10 of the 12 most popular local New York

programs -excluding news-are on WOR*

NOTE: During the year 1944, of all the
most popular local New York programs,
84% of them were broadcast by WOR.
Now, in 1945, WOR shows every indication
of bettering that amazing record.

If you have a radio program, or are
seriously considering the purchase of one,
WOR thinks that it would be both wise
and profitable to have a chat with
its gifted showmen. WOR’s business is
knowing what the public wants
in one of the greatest listening territories
on the Eastern Seaboard. That
it does know, is well proven by the

outstanding facts presented above.

that power-full station, wo I

at 1440 Broadway, in New York

* according to the latest Crossley . - R ‘W/zél”)
Continuing Study of Radio Listening reports S T - \,, v o
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Above: Mr. Ellis comes home from a day in the plant,
He'sthinking about a quick, cooling swiminthe close-by
Tippecanoe River.

Circle: Mrs. Ellis with “Jitterbug,” who will provide
meat for next winter. The Ellises also keep a
Guernsey cow; grow peas, beans, and garden
truck for eating and canning.

Left: A musical family. Doris, 8, is at the piano;
15-year-old Virginia plays the trombone; Julia, 13,
plays trumpet. The girls are equally at home with
needle and thread or canning equipment. Picture on
the piano is of Harold, older son away in the Navy.

THE ELLIS FAMILY OF KOSCIUSKO
COUNTY, INDIANA...
WLS LISTENERS SINCE 1931

DGAR A. ELLIS works in a factory in Warsaw,
Indiana. His son John, 16, is employed in the
lumber yard at nearby Leesburg. Mrs. Ellis, three
daughters and a younger son, keep a five-acre place
producing peas and beans, milk and meat.
The girls, Virginia, Julia, and Doris, are all 4-H Club
workers, as well as musicians. David, age 8, will be as
soon as he is old enough.
Around the Ellis home, WLS is an old friend; they have
been tuning us in regularly since 1931. Among the
special favorites are Chuck Acree’s Something to Talk
About, Doc Hopkins, Morning Devotions, and News.

890 KILOCYCLES
50,000 WATTS
AMERICAN AFFILIATE

REPRESENTED BY
JoHN BrLalr & ComPANY

CHICAGO 7

The Ellis family has visited the WLS National Barn
Dance twice; they see the Prairie Ramblers and other
WLS entertainers frequently at state and county fairs.
Remember the Ellis family and thousands like it, as
you plan your Midwest advertising; they combine the
interests and needs of town and farm; and they are
listening friends of WLS. For more facts about the hard-
working families of Midwest America, their purchasing
power, their market stability, and how to reach them,
call a John Blair man today. He’ll tell you about the
station with so many listening friends it gets a million
letters a year.

-'I'ho
PRAIRIE
FARMER
STATION

Burnipce D. ButLER
President

GLENN SNYDER
Manager

MANAGEMENT AFFILIATED WITH KOY, PHOENIX, AND THE ARIZONA NETWORK; KOY PHOENIX * KTUC TUCSON * KSUN BISBEE-LOWELL-DOUGLAS



_The Answer to Your ™ |
Newscast Reconversion Problems
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BIGGEST building news in radio today sur-
rounds plans for new 45-story electronics
building on Broadway between 45th and 46th.
Multi-million venture, covering possibly $7,-
000,000 for ground and $9,000,000 or $10,000,000
for structure, would include studios for AM,
FM and TV and tower for multiple FM and
TV transmission. Project being handled by
Col. L. George Horowitz, consulting economist
and engineer associated with City Investing
Co., which will construct building as invest-
ment holding.

NAB and FMBI are getting married Nov. 1
but may not live together. Reason: NAB’s big
house at 1760 N St.,, Washington, isn’t big
enough now for NAB, let alone FMBI. Attic
has been rebuilt into several offices and desks
are crammed into every available cubic inch.
NAB is scouting for office space. D. C. zoning
board last week reiterated refusal to let NAB
add rooms in back of building.

NOW THAT FMBI is in NAB fold, look for
immediate conversations by NAB with Tele-
vision Broadcasters Assn. for consolidation
along somewhat similar lines—a television di-
vision integrated within NAB, but with sep-
arate basic staff.

NAB headquarters is considering a new idea
in convention procedure—putting the annual
“flea circus” on wings. Two to three-month
swing around the nation for district meetings
could be cut in half by chartering airplane
and staging three series of meetings a week.
Participation of industry men who make an-
nual swing would be necessary. Complications
surround chartering of suitable craft.

NETWORK officials fuming over way White
House handled plans for Truman speech at
10 p.m. Oct. 30. First word they had was Presi-
dent’s announcement at Oct. 25 press confer-
ence. Networks in past were consulted by
White House secretariat and most suitable
time picked. Even the most chagrined, however,
‘were delighted radio got first break on cru-
cial address.

SELECTED—though not officially appointed
until Nov. 1—to replace Shannon Allen as
head of Interior Dept.’s Radio Section is Wil-
lett Kempton, former deputy chief of OWI
Domestic Radio Bureau, and UNCIO radio
relations officer.

UNDERSTAND that WTOP, Washington’s
CBS station, is planning expansion in the edu-
cation and public service line, with Lt. Hazel
Kenyon Markel to head department. She was
director of women’s programs for the Navy
while in ‘the WAVES, before that education
director of KIRQ Seattle.

THERE ARE two Army Civil Affairs men
combing the occupied zones of ETO for ma-
terial for new Army radio series. Army said

‘(Continued on page 98)
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Oct. 29: FCC hearing on renewal of license of
WBKW and WGR, Buffalo; Churchitl Tab-
ernacle, intervenor. Room 6121, New Post
Office Bldg., 10:30 a.m.

Oct. 31: FCC hearing on renewal of license
of WCHS Charleston, W. Va. Room 6121
New Post Office Bldg., 10 a.m.

Nov. 1: FCC hearing on renewal of license of
KOMO and KJR, Seattle. Room 6121 New
Post Office Bidg., 10 a.m.

Nov. 4-10: National Radio Week.

Bulletins

TIEING IN with Radio’s 25th anniversary,
Ted Granik’s Forum of the Air over Mutual
will present the topic, “Free American Radio,”
when program originates in St. Paul Dec. 4.
Participants lined up are NAB President Jus-
tin Miller against FCC Commissioner Clifford
J. Durr. An anti-commercial radio Senator
or Representative and probably one other
broadecaster will make up panel. He plans to
invite FCC Chairman Paul A. Porter to be
guest moderator.

MAYOR Fiorello LaGuardia of New York is
under contract only to people of New York,
Morris Novik, WNYC general manager who
handles mayor’s radio affairs, said Friday
afternoon, and has signed no contracts for
radio appearances. Numerous offers have been
received but none accepted, he said.

-~

BusinessBriefly

BUICK CUT-INS ® Buick Motor Division,
General Motors Corp., Detroit (Buick cars),
starts three cut-in announcements daily on
following New York stations Oct. 29 through
Nov. 7: WOR WNEW WEAF WABC WJZ.
Eight participations on  Personally It's Of
The Record on WABC New York also pur-
chased for Buick, effective Oct. 29. Agency is
Arthur Kudner Inc., New York.

HIRES NAMES ATLAS @ Chas. E. Hires Co.,
Chl.cago (root beer) has appointed Atlas Adv.
Agency, Chicago, to handle all advertising and
that of parent company in Chicago area. Radio
will be used. Account will be handled by Hal
C. Bangs, agency v-p.

LEHN & FINK CHANGES ® Lehn & Fink
Products Corp., New York, has appointed
McCann Erickson, New York, to handle Hinds
Honey & Almond Cream and Etiquet Deodor-
ant cream. Grey Adv: Agency, New York,
named to handle Tussy cosmetiques. McCann-
Erickson on Oct. 26 renewed for 52 weeks
Blind Date on 176 American stations, Friday,
8-8:30 p.m., for Hinds.

RALSTON ADDS HOUR @ Ralston-Purina
Co., St. Louis, opens postwar radio activities
with full hour show, Opry House Matinee, Sat-
urdays, 1 p.m. (EST) on full Mutual net, except
West Coast. First half-hour sponsored by farm
food products effective Jan. 5. Second half, for
cereal d.vision, starts Nov. 17. Contract for
52 weeks. Agenc)l', Gardner Adv. Co., St. Louis.
KASTOR NAMED @ International Milling
Co., Minneapolis (Robin Hood Family Flour,
Velvet Cake Flour), and Jung Arch Brace Co.,
Cincinnati, named H. W. Kastor & Sons, Chi-
cago, to handle advertising. Consider radio.

.Field May Acquire

TENTATIVE agreement for sale of KOIN
Portland to Field Enterprises Inc. for $950,-
000 has been reached, subject to ratificatiori by
employe stockholders of KQIN Inc. and ap-
proval of the FCC.

Answering an inquiry from BROADCASTING
regarding reports of an imminent transaction,
C. W. (Chuck) Myers, president and general
manager of KOIN as well as its principal own-
er, confirmed reports of negotiations but em-
phasized that no transaction could be closed
until the 32 employe stockholders had given
their consent. Field Enterprises now owns and
operates WJJD Chicago and WSAI Cincinnati,
in addition to Marshall Field newspapers and

. publications.

Mr. Myers, former NAB president and a
pioneer figure in radio, emphasized further
that “there is no transaction closed nor can
there be until the FCC is so notified and
approval forthcoming.”

Reports have been current for some time on
prospective sale of the station by Mr. Myers
and his employe associates. Conversations look-
ing toward acquisition of the CBS outlet have
been in progress for several months. Mr.
Myers has been negotiating with Clem Randau
vice-president and Howard Lane, radio gen-
eral manager of Field Enterprises, it is under-

KOIN for $950,000

stood. Subject to both FCC and employe stock-
holder approval, the transaction is said to in-
clude, in addition to the price, the increase in
the balance sheet between Aug. 31 and the
closing date. Mr. Myers holds 65% of the stock
with the balance of Class A (voting) stock
held by his wife and by Mrs. Josephine Hunt,
widow of C. Roy Hunt, late general manager.

Mr. Myers, responding to question by BroAD-
CASTING, pointed out that 32 employe stock-
holders have interests in the station which are
identical with controlling interests. They were
notified last Friday of the proposed transaction -
looking toward relinquishing their options if it
is viewed as satisfactory. These stockholders
hold 411 of 1,000 shares of Class B (non-
voting) stock.

KOIN operates on 970 ke with 5,000 w full-
time. It was formerly operated by Mr. Myers
in conjunction with KALE, with the Portland
Journal owning minority interests in the two
stations. Last year, consistent with the FCC
“duopoly” regulations, there was an even-up
exchange by the newspaper of its one-fourth
interest in KOIN for the two-thirds interest in
KALE held by Mr. Myers and Mrs. Hunt.
KOIN is one of the best known stations in the
West and has ranked high not only as a CBS
outlet but in rendition of local public service.

BROADCASTING e Broadcast Advertising
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SPECIALTY SHOPS
ON NEW ORLEANS'
CANAL STREET
KNOW IT

STORES ON
THIBODAUX'’S
MAIN STREET

KNOW IT

Folks turn first to—

NEW ORLEANS

A DEPARTMENT OF LOYOLA UNIVERSITY

THE GREATEST SELLING POWER IN THE SOUTH'S GREATEST CITY
50,000 Watts » Clear Channel x CBS Affiliate

Represented Nationally by The Katz Agency, Inc.

Published every Mondny: 638rd issue (Year 'Book Nur;lber) published in February by BROADCASTING PUBLICATIONS, INC, 870 National Press Building, Washington 4, D. C.
Entered as second class matter March 14, 1933, at Post Office at Washington, D. C., under act of March 3, 1879.
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THEY COVER NEBRASKA'S 2 MAJOR MARKETS

USE these two stations together (with low combination rate) and
you have complete coverage of Nebraska’s two largest cities. KOIL and
KFOR reach the people that spend 43% of Nebraska’s buying income.

This is a vital combination for any advertiser who must reach
metropolitan Nebraska.

Any advertiser who uses both KOIL and KFOR gets an automatic
discount of 15% from KFOR.

Get direct, complete coverage of metropolitan Nebraska with KOIL,
Omaha—KFOR, Lincoln. Both are basic stations of The American Broad-
casting Company.

ABC

NETWORK

KOIL —

OMAHA

5000 WATTS e 1290 KILOCYCLES

KFOR

LINCOLN

250 WATTS & 1240 KILOCYCLES

REPRESENTED BY EDWARD J. PETRY CO., INC.
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shingle in Atlanta

ND why not? The South’s expanding indus-
A tries will be needing skillful spot radio
to sell its products and make new friends for
Southern goods in the nation’s most impor-
tant markets.

That’s where RADIO SALES —the or-
ganization that knows more about spot radio
and what makes it tick productively —can
help them. For now, thrcugh its new office at
101 Marietta Street Building in Atlanta, cen-
trally located in the prosperous new South,
RADIO SALES’ abundant knowledge of lis-

tening habits, market facts, program techni-

ques, audience measurement—all the things
at which RADIO SALES research excels—
will be available to Southern advertisers. At
the same time, RADIO SALES (representing

two of the South’s most prominent radio sta-

tions) can more thoroughly serve its present
Southern clients.

Heading the Atlanta office of RADIO
SALES is H. H. Holtshouser—himself a
Southerner intimately acquainted with this
hig region he has covered so extensively dur- -
ing his past eight years as national sales man-
ager of WAPI, Birmingham.

Holtsie Holtshouser and RADIO SALES
already have many friends in the South—
hut they both hope to make a lot more. If
you’re wrestling with a sales headache in
any of the markets listed below, RADIO
SALES can help cure it. Down South, just
wire or call Holtshouser (the *phone number
is JAckson 5960). Elsewhere, pick the
RADIO SALES office nearest to you. They

all specialize in service and results.

| WABC + 50,000 watts - New York City
WBBM + 50,000 watts * Chicago
KNX « 50,000 watts * Los Angeles
WEEI - 5,000 watts » Boston
KMOX « 50,000 watts » St. Louis
WTOP « 50,000 watts = Washington
WCCO - 50,000 watts - Minneapolis-St. Poul
WOT » 50,000 watts * Charlotte
WAPE + 5,000 watts - Birmingham
COLUMBIA PACIFIC NETWORK

represents: |

WITH OFFICES AT 485 MADISON AVENUE, NEW YORK 22 « 410 NORTH MICHIGAN AVENUE, CHICAGO |1 « COLUMBIA SQUARE. LOS
ANGELES 28 « 401 SOUTH 12TH BOULEVARD, ST. LOUIS 2« PALACE HOTEL, SAN FRANCISCO 5+ |01 MARIETTA STREET BLDG., ATLANTA 3



The

|  "Mikes” Were
| Megaphones in
Macedonia

The stentorophonic tube, resem-
bling an overgrown megaphone,
that Alexander the Great in-
vented around 340 B.C., had a
“coverage” of only twelve miles.
The chances are if his “Hooper”
was good, it was due to HIS
power and not that of the gadget.

Radio Station

serving the Tampa-
St. Petersburg area,

has plenty of power, too. Its 5000-
watts, day and night, effectively
cover the heart of the heaviest
populated trade area in Florida.

The 1945 census reveals that in
the Tampa trade area—22 coun-
ties within 100 miles of Tampa
there are 787,112 people — 128,-
372 more than five years ago.
Today they represent millions of
dollars in purchasing power!

To sell them, today and tomor-
row, use WFLA—the most-listen-
ed-to station in the Tampa-St.
Petersburg market.

5000 WATTS
DAY AND NIGHT

WFLA

NATIONAL REPRESENTATIVE

JOHN BLAIR & CO.
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My Impression of Europe
(Seventh of a series by members of the U. S. Mission to ETQ)

By MORRIS NOVIK
Director of WNYC New York

IN THE YEARS prior to 1932,
when I first started to become an
“old timer” in radio, I was a lec-
ture and debate manager. Hence, 1
would rather “talk out” an issue
than write about it.—But “Pappy”,
as the hard-boiled Taishoff was af-
fectionately called throughout the
ETO, has ordered that I produce
750 words. This, then, is my maiden
reportorial venture.

We all took the same trip.

We all agree on many issues.

We all agree that Col. Ed Kirby
and his aides did a splendid job
of planning.

We all agree that Judge Justin
Miller deserves high tribute for his
dignity and humaneness.

We all agree that our American
system of broadcasting 1is best
for America.

We all agree that the Army per-
sonnel we met were of high caliber
and high purpose.

We were all impressed with the
recording machine we saw in Paris
and Luxembourg and that the
recording machines (magnetephon)
we saw in Berlin and Bad Ham-
burg were of amazing quality.

We all agree that the standard
of over-all program quality and
method of presentation in Europe

! ) . -
Mr. Novik
is far behind our network stand-
ards.
But, having said all that, I

must add that it is illogiecal and
unfair to compare present Ameri-
can and European radio on the
same basis. European radio, like
European life, is at its lowest. We
(Continued on page 89)

Sellers of Sales

ITTLE did Abe Lincoln
L dream that one of his dis-
tant relatives would be a
time buyer, but that didn’t
deter Joseph Steven Lincoln, who
buys time for Young & Rubicam,
New York.
Born in 1911 in Ridgewood, N. J.,
Joe started his bus-
iness career in the

local postoffice, but
after a year he
moved to Wall

Street (1931) as a
clerk for Waddill
Catechings. Two

following accounts: Lipton Tea &
Soup, Birds Eye Products, Lever
Brothers (Swan), Benrus Watches,
Fletcher’s Castoria, Packard Mo-
tor Car and Ansco Film.

His duties with Y & R also
include supervision of television for
the agency’s station relations de-
partment. Negotia-
tions are now under
way for three of his
accounts to use tele-
vision. “Indications
are that sponsors
are willing to spend
money on television,”

years later he be- Joe revealed, “for
came a program di- experimental pur-
rector for Wired Ra- poses, particularly
dio, now Muzak. Mr. products that ecan
Catchings was then Lenefit from a dis-
president of Muzak. play angle.”

Joe spent two years Joe was married
in Cleveland for the in 1935 to the for-
company. Then he mer Blanche Zim-
was transferred merman of Ridge-
back to New York wood, N. J., where
as manager of Mu- the Lincolns now
zak Recording Joe own their home.
Studios. Energetic Joe’s fa-

From 1938 until 1944 Joe was
chief timebuyer at Erwin Wasey
& Co., held the same position at
Donohue & Co., and was business
n'l-anager for Lennen & Mitchell.
In April, 1945 Joe took over his
present post of timebuyer for
Young & Rubicam. He handles the

vorite relaxation is to remodel his
house. He enjoys painting, ham-
mering and puttering about the
house. A magnificent tribute to his
“house-puttering” talents is the
swimming pool he built at the back
of his home. In his spare moments,
Joe likes to camera-jaunt for scenic
photographs.

BROADCASTING o

Drew

300 to 500
people

every Suturduy

Another WWDC
achievement in radio

The Carrier Service Quiz
Show did it! Called ““A Penny
for Your Thoughts,” it drew
from 300 to 500 people in the
seven -civilian halls at Arling-
ton Farms. And that happen-
ed every Saturday night.

Withdrawn for the summer
months, Carrier Service Shops

went back on the air in
September.
Another local merchant

proved the pulling power of
WWDC.

How about you? It’s worth
trying with WWDC.

WWDGC

the big sales result
station in Washington, D. C.

Represented nationally by

WEED & COMPANY

Broadcast Advertising



BALANCE BUILDS
a CONTINUOUS AUDIENCE

S the result of giving listeners the kind of programs they want to hear,
WOY has built a continuous, well balanced, around-the-clock listener

audience, night and day. In the daytime, WOV overwhelmingly dominates
metropolitan New York’s great Italian-speaking audience of 520,000 radio

homes. And in the evening, during Hooper checking hours, WOV delivers
one of the largest metropolitan audiences of any New York independent

station, at less than half the cost of the next ranking station. WOV is the
key to two New York radio audiences. Use it to influence the buying

decisions in America’s first market.
RALPH N. WEIL, General Manager
JOHN E. PEARSON CO., Nat“| Rep.




CINCINNATI 2,0H10
BASIC AMERICAN BROADCASTING COMPANY

This is the fourth in a series of advertisements inspired by WSAI's pride in the quality and prominence of its national and local advertisers.
Next: CINCINNATI
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ASHTON STEVENS,

Chicago Herald-American :
“A gorgeous radio show under the
sponsorship of U. S. Steel.”

* * *

S| STEINHAUSER,

Pittsburgh Press:
““We were spellbound. We have
seen a lot of broadcasts, but this one
was one of the greatest dramatic
performances of radio.”

* * *

RANALD SAVERY,

Montreal Star:
“Certainly this combination of tal-
ent in producing and acting gives
the air productions a good start.”

* * *

WILLIAM F, McDERMOTT,

Cleveland Plain Dealer:
“The Theatre Guild began a new
series of high type plays under
auspices of United States Steel.
What a combination!"

BEN GROSS, New York News:
“After having heard two of these
presentations, an unprejudiced lis-
tener must admit that the Guild
hour proves by far the most adult
and interesting dramatic fare ever
heard on the radio.”

* * *

BLANCHE GOUFFAUT,
Dayton, Qhio, News :
“The radio debut of The Theatre
Guild is, we feel, of momentous
importance to radio listeners who
appreciate.drama.”

* * *

GLORIA TAMMEN,
Yankton S. D. Press & Dakotan :

““One of the most outstanding pro-
grams ever to be introduced to a
radio audience.”

* * *

JACK O’BRIAN,

Associated Press Drama Editor :
“As might be expected when two
giants in their respective spheves
get together, the initial broadcast
of The Theatre Guild on the Air
was a notable event, both for radio
and its weighty sponsor, the United
States Steel Corporation.”

VARIETY:

“‘Such new ventures as the Theatre
Guild on the Air series are seen as
hypoing an interest in the theatre
bringing legit to millions who never
had access to it before and inciden-
tally, adding immeasurably to the
country’s culture.”

* * *

HARRIET VAN HORNE,
N. Y. World-Telegram :
“The Theatre Guild on the Air pro-

vided an excellent hour of entertain-
ment.”

- Coming...

* KATHARINE HEPBURN
PAUL MUNi
TALLULAH BANKHEAD
FREDRIC MARCH
EDWARD G. ROBINSON
ALFRED LUNT

LYNN FONTANNE
ETHEL BARRYMORE
BURL IVES

BURGESS MEREDITH
* PAULETTE GODDARD

* ¥ X X B * O *

*

EVERY SUNDAY ‘NIGHT AT 10, COAST TO COAST OVER 184 STATIONS OF THE AMERICAN BROADCASTING COMPANY

WALTER WINCHELL:

“The Thittir Guild’s radio grease-
painting came through with a dra-
matic workout which should put
muscles into the airwaves’ flabby
make-believe rep.”

* * *

ADELE HOSKINS,

Chicago Daily News :
““The steel-sponsored program bodes
well to become one of the finest en-
tertainment shows on the air.”

* * *

CLEVELAND PRESS:

“The top program of the fall season
is the Theatre Guild series.”

* * *

TOM TYRELL,

San Francisco Shopping News :
““Theatre Guild’ is regarded in radio
circles as the event of the season, for
it opens another hour-long dramatic
series, something that should add
congiderable stature to the prestige
of the broadcasting arts.”

* * *

EDWIN LEVIN, PM:

“It was good broadcast entertain-
ment.” .
o PR

* kg K

SACRAMENTO BEE:

“Every once in a while something
really ‘great!.takes place in the
entertainment world; such an‘event
is the new American Broadcasting
Company presentation, Theatre
Guild on the Air.”

* * *

JACK GOULD,

New York Times :
“To*The Theatre Guild go thanks
for a dramatic series which holds
every promise of being one of the
season’s more stimulating and adult
presentations.””

* k k k Kk Kk k Kk *k Kk Kk *

The Theatre Guild on the Air

sponsored by
UNITED STATES STEEL CORPORATION
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Commander Arthur J. Barry, Jr.!

EXCLUSIVE REPRESENTATIVES:
WGR-WKBW . . . . . BUFFALO
WCKY . . . . . . . CINCINNATI
KDAL . . . . . . .. DULUTH
WDAY . 0 . .l ... FARGO
s | gt
FTER three years, thirteen days and twelve hours of a fast-moving, ac T 'E(A;\Lr:s':ﬁ:?g
iti i : - AVE LU
exciting and successful career first as Lieutenant and then Lt. Com WAYE . iNNEAPOLIOYISYILLE
mander in the U. S. Navy (the last sixteen months as Radar Officer and NORED - v PEOMA
. . . . WRBL . . oL SYRACUSE
Fighter Director of an aircraft carrier—two battle stars) our own Art Barry .. 1oWa ...

comes back to the New York Office on Monday, October 29! Wil 00000 a HAENY
KMA . 1100 SHENANDOAH

Whoopee! .+ . SOUTHEAST . . .
- RN ol
Prior to 1942, Art was for nearly four years one of the most capable and WIS . . . . ... . COLUMBIA
: WRTE . .00 RALEIGH
successful men in our organization, and we know that his return will be DBJ . . ... .. ROANOKE

i ) L. .. .SOUTHWEST . ..
hailed as joyously by many of you agencies and advertisers as it will be by KOB . . . .... ALBUQUERQUE
g | L il
us. Weclcome home, Art, blast yer sidelights! Koz oo Core HOLSTON
[ koma © 1100 OKLAHOMA CITY
KTUL S = © .. . TULSA

.. .PACIFIC COAST

KOIN' ooty it PORTLAND
INC KIRO' i i sty . SEATTLE

9 (] | and WRIGHT.SONOVOX, tnc.

Pioneer Radio Station Representatives
Since May, 1932

330 Holfywood ATLANTA: 323 Palmer Bldg,
d 2151 Main 5667

CHICABE: rdo M. Michigae EW Y Madisor Are. DETROIT: fiys Griseold 50, SAN FRANCISCO: 7q ¢ Snter HOLLYWOOID:
Franklin ¢ Cadillac 1880 Surter 4353 5% Hollywe

" Page 14 o October 29, 1945 BROADCASTING o Broadcast Advertising



TING

BROADCAST ADVERTISING

VOL. 29, No. 18~

WASHINGTON, D. C,, OCTOBER 29, 1945

$5.00 A YEAR—15¢ A COPY

FCC Sets 231 AM Cases; Uses CBS FM Plan

Involves 184 New
AM Stations,
47 Changes

By JACK LEVY

DIPPING into its huge backlog of
applications, the FCC last week
authorized conditional grants for
64 new FM stations and designated
for hearing 231 requests for new
standard stations and for changes
in frequency or power.

The Commission’s actions with
respect to FM constituted the first
authorizations for new outlets in
nearly four years and furnished
tangible evidence of its determina-
tion to get the service started as
soon as possible. While it is un-
likely that many of the grantees
will receive their construction per-
mits for several months, because
of engineering examination re-
quired, sufficient impetus was given
to enable most of the stations to
get into operation by next sum-
mer.

Consolidated Hearings

In the standard broadcast field,
the Commission committed itself to
a program calling for 61 consoli-
dated hearings, the heaviest sched-
ule it has set for itself in its his-
tory. These hearings involve ap-
plications for 184 new stations in
every section of the country and
47 requests for changes in assign-
ments of existing stations.

The combined actions taken by
the Commission on nearly 300 of
its backlog of over 1400 applica-
tions bore out the prediction in
the Oct. 22 issue of BROADCASTING
that only a portion of the applica-
tions would be granted by the end
of the year and that many would
be designated for hearing. Thus
far, approximately one-fifth of the
applications acted upon have re-
ceived grants.

Although it has already made a
substantial dent in its case load
in scarcely more than two weeks
since resuming normal licensing
operations, it is understood that
a strong pace will be maintained
during the next two months, with
fairly large batches of applications
designated for hearing or granted
every week or two for new FM,
standard and television stations.

The Commission’s objective, it
was learned, is to take some action
on all pending applications before
the end of the year, issuing out-
right or conditional grants or des-
ignating cases for hearing. This
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eral months.

What the FCC Action Means

FM Stations—Commission authorized conditional grants
for 64 new stations, enabling applicants to proceed
with preliminary plans for programming, personnel,
studios, etc., but does not permit transmitter pur-
chase. Frequencies to be assigned probably in sev-

AM Stations—Commission designated 184 applications
for new stations for hearing. A schedule of 61 con-
solidated proceedings, beginning in December, will
be set up within 30 days to hear applicants and in-
tervenors. Doubtful that bulk of cases can be cleared
before Spring. Hearings will be held in various
cities, depending on number applications involved.

FM Assignments—The Commissioii adopted the CBS al-
location plan as a basis for assigning frequencies for
FM metropolitan stations in Area I. Immediate effect
is to change assignments of 22 existing stations in
New York, Philadelphia, and other cities.

does not mean, however, that there
can be action by that time on
those cases which have been des-
ignated for hearing or which will
have been heard in view of the
time which must elapse under the
Commission’s rules before “hear-
ing” cases can be decided.

Provide Sample

The Commission actions last
week provided a taste of what is
in store for radio lawyers and en-
gineers in the way of hearings.
Within a month dates will be set
for the 61 consolidated proceedings
just designated. If the hearings
were held simultaneously, there
would not be sufficient Commission
personnel to handle the load. Nor
is it likely that legal and engineer-
ing consultants would be able to
represent their various clients, with
so many hearings going on at the
same time.

In view of these difficulties, it
appeared likely that the Commis-
sion will project a schedule of per-
haps 20 to 26 a month, beginning
in December. At this rate the
standard applications designated
for hearing last week could be
cleared within three months. How-
ever, with many more cases to be
designated for hearing—and it is
practically certain that a large
number of FM and television appli-
cations will be so handled—the
number of hearings may necessi-
tate a lengthy running schedule.

Because of the fact that most
of the hearings involve groups of
applicants in particular sections of
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the country, and for reasons of
convenience, it is probable that
many of the proceedings will be
held in the cities nearest the ap-
plicants. Where the consolidated
hearing involves applicants in va-
rious parts of the nation, as in
the case of applications for re-
gional channels, the proceedings
will be held in Washington. The
hearings will last from one day
to a week, depending on the num-
ber of applicants.

In announcing its actions on
standard broadcast applications,
the Commission explained that the
cases were consolidated because of
obvious problems of objectionable
interference. It pointed out that be-
cause of the great number of cases
now pending it was not possible in
every instance to determine the in-
terference which may be expected
with existing services or marginal
problems of interference with other
applications for stations.

Specific Issues

“In some cases, therefore,” the
Commission said, “specific issues
covering such problems will not be
included among the other issues
upon which notices of hearings are
to be promulgated. Therefore, if
any licensee or applicants believe
that the granting of any of the
applications involved in these hear-
ings would adversely affect their
existing or proposed broadcast
services due to the probability of
objectionable interference, such
parties may file petitions requesting

(Continued on page 81)

64 FM Stations
Get Conditional

Grants
(See Table on page 48)

CLOSE on the heels of its action
in authorizing conditional grants
to 64 FM stations, the FCC last
week adopted the CBS allocation
proposal as a basis for assigning
frequencies for metropolitan sta-
tions in Area I (New York, south-
ern ‘New England and Middle At-
lantic area).

By this action, the Commission
made changes in the -assighments
of 22 existing stations in the area,
reshuffling the frequencies-imr Néw
York™ City along the broad lines
proposed by CBS to equalize cover-
age of all the stations. Five sta-
tions, including the four owned by
networks, were assizned the chan-
nels proposed by CBS, three were
permitted to retain the channels
originally proposed by FCC, and
three were given other channels in
conformity with their requests.

Changes were also made in as-
signments in Philadelphia, Schenec-~
tady, Boston, Springfield, Worces-
ter, Binghamton and Mt. Wash-

ington, N. H. New assignments
given existing stations are:
WNBF-FM Binghamton 96.3
WBZ-FM Boston 100.7
KYW-FM Philadelphia  100.3
WCAU-FM Philadelphia 102.7
WFIL-FM Philadelphia 103.1
WIP-FM Philadelphia 975
WIBG-FM Philadelphia  97.1
WPEN-FM Philadelphia 99.5
WGFM Schenectady 100.7
WBCA Schenectady 101.1
WBZA-FM Springfield 97.1
WTAG-FM Worcester 102.7
WGTR Worcester 103.1
WFMN Alpine, N. J. 98.9
wWQXQ New York 97.7
WGYN New York 96.1
WNYC-FM New York 94.5
WBAM New York 96.5
WABC-FM New York 96.9'
WEAF-FM New York 97.3
WAAW Jersey City 94.1

WMTW Mt. Washington 98.1

The commission declared that its
examination of the CBS plan indi-
cated that more of the channels
assignable to New York will have
approximately the same coverage
than is possible under the FCC
proposal but that some of the chan-
nels assigned to other cities will
have a somewhat smaller servi
area beyond the 1000 uv/m con-
tour. The CBS claim that average

(Continued on page 84)
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| NAB., FMBI Link Forces to Face Petrillo

.
Groups Will Hold
Meet to Take
Up Edict
NATIONAL Assn. of Broadcasters
and FM Broadcasters Inc. linked
forces late last week to face their
first big test together—the FM-
music mandate delivered by AFM.

A meeting of representatives.of
NAB, FMBI and other industry
elements was slated for 1 p.m. Tues-
day (Oct. 30) in Washington, to
discuss AFM’s edict to the net-
works demanding
employment  of
double crews
whenever mu-
sicians play si-
multaneously for
FM and AM. A
joint committee
of NAB and
‘FMBI, completed
only a week be-
fore, convenes
Wednesday to
consider combined operations of
FMBI and NAB.

The AFM action—which threat-
‘ened to nullify efforts of the radio
industry, FCC, and manufacturers
to get FM broadcasting speedily
under way—was expected also to
result in more unified industry-
wide support of legislation to limit
AFM powers and perhaps in a re-
vival of thinking toward establish-
ment of competitive FM networks.

FMBI President Walter Damm,
vice-president in charge of radio,
Milwaukee Journal stations
‘'WTMJ WMFM, declared that “un-
less this matter is promptly cleared
up it is my opinion that hundreds
of. .present applicants will indefi-
nitely .defer going into FM and
that FM as a whole will be dras-
tically retarded.”

First result of the AFM edict
was the major networks’ rejection

Mr. Damm

of ‘the demand and discontinuance,
effective today (Oct. 29), of dual
AM-FM transmission of musical
programs. Notices to that effect
were sent out by the networks
to their affiliated stations follow-
ing receipt of the follow.ng tele-
gram from AFM President James
C. Petrillo:

“This is to advise you that after
the meeting between your company
and the AFM held in my office
[BROADCASTING, Oct. 22], the matter
was further discussed and we came
to the final conclusion that begin-
ning Monday, Oct. 29, 1945, -wher-
ever musicians play for FM broad-
casting and AM broadcasting si-
multaneously, the same number of
men must be employed for FM
broadcasting as are employed for
AM broadcasting, which means a
double crew must be employed.
Kindly govern yourself accord-
ingly.”

Union sources indicated it would
not be enough for a broadcaster
merely to pay a “stand-by fee”
equaling the total pay of a second
crew of musicians but that he
would have to hire the additional
men themselves. Independent sta-
tions were not immediately drawn
into the controversy.

Audience Limited

Industry took the position that
the cost of employing double musi-
cal ecrews, ranging from a single
musician to 100 men or more in a
symphony orchestra, is obviously
impractical now, since the ¥M audi-
ence is so limited and most re-
ceivers equipped for FM are com-
bination sets which also provide
AM reception.

Effect of the demands, particu-
larly if they are extended to in-
clude local programs on individual

(Continued on page 87)

demands included:

Petrillo”—

States. .

Editorial Comment
EDITORIAL reaction to AFM President James C. Petrillo’s latest

From New York Times, Oct. 25, titled “Mr. Petrillo Again”—

¢, . . The only result can be to retard the development of FM
and deprive the public of better reception. . . . The musicians have
had nothing to do with this [FM] improvement in technology.
Moreover, there has been advanced no evidence that this develop-
ment will result in the unemployment of musicians. Any excuse
offered on the basis of technological unemployment, therefore, falls
to the ground and is merely an excuse to justify Mr. Petrillo’s
arbitrary actions to create useless jobs. Certainly a situation which
makes it possible for ene man to exercise this power calls for
remedial action. Our one-sided labor laws basically are the founda-
tion for Mr. Petrillo’s strength. This latest action . .
illlustration of the urgent need for revision of these laws.”

From Washington News, Oct. 25, titled “Don’t Get Mad at

1
“. . . there’s no use in getting mad at Mr. Petrillo. He is acting
within his rights, as defined by the Supreme Court of the United
. . It might do some good to get mad at Congress, and
to be vocal about it. For Congress, although it has the authority
and, we think, the duty to act, has never done anything to correct
the damage done by those Supreme Court decisions.”

. is another

Drawn for BroapcasTiNg by Sid Hix

“Can’t you do anything about his reed slap, Bert!”

Page 16 ® October 29, 1945

PorterGives HmﬁeF olk Simple
Formula for Station Operation

PAUL PORTER, the Winchester,
Ky. boy who came to be chairman
of the FCC, went home Thursday
night and told the first annual
meeting of the Kentucky Broad-
casters Assn. that there were only
three things to watch in operation
of a radio station. Those three,
according to Mr. Porter, are free-
dom from domination, either by
Government or by advertisers, edi-
torial freedom and fairness to ali,
even to the minorities which dis-
like radio programs as they are
presented.

The “significant” speech which
many broadcasters were expecting
didn’t materialize, Mr. Porter just
went home, assured all licensees of
a fair deal when they got to Wash-
ington and cautioned them that if
they didn’t regulate their own
business they would be regulated
by Washington.

How to regulate their own busi-
ness he left to them, and he indi-
cated that leaving their business
to them was the plan of the Com-
mission as long as they didn't
overstep the bounds of good taste
and fair practice.

The broadcasters heard Mr.
Porter at a dinner meeting at the
Brown Hotel following a business
meeting in the morning at WAVE
and another day at the race track,
at which they sought to recoup
their fortunes.

Mr. Porter was made first hon-
orary member of the Kentucky
Broadecasters Assn, and Leonard
Asch, who received a tribute from
Mr. Porter as a pioneer in fre-
quency modulation, was given a
vote of thanks for having brought
the story of FM to the Kentuckians
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in two sessions. Mr. Asch is the
operator of WBCA (FM) Schen-
ectady.

KBA is planning a second meet-
ing during the winter. The asso-
ciation was formed at the session
of representatives of all Ken-
tucky commercial broadeasting sta-
tions. The two-day session of the
organization, at which the four
Louisville stations, WHAS WAVE
WGRC WINN, were hosts,
adopted a constitution much like
that of the Florida association,
and at the same time barred from
active membership all but com-
mercial stations, Officers elected
were Hugh Potter, WOMI' Owens-
boro, president; Ed Willis, WLAP
Lexington, first vice-president;
Harry McTigue, WINN Louisville,
second vice-president; and Harry
Callaway, administrative manager
of WHAS Louisville, seeretary and
treasurer.

An executive committee of F.
Ernest Lackey, WHOP Hopkins-
ville; Ken Given, WLBJ Bowling
Green, and Francke Fox of WHLN
Harlan, was named, and the execu-
tive committee named various other
committees,

VIDEO COMPETITION
FAVORED BY PORTER

PAUL PORTER last week went
on record as favoring wide open
competition between black and
white television in the low fre-
quencies, and color television in
high frequencies. In addressing the
Radio Council of Greater Cleve-
land, he said he felt black and
white television was ready and that
high frequency television was in
the experimental stage.

Broadcast Advertising



Entii‘e Nation Pays Tribute to Radio

Army Hour Will Present
‘Thank You’ To
Industry

IN A THOUSAND communities
all over the nation tribute will be
paid to the public service record of
broadcasting during National Ra-
dio Week, Nov. 4-10, climaxing the
year-long observation of radio’s
25th anniversary. And in countless
thousands of broadcasts—network
and local—the industry will tell
the public its own story of the
quarter-century.

Participating in the week-long
ceremonies will be high Government
officials, including possibly the
President and Congress, military
leaders, educators, civic spokesmen
and other local representatives.
They will participate in dinners,
luncheons, advertising club meet-
ings and similar ceremonies.

Sponsoring the week’s celebra-
tion is Radio Manufacturers Assn.
which is perfecting plans for par-
ticipation of electronic manufac-
turers and thousands of distribu-
tors.

Army recognition will come Nov.
4 during the Army Hour on NBC,
3:30-4 p. m. The program will
take the foim of a “thank you”
to broadcasting. Accepting the
Army’s tribute will be Justin Mil-
ler, NAB president, who will speak
during the broadcast.

To depict radio’s war achieve-
ments, the Army Hour will show
what broadcasting networks and

stations have done to facilitate
winning of a worldwide war; ex-
press appreciation for the tech-
niques it borrowed to promote prop-
aganda operations and troop en-
tertainment abroad; show how net-
work and station correspondents
covered the war; pay tribute to
communication companies that car-
ried heavy traffic loads.

Pickups will be made from Eu-
rope and the Pacific. One will dem-
onstrate how troop entertainment
stations operate. Psychological war-
fare will be shown in actual opera-
tion.

Participation of Radio Manufae-
turers Assn., as sponsor of the
Radio Week plan, was mapped out
Thursday at a meeting of the.RMA
Advertising Committee held at the
Westinghouse Radio Stations Inc.
offices in Philadelphia. RMA will
donate to the NAB a silver stat-
uette symbolic of 25 years of radio.

Receiving set dealers and manu-
facturers already have been briefed
on their part in the celebration and
store windows around the country
will display banners and other suit-
able material. Local luncheons will
be held at which station, civie, re-
tailer, educational and other
groups will participate. Stations
have been preparing special radio
week programs and promotion.

Members of the RMA committee
decided to lend their personal ef-
forts as sales managers of manu-
facturing concerns to augment the
projects already under way, work-
ing under direction of W. B. Me-

Joske Adds 16 Quarter-Hours
To Heavy Broadcast Lineup

SIXTEEN more quarter-hours per
week, on a 52-week basis, have
been ordered by Joske Department
Store, large San Antonio retailer
now conducting a one-year clinical
test of radio advertising in co-
operation with the NAB and the
five San Antonio broadcast sta-
tions.

The Joske action was taken on
recommendation of the clinical
committee, headed by Lewis H.
Avery, who recently retired as
NAB Director of Broadcast Ad-
vertising to enter the representa-
tive field, and Lt. Col. Frank E.
Pellegrin (retired), new director
and Mr. Avery’s predecessor. The
two conducted an inspection tour
at the store Oct. 12-20 to observe
results of the test after nine
months of operation.

New broadcasts, designed to
round out ‘the extensive Joske
radio promotion, include a Monday-
Friday 8:30-45 a. m. musical strip
with m. e¢.; Monday-Saturday
11:45-12 noon musical strip; Sun-
day muysical program 2-2:30 p. m.;
Monday, Wednesday, Friday musi-
cal quarter-hour 7:15-7:30 a. m.
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New programs start immediately.

The store has been using over
30 quarter-hours per week as well
as five five-minute periods and an-
nouncements.

Though Joske officials refuse to
comment on results of the clinic
after nine months, it is understood
the test is progressing satisfac-
torily. At the end of the 12-month
test Dec. 31 a series of statistical
studies will show actual results,
providing a clear picture of radio’s
efficacy as a medium for retailers.

Study of nine-month results will
be started Nov. 1 by a nationally
known auditing firm. Another
study will be made in January for
the last quarter and for the en-
tire year. From these studies de-
tailed reports will be drafted on
aspects of the clinical test.

A large fund of information on
the use of radio by retailers will
come out of the year’s operation.
Results of different types of ren-
dition will be available, along with
conclusions on effective time of day,
type of audience; power of sales
and institutional copy, ete.
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Gill, advertising manager of West-
inghouse Radio Stations Inc.

Tentative plans were drawn up
for a nationwide broadcast of cere-
monies at which the statuette will
be formally presented by RMA to
NAB, with Justin Miller, NAB
president, accepting the statuette
on behalf of the industry.

Attending the RMA committee
meeting were John S. Garceau,
Farnsworth Television & Radio
Corp., chairman of committee;
Stanley Manson, Stromberg-Carl-
son Co.; S. D. Mahan, Crosley
Corp.; Douglas Elgin, Galvin Mfg.
Corp.; Georges Faurie, Westing-
house Electric Corp.; L. E. Pettit,
General Electric Co.; Julius Haber,
RCA Victor Division; John Gelli-
gan, Philco Corp.; Bond Geddes,
RMA executive v-p and general
manager; Theodore R. Sills and E.
N. Moore, publicity counsel.

Egolf Questionnaire

Willard D. Egolf, NAB director
of public relations, who has di-
rected the NAB’s participation in
the Radio Week project, last week
sent a questionnaire to public
relations officers of the armed
services as well as U. S., civie
and social service organizations
throughout the nation.

In the questionnaire he pointed
out that some 900 stations will be
putting on special announcements
during the week and suggested that
these announcements could be tied
into history and activities of the
organizations. They were asked to
provide the information by Oct.
31 to permit preparation of spe-
cial announcements incorporating
the , historic material received.
These announcements would take
the form of salutes to the organi-
zations.

Questions call for anniversary
data, service rendered to organi-
zation by radio, greatest aid ren-
dered at any time by radio, sug-
gested material to be used in
salutes.

Transcribed programs honoring
radio would be carried on the Pa-
cific Ocean Network of Armed
Forces Radio Services under a plan
proposed to the NAB by Edward

Truman, chief clerk for AFRS at -

Honolulu headquarters. He offered
to forward to network stations
providing entertainment for troops
any transcribed programs sent by
stations. He is production man-
ager of Cowles stations on mili-
tary leave.

Plaques carrying a silver replica
of the Radio Week statuette were
sent to all stations last week by
RMA. They are in the form of
framed certificates for display at
stations and at special ceremonies.

Legend on the plaques reads:
“Presented through the NAB in
broadcasting’s 25th anniversary
year . .. . by the Radio Man-
ufacturers Association in recogni-
tion of this station’s public service

SYMBOLIC of 25 years of radio
is this statuette, to be presented to
the NAB by the Radio Manufac-
turers Assn. It is made of silver-
coated clay, mounted on base of
noble wood and carrying this in-
scription: “Presented to the NAB
and the broadeasting stations of
America by the RMA in recogni-
tion of a quarter-century of publie
service by the broadecasters and
their contributions to world peace
and harmony.”

and its contribution to world peace
and harmony, 1945.”

Networks were just getting un-
der way at the weekend on plans
for inclusion of Radio Week themes
in programs. NBC’s Fred Waring
program will present each day of
the week a five-year segment of
broadcast history. The Ed East pro-
gram will deal extensively with
the theme.

Mutual will put on a broadecast
from the Capitol steps Nov. 6,
4:30-5 p.m., presenting the massed
Army Air Forces, Navy and Ma-
rine Bands, 320 musicians in all.
Speaker Sam Rayburn, President
pro tem Kenneth McKellar will
speak. The three band directors

' will share in leading the musicians.

Progress of service bands in the
last 25 years will be traced, show-
ing how early radio performances
compare with those of 1945. En-
graved invitations have been sent
all members of the House and Sen-
ate. Each band will salute another
service. The program will include a
four-minute pickup of the Army
Band from Des Moines.
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Vinson Gives 3-Minute
Talk Climaxing All
Broadcasts

RADIO “kickoff” program Sunday
night formally launched the Treas-
ury’s Vietory Loan Drive, with all
four networks putting on special
broadecasts. Individual stations did
not have kickoff broadcasts. Net-
work programs, 7:30-8 p.m., wound
up with a three-minute talk on
all hookups by Treasury Secre-
tary Fred M. Vinson.

Standing solidly behind the
Treasury’s radio section, War
Finance Division, broadcasters

have lined up an array of programs
and promotion stunts to continue
through the campaign until Dec. 8,
windup day [BroaDCAST, Oct. 8, 15,
22].
NBC’s kickoff featured Fred
Waring and company, augmented
with special talent. Waring acted
as m. c., with chorus, soloists and
orchestra offering a musical broad-
cast. The program replaced the
Fitch Bandwagon.

CBS featured Jimmy Stewart
in a program titled For Services
Rendered, with pickups in this
coqntry and abroad. Included were
intgrviews with a veteran in a
W st Coast hospital, a GI prepar-
mﬁ to leave an English port for the

S., and a discharged veteran
attendmg college under the GI Bill
of ‘Rights.

Aherne on Mutual

Mutual featured its Let’s Go
Visiting, with Brian Aherne as
m. ¢. In a variety presentation
Margo, actress, did a dramatic
scene with Paul Savage, wounded
naval enlistee. Morton Downey, vo-
calist, participated as did Maj.
Glenn Miller’'s Air Forces orches-
tra. This episode took place at St.
Albans Naval Hospital, Jamaica,
Long Island, switching to Birming-
ham General Hospital, Van Nuys,
Cal.,, where Jack Bailey, m. c. of
Queen for a Day, picked a “king”
from a group of wounded veterans.
Producer was Capt. Robert Jen-
nings, Army Air Forces, assigned
to Mutual by the Treasury, with
script by Private Larry Menkin.

American broadcast a documen-
tary dramatic program built
around the Liberty theme with the
Statue of Liberty acting as nar-
rator.

Each network has a special Bond
Day planned. First is American’s,
scheduled for today (Oct. 29).
Each program during the day,
commercial and sustaining, was to
mention Victory '‘Bonds and the
drive. Many programs were to
have Victory Loan angles written
into the seript, including Break-
fast Club, My True Story, Break-
fast in Hollywood, Glamor Manor,
Ethel & Albert, Jack Berch Show.

Mutual’s day will be Nov. 11,
Armistice Day; CBS, Nov. 22,
PJ;: 18 o October 29, 1945
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Thanksgiving; NBC Dec. 8, final
day of the drive.

Special Navy Day broadcast was
made Oct. 27 by CBS, bringing
top film stars from Hollywood
along with a 1,000-voice massed
choir. Program originated from
Los Angeles Coliseum midnight-1
a.m. (EST). On Oct. 28 the CBS
We the People honored the Navy
with a Vietory Bond show from
the USS Missouri, 10:30-11 p.m.,
(EST). Included were Vice Adm.
Frederick C. Sherman, Com-
mander First Carrier Task Force,
Pacific Fleet, and the Jungaleers
15-piece Negro band from the 299th
Army Ground Forces.

Ralph Edwards, m.c. of the NBC
Truth or Congequences, sponsored
by Procter & Gamble Co., will make
another series of appearances for
the bond drive. By selling another
$100,000,000, total. sales of Ed-
wards and his cast will reach a

i
& - N [

Bond Drive

half-billion dollars. Itinerary fol-
lows: Oct. 29, Wichita; Oct. 31,
Des Moines; Nov. 38, Omaha; Nov.
6, Salt Lake City; Nov. 7, Reno;
Nov. 19, Detroit; Nov. 20, Flint;
Nov. 21, Milwaukee; Nov. 24, Chi-
cago; Nov. 26, Tulsa; Nov. 27,
Dallas; Dec. 3, Spokane; Deec. 4,
Seattle; Dec. 5, Portland.

Mary Small and Connee Bos-
well, vocalists, have offered their
services to sing bond songs written
for the drive and are on call for
guest appearances on sustaining
network programs. The former
will sing “Let’s Buy an Extra Bond
for Good Luck,” written by Vic
Mizzy, her husband. Miss Boswell
will, sing “Say It With Bonds,”
by Dana Slawson and John Klein.
They have recorded the songs for
the transcribed Music for Millions
series, carried by 840 stations.

Another bond song, “Buy a Bond

(Continued on page 85)

WDGY,First U. S.Independent
Outlet, Is Sold for $300,000

WDGY Minneapolis, pioneer U. S.
independent stationformerlyoperat-
ed by the late Dr. G. W. Young, has
been sold by his widow to Charles
F. Stuart and his
brother, Capt.
James Stuart, for
$300,000. The Stu-
arts own KFOR
Lincoln and KOIL
Omaha.

The Minneapo-
lis outlet, operat-
ing on 1130 ke
with 5000 w local
sunset, 500 w
night power, was
aﬂSlgned to Dr. Young’s widow, Mae
C. Young, July 30. Dr. Young died
April 27 after a lingering illness.
Application for FCC approval of
the transfer from Mrs. Young to
the Stuart brothers was to be filed
this week.

With the filing, Segal, Smith &
Hennessey, attorneys for the pur-
chasers, will signify to the Com-
mission the buyer’s intention to
proceed according to the proposals
forwarded by the FCC in the Cros-
ley-Avco decision [BROADCASTING,
Sept. 10]. By this proposed pro-
cedure, the purchaser must adver-
tise for a period of 60 days, in a
newspaper in the area of the sta-
tion’s location, the terms of the
proposed purchase, the price and
the date of contract. This will per-
mit other applicants for the facility
to file on the same terms and be
ccnsidered on an equal basis with
the original contractor.

Although this procedure, as set
forth in the Crosley-Avco decision,
has not been adopted formally, in a
Public Notice on Oct. 3 the FCC
recommended that it be pursued
voluntarily by applicants in trans-

Mr. Whiting

fers. The WDGY action is believed
tn be the first undertaken under the
proposal, although transactions in-
volving WHDH Boston [BRroaD-
CASTING, Oct. 1] and WFIL Phila-
delphia [BROADCASTING, Oct. 1]
may be advertised, it has been indi-
cated by parties to the transfers.

WDGY, if purchased by the Stu-
arts, will be operated under the
general management of Gordon
Gray, who acts in a similar capac-
ity for the Stuarts in their Ne-
braska broadcasting enterprises.
Manager of WDGY will be Lee L.
Whiting, who was promoted to that
post from commercial manager
upon the death of Dr. Young.

WDGY was founded originally
by Dr. Young in 1923 as KFTM
under the third federal license
granted. The nation’s first inde-
pendent outlet, it remains unaffili-
ated today.

Application for transfer is in the

name of the Twin City Broadcast- .

ing Co., owned entirely by the
Stuarts. Charles Stuart, the elder
brother, is president and has been
executive director of the Nebraska
station during the war service of
his brother, James. The latter, a
captain in the Army of the United
States (infantry) who saw service
in the ETO, was discharged last
week. They acquired the Nebraska
stations in April, 1944 for $350,000
when the outlets were placed on
the market by the Sidles Co. and
the Lincoln newspapers, the Jour-
nal and Star, in accordance with
the FCC duopoly rule.

The Stuart brothers formerly
had been associated with the Sidles
Co. This concern was organized by
H. E. Sidles who, in partnership
with the brothers’ father, Charles
Stuart, bought KFOR in 1933.
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Data on Marketing

From Farm Census

Results to be Ready Soon;
Will Aid Time Buyers

AN ENCYCLOPEDIA of facts
about the nation’s agriculture, soon
to include the number of farms
having a radio receiver in the farm
operator’s dwelling, is pouring out
of the Census Bureau, county by
county, according to Director J. C.
Capt.

Set ownership data will start to
appear in mid-November and will
show set ownership by counties,
the flow of county data continuing
into the spring when final totals
will be available. State totals will

IMPORTANT market facts for ad-
vertisers and media will come out
of Census Bureau’s farm census,
started last January but just be-
ginning to come out of the tabu-
lating machines. Soon Bureau will
have first figures on farm radio
sets. Final totals are due by late
spring, with-data released by coun-
ties as fast as assembled.

be compiled as soon as figures for,
all counties in a state have been
compiled.

Radio set ownership figures will
be the first such data from the
Census Bureau since the 1940 de-
cennial census. They will show the
number of farms with radio as
of Jan. 1, 1945.

To the broadeasting industry
Mr. Capt attributes much of the
credit for the bureau’s success in
conducting the only census ever
taken in time of war. Despite labor
difficulties and unusually severe
weather, the enumeration has been
efficiently handled.

“Broadcasters performed yeo-
man service in preparing the na-
tion’s farmers for the arrival of
enumerators,” Mr. Capt said.
“They gave liberally of their time
and facilities before and during the
actual enumeration. As a result
farmers were in a receptive mood
when enumerators arrived and will-
ingly answered the more than 100
questions on the forms.”

In contacting some 6% million
farms only one case was encoun-
tered where an interviewee flatly
refused to provide the requested in-
formation, although follow-up con-
tacts were necessary in some cases.

Actual contacting of farms was
started last January and is almost
complete. Way for the census was
paved by advance training of State
managers and supervisors of dis-
trict offices. These in turn, aided
by county agents and broadeast
stations, explained the purpose of
census, type of data sought, and
told enumerators and farmers how
to cooperate in the task.

Census officials sought OWI’s
aid in reaching the public with
census messages through the radio
packet program but OWI was un-
able to help because it was confined
to war activities. OWI did not in-

(Continued on page 86)
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Shot 1n

That’s what a lot of products are going to need in
the days ahead. A stiff shot, too.

Competition is going to bear down with new products,
new labeling, new package design. And the fight for
business will be bitter.

It’s time now to figure out ways to reach more people
to tell your story to.

If you’re interested in radio in Baltimore—the
country’s 6th largest city—we’d like to tell you about
one station in this five-station town.

Most time buyers know about W-I-T-H—but maybe

BROADCASTING e Broadcast Advertising

the arm

you haven’t gotten around to looking over the inde-
pendents.

Here are the facts on W-I-T-H: W-I-T-H delivers
more listeners-per-dollar-spent than any other station
in town.

That’s all.

\;s/ 7 I 7 I % H
Baltimore, Md.

Tom Tinsley, President Represented Nationally by Headley-Reed
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NAB Group Wants Operator War Rule

ROUND THE TABLE gathered members of the Small
Market Stations Committee who met Thursday and
Friday in Washington. At meeting (1 to r) are:
Barry Rumnle, NAB; Pavl F, Peter. BMB; Monroe B.

Jr.,

England, WBRK; Frank E. Pellegrin, NAB; Marshall

MANAGERS of small market sta-
tions (under 5 kw and located in
communities under 50,000 popula-
tion) want the FCC to continue
in operation its rule 91C under
which stations have been permit-
ted to use restricted technical per-
sonnel during the war.

Members of the NAB Small Mar-
ket Stations Committee, meeting
at the Statler Hotel, Washington,
Oct. 26-26, in general expressed
approval of the use of restricted
operators on their stations. The
meeting was under chzirmanship
of Marshall Pengra, KRNR.

A survey was conducted at the
suggestion of FCC officials, who
participated in the Committee’s
Friday luncheon meeting. Repre-
senting FCC were George P. Adair,
chief -engineer, and Dallas W.
Smythe, head of the economics di-
vision. In addition the Committee
had met earlier in the week with
FCC Chairman Paul A. Porter.

Also contained in the survey, it
was pointed out, were job oppor-
tunities available in the industry.
With stations committed to pro-
vide jobs for many returning war
veterans, these opportunities are
not too numerous.

Actually 91C was a lifesaver for
many stations during the war, it
was stated, since they otherwise
could not have obtained sufficient

- technical personnel. In small sta-
tions the turnover in technicians is
heavy even in ordinary times and
use of restricted operators and
combination personnel is necessary,
many stations believe,

Paul A. Peter, executive secre-
tary of BMB, reported on progress
of the audience audit program and
said that 60% of small stations are
BMB members. He reviewed re-
sults of BMB activities and re-
ported on BMB’s call for bids on
the actual survey operation (see
story page 92).

Besides two meetings, a luncheon
session and a dinner Thursday, the
committee held meetings Friday
along with the luncheon at which
FCC was represented. At the
. Thursday luncheon NAB President
Justin Miller and Executive Vice-
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president A. D, Willard Jr. were
guests.

Arthur E. Stringer, NAB Direc-
tor of Circulation, reported Friday
on the NAB’s campaign to.stimu-
late news coverage and expand per-
sonnel and news facilities. He ex-
plained operation of the Treasury-
War Advertising Council project.

Other topics on the agenda were
agency d.scounts, limiting commer-
cial copy, procedure in NAB elec-
tion of directors, possible change
in the Committee’s name, and clear-
channel problems.

Pengra, KRNR. chairman: Robert T. Mason, WMRN
Ohio; Wayne W. Cribb, KHMO, Mo.; Glenn Marshall
WFOY; James R. Curtis, KFRO; Howard S.
Frazier, NAB. Not in photo. William C. Grove, KFBC.

Attending the meeting were
Messrs. Pengra; Wayne W, Cribb,
KHMO Hannibal, Mo.; James R.
Curtis,” KFRO Longview, Tex.;
Monroe B. England, WBRK Pitts-
field, Mass.; William C. Grove,
KFBC Cheyenne; Robert T. Ma-
son, WMRN Marion, O.;
Marshall Jr., WFOY St. Augus-
t.ne; Howard S. Frazier, NAB En-
gineering Director; Barry Rumple,
NAB Research Director; Paul A.
Peter, BMB executive secretary;
Frank E. Pellegrin, NAB Broadcast
Advertising Director; Mr. Stringer.

Glenn-

AFM DEMANDS ENTER
STATION-UNION DEAL

AFM’s stand on music used simul-
taneously on AM and FM was re-
ported last week to have entered
into contract negotiations between
WAPO Chattancoga and its local
musjcians’ union.

The station, which disclosed a
week before that it had reached an
agreement with the union although
the contract had not been signed
[BROADCASTING, Oct. 22], was said
to be seeking a clause protecting
it against AFM’s latest demands
that duplicate crews be hired
whenever musicians play for both
AM and FM at the same time.

WAPO operates an FM experi-
mental station.

Meanwhile a spokesman for
WRBL Columbus, Ga., and WGPC
Albany, Ga., which also had been
nearing agreement with a musi-
cians’ local said agreement to sign
a contract remained the only defi-
nite development but that appoint-
ments to talk terms had been made.
Both stations are owned by mem-
bers of the J. W, Woodruff family
and neither has had a contract
with AFM heretofore. Union re-
portedly is asking for employment
of one musician.

‘WAPO WRBL and WGPC were
cited by APM in pulling musicians
off network shows earlier this
month [BROADCASTING, Oct. 8, 15].

FCC Approves Stratovision Tests

OFFICIAL approval for testing
the feasibility of Stratovision was
given last week by the FCC.

Applications of Westinghouse
Radio Stations Inc. for five devel-
opmental stations to try out its
plan for airborne relays for FM
and television broadcasting were
granted by the Commission. An-
nouncing its action, the Commis-
sion stated that according to the
applicant the system “will enable
one station to serve extremely
large areas, or that several sta-
tions can be made into a network
rendering television, FM and fac-
simile broadcast services to the
entire United States.”

Flying Transmitters.

As first reported in BROADCAST-
ING Aug. 6 and formally announced
Aug. 9 by Westinghouse and the
Glean L. Martin Co., the program
embraces the use of “flying trans-
mitters” at an elevation of 30,000
ft. which would act as relay sta-
tions for television and FM pro-
grams originating from ground
studios. It would make coast-to-
coast broadcasting of these services
possible at less cost than other-
wise and hasten their development,
in the belief of its sponsors.

As proposed in its applications,
Westinghouse will install four
transmitters in an airplane, two
for FM, one for television, and one
for relaying tests to another plane.

A fifth transmitter would be placed
on the ground for relaying signals
to the moving plane.

The Commission declared that
the appropriate frequencies to be
used for the tests will be assigned
by its chief engineer from time to
time. Authorization to use 6 kw
power was given.

The developmental program to
be initiated by Westinghouse con-
templates exploration into many
unknown fields which Stratovision
encompasses. This includes:

1. Determination of the area
served by transmission from a
30,000 ft. height. This will shed
light on the chief advantage
claimed for the system: the
higher the point of transmis-
sion the greater the coverage.

2. Effects of transmission
from moving planes on ground
reception of signals, especially
television images. Westing-
house claims that distortion
and “ghosting” would be dras-
tically reduced by Stratovision
broadcasts.

3. Effectiveness of antenna
designs and other compact
equipment installed in planes.
Under the proposed system,
there would be several trans-
mitters in the same airplane
and each would serve as a sep-
arate station, giving the lis-
tener a choice of programs.

4. Feasibility of relaying

programs from one plane to
another. The plan provides for
blanketing the country through
the use of a network composed
of 14 of the “flying transmit-
ters” operating over prescribed
circle courses at designated
points. Programs would be re-
layed from plane to plane by
ultra high frequencies.
6. Determination of Dbest
methods of transmission from
ground to moving plane. Stra-
tovision would employ low-
powered ground transmitters
to carry programs to the
planes and in turn to listeners.
Stratovision was discovered by
Charles E. Nobles, a 27-year-old
radar expert employed by West-
inghouse, who estimates that a
single flying station at 30,000 ft.
can provide coverage to a radius of
211 miles with only 1 kw power.
Plane’s engines supply the power.

The system requires only one-
fiftieth the power to cover a 211-
mile radius as is required by a 50
kw transmitter on the ground to
cover a 100-mile radius, according
to Walter Evans, Westinghouse
vice-president in charge of radio.
He regards it as solution to the
problem of bringing FM and tele-
vision to the small communities.

Planes to be used for Stratovi-
sion would be built by the Martin
Co. and would be designed to stay
aloft at the high elevation for
nearly 11 hours on one fueling.
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CO-ORDINATION

Co-ordination of four powerful selling factors
has created for The Oklahoma Publishing Com-
pany the Southwest's greatest merchandising
punch.” To the 26-county Oklahoma City market
coverage of The Oklahoman and Times have been’
added the Oklahoma-North Texas blanketing - of
The Farmer-Stockman, Oklahoma's biggest retail
sales sector domination of WKY . . . PLUS Mistle-
toe's direct and speedy delivery service. Any one
of these can be used to effectively boost sales
charts upward. All four do the job completely,
swiftly and profitably.

4 MISTLETOE EXPRESS *

1. When election night rolls around, WKY moves its microphone
into the newsroom of The Oklahoman and Times where the
state’s most complete election return machinery becomes
available to the state’s most listened-to station.

2. The Farmer-Stockman, with thirty-four years of farm progress
to show for its efforts, has proved an important part of the
year-old Farm Department of WKY. Farmer-Stockman editors
play a leading role in on-the-farm broadcasts.

3. Edyth T. Wallace, staff writer on child care and counsel to
parents for The Oklahoman and Times, whose syndicated
column “Points for Parents” is read by millions, is a favorite
among Southwestern farm readers through a regular de-
partment in The Farmer-Stockman.

4. Though overshadowed by an immense annual tonnage of
commercial business, Mistletoe Express's volume of news-
paper shipments to agents and dealers over the state runs
more than 16,000,000 pounds a year. Through Mistletoe,
bulldog and pre-dated editions of The Oklahoman and Times
dare unnecessary.

* FARMER-STOCKMAN %

.. OKLAHOMA
'PUBLISHING
COMPANY

THE DAILY OKLAHOMAN % OKLAHOMA CITY TIMES
THE FARMER-STOCKMAN %  MISTLETOE EXPRESS
WKY, OKLAHOMA CITY % KVOR, COLORADO SPRINGS
KLZ, DENVER. (Under Affiliated Management)
REPRESENTED BY THE KATZ AGENCY



For the Finot Time

A name of International importance
Radio’s most significant voice

TRANSCRIBED FOR LOCAL PRESTIGE ADVERTISERS

WIJW ENTERPRISES, INC.
predenis

THE HONORABLE

SUMNER WELLES

Former Under Secretary of State
Writer of “THE TIME FOR DECISION”

TRACING THE TRENDS OF THE PEACE

Write for brochure, rates and audition record . .

WJW ENTERPRISES, INC.

WIW BUILDING = CLEVELAND, OH10
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Wisconsin Requests

Two FM Stations
State Plans 7-Unit FM Network
for Educational Programs

EMBARKING on a comprehensive
state FM educational network plan,
the State of Wisconsin filed license
applications with the FCC Oct. 18
for the first two units of a proposed
system of seven FM stations.

Applications call for a 10-kw
transmitter to serve the Milwaukee
and eastern lake shore area and a
3-kw station on the Wisconsin U.
campus at Madison. Additional
units are planned to provide day
and night coverage throughout the
state.

H. B. McCarty, executive direc-
tor of the State Radio Council
which filed the applications in be-
half of the state, said ‘““all stations
will operate non-commercially in
the presentation of educational,
public service programs.”

Wisconsin has more than a quar-
ter-century of experience in broad-
casting, having operated WHA
Madison at the University since
1919 and WLBL Stevens Point, an
agricultural service outlet, since
1922, The State Radio Council
which filed the FM applications
was established by the 1945 Wis-
consin Legislature and authorized
to coordinate the state’s educational
interests in developing an educa-
tional FM system.

Legislature appropriated funds
for the first two proposed FM
units. WHA, identified as “the old-
est station in the nation” and win-
ner of 24 national program awards
and citations, is expected to pro-
vide a large share of the program
service for the FM network, with
features by other agencies and in-
stitutions throughout the state,

CBS Wins Plaque

CBS was awarded the ‘“*‘Showman-
ship Plaque” of the Direct Mail
Advertising Assn. at the organiza-
tion’s one-day clinic held Oect. 19,
at the Roosevelt -Hotel, New York.
Plaque cited CBS for “the most
effective use of good showmanship
in a direct mail campaign.” In-
dividual awards were made for pro-
motion pieces of the Columbia Pa-
cific Network and CBS stations
WTOP WABC WBBM WCCO
WEEl and WBT, with WTOP
winning two awards. Mutual and
NBC were among the 56 winners
of .the national “direct mail lead-
ers” contest.

Correction

IN LISTING standard . applica-
tions filed with FCC in Oct. 15
issue of BROADCASTING, page 87,
station requested by Omar G. Hil-
ton and Greeley N. Hilton d/b
Davidson County Broadcasting Co.
was erroneously reported as for
Lexington, Ky. Request is for Lex-
ington, N. C.

ON THE LAKE with the longest
name in the world, at Webster,

Mass., “Pete” Schloss, left, of
American Broadcasting Co. station
relations, and “Al” Kleindienst,

owner of WORC Worcester, Mass,,
enjoy a few leisure hours. The lake:
Chargoggagoggmanchauggago g g ¢

. haubunagungamaugg.

PAPER’S FORUM WILL
BE CARRIED BY NETS

NBC will broadcast the opening
half hour 8:30-9 p.m. of the New
York Herald Tribune forum today
(Oct. 29). This includes the key-
note speech of the forum, “Respon-
sibility of Vietory,” by General
George C. Marshall.

American will carry the next
half hour, 9-9:30 p.m., and Amer-
ican will carry a speech by Gen.
Jonathan Wainwright at 9:30-9:45
p.m. Mutual will carry the 10:30-
11 period with the closing speech
for the day by Capt. Harold E.
Stassen, USNR, former Governor
of Minnesota.

On Tuesday, the afternoon ses-
sion will be devoted to the USSR,
and American will carry the 2:30-
3 period, with CBS going on the
air from 3:30-4 and 4:45-5 p.m.

The evening session Tuesday
opens with a quarter-hour spot by
American at 8-8:30 p.m. Mutual
will take the 9:30-10:30 p.m. and
period—closing speech will be
broadcast by CBS, 10:45-11 p.m.

Broadeasts from the final ses-
sion of the forum Oct. 31, start
with Mutual 8-8:30 p.m., when Sec-
retary of War Robert P. Patterson
and Bill Mauldin, cartoonist and
author of Up Front, will speak.
American will carry the 9-9:30
spot with addresses by Lewis B.
Schwellenbach and James F.
Byrnes. Closing half hour will be
on CBS, 10-10:30 p.m.

WHOM New York on Tuesday
will carry two talks of special ap-
peal to two nationality groups: by
Maj. Gen. Ilia M. Savaev, Russian
military attache to the U. S., 4-4:30
p.m., and Leo Valiani, editor of
Italia Libera, 8:45-9 p.m.

Filterettes Campaign

TOBE DEUTSCHMANN Corp,
Canton, Mass., manufacturers of
filterettes, condensers, and other
technical appliances, has started a
magazine advertising campaign to
familiarize public with filterettes
for electrical appliances, which are
designed to cut out man-made static
interference on radio receivers.
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To millions of people in the rich Missouri Valley-Great Plains area,
“Radio Omaha’” means “Radio WOW?”,

From Sioux Falls to St. Joe—from the cornlands of Central Iowa to the
cattle country of Western Nebraska—radio listeners have acquired the
“WOW habit” over a period of 22 years. Why? Because, with 5000 watts
power behind 590 kilocycles, WOW delivers clear, easy-to-listen-to radio
programs over an immense area—within 200 miles of Omaha. And because
listeners consistently hear the best radio programs on WOW.

RADIO STATION

Since 1927, WOW has given its listeners NBC programs—the
best available anywhere. In addition, WOW has always ex-
celled in its newscasts, and its frequent timely special events.

So that’s why “Radio Omaha” means “Radio WOW” . . . l”c'

that’s why millions have the “WOW habit”. . OMAHA, 13:1:7-%1.¢.
. . 590 KC « NBC - 5000 WATTS
As every experienced Time-Buyer knows, it's “listener

habits” that determine the advertising value of radio media. Owner and Operator o’

That’s why WOW has been the Number One Radio Adver- KODY AT No RTH PlATTE

tising Medium in its area for many years—and STILL IS.

JOHUN ), N, JR.,, PRES. & GEN'L. MGR.
JOMN B1LAIR & C REPRESENTATIVES
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WSPD
Toledo, Ohio

WWVA
Wheling, West Va.

WAGA

Atlanta, Georgio

Foitmont, Wesf Ya.

WLOK *

Lima, Ohio

FORT INDUSTRY
«. COMPANY

IF IT'S A FORT INDUSTRY STATION
YOU CAN BANK ON IT!
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BRITISH TELEVISION
PLANS IN SPOTLIGHT

DEVELOPMENTS important to
the future of television broadcast-
ing in Great Britain took the spot-
light as the House of Parliament
resumed sessions this month.

A cabinet minister, Herbert
Morrison, Lord President of the
Council, told Commons that the
Atlee government has given gen-
eral approval to recommendations
of the Lord Hankey Commission,
which has been examining the fu-
ture of British television plans.
Mr. Morrison said the government
has already started ' necessary
action to have the Hankey Com-
mission recommendations put into
effect.

In the House of Lords, the Earl
of Listowel, Postmaster General,
speaking for the Ministry of In-
formation, said the government not
only had approved the Hankey re-
port generally but felt no anxiety
about the capacity of British manu-
facturers to produce receiving sets.

Meanwhile, BBC issued a press
release reporting that plans are
under way to start high-definition
television service from Alexandra
Palace, one of the highest points
in the London district, next Spring.
Tests are now being made. “The
extension of the television service to
the provinces will be pressed on
as personnel and material allow,”
the release declared.

Several bombs hit in the vicinity
of Alexandra Palace during the
war but the pre-war BBC televi-
sion transmitting equipment was
undamaged. It has been used for
war purposes, however, and some
reconversion will be necessary.

Another problem is the shortage
of technicians and engineers. Ap-
plications have been made for re-
lease of some of these men from
armed service and one BBC of-
ficial said senior engineering staff
members would be named soon.

When war came, BBC was oper-
ating what it claimed was the
world’s first high-definition .tele-
vision service, received by more
than 20,000 sets. There has been
no public television broadcast since
1939. Resumption will be in three
steps: a series of research tests;
tests for the television industry,
using still patterns only, and cast-
ing of television programs for the
public.

Morris Claim Rélpped

“MUDDLED thinking” lies behind
the efforts of prohibition interests
“to force CBS to sell radio time”
to Sam Morris, of the Anti-Saloon
League, according to the quarterly
publication Repeal Review, pub-
lished in Washington by Repeal
Associates Inc. Editor of the pub-
lication is C. L. Chapin. In an
article titled “Dry Broadcasts” the
publication refers to Morris’ peti-
tion to the FCC to refuse renewal
of the license of KRLD Dallas be-
cause it “refuses to sell time to
Morris.”

Holiday

ON SIXTH anniversary of
KFAR Fairbanks, Alaska,
58 local sponsors acknowl-
edged event by taking over
entire program operation of
station for the day. News,
musical programs, spot an-
nouncements and all other
features were presented by
sponsors while station staff
sat on the sidelines. Record-
ings of individual portions
later were presented respec-
tive firms.

FAB WILL ‘OBSERVE’
STATE LEGISLATURE

DECISION to send representatives
to the next Florida Legislature to
observe proceedings and work
for better understanding between
broadcasters and legislators was
reached at the annual meeting of
the Florida Assn. of Broadcasters,
held at Orlando Oct. 20-21.

FAB also adopted a resolution
asking Florida Congressmen to
support uniform time in the vari-
ous time zones and asking the Leg-
islature to cooperate in observance
of uniform time in Florida.

The Association voted to divide
Florida into a number of FAB dis-
tricts corresponding to the number
of weeks in the next session of the
Legislature. Each district will elect
a representative to spend a week
observing legislative activities, re-
porting to FAB on developments
of interest to broadecasters, and im-
proving relations between the radio
industry and members of the Legis-
lature.

James M. LeGate, general man-
ager of WIOD Miami, presided
over the annual meeting. Guest
speakers were Harold Colee, ex-
ecutive vice-president of the Flor-
ida State Chamber of Commerce;
J. Leonard Reinsch, director of the
Cox Stations and radio advisor to
President Truman, and Helen Cor-
nelius, assistant director of adver-
tising of National Association of
Broadcasters. WDBO and WLOF,
Orlando stations, were hosts at
dinner and cocktail parties. Next
annual meeting will be at Pensa-
cola.

“I jest got discharged from the
Army, Pappy—WFDF Flint says
ye gotta gimme my old job back.”
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A PARADE OF GREAT NEW RADIO PROGRAMS TRANSCRIBED FOR LOCAL SPONSORSHIP
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Year after year voted among radio’s top comedy
teams, EASY ACES is one of radio’s great comedy
shows. Says Fred Allen, “Goodie Ace is America’s
greatest wit"". Says Frank Fay, ‘““Jane Ace is the best
comedienne in the land’’. Everybody knows them.
Everybody loves them. Now for the first time available
to local and regional sponsors in a series of transcribed
quarter hours.

AMERICA’S FAVORITE
HUSBAND AND WIFE!

g ) LFE IF YOU
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AMERICA'S FAVORITE TENOR

PR

Fresh from his triumphs on the stage in 'One
‘ouch of Venus'' with Mary Martin . . . in the
\GM picture "“The Harvey Girls” with Judy

arland . . . on his own sponsored network

w . .. Kenny Baker lends his charming per- DONNA DAE BUDDY COLE
Little Miss And his men
Rhythm Herself of music

ality and elegant tenor voice to this brilliant

JIMMY
WALLINGTON
Your Favorite

Master of Ceremonies

series of quarter hour shows. Hear Kenny

‘he songs he's made famous on stage,

and radio.




VINCENT
LOPEZ

P

e
A galaxy of stars in the most . “i’:‘-' :

lavish quarter hour series ever " '« SOV S B TS/ AR08 DICK PAULA BOB
recorded for regional and & [\ BROWN KELLY KENNEDY
local sponsorship! A glorious | > g/

array of Hit Parade tunes as

well as song favorites from

stage and screen. Jump tunes

by The Modernaires and Paula

Kelly . . . ballads by Dick ¢

Brown, Bob Kennedy and Lil- e, . L JImmy LILLIAN MILTON
lian Cornell . . . the magic fin- . S B 4 WALLINGTON _ CORNELL CROSS
gers of Vmcenf Lopezis g

backed by the brilliant P

URE PARADE orchestra:

THE MODERNAIRES AND THE GREAT
PLEASURE PARADE ORCHESTRA

FREDERIC W.

RADIO'S BIGGEST POINT-PER-DOLLAR VALUE

Z1V | “BOSTON
company | BLACKIER ~:

Amazing ratings on the network for
2436 READING ROAD \ Rinso! Currently beating its own rating
CINCINNATI, OHIO \N\ Wt successes on WJZ for R & H Beer
“\"“ “‘6 . on WGN for Meister Brau .. .%n

NEW YORK HOLLYWOOD “\ﬁ_\\ ‘N 17 stations for one coal compaqy
N \\0 on 3 big stations for one coffee con-
cern. 52 half hours already avaijable.




Radio Listening
Is Up in October

Pulse Survey of New York
Shows Large Increase

OCTOBER radio listening in New
York is almost 16% above the
September level, according to The
Pulse Inec.,, whose survey found
average sets-in-use rising from
19.5 in September to 22.6 in Octo-
ber. Nighttime increase was due
largely to big name shows return-
ing to the air; daytime increase to
World’s Series broadcasts on five
of the seven days when the survey
was made.

Walter Winchell and Bob Hope,
with quarter-hour ratings of 21.0,
were tied for the most popular pro-
gram. Other leaders were: Lux
Radio Theater, 20.3; Jack Benny,
19.7; Charlie McCarthy, 18.3;
Fred Allen, 18.0; Fibber McGee
and Molly, 16.3; Mr. District At-
torney, 15.0; Joan Davis, 14.3;
Aldrich Family, 14.0

October daytime leaders were:
Bachelor’s Children, 6.9; Kate
Smith Speaks, 6.7; When a Girl
Marries, 6.7; Portia Faces Life,
6.4; Breakfast in Hollywood, 6.4;
Aunt Jenny’s Stories, 6.3; Just
Plain Bill, 5.9; Bright Horizon,
5.8; Second Husband, 5.7; Young
Widder Brown, 5.7.

World’s Series broadeasts
achieved the following highs each
day: Wednesday, 8.3; Thursday,
8.3; Friday, 8.7; Saturday, 14.0;
Sunday, 17.3.

A special analysis of summer

ratings of continuing and replace- |

ment programs showed the former
consistently ahead of the latter.
The average rating for the top
ten shows declined from 20.5 in
May to 19.3 in June, 14.1 in July
and 11.4 in August. Average rat-
ing of the six leading shows re-
maining on during the summer
(M. District Attorney, Suspense,
Screen Guild Players; Big Town,
Hit Parade, Take It or Leave It)
was 14.4 in May, 14.5 in June, 11.0
in July and 10.7 in August. Aver-
age rating of replacement shows
of top ten discontinued the follow-
ing month was 9.4 in June, 9.4 in
July and 9.8 in August.

Philadelphia

Most popular program with
Philadelphia listeners during Sep-
tember-October was Lux Radio
Theatre, with a rating of 20.8, ac~
cording to The Pulse Inc. Compar-
ing the average of the two fall
months with July-August, Pulse
reports that the average quarter-
hour sets-in-use rose from 18.4 to
20.4, an increase of almost 11%.

Following Lux, the top programs
for September-October were: Dr.
Christian, 19.8; Screen Guild Play-
ers, 19.0; Your Hit Parade, 18.3;
Charlie McCarthy, 17:5; Big Town,
17.3; Mr. District Attorney, 16.8;
Saturday Night Serenade, 16.3;
Walter Winchell, 14.8; We, the
People, 14.3. Programs such as
Fibber McGee, Bob Hope and Jack
Benny, on the air in October only,

BROADCASTING

The Complaint
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NATIONAL CITIZENS POLITICAL ACTION COMMITTEE |

Measrery Chalrmen

Sidnay Hillmen

Chairmen Ixecvtive Covmit
Eimer A. Bonscn

VicoChairmen

€ B Beldwin

Vorde White Rornes
Mru, Morsholl Fiald
Mn. J. Bordes Horriman

October 19, 1948

t

The Hatiopal Citisens Political 4ction Committee
18 an independent, mon-partisan committes. The palicies
‘of this organization are not determined by the CIO
nor aay other organisation, though we admit a mutuality
6f interest in maintaining and strengtheniag the

Robart W. Keany " Sol Tadshoff

Fronh Kingdea Broadcasting Magasine
Frade Kirchwey Hational Press Building
Michos! M. Nitsolson Washington, D.C.
Dorothy Parker

Jamay, 6. Patton Dear Sirs

Gilford Pinchot

Morris Rosenthal

R J. Thomas

Chansing H. Tobier Tsat

J. Reymond Walih

Mes. Edward M. M. Worbug

Orioa Wellet defooratic processes.
A. F. Whitney

Bahop R. R Wright, Jr.

Gansre! Covnsel
John Abt
Troasurer

darome . Udell

We would de {ntereste] in seeing in Broadeastin,
an anslyeis of the "Report to America on_mr—osd-
oasting”. Your application of high-powered ad jectives,

such a8 "distorted”,"falee", etc. awaken our ouriosity
we would like you to be specific.

Your utterly false statement about trade unions

"aeeking to prevent veterans from ousting members from

Comptrolior
Jomes M. MeSdll

Sosrstery

Jobs" is comparabla to the poison dispenszed by the
. brofessional hate-mongers, the anti-Semites and others
of that ilk. It is equally dangerous.

If wo folt - and we oertainly don't - that Broadcasti

Clask Foramen

axpresses the santiments of the rsdio industry, we would

not bees urging the FCC to grant 26% of available FM
channels to existing AM licensees. -2

k)

uopwa 1

205 EAST 42ND STREET
-

NEW YORK 17,

N Y. &

Vegy truly|yours,

Lewis €. Frank, jr.
Director,
Pubdlic Relations

TELEPHONE: MURRAY HILL 3-5500

The Answer

EDITOR’S NOTE: Mr. Frank alludes to the editorial published in the

issue of Oct. 15, titled: “Is This U. S. A. or—". Mr. Frank’s complaint

is noted, and is reproduced herewith letter-head and all. Qur editorial

judgment stands. We are satisfied to let our readers decide, both sides
now having been” presented.

were omitted as they could not be
measured in a two-month report.

Top daytime shows in Philadel-
phia, September-October, were:
Kate Smith Speaks, 11.3; Helen
Trent, 10.1; Our Gal Sunday, 10.1;
Breakfast Club, 9.7; Big Sister,
9.3: Life Can Be Beautifw!, 9.1;
Ma Perkins, 8.8; Young Dr. Ma-
lone, 1.8; Breakfast in Hollywood,
7.6, Aunt Jenny’s Stories, 7.5.

P. O. CONSIDERING
RADIO STAMP PLAN

POST OFFICE department is giv-
ing serious consideration to NAB
proposal for a stamp commemo-
rating 25 years of broadcasting,
according to Postmaster General
Robert E. Hannegan. In acknowl-
edging receipt of the NAB peti-
tion for a stamp [BROADCASTING,
Oct. 1] Mr. Hannegan expressed

® Broadcast Advertising

the Department’s appreciation for
the job performed. by radio during
the war as well as its achieve-
ments in the past 25 years.

Main barrier in the way of is-
suance of a commemorative radio
stamp is the fact that the Depart-
ment has a large number of ap-
plications for commemoratives and
must reach a decision on which
to select. Even if approved, the
stamp could not be issued in time
for National Radio Week Nov.
4-10.

TV Comedy

NEW SERIES of comedy sketches
entitled Laughtime started Oct. 16
by CBS television. CBS bought
package from Bob Loewi and Bud
Gamble, who are producing and di-
recting show, marking first time
that CBS television has called in
outside directors.

FOURMEETINGS HELD
BY WEST COAST AAAA

FOURTH annual ‘“convention-in-
miniature” meetings of the four
chapters -of the Pacific Coast Coun-
cil of American Association of Ad-
vertising Agencies were completed
last week after sessions in Los An-
geles, San Francisco, Portland, and
Seattle.

Fred Gamble, president of
AAAA, conducted at Los Angeles
a closed session devoted to manage-
ment problems and later addressed
a dinner meeting. C. Burt Oliver,
chairman of the Board of Gov-
ernors of the Southern California
Chapter, presided over the dinner.
Paul Montgomery, publisher of
Business Week, addressed a lunch-
eon meeting.

Other speakers included Dr.
Daniel Starch, president of Daniel
Starch & Staff, New York; Jan
Sadlo, sales manager of Pacific
Coast Division of Wilding Picture
Production Inc.; H. C. Bernsten, °
general manager of Pacific Coast
Division, Bureau of Advertising,
American Newspaper Publishers
Association; David M. Noyes, vice-
president of Society of Independent
Motion Picture Producers; Tony
Wahn, president of Pacific Indoor
Advertising Co.

Some of the speakers at the Los
Angeles meetings, Oct. 19, appeared
at the sessions in San Francisco
Oct. 22; Portland Oct. 24, and Seat-
tle Oct. 26. Arthur Farlow was
chairman of the San Francisco con-
vention, which expressed hope that
the all-Coast convention at Del
Monte would be resumed next year
in lieu of the war-born convention-
in-miniature series. Oregon Chapter
meeting was held jointly with Ore-
gon Advertising Club, with Chap-
ter Chairman Ruth Foland and
Club President Vernon Churehill in
charge. Chairman George Weber
presided over the meeting of the
Washington Chapter at Seattle.

50 kw Transmitter Soon
To Be Erected by KFAB

KFAB Lincoln-Omaha soon will
begin work on a 50,000 watt trans-
mitter which will permit improved
service over a large farm area and
good coverage to both Lincoln and
Omaha listeners, according to Gen-
eral Manager Harry Burke.

FCC has granted a construction
permit authorizing KFAB to in-
crease power from 10,000 to 50,000
watts. Mr. Burke said construction
of an FM station on a site pur-
chased near Crete, Nebr., would be
started by KFAB, known in the
Midwest as the “Big Farmer Sta-
tion”, as soon as a construction per-
mit is granted and materials be-
come available.

EIGHTH ANNIVERSARY of Charles H.
Phillips Chemical Co.’s “Stella Dallas"
program will be celebrated with NBC
broadcast of Oct. 25. Agency is Dan-
cer-Fitzgerald-Sample, New York.
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Foreign Broadcast Intelligence
Depends Upon Senate Action

WHETHER the Foreign Broad-
cast Intelligence Service continues
after Nov. 2 depends on action of
the Senate on HR-4407, a bill re-
ducing appropriations of the FCC
and other agencies for the 1946
fiscal year.

Passed by the House Oect. 19,
the measure reduces the FCC ap-
propriation by $930,000 for na-
tional defense activities, under
which the FBIS was classified. De-
spite efforts of Chairman Paul A.
Porter and other Commissioners
before the House Appropriations
subcommittee to retain their
funds, the House sustained its Ap-
propriations Committee in voting
the $980,000 recission. The Senate
Appropriations subcommittee held
hearings last week on the bill.

Personnel Notified

Meanwhile President Truman,
in a letter to Speaker Rayburn
(D-Tex.) dated Oct. 19 asked for
supplemental appropriations of
$785,000 for the FCC [BROADCAST-
ING, Oct. 22]. This amount was re-
quested for additional help to proc-
ess the 1,400 applications now
pending before the Commission for
new facilities and expansion and
improvements in AM stations.

Chairinan Porter advised the
House Appropriations Committee
that all personnel in the FBIS had
been notified that their services
would terminate as of Nov. 2, after
the Committee rejected a plea to
continue the service. Last week
Mr. Porter is understood to have
presented a letter from Secretary
of State Byrnes asking that the
FBIS be continued. Unless the
Senate restores the $930,000 cut,
however, FBIS will pass out of
existence next Friday, except for a
small liquidating staff.

At an executive session of the
House Appropriations subcommit-
tee last Monday, Chairman Porter
and Commissioners Charles R.
Denny Jr., and E. K. Jett testified
in behalf of the supplemental ap-
propriation. It is understood they
pointed out the need for special-
ized help particularly in the en-
gineering and law departments to
process the applications and help
broadcasting reconvert to peace-
time expansion.

The Committee is reported to
have looked fayorably on some ad-
ditional appropriations to aid post-
war radio expansion until Chair-
man Porter urged retention of
FBIS at the behest of the State
Dept.

When State Dept. officials ap-
peared before the House subcom-
mittee early this month Iduring
hearings on the recission bill, Dr.
William L. Langer, chief of the
Research & Analysis Branch, In-
terim Research & Intelligence
Service (successor to the Office of
Strategic Services), placed in the

record a statement urging reten-
tion of the FBIS.

In another statement Alfred
McCormack, special assistant to
the Secretary of State for research
and intelligence, requested that
FBIS “should be taken over by the
State Dept.” He said he understood
that “Chairman Porter concurs.”

Should the Senate vote to restore
the $9380,000 cut from FCC or any
part of it, a fight over the Com-
mission’s appropriation appeared
inevitable inasmuch as House mem-
bers are reported to have ques-
tioned Mr. Porter closely as to his
activities in the Senate with re-
gard to the House-voted cut. The
FCC chairman is understood to
have admitted that he had spoken
to Sen. McKellar (D-Tenn.), pres-
ident pro tem of the Senate and
acting chairman of the Appropria-
tions Committee, urging that the
Senate restore the cut.

Should such a Congressional
fight develop, broadeasting would
suffer, it was pointed out, inasmuch
as the Commission could handle
only. a few applications with its
present staff. House members in-
dicated they would block any at-
tempts of the Senate to restore
any wartime appropriations.

Diathermy Question
IN LETTER made public by FCC
last week by Chairman Paul A.
Porter to A. W. Mathis, vice-
president of H. G. Fischer & Co.,
Chicago, authority of Commission
1s supported and explained as to
enactment of certain regulations
relating to radio communications
interference caused by diathermy
and like medical and industrial
equipment. Legal question relat-
ing to liability in sale of such
equipment not within designated
standards classification is termed
a case of private law by letter,
which states, however, firms should
inform purchasers of equipment
not meeting standards proposed
by FCC May 25 and Sept. 25,
1945, of these facts.
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38,000

‘radio homes

the story of “‘the biggest show in town”

440 Bi.g radio features every week . .. among them Amer- If you have a sales story to tell in this fast-growing market,
ica’s greatest stars . . . CBS headliners! That’s “‘the biggest WLAC’s 50,000 watts will help you get it across better
show in town!"" And into 38,000 radio homes in Nashville and faster.

and Davidson County, this story was told in a smart six-

50,000
WATTS

page well-illustrated folder.

It's part of WLAC's special fall promotion, which

. . . in turn, is part of our week-in and week-out

Represented by the
Paul H. Raymer

. NASHVILLE Company:'
“"GATEWAY TO THE RICHM TENNESSEE VALLEY"
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publicity . . . building closer contacts and greater

audiences for WLAC programs.




WMCA To Become

Associated Link

New Network Takes. Big Stride
Toward Goal

WITH the announcement that
WMCA New York on Nov. 5 will
become the exclusive New York
affiliate of the recently inaugurated
Associated Broadcasting Corp.,
this' fifth ecross-country network
last week took its longest step to-
ward establishing itself as a defi-
nite’ part of the nation’s radio
structure since it began network
operations on Sept. 16.

Announcement, made jointly by
Nathan Straus, president of
WMCA, and Leonard A. Versluis,
president of Associated, said that
the contract is a standard network
affiliation contract of a year’s
duration. Under its terms, WMCA
has designated nine hours daily
for network programs, between 9
a.m. and midnight, exclusive of the
three-minute New York Times
news bulletins broadcast by the
stations every hour on the hour.

Public service is expected to be
emphasized in the network’s pro-
gram schedule, the announcement
said. WMCA will feed to the net-
work Labor Arbitration, The Halls
of Congress, When He comes Home
and similar programs. On the com-
mercial side, WMCA on Oct. 22
started carrying the Adam Hats

ghts broadcasts which began on
Associated that night.

Negotiated for Year

Contract, signed last Monday in
New' York hy Roy C. Kelley, ex-
ecutive vice-president of the net-
work, and Herman M. Stein, treas-
urer of WMCA, culminated ap-
proximately a year of negotiations.
One of the chief stumbling blocks
had been demands of the musicians
union that if WMCA became an
affilidte of Associated it employ the
same number of musicians as other
network affiliates in that city—65
each for WABC (CBS), WEAF
(NBC), WJZ (American), and 40
for %VOR (Mutual). Even the
WOR quota would have more than
doubled the 14 staff musicians em-
ployed at WMCA. Eventually a
compromise was reached whereby
WMCA will employ a staff orches-
tra of 20 men effective with its
Associated affiliation. .

With the change in status—the
station has had an agreement with
Associated to take the network’s
commercials where possible at card
rate—WMCA will carry a relative-
ly full schedule of network pro-
grams as it develops. Musical fea-
tures as well as public service pro-
grams will be originated at WMCA,
which has also set aside the 10:45
p.m. to midnight period for dance-
band remote pickups from major
cities throughout the country.

Paul J. Breedy
PAUL J. BREEDY, program di-
rector of WEEU and WRAW
Reading Pa., died in St. Joseph’s
Hospital, Reading, on Oect. 5. He

was b6.
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ATTENDING the ninth annual School Broadcast Conference, these Asso-
ciation for Education by Radio officers pose with Charles Brewer, North
American director of BBC (4th from left), a guest speaker (1 to r): Dr.
Keith Tyler, radio director Ohio State U, president of AER; Luke Rob-
erts, KOIN Portland, Ore., v-p.; Miss Blanche Young, president Great
Lakes AER; Mr. Brewer; Mrs. Kathleen N. Lardie, sec. AER: George
Jennings, acting director Chicago Radio Council, and treas. AER; Dr.
Tracy Tyler, U. of Minnesota, editor AER Journal, and Robert B. Mec-
Dougall, WAAT, Newark, N. J., regional president of AER.

Willard Tells School Broadcast
Group of Problems They Face

DEMONSTRATIONS of FM, tele-
vision and developments in educa-
tional broadcasting shared the
limelight with addresses by Charles
Brewer, North American director
of BBC, and A. D. (Jess) Willard
Jr., executive vice-president of
NAB, at the 9th annual School
Broadeast Conference, Oct. 22-23 at
Chicago’s Hotel Morrison.

Attended by over 300 represent-
atives of the National Association
of Educational Broadcasters, the
Association for Education by Ra-
dio, and midwest educators, the
conference was sponsored by the
Chicago Radio Council.

Promote Better Understanding

Guest of honor at the annual
AER luncheon, Oct. 22, Mr. Brew-
er told delegates that radio’s chal-
lenge in the post-war world “was
to promote and insure better un-
derstanding between peoples and
nations.”

Reviewing the achievements of
radio during the war years, Mr.
Brewer asked “if we have been able
to do so much under the most try-
ing conditions, should we not be
able’ to accomplish so much more
now ? Certainly the maintenance of
peace is as good a reason for radio
collaboration between nations as
the winning of the peace itself.”

Mr. Willard, speaking at the
School Broadcast Conference
luncheon, outlined a commercial
broadcaster’s views on dangers
that lie ahead in educators’ entry
into the FM field.

“The granting of an FM fre-
quency will be available for prac-
tically every educational institu-
tion in the country,” he said.

“While many educators have ac-
cepted this as a cause for rejoic-
ing, some, I note, have sounded a
note of warning. The granting
of an FM license to an educational
institution will not itself mean
achievement of the ambition to

teach by radio, nor to conduct a
better public relations program on
behalf of the institution with the
general public,” he added.

“It will be unfortunate if any
s~hool installs an ¥M station sim-
ply because it now seems the popu-
lar thing to do,” he cautioned.

“The danger lies in thinking
that all or nearly all of the cost
of commercial broadcasting can be
eliminated from educational broad-
casting,” Mr. Willard said, in ad-
vising educators planning to enter
the FM field to consult experi-
enced commercial broadcasters in
their area.

“He is in position to give you
wise counsel and many have al-
ready assisted in the installation
and programming of ¥FM educa-
tional stations,” he told the dele-
gates.

Offers FREC Help

Mr. Willard offered the educa-
tors the counsel of the Federal
Radio Education Committee, an
NAB sponsored organization, to
solve their many problems.

“FREC,” he said, “holds for
many newcomers to the field of
educational broadcasting the key
to sound program structure and
a quicker realization of achieve-
ments by studying the methods of
others.”

With the nation preparing to
observe the 25th anniversary of
the American system of broad-
casting, the field of educational
broadcasting stands on the thres-
hold of a great expansion, Mr.
Willard declared.

He urged continued cooperation

between broadcasters and educa- -

tors on a scale larger than ever
before, and pledged the support
of the radio industry to assist
education by radio to keep the
students of America, both juve-
nile and adult, informed of ad-
vances in their own and other
countries.

Members of the executive com-
mittee of the conference, presided
over by George Jennings, acting
irector ‘of the Chicago Radio
Council, included Randy Blake,
WJIJD; Dean Douglass, RCA; Or-
ville Foster, WIND; David Heffer-
nan, assistant superintendent,
Cook County schools; Don Kelly,
special events director, WBBM;
Lt. Col. Harold W. Kent, Chicago
Tvadio Council; Elizabeth E.
Marshall, program director, Chi-
cago Radio Council; Myrtyle Stahl,
educational director, WGN; and
Judith Waller, public service di-
rector, NBC, Central Division,
Chicago.

Demonstrations of educational
broadcasting for classroom use in-
cluded Rivers of America broad-
cast over WIND and WBEZ
(Chicago Public Schools station)
and Lady Make-Believe, also pre-
sented by WIND and WBEZ.

Originally scheduled to preside,
Walter J. Damm, president of
FMBI, was unable to attend the
meeting because of illness.

A special broadcast from WGNB
explained the tonal differences of
FM and AM and included songs
by Bruce Foote, star of the Chicago
Theater of the Air.

Members of the discussion panel
for the FM demonstration included
Jim Hanlon, public relations di-
rector WGN-WGNB, E. H. Andre-
sen, chief engineer, Chicago Radio
Council, and WBEZ; Dean Doug-
lass, RCA; G. William Lang, chief
engineer WGN - WGNB; David
Owen, U. of Michigan; Tracy F.
Tyler, U. of Minnesota, and Edwin
Helman, WBOE, Cleveland Board
of Education.

The Oct. 23 sessions featured
the address by Mr. Willard, and
presentation of annual award of
merit to Harold B. MeCarty, di-
rector of WHA, U. of Wisconsin,
and president of NAEB [BROAD-
CASTING, October 22]. Citations for
the fifth annual utilization compe-
tition were awarded to stations
KYW, WCAU, WFIL, WIP, Phila-
delphia, and to eight Chicago
teachers for their utilization of
education broadcasts prepared by
WBEZ, and Chicago stations
WIND WJJD and WBBM.

ASCAP Report

DEEMS TAYLOR, president of
ASCAP, reported to the Society’s
annual membership meeting Oct.
18 in New York that the member-
ship now includes 243 publishers
and 1716 writers. Society’s income
for 1945 will approximate $8,750,-
000, J. J. Bregman, treasurer, said
This would be an all-time high for
ASCAP. Gene Buck, former presi-
dent, proposed a change in the
Board of Appeals to separate it into
individual boards for writer and
publisher members. Suggestion
will be submitted to the full mem-
bership by a mail ballot. Nearly
all members have signed the forms
sent them authorizing the Society
to handle their television as well as
other performing rights, it was re-
ported.
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RCA, Camden, N. J.
Please send me full information about your new RCA FM Trans- RCA VICTOR DIVISION « CAMDEN, N. J.

mitters with the new Grounded Grid. In. Canada, RCA VICTOR COMPANY LIMITED, Montreal

Street Address. .

City and State.
97,813,172
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ROUNDED

RID-.. AMPLIETERS are 4
feafure of the new

RlA FM [ransmiffers

ROUNDED ZIEANS TIONEY
RID- 1 gour pockef
...and heres why!

1. GROUNDED-GRID circuits provide greater output
from an amplifier using a tube of given size—thus making
possible the use of smaller, less-expensive tubes. Only
arelatively few types are used, thereby reducing number
of spares required. Overall tube costs are less.

2. GROUNDED-GRID amplifiers are more stable and re-
quire less critical adjustment than conventional-type
100 mc. amplifiers. Neutralizing is very simple — and
not required at all for low powers. Maintenance problems
are fewer and maintenance costs are lower.

3. GROUNDED-GRID circuits make feasible and econom-
ical an arrangement of amplifiers that are integral units.
These units are small in size, easy to handle, and require

i
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I Street Address.........ocoiieiiietiiiitiiittttttttteattraariaesenas

a minimum of inter-unit wiring. Their use simplifies
installation problems and reduces installation costs.

4. GROUNDED-GRID circuits are simpler and require
fewer components than conventional amplifiers. They
tune easier, introduce less distortion—thus insure better

program quality.

MAIL THIS COUPON for details about this important New
RCA Line of FM Transmitters with the GROUNDED GRIDI
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Broadcast Equipment Section
| Rca, camden, N. J.

Please send me full information about your new RCA FM Trans-
mitters with the new Grounded Grid.

27.4134.172
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‘Progar’ Explained by Howard
At Meeting of L.A. Engmeers

PROGAR, robot audio monitoring
amplifier devxce, was given its first
public demonstration at a meeting
of the Los Angeles section of the
Institute of Radio Engineers, with
technicians from all parts of South-
ern California attending.

Device was invented by Royal
V. Howard, - vice-president in
charge of engineering of the Asso-
ciated Broadcasters Inc. (KSFO
San Francisco), Universal Broad-
casting Co., and director of Uni-
versal Research Labs, San Fran-
cisco. Explained Mr. Howard:

“The Progar, while a precision
audio instrument, is not an experi-
mental laboratory model. As a de-
vice automatically and electroni-
cally regulating the volume of a
radio station, it has been not only
continuously tested but has been in
continuous use for the past four
years on both high and low power
international and standard broad-
cast stations. It currently is being
used on KSFO and KWID, KWIX
San Francisco. The Progar has
also been used for recording public
address work, as well as other ap-
plications.”

Explaining that the name was
derived from “program guardian,”
Mr. Howard noted that the device
“is an amplifier which has a special
automatic gain control and incor-
porates a peak limiter.

“The Progar is intended to be
used as an amplifier feeding a line
to the transmitter, in one broadcast
application example,” he declared.
“As another example, it is used
at actual transmitter location to
feed the transmitter. It can also
be used for feeding other lines, for
feeding a recording amplifier
where, for example, it will pre-
vent undercutting or overcutting.
It may be used to feed a public ad-
dress system and thus will assure
automatic gain regulation and pro-
hibit feed-back. It has been em-
ployed on telephone ecircuits and
picture sound recording. Other
uses are readily apparent.”

9 the UTAH Horker

FALT LAKE TV

“'I':-.:

Wationat Representative 1NN BLAIR & CP.

BROADCASTING e

INVENTOR Royal V. Howard (1)
and Alfred E. Towne, chief of
transmitter facilities for Associ-
ated Broadcasters Inc. and Univer-
sal Broadcasting Co., who assisted
in development of the “Progar,”
robot audio monitoring amplifier
device, check instrument now in use
at KSFO San Francisco.

Mr. Howard pointed out that
“practice has been to control audio
program levels entirely by manual
adjustment” and that “it is obvious
that where the human factor en-
ters into such regulation, constant
and instantaneous regulation is
not only impracticable but impos-
sible to attain.

“The Progar,” he declared,
an all-electronic instrument de-
signed to correct these deficien-
cies.”

“In use,” he said, “its opera-
tion can not be heard. Where em-
ployed for broadcast station use,
listeners have been gratified by the
stabilized audio flow of programs.
It has successfully solved the lis-
tener’s problem of jumping up and
turning the station up or down on
different programs or parts of
programs.

“Psychologically it has resulted
in listener retention. The listener
is not urged by poor monitoring
to shut the station off, turn it
down or have the program fade
below attention - retaining level.
Operators on studio controls have
reported that the instrument gives
them a feeling of security and a
working range instead of a fixed
limit.

“Public address usage is to ad-
just the output gain to just below
‘feedback point or ‘desired level
with the Progar gain at a maxi-
mum. Under these circumstances
the instrument will hold the audio
level at maximum at all times.
For motion pictures and sound,
many uses have been found. At
transmitters it has relieved op-
erating personnel of constant
strain of master-monitoring the
blind audio level input, for the
Progar always assures a modula-
tion level in keeping with require-
ments of the FCC.”

LATEST EDITION of New York Tele-
phone Directory contains a plain identi-
fication for Frank Sinatra, CBS star.
which reads, “Sinatra-Singer”. First
name on page is “Sinatra, Sal”, and

last name on page is Slnger, Milton.
Sewing Machine Service.”

Broadcast Advertising

*EFFECTIVE BUYING INCOME — FAYETTE CO.
(Lexington)

$4,828

county in Ken-

Per Family . . . . . . . . .

The highest Effective Buying Income ‘‘per family"
tueky. . . . Total Effective Buying Income for Fayette County
which has 22,300 families—$107,660,000 ({1944},

*EFFECTIVE BUYING
(Fayette Co.)

Per Capita . . . . . . . . .

INCOME — LEXINGTON

$1,614

per capita® ¢ity in Kentucky.

The highest Effective Buying Income
Total Effective Buying Income for lexington—$85,543.000.

-ﬁad Remember . . .

WLAP is the only station fully and exclu-
sively serving Fayette County and 14 others
in their Primary Coverage area. Total Effec-
tive Buying Income (1944)for these 15 coun-

tes . ... ... ... ... ... ... .. $234,072,000.

*Copr. 1945, Sales Management Survey of Buying
Power; further reproduction not licensed.

All of The Bluegrass Is In Kentucky—
But Not All of Kentucky Is In The Bluegrass

AFFILIATED WITH THE AMERICAN BROADCASTING COMPANY

NUNN STATIONS
WLAP, lexington, Ky.
Huntington, W. Va,
weml | et Ky,
WBIR, Knoxville, Tenn.
KFDA, Amarillo, Tex.
Owned and operated

by Gilmore N. Nunn
and J. lindsay Nunn.

WLAP

A HUNN STATION

Miller A. Welch, Manager

Lexington, Kentucky
REPRESENTED NATIONALLY BY THE JOHN E. PEARSON CO.
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the way Fuiton Lewis, jr. can

This man Lewis has a way that

makes his listeners believe in

him and the sponsors he represents

keep so many sponsors result-happy!

nightly on 184 stations. Fulton Lewis, jr.

is recognized as America's No. |

cooperative program. He's still available in

Program originates from WOL, Washington, D. C.

Write, phone or wire at once to—

a few cities, if you want to get aboard.

Cooperative Program Department

" 1440 Broadway, New York 18, N. Y.

MUTUAL BROADCASTING SYSTEM
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On the Service Front

USCG Radio Coriespondent
Returns After Year in Pacific

Harvey Twyman (r) does a mews broadcast from the Navy's Guam

studios with NBC’s Jim Wahl.

PROGRESS ITEM on the Japa-
nese use of radio was brought back
to the States last week by U.S.
Coast Guard Radio Correspondent
Harvey Twyman, Sp/1st Class. “Al-
though I didn’t see any radios in
the houses in Tokyo,” he told
BROADCASTING, ‘“one of the first
things I heard there was a com-
plaint from a Jap schoolmistress
that the radio had been taken from
her classroom—and she wanted it
back in a hurry.” :

He said the American officer re-
ceiving the report ordered a search
made immediately and the radio
returned. So the Jap school svstem
must be making use of radio in
education, he surmised.

A former newsman with KOIL
and KOWH Omaha and WFJB
Marshalltown, Ia., Mr. Twyman has
just returned after a year in the
Pacifie, covering the Iwo Jima and
Okinawa invasijons, and landing
among the first correspondents to
reach Japan immediately after the
surrender. He is the first USCG
correspondent to use a recorder in
combat.

He is now assigned by the Coast:
Guard to the Treasury Dept. to
aid in promotion of the 8th War
Loan Drive.

In technical radio communica-
tions after he entered the service,
he got his 1st. class operator’s per-
mit. then found himself assigned
to the Coast Guard Alameda Band
program on American. He did ad-
ditional radio work with KJBS
San Francisco at the time.

When orders came through
transferring him to Public Rela-
tions, he went to the Pacific. By
November ’44 he was at the Navy’s
Pearl Harbor studios, working
with Lt. Comdr. J. Harrison Hart-
ley, now heading NBC’s television
news and special events depart-
ment.

From there he moved on to cover
the Iwo Jima invasion with a film
recorder. After describing the
naval shelling on D-Day from a
ship lying off the island, he de-

BROADCASTING e

cided to go ashore and get a close-
up of the action. About ten minutes
after he hit the beach, a piece of
shrapnel got him in the leg and
he was taken back to his ship,
where he continued recording.

His report reached the States
in record time, and “I understand,”
Mr. Twyman said, “it was the first
recorded eyewitness account to go
on the networks. American carried
it on the coast, and Mutual had it
full network.”

He was at Okinawa “hitchhiking
all over the island with 300 pounds
of recording equipment”. Several
of his features recorded there—
among them descriptions of farm-
ing on Okinawa-—were broadcast
throughout the middle west.

In addition to doing features, Mr.
Twyman - handled Pacific pickups
on net shows and interviewed more
than 1,000 Coast Guardsmen for
hometown recordings. On Guam
during surrender negotiations, he
did a special Coast Guard feature
fed to NBC, arranged by NBC’s
George Thomas Folster. During
this period, he also introduced Adm.
Nimitz on a net relay broadcast
from Guam.

After two weeks in Japan—where
he found himself with a camera
and no recording or broadcast fa-
cilities—he returned to the States.
“The biggest, problem facing broad-
casters there,” he said, “was the
transportation. It was practically
impossible to get a car or jeep, and
public transportation was still in
a bad state.” He expects to be re-
leased in a few months—“and all
I want to do is to get back to a
station and get my hands on a good
commercial again. Handling a com-
mercial well is a great challenge
—and opportunity—for any broad-
caster.”

. * * *
Wormser to Tokyo

CAPT. JACK WORMSER, former-
ly of NBC Hollywood, heads group

(Continued on page 42)
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THE NIGHT OWL

ONLY ONE OF ITS KIND!

Yes, it’s the only one in Hartford! Not another
show in town from 11:15 to midnight, Monday
thru Saturday, that is made up exclusively of
requests from listeners! They call and write from
far and wide, and listen regularly! No wonder
local advertisers have snapped up this unusual
feature! Great wonder that national advertisers
haven't yet filled up remaining blocs at WDRC’s
low transition rate— just one-third of the regu-
lar evening rate! Be wise—use the NIGHT OWL!
Write William F. Malo, Commercial Manager,
WDRC, for more information.

WDRC

HARTFORD 4 CONNECTICUT

BASIC CBS
Connecticut’'s
Pioneer

Broadcaster



It happened on NBC

tas over-endowed with the most common failings of the

MAY 1932 —1In 1932 NBC pioneered with a new
type of satiric comedy program in contrast to the broader man-on-the-street. He was vain, penurious, boastful,

slapstick variety of air humor then prevalent. Its hero and absurdly anxious to please. His name was Benny.

S

® When Jack Benny plays his violin before an NBC
mike it’s “Love In Bloom.”

® They love him in St. Joe—in New York, Yampa
and Shirttail Canyon—in Italy, Germany, Africa,
and the Islands of the Pacific—wherever American
men and women have fought and served.

® So universally is Benny beloved as a great Amer-
ican jester that just as Lucky Strike Means Fine
Tobacco—so does the Jack Benny Show Mean
Laughs and Wholesome Comedy.

® With his gang—Mary Livingstone, Rochester,
Phil Harris, Don Wilson arid Larry Stevens—




‘Story of the Waukegan Wag) wo.cov « siwes

Sl
OCTOBER 7, 1945 —Jack Benny is starting his TO SUM IT UP—During his thirteen years on NBC,
fourteenth year on NBC—the neticork’s oldest comedian Jack Benny has piled up more rating points than any
in point of service. other entertainer on the air.

Benny makes laughs pay dividends for American  many little known personalities and shows have
Tobacco Company ; although sometimes the jokes  come to the network and achieved fame. They have
behind the laughs are on the sponsor. In factit was  accomplished this because they have been given
Jack who started this amusing business of kidding  the unsurpassed facilities of the NBC Network, the
the commercial. vast NBC audience, and the association of such

® During the 13 years Benny has been on NBC, GREAT NBC programs as the Jack Benny Show.

National Broadcasting Company

America’s No. 1 Network

A Service of Radio
Corporation of America



Service Front
(Continued from page 38)

of AFRS mid-Pacific men who will
assume radio duties as part of In-
formation & Education detachment
in Tokyo, Nov. 1. Group includes
Sgt. Jimmy Schell, former engi-
neer at Guam; Sgt. James Moore,
in charge of programs at Saipan;
Sgt. Bill Landrum, engineer at
Peleliu. Paul Freye, writer at
Kwajalein; Pvt. Al Lipton, former
AFRS School.

P e

Brechner in Vet Radio

LT. JOSEPH L. BRECHNER was
released last week from the AAF,
where he has been in the program
and placement department of AAF
Office of Radio Production. He is to
head radio activities for the Vet-
erans Administration in Washing-
ton. He started in radio as free

lance writer and later went to Har-
wood Martin Agency in Washing-
ton. In 1940 he joined Army re-
cruiting service writing scripts,
and a year later began writing for
War Dept. Radio Branch, BPR. He
has been in the Army since 1943.

Report From Japan

CPL. WALTER KANER, who did
publicity and special events at
WLIB Brooklyn and WWRL Wood-
side, N. Y., reports from Japan
that it is “like old home week” at
the Japanese Broadcasting Bldg.
in Tokyo. Capt. Ed Sarnoff, David
Sarnoff’s son, is with the radio
section of Army public relations
headquarters, as is T/Sgt. Bill
Berns of WNEW  Hollywood.
“AFRS has taken over the No.
2 network of the Japanese
Broadcasting Corp.,” he writes, “as

part of an eventual 19 station hook-
up. Key outlet is Radio Tokyo, a
10,000 watter which feeds pro-
grams to the net from 6:30 a.m.
to 11 p.m. daily. Eight mobile units
are also planned, with four addi-
tional stations-at Kochi, Okayama
and Tsuriga in Japan and Fusan in
Korea. Japan's No. 1 network with
80 outlets continues operations as
usual in Japanese.”

Goldman Returns to WITN

CPL. SIMON GOLDMAN, vice-
president of the James Broadcast-
ing Co., and until his enlistment in
1943, manager of WJTN James-
town, N. Y., has resumed mana-
gerial duties following Army re-
lease. He was in the Communica-
tions Division of the 12th Army
Group from Normandy to Weis-
baden, through five campaigns. Jay

B a2l
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Delivers thelisteners”
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program! Dubuque is served by four trunk-
line railroads, plus truck freight tines and
barge transportation on the Mississippi.

WKBB offers you the most effective cover-
age of the Dubuque area as evidenced in

WKB

AFFILIATED WITH AMERICAN BROADCASTING COMPANY

| /s First in Dubugque

Industrial expansion has created more
employment in Dubuque today thon during
] the wartime peak. As the fastest growing
2 city in lowa, Dubuque provides an ever-
7 increasing, buying audience for your radio  station. Listener

James D, Carpenter—Executive Vice President

Represented by Howard H. Wilson Company

DUBUQUE

the recent survey by Robert S. Conlon &
Associates. This survey proves that mare
Dubuque people listen to WKBB—morning,
noon, and night-——than to any other radio

programs runs as high as 4 to 1.

For your greater profit, you can reach
Dubuqueland’s
through Dubuque’s first and most popular
radio station, WKBB!

preferrence for WKBB

fastest growing market

10 WA

BROADCASTING o

Cpl. Goldman

E. Mason, president, is now devot-
ing full time to the licensee com-
pany and radio station. James
Broadcasting Co. has applied for
an FM station in Jamestown.

# #

Restrictions Lifted

DIRECTIVE from Brig. Gen.
Luther Hill, then director of War
Dept. Public Relations, has advised
U. S. Army war correspondents
that they no longer must submit
material for Army censorship.
Only subjects which the War Dept.
requests to review are those deal-
ing with ecryptography, military
intelligence techniques, secret op.
erations, tactics, methods and
equipment. Gen. Hill expressed ap-
preciation of “your loyal compli-
ance with the sometimes irritat-
ing restrictions.” ’

% *

Miller Heads ASF Radio

CAPT. BEN MILLER, former
program director of WGAC Au-
gusta, Ga., has been named head
of the ASF Radio Branch, War
Dept. Bureau of Public Relations,
replacing Maj. Andre Baruch, who
has returned to network announc-
ing. Capt. Miller was recently pro-
moted to that rank.

R

Lt. Fred Blees

LT. (j.g) FRED WILLIAM
BLEES, 29, well known in Holly-
wood and on New York stage, died
in typhoon which struck Okinawa
on Oct. 9. His father, William A.
Blees, is vice-president and West
Coast manager of Young & Rubi-
cam Ine. Surviving besides parents
and wife, are William Blees III
aged 5, Betty Blees aged 3. Brother
of the deceased, David Hugh Blees,
Hollywood radio actor, died last
June,

Correction

CKEY Toronto under recent agree-
ment with CBC is allowed to so-
licit United States network pro-
grams not now carried by the CBC
networks in Canada, but where pro-
gram is carried’ by CJIBC, CBC
Dominion network key station at
Toronto, CKEY may be added to
the network. Program cannot be
switched from CJBC to CKEY as
stated in BROADCASTING, Oect. 15,
p. 89.

Broadcast Advertising
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OMAHA, NEBRASKA
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NETWORK CHANGE GETS HOT

PROMOTION BY STATION KOIL!

NEW ABC SHOWS
EAGERLY AWAITED
BY OMAHA
LISTENERS

Omaha radio fans who eagerly awaited|
the change have been rewarded with six
full hours of brand new evening entertain- |
ment coming to them from KOIL-ABC.

Shows Omahans have heard of — but have
never heard—are on the KOIL night-time sched-
ule. Listeners to the top daytime sparklers, such
as BREAKFAST CLUB, GLAMOUR MANOR,
BREAKFAST IN HOLLYWOOD, have been
added to the already large KOIL audience.

KOIL, alteady known for its top-notch news
resentations, special events department and
rtge dramatic staff, now has the most well-
rounded and complete entertainment schedules
of any mid-western station.

SEVERAL MAILINGS
USED IN PROMOTION | a greater market through a new outlet, and

The U. S. Mails were jammed with announce- |
ments hailing the switch of KOIL to ABC. More |
than 100,000 ‘coasters’ were distributed to eat-
ing and drinking establishments. A four-page
newspaper size publicity mailing was received by
60,000 families in Omaha and Council Bluffs.
A ‘Fax File’ and gift were mailed to advertisers,
agencies, grocers and druggists.

HOW NETWORK SHOWS
AIDED LOCAL PROMOTION

KOIL’S switch to American was given a rol-
licking send-off by the network. American im-
mediately dispatched several of its most popular
shows to Omaha to originate there during the
first week of the switch. As a result the station’s
local promotion landed squarely in the public,
eye, with much added publicity and prestige

g Omabha li s

_American further supplemented the promo-
tional campaign with a lavish schedule of wel-
coming network announcements. KOIL itself
carried a huge schedule of announcements plug-
ging the new shows American is bringing via the
new hook-up.

. +. Hes Happy Now

Mark Woods, American’s president, was hap-
pily demonstrating to advertisers this week how
KOIL’S Advancement By network Change open

brings new audiences to KOIL advertisers.

W%

«+«« Wherever You Go

Wherever you go in Omaha these days you’re
bound to be reminded of the new shows on KOI
via ABC. At the theatres, on trolleys and taxis,
and in restaurants and taverns, you’ll see an-

| nouncements of the new network switch.

Broadcast Advertising

|

13 MEDIA USED
TO PUBLICIZE
SWITCH TO ABC

OMAHA, NEBR.—In one of the
most intensive promotion campaigns
ever staged, Radio Station KOIL real-
ly told Omaha about the switch to the
complete facilities of the American
Broadcasting Company.

Using thirteen different media, the
station started early in October pub-
licizing the network change which
took place November 1.

To herald the change, 2,400 inches in 18
newspapers were used consistently, plus
more than 1,000 inches in the Omaha
World-Herald. Sixty thousand four-page
newspaper-size folders were mailed to as
many homes in Omaha and Council Bluffs.

For eight weeks, theatres in Omaha are carry-
ing screen ads informing movie-goers of the
bright new shows now in town via KOIL-ABC.
Taxis throughout the city displayed large, color-
ful KOIL posters. A full-showing of car card
advertising was used both inside and outside
street cars and busses. More than 100,000 ‘coast-
ers’ were used in eating and drinking establish-

l ments.

Some of the most. popular ABC programs
ougmated in Omaha, headlining the entire cam-
paxgn KOIL catried a tremendous schedule of
change-over publicity—supp d by Ameri-
can’s own welcoming announcements.

In addition to local advertising, the station

| used national and regional media — BROAD-

CASTING MAGAZINE, ADVERTISING
AGE, STANDARD RATE AND DATA, and
wxdely read dealer pubhcauons. A ‘Fax File’ and
a gift were mailed to agencies advertisers and all
Omaha and Council Bluffs grocers and druggists.
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KSOO -KELO RETAIN

BBC ORIGINATIONS
KSOO-KELO Sioux Falls, which
have carried shortwave broadcasts
from the British Broadcasting
Corp. regularly since February
1944, plan to continue newscasts,
commentaries and special features
even though the war is over.

They find the BBC originations
attract and hold sizeable audi-
ences and regard them as a means
of broadening listeners’ views on
subjects of common interest.
Broadeasts have ranged from de-
scriptions of D-Day landings in
France to chats by a British
housewife on how to prepare fish

Listeners were given a good
example of British equanimity
when the stations lined up a series
of BBC farm broadcasts. Day
for the first farm feature turned
out to be D-Day-—war broadcasts
were interrupted while BBC talked
about cows.

BIRTHDAY CAKE weighing 750 pounds is eyed by agency executives and producers in the studio lobby of

KNX Hollywood on the station’s 25th anniversary Oct. 17:
v-p; Cornwell Jackson, v-p, J. Walter Thompson Co.;

(1 to r) Donald Thornburgh, CBS Pacific Coast
Ted Scherdeman, Lennen & Mitchell; John Weiser, v-p,

Ruthrauff & Ryan; August J. Bruhn, McCann-Erickson Inc.; Harry W. Witt, CBS Pacific Coast assistant

general manager; Don Bernard, Hollywood manager,

William Esty Co.; Nate Tufts, v-p, Ruthrauff & Ryan;

William Rousseau, Biow; Wayne Tiss, v-p, BBDO; Neil Reagan, McCann-Erickson; Don Clarke, BBDO; Jack

Zoller,
Rubicam Inc.

o

BUYING POWER
that paye off cn SALES,
Leok to GREATER
KANSAS CITY

ANOREW DE KALD

DAVIESS \

CALOWEL

DONIPHAN

AYCHISON

LAPAYETTR

BBDO; Henry Legler, Warwick & Legler; Paul Franklin, Compton Adv.;

And for radio advertising that pays
off in RESULTS, hire KCKN to
deliver your sales messages to Kansas
Citians. KCKN, and only KCKN,
programs specifically and exclusively
for the Greater Kansas City market.
Result is that Kansas Citians look to
KCKN for the kind of radio enter-
tainment fhey like—day and night,
all night.

Thus, thru KCKN, you may sell a
substantial share of Greater Kansas
City’s nine hundred million dollar
buying power without the rate pen-
alty of outstate coverage.

Contact your nearest Capper office
for availabilities.

24 HOURS A DAY—KCKN is the only Kansas
City station broadcasting day and night—
all night.

“THIS IS MUTUAL"—At 6 P. M. KCKN be-
comes a BASIC station of the Mutual Broad-
casting System.

b/

FRANKLIN JONNTON

KANSAS 8 Msssovms
KCKN'’s MARKET COVERAGE

GREATER KANSAS CITY MARKET DATA

0.P.A. Effective Total Homes

COUNTIES (and Civllian Pop. Buying Retail With
Important Cities) 2-15-44 Income Sales Radios
Jackson (Mo.)........485,900 $776,365,000 $380,370,000 133,067
Kansas City.. ...431,100 705,330,000 364,500,000 112,945
Wyandotte (Ks.)...144,500 196,114,000 78,040,000 36,676
Kansas City..........135,000 182,250,000 74,433,000 31,163
Johnson (Ks.).......... 40,200 26,739,000 11,880,000 8,552

All other data—
1945,

SOURCES: Homes with Radios—Bureau of Census.
Sales Management’s “SURVEY OF BUYING POWER," May 15,
(Reprinted with Permission)

72,% of- gzmm ﬂfmmdéiz;‘

BEN LUDY GENERAL MANAGER KCKN KANSAS CITY. .. WIBW TOPEKA'
ELLIS ATTEBERRY MANAGER, KCKN, KANSAS CITY

CAPPER PUBLICATIONS, Inc.

NEW YORK 17:
SAN FRANCISCO 4:
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420 LEXINGTON AVENUE
1207 RUSS BUILDING

CHICAGO 1: 180 NORTH MICHICAN AVENUE CENTRAL 5977
KANSAS CITY 6:

MOHAWK 4-3280

DOUGLAS 5220 300 WALTOWER BUILDING VICTOR 38634

Al Scalpone, Young &

NBC NEWS, EVENTS

DUTIES REALIGNED

FRANCIS C. McCALL, manager of
operations of NBC’s news and spe-
cial events department, will .con-
centrate on active supervision of
all news and com-
mentary pro-
grams, with spe-
cial attention to
developing on-the-
spot news mate-
rial, under a re-
alignment of op-
erational and ad-
ministrative du-
ties announced
last week by Wil-
liam F. Brooks,
director of the department.

Adolph J. Schneider, assistant
manager of operations, will develop
and supervise all NBC special
events programs. Joseph O. Myers
has been appointed assistant to Mr.
Brooks to coordinate facilities and
bookings and to clear bookings,
schedules and circuit orders with
other departments.

ATS Speakers
SPEAKERS who are to address
the American Television Society
during the 1945-46 season include
Paul A. Porter, chairman of FCC;
James A. Farley, head of Commit-
tee for Economic Development; Col.
Sosthenes Behn, president of Inter-
national Telephone & Telegraph
Corp.; Norman Corwin, radio and
television script writer; Charles H.
Brewer, North American director
of BBC, and James Lawrence Fly,
fcrmer chairman of FCC.

Vallee Sued
SARA BERNER, Hollywood radio
comedienne, filed $19,500 suit
in Los Angeles Superior Court
against Rudy Vallee, star of NBC
Rudy Vallee Show. Actress charged
Vallee refused to spot her on that
series at $500 weekly as he had
assertedly promised. Oral agree-
ment called for air credit on 39
week basis starting Aug. 30 last.

Mr.

McCall

BROADCASTING e Broadcast Advertising
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Dr. Paul 1. Carter, Superintendent
Veterans Hospital, checks script of
KGW's Monday night veteran’s
program, “Remember our Men."

[
] L ]

Rotund movie-star, Eugene Pallette,
signs the ""Remember Our Men"" pledge
card presented by KGW's popular sports
announcer, Rollie Truitt.

It's easy to forget—but we at home have the responsibility of
remembering what our men and women did for us during the
war period. Characteristically, KGW has accepted this chal-
lenge and hcsfnouguroted a '‘Remember Our Men'’ campaign to
CONTINUE to provide entertainment for men and women still
confined in veterans hospitals,

Write for free
‘‘Remember Our Men’’ pledge cards

BROADCASTING e Broadcast Advertising

4 \
KGW’s K

" p . n
Remember Our Men
CAMPAIGN MARCHES ON!

This on-the-scene shot shows patients at Portiand
Veteran's Hospital engrossed in the ‘“‘in person'
performance of one of KGW’'s ''Remember Our
Men™ programs with the KGW girls’ trio and male’
quartet at the mike.

ONE OF THE GREAT STATIONS oF THe NATION

KGW

PORTLAND, OREGON

Wk .
g é REPRESENTED NATIONALLY
=3¢/ BY EOWARD PETRY .& €O. ING
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RADIO ANTENNA on roof of the
24-story Western Union building
in New York is examined by H.
P. Corwith, Western Union assist-
ant chief engineer (research). It
is part of a microwave radio re-

—lay_ system with which Western
Union proposes to improve tele-
graph service.

B ~r x 4

‘MicrowaveRadio Relay System

Is Proposed by Western Union

PLANS by Western Union Tele-
graph Co. to improve telegraph
service to American cities during
the next seven years through a
microwave radio relay system de-
veloped by RCA were announced
Oct. 22 by A. N. Williams, president
of Western Union, New York.

New system will eventually re-
place pole lines and the present
2,300,000-mile telegraph network,
but no lines will be removed, until
an established radio system has
proved satisfactory, government
approval is obtained, and existing
contracts permit, company spokes-
man said.

Western Union has applied to the
FCC for permission to establish ex-
perimental system between New

York and Washington, New York
and Pittsburgh, and Pittsburgh and
Washington. An experimental sys-
tem established between New York
and Philadelphia last spring,
through cooperation of Western
Union and RCA (which gives West-
ern Union right to use all RCA in-
ventions) and with the sanction of
FCC, has been successful in meet-
ing all tests imposed and provided
experience for foundation of pro-
posed nation-wide system, it was
reported.

Although the system could be
used for various kinds of circuits,
including multiplex, facsimile, tele-
printer, and FM broadcasting pro-
grams, Western Union does not yet
know whether its facilities will be

TOP SPOT.
for POSTWAR
BUSINESS

The Radio Daily Survey of postwar opportunities rates only
sixteen cities as A-1 prospects, and Nashville is one of them!

Only one Tennessee city has an A-1 postwar rating and that is

Nashville! .

| Middie-Tennessee market in making your postwar plans. , , .
In the area served by WSIX, with its popular AMERICAN and

MUTUAL programs, are more than a million potential buyers

for your product.

AMERICAN
_MUTUAL

* Radio Duily Survey

. . So don't overlook Nashville and the rich,

5000 WATTS
980 K.C.

RFPRESENTED NATIONALLY BY THE KATZ AGENCY, INC.
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used for any purpose other than
sending of telegrams.

System would provide radio

beams in each direction, with each
beam equipped to provide 270 multi-
plex circuits, so that 1,080 opera-
tors could transmit telegrams sim-
ultaneously over a beam in one di-
rection. Radio beams operate at
such high frequencies that anten-
nas required to send and receive
waves are only four inches long.
Behind each antenna is a six-foot
parabolic refiector, similar to those
used by searchlights. Principle is
much the same as that demonstrat-
ed by Federal Telephone & Radio
Corp. [BROADCASTING, Oct. 1].
. Twenty or more voice frequen-
cies may be sent over the beams
simultaneously, making it possible
for at least that many FM broad-
casts to be transmitted at once, and
perhaps more, depending on how far
new channels are developed on the
beams. FCC has been requested te
permit operation of the set-up on
some of the high frequency bands
recently allocated for use by radio
relay systems and also to allow
Western Union to handle commer-
cial telegraph traffic as part of
the test program.

AUTHORIZE STUDIES

FOR RELAY SERVICE

APPLICATIONS of RCA Com-
munications Inc. for eight Class 2
experimental fixed radio stations
were granted by the FCC last
week. Purpose of project is to
study and develop automatic and
unattended radio relay lines of
communication, Particular interest
is handling of telephone and tele-
graph traffic.

Stations will be located at New
York, Wilmington, Havre de
Grace, Baltimore and Washington.
To use RCA composite type ex-
perimental equipment, stations
will operate on frequencies to be
assigned by Commission with 256 w
power, unlimited hours.

New England Telephone &
Telegraph Co. at same time was
granted requests for Class 2 ex-
perimental land station and 52
portable-mobile stations to study
technical and other requirements
of proposed urban mobile tele-
phone service for the general pub-
lic. Research will be conducted
in Boston area using General Elec-
tric type experimental equipment.
Temporary assignment for land
station is 156.58 mc with 250 w
and special emission for FM
(telephony), and mobile units,
157.43 me, 15 w.

Training Poll

FIRST RESULTS of a poll of
public opinion on universal mili-
tary training will be given by
Walter Kiernan on his Kiernan's
News Corner cooperative broad-
cast on American Nov. 2, Kiernan
started poll within a few hours
aftef President Truman finished
his speech to Congress on subject
Oct. 23.
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& A Interesé in iStand.ml Tyge oif Fm
o e . y pplican tation tation
Conditional Grants for New FM Stations NEBRASEA
Omaha Inland Broadeasting Co. KBON Metropolitan
Following is a list of the actions: P ] T M NEYADA
REErEMINITAN ype o Las Vegas Nevada Broadcasting Co. KENO Communit;
City Applicant Station g“""“ Reno Reno Newspapers, Igc. .. Metropoliuym
ALABAMA . NORTH CAROLINA
Birmingham Johnston Broadeasting Co. WJILD Metropolitan Burlington Alamance Broadeasting Co. Ine. WBBB Metropolitan
. Durham Durham Radio Corp. WDNC Metiropolitan
ARKANSAS ! g l: R.u . g i b Iv News Co. 00 %etropo:inn
d .. . oanoke Rapids Telecast, Inc. .. etropolitan
EortSmith DonaldiWSReyoolcs M;wtﬁ;nr:ml Roanoke Rapids WCBT, Ine. WCBT Metropol.tan
Rocky Mount Josh L, Horne .. Metropolitan
CALIFORNIA Rocky Mount William Avera Wynne WEED Metropolitan
/ . ‘Washington Tar Heel Broadcasting System, Inc. WRRF Metropolitan
Fresno J. E. Rodman KFRE Metropolitan, nston-Sal WAIR Broadcasting Co. WAIR Metropolitan
FLORIDA poss.bly rural | 8 jshury Piedmont Broadeasting Corp. WSTP Metropo itan
;‘t.klg_o d u’ 1 I.(.:vlored? g" d Co. o i Bléetropol tan OKLAHOMA
. Jacksonville orida Broadcasting Co. T 1 Yelah . A
I A VN M | e orrae Ko e
mi Beac . kran tzentine etropolitan Shawnee KGFF Broadeasting Co. KGFF Metropolitan
8t. Petersburg Pinel'as Broadeasting Co. WTSP, Metropolitan o H
Tampa The Tribune Co. WFLA Metropolitan Tulsa Fred Jones Broadcasting Co. .. Metropolitan
OREGON
GEORGIA . .
Augusta Augusta Broadeasting Co. WRDW Metropolitan | Foiiord 51 B oadeater 3 Metropohitan,
g{olumbua s{agtlllabBr%adca;hng Corp. VRN Me::opo-ntr:n possibly rural
‘Macon idd'e Ga. Broadecasting Co. etropolitan 3
.Macon Southeastern Broadeasting Co. WMAZ Metropolitan gg:g::g gnociIgf; ll{;%io Advertising Service, a KOIN Metropolitan
Moultrie Frank R. Pidcock Sr. WMGA Metropolitan artnership composed of John C.
Egan and %Vilbur J. Jerman KwWJJ Metropolitan
IDAHO
Boise Georgia Phillips, d/b as Boise Broad- SOUTH CAROLINA
cast Station KIDO Metropoli Columbi Surety Life Ins. Co. WIS Metropolitan
Greenville Textile Broadcasting Co. WMRC Metropolitan
JIOWA Greenville The Greenville News-Piedmont Co. WFBC Metropolitan
Burlington Burlington Broadcasting Co. KBUR Metropolitan,
" gt £ po?bl rural TEXAS
Des Moines Central Broadeasting Co WHO Metropolitan Beaumont KRIC, Inc. KRIC Metropolitan
Dub Dubuque Broad ing Co. WKBB Metropolitan Brownasville Brownasville Herald Pub. Co. .. Community
possibly rural Galveston The KLUF Broadcasting Co. Inc. KLUF Metropolitan
KANSAS Houston Houston Printing Corp, KPRC Metropolitan
i Houston KTRH Broadcasting Co. KTRH Metropolitan
Lawrence ',l‘r?l;z Vz;’arl{;in S;- R — . Metropolitan San Antonio The Walmac Co. KMAC Metropolitan
casting Gorp. KFBI Metropolitan Texarkana KCMC, Ine. KCMC Metropolitan
YIRGINIA
LOUISIANA
R rfolk WTAR Radio Corp. WTAR i
Alensdlrin iplexandria gmdmt};lzbcg- Inc. KALB M:tmpt’{;gn Portemouth Portsmouth Radto Corp. WSAP %33883}%2:
eans e Times Picayune Pub. Co. a0 ropolitan : o ;
g:: O:Ieans Loyola Da.veratsy WWL Metropoitan Richmond Havens & Martin, Inc WMBG Metropolitan
MAINE | WYOMING
Bangor Portland Broadcasting System. Ine. WGAN Metropolitan Yenns [EgontierBroadcastinziCoy KEBC Metropalitan
MINNESOTA 4] Q g show will be written and produced
Mankato Southern Minn. Supply Co. KYSM Metropolitan A.l' my S Fll‘St VldeO by S/8 Saul C. Korki h
8t. Paul KSTP, Inc. KSTP Metropolitan, | A RMY’S first television show win DY S/Sgt- Saul C. Korkin, who has
8t. Paul WMIN Broadeasting Co. WMIN Metropolitan | be produced over WBKB Chicago Deen Writing radio scripts for the
NTISSOURE by the Sixth Transportation Zone Army. Professional actors wx‘ll aug-
Kln[:n City WH% Brodndcntx;tin Co. gﬂmn Me:ropo}g::n Nov. 13. Titled, “The Transporta- ment military personnel in the
. i Mo. ng Corp. etropolitan q . .
g:. Louis Thomas Patrick, Ine, | KWK Metropolitan | tion Corps Brings ’Em Back”, the video broadcast.

TS
BEE BAXTER HAS HAD 15 YEARS OF SUCCESSFUL SELLING OF SUCH PRODUC

AS---  Dromedary Ginger Bread  Fanny Farmer Candy  Occident Flour
Woolfoam Rumford Baking Powder Bondex Hot Iron Tape
E-Z Cut Ham Monarch Ranges Celanese Frigidaire

&~ IF YOU ALREADY HAVE, OR CONTEMPLATE, DISTRIBUTION IN THIS MARKET,
| THIS PROGRAM CAN SELL YOUR PRODUCT.

SIOUX FALLS, SO0. DAKOTA
1140 K C - 5000 WATTS

Hational Hepresentatives

HOWARD H. WILSON CO.
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% The Stewart Dry Goods Co. plaws . . .

BECAUSE the people of Louisville and this community have bought with confidence
at The Stewart Dry Goods Company for nearly one hundred years and because of our
firm belief in the future of Louisville, it has been possible for us to consummate negotiations
started over three years ago, to expand into what will be one of the largest and most modern
department stores in the South. '

Our architects, Nevin & Morgan, have complete plans that call for the erection of a new
building on what is now known as the old Pendennis lot adjacent our present building,
which will make one unit fronting 217 feet on Walnut Street and 180 feet on Fourth Street.
We will not only have the new building but the present building will be altered and improved
so that the complete structure will embody the most recent developments in department
store operations.

Associated with us in this development is the Louisville Realty Association which in 1905
erected our present building, because at that time we had a genuine belief in Louisville and
that decision had a great deal to do with the fact that Fourth and Walnut has become and
remains the center of the principal shopping district of Louisville.

WILLIAM G. FREDERICK, President

Citizens Fidelity Bank & Trust Company plows . . .

FRONI inquiries and plans in the development stage, we believe the commercial building
trades and building labor in Louisville will experience unprecedented activity. At the
conclusion of World War I, Louisville had hundreds of vacant stores and some idle industrial
facilities. On V-] Day, Louisville’s commercial stores, industrial plants and storage
buildings were approximately 100%, occupied.

Postwar plans of Louisville merchants were in the advanced stage at the close of the war in
respect to site and building requirements. More than twenty-five new building and
modernization projects are ready to start in the Louisville area for our clients. These
include the enlarging of the building at the northeast corner of Fourth and Jefferson Streets,
the new addition to Stewart Dry Goods Company’s building, and the razing of the Gaston
Apartment Building, 554-562 South Fourth Street, to be replaced by a new, modern
commercial store building. These three alone are estimated at about $1,500,000.

The number of out-of-town manufacturers visiting our office immediately after V-J Day
was both surprising and gratifying. The availability of aluminum from Reynolds Metals
Company’s Louisville plants was a big factor in turning out-of-town manufacturers toward
this city. If only a reasonable percentage succeed in finding their requirements, their
influence will help to stabilize Louisville’s recent and large population growth.

It might be interesting to note that commercial building had its peak in Louisville in 1920,
with a volume of $3,500,000. Roughly, the volume of building originating in our Bank
and Trust Company alone for the first unrestricted post-war commercial building year will
amount to upward of $3,500,000.

Our post-war plans include many building projects on the extensive real estate holdings
under our management, including our own home on Guthrie near Fourth. Individual
projects range from a few hundred dollars to one million dollars, and they cover most
types of commercial developments,

All of thejofficers and employees of this Bankand Trust Company have dedicated themselves
to facilitating local commerce and industry in its vital task of reconverting to peacetime
business and the job of creating full employment in this community.

A. J. STEWART, Vice-President

No. 3 in a series of messages about plans for Louisville

The €o

i dyov
We should jike to sen .
a copy of ovr 40-poge Radio Stat

book 28 Business Leaders
plan for Lovisville.”
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R. C. COSGROVE, vice-president of the
Crosley Corp. recently purchased by the
Aviation Corp., has been named vice-
president in charge of sales for AVCO.
Company's manu-
facturing units in-
clude Lycoming, re-
public Afrcraft
products, Spencer
Heater Division and
American Propeller
Corp. In addition t>
his new duties Mr.
Cosgrove continues
as vice-president of
Crosley and general
manager of its man-
ufacturing divi-
sions. He is also
president of Cros-
ley Distributing
Corp. Mr. Cosgrove.
with Crosley for six years, 1s president
of Radioc Manufacturers Assn.

GUILFORD S. JAMESON,  Washington
radio attorney, Oct. 16 was elected
chairman of the Section on Administra-
tive Law of the District of Columbia

Mr. Cosgrove

Bar Assn.,, a group consisting of 200
practicing lawyers in several fields, at
annual meeting held at home of LOUIS
G. CALDWELL, ex-chairman of the sec-
tlon and also broadcast attorney. Other
officers elected who are Interested in
radio law were: ELIOT LOVETT, vice-
chairman, president of the FCC Bar
Assn.; PERCY H. RUSSELL Jr., secre-
tary; H. DONALD KISTLER, council
member, of Kremer & Bingham. Mr.
Jameson Is former commissioner of
U. 8. Cowrt of Claims.

BOB BUSS, former commercial manager
of CKCK Regina, has joined CHAT
Medicine Hat, Alta., as manager. Sta-
tion plans to be on air early in 1946.

NILES TRAMMELL, president of NBC.
was guest speaker at the Milwaukea
Ad Club Oct. 25. His topic was “Radio
Has Reached a New Starting Point”.

SHIRLEY ENRIGHT, office manager of
WTAR Norfolk, Va., has been elected
president of the Norfolk Ad Club.

FRED SMITH, former vice-president of
American Broadcasting Co. in charge

of advertising, has joined Simon &
Schuster, New York, as advertising and
promotion director.
Company is consid-
ering use of net-
work radio. Mr.
Smith also has been
appointed by Presi-
dent Truman as di-
rector of public re-
lations for the la-
bor management
conferences begin-
ning Nov. 5 at the
White House.

PHILLIPS CARLIN,

Mutual vice-presi-

e, b dent in charge of

Mr. Smith programs, is on a
business trip to Chi-

cago. EDGAR KOBAK, president of

Mutual, returns today from a trip to
the Midwest. He left New York Oct 21.
ROBERT SWEZEY, executive vice-pres-
ident and general manager of Mutual.
was chlef speaker Oct. 24 at the Mon-
treal Ad Club luncheon at Montreal. He
related his recent experiences overseas.

PAUL E. MILLS, general! manager of
WOWO Fort Wayne, Ind., was one of 19
Fort Wayne men made “Flying Coloneis”
at a Kiwanis Club meeting recognizing
their contributions to aviation.

STEVE WILLIS, general manager of
WJINO West' Palm Beach, Fla., has been
re-elected for his fourth consecutive
year to the board of directors of West
Palm Beach Chamber of Commerce.

TImagusx

-< m X

mx - (=R ]

- MEXT—-DO=X

AND ..

WELCOMES THE

NBC

FALL

“PARADE OF STARS”

YES ... We're proud to be able to bring to our vast
Northwest audience the tops in radio entertainment
. . . the greatest stars . .
ultimate in drama, comedy and public service
features.

For further details write us or ask any John Blair Man

the finest music . .

our audience is appreciative, too!
why more and more advertisers are finding it profit-
able to use KFYR facilities.

the

That's

\ BISMARCK.N.D.
3000WATTS

R 550 KILOGYCLES
=NBC =
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THOMAS D. RISHWORTH, former NBC
manager of public service programs and
recently discharged from AAF, has re-
joined the network as assistant manager
of the package sales division, replac-
ing ROY PORTEOUS, who has been
named audience promotion manager of
the NBC advertising and promotion de-
partment.

EDWIN H. SCHWEITZER has joined
WELI New Haven, Conn., as sales man-
ager. He will dlrect
the sales force, su-
pervise contact with
establishments ad-
vertising on WELI,
and be in charge
of national business
placed on the sta-
tion. In radlo sales
for six years, he was
with WHTD Hart-
ford, Conn., as ac-
count executive in
charge of depart-
ment store radio ad-
vertising.

GEORGE W. MIL-
LAR has been ap-
pointed sales manager. of WJBK Detrolt
to succeed IRWIN C. STOLL, who takes
over other duties In the sales depart-
ment. Millar was Detrolt manager of
Pillsbury Mills Inc. until he resigned in
1944 to join Modern Market Merchandis-
ing Inc.. an afillate of Michigan Music
Co., franchise holder of Muzak.

-l s

Mr. Schweitzer

RICHARD E. GREEN, for seven years
manager of natlonal sales and sales
promotion for KFPY
Spokane, has been
appointed to that
post with KOMO
Seattle. He also will
be 1In charge of
KOMO public re-
latlons.

WILLIAM EWING,
formerly of Spot
Sales, Inc., New
York, and commer-
clal  manager of
WENT Gloversville,
has joined Howard
H. Wilson Co., New
York. He has been
assoclated with NBC
in Washington and New York.

GIL JOHNSTON, formerly in the sound
effects department of WBBM Chlcago,
is new member of sales staff of KMOX
St. Louis. Prisoner of war in Germany
for 13 weeks before V-E Day, he served
for two years as fighter pllot with
RCAF and three years In U. S. Eighth
Alirforce.

TAYLOR-HOWE-SNOWDEN Radlo Sales,
representative of the Oklahoma Net-
work, the Lone Star Chaln and seven
stations in the Louisiana-Oklahoma-
Texas area, will give its annual party
for New York agency executives on Nov.
30 at the Ambassador Hotel, New York.

ARTHUR J. BARRY Jr. rejoins Free &
Peters Oct. 29 as account executive in
the New York Office. He has been on
leave since 1942 for service with the
Navy as radar officer and fighter direc-
tor on an escort carrier in the Pacific
He was recently released from actlve
duty as lleutenant commander.

GEORGE A. PROVOL, commercial man-
ager of KDYL Salt Lake City, won the
President’s Cup in the fall golf tourna-
ment sponsored by Salt Lake Advertis-
ing Club.

JOHN H. DODGE, account executive of
NBC television sales department 1is
father of a boy born Oct. 21.

GEORGE JEFFERIES, formerly of the
RCAF, has joined the sales staff of CJOR
Vancouver.

STAN TAPLEY, commercial manager of

CJCS Stratford, has been appointed to
the same position with CKOV Kelowna,
B.

Mr. Green

MAX E. SOLOMON, account executive
of WFIL Philadelphia, has been elected
vice-president of the Fourth Estate
Square Club, Philadelphia.

WWPG Palm Beach, Fla., has appointed
Joseph Hershey McGillvra Inc.,, New
York, as exclusive national representa-
tive.

CHML Hamlilton, Ont., has appointed
Adam Young Inc. as exclusive represent-
ative In the U. S. as of Nov. 15. Sta-
tion expects to be on the air early in
1946

Broadcast Advertising
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It's not WHAT he cooks
hut HOW he cooks it

Whether it be creamed chicken or a sauce by Escoffier
—it's not what he cooks but how he cooks it. Good
taste, skill, years of practice and a natural aptitude are

the ingredients for a good cook.

It's just like that in this business. The stations we repre-
sent know there is no place in it for beginners. Our
people have those qualities that assure success. They
give friendly, intelligent cooperation and they show
skill that comes only from years of practice in the
advertising business.

PAUL H. RAYMER COMPANY - RADIO ADVERTISING
NEW YORK - DETROIT - CHICAGO - LOS ANGELES - SAN FRANCISCO
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FM—For Musicians

WHO CONTROLS American radio and its
destiny? You’d guess that broadcasters play
a small part; that Congress writes the laws
and that the FCC, as the administrative arm
of Congress, enforces those laws.

But all that must be wrong.

New broadcast services are about to be
born—FM and television. Allocations are all
but made and the rules are being finally writ-
ten. Everything, for better or worse, would
appear to be set for FM as a new aural service
destined to broaden radio’s horizons. Television,
too, has the amber light, about to turn green.

But someone forgot somewhere to reckon
with James C. Petrillo—that pied piper of
music. He has served notice on the network
keys that there will.be no duplication of musi-
cians on AM and FM stations jointly operated
(which means all network programs using live
music). A separate staff of musicians or, more
likely, a full complement of standbys, is what
he seeks.

Petrillo has always started on the networks.

They are easy prey because they have that’

curse of alleged “bigness”. It is clear, however,
what Petrillo means. Every network must have
a duplicate staff of musicians (or pay out the
equivalent cash) if it serves FM outlets. Most
certainly Petrillo in due course will propose
that every AM station follow suit.

The evil of featherbedding inherent in the
standby, first introduced by Petrillo’s Ameri-
can Federation of Musicians, is jumped from
double to triple in the latest Petrillo manifesto.
Presumably it would quadruple when he moves
in on television, which indeed even now can't
use live music until Petrillo figures the revenue.

In simple arithmetic, here’s what the FM
ruling means. Now, when the New York Phil-
harmonic performs in New York for radio, its
staff of 104 musicians are paid, and well. If

the same performance should be carried over .

the FM adjunct of the AM key, standby must
be paid for an additional 104 musicians. If
the orchestra performs outside the New York
local’s jurisdiction, another 104 would have to
be paid (or the cash deposited with the union).
It would be as if General Motors required
the purchaser of one of its cars to buy two
“standbys” of the same models to be run on
a moving belt or to rust, because the new mod-
els might have triple the life of the old ones
and therefore that much work or profit would
be lost. How long would it be before Attorney
General Clark had GM in the Federal courts?
As things stand, Petrillo is making a Hercu-
lean drive toward a still-birth of FM. A new
medium, destined to lose money for many
months, just can’t stand the gaff of $5,000,000
or $7,000,000 in tribute to a private union.
Or maybe Petrillo is jockeying for position.
We’ve seen him jockey before and, thanks to a
protective law, enacted by a servile or fright-
ened Congress, Petrillo has gotten practically
everything for which he bargained. The anti-
trust laws just don’t touch the unions. Petrillo

‘hasn’t even been artful—he has just demanded

and threatened and won.
|
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Today it's FM on the spot, with television
coming up. Yesterday, it was fixed quotas of
musicians an all stations. There also was
Petrillo’s private WPA, wherein royalties for
performance of recordings are paid by the

- manufacturers to the union.

Tomorrow it can be almost anything, unless
Congress and the administration get together
on means of making the anti-trust statutes
applicable to unions (which today constitute
the nation’s biggest business), putting them
on the same legal footing as private business.

Confusion and Contrast

WHEN CONFUSION runs wild, as it does in
radio today, it’s helpful to get back to funda-
mentals; to take an inventory.

Earlier this month one of the nation’s high
tribunals made a notable contribution in unani-
mously rejecting an appeal of eight religious
groups which sought to compel WPEN Phila-
delphia to sell them time as had been done
under the previous ownership of the station.

The ruling came only three days after Rep.
Emanuel Celler (D-N. Y.) introduced a bill
that would make radio broadcasting a public
utility and .provide rigid controls over pro-
grams, business practices and renewal pro-
cedures [BROADCASTING, Oct. 16]. Rep. Celler’s
400-word bill to gut a free radio, was accom-
panied by a 1,000-word bombastic press release.

The three-judge Federal court issued no
press release. It handed down an opinion in
which it essayed faithfully to interpret the law.
Although it had no connection whatever with
the Celler Bill or the diatribes of others in
public life against Radio by the American Plan,
that opinion torpedoes practically every point
raised as to reforms.

Mr. Celler wants station financial reports
open to public inspection because telephone and
telegraph companies do so.

Federal Judge John Biggs Jr., senior mem-

ber of the appellate court, observed: “* * * g

radio broadcasting station is not a public
utility in the sense that it must permit broad-
casting by whoever comes to its microphones.”

Rep. Celler asks that Government fix sustain-
ing time percentages for nonprofit activities.

The court recites (the FCC permitting and
no violation of the anti-trust laws being in-
volved) that there is no reason why the de-
fendant (WPEN) “may not sell time to whom-
ever it pleases”.

"And on the “trustee” point, the Court by
coincidence, brings out that the religious plain-
tiffs seek to endow WPEN with the quality
of “an agency of the Federal Government and
endeavor to employ a kind of ‘trustee-of-public
interest’ doctrine to that end”. And the court
answered : “But Congress has not made WPEN
an agency of Government. For this court to
adopt the view that it has such a status would
be judicial legislation of the most obvious kind”.

‘The seven-page opinion is replete with conclu-
sions and comments which make crystal clear
the Congressional intent that radio is a free,
competitive enterprise.

“Tt is clear,” states Judge Biggs, “from his-
tory and the interpretation of the Federal Com-
munications Act that the choice of programs
rests with the broadcasting s statlons licensed by
the FCC.”

That much is certain. The task now is to
prevent, by sheer force of deed and logic, any
breakdown of these provisions of the law.

BROADCASTING o
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ROBERT SWAIM PEARE

radio station is generally considered a

full-time job, about all any one person

cares to handle. However, Robert Swaim
Peare, vice-president of the General Electric
Company, not only directs one of the oldest
and best known standard broadcast stations,
WGY Schenectady, but has the responsibility
for guiding the destinies of some eight other
statlons, two of which are located in Cahforma
and ‘six in Schenectady.

Probably no other company, with the excep-
tion of the major networks, operates the diver-
sity of stations that fall under the watchful
eye of Bob Peare. For, in addition to WGY,
these eight other stations include five short-
wave Sstations, a television, FM, and a state
police station.

Temporarily, the Government has taken over
programming of the five shortwave stations,
and the state police transmit their own mes-
sages, leaving the remaining three under
Peare’s direction. Yet even now his duties are
diversified and tremendous. In his capacity
with G. E. it is not only broadcasting that
occupies his time but also direction of the com-
pany’s advertising, publicity and the many
other services now called “publication rela-
tions”.

Bob Peare gives a broad definition to his
manifold tasks. To him, they constitute “serv-
ing the public”. And whether it be supplying
tickets for television program audiences,
arranging broadcasts to welcome homecoming
servicemen or signing a contract for a nation-
wide G. E. radio program, he gives to each
task his personal interest and attention. His
audiences are composed of individuals, he says,.
and it’s on that basis he prefers dealing with
them.

This deep interest Peare has in people un-
doubtedly stems from his early life and back-
ground. He was born in Bellmore, Ind., in 1901,
the son of an Indiana country doctor, who
returned to New York in 1906 for postgraduate
study, bringing his small son with him to reside
for a time on 127th street. This metropolitan
experience was broadening to young Peare,
but what made a deeper impression on his mind
was riding the country roads of Indiana with
his father on his professional calls. Here, he
learned a great deal about human beings and
their relations with each other, knowledge
which later served him well in his dealings
with the public. )

A second major influence in his career was
the University of Michigan, from which he was
graduated in 1922. Like most rugged Indiana

DIRECTING the operation of a single

(Continued on page 56)
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We're in the KNOW iz Austin

KNOW has the enviable position in Austin
of being the oldest, best established radio sta-
tion, with the highest Hooper rating in town.
Situated in a city that boasts the State Capitol,
the University of Texas, diversified industry, and
many other advantages, KNOW reaches markets
you cannot afford to overiook.

To you who make the decisions we would like
to present these facts:

1. Average per family income in Austin is

RADIO

$4,850, well above the $4,061 per family in-
come of the United States. *

2. Austin is a flourishing business city. Retail
sales in 1944 were $55,560,000 or 409, above
1939 level.* Even during the depression Federal
Figures show it was the second least affected
city in the nation.

3. Austinites derive their income from many
sources, making for a well-balanced economy.

You too can be in the ""KNOW' about Austin.
Ask us to send you further information.

* From May, 1945 Sales Management Survey

STATION

NOW

AMERICAN, MUTUAL AND TEXAS
STATE NETWORKS STATION

WEED & CO., Representatives

New York . . . Boston . .

. Chicago . .

. Detroit . . . Hollywood . . . San Francisco
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I s North Carolina merely an agricultural state? Well, in
1942, salaries aild wages totalled nearly 430 million dollars
—a lead of more than 92 millions over the next-ranking
Southern state and nearly double the avérage for all nine

(Department of Commerce

states.

other Southern

statistics.)

and WPTF
« RALEIGH,

IS NORTH

|

|
With 50,000 Watts, at 680 k.c.—and NBC—Station
WPTF at Raleigh is by long odds the No. 1 radio salesman
in North Carolina. Let us send you the complete facts and
-availabilities. Or just call Free & Peters!

' 50,000 WATTS — NBC
RALEIGH, N.C.

bis ™ Free & Peters, Inc., National Representatives
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Respects
(Continued from page 54)
youths, Bob spent more time in
college playing basketball than
sleeping, and although a broken
ankle suffered in his sophomore
vear disqualified him from football,
he stuck determinedly to basketball
and won his college letter. During
summer vacations he worked for
the Pennsylvania Railroad, helped
build bridges for the county road
superintendent, mixed concrete and

pitched hay. ’

Peare’s steady ascent to a corpo-
rate official was round-about and
devious. From college he entered
the company’s accounting depart-
ment, as a member of the Business
Training Course. Several months

‘later he was transferred to the

advertising department where he
remained until Sentember 1, 1928.
when he returned to the statistical
section of the accounting depart-
ment and a year later became
assistant to the chief statistician.
In October 1926, he was elected
secretary-treasurer of the Maqua
Company, G. E.s printing and
engraving organization, and three
years later became general man-
ager. On January 1. 1934. he was
elected nresident, still retaining his
other titles and responsibilities.

Durine the 14 vears he spent at
Manua, Peare made auite a repu-
tation for himself. He proved his
managerial abilitv by rebuilding
and . enlargine the plant three
times durine his stav of office; set-
ting up a Maama sales organiza-
tion at the Brideenort., Conn., G-E
works; oreanizing the Maqua Com-
pany foremen’s. sssocintion. He. is
reputed to have known all of the
Maaua workers bv their first
names, to be recognized as the best
poker plaver and worst bowler the
oreanization ever voroduced. His
diets were—and still are—famous.
but even now he scales a solid 220
pounds, a throwback to his athletic
days.

In April 1940, Bob Peare was
aprointed manager of the G-E
publicity devartment, later elected
a vice-president. His tenure in this
position has been marked by a vast
reorganization of the old publicity
setup, resulting in a separate ad-
vertisineg and sales promotion staff
for each of the companv’s six inde-
pendently operating departments.
all of which are coordinated under
his direction as chairman of the
G-E general advertising committee.
In radio terms he is what might
be designated a 448-kilowatt man—
that being the combined rating of

the nine stations for which he is
responsible.

Outside the office, Bob Peare
finds his greatest pleasure in home
and family—his wife, Catherine
and two daughters, Elizabeth and
Nancy. He is a good fisherman
and golfer. One of his mighty
drives carried 350 yards to the
green on the 15th hole at the Edi-
son Club in Schenectady. Then he
putted into a sandtrap. Ever since,
he’s been “On in One, Off in Two
Peave”.

BARNES, CARLISLE
CITED BY W AR DEPT.

Mr. Carlisle
TWO WWJ Detroit news com-

Mr. Barnes

mentators, Russell Barnes and
John Carlisle, have been cited by
the War Dept. for their contribu-
tions during the war.

Mr. Barnes, who left his radio
job to become chief of the OWI
Psychological Warfare Branch of
the Allied Forces Hgtrs. in the
Mediterranean, was awarded the
War Dept's highest military cita-
tion to a civilian, the Exceptional
Civilian Service Emblem for “out-
standing work”. Under his:direc-
tion, Allied teams operated 12
radio stations, dropped nearly
three billion pamphlets and main-
tained five mobile units. He is
now on his way back to WWJ and
the Detroit News.

Mr. Carlisle left WWJ to become
correspondent with the 32nd Divi-
sion in the Philippines and Tokyo.
He was awarded the Bronze Star
for his reporting of the Northern
Luzon campaign, reputedly the
only war correspondent in that
area to receive the award. He
went to the Pacific after covering
the 3rd Army’s push in Europe.
Gen. George Patton wrote him a
personal letter of commendation
for his work there. He is now
covering the story of the 3rd Fleet
in San Francisco.

SCREEN RIGHTS to “Make Belleve
Ballroom™, record musical show on
KFWB Hollywood, have been purchased
by Columbia Pictures Corp. for film
version. Al Jarvis, producer-m.c. of ra-

dio program, will serve as technical ad-
visor for motion picture.

OUR MESSAGE IS TWO-FOLD—BUT SHORT

Our business is that of creating and producing radio programmes that
SELL. One—we can produce top-notch shows, in English, anywhere in
Canada or the United States. Two—we understand
French-speaking Canada thoroughly, and produce
\French radio shows for many leading advertisers. May
we send you a brochure of radio shows available?
Our address is: Keefer Building,
Montreal, P.Q.




“. .. The judges, who spent a day in Chicago DIRECT ROUTE 10
reviewing the records submitted by the con- SALES IN

testants, reported: ‘Station WTIC presented s,

outhern Vew England
the broadest, most well-rounded group of
program features designed to appeal to a The Travelers Broadcasting Service. Corporation
large portion of the farm listeners, and their Affiliated with NBC
program planning, preparation, and pres- dnd Raw Englend) Ragiopal. Network

entation were outstanding’.” Reprasented by WEEDL & COMPANY,
New York, Boslon, Chicoge,

Detroit, San; Francisco ond Hellywood

From VARIETY, September 26, 1945
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THE FOLKS ON THE Ol.ﬂ'SIDE>l< WANT TO DIAL

on the Pacific Coast, too!

THE OUTSIDE MARKET houses half the radio families on the Pacific

Coast. These people are good customers —they spend approximately

half of the more-than-eight-billion-dollars in retail sales each year

THE OUTSIDERS on the Pacific Coast want to
dial your radio show,but they can't unless you re-
lease it on Don Lee...because the Pacific Coast is
1,352 miles long and covered with mountains up
to 15,000 feet high—and only Don Lee has enough
stations (39) to deliver both the ‘‘inside’ and the
‘‘outside’” markets completely.

This isn’t just a guess. A special C. E. Hooper
coincidental telephone survey of 276,019 calls, the
largest ever made on the Pacific Coast, showed 40
to 1009, of the “outside” audience tuned to Don
Lee. (See example below.)

And no wonder ... more than g out of every xo

radio families live within 25 miles of one of Don

Lee’s 39 stations (the other 3 networks combined
have only 2g stations).

Don’t keep your “‘outside” audience waiting
any longer to hear your sales message. Use the net-
work that carries practically as much Pacific Coast
regional business as the other three networks com-

bined—DON LEE!

Example from Special C. E. Hooper Survey

EL CENTRO, CALIFORNIA

SHARE OF AUDIENCE
STATION
Daytime Evening
Don Lee Station KX 0 74.4% 71.4%
Most popular out-of-town station 13.7% 14.0%

Other examples to follow

The Nation’s Greatest Regional Networi
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Approximately half the retail sales on the Pacific
Coast are made OUTSIDE the counties in which

Los Angeles, Son Francisco, San Diego, Oakland,

Portland, Seattle and Spokane are located.

e g

THOMAS S.LEE, President
LEWIS ALLEN WEISS, Vice-Pres. & Gen. Mgr. fra
SYDNEY GAYNOR, General Sales Manager 3
5515 MELROSE AVE., HOLLYWOOD 38,CAL.
Represented Nationally by John Blair & Co.
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CHICAGO
5000 watrs 560«kc

THE ONLY
CHICAGO
STATION
WITH 24
HOUR NEWS
SERVICE
UP—PA—INS

CHICAGO BEARS
FOOTBALL

BLACK HAWKS
HOCKEY

24 HOURS
NEWS SERVICE

CHICAGO CUBS
BASEBALL FOR 1945

National Representative

ol

250 PARK AVE., NEW YORK

2aron .
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HOMAS H. BROWN Jr., former vice-

president and general manager of

the Anacin Co. and most recently
secretary of American Home Products
Corp., is to join Dancer-Fitzgerald-
Sample Nov. 1 as executive assistant to
H. M. Dancer, partner.
ROBERT COLE, former Navy writer
and producer of radio shows, has joined
Detroit staff of
Grant Adv. as ac-
count executive. Na-
tive of Detroit, he
was with Campbell-
Ewald and McCann-
Erickson before
joining Navy. With
McCann - Erickson
he was assistant
creative director of
Cleveland branch,
In Navy he was head
of radlo section,
public information
branch, Seventh
Naval District,
Miami.

EXPORT ADV. Agency, Chicago, has
opened Publicldad Amexica, Mexico
City, to act as executive assoclate of
Export’'s New York, Chicago and Buenos
Afres offices.

PAUL LEHNER, released from the Army
as captain after four and a half years
service, has returned to staff of Gard-
ner Adv. Agency, St. Louis, as group
service manager. Prior to return he
married LILLIAN EASTHAM, member of
agency copy staff.

J. F. JOHNS, on sales force of WCCO
Minneapolis since 1943, has joined
Melamed - Hob bs.
Minnea polis, as
merchandising
executive. He has
reoresented news-
papers, farm papers,
radio statlons and
magaines since 1915,
working with Chi-
cago newspapers and
“True Story Maga-
zine.,”

JOHN MONSAR-
RAT, released from
the Navy as lieu-
tenant after three
years service, has
recumed duties as
vice-president of Platt-Forbes, New
York. For more than 18 months he
was radar officer aboard USS Langley,
aircraft carrier, in the Pacific.
GARRIT A. LYDECKER, vice-president
of Young & Rubicam, New York, lec-
tured Oct. 22 on “The Agency's Part
in Planning an Advertising Campaign”
at the 17th annual survey of advertis-
ing course sponsored by Advertising
Women of New York.

SIDNEY ENGEL, released from the
Army and former assistant advertising
manger of American Fruit Growers Inc..
Chicago, has joined the Cromwell Adv,
Agency, New York, as director of sales
promotion and merchandising.

RUSSELL D. McCORD, former president
of the McCord Co., has joined the San
Francisco staff of BBDO in creative ca-
pacity.

RICHARD B. KREUZER has jolned the
San Francisco staff of Albert Frank-
Guenther Law as production manager
and art director.

WYLLIS COOPER, radio program and
television manager of Compton Adv.,
New York, has supervised the production
of a 12-minute movie short for Pocket
Books, now being shown at book fairs
throughout the country.

JOHN C. OTTINGER Jr., former assist-
ant promotion manager of the bureau
of advertising, American Newspaper
Publishers Assn., has jolned John A.
Cairns & Co., New York, in an executive
capacity.

JAMES S. CAMPBELL, recently released
from the Navy, has rejolned BBDO New
York, in the radio commercial depart-
ment.

GEROLD M. LAUCK Jr., recently dis-
charged from the AAF, has rejoined
N. W. Ayer & Son, New York, as ac-
count representative.

HENRY C. FLOWER Jr. has returned lo
J. Walter Thompson Co., New York.
as vice-president and director after
serving as assistant to Commissioner
Thomas McCabe on the Army-Navy
Liquidation Commission.

ERNEST G. KOSTING and EDMUND
WOODING have been appolnted asso-
ciate copy directors of J. M. Mathes
Inc., New York.

GERALD L. SEAMAN, in charge of press
and radio with Milwaukee regional office
of U. 8. Soll Conservation Service, has
joined Bert S. Gittins Adv., Milwaukee.
as radio executive. His assignments in-

Mr. Cole

Mr. Johns

AGENCIES

clude “National Farm and Home Hour”.
sponsored on NBC by Allis-Chalmers
Tractor Division, He is former radio edi-
tor of Agricultural Extension Service,
North Dakota Agricultural College.

FRANK KEATING, formerly of the BBC
and Compton Adv., New York, has
joined the Toronto office of Spitzer &
Mills. YVES BOURASSA, formerly of
CKAC Montreal, and Radio Programme
Producers, Montreal, has been ap-
pointed radio director of the Montreal
office of Spitzer & Mills.

HENRY R. TURNBULL has resigned as
account executive of the Duane Jones”
Co., New York, effective Nov. 1.°

R. T. T. CHALLMAN, former director
of merchandising for Arden Farms Co.,
Los Angeles (dairy products), has been
appointed general manager of Produc-
tive Adv, Los Angeles. He succeeds W.
H. REUTER, who resigned to become di-
rector of sales for the new middle-west-
ern offices of Standard Vanilla Co.

CHARLES MARSHALL has joined the
Ad Fried Adv., Oakland, as research di-
rector.

LUIS G, DILLON, vice-president in
charge of the foreign department. of
McCann-Erickson, New York, left Oct.
14 for a month business trip to Mexico.
PAUL B. CAVANAGH and LANGLEY C.
KEYES, account executives with Alley
& Richards Co.,, New York, have been
admitted to partnership in the com-
pany.

HAZEL E. BERNSTEIN, formerly with
Sterling Adv. Co. and more recently
with Grey Adv. Co., New York, has
joined J. M. Hickerson Inc., New York,
as copywriter.

JOHN GOODWILLIE on terminal leave
from the 8th Alr Force with rank of
major and previously assistant adver-
tising director of R. H. Macy & Co..
has joined the copy staff of Benton &
Bowles, New York.

CHARLES E. STANFORD, writer-artist,
has joined Milne & Co., Seattle.

RENEWING old friendships at KMBC Kansas City cocktail party in Detroit for

advertising executives were (1 to r); Joseph Neebe, Campbell-Ewald v-p;

Arthur B.

Church, president and general manager of KMBC; Mr. and Mrs. S, Rubin of the

Simons-Michelson Agency.

ARTHUR ESSLINGER has rejoined Mec-
Cann-Erickson, New York, as an as-
sistant account executive after four
years and eight months in AAF. He en-
tered AAF as a first lieutenant and rose
to rank of major.

WILLIAM L. LEDWITH, former vice
president of Hill Adv., New York, and
previously with Gardner Adv. and Cur-
tis Adv., New York, has jolned J. M.
Hickerson Inc., New York, in an exec-
utive capacity.
STELLER-MILLAR-FBBERTS Adv., Los
Angeles, to accomodate expanded oper-
ations, has taken additional offices at
112 W. 9th St. JAMES R. DEGRAW, for-
mer advertising manager of Madsen
Iron Works, Los Angeles, has joined
agency as account executive.

KARL LOTT Jr,, after 46 months Army
service, has returned to Darwin H. Clark
Adv., Los Angeles agency, as account
executive.

ROBERT H. SCHMELZER, former adver-
tising manager of North American Avia-
tion Inc., has jolned BBDO Los Angeles
creative staff.

SHERMAN SLADE, discharged from AAF
as lleutenant, has returned tc Foote,
Cone & Belding, Los Angeles, as execu-
tive on California Fruit Growers (Sun-
kist) account. LT. CHARLES MELVIN,
released from Navy, also has rejoined
agency as research department manager.
ERNEST G. MICHEL, released from AAF,
has jolned Oxarart Adv., Los Angeles,
as production manager. New account
executive is WILLIAM W. HARVEY, re-
leased from Navy.

BERNARD WILKINS, radio director for
Sterling Adv. Agency, New York, re-
signed his position effective Oct. 22.
C. H. TRAPP, formerly with Anfenger

Adv. Agency, St. Louis, has jolned the
copy staff of Gardner Adv. Co., St. Louls,

VIRGINIA LEE DODGE, former writer-
producer of American Broadcasting Co.,
Chicago, is now on the copy staff of
Pacific Coast Adv. Co.. San Francisco.
She previously was with American in
San Francisco.

BROADCASTING o

NEW HEADQUARTERS
PURCHASED BY KFEQ

KFEQ 8t. Joseph, Mo., has bought
the five-story Central Building at
Frederick Ave. and Felix St. and
plans to move its studios and offices
there next summer,

Officials said the station, now in
the Schneider Building, will occupy
only the fifth floor. Office space on
other floors will continue to be
rented out. Purchase of new con-
trol room equipment will aeccom-
pany transfer of the station to the
new quarters.

KFEQ spokesmen, announcing
the purchase from L. M. Pinkston
for an undisclosed sum, said
“changes are coming in broadecast-
ing with regard to frequency modu-
lation and television. Technical en-
gineering requirements for studios
and also for studio control equip-
ment will be much higher. KFEQ
will be in a position to meet these
requirements.”

KFEQ was licensed in 1923.
Officers of the present KFEQ cor-
poration, which was formed in
1935, are Barton Pitts, president
and treasurer; Henry D. Bradley,
vice-president; J. Ted Branson, sec-
retary; Mr. Pitts, Mr. Bradley,
Arthur V. Burrowes, and G. Glen-
non Griswold, directors.
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“*AGGRESSIVE ACTIVITY”

These can be just words—or they can be the key to a top-

rated service. To us of Lewis H. Avery, Inc., they mean:
o« + o o facts and figures on time
« « =« o personal presentation of those facts and figures

« « « o careful analysis of markets, time periods,

programs available

« « o o counsel on the most effective use of time

in the light of local conditions
« « o o merchandising support
« + « o personal follow-through

It takes both the Know How and Intent to do this kind of

job. We believe we've demonstrated both.

LEWIS | 7708k 11,
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565 Fifth Ave. 333 No. Michigan Ave.
New York 17, N. Y. Chicago 1, 11L
PLaza 3-2622 ANDover 4710
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LYDE MOSER, for three years an-
nouncer at WTAR Norfolk, Va., has
. been named to succeed BAILEY
BARCO as WTAR production manager.
Barco has left station to devote time to
music. He will continue as organist.
however.
PATRICK J. GILMORE, formerly with
WBEN Buffalo and Ellis Adv. Agency,
has Jjolned WITH Baltimore as an-
nouncer. He has been for four years
in U. 8. Coast Guard.
BOB PETERSON is new addition to
announcing staff of WROX Clarks-
dale, Miss.
LAURA C. GAUDET, vocalist on musi-
cal staff of WTIC Hartford, Conn.. is
to make a concert tour of Canada dur-
ing early part of November. First ap-
pearance is Nov. 9 in Ottawa.
MEL VENTER, recently released by the
Navy as lieutenant, has returned to
WFRC San Francisco as production
manager.
JACKSON WEAVER, announcer of
WMAL Washington, has been awarded
a citation by the Rotary Club of Wash-

ington in recognition of his two vears
uninterrupted service as m.c. of the
Rotary Club-WMAL 'Entertainment
Caravan", weekly show made up of stage
and radlo entertalners, which appears
regularly at local service hospitals and
veterans convalescent centers.
MAURICE DREICER, radio producer-
director, is to edit a page on radio
trends for ''This Month' magazine.
DON ALBERT, musical director of
WHN New York for 12th consecutive
year will serve as muslical direcior of
the "Night of Stars’’ benefit at Madi-
son Square 'Garden, New York, Nov. 13.
WARD WILSON, co-m.c. of the “Gloom
Dodgers’’ on WHN New York, is now
acting in the same capacity on the
Saturday “Can You Top This” NBC
series sponsored by Colgate-Palmolive-
Peet Co.

FRED BARR, program director of
WWRL New York on Army leave, is
now on the announcing staff of AFRS
radio statlon WVTM Manila.

BETSY ROSEN has returned to WTOL
Toledo after attending Northwestern

U. Summer Radio Institute, Chicago,
and is now writing and voicing the Lion
Store program, ‘Musical Memories”.
CHARLES MOORE, released from the
Navy, has been added to announcing
staff of WCED Dubols, Pa. Another
new member is KEN.JOHNSTON, for-
merly with Dubois Courier-Express
Daily.

DON C. McNAMARA, program director
of KFI Los Angeles, will conduct U.
of California extension division survey
of television course starting Oect. 31.
Technlical standards, production tech-
niques, programming problems, pro-
gram ideas will be emphasized.
FRANCIS CONRAD, American western
division station relations manager, is
to discuss ‘‘Radlo, Past and Future,”
as guest speaker of Portland (Ore.)
Adv. Club on Nov. 7.

BOB STANLEY, member of the music
staff of WOR New York, has been
named associate conductor of music,
and will assist SYLVAN LEVIN, sta-
tlon’s musical director, with all music
programs.

DAVE SCHOFIELD, released from the
Army, has rejoined KFRC San Francisco
as producer-announcer.

TOM LIVESEY, formerly of WIP Phila-
delphia, has Jjolned the announcing
staff of WHAT Philadelphia.

WILLIAM HUCKSER of the announc-
ing staff of KYW Philadelphia has been
named commander of National Post
No. 2, American Veterans of World War
II, Philadelphia.

A. E. POWLEY, chief of the CBC Over-

For:

DependableInformation
on radio and markets
in the Middle West
and Great Southwest

Let us help you now, Mr. Time Buyer, when it comes to building a
sure-fire spot campaign that®s certain to get maximum resulis. We
know each judividual market in the Middle West and Southwest. Qur
first-hand knowledge and wide experience in this rich, regponsive lerri-
tory can be of invaluable assistance to you. Call the T.H.

tive nearest you today!

Affiliates

Texas

KFDM—Beaumont
KFYO—Lubbock
KGNC—Amarilio
KRGY—Weslaco
KTSA-—San Antonioc

THE 1.0ONE STAR CHAIN

Sales Offices
New York

Chicago

Dallas

Cotoraoo

. representa-

Okinhoma

WKADA—Ada -

KBIX —Muskogee
KCRC—Enid
KGFF—Shawnee
KOME—Tulsa
KTOK—Oklahoma Ciiy
KVSO—Ardmore

THE OKLAHOMA NETWORK
New Mexico
KGGM—Albuquerque
KVSF -—Santa Fe

Hollywood

San Fruncisco

Poriland

Ceneral Offices—Amarillo
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PUBLIC SERVICE feature devoted to
helping speed re-employment of dis-
placed war workers and servicemen is
conducted Monday through Friday 8:30-
8:45 a.m. on WGR Buffalo by Max
Robinson, seated, with cooperation of
Leo W. Sweeney, director of Buffalo U.
5. Employment Service, under sponsor-
ship of Kleinhans, department store
for men and boys. Titled “The Job Re-
porter”, program has three commerclals
of strictly institutional nature.

seas Unit, London, England, is expected
hack in Canada shortly. CLAYTON
WILSON and OSCAR SMITH, formerly
of the CBC Vancouver studios, are now
with the CBC Overseas Unit, with the
No. 1 Canadian Army Broadcasting
Unit. Smith recently was discharged
from the Canadian Army as captain.
HELEN JAMES, formerly of Vancouver,
has joined the CBC Toronto production
staff on women’s programs following
release from the Royal Canadian Army
Medical Corps as a home sister. She
has been on active service in Italy and
Holland as messing officer of field hos-
pitals.

CHARLES JENNINGS, assistant super-
visor of programs of CBC Toronto, has
been promoted to general supervisor
of programs. JEAN BEAUDET, CBC
supervisor of musle, is now director of
the CBC French network, with head-
quarters at Montreal.

EZRA STONE on Nov. 2 will resume
role of Henry Aldrich in “The Aldrich
Family" broadcasts on CBS sponsored
by General Foods. The first Henry.
Stone played the role until his induc-
tion into the Army in July, 1941, Since
then it has been played successively by
NORMAN TOKAR, DICK JONES and
RAYMOND IVES,

BILL SPIER, Hollywood producer of
CBS "Suspense” program, has been
signed as dialogue director for Orson
Welles’ international film, “The Stran-
ger'’.

ROBERT O’SULLIVAN, former NBC
Hollywood page, has joined KWJB
Globe, Ariz., as announcer.

JOHN LYMAN. released from the Army,
has rejoined NBC Hollywood production
staff.

SONNY BURKE, musical arranger for
Jimmy Dorsey’'s orchestra, and com-
poser, has been appointed musical di-
rector of KMPC Hollywood.

HARRY VON ZELL, announcer of NBC
“Time to Smile Show”, has been signed
for role iIn RKO film *“The Dream of
Home.”

MARGE LOWE of American Hollywood
publicity department and Ens. D. P.
Newquist were married in Holtville, Cal,,
on Oct. 21.

ED HOUSTON has been appointed musi-
cal director of CKEY Toronto. He was at
one time with CKRC Winnipeg.

VIC PAULSEN, announcer, shifts from
KJBS to KSAN San Francisco.

ELLIS LIND, chief announcer of KYA
San Francisco, is father of a girl.
HARRY W. FLANNERY, CBS Hollywood
commentator, is author of article, “Sell-
ing U. 8. Preferred”, in current issue of
Free World Magazine.

LT. DENNIS DAY, former featured
vocalist on NBC *“Jack Benny Show",
has been assigned to Navy unit, AFRS
Los Angeles.

MICHAEL CRAMOY, former New York
radio writer, has joined CBS 'Marlin
Hurt Show’” in similar capacity.
ABBOTT TESSMAN, with release from
military service, has rejoined American
network, Hollywood, as announcer.

J. DONALD WILSON, American western
division program and production direc-

(Continued on page 64)
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YOU MAY BE ABLE TO SCORE
WITH A 63-YD. DROPKICK*—

BUT—vou cawt reach WESTERN MicHIGAN
FROM DETROIT OR CHICAGO!

Regardless of power, frequency or distance there’s Complete coverage of Western Michigan is avail-
little use in trying to boot your progress into able through a proven CBS combination—WKZO
Western Michigan via “outside’ stations. You in Kalamazoo and WJEF in Grand Rapids—with
might just as soon try to kick a football through crystal-clear signals and at a bargain rate per thou-
a stone wall, because this area has a wall of fading sand radio homes. Let us give you all the facts—
that isolates us even from the largest stations in or.just ask Free & Peters!

Detroit and Chicago.

Local listeners can tune in local broadcasts only, * Mark Payne, Dakota Wesleyan, did it in 1915 against

with any degree of dependability. N. W. Normal.

s
$-FOR GRAWD RAPID
€8 AND KEWT COUNTY
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(Continued from page 62)

tor, has been made Hollywood radio di-
rector by Treasury Dept. for forthcom-
ing Victory Loan drive.

BERNIE WIDOM, former CBS Hollywood
usher, has joined KVEC 8an Luils
Obispo, Cal., as announcer.

LEONARD CARLTON, assistant on radio
to the publisher of the New York Post,
who acted as program manager of the
Post statlon WLIB New York until his
recent special assignment as New York
editor of the Paris Post, is father of a
girl born Oct. 12.

MICHEAL KANE, released from RCAF.
has joined announcing staff of CBM
Montreal.

FRANK MCcISAAC, announcer of CBH
Halifax, shifts to CBA Sackville, N. B.
LUCIEN COTE 18 new announcer with
CBV Quebec.

JANE DURNIN, released from the WAC
as sergeant, has returned to the pro-
gram department of KYW Philadelphia.
8he went overseas in August 1943, and

e Kt

served in Africa, Italy, France, England.
ALAN GANS will handle commercials
on “Gouting Spelling Bee” on KYW,
Thursday 7:30 p.m., succeeding PAUL
KINGSLEY, resigned.
LT.-COL. NORM ROSS, awalting release
from AAF after two and one-half years
service, returns Nov. 5 as m.c. of “400
Hour,” sponsored by Northwestern Rall-
road on WMAQ Chicago.
DOOVID BARSKIN. a.!ter more than two
years U, 8. Navy service, has rejoined
KNX Hollywood sound eflects depart-
ment.
HANK LADD, after 26 months overseas
as USO entertainer, has been signed as
Isigllywood writer on NBC “Judy Canova
oW,
TED ROSS, WEEI Boston announcer
for a year, Is now on the WEEI pro-
ductlon staff. ART KING, discharged
from Marines after service in Southwest
Pacific, returned Oct. 14 to WEEI as
announcer.
TED JOHNSON has been appointed pro-
gram manager of KFBI Wichita
ART LE TOURNEAU, discharged from
Army Specldl Services as sergeant, and
VERN MOORE, former chief petty officer
In Navy, have returned to announcing
stafl of KIDO Boise, Ida.
DEL KING has been named chlef an-
nouncer of KMOX St. Louis.
ALMA KITCHELL, director of “Woman’s
Exchange” on WJZ New York and presi-

b )

dent of the Assn. of Women Directors
of NAB, has been appointed by Gover-
nor Thomas E. Dewey to serve on the
New York Woman's Council, &8 women’s
izonsultant group on reconyersion prob-
ems,

RAY KNIGHT, comedian producer of
the early days of broadcasting. is tak-
Ing over the American network video
programs on WRGB 8chenectady for
four weeks. Based on his “Cuckoo Club”
broadcasts of 20 years sgo the television
;erleg will be titled “Who's Cuckoo
oW

PATRICIA EDDY, former state editor
of Beloit (Wis.) News, has joined con-
;multy department of KBIZ Ottumwa,
a.

FLOYD NEWMAN, Northwestern U,
student, has joined WLS Chicago night
production department.

REO THOMPSON, formerly of CJCA
Edmonton and for three years in the
Canadlan armed services, has joined
the announcing staff of CKWX Van-
couver.

KEN MILTON, new to radio. has joined
k?e ennouncing staff of CKX Brandon,
an.

WES ARMSTRONG, formerly of the en-
gineering staff of CEKCL Toronto, has
joined the recording division of CKEY
Toronto, following release from RCAF.

WICHITA, NAT TIoN S\’_,_S
IN RETAIL SALE

ILARGEST CITY) 1 ime 0

Here’s the first post-war report on Wichita—Top City of the
United States in Sales Management’s monthly survey of “High
Spot Cities” retail sales.

Yes, Kansas’ Richest Market, second only to San Diego for many
months, now has a retail sales i‘nd_ex of 368.5, leading the list by
12 points, in Sales Management’s comparison against 1939 Sales.
Compared to the nation’s average today, Wichita’s index is 215.5%.

' How does Wichita do it? Ask any of the sixty-four advertisers
who use that Selling Station, KFH, to reach the “buyingest”
market in the nation.

KF

WICHITA

WICHITA IS A HOOPERATED CITY

CBS 5000 WATTS DAY AND NIGHT = CALL ANY PETRY OFFICE
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NORMAN B. NEELY, founder and owner
of Norman B. Neely Enterprises, Holly-
wood, has resumed active management
of the firm after wartime assoclation
with/Western Electric Co. as special fleld
engineer engaged in confidential work
on AAF equipment contracts. West
Coast manufacturers representative for
several electronic firms, he is on 30-day
trip visiting members of the trade in
that area.

WARD W. HUBBARD, released from the
Marines as captain and for several
months acting chief
of the radio record-
ing division of WRC
Washington, has
been appointed
chief of that divi-
slon. succeeds
the late E. WIL-
LIAM YOUNG. For-
merly radio record-
ing salesman for
NBC Chicago, Hub-
bard at one time
was assistant chief
of the FHA radlo.
motion pictures and
speakers burea u.
WOR New York
recording division
“Voices
of Victory”, for sale the public
through retail record stores. One record
contains quotations from the speeches
of Franklin Delano Roosevelt, the other
quotations from the speeches of Win-
ston Churchill.

VEE MACY, released from the Coast
Guard where she was assistant in the
radio public relations office at head- .
quarters, has joined Dave Elman's stafl
in New York to work on “Hobby Lobby"
program.

THOMAS P. HORD has been named
general sales manager of Stromberg-
Carlson Co., Toronto, radio equipment
manufacturer. He was formerly with
RCA Victor Co., Toronto, and during the
war with De Havilland Alrcraft of Can-
ada, Toronto.

H. S. WALKER has been appointed man=
ger Of the broadcast equipment sales
division of RCA Victor Co., Montreal,
and K. G. CHISHOLM, has been ap-
pointed resident sales engineer for the
broadcast equipment sales dlvﬁ.slon at
Toronto.

ARTHUR WHITESIDE, former produc-
tlon manager of WOR New York, re-
turned from a six-month overseas as-
signment as civilian technician on a
special Navy project in the Pacific, has
jolned the Bruce Chapman ‘‘Answer
Man” organization, New York, as writer
and researcher.

R. H. BARGER, telephone sales manager
of Stromberg-Carlson Co., has been
promoted to assistant commercial sales
manager, Succeeding him as t.elephone
sales manager is TRUMAN C. THOMP-
SON, former Pacific Coast divl.slon man-
ager.

RAY REISINGER has been promoted to
&’roduction control manager of the Fort
ayne plant of Farnsworth Television
& Radio Corp. Superintendent of Fort
Wayne plant is G. E. KELSO. ROBERT
W. COWEN has been promoted to as-
sistant to W. H. BRYANT, Farnsworth
credit manager. MARGARET WALLACE
has been reappointed assistant export
manager, to work with FRANK HARRIS,
export manager. During the war Miss
Wallace was supervisor in firm’s fleld
expediting department. GEORGE WOR-
DEN is new sales statisticlan in sales
division, reporting to E. H. McCARTHY,
Farnsworth sales division manager.

FREDERIC W. HAUPT, former person-
nel director of the Stromberg-Carlson
Co. and for two years with Case-Hoyt
Corp., has rejoined Stromberg-Carlson
as assistant advertising manager. WIL-
LIAM D. O’'TOOLE, formerly with Fol-
mer-Grafiex Inc.,, has been made man-
aging editor of The Speaker, employe
publication of Stromberg-Carlson.

DR. CLAUDE ROBINSON, president of
Opinion Research Corp., and PENDLE-
TON DUDLEY, head of Pendleton Dud-
ley & Assoc., have been presented with
the 1945 awards of the Natlonal Assn.
of Public Relations Council Inc. for
outstanding contribution through pub-
lic relations. PAUL GARRETT, vice-
president and director of public rela-
tions of General Motors Corp. and co-
winner of the 1944 award, made the
presentation at the association’s 8th
annual award dinner held Oct. 23 at
the Waldorf-Astpria, New York.

Mr. Hubbard
has issued a two-record folder,
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*Typical of Printers’ Ink
practical help in the service
of radio advertising is this
8-page Television Directory.
Requests for reprints are
welcomed.

*Because Printers’ Ink is an outstanding
influence in helping advertisers and ad-
vertising agencies, as well as broadcasting
companies, to more effective use of radio
as an advertising medium, it is simple
logic that P.I. must be a potent force for
advertising to these people. Proof is that
Printers’ Ink has carried more than 400
pages of radio network, station and rep-

resentative advertising so far this year.

Printers' Ink

The Constant Stimulator for Advertising

RANT PARR, NBC correspondent in

the Middle East and Italy, has re-

turned to the U. S. after five years
abroad. Parr joined NBC In 1940 and
reported advance of the British Eighth
Army across North Africa.
BULKLEY GRIFFIN, Washington corre-
spondent for several New England news-
papers; has been appointed by WTAG
Worcester, ., 88 correspondent in
the National Capital. He will broadcast
weekly serles titled “Griffin’s Letter”.
interpreting Congressional events as to
their effect on Worcester area.
H. B. KENNY, news commentator for
WRVA Richmond, Va., has been named
news editor of WSSV Petersburg, Va.

the First Air Force '‘Aces”, one of AAF's
seven teams In football conference.
Interviews, featuring former profes-
sional and college stars, will be used by
First Air Force public relations divi-
slon as trailers to promote games In
eastern cities.

GABRIEL HEATTER,; Mutual news anal-
yst, iz featured in a Columbia Pictures
“Person-oddity** short, ‘“Gabriel Heat-
ter Reporting.”

GIL WALES has joined KSAN San Fran-
cisco a8 news commentator.

RICHARD BARD, former director of
special events and publicity for WNEW
New York, returns to the station after
four years of service with the Army,

PROPHET WITH HONOR in his own country i8 Cecll Brown. WRRN Warren, O.,
Brown's hometown, was one of the first to slgn him on his co-op news program
on Mutual, 11 a.m., Monday-Friday. Present were (1 to r): Emerson J. Pryor, WRRN
station manager; Mr. Brown; Larry Donahue, manager of Hart’s Jewelry Store,
Brown's sponsor over WRRN; Frank B. Cannon, WRRN commercial manager.

CAPT. W. G. BROWN, discharged from
Canadian Army Auxillary Services. has
rejoined CFCY Charlottetown, P.E.IL, to
take charge of sports broadcasting with
special attention to harness racing. He
served in France, Holland, Belglum, Ger-
many.

AL HAUGNER, head of WIBA Madison,
Wis., newsroom for 15 months, joined
WMT Cedar Rapids, Ia., Oct. 22 as state
news editor.

WARREN KESTER, farm director of
WMT Cedar Raplds, Ia.. married Lucile
Yount of Monticello, Ia., Oct. 11.
CEDRIC FOSTER, news analyst for
Yankee and Mutual networks, back from
a tour of Pacific theater, addressed Ad-
vertising Club luncheon in Worcester.
Mass.,, Oct. 17.

BERT FRANK, discharged from armed
service, has jolned the local news stafl
of KD¥L Salt Lake City. Formerly he
was an announcer and newsman at
WDAN WJJD KFOR.

ORA HARVEY and HATTIE STANLEY
have joined the news rewrite staff of
WBAP-KGKO Forth Worth, Tex. Miss
Harvey has been engaged in newspaper
work in New York for two years.
STAN LOMAX, WOR New York sports
announcer, has completed a serles of
three transcribed sports interviews for

from which he has just been dis-
charged as captain. Effective Nov. 1
he becomes director of special events
for WNEW. JO RANSON, who has oc-
cupled the combined post, bhecomes
director of publicity under the revised
set up. RHEA DIAMOND continues as
assistant publicity director.

CARROLL HANSEN and BERT BUZ-
ZINI, recently released from the armed
forces, have returned to KQW San
Francisco newsroom.

MARV BLOOM, assoclate editor of
Dubois (Pa.) “Courler-Express Dally”, is
new sportscaster for WCED Dubols, Pa.
He conducts 15 sponsored quarter-hour
sports news programs each week.

ELLA K. PERRIN, former news editor
of WKBN Youngstown, O. has been
added to WCHS Charleston, W. Va.,
as local news editor. Mrs. Perrin previ-
ously had been with “Youngstown Vin-
dicator” and Warren Tribune” in Ohlo.

VAN PATRICK has joined WPEN Phila-
delphla as sports director.

KEITH MORROW has joined the CBC
farm broadcast department at Hallfax.
He was farm broadcaster of CFCY
Charlottetown, before jolning the Royal
Canadlan Navy, from which he was

_released as lleutenant commander.

HERE'S THAT MYSTERY PROGRAM o
| YOU'VE BEEN LOOKING FOR! |

It's new—It's detective drama at its best— I
It's sure sales material .
\

i Thirteen half hour open-end E, T. dramatic programs. Each
l story complete and a challenge to the best amateur sleuth

entitied

Avudition sample of 2 programs on request
write or wire

Frances Brown Productions

1272 South Western Avenve
Los Angeles 6, California
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Even for the man

WITH A VACANT LOT-

RADIO STATION

GATES is your dependable source of supply for all
Radio Transmitting Equipment —no matter how sim-
ple or how elaborate. Because we specialize exclusively
in Transmitting Equipment, we are prepared to give you
detailed engineering service, plus quality products

second to none.

If you are planning to build a station from the ground
up, let us help you develop your plans most effectively.
And if yopr need is only for an occasional replacement

item, we are eager to serve you too.

For all your Equipment needs—today, tomorrow, or
whenever—call on GATES.

8 Write for Details About the
Jr  GATES Priority System for Prompt Post-War Delivery

PATE

A Typical GATES-Designed Station

Radio Sfation WRLC, at Toccoa, Ga.: is owned and operated by
R. G. Le Tourneau, world-famed designer and builder of heavy-
duty, precision machinery. When the Station was built, GATES
was invited to handle the entire engineering and installation.
WRLC is only one of many stations engineered by GATES. These
complete installations are mode possible because GATES many-
factures literally everything in Radio Tronsmitting Equipment.

BROADCASTING
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KANSAS CITY

Page 68

IS A

MARKET

)
PORTER BLDG., KANSAS CITY, MO.

EVERETT L. DILLARD ELIZABETH WHITEHEAD

General Manager Station Director

Pioneer FM Station in the Kansas City Areq

Ask for Rate Card

® October 29, 1945

TecHnICAL /=

MON DOLDE, former chief engineer
of KPRO Riverside, Cal., has joined
KMPC Hollywood transmitter staff.

DURWOOD CROWELL, formerly of -

KFOX Long Beach, Cal.; JIM GENTRY
of KPRO and BOB LONG, formerly in
recording studio business, also have
been added to KMPC engineering staff.
HENRY FONSE is new chief engineer
of WROX Clarksdale, Miss.

F. C. MecMULLEN, in charge of aviation
radlo sales for Western Electric Co..
has been appointed chalrman of the
aviation section of the Radio Manufac-
turers Assn., transmitter division. He
succeeds J. W. HAMMOND of radio divi-
sion of Bendix Aviation Corp., Balti-
more.

WALLACE LAMBOURNE, released from
Navy, has rejoined engineering staff of
KDYL Salt Lake City. He has been
teaching radio classes to Navy men at
Treasure Island, San Francisco, for
several months.

GEORGE ANDREWS, released from serv-
ice with psychological warfare unit in
ETO as master sergeant, has returned
to WTIC Hartford, Conn., transmitter
staff as engineer.

GEORGE M. NIXON, assistant develop-
ment engineer of NBC, spoke Oct. 26
before the National Council on School-
house Construction in Cincinnati. His
toplc was "Sound Control in School
Bulildings”.

MARWOOD F. PATTERSON, formerly of
CHEX Peterborough, Ont.. has joined
the engineering staff of CKEY Toronto.
CAMERON G. PIERCE, electronic and
radio engineer, is instructor of U. of
California extension division television
class which starts Oct. 29. Twelve ses-
sions will be held on university campus
at L,os Angeles. Theater-projection and
television instruction are included in
course.

THE LITTLE STATION
WITH A MIGHTY WALLOP

Ask any Time Buyer how to get
5000 watt coverage on a 250 watt sta-
tion and one answer he'll give you is
— WMAM . .. the “litile station with
the big wallop” serving an almost ex-
clusive audience of over 500,000 people
in Northeastern Wisconsin and Upper
Michigan... Write %;

UM

Marinette « Wisconsin
BRANCH STUDIOS IN
STURGEON BAY o WIS,
IRON MT. o MICH.
JOSEPH MACKIN, Mgr,

Nat'l Representatives: Howard A. Wilson Co.
Chicago, NewYork, San Francisco, Hollywood

JAMES M. CUNNINGHAM, on leave of
absence from American Hollywood en-
glneering department since 1942 to com-
plete National Defense Research Council
assignment at Massachusetts Institute
of Technology, returns to network post
on Nov. 1.

HOMER HAINES, who assisted in con-
struction of WKMO Kokomo, Ind.,
has been added to engineering staff of
WCED Dubois, Pa. WILLIAM F. REINER,
Jr., for five years in U. S. Signal Corps
serving in India, is also new member
of WCED engineering staff.
INDUSTRIAL electronics division of
Sylvania Electric Products Inc. has an-
nounced a line of high-frequency am-
plifiers deslgned particularly for use as
I-F amplifiers in uhf and shf receiver
applications. Sets are supplied for cen-
ter frequencies between 30 and 70 mc
with any bandwidth from 2 to 10 mec.
GRENBY Mfg. Co., Plainsville, Conn.,
manufacturer of precision machine
tools and electronic equipment, has ac-
quired full control of Allen D. Card-
well Mfg. Corp., Brooklyn, maker of
radio parts and wartime developer of
specialized” electronic devices for the
armed services.

FRANK M. FOLSOM, executive vice-
president, RCA Victor Division, has ac-
cepted chairmanship of the radio manu-
facturers and distributors division of
the Alfred E. Smith Memorial Commit-
tee. Group is campaigning for a $3,-
000,000, 16-story addition to St. Vincent's
Hospital in New York.

ROBERT BROWNING, former radar field
engineer with Western Electric Co. and
RCA audio equipment design engineer,
has joined Norman B. Neely Enterprises,
Hollywood, as speclal field engineer to
provide technical and engineering as-
sistance for electronic equipment ac-
counts represented by the firm.

LOMAN MCAULEY has resumed duties
as control operator of CFCY Charlotte-
town, P.E.I, after a one and a half years
in Canadian Navy.

GORDON ENGLISH, released from the
Canadian Army, has rejoined CJOR
Vancouver as chief studio operator.
PIT DESIEL, operator at CBM Montreal,
is father of a girl.

HAZELTINE Corp. is notifying stock-
holders of a special meeting in New
York Nov. 27 to vote on splitting the
present capital stock on a two-to-one
basls, with authorized shares of no par
common stock increased from 300,000
to 600,000 and shares outstanding from
175,000 to 350,000. No change is involved
in either capital or surplus.

KLZ DENVER has leased the penthouse
atop Shirley-Savoy Hotel angd is re-
modeling the space to accommodate
its expanded program department. KLZ
program and production department
will move out of business office on
lower floor when construction is com-
pleted, expected in about three weeks.

NRAT

THE
COWLES
STATION

for

Des Moines
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SENDING

RECEIVING

inch Jinst in Jacsimiil

FINCH TELECOMMUNICATIONS, INC,, PASSAIC, N.J. + 10 EAST 40th STREET, NEW YORK CITY%
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EVOTED to student listeners and

their music and social interests,

1450 Club” is now being broadcast
Monday through Friday 4-5 p.m. by
W C Canton, O. Student reporter-
announcer of the song request and news
feature has been picked by contest
among five local high schools. Student
reporter is being trained by WHBC staff
and recelves dally quarter-hour of expe-
rlence toward possible future profession.
Reporters also have been designated for
each school. These students present
news of activities to Jim Healy, WHBC
ews editor, who passes items on to
program reporter. School reporters shift
weekly. Each Friday program announces
“Canton Hit Parade of Muslc,” selec-
tlons of which are made on basis of
telephone and mail requests plus check
of bestselllng sheet and record music
In local shops, compiled on special
WHBC forms. Students listing closest
guess each week receive record album
awWar

Youth Discussions

TEEN-AGERS from varlous New York
and Long Island Youth groups will
participate in forum discussions pre-
sented by '“It's Up to Youth,” WOR
New York Saturday program designed
to glve young people an opportunity
to voice opinions and settle problems.

First appearance is Oct. 29 at a meet-
ing of the Natlonal Council of Jewish
Women at Great Neck, L. I. Forums
also will be held at the Metropolitan
Youth Council Conference in New York.
Nov. 3, and at the Women's Interna-
tional Exposition at Madison Square
Garden on International Youth Day,
Nov. 17.
Rhythm Riders

WESTERN MUSIC by “Ray Wade and

is Rhythm Riders” is presented by
Assoclated Broadcasting Corp., Sunday
through Friday, 5:15 to 5:45 p.m. Pro-
gram originates at KSAN San Francisco.
Wade and Rhythm Riders also are active
in the recording fleld.

Educatjonal Serjes

INSTITUTE for Democratic Education,
non-profit educational organization, is

ANYTHING THEY SELL
Is GOOD!

The quality of Regan’s bakery produects is well known
in Fargo—for eleven years, now, we've hroadcast
Regan’s six-days-a-week, year-round program.

Wouldn’t you deduce that Regan’s is well-satisfied with

results?

Such long-retained local advertisers are WDAY’s pride
and joy, because they know this station’s selling power.
And Regan’s is only one of eighteen ““locals” who have
been with WDAY, steadily, from ten to twenty-three

WDAY, nc

years!

— B

B.C

—7__—

FARGO, N. D.

970 KILOCYCLES . . . S000 WATTS
FREE & PETFRS, INC,, NATIONAL REPRESENTATIVES
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offering the first six recordings of its
tenth s&erles, ‘‘Lest We Forget—These
QGreat Americans”, without cost to sta-
tions throughout the U. 8., Alaska,
Hawall and Puerto Rico. Balance of 13
programs will be sent within a month
to insure 13 consecutive weeks. NBC
Radio Recording Division produced rec-
ords, which can be obtained from the
institute at 415 Lexington Ave., New
York.

School Serles
THEME of new serles started by KXEL
Waterloo, Iowa, is “High Schools on
the Air.” Each week Hugh Muncy,
farm director of station, visits a dif-
ferent school and records a quarter-
hour program of interviews and fea-
tures conducted before genieral school
assembly. School bands participate.
Recording is broadcast Friday 12:45
p.m. as part of regular five-weekly “R.
F. D.-1540,” program sponsored by
James Black Dry QGoods Co., local firm.

New on WINX

SERIES of elght programs featuring
fleld reporters on UNRRA Just returned
from overseas was started by WINX
Washington Oct. 17 as Wednesday and
Friday evening quarter-hour program.
Station on Oct. 18 started weekly quar-
ter-hour evening series of 12 programs
by Dr. D. F. Fleming of Vanderbilt U.
on “"How Can We Make Victory Stick”.
Serles malinly considers peace settle-
ments of Far East.

Music Appreciation

MUBSIC appreciation program for listen-
ers of all ages is now broadcast by WOL
Washington as Saturday morning fea-
ture. Format includes recordings of
representative selections from com-
posers whose works are to be per-
formed in Washington during the fol-
lowing week. Interviews and news of
events in local music circles are in-
cluded.

Talent Opportunity

AN OPPORTUNITY for promising young
artists to perform on the air is offered
by WLIB New York in new weekly
serles, “Young American Artists’’, which
starts Nov. 1 on Thursday broadcast.
Musiclans and vocalists are chosen to
appear on program through auditions
at statlon,

Negro Program

NEW sustaining program featuring out-
standing novel selections played by
negro bands has started on WJJD Chi-
cago. Introduced on the program,
titled '‘Bronzeville Brevities”, each week
is most recently published tune by a
negro composer. 8how is broadcast Mon-
day through Friday, 3:15-3:30 p.m.

Vets’ Impressions
IMPRESSIONS of veterans of home-
front situation upon their return to the
U. S. are presented in servicemen in-
terviews conducted by George Gow,
news editor of XFH Wichita, as part of
his daily 6 p.m. newscast.

Veteran Forum

DESIGNED to offer special help to ex-
servicemen and women, weekly “Vet-
erans Forum” is being conducted on
WHOM New York by Joe Ruffner,
WHOM news editor and service veteran.
Leonard Kauffman of Veterans Service
Center assists in serles.

Research Leaders N

WARTIME sclence research leaders
started new series of broadcasts on Mu-
tual, Oct. 22, titled *“Science in War
and Peace”, Broadcasts will reveal how
many scientific achlevements were
worked out during wartime secrecy.

NEW WINTER season brings return
Nov. 2 of CBC_ “Northern Messenger
Service”, a weekly service of messages
for those living in the far north be-
yond telegraph lines. Traders, trappers,
miners, missionaries, government offi-
clals and others in the far north are
given opportunity to hear from their
friends outside. Messages up to 50 words
are mailed to Toronto where they are
recorded for broadcast at different week-
end nights on CBC stations in eastern
and western Canada. Service first was
started by KDKA in 1821.

Network Accounts

New Business

RALSTON PURINA CO. St. Louis
(cereal products), Nov. 17 starts “'Opry
House” on Mutual, 1:30-2 p.m. and on
Jan. 5 adds 1-1:30 p.m. period for farm
feeds. Agency is Gardner Adv., 8t. Louis.
ANDREW JERGENS Co., Cincinnati
(Jergen’s lotlon), Dec. 2 starts for 52
weeks transcribed Walter
commentary, on 39 Don Lee Pacific
stations, 8:30-8:45 (PST). Agency, Len-
nen & Mitchell, New York.

BROWN SHOE Co., Chicago, Dec. 2
starts for 26 weeks, Ed Thorgeson—
sports commentary—on 39 Don_Lee
Pacific stations, Sun. 9:45-10 p.m. PST).
Agency: Leo Burnett Co., Chicago.
BARRON-GRAY PACKING Co., San
Jose, Cal. (Here'’s to Health vegetable
juice), Oct. 19 started for 52 weeks, Ona
Munson in Hollywood, on 8 CBS
Pacific stations, Fri. 9:55-10 p.m. (PST).
Agency: Long Adv. Service, San Jose.
DENALAN Co., San Francisco (tooth-
powder), Oct. 16 started for 52 weeks,
Nick's Oddities, on 8 Don Lee Pacific
stations, Tues. 10:15-10:30 p.m. (PST).
Agency: Rhoades & Davis, San Fran-
cisco, o
QUAKER OATS Co., Chicago (Quaker
Oats), Oct. 8 started for 26 weeks
Quaker Breakfast Parade on 38 Don Lee
Pacific statlons, Mon. thru Sat. 7:30-
7:45 a.m. (PST), with transcribed re-
peat on KFRE. Agency: Ruthrauff &
Ryan, Chicago.

CHEMICALS Inc., Oakland, Cal. (Vano,
liquid household cleaner), Nov. 3 starts
for 52 weeks Don’t You Belleve It on 10
CBS Pacific stations, Sat. 9:45-10 p.m.
(PST). Agency is Garfield & Guild Adv..
Los Angeles.

MINGO SALES Co., Hollywood (nafl
poll.sh). Oct. 15 started Erskine Johnson
—Movie Commentary on 39 Don Lee
Pacific stations, Mon. 4:30-4:45 p.m.
(PST). Agency: Advertising & Sales
Council, Hollywood.

8T. LAWRENCE STARCH Co., New To-
ronto, Ont. (Beehive corn syrup), Oct.
27 started West McKnight, sportscaster
on 26 CBC Trans-Canada stations, Sat.
7-7:15 p.m.; and Micheal Normandin.
sportscaster, on 3 CBC French statlions,
7:30-7:45 p.m. Agency: McConnell East-
man & Co., Toronto.

Net Renewals

CHESEBROUGH Mfg. Co.,, New York,
vaseline preparations, Oct. 24 renews for
52 weeks Dr. Christian on full CBS net-
work, Wed. 8:30-8:55 p.m. Agency: Mc-
Cann-Erickson, New York.

WILLIAMSON CANDY Co., Chicago
{candy bars), Nov. 9 renews for 52 weeks
Famous Jury Trials on 175 American
stations, Fri. 9-9:30 p.m. Agency: Aub-
rey, Moore & Wallace. Chicago.

PET MILK SALES Corp., S8t. Louls
(400-D Pet mllk) Oct. 27 renewed for 52
weeks Mary Lee Taylor on 129 CBS sta-
tions, Sat. 10:30-11 a.m. Agency: Gard-
ner Adv. Co., St. Louis.

REVERE COPPER & BRASS Inc., New
York (institutional), Oct. 14 moved
Human Adventure on 117 Mutual sta-
tions from Wed. 10-10:30 p.m. to Sun.
9-9:30 p.m. Agency: St. Georges &
Keyes, N. Y,

HOIN

We Work Today
for the Northwest's
Limitless Tomorrow

PORTLAND, OREGON

CBS Affiliate
FREE & PETERS, Inc., Nat'l Rep.
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... New Zenith...New Zenith... New Zenith...

The coming new Zenith Radios and Radio-Phonographs are completely
new throughout — better in every way. All the vast creative and engi-
neering skill that is Zenith’s has been utilized to produce these thrillingly
new sets. Here is new performance made possible only by Zenith’s con-
centration for 30 years in Radionics Exclusively. Here are new engineering
triumphs stemming from Zenith’s great part in Radionics at War. Here
is new and authentic cabinet beauty created by renowned furniture crafts-
men. Here are new features — sales features. Here are the Radios and
Radio-Phonographs destined to be No. 1 in public demand — the new
Zeniths. Now — right now — contact your Zenith distributor. There may
be an opening for you in the Zenith retail picture. Be among the first to

demonstrate the coming Zeniths that are Brand New — Clear Through.

*LONG VQI§_IIL;;CEO RAD I O

RADIONIC PRODUCTS EXCLUSIVELY =
WORLD’S LEADING MANUFACTURER

. ZENITH RADIO CORPORATION - CHICAGO 39, ILL.

BEROADCASTING e Broadcast Advertising October 29, 1945 ® Page 71



Promotion Personnel

LEE CURRAN, Pittsburgh newsman, has
been named publicity director of KDKA
Pittsburgh. In news work since 1920, he
has been assoclated with UP, Pittsburgh
Press, Pittsburgh Gazette-Times and
Pittsburgh Sun Telegraph. He operated
his 'own publicity bureau.

IRVING HAMILTON, former contact
representative of Bell Telephone Co., Los
Angeles, has joined Don Lee Broadcast-
ing System, Hollywood, publicity depart-
ment.

SAMUEL ABELOW, former freelance
script writer for New England stations
and recently discharged from AAF, has
joined the CBS program promotion de-

partment. While with AAF 1n England
and France Abelow served as historian
of a speclal Elghth Air Force project
which delivered by air supplies and
personnel to resistance organizations
in occupied countries.

JACK PACEY, recently discharged from
the Army after three years with the
Ninth Alr Force and previously on the
editorial staff of “Wall Street Journal”.
has Jjolned the publicity department
of American network as trade news
editor.

CLARIENE BAILEY, formerly of WDSU
New Orleans, La., has joined American
network Hollywood sales promotion de-
partment.

MARIE HOULAHAN, publicity and pub-

Effective buying' income of the
50,900 families comprising the
173,000 gopulation of South

Bend and

t. Joseph County, Ind-

iana, is $4,500.00 per family,
according to latest “Sales Manage-

ment” figures.

¢

This is substantially greater than
the national average ($4,061.00)
and ’way above the average for
Indiana ($3,880.00).

WSBT advertisers get an oversize
cut of this luscious pie—and our
latest Hooper will tell you why!

Want a copy?

G'qI.UMBIA 960 KC
NETWORK 1000 WATTS
SOUTH BEND
Paul H. Raymer Co., National Representatives
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lic relations director of WEEI Boston.
has been named national chalrman of
the Publicity committee of the Assn.
of Women Directors of NAB. She Is also
publicity director of the assoclation's
first district (New England).

ALLEN ELROD, formerly of Eastern-Co-
lumbia Dept. Store, Los Angeles, art
staff, has joined American western divi-
slon sales promotion department as art
director.

RALPH TAYLOR, CBS western division

sales promotion director, is in New York

:ri)r conferences with home office execu-
ves.

JOHN A. CASSTEVENS, public rela-
tlons director of KIDO Boise, has been
appointed state chairman of the special
events division of Idaho State War
Finance Committee for Victory Loan
campalgn.

WCHS School Contest

AWARDS totaling $325 have been of-
fered by WCHS Charleston, W, Va., in
2 contest to publicize CBS *“American
School of the Air” among the 300
schools in Kanawha County, W. Va.
Prizes will go to schools devising best
procedures to supplement regular cur-
riculum in connection with *“School of
the Afr.” Manuals of suggestions have
been mailed to teachers. Contest con-
tinues through current school year.
For students of local Kanawha County,
WCHS is conducting letter contest on
“My favorite CBS American School of
the Alr Program’ with prizes of three
all-expense trips to New York. Con-
test ends April 1, 1946.

Schelarship Quiz

HIGH S8CHOOL quiz contest, with $1,000
scholarship to U. of Tulsa as grand
prize, has been started for second con-
secutive year by KVOO Tulsa in co-
operation with the university to help
stimulate interest in education in Okla-
homa, Arkansas and Missourl. Senilor
students in high schools in 24 cities in
the three states will participate in a
half-hour quiz program broadcast each
Baturday morning by KVOO. U. of
Tulsa students serve as announcers.
Winner -of each sesslion recelves $25
Victory Bond and becomes eligible for
finals to be held at the university.
Faculty members choose questions on
current events, civics, history, etc. Con-
test last year was limited to 12 Okla-
homa high schools.

Cotton Wads

REPORTERS of press and radlo cover-
ing President Truman’s reviewing of
the fleet in New York on Navy Day re-
ceived wads of cotton with the com-
pliment of Kenyon & Eckhardt, New
York. Envelope contalning cotton bore
a message from “Superman” advising
use of the cotton when the Navy's
salute to the President sounded. En-
velope also warned recipients to keep
their children away from the cotton
when “Superman” broadeast on Mutual
for Kellog’s Pep. for which Kenyon &
Eckhardt is agency.

Exchange Promotion

GRUEN WATCH Co. plans to name &
new watch after Constance Bennett,
motion picture star whose fashion com-
mentaries are broadcast Monday through
Friday 1:15-1:30 p.m. on American as
one of that network’s cooperative pro-

ms. In exchange Miss Bennett will
award one of the new model watches
each week on her program to & “woman
of the week.” Twenty-six local adver-
tisers, chiefly department or svecialty
stores, currently sponsor Miss Bennett
on as many American stations.

WKBN Success
STORY of job WKBN Youngscown O.,
does for its clients is explained in pro-
motion folder and letter released by
station about enrollments for ‘“The
McCall Sewing Corps of the Alr”, which
is carried by more than a hundred sta-
tions across the country. Report shows
that this year, as also In 1944, WKBN
led all others in acquiring enroliments.
Program is sponsored on the Youngs-
town statlion by Strauss-Hirshberg Co.

Public Relations

REPRINTS of excerpts from H. L. Men~
cken’s “The American Language: Sup-
plement One*, outlining the origin of
the term “public relations counsel”, are
being distributed by Fdward 1. Bernays,
Counsel on Public Relatlons, New York.
Fxcerpts trace the history of public
relations counsel and show Mr. Bernays’
connection with it.

Contrlbupon Awards
TRIMOUNT Clothing Co.. New York.
sponsor of Tom Harmon’s Saturday
night series on Mutual, is offering air

BROADCASTING o

EMPHASIZING three-way service of
General Electric Co. stations in Schnec-
tady in which the identification of each
station is made known through pro-
grams that are not duplications is this
billboard Ppromoting WGY WGFM
WRGB.

credits, regular local space rates and a
suit of clothes to listeners sending in
sports storles or items which are used
on the program. Novel angle of program
is “little birdie” who helps Harmon
make his predictions for coming sports
events. Program 18 handled by Emil
Mogul Co., New York.

Scenic Brochure
“WHAT’'S in the cards for Portland?"
asks an illustrated brochure issued by
KEX Portland. Cover presents color
picture of mountain scenery of Oregon.
with inside folds illustrating commerce,
industry, scenic and recreation centers
of the state, Copy points out advantages
of such a market, “the last frontier"”.

KMOX Folder
FOLDER recounting success of "The
Land We Live In”, historical serles cre-
ated in,1937 by KMOX S8t. Louis for the
Union Electric Co., has been prepared
by the station. Attached note from
Frank B. Falknor, general manager,
states that program is typlcal of skills
and creative talents of KMOX available
to all advertisers.

Northwest Promotion ‘
ELABORATE book on the opportuni-
tles presented in the Pacific Northwest
have been extolled in “Future Un-
limited”, issued by Pacific Northwest
Broadcasters. Fully illustrated with
color plates, book Is done in docu-
mentary style, putting forth that part
of the country as ‘“one of America's
most beautiful treasure-vaults”. It Is
dedicated to "the builders of this em-
pire’s unlimited future”.

CBS Booklet

TALKS by Paul A, Porter, FCC chair-
man; E. K. Jett, FCC cqommissioner;
Peter Goldmark, CBS director of engl-
neering research, and Worthington
Miner, manager of CBS television de-
partment, all broadcast by CBS dur-
ing August and September, have been
printed by network in booklet form.
Title Is “Forecasts in FM & Television”.
Anniversary Promotion
PROMOTION for 15th anniversary of
WLW Cincinnati "Moon River” pro-
gram, late evening musical memorles
feature, included photo contest and
letter contest on “What ‘Moon River’
has meant to me.” Window displays and
newspaper publicity also supported
event.
CJIBC Contest
CIVILIAN pilot’s training course was
first prize in contest of early-morning
“It’'s About Time” program omn CJBC
Toronto. Wib Perry is program m.c.
Matches
BOOK MATCHES are being distributed
to promote WOAI Antonio in the south-
western market.

It is not the amount of noise
you make that counts in radio.
It’s what you say and how well
you put it over that matters.

There are more powetful sta-
tions than CHNS in Canada
but none with better equipment.

For Rares: Apply Station Direcror
CHNS ¢ BROADCASTING
HOUSE, Halifax, Nova Scotia

or
Joe Weed, New York City
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Could be

ALMOST ANYTHING

ANYTHING DRAWN, TYPED, PRINTED, OR PHOTO-
GRAPHED ON TRANSLUCENT MATERIAL CAN BE
REPRODUCED IN SECONDS WITH OZALID

OU MAY HAVE_ wondered, if you haven’t a
drafting room, just how you could use Ozalid
..and whether or not it would pay.

Right now, you can make exact reproductions
—not negatives, direct from reports, forms, and
letters you receive.

More often, of course, you will be reproducing

At the Prudential Insurance Company,
Newark, New Jersey, applications for indus-
trial insurance are reproduced with Ozalid. The
originals are kept on file and Ozalid prints are
attached to the policies. Prudential changed their
form, adopting a translucent sheet with printing
on only one side, so that they can utilize 0zZALID.

OZALID

DIVISION OF GENERAL ANILINE AND FILM CORPORATION - JOHNSON CITY, N. Y.

OZALID IN CANADA —HUGHES-OWENS CO., LTD,, MONTREAL

BROADCASTING
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your own records, financial statements, sales bul-
letins, and instruction manuals.

Besides, you are bound to think of individual-
ized applications—unique ways in which you can
use Ozalid’s black, blue, red, and sepia line prints

..also Ozalid foils, and the NEW DRYPHOTO
papers which give you beautiful reproductions,

complete with half-tone detail, from photographic
film positives or perspective drawings.

You’ll appreciate this versatility ... which is
found only with Ozalid. Also the convenience of
being able to make these prints in seconds—when-
ever you want them, with an economical Ozalid
machine designed for your requirements.

= ?l-a“'l

e

At Alpha Music, New York City, music ar-
rangements, drawn in ink, are reproduced with
Ozalid. Performers on such programs as Coca-
Cola’s “Pause That Refreshes,” Evening in Paris’s
“Here’s to Romance,” or any of the CBS New
York shows, are reading from easy-to-follow
Ozalid Prints. Ozalid Dry Photos are also made.

At Pratt Institute, Brooklyn, New York, stu-
dent records are kept on translucent paper and
reproduced with Ozalid—whenever the need arises.
Grades are added periodically to the master copy,
averages and credits are computed, and the stu-
dent receives an Ozalid print showing his latest
standing. Retyping errors are eliminated.

Ssnd for the free “Ozalid Printmaster Booklet”’— con-
ples of the 10 diff types of prints you
can muke.
Name___ 1
|
C Ld ¥ l
Address il =
City. State. :
3
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25
Million
Dollars
—Plus!

lotta bucks, but
that's how much tobacco
growers in the WSJS area
will collect for their crop this
fall on the Winston-Salem
market!

W3JS

WINSTON-SALEM

That's a

3000 Watts
600 on the Dial

*

Represented by

HEADLEY - REED COMPANY
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ALSTON PURINA (o, St. Louls,

has purchased the Saturday 1:30-

2 p.m., period on Mutual starting
Nov. 17 for its cereal products division.
Company also has purchased the Satur-
day 1-1:30 p.m. period on Mutual start-
ing Jan. 5. Full hour hillbilly program,
“Opry House"”, will start from 1-2 p.m.
Nov. 17 with the 1-1:30 period being
carried sustalning until Jan. 5. Pro-
gram will originate In Nashville and
will feature talent which has appeared
for many years on a Saturday series
broadcast from Nashville on another
network. Agency is Gardner Adv., St.
Louis.
ROGER . WHITMAN, formerly with
Pedlar & Ryan and BBDO and released
from the Navy as lieutenant com-
mander, has been appolnted assistant
advertising manager of Bristol-Myers Co.
LaMAUR PRODUCTS Inc., Minneapolis
{Modart Flufl cream shampoo), is using
musical spots on 30 stations in Cali-
fornia, Texas, Minnesota, Wisconsin.
Iowa, North Dakota and South Dakota
and a five minute newscast six days
weekly on KSTP Minneapolis-St. Paul.
LaMaur expects to expand campalgn
nationally after first of the year. Agency
is McCann-Erickson, Minneapolis.
BERLOU Mfg, Co., Marion O. (Berlou
Moth-proofing), has appointed Gray &
Rogers, Philadelphia, as advertising
agency.
MURINE Co., Chicago, Chattanooga
Medlcine Co., Chattanooga, and John
B. Stetson Co., Philadelphia, have ap-
pointed Natlonal Export Adv. Service,
New York, to handle accounts. Radio
will be used in foreign countries but
type has not been declided.
RAINWEAR, Division of Coat Corp. of
America, Long Island City (raincoats),
ls starting announcements on stations
throughout the country where retdil

Is Modern Merchandising Bureau, New
York.

FICTION BOOK CLUB, New York
(books), has appointed Raymond Spec-
tor Co., New York, to handle advertis-
ing. Radlo will be used.

COFAX CORP., Lynbrook, N. Y, (Pax
Dry Seal Tape), has appointed Arthur
Rosenberg & Co., New York, to handle
advertising accounts. Radio will be
used in 1946.

SNOW CROP MARKETERS, New York
(frozen foods and vegetables), recently
organized company, will use radio for
advertising, although type has not been
decided. Agency is Maxon Inc., New
York.

SUTTON SALES Inc.,, New York, has
placed its account with Madison Adv.

Co., New York. Radio will be used
within next six months.
EVANS CHEMETICS Inc., New York

{(cosmetics and chemicals), has placed
its account with Norman D. Waters &
Assoc., New York. Radio is considered.
ARCADY FARMS MILLING Co., Ghicago
{livestock and poultry feeds), has ap-
pointed Burton Browne Adv.. Chicago,
to handle advertising and publicity.
NATE PERLSTEIN, advertising mana-
ger of Pabst Sales Co., Chicago, is in
Hollywood to supervise substitute serles
for CBS “Danny Kaye Show"”. Jack
Benny, George Burns and Gracie Allen,
Ed Gardner, and Eddie Cantor will fill
in while Kaye completes overseas en-
tertalnment tour for occupation and
hospitalized troops.

JULIUS GARFINCKEL & Co., Washing-
ton (dept. store), has signed with WINX
Washington for 26 week sponsorship of
“Memorable Melodies”, Sunday 3:05-5
p.m., effective Oct. 21. Placed through
Lewis Agency, Washington, program fea-

‘tures music and productions not usually

outlets for the coats are located. Agencyselected because of length or mass ap-

NATIONALLY REPRESENTED BY ADAM J. YOUNG, JR., INC.
BROADCASTING o

peal. Mid-program “Message for Wash-
ington” presents guest speaker on sub-
jects of local civic interest.

"HALLIWELL TOILETRIES, New York

(Halliwell tofletries), on Oct. 22 started
using four-weekly spot announcements
on KFI Los Angeles. Contract is for six
weeks. Agency is Edwin L. Frankenstein
Adv., New York.

RKO RADIO PICTURES Corp., New
York, “Spanish Main’, starts 1ig-min,
spots Nov. (2-9) on local New York
stations through Foote, Cone & Beld-
ing, New York.

OWL DRUG Co., San Francisco (chain
drug stores), Oct. 29 starts sponsor-
ing thrice-weekly spot announcement
schedule on KNX Hollywood for 52
weeks. Agency Is Ruthrauff & Ryan, San
Francisco.

GOODERHAM & WORTS, Toronto (Hot-
shot anti-freeze), is starting singing an-
nouncements on 17 Canadian stations.
Account placed by Canadian Adv. Agen-
c¢y., Toronto.

MAN OF MANHATTAN Inc., New York
(men's tolletries), is sponsoring spots
and participations on Jane Gibson pro--
gram on KQV Pittsburgh, plus chain-
breaks on same station. Agency is Hir-
shon-Garfield, New York.

SPECIAL FOODS Inc., Chicago (Jays
potato chips), began sponsorship Oct.
20 of half-hour show, *'Jay's Jivoree,”
Saturday 5-5:30 pm. (CST) on WCFL
Chicago. Show Is a dancing party for
high school students featuring Eddy
Wiggins and his band and written by
Fran Harris, Effective Nov. 3 broadcast
will originate from auditorium at
Goldblatt’s department store.

HOTEL CONTINENTAL, Chicago, plans
November spot campaign on Chicago
stations WJJD WAAF WIND to an-
nounce premiere opening of hotel’s
New Horizon room. Agency is Sydney
S. Lovitt Co., Chicago.

RICE-STIX Co., St. Louis, has appointed
Olian Adv. Co., St. Louis, to handle ac
count for line of test over-alls and work
clothes. Immediate plans call for a
national campaign to include radio.
LEVY’S: LADIES TOGGERY, Memphis,
Tenn., has signed for five quarter-hour
programs weekly for 52 weeks on WROX
Clarksdale, Miss. Account placed direct.
MUTUAL cooperative news commentary
by Cecil Brown after first week on air
was reported last week to be sponsored
by 13 firms on as many outlets. Others
adding within past two weeks are:
Fulton Lewis jr., six sponsors on as
many statlons; Erskine Johnson, three
sponsors on four stations; Frazier Hunt,
four sponsors on four outlets; Cedric
Foster, five on like number; “Ceptain
Midnight”, three on three, and “Inside
of Sports”, one on one.

J. B. WILLIAMS Co., Glastonbury, Conn.
(Baby's Own Soap), has started weekly
quarter-hour commentary by M. Oakley
Christoph on KGO San Francisco. Baker.
Cameron, Sobay & Penfleld, Hartford.
Conn., is agency.

NEWARK PACKING Co., Newark, N. J..
is starting a test campaign for new
product, Aster-Ettes, s nut topping for
all types of desserts, through S. Duane
Lyon Inc., New York.

CHEMICALS Inc., Oakland, Cal. (Vano),
increasing expansion into eastern mar-
kets, has started sponsoring thrice-
weekly participation in Adelaide Haw-
ley program on WEAF New York. Con-
tract is for 52 weeks. Garfleld & Guild
Adv., San PFrancisco, has account.
LEWIS FOOD Co., Los Angeles (dog
food), adding announcement schedule

You can cover Ohio's Third Market at

American Network affiliate.

Ask HEADLEY-REED

WFEFMJ

YOUNGSTOWN, OHIO

fess cost.

Broadcast Advertising



in West Coast major markets, on Oct.
22 started using spots on KDB Santa
Barbara, Cal., for 52 weeks. Agency is
Elwood J. Robinson Adv., Los Angeles.
TODENT CHEMICAL Co., Detroit (Iodent
Tooth Paste) Oct. 22 started Gordon
Fraser, commentator, on WJZ New
York, Monday through Friday, for 10-
minute morning periods. Agency is S.
Duane Lyon Inc.,, New York.

BORDEN CO., New York (Instant Cof-
fee), started “I've Got Your Number”,
quarter-nour cash give-away recorded
broadcast, on WXYZ Detroit, Oct. 25.
Agency is Kenyon & Eckhardt, New
York.

FEDERAL STORES, San Francisco (men
and women's wearing apparel), has
started sponsorship of Dean Maddox
five-weekly half-hour ’*Man on the
Street” over KFRC San Francisco for
52 weeks. Agency is Rhodes & Davis,
San Francisco.

EARLE-CHESTERFIELD, MILLS Co.,
Asheville, N. C., sponsors “Red Raper
and His Mountaineers” on WWNC
Asheville, Mon. through Fri. 3:30-4 p.m.
SALT LAKE REAL ESTATE BOARD,
Salt Lake City, Oct. 12 started “'Play-
house of Favorites'” on KDYL Salt Laxe
City, Friday 9:30 p.m. Twenty-six week

contract for dramatic program was
placed by T. Harris Agency, Salt
Lake.

MALCOLM W. STARR, Waterbury,

Conn., Plymouth and Dodge dealer, has
appointed S. Duane Lyon Inc., New
York, as agency. Radio will be used.
R. H. WHITE CO., Boston (department
store), is sponsoring “Dressmaking for
Good Grooming' on WEEIL Boston, Mon-
day 9:15-9:45 a.m. Program gives advice
on sewing and presents stage and screen
personalities in hints on grooming and
beauty.

NEW ACCOUNTS for transcribed pro-
grams produced by Neblett Radio Pro-
duccions, cChicago, include following
for “Louise Massey and the Westerners'':
Marmac Furniture Co., Charleston, S.
C., on WITMA Charleston; and Ballard
& Ballard, Loulsville (flour), 52-week
contract on WJBY Gadsden, Ala., and
WCRS Greenwood, S. C., through Henri,
Hurst & McDonald, Chicago. Neblett's
““So the Story Goes” on WOL Wash-
ington has been Increased to six a
week with Grove Labs, St. Loulis, spon-
soring three weekly.

MAIER & BERKELE, Atlanta (jewelers),
1s now sponsoring five-minute program
of Georgia news featuring Tom Max-
wellk on WGST Atlanta five nights a
week.

F. M. SCHAEFER BREWING Co..
Brooklyn (beer), Oct. 16 started Clyde
Kittel’'s five-minute newscasts for 52
weeks on WEAF New. York, Tuesday-
Thursday-Saturday, 7-7:05 p.m. Agency
is BBDO New York.

CANADIAN CANNERS, Hamilton, Ont.
(Aylmer canned soups), has started
spots on about 20 Canadian stations.
Agency is F. H. Hayhurst Co., Toronto.

LAURA SECORD CANDY SHOPS, To-
ronto (chain stores), has started twice
weekly musical programs on seven Ca-
nadian stations. Agency is Cockfield
Brown & Co., Toronto.

ROBIN HOOD FLOUR MILLS, Toronto
(cereals), has started weekly musical
quiz show for 26 weeks on CKEY To-
ronto. Agengy is Young & Rubicam, To-
ronto.

T. H. ESTABROOKS Co., St. John, N. B,
(Red Rose Coffee), has started flash an-

BROADCASTING o

GATHERED for completion of arrangements for Adam Hat “Sports Parade” fight
series on Associated Broadcasting Co. are: standing (1 to r), Larry Atkins, pres.

Boxing Promotors of America Inc.; Arthur W. Ramsdell, exec. v-p of Buchanan
& Co.; Willlam H. Pludo, v-p in charge sales promotion, Adam Hat Stores Inc.;
John Whitmore, gen. sales mgr., eastern division, Associated; Ed Pancoast, sales
mgr., Associated eastern division; Nat Strom, Buchanan & Co. Seated (1 to r),
Elias Lustig, pres., Adam Hat Stores; Roy C. Kelley, exec. V-p of Associated.

nouncements six days weekly on a num-
ber of Canadlan stations. Agency is Al-
ford R. Poyntz Adv., Toronto.

QUAKER OATS Co., Peterborough, Ont.
(Aunt Jemima Pancake flour), has
started flash announcements six days
weekly on a number of Canadian sta-
tions. Agency is Spitzer & Mills, To-
ronto.

BENSON & HEDGES (Canada) Ltd.,
Montreal (Henley clgarettes), has
started six weekly spots on a number of
Canadian stations. Agency is Cockfield
Brown & Co., Montreal.

LAURENTIAN AGENCIES Ltd., Mon-
treal (Abbey salts), has started six
weekly spots on a number of Canadian
stations. Account placed by McKim
Adv., Montreal.

BELL BRAND FOODS Ltd., Los Angeles
{potato chips), out of radio for two
years, on Oct. 15 started using total
of 20 chain break announcements week-
ly on KFI KNX KECA KHJ. Schedule
is to be increased. Contracts are for 13

weeks. Agency is McCann-Erickson, Los
Angeles.

LAYNE OPTICAL Co., San Francisco, on
Oct. 8 started for 52 weeks, sponsoring
daily man-on-the-street program, ‘‘Say
It and See It'’, on KSFO San Francisco.
Agency is A. L. Paul Adv., Los Angeles.

OTTO K. OLSEN Co., Hollywood (radio
equipment, appliances), has appointed
Kemmerrer Inc., Hollywood, to place ad-
vertising.

VAN WATERS & ROGERS Inc., Seattle
(laundry supply division), has appointed
Honig-Cooper Co., Seattle, to handle ad~
vertising.

NATIONAL HOUSE & FARMS Assn,
New  York, started Judy Lang, singer-
pianist, in Sunday morning quarter-
hour series of broadcasts on WOR New
York Oct. 21. Agency is Alvin Gardner
Co., New York.

NEW ACCOUNTS for quarter-hour tran-

(Continued on page 76)

See our ads

on pages 6

and 43

KOIL

AMERICAN BROADCASTING COMPANY

Broadcast Advertising

Il

You cannot cover the

tremendous New York
market without using
WBNX, because . . .

WBNX reaches

2,450,000 Jewish speaking persons

1,523,000 I[talian speaking persons

1,235,000 German speaking persons

660,000 Polish speaking persons

e
STREMGTHEN your present
New York schedules with
WBNX. Our program de-

partment will assist you in

the translation of your copy.,

OVER_NEW YORK
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- Tootin’
~ About!

!

‘ Always a good |
tune to toot is our way

‘ of getting on with one j

| of America’s Greatest

| Direct Response Audi-
ences. It's a merry

| melody to the ears of
WMMN advertisers.

Right now this Di-
| rect Response is crack-
ing records of long
standing, - and that
means greater results
than ever.

|

| |
Put WMMN on your

schedule and listen to :

the merry melody of

the cash register. |

Ask a Blair Man

Columbin Network
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(Continued from page 75)

seribed muslcal programs produced by
Frederic W. Ziv Co., Cincinnati, in-
clude the following for '“Sincerely Ken-
ny Baker”: Katz Drug Co., Kansas City.
effective Oect. 17, five weekly for
130 programs on KMBC Kansas City,
through Bruce B. Brewer & Co., Kansas
City; Goldwaters, Phoenix (department
store), started Oct. 3 five weekly for
130 programs on KTAR Phoenix; Shel-
don Jewelry Co., El Paso, thrice-weekly
for 26 weeks on KTSM El Paso; Gallo
Wine Co., Modesto, Cal, thrice-weekly
on KGDM WOR KYCA WTIC WICC
WEAN WNAC WJW KQW KTRB
WENR WSMB WIOD KFI through
Adv. and Sales Council, Ranson, W.
Va.; and for '"'Old Corral,” Harry Mit-
chell Brewing Co., El Paso, five weekly
for 26 weeks on KTSM El Paso.
O-PEE-CHEE Co., London, Ont. (Thrills
Chewing Gum) has started three spot
and three flash announcements dally as
a test campaign for two months on
CKEY Toronto. Agency is Walsh Adv..
Co., Toronto.

KELLOGG Co. of Canada Ltd., London
Oont. (All Wheat) has started 'Super-
man'’ on six Canadlan stations. Account
placed by J. Walter Thompson Co., To-
ronto.

WHITEHALL PHARMACAL (Canada)
Ltd., Walkerville, Ont. (Anacin), has
started flash announcements on three
northern Ontarlo stations. Account
placed by Young & Rubicam, Toronto.
GILBERT C. CLARKE has been ap-
pointed advertising and sales promotion
manager of Standard Brands, Montreal.
TEA GARDEN PRODUCTS Co., San
Francisco (Tea Garden preserves), Nov.
1 starts using five-weekly spot schedule
on KFI Los Angeles. Contract is for 52
weeks. Honig-Cooper Co., San Francisco,
has account.

HOPE & CO., Los Angeles (investment
securities), Oct. 18 started twice-weekly
transcribed financial news commentary,
“Busy Money”, on KMPC Hollywood.
Contract is for 52 weeks. Elwood J. Rob-
inson ‘Adv., Los Angeles, has account.

EDDY MEYER, Los Angeles, to promote
airplane auction sales, is using schedule

tisers Production Agency, Los Angeles,
has account.

AIR SHOWS Inc., Los Angeles, to pro-
mote local air show to be staged In late
November, is using spot schedule on
Los Angeles area stations. Advertisers
Production Agency, Los Angeles, has
account.

EAGLE OIL & REFINING Co., Santa Fe
Springs, Cal., (Golden Eagle gasoline),
in an eight-week campaign with local
dealer tie-in in early November will
use an average of six transcribed and
Hve announcements daily on stations in
major California markets. Advertisers
Production Agency, Los Angeles, has ac-
count. Ralf M, Spangler is account ex-
ecutive.

ZAREH KERAGH, Los Angeles (land-
scape engineer), in a 13-week test, on
Oct. 22 started sponsoring two weekly
quarter-hour programs on home land-
scaping on KGER Long Beach with
dally spots on KFVD Los Angeles. Allied
Adv. Agencies, Los Angeles, has account.

L & R Mfg. Co., Arlington, N. J. will par-
ticipate in the Adelaide Hawley program
on WEAF New York, Monday-Tuesday-
Thursday for Ellanar jewelry cleaner in
a specilal campaign starting immediately
and continuing through Nov. 26, Scheck
Adv., Newark, N. J., is agency.

BIRDS-EYE FOODS (Canada) Ltd., To-
ronto (frozen foods), Oct. 16 started
“Dinah Shore’s Open House”, NBC net-
work show, on CBL Toronto and CBM
Montreal, 8-8:30 p.m. Tuesday. Account
was placed by Young & Rubicam, To-
ronto.

JOHN J. ANTHONY, whose program on
marital relations on Mutual, Monday
through Friday, is sponsored by Carter
Products Inc., recelved a plagque from
the Laymens National Committee on
his broadcast Oct. 15, in recognition of
"constructive work being done by Mr.
Anthony to stimulate recognition of
Holy Scriptures in the solution of do-
mestic problems.” Agency for Carter is
Ted Bates Inc., New York.

SUCCESS of P. Lorillard’s “Detect and
Cellect”, CBS audience participation
show, has prompted a scale manufac-
turer to patent a combined home
weighing machine and piggy bank
called ‘'Detect and Collect”, which
automatically deposits pennies in -at-
tached bank if one guesses his correct

of spots on five local stations. Adver- weight.

this is
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Broadcast Policies
Subject of Debate

Radio Men, Educators Give
Views at Denver Meeting

RADIO representatives and educa-
tors told each other off at the sixth
annual luncheon meeting of the
Rocky Mountain Radio’ Council,
Denver, held at Council headquar-
ters with station managers, pro-
gram directors, and educators of
Colorado and Wyoming as guests.

Hugh Terry, manager of KLZ
Denver, was m.c. of the frank but
friendly discussion. Idea was that
through the Radio Council many
problems between radio men and
educators may be smoothed out.
Jack Weir Lewis, acting director
of the Council, presided over the
luncheon.

Station men contended that
many educational institutions ‘de-
mand Class-A time for second-rate
programs, refuse to understand the
necessity of shifting public-service
programs when networks take up
option time,.and fail to see the need
for showmanship in educational
broadcasts.

Educators replied that stations
too often avoid important materia!
because it is controversial, and that
public service broadcasts often are
unnecessarily shoved around to
make way for commercial programs.

Winfield D. Armentrout, vice-
president of Colorado State College
of Education and new president
of the Council, made the principal
address at the Oct. 17 meeting.
Other new officers are Roy M.,
Green, president of Colorado A&M,
secretary; and Maleolm G. Wyer
of Denver Public Library, treas-
urer. Executive committee mem-
bers are Robert L, Stearns, presi-
dent of U. of Colorado, and Miss
A. Helen Anderson, director of pub-
lications, Denver Public Schools.

Council announced it had pre-
pared and broadcast 2,139 programs
for 19 educational agencies over
18 stations in Colorado and Wyo-
ming in last 12 months. Time
given by stations was estimated to
be worth $47,586. A booklet re-
viewing the work of the Council
was distributed, !

o B 5N
ON THE LOOK-OUT FOR
MORE IDAHO SALES!

POCATELLO . IDAHO.
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Federal Telephone and Radio Corporation =

From slender filament to anode block . . . all tube construction details, however small, are
important to Federal. That is why this experienced and longtime manufacturer uses the
illustrated high-magnification metallograph as part of its test equipment for checking
raw material quality.

+ An example is the micro-photo inset. Here is shown oxide-free, high conductivity copper
used for copper-to-glass seals . . . after the material has been reduced to a fine grain, non-
porous structure through Federal’s special metal-processing methods.

But whether copper, molybdenum or tungsten. .. they all are subjected to the same
exclusive treatment and put through the same searching scrutiny . . . assurance that only
the finest materials go to make up Federal tubes.

This exacting test is another good reason why Federal tubes are better tubes. Trans-
mitting, rectifier, industrial power ... they have a reputation that is deserved because

they are built to stay.
Federal always has made better tubes.

=22 Newark 1, N. .



The VOICE of
Industrial
New England

WLAW

=

LAWRENCE, MASS.
5000 WATTS 680 KC.

Daytime Coverage
1,902,591
Nighitime Coverage
1,569,794

NATIONAL REPRESENTATIVES:
WEED & CO.

PIERCE APPOINTED

TO POST AT KFWB
LT. COL. G. McGUIRE PIERCE,
for five years on active duty with
U. S. Marine Corps, has been ap-
pointed assistant general manager
of KFWB Hollywood, with duties
to include development of FM and
television activities of the station.
Henry Maizlish is general manager

-of KFWB.

For past three years, Col. Pierce
has been atttached to Division of
Plans and Policies, Washington,
as chief photographic officer and
officer in charge of audio-video
training. He was producer of Ma-
rine Corps technicolor film short,
With the Marines at Tarawa,
which won 1944 Academy Award.
An authority on demolition, incen-
diaries and sabotage, he is also au-
thor of military textbook on those
subjects. Prior to military service,
Col. Pierce was head of Pierce
Plan Co., Seattle, commercial bank-
ing organization.

Emery Is Heard
CARLYLE EMERY, vice-presi-
dent of Ruthrauff & Ryan Inec,
Chicago, told the Women’s Adver-
tising Club of Chicago, Oct. 16 at
Huyler’'s Restaurant, that “It is
people, not watts or kilocycles, that
give power to radio.” His speech,
pointed out that an understanding
of people is more necessary to a
writer of a show than technical
operations.

30 OUT OF 50

IN JACKSONVILLE, FLORIDA

A WJHP CLIENT TAKES HIS
OWN POLL OF LOCAL STATION {
POPULARITY..

WIJHP

OF COURSE!

Before buying time on WJHP, the owner® of a local
business asked his first 50 clients of the day what their
favorite station was in Jacksonville . .. 30 out of 50
answered “WIJHP’’! That’s real proof of service...
time on WJHP reaches more Jaxons!

WJHP * MUTUAL x JOHN H. PERRY

# For verification write Personal Finance Corp., Jacksonville,

.WHO WINS?
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DISCUSSING BRAND NAMES and their importance on WFIL Phila-

delphia were these veterans in the field (I to r):

S. Horace Disston,

president of Henry Disston & Sons, whose name has been on saws for
over 100 years; Henry E. Abt, managing director, Brand Names Re-
search Foundation; Graham Patterson, publisher of Farm Journal and
Pathfinder, who sponsored a dinner honoring “name” firms; Arthur S.
Gow, manager, Philadelphia advertising sales, Curtis Publishing Co.;
Leo H. Heimerdinger, former president of Pioneer Suspender Co., whose
brand name has been known for over 75 years; John Scheuer of WFIL.

Average Listener-Rating
For World Series 26.29,

AVERAGE listener-rating for the
1945 World Series was the highest
ever recorded for a series in which
no New York team was represented
and the fourth highest recorded in
the history of the baseball classic.

That was the report announced
last week on the basis of a special
survey conducted for Mutual net-
work and Maxon Inc. by Crossley
Inc. The report showed: 52.6% of
all persons interviewed heard one
or more of the games; average
daily rating for the seven days was
26.2%, representing 62.9% of the
total audience tuned-in; Saturday-
Sunday listening was 31.8%, and
final-game listening (Wednesday,
Oct. 10) reached 31.5%.

Broadcast of the series, between
Detroit Tigers and Chicago Cubs,
was sponsored by Gillette Co. over
Mutual. More than 500 stations
throughout the world carried the
play-by-play.

Harold Yorgason
HAROLD YORGASON, 39, inde-
pendent record manufacturer, died
at his Inglewood, Cal.,, home fol-
lowing a heart attack on Oct. 17.
Mr. Yorgason, with Herbert Allen,
was co-owner of Preview Records.

Imported Hit

WHEN Leonard Reinsch, ra-
dio advisor.to President Tru-
man, and managing director
of the Cox radio stations,
WSB WIOD WHIO returned
from the Broadcasters’ Mis-
sion to ETO, he brought with
him a song called “Sympa-
thie”, a hit on the Continent
and popular with GI's there.
WSB Musicel Director Albert
Coleman made an arrange-
ment, got ASCAP permission
to air it, and it has been a
big favorite with WSB listen-
ers ever since, The station
has had numerous calls from
vets who heard it overseas
and from wives who had been
sent recordings of it.

AWD Plans

ALMA KITCHELL, president of
the NAB Assn. of Women Direc-
tors, has announced that AWD will
celebrate radio’s birthday week
with a one-day nationwide cam-
paign on Nov. 5. Each of AWD’s
700 members on 425 stations in
270 key cities has been asked to
do her part.

WNAB

BASIC-AMERICAN
BRIDGEPORT, CONN.

Concentrated Audience in the
Nation's 59th Market

WNAB prog ing 1o d on
the Bridgeport metropolitan ares with
its 216,000 people and slmost $100,-
000,000 in 1939 Retail Sales. WNAB
coverage is confined 10 the area of
maximum results. WNAB results will
make.you beam!

PIeTURE OF. . .

ONE STATION + » o T0 'me

AVAILABLE IN COMBINATION WITH WATR, WATERBURY

REPRESENTED

B Y B AMBIEAWU
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CHECKING details of his first talk on Ford Motor Co.’s Ford Sunday
Evening Howr on American Oct. 21 is William Nichols (c¢), editor of
This Week magazine. With him (1 to r) : Ed Cox and William Lewis, vice
presidents of Kenyon & Eckhardt, New York, agency for Ford program.

Gick Succeeds DeFreitas

In Anglo-American Post

GERARD V. DeFREITAS, man-
ager of ZFY Georgetown, British
Guiana, returned to British Gui-
ana last week after serving for six
months as West Indian liaison of-
ficer to the Anglo-American Carib-
bean Commission regarding their
radio program.

He will be succeeded as liaison
officer by Denis Gick, mnanager of
the government broadecasting sta-
tion ZQI' Jamaica, who is expected
to serve for six months and be
succeeded by another West Indian
radio officer.

The West Indian Radio News-
paper, said to be the only joint gov-
ernment radio project, reached its
1,000th program yesterday (Oct.
28). The program is expected to
play an important part in Carib-
bean postwar affairs.

PW to Cut Rates

PRESS WIRELESS has filed ap-
plication with the. FCC for sub-
stantial decreases in radiotele-
graph rates between Los Angeles,
San Francisco, New York and
Washington and all points in China,
company announced last week. Un-
der proposed rates, ordinary press
traffic between New York and
Chungking would be six cents a
word in place of the present eight
and a half cents.

@ WESTINGHO

USE RADIO 5

Queen of the Roses
HILDEGARDE, star of Brown &
Williamson Tobacco Corp.'s Raleigh
Room With Hildegarde on NBC,
has been chosen Queen of the Roses
by the Society of American Flor-
ists. Award was made to her as
“person who did most to promote
roses in past year”, and presenta-
tion of 100 roses was made on
broadcast of program Oct. 23 dur-
ing National Flower Week. Hilde-
garde has presented roses to many
guests on program. Agency is Rus-
sel M. Seeds Co., Chicago.

Melody Inc. Formed
MELODY Inc., a $100,000 organi-
zation employing 25 persons to dis-
tribute wired music to hotels, res-
taurants and other businesses
throughout Dade and Broward
counties, Florida, has been organ-
ized by Frederick Merritt, vice-
president and general manager, and
A, Frank Katzentine, Miami attor-
ney and owner of WKAT Miami
Beach, who will be chairman of
the board. Its offices and studios
are at 1101 Lincoln Road, Miami
Beach. Operating 16 hours a day,
firm will distribute scientifically
programmed music from a library
of over 3,000 newly transcribed
pieces. Manager Merritt, of Louis-
ville, Ky., is on terminal leave as
colonel from AAF headquarters in
Washington and will revert to ci-
vilian status Dec. 6.

TATIONS Inc¢
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CANADIAN STATIONS,
CALLS AUTHORIZED

SEVERAL new stations and calls
have been assigned in Canada by
the Dept. of Transport:

New station at Sarnia, Ont., to
operate on 1070 ke with 5,000 w
day and 1,000 w night, has been
assigned call of CHOK. President
is H. M. Hueston.

New 5,000 w station on 1470 ke
is reported licensed to Sen. Alex-
ander Neil McLean at St. John,
N. B.

Daily newspaper, La Voix de
U'Est, published at Granby, Que.,
is reported licensee of new station
on 1450 ke with 250 w.

CKSB St. Boniface, Man., is ex-
pected to begin operations on 1250
ke with 1,000 w in early February.

CFGP Grande Prairie, Alta., has
moved from 1350 ke to 1050 ke us-
ing 1,000 w power.

CHLP Montreal has been au-
thorized to increase power from
250 w to 1,000 w and to shift fre-
quency from 1490 ke to 1150 ke.

CJPA is new call of local 250 w
outlet at Port Alberni, B. C., on
1240 ke, formerly listed as CKPA.

e1CHMoy
L2

RICHMOND
LOCATED MIDWAY
BETWEEN THE
NORTH AND SOUTH

IN 1944
RICHMOND

had o Metropolitan
Population of 263,449

In this Major Market

ust WMBG
NBCIN RICHMOND,VA.
5000 WATTS

New Noise Filter

SMALL device claimed to improve
radio reception, used on B-29s dur-
ing the war, will be included in
General Electric radio sets, accord-
ing to G. W. Frick, GE engineer.

Serving
The Third Largest Market
in the

Fourth Richest State

®
COLUMBUS
The Listening Habit of Central Ohio
®

Represented by
THE HEADLEY-REED CO.
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FANS, STARS HONOR

WFIL’S ANICE IVES

ANICE IVES, who conducts
Everywoman’s Club of the Air on
WFIL Philadelphia daily at 1:30
p.m., was honored by radio, stage
and screen stars and more than
500 women fans at a birthday
luncheon at Adelphia Hotel, Phila-
delphia, Oct. 19.

Nineteen representatives of na-
tional and local agencies and spon-
sors attended, and some listeners
were on hand from West Virginia,
Maryland, Delaware, New Jersey
and New York. One 84-year-old fan
came from Oklahoma.

Actor Ralph Bellamy, heading a
list of guest artists, complimented
Anice Ives on her program. Enter-
tainment was furnished by LeRoy
Miller, WFIL’s “morning madcap
impressario”; Jack Steck and his
Hayloft Hoedown gang with vocal-
ist Carol Wynne; the Sleepy Hol-
low Gang and Lew Carter. Gifts
for all guests were provided by
sponsors. Displays were arranged
by WFIL promotion department.

Representatives of New York
agencies included Miss Bernice
Gaines, Kenyon & Eckhardt; Miss
Linnea Nelson, J.  Walter Thomp-

son; Mrs. Alice Rick, director,
Consumers Relations  Division,
Rockwood & Co.; Miss Lucille

Sherwood and Mrs. Penelope Sim-
mons, Federal Adv. Agency; Miss
Miriam Traeger, Abbott Kimball
& Co.; Ray Nelson, Charles M.
Storm Co.; Abe Doris, Morris
Kellner, Stephen Machcinski and
William Wright, Katz Agency.
Philadelphia guests were Miss
Edith Ault, Abbotts Dairies; Miss
Mabel J. Jacobs, Royal Rinse;
Mrs. Anne Schlorer Smith, Mrs.
Schlorer’s Mayonnaise; Miss Clara
Zillessen, Philadelphia Electric Co.;
George Diffenback, advertising
manager, Abbotts Dairies; W. W.
Frazer 3rd and Donald C. Scott,
president and vice-president, Royal
Rinse; Howard Seberhagen, presi-
dent, Seberhagen Inec.

Tickets for luncheon were sold
out several weeks in advance,
mainly through use of air plugs and
mentions on Everywoman's Club.

Candidates Quizzed
SERIES of interviews, Know
Your Candidates, twice-weekly at
10 p.m., was started Oct. 23 by
KALL Salt Lake City in coopera-
tion with Junior Chamber of Com-
merce. Candidates in the city’s mu-
nicipal elections and primaries are
asked: “Why should you be elected
to office?” Earlier, Junior Chamber
members took part in KALL’s
Know Your City series, urging a
heavy registration and vote. Sta-
tion also sells time to all candi-
dates representing recognized po-
litical parties and groups. As an-
other public service feature, KALL
is cooperating with Salt Lake City
Ministerial Association in present-
ing transcribed “minutes of prayer”
at 1:15 p.m. daily, and has sched-
uled a weekly half-hour program
of religious musiec.

. 2——0f Monitoring Service

SHUT-INS RESPOND

To Griffin’s Description

DESCRIPTION of the work of
shut-ins in monitoring radio pro-
grams for Radio Reports Inc., New
York, broadcast by Alexander
Griffin, commentator, on WIP Phila-
delphia and Mutual, within a few
weeks brought 136 replies from
shut-ins interested in assignments
as monitors.

Mr. Griffin explained in his
broadcast that, on assignment from
Radio Reports, across the natien
“a little army of shut-ins” make
radio-listening a business. Their
job is to check on the uses of spot
commercials, to learn the trend of
commentators’ opinions, and to
gather other data wanted by clients
of Radio Reports. More monitors,
he said, are needed.

Cash rewards ‘“don’t amount to
much” he declared. “But in self-
satisfaction, and in the knowledge
that after all there is something
in life they can do, the rewards
are maybe intangible, but limit-
less.” Radio Reports said 10 new
monitors had been given assign-
ments as result of Mr. Griffin’s
broadcast and that 35 to 50 others
probably would be added from the
group.

KCMJ Construction

CONSTRUCTION of a one-story
nucleus desert-type building for
KCMJ Palm Springs, Cal., has
been started by Palm Springs
Broadcasting Co. on N. Indian Ave.
900 feet north of city limits. Build-
ing will include one studio and an-
nouncer booth, music library, en-
gineering maintenance shop and
recreation room. Additional studios
and offices are planned when WPB
building restrictions are removed.
Operating on 1340 ke, the 250-w
station will begin operations in
mid-December, according to Donald
C. McBain and Richard W. Joy,
co-owners. Mr. McBain is a United
Air Lines captain and former
technician-announcer; Mr. Joy is
a Hollywood free-lance announcer.
George Irwin has been appointed
station sales manager and Homer
Griffith Co., Hollywood, is sales
representative. Station has sub-
scribed to Standard Radio tran-
scription library and UP leased
wire services.

Vets Return

SERVICEMEN are returning to
Canadian radio stations in con-
siderable numbers. Of 173 formerly
with CBC and in the Canadian
armed services, 44 have returned
to their posts at the CBC in various
parts of Canada, including senior
engineers, producers and an-
nouncers. A number of stations
have most of their former staffs
back.

AN ALL-TSCATIKOWSKY program will
be presented by Andre Kostelanetz on
CBS8 ‘*“Music of Andre Kostelanetz”
show Nov. 15.

T me |
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. . . the international
[11 2
squeeze-box

Many nationalities had a hand in
the development of the accordion or
“squeeze-box.” In the late 18th Cen-
tury, the Chinese mouth organ was
imported into Russia. A Danish sci-
entist working in Russia became
interested in the free reed of the
Chinese instrument, and applied the
same principle to an organ he was
constructing. From the Dane’s ex-
periments, a German conceived the
idea for the first concertina, made
in 1822. Seven years later, an Aus-
trian put a keyboard on the concer-
tina and it became an accordion.

The super mouth organ

The early concertinas worked on ex-
actly the same principle as the mouth
organ, with a bellows furnishing the
air rather than the player’s mouth.
At each end of the bellows was an
endboard furnished with knobs
which admitted air to the reeds when
pressed. As in the mouth organ, a
different note was produced when
the direction of the air flow was
reversed.

It’s all keyed up

The ordinary accordion, with from
5 to 50 keys, is a folk instrument.
The 20th Century piano accordion,
with a piano keyboard for the right
hand and bass harmony keys for the
left, is for the accomplished mu-
sician only.

The fine tonal gradations of the ac-
cordion, and its soft but penetrating
timbre, are recorded with the utmost

fidelity by:
VERTICAL CUT RECORDINGS!

Free reprints of this series of 25 ad-
vertisements, each dealing with a
different musical instrument, may
be obtained in booklet form from:

Electrical Research Products
Division

OF
Western Eleciric Company

233 BROADWAY, NEW YORK 7, N. Y.
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TOPS IN
“HEARTLAND”

In the “Heartland” you'll find
some of the richest, busiest farms
of the midwest, plus important
industries including meat packing
plants, corn processing, soybean
and sugar beet factories. Produc-
ing food for a hungry world has
naturally increased the “‘spend-
able” income at home.

TOUCH "HOME" WITH KGLO
293,080 Radio families.in the area
are reached by the friendly voice
of KGLO. Tell them . . . sell
them . . , put KGLO on your
station list.

'Use KGLO and WTAD

Quincy, 1llinois
A Natural Combination

MASON CIT
owa

1300 K.C. 5,000 Watts

CBS Affiliate

Weed & Company, Rep.
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Hearing
(Continued from page 15)

intervention and the enlargement
of the issues in such hearings, sup-
ported by appropriate engineering
studies to show such objectionable
interference, as defined by the Com-
mission’s Standards of Good Engin-
neering Practice. All such petitions
will be given careful consideration
by the Commission.”

The Commission divided the hear-
ings into three groups, the first
four hearings listed constituting
Group A, the next nine constituting
Group B, and the remaining 48
constituting Group C. Under Group
A were placed new applications
which require consolidation with
others upon which hearings have
been held but on which no final
action has been taken. Thus, in the
first hearing designated it will be
seen that a new application for a
station on 1240 ke is consolidated
with four other applications upon
which hearings have been held. In
the second hearing listed, two new
applications in the Nashville area
are combined with four others; in
the third hearing, three new appli-
cations are combined with two
others; in the fourth, one new ap-
plication is combined with four
others.

Under Group B the Commission
consolidated for hearings new ap-
plications with others which have
been designated for hearing but on
which no hearings have been held.
Thus, in the fifth hearing listed

‘four new applications seeking the

frequency 1250 ke are combined
with one application which has been
designated for hearing. The suc-
ceeding eight hearings also list the
new applications prior to the older
applications with which they are
consolidated. o

Under Group C, which represents
the bulk of the hearings designated,
the Commission consolidated new
applications which are in conflirt
with each other and upon which no
action has been taken.

In addition to the applications
included in the hearings designated,
the Commission will probably con-
solidate any new applications filed
which are in conflict with those
listed. But once the hearings have
been held, it was learned, there can
be no assurance the case can be
reopened and the individual appli-
cations will have to be examined
on its merits,

The list of hearings follows:

Group A

Star Broadcasting Co. Inc. (Bl-P-
3979), Geneva, New York; for new sta-
tlon on 1240 ke, 250 watts, Unlimited.
To be consolidated with the following:
The Finger Lakes Broadcasting System
(Docket No. 6604), Geneva, N. Y.
WARC, Inc. (Docket 6605), Rochester,
N. Y., Rochester Broadcasting Corp.
(Docket 6606), Rochester, N. Y.; Seneca
Broadcasting Corp. (Docket No. 6607).
Rochester, N. Y.

Tennessee Radlo Corp., Nashville,
Tenn., for reinstatement of application
(Docket 6193) for new station on 1240
ke, 250 watts, U.; Murfreesboro Broad-
casting Service, Murfreesboro, Tenn.,
for new station on 1240 ke, 250 watts.
Unlimited tlme. To be consolidated
with: Nashville Radio Corp. (Docket
6108); Capitol Broadcasting Co. (Docket
6669), both for new stations at Nash-
ville. on 1450 kc. Tennessee Broadcasters
(Docket 6648); J. W. Birdwell (Docket

BROADCASTING e Broadcast Advertising

' 6649). All for new stations at Nashville

on 1240 kc. .
Donald-Flamm: (B1-P-4856); The Met-
ropolitan Broadcasting Service, both for
new stations at New York, N. Y, on
620 ke, 5 KW, U.; WAGE, Inc. (WAGE),
Syracuse, N. Y., 620 ke, 5 kw, unlimited
time, DA; WCAX Broadcasting Corp.
(B1-P-3961), Burlington, Vt..
620 kc, 5 KW, U; DA. To be consoli-
dated with: Newark Broadcasting Corp.
{Docket 6190), Newark, N. J., for & new
station on 620 ke, 5 KW, U.
Copper City Broadcasting Corp.
{Docket 6744), to be consolidated with:
Utica Broadeasting Co. Inc. (Docket
6140): Ronald B. Woodyard (Docket
6683); Utlca Observer Dispatch, Inc.
(Docket 6043); Midstate Radlo Corp.
(Docket 6141). The application of Cop-
per City Broadcasting Corp. for a
new station at Rome, N. Y., on 1450 kc,
250 watts, unlimited. The remaining
four applications are for new stations
at Utlca, N, Y., for 1450 ke, 250 watts.

Group B

Northern Broadcasting Co. Inc.
(WSAU) (B4-P 3656), Wausau, Wis,, for
construction permit to change fre-
quency to 1250 kc; Midwest Broadcast-
ing Co. (B4-P-3748), Milwaukee, Wis.,
for a new station on 1250 kc with-5 KW.
Farnsworth Television & Radlo Corp.
(WGL), Ft. Wayne, Ind., change
frequency to 1250 kc and increase Pow-
er to 1 KW. Virginia-Carolina Broad-
casting Corp., for a new stitlon on
1250 ke, 1 KW night, 5 KW-LS, Dan-
ville, Va., t0 be consolidated with: The
Wren Broadcasting Co. (WREN) .(Dock-
et 6703), which requests permission to
move from Lawrence to Topeka and in-
crease power on 1250 ke, to 5 KW,

Chronicle Publishing Co. Inc., Marion,
Indiana, for new station on 1230 ke,
250 watts, Unlimited; Booth Radlio Sta-
tions, Inc., Logansport, Ind. for new
statlons on 1230 kc. 100 watts. un-
limited. to be consolidated with: Volce
of Marion, (Docket 6773) fcr a new sta-
tlon at Marion, Ind., 1230 kc, 250 w.

Tri-County Broadcasting Corp., (BS-
P-3890) and Edisto Broadcasting Co.,
both for new stations in Orangeburg,
South Carolina, on 1450 k¢, 250 watts.
Unlimited tlme. to be consolidatzd
with: Observer Radlo Corp. (Docket
6763) and Orangeburg Broadcasting
Corp. (Docket 6764), both requesting
identical facilities.

The Constitution Publishing Co.
(tformerly Constitution Broadcasting Co.
Docket 8075), Atlanta. Ga.. New Mex-
fco Publishing Co. (B5-P-3932), Santa
Fe, New Mexico: Shenandoah Valley
Broadcasting Corp. (WSVA) (B2-P-
3753), Harrisonburg, Va.; Booth Radlo
Stations, Inc., Saginaw, Mich.; Feder~
ated Publications, Inc. (B2-P-4010),
Iansing, Mich.;+WJIM, Inc, Lansing,

Mich.; Montana Broadcasting and Tele-

vision Co., Anaconda, Mont., Pulitzer
Publishing Co. (KSD), 8t. Louis, Mo.;
Caprock Broadcasting Co., Lubbock,
Texas, to be consolidated with: Radlo-
phnne Broadcasting Ststion WOPI, Inc.
(WOPI). (Docket-6661), Bristol, Tenn. All
these applications request 550 kc.

San Bernardino Broadcasting Co. Inc..
San Bernardino, Cal., (B5-P-3908); Lee
Bros. Broadcasting Co. (KFXM), San
Bernardino; Nevada Radio & Television
Co. (B5-P-3832), Reno, Nev.. New Mex-
ico Broadcasting Co., (KGGM) (B5-P-
2918), Albuquerque, New Mexico: The
Star Broadcssting Co. Inc., Pueblo,
Colo., to be consolidated with: South-
ern Utah Broadcasting Co. (ESUB)
(Docket 6759), Cedar City, Utah. All
of these applicants request authority
to operate on 390 kc.

Atlanta Broadcasting Co. (B3-P-3835):
Chatham Broadcasting Co. (B3-P-4029).
both for new stations at Savannah, Ga.,
to operate on 1400 kc,- 250 watts, Un-
limited time, to be consolidated with:
A. C, Neff (Docket 6640), seeking identi-
cal facilities.

Fayette Assoclates, Inc. (B2-P-3876),
for a new station at Montgomery, W.
Va., to operate on 1400 kec, 250 watts.
Unlimited time, to be consolidated
with: Joe L. Smith, Jr. (Docket 6677),
for a new station at Charleston, W. Va..
1400 kc, 250 watts, unlimited time.

Thomaston Broadcasting Co. (B3-P-
3829), Thomaston, Ga., 1420 ke, 250
watts, U.; J. W. Woodruff, J, W, Wood-~
ruff, Jr,, and E, B, Cartlidge, Jr. d/b as
Columbus Broadcasting Co. (WRBL)
(B3-P-3986), Columbus, Ga.. 1420 kc,
5 KW, U.; Muscogee Broadcasting Co.,
Columbus, Ga., 1450 ke, 250 watts:
Chattahooche Broadcasting Co., Colum-
bus, Ga., 1460 kc, 1 EW; A, Frank Kat-
zentine (Docket 6705), Orlando, Fla.,
1420 k¢, 5 KW, U; Palm Beach Broad-
casting Corp. ((WWPQ), (B3-P-3968).
Palm Beach, Fla., 1420 k¢, 1 KW U. To
be consolidated with: City of Sebring.

(Continued on page 82)
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WT Quincy, 1.

Dominates a Rich
Town-Farm Market

The Hooper Station Listening In-
dex, Fall, 1944 shows WTAD
overwhelmingly deminates the
Quincy Market with more listen-
ers than all other stations in the
area combined!

& LISTENERS ARE BUYERS

Bigger crops are being harvested
. .. industries are humming . . .
everyone has a pocketful of “buy-
ing power.” Sell your products
on the favorite dial spot, 930
K.C—WTAD!

Use WTAD and KGLO
Mason City, lowa
A Natural Combination

WTAD
°“'"°1gllinms .

930 K.C. 1,000 Watts

CBS Affiliate
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Henry Lohrey Packing Co.

KQV

Pittsburgh

GEORGE E. HALLEY

TEXAS RANGERS LIBRARY

HOTEL PICKWICK, KANSAS CITY 6, MO.

Hearing

(Continued from page 81)
Fla. (Docket 6696), Sebring, Fla., 1430
1 KW U,

Sabine Area Broadcasting Corp. (B3~
P-4011), Orange, Texas; WOOP, Inc.
(B2-P-3987), Dayton, Ohlo; Charlotte
Broadcasting Co. (B3-P-3847), Char-
lotte, N. C.; Burlington-Graham Broad-
casting Co. (B3-P-4026), Burlington,
N. C.; McClatchy Broadcastlng Co. (B5-
P-3800), Modesto, Cal.; United Broad-
casting Co. Imc,, (B3-P-3695), Mont-
gomery, Ala.; Roy A. Lundquist & D. G.
Wllde. (B5-P-4050), copartners d/b as
The B8kaglit Valley Broadcasting Co.,
Mount Vernon, Wash.; Gazette Co.,
Cedar Rapids, Iowa; Long Island Broad-~
casting Corp. (WWRL), Woodside, N. Y.,
James F. Hopkins, Inc. (Docket 6230),
Ann Arbor, Mich.; S8an Juaquin Broad-
casters, Inc.,, Modesto, Cal.; Pledmont
Carolina Broadcasting Co. Inc., Relds-
ville, N. C. These applications involve
the use of channel 1600 kc, and are to
be consolidated with: Capital City
Broadcasting Co. (Docket 6711), Des
Moines, Iowa; Capitol Radlo Corp.
(Docket 6712), Des Moines; Myron E.
Kluge, Earle E. Willlams and C. Harvey
Haas a partnership, d/b as Valley
gsr:%a)dcastmg Co., Pomona, Cal. (Docket

Arkansas - Oklahoma Broadcasting
Corp. (B3-P-4034); Donald W. Reynolds,
(B3-P-3772), both seek new stations at
Fort Smith. Ark.,, on 1230 Kkc, 250
watts, unlimited time.

Group C

James H, McKee (B2-P-3738); Capitol
Broadcasting Corp. (B2-P-3779) Chemi-
cal City Broadcasting Co. (B2-P-3841),
all request new stations at Charleston,
‘W. Va., to operate on 1240 k¢, 250 watts,
unlimited time,

Coast Ventura Co. (B5-P-3725); Ven-
tura Broadcasters, Inc. (B5-P-3807),
both request new statlons at Ventura,
Cal. to operate on 1450 kc, 250 watts,
unlimited time,

Huntington Broadcasting Corp.; (B2-
P-3741).  Greater Huntington Radlo
Corp., (B2-P-3826), both for new sta-
tions at Huntington, W. Va., 1450 Kkc,
250 watts, unlimited time.
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American Folk Music has found its way
into the hearts of our people every

where.

As American
Asthe HotDog

Music is a common language—yet
there is one form of music that’s
as purely American as the hot dog
or baseball.

— NN

Many of the American backwoods tunes |
—lullabies, cowboy songs, serenades, i
country airs and.such—are as well loved ,'l:
as many of the classics. Yes, folk music /,',

can be preity fine, even though played
on nothing more spectacular than har-
monicas or little brown jugs.

Today folk music enthusiasts are as thick
on Times Square as on the tall-grass
more than any other
medium, has given impetus to a great
American tradition in musie.

areas.

Remember that BMI controls exclusive perform.
ance rights in the largest catalogue of great
American Folk tunes.

Before you serve up a program of folk music—
consult your BMI INDEX.

Radio,

Broapcast Music.Inc.’

80 FIFTH AVENUE

October 29, 1945

I-"JFW YORK 19, N.Y.

Bay State Beacon, Inc,
Mitchell G. Meyers, -Reuben. E. .

heim and Milton H. Meyers (B1-] -3819)
Cur-Nan Co.; Templeton Radio Mtg
Corp. The first three applicants request
new stations at Brockton, Mass., 1450
ke, 250 watts, unlimited; the fourth re-
quests a new station at Boston, Mass,,
1450 ke, 250 watts, unlimited.

Bradford and Pihl (B4-P-3956); Rus-
sel E. Kaliher; both applicants request
stations at Bemidji, Minn., 1450 kc, 250
wn.tt.s unlimited.

combia Broadcasting Co. (B3-P-
3842) Gultport Broadcasting Co. Inc.:
Pape Broadcasting Co., all seek new
statlons at Pensacola, Fla., on 1450 Kkc,
250 watts, unlimited.

Glens Falls Broadcasting Corp. (Dock-
et 6702); Great Northern Radlo, Inc.
(B1-P-1404); Glens Falls Publicity Corp.
These applicants all seek statlons at
Glens Falls, N. Y, to operate on 1450
ke, 250 watts, unlimited time.

Bernard Lee Blum, Waterbury, Conn.:
Mitchell G, Meyers, Ruben E, Aronheim
and Mllton H. Meyers, Waterbury,
Conn.; Harold Thomas, Waterbury,
Conn. (B1-P-3951); Assoclated Elec-
tronic Enterprises, Woonsocket, R. I.:
H. Ross_Perkins and J. Eric Willlams.
d/b as Norwich Broadcasting Co. (Bl-
P-3870), Norwich, Conn. These five ap-
plicants request statlons respectively at
Waterbury, Conn.; Norwich, Conn., and
Woonsocket, R. I, all to operate on
frequency 1240 kc.

Valley Broadcasting Association, Inc.
(B3-P-3759), McAllen, Texas; Howard
W. Davis, (B3-P-3830), McAllen, Texas:
Radio Station XEEW, Ltd. (KEEW).
Brownsville, Texas; Red River Valley
Broadcasting Corp. (KRRV), Sherman,
Texas. All four applicants request
gr&:t}grity to operate on frequency

c.

Valdosta Broadcasting. Co., Valdosta,
Ga.; Hazlewood, Inc. (WLOF) (B3-P-
3973), Orlando, Fla. Both applicants re-
quest authority to operate on 950 kc.

Radlo 8ervice Corp. (KSEI) (B5-P-
3735), Pocatello, Idaho. for increase in
power on 930 kc to 5 KW, U.; Vancouver
Radlo Corp. (KVAN) (B5-P-3552), Van-
couver, Wash,, to change frequency
from 910 to 930 kc, and increase power
to_1 KW. unlimited time,

Penn Thomas Watson (WGTM) (B3-
P-3848), Wilson, N, C.; Eastern Carolina
Broadcasting Co. (WGBR) (B3-P-3914),
G-ldshoro, N. .. Jonag Welland
{WFTC), (B3-P-3827), Kinston, N, C.:
Roanoke Broadcasting Corp. (WSLS).
Roanoke, Va.; Lynchburg Broadcasting
Corp. (WLVA), Lynchburg, Va. All these
applicants request use of frequency
590 ke

Volce of Augusta, Inc. (B3-P-3919):
The Augusta Chronicle Broadcasting
Co.; Savannah Valley Broadcasting Co.
All these are applicants for a new sta-
tlon at Savannah, Ga., to operate on
1340 kc, 250 watts, unlimited time.

El Paso Broadcasting Co.; Bleecker P.
Seaman and Carr P. Collins, Jr., d/b as
Seaman and Colling. These two are ap-
licants for a new statlon at El Paso.
Texas, on 1340 kc, 250 watts, unlimited.

Broadcasting Corp. of America, Indo,
Calif.; Richard T. Sampson, Banning,
Cal. These two are for new stations at
Indo and Banning, Cal., operate on
1400 kc, 250 watts, unltmlted time.

Radlo 8Sales Corp.,, Twin Falls, Idaho:
Jessica L. Longston, Burley, Idaho.
These are applicants for new stations
at Twin Falls and Burley, Idaho, both
to operate on 1450 kc, 250 watts, un-
limited.

C. L. Pursley and Louise Patterson
Pursley, d/b as Pursley Broadcasting
Service (B3-P-3745); H. O. Jones, Wm.,
E. Jones and James O. Jones, & co-
partnership, d/b as WGCM Broadcast-
ing Co. (B3-P-3698); WLOX Broadcast~
Ing Co. The first application is for new
stations at Moblle, Ala., to operate on
1490 kc; and the last two are applicants
for Blloxi, Miss., to operate on 1490 kc.

Crescent Broadcssting Corp., Shen-
andoah, Pa.; The Patriot Co., Harris-
burg, Pa. These are applicants for sta-
tlons at Shenandoah and Harrisburg.
Pa., both request the frequency 580 kc.

KOVO Broadcasting Co. (KOVO), Pro-
vo, Utah, (Docket 6739), to change fre-
quency to 960 kc, and increase power
to 1 KW.; United Broadcasting Co., for
a new station at Ogden, Utah, on 950
ke, 250 watts, unlimited time; both ap-
plicants request frequency 960 kc.

Peninsula Broadcasting Co. (WBOC)
(B1-P-3786); Eastern Shore Broadcast-
Ing Co. (B1-P-3751). The former requests
I KW, unlimited time, on 960 Kc, at
Salisbury, Md., and the latter requests
500 watts day, on the same frequency
at Preston, Md.

Cedar Raplds Broadcasting Corp. Inc.
{B4-P-3970); Radlo Corp. of Cedar
Rapids; Muscatine Broadcasting Co..
Moline Dispatch Publishing Co. The
first two applicants request new sta-
tions at Cedar Rapids, Iowa, to operate
on 1450 kc, 250 watts, unlimited time:
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(BI-P-3983) :
Aron.

Muscatine Broadcasting Co. requests a
new station at Muscatine, Iowa, to op-~
erate on 1450 kc._Moline Dlspatch Pub-
lishing Co. requests 'a new station -at
Moline, Ill, to operate.on 1450 ke.

John L. Plummer {B3-P-3798); J. O.
Emmerlch (B3-P 3805), Iddo K. Corkorn
(B3-P-4033 These three applicants
seek a new station at Bogalusa, La., to
operate on 1490 ke, 250 watts, unlimited
time.

Murray L. Grossman, tr/as The Dan-
bury Broadcasting Co. (B1-P-4017); The
Berkshire Broadcasting Corp.; Torring-
ton Broadcasting, Inc. The first two
applicants request a new station at
Danbury, Conn,, the third is for a new
station at Torrmgton. Conn., to operate
on 1490 kc, 250 watts, unllmlted time:
the third for the same frequency at
Torrington, Conn.

Meadville Tribune Broadcasting Co.:
H. C. Winslow; Times Publishing Co.
(B2-P-3773). The first two applications
are for new stations at Meadville, Pa.,
on 1490 ke, 250 watts, unlimited time.
The third for a new station at Erle, Pa..
on 1490 kc, 250 watts, unlimited time.

Roderick T. Peacock, Sr. tr/as Day-
tona Beach Broadcasting Co.; Wade R.
Sperry, Edgar J. Sperry and Josephine
T. Sperry, a co-partnership, d/b as Day-
tona Beach Broadcasting Co. Both ap-
plications are for a new station at Day-
tona Beach, Fla., on 1340 kc, 250 watts.
unlimited time.

Old Pueblo Broadcasting Co.; Sun
County Broadcasting Co., appllcant.s
for a new station at Tucson, Ariz, to
operate on 1340 kc, 250 watts unlim-
ited time.

Smoky Mountain Broadcasting Co.
{B3-P-3777); Clarence Beaman, Jr. tr/as
East Tennessee Broadcasting Co. Both
are applicants for a new statlon at
Knoxvlille, Tenn. to operat,e on 1340 kc,
250 watts, unlimited t

Peterson & Co. (Bz-P-3984), The Cen-
tral Kentucky Broadcasting Co.; Gar-
vice D. Kincald. All three are appllcants
for a new station at Lexin Ky. to
(t)&elrate on 1340 kc, 250 watts, unllmlted,

e.

Central Broadcasting Corp.; Howard
W. Davis, tr 88 The Walmac Co. Both
are applicants for a new statlon at
Corpus Christl, Texas, to operate on
1230 kc, 250 watts, unlimited time.

Syracuse Broadcn.stmg Corp.
Syracuse. N, WLEU Broadcasting
Corp. (WLEU), Erle Pa. Both appli-
cants seek the use of frequency 1260 kc.

Kentucky Broadcasting Co., Lexing-
ton, Ky.; P. C. Wilson, Canton, Ohlo:
Cleveland Broadcasting Co. Inc. (B2-
P-4058), Cleveland, Ohlo; Scripps-How-
ard Radlo, Clevelsnd Ohlo Walter A.
Graham_ (B3-P-4059), Tlpton. Ga. All
five applications are for new stations in
the communities listed, and all seek
the use of frequency 1300 kc.

Edgar T. Bell (B4-P 3812) (New),
Peoria, 1., 1350 ke., 1 KW, U; Central
1. Radio orp. (B4P3911) (New),
Peoria, Ill., 1340 ke, 250 watts, U.:

WJPS, Inc. (B4-P-3923) (New), Evans-
ville, Ind., 1330 ke. 1 KW, U; Tri-State
Broadca.stmg Corp (New), ‘Evansville,
Ind., 1330 kc, 5 KW, U.; Booth Radlo
Statlons, Inc. (New). l"‘llnt Mich., 1330
ke. KW, U.; Wabash Valley Broad-
ca.stlng Corp. Terre Haute, Ind., 1350
ke, 5 KW, U.

Beaver Count Broadcasting Corp.
(New), Beaver Falls, Pa.; McKeesport

d ., McKeesport, Pa., Booth
Radio Statlons, Inc., Lansing, Mich.
All three applicants request use of fre-
quency 1360 kc.

F. M. Radlo and_Television Corp.
(New), San Dlego, Cal., 1370 kc, 500
watts night, 1 KW-1LS, U,; Broadcasters,
Inc. (New), San Jose, Cal., 1370 kc,

WELI

NEW HAVEN, CONN.
960 Kc_ 1000 W-Days

500 W-Nights
Associated with
WSYR WTRY WKNE

Representatives:

HEADLEY-REED CO.
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1 KW U; United Broadcasting Co. (BS-
P-4061), San Jose, Cal, 1380 kec., 250
watts, U.; DeHaven, Hall and Oates
(New), Salinas, Cal., 1380 ke, 1 KW, U..
Valley Broadcnsr.mg Co. (B5-P-4015).
Stockton, Cal., 1380 ke, 1 KW, U.; Cen-
tral Cal. Broadcasters, Inc. (KRE) (BS5-
P-3982), Berkeley, Cal., 1380 ke, 1 KW,
U. All siv applications are interrelated.

Southern Media Corp. (New), Coral
Gables, Fla.,, PFt. Lauderdale Broad-
casting Co. (B3-P-3785), Ft. Lauderdale.
Fla. Both applicants request the use
of 1400 ke.

Old Dominlon Broadcasting Corp.

(B2-P-3978), Lynchburg, Va.. Blue
Ridge Broadcasting Corp. (B2-P-2917),
Roanoke, Va.; Pledmont Broadcasting

Corp. (WBTM), Danville, Va., John M.
Rivers (WCSC), Charleston, 8. C. All
four applicants request authority to
operate on 1390 kec.

Central Broadcasting Co. (B4-P-3809):
Wisconsin State Broadcasting Co. (B4-
P-4039). Both applications are for a
new station at Madison, Wisc., to op-
erate on 1480 ke.

Permain Basin
(B3-P-4022); Wendell Mayes, C. b
Woodson and J. 8. McBeath (B3-P-
3901 d/d as Odessa Broadcasting Co.:
Ben Nedow, t/r as Ector County Broad-
casting Co.; Dorrance D. Roderick (B3-
P-4038). All four applications are for
new stations at Odessa, Texas, to op-
erate on frequency 1450 ke.

Albany Broadcasting Co. Inec. (B1-
P-3945), Albany, N. Y.; Fort Orange
Broadca.sr.mg Co. Inc. (B1-P-4020), Al-

ny, N. Y., WHEC, Inc. (WHEC)
(Bl -P-3976), Rochester, N. Y. All three
applications request the frequency
1460 ke.

Golden Gate Broadcasting Corp.
(KSAN). (B5-P-3913), San Francisco;
Calif. 1460 kec, 1 KW U.; California
Broadcasting Inc. (B5-P-4076), Bakers-
fleld, Cal., 1460 kc, 1 KW, U.; Bakers-
field Broadcasting Co. (New), Bakers-
field. Cal., 1490 Kkc, 250 watts, U.:
John Miner, Taft R. Wrathall and
‘Grant R. Wrathall, d/b as Monterey
Bay Broadcast Co, (New), Santa Cruz.
Cal., 1460 ke, 500 watts, U,; Cascade
Broadcasting Co. Inc. (KTYW) (B5-P-
3889), Yakima, Wash., 1460 ke, 1 KW,
U.:. Amphlott Prmr.lng Co. (B5-P- 3912)
San Mateo, Cal. 1490 kc, 250 watts,
Luther E. Gibson (B5-P-2787), anlejo.
Cal., 1490 ke, 250 watts, U; San Jose
Broadcasting Co. (B5-P-3921), Ban Jose,
Cal., 1500 kc, 1 KW, U. All eight ap-
plications are interrelated.

Albert S. Drolich and Robert A, Dro-
lich, d/b as Drolich Bros. (New), Flint,
Mich.; Booth Radi> Stations Inc. (New),
Grand Rapids, Mich.; Methodist Radio
Parish Inec. (BZ-P-3836). Flint, Mich.
The first two applicants request 1470 ke,
and the third requests 1500 kc.

The Chesapeake Radio Corp. (New).
Annapolis, Md.; Nied and Stevens
(New), Warren, Ohlo; Daily Telegrabh
Printing Co. (WHIS), Bluefield, W. Va.
The frst 4stwo applications request
1440 ke., S increase in power on
same frequency.

George A. Ralston and Jerry C. Mil-
ler, d/b as Flgin Broadcasting Co.
(B4-P-3833), Elgin, Ill.; Willlam L.
Klein (New), Oak Park, Ill.; Sidney H.
Bliss, t/r as Beloit Broadcasting Co.
(New), Belolt, Wis. All three applica-
tions request 1490 kc.

Paul . Spearman, Jackson, Miss.:
Chas. H. Russell, W. B. McCarty, T. E.
Wright and C. A, Lacy. a Itd. partner-
ship, d/b as Rebel Broadcasting Co.
(B3-P-3755), Jackson, Miss.; Capitol
Broadcasting Co. Inc. (WRAL), Raleigh,

Broadcasting Co
C
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Two Microphones Are Used to Pick Up

Trumanr’s Speech on Universal Training

FOR THE FIRST time only two
mirophones were used in the
House Chamber to pick up a four-
network Presidential broadcast
last Tuesday when President Tru-
man urged a joint session of Con-
gress to adopt universal training
legislation. = On the rostrum in
front of the President were four
microphones—one for the public
address system, one for the movie
newsreels and the other two for
radio. )

No call letters were permitted
on the microphones, although
American, CBS, Mutual and NBC
each was permitted to place a
stand microphone with call letters
attached in the center aisle of
the floor to pick up applause. CBS
and NBC engineers handled the
assignment for all networks and
stations which aired the Presiden-
tial broadcast.

When the President was to
speak Saturday at Central Park,
New York, five microphones were
to be used—two for broadcast, one
for newsreels and two for the
public address system.

A new public address micro-
phone is to be installed in the

N. C.; 8. E. Adcock, tr/as Stuart Broad-
casting  Co. (WROL) (B3-P-3616),
Knoxville, Tenn.; Virginla Broadcasting
Corp. (B2-P-3964), Roanoke, Va.; Wich-
ita Broadcasters (KWFT), Wichita Falls.
Texas: Durham Radio Corp. (WDNC)
(B3-P-3170), Durham, N. C. All these
applicants seek authority to operate
on 620

Scrlpps-Howard Radlo, Inc. (WCPO)
(B2-P-3898), Cincinnati, Ohio; Queen
City Broadcasting Ine. (New), Cincin-
natl, Ohio; American Broadcasting
Corp. (WLAP), Lexington, Ky. All three
applications seek authority to oberate

on 630 kc.

WSAV Inc. (WBAV) (B3-P-3679), Sa-
vannah, Ga.; Atlantic Coast Broad-
casting Co. ( (B3-P-3752),
Charleston, S. C. Both stations seek the
frequency 630 ke.

Wichita Broadcasting Co. Inc. (B4-
P-3747); Ajlr Cap tal Broadcasting Co.
Inc. (B4-P-3769); itchita Beacon
Broadcasting Co. (B4-P-3963); Adelaide
Lillian Carrell: KAIR Broadcasting Co.
Inc.; KTOP Inc. (B4-P-3727); Emporia
Broadcasting Co. Inc. (KTSW) (B4-P-
3457). The first flve applications request
new stations at Wichita, Kans., on 1490
kec; Station KTSW requests a change
of frequency from 1400 to 1490 kc;
KTOP Inc., requests 1400 ke, continu-
gent upon a grant of the application of
KTSW from 1400 to 1490 kc.

GRYSTAL C0.
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House Chamber following last
Tuesday’s talk. At the beginning
there was considerable feedback,
some of which was picked up in
the broadcasts and newsreels.
Heretofore a battery of micro-
phones has been in front of the
President when he spoke on Con-
gress, two for each network as
well as individual microphones for
the various newsreel services.
First call letters were taken
from the mikes, then the number
reduced to the minimum. On all
presidential broadcasts in the fu-
ture only two microphones will be
used for radio, according to J.
Leonard Reinsch, radio adviser to
President Truman and managing
director of the Cox stations, WIOD
WSB WHIO. Mr. Reinsch devel-
oped the two-microphone technique
for the White House before the
late President Roosevelt’s death.

COMMERCIAL RADIO
IS SEEN FOR JAPAN

A COMMERCIAL network in
competition with the government-
controlled Radio Tokyo will be
permitted in Japan, according to
a copyrighted article in the New
York Herald-Tribune last week.
Allied authorities have planned
the move with a view to stimulat-
ing private enterprise in radio,
providing ‘that commercial inter-
ests must not create a monopoly
of stations or programs,” Frank
Kelley wrote in the Tribune.

The Japanese government is
sponsoring the project through its
Board of Communications, said the
article. According to the report,
financial backers and stockholders
would be 24 radio and electronics
manufacturers, five magazines,
three theatrical and motion pic-
ture companies, two phonograph
record companies and eight lead-
ing department stores.

Equipment is hoped to be im-
ported from the U. S., Mr. Kelley
said, with two ten kw transmitters
for shortwave programs within
Japan and long wave transmitters
of the same power at Tokyo, Na-
goya, Fukuoka and Saporo. He
added they hope to carry FM and

television programs also in the
future.
_Mr. Kelley said that. network

backers have expressed a desire
either to import American receiv-
ers or to obtain copyrights for
their manufacture in Japan. Ex-
perimental television is planned
this year with Allied permission,
according to the article.

CKTS Licensed

CKTS is call for new station at
Sherbrooke, Que. Station has been
licensed to the Telegram Printing
& Pub. Co. and will operate with
250 w on 1240 ke. Station will be
housed in same location as CHLT
Sherbrooke, a French-language
station, and will use one of the
CHLT antenna towers.
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Mississippl's cash is clinking
in the coffers—and getting
louder and louder—as alert
advertisers are aware. With
a cash income in 1944, 125
per cent over that of 1939,
28 per cent over 1942, and
10 per cent over 1943—
Mississippi is a ready market
for what you have to sell.
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growing, improving market.
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coverage of stations outside of New
York would be increased, it
stated, was not borne out by the
data.

One the basis of all the data,
there would be little difference be-
tween the two proposals in average
coverage of stations in the area.
However, the Commission noted,
“the CBS proposal does have some
advantages over the Commission
proposal so far as interference
within the 1000 uv/m contour is
concerned. Under the CBS pro-
posal, there are only three in-
stances where interference will
occur within the 1000 uv/m con-
tour whereas under the Commis-
sion’s proposal there are nine such
instances.”

In adopting the CBS proposal
for Area I, the Commission pointed
out that the plan will not be fol-
lowed “in anv hard and fast man-
ner” but will be used as a guide to
the overall pattern to be adopted
in licensing FM stations in this
region. The channels available for
assignment in the various cities in
Area I, as proposed under the CBS
plan, are identical to those shown
in a comparison of the CBS and
FCC plans in the Oct. 22 issue of
BROADCASTING.

The Cemmission’s action on new
stations virtually amounted to a
notification to 64 applicants that
each wll be assigned an FM fre-
quency. It enables them to proceed
with plans for studios, program-
ming, and production but does not
permit applicants to place orders
for transmitters or antennas until
channel assignments, power, and
area coverage have been deter-
mined.

Frequencies May Be Delayed

In view of the further processing
required, it appeared doubtful that
more than a few of the applicants
will be given specific frequencies
before the end of the year. The
Commission pointed out that each
application now has to be examined
for engineering data and a period

of 90 days given for filing supple- -

mentary
quired.

The procedure to be adopted with
respect to the conditional grants,
it was learned, will be substan-
tially as follows:

1. Each grantee will be advised
that his qualifications as a licensee
meet FCC requirements, that a
channel will be made available to
him, and that complete engineering
plans, if not already submitted,
are desired.

2. The Commission will then ex-
amine each application, check on
engineering plans, area to be
served, antenna to be installed,
transmitter location, ete.

3. A 90-day period will be
granted to file additional data re-
quired.

4. A construction permit will be
issued, including channel assigned,
power, and coverage area, Wwith

information, where re-

RCA Puts New Sets on Display;
Manufacturers Assail OPA

WITH several major manufactur-
ers charging that Office of Price
Administration controls are throw-
ing 180,000 employes in the parts
and set manufacturing industry
into idleness, RCA Victor last

‘Thursday displayed nine new table

models in Chicago, while two other
manufacturers canceled conven-
tions which had been called to pre-
sent new models.

At a special demonstration at the
Lake Shore Athletic Club Thurs-
day, H. A. Renholm, regional RCA
Victor manager, said the first table
models had come off assembly
lines at firm’s Bloomington, Ind.,
plant and initial shipments were
expected to begin this week. Con-
soles will follow in November, he
added. A week earlier RCA Victor
headquarters in Camden, N. J. told
BROADCASTING the firm was unable
to quote prices to dealers. distribu-~
tors and consumers because definite
costs of components were not avail-
able [BROADCASTING, Oct. 22].

Meanwhile Rep. Hartley (R-
N. J.) introduced on Thurscfay a
bill to curtail reconversion pricing
powers of OPA.

OPA Denounced

These developments came to light
last week as the House Select Com-
mittee to Investigate Executive
Agencies issued a denunciation of
OPA in a report charging ‘the
policy of adherence to rigid for-

standard for antenna height fixed
at 500 feet for 20 kw power.
Under the rules and regulations
adopted for FM, a construction
permit calls for commencement of
construction within 60 days of is-
suance and a maximum of six
months thereafter for completion
of construction and beginning of
operations. Stations will then be
permitted to conduct equipment
tests for a period up to three
months but licenses will be issued
before proof of performance is is-
sued, in which case proof must be
submitted within a year of the
issuance of the license. This re-

.quirement will not apply to com-

munity stations.

All but 10 of the 64 grants were
made to existing standard stations.
Of the total, 55 are for metropoli-
tan, seven are for “metropolitan,
possibly rural,” and two are for
community stations. Largest num-
ber of grants was for North Caro-
lina with 10. Second largest was
Texas with seven.

In announcing its action, the
Commission pointed out that chan-
nels remain available for additional
stations in each of the communities
in which grants were made. This
bears out earlier indications that
first actions would be taken where
the supply of frequencies is suffi-
cient to take care of applications.
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mulas has retarded reconversion,
prevented production, especially in
low-priced commodities, has re-
stricted opportunity for full em-
ployment and has at least in some
instances actually caused prices of
cost-of-living commodities to rise.”

Chicago radioc manufacturers
added to their charges against OPA
for limiting ceiling prices the re-
sponsibility of throwing “thou-
sands” of employes out of work. .

R. C. Cosgrove, president, Radio
Mfgrs. Assn, and vice-president
and general sales manager of Avia-
tion Corp. (including Crosley Corp.,
Cincinnati), estimated that 180,000
employes in the radio industry
would remain idle until. OPA can
offer adjustment on price ceiling
for parts and sets.

“We at Crosley should have pro-
duced 40,000 sets last month,”’ said
Mr. Cosgrove. “We produced none.
We should have 5,000 people at
work. We have 500.”

A. S. Wells, chairman of the
RMA Reconversion Committee and
board chairman of Wells-Gardne.
Co., Chicago, asserted that OPA is
attempting to put “five gallons of
water into a gallon and it won’t
work”, Hls company is operating
with only a skeleton staff, instead
of 1,800 normally employed.

Comdr. E. F. M~Donald Jr., pres-
ident of the Zenith Radio Corp., re-
ported 100 persons working instead
of a normal 5,000.

Frank A. Hiter, executive vice-
oresident of Stewart-Warner Corp.,
reported no production. Richard
Garver, vice-president of Admiral
Corp., and S. Freshman, general
sales manager of Belmont Radio
Corp., Chicago, expressed similar
views, although Mr. Freshman said
Belmont hopes to get into produc-
tion shortly. Parts manufacturers
declined to comment but one said
that OPA ceilings are ¢Xkilling the
industry”.

Meanwhile both the parts and
sets manufacturers were awaiting
OPA regulations which were prom-
ised some weeks ago. Even if ceil-
ings announced Oct. 11 [BRroAD-
CASTING, Cct. 15] were sufficient,
manufacturers declared they can-
not go ahead until the OPA issues
regulations. When OPA announced
increase factors Oct. 11, the an-
nouncement said regulations would
follow immediately. At OPA late
last week, however, officials stated
that the regulations hadn’t been
“cleared” and that it may be an-
other 30 days before they're out.

In face of new developments,
Galvin Mfg. Corp., Chicago, plans
to cancel its 1946 convention, ac-
cording to Victor Ervine, advertis-
ing manager. A “mail” convention
will be conducted with d:stributors
receiving illustrations and copy on
“pilot” runs of 1946 models. Galvin
had planned to display the models
at its convention.

Zenith postponed its convention
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to “sometime” in December, con-
tingent upon some production by
then. If, however, parts manufac-
turers are unable to supply equip-
ment, Zenith’s 1946 meeting prob-
ably will be callled off, officials said,
since there’ll be no models to show.

Committee Report

In its report, which was unani-
mous, the House Select Committee,
of which Rep. Howard W. Smith
(D-Va.) is chairman, said “the pol-
icies being pursued by the OPA
compels it to conclude that impor-
tant revisions of these policies must
take place if orderly and speedy
transition of industry from its war-
geared status to the resumption of
full peacetime production is to be
achieved.”

Legitimate radio manufacturers
in prewar days produced table
models to sell at retail prices of
$19.50 to $24.95, the report con-
tinued, charging that “OPA denied
increases to enable domestic man-
ufacture of such radios but ap-
proved an in-line price of $44.95 for
radios of the same class which, it
appears, were assembled in Cuba.”

The committee recommended
that Price Administrator Chester
Bowles formulate and immediately
place into effect a policy which will
permit commodities to be priced by
their producers at levels which in
the light of accepted standards of
accounting will reflect current costs
of production plus & normal prewar
margin of profit. The committee
also urged that except where mo-
nopolistic control of supply exists,
price control be suspended.

“Industry has complained so un-
animously and bitterly of the ef-
fects” of the Maximum Price Regu-
lation “on the reconversion pro-
gram and on the effort to produce
low-cost goods, that your Commit-
tee is apprehensive that this policy
is a definite deterrent to the all-
important program of reconver-
sion,” the report concluded. It was
signed by Chairman Smith and
Reps. Delaney (D-N. Y.), Peterson
(D-Ga.), Voorhis (D-Cal.), Hartley
(R-N. J.), Jennings (R-Tenn.) and
Hoffman (R-Mich.).

In a letter to Chairman Smith
Thursday, Chester Bowles, OPA
administrator, charged that the
committee’s recomm endations
would, if carried out, “bring about
the rapid and disastrous collapse of
price control”, He charged that the
findings were based on testimony
of retailers and a few minor manu-
facturers and did not cover the
overall reconversion problem.

Questionnaires

UNCHANGED from last year’s
forms, questionnaires on employes’
compensation were mailed last
week to all stations and networks
by FCC. Information sought in-
cludes number of employes by
classes and amount of compensa-
tion for each typical work week of
Oct. 15. Contemplated changes to
show regular time and overtime
[BROADCASTING, Oct. 16] were not
made. Questionnaires must be re-
turned by Nov. 15.
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Proposed FCC Dccision Denics
Renewal of License to WORL

CHARGING concealment of own-
ership and filing of false informa-
tion regarding acquisition and
transfer of stock, the FCC last
week adopted a proposed decision
denying renewal of license to
WORL Boston, owned by former
Federal Radio Commissioner Har-
old A. Lafount and Sanford H.
and George Cohen, counsel for the
Arde Bulova interests.

A period of 2) days is given the
station to file protest and request
oral argument to present evidence
to show why the decision should
not be final.

In a 16-page decision on the case,
on which hearings were held in 1944
on the qualifications of the appli-

cant to continue’ operation of the’

station, the Commission found that
700 shares or 70% of the class B
voting stock in the facility was
assigned and delivered to Mr. La-
fount in 1937, of which 300 shares
were for the Cohen brothers but
were held in the name of Robert C.
Nordblom, a former stockholder in
the station. The transfer of these
300 shares was not reported to the
Commission until six years later,
according to the decision.

in 1943

Later the Cohens acquired title
to the remaining 300 shares in the
station but withheld the informa-
tion from the Commission for sev-
eral years. Mr. Lafount testified
that he had caused the first 300
shares to be reissued in Nordblom’s
name until he could determine how
the Cohens wanted it divided among
them. Shortly afterward, it was
brought out, Mr. Lafount was ad-
vised that Mr. Nordblom was dis-
satisfied with the transaction and
the Cohens thereupon decided they
would not take the stock in their
names until the matter was settled.

Not until the fall of 1943, when
all claims had finally been dis-
posed of, did the Cohens permit
the transfer of the shares to be
made on the books in their name,
they testified.

The owners of the station con-
tended that neither the acquisition
of stock by them nor their activi-
ties in the management and control
of the station constituted a trans-
fer of control within the meaning
of Section 310(b) of the Communi-
cations Act. They argued that “con-
trol” exists only when more than
50% of the outstanding voting
stock is acquired by any one indi-
vidual and that the purchase of the
700 shares in 1937 were two sepa-
rate and distinct transactions.

Regarding this contention, the
Commission held that control “is
not limited to the ownership of
a majority of the voting stock of
a corporate licensee. It also in-
cludes physical operation and con-
trol of a station, its facilities and
policies. . . . Such control has been
exercised by Lafount and the Co-

Transfer
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hens ever since their purchase in
March, 1937, without the consent
of the Commission, in violation of
Sertions 301 and 310(b) of the
Communications Act of 1934, as
amended. The experience of the
applicant’s principals in radio sta-
tions indicates they knew or should
have known the import of these
sections.”
No Regard for Rules

The Commission declared that the
applicant not only failed to apply
for consent to the transfer of con-
trol resulting from the change in
owership of the 700 shares of vot-
ing stock in 1937 but also concealed
the majority transfer of the class
B voting stock, “and reported their
other acquisitions in such manner
and at such times as suited their
particular purposes and conven-
iences without regard to rules and
regulations of the Commission.”

The decision stated that in 17
reports and applications filed sub-
sequent to 1937 the principals
knowingly  misrepresented _ the
owner of the 300 shares to be Mr.
Nordblom; that two transactions
in 1938 involving transfer of 200
shares of stock to Arde Bulova
and the transfer of this stock to
Sanford Cohen were not reported;
that false reports were made to
show that the applicant was finan-
cially qualified to pay for improve-
ments requested in station facili-
ties, a statement showing cash in
bank as $25,000 when actually the

(Continued on page 86)

BOND

(Continued from page 18)

and Buy a Dream”, was written by
S-Sgt. Walter Meyer, AUS, as-

signed to Special Services at Kees-.

ler Field, Mississippi. It also is in
the Music for Millions as well as
Sing for Victory programs. Sgt.

Meyer at one time was an an-

nouncer.

Special Bond trains will be sent
on tours during the campaign,
providing interview and special
event programming for stations.
Trains will carry two or three
flat cars with latest U..S. war
equipment as well as captured
stuff, a baggage car and at least
one pullman. Radar, rockets and
other devices never before shown
to the public will be exhibited.

Army Ground Forces will have

two trains, Navy one and Marines .

one. under present plans. They
will tour 40 States and 500 cities as
far west.as Helena, Mont., and Den-
ver. Unusually heavy rail conges-
tion prevents West Coast exhibits.
Plans call for President Truman
to issue dispatcher’s orders setting
trains in motion Nov. 5. They
will leave from Washington, New
York, Baltimore, Richmond and
St. Louis. Army Service Forces
may have a sixth train.
~

600K C
EL PASO, TEXAS

First on New York's Dial...570

America’s Leading Independent Station

WKZ0, Kalamazoe, Michigan

. have heard nothing but com-
plimentary remarks about
AP from our Program De-
partmert. That's outitanding
these days.

John E. Fetzer
President and
Generai Manager

available through

PRESS ASSOCIATION, me.

30 Rockefeiler Floan
Meaw Yerk, M, ¥

Co.
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| factures and mineral
. The final count showed that 4,271,-

Census
(Continued from page 18)

terfere, however, with Bureau ef-
forts to obtain time through its
own force and through county farm
agents. For the most part the sta-
tions used were located in rural
areas or were known to have ex-
tensive farm followings.

This contact with farmers was
especially necessary because many
people had moved from farms be-
cause of military service or war
work. The war also complicated
the job of lining up enumerators
and they in turn faced special prob-
lems in carrying out the first war-
time enumeration.

Different Question

The 1945 set ownership data will
be roughly comparable with sim-
ilar farm radio ownership figures
collected during the 1940 decen-
nial census. The comparison will
not reflect the true increase in set
ownership, however, because a dif-
ferent question was asked.

In 1940 the enumerators asked
each dwelling if there was a radio
receiver in the dwelling. Thus, if
there were three radio-equipped
homes on a farm, the census data
show three radio homes.

The 1945 figures, however, will
show only the number of farms on
which there is a radio set, rather
than the number of farm homes.
If there were three homes on a
farm and all had radios, the 1945
data will show only one radio-
equipped farm instead of three as
under the 1940 set-up. Some excep-
tions to the 1945 rule were made

| in the case of certain tenant farm

operations in the South.
No questions were asked by 1945
enumerators as to the type or num-

. ber of receivers in the farm op-

erator’s dwelling. However, the
data will show the number of
homes in each county equipped
with electricity. Where county data
show more radio-equipped homes
than homes with electricity, a sim-
ple subtraction will give a good

. estimate of the number of homes

having battery sets.
Since farm set data will reveal

' radio ownership as of Jan. 1, 1945,

they naturally will not reflect the
rapid increase in receivers antici-
pated when manufacturers get into
full production late this autumn.

The 1940 decennial census in-

| cluded figures on population, hous-

ing, agriculture, business, manu-
industries.

000 or 60% of farm homes reported
radio ownership.

The over-all farm census figures
will show for the first time what
happens to a nation’s agriculture
during war. They will reveal what
farmers could produce when de-

| mand for their products was at a

peak and when they had available
the least amount of labor. The
whole project will cost between 13
and 14 million dollars.

First of the county figures com-
ing out of the Census Bureau, ad-
vance reports No. 1, show the num-
ber of farms, size of farm, crops

'

Amateur Calls and Areas Are Modified
To Prepare for Large License Issue

TO FACILITATE assignment of
calls to expected thousands of new
amateur broadcast stations, new
plan announced by the FCC last
week will increase call areas from
nine to ten and will also reassign
certain portions of present call
areas. System is approved by
American Radioc Relay League,
the “NAB” of amateur operators.

Not exceeding usual five symbols,
the calls will continue to be com-
posed of a numeral signifying call
area, preceeded by letters signify-
ing nationality and followed by let-
ters to complete the distinctive in-
dividual call. Full use of the prefix
K will be used in the continental
U. 8., rather than in outlying areas
only, when it becomes suitable to
do so upon lack of W combinations
in an area. -

Purpose of area reassignment is
to prevent call areas from dividing
within a particular state and to
make various areas more nearly
equal in amateur numbers.

Commission report stated: “It is
fully appreciated that most of the
amateurs who formerly held station
licenses and who obtain new ones
would prefer to be assigned their
former call letters and, while the
large number of amateur stations
renders it imperative to assign
calls systematically rather than on
a request basis, nevertheless the
Commission will continue its policy
of assigning the same call to the
station of the same amateur when-
ever appropriate.”

The statement continued to ex-

plain that the “principle has ap-

produced and selected classes of
livestock. The flow of county re-
ports is just getting under way.
It will be supplemented in the mid-
dle of November by advance re-
ports No. 2 covering facilities.
The No. 2 reports will provide
radio ownership data for the 8,097
counties. In the case of both series
the figures will be released as they
are tabulated, and will bear no
geographical relationship. When-
ever all the counties for a state

have been tabulated, totals will be’

released for that state.

Also in the No. 2 reports will be
figures on electrification of farms.
The electricity figures will include
breakdowns on types of electric
motors, telephone, mechanical re-
frigerators and washing machines.

In the 1945 farm census a farm
is defined as having three or more
acres; if less than three acres,
farm production valued at $250 or
more. The radio figures will not be
broken down by size of farms.

Next year the Census Bureau
will resume the business and manu-
factures enumerations which had
been abandoned during the war.
The business census will show the
number of stores selling radio sets
and their sales. Manufactures
census will reveal production of
radio receivers, tubes and parts.

BROADCASTING o

- Delaware,

plied not only to renewed and modi-
fied licenses, but to new ones fol-
lowing a period of inactivity. It is
proposed to continue this principle
so that if an amateur obtains 2
new license for his former location
it will ordinarily include assign-
ment of the former call withoul
change.

The FCC statement said that
during the war the operation of
some 60,000 licensed amateur sta.
tions was discontinued and the sta-
tion licenses lapsed. Licensing O
amateur stations is expected to be
resumed within the near future
ARRL forecasts increases of sta-
tions dwarfing prewar figures.

The 112-115.5 me band was made
available by the Commission for
amateur operation by eligible op-
erators on Aug. 21 for a period
from that date to Nov. 15. Before
the end of this provisional period
further policy on amateur opera-
tion is to be announced.

New call areas as designated
are: Area 1, New England (six
states) ; Area 2, New York, New
Jersey; Area 3, Pennsylvani’a.
Maryland, District of
Columbia; Area 4, Virginia, North
and South Carolina, Georgia, Flov-
ida, Alabama, Tennessee, Kentucky,
Puerto Rico and Virgin Islands;
Area 5, Mississippi, Louisiana, Ar-
kansas, Oklahoma, Texas and New
Mexico; Area 6, California, Hawaii
and Pacific possessions except those
in Area 7; Area 7, Oregon, Wash-
ington, Idaho, Montana, Wyoming,
Arizona, Nevada, Utah, Alaska
and adjacent islands; Area 8, Mich-
igan, Ohio and West Virginia;
Area 9, Wisconsin, Illinois and In-
diana; Area 10 (o or zero) Colo-
rado, Nebraska, North and South
Dakota, Kansas, Minnesota, Iow:.
and Missouri.

WORL

(Continued from page 85)

balance was only $362.

Reviewing the record in the case,
the Commission declared that the
integrity of proceedings and the
administrative process are involved
in the issues. “It is of paramount
importance,” it held, “that the
Commission be able to rely on rep-
resentations made by applicants
and licensees and their attorneys
in  carrying out its functions.
whether such representations are
made in formal applications or re-
ports filed with it or in testimony
produced before it. The Commis-
sion must require that such repre-
sentations be worthy of reliance if
it is to have confidence in its own
proceedings.”

Concluding that “the applicant
cannot be entrusted with the re-
sponsibilities of a licensee,” the
Commission decided that renewal of
the license of the station by the
applicant corporation “would not
serve public interest, convenience,
or necessity and should be denied.”

Broadcast Advertising



Petrillo
(Continued from page 16)

stations, probably will be to de-
prive FM set owners of any but
recorded music. In that event, the
FM situation would be comparable
to that of television, which for
some time has depended entirely
upon recorded music following a
Petrillo order to AFM members
not to perform for video broadcasts.

Philip G. Loucks, general counsel
of FMBI, regarded the musicians’
demands as presenting “an overall
industry problem of the first mag-
nitude. The solution of this prob-
lem,” he asserted, “constitutes the
first real challenge to the efficacy
of the joint committee created just
last week by FMBI and NAB.”

Decision of FMBI to coordinate
FM activities through an autono-
mous FM department of NAB
[BROADCASTING, Oct. 22] could not
have been more timely. The machin-
ery for dealing with overall indus-
try problems by a single group had
just been set up when what may
be one of its biggest problems
developed. Any earlier doubts of
the advisability of the merger ap-
parently were resclved by AFM’s
action.

NAB officials expressed belief
that FM stations’ programming
will suffer because they do not
command sufficient income to jus-
tify expenditure of large sums for
musicians. The opportunity to
broadcast performances of sym-
phony orchestras and other high-
calibre artists who perform for
their sister AM stations, they
noted, has given FM the chance
to show listeners the benefits of
high-fidelity operation. Unable to
pay for costly live performances,
FM will depend more and more on
recorded music, they declared.

Industry spokesmen felt that the
union’s move—which came at a
time when the FCC was working
overtime to get FM grants issued
and manufacturers were try.ng to
speed production of FM receivers
—would “seriously” retard the de-
velopment and growth of FM.

Damm’s Statement

FMBI President Damm’s state-
ment to BROADCASTING asserted:

“It is certain that the non-dupli-
cation edict of the musicians’ union
will seriously and materially re-
tard the development of FM when
it is realized that the majority of
AM broadcasters who have gone
into or are planning to go into
FM are doing so with the view
of offering the public a better
broadcasting service and not to
operate a second station as a
separate commercial enterprise.

“Those who have no AM station
and who are planning to go into
FM would of necessity have to de-
velop independent program service
and would naturally use the best
talent available, including mu-
sicians, and there probably will be
some AM broadcasters who expect
to operate FM separately and such
broadcasters also would, without
doubt, expect to use additional

BROADCASTING e

musi~ians and other-talent to so
program their FM operation.

“The edict would, however, place
an unfair burden on those AM
broadcasters who are planning one
hundred percent duplicate opera-
tion in the public interest. They
would be rendering only one pro-
gram service and their AM opera-
tion would be no different than
were they to operate AM boosters,
as some stations are doing and
others are contemplating doing.

“I cannot believe that those re-
sponsible for the edict have a clear
picture of the FM situation as be-
tween AM broadcasters who plan
to duplicate and who thus would re-
ceive no additional revenue, AM
broadcasters who plan to run two
separate and distinet services and
those going into FM without any
AM affiliation.

“It is true that the networks
cannot charge the advertiser for
F'M because while FM added sto
AM will increase listening due to
the greater acceptability of the
interference-free service, this alone
would not justify increasing the
rates to the advertiser.

“Therefore, if networks are not
to be allowed to duplicate their AM
programs on FM they will have to
start new networks in competition
with their present networks and
develop new talent in competition
with the present talent and, as a
result, be unable to bring the FM
listeners the Jack Bennys, Charlie
McCarthys, and Bob Hopes, etc.
While at first thought many peo-
ple will probably visualize this
edict as a greater opportunity for
the immediate formation of FM
networks I believe that on second
thought the picture will clarify
and they will realize that if broad-
casting is to progress and the pub-
lic is to receive the great benefits
of FM we cannot let the present
AM service simply deteriorate and
disappear while attempting to
build competitive programs on FM.

“The experience of the past few
years has shown the difficulty of
developing outstanding talent in
sufficient quantity to even fill the
present need without thinking in
terms of finding new talent for
FM alone. Unless this matter is
promptly cleared up it is my opin-
ion that hundreds of present appli-
cants will indefinitely defer going
into FM and that FM as a whole
will be drastically retarded.”

Add Impetus

The edict was expected to add
impetus to the efforts of industry to
get legislative “protection” against
AFM powers and also to bring
prospective FM licensees, particu-
larly newspapers, into the move-
ment.

Several radio bills are expected
to develop when Congress recon-
venes following the Christmas re-
cess. But it was thought that ef-
forts might be made to revive a
bill which already has a “legis-
lative background”—such as the
“Interlochen Bill” of Sen. Vanden-
berg (R-Mich.)—instead of start-
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ing over again with entirely new
measures.

The Interlochen Bill (S-63), to
prevent interference to broadcasts
of cultural programs, was drawn
following AFM’'s ban on broad-
casts of the National Music Camp
at Interlochen, Mich. It was passed
by the Senate but was never re-
ported out of the House Interstate
& Foreign Commerce Committee.

Supporting this measure in a
committee hearing on it and a
companion bill (HR-1648) intro-
duced by Rep. Dondero (R-Mich.),
FCC Chairman Paul Porter testified
last February [BROADCASTING, Feb.
28]:

“Under the American system of
broadcasting, as you know, the

Government is expressly forbidden *

to dictate to broadcasters what
shall not be broadcast. This is in
order to guarantee a free radio.

No Arbitrary Restrictions

“But more than this is necessary
if radio is really to be free. We
must make sure that no arbitrary
restrictions are imposed by private
groups concerning material which
shall be broadecast . .. If an organi-
zation can prevent radio stations
from broadcasting a concert by high
school students, a precedent is
established whereby broadcasts
of speeches, forums, conventions,
ete., will be prevented. Such a prec-
edent should not be permitted to
be established.”

Mr. Porter in his committee ap-
pearance saw a second ill effect of
the Interlochen ban—injury to
small stations by preventing their
using local talent and forcing them
“either to broadcast network pro-
grams all day or to use records and
transeriptions instead of develop-
ing their own individuality and
contributing to the growth of the
community.”

Other legislation contemplated
after Jan. 1 includes a measure
planned by Rep. Clarence F. Lea
(D-Cal.) which would, among
other things, put curbs on AFM.
Senator Wheeler (D-Mont.) plans
to introduce legislation embodying
FCC proposals. Rep. A. S. (Mike)
Monroney (D-Okla.) is expected
to ask the House Judiciary Commit-
tee to begin hearings on his bill
(HR-2121), now pending before
the committee, which would prohibit
AFM’s forcing on a station ‘more
musicians than are necessary,
would prohibit its pulling a net-
work musical show because some
affiliate doesn’t toe the mark, and
would prohibit its forcing stations
to hire musicians to turn platters.

West Coast Indignant

Reaction to the AFM edict on
the West Coast was one of sur-
prised indignation. Consensus was
that it woud prove an immense
monetary handicap to FM develop-
ment. One station operator felt
further clarification of the order
was necessary. Another believed
AFM would modify its demands,

Lewis Allen Weiss, vice-president

(Continued on page 88)
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Petrillo
(Continued from page 87)

and general manger of Don Lee
Broadcasting System, Hollywood,
operating KHJ-FM Los Angeles,
only FM station in Southern Cali-
fornia area, called the AFM action
“unwarranted because of the
change-over for FM to new fre-
quency by Dec. 1. It is pre-
posterous to pay 100 per cent pen-
alty when there is probably no
single FM receiver in the area cap-
able of accepting programs. We do
not intend to hire extra musicians
for FM or television until progress
in those media warrants such
action.”

Network notices to their affiliates
went out late last week. Mr. Pe-
trillo’s original telegram had gone
to the FM outlets of three maior
networks: those of WEAF, NBC’s
New York outlet; WABC and
WBBM, New York and Chicago
CBS stations, and WOR, WGN,
and KHJ, New York, Chicago and
Los Angeles stations of Mutual,

Notifving NBC affiliates that
the AFM order left NBC no alter-
native but to discontinue the dual
AM-FM transmission of musical
programs, Easton C. Woolev, di-
rector of the stations department,
said:

Prevents Progress

“The effect of Mr. Petrillo’s
order also is to prohibit the carry-
ing out of our previously announced
poli~y of permittinz complete dupli-
cation by NBC affiliates of our AM
network service on their FM trans-
mitters. We regret exceedingly
these restrictions impeding the
prorress of FM, the benefits of
which we are anxious to make
available to the public and the
broadcasting stations serving the
puhlic.”

Mark Woods, president of
American, which does not operate
any FM stations, in his message
to affiliates said he would do his
best “to attempt to have the situa-
tion clarified and if possible re-
stored to normal so that there may
be no additional burden of this
type placed on the development
and growth of FM as a medium of
mass communication.”

Reappraisal Needed

Paul Kesten, CBS executive vice-
president, in his wire to CBS
affiliates noted that “details of
demands for double crew of musi-
cians not yet clarified by union,
but regardless of same feel com-
pelled to advise you this move by
musicians, unless withdrawn later,
makes it necessary for us to re-
appraise our entire position FM
broadcasting.

“As you know,” Mr. Kesten’s
wire continued, “CBS has taken
initiative in pointing out that if
broadcasters were willing to as-
sume double transmission costs dur-
ing transition period from AM to
FM, same could be accomplished
only by sparing broadcasters double
program costs, since each FM lis-
tener is subtracted from total AM

audience. Recent FCC rules and
regulations recognize fairness and
advantages this position both from
public and industry standpoints.”

Mr. Kesten expressed belief that
the AFM action will “seriously re-
tard development of FM broadcast-
ing. Unless listeners can receive by
FM their favorite programs there
will be little incentive for buying
the new FM receivers and broad-
casting cannot assume the impos-
sible economic burden which would
result from musicians’ demands.”

Carl Haverlin, Muual vice-presi-
dent in charge of station relations,
in his wire to KHJ, WIP, WGN,
WOR and Yankee Network simply
quoted the AFM message and
stated that “after midnight of Oc-
tober 28 it will be impossible for
you to duplicate any Mutual musi-
cal proerams on your AM and
FM facilities.”

A spokesman for WGN Chi-
c#eo said that station would re-
place local and net musical shows
on WGNB with recorded music.
A WOR New York spokesman,
however, said discontinuation of its
dual AM-FM programs would not
necessarily mean the use of a great
number of recordings because. with
only six hours of programming a
day required, it would be nossible
to prorram WBAM, the FM sta-
tion, without any musie at all. But,
the WOR spokesman said, no defi-
nite program policy has been set.

TRAMMELL POINTS

TO DEVELOPMENTS

NTLES TRAMMELL, president of
NBC, in a speech before the Mil-
waukee Advertising Club Oct. 25
said that “broadcasting enters the
postwar world with two extremely
significant new developments be-
fore us. I refer to the commerecial
develornment and the introduction
to public service on a nationwide
basis. of frequency modulation and
televigion.”

“Ultimatelv there should be
plenty of FM stations across the
country to permit organization of
several new national networks
comprised of FM broadcasters,” he
said.

Turning to television, Mr. Tram-
mell said that NBC has pioneered
in it and is prepared to back its
faith in television’s future with
investments of many more millions.
“Television will be the biggest and
most fascinating of America’s new
industries after the war,” he said,
and pointed out the increased em-
ployment and broad public service
which it will offer.

Symphony Guests

PAUL PARAY, noted French con-
ductor, will join Sir Adrian Boult
and Igor Stravinsky as occasional
guest conductors of the Boston
Symphony Orchestra on American
this season. Regular conductor is
Dr. Serge Koussevitzky. Allis-
Chalmers Mfg. Co., Milwaukee, is
sponsor of broadcasts, and Comp-
ton Adv. Inc., New York, is agency.

BMB Adopts Plap
Offered in Chicago

TO CHICAGO independent stations
goes credit for the BMB measure-
ment system now used, Hugh Fel-
tis, BMB president, declared in
Chicago Thursday.

At a news conference following
a meeting with Chicago stations,
Mr. Feltis said that suggestions
presented several months ago by
WIND WJJD WGES WAIT
WAAF WSBC and WHFC, led to
abandonment of “primary, secon-
dary and tertiary” as well as ‘cir-
culation” as identifying terms oi
the measurement study. Their re-
quest that index figures and total
audiences be measured by counties
and that figures comparable to re-
ports of other media (newspapers)
be included in the measurement
has been adopted, he said.

The Chicago stations insisted the
survey should include a sample
down to 1% of the population in
metropolitan areas. Mr. Feltis
promised to bring the request be-
fore the next meeting of the Tech-
nical Committee in New York in
November. John Carey of WIND
Chicago represented the seven Chi-
cago stations in petitioning BMBb
for the additional breakdown.

Attending the conference with
the BMB president were Leslie C.
Johnson, WHBF Rock Island, NAB
district director; Mel Brorby and
Lowry H. Criets, BMB board mem-
bers; Bob F. Elrich, BMB technical
committee member; Margaret Wil-
ey and Hilly Sanders, Chicago,
AAAA. Mr. Feltis was to confer
today (Oct. 29) with station man-
agers in Louisville.

WHN Changes
RECENT RESIGNATIONS at
WHN New York include the fol-
lowing: Bill Shapard, senior stafl
announcer, who will take over spe-
cial ‘shows at WFAA Dallas; Ed
Stokes, announcer, who has joined
one of Coca Cola’s Spotlight Band
programs as announcer; Beatrice
Strom, in charge of station’s clas-
sical music programs Music to
Read by and Album of Song; Shel-
don Rothman, in charge of popular
music programs, who left Oct. 26
to go into business for himself, and
Lucille Sloane, assistant promotion
director, who leaves Nov. 2 to do
freelance promotion work.

Post Refuses Noble

RECENT publication of an account
of the sale of WMCA New York
and the subsequent congressional
committee investigation in the Sat-
urday Evening Post as the first of
a Dbiographical series on Thomas
G. Corcoran written by Alva John-
ston [BROADCASTING, Oet. 15], al-
leging that Mr. Corcoran as a
friend of Edward J. Noble tried to
block the investigation, has evoked
from Mr. Noble’s attorneys a de-
mand that the Post publish the re-
port of the Congressional Com-
mittee. The magazine has refused
this request,
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just can’t forget that they have
had six years of war.

BBC is just beginning to pull
out of a six-year active war
stretch. Most of the time it oper-
ated under. fear of direct enemy
attack. Its program schedule had
heen accelerated to meet war condi-
tions. Balanced programming yard-
sticks were thrown out in order
to meet the task of education,
morale, propaganda and aid to
Allied broadeasters. (Remember
that BBC played a major role in
setting up our AFN, aided our
news men and technicians, in-
structed the European under-
ground, stayed on the air during
the blitz and technically outsmarted
the Germans by never going off
the air.) It’s a wonder that they
held up any standards.

I cannot agree with the point
of view that BBC is imposing its
program ideas on the people. No
system can do that for a long
while—even Hitler found that out.
BBC itself may change. Britain
has just gone through a major
political change. The new govern-
uient, with a sweeping mandate
from the people, has its fingers
2lose to the pulse of Britain. What
the masses of people want will, I
am sure, be done by the BBC.

On the Continent, too, the present
radio operation may quite possibly
not be representative of the true
spirit of the people. Under Hitler
all radio was controlled by the
Reich, and most of its top-level
personnel collaborated. When 1lib-
eration came, the resistance tried
to staff the stations. It was a dif-
ficult job. Today there is not enough
equipment, certainly not enough
trained personnel. The present
wanagement is waiting for general
elections to determine major radio
policies.

The old argument of privately
owned but government regulated
system (U. 8. A.), or State char-
tered but non-commercial system
(England), or State chartered with
limited commercial system (Italy),
or State-owned system (France),
or United States Army controlled
non-commercial system (Germany)
is just not an issue.

We cannot judge European radio
by our yardstick, just as we can-
not judge them by the fact that
traffic in England runs to the left
instead of to the right. Free people
will always find a way of express-
irig .their feelings. Qur Radio Sys-
tem is gn expression of our free
system. Its. expansion and growth
is symbolic of our enterprise and
our vast resources. And no other
broadcast system could have done
as good a job in this country.

We should never think of the
prewar Radio Luxembourg or
Monte Carlo set-ups as an example
of what European radio will be
like. They were not normal expres-
sions of the people. They were
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foreign to the countries in which
they were located: high-powered
factories designed to beam com-
mercials at another country. They
paid royalties or tokens for their
franchises, but assumed none of
the social or civic responsibilities.
They operated in many instances
on unassigned frequencies, on power
completely out of line with the
needs of their localities. They
threw their signals anywhere, any-
time. They picked the weak spots
of a country’s daily schedule and
beamed popular programs to them.
The best analogy I can think of
is to say that they would compare
to a 500 kw station on the Canadian
border or the Mexican border or
Bermuda, operated by a British,
Mexican and American syndicate,
beaming programs into the United
States at times when the networks
were broadcasting their leading
public service programs. They had
no Toscanini symphonies, no Town
Halls, no Schools of the Air, none
of the hundreds of regional and
local programs of community in-
terest. They just sold time and sold
it to the highest bidder. They were
(and would be called in our coun-
try) unfair competition, not serv-
ing in our concept of “the public
interest.” Try to compare such op-
erations with our high standard of
entertainment, education and pub-
lic service.

Qur trip has convinced all of us,
I am sure, that in the days ahead
radio will play a greater role in
Europe and the world than ever
before. More Americans will be in
Europe than ever. General Eisen-
hower told us that our Army is an
Army of Education, not Occupa-
tion; that American radio can do
a lot to help.

Here’s one man’s opinion of some
of the things we ought to do:

1. The networks should keep in
Europe as virile a staff of news-
men as they had during the war.
They should be there to tell the
United States what sort of job our
forces are doing, and how the peo-
ple of Europe are solving their
own problems.

2. We should keep Europe in-
formed of our own reconversion
job. And, most important, we should
explain to Europe our way of
life.

3. The radio industry should set
up scholarships for European en-
gineers and production men to come
here and learn how we work.

4. Our technicians should be sent
abroad to learn of their technical

. advances, particularly in recording

machines.

5. We can probably learn a great
deal from the British method of
handling news.

1 think everyone will join me in
paying respect for the great job
of education and information, to
express admiration for the great
job that is being done in Nice, for
the work of the Red Cross and
U.S.0. and—for how different it is
from the last war.
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IBEW IS PICKETING

CINCINNATI STATION

WHETHER members of WLW
Local of the International Broth-
erhood of Electrical Workers
(AFL) and American Federation
of Radio Artists would walk out
in sympathy with 1,200 members
of Local B-1060 IBEW, who last
week went on strike at the Crosley
Corp. manufacturing division, Cin-
cinnati, was undetermined as
BROADCASTING went to press.

Demanding a 40% wage in-
crease, the IBEW local, largest of
its kind in the country, walked out
last Monday and immediately es-
tablished picket lines around the
five Crosley Corp. plants in Cin-
cinnati as well as Crosley Square,
home of WLW, in the downtown
area. The strikers work on refrig-
erators and radios.

AFRA members employed at
WLW expressed themselves as
“dissatisfied” that they had to
cross picket lines to get to work,
although no action had been taken
by that AFL affiliate late last
week. Engineers, who are members
of another IBEW local, continued
to cross the picket lines. A spokes-
man said they had “no word from
international headquarters to the
contrary”.

James McNamara, U. S. concilia-
tor, has. been assigned to attempt
settlement of the strike.

American Changes

AMERICAN recently broadened its
public relations division to facilitate
a more smoothly running depart-
ment. Robert E. Kintner, vice-pres-
ident in charge of public relations,
is directing the division, with Rob-
ert Saudek, formerly manager of
sales service, executing affairs of
the department.

WPB Exempts Sets

WPB last Thursday exempted ra-
dio receiving sets, phonographs and
radio - phonograph combinations
from inventory restrictions. The
action is designed to enable pro-
ducers, wholesalers and retailers
to equalize distribution of scarce
equipment, which was not manu-
factured during the war years.
High cost of appliances was an-
other factor contributing to the
distribution difficulties, said WPB.
Merchants are not likely to be-able
tc accumulate excessive inventories,
it added, because supplies are mot

‘yet plentiful.

Ethridge Abroad

MARK ETHRIDGE, head of
WHAS Louisville and publisher
of the Louisville Courier-Journal
and Times, last week arrived in
Sofia, Bulgaria as special observer
for Secretary of State Byrnes. He
told Bulgarian newsmen he planned
to see many people and visit several
parts of Bulgaria.

-~

WKNE

KEENE, N. H.
1290 KC + 5000 W

Associated with
WSYR WTRY  WELI

Representatives:

HEADLEY-REED CO.

WINN

BASIC STATION

ZMERICA,
BROADCASTING COMPANY
NARRY MTMUE Gomssal Homopos

*

- THERE'S ONLY
1 1
STATUE OF

f LIBERTY
but ;

WHN REACHES 2 NEW YORKS!
(The population of WHN’s I(:;-

mary coverage area is 15,398,
more than TWICE the number of -
people in New York City proper.)

WHN

Dial 1050 50,000 watts

~ Metro-Goldwyn-Mayer—
Loew's Affiliate
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Decisions . . .

ADMINISTRATIVE BOARD ACTIONS
OCTOBER 22

WMT American Broadcasting Stations
Inc., Cedar Rapids, Ia.—Grantéd CP
install new trans.

KVWC Northwestern Broadcasting

Co., Vernon, Tex.—Granted CP install
new vertical ant. with FM ant. on top.

KPKW Western Radio Corp., Pasco.
Wash.—Granted license to cover CP au-
tHorizing new station on 1340 k¢, 250
w unl, Also granted authority to deter-
mine operating power by direct meas-
urement. Licensee granted waiver Sec.
3.60 on condition that frequency
checks by an _external standard be
submitted to FCC weekly and that
approved frequency monitor will be in-
stalled as soon as such equip. is avail-

able.
bKFGQ Boone Biblical College, Boone.
l;e ranted ; authority to determine
rating power by direct measurement
of ant. power.
'WHDH_ Matheson Radlo Co.
Bdston—Same.
W3XUJ Radio Corp. of America,
Princeton, N. J.—Granted extension of
special temp. authority to operate on
TV channels 17 and 18 (282-294 mc)
with power of 5 kw (peak), A5 emission
and speclal for FM for period beginning
10-23-45 and ending no later than 11-
21-145 in order to conduct tests on TV
equipment.

ACTIONS BY COMMISSION
OCTOBER 22
IN ACCORDANCE with previously
stated policy of making grants of appli-
cations for new FM stations under cer-
tain circumstances, FCC announced
conditional grants of 64 applications

Inc.,

= TAQ TOM e

oﬁ tomotow

The BARON-TONE
ORCHESTRAL
CONVERSION UNIT

F/ 4

A Sensational New
Tone Cabinet For
The Electric Organ

THE BARON-TONE ORCHES-
TRAL CONVERSION UNIT
brings to the electric organ
all the tones of a large pipe
organ, with a MODERN AC-
CENT, and will broadcast
and record as such.

IMMEDIATE DELIVERY

THE BARON-TONE CO.

1072 South la Cienega Blvd.
Los Angeles 35, Calif.
Crestview 1-0535

Actions of The FCC

OCTOBER 18 TO~ OCTOBER 25
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Tentative Calendar . . .'

OCTOBER 29
(Oral Argument)
WKBW WGR Buffalo Broadcasting
Corp., Buffalo, N. Y.—License renewals.

.OCTOBER 31
(Further Hearing)
WCHS Charleston Broadcasting Co..
Charleston, W. Va.—License renewal.

NOVEMBER 1

KOMO KJR Fisher's Blend Station
Inc., Seattle, Wash.—License renewals.

NEW-AM George H. Thomas, James
J. Davidson Jr. and Daniel H. Castille
d/b New Iberia Broadcasting Co., New
Iberia, La.-—~CP new standard station
1240 ke 250 w unl

for new FM stations in 21 states. In
each instance channels (either Metro-
politan or Community) remain avail-
able for assignment of additional sta-
tlons in the several communities for
which conditional grants have been
made. Table of conditional FM grants
is on page 48.

OCTOBER 23
(Reported by FCC Oct. 25)

DESIGNATED for hearing total of 231
applications for (1) new standard broad=
cast statlons in various communities
in U. S. and (2) changes in assignments
of existing stations. These consolidated
groups involve total of 61 hearings ac-
cording to related questions of objec-
toinable interference. Applications are
listed on page 81.

OCTOBER 24
KJBS Wllllam B. Dolph et al d/b
KJBS Broad San Fra

Adopted order granting petition for
reconsideration and grant of applica-
tion for CP install new trans. and in-
crease power; ordered that application
be removed from hearing docket and
application for increase to 1 kw L-
WTAM on 1100 kc be granted.

KVOO Southwestern Sales Corp.,
Tulsa, Okla.—Granted CP install new

KORN The Nebraska Broadcasting
Corp., Fremont, Neb.—Granted license
renewal for period ending 2-1-47. Comr.
Durr voted for further inquiry.

KPFA Peoples Forum of the Air,
Helena, Mont.—Granted license renewal
for period ending 8-1-48.

WHFM Stromberg-Carlson Co., Roch-
ester, N. Y.—Granted license renewal
for period ending 5-1-48, subject to
changes in frequency which may result
from proceedings in Docket 6651.

LICENSES for following stations
were extended on temp. basis only,
pending determination on applications
for renewal, for period ending 1-1-46:
KALE KDYL (and aux.) KFAC KFBB

KCGLO KGVO K KID KIT
(a.nd aux.) KOIL KOL KRGV KRIS
RNT KSCJ (and aux.) KSRO KTFI
KUOA KVOR KWBR KYA KXYZ (and
aux.) WADC WATR WBBR WDOD
WDRC WDSU (and aux.) WEBC (and
aux.) WEVD (and aux.) WFBC WFBM
(and aux.) WFBR (and aux.) WFIN
WHAZ WHBF (and aux.) WHBI WHBL
WHIO WHKY WHLD WIBA WISH WJAS
WJIDK WJHP WKAT (and aux.) WKNE
WKST WLOL WMRO WNAC (and aux.)
WNBF WNBZ WNEL WOL (and aux.)
WOOD (and aux.) WORK WORC WPDQ
WRR (and aux.) WSAI (and syn. amp.)
WSMB WSPR WTAQ WTCN WXYZ (and
aux.) WTOC.

LICENSES for following stations were
further extended on temp. basis only,
pending determination on applications
for renewal, for perlod ending 1-1-46
KOB KPMC KRLD KVOO WBAL (and
aux.) WBT WDGY WFTC WINS (and
aux.) WLIB (and aux.) WSKB WWVA.

WGBF Evansville on the Afir Inc..
Evansville, Ind.—Granted lcense re-
newal on temp. basis only for term
11-1-45 to 11-1-48, gald temp. license to
contain following clause: “This license
is granted upon a temporary basis only
and upon the express condition that
it is subject to whatever action may
be taken by the Commission upon the
pending application for renewal of li-
cense of Station WQGBF. Nothing con-
tained herein shall be construed as a
finding by the Commission that the
operation of the station is or will be in

the public interest beyond the express
terms hereof.”

WORL Broadcasting Service Organi-
zation Inc., Boston—Announced adop-
tion of Proposed Decision (B 223 Docket
6626) to deny application for license
renewal of main and aux. trans.. to
operate on 970 ke with 1 kw D (500 w
for aux.).

OCTOBER 24
(Reported by FCC Oct. 25)
NEW-AM 1300 kc Raoul A. Cortez,
San Antonio, Tex.—Qranted CP new
standard station, 1 kw D,

Applications . . ..

OCTOBER 12
(Not previously reported)

NEW-FM 95.9 mc Lincoln Dellar, Sac-
ramento, Cal.—CP new FM station,
Channel 40. Applicant sole owner
KXOA, 70% owner Valley Broadcasting
Co., which is applicant for new station
at Stockton, Cal. Est. cost $28,000. Legal
counsel—Plerson & Ball, Washington.
Eng. counsel—Ring & Clark, Washing-

ton (P.O. 1617 30th 8t.).
INCOMPLETE L. B. Duncan, Lefla A.
Duncan, Josephine K. Rawls, Effie H,
Allen, Allen M. Woodall and Margaret
Alrd Pill d/b Valley Broadcasting Co.,

Columbus, Ga.—CP new FM station.
8q. mli. coverage. Incomplete.
(P.O. 1028 Broadway).
OCTOBER 15

{Not previously reported)

NEW-FM The Western Connecticut
Broadcasting Co., Stamford, Conn.—CP
new FM station in 92-108 mc band, 3,-
933 sq. mi. coverage. Est. cost $20,850.
Stockholders and officers; Willlam F.
Gillespie, pres., 5 sh (0. 25%), Kingsley
Gillespie, v-p and treas., 51%; Edna
Gillesple, sec., 0.25%; Gillespie Bros. Inc.,
48%; Elsle Glllesple, 0.25%; Eugene C.
Blake, 0.25%. Glllesple Bros. Inc.
owner-publisher Stamford Advocate. E.
C. Blake is pastor of Pasadena Presby-
terlan Church which owns KPPC. Pro-
gramming to be 100% sustaining and
40% transcribed. Legal counsel—Frank
D. Scott, Washington. Eng. counsel—
George C. Davis, Washington (P.O. 446
8pruce St.).

NEW-FM Kanawha Valley Broadcast-
ing Co., Charleston, W. Va.—~CP new FM
station. Est. cost $28,800. Assets $162,-
579.38. Stock: 250 sh common, $100 par,
all issued and outstanding. Officers and
stockholders: R. M. Venable, pres., 125
sh (50%) E. R. Custer, v-p and treas..

. H. Erwin Jr., sec.; Floyd E.
Prlce, 25%. W. H. Frwin Jr. 1s part
owner, sec.-treas. WCLS Inc. (WJOL).
Proposed programming per month
be 301 hrs (58%) commercial and 30%
transcribed. Legal counsel—Dempsey &
Koplovitz, Washington. Eng. counsel—
Gus Zaharis, Washington.

NEW-FM The Bethlehems’ Globe Pub-
lishing Co., Bethlem, Pa.—CP new FM
station. Stock: 1000 sh authorized, 500
sh common $100 par; 500 sh preferred
now retired. All common issued and out-
standing, 100 sh of which is treasury
stock. Est. cost $65,700. Legal counsel—
Plerson & Ball, Washington. Eng. coun-
sel—Lohnes & Culver, Washington.
Stockholders and officers: D. H. Brill-
hart, pres., 70 sh (17. 5%) R. L. Adams,

v-up and ‘treas.. 9.5%; H. B. Farquhar,
dir.; Qeorge R. Brothers v-p and
dir. 12.5%; W. H. Edwards, dir.:

Frank G. Hoch, sec. and ass't treas.:
Elizabeth L. Brilthart, 7.5%; Evelyn W.
Brothers, 12.5%; Pauline H. Adams
(trustee) 9.25%; Paulilue H. Adams,
12.5%; John 8. Adams, 18.75%. Proposed
programming to be 50% commerclal and
50% transcribed. Arthur McCracken
to be general manager. Bethlehems'
Qlobe is fillng application for AM sta-
tion at Bethlehem (P.O. 202 W. 4th St.).

NEW-FM Huntington Broadcasting
Corp., Huntington, W. Va.—CP new FM
station. AM application pending. Stock:
750 sh, $100 par; 250 sh issued and out-
standing. Officers and stockholders: F.
J. Evans, pres.. 124 sh (49.6%), is for-
mer sta. dir. WSAZ; Charlene E. Evans,
v-p, 4%;: W. J. Newton, sec-treas., 50%.,
local businessman. Proposed program-
ming 37.89 transcribed. Est. cost $35,-
200. Legal counsel—Dow, Lohnes & Al-
bertson, Washington. Eng. counsel—
Lohnes & Culver, Washington. F.
Evans to be gen. mgr. (P.O. 1811 Klte
Ave.).

NEW-FM Peoples Broadcasting Co.,
Lancaster, Pa.—CP new FM statlions.
Applicant fililng simultaneously AM ap-
plication. See Actions of FCC, Oct. 9
listing, BROADCASTING, Oct. 22. Pro-
posed programming 62% transcribed.
Est. cost $75,800. Legal counsel—Dow,
Lohnes & Albertson, Washington. Eng.
counsel—Ronald H. Culver, Washington
(P.O. R. D. #93)

NEW-FM Kingsley H, Murphy, Des
Moines, Ja.—CP new FM station. Appll-
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cant is licensee KSO. Est. cost $58,500.
Legal counsel—Plerson & Ball, Wash-
ington. Eng. counsel——Jansky & BaUey
Washington. Proposed programming fo
be 20% transcrlbed (PO 810 annoke
Bldg., Minneapolis).

NEW-FM North Shore Broadcasting
Co. Inc., Evanston, I11.—CP new FM sta-
tion. Stock: 150 sh no par value; 110
sh issued and outstanding. Officers and
stockholders: Edward A. Wheeler, pres..
37 sh (34%); Leonard V. Dayton, -p.
treas. and ass't. sec., 65%; r{e
Bunge, sec., 1%. Est. ‘cost $166‘75 ga.l
oounsel——George C. Bunge. Eng. counsel
—Commercial Radio Equipment Co. (P.
O. 1045 Chestnut Ave., Wilmette, Ill.).

NEW-FM John A. Dyer, Vivian L
Christoph, Elizabeth M. Hinzman, F.
A. Ringwald and Wlllla. F. Moss d/b

Radio Station WGES, Chicago—CP new
FM station with coverage of 10,800 sq.
mi. proposed programming per month
to be 135 hrs, 75% commercial, 75% tran-
scribed. Est. cost $42,100. Legal counsel
—Andrew G, Haley, Washington. Eng
counsel—John Barron, Washington (.
0. 14 N. Western Ave.).

NEW-FM West Virginia Radio Corp..
Morgantown, W. Va.—CP new FM sta-
tion. Applicant is licensee WAJR. Pro-
posed programming per month to be
216 hrs (45%) commercial and 20%
transcribed. Est. cost $22,700. Legal coun-
sel—Fisher & Wayland, Washington.
Eng. counsel—Jansky & Bally (P.O. 448
8pruce 8t.).

NEW-FM Gene T. Dyer, Evelyn M.
Dyer, Gene T. Dyer Jr., Adele Moulds,
Louis E. Moulds and Grace V. McNeill
d/b Radio Station WAIT, Chicago—CP
new FM station with 10,800 sq. mi. cov-
erage. Applicant license WAIT. Est. cost
$42,100. Existing capital $117,257.63. Le-
gal counsel—Andrew G. Halley, Wash-
ington. Eng. counsel—John Barron,
Wnshlngton (P.O. 360 N. Michigan Ave.).

OCTOBER 16
(Not previously reported) 3

NEW-AM 980 k¢ Ohio-Michigan Broad-
casting Corp., Toledo, 0.—CP new stand-
ard statlon. 5 kw DA-N unl. Stock:
15,000 sh common no par, 10,500 sh issued
and outstanding. Stockholders and offi-
cers: Lynne C. Smeby, pres., 2334 sh
(22%) Harold J. True, v-p, 22%; Nich-
olas I. Walinski, sec. -trens 22%, Elec-
tric  Auto-Lite Co., C.
8meby is radio constructlon and con-
sulting engineer and at present Is
deputy director, operational research
staff, Office of S8ignal Officer, Wash-
ington. H. J. True is ex-sta. megr.
WXYZ, now commentator WWJ. N. L
Walinski is attorney. Est. cost $130,770.-
64. Existing capital $38,037.74; Electric
Auto-Lite will make available $150,00)
upon CP grant. Proposed programming
per month to be 382 hrs. (70%) com-
mercial, 20% transcribed.

NEW-FM West Virginia Radio Corp.
Pittsburgh—CP new FM statlon. 386:vpll-
cation license WAJR. Est. cost
Proposed programming per month to be
153 hrs. (30%) comerclal. 80% tran-
scribed. Legal counsel—Fisher & Way-
lang 1})Vﬂ.shlng';on Eng. counsel—Jansky

ally.

NEW-FM Carter Publications Inc..
Fort Worth, Tex.—CP new FM statlion.
Applicant license WBAP and also inter-
ested in KGKO. Programming to be
1009, sustaining. Est. cost. $91,000. Le-
gal counsel-Segal, Smith & Hennessey.
Washington. Eng. counsel—Ring
Clark, Washington (P.O. 400 W. 7th St. )

OCTOBER 17
{Not previously reported)

NEW-AM 1340 ke Garvice D. Kincaid.
Lexington, Ky.—CP new standard sta-
tion 250 w unl. Applicant is attorney.
Est. cost $25,853.50. Existing capital
$45,000. Proposed programming to be
25% commercial, 20% transcribed. Pro-
posed stafl to include Ted Grizzard,
now at WHAS and ex-mgr. WLAP. Legal
counsel—Plerson & Ball, Washington.
Eng. counsel—Worthington Lent, Wash-
ington (P.O. Hermando Bldg.).

NEW-AM 1600 k¢ San Joaquin Broad-
casters Inc., Modesto, Cal.—CP new
standard statlon 250 w unl. S
2,500 sh common, $10 pear; 1,500 sh
subscribed but not issued. Officers and
stockholders: Howard E. Wittenberg,

pres., 500 sh (33%); Beatrice H. Wit-
tenberg, sec., 33%. Robert L. Weeks,
v-p, 33%. L. Weeks is former engl-

neer KFBK. H. E. Wittenberg is attor-
ney. Est. cost $12,800. Existing capital
$15,000. proposed programming per
month to be 178 hrs (35%) commercial,
15-20%  transcribed (P.O. Room
Black Bldg.).

OCTOBER 18

AMENDED The Eastern Shore Broad-
casting Co., Preston, Md.—CP new stand-
ard station, 960 kec, 250 w D, amended
to change power to 500 w, hours opera-.
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jon to unl. changes in trans. equip.
nd install DA-N.

NEW-FM Unitey Corp. Inc., Erie, Pa,
—CP new FM station with coverage of
940 sgq. mi. Applicant has previously
illed for FM stations in Toledo, Lima,
ipringfield, Columbus and Mansfield, O,
JMficers: Edward Lamb, pres. and treas..
itephen A. Mack, sec.; Prudence H.
.amb, v-p. Est. cost $19,350, Existing
apital $111,562.56. Eng. counsel—A.
tomeyn Bltter, Toledo.

AMENDED Atlantic Broadcasting Co.,
iavannah, Ga.—CP new standard sta-
ion 1400 kc 250 w unl.. amended re
nt. changes,

AMENDED Durham Broadcasting Co.,
jurham, N. C.—CP new standard sta-
fon 1340 kc 250 w unl., amended to
:hange frequency to 730 kc, power to
00 w, hours operation to D, change
ype tirans, ant. changes and specify
rans. site.

AMENDED J. W. Birdwell, Nashville.
fann.—CP new standard station 1240
¢ 250 w unl, amended re changes in
rans, equip,

AMENDED Larry Finley and Clinton
). McKinnon d/b Finley-McKinnon
jroadcasting Co., San Dijego, Cal.—CP
16w standard station 1170 ke 250 w unl.,
unended to change power to 5 kw,
‘hange type trans., install DA-DN and
pecity trans. site.

1190 kc KEX Westinghouse Radio Sta-
ions Inc., Portland, Ore.—CP Increase
> kw to 50 kw, install new trans. and
}?-N and change studio and trans.
Ates.

710 k¢ KMPC, The Station of the
itars Inc., Los Angeles—CP new in-
rease 10 kw to 50 kw, install new
rans. and make changes in DA-DN.

NEW-AM 1450 k¢ Hugh Francis Mc-
{ee, Portland, Ore.—Petition filed for
‘elnstatement of application for CP new
tandard station 250 w ST-KBPS.
 NEW-AM 1490 ke Luther E. Gibson.
“llejo, Cal.—Petition filed for rein-
tatement of application for CP new
tandard station 250 w unl.

KSFO The Associated Broadcasters
nc., San Francisco—Petition flled for
einstatement of application for CP

:hange 560 kc to 740 ke, increase L kw ,

¥ 5 kw D to 50 kw DN, install new
.Rms. and DA-DN and change trans.
ite.

RECEIVED application for license re-
1ewals of following standard stations:
{YA RKVOA KRNT KTFL

OCTOBER 19

NEW-FM 97.5 mc Cowles Broadcast-
ng Co., Washington, D. C.—CP new
M station on Channel 48. Applicant
perator WOL KRNT WHOM WCOP
NNAX. Legal counsel—Segal, Smith &
dennessey, Washington. Eng. counsel—
Northington C., Lent, Washington (P.
J. 1627 K St. N. W.).

AMENDED WTCN Minnesota Broad-
:asting Corp., Minneapolis—CP change
'280 kc to 710 kc, increase 1 kw N §
tw D to 10 kw DN, install new trans..
wmd DA-N and change trans. site,
imended re change in trans. site
wnd changes in DA-N,

AMENDED Herbert W. Brown and Da-
7id A, Brown d/b Central Valley Radio,
Lodi, Cal.— CP new standard station,
L570 ke 250 w unl.,, amended re changes
in trans. equip. and ant.

NEW-AM 680 k¢ Herman Radner.
Dearborn, Mich.—Petition filed for re-
instatement of application for CP new
standard station 250 w D.

OCTOBER 22

AMENDED Guillermo Cortada, Ra-
mon Cortada and George A. Mayoral,
New York—CP new FM station with
coverage of 8,600 sq. mi. on 99.9 me.
amended to change name of applicant
to Supreme Broadcasting System Inc.,
change frequency to Channel 55 (98.9
mce) and coverage to 7,691 sq. mi., change
‘ype trans., ant. and trans. and studio
sites.

AMENDED The Evening Star Broad-
casting Co., Washington, D. C.—CP new
FM station with 5,600 sq. mi. coverage
on 47.1 mc, amended to change fre-
quency to Channel 57 (99.3 mc), changes
in trans. equip., ant. and trans. site.

AMENDED WLIB Inc, New York—
CP new FM station on 45.1 mc with
8,430 sq. ml., coverage, amended re
change in trans. site and ant.

KOMA KOMA Inc., Oklahoma City—
CP new increase 5 kw to 50 kw, install
new trans. and DA-N and change trans.
site (1520 kec).

LT. COL. JOHN S. HAYES, chief, Amer-
can Forces Network, will be guest of
honor at an informal press luncheon
glven today (Oct. 29) at the Hotel Astor.
New York, by WOR New York, for
whom Col. Hayes was assistant pro-
fram Manager in the prewar deys.
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Atlass Leaves Difference

With IBEW to Arbitrator

NATIONAL AND LOCAL offi-
cials of the IBEW were told
Wednesday, October 24, by Ralph
Atlass, owner and manager of
WIND Chicago, that any differ-
ences over an intrepretation of a
union contract entered into last
September should be settled by
arbitration. Atlass said that both
parties entered into the contract
with “full understanding” of its
terms and that the station would
abide fully by such terms in its
relations with IBEW employes.

It was reported that the union
officials were asked by Eugene
Cruzell, president of the IBEW
Chicago local, to authorize a
strike, but that so far national
headquarters had declined auth-
orization.

Chicago Banquet

The Radio Management Club of
Chicago will observe National Ra-
dio Week, Nov, 4-10 with a ban-
quet honoring the veterans of the
Chicago radio industry, officers an-
nounced at the regular Wednesday
luncheon.

Ruling Deferred

PENDING issuance of television
engineering standards by the FCC,
the Zoning Adjustment Board, Dis-
trict of Columbia, withheld decision
on the application of Bamberger
Broadeasting Services to build a
300-foot television tower in the
nation’s capital. Hearings started
last August on petition filed by
Harry S. Wender, Bamberger
counsel.

Army Research

A CONTINUOUS program of
electronic research for the Army
was announced last week by Secre-
tary of War Patterson. Through
research carried out by the Na-
tional Bureau of Standards, the
objective is to develop the most
effective weapons and counter
weapons ever devised with the prox-
imity fuse being first on the list
for further research. Experience
is slated to bring new tubes, gener-
ators and other items to the radio
industry.

Agency Expands

TO ACCOMMODATE expanded
operations, Lockwood-Shackelford
Adv., Los Angeles agency, has
taken additional offices and shifted
its radio department to Hollywood
Pantages Bldg., 6233 Hollywood
Blvd. Telephone is Gladstone 6131.
Lou Holzer has been named pro-
gram manager, according to David
R. Fenwick, radio director. Gene
Norinan, formerly KFWB Holly-
wood announcer-m.c., has been
placed in charge of production.
Catherine B. Nesburn, freelance
radio writer, and Leona d’Ambry,
formerly with Columbia Pictures
Inc., are included in seript depart-
ment.

Broadcast Advertising

WOL, GE Commended

CONGRESSIONAL recogni-
tion was given last week on
the House floor to the Voice
of Washington newscast,
sponsored at 8 a.m. and 11
p.m. daily except Sunday on
WOL Washingtor by Gen-
eral Electric Co. Rep. Holmes
(R-Mass.) whose bill to
amend the Communications
Act is pending in the Inter-
state & Foreign Commeree
Committee, lauded both the
WOL newscast and commer-
cial copy. Voice of Washing-
tonis straight news reporting.

WGES Moves

WGES Chicago has moved to
new quarters at 2708 W. Washing-
ton. New phone: Sacramento 1700.

Ford Spots
FORD MOTOR Co., Detroit, is
sponsoring live spots on midwest
and eastern stations in build-up
campaign for new 1946 models. No
station list has been made. Agency
is Maxon Inc., Chicago.

Weiss Out of Army

GEORGE G. WEISS, president of
Savannah Valley Broadeasting Co.,
has been released from the Army
after nearly four years of service.
He saw action in North Africa and
Italy. Company is applicant for a
new lecal AM station at Augusta,
Ga.

Frequencies Restored

THREE shortwave frequencies,
used during the war by Office of
War Information, last week were
returned to civilian status by the
State Dept. The FCC immediately

allocated them to Press Wireless for.

multiple-address transmissions to
western part of the Far East from
the West Coast.

CFBR Is Sold

CFBR Brockville, Ont., 100 w sta-
tion, has been sold by J. C. Whitby
to Jack Murray of Jack Murray
Ltd., Toronto advertising agency
and production firm, for a reported
$35,000. Ross Wright of Jack Mur-
ray Ltd., recently discharged from
the RCAF, and formerly of CFCO
Chatham, Ont., is to be manager
of the station.

Sylvania Changes

H. WARD ZIMMER and E. Fin-
ley Carter have been elected vice-
presidents of Sylvania Electric
Products, Inc., New York. Mr.
Zimmer, formerly general manager
of operations of the radio division,
is in charge of the radio tube divi-
sion, and Mr. Carter, formerly
directar of industrial relations, is
in charge of industrial relations.

NARBA INVITATIONS
READY THIS WEEK

INVITATIONS are expected to go
out this week from the State Dept.
to countries affected by the North
American Regional Broadeasting
Agreement (NARBA) for a con-
ference in Washington in mid-
January [Crosep CIRCUIT, Oct. 22].

With NARBA expiring March 29,
1946, the Conference is expected to
adopt an interim allocations plan
pending a new treaty, Cuba has re-
quested 14 additienal frequencies,
including some clear channels
[BrROAPCASTING, Oct. 8]. Tht Ba-
hamas also have entered some re-
quests, which inelude protection for
the 640-ke¢ chanmel, now assigned
to the Bahamas.

Invitations will be sent to Canada,
Cuba, Haiti, Mexico, Dominican Re-
public, Newfoundland and the Ba-
hamas. Date has tentatively been
fixed as Jan. 15.

Meanwhile the State Dept. an-
nounced last week that the U. S.
Government has accepted an invi-
tation from the British Government
to participate in a conference in
Bermuda Nov. 19 to consider tele-
communications questions outstand-
ing between the U. S. and British
Commonwealth.

Although still clothed in secrecy,
it is understood that such matters
as cable. radiotelegraph, radie-
telephone and rates will be dis-
cussed.

. . . AND DOES
IT RIGHT!

With the full, basic BLUE-ABC
schedule . plus shows of
local and civic interes, KFMB
is the spork-plug a great
exclusive oudience . . . 373,-
500 civilians reside in Mastro-
politan Son Diego . . . within
15 miles of our antenna. You
can only cover them properly
if you cover them from
withinlt Let KFMB do itll

‘_“‘S\(. PRAERICAN WETHORK
|PACIHC CORSTY

<N DIEGO, CALIE.

JALK 0.GROSS: Pres.w Gen, Mqr.
Ripragented by the BRANHAM CD,
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BMB Votes to Further Cooperation
With Canadian Group at Joint Meeting

RESOLUTION pledging the con-
tipued efforts of the technical re-
search committee of BMB toward
furthering cooperation with the
Canadian Bureau of Broadcast
Measurement was adopted by the
committee last Monday, following
a meeting attended by representa-
tives of BBM.

Committee reaffirmed the BMB
minimum standard of 10% for pub-
lished station audience data, but
will recommend to the board that
special confidential management re-
ports be released to subscribing
stations at the Bureau’s discretion
for counties and areas where the
nﬁinimum standard is not attained.

A. N. Halverstadt, Procter &
Gamble Co., chairman of the com-
mittee, appointed three subcommit-
tees: on tabulating procedure, in-
cluding Edward F. Evans, Ameri-
cdan; W. J. Main, Ruthrauff &
‘Ryan; Mr. Halverstadt; on report
forms, copy and restrictions, includ-
ing H. M. Beville, NBC; Robert
F, Elrick, Pepsodent Co.; Charles
A. Pooler, Benton & Bowles; on
statistical bases (U. S. radio own-
ership, sample reliability), includ-
ing Frederick B. Manchee, BBDO;
Barry T. Rumple, NAB; Frederic
Berner, G. Washington Coffee Re-
fining Co.

Miss Kathryn Hardig

Ralph Jones Agency

Cincinnats, Ohio

b‘ar Kathryn:

Golly, P'm sorry I missed you when you

were down here. I came into the station
o start my
nightly clean-
ing up job and

put out, telicve
me! You see
Ive heard a lot
about you . . .
and I wanted
to meet thia
combination of
brains and
beauty I'd

Joyed the visit,
I won't kick
too much about
missing you.
Hope they took

you around to
see the plants
that make this
th e Chemical
Center of the

w . one
of them just
brought owut
this new
Cream - olet

Rayon. Of

rae, our big local men’s store Frank-
bergers put it on sale right away and
they're selling right out of it too. Well,
?at’a Just the first post war production

rom this reck ~f the woods . . , there'll
e pleny more to follow up ... no re-
onversion let down here, as you saw.
Say, Kathryn . . . let me know ahead
of time the next chance you get to pay
Ta a vigit, will you? -

WCHS

Charleston, W. Va.
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These subcommittees will make
recommendations to the board com-
mittee on research for final action
before the winter meeting of the
full board in January. Technical
research committee will have its
next meeting Dec. 3.

Canadian representatives attend-
ing the meeting included: Horace
Stovin, Horace Stovin & Co.; H. F.
Chevrier, CBC; Walter Elliott,
Elliott-Haynes Ltd. Other guests
were: E. P. H. James and
Richard Puff, Mutual; Harper
Carraine and Elmo Wilson, CBS.
BMB staff members present were
President Hugh Feltis; John
Churchill, director of research;
Paul Peter, executive secretary;
Richard Wyckoff, chief statistician.

BIDS ARE SOLICITED
ON BUB SURVEY

MAILING, research and tabulation
organizations are invited to submit
bids for the forthcoming BMB na-
tionwide radio audience survey.
The first operation—mailing—to
start in January, covers address-
ing, research and mailing of more
than a million separate pieces to
a nation-wide list that has already
been compiled. The second function
—editing and coding returned
ballots—is scheduled for early
spring and will be performed in
close cooperation with the mailing
office. The final function—tabulat-
ing — entails the handling of b
million or more punch cards
through processes involving most
types of machinery in accordance
with the specifications with BMB’s
tabulation manual.

Sonora Campaign

SONORA Radio & Television Co.,
Chicago, begins its first radio ad-
vertising about Nov. 5, shortly be-
fore deliveries of radios reach re-
tailers’ stores. Campaign consists
of spots in 42 leading cities built
around theme “Don’t buy your new
radio until you hear Sonora’s clear
as a bell tone.” Spots vary from
one to 18 weekly and will run ap-
proximately eight weeks on the
following stations: WOKO WHKK
WAKR WGST WSB WCBM
WBAL WAPI WEEI WBZ WGR
WBEN WBBM WIND WMAQ
WGAR WTAM WSAI WCOL
WBNS WRR KGKO WFAA KLZ
KOA WHO KSO WJR KROD
KYS KTRH KPRC WISH WIRE
WFBM WIBC WDAE WGBS
WJAX WMBR WHB WDAF
WHAS KNX KECA KHJ WHBQ
WREC WTMJ WEMP WCCO
WTCN KSTP WAAT WSMB
WHN WOR KOMA KBON KOIL
WOW WCAU KYW WJAS
WCAE KQV WEAN KGW KOIN
KALE WMBG WRNL WRVA
KFSD KGB KQW KSFO KPO
KRFC KONO WOAI KOMO
KEVR KIRO KMOX KXOK WSPO
WTOP WOL. Agency is Weiss &
Geller, Chicago. '

Close Shave

WHEN recent CBS Screen
Guild Players script called
for sound of a man shaving,
Harry Essman, sound effects
man and a stark realist, de-
cided easiest way to put it
over was to grow a beard and
shave in front of the mike.
And that’s the way it went
over the air.

MAGNETOPHON NOW
BEING TESTED IN U. S.

UNCERTAINTY surrounds the
present situation on the German
Magnetophon, about a dozen of
which are now in this country. The
Magnetophon is the tape recorder
captured in Germany and found to
be far superior in fidelity to any re-
corders in use in the U.S. [Broap-
CASTING, Sept. 3].

Further information on the sta-
tus of the machines and what is
to be done with them is being held
up by the fact that although the
machines are now in the hands of
the Signal Corps, one of them being
used by the Signal Intelligence and
Security branch, all information
on such equipment is now being
handled by the captured enemy
property branch of the Dept. of
Commerce. And the branch is so
new that records are not yet ready.

Symphony Concerts

WTNT Pittsburgh, FM affiliate of
WWSW, is broadcasting its third
season of concerts by the Pitts-
burgh Symphony Orchestra, Fri-
day at 8:30 p.m. from Syria Mos-
que. Commentary is handled by 18-
year-old Michael Marlow, WWSW
staff announcer and U. of Pitts-
burgh student. As a high school
freshman, he covered school sports
for WHK Cleveland and during
summer vacation in 1943 was news-
caster and announcer of WMRN
Marion, O., after which he worked
as part-time announcer of WJW
Cleveland during his junior year.

Farm Set Gain Seen
(See story on page 18)
RURAL Electrification Adminis-
tration program, under which some
3,150,000 more farms would be pro-
vided electrical service, would put
5,500,000 new radios on American
farms in the next five years ac-
cording to a prediction made Oct.
25 by the Radio Manufacturers
Assn. The prediction is based on
REA plans, which require approval
of Congress as well as appropria-
tion of vast funds. The 1940 census
showed 2,600,000 electrified farms
in 1940, with 90% (2,340,000) hav-
ing sets, according to RMA. Since
many of the sets now in use may
need replacement, RMA says the
3,150,000 farms with their new sets
plus replacements will mean 5,500,-
000 new radios on farms in 1950.

‘PORTIA’ LEADS ALL
DAY NET PROGRAMS

FAVORITE daytime network com-
mercial program with radio lis-
teners is Portia Faces Life, accord-
ing to the October Daytime Report
issued last week by C. E. Hooper
Inc., which rated the program 8.6.
Other leaders are: When a Girl
Marries, 8.0; Big Sister, 17.6;
Breakfast in Hollywood (Kellogg),
7.6; Helen Trent, 7.1; Stella Dal-
lag, 1.1; Our Gal Sunday, 7.0; Kate
Smith Speaks, 7.0; Young Widder
Brown, 6.8; Breakfast in Holly-
wood (P & G), 6.7.

Average daytime sets-in-use i.
17.1, an increase of 2.1 from Sep-
tember, and 2.3 more than October
1944. Average rating is 4.3, up by
0.2 from the last report and the
same as a year ago. Average day-
time available audience is 70.8,
down 0.2 from September and up
1.1 from October of last year.

Highest sponsor identification in-
dex, 77.8, went to Breakfast in
Hollywood (Procter & Gamble).
Tom Mix had the most listeners
per set; Grand Central Station,
the most women per set; John W.
Vandercook, the most men; Terry
and the Pirates, the most children.

C

Truman Speaks Tuesday

PRESIDENT Truman will speak
over all networks at 10 p.m. EST
Tuesday (Oct. 30) on the Govern-
ment’s reconversion wage-price pro-
gram, he announced last Thursday
at a White House news conference.
His talk is expected to take about
30 minutes.

Royall Nominated

BRIG. GEN. Kenneth C. Royall,
member of the board and execu-
tive committee of WGBR Golds-
boro, N. C., last week was nomj-
nated by President Truman to be
Undersecretary of War to fill the
vacancy created when Undersecre-
tary Patterson became Secretary.
Gen. Royall, member of Royall,
Gosney & Smith, Goldsboro, law
firm, took a leave of absence to go
on active duty with the War Dept.,
Washington. His firm has been
legal representative of WGBR
since it was founded.

WTRY

TROY, NEW YORK
980 KC « 1000 W

ASSOCIATED WITH
WSYR WELl WKNE

Representatives:

PAUL H. RAYMER CO.
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House ‘Liberals’ Lead Fight

Against ‘Un-American’ Group

DECLARING action of the House
Un-American Activities Commit-
tee in requesting secripts of cer-
tain radio commentators was, in
itself, “Un-American”, the so-
called “liberals” in the House last
week led a fight against the com-
mittee, using the radio incident
as a basis for attacks.

When the smoke of battle had
cleared, eight Congressmen and
ane Congresswoman had de-
nounced the committee and called
for “freedom of the air” and three
Congressmen had defended the
committee.

Charges of “Communist” and
“native Fascist” were hurled back
and forth as Speaker Rayburn
(D-Tex.) attempted to keep order.
Loud applause from a group
on the floor and a large segment
of the gallery greeted stinging re-
marks by Rep. Emanuel Celler
(D-N.Y.) who recently introduced
a bill that would make radio a
public utility [BRIADCASTING, Oct.
15].

,“This Committee has gotten off
to a false start by singling out for
investigation, broadcasters who
can be labeled liberal and ignoring
those of ultra-reactionary caste,”
declared Rep. Celler. His assertion
that “specific scripts” have been
“supenaed” of Cecil Brown, Mu-
tual; Johannes Steel and Sidney
Walton, WHN New York; Wil-
liam S. Gailmor, WJZ; Raymond
Swing, American; J. Raymond
Walsh, WMCA New York, and
Hans Jacob, WOV New York,
brought from Rep. Thomas (R-
N.J.), a committee member, a de-
nial that any scripts had been
subpenaed. He said they were
“requested”.

“Strangely enough, anti-laborites
and reactionaries like Rupert
Hughes and the vicious Upton Close
and the unctuous and pontifical H.

for -l
CALIFORNIA

Regional coverage
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V. Kaltenborn and the caustic Bill
Cunningham and others of their ilk
apparently are not to be bothered,”
declared Rep. Celler.

Rep. Coffee (D-Wash.) took up
the cudgel and declared that the
National Assn. of Manufacturers
controls the air waves. “The fact
of the matter is that there is
freedom of the air only to those
who can pay for it,”” he as-
serted, “and who are willing and
able to maintain their ‘in’ with the
broadcasting systems at a terrific
cost.” He charged that sponsored
commentators broadcast ‘propa-
ganda” for the NAM in the guise
of news and 'that “apparently
harmless series of programs, de-
signed for the entire family, are
full of plugs for the NAM’s in-
terpretation of the news.”

“I charge there are pitifully few
really independent commentators
left on our NAM-dominated Ameri-
can air waves,” said Rep. Coffee.

Patterson Speaks

Rep. Patterson (D-Cal.), who
wired the commentators whose
scripts had been requested as well
as several others [BROADCASTING,
Oct. 22], offering his “support,”
told his colleagues that if the
Un-American Committee could in-
vestigate radio seripts “it can also
review the press and those scripts
prepared by candidates of the
Democratic and Republican par-
ties.”

Rep. DeLacy (D-Wash.) charged
the “Rankin Committee is setting
itself up as a Congressional radio-
thought police.”

Rep. Rankin (D-Miss.), rank-
ing Majority member of the Com-
mittee, defended the staff’s actions
in requesting the scripts.

Rep. Marcantonio (D-N.Y.) de-
clared that “America is in danger
from those who would suppress
freedom of thought and freedom of
expression.” Rep. Helen Gahagan
Douglas (D-Cal.) said: “If a Con-
gressional committee is allowed to
dictate what a man may say by
frightening and intimidating the
sponsors of liberal radio commen-
tators so as to cause their removal
from the air ways, it, too, strikes
at the very foundation of our de-
mocracy.”

Meanwhile the radio division of
the Independent Citizens Commit-
tee of the Arts, Sciences and Pro-
fessions, of which Norman Corwin
is division chairman, unanimously
adopted a joint statement of 20 na-
tional and local educational, frater-
nal, civic, political and trade union
organizations Oct. 24 to abelish
the House Committee on Un-Ameri-
can Activities. According to the
statement issued by the various
organizations, the committee is
aiming to establish Fascism in
America through its drive against
the freedom of the radio and film
industries, and its threat against
newspaper columnists.
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AT OPENING of demonstration of
intra-store television at Gimbel’s,
Philadelphia, are (1 to r) Bernard
Gimbel, president, Gimbel’'s Inec.;
Frank M. Folsom, executive v-p
in charge of RCA Victor divi-

sion; Arthur C. Kaufmann, ex-
ecutive head of Gimbel’s, Philadel-
phia. In background is theme piece
of five TV window displays.

Gimbel’s and RCA
Undertake TV Test

FIRST store-wide television stat-
tion was opened Oct. 23 by Gimbel’s
Department Store, Philadelphia, in
cooperation with RCA-Victor, Cam-
den, for a preliminary merchan-
dising test.

More than $175,000 was spent by
Gimbel’s and RCA for the three-
week demonstration, which was de-
signed to prove television’s value
as an informative medium for shop-
pers. Preview demonstration offers
a series of six 10-minute skits plug-
ging different departments of the
store. Many articles not displayed
on counters are being demonstrated
by video to test its effectiveness in
arousing interest.

RCA engineers supervised con-
struction of a complete studio and
control facilities in the store audi-

* torium. Television stage measures

50 by 60 feet. With auditorium
accommodating 500 persons, and
20 telesites set up through-
out the store, approximately 1,000
persons can see television in pro-
duction or on receivers every half-
hour under present plan. Three of
the 20 receiver screens measure 16
by 21 1/8 inches, and the rest are
about seven by nine inches. Shows
are produced under direction of
Gerry Simpson of NBC’s tele-
vision staff, and Joe Jenkins, using
professional models and actors.
Officials said the demonstration
will serve as a test pattern for simi-
lar wide-scale video projects to be
presented by RCA-Victor.

Dodge to Palmer Co.

FRED DODGE, in the program
and sales departments of WKRC
Cincinnati for three years, has re-
signed, effective Nov. 5 to become
radio director of the Fred A. Pal-
mer Co., Cincinnati advertising and
radio consultant. Mr. Dodge’s ex-
perience in radio includes program
director of WBAL Baltimore, pro-
gram director and assistant man-
ager of WFIL Philadelphia, and
association with N. W. Ayer &
Son and Ward-Wheelock advertis-
ing agencies. The Palmer Co. was
organized May 1, of this year.

DUNTON WILL HEAD

GOVERNORS OF CBC

A. DAVIDSON DUNTON, Mon-
treal, has been appointed first full
time chairman of the board of
governors of the Canadian Broad-
casting Corp., it was announced
Oct. 23 in the House of Commons,
Ottawa, by Finance Minister J. L.
Ilsley. Dunton, 33 years old, has
been general manager of the gov-
ernment’s Wartime Information
Board, to which he was loaned by
the Montreal Standard of which
he was editor.

As fulltime chairman of the
CBC he will receive $15,000 a year
as recommended by the last Parlia-
mentary Committee. He takes office
Nov. 15, succeeds parttime chair-
man Howard B. Chase, grand chief
engineer of the Brotherhood of
Locomotive Engineers of Canada.
He will be responsible with the
board of governors to Revenue
Minister J. J. McCann, and will
be over general manager Dr. Aug-
ustin Frigon.

Dyk; Makes T‘Jews

COL. KEN R. DYKE, prewar pro-
motion director of NBC, now chief
of the Army’s. civil information
and education section in Tokyo,
made front pages last week when
he cracked down on the Japanese
press and radio for failing to do
a consc.entious news job. )

farming is tops -
in WSAM'S
triple market!

SAGINAW, MICHIGAN
BAY CITY, MICHIGAN
MIDLAND, MICHIGAN

The tri<ity area dominated by
WSAM, although rich and vital
industrially, remains primarily ag-
ricultural.  City-wise farmers who
recognize a good thing when they
hear it, keep their rodios tuned
to WSAM for up-to-the-minute
news and entertainment: country-
wise advertisers reach this respon-
sible, responsive audience quick

with WSAM’s cover-
age. WSAM SELLS
Saginaw, Bay City, {
Midland, and all
points between.

NORTHEASTERN MICHIGAN'S ONLY
NBC STATION

WAM:

SAGINAW BROADCASTING COMPANY
610 Eddy Bldg. Soginow, Michigon
NATIONAL REPRESENTATIVE—
HEADLEY - REED CO.
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Somervell Praises War Developments

Of Broadcasting in Report for Year

WARTIME developments of radio
are given ample praise by Com-
manding General Brehon Somer-
vell of the Army Service Forces in
his report for the fiscal year 1945
to Undersecretary of War Patter-
son and Gen. Marshall.

Quoting the “brash and boast-
fu}” slogan of ASF, “The impossible
we do at once . . . the miraculous
takes a little longer,” Gen. Somer-
vell said . . . “Thanks to the magic
eye of radar, able to penetrate
night and fog, we had miracle
number one.” Another miracle, he
said, was the “VT fuse”.

“The Army communications net-
work, with telephone and teletype,
telegraph and radio tied together

the cities of the world, linking all
the continents and all our secret
outposts in Greenland and on the
Gold Coast and in the Chinese
hinterland,” he said. “This truly
was a miracle of science and in-
genuity and organization and the
will-to-succeed.”

The Signal Corps made full use
of FM, Gen. Somervell reported,
stating that the “early adoption of
frequency modulation in vehicles,
tanks, the walkie-talkie, the handy-
talkie and for radio relay use not
only increased the Army’s com-
munications facilities but advanced
the art and utility of frequency
modulation communications by
many years.”

SERVICE DIRECTORY

P L L L

fR‘QUENCY MEASURING
SERVICE

Exact Measvrements - of ony time

R € A COMMUNICATIONS, INC.
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KLUGE ELECTRONICS CO.

Commercial & Industrial
Equipment
1031 Alvarado
Los Anqolel 26, Colif.

Phones 877-2652 Enid, Okla.
Since 1939 Myron E. Kluge EXposition 1742
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Dim Lights No Bar
To New Video Tube

RCA on Thursday unveiled its
new video camera tube, the “RCA
image orthicon,” at a news demon-
stration in New York that showed
the tube’s ability to pick up and
transmit scenes of dimly lit inte-
riors and closeups lighted only by
a single candle or match.

E. W. Engstrom, research direc-
tor of RCA Labs., who explained
the tube’s highly complicated con-
struction and operation, said it is
100 times as sensitive as the icono-
scope pickup tubes presently used
in video cameras. Meade Brunet,
general manager, Engineering
Products Division, RCA Vietor,
which will manufacture cameras
containing the tubes, said these
should be ready for delivery to
video broadcasters in about six
months.

Hailing the image orthicon as
the “Aladdin’s lamp of television,”
John F. Royal, NBC vice-president
in charge of television, said the
“new instrument, which is. easily
portable and suitable for use in
every field of television, opens new
vistas that challenge the imagina-
tion. It assures television of 24-
hour coverage, in daylight, twi-
light or moonlight—in good
weather and in bad =

OwW1l WILL EXPIRE

OFFICIALLY OCT. 31

OFFICE OF WAR INFORMA-
TION 1is scheduled to expire offi-
cially at the close of business
Wednesday, Oct. 31, two months
earlier than provided by President
Truman’s executive order of early
September, according to Neil Dal-
ton, acting director. Mr. Dalton
will ask President Truman for re-
lease to accept appointment in the
State Dept. Interim Foreign Eco-
nomic & Liquidation Service, which
was created last Monday.

Secretary Byrnes, in creating
the foreign liquidation service,
named Thomas B. McCabe as Spe-
cial Assistant Secretary and For-
eign Liguidation Commissioner. Mr.
Dalton will become Mr. McCabe’s
assistant, remaining with the State
Dept. about six months, then re-
turning to Louisville, where he is
on leave as assistant to the presi-
dent of the Courier-Journal and
Times.

Acrobat Video Approved

TELEVISION department of Ruth-
rauff & Ryan, Chicago, announced
last week that the Acrobat Shoe
Co. video show, Amazing. Adven-
tures of Tumblin’ Tim has been
approved by WBKB Chicago, and
will be telecast at 3 p.m., Nov. 28.
Fran Harris, R & R television di-
rector is conducting a talent search
for a small boy to take the title
role, with a girl for the part of
Flyin’ Flo. The juvenile program
will be the first of its kind on
WBKB.

BROADCASTING o

WORK IS TEMPORARY
AFRS COMMANDANT

LT.-COL. THOMAS H. A. LEWIS,
commandant of Armed Forces Ra-
dio Service, Los Angeles, has
been relieved from active service
[BR 0 A DCASTING,
Oct.22].Major
Martin H. Work,
AFRS executive
officer, has been
named command-
ant pending as-
signment of a
regular Army of-
ficer who will
carry on AFRo
peacetime work.
Col. Lewis was
commissioned major in May 1942
and began foundation of AFRS
in January 1943. His overseas duty
included missions in Alaska and
European theater. Under his super-
vision an international network of
overseas Army and Navy radio sta-
tions has been established. Besides
servicing these outlets with short-
wave programs, de-commercialized
broadcasts and specially-built pro-
grams AFRS has supplied tran-.
scriptions to Navy surface and
undersea ships. Prior to being comp-
missioned, Col. Lewis was Holly-
wood vice-president in charge of ra-
dio-production for Young & Rubi-
cam Inec., and vice-president of
George Gallup Audience Research
Inc. He will continue to serve as
AFRS consultant, but future ci-
vilian plans were not announced.

Maj. Work, newly appointed
commandant, was assigned chief of
broadcast service section of AFRS
in August 1943, after completing
radio mission for North Africa and
the Middle East. He became AFRS
executive officer in May 1944. Prior
to entering service, he was expert
consultant for Secretary of War,
and at one time writer-producer o1
Tay Garnett Productions, Holly-
wood.

Col. Lewis

Auto Workers President

Praises, Criticizes NAB
NEW NAB broadcasting standards
adopted last summer brought praise
last week from R. J. Thomas,
president of the CIO United Auto
Workers in a letter to President
Justin Miller of the NAB. Mr.
Thomas wrote that the standards
allow wider freedom of speech, but
he added four grounds for criti-
cism based on protection of labor’:
air rights.

Criticism was based on fear the
standards might strangle docu-
mentary programs if rigidly in-
terpreted; provision banning un-
fair attacks on industries, profes-
sions or institutions does not men-
tion labor wunions; no clearcut
statement covers right to reply to
attacks nor is duty to provide ade-
quate time for public service pro-
grams recognized clearly; stand-
ards fail to urge use of Negro and
other minorities as radio actors
and do not discourage perpetua-
tion of libelous racial stereotypes.

Broadcast Advertising
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NETS AND STATIONS

COVERING NAVY DAY

FOUR MAJOR NETWORKS and
most New York local stations gave
complete coverage of Navy Day,
Oct. 27, by carrying the address
by President Harry S. Truman
from Central Park, on-the-scene
descriptions of the President’s re-
view of the fleet in the Hudson
River, special pickups from the
East and West coasts, description
of the commissioning of the new
Navy carrier Franklin Delano
Roosevelt at the Brooklyn Navy
Yard, and other special broadcasts.

. Talks and guest appearances on
programs of outstanding Navy
officers and authorities were fea-
tured by networks and stations as
a part of their observance.

Programs with tributes honor-
ing the Navy were carried by in-
dividual stations. WNEW New
York had Navy music on nearly
all programs throughout Navy
Day, and presented quarter-hour
broadcast, Famous First Facts
About the Navy. WNYC New
York had an on-the-spot commen-
;ary of the President’s review of
she fleet by a staff member who
was recently released from the
Navy after serving two years on
five carriers of the Pacific fleet,
Harold Halpern.

WNBT, NBC video station,
broadcast President Truman as he
spoke from Central Park, and
made films of ceremonies high-
lighting the day, which were pre-
sented that evening. CBS previ-
ously televised arrival of fleet and
took pictures from a blimp of the
arrival of the Miggouri, but did no
actual coverage of Navy Day pro-
ceedings.

IGNORING DEMANDS,
BALDWIN DECLARES

(See letter on page 29)

FCC ACTION in granting 64 con-
ditional FM licenses without hear-
ings “ignores the demands of many
individuals and organizations for
great caution,” C. B. Baldwin ex-
ecutive vice-chairman of the Na-
tional Citizens Political Action
Committee declared in a telegram
sent Oct. 24 to Paul Porter, FCC
chairman. “We are particularly
alarmed,” Mr. Baldwin said, “over
the granting of licenses to com-
panies affiliated with or controlled
by newspapers, fearing that this
monopoly in many communities of
ctne media for disseminating pub-
lic information and opinions is a
grave threat to effective freedom
of speech and press.”

Wire followed by two weeks’ is-
suance of an NCPAC report on
broadcasting recommending con-
gressional and commission action
to safeguard the people’s right to
the air.”

No comment from the commission
was forthcoming on Mr. Baldwin's
telegram. Chairman Porter was ab-
sent from his office, having left
Wednesday for speaking engage-
ments in Cleveland and Louisville.

PROFESSIONAL DIRECTORY

JANSKY & BAILEY
An Organization of
Qualified Radio Engineers
DEDICATED TO THE
SERVICE OF BROADCASTING
Natienal Pnu Bldg., Wash., D. C.

McNARY & WRATHALL
CONSULTING RADIO ENGINEERS

National Press Sidg. 0L 1208
washingten, D. C.

[ = -

[ J
PAUL GODLEY CO.
CONSULTING RADIO ENGINEERS

MONTCLAIR. N. J.
MO 2-7859

GEORGE C. DAVIS

Consulting Radio Engineer

Munsey Bldg. District 8456

Washington, D. C.

There is no substitute for experience

GLENN D. GILLETT

Consulting Radio Engineer

982 National Press Bldg.
Washington, D. C.

Redio Engineering Consulient. -
Frequency Monitating

Commercial Radio Equip. Co.

o D. O.
@ 321 E, Oregory Boulevard, Kansas Oity, Mo,
® Cross Roads of the World, Hollywood, O.U;

| —

RING & CLARK
Consulting Radio Engimeers
WASHINGTON, D. C.
Munsey Bldg. ® Republie 2347

JOHN BARRON
Consulting Radio Engineers

Specializing In Broodcast and
Allocation Engineering
Earle Building, Washington 4, D. C.
Telephone NAtionol 7757

i

RAYMOND M. WILMOTTE
CONSULTING RADIO ENGINEER
PAUL A. deMARS

ASSOCIATE
1469 Church $t., N.W., Waoshington 8, D. C.
catur 1

JOHN J. KEEL
CONSULTING RADIO ENGINEERS
Earle Bldg. @ NATIONAL 6513

Waoshington 4; D. C.

MAY, BOND & ROTHROCK
CONSULTING RADIO ENGINEERS
* * *

1422 F St, N.W., Wash. 4, D. C.
Kellogg Bldg. ®  Republic 3984

LOHNES & CULVER

CONSULTING RADIO ENGINEERS
Munsey Bldg. o  District 8213
Washington 4, D. C.

tho tl/. kdy
C lting Radio Engi s

991 Broad St., Suite 9-11
Bridgeport 3, Conn.
Lab. Phone 7-2465

Telephone 5-2055

franl H Mclntosﬁ

Consulting Radio Engineers }
710 14th St. N.W/., ME. 4477
Washington, D. C.

WORTHINGTON C. LENT
Consulting Engineers

INTERNATIONAL BLDG.
1319 F STREET N W.

WASH.. D. C-
DISTRICT 4127

HERBERT L. WILSON
AND ASSOCIATES
CONSULTING RADIO ENGINEERS

AM FM TEeLevisionN FacsimiLe

HOLEY & HILLEGAS

CONSULTING RADIO ENGINEERS
1146 Briarcliff Pl.,” N.E.

Consulting Radio Engineers

College Park, Md.

S ———

EQuIPMENT ENGINEERING Co.

ENGINEERING & /NSTALLATIONS OF
Rapio STATIONS

1438 Mamn STREET  Corumsir, S.C.

; 9
1018 venwout ;::'.;o:.‘v:, :lln::«l:ro- 5,0.0. Atlanta, Ga. ATwood 3328 ..363 E. 75;!1 riit;l?ﬂ;oCAGO )} A
-
GOMER L. DAVIES D|X|E B. McKEY WELDON & CARR
eI T ROBERT C. SHAW CENSULTING RADIO ENGINEERS
P.O. Box 71 Warfield 9089 CONSULTING WASHINGTON, D. C.

-RADIO ENGINEERS

Suite 405
NAtional 6982

1108 16th Street N. W.
Washington, 0. C.

1605 CONNECTICUT AVENUE
PHONE—MICHIGAN 4151

KEAR & KENNEDY

C lting Radio Engi s

Albee Building . REpublie 1951

Washingten, D. C.

~ 3
UNIVERSAL RESEARGH LABORATORIES

(A Disisisn of Universel Bissdcosiiat Compearh

( Bndio Gugisnrering Comtionts )

1 KO8 HILL CIACLE » Ping snd Maton Streels

BOYGLAS 5280 SAN FRANCISCO
ROYAL ¥. HOWAND. Bvractor

. J

Ernest J. Vogt

Consulting Radio Engineer
2055 Garfias Dr. Sycamore 7-8839

Pasadena, California

Advertising Deadline for
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December 1, 1945

BROADCASTING e Broadcast Advertising

October 29, 1945 ® Page 95

ANDREW CO. |

o)

~



R d M ]

87

—Classified Advertisements

PAYABLE IN ADVANCE~—Checks and money orders only—Minimom $1.00.
Sitvation Wanted 10c per word. All others, 15¢ per word. Count 3 words for
blind box number. Decdline two weeks preceding issuve date. Send box repiies

Nati

to

| Press Bldg., Washington 4, D. C.

Help Wanted

Wanted—Veteran first class license hold-
er for transmitter and/or studio for
Rocky Mountain. 1 kw outlet. State
education nnd experience. Box 661,
BROADCAS

Contlnuity wr!taer-experlence Good
sition with 1,000 watt midwest reglonnl
network station for copy writer who-can

uce salable commercial announce-
ments. Good salary based on experi-
ence. Send sample scrlpts with firat
letter. Box 232, BROADCA!

Wanted—Commercial manager zso watt
station in excellent market with dual
coast to coast network afiiliation. Salary
plus bonus. Box 248, BROADCASTING.

Wahted—First class radiotelephone oper-
ator for station going 5. kw soon. Some
experience desirable, send references
and qualifications in first letter. This
is not a temporary position. Box 287,
BROADC

who

Wanted—A woman (preferably)
through experience can handle com-
mercial trafic and avallabllities for
large middlewestern station. Amiable
surroundings In city noted for living at
its best. Station has national reputatlon
for its clean commercial policies. Send
your complete background to Box 317,
BROADCASTING.

Eastern territory for selling radio’s top
western and other syndicated tran-
scribed libraries—nationally promoted
and long established with station, agen-
cles and advertisers. Salary, commission
ahd necessary expenses. Complete de-
talls of your qualifications will be kept
in strictest eonﬂdenc& Write Box 318
BROADCASTING.

Chief engineer tor progressive local sta-
tion in east. Network affillated and FM
pending. State all first letter experience,
education, salary desired. Want man for

ar shift and maintenance. This is
B spot for an ambitious person not
afraid of work with top pay. Box 326,
BROADCASTING.

Announcer wanted. Texas station. Tell
sll Box 334, BROADCASTING.

Help Wanted (Cont’d)
for

Announcer—Permanent posltlon
man with well rounded experience
commercials, news, control board. Good
salary plus opportunity for talent fees.
Send transcription, detailed experience
and expected earnings to Clarence
Garnes, WSAV, Savannah, Ga.

An unusually successful station is in-
terested in Becuring a high type time
salesman. A man fitted by disposition
and character to help maintain this
station’s enviable reputation is desired.
Written applications will be considered
in order of receipt and completeness of
information <¢ontained. No phone
pltches, please WTOL, Toledo

Vetaemn preferred for combination oper-
ator-announcer newspaper operated 250
watt RCA equipped station. First class
license wanted but lower will do. Salary
open in line with living costs here.
Single man would find less difficulty
with housing problem. KRJF, Miles City,
Montana.

Wanted—sales manager—Sales and su-
pervisor, installation FM transmitter
equipment, middlewest territory, head-
quarters Chicago. Excellent connection
for engineer with proper background
and personality. Full detalls by letter
for interview. R. E. L. Equipment Sales.
Inc.,, 612 N Michigan Ave., Chicago 11,
.
Sales engineer, first class license, AM &
FM experience. Must have ability to sell
and install or supervise complete broad-
cast station. Must be familiar with FCC
regulations for filing -C. P. applications.
This is a new permanent position with
gx‘%}uent future. Box 384, BROADCAST-

Copywriter—man or woman—by estab-
lished agency. If you are experienced in
writing commercial and retail copy, and
not satisfled with your present setup,
this is your opportunity. It will pay you
to write us, giving experience, age, salary
desired. Incinde samples. Box 393,
BROADCASTING.

Englneer first. Give history. Tex&s sta-
tion. Box 335, BROADCASTING,
Chief engineer—Available Jan. for local
New England station. Make first letter
complete. Confidences respected. Box
337, BROADCASTING.

Announcer—ABC Vlrglnln local needs
2 experienced announcer. Must be
able to handle controls and do good
selling announcing. Tell all ﬂrst letter.
Reply Box 355, BROADC STIN

50,000 watt station wants at once ex- .

ltenced organized western or hillbilly
Permanent job. Must contain extra
good male vocal trio, Drifters not want-
ed. Proof of previous satisfactory per-
formance required. Send complete de-
scription of available unit with picture
and transcription, and price. Box 370,
BRQADC STING.
!ft announcer wn.nted by western sta-
in college town of 25,000. Must be
capable of doing M.C. work in local
theater, man-on-the-street programs
and' descriptive broadcasts. Write wage
r&qulred etc. to Box 373, BROADCAST-

Live wire New York State network sta-
tion has opening for an experienced
announcer. Excellent salary, plus talent
opportunities. Send qualifications and
audition transcription to Box 366.
BROADCASTING.

Radio engineering assistant — Young
man, preferably engineering graduate.
for work with long established firm of
radio consultants. Mathematical and
practical broadcast experience desirable.
Will train man with promising qualifi-
cations. idents near Washington,
D. C. preferred altho will consider all
qualified applicants. Give exberience
and full details first letter. Box 395,
BROADCASTING.

Situations Wanted
Discharged veteran——One year announc-
ing experience. Specialize In news and
sports. Can handle control-room and
turntable. 21 years, married. Go any-
were §, 8. Box 312, BROADCASTING

Navy veteran—nolder of ﬁrst class ra=-
dio and electric-

Nel: lork station in large Georgla city
g to its staff has opening for ex-
perienced announcer. Man with ad lib
talents preferred. Excellent opportunity
to join congenial staff of outstanding
progressive station. No board or copy
work. $30.00 per week. Box 374, BROAD-
CAETIRG.
Wn:lbed—o engi-
nesr, ‘Script writer for new 250 w AM
Station In Rocky Mountain area. Be-
sides ideal working conditions there is
low cost of living, hunting, fishing.
Pl state name, citizenship, back-
ground and send snapshot If possible.
Box 375, BROADCASTING.

Rted—'rwo first cln.ss transmitter
tors by new 250 watter in western
Penna State salary requirements and
previous experience. Expansion program
planned. WDAD, Indiana, Penna,

Wanted—Experlenced radio bookkeeper
Preferably one now residing in or near
California. Must have first class charac-
ter and references. Give full details
in hrst letter. Excellent opportunity
wlt.h good salary. Write Mr. Paul L.
Dodd, c/o KFMB, San Diego, Calif.
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rators, announcers,

nl graduate ot technical school. Twelve
years in radio. Broadcasting, servicing,
police radio, aircraft radio. marine radio.
Prefer position in Washington, D. C.
Box 313, Broadcasting.

Anneuncer Wanted

@® Southern regional sta-
tion. CBS affiliate. Address
BOX 382, BROADCASTING.

" Sitnations Wanted (Cont’d)

Former New York record jockey and
master of ceremonies. Personality shows.
No staff announcing. $100.00 per week,
plus commercials. 11 years experience.
A two hour show which is & natural.
Box 323, BROADCASTING.

Experienced sports announcer available.
Discharged veteran. College graduate.
Worked big ten football and basketball
games. Desire permanent position. Cap-
able M, C. and excellent front man. Do
staff announcing, have sales experience.
#érled. Write Box 325, BROADCAST-

Announcer—Discharged veteran, 3 years
experience, dependable, desires perma-
nent position middlewest station. Pres-
ently employed, avallable immediately.
Box 329, BROADCASTING.

Program director, six years experience
administration with additional back-
ground news editing, writing, broadcast-
ing; preparation commercial and sus-
talning copy; desires executiye position
east in AM, FM, Television or Educa-
tional Radio. Experience resume, audi-
tion on request. Avallable personal in-
terview New York City. Box 344, BROAD-
CASTING.

" Situations Wanted (Cont’d)

Station executive, now employed, de-
sires managerial post. 6 years experi-
ence all phases of radjo; extensive
es and entertainment production
background; married, 33. Can efficiently
and profitably assume complete respon-
sibility. Prefer middlewest. Box 364,
BROADCASTING.
Announcer — Experlenced  newscaster.
Man-On-The:Street, record mail shows,
and remotes. Married, one child. Pre-
fer large city. Box 365, BROADCASTING,

Young, experienced program director-
producer interested in responsible po-
sitlon with progressive west coast or-
ganization. Widely travelled. College.
Married. Ambitious to build p ermanent
future. Box 368, BROADCASTING.

Ex-flying instructor desires announcing
or selling position. Bome training, fair
voice and delivery. Hold restrlctaed per-
mit. Box 368, BROADC TING.
Serviceman awaiting November dis-
charge. Married, one child, holds firsy
phone tickét, wants job in Florida. Ex-
perience at 250 watt station as an-
nouncer-engineer. Two years oi Navy
radio Radar, Robert S. Bower, ART 1/c
USNR, c/o Roy K. Jordan, 8. W.
27th Terr Miami 33, Fla.

Engage 8 newscaster with voice and de-
livery pleasingly different from the hoi
polloi. Actor-director-writer. Currently
program director. WBTD, Admiralty
Islands. Honorable Navy discharge.
Avallable Dec. 1st. Write Box 341,
BROADCASTING.

Staff announcer and newscaster just
discharged from Army after serving
overseas a8 station manager for AFRS
station. Civilian experience: 2 years as
announcer. Age 27, married, 2 children.
Prefer position on west cosst. but will
travel. Box 345, BROADCASTING.

Topnotch script writel'—_Vetere.n.

pro-
lific, wrote over 500 network dramatic
shows. Can direct. write continuity,
news. Two years AFRS. Desire staff job
radio, television,. agency. Box 354,
BROADCASTING.

Studio _technicidn with first class li-
cense, Leaving major network to make
room for returning service man. Avail-
?gg December 1. Box 356, BROADCAST-

Experience saves! We handle every de-
tall of that station, from the idea in
your head thru “On the Alr” proeed-
ures. Box 357, BROADCAST[N

Announcer—8ingle, 22. Two years ex-
perience Chicago station. Three years
college. Highest references. Anxious to
find permanent job Address Box 358,
BROADCASTING.

Ex Merchant Marine radio operator, 30
desires position preferably in broadcast

Available-~Salesmen—sports announcer.
Doing all play by play sports and regu-
lar sport shows. All shows sold. Have
excellent sales record in one of coun-
try's toughest markets. Box 369, BROAD-
CABTING.

Young woman. College graduate wants
continuity writer job with small sta-
tion. Has background experience and
training in writing, control operation
and direction. Will go anywhere. Box
371, BROADCASTIN

Station-sales manager able to produce
under tough post war conditions. Naval
officer awaiting December 1st release.
Ten years radio, motion picture and ad-
vertising agency experience. Age 31 3;
ried. Willing ¢> iuavest.

John Morgan, USNR. 2505 North TrlpP
Ave.. Chicago, Illlnols
Continuity-production man just dis-
charged. Interested in progressive ra-
dio station. 115 years continuity direc-
tor 1000 watt selling station, 2 years
Army public relations programming,
producing, supervising three hours var-
led programs weekly. Kent Saunders,
436 8. Vine St., Kewanee, I

AVAILABLE
Two Man Combination

Can handle all phases of radio
production: progromming, produc-

station, 8ix years experience in poiut
to point telephone and _telegraph,
coastal harbor telephone and telegraph
and shipboard radio stations. First class
telephone and telegraph licenses. Ref-
ernces. Box 359 BROADCASTOING

My asthma l’orces me to move to the
sunny southwest. Anybody in that di-
rection need a production or program
director with thorough grounding in
music and drama? Box 360, BROAD-
CASTING.

Announcer wants opportunity in sta-
tion producing, writing, developing pro-
grams. Experience, single, dependable.
Best of references. Box 361, BROAD-
CASTING.

All around staff announcer specializing
in personality platter shows, newscasts
and special events. Currently with NBC
affillate. Looking for permanent posl-

ing and directing.
PLUS bringing to your network or

PLUS bringing new ideas to cudi-

ence participotion shows.

PLUS directing, producing and act-

ing in your dramatic presentations.

PLUS first hand covering of special

events.

PLUS annovuncing of network calibre.

Both of these men have a complete
| | bockground. Each has

tion with chance for adva
Ambitious, sober, dependable. Avalla.ble
lmmedlntely Box 363, BROADCASTING.

Tée SCHOOL o

RADIO TECHNIQUE

NEW YORK e CHICAGO

America’s Oldess School Devored
Exclusively 3o Radio Broadcastimg &

Comprehensive Day and Evening

urses in all phases of Radio
Broadcasting taught by Nerweork
Professionals. Moderate rates .

For Full Details, Request Bookiet B.

20, W.Y.: RADWD 7Y, KD BH!;.
118 5. Wabash Avenve

NEW YORK

CHICAGD

had 6 years experience in all of
the above phases of radio having
worked with key network stotions
and: large metropolitan independ-
ents. They con develop your local
programming into higher Hooper
and Crosley Ratings. This team,
having o theatrical, night club and
U. S. Army show background is
capable of making your station an
integral part of the 'in person’
entertainment field of your listen-
ing radivs. Available 2 weeks no-
tice. Now employed. Prefer west
coast or metropolitan area.

stotion an established comedy '
team.

PLUS M.C.’ing variety ond musical
shows.

PLUS experienced competent han-
dling of treet broodcast:

BOX 381
BROADCASTING

BROADCASTING o Broadcast Advertising



Situations Wanted (Cont‘d)

Young ma.n, ‘who desires to start In
radio—formally of U, 8. Army Alr
Forces—has announced Naval shows at
Terminal Island in Los Angeles. Good
personality, clear deep voice. Studied
announcing 1 year. Took Radio Drama
it Los Angeles City College called "Ra-
dio Workshop”. 8ings. Desires to go
sither Florida, New York or anywhere
In California. Write to: Ted LaGrosse,
7128 Hollywood Blvd., Hollywcod, Calif.

Technician—2 years commercial com-
munications, 4 years Army Radar. Spe-
clalized in Radar and FM S8itting. 27.
November discharge. Prefer west. Lt.
David Scott, c/o Waltz, 242 East 19th
8t., N. Y. c.

Veteran—Experlenced “first class radio
telephone operator and control room
man. 8ix years—broadcast, radar, FM.
26, unmarried. References. -Avallable
“ter Dec. 1, Sgt. John W. Nye, 21 Den-
slow Rd Glastonbury, Conn.

Announcer. Discharged omcer. 29, Grad-
uate University lIowa radio school.
3ingle, sober, reliable, good voice. Prefer
midwest. Transcription, photo on re-
quest. Don Whited, Ida Grove, Iowa.

Announcer-operator avallable. Third
class ticket, Experience in operation,
announcing, writing. Prefer southeast
location. Have car to do account work.
Married and want to settle permanently.
Transcriptions and references. T/8gt.
Ralph Haskins, Co. "B”, Marine Bks.,
Klamath Falls, Oreg.

Merchant Marine radio omoer. 15 years
radio experience, including 4 years
broadcast. Have first class telephone,
first class telegraph and class A Ama-
teur licenses. Desire chief engineer to
one kw, will accept control position
higher power. Lt. S. Margolis, U.S8.M.S..
6601 Blvd. East, West New York, N. J.

*qnouncer: Discharged AAF officer. De-
sires permanent starf position with op-
portunities. One year AFRS experience
announcing and directing. Marrled, age
25, Lt. Joseph L. Walsh, 5721 a Etzel
Ave., St. Louis 12, Mo

Operatmg, copy, news writing, or com-
bination immedlately considered. Any-
where. 29, married. First telephone, sec-
ond telegraph licenses. Press service
manager, teietype, speedy code. Dossler
on request. Wyaon, 318 West 60th, Los
Angeles.

Situations Wanted (Cont’d)
Chief engineer—December discharge
Em grad. 3z, 4 years network regional,
5 years Army eogineering admlastra-
tion. Dependable, caPaole. rrogressive
starion omiy. Major 4. L. Widermush,
43456 chk Road, lLakster, Micoisan.
Cuier relty Umcer discharged, desires
announcing jon on midwestern small
station, or southwest. Swugle, 35, with
consideraple mike experieuce in Navy.
Charles Shepard, Ti11 North Marsh-
fiexd, Chicagu, luinois. o
Commercial radlo time salesman or man-
ager avalaple. Presently empioyed. De-
swres change to larger inarxcc. <V years
selling advertising. 8 years in radio.
Married, producer. Preseut compeusa-
tion in Small market apove $oulU.LU0.
Yreter salary and cuwmmission basis in
west, Box /6, BROADCASTING
Executive-engineer: rXperieuced lu sl
technical pnases of radio, broadcast
transmitters 1-500 kw, sanortwave 1-75
kw, major network outlet, facsimile.
Levelopwment engiueer, radar, ko, Puise
time, young aund well married. Desire
permauent FM-aM position in Ohlo or
Great Lake region. Salary $4000 to
$5000 depending on location. Box 377.
BROADCASTING. o
lnterested in announcer? 5 years ex-
perience. Excelient background news.
music, remotes, commercials. $60.00
starter. Box 3¢8, BROADCASTING.

Five ex-serviceman, all with extensive
radio backgrounds, desire to invest
and aid in operating new or established
progressive station., These men, cur-
rently with prominent metropolitan sta-
tion, have had successful experlence in
selling announcing, production, engi-
neering and advertising. Four are mar-
rled men with familles. Box 379.
BROADCASTING.

Announcer—Just discharged. Eight years
experience. Local stations and network.
News, sports and quiz shows, Prefer
New York City or Chicago. Excellent
references and recommendations. Box
380. BROADCASTING.
Announcer—Beeks permanent position
in progressive station with exacting
standards of operation. Experienced,
versatile ., . . speclalize news, sports.
talent shows. College graduate; wide
cultural background. Advertising, pro-
motion expert. Executive ability and
know how. :_5‘24 married. Sober, ambiti-

Fighter pllot wants to get his feet on
the ground as announcer-copy writer
with progressive middlewest or south-
east statlon. Married, reliable, with
sound radio background. Lt. Joseph F.
Butler, Box 236, Chicago Hgts., 1.

Veteran—One year thorough training In

radio broadcasting. Desires annouucer’'s

position with progressive station. Also,

have Navy radio sound equipment

training. Age 20, single, of good nealth

nnd fully rella.ble Charles 8ims, 4713
. Belmont Ave., Chicago, Iilinois.

erter-producer\—Veteran 23, college
graduate with degree In radio. Before
Army produced Ovler and Corwin shows
over Columbia station. Experienced in
writing commerclals, serials, drama.
Write Marty Schwartz, 66 Park Ave.,
New York City.

Marine—Honorable discharge, wants an-
nouncing position. College, 26. Personal
appearance shows. Limited mike ex-
perience. Good personality., Willing to
work hard. Salary no issue. Cpl. Wm.
Dawson, Ravenna St., Hudson, Ohio.

Program director or station manager—
Recelving discharge. Available November
1, Twelve years experience. Thorough
background programming, production,
continuity, news drama, music, station
operations, announcing sales. Desires
New York City station. R. N, Druxman.
12 West 56th St., New York, N. Y.

News editor, three years experience on
o0 kw midwest network atfiliate, pro-
ducer, writer on GI shows, wants open-
ing -on news staff 5 kw to 10 kw mid-
west statlon. Write, wire Joe Platklewcz.
115 E. Tist 8t., Chicago, Iil.

Radio news executlve, newscaster; war-
forelgn correspondent Europe-Mexico-
Pacific; Purple Heart Marine; young,
topnotcher, now earning $6500. Write
2-C, 3418 Tenth Pl, S. E. Washington
20, D. C. for detalls

Veteran, single, 26, first class radlotele-
phone license. Three years transmitter
experience, Including standard and FM
stations. Can handle remotes, recording
and master control. Two years college.
Louis Halpern, 1593 Prospect Place,
Brooklyn, N. Y.

1st class radio tel. op. desires position in
or around Minneapolis, Minn. Experi-
ence all types transmitter up to
watts. Write Gordon E. Miles, Rt. 2,
Hines, Minn. ¢/o E. H. Shaw.

ble. Box 383, 'BROAD-
CASTING.

Operator—First class, veteran, five years
radio. Box 385, BROADCASTING.

Recording — studio engineer — Female.
11, years experience turntables, air
shows, recording, etc. Some knowledge

television. 3rd class ticket. Now engi-

neering in N. Y, €. where I must stay.
Available two weeks, right offer. Refer-
ences. Box 386, BROADCASTING.

WTOP Recruiting Show

Gets Results for USMC

RADIO’S POWER in postwar re-
cruiting was tested and found
more than successful last week.
A 15-minute program D. C. Date-
line on WTOP Washington, Sun-
day, 9:15 a.m., featuring Marine
recruiting, resulted in an increase
of four or five times the usual num-
ber of applicants at the Washing-
ton Marine recruiting offices, in the
following two days.

According to Lt. Col. Waite W.
Worden, executive officer of Ma-
rine recruiting, the office “was
literally swamped with applicants
. . . and mothers made numerous
calls to this office requesting
elaboration on the educational
opportunities offered to Marines.
This information is given merely
to illustrate, in a concrete way,
the effect of just one 15-minute
program.” Last Thursday, Brig.
Gen. Robert L. Denig, USMC Pub-
lic Information head, wrote to Ar-
thur Stringer at NAB in ap-
preciation of radio’s work in past
recruiting and his desire to help
in the future.

Win Guild Honors

AMONG those who will receive
Newspaper Guild of New York
“Page One Awards” at the 10th
annual Page One Ball at Madison
Square Garden on Dec. 6 will be
Fibber McGee and Molly, Norman
Corwin, Dr. Frank Kingdon,
WMCA New York commentator,
and Frank Sinatra.

For Sale

Tower—Immediate delivery on new In-
ternational Stacy 150’ self-supporting

lo tower, complete with insulators
and obstruction lights. Can ship same
day order received. Box 390, BROAD-
CASTING.

Operator—Experlence, 2nd class tele-
graph and telephone license. Box 387.
BROADCASTING.

At liberty — competent announcer. 3
years experience. Married. Veteran. Re-
quest audition disc. John P. Allott, 219
N. Kostner Ave., Chicago 24, Iil.

For a managerial post, I offer six years
of radlo experience—programming, sales.
writing, producing, and announcing—
as my qualifications. Also an excellent
background of education and experience
qualify my assuming complete respon-
sibility efficlently and profitably. Prefer
the following Michigan cities: Grand
Rapids, Kalamazoo, Battle Creek, Lans-
ing, Jackson; Northern Indiana, Ohlo or
Ilinois. Box 391, BROADCASTING.

Officer in Army expects discharge soon.
Knowledge of Japanese customs and
language. 9 years experience NBC affili-
ated stations as program director, com-
mercial manager. Married. Will go any-
;gxere. Address Box 389, BROADCAST-

Discharged veteran, Two years as “an-
nouncer. Commercials, turntables and
newscasts, Presently employed 1000 watt
station in south, but prefer station near
Detroit. Box 388, BROADCASTING.

New York, Brooklyn stations — Want
part time in any capacity evenings, all
day Saturdays, Sundays. Majored ad-
vertising, marketing. John Hyde, 666
Park Place, . Brooklyn 16.

Program director—production manager.
Presently employed New York City an-
nouncer. Former Army officer, 30, mar-
ried. Three years experience announcing
and production. Excellent musical back-
ground plus sales and announcing ex-
perlence. A-1 references. Box 392,
BROADCASTING.

Chief engineer and chief announcer de-
sire position in a Texas station. Engi-
neer has first phone, first telegraph and
Class A amateur licenses. Announcer's
audition disc on request. Ex-gervicemen.
Box 3984, BROADCASTING.

BROADCASTING

® Broadcast Advertising

Experimental Television Camera with
2 inch Iconoscope and bullt 2 inch
Cathode Ray View Finder. Complete
with power supply and tubes. $250.00.
Box 822, Hollywood Station, California.

For sale—2 brand new latest model -

Rek-O-Kut RKD 16 Dual Speed Record-
ing Motors $225.00 for both 25% Deposit
Balance COD. Lifetone Sound, 2013
Peoria Ave., Peoria 4. Ill.

Miscellaneous

Engineers want financlal backing for
proposed Dallas FM-television station.
Box 372, BROADCASTING.

Phase monitor for use with four tower
directional. Telephone or wire collect
make condition, cash price. J. B, Fuqua.
Statlon WGAC, Augusta, Georgla.

Wanted—10 men, pPreferably service, who
will contribute equal capital, services.
loyalty and ambition to establish com-
mercial 250-500 watt station. Engineers,
announcers, salesman, lawyer-account-
ant. Nathan Rosenberg, 980 Hopkinson
Ave., Brooklyn 12, N, Y.

T B S TR
CONTRACT

An Outstanding Salary
Master of Ceremonies
for
One Hour Early Morning
Network Show

Great opportunity for man
experienced in interviews,
ad lib handling variety show
talent. Don't write, wire
Broadcasting Magazine, 360
N. Michigan Ave., Chicago.
R T N L N

SWEZEY SEES NEED

OF MORE RESEARCH

THE NEED for research in audi-
ence behavior as a guide to the
broadcaster in his programming
policy planning was -stressed by
Robert D. Swezey, Mutual vice-
president and general manager, in
a talk given Thursday at the fourth
annual luncheon of The Pulse Inc.,
audience measurement organiza-
tion, at the Biltmore Hotel, New"
York.

Pointing out that there are a
few people with decided opinions
who are extremely vocal about
them, Mr. Swezey said that they
are no problem as we know where
they stand. “The people who really
concern me,” he stated, “are the
hundreds of thousands—the mil-
lions—who don’t write letters to
the FCC, to the broadcasters, to
the advertiser or to anyone. What
did they do when the singing com-
mercial came on? Did they turn it
off? Did they sit back in perfect
bliss, tap the floor and enjoy it?
Did they rush out to buy the prod-
uct it advertised? Or did they just
sit there and let it go through one
ear and out the other? We need
very much to know those answers
and The Pulse and other similar
organizations must give them to
us.”

Address Radio.Group

TED WEBB, program manager of
WPAT Paterson; Robert B. Mac-
Dougall, educational d.rector of
WAAT Newark; Bill Slater, sports
commentator and moderator of
It's Up to Youth and Opinion
Requested, on WOR New York,
and Elizabeth Woodward, conduc-
tor of a program for teen-agers on
WJZ New York, spoke at the open-
ing meeting of the Radio Council
of New Jersey, held Oct. 18 at
Essex House, Newark. Topic of
meeting was “Teen-age Programs—
Real and Imaginary.” Three dra-
matic sketches in radio form were
presented by a group from Central
High School, Newark.

Call Letters Assigned

NEW developmental FM station
authorized last July to J. F. Novy,
chief engineer of Riverside Experi-
mental Labs., Riverside, Ill., and

‘now under construction, has been

assigned call of W9XJN and facili-
ties of 107.1 me, 1,000 w. Location
is 163 E. Quincy Rd., Riverside.

TOPNOTCH

Station Manager

Outstanding back-

ground sales producer.

BOX 396, BROADCASTING
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At Deadline...

DUDLEY TO HANDLE

U. S. TIME REQUESTS

APPOINTMENT of Lt. Comdr. Drew Dudley,
USNR (ret.) to coordinate all Government re-
quests for radio time was announced Friday.
Comdr. Dudley, recently released by the Navy,
was named chief of media coordination in
the Office of War Mobilization and Reconver-
sion. He will serve under Anthony Hyde,
deputy director in charge of information.
Formerly in the advertising department of
Wm. Wrigley Jr. Co., Chicago, Comdr. Dudley
joined OWI in its early days and became pro-
gram coordinator before entering the service.
Wiar Advertising Council will continue to han-
dle the allocation plan, a task it took over
when OWI was abolished in September, with
Mr. Dudley coordinating all Government re-
quests.

AGGIE ISSUES FM BOOKLET

SO FIELD representatives of the Dept. of
Agriculture can answer FM queries, George
Rowe, special assistant to the director, Office
of Information, has prepared a booklet “FM
for You”. A veritable catechism in easy lan-
guage, booklet contains everything from de-
tailed station operating costs to statement
that FM will replace AM “to a great extent”.
Pamphlets will be mailed to field men.

WAR -TRIALS SERVICE

PRESS WIRELESS is installing mobile trans-
mitter capable of radiotelegraph transmission
at Nuremberg, Germany, for radio and news-
paper correspondents covering war criminal
trials. Transmitter is type used in Europe
from invasion of Normandy until end of war.

MAJESTIC EXPANDS

MAJESTIC Records Inc. begins construction
this month of West Coast factory in Burbank,
Cal. Company also plans to open new factory
in Elgin, Il early in 1946. Kay Labs. Inc. serv-
ing as consultants in selection of machinery
anfi equipment for California plant.

Closed Circuit

(Continued from page 4)

to be arranging for American to carry it. It
is part of move to “reconvert” service broad-
casts to the occupation theme,

LQOK for Grove Labs., St. Louis, to come out
shortly with a néw and different drug product.
Agency will be Russel M. Seeds Co., Chicago.

NOW THAT Col. E. M. Kirby is “Mister,”
being on terminal leave, he is about to enter
a radio consulting practice centered upon pub-
lic relations. Will NAB, Dan Golenpaul’s In-
fortmation Please and Dinah Shore (scintillat-
ing star he discovered while with WSM Nash-
ville years ago) be among his first clients?

NAB’S NEW president, Judge Justin Miller,
won’t have to be formally introduced to key
legislator on House side—Chairman Clarence
F. Lea (D-Cal). Both are from the Santa
Roza district in California and Judge Miller
as a youth learned many lessons at the knee
of the septagenarian legislator. He has been
his mentor over the years.
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RADIO RECRUITS

EVERY STATION in America plus over-
seas stations of the Armed Forces Radio
Service will be used by the Army in the
largest peacetime recruiting drive in.its
history, Brig. Gen. Harold N. Gilbert,
director, Military Personnel Procure-
ment Service, AGO, has announced.
With a goal of 1,600,000 volunteers, the
campaign also will include daily news-
papers and about 10,000 weeklies as well
as magazines, billboards and motion pic-
tures, Gen. Gilbert stated. Complete de-
tails are not available, but immediate
radio plans call for football broadcasts
and spot announcements.

Advertising will be placed through N.
W. Ayer & Son, Philadelphia, which
handled recruiting in a 1940 enlistment
campaign. Congress has approved a
budget of $3,125,000 for advertising in
all media with proportionate share for
the various media.

NAB-FMBI JOINT GROUP

TO MEET WEDNESDAY

MEETING to work out merger plans will be
held by a committee representing NAB and
FM Broadcasters Inc. at 10:30 a.m. Wednes-
day at the office of Justin Miller, NAB presi-
dent. FMBI directors voted Oct. 19 to merge
with NAB [BROADCASTING, Oct. 22].

Whole basis of the amalgamation will be
discussed by the joint committee, including
operating methods. FMBI on Nov. 1 becomes
the Frequency Modulation Dept. of the NAB,
to be guided by a committee consisting of
FMBI President Walter J. Damm working
with three NAB directors (Frank Stanton,
CBS; Paul W. Morency, WTIC; Leslie C.
Johnson, WHBF) and three FMBI directors
(John Shepard 3d, Yankee Network and
WMTW; Wayne Coy, WINX and W8XO;
Gordon Gray, WSJS and WMIT).

NETS TAKE FM OFF

AIR FOR TRANSITION

FM STATIONS operated by CBS and NBC
in New York went off air over week-end for
indefinite periods during which they will be
readjusted to new frequencies assigned Friday
by FCC. No connection was admitted between
signoffs and Sunday deadline set by AFM
head, James C. Petrillo, for the employment of
double musical crews where program is broad-
cast by both AM and FM. (Story, page 16).

AFM is expected to notify all AM stations
with FM affiliates that they will be expected to
employ double crews of musicians for all AM-
FM musical broadcasts.

CBS said WABC-FM will switch from 47.6
me to 96.9 me. Changes affect both antenna
and transmitter. WEAF-FM, NBC FM station
in New York will change from 45.1 me to 97.3
me. WBAM, FM affiliate of WOR, Mutual key
in New York, is to shut down for alterations
early this week.

PALEY RETURNS

IN MEMO expressing “admiration for the
outstanding way in which you all served our
country during the war years,” William S.
Paley let CBS organization know today he
was back on job as president.

BROADCASTING

People

CLETE ROBERTS, war correspondent, returns
in early November to American western divi-
sion as special events director, news analyst
and commentator.

ED ALESHIRE, in Navy two years, has re.
turned to H. W. Kastor & Sons as general
manager of Chicago office.

ART THALER, former advertising art direc-
tor, Paramount Pictures, Hollywood, has joined
Schwimmer & Scott, Chicago, as creative head
of art and production.

LT. COMDR. JAMES V. COSMAN has .
sumed duties as president of WPAT Paterson
N. J.,, after 40 months with Navy. Comdr.
Cosman was stationed with Bureau of Ships.
Washington, serving as radio and radar con.
sultant.

FRANKENSTEEN PROTESTS

WWJ REJECTION OF SPOTS
RICHARD T. FRANKENSTEEN, vice-presi-
dent, UAW-CIO, and Political Action Commit-
tee candidate for mayor of Detroit, late last
week said he was protesting to FCC against
WWJ’s refusal to accept his one minute cam-
paign spot announcements. Mr. Frankensteen
said: “The station rejected these announce-
ments with the excuse they were too rough.
There is no basis at all nor fact for this re-
jection. They are too rough on Mayor Jeffries
. . . The Detroit News, which owns WWJ and
which hag already taken sides against me, now
seems to give Mayor Jeffries the same unfair
advantages on the radio as they have given him
in the press.”

Harry Bannister, WWJ general manager,
denied that Detroit News executives knew of
the transaction. He took full responsibility
for rejecting the announcements, gaying: “The
reason Mr. Frankensteen’s announcements
were turned down was simply that they were in
poor taste, badly written and deemed by the
management of WWJ to be unfit for inclusion
in the schedule.” Mr. Bannister added that
had the announcements been written as coni-
mercials for ‘“‘toothpaste, cereal, gasoline or
any other product” they would have been
turned down just the same “because they did
not comply with WWJ’s standards”.

PEARSON FOR LEE HATS

DREW PEARSON, Washington commentator
currently broadcasting on American Sundays,
7-7:16 p.m. for Serutan Co., switches to new
sponsor on Dec. 2, when he begins five-year con-
tract with Frank H. Lee Co. for Lee hats at a
reported fee of well over a million dollars for
five years. Contract was arranged by Henry
Souvaine for Mr. Pearson and William H.
Weintraub & Co., advertising agency for the
sponsor. It is expected Mr. Pearson will con-
tinue in his present period and on same net-
work. Serutan expects to continue radio adver-
tising, but has no definite plans.

F & P NAMES TWO

FREE & PETERS on Friday announced two
executive appointments. Richard M. Allerton,
former director of radio research for Crosley
Inc., will take charge of marketing and station
data with headquarters in New York. Lloyd
Griffin, former radio director of Knox Reeves
Adv., Minneapolis, just back from overseas
service with OWI, on Nov. 6 joins Free &
Peters Chicago office as account executive.

®  Broadcast Advertising



® ADVERTISING MUST PACE PROGRESS

“INDIRECT SELLING*
began like this—

e

¢ HY advertise something the consumer
can’t buy?”’ asked advertising men in

1914 when The American Rolling Mill Co.

began this famous campaign. Originally de-

signed to convince consumers that products

made of ARMCO Ingot Iron were of superior

quality, the campaign had far-reaching effects.

It gave consumers a deeper understanding of

merchandise, and this stimulated the demand \

for better things. It killed the even then dying

principle of “caveat emptor,” and placed on

manufacturers the burden of supplying su-

perior goods. It helped make our America a

better place in which to live—and a safer

place in which to buy.

n the DISTRIBUTION DECADE

Advertising Must Again Stimulate Desires For Better Goods

To prevent economic depression, leading author-
ities agree that we must consume, as a Nation, at
least 40% more industrial production than in our
greatest pre-war year. This means that we must
establish higher living standards, and it will be
Advertising’s obligation to do this.

For production itself will be no problem. Man-
power, money, materials and manufacturing facili-
ties will be ample, DISTRIBUTION will be our
“soft spot.” That, too, presents an Advertising
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opportunity. Advertising must not only create
desires for more and better merchandise, it must
find ways to move merchandise quickly, economi-
cally, efficiently from factory to store to home.

In agencies everywhere, alert Advertising men
are planning today to solve the problems of the
Distribution Decade to come. Here at The Nation’s
Station we are too busy. When the time comes,
we will have much of interest to show you about
the great 4-State market that is WLW-land.

—_WLW

DIVISION OF THE CROSLEY CORPORATION

THE NATION'S MOST MERCHANDISE-ABLE STATION
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Third Major Award for WKY’s Farm Service This Year!

"ARLY this month WKY received the
E, Award of Honor for distinguished public
service activities in connection with the
observance of National Farm Safety Week
from the National Safety Council. WKY won
top award in the under 50,000 watts classifica-
tion.

Last March WKY received a citation and
plaque award from Variety for performing a
service to farmers “beyond the call of duty.”

In June, Billboard awarded WKY second in
the regional network division of its annual sur-
vey of station promotion. WKY won on the
basis of its farm service promotion and per-
formance.

This national recognition serves to illustrate
the type of job WKY is doing in the farm
service field in comparison to stations at large,

but the real recognition, the recognition which
WKY seeks most, comes from farmers and
farm leaders themselves,

Said Louis P. Merrill, regional conservator
of the U.S. Department of Agriculture’s Soil
Conservation Service, of WKY’s recently in-
augurated soil conservation project: “We defi-
nitely feel that it is one of the most worthwhile
gestures of cooperation which has been ex-
tended to any soil conservation district.”

WKY’s farm department is initiating useful,
constructive farm projects in Oklahoma, is
crystallizing thinking and action on major farm
problems, is getting things done and getting
talked about in every progressive Oklahoma
farm home.

Because WKY does big things for its listen-
ers it gets big things done for its advertisers.
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