672 8. Lafayette Park Place. Telephone
is Drexel 8138.

G. ALEC PHARE, radio director of R. C.
8Smith & Son, Toronto, has been ap-
pointed to the board of directors. He
has been with the agency as account
executive and radio director since 1932.

FRANK CALLAHAN, member of the
sports department of the Philadelphia
Record, joined the advertising and pro-
motion department of RCA-Victor in
Camden, N. J

COL. W. G. ABEL, recently discharged
from the Canadian Army, has returned
to Great Britain to take charge of the
London office of MacLaren Adv. Co., a
post he held before the war. JAMES
FERRES has been appointed v-p and
assistant general manager of MacLaren
Adv. Co.., Toronto.

AUGUST J. FRIES, former art director
of the merchandising department of
General Electric Co., Bridgeport, has
Joined Roy 8. Durstine Inc., N. Y., in
same capacity.

MUSIC HALL THEATRES, Los Angeles
(first run chain), has appointed Allied
Adv. Agencies, that city, to handle ad-
vertising and is using spot announce-
ment schedule on local stations.

FOOTE, CONE & BELDING has heen
appointed as the agency for corporation
being formed by Ed. H. Jenanyan, for-
mer western division general manager
of Planters Nut and Chocolate Co., and
fifteen of that company’s former pro-
duction and sales executives.

GEORGE DEON ROUTH, active in Pa-
cific Northwest radio, and during war
associated with Boeing Alrcraft Co., has
been appointed Seattle manager of
Allled Advertising Agencies. GRANT
MERRILL continues as Northwest pro-
duction manager. DONALD T. RALPH
has been named production manager
for San Francisco office, with VICTOR
UEBERROTH resuming his post as as-
sistant manager in that city.

DON WOOD, formerly assistant man-
ager, printing division of Conners-Joide
Co., has been made production manager
of Hixson-O'Donnell Adv. Co., Los An-
geles.

JOHN TAYLOR, for three years with
the Red Cross Ambulance Service in the
South Pacific and before that with Ped-
lar & Ryan, New York, has Joined Dan-
cer-Fitzgerald-Sample, New York, as ra-
dio supervisor on *Woman of America”
on NBC and "Perry Mason” on CBS.
both sponsored by Procter & Gamble
Co., Cincinnati (Spic and Span).

ROY SWANFELDT, executive of Foote,
Cone & Belding on Southern Pacific
Co. account, has been shifted from San
Francisco to Los Angeles office.

JULES MIREL of Mirel Adv. Agency,
New York, has assoclated with Robert
Isaacson Assoc. in a new firm to be
known as Mirel-Isaacson Assoc., New
York, located at 92 Liberty Street, phone
Beekman 3-2496. An experimental tele-
vision department has been set up un-
der supervision of Robert Isaacson.

HENRY KLEIN, after two years with
the Merchant Marine, has returned to

Philip Klein Advertising Agency, Phila-,

delphia, as publicity director.

DANA SWAN has been made production
manager and art director of Columbian
Adv., Los Angeles agency.

CLEONE POTTENGER, secretary to
C. L. McCARTHY, manager of KQW
8an Francisco, and also in charge of
sales traffic for that station, has been

appointed Northern California manager .

of Homer Criffith Co., stations repre-
sentatives.

S. D. HESSE, formerly v-p and director
of advertising, promotion and merchan-
dising of Schenley Distillers Corp., has
joined Peck Adv. Agency, New York, as
v-p and member of the board of direc-
tors.

RUPERT LUCAS, former producer for
“March of Time”, has been named
program supervisor for Young & Rubi-
cam, N, Y.

NORTHERN ILLINOIS Corp., DeKalb
Ill. (finance service), has named How-
ard H. Monk & Associates, Chicago, to
handle newspaper, billboard, carcard
and direct mail media. Agency will also
act as sales promotion counsel.

Auuieo Arts 49

WILLIAM BROCKWAY has been named
chairman of Affillated Committee for
Television, Hollywood, with newly ap-
pointed executive board. Representing
affiliated guilds and unions are Sarah
1by, Charles Clarke, George Bau,
Sheila O'Brien, Art Daly, Robert Shayne,
Virgil Ross, Norman McLeod, Earle
Harper, Doris Synder, Malcolm Bert,
Dorothy Hughes, Ben Barzman. Com-
pleting blue-printgs on sub-committee
activities, ACT has planned creation of
16 mm. film utilizing television tech-
niques for study by affiliated guilds and
unions.
THE CANADIAN Broadcasting Corp.’s
monthly staff publication, Radio, has
moved its editorial headquarters from

Montreal to Toronto, and editor Frank.

Segee will be located at CBC House, 354
Jarvis 8t. Associate editor Leon Lorrain
will continue to get eut the French
edition in Montreal.

ROBOLITE, electronic nite lite designed
to operate on AC or DC current, is be-
ing manufactured by Universal Micro-
phone Co.. Inglewood, Cal. Jackson M.
Kling, East Orange, N. J., i5 sales rep-
resentative for mail order houses and
chain stores.

DAN LUNDBERG, CBS Mexico City cor-
respondent, has resigned to do freelance
writing. Combining network duties with
those of radio director of Office of In-
ter-American Affairs, Mr. Lundberg cov-
ered Chapultepec Conference for CBS
and UNCIO as Latin American news
analyst. He is author of 52-week dra-
matic radio series sponsored by General
Electric in Mexico City.

ELI OBERSTEIN, New York manager of
RCA popular artists division, is on the
West Coast for conferences with Victor
Record artists.

GERALD KING, president of Standard
Radio, national music library service,
and Muriel Anne Salisch were married
in New York on Aug. 17.

ARMINA MARSHALL, administrative
assistant to the directors for general
Theatre Guild activities, has been named
executive director of the organization's
radio department, and will serve in a
dual capacity. She will supervise *The
Theatre Guild of the Air”, a series of
dramatic programs sponsored by U, 8.
Steel Corp., New York, American, Sun.-
10-11 p.m.

GEORGE G. FELT has been appointed
advertising and sales promotion man-
ager of the American Transformer Co.,
Newark, N. J. During the war, he was
personnel director in the Paterson plant
of Wright Aeronautical Corp.
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DES MOINES, 10WA

. August 17, 1945
Mr, Barry Faris,

International News Service,
235 E. 45th St.,
New York, N. Y.

Dear Sir:

Just a word from WHO congratulating
you on a very thorough, accurate and ahead-of-
the-field service covering the whole surrender
period, The WHO News Bureau has long valued the
coverage and service from your Des Moines INS
Bureau and your general service. However, in
those intense and long hours before the final
swrrender break came, we wore a path to the INS
printers to see what William Hutchinson was
carrying, to catch the latest note to editors
emabling us to schedule more tightly, or to pick
up an illuminating background angle., We valued
INS extremely for holding the gun until authen-
ticity justified a break, and also for breaking
stuff earliest.

Yours very truly,
WHO - DES MOINES

M. L. Nelsen
Managing Editor News Bureau

INTERNATIONAL NEWS SERVICE
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...and

here 1s the
kind of job
"L N.S. does
for WHO




Durham

North Carelina’s third
largest city. (1940 U. S.
Census) City-county are
one compact unit char-
acterized by steady em-
ployment. Estimated
Durham County popula-
tion now is . . .

100,000

Y e
who make, among other
things, 25% of all cigar-
ettes in the nation. Home
of 'Duke Univ. Best of
all this . . ,

arket

can be air-dominated at
250 watt rates over Dur-
ham’s only station. Tap
Durham’s pent-up con-
sumer demand now by
increasing your sked on

WO\

Owned By
Durham Herald-Sun
Paﬁers

|

|
Represented by Howard H. Wilson Co.
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VIGIL REWARDED

WCSC Scriptwriter Signnlil
eturning Operator Husband

FROM her office window overlook-
ing Charleston harbor, Sandy
Gookins, WCSC scriptwriter, has
scanned incoming ships with binoe-
ulars for the past year-and-a-half,
hoping to see the white hull of the
hospital ship Seminole nose into
its home port. Sandy’s husband,
CBS West Coast radio singer War-
ren Gale, is a radio operator aboard
the ship.

At 5 a.m. in the latter part of
last’ month, a couple of friends
awakened Sandy to inform her the
Seminole was coming in. The trio
raced down to Charleston’s Battery
in time to see the ship pierce the
darkness and head up-river for the
Port of Embarkation and Stark
General Hospital.

With an ordinary-sized flashlight
Sandy signalled from shore: “Semi-
nole—Seminole.”

Army Signal Corps Radioman
Gookins (professionally Warren
Gale) picked up the signal instant-
ly and blinked back: “Seminole—
who is this?”

“This is Sandy,” the return flash
read.

In strictly unorthodox Signal
Corps code came the reply: “My
God . .. this is wonderful. What a
surprise . . . Sandy, I'm home.”

Sandy still has one more vigil to
keep from the WCSC windows. Her
husband has one more trip to make
on the mercy ship and then they
hope he will be home for good.

North Central Buys

Joe Palooka Rights
EXCLUSIVE radio rights to “Joe
Palooka”, popular Ham Fisher
comic strip character, were pur-
chased this week by John Boler,
president of North Central Broad-
casting System and Mississippi
Valley Network, from Graphic Ra-
dio Productions, Omaha.

The series will be offered on
transcription five times weekly with
Cars Swenson as “Joe” and Lee
Dixon, star of Oklahoma, as
“Leemy”, The program will not be
released until writers can get “Joe”
cut of uniform and back into civil-
ian life, which should be not later
than Oct. 1, according to Bill Ware,
NCBS sales manager.

Officials of NCBS and Mississippi
network held a two-day conference,
Sept. 6-7, in ‘Chicago to decide
major policy and sales promotion
details preparatory to inaugura-
tion of Mississippi Sept. 29. At-
tending were Mr. Boler; Arthur
Simon, national sales manager;
Donn Clayton, vice-president in
charge of NCBS Minneapolis-St.
Paul office, and Mr. Ware. Final
arrangements for transecribing Mis-
sigsippi Valley Farm Hour, rural
one-hour show produced by NCBS
at WLOL Minneapolis were made
and the show will open the new
network’s inaugural broadcast.

PromoTion Y=

All the Tricks
ALL the tricks of an old-time political
campalign—mass-meetings, placards,
give-aways, and the rest—are being
dragged out for the annual election of
officers of the Crosley Square Club, com-
posed of more than employes of
WLW Cincinnatl, Up-N-Atom ticket is
headed by Roger Baker, director of pub-
le relations, with Solid Seven ticket
headed by Bill Thall, talent staffer.
Cheap
BRIGHT yellow and black folder of
KS8AN exclalms “59¢ per 1000 listeners
—the lowest cost 1-minute spot an-
nouncements in San Francisco'. Inside
quotes Ross-Federal Research on the
subject and further promotes the cov-
erage and cost of using the station.

Trammell Statement
NBC has reprinted in booklet form the
statement of Niles Trammell, NBC pres-
ident, before the FCC hearing on FM,
explaining the network’s attitude on the
subject, and Is distributing it under
the title, *Commercial Rules and Regu-
lations for FM Broadcasting’'.

Latest on WLAP

NEW FIELD Intensity Coverage map
and market data for WLAP Lexington
has been issued In & folder put out by
the station. Folder shows map and pop-
ulation and radio homes in WLAP pri-
mary and secondary coverage, Dplus

WLAP facilities. Back cover contains
data on retail sales and effective buy-
ing income in WLAP primary counties.

FAN MAIL sent by servicemen and others to WSM Nashville is used to trim this
window of Strobel's music shop in Nashville. Recordings and songbooks of Opry
headliners are on sale in the shop. Display honors WSM’'s 20th anniversary.

‘Last Salvo’
“LAST SALVOQO", a Victory Night broad-
cast on WADC Akron, heard at 10:45
p.m. Tuesday, Aug. 14, written and an~
nounced by Ted Hanna, has been issued
in a booklet by the station. Allen T.
Simmons, owner and manager of the
station, wrote a foreword, Ted Hanna
supplied *recollections” in the back of
the book. Script was gotten together at
the last minute, according to Hanna.
and innumerable requests have prompt-
ed the booklet version.
Keeping Up

WALLACE THORSEN organization, New
York, has sent to stations in major
markets a sheet advertising the quar-
ter-hour transcribed dramatic serial.
“Keeping Up With Wigglesworth'. Pro-
duction is under auspices of New Tools
for Learning, New York, who offer it to
stations as a public service in enter-
tainment and economic education. Se-
ries may be locally sponsored.

PERSONNEL

STANLEY G. MOUSE, released from the .

Alr Forces after 256 missions in O-B-1,
has been appointed
publicity director of
IO Dayton. He
was awarded the
Distinguished Fly-
ing Cross four times
and Alr Medal five
times.
LEE HOGAN, for-
merly on temporary
basis with NBC
Hollywood publicity
staff, has become
permanent member
replacing MARTHA
CURRY, who has
resigned to become
press representative
for NBC “Truth or Consequences”,
BOB MANN has been named to repre-
sent WBYN Brooklyn to trade publica-
tions and the New York press.
RICHARD L. ARMFIELD, former chief
of bureau for Press Association, India-
napolils, has joined the radio division
of Agricultural Advertising & Research.
Ithaca, adv. and public relations agency.

§. G. Mouse

Very Solid Construction

READERS are “sidewalk superintend-
ents” of the big construction job pic-
tured on Mutual’s folder, ‘‘Program

Structure Going Up”. Fully fllustrated
by large, New Yorker type cartoon.
front cover invites sidewalk superin-
tendents to step inside. There is shown
the structure rising, with steel girders
named for outstanding programs on the
network, Schedule of operation is on a
sign on fence. Workers dump “old and
slightly used programs’ from a truck.
Around center picture 18 legend tell-
ing of snaring an architect (Phillips
Carlin), surveying the grounds, assem-
bling materials, and commencing con-
struction. Large sign on back cover—on
the fence of construction enclosure—
prints reviews of the top programs,

‘Home Forum’ Folder

NEWEST promotion plece on the WOWO
Fort Wayne “Modern Home Forum” has
been sent out to agencles, advertisers
and prospects. Plece folds out to feature
Jane Weston, director of the "Home
Forum®, “telling of her activities with
the program and its listeners. Large
center spread of folder has pictures of
participants, quotes from clients, and
further news of the show. Back cover
shows mail response.

A 48-PAGE Yooklet “Young Canada Lis-
tens” has been issued by the Canadian
Broadcasting Corp., outlining the school
programs on its networks for the school
term 1845-46. The booklet described the
weekly series on “‘Our Canadian Cities”,
“Canada's Part in World Democracy”
and “Development of Democracy at
Home™, a series on Canadian painters.
as well as outline of the CBS program
“American School of the Alr” which the
CBC carries, and various programs car-
ried by arrangement with the pro-
vincial departments of education.

WBBM Booklet

BOOKLET titled “It's Unanimous” has
been issued by WBBM Chicago which
points out that Nielsen Radio Index,

C. E. Hooper and the CBS Listener'

Diary agrees in rating WBBM first in
daytime audience in Chicago.

BROADCASTING o Broadcast Advertising
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Station Managers and Program Directors

LISTEN TO THIS!
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“NEW WORLD A-COMING” has won
eight national awards, including the

coveted $1,000 Bernays Prize within the
past year.

This program has brought uniformly
favorable comment both in the daily and
“the trade press. It has been acclaimed by
an avalanche of listener mail.
“NEW WORLD A-COMING?” offers you
the opportunity to promote understand-
ing and tolerance in your community, to

in technique and production with the best
in national radio.
WMCA offers “NEW WORLD A-COM-
ING” as a non-profit venture on a share-
the-cost basis. The 1945-46 series of at
least 26 half-hour programs starts early
in October.

The complete story of this unusual offer

will be on your desk shortly. Look for it.

Better still, if this ad arouses your
make scores of new friends, to build ever

growing audiences. It offers local or in-
dependent stations a series which ranks

curiosity, write, wire or phone Charles
Stark, WMCA, 1657 Broadway, New

York City, Clrcle 6-2200.

“Wmcea

NEW YORK

America’s Leading Independent Station



THE SHREVEPDRT TIMES
STATION

In the Ark-La-Tex
Area, KWKH,
with its
150,000 Watts
) is the No. 1 Medium

with full coverage

and SELLING
POWER in this

prosperous market.
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GUNNISONS TO TRY
NEW TYPE PROGRAM

FIRST ATTEMPT since the end
of the war at a departure from
the conventional news presentation
is Mr. & Mrs. Reporter featuring
the husband and wife news team
of Marjorie and Royal Arch Gunni-
son, starting Sept. 17 Mondays
through Fridays, 1-1:15 p.m. on
Mutual. Format will have Mr. and
Mrs. Gunnison in a living room
broadcasting informal ad-lib dis-
cussions of international and na-
tional news.

Mr. and Mrs. Gunnison have been
reporting major news events for the
last ten years for the Christian
Science Monitor, North American
Newspaper Alliance, Colliers Week-
ly and MBS, In 1942 their search
for news landed them in the Jap
prison camp at Santo Tomas. Royal
Arch Gunnison is also the author
of the book, So Sorry No Peace.

Program was sold to Mutual by
Christopher Cross, public relations
director of BBC, who created the
series.

ACTIVITY OF RADIO

COUNCIL INCREASED

MARKED INCREASE in radio
council activity has been noted
since the end of the war, accord-
ing to Dorothy Lewis, NAB coor-
dinator of listener aectivity and
liaison between NAB and the vari-
ous radio councils. Southern Cali-
fornia broadcasters on Aug. 30
approved the formation of a radio
council and appointed a committee
to work out details with William
B. Ryan, general manager, KFI
Los Angeles, as chairman.

In Rockford, Ill., the radio coun-
cil has conducted a weekly series
of broadeasts on WROK in which
various civic groups have partici-
pated. The series has been spon-
sored by the Rockford Life Insur-
ance Co. Dr. Forest Whan, Wichita
University, radio research man and
director of the Wichita council, ad-
vises that a well-rounded program
of activity be lined up for 1945-46
at Wichita. A statewide survey of
equipment and of utilization of
radio in all Nebraska schools has
been undertaken by the Omaha
council.

In Cleveland, new president of
the council is Mrs. George V.
Goodbold, and new president of the
Kalamazoo council Dr. Raymond
Hightower of Kalamazoo College.
Dyr. W. F. Dunbar, program mana-
ger at WKZO Kalamazoo, has
served as organizing chairman in
that city.

Nelson' Shifted

LT. JOHN NELSON, former ra-
dio director of Raymond R. Mor-
gan Co., Hollywood, and for more
than three years in the Navy, has
been shifted to American Forces
Radio Service, Los Angeles. For
past 18 months he has been in the
European theater of war, attached
to air force of Atlantic Fleet.

SPONSORS

THE WANDER Co., Chicago (ovaltine),
returns “Captain Klndnlght" to the air
Sept. 24 on WGN_Chicago and on 111
Mutual stations, Monday-Friday, 5:30-
5:45 p.m. (EWT). Remainder of network
will carry the program on a cooperative
basis. Serles was on American before
summer vacation. Hill Blackett & Co.,
Chicago, is agency.

BOURJOIS Co., New York, sponsors of
“Romance, Rhythm & Ripley” Thursday
10:30-11 p.m., CBS, switches format Oct.
11 to a dramatic musical-show featur-
ing Evelyn Knight and Danny O'Neill
and titled “Powder Box Theatre”. Show
includes a five-minute vignette with a
guest star each week. Agency 1s Foote,
Cone & Belding, New York.

PARK & TILFORD, New York (Tintex),
on Sept. 8 started using twice-weekly
spot announcement schedule on KNX
Hollywood. Contract is for 13 weeks,
Placement is through Charles H. S8torm
Co., N. Y.

MAXWELL Bros. Furniture Co., Macon,
Ga., has bought a musical transcription
serles, "A Date With Music”, for 26
weeks on WMAZ Macon. Agency is
Charles Michelson, New York.
SEEMAN Brothers, New York (Air Wick
household deodorant), starting Oct. 1
sponsors a thrice-weekly quarter-hour
show, "The Missus Goes-A-Shoppin” on
WABC New York., Spot radio will be
used in key cities, Agency is Willlam H,
Weintraub & Co., New York.
GILLETTE Safety Razor Co., Boston
(razor blades), starting Sept. 10 spon-
sors Monday boxing bouts from Madi-
son 8Square QGarden and St. Nicholas
Arena on WHN New York, 10 p.m. to
conclusion. Gillette also sponsors Fri-
day boxing bouts on American and on
Television Station WNBT New York.
Agency is Maxon Inc., New York.
CONSOLIDATED DRUG Co., Chicago
{Peruna), sponsors “'Ted and Wanda"
hillbilly duo Mon. through Fri., 4:45-5
p.m. on WLAC Nashville for 26 weeks.
Agency is O'Nelll, Larson and McMahon,
Chicago.

RUM & MAPLE Tobacco Corp., New
York, is sponsoring Tues., Thurs., Sat.
portions of Clyde Kittell’s 7-7:05 a.m.
newscast on WEAF New York. Contract
for 13 weeks Is handled by Al Paul Lef-
ton Co., N. Y.

STANDARD OIL Co. of New Jersey, New
York (Esso Marketers), Aug. 27 spon-

sored the NBC television fllms of Gen. .

Charles de Gaulle's arrival in New York.
NBC’s television station WNBT present-
ed the fillm the same night. Esso Mar-
keters also sponsored the V-J Day pic-
tures taken in New York. Agency is
Marschalk & Pratt, New York.

PACIFIC PILOT, Los Angeles (flight in-
struction), is sponsoring daily quarter-
hour recorded musical programs on
KIEV KPAS KFVD KGFJ with partici-
pation In ‘‘Make Believe Ballrcom” on
KFWB. Agency is Dean Simmons Adv.,
Los Angeles.

STARKIST Co., San Antonio, Tex.
(toothpowder, toothpaste, shaving
cream), has started weekly 60-minute
recorded musical “Name the Band’” on
KMPC, Firm also sponsors similar pro-
grams on KPO San Francisco and KJR
Seattle. Contracts are for 52 weeks.
Other Western stations will be added.
Agency is Elwood J. Robinson Adv., Los
Angeles.

CHICAGO DAILY TIMES begins spon-

sorship Sept. 22 of "Kickoff Preview’,
sports commentary by John Harring-
ton, over WBBM Chicago. Program will
be aired approximately 15 minutes be-
fore Saturday football broadeasts.

BOZEMAN CANNING Co., Seattle (Pick-
Sweet Fruit), Sept. 1 started weekly
quarter-hour Wilson Foster’s news com-
mentary on NBC Pacific Coast Network.
List includes KPO KMJ KFI KGW
KFSD KOMO KHQ. Contract for 52
weeks was placed by Ruthrauff & Ryan,
San Francisco.

ANCHOR HOCKING GLASS Corp., Lan-
caster, Ohlo, is understood to be plan-
ning to bring its weekly ‘“Hobby Lobby"
to a number of Canadian stations.

CHAMP LABORATORIES, Toronto
(Champ cleanser), is starting a weekly
half-hour "“8crap-Book” program oD
CFRB Toronto. Agency is Dickson &
Edington, Toronto.

BROADCASTING

@
MARINE ELECTROLYSIS ELIMINATOR
Co., Seattle, Washington (Red Devil
Soot and Carbon Remover), Sept. 17 -
will place ET and live spot announce-
ments on the following stations: KIRO
KOMO KXL KFPY KIDO and the In-
termountain and Z networks; also KOA
WOW KSTP WMFG WHLB
WEAU WJMC WNAX KRNT WMT
WROK. Contract placed through Man-
son-Gold Agency, Chicago.
KELLEY KAR Co., Los Angeles (used
car dealer), with shifting of account to
The Tullis Co.. Los Angeles agency, is
continuing heavy campaign on local
stations. Current schedule includes 60-
minute Tom Hanlon’s midnight pro-
gram seven times weekly on KNX:
twice daily Johnson Family on KHJ;
twice dailly newscasts on KECA; nightly
quarter-hour Old Corral on KFI; dally
15-minute participation in Al Jarvis' on
KFWB; dally quarter-hour newscast on
KFAC. Firm also contemplates heavy
spot schedule to augment present cov-
erage.
BERNARD ULLMAN Co., New York
(Bear Brand Bucllla Yarns), has started
daily participation in combined ‘Sun-
shine Salute” and “Housewives Protec-
tive League” on KNX Hollywood. Con-
tract is for 39 weeks. Agency is Grey
Adv., New York.
W. F. McLAUGHLIN & Co., Chicago
{Manor House coffee), is now sponsor-
ing "*Manor House Party” on WMAQ
Chicago Monday-Friday, 6:30-6:45 p.m.
and one-minute live spots and station
breaks on 32 stations in Illinois, Wis-
consin, Michigan and Indlana. Agency
appointed Sept. 1 is Sherman & Mar-
quette, Chicago.
DR. T. H. DAVID, Los Angeles (Better
8ight Without Glasses system), has ap-
pointed Allled Adv. Agencies to handle
advertising, and in a test on Aug. 29
started using a dally five-minute musi-
cal program on KPAS Pasadena. Cam-
paign will be expanded to other Pacific
Coast stations.
CHAMBERLAINS SALES Corp.,, Des
Moines (Hand Lotion), Oct. 1 begins
52-week statlon break schedule on
WBBM Chicago. Agency is BBDO, New
York.
LEWIS DOG FOOD Co., Los Angeles,
hag increased schedule of transcribed
and live programs to three per week on
KPAS Pasadena. Firm also uses spot
announcements on 15 Southern Cali-
fornia stations. Elwood J. Robinson
Adv., Los Angeles, is agency.
A. E. STALEY MFG. Co., Chicago
(8weetose, sugar syrup), on Aug. 27
started five-weekly, five-minute tran-
scriptions  on KPAS Pasadena. Con-
tract for 13 weeks was placed through
Hill, Blackett & Co., Chicago.
FOREMAN & CLARK, Los Angeles
{chain clothiers), on Oct. 1 starts using
participation in combine ’'‘Sunrise Sa-
lute” and "“Housewives Protective
League” on KNX Hollywood. Placement
is through Botsford, Constantine &
Gardner, Los Angeles.
GALLENKAMP STORES Co., San Fran-
cisco (shoe store chain), Sept. 22 starts
using weekly spot announcement sched-
ule on KFI Los Angeles. Agency |is
Bruce Eldridge, Adv., S8an Francisco.
TAYLOR AUTO Co., Los Angeles {(used
cars), has started dally early morning
80-minute program of -recorded music
and news, "“Taylor Made Melodies”, on
KFAC, and in addition has a nightly
five-minute newscast on KFI, with one
per week on KECA. Firm also sponsors
a 45-minute Sunday recorded musical
program on KECA, and Frazier Hunt—
Commentator, five times weekly on
KHJ. Contracts are for 52 weeks. Agen-
cy is Arthur W. Stowe Adv., Los An-
geles.
LIQUA-ZONE Co., 8an Jose, Cal. {Liqua-
Zone All Purpose soap), is planning to
use radio in a campalgn to promote
product. Cosby & Cooper, S8an Francisco,
is agency.

MUSTEROLE Co., Cleveland, has signed
a4 26-week contract for newscasts on
WBBM Chicago, Monday through Fri-
day, 3:55-4 p.m. (CWT). Agency is
Erwin, Wasey & Co., New York.

G. N. COUGHLIN Co., Orange, N. J.
{Chimney Sweep), Oct. 1 begins 13-week
spot schedule over WBBM Chicago.
Agency ls Williams & Cleary, Chicago.

® Broadcast Advertising
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LUBBOCK, TEXAS IS ONE
OF YOUR BEST POST-WAR
TEXAS MARKETS! KFYO’s $167,892,000

effective buying income is a permanent market — a market which
is the hub of a vast territory comprising twelve West Texas Counties, I_"BBOGK’ TEXAS
known as the South Plains of Texas Area. Dairying, grain, wide .
wholesale and retail distribution, oil production, poultry raising,
and cotton unite their vast revenue-producing power to make
Lubbock, Texas one of your best postwar Texas Markets.

So — the time is NOW to get a corner on this rich market . . . with
KFYO — the only station dominating this area with a consistent
clear signal.

AFFILIATED WITH : MEMBER OF . 1340 L ot o

TAYLVR- HOWE S};NVDEN

- AMERICAN BROADCASTING (0.  LONE STAR CHAIN ON YOUR DIAL i
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IRST detailed weather programs for

Worcester, Mass, area, have started on

WTAG Monday-Saturday, 8:30-8:55
a.m. “Weather Time” glve current and
long-range forecasts on temperature, hu-
midity, precipitation, and barometer
readings, and includes information for
fiylng, fishing, and other outdoor events
Also aired are annou on
cancellatlons, or tle-ups caused by the
weather.
IN COOPERATION with the Colorado
State Veterans Advisory Counecil, KOA
Denver has started a weekly, quarter-
hour program, "“When the Boys Come
Home”, 9:45-10 p.m. (MT). Broadcasts
take form of panel discussion between

civic, labor and industrial leaders and -

returned servicemen.

THREE post-war Dublic service pro-
grams have been added to the feature
report of United Press Radlo. Shows.
designed to give information on sub-
jects of growing interest, are *“America
Converts to Peace”, “Your New Home".
and "Sizing Up Sports”.

AS A PRELUDE to the Friday night
boxing broadcasts which started Sept. 7
on American, sponsored by Gillette
Safety Razor Co. as a regular Friday
series, network on Sept. 6 broadcast a
preview program whose speakers in-
cluded Chester J. LaRoche, vice-chair-
man of American; Joseph P. Spang Jr..
president of Gillette; Col. Edward P. F.
Eagan, chalrman of the New York State
Athletlc Commission; Bill Corum and
Don Dunphy, announcers of the fights
series. Harry Wismer, sports director of
the network, served as master ef cere-
monies.

PROGRAMS

Fair Coverage

WWNY Watertown, N. Y., has broad-
cast 1ts fourth year of pick-ups from
county fairs in the area, telling their
listeners of all the colorful harness
races, bands, spectators and exhibits,
Over a perlod of three weeks, Program
Manager Jim Higgins and Sportscaster
Jack Case of WWNY, has completed a
total of 1634 hours of commercial broad-
casting direct from the falrs of north-
ern New York.

For the Boys

BOB JONES, m.c. on early morning
“Groans by Jones” show on WBIG

. Greensboro, has devoted a portion of his

program each morning to GI's stationed
at the Overseas Replacement Depot at
QGreensboro. First campalgn was “Bake
a Cake for a Convalescing GI”. He col-
lected enough cakes to supply three or
four wards for a week-end. He took
promises of cakes over Phone during
show, then delivered them himself. He
has collected playing cards for the boys,
alded familles, and latest venture is
taking “orders” for rooms for familles
of the GI's, visiting them.

KQV P argh for past three weeks

News [mr

ELMO SIMMONS Jr., released from the
AAF after 13 months internment in a
German prison camp, has joined WMAZ
Macon as news reporter.

BRUCE G. THORNTON, of KLO Ogden,
Utah, has been named director of spe-
cial features for KALL Salt Lake City.
REGINALD (Ted) HARDEN, of WWL
New Orleans, is noWw news editor of
KALL.

WILLIAM R. McANDREW, director of
news and special events of WRC Wash-
ington, is father of a girl born Aug. 31.
ANECDOTES about CEDRIC ADAMS,
newscaster at CBS affillate WCCO Min-
neapolis, have been compiled in a book-
let “Nastasia Loves Cedric”, prepared
by the station.

THANKS GIVEN BBC
FOR SERVICE SHOWS

IN A SPECIAL two-way broad-
cast concluding BBC’s American
Eagle in Britain series, Phillips
Carlin, Mutual vice-president in
charge of programs, and Herbert
Pettey, director of WHN New
York, last week expressed their
appreciation for the program,
which since November 1940 has
brought the voices of American
troops in England back to their
families and friends at home.

Approximately 25,000 American
serviceman have been heard on
the BBC program which originated
in the Rainbow Corner Club just
off Picadilly in London and was
broadcast on Mutual at 5:30-6
p.m. each Saturday and on WHN
at 10:30-11 a.m. each Sunday.
Thousands of American homes
have recordings of their sons’ and
daughters’ voices, and BBC has
frequently been asked for a dupli-
cate record because “we’ve played
the one you sent so much that it’s
worn out.”

was used as & testmf ground on audi-
ence reaction to ‘“Ralph Slater, Hypno-
tist’* show by Phillips Carlin, v-p in
charge of programs for Mutual. Show 1s
scheduled to start on the network next
week. Statlon may be used hereafter to
premier ‘‘unusual test shows”, accord-
ing to Mr. Carlin.

CIVILIAN’'S pilot’s training course is
the grand prize for answering a question
on CJBC Toronto, morning program
“It's About Time”. M.c. Wib Perry asks
a question each morning, and the win-
ner of the correct answer for the week
gets the grand prize, There are also
four prizes of $25 war saving certifi-
cates for prizes on each half-hour of
the two-hour show.

‘Schoolcasts’ Shifts

DWIGHT NEWTON'S ‘‘Schoolcas

sponsored by the San Francisco Exami-
ner, has shifted to KPO-NBC and start-
ed 1its fifth year on the air Sept. S.
Forty-five hundred school teachers were
informed of the change and both The
Examiner and KPO will follow up with
promotional pleces and suggestions for
utilizing the program in classes rang-
ing from third year through high
school, Program is heard thrice-weekly
and in school courses such as geography,
history, current events, social sciences.

Grid Coverage

FIVE Columbia U. gridiron contests will
be covered by NBC’s television station
WNBT, starting with the Lafayette
game on Sept. 29. All games will be at
Baker Fleld, New York. Arrangements
are also being made to cover four top
Army football games.

Good Start

PICNIC broadcast started off a serles.
“Youth Center Parade” on WRNL Rich-
mond, Saturday nights. More than 75
moppets, from 3 to 15 took part in the
picnic glven by the sponsor, Miller &
Rhoads department store, Richmond.

Series is a half-hour juvenile musical

show.
Teen-Age Party

TEEN AGE shop of Chandler’s Depart-
ment store of Boston has started “Teen
Age House Party” on WNAC Boston,
starring Ray Dorey, baritone, and Mar-
garet Ford, “good sport editor” of the
Boston Herald. as teen age consultant.
Program, designed especially for teen
agers, Is heard Saturday, 10:30-11 a.m.

Third Format

THE FRANK SINATRA Show will re-
turn to CBS Wed. Sept. 12, 9-9:30 p.m.,
with a fiexible production format which
will be changed each week as events.
material, or talent demand, Mann Holl-
ner, director of the show, has an-
nounced. Program will not be limited
by any set pattern, and each show will
be plenned and written as a special
production. Show Is sponsored by P.
Lorillard Co., New York, for Old Gold
Cigarettes. Lennen & Mitchell,
York, is agency.

New

BROADCASTING o

News Dramatized
OUTSTANDING news event is drama-
tized each week on WPTF Raleigh, N. C,,*
produced on the day of each event.
They have dramatized the liberation of
Paris, Japanese surrender, anniversary
of the landing of the Marines on Guadal-
canal, 25th anniversary of radlio and the
Junior Chamber of Commerce, cele-
brated jointly, among other programs.
Paris liberation was presented by Fourth
Division, which liberated the city.

MAYORS of America’s 10 largest cities
will make a direct report to the nation
in a discussion of business and em-
ployment trends in their areas, plant
reconversion, public works programs,
education, and new_industries on Mu-
tual’s *“American Forum,” BSept. 11,
9:30-10:30 p.m.

POW Messages

CANADA'S shortwave programs are now
being regularly sent to Latin America
in Spanish and Portuguese every Sun-
day with an hour’s program in Portu-
guese, half-hour in Spanish and an
hour in English, programs being main-
ly of Canadian-Latin American news
interest, on CHOL 11.72 mc and CHTA
on 1222 mc. It ¢an now be revealed
that the CBC shortwave service to Ger-
many has been using for some time
programs from German prisoners of war
in Canada. Programs are recorded in
the, prison camps, sent to Montreal for
transmission. They include such topics
as "“The Responsibility of the German
People”, “The Guilt of the Nazis”, “The
Reconstruction of Germany under Al-
lied Occupation”, Canadian themes, re-
liglous services and musical programs
from the prison camps.

13th Year

OLDEST commercial studio program on
WFAA Fort Worth-Dallas, “Mrs, Tucker’s
Smile Program”, entered its 13th year
on the station Aug., 29. Interstate Cot-
ton Refining Co., Dallas, i8 sponsor.

Close Harmony

BARBERSHOP Quartet Contest, in
which male quartets of South Florida
appeared for six weeks on Saturday
nights on WIOD Miami, has ended with
duplicate prizes going to members of
two quartets. Pirst prizes of $50 Victory
Bonds were glven each man of a serv-
{ceman’s foursome from the Homestead.
Fla. Army Air Base, and to a clvilian
group from the Miami area. Gay Nine-
tles series was produced by WIOD staff.

Jobs for Vets
NEW WWDC Washington program.
“‘Jobs for Vets”, Saturday 7:30-7:45 p.m.,
is designed as an employment bureau
for both vets and employers. A special
organization has been set up in coopera-
tion with the Civil Service Commission.

AS PROMOTION stunt for ‘“‘Ahead of
the Headlines”, on KLX Oakland, Cal..
Clint Sherwood (1) and Lee Mikesell do
a remote broadcast from front of one of
the sponsor’s stores.

Broadcast Advertising
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this 1s a farmer’s

She is one of the many housewives in the
southeastern corner of North Dakota.
Families like hers may enjoy fattigmand
(fried pastry) —lutefisk (cod) —lefse
(unleavened bread) —or Russian peanuts
(sunflower seeds) depending upon whether
they were descended from Scandinavian

or Russo-Germanic stock.

But there is one thing of which this
farmer’s wife and her neighbors are sure—
their families enjoy food. And rightly so.
People who make their living from farming
(as do some 333,023 folks in the 29 coun-
ties surrounding Jamestown) find that
a rousing appetite is the direct outcome of a
profitable day’s labor.

These same people spent $16,498,000 last
year for food alone. People with that much

money to spend on food, have money to
spend on other things. And radio remains
one of the most effective ways to sell food
and “the other things”—in Jamestown, as
everywhere else.

To be specific, the regular-listening area
of KSJB Jamestown, is made up of 29
counties. Of the 79,168 families who live
within this 29-county coverage, 71,092
have radios.*

%1940 U.S.Census, projected by NAB Research Bureau

REPRESENTED BY NORTH CENTRAL BROADCASTING SYSTEM, INC.
New York, New York, Empire State Building, Lexington 2-6892 + Chicago, Illinois, 860 North Michigan
Avenue, State 0361 » St. Paul, Minnesota, E 622 First National Bank Building, Cedar 8579
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ProoucTion|

HAL ENGEL, released from the Army
and previously a partner in the pub-
licity firmm of Howard &  Engel, New
York, has jolned the NBC script de-
partment as a writer. Engel received
his appointment through NBC's '"Wel-
come Home Auditions”, an employment
service created by the network to assist
veterans to obtain jobs in radio.

BOB LATTING has been assigned Holly-
wood m.c. of dally "Walkle-Talkie” on
Amerlcan Pacific stations. He succeeds
DON NORMAN who has taken a‘simi-
lar Chicago man-on-the-street assign-
ment.

SGT. CHARLES ROSS, 31, one-time pro-
ducer-announcer of KMPC Hollywood,
died of infantile paralysis in Walter
Reed Hospital, Washington, in late
August. Surviving are widow and a
daughter.

DON PRINDLE, former co-star of Amer-
ican "Hires Ice Box Follies”, will resume
duties as writer on NBC "Abbott &
Costello Show”, starting Oct. 4.

JOHN SHURTLEFF, former sound effects
technician of NBC Hollywood, has shift-
ed to Don Lee Broadecasting System.
Hollywood.

REV. JOSEPH MILLER, chairman of the
Radio Committee of the Brooklyn Jewish
Ministers Assn.. is serving as chairman
of three Jewlsh holy day programs.
broadeast on WLIB New York, Sept. 5.
12 and 19 at 7 p.m.

HARVEY OLSON, WDRC Hartford, pro-
pram manager, has been named head of
the radio department at the Randall
School of Fine and Applled Arts in
Hartford.

CLARENCE GARNES. formerly sports
editor of KFBI Wichita, Kan., and re-
centlv with WDOD Chattanooga, has
joined announcing staff of WSAV Sa-
vannah, Another new announcer is
JIMMY WOODS, recently discharged
from the army.

JOHN SCHEUER, a member of the an-
nouncing staff, has been promoted to
production manager of WFIL Phila-
delphia.

GEORGE SUTHERLAND, production
manager of WIP Philadelphia, and
MARY DOWNEY, formerly of the Yankee
Network. were married in Philadelphia
last week.

VELMA SATHER, operator with WDAY
Farzo. N. D., has replaced MILDRFD
GREGERSON as traffic manager. Miss
Gregerson has transferred to publicity.
R. W. (Gus) YOUNGSTEADT, former
advertising director of Carolina Power
& Light Co., is now WPTF Raleigh.
N. C., program director. New musical
director of WPTF is MILDRED ALEX-
ANDER, formerly with World Broadcast-
ing System.

BEN HYAMS, annotator for the Wed-
nesdav evening “Invitation to Music”
on CBS and script writer for the net-
work's serlous music programs, Sept. 9
began a serles of four talks on musical
matters Sundays, 2:55-3 p.m., substitut-
ing for Olin Downes, on vacation.
PERMANENT orgination in Hollywood
of “Truth or Consequences”, sponsored
by Procter & Gamble Co., Cincinnatl.
for Duz, on NBC Sat. 8:30-9 p.m.. has
produced changes on producer Ralph
Fdwards' staff. New members include:
ALFRED PASCALL, production mana-
ager; PHIL DAVIS, GEORGE JESKE,
idea men; CARL FREDERICK. assistant
stage manager; MARTHA CURRY, press
liaison; BILL BURCH, producer-writer.
David O. Alber Associates, New York, is
agency.

RUSSELL CASE, director of popular
music for Victor Records, on Sept. 12
became conductor of the ‘Fresh-Up
Show"”, sponsored by Seven-Up Co., St.
Louls, on Mutual. F

NED SERRELL, formerly of KDYL Salt
Lake City, has joined KNX Hollywood
as spectal events announcer.

FRED LEVINGS, WGN Chicago pro-
ducer, adds ‘“Country Sheriff” to his
production schedule with JACK BRICK-
HOUSE announcing the weekly mystery
series which switched to WGN Septem-
ber Tth.

LILLIAN KAPLAN, of the KGO San
Francisco producers staff. has resigned
to become a member of a theatrical

unit to entertain army of occupation.

She was selected in a nationwide con-
test.

BILL SHAPARD, of WHN New York,
will join the announcing staff of WFAA-
KGKO Fort Worth-Dallas Sept. 15.
HARRY HARBER, formerly of KNOW
Austin, Tex., is now announcing with
WFAA-KGKO.

ELIZABETH GODDARD has jolned the
copy-writing staff of KDB Santa Bar-
bara.

CHARLES RASHALL, formerly of
WMCA New York, has joined KFRC San
Francisco as announcer.

CAPT. RICHARD VODRA has been made
commanding officer of AAF, First Radio
Production Unit, succeeding Lt.-Col.
Eddie Dunstedter, now on inactive
status.

FRANK ECKERSLEY, formerly of CFAC
Calgary, has joined the announcing
staff of CKWX Vancouver.

HERMAN ARON, announcer and actor
with KCSC Charleston, S. C., is the
father of a boy.

BOB HARVIE, formerly announcer of
CJKL Kirkland Lake, and CHEX Peter=
borough, and for the past three years
with the RCAF, has announced his com-
ing marriage with Cpl. Florence Callin,
RCAF Women's Division, as soon as
they are discharged from the service.

WARD HAMILTON has jolned the an-
Ix}ou;clng staff of WWNY Watertown.,
HILDA BROWN, continuity editor, has
returned to the station after attending
for two months the summer session on
radio production at the U. of Washing-
ton, Seattle.

TECHNICAL [

JAMES W. DOWNS, transmitter engi-
neer of KGO San Francisco, has joined
KTKN Ketchikan, Alaska, as announcer
and engineer.

LT. COL. HAROLD H. LLOYD, released
Irom AAF as executive officer in charge
of electronic training equipment and
technical schools, has joined Emerson
Radio & Phonograph Corp. as assistant
director of the special products divi-
slon. He will assist In plans for mar-
keting the company’s new hearing aid,
commercial television sets, mobile tele-
phone systems and electronics equip-
ment.

LT. WALTER S. GILBERT, discharged
from the Navy, has returned to his for-
mer post in the engineering department
of KYW Philadelphia.

JULIUS HETLAND, chief engineer of
WDAY Fargo, N. D, who has been on
leave of absence for two years doing
government research, has returned to
his post at WDAY. MEREDITH WIL-
LIAMS, former WDAY musician, re-
letsed from the Navy, has returned as
an operator in the engineering depart-
ment.

LLOYD MOORE, war correspondent en-
gineer of the CBC, is back in Canada
after 26 months overseas, and has re-
sumed his job with the CBC Montreal
headquarters englneering staff.

GEORGE GEBHARD, recently of the
U. S. Merchant Marine, and CHARLES
WALKER are now transmitter engi-
neers of WWNY Watertown, N. Y.

HARRY JACOBS, studio field engineer
on leave of absence, has returned to
KGO San Francisco. He had been at
Columbla U. on government assign-
ment,

HAROLD SLOAN of Omenee, Ont., has
joined CHEX Peterborough as control
operator.

ROBERT L. BESSER, formerly of WMT
Cedar Rapids, Ia., and more recently
Lockheed technical supervisor of radio
installations, has Jjoined American
Hollywood engineering staff,

MINOR WILSON, formerly of NBC Chi-
cago transcription department, has
joined NBC’s master control staff. V. D,
MILLS, NBC Chicago engineer, has been
promoted to transmission engineer.

BROADCASTING o
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How do YOU operate...

as a time-buvyer?

LIKE THIS? Find it rugged getting spots and time?

LIKE THIS? Client raising the roof because you
can't buy him enough radio spots?

OR LIKE THIS? Enjoying your job with good cover-
age through easy-to-get motion picture
advertising one-minute spots?

—HERE'S SOMETHING TO THINK ABOUT

e PLENTY of good one-minute movie spots are avail-
able right now!

In MOTION PICTURE ADVERTISING your
product is on the screen at its best — shown in actual
use ... while your sales story is told convincingly by
professional actors...plus action...musie.

100% ATTENTION — All your audience gets all
your message ... as they watch comfortably, recep-
tively ... with eyes, ears, and minds glued to the
screen.

» LOCAL OR NATIONAL COVERAGE—You choose
up to 11,000 key theatres strategically located
throughout the country . .. at a surprisingly low rate
per thousand.

» 30 YEARS' EXPERIENCE guarantee honest, qual-
ity service...the kind that gets results. We take
care of all details: planning, seript writing, shoot-
ing, scheduling, billing, ete.

*» WRITE TODAY for full information. No obliga-
tion, of course.

UNITED FILM SERVICE, INC.

Home Office: 2449 Charlotte St., Western National Sales Office:
Konsas City 8, Mo. 333 No. Michigan Av., Chicago 1, Iii.

MOTION PICTURE ADVERTISING SERVICE CO., INC.

Home Office: 1032 Carondelet St.,

New Orleans 13, La.

Eastern National Sales Office:
70 East 45th St., New York 17, N. Y.
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JOE BECK

DIRECTOR OF

TELEVISION ot WTCN

® (For six years owner and
director of Beck School for
Radio and Recording Studios;
producer of hundreds of
transcribed and live radio,
theatrical and  industrial
sound film productions; win-
ner of two national play
writing awards.)

WTCN will be ready when Television becomes an everyday
part of American life! Mr. Beck has already prepared a working
file of authentic information and detail with the answers to the
question, “"How Can Television Serve My Business.” You are in-
vited to avail yourself of this service. Address J. H. Beck, Director
of Television.

TheGrear M (and Wi in) audience de ds, deservesand GETS the best in radsol

MINNEAPOLIS « ST. PAUL, MINNESOTA
i 5

AMERICAN BROADCASTING CO.

FREE AND PETERS National Representatives

5000 WATT
DAY AND NIGHT

TIONALLY REPRESENTED BY ADAM J. YOUNG, JR., INC.
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RADIO DOING BIG
JOB IN JAPAN—BELL

DON BELL, Mutual correspondent
in Japan, said in a broadcast to
the U. S. Sept. 4 that radio is do-
ing a big job at the present time
in Japan. Starting Sept. 5, regular
radio programs planned entirely
for the 35,000 Allied prisoners of
war are being broadcast from Ra-
dio Tokyo, now under American con-
trol.

“Americans who have not been
able to hear real American voices
for three years will now hear Army
announcers, and prisoners will be
brought up on the news of the
world and given instructions to re-
main where they are until plans
are completed for their transfer.
American boogie-woogie and jive,
as well as classical programs, are
being brought to the prisoners
through radio,” Bell said.

At the Yokohoma branch of the
studios of Radio Tokyo, Bell met
chief announcer of the Japanese
controlled radio, Gumheratara, who
said he wasn’t so sure how much
good Japanese radio was going to
do unless certain changes werc
made. Gumheratara, Bell reported,
believes that if freedom of fact is
to come to the Japanese people, then
freedom of speech and freedom to
listen must be assured. During the
war years, shortwave listening was
a serious crime in Japan, The Jap-
anese people could listen only to
radio stations controlled by the gov-
ernment, and since the government
was in the hands of the military,
the people never knew two sides of
a question.

Decca Dividend

DIRECTORS of Decca records
have declared a regular quarterly
dividend of 30 cents per share on
Decca’s capital stock payable Sept.
29 to stockholders of record Sept.
15.

Ed King in UK
CPL. ED KING, former producer
for NBC in New York and Chi-
cago, has been appointed chief pro-
ducer for the armed forces network
in the United Kingdom.

Dixon IT&T V-P
COL. GEORGE P. DIXON, for-
merly chief of air communications
for all the U. S. air forces in ETO,
has been elected vice-president of
the International Telephone &
Telegraph Co., New York. Prior
to his Army career, Col. Dixon was
associated with the National City
Bank of New York as communica-
tions engineer and before that with
the New York Telephone Co. as
district manager of the Manhattan
area.

WHAT was probably the first broadcast
of the new unbreakable plastic record
issued by RCA Victor Division of RCA
[BROADCASTING, Sept. 3], was made
by WABF New York, Metropolitan Tele-
vision’s FM station, on Aug. 29, day
after the new disc had been previewed
to the press. A subsequent broadcast
on WABF demonstrated the difference
between this record and the usual shel-
lac discs.

BROADCASTING o

Nerwork Accounts

New Business

THE KNOX Co., Los Angeles (Mendaco),
Sept. 16 starts Graeme Fletcher—News.
Analyst, on Associated Network, Sun..
4-4:15 p.m, (EWT). Agency: Raymond
R. Morgan Co., Hollywood.

GUITTARD CHOCOLATE Co., San Fran-
cisco, On "Oct. 27 starts for 52 weeks
That’s A Good Idea, on 10 CBS Pacific
stations, Sat., 9:30-9:45 p.m. (PWT).
Agency: Garfield & Guild Adv.,, San
Francisco.

Renewals

GENERAL FOODS Corp., New York,
Sept. 16 renews Baby Snooks for Sanka
on 144 CBS stations, Sun., 6:30-7 p.m.,
and Oct. 5 renews Aldrich Family for
Grapenuts and Grapenuts Flakes on 144
CBS stations, Fri., 8-8:30 p.m., and Kate
Smith Speaks for Postum on 144 CBS
stations, Fri., 8:30-8:55 p.m. Agencies:
Young & Rubicam, N. Y., for Sanka,
Postumn and Grapenuts; Benton &
Bowles, N. Y., for Post Toasties.
MILES LABS., Elkhart, Ind. (Alka-
Seltzer and Vitamins), on Sept. 29 re-
news Natlonal Barn Dance on 66 NBC
stations, Sat., 9-9:30 p.m. Agency: Wade
Adv. Agency, Chicago.

BORDEN Co., Toronto (milk produets).
Sept. 17 renews Canadian Cavalcade
on 26 CBC Trans-Canada stations, Mon,
8-8:30 p.m. Agency: Young & Rubicam,
Toronto.

CHRYSLER Corp., Detroit (motor cars),
Sept. 6 renewed ‘“The Music of Andre
Kostelanetz” on full CBS network,
Thurs. 9-9:30 p.m. for 52 weeks. Agency:
Ruthrauff & Ryan, New York.
CANADIAN IRONIZED YEAST Co.,
Windsor, Ont. (yeast), on Oct. 2 renews
for a year Big Town on 24 CBC Do-
minion network stations, Tues. 8-8:30
p.m. Agency: Pedlar & Ryan, New York.
GENERAL FOODS Corp., New York
{(Grapenuts Flakes), on Sept. 6 resumed
Dinah Shore's Open House on NBC
stations, Thursday, 8:30-9 p.m. (EWT),
with West Coast repeat, 9-9:30 p.m.
(PWT). Agency: Young & Rubicam.
PET MILK Sales Corp., St. Louis (400-D
Pet Milk), Oct. 6 renews Saturday
Night Serenade on 70 CBS stations, Sat,
9:45-10:15 p.m. Agency: Gardner Adv.
Co., St. Louls.

PROCTER & GAMBLE of Canada, To-
ronto (Drene shampoc), on Nov. 1 re-
news till June 27, 1946, Rudy Vallee
Show on 22 CBC Dominion network
statlons, Thurs. 10:30-11 p.m. Agency:
Kastor & Son, Chicago.

LEWIS-HOWE Co., St. Louis (Tums),
Sept. 23 renews Beulah on 54 CBS sta-
tions, Sun., 8-8:30 p.m. Agency: Roche,
Williams & Cleary, Chicago.
AMERICAN HOME Products, New York
(general products), Sept. 17 renews The
Romance of Helen Trent qn 128 CBS
stations, Mon.-Fri., 12:30-12:45 p.m., and
Our Gal Sunday on full CBS network.
Mon.-Fri.,, 12:45-1 p.m. Agency: Dancer-
Fitzgerald-Sample, New York.

Changes

PROCTER & GAMBLE Co. Cincinnati
(Camay, Spic & Span), Sept. 17 shifts
Perry Mason show on 74 CBS stations
from Mon.-Fri., 2:30-2:45 p.m. to Mon.-
PFri. 2:15-2:30 p.m,, and Rosemary (Ivory
Snow), on 49 CBS station from Mon.-
Fri. 2:15-2:30 p.m. to 2:30-2:45 p.mn.
Agency: Pedlar & Ryan, New York, for
Perry Mason and Compton Adv., New
York, for Rosemary.

PLANTERS NUT & CHOCOLATE Co.,
San Francisco, on Sept. 15 shifts Ad-
ventures of Bill Lance on 13 CBS West-
ern statlons, Sun. 9-9:30 p.m. (PWT),
to 15 NBC Western statiens, Sat, 9-9:30
p.m. (PWT), Agency: Richmond R. Mor-
gan Co., Hollywood.

AS co-sponsors in Southern California
area with Ziff-Davis Publishing Co.,
New York, for National Peace Treaty
Contest, KMTR Hollywood presented
$750 in War Bonds on Sept. 6 broad-
cast. Inspired by book, “The Gentlemen
Talk About Peace”, written by Fred
Ziff, which was also presented as dra-
matic radlo program, contest was based
on listeners’ views of how a lasting
peace could be obtained. Seven South-
ern California winners were also na-
tional winners.

Broadcast Advertising



Photos courtesy of
U.S. Marine Corps.

Trailer-stu&io,houses and transports [
Presto equipment in South Pacific. /

Presto transcribes battle experiences S ; S8 = South Pacific natives serenade U. S,
during Bougainville offensive. = “been t ¢ | t . L listeners via Presto recordings.

'._ and to gwe Amenca a
permanent unprecedented soun'%

Presto recordings carry Marines’ greet- At the front, Presto is standard equip+
ings to their families at home. p ment with the Armed Services,

RECORDING CORPORATION

242 West 55th Street, New York 19.N. Y.
Walter P. Downs Ltd., in Canada

/—
WORLD'S LARGEST MANUFACTURER OF INSTANTANEOUS SOUND RECORDING EQUIPMENT AND DISCS
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CHOICE
CHATTANOOGA

15

wiiD

20th YEAR

CBS
5,000 WATTS DAY AND NIGHT

PAUL H. RAYMER COMPANY
NATIONAL REPRESENTAT!

The Shrereport plcture is changmg Fastl

THERE'S A NEW, VITAL FACTOR
IN SHREVEPORT THAT

DEMANDS THE CONSIDERATION
OF THE ASTUTE TIME BUYER

:‘ feeﬁymegem KTRS

JOHN €. McCORMACK, Managing Partner
LESLIE H. PEARD, JR.,

Nattonal Representative

Commercial Manager
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EDWARD PETRY & CO., INC.

(Continued from page 20)
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ILLINOIS (Continued)
Kewanee 10 3
La Grange 10 1
Mattoon 12 1
Moline 30 1!
Mt. Vernon 11 1
Oak Park 50 ‘2
Ottowsa 11 1
Pekin 10 1
Peoria 93 '3
Quincy 24 1
Rockford 7 2
Rock Island 26 1!
Springfield 58 2
Sterling 10 1
Streator 10 1
Tuscola ? 0
Waukegan 27 1
INDIANA
Anderson 32 1
Bloomington 17 1
Columbus 11 1
Crawfordsville 10 1
East Chicago 20 3
Elkhart 23 1!
Evansville 101 3
Fort Wayne 104 3
Frankfurt 11 1
Gary 7 2
Hammond 51 2
Huntington 10 1
Indianapolis 330 5
Kokomo 23 1
Lafayette 30 1
La Porte 13 1
Logansport 16 1
Marion 21 1
Michigan City 17 1
Mishawaka 13 1!
Muncle 38 2
New Albany 13 1
New Castle 12 1!
Richmond 27 3
Shelbyville 10 1
South Bend 8 2
Terre Haute 55 2
Vincennes 15 !
1I0WA
Ames 12 1
Burlington 18 1
Cedar Rapids 54 2
Clinton 18 1
Council Bluffs 22 1
Davenport 51 2
Des Moines 123 3
Dubuque 30 1
Fort Dodge 22 1
Jowa City 18 1
Marshalltown 17 1
Mason City 23 1
Muscatine 13 3
Oskaloosa 10 3
Ottumwa 20 !
Shenandoah 9 1
8ioux City 85 2
Spencer 9 1
Waterloo 44 2
KANSAS
Arkansas a5 1
Atchison 10 1
Coffeeville 13 1
Dodge City 11 1
El Dordo 10 1
Emporia 14 1
Garden City 8 1
Great Bend 10 1
Hutchison 32 1
Independence 11 1
Kansas City 74 2
Lawrence 15 1
Leavenworth 14 1
Manhatten 13 3
Newton 10 1
Parsons 11 1
Pittsburg 16 1
Salina 22 1
Topeka 63 2
Wichita 160 3
Winfield 10 !
KENTUCKY
Ashland 18 1
Bowling Green 12 1
Covington 35 2
Harlan ? 0
Henderson 7 1
Hopkinsville 9 1
Lexington 67 2
Loulisville 255 4
Newport 21 1
Owenshoro 20 1
Paducah 24 1
»LOUISTIANA
Alexandria 23 1
Baton Rouge 53 2
Houma 25 3
Lafayette 13 1
Lake Charles 22 !
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Monroe

New Orleans
Shreveport
MAINE
Augusta
Bangor
Biddeford
Lewiston
Portland
Presque Isle
Waterville
MARYLAND
Annapolis
Baltimore
Cambpridge
Cumberland
Easton
Frederick
Hagerstown
Hyattsville
Salisbury

MASSACHUSETTS
Arlington
Athol
Attleboro
Beverly
Boston
Brockton
Brookline
Cambridge
Cheisea
Chicopee
Clinton
Everett

Fall River
Fitchburg
Framingham
Gardner
Gloucester
Greenfield
Haverhill
Holyoke
Lawrence
Leominster
Lowell

Lynn
Malden
Medford
Millford

New Bedfard
Newburyport
Newton
North Adams
Northampton
Pittsfield
Quincy
Revere
Salem
Somerville
Springfield
Taunton
Waltham
Watertown
Wellesley
Westfield
West Yarmouth
Woburn
Worcester
MICHIGAN
Adrian

Ann Arbor
Battle Creek
Bay City
Benton Harbor
Birmingham
Calumet
Dearborn
Detroit
Escanaba
Ferndale
Flint

Grand Rapids
Hamtramck
Highland Park
Holland
Ironwood
Jackson
Kalamazoo
Lansing
Ludington
Marquette
Monroe

Mt. Clemens
Muskegon.
OwOoss0
Pontiac

Port Huron
River Rouge
Royal Oak
Saginaw
Sault Ste, Marie
Traverse City
Wyandotte
Ypsilanti
MINNESOTA
Albert Lea
Austin

Mankato
McAllester

iMinneapolis-St. Paul

Moorhead
Rochester
St. Cloud
Virginia
Willmar
Winona
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Federal’s
men know

Wicrowave

On a gusty March day in 1931 . . . when man’s voice was beamecd
across the English Channel from an antenna less than an inch long

and powered by a mere half-watt . . . Microwave was horn.

This was the inauguration of a ncw technique in the art of com-
munication . . . blazing the trail for modern, high fidelity television,
FM transmission, pulsc time modulation, plurality of currents on a
common carrier, and certain other commercial applications for this

technique.

Muny of the scientists now at work in Federal laboratories partici-
pated in that triumph and helped in its developement through the
years. Now they are engaged in extending its application, opening
vast and striking possibilities for the future of communications.

Pionecr in the field of microwave . . . a contributor to radio progress
for more than 35 years . . . Federal stands for leadership in research,
development and manufacture of equipment and components for

every segment of the communications industry.




S . MISSOURI
tations Cepe Girardeau 13 1 1
q o Clayton 11 1 0
(Continued from page 64) Columbia 14 1 1
. - Hannibal 11 1 1
o 2 Independence 12 1 0
. 8 - e Jefferson Clty 14 1 1
ge Bz E% Joplin 26 1 1
%6 %8 =8+ Kansas City - 364 5 5
=T 'g o 'g w0 Maplewood 12 1 1]
~3 E8% Ho§ Popler Bluff 7 1 1
- 38 B53 242 st Joseph 42 2 1
& %g 8.8 £.8 St Louis 517 6 [
(&) § T Zow &0@w  Sedalla 11 1 1
MISSISSIPPI Springfield 43 2 3
Biloxi 10 1 0 MONTANA
Clarksdale 10 1 1 Billings 28 1 1
Columbus 9 1 1 Bozeman 10 1 1
Greenville 15 1 1 Butte 36 2 1
Greenwood 13 1 1 Great Falls 30 1 1
Gulfport 13 1 1 Helena 15 1 1
Hattlesburg 15 1 1 Kalispell 10 1 1
Jackson 56 2 3 Miles City & 1 1
Laurel 13 1 1 Missoula 21 1 1
McComb ?. 0 1 Sidney ? 0 1
Meridian 21 1 1 NEBRASKA
Natchez 9 1 1 Freemont 11 1 1
‘Tupelo 8 1 1 Grand Island 16 1 1
Vicksburg 14 1 1 Hastings 12 1 1

ALESMAN’|

)
it ROCHESTER, N. Y.

"YOUR‘N

50,000 WATT
CLEAR CHANNEL
1180 ON DIAL

Affiliated with the
NATIONAL BROADCASTING COMPANY

National Sales Representative
GEORGE P. HOLLINGBERY CO.

Shembeng -Carlson Slalion”
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Kearney 8
Lincoln 56
Norfolk 10
North Platte 13
Omaha 179
Scottsblufl 14
NEVADA

Las Vegas - 16
Reno 44
NEW HAMPSHIRE
Concord 18
Dover 10
Keene 1
Laconia 9
Manchester 53
Nashua 19
Portsmouth 14
NEW JERSEY

Asbury Park 27
Atlantic City 70
Bayonne 37
Bloomfield 21
Bridgeton 15
Camden 82
Clifton 23
Dover 1
East Orange 43
Elizabeth 7
Englewood 18
Hackensack 43
Hoboken 17
Irvington 31
Jersey City 125
Kearny 14
Linden 10
Long Branch 12
Montclair 33
Morristown 22
Newark 441
New Brunswick 38
North Bergen 15
Orange 22
Passaic 65
Paterson 138
Perth Amboy 35
Plainfield 41
Rahway 10°
Red Bank 17
Ridgewood 10
Rutherford 10
Somerville 11
South Orange 10
Summit 11
Teaneck 10
Trenton 95
Union 10
Union City 46
Vineland 15
Westfield 10
West New York 25
NEW MEXICO
Albuquerque 37
Carlsbad 7
Clovis 12
Hobbs 9
Las Vegas ?
Roswell 12
Santa Fe 12
Tucumcari ?
NEW YORK

Albany 01
Amsterdam 18
Auburn 21
Batavia 13
Binghamton 63
Buffalo 351
Corning 10
Courtland 13
Elmira 48
Endicott 12
Geneva 11
Glens Falls 19
Gloversville 15
Hempstead Township 220
Hornell

Ithaca 19
Jamestown 32
Kenmore 10
Kingston 20
Lockport 16
Middletown 16
Mt. Vernon 46
Newburgh 25
New Rochelle 42
New York 4333
Niagara Falls 57
Ogdensburg 8
Olean 17
Oneonta 10
Oswego 10
Patchogue 10
Peekskill 13
Plattsburg 12
Port Chester 16
Poughkeepsie 35
Rochester 240
Rome 15
Saranac Lake 5
Saratoga Springs 11
Schenectady 71
Syracuse 141
Troy 45
Utica 66
Watertown 24
White Plains 48
‘Yonkers 69
NORTH CAROLINA
Asheville 48
Burlington 16
Charlotte 94
Concord 12
Durhamn 54
Elizabeth City 7
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Fayetteville
Gastonia
Goldsboro
Greensboro
Greenville

High Point
Kinston

New Bern
Raleigh
Roanoke Rapids

.Rocky Mount

Salisbury
Shelby
Washington
Wilmington
Wilson
Winston-Salem
NORTH DAKOTA
Bismarck
Devils Lake
Fargo

Grand Forks
Jamestown
Mandan
Minot

Valley City
OHIO

Akron
Alliance
Ashland
Ashtabula
Barberton
Cambridge
Canton
Chillicothe
Cincinnati
Cleveland
Cleveland Heights
Columbus
Coshocton
Cuyahoga Falls
Dayton

East Cleveland
East Liverpool

Lakewood
Lancaster
Lima
Lorain
Mansfield
Marion
Massillon
Middletown
Mt. Vernon
Newark
Norwood
Painesville
Piqua
Portsmouth
Salem
Sandusky
Springfield
Steubenville
fin
‘Toledo
Warren
Wash. Court House
Wooster
Youngstown
Zanesville
OKLAHOMA
Ada
Ardmore
Bartlesville
Chickasha
Elk City
Enid
Lawton
Muskogee
Oklahoma City
Okmulgee
Ponca City
Seminole
Shawnee
Stillwater
Tulsa
OREGON
Albany
Astoria
Baker
Bend
Coos Bay
Corvallis
The Dalles
Eugene
Grants Pass
Klamath Falls
La Grande
Marshfield
Medford
Oregon City
Pendleton
Portland
Roseburg
Salem
PENNSYLVANIA
Aliquippa
Allentown
Altoona
Ambridge
Beaver Falls
Bethlehem
Braddock
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gremf Gfudiences from Little FHabits grow.’

Daniel Webster had a most unusual a habit that does. They know that the
habit on the speaker’s platform of trying best in radio is found at ‘1400 Kc.”
a succession of words or phrases, while Consequently, listening to WCBM has
searching for one that suited him— become a habit in Baltimore!

‘“Why is it, Mr. Chairman, that there has

gathered, come together here, congre- Baltc ‘s Leotewt Zalbcr

gated, this great number of inhabitants,

dwellers; that the roads, avenues, routes
of travel, converge, meet, come to-
gether . .. ?"

Webster's habit doesn't lend itself to

easy explanation. But Baltimoreans have MUTUAL BROADCASTING SYSTEM
IrJ;I'mﬂn:l;r__m-q___ P e R Peters, Inc. e L-_E,dnrgg‘l-l.'-mn} .
Fresident Exclusive Netional Representatives : b General Manager |



“Hey, Clew! This ‘Cleveland Clambake’ on WJW is
| good enongh 1o stay awake for!”

Conscientiously built programs Based on the pref-
crences of people in this area have made W]JW
a best seller! Based on actual audience figures in
Cleveland, WJW delivers more daytime listeners

per dollar, 23 to 37% more..than any other station.

WJW

HEARDLEY-REID COMPANY

850 KC

5000 Watts

DAY AND NIGHT

BASIC

ABC Network

CLEVELAND, O,

EIPREAEMTID MATIOMALLY BY

These Two Stations Provide the Only Full
Coverage of This Rich Pennsylvania Area

S e R e e
b Bellwood
q_'l*” lolx:nn "‘ ! 3 ¢
N T
R - S © Junigie
3t /’  Armagh N Mv.clo . .h l ' WFBEG
Crgmere s f ] o Oelta
® Cresson
@ New Florence l ‘ Hollid
Touth Forke | O109¢® ' A N
WIAC | F

JOHNsTOWN  f

Dunte
oty Davidsvile

Nat:. 1 R =
Repr

HEADLEY-REED COMPANY .

New York, Chicago, Detroit, Atlanta, San Froncisco

|
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Stations
(Continued from page 66)

City

Retail Sales

(in millions)*
8 Normal Number

PENNSYLVANIA (Continue

Bradford
Butler
Carbondale
Carlisle
Chambersburg
Charlerol
Chester
Coatesville
Connelsville
Du Bolis
Easton

Erle
Greensburg
Hanover
Harrisburg
Hazelton
Homestead
Indiana
Jenkintown
Johnstown
Kingston
Lancaster
Lebanon
Lewistown
Lower Marion
McKeesport
Meadville
Nanticoke
New Castle
New Kensington
Norristown
01l City
Orangeburg
Philadelphia
Pittsburgh
Pittston
Fottstown
Pottsville
Reading
Scranton
Shamokin
Sharon
Shenandoah
Sunbnry
Uniontown
Upper Darby
Warren
Washington
West Chester
Wilkes-Barre
Wilkinsburg
Willlamsport

York

RHODE ISLAND
Cranston

East Providence
Newport
Pawtucket
Providence
Westerly

West Warwick
Woonsocket
SOUTH CAROLINA
Anderson
Charleston
Columbia
Florence
Greenville
Greenwood
Rockhill
Spartanburg
umter

m

SOUTH DAKOTA
Aberdeen
Mitchell
Plerre

Rapid City
Sloux Falls
Watertown
Yankton
TENNESSEE
Bristol
Chattanooga
Clarksville
Cookeville
Jackson
Johnson City
Kingsport
Knoxvilie
Memphis
Nashville
TEXAS
Abilene
Amarillo
Austin
Beaumont
Big Spring
Brady
Brownsville
Brownwood
Bryan
College Station
Corpus Christi
Corsicana
Dallas
Dennison

of Broadcast
Stations
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Denton

El Paso
Fort Worth
Galveston
Greenville
Harlingen
Henderson

Lufkin
Marshall
McAllen
Midland
Odessa
Palestine
Pampa
Paris

Pecos
Plainview
Port Arthur
8an Angelo
San Antonio
Sherman
Sweetwater
Temple
Texarkana
Tyler
Vernon
Victoria
Waco
Weslaco
Wichita Falls

U

Cedar City
Logan
Ogden

Price

Provo

Salt Lake Clty
VERMONT
Barre
Brattleboro
Burlington
Rutland

St. Albans
Waterbury
VIRGINIA
Alexandria
Bristol
Charlottesville
Covington
Danville
Fredericksburg
Harrisonburg
Lynchburg
Martinsvilie
Newport News
Norfolk
Petersburg
Portsmouth
Richmond
Roanoke
Staunton
Suffolk
Winchester
WASHINGTON
Aberdeen
Bellingham
Bremerton
Centralia
Chehalis
Ellensburg
Everett
Longview
Mt. Vernon
Olympia
Pasco

Port Angeles
Seattle
Spokane
Tacoma
Vancouver
Walla Walla
Wenatchee
Yakima
WEST VIRGINIA
Beckley
Bluefield
Charleston
Clarksburg
Fairmont
Huntington
Logan
Morgantown
Parkersburg
Welch
Wheeling
Willlamson
WISCONSIN
Appleton
Ashland
Beloit

Eau Claire
Fond du Lac
Green Bay
Janesville
Kenosha

La Crosse
Madison
Manitowoc
Marinette
Medford
Milwaukee
Oshkosh
Poynette
Racine

Rice Lake
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SOUND EQUIPMENT = precisionized =mechanically and electronically= for finer performance

UNIT 540 is the latest model Fairchild
Amplifier-Equalizer. Its design permits the unusual operational ad-

vantage of unlimited frequency selection over two critical ranges: 20
to 100 cycles; 4,000 to 10,000 cycles with an available boost of 0
to 20 db.

Unlimited frequency selection compensates for brilliance-loss at the
slower 33.3 speed and for response-deficiencies of cutterhead, disc
material, pickup or speaker by electronically boosting the higher fre-
quencies from 4,000 on up to 10,000 cycles — with 2 negligible effect
" on volume and without loss in the bass.

Unit 540 can be used with two recorders to record or play back con-

Unit 540

/
M\?\;\“\E\’\-\E\\\X NLNTERS

tinuously by switching from table to table; to make two identical rec-
ords at the same time; or to ‘dub’ from one table to the other as in
copying a recording played on one table and recorded on the other.

Unit 540 is compactly designed to fit into a light-gauge metal trunk
measuring 17" x 18" x 11" It can also be rack mounted. And provision
has been made in the inputs and outputs to permit operation under
many varying conditions — to meet the exacting professional require-
ments of the radio and communications fields.

Descriptive and priority data are available. Address New York
Office: 475 — 10th Avenue, New York 18; Plans: 88-06 Van Wyck

Blvd., Jamaica 1, New York.
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1s YOUR sales message reaching this
ﬁe)zti/e matket | &
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For 25 years, farmers and
working people in this rich
industrial and agricultural
area |have depended on
WDZ * for market reports,
crop and livestock bulletins, ~
complete news coverage
and homey live-talent en-
tertainment.

Directing the entire day's broadcast to these listeners, WDZ has built
a solid, loyal auvdience whao listen and buy WDZ advertised products. Let
WDZ's ‘‘directional programming'’ carry your sales message to market.

REPRESENTATIVES: HOWARD WILSON COMPANY

g
1050 )
KILOCYCLES / /
s :

TUSCOLA, ILLINDIS

8 Millivolt Contour
=0 Jansky & Bailey
Washington, D. C.

Key: Primary Area—W hite
Secondary=Dark Gray

1000
WATTS

» WGY’s
PUBLIC
SERVICE

PROGRAMS

o HE FUTURE BEGINS NOW,” a Public Service

program on WGQGY, was presented for 26 weeks last
fall and winter with author and psychologist, Ernest M.
Ligon, PhD., of Union College, Schenectady. Dr. Ligon, on
the program, discussed parent-child problems with guest
community groups.

On the last four broadcasts a brochure of five scripts on
“Discipline” was offered, and 1569 WGY listeners asked
for}a copy . . . proof of the popularity of WGY’s Public
Service programs among people in the Hudson Circle.

‘“The Future Begins Now,” with Dr. Ligon, returns to
WGY October 1, for 26 weeks.

WGY

SCHENECTADY, NEW YORK
50,000 watts—NBC— 23 years of service
Represented Nationally by NBC Spot Sales

g
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Stations
(Continued from page 68)
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WISCONSIN (Continued)
Sheboygan 36 2 1
Stevens Point 10 1 1!
Superior 24 1 1
Waukesha 13 1! 0
Wausau 21 1 1!
West Allis 17 1 0
Wisconsin Rapids ] 1 1
WYOMING
Casper 18 1 1
Cheyenne 25 1 1
Laramie 10 1! 0
Powell ? 0 1
Rock Springs 9 1 1
Sheridan 12 1! 1
*Copyright 1945, SALES MANAGE-

MENT Survey of Buyilng Power: further
reproduction not licensed.

t Taken from BROADCASTING 1945
YEARBOOK. Only commercial, standard
broadcast stations are counted.

NEW MAGNETEPHON
HAS HIGH QUALITY

(Special from Monte Carlo,
Monaco)

DISCLOSURE has been made here
that Germany manufactured a
portable Magnetephon [BROADCAST-
ING, Sept. 2] weighing 65 pounds
overall. Tape recording and play-
back unit was demonstrated at Ra-
dio Monte Carlo to the U. S. Broad-
cast Mission. Portable equipment
was left by Germans when they
absconded in a hurry a year ago.
French and Monacan engineers
smuggled parts from the station
while under German operation suf-
ficient to rebuild two portable re-
corders now in regular use.

Permanent equipment weighing
several hundred pounds had been
seen previously at Luxembourg,
Hamburg and Berlin but not in
England and France. Fine quality
of reproduction and playback im-
pressed the mission. Steps have
been taken to get U. S. patents.
Equipment is manufactured by A.
E. G. Magnetephon, Berlin, with
plastic-base tape, iron oxide im-
pregnated, made by I. G. Farben’s
Frederickshafen factory. Signal
Corps officers are investigating the
equipment and patents,

Portable units were used to re-
cord the Army Band when the
U. 8. group visited Monte Carlo
Sept. 2. Playback was perfect.
Florenz Fels, program director,
said quality of the portable was
as good as the heavy machine with
perfect reproduction 50 to 8,000
cycles flat, but tapering off sharply
thereafter. Portable weighs 55
pounds, amplifier 10 pounds.

Speaks on Developments

JOHN ESAU, general manager of
KTUL Tulsa, during the past
month has made speeches before
practically every civic organization
in Tulsa and neighboring commu-
nities, making a stock address il-
lustrating radio’s latest develop-
ments. Mr. Esau takes with him
several pieces of standard equip-
ment for demonstration.

Scharfeld Leads
Probers for AMG

Innermost Nazi Secrets Bared
Under Careful Investigation

INNERMOST secrets of Nazi Ger-
many’s long preparation for war

and the brutal “nacht and nebel”

system are being uncovered by in-
vestigators of the
Allied Mili-
tary Government,
working under
Capt. Arthur W.
Scharfeld, m e m-
ber of the law
firm of Loucks &
Scharfeld.

Story of Capt.
Scharfeld’s dis-
coveries is told in
a dispatch to the Capt. Scharfeld
Washington Star by Thomas R.
Henry, Star correspondent. Writ-
ing from Munich, the correspondent
tells how “nacht and nebel” or
“night and fog” records have been
found in clear language though
they were supposed to have been
kept only in undecipherable code.

The records covered the disap-
pearance of persons who expressed
anti-Nazi views. These persons
were put to work in German fac-
tories, but as the war went on they
showed a high incidence of fatal
heart disease “induced by bullets”.

Whereabouts of men alive are
revealed by the records Capt
Scharfeld is probing, though few
of those on the lists escaped the
“heart disease”.

Story of a hitherto unknown cor-
poration, similar to the U. S. De-
fense Plant Corp., is unfolded in
records Capt. Scharfeld is study-
ing. They trace formation in 1934
of a Montan Industries, which
bought up great” tracts of land,
mostly forests. Vast industries cre-
ated for armament purposes were
scattered and hidden from visitors
and even Germans did not suspect
the extent of the giant operations.
In 1938 the plants were openly
leased to German corporations,
though financed by the Nazi regime
for the armament program.

Capt. Scharfeld took the original
AMGOT training courses at Camp
Custer and Stanford U., going to
England before the invasion. He
went to France after the entry into
Normandy and later was given an
AMG assignment in Germany.

Fire Prevention

JAMES D. SHOUSE, vice-presi-
dent of Crosley Corp., was pre-
sented with a plaque on behalf of
WLW Cincinnati for “outstanding
public service in fire prevention”
by Frederick Rauh, president of

the Cincinnati Fire Underwriters

Assn. The citation commended
WLW for “special distinction
among America’s radio stations”

in its cooperation with local and’

regional fire fighting organizations
and for spreading information
about fire hazards.

»



Ready for 7all Presentalion

in the Rich Los Angeles - Long Beach Market

TWO THRILLING SHOWS

Featuring Serial Adventure Heroes - Known to Millions of Readers of Gomics

TION
hLA N CALIFORNIA

A
N IN SOUTHERN CALlFORNl

CLUSlVE PRESE! l
lN Gordon Thrill Show:

SOUTHER
Ys'em ;eoture

FIRST, EX USIVE PRESENTATIO

cL
& popular Kaspar

New world Broodcosting S

\ SUSPENSE!
THRILLS! CHILLS!

MANDRARE mie MAGICIAN

INUTES
156 PROGRAMS . - - \SdN\ .

5 ‘spapers print him eagerly: i \ 5 M‘NUTES
H(f's ‘;fl?f‘;" rln:c:icC:nEOf all a-gest"‘:;ik:\;oz[’iwdcs e 78 PROGRAMS : loits arc known in
16 miths hese spin¢-t , ‘ ing cxploits 1 iced as
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Now, the crea ¢ 156 fast, excitind show Dan Dur:s‘chold' and they “““sb;a{hcy have
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breathlessty by.‘gc’rcadcrs of mor

been followcd

\/ L e
hil Davisthe-
by Lee Falk & ‘;:eacurei o

r. King
Copsyndica‘c’ inc.
-

OPNOT A COVER THE WEST'S
TOPNOTCH KIDDIE AND ALL-FAMILY ENTERTAINMENT GREATEST MARKET

LATE AFTERNOON AVAILABILITIES -at Lower Cost!

An unbeatable opportunity to get your sales story over in this ke : :
) PP Y 1O Bet your s y Y Top Per Capita Buying Income’®
area. For immediate details, phone, write or wire. Long Beach (52,555.00) highest effec-

tive buying income among cities over
100,000 population.

5000 WATTS, FUiL TIME Los Angeles ($1,922.00) highest of all

cities of 1,000,000 population.

KGER'S 5000-Watt Transmitter
L L10S ANGELES reaches the huge industrial and con-
sumer market of Southern California,
L LONG BEACH with more than 3,000,000 people in
Los Angeles and Orange Counties

alone.

OWNED AND OPERATED BY MERWIN DOBYNS 'Copyvight 1045, Sales Management Sur-

} vey of Buying Power; further reproduction
Represented by SPOT SALES, INC. not licensed.
New York Chicago San Francisco Los Angeles
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TOPS IN THE
“HEARTLAND”

L]

In the “Heartland” you'll find
some of the richest, busiest farms
of | the midwest, plus important
industries including meat packing
plants, corn processing, soybean
and sugar beet factories. Produc-
ing food for a hungry world has
naturally increased the “spend-
ablle“ income at home,

TOUCH "HOME" WITH KGLO
293,080 Radio families in the area
are reached by the friendly voice
of KGLO. Tell them . . . seil
them . . . put KGLO on your
station list.

Use KGLO and WTAD

Quincy, Illinois
A Natural Combination

MASON ciT
owa)

1300 X.C. 5,000 Watts
CBS Affiliate

Weed & Company. Rep.
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Radio for GI'’s

(Continued from page 30)

VDMT teaser spot announcement
effort. This followed the Lucky
Strike LS MFT theme. “V. D.
Means Trouble” was the message
ten times daily on the air for a
week. Then came the story. GI's
were told to look for the green light
for safety. “For a moment of play
you might have to pay,” ran the
copy. “Look for the green light.”

No Shouting, Preaching

Capt. Sanford Cummings, oper-
ations officer for Germany (for-
merly radio department Benton &
Bowles), told the mission about
problems ahead on programming
for the GI. He said the shouting,
exhorting type of news commen-
tary won’t satisfy the boys. They
get irritated when people shout at
them. They don’t want their news
dramatized. When mention was
made of Winchell, Heatter and
Pearson, he said GI’s are shouted
at 20 hours a day, and they don’t
like shouted or evangelistic stuff.
Col. Hayes concurred, saying they
resented being preached at by a
commentator.

FIRST of six dramatizations of Tolstol's
classic “War and Peace” will open the
winter series of “The World's Great
Novels,” produced by NBC “University
of the Air,” starting Friday, Sept. 14,
at 10:30 pm. over full NBC network
from Chicago.

Aids Veterans

ONE of a series of discus-
sions on veterans’ affairs over
WIOD Miami recently proved
its worth immediately. A
local representative of the
Veterans Administration
mentioned in an interview
that it is illegal for attorneys
to accept payment for filing
claims under the G. I. Bill of
Rights. Within a short while,
three veterans phoned the
station and reported paying
such fees. An investigation
was begun immediately to
correct the situation.

Daily Serials
(Continued from page 24)
gram would you prefer to a ‘soap

Again, it is hard to get clear-cut
replies to this question. Nineteen
per cent (201) said they greatly
preferred a good variety show with
a clever master of ceremonies.
Breakfast Club and Breakfast in
Hollywood were mentioned specifi-
cally as the sort of a program
these women preferred.

Eight per cent (82) said they
liked Aunt Jenny, whose stories
were not long drawn out, far better
than soap operas. Nix‘xety-two per

Leading
Alabama
WSGN!

too!

spot buyers don’t gamble! In
they know you can't lose on

243 quarter hours of non-network com-
mercials are on WSGN compared to 195
on station B, and 189 on station C.

WSGN covers more of Alabama than any
other station and tops them in listeners

THE BIRMINGHAM NEWS-AGE-HERALD STATION
Represented Nationally by Headley-Reed Co

&

<
=
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cent (948) said they enjoyed such a
program much better than a “soap
opera” which was not interesting to-
them. But it was not clear what
“not interesting” meant.

The criticism which came up
occasionally was that a particular
serial was not “true to life”. But
many other women seized on just
that point as the reason they liked
to listen. It made them feel that
they were able to meet their own
problems, when they listened to
other women struggling.

Conclusion

To sum up:

If this sample of Columbus
women can be taken as an accurate
cross section for women in the’
upper brackets, with high school
educations, who live in small cities,
we can list the following conclu-
sions:

1. Listening to daytime serials
is not a neurotic symptom of Amer-
lcan women. It is simply a substi-
tution for human companionship
during the day when the rest of
the family is out of the house.

2. Eighty-two per cent of the
housewives with children of school
age listen to “soap operas”.

3. Listening to daytime serials
is part of a larger pattern of house-
hold activity and revolves aroundr
the household tasks.

4. Small children in the home
influence a woman’s listening hab-
its. Mothers of small children tend
to prefer music while they do their
housework, whereas mothers of
children of school age prefer the
continued story.

6. Where another type of pro-
gram is preferred to the soap op-.
era, it is a program where the
interest is held by a distinct per-
sonality, as in the case of a master
of ceremonies or a story teller who
lends continuity to the program.

o

Wage Increase

SALARIES of members of the Ra-
dio Writers Guild with CBS in Chi-
cago were boosted from $220 to
$260 per month as a result of auto-
matic 109 annual increases grant-
ed in a three year pact signed by
WBBM Chicago, and Herb Futran,
Guild president. New employes are
to start at $225 per month and ap-
prentices at $185.

GATEWAY
T0 THE
RICH

§

TENNESSEE |
VALLEY
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THE AIRPRESS

FOR SUBURBAN AND RURAL HOMES

TELEFAX is the name of radio-in-writing equipment pioneered years
ago by Finch Telecommunications—interrupted by the war—and now
being readied for widespread use.

TELEFAX will offer—to urban and rural homes, to ships at sea, planes
in the air and cars on land—a means of getting the very latest infor-
mation and detailed printed news, and other educational and enter-
tainment matter transmitted by the most modern type of facsimile
equipment.

TELEFAX offers to broadcasters an opportunity to expand their power,
influence, profits and public service.

Inquiries are invited. Finch Telecommunications, Inc., Passaic, N. J.
New York Office, 10 East 40th Street.

FOR SHIPS AT SEA FOR PLANES IN THE AIR

FOR VEHICLES ON LAND




Represented by
RAMBEAU
HOLLYWOOD

CHICAGD
KEW YTORK

E. A. ALEURTY

L MGR

Porter
(Continued from page 16)

commercialism” prevents “many
stations from discharging their
public responsibilities’.

Many Factors

“Obviously,” he declares, “there
are many offsetting factors on the
other side of the ledger. Certainly
a blanket condemnation of broad-
casting stations and networks
would be unfair. Leading net-
works and trade associations have
undertaken to lay down standards
which, if generally followed, would
go far toward mending matters.
But competition among stations
and networks is so intense that
usually the commercial sponsor or
his agent has the last word.”

In surveying records for license
renewals, Mr. Porter says “we
have no thought of making the
original license application a rigid
blueprint for the future. But we
do expect to remind the broad-
caster of his public responsibilities,
and to narrow the gap between
promise and performance.” The
next paragraph states that the
FCC has no power to interfere
with any specific program, nor is
it a power which the Commis-
sion’s chairman desires. Although
not mentioned, the apparent in-
congruity between the FCC’s re-
newal action and permitted power
would seem to be cleared up by
the word “specific”.

Mr. Porter suggests, “Maybe the

IT'S WFPG 10 TO 1!

A -recent certified poll* reveals that Boardwalk radios in
AHantic City are tuned to WFPG 10 to I!

Atlantic City is the mecca of

millions ALL YEAR ROUND

| from ALL OVER the country. Reach a cross-section of
" America through WFPG, New Jersey's only American
|

Broadcasting Company station.

For further details on
THE FRIENDLY GROUP, Write

i SPOT SALES

NEW YORK . CHICAGO
SAN FRANCISCO * LOS ANGELES

WSTV WEPG WIPA WKNY

STEUSENVILLE, O, ATLANTIC CITY, N. J., WASHINGTON, PA. KINGSTON. N. Y.
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*Consumer Research and

Survey Poll
Station WFPG........ 907,
Station "A"... ... 9%

Outside Stations

NYC Uses Show

NEW YORK City Park De-
partment has received per-
mission to use Happy the
Humbug, syndicated tran-
scribed children’s show of
NBC’s radio recording de-
partment, as a marionette
show for performance in the
city parks. Plans are to take
the marionette show this fall
to public schools and hospi-
tals.

time has come for Congress to clar-
ify public policy in this field. It is
certain if Congress did undertake
a revision of the old Radio Act of
1927, it would not confine its con-
siderations to the lengthy commenr-
cial announcement. Congress would
doubtless take up - questions of
whether news should be sponsored
at all, and consider proposals that
certain hours of good listening
time be withheld from sale entirely,
in order that stations would have
no alternative but to broadcast
sustaining public-service programs
during that period.

"“They might consider the ques-
tion of how radio can best be used
to develop local talent in its own
communities. And it would appear
certain that provisions in the pres-
ent act which require the Commis-
sion to encourage and foster com-
petition would be strengthened and
not weakened. These and many
more problems would run the
gamut of legislative debate if Con-
gress decided to act.”

If the radio industry “is to avoid
legislative intervention in certain
phases of its operation,” the Chair-
man concludes, “it should under-
take to discontinue practices which
are making the public angry.

“There is a saying about ‘putting
your own house in order, before the
law does it for you with a rough
hand.’ It is an old, trite saying, but
still true,” he warns, “as many a
proud industry, from the railroads
to the stock exchanges, knows to its
sorrow.” :

Einstein Repeat

FOR the first time since it went
on the air, WGN-Mutual’'s Human
Adventure, 9-9:30 p.m. CPT., Wed.,
will originate in Mutual’'s New
York Playhouse, Sept. 12th. Pro-
gram will also inaugurate a guest
star policy with Clifton Fadiman
and Colonel Lemuel Q. Stoopnagle
starred on a repeat performance
of “The Einstein Theory”, first
presented March 9, 1944. It drew
12,000 requests for a repeat broad-
casts. Sherman Dryer, director-
producer, in cooperation with the
University of Chicago, will show
how Einstein’s theory was a basic
part of research on the atomic
bomb.

E. C. A. INTERNATIONAL Corp., New
York, export division of Electronic
Corp. of American, has appointed Ghu-
lam Nabl & Sons, Lahore, Indla, 8s ex-
clusive distributors of E. C. A. radios
in India.

BROADCASTING o

NAB INAUGURAL
DINNER ON OCT. 2z

INVITATIONS will be sent early
this week for the NAB inaugural
dinner in Washington Oct. 2 at
which Justice Justin Miller will
formally assume office as trade
association president.

All members of Senate and
House, the ‘Cabinet and leaders: in
official and military life in the Cap-
ital will be invited guests, the list
of invitees to exceed 1,000. As a
result, there will be limited space
for broadcasters outside the Cap-
ital.

NAB board members, who meet
Oct. 1-2 in Washington, will at-
tend, along with three representa-
tives to be designated from each
district (one each from large, me-
dium and small stations). Net-
works also will be limited and
Washington stations will be al-
lowed three each. Trade press,
newspaper and press association
invitations will be limited.

Program plans call for an ad-
dress by Chairman Paul Porter of
the FCC; farewell address by In-
terim President J. Harold Ryan,
and inaugural address by the new
president. Toastmaster had not
been designated. Event will be hel?
in the Presidential Dining Room of
the Statler.

NBC Revisions

REVISIONS of prices of NBC
recorded syndicated programs,
amounting in some cases to as
much as 40 per cent, went into
effect Sept. 1, according to indi-
vidualized folders sent last week
to stations throughout the country
by NBC radiec recording divsion,
which this coming week will send
similar notices to advertisers and
agencies. Folder and an accompa-
nying letter from Willis B. Par
sons, assistant sales manager, point
out that the “ever-increasing use”
of these programs by stations and
advertisers enables NBC to make
the reductions, “despite rising pro-
duction costs and larger budgets
for radio shows”. New prices
should help stations in smaller
markets in selling both time and
programs, NBC believes.

57.7

of all lowa families

“Listen Most™ (night) to

WHO

7.6, davtime)

Write for complete facts!

50,000 Watts - Des Maines

Free & Peters, Representatives
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TO THE BROADCASTING INDUSTRY:

Your 1946 YEARBOOK questionnaire is now in

the mails. Kindly fill in the required information
promptly, sending changes in later, as they occur.
Your cooperation will insure accurate listing in
the various directories. Please send all Yearbook
data to the Washington offices.

Thank you.

the Editors—

1946 YEARBOOK *

*Twelfth in a distinguished series.

W A S HINGTON L4 N E W Y O R K L4 CHICAGO L4 HOLLYWOOD



YOU can buy the Gates
CB7 Transcription Turn-
table at any of these Gates
Authorized Distributors:
Specialty Distributing Co,,

425 Peachtree Street, N.E,
Atlanta, Georgia.

223 East Broughron Street,
Savannah, Georgia.

554 Mulberry Street,
Macon, Georgia.

709 Chestnut Street,
Chattanooga, Tennessee.

Houston Radio Sup. Co,, Inc.,
910 Cathoun Avenue,
Houston, Texas

Radio Specialties Company,
1956 S. Figueroa Street,
Los Angeles, California,

and
Phoenix, Arizona.

Manufacturers Sales Terminal,
222 Columbia Building,
Spokane, Washington.

Westinghouse Electric Inter-
national Company,
Forty Wall Street,
New York, New York.
(EXPORT ONLY)

Canadian Marconi Company,
Montreal, Quebec, Canada.

GATES RADIO CO.

Quincy, 1L
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FM Applicants

(Continued from page 15)

Commission advised pending appli-
cants it will consider their appli-

cations “as soon as practicable af- .

ter Oct. 7, 1945”. If examination of
the application and the supplemen-
tary information received is satis-
factory, it stated, “the Commission
may make a conditional grant of
your application subject to the con-
dition that complete engineering
information will be filed within 90
days after date of conditional
grant.”

However, the Commission “may
issue a construction permit includ-
ing the assignment of a frequency
rather than a conditional grant” if
the application contains the en-
gineering data called for in the
FCC report of Aug. 24 on FM Rules
and Regulations [BROADCASTING,
Aug. 27].

The Aug. 24 report was issued to
enable manufacturers, licensees
and applicants to prepare immedi-
ately for FM broadcasting service.
The final draft is expected to be
issued within the next two weeks.

The Commission policy for proc-
essing applications reaffirms its pre-
vious statement that FM commer-
cial broadeasting would be assigned
the 92-108 mec band, with noncom-
mercial educational stations to be
given the 88-92 me band. The Aug.
24 report stated that the Commis-
sion intends to utilize the frequen-
cies in the 106-108 mc¢ band for
FM stations only in the north-
eastern part of the country and
that in the remainder of the coun-
try this region of the spectrum can
be used for facsimile.

Procedures for processing tele-
vision and developmental and non-
commercial FM stations will be is-
sued shortly.

V. P. Thorp

VAUGHN P. THORP, 51, an
engineer at Bell Telephone Labs,
New York, died Sept. 5 of a heart
attack on the downtown street of
Ridegewood, N. J. He had been
an instructor in radar course in
Bell Labs. school for war training
and was the author of several
handbooks for the armed forces on
mmaintenance and operation of
war equipment developed by the
laboratories. He lived in Ho-ho-kus,
N. J. Surviving are his wife, Hazel
Z. Thorp, and a brother, Lt. Col.
Kermit Q. Thorp, stationed with the
Army Air Forces in Chicago.

Deny Noble Motion

MOTION filed July 21 in state su-
preme court of New York by Ed-
ward J. Noble, chairman of the
board of American, in which he
seeks to examine Donald Flamm,
former owner of WMCA New
York, in connection with the liti-
gation concerning Mr. Flamm’s
charges that he was coerced into
selling the station in 1941 to Mr.
Noble for $850,000 was denied by
the court last Thursday.

BUD THORPE, WOAI Special Events Director, and Texas Ranger Walter
Naylor, who aided in evacuation during the Texas Gulf Coast hurricane.

TEXAS HURRICANE

COVERED BY RADIO

FOLLOWING the hurricane on the
Texas Gulf Coast, the Texas High-
way Patrol teletype carried a mes-
sage from Col. Homer Garrison,
director of the Dept. of Public
Safety, giving “Heartiest congratu-
lations to Bud Thorpe and Hoxie
Mundine of WOAI (San Antonio),
for a job well-done.”

The hurricane had been followed
along the coast by Special Events
Director Thorpe and Engineer
Mundine, who spent four days with
little sleep or food to accomplish
what is considered one of the finest
public service undertakings of
WOAIL

The WOAI crew carried remote
equipment and a wire recorder and

Heatter Honored

A. A. SCHECHTER, director of
news and special events of Mutual,
presented Gabriel Heatter, com-
mentator on the network, with a
portable typewriter from the net-
work’s news division on Sept. 6,
beginning of Mr. Heatter’s 14th
year of broadcasting. Presentation
was made at a press luncheon at
the Ambassador Hotel, New York,
at which Edgar Kobak, Mutual
president, and Louis R. Wasey,
president, Erwin, Wasey & Co,
agency for the commentator’s spon-
sors, R. B. Semler Inc. and Zonite
Products Corp., paid tribute to Mr.
Heatter’s achievements. His broad-
casts last month received the top
Hooper rating of all network com-
mercial programs, with 11.8.

FOUR of American’s “Quiz Kids,” Joel
Kupperman, Ruthie Duskin, Richard
Williams and Harve Fischman are sub-
jects of an article, “The Quiz Kids Are
in the Money”, in the September issue
of Redbook magsazine.

BROADCASTING o

were provided use of Ranger Wal-
ter Naylor’'s two-way shortwave
radio. By telephone and shortwav:
the station received reports on the
storm’s progress and estimated
time of arrival at various points
along the coast were broadcast.
An invaluable service in evacuation
was rendered since many telephone
lines were down.

At the height of the storm,
Thorpe and Mundine originated a
broadcast from Corpus Christi,
bringing in Naylor by shortwave
from Aransas Pass, 30 miles away.
Highway patrolmen and Red Cross
representatives were interviewed.

KTBC Austin made hurried
plans to report the hurricane
through Manager Pat Adelman who
was vacationing in Galveston at the
time. A special line was arranged
for and it appeared as though the
station manager would spend his
vacation reporting the story but the
storm died down before reaching
Galveston.

oMEN Or THE
gacH THE W ceee
OHIO VALLEY WITH
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WDSU
(Continued from page 16)
fillment of the statutory require-
ment to afford him ‘equal oppor-
tunities’.”

The Commission also denied that
the offer of WDSU to clear time
between 8 p.m. and 10 p.m. on Sat-
urdays for Sen. Overton was
“equal” to the time used by Mr.
Stephens on Thursday evenings
and pointed out that the latter
made only one Saturday night
broadcast during the campaign,
and that on the last Saturday be-
fore the election. As to the compar-
ative value of Saturday and week-
. day time, the Commission observed:
“One has merely to compare the
number of persons on the streets
and in various public places such

as theatres, restaurants and night .

clubs on Saturday nights with the
number at similar places on week
nights to realize that a station’s
potential listening audience, espe-
cially for serious political speeches
as distinguished from dance music
and similar programs, is likely to
be less at such time than on week
nights.”

C;)ntrary to Policy

Referring to testimony before it
.by Fred Weber, manager and part-
owner of WDSU, that the station
could not offer time on weeknights
to Sen. Overton because of an estab-
lished policy not to cancel regu-
larly scheduled commercial pro-
grams in order to cledr time for
political broadcasts, the Commis-
sion asserted: ‘“This statement of
policy reflects such a complete fail-
ure on the part of respondents to
appreciate their obligations as sta-
tion licensees (to operate in the
public interest) as to require se-
vere censure of such policy.

“Under the Communications Act
of 1934 and the Commission’s Rules
_and Regulations, a station licensee
has both the right and the duty to
cancel such previously scheduled
programs as may be necessary in
order to clear time for broadcasts
of programs in the public interest.
And the mandate of Section 315 is
both positive and explicit: ‘He shall
afford equal opportunities to all

SOUTHERN
HIGH SPOT!

With the world waiting for
s h's £ a

P
there’ll be painless readjust-
ment in . the weeks ahead.
“PERMANENT PLANTS —
PAYROLLS—PEOPLE”. The
WSAV market!

- [wBc]

‘SAVANNA

Marias.

Fapemiee .

GFOEGE P AOLLIN

other such candidates for that of-
fice in the use of such broadcast-
ing station. . . . It is impossible
to reconcile respondent’s policy
with this statutory requirement.”

As both majority owner of the
station and candidate for public of-
fiee, Mr. Stephens, the Commission
held, “was under a peculiar obliga-
tion to make certain that the oper-
ations of this station did not af-
ford the opportunity for his oppo-
nents to complain that the public
facility over which he had control
was being used for personal politi-
cal advantage. A station operator
more sensitive to the requirements
of the statute and the traditional
practices in the broadcasting in-
dustry would have been more scrup-
ulous in this respect . . .

‘Record Not-Clear

“Had the record been clear that
Stephens as a licensee of this Com-
mission wilfully and deliberately
used this privileged position to dis-
criminate against his political oppo-
nents such an offense would war-
rant revocation proceedings. It ap-
pears, however, that Stephens, who
was not the active manager of the
facility, was perhaps more guilty
of a lack of understanding of his
obligations and responsibilities as
a licensee than any wilful intent
to utilize his broadecasting facilities
unlawfully.”

Testimeny at the hearing on the
complaint brought out that man-
agement and control of daily oper-
ation of WDSU were under Mr.
Weber and that neither Mr. Ste-
phens nor H. G. Wall, remaining
minority owner, participated ac-
tively in station operations.

Reviewing its findings, the Com-
mission saw no justification for
drastic action “because of a single
episode in which the licensee exer-
cised questionable judgment in the
operations of his station.” It pointed
out that “the only sanction [it]
could apply would be after appro-
priate further proceedings to re-
voke the station’s license and thus
destroy a service which the Com-
mission has heretofore found meets
the standards of public interest.”

Considering the attendant cir-
cumstances, the Commission there-
fore decided that proceedings be
closed, with notice that the rec-
ord is subject to further review in
considering tthe station’s overall
operations when application is
made for renewal of license. Ad-
dressing broadcasters it concluded:

“This proceeding should serve,
however, to-remind the licensee that
the facility in which he has an in-
terest is not an instrumentality to
be used for his personal political
advancement. Broadcastérs have
a particular obligation to avoid
discrimination in political contests
and broadcasters generally are con-
scious of this responsibility.”

The proceeding was the first of
its kind under Section 315 of the
Act. Attorneys William Koplovitz
and Richard C. O’Hare represented
the station and P. W. Seward and
Philip Bergson handled for FCC.

BROADCASTING e Broadcast Advertising

Shaffer Is In Charge

Of WSPA Spartanburg

ROGER SHAFFER has been
named assistant general manager
of WSPA ‘Spartanburg, and Guy
Vaughan Jr., commercial manager.

Mr. Shaffer has been connected
with the Spartanburg Advertising
Co. station owners since Nov,
1940. He will have charge of the
operation of the station during the
absence of Walter Brown, vice-
president and general manager,
who is now special assistant to the
Secretary of State, James F.
Byrnes.

Mr. Shaffer succeeds John W.
Kirkpatrick, who has resigned
[BROADCASTING, Sept. 3].

Mr. Vaughan returns to WSPA
after an absence of ten years, dur-
ing which he has been with the
Spartanburg Herald-Journal Co.,
handling national and local adver-
tising. Prior to going with the
newspaper he served as announcer
and salesman for WSPA.

Beck, Glass Join

MYER P. BECK, formerly director
of publicity for United Artists, and
George Glass & Assoc. of Holly-
wood, have joined to form a pub-
licity partnership, Myer P. Beck
& George Glass & Assoc., with New
York offices at 729 Seventh Ave.,
under Mr. Beck, and Hollywood
offices at 7192 Sunset Blvd., under
Mr. Glass.

FACT -or FICTION?

Q. Newspapers are made
principally from rags.
» Fiction. The paper is

made of wood pulp.

Is a Known FACT that
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Italy
(Continued from page 18)
rated high but U. S. transecribed
programs are top.

Current set tax is 160 lira per
vear, double that six months ago.
It is expected to be doubled again
in near future. Italy is starting
listener surveys by interviewing
people in factories and homes on
their program choices. Delayed re-
call method is used. Ronla operates
12 hours daily on a split schedule,
7-9 a.m., 12-2:50 p.m., 5-midnight.
No regular advertising agencies
operate in Italy. Station or net-
works sell whole program includ-
ing talent. Network programs are
based on cost-per-minute, usually
about 1,200 lira ($12). No dis-
tinction is made between day and
evening time but plenty of the lat-
ter is available. Under the new
order six major political parties
are given 10 minutes a day alter-
natelv after the 1 p.m. news. Four
minor parties get time Sundays,

once per month.

Has Own Agency

The Italian comvany has its own
talent agency, SIPRA, which sells
programs commercially. Advertis-
ers could influence program type
but usually buy one with an estab-
lished audience.

U. 8. Broadcasting Mission was
briefed on the AEF station in
Rome by Capt. James Rawley, the
director and a former Hollywood
radio actor, who had unvarnished
observations on the importance of
American-type radio. Overseas
from the start, he told how stations
using the best recorded network
programs plus AFRS had kept the
Army informed and entertained
and still served the native popu-
lace. Entirely divorced from AFN,
the Rome station has a staff of a
dozen. Because the Italian people
like our music the Army radio has
helped break down barriers, Capt.
Rawley said. Even Germans listen-
ed, he said. Italian newswriters
held the AEF station had 75% of
the Rome audience and fan mail
supported the claim. Station re-
ceives an average of 4,000 letters
weekly. Dina Shore is most popu-
lar artist, with Roy Acuff, hillbilly,
ahead of Frank Sinatra. Surveys
show GI’s once liked jive but now
want sentimental music. Radio in
the Mediterranean Theater is as
good as any in the world because
it has pick of .the best talent
via recordings, the original pro-
duction cost of which would run
$1.500,000 weekly.

Programs are decommercizalized
but Army commercials are substi-
tuted. Reaction proves that com-
mercial radio is still tops because
the peovle take heed of what thev
hear. Gen. Clark is absolutely
radiominded and encouraged de-
velopment of stations throughout
the Ttalian campaign.

Capt. Rawley cited reports from
Army doctors that patients conva-
lesced faster with programs avail-
able. This was especially true
among amputees and cast cases.
Doctors called radio a Godsend.
Referring to British radio compe-

RAY BAKER NAMED
KOMO COMM. MGR.

RAY BAKER, network sales rep-
resentative of NBC in the San

- Francisco area,
has been ap-
pointed commer-
cial manager of
KOMO, NBC San
Francisco out-
let, according to
an announcement
made last week
by O. W. Fisher,
president of
“Fisher’s Blend
Station”, KOMO.

Born in Washington State, Mr.
Baker was graduated from Stan-
ford U. He was Oakland manager
for Pacific Railroads Advertising
Co. in 1936, and with KFRC San
Francisco for six years. He has
been with NBC since 1942.

Mr. Baker

tition with ours in Rome, Capt.
Rawley said the British haven’t
got a chance because they play
British recordings far inferior to
ours. British soldiers prefer our
stations. Many listeners believe the
most important secret weapon for
peace is a commercial radio sys-
tem, Capt. Rawley said, urging a
fully commercial competitive sys-
tem for Italy, which appreciates
our ways.

VIPS
(Continued from page 18)
ican make transcriptions of out-
standing ceremonial events for
U. S. stations was favorably re-
ceived by the Rev. Filippo Soccozsi,
Vatican radio director.
* * *

Second portable Magnetophon
tape recording playback machine
was located at the Vatican station.
It was bought from Germany five
years ago.

* ®* *

Committee from the Mission held
a brief conference with Italian Pre-
mier Ferruccio Parri in Rome
Wednesday. The Chief of State
thanked America for its leadership
in world affairs and its aid to Ital-
ian recovery. He delayed a Cabinet

meeting for an interview with
Morris Norvik, manager of WNYC

New York and Mayor LaGuardia’s -

radio advisor. Committee included
Col. | Kirby and Messrs. Miller,
Woods, Reinsch, Hedges, Swezey,
Campbell and Taishoff. Riccardo
Aragno, commentator of Radio
Roma, was interpreter.

* * *

Domestic scene 7,000 feet up, fly-
ing from Rome to Paris—Mark
Woods, American president, sew-
ing a torn coat lining.

* * *

Mission members were guests
Tuesday night of U. S. Ambassador
Alexander C. Kirk at the famed

Palazzo Barberini. Afterward they ,

were guests of Anthony Ravell, di-
rector of Voice of America, former
OWI enterprise and now presum-
ably under the State Dept. Heads
of Italian radio attended.

* * *

When transatlantic travel be-
comes commonplace, the famed
Riviera will have plenty of cus-
tomers among broadcasters. The
Mission shacked up at Hotel du
Cap between Cannes and Nice Aug.
31, Sept. 1, 2 before leaving for
Rome. Like other billets it was an
Army recreation area. Brig. Gen.
Riley Ennis, ex-desert fighter, com-
mands the center and acted as host.

* * *

Ten missioners went to Monte
Carlo in nearby Monaco Sept. 1
but couldn’t try their luck because
Gen. Eisenhower had ordered the
Casino off limits for the missioners.
MPs escorted a Casino tour at
which broadcasters picked up sou-
venir chips but didn’t have a chance

r

to play. The Monte Carlo radio

station was visited.

T V Quiz Show
WBKB Chicago, television station,
will present Telequizicals, video
quiz program, as a weekly feature,

each Friday, at 8:00 p.m. as a re- .

sult of program’s favorable listener
reaction. Show is sponsored by
Commonwealth Edison.

Ackerman Trip

HARRY ACKERMAN, vice-presi-
dent in charge of programming of
Young & Rubicam, New York,
leaves on a business trip to the
West Coast Sept. 14,

HOW’'D YOU LIKE TO SELL AN

i

'800.00% 000 MARKET?

Omaha’s MUTUAL station offers you

$800,000,000 . . . the buying in-
come of KBON's 17-county area in
the heart of the rich central
souri Valley Market.

tir
area ‘?Illl to only half the popula-
tion of the state,
An $800,000,000 market available
to you on KEON . . . the station
that SELLS!

] Manager. PAUL R. FRY
Nmm Repr., SPOT SALES, INC.
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Surrender
(Continued from page 17)

Francisco and fed to networks was
transmitted on 17225 ke from the
Ancon and relayed by the Navy’s
Guam station using 3 kw on 15930
ke. Additional signals were relayed
from the Jowa direct to San Fran-
cisco and from the Navy radio sta-
tion at Okinawa, in addition to the
Radio Tokyo transmission. Other
transmitters were available on the
New Jersey and the Catoctin.
Navy’s transmitters and the
Army’s Radio Tokyo setup took a
cue from RCA San Francisco, re-
. layed via Guam, and started their
recordings at the same moment.
The signals on the Ancon were fed
out of the recorders without dub-
bing. One spool carried the first 22
minutes of the ceremony and a
slight delay occurred in shifting to
the second spool, which held the
last 4 minutes 10 seconds of the
ceremony.

Reason for Delay

Edward’s version of the reason
for delayed broadcast follows:

“To quote a Navy officer, ‘in
order to control the situation with
more than 300 war correspondents

+ representing the press and radio of
the world from several transmis-
sion points in the vicinity, the War
and Navy Depts. in Washington

- had decided with the concurrence
of Gen. MacArthur that a delayed
release of one hour-and-a-half be
made.”

That was so that many details
of the radio programming, the fil-
ing of press copy, the handling of
sound, closely coordinated with the
prearranged tieup with the White
House, could be done with the cer-
tainty that it would function prop-
erly. This Navy officer said that if
such a system had not been used it

* would have been impossible to per-
fect arrangements in the short time
possible.

“So the news association and the
radio men all were on an even star!
from the Missouri. Radio, instead
of having a direct shortwave cir-
cuit from the Missouri, recorded
the broadcast.”

TFollowing the pooled broadcasts
of the surrender signing and by

’
-0

2
L4

“Funny how WFDF Flint starts
. me swinging.”

BROADCASTING o

President Truman, NBC at 10:05
p.m. Saturday broadcast the victory
talks from Gen. MacArthur and
Admiral Nimitz which NBC had
recorded for the occasion. At 10:17,
NBC presented its symphony or-
chestra, under the baton of Arturo
Toscanini, in Victory Act 3, con-
cert symbolizing the end of war in
the Pacific as Acts 1 and 2 had
celebrated allied victories in Italy
and in Germany. From 11:08 to
midnight NBC broadcast commen-
taries and analyses of the sur-
render by Kenneth Banghart and
John W. Vandercook in New York
and Clifton Utley in Chicago with
Merrill Mueller and Joe Hainline
giving color stories on the surren-
der ceremonies from Japan.

NBC Special

NBC’s only special broadcast on
Sunday was the special Armed
Forces show, pooled to all nets,
9-9:30 p.m. Blue had nothing spe-
cial outside the pooled broadcasts.

CBS put on Robert Trout and
Quincy Howe from New York, Web-
ley Edwards and Gene Rider from
Japan with color, Tim Leimert
from Guam, Tris Coffin from
Washington and William Dunn
from Tokyo, rvesuming regular
programming at 11 p.m. A mid-
night roundup brought Bill Downs,
recorded, from Yokohama report-
ing on MacArthur’s orders to the
Japs, Don Mosely from San Fran-
cisco, Harry Flannery and Chet
Huntley from Hollywood, and Bern
Bennett from New York. Sunday
included religious programs dedi-
cated to V-J Day, Secretary of the
Navy Forrestal at 2:55 p.m. and
the AFRS show Sunday night, 9-
9:30. At 11:15 CBS presented a
documentary Pearl Harbor to
Tokyo written by Margaret Miller
(Mrs. Paul White).

Appropriate feature broadcasts
were carried by American and Mu-
tual. Among Mutual’s programs
was a commentary by Jack Mahon
from Japan, and the Sunday pooled
description of the Luzon surrender.
Mutual had Bob Brumby with first
eyewitness account of atomic bomb
damage at Hiroshima.

Beer Buys Local

SCHOENHOFEN EDELWEISS
Co., Chicago (Edelweiss beer), will
be one of the heaviest buyers of
local radio time if present plans
are completed to sponsor’s satisfac-
tion. Olian Adv., Chicago, sponsor
agency, has approached WMAQ
Chicago, for 11:15-12 midnight pe-
riod, Mon. through Fri.; also
WENR Chicago for 10-11:00 p.m.
Sunday, 25-minute week-day pe-
riod, and half hour Saturday slot
over WBBM Chicago. If times are
made available, agency will sign
52-week contracts for this fall.

Bialic With B&B
ROSE BIALIC, formerly with the
press department of CBS, has
joined the publicity staff of Benton
& Bowles, New York.

Broadcast Advertising

BENTON, RUSSELL
JOIN STATE DEPT.

DONALD S. RUSSELL, part own-
er of WSPA Spartanburg, S. C.,
and William Benton, of Southport,
Conn., former partner with Chester
Bowles in the advertising agency
of Benton & Bowles, have been
nominated assistant secretaries in
a reorganization of the Dept. of
State. Benjamin V. Cohen, one of
the original New Deal “brain
trusters”, was nominated by Presi-
dent Truman to be State Dept.
counsellor. Nominations are made
on recommendation of Secretary
Byrnes.

Mr. Russell, 39, was a member of
the Byrnes law firm in Spartan-
burg. With Walter Brown, vice-
president and general manager of
WSPA, he served as assistant to
Judge Byrnes when he was Direc-
tor of War Mobilization. Mr. Brown
is now serving as an assistant Sec-
retary of State, advising on public
relations. At present he is in Lon-
don with a State Dept. contingent
but it is understood he desires to
return to WSPA. Mr. Russell is
siated to receive the assignment of
Congress liaison.

Mr. Benton, 45, is vice-president
of the U. of Chicago. He will be
in charge of cultural and public
relations, post formerly held by
Archibald MacLeish. Mr. Cohen
also served on the Office of War
Mobilization and has been an as-
sistant to the Secretary.

| ing how to make them succeed!

Successfet IDEAS
are always al a
PREMIUM

.. and the Robbins Company has
an outstanding reputation for pro-
ducing 1deas that result in reso_und-
ingly successful premium promotions.

Before the war Robbins had en-
gineered promotion plans for many
of America’s largest users of premu-
ums . . . based on long years of
knowing what will succeed and know-

Today the mngenuity and skill of
Robbins craftsmen are serving the gov-
ernment’s needs for mulitary emblems
—to the extent that Robbins is the
country's largest manufacturer of dis-
tnctive insignia for the Army, Navy,
and Marine Corps. .

Tomorrow, Robbins ideas in metal
will spark your premium programs
to new highs, with timely, interesting,
appealing promotions designed for
success! We wiil be glad to discuss
your postwar requirements with you
now. Estimates and designs submitted
without obligation. Send for the new
Robbins catalogue.
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BMB

(Continued from page 17)
zation; Roger Clipp, WFIL Phila-
delphia, secretary-treasurer and
chairman of the finance committee;
Linnea. Nelson, J. Walter Thomp-
son Co., chairman of the advertis-
ing industry relations committee;
Joseph M. Allen, Bristol-Myers Co.,
chairman of the committee on by-
laws and procedure; D. E. Robin-
son, Sherman K. Ellis & Co., chair-
man of the board committee on
research; A. N. Halverstadt, Proc-
ter & Gamble Co., chairman of the
technical research committee.

Finance Committee Meet

On Monday the finance commit-
tee will meet to discuss the pric-
ing of the network subscription plan
and to adopt an operating budg-
et for BMB for the fourth quarter
of 1945. On Tuesday the by-laws
and procedure committee will dis-
cuss progress of the code of prac-
tice which BMB hopes to issue to
subscribers several months in ad-
vance of the first survey report.

Wednesday, the advertising in-
dustry relations committee will
analyze BMB’s present subscrip-
tion list and will lay plans for
educational activities, including a
new presentation of BMB and a
booklet explaining its plan for
measuring station circulation. This
committee is expected to recom-
mend that the board set a deadline
for accepting subscribers for the
first survey and to make definite
recommendations for working ar-
rangements with Bureau of Broad-
cast Measurement of Canada.

The executive committee will
hold its monthly meeting Thursday.

Tobacco Net Plans

BOARD of Directors of the To-
bacco Network, regional Eastern-
North Carolina web, meeting in
Goldsboro Sept. 1, voted to extend
all affiliation contracts to two
years. Formerly plans called for
one year. Board also planned for
an extensive promotion campaign.
Attending were: Louis N. How-
ard, WHIT New Bern, president
of the network; Billy Hodges Jr.,
WGTC Greenville, v-p; Harry
Bright, WGBR Goldsboro, secre-
tary; Allen Wanamaker, WGTM
Wilson, treasurer; Fred Fletcher,
WRAL Raleigh; Paul Moyle,
WFNC Fayetteville.

WLW Meeting

SEMI-ANNUAL meeting of the
WLW Cincinnati merchandising
department Sept. 7-9 was to dis-
cuss various aspects of postwar
merchandising. Approximately 50
members of the staff were to at-
tend. Marshall N. Terry, director
of promotional activities, presid-
ing, speakers scheduled included
James D. Shouse, Crosley Corp.
vice-president in charge of broad-
casting; Robert E. Dunville, WLW
general manager; Harry Mason
Smith, general sales manager; J.
M. Zinselmeier, director of drug
merchandising; R. M. Fanning, di-
rector of grocery merchandising.

OCCUPIED JAPAN
Stone Describes Entrance of
News Correspondents

JACK STONE, WRVA Richmond
war correspondent who witnessed
the signing of the Japanese sur-
render from a second turret gun
aboard the Missouri, cabled the
following description of the occu-
pation:

“We came down at Atsugi Air-
field at 7:45 a.m., Aug. 80. Jap-
anese military liaison at Atsugi

were impassive, but helpful with*

Army trucks when ordered. Jap-
anese sentries at every hamlet and
crossroad on the way to Yokohama
turned their backs to our convoy
of more than 100 correspondents.
We were the first in Yokohama
with the Eleventh Airborne estab-
lishing perimeter. There were no
smiles. Children peeped from safe
corners. Adults turned their faces.
Had lunch at the hotel that is now
MacArthur’s headquarters. It was
a poor meal served by Japanese
waitresses.

“I drove the Japanese army truck
back to Atsugi with correspond-
ents. We are temporarily quartered
at Hotel Yokohama. Drove truck
loaded with correspondents to To-
kyo outside perimeter around Im-
perial Hotel. We were the first
group of correspondents in Tokyo.
Had lunch at the Imperial Hotel
—three-course meal — thirty-two
cents—not bad! Drove along Impe-
rial Palace Moat, no Japanese
gathering, no hari kari incidents
noted. Stopped and bought sou-
venirs; prices so far are reason-
able.

“We are first Americans most
Tokyoans have seen. Rode past reg-
iment of Japanese soldiers on re-
view. Japanese general and staff
stopped to watch us. On the way
back to Yokohama we ran out of
gas. A Jap firetruck came to our
aid, with driver bowing and grin-
ning. Back in Yokohamsa saw Japs
leaving offices and factories for day
and passed packed streetcars and
busses.”

Maclnnes in N. Y.
CHARLES MacINNES, Young &
Rubicam’s representative in Bra-

zil, is in New York for the next
four to six weeks.

New Improved Sets

Forecast in Month

Philco Head Sees 314 Million
Radios Possible This Year
JOHN BALLANTYNE, president
of Philco Corp., Philadelphia, said
in a broadcast on Mutual’s Recon-
version and Jobs program Thurs-
day night that at least 25,000,000
radio sets are needed to meet the
present demand in the United
States alone, and the first of these
sets, greatly improved in tone,
power, selectivity and appearance
should be available within the next
month or two.

It is possible, Mr.
said, that 3,500,000 receiving sets
will be manufactured before the
end of this year, with many im-
provements gained from wartime
research.

Mr. Ballantyne pointed out that
the export market for American
radio sets and phonographs has
never been more promising, which
means that employment opportu-
nities in the radio industry are
high.

“A recent survey by the Radio
Manufacturers Assn. revealed that
145,000 people would be employed
by the radio industry when recon-

Ballantyne *

version was completed. This repre-"

sents an increase of 68% over the
pre-war level. When television
reaches a nation-wide scale, em-
ployment in the radio industry will
be far above even these immediate
post-war levels,” he said.

Thomas H. Beck, president, Cro-
well-Collier Publishing Co., who
also spoke on the broadecast, pre-

dicted at least four years of great

prosperity following reconversion,
with corresponding increases in
advertising for radio, magazines
and newspapers.

Amoco Redskin Hookup

THREE stations will carry spon-
sored broadcasts of the Washing-
ton Redskins football schedule,
WMAL Washington, WITH Balti-
more and WLEE Richmond. Amer-
ican Oil Co., Baltimore (Amoco)
is sponsor, along with Lord Balti-
more filling stations, placing
through Joseph Katz Co., Balti-
more. WLEE jeins the hookup Oct.
7, since it will not take the air
until Oet. 1.

— where the
first laws for
Canada were
drafted.
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GETTING RESULTS

Today, Quebec Province is progressive and
alert~—a wide-awake market for your goods
or services.
stitute a specialized radio audience for
your sales message.
customers for your product—provided
that your Radio program is designed with
knowledge of their preferences in Enter-
tainment.
and can assist you. We now plan and
produce programs in both English and
French for many leading National ad-
vertisers. 0

Her 314 million people con-

You can make loyal

That is where we specialize

LET US HELP YOU
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enced by many considerations other
than the paramount one—whether
the purchaser is best qualified to
operate the station in the public
interest. .

“For example,” the majority ob-
served, “the retiring broadcaster is
very apt to be more influenced by
the size of his prospective pur-
chaser’s pocketbook than by the
type of service which the purchaser
plans to offer the public. In this
case Mr. Crosley testified that who-
ever bought his company had to
buy it as a single unit. Thus, the

+ field of possible purchasers of WLW
was at once narrowed to persons
and concerns who were able and
willing to buy the $22,000,000 man-
ufacturing corporation to which the
station was licensed.

Majority Decision

“However, so long as Mr. Cros-
ley has chosen a purchaser who
possesses the prescribed qualifica-
tions, his selection cannot be set
aside—even though there migbt be
many other better qualified per-
sons willing and anxious to take
over the operations of WLW—
unless past precedents are ignored

+ and the Commission embarks upon
new policies which would cast
serious doubt upon the qualifica-
tions of a substantial number of
existing stations.”

The majority pointed out that
the procedure which has prevailed
in transfer cases is “in sharp con-
trast” to that prescribed by Con-
gress for considering new station
applications although the stand-

- ards prescribed in the Act are
identical. There is a competitive
situation where issuance of par-
ticular broadcast frequencies are
concerned and the Commission usu-
ally has a choice between appli-

. cants. Anyone has the opportunity
of going into the broadcast busi-
ness, where new stations are con-
cerned.

But the procedures relating to
transfers, the opinion held, “has
resulted in a situation where . .
more than half of existing licenses
were not selected by the Commis-
sion on the basis of competitive

BROADCASTING o

Harmon Returns

TOM HARMON, Michigan
All-American ’39 and 40, re-
cently disoharged from the
AAF, has signed with WJR
Detroit to broadeast the U.
of Michigan football games
this season. First broadcast
is Sept. 15, with Great Lakes-
Michigan game. Before join-
ing the service, Capt. Har-
mon was WJIR sports direc-
tor.

applications but instead were se-
lected By some transferor who in
many cases, like Mr. Crosley, was
retiring from the broadeast busi-
ness.”

The majority declared that the
Commission is unanimous in the
view that “immediate steps” be
taken to harmonize transfer pro-
cedure with the benefits of com-
petition provided new station ap-
plicants so that in future cases like
the present a choice would be af-
forded among various purchasers.

On other aspects of the Crosley-
Avco sale, the majority agreed:

That unless established policies
are to be ignored there is no alter-
native but to approve the transfer.

That extensive interests in other
businesses enjoyed by the trans-
feree are not a basis for denial but
pose a problem for Congressional
consideration.

Stock Not Basis

That the fact that the trans-
feree’s stock is widely held and
listed on the stock exchange is not
a basis for denial.

That there is no basis for dis-
approval on the ground the seller
is better qualified than the pur-
chaser,

That the transfer cannot be de-
nied because the radio properties
are not segregated from the over-
all consideration paid.

As to the price paid for the
Crosley properties, the majority
felt that it cannot properly draw
this line on the basis of the present
Communications Ac¢t and must
await establishment of standards

Broadcast Advertising

by Congress. Until this phase of
the problem is dealt with through
legislation, it declared, it must con-
tinue to limit its considerations to
three questions:

1. Does the price paid indicate
trafficking in licenses?

2. Does it adversely affect the li-
censee’s financial qualifications?

3. Would the price paid result in
overcommercialization of the sta-
tion at the expense of rendering a
public service?

The majority could find no basis
for substantiating any such pos-
sibilities.

Two Dissenting Opinions

Dissenting, Commissioners Walk-
er and Durr pointed to Aviation
Corp. as a large holding company
of a type that controls important
segments of the economy without
corresponding responsibility. The
applicant failed to give the FCC a
valuation on its broadcast prop-
erties, they argued, nor has it
shown familarity with duties and
responsibilities of a licensee.

Answering the majority argu-
ment that denial of license to an
applicant whose business interest
lies outside broadcasting would
throw the industry into chaos, the
minority said it would have been
more appropriate to await Con-
gressional action on weakness in
the legal provisions involving trans-
fers before approving a transfer of
domestic and international facili-
ties of the importance involved in
the Crosley case.

The Walker-Durr dissent said
competition for frequencies should
not be in terms of ability to pay the
highest price but in terms of pub-
lic service to be rendered. They
contend that the Commission’s past
mistakes or omissions in the field
of station transfers do not vest an
interest in any licensee or pros-
pective licensee, and the Commis-
sion’s statutory responsibility is not
diminished by any such failures or
omissions.

Failure to disclose price at which
Crosley broadcast facilities are
transferred is cited in the dissent,
along with possible pressure of the
holding company on the station
management to earn a return and
the consequent danger of wiping
out the limited amount of sustain-
ing time now available.

The two Commissioners agreed
that denial is required on grounds
stated in a separate dissent by
Commissioner Wakefield.

' Package of Equities

He argued that Avco is less quali-
fied than Crosley and that the suc-
cessor should have qualifications as-
suring at least a comparable stand-
ard of service. Avco was not origi-
nally interested in buying radio
stations, Commissioner Wakefield
said, considering the radio proper-
ties “a package of equities”. Ade-
quate time existed to find a fully
qualified buyer, he added. He also
pointed to the lack of information
as to the price paid for radio

(Continued on page 82)
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(Continued from page 81)
properties as well as the future
program and financial policies.

The proposed procedure of the
majority, he said, should have been
instituted in this case. He agreed
the case showed deficiencies in the
Act and favored specific recommen-
dations for submission to Congress.

Proposal

Text of proposed procedures to
govern future transfer cases fol-
lows:

The institution of a completely
satsfactory procedure to govern
transfer cases must await further
congressional action. However, the
Commission is of the opinion that
under the present Act it has the
power to take certain steps which
are in the right direction, even
though we cannot completely deal
with the questions of price or con-
sideration. The Commission will
therefore at an early date call a
public hearing for the purpose of
considering proposed new rules and
regulations which, if adopted,
would apply to all transfer appli-
cations filed after the date of this
decision and which would prescribe
procedures along the following
lines:

1. Upon the filing of an applica-
tion for a transfer or assignment
of license involving a controlling
interest in a broadcast station, the
Commission will give public notice
of the pertinent details of this ap-
plicaton and will require that the
applicant give similar notice in a
local newspaper in the community
in which the station is established.
This public notice, both by the Com-
mission and the applicant, shall
state the terms and conditions of
the proposed sale and the name of
the transferee. It shall further con-
tain an announcement that any
other person desiring to apply for
these facilities may do so on the
same contract terms and conditions
as set forth in the contract.

Retain for 60 Days

2. The Commission will retain
the application for a period of 60
days, during which time no action
shall be taken in order to afford
interested persons an opportunity
to file competing applications.

3. If no other applications are
filed during this 60 day period, the
Commission will then consider the
original application on its merits.

4. If, during the 60 day period,
other applications are filed, the
Commission will then consider all
applications on their merits. If it
appears that the transferee select-
ed by the licensee is the best quali-
fied, and that the transfer is other-
wise in the public interest, the
Commission will grant such appli-
cation without a hearing. If the
Commission cannot make such a
determination on the basis of the
application, it will be designated
for hearing along with all other
competing applications.

5. At this hearing one of the is-
sues shall be “to determine which
of the applicants is best qualified

Ford Resumes
FORD SUNDAY symphonic
hour, discontinued since 1942,
returns to the air over Amer-
ican network, 7-§ p.m. CPT,
Sept. 13th. William J. Red-
dick will resume his duties
as program producer, with
guest conductors and soloists
including such famous artists
as Eugene Ormandy, Dimitri
Mitroupoulis, Fritz Reiber,
Reginald Stewart, Jascha
Heifitz, Dorothy Maynor,
Reis Stevens and Eleanor
Steber. Program date is set
to coincide with first major
release of Ford automobiles
to dealers. Contract for 52
weeks was signed by Kenyon
& Eckhardt, Chicago.

to continue the operation of the li-
censee”,

6. If at the conclusion of the
hearing the Commission determines
that the proposed transferee se-
lected by the licensee is the best
qualified and that the transfer is
in the public interest, the applica-
tion will be granted. However, if
the Commission concludes that one
of the competing applicants is best
qualified, an order will be entered
denying the transfer application
and granting consent to a transfer
to a competing applicant, if the
parties enter into a contract and
file a new joint application accept-
ing the grant within 30 days.

7. The proposed new rules and
regulations, if adopted, would not
apply where less than a controlling
interest in a station is proposed to
be transferred. Nor will they be
applicable in cases where the trans-
fer or assignment involves no real
change in the control of the sta-
tion. For example, transfers from
corporations to partnerships where
control is retained by the same per-
sons would not be covered. Nor
would the proposed regulations ap-
ply to transfers from a licensee to
an executor or administrator, ete.

Carry Out Intent

It is believed that such a pro-
cedure will more adequately enable
the Commission to carry out the
congressional intent that the best
qualified person be licensed for each
available frequency. No harm will
result to the transferor since he
either sells his station to the per-
son he selected under the terms
and conditions specified in his con-
tract, or he sells to another person
on the same terms.* However, if
he is unwilling to sell on the same
terms and under the same condi-
tions to another person, whom the
Commission believes is better qual-
ified, then the transferor need not
sell at all. The only change which
this procedure will cause is giving
the Commission some real voice in
the selection of a proper successor.

One additional problem remains.
Even if a procedure such as this
had been in general effect when this
case arose, it would not have solved
one aspect of the problem. The in-
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stant transaction concerns not only
the sale of the Crosley broadcast-
ing facilities but in addition the
transfer of the manufacturing
plant which The Crosley Corpora-
tion owns. It would obviously not be
feasible to expect a competing ap-
plicant in a similar situation to pur-
chase the entire Crosley organiza-
tion in order to obtain the right to
operate its broadeasting properties.
Accordingly, in order to prevent a
recurrence of this situation in all
future transfers where broadcast-
ing assets are comingled with sub-
stantial amounts of non-broadecast
assets, the Commission will not en-
tertain an application for the trans-
fer unless a segregation is made
and a separate purchase price
agreed upon.

Part Way Only

This proposed procedure will,
however, only go part of the way
toward correcting the deficiencies
in the transfer procedure. There
will still be no ceiling on the prices
which can be charged for broad-
cast stations and this will tend
sharply to restrict the field of po-
tential transferees. In most cases
a person retiring from the broad-
cast business will naturally seek
the purchaser who will pay the
highest price. While there will fre-,
quently be other qualified persons
who would be willing to meet this
price, if the price is artificially high
and exceeds the value of the phys-
ical properties and good will there
will be many more qualified persons
who will not be in a position to com-
pete. Accordingly, a completely ef-
fective transfer procedure must not
only permit the Commission to se-
lect the transferee, but must also
insure that the field of its choice
is not unreasonably restricted by
permitting sales of stations at arti-
ficially high prices. Corollary prob-
lems related to the control of prices
are the question of whether radio
stations should be required to keep
their accounts on a uniform basis
so that any price ceiling which Con-
gress may prescribe will be applied
to all stations on a uniform basis.
Also it is believed that Section 310
(b) of the Act should be further
strengthened by giving the Com-
mission specific jurisdiction over
the transfer of substantial minority
interests in radio stations.

The Commission is of the opinion
that these problems should be
brought to the attention of Con-
gress with a recommendation that
it consider legislation and steps to
that end are being taken.

* In proposing this new procedure we
are not unmindful of the argument
that will be made against it on the
ground that in many cases a contract
of sale is based upon the credit stand-
ing of the purchaser and that the seller
may not be willing to rely upon the
integrity of the applicant which the
Commission has selected. Such objec-
tion is easily overcome. In lieu of credit
a competing applicant may be compelled
to pay cash. If the contract calls for
installment payments and the seller is
unwilling to rely upon the fidelity of
the purchaser’s promise, the total pur-
chase price can be placed in escrow,
to be disbursed in such instaliments
as the seller desires. These and othen
minor difficulties may be easily resolved.

Broadcast Advertising



Not Unusual for Big Business
To Hold Broadcast Licenses

JUSTIFYING its approval of the
Crosley-Aveo transfer, the major-
ity opinion of the FCC pointed out
that it is nothing unusual for big
business concerns to hold broadecast
licenses. “Large companies were
among the pioneers of radio broad-
casting,” the opiniom observed,
“and contributed much to the de-
velopment of the art.” Some of the
early licensees cited were:
Alabama Power Company (a pub-
T lie utility)

Ford Motor Company (automobile

manufacturer)
Gimbel  Brothers (department
store)

Warner Brothers (movie company)
Westinghouse Electric and Manu-
facturing Company (manufac-
turer of electrical products)
General Electric Company (manu-
facturer of electrical produets)
Midland Refining Company (oil
company)
Earl C. Anthony (distributor of
automobiles and accessories)
Union Trust Company (bank)
Woodmen of the World (life insur-
ance)

In addition, the decision de-
clared, there were a large number
of newspapers and various indus-
trial and manufacturing firms.

If the Commission were to. deny
‘the transfer to. Aveo on the ground
that such a .company, because of
its other intérests, is not qualified
to hold a license, said the majority,
then such a policy would have
to be applied to present holders
when they seek license renewals.
The result would be, it asserted,
that doubt would be cast upon the
status of licenses held by such com-
panies as:

" Westinghouse Electric and Manu-

Al

facturing Company (manufae-
turing)

Earl C. Anthony, Inc. (automobile
distributors)

Southwestern Sales Corporation
(oil)

General Electric Company (manu-
facturing)

Stromberg Carlson Company
(manufacturing)

L. B. Wilson, Ine. (theaters)

Loews Incorporated (theaters)

Durham Life Insurance Company
(insurance)

L. Bamberger and Company (de-
partment store)

National Life and Accident Insur-
ance Company (insurance)

Travelers Indemnity Company (in-
surance)

Sidles Company (automotive equip-
ment)

Farmers and Bankers Life Insur-
ance Company (insurance)

Columbia  Broadecasting System
(recordings and transeriptions)

American Broadeasting Company
—Edward J. Noble (candy busi-
ness)

Radio Corporation of America

- (radio manufacturing and com-
mon carrier)

4

Consolidated Amusement Company
(theater operators)

Fisher Flouring Nills (flour)

May Seed and Nursery (seed dis-
tribution)

Jefferson Standard Life Insurance
Company (insurance)

Congress Square Hotel Company
(hotel)

Gimbel Brothers Inc. (dept. store)

Surety Life Insurance Company
(insurance)

General Tire and Rubber Company
(tire manufacturer)

Maison Blanche (department store)

L. D. Baggs (bus operator)

Henry Field (nursery and seed)

H. D. Peet (packing company)

Lit Brothers (department store)

Cook Paint and Varnish Company
(paint manufacturers)

Southwestern Hotel Co. (hotel)

J. C. Liner Jr, (laundry business)

James A. Noe (gas well operator)

California Crematorium (under-
taker)

Breen and Loomis (creamery)
And further, the opinion held

a policy of diserimination against

companies having diverse interests

would exclude station WLW even

if it remained under its previous

ownership “since the principal bus-

iness of the Crosley Corp. is not

broadcasting but the manufactur-

ing of household appliances”.

Quick Action Seen
On Daylight Time

SIXTEEN measures for return to
standard time were introduced in
Congress last week, 15
House and one in the Senate, with
indication that action may get un-
der way in time to provide for
abrogation of war time by Oct. 1.

Most of the bills merely propose
to do away with war time, but a
measure introduced by Rep. Rizley
(R-Okla) would establish standard
time for the continental United
States. All House bills were re-
ferred to the Interstate & Foreign
Commerce Committee, of which
Rep. Lea (D-Cal.) is chairman. A
bill introduced by Sen. Byrd (D-
Va.) was referred to the Senate
Interstate Commerce Committee,
of which Sen. Wheeler (D-Mont.)
is chairman.

Rep. Cannon (D-Mo.), in a
speech Thursday, said he has yet
to find a member of the House who
opposes cancellation of war time.
He observed that President Tru-
man’s message to Congress the
same day had approved repeal of
wartime restrictions which Con-
gress might wish to terminate. He
added that WPB has withdrawn
opposition to cancellation.

Effective in early 1942, nation-
wide war time eliminated the semi-
annual juggling of broadeast
schedules to adapt schedules to the
daylight saving time operative in
some of the large cities.

Ralston Tom Mix, Ole Opry Shows Get
High Hooper; Station Contest Starts

SEIZING the opportunity offered
by the high Hooper rating of the
Tom Mix show, Ralston Purina Co.,
St. Louis, is running an ad in trade
magazines suggesting the program
as a means for finding out the mail
pull of the station carrying it.
Company has planned a contest,
with eight prizes, the first of which
is a $500 War Bond. Tom Mix is
heard on 215 Mutual stations, 5:45
p-m. (CWT). :

According to Hal Chase, adver-
tising manager of Ralston Purina’s
cereal department, the series has
attained since it has been on the
air the highest Hooper for a day-
time audience children’s show, the
largest male adult audience, and
the largest children’s audience for
that type show. Charles Claggett,
vice-president of the Gardner Ad-
vertising Agency, St. Louis, won
the 1945 Irma Proetz Award for
his commercials on the Tom Mix
program.

Double Take

Second Shredded Ralston show
for the Ralston Co., is Grand Ole
Opry House Matinee. The half-hour
show, a portion of the Grand Ole
Opry, is transcribed each Sat-
urday night at WSM Nashville,
then fed to the western part of the
NBC hook-up the following Satur-
day noon.

Ratings for stations carrying the
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show—KVOO Tulsa, WKY Okla-
homa City, WFAA Dallas, KPRC
Houston, WOAI. San Antonio—
jumped almost 50% for the time
slot Opry Matinee filled. Contract
is for 52 weeks on the stations, and
it may go national later.

Shredded Ralston commercials in
the latter show are incorporated in
the program. Frequently, the audi-
ence, entertainers and announcer
join in a rousing chorus of “She’ll
be eatin’ Shredded Ralston when
she comes”, or some similar plug.

Grand Ole Opry itself, live talent
show, is a five-hour program orig-
inating in the studios of WSM,
running from 6 p.m. to 11 p.m. Sat-
urday night. It is part sustaining,
with several sponsors participating
in other parts.

In addition to the Shredded Rals-
ton transcription, the company
uses two other half-hours of the
show to promote Purina Chows
(livestock and poultry feeds). Then
Ernest Tubbs and his Texas Trou-
badours tour towns in the Nash-
ville area, dressed in hillbilly cos-
tumes, repeating the famous red
and white checkerboard of Ralston
Purina packages, promoting the
company’s products.

Ralston Purina sections of the
Grand Ole Opry are supervised by
Charles Brown, Gardner Adv. ex-
ecutive, in cooperation with Hal
Chase.
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TO MAKE SURE of get-
ing the audience of Nova
Scotia’s most thickly pop-
ulated area it.is hardly
necessary to stress the fact
that the station is . . . . .

CHNS

Halifax, Nova Scotia

| JOS. WEED & CO.
330 Madison Avenue, New Yerk
Representatives

NBC for the rich
Shenandoah Valley
of Virginia
WSVA

HARRISONBURG, VIRGINIA

ON THE SERVICE FRONT

Biarritz University Offers
ETO Troops Radio Workshop

BIARRITZ American University,
part of the Information & Educa-
tion Division’s program of educa-
tion in Europe, contains a complete
broadcasting station available to
troops who wish to study radio.
AFN Biarritz, 54th outlet of the
American Forces Network, is be-
ing used, in conjunction with
courses in speech and dramatic art
at the university.

Workshop station schedules news,
musical, variety, and dramatic pro-
grams, sports, and special events
and the usual round of programs
broadeast to troops. Students can
learn fundamentals of radio, elec-
trical engineering and radig broad-
casting, then put studies to practi-
cal use in the station.

The Polytechnic School, London,
will have a three-month course in
radio engineering, starting Sept.
18. Other British universities will
offer electrical engineering courses
scheduled to begin in September.

Warton American Technical
School at Wharton, England, teach-
ing technical radio, will include a
special section devoted to radio re-
pair. Courses in radio division in-
clude radio receiver servicing, spe-
cial radio receivers, and radio shop

operation.
* * *

AFN-Berlin
AMERICAN FORCES Network’s
newest link, Berlin, got off to an
auspicious start when it was for-
mally dedicated for the use of oc-
cupational troops in the Reich cap-
ital area.

Sgt. Mel Galliart, former an-
nouncer and production man with
KFVD Fort Dodge, Iowa, and WLS
Chicago, emceed the dedicatory
program and gave the first an-
nouncement “AFN-Berlin is on the
air.”

First program featured Ameri-
e¢an music, Bing Crosby, Frank
Sinatra, Bob Hope, Calvalecade of
America and Hour of Charm, fol-
lowing which AFN-Berlin swung
into its regularly scheduled 20-hour
daily broadcasting session.

* * *

AAF Radio Changes

COMPLETE reorganization of the
AATF Office of Radio Production
will result in the continuation of
four of the most outstanding of the
AAF’s ten network programs, ac-
cording to Lt. Col. Frederick Bris-
son, chief of the AAFORP, pro-
moted to that rank last week.

After conferences with net offi-
cials in New York, Col. Brisson
said that Your AAF (previously
Fighting AAF), will continue un-
der that title on American, at 10:30
p.m. Thursday.

Return to Duty, true story of a
flyer’s rehabilitation and reassign-
ment, remains on Mutual, 5:15 p.m.
Saturday. Roosty of the AAF is on
Mutual, Sunday 3 p.m., with I Sus-

tain the Wings on NBC, Saturday,
6 p.m. All are EWT.

Personnel of the New York and
Hollywood AAF Radio Production
Units will be screened, with sub-
stitutions being made from person-
nel of the late Maj. Glenn Miller’s
Band, returned after 14 months
overseas, where they made a total
of 526 broadcasts. Newly formed
group will be augmented by essen-
tial men from original units, and
will operate from New York, with
all productions originating from
there. Also, there will be a realign-
ment of the 12 overseas combat
teams, some of which will remain
overseas to tell the story of the
AAF occupation forces.

* * *

Teamwork Praised

Close teamwork which character-
ized the operation of the AEF pro-
gram from its inception on D-Day
to its recent dissoclution gave proof
that international cooperation can
exist and resulted in a definite step
forward in radio, according to Capt.
Jack London, operations officer for
the AFN in the United Kingdom.

The British made available to
the Americans everything they had
in the way of technical material,
Capt. London said, and the Amer-
icans have influenced the British
by making the latter conscious of
split-second program timing.

* * *

Bronze Star to Graham
CAPT. JOSEPH W. GRAHAM,
in charge of the radio division of
the Public Relations section at
headquarters, ETO, has been
awarded the Bronze Star Medal in
Paris for meritorious service with
Theater Service Forces Headquar-
ters Public Relations. He has pro-
duced a number of the Army Hour
programs which were broadecast
from Europe to the U. S. Before
entering the Army in 1941, he was
with WCKY Cincinnati and WPAY
Portsmouth, O.

Double Surrender

WAR CORRESPONDENTS
Bob Brumby of Mutual and
Clark Lee of INS ran up a
double surrender score in
two days last week. On Wed-
nesday the remains of the Jap
fleet, about 40 ships includ-
ing subs, “surrendered” to
them at the Kure naval base,
and the following day they
accepted the surrender of
Joseph Alfred Meissinger,
Nazi war criminal in charge
of the destruction of the
Warsaw ghetto, whom they
found in a Japanese hotel
where they were dining.

!

STEP UP YOUR

WMUR, Manchester, N. H.

+ = may | compliment you again
on the high quality of the selling
presentations on Telescript features
you are forwarding to us.

Hervey Carter
Manager.
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Why one husband kissed his

“ /
/lém < /@/ for the money you're

saving...while it’s coming in faster through
the war years. I know in my bones jobs like
mine may not last forever. Who can tell
what’s going to happen day-after-tomor-
row? Thank God you’ve got sense enough
to see that today’s the time to get a little
money tucked away.

¢/ -' e
4 /7 i
/ﬁéz& 2 A2 fox the war bonds

you’re making me hold on to! I'd never do
it without you, honey, it’s too easy to find
reasons for cashing ’em in—but when it
comes time to put the children through
school or pay for an emergency operation,
we’ll be thankful.

wife four times!

. | 5%

v
/@/4/@/ for the insurance

you talked me into buying. I've felt a lot
easier ever since I've known our future is
protected-—you and the kids would be safe
if anything happened to me—you and I
won’t have to spend our old age living on
someone’s charity. And every cent we put
in insurance or War Bonds or other savings
helps keep prices down.

M
é%za,‘ 2 /%‘d for being you—a

woman with brains-enough in your pretty
head to make sure we don’t buy a single
thing we don’t need in times like these—
because you know a crazy way of spending
in wartime would march America straight
into inflation. Baby, I sure knew how to
pick it the day I married you!

ONE PERSON CAN START IT!
You give inflation a boost

—when you buy anything you can do with-
out.

—when you buy above ceiling or without
giving up stamps (Black Market!)
—when you ask more money for your serv-

ices or the goods you sell. HELD
SAVE YOUR MONEY. Buy and hold “ g
all the War Bonds you can afford KEEF

~—to pay for the war and protect
your own future. Keep
up your insurance. /

AUnited States War message prepured by the War Adverusing Counell; spproved by the Otfice of War Informutiun; and contributed by this magazing ik cooperation with the Magazioe Publishers of America.
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New Hollywood studios at
6757 Hollywood Blvd.

connecting with
| Raodio Station KPAS,
\ Llos Angeles
Radio Station KSFO,
San Francisco

A Network

Universal Broadcasting Co.
6757 Hollywood Blvd.,
Los Angeles, Ho'lywood 8282
| Mark Hopkins Hotel,
San Francisco, Exbrook 4567

IN EASTER

% WRRF X%

S 5
PLETELY HIS

UNOAED MILLIDN [0 -'-HH!‘.,‘.

LR

Over 600,000 Population
67144 Radio Homes
6.188 Retail Outlets

Annual RETAIL SALES

Over $100,000,000
Served by
WRRF The American Network
Station
Write Us Today for Our
New Informative Folder

TARHEEL
BROADCASTING 5YSTEM, INC.
WASHINGTON, NORTH CAROLINA
Mational Radie Representatives
FORJOE & CO.

Mew York «Chicagos Philadelphia

~

» IN PRILADELPHIA

EiELT LAKE rIT\'

World Radio Society Can Aid Peace

Formation of Acadefny
Urged, With U. S.
Taking Lead
By PFC. CECIL K. CARMICHAEL

BROADCASTING and its conni-
vent services will be a dynamic
force offering great hope in the
new era born amidst the shambles
of the old. This fact imposes upon
its leaders a heavy duty and the
solemn responsibility of using the
medium as an instrument of serv-
ice in creating a reasonable ap-
preciation and a sensible sympathy
among the nations for the problems
and aspirations of each other.

Happily, present relations be-
tween the United Nations are con-
ducive to coordinated effort toward
the formation of a world society
to function as an agent of recogni-
tion and clearance for ideas and
methods in the arts and sciences
of the industry; as a stimulant to
the interchange of programs, and
as a promotor of mutual respect
among broadcasters in all lands for
their difficulties and accomplish-
ments everywhere. Such a society
would be completely cultural, in-
dependent of political connection
and with no authority.

Need for Self-Appraisal

Preparatory to a world organiza-
tion, broadecasting in the United
States would first have to set up
an organized body to evaluate it-
self and present a united cultural
front. The industry in America has
always looked to outside judges for
its prizes and approval. These
judges have been either a publica-
tion, a university, or any promo-

tion-minded institution, and their

annual surveys have had a salutary
effect; they have done much to raise
the level of broadecasting and pro-
vide it lighted paths to travel in
the formative days. But, because of
the natural competition between
publications, universities and in-
stitutions, none of the surveys has
commanded the undivided attention
and enthusiasm of either the in-
dustry or the public.

In other words, broadcasting now
that it is of age, might turn its
attention more closely to adult
self-appraisal and formulate care-
ful internal notions of what it has
found is good both for the industry
and the common welfare. It is well
to compete for, but unwise to con-
rentrate exclusively on the many
so-called Pulitzer Prizes of Radio,
the terming of which in itself seems
rather an indirect rebuke to broad-
casting, for it implies that radio
is dependent on another medium
for a standard high enough to
shoot at. Broadcasting does not
have to go beyond its own family
circle to find a synonym for ex-
cellence; any of a dozen or more
major stations or the networks
would provide one.

In an organization devoted to the
cultural and social significance of

broadcasting, the key words would
be Management, Arts and Sciences;
these three factors are the basic
pillars of the American system.
Without intelligent and progressive
management, the arts would not
shine with their full brilliance, nor
would the sciences explore and de-
velop to their greatest potential;
without the arts, neither manage-
ment nor science would present its
cleanest face to the public, and

RATIFICATION by the U. S. of
the United Nations Charter under-
scores the need of a world broad-
casting society to serve as a
dynamic force for peace and prog-
ress in the radio art. “Ceece” Car-
michael, former NBC program
promotion specialist, believes the
time is ripe for American broad-
casters to take the lead in forming
an Academy of Radio and Televi-
sion Management, Arts and Sciences
devoted to the advancement of
broadcasting as a social and cul-
tural influence.

without science, management and
the arts would be ineffective.

Anticipating the emergence of
television from its war wraps, a
natural name for the hypothetical
entity would be: the Academy of
Radio and Television Management,
Arts and Sciences. The sequence of
the initial letters forms a coined
word, ARTMAS, connotative of the
very quality which Management,
the Arts and the Sciences create,
and each is due its proportionate
share of credit for the lustre of this
artistic business, or practical art,
whichever you prefer.

The Academy would devote itself
wholly and single-mindedly to sift-
ing out and holding up for popular
examination the conscientious ef-
forts of the industry to provide the
American people with the best serv-
ice capable of being produced by
the talent and ingenuity attracted
by the stimulating competition of
the free enterprise system. It would
suggest, encourage and support
projects determined by it to be of
value in extending the use of the
media in the best interests of
progressive democracy, and it would
invite the efforts of all interests
to participate in the evolution of
broadcasting and television as a
social and cultural force. In short,
the Academy would function solely
in the spirit of the dictionary
definition of the word: “a society
of learned men united to advance
art or science”. It would be diligent
in recognizing all facets of the in-
dustry, knowing that all sides of
a diamond shine equally bright
when displayed in the light.

Awards for Merit

Thus, in the annual dispensation
of ARTMAS awards and credits,
the accomplishment of a difficult
and inspiring engineering feat, and
the courageous and enlightened
management policy or action would

receive the sanie attention as the
writing, production and perform-
ance of a program masterpiece.
The kudos would be distributed
with primary emphasis on indi-
viduals, for it is the life which in-
dividuals breathe into ideas that
make the results either leap to
heights of splendor or plod with
the heavy feet of mediocrity; and
the awards would be a sign that
the recipients had entered a select
circle whose members were entitled
to honor and respect for their
attainments.

Radio’s New Frontiers

United, as envisioned in ART-
MAS, and agreed upon the
standards it would pursue and
reward at home, American broad-
casting would be prepared to under-
take, through ARTMAS, the aims
already suggested for the field of
international relationships, and by
encouraging a fusion of sympathe-
tic ideals and culture make a
significant contribution to the dur-
able Peace everybody talks .about
and hopes for.

It is up to broadcasting in this
country to take the lead, as leader-
ship inevitably devolves upon thé
strong; and in a matter so vital as
the continual building of a com-
plex, workable society private citi-
zens and private business can no
more afford to think in narcissistie,
chauvinistic channels than can gov-
ernments, for public pressure is
the guiding stimulant of political
action and the type of action will
be determined by peoples’ under-
standing and opinion of each other.
Whether Peace is ephemeral or
permanent well may rest outside
the framework of government
structures and in the hands of men
and women of goodwill laboring:
in their own jobs toward the great
goal.

This is, indeed, One World, and
broadcasting, having done much to
knock down the barriers of the old,
can do infinitely more in helping
expand the frontiers of the new.
It is destined to play this role.




+ Reconversion News

TIMELY station promotion
deal was WGN’s move to
send News Director Robert F.
Hurleigh on a swing around
the Nation’s automotive cen-
ters for on-the-scenes ac-
counts of the industry’s re-
gonversion progress. Hur-
leigh will do remote broad-
casts on both his sponsored
news programs, 8 a.m. and 5
p.m.,, Mon. through Sat,
speaking directly from as-
sembly lines of Nash, Hud-
son and Ford in Detroit,

< Oldsmobile in Lansing, Mich.,
and Willys in Toledo, O,
where he will describe the
production of the new civilian
“jeep”. Jay Feree, WGN en-
gineer, will accompany him
on the tour.

FARM, HOME HOUR
GOES BACK TO NBC

ONE of radio’s pioneer programs,
the National Farm and Home Hour,
returns to NBC, Chicago, Sept. 15,
with few changes in the original
format.

Program will be heard each Sat-
urday, 12-12:30 p.m. CDST over
approximately 40 stations, spon-
sored by Allis-Chalmers (tractors),
Milwaukee, with contract signed by
Bert S. Gitting Agency, Milwaukee.

Program started on NBC’s Blue
network in 1928, and stayed with
Blue when NBC broke away, re-
maining until June, 1944, when U.
S. Department of Agriculture,
which owns title, withdrew broad-
cast rights over differences in pol-
icy. Present set-up calls for Ever-
ett Mitchell, who has been fea-
tured on Farm Hour since 1930 as
me. Homesteader’s Orchestra, and
farm and Home Quartette. Guest
stars and five-minute cut-ins from
Washington will also be highlighted,
with Clinton P. Anderson set to
welcome show’s return to the air.

Snow in September..

down South...

Cotton is the 18-county
WSPA-Piedmont’s largest
money crop. Over 27,500,000
baled - pounds each year are

oduced in Spartanburg
Eounty alone.

SPARTANBURG,
SOUTH CAROLINA
Home of Comp Croft
5000 watts Day, 1000 watts Night

950 kilecycles, Rep. by Hollingbery
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NEW BBC DIRECTOR
ARRIVES IN STATES

CHARLES BREWER, veteran of
almost 20 years service with the
British Broadcasting Corp., arrived
in New York last week to assume
the post of BBC
North American
director. He suc-
ceeds John Salt,

recently trans-
ferred back to
England.

Gaining practi-
cal experience in
broadcasting at
Cardiff and Bir-
mingham, where
he first special-
ized in the production of variety
and light entertainment programs,
Mr. Brewer went to London as
variety producer in 1933 and two
years later was named assistant
director for variety. Two of the
most popular prewar BBC pro-
grams, BBC Scrapbook and Flying
High were his.

A veteran of the Royal Flying
Corps in World War I, Mr. Brewer
joined the RAF as a member of the
staff of the bomber command at
the outbreak of World War II
In 1941 he transferred to the Fleet
Air Arm, first in communications
work and later in command of
training squadrons. In 1944 he
spent some time in Paris as special
liaison officer between SHAEF and
BBC.

Urging the continuation and ex-
pansion of the wartime collabora-
tion between BBC and American
stations and networks “to our mu-
tual advantage”, Mr. Brewer de-
seribed this collaboration as “an
important factor in the total war
effort”,

“Now that the war is ended,”
he went on, “there are equally im-
portant benefits to be derived from
a continuation of this spirit of
cooperation. Unfettered by prob-
lems of security and wiser because
of our wartime experiences, the
free radio organizations of the
United States, Great Britain and
the rest of the world can now em-
bark on a program to make radio
an instrument to help bring about
a better understanding between the
peoples of the world.”

Mr. Brewer, who last visited the
United States in 1935, will meet
the press at a luncheon to be given
in New York on Thursday

Mr.-Brewer

Biow Changes

RESIGNATIONS of Sam Gill, di-
rector of research, and Frank Bar-
ton, business manager of the radio
department, from Biow Co., N. Y.,
both effective Oct. 1, seemingly
point to a reorganization of the
agency, although Mr. Gill stated
that his resignation had no con-
nection with that of Mr. Barton.
Milton Biow, agency president, was
not available for comment. No re-
placements have been named, nor
has either Mr. Gill or Mr. Barton
announced future plans.

® Broadcast Advertising

Ununs of THE FCC

AUGUST 31 TO SEPTEMBER 7 INCLUSIVE

Decisions . . .

ACTIONS BY COMMISSION
SEPTEMBER 4

WSRR Stamford, Conn.—Designated
for hearing application consent to vol-
untary assignment of license from
Stephen R. Rintoul to Western Con-
necticut Broadcasting Co. (Jett and
Wills voting for grant).

SEPTEMBER 35

WDSU New Orleans—Closed proceed-
ings in complaint filed by Senator John
H. Overton charging WDSU had refused
to make available time for political
broadcasts but placed licensee on no-
tice that the facts in record are subject
to further review when application Is
made for renewal.

KOMA Oklahoma City—Proposed find-
ings of fact and conclusions that ap-
plication for CP to shift from 1520 kc
5 kw N and D to 690 kc 5 kxw N 500 w
D be denied but without prejudice to
fillng of new application within 12
months; KOMA to be issued six-month
temporary authorization to use 1520 kc¢
5 kw D 500 w N nondirectional to re-
duce Interference to WKBW Buffalo
and eliminate Interference to TGW
Guatemala.

KGGF Coffeyville, Kan.—Proposed to
grant regular license renewal for period
ending 11-1-468 since applicant is pro-
ceeding with steps to correct interfer-
ence. Commission policy presently pre-
vents grant CP to change from 690 kc
1 kw LS 500 w N to 1 kw N and D.
directional.

ADMINISTRATIVE BOARD ACTIONS

SEPTEMBER §

WGBR Goldsboro, N. C.—Granted CP
new relay statlon 2 w.

ACTIONS ON MOTIONS
SEPTEMBER 6

KOMO, KJR, Seattle — Granted in
part motion to continue hearing now
set for 9-17-45 on license renewals and
continued same to 10-15-45.

WCHS Charleston, W. Va.—Granted
continuance renewal hearing from 9-10-
45 to 10-15-45

Applications . . .

NEW-—99.1 m.c. Willilam Avera Wynne,
Rocky Mount, N, C.—Cp new FM sta-
tion 8,610 sq. mli.

.
Tentative Calendar . . .
SEPTEMBER 10
NEW, Fred O. Grimwood, Blooming-
ton, Ind.—CP 1490 kc 100 W unl.

SEPTEMBER 12

NEW—1230 ke, O. E. Richardson, R.
W. Widdel, S. G. Strasburg, d/b Voice
of Marion, Marion, Ind.—CP 250 w unl.

SEPTEMBER 13

NEW-—1340 ke, C. M. Zinn, G. Leslie
Golliday, d/b Martinsburg Broadcasting
Co., Martinsburg, W. Va.—250 w unl.:
consolidated with NEW—1340 k¢, Rich-
ard Field Jr., Grant Pollock, d /b Berke-
ley Bestg, Co., Martinsburg, W. Va.—
25¢ w unl.

Kuch Service
PAUL L. KUCH, former advertis-
ing and sales promotion director
of Aerovox Corp., New Bed-
ford, Mass., has established an ad-
vertising and sales promotion serv-
ice for industrial advertisers at
410 Olympia Bldg., New Bedford.

Guide to Recorded BMI Music

Dise Data
for
Dise Users

® They call it the *“Disc Jockey's Bible” , .,
DISC DATA is truly one of the most valuable aids
to users of phonograph records in radio.

leaf folder.

e At the moment,

57 noted band leaders and vocalists , . -
names and new record releases constantly being

added.

provided by BMI . .

KNOW YOUR BM! MUSIC
AND KNOW HOW \
BMI CAN SERVE YOU h

for his programs . . .
The names of ovistanding recording f
artists, alphabetically listed. Biographical highlights,

Y photos, and up-to-date listings of BMI-licensed song

| titles, giving labels and numbers.

o

for BMI's

® DISC DATA gives the Disc Jockey everything he needs

all in one compact, loose«

DISC DATA includes material on

with new !

DISC DATA is but one of the many services to radio ".
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Help Wanted

Wanted—Veteran first class license hold-
er for transmitter and/or studio for
Rqcky Mountain 1 kw outlet. State
education and experience. Box 661,
BROADCASTING.

Excellent opportunity offered to 1st
class engineer by 250 watt Indiana net-
work station. Permanent position, start-
ing at $45.00 per week. Box 43, BROAD-
CASTING.
Announcer for 1 kw, NBC affiliate, west~
ern station, permanent position, good
working relationships. Box 87, BROAD-
CASTING.

Young lady to handle the continuity
for small but progressive network sta-
tion. Must write good copy and accu-
raty typing. To handle spot announce-
ments and write local commercial pro-
#rams. Ideal working conditions. Send
fuil details, photo and salary require-
ments to Box 94, BROADCASTING.

Ex]ierlenced announcers and copy writ-
ers for new local southern station open-
ing soon. Send transcription, photo,
and full detalls first letter. Box 122,
BROADCASTING.

Announcer—Capable handling various
responsibilities 250 watt network station
in attractive midwestern city. State all
including salary requirements. Box 138,
BROADCASTING.

Operator—First class for 250 watt mid-
wes}ern statlon. Permanent job for right
man. Box 139, BROADCASTING.

'IE.hsmitter engineer—First class license
for southern station in town of 35,000.
Box 141, BROADCASTING.

Announcer-continuity writer wanted for
250 watt Independent. Single preferred.
$40.00 for 40 hours. Low lving costs.
James McGowan, WLOG, Logan, W. Va.

Progressive network affiliate tn Houston,
Tex: has opening for versatile an-
nouncer. Must be steady, sober. Good
opportunity to develop own show ideas
and talent fees avallable. Wire or call
Dick Altman, KTHT, Houston, Texas.

Sports announcer wanted. Experienced
play-by-play sporte announcer especial-
ly for football and basket ball. Salary
open. Send audition disc and complete
information to Radio Station KHMO,
Hanunibal, Mo.

Combpination operator-announcer, first
class license. 250 watt statlon, going to
1 kw soon. City of 8500. Heart vast agri-
cultural ranching area. Site much
postwar expansion, including million-
dollar veterans hospital and sugar fac-
tory. Newspaper operated station. RCA
equipped. State salary expected. No
high cost living section. Permanent job
for fellow with happy, willing, progres-
sive disposition. Write Star Printing Co.,
Miles' City, Montana.

Experienced announcer wanted with
third class ticket. Must be capable
copywriter and have car. Submit photo
and complete radio background with
references. Progressive station with
plans, KSEI, Pocatella, Idaho.

Wanted—First class radiotelephone op-
erator who knows transmitters and as-
sociated equipment. Good maintenance
man. Provide radlo background, refer-
ences and snapshot. KSEI, Pocatello,
Idaho.

Need 8 man with first class license who
can announce. MBS affiliate. Call, wire
or write telling all to Duane L. Watts,
General Manager, KHAS, Hastings, Nebr,

Help wanted—3 engineers holding first
phone| licenses. Network station located
in midwest. Opportunity for advance-
ment for men qualified. Reply, North
Centrgl Broadcasting System Inc., 360
N. Mic¢higan Ave., Chicago 1, Il.

Wanted—Licensed engineer for WJEF,

Grand Rapids. Write Chief Engineer,
WKZO, Kalamazoo. ‘

SALESMAN

+ « « wanted to sell radio odver-
tising for station location in large
metropolitan eastern city. Very lib-
eral Address
replies to Box 128, BROADCAST-

commission basis.

ING, 870 Notionol Press Bldg.,
Washington 4, D. C.

Classified Advertisements

PAYABLE IN ADVANCE-—Checks and money orders only—Minimum $1.00.
Situation Wanted 10c per word. All others, 15¢ per word. Count 3 words fer
blind box number. Deadline two weeks preceding issve date. Send box replies

Situations Wanted (Cont'd)

to B 1 : M

870 Nati

| Press Bldg., Washington 4, D. C

Help Wanted (Cont’d)

Situations Wanted (Cont’d)

Engineer with first class license. West-
ern Pennsylvania, 250 watter. State sal-
ary requirements. Box 128, BROAD-
CASTING.

Situations Wanted

Announcer—Some experience, recently
discharged from service. Box 147,
BROADCASTING.

Attention FCC applicants—Experienced
television engineer currently assoclated
with established commercial tele sta-
tion seeks connection with proposed
tele station, preferably California or
Texas, Capable of supervision of layout,
installation, and operation of studios,
transmitter, fleld and telecine equip-
ment. Box 57, BROADCASTING.

Radlo engineer available—215 years re-
search and construction of FM transmit-
ters equipment for Navy Department.
4%% years chief engineer of local AM
broadcast station. 6 years of Industrial
electrical engineering. Desire job of con-
structing FM and TV broadcast stations.
References of abllity, character and re-
sponsibility upon request. Box 71,
BROADCASTING.

Chief engineer avallable, six years chief
engineer, four years FCC engineer, one
year Western Electric field englneer. Box
93, BROADCASTING,.

Engineer—Seven years broadcasting, five
as chlef engineer; three years War De-
partment; competent, progressive, re-
liable. Desires position with progressive
station in Minnesota, Wisconsin, Michi-
gan or west coast. Avallable October 15.
Box 100, BROADCASTING.

Announcer-program director 6 years
experience, solid production background,
knowledge of sales, wants to contact
west coast CP, or broadcasters, with per-
manent opening. If possible, will ar-
range personal interview. Box 102,
BROADCASTING.

Writer - commentator - program stylist
~—Gal Friday with new ideas for post-
war programs. Writes news, continuity,
publicity, commercials. 10 years experi-
ence press and radio; Chicago, New
York, Hollywood, Europe. Chicago pre-
ferred. Box 106, BROADCASTING.

Continuity writer. Wide experience in
writing and dramatic fields. College
graduate. Excellent references. Box 112,
BROADCASTING.

Radio experience in all capacities, ex-
cept engineering and sports. Started 18
years ago; also business, advertising and
executive experience. Prefer newscast-
ing and selling time. State salary and
your future. Can furnish references.
Box 137, BROADCASTING.

Program director. Good background.
Now employed by major network. Musi-
cal and dramatic experience. Box 1186,
BROADCASTING.

Young woman with & pleasing radio
voice desires a start in radio or adver-
tising. College graduate with AB. in
Speech and emphasis in radio work.
Box 117, BROADCASTING.

Continuity editor—All types of com-
mercial copy. Also traffic experience and
programming. College graduate. Avall-
able September 15. Box 118, BROAD-
CASTING.

One man radio station: Producer, direc-
tor with ideas. Script writer, announcer,
actor, musician, radio technician. Re-
stricted phone license, preparing for
second class. Veteran World War II.
Wil audition. Have experlence—want
more. Box 119, BROADCASTING.

Program director—Having had twelve
years in radio as announcer and program
director, would like to locate in a mid-
dlewest or southern town and bulld
programs for a progressive station. Had
musical and dramatic experience and
can produce home talent shows, some
experience in sales and station manage-
ment. Family man, college graduate,
steady and sober, give the best ref-
erences. Box 120, BROADCASTING.

Ambitious, aggressive, hard working
young man (29, married) with nine
years experience in radio, manager of
250 watt small town station desires
employment with progressive station in
good trade area, preferably middlewest
or Pacific. Box 121, BROADCASTING.

Position wanted—Chlef engineer—131%
years experience; 412 as chief of broad-
cast station, 31, years as chief of ultra-
high police radio, AM and FM experi-
ence. Age 34, good health, married 8
years. Now employed but desires change.
Box 123, BROADCASTING.

Experienced football -announcer avall
able from 8t. Louis for Friday, Satur-
day, Sunday schedule. Box 130, BROAD-
CASTING.

Engineer, first class license, married,
child. Box 131, BROADCASTING.

Experience saves! We handle that station
you have in mind from commencement
of application to completion of opera-
tion’ after you are “on the air”, All or
any part of it. S8avings on application,
construction and operation is our spe-
clalty. Our experience is saving mcpey
for others—let us save money for you.
Box 132, BROADCASTING.

Combination program director and com-
mercial manager desires position with
small station. Age 37, married, locate
anywhere. Box 134, BROADCASTING.

Three people seeking a change. Man, 47
years old, holding first class license,
now employed as chief engineer and
manager, Wife, third class license, now
employed as announcer and enginec.
and young man, 24 years old, single,
draft exempted, now employed as pro-
gram director, and news analyst. Give
starting salaries and full detalls in first
letter. Box 135, BROADCASTING.

Transmitter engineer desires position
as chief engineer. Pirst class license and
four years broadcast experience. Box
136, BROADCASTING.

Announcer—27, married, three years
experience CBS affillate. Turntable and
control board. Prefer college town or
city. Transcription on request. John
Allott, 219 N. Kostner, Chicago, 1.

Chief engineer avallable immediately.
Desires permanent job. Married. Late
thirties. Will be honorably discharged
from Navy within week after three and
half years of service in radio electronics,
all phases. Have had commercial license
since 1929. Installed 1 kw broadcast sta-
tion in 1940. Best references. Write Lynn
V. McMoran, 124 B 8t., N. E., Wash-
ington, D. C.

Army officer, now overseas, expecting
discharge about October first wishes to
make connection with midwest local
or reglonal station in sales or man-
agerial capacity. In radio from 1936 to
’42, has served in all departments except
engineering. References from all past
employers and associates. Superior Army
record. Family of three. Prefer station
catering to Iindustrial or agricultural
market but mnot absolute necessity.
Chance for advancement and station’s
future more important than starting
salary or position, Available for inter-
view if interested. Box 142, BROAD*
CASTING.

Chief engineer—Avallable September_s,
17 years experience, references. Box
125, BROADCASTING.

Ex-Merchant Marine, single, 26. FCC
first class phone and telegraph licenses.
Experience: News and script writing,
some announcing. College graduate.
Gerson Goodman, 1930 80th 8t., Brook-
iyn, N. Y,

From an ex-soldier
To the Radio Industry:
“Gl would like to get back to work”

Honorable discharged veteran with experience in radio stations ranging from
250 to 50,000 watts. Network announcing; special events; promotion and
publicity; news announcing and editing; sales; program and commercial writ-
ing; station representative experience; over o year as radio station manager.
Don’t get me wrongl Not a *Super”
ex-radio man ready to get back to work.

If you have an opening on your staffi—drop me a line—I might bite—and
it would turn out to be a good catch for both parties concerned.

BOX 127, BROADCASTING

radio man—just a fully experienced

ATTENTION SERVICEMEN!

To ald servicemen seeking radio jobs, BROADCASTING will
accept sitvation wanted classified ads at no charge. Thirty words

maximum. Two insertions. Sign name, rank and give address.
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"FM is sweeping
the country

We, as pioneer manufac-
turers of FM broadcast
equipment, are prepared . ..
and now have openings for
sales representatives in the
following territories:

New England
Ohio

South
Southwest

Qualifications:

1. Financially able, with
present organization or
one in planning.

2. Established, regular con-
tacts with broadcasters in
your territory and means

of contacting prospective
broadcasters in FM. .

3. Engineering and technical
background helpful, but .
not essential.

Write, stating qualifications, to
Box 133 Broadcasting &
“r

® Broadcast Advertising
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Situations Wanted (Cont'd)
Commercial announcer for permunent
placement. 5 kw or new 250 watt. Excel-
lent references. Family man. Write or
telegraph details. Box 140, BROADCAST-
ING.

Young man, 26, seeking unnouuclng
position in radio. Good voice, fair edu-
‘cation; now studying National Academy
of Broadcasting, Washington, D. C.
Prefer east coast. References. Box 143,
BROADCASTING

!ndustrial engineer, former sales and
station manager, available due war con-
tract termination, seeks opportunity
for development of single station, group
or regional network. Highest recommen-
dations based on results produced, Sal-
ary or commission. Reply Box 144,
BROADCASTING

Desired—Radio productlon and writing
position with network, independent sta-

" tion or agency in New York by woman

thoroughly experienced in network pro-
duction and writing. Has good solid
radio backgmund. Has broadcast unus-
ual women’s programs. Excellent refer-
ences. Box 145 BROADCASTING.

Discharged veteran with ablllty and
good ideas available as station manager

or commercial manager. Will consider’

sales position with progressive station
in good market or network. For full
detalls, wire or write. Box 146, BROAD-
CASTING.

Veteran,
shortly, desires chief engineer job. Pref-
erably middle or far west. Ham since
1932. Army background included super-
vision of war dept. stations; most
phases radio engineering, First phone
and second telegraph tickets. Write
Chas. W. Clemens, 800 Bashford Lane,
Alexandrla, Va.

to be honorably discharged

Wanted to Buy
Private party desires purchase “Interest
or full stock western or southwestern
station. Replies confidential. Box 115,
BROADCASTING.
Wanted to buy—Whole or part interest
in a radio station up to 1000 watts. 15
years of successful sales management.
New England preferred. Box 124,
BROADCASTING. o

For Sale

l’-‘or sale—New 250 watt transmitter.
Price $1750. Box 55, BROADCASTING.

PROFESSIONAL DIRECTORY

JANSKY & BAILEY

An Organization of

Qualified Radio Engineers
DEDICATED TO THE

SERVICE OF BROADCASTING
" National Press Bldg., Wask., D. C.

McNARY & WRATHALL
CONSULTING RADIO ENGINEERS

National Press Bidg. Dl. 1208
Washingten, D. C.

For sale—Automatic equalizer for RCA
Instantaneous Recorder. Box , 129,
BROADCASTING.

Transmitter 250 watt AM Temco con-
verted news, meets FCC specifications.
In original containers for immediate
delivery $2,200.00 cash, f.0.b. Write E,
Lewis, Room 508, 250 Park Ave., New
York City.

250 watt transmltter. complete with one
set spare tubes. FCC approved. It is the
equipment formerly used by WJW,
Akron. PFirst check or money order for
$1250.00 will buy it. Pacific Coast Amuse-
ment Co., Oakland, California.

For sale—New Hemco 250GC converted
transmitter. Complete fiiing data for
FCC requirements. Never been wused
still in original crating. Price cash
FOB, Marshall, Texas $3,000.00. KVOM,
Inc., P. O. Box 793, Marshall, Texas.

Miscellaneous

Announcer’'s, writer's, emcee's Comedy
Material. Catalog free. Box 29, BROAD-
CASTING.

Managing executive with thorough ra-
dio experience will invest capital and
capable services in local station or will
});11()} outright. Box 113, BROADCAST-

SERVICE DIRECTORY

“GEARED TO AM-FM EXPANSION
Radie Enginsering Consmitants

Commercial Radio Equip. Co.

Konsos City, M
Washington, 0. C.

Hollywood Cat

Custom-Built
Speech Input Equipment
U. S. RECORDING CO.

112) Vermont Ave., Wash. 5, D. C.
District 1640

i MORE RF KILOWATT HOURS
PER DOLLAR WITH
| F& O TRANSMITTING TUBES

| Freeland & Olschner Products, Inc.
r 611 Baronne St,, New Orieans 13, La.
| Roymond 4756

| High Power Tube Specialists Exclusivety

(" SOUND EFFECT RECORDS )

GENNETT -SPEEDY- Q

[
PAUL GODLEY CO.
CONSULTING RADIO ENGINEERS

MONTCLAIR. N. J.

MO 2-7859

HECTOR R. SKIFTER
H. R SKIFTER DONALD M. MILLER
CONSULTING RADIO ENGINEERS

ENGINEERING SERVICES
AVAILABLE AFTER VICTORY

GEORGE C. DAVIS

Consulting Radio Engineer

Munsey Bldg. District 8456

Washingten, D. C.

Radio Engineering Consultent
Frequency Manitaring

tommmml Radio Equip. Co.

@ Inter t1d: D. O.
® 321 E. Gregory Boulevnrd Kansas City, Mo.
@ Cross Roads of the World. Hollywoeod, Call?

L

Mesavasscstactscccnssoe

i FREQUENCY MEASURING
SERVICE

Exact Measurements » of any time

R C A COMMURNICATIONS, INC.
64 Broad Street NowYork 4, M. ¥,

RING & CLARK

Consulting Radic Enginsers
WASHINGTON, D. C.
Munsey Bldg. ® Republic 2347

JOHN BARRON
Consulting Radio Engineers

< PPN TINY " deact

P g In
Allocotion Engineering
Earle Building, Washington 4, D. C.
Telephone NAtional 7757

ond

JOHN J. KEEL
CONSULTING RADIO ENGINEERS
Earle Bidg. e NATIONAL 6513

Washington 4, D. C,

lleduced Basic Library Offer C i
Over 200 Individual Sound Effects
Write For Details
CHARLES MICHELSON
L 67 W. 44th st. New York, N. Y. J

The
Robert L. Kaufman
Organization

Technical Maintenance, Construetion
Supervision and Business Services

for Broadeast Stations
Munsey Bidg. Washington &, D. €

District 2292

KLUGE ELECTRONICS CO.

Commercial & Industrial
Equipment
1031 No. Alvarade
Los Angeles 26, Colif.

Myron E. Kluge EXposition 1742

FREQUENCY MEASUREMENTS

One of the best equipped monitoring
stations in the nation

STANDARD

Measuring & Equipment Co.

Phones 877-2652 Enid, Okla.
Since 1939

| TOWER SALES & ERECTING CD.

Radio Towers
| Erection, lighting, painting &
Ground Systems
[ 6100 N. E. Columbia Bivd.
Portland 11, Oregon

1 C. H. Fisher, Agent Phane TR 7303

5th YEAR
IN MIAMI

FOR JOHNNY AND MACK AUTO PARTS
| THE SHADOW "\

Avallable locally on transcription—see C. MICHELSON, 67 w. 44 St., N.Y.C.

frané H Mclntos/r

Consulting Radio Engineers |
710 14th St. N.W. ME. 4477 |
Washington, D. C. 1

Tel. Bridgepert 7-246%

_4’410 tV. kdy

C lting Rodio Engi

Hilltop Drive Stratford, Cons

HERBERT L. WILSON
AND ASSOCIATES
CONSULTING RADIO ENGINEERS

AM FM TELEVISION FAcSINILE

1018 VERuoNT AVE., N.W,, WaswinaTon 5, 0.Q.
NATioNaL 7161

ANDREW CoO.

Consulting Radio Engineers

363 E. 75th St. CHICAGO 19
Triangle 400

i

RAYMOND M. WILMOTTE
CONSULTING RADIO ENGINEER
PAUL A. deMARS

ASSOCIATE
1469 Church St., N.W., Woshington 8, 0. C.
6otufvr

&
LOHNES & CULVER

CONSULTING RADIO ENGINEERS
Munsey Bidg. @  District 8218
washingten 4, D. C.

MAY, BOND & ROTHROCK
CONSULTING RADIO ENGINEERS
* * W

Not'l Press Bldg. Wash. 4, D. C.
District 7362 . Glebe 5880

WORTHINGTON C. LENT
Consulting Engineers

WASH.. D. C-
DISTRICT 4127

INTERNATIONAL BLDG.
1319 F STREET N. W.

HOLEY & HILLEGAS

CONSULTING RADIO ENGINEERS
1146 Briarcliff Pl., N.E.
Atlanta, Ga. ATwooc 3328

—

GOMER L. DAVIES

Consuiting Radio Engineer
P.O. Box 71 Warfield 9089

Coliege Pork, Md.




OPA PRICE RULING
ON RECEIVING SETS SOON

ACTION by the OPA on prices for radio re-
ceiving sets is expected this week, following
decigion reached over the previous weekend to
remave the bottleneck on tubes and parts that
arosle' from delay in securing OPA price for-
mulgs.

Sdt manufacturers are going ahead with pro-
‘ductjon plans, completing details of production
lineq and arranging to acquire tubes and com-
ponents. Already some manufacturers are turn-
ing out gets but the quantity is not large.
Within a few weeks output will reach a high
figuxe.
P manufacturers complain the new prices
on tubes and parts do not take care of many
hidden increases in production costs. The in-
creagse factors for original equipment, radio
tubeg and parts range from 6% for resistors
and miscellaneous items to 11% for coils, and
transformers and chokes, based on the prices
that prevailed in 1941.

AMERICAN PROMOTION
AWARDS ANNOUNCED

SECq)ND annual awards for outstanding audi-
ence promotion of American Broadcasting Co.
progyams, based on a survey of agencies, has
resulted in issuing of certificates by the net-
work| to the following stations: Cities over
500,000, KXOK St. Louis, WFIL Philadelphia,
WIW Cleveland, WTCN Minneapolis; cities
100,000 to 500,000, WOWO Ft. Wayne, WAGA
Atlanta, KXYZ Houston; cities 50,000 to 100,-
000, WCBS Springfield, Ill.; WROK Rockford,
11, WJBO Baton Rouge; cities under 50,000,
KADA Ada, Okla, WTJS Jackson, Tenn.,
KGGF Coffeyville, Kan.

SKELLY RENEWS DREIER

SKELLY OIL Co., Kansas City, renews Alex
Dreier on 24 NBC stations, effective Sept. 10.
Program is-aired Mondays through Saturdays,
7-7:15 a.m. (CDST). Fifty-two week con-
tract was signed by Henri, Hurst & McDonald,
Chicago.

LONGINES ADDITION

LON }INES-WI'J;TNAUER Co., New York,
beging sponsorship of an additional half-hour
of transcribed World’s Most Homnored Music
featuying the Longines Symphonette, over
WMAQ Chicago. Program will be heard Satur-
days |10:30-11 p.m., in addition to regular
Sundgy broadcast. Contract placed by Arthur
Rosenberg Inc., New York. .

JOINS AVERY FIRM

RAY INETHENGEN, American spot salesman
in Chicago, joins Free & Peters, Chicago, Sept.
10, rqplacing Bernard (Tim) Timothy, who
becomes Chicago manager of Lewis H. Avery’s
new gtation representative business [BROAD-
CASTING, Sept. 3]. :

SEARS 11 IN LOS ANGELES

SEARS ROEBUCK & Co., Los Angeles, in a
20-day anniversary campaign on Sept. 10 starts
using a total of 594 transcribed spot announce-
ments|on 11 local area stations. List includes
KFI KECA KNX KFWB KFVD KMPC KPAS
KGFJ| KFAC KIEV KWKW. Agency, The
Mayers Co. Los Angeles.
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At Deadline...

TRANSCONTINENTAL TELEVISION
TWO YEARS OFF, SAYS MINER

TELECASTS of local sporting events and po-
litical doings in addition to visual adaptations
of radio’s variety, comedy, dramatic and other

.entertainment and educational programs should

be available to the television set owner in the
near future, Worthington Miner, CBS mana-
ger of television, said in address prepared for
Broadcasting Sept. 9 as intermission feature
of the CBS Symphony Orchestra Concert.
Mr. Miner warned listeners “it will be two
years, probably more, before televison will be

- ready to span the Continent” and that “tele-

vigion in its formative years will be limited to
certain specific hours of the day. Television,”
he said, “should be considered not as a substi-
tute for but as a supplement to your radio
service.” Color pictures and other technical de-
velopments are on the way, he said, stating
that CBS hopes to demonstrate full color in
New York before the end of the year. He
warned, however, that “it would be false to
anticipate television’s full flowering tomorrow
or the day after tomorrow.”

CBS WORKERS PETITION

CBS white collar workers (secretaries, re-
searchers, writers and directors in television)
have authorized United Office of Professional
Workers of America to file a petition with the
National Labor Relations Board for the right
to hold an election to determine: 1, whether the
white collar workers want a union and 2,
whether the union be the UOPWA, Interna-
tional Alliance of Theatrical & Stage Employes,
or International Brotherhood of Electrical
Workers. UOPWA is affiliated with CIO. Other
two unions are AFL.

BARSBY ELECTED V-P

WILLIAM H. BARSBY, formerly traffic man-
ager of RCA Communications Inc., was elected
vice-president Friday. Col. Sidney Sparks, who
has been released from active military duty
after two years as officer in charge of the War
Dept. Signal Center in Washington, succeeds
Mr. Barsby as traffic manager.

CAPT. JENNINGS TO TREASURY

CAPT. ROBERT G. JENNINGS, former ra-
dio director of H. W. Kastor & Sons, Chicago,
who has been handling radio production for
Army Air Forces, has been loaned to the Treas-
ury to assist in handling special programs for
the Victory Loan Drive. He will be stationed
in New York as liaison with MBS on special
programs.

CRIME PAYS

LEWIS J. VALENTINE has announced
his resignation’ as police commissioner of
New York on Sept. 14 after 42 years on
the force, to become chief investigator-
commentator of the new Gang Busters
series starting on American Sept. 15 as
a Saturday, 9-9:30 p.m. program. Series
is sponsored by L. E. Waterman Co., New
York, for Waterman fountain pens. Mr.
Valentine will receive $60,000 a year for
his radio ties. His salary as commissioner
has been $12,5600 a year.

People ,

SALLY CRAMER, formerly administrative
assistant on the Jergens-Woodbury aceount at
Lennen & Mitchell, New York, to McCann-
Erickson, New York, as creative group head on
the Revlon account. :

EUGENE 8. Thomas, sales manager of WOR
New York, named member of advertising and
selling course committee of Advertiging Club
of New York for 22nd year of course.

CARLOS FRANCO, associate director of radio
in charge of station relations, Young & Rubi-
cam, New York, is in Mexico on a business trip.

WILLIAM SHIRER, CBS commentator, leaves
Sept. 26 for Germany to cover the Nazi war
eriminal trials at Nuremberg. Les Nichols, who
has covered the war for Mutual five years, is
now in Europe and will report the trials for
that network, assisted by Murray Young, for-
merly a commentator for WHK Cleveland who
has been added to Mutual’s overseas staff.

GEORGE FISK, formerly with research de-
partment of World-Telegram, New York, has
joined Sherman K. Ellis, New York, as as-
sistant director of research.

OLIVER PRESBREY, formerly assistant to
Arthur Pryor, vice-president in charge of ra-+
dio, BBDO New York, has become an account
executive in charge of the U. S. Steel account.
Mr. Presbrey is succeeded by Wick Crider
[BROADCASTING, Sept. 3].

ALAN C. THURSTON, Sales development
manager of White Rock Corp., subsidiary of .
National Distillers Products Corp., New York,
has been appointed vice-president in charge of
advertising and merchandising. o
GILBERT SELDES, CBS director of televi-
sion programs, resigns Sept. 28 to do inde-
pendent television work. He may continue spe-
cial work for the network outside of television.

HOWARD J. LONDON, director of radio andr
motion pictures for the National foundation

for Infantile Paralysis, leaves Sept. 10 for a

three-week trip to San Francisco and Holly-

wood to complete radio plans for the 1946

March of Dimes campaign.

s

ROBERT WASSELL, EUROPEAN war cor-
respondent for American, has returned to this
country. After a short vacation he will be as-
signed to other duties.

WEST W. WILCOX, assistant general man-
ager of WHOM New York for 10 years, resigns
Sept. 15. He will announce new affiliation in a
few weeks.

MARGARET C. BOOSS, formerly manager of .
market and research for McCann-Erickson,
New York, appointed associate director of re-
search of Federal Adv. Agency, New York.

MARY MARGARET McBRIDE, commentator
on WEAF New York, was to leave Sept. 8 for
Paris and London. She may broadcast an occa-
sional program from abroad. Sheila Karn,
Miss McBride’s manager, will substitute on her
Monday-through-Friday, 1-1:45 p.m. program,
broadcast;;hnder participating sponsorship. -,

STEVE ELLIS and Don Dunphy will describe
the Monday night boxing bouts from Madison
Square Garden an# St. Nicholas Arena, Ngw
York, on WHN, sponsored by Gillette Safety.
Razor Co., Boston. Starting Sept. 10.

BROADCASTING ¢ Broadcast Advertising



® ADVERTISING MUST PACE PROGRESS

Advertz'sz'ng Broug/zt
NATIONAL MARKETS

07;&2/;%%/

N 1909—an idea; in 1945—a multi-

million dollar business! Such is the his-
tory of the Florists’ Telegraph Delivery
Association, the trade cooperative which
widens a local florist’s market from his own
community to a whole nation. Thirty-six
years ago, florists determined to make
“Flowers-by-wire”” a reality. Their success
is attested by current annual volume of
more than 5,000,000 orders—more than
7000 members—more than $36,000,000
worth of business!

In the DISTRIBUTION DECADE

hl

AMERICA is on the verge of a new
era—the Distribution Decade!
Now that Victory has lifted the curtain
~an this new phase of economic history,

1;1 responsibilities and new oppor-

pyities will fall to Advertising.

v

(©nversion from war production
finds us with abundant manpower,
) . .
woney, materials and manufacturing

facii:ties. Purchasing power will exist as

a potential, but its activation will hinge
on the success of Advertising. For
Advertising must create demand among

consumers.

More than that, Advertising must
regulate demands to meet abilities to
produce in order to maintain a stable
economy. Without a demand for goods,
plus a parellel course of supply and

Advertising Must Win Still Wider Markets!

consumption, we face a menace of dis-

astrous unemployment.

Advertising did it before—and will
do it again—better. Alert agency men
will be ready for the Distribution
Decade. The Nation’s Station will soon
be ready, too; ready to go into action—
with new, factual data on how to

move merchandise in the 4-State mar-

ket that is WLW-Land.

M. . to WLW for outstanding
reporting of the news"

THE NATION'S MOST MERCHANDISE-ABLE STATION



Post-war radie “handic-talkies” and “walkie-talkies’ will enable you to take your radiophone anywhere you go!

“I'm relling Helern about 7his —right now!”

You're a hundred miles from “nowhere” and you
just landed the finest trout in the world! You've sim-
ply got to tell your wife (and the boys) back home.

So you turn on your “handie-tulkie,” signal the
nearest “receiving station,” get put through long
distance and r-r-r-ing!—she’s on the other end!

Doesn't this seem fantastic? It really isn’t at alll
For now such instruments can be made—about the
size of a camera—weighing as little as three pounds
—with a range of many miles.

Similar equipment that served the Allied Armed
Forces was made possible by miniature electron

tubes devcloped in RCA Laboratories. These minia-
ture tubes are the size of peanuts and acorns. Ac-
tually, with these tubes there can be radios the size
of a cigarctte case or a lady’s compact—with “big
radio” reception!

Similar rescarch goes into all RCA products. And
when you buy an RCA Victor radio, television set or
Victrola, you get one of the finest instruments of
its kind that science has achieved.

Radio Corporation of America, RCA Building,
Radio City, New York 20. Listen to The RCA Show,
Sundays, 4:30 P.M., Eastern Time, over NBC.

m

V@4)) RADIO CORPORATION of AMERICA

=

RCA miniature tubes—another eXanp
of RCA pioneering in radiv and -elec-
tronics. The “handie-tatkie ™ an smaller
radios were made passib'e thraugh the
development of these tul es. Moreover,
much valuable space an be saved
through their use in larger sets.



