el
Jeack Shelley-

WHtt0=Second War (érmspmelml/

When Jack Shelley left Des Moines in October,
1944, accredited from WHO to the U. S. 1st and
9th Armies in Europe, he little thought that during
most of his trip he would be the only correspon-
dent representing an independent station on the
Western Front—nor that he would be able to see
and report the Germans’ last offensive in World
War IL.

Both things happened. During most of the period
to February, 1945, Jack and WHO had a notable
“exclusive” in Germany; and that included the
Battle of the Bulge, too! And several times every
week, Jack short-waved his story to WHO, where
it was re-broadcast to the intensely-interested Mid-
west . . . interviews with boys from Iowa Plus

. up-to-the-instant war news . . . messages of

courage and cheer from an old friend whose very
voice brought strength and re-assurance.

Whier Jack Shelley returned from Eurcpe, he was
asked and accepted invitations to speak hefore
audiences totaling more than 43,000 people in
three months hefore his departure for the Pacific,
where he was accredited to Admiral Nimitz’s
headquarters on Guam.

Unusual service for an independent statien to
give? Yes!—but perfectly in line with WHO’s
whole philosophy of service, and enother reason
why lowa prefers WHO!

e WHO for lowa PLUS L

Des Moines . . . 50,000 Watts
B. J. Peliier, Presideni J. 0. Maland, Manager
FREE & PETERS, Ine., National Represemtatives




%W Z. WW% now directs the WOL News

Bureau — probably the largest news staff ever assembled by

a radio station for the preparation ofa single news program . . .

“THE VOICE OF WASHINGTON"
preaenlerl ‘y

GENERAL ELECTRIC

jw«'ce .:bai/y
Familiar to Millions

Albert L. Warner, familiar to millions as the “Voice of the Army” on the Army Hour every
Sunday afternoon since Pearl Harbor, heads up the entire news staff for General Electric’s twelve-
time-a-week newscast over Washington’s leading news station.

Tell Your Sales News Where Washington Listens for ALL News

Basic Mutual ./4 Cow/ed &ah’on

wo L Represented Nationally by
The Katzs Agency, Inc.
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Your sales message gets a straight-from-the- of any Nashville station. (2) Top shows of both: .
shoulder punch in a spot where it can do the most AMERICAN and Mutual Networks., (3) ‘A very °
good when you buy WSIX! Here's why WSIX is

low unit cost for excellent coverage. In this
the “winner and still champ” in this rich middle-

PERMANENT market over a million potential buy-
Tennessee area: (1) The best daytime Hooperating ers await your ‘‘Sunday Punch”. '

).

'REPRESENTED NATIONALLY BY THE KATZ AGENCY, INC.

AMERICAN MUTUAL
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Entered as second class matter March 14, 1933, at Post Office at Washington, D. C., under act of March 3, 1879.

4, D. C.




Closed Circuit

ARE NEW broadcasting studios going into
White House Executive offices? That prospect
popped up last week after meeting of repre-
sentatives of nationwide networks with J.
Leonard Reinsch, Presidential radio adviser, at
‘White House. Plans have been under way for
new White House addition and theater studio
for Presidential broadcasts and large meetings
wouldn’t be out of line. Practically all new
Government buildings will have them. Present
White House facilities are improvised and
inadequate.

FCC, WHICH for 11 years has been tenant
of Post Office Dept., is seeking building of its
own in new postwar Government housing pro-
gram in Washington. Chairman Paul A. Porter
spearheads move to give FCC adequate elbow
room in a communications building. Govern-
ment has $200,000,000 building project before
Congress. Will that building have radio stu-
dio too?

FORMER SEN. C. C. Dill, co-author of the
Radio Act of 1927, may get a Federal judge-
ship in West. Vacancy on the Federal bench
created by resignation of Secretary of Labor
Schwellenbach might fall his lot.

FIRST GLIMPSE of modern television and
other visual transmission pertaining to news
witnessed last Friday by board of directors of
AP and Press Assn.,, Inc., radio subsidiary.
RCA-NBC put on private demonstration so
they could see what’s ahead in visual news and
intelligence transmission. M. H. Aylesworth,
NBC’s first president, is counsellor to news
association.

COL. KEN DYKE, on leave from NBC where
he was director of advertising and promotion,
is expected back soon from Pacific Area, where
he has been chief, Information & Education
Section. He'll probably get a top job not nec-
essarily in his old field.

SENATE Committee on Manufactures giving
ear to complaints from radio parts and set
makers that OPA not only has held up recon-
version (depriving public of much-needed sets)
but is engaging is “gestapo” tactics in at-
tempts to pry into business affairs. Reliable
reports are that when OPA finally announces
price factors this week they’ll be double interim
factors which manufacturers protested.

WILILIAM GAILMOR, provocative commen-
tator on WJZ New York, American key, won’t
be renewed when contract expires in Novem-
ber. Electronic Corp. of America has spon-
sored him several years.

J. LEONARD REINSCH, radio advisor to
President Truman and managing director of
Cox stations, plans to go into radio on his own.
Along with Frank H. McIntosh, Washington
consulting radio engineer and former chief,
Radio & Radar Branch, WPB, he is filing for
5,000 w fulltime regional on 630 ke in Cincin-
nati. Queen City Broadcasting Co. will be ap-

(Continued on page 86)
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Oct. 10-11: RMA-Canadian RMA joint meet-

Ing, Westchester Country Club, Rye, N. Y.

Oct. 11: FCC hearing on rules and standards
for commercial TV, National Museum, 10th
& Constitution Ave., 10:30 a.m.

Oct. 11-12: NAB Program Managers Exec.
Com., Statler Hotel, Washington.

Oct. 15: FCC hearing on objections to FM
assignments in New York metropolitan
district.

Oct. 20: FMBI Board, Ambassador East Hotel,
Chicago.

Oct. 22; NAB Small Markets Stations Com-
mittee, Statler Hotel, Washington.

Nov. 4-10: National Radio Week.

Bulletins

WOR New York has become a subscriber to
Broadeast Measurement Bureau, bringing to-
tal number of BMB stations to 551.

J. KELLY SMITH, since 1936 general sales
manager of Radio Sales, representing CBS
owned and operated stations, has been ap-
pointed director of station relations for CBS,
effective Nov. 1. He succeeds Howard Lane,
who resigned to join Field Enterprises as gen-
eral manager of the Radio Division [BROAD-
CASTING, July 301.

NEGOTIATIONS between Lewis-Howe Co.,
and American network for the former’s spon-
sorship of the weekly True Detective series are
expected to result in contract within the next
week.

PETRILLO was expected to pull the Pruden-
tial Family Howr, an all-musical show, on
CBS, Sunday evening. (See story on page 17.)

AMP PACTS EXTENDED
ASSOCIATED Music Publishers has extended
the music licensing agreements with WWRL
WTRC WSBA WRVA WQXR WPTF WOL
WMT WJBK WIOD WIBC WCBM WBNX
WAYS WAGE KWLK KWK KOMA KFI
KDLR KCKN KABR.

|
Business Briefly

D&H ON NBC ® Hudson Coal Co., Scranton,
Pa., Oct. 14 starts D&H Miners on 9 NBC sta-
tions in New York and New England, Sun.,
9:45-10 a.m. Agency, Clements Co., Philadel-
phia.

DAIRY RENEWAL @ American Dairy Assn.,
Chicago, on Oct. 28 renews Voice of the Dairy
Farmer on NBC Sun. 1-1:15 p.m. Agency,
Campbell-Mithun, Chicago.

WHITE ROSE TEA IN N. Y. ® Seeman Bros.,
New York (White Rose Tea), Oct. 8 started
station breaks on following New York stations:
WJZ WOR WNEW WMCA WQXR and
WAAT Newark. Agency, J. D. Tarcher Inc.,
New York.

PERFUME SERIES @ Renoir Parfums, New
York (Chichi and My Alibi perfumes), Sept.
25 started quarter-hour evening program,
Salon de Musique, Tues., Thurs. on WQXR
New York, 9:15-9:30 p.m. Company sponsored
noon Luncheon Concert on WQXR for past
year, and has newscasts daily on WLS Chi-
cago, Mon. through Fri., 2:30-2:46 p.m. Agen-
cy, Abbott Kimball Co., New York.

PIC SPOTS @ Street & Smith Publications
New York (Pic magazine), on Oct. 22 starts
transcribed announcement campaign featuring
Don Dunphy, sportscaster, in about 20 major
markets. Contract for two weeks will be placed
through National Radio Clearing House, New
York.

SPOTS IN N. Y. ® Weber & Heilbroner, New
York (haberdashery chain), Oct. 1 started one-
minute announcements daily on WAAT New-
ark, WMCA New York and WQXR New York.
Agency, H. C. Morris & Co., Inc.,, New York.

LT. JACK HOWARD

CITED BY HALSEY

LT. JACK R. HOWARD, USNR, has been
cited by Adm. W. F. Halsey for his work as
intelligence officer preceding and during the
American occupation of the Yokosuka naval
station.

Lt. Howard served as liaison between the
commander of the American naval shore forces
and the Imperial Japanese naval authorities in
charge of the station. Lt. Howard is on leave
as president of Scripps-Howard radio.

Net Newsmen on Second Globe Flight

A SECOND round-world flight following
course of Globester will have top newsmen rep-
resenting major networks. Broadcasts are
scheduled from five separate points, with wire
recorder facilities aboard for delayed trans-
missions.

Flight tentatively set to begin Oct. 19 from
‘Washington, consuming two or three weeks
depending on wind and weather. Globester
world-girdling flight, which wound up last
Thursday night, took about a week. Longer
stops are contemplated by the radio plane en
route.

Network assignments are: Ted Malone,

American; Bob Trout, CBS; Dave Driscoll,
Mutual and (tentatively) Robert McCormick,
NBC. Itinerary: Bermuda; Santa Maria,
Azores; Casablanca (X); Tripoli; Cairo (X);
Abadon, Persia; Karachi; Calcutta; Luliang;
Manila (X); Marianas (X); Kwajalien; John-
son Islands; Honolulu (X); San Francisco;
St. Joseph, Mo.; Washingten, D. C. (X denotes
broadcasting facilities.)

Army engineer will be aboard to handle
wire recorder. Flight, though not officially
named, is scheduled as “Second Round-the-
World Flight” at Air Transport Command
headquarters.
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Hon. Lyman Bryson
Columbia Broadcasting System
New York, N, Y.

Dear Lyman,

More work for me! Another office to
clean everynight, another desk to dust! See
the feller whose picture's on this letter.,...
the good looking one, I mean—that's Harry
Brawley a new man here at WCHS in Charleston,
W. Va, Who'm I? Why, I'm the guy leanin' on the

broom—I'm the guy who has more work to do

now. You see, t.he boss figured there was a
whale of a big Job to be done here in Education in Radio. Of course, we've carried
the American School of the Air show for years—had student discussions, special
demonstrations—all the usual thing. But the campaign we're putting on this year
beats all! First—we've got Harry Brawley.... used to be a school principal him-
self—Xknows how to talk the educators language; then—we promote the show like a
million dollar commercial stripe...billboards, bus cards, newspapers, spots—
the works ! And to top it off—actual cash prizes in a big contest for rural, ele-
mentary and secondary schools,

We haven't forgotten adult education either. There's a plan brewing for a
"Report to the Community" program. This'll deal with public health, public utili-

ties, educational institutions, government activities, welfare—all community

problems.

I don't know why I keep saying "we",...except it does mean more
work for me, too. This Brawley feller will be having meetings all over
the place withhis Citizens Advisory committee, I suppose, Oh well, I
guess I shouldn't kick. What's a 1little more sweeping to me when the

station's offering real public service to the community!

Yrs.,

Algy
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At Washington Headquarters

SOL TAISHOFF
Editor and Publisher

§ In the Puget Sound area over 27,000 small power craft are e (A1
3 R ROBERT K. RICHARDS, Editorial Diréctor
registered . . . plus several thousand unlicensed sailboats. Most Art King, Managing Editor; I. Frank Beatty,
Bill Bailey, Associate Editors. STAFF: Jack

of these are pleasure craft! This great fleet has grown up here,l Jk.f,‘c}&ogﬂt‘lr'f'ﬁ:mfhﬁm‘éi’? "Adelle Forter, Moty
not only because of the magnificent natural facilities of the

region, but because of the large number of families with better- - ngmnidto:;s'?i?:... Homecw
than-average incomes . . . a preferred market of people E{ﬁﬁlﬁ:’ﬁ: orpenter, “C:';;,ﬁ“:j“g‘::gg;
enjoying the better things of life in economic stability. '

Lo e ) CIRCULATION

BERNARD PLATT, ‘Circulation Manager
Dorothy Young, Herbert Hadley, Leslie Helm

KIRO is the énly 50,000 watt station in this rich market . . . it

brings Columbia Programs to Seattle and the Pacific Northwest. NEW YORK BUREAU

250 Park Ave. PLaza 5-8355

EDITORIAL: Bruce Robertson, New York Editor; .
Florenece Small, Dorothy ‘Macarow, Doris Gooch.

ADVERTISING: 8. J. Paul, New York Adver-
THE PACIFIC NORTHWEST'S tising Manager; Patricia Foley.
MOST POWERFUL STATION
CHICAGO BUREAU
860 N. Michi . CENtral 4115
SEATTLE 50,000 Watts Fred W, Saiple, Manager: Jsan Evdridge:
A
ACO 710 ke @V\ HOLLYWOOD BUREAV
1 {
1509 North Vine St. GLadstone 7353
c Bs David Glickman, Manager; Marjorie Barmettler.
%7’“'6“#{# Station Represented by TORONTO BUREAU
bour Commission Bldg. ELgi
SEATTLE. WASH FREE and PETERS, Inc. Tames Montagnes, Manager. o L Len 0176
i " Copyright 1945 by Broadeasting Publications Inc.
SUASCRIPTIC
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o Philadelphid
WFIL means

BROADCASTING

To Americans everywhere, Philadelphia is
the home of such solid symbols of freedom
as the Liberty Bell, Independence Hall, the
Betsy Ross House and other great landmarks
of liberty.

To the people of Philadelphia, there-is a
living symbol of the first of the Four Free-
doms today—Freedom of Speech. It is radio.
Radio that is moré than just good entertain-
Radio that has the interest of the
public at heart—that is friendly .and neigh-
borly. ‘Radio that works side by side with
its townspeople—alert to their community

ment.

problems —eager to air both sides of con-
troversies —and striving to forge a better and
brighter tomorrow by the public service it
performs today.

All these add up to an active interpreta-
tion of radio's role in keeping the public
informed and protecting their "inalienable
right to freedom of speech."

And that is the kind of spirited translation
you will find at WFIL in Philadelphia—where
a "public service personality” pays off for
advertisers in listener response at probably
the lowest cost of any local network-uff|l~
ated station.

So when ‘people think of Philadelphia’s
landmarks. of liberty—they also think of
WFiL as the progressive station with the pub-
lic service personality.

Good reason to check now with WFIL or
the Katz Agency for greater radio resulits to-
morrow in the nation’s third largest market.

WEFIL :.. «

PHILADELPHIA

PROGREL 511 SERVCE

Broadcast Advertising
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STATION EXPLOITATION

e From coast to coast . . . impact of the 1945-46 Parade !
of Stars is as unlimited as the skill and ingenuity of NBC
independent affiliated station staffs. Displays, stunts and

local promotion are di'iving the story home everywhere.

Now, for the first time, radio’s greatest year-round promotion
drive, the 1945-46 NBC Parade of Stars campaign, was jointly
planned right down the line, in a series of coast-to-coast meetings
between the National Broadcasting Company and (1) local stations,

(2) sponsors, (3) advertising agencies and (4) radio stars.

Result: A potent attention-getting program calling for thousands
of “stopper” displays and exhibits and posters, for ingenious
stunts, contests and tie-ups. .. plus extensive newspaper advertis-
ing campaigns . . . publicity stories and pictures. .. promotional
folders . .. scripts of live shows and recordings by radio’s most
famous artists . . . elements tied together by a graphic “How to

Use” manual—and exploited by alert NBC station promotion men.

Big every year, this year bigger than ever, NBC’s 1945-46 Parade
of Stars launches a new chapter in its year-round promotion of the

greatest shows in radio . . . programs that continue to keep NBC

“the Network most people listen to most.”

roadcasting

America’'s No. 1 Network  come o reden



Ever see a station whose
daytime Hooper “share of
audience” averages

49.0%?

Perhaps .

. . . bul how about a
(ly where the daytime
“sels-in-use” averages

21.8*1

. . . then look at
lintoln - - we feel it's a
rare result in a market of
over 100,000 population.

In Facl,

KFOR has 80% more
daylime audience according
to Hooper than the next
highest slalion,

* It you're inferested in
rafings, jusl mulfiply "sefs-
in-use” by "share of
audience.”

Represented by Edward Petry Co., Inc.

KFOR

“Nebraska's ||
Capital City |
Station”

LINCOLN

Nebraska

Gordon Groy, General Mgr.
Melvin Drake, Station Mgr.

Blue and Mutual Networks
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My Impression of Europe

(Fourth of a series by members of the U. S. Mission to ET0O)

By WILLIAM S. HEDGES
Vice-President, NBC

THE WAR DEPT. apparently
planned that the American Broad-
cast Mission to ETO should not
only secure a comprehensive view
of what was being done to provide
American forces with radio service
and the uses of radio as an instru-
ment in  psychological warfare
while hostilities were still on, but
likewise as a means for controlling
and disseminating information to
the liberated and conquered coun-
tries. In addition, it was apparent
that the War Dept. desired broad-
casters to know the causes and
effects of war and the means by
which victory was achieved.

For that reason, as a member of
the Mission, I have gained a wide
variety of impressions based on
personal observation and from con-
tacts with top-flight military per-
sonnel in Europe and from inter-
views with officials of foreign gov-
ernments. These are impressions
and not necessarily conclusions,
because conclusions can only be
reached after a more thorough
study and understanding of the
background than was possible dur-

Mr. Hedges

ing such a swiftly paced journey
through Europe.

These impressions are:

1. The American Army is a very
efficient organization in that, almost
without exception, there were
plenty of materials, equipment,

(Continued on page 82)

Sellers of Sales

ARRY really knows how—
H how to write for radio, how
to broadcast programs, how
to produce radio shows,
how to promote them, but most of
all, Harry W. Betteridge knows
how to sell radio! As proof of the
pudding, he is sales manager of
WWJ Detroit.
Young, slim, good-looking, Harry
fell into the radio business 14

years ago because he got good

marks in publie
speaking at Albion
College, Michigan.
He was studying to
be a eivil engineer,
working during off
hours in a steel mill,
but by the time he
was graduated, there
was a depression,
and Harry applied
for an announcing
job at WELL Bat-
tle Creek, in desper-
ation and on the
strength of those
good marks.

Always a sales-
man from his grade-
school days, Harry
went to WWJ as local salesman in
1935. The next year he went to
New York as WWJ’s eastern rep-
resentative. Two years later, he re-
turned to the home grounds as as-
sistant sales manager, still keep-
ing contact with his national ad-
vertisers, as well as hypo-ing the
home-town accounts.

In 1939, Harry joined with ra-
dio representatives, George P. Hol-
lingbery Co. in New York, and sold
a list of radio stations in the east-
ern markets. In 1941, he went back
once more to WWJ as sales man-
ager, succeeding Harry Bannister
who had advanced to general man-
ager. Harry brings to radio years
of contact with advertisers and
agencies from Boston to Los An-
geles, and now he’s on the job in
both New York

and Chicago call-
ing on trade—be-
cause Harry Bet-

teridge believes that
to keep business,
you must meet busi-

ness.
Recently, WWJ
and the Detroit

News set up a Tele-
vision Committee to
investigate the new
media, and Harry
was named chair-
man. In that capac-
ity, he has visited
most of the country’s
television stations
and equipment man-
ufacturers this past year.

Harry met his wife, Louise
Smith, at college, fell for her Swed-
ish smorgasbord and promptly
married her. Their two children,
Stephen, 9, and Karen, 4, also go
in for smorgasbord. Other Bet-
teridge hobbies are poker and fish-
ing.

BROADCASTING o

IN PENNSYLVYANIA THE

TRI-PENN
MARKET

S11gaart

=0ty

]
Ty

produces sales
for you
@ The Tri-Penn primary area

is a rich region in the heart of §
Pennsylvania— which is not

§ covered by any other station.

Write main office—8 West
King St., Lancaster, Penna., or

Sales Representative

RAYMER|

Broadcast Advertising



Fastest Growing Afternoon Audience

[ —

-
W
b -
we
10% |
0% 2

AVERAGE
DEC-APR

APR-MAY

COMPARATIVE PERCENTAGE

RECORDS
WIBC. .............. 59.2% GAIN
STATION "B"........... 4.1% LOSS
STATION “C"........... 10.5% LOSS
STATION “D”........... 12.9% LOSS

WIBC

HOOPER INDEX (Afternoon)
AVERAGE
DEC. '44 TO APRIL'45........
APRIL-MAY . ... ... oo
MAY-JUNE. ...................

MUTUAL’S OUTLETY IN INDIANAPOLIS

in Indianapolis

MAY-JUNE JUNE-JULY JULY-AUG

Big “switches” in listening audiences don’t “‘just
happen.” They are the invariable result of good planning
and good operation.

The upward trend in W I B C’s audience started back
in December last year, shortly after this station was ac-
quired by The Indianapolis News, Indiana’s leading news-
paper for more than three-quarters of a century.

That was the signal for the institution of new policies, in-
cluding a greater consciousness of public responsibility, bet-
ter programing and closer cooperation with listeners, that
have served to sky-rocket WIB C’s afternoon audience.

Ask any Blair man, or write direct for positive proof that

WIBC is your “best buy,” in Indianapolis.

JOHN BLAIR & CO., National Representatives
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...and Coleman i1s SALES!

HEN a Syracuse radio star,

on a Syracuse station, is the
subject, AP and UP feature stories
and pictures all over the United
States—not once but again and
again—that must be news!

Paul Coleman, with his Timekeeper
Program, originates news like that.
Coleman is heard over Syracuse
Station WSYR. But he gets into
newsprint everywhere. Such as
when he got hold of a rooster con-
demned to death by the Syracuse
Police for waking up the neighbors
at 4 a.m., auctioned it during the
7th War Loan Drive for $3,650,
and made the United Press and
Associated Press wires from
coast to coast. Or such as when
he reached out across the Pacific,
placed a Syracuse license plate on
the car of General Diller, U.S.A.,
for his first ride through Tokyo,
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and made the headlines in hun-
dreds of newspapers. Or such as
when William Rockwell, last chief
of the famous Oneida Indians, was
refused Florida train reservations
for his Air Corps Lieutenant son,
wife and daughter. Coleman heard
about it, broadcast an appeal, and
within hours the Lieutenant and
his family were on their way to
Tallahassee, where the Lieutenant
was stationed. The press wires
scooped up the story and it hit
the headlines everywhere.

WSY

This sort of stuff is news in its
own right. No wonder listener
minds naturally become receptive
under the spell of Coleman’s Time-
keeper Program over WSYR. That
means Coleman can do great selling
jobs for participating sponsors,
local and national alike.

3R

SYRACUSE, N.Y.
BASIC NBC
S000 WATTS - 570 KC

Represented by Paul H. Raymer Company



S SOMETHING NEW
> has been added...

...in Sacramento, today, everybody’s talking about

Mutual’s New Basic Affiliate

KXO

for the Sacramento Area

It’s new ... and it’s news! A solid impact of wide
local promotion gquickly established KXOA in the
Sacramento area. People are talking about “the
new station with the top-flight Mutual shows.”
They say it’s easy to listen to, fun to stay dialed to.

There’s a reason for this gratifying popular accept-
ance. The answer is "know how.” The KXOA staff
includes a carefully chosen group of highly quali-

fied broadcasters who, together, give KXOA a
smooth, alert operation—the management “‘know
how” that Sacramento audiences and advertisers
have welcomed.

KXOA is now bringing to Sacramento all the top-
notch, audience-building Mutual-Don Lee shows
plus smart, local programming. KXOA is operated
by people who know and care . . . and know how
to take care of your campaign.

In Sacramento - For A Better Buy Today, Call For

KXOA Mutual’s Basic Station for the Sacramento Area

Owned and Managed by Lincoln Dellar ¢ Represented Nationally by John Blair & Co.
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“Give it the old zing, Chester—
and don’t forget to breathe!”

Franklin 6373
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Notables Greet Miller at ‘NAB‘Inaugural

Porter Says FCC
Is Encouraged
By Choice

By J. FRANK BEATTY

OFFICIAL Washington and offi-
cial broadcasting joined last week
in paying tribute to Justice Justin
Miller, formally inaugurated as
president of the NAB.

With some 800 capital digni-
taries, top military leaders, broad-
cast executives and leaders from
related lines in attendance, the new
president assumed office at a Stat-
ler Hotel dinner.

Sharing honors were J. Harold
Ryan, retiring interim NAB presi-
dent, and A. D. (Jess) Willard, who
assumes the new post of executive
vice-president.

Recognition from Truman

Recognition of broadecasting’s
achievements in the public interest
and its future role came from Pres-
ident Harry S. Truman. Unable to
attend the dinner, President Tru-
man sent a letter (see text this
page) to the new NAB head con-
gratulating him upon his selection
for the post and assuring NAB that
the justice’s past record of public
service “gives excellent promise
that this type of leadership will be
able to meet the challenging times
ahead.”

Sincere praise of the associa-
tion’s selection of Justice Miller
also came from FCC Chairman
Paul A. Porter. Predicting cordial
relations between the Commission
and the trade association, he said
Justice Miller’s record is clear
proof that broadcasters face tomor-
row with hope and confidence in
themselves and the public, with no
desire to rest on past achievements.

Responding to these tributes,
NAB’s new executive reminded that
he had accepted appointment as a
challenge to render a public service.
He called on broadcasters to stand
firm in carrying to the world Amer-

HEAD TABLE notables included (1 to r): John Elmer, WCBM (1937-8
NAB president) ; Justice Hugo Black; Paul A. Porter, FCC chairman;
Justin Miller, new NAB president; Don S. Elias, WWNC, toastmaster.

ica’s message of goodwill and hope,
and insistence upon free govern-
ment, free speech, free competition
and free men.

Justice Miller suggested that the
time may be ripe to agree on rein-
terpretation of the communications
law.

In retiring from the post he had
accepted last year, Mr.
viewed the trade association’s rec-
ord since its founding in 1922 and
reviewed problems faced by broad-
casters as well as achievements of
the medium in public service and in
the business world. He concluded
with an expression of gratitude for
the support he had received in his
18-month regime and observed that
“we in the NAB are fortunate in
securing the services during this
important expansion period of so
eminent a public servant as Mr.
Justice Miller.”

In recognition of his service to
the association, Mr. Ryan was pre-
sented with a scroll (see separate
story).

Arrangments for the dinner
were made- by C. E. Arney Jr.,
NAB secretary-treasurer.

Porter Approves

Cordial greeting from the FCC
was given the new NAB president
by . Chairman Porter, first speaker
introduced by Toastmaster Don S.
Elias. The Commission is encour-
aged by the selection, he said, in
congratulating broadcasters on the
wisdom of their choice.

He predicted constructive and

MILITARY was represented at head table. Left photo (I to r): Niles

Trammell, NBC; Gen. George C. Marshall;

Edward J. Noble, American

net; Wayne C. Taylor, Undersecretary of Commerce; Right photo, Maj.
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Ryan re-'

harmonious relations between the
FCC and the trade association.
Justice Miller’s record, he said, is
clear proof that American broad-
casters have no desire to rest upon
past achievements but face tomor-
row with hope and confidence in
themselves and the people whom
they serve.

Drawing on his well-known flair

for the humorous, the chairman
presented a searching review of
Justice Miller’s career on the Fed-
eral bench. Exhaustive research,
he said, showed that the justice had
handed down nine radio decisions.
In four of these he upheld the FCC3;
in five he reversed the Commis-
sion.

Certainly, a basic quahﬁcation-
for industry leadership, he quipped.
But lest broadcasters grow smug,
he offered two choice excerpts from
opinions by Justice Miller.

First, he quoted the justice’s’
language in the Greater Kampeska:
case in which the Commission had
denied a license because it ‘found
that over a period of years: the
licensee had violated some of the
FCC’s regulations and standards.
The applicant contended that be-
cause of previous renewals its de-

(Continued on page 69)

Miller follows:
Dear Judge Miller:

maintaining the status quo.

to our way of life.

Text of President Truman’s Letter
Text of President Truman’s letter, dated Sept. 29, to President

I regret that I am unable to attend the dinner at which yow are
to be inducted as the president of the NAB. However, I do want
to extend to you an expression of best wishes for success as you
assume these new responsibilities.

Science has vastly expanded the frontiers of communications,
including broadcasting. The critical question is whether we are’
wise and skillful enough to utilize these increased opportunities
for the maximum public benefit. Certainly these advances show
that broadcasting is still a growing, dynamic industry. And its
past achievements further demonstrate that those -who -have-devel-
oped the service to its present state are not content with mere}y

We all look to communications to provide in abundant measure
new opportunities for employment and economic activity.
further expect that it will make new and important contributions
Government is prepared to discharge its full
responsibilities in the achievement of common objectives and will
take all appropriate measures to encourage and facilitate ‘the néw
developments that give such great promise for the future.

The problems which face your group call for the exercise of a
high degree of industrial statesmanship to reach proper solutions.
Your own record of public service gives excellent promise that this
type of leadership will be able to meet the challenging times ahead.

Very sincerely yours,

We

HARRY S. TRUMAN.

Gen. Harry C. Ingles; Charles Ross, Secretary to President Truman; Mark:
Woods, American; Gen. A. A. Vandegrift; Paul Kesten, CBS; Joseph
W. Martin Jr. (partial view), House minority leader.
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THREE ex-NAB presidents are in left photo (1 to r): J. Harold Ryan,

T

retiring NAB head; Justice Stanley Reed; C. W. Myers, KOIN . (1936-7
president) ; Fred M. Vinson, Sec. of Treasury; Neville Miller (1938-44

president). Right, Charles R. Denny, FCC; A. D. Willard, NAB execu-

tive v-p; Ewell K. Jett, FCC; Maj. Gen. Frank E. Stoner; Glen Ban-
nerman, CAB; William D. Hassett, secretary to President.

NAB to Expand Labor and News Activities

First Steps Taken
For Convention
Next Year

NAB Board of Directors, meeting
for the first time under admin-
istration of its new president,
Justin Miller, came out of its Oct.

1-2 sessions with a series of proj-

ects designed to broaden service

to broadcasting and to the nation.
Faced with a heavy schedule, the
board handled its problems in
stride and took these steps:
1—Named committee to plan
NAB convention in 1946.
2—Decided to reorganize

. labor relations work and ex-
pand service.

3—Adopted plan to hold
series of news clinics and en-
courage better presentation of

_ news, (See separate story this

* page.)

i 4—Met with FM Broad-

" casters Inc. to arrange possible

© wedding of two associations,

. with one overall trade group
envisioned for all forms of
broadcasting.

.6—Augthorized naming of
committee to study plan for
radio “Oscar” awards.

6—Completed Broadcast

Measurement Bureau board
and approved progress.
7-—Ordered study of pro-

posed participation in propoesed
Inter-American Broadcasters.
B-—Agreed to cooperate in
any feasible plan to aid gov-
ernment in operating some
plan for efficient use of
medium by Federal agencies.
All members of the board were
present at the meeting, held in con-
junction with inauguration cere-
monies for the new president, ex-
cept George D. Coleman, WGBI
Scranton, director of District 3.
Mr. Coleman was unable to attend
because of illness.
A. D. (Jess) Willard took over
during the board meetings as ex-
ecutive vice-president, a new post.

o

BROADCAST-FEDERAL group consists of (left photo, 1 to r): J.

He shifted to NAB from the man-
agership of WBT Charlotte.

C. E. Arney Jr.,, NAB secretary-
treasurer, was voted a salary in-
crease from $12,000 to $16,000.
His functions continue as in the
past, being specified under the by-
laws. President Miller was ins
structed to specify duties for Mr.
Willard.

First full convention in three
years will be held in 1946, with a
committee of three appointed to
pick a site and fix the time. Mem-
bers of the committee are Frank
M. Russell, NBC, chairman; Harry

Initiated

CHANGE in pace from bench
to broadcaster greeted Justin
Miller Tuesday night at inau-
gural ceremonies. After com-
pleting his 3,000-word address
he was whisked from head
table to the other end of the
Statler for a 10:35 p.m.
broadcast on CBS. He made
the mike with just three min-
utes to spare, and had time
for a glass of ice water. His
CBS talk was an 8%-minute
boil-down of the inaugural
address.

KXRO Aberdeen,
KLZ

R. Spence,
Wash.; Hugh B. Terry,
Denver.

The time problem will require
study, the board felt, because
troop movement and crowded rails
still may be complicating factors
next year. The committee was di-
rected to select time and place
that will not interfere with any
governmental activity or request.

See Extension Need

While the board reaffirmed the
present labor relations setup, it
saw need for extension of the serv-
ice now provided and took steps to
implement the department. The
board proposes that the labor rela-
tions department render full and
complete employer and employe

Leonard Reinsch, WSB; Gerard D. Reilly, NLRB; Frank M, Stanton,
CBS; Martin B. Campbell, WFAA; Clair R. McCollough, WGAL. Right
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relations service.

For some time the limited two-
man staff has been developing a
reference file of information about
labor laws and government orders.
This library is believed to offer
basis for an improved service since
there now is available information
with reference to all matters in-
volving wages, working conditions,
contracts and labor relations.

The enlarged job would be
handled under a fulltime director

with a staff of assistants. The
present staff consists of a part-
time director, John Morgan Davis,
assisted by Milton Kibler, attorney.
They have gathered necessary in-
formation and the project now
awaits appointment of personnel.

Two discussions with FMBI
representatives were held during
the two-day session. At a Monday
night meeting FMBI was repre-
sented by Wayne Coy, WINX

(Ceontinued on page 74)

NAB Regional Meeting to Seek

Strengthened News Coverage

STRENGTHENING of radio news
coverage will be sought through
a series of regional meetings to be
held under the auspices of the NAB
Radio News Committees.

NAB Board of Directors at its
Oct. 1-2 session adopted recom-
mendations of the committee as
submitted by Arthur Stringer,
committee secretary and NAB di-
rector of circulation and promo-
tion. Recommendations were drawn
up at a committee meeting held
Sept. 17 in Chicago.

Believing radio news faces its
greatest opportunity as well as its
greatest responsibility, the com-
mittee laid before the NAB board
a program built around regional
gatherings. These would include
station managers as well as news
and special events directors.

Aid for Stations

As defined by the committee, the
meetings are designed to aid sta-
tions which are planning to estab-
lish news departments for the first
time and stations planning expan-
sion of their present news setups.
Subjects to be discussed include:

Minimum efficient radio news de-
partments for small, medium and
large stations; special problems
and methods of gathering local and
regional news; methods of present-
ing different types of news; legal
problems in news broadcasting.

Yet to be decided are when and
where meetings will be held, but
they are expected to be scheduled in
all parts of the country.

Greater emphasis on local as well
as regional and national news is
advocated by the committee, which
proposes that stations re-examine
their local news operation. Stations
not now maintaining local news
staffs are advised to consider such
coverage. .

Use of the phrase “processing
of news” is condemned by the
committee as implying superficial
editing or rewriting of press asso-
ciation news and not recognizing
the independent gathering of news
from all sources and the writing
of original news programs. Sug-
gested phrase is “radio news re-
porting”.

Reporting the news, in the com-
mittee’s opinion, is one of radio’s
most important public services.

Committee members are: E, R.
Vadeboncoeur, WSYR Syracuse;
William Brooks, NBC (or Bill Ray,
NBC); A. A. Fahy, KABR Aber-
deen; Arthur Kirkham, KOIN
Portland; Karl Koerper, KMBC
Kansas City; Chet Thomas, KXOK
St. Louis; Paul White, CBS (or
Everett Holles). NAB Board of
Directors’ Liaison Committee con-
sists of Leslie C. Johnson, WHBF
Rock Island; Clair R. McCollough,
WGAL Lancaster; Mr. Stringer.

e a

photo, John E. Fetzer, WKZO; T. A. M. Craven, WOL; William B.
Ryan, KFI; E. L. Hayek, KATE; F. W. Borton, WQAM. They were
seated at second head table. First table is in the background.
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FCC Acts

Commission Will
Examine Over

1,000 Cases

By JACK LEVY

WITH A BACKLOG of more than
1,000 applications for new stand-
ard, FM and television stations,
the FCC embarks this week on the
long-awaited task of awarding au-
thorizations for the postwar era of
broadcasting.

When the Commission meets
Wednesday it will have before it
the accumulated applications of
nearly four years, during which
time all but a handful of requests
for new construction and improve-
ments have been kept in its pend-
ing files. Not since April 27, 1942,
when a total freeze was imposed
on industry expansion has there
been a major authorization for
commercial broadcasting service.
Under subsequent relaxations al-
lowing facilities useful to the war,
providing equipment was on hand,
about 40 stations were constructed.

Represented in the applications
before the Commission is an ag-
gregate expenditure which would
equal the cost of the present broad-
cast plant in the U. S. Based on
returns from 159 stations, a sur-
vey now being undertaken by
BROADCASTING indicates that broad-
casters will spend in the next year
approximately $42,000,000 for FM,
$38,000,000 for AM construction
and expansion, and $30,000,000 for
television, or a grand total of $110,-
000,000. This does not include con-
struction of educational, experi-
mental and developmental stations.

Preparing for action on the ap-
plications, the legal, engineering
and elerical staffs have been work-
ing nights and weekends to com-
pile basic data for the considera-
tion of the Commission. Principal
center of activity has been the
broadcast section of the licensing

on Appllcatlons This Week

CENTER of activity as the FCC prepares to tackle the enormous
job of processing huge backlog of applications for AM, FM and
television expansion is the broadcast section of the License Division,
where applications are handled and licenses issued. Part of the

staff shown here are (foreground,

1 to r): Ruth Kirschner, Mar-

garet Hubbard. In background (1 to r) : Gertrude Newburn, Helen Bowie,
Marie Fish, Marie Rummel, Wm. P. Massing, division chief, Clara Iehl,

section chief.

division where a crew of 17 under
Clara Tehl, chief of the section, has
been examining new applications
as fast as they are received to keep
records current.

The mass of applications facing
the Commission was expected to
reach deluge proportions by the
end of last week, as consulting en-
gineers and radio lawyers worked
late hours to clear their decks by
the end of the 60-day period desig-
nated in the Aug. 7 Statement of
Policy for filing new and bringing
pending applications up to date

[BROADCASTING, Aug. 13]. The
two-month period, it was explained,
would extend through today (Mon-
day) so that all applications filed
before the Commission begins proc-
essing will be given equal consid-
eration.

The Aug. 7 policy, it was pointed
out, was issued before V-J Day
and was designed to set machinery
in motion to facilitate station con-
struction as soon as materials be-
come available. It was a natural
follow-up of the Jan. 16, 1945 pol-
icy which declared that when con-

ditions permit resumption of nor-
mal licensing practices “a period
of not less than 60 days for the
filing and processing of new appli-
cations prior to taking any action
on the cases retained in the pend-
ing files” would be provided.

The 60-day period was thus in-
voked to offset previous wartime
restrictions which discouraged fil-
ing of applications.

A check of leading Washington
radio lawyers indicated that ap-
proximately 200 applications, of
which about half are for new FM
stations, were being readied for
filing before the expiration of the
60-day period. This would mean
that the Commission will have
about 1,000 applications for AM
and FM alone to consider. Televi-
sion applications will not be acted
upon until rules and regulations
have been adopted. A hearing on
the proposed rules will be held
Thursday.

It is expected that the Commis-
sion will be disposed to grant as
many applications as availability
of channels, absence of interference
and record of applicant permit.

Three main considerations will
doubtless be given primary scru-
tiny. These are program indica-
tions, financial position, and char-
acter of applicant. Where a satis-
factory showing is made on these
points and there is no conflict with
the frequency or coverage of other
stations, the application is almost
certain to be granted.

Where the number of applica-
tions received exceeds the avail-
ability of frequencies, as in New
York, Chicago, and several other
cities, hearings will be designated.

Petrillo Threat Hangs Over Networks

WHOLESALE  withdrawal of
musical programs from NBC and
CBS over the week-end at the
order of James C. Petrillo, presi-

E

o
Drawn for BROADCASTING by Sid Hix

“Hank Greenberg Hits a Foul Into the—Gulp!”
BROADCASTING o Broadcast Advertising

dent of American Federation of
Musicians, loomed as a distinct
threat Friday.

That was the deadline set by the
musicians’ union leader for settle-
ment of differences between affili-
ates of the two networks in Chat-
tanooga, the NBC station in New
Orleans and the CBS station in
Columbus, Ga., and the AFM locals
in those cities.

WSMB New Orleans and the
AFM local got under the wire with
a contract signed Thursday, effec-
tive immediately, but there was
no report of differences having
been smoothed out between locals
and the other stations, although
WAPO Chattanocoga said negotia-
tions were in progress.

Mr. Petrillo let the networks
know that if the disputes were not
settled by Friday the national
union would take further action to
assist its locals in securing settle-
ments. The previous Sunday, Artie
Shaw failed to make his scheduled
appearance on Fitch Bandwagon on

NBC, and Monday night the Car-
nation Hour’s musicians also can-
celled out, both on orders from Mr.
Petrillo’s office.

The Sunday program went on
with a chorus instead of the or-
chestra. The Monday show was
cancelled altogether.

After vainly trying to reach
Mr. Petrillo for nearly two days,
NBC was informed Monday after-
noon that the “union has taken
this action because two independ-
ently owned stations which broad-
cast NBC’s network programs,
WSMB in New Orleans and WAPO
in Chattanooga, are involved in
labor disputes with their local mu-
sicians’ unions.”

In New Orleans, Harold M.
Wheelahan, general manager of
WSMB, reported a contract was
signed, effective Thursday, to em-
ploy six musicians at the regular
scale but not to make their pay
retroactive to July 1 as the union
had demanded. Earlier, he said
WSMB needed no local musicians

(Continued on page 85)
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FM_PIONEERS SPEAK—SECOND OF A SERIES

FM Should Provide Appeal to the Masses

More Than Beauty
Needed to Draw

Listeners
By FRED JOYNER

Program Director
WWSW-WTNT Pittsburgh

FM has offered a challenge to the
broadcasting industry, as a means
of providing an improved broad-
cast service. It will in due course
attract many new interests with its
unusual type of service and will
present many innovations to the
field of programming.

In order that we may get off on
what I think is the right foot, what
FM needs from its program direc-
tors right now is more appeal to
-the masses, the Mr. and Mrs. John
Everybody of our audiences. Dur-
ing FM’s experimental adolescence
we have concentrated on the cul-
tural side with good reason. Cer-
tainly, this type of music shows
off FM at its very best. The bril-
liance of a string section of an or-
chestra has never been presented
over any other medium. The over-
all tonal range of a symphony or-
chestra, if properly set up, is sheer
beauty to the ear.

Ears for Beauty Alone

But we must ask ourselves what
percentage of our post-war audi-
ence will have ears for such beauty
alone—the fact that FM makes it
possible for dance bands to be
heard as never before is something
that should be considered. Most of
the name band leaders with whom
I have discussed FM have been
eager to try FM because their
bands can now be heard with each
instrument bringing to an orches-
tration its rightful place in the
musical tonal range.

While on the subject of instru-
mentalists, a word of caution—
make sure that the unit is prop-
erly setup with regard to the mi-
crophone. Your studio charts for
set-ups may not necessarily apply
for FM presentation. We at WTNT
like to feel that-each studio presen-
tation is a demonstration for our
audience. Careful production
checks prevent out-of-tune horns,
scraping violin bows, pad slaps in
the reed section, soggy heads in
the percussion section and similar
flaws.

With the fanfare that FM has
received, it is the job of every pro-
gram production man connected
with FM shows to hold up his end
of the job. To do this, he must un-
derstand what FM can do for a
program and must have complete
cooperation of the engineering de-
partment. FM can do what its en-
gineers claim for it, and it is up to
the program dxrectors to display
its program advantages,

I recall ‘sitting in the control
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THIS is the second article in a series on FM, written by pioneers in this
new branch of the broadcasting industry. As program director of WWSW-
WTNT Pittsburgh Mr. Joyner has operated as a pioneer on a pioneer
FM station. Here he tells about some of the problems faced in FM pro-
gramming, and how he solved them. He first learned about radio as a
ham during high school. He left the U. of Cincinnati to service Atwater
Kent receivers. Then he moved to the broadcasting end of radio and for

16 years has been in programming.

booth during a symphony broad-
cast last season and noticing that
the VI on the panel was not oper-
ating. Upon inquiry, the engineer
on duty informed me that the pos-
sibility of over-modulating in the
transmitter on FM was remote, so
he was giving the program an
“ear ride”, attempting to provide
the FM audience with a program
as near to what he was hearing as
possible. A long friendly talk with
the engineers is an important part
of understanding what you are go-
ing to do.

Studio acoustical treatment and
studio equipment are important.
Live shows with FM can be made
to live on the air if everything else
is equal. The proper use of stu-
dios and equipment requires ex-
perimenting. The final result of
those experiments will be amazing
not only to you, but also to your
listeners. '

For the transcribed programs,
there are a few suggestions that

should be checked. Good turntables
with the best available reprodue-
ers are the basic equipment. The
pressure of the pick-up heads
should be checked regularly. Filter
positions in connection with tran-
scribed programs should be used to
the best advantage.

Most important is selection of a
transcribed library. Most of the
libraries on the market today of-
fer a complete catalog of types of
music and instrumentation, but
you are looking for quality, not
quantity. There has been consider-
able argument about vertical ver-
sus lateral cuts. This is a question
you can decide for yourself by
honest listening. Audition them all
—and then decide.

Phonograph records in my opin-
ion have not reached a state of
perfection making them eligible
for FM presentation. Instantane-
ous ET’s, however, have found a
wide range of acceptance not only
because of their quality but also
the flexibility of programming

Mr. Joyner
good shows not otherwise available.

Showmanship in connection with
FM is something that is now an
indispensable part of the FM pro-
gram directors assignment.

All types of programs find a
place on the schedule of a well-
programmed FM station. We have
found that our sports fans enjoy
our rather comprehensive sports
schedule — play-by-play baseball,
football, basketball, hockey and

(Continued on page 72)

Cuban Channel Demands to be Heard

Would Break Down
Several U. S. Clear

Frequencies
DEMANDS of Cuba for additional
standard band frequencies below
1000 ke which, if granted, would
break down several U. 8. clear
channels, will be aired in Decem-
ber at an engineering conference
of American nations in Washing-
ton.

Word of Cuba’s demands, along
with announcement of a move to
organize the Inter-American Assn.
of Broadcasting Stations, was
brought back last week from the
Third Inter-American Radio Con-
ference in Rio de Janeiro by mem-
bers of the U. S. delegation.

Meeting in Burmuda

It was learned, also, that a meet-
ing of U. S. and British represen-
tatives to discuss frequency alloca-
tions, will be held
Nov. 19. An Inter-American Con-
vention of Broadcasters has been
scheduled for Havana on March
15, 1946, to perfect an organiza-
tion. Dr. Jose Luis de la Rosa,
president, and Dr. Jose Luis Fer-
nandez, manager, of the Mexican
Radio Assn., were named to han-

in Bermuda,

dle publicity and arrangements
for the March convention.

Purpose of the proposed inter-
American broadcasters organiza-
tion is to bring American broad-
casters closer together. It was ap-
proved by broadcasters attending
the Rio conference, although only
two from North America attended.
They were F. G. Leydorf of the
engineering department, Crosley
Corp., licensee of WLW Cincinnati,
and Henry S. Dawson, engineer of
the Canadian Assn. of Broadcast-
ers.

Canada recommended that the
North American Regional Broad-
casting Agreement, which expires
March 29, be extended two years.
The U. S. recommended a one-year
extension. Cuba demanded a new
agreement. It appeared likely that
the conference of engineers repre-
senting all of the American coun-
tries will adopt an interim agree-
ment, probably embodying the pres-
ent NARBA, with amendments to
take care of immediate needs of the
various nations.

Cuba demands the right to use
the 690 ke channel, now assigned
to Canada with KGGF Coffeyville,
Kan., operating with 1 kw days
and 500 w nights, as a Class I-A

BROADCASTING

frequency. CBF Montreal, a 50 kw
outlet, has been assigned the chan-
nel. Cuba also seeks four channels
with up to 50 kw power, four with
20 kw, two with 10 kw and four
with power from 500 w to b6 kw in
the standard band below 1000 ke.

Text of the Cuban demands, as
translated from Spanish, follows:

Submitted by the Cuban Delegations
to the Delegations of the other coun-
tries signatories or adhered to the
North American Regional Broadcasting
Agreement.

The Cuban Administration considers
that the inclusion in the NARBA of
precepts which do not respond to
technical aspects, such as the non-
allocation to Cuba of channels to be
used with 50 kw or more, under 1000
ke, which are the most appropriate to
render service to large rural zones due
to the greater pr tion of emi
in this section of the frequency spec-
trum; also of not having taken advan-
tage of geographic peculiarities which
permits the largest use of the frequen-
cles destined to the transmission in
the FM band have placed Cuba in a
disadvantageous position, preventing it
to render a broadcasting public service
demanded by its national needs, ac-
cordance with its Constitutional, and
its political and soctal structure.

Under 1000 kc, when Canada may use
5 channels, Mexico other 5 channels
and Unilted States of America uses
more than 21 channels with 50 kw or
more, Cuba can use only 4 of these
channels with 15 kw or less.

In this same section of the spectrum
Cuba needs to be able to use 4 channels
with up to 50 kw, 4 channels with
20 kw, and 2 channels with 10 kw, and

(Continued on page 72)
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Postwar

That’s a Navy Avenger getting off the ground in a
hurry . . . aided by four 330-horsepower jet units. The
jets units affixed to the fuselage resemble bombs. This
new system of plane launching cuts take-off runs from

33 to 60%.

Reductions . . . cutting costs . . . increasing efficiency
... that’s what everybody seeks whether you design

planes or sell a package item.

If you have something to sell in Baltimore, and are
trying to cut your radio selling cost, we offer you the
jet-moving independent station . . . W-I-T-H.

BROADCASTING © Broadcast Advertising

— o ——

stuff

This successful independent in this five-station town

delivers the greatest number of listeners at the lowest
cost. You can see the facts yourself . . . glad to show

them to you any time.

;@x

Tom Tinsley, President

W I'T-H

BALTIMORE, MD.

Represented Nationally by Headley-Reed
October 8, 1945 o Page 19




We are [)roud
of i1, too!

1
W KY’s
Antennq System

was

“Designed by

Glenn D. Gillett

Consulting Radio Engineer
Washington, D. C.
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FCCPostpones Clear Channel Hearing

Defers Date To Jan. 16
Following Appeal
Of CCBS

BECAUSE of pressure of other
work, the FCC last week postponed
its hearing on clear channel broad-
casting in the standard band until
Jan. 14, 1946. Action was taken
following an appeal from the Clear
Channel Broadcasting Service for
a three to six months deferment.
The hearing had been scheduled for
Oct. 23.

The Commission explained that
the “huge task” of processing ap-
plications for FM, AM and televi-
sion construction permits, held in
abeyance during the war, will re-
quire much of its time in the im-
mediate future and that it must
begin at once to prepare for inter-
national conferences in November
and December. .

More Time Needed

In addition, the Commission rec-
ognized, as pointed out in a motion
filed by the CCBS, that the prelim-
inary work of the engineering com-
mittees necessary for conducting
the hearing could not be completed
by Oct. 23. This work should be
completed by Jan. 1, it declared,
emphasizing it intends to begin the
hearing on Jan. 14 “regardless of
whether or not the committees have
completed their work.”

In support of its motion, the
CCBS declared that:

1. Until the committee determi-
nations have been translated by
the Commission it would be impos-
sible to prepare exhibits and other
evidence pertinent to the hearings.

2. Despite diligent efforts, none
of the committees will have com-
pleted its work by Oct. 23 “or for
a substantial period thereafter”.
Obstacles due to war and recon-
version problems, including un-

availability of personnel within the
Commission’s staff and among in-
terested industry groups, were
principal causes of delay.

3. Once the committees have
completed their work and their
data has been translated into ten-
tative or final engineering stand-
ards, a period of not less than
three months will be required to
prepare maps, graphs, tabulations,
and other exhibits indispensable to
a correct determination of the
issues. ’

The three committees (each of
which includes a representative of
the Commission, serving as chair-
man) are Committee 1 on deter-
mination of what constitutes a
satisfactory sigmal, Committee 2
on determination of what consti-
tutes objectionable interference,
and Committee 3 on determina-
tion of distances to which, and
areas over which, various signal
strengths are delivered.

Committee 4 is concerned with
surveying listeners in primary and
secondary areas on availability of
clear channel service. Dallas W.
Smythe, FCC chief economist and
chairman of the group, said the
returns are now being compiled
and that the committee was endeav.
oring to have its report ready for
Oct. 23.

Copies of the postponement, sub-
mitted by Louis G. Caldwell, coun-
sel for CCBS members, were sent
to the following: - Crosley Corp.,
KSL Salt Lake City, KOMO Se-
attle, KTHS Hot Springs, KWKH
Shreveport, KFAR Fairbanks,
KOL Seattle, KFVD Los Angeles,
KFBC Cheyenne, KTBS Shreve-
port, KYA San Francisco, KMBC
Kansas City, KUTA Salt Lake
City, KOB Albuquerque, KON
Portland, Ore., WBAP Fort Worth,
WLIB New York, WSGN Bir-
mingham, KSOO Sioux Falls, S.

ETO Mission Members Feted
By N.Y. Radio Executives Club

MEMBERS of the American
Broadcast Mission to ETO were
guests of honor last Thursday at
the opening luncheon of the 1945-
46 season of the Radio Executives
Club of New York, held at the
Roosevelt Hotel. Edgar Kobak,
president of Mutual, was chair-
man of an official welcoming com-
mittee, whose other members were
Niles Trammell, NBC president;
Paul Kesten, CBS executive vice-
president, and Chester J. LaRoche,
vice-chairman of American.
Judge Justin Miller, new presi-
dent of the NAB, featured speaker
at the luncheon, presented to Col.
Edward M. Kirby on behalf of the
mission which was conducted under
his guidance, a large silver tray,
inscribed to “Task Force Kirby”
and bearing the name of each

member of the mission. Describing
the 28-day tour of Europe largely
in a jocular manner, Judge Miller
turned serious at the conclusion of
his talk to point out the responsi-
bility of radio, as the major means
of communication open, in educat-
ing Europeans, especially the Ger-
man people, in the American way
of democracy and competitive pri-
vate enterprise.

Murray Grabhorn, REC presi-
dent, opened the meeting by pre-
senting a lifetime silver member-
ship card to last year’s president,
Warren Jennings. Next meeting,
Mr. Grabhorn announced, will be
held Oct. 18 under the auspices of
the club’s advertising agency radio
directors committee, headed by
Lloyd Coulter, McCann-Erickson,
vice-president.

D., Westinghouse Radio Stations
Inc, WWSW Pittsburgh, WEW
St. Louis, CBS, NBC, Associated
Broadcasting Corp., WCAE Pitts-
burgh, WHO Des Moines, WLS
Chicago, WPTF Raleigh, WQXR
New York, WHK Cleveland,
WNYC New York, WOAI San
Antonio, WEBC Duluth, WCAR
Pontiac, WHKC Columbus, WFAA
Dallas, John D. Keating, Ameri-
can Broadcasting Co., New York
State Farm Bureau Federation
and New York State Conference
Board of Farm Organizations,
Yankee Network, Memphis Pub-
lishing Co. (WMC), National
Assn. of Educational Broadecast-
ers, WWL New Orleans, WSOC
Charlotte, WHEB Portsmouth, N.
H., WIW Cleveland, KPAS Pasa-
dena, Capitol Broadcasting Corp.
of Indiana, Regional Broadcasters
‘Committee, Intermountain Broad-
casting Corp., Minnesota Broad-
casting Corp., Radio Committees
of Land Grant College Assn. and
National Assn. of State Universi-
ties, North Carolina Broadcasting
Co., National Farmers Union and
Farmers Educational & Coopera-
tive Union of America, King-Tren-
dle Broadcasting Corp., National
Council of Farmer Cooperatives,
Dept. of Interior.

RADIO FOR WAR
$7,680,000,000 Worth of
End Equipment Delivered—

RADIO manufacturers delivered
$7,680,000,000 in radio and radar
end equipment to the war effort
between July 1940 and July 1945,
the Radio & Radar Division of WPB
announced Friday as WPB ap-
proached its demise. A new agency,
Civilian Production Administra-
tion, takes over Nov. 3, when WPB

- Chairman J. A. Krug resigns.

Head of CPA is J. D. Small, Mr.
Krug’s chief of staff. Figures do
not include output of 500 companies
producing miscellaneous items.

CPA takes over remaining WPB
functions involved in transition to
peacetime production. Five main
bureaus will handle industrial re-
conversion, reconversion priorities,
field operations, international sup-
ply and demobilization. Little regu-
lation affecting electronics remains
in the WPB-CPA program.

Army received 60.5% of equip-
ntent going to the armed forces. It
varied from 90.7% radio equip-
ment, 9.3% radar in 1942 to 37%
radio and 63% radar in the first
six months of 1945,

With only $227,000,000 in plant
expansion, radio industry produc-
tion increased from $231,000,000 in
1939 to $2,834,000,000 in 1944.
These WPB figures, it was stated,
do not include some 500 companies
that manufactured miscellaneous
radio and electronic items.
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WKY’S NEW ANTENNA

Wiyl

HORIZIONTAL

Pt

RADIATION INCREASED

WKY's new 915-foot antenna proves that

a radiator can be built which flattens wasted

WKY RADIATION

sky waves and concentrates them along the

664 MV/M
P MILE

)

ground, pushing them out farther and

stronger than was ever thought possible.

WKY’s “big Stick”, a daring experiment,

has already proved itself more than a show-

N

piece. Because of its radically new design,
WKY'’s signal is stronger and goes farther
than ever before. Its signal strength of 664
millivolts per meter (at 1 mile) is 58.8%

STANDARD Vi WAVE
RADIATION

greater than with the same power radiating
from a standard quarter-wave antenna!
q

WKY, once again, has dared to pioneer

418 MV/M

] to bring better radio service to more Okla-
MILE

homans and increased selling opportunities
to its advertisers.

OWNED AND OPERATED BY OKLAHOMA PUBLISHING CO.
The Daily Oklohoman and Times — The Farmer-Stockmon
KVOR, Colorado Springs—KLZ, Oenver (Affilioted Mgmt.)
REPRESENTED NATIONALLY BY THE KATZ AGENCY

5000 WATTS DAY AND NIGHT
NBC—930 KILOCYCLES



TO
ADVERTISERS
WHO

ARE
LOOKING

Most marketing experts agree that the
South is now the nation’s greatest "‘area:
of opportunity.” If you feel that's true in
your industry, we suggest you consider;
South Carolina as a starting point.

South Carolina is easy to cover. One sta-
tion—WIS at Columbia—reaches virtually
the entire State, daytime. The WIS service
area has 74% more radio homes than
New Orleans, 185% more than Atlanta,
208% more than Blrmingham.

We'd welcome an opportunity to tell you
how and why thls 5000-watt station, at
560 KC, has a stronger signal {actually
dellvers more microvolts) over a larger
area than is possible even to many
50,000-watt stations. Drop us a line—or
ask Free & Peters.

. e
MORE RADIO
HOMES HERE
THAN IN ANY
hsoumsnu
CITY

COLUMBIA

SOUTH CAROLINA

560 KC

J. DUDLEY SAUMENIG
Sales Manager

5000 WATTS ®

G. RICHARD SHAFTO
General Manager

FREE & PETERS, Inc., National Representatives

QUTH

WIS
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‘First Man on Air’ Recalls
Early Days of Radio Telephone

NOTHING Dbreath-taking like
“What hath God wrought!” were
the first spoken words on the air-
waves. In faet, Lt. Comdr. Robert
J. Stull, reputedly the first man to
speak on the air, doesn’t remem-
ber what he said that day in 1911.

The important thing is that a
small group working with Charles
Herald, a radio teacher in San
Jose, Cal., built studios atop the
Garden City Bank Building—Dbe-
cause it was the highest in the
city, 7 stories—and sent words out
on the air where before there had
been only dots and dashes.

They called it radio telephone
and they went.on the air with regu-
lar schedules every Wednesday and
Saturday. The call letters were
6XE and 6XF, one for fixed, the
other mobile. The trolley lines run-
ning along the street supplied the
station with DC current.

“I guess we had the first com-
mercials on, too,” Comdr. Stull
says. “A music store in San Jose
loaned us records for the musical
portion of the programs, and we
gave the store plugs.”

To test their mobile broadcasting
facilities, the group used to put
the equipment in a car and go to a
field a few miles from the station.
They plugged in 500 volts from the

LET US SELL
IT FOR YOU

San Diego is o highly concen-
trated, exclusive market which
must be covered from within
to be covered right! There's
an audience of 373,500 civilian
people waiting for you in
metropolitan San Diego.
Get to them right
with KFMB.

SAC BRAERICAN WeTwoRk

Cad {RACIRC CORSTY
o DN DIEGO, CALYE.

o JALK 0.GRO55: Pres.w Gen. Mqr.
Reprisanted by the BRAMHAM C0,

Comdr. Stull

interurban railway, flung an an-
tenna over a high tree limb, and
dropped the ground wire into a
stream.

“But the best part of that was
the electrified fish we brought home
by the baskets every time we went,”
he remembers. “There was a metal
plate attached to the ground wire
we dropped into the stream, and
as soon as the current was turned
on, the fish would come leaping up
to the plate. If the current was on
more than 20 seconds, we would
have about two dozen dead fish.”

They also had trouble with the
“ham” operators that talked back—
in Morse. “If we dropped a record
or muffed a line, a loud chorus of
Hi, Hi, Hi, would come tapping
through the receiver we kept turned
on. ‘Hi’ is the amateurs’ signal for
laughter,” he explained.

In one test, the San Jose station
talked from Mare Island to a gov-
ernment radio station in Alaska
with a crystal set. Later, 1912,
thev contacted Honolulu.

The station, which was the first
issued a broadcast license by the
Federal Radio Commission, later
became KQW San Jose. Comdr.
Stull is re~ently retired head of
electronics research of the radar
section, Navy Special Devices.

L—

A
*Pardon me—WFDF Flint says

I must guarantee your future—"
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“What else
does Boston want?”

IT’S EASY TO FIGURE OUT that folks in
Boston want entertainment. But that’s not
all, brother!

They want to know what's happening in
other fields, too.

i

stén to public debates ... parades

ervices—Catholic

ney tune in to find out'h

Brazil . . . Belgium . ... Hb_l and and"a host of

4

“j~.other countries. SN ;
That"mmue:ig;vi_ce_ rograms
total a full day a week on Boston’s
WCOP. These service programs are carefully
balanced with entertainment programs.

And it's this balance that makes Boston

people push the WCOP button on their radios
... and leave it there.

There’s a chance or two for you to
take advantage of this WCOP popularity.
We've got a couple of places open that
are honeys.

How about dropping us a line for the facts
and figures 2
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A Cowles Station
Exclusive American Broadcasting Company
Outlet in Boston

: |
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ON THE SERVICE FRONT

First AFRS Station in Japan
Opens With 1000w Transmitter

FIRST of the AFRS stations to be
erected within the Japanese home-
land, Radio Okinawa, is now oper-
ating on a 1000 w transmitter, with
sound-proofed studios. Staff is
headed by Capt. Julius Brody,
owner and operator of WFIG Sum-
ter, 8. C. Chief announcer and pro-
gram director is Sgt. Hal Starr, of
KXL and KHW Portland, Ore.
S/Sgt. Lowell Colclasure, chief
technician, was on the engineering
staff at WGN Chicago. Pfe. Ken
Elliot, a former announcer with
WNOE New Orleans, is featured
on the Hi Neighbor program, tak-
ing over for 8/Sgt. Staton E. Dixon,
of WNOX Knoxville.

Avery Commissioned
TOL AVERY (known as Tol Ware
in radio) has been commissioned
2nd lieutenant and is now in charge
of one of the Far Eastern Network
mobile stations of AFRS, in Japan.
He had been a sergeant, He was
formerly radio manager of Inter-
state Circuit Inc.,, Dallas, and
WFAA-WBAP Dallas-Fort Worth
announcer.
d * % *

Bill Adams a Colonel
WILLIAM H. ADAMS, former
farm director of KSFO San Fran-
cisco, now finance officer for the
Army of Occupation in Japan, has
been promoted to colonel. While

finance officer, Alaska Defense
Command at Fort Greeley, Col.
Adams helped arrange for what is
said to be the first Army station,
KODK Kodiak, which went on the
air in September 1941.

* * *

Bronze Star to Moore
T/SGT. THOMAS H. MOORE, Jr.,
former commercial program man-
ager of WOR New York, now pro-
gram director at Headquarters,
AFRS, Information & Education
Division, U. S. Army Forces in the
Far East, .has been awarded a
Bronze Star by Gen. MacArthur
for “meritorious achievement in
connection with military opera-
tions”. In his post as program di-
rector, Sgt. Moore was directly re-
sponsible for writing, planning and
producing scripts for broadcast
through the Jungle Network.

k3 * *

Radio Palau Changes
WITH A POLICY of programming

consistent clear signal.

AFFILIATED WITH

AMERICAN BROADCASTING CO.
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LUBBOCK TEXAS IS ONE
OF YOUR BEST PERMANENT
TEXAS MARKETS! krvo's $167,892,000

effective buying income is a PERMANENT MARKET—a
market which is the hub of a vast territory comprising
twelve West Texas Counties, known as the South Plains
of Texas Area. Dairying, grain, wide wholesale and
retail distribution, oil production, poultry raising, and
cotton unite their vast revenue-producing power to make
Lubbock, Texas, one of your best postwar Texas markets.
KFYO is the only station dominating this area with a

$167,892,000

\ A
JING meott

1340 .ON. THE DIAL

Al

LUBBOCK, TEXAS

MEMBER OF

LONE STAR CHAIN®

ON YOUR DIAL

1340

lxnon ”vw; Snowin

iy Sl

aimed at men slated for return w
civilian life, the AFRS station,
at Peleliu, Radio Palau, is bring-
ing information on educational
benefits, compensation, privileges,
and a complete series on various
civilian occupations.

The station is on the air 124
hours weekly, with new members
from all three branches recently
added to the staff. Ens. Grant
Theis, USNR, has taken over as
officer in charge, succeeding Capt.
Samuel J. Roley who returns to
Hawaiian Headquarters of AFRS.
Ens. Theis was formerly with CBS
Hollywood. Others on the staff
are: S/Sgt. Gordon Phillips (Don
Lee, Hollywood), Sgt. Bill Landrum
(WIBC Indianapolis), S/Sgt. Bill
Moran, USMC (WJOB Hammond,
Ind.), S 1/¢ Robert MecGarry,
USN (WBBM Chicago), S 2/c¢ Bill
Edwards, USNR (WLW Cincin-
nati and KMTR Hollywood).

* * *

Shellon Station Head
CAPT. BRIAN SHELLON, former
manager of CJKL Kirkland Lake,
QOnt., is now in charge of the Allied
Forces 50 kw station at Hilversum,
Holland.

* 2 *
Promations

KARL A. HOFFENBERG, station
manager of AFN Munich and John
A. McNamara, station manager of
AFN Cannes and Nice, and Ben
Hoberman, formerly with WMFG
Hibbing, Minn., have been pro-
moted to first lieutenants.
* * *

Lt. Carstenson Gets Award
LT. VERN CARSTENSON, who
recently joined Armed Forces Radio
Service, Los Angeles, after 31
months overseas service, has been
awarded Bronze Star for meritori-
ous service. Citation was given in
recognition of his idea for a mobile
broadecasting station for Fifth
Army troops in Italian ecampaigns.

* »* *

AAF Radio Praised
PRAISE for Your AAF was voiced
in Congress when Rep. Emanuel
Celler (D-N. Y.) called it “an im-
portant contribution toward morale
and victory”. Produced under the
supervision of the Office of Radio
Production, Headquarters, AAF,
headed by Lt. Col. Frederick Bris-
son, the program is heard on
American 10:30 p.m. Thursday.

Among his remarks printed in
the Congressional Record, Rep. Cel-
ler said that “Now that the fighting
is over, and the victory won, the
program has a new and equally im-
portant mission . . . keeping Amer-
icang informed about our occupa-
tional air forces in Germany and
Japan.”

* * *

Sgt. Simmington Honored

M/SGT. HARRY J. SIMMING-
TON, an engineer from KRGV
Weslaco, Tex., has been awarded
the Bronze Star for meritorious
achievement as radio technician
with the American Expeditionary
Stations, Mediterranean Theater.
The citation said in part that Sgt.

(Continued on page 62)
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How Often®Do They Listen to News?

909, Listen Twice a Day
Or Oftener, Poll
Shows ;

By EUGENE KATZ

Secretary, The Katz Agency,
New York

HOW MANY times a day do lis-
teners tune to radio news pro-
grams? Do listeners usually dial
to a particular station for news,
or do they listen to whatever news
program happens to be available?
Do they depend more for news
upon radio or newspapers?

To. answer these and other re-
lated questions about audience re-
sponse to radio news, we polled—
in March and April of this year—
4,589 individuals living in radio
homes. The radio homes were an

accurate cross-section of radio fam-
ilies in six separate listening areas
distributed in the northern, mid-
dle and southern portions of the
Central Time Zone.

Rural and urban, telephone and
non-telephone homes were included
in the samples in proportion to
their distribution in each of the
areas. Though not a national sam-
ple, these 4,589 cases constitute, to
the best of our knowledge, the
largest group of listeners recently
surveyed on this subject. Their re-
sponses detail the colossal dimen-
sions of the public’s dependence
upon radio for news during the
war,

Farm Listening High

Of this panel, 90% reported that
they listened to news broadcasts
twice a day or more. Sixty-five per

cent reported listening three times
per day or more and 35% four
times or more per day.

Farm listeners tune to news
more frequently than residents of
villages, and village residents more
frequently than city dwellers. The
details by place of residence are
shown in the following table and
in the accompanying chart:

No. of Times

Listened Urban Village Farm Total
Less than one 2.0 Ky .8 1.4
One ____..._ 101 5.6 3.4 7.6
Two ____.___ 25.7 25.1 22.8 25.1
Three ___ 29.3 30.0 32.9 30.4
Four or more 32.4 38.2 39.8 35.0
No Answer. 5 5 .5 5

100.0 100.0 1000 1000

In 1941 and again in 1942 local-

ized samples of radio families were
polled to determine the relative de-
pendence of radio listeners upon
radio and newspapers for

news.

Huge corn pickers like these have made
it easy for Kansas farmers to harvest one
of the biggest, most profitable crops on
record. These farm families and the agri-
cultural communities which they support
are one of America’s most profitable

markets.

WIBW =

VV’IBW,(x Topeka
REPRESENTED ‘BY ‘CAPPER PUBLICATIONS, INCw
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WIBW will make this market
pickings” for you! WIBW is the most-
listened-to station in this section. We have
the confidence and good-will of more
than five million customers in Kansas and
adjoining states. For almost two decades,
we've been establishing their buying

‘‘easy

habits. We can do it for your product, too!

s Mo Verice I

Cnadsl Managar -

KCKN Kansas Clty
NEW YORK, CHICAGO, KANSAS CITY, SAN FRANCISCO

BROADCASTING

OUTSTANDING among findings of
the latest Katz Poll is the fact that
74% of listeners prefer 15 minute
newscasts to thcse of shorter or
longer length. And a great majority
—-64%—prefer both straight news
and commentaries.

These surveys (made by CBS and
reported in “Radio Research 1942”
by Lazarsfeld & Stanton) employed
the question: “From which source
do you get the most of the daily
news —radio, newspapers, both
equally?” Answers for two succes-
sive years were as follows:

1941 1942

Radio _____.__ 45.1% 58.7%
Newspapers __ 50.8% 39.6%
Both equally __ 4.1% 1.7%
100.0% 100.0%

In probing the roles of radio and
press in news dissemination ‘in
1945, we used a different question,
but secured results closely approx-
imating the CBS 1942 findings. The
increased dependence upon radio
indicated by both the 1942 and the
current surveys can, of course, be
attributed to the war and the
sharpened appetite for spot news
which it induced. In any case, our
question: “What do you depend
upon most for your news—news-
papers, radio, magazines, people?”
produced these responses:

Mentions
Radio ____ e 56.4%
Newspapers o 36.0%
Magazines _______ " 6.0%
People ___ I -~ 12%
No Answer _ - 0.4%
Total Mentions _____. 100.0%

Although this question was

aimed to invite a single answer,
more than half of the respondents
gave multiple answers, indicating
that a sizeable segment of the radio
audience is clearly conscious of its
dependence upon more than one
medium for news:
No.of Mentions %

Radio - 4022 87.6
Newspapers .. 2569 56.0
Magazines . 434 9.5
People __ 85 1.9
No Answer 25 0.5
Total Mentions . 7135 155.5
Total in Sample 4589 100.0
The wmore detailed reporting
afforded by newspapers, their

commentary on and interpretation
of the news, account, perhaps, for
a large part of the “dependence”
upon them felt by radio listeners.

In this connection, replies to the
question, “Do you prefer straight
news reports or news commenta-
tors?” are revealing. Sixty-four
per cent said they liked both;
19.5% preferred straight news re-
ports; 10.8% commentators; 5.4%
gave no answer. Judging from
these replies, most listeners do not
sharply distinguish between these
two types of news programs. Un-
doubtedly, the word “commenta-
tors” was given a variety of inter-
pretations by respondents, yet it
seems a reasonable conclusion that

(Continued on page 64)
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A radio station is Known
by the Lampume.s it kKeeps

NU-ENAMEL

sells

Sells

SELLS

on the New

WehJ b

For many years now, Nu-Enamel has spent the major part
. of its Chlcago advertising budget on the New WJJD. -
‘ At many times, their ihterisive' schedule h;s beeh e);cIusive !
with us. The sales figures, thus, are a pat on the back for

Nu-Enamel and for us as well.

Better check your fall schedules right away,
and. call for availabilities. The ﬁe_u_z WJID’s
20,000 watts of solid SELLING power can
‘/q,elﬂ fatten sales figures for you.

We specialize in results!

A Marchald Field STATION REPRESENTED

BROADCASTING ¢ Broadcast Advertising

ﬁgures for 1945 are exceedmg even these sensational records'

NATIONALLY

BY

3 “60 OoN vouR D’4L

CHICAGO

LEWIS

H.

AVERY, INC.
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FIRST to air strike views of Henry
Ford II was Robert F. Hurleigh
(left), WGN Chicago news di-
rector, who previously had sched-
uled a program with Mr. Ford
(right) and J. R. Davis, Ford sales
and advertising director. Hurleigh
was on goodwill tour of automotive
industry at the time.

FIFTEEN years ago Irna Phillips, Chi-
cago radio writer, left a good job as
a school teacher to audition as a radlo
actress. Later she gave up that career
to write radlo serials, In which she has
become recognized as one of the top-
notch writers of the industry. Today,
Irna, authoress of Guiding Light, To-
day’s Children and Women in White
is back in the classroom, as instructor
in radlo writing at Northwestern U.

‘Tropicalization’ Plan Will Aid Radio,

Electronics Expansion in Tropic Areas

TROPICALIZATION, a system
developed in the equipment man-
vfacturing industry during the
war to protect military goods from
damage caused by high tempera-
tures and excessive humidity, will
aid peacetime expansion of radio
and electronic facilities in tropical
regions.

To extend the life of equipment
by preventing corrosion, fungus
damage, and other ravages under
extreme climatic conditions, the
RCA Victor Division of the Radio
Corporation of America has organ-
ized a comprehensive program of
tropicalization for equipment to be
used in the tropies and placed it
in operation in several of its
plants.

Clifford Eddison, manager of
RCA Vietor’s Chemical Engineer-
ing Section, said steps toward so-

lution of the problem included (1)
substitution of materials less sen-
sitive to moisture, wherever possi-
ble, in place of those known to be
sensitive; (2) redesigning of some
equipment and component parts
which were found to retain mois-
ture; (3) development and use of
water-resistent, fungus-proof coat-
ings for equipment and parts, and
(4) adoption of special packaging
procedures.

In the selection of suitable fungi-
cides, Mr. Eddison said, much ex-
perimental werk was carried out
by the U. S. Army Signal Corps
and other services, as well as by
industry, to reconcile numerous re-
quirements.

Lacquers and varnishes having
high moisture resistance and other
desirable qualities, and containing
admixtures of suitable fungicides,

MUSIC has power—

WDAS is the only Philadelphia

radio station featuring three hours

of classical music every day

... In addition to
the usual musical programs,
Philadelphia’s outstanding

full-time independent station

features classical music

every morning

from 10:45 to 12 Noon,

and again in the evening

from 10 to 11:45 P.M.

With “MUSIC” like this,

it'’s no wonder WDAS audiences have been loyal

for more than twenty years.
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Horse for Halsey

PLANS to present Adm. Wm.
“Bull” Halsey with a white
horse “Tucumecari” are orig-
inating from Tucumcari, New
Mexico. Clyde Smith, KTMN
Tucumcari, backed by Gov.
John J. Dempsey, hopes to
make the presentation on
Navy Day, Oct. 27, at San
Diego, Calif.

are now used by RCA Victor to
treat all equipment shipped to the
tropics. Coatings are applied by
spraying, dipping, or brushing, ac-
cording to the type of equipment.

Packaging methods vary to meet
requirements for different types
of equipment. One is the carton-
barrier-carton system, in which the
“barrier” consists of a thin metal
foil of aluminum or lead, backed
by a special paper which in turn
is backed by serim cloth. The
equipment is packed in an inner
carton which is then sealed in an
envelope of the barrier material.
Next come an outer carton, a
water-proof bag, and’finally a
strong wooden case padded to re-
sist mechanical shock.

CBS Promeotion Contest

A STATION PROMOTION contest
with cash awards totalling $25,000
is being conducted by CBS Sept. 16
to Nov. 17 to recognize and re-
ward promotional activities of CBS
affiliated stations. All CBS stations
are eligible, and entries will be
judged without regard to size of
community or power of station.
Judges will weigh ingenuity in use
of promotional material and effec-
tiveness with which stations reach
their actual and potential audi-
ences. Grand award of $10,000 goes
to station with best all-round pro-
motional effectiveness during con-
test. Second and third prizes are
$5,000 and $2,000, with prizes of
$1,000 each to stations for best use
of guest-critic recordings, star re-
cordings, local announcements,
newspaper ads, posters, car cards,
billboards, and movie trailers.

School of Air Expands

THE CBS “American School of
the Air” program series has fur-
ther expanded its. audience with
the Armed Forces Radio Service,
which formerly carried only one
School of the Air program, now
carrying four transcribed programs
weekly to servicemen overseas, and
KGX San Francisco, shortwave
station, rebroadcasting entire se-
ries starting Oct. 1 to Mexico, Cen-
tral and South America. AFRS
will carry “Story of America”,
“March of Science”, “This Living
World”, and “Tales From Far and
Near”. KGX will carry these four
programs, plus “Gateways to
Music”. All programs are half-
hour shows, and will be broadeast
in entirety,

Broadcast Advertising



Hey. . Mitbsist !

With this cheery greeting, the motorist
is enticed to the curb, and unburdened of his views, if any, on the subject of safe driving.
Daily, Monday through Friday, the roving KEX reporter interviews motorists at one of

Portland’s busy intersections, in the interest of the Portland Traffic Safety Commission.

“Hey, Mr. Motorist!” is new to the air.. an educational program designed to help reduce the
traffic-toll in Portland. KEX is happy to lend a hand in support of worthy civic movements

such as this.

This is but one of the timely, well-planned public-service offerings of KEX.. Portland,
Oregon. They are integrated in a program-schedule which runs the gamut of the radio needs

and preferences of the teeming Portland area. KEX'’s local and network productions enlist

the attention, loosen the purse-strings, in one of the “Coast’s” most impressive markets.

WESTINGHOUSE RADIO STATIONS Inc

WBZ « WBZA * KDKA * WOWO - KYW - KEX
e
REPRESENTED NATIONALLY BY NBC SPOT SALES — EXCEPT KEX < KEX REPRESENTED NATIONALLY BY PAUL H. RAYMER CO.




Whether you’re seeking urban or rural markets in the
South, North Carolina has what you want. In.value of
manufactured products North Carolina exceeds the aver-
age of the nine other Southern states by nearly 2009%:;
in cash income to farmers by nearly 1009,. North Carolina
is the best State in the South—and your best prospect
for productive radio advertising.

With 50,000 Watts, at 680 k.c.—and NBC—Station WPTF
is by long odds the No. 1 radio salesman in North Carolina.
Let us send you the complete facts and availabilities. Or
just ask Free & Peters!

30,000 WATTS — NBC
RALEIGH. N.C.

Free & Peters, Inc., National Representatives
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Elliott Roosevelt’s

Financial Affairs

Receive Further Probing by Congress

INDICATIONS are that the finan-
cial affairs .of Brig. Gen. Elliott
Roosevelt, former head of the Texas
State Network will become a po-
litical football in Congress, with
the Democrats inclined to “forget”

the general’s borrowed money and

the Republicans bent on a complete
expose.

Chairman Doughton (D.-N.C.)
of the House Ways and Means
Committee last Monday, in a re-
port to the House, supported the
Bureau of Internal Revenue which
held that John A. Hartford, head
of the Atlantic & Pacific Tea Co.,
was entitled to a $196,000 tax de-
duction on his loan of $200,0000 to
Gen. Roosevelt. The loan was set-
tled by Jesse Jones, former Secre-
tary of Commerce, for $4,000.

Party Conflict

“The Committee do not feel jus-
tified in challenging the conclusion
reached by the Bureau of Internal
Revenue,” said the Committee ma-
jority report. Rep. Knutson (R.-
Minn.), ranking minority member
of the Committee, signed a minority
report taking sharp issue with the
Democrats. Rep. Jenkins (R.-O.)
took the floor Monday to denounce
the majority concurrence in the
Internal Revenue Bureau’s stand.

Quoting from the Treasury
Dept.’s investigation records, the

minorjty report asked: “Why did

Mr. Hartford act so heavily on the
President’s approval of the alleged
loan? Why was the obligation set-
tled for two cents on a dollar just
at the time the network began
showing a profit?”

Excerpts from Mr. Hartford’s
statements given internal revenue
agents, also included in the minority
dissent, quoted the A & P execu-
tive as saying he was given the
impression that he and his brother,
George L. Hartford, “had been ear-
marked for this loan” by President
Roosevelt. He said, the testimony
showed, he made the loan on the
assurance of the late President
that it was a “sound business prop-
osition and a fine thing.”

Mr. Hartford denied there were

BROADCASTING o

any representations as to possible
benefits to the A & P if the loan
was made, but added that after
President Roosevelt was “so en-
thusiastic about it, I felt that I
was on the spot and I had to make
a decision right then and there and
I did not want to do anything to
incur the enmity of the President.”

‘Not Convincing’

From the report of A. Frederick
Olsen, internal revenue agent, dated
July 21, 1945, the minority opinion
included this excerpt: “Hartford
had made up his mind that he
would do nothing to embarrass -
Elliott’s father. We do not be-
lieve that he should be criticized
for his feeling in that respect . . .
On the other hand there is a seri-
ous question of whether Elliott
treated his creditors squarely . . .
Elliott could have paid about 12
cents on the dollar to his creditors
had they descended upon him en
masse.” Rep. Jenkins declared
that the “voluminous record, con-
sisting of several hundred pages,
was not entirely convincing.”

He said the majority of the Com-
mittee, “acting on party lines, de-
cided to send the whole matter to
the House,” and charged his col-
leagues failed to take a definite
stand on the controversy.

Rep. Jenkins placed in the Con-
gressional Record portions of testi-
mony by former Secretary Jones in
which the Texan said he was asked
by the late President to straighten
out Elliott’s financial affairs, in-
asmuch as Elliott had gone into
the service. Mr. Jones told examin-
ers he settled the Hartford loan
for $4,000 and a $50,000 loan from
David Baird, of New York, for
$500. A third loan of $25,000,
made by Judge Charles Harwood,
New York, was not settled, Mr.
Jones testified.

Unless the Republicans force the
issue, no further action was con-
templated in the House last week.

WOWO Fort Wayne, Ind., has resumed
weekly distribution of speclnl news bul-
letin to local principals,. superintend-
ente and school officials.

1O STATIO
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--and more
POWERFULLY
PROGRAM MED_-;}%;
than ever!
® Greatest WBAL and NBC
Program Schedule in Hiétory; |

Including these new local features — '

ALL NAVY FOOTBALL GAMES
BALTIMORE SYMPHONY ORCHESTRA
JUNIOR TOWN MEETING OF THE AR
NEW ORCHESTRA AND CHORUS
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Letters to

(BROADCASTING will print “Letters
to the Editor” of general interest
which are not more than 5§00 words
in length.)

EDITOR, BROADCASTING:

There will be millions of adver-
tising dollars spent by appliance
and automobile dealers, the cost of
which will be shared between the
manufacturer and dealer in local
mediums. It’s time for us in radio
to stop beating our breasts and go
out after this business which is
going largely to the newspapers.

The reason most manufacturers
give when asked to share in deal-
ers local radio advertising is, “We
feel our network program is suffi-
cient to take care of our local
dealers.” Strangely they do not
consider national magazine and
newspaper campaigns in the same
light, and in most cases, have pre-
pared newspaper campaigns for
use in local newspapers and for
which they pay a proportionate

the Editor

share with the local dealer or
dealers.

If radio will act as a whole, per-
haps through the NAB, we can
get quicker action which will result
in a healthy business of which we
are not rightfully getting our
share.

L. W. SHAPIRO,
Valley Broadcasting Co.,
WSTV Steubenville, 0.
Sept. 28, 1945.
*

* *

EDITOR, BROADCASTING:

May I add a “God Bless You” to
the note from Charlie Crutchfield
of WBT concerning possible Day-
light Saving Time schedules.

I think everyone in the industry
recognizes that this has been a
headache in the past. It seems rea-
sonable that radio has grown into
a large enough child now that we
can stand on our own feet and say
whether or not we will accept Day-
light Saving Time.

It seems to me that basically the
networks are responsible for past
Daylight Saving Time confusion
and that only by our refusing to
“go along” will we ward off this
semi-annual “upheaval” in the fu-
ture. Surely, as representatives of
their stations, NBC, CBS, ABC and
MBS can refuse to go along on
future Daylight Saving Time sched-
ules. Admittedly the center of pop-
ulation is in the Eastern Time
Zone, but there are still some 600
or 700 radio stations to be affected
in the Central, Mountain and Pa-
cific time zones.

PHIL HOFFMAN
Vice-President
Cowles Broadcasting Co.
KRNT Des Moines
Sept. 20, 1945
*

* *

Following is a letter to Mr.
Crutchfield forwarded by him to
the editor of BROADCASTING:

I note with great interest your
note to the editor in BROADCASTING
of Sept. 17. This time change head-
ache has been semi-annaal with us

here for the past number of years,
as before War Time this community
did not have Daylight Saving Time,
as did New York. Then after War
Time was established, Ohio as you
probably know went to Eastern
Standard Time during the winter
months. While we don’t go through
a time change this fall, we will no
doubt resume this headache next
spring, if and when New York goes
Daylight Saving Time and this com-
munity stays as it.

PHIL Woop

Business Manger

WFMJ, Youngstown
Sept. 19, 1945

* * *
EDITOR, BROADCASTING:

The report on tonal preferences
in your September 17th issue
should startle the industry. Re-
membering how much is spent to
achieve even the quality we now
enjoy, I wish the CBS study had
encompassed lower as well as
higher fidelity.

But the trend to higher fidelity
is defensible. It assumes simply
that radio’s medium exists to re-
produce sounds, not to create or
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420 LEXINGTON AVENUE
1207 RUSS BUILDING

CAPPER PUBLICATIONS, Inc.
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KANSAS CITY 6:

300 WALTOWER BUILDING VICTOR 3864

BROADCASTING o

modify them. The engineer who
faithfully transmits studio speech
and music to the public fulfills his
responsibility. It is for someone
else to answer if the public dislikes
it.

Agreed that the medium is fast
stepping beyond its passive role of
slavish reproduction to become a
genuinely creative instrument. It
has opened an exciting artistic
field. But in serious music elec-
tronic manipulation can be con-
strued as tampering with the cre-
ative work of others.

The authors do not think that
public preference for “medium”
fidelity springs from habit. They
point out that we enjoy full fidel-
ity in conversation and in the con-
cert hall. But I regard their alter-
native hypothesis that “a narrow
tonal range is preferred because it
sounds better” as a tautology and
not an explanation.

Remember the struggle of the
recording companies to introduce
electrical transcribing? No doubt
to an entranced public, the old
noise-makers “sounded  better.”
Nor do the authors recognize that
we concede to radio what we will
not tolerate in real life—we cheer-
fully blindfold ourselves. This dou-
ble standard has made radio’s suc-
cess possible. Hence, man can be
the victim of a narrow-range radio
habit and still enjoy full tone in
ordinary, non-radio life. He ex-
pects different things from the two.

So I suggest we give the public
higher fidelity. It will learn to ap-
preciate it. To conduct a suitably
controlled experiment in range
preference, CBS should have called
in people who have never been
subjected to electronic reproduc-
tion—if such ivory-towered mor-
tals can be found.

ToMm WERTENBAKER,
Assistant Manager,
Upstate Broadcasting Corp.
WNBZ Saranac Lake, N. Y.
Sept. 30, 1945.
(Continued on page 38)
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PINKNEY PACKING CO.°

Pictured above is the Pinkney Packing Company, one of Amarillo’s Jocal insti-
tutions. (left) Two members of the Pinkney personnel looking over some

““MARKET-MAKERS’/

e Amarillo is the distribution center for
Northwest Texas.

e All business barometers give the Ama-
rillo market excellent post-war rating.

® Amarillo’s wholesale volume was over
$152,000,000 in 1943.

® Receipts in the Amarillo market area
(1944) on oil and gas, cattle and wheat,
were $325,000,000.

eAmarillo, Texas

champion 4-H beef.

Amarillo’s Local

Industeies Gssure

MARKET STABILITY

Now, more than ever before, the stabilizing influence local
industries exert has become a vital market factor.
Amarillo has her full share of local industries. Immense
wheat and mill elevators, refineries, tank manufacturing
concerns, cotton-seed oil and cake companies, power
plants, manufacturers of paints and varnish, and scores of
others to be found on the local industry roster create
large and regular industrial payrolls.

KFDA Knows Its Audience

That's why KFDA's programming is carefully keyed to
local tastes. The combination of ABC programs and local
presentations insures maximum listener response to your
sales message. KFDA does ‘“‘tell them and sell them."

NUNN STATIONS

KI'DA, Amarille, Tex.
WLAP, Lexington, Ky.

WBIR, Knoxville, Tenn.

KFDB

A NUNN STATION
HOWARD P. ROBERSON, Mgr.

® AN AFFILIATE OF THE AMERICAN BROADCASTING COMPANY

e JOHN E. PEARSON CO.

National Representative

WCMI, Ashland, Ky.
Studio—
Huntington, W. Va.
Owned and operated by
GILMORE N. NUNN and
J. LINDSAY NUNN




WMBD Works Out Policy for Allotment
Of Time for Controversial Questions

POLICY. for guidance in selling
time for discussion of controver-
sial issues has been worked out by
WMBD_ Peoria, Ill., in an effort to
see that “all interests are treated
with justice and equality.”

Edgar L. Bill, president of Pe-
oria Broadcasting Co., said WMBD
will provide free or sell time, de-
pending . upon circumstances in
each case, for discussion of 'public
questions and controyersial is-
sues, Each request will*be consid-
ered on the basis of subject’s
merit, contribution to public inter-
est, degree of public interest, and
status of applicant with regard to
recognized law and policy enforce-
ment agencies and public welfare.

Program material must be pre-
sented in falk or speech form only,
by authorized representative of

applicant, and must be submitted
to station. 48 hours in advance.
Program time must run at least
five minutes, and no product or
service advertising will be per-
mitted.

The one-time national advertising
rate will apply and all such broad-
casts must be identified according
to regulations in Section 3.409,
Communications Act of 1934. Time
will be allotted “with due regard
to all the other elements of bal-
anced program scheduling.”

Albert Lincoln Salt -
ALBERT LINCOLN SALT, 80, ¥e-_
tired president and chairman of"
the board of Graybar Electric Co.,
Inc., distributors for Western Elec-
tric Co., New York, died in the
United Hospital, N. Y. Oct. 1

LABOR problems didn’t bother Lt.
Joseph L. Miller, USNR (1), for-
mer labor relations director of the
NAB, when this shot was made
last month with Jack Stone, WRVA
Richmond correspondent at Manila.
Now back in the States, Lt. Miller
was one of the first Americans to
enter Tokyo Sept. 6 as escorting of-
ficer of a labor paper editor’s group.

;[-'kFH Wichita

There’s more gold than ever be-
fore in Kansas’ 1945 wheat crop.
Third biggest in size, this year’s
$300,500,000 harvest broke rec-
ords in dollar value. And with the
war’s end, Kansas and Oklahoma
farmers are listening eagerly to
KFH, Wichita, not only for up-to-

KFH

WICHITA

WICHITA IS A HOOPERATED CITY

(BS * 5000 WATTS DAY & NIGHT
CALL ANY PETRY OFFICE

Reap your share of this GOLDEN CROP
the-minute farm and market news
but for news of all manner of new
products which their stored-up
capital can buy.

Whatever you have to tell or sell
to “thesolid section”, your message
will yield a good harvest on that
selling station, KFH.
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CFCY Protests

Serial Transfers

Day ‘Soap Shows’ Removed
To Government Station CBA

TRANSFER OF daytime serials
of Lever Bros., Procter & Gamble,
and Colgate-Palmolive-Peet from
privately-owned CFCY Charlotte-
town, P, E, I, to the government’s

- CBA Sackville, N. B., resulted in a

protest advertisement by CFCY in
newspapers of the area. Said
CFCY in the advertisements:

“The management of CFCY
wishes to assure listeners that the
removal of the daytime serial
stories from CFCY was in no way
due to CFCY action. The station
was obliged to go on the Dominion
network last year at the insistence
of the CBC, which is the govern-
ment corporation controlling all
broadcasting in Canada. For the
first year we were left with the
daytime commercial shows.

“In this, the second year of the
Dominion network operation, the
CBC has, of Sept. 1, removed all
daytime commercial shows from
CFCY, causing us the loss of many
thousands of dollars, and you, our
listeners, the loss of many fine
programs. The business we have
lost through this change has been
given to the CBC’s own station in
Sackville. We shall be glad to have
a return of the business at any
time.”

Promised Replacements

Advertisements appeared over
the signature of K. S. Rogers,
owner of the station, and one of
the pioneer Canadian broadcasters.
CFCY operates with 5§ kw, CBA
with 50 kw. For some years after
the building of CBA it went to ad-
vertisers at a nominal rate. Now it
is a basic part of the CBC Trans-
Canada network.

Dominion network stations, made
up entirely of privately-owned sta-
tions except for the key station,
CJIBC Toronto, owned by the CBC,
have been promised daytime com-
merical serials or commercial pro-
grams to replace the soap serials.

So far no daytime shows have
been placed on the Dominion net,
but it is understood that a number
of inquiries for daytime sponsored
nets are now under consideration,
including a second daytime Proec-
ter & Gamble soap serial.

Associated Files

ASSOCIATED BROADCASTING
CORP. last Tuesday filed suit
against American Broadcasting Co.
in the Federal Court in Chicago,
asking that American be enjoined
from using the term “ABC Net-
work” and also asking for damages
sustained from American’s current
use of that identification. Suit is
essentially a duplicate of that filed
earlier in Grand Rapids which was
dismissed when the court disclaimed
jurisdiction,

Broadcast Advertising



ELECTRONIC TELEVISION
1S AN RCA DEVELOPMENT

This is the twelfth in a series of adver-
tisements showing that RCA engineers
developed the basic essentials of the
electronic television system—including
tubes and circuits,

RCA built the first ali-electronic tele-
vision transmitters and receivers—the
first commercial television station —
established the first television relay sys-
tem—presented the first electronic the-
atre television—was the first to tele-
vise a baseball game and a Broadway
play; and was first to televise from an
airplane.

RCA is, and will contintle to be, the
leader in practical, successful commer-
cial television. You may expect the best
of all kinds of television transmitting
and receiving equipment from RCA,

{ B il i s e

BUY MORE WAR BONDS

1 2 o THE ““LARGE-SCREEN* RECEIVER

Vi

4

CA engineers designed, and
RCA factories built, the first

electronic home-television re-.

ceivers. The pictures received
were small, but wonder at the
miracle of their transmission
dominated the minds of the be-
holders. The latest type of RCA
Victor home-television receiver,
shown here in demonstration

form, has a built-in, 16"’ x 21"/
screen, which permits comfort-
able viewing by a large group of
people. The projection system
that makes this possible uses
“reflective” optics to attain much
greater efficiency than ever be-
fore. This system was developed
entirely by RCA engineers.

The Fountainhead of Modern Tube Development is RCA

RADIO CORPORATION OF AMERICA

RCA VICTOR DIVISION . CAMDEN, N. J.

In Conada, RCA-VICTOR COMPANY LIMITED, Montreal



WFIL Changes Policy

On Free Time for Causes

JACK STECK, WFIL Philadel-
phia, program director, has reor-
ganized the station’s public service
policy relating to free time grant-
ed to organizations for promotion
of recognized causes.

The plan will limit the organi-
zation’s message to time preseribed
by NAB for a comparable commer-
cial show. It was put into opera-
tion because organizations seldom
secured services of professional
speakers and poor radio technique
resulted in loss of listener interest
and general lessening of effective-
ness of the radio coverage.

Station explains that the new
policy increases its service since
professional assistance of WFIL
program department will be given
in addition to free time.

Queen for Day
OF MANY letters received
from listeners to the Mutual
Queen for a Day program,
WMOH Hamilton, O., gave
special attention to one from
Mrs. Donald Diver, who
submitted the name of her
14-year-old daughter, Bar-
bara, as a candidate so Bar-
bara could ride in an air-
plane. Since the program-
originates on the West Coast,
there was little WMOH
could do in connection with
the program, but Don Iloset,
executive director, saw to it
that Barbara was made the
WMOH Queen for a Day.
He arranged with Joe Hogan,
operator of the Hamilton
airport, to give Barbara a
long airplane ride.

Hicks Says Patton’s Position in Row
Over Denaszification Is Understandable

GEORGE HICKS, American Broad-
casting Co. commentator, returned
from two years overseas with a
conviction that “you still have to
do business with the Nazis in Ger-
many”—and an equally strong
feeling that the GI can lick his own
postwar problems.

“I read about General Patton’s
latest row,” he told interviewers
in Chicago, where he took part in
U. S. Steel’s Theater Guild of the
Air debut Sept. 30, his first com-
mercial broadcast after he re-
turned to the States. “I believe I
can sympathize with his predica-
ment,” he added.

(Gen. Patton was relieved of his
3rd Army command and of his post
as administrator of Bavaria last
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week, following complaints that he
kept Bavarian Nazis in office.)

“Just about 99 per cent of the
Germans still living, not counting
the aged, children, and those con-
fined in insane asylums, are Nazis
at heart or were members of the
party simply because to do other-
wise was to be liquidated or sent
to a concentration camp,” Mr. Hicks
said. “Who can Patton get to help
control the Germans but these for-
mer Nazis? They all protest that
they were never Nazis at all, but
he knows who and what they are.”

To Mr. Hicks the big thing is not
the trouble encountered in keeping
the Germans in line but the faect
that “there are still thousands of
our boys overseas with a job to do.
If people insist on thinking the
war is a big production number it
won’t be long before they’ll start
forgetting about the few who are
still holding on to a dirty, unwant-
ed job, but a job that has to be
done,” he added.

“If 1 were to say anything to
the American people it is this: The
war will never be over until every
American serviceman is back home,
Getting them back is the biggest
job facing America today.”

He said in talking with scores
of veterans and ex-servicemen
since returning to the States he
found almost identical reactions to
civilian life: It’s wonderful but
who gave people the idea we have
to be put to bed? Let the GIs
alone, he contended, and they’ll
lick their postwar problems the
same way they did the Germans.

“It seems illogical that a man
who can live under the terrible
conditions of war, who has met
and defeated a powerful enemy,
should be treated like a baby by
his friends and family, The dis-
charged veteran has problems, cer-
tainly, but no greater than those
he survived overseas.”

Mr. Hicks said his own immediate
plans, other than his assignment
as commentator on the U. S. Steel
program, are still indefinite.

“I learned a lot in two years
overseas about what makes people
tick. I think men who reported,
either for press or radio, the story
of the war will be able to do a
great job on covering the home
front, Certainly we can never go
back to the hysteria most of us
indulged in, in deseribing a lot of
special events. We'll be calmer and
able to be a lot more objective in
our reporting. I think the Ameri-
can public will welcome the differ-
ence,” he declared.

Community Sing
AMERICAN’S Ladies, Be Seated
cooperative program, heard Mon.-
Fri,, 3:30-4 p.m., started a daily
community sing by audience Oct.
1, led by a housewife picked from
the audience before broadcast.
Prizes will be awarded weekly.

Broadcast Advertising



DISTRIBUTION ICE-BREAKER

Most of WSM's listeners never saw an ice-breaker. But they have given

; first place in their hearts for twenty years to an ice-breaker you can
_use, right now, in getting your goods moving at normal speed up the
channels of distribution. WSM uses no dynamite . . . just a spearhead
of human warmth. Strictly speaking, WSM is an ice-melter which
blankets an area of five million people with a clear-channel, 50,000-

watt friendliness that means smooth selling for our sponsors.

. i .
LS LT
NASHVILLE THE STATION THAT HAS KEPT OPEN

THE ROAD TO POSTWAR SELLING

HARRY STONE. CGen. Mgr.

DEAN R. UPSON, Comm. Mgr.

EDW. PETRY & CO., Natl. Reps.
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AGRICULTURAL

American Bird Produc's

Breedlove Nurse:

. + . and these are HAI.F of fhe

National Advertisers who use WHB
(Listing continued next month)

CONFECTIONERY Carey Salt HEA’HNg, EYC.

e Gum Duff’s Mixes Sinclair Coal
333355010w Duffy Mott Bituminous Coal
Beechnut Edyards Colfee) INSURANCE
myentyte; FOOD PRODUCTS Emploser’s Liabillty
}fl‘;mf_.s Peanuts Qeneral Foods Lumberman’s Mutual

Whiz Candy

Hartz Mountain Productl Wilbur-8uchard

Pllisbury Feed
Nutrena Mills
AIRCRAFT
Mld-Continent Alrlines
Douglas Alreraft
Pratt & Whitney
Boots Alrcraft
AUTOMOTIVE
Continental Ol
Tefinoil

Sinclair Of
Socony Vacuum
BREWERS
Alpen Brau
Ballantine Beer
Hamm’'s Beer

Wrigley Gum

ELECTRICAL

Hoover Company

Bendix Washera

Prest-o-Lite Batteries

FINANCIAL

H. 0. Peet & Company

Household Finance

National Small Business

Real Estate Board

FOOD PRODUCTS~-
GENERAL

Aristos Flour

Butternut Bread

Rlue Bonnet Margarine

Bond Bread

Pabst Blue Ribbon Beer Campbell Cereal

For WHB Availabilities, 'phone DON DAVIS at any “Spot Sales” office

Fall schedules are still “fluid”. .

General Mills

Dwarfies Wheat Germ

Kellogg Company
Kraft Products
Lipton Soup

Northwest Cherry Bureau

Ovaltine

Ratston Purina
Toman Meal Bread
Rutherford’s Chill
Pickwick Coffee
Standard Brands
Skinner Mfg. Co.
Van Camp Tenderonli
Quaker Oats
Washington Apricots
Wilsan Miik
Wonder Bread

G. S. Breakfast Food

Wheatles

Westminstér Insurance

JEWELRY

American Safety Razor
Glllette Sarety Razor
Helbros Watch

Parker Pen

MEDICAL
Absorbene
Aspertane
Anacin
Baum Bengue
Bromo Quinine
Carter Pills
Cystex
Doan’s Pills
Dr, Edward's
Olive Tablets
Dr. Plerce’s
Ex-Lax
Feenamint

.and we’ve room for more ad-

vertisers who'd like to use programs or spots in the boommg

Letters to the Editor
(Continued from page 32)

TOTAL RANGE PREFERENCES FOR CLASSICAL MUSIC

Cross-Section Llisteners
67 %

43%

38%

12%

58%

2% 27 %

NARROW VS, MEDIUM  MEDIJM VS. WIDE

Professional Musicians
83%

52%

28 %
20 °/o

7ol el 5%

NARROW VS. WIDE

73%

22%

NARROW VS MEDIUM  MEDIUM VS, WIDE

I Norrow
W ide

Editor, BROADCASTING:

I have been reading with much
interest BROADCASTING Magazine
of September 17th.

Am I hopelessly confused or is
the diagram at the bottom of page
32 all wet? The caption reads “Nar-
row versus Medium, Medium ver-
sus Wide, Narrow versus Wide”.
Yet the index to the graph shows
dots used for “Medium” and a
broad cross-hatch for “Wide”. If
this is correct, the statement at
the end of the paragraph at the
head of the second column that pro-
fessional musicians favor a narrow
range is incorrect. The graph shows
that 83% prefer the wide range
and only 7% of the medium.

Clearly, there 1is something
wrong. Can you enlighten me?

NICHOLAS ROOSEVELT
New York Times

September 17, 1945

EpiToR’sS Notk: We can. The Edi-

NARROW VS, WIDE

R Mediym
:] No Preference

tors of BROADCASTING went dotty
over cross-hatches. As a matter
of fact, the legends at the bottom
of page 32 in the September 17th
issue of BROADCASTING to which
Mr. Roosevelt refers were reversed.
Correct pattern is above.

Robert T. Bellaire

ROBERT T. BELLAIRE, former
American correspondent in the Far
East, died in Tokyo Sept. 30 as a
result of a jeep accident. At the
outbreak of the war he was man-
ager of the Tokyo Bureau of UP,
and was later interned by the Japa-
nese. Repatriated on the Grips-
holm, he was frequently heard on
American preceding the Japanese
surrender, and was to have con-
tinued his commentaries for that
network from Japan, where he was
representing Collier’s Magazine.

Picture of an Advertiser
Listening to His Commercial on

WNAB

BASIC-AMERICAN
BRIDGEPORT, CONN.

Kansas City market. You'll like domg business with WHB—the
station with “agency point- of—vncw . where every advertiser is
a client who must get his money’s wor(h in results. Swing along
with the happy medium in the Kansas City areal
Searritt i HArrison 1161
ELdorado S- 504

Holly\vood 831 8

3 No
d. at Cosmo
Holiywood Blv &  Exnraok 3558

_S Third Street.__.

San Francisco
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Page 38 o

October 8, 1945

Concentrated Audience in the Nation’s 59th Market

Bridgeport is one war baby that threatens 10 show sub.
stantial gains in the here-now posi-war period. 216,621
people in the Bridgeport metropolitan area spemt $90,-
270,000 in 1910 retail sales. The Chamber of Commerce
»ays 30% wmore ie expecied in post-war. Here's real sales
potential eary-10-get on WNAB.

AVAILABLE IN COMBINATION WITH WATR,
B Y

WATERBURY
RAMBEA AU

REPRESENTED

BROADCASTING & Broadcast Advertising
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To augment the outstanding ar-
ray of musical programs carried
over the station through its affilia-
tion with the Columbia network,
Radio Station WBIG in Greens-
boro, North Carolina, through the
station - music director, Margaret
Banks, has planned for the coming
fall, winter and spring seasons a
processed schedule of musical pro-
grams. Every local program going
out over the WBIG air lanes will
be personally supervised by her.
No detail .will be too small—the
briefest transeribed interlude will
be of ranking importance. The one
thing Margaret has kept uppermost
in her mind as she has diligently
worked for months is that the vast
audience in the Magic Circle area
will receive enjoyment and pleas-
ure out of each and every note of
music played. '

Highlight of musical activities at
the station is the WBIG Concert
Ensemble which is active again
after a six-weeks vacation. The
Ensemble is featured in a five-a-
week program, “Restful Music”,
under the sponsorship of W. H.
Andrews, Jr. The program cores
just at the twilight of day, 7:00
o’clock, when the quarter-hour inter-
lude. of -care-ceasing music brings
relaxation and contentment. Recent
addition to the group is Norma Lee

Margaret Banks, Music Director
WBIG, Greensboro, North Carolina

Eskey, Woman’s College music ma-
jor from Richmond, who by an ex-
quisite touch lends to the program
a memorable singing quality from
the strings of her violin.

The Greensboro Euterpe Club,
one of the South’s oldest musical

‘organizations, has outlined a diver-

sified schedule that promises to be
one of the club’s best. The Euterpe
Club programs will be heard over
WBIG every second and fourth
Wednesday of the month. Miss
Clarence Earl Anderson, soprano, is
in charge of the October programs,
on one of which she will sing. No-
vember’s program is under the di-
rection of Mrs. John Medearis.
Leroy Wilde will feature the
Greensboro College Glee Club in
seasonal music during the Decem-
ber programs. January’s programs
will be presented by Mark Hoffman,
dean of music at Greensboro Col-

WBIG

lege. Hoffman’s programs of piano
interpretations are one of the most
looked-forward-to in the Euterpe
schedule. A newcomer to Greens-
boro, Mrs, John S. Urbans, takes
over in February, followed in
March by Lorne Grant. The April
programs will be under the super-
vision of Mrs. V. B. Higgins and
Miss Jane Hess, contralto, has
charge of the programs in May.

The Civie Club of the Air, heard
Monday, Wednesday and Friday
at 10:15 a.m., continues to hold
the interest of the Magic Circle
listeners as it has for the past
five years. Announcements of civic
appeal are aired with the musical
portion of the program presented
by Margaret Banks at the solovox.
Any type of music is likely to be
heard on the Civic Club program,
with popular current tunes being
featured.

A program of long-standing on
WBIG is the “Golden Quarter
Hour”, presented every Monday,
Wednesday and Friday morning at
11:45. For fifteen years the Duke
Power Company of Greensboro has
brought to the WBIG audience the
best selections to be obtained in both
new and old tunes. This year the
same high standards are being ob-
served for the program and name
bands will continue to be heard.

“The Golden Quarter Hour” has one’

of the largest followings of any
program of its type on the station.

To add spice to the listening the
Southern Baking Company offers
“Southern Varieties” every week-
day at 1:30 p.m. A different type of
music is played every day, ranging
from waltzes to hillbilly and folk
music.

For the tobacco growers and
other rural residents Margaret has
planned a mid-day program, Mon-
days through Fridays at 1:15 p.m,,
of more mountain, folk and hillbilly
music, presented under the sponsor-
ship of Webster’s and Planter’s
Warehouse in Madison.

Memories of yesterday are
brought back to the mother-and-
father audience on Thursday eve-
nings at 8:00 o’clock, when the
“Songs of the Gay Nineties” parade
before the WBIG mike, setting the
scene for pleasant reminiscing of
the era just past.

The original arrangements and
instrumentations of 1900 selections
are presented on Monday mornings
at 10:00 in the “Music Hall Va-

ON YOUR
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in Greensboro, N. C.

Music Is Again Accented on WBIG|

rieties” show. The “Music Hall”
orchestra and male chorus, featur-
ing John Barton, basso, are heard
in selections such as “Too Much
Mustard,” and “Lassus Trombone.”

“Theater of the Air”, a preview
of Columbia and local programs
which are to be heard that day and
the one following, has a varied
selection of music, devoted mainly
to the popular type. This is a Mon-
day through Friday, 11:00 a.m.
feature.

End-of-the-day music is heard
every night at 11:30 on “’NEATH
THE SOUTHERN MOON”, rated
as WBIG’s outstanding local pro-
gram. Memory tunes by male quar-
tets; soft blended voices of choirs;
sweet, flowing strains of the strings
—are all combined into an un-
interrupted half-hour of musical
gems for relaxation—music to
dream by, to read by, to divert one’s
mind from the cares of the day.

. In making out the program sched-
ule for the coming months, Mar-
garet has not overlooked the wealth
of talent to._be found.in.the insti-
tutions of higher.education located
in the Magic Circle area. There are
more than a dozen colleges located
within the fifty mile radius and all
are offered the facilities of the sta-
tion, as are the grammar and high
schools.

Among the schools heard regular-

‘ly over WBIG are Woman’s College

of the University of North Caro-
lina, second largest girls’ school in
the nation; Greensboro College,
Elon College, Guilford College and
two Negro establishments, Bennett
College and the Agriculture and
Technical College. .

WBIG’s music department re-
ceived many citations for its mo-
rale-building efforts during the
war, “Music In War”, a stirring
article written by Margaret Banks,
appeared in the Congressional Rec-
ord, and similar articles have been
published in a number of national
magazines. With the advent of
peace the tempo of music at the
station has been changed to keep
attuned to the times.

Continuing her vital interest in
the music life of the station Mar-
garet has recently announced a
scholarship to be awarded by WBIG
for the study of music. Any girl
living within the Magic Circle is
eligible for the one-thousand dollar
scholarship, to be used anywhere in
the United States. Applications will
be reviewed by five members of the
Euterpe Club, who will make the
final decision, based primarily upon
the applicant’s ability.

A completely diversified schedule
was Margaret’s aim in planning the
music for WBIG and the outlook is
a season that will linger for a long
time in the minds of the audience
of WBIG. C

| Advertisement]

A




KANSAS
IS A

CITY

MARKET

.
PORTER BLDG., KANSAS CITY, MO.

EVERETT L. DILLARD ELIZABETH WHITEHEAD

Station Director

el

Pioneer FM Station in the Kansas City Area

General Manager

Ask for Rate Card

Page 40 o October 8, 1945

NEW FIRM FORMED
BY A. KUDNER STAFF

JAMES H. S. ELLIS, representing
the staff, and Mrs. Arthur Kudner,
representing the estate of the late
Arthur Kudner, announced the
business of Arthur Kudner Inc.
will be carried on by Kudner
Agency Inc, a new company
formed by the staff for this pur-
pose.

Initial stockholders, who also
will be members of board of direc-
tors: James H. S. Ellis, president;
Hayward M. Anderson, Samuel D.
Fuson, Schuyler Kudner, Edward
J. Owens, Robert D. Stewart, vice-
presidents; Blackwell Smith, sec-
retary-treasurer; G. G. Christensen
and Shafto Dene.

A substantial block of stock is
being held for future issuance to
present and future staff members.
Agency will continue in same
headquarters in Rockefeller Center,
New York, as well as same offices
in Detroit, San Francisco, Hono-
lulu, and Washington, D. C.

Navy Anniversary
EMERSON DRUG CO. Vox Pop
program will be broadcast from
the U. S. Naval Academy at An-
napolis Oct. 8 on CBS, when it
joins celebration of academy’s 100th
anniversary. On Oct. 10 Kay
Kyser and his College of Musical
Knowledge program, sponsored by
Colgate-Palmolive-Peet Co., will
broadcast from the Naval Academy
at 10 p. m. on NBC.
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Statement of The Ownership, Man-
agement, Circulation, etc., Re-
quired by the Acts of Con-
gress of August 24, 1912,
and March 3, 1933

Of BROADCASTING Combined With BROAD-
CAST ADVERTISING, published weekly at
Washington, D. C., for October 8, 1945.
District of Columbia—ss.
Before me, a notary public in and for
the District aforesaid, personally appesared
Maury Long, who having been duly sworn
according to law, deposes and says that he
is the business manager of BROADCASTING
Combined With BROADCAST ADVERTISING, and
that. the following is, to the best of his
knowledge and belief, a true statement of
the ownership, management (and if a
daily paper, the circulation), ete. of the
aforesaid publication for the date shown
in the above caption, required by the Act
of August 24, 1912, as amended by the Act
of March 3, 1933, embodied in section 537,
Postal Laws and Regulations:
1. That the names and addresses of the
publisher, editor, editorial director, man-
aging editor, and business manager are:
Publisher and_ Editor—SoL TAISHOFF,
Washington, D. C.

Editorial Director—RoBERT K. RICHARDS,
Washington, D. C.

Managing Editor—ARrT KING, Washing-
ton, D. C.

Business Manager—MAURY LoNG, Wash-
ington, D. C.

2. That the owner is: (If owned by a
corporation, its name and address must be
stated and also immediately thereunder the
names and addresses of stockholders own-
ing or holding 1 per cent or more of lotal
amount of stock. If not owned by a cor-
DPoration, the names and addresses of the
individual owners must be given, If owned
y a firm, company, or jother wvnincor-
porated concern, its name and address, as
well as those of each individual member,
must be given.)

Broadcasting Publications, Inc., Wash-

ington, D. C.; Sol Taishoff, Washington,
D. C.; Betty Tash Taishoff, Washington,
D.C

8. That the known bondholders, mort-
gagees, and other security holders owning
or holding 1 per cent or more of total
amount of bonds, mortgages or other se-
curities are: (If there are none so state)
None.

4. That the two paragraphs next above,
giving the names of the owners, stock-
holders, and security holders, if any, con-
tain not only the list of stockholders and
security holders as they appear upon the
books of the company but also, in cases
where the stockholder or security holder
appears upon the books of the company as
trustee or in any other fidutiary relation,
the name of the person or corporation for
whom such trustee is acting, is given; also
that the said two paragraphs contain state-
ments embracing affiant’s full knowledge
and belief as to the circumstances and con-
ditions under which stockholders and se-
curity holders who do not appear upon the
books of the company as trustees, hold
stock and securities in a capacity other
than that of a bona fide owner; and this
affiant has no reason to believe that any
other person, association, or corporation
has any interest direct or indirect, in the
said stock, bonds, or other securities than
as so stated by him.

MAURY LoNG.

Sworn to and subscribed before me this
1st -day. of - October, 1945.

NATHAN SINROD
(Seal) Notary Public.

(My commission expires October 15, 1948.)

We don’t cover

the whole Southwest - - -

We do cover

the El Paso Market---

EL PASO, TEXAS
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‘/4 Handsome Market
at a Most Remarkable Price

® Most people think of Louis XIV of France as one of the greatest spend-
thrifts of all time. Yet personal thrift was an actual habit with this monarch. When
planning a lottery for his court, he wrote his Minister of Finance to buy the prizes in
his own name, in order to ‘‘get the hand-

somest things at a reasonable price."” Ballimore's ‘fm #W

To advertisers contemplating Baltimore as

a rich, post-war market, WCBM offers inten-
sive coverage, with an eye to thrift. A Balti-
more habit accounts for this.

Since Baltimoreans know that they can de-
pend on ‘1400 on the dial”’ for consistently

fine radio entertainment, ‘listening to

WCBM has become a habit in Baltimore.' MUTUAL BROADCASTING SYSTEM

- - e — R e e e
John Elmer Free & Peters, Ine. e, ‘George H. Roeder

© Preaident Exclusive Notional Rep ives General Monoger

B i R i L Tl T i iy mabirio 0
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BENNETT LARSON has resumed
« €xecutive direction of WPEN Phil-
adelphla. after an {llness during
which he was hospitalized for five days.
GAYLE V. GRUBB, for 17 years general
mansager of WKY oklahoma City, has

resigned.
WALTER HAASE.
manager of WDRC
Hartford, Conn,,
has bheen elected
pPresident of Hart-
ford Ad Club for
new yeer.

ROBERT J. COAR,
director of the ra-
dlo rooms of the
Senate and House
of Representatives.
is father of a girl
born Sept. 25.
GENE WILLIAMS.
manager of KPRO
Riverside, Cal.,, who has been in River-
side Community Hospital following a
heart attack & month ago, has been
moved to his home and expects to re-
turn to his desk by Nov. 1.

LT. WILLIAM K. McDANIEL, USNR.
-Amphiblous Force, Pacific Fleet, is on
terminal leave and will be retired to

Mr. Grubb

inactive status in mid-November. He
formerly was assistant to ROBERT
REYNOLDS, general manager of KMPC
Hollywood. and previous to that had
been with Scripps-Howard Radio and

llvgﬁc. He was commissioned in Jan.
2.
MAJ. BIRNEY IMES Jr.,, owner of

WCBI Columbus and WELO Tupelo,
Miss., and applicant for new station in
Meridian, Miss, i8 expected to be re
leased from AAF, according to statlons.
He will return to WCBI, headquarters
for Mid South Network. Maj. Imes has
been in service five years.

RAY JORDAN, manager of WDBJ Roa-
noke, Va., has been elected Dresident
of Virginia Assn. of Broadcasters. Other
officers elected are EDDIE. WHITLOCK,
manager of NL Richmond, vice~
president; JOHN W. NEW, commercial
manager of WTAR Norfolk, secretary-
treasurer.

CHARLES H, CRUTCHFIELD, general
manager of WBT Charlotte, N. C., has
been appointed by Gov. Gregg Cherry
as chalrman of district 4 of the North
Carolina Symphony Bociety campalgn.
LOUIS H. PETERSON, president of
WSSV Petersburg, Va., has been ap-

pointed co-chairman of publicity com-
mittee for local Community Chest
Drive. CY NEWMAN, assistant manager
of WSSV, has been. named member
of local War Finance Committee for
Victory Loan Drive.

BRIG. GEN. DAVID SARNOFF, presi-
dent of RCA and general officer in the
Army, has written an article titled
“Science for Life or Death”, discussing
atomic energy, which has been pDub-~
lished in booklet form.

LT. COL. EDWARD A. DAVIES, vice-
president of WIP Philadelphia in charge
of sales, has been appointed acting
cheirman of newly organized Officers
Reserve Club of Philadelphia, which
includes officers of World Wars I and
II.

PAT STANTON, general manager of
WDAS Philadelphia, has cancelled his
trip to England. He was to leave next
week but learned he might not be able
to book passage back to the U, 8. for
six months or more.

SIDNEY J. FLAMM, managing director
of WPAT Paterson, is chairman of the
radio publicity committee for the Com-
munity Chest Drive at Paterson and
surroundig communities,

ROBERT D. SWEZEY, vice-president
and general manager of Mutual, will
speak on "Public Service and Commer-
cial Radio” Oct. 25 at fourth annual
luncheon of The Pulse Inc., at the
Biltmore Hotel, New York.

BILL PABST, manager of KFRC San
Francisco and during the war attached
to the aviatlon section of the Navy as
lieutenant, has d his examination
for a private pilot’s license.

Once-In-A- Lifetimfe___;._
OPPORTUNITY

for

STATION MANAGER

An important network station, independ-

ently owned, on regional channel has a once-

-in-a-lifetime opportunity for a thoroughly

experienced station manager. Station has

high production standards, sales leadership

and top audience ratings. Successful applicant

will have the opportunity and responsibility

of guiding station to even greater standing.

Every applicant’s background will be thor-

oughly investigated. Salary commensurate

with ability. Write fully. Negotiations in

strictest confidence.

Box 271, BROADCASTING
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(Sunny) FIELDS has been

HERMAN
appointed commercial manager of
WPAT Paterson replacing LEWIS A.
KING, who has opened his own station
representative office.
GEORGE DIEFENDERFER, on leave
from NBC Chicago sales department
since March 1943 as a Navy lleutenant.
returned to his former post Oct. 2. He
replaces LOU TILDEN, who resigned
Sept. 1 to head radio department of
Sherman’ & Marquette, Chicago.
TOM MALONE, former salesman for
Spot Sales and previously with WABC
New York, has joined the sales staff of
Adam J. Young Jr. Inc., New York.
RICHARD GERKEN, released from the
Navy after four years service, has jolned
the WPAT Paterson sales force.
W. L. RAMBO, formerly in charge of
advertising and public relations for
Assoclated Telephone Co., Santa Monica.
Cal., has joined KMPC Hollywood as
account executive.
CHARLES RYDER, auditor and comp-
troller of KNX Hollywood, has been
elected to Hollywood Kiwanis Club
board -of directors.
BABETTE RYAN, trafic manager of
WIP Philadelphia, has resigned to join
American Broadcasting Co., New York.
BOB RUSSELL, manager of the Chicago
office of Adam J. Young Jr. Inc.,, has
aeoome a stocknolder in the corpora-
on.
WILLIAM HUTT, formerly with KOTN
Pine BIluff, Ark., is now local time
salesman with WKY Oklahoma City.

KSAN San Francisco has appointed

‘Willlam G. Rambeau Co., Los Angeles.

New York, as exclusive natlonal repre-
sentative.

V. N. (Bud) SPRINGGATE, sales man-
ager of KXOK St. Louis, and BOB
TERRY, publicity director for station.
are in Chicago to contact advertisers.
network and trade papers.

JAMES A. HAGAN, commercial msn-
ager of WWNC Asheville, N. C., is
business trip to Chicago and cmclnnatl
and is to leave for New York upon re-
turn to station.

JOHN G. HOAGLAND, former captain
in AAF, has jolned the New York sales
staff of American.

WILLIE KISSICK, account executive
for four years with Spot Sales, Chi-
cago, {8 now manager of the Chlcago
office of Joseph Hershey McGillvra Inc.
He is assisted by BILL SAUERSTROM.

JAMES W, LeBARON, former manager
of Chicago office, is new sales manager
of New York office.

SGT. MARIE A. HIGGINS, former NBC
traffic clerk, was pictured In an AP
Radlophoto In the New York Times
Sept. 27 as she greeted Generalissimo
Chiang Kai-Shek in Chungking.

Krents Opens Office

MILTON E. KRENTS, radio direc-
tor of the Council for Democracy
and the American Jewish Commit-
tee for nine years, will open his
own offices in New York shortly
as a program consultant, specializ-
ing in public service broadcasts. He
plans to produce public service pro-
grams for organizations and will
package shows for commercial ac-
counts, continuing his work with
the American Jewish Committee’s
radio activities, producing Eternal
Light on NBC. Mr. Krents during
the war was radio adviser to the
Office of Civilian Defense in Wash-
ington and was a member of the
radio committee of the Writers’
War Board. Among his network
productions were Stephen Vincent
Benet’s Dear Adolf programs in
1942; the Day of Reckoning broad-
casts in 1943; Listen to the People,
by Benet, and Morton Wisbengrad’s
The Battle of the Warsaw Ghetto.

Broadcast Advertising



Reprints of letters received from !Adolph J.
Rahm, Jr., president of the St. Louis News-
paper Guild; and William J. Gibbons, presi-
dent of the St. Louis Typographical Union,
who was chairman of the Inter-Union Con-
ciliation Committee.

Phoae: CHestaut 7044

St. Louts NewspAPER GUILD

Locel No. 47, American Newspaper Gudd, C. 1. 0.
317 North Lich Street

September 13, 1:5

LouoeamaN Bumome

§t. Louss, Mo,
0% -

¥r George ¥ Bury
Gonoral Maxagor ach
Radio Statiom KSD
1111 Olive Street
St Louis, Missourt

SeptenbaTl 10, 1945.

ir.George M. Burbach,
:x/.osgadﬁn Station FSD,
g¢. louls Post-Dispstch,
12th end Olive,

s+, Louls, ¥isseurl.

Dear Mr Burbach,

During the twemt
Y-two days when the thr
daily ROWSpapers were aot publighed, th:.nes:; ::;:.t
ret-

memt of KSD mad the agsi
fRmen t
dispute that imvolved six l"lp::e:.l‘::;:::s At
.

Dear Mr, Burbach:i- -

# the sinoere apprecla

. eg?é:im and the Inter-union
end objective

ising
regsented the pews ar
T “Buz:dpcha lock-out of g‘?\ercha
frox]x: “;: :rume Pulitzer Publishing Caigirsxy during
;3};1371 from August 16 to SeptembeT 7, o -
whic
terrifio handicaP under
harxi)esp;z;o:gehad to operate during this period,
M‘hm 2% pews on KSD wes fair, accurate
4
To you and the mambers O
\:.lof zmh a high degree of

It is our umarinou

¢ opinion that 1
: n oca
r:;;odiﬁ‘:oult Assigument KSD get o ue:runnanrd £
Al ;eporth;. The igsues involved and th <
o KSD'{- ::e;opmeltl WOre presemted to the publoio
el mpartial and umusually thorough

Ying out

your nevws g
toe presentat

impertial, e magsrat
staff upon the attaimmen
jo“u;nalistio objeotivity.

mm&w 4 R o

¥ay I also take thi

8
iaviting the various °
ESD the Right the set

pportusity to thamk you fo

r
unioa presidents to speak over
tlemont was reached, ’

Yours very truly

ident, St
Union No,

Chairman, Iater-union

Comolliation Committee

Which St. Louis Station?

From August 16th to September 7th, when publication

e e ke A 8 O WS L of ). L fhree daly nowspapers was supended
pany, radio research bureau, asked 2,624 St. Louisans this question: because of a Newspaper Carriers' strike, Radio Station

KSD not only strived to provide as many regular news-
Which Radio Station Have You Been paper services as it possibly could, but also endeavored
Listening o Most for News Broad- to cover the news of the strike with the: maximum
casts During the Newspaper Strike? thoroughness and impartiality. The degree of success

which attended KSD's efforts in both.respects is re-
flected in the survey results reprinted in the lower
left-hand corner of this page, and in the letters

K s D — 40.470 reprinted above.

Of the 2,135 listeners who expressed a preference, the answers were:

STATION "B" _28.1%
STATION "C" 1429
STATION "D" 10.1%,
ALL OTHERS 7.2%

At a time when RADIO was virtually the sole source of

News in St. Louis, KSD's traditional thoroughness and ST. LOUIS ¢ 550 KC

reliability of news coverage—and KSD's policy of not per- Srwinivand Boarated vl
mitting its news broadcasts to be interrupted by middle wilkd pftd Openotsd Fifhe
e ST. LOUIS POST-DISPATCH

commercials—made possible this re-affirmation ‘of KSD's
position as the station which more St. Louis listeners prefer National Advertising Representatives

for the NEWS, FREE & PETERS, INC.
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CO-ORDINATIO

N It is the skill of intelligently combining all
. factors involved in a successful performance
. that trademarks the "All-American."

In Fort Industry Company radio broadcast-
ing it is the co-ordination of effort, starting
with the dotted:line acceptance to the final
push into homes of the nation, that puts "All-
American™ meaning into:"'If it's a Fort Industry
Station you can Bank on it!"

We have learned from experience that
those who know us intimately recognize this
skill of co-ordination as a tremendous factor
in their success in Fort Industry markets. To
those who do not, we would like to introduce
"Broadcasting at its Best" in these important
markets.

THE FORT INDUSTRY COMPAN

WSPD WGBS WAGA WWYVA

§,000 Wotts and NBC 10,000 Wotts f:nd American 5,000 Watts and American 50,000 Watts and Am
TOLEDO, OHIO MIAMI, FLA, ATLANTA, GA. WHEELING, WEST

WHIZ WMMN WLOK

250 Watts and NBC 5,000 Watts and Calumbia 250 Watts and NBC
ZANESVILLE, OHIO FAIRMONT, WEST YA, LIMA, OHIO

IF IT'S A FORT INDUSTRY STATION YOU CAN BANK
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FCC Speed-Up

RADIO’S GREATEST grapple is on. Govern-
ment, broadcasting art and manufacturing
industry are in the throes of allocation devel-
opments as they affect FM, television, facsimile.

The extent to which these services, which
spring from the vacuum tube, will grow and
thrive depends basically upon the allocations
provided. There’s the question of regulations.

FM allocations are all but fixed. The story
of unlimited facilities and ample room for
thousands of stations no longer fits. There will
be more stations, of course, but the number
will be limited in the larger markets. So there
will be freer competition, but not free compe-
tition that was so fervently sought.

In television, at this stage, there will be
very few facilities in the larger markets, se
limited that the FCC proposes rules which
would require time-sharing—only six hours
a day is proposed. Yet secondary areas could

get more facilities than they would ever need.

This, the FCC says, will be only temporary.

The question naturally arises as to whether
a station, operating only six hours daily, can
support itself. Television will have to pass
through a developmental stage of red ink, as
did aural broadcasting. But the cost factors
are considerably higher, not only as to basic
equipment but in programming. The labor fac-
tor probably is the biggest single item.

There’s no doubt about the effect of these
factors upon prospective applicants. Many
present-day licensees aren’t as enthusiastic
about getting into these new fields as they
were. A good portion of them never were
very anxious anyway. Then, the writing of
stringent regulations to govern these services
even before they are under way has dampened
the ardor both of licensees and newcomers.

The FCC has a tough job in getting these
new services started on the right foot. It is
deplorably understaffed in both its engineering
and legal departments. It is determined not
to become the bottleneck.

But isn’t the FCC making haste too quickly?
Its mandate from Congress in the Communi-
cations Act is to encourage the wider and
more effective use of radio. By throwing regu-
latory road-blocks in the paths of the new
services it can hardly be encouraging new
capital—or even old—into these fields.

Hit-and-Run

JIMMY PETRILLO, the sour grape merchant,
has pulled his hoodwink-Houdini act again.

Nettled by the NABET victory over his
AFM in the matter of platter-turner jurisdic-
tion, he interrupted musical programs on NBC
because two affiliates—WSMB New Orleans
and WAPO Chattanooga—hadn’t capitulated
to local union demands. Then he disappeared.

It’s time for Congress to blow the whistle
on this concertmeister of the brass section.
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Vitamin NAB

A REVITALIZED NAB under its new pres-
ident, Justin Miller, moved with swift certainty
against mountainous problems last week.

Immediate action was taken by the Board
toward developing an expanded Labor De-
partment.

A plan for a series of news clinics was
adopted.

Meetings were held with representatives of
FMBI . . . meetings which should lead to
abolition of the duo-association setup.

Indeed, the staid NAB, plodding along with
Percheron purpose, suddenly broke into a colt-
like canter.

There has not been as much action in
organized broadcasting circles since Paul Por-
ter became Chairman of the FCC and the
Great Paper Flood burst the tidewalls of the
Commission licensing division.

Amidst this bustling activity, Justin Miller
moved quietly and cautiously. He was listen-
ing—and learning. He has demonstrated in-
sight and courage, but even more important,
a quality of restraint which personifies the
practiced jurist.

Of significance among the developments at-
tending the Board meeting was the parley
with representatives of the FMBI. The NAB
with more firmness than it has heretofore
demonstrated indicated that it is not an Asso-
ciation of Amplitude Modulation Broadcasters.
In fact, it does not modulate in any direction,
up or down or back and forth. It is—and it
always has been—a broadcasters’ association,
and that encompasses all forms and degrees

of the art: AM, FM, TV derivatives thereof.

There is a basis now upon which FMBI can
afford to disselve its organization and unite
with NAB. The latter probably should estab-
lish an FM department—yes, and a television
department, also.

The decision to expand its labor department
activities is a wise one. In the new forms of
broadcasting which the future betides, problems
of labor relations will be multiplied. An in-
telligent pattern for handling them should
be established now.

There was a great deal of discussion about
improving the public relations effort of the
NAB, the spearhead operation of any asso-
ciation. Mu¢h more will be heard about this,
and soon.

Judge Miller’s scholarly inaugural address
was received with attention. He marked care-
fully the pattern he would follow in leading
the art to a fuller life of service by the Ameri-
can system. He had, in a letter, the blessing of
President Truman, who wrote: “Past achieve-
ments (of broadcasters) further demonstrate
that those who have developed the service to
its present state are not content with merely
maintaining the status quo.”

It appears that the NAB is awakening.
This is not intended as a reflection upon those
who preceded Judge Miller, but a reflection in
fact upon the membership which has stood at
dead calm for too long on association matters.
Judge Miller becomes the spark to rekindle
enthusiasm. Let us hope that he has lasting
qualities and will, under adversity and beyond
the flush of inaugural impetus, keep burning
brightly the will of the members to build for
better days.

Oux Reﬁpecﬂ To ]

ALCUIN WILLIAMS LEHMAN

then assistant to the managing director

of the Assn. of National Advertisers, was

given the job of compiling available
infermation about radio as an advertising me-
dium. This assignment proved something of a
stickler. While a number of advertisers had
used radio with varying success, Al could find
nothing that came under the head of basic
statistics.

Then Eastman Kodak Co. passed on to-other
ANA members some figures on listening to its
program, based on interviews conducted by
Crossley Inc. Other sponsors engaged this re-
search firm to make similar interviews for
them and early the following year “The Ad-
vertiser Looks at Radio”, written by Archibald
Crossley and edited for the ANA by A. W.
Lehman, was distributed to advertisers and
agencies.

This volume, the first overall report on radio
listening—dealing with such topics as poten-
tial audience, comparative popularity of net-
works, record broadcasting, best selection of
programs, when people listen, measuring a
program’s effectiveness, broadcasting’s accom-
plishments and its cost—clearly showed the
need for a continuing audience measurement
service. Crossley on March 1, 1930, began field
work on the first industry study, working with
an advisory committee of advertiser and
agency research men called the Cooperative
Analysis of Broadcasting, of which Al was
secretary.

Four years later, when the CAB took over
supervisien and sale of the radio surveys,
operating on a mutual basis as a mémbership
organization, Al was appointed secretary and
general manager, supervisory head of the en-
tire CAB operation. Aften ten years in this
post, on March 1, 1944, he was elected presi-
dent of the CAB, his present position.

Looking back on 15 years of radio research,
Al said recently that when the CAB was
formed the national advertisers didn’t know
whether radio was a real medium of com-
munication or just an expensive plaything, let
alone whether it was a primary or a secondary
advertising medium.

“These questions answered themselves as
knowledge about radio became available,” he
declared. “I have come to think that the differ-
ence between whether any medium is primary
or secondary depends on how much knowledge
we have of it. If a medium slips behind in sup-
plying that knowledge it tends to become a
secondary medium. Today, as a result of the
work of the CAB and other radio research

IN THE SPRING of 1929, A. W. Lehman,

(Continued on page 48)
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KOIN vice-president Arthur R. Kirkham confers with Pacific North-  director; and S. S. McKeen, Vancouver, B.C., president of the asso-
west Trade Association leaders on this area’s potential future. ciation. Seated with backs to camera (from left): Kemper Freeman,
Broadcast participants (left to right): Kirkham, Frank E. McCaslin, Seattle businessman and E. G. Rowebottom of Victoria, deputy
president Portland Chamber of Commerce; John A. Laing, association  minister of Trade and Commerce for British Columbia.

—_— —————
PEACE finds the Pacific Northwest ready, willing and able to cut loose and hit its postwar stride.
Foreign trade looms large on the horizon. Our scenic-endowed playgrounds are destined to become

the nation’s No. 1 mecca for tourists. Abundant hydro-electric power beckons manufacturers. Lumber
and agriculture are “solid”.

UPON THE PEOPLE depends this future. “Where there is no vision, the people perish.”

KOIN encourages Norcthwesterners to keep dreaming and reaching, planning and working for the
Greater Pacific Northwest. The station’s postwar development department is in good working order.
This is exemplified by its detailed news-and-interviews coverage of the recent PACIFIC
NORTHWEST TRADE ASSOCIATION meeting in Portland.

¢ takes an \NFORMED cammunily to (ndune a dound Jutung

FREE & PETERS, Inc.

PORTLAND, OREGON

NATIONAL REPRESENTATIVES



Respects
(Continued from page 46)
groups, we have a superabundance
of knowledge about radio that
makes it probably the most primary
of all media, despite the lack of
‘circulation records’ such as are
available in the publication field.

“Radio couldn’t have an Audit
Bureau of Circulation,” he stated,
“so it had to develop new research
techniques. Paradoxically, radio has
been so successful in supplying in-
formation that makes it easy for
the advertiser to spend his money
intelligently in radio that it has
forced other media to follow its
example.”

In addition to his radio research
activities, Al has played a promi-

nent part in new research tech-
niques for other media. In 1941 he
resigned from the ANA {o open a
joint headquarters for the CAB and
the Advertising Research Founda-
tion, of which he was then techni-
cal director and is now managing
director. From the spring of 1943
to.July 1944, Al was managing di-
rector of the Traffic Audit Bureau,
a f{ripartite effort of the ANA,
AAAA and Outdoor Advertising
Assn. of America, continuing as
technical consultant until January
of this year.

Alcuin Williams Lehman—the
first name is for the educator at
Charlemagne’s court for whom Al’s
father, a minister of the Dutch Re-
formed Church, had a great admi-
ration; the second is his mother’s

If ever a city bulged with buying
power, it’s South Bend, Indiana!

South Bend bank deposits approach
$110,000,000.00, 24 times greater
than the boom year 1928!

War Bonds held by South Bend

citizens are well in excess of

$132,000,000.00!

" South Bend postal savings, more
-+ thar $8,000,000.00, lead the entire

state of Indiana.

\\

\\‘

TRA

HEp ey

COLUMBIA
"NETWORK

Remember this, too—today,with taxes
on a “pay-as-you-go” basis, South
Bend’s 250 million dollar backlog
represents real NET buying power.

Our latest Hooper is convineing proof
that the way to tap this bonanza is
through WSBT. Send for a copy—

i

S0UTH BEND

Paul K, Raymer Co,, National Ropnuma:ﬂv)u
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maiden name—was born June 13,
1897, on_East Steuben, N. Y. Fol-
lowing the first world war, in
which he was stationed at Fort
Ontario, Oswego, N. Y., where he
recalls most vividly sentry duty
“keeping the Canadians from in-
vading the United States,” Al en-
tered New York U.s School of
Commerce. Following graduation
in. 1923 he spent several years in
merchandising, but when the chance
came to join the ANA staff in 1928
he left the chain store business
flat.

Married to the former Adelina
Perrotty, Al lives in midtown Man-
hattan. He is currently between
hobbies, since the transportation
situation has curtailed his land-
scape gardening experiments as a
weekend farmer and he is too busy
for tournament bridge. He is a
member of the executive committee
of the Market Research Council;
chairman of the N. Y. U. School of
Commerce Alumni Committee for
the Employment of Returning Vet-
erans, and a member of the Albany
Society, American Marketing Assn.
and Radio Executives Club.

Fightcasts for Vets

VETERANS at 30 military hospi-
tals can now hear Friday night
fight broadcasts the morning after.
Gillette Safety Razor Co., Boston,
is transcribing the bouts, includ-
ing commercials, for the hospitals in
the eastern time zones, under the
auspices of J. P. Spang Jr., presi-
dent of Gillette. Previously the boys
were unable to hear the bouts be-
cause of the 10 o’clock “lights-out”
order in hospitals. In addition to
the broadcasts on American, Gil-
lette sponsors the bouts on WNBT,
NBC video station, and in Septem-
ber renewed for another 52 weeks.
NBC, DuMont & GE have given
about 60 television sets to the hos-
pitals in the area, so bouts also
may be viewed via video. Agency
is Maxon Inc., New York.

OPERATING LICENSE for walkie-talkie
communications system has been is-
sued by FCC to Paramount Pilctures
Inc,, and device is being used in film
location work at Flagstaff, Ariz.

Auuien Arts (4

JOHN BODNER has been named man-
ager of the chailn of retall radio
set and service stores operated by FM
Radio & Television Corp., Riverside,
Cal. He has been with Brush Electric
Co. handling RCA retall contracts in
New York state.

RALPH L. POWER Adv.,, Los Angeles.
has re-established its export division
and will act as agent for stations, net-
works, agencies, program and script
firms in Australasia. Clients include
Victorian Broadcasting Network; Broad-
cast Entertainment Pty; Central Mur-
ray Broadcasters, Pty; Western Province
3Rsa§10 Pty; stations 2UE 3HA 3TR

CARLTON KADELL, Hollywood an-
nouncer, has been elected president of
Los Angeles chapter of AFRA succeed-
ing KEN CARPENTER. Latter remains
a board member, Other newly elected
officers include: GEORGIA BACKUS.
FRANK MARTIN, JAMES DOYLE.
CARL BAILEY, first to fourth vice-pres-
ident respectively; JOHN XENNEDY.
treasurer; ERIC SNOWDON, recording
secretary. New board members are
HAL BERGER, THEODOR VON ELTZ,
CATHERINE LEWIS., WALLY MAHER,
PENNY SINGLETON, PAUL MCcVEY,
FRANCES LANGFORD, SALLY SWEET-
LAND, Mr. Balley, Mr. Martin, BILLY
GOULD.

KFI Los Angeles has set up a special
transcription and recording service de-
partment which i8 avallable to adver-
tising and talent agencies. LYMAN
SMITH is in charge as manager.

CHARLES C. FLARIDA Jr.,, executive
with BStewart Brown & Assoc., New
York. prior to service with the Army.
has established his own market re-
search organization known as Charles
C. Flarida Jr. Inc., located in the Gray-
bar Bldg., New York,

CHARLES REED JONES, for eight
years director of advertising for Re-
public Pictures Corp., New York, has
resigned to join Song Lyrics Inc. New
York, as editorial director of Song
Hits, Latest Hit Songs, Movie Sengs.
WARNER TOUB, released from AAF.
has joined radio department of Ken
Dolan & Co., Hollywood talent service,
ABNER J. GELULA & ASSOC.. Atlantic
City, 18 to open offices in Philadelphia
to augment service in public relations.
labor relations and advertising.

C. E. HOOPER, president of C. E,
Hooper Inc., will address opening fall
luncheon meeting of the radlo group
of the American Marketing Assn., Oct.
18, at Sheraton Hotel, New York.
PAUL GARDNER, formerly with script
department of American, joins Tune In
Oct, 15 as assoclate editor.

FRANK HEALY has resigned from
A & 8 Lyons Agency, Beverly Hills,
Cal,, talent service, to set up his own
radio packaging organization.

HARRY J. VINES has been elected vice-
president of Zenith Radionics Corp.,
New York, subsidiary of Zenith Radio
Corp., Chicago. Mr. Vines has been gen-
eral manager of the distributing firm
GRACE KING, former secretary to BOB
NOVAK of Mutual’s production staff,
has jolned Mildred Fenton Productions.
New York.

In peace, as in war, this densely populated area of DIVERSIFIED industry
continues its steady pace of producing steel, coal, pottery, clay products,

chemicals and glass.

.. NO RETOOLING---NO RECONVERSION. There

are 437,600 SPENDERS in Southwestern Pennsylvania---SELL them

through WJPA,

i

STEUBENVILLE.O., ATLANTIC CITY.N.J, WASHINGTON, PA., KINGSTON, N. Y.

MUTUAL NETWORK

For further details on Friendly Group Stotions., write
SPOT SALES. New York, Chicago, San Froncisco, Los Angeles

JOHN LAUX. Managing Oiractor
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Our wartime job as the nation’s largest producer of communi-

is taking orders NOW

cations and electronic devices is nearing completion and we’re

ready to take your order for equipment, at firm prices, without

priorities or certificates. Some of the equipment listed is ready

for immediate delivery, other items will be ready soon. Orders

will be filled in the order in which they are received.

See your Graybar representative for the latest information on

equipments in stock, and the delivery dates for other apparatus.

AM TRANSMITTERS: 250 Watt to
50 kw.

FM TRANSMITTERS:1,3,10,50 kw.

SPEECH INPUT EQUIPMENT:
23C, 25B and 22D.

MICROPHONES: 632A, 633A and
639A and B.

PHASE MONITOR: 2A.

AMPLIFIERS: 106A, 117A, 118A,
120B, 124A through G, 129A, 130A,
131A, 132A, 133A, 1126B and many

others available now.

REPRODUCER: 9A.

SPEAKERS: 7504, 751B,753B and C,

and others.

TUBES: St-andard tubes for broadcast-
ing and allied fields are currently avail-

able.
ANTENNA EQUIPMENT: Line

branching, phasing and coupling equip-
ment with accessories—1 kw to 50 kw.

PLUS Panels, receivers and attach-

ments, rectifiers, and accessories.

Buy all the Victory Bonds you can
—and Keep all you Buy!
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COLUMBIA NETWORK

% $54 million
(Sales Management)

Represented by Howard H.Wilson Co.

Page 50 ® October 8, 1945

+ KARL NELSON,

PropucTION

ILLIAM TROTTER, former produc-
tion manager of WHBQ Memphis, is
now supervisor of production and
programs at WNOX Knoxville, CHARLES
PLANCHARD, former program director
at WJBO Baton Rouge, La., to WNOX
as announcer.
DEANE MOORE, announcer, and TINA
MONSELLO, switchboard operator of
KHJ Hollywood, were married in that
city on Sept. 26.
BOB DWAN, released from Maritime
Service, has resumed post as NBC
Hollywood producer.
PAGE GILMAN, who portrayed Jack
Barbour in NBC ‘“One Man's Family”
before joining the Army, has been pro-
moted to first lleutenant and I8 as-

signed to staff of commanding general’

at Korea. He is son of DON E. GILMAN.
formerly American western division
vice-president.

DICK BERTRANDIES, former producer
of KPO San Francisco and recently re-
leased from the Navy as lleutenant, has
returned to the KPO-NBC staff.
WALT HARRIS, announcer, from KIRO
Seattle, to KFRC 8an Franclsco.
ANDY PHILIP, formerly of CFGP
Grande Prairle, and JOHN BISHIPRIC,
recently released from the RCAF, have
joined the CJCA Edmonton announc-
ing staff. VIRGINIA THYNE, PEGGY
MILLER, and WALT RUTHERFORD
have jolned the CJCA continuilty staff.

BILL SULLIVAN, formerly with WKNE
Keene, N. H., has Jointed announcing
staf of WFEA Manchester.

FRANCIS McNERNEY, known as “Mau-
mee Valley Squire” on WTOL Toledo, O..
is father of a girl.

chief announcer of
WTOL Toledo, O., before entering AAF
in early 1943, has returned to the
station as progrem manager. He made
68 combat missions as B-26 pilot In
Europe.

GEORGE W. _-TOMLINSON, formerly
with KOMA Oklahoma City, and JACK
GULLER, formerly with WBOC Salis-

. bury, Md., are new additions to an-

nouncing staff of WSSV Petersburg, Va..

LUELLA HOSKINS, former acting chief
and program supervisor of the radlo sec-
tion, Office of War Information in
Cairo, Egypt, i8 now chief, radlo sec-
tion, public information bureau of the
North Atlantic area of the American
Red Cross.

CAROLYN FRIDAY is new vocalist on
WEKY Oklahoma City.

BOB GOTSCH, record turner at KXOK
St. Louis, has returned to the statlon
after six months service with Merchant
Marine.

WALTER DANNER, office manager of
CBS research department, is father of
a girl.

ZEKE MANNERS and his hill-billy
muste starts Oct. 8 Monday through
Friday 4:30-5 p.m. on WINS New York.
Manners was recently released from the
Army and previously had been on the
alr for 15 years.,

NORMAN CORWIN, CBS writer-pro-
ducer, will speak at the Boston Book
Falr Oct. 17 and on Oct. 18 will be first
lecturer in a ‘‘Meet the Author" serles
of talks to be glven at the Boston
Public Library.

EDDIE DUNN is new announcer on
Procter & Gamble Co. ‘‘Rosemary”
daytime serial program on CBS for
Ivory Flakes.

GORDON HEATH, announcer at WMCA
New York, has been granted a leave of
absence to play a leading role in the
New York stage play, ‘‘Deep Are the
Roots".

JEFF RADLEY, announcer of WPEN
Philadelphia, is suffering from a ner-
vous breakdown.

JOHN DORIAN, released from U. S.
Maritime Service. has joined announc-
ing staff of WFIL Philadelphia. He for-
merly was with WCOL Columbus, O.
PETER ARNELL, former announcer of
WPEN Phtiladelphia, has been signed
for commentarles for Paramount news-
reels.

LEON BARZIN, conductor of WQXR
New York orchestra, will be guest con-

ﬁ

ductor of Buffalo Philharmonic Orches-
tra for two concerts of that soclety on
Nov. 16 and 20 at Buffalo.

ELLIOTT ROBERTSON, staff writer of
NBC central division press department,
Chicago, has been transferred to divi-
slon’s program production department.

JIM CAMPBELL, former American
Broadcasting Co., Chlcago, announcer.
is now freelancing in Chicago.
GRACE M. JOHNSEN, director of wom-
en's and children’s programs at Ameri-
can, speaks on “Broadcasting for Chil-
dren” at the meeting of the Ploneer
Radio Council and Parent Teachers
Assn. of Springfield, Mass., Oct. 8.
DON BESTOR, conductor of *“Gloom
Dodgers” on WHN New York, is com-
poser of ‘Avenue of the Americas
March®, to be played in connection
with the ceremonies changing the name
of Sixth Avenue, New York, the
Avenue of the Americas on Oct. 20.
MARTHA MICKEL, formerly with KINY
Juneau, Alaska, and at one time with
WWDC Washington, is new member of
;:ogtlnulty staff of WOWO Fort Wayne,
nd.

BOB DODD succeeds CHARLES MUR-
PHY as announcer at WDAY Fargo, N.
D. Murphy is now with KIRO Seattle.
CARROL SMABY, after three years
service overseas with the Army, has re-
turned to WDAY as staff planist. WAR-
REN GERRELLS, former vocalist with
Horace Heldt orchestra, has rejoined
WDAY as voealist. LARS BIRKLID,
known as Texas Ranger on WDAY, re-
turns to station Oct. 15.

JACK MYERS has shifted from New
York to Hollywood as assistant to BUD
EDWARDS, western dlvision program
operations manager of American, and
PAUL GATES, in charge of night pro-
gram operations.

GALE GORDON, released from U. 8.
Coast QGuard, has resumed his role as
Mayor La Trivia on NBC Fibber McGee
& Molly show.

MEL KAMPE, former program director
and for elght years with WIL 8t. Louls.
has jolned advertising production staff
of 8t. Louis Globe Democrat.

EDWARD DENKAMA, at one time with
WOOD WLAV WKZO and for past two
years production Ssuperintendent with
King-Sealy Corp., has Jolned announc-
ing staff of Associated Broadcasting
Corp.

ERNIE NEFF has been named m.c. of
WCAE Pittsburgh early morning “Wake

Up” program, heard Ssix-weekly 6:45-8
a.m.
AL POSCA, released from the Navy,

has rejoined KFI Los
nouncer-producer.
JOHN CONTE, former announcer-m.c.
on NBC -““Maxwell House Coffee Time”
and now in the Army, has been as-
slgned to Armed Forces Radlo BService,
New York, shortwave operations.
BILL STELL, conductor of the “Mall
Bag” on WRNL Richmond, returned to
the statlon last week following release
from the Army.

LT. JAMES D. CLARK, released from
the Army, has returned to announcing
staff of WRVA Richmond. He was com-
munications officer of a P-47 group,
9th Alr Force, in the ETO. LT. JOHN
TANSEY, also a former WRVA an-
nouncer, is expected back on the staff
following discharge from the Navy.
LEE BOLEN, technical engineer of KHJ
Hollywood, has been named staff pro-
ducer.

GLENN GARDINER, former RCAF lieu-
tenant who was QGerman prisoner of
war for three years during which time
he continued almost constant volice
practice, has started new Sunday eve-
ning musical program on CJBC To-
ronto.

HAROLD HILL, Marine Corps veteran
formerly with WMPS Memphis, has
been added to announcing staff of
WCBI Columbus, Miss.

CHARLIE SCHENCK has taken over di-
rection of “Young Dr. Malone”, Monday
through Friday 1:45-2 p.m. on CBS.

Angeles as an-

.WALLY GRANT, released from RCAF,

has returned to the production staff of
CKMO Vancouver, after five years over-
seas.

SOMETHING
NEW WILL
BE ADDED!

And if the old garage can’t hold |
it—he’ll build another!

Right now Jowa farmers are buy-
ing everything they want and can
legitimately obtain. As restrictions
are lifted and other articles again
become available, their purchasing
power is going to surprise many a
manufacturer.

The tip-off lies in the state’s aver-
age farm income. In ’43 it was
$7,672. last year at least 20%
more. And it’s still mounting. What
it amounts to is a newly discovered
market for luxury items!

So maybe you think such prosper-.
ity has caused Farmer Bill and his

mates to go high-hat and develop

new tastes? Not if you know Iowa!

In radio, for instance, they still

show their preference for KMA’s
simple, wholesome entertainment

programs and ample, authoritative
farm-news broadcasts by favoring

us with more than twice as much
listener-mail as any nearby station

receives. Doesn’t that prove that

as a full-time farm station—the

only one in these parts—we’re on
the right track? ’

Write for KMA’s unusual story.
Or call Free & Peters!

BLUE NETWORK
AMERICAN BROADCASTING CO.

The No. 1 Farm Station
in the No. 1 Farm Market

152 COUNTIES
AROUND SHENANDOAH, IA.

Freg & Perens, e |

Exclusive Natignal Representatives
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AFFILIATED WITH

AMERICAN BROADCASTING CO. INC.

You don’t need to s-t-r-e-t-c-h your imagination

to see Oklahoma Network’s Concentrated 7 Major

Market Audience . . .

AMERICAN BROADCASTING CO., INC.
AFFILIATES IN OKLAHOMA

AFFILIATID WITH

Yes, you reach a BIG segment of Oklahoma's buying power through
the 7 Oklahoma Network Stations—for approximately HALF THE COST
of any two of Oklahoma's highest-powered stations. If you can’t use
all 7 stations, you can use as few as 3 on the network rate. Penetrate
the markets having the best post-war permanent buying income . . .
with the OKLAHOMA NETWORK . . . the stations which have domi-
nance in their markets—most of them ALL OF THE TIME!

One Contract—One Contact—One Statement!

ASSURES YOU dudionce IN THE RICHEST MARKETS IN OKLAHOMA KADA—Ada
) KBIX —Muskogee

DKLAHDMA NETWORK | sk

KVSO -——Ardmore
ROBERT D. ENOCH, MANAGING DIRECTOR, APCO TOWER, OKLAHOMA CITY 2, OKLAHOMA




CONGRESS

“FIRST REALLY DIFFERENT
PROGRAM WITH A CAPITOL
HILL FLAVOR TO COME OUT
OF WASHINGTON"

. . SO says VARIETY

A completely new idea in morning
programming is Bill Herson’s "COFFEE
WITH CONGRESS” broadcost every
Saturdoy morning, 8:15-9:00 o.m. —
tt's another “First” for WRC...

First time members of Congress have
been informolly interviewed in their
hotnes—over the breokfast table. Herson
presents “little - known” facts about
*well-known” law-makers in an ad-lib
friendly chat with Congressmen and
their families.

Another reason why Herson is Wash-
ington’s Na. 1 morning personality. For
spot availabilities see NBC Spat Soles.
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ROWN & WEIR Inc., New York, is

new agency located in Fisk Bldg.

scheduled to open early this month.
STANLEY A. BROWN {s chairman of
the board and WALTER WEIR, presi-
dent. Both were assoclated some years
ago in agency headed by Mr. Brown.
Mr. Welr most recently was chief of
the creative department of Kenyon &
Eckhardt, New York.

JOE H. LANGHAMMER, formerly oper-
ator of his own agency and for three
years an account
executive with Bo-
zell & Jacobs,
Shreveport, La., and

Omaha, Is now an
associate in R. D.
Putnam Co., Oma-
ha agency.

HERBERT T, LO-
RENTZEN, former

president of H. T.
Lorentzen Inc., New
York, has been ap-
pointed an account
executive of Need-
ham & Grohmann,
New York.

HARRY H. BARNHARDT Jr.,, formerly
with J. M. Mathes Inc., New York, has
Joined the creative staff of Lennen. &
Mitchell, New York.

R. L. LENHART, former account exec-
utive with Marschalk & Pratt, New
York, has jolned the creative staff of
Erwin Wasey & Co., New York.

BELMONT FREIWALD, on terminal
leave from the Army where he served
as captain with a troop carrier squad-
ron in ETO, has returned to Freiwald
& Coleman, New York. He is a partner
of the firm.

ARCH MACDONALD, formerly with the
Leo Burnett Agency, Chicago, has jolned
the San Francisco office of Botsford.
Constantine & Gardner.

WILLIAM RAYBURN, for 17 months
with armed forces and previously in
CBS promotion department, to copy
staff of Benton & Bowles, New York.

HAL STENDEL, former assistant secre-
tary in charge of national promotion
for the Nationa! Cathedral, Washing-
ton, D. C., has Joined The Mayers Co.,
Los Angeles, as executive assistant to

Mr. Langhammer

AGENCIES

HENRY MAYERS, agency partner. LEE

RODDY, former writer-producer of
KMPC Hollywood, has been added to
radio department of The Mayers Co.
JACK SHARP, formerly in charge of
radio commercials at Ruthrauff & Ryan,
Chicago, has jolned Earle Ludgin &
Co., Chicago, as client contact and to
do all-round creative work.

LT. HARVEY SPIEGEL has returned to
Wm. H, Weintraub & Co., New York,
as assistant to the research director
after 33 months overseas as B-25 pilot.

RICHARD F. SHEEHAN, formerly with
J. Walter Thompson Co., and JAMES
L. BRESLOV, formerly with Young &
Rubicam, have joined the copy depart-
ment of Willlam Esty & Co., New York.

RICHARD WYLLY, released from the
Marines and former copywriter with
Blackett, Sample & Hummert and Lord
& Thomas, New York, has joined the
copy staff of Ted Bates Inc.,, New York.

WILLIAM STROSAHL, assoclated with
Willlam Esty Co., New York, for four
years, has been appointed vice-president
of the agency.

TEX WEINER, former head of the OPA
radio divislon, New York, will join
Chernow Adv. Agency, New York, as
director of radlo, effective Nov. 1.

VERA EIKEL has resigned as adminis-
trative assistant to WALTER CRAIG,
radio director of Benton & Bowles,
New York.

FRANK WOOD, formerly with Penman,
Nell Adv., Seattle, has jolned R. W.
Webster Adv,, Los Angeles, as produc-
tion manager.

LES. CHITTY, radio time-buyer at
Cockfield, Brown & Co., Toronto, and
formerly of Montreal office of the dgen-
cy. has been appointed media manager

.
v

AMutnal Station

ASK THE WALKER CO.
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of the Toronto head-office of agency.
He is succeeded by P. C. LOGAN, for-
merly of the Montreal office and re-
cently released from RCAF.

REED ROLAND, formerly with Natlonal
Export Adv. Service, has joined the for-
eign department of McCann-Erickson.
New York.

NORMAN E. KRAFF has reslgned as
director of new products of food division
of Russel M. Seeds Co., Chicago.

ELIZABETH JORDAN, formerly with
the music, production, and commercial
program departments of NBC and Blue.
has jolned Advertising Research Foun-
dation.

JOSEPH CESARE, with Ruthrauff &
Ryan for 13 years, has joined Rill
Adv.,, New York, as vice-president.

COL. BYRAN HOUSTON, assistant to
the director of War Dept. Bureau of
Public Relations for Procurement,
Washington, is to return to Young &
Rubicam, New York, as vice-president
and stockholder.

FRANK BROMBERG, formerly with
Diener & Dorskind, New York, has
joined Ellis Adv., New York, as vice-
president and account executive.

CLARENCE S. LUND joined J. Walter
Thompson Co., Chicago, Oct. 1 as ac-
count representative on Swift & Co. ac-
count after 912 years with that firm.
The last three years he served as Swift
advertising manager.

JIM FONDA, released from the Army
after belng assigned to AFRS for 2%
years, has rejoined radio division of
Foote, Cone & Belding, Los Angeles.

GRACE WILCOX has resigned from
Hollywood publicity staff of J. Walter
Thompson Co. to write book on Amer-
ican life.

GARTH MONTGOMERY, originator of
the “Chiquita Banana” commercial
jingle, and formerly radio copywriter
at BBDO New York, has joined Geyer,
Cornell & Newell, New York, as radio
copywriter.

JOHN CHRIST, released from the Navy
as lleutenant, has rejoined the Holly-
wood radio production staff of J. Walter
Thompson Co.

HAL DAVIS, released from the Navy,
has been appointed radio publicity di-
rector for Kenyon & Eckhardt, New
York. Prewar, Davis had his own pub-
licity agency.

ROGER P, SMITH, former assistant
advertising manager of Pratt & Whit-
ney division of Niles-Bement-Bond.
West Hartford, Conn., Is new art di-
rector of Lindsay Adv., New Haven,

SGT. STEPHEN 1. SMITH, account
executive of Henry J. Kaufman & As-
soc., Washington, D. C., now in the
Army, has been awarded the Bronze

(Continued on page 53)

“WFDF Flint says we can have

a new truck soon.”’

Broadcast Advertising



AGENCIES

(Continued from page 52)

Star Medal for meritorious achievement
in the printing and production branch
of Army information and education
section in Mediterranean area. He
helped effect restoration of productive
capacity of Itallan printing plants.
HERBERT SANFORD, Hollywood man-
ager of N. W. Ayer & Son, is in New
York for two weeks of home office con-
ferences on new network sponsored
programs to emanate from the West
Coast.

MARK SCHREIBER, for several years
commercial manager of KMYR DenvVer,
has Joined CARL SALSTRAND in the
partnership and operation of Ball &
Davidson, Denver advertising agency.
A number of industrial accounts are

NORMAN HARTFORD, who formeriy
conducted a sports lprogram on KGPRJ
and KRKD Los Angeles, has joined pro-
duction staff of Advertisers Production
Agency, that city.

BENN KAUFMAN, former manager of
the wholesale merchandising division
of Schenley Distillers Corp., New York,
has Joined Lennen & Mitchell, New
York, as account executive.

DANA JONES Co., Los Angeles agency,
has moved to new offices at 756 8.
Broadway. Telephone is Tucker 6131.

JACK HOLMES, for eight years radio
editor of downtown Los Angeles news-
papers, has jolned production staff of
Campbell-Ewald Co., that city. His for-
mer duties have been taken over by
Mrs. Holmes,

JENNISON B. PARKER, copy writer of
The Mayers Co., Los Angeles agency,
and Dorothy Summer, formerly of
Cleveland, were married Sept. 29.

JIM MORGAN, former San Francisco
writer-producer, has joined Raymond
R. Morgan Co.. Hollywood agency, in
similar capacity.

EXECUTIVE STAFF of the new advertising agency of Kastor, Farrell, Chesley &

glmord Inc. is shown above (1 to r): W.

8. Chesley Jr., executive vice-president:

. E. J. Clifford, vice-president; John Van Horson, vice-president and treasurer:
H. Kastor Kahn, president; Willlam Farrell, vice-president and secretary. The
agency has headquarters in New York and radio production offices in Hollywood.
Organization was announced by H. W. Kastor & Sons [BROADCASTING, Oct. 1].

placed by the agency in Colorado, New
Mexico and OKklahomea, with substan-
t1al use of radio. Agency has been in
business for a quarter-century.
LELAND SVANE, formerly advertising
manager of Weslx Electric Heater Co..
San Francisco, has Joined Beaumont
& Hohman, that city, as account exec-
utive.

KAL PESKIND has been made produc-
tion manager of Robert F. Dennis Inc.,
Los Angeles agency. NORMA SERVISS,
who formerly headed that department,
is now account executive,

EILEEN COCHRAN, media buyer of
Robert F. Dennis Inc., Los Angeles
agency, i8 to marry Jim George, re-
cently discharged from Navy service,
on Oct. 25.

HAL LAWRENCE has jolned Wesfern
Adv.,, Los Angeles agency, as produc-
tion manager succeeding KLINE LENTZ,
resigned.

G. F. GLASSER, president of Glasser-
Galiley & Co., Los Angeles, is in New
York for two weeks contacting agency
clients on winter advertising plans.
TED DAHL, Los Angeles manager of
Garfield & Guild Adv., has resigned to
Join Charles H. Mayne Co., Los Ange-
les, as account executive.

BASIL W. MATTHEWS has resigned
from Benton & Bowles, New York, to
join Sherman & Marquette, New York.
in an executive capacity on Colgate-
Palmolive-Peet Co. account.

= "THE DOCTOR
ON THE AIR"

Popular Medicine
Programs backed by

medical authority.

Script & talent complete

FREDERIC DAMRAU, M.D.

247 Park Ave., New York, N
Wichersham 2-3638

Package & Production
Organization Announced

FORMATION of a new radio pack-
age and production company, James
Stevenson Radio Productions, New
York, has been announced by James
Stevenson, former radio director of
Gale Associates, New York, and
George Silvers, formerly program
creator and producer for Gale and
prior to that producer-director and
story editor for radio division of
Associated Press. In addition to
creating and selling package shows,
company has set up a department
to service out-of-town advertising
agencies having no New York ra-
dio representation.

Esso Review

MARK WOODS, president of
American, and A. Clark Bedford,
executive vice-president of Stand-
ard Oil Co. of New Jersey, will
participate Oct. 8 in special broad-
cast on WJZ New York, key sta-
tion of American, commemorating
10th anniversary of the Esso Re-
porter on WJZ. To be broadcast
following regular 6 p. m. Esso
newscast, program will include
resume of top events of the decade.

WPAY To CBS

WPAY Portsmouth, .O., effective
March 1, 1946, will join CBS. Now
affiliated with Mutual, station is
owned and operated, by Scioto
Broadcasting Co. and operates un-
limited time with 250 w on 1490 ke.

BROADCASTING o Broadcast Advertising
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advertising ‘''pulling’ on
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Promotion Personnel

ROBERT Z. HALL, photo editor and
member of American western division
press relations department for 15
months, has been appointed West
Coast publicity director for the net-
work. He succeeds MILTON SAMUEL
who resigned to become western pub-
licity director of the bureau of indus-
trial service for Young & Rubicam.
One of the first West Coast radio edi-
tors, Mr. Hall held that post on the
8an Francisco ‘“Call Bulletin™ from 1933
to 1937. In addition he conducted com-
mentary for the newspaper on San
Francisco stations and also represented
various trade publications in that area.

MARIE H. HOULAHAN, director of pub-
lic relations for WEEI Boston, has been
appointed chairman of- the national
publicity committee of the NAB Assn.
of Women Directors.

ED CONNOLLY, formerly of CBS Radio
Sales department and now promotion
manager of WBT Charlotte, N, C,, is
father of a girl.

Kroger Campaign

POSTER-SIZE spiral bound promotion
folder and idea outline for extensive
local promotion campaign for tran-
scribed series “Linda’s First Love".
sponsored by Kroger Grocery & Baking
Co., Cincinnati, has been prepared for
distribution to stations by Ralph H,
Jones Co., Cincinnati, Kroger agency.
Centering around wedding of “Linda”,
campaign is scheduled for Oct. 8
through' Nov. 14 and is to include mer-
chandise contests, publicity by 2,800
Kroger stores in 18 states, stunts, and
special events.

Bicycle Rodeo

FOUR-WEEK safety campalgn staged
by WFOY 8t. Augustine, Fla., in coop-
eration with National 8afety Council
was supported by twice-daily 45-min-
ute ‘“‘Safety Parade” program, feature
stories and items on other regular pro-
grams, spots and special announce-
ments. Climax was bicycle rodeo in
local stadium with beauty contest and
cash awards. Local advertisers devoted
commercials to campaign.

Guild Promotion

TO PROMOTE new program under spon-
sorship of U. 8. Steel Corp. on Ameri-
can, WSGN Birmingham prepared and
presented one week prior to debut of
“Theater Gulld of the Alr" a half-hour
program featuring music from past
Guild programs tied in with descrip-
tive and behind-the-scenes story of
show. This was supported by display
Mlis. car cards, letters and window dis-
plays.

WOV Promotion

WOV New York has issued & new pro-
motional plece with large red call let-
ters, WOV, printed separately on three
sheets of 8x10 inch paper. Reverse
sides explain appeal WOV programs
have built up with Itallan speaking
residents of New York and also evening
English speaking listeners. .

NBC Recording Review

NBC Radio Recording division has
issued ‘A War Record" booklet describ-
ing in text and pictures the constantly
increasing use made of records in the
war effort and the part played by the
division in cooperating with the War,
Navy and Treasury departments, the
American Red Cross, OIAA and other
agencies.

Reciprocal Promotion

WFIL Philadelphia and the Philadel-
phia Forum, an educational institu-
tion, have started a reciprocal promo-

‘tion program for forum'’s 25th anniver-

sary season during 1945-46. Forum
stars, including Gen. Carlos P. Romulo.

ir Thomas Beecham, James Melton.
Nathan Milsteln and Vincent Sheean.
will appear on WFIL during their Phil-
adelphia visits. Station will be pro-
moted in an advertisement in organi-
zation’s monthly magazine which also
will expand editorially to include a ra-
dio column written by a WFIL promo-
tion stafl member. In return WFIL will
give alr announcements and free guest

time to further attendance at forum
events and will distribute specially de-
signed advertising during forum series.
The Boston Symphony, broadcast over
WFIL, is a forum feature.

Listener Luncheon

ANICE IVES, who conducts “Every-
Woman’'s Club of the Air” daily over
WFIL Philadelphia, will hold listener
luncheon Oct. 18 at Adelphia Hotel.
Pre-war listener luncheons drew about
1000 guests each week. Sponsors will
participate in coming event by donat-
ing lobby displays, table gadgets, sam-
ples and gifts. 8ponsor representatives
will attend luncheon and WFIL stars
will be included in floor show.

CBS Pacific Report

A 320-PAGE book of Pacific war broad-
casts tracing the course of history from
Pearl Harbor to Tokyo has been pub-
lished by CBS. Volume contains extracts
from over 300 broadcasts, originating
from all over the globe, and by CBS
correspondents. Thirty photographs are
included in volume, off the press 17
days after the Jap surrender.

Musical Review

ORNAMENTAL folder marking progress
of Westinghouse stations during past
year has been prepared by Westing-
house Radio Stations Inc. Using radio
anniversary theme, souvenir brochure
reviews with illustrations a few of the
musical events programmed by KDEKA
WBZ WBZA KYW WOWO KEX during
the year.

WQXR Gift

FREE six-month subscription to WQXR
New York program booklet will be sent
by station to any New York service-
man whose name is submitted to sub-
seription department. Station is giving
booklet to returning servicemen as wel-
come home gift.

Pledge Cards

DECORATIVE PLEDGE cards are be-
ing distributed by KGW Portland, Ore..
to those who have expressed wish to
continue to entertain injured veterans
in Army and Navy hospitals. Cards are
in conjunction with KGW “Remember
Our Men" drive.

Explains FM Service

FOLDER has been distributed by WAPI
Birmingham to listeners explaining and
announcing experimental operations in
FM to be started by station via W4XFM.
Those having FM sets are asked to
cooperate in rating program tests.

Market Folder

PERSONALLY addressed promotion let-
ter and folder on future of Oklahoma
City market has been distributed by
Oklahoma Publishing Co. (WKY KVOR
KLZ). Case history of Jocal store is used
as trend example,

Storm Coverage

LARGE newspaper-styled broadside has
been prepared by KTHT Houston, Tex..
to relate service rendered by station
during recent hurricane. Photo layout
of staff in action i8 included along with
letters commending service.

WWNC Album

ALBUM of personalities heard over
WWNC Asheville, N. C., has been pre-
pared by the station. Importance of
radio in the war is presented in pic-
torial survey.

Program Folder

FOLDER and bookmark were sent out
last week by WMCA New York for
“Let’s Listen to a Story” program, now
heard every weekday on WMCA, 5:15-
5:30 p.m.

Industrial Survey

WHAS Louisville and affilllated Courier
Journal and Louisville Times have
started extensive campaign to give fac-
tual insight into postwar plans of lead-
ing Louisville industrial and retail
firms. Survey was started immediately
after V-J Day to report reconversion
problems and employment levels etc.
factually as well as through statements
from executives. A 40-page booklet cov-
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ering years 1939-1944 also has been’ pre-
d.

-pare:

KECA Trade Deal.

‘LOS ANGELES DAILY NEWS, in a

two-way trade deal, has atnrted twice-
weekly qu&rter-hour news commentary
featuring Manchester Boddy, editor and
publisher, on KECA Los Angeles. In
exchange station has dalily radio news
and personalities column in paper.

Mutual Contest

MUTUAL is sponsoring & contest to
determine which station did the most
effective promotion job on the network
World Serles broadcast. Trade news
editors will act as judges.

Reprint
C. E. HOOPER sent all subscribers
with the S8ept. 30 network evening com-
mercial program report reprints of the
article describing the new Hooper serv-
ices from the Sept. 17 issue BROAD-
CASTING.
Religious Folder
FOLDER has been prepared by Voice of
Prophecy, transcribed and live religious
program service, describing program
features and organization. Booklet is
fllustrated.
Trade Letter

BI-WEEKLY trade letter starting Oct.
15 will be prepared by WFAS White
Plains, N. Y., for distribution to buy-
ers and account executives. Letter will
give briefs on new and renewal busi-
ness and programs.

News Summaries

NEWSCASTERS of WIBC Indianapolis
are presenting three-minute news sum-
maries at weekly luncheon meetings
of seven business clubs.

WWL Spoon
PLASTIC spoon accompanies promotion
plece distributed by WWL New Or-
leans. Theme used is “8tir Up Sales in
the Deep Bouth™.

Cards

CARDS bearing “Don't you know the
war is over?” have been distributed for
posting to clients and friends by Burton
Browne Adv., Chicago.

Fair Booths

KIDO Boise, Ida.. sponsored two booths
at Idaho SBouthwestern State Falr
graphically show how radio works. Photo
of stars was displayed

NEW COURSE '‘Radio and the Class-
room Teacher® has been organized at
Springfleld College, 8pringfield, Mass.,
by Luella Hoskins, radio executive of
American Red Cross information bu-
reau, Started Oct. 4, course will Include
lectures by Doris Corwith, assistant to
the manager of NBC public service de-
partment; Dr. Herta Herzog, manager
of radio research, McCann-Erickson:
Frederick Coe, producer of NBC televi-
sion shows; Walter Johnson, assistant
E%nem_l_ manager of WTIC Hartford.
nn.

A8 AN EXPERIMENT, NBC publicity
manager, Sydney H. Eiges, has sent a
plastic mat of Fred Allen to newspapers
which the network usually services with
mats, Instructions for use of mats
were included, asking editors for their
reaction as a guide to future planning.

'OOST YOUR SALES

KTFT

TWIN FALLS - IDAHO
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TAZE Inc., New York (denture ad-
hesive), expects to increase its spon-
sorship of hillbilly and religious pro-

grams to 100 stations by Jan. 1. Pro-
grams now are carried on KTRH KFEL
KUTA WMBG WDSU. Staze also spon-
sors Rex Mliller three weekly on full
Don Lee Network; full hour morning
“WHN Newsreel” seven weekly on WHN
New York, and the Henry Gladstone
quarter-hour news period three weekly
on WOR New York. Agency is Raymond
Spector Co., New York.

EARLY & DANIEL Co., Cincinnati
{Tuxedo animal and poultry feeds),

N
“YOUR west®

starting early in October resumes
“8milin’ Ed McConnell” transcription
broadcasts for 26 weeks on WFLA WLW
WPTF WBT WCHS WJAX WIOD WHAS.
Charles Michelson Radio Transcrip-
tions, New York, produced records, and
Keelor & Stites, Cincinnati, is agency.
WILLIAM ESTY Co., New York, has re-
signed account of Lehn & Fink, New
York (Hinds Creams), after eight years.
Company- sponsors “Blind Date” Friday
on American. Agency will continue to
handle show until new agency is ap-
pointed.

MISSION PAK PRODUCTS, Los Ange-

}s_h\_is MA N”

ROCHESTER, N. Y,

50,000 WATT
CLEAR CHANNEL

1180 ON DIAL

Affiliated with the
NATIONAL BROADCASTING COMPANY

National Sales Representative
GEORGE P. HOLLINGBERY CO.

“The Shemiberg -Carlion Station”
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PREVIEWING a serles of spot announcements which started on 187 Keystone

Broadcasting System stations Sept. 24 for Emerson Drugs,

Baltimore (Bromo-

Seltzer) are (1 to r): Mort Adams, KBS vice-president; John H. Kelley, vice-
president in charge of advertising for Emerson Drug Co.; Noel Rhys, KBS; L. S
Hanson, account executive of McCann-Erickson, New York, Emerson agency.

les (glazed frults, candy), adding to
southern California schedule on Oct,
29 starts daily participation in com-
bined ‘“‘Sunrise Salute” and “House-
wives Protective League” programs on
KNX Los Angeles, with 44 spots weekly
on KMPC Hollywood. Contracts are for
13 weeks. Agency is Hillman-Shane-
Breyer, Los Angeles,

MENNEN Co. “Fun at Breakfast With
Ford Bond", transcribed comedy series,
had added 23 stations to list of 90 out-
lets already broadcasting program five
days a week for five-minute periods
at selected times betwen 7 and 8 a.m.
Four new comedians have been added
to the show. Agency is Duane Jones
Co., New York.

NEW JERSEY CONFERENCE of Metho-
dist Church at Ocean City, N. J., made
an appropriation of $3,000 for new ven-
ture into fleld of evangelism by radio.
New Jersey Conference will join Phila-
delphia Conference in sponsoring 13
week series of Sunday afternoon re-
liglous programs this winter. Broad-
casts will originate in Old St. George's
Church, Philadelphia.

RETAIL MERCHANTS ASSN., Peters-
burg, Va., has contracted with WSSV
Petersburg for two programs daily to
promote Petersburg and the shopping
advantages of the city. To run for

52 weeks, programs are heard 12:30-
12:45 p.m. and 10:30-11 p.m. Mos=
kin Stores, Petersburg, has signed

for 13 week sponsorship on WSSV of
“Moskin's Mountain Music”, Monday
through Friday 9:15-9:30 p.m. McBride-
Rennicks Co. Petersburg, is sponsoring
dally 11-11:05 p.m. newscast. Mutual
co-op, “Inside of Sports”, 7:45-8 p.m.
Monday through Friday, has been
signed for sponsorship on WSSV for
52 weeks by Tri-Motor Sales Co., Peters-
burg.

ROBIN HOOD FLOUR MILLS, Mont-
real (Robin Hood oats), hasg started
weekly half-hour musical quiz show on
CKEY Toronto. Account placed by
Young & Rubicam, Montreal. J. 8.
Lalng Agencies. Toronto (Rachelle
Hormone cream), has started thrice-
weekly spots for one year on CKEY,
through A. J. Deane & Co., Toronto.
Pfunder’s Ltd., Toronto (Pfunder’s tab-
lets), has started spot and flash an-
nouncements six days weekly on CKEY,
through Mansen-Gold Adv., Minneapo-
1is.

FOREMAN & CLARK, Los Angeles
{chain clothiers), to promote opening
of Its women’s speclalty division, The
Forewyn Shop, started four-week cam-
paign Oct. 1 and Is using daily partici-
pation In "Sunrise Salute” and ""House-~
wives Protective League’ on KNX Los
Angeles; Ronny Mansfield on KFI Los
Angeles and Frances Scully program
on KECA Los Angeles. Agency is Bots-
ford, Constantine & Gardner, Los An-
geles,

CHRISTIAN HEURICH Brewing Co..
Washington, D. C., has added Monday
through Wednesday quarter-hour “Sym-
phonic Swing” to schedule on WOL
Washington. Program is alred 7:15 p.m.
P, LORILLARD Co. New York, (Old
Golds), starts sponsorship Oct. 22 of
Clem McCarthy racing resumes on WHN
New York, 6:15-6:30 p.m. Five weekly
Agency is Lennen & Mitchell, New York.
JOHN EICHLER Brewing Co., New
York (Eichler’s beer), Sept. 28 started
"*Football Forecasts’’, quarter-hour
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weekly program of football news, on
WJZ New York, Fri. 7-7:15 p.m. Program
will replace American's ""Headline Edi-
tion” on WJZ only. Agency ls Geare-
Marston, Philadeiphia.

FRED BENIOFF, San Francisco (fur-
rier), has signed 52 week contract with
KYA San Francisco for Monday through
Friday “Man on the Street” program.
Placed by Ad Fried Adv., Oakland.
DELANES JEWELERS, Oakland, Cal.,
has contracted with KGO San Fran-
cisco for Ira Blue sportscasts, Satur-
day 5:45 p.m., through Ad Fried Adv,,
Oakland.

INTERSTATE CIRCUIT Inc.,, Dallas
(movie chain), has added three quarter-
hours weekly to schedule on WFAA
Dallas, Tex., through Steel Adv., Hous-
ton. Jowa Canning Co., Cedar Rapids,
has signed for six-month sponsorship
on WFAA of quarter-hour ‘“Music for
Everyone”, through W. D. Lyon Co.,
Cedar Rapids.

BEAUMONT Co. St. Louis, (Four Way
Cold Tablets) has signed for sponsor-
ship of Morgan Beatty news over WMAQ
Chicago, Monday-Wednesday-Friday
1:45-2 p.m. (CST). Contract signed
through Donahue & Co., New York.
MAPLE LEAF MILLING Co., Toronto
(fiour), has started transcribed spot
campaign on 23 Canadian stations. Ac-
count placed by Cockfleld, Brown &
Co., Toronto.

GENERAL DRY BATTERIES of Canada,
Toronto, has started one-minute hock-
ey storles on 23 Canadlan stations.
Agency is McKim Adv., Toronto.
SHERIFF’S Ltd.,, Toronto (puddings),
has started weekly thalf-hour "Fun
Parade” on CKWX Vancouver for one
year. Agency s Cockfield, Brown & Co..
Toronto.

GROCERY STORE PRODUCTION
SALES Co.., New York, to promote
Cream of Rice, Oct. 1 started thrice-

(Continued on page 57)
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weekly quarter-hour newscast on KGO
San Francisco. Account 1s handled by
Duane Jones Co., New York. Roos Bros..
San Francisco (clothler) is sponsoring
“8peaking of Sports”, Friday 9:45-10
p.m., on KGO. Agency is Foote, Cone
& Belding, 8an Francisco. Germaine
8eed & Plant Co., Los Angeles (garden
seeds), has signed for sponsorship of
Norvell Glllesple "Garden Guide"” Sat-
urday 9:15-9:30 a.m. on KGO. Agency
lslsteeler. Millar & Ebbets., Los An-
geles,

UNITED FRUIT Co., New York (bana-
nas), Sept. 21 started ‘Make Believe
Ballroom” on WNEW New York, 5
6:35-6:45 p.m., for 52 weeks. Spot an-
nouncements have been used three
weekly on WNEW since January., Com-
pany also sponsors spots, chain breaks.
and participations on 175 stations, in-
cluding Canada. Agency 1s BBDO, N. Y.
LYMAN AGENCIES, Toronto (Fellows
syrup), has started six-weekly spots on
a number of Canadlan stations. Agency
is Ronalds Adv., Toronto.

PURINA MILLS, Woodstock, Ont. (Pu-
rina DProducts), is using spots six days
weekly on a number of Canadian sta-
tions. Account placed by James Fisher
Adv., Toronto.

WHITE LABS., Newark, N. J. (Feena-
mint and Chooz), has started spots on
a number of Canadian stations, through
Baker Adv., Toronto.

MORRIS ROSENBERG Co., Los Angeles
(Rose peanut butter), has appointed
The Mayers Co., Los Angeles, t0 handle
advertising. Radio will continue to be
used.

BONCQUET LABS., Glendale, Cal. (vit«
amins), is using schedule of two to
seven transcribed spots weekly on
KUTA KFWB KRKD KFVD. Other sta-
tions will be added. Agency is Barton
A. Stebbins Adv., Los Angeles.
GEORGE WASHINGTON Coffee Refin-
ing Co., Morris Plains, J, Oct. 1
started schedule of nine spots per week
on KMPC Hollywood for weeks
through Ruthraufl & Ryan, New York.

SEECK & KADE Inc., New York (Per-
tussin), has started ﬁve-weekly quars
ter-hour transcribed program on KMPC
Hollywood for 26 weeks through Erwin,
Wasey & Co., New York.

KING JEWELRY Co., Los Angeles (re-
tall jewelry), Oct. 8 started weekly half-
hour audience participation program,
“The Three B’s”, on KNX Hollywood.
Contract is for "52 weeks. Agency is
Raymond Keane Adv., Los Angeles.

FIRESTONE TIRE & RUBBER Co,
Akron, sponsored films of welcome to
Admiral of the Fleet Chester W.
Nimitz and Red Army Marshal Gregory
Zhukov taken In ashington Oct. 5§
and pPresented on NBC's television sta-
tlon WNBT New York same night.
Agency for Firestone is Sweeney &
James Co., Cleveland.

SMITH BROS., Poughkeepsie, N. Y.
(cough drops), Oct. 1 started placing
serles of 20 dramatized spots coast-to-
coast in Canada for 13 weeks. Firm
plans renewals until March 31 of these
contracts. French language discs are
being placed in Quebec market. Agen-
cy is Harry E. Foster Agencles, Toronto.

Specialized Programs

FOR A
LARGE GROUP OF

Ao Jorkiers

NEW YORK'S

WLIB

1190 ON THE DIAL—CLEAR CHANNEL

WEINREICH BROS. Co., New York
{Marvella Pearls), is now sponsoring on
WQXR New York "Great Names in
Music”, Monday - Wednesday - Friday
9:15-9:30 p.m:- Beripts. .of. program ‘are
being made avallable- by firm to de-
partment and jewelry stores for use in
local radio advertising.

SEARS ROEBUCK & Co., Los Angeles,
in 13-week Shop-Early-for-Christmas
campaign, on Oct. 4 started using heavy
schedule of day and night transcribed
announcements on five Los Angeles
area stations. List includes KNX
KFWB KECA KHJ. Others will be add-
edi Agency 18 The Mayers Co., Los An-
geles.

OKLAHOMA GAS & ELECTRIC_Co..
Oklahoma City, is sponsoring on WKY
Oklahoma City ‘“Music for Everyone”,
Thursdey 6:30-7 p.m. Contract is for
26 weeks. Program features 20-plece or-
chestra and WKY artists

TREMCO Mfg. Co., Cleveland and To-
ronto (construction and maintenance
materials), has named FRANCIS M.
PAUL as advertising manager and G.
M. Basford Co. as agency.

ATLANTA MILLING Co., Atlanta, Ga.,
18 sponsoring six quarter-hour morning
local newscasts weekly on WGST At-
lanta. Davison Paxon Co., local depart-
ment store, is sponsoring series of 10-
minute sports programs preceding
Georglia Tech fo0otball games each Sat-
urday on WGST.

KELLY KAR Co., Los Angeles (used
cars), adding to its heavy Southern
California radio schedule, on Sept. 24
started sponsoring thrice-weekly, local
cut-in on H. V. Kaltenborn on KFI
Los Angeles and “The Old Corral”, five
times per week on KFWB Los Angeles.
Agency is The Tullis Co., Los Angeles.

MANNING’S Inc., Los Angeles (Pacific
Coast restaurant chaln), promoting
opening of new local coffee shop in a
four-week campalgn which started
Oct. 1 and is using schedule of dally
announcements on EMPC KFAC
KMTR. Agency is Knollin Adv.,, Los
Angeles.

BOHEMIAN DISTRIBUTING Co., Los
Angeles (Acme beer), Sept. 30 started
weekly American Professional League
football games from Gilmore Stadium
on KMTR Hollywood. Contract is for
14 weeks. Firm in addition is using
transcribed musical programs and spots
on 17 southern California and Arizona
stations, Agency is Brisacher, Van Nor-
den & Staff, Los Angeles.

CONSOLIDATED ROYAL CHEMICAL
Corp., Chicago (Puruna, Kolorbak),
Oct. 1 started dally transcribed gquar-
ter-hour program on KPAS Pasadena,
Cal., for 26 weeks. Agency is O’Nell,
Larson & McMahon, Chicago.

HOFFMAN CANDY Co., Los Angeles
(boxed chocolates), out of radio during
the war, Oct. 8 starts schedule which
includes dally participation in com-
bined ‘‘Housewives Protective League”
and “Sunrise ute” programs on
KNX Hollywood: thrice-weekly partici-
pation in “Make Believe Ballroom' on
KFWB Los Angeles; thrice-weekly spot
announcements on KECA Hollywood.
Contracts are for 13 weeks. The yers
Co., Los Angeles, has account.

PEERLESS TEXTILE PRODUCTS Co.,
San Francisco, PO

& QGuild Adv. that city, to handle ad-
vertising. Media selection will result
from current survey being made by
agency.

COLGATE-PALMOLIVE-PEET Co., New
York, has placed 12 Colgate dental
cream spots a week for 52 weeks on
WPEN Phuadelphla, through Ted Bates
Inc., New York.

UNITED WALLPAPER Inc.,, Chicago,
has appointed MALCOLM LUND as ad-
vertising director. Former advertising
manager of Parker Pen Co., Lund
headed several national campaigns for
WPB and OPA in Washington. He will
also serve as advertising director for
Trimz Inc., a United Wallpaper sub-
sidiary. Company also appointed JOHN
STILLER, former advertising manager
of American-Marietta Co., as assistant
to Mr. Lund.

MARTIN JEWELERS, Chicago, Oct. 15
starts quarter-hour recorded program
daily on WAIT Chicago. Contract for
13 weeks was placed by Rocklin Irving
& Assoc., Chicago.

D. L. & W, Coal Co., New York (Blue
coal), has started weekly half-hour
transcribed "The Shadow” on CKEY
Toronto. Agency s Vickers & Benson,
Toronto.

BEN HUR Products Inc., Los Angeles
(coffee), through Foote, Cone & Beld-
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CLOSED CIRCUIT broadcast on Mu-
tual brings together (1 to r): w.
Fitch, president of F. W. Fltch Co.
Edsar Kobak, Mutual network presi-
dent, and Theodore Christiansen, pub-
lc relations counsel for National Assn.
of Retall Druggists. Over 5,000 inde-
pendent and chain store druggists,
wholesalers and salesmen heard what
they had to say about Fitch sponsored
*Rogue’s Gallery” which moved from
NBC to Mutual Sept. 27,

ing, Los Angeles, Oct. 1 started using
participation schedule in ‘“Three Men
on a Mike” on KFWB Hollywood for
eight weeks. Dally 25-minute program.

in addition to contests and stunts,
feature skits built about individual
commercials. Additional sponsors in-
clude Triangle Publications, Philadel-
phia (Daily Telegraph) thmugh Smith,
Bull & McCreery, Hollywood; Esqulre
Inc. (Coronet M_asazlne) through
Schwimmer & S8cott, Chicago; Crosby
Productions, Hollywood (motion pic-
tures), through Ruthrauff & Ryan, Los
Angeles; Boncquet Labs. Glendale,
Cal. (vitamins), through Barton A.
Stebbins Adv., Los Angeles.
BARKER BROS. Los Angeles (home
furnishings), Oct. 1 started thrice-
weekly quarter-hour *Backgrounds for
Living” on KNX Hollywood. Contract
is for 52 weeks. Edgar Harrison Wile-
man, director of home advisory bureau
for that firm, conducts serles which
originates from studio in Los Angeles
store. Agency is Mays & Bennett, Los
Angeles.
CURTIS PUB. Co., Philadelphia, has
named Lewis & Gllman, Philadelphia.
as agency.
BEAUMONT Labs., 8t. Louis (4-Way cold
tablets), Oct. 1 started half-minute
daily announcements through Feb. 18,
1946, on WNEW New York, totalling 10
spots weekly. Company also Sponsors
(Continued on page 58)

“IF It WeRE RABBIT,
ouD SooN Know It!’

Customers don’t come back for shoddy merchandise.
Nor does a local advertiser long continue a station
which doesn’t sell his goods!

So WDAY is especially proud of the many local

sponsors it has held for a decade or mores

some

much more. Take Hoenck’s Fur Store. For twelve
years its five-days-a-week program has run without
a break. And Hoenck’s is only one of eighteen
“locals” who have been with WDAY, steadily, from

ten to twenty-three years!

What’s your deduction from that?

WDAY, ve

_—
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FARGO, N. D.

970 KILOCYCLES . . . 5000 WATTS
FREE & PETFRS, INC.,, NATIONAL REPRESENTATIVES
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announcements on New York stations
WOR WJZ WHN WMCA In addition to
spots, quarter-hour transcribed pro-
grams and flve-minute newscasts on
50 stations throughout the country.
Agency is Donahue & Coe, New York.

CONFECTIONS Inc., Chicago (candy

and Snacks, Karmel Korn), Oct. 13

starts participations in Jack Arthur

show on WEAF New York, Monday

through Saturday 8:15 a.m. Contract

rotx;1 52 weeks placed through Olign Adv..
cago.

BAYSIDE NATIONAL BANK, Bayside,

L. I. Oct. 3 starts participations on Pat
Barnes program on WEAF New York,

Monday through Saturday 7:05 a.m.
Contract for 52 weeks placed through
8. Duane Lyon, New York.

SCHILLER-DUBROW, New York (Schillu
women’s apparel), has appointed HER-
BERT CHASON Co., New York, to han-
dle advertising. Account  in plannmg
spot campaign about Jan. 1.

FLORENCE SMITH VINCENT, formerly
with Earl Newsom & Co., has joined
S, B. Penick & Co., New York (drugs
and chemicals), as advertising man-
ager.

TERRY BLANE PRODUCTS Co., New
York (Crestone Liquid Creme Sham-
poo), has appointed Paris & Peart, New
York, to handle campalgn which is said
to ths:clude participation programs and
spots.

SAFEWAY STORES, Vancouver (na-
tional chain grocers), has started
drama serial “Aunt Mary” five weekly
on CJOR Vancouver. Account is placed
by J. Walter Thompson Ltd., Montreal.

BAI.ANCED DIE'I'
for l.lsieners

Good program planning means loyal listening
audiences for users of WHIO, favorite local station
of the prosperous Dayton and Miami Valley

market.

Is your message on the menu? You will be in
good company on WHIO.

NEWS: UP, INS, AP, Plus CBS' Best; also
a variety of popular local programs.
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G. P. Holllngbery Ca.,
Representative

Harry E. Cummings,
Southeastern Representative

5000 WATTS
BASIC CBS

OWARD NELSON, war correspondent
for WDAY Fargo, N. D., has returned
to the station following a trip to

Norway to get story of present condi-
tions and interviews of government and
military figures. He contacted list of
relatives of listeners in WDAY area. On
programs prepared for WDAY he inter-
viewed Crown Prince Olaf; Gen. Otto
Ruge, supreme commander of all armed
forces in Norway; C. J. Hambro, presi-
dent of Norweglan Parliament; Bishop
Eivind Bergrav. This was second trip
to Norway for Nelson, first being in
1935. New member of WDAY news staff
is HELEN SAUNDERS.

CPL. CHARLES WOODS, former news-
caster of WOR New York, WCAU Phil-
adelphia and WLW Cincinnatl, last
week was assigned to the public rela-
tions office of McGulre General Hos-
pital, Richmond, Va., where he edits
McGuire soldier Publication.

LEE BLAINE has been named to han-
dle news, sports and speclal events for
WCBI Columbus, Miss.,, and the Mid
South Network.

DON PRYOR, CBS correspondent, re-
turned to Manila after two months in
China, described Shanghal with one
word, “nauseating”, in recent broadcast
from Manila. Pryor sald that Japanese
soldlers who toured Shanghal while he
was there were still arrogant and had
no sense of gullt. and many of them
occupled best apartments while Ameri-
can soldlers slept on the floor of the
YMCA.

BILL HERBERT, CBC war correspon-
dent and former newscaster of CBR
Vancouver, has returned from overseas
to Vancouver, after serving with Ca-
nadian forces in Italy, France, Holland
and Germany, and at CBC overseas
headquarters, London.

DALE MORGAN, speclal events an-
nouncer with Cowles organization for
10 years, has transferred from WHOM
New York to WOL Washington.

MARGARET SHARPE, former feature
writer for Boston Tribune, is new re-
porter with news bureau of KPRO
Riverside. Cal.

JOSEPH MOLK, former feature writer
for Tulsa Dally World, has been named
news editor of WWL New Orleans.

KATHERINE KERRY, formerly fea-
tured on ‘‘Albers Homemakers Hour”
on NBC Pacific statlons and at one
time public relations and promotional
director for West Coast beet sugar in-
dusiries, has jolned Universal Network
(KSFO) 8an Frn.ncisco, a8 commenta-
tor on dally women’s program.

ELMER DAVIS, commentator on CBS
before he was drafted by President
Roosevelt to serve as head of the OWI.
will be avallable for broadcasting after
his return from a Florida vacation. ac-

Eordlnz to his representntlves, Thomas .

J. G

EDWARD R. MUBROW, CBS European
news chief, Oct. 1 salled from New York
to London on the Queen Merry.

LOUIS H. EDMONSON, former news-
caster at KSD St. Louis, has joined the
faculty of U. of North Carolina to in-
struct series of radio courses including
news, continuity, programming and
production.

WILSON (Bud) FOSTER, NBC war cor-
respondent and more recently news an-
nouncer of KPO 8an Francisco, has
been shifted to NBC Hollywood to han-
dle special events under JOE ALVIN.
West Coast director of news and spe-
clal events. Foster will also be teamed
with JOHN STORM on dally “Okay for
Release” on, NBC Pacific stations.

H. V. KALTENBORN, NBC commenta-
tor, has written a book entitled “World
Peace Primer’, which is being offered
free to listeners who write for coples
at local stations. Book traces events
leading to World War II and lists steps
taken by United Natlons to outlaw
war in future. Kaltenborn s heard
Monday through Friday, 7:45-8 p.m..
sponsored by Pure Oil Co., Chicago.

JOHN HENRY, known as the “flying
sports commentator” of KVOO Tulsa.
Okla.,, has flown an estimated 5.000
miles the past six months to cover
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sports events and gather material for
his week-night “Sports Call” program.
He has covered as many as three foot-
ball games in different locations dur-
ing Friday night-Saturday night perlod.
MARTHA ELLEN FIELDS, reporter, has
been added to news staff of KOME
Tulsa, OKla.

LEONARD L. COLBY, director of pub-
lic relations for Kalamazoo College, Kal-
amazoo, Mich., has been named SpO:
editor and director of promotion for
WEKZO Kalamazoo.

CHARLES MAILEY, released from the
Army, has returned to the KDKA Pitts-
burgh newsroom.

BOB BRUMBY, Mutual correspondent
who returned last week from Japan
after a year in the Pacific area, will
represent Mutual on a nation-wide lec-
ture tour following a rest at his home
in Georgia.

TED HANNA, news director of WADC
Akron, has joined CBS "world News’
writing staff in New York. Prior to his
WADC afliliation he was associate edi-
tor of WGAR Cleveland.

ALL AMERICAN Cables & Radio, and
Mackay Radio & Telegraph Co., sub-
sidiaries of American Cable & Radio
Corp., have applied to the FCC to re-
duce Press rates from 5c to 4c per word
between New York and South and Cen-
tral Amerlca CQmpnnles also have re-

‘Was|
ton, San Francisco and Latin Ameri-
can clties.

\

American Shifts Mer.
NEWEST ASSIGNMENTS for
American Broadcasting Co.’s for-
eign correspondents has been an-
nounced by Richard L. Tobin, di-
rector of news for American. They
are: Arthur Feldman, London;
James Long, Paris; Edd Johnson,
Berlin; Ann Stringer, Rome; Rob-
ert Sturdevant, Stockholm; Ned
Nordness, Oslo; Charles Foltz,
Madrid; Joseph Newman, Buenos
Aires; Edmund L. Souder Jr.,
Shanghai; David Brent, Manila;
Mike Peng, Chungking; Frederick
B. Opper and Lawrence Tighe, Ja-
pan; William Ewing, Pearl Har-
bor; Dickson Brown, Sydney; and
Janet Flanner covering the Nurem-
berg trials assisting H. R. Bauk-
hage and Lowell Bennett.

A BERIES on radlo commentators
titled “The Canned Opinion Industry”
starts 1in ber issue of Common
Sense, written by Norbert Muhlen.

£
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4 EMPIRE STATE

BUILDING |
WHN REACHES ) NEW YORKS!

N but
(The population of WHN’s pri-
mary coverage area is 15,398,401,
more than TWICE the number of
people in New York City proper.)
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BUFFALO’S GREATEST
REGIONAL COVERAGE

550 K.C.
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 BUFFALO’S
~ AMERICAN
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 COMPANY

| STATION
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1000 WATTS BY
NIGHT

z
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CORPORATION
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ProsRAMS

IVE-WEEKLY noontime half-hour

variety program started by KYW Phil-

adelphia, “Lunch Time With A Punch
Line", presents Clarence Fuhrman and
orchestra, several vocalists and comedy
talent team of Joe Carney and Jack
Davis. Afred with informal approach.
program is scheduled to be opened for
public audience.

WINX Forum

WEEKLY round table discussion pro-
gram started on WINX Washington by
Betty Wason s
titled "Call to Ac-
tion” and features
half-hour forum on
topics of the mo-
ment. Often orlgi-
nating from the
place of action, such
as first discussion
on atomic bomb
control. by legisla-
tive representatives
from lounge of Sen-
ate Radlo QGallery,
half-hour Tuesday
afternoon program
is conducted with
counsel of a nine-

Miss Wason

woman advisory committee. Miss Wason
is a former war correspondent and cov-
ered action in Norway and Greece. She
also was held prisoner in Berlin.

Second Cycle

SECOND transcription serles of 13 dra-
matic adaptations of children’s books,
produced by the Junior Leagues of
Amerlca to promote tolerance and un-
derstanding among children 9-12 years
old, will be completed Oct. 15. Called
“Books Bring Adventure’, series will be
used In schools, libraries, junior leagues
and other organizations throughout the
country. First serles was produced last
October.

Canadian Variety Show

PREPARED In England for Canadian
listeners is a new Sunday varlety pro-
gram ‘‘Dominlon Special” aired on CBC
Dominion network. Program includes
visits to towns and villages in England
where Canadians were stationed during
the war, discussions on problems and
questions of the day, Interviews, qulz
and musical hits from most popular
London show of the week.

Personallty Study

SCIENTIFIC character analysis is fea-
tured on ''Let’s Get Acquainted'’, new
program started on WGN Chicago. Alred
Monday, Wednesday and Friday as early
afternoon quarter-hour, program In-
cludes personslity quiz and questions
and answers on psychology submitted
by listeners.

Youth Program

PARENT-TEACHERS ASSN. and four
high schools of Tulsa, Okla., participate
in new KOME Tulsa program, "Youth
Looks at Life"”, started Oct. 3 and to
be alred throughout school year to help
combat juvenile delinguency.

Question Series

DESIGNED to answer guestions of clvil-
ians regarding the Army discharge sys-
tem, two new programs have been
started by WOWO Ft. Wayne. “G-I An-
swer Man" and “Your Veteran” are pre-
sented weekly.

School Series

FIVE-MINUTE serles following CBS
“School of the Alr” program has been
started by WWNC Asheville, N. C., in
which 20 western North Carolina
schools participate. Scripts are written
by student groups and acted by stu-
dents.

Aid to Servicemen

IN COOPERATION with New York
Dally mirror and Skouras Theaters,
“This Is Our Cause'" program, broad-
cast Sat. 9-9:30 am. on WOR New
York. is presented to help servicemen
locate lost members of their families.
Dally Mirror prints weekly list and
photographs of persons sought and 66
Skouras theaters in New York area fea-
ture weekly tratlers calling attention to
WOR broadcasts. Archdale Jones is con-
ductor of series. which has been on
WOR since January 1944 as ''Where
Are Thev Now?"

Other Americas

DESCRIPTIVE JOURNEYS in and
about Latin-America are featured on
new weekly CBC network series “The
Other Americas”, conducted by Allan
Anderson, chief of the Latin-American
section of Canadian Wartime Informa-
tion Board. He recently returned from
a trip to nine South American coun-
tries.

Rutgers Forum

WEEKLY broadecasts of "Rutgers Uni-
versity Forum" direct from Rutgers U.
campus at New Brunswick. N. J., started
Oct. 1 on WAAT Newark. Faculty mem-
bers and distinguished guests discuss
news Wed. 8:30-9 p.m. throughout the
year.

New Products

PACKAGE show entitled “It's New—and
True!”, designed to tell about “tomor-
row’s products, here today” and of new
products and processes, is belng read-
led for sponsorship by Arde Bralnson
Assoc., New York.

Student Round Table

ROUND- table discussions on current
events for students 9 to 13 years start-
ed Oct. 6 by WQXR New York. Titled
“New York Times Youth Forum', half-

hour unrehearsed program features
participation by four puplls.

Swing Session
DESIGNED for younger set, weekly
half-hour Saturday morning “Swing

Teen Time” has started on KECA
Hollywood. Peter Stone.
m.c.

teen-ager, |s

Air City Council

CHML Hamilton, Ont., plans to broad-
cast regular sesslons of the Hamilton
City Counclil at an early date.

Cues From “‘Blister”

A “Blister,” new device enab-
ling Program Director Homer
Fickett to give performers their
cues from a location only several
feet from the microphone on U. S.
Steel Corp.’s Theater Guild of the
Air, has been constructed by Frank
Marx, director of general engineer-
ing for American, and Ben Adler,
facilities engineer for network.
First tried on Sept. 20 program,
the device is a stationary, sound-
proof glass enclosure built where
orchestra pit is generally located
and is connected with control room
by inter-communication line. Pro-
gram director gives all on-stage
cues from the blister,

WPAT Paterson sponsors a basebalt
team composed of teen-age boys which
last week won the champlonship of the
Paterson Recreation League. Station
also sponsors a basketball team for
youth, both teams sponsored in con-
junction with a North Jersey move-
ment to help combat juvenlle delin-
quency.

BUFFALOQ’S
50,000

WATT
STATION

DAY and NIGHT

BUFFALO
BROADCASTING
CORPORATION

RAND BUILDING, BUFFALO, NEW YORK

Nationof Representotive: FREE & PETERS, INC
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NBC’s Newest Mile-a-Minute

Recorded Musical . .

e To help you build up a greater listen-
ing audience for this show, NBC Radio-
Recording Division supplies an exclu-
sive promotion kit containing Broadcast

. Press . .. Display and Direct-Mail
Promotion Aids.

NOW READY ... an NBC Recorded Musical “‘seething” with rhythm
out of this world . . . romance . . . song. It has everything you want for a
spectacular quarter-hour musical to broadcast in your own town exclusively.

It has ART VAN DAMME, whose irresistible swing style and sensa-
tional accordion interpretations were first brought to light when the late
Ben Bernie hired him as featured soloist with the Maestro’s orchestra
and today is known the country over as “the man who gets a rocking
beat from an accordion.”

It has A VERSATILE COMPANY OF MUSICIANS. .. each a master
of his particular instrument—drums, guitar, bass and vibes.

It has the warm, vibrant songs of LOUISE CARLYLE . . . featured
singer on a nation-wide network program . .. whose voice and stylized
interpretations of popular songs are familiar to millions of listeners.

Put them all together . . . add your favorite jazz classics, memory tunes,
hit tunes . . . the GIFTED DIRECTION AND PRODUCTION OF NBC
RADIO-RECORDING DIVISION . . . and you have a show which can
step up listening traffic and sell! Send for your andition record today.

NBC RADIO-RECO)
AMERICA'S NUMBE

Cn:p:::ll:: :,I :;:,I,om RCA Bidg., Radio City, New York * Chicogo * Washington * Hollywood * San Francisco




1;

7y gl
| W .
Loy Arxansas

In the Ark-La-Tex area, KWKH
—vwith its 50,000 watts—is the
No. 1 Medium, with full coverage
and SELLING POWER in this
prosperous market.

To keep pace with the important
radio developments now unfolding
in AM-EM-Television, subscribe to-

day to the weekly issues of

AL
BROADGASTING

Bioadaast Advertsng

and 1946 YEARBOOK Number

SUBSCRIPTION RATES

$5 a year —— $8 two years
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Service Front
(Continued from page 24)

Simmington “consistently demon-
strated outstanding technical abil-
ity in station installation and in
the maintenance and servicing of
delicate critical radio equipment
. reducing to a minimum the
number of hours of broadcast time
lost during repairs. Through his
high conception of cooperation he
voluntarily trained other less ex-
pert radio personnel to become
highly qualified radio station tech-
nicians and thus insure better
broadecasting service.”
* * *

Major Eckhouse
ROBERT D. ECKHOUSE, former-
ly in radio productlon in New York
and New Jersey has been pro-

moted to major in the Public Re- -

lations Branch, Army headquar-
tered in Rome. He also has been
awarded the Bronze Star for meri-
torious conduct and expects his
Army release shortly. He will re-
turn to radio work in the New
York area.
I %
Quan Gets Majority

VICTOR QUAN, chief of the tech-
nical production section of AFRS,
Los Angeles, and before entering
military service superintendent of
C. P. MacGregor Co., Hollywood
transeription producers, has been
promoted to major.
: ® * *

WAYVE on the Waves

CPL. WALTER KANER, former-
ly director of publicity and special
events of WLIB New York, is di-
recting a continuous all-day round
of radio programs on board a
troop ship on its way to the Philip-
pines. A “floating radio station”,
WAVE (with apologies to WAVE
Louisville, Ky.), has been set up
and news, sports results, music and
entertainment are brought to the
GIs by Cpl. Kaner, with the help
of other radio-minded GIs and
AFRS transcriptions.

R T

Serwin Promoted in AFN

SGT.JAY E. SERWIN, former an-
nouncer with WLAW Lawrence,
Mass., has been named program di-
rector of the American Forces Net-
work station at Reims. He is be-
lieved to be the youngest service-
man to hold such a position with
AFN. ’

® * ®

Part of ‘Big Sweat’

“AN ISLAND-HAPPY family”
stationed at Pacific Headquarters
of AFRS, Honolulu, last week re-
ported to BROADCASTING on their
status as part of the “Big Sweat”,
sweating it out probably through
the winter in the Pacific. Included
in the group of commercial radio
men there are (not bothering with
military rank “now that the war’s
over”): Mel Wissman, WWJ De-
troit; Al Buffington, WBAL Balti-
more; Ed Truman, Cowles Broad-
casting stations, and our corre-
spondent; Rod Mitchell, CBS short-

BROADCASTING

CONGRATULATIONS on a job
well done go to M/Sgt. Alvin M.
Josephy Jr., USMCR combat cor-
respondent, as Brig. Gen. Robert L.
Denig, Marine Corps Public Rela-
tions head, presents him with the
Bronze Star, for heroic action
against the enemy on Guam. Sgt.
Josephy was in news and special
events with WOR-Mutual and later,
OWI before joining the Corp.

wave; Bob Eisénbach, WEAF New
York; Jimmy Schell, WATL At-
lanta; Bob Sammon, WABC New
York; Ken Corliss, WJR Detroit.

‘SEP’ BUYS RIGHTS
TO BUTCHER BOOK

CAPT. HARRY C. BUTCHER’S
new book, “Three Years With Eis-
enhower,” will be completed in
about six weeks, with publication
by the year’s end by Simon &
Schuster. Capt. Butcher, who was
Naval aide to Gen. Eisenhower for
three years, has the status of con-

‘sultant to CBS, having resigned

his Washington vice-presidency.
He has not announced his plans
following completion of the book,
but he is expected to return to
radio.

Simultaneously, the Saturday
Evening Post announced last week
that it had purchased magazine
rights to the war diary for $175,-
000—which it was believed the high-
est price ever paid for such rights.
The Post will run a series of from
seven to ten installments, begin-
ning in the late fall or early win-
ter, preceding publication of the
book.. Capt. Butcher began the
diary, which was kept on micro-
film, in the summer of 1942 at Gen.
Eisenhower’s suggestion.

Ft. Wayne Ad Clinic

FRANK E. PELLEGRIN, NAB
director of Broadecasting Ad-
vertising, will present the me-
dium’s story before annual Fort
Wayne Sales Training Conference
& Clinie, to be held Oct. 10 by the
Fort Wayne Chamber of Com-
merce. Some 300 business execu-
tives will take a one-day course in
advertising. Mr. Pellegrin will ad-
dress the entire conference and -
then conduct a sectional meeting
on broadeasting.

IMPORTANCE of science and the ne-
cessity of training scientists is told in a
booklet, “Science for Life or Death”
by Brig. Gen. David Sarnoff, RCA pres-
ident. Article is reprinted from the New
York Times of Aug. 10, 1945.

® Broadcast Advertising



SURE AS SHOITN.

DELIVER A 24
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ITS A FACT. . ..

The chart above, based on computations by compe-
tent radio engineers, shows how much MORE power
is needed to lay down a 214* millivolt signal 100
miles at frequencies higher than 590 kilocycles. The
frequencies shown are approximately those of other
full-time stations in the Omaha area.

*WOW's 15-millivolt contour actually reaches out nearly 200 miles!

BROADCASTING o Broadcast Advertising

WOW, due to its nearly ideal frequency of
590 kilocycles, used with 5,000 watts,
CAN be HEARD clearly within a one
hundred mile radius* of its transmitter.
WOW is LISTENED to because it is a
basic NBC station, furnishing the top ra-
dio entertainment of the day, supported
by first-class local features and NEWS.
These are reasons why WOW gives you
the BIGGEST AUDIENCE an advertis-
ing dollar will buy in the Omaha trade
territory.

RADIO STATION

: w ow"n‘,

OMAHA, NEBRASKA
590 KC *+ NBC « 5000 WATT

Owner.and Operator of

KKODY - NBCIN NORTH PLATTE-

JOMN J. GILLIN, JR., PRES. & GEN'IL MG R
JOMUN. BLAIR & €O., REPRESENYATIVES
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FULL OF
SALES VITAMINS

KQV’S non-network business runs 50% over its
network billings—shows recognition of KQV’s
strong local coverage by national accounts. 1410
ke— 1000 w—Basic Mutual Network.

,’hflf’w’);'),

ALLEGHENY BROADCASTING CORP.

Nationul Repreuscentutives: WEED & (O.

5000 WATTS
DAY AND NIGHT

NATIONALLY REPRESENTED BY ADAM J. YOUNG, JR., INC.
October 8, 1945
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News
(Continued from page 26)

the interpretative function of com-
mentary is valued by radio audi-
ences and is considered almost as
important as the broadcasting of
straight news.

The potency of news as an au-
dience builder is not news to broad-
casters. Answers to the question—
“When you turn on your radio to
hear the news, do you usually tune
to one particular station first?’—
reveal the inclination of the over-
whelming majority of listeners to
think of a specific station as their
preferred radic news source.
Eighty-four per cent reported that
they usually tune to a particular
station for news. Fourteen per cent
said they do not tune to a particu-
lar station, and 2.2% gave no an-
swer to this question. Collateral
evidence secured in this investiga-
tion indicates that many listeners
are keen enough to distinguish be-
tween the quality of a station’s
general programming and the qual-
ity of its news. Some stations
whose overall * programming s

weak have nevertheless succeeded
in impressing listeners with the
quality of their news service.

Preferences

Although the conventional 15-
minute news stanzd is preferred by
the majority of listeners (undoubt-
edly the result of conditioning),
24% vote for programs of more or
less than 15 minutes’ duration.
Nineteen per cent say they prefer
newscasts of less than 15 minutes,
only 4% like more than 15 min-
utes. Replies to the question: “How
long do you prefer news broad-
casts to be?” were:

Preference for Length of Newscasts

5 minutes or less ______ 7.6%
10 minutes __ 11.6%
15 2 74.0%
30 - 4.3%
Don’t Know _ 1.6%
No Answer 0.9%

Total 100.0%

War’s end will unquestionably
produce some slackening in the fre-
quency of listening to news pro-
grams—how much which will be
indicated by future studies.

Frequency of Listening to News
By City Size)

Listen 2 Times per Day or Less

Listen More Than 2 Times per Day

TV Metallic Backgrounds
Found More Effective

CHET KULESZA, technical su-
pervisor of art and production at
BBDO, New York, and Ted B.
Grenier, chief engineer of Metro-
politan Television Inc., New York,
believe that they have found a
simple solution for a television
background problem that has baf-
fled experts for years. It is that
use of metallic backgrounds in-
stead of usual flat grays results in
black tones being blacker when tele-
vised, clarity of colored objects is
improved, problem of back lighting
is simplified, and less light is re-
quired for cameras.

Reflective silver background was
used for what is believed to be
the first time on the du Pont tele-
cast Sept. 14 on WRGB Schenec-
tady. Results, according to F. A.
Long, in charge of BBDO televi-
sion activities, were better than
any achieved heretofore with flat
gray backgrounds.

BROADCASTING o

Many Applications Filed
For New Canada Outlets

ALL PARTS of Canada are repre-
sented in applications filed with
the Canadian Broadcasting Corp.
Board of Governors and Dept. of
Transportation, Ottawa, for new
stations. In western Canada these
facilities are ‘sought: Penticton,
B.C., 250 w on 1450 ke, call letters
CKOK; Dawson City, Yukon, 250
w, 1230 ke; Powell River, B.C,
250 w, 1400 ke; St. Boniface, Man.,
1 kw, 1250 ke, call letters CKSB;
Winnipeg, 250 w, 1230 ke, call
letters CJOB.

In eastern Canada: St. John, N.
B., 5 kw, 1470 ke with directional
antenna; Oshawa, Ont., 100 w, 1240
ke (under consideration); Granby,
Que., 250 w, 1450 ke, call letters
CHEF, when CHLN Three Rivers
increases power to 1 kw and moves
to 550 kc; Sherbrooke, 250 w, 1240
ke; Riviere du Loupe, 250 w, 1400
ke. Prospective licensees in most
cases are businessmen or veterans.

Broadcast Advertising
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On a gusty March day in 1931 . . . when man’s voice was beamed
across the English Channel from an antenna less than an inch long

f' /’ and powered by a mere half-watt . . . Microwave was born.
e et’d 5 This was the inauguration of a new technique in the art of com-
munication . . . blazing the trail for modern, high fidelity television,
FM transmission, pulse time modulation, plurality of currents on a

common carrier, and certain other commercial applications for this
e

Many of the scientists now at work in Federal laboratories partici-
y P

pated in that triumph and helped in its developement through the
years. Now they are engaged in extending its application, opening

]
m 1 c t o w a ” e vast and striking possibilities for the future of communications.

Pioneer in the field of microwave . . . a contributor to radio progress
for more than 35 years . . . Federal stands for leadership in research,
development and manufacture of equipment and components for
every segment of the communications industry.
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These Two Stations Provide the Only Full
Coverage of This Rich Pennsylvania Area
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“Our divector of Wonean's Activities certuiuly tikes
ber jub serionsly.”

WJIW has the recipe for results. Across the
board, Monday thru Friday, WJW delivers
more morning dialers per dollar in Cleveland

...up to 20% more than any other station.

WJW

EEPEECSENTED MATIOMALLY BY HEADLET-REED

850 KC

5000 Watts

DAY AND NIGHT

BASIC

ABC Network

CLEVELAND, D

COMPANTY
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Radio Aid Asked
On Food Problem

Truman, Anderson Meet with
Media Representatives
RADIO aid in the United Nations
effort to solve some of the world’s
acute food problems was sought
Tuesday at conferences -held by
President Harry S. Truman and
Secretary of Agriculture Clinton
P. Anderson with media represen-
tatives.

The meetings were preliminary
to the Oct. 16 United Nations con-
ference in Quebec at which a Food
and Agriculture Organization is to
be organized, with delegates from
all the nations slated for partici-
pation. These delegates will be of
cabinet rank.

Representing broadcasting at
the Tuesday meetings were Jess
Willard, NAB vice-president, and
William B. Ryan, KFI Los Ange-
les, a member of the NAB board;
Paul W. Kesten, CBS executive
vice-president; Frank E. Mullen,
NBC vice-president and general
manager; Dorothy Lewis, NAB
coordinator of listener activity.

First steps to set up a group of
United Nations organizations were
taken at the San Francisco confer-
ence last spring. The Food and
Agriculture Organization is to in-
clude all agricultural products in-
cluding food, fisheries and forestry
products. It will cover consumer
problems as well as production and
distribution.

A. S. CLARKE AIDED

IN ‘FUSE’ RESEARCH

THOSE MINUTE proximity fuses,
considered by many as an electronic
contribution second only in im-
portance to the atomic bomb, ex-
plain the whereabouts during the
war of A. S. “Red” Clarke, engi-
neer and broadcaster.

Mr. Clarke, vice-president of
the Virginia-Carolina Broadcast-
ing Corp., which is preparing ap-
plications for facilities in Dan-
ville, Va., has worked since two
weeks after Pearl Harbor on de-
sign and development of the fuses
—smallest and most intricate elec-
tronic assemblies ever conceived.

Early experimenfation in which
Mr. Clarke participated was un-
der the auspices of the Ordnance
Development Division of the Na-
tional Bureau of Standards. After
early patent applications were
filed by this group, Mr. Clarke was
transferred to the Office of Scien-
tific Research and Development as
senior technical aide to the chair-
man of Division 4 of the National
Defense and Research Committee.
At the war’s end he was manager
of the electronics division of Bowen
& Co., Bethesda, Md., supervising
a pilot plant manufacturing proxi-
mity fuses. Mr. Clarke formerly
was owner of WBTM Danville and
was at one time associated with
the engineering consultant firm,
McNary and Wrathall.

BROADCASTING o

TELEMOBILE

Paramount Produces Control
Room on Wheels

Operator at Telemobile

PARAMOUNT’s Television Station
W6XYZ has introduced something
new to the industry, according to
Klaus Landsberg, the station’s
video director. It is the Telemobile,
combining all control equipment
necessary for the operation of
two television cameras, including
the synchronizing pulse generator,
sweep signal generator, power sup-
plies and monitoring units.

Functional design was the main
consideration, but the Telemobile
is also easy on the eyes. It is so
small it can be operated in a sta-
tion wagon during pick-ups, with
no cabling of units required. It can
be moved from one studio to an-
other. There is built-in air cooling,
keeping the over 200 tubes at low
temperature. And to aid servicing,
a compartment is provided for tools
and spare parts.

ik

View of Telemobile Interior

Former OWI. OIAA Men

Named to IIIS Positions

TWO former Office of War Infor-
mation officials and one from the
Office of Inter-American Affairs
have been added to the Interim
International Information Service
of the State Dept. to handle inter-
national shortwave broadcasts, it
was announced last week.

Charles Kline of Lewisburg, W.
Va., with the OIAA the past four
years and a former AP foreign cor-
respondent, has been named chief
of the Inter-American Branch,
II1S. Templeton Peck of Pomona,
Cal., with OWI since October 1941,
is chief of the European Branch,
and George E. Taylor, Seattle, OW1
man since December 1942, has been
appointed chief of the Far Eastern
Branch.

Broadcast Advertising



JOHNSON

NOW IN PRODUCTION
ON PHASING EQUIPMENT

You no longer have to be sotisfied with
mere plonning for better market coverage!
Johnson engineers are now ready to
tackle your directional antenna problem
ond to get the Phasing Equipment you
need into production.

Phasing equipment by Johnson can be
found successfully operating in more thon
50 broadcast stations ond is backed by
over 20 years experience in the manu-
facture of radio transmitting equipment.
All mojor components used in Johnson
Phasing ond Antenna coupling equipment
are designed and manufactured by
Johnson, assuring the best material ond
workmanship. The quality of the equip-
ment is under control of Johnson engineers
at all times.

Shown ot right is one of the Johnson
instollotions designed to match existing
equipment.

A Johnson Phasing Unit can be made to
exactly match your present equipment
and thus become an integral part of
your station.

Orders for Phasing ond Coupling equip-
ment will enter production in the order
received. Contact us without delay,
directly or through your consulting en-
gineer,
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“Some considerations in Directional Antenna Design" ’

— 8y Johnson o | 7
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E. F. JOHNSON COMPANY, Waseca, Minn

E. F. JOHNSON COMPANY + WASECA « MINNESOTA



two AMPLIFIED answers

TO AN

ENGINEER’S . (

PARTICULARLY PERFECTED
FOR PRE-EMPHASIZED

DISC RECORDING

Two premium quality am-
plifiers, flat over the entire
frequency range, have been
particularly perfected for the
requirements of high power
at high frequencies as re-
quired for pre-emphasized
disc recording. One 35 watts,
the other 75 watts rated pow-
er provide 3 choice to suit

ALTEC LANSING
287F AMPLIFIER
Power Output: 75
watts—Gain: 15 DB
Frequency Range:
20 to 20,000 cycles
Uses 845 Type tubes

individual needs. Each unit
has plenty of reserve power
for perfect pre-emphasized
disc recording. Curves, speci-
fications, and performance
data will be sent immediately
upon request.

ALTEC LANSING
A255 AMPLIFIER

Power Output: 35 watts
—Gain: 65 DB @ Fre-
quency Range: 20 to
20,000 cycles.

ALTEC LANSING
LIMITER AMPLIFIER

The new Altec Lansing 5 watts,
70.DB gain, A322 Limiter Am-
plifier for driving the above
A255 and 287F amplifiers is
also available. It effectively
eliminates “thumping” and
“monkey chatter” in radio
broadcast work. Send today for
complete details.

1210 TAFT BUILDING *HOLLYWOOD 28, CALIFORNIA
250 WEST 57 STREET » NEW YORK
IN CANADA: NORTHERN ELECTRIC COMPANY
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MEMBERS of the Council on Journalism attending a Council meeting in
Chicago are (I to r): A. A. Fahy, general manager KABR Aberdeen,
S. D.; Karl Koerper, managing director KMBC Kansas City; F. K.
Baskette, Division of Journalism, Emory U., Atlanta; E. R. Vadebon-
coeur, WSYR Syracuse, N. Y., chairman of NAB Radio News Commit-
tee; Charles L. Allen, Dept. of Journalism, Northwestern U., Evanston,
I1l.; Fred S. Siebert, Dept. of Journalism, U. of Illinois, Urbana;
Arthur Stringer, Promotion Director, NAB, Washington; William Ray,
Director of News and Special Events, NBC Central Division; I. Keith
Tyler, Director of Radio Education, Ohio State U., Columbus; Arthur R.
Kirkham, vice-president of KOIN Portland, Ore; H. Quentin Cox, KGW
Portland, Ore., and War Finance Division, Treasury Dept., Washington;
Mitchell V. Charnley, Dept. of Journalism, U. of Minnesota, Minneapolis.

N. Y. Listeners Like
Classical Music Best
NEW YORK listeners prefer

classical musie to light music, ac-
cording to increasing demands of
listeners who have requested
WQXR New York to add an hour
of evening classical music to its
schedule. Starting Oct. 1, station
broadcasts “An Hour of Sym-
phony”, daily 11:05-12 midnight,
in addition to an earlier period of
symphonic music, “Symphony
Hall”, heard nightly at 8:05-9 p.m.
New program replaces an hour of
light music which has been fea-
tured on WQXR for past seven
years, and makes a total of two
hours of classical music each night
on the station.

NBC Talent Shows

FOURTH annual NBC Parade of
Stargs program was scheduled
Sunday and Monday, Oct. 7 and 8,
when network’s top personalities
united to bring two special broad-
casts to listeners. Under direction
of C. L. Menser, NBC vice-presi-
dent in charge of programs, shows
were scheduled Sunday, 5-6 p.m.
and Monday 10-11 or 11:30 p.m.
and were part of overall campaign
of NBC advertising and promotion
department.

Other Hilton Hofels from Coast to Coast. Chicago:
The Stevens, Dayton: The Dayton-Biltmore, Los

Lutherans Rebroadcast

Hour to Overseas Radio

ALREADY HEARD over 714 sta-
tions in the U. 8. the Lutheran
Hour will be rebroadcast over nine
stations in Italy, 36 in Australia,
one in Athens, and one in Lisbon.
According to its conductor, Dr.
Walter A. Maier, cost will approx-
imate $1,000,000 a year and all
broadcasts will be transcribed in
Portuguese, Italian, German, Greek
and Slovak.

Lutheran Laymens League, spon-
sors, recently purchased two new
super-power outlets near the Mex-
ican border, Dr. Maier said, and
has opened offices in Buenos Aires
and Rio de Janeiro. The League
hopes to establish its own stations
in Europe within a year, accord-
ing to Dr. Maier.

Correction

IN REPORTING renewal of
County Fadr, sponsored by Borden
Co., New York, on 176 American
stations, BROADCASTING on Sept. 24
erroneously stated that Allan Melt-
zer Inc., New York, was agency
handling account. Kenyon & Eck-
hardt, New York, is advertising
agency; Allan Meltzer Ine. handles
publicity.

SHUTONS

Angeles: The Town House. C. N. Hilton, President.

Direct Entrance to Grand Central Terminal

BROADCASTING ¢ Broadcast Advertising



NAB Inaugural
(Continued from page 15)

linquencies had been overlooked,
the Commission in effect purging
it of past violations. Chairman
Porter produced this portion of
Justice Miller’s opinion:

“This argument has much the
same substance as would a conten-
tion that because an indulgent
judge has repeatedly granted pro-
bation to a confirmed criminal he
would be barred from considering
the criminal’s past record, when he
next committed a crime and again
applied for probation.”

Man of Perception

This analogy, Chairman Porter
said, “indicates a perception of the
business of greater significance
than a mere arbiter.”

Then he continued: “However, I
am hopeful to believe that the real
veason for the selection of Judge
Miller is found in the language of
the Ward case. I am certain that
when your committee discovered
this passage, the search for a new
oresident was terminated and all
agreed, ‘Here's our man!’ "

In this case he quoted Justice
Miller as writing: “So long ag the
Jommission complies with the man-
late of the statute it has, and
should have, wide discretion in de-
.ermining questions of both public
yoliey and of procedural policy and
n making appropriate rules there-
‘ore.” ‘

Said the chairman: “This is a
itatement of a doctrine which we
vill try to follow with great fideli-
¥. Now if anyone wants quotable
licta for Judge Miller’s opinions
reversing the Commission, you will
1ave to look them up yourself. I
1ave tried desperately to resisf
:his temptation and have failed. So
herefore, I must conclude my brief
ammary with a final quote from
rour new president wherein he said
n a letter to the editor of the St.
Lowis Post-Dispatch:

“There is no more reason why a
1ewscast should be interrupted for
v plug-ugly than that such ads
thould be inserted in the middle of
1ews stories or editorials in a news-
»aper; especially when the inter-
-uption—deliberately or unconsci-
wusly, whichever it may be—is in
jauseating contrast to the subject
inder discussion by the commenta-
or.” )

Concluded the chairman, in his
asume of the justice's record: “I
vant to assure you, however, that
refore we give any consideration to
mbodying this suggestion into a
‘ule, we will have an appropriate
yublic hearing.”

Foresees Big Expansion

The chairman took a searching
ook into the future of broadcasting
ind made these predictions, based
m information from Commission
ources and private industry:

Capital expenditure over $5,000,-
100,000 in communications, includ-
ng production of consumer goods

Finch Names Three

FINGH Telecommunications Ine.
has appointed the following mem-
bers to its board of directors: Cap-
tain W. G. H. Finch, U.S.N.R., who
has returned to the board after an
absence which began before Pearl
Harbor, when he resigned as pres-
ident; Vincent Stanley, president
of Gamewell Co., Newton Falls,
Mass., and Herbert L, Petty, exec-
utive director of WHN New York.

during next few years; result-
ant jobs and unprecedented expan-
sion in facilities and services; FM
(“which many of us believe may
well supplant the present broad-
casting system”) gives promise of
some 2,000 to 3,000 new stations
in next several years; capital ex-
penditure of $250,000,000 if half
the existing AM sets are replaced
with FM receivers in next five
years; another $1,500,000,000 for
television sets; Bell System devel-
oping transcontinental coaxial ca-
ble at cost of $56,000,000; Western
Union to use radio transmission.

He referred to predictions that
within five years 157 key cities
will have TV transmitters and sets
will be sold at rate of 2,500,000 a
year. War has advanced electronics
a generation or more, he continued,
and vast projects are planned in
aviation, international telephone
and telegraph, marine and other
lines of communication. Bell alone
plans $2.000,000.000 in construction.

On FCC’s docket, he said, are 513
apvlications for new FM stations,
129 for commercial TV stations,
265 for new AM stations and 147
for changes in existing AM sta-
tions. FCC staff expansion is
planned, he said.

Ryan Voices Confidence

In turning over the NAB presi-
dency to Justice Miller, retiring
President Ryan voiced the “implicit
confidence” broadcasters have in
their new executive. He declared
NAB fortunate in securing the
services “during this important ex-
pansion period of so eminent a pub-
lic servant as Mr. Justice Miller,”
and thanked broadcasters with
“profound gratitude” for their
“magnificent support.”

Mr. Ryan presented an outline
of broadcasting’s achievements and
problems, reviewing NAB growth.

Limited by lack of air time,
broadcasters must refuse much bus-
iness not appropriate for the lis-
tener, Mr. Ryan said, often reject-
ing messages carried in printed
media, Over-commercialization is
another danger, he continued, but
explained that some complaints in
this line may be due to the heavy
contribution toward the war effort
(perhaps $700,000,000 by stations,
networks and advertisers when
final figures are tabulated). '

Surest way to increase audience
for public interest programs, Mr.
Ryan said in citing a frequent ra-
dio experience, is to obtain a spon-
sor for the programs. “Every pro-

(Continued on page 70)
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5,000 WATTS DAY AND NIGHT

PAUL H. RAYMER COMPANY
NATIONAL REPRESENTATIVES
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Sure, business is
good in Texar-
kana. Thanks to
high prices from
cotton, livestock,
oil and industry.
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“Post War'" Teéxar-
kana has ample resources
to purchase any worthwhile
product. Place Texarkana on
your “must” schedule now.
For further information write,
wire or phone

FRANK O. MYERS,
Manager, KCMC,
Texarkana, U. S. A,
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NAB Inaugural
‘(Continued from page 69)
gram on the air should be good
enough so that some sponsor would
be disposed to buy it,” he'suggested.
“If it will. not stand that test per-

haps it is-not good enough for a,

sustaining feature.”

Mr. . Ryan -“described radio’s
growth as an advertising medium
as “phenomenal”.” In 1927 it did
$5,000,000 of business with 7,000,-

000 sets in use, he recalled, com-’

pared to $391,000,000 of business
last year with 60,000,000 sets. Ra-
dio in the postwar world will carry
a considerable portion of the bur-
den ‘of providing jobs through pro-
motion of distribution of goods, he
concluded.
- In his inaugural address Presi-
dent Miller, referring to the Con-
gressional decree that
broadcasting one of the most haz-
ardous of all businesses, suggested
that the time may be ripe “for all
of us who are concerned, to sit
down together and look for areas
of agreement in an effort to clarify
and reinterpret the law.” He re-
minded that “radio must meet the
challenge both of the balanced pro-
gram and the balance sheet.”
Looking into the future, Presi-
dent Miller reminded that mutual
understanding, mutual respect and
mutual confidence in each other

makes -

will be required among peoples of
the world as well as among our
own people. Such results, he added,
“can come only from unshackled
opportunity to interpret and pub-
lish to the world the American way
of life, of free, competitive enter-
prise operating under disciplined
self-restraint; the American phi-
losophy of government, by respon-
sible leaders chosen by the people.

Mr. Miller referred to:  nause-
ating plug-uglies in the midst of
a serious news commentary as poor
taste as well as poor business “if
the result is to prevent that broad-
cast from being heard at many a
family fireside.”

Radio Executive in Middle

Speaking of ‘“those with ‘axes
to grind, as well as persons seri-
ously concerned with the import-
ance of properly balanced programs
for public consumption,” who make
embarrassing demands for time,
for changed regulations and for
preferred treatment on the air,
Mr. Miller said “the radio execu-
tive stands between importunate,
shortsighted advocates of this or
that, on the one hand, and the gen-
eral public on the other.”

Guests at the head table were:

Commissioner Charles R. Denny,
FCC; A. D, Willard Jr.,, NAB;
Commissioner E. K. Jett, FCC;
Maj. Gen. Frank E. Stoner, chief,

o e
7

less per sale.

ing shows are onn WSGN.

stations.

/72

.+ . WSGN covers more of Alabama than any
other station, tops them in listeners and costs

.. . *WSGN has the largest percentage of
daytime listeners in the Birmingham area.

. + + *Ten out of the Ten highest rated morn-

.+ . *WSGN’s morning rating in Birmingham
is more than the combined rating of all other

#C. E. Hooper Dec.-April 1945

American Broadcasting Co.
THE BIRMINGHAM NEWS-AGE-HERALD STATION
Represented Nationally by Headley-Reed Co. _J
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MANAGERS of stations represented by Taylor-Howe-Snowden Radio
Sales attended conference at Dallas. At luncheon were: Standing (I to r)
Jacques D’Armond, United Press; O. L. (Ted) Taylor, T-H-S; Alex
Keese, T-H-S; Duffield Smith, Dept. of Commerce; Rush Hughes, Rush
Hughes Radio Features; Tams Bixby, KBIX. Seated (left front to rear),
George W. Johnson, KTSA; Clyde B. Melville, T-H-S; Ligon Smith,
Business Music Inc.; DeWitt Landis, KFYO; Mrs. Margaret Driggs,
T-H-S; Raymond Hollingsworth, KGNC; Archie J. Taylor, KRGV. Right
front to rear, Ted A. Workman, Glenn Advertising; Weldon Stamps,
KADA ; Paul Bruner, KBIX; Ivan Head, KVSF; Helen Caldwell, KFDM;

Robert D. Enoch, KTOK; Olin Bragg.

Army Communications Service;
Glen Bannerman, president, CAB;
William D. Hassett, secretary to
President Truman; Harold Smith,
Director of the Budget; Maj. Gen.
Harry C. Ingles, Chief Signal Offi-
cer; Charles G. Ross, secretary to
President Truman; Mark Woods,
president, American net; Gen.
Alexander A. Vandegrift, Com-
mandant, USMC; Paul Kesten, ex-
ecutive v-p., CBS; Rep. Joseph W.
Martin Jr., House minority leader;

Scroll for Ryan

TRIBUTE to J. Harold
Ryan, who retired Oct. 2 as
interim NAB president, was
paid in a resolution passed
by the NAB Board of Direc-
tors at its Oct. 1-2 meeting.
Spread on a scroll signed by
President Justin Miller and
board members, the resolu-
tion read:

The NAB in grateful rec-
ognition of his services to the
industry presents this certifi-
cate to J. Harold Ryan. At
great personal sacrifice he
came to Washington in De-
cember 1940 and served more
than three years as Assis-
tant Director of the Office of
Censorship in charge of ra-
dio. His splendid administra-
tive direction of this ac-
tivity contributed largely to
the outstanding contribution
which radio broadcasting
made to the nation’s effort in
time of war. Responding to
the request of his fellow
broadcasters he accepted the
presidency of this associa-
tion under circumstances de-
manding wise and construc~
tive leadership. This obliga-
tion he has discharged in a
distinguished manner reflect-
ing great credit upon himself
and the industry.

William 8. Hedges, NBC, ex-presi_
dent of NAB; Sen. Wallace .H.
White Jr., Senate minority leader;
Alfred J, McCosker, WOR, ex-
president of NAB; Attorney Gen-
eral Tom C. Clark.

John Elmer, WCBM, ex-president
of NAB; Mr. Justice Hugo Black;
Chairman Paul A, Porter, FCC;
President Justin Miller, NAB; Don
S. Elias, WWNC, toastmaster; J.
Harold Ryan, retiring president,
NAB; Mr. Justice Stanley Reed;
C. W. Myers, KOIN, ex-president
of NAB; Fred M. Vinson, Secre-
tary of the Treasury; Neville Mil-

Local Station Granted

By FCC for Oil Gity, Pa.

NEW LOCAL standard station for
0il City, Pa., was granted by the
FCC last week with assignment of
250 w on 1340 kc to Kenneth Ren-
nekamp. Station will be operated
unlimited time except for hours
now assigned WSAJ Grove City,

WOKY

the 50,000 |

watt voice

in Cincinnati
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ler, ex-president of NAB; Robert
E. Hannegan, Postmaster General;
Walter J, Damm, WTMJ, ex-presi-
dent of NAB; Niles Trammell,
president, NBC; Gen. George C.
Marshall, Chief of Staff.

Edward J. Noble, chairman,
American net; Wayne C. Taylor,
Undersecretary of Commerce; Mayj.
Gen. Alexander D. Surles, Director
of Information, War Dept.; Robert
D. Swezey, v-p, Mutual; John W.
Snyder, Director, Office of War
Mobilization and Reconversion;
Chief Justice D. Lawrence Groner,
U. 8. Court of Appeals, District of
Columbia; Rear Adm. Joseph Red-
man, Director, Naval Communica-
tions; Maj. Gen. Myron C. Cramer,
Judge Advocate General; Justice
Henry W, Edgerton, U. S. Court
of Appeals, District of Columbia;
Commissioner Paul A. Walker,
FCC; Brig. Gen. Robert L. Denig,
Director of Public Relations, Ma-
rine Corps.

Leslie C. Johnson, WHBF; Wil-
liam B. Smullin, KIEM; Matthew
H. Bonebrake, KOCY; Hugh B.
Terry, KLZ; Kolin Hager, WGY;
William B. Way, KVOO; Campbell
Arnoux, WTAR; Chairman Paul
Herzog, Natl. Labor Relations
Board; Frank M. Russell, v-p,
NBC; Robert E. Freer, Federal
Trade Commission; James D.
Shouse, WLW; John J. Gillin, Jr.,
WOW; Chairman Ewin L. Davis,
Federal Trade Commission; Com-
modore Ellis Reed-Hill, Chief, Pub-
lic Information, Coast Guard; Paul
W. Morency, WTIC; Chairman Ar-
thur J. Altmeyer, Social Security
Board; Garland S. Ferguson, FTC;
G. Richard Shafto, WIS;

J. Leonard Reinsch, WSB; Ge-
rard D. Reilly, NLRB; Frank Stan-
ton, v-p and general manager, CBS;
Martin B. Campbell, WFAA; Clair
R. McCollough, WGAL; John E.
Fetzer, WKZO; T. A. M. Craven,
WOL; William B. Ryan, KFI; E. L.
Hayek, KATE; F. W. Borton,
WMAQ; Hoyt B. Wooten, WREC;
Harry R. Spence, KXRO.

Hallicrafters Dividend

HALLICRAFTERS Co., Chicago,
in meeting on Tuesday declared a
10 cents a share regular quarterly
dividend on its common stock, pay-
able November 15.

KRN

THE -
COWLES
STATION

for

Des Moines
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Detroit to Attack Time Shift Headache

Standard Time Sought
For Networks During
Summer Months

FIRST organized effort of a major
market city to attack the time-shift
problem due next spring with local
revivals of daylight time will be
teken this week in Detroit. Man-
agers: of network affiliate stations
in Detroit will attend a meeting
called by H. Allen Campbell, gen-
eral manager of WXYZ.
Sentiment for similar meetings
is developing in other cities where
the network shift to daylight sav-
ing conforming with New York’s
time has brought one of broadcast-
ing’s worst headaches—a headache
that was quiescent during the four-
year period of war time.
Movement is growing to bring
together all affected interests—
networks, stations, advertisers and
agencies. Still in the discussion
stage, the idea is gaining support.

Revenue Loss

Many network affiliates are of
the belief that networks may pay
more attention to station com-
plaints about time change if affili-
ates become sufficiently vocal.
Heavy loss of revenue is faced in
many cases, and station executives
are going into the matter.

Adherence to standard time by
networks would solve the problem,
it is suggested. Railroads have fol-
lowed this plan, changing sched-
ules where necessary.

Cooperation of trade associations
in the time problem is expected to
develop. Adrian Samish, American
program vice-president, proposes
that NAB, Assn. of National Ad-
vertisers and American Assn. of
Advertising Agencies should study
the problem and form an inte-
grated program.

The NAB board of directors at
its Oct. 1-2 meeting went into the
subject at considerable length. It
went on record as favoring all ef-
forts to attain uniformity in time.
The NAB staff was instructed to
contact Federal agencies and Con-
gressional leaders to inform them
of the problems created by the
spring shift to daylight saving.

Several bills affecting time still
are pending in Congress since en-
actment of the measure repealing
war time.

Statement by Mr. Samish on the
time situation follows:

“We now are studying our broad-
cast schedule in the light of prob-
lems which have developed due to
the ending of War Time and the
return of Standard Time. This pre-
sents few difficulties because our
schedule operates by the clock, and
no immediate rescheduling is nec-
essary.

“The return, in certain sections
of the country, of Daylight Time
next spring will be another mat-
ter. We believe that the ANA,

Broadcast Advertising

NAB, and AAAA should study the
problems as a whole and formu-
late an integrated program.
“Perhaps there should be some
consideration given to the railroad
technique of remaining on Stand-
ard Time, with adjustments in the
various cities. It may prove more
practical to have each network ad-
just its schedule individually, in
order to best take care of the in-
terests of the public and the pro-
grams. But in any case we should
meet and discuss the problem.”

Should Be Relieved

Phillips Carlin, MBS program
vice-president, declared:

“Disadvantages accruing from
changes in time give broadcasters
a semi-annual headache which
should be relieved. Were all urban
communities to adhere to such pre-
seribed time changes, making the
shift to new time simultaneously,
there would be no problems in-
volved.

“However with the inclination
on the part of various metropoli-
tan centers to turn individualist
on such occasions, a state of con-
fusion arises in conflict in time of
local programs with those of the
networks, with John Q. Public the

greatest loser of all. Although we
in broadcasting can hope for and
work toward ultimate solution of
this problem, the local considera-
tion with bearing upon it are so
many and varied that the achieve-
ment of a time conformity through-
out the nation cannot be enjoyed
soon.” :

WAYLAND H. EVANS

IS ACCIDENT VICTIM

WAYLAND H. EVANS, 45, pres-
ident of Wayland Assoc., Chicago
advertising agency, died accident-
ally Sept. 29 when he was struck
during an altercation involving
patrons in a Chicago -cocktail
lounge. Police said Mr. Evans and
a party of friends were leaving the
lounge when the accident occurred
and were in no way involved in the
argument. An inquest is to be held
Oct. 10. Funeral services were held
Saturday, Oct. 6. He is survived
by his parents, his widow, Frances,
and three children.

A meeting of the board of direc-
tors of the agency will be held Oct.
9 to elect a successor to Mr. Evans.
He organized the agency which
bears his name in 1923.

THIS IS

BILL...

.....one of the service station managers who kept hun-
dreds of thousands of necessary cars on the roads during
the war and sold over $115,718,000 worth of gasoline during
the war years. Think of what the gasoline market will be.
in postwar years in eastern and central New York and
western New England—the WGY COMMUNIT Y*—one
of the richest areas in the nation!

And WGY is the ONLY medium which combines this
valuable market into ONE coverage area.

*WGY’s primary and secondary areas contain 18 cities with a pop-
ulation of over 25,000, 39 cities of over 10,000, and 40 incorporated
towns and villages of over 5000 population.

WGY

SCHENECTADY, NEW YORK
50,000 watts— NBC— 23 yeors of service
Represented Nationolly by NBC Spot Sales
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Joyner
(Continued from page 18)

golf—just as much as the lovers
of symphony music enjoy the con-
cert series of the Pittsburgh Sym-
phony and the New Friends of
Music concerts. All of them find a
common understanding and enjoy-
ment of FM for its almost total
absence of noise and interference,
and realism provided by its wide
aural range.

At WTNT in Pittsburgh, the
first FM station in Pennsylvania
and one of the pioneer FM stations
in the world, our plans were based
primarily upon a program service
which would bring to the listeners
the full benefit of FM. With full
confidence in FM’s future we have
remained mindful that it is an en-
tirely new method of broadcast-
ing, which gave our listeners an
entirely new concept of radio en-
tertainment—thus opening new and
untried vistas in the all-important
realm of programming.

As a pioneer in FM we believe
entirely and completely in its
future. We have proven to our own
satisfaction that we are right and
we are confident that with proper
programming the public will find
FM an improved system of broad-
casting, justifying all of its claims.

5 Millivolt
Contour
Jansky &
Bailey -

Washington, 4 r
D, C, i}\ )
KEY— o

Primary—White
Secondary—Dark
Gray

7 THRIVING INDUSTRIAL MARKET
2 PROSPEROUS AGRICULTURAL MARKET

For 25 years WDZ has programmed for the two
major groups of people comprising this vast Cen-
tral Hlinols market—1,828,626 of them. They have
money to spend. And the confidence they have in
WDZ means volume sales for WDZ- advertlsed
products. Your share is waiting.

NEW WDZ BROCHURE Now Ready

Solid facts about the WDZ market, boiled to essentials.
A copy is yours for the asking.
HOWARD H. WILSON COMPANY, Representatives
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TIMEBUYERS TURNED TABLES on President Thomas G. Tinsley of
WITH Baltimore and WLEE Richmond, Va., at dedication of WLEE
last Monday night, presented their host with desk set. Mr. Tinsley had
chartered an Eastern Airlines plane to fly group from New York to
Richmond. Bottom row (1 to r) : Roland Van Nostrand, Benton & Bowles;
R. C. (Jake) Embry, vice-president, WLEE; Mr. Tinsley; Irvin G. Abe-
loff, WLEE general manager; Frank Silvernail, . BBDO; Frank Haas,
Erwin, Wasey & Co.; Carlos Franco, Young & Rubicam. Top row, same
order, Fritz Snyder, Betty Powell, Biow Co.; Gordon Mills, Arthur
Kudner Inc.; Vera Brennan, Duane Jones Co.; Jack Allison, Headley-
Reed Co., WITH-WLEE representatives; Mary Dunleavy, Pedlar &

Ryan;

Chester Slaybaugh, Morse International;

Gertrude Scanlan,

BBDO; Frank Hayes, Headley-Reed; Linnea Nelson, J. Walter Thomp-
son Co.; William C. Dekker, McCann-Erickson; Bea Gumbinner, Law-
rence C. Gumbinner Adv. Agency; Frank Headley, Headley-Reed; Betty

Barrett, Donahue & Co.

RICHMOND STATION

FORMALLY OPENED

WITH the fanfare of a Hollywood
premier, WLEE Richmond, Va.,
operating with 250 w on 1450 ke,
was formally dedicated last Mon-
day, pledged by Thomas G. Tins-
ley, owner, to public service “as a
part of the civic and industrial
life of Richmend.”

More than 5,000 persons, includ-
ing some 20 New York timebuyers,
city, state and military officials,
jammed the Mosque, Richmond
city auditorium, to witness a 2%-
hour stage production. WLEE
went on the air at 6 a.m. last Mon-
day, with 72 local sponsors in addi-
tion to a full Mutual schedule,

Lewis G. Chewning, president of
the Richmond Chamber of Com-
merce, declared WLEE would be
a “real contribution to the city of
Richmond” and was ready to “as-
sume its responsibility in this com-
munity.” He paid tribute to Presi-
dent Tinsley, also owner of WITH
Baltimore, and to Irvin G. Abeloff,
WLEE general manager who, for
14 years, had been with WRVA
Richmond.

Mayor William C. Herbert of
Richmond commended Mr. Tinsley
for his ability to build programs in
keeping with the local community.

WLEE, with offices and five stu-
dios in the Broad-Grace Arcade in
downtown Richmond, will be head-
ed by Mr. Tinsley, with R. C.
(Jake) Embry, his assistant, as
vice-president. Mr. Abeloff an-
nounced his staff as follows: Nor-
man Manwarring, formerly of
WMBG Richmond; Lt. Comdr.
Sampson Scott, USNR retired,
and Leonard Taylor, formerly of
WHAT Philadelphia, sales depart-
ment; Betty Shettle, formerly of
WITH, traffic manager; Jim Fair,
formerly of WAAT Newark, pro-
gram director; Jim Duff of WITH,
chief engineer; Eleanor Morris,
music director. Station uses AP
radio wire news.

Cuban

(Continued fom page 18)

another 4 channels with a power of
from 500 w t0 5 kw.
Besides this, in accordance with I b,

claims for itself the right to use the
channel of 680 kw as clear channel to
be used in Cuba by a class 1-A.sta-
tion.

The Cuban Administration, after a
precise technical study of the present
condition of the broadcasting stations
of the countries which join the NARBA,
demands the right to use the following
channels:

580 kc from 5 to 10 kw, directional an-
tenna east of the Villas

600 k¢ up to 50 kw,
tenna east of the Villas

620 k¢ up to 20 kw, directional an-
tenna east of the Villas

These stations should be classified
as Stations 1I1I, special channels for
Cuba, as per Table V, Appendix L

640, 730, 740 and 800 kc In any lo-
cality of the Island, with directional
antennas, 50 Kkw power as Class II sta-
tions, glvmg to the existing dominant
station the protection quoted in the
Appendix II, Table I, to Class 1-B sta-
tions.

860, 910 and 920 kc in any locality of
the Island, with directional antennas
as stations of the Class II, guaranteeing
the same protection, limiting his power
to a maximum of 20 kw.

950, 860, 1030 and 1060 k¢, in any of
the Island's localities, with directional
antennas, as II Class stations, guaran-
teelng the same protection and limiting
its power to & maximum of 10 kw.

Furthermore Cuba demands the right
to use Class II station up to four of the
foliowing channels: From 500 w to 5 kw,
employing directional antennas and
guaranteeing to the existing dominant
station the protection determined in
Appendix II, Table I, to Class I-B sta-
1';‘lon. 660, 670, 720, 760, 770, 830 and 890

C.

Considering that the NARBA ceases '
to be in force on March 29 of 1546,
the Cuban Administration requests the
urgent drafting of a covenant agree-
ment or understanding which will per-
mit it to use the channels Cuba re-
quires, under the appointed conditions,
as an Indispensable measure to main-
tain order in the use of the broadcast-
ing channels in the region covered by
sald agreement.

Insofar as the use of the sald chan-
nels requires expensive installations
useful only for the specific frequency of
the station that will use it, the Cuban
Administration finds no justification to
compel its broadcasting station the con-
struction of such installation unless the
stations would be protected through Re-
glonal Agreements or understandings,
with the neighbor nations with which
it would have to share these channels,
economically reasonable length of time,
against changes.

directional an-
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TV Channel Assignment List
Is Revised With 90 Changes

ASSIGNMENT of additional chan-
nels for commercial television in
various metropolitan districts over
the number previously designated
and reductions in others were made
last week by the FCC with the is-
suance of a revised table of tenta-
tive allocations.

The Commission said its original
table contained “some typographi-
cal errors” which have been cor-
rected in the new list, which also
includes additional channels it was
found possible to assign.

A comparison of the original
and the corrected table reveals
numerous changes in the number
of channels assigned and the par-
ticular channels designated for
metropolitan districts. Altogether,
90 changes are indicated among
the 140 districts listed.

Get Five Instead of Four

The following cities are given
jve instead of four channels: Den-
ver, Memphis, Minneapolis - St.
Paul, New Orleans, Salt Lake City,
San Antonio, Spokane. The San
f‘rancisco-Oakland area gets six.

Districts increased from three to
lour channels are Amarillo, At-
anta, Beaumont-Port Arthur, Cor-
ws Christi, Davenport-Roek Is-
and-Moline, Des Moines, El Paso,
fresno, Houston, Jackson, Jack-
onville, Kansas City, Little Rock,

Seattle, Shreveport, Springfield,
Mo., Tampa, Tulsa, Waco, Wichita.

Increased from two to three
channels are Fort Worth, Omaha-
Council Bluffs, Portland, Me., Ro-
chester. Given two instead of one
are Winston-Salem, Montgomery,
and Dayton. Terre Haute, which
was previously assigned a com-
munity station, is also given a
metropolitan channel and Char-
lotte, which had been assigned a
community station, is also given
three metropolitan stations.

Approximately 40 cities are
given reductions in the number of
channels assigned. Boston is cut
from five to three. Reduced from
four to three are Buffalo-Niagara,
Charleston, W. Va., Cincinnati,
Indianapolis, Milwaukee, Norfolk-
Portsmouth-Newport News, Sioux
City.

Decreased from three to two are
Austin, Birmingham, Charleston,
S. C., Dallas, Durham, Galveston,
Saginaw-Bay City, Tacoma. Re-
duced from two to one are Topeka,
Lincoln, and Columbus, Ga.

Metropolitan stations are elimi-
nated from Canton, O., San Jose,
and Wheeling. Community chan-
nels are taken away from Winston-
Salem, Montgomery, Grand Rapids,
Dayton, and Charlotte.

The Commission will hold hear-
ings on Thursday to draft final

diami, Mobile, Nashville, Okla- rules and regulations and engineer-
ioma City, Phoenix, Pueblo, Sac- ing standards for commercial tele-
-amento, San Diego, Savannah,vision.

SSI WILL PROMOTE

HIGH SCHOOL GAMES

SCHOLASTIC SPORTS INSTI-
TUTE, New York, is a newly or-
ganized group which will serve as
a commercial link between spon-
sors and radio stations for inter-
scholastic high school games broad-
casts. Organization expects to pro-
mote high school games to popular-
ity and will act as a consultant for
sponsor and work out details with
high school officials.

Negotiations are under way to
have the project sponsored by either
Coca Cola Co. or General Foods
(Wheaties). Plans tentatively are
to air games in about eight states
around Jan. 1 and to increase the
number of stations later on. By
arousing interest in the games the
SST hopes to combat juvenile delin-

- quency. A forecast of games is dis-

tributed to high schools.

SSI is headed by G. Herbert Mc-
Cracken, vice-president of Scholas-
tic Publications. Henry Stample-
man, former copy-writer and ac-
count executive with Warwick &
Legler, is executive secretary. Dick
Dunkel, director of National Inter-
collegiate Statistical Bureau and
originator of “Dick Dunkel’s Rat-
ings and Forecasts”, will do the
forecasts and is a director of the
National Interscholastic Bureau of
SSI. George Schreier, formerly with
American, is public relations direc-
tor for the Institute.

KMOX

St. Louis

GEORGE E. HALLEY
TEXAS RANGERS LIBRARY

HOTEL PICKWICHK, KANSAS CITY &, .6..

JABLE SHOWING ALLOCATION OF TELEVISION CHANNELS TO
METROPOLITAN DISTRICTS IN THE UNITED STATES

(Note: This table applies only to the 13 television ch la a ble for iai
a addition, applications may be filed for exper 1 televisi i b 480 nnd 920
regacycles.)

Total Statlons
Metropolitan District Sales Channel Nos, Metro-
(U. 8. Census 1940) Rank Population (Metropolitan)  politan Community
35 849,706 5 1 1
lhan
*henecudy 238 431,576 2,479 11 5
roy

llentown
ethlehem 43 826,142 [} 1
aston
itoona 111 114,094 9 1 1
marilio 136 53,463 2,4,5,17 4 6o
sheville 132 76,824 5,7 2 .
tlanta 26 442,294 2,5,8,11 4 og
tlantic City 83 100,096 0 1
ugusta, Ga. 186 87,809 6 1 1
ustin 106 106,193 8,16 2 oR
altimore 18 1,046,692 2,4,7 8 0
S mont } e0 138608  3,6810 4 ao
inghamton 5 145,156 2 1 1
irmingham 42 407. 851 4,9 2 an
ost on 5 2,850,614 2,4,7 3 0
'igxleport, Conn. - 58 216,621 L] 1
uffal
i 2alol } 14 867,719 4, 7,9 3 .
anton, Ohio 63 200,352 0 1
edar Rapids 116 73,219 7,11 2 ..
harleston, S. C. 127 98,711 1, 10 2 ..
harleston, W. Va. 88 186,332 2,17, 11 3 oo
harlotte 99 112,986 8,9, 11 8 ao
hattanooga 76 198,216 8,6, 10 3 ..
hicago 2 4,499,126 2,4,6,7,9 5 0

* ncinnati 16 789,809 2,4,7 8 ao
leveland 9 1,214,943 4,179, 3 00

lumbia 117 89,656 2,4,8 3 05
Slumbus, Ga. 133 92,478 8 1 1
)lumbus, QOhio 29 866,796 8, 6, 8 88
orpus Christi 121 70,677 8, 6, 8,10 4
allas 27 548 4 2

76 .
(Conti‘nued on page 75)

1 community station may algo be available in this clty if a showing i8 made that such assignment
suld not make im ble the assignment of a station to another city which has a reasonable
obnbility of a station bein; locnted there,

* Assigning a station to would i of a station from either Reading,
ork, Easton, Pa., or Wilmington, Del Moreover, such & station in Lancaster would be severely
mted by interference
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Broadcast Advertising

No Shortage
of Long Hair

Did you know that 62% of_the..radio
public enjoys programs of serious
music?

This figure was shown in a national sur-
vey among radio listeners six years ago.
Today that percentage is-even greater.

The truth is that the average American

is far more appreciative of so-called long "

hair music than is generally believed. i

Until BMI entered the scene, few of the //}I':l:l
i

oustanding works by our contemporary
composers of serious music had bheen %
licensed to broadcasters. Today, how-
ever, BMI grants the exclusive perform-
ing rights to music by the members of
the American Composers Alliance.

This encouragement to modern com-
posers is reflected in the increasing flow
of distinguished music specifically de-
signed for the enjoyment of radio
listeners.
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You can cover Ohio's Third Market at

less cost. American Network offiliate.

Ask HEADLEY-REED

WFEFM)

YOUNGSTOWN, OHIO

Horace N.Sta

ARND COMBPENY

RADIO
STATION

‘REPRESENTATIVES

offices
MONTREAL = WINNIPEG
TORONTO

MUTUAL
NETWORK
Now On

WMOH!

Over 160,000
Radio Homes In
5 MV /M Area!

WMOH

Hamilton, Ohio
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NAB Board

(Continued from page 16)

Washington; Gordon Gray, WSJS,
WMIT Winston-Salem, N. C. Rep-
resenting NAB were Paul W.
Morency, WTIC Hartford; Frank
Stanton, CBS; Leslie C. Johnson,
WHBF Rock Island; C. E. Arney
Jr.,, NAB; Justin Miller, NAB;
J. Harold Ryan, NAB.

Out of that session and a lunch-
eon the following day came an
NAB proposal to FMBI for sub-
mission to the Oct. 20 Chicago
meeting of FMBI at the Ambassa-
dor East.

Desire for a unified trade asso-
ciation to cover all branches of
broadcasting—AM, FM, television
especially—was expressed by NAB
spokesmen. Main question at issue
was the basis by which NAB could
best serve FM. NAB contended
that FM is another form of broad-
casting and not a different medium,
therefore has the same problems
as AM.

On the other hand FMBI is still
irked. by the FCC’s allocation of
frequencies, feeling that it is en-
titled to more space in the portion
of the spectrum under 100 me. It
feels that a merger with NAB
should provide for a continued
campaign for more FM channels.

FMBI-NAB Merger

Proposed to FMBI is an NAB
administrative setup that would
include an FM department as an
integral part of the overall asso-
ciation. This department would
have its own board of directors, it
was suggested, with three repre-
senting either AM or AM-FM sta-
tions, three representing indepen-
dents (FM) and a chairman.

Mutuality of interest is shown
by the fact that 85% of FMBI
already- is represented in NAB,
with many of those belonging to
both groups feeling that one asso-
ciation should handle all their in-
terests. Many AM broadcasters
foresee FM as the supplanter of
AM, and they propose to be in
there pitching with an FM signal.

Mentioned during board sessions
on a unified association was a
proposal to look into television as
another NAB department. Tele-
vision Broadcasters Assn. was
viewed as basicly engineering in
operation, and it was felt that tele-
vision, like FM, is merely another
form of broadcasting.

Revived at the board’s meeting
was the proposal to award annual
“Oscars” for meritorious service
in the field of radio. Plan originally
was suggested by a Hollywood
publicity firm, and would be
handled in a manner similar to
the Academy of Motion Picture
Arts & Sciences.

The board passed a resolution
advising that a committee be
named-to determine the degree of
interest in and methods for han-
dling a system of awards. Naming
of committee is expected soon.

Other angles of industry public

Miller for Miller

THE MILLERS are having
their day in court, Chairman
Paul A. Porter of the FCC
told the inaugural guests.
Justin Miller succeeded J.
Harold Ryan as NAB presi-
dent, Mr. Ryan having suc-
ceeded Neville Miller. In
turn, Wilbur Miller succeeded
to one of the three vacancies
on the U. S. Court of Appeals
for the District of Columbia.

relations were discussed but no
definite action was taken.

Membership of the Broadcast
Measurement Bureau board was
completed with election by the
NAB board of Joseph O. Maland,
WHO Des Moines, for large sta-
tions and Robert T. Mason, WMRN
Marion, O., for small stations.
Both will serve three-year terms.

Hugh M. Feltis, BMB president,
was directed to prepare a brochure
explaining the valie of BMB
measurement data to small sta-
tions.

Mr. Feltis reported to the board
that BMB now had signed 62% of
U. S. operating commercial sta-
tions, or 545 in all. The list is
broken down into 41 large stations
(609%), 236 medium stations (67%)
and 269 small stations (58%). In
addition there are 4 FM and one
Canadian station, a grand total of
550 subscribers,

NAB board was given a report )

on the BMB directors meeting
Sept. 14 at which the measurement
plan was officially designated “BMB
Index of Station Audience”, a net-
work participation plan was ap-
proved and the terms “primary”,
“secondary” and “tertiary” were
eliminated. Under the designation
formula BMB will publish total
audience figures and percentages,
leaving to individual subscribers
the mapping details. These will be
subject to a Code of Practice to be
finally adopted by the BMB board
at a meeting next January.
President Miller was authorized
by the board to name a committee
to consider participation in the
proposed Inter-American Assn. of
Broadcasters, and to bring in a
recommendation (see story page
18). :
The board indicated willingness
to comply with any feasible plan
to assist the Government in effec-
tive use of the medium to promote
U. S. activities. Nothing can be
done until the Government itself
sets up a plan to classify and allo-
cate radio programs and announce-
ments for some 50 agencies in-
terested in reaching the public.
Mr. Arney reported on a meet-
ing of OWI, Treasury and other
officials, which he attended in an
advisory capacity. Various methods
of handling the U. 8. radio alloca-
tion problem were discussed at
this meeting. At present the OWI’s
Network Allocation Plan is being
handled by War Advertising Coun-
cil with Treasury funds. This proj-

ect ends Dec. 8 at the close of
the Victory Loan drive.

At that time the whole situation
will be up in the air unless action
is taken.’ Network allocation is a
minor phase of the problem.

President Miller and Secretary-
Treasurer Arney were instructed
to study thoroughly all angles of
the war veteran employment prob-
lem. Stations generally are aiding
in relocation of veterans in their
communities. They have little
chance to hire additional help, as
a rule, since full complements are
employed now and veterans are
returning to the stations they left.

No training program for broad-
cast employment is feasible at this
time, it was felt, since staffs are
already filled but interest was
shown in projects for training of
veterans in other branches of
electronics.

The board went on record as
favoring efforts to bring about
uniformity in time and directed
that attention of appropriate agen-
cies be directed to the problems
created by varying times.

Report on BMI

BMI progress was reported by
Sydney Kaye, v-p and counsel, and
Merritt Tompkins, v-p and gen-
eral manager. More careful super-
vision by station managers of music
was urged. Music committee was
asked to consider ways by which
broadcasters could be assisted in
better utilizing music under per-
formance rights contracts.

Next board meeting probably
will be held in January.

Directors who attended the meet-
ing, with districts, were: Paul W,
Morency, WTIC, District 1; Kolin
Hager, WGY, 2; Campbell Arnoux,
WTAR, 4; F. W. Borton, WQAM
Miami, 5; Hoyt B. Wooten, WREC,
6; James D. Shouse, WLW, 7; John
E. Fetzer, WKZO, 8; Leslie C
Johngon, WHBF, 9; John J. Gillir
Jr, WOW, 10; E. L. Hayek
KATE, 11; William B. Way
KVO0O, 12; Martin B. Campbell
WFAA, 13; Hugh B. Terry, KLZ
14; William B. Smullin, KIEM
15; William B. Ryan, KFI, 16
Harry R. Spence, KXRO, 17.

Directors-at-large, J. Leonar(
Reinsch, WSB, and J. Harold Ryan
WSPD, for large stations; T. A. M
Craven, WOL, and G. Richar¢
Shafto, WIS, for medium stations
Matthew Bonebrake, KOCY, an¢
Clair R. McCollough, WGAL, fo:
small stations.

For networks,
CBS; Frank M. Russell,

Frank Stanton
NBC

Mason on FTC

LOWELL B. MASON of Illinoi
was named by President Truma)
last week to succeed the late Charle
H. March on the Federal Trad
Commission. Nominated for :
seven-year term Mr. Mason is :
son of former Senator William E
Mason of Illinois and has law offi
ces in Chicago and Washingtor
His nomination was approved Fri
day by the Senate Interstate Com
merce Committee.
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TV Channel Assignments

(Continued from page 78)

Metropolitan District
(U. 8. Census I949)

Davenport
Rock Island
Moline
Dayton
Decatur
Denver

Des Moines
Detroit
Duluth
Superior
Durham

El Paso

Eri
Evansvxlle, Ind.
Fall Ri

Fort Wayne
Fort Worth
Fresno
Galveston
Grand Rapids
Greensboro
Hamilton
Middletown
Harrisburg
Hartford
New Britain

Ashland, Ky.
Indianapolis
Jackson
Jacksonville
Johnstown, Pa
Kalamazoo
Kansas City, Mo.
Kansas City, Kans.
Knoxville
Lancaster
Lansing
Lincoln

Little Rock
Los Angeles
Louisville
Lowell
Lawrence
Haverhill
Macon
Madison
Manchester
Memphis
Miami
Milwaukee
Minneapolis
St. Paul
Mobile
Montgomery
Nashville

New Haven
New Orleans
New York
Northeastern New Jersey
Norfolk
Portsmouth
Newport News
Oklahoma City
Omaha
Council Bluffs

Peoria
Philadelphia
hoenix
Pittsburgh
Portland, Maine
Portland, Oreg.
Providence, R. I.
Pueblo
Racine
Kenosha
Reading
Richmond

Rockford
Sacramento
Saginaw
Bay City

t Joseph

nlt Lake City
an Antonio
an Diego
San Francisco
Oakland
San Jose
'Savannah
Scranton
Wilkes-Barre
Seattle
Shreveport
Sioux City
South Bend
Spokane
Springfield, Ill.
Springfield, Mass.
olyoke
Springfield, Mo.
Spnngﬁeld, Ohio
Stockton
Syracuse

.1 community station may also be available in this city if a showing is made that such assignment
would not make impossible the assignment of a station to another city which has a reasonable

————

Sales
Rank

67

44
122
26
59
6

72

139
105
95
93

55
64

119

140
97

78
48
104
8

102
54
77

129

108

134
125
108

46

Population

174,995
271,518

2,295,867
157,098
69,683
115,801
134,039
141,614
272,648

188, 554
3

170,979
455,357
88,008
195,619
151,781
77,218

634,098

151,829
182,027
110,356
88,191
126,724
2,904,596
484 408

884,969

790,336
911,077
144,906

" 11,690,520

880,396

221,229
287,269
162,566

158,999
158,888

86,991
1,367,977
204,488
819,010
256,268

1,428,525

129,867
117,970

629, 581
452,689

394,628

70,514
77,406
79,387

258,852

Channel Nos.
{Metropolitan)

2,4,59
5,11
2,4,517,9
2,4,579
3,8, 10
3,6,8,10
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(Continued on page 76)

probability of a station being located there,

* Assigning a station to Lancaster would require deletion of a station from either Reading,

York, Easton, Pa., or Wilmington, Del.

limited by interference.

BROADCASTING

Moreover, such a station in Lancaster would be severely

Broadcast Advertising

Total Stations

Metro-
politan
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JOSEPH HENKIN DIES
AFTER LONG ILLNESS

JOSEPH HENKIN, president and
general manager of Sioux Falls
Broadcast Assn., licensee of KELO
and KSOO Sioux Falls, S. D., died
last Wednesday
morning in Sioux
Falls after a pro-
longed illness.
He came to
this country over
50 years ago and
lived most those

years in South
Dakota. In an
editorial tribute

Mr. i—Ienkin

in the Sioux Falls
Daily Argus
Leader, the paper said of him,
“With his death there is closed a
career of accomplishment and of
service, of building and of prog-
ress.”

Mr. Henkin, with his son, Mor-
ton, and daughter, Ruth, owned
75% of Sioux Falls Broadcast
Assn. Inc. Recently, the FCC, act-
ing under the duopoly regulations,
ordered the company to dispose of
either KSOO or KELO [Broap-
CASTING, Oct. 1]. The Commission
gave the company until March 25.
1946, to act on the decision.

Roberts Reelected Head,

Chicago Managers Club

HARLOW ROBERTS, vice-presi-
dent of Goodkind, Joice & Mor-
gan, Chicago, was reelected presi-
dent of the Chicago Radio Manage-
ment Club at its Oct. 3 meeting.
Other officers elected for 1945-46
include: Margaret Wiley, vice-pres-
ident; John Carey, treasurer; Hilly
Sanders, secretary. Elected to serve
on RMC’s board of directors were
Kay Kamelly, Holman Faust, Mark
Smith and Harry Gilman. The Club
also approved a motion to petition
Chicago’s City Council to revoke
the local ordinance affecting day-
light saving time so that the city
would observe time changes in line
with New York,

Ward Co. Accused
CHARGES that Montgomery Ward
& Co., Chicago, has misrepresented
the number of tubes contained in
radio receiving sets it sells and also
the capacity of the sets for televi-
sion reception are contained in a
complaint issued by the Federal
Trade Commission. Complaint
charges the company in various
statements represented its sets as
being equipped with either six,
seven, eight, nine, eleven or twelve
active, fully functioning tubes and
as being equipped for television.
FTC claims the sets are not
equipped with designated number of
necessary, fully functioning tubes
and that sets are not wired for or
capable of television reception. Ac-
cording to the complaint, sets con-
tain one or more nonfunctioning,
tuning beacon, or rectifier tubes
performing no customary function
in detection, amplification, and re-
ception of radio signals.

GATEWAY
T0 THE
RICH
TENNESSEE
VALLEY

Every national advertiser
wanting results in the
MarrTiME PROVINCES

OF CANADA
should make sure that his
schedule includes

CHNS

Halifax, Nova Scotia

JOS. WEED & CO.
350 Madison Avenue, New York
Representatives

WBCA, Schenectady, N. Y.

- . . your Telescript sales presen-
tations have been most help-
ful . . , think these sales
helps the most constructive
sales aids we have received
from any source.

Leonard L. Asch,

President

available through

PRESS ASSOCIATION, mc.

kefeller Plazo
H. Y.

!!JlM"

is still overseas

WRBL

Columbus, Ga.

J. W. Woodruff, Sr., Manager
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TV Channel Assignments

(Continued from page 75)

50,000 Watts
Clear Channel

CBS Affilliate—Represented Nationally
by The Katz Agency, Inc.

To Reach the People of
JACKSONVILLE

Quickly—
Effectively

ONE OF THE STATIONS
GR‘HI NATION

kew

OREGON

FPORTLAMND

ALPRALESENTED MATIONALLY
Y COwWans PRTIRY & CO. NG
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Total Stations
Metropolitan District Sales Channel Noll. Metro- i
(U. 8. Censua 1940) Rank F (M« ) politan ¥ Community
;ncom 74 156,018 4,9 2 ..
ampa
e } oe1 2me08 2,457 4 .
Terre Haute 116 83,370 6 1 1
Toledo 34 841,663 6 1 1
‘Topeka 128 17,749 7 1 1
Trenton 60 200,128 6 1 o
Tulsa 65 188, 662 8,6,8,10 4 oo
) } es 19712 6 1 1
Waco 188 11,114 8, 6,19, 11 4 oo
‘Washington 12 907,816 6,9, 11 3 ..
‘Waterbury 86 144,822 0 1
Waterloo 120 67,060 3,6} 2 o]
‘Wheeling 82 196,340 0 1
Wichita 86 127.308 2,4,5,9 4 ..
‘Wilmington 62 188,974 0 1
Winston-Salem 124 109,833 6,8 2 og
‘Worcester 41 806,194 6 1 0
York 118 ,627 0 1
Youngstown 36 372,428 11 1 1
.1 ity station ma; ?' also be avallable in this city if a showing is made that such assignment
would not make Impossible the assignment of a station to another clty which has’a reasonable

probability of a station be(n located there,
* Assigning a station to

would require deleti

of a atation from either Reading,

York, Easton, Pa., or Wilminzton, Del. Moreover, such a station in Lancaster would be severely

limited by interference.

CONTRACT IS SIGNED
BY NABET AND WOR

FOLLOWING the conclusion of
its contracts with American and
NBC the week before, NABET last
Thursday signed a renewal con-
tract with WOR New York. New
contract, which runs until Jan. 1,
1947, is reported to be virtually a
duplicate of the ones with the net-
works, calling for an eight-hour
day and a scale from $57.50 for
beginners to about $110 for engi-
neers on the job more than six
years, with extra pay for super-
visors. WOR deal does not, how-
ever, have the year’s back pay
feature that is included in the net-
work contracts, as WOR’s contract
expired only about a month ago.
Meanwhile, CBS engineers, mem-
bers of the AFL union, IBEW, also
secured increases from that net-
work after the contract, which was
not to expire until Oct. 1, 1946,
was reopened at request of union.
This was done in accordance with
a clause permitting either party to
have it reopened as of Oct. 1, 1945,
for a wage adjustment. New con-
tract calls for a scale ranging from
$60 to $110 week. Working con-
ditions remain unchanged, but
length of contract was extended
six months, until April 1, 1947. New
CBS deal also shortens the period
between starting and maximum
salary from six to five years.

WGY Given Award

WGY Schenectady has been award-
ed the General Electric Plaque,
given annually to the station which
has distinguished itself by the most
efficient technical operation of a
broadcast transmitter, and for
maintaining during 1944 the most
nearly perfect operating record of
stations now or formerly operated
by NBC. The station has lost only 1
hour, 43 minutes, 256 seconds of
broadcasting time in nine years,
while compiling a total record of
62,210 hours, 28 minutes.

Keller Quits Govt.

MAJ. JOSEPH E. KELLER, in
Government service since May 1942,
last week returned to private prac-
tice with the Washington law firm
of Dow, Lohnes &
Albertson. He has
served as adviser
on state barriers
for the Office of
Defense Trans-
portation, as a re-
jired Army officer.
Maj. Keller, ap-
pointed consultant
on state barriers
by the late Joseph
B. Eastman, for-
mer ODT director, on May 11, 1942,
served in that capacity until going
on active Army duty in January
1943. Following his return from
Army service, he was named ad-
viser to Col. Johnson, Mr. East-
man’s successor. Formerly with the
FCC Law Department, Maj. Keller
had engaged in private law prac-
tice in Washington and Dayton.

School Series at WLS
Starts Its Tenth Season

ONE OF THE BIGGEST schools
in the country, with over 1,000,000
students and 30,000 -classrooms,
opened its tenth consecutive term
last week over WLS Chicago, with
classes five days a week at 1:15
p.m. CST.

With a new format geared to the
daily change of world history, the
WLS School Time program will
teach subjects for children of ele-
mentary and high school age. On
Monday, Gil Hix, member of WLS
news staff, will teach geography.
Tuesday, scientific subjects will
be discussed in “Adventures in
Health”. Arthur C. Page is the
author of the course. Wednesday,
“The Magic Harp” features WLS
concert orchestra directed by Her-
nan Felber.

Mr. Page directs curriculum, as-
sisted by Virginia Pickens, a grad-
uate of U. of Syracuse and New
York Teachers College.

Maj. Keller
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Statuette Plaques
For Each Station

DUPLICATES of the National
Radio Week commemorative stat-
uette, in plaque form, will be pre-
sented to all broadcasting networks
and stations, with individual call
letters silver embossed, Willard D.
Egolf, NAB director of public rela-
tions, announced last week. The
statuette, created by Charles Brad-
ley Warren, noted sculptor, has
been completed and will be pre-
sented to NAB by the Radio Manu-
facturers Assn, during the Nov.
4-11 celebration.

At a meeting in Philadelphia last
week the Radio Manufacturers
Assn, advertising subcommittee
speeded arrangements for RMA
participation in the week. It will
meet Oct. 18 in New York with the
NAB Public Relations Committee
for a joint discussion.

Some 25,000 radio set dealers will
use window displays provided by
the RMA. They will have booklets
suggesting observance methods and
also a display piece featuring a pic-
ture of the statuette. Broadcast
stations also will receive instruction
booklets.

National Retail Dry Goods Assn.
will support the week and bulletins
will be sent to member stores sug-
gesting local tie-ins. NAB is sup-
plying material for the NRDGA
bulletins. American Retail Federa-
tion is preparing bulletins for its
members.

Radio Executives Club of New
York will hold a “Network Old
Timers Day” Nov. 1, with members
of the Twenty Year Club participat-
ing. Chicago Radio Management
Club will hold a similar program
Nov. 7.

RULES ON STATION
TRANSFERS READIED

PROPOSED rules to govern future
transfers of stations are now un-
der preparation by the FCC, but
pending their adoption applicants
may follow the procedure laid
down in the Aveco-Crosley decision,
the Commission announced last
week.

The Commission said that where
the suggested procedure would be
applicable consideration of trans-
fers will be deferred. “However”,
it was stated, “the Commission
recognizes that some applicants
may be desirous of following the
general principles of the pro-
cedures in that decision without
awaiting the adoption of the final
rules,

“Accordingly in many cases
where applicants desire to follow
such general procedure pending
the adoption of formal rules, they
may file a statement to that effect
supplementary to the application
and include in such statement the
details of specific procedure, with-
in the framework of the announced
procedure in the Crosley decision,
which the applicants propose to
follow.”
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FM Assignment Protests

Requests for More Time
Will Be Acted

On Later

FOREGOING action on requests
for extension of time to begin
operations on the new FM fre-
quencies, the FCC announced last
week that its Oct. 15 hearing will
be limited to objections filed con-
cerning assignments in the New
York metropolitan district. In ad-
dition to protests received from
CBS and NBC, the Commission
disclosed, Bamberger Broadcasting
Service Inc. has filed objection.

Requests from existing stations
for additional time to make the
changeover to the higher band will
be acted on later, the Commission
declared, when it is more fully in-
formed on progress made by the
various licensees toward converting
their operations. A half dozen sta-
tions had advised they are unable
to obtain equipment required to
begin regular service on the Jan. 1
deadline.

Objections on Power

The Commission also acknowl-
edged that it has received objec-
tions by some licensees to the power
assigned their stations under the
new frequencies and that these pro-
tests will be considered at a future
date. Objections to power assign-
ments were filed by Maj. Edwin H.
Armstrong, licensee of WFMN Al-
pine, N. J., and Zenith Radio Corp.,
licensee of WWZR Chicago.

Maj. Armstrong, through his
counsel, Dow, Lohnes & Albertson,
objected to the radiated power lim-
itation of 6 kw assigned his sta-
tion, declaring it would be impos-
sible to serve New York City and
surrounding area.

He said that the present radiated
power of the station, which has
been operating on a regular sched-
ule since 1939, is between 100 and
125 kw. The “drastic reduction” in
power, he declared, correspond-
ingly decreases the service area.
He added that his investment of
well over $500,000 in the project
would be in large part destroyed
by the Commission’s action.

Zenith Claim

G. E. Gustafson, Zenith vice-pres-
ident in charge of engineering, pro-
tested the reduction of power from
650 kw to 12 kw in connection with
the change in frequency of WWZR
from 45.1 mc to 98.5 mc. He said
that comparative tests run by the
Milwaukee Journal, in which Zenith
participated, of the operation of
WMFM at 45.6 me and an experi-
mental station at 91 mec indicates
that the service from WWZR will
be “‘very seriously curtailed.”

Mr. Gustafson said that the re-
sults of the Journal tests, which
have been conducted over a period
of three months under careful con-
ditions, shows that “the effect of
transmissions on 100 mc¢ as com-
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pared to 50 mc in terms of what
the user of a radio receiver will get
will be very great, especially in the
rural areas, and the 100 mc service
will be much inferior.”

A request for a 30-day extension
of time to file objection to its FM
assignment was denied WGTR
Paxton, Mass., which asked that it
be permitted to submit evidence
bearing on its assignment in the
event the Commission’s action on
FM applications by the Yankee
Network in four New England
cities makes it desirable.

The Commission informed the sta-
tion that “if, as a result of action
. .. with respect to particular Yan-
kee Network FM applications, you
desire to call additional facts to the
Commission’s attention concerning
the assignment to WGTR, this may
be done by the filing of an appropri-
ate application at that time. Hence,
no postponement is necessary and
your request for postponement is
accordingly denied.”

Objection to the number of FM
channels assigned to the New York
metropolitan district was made to
the Commission by E. I. Godofsky,
former part-owner of WLIB Brook-
lyn, who contends there should be
as many FM stations in the area
as there are AM.

Mr. Godofsky, who plans to enter
FM, declared that the New York
metropolitan area should include
cities in northern New Jersey and
other surrounding territory. If this
were done, he points out, there
would be six or more additional
metropolitan channels assigned to
the area.

‘Adventure’ Troubles
WGN Chicago has refused to com-
ply with sponsor’s request to move
Human Adventure to New York
City, effective Oct. 14. St. George &
Keyes, New York, agency for Re-
vere Copper & Brass, program
sponsor, said agreement had been
made last year with U. of Chicago,
program supervisors, that show
could be moved on request but both
WGN and university officials deny
this. Program is owned by WGN
and will continue to be presented as
a public service feature, whether
Revere continues sponsorship or
not, according to William McGuin-
eas, WGN commercial manager.
Agency, which notified show pro-
ducers to announce program would
be moved to New York after 10-
10:30 p.m. (CWT) Oct. 3 broad-
cast, has threatened to drop show
when contract expires unless switch
is made.

Television Course
TELEVISION CLASSES for some
176 students are being held by
NBC western division in its Holly-
wood studios with network engi-
neers, representatives from 11 mo-
tion picture companies and elec-
tronic equipment manufacturers in
attendance.

® Broadcast Advertising

to be Heard

New Circuit for FM Sets

Developed by RCA Labs.

A NEW radio circuit for FM re-
ceivers which makes it possible to
build an FM set at a cost com-
parable to that of standard band
receivers, was described last Wed-
nesday by Stuart W. Seeley, man-
ager of the industry service divi-
sion of RCA Labs., before the New
York section of the Institute of
Radio Engineers.

The new RCA circuit is insensi-
tive to electrical interference of
all kinds, Mr, Seeley said, and op-
erates with equal effectiveness on
strong and weak stations. Its in-
corporation into a receiver elimi-
nates the need for additional tubes
and parts formerly considered es-
sential to FM sets, he added. RCA
Victor division announced the new
circuit would be embodied in fu-
ture models of its FM receivers.

TBA Meet to Present

Exhibit of Equipment

SECOND CONVENTION of Tele-
vision Broadcasters Assn., New
York, will be held in New York in
March or April, 1946, highlighted
by a wide display of television
equipment, including receivers,
cathode ray tubes and parts. J. R.
Poppele, president, said plans are
under way to enlarge the convention
exhibitions to a general exhibition.

“Television will begin moving in
a big way in 1946,” Mr. Poppele
said. “Instead of holding our con-
vention in December as last year,
the event has been moved to spring
when television receivers will be
ready in quantity for sale to the
public. All of the latest models
ready for distribution will be shown
at the TBA convention.”

News With Truman

FOR the first time the four major
networks are represented individ-
ually on a Presidential tour. Sched-
uled to leave Washington Satur-
day with President Truman were
Tris Coffin, CBS; Bryson Rash,
American; Bob McCormick, NBC,
and William Hillman, MBS. The
party goes first to Blytheville, Ark.,
then Caruthersville, Mo., winding
up Oct. 10 at Gilbertsville, Ky. On
Oct. 27 the President speaks over
all networks at 1:30 pm. (EWT)
from Central Park, New York, in
a Navy Day address. He'll use the
two-microphone system developed
by J. Leonard Reinsch, managing
director of the Cox stations (WIOD
WSB WHIO) and radio adviser to
the President. On Nov. 2 Mr. Tru-
man speaks on all networks from
Statesville, N. C., then visits Ra-
leigh. Each network will send its
own reporter on that trip. Hereto-
fore radio has been covered on
Presidential trips by the pool
method.
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Rcrions or the FCC

SEPTEMBER 28 TO OCTOBER 4

Decisions . . .

ACTIONS BY THE COMMISSION
SEPTEMBER 28

ADOPTED ORDER on own motion’

that hearing on promulgation of rules
and regulations and standards of good
engineering practice for commercial tel-
evision stations be postponed from 10-
4-45 to 10:30 a.m. 10-11-45. Time for
filing appearances and briefs extended
to 10-8-45.

ADOPTED ORDER that hearing on
B.sslxnment of FM frequencles to exist-

ing FM licensees in New York metro-
politan district shall be held before
Commission en banc 10:30 a.m. 10-15-45
for purpose of considering protests of
CBS, NBC and Bamberger Broadcasting
Service Inc. and receiving any other evi-
dence and information that may be
presented to Commission. Appearances
must be flled on or before 10-10-45.
Further ordered that on or before 10-10-
45 CBS, NBC and Bamberger should
file with FCC a statement specifying

exact frequencies which each of them
i requesting for assignment to their
FM stations in New York City and to
other existing FM stations in New York
metropolitan district.

OCTOBER 3

KJR Fisher’s Blend Station Inc.,
Seattle, Wash.—Granted petition to re-
move from hearing docket and granted
applications to assign license KJR (and
relay KEGR) from Fisher's Blend Sta-
tion Inc. to Birt F. Fisher.

WBML Middle Georgia Broadcasting
Co.,, Macon, Ga.—Granted acquisition of
control licensee corp. by E. D. Black and
E. G. McKenzle thru sale 50 sh common
stock (25%) by Mrs. Arthur Christie to
licensee corp. for $20,000.

W3X0 C. M. Jansky Jr. and Stuart
L. Balley d/b Jansky & Bailey, Wash-
ington, D. C.—Granted application for
asslignment of license developmental
statlon W3XO to WINX Broadcasting
Co. for $75,000.

Kenneth Edward Rennekamp, Ofl
City, Pa.—Adopted order granting ap-

SERVICE DIRECTORY

FREQUENCY MEASURING
SERVICE

Exact Measurements ¢ of any fime

R C A COMMUNICATIONS, INC.
64 Broad Street  NewYerk 4, N V.

Custom-Built
Speech Input Equipment
U. S. RECORDING CO.

1121 Vermont Ave., Wash. §, D. C.
Dlistrict 1640

. "GEA.IED TO AM-FM EX'ANSION‘
Redie ln‘lucrlag Consultante

Commercial Radio Equip. Co.

sas City, Mo,

Kan:
Washington, D. C Hollywood Cal.

MORE RF KILOWATT HOURS
PER DOLLAR WITH
F & O TRANSMITTING TUBES

Freeland & Olschner Products, Inc.

611 Baronne St., New Orteans 13, La,
Raymond 4756
High Power Tube Specialists Exclusively

plication for CP new standard station
1340 kc 250 w unl. (except for hours
now assigned WSAJ). Subject. to con-
ditions that applicant will be required
to install frequency and modulation
monitors as soon as available, as well
as antenna ground system, and to
select trans. site, all of which will be
in compliance with FCC Standards of
Good Engineering Practice.

ADOPTED ORDER on own motion. to
postpone until 10:30 a.m. 1-14-46 hear-
ing now set 10-23-45 re clear channel
broadcasting in standard broadcast
band (Docket 6741) and denied petition
of Clear Channel Broadcasting Service
and its 16 members for indefinite post-
ponement of hearing.

ADMINISTRATIVE BOARD ACTIONS

OCTOBER 1

KFOX Nichols & Warinner Inc., Long
Beach, Cal—Granted CP install new
trans.

KSLM Oregon Radio Inc., Salem, Ore.
—Same.

WINS Hearst Radio Inc, New York—
Granted mod. CP puthorizing increase
power, install new trans. and changes
in DA-DN, for change In type of trans.
and extension completion date from
11-3-45 to 60 days after grant. Permit
is granted subject to such conditions
a8 FCC chief engineer shall deem nec-
essary to determine that DA pattern is
obtained and maintained, and subject
further to express condition that per-
mittee shall satisfy legitimate com-
plaints on blanketing within 250 mv/m
contour, Including external cross mod-
ulation.

WPIK Potomac Broadcasting Co., Alex-
andria, Va.—Granted mod. CP author-
izing new station, for changes in trans.
approval of ant., and approval of trans.
site at Telegraph Road, approx. 1.5 mli.
SW of center of Alexandria. Permittee
granted waiver Secs. 3.55(b) and 3.60
of FCC Rules & Regulations on follow-
ing conditions: (a) that cathode ray
oscilloscope be used to continuously
monitor percentage muodulation; (b)
that upon commencement of operation
frequency checks by an external stand-
ard will be submitted daily to FCC un-
til satisfactory operation is indilcated.
and weekly thereafter until a frequency
monitor is installed which meets: ap-
proval of FCC chief engineer;  (¢) that
approved frequency and modulation
monitors will be installed as soon as
such equlp. becomes avatlable.

WKIK Inter-City Advertising Co.,
Columbia, S. C.—Granted license to
cover CP authorizing new statlon.
change location from 1732 Main St..
Columbia, to Jerome Hotel, Mailn at
Lady, Columbia. Also granted author-
ity to determine operating power by
direct measurement of ant. power. Li-
granted waiver Secs. 3.55(b) and

SOUND EFFECT RECORDS
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3.60 of FCC Rules & Regulations upon
following conditions: (a) that cathode
ray oscllloscope will be used to con-
tinuously monitor percentage modula-
tion; (b) that frequency checks by an
external standard will be submitted to
FCC weekly; (c) that approved fre-
quency and modulation monitors will
be installed as soon as such equip. be-
comes available,

WKY WKY Radiophone Co., Okla-
homa City—QGranted license to cover
CP_ authorizing increase in power, in-
stallation DA-N, and move trans. Algo
granted authority to determine oper-
ating power by direct measurement of
ant. power.

KWRD City of Dallas, Tex., area of
Dallas—Granted license to cover CP
covering new relay station to pe us
with WRR Dallas on 33.38, 35.02, 37 62.
39.82 mc with 2 w,

NEW-Relay Utah Broadcasting & Tel-
evisfon Co., area of Salt Lake City—
Granted CP for new relay station to be
used with KUTA on 1622, 2058, 2180,
2790 kc, with 250 w.

W3XL Everett L. Dillard tr/as Com-
mercial Radio Equipment Co., Wash-
ington, D. C.—Granted mod. CP author-
1zing new developmental station for
extension completion date to 12-15-45.

W3XLA Everett L. Dillard tr/as Com-
mercial Radio Equipment Co., area of
Washington, D. C.—Granted mod. CP
authorizing new satellite developmental
station, for extension completion date
to 3-15-486.

W4XAG Georgla School of Technology,
Atlanta, Ga.—Granted license to cover
CP authorizing new developmental sta-
tlon; frequency to be assigned by FCn
chlef engineer from time to time: 1
kw power; to oberate in accord with
Secs. 4.151 to 4.157 incl., and to conduct
such other related exp. operations as
FCC may require thru its engineering
dept., particularly with respect to de-
termlnatlon of receiver characteristics
related to proposed operation and co-
ordination of experimentation with
other stations and experimental op-
erations in the fleld. License 15 granted
on exp. basis only; conditions.
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WMFR Radio station WMFR, High
Point, N. C.—Granted CP move trens.
and studios to 164 So. Main St., High
Point {(Action taken 9-21).

WMIS Natchez Broadcasting Co.,
Natchez, Miss.—Granted license to
cover CP authorizing change frequency
to 1240 kc; also granted authority to
determine operating power by direct
measurement of ant. power (Actlon
taken 9-24).

W2XEM Allen B. DuMont Labs. Inc,,
area of New York—Granted license to
cover CP authorizing new exp. TV sta-
tion upon exp. basis only; condition.
Frequencies to be assigned by FCC
chief engineer from time to time: 1
kw aural, 1 kw (peak) visual.

ACTIONS ON MOTIONS
(By COMR. DENNY)
OCTOBER 1

Calumet Broadcasting Corp., Ham-
mond, Ind. ranted motion for exten-
sion of time within which to file ex-
ceptions to proposed findings of fact
and conclusions of FCC, and extended
time to file such exceptions to 11-1-45.

OCTOBER 4

A. Frank Katzentine, Orlando, Fla.—
Granted motion for leave to amend ap-
plication for new station so as to
change 1400 kc to 1420 kc and power
from 250 w to 5 kw DA-N, ual.; amend-
ment accepted as part of s.ppllcstlon
ordered that application as amended
be removed from hearing docket.

. Neff, Savannah, Ga.—Granted
petltion for leave to amend application
for new station so as to show a balance
sheet as of 9-1-45, and transmitting and
assoclated equip. now proposed to be
used; amendment covering these mat-
ters accepted as part of application.

ROCHESTER Broadcasting Corp., Ro-
chester, N. Y.—Granted motion for leave
to amend applications; application as
amended made part of record without
further hearing; proposed findings filed
by applicant were amended.

KRBC Reporter Broadcasting Co.,
Abilene, Tex.—Granted petition for
leave to amend application so as to
increase 1 kw D to 5 kw D on 1470 ke
etc.; amendment accepted.

KPLC Calcasion Broadcasting Co..
Lake Charles, La.—Granted petition for
leave to amend application so as to
show changes in financial status of ap-
plicant, interest in other stations etc.;
amendment accepted.

KVOM Inc., Marshall, Tex.—Granted -
petition for leave to amend application
for new station so as to show current
information as to applicant's post office
address, officers, directors and stock-
holders etc.; amendment accepted. Also
deniled petition to hold consolidated
hearing on applicant’s application and
that of Marshall Broadcasting Co. In
Marshall Tex., instead of Washington.

C. a8 now set.

WARC Inc., Rochester, N. Y.—Granted
motion for leave to fle supplemental
information without further hearing and
to supplement proposed findings re ap-
plication for new statlon.

Tentative Calendar . . .

OCTOBER 9
WSRR Stamford, Conn.—Vol. assgn.
license from Stephen R. Rintoul to
Western Connecticut Broadcasting Co.
OCTOBER 11
HEARING to be held before Commis-
slon en banc in the matter of promul-
gation of rules and regulations and
standards of good engineering practice -
for commercial TV stations. Auditorium
of The National Museum, 10th St. and
Constitution Ave. N. W., Washington,
D. C., 10:30 a.m.

Applications . . .

OCTOBER 1

1260 ke WOL Cowles Broadcasting Co.,
Washington, D. C.—CP increase 1 kw
to 5 kw. install new trans. and DA-DN
change trans. site from near Chillum.

Md., to Wheaton, Md.
1150 ke WCOP Massachusetts Broad-
Corp.. CP increase 500
wN1kwD to5 kw DN, make changes
in trans. equip., install DA-DN, change
trans, site from Boston to Lexlngton,

Mass.

1450 k¢ WWDC Capital Broadcasting
Co., Washington—CP increase power of
synchronous amplifier from 100 w to
250 w, make changes trans. equip.

750 kc WHEB WHEB Inc., Portsmouth,
N. H.—S8pecial service authorization to
operate with 500 w from local sunset
to 6:30 p.m. EST during October, No-
vember and December 1945 and Jan-
uary, February 1946 in order to con-
tinue present operating schedule.

1410 kc KQV Alleghany Broadcasting
Corp., Pittsburgh—CP increase 1 kw to

Broadcast Advertising



Marketing Forum
To Be Held in N. Y.

Six Sessions Planned to Run
From Oct. 22 to Nov. 26

FIRST national marketing forum
under the joint sponsorship of the
National Federation of Sales Ex-
ecutives and Advertising Federa-
tion of America and the auspices
of the Sales Executives Club of
America will be held in New York.
Sessions begin Oct. 22 and run
through Nov. 26.

First session, on Oct. 22 will be
held at the Waldorf-Astoria, 10
a. m,-7 p. m. with the following
speakers: Arthur A. Hood, direc-
tor dealer relations, Johns-Man-
ville Corp.; Stanley A. Holme, Gen-
eral Electric Co.; Paul G. Hoff-
man, president, Committee for Eco-
nomic Development; Charles M.
Isaac, Chamber of Commerce of
U. 8.; Dr. J. Raymond Walsh, di-
rector of research, CIO; Gene
Flack, president, Sales Executives
Club of New York; John Hancock,
Baruch-Hancock Report; Don G.
Mitchell, vice-president, Sylvania.

At 9:30 p. m. Information Please
through the courtesy of its spon-
sors, Socony-Vacuum Oil Co., will
originate its broadcast from the
session. Commerce Secretary Hen-
ry A. Wallace will address the
banquet starting at 7 p. m.

Second session, on Oct. 29, 7-9

p. m., will be held at the Roose-
velt Hotel and the following will
speak: Wm. Rados, Henry Camp-
bell, Sidney Edlund, Sidney Cham-
berlain, Richard Borden and Rob-
ert Canniff.
* Speakers at the third session, on
Nov. 5, Roosevelt Hotel, will be
Joseph D. Ardleigh and Sterling
W. Mudge. Fourth session occurs
on Nov. 12 and fifth on Nov. 19,
both at the Roosevelt Hotel.

Sixth and last session on Nov.
26 at the Waldorf-Astoria Hotel
will have the following speakers
on the agenda: Joseph M. Dawson,
chairman of the board, Advertis-
ing Federation of America; J. Pen-
efield Seiberling, president, Seiber-
ling Rubber Co., Akron; Clarence
Francis, chairman of the board,
General Food Corp.; Robert Hanes,
former president, American Banker
Assn.; Don Belding, chairman of
board, Foote, Cone & Belding, Los
Angeles; Bruce Barton, president,
BBDO, and John W. Snyder, di-
rector, Office of War Mobilization
and Reconversion, who will address
group at evening banquet.

Treasury Transcriptions

THREE new broadcast features
produced by the Treasury are being
sent to stations for Victory Loan
promotion. They are: Sports Per-
sonalities Speak, presenting na-
tion’s top sportscasters and figures;
Industrial Leaders Speak, featur-
ing industrial leaders including
Edgar Kobak, MBS president, and
Niles Trammell, NBC president;
transcribed 30-second announce-
ments especially for rural areas.

NAB WILL OBSERVE

JOSKE RADIO TEST
PROGRESS of the Joske depart-
ment store radio test in San An-
tonio will be observed by a group
representing the NAB during the
week of Oct. 15, Group will be
headed by Frank E, Pellegrin, who
recently returned to his post as
NAB Director of Broadcast Adver-
tising after military service.

Project was started at the first
of the year during regime of Lewis
H. Avery, now head of his own
representative firm. Mr. Avery
will attend the inspection in an ad-
visory capacity. Mr. Pellegrin will
familiarize himself with details of
the Joske broadcast campaign, a
one-year project designed to de-
velop most effective use of the me-
dium in retailing.

The NAB party will include
Ruth Borden, consultant on the
Joske clinic, and Harold Fair,
WHO Des Moines, program con-
sultant.

Pioneer Operators Plan

01d Timers’ Night Nov. 8
MORE than a thousand pioneer
radio and wireless operators who
were active in the field before
broadcasting’s official birthday in
1920 will participate in the 25th
anniversary celebration by stag-
ing an Old Timers’ Night Nov. 8
at Hotel Commodore, New York,
according to Louis G. Pacent, gen-
eral chairman of the executive
committee, Other committee mem-
bers are: George Lewis, L.T.&T.,
vice-chairman; Edward J. Content,
WOR New York, treasurer; Ralph
R. Batcher, Caldwell Clements
Inc., secretary.

Mr. Pacent said the dinner will
be followed by demonstrations of
apparatus retrieved from museums
and attics.

HOUSE PASSES

Reorganization Bill With
25% Cut Policy

REORGANIZATION of Govern-
ment agencies, including FCC, was
started on its way last Thursday
when the House passed the Man-
asco Bill (HR-4129) 304-56. An
amendment by Rep. Martin
(R-Mass.), minority leader, call-
ing on the President to reduce ex-
penditures by 25% if possible, was
adopted by a narrow margin. Sev-
eral other amendments were re-
jected.

Under the measure, now before
the Senate, the Interstate Com-
merce Commission, Federal Trade
Commission and Securities & Ex-
change Commission are exempt.
Should the President decide to re-
organize the FCC, Civil Service
Commission, U. 8. Tariff Commis-
ston, Veterans Administration or
Federal Deposit Insurance Corp.,
he must submit separate plans on
each.

TWO CHICAGO RADIO

MAKERS EXPANDING

CONSTRUCTION on two new fac-
tories by Chicago radio manufac-
turers was begun last week, with
cost estimated at $1,300,000.

Majestic Radio and Television
Corp., Chicago, is building its plant
on a 69-acre site near Elgin, at a
cost of $600,000, to manufacture
radio receivers, phono - recorders
and allied products of radio and
electronics, according to E. A.
Tracey, president.

The Sentinal Radio Corp., Chi-
cago, began construction of its
$700,000 plant in Evanston on
Tuesday. Ernest Alschuler, Sen-
tinal president, said production of
more than 3,000 sets per day would
be possible on a single shift sched-
ule when the factory is completed.

CBC Report Shows Operating Deficit;

Commercial Business Up From Year Ago

A NET operating deficit of $72,747
for the fiscal year ending March
31, 1945, is shown in the annual
report of the Canadian Broadcast-
ing Corp., tabled in the House of
Commons, Ottawa, Oct. 2. Operat-
ing surplus before deducting al-
lowance for depreciation and obso-
lescence amounted to $154,911, de-
preciation allowances being 2% %
on buildings and 10% on equipment.

Revenue of the CBC was $5,498,-
397, up from $5,232,041 in the pre-
vious year. Revenue consisted of
$3,783,452 from listener annual li-
cense fees of $2.50, a slight drop
from the 1944 amount due to war-
time shortages for replacement of
worn-out  receivers; $1,639,159
from commercial broadcasting, an
increase from $1,421,906 in 1944;
and $75,785 from miscellaneous
sources, up from $22,248 in 1944.

During the year fixed assets
were increased by $2655,000 with
$100,000 being taken out of work-
ing capital which was reduced to
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$1,035,000, the balance of the ex-
penditures coming out of current
revenue. Expenditure for the
shortwave establishment at Sack-
ville for the Canadian government
was $1,039,000, and operation of
the shortwave service cost $190,-
000 for the year.

CBC staff increased during the
year from 815 to 920. During the
year 54,962 programs, represent-
ing 16,647 hours of broadcasting,
were broadcast on the CBC net-
works, with 80.4% sustaining and
19.6% commercial. Eighty-five per
cent of sustaining programs were
CBC originations, 8.9% were U. S.
exchange programs, and 6.1% from
the BBC.

Introduction during the year of
a second transcontinental network,
the Dominion network, added
greatly to CBC network mileage,
which increased from 9,078 for the
Trans-Canada and French net-
works to 13,594 network miles with
addition of Dominion network.

PAUL E. NEWMAN (CO.

NEW COAST AGENCY

PAUL E. NEWMAN Co., a new
West Coast agency, has been or-
ganized with three New York ad-
vertising men in key positions., Paul
E. Newman is president; Robert
E. Shaw, vice-president and art di-
rector, and John G. Schneider, vice-
president and copy chief. Mr. Shaw
and Mr. Schneider are also direc-
tors of the corporation.

The company has its offices at
639 South Spring Street, atop the
Stock Exchange office building, Los
Angeles.

Mr. Newman’s career in adver-
tising includes 18 years with Er-
win, Wasey & Co., New York, of
which he was a vice-president and
one of three executive partners,
and three years with Newell-
Emmett Co., New York. At Erwin,
Wasey he was -closely associated
with the late Obie Winters.

Mr. Shaw, a former Californian,
went East in 1939 to join the Win-
ters - Newman team at Erwin,
Wasey, where he was an art direc-
tor. Later he moved to Young &
Rubicam Inc. as art director and
then art supervisor on several top
national accounts. He is a former
advertising manager of Phelps-
Terkel, Los Angeles, and art direc-
tor of Production Service Studios
there.

Mr. Schneider worked on copy
desks of Newell-Emmett Co. and
Doherty, Clifford & Shenfield Inc.

Suceessfel IDEAS

are always al a
PREMIUM

. . . and the Robbins Company has
an outstanding reputation for pro-
ducing 1deas that result in resound-
ingly successful premium promotions.

Before the war Robbins had en-
gineered promotion plans for many
of America’s largest users of premu-
ums . . . on long years of
knowing what will succeed and know-
ing how to make them succeed!

Today the ingenuity and skill of
Robbins craftsmen are serving the gov- |’
ernment’s needs for military emblems
—to the extent that Robbins is the
country's largest manufacturer of dis-
tinctive insignia for the Army, Navy,
and Marine Corps. .

Tomorrow, Robbins ideas in metal
will spark your premium programs
to new highs, with timely, interésting,
appealing promotions designed for
success! We will be glad to discuss
your postwar requirements with you
now. Estimates and designs submitted
without obligation. Send for the new
Robbins catalogue.

The Robbins (o.

Ideas In Mefal
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Hedges

(Continued from page 10)
ammunition, and men, to do the
immediate job in hand.

2. England is on the road to
recovery and they are willing to
keep on toiling and sweating to
achieve the peace time economy,
but they are determined to use the
power of the government to keep
people at work and out of bread-
lines.

8. France has been bereft of
most of its managerial strata and
hence has no spirit to get going and
very little know-how as to what to
do to achieve recovery.

4. The American 8th Air Force
did a magnificent job and hence
played one of the most important
roles of any unit in bringing vie-
tory to Europe.

Tribute to 8th

5. The RAF Bomber Command
can claim many laurels for bravery
and for accomplishment, but my
impression was that they were
more wasteful of their brave men
than the 8th was because the 8th
believed implicitly in having live
heroes to do a job again and again.

6. The BBC will continue to pro-
vide the kind of service which it
believes good for the British lis-
tener, who may not be quite as
complacent in his acceptance of
BBC’s offerings because of the
experience listeners have had with
American produced programs dur-
ing the war.

7. The BBC looks upon its over-
seas and North American services
as essential instruments in contin-
uing the influence of Britain as an
empire.

8. The American Forces Network
in the ETO and the Allied Expe-
ditionary Station in the MTO have
done a great job in providing infor-
mation, education, and entertain-
ment to the American troops and,
as a result, American soldiers will
return to civilian life with their
taste for American radio un-
changed.

9. It has done American radio a
tremendous amount of good to have
such emissaries as Bob Hope, Jack
Benny, Amos and Andy, Informa-
tion Please, Bing Crosby, and all
the other fine people who have gone

- overseas to bring them both enter-

tainment and a renewed contact
with real American life.

10. The whole Army from the
top down is radio-minded.

11. So long as the United States
has a foothold in Europe, it is
important that all Europe be kept
informed of the American point of
view. Shortwave can do that only
partially and, therefore, it would
be highly desirable for the U. S.
Army Information Control Divi-
sion to keep control of the opera-
tions of Radio Luxembourg.

Cities Devastated

12. Poor London took a terrible
pasting in the blitz and later from
the V-1 buzz bombs and from the
devilish V-2 bombs, but it is con-
soling to know that there was retri-
bution for those who perpetrated

the attack. The devastation at
Hamburg, Berlin, and Frankfurt
was infinitely greater than that in
any part of England. In spite of
one’s grim satisfaction in retribu-
tion, Berlin is a very depressing
city.

13. Lt. Gen. Lucius Clay is the
right kind of a hard-boiled soldier
to make the Germans know we
mean business and the Russians to
appreciate our viewpoint.

14. The Festival of Music at
Salzburg seems more the mood of
the people than war. The Austrians
act more like liberated people than
recent enemies.

15. Hitler’s chalet at Berchtes-
gaden and the Eagle’s Nest on top
of a nearby peak, both set in a
scene of great beauty, should have
made the little rat humble instead
of so vainglorious. It was pleasant
to see what a satisfactory job was
done by our bombers at Berchtes-
gaden,

16. In the midst of terrific
bomb destruction, the great I G
Farben building stands at Frank-
furt unscathed. It could be that
someone knew Gen. Eisenhower
would need such a large building
for headquarters.

17. UNRRA is doing a fine job
with displaced persons, particu-
larly because it is helping the DP’s
to help themselves.

18. Gen. Eisenhower will make a
great Chief of Staff but thank
God that Gen. George Marshall,

-as the Chief of Staff, had the wis-

dom to pick an Eisenhower to lead
the American forces and the Allied
Armies.

Healthy Germany

19. The Germans look very
healthy now, as should be expected,
because they stole their health from
all the rest of Europe and during
the war enjoyed a very high stand-
ard of living knowing no manpower
shortage because of the 6,000,000
to 7,000,000 slave laborers.

20. I am still wondering why
PRO established a station at Weis-
baden. It is like trying to cover
Washington from Pittsburgh while
the real story is still in another
city. The real story in Europe for
a long time to come will be in Ber-
lin, because that is where the great
powers come to a juncture and,
therefore, what is done in Berlin
will have much to do with the
peace of the world.

21. GI Heaven is on the Riviera.

22. Radio Monte Carlo may be-
come one of the most important
stations in Europe.

23. The Army is busy corraling
all of Germany’s foreign exchange
assets. A good example of this
operation was seen at the Reichs-
bank in Frankfurt where much of
the Nazi loot has been concentrated.

24. Military justice is adminis-
tered by the military governments
with the most elaborate manifesta-
tion of fairness—perhaps far be-
yond the comprehension of the
accused.

25. The Battle of the Bulge is
something which Americans should
remember because it shows that
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§ kw, install new trans., DA-DN, change
trans. site from Pittsburgh to Ross
Township, Pa.

NEW-AM 1490 ke Chester E. Daly,
Cleveland—CP new standard statlon
WCLD 250 w un). Applicant is_owner-
operator Empire Periodical Co., Buffalo;
with Buffalo Evening News 19 yrs. and
5 yrs. with WBEN in programming,
writing, sales and executive capacltles.
Existing capital $11,700. Est. cost $11,700.
Proposed programming: 333 hrs. 40 min.
(85.295) commercial, 177 hrs. 20 min.
sustaining. Propose INS news service.
Engineering counsel—Paul F. Godley,
Montclalr, N. J. Legal counsel-Fisher
& Wayland, Washington (P. O. 136 Car-
mel Rd., Buffalo 14, N, Y.).

NEW-AM 1340 ke G. W, Covington Jr.,
Salem, Ala.—CP new standard station
250 w unl. Applicant is owner WCOV.
Existing capitai $10,500. Est. cost $10,500.
Proposed programming: 255 hrs. (50%)
commercial. Engineering counsel-Holey
& Hillegas, Atlanta, Ga. (P. O, 102
Montgomery St., Montgomery, Ala.).

NEW-AM 570 ke G. W, Covington Jr.,
Gadsden, Ala.—CP new standard sta-
tlon 1 kw D. Existing capital $28,250,
Est. cost $28,250, Proposed program-
ming: 255 hrs. (50%) commercial. En-
gineering counsel-Holey & Hillegas, At-

lanta,

1440 kc KEYS Earl C., Dunn, Charles
W. Rossi, H. B. Lockhart and E. C.
Hughes d/b, Nueces Broadcasting Co.,
Corpus Curisti, Tex.—CP change 1490
kc to 1440 k¢, increase 250 w DN to 1
kw N 5 kw D, install new trans., DA-
DN, change trans. site.

WS5XIC A. H. Belo Corp., area of
Dallas, Tex.—Llcense to cover CP au-
thorizing new developmental station.

AMENDED Telegraph Herald, Du-
buque, Ia.—CP new FM station 46.5
me 8,060 sq. ml. amended to change
frequency to 99.5 mc, coverage to 24,
316 sq. mi., trans, site from mast Du-
buque, Ill., to Dubuque, Ia, popula-
tion from 300,250 to 811,484, type trans.
from G.E. GPF-103D to G.E. GF-150-B
and make changes in ant. system.

1200 k¢ WEMP Glenn D. Roberts,
Melva F. Roberts, Wellwood Nesbit,
Robert M. LaFollette Jr., Evelyn M,
Dolph, Hope D. Pettey, Rachel Young
LaFollette, Genevieve S. Nesbit, John
Ernest Roe and W. Wade Boardman
d/b Milwaukee Broadcasting Co., Mil-
waukee—CP change 1340 kc¢ to 1200 kc,
increase 250 w to 10 kw, install new
trans, and DA<DN, change trans, site
from Milwaukee to New Berlin, Wis,

NEW-AM 1240 ke Central Washington
Broadcasters Inc.,, Ellensberg, Wash,—
CP new standard station 250 w unl
Stock: 250 sh common issued and out-
standing, 100 par. Officers: Goodwin
Chase Jr., pres., 83.33 sh 33.3%, who is
v-p Washington Natlional Bank; E. B.
Craney, sec.-treas., 83.33 sh, mgr. and
50% owner KGIR, 33.3% XFPY, 50%
KRBM, 40% KXL, 40% KPFA; Frances
R. Symons, v-p, 83.33 8sh, 35% KXL, 25%
KGIR and co-mgr. KFPY, Est. cost $16,-
000, Existing capital $25,000. Proposed
programming: to begin with 270 hrs
(60%) commercial, 180 hrs sustalning.
Joseph Kendall, theater megr., pro-
.posed prog. dir. Eng. counsel-Frank H,
MclIntosh, Washington. Legal counsel-
John L. Wheeler, Los Angeles (P. O.
Washington National Bank Bldg.).

Transfer KYUM Yuma Broadcasting
Co., Yuma, Ariz.——-Acquisition of control
licensee corp. by KTAR DBroadcasting
Co. through purchase 12,350 sh (49.4%)
common stock for $15,437.50 from John

. Lewis, who is 66.3% owner KTAR
Broadcasting Co. KTAR Broadcasting
now holds 48.596% interest Yuma
Broadcasting, Reason is to change
from Indirect to direct ownership of
licensee.

OCTOBER 2

TRANSFER of Control WHDH Mathe~
:son Radio Co., Inc.,, Boston—Transfer
control licensee corp. from Alice E.
Matheson (124 sh preferred 33.1%, 6,205
sh common 43.8%) and Ralph G. Mathe-
son (17 sh preferred 4.5%, 5,760 sh com-
mon 40%), and including interests of
other stockholders (20 sh preferred
5.35%, 1,250 sh common 8.7%) for total
of 161 sh preferred 43.05% and 13,305
.sh common 92,59%, to Fidelity Broad-
casting Corp., wholly owned subsidi-
ary of Boston Herald-Traveler Corp.
Total consideration $823,806.94. Officers
of transferee: Robert E. Choate, pres.;
W. C. Wendroth, treas.; F. A. Wood.
clerk. General legal counsel—-Dempsey
& Koplovitz, Washington.

NEW-AM 550 kc Federated Publications
Inc., Lansing, Mich.—CP new standard
station 1 kw DA unl. Applicant is
owner-operator WELL. Officers: A. L,
Miller, pres.; L. A. Well 8r., v-p.; Paul
A, Martin, sec.-treas.; Ida C. Tarbell,
asst.~-sec.; Lyle L. Erb, asst.-treas.; R.
B. Miller, v-p; L. A, Weil Jr., v-p; Dan
E, Jayne, v-p chrg. radio. Stockholders
of record 6-19-45 totaled 454. Stock:
74,418 sh common issued and outstand-
ing. Est. cost $73,300. Existing capital

Baker’s Dozen

WMAJ, new outlet for State
College, Pa., finally received
its hard-to-get 23-C speech
input unit the other day.
Three of them in fact.
WMAJ manager wired firm
“Merry Christmas —— have
three 23-C’s, what do?”’ Im-
mediate reply was “Happy
New Year—for God’s sake,
send back two collect.”

$73,300. Proposed programming-57%
commercial. Proposed staff: mgr.-For-
rest F. Owen, 12 yrs, com. mgr. and
pub. rel. dir. WELL; prog. dir.-Bruce
O'Leary, 5 yrs. prog. dept. WELL; chlef
eng.-Henry Witherington, 9 yrs. eng.
WELL. Eng. counsel-W. C. Lent, Wash-
ington. Legal counsel-Fisher & Way-
land, Washington. (P. O. 34-42 W, State
St., Battle Creek, Mich.).

NEW-TV 78-84 mc WJW Inec., Cleve-
land—CP new commercial TV statlon,
Channel 4, ESR 4,330. Est. cost $286,-
500. Eng. counsel-George C, Davis, Wash-
ington. Legal counsel-Plerson & Ball,
‘Washington.

RELAY WENH WJR, The Goodwill
Station Inc., area of Detroit—Mod. CP
authorizing change frequencies, power
and equip., to change corporate name
from WJR, The Goodwill Statlon to
WJR, The Goodwill Station Inc, Also
license to cover CP as mod. authorizing
change frequencies, power, equip. and
corp. name.

AMENDED Marshall Broadcasting Co.,
Marshall, Tex.—CP new standard sta-
tlon 1450 kc 250 w unl, amended re
stockholders.

WBBM Columbia Broadcasting Sys-
tem In.,, Chicago—CP install new verti-
cal ant,

WMT American Broadcasting Sta-
tions Inc., Cedar Rapids, Ia.—CP in-
stall new trans.

KFGQ Boone Biblical College, Boone,
Ia.—Authority to determine operating
power by direct measurement of ant.
power.

WABW A jated Broadcasters Ine.,
Indianapolis—License to rover CP as
mod. authorizing new FM station.

KRNR News-Review Co., Roseburg,
Ore.—CP install new vertical ant,

NEW-FM Midwest Broadcasting Co.,
Mt. Vernon, Ill,—-CP new metropolitan
FM statlon, frequency and coverage to
be assigned by FCC. Est. cost $57,300.
Officers: Thomas N. Jordan, pres., 500
sh common 7.892%; Carl Schweinfurth,
board chairman, 1,000 sh common 15.-
384%; George F. M. Ward, treas., 1.000
sh comon; Guy A. Wood, sec,, 1,000 sh
common; Harold G. Watson, v-p, 1,000
sh common; Ray Bundy, v-p, 1,000 sh
common; W. B. Myers, v-p 1,000 sh com-
mon. All local businessmen, Total as-
sets $65,000 Eng. counsel-George H.
Lohnes, Washington. Legal counsel-
Fred W. Albertson, Washington. Appli-
cation for standard station filed 8-14-45.

AMENDED 590 k¢ KGGM New Mexico
Broadcasting Co. Inc., Albuquerque, N.
M.—Petition filed for reinstatement of
application and grant: CP change 1260
ke to 590 k¢ and change trans. site.
amended to request increase 1 kw DA
to 1 xw D 5 kw N, install new trans.
and DA-N.

1260 k¢ KVSF New Mexico Broadcast-
ing Co. Inc.—Santa Fe, N. M.—Petition
filed for reinstatement of application
and grant: CP install new trans., new
vertical ant., move trans. and studlo.
change 1340 kc to 1260 k¢, increase 100
w to 1 kw (contingent on granting of

application of KGGM).
NEW-FM 1003 mc Sunbury Broad-
casting Corp., Sunbury, Pa.--CP new

FM station, 11,790 sq. mi., est. cost $32,-
000. Applicant s licensee WKOK. Total
assets $43,641.12. Eng. counsel-George C.
Davis, Washington. Legal counsel-Horace
L. Lohnes, Fred W. Albertson, Washine-
ton, Proposed staff: prog. dir.-Paul Mil-
ler, 8 yrs. brnadcasting, 2 yrs. radar
work Westingthouse Corp.; to be as-
sisted by Ralph Gemberling; chief eng.-
John W. Keller Jr., to be assisted by
Robert Jacobs,

NEW-AM 990 ke John C. McCormack,
George D, Wray, P. E. Furlow, Allen D,
Morris, C. H, Maddox and W, E, Anthony
d/b Oklahoma Television & Broadcast-
ing Co., Tulsa, Okla.—CP new standard
statlon 1 kw DA-N unl. Ownership:
John C. McCormack 26.25%, quarter-
owner KTBS; George D, Wray 21.25%,
quarter-owner KTBS; P, E, Furlow
21.25%, quarter-owner KTBS; Allen D.
Morris  21.25%, quarter-owner KTBS:
C. H. Maddox 5%, chief eng. KTBS 14
yrs.; W. E. Anthony 5%, KWKH chief
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eng. 10 yrs, Est. cost $52,000. New capl-
$60,000. Proposed programming: 115
(23.9%) commercial; 366 hrs sus-
taining. Eng. counsel-O. 8. Droke,
Shreveport. Legal counsel-George B.
Porter, Washington; W. H. Bronson,
Shreveport.
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WHDH Matheson Radio Co. Inc., Bos-
ton—Authority to determine operating
power by direct measurement of ant.
power.

American Broadcasting Co., Inc.,, New
York—Extension of authority to trans-
mit recorded programs to all broadcast
stations under control of Canadian
authorities that may be heard consist-
ently in U. 8.

WKY WKY Radiophone Co., Okla-
homa City—CP move aux. trans. to
present site of main trans. and operate
with 1 kw DA-N.

970 ke KENO Maxwell Kelch & Laura
Belle Kelch d/b Nevada Broadcasting
Co., Las Vegas, Nev.—CP change 1400
ke to 970 ke, increase 250 w to 1 kw,
install new trans. and ground system.

AMENDED J. E. Rodman, Bakersfield,
€al.—CP new standard station 1340 ke
250 w unl, (contingent on KFRE appli-
cation for change to 1060 kc), amended
re changes in trans. equlip.

NEW-AM 1490 ke Murray L. Grossman
tr/as The Danbury Broadcasting Co.,
Danbury, Conn.—CP new standard sta-
tion 250 w unl. Applicant is ex-com.
mgr. WBRY. Est. cost $14,900. Existing
capital $25,000. Proposed programming:
150 hrs. (41.66%) commercial; 210 hrs.
sustaining. Eng. counsel-Garo W. Ray,
Stratford, Conn. Legal counsel-Case &
‘Wozencraft, Washington.

NEW-FM 104.1 me¢ Bell Broadcasting
Co., Temple, Tex.—CP new FM station,
coverage to be determined. Applicant
is licensee KTEM. Est. cost $24,860. Total
assets $45,947.64. Legal counsel-Fisher &
Wayland, Washington,

NEW-AM 860 ke Wisconsin Broadcast-
ing System Inc., Milwaukee—CP new
standard statlon 250 w D Stock: 350
sh authorized, 250 sh issued and out-
standing. Officers: Thad F. Waslelewskl,
pres., 12,5 sh (5%), attorney and former
member of Congress; Gene T, Dyer Sr.,
v-p and treas., 50 sh (20%), formerly
interested tn WGES WSBC, now inter-
ested In Ft. Lauderdale Broadcasting
Co.,, AM statlon applicant; Stanley
Nastal, sec., 50 sh, owner program pro-
duction firm in Mllwaukee, Others in-
terested: Stephanie G, Wasielewskl 5%:
Gene T. Dyer Jr. 20% and E, M, Dyer

209, co-partners WAIT; Robert E.
Tehan 20%, Milwaukee attorney and

state senator. Est. Cost $13,755. Exist-
ing capital for entire amount. Legal
counsel-Andrew G. Haley, Washington.
Eng. counsel-Grant R. Wrathall, Wash-
ington. Proposed programming: 234
hrs. (65%) commercial; 126 hrs. sus-
taining.

NEW-AM 1320 kc Kankakee Daily
Journal Co., Kankakee, Ill.—CP new
standard statlon 1 kw D. Applicant
newspaper publisher. Stock: 1,200 sh
common authorized, issued and out-
standing. Officers: Leslie C. Small, pres.,
608 sh (50.5%); Arthur L. Beckman,
sec-treas., 107 sh (8.92%). Others in-
terested: Len H. Small, 12.5%, Burrell L,
Small 12.5%, Grace O. Small 12.91%.
Est. cost $56,900. Funds available from
surplus $65,000. Total assets $529,361.
Proposed programming: 202.5 hrs. (50%)
commercial, Eng. counsel-A, James Ebel.
Champaign, Il). Legal counsel-Charles
V. Wayland, Washington.

NEW-FM 98.1 mc Johnson Kennedy
Radio Corp., Chicago—CP new FM sta-
tion, 11,970 sq. mi., $34,000 est. cost. Ap-
plcant is licensee WIND. Total assets
$845,918.32. Legal counsel-W. Theodore
Plerson, Harrison T. Slaughter and
Ralph L. Walker, Washington. Eng.
counsel—George C. Davis, Washington.

TRANSFER KXA American Radio Tel-
ephone Co., Seattle, Wash.—Vol, assgn.
license to KXA Inc. Price $200,000.
American Radio Telephone 51% owned
(505 sh) by Harper-McGee Inc., whole-
sale radlo and electrical firm, which in
turn is principally owned by R, F. Mc-
Gee, pres. and treas, assignor. Vincent
1. Kraft, operator of Northwest Radlo
Adv, Co., is owner 380 sh assignor. KXA
Inc. officers: W. I. Dumm, pres., 75 sh
(3.75%), owner-pres, Associated Broad-
casters Inc, licensee KSFO K
KWIX; Robert B, Gaylord, 1st v-p, 900
sh (45%), v-p and gen. counsel KSFO:
Philllp G. Lasky, 2d v-p. 4.5%, v-pP and
35% owner KROW; Robert B, Gaylord
Jr., sec., 3.75%, director and gen. counsel
KROW; Cassjus E, Gates, asst. sec., at-
torney; Franklin M. Dumm, treas.,
6.25% director sec.-treas, KSFO. Others
interested: Ray V. Hamilton 7.5%, exec.
v-p Associated Broadcasters; Blanche
and Jeanne Abrams Memorial Founda-
tion 10%, College of Electronic Medi-
cine: Royal V. Howard 5%, v-p chrg.
eng., Associated Broadcasters.

24 years of

profitable

peach fuzz

Each year over 2 million bushels...
10% of all the peaches produced in
the whole South...picked in Spar-
tanburg County alonel

SOUTH CAROLINA

WSPA
Home of Camp Cro¥

5000 watts Day, 1000 watts Night
950 kilocyel

SPARTANBURG,

Hollinah

, Rep, by | Y

» IN PHILADELPHIA

Philadelphia’s
Most Powerfal Indspendeat

Paid eastern North Carolina farm-
ers for 1944 flue-cured tobacco
crop totaling 391,244,935 pounds.

GET_YOUR SHARE OF THIS
PROSPEROUS MARKET
NOW! WE CAN HELP YOU.

Write Today for Further Information

WRRF

1000 WATTS

Waskington, Worth Coreline

FORJOE & COMPANY, Notl. Represeniotives
New York ® Chicaga ¢ Philadelphia
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NCPAC Asks 25% Limiton FM
Channels for AMs, Newspapers

A PETITION urging Congress and
the FCC “to grant no more than
one-quarter of available FM chan-
nels to licensees of existing stand-
ard (AM) broadcasting stations and
to newspapers,” with the remaining
three-quarters of the FM licenses
going to newcomers, is being dis-
tributed by the National Citizens
Political Action Committee as part
of an eight-page folder marked
“immediate action”.

Petition, following a preamble
“deploring the failure of many
American broadcasting stations to
perform properly the public service
to which they are pledged” and fur-
ther “deploring the excessive prof-
its of many licensees,” also asks
Congress and the Commission to
“prescribe in terms of hour and
expenditures standards of public
service programming for all broad-
casting stations.”

NCPAC would prohibit granting
an FM license to an AM licensee
without a public hearing. They
would also prohibit license renewal
of any station until the application
has been advertised throughout the
community and all who wish have
been “afforded the opportunity to
apply competitively for the same
license or to submit evidence why
such license should not be renewed.”

s od!
£ the Staté combined!

. in Ken-
5 rth covering A .
What's ¥ o knotty proble

8.C.

g10 K.C. . N
SO00 WATTS - 2o pe INC.
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Finally, the petition asks for local
hearings in communities where the
applicants intend to serve.

Preceding the petition is a
lengthy and horrendous picture of
“radio today”. Broadcasting, ac-
cording to NCPAC, is largely con-
trolled by National Assn. of Man-
ufacturers and ‘“the big newspaper
publishers”. NAM members own
10 clear-channel 50 kw stations,
buy a lot of network time, sponsor
commentators who present the
NAM viewpoint, the bulletin avers.
Newspapers also own or have affil-
iations with approximately 250
stations and, NCPAC declares, of
the 208 station-owning papers who
took sides in the 1944 political
campaign “At least 152 or 73 per
cent supported Dewey”.

NCPAC charges that broadcast-
ers fail to meet tests of public
service. It cites a survey made by
National Council of Farmer Co-
operatives which reported “that
57% of those polled said that the
clear-channel stations did not carry
satisfactory farm programs.” It
declares one-third of the TUnited
States does not receive daytime
service. It reports the FCC check
of a sample week of 1944 shows
that four network sustainers, Invi-
tation to Learning, National Radio
Pulpit, University of Chicago
Roundtable and Labor for Victory,
were carried by less than half the
stations to which they were offered.

Worst of all, broadcasters make
money. “For the industry as a
whole in 1944 profits were 150%
on depreciated value of the entire
investment before federal taxes.
... In a five-year period less than
1% of the broadcasting stations
have gone into bankruptey, while
the mortality for other businesses
requiring small capital invest-
ments runs to 70%.”

Pointing out that all but a few
of the 500 applications for FM sta-
tions are from present broadcast-
ers and newspapers, NCPAC urges
immediate protests to the Com-
mission to limit severely assign-
ments to these applicants so that
the “choice frequencies” may not
be granted “before men in the serv-
ices are out of uniform, before
small businessmen, presently con-
cerned with reconversion, will have
time to investigate this great small
business opportunity, before farm,
cooperative, labor and other groups
have had a chance to present their
applications.”

Diathermy Rules

THE FCC has announced it
will soon begin consideration of
proposed Rules and Regulations
and Standards of Good Engineer-
ing Practice for operation of medi-
cal diathermy equipment and in-
dustrial apparatus utilizing .radio
frequency energy.

WNEW Facilities
Sought by Paulists

Apply to FCC for Transfer
Of ‘Franchise’ to Society

APPLICATION for facilities of
WNEW New York was filed late
last week with the FCC by the Mis-
sionary Society of St. Paul, the
Apostle (Paulist Fathers), New
York, former licensee of WLWL.

Filed by John J. Sirica, Washing-
ton attorney, application “repre-
sents a flat request that the Com-
mission withdraw from Greater
New York Broadcasting Corp. (li-
censee of WNEW) the license priv-
ileges . .. and assign that franchise
to the Society.” A public hearing
“will furnish ample justification
for such action by the Commission,”
it continued.

‘Better Qualified’

The Paulist Fathers said the So-
ciety “does not contend that it
should be favored by the Commis-
sion because it is a religious organ-
ization. It is sincerely convinced
that as a party, and without regard
to its religious identity, it is far
better qualified, from the standpoint
of character, honest appreciation of
the public interest, and otherwise,
to render a public service through
the operation of a radio station in
New York City, than is the present
licensee of WNEW.”

Financial statements filed with
the Commission show the Society’s
net worth on Dec. 31, 1944, to be
$3,578,829.75, with total assets of
$3,641,829.75. Applicant proposes
to invest $205,000 for equipment
and studios. The Washington en-
gineering firm of May, Bond &
Rothrock has been retained to han-
dle technical phases.

‘In 1937 the Paulists sold WLWL
to Arde Bulova, who also acquired
WPG Atlantic City and WOV New
York. Mr. Bulova subsequently dis-
continued WLWL and WPG and
exchanged facilities between WOV
and WNEW. Mr. Bulova, principal
owner of WOV and WNEW, must
dispose of one under the FCC
duopoly regulation.

Cecil L. Berry

CECIL L. BERRY, 59, owner of
CFGP Grande Prairie, Alta., died
suddenly of a heart attack at
Grande Prairie on Sept. 30. Well-
known for his geniality by Cana-
dian broadcasters from all parts of
Canada, he came into broadcasting
about eight years ago, built CFGP
in the Peace River country of north-
ern Alberta. Prior to entering
broadcasting he was with Cock-
shutt Plow Co., Brantford, Ont.,
farm machinery manufacturer. He
was born in England.

WESTERN ELECTRIC Co. has issued
“Elements of Speech Input Systems"”,
a booklet that by text, photographs.
drawing and charts presents “an out-
llne of the components, organization
and characteristics of a typical audio
system for high fidelity broadcasting.”

BROADCASTING

Bob Wilson, Out of Navy,
Joins New Telecast Firm

CHIEF Petty Officer Bob Wilson,
former commentator and public
events director of WOWO-WGL
Fort Wayne (when both were

W e s tinghouse
‘ stations) has
taken a post with
Telecast Corp. of
America, N ew
York, to voice
news to theaters
in Manhattan,
Brooklyn, the
Bronx and
Queens. He also
plans to free-
lance in New’

’-

Mr. Wilson

York radio.

Just released from the Navy,
Chief Wilson was attached to the
Radio Unit, Special Services Di-
vision, Armed Forces Radio Serv-
ice, in Washington. Prior to his
discharge he was on recruiting
duty in Richmond, Va. Telecast
Corp. is a new enterprise, feeding
spot news and special events to
various theaters. Plans are to pro-
vide television service to theaters
later.

ON NETWORKS SEEN

NETWORK operations were not
expected to suffer from the ab-
sence of telephone company em-
ployes from their posts Friday af-
ternoon from 2 to 6, while members
of the National Federation of Tel-
ephone workers voted whether to
stage a nationwide strike.

Joseph Beirne, NFTW president,
told BROADCASTING the departure
of the workers to attend the meet-
ing would have no effect on the
networks “provided the telephone
equipment used in the transmission
of network programs holds up. If
it breaks down any place, there
will be trouble, as there will be no
maintenance men on duty to fix
it.”

K. T. Rood of the long lines
information office said: “Long lines
expects to be able to maintain net-
work service for the four hours
which has been announced as the
duration of the walkout.” Mutual
coverage of the World Series was
expected to proceed as usual, with
non-union supervisors taking over
key positions involving programs
of all networks.

Program Group Meeting

NAB Program Managers Execu-
tive Committee will confer in Wash-
ington Oct. 11-12 with Treasury
officials on plans for the Victory
Loan campaign.- A score of pro-
gram managers are expected. The
committee will hold a separate
meeting of its own Oct. 12 for dis-
cussion of routine problems. Sec-
retary of the Treasury Vinson is
expected to attend a lunch meet-
ing Oct. 12,

® Broadcast Advertising



Situations Wanted (Cont'd)

Young, recently discharged army offi-
cer, news scripter for NBC college grad-
uate, wants back into newsroom of
Eastern shortwave outlet or large logal
station. Thomas B. Mechling, 281 So.
Ogden St., Denver 9, Colorado.

Engineer—29 years old. Veteran. Exper-
ience station operation. Some consult-
ing. Desires connection with progressive
station as chief or with good oppor-
. tunity for advancement. Ira Kealy, 25
Carlton Road, Hillsdale, Michigan.

Veteran awalting November discharge—
Desires permanent position as combina-
tion announcer-program director or as-
sistant. Age 26. Single. Prefer progres-
sive 250 watter midwest or southern city
less than 80,000. $280 monthly. Exper-
ience as combination operator-announc-
er, pssistant program director, all phases
announcing. First phone license. Three
years Navy Radar experience. Did many
service shows including AFRS overseas
and public relations. Box 246, BROAD-
CASTING.

Experienced announcer, hewscaster,
honorably discharged Navy veteran. 50
kw Navy transmitter man. Excellent
packground. Restricted license. New
York or New England area. Available

immediately. Henry Lazarski, 1103 W.
Belden Ave., Syracuse 4, N. Y.
Announcer-writer—Veteran, married, 3

years experience progressive stations
with large quota organizations. 3 years.
army show business. Have written, acted
commercially. Specialty, morning shows,
desires northern, progressive affiliation.
Preston L. Taplin, 12 McKinley Avenue,
Endicott, N. Y.

Situations Wanted (Cont’d)

Continuity writer, commentator. Five
years’ experience spot announcements.
local shows. Discharge from WAC Oc-
tober 1st. Desire connection station or
agency San Francisco area. College
background. Mary Fenton, 459 Turk St.,
San Francisco, Calif.

Announcer-newscaster — AAF officer
awalting discharge. 20 years experience
all phases radio including statlop man-
agement, production, news-editing and
writing. Network caliber. 38, married
two children. Lt. James C. Taillon, Hq.
POATSC, 1950 Broadway, Oakland 4,
Calif.

Experienced announcer desires N.Y.C.
station connection, does sports, news,
ad lib. Available interview. Box 253,
BROADCASTING.

Position wanted—Chief engineer, 13%:
years experience in broadcast; 4 years as
chief of 250 watt bc station. 312 years
as chlef of ultra hi police station. AM
and FM experience. Age 34, marrled,
now employed but desire change. Box
255, BROADCASTING.

First Class license, musically educated
know technical repair, standard llving
required in salary, you name the job
I'll do it. No quarter asked. No fiy by
nights consldered, must be permanent.
Box 256, BROADCASTING.

Veteran walting November discharge
desires position progressive metropolitan
station midwest. Three years Navy
Radar experience. First phone license.
Age 32, Married. Desire developmental
i\]g% FM or TV. Box 257, BROADCAST-

Will soon be available as station man-
ager or asistant manager or other good
broadcasting position. Announcing, pro-
ducing, script writing, public relations
experience. Dance orchestra and classical
music background. University graduate.
Four years Army Technical Communi-
cations assignments. 2nd class phone
license. Expect immediate return from
Pacific and discharge. Age 26. Please
address replies to home: Major Milton
Frank, Jr., 3740 Fillmore St., 8an Fran-
cisco, Calif.

Salesman—Twenty flve years- old. un-:
social

married, excellent educational,
and business background, experience
gained at network affillates, seeks per-
manent position with opporunity for
advancement. Box 258, BROADCASTING.

Naval officer, 10 years successful radlo
promotion, sales, publicity; direct malil,
trade paper advertising, mfgr. and
agency. Available Nov. 15. Qualified fake
charge promotion, public relations dept.
Address Box 260, BROADCASTING.

Radio Time Salesman—Experience: Two
years selling radio time; four years sell-
ing newspaper space. University edu-
cation. Veteran World War II. New
York City area Dpreferred. Gavin
O'Rourke, 105 E. 38th Street, New York,
N. Y.

Announcer-Newswriter. Navy veteran,
36, marrled, eight years experlence 5
and 50 KW stations can flll program
director berth, write continuity. Fa-
millar all phases broadcasting. Desire
permanent connection with a future.
Box 262, BROADCASTING.

Twelve years experience—announcer-
engineer. First class ticket. Have been
out of navy ten weeks. Wish to settle
permanently in good location with
good station. Married, 3 children. Box
263, BROADCASTING.

Program Director — Desires change.
Plenty of sound experience, handling
personnel and building local shows.
Married. Looking for permanent posi-
tion with progressive station. Box 264,
BROADCASTING.

Salesman-Assistant Manager — Wants
single or combination position. Six
years radio as program director, sales-
man, assistant manager. Family man.
Want permanent job with livewire sta-
tion. Box 265, BROADCASTING.

Radio Commercial Writer Available—
Top agency experience. Free lance or
full time. Box 266, BROADCASTING.

Radio Writer—Commercials, continuity,
scripts. Top agency experience. Full time
or free lance. Box 267, BROADCASTING.

Available—Agricultural program leader-
news analyst. Experienced in individual
station and network operation, sustain-
ing and commercial. Box 269, BROAD-
CASTING.

Veteran—Signal Corps radio and mes-
sage center, speaks French, Dartmouth
graduate, sports writer, concert Xxylo-
phonist, talent scout, program director,
seeks position New York or Boston. Age
29, unmarried. Edward A. Mulliken, Elm
Street, Kingston, Mass.

Experienced Control Operator of 5
years. Famillar with all phases of con-
trol and maintenance work desires
permanent location in midwest. Have
wife and child. State your offer in first
letter. Box 277, BROADCASTING.

News writer—newscaster. Does your sta-
tion need an experienced news writer?
Here is your dream come true. Will ac-
cept out of town, prefer N. Y. or N. J.
station. Stanley Cohen, 1730 Andrews
Ave., Bronx 53, N. Y.

Transmitter Engineer—Desires super-
visory or assistant position. Fifteen
years radio broadcasting. First class
telephone first class telegraph licenses.
Experience covers supervision opera-
tion and maintenance transmitters 500
watts to 50 kw, directive antenna sys-
tems, speech input, one kw FM, fac-
simile, relay short wave transmitters.
Box 278, BROADCASTING.

Announcer: 24, married, idischarged.
Excellent for clock or hillbilly news.
Commercials and ad 1lib. Experienced

on controls and at present in south.
Reply BROADCASTING AZINE,
Box, 279.

Qeneral Manager—Young man with

flve years experience in all parts of
broadcasting, including selling, wants
job as Manager in 250 watt station. Best
of references, and a hard worker. Box
280, BROADCASTING.

For Sale

For sale—1 kw Western Electric D-87737
Transmitter converted to make it simi-
lar to 6-B, Box 238, BROADCASTING.

Two allled tables, Van Epps cutting
heads perfect. First $1000 buys. Henry
Goldsmith Agency, 123 West 57th St.,
New York 19.

250 watt transmitter. Never used. Com-
plete FCC data. Boxed for immediate
shipment. $2,000.00. Box 254, BROAD-
CASTING.

Wanted to Buy

Wanted—500 or 1000 watt standard
transmitter immediately. 300 foot self-
supporting towers. List other avallable
material. Box 242, BROADCASTING.

Miscellaneous

Paris, France—Sultable for broadcast-
ing station. Large duplex audlence stu-
dio with four room apartment in mod-
ern building. One of the highest, most
desirable locations. Will sell, lease Or
organize. Submit proposition direct to
owner In full confidence. John Heath,
930 16th St., N. W., Washington 6, D. C.

Announcer’s, writer's, emcee's Comedy

Material. Catalog free. Box 29, BROAD-
CASTING.

BROADCASTING ¢ Broadcast Advertising

Petrillo
(Continued from page 17)

but had tried for about three
months to negotiate an agreement
“purely to avoid a national strike
and for reasons of public interest”
and had agreed to “every local de-
mand including a 140 percent in-
crease in total musicians’ pay over
what our original four staff mu-
sicians received.”

Then, he said, the local insisted
that the pay be retroactive to July
1 and this demand was rejected.

In Chattanooga, R. G. Patterson.
general manager of WAPO, NBC
station, declined to discuss the
status of the station’s union rela-
tions “because negotiations are in
progress” but said he hoped an
agreement would be reached with-
in a few days. The contract ex-
pired Aug. 11,

Differences bet ween Chatta-
nooga’s CBS affiliate, WDOD, and
Local 80, according to WDOD Gen-
eral Manager Earl W, Winger, re-
sulted in the local appealing to the
Regional War Labor Board in At-
lanta when negotiations broke
down following the.- expiration of
contract April 1. Mr. Winger said
the Regional Board referred the
case to WLB in Washington. WLB
said the case was received in
Washington Oct. 1 for further
study and action.

Mr. Winger said the union asked
for $17,000 for musicians in the
new contract, compared to $12,200
in the old agreement. The station
formerly employed seven musici-
ans. Mr. Winger said the station
offered to hire “three or four as a
show of good faith” although it did
not need a staff band.

Columbus, Ga., is another city
in which the AFM local union and
the management of a station, in this
case the CBS outlet, WRBL, have
failed to reach an agreement on
terms of employment of musicians.

No Comment From Petrillo

Mr. Petrilio has been unavailable
to the press for comment on the
situation and the staff at his New
York headquarters express com-
plete ignorance of the whole affair,
referring all inquiries to NBC.

General belief in broadcasting
circles is that despite local dis-
putes, the union’s real motive in
pulling its men from the NBC pro-
grams was to express displeasure
at contracts signed Sept. 28 by
NBC and American with NABET,
giving the independent engineers’
union control over the handling of
transcriptions and phonograph rec-
ords. Mr. Petrillo has long sought
this work for his members.

He had threatened NBC and
American with a series of wildcat
strikes should they sign such a
contract. The fact that NABET
had secured a court order com-
pelling the nets to do so is believed
to have no effect on Mr. Petrillo’s
decision to make good his threats.

This belief is strengthened by
occurrence of the first withdrawal

Petrillo’s Medicine
PRESIDENT JAMES CAE-
SAR PETRILLO of the
American Federation of Mu-
sicians, who knows all about
the inside of strikes, learned
about the other side when the
elevator operators staged
their walkout in New York.
Earl Wilson, writing in the
New York Post, said he found
Mr. Petrillo “growling good-
naturedly into his beer.” He
quoted the AFM czar as say-
ing: “I got caught in my of-
fices on the 34th floor and had
to walk down. It’s hard on an
old man like me. When I got
down to the 10th floor I was
tired out, and by the time I
got to the bottom I was say-
ing, ‘The gahdamn unions!
They’ll ruin this country!”

of musicians from NBC only two
days after the NABET contract
was signed. His failure to take
similar action against American is
believed to be because at the mo-
ment none of this network’s affili-
ates is engaged in controversy
with an AFM local and that to act
without other provocation would
make the union liable for penalty
for defying a court order.

It is generally thought, however,
that before long the union will find"
some excuse for ordering its mem-
bers not to appear on one or more
programs on American. After
news of the Fitch attack became
known Sunday, American execu-
tives spent an uneasy day for fear
the union at the last moment would
cancel the first broadcast of the
Ford Sunday Evening series which
was going on the net that night.

AA4A44 CONTINUES

SUPPORT OF WAC

AMERICAN ASSN. of Advertis-
ing Agencies will continue its sup-
port of the War Advertising Coun-
cil into the postwar era, the AAAA
stated last week. Announcement
followed a board meeting at which
it was voted to underwrite the en-
tire share of advertising agencies
in the Council’s -financing for its
fiscal year beginning March 1, 1946.
Similar action has been taken by
the National Publishers Assn., mag-
azine publishers organization.

NAB board at its August meet-
ing voted to contribute $4,527.36 to
WAC in 1946, its share of about
$30,000 contributed by the industry.
Networks provide the rest of the
sum.

Foulds Milling Spots

FOULDS MILLING Co., Liberty-
ville, Il1l. Oct. 31 begins sponsor-
ship of approximately 10 spots
weekly on WCSH Portland, Me.
and WLBZ Bangor, in addition to
spot campaign started last month
on WJJD Chicago and WRNL
Richmond. Contract 26 weeks placed
by Campbell Ewald, Chicago.
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At Deadline...

MILES SIGNS ‘QUEEN’;

MAY SHARE WITH P&G

MUTUAL last week concluded negotiations
with Miles Labs., which on Oct. 29 will begin
sponsoring Queen for a Day to advertise Alka-
Seltzer. After the first of .the year program
may be sponsored alternately by Miles and
Procter & Gamble Co., if conversations to be
held by the companies and their agencies this
week succeed in ironing out difficulties. If not,
program will continue under Miles exclusive
sponsorship. Series which started on Mutual
in spring as sustainer is broadcast Monday
through Friday 2:30-3 p.m.

FCC BOXSCORE:
557 FM, 312 AM, 132 TV

COUNT on applications for new stations filed
with the FCC as BROADCASTING went to press
late Friday was 1,001, of which 557 are for FM,
312 for AM, and 182 for television. An addi-
tional 176 are for changes in facilities. Broad-
cast section of the License Division reported
applications “coming in by the yard” to get in
under the 60-day period provided by the Aug.
7 policy for filing new and bringing pending
cases up to date. Included in Friday report were
requests by Yankee Network for FM stations
in Boston, Bridgeport and Providence and by
E. D. Rivers for FM facility in Valdosta, Ga.

NEALE ADVANCED WITH DFS
MEDIA OPERATIONS of Dancer-Fitzgerald-
Sample, Chicago, in both print and radio fields,
heretofore handled separately, now headed by
James Neale, radio media director of agency.
Jack Snodgrass and Paul Xlavin continue in
direction of print media. Gene Fromherz and
Les Schroeder remain under Mr. Neale in-radio
dept. Fred Klein, timebuyer for General Mills
and American Home Products before latter
account was moved to New York, will advance
to assistant account executive of Procter &
Gamble, a new post. His successor has not been
chosen. Mr. Neale joined DFS about five years
ago from NBC, Chicago. Mr, Klein, formerly
with American Broadcasting and NBC, Chicago,
has been with agency two years.

NEGOTIATIONS DELAYED

INFORMAL conferences of the CBS white
collar workers with the three unions—United
Office & Professional Workers of America
(CIO), the International Brotherhood of Elec-
trical Workers (AFL) and the International
Alliance of Theatrical & Stage Employees
(AFL) as to which will represent them, have
been suspended until the formal hearings
scheduled in two or three weeks are held before
the National Labor Relations Board.

Closed Circuit

(Continued from page 4)

plicant, with Mr. Reinsch president and Mr.
McIntosh secretary-treasurer,

REMEMBER Charles A. Siepmann, the ex-
BBC program expert, who conducted hush-
hush internal investigations at FCC [BRroADp-
CASTING, July 2}? Prominent Canadian broad-
casters are still curious about his secrecy
shrouded visits to government radio offices in
Toronto during period of his FCC activity.

Page 86 o October 8, 1945

'FIVE NETS CARRY

NIMITZ ADDRESS :
ADMR. CHESTER W. NIMITZ’ address be-
fore the joint session of Congress on Friday,
12:30 p.m. was carried by NBC, CBS, Ameri-
can, Mutual and Associated on coast-to-coast
hook-ups.

NBC’s Bob McCormick broadcast an eye-
witness of the parade from a mobile unit
operating along the parade route, with Don
Fisher handling the Congressional broadcast.
Morgan Beatty covered the ceremonies at 1:50.

American put Baukhage on the air 1-1:15
from the House Radio Gallery. Covering the
parade for American were: Harold Stepler,
Tony Howard, Norman Wess, Bryson Rash,
James Gibbons (in mobile transmitter unit),
and Lee Dayton. Martin Agronsky went on
from the House Office Building.

Associated carried the ceremonies from
12:15 to 3:30, and 15 minutes of the Nimitz
Dinner at 10:30 p.m. Reporting for the net-
work were: Jim McGrath, Ian Ross MacFar-
lane, Jack Ridge, Mike Hunnicutt, Tony Wake-
man, Philip Roll, Norman Reed, Jack Lowe,
and Mark Austed.

TRUMAN CITES McGRADY
PRESIDENT TRUMAN Thursday presented
the Medal for Merit to Edward F. McGrady,
RCA vice-president in charge of labor rela-
tions and a director, who was loaned by RCA
to the Secretary of War as consultant and ad-
visor on labor problems. Citation lauded Mr.
McGrady’s services to the War Dept., includ-
ing “strengthening the bond of cooperation be-
tween organized labor and the Army, in set-
tling and avoiding a large number of labor
disputes that impeded, or threatened to im-
pede the production of war materials; in pro-
moting the maximum effort on the part of
labor leaders and the rank and file of Ameri-
can labor in support of the war effort.”

CLUB TO BE FIVE-WEEKLY
FOLLOWING the broadcast of Oct. 27 the
Breakfast Club, 9-10 a.m. Monday through
Saturday on American, will drop Saturday
broadcast. Move is in accordance with agree-
ment reached among Don McNeill, m.c. of pro-
gram, network and sponsors, Swift & Co., for
9:30-9:45 segment and Philco Corp. for 9:46-
10 period. First half-hour is sustaining.

VETS ASK FCC DELAY
PROTESTING recent FCC announcement FM
channels will not be reserved for servicemen,
American Veterans Committee urged Commis-
sion to withhold for at least six months major-
ity of choice frequencies to enable men still in
uniform and community groups preoccupied
with war services to compete for licenses.

ELGIN HOLIDAYS

FOR FOURTH successive year Elgin
National Wateh Co., Elgin, Il., will
sponsor two-hour holiday shows on
Thanksgiving and Christmas, from 4-6
p.m. on CBS. Don Ameche will again be
m.c. of both programs. Edgar Bergen
and Charlie McCarthy, Garry Moore
and Jimmie Durante, Cass Daley and
Frances Langford lined up for Thanks-
giving. Agency, J. Walter Thompson Co.,
Chicago.

Peo{ple

FRANK BARTON, formerly with Biow Adv.,
New York, has joined Benton & Bowles, New
York, as manager of the radio department
succeeding Charles F. Gannon, named public
relations director and v-p. Walter Craig re-
mains radio v-p.

DR. AUGUSTIN FRIGON, general manager
of Canadian Broadcasting Corp., named a
member of committee to direct Canadian In-
formation Service, successor to Canadian War-
time Information Board.

MARTIN HOADE has returned to NBC New
York as a news editor after three years with
the 16th Air Force. He was a first lieu-
tenant, flew 53 missions as a bombardier and
received the Air Medal with three Oak Leaf
Clusters.

CHARLIE GOODMAN of Chicago sales dept.,
Mutual Midwest operations, appointed head of
co-op sales in midwest office by Ade Hult, Mu-
tual v-p in charge of Midwest operations.

MAJOR HOWARD O. PETERSON, released
from army as public relations officer, Seventh
Service Command, Omaha, has been appointed
sales manager of KMA Shenandoah, Ia., Sta-
tion Manager Owen Saddler announced. Mr.
Peterson was formerly with WOW Omaha in
research, sales and promotion.

COL. ED. KIRBY, chief of Army's Radio
Branch, who will be discharged soon, is en
route to Hollywood to close Army’s public re-
lations office there. Maj. Bob Pollock, formerly
WSB Atlanta, now in charge, shortly will be
released.

WINX FM APPROVED

PURCHASE by WINX Broadcasting Co.,
Washington, D. C., of W3XO, developmental
FM station owned by Jansky & Bailey, for
$75,000 was approved by FCC. It is first de-
velopmental FM station to change hands.
WINX is owned by Washington Post.

OPPOSES MERGING FMBI

I. A. HIRSCHMANN, vice-president, Metro-
politan Television Inc., operator of FM station
WABF New York, has written Walter J.
Damm, president of FMBI, a letter of “vigor-
ous protest against any design which will aim
at the coalescence of FMBI with NAB.” (See
story page 16).

TO GO WITH FLEET

FIVE NET correspondents will be aboard ships
of the Third Fleet as it steams into N. Y.
Harbor sometime between the 18th and 22nd.
Newsmen were flown to Panama Canal last
Saturday to meet the Fleet there. Transmitter-
equipped Missouri and Jowa are part of the
group, with facilities at disposal of correspond-
ents. It is also expected wire and film recorders
will be on hand. Correspondents are: Fox Case
and Gunnar Back, CBS; John McVane, NBC;
Jack Reed, Yankee Net; Norman Paige,
American.

SBC MEETS OCT. 22-23

NINTH ANNUAL meeting of School Broad-
cast Conference will be held Oct. 22-23, Morri-
son Hotel, Chicago. Purpose, according to Chair-
man’ George Jennings, acting director, Radio
Council, Chicago Board of Education: To allow
radio industry and educators to investigate
postwar future of educational radio. Speakers:
Charles Brewer, BBC; Jess Willard, NAB;
Walter J. Damm, FMBI; Frank E, Hill, CBS.
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we, too, can take a licking when
we are off guard and we should
never get off guard in the future.

26. The Germans know they are
beaten but refuse to accept the
responsibility as a people for hav-
ing started this war.

27. Rome will probably not be a
very fertile source for news for a
long time to come.

28. Pope Pius XII has a very
keen comprehension, not only of
American broadecasting, but likewise
of the power and influence of broad-
casting as a medium of mass com-
munication.

29. Europe has been bled white.
Unless there is aid from America,
it can never be restored to useful-
ness, not only to its own people but
to the world at large.

30. American broadcasting is still
and will long continue to be, the
finest broadcasting in the world.

Production Men

Needed in Video

Ruthrauff & Ryan Producer
Sees Big Opportunities
NOW is the time to dig into the
science of television because to-
morrow—even if it’s five years
away—stations will be looking for
production men with ideas for tele-
vision programming. That’s the
opinion of Norman Hayne, pro-
ducer of Smoke Dreams, Those
Websters and several other Ruth-
rauff & Ryan shows in Chicago.

“When television production
catches up with technical advances
the industry is going to be crying
for men with ideas. The man who
has had radio experience and
found. time to work with little
theater groups, or studied televi-
sion from a technical and a stu-
dio production viewpoint is going
to go places.”

A production man in television,
he believes, is going to be even
more important than he is today.

“Everything will depend on his
ability to work out the ‘bugs’ in
rehearsal because once the cameras
start turning you’re on to the end.
Even motion picture directors who
can always cut a scene are going
to find television an entirely dif-
ferent approach.

“I personally believe that men
in radio, and particularly those
who have worked with all types of
programs, are going to find it easy
to switch over to television,” Mr.
Hayne said.

Seek FM

WCBI Columbus and WELO Tu-
pelo, Miss., owned by Maj. Birney
Imes Jr., have filed applications
with the FCC for new FM stations,
outlets announced last week. FM
application also has been filed for
proposed new Maj. Imes station in
Meridian, Miss. WROX Clarks-
dale, Miss., owned by Birney Imes
Sr., is also new FM applicant.
WCBI is adding new offices, stu-
dios and control room in Gilmer
Hotel in expansion program.

Shows to Canada

FIRST U. S. network programs to
enter Canada since CKEY Toronto
was given right by CBS to seek
NBC, American and MBS network
business [BROADCASTING, Sept. 24]
started early this month. American
net program for Pharmacraft
(Fresh deodorant), Counterspy,
started Oct. 3, 10-10:30 p. m., on

CKEY, through Young & Rubicam,
Toronto; Guy Lombardo and or-
chestra started on CKEY Oct. 2,
9-9:30 p. m,, for Larus & Bro. Co.
(Edgeworth Tobacco), through
Warwick & Legler, New York.
Jack Cooke, owner of CKEY, ex-
pects to have a number of other
U. S. net programs aired in Canada
for first time under new set-up.

NBC TV C(lasses

NORAN E. KERSTA, manager
of NBC television department, on
Oct. 3 opened the second season of
the joint NBC-Columbia U. exten-
sion division course on “Television
Production Problems”. Members
of NBC television department will
give 15 lectures on production prob-
lems during the course.

PROFESSIONAL DIRECTORY

JANSKY & BATLEY

An Organization of
Qualified Radio Engineers
DEDICATED TO THE
SERVICE OF BROADCASTING
National Prese Bldg., Wash., D, C.

McNARY & WRATHALL
CONSULTING RADIO ENGINEERS

National Press Bldg. Di. 1203
Washington, D. C.

PAUL GODLEY CO.
CONSULTING RADIO ENGINEERS

MONTCLAIR. N. J.
MO 2-7859

GEORGE C. DAVIS

Consulting Radio Engineer

Munsey Bldg. District B456

Washington, D. C.

Radio Engineering Consultents *
Frequency Monitaring

4 L3 .
Commercial Radio Equip. Co.
@ Inter 1 1d! Wash D. O.
@ 321 E, Gregory Boulevard, Kansas City, Mo.
# Cross Roads of the World, Hollywood, Call?
”
L

RING & CLARK
Consulting Radio Engineers

WASHINGTON, D. C.
Munsey Bldg. ® Republic 2347

There is no substitute for experience

GLENN D. GILLETT

Consulting Radio Engineer

982 National Press Bldg.
Washington, D. C.

JOHN BARRON
Consulting Radio Engineers

(P 10 Braad,
P in

g t and

Allocation Engineering

Earle Building, Washington 4, D. C.
Telephone NAtional 7757

i

RAYMOND M. WILMOTTE
CONSULTING RADIO ENGINEER
PAUL A. deMARS

ASSOCIATE
1469 Church St., N.W., Washington 5, D. C.
Decatur 1234

JOHN J. KEEL
CONSULTING RADIO ENGINEERS
Earie Bldg. e NATIONAL 6513

Washingten 4, D. C,

22
LOHNES & CULVER

CONSULTING RADIO ENGINEERS
Munsey Bldg. e  District 8218
Washington 4, D. C.

Frané H Mclntosﬁ

Consulting Radio Fngineers
710 14th St. N.W. ME, 4477
Washington, D. C.

MAY, BOND & ROTHROCK

CONSULTING RADIO ENGINEERS
* * &

Not'l Press Bldg. Wash. 4, D. C.
District 7362 e  Giehe 5880

Garo W kay

Consulting Radio Engineers
991 Broad S1., Suite 9-11
8ridgeport 3, Conn.

Telephone 5-2055  Lab. Phone 7-2465

e
HERBERT L.WILSON
AND ASSOCIATES
CGONSULTING RADIO ENGINEERS
AM FWM TEeLEvISiON FACSINILE

1018 VERNONT AVE., N.W, Wasnineton §,0.0.
- NATionaL 7181 =

HOLEY & HILLEGAS

CONSULTING RADIO ENGINEERS
1146 Briarcliff Pl., N.E.
Atlanta, Ga. ATwood 3328

WORTHINGTON C. LENT
Consulting Engineers
INTERNATIONAL BLDG. WASH.. D. C
1319 F STREET N. W, DISTRICT 4127 J

ANDREW CO.

Conmsulting Radio Engiuncers

363 E. 75th St. CHICAGO 19
Triangle 4400

GOMER L. DAVIES

Consulting Radio Engineer
P.O. Box 71 Warfield 9089

College Park, Md.

EQUIPMENT ENGINEERING CO
Consulting Radso Engineers

1438 Main Streel
Columbia, S. C.
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DIXIE B. McKEY
ROBERT C. SHAW
CONSULTING
RADIO ENGINEERS
1108 16th Street N. W, Suite 408
Washi D. C. MEtropolitan 3604

WELDON & CARR
CONSULTING RADIO ENGINEERS
WASHINGTON, D. C.

1605 CONNECTICUT AVENUE
PHONE—-MICRIGAN 4151
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AVAILABLE
Man Experienced In Pro-

duction & Public Service
Four years background in local and
network Production with major net-
work affilioted stations. Directed
all types programs—Drama, Musi-
cal, Audience Participation, Public
Service. Used to responsibility of
working with others. Location sec-
ondary importance to opportunity
that will permit application of
ability and experience. Age 25—
single—sober and dependable.
Best references and details of ex-
perience ond capacity by writing

BOX 274
BROADCASTING

to Broadcasti M » B70 Noti

Classified Advertisements

PAYABLE IN ADVANCE—Checks and money orders only—Minimem $1.00.
Sitvation Wanted 10c per word. All others, 15¢ per word. Count 3 words for
blind box number. Deadline two weeks preceding issve date. Send box replies

| Press Bldg., Washington 4, D. C.

Help Wanted

Situations Wanted

Wanted—Veteran first class license hold-
er for transmitter and/or studio for
Rocky Mountain 1 kw outlet. State
education and experience. Box 661,
BROADCASTING.

WSGN, Birmingham, has announcer job
open. Salary and talent fees. Send com-
plete references and transcription im-
mediately to Henry Johnston.

Wanted—Licensed operator. Must be
experienced and steady. Send your
qualifications, education, recommenda~
tions and any small recent photograph.
Network station in Great Lakes area.
Box 182, BROADCASTING.

Here is a
Permanent
Position

FOR AN
EXPERIENCED
COMMUNICATIONS
MAN

You may be interested in this per-
manent position with a long estab-
lished, progressive Radio school. To
qualify, you should be a college
graduate with engineering and op-
erating experience in Radio com-
munications. Experience teaching
Radio subjects will be an advantage
—and experience in writing instruc-
tion manuals clearly, interestingly is
essential. Get in touch with us now.
Let’s see if we can come to a mu-
tual understanding so you can etart
with us the day you are available.
Tell us all about yourself——your
education and experience—your am-
bitions—your salary requirements.
We will hold your letter in strict con-
fidence. Write Box 252 BROAD-
CASTING.

Wanted—Experienced studio control
man in network station east of Chi-
cago. Send your qualifications, educa-
tion and photo in first letter. Box 183,
BROADCASTING.

Whatever became of those good depend-
able announcers? The steady, rellable
kind that you could count on. We offer
steady employment, compatible sur-
roundings, and good salary. Send tran-
scription, references, photo with appli-
cation. Write Box 193, BROADCASTING.
Continuity writer-experienced. Good po-
sition with 1,000 watt midwest regional
network station for copy writer who can
produce salable commercial announce-
ments. Good salary based on experi-
ence. Send sample scripts with first
letter. Box 232, BROADCASTING.
Announcer—Wanted by DProgressive sta-
tion in large southern city. Immediate
opening for experienced man. 40 hour
work week, stsrting salary $45.00 per
week. Permanent job. Box 259, BROAD-
CASTING.

Announcers—Experienced in commer-
cial record shows and special events.
State complete experience and enclose
photo in first letter. Box Shack, KFBC,
Cheyenne, Wyoming.

Can use one or two extra announcers,
also good continuity writer for spots
and some scripts. Announcers must have
personality voice and be salesmen on
the alr. WOLS, Florence, 8. C,

Need a man with first class license who
can announce. MBS affillate. Call, wire
or write telling all to Duane L. Watts,
General Manager, KHAS, Hastings, Nebr.
Help wanted—3 engineers holding first
phone licenses. Network station located
in midwest. Opportunity for advance-
ment for men qualified. Reply, North
Central Broadcasting System. Inc., 360
N. Michigen Ave., Chicago 1, Ill.
Georgia Station Needs Announcer—Cap-
able doing bang-up job of man-on-
street and other personality type shows.
Excellent opportunity to affillate with
progressive network station. State ex-
perience, salary expected, etc. Box 268,
BROADCASTING.

Need experienced newsman to write, re-
write and Dresent own news copy on
air. Rush transcription then write back-
ground detalls to Dow Mooney, News
Editor, WKY, Oklahoma City.

First Class Operator Wanted—Good
wages, hours, steady work. Make written
application to KGEZ, Kalispell, Mon-
tana.

AVAILABLE
Successful Radio &
Advertising Man

Background includes ten years ex-
perience in national agency, repre-
sentative and station field. Excel-

lent record in selling and manage- ~

ment. Have run stations in east
and middlewes!. Desire managerial
position in progressive station. 35,
married, two boys. Best references
from all phases of radio.

BOX 188
BROADCASTING

Chief Engineer—Capable construction
FM station, have knowledge laboratory
test equipment, development work, and
construction installation maintenance
high frequency equipment, WIBU, Poy-
nette, Wisconsin, $55.00 week.

Wanted—Combination Announcer-Op-
erator, permanent position, adequate
salary. Give full particulars, photo, etc.
KDFN, Casper, Wyoming.

Topnotch announcer—$60.00 base 40
hours. Send complete details, copy of
references, transcription immediately.
Box 152, BROADCASTING.

Radio executive will sever present excel-
lent connection with national network
t0 manage your station. Unusually well-
rounded and carefully-planned back-
ground in all phases of radio with ex-
perience in local 250 watt, metropolitan
50,000 kw and national networks. Ex-
cellent record and references. Replies
held in confidence. Box 225, BROAD-
CASTING.

Girl, 21, now working as program direc-
tor-copywriter, desires any position ra-
dio television. Some announcing-engi-
neering. Third class ticket. Some tele-
vision training. little experience chil-
dren's programs COuege grad. Box 197,
BROADCASTIN

Capable local station manager in south-
ern market of 60,000 desires change.
Alert, promotion minded, good charac-
ter, can make your station pay, 35 years
old. Have been in present job six years.
Wants long time arrangement. Married.
two children. Available immediately
Box 215, BROADCASTING.

Sports announcer, 10 years experience
U. 8. Canada, now chief sports and spe-~
cial events announcer American Forces
Network in Europe, covering events in
France, England, Germany. Expects
early discharge. Seeks permanent posi-
tlon with progressive station. Box 228,
BROADCASTING.

Radio Construction
Men

Radio men who are interested in
building radio broadcasting equip-
ment con avoil themselves ot this
time of excellent post-war posi-
tions. Must be able ta read sche-
matics and do neat wiring but
engineering skill not mandalory.
Good wages in attractive middle-
western city. Wire, phone or write.

Gates Radio Company
Quincy, lllinois
Phone 522

“Oh, how I hate to get

up in the morning!”
.« Oh, how ! hate to get out of bed!

Nevertheless, I've been gefting up
at the break of dawn for a few years
and !‘m getting to like it.

Perhaps you need o good morning
man who doesn’t mind doubling on
news and straight announcing? I'd
prefer a small station with enough
remuneration to make me civic
minded |
I'll be available October 15. |

BOX 250, BROADCASTING

Chief engineer, 38, single, 23 years in
radio, power and comunications, sober,
efficient, not just another platter spin-
ner, or slide rule dreamer, wishes em-
ployment, permanent if possible, but
where good basic electrical workmans
ship and main nce is appr I
Prefer remote transmitter operation if
possible, where living quarters are avail-
able. Currently employed, chief engineer
250 watt RCA station. Available Octo-
ber 15th. Write Wallace V. Rockefeller,
Wood River, Nebraska.,

Veteran awaiting discharge. Three years
radio. Announcer, program director. 1st
license. Desire announcing, PD with
definite opportunity for advancement.
Prefer east coast, Great Lakes area. Min-
imum. Willlam T, Arrington, 1303 Locust
8t., Commerce, Texas.

Engineer-producer—Five years in broad-
casting including 114 years government
broadcasting service overseas add up
to most rounded experience from high-
ly technical operations to topflight
dramatic production tasks. First class
phone license, married, top references.
Want connection with forward look-
ing broadcasting orgamzatlon Box 233,
BROADCASTING.

Television Englneer—Experlenced Bu-
pervisor of design, installation and op-
eration seeks responsibility for engi-
neering department of television broad-
casting organization. Box 270, BROAD-
CABTING.

Executive engineer desires position as
chief engineer of large station planning
FM and/or television expansion. Assume
full responsibility. Young and aggresive.
yet well-settled family man. Well known
with established engineering record.
Past experience includes every phase
of broadcast engineering, all classes of
stations, 1 to 50 kw, major network, op-
eration, construction, laboratory de-
sign, college instruction, Radar develop-
ment. Salary requirement $3750 to
$7500 per year dependent on location
and position. Job details before inter-
view. Box 227, BROADCASBTING.

Station manager—19 years brosdcast

Available
DECEMBER 1

General manager for network
affiliate in southwestern city over
100,000. Eight year record con-
secutive overall increase station
business immediate pre-war years,
15 10 45%. Entered Army as priv-
ate, released as major. Married.
Age 38. Can supply key men for
staff, Opportunity for $10,000 per
year, or better, required—basic
snlaxz and scale to performance.

X 261, BROADGASTIN.

Situations Wanted (Cont’d)

Announcer—Easy talking, easy going,
dependable sort of a soul. Three years
experience, slightly worn college degree.
Can write, direct and produce. Box
273, BROADCASTING.

OPPORTUNITY! Want to head news
and/or announclng depanment pro-

t n radio
statlon. Prerequmtes small town or
miniature metropolis; absolute job se-
curity; substantial salary; pleasant
working conditions. Offer: Excellent
background newspaper, radio news, an-
nouncing, network special events, writ-
ing; excellent references; steady; youth-
ful approach. Now employed major net-
work known for latter. Objective: Life-
time in miniature metropolitan locale.
Two weeks notice. Box 272, BROAD-
CASTING.

Veteran with one year's training at
Columbia Radio College, covering all
phases of radio technique desires an
announcer's position with progressive
station. Age 28, married and one child.
Robert L. Armstrong, 6242 South Bishop
Street, Chicago 36, Illinois.

experience, proven results
and network promotion, sales, produc-
tion, engineering. Will invest. Box 224,
BROADCASTING.

Writer-Producer—Returned from the
wars and now employed by 50,000 watter
looking for opportunities ln the Latin
Americas. Box 276, BROADCASTING.

ATTENTION SERVICEMEN!
To aid servicemen seeking radio jobs, BROADCASTING will

accept situation wanted classified ads at no charge. Thirty words
maximum. Two insertions. Sign name, rank and give address.

Page %4 ® October 8, 1945

Chief Engineer Availahle—Prefer West-
Southwest. FM-Television experience.
Box 275. BROADCASTING.

Experience saves! We handle that station
you have in mind from commencement
of application to completion of opera-
tion after you are '‘on the air”, All or
any part of it. Savings on application,
construction and operation is our spe-
clalty. Our experience is saving money
for others—let us save money for you.
Box 132, BROADCASTING
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In 1922
a NEW MEDIUM
sold a NEW IDEA

...and made history!

In August, 1922, the late Mr. E. A. MacDougall, president
of The Queensboro Corporation of New York, “sold” a
new idea—the cooperatively-owned apartment building—
in a new subdivision, Jackson Heights, Long Island. For
$100, he bought 10 minutes of sponsored selling talk for
Jackson Heights over WEAF, New York. Thus was born a
new medium for selling—Radio—today’s greatest molder
of public opinion and most effective developer of Sales!

® ADVERTISING MUST PACE PROGRESS '

In the DISTRIBUTION DECADE

Advertising Must Again Find New Ways to Sell!

DVERTISING’S job in the Distribution Decade will

be no routine chore. For to avoid disastrous unem-

ployment, we as a nation will now have to consume at least
40% more than in prewar years!

That means the product of industry will have to be moved
more quickly, more efficiently and more economically—
from manufacturer to consumer. Advertising will have
to make new markets; “sell” new
ideas; speed up consumption!
For production itself will be no

problem. We will have the manpower, the materials, the
machinery and the money to produce beyond anything the
world has ever known. But we are going to need ideas to
put this vast industrial might to work!

Smart, far-seeing advertising men are planning to meet

the Distribution Decade challenge—now. Here at the

Nation’s Station, we are, too. When the time comes, we’ll
have many interesting facts to
give you about the great 4-State
market that is WLW-land.

DIVISION OF THE CROSLEY CORPORATION

THE NATION'S MOST MERCHANDISE-ABLE STATION
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Measuring “every bump on the landscape™at 20,000 Feet!

A radio altimeter—that indicates the exact height
above land or sea—is another RCA contribution
to aviation.

Old-style altimeters gave only the approxi-
mate height above sea level —did not warn of
unexpected “oft-course” mountains.

To perfect a better altimeter was one of sci-
ence’s most baffling problems. So RCA devel-
oped an instrument so accurate it “measures
every bump on the landscape” from the highest
possible altitudes . . . so sensitive it can measure
the height of a house at 500 feet!

This altimeter —actually a form of radar—di-
rects radio waves from the airplane to earth and

back again . . . tells the pilot exactly how far he
is from the ground...warns of dangerously close
clearance...“sees” through heaviest fog or snow.

All the radio altimeters used in Army, Navy
and British aircraft were designed and first pro-
duced by RCA. This same pioneering research
goes into every RCA product. So when you buy
an RCA Victor radio, Victrola, or television re-
ceiver, you enjoy a unique pride of ownership.
For you know it is one of the finest instruments
of its kind that science has yet achieved.

Radio Corporation of America, Radio City,
New York 20. Listen to The RCA Show, Sunday,
4:30 P. M., Eastern Time, over NBC Network.

o il
o

The RCA Radio Altimeter assures that the last mountains have been passed before letting down to the airport in the valley below.

|

3

The RCA radio altimeter will be a major
contribution to the safety of post-war
commercial flying. The section at the left
sends the radio waves to earth and back
again while the “box” at the right—timing
these waves to the millionth of a second —
tells the navigator his exact altitude.
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