a letter

--open-style —to a man who asked us a question

DEAR SIR:

You ask, “Why should 1 use radio, particularly
WOR?” You add, “Never mind statistics and sta-
tion comparisons and things like that. I'll get
around to them when it comes to the questions
of specific time and program selection Just sort
of ... Well, you must have some general reasons
as to why you believe in WOR so much.”

Here at WOR we, more than 300 of us, have,
above all things, a deep faith in WOR’s ability to
generate action. It never really occurred to us
how complacently this feeling is taken for
granted here at WOR, until your question
prompted us into putting it down on paper. The
reason? Well, it seems to be a belief developed
through years of consistent exposure to the speed
and economy with which WOR makes people do
things.

t

When WOR airs the speech of a politician,
the song of a poet, the explanation of an econo-
mist, or a grocer’s spot announcement, WOR
knows that it's to provoke action, emotional or
material, or both. Maybe this kind of thinking
goes on in all media. We don’t know. But we do
know that it colors everything we do here at
WOR, from program building to poising a mike
for the most effective pickup.

But this desire to create resultful action would
be a futile thing if it were not backed by “know-

member of the mutual broadcasting system

how™. WOR has the know-how —an accumula-
tive, and constantly maturing, trio of skills which
are the products of almost a quarter of a century
of specializing in the more effective and econom-
1cal use ol sound.

They are

INGENUITY — the experience, equipment
and brain-power to plan a program schedule that
attracts more listeners for less, thus reducing
your cost and creating more action.

THOROUGHNESS — WOR'’s carefully tai-
lored distribution of its 50,000 watts which de-
livers what you have to say to the most densely-
populated area of homes with radios on the East-
ern Seaboard.

IMAGINATION—WOR’s constant desireto
consider and effectively apply the new in both
program thought and technique. This keeps the |
schedule elastic and exciting and makes it a more
effective carrier for your message.

or

at 1440 Broadway, in New York

Most sincerely,

~—that power-full station,




Mrs. Mayer often performs household tasks with the radio going; 7Va-
months-old Nancy Susan is entirely too busy to listen right now,

The Mayer family in their homey living room on Chicago’s North side;
Lewis Mayer, talking to Nancy Susan; chubby Judith Ann and Mrs. Mayer
at right.

746 Famcilies (Cownt

MEET OUR LISTENING FRIENDS, THE MAYERS —
PART OF YOUR CHICAGO CITY MARKET

FAMILY buying keys your market in the vast

city of Chicago, just as it does in towns and
farms throughout Midwest America. So let’s call
on a thoroughly Chicago family, the Lewis Mayers
of 5949 Lakewood on the North side.

Lewis drives with the inhalator squad of the fire
department; on off days, he chauffeurs an am-
bulance. Mrs. Mayer is kept busy at home with
4%s-year-old Judy and the “reigning princess,”
Nancy Susan. The Mayers have lived in the same
house for 18 years, a comfortable flat in a pleas-
ant residential neighborhood.

Family listening habits are much the same over
the Midwest: the same policies of service and

890 KILOCYCLES
50,000 WATTS
AMERICAN AFFILIATE

REPRESENTED BY
Joun BLair & Comrany

CHICAGO 7|

entertainment that hold farm families make for
loyal city family listening. The Mayers have
tuned in WLS regularly since headphone days
in 1924. Julian Bentley and Ervin Lewis with
news; Your Home and Mine; WLS Feature
Foods, WLS National Barn Dance are all heard
frequently by the Mayers.

Such regular listening for so many years makes
listening friends; friends have confidence in their
radio station and its advertisers. To know more
about our city-town-farm market of over 14
million people, and how WLS will introduce your
merchandise to these families of “‘old friends,”’
call a John Blair man today.

The

PRAIRIE
FARMER
STATION

BurrinGE D. ButLer
Presideat

GLENN SNYDER
Manager

MANAGEMENT AFFILATED WITH KOY, PHOENIX, AND THE ARIZONA NETWORK, KOY PHOENIX * KTUC TUCSON * KSUN BISBEE-LOWELL-DOUGLAS




Bringing Philadelphians

news of a new Europe

Philodelphians are geMing an intimate picture of
peacetime Europe through the special broadcasts
of Barbara Barnes over WPEN. Miss Barnes, artist,
writer, lecturer and experienced fraveler, is now
studying conditions in various European countries
for The Evening Bulletin, the largest evening news-
paper in America. Like other expert observers on The
Bulletin staff, she broadcasts exclusively over WPEN.

When

« .. the Station

for Philadelphians
And WPEN-FM—a PLUS value

The program is another example of WPEN ser-
vice in the Philadelphia listening area. Now owned
and operated hy The Bulletin, WPEN is bringing Phil-
adelphians many new live-talent programs designad
to meet their local needs and interests,

Listeners have been quick to respond. Every day
more ond more Philadelphians are turning their diols
to 950 and WPEN.

MATIONAL REFPRESENTATIVYES

HEADLEY-REED COMPANY

New York + Chicago = Detrojf Aflanta

San Fronciace + Los Angelas

Published every Monday, 63rd issue {Year Hook MNumber) published in February by Broapcastine PUBLICATW=S, Ixc., 810 NMational Press Building, Washington 4, D. C.
Entered as second class matter Marvch 14, 1933, al Post Office ul Washington, B. C., under act of March 3, 1879,
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Closed Circuit

NQW THAT Associated Press has exhausted
its legal remedies in anti-trust proceedings
brought by Dept. of Justice on membership, it
wouldn’t be surprising to see change in policy
affecting radio clients of Press Assn. Inc., AP
subsidiary. There have been conversations look-
ing toward station membership in cooperative
news association, placing them on same level
with newspapers,

HAVE YOU noticed MBS now has on the air
four of the ten largest radio advertisers in the
U. 8.7 As of Jan. 1, 1945 when the Kobak ad-
ministration took over, none of the big 10 was
represented. The four soon will become five,
hy the way,

CLAIM BY CBS last week that it has success-
fully broadcast high-frequency television in
full color gave rise to speculation on start of
“upstairs” service, Westinghouse, GE and Fed-
eral all are racing against time to complete
consiruction of first high-definition microwave
TV transmitter. Columbia engineers hope to
be on air with color by early spring.

AMERICAN is quietly auditioning programs
for submission to Republic Steel Corp., which
will go on air if right kind of show ean be
found. Republie agency is Meldrum & Few-
smith, Cleveland,

EASTON WOQLLEY, NBC's manager of sta-
tion relations, may get a vice-presidency soon.
He succeeded William S. Hedges as department
head when the veteran VP several months ago
took over important new task of planning and
development.

NOW ON terminal leave from Army, prepara-
tory to final discharge, Col. William 8. Paley
returns to presidency of CRBS Oct. 22 after
more than three years of Government service,
There's no cenfirmation, but it’s still a good
bet that Paley will be elected chairman of the
board of CBS and turn over presidency to
Paul W. Kesten, who has been execuiive head
during entive time of Col. Paley's absence,

ENSCONCED at his new headquarters at
NAH, Judge Justin Miller is moving very de-
liberately on reorganization. He wants to get
acquainted with personnel and functioning of
departments hefore he uvndertakes additions,
deletions or transfers.

IT'S REPORTED Col. Thomas H. A. Lewis,
who left Young & Rubicam vice-presidency to
becomne chief of Armed Forces Radio Service,
soon will be released, with regular Avrmy officer
as replacement. Some months ago he was slated
to become vice-president of American (Blue),
but that was when Chet LaRoche, hisex-Y & R
colleague, was divecting head.

ADD TO radie's personnel soon to leave Uncle
Sam: Lt. Col. Jack W. Harris, radio and com-
munications officer on Gen. MacArthur's staff.
He hopes to return to civilian life shortly after
(Continued on page 162)
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Ocl. 15: FCC hearing on New York FM as-
signments, Room 6121 New Postoffice
8ldg., 10:30 a.m.

Cet. 18-19: NASB Public Relations Executive
Committee, Hotel Roosevelt, New York.

Cct, 19: FMBI 8oard, Ambussador East Hofel,
Chicago.

Oct. 22:. NAB Small Markets Stations Com-
mittee, Statler Hotel, Washington.

Oct. 22. BMB Technleal Research Commitiee,
8MB8 hdars.,, New York.

Nov. 4-10: Notional Radio Week.

Bulletins

FCC Friday released a list of 164 FM station
applications received prior to close of business
Oct. 8, List showed Califernia leading in ap-
plications with 22, Pennsylvania second with
18 and Illinois third with 12, If in satisfactory
form, applications will be accepted as of date
of receipt and appropriate file numbers as-
signed.

EFFECTIVE Qet. 27 all wayr corvespondents,
both radio and press, accredited to Gen. Mac-
Arthur's command, revert to status of civilian
foreign correspoandents. Tt means they'll have
to dig up own shelter, food and transporviation,
all furnished now by Army. Similar order
affecting China theater, becoming effective to-
day, breught protest to War Becretary Pat-
terson from U. S. correspondents who charged
it restricts coverage. Col. Joseph Dickey, China
theater PRO, declined to transmit protest
through channels.

WMAQ EXPANDS NEWS

LOCAL NEWS coverage is being expanded by
WMAQ Chicago, NBC key, with assignment
of Sheldon W. Peterson as roving reporter,
Station plans on-the-scene coverage of local
events, using film recorder, and reporting of
more local news, said William Ray, NBC cen-
tral division director of news and speeial
events.

COLE TO NEW YORK

ALBERT V. COLE, promotion wanager of
WRC Washington and formerly of the editor-
tal staff of BrROADCASTING, has been transfer-
red by NBC to the network’s promotion and
advertising department in New York, effective
Oct. 22, Lt. James Seiler, former WRC promo-
tion manager now out of the Navy, takes his
place.

FELTIS SPEAKS

HUGH FELTIS, president of BMB, on Oct, 24
will address weekly luncheon of the Chicago
Marnagement Club, Harlow Roberts, ¢lub presi-
dent, announced Friday. Mr. Feltizs will be in
Chicago Oct. 24-25 for NAB small stations
committee meeting at the Palmer House.

BROADCASTING =
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Business Briefly

PINEX CAMPAIGN @ BSpot campaign for
Pinex Co., Fort Wayne, begins on some 100
UJ. 8. and Canadian stations Nov. &6 for 17
weeks. Agency, Russel M. Sceds Co., Chicago.

COSMETIC APPOINTMENT ® John G.
Ayars Co.,, St. Louis (Helen Ayars hand
cream), to QMian Adv. Co., Chicago-5t. Louis.
Will use radio.

BOOK-OF-MONTH SERIES ® For fourth
season Book-of-the-Month Club, New York, will
sponsor 30-minute Sunday evening concerts,
New Friends of Music, on WQXR New York,
starting Nov. 4 for 16 weeks. Club also spon-
sors Auther Meets the Orities on WHN New
York. Agency, Schwab & Beatiy, New York.

UNITED FRUIT SERIES @ United Fruit Co.,
New York, sponsors Pat Barnes on WEAF
New York, Tuesdays-Thursdays-Saturdays,
T7:45-8 a.m., beginning Oct. 16. Agency, BBDO,
placed B2-week contract.

MILK PRODUCERS CAMPAIGN ® Cali-
fornia milk producers have approved statewide
advertising campaign to meet postwar problems
of the industry. Producers voted assessment
of '‘%-cent per pound on butter fat produced
in October and May, anticipating $375,000 an-
nual fund for ecampaign.

TEEN-TIMERS EXPANDS ® Teen-Timers
Ine.,, New York {(Teen-Timer dresses and cos-
metics) has appointed Buchanan & Co., New
York, to handle its advertising, including
Teen-Timers Show on NBC Saturdays. Plans
include expansion of present network schedule
and other media.

FURRIER SPOTS @ Dupler's Furs Inc., New
York, has named Lew Kashuk Adv. Co. New
York, as agency. Spot campaign is planned.

TUDOR CONSIDERS RADIO @ Tudor Prod-
uets, New York (Quickee waterless hand
cleaner), has appointed Reiss Adv., New York,
to handle its advertising. Radio is considered.

CONNER-WALKER MERGER

MERGER of the Walker Adv. Agency, San
Francisco, with the Conner Co,, also of San
Francisco, was announced by E. W. Conner,
president of firm bearing his name. Shirley
Walker becomes executive vice-president of
new firm, which will have staff of 17.

PAY HIKES FOR GUILD

RADIO WRITERS GUILD salary differences
with American, CBS, NBC and WQXR New
York, have heen settled in aceordance with
WLEB General Order No. 40, effective Aug. 18,
which denotes that if employer and employe
were in agreement there is no further necessi-
ty for WLB approval. CBS shortwave, dra-
mati¢ and continuity writers; NBC dramatic,
continuity and news writers; American and
WQXR dramatic and continuity writers, all
Guild members, receive pay inereases retroac-
tive to November 1944,

Broadcast ddvertising
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» B. F. Avery & Sons Co. plows . . .

AS the oldest farm implement manufacturer in the United States, we believe we are
facing at the present time the greatest opportunity we have ever had.

Prior 10 the war we concentrated our efforts in the South doing an annual business of from
$2,500,000 to $3,000,000 through our ten branches. We were employing at that time
approximately 500 people.

We are now in the process of spending $1,500,000 on complete modernization of our
machinery, machine tools and the enlargement of several of our buildings.

Our present plan calls for an increase of 250 employees and by this time next year we expect
to be employing 1,000 people.

At the first of the year we plan to introduce a smail tractor to our present large tractor line
and when we are able to get into full production we expect to triple our tractor output.

We now have approximately 120 dealers with 200 additional dealer applicants in the South.
We are invading the Middlewest market through the steadily increasing number of
Montgomery Ward farm stores,

Our estimated volume for 1946 is $7,000,000.

We have greater confidence in the era to come than we have had in any of those we have

passed through since our beginning in 1820.
PHILIP H. NOLAND, President

Sears, Roebuck & Co. plons . . .

I AM happy w announce that we are very optimistic about the future here.  As a marter
of fact, we have already planned for a rather extensive expansion program for the Louisville
area.

Qur plans for an enlarged Department Store at 8th and Broadway are already completed
and we hope to get vader way with this expansion just as soon as restrictions are lifted.

This enlargement will just about double the space of our present store and just about double
the selling space and service facilities in our Service Station.

This means that we will have to add substantially to our payroll and of course in this
ser-up we will provide one of the best and most complete stores in this area.

So 1 reiterate what 1 said in the beginning, we approach the tuture very optimistically.
J. V. GRIFFIN, Ceneral Marager

No. 1 in a series of messages sbout plans for Louisyille

e
We should like to 3 tio
T ooy of our 40-pO0* ' jo Statl
3 B et R B
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The Weekiy Newimagazine of Radic
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PERSONAL ABOUT THIS DIARY

...or the facts it reveals about Northwest radio listening

This isn’t an ordinary diary. It’s a very imper-
sonal journal kept for us by a very impartial
company called Industrial Surveys. They've
made friends with representative people in
every part of the vast Northwest WCCO cov-
ers—placed logbooks beside all kinds of radios
from consoles to crystal sets. Listeners cooper-

atively record every twist of their radio dials—

turn in a wide-open picture of their listening
habits authentic enough to catch any radio
advertiser’s eve.

Take the CBS Listener Diary for Spring
1945. Listeners in the 123 day-and-night pri-
mary counties served by WCCO noted such an
overwhelming preference for WCCO via their

program books that it almost astounded us.

HERE'S HOW THEY LISTEN:

WCCO is firstin 126 out of 132 morning quarter-
hours (M-S, 6 am-9 am; M-F 9 am-12 Noon)

WCCO is first in 100 out of 120 afternoon
quarter-hours (M-F, 12 Noon-6 pm)

WCCO is first in 42 out of 44 Sunday quarter-
hours (7 am-6 pm)

WCCO is firstin 26 out of 36 Saturday quarter-
hours (9 am-6 pm)

WCCO is firstin 162 out of 168 evening quarter-
hours (S-S, 6 pm-Midnight)

Or, day and night, every day in the week,
WCCO leads in more than nine out of every

ten quarter-hours of broadcast time.

REPRESENTED BY RADIQO SALES,

THE SPOT

Convincing as these figures are, they can’t be-
gin to tell the whole story of Northwest listen-
ing. A story written in our Diary by the people
who make and break your sales records —radio
listeners themselves. You can hear the rest of

it by calling us or Radio Sales.

“Good Neighbor
to the Northwest”

BROADCASTING DIVISION QF CBS



That’s the record perform-
ance of one of the outstanding
merchants of the country.

Wonder Clothes are success-
ful because they either see
sales after an ad or radio pro-
gram is issued—or they find
out what was wrong.

They seem to find that
WWDC produces . . . they’ve
been on our station for two
solid years.

L.ocal retailers, in any town,
are notoriously wise buyers.
There’s a tip for you in the
Wonder Clothes operation . . .
in 'Washington, D. C., radio
station WWDC delivers.

WWDC

the big sales result
station in Washington, D. C.

Represented nationally by

‘WEED & COMPANY
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My Impression of Europe

(Fifth of a series by members of the U. S. Mission to ETO)
By CLAIR R. McCOLLOUGH

General Manager. Mason-Dixon Radio Group

EUROPE needs a sturdy replica
of the “American System of Broad-
casting”, Federal Communications
Commission and all. This might
not be the cure for all its appar-
ent ills, but it would certainly be a
tremendous step in the right direc-
tion. How are people and nations
ever to become really free and learn
to live in peace and intelligent
understanding with one another,
if the spoken word by radio is to
be continued as a government-in-
power monopoly? Is there a con-
crete instance on record where any
principal country on the Euro-
pean continent over any reason-
able period of time ever used radio
broadcasting for any reason other
than furthering the interests of a
few and the ultimate abuse of its
people? I believe not,

The only radio broadcasting sys-
tem on the European continent to-
day that has the respect and trust
of anyone and everyone is that of
the American Forces Network and
it is certainly not a secret that
AFN is principally a United States
Army operation. Go one step fur-
ther and you have the complete pic-
ture.

Who conceived, created, and oper-
ates AFN for the Army? The an-

Mr. McCollough

swer is obvious, American broad-
casters trained in the ‘“American
system of broadcasting” and now
serving in the armed foreces. Any
object in enlarging upon the sub-
ject beyond this point would be en-

(Continuned on page 82)

Sellers of Sales

TRAIGHT out of high school,
William G. Rowe — better
known as Bill —started his
career in advertising. He was
graduated in 1925 from Kansas
City High School, an
Ellis Plan degree
holder, and a Town-
send student. The
same year he went
to Loomis Potts and
Potts - Turnbull,
Kansas City.

There, from 1925
to 1932 he got the
basics of advertising
— research, produe-
tion, copy and client
service. In 1933 to
1935 he was with
Remington-Rand do-
ing selling. The next
two years were also
a good background
for an agency ca-
reer. He joined Hall

Brothers Greeting
Card Co. in the advertising de-
partment. Then came an offer to

return to agency work.

Since 1937 he has been with
Carter Advertising Agency, Kansas
City. At the time he joined Carter
as production manager, it was

BILL

Carter-Owens Agency. He rose
from production manager, then ac-
count executive, and now is senior
account executive, vice-president
and assistant manager.

account is Helzberg’s
Diamonds, which he
handles among
others for KCKN
Kansas City.

Active in civie af-
fairs, Bill is a mem-
ber of the Advertis-
ing & Sales Execu-
tives Club, the Metro
Club, and Toastmas-
ters Club of Kansas
City.

He was born in
New York July 19,
1908. He is married,
and has one daugh-
ter, five years old.

Interested in arch-
itecture, Bill is at
present using all his
spare time studying a new home
soon to be built. He has been plan-
ning it for a long time, but now
with  building restrictions and
materials easing up, the blue-
prints are really beginning to
materialize.

BROADCA>S111vG @

His principal radio”

Wilmington
Delaware

N B c Basic Station
5000 warrs

DAY and NIGHT

Represented by

RAYMER
INEEEERNNNN

proaucast Advertising



October 15, 1945 e Page 11

Broadcast Advertising

BROADCASTING



“Singers always have
a favorite critic

...mine is a

PRESTO RECORDING!”

“I know of no better check on my work than hearing it with
my own ears,”” says Morton Downey of the famed tenor voice.
“That’s why I have each of my Coca-Cola programs tran-
scribed. I feel that a Presto Recording—with its fine, clear
reproduction and fidelity to musical tones—gives me a reliable
basis for improvement.”

Presto sound recording and transcription equipment is used
by major broadecasting stations from coast to coast. Schools,
colleges and business organizations, too, depend on Presto to
help train students and personnel. A Presto Recorder is easy to
operate. It stands up under hard usage. In short, it’s a precision
instrument designed to produce consistently superior results.

Write for complete information,

PRESTO

RECORDING CORPORATION
WoRip's | 4 242 West 55th Street, New York 19, N.Y.
ARGEST MANUFACTURER OF IN Walier P. Downs. Ltd., in Canada
STANTANEQ
0Us

) SOUND
12 Oc‘loﬁer 15, 1945 RE(ORD’NG EQU,PMENT AND D
ISC

BR
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Pitching In

With its aggressive audience-building promolion,
WAGA is constantly “pitching in» to produce the
maximum response 1o your programs,

This audience-building includes 24-sheet posters,
car cards, daily newspaper advertising, publicity
announcements, and dealer tie-ins, elc.

For your 1946 Hal investigale WAGA . . .| the
masl progressive station in the South’s moest re-

sponsive market.

WAGA

ATL ANT 4

Wols on 570 K¢ Americon Brooadeosting
Represonted by Headley-Reed.

15, 1945
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“Maybe he never wore a coon-skin
cap. but he is a pioneer!™

@ Back in May, 1932, when we first hung out our shingle, station- U ——
represeniation was a brand-new idea. Before that there had e G Ly
f l I EDAL ., , . . . . . . DULUTE
i . i 1 i - WDAY ., . . . . . . . FARGS
been time brokers, and a few stations had maintained sales o i INDIANADOLYS
- . am WIEF-WEZO . GRAND ERAFIDS
fices in big advertising centers, But the whole system was clumsy EALAMAZOO
EMBO . . . . . . KANSAg‘rnum!
. . H H WAVE . . . . . . . LOTY
and inefficient, and both agencies and stations had one heck of e, MINNEATOLIE-BT.
. . i WMBD . . . . . . . . RIA
a time in teying to develop spot-broadeasting business. ESD . . . .. . .. ST. LOUIA
WFEBL . . . . .« . SYBACUSE
IOWA

* 1 H waO . . . . . . . DEE MOINES
We're proud 1o have been pioneers, but prouder still to {feel L DES MOINTS
. . BMA . . . . . . SHENANDOAR

that even now we are continuing to set the pace for the easier, SOUTBEAST
N . weeM . . . . . . BALTIMORE
more resuliful use of spot broadcasting. And now with Peace wese . . . L. CHAHLESTON
WIs . . . . . ... COLOMBIA
restored, we bet that’s going to mean even more than it has before, e Ry

’ SCOTHWEST
KOB . . . . . ., ALBUQUERQUE
53 EFEW . . . . . . BROWNSVILLE
ERIS . ., . . . CORPDSE CHRISTI
% BXEZ . « . . 4 . . . HOUSTON
INC EOMA . . . . . OKLAHOMA CITY
: ) ’ - RTUL . . . . . . . TULEA
¥ , cop  PACIFIO coasT

4 / - - [ . | EKOI~xX . . . . ., . BETLA
S L EIRD . . . . . . . SEATYLE
| Pioneer Radio Station Representatives O\ i somiovox AT
Since May, 1932
,//

CHICAGD: 180 N. Mirligan NEWYORM: 144 Madison Ave. DEIROIT: 645 Grisuwold S51. SAN FRANCISCO: 111 Suirer ROLLYWOOD: 6331 Hollvivonsd ATLANTA: 325 Palmer Bldy,
Feanklin 6373 Plaza 54130 Cadillac 1880 Sueter 4353 Hollyswood 2151 Main 5667
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Color Television Here, Kesten Tells FCC

Shift to High Band
Urged at Rules
Hearings

By JACK LEVY

(TV Applications on page 93)
DECLARING flatly that full-color
television in the higher frequencies
is already an accomplished fact and
was successfully demonstrated in
525-line pictures across the New
York skyline only the past Wednes-
day, Paul W. Kesten, CBS execu-
tive vice-president, proposed to the
FCC last week that programming
schedules be gradually stepped up
as set ownership is expanded.

Appearing before the Commis-
sion hearings, held Thursday and
Friday, on rules and regulations
and standards for commercial serv-
ice, Mr. Kesten offered a formula
as a temporary solution to the
problem of channel scarcity and as
an incentive to quality programs,
pending a shift upstairs to the high
frequencies.

Sharing the spotlight with the
CBS testimony was a plan offered
by the Television Broadcasters
Assn. which would, through the use
of directional antenna installations,
make more channels available for
metropolitan centers and assure
the possible location of full power
stations in every major market

PAUSING for a photograph just before the FCC began hearings Thursday on television rules and regula-
tions and standards of good engineering practices we e (l to r): Paul W. Kesten, CBS executive vice-presi-
dent; William A. Roberts, TBA counsel; Chairman Porter; Mark Woods, American Broadcasting Co. presi-
dent; Niles Trammell, NBC president; J. R. Poppele, WOR chief engineer.

area considered by the Commission.

The TBA plan, offered by Wil-
liam A. Roberts, counsel, and de-
scribed by Dr. T. T. Goldsmith Jr.,
research director for Allen B, Du-
mont Labs Ine.,, and William S.
Duttera, NBC allocation engineer,
was given support ky industry rep-
resentatives, including Niles Tram-
mell, NBC president, and Mark
Woods, president of the American
Broadecasting Co.

Of significance in connection
with the CBS testimony on .its
color process were disclosures made
by Dr. Peter Goldmark under ques-
tioning by Commissioner E. K.
Jett, Dr. Goldmark revealed that:

1. While the video process is

to the Commission.

TBA PLAN ADDS 59 TV STATIONS

FIFTY-FIVE metropolitan districts would gain 62 television sta-
tion assignments and three would lose one each under the Tele-
vision Broadcasters Assn.’s channel-allocation proposal as com-
pared with the FCC plan, according to a table submitted by TBA

FCC’s tentative allocations [BROADCASTING, Sept. 24 Oct. 8] give
Worcester, Sacramento, and Portland, Me. orie more station each
than TBA’s plan provides. Table shows the following districts
would gain under TBA proposal (listed according to sales rank):

New York, gain 3; Chicago 2; Los Angeles 1; Philadelphia 1;
Boston 2; Detroit 2; Pittsburgh 1; Cleveland 2; St. Louis 1; Wash-
ington 1; Buffalo-Niagara Falls 1; Milwaukee 1; Cincinnati 1;
Portland, Ore. 1; Indianapolis 2; and one each to Dallas, Colum-
bus, O., Springfield-Holyoke, Louisville, Birmingham, Lowell-Law-
rence-Haverhill, Syracuse, Norfolk-Newport News, Richmond, Fall
River-New Bedford, Wilmington, Flint, Utica-Rome, Peoria, Read-
ing, Tacoma, Chattanooga, Saginaw-Bay City, San Jose, Wheeling,
Atlantic City, Waterbury, Lancaster, Racine-Kenosha, Johnston,
Roanoke, Austin, Sioux City, Stockton, Lincoln, Hamilton-Mid-
dleton, York, Manchester, Waterloo, Topeka, Charleston, S. C.,
Galveston, Asheville, Columbus, Ga., Augusta.

Total allocations to other markets would not be changed.

BROADCASTING o
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electronic, color is transmitted
through use of the mechanical
“flywheel” system utilizing a three-
color blade.

2. A 30 w transmitter was em-
ployed to beam the signal from the
Chrysler Bldg. tower to the CBS
studios on 485 mec.

3. A 1kw video transmitter using
the ultra-high band is equivalent
in output to a 10 kw transmitter
on the lower band.

It is expected the FCC will make
every effort to revise its rules and
allocations governing lower band
television within two or three
weeks., The TBA proposal, it was
thought, would be given most seri-
ous consideration in view of the
admitted desire for more than four
fulltime assignments in the larger
centers, particularly New York,
which would be increased to seven.
Adoption of some variation of the
proposal is considered likely.

Cost $3,191,000 Yearly

Although the testimony centered
mainly on objections to the present
allocations and the 42-hour rule,
the Commission heard considerable
criticism of the proposed regula-
tions regarding limitation of sta-
tion ownership by a single licensee,
the rule limiting time of network
agreements with affiliates, the re-
quirement that announcement be
made of mechanical reproductions
used in television, and the provision
calling for “time sharing” of fre-
quencies.

Mr. Kesten told the Commission
that Rule No. 1, requiring six hours
per day of television programming,
“would virtually serve notice on
prospective licensees that they’d
better stav out of television for
quite a while unless they have mil-

lions of dollars to earmark for it
at once.”

Based on the experience of CBS,
he estimated it would cost a mini-
mum of $3,191,000 a year to do 42
hours a week of programming.
This means less than $1500 an hour
for studios, lights, cameras, en-
gineers, camera men and all other
personnnel including the perform-
ance itself, “No appreciable amount

PROPOSALS for diverting more
stations to large metropolitan cen-
ters pending change to high fre-
quency color television, time-shar:
ing of channels and lower operat-
ing schedules for stations high-
lighted FCC hearing last week on
rules and regulations and standards
for commercial television.

of this sum could be recovered from
advertising revenue during the first
year or two of operation,” he said,
“hecause the audience, even under
optimistic estimates, will not be
large enough.”

The alternative of sharing wave-
lengths, he contended, would be
equally discouraging. Few broad~
casters would want to carry tele-
vision until an audience has been
built only to find they could not
expand into other hours of the day’
when that time arrived. The choice
of six hours of programming to an
audience not yet created or losing
half one’s license to a newcomer at
a later date would seem to many,
he said, “an impossible choice” and
would retard rather than advance
the development of the medium.

Mr. Kesten therefore proposed
that until television set ownership
has reached 10% of the homes in
the area only one hour of broad-

(Continued on page 95)
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Celler Would Make Utility of Radio

Introduces New Bill
Furthering Control
By Commission

By BILL BAILEY

RADIO would become a virtual
publie utility, with the FCC exer-
eising rigid control over programs,
business practices and station sale
prices under provisions of a bill
(HE-4314) to amend the Com-
murications Act, introduced last
weelk by Rep. Emanuel Celler
(D-N. Y.).

Socurity would be unknown to
the broadeaster, inasmuch as Rep.
Celler proposes to open the door
fo all comers and complainants at
renewal periods. He would give
the Commission full power to take
a license from an operating broad-
caster and give it to a newcomer
who might agree to sell less time.

Te ‘Protect” Radio

Raep, Celler said his bill is de-
signed to "protect radio from over-
commercialization” and declared
that the “excessive use” of future
FM and existing stations “for com-
merzial advertising purposes must
be curbed so that in fair measure
the listening public c¢an find in
radio a greater intellectual matur-
ity.”

Couched in Janguage which fol-
lows closely the philosophy of
Commissioner G. J. Durr, a lengthy
statement explaining his bill was
released by Rep. Celler,

Failure of the FCC to accede
to demands voiced in a letier Aug,
T to FCC Chairman Paul A. Porter
[BroapcastiNe, Aug. 13], plas a
douht created by the Crosley-Aveo
decision [BROAPCASTING, Sept. 10],
led o the introduction of the Celler
Bill It was veferred by Speaker
Rayburn to the Interstate and For-
eign Commerce Commitiee of which
Rep Clarence F. Lea (D-Cal.) isg
chairman.

Chairman Porter in August ac-
knowledged receipt of Rep. Celler’s
letter which outlined the congress-
man's demands of the Commission,
When the Crosley-Avco decigion
was handed down, My, Porter sent
copies of the majority and dissent-
ing opinions to Rep. Celler without
comment.

More Autheority to FCC

The FCC “felt it had not acted
in a manner consonant with the
public interest in permitting the
transfer” of the Crosley Corp. to

Aveo, said Rep. Celler's statement.

“The majority opinion based its
decision on a lack of Congressional
authority to do otherwise.” He in-
dicated he intended to give the
FCC that authovity.

Declaring that “radio is in
danger of being consumed by the
profit fever,” the New York repre-
sentative wrote into his bill a pro-
vision authorizing the FCC to
designate definite percentages of
daily time for sustaining programs.
He charged that “programs of cul-
tural and educatlonal value, par-
ticularly regional needs, have been
insufficiently developed.”

He noted that only 39 of 136
network stations carrvied Invitation
to Learntng, while 60 stations
broadcast and 79 ‘‘rejected” Nea-
tional Radie Pulpit. Of 139 stations
that might have carried the Chi-
cage Roundtable, 84 rejected it, he
added. “Labor jor Victory, the only
labor program carried on any of
the major networks, was rejected
by 104 out of 139 stations,” said
the statement.

Rep. Ceiler's bill would avthorize
the FCC o fix station sale prices
at not more than double the de-
preciated cost value of the tangible
broadcast property.

All license renewals would be
advertised in the community served
by a station and any person would
be permitted to file a complaint
or file for the station’s frequency,

2 "BREAKFAST AT THE
SAGES”

Drawn for BROADCASTING by Sid Hix

H,. . and Now Honey What Do You Say We Have dnother Cup of That
Delicious Billikin's Ceffee!”

Page 16 o October I3, 1945

the FCC to delermine whether {o
renew the license or give it to
somebody else at each renewal
period. In this connection the hill
provides that “no finding of public
interest shall he made in any
broadcast matter unless the Com-
mission finds that excessive use of
the station has not been made and
will not be made for commercial
advertising purposes.”

A uniform system of accounts
would be preseribed, with “any
and all financial reports filed with
the Commission” open for public
inspection. His amendment to the
Communications Act is identical
in part with Sec. 303 relating to
telephone and telegraph companies.
“Certainly what applies to these
public wtilities should likewise
apply to radio,” he declaved.

Despite the rigid Government
regulafion over programs and husi-
ness practices, provided in the

(Continued on page 85)

GURNEY COMMENTS
ON CELLER’S BILL

SEN. CHAN GURNEY (R-5. D.},
who resigned three weeks ago from
the Senate Interstate Commerce
Commitiee to accept an appoint-
ment te the Foreign Relations
Committee, plans to keep an eye on
any radio legislation that is intvo-
duced, he said last week.

“I'm still interested in any radio
legistation that comes up,” said the
former head of WNAX Yankton,
8. D., who gave up broadeasting
for politics. Commenting on the
bill introduced last week by Rep.
Celler {D-N.Y.) (story this page)
Sen. Gurney said: “"Why doesn’t
he include newspapers in the bill?"
He referred to a provision limit-
ing the sale prices of stations te
double the depreciated wvalue of
tangible assets.

Sen. Wallace H. White Jr.
(R-Me.}, Minority Leader and
ranking Minority member of the
Interstate Commerce Commiftee,
has not named a sueccessor to Sen.
Gurney on the Committee,

Congressional Probes of FCC,
Broadcasting Seem Imminent

CONGRESSIONAL investigations
of both the IFCC and broadeasting
appeared near last week as com-
mittees of the Senate and House
made preliminary inguiries,

On the Senate side, FCC Chair-
man Paul A. Porter was closeted
on Wednesday with the Special
Committee to Study & Survey
Froblems of Small Business Enter-
prises. [t is understood that the
probers, headed by Sen. James E.
Murray (D-Mont.), wanted to
know how the FM allocations will
affect the small businessman and
what provisions were made for
frequencies for servicemen,

Spearheaded by Sen. Glen H,
Taylor (D-Ida.), himself a for-
mer rado entertainer, the investi-
zation was prompted by complaints
that the FCC has reserved no
channels for servicemen and that
by time most of them return to
civilian life all the choice FM fre-
quencies in the new band will be
assigned.

Commiitee to Get Report

Tom MecBreen, chief investigator,
said he would lay the results of
preliminary work before the Com-
mittee this week for determina-
tion. He indicated that the entirve
broadeasting field may be studied
by the Committee. Complaints
have been received, according to
Committee members, that the FM
atlocations might tend to favor
large corporations, thus creating
monopolies.

On the House side, the Commit-
tee on Un-American Activities was
preparing 2 thorough probe of
broadeasting, according to mem-
bers. Ernie Adamson, chief coun-
sel, has requested scripts used in
August and September by seven
eastern commentators and by a

BROADCASTING

guest speaker on the Eversharp
Phil Baker program on CBS.
Letters requesting the seripts
were addressed to the general
counsels of WOR WHN WMCA
WOV, American and CBS, all
New York. Specific scripts sought
were those of Cecil Brown, heard
on Mutual; Johannes Steel and
Sidney Walton, WHN; William 8.
Gailmor, WJZ, whose contract ex-
pires in November [CLosEp CIRr-
cu1t, Qct. B]; Raymond Swing,
American; J. Raymond Walsh,
WMCA; Hans Jacob, WOV. Mr.
Adamson alse asked CBS to for-
ward a copy of the Eversharp
program script of Sept. 30.

The mere fact that seripts of spe-
cifie eommentators and programs
have been requested doesn’t mean
that any of the stations or per-
sonalities are mnecessarily under
suspicion, investigators asserted.

It was learned, however, that
when the Committee completes its
probe of the motion picture indus-
try, attention will be turned to
radio.

The TUn-American Commiitee
{(formerly the Dies Committee), is
headed by Rep. John 8. Wood
{D-Ga.), who succeeds Rep., Ed-
ward J. Hart (D-N. J.). A for-
mer member of the House Select
Committee to Investigate the FCC,
Mr. Hart resigned as head of the
Un-American Committee several
months agoe because of ill health.

Members of the Commitiee, now
a permanent organization of the
House, are, besides Chairman
Wood, Reps. Rankin (Miss.); Pet-
erson (Fla.); J. W, Robinsen
{(Utah), Murdock (Ariz); Bon-
ner (N. C.}, Democrats, and Them-
as (N. J.), Mundt (5. D.) and
Landis (Ind.}, Republicans.

Broadcast Advertising



Coy Raps Refusal of Byrnes Speech

Exclusivity is Protested
In Letter Addressed

To Miller

EXCLUSIVE broadcast on CBS of
the Oct. 5 radio talk by Secre-
tary of State James F. Byrnes,
making “Government a silent part-
ner to violation
of freedom of the
air,” was pro-
tested last Thurs-
day by Wayne
Coy, vice-presi-
dent of WINX
Washington, in a
letter to Justin
Miller, NAB
president.

Copies of the
letter were sent
to Secretary Byrnes; Assistant
Secretary of State William Ben-

Mr. Coy

ton, five network presidents, and
BroADCASTING. Mr. Coy also is as-
sistant to the publisher of The
Washington Post, WINX owner.

President Miller said he had re-
ceived the letter from Mr. Coy but
did not care to comment at present.

Sharply ecriticizing the indus-
try’s vulnerability in maintaining
an “exclusionist” policy, Mr. Coy
expressed hope discussion of the
issue would lead to removal of “this
unwarranted restriction on public
information”.

Reminding that the world anx-
iously awaited first official report
from London, he said Mr. Byrnes
chose to give that report by radio,
but only CBS carried the talk. “No
other radio station was permitted
to carry it,”’ he said. He explained
that another network was offered
the speech after CBS had accepted,

but refused to carry it unless on
an exclusive basis. Thereupon the
State Dept. contacted no other net-
works or stations, he said, and CBS
was given exclusive rights.

WINX protested to the State
Dept.—unsuccessfully, he added.

“This vital public report became
the private property of a small
minority of the nation’s outlets,”
Mr. Coy wrote. “A message which
should have reached every citizen
reached only a minority. And radio
stations, other than affiliates of
CBS, who may have wanted to ren-
der a service to their listeners, as
in the case of WINX, found it im-
possible to do so. Why? Because of
the network policy of exclusivity
which the Secretary of State, or
his aides, were forced to recognize
in order to get a network audience.

U.S. Radio

GOVERNMENT allocation of pri-
orities to departments and offices
degiring free radio time should be
dropped with end of the war, in the
opinion of a majority of the NAB
Program Managers Committee,
which met Oct. 11-12 in the Statler
Hotel, Washington.

Program managers held the ses-
sion in connection with a conference
called by the Radio Section, War
Finance Division, Treasury Dept.
at which plans for station partici-
pation in the Victory Loan drive
Oct. 29-Dec. 8 were presented (see
separate story on page 26).

Though general station and net-
work approval has been indicated
in the past with the OWI’s wartime
allocation idea, the committee took
a different slant. Sense of members
in general was that the pre-war

PROGRAMMERS from NAB districts met in Wash-
ington Oct. 11-12 to discuss station problems and
hear Treasury’s Vietory Bond plans.
Eugene Carr, WHBC; Elliott Stewart, WIBX; How-
ard R. Chamberlain, WLW; A. D. Willard, Jr.,, NAB
executive v-p; Justin Miller, NAB president; Henry
W. Slavick, WMGC; Clarence L. Menser, NBC. Second
row: Dr. Willis F. Dunbar, WKZO; Jack Weldon,
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Packet Plan

catch-as-catch-can setup should be
restored. Thus stations themselves
would take all U. S. requests for
time, select those they want, and
insert them into their schedules as
they see fit.

Present temporary plan by which
War Advertising Council handles
allocations during the Victory Loan
drive, with Treasury financing the
undertaking, was viewed as satis-
factory.

Feeling prevailed, however, that
each station should determine im-
portance of various U. S. messages,
and fit them into its schedules.

Now under discussion among U.
S. agencies, War Advertising Coun-
cil and media are proposals de-
signed to continue a revised version
of the wartime plan. Idea of these
proposals is to avoid the logjam of

AN

Seated (1l to r):

Broadcast Advertising

Is Opposed

prewar time requests that came
from some two-score Federal agen-
cies, all clamoring independently
for program and announcement
help from broadcasters. Media have
expressed the opinion that the U. S.
should continue to decide which of
its messages are the most impor-
tant.

An idea fol a separate NAB pro-
gram department, developed last
March when the program managers
group adopted a resolution suggest-
ing its creation, was discussed. The
subject was presented to the NAB
Board of Directors at the May 16-
17 meeting held in Omaha, with
Harold Fair, WHO Des Moines,
representing the committee.

Complete presentation of the sub-
ject was asked by the board at that
time. The committee on Thursday

WDBJ; Wilton E. Cobb, WMAZ; Robert Atherton,
WMC; Robert Evans, WSPD; Harold Fair, WHO;
Ralph W. Hardy, KSL; Roy Langham, CBS. Third
row: John H. McNeil, WJZ; Maurice P. Owens, WROK
Rockford; Eugene T. Flaherty, KSCJ; Richard Day,
WDGY; Pete Teddlie, WRR; Glen Shaw, KLX; Don
McNamara, KFIL.

“On what basis does the broad-
casting industry defend such prac-
tices? Is this the public service of
which the industry boasts? Or is
public service a good thing only
if one can do it exclusively? We
submit that a Government official
has no right to give out news to
one favored agency while others
are denied the news and placed at
a disadvantage. And we submit,
also, that if the broadcasting in-
dustry has forced Government offi-
cials into such a position, the indus-
try must realize its obligations to
set its own house in order.”

named a subcommittee to draft a
proposed recommendation by Dec.
1. If approved, this recommenda-
tion will be submitted to the board.

Members of the subcommittee

are: Harold Fair, WHO Des
Moines, chairman; Clarence L.
Menser, NBC; Douglas Coulter,

CBS, Ralph W. Hardy, KSL Salt
Lake City; Eugene Carr, WHBC
Canton, O.; Henry W. Slavick,
WMC Memphis (ex officio mem-
ber).

Additional special bulletins for
program managers were sought by
the program committee. Named to
do something about it were Howard
R. Chamberlain, WLW Cincinnati,
and Robert Atherton, WMC Mem-
phis.

Taking part in the meeting, a
joint session of the Executive Com-
mittee and the Program Managers
Committee, was A. D. (Jess) Wil-
lard Jr., NAB executive vice-presi-
dent. NAB President Justin Miller-
appeared for the Thursday lunch-
eon meeting. Other guests at lunch-
eon were Lt. Dave Levy, chief,
Radio Section, War Finance Divi-
sion, Treasury; H. Quenton Cox,
consultant to the division; Robert
T. Barelty, NAB director of Gov-
ernment relations; John Morgan
Davis, NAB general counsel; Mrs.
Lil Tavenner, of the Treasury di-
vision,

Attending the program meetings
were:

Executive Committee—Henry W.
Slavick, WMC Memphis, chairman;
Eugene Carr, WHBC Canton, O.;
Howard R. Chamberlain, WLW
Cincinnati; Harold Fair, WHO Des
Moines; Ralph W. Hardy, KSL Salt
Lake City; Elliott Stewart, WIBX
Utiea, N. Y.; Clarence L. Menser,
NBC; Roy Langham, CBS; A. D.
Willard Jr., NAB; Willard D. Egolf,
NAB (committee secretary).

Board Liaison Member—J. Har-
old Ryan, WWVA Wheeling.

District Chairmen—John H. Mc-
Neil, WJZ New York; Jack Weldon,
WDBJ Roancke; Wilton E. Cobb,
WMAZ Macon, Ga.; Robert Ather-
ton, WMC Memphis; Robert Evans,
WSPD Toledo; Dr. Willis F. Dun-
bar, WKZO Kalamazoo; Maurice
P. Owens, WROK . Rockford;
Eugene T. Flaherty, KSCJ Sioux
City, Ia.; Richard Day, WDGY
Minneapolis; Pete Teddlie, WRR
Dallas; Mr, Hardy; Glen Shaw,
KLX Oakland; Don McNamara,
KFI Los Angeles.
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Alternate FM Allocations Proposed

Hearing Is Scheduled
Before FCC This
Morning

ALTERNATE allocations for New
York's FM stations were pro-
posed last week bv CBS. NBC and
WBAM New York in briefs filed
with the FCC in connection with
hearings on protests of the three,
scheculed for 10:30 a.m. today
(Oct. 15) before the Commission.

CES, through Joseoh H. Ream,
vice-president snd secretary, sub-
mitted to the FCC an alternate al-
location plan not onlv for New
York but for the entire Area I,
which was concurred in by NBC,
whose brief was siened by Henrv
W. Ladner, assistant general
counsel.

Mercus Cohn. counsel for United
Broadcasting Corp.. subsidiary of
the nternational T.adies Garment
Worl:ers Union (AFL), which last
week filed annlications for fonr ¥M
stations (see paee 20), also filed
a protest aooinet the FCC oro-
posedl alloeations for New York,
chariring that the five best fre-
quen:ies had been assigned to pres-
ent broadrasters, whereas new-
comers should have an equal op-
portunitv to et the better chan-
nels. Mr. Cobn was to appear at
today’s hearing.

Lodge to Appear

Arpearing for CBS was to be
William B. Lodge, director of gen-
eral engineering. WBAM was to
be represented bv J. R. Poppele,
chief engineer of Bamberger Broad-
casting Service, licensee of WOR
and WBAM.

In his brief Mr. Ladner said:
“NBC understands that CBS will
present for the Commission’s con-
sideration . . . a plan for allocat-
ing the frequencies to the north-
eastern part of the U. 8. which
will eliminate a substantial part
of the inequality in the coverage
of the frequencies assigned, under
the Commission’s plan, to the New
York area without substantially
depriving any other community of
servi:e which it may receive under

the Commission’s plan. We sug-
gest that the Commission give con-
sideration to the proposed plan of
CBS since we understand it would
place all New York City FM sta-
tions on a more equal competitive
basis from the standpoint of
coverage.”

NBC requested that WEAF-FM
be assigned to channel 55 (98.9
mc). Inasmuch as the FCC did
not assign Channel 55 on Sept. 12
[ BROADCASTING, Sept. 17], NBC
offered no changes in the Commis-

sion’s plans affecting other sta-
tions.

The following table shows FCC
proposals of Sept. 12 and alternate
suggestions of CBS and WBAM, in

frequencies:

Station FCC CBS WBAM
WFMN 100.9 98.9 100.9
WQXQ 100.5 94.1 100.5
WABF 98.5 92.1 98.5
WGYN 100.1 93.3 100.1
WFGG 99.7 99.3 99.7
WHNF 99.3 93.7 99.3
WNYC-FM 93.1 94.5 91.1
WBAM 96.9 96.5 98.9
WABC-FM 97.3 96.9 97.3
WEAF-FM 97.7 97.3 97.7
WAAW 96.1 925 96.1

Lack of Personnel Delays
FCC Action on Applications

HAMPERED by lack of personnel
to prepare basic data for its ex-
amination, the FCC was unable to
act last week on the huge backlog
of applications it was expected to
begin processing.

Despite overtime efforts of an
overworked and undermanned staff
to keep up with the flow of appli-
cations, it was learned that the
preliminary reports required for
consideration were not yet ready
when the Commission met for its
regular meeting last Wednesday.

So heavy has been the volume of
applications for FM, AM, television
and station expansion that the
Commission is already more than
three weeks behind in issuing its
formal not.ces that the cases have
been filed. Except that the applica-
tions have been counted according
to category of service, the broad-
cast license section was unable to
comnvlete compilations on source,
location and other skeleton infor-
mation.

Last Monday, which was the last
day for filing applications under
the 60-day period designated under
the Aug. 7 policy, the Commission
received 160 applications, all but 13
of which are for new standard, FM,
or television stations. This brought
the total number of applications
for new stations to 1,148, in addi-

SELLING VICTORY BONDS occupied these key figures in radio pro-
motion of drive as they went over Treasury plans (1 to r): A. D.
Willard Jr.,, NAB executive v-p; Lt. Dave Levy, Chief, Radio Section,
War Finance Division, Treasury; H. Quenton Cox, Treasury Bond con-
sultant; Justin Miller, NAB president; Henry W. Slavick, WMC, chair-
man, NAB Program Managers Committee,
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tion to 188 for expansion of sta-
tion facilities.

Pending supplementary appro-
priations by Congress to enable
the Commission to obtain person-
nel, it was reported that Chairman
Porter had requested the Army and
Navy to assign engineers to the
agency for handling the applica-
tions. The Commission, however,
would not confirm the report.

Chairman Porter and Commis-
sioners Jett and Denny appeared
before the Bureau of the Budget
at hearings last Tuesday and
Wednesday to seek a heavy in-
crease in funds to cover the re-
quirements for broadcasting and
for expansion of common carrier
services. It was understood the
Commission asked for a budget ap-
proximately double its peacetime
expenditures.

It was expected that the Budget
Bureau will transmit the request
to the House Appropriations Com-
mittee this week and that hearings
will be held promptly.

Meanwhile, the Commission was
hoping to hold several meetings
this week in an endeavor to break
the application bottleneck. It was
considered likely that a substantial
number of applications for changes
in facilities would be granted but
officials cautioned not to expect
much.

A tentative list of applications
for new standard stations and for
change or expansion of facilities,
received during the last three
weeks, follows:

S. H. Patterson KVAK, Atchison,
Kans., 1200 ke, 1 kw, 1450 to 1200 ke,
equip. Inst. new vert ant and ground
syst. Cont on grant of appl for 1440 at
Topeka, Kans.

WEW The St. Louis U, St. Louis, Mo.,
770 ke, CP inc. pwr from 1 kw to 50
kw, change hrs of op from daytime to
unlimited time. Inst. new trans and
D A for night use, chge transmitter
location.

P. C. Wilson, Canton, Ohio, 1300 kc,
1 kw, Daytime.

The Constitution Publishing Co., At-

(Continued on page 87)
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Set Price Factors

Are Given by OPA

Parts Manufacturers Expected
To Ask for Higher Increases

PRICE INCREASE factors for
radio receivers, cabinets and parts,
long awaited by the manufacturing
industry, were released last Thurs-
day by the Office of Price Adminis-
tration but hopes of a good supply
of sets by Christmas waned.

Parts manufacturers were un-
derstood to feel that the final fac-
tors, although averaging double
interim factors announced Aug. 31
[CroseDp CircuIT, Oct. 8], still were
far less than necessary. OPA left
the door open, however, for indi-
vidual price adjustments and it
appeared as BROADCASTING went
to press that most parts manu-
facturers would file petitions for
higher increases.

Sliding Scale

In a new regulation to be issued
shortly, OPA will authorize set
manufacturers to increase prices
on a sliding basis, averaging about
12% above ceiling prices charged
wholesalers between July 15-Oct.
15, 1941. With possibly a few ex-
ceptions, wholesalers and retailers
will be able to absorb all the in-
creases before the sets reach con-
sumers, said OPA.

Set increases were allowed as
follows: 15% on sets sold to whole-
salers for less than $11; 129 on
sets sold for between $11-$30;
10%% on those selling above $30.
This distribution of increases is in-
tended, said OPA, to encourage
production of “relatively inex-
pensive sets”.

Cabinet makers were given an
increase of 189 over ceiling prices
charged set manufacturers between
July 1-Oct. 31, 1941.

Increase factors on parts ranged
high, in comparison with interim
factors announced 1in August.
Greatest boost was for coils, 26.3%,
whereas the interim factor was but
11%.

Manufacturers Blamed

OPA blamed parts manufactur-
ers for the delay in final factors.
On the other hand manufacturers
charged that OPA has held up re-
conversion and production [BROAD-
CASTING, Oct. 1].

“Despite repeated requests of
the OPA for submission of cost
data for use in computing the in-
crease factors for radio parts, and
despite assurances of representa-
tives of the industry that such cost
data would be supplied, cost data
were not submitted to OPA as
promised,” said a news release
accompanying the increase factors.
“In contrast, cabinet and set manu-
facturers supplied the required
data promptly, and OPA was able
to fix legal increase factors with-
out delay.”

Virtually no cost data was sup-
plied on variable condensers, parts

(Continued on page 90)
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[an Ross MacFarlane
available six nights per week

This around-the-world, authoritative, 11 to 11:15 P. M. is the time. Call the
dependable analyst of the news has six open Headley-Reed man or telephone Jake Embry at
night spots on his schedule, on the Associated ~ W-I-T-H, Lexington 7808, Baltimore,
Broadcasting Corporation network.

MacFarlane knows the veterans’ probiems,
He has been in on the housing question for ‘ I
L \;‘/ r {7 7 H
years. He knows the unemployment situation
~ BALTIMORE, MD.

Represented Nationally by Headley-Reed
Qctober 15, 1945 o Page 19

. he's been in on labor-management

quarrels. His keen analysis has built audiences.  Tom Tinsley, Presidens -
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WDOD Yields Under AFM Pressure

National Strike Threat
‘Forces’ Chattanooga

To Capitulate

By RUFUS CRATER'
OFFICIALS of WDOD Chatta-~
nooza announced last week they
had yielded to “pressure” and
agreed to a fwo-year contract for
seven musicians to whom they will
pay “a very considerable sum” but

whose music they will not use.
The agreement removed one
more station from the list which
James C. Petrillo, president of
Awmerican Federation of Musicians,
has cited in pulling musicians off
network shows, but disputes be-
tween two other CBS stations and
one NBC affiliate were reported

still in the negotiation stage.

Agreement With Local

“We felt compelled to enter inte
this eontract bhecause a national
sirike of musicians was threatened
which would have directly affected
eve -y station served by the Colum-
bia Broadcasting System,” de-
clared Earl W. Winger, general
manager of WDOD, in a prepared
statement last Wednesday.

Agreement is with Chattanooga
Musical Society, Local No. 80, of
AFM., Mr. Winger said it had been
approved and would be signed im-
mediately, effective Oect. 15, ecalling
for “substantial increases"” for the
same number of musicians for-
merly employed, with pav retroae-
tive to Feb. 27, date of last con-
tract’s expiration.

Union had asked for $17,000
compared to $12,200 in the old
contract but Mr. Winger did not
specify the amount settled upon in
the new agreement.

Nor did he name the source of
the “pressure” which he said had
been put on WDOD to secure ap-
proval of the agreement in an ef-
fort to avert trouble for the in-
dustry.

“The real question at issue in
this dispute is whether an employer
shall be required to make a con-
tract of employment with emploves
whose services ave not needed, re-
‘quired, or wanted,” he declared.
“Wa have yielded for the present
to oressure brought to bear upon
us so as to velieve the indusiry
generally from a threatened strike.

Erroneous Impression

“We will faithfully carry out our
contractunal obligations and pay
these men the amount specified by
the contract, but it is not our pur-
pos: to have these musicians ren-
der any service for the money paid
them. We submit that such con-
tracts of employment lead to chaos
and, if generally pursued, the ulti-
mate destruction of any industry.”

He said “WDOD has repeatedly
stated and now reiterates that it
does not require the services of
any of these men for an effective
operation of the station.”

The WDOD executive said "an
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erroneous impression has been
made upon the publie resulting
from statements made by the pres-
ident of the Chattancoga Musical
Society that this radio station,
with others, is under contractual
obligation to set aside 5.49% of its
gross receipts to be paid to local
musicians who are members of the
union.” He said the networks and
their affiliates executed a contract
with AFM "some years ago” pro-
viding that a specified portion of
receipts should be spent for mu-
siciang, “But this contract expired
in 1938 and therefore has no force
or effect at this time,” Mr, Winger
declared.

The Prudential Family Hour, he
noted, was kept off CBS Oct. 7 by
a strike of musicians "in spite of
the fact that the dispute hetween
this station and the Chattanooga
Musical Society was at the time
still pending before the Nationai
War Labor Board, the proceeding
having been instituted by the
Chattanocoga Musical Society and
not by this station.”

When the Prudential show was
cancelled, CBS inserted an adap-
tation of Charles Dickens' The Sig-
nat Man and read a statement ex-
pressing regret that “as a result
of action taken by the AFM, the
Prudentiagl Family Hour can not

he breadeast this afternoon. The
union has ordered its members not
to take part in this network bread-
cast, although there is no dispute
of any kind between the TFedera-
tion and the sponsors of the Family
Hour, the Prudential Insurance
Co., nor is there any disagreement
between the Federation and CBS
as to wages or working conditions
of any of the network’s employes.
On the contrary, we have been ad-
vised by the Federation that its
action against the network is
prompted by disputes with three
independently owned radio stations
which carry Columbia programs in
Chattanooga, Teng., Columbus, Ga.,
and Albany, Ga.”

CBS stations in Columbus and
Albany are WRBL and WGPC,
both owned by members of the J.
W. Woodruff family. They were

reporied to be in negotiation with

an APM local late last week. Also
negotiating was  Chattanooga's
NBC station, WAPOQ, whose dis-
pute with an AFM local was cited
by Mr. Petrillo when wmusicians
were called off Filch Bandwagon
and Cuarnallon Hour on NBC two
weeks ago. WSMB New Orleans,
which was mentioned by AFM
along with WAPO, signed with
the AFM local Qct. 4 [BroaDCAST-
NG, Cct. 8].

RMA ACTS TO MEET
ASCAP FEE THREAT

RADTO Manufacturers Assn. board
of directors, meeting in Rye, N. Y.,
Wednesday and Thursday, decided
to take action to meet the ASCAP
threat to collect fees for music
carried on public address and sound
systems. Report on the problem
was submitted to the board by the
REMA Transmitter Division.

RMA board met jointly with the
Canadian RMA. The two groups
held several combined meetings
and held separate business sessions.
U. 8. RMA announced 22 new
members, bringing the total to 273.

Plans for RMA participation in
the 25th anniversary of radio were
approved. RMA and NAB are
working jointly on the project.

Transmitter Division submitted
a report indicating that few new
FM transmitters will be avatlable
in the near future for the new FM
frequencies. Poll of manufactur-
ers showed that transmitiers in
the 250 w-3 kw range will start
to appear between February and
May next year from the plants of
six manufacturers, with 10 kw
transmitters appearing between
April and Avugust from three man-
ufacturers.

No action was taken by the RMA
board on the OPA price situation
but the subject was discussed at
length.

ILGWU Applies for Four FM Stations

New York, Philadelphia,
Chattanooga And

Boston Chosen

IN THE BELIEF that FM pro-
vides the opportunity to pioneer in
new fields, the International Ladies
Garment Workers Union last week
announced its intention of estab-
lishing radio stations in New York,
Philadelphia, Boston and Chatta-
nooga, with the abundant resources
of the ILGW behind the enter-
prises until they are on their own.

At a well-attended news confer-
ence in the Willard Hotel in Wash-
ington, the Union disclosed that it
filed applications for commercial
channels with the FCC on Monday,
along with some 150 others which
were submiited under the 60-day
period granted by the Commission
in its Aug. 7 policy in preparation
for postwar processing.

Frederick F. Umhey, executive
secretary of the Union, amplifying
a statement announcing the pro-
gram, told reporters that approxi-
mately $250,000 has been set aside
for the construction of the sta-
tions and that another $200,000
would be borrowed to carry the
enterprises during their early oper-
ation. He said the Union’s financial
reports filed with the FCC showed
assets of $7,191,000, with over
$2,000,000 in dues paid in 1944 by
over 300,000 members.

Mr. Umhey emphasized that, al-
though sponsored by the ILGW,

the stations will not be maintained
through union subsidies. “They will
sell time to an extent that will make
them self-sustaining,” he said.
“From that point on, they will
cease to be profit-making enter-
prises and will devote the bulk of
their time to social, cultural and
spiritval programs.”’

He added that it is his hope that
“with a limited amount of adver-
tising”, the stations can support
themselves. “Otherwise,” he said,
“we are not interested in the proj-
ect as a commercial venture.” Com-
mereial programs would comprise
Yess than 50% of the station sched-
ules, he asserted.

He explained that in anticipation
of operations, ILGW has organized
four companies, each to be known
as Unity Broadcasting Corp., to
manage the stations. Each com-
pany will be locally officered and
staffed and given full autonomy
over its station. Mr. Umhey will
be president of the New York sta-
tion; Luigi Antonini, treasurer;
and Harry Greenberg, secretary.

Samuel Otto, general manager of
the Philadelphia Dressmakers Joint
Board, will be president of the
Philadelphia station and Daniel
Gingold, an officer of ILGW, vice
president. Philip Kremer and
Jacob Halpern, active in Boston
ILGW unions, will be president and
vice president of the Boston sta-
tion. John Martin, regional diree-
tor of ILGW, will be president of
the Chattanooga station, with
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Stanton E. Smith, secretary-treas-
urer of the Central Trades Union,
as vice president.

Mr. Umhey said the JL.GW, as a
pioneer in educational and cul-
tural activities ameng its members,
feels qualified to cperate radic sta-
tions. Although a labor union, he
pointed out, it has broadened iis
objectives toward making its mem-
bers more community-conscious cit-
izens. In each of the 262 cities in
which it has locals, he said, the
Union has formed debating groups,
forums, dramatic uniis, arts and
crafts  eircles, and recreational
activities. He cited the Union's the-
atrical production, “Pins and Nee-
dles”, which played to millions
throughout the country, as indica-
tive of the dramatic and musical
talent which can be utilized through
radio.

In support of its applications, the
Union said it has proved that "no
one segment of a community has a
monopoly on talent” and that if the
media for expression are available
“thousands of hitherto unknown
persons may make their contribu-
tions to the dramatic, musical and
cultural worlds.

“The conventional class rooms,
theaters and concert halls,” it de-
clared, “are no longer large encugh
to house the audience which wants
to see and hear this talent. Tech-
nological improvements have made
it possible for hundreds of thou-

(Continued on page 86)
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REPRESENTED NATIOMALLY BY MBC SPOT SALES—EXCEPT KEX
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SPEARHEAD IN THE BATTLE FOR MARKETS

A wary AMERICA, with purse well lined, has
been promised a higher standard of living,
warlts i1, and intends to have it. It will not
go off half-cocked on an aimless buying
spree. It will be more brand-conscious and
quality-conscious than ever before,
Industry and business can make good on
that promise, supply that demand. Produc-
tive capacity is more than adequate; distri-
bution is the problem. In the catch-as-carch-
can scuffle for posi-war markets, radio-time,
well bought, stands out as a sure short-cut
to quick and widespread acceptance ol new

WBZ « WBIA

8 Broadcast Advertising
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produces, and the rehabilitation of older
lines.

Westinghouse Radio Suations, in this 25th
vear of broadcasting, are vewerans in adver-
tising and promotional techniques.. arcwell
cquipped 1o serve you in this baule of dis-
tribution, in a period when time is of the
cssence.  The six seations of Westinghouse,
in six vital and important markets, Boston,
Springficld, Philadelphia, Piusburgh, Fort
Wayne and Pordand, should rate high in
your sales-plans for the period just ahcad.
Our national representatives will help yvou;
call on them.

o= RADID STATIONS Ine

WOWO » KEX « KYW = KDKA

» KEX REPRESENTED NATIONALLY BY PAUL H. RAYMER CO,
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Tulsa Station Promotes Main Street

By OLAF J. BUE

Asscciate Professor of Journalism
Montana State U.

HERE’S a blueprint for a promo-
tion that not only makes friends of
newspaper editors but actually puts
thent in harness with radio for the
good of press, ra-
dio and public.
Since December
this program has
been building
friends for Tul-
sa’s 50,000 w
KVO0o0.

The idea germi-
nated in the mind
of Ken Miller,
head of KVOO’s
news bureau., He
was thinking about a public serv-
ice program that would take into

Mr. Miller

account the fact that some 90% of
KVOO’s listeners live on the farms
and in the small towns of Okla-
homa and neighboring states.

“Why not,” he thought, “let the
small towns of the area tell their
stories over KVOO once a week on
a forum program?’ W. B. Way,
general manager of KVOO, liked
the idea.

Small Town Story

A few days later ten leading
small-town publishers were Mr.
Way’s guests at dinner. Mr. Miller
presented his plan and asked them,
as community leaders, to pick the
men and handle the arrangments,
each in his own community.

Unused to such seeming philan-
thropy, the editors had only one
question: “How much will this
cost us?”’

Reassured there would be no cost
to them or the towns they repre-
sented, that the station would come
to them for the broadecasts, the
editors seized upon the idea.

Public Service

At 12:30 p.m. December 31, Main
Street Spealks hit the air, broadcast
by remote control from the Pettit
Theater in Hominy, 35 miles from
Tulsa, “as a public service feature
of KVOO, dedicated to a greater
Southwest and a greater America.”

Thus the program began and,
save for two minor changes, it con-
tinues with mounting response. The
hour has been moved up to 11:30
Sunday morning; and, for sake of
convenience all around, the pro-
grams are now being recorded.

Each program is preceded by a

- Copr

Buying Power.

5t. Louis, New Orleans, San Diego and New
Haven are all big and profitable markets, but
the full measure of WOALI’s daytime primary

St. Louis, Pop.....830,000°
New Orleans,Pop.521,400"f‘
San Diego, Pop... 390,000:
New Haven, Pop..177,600™

WOAI Daytime Primary Area

Pop. 1,916,500"

1945, Sales Management Survey of - :
turther reproduchion not hzenied 3

Total 1,919,000

Bureau, as

retaining their

area gives you a market practically equal to

the combined population of those four cities!

having

M. Havuser, assistant director of the Census

superior prospects for

wartime growth.

It's the rich Central and South Texas market;

a market in which WOAI sells more merchan-

In this market are San Antonio and Corpus

Christi—lwo of the sixteen metropolitan coun-
ties in the entire United States listed by Philip

50,000 WATTS
CLEAR CHANNEL
NBC AFFILIATE
MEMBER TQN

dise to more people than any other station—

at a lower cost per salel

VOAI

Represented:Nationally By

EDWARD PETRY & CO.

The Powerful Advertising Influence of the Southwest
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DR. BUE got a close-up of KVOO’s
home town series when he spent
the summer at the station as an
interne under the NAB-American
Assn. of Schools and Depts. of
Journalism plan. Here he describes
how the program works.

quarter-page advertisement in the
newspaper of the originating town.
Newspapers invariably carry an ad-
vance news story as well as a fol-
low, and occasionally some editorial
comment. At least one editor not
only praised the program editori-
ally but also refused to accept pay-
ment for the display space used to
advertise the broadcast.

In arranging the programs, Mr.
Miller makes an appointment with
the next editor on his list and ap-
pears at the appointed time with
an engineer and a wire-recorder.
The editor has already made ap-
pointments with his townsmen.
They meet in the newspaper office,
the Chamber of Commerce office,
the City Hall, the county agent’s
office—almost anywhere—and they
talk while the engineer sets up his
equipment,

Not for Sale

Despite requests that sometimes
sound much like demands, KVOO’s
forum is not for sale. The pay-off
on this community service program
comes through other channels.

Best proof of its popularity is,
perhaps, the enthusiasm with which
Newsman Ken Miller is greeted
when he goes out to a new town to
record another in this series. It
was this writer’s privilege to ob-
serve Mr. Miller and his small-town
friends in action at Perry, Okla.,
and later at Tonkawa.

Sure, they know Ken Miller. Per-
haps they haven’t seen him before,
but they know him and that pro-
gram Main Street Speaks. They
heard the broadcast from Beggs or
Chandler or Collinsville or Broken
Arrow. They know the joke about
the cheese factory—a joke because,
for a time, it seemed that every
community wanted one.

Or perhaps they remember best
that broadcast from Antlers, Okla.
in April on the third day after a
tornado had wiped out half of the
town, killed 97 and injured 300
others.

Newspaper Comment

That was a broadcast to remem-
ber—the mayor, a congressman and
other community leaders went on
the air with plans for reconstruec-
tion of their town before the dust
of wind-borne destruction had
fully settled.

Another indication of acceptance
is to be found in KVOOQ’s waiting
list. At this moment there are
20 towns waiting their turns.

Said a columnist in the Tulsa
World, before the program was a
month old: “Those Sunday after-
dinner broadcasts, over KVOQOO,
called Main Street Speals, are a

(Continued on page 84)
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Timeforblasting sales curves upward The Weed motlto, "lime will sell™, is
is the kind of time Weed & Company amply demonstrated by the continu-
stations offer and Weed men sell. ing flow of contracts into sales-able

Time buyers across the nation rely on stations that carry this meaningful

Weed for help in spotting hot mar- line on their letterheads:“Nationally

kets and influencing them through Represented by Weed & Company.”

topnoteh availabilities.

WEED AND COMPANY

RADIO STATION REPRESENTATIVES

NEW YORK + BOSTON « CHICAGO - DETROIT - SAN FRANCISCO - HOLLYWOOD
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SCHLITZ SALUTES
WEMP’s 10th Anniversary

With a gala birthday party in its world-

famous '‘Brown Bottle,” home of the beer
that made Milwaukee famous, Schlitz
salutes WEMP, an integral part of Mil-
wavukee that in its ten years of service

has helped keep it famous!

WEMP Milwaukee

Established October 15, 1935

AMERICAN BROADCASTING COMPANY.

Howard H. Wilson & Co.,
National Representatives

. C. J. Lanphier
General Manager
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N. Y. Candidates
Appeal by Radio

Most City Stations Have Full
Schedules in Mayoralty Race

NEW YORK stations, except
WNEW and WQXR, are selling
time to political candidates for the
city’s mayoralty campaign, and
majority of stations already have
full schedules lined up for various
candidates and political parties.

Station WNEW, Oct. 15 through
Nov. 5 is presenting twice-weekly
half-hour broadcasts on a free, sus-
taining basis, called People’s
Choice, Monday 10-10:30 p.m. and
Saturday, 9-9:30 p.m., during which
statements of accredited candidates
and parties are read by station an-
nouncers. Announcers are rotated
to insure impartiality. During reg-
istration week, Oct. 8-13, WNEW
featured spot announcements urg-
ing listeners to register in order
der to vote.

Free Time

WQXR, instead of selling time,
is offering 15 minutes free to each
candidate for mayor in New York.
Broadcasts will be made between
Oct. 22 and Nov. 3, and station
will have seven such programs if
all candidates accept offer.

WJZ has 57 broadcasts sold to
parties and candidates, and has al-
ready presented several programs.
Broadcasts will include 10 and 15
minute talks and a 55-minute
broadcast on election eve, Nov, 5.
Spot announcements are also con-
templated.

WHOM, Oct. 15 through Nov. 5,
is selling announcements and pro-
gram time.

Total of 20 hours and 40 minutes
have been scheduled for campaign
on WMCA from Oct. 1 to Nov. 5.

WABC has sold 6:30-6:45 p.m.
period Oct. 12, 19, 26, and Nov. 2,
and sold a quarter-hour Oct. 5.

Three political commercial broad-
casts on WOR have been scheduled
during October.

WEVD is selling time to all
parties in spot announcements,
five-minute, and quarter-hour por-
tions throughout the campaign.

WINS has sold about $7,000 in
daily spots for one candidate and
spots for another started Oct. 8
and continue daily through Nov. 2.

William O. Tilenius, assistant
manager of sales operation of local
WEAF sales, said last week, “So
far WEAF has been able to satisfy
all requests for broadcasts on be-
half of mayoralty candidates.” Sta-
tion is selling program and an-
nouncement time, with first pro-
grams scheduled to start Oct. 14
and continue through election day,
Nov. 5.

McNeill Five-Weekly

EFFECTIVE Oct. 29, American
Broadcasting Co. Breakfast Club,
with Don McNeill, will be heard on
five weekly basis, dropping Satur-
day program for first time in 13
years.
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SIXTY SECONDS to go, said Man-
ager Alvin Pack at 5:59 a.m. Sept.
30 as he prepared to put KALL
Salt Lake City on the air with first
program. Ruth Erickson, operator,

and Ruth Hale (Miss Reveille)
started proceedings.

AP IS TAKING STEPS

TO FULFILL DECISION

ASSOCIATED PRESS will take
immediate steps to comply with a
Supreme Court ruling that the
news service must amend its by-
laws on admission of new members,
Robert McLean, president, an-
nounced last week after the high
court denied petition for rehearing.

Mr. McLean, publisher of the
Philadelphia Bulletin, licensee of
WPEN, said: “Prompt action will
be taken to comply with the de-
cision so that the court injunction
may be lifted, since it is inconceiv-
able that the world’s greatest news
service shall operate permanently
under restraint which threatens
Government supervision of the
channels of news.”

The Supreme Court held that
AP’s by-laws with reference to
new members violate the anti-trust
statutes and that they must be
amended. Neither the suit, brought
by the Chicago Sun, nor the Su-
preme Court decision have any ef-
fect on the AP radio wire, which
is a product of Press Assn., sub-
sidiary of the parent organization.

Four Stations Receive

Safety Service Awards

MAYNARD H. COE, director of
the farm division of the National
Safety Council, presented the coun-
cil’s Distinguished Service to Safe-
ty award to WKY Oklahoma City
on a special broadcast over that
station, 12:30 p. m. CST, Oct. 9.

The award was presented for
“outstanding public service in . . .
National Farm Safety Week, July
22-28, 1945.” Similar awards were
presented last week by the council
to WJR Detroit for its Farm
Forum program; WOSU Colum-
bus, Ohio State U. station, and
WTIC Hartford.
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So Try This Proven Formula for OMAHA

' NBC's PARADEof STARS
+ 590 KILOCYCLES
+ S000 WATTS

Several changes are impending in Omaha broadcasting. The net
result will be more and better programs for all listeners in this area.
WOW congratulates the stations involved and
wishes them unlimited success.

At the same time — now that radio adver- RADIO STATION
tising dollars MUST count WOW calls your atten-
tion to the fundamental principle of radio adver-
tising: AUDIENCE is ALL-IMPORTANT.

INC.
When you consider the Omaha Market, re- OMAHA, NEBRASKA

member the equation above! 590 KC * NBC * 5000 WATTS

Owner and Operator of

KKODY - NBCIN NORTH PIATTE

JOMN J, GILLIN, IR., PRES. & GIN'L, MGR.
JOWM ALAIR & CO., REPRESENTATIVES




Radio Plans Complete for Loan Drive

Program Directors Hear
Details at
Meeting

COMPLETE plans for radio par-
ticipation in the Victory Loan drive
—O0ct. 29-Dec. 8—were presented
last Friday to a mecting of NAB
program directors held at the Stat-
ler Hotel, Washington.

All details have bheen handled
under a system that places packets
and transeriptions in the hands of
stat ons at least two weeks ahead
of broadeast. This simplifies the
problem of scheduling loan pro-
grams and announcements.

All material, transcribed and
live, is sponsorable with the ex-
ception of one Bing Crosby record.

Prepared under direction of Lit.
David Levy, chief of the War Fi-
nance Division’s Radio Section, and

H. Quentin Cox, consultant {o the
chief, the project includes com-
plete packets and iwe booklets.
The first booklet consists of a 70-
page cotlection of background in-
formation on the loan with “reason
why'' copy, faets, suggestions and
prepared speeches. The second pro-
vides material and suggestions for
promotion campaigns.

NAB last week sent to stations
a bulletin urging them to cooperate
in the drive and listing material to
be used. Bulletin was prepared by
Avthur Stringer, seeretary of the
NAB Bond Committee. Mr.
Stringer called on broadcasters to
go the limit in promoting the $11,-
000,000,000 drive, last of the war-
time bond selling campaigns.

NAB will provide stations with
“Telling the World” reports to be
filled out. These reports provide
the Treasury with the story of

broadcast suppori. First such re-
ports, used in the Seventh War
Loan, showed that broadcasters
and their advertisers had supplied
55% of all promotion for the drive.
Their efforts were valued at $23,-
513,742 in time. .

Palmer Thompson, vecently dis-
charged as a first Heutenant in the
Medical Administrative Corps,
joined the Treasury's Radio See-
tion Oct. 5. He has written several
seripts for the Treasury Salutles
series in the past. Formerly a fic-
tion writer, announcer and pro-
ducer, he was a radio writer for
Young & Rubicam when he entered
the serviee in 1942.

Among special features available
to stations during the Victory Loan
campaign will he mobile exhibigs,
special shows, bands and well-
known personalities. In coastal
cities certain naval craft will be
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BEAUMONT HAS
NOW—LATER!

EY TO SPEND

DuPont Chemical
Company’s new 22
million dollar nylon

salt plani, coastructed near Orange,
Texas, adds another imporiant segment
to KFDM's 583 million dollar effective
buying income market...a permancnt
markel, with permanent high incomes.

NOW and

“sogantlied . .

Yes, KFDM listeners
have money to spend

LATER!

SHERYING THE
“MAGHETIZED
SabME AREA

o« deowng Eredle otd indvsnine ram ot peiieansl

AFFILIATED WITH
AMERICAN BROADCASTING CO. INC.
AND

' TAYLUR- UWE-SNU’WDEN
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available. Stations are urged to
contact State War Finance.Chair-
men for schedules of such events.
These chairmen alse have speakers’
handbooks.

Treasury material prepared for
the drive inclodes the following
transcriptions:

Eighteen five-minute [features,
Diarvy Personalities, done by Holly-
wond commentators. They are four-
minutes long with a minute for
commercials.

Eighteen five-minute musical
programs, Sing for Victory, be-
tween three and four minutes, in-
serted in an overall Music for Mil-

lions series of 18 quarter-hour
musical hits. Nationally famous
singers take part, singing new

songs by top composers and music
by top orchestras. The Sing for
Victory segments are an integral
part of the Musie for Millions
transcriptions, buf provide a sep-
arate series of programs.

Fighteen quarter-hour Treasury
Salutes dises, dramas of mass ap-
peal written by leading dramatists
and played by name talent with
direction by Mark Goodson and
music by Mark Warnow, Story ma-
terial selected from hundreds of
case histories.

One transcription, Sports Person-
alities Speak, with 18 one-minute
messages.

One transeription, Industrial
Leaders Spealk, with 18 one-minute
messages.

Special record by Bing Crosby,
“We've Got Another Bond to Buy",
with John Scott Trotter orchestra,
choir from Maritime Service Train-
ing Station, Avalon, Cal. This ree-
ord cannot be sponsored.

Two hit records, With Georgia
Gibbs on one side, Jerry Wayne on
the other. Each has new Victory
Bond lyrics and can he sponsored.

Two transcriptions for farm
area stations with 36 optional half-
minute announcements.

Kickoff pregram for drive will ke
broadcast Qct. 29, Departing {rom
regular Treasury Saelute format, it
will be a musical cavaleade of the
wat and will in~lude Secretary of
the Treasury Fred M. Vinson and
the National Director of War Fi-
nance Drive, Ted R. Gamble.

Treasury will send stations nine
packets of live announcements.
They will include a series for house-
wives; announcements by celebri-
ties, by combat casualties from hos-
pitals; series for rural listeners
near cities; messages for general
use (largest of the packets), series
for weather forecasters; series by
farm market reporters; messages of
special interest to farmers; 1)-
second station breaks.

In addition there will be tran-
seriptions of optional announce-
ments for farm area stations.

AMERICAN Forces Network headquar-
ters in Europe reports that iwo days
after AFMN-Berlin went on the air, ra-
dlos on Berlln's black mearket went up
200% in price. Germans had discovered
that thelr Hitler radies, which could
only get certain wavelengths, were able
to pick up APN, which is on poe oF
Nazi freguencies (1420 kc).

Broadcast Advertising
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Public Service

—1is an effective means of evaluating
the overall worth of a radio station
to the community it serves—espe-
cially if that Public Service helps to
develop strong, healthy and happy
American boys.

August 29, 1945

Radio Station WWVA,
Wheeling, West Virginia.

Dear Friends:

We of the YMCA have opproached WWVA for

help in one way or onother on many occasions.

Not enly have you liberally donated program

time, but, in many cases, have taken the trouble
to talk over our work with us and make sugges-
tions os to how we could do a better job.

As a direct result of this help more boys have

learned to live healthy, happy lives by participa-
tion in “Y' programs.

For the aids you have rendered our institution,

we want to express our sincere appreciation.

Yours sincerely,

T. M. Robinson
Boys' Work Secretary, YMCA

Ask a John Blair Man

Basic American Network

-'ONE OF THE WORLD'S BETTER RADIO STATIONS
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NEW WING, costing $630,000, will house two new studics at NBC
Hollywood building, to be ready in five months. Each studio will seat 340.

RCAF Radio Division Turned Out
3,000 Broadcasts During Its Existence

WARTIME operations of the Radio
Division of the RCAF Public Rela-
tions came to an end in September
after more than three vears, orig-
inating approximately 3,000 broad-
casts from all over the world. In
addition, a corps of writers, di-
rectors, and artists produced docu-
mentary features for CBC, BBC,
and BBC’s shortwave links with
Africa, India, Australia, the U. 5.
and Latin America,

The division got its start early
in 1942 when J. W. G. Clark, di-
rector-in-chief of public relations
called on Andy MeDermott, then
Montreal manager of H. N. Stovin
& Co., station representatives, to
take charge of RCAF radio public
relations.

Prior to D-Day, the emphasis
was on features such as Comrades
in Arms, Headgquarters Report,
Canadian Calendar, Eyes Front,
Wings Abroad and others. Once the
invasion of Europe commenced, the
emphasis changed to straight news.
The RCAF mobile field recording

unit, reputedly the first field wnit
organized by any of the Allied
armed services, followed the RCAF
into Normandy. It ran up a total
of nearly 1,000 network broadcasts
from the field plus nearly 500 re-
cordings broadeast by 85 Canadian
stations.

Its broadcasts were heard by
English-speaking audiences around
the world through BBC, Mutual
Broadeasting System, CBC and the
state broadcasting systems of South
Africa, India and the Antipodes.

F/L. R. Mackness, now back with
CBC in Vancouver, originally
headed the field unit. His place was
taken by F/L. C. H. Hutchings, re-
cently discharged from the Pacific
Force in Canada, and lastly by
F/0. Warren H. Wilkes. /L, Scoit
Reid, senior engineer, CKNX
Wingham, and Sgt. Art Boalden
are returning to civilian life. /0.
Don Fairbairn, now with the CBC
as overseas correspondent, was
awarded the British Empire Medal
for his brilliant field reporting.

Brawley Heads WCHS
Public Service Division

HARRY M. BRAWLEY, former
principal of Chamberlain Junior
High School, Charleston, W. Va,,
has been appointed director of the
new public service department of
WCHS Charleston, to work primar-
ily in adult and child education at
present.

Mr. Brawley will maintain per-
sonal c¢ontact with Charleston
school heads, building the station’s
educational program around the
CBS American School of the Air.
He received AB and MA degrees
from West Virginia U. and engaged
in further gradvate studies there
and at Duke U. He had been asso-
ciated with Charleston shools since
1932, in an executive capacity since
1940.

Insuguration of the new depart-
ment was announced Oct. 3 at a
dinner for school principals. Rob-
ert Hudson, CBS supervisor of edu-
cational breadcasts, addressed the
meeting.

BROADCASTING =

CAPT. KOCH TO JOIN
MUTUAL ASENGINEER

CAPT. J. Wesley XKoch, formerly
chief engineer of KFEQ 8t
Joseph, where he designed ang in-
stalled a complete new trans-
mitiing plant in 1942, was ex-
pected to join Mutual's engineer-
ing staff on or about Qet. 16, upon
discharge from the Signal Corps.

While an undergraduate at the
U. of Nebraska, he degigned and
construeted special equipment for
a wired-radio program distributing
system operated by Program Serv-
ice of Lincoln, Neb. In 1942 he
entered the Signal Corps and was
staff radio officer at Allied Force
Headquarters in North Africa and
Ttaly,

Mars Shift

MARS Inc., Chicago, Oct. 11 shift-
ed Curtain Time on American net-
work, Wednesday 8-8:30 p.m.
{CST) to Thursday 9 p.m. Ameri-
can sustainer One Foot in Hegven
shifts to Wednesday spot.
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[T°S IN THE AIR!!!

You can’t see it, of course, but the air’s full of WGN’'s new and returning line-up of
autumn shows. Middle western listeners expect the finest in radio fare from WGN
and they get it in this imposing array of talent.

Local shows include: Distinguished Guest Hour . . . Meet Tommy Bartlett . . .
Happy Birthday . . . Country Sheriff . . . Easy Aces ... Jim Evans Sports Forecast
... College Football Games ... Let’s Get Acquainted . . . Magic Step to Romance .. .
Meet the Folks . . . And in the network offerings we find: Sherlock Holmes . . . The
Nebbs . . . The Shadow . . . Radio Auction Gallery . .. Captain Midnight . .. Rogue’s
Gallery . . . House of Mystery . . . Inside of Sports . .

It’s true, you can’t see them, but, like the invigorating breath of autumn itself,
they’re in the air!

CHICAGO 11
A Clear Channel Station [LLINOIS

50,000 Wates

Serving the Middle West 720 Kitocyclen

MUTUAL BROADCASTING SYSTEM

Eastern Sales Offce: 2H) East 42nd Street, New York 17, N. Y.
West Coase: Edward 5. Townsend Co., Rusa Buiiding, San Franclsco, Calil.
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WMAQ WILL TRY OUT
SMALL RECORDERS

GREATER COVERAGE of Chi-
cago news is expacted to result from
the use of a portable film recorder,
and the addition of a fulltime rov-
ing reporter, according to William
Ray, news and special events direc-
tor for WMAQ-NBC.

Shaldon W. Peterson is being
assigned to fulltime coverage of
major news sources in Chicago, in
line with the increased interest
in local news. WMAQ will make use
of the film recorder whenever pos-
sible, particularly on ‘“spot” news
and special events. Only difficulty
with the recorder, Mr. Ray pointed
out, is that all such equipment is
operated on AC current, while
downtown Chicago’s power is DC.
This requires the use of an adapter,
or mobile unit which weighs more
than the recorder itself.

YOU DO IT this way, insists Cliff
Arquettee, star of American
Glamour, as he pokes digit into ribs
of Tom McDermott, Benton &
Bowles producer. Onlooker is Gil-
bert A. Ralston, radio director of
Procter & Gamble Co., sponsor.

The WMAQ news room has made
frequent use of the recorder, and
recently was able to put on on-the-
spot broadcasts of a downtown
Chicago fire and processing of vet-
erans at Fort Sheridan, Il

Bob Hope, Baby Snooks, Radio Theater
Head Hooper Ratings on West Coast

BOB HOPE heads the list of most
popular programs on the Pacific
Coast during September, according
to C. E. Hooper Inc., which rates
him at 18.9. The Baby Snooks show,
with a substitute broadcasting for
Fannie Brice was second with 17.2,
and Radio Theater third with 14.9.

Average evening audience rating
for the period on the West Coast
was 7.2, up 1.0 from the August
report and up 0.1 from the Sep-
tember 1944 rating. Average eve-
ning sets-in-use was 27.9, up 3.7
from August, down 1.7 from the
year before. Average evening avail-
able audience was 73.8, up 4.5 since
the last report, down 0.3 from a
year ago.

Average daytime audience rat-
ing was 3.7, down 0.8 from the last

IT'S MARKET TIME! TOBACCO
~ WAREHOUSES CROWDED WITH BUMPER CROP

The Golden Leaf brings millions of dollars to this

That cigarette you smoked after break-
fast this morning more than likely came
from be primary listening area of Radio
Station WBIG, in Greensboro, N. C., which
iz the core of the worid's tobacco markets,
Withir. fifty miles of WBIG's transmitters,
the three great tobacco markets of the Old
Belt—Reidsville, Madison, and Durham-—as
well as the majority of the smaller marts,
are si.uated. Sixty-five percent of all the
domes ic cigarettes are manufactured in
the area.

Fully aware of the great service it can
render to the tobacco world, WBIG has
openec its airlanes to every phase of the
indust -y from planter to con-
sumer. The farmers who la-

~ Sixty-five per cent of all the domestic ¢ |
. made within fifty miles of WB G s transmitter!

rich and populoussection of North Carolina each year

»,

domestic

weed growers. Weather reports are given
during the growing season and when mar-
ket time comes they are kept posted on
conditions and prices of the leaf. When it is
time for the chant of the auctioneers, ware-
housemen are assisted in the gigantic task of
arranging sales of the tobacco and pushing
the sales forward at top prices. Daily sales
are reported with volume and prices from
the markets being broadcast. Sales reports
are given throughout the entire day of
broadcasting and are presented in a clear
concise manner. Demand and supply, leaf
qualities and crop quantities are discussed.
Information is given as to the opening,

cigarettes are

'

arrangement and closing of sales in the
various markets.
Adding pleasure to business, special music
programs are arranged by Margaret Banks,
WBIG’S music director. Selections heard in-
clude Western ballads, hoedown numbers
and folk music. Five of the nation's leading
brands of cigarettes sell their wares regu-
larly over WBIG, thus completing the
cycle from grower to consumer. As a re-
sult of the carefully planned format pub-
licizing the industry, more than a million
pounds of weed are sold daily which brings
revenue in the amount of $30,000,000 a
month into the rich and populous trading
area of North Carolina.

bor s» painstakingly over
their :rops are aided with
infermation released by the
government presenting fac-
tual iaformation which has
proved very valuable to the

WBIG

WBIG has left nothing un-

done, its best resources are

used to present Golden Leaf

news in an attractive, inter-
ON YOUR esting manner to a tobacco
DIAL listening area.

In Greensboro, N. C.

COLUMBIA NETWORK
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report, down 0.1 from a year ago.
Average daytime sets-in-use was
14.8, down 3.4 from August, up
1.0 from a year ago. Average day-
time available audience was 66.9,
up 0.1 from the last report, and up
2.5 from a year ago.

Following Hope, Brice and Lux,
the other programs comprising the
First Fifteeen were: Mr. District
Attorney, 14.8; Vox ,Pop, 14.8;
Truth or Consequences, 13.9; The
Whistler, 13.9; People Are Funny,
13.7; Hildegarde, 13.3; Great Gil-
dersleeve, 13.3; Can You Top This?
13.1; Kate Smith Sings, 13.1; Philo
Vance, 13.0; Thin Man, 12.9; Judy
Canova, 12.2,

% i E3
Canadian Ratings

LEADING CANADIAN daytime
programs for September, have
been announced by the national
rating service of Elliott-Haynes
Ltd., Toronto research firm. The
Happy Gang (Canadian origina-
tion) leads the English language
daytime shows with a rating of
14.2 and sets in use rated at 22.6.
Second is Big Sister, with a rat-
ing of 12.2, followed by Claire
Wallace (Canadian origination),
Ma Perkins, Road of Life, Lucy
Linton (Canadian origination),
Soldier’s Wife (Canadian origina-
tion), Pepper Young’s Family,
Woman of America, and Breakfast
Club.

The leading French-language
daytime shows for September were
Jeunesse Doree (Campbell soups)
with a rating of 25.56 and sets in
use at 39, followed by Quelles
Nouvelle (Barsalou P.&G.), Joyeux
Troubadours (Colgate), La Rue
Principal (Oxydol) and Grande
Soeur (Rinso).

Auditions Year Old

NBC’s Welcome Home Auditions
for servicemen and women in-
terested in radio careers marked
its first anniversary Oct. 9, hav-
ing held a total of 4,756 inter-
views and 1,890 auditions for ap-
plicants representing all phases of
radio. Plan is supervised by Kath-
ryn Cole, who interviews and ad-
vises applicants, 500 of whom have
passed their auditions, and makes
recommendations for employment.
Service was instituted by Clarence
L. Menser, NBC vice-president in
charge of programs. '

Food Reports

DOROTHY LEWIS, NAB coordi-
nator of listener activity, will send
releases for use by NAB stations
and members of the Assn. of
Women Directors of 425 stations
in 270 cities when she attends the
World Food and Agricultural Or-
ganization Conference which opens
in Quebec Oct. 16. Mrs. Lewis also
will be mistress of ceremonies at
an inaugural broadcast on CBS
that day.
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LIZABETH SCOTT, feminine lead in ) Sy ;‘\‘fﬂ' e 4

the Paramount picture, ''You Came

Along’’, signs the pledge to continuve -—e> -
to entertain hospitalized veterans; at e
% Cace ®g

her elbow, KGW's Frank Coffin. \
,’l A w

‘Remember Our Men'

It is easy to forget, perhaps, but it is just
as easy to remember, and besides there is a
privilege and a duty. One is thinking of KGW's
campaign for remembrance, and of the pledge
of the station’s staff artists to continue to enter-
tain disabled service men in army and navy
hospitals, for so long a time as the reed exists.
The pledge is fittingly simple, and we think
it should here be repeated, for it is something
that everybody might well take to heart:’

In recognition of the fact that, although peace has
come, the war may never be over for many of our
service men and women, I pledge that I shall continue
to entertain hospitalized veterans whenever and wher-
ever I can.

One does not need to be a radio entertainer
to adopt the spirit of this obligation, but it
is hoped that all radio stations will join in
the movement, and, indeed, the “Remember
QOur Men’” campaign is effectively organized
for that purpose, The war is over for you and
your hours are filled with eventful interest
—bul it isn’'t over for the hospitalized veteran
who has little to enfertain himself with, save
to lie there and read—if he can read—or lie
there and think, or hobble about with four
walls for his bounds. No, it isn’'t over for him.
But he must not be allowed to suppose that
he is forgotten.

—reprinted from the Portland Oreganian, September 15, 1945

PATSY BAUMAN, one of the featured performers on KGW's ""Remember

Our Men"” series of radio programs originating from veteran's hospitals in

the Portland area, gives autographs to a group at the Portland Veterans FREE PLEDGE CARDS are still available to organi-

hospital, after the show. zations interested in furthering this post-war enter-
tainment campaign for wounded veterans.

ONE OF THE GREAT STATIONS oF THE NATION

BANDLEADER RAY HERBECK

holds his pledge card which has ’
just been presented by Tom

Swafford, KGW Production '

chief. "The idea is plenty .

OKAY,’" says Ray! .
PORTLAND, OREGON

REPRESENTED NATIONALLY

BY EDOWARD PETRY & CO., INC
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Kentucky burley in the field.

Lexington’s Bluegrass
A Rich, Reliable

FARM MARKET

A farm market that has had less crop failures than any comparable
market in the nation. In addition to being the world's largest loose- I
leaf burley tobacco market ($90,000,000, 1944-45 sales) it is a
major early spring lamb production area, the thoroughbred, standard-
bred and saddle horse center of America. Kentucky's 2nd market. I

Note The Comparison Below

*Value of Farms (Land and
Buildings) Dollars . . . 1940

—Value of Farms in ONLY 15 Bluegrass Counties
(WLAP’s Primary)

$213,471,218

—Value of Farms in the Entire State of Ken-

tucky
$776,494,098

WLAP’s 15 counties make up nearly one-third of
Total Farm Values of the State!
*U. S. Census of Agriculture—Kentucky—1940

AFFILIATED WITH THE AMERICAN BROADCASTING COMPANY

(] et =

Sl V1A D

A NUNN STATION

WLAP, Lexington, Ky.
WCMI, Ashland, Ky.

Studios:
Huntington, W. Va.

- N -

- .~~~

WBIR, Knoxville, Tenn.
KFDA, Amarillo, Tex.

Owned and operated
by Gilmore N. Nunn
and J. Lindsay Nunn.

J. E. Willis, Manager

Lexington, Kentucky I

I REPRESENTED NATIONALLY BY THE JOHN E. PEARSON CO. I
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"1 Use of Channel Designations Is Urged

To Simplify Tuning on FM Receivers

EDITOR BROADCASTING:

Manufacturers will soon be
putting FM receiving sets on the
market and it is of considerable
importance to
broadcasters how
FM frequencies
are to be desig-
nated.

For instance,
WTAG-FM has
been assigned a
frequency of
102.1 me. The
FCC has seen fit
to designate this
frequency as
Channel 71. 1f the radio set dials
are to be calibrated in frequencies,
it is going to be difficult for the
listener to remember a given fre-
quency and to find it on the dial.

Mr. Hill

On the other hand, if dials are cali-
brated according to channel num-
bers, the listener will find it easier
than ever before to tune in a
selected station. And anything that
makes tuning easier makes for
more listening,

Undoubtedly the set manufac-
turers are considering this matter,
but I feel the subject is of too
great importance to be left to a
chance decision. Perhaps you can
stir up the broadcasters to make
themselves heard. I have reason to
believe the FCC would welcome
general adoption of the method
herein proposed.

E. E, HiLL,
Managing Director,
WTAG, WTAG-FM
Worcester, Mass.

Virgil Evans, Applicant
For New Stations, Dies

VIRGIL EVANS, former owner of
WSPA Spartanburg, an applicant
for two new stations in the south,
died in Spartanburg Oct. 3 fol-
lowing a long illness. Mr. Evans
was ovelseas with the Red Cross
during the war while his applica-
tions for new stations in Marietta,
Ga., and other southern points were
pending. He formerly was identi-
fied with other stations in the south
and had some background as a
newspaperman and lawyer.

Mr. Evans sold WSPA to its
present owners, Spartanburg Ad-
vertising Co., in 1940, At the time
he was a member of the state
legislature and publisher of a week-
ly newspaper in Spartanburg.

ATS Meeting

FIRST of 1945-46 season monthly
meetings of the American Tele-
vision Society was held Oct. 11 in
the Salon Room of the Hotel Bar-
bizon-Plaza, New York. Report on
the initial panel meeting on pro-
gramming and production, headed
by Edward Sobol, NBC television
producer, was presented.

School Radio Course

NBC University of the Awr
series, “Our Foreign Policy,” has
been chosen as basis for the first
in a series of courses for educa-
tion by radio sponsored by Massa-
chusetts Department of Education,
division of university extension.
Under so-called “Massachusetts
Plan” those taking courses are
given full collegiate credit. Plan
is supported by NBC, the World
Peace Foundation and cooperat-
ing Westinghouse stations WBZ-
WBZA Boston and Springfield. Dr.
Leland M. Goodrich, professor of
political science at Brown U. and
director of the foundation, will
lead 26-week semester. First broad-
cast was Oct, 13.

BROADCASTING o

JOHN BOLER NEW
NCBS BOARD HEAD

JOHN W. BOLER resigned last
week as president of the North
Central Broadcasting System to
become chairman of the board. He
will continue as
the majority
stockholder
in NCBS. Suec-
ceeding him in
the presidency is
Howard S. John-
son, vice-presi-
dent of the KVOX
Broadcasting Co.,
Moorhead, Minn.,
and vice-presi-
dent of the
Jamestown Broadcasting
Jamestown, N, D.

Mr. Boler also announced his
resignation as president of KVOX
Moorhead, with David C. Shepard,
treasurer, replacing him. Mr. Boler
still retains his stock interest, and
now becomes chairman of the
board. He is also chaiman of the
board of the Jamestown Broadcast-
ing Co., and the majority stock-
holder.

Independent Broadcasting Co. of
Des Moines, of which Mr. Boler is
president, has an application on
file with the FCC for 10,000 w on
940 kec. He was also elected presi-
dent of the Middle West Broad-
casting Co., St. Paul, which filed
with the FCC last week for a sta-
tion of 5,000 w, 580 ke.

Gridcasts Added

WNBT New York, NBC video
station, has added a Sunday after-
noon schedule of professional foot-
ball games in addition to its Satur-
day college football telecasts. Seven
home games of the New York
Giants will be televised. Sunday
series started with Giants-Yankees
game Oct. 14, with Bob Stanton,
NBC announcer, describing action.
Future games will be handled by
Arthur Daley, sports columnist of
New York Times.

‘

™ r.y-Bler

Co.,
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TWO OF THE MOST CONVENIENTLY TIMED
NEWS PROGRAMS ON THEAIR...

available LOCALLY
at LOCAL COSTS

1. WORLD NEWS ROUND-UP

2. NEWS FROM NBC

Other important live-talent
NBC programs broadcast
co-operalively include:

H. V. KALTENBORN
Monday, Wednesday, Friday
7:45 to 8:00 P.M. EST

MORGAN BEATTY
Monday through Friday
1:45 to 2:00 P.M. EST

HARKNESS OF WASHINGTON
Monday through Friday
11:15 to 11:30 P.M. EST

and now available for the
first time

NEWS OF THE WORLD

Tuesday and Thursday
7:15 to 7:30 P.M. EST

Check your local NBC station
for details or have your agency
consult E. B. Lyford, NBC, N.Y.

News
when listeners
want It

Monday through Saturday, 8:00 to 8:15 A.M. EST. (Sundays 9:00 to 9:15 A.M.)

OW HEARD LOCALLY in a num-
ber of cities from coast to coast.
these widely known network news
programs are still available for local
sponsorship on a low-cost co-operative
basis in a number of other cities.
Both have large audiences built on
the firmly established habits of listen-
ing to “World News Round-up™ at
the beginning of the day and hearing
“News from NBC” before going to bed.
“World News Round-up” features
early morning pickups from around
the world—on-the-spot views of the
change from war to peace in both the

National

roadcasting Lompany

Monday throngh Saturday, 11:00 to 11:15 P.M, EST.

European continent and in the Pacific.

“News from NBC” is another widely
sponsored co-operative program . . .
especially edited and prepared as a late
evening summary of all the day’s news
from NBC’s own authoritative corre-
spondents and the three leading press
services.

News programs with wide appeal,
plus ready-made audiences, are con-
stantly building goodwill and sales
volume for dozens of national and local
products on NBC stations throughout
the nation. Advertisers buy nationally
known talent—yet pay only local costs.

America’s No. 1 Network

A service of Radlo
Corporation of America
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Chambers Leaves Navy

COMDR. JOSEPH A, CHAM-
BERS, former technieal supervisor
of WLW Cincinnati and Crosley
radio operations, and for the last
four years at-
tached to the
Navy Bureau of
Aeronautics, last
week went on ter-
minal leave and
will return to ci-
vilian life in De-
cember. After
leaving Crosley,
Comdr. Chambers
for eight vears
was 8 consulting
radio engineer, as a partner in the
firm of McNary & Chambers (now
MeNary & Wrathall). Comdr.
Chambers has not announced his
fuiure plans, but it is expected he
will return to the consulting feld.
He entered the Naval service short-
ly after Pearl Harbor,

Mr. Chambers

DuMONT SIGNS WITH
UNION ON TV TERMS

DuMONT LAES. last week signed
a five-year contract with the Tele-
vision Studio Broadecasting Em-
ployees Union of the International
Alliance of Theatrical Stage Em-
ployees {Local 794} retroactive to
May 17 when the union was frst
voted representative by the Du-
Mont employes.

Contract contains 14 classifica-
tions. Studio assistants wage scales
start at $41.60 with graduated in-
creases, technicians starting salary
is $72.50 to $80 for 40-hour five-
day week. Employes formerly
worked 48 hours. Contract also
provides for 5% wage increase at
the end of first year, 15% at the
end of second and 109 at end of
the third and fourth years.

‘First Nighter’, Back Oect. 20,
Ready for Deluge of Scripts

PROSPECT of wading through
seripts by the hundreds apparently
doesn't bother L. T. Wallace, pres-
ident of Wallace-Ferry-Hanly Co.,

Chicago in the
slightest.
For 15 years

Mr. Wallace,
whose agency is
in charge of radio
and other media
for Campana
Sales Co., has
been deluged with
scripts—at  least
20,000 in his esti-
mate—for Cam-
pana’s First Nighter and Grand
Hotel programs.

Firgt Nighter returns to the air
over CBS on QOeci. 20 after a year's
absence. One of the oldest radio

Mr., Wallace

Your sales message gets o straight-from-the-shoulder punch in a spot where
it can do the most good when you buy WSIX! Here's why WSIX is the “winner
and still champ™ in this rich Middle-Tennessee area: (1) An excellent doytime
Hooperating. (2) Top shows of Both AMERICAN and MUTUAL Networks. (3) A
very low unit cost for excellent coverage. In this great market—rated A-1 for
postwar prospects—over o million potential buyers await your ''Sunday Punch.”

REPRESENTED NATIONALLY BY
THE KATZ AGENCY, INC.

AMERICAN -

5000 WATTS -
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MUTUAL

980 K.C.
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dramas on the air, it is also the
first network radio show to deliber-
ately solicit material from its lis-
teners. The formula has been con-
sistently successful, with a list of
well-known writers including Arch
Oboler, Willis Cooper, Darrell and
Leon Ware, Addison Simmons,
Forrest Barnes and others among
those who got their start in radio
via The First Nighter.

Some of the best scripts, Mr.
Wallace recalls, were submitted by
amateurs who were and still are
unknown. A crippled farm girl in
Oregon, a pair of convicts doing
time in Walla-Walla, an introvert
recluse in the Canadian woods, and
an aircraft mechanic at Lockheed
have all had scripts produced on
the First Nighter program. QOddly
enough, quite a few professional
writers who have faken a crack at
First Nighter scripis failed to make
the grade.

One reason for this, Mr. Wallace
admits, is the format of the pro-
gram and plot resirictions. Be-
cause First Nighter is designed for
“family audiences” sophistication
is out, as are sex, profanity, drunk-
eness {or even drinking), smoking
by women, glorification of crime or
criminals, and anything offensive
te members of racial, political or
religious groups. This means that
about the only thing left to write
about is love, and it better be hon-
orable, too. Continuous surveys and
considerable audience testing over
15 vears show that the average
American family which listens to
First Nighter likes to be enter-
tained in a wholesome manner.

“During the war years, almost
every writer, even the professional
ones, felt called on to write deama
based on war and its grimmer as-
pects. We understood and appre-
ciated their patriotism, but because
of military restriciions and also
the ignorance of civilian writers on
military subjects, we could use very
few of their contributions,” Mry.
Wallace reported. :

“Also, with millions of men and
women devoting their time to de-
fense work, or in the service, a
great many writers just didn't have
the time, interest or inclination, to
write in the hope of winning the
3150 offered by the Wallace agency
for acceptable scripts.”

With the war over, Mr. Wallace
hopes amateur and professional
writers alike will once more find
new gource material in the every-
day adventures of civilian life.

“The scripts we are already re-
ceiving seem to bear this cut,” he
says.

Seripts are read by a board of
four members of the Wallace frm,
and the authors are anonymous.
Those they think have possibilities
are returned with construction sug-
gestions for improvement.

Broadcast Advertising



--and more

POWERFULLY

PROGRAM'ME.:’;
than ever!
® Greatest WBAL and NBC |

ALL NAVY FOOTBALL GAM
'BALTIMORE SYMPHONY ORCHESTRA
JUNIOR TOWN MEETING OF THE AIR
NEW ORCHESTRA AND CHORUS

- One of America's Great R

Represente 'd: by j Edwaﬂ!
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Knodel to Head Field National Sales;
Free Takes Over F&P Office in Chicago

APPOINTMENT of J. W. (Bil})
Knodel, vice-president and sales
manager of Free & Peters Inc., as
divector of national sales of the
broadecasting division of Field En-
terprises Ine., effective Nov. 1, was
announced last week by Howard
Lane, general manager.

H. Preston Peters, president of
the representation firm, announced

Mr. Free Mr. Woodward Mr. Knodel
that James L. Free, chairman of ©ight years, for the past three
the board, will return to Chicago Y€ars has been its vice-president
this week to resume direction of 2and sales manager. In his new po-
the office until Lt. Comdr. Russel sition he will supervise all national
Woodward is released from active Sales efforts for WSAI Cincinnati
duty in the Navy, expected toward and WJJD Chicago, Field Enter-
the end of the year. Mr. Free, PY15€S statlor?s, 'makmg his offices
founder and first executive head of &t 230 N. Michigan Ave. He is a
the firm, has been headquartering !Mmember of the Sales Managers Ex-
in Los Angeles as president of ecutive Committee of NAB, and
Wright-Sonovox Inc. prior to joining F&P in 1938 was

Comdr. Woodward, on active duty 10 €ight vears with Hearst News.
for three years, is a vice-president papers In_c. in a national advertis-
and director of the organization and '8 capacity. .
before the war was headquartered In announcing the appointment.
in New York. He is now command- Mr. Lane said it was part of the
ing officer of the USS Wilmette, Program of expansion planned by
midshipmen’s training ship the Field radio stations, He said

: : that Mr. Knodel's experience in the

Mr. del, associat th F&P . t L

r- Knodel, associated wi advertising field fitted him admir-
ably for the position.

POlly Patterson Mr. Peters returned to execu-
POLLY PATTERSON, home eco- tive direction of his organization
nomics expert, teacher and news- July 1 after 15 months with OWI,
paper writer, died at her Los An- largely in the Pacific and Far East.
geles home following a heart at- —

tack Oct. 6. Mrs. Patterson, besides Ha]sey on Hope Show
conducting home economics com-

mentaries on Los Angeles area ADM. WILLIAM F. HALSEY will
stations, also had similar tran- be guest on Lever Bros. Bob Hope
seription series for national dis- Show Oct. 16, 10-10:30 p.m. on
tribution. Surviving are two NBC when Hope goes to San Fran-
sisters, Margaret and Mildred Say- cisco to welcome Third Fleet back
lor, and a hrother, Howard L. to U. S. Broadcast will be from
Saylor, USS Dakota.

Represented Nationally by Edward Petry & Co.
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Sellevision can play an important part in your sales efforts in the vital
Twin Cities Market. We or our national representatives would welcome

tion campaign which each day makes KSTP a better buy. And it was
the opportunity to tell you more.

then we created ""Planalyzed Promotion”, the exclusive KSTP ‘‘plus”
merchandising service applauded by national advertisers and agencies.

EXCLUSIVE NBC AFFILIATE FOR THE TWIN CITIES

i

Picture of the power of -

CONCENTRA
WNAB

BASIC-AMERICAN I[N T
BRIDGEPORT, CONN.

Concentrated Avdience in the Nation’s 59th Market

You may not set the world on fire, but we can make the g ;o
Nation's 59th Market a hot-spot on your sales map. _!) /

Programming of, by and for Bridgeport means concen- o
trated audience; a sure-fire route to your share of al- M
mout $100,000,000 in Retail Salex. ;A

Our belief in the truth of this statement is unshakable. And our rec-
ognition of it as a practical truth is what prompted the long-range plan

“We can’t remember who said “Momentum is only a gradual approach to a
we call Sellevision—the snowball that's growing uphill!

dead stop”. But we have never forgotten what he said.
When the current radio boom began, KSTP refused to coast. Instead,

we went to work. It was then we conceived our “Pre-War Plan for Post-

50,000 WATTS — CLEAR CHANNEL

AVAILABLE IN COMBINATION WITH WATR, WATERBURY

REPRESENTED BY RAMBEA AU
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Sweetest Market in the South

The Savannah Sugar Refining Corporation is a huge contributor to
the prosperity of Savannah—another of the giant permanent industries

that make this community’s industrial future radiant.

“Dixie Crystals” sugar is sold in tens of thousands of stores through-
out the East and Middle West, beringing $25,000,000 into Savannah
annually, and providing a yearly payroll exceeding $1,000,000.

Here's another example of the industrial development that assures
continued prosperity for one of the South’s fastest growing markets. Far-
seeing advertisers who prefer the sweet to the birter have found WSAV
the sweetest medium for reaching this high-spot section of the new

Industrial South.

N
S
J CTHE VOICE OF SAVANNAK *

LIBERTY HNATION AL 8 ANK BUILD INBE ¢« SAVANMNAB GEDRGIA

HARBEN DANIEL GED. P. HOLLINGBERY CO.
Generel Monager vy ' Naiional Represenlalive

Selling the New Savannah Seaboard Market
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6th City
in Population.
nd's Oldest
Icérr.mdwst Station.
asic Outlet,
Since 1927.
600 KC,
Day and Night. ||
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FM PIONEERS SPEAK—THIRD OF A SERIES

FM Tower Needs Maximum Elevation

Ground Wave Range
Is Extended By
Added Height

By PAUL DILLON
Chief Engineer
WMIT Winston-Salem

FROM an engineering standpoint,
FM entails the same basic consid-
erations given to standard broad-
casting. Practically, though, there
are a number of marked differences.

The initial engineering step for
any radio station is to select the
most nearly ideal site for the trans-
mitting equipment. This question
of location, together with that of
designing a suitable antenna, ve-
quires careful study and planning.
The site for an AM transmitter
is selected primarily with a view
to obtaining high “ground wave”
coverage, particularly in the direc-
tions of cities to be served. This is
achieved by locating the transmit-
ting plant so as to take advantage
of the high soil conductivity of
matrshland areas and in some cases
of water itself.

‘Ground Wave’

At the frequencies in use for
FM, transmission takes place be-
cause of this same ‘“ground wave”
which predominates for satisfac-
tory AM reception. At these higher
frequencies, however, there is ordi-
narily no reflected or ‘““sky wave”
to extend the coverage of a trans-
mitting station or to fill in the
areas of low signal strength.

The problem, then, is to construct
the transmitting antenna high
above the surrounding country so
that the ground wave will reach as
far as possible before it is shad-
owed by the curvature of the earth.
Added antenna height will also les-
sen the adverse effects of moun-
tains and tall buildings in the
signal path.

Building an FM station at a high
elevation brings with it many con-
structional and operational prob-
lems, but it is felt that in the
majority of cases it will not in-
voke too great a hardship on the
individual station operator.

One other point which is perti-
nent to coverage is the antenna
itself. Because the sky wave does
not play an important part in FM
transmission, it is possible to build
antennas having a radiated power
in a horizontal direction of several
times that of a simple radiating
element. For example, an antenna
having a power gain of four would
give a 1000-watt transmitter the
same effective output as a 4000-
watt unit with a conventional an-
tenna system.

Another factor which influcnces
station planning and operation is
the transmitting equipment. FM
transmitters are more economical
from the electric power consump-
tion standpoint but are usually

IN THE THIRD article in a series on FM,

written by pioneers in this

field, Paul Dillon, chief engineer of WMIT Winston-Salem, N. C,, dis-
cusses some of the problems in FM engineering and suggests solutions.
A native of central Pennsylvania, Mr. Dillon has been associated with
broadcast, amateur, and police radio since 1929. He was identified with
several local broadcast stations in the South, then joined the Radio Divi-

sion of the N. C. Highway Patrol.
special engineering studies at N. C. State College, Mr.
affiliated with W41MM (now WMIT),

Early in 1942, upon completion of

Dillon became
located atop Mt. Mitchell.

more complicated in construction
than similar AM units. This does
not mean an FM transmitter is
apt to give more trouble or need
servicing more frequently than or-
dinary, but only that the initial
construction may preclude more
careful design by the manufacturer.

The primary reason for this is
the higher frequency of the FM
band. At FM frequencies, toler-
ances of machined parts and ac-
curacies of electrical devices must
be improved and provision must
be made to counteract such ef-
fects as temperature and moisture
changes.

FM transmitters and antenna
systems are smaller than those for

Mr. Dillon

present-day AM wuse. A three-
kilowatt FM unit could possibly
be built into a cabinet which would
house only a one-kilowatt AM set.
It does not appear at the present
time that many FM antennas will
be directional, but should such be
the case, the directional elements
probably could be mounted on one
pole. This is in econtrast to the
multiple tower arrays now in use
for standard broadeasting pur-
poses.

Maintenance and operation of
an FM transmitter is much the
same as that of AM apparatus. To
keep M equipment in condition
for high fidelity broadcasting will
require slightly more technical at-
tention. Instruments for checking
distortion, noise level and the like,
which are often dispensed with by
standard stations, will be needed

BROADCASTING o

by all FM operators if the FCC
requirements for fidelity and noise
characteristics are to be met. Too,
a regular measurement routine will
have to be followed if the FM sta-
tion is to provide top quality serv-
ice to its listening audience at all
times.

From the engineering side of
programming, several factors enter
into FM operation. Transcriptions
and recordings, if used, must be of
good quality and must be kept
free from dust and scratches. In
studio work, proper microphone
placement and room acoustics will
become more important than with
standard broadcasting.

For the past few years, broad-
cast operators have used what is
called a “limiting amplifier” ahead
of the transmitter proper. This de-
vice raises the volume level of low
passages in speech and music, and
proportionately chops off the high
peak levels. This scheme provides
greater coverage and freedom from
noise for the AM station, but will
not be permissible with FM as it
would be impossible to obtain
faithful reproduction if the volume
level of the program is artificially
raised or Jowered. This same
method has also been used by
transeription companies.

The technical staff required by
an FM broadcaster should be about
the same as that in the AM field.
Initially, most FM operators will
have to depend on an engineering
staff that has had little or no ex-
perience with FM equipment. In
my opinion, this should not presem
too great a problem, as a qualified
AM engineer or operator should

(Continued on page 49)

“But WFDF Flint says tires are

still scarce.”

Broadcast Advertising
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(BS CARNEGIE HALL
TRIUMPH DELIGHTS MILLIONS!

THANKS . . . to the'sponsors who graciously paraded their CBS top programs to make the greatest radio
“showcase” of all time for 90 minutes in Carnegie Hall on September 16.

THANKS. .. to the agencies and producers and writers and directors who pitched in to make *“an impos-
sible job™ an unsurpassed triumph of artistic teamwork.

and above all...

THANKS. .. to the artists themselves—the CBS headliners, who spread before America this Sunday
afternoon the brilliance, substance, and infinite variety of the fall and winter program
feast on the Columbia Network. And here they are:

NORMAN CORWIN (director) . . . HELEN HAYES ... ARTUR RODZINSKI...THE ALDRICHES AND HOMER BROWN...
PHIL BAKER . . . NICK AND NORA CHARLES . .. PAUL McGRATH ... MILO BOULTON AND OSCAR BRADLEY...
BOB HAWK ... JOHN DALY...EDWARD R. MURROW ...TOM HOWARD, HARRY McNAUGHTON, GEORGE
SHELTON AND LULU McCONNELL...PATRICE MUNSEL...JACK SMITH... EARL WRIGHTSON...JAMES MELTON...
BERNARD HERRMANN ... ANDRE KOSTELANETZ...AL GOODMAN ... ARCHIE BLEYER...JEAN TENNYSON...JAN PEERCE

ry




- GBS STATIONS REPORT

AUDIENGE RAVES !

CFRB, Toronto, Ont.

“One of CBS’ outstanding broadcosts.”

CKAC, Montreal, Quebec
""Proof that CBS is one step ahead.”

KARM, Fresno, Calif.

”...Outstanding performance.”

KDAL, Duluth, Minn.

Top flight entertainment.”

KEYS, Corpus Christi, Texas

"Local respanse very good.”

KFAB, Lincoln, Neb.

“Listener reactian...excellent.”

KFBB, Great Falls, Mont.

"Unquestioned appreciation.”

KFH, Wichita, Kansas

“Favorable, enthusiastic reaction.”

KFPY, Spokane, Wash.

“Outstanding production.”

KGDM, Stockton, Calif.

“Greatly impressedandentertained.”

KIRO, Seattle, Wash.

“Finest comments from audience.”

KLRA, Little Rock, Ark.
"Keep up the good work.”

KLZ, Denver, Colo,

“Enthusiastic over idea.”

KMBC, Kansas City, Mo.

"Swell idea, wonderfu] show.”

KMOX, St. Louis, Mo.

“Think show excellent.”

KNX, Los Angeles, Calif.
“Super sampling of CBS 1945
schedule.”

KOIN, Portland, Ore.
“Listener reaction...highly favar-
able.”

KOMA, Oklahoma City, Okla.

“Greatest network talent show ever.”
.- KQW, San Francisco, Calif.

"Public opinion: “terrific’.”
KRLD, Dallas, Texas

"Best promotion in many a year."
KROD, El Paso, Texas

"Our listener reaction very fine.”
KROY, Sacramento, Calif.

"Feather in hat of KROY and CBS.”

KSCJ, Sioux City, lowa.

"Wonderful reception by listeners.”

‘This is CBS...the Columbia Broadcasting System '@

THE

Ksl, Salt lake City, Utah

“Pleased to report fine reception.”

K5O, Des Moines, lowa
'Tops in network promotion.”

KTBC, Austin, Texas
“The talk of the town.”

KTTS, Springfield, Mo.

”All local reactions faverable.”

KTUL, Tulsa, Okla.

“Most entertaining radia feature.”

KTYW, Yakima, Wash.

Please accept congratulatians.”

KVOR, Colorado Springs, Colo.
“Top billing on all radio dials.”

KWFT, Wichita falls, Texas

“Greatly enjoyed in this area.”

KWKH, Shreveport, La.

Congratulations on a terrific job.”

WABC, New York, N. Y,

"Won general acclaim.”

WABI, Bangor, Maine

""Many fine comments.”

WADC, Akron, Ohio

“Reaction...terrific, let's have more
like it.”
WAIM, Anderson, $.C.

"Favoroble comment on mony sides.’

WAPI, Birmingham, Ala.
"Local reaction complimentory.”

WBAB, Atlantic City, N.J.

“Reaction very favoroble.”

WBBM, Chicago, lIl.

"Feel the...show was marvelous.”

WBIG, Greensboro, N. C.

"Swell program.”

WBNS, Columbus, Ohio

"Magnificent show.”

WBRY, Waterbury, Conn.
""Greatest program of its type.”

WBT, Charlotte, N. .
“Simply out of this world.”

WCAO, Baltimore, Md.
... Highly entertaining.”
WCAU, Philadelphia, Pa.

”A wonderful promotional ideo.”

WCAX, Burlington, V1.
“‘Stars in the Afternoon’ received
...with occlaim.”

.

W(C(C0, Minneapolis, Minn.
“Everybody believes it was terrific
show.”

WCHS, Charleston, West Va.

“Reaction terrific, idea sensational.

WCOC, Meridian, Miss.
“Greatest ofternoon show ever on
radio.”

W(OV, Montgomery, Ala.

*Truly an outstanding show."”

W(SC, Charleston, 5. C.

“A perfectly fine piece of work.”

WD8J, Roanoke, Va.

"Local reaction terrific.”

WDBO, Otlando, Fla.

"One of the best we have heard.”

WDNC, Durham, N. C.
"Think program was tops..."

WDRC, Hartford, Conn.

"Radio listeners enthusiastic about
this gala show.”

WEOA, Evansville, Ind.

"Numerous complimentory comments.”

WFBL, Syracuse, N. Y.

A most outstonding production.”

WFEA, Manchester, N. H.

"Reaction of listeners excellens.”

WGAN, Portland, Maine

"All comments...most favorable.”
WGAR, Cleveland, Ohio

“Enthusiastic over results.”
WGBI, Scranton, Pa.

"A credit to the American way of
broadcasting.”

WGST, Atfanta, Ga.

"Avdience response in Atlanta ex-
cellent.”

WHAS, Louisville, Ky.

"Can't afford to miss them.”

WHCU, Ithaca, N. Y.

“Even a newspaperman said, That's
the kind of show that lifts you right
out of your seat.’ Congratulations.”

WHEC, Rochester, N. Y.
“Standout presentation.”
WHOP, Hopkinsville, Ky.
“We...echo.. favorable reaction
WHP, Harrisburg, Pa.

“Exceptionally fine broadcast.”

WHUB, Cookeville, Tenn.

“Excellent Listener response.”

WISN, Milwaukee, Wis.

"Very enthusiastic reception.”

WIR, Detroit, Mich.

“"Sundoy roundup of talent wos tops.

WKBW, Buffalo, N. Y.

“Campletely enthusiashc.”

WKIX, Columbia, §.C.

“Eclipsed all campeting shows.”

WKNE, Keene, N. H.,

"Many favorable comments.”
WKRC, Cincinnati, Ohio

"One of greatest in network history.”

WKZO, Kalamazoo, Mich.

“"Words cannot adequately express
enthusiasm of .. listeners.”

WILAC, Nashville, Tenn.

"“Everybady enthusiastic.”
WMAS, Springfield, Mass.

""Reaction in one vein—excellent.”
WMAZ, Macon, Ga.

“Columbia realfy carried the ball.”
WMBD, Peoria, IIl.

“Well received in Peoria.”
WMT, Cedar Rapids, lowa

“One of the finest network promo-
tion programs _.ever broadcast.”

WNBF, Binghamton, N. Y.

"“Happy to have such a program.*
WQAM, Miami, Fla.

"Reoction excellent.’”

WREC, Memphis, Tenn.

“Wonderful production.”
WSBT, South Bend, Ind.
“Unanimous opinion
show.”
WSPA, Spartanburg, $. C.
“...Another’CBS First' "
WTAG, Worcester, Mass.
”A wonderful promotion,”
WTAQ, Green Bay, Wis.
"Listeners liked show.”

WTOP, Washington, D. C,
“Caused more phone calls, all favor.
able. than any other program.”
WWL, New Orleans, la.
“Next door neighbor
said terrific.”
WWNY, Watertown, N.Y.

“Public enthusiastic.”

was great
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CBS HOLLYWOOD STARS IN SECOND
SENSATIONAL PREVIEW BROADCAST!

THANKS.. « to the sponsors who “showcased” their CBS top Hollywood programs at the CBS Vine
Street Playhouse on September 23.

THANKS...to the great agencies, producers, writers, directors who combined their skills and talents
to present this magmﬁcent 90-minute preview.

and especially, P

THANKS... to the artists themselves—the CBS headliners—who gave America’s listeners this superb

foretaste of the brilliant programs “coming up” on CBS. Thanks to—

WILLIAM N. ROBSON (producer and director) . . . LIONEL BARRYMORE, AGNES MOOREHEAD . . . FRANK SINATRA . ..
GENE AUTRY.. . . JIMMY DURANTE, GARRY MOORE, ELVIA ALLMAN . .. JOAN DAVIS, ANDY RUSSELL, HARRY VON ZELL,
VERNA FELTON, SHIRLEY MITCHELL . . . OZZIE NELSON, HARRIET HILLIARD, JOEL DAVIS . . . NELSON EDDY, ROBERT
ARMBRUSTER . . . GINNY SIMMS . .. LUX RADIO THEATRE, DON AMECHE, CLAUDETTE COLBERT. .. JACK CARSON...
PENNY SINGLETON, ARTHUR LAKE, HANLEY STAFFORD .. .MARLIN HURT. .. REGINALD GARDINER, EDWARD
ARNOLD, DEL SHARBUTT ... ANN SOTHERN...JEAN HERSHOLT...WILBUR HATCH, THE SCREEN GUILD ORCHESTRA




(BS STATIONS REPORT
MILLIONS THRILLED AGAIN'

CXAC, Montreal, Quebec

"“Overwhelming number of phone
calls demanrding more.”

KARM, fresno, Calif.

"Qutstanding reaction.’

KDAL, Duluth, Minn.
"Quistandirg 1adio enterta.rment in
every way

KEYS, Corpus Christi, Texas
“Swell

KFAB, Lincoln, Neb.

"Nothing but compliments.”

KF8B, Great Falls, Mont.
A bang-up show.”

KFPY, Spokane, Wash.

"Good reaction.”

KGBS, Harlingen, Texas

"What a program!”

KGDM, Stockton, Calif.

"Listened to and enjoyed.”

KGLO, Mason City, lowa

“Well receved.”

KGVYO, Missoula, Mont.

"Completely enthusiastic.”

K12, Denver, Col.

“A great show.”

KMBC, Kansas City, Mo.

"A colossal party
showcase.”

KNX, Los Angeles, Calif.

“Reaction...universally enthusiastic.’

KOIN, Portland, Ore.
“Response...highly flattering.’

KOMA, Oklahoma City, Okla,
“High praise. for the super double
bill.”

KOTA, Rapid City, S. D.
“Greatest promotion in industry’s
history.”

KOY, Phoenix, Ariz.
“Was most enthusiastic and satisfac-
tory."”

KQW, San Francisco, Calif.
“Robson gets the nod.”

a wonderful

KSL, Salt Lake City, Utah

"Unexcelled radio
duction.”

KTBC, Austin, Texas
"Well received by KTBC listeners.
Wonderful promotion.”

a brilliant pro-

KTSA, San Antonio, Texas
“These shows were swell elegont.”

KTUC, Tucson, Ariz.
‘Gives the rest of the boys something
10 shoot at.”

KTUL, Tulsa, Okla.

A real radio show — fast moving,
clever and perfect timing.”

KTYW, Yakima, Wash.
“Really did a job.”

KWFT, Wichita Falls, Texas

"Great enjoyment and interest.”

KWKH, Shreveport, La.

"Swell broadcast.”

WADC, Akror, Ohio

"Marvelous entertainment.”

WAPI, Birmingham, Ala.
"The biggest show in town turned
out exactly that.”

WBAB, Atlantic City, N. J.
"CBS has done a fine job.”

WBBM, Chicago, lll.

“Show one of the finest of its kind.”’

WBIG, Greenshoro, N, C.
“Well liked, enjoyable.”

WBRY, Waterbury, Conn.

"Unanimous agreement that show
was tops.”

WCAQ, Baltimore, Md.

“Calls to station expressed appre-
ciation...stressed ingenuity.”

WCAU, Philadelphia, Pa.

"Reaction excellent.”

WCAX, Burlington, Vi.

"Received with acclaim.”

W(CO0, Minneapolis, Minn.

"...General reaction goad.”

WCHS, Charleston, W. Va.

“We've had a ot of fine commen.”

W(SC, Charleston, §. C.

“Thoroughly enjoyed by all.”

WDBJ, Roanoke, Va.

"

_Received as well as first.”

WDBO, Orlando, Fla.

Do not have sufficient Hollywooc
adjectives to exprpss opinion.”

WONC, Durham, N. C.

A sensation.. ‘Tops' is the word.”

WDWS, Champaign, lll.

“Best. .heard in a long time.”

WEOA, Evansville, Ind.

"Program was ‘tops’."”

WFEA, Manchester, N. H.

"Congratulations on fine showman.
ship.”

WGAN, Portland, Maine

"Qverwhelming enthusiasm.”

WGAR, Cleveland, 0.

“Ought ta be an annual thing.”

WGBI, Scranton, Pa.

A credit to the network,”

WGST, Atlanta, Ga.

“Excellent!”

WHAS, Louisville, Ky.

“Best promotion program for the
season.”

WHCU, Ithaca, N. Y.

“Listener and station reaction very
goad.”

WHEC, Rochester, N. Y.

“Another top production.,”

WHUB, Cookeville, Tenn.

""Substantiated CBS os 'The Biggest

Show in Town’.

WKIX, Columbiq, S. C,

“Barrymore ond Sinotro made
listening history.”

WKRC, Cincinnati, Ohio

“Listener comment...more than
fovarable.”

WXZ0, Kalamazoo, Mich.
“CBS has delivered another knock-
out punch.”

WLAC, Nashville, Tenn.

"“Great show...great contribution.”

WHMAS, Springfield, Mass.

“Listener reaction tops.”

WMBS, Uniontown, Pa.

“The finest we have ever had.”

WMMN, Fairmont, W, Va.
“Another first for CBS.”

WMT, Cedar Rapids, lowa

“Another great show.”

WNBF, Binghamton, N. Y.

"“Terrific show.”

WQAM, Miami, Fla.
"Excellent promotion and entertain-
ment.”

WRBL, Columbus, Ga.

"Received wide acclaim.”

WRVA, Richmond, Va.

"Congratulations on a great show.”

WSAU, Wausau, Wis.

"Congratulations.”

WSPA, Spartanburg, $. C.

“Tremendous listener Joyalty.”

WTAD, Quincy, IIl.

"Terrific.”

WTAG, Worcester, Mass.

"Excellently done...supreme bit of
promotion,”

WTAQ, Green Bay, Wis.
"We liked Sunday’s show.”

1

WIOP, Washington, D. C.
"Show well liked...Durante out-
standing.”

WWL, New Orleans, la,
“Wonderful.”

WWNC, Asheville, N. C.
“Delighted with direction and per-
tormance,”

WWNY, Watertown, N. Y.

“Par in excellence with first broad-
cast,”

IGGEST smow 1IN AMERICA
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THE PROOF
OF THE PUDDING...

STARS IN THE AFTERNOON, according to the Hooper

measurements of the program of September 16,
showed the following gains over the same period on

the next preceding measured Sunday (Sept. 2, 1945):

Sets-In-Use . . . . . . . . . . . . UP &%
CBSRating . . . . . . . . . . . . UPS5I%
Share-Of-Avdience . . . . . . . . . . UPA47r%

NOTE: Hooper did not measure the second performance of “Stars in the Afternoon™ on Septem-
ber 23, but with normal listening an the increase, and epidence of the vast Hstener-delight that
greeted the September 16 program, it is reasonable to assnme that ** det 27 of this brilliant pre-

view oas heard by an equallv exponded audience.

This is CBS...the Columbia Broadcasting System




FM

(Continued from page 40)
certainly become familiar with the
practical aspects of FM within
six months,

Two minor characteristics with
reference to FM transmission ave
the effects of high-frequency ‘“pre-
emphasis” for broadcasting and
the vagaries of monitoring FM
programs. In pre-emphasis, the
biggest practical difficulty is that
of training control operators to
accustom themselves to the vary-
ing readings on the station monitor
as contrasted to a volume indicator
in the audio input circuits.

The effect of over-swing, or
what the broadcast engineer would
call “over modulation,” is serious
distortion. At the same time, if
the operator keeps his volume
setting too low, the program level
in the listener’s receiver will tend
to change considerably from one
type of program to another. Be-
sides being most annoying to the
listener, poor control operating
limits the station’s coverage area
to a sub-normal value.

When monitoring FM programs
on a high quality receiver or sta-
tion monitor, it is not unlikely that
serious trouble will occur in the
transmitter itself, while at the
same time the monitor may not
show a change in volume or in
background noise. Because of
limited action in the receiver it
is entirely possible that a heavy
electrical arc in a tank or other
high voltage circuit, or even an
appreciable change in the amount
of power fed to the antenna, would

not affect the monitor speaker.
Actually, this condition results
mainly in the need for making

equipment inspections at frequent
intervals.

Marx to DuMont

ERNEST A. MARX, recently dis-
charged from the Navy as a lieu-
tenant commander, has been ap-
pointed head of the newly created
Television Division of DuMont
Labs, which will handle television
receiving . and transmitting equip-
ment. Mr. Marx will be headquar-
tered in Passaic, N. J.

Specialized Programs

FOR A
LARGE GROUP OF

fow Forteens

NEW YORK'’S

WLIB

1190 ON THE DIAL—CLEAR CHANNEL
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Export Adv. V-P Sees Latin American
Radio as Potent—and Cheap—Market

Jorge Nielsen (1), manager of Ex-

port Adv.s Buenos Aires office,
with Robert Otto, Export v-p.

“RADIO is a very potent market
for products in the Latin Ameri-
can countries,” stated Robert H.
Otto, vice-president of Export Adv.
Agency, New York upon his return
last week from a two-month trip
of Latin America. “In spite of in-
flation, the buying power of the
audience (composed mostly of the
lower classes) has increased,” he
said.

As a result, time on most major
Latin American stations is prac-
tically impossible to buy, Mr. Otto
discovered. He also noted that at
a number of stations in Latin
America you can buy time for as
little as $2 a quarter-hour. Sta-
tions, with the exception of those
in Avrgentina, Mexico and Cuba,
are about 15 years behind in pro-
gramming, he said.

Progress

He admitted that rapid strides
were being taken toward better
programming. Present programs
are largely canned music, he added,
with commercials sandwiched be-
tween numbers on most of the
smaller stations. Good dramatic
shows are limited. Some of these
stations defy timing and do not
program quarter-hour shows, half-
hour shows, ete. according to the
clock but merely whenever they fit
in with commercial announcements.

In spite of drawbacks of Latin
American stations, the agency
places much time fov its 60 ac-
counts in Argentina, Brazil, Chile,
Peru, Ecuador, Colombia, Venezu-
ela, Panama, Costa Rica, Guate-
mala, Trinidad and Mexico.

Agency handles Tangee Cosme-
tics, which sponsors a quarter-hour
show, 3 times weekly on Radio
Mundo, Buenos Aires; a half-hour
broadcast, once a week on Radio
Belgrano, also Buenos Aires; a
half-hour twice weekly of Augus-
tine Lara, famous Mexican crooner,
on XEW Mexico City, and quarter-

hour shows on 28 other Latin
American stations.
Other acounts, such as Alka

Seltzer, sponsor programs and spot
announcements on about 40 Latin
American stations. Entire program

Broadcast Advertising

scripts are written in Spanish,
therefore eliminating the need for
translation, in the New York office.
Export Adv. Agency has recently
established an office in Buenos Aires
managed by Jorge Nielsen, formerly
a reporter and a member of the
copy staff of Berg & Co., who has
had over 16 years of advertising
experience. Newest office will handle
campaigns for U. S. Rubber Ex-
port Co., Tangee Cosmetics, Peggy
Sage Nail Polish, and others.

RODGERS SETS UP

CONSULTANT FIRM

JAMES W. RODGERS, identified
with Rockford radio (WROK) and
newspapers since 1928, has formed
a new financial consultant firm,
specializing in radio and newspaper
purchases, mergers and tax prob-
lems. Offices will be located in the
Forest City Bank Building, Rock-
ford, Ill.

Widely known as business repre-
sentative for the late Ruth Hanna
Simms for the last quarter of a
century, Mr. Rodgers handled her
extensive interests in Chicago,
Washington and Wyoming. He also
served as a member of the board of
directors and treasurer of Rockford
Broadcasters Inc. (WROK) and
Rockford Consolidated Newspapers.

New Radio Relay Systems
Exhibited by Signal Corps

TWO RADIO relay systems devel-
oped by RCA in collaboration with
the Camp Cole Ground Signal
Agency were shown in California
by the U. S. Army Signal Corps
as part of a display of military
communication developments which
will be applicable to civilian use
in peacetime.

Operating on radio frequencies
well above those used prewar, the
RCA systems eliminate the need for
wire circuits in long-distance tele-
phone, transmitting the radio waves
by automatic relay stations. One
system, the AN/TRC-8, operates
on FM and can carry four voice
channels or four teletype channels
on a single carrier. The other sys-
tem, AN/TRC-5, provides eight si-
multaneous voice channels and
operates on a time-division multi-
plex similar to the method demon-
strated the week before by Federal
Telephone & Radio Corp. [BROAD-
CASTING, Oct. 1].

Pick Nov. 22

EVERY STATE in the nation ex-
cept Tennessee will celebrate
Thanksgiving on Nov. 22 (fourth
Thursday in the month) this year,
in accordance with the Federal
law, Assn. of National Advertisers
reports after a survey of gov-
ernors. Tennessee will celebrate
Nov. 29.

v
ANNOUNCING
KKI

Recording Division

Complete commer-
cial recording serv-
ice now available
to agencies and
advertisers. This
new service
cludes KFl’'s studio
and production
facilities.

FOR LOS ANGELES

%ot © Gy, e

EDWARD PETRY AND COMPANY, INC,
NATIONAL REPRESENTATIVES
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. .« makes music for

everyone

Probably the most democratic of
all musical instruments, the carillon
plays for everyene. Carillon concerts
are a.ways free, and often an entire
city is the audience.

he first carillons were very sim-
ple instruments, consisting of from
three to six small bells struck with
small mallets. In the medieval mon-
asteries, the bells were made larger
and hung on racks. Still later, the
bells were mounted in towers and
played by ropes from below,

Grandfather of the
music box

In the 13th Century, carillons were
connected to Lower clocks, and made
to strike in a definite order. In Flan-
ders, this idea was developed still
further by arranging iron nails in
a wooden eylinder, which, when ro-
tated, released the hammers to play
a complete tune.

The art of bell-founding was per-
fected in the 16th Century, enabling
the founder to cast a bell to any de-
gired note, thus giving great im-
pelus to carillon construction.

Carillon competition keen

At the bepinning of the 16th Cen-
tury, keen competition over carillons
among Netherlands and northern
French towns sprang up. The second
world war c¢alled a temporary halt to
the contest, with the 52 bell set at
Ghent holding the honors, Cast in
1925, the largest of the 52 bells is
more than eight feet in diameter and
has a pitch of E below Middle C.

The range of the carillon is enor-
nious. From shrill, brassy tones to
earth-shaking booms, each bell has
its own personality, Carillon music is
transcribed niast faithfully by:

VERTICAL CUT RECORDINGS!

Electrical Research Producls
Division

Western Eleclric pompaﬂyJ

233 BROADWAY, NEW YORK 7, N. Y.
L
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‘ManacemenTige’

JAN KING, lor two years with the en-
gineering department of NBC, has been
appointed station manager of WMFF
Plattsburg, N. Y

RALPH M. LAMBETH, president and
zeneral manager of Greensbore (N, C.}
Broadcasting Co..
has resumed man-
agement of WGBG
Greensboro afver 27
months service with
AAF in Afrlea, Italy,
Sardinia, Corslesn.
France
and Germany.
EOBERT MAR-
LOWE, acting man-
ager in his absence,
remalns #s assistant
manager. In service
¥lth 42nd Bomber
Wing atiached 10
Hh and 12th Al
Porces, Mr. Lam-
beth holds seven battle stars for ETO
ribben, Croix de Guerre avec Palme,
and Presidentlal Unit Citation with
three Oak Leal Clusters. Formerly gen-
eral manager of WMFR High Poin,

Mr. Lambeth

;‘%20.. he opened WGBG in February
32,

BRI1G. GEN. DAYID SARNOFF, RCA
president, declared that il we would be
first in peace and in war we must also
be first in_sclence, o an address,
“Science in Democracy'’, delivered OQct.
5 at the American Academy of Politl-
cal & Soclal Sciences in Philadelphia

AL HOLLENDER, chief of OWI broad-
casting activities In the American geccu-
pied zone of ETQ, returned to the U. 5.
last week after year and & half over-
sens. He Is working on a study of short-
wave radic in Europe to be presented
to the State Dept. On completion of
that task he will return to private in-
dustry. Before jolnlng OWI he was
with WIND Chicago.

KOLIN HAGER, statlon manager of
WGT Schenectady, has been re-glected
president of Schenectady Better Busl-
ness Bureau.

SAMUEL J. HENRY Jr., former direc-
Lor of broadeast advertising of the NAB.
and belors that with World Broadcast-
ing System, !s being discharged from
the Naval Reserve with rank of Meuten-

CENTER of attentlon at recent clambake and weenle roast held by WTAG Wor-

cester, Mass.,

is E. BE. {Ted) Hill. managing director of station, surrounded by
{1 to r) Helen Wall, secretary; Herbert L. Krueger. commerclal panager;

Ann

P'Elia, slnging receptionist: Fred . Brokaw, Paul H, Raymer Co., WTAG rep.

Miller Appointed

LT. JOSEPH L. MILLER, USNR,
former labor relations director of
the NAB, last week was designated
to handle labor relations of the
petroleum aetivities taken over by
the Navy under Presidential orders
because of the work stoppage. He
was appointed special assistant to
Vice Adm. Ben. Moreell, chief of
the Bureau of Yards & Docks, who
is supervising Naval operation of
the refineries. Lt. Miller's vegular
assignment is in the Navy's Labor
Relations Section.

WPIK New Offices

WPIK Alexandria, Va. last week
opened new business offices in the
Hotel George Mason. In early No-
vember, the station expects to be-
gin operations from studios in the
hotel, according to Howard B.
Hayes, president of Potomac Broad-
casting Corp.

EDGAR KOBAK and elght editors of
business publications expressed their
views on “Regonversion and Jobs” in a
special roundup program on Muiual,
Qct. 10, 38-8:30 p.n., in connection with
Conference of Business Paper Editors.

ant commander. He has been atiached
;? the Naval Alr Station at Olathe.
an.

T, DOUG YOUNGBLOOD, vice-president
and general manager of WFIG Sumter,
8, ., Iz father of a girl. He also has
been named director af the Community
Chest and War Pund drive for Sumter
County.

A, E. JOSCELYN, manager of WCCO
Minneapells, Minn.. s chairman of the
radlo commiltes for the War Chest
drive In Hennepln County.

| CommeRciAL

WILLIAM J. KUTSCH, former radio di-
rector of Swift & Co., last week was
named vice-president in charge of sales
of North Central Broadcasting Systemn,
with Chleago headquarters.

TOM DAWSON, Naval Reserve lieuten-
ant released after three years servioe,
has rejoined WCCOQ Minneapolis as
sales manager,

KEENAN & EICHELBERG, newly
formed represeniatlve frm in  San
Francisce and Los Angeles [BROAD-

CASTING, Sept. 25], will handle radilo
staslon accounts Iln addition to other
media,

FRED BROKAW of Paul H. Raymer Co.,
Wew York, statlon representatlye, was
to leave Oct, 14 for three-week business
trib to the West Cosast.

LT, TED KRUGLAK, for 21, years with
the 11. 8. Marltime Service, has rejoined
the Katz agency, New York, as a mem-
ber of the sales stail.

STAN HOLLAND, graduale of the
Northwestern U. Radio Ibstitute, has
joined WLS Chicago, as an assistant to
the sales manager.

BILL EWING, [ormer commercial man-
ager of WENT Gloverville, N. ¥, and
prior to that wlth Spot Sales, has
joined Howard H. Wilson Co., New
York, in a sales capacity.

KEMEER M. WILKING, tormerly of
WOWO Fort Wayne, Ind., has jolned
Wea)l sales stafl of KMOX Si. Louis as
account executive.

EDWARD W, FOX, salesman, 15 first
member of WMRN Marlon, Q., stefi to
return from armed [erces. A sergeant.
he was ln Aty three years, lncluding
30 months in North Africa, Sicily, italy.
France, Germany.

WENDELL B. CAMPBELL, general sales
manager and director of cperations of
KMOX St. Louls, bas been appointed
district chairman of Sales Managers
Committee of WAB. He succeeds HALE
BONDURANT of WHO Des Molnes.

CHARLES SMITH, formerly with K8TP
Minneapolis, is new member of the
sales staff of WINX Washington. He
has heen in the Navy for 315 years.
KWERE Oakland, Cal., has appoloted
William Rambeau Co., Chicago, a8 ex-
clusive representative.

ALAN TRENCH of the WW5SW Pitis-
burgh sales stafl has returned to the
statlon after serving for 23 months In
the American Red Qross. Por past 16
months he was an ARC fleld director in
China, Burma and India.

CARL MITCNELL, for thres years with
AATF, mostly overseas, has been named
sales representative of WPAY Poris-
mouth, ©. He succeeds ROBERT K.
KUHN, now merchandising and promo-
tion dlrector.

LEWLS H, AVERY Inc¢. has been gp-
pointed navional  representetive  of
WJJD Chicago and WSAI Cloclnnati
eflective Oct. 1. These Marshall Fleld
stations were formerly represented by
Paul H. Raymer Co.

WTTM Trenton, N. J., has appolnted
Joseph Hershey McGlllvra Inc, as pa-
tional sales representative,

JAMES W,

FINANCIAL CONSULTANT

Experienced handling of “Purchases, ¢Iergers and
Sales of Newspapers and ‘Radio “Properties

FOREST CITY BANK BLDG.
ROCKFORD, 1LLINOILS

Associated with the late “Ruth FHanna McPormick

Simms for a quarter of a century

RODGERS
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30 ROCKEFELLER PLAZA - CIRCLE 7-5700

NEW YORK 20. N.Y.

VICE PRELIDINT

Aupgust 27, 1945

Mr. William M. OtNell
President

Radic Stetion WJW
Cleveland, Ohio

Dear Bill:

This year we agsin polled 21l the advertising agencles
who have accounts on the ABC network and asked the acoount ex-
scutives what stations are doing the best job of merchandising
thelr network programs.

Stations were divided into four groups; those located
in cities of over 500,000, those located in citles between 100,000
and 500,000, those loceted in cities between 50,000 and 100,000,
and those located in citles of under 50,000.

1 am very plessed to advise you that, as a result of
this poll, WJW has won the American Broadcasting Company annual
awerd as one of the four top stetions in its group.

Sincerely,

= %@m/

Keith Kiggins
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“Is This U.S.A. or —7

CIO is at it again.

Threugh its high-sounding frent, National
Citizers Political Action Committee, it has
launched a new pamphleteering snowstorm. It
exhorts the public to pressuve Congress and
the FCC against allowing preseni-day broad-
casters or newspapers to engage in FM except
in small numbers and under unbelievably oner-
ous conditions. Inctdentally, it also is soliciting
funds.

The drive is timed to coincide with the lift-
ing of the freeze on new FCC grants. The first
blast—an eight-page wmailing piece labeled
“Immediate Action”— iz as bald a rabble-rous~
ing foray as any we've seen. There are in-
nuendces about the National Assn. of Manu-
facturers controlling radio, self-serving charges
about an illusory Washington lobby conducted
by radio, and distorted figures on radio earn-
ings. Attached to the shrieking mailing piece is
a perforated petition with space for signatures.
It is addressed to Congress and to the FCC.
In one breath it slaps the FCC on the wrist
for granting FM facilities to AM licensees,
and in the next urges “funds for the FCC” to
fulfill its functions as guardian of the public
interest.

It urges that not more than one-guarter of
available FM channels be given existing licen-
sees and newspapers; that hours and expendi-
tures and program standards be prescribed;
that three-guarters of the channels be granted
newcorners, ineluding war veterans; that license
renewzls of AM stations be advertised locally
and thrown open to competitive applications.

Boiled down, it means that CIO’s NCPAC
wants to throw existing licensees out of busi-
ness. If, as the FCC has said, FM will sup-
plant AM, then present broadeasters would
have their property confiscated. 1t would be as
if the Government had told the carriage makers
they couldn’t engage in the automobile business
at the turn of the century.

The whole audacious scheme comes in bad
grace from an crganization now embroiled in
erippling strikes throughout the nation.

It’s no secret that many unions seek to
prevent returning veterans from cuasting their
members from jobs, Yet lip service is given
veterans in the plea thag facilities be reserved
for them. That propesal did not come from
CIO or any other labor group. More than a
yvear age, when FCC allocations were being
considered by the FCC, Philip G. Loucks,
Washington attorney, advanced it in a brief
filed on hehalf of FM Broadcasters Ine.

Ample facilities are reserved under the FUC
allocations plan for non-profit operators. CIO
and its affiliates have had plenty of opportu-
nity—and still have—to get in on the ground
floor.

We think this new campaign, because of its
blatant, false premise, and because it defies
every precept of democratic government, will
fall flat on its face. Doubtless, however, the
idea is to have everything in radio cleaved with
some CIO Sidney, so CIO can get all of the
free time it wants.
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Celler Sold

OVER TO the left on thizs page is a com-
mentary which applies with equal foree to the
bill introduced in the House Jast week by
Rep. Emanuel Celler {D,-N. Y,). Mr. Celler
it seems, jusi swallowed the philesephy of
Commissioner CHIF Duer (and of CIO).

Evervthing Mr. Durr has espoused as the
radical left-wing member of the FCC is in-
corporated in Mr. Celler’'s proposed hill. The
same jimmied figures are rvecited; the same
notion that anvthing sponsoved can’t be pub-
lic service, He even goes to the exireme of
proposing “fixed percentages” of time to be
allotted for aon-commercials—something that
Congress dumped overboard in 1333 when the
aducators sought to get 259% of radio time.

Then station transfers! Mr. Celler proposes
that no transfer be approved if it exceeds
double the depreciated cost value of the
tungible property. That would mean that most
stations probably couldn't be sold, but would
have to be given away, because most of them
already are fully depreciaied. Tf the depre-
ciated value is zero, double it is the same.

Mr. Celler also would make stations public
utilities—something the law says they are
not. Like CICG he wants all renewals adver-
tised in advance locally. Like Mr. Durr he
wants the profit element wrung out of radio.

Certamly it's no acecident that Mr. Dury
should be making a series of barnstorming
radio speechesx while the CIQO-NCPAC looses
an unprecedented lobbying foray, and Mr.
Celler unburdens himself Jegislatively—all
in the same anti-broadcasting vein.

RADIO officially celebrates ils 25-year
growth Nov. 4-10, National Radio Week.
Stations will forward their art by plan-
wing independent observunces in their
own communities. Nalional, as well as
local, plans are clearing through the NARB
Public Relations Commiltee, and NAB's
Willard D. Egolf. IFe growing lute now
to moke plons—bul it isn't 1oo lute by «
long sight.

Tandem Hookups

THE OLD bugaboo eof four-network broad-
custs bobbed up a few days ago on Secrefary
Byrnes' report to the nation following the
London Confereace, It was carried by CBS
only. It had been offered other networks. The
poliecy of cavrrying only Presidential broad-
casts on all networks was inveked.

During the way there were exceptions lo
the Presidential network rule. We think it a
mistake arbitrarvily to invoke the rule of
exclusive broadcasts in lthese times, Certainly
the head of the American delegation to an
epoch-making meeting called for the purpose
of settling the peace iz entitled to widest
possible coverage in his report to the people—
particularly when that report is reserved for
the air.

Ti i= not owr argument that all networks
should carvy all speeches of all cabinet mem-
bers whenever they seek the time. Each situa-
tion should be evaluated separately.

BROADCASTING »
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ALBERT LYMAN WARNER

dium rose perceptibly when Alberi War-

ner was hamed head of the newsroom

of Cowles™ Washington station, WOL.
Past president of both the Radio Correspond-
ents Assn. and the White House Correspond-
ents Assn., representing the top newsmen of
both radio and press, Mr. Warner added to
his standing during the war in becoming chief
of the Army's War Intelligence Division.

On Sept. 15, Al Warner puot aside his col-
onel’s silver eagles to take over at WOL. “Al-
ready,” said a station execbtive last week,
“the change in that newsroom is tremendous.
We feel we have the best man in his field.”

Al Warner is probably the best informed
newsman in Washington. It was his wartime
job to present or pass on all information on
overseas activities of the Army, among numer-
ous other duties. Thus he was behind the scenes
for every operation of the war. Working with
the Office of Censorship, there was never a
harmiful slip, and at the same time, the public
was informed of developments at the first
practical moment. His was the “Voice of the
War Dept.”, giving the official report of the
week each Sunday on the Army Hour, in addi-
tion to a weekly 15-minute review broadcast
to troops in every theater.

A serviceman wrote him, “I have listened
to you with pleasure and profit in the English
Channel, in the Mediterranean and in the
Pacific.” Listeners wnsually hear calm, au-
thoritative Al Warner “with pleasure and
profit”. His formula has always heen: Here
are the facts, here is the background, here
are the individuals who participated; let these
things speak for themselves.

Hiz major interest has always heen news.
He was editor in chief of his school news-
paper at Poly Prep, Brooklyn, N. Y., where he
was born March 1, 1903, He held the same post
with the paper at Amherst College, in Massa-
chusetts, where he was tapped for Phi Beta
Kappa and Delta Kappa Epsilon.

After almost a year with the Broekiyn Daily
Eagle, Mr. Warney joined the staff of the New
York Times. He became the Times legislative
correspondent and covered Albany politics dur-
ing the last two years of Al Smith’s governor-
ship and the first two vears of Franklin Roose-
velt's,

At 25 Al Warner was entrusted by the Times
to report on Al Smith's presidential campaign.
Duvring the country-wide tours, Jim Farley
gave Warner the nickname “Truly” which
stuck until he reached Washington.

In 1930 he shifted to the New York Herald
Tribune in order to get to the Nation's Capital.
Later he became chief of the bureau. As a

(Continued on page 58)

THE PRESTIGE of radio as a news me-
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Respects
{Continued from page 54)

correspondent devoted to fairness,
Al Warner won the confidence of
both ['emocratic and Republican
leaders. and frequently had the
first stories on political and gov-
ernmental developments., He trav-
eled to the London World Economic
Conference in 1933 with Secretary

Hull and scored several “beats”
from there.
Frow the Trib, Mr. Warner

went to CBS to become its chief
Washington correspondent from
1938 tc "42. He continued his top-
noteh reporting, now with radio in
mind, The big news of the years
preceding World War I[ kept him
and the staff always alert—Presi-
dential trips, the Pan American
Conference at Havana, the Atlantic
Charter meeting. At the beginning
of the war, Mr. Warner covered the
White House and State Dept.
through many & stormy night.

He put on the air the first news
of the German breakthrough at
Sedan which led to the conquest of
France. When the Japs were nego-
tiating at Washington prior to
Pearl Harbor, Mr. Warner in-
formed the New York CBS office
that the closest watch must be kept.
Dec, 6, he went on with a special
broadcast warning of the intense
seriousness of the sitnation. When
the attack eame, he was on the air
at frequent intervals for 36 hours
straight.

Answering a suggestion from
the military that his services would
be valuable, he was commissioned
a major in July 1242, and subse-
quently rose to colonel. Col. Warner
was about the only man in the War
Dept. whose public remarks were
reviewed only by himself. Either
OWI or the War Dept.'s Review
Branch looked over speeches from
the Secretary of War on down. As
Review Branch was his division,
he reviewed his own.

Last summer, Col. Warner was
on temporary duty in Europe in
connection with the Army’s coop-
eration on public relations with the
authorities at the Potsdam confer-
ence and for other duties in Ger-
many. He also toured ETO,

He married Harrviett West Rowe
of New Haven in 1929. They have
two sons, Edwin Gaylord, 13, and
Albert Lyman Jr., 9.

In 1939 he won the Sigma Delta
Chi award for the best radio news-
writing of that year. He is 8 mem-
ber of the Gridiron Club, National
Press Club of Washington, in addi-
tion 1o the White House Corre-
spondents Assn. and Radio Corre-
spondents Assn.

THROUGH public

“Maln Streef Speaks",
the small town of Tahteguah, OKla..
has new posiwar industry. Town cffered
Lo glve away. tax free, abandoned rall-
way station vlg program and offer was
accepied by a canning firm which bas
remedeled structure and employed 100
residents of town to operate new plant.

service program.
on KVOO Tulsa,

rates hi“gh with Hooper

rates high with Clients

rates LOW o;'l costs

YOUR BEST BUY

CINCINNATI'S NEWS STATION

CINCINNATI HOOPER STATION LISTENING INDEX uLv.ausust

INDEX

STATION
"A"

WCPO

SUNDAY AFTERNCON
12:00 NOON —4:00 P. M.

338

SATURDAY DAYTIME
B:00 AL M. —§:00 P M.

25.3

MON, THRU FRI,

WEEKDAY MORNING

800 AL M, — 12:00 NOQON

229

MOM, THRU FRI.

WEEKDAY AFTERNOON

12:00 NQON — 6:00 P. M.

189

EYEN NG
SUN. THRU SAT,

Affiliated with
The Cincinnat
Post

Page 56 # October 15, 1945

600 P ML= 10:00 P M,

194

STATION| STATION | STATION
Plc?l

" Bu an

REPRESENTED
by
THE
BRANHAM
cO0.

BROADCASTING »

Farm Group Asks
Clear Rule Change

Dept. of Agriculture to Aid
Fight, Anderson Promises

REVISION of rules regarding
clear-channel operation to improve
rural service will be requested by
the National Council of Farmer
Cooperatives when the FCC holds
its hearing Jan. 14, the Council
announced last week.

Supporiing the NCFC case will
be Secretary of Agriculture An-
derson who told a delegation repre-
senting farm organizations and
agricultural colleges the Dept. of
Agriculture would testify at the
hearing, aceording to John H.
Davis, executive secretary of the
Couneil.

Yoices Dissatisfaclion

Dr. Howard L. Bevis, president
of Ohio State U. and chairman of
the Radio Committese of the Assn.
of Land-Grant Colleges and Uni-
versities, told Secretary Anderson
the rules should be so revised that
fulltime operation, sufficient power
and improved facilities are made
possible “in those areas which the
educational stations should right-
fully serve.”

Ancther member of the delega-
tion, C. Maurice Wieting, special
assistant for the NCFC, informed
Mr. Anderson of dissatisfaction
with present rural service by many
members of the cooperatives.
“Necessary farm information and
service programs are being crowded
into hours that farmers cannot
listen,” he said, “‘or they are being
forced off the air altogether.”

Represented in the delegation,
which met Tuesday with Secre-
tary Anderson, were members of
the American Farm Bureau Fed-
eration, the National Grange, the
Farmers’” Union, the National Co-
operative Milk Producers Federa-
tion and the NCFC.

Radio Writers to Choose
Officers Oct, 30 in N. Y.

ANNUAL meeting of the eastern
region of the Radio Writer's Guild
and the concurrent annual meeting
of the National Guild will be held
in New York Oct. 30 at which time
election of officers will take place.

The following names have heen
proposed by the nominating com-
mittee: Sam Moore, Hollywood
writer, for national president;
Peter Lyon, New York writer, for
vice-president, eastern  region;
Geotgia Lee Layton, Priscilla Kent,
Erik Barnouw, Robert Newman,
Robert Arthur, Doris Halman, Mot-
tis Hastings, Robert Golwell, Ju-
lian Funt, Sheldon Siark, Lynn
Stone, Daisy Amoury, Movton De-
vine, Jerry Devine, Elaine Carring-
ton, Jack C. Wilson, for Eastern
region council; Erik Barnouw, Carl
Bixby, Cliford Goldsmith, Stuari
Hawkins, Robert Newman, Kenneth
Webb, for Authors League Council.
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ROY BATTEAU has returned to his
post a:s transmitter engineer of WCKY
Cincinnati after 3% years in Navy. He
was chlef petty officer.

LOUIS G. PAGENT Jr,, former chief in-
dustriai engineer for Emerson Radio &
Phonograph Corp., New York, has been
appointed manager of the production
services department of that company.

PHIL KIRSHNER, WHAT Philadelphia
enginesr, is father of a giri.

CARL J. MEYERS, WGN Chicago chief
engineer before entering the Navy in
1942, returned Oct. 1 as director of en-
gineering for the statlon. Meyers and
G. WILLIAM LANG, WGN chief engl-
neer, will supervise activities in con-
nectior. with the development of an
FM network and conducting experi-
ments in televislon and facsimile. Mey-
ers first Joined WGN on Oct. I, 1925.

ELMEFE. P. GERTSCH, for four years
with Alr Associates and 13 years as
RCA sectlon engineer, has been named
manag:r of CAA division of Hoffman

Radlio Corp.,, Los Angeles (radio set and
equipment manufacturer). Newly
formed department will engincer equip-
ment to CAA specifications.

FRANK SHANNON, former engineer of
WCAU Philadelphia, has been promoted
to lieutenant colonel in AAF. He is
stationed in the South Pacific.

ROBERT C. BERNER. former assistant
to the president of Emerson Raalo &
Phonograph Corp., New York. has teen
elected assistant secretary of the firm.

LT. COL. FREDERIC C. SHIDEL Jr.
former NBC Chicago studio engineer.
has been awarded the Bronze Star and
the Croix de Guerre for meritorious
service while assigned in France as staff
officer with the Signal Division. Su-
preme Headquarters, AEF. Col. Shidel
asslsted in supplying radio and radar
equipment for AEF.

LESTER SACKS, engineer with WIBG
Phlladelphia before the war, has re-
turned to the station. He has been ra-
dlo operator in the Merchant Marine.

ALL TRANSCRIBED!
BRAND NEW!
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ROBERT HAYWARD of engineering
statl of WKY Oklahoma City is father
of a poy born Oct. 1.

BILL WERDEN, engineer of WFMJ
Youngstown, O., who left in October
1942 to serve in Merchant Marine as
radio operator, has returned to the sta-
tion.

W. R. SLOAT, formerly with CBS New
York, has been appointed chief engi-
neer of KPRO Riverside, Cal.

WESTERN ELECTRIC Co., New York.
manufacturing and supply unit of the
Bell Telephone System, is negotiating
a lease for the government-owned
s>tudebaker plant in Chicago to aug-
ment manufacturing facliities of com-
par.v's Hawthorne Works, Chicago. New
location will assist W-E speed produc-
tion of equipment urgently required by
Bell System. Manufacturing operations
are expected to start this year.

SOME types of special crystals processed
by Crystal Research Labs.,, Hartford,
Conn., are described in illustrated cata-
log prepared by the company. Booklet
also shows in pictures the development
of a crystal from raw quartz to finished
product. Catalog lists followlng ‘“Crys-
talab-engineered deveiopments”: Su-
personic curved, spnerical and fiat crys-
tals for all uses; minimum drift filter
crystals for precise frequencies; 100 kc
frequency standard crvstals, and 200-
500 kc (300 kc) crystals for high out-
put and Kkeying. Crystals for portabie
use in police and aircraft communica-
tion also are shown. avallable from
1000 to 8500 kc.

MORE “GARMENTS” than most people

would want in a tropical wardrobe
“‘clothe” the RCA Victor electronic
equipment Iin this cutaway view of a
molsture-proof package prepared for
shipment to the tropics. This kind of
packaging, coupled with tropicalization
treatment of equipment and parts, can
give longer life to radio and electronic
equipment by protecting it against dam-
age from fungus, corrosion and other
effects of hot, humid climates.

HENRY SHIELS, for three years In
armed forces, has returned to the en-
gineering staffl of WDAY Fargo, N. D.

LT. ED HARRELL, released from the
Navy where he taught radar, has re-
turned to WRVA Richmond, Va., as
transmitter operator. He had been on
active duty since Feb, 27, 1941.

VOICE MODULATOR has been invent-
ed by WALTER GUSTAFSON, Ameri-
can engireer who specializes in crea-
tion of new sound effects. Called a
“zombie volee”, device reproduces voice
of an actor i1 a weird tremolo and was
used for first time Sept. 26 on Ameri-
can ““David Harding—Counterspy’” pro-
gram

ROBERT S. COE has Jolned engineer-
ing staff of WDRC Hartford, Conn.

WILLIAM PETIT, {ormerly wlth the ra-
dlo division of New York police depart-
ment, has been appointed chief engi-
neer of WMFF Plattsburyg, N. Y.

TED HITCHCOCK, veteran of the Ma-
rines in the Pacific, has returned to
WTHT Hartford, Conn., as engineer.

RESEARCH LABS., of Nationul Unlon
Radio Corp., New York, have developed
a new high vacuum lonization gauge
capable of record'ng pressures we.l be-
low one billlonth of an atmosprere.
making possible a new accuracy in b~
taining uniform high vacuum

BOB KEITH has rejoin:d CJCA Edmon-
ton as operator following release from
RCAF.

CLINTON PREWITT, witlhh engineering
staff of WCAE Pittsburgh before enter-
ing the Navy more than a year ago, has
returned to the station. He was radar
engineer for the Navy.

LEW FRYE is new member of enzineer-
ing staff of WTOL Toledo, O.

ARTHUR FREED, vice-president 1
Freed Radip Corp., New York, has uc-
cepted chairmanship of Radio & Allie»>
Trades Division of the Joint Defenst
Appeal of the American Jewish Com-
mittee and Anti-Defamation League of
B'nal B’rith. SAMUEL L. BARAF of
United Transformer Co. will serve as
vice-chairman.

CITY BUSINESS CLUB of Philadelphia.
comprising leaders in business and in-
dustry, clited WFIL Philadelphia for
“ecivic initiative and service” at a spe-
cfal Iuncheon in the Bellevue-Strat-
ford Hotel, Philadelphia, last week.

WHEREAS school children of yester-
year heard only vaguely of their school
superintendent, voice of J. R. Overturf.
Sacramento, Cal., superintendent, per-
sonally welcomed some 20,000 students
back to their classes. Arranged by KFBK
Sacramento in cooperation with city
school system, I13-minute address by
Overturf from station studio was am-
plified in school auditoriums.
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NBC Leadership in Western Montana Means Z-BAR

—

THIS PROSPEROUS AREA IS COVERED
BY THE Z-BAR NETWORK

In Montana the buying power is concentrated in the
southwest “pay dirt” territory with 30% of the popula-
tion, 55% of the payroll. Petroleum refining is the lead-
ing industry, wheat the leading crop, and mineral output
alone averages $60,000,000 annually. KPFA Helena,
KGIR Butte, and KRBM Bozeman form the Z-Bar Net,
named for a famous Montana cattle brand —and the
Z-Bar Net blankets this rich market!

WESTERN DIVISION

HOLLYWOOD Sunset and Vine %k

Station City Station Station City

KOB . . . . Albuaueraue, New Mexico KPFA . . . . . . . . Helena, Montano KGLU . . . . . . .. Safford, Arizona

KGHL . . . . . . . Billings, Montono KFt . . . . . . los Angeles, California KDYL . . . . . . Salt Loke City, Utah

KIDO .. . . . . . . . Boise, ldaho KMED . . . . . .. Medford, Oregon KFSD . . . . . . Son Diego, Colifornia

KRBM . . . . . . . Bozemon, Montana KTAR . . . . . . .. Phoenix, Arizona KPO . . . . . San Francisco, California

KGIR . . . . . . . .. Butte, Montana KSEt . . . . . . . . Pocotello, Idoho KOMO . . . . .. Seattle, Woshington

KOA . . . . . . .. Denver, Colorado KGW . . . . . . . . Portland, Oregon KHQ . . . . . . Spokane, Washington

KTSM . . . . . . . . El Paso, Texas KYCA . . . . . . . . Prescott, Arizono KVOA . . . . . . . . Tucson, Arizona

KMS oo 00 0oL Fresno, California XOH . . . . . . . . . Reno, Nevada KTFU . . o o o 0 . Twin Falls, Idoha ;
KwiB . . . . . . . . Globe, Arizona KCRA . . . . . Sacramento, California KYUM . . . . . . .. Yuma, Arizona Pl

Broadcast Advertising

SAN FRANCISCO Taylor and O’Farrell

RADIO TIME ON THE Z-BAR NET
PAYS OFF

Just one example: The Pay'n Save Super Market in Butte
sold over a ton of cheese in a week'’s time with announce-
ments only! This local firm now grosses over a million
dollars annually . . . using radio exclusively. Strong local
shows — plus top NBC Western Division programs —
plus NBC transcontinentals . . . another “reason why”
that again in this section NBC is the network most
people listen to most.

National Broadcasting Company

A Service of Radio
Corporation of America
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You cannot cover the
tremendous New York
market without using
WBNX, because . ..
WBNX reaches

2,430,000 Jewish speaking parsons

1,323,000 Italian speaking persons

1,235,000 Germon spsaking pessons

§80,000 Polish speaking persors

e
STRENGTHEN vyour present
New York schedules with
WBNX. Qur progrom de-

partment wlll assist you in

the translatlon of your copy.,
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RANK H. COOLEY,
Army, has been appointed agricul-

released  from

tural eoordlnator of WHAS Louis-
ville, Ky. He has taught vocational agrl-
culture ln Kansas high schools and held
night classes for adult farmers ln addi-
tion to working with farm organiza-
tlons Including 4-H clubs, Future
Farmers of America and Farmn Bureau
Federations,

BERNARD PERSON, Duich newscasler
in CBS shortwave department, was
chosen fir first transatlantle call from
Radlo Omroep Nederland (n Hilversum
when Dutch cengorshlp on outgolng
calls halted.

DONALD L. FERGUSON, freelance news
writer n Rlo de Janelro, has been
named by NBC to handle news [rom
that city. LEQO HOCHSTETTER, head
of Amerlenn press relations ln Turkey
during the war, has been assigned by
NAC to Buenos Alres.

HKATHERINE KERRY, fortner commen-

tator on CBS and NBC, has joined
KSFO San Francisco.
AL LAUGHERY, released (rom the

Army, bas rejoined news staff of Don
Lee Broadcasting Svstem, Hollywood.

HOWARD K. SMITH, CBS correspond-
ent. hes salled to rejoln the neilwork's
Burcopean staff after several months va-
cation in this ecountry. He will go to
Berlin to relieve CHARLES CQLLING-
wWOoOD, who will return 10 America,

MACK SWITZER has taken over the
enlarged department of speclal events
and public service of KLZ Denver,

EIDRN BJORNSON, NBC correspondent
in Burocpe and Scandinavia, has re-
wirned to this country for rest and re-
asslgnment.

BILL McCAIN and JON FARMER, for-
merly of WBRC Blrmingham, Ala., have
jolned anpouncing stag of WAGA Ate
lanta. McCain,

producer and founder

of “The Progressive Farmer'”, program
transcribed over a network of south-
eastern and western stations, has made
in 13 years 3,000 man-on-street broad-
casts and approximately 24,000 15-min-
ute broadcasts, He will take over “Tello-
Test" program on WAGA and do news-
casts and special features. Well Xnown

as sporls  commentator and record
jockey, Farmer will assist on “Tello-
Test™ program.

ARTHUR GAETH, Mutual news com-
mentator, will represent the network
as correspondent ln central and easbtern
Europe, and will be replaced on his
Cco-0p program Monday through PFriday
11-11:15 s.n., effective Oct. 13 by
CECIL BROWN.

JACK W. BOLTER, formerly with Port-
land Oregonian and Chicago Herpld-
American, has jJoined WCCO Minneapo-
s, as news writer.

HARRY €. KLEMFUSS, general man-
ager of National News-Features Syndi-
cate, New York, Oct. 18 wlll celebrate
the 20th aaniversary ©of what he he-
lieves to be the Inltiation of first con-
sistent nightly news broadcasts in New
York, which he started on WMCA New
Fork in 1925,

MERRILL MUELLER, NBC correspond-
ent recently returned from Tokyo, 15
to marry Edlth Nicholson upon her ar-
rival from London. Miss Nicholson was
a British sgent with the French un-
derground until 1843, when she was
smuggled into Spaln and subseguently
t0 England.

HANK FISHER, newscaster and an-
nouncer of WLW Clncinnati, s to marry
Mary Tanner of Effingham, Ill., Oct, 20
In Cinelnnatl.

DICK WARD, Jlormer newspaper re-
porier, has Jolned the news staff of
CEEY Toronto.

PromoTion =gy,

JOHNNY SINCLAIR, who left sales staff
of WCIHS Charleston, W. Va., to join

the Navy In December 1941, has re-
turned to thai station as promotion
MANATEY,

WILLARD I}, EGOLF, NAB director of
public retations, Oct. 7 won tennis sin-
gles and doubles
champlonships of
Kenwood Couniry
Club, Washlngton
In singles he defeat-
edd the six  {lme
holder, Dean Judd,
later palring with
him to take the
douhbles. While com-
merelal manager of
KVOQ Tulsa, Egoll
was city singles and

doubles c¢hamplon

and one of Okla-

homa's ranking
Mr. Egolf players.

SARA V. LIVERANCE has joined pro-
motion staff of WAGA Atlanta. For-
merly with WAIM Anderson, 8. C., she
also has six years experience in report-
ing and advertising work with Ander-
5001 DEWSDAPETS.

SCOTT R. CLAWSON, after four years
in the Army, has returned to K3L Salt
Lake Clty to work with R. L. HERG-
MAN, sales service supervisor.

SAM ELBER, formerly of AM trade
paper and more recently with the Mer-
chant darine, 15 new assistant direc-
tor of promotion and publleity of WIP
Fhlladelphla.

BEE STRAWWAY, merchandising men-
ager of WJZ New York, reslgns Oect. 21
10 join the merchendislng and promo-
tion siafl of Life Magaztne.

Tom Mix Book

ALBUM of pictures and steries of Tom
Mix cheracters Is center of October
promotion of Ralston Purina Co,, St.
Louls, spomsors of “Tom Mix and His
Ralston Stralght Shooters” on 262 Mu~
tual stations. Tliled “OfMiclal Tom Mlx
Photograph Album®, book and “Tom
Mlx" shirt emblem will be sent ag a
premium, Oct. 19-Nov. 2, for 10 cents
and seal from package of Ralston
Whole Wheat Cereal or Instant Rals-
won, Company is sponsoring & contest,
CGet. 1-April 1, among promotion man-
agers of statlons carrying the program.
offerlng prizes totaling $1,000 in victory
bonds for stations baving largest pre-
mlum returns in proportion to popu-
latlon of listening area. Compan¥y also
provides spot announcements, mats and
newspaper releases for promotlon and
furnishes merchandising depariments
of stations wlth window streamers
showing Tom Mix cast.

KOME Folder

FOLDER showing types of planned
promotlon used by HKOME Tulsa to
bocst shows has been prepared by the
station as first in series of promotlon
pleces, Folder shows KOME primary cov-
erage area and carries illustrations of
program promotion methods tocluding
uze of movie trallers, bus cards, book
marks, menu ptugs, promotional broad-
casts, courtesy plugs.

KFI Centest

A8 A PUBLIC servlce enterprise de-
signed 1o encourage development of
youthful artistic tlalent, KFI Los An-
geles In conjunctlon with Hollywood
Bow] Assn., for third consecutive sea-
son has started its winter KFI-Young

BROADCASTING

OLD HAND at grid game, Lou Libtle
{seatled, left} learns new tricks In NBC
television studios as he warms up for
first U. 3, Rubber Co. telecast on WHET
New York of Friday Night Quarterback.
With him, Joe Val {seated. right) World-
Telegram sports editor. Standing (0 to
r}, Reynold R. Xraft, NBC televislon
pales manager; €. H. Gllbert, U. 8.
Rubber adv. megr., footwear division.

Artists’ Competition. Instrumental art-
ists selected frormn prellminary hearinga
are featured weekly in “Young Artists™
program on KFI. Final wlnners are
glven guest solo spots with Hollywood
Bowl Symphony orchesira direcited by
Leopold Stokowskl. Scholarship prizes
are given f(or further coaching and
study for most promising telents. Age
Vimit 15 25 years.

Progtam Promotlon

FOLDER slmulating a baseball scores
card promotes XKate Smith and Henry
Aldrich programs at "“CBS Fleld" wlith
“Qame Time, B8-8:55 p.n, Fridays"”.
Folder includes ads for Postum and
Grapenuis, General Foods products ade
vertised ot the two programs, and for
the other GF network programs, listed
ag “other Mg league events'.

Mutoal Kig

LARGE promotion kit has been issued
lt\? Mutual for the network's “Captain
idnight” program, resumed Sept. 24
by The Weander Co., Chicago, for Oval-
tine, Kit eonsists of comie ook eof the
character, plus suggestions to be used
in radio announcements, DEWSDADETE,
dealers, display, and showmanship o
promote listener Interest in program.
Program 15 on 111 Mutual stations.

Speclal Edltion
GOODYEAR Tire & Rubber Co., New
Toronto, Oot., has issued an eight
page tableid special edition of Lta regu-
lar staff publication, Goodyear News, 10
tell the story of lts Tuesday evening
Canadlan nevwork show “Parade of
Song”, Promotton for the CBC Do-
minlon network Drogram includes ple-
tares of gast,

KWHKW Contest
BEAUTY CONTEST is heing conducted
by EWKW Pasadena, Cal., ln coolune-
tion with REO Radio Pictures Corp.
Contest Is open to all girls between 17
and 30 vears, wlth winner to be crowned
Miss KWKW. Winner Is to receive a
Victory bond: visit t¢ RKO studios and
luncheon wilth ohe of s inale elars:
volce audition at KWKW, cosmetic kit
ang numercous other prizes,

Fire Preventlon
ORIGINATED and promoled by WOWGO
Fort Wayne, Ind., advance preparatlon
for local Fire Prevention Week con-
sisted of campalgn to clean and re-
move from homes all combustible ma-
terials. City-wilde wasle paper collec-
tion was planned.

Surrender Docoment
FULL-SIZE duplicates of a replica of
the “Instrument of Surrender” signed
aboard U.5.8, Missourl In Tokyo Bay
are belng distributed by Oklahoma
Publishing Co. (WKY Oklahoma Oiy).

Servlee Booth
BOOTH sponsored by WHEB Porfs-
mouth, N. H., at Rochester Falr was
devoted Lo fGnding jobs for servicemen.
Information &s given by veterans was
presented to prospective smployers.

Report Bervice
IN COOPERATION with Amerlcan Alr-
tines, WTHT Hartford, Conn., presented
perlodic reports of ‘World Serles games
10 passengers awaitlng departure from
local alr Reld.

Broadcast Advertising
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YOU MAY BE ABLE TO MAKE
GOLF’'S ““‘GRAND SLAM’’* —

B"T—YOII CAN'T DRIVE “OUTSIDE” BROAD-
CASTS INTO WESTERN MICHIGAN!

Much as a sand-trap stops a hard-hit bhall. so does
the unusual fading around Western Michigan kill
ofl “outside’™ radio waves—even those emanating
from super-powered stations in not-distant Detroit
and Chicago.

Sad, perhaps (for you—rthough fine for us!)—

but there’s only one way to reach most listeners

in this big market. and that’s by using local sta-
tions!

A perfect CBS combination—WKZO in Kalama-
zoo and WJEF in Grand Rapids—offers complete
coverage of Western Michigan. Costs are entirely
reasonable, and listenership very high. Let us give

you all the facts—or ask Free & Peters!

* Bobby Jones did it in 1930 when he won the British Ama'eur. British Opeu. American Amarteur. American Open.
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S
§-EOR GRAND RAPID
® AND KEWT COUNTY

BOTH OWNED AND OPERATED BY FETZER BROADCASTING COMPANY

FREE & PETERS, INC., EXCLUSIVE NATIONAL REPRESENTATIVES
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CHICAGO
5000 watTs 560kc

THE ONLY
CHICAGO
STATION
WITH 24
HOUR NEWS
SERVICE
UP—PA—INS

CHICAGO BEARS
FOOTBALL

BLACK HAWKS
HOCKEY

24 HOURS
NEWS SERVICE

CHICAGO CUuBS
BASEBALL FOR 1945

National Representative
Qi Prrson G

250 PARK AVE., NEW YORK_}
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AGENCIES

AYARD & ECCLESTON Adv., Los An-
geles, has dissolved partnership with
JERE BAYARD, setting up his own

agency under firm name of Jere Bay-
ard & Assoclates at 609 S. Grand Ave.
J. W. ECCLESTON Jr. continues at
present address but will move his agen-
cy to 1060 S. Broadway on Nov. 1.
FUGENE DOHMERTY s radio director
of latter agency.

HOWARD F. L. HART, released from
the Army, has joined S. Duane Lyon
Inc., New York, as account executive.
ROBERT D. KEMPTNER, also released
from the Army, is new copy chief.
CHARLES GANNON, formerly vice~
president of Arthur Kudner Inc., New
York, has been appointed vice-pres!-
dent and director of public relations
for Benton & Bowles, New York.

IRVING WHITNEY LYON, copy chief
of Doremus & Co., New York, has been
named vice-presldent in charge of cre-
ative planning.

GERTRUDE GENTZEL, assistant time
buyer, has been promoted to chief time
buyer of McCann-Erickson. New York.
WILLIAM C. DEKKER remains director
of time buying and station relations.

IRVING L. SIIAW has formed the Shaw
Adv. Agency, Philadeiphia, to speclalize
in radlo advertising and promotion.
New organization is located at 1420
Walnut St.

LEONARD M. GOLDSMITH, former
production manager of Arthur Rosen-
burg Agency, New York. has joined
Strauss Assoc., Phiiadelphia, which has
moved to new guarters. New address of
agency Is 1701 Fidelity-Philadeiphia

Trust Bldg.
HERB RINGOLD, who served in the
public relations department of Wwar

Dept. during the war, has returned to
his former post as radio director of
Philip Kleln Adv., Philadelphia.

MRS. ROY PORTER, wife of NBC Paris
correspondent and formerly with Press
Assn.. has been appointed head of the
Paris office being opened by Abbott
Kimball Co.,, New York, agency spe-
clalizing in fashion accounts.

JOHN E. VODICKA, former owner of
his own agency in Miami Beach, Fla.,
has joined J. M. Hickerson Inc., Miami
Beach. as vice-president.

AUSTIN PETERSON, former Hollywood
editorial director of Young & Rubl-
cem, upon release from AFRS as major,
is to join Ted Bates Inc. as West Coast
radio director.

BUD PAGANUCCI has shifted from
New York to Hollywood as J. Walter
Thompson Co. writer on NBC “Kraft
Music Hall”.

TRACY CLIFTON, account executive
of Robert F. Dennis Inc., Los Angeles
agency, is on 30-day leave of absence
to join her husband, Col. Pat Patter-
son, recently returned from ETO.

ROBERT F. DENNIS Inc.,, Los Angeles
agency, has taken addltional offices at
219 W. Seventh St.

TED SHERDEMAN, released as lieuten-
ant-colonel from AFRS after 37 months
service, has joined Lennen & Mitchell
as asslstant to MANN HOLINER, vice-
president in charge of radlo. Prior to
Army service, Sherdeman was producer
of Young & Rublcam on weekly CBS
““‘Sllver Theater” program. He recently
returned to Hollywood from Pacific.

RAY D. CASEY, former public relations
officer in the Army before hls release,
has rejoined the public relations de-
partment of N. W. Ayer & Son, New
York. NORMAN M. BANKART. dis-
charged from the Navy, also has re-
joined the agency and is awalting as-
signment at Philadelphia office.

HUGH K. BOICE Jr., for four years
commercial manager of WMBD Peoria.
Ill., has joined J. P. McKinney & Son,
New York, as manager of the radio
department. Before his WMBD connec-
tion, Bolce was with Free & Peters and
WNEW New York.

PAUL RADIN, former chief of films for
OWI in the Balkans, is returning from
Europe to rejoin staff of Buchanan &
Co., New York, as account executive.

LT. F. B. RYAN Jr.,, USNR, has been re-
leased from active duty by the Navy
and has returned to Ruthraufl & Ryan,
New York. resuming post of vice-presi-

dent and treasurcr. Since October 1942
Lt. Ryan has been on leave to serve
as commander of an armed guard crew.

JOHN LIVINGSTON, formerly Pacific
Coast manager for Spot Sales, has
joined the Los Angeles office of Adam
J. Young Jr. Inc.

STANLEY S. BRILL, former columnist
and publishers rcpresentative, has joined
Seidel Adv.. New York. as account
executive and director of research.

F. E. DAVIS. released after four years
in the Navy. has returned to Natlonal
Export Advertisihg Service, New York.
as an account cxecutive.

JOHN FLYNN, formerly with Kenyon
Research Corp.. an affiliate of Kenyon
& Eckhardt. New York. has jolned
Schacter, Fain & Lent. New York. as
director of market research.

JUDSON H. IRISH, formerly with J.
Walter Thompson Co., New York, has
joined the copy department of Kenyon
& Eckhardt, New York.

CHARLES SANDAK has rejoined Doug-
las D. Simon Adv.. New York, as ac-
count executive. upon release from
AAF.

EDWARD J. MAAS, formerly with J.
Walter Thompson Co.. New York, has
joined the public relations and pub-
licity departinent of J. M. Mathes Inc..
New York.

CHARLES A. POOLER. after two years
in the armed forces, has rejoined Ben-
ton & Bowles, New York, as vice-presi-
dent and director of research.

KATHERINE WALTON, formerly head
of her own agency in Klamath Falls.
Ore.. has been named secretary to FIN
HOLLINGER. gcneral manager of KDB
Santa Barbara, Cal.

FRANK BARTON, formerly with N. W
Ayer & Son and CBS, has been named
manager of the radio department of
Benton & Bowles, New York. He will
work directly with WALTER CRAIG.
vice-president in charge of radio.

O’CONNELL, RAGEN & RICHARDSON.
new Tacoma, Wash., advertising agen-

cy. has established offices in Puget
Sound Bldg.
GERTH-PACIFIC Adv.,, Los Angeles.

offices at 412 W, Sixth St., recently were
gutted by fire of undetermined origin.

VAN DAVIS, formerly In charge of Los
Angeles office of Logan & Arnold, has
jolned Ivey & Ellington, New York, as
director of tashion department. Latter
agency also has taken over New York
offices and account of Logan & Arnold.

EARLE E. HILDEBRAND, with release
from AAF, has been appointed account
executive of J. Walter Thompson Co..
Los Angeles.

DANA H. JONES, president of Dana
Jones Co.. Los Angeles agency, has been
appointed chairinan of recently formed
Employment for Service Men Commit-
tee of Los Angeles Adv. Club.

K. W. ANDERSON, formerly of West-
Marquls, Los Angeles agency, has jolned
Booker-Cooper. Los Angeles, as ac-
count executive.

NEWTON FREE, former account execu-
tive of Evers-Whyte Adv., Los Angeles.
has established hls own agency at 510
S. Spring St.

ARTHUR TIBBALS has been appointed
copy chief of Arthur W. Stowe Adv..
Los Angeles agency.

NELSON NEWMARK has been appoint-
ed art director of Beaumont & Hoh-
man, Los Angeles,

GENE NORMAN, announcer on pro-
duction staff of Lockwood-Shackelford
Adv., Los Angeles, and Doreen Shapiro
have announced their engagement.

J. GAY STEVENS, service director, has
been made Los Angeles resident man-
ager of Garfield & Gulld Adv., succeed-
Ing TED NDAHL, recently resigned to join
Charles H. Mayne Co. as account execu-
tive. ELIZABETH LIGHTBOURNE has
joined Garfield & Guild as production
manager and research director.
McNEILL & McCLEERY Adv. has
moved to larger quarters in Pershing
Square Bldg.. 448 South Hill St., Los An-
geles. Telephone is Michlgan 7496.
ALLEN WILSON, formerly of West-
Holllday Co.. publishers representative.

BROADCASTING e

Auuen Arts |4

HOMER GRIFFITH Radio Productions,
division of Homer Griffith Co., Holly-
wood station representative, with end
of war has been re-established under
direction of IRENE GRIFFITH. Unit is
specializing in live packaged shows as
well as custom built programs.

EDGAR G. HERRMANN, associated with
Zenith Radio Corp., Chicago, for 10
years as assistant vice-president in
charge of advertising, has joined Emer-
son Radio & Phonograph Corp., New
York, as sales manager.

ALFRED ZEMLO, former WAIT Chicago
studio control engineer, is now with
Perfection Transcriptions, Chicago.

WILLIAM C. BREARLEY, formerly of
the New Jerscy Adv. Council, has joined
the sales staff of WOR recording stu-
dio as an account executive.

ALBERT R. PERKINS, radio and film
director for Look Magazine, Is conduct-
ing a course in radio wrlting for be-
ginners at NYU on Thursday evenings.

LT. GEORGE B. MacGLENNON, former
advertising manager of Muzak Corp..
New York, was released from the AAF
Oct. 3 after three years service.

LEAR Inc., Piqua, O., has appointed
Hunt-Marquardt. Boston, as distribu-
tor for Lear home radios and wilre re-

corders.

LT. PIERRE WEIS, former sales repre-
sentative for Lang-Worth Feature Pro-
grams, is on terminal leave and is un-
derstood to be planning to return to
radio.

GRETI. URBAN, vice-president of As-
soclated Music Publishers, New York.
has been elected a director of the firm.

C. 4. STEVENS, with procurement di-
vision of Crosley Corp., Cincinnati. has
been promoted to regional manager in
the sales department of the Crosley
manufacturing division. Territory in-
cludes central and southern Illinois.
Missouri, Kansas, Oklahoma, Iowa, Ne-
braska, Colorado and part of Wyoming.

EDWARD W. SNOWDON, released from
the Army after 3'%2 years of service, re-
sumes his duties with Charles L. Wag-
ner, concert and opera management
firin, to handle radio bookings, pub-
licity and advertising.

SCREEN PUBLICISTS GUILD will be-
gin organizing the radio industry press
relations department in Hollywood as
soon as film studios strike is ended.
Under plan set up by SPG, every radio
show will be compelied to carry its own
unit 1man, operating similar to pub-
liclty assignments at the film studios.
Union has been contacting various
publicity men and women for some
weeks with most of them agreeable to
joining SPG.

CRAIG DENNIS Radio Productions.
Chicago, has purchased exclusive
rights to “Stay Tuned To Terror" from
Johnny Neblett Productlons, Chlcago.
Craig Dennis has announced 39 epi-
sodes of the show, written by Robert
Bloch, are ready for distributlon.
JOSEPH G. DEVICO, released f{rom
U. S. Naval Reserve, has been appointed
advertising manager of Garod Elec-
tronics Corp., New York.

has been appolnted general production
manager of Barnes Chase Co., San
Diego, Cal,, agency. JACK SPENCER,
formerly of Advertising Counselors.
Phoenix, has been appointed to simi-
lar post in agency’s Los Angeles office.
EARL SHAW, former production mana-
ager in latter office, has been trans-
ferred to San Diego as assistant to Mr.
Wilson.

WILLIAM V. SHAFTNER, for four years
with FBI and prior to that engaged in
radio, publications and Chamber of
Commerce activities, has joined Gerth-~

Pacific Adv., San Francisco, as account
executive.
CHARLES AMORY, former captain

with AAF in the South Pacific and pre-
viously with Lennen & Mitchell, has
joined the new business department of
Buchanan & Co., New York.

LT. SAM FULLER, former producer of
Young & Rubicam, New York, and now
In the Navy, has been made chief of
program section, AFRS, Los Angeles.

J. W. THAIN, vice-president and treas-
urer of McKim Adv.. Toronto head-of-
fice, has been appointed secretary-
treasurer of the agency on the retire-
ment of J. B. STEPHENS, with the
agency 29 years.
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.WINTER GARDEN
THEATRE |

OLSEN &6 JOHNSON
wLAFFING ROOM ONLY
MARY MARGARET
M‘BRIDE

® “Standing room only”’ was the enthusias-
tic way New York’s theatre audience re-
sponded to your special one night appearance
n “Laffing Room Only.” But there’s noth-
ing particularly astounding about that. For
day after day—260 days a year—you pack
in a radio audienee that numbers thousands
and thousands.

FUs your warmth . . . vour vitality .. . vour
apt comments on current events. .. the way you
bring out the naturalness in vour famous radio
guests that makes such multitudes dial 660 . . .
at 1 p.m.. 17T, Manday throngh Friday, every
week of the vear!

There's the power that jam-packs vour studio

. draws truck loads of fan letters a year . . . is
all but cause for the riot squad whenever vou
mention a producet!

There's the alertness that gave you the higgest
“xeoop” of the San Franecisco Conference. the
first radar demonstration on the air. and zent
vou. the first woman columnist. to hroadeust
[roin post-war Furope.

Light thousand broadeasts over a period of
cleven trinmphant vears prove your suecess is no
accident!

Allof which goes to show what a bang-up job
can be done ... with a prodigious program like
vours ... on a top-noteh station fike ours!

50,000 watts - 660 ke,

Rapresenfed by NBC SPOT SALES

)a. L i e R v et o Ak e 1 S e B 5
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S er-ving

in the

The Third Largest Market

Fourth Richest State

W COL

COLUMBUS

The Listening Habil of Central Ohio

Represented by
THE HEADLEY-REED CO.

T0 THIS ALREADY, GREAT YEAR "ROUND MARKET

. . and that, Mister, is something!
WIOD covers this rich and responsive market as
completely s Miami’s magic sun.

Mgtinnal Repreieniotives
GEQRGE P, HOLLNGBERT £O,

Seyutleail Representalive
HAR'Y E, CUMMINGY

JAMEE M LeGate. Gan Manoger

5,000 WATTS ~ 610 KC - NBC
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&  Every indicotion peints lo
an oll time record 1945-46
season in the Miami orea.

ProDuCTION

HARLES C. BEVIS Jr., released from
4+ the Navy and formerly of the night
program  department of NBC, has

been appointed executive assistant to
JOHN F. ROYAL, NBC vice-president in
charge of television. Others returned
Irom Lhe services include . HARRISON
HARTLEY. cut of Navy, now director
of special features for television, and
NORAN E. (Nick) HERSTA, manager
of department. Latter was with Marine
Corps.,
ARNOLD HARTLEY, WOV New York
program director, is father of a girl
BERT FRANK, released from armed
service, and VERNE LOUDEN have
joined KDYL Salt Lake Clty anhounc-
Ing staif. Frank formerly was with
WDaN Danville, I, WJJD Chicago, and
KFOR Lincoln, Neb. Louden was with
KIDO Boise. Ida.. and previously wlth
EYA San Francisco.

CHARLES ROBERTS has been Dpro-
moted to supervisor of announcers and
production at KLZ Denver with de-
parture of PETE S$MYTHE, who left
radio to become a dude rancher.

RICHARD HUBBRELL, television con-
sultant and production manager, broag-
casting divislon, Crosley Corp., Clncin-
nati, was to serve as chairman of the
opening session of Television Instltute
Qct. 14, &t Hotel Commodore, New

DR, FRANK BLACK, NBC general
music director and conductor of “Gen-
erzl Motors Symphony of the Alr", has
completed the score of his first musi~
cal comedy, “The Duchess Misbehaves™.
Play is scheduled for Broadway late
this year.

NEIL MORRISON, dlrector of talks and
publications for QB¢ Toronto, has re-
turned from two-month trip to Great
Britain and Europ¢an countries where
Canadian troops are stacloned. He went
overseas for the rehabilitation infor-
mation committee of the Canadlan
wWartime Information Board.

BICK HALMHED, chiel announcer of
CBR, Vancouver, has been moved fo the
production staff of CBC Winnlpeg to
direct varlous CBC network programs.
ORVILLE FOQSTER, program direclor
of WIRD Chicago, has been granted a
leave of absence because of poor
health. BROOKS CONNELLY, recently
discharged from the Navy, has returned
to his post as assistanl program divee-
tor, a position he held for seven years.
Connelly will supervise night opera-
tions.

JOHN FLORA, nlght staff snnouncer:
WILLIAM HEILLY, assistant in produc-
tion department, and AL TRILLING
of muslc clearance and record depart-

RETURNED FROM ABROAD, three former announcers of WCAU
Philadelphia were interviewed by Powers Gouraud {above), “Night Owl”
Interviewees, Capt. Walter Shelden, Capt. John Franklin, Li. George
Thomas in the usual order.

York City. He also was 1o speak on
“Radlo ws. Televislon Programmilng®.
Hubbell 1s author of **Television Pro-
gramming and Productlon™ and 4000
Years of Television™.

CAROL McCOMNAMA, farm home direc-
tor of WLW Clneinnati for 2% years,
has resigned. She was married Qct. 6§
to Li. Joel D Rhodes, USHR, at Cen-
terville, Ind.

LT. ROY P, ROGERS, former an-
nouncer of WJILB Detroit and WCAR
Pontlag, has been discherged [rom the
Flrst Army under the point system and
Is t0o return to radio announclng in
Dretroit.

DON  GILLIS, production director of
NBC  ‘General Motors Symphony of
the Alp”, has composed “'Symphony No.
5", descrining wartime America. Sym-
phony had iis premiers on program
e 14 with performance by Dr. Frank
Black and WBC symphony orchestra,
ADELAIDE HAWLEY, WEAF New York
women's commentator, has been chosen
“Woman of the Year” by the Wilson
Club of women employes of the General
Electric Co., Bridgeport, Conn,, ln recog-
nition of work she has done in radio
and on lhe screen.

GEORGE (Chuck) OQLDEN, cartoonlist
has joined the art staf of CBS televi-
slon station WCBW New Yor¥., He pro-
duces deseriptlve  animated cartoons
used on station's news programs, as well
as graphs, poasters, charts, and maps
frequently used on WCBW shows.
WILLIAM CHARBERS, formerly with
NBC. 15 new program director and pro-
duction manager of WMFF Plalishurg,
N. ¥. BETTY SMITH, former program
director for WMFF. shifls to head of
continuity and editor of women's
features.

RAYMQOND DIETRICH, (ormer part-
Lime operalor with KDB Santa Bar-
bara, Cal., Is now {ulltime announcer
wilh sraltoa

BROADCASTING

ment 0of WNEW New York have re-
turned to the statlon following release
from armed services,

NORMAN CORWIN, CBS producer-
writer, has written "“'Untitled, And Other
Radio Plays', new book to be published
after the flrst of the year by Harry
Holt & Co.

FRANK BUTLER, released Irom the
Army, has rejoined announcing staff of
WCCO Minneapolls,

LYNN WILLIAMS has returned to an-
nouncing staf of WWL New Orleans
afler three years in AAF. Formerly he
was wlth KFRO Longvlew, Tex., KELD
Eldorado, Tex., and KWKH Shreveport,
La. In service he participated In sev-
eral camp radio shows,

ALLEN R, MENEFEE, formerly with
KGFW Kearney, Neb., and EHAS Hasl-
ings, Nebh., is now continulty writer
and announcer of EVAK Atchison,
Kans,

OLIVER THORNBURG, [ormerly of
WAGA Atlanta and WLW Cinclnnati,
haz been named program dlrector of
WHMFJ Daytona Beach, Fla. He suc-
ceeds CRYSTEL PALMER, now In
charge of station promotion. JACK
ROBBINS, Eurcpean war veteran, Is
assistant to Mr. Thornburg.

PERSTON L. TAPLIN, announcer and
“Yawn Patrol’ personality, has rejolned
WHCU Ithaca, N. Y., after 3% vears in
the army, He managed a string of GI
shows across England, Normandy. Bel-
gium, Luxembourg and Germany and
also was radio correspondent,

TIM O'SULLIVAN, discharged from
military servige Oct. § after three years
as fight navigator. {s back with an-
nouncing staf of WGL Fort Wayne.
1nd. Fourth veteran to join WGL, he

{Continned on page 66)
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Careful Aim is as Necessary in Success-
ful Advertising as it is in the Field

SIOUX FALLS, SO. DAKOTA

1140 K C — 5000 WATTS
National Representalives
'HOWARD H., WILSON CO.

How to Test Your Purchase
of Radio Time-

First, you want a market that is able to buy.
Second, you want a medium that is sble to reach
and sell that market. :

The Richmond market is permanent and stable
with industrial plants that work steadily, pesce-
time or wartime. Richmond enjoyed the greatest
industrial srowth of any large American city of
similiar size during the pre-war decade.

The average buying power of a Richmond family
is $2,140 nearly double that of the sverage family
in the nation.  WRNL has the listening ear of these
people who have the money to spend. WRNL
can do a selling job for you.

Affihated with the

American
Broadcasting Company

October 15, 1945
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{Continved from puage 64)

entered radlo at WLEBEC Muncle, Ind.
m 1939 and moved 1» WGL In 1841, In
22 missions from England with Eighth
alr Foree, he won DFC. Air Medal with
three Oak Leaf Clusters, Presidential
UniL Citation, and two batcle stars for
ETO rtbbon. He has besn special secv-
ice officer and radic director at Elling-
o Field. Housion, In charge of all
racio programs orlginacing there.
HAHROLD FITZGERALD has been ap-
pointed production  director of WK20
Kalamazao., Mich.

BERT SON15, [ormer program {irector
of WSAZ Huntlngton, W, Va., has taken
o simillar position with WCHS Charles-
ton. W. Va. replacing JOE HERGET,
now advertising manager of West Vir-
ginia Review, DICK LANE has left
WCHS to becomie assgistant program di-
rector of WSBAZ,

ELEANOR BALZ, manager of the mo-
tion picture deparvment of DuMont
Leleviston  statlon WABD New York,
spoke al & mzeting of the Busingss and
Professional Women's Club of Bronx-
ville, New York. Qet. 9, on opportuni-
ttes for women in t2levision.

FRANK WALDECKER, WOR New York
announcer, is father of a girl.
ROSALIE ALLEN, hill-billy disc jochey
at WOV MNew York., has completed a
series of six filn “soundies” to be dis-
tributed t2 movie juke boxes over the
country.

CHARLES CALVERT, formerly of Black-
cil. Sample & Hummert, Chicago and
NBC, that c¢lty, has jolned EMPC
Hollywood as producer.

LEWIS M. CODK, former announcer of
KFI Los angeles, has shiftsd o KECA
Hollywood replacing JOHNNY FOR-
REST, resigned,

DOROTHY DIETZ haz been made pro-
ductlon asslstant to DICK MACK oon
the weekly CBS “Joan Davis Show™.
TRUE UOARDMAN, released from
AFRS as leutenant-colonel, 13 to re-
turn o radlo writing.

WALTER GERING, writer-producer of
KECA Hollywood, is father of a boy
born O¢t. 5.

RALPH BURGE, formerly of WJBO
Eaion Rouge, La, and N. H. (Tlny}
MARTIN, of WCHV Charlottesville, Va.,
have been added to announcing staff
of WHBQ Membhls.

GASTON G. DUNHAMEL, announcer

of WHBG Memphis, s father of twin

boys.
DOROTHY
of WHEB Portsmouth., N. H.
married to Eugene Merrill,
from the Army.

JAMES B. DUNBAR, manager of Dover
remote studics of WHEB Portsmouth.
N. H., is father of a girl.

JACK LLOYD, former announcer and
sportscaster of WTHT Hartford, Conn..
has returned Lo the slasion afier three
years with AAF as glider pilot in Ninth
Carrler Command in ETO.

LEW KENT., {ormor production mat-
aper of WMaZ Macon, Ga., i§ new
member of anhouncing stall of WCKY
Cineinnati.

PAUL DAUGHERTY, formerly wich
WCKY Cincinnati, has been added to
pnnouncing staff of WAGA Atlanta,
FELIX GRANT. formerly with McCann-
Erickson, New York, released [rom ithe
Coast Guard, has been named an-
nouncer at WWDH Washington.

BILL BURNETTE, formerly with WIS
Columbia, 3. C.. is new program di-
reetor of WFEIG Sumter, 5. C.

RUTH CHIAPPA, {ormer conkinuily
writer with WHEC Columbus, O., has
been  added to  continuity staf  of
WPEaY Portsmouth, O CARL  (Bud})
SUNKEL, from WHIZ Zanesville, Q.
and GILBFRT RYNOKS are new an-
nouncers with WPAY.

COMBPR., WILLTIAM STRANGE, Royal
Canadian Navy, has been appointed di-
rector of naval public relations, suec-
eeeding H. C. HOWARD, whe has re-
turned o civiltan lfe at Montreal.
Comdr. Strange is former producer,
W. S, WOODFIELD has been promoted
1o assistant program direcwor of CKRC
Winntpeg.

DRESSFR DAHLSTEAD, formerly west-
ern diviston chief announcer of Amerl-
can, with release {rom the Army after
two  years, resumes  Lhose  network
duties Oct. 15, VIC PERRIN, who has
held post during his absenge, will free-
lance.

HELLEY, continully writer
i3 10 be
released

RETURNED
nouncer of WSYR Syracuse. Lt. Bernard

veteran ang  former an-
(Bud) Stapleton, reported fArst U. S,
soldier 10 ralse American flag over
Tokyo [BROADCASTING, Sept. 17].
tells his mother and WSYR listeners
the story of his war experiences on
first day back. He will retaurn to sta-
tign staff upon expected discharge.

KNOX MANNING, CBS Hollywood news-
caster, has been signed by Wearner
Bros. Pletures Inc. to do narration on
“Ghost of Berchtiesgaden™, a short sub-
ject dealing wlth Nazism in America.

FRANCES Mc¢GUIRE 15 to take over the
eight women's programs of WIP Phila-
delphia, She replaces JOYCE Q'NELLL.

WALT BMAGUIRE, released from the
Army, has returned w0 his former post
ep.is grogram director of WCAM Camden.

THOMAS RODGERS, formerly of EQV
Pittsburgh, and DOUGLAS BROWN, of
WaATIR Winston-Salem, N. C., have been
added to the anoouncing siaff of KYW
Phitadelphia.

LT. JIM ALEXY, former staff member
of the Philadelphia Evening Ledger
and now out of the Army. has joined
the announcing staff of WHAT Phila-
delphla.

KAY CONLIN, tiraffic manager ol
WPEN Phlladelphia, has announced
her engagement to Li. Jack Dougherty.
RHONA LLOYD, woman commentasor
of WCAU Philadelphia, leaves for
Europe this week for on~the-spot broad-
CAasks,

HELEN MARY KNOX, former con-
tinuity depariment member of WBBM
Chlcago, has joined KPHO Phoenix as
wWoTen's commentator,

HOLLY PEARCE resumes his position
ag studio supervisor at WBBM Chicago
after nearly two years in the Army, He
served with OS3 in CBL

CHARLES IRVING, American “Curtain
Time” program and gqulzmasier of
“Corenet @uick Quiz". has moved to
Wew York. VINCENT PELLETIER re-
places him on ““Curiain Tlme™”. Latter
show has been cancelled because of
new tlme on Boston Symphony.

Guild Discussions

FOLLOWING meeting of the
Radio Directors Guild and four
major networks Oct. 9 before the
New York Siate Mediation Board,
the guild appointed a negotiating
committee which held individual
discussions with networks during
the week. Committee members are
Tony Leader, Bob Shayon, Ed By-
ron, Guild and networks are sched-
uled to reappear hefore mediation
board sometime early this week.

Distributors Meet
WESTERN distributors of the
Farnsworth Television & Radio
Corp. convened Oct. 1 at the Fair-
mont Hotel, San Franeisco, to view
firm’s first postwar line of domestic
receivers and phonograph-radio
combinations, E. H. McCarthy,
Farnsworth sales manager, directed
the nieeting.

FOLDER for WMCA New York “New
World  A-Coming™ program has  heen
iszsued to stations to promote program

dor sale in tronscription form.

BROADCASTING
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BALTIMORE'S

Les lening Halber

MUTUAL BROADCASTING SYSTEM

FREE & PETERS, Inc.

Exclusive National Representatives

Network AccounTs

New Business

KNOX Co., Hollywood (Mendaco), start-
ed Sponsorship Oct. 14 of Murder Is My
Hobby, Sunday 4-4:30 p.m. on full Mu-
tual network. Agency: Raymond Mor-
gan Co., Hollywood.

SIGNAL OIL Co., Los Angeles, Oct. 1
started for 52 weeks, Fun & Mirth with
Eddie Marr on 14 American Pacific sta-
tions, Mon. thru Fri. 2:25-2:30 p.m.
(PWT). Agency: Barton A. Stebbins
Adv., Los Angeles.

BOURJOIS Inc., New York (Evening in
Paris perfume and cosmetics), Oct. 11
started for 52 weeks Powder Box Theater
on 140 CBS stations, Thurs. 10:30-11
p.m. Agency: Foote, Cone & Belding,
N. Y.

SWEETS Corp., Hoboken, N. J. (Toot-
sle Roll), Oct. 6 started Dick Tracy.
Sat., 7:30-8 p.m., on 58 American sta-
tions for 52 weeks. Agency: Ivey &
Ellington, N. Y.

CLUB ALUMINUM PRODUCTS Co., Chi-
cago (kitchen cook-ware and house-
hold cleaning products), Oct. 20 starts
Club Time on 22 American statlons,

Sat. 10:15-10:30 a.m. Agency: Trade
Development Corp., Chicago.
IMPERIAL OIL Ltd., Toronto (gaso-

line), Oct. 27 starts Imperlal Oil Hockey
Broadcasts on 32 CBC Trans-Canada
and 8 CBC French network stations.
Sat. 9:05-10:30 p.m. Agency: MacLaren
Adv., Toronto.

ROBIN HOOD FLOUR MILLS, Mon-
treal (cereals), Oct. 4 started Les Tal-
ents de Chez Nous on 8 CBC French
network stations, Thurs. 8-8:30 p.m.
Agency: Young & Rubicam, Toronto.
COLGATE-PALMOLIVE-PEET Co., To-
ronto (Cashmere products), Oct. 6
started House Party on 27 CBC Trans-
Canada stations, Sat. 8:30-9 p.m. Agen-
cy: Spitzer & Mills. Toronto.

Renewals

HALL Bros.,, Kansas City (Hallmark
greeting cards), Oct. 14 renewed for 52

JACKSONVILLE, ’ FLORIDA
e e e ] [ ]

S presents 1
o “The New Jacksonville Story— e
. From 8 To 8” .
Based on the Summer, 1945, Mooper Audience Survey
® TIME WPDQ Sta:\ion ‘ Stcléion Staz:ion Py
o | "3 onoon) 39.8 | 127 | 343 | 131 | 4
= :EEEEE?,‘EE:'G“ 23.0 180 | 394 195 .
(6-8 p.m.) 22.8 | 204 | 415 | 153

DOING AN OUTSTANDING JOB
e FOR LISTENERS AND ADVERTISERS o
IN FLORIDA’S GREATEST CITY!

Your nearest Hollingbery man

knows the full story

JACKSONVILLE BROADCASTING CORP.

ROBERT R. FEAGIN, GENERAL MANAGER
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Charlotte Greenwood on full
5:30-6 p.m.
Chi-

weeks
American network, Sun.
Agency: Foote, Cone & Belding,
cago.

JOHN H. BECK 1Inc., Springfield, Mass.
{(halr preparations), Oct. 31 renews for
13 weeks Beautiful Music on 11 New
England American stations, Wed. 4:15-
4:45 p.m. Agency: Charles H. Shelden
Co., Springfield, Mass.

LEVER BROS., Cambridge, Mass. (Life-
buoy), Oct. 4 renewed for 52 weeks
Bob Burns on 78 NBC stations, Thurs.
7:30-8 p.m. Agency: Ruthrauff & Ryan,
N. Y.

R. J. REYNOLDS TOBACCO Co., Wins-
ton-Salem (Camel cigarettes), Oct. 4
renewed for 52 weeks Abbott & Costello
on 139 NBC stations, Thurs. 10-10:30
p.m. Agency: William Esty & Co., N. Y.

WILLIAMSON CANDY Co., Chicago
(O Henry candy bars), Nov. 9 renews
for 52 weeks Famous Jury Trials on 125
American stations, Fri. 9-9:30 p.m.
Agency: Aubrey, Moore & Wallace, Chi-
cago.

GULF OIL Corp.. Pittsburgh, Nov. 4
renews We the People Sunday 10:30-11
p.m. on 104 CBS stations. Agency:
Young & Rubicam, N. Y.

INTERNATIONAL SILVER of Canada,
Hamilton, Ont., (silverware) Jan. 6 re-
news Ozzle & Harriett to March 31,
1946, on 24 CBC Trans-Canada stations,
Sun. 6-6:30 p.m. Agency: Young & Rubi-
cam, Toronto.

LEHN & FINK PRODUCTS Corp., New
York (Hinds Honey and Almond Cream
hand lotion), Oct. 8 renewed for 52
weeks B'ind Date on 175 American sta-
tions Fri. 8-8:30 p.m. Agency: William
Esty & Co., New York.

LEWIS-HOWE Co., St. Louls (Tums),
Oct. 16 renews for 52 weeks Date With
Judy on 137 NBC statlons Tues. 8:30-9
p.m. Agency: Roche-Willlams & Cleary,
Chicago.

Net Changes

GUITTARD CHOCOLATE Co., San
Franclsco (sweet ground chocenlate),
shifts That’s A Good Idea on CBS Pa-
cific stations from Sat. 9:30-9:45 p.m.
(PST) to Sat. 6:30-6:45 p.m. Agency:
Garfield & Gulld Adv.. San Franclsco.

MARS Inc.. Chicago (Mars candy bars).
Oct. 11 shifted Curtain Time on Ameri-
can from Wed. 9-9:30 p.m. to Thurs.
10-10:30 p.m. Agency: Grant Adv.. Chi-
cago.

SINCLAIR REFINING Co., New York
{petroleum products)., Oct. 15 shifts
Frank Singiser, news commentator,

from Tues.-Thurs.-Sat., 8-8:15 p.m. to
Mon.-Wed.-Fri., 7:30-7:45 p.m. on 175
Mutual statlons. Agency: Hixon-O'Don-
nell. N. Y.

WOR Salutes WQXR

WOR New York Oct. 6 saluted
WQXR New York with a half-hour
program to express public avpre-
ciation of the spirit of friendshin
and cooperation shown by WQXR
during the recent elevator strike
in New York. WQXR made ar-
rangements for WOR, whose 24th
floor headquarters were not easily
approached, to use WQXR’s facili-
ties for the presentation of news
broadcasts. Leon Barzin, orchestral
director of WQXR, directed the
WOR orchestra in the special pro-
gram of musical tribute.

Y. & R. in Mexico

YOUNG & RUBICAM has estab-
lished a subsidiary in Mexico called
Young & Rubicam, Mexico, S. A.

for the primary purpose of serving .

clients who are interested in the
Mexican market. Office will be man-
aged by William F. Geeslin, for-
merly in New York. Assisting him
will be Edgar Huymans, well known
in Mexican business and advertis-
ing cireles. Mr. Huymans will also
be assistant treasurer and secre-
tary of the Mexican company.

BROADCASTING e

ProcRAmS

Concert Series

NEW SERIES of programs discussing
forthcoming concerts of New York
Symphony are sponsored on WQXR
New York. by City Center of Music
and Drama, New York. Broadcasts
started Sept. 29 and Oct. 6, and will be
alred on alternate Saturdays, 5:45-6
p.m. through March 1946.

School Quiz

WITH entire program wrltten and per-
formed by school children of the 4th,
5th and 6th grades, *“Chicago Times-
WLS Radio Quiz Down” started on the
Chicago station Oct. 13 as Saturday
morning half-hour series. Originating
from the Stevens Hotel, program has
as m.c. Harv Fischman, member of the
Quiz Klids. Questions are confined to
subjects studied in those grades.

Submarine Salute

NEW quarter-hour program, ‘“Subma-
rine Salute”, is carried on WWL New
Orleans, Tuesday and Thursday 1 p.m.
Sponsored by local Friedberg’s Clothing
Store, “Salute’” on initial broadcast
honored Capt. Joseph Willingham, com-
mander of submarine fleet now in Gulf
area.

Safety Serles
DRAWING material from files of Los
Angeles Police Dept., weekly quarter-
hour *“Design for Death”, has been
started on KECA Hollywood. Presented
in cooperation with education unit of
police department traffic division, safety
series is written and produced by Biil
Holmes. Sgt. Frank Crewe is narrator.

School Schedules

TEN NEW YORK Board of Education
serles will start on WNYC New York
during the week of Oct. 14 on subjects
ranging from folk storles of the world
to news discussion programs by ele-
mentary school pupils. Broadcasts will
be made twice dally, Monday through
Friday, originating in Brooklyn Tech-
nical High School studlos.

Dance Series
SERIES of dance programs, ‘‘Choreo-
tones”, Is presented on CBS television
station WCBW New York as monthly
quarter-hour feature. Centering on
modern dance, shows are accompanled
by narration and recorded music.

WJINO Mailbag

MONDAY through Friday 45-minute-
program started by WJINO West Palm
Beach, Fla.,, for women audlence Is
“Dave Webster’'s Morning Mall Bag®.

WTIC-FM Plans

A NEW 1,000-watt REL power
freqgency converter has been ordered
by WTIC Hartford, Conn., and will
make WTIC-FM, one of the first
stations to operate on the new FM
frequencies assigned by FCC, ac-
cording to WTIC General Manager
Paul W. Morency. Station plans to
operate FM on temporary assign-
ment of 96.5 mc beginning Jan. 1
and switch to permanently assigned
frequency of 93.5 mc late in the
spring. In the interim, WTIC-FM
will also maintain program service
on its old assigned FM frequency
of 45.3 me.

Hooper to Speak

C. E. HOOPER, president, C. E.
Hooper Inc., will answer the ques-
tion: “What Is the Pattern of Post-
war Radio Audience Measure-
ment?” QOct. 18 at the season’s
opening radio luncheon meeting of
the American Marketing Assn. at
Sheraton Hotel, New York. Law-
rence Hubbard, research director,
Duane Jones Co., chairman of the
radio group, will preside.

Broadcast Advertising



ROBERT S:-CONLAN & ASSOCIATES

Here are some of MAY
the interesting facts in . 1945
regard to competitive programs . {AUDIENCE DOMINATION BY HOURS)

WLAY wins every hour Of the 100 hours surveyed:

dally 8:00 AM +hr°ugh 1:00 STATION - WLAY dominates 49 hours

PM with an excepﬁon of STATION - B dominates 46 hours

11:00 - 12:00 noon Sah"day STATION-C dominates 4 hours

and 12:00-1:00 PM on § STATION -D dominates | hour
Tuesday

All of which adds up to more listeners, more economically in
the Grand Rapids area. A fact which means increased selling
power for WLAV advertisers on a results-per-dollar basis.

1340 On Your Dial

AFFILIATED WITH

ANERTCAN. BRoAocasTNG Co

TELEPHONE 6546!
6 FOUNTA(N ST N.E.

GRAND RAPIDS. MICHIGAN
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that were operating in the Persian
Gulf Command, Burma and China.

Difficulty in getting them on the
“market” through Surplus Property
is mainly shipping. All transport
facilities are in use to bring men
home. Equipment comes second. It
will doubtless be eight or ten months
before the transmitters and control
equipment are offered to the pub-

(Continued on page 72)

CAPTURE OF WARSAW BUTCHER

AS SOON as correspondents were allowed to carry side arms for their
protection in Japan, two of them went out and captured a war criminal.
Correspondents were Clark Lee, INS, and Robert Brumby, Mutual.
Criminal was Joseph Albert Meissinger, a Nazi, reputed to have been

2 ON THE SERVICE FRONT
= ——— Need for Morale Boost Greater

With Occupation, Says AFRS

WHAT WILL happen to the most over
widespread “network” in the world
—the Armed Forces Radio Service
—now that the war is over?

When will the equipment and doz-
ens of transmitters ranging from
25 w to 10,000 w be made available
for sale to commercial broadcast-
ers? And how is AFRS to continue
with great numbers of its person-
nel donning civvies?

1

to the Army-Navy Surplus
Property Disposal Board. These are
probably 250 w to 1,000 w stations

it

.u\l”””“

E

Advertisers, WLAW is your
best buy in Industrial New
ENGLAND! WLAW’s 5000
watt power serves New Eng-
land’s 3rd Largest Concen-
trated Audience—1,902,591
daytime listeners in 181
cities and towns.

The questions can be answered
in one sentence, says AFRS. The
need for morale boosters is even
greater with occupation forces than
with fighting troops. The war isn’t
over for hundreds of thousands of
GI’s until every base is closed down.

There are now 161 AFRS sta-
tions in operation, throughout the
Pacific islands, Japan, China,
Burma, India, and in Italy and Eu-

heavily armed. He had boasted several times that he would shoot five
Americans and then kill himself rather than be taken alive. He was in
a hotel near Mt. Fujiyama when the two newsmen entered, recognized
him and took him prisoner. Dramatic capture was caught by newsreel

cameraman also on the spot, conveniently enough.

rope, where AFRS is known as
American Forces Network. In ad-
dition there are 47 government
and/or commercial stations sub-
scribing to the service and 110 hos-
NATIONAL REPRESENTATIVES: pital outlets. In Japan and Ger-
many, AFRS is expanding, rather
l WEED & CO. than decreasing facilities.
: Latest available reports show but
five stations closed down. The equip-
‘ ment will be released and turned

5000 WATTS 680 K.
WLAW, LAWRENCE, MASS.

Lee and Brumby draw their guns.

gREVEPORT LOULS
$

\“\KX il

the 12 cilied o‘ ki

The Nazi resigns himself to the correspondents’ custody.
BROADCASTING o Broadcast Advertising
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For the Record . ..

CFRB SUPPLIES

THE NEWS OF THE MOMENT,
AT THE RIGHT MOMENT

Throughout the six years of war, this station stuck to its policy
of being first with the news whenever possible, but never at the
expense of authenticity. Authoritative newscasts were broadcast
daily at regular intervals, carefully timed ro suit the greatest
number of people. And our capable staff of newscasters and com-
mentators stood ready, during the history-making last days, to
interrupt any programme, whenever a flash of vital importance
came through. But this was done only when the item warranted
such an extreme measure and every precaution was taken to ensure

against the possibility of error,

EALSE REPORTS HAVE NO PLACE ON CFRB. We recognize
the danger of haste in handling news...especially transcendant
news at the time of world-shaking conflict. The;re is nothing more
dangerous to a war-anxious world than a hair-trigger, scoop-
conscious broadcaster. Knowing his company is averse to any public
exploitation of mere speed is the best guarant;-’.e any newsman can

have that integrity comes first. And CFRB would rather lose an

First for INFORMATION!

First for ENTERTAINMENT!

hour of time than an ounce of integrity in handling news. Let us
repeat our credo: CFRB wants to be first with the news whenever
it can and as often as it can but CFRB would rather be last, or
never broadcast certain material at alf, than to rush on the air

with news that should not have been pur out.

How well this policy has served our listeners will be remembered
from the furor of false talk of peace with Japan, when thete was
no such furor over the CFRB microphones. We plédge, in peace
as in war, CFRB will never let the sweep-second hand of a stop
watch outweigh outr grave responsibility to be accurate, first or

last . . . but all the time!

860 KC TORONTO
10,000 WATTS OF SELLING POWER

First for INSPIRATION!
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&

Fulton |.ewis, II.

... because Fulton Lewis, r., not onily reports

the news, but often makes it! That's why he
reaches a vast audience and is the most widely
sponsored "'cooperative’ on the air—
with 181 stations sold. He can do a selling
job for you, too! Availabilities are going
fast—act now! Originating from WOL,
Washington, D. C. Write, Phone or Wire
at once to—
Cooperative Program Department
MUTUAL BROADCASTING SYSTEM
1440 Broadway, New York 18, N. Y.

Page 72 e October 15, 1945

Service Front
(Continued from page 70)
lic. Even then, equipment may not
be in top shape because of the
troptcal conditions under which
many of them were operating.

It will he a tough road ahead
for AFRS with so many of its men
who have served long overseas,
many with combat records, being
discharged. But the service will con-
tinue, with replacements by low
point men of the Army, Navy, Ma-
rine Corps and Coast Guard, all
of which take part in the opera-
tions.

New Radio Device

WRAPS have been lifted from a
new radio device which kept step
with fast moving Allied armor in
Europe. It is said to hold great pos-
sibilities for solving a lot of com-
munication problems in a peace-
time world.

In the San Francisco Presidio
the Army Signal Corps is conduct-
ing exhaustive tests of four types
of the equipment, a sort of radio
octopus which can send and receive
as many as eight voice signals or
96 telegraphic circuits simultane-
ously, and can detach one voice
channel to take care of six tele-
types at once.

Over its complicated mechanism
it is possible to send and receive
telephoto, television and teletype
signals as well as ordinary voice.
Its weight is around 300 pounds.
Technically, it provides two-way
communication impossible with
older type of radio and telephonic
equipment. It sends and receives
a strong clear signal, and operates
on a relay system that has reached
as far as 175 miles in tests.

B g 5
Newscaster McMahon

A FAVORITE newscaster of serv-
icemen in ETO is a Navy man,
S 8/c¢c Charles A. McMahon, a radio
veteran of 14 years in radio. His
broadcasts are carried daily on
American Forces Network stations
throughout England and ETO. He
has been program director on the
£sso Reporter with WCSC Charles-
ton, S. C., newscaster with WCPO
Cincinnati, KNOX Knoxville,
WSPA Spartanburg, S. C., and
news manager of WELI New
Haven.

b

Maj. Sherman Returns

MAJ. JOHN M. SHERMAN, tech-
nical director and chief engineer
of WTCN Minneapolis, on leave,
has been released from the Army
where he served with headquarters,
AAT as communications and radar
officerr of the rescue and survival
branch in the office of the Assistant
Chief of Air Staff Operations. He
plans to return to WTCN.

Elson Airs Games

FIRST SPORTS assignment by
Bob Elson since his discharge from
the Navy as a lieutenant com-

KFBK Ban Justified

WARTIME decision of Mec-
Clatchy Broadeasting Co.s
KFBK Sacramento to ban
ad lib programs for fear they
might be heard in Japan and
used in an effort to broadcast
a coded signal appears jus-
tified. S1/¢ Eugene Farber of
Sacramento wrote from Ja-
pan that KFBK is being
heard easily. “I sat up all
night listening to my home-
town station,” he said. “For
several hours you were really
banging in but after awhile
you began to fade a little. You
were, however, readable all of
the time. . . . It has been 36
hours and there are no signs
of complete fading.”

mander will be the deseription of
the Chicago Blackhawks hockey
games to be aired over WIND
Chicago, starting Oect. 25. All
games are sponsored by the Chi-
cago Daily News and will be aired
at 10 p.m. (CST).

3 st

Sgt. Hunter in Japan

SGT. JAMES HUNTER, formerly
with WPAT Paterson, has joined
the staff of the first American
broadecasting station ever operated
in Japan, Sgt. Hunter’s wife, Ber-
tha Hunter, is a member of
WPAT’s office staff.

Fall Meeting
FUTURE of radar will be discussed
by L. A. DuBridge of the Radia-
tion Laboratory of Mass. Institute
of Technology on Nov. 13 at the
closing dinner session of the joint
fall meeting of the Institute of
Radio Engineers and the engineer-
ing department of Radio Manufac-
turers Assn., to be held Nov. 12-13
at Sheraton Hotel, Rochester, N. Y.
Tentative agenda includes papers
on television developments, the ra-
dio proximity fuse, magnetic wire
recording and other developments
which could not be publicly dis-
cussed duving the war.

Sign American

CLUB ALUMINUM Products Co.,
Chicago, Oct. 20 begins sponsorship
on American network stations of
Club Time, Saturday variety pro-
gram, 9:15-9:30 a.m. (CST). Con-
tract placed through Trade Devel-
opment Corp., Chicago.

Swift & Co., Chicago, has re-
newed 8:30-8:45 a.m. portion of
American Breakfast Club on 191
stations. Contract for 52 weeks
placed through J. Walter Thomp-
son Co., Chicago.

ANA Meeting
ASSN. OF NATIONAL ADVER-
TISERS meets Nov. 18-20 at the
Hotel Pennsylvania, New York,
for 36th annual convention.
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e ENGINEER
AND

e MANA

_ _ il WANT THE SAME
Gk W79 THINGS...AND
Who said the Engineer doesn’t want good- .I WE GIVE IT

looking equipment? Or who soid the Manager

doesn’t give a hang for efficiency? People may T 0 T H E M !

have believed that once —but no more.

Which explains why the new GATES Equipment

is all built for engineering efficiency plus modern, tion—of the new GATES Transmitting Equipment.
streamlined appearance. A GATE S-equipped Write for details about it. And ask about the
Station is a joy to work with—and a pleasure to GATES Priority System for Prompt Post-War De-
see. You, too, will like the looks—and the opera- livery! Gates Radio Co., Quiney, Il

THE GATES TRANSCRIPTION TURNTABLE
1S DESIGNED FOR EXCEPTIONAL PERFORMANCE

You get heovy, rugged construction without sacrificing
precision performance, when you install this outstanding
turntable; which gives you instantansous speed change and
"wow" free reproduction. This turntable is designed for
hardest, most exacting vse — combines harmonious, modern
appearance with the best standards of performance.

PROGRESS REPORT

GATES is now in full production

on civilian equipment and can
make prompt dellvery on many
popular ems.

ATES Ryp/0 cO

WRITE TODAY FOR DETAILED BULLETIN QUINCY, ILLINOIS
EXCLUSIVE MANUFACTURERS OF RADIO TRANSMITTING EQUIPMENT SINCE 19212
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ENERAL MILLS, Minnea polis,
shrough Dancer, Fitzgerald & Sam-
sle, Chicago, will begin sponsorshlp

wlfective Oct. 29 of the “Mississippi
Farm Hour™ over full Misslssippl val-
ley Wetwork. Program will be heard
Monday through Saturday 6-Y a.m.
(CST), and Is result of surveys of lis-
lensr requirements of rvural and small
town audiencess, according to  John
Boler, chairman of North Central Broad-
castlag System, operator of MVHN, Flve
minutes of each broadcast will be taken
over by sall 75 affiliates of MVN for
loeal lvestock, market, grain  and
weather reports, In additlon to musle
by a 153-piece orchestra, male quariet
and soloisis, outstanding farm leaders
will be Teatured. Station afiliates alse
will he invited to take over half heour
of program &% “guest” stations and an
annual award will he made tO program
directors who contribute best locally
produced rural program.

LONGINES-WITTNAUER Watch Co.,
New York, ln early 1346 oo yet unchosen
network plans to sponsor serles of 13
half-hour radio plays on aviation sub-
lects wlth Capt. Eddle Rickenbacker

Titled

as host and narrator.
Most Honored Flights™,
highllght upnswing of aviatlon malnly

“World's
program  wlll

through  Rickenbacker's experiences.
Fees which he would recelve for broad-
casts are to be contrlbuted at his re-
quest Lo AAF Aid Soclety to help AAF
widows. orphans, and disabled service-
men. Plays will be written by Col
Hans Christian Adamson, recently re-
tired from AAF and chief of AAF proj-
ect to collect and write “"Human In-
terest History of World War IT in the
Air”. Presentations will be directed by
Lester Vail

COLGATE-PALMOLIVE-PEET Co.,
sey Clty (dental cream),

Jer-
has allotied

Peoria’s .

| Drug Firm

Mr. ). B, Cnse, Presidenr of Sudiff &
Cmae Co., and typical views of Lhair 9
wp-ie-daie stores.

Has Long Depended on
WMBD for Sales Influence

“The Sutliff & Case Band-
wagon'' first began over WMBD

nine years ago. This musical

program proved so effective sales-wise that it has been

continued ever since . . . now more than 2,800 broad-

casts without interruption. During this time, Sutliff & Case's

business has increased nearly 50%, . . . nine modern

stores now serve Peoria.

Mr. J. B. Case, President, says: "“"Qur consistent use of

WMBD has contributed greatly to our steady

growth Peoria

people listen and live

with WMBD." ®
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FREE & PETERS, INC.
Not'l Representatives

PEORIAREA

Pop.614,200

approximately two milllon dollars for
1ts spot campaign which started Oct, 1
ten times weekly on about 240 statlons,
Contract sfarting Oct. 1 is for 1945-46
season. Agency 1s Ted Bales Inc., New
York.

ANDREW C. QUALE, former price con-
trol consuliant and lalson representa-
tive on foods for the Army slnee 1943,
has been appolnted assoclate merchan-
dising and advertlsing menager for
walter Baker & Co., Dorchester, Mass,,
a unit of General Foods Corp., New
York.

GARRET WINE Co., Brooklyn {Virginis
Dare). starts nationwide spot campalgn
Qct. 15. Placements not given by agency.
Ruthraufi & Ryay, New York, bul 1844
list contalned 53 markets.

TUDOR Products, New York, {(Quickee
Waterless hand cleaner), has named
Relss adv., New York, to handle ad-
vertising. Radio ls considered.

CARRIER Corp,, Syracuse {air condition-
ing} may use radic in promotlon of new
domestic units. Agency for account at
present is Charles Dallas Reach, MNew-
ark and New York. but other major
agencles are reported bidding for ac-
count,

FIRST NATIONAL STORES, Somer-
ville, Mass, Oef, 1 started “Women's
Radio Journal', new half-hour succes-
s0r to 15-minute “Pirst Natlonal's War-
tlme Food News™, on six statlons of
New England Reglonal Network: WBRZ
Boston, where it origlnates, end WCSH
WJIAR WLBZ WTIC WRDO, Monday
through Frlday 5:30-10 a.m. Contract
for one year was placed through Bad-
ger & Browning, Boston, Tidewater Oil
Co., New York, is sponsoring broad-
casts of Columbia U, football games
over full Wew England Regional Net-
worll. Contract placed through Lennen
& Mitchell, New York.

CHARLES COHEN, for 15 years on
the publleity advertising stail of Metro-
Goldwyn-Mayer Pietures, has joined
Consolidated Razor Blade Co., HNew
York. as sdverilsing mabager.

LAMSON & HUBBARD, Buston (spe-
clalty shop), will start malor radio se-
ries, “Tea st the Copiey", on WNAC
Boston today (Oet. 15), 4 p.m. Quarter-
fiour three-weekly program features
Lester Smith, specizl evenis director
of Yankee Network, qulz master and
newscaster, and Natatie Gordon, society
editer of “Boston Traveler”, in tea-
table chats on subjects of interest to
women. Series 1s presented from Owval
Room of Copley Plaza Hotel, Women's
club leaders and personalities of radlo,
stage and screen will be presented.
Fashlon sbyllsts, deslgners and buvers
from departments of Lamson & Hub-
bard will appear on each program.
with commersials woven lnto intepviews,

NEW ACCOUNTS of Charles Michel-
son Radic Transcriptlons, MNew York,
include San Joaquin Baklng Co., Fresno.
Cal., "A Date With Musle™ for 13 weeks
on KFRE Fresno: Tekseed Hybrid Corn

"TEKNOL

Co., Lingoln, Neb.,, “Hymn Tlme” with
Smilin® Ed MeConnell for 13 weehs on
KFAB Lincoln. and the following for
“The Shadow”: The Jobn Shillltg Co.,
Cincinnati {department store), tlll foe-
bid on WCPQ Cinclnnati; Lustlig’s Shoe
Sitore, Youngstown, O., 13 weeks, on
WFMJ TYoungstown; Midwest Dalry
Co., Paducah, Ky, 13 weeks on WPAD
Paducah; Thomas Bros.,, Phoenlx, Arlz,,
till forbld om KTAR Phoenlx; Acme
White Lead & Color Works,. Detroit, 13
wecks on WCHS KDFN KRHL KGVO.

BULDOVA WATCH Co., New York, i=
supplying statlons with new ET serles
of one-minute cuts, “It’s Tlme TYou
Knew”., Innovation on disc s addle
tional cut of new singing signature for
use on locally sponsored tirne-slgnals,
Signature may be uszed to augment one-
minute spots by selling locally spon-
sored chain-break tlme-signals.

FIRESTONE TIRE & RUBBER Co,
AKron, sponsoréd the telecast of mo-
tion pictures of New York welcome to
Admiral of the Fleet Chester W. Nimliz
Oct. 9 on WNBT, NBC video statlon.
Deal was arranged by Sweeney &
James, Cleveland.

ROSENBLUM GHOCERY Co., Sharon,
Pa, (Golden Pawn Foods distrlbutor),
thls month began seventh year as spon-
sor of hourly week-day newscasts on
WPIC Bharcen. Speclsl ceremonles from
editorial rooms of “Sharon Herald" Oct.
10 marked 20,000th consecutive daily
newscast for Golden Dawn Foods.

THOMAS J. WEBB Co., Chicago (col-
fee), has appointed Ivan Hill Adv., Chi-
eago, to develop new adverilsing cam-
palgn.

BOWMAN GUM Ine, Philadelphla
{Warren's Cocktall chewlng gum), has
appointed Franklin Bruck Adv., Hew
York, te handle advertlsing, Plans for
1946 include network radlo programs.
Campaign will be largest In company’s
histery.

FRANK STACK Hats Tac., South Wot-
walk, Conn. {men's fur felt hats), Is
uslng spet announcements on follow-
ing Canadizn statlons: CPCN CFCOY
CJCA CHNS CS5QC CEKEY CKWX CELW
CKY. Agency 15 Bermingham, Castleman
& Plerce, New York.
PARKER-HERZEX Corp., Lotg Island
Clty, L, I. (hair preparations}, Cct. 4
started participations on “Here's Look-
ing AL You” on WNEW New York,
Tues.-Thurs.-Sat. 12:35~1 p.m., through
Noy. 1. Company also sponsors particl-
pationa on  eight ©0-0p  Drograms
throughout the nation. Ageney s
Charles W. Hoyt Co., New York.

CONSOLIDATED Koyal Chemical Corp.
Chiecagoe {Erank Shave Cream), began
sponsorship on WBBM Chlesge Qct. 14
of *“Bob Elson On the 20th Century™,
& 52.week series. Origlbating from La-
Salle 5t Statlon, Chicago, program
fegtures Intervlews with pessengers and
prominent personalities. Elson has been
releaged from MNavy as lieutenant com-
mander, after 38 months service, Con-
tract was placed through Arthur Mey-
erhall agency, Chicago.
DILLON-WELLS Inec., Los Angeles
(wholesaler and importer of ¢eramics,
gift-wares), has appointed Robert
Dennis Ing., Los Angeles, to hendle
advereising,

PRODUGCTS, Los Angeles
{DDT insecticlde), has appointed Robert
F. Dennis Ing., Los Angeles to handle
advertising.

STANDARD OJL Co. of California, San
Franelseo {institutlonal), (or 1%th ¢on-

More people listen
to WAKR

than to

any other station

heard in Akron’

. FLIIIPER SLIMBAERR
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BEST WISHES are extended by John P. O'Rourke (1),

Bakeries, Boston, to Jimmie Foxx (c¢),

“Yours for Life” program on WNAC Boston,

presldent of Hathaway

retired baseball star who conducts new

sponsored by Hathaway for Life

bread. Tom Hussey, baseball announcer for Yankee Network. is announcer for
WNAC series heard Sunday 1:45 p.m. Hathaway is new to radio. Late homerun
slugger of the Phillles, Foxx is now baking firm’s general sales manager.

secutive year on Oct. 18 starts weekly
half-hour “Standard School Broadcast”
on 15 NBC western stations, Thursday
10~10:30 a.m. (PST). One of oldest edu-
cational feasures in western radio, se-
ries has been on air since 1928. Carl
Kalash will conduct orchestra which
interprets music featured on the week-
ly NBC “Standard Symphony Hour”,
sponsored by Standard Oil Co. Adrlan
Michaells 1s program manager of the
two programs, with Ceclle Creed fleld
assistant. Agency Is BBDO San Fran-
cisco.

KAY DAUMIT, Chicago (Lustre-Creme
shampoo and general cosmetics), has
appointed Hill Blackett & Co., Chlcago,
to handle advertising. Radlo plans are
sald to be considered.

McKESSON & ROBBINS, Bridgeport
(Calox tooth powder, Bax, Bexel Vita-
min B Complex), has bought quarter-
hour twice--weekly on WLW Cincinnatl
starting Oct. 16; ‘‘Baukhage Speaking”.
three weekly on WTRY Troy, N. Y..
starting Oct. 16, and spot announce-
ments and ““The Bob Smith Show™” on
WBEN Buflalo, started Oct. 2. Contracts
for 52 weeks were placed by J. D.
Tarcher Co., New York.

ZONITE Products Corp. (Larvex divl-
ston) and the corporation’s subsidiary,
A. C. Barnes Co. (Argyrol and Ovofer-
rin), have appointed Erwin, Wasey &
Co.. New York. effective Jan. 2 to han-
dule advertising campalgn, said to In-
clude radlo.

DON BENNETT, former advertising and
service manager of Kalart Co., Stam-
ford, Conn., has jolned the executive
staff of Shappe-Wilkes Inc.. New York.
RUBSAM & HORRMANN Brewing Co.,
New York (beer), Oct. 4 started tran-
scribed ‘“Boston Blackle” for 52 weeks
on WJZ New York, Thursday 7:30-8
p.m. Agency is Parls & Peart, New York.
WALKER BANK & TRUST Co., Salt
Lake Clty, will sponsor Carveth Wells.
traveler and NBC commentator, on
KDYL Salt Lake Cilty, Sunday fore-
noons, under contract Jjust slgned
through Glllham Agency, Salt Lake
City. Makofl's, Salt Lake Cilty (ladics
apparel shop), will sponsor Eugene
Jelesnik, violinist, on KDYL in twice-
weekly quarter-hour program, Mon.-

Thurs. 9:15 p.m. Mr. Jelesnik, who re-
turned from USO camp tour overseas
to become musical director of KDYL,
has arranged series of special ensemble
groups for program.

BENSON & HEDGES, New York (Vir-
ginia Rounds), will Increase {ts spot
announcement campaign in Los Ange-
les and San Francisco area about Jan.
1. Agency is Arthur Kudner Inc., New
York.

ALLLOCK POROUS PLASTER, New York.
starts sponsorship of spot announce-
ment campalgn Oct, 15 on about 35 to
37 stations for 20 weeks. Agency s
Small & Seifer, New York.
PLYMOUTH SHOPS, New York (wom-
en’s clothing), Oct. 17 starts “Betty
Barton and Buddy Arnold”, Wed. 10:30-
10:45 p.m., on WJZ New York. Agency
is Sterling Adv., New York.

LUDEN’S Inc., Reading, Pa. (cough
drops), Oct. 1 started spot announce-
ments on "“Make Belleve Ballroom”.
Mon.-Tues.-Thurs.-Sat. on WNEW New
York. through March 30. 1946. Company
also sponsors spots on WOR New York,
plus 120 statlons throughout country.
Agency is J. M, Mathes Inc., New York.
WHITEHALL PHARMACAL Co., divi-
sion of American Home Products, New
York (halr groom), Oct. 1 started dally
spots on WABC WHN WOR WEAF
WOV WINS WNEW WMCA WJZ WHOM.
all New York, and WAAT Newark.
Agency fs Ruthrauff & Ryan, New
York.

BORDEN Co., New York (Instant Cof-
(ee), Oct. 11 started commercials on
"CBS Morning News” on WABC New
York, 9-9:15 a.m. Tues.-Thurs.-Sat.
Agency s Kenyon & Eckhardt, New
York.

GENERAL FOODS SALES Co., New
York (Sanka coffee)j, Oct. 1 started
chaln breaks on 85 statlons plus WHN
WNEW WOR New York. Company also
sponsors '‘Baby Snooks Show’ Sun.
6:30-7 p.m. on CBS. Agency Is Young
& Rubicam. New York.

DEMOCRATIC Campaign Committee of
Philadeiphia has contracted for 15-
minute periods on five consecutive
Tuesdays and two Mondays on KYW
Philadelphia to remind Pennsylvania
voters of coming November electlon.

o000 WATTS

QRLD’S EMORABLE
IDER ARKET

ATTLE ROUNDS
ETTER UARANTEE

NBC IN RICHMOND VA.
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Republican State Committee will be
heard on five Tuesday night programs
and the Republican Central Campaign
Committee will use 15-minute periods
on three Wednesdays, two Mondays
and one Friday during coming month.
E. FOUGERA & Co., New York (Rams-
dell Sulphur Cream), has scheduled
once weekly on KYW Philadelphia a
10-minute ‘“‘Football Roundup”, placed
by J. M. Korn & Co., Philadelphia.
Other new accounts reported by station
include: Freihofer Baking Co., Phlla-
delphia, weekly statlon breaks for five
weeks through R. A, Foley, Philadelphia;

Mentholatum Co., Wilmington, Del.,
10-minute portion of early morning
“Musijcal Clock”™ program, six-weekly

for 26 weeks, through J. Walter Thomp-
son Co., New York; Penick & Ford
(Brer Rabblt Molasses), has signed for
three weekly particlpations in Ruth
Welles program for 13 weeks. Placed by
J. Walter Thompson Co., New York.

NEHI Corp., Baltimore (Royal Crown
Cola), iIs using six-weekly spot schedule
on KFI Los Angeles. Contract is for 13
weeKs. Agency s BBDO New York.
Arvey Corp., Chicago (R-V Lite glass

substitute), Oct. 15 starts thrice-week-
ly transcribed five-minute “Nothing
But the Truth” on KFI for 10 weeks.
Burlingame & Grossman, Chicago, has
account. American Chicle Co., Long
Island City, N. Y. (gum), 1s using total
of 120 spots on KFI. Contract for 52
weeks placed through Badger, Brown-
ing & Hershey, New York.

MORRIS ROSENBERG Co., Los Ange-
les (vacuum-packed assorted salted
nuts), in a 13-week campalgn on Oct.
8 started an average of three transcribed
announcements weekly on statlons in
major Pacific Coast markets. List in-
cludes KJR KFBK KFSD KEX KTAR
KROW KGW KOMO KQW KFPY
KMPC KECA. Other stations are being
added. Agency is The Mayers Co., Los
Angeles.

SAFEWAY STORES, Vancouver (gro-
cery chain), has started San Francisco
Operas on CKWX Vancouver. Account
was placed by J. Walter Thompson Co.,
San Franclsco. Cunningham  Drug
Stores, Vancouver ({(chain stores), has

(Continued on page 76)
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(Continued from page 75)

renewed two quarter-hour transcribed
programs five-weekly on CKWX,
through McConnell, Eastman & Co..
Vancouver. Lewis Ltd., New York
(hats), has started five announcements
weekly on CKWX. Agency Is Berming-
ham, Castleman & Plerce, New York.

O’BRIEN Ltd., San Jose, Cal. (candy
mfgr.), has appointed Leon Livingston
Adv., San Francisco, to handle adver-
tising.

KORET of California, San Francisco
(women’'s sportswear), has appolnted
Abbott Kimball Co., Los Angeles, to
handle advertising.

WILLIAM L. SHINNICK, for two years
on OWI cverseas assignment, has been
appointed advertising manager of Hills
Bros. Coffee Inc., San Francisco. Prlor
to the war he was New York account
executive of Benton & Bowles.

CLARK DONMYER, advertising man-
ager of Mutual Orange Distributors.
Redlands, Cal., has been appointed
sales manager of the organization’s
canned goods department. Firm also
has moved advertising department to
Los Angeles.

UNITED STATES Savings & Loan
League, natlonal association of savings
and loan institutions, plans an adver-
tising campaign through Fuller &
Smith & Ross, New York.

NEHI Corp., Columbus, Ga. (RC Cola).
is sponsoring in cooperation with local
bottlers all of the U. of Georgla foot-
ball games over a network of 17 Geor-
gia stations. WRBL Columbus is origi-
nating station. Special events staff of
WATL Atlanta handles games.

UTAH Oil Refining Co., Salt Lake Clty.
has started Wednesday evening half-
hour ‘“‘Memorable Melodies” on KSL
Salt Lake City. Contract for 52 weeks
placed by Gillham Adv., Salt Lake City.

ALLSTATE INSURANCE Co., Chicago,
began sponsorship Oct. 8 of a spot cam-

Hon. Thomas Connolly
Columbia Broadcasling Syslem
New York City

Dear Tom:

They tell me you’re promotion boss for
CBS, so I thought yow'd be interested
in gomething I
ran across the
other might
while 1 was
Sweeping out
our Promotion
office here at
WCHS. John-
ny Sinclair
w ho enlisted
the day after
Pearl Harbor
is back on the
job, and  he
and Margaret
Frakine are
really cooking
things up for
vromotion of
the CBS ‘‘Big-
aest Show in
Town’. These
tiwo are 80 £n-
thused they're
even asgking
sponsors of lo-
cal shows,
salesmen and
talent for part
of their show
time to pro-
duce special
promotion-
al programs
.. .yeasir, Tom
you've practi-
cally got a
branch office here in Charleston, W. Va.
« . . but then, that’s the way that de-
partment produces for everyone . .
they really go all out.

Yrs.,

WCHS

Charleston, W. Va.

DURING mid-period of recent All-Stars
vs Greenbay Packers foothall game in
Chicago, Thomas E. Wilson (1), chair-
man of the board of Wilson Co., and
also of broadcast sponsor, Wilson Sport-
ing Goods Co., chats with Johnny Neb-
lett (r), sports commentator, while
WGN Chicago Producer Morrison Wood
listens in. Game was heard nationally
and broadcast overseas to servicemen.

paign on following 1Illinois stations:
WENR WBBM WLS WGN WMAQ WKRO
WJBC WCBS WTAX WSOY WMBD.
Till forbld contract placed by Ruth-
raufl & Ryan, Chicago.

GENERAL WAX INDUSTRIES, division
of General Shoe Corp.. Nashville
(llquid and paste shoe polishes), has ap-
pointed Ruthrauff & Ryan to handle
advertising, Chicago office of agency is
planning a television show [BROAD-
CASTING, Oct. 1] for Acrobat Shoe
Co., another division of General Shoe.

LUCKY HEART LABS., Memphis
(household insecticide), has appointed
Goldman & Gross, Chicago to handle
advertising. Radio is said to be con-
sidered.

PONY EXPRESS STAGES, Salt Lake
City (transportation), In four-week
campaign ending Oct. 31 is using 24
spots weekly on KPAS Pasadena, Cal.
Gillham Adv., Salt Lake City, has ac-
count. Michigan Bulb Co., Holland.
Mich. (tuiip bulbs), Oct. 1 started five-
weekly quarter '‘Harmony Homestead’
on KPAS for 52 weeks. Agency Is O'Neil.
Larson & McMahon, Chicago.

CHICAGO TITLE & TRUST Co., new
to radlo, begins sponsorship Oct. 17 of
the Chlcago Symphony Orchestra on
WCFL Chicago. To be heard Wednes-
day 8-9 p.m. (CST), program is expected
to continue untii midsummer, accord-
ing to sponsor’s agency, Earle Ludgin &
Co., Chicago. Orchestra s represented
by W. Biggie Levin Co., Chicago. Pro-
gram will be used to advertise guar-
anty divislon of the business.

HAROLD PROSKEY has resigned from
Lehn & Fink Products Corp., New York.
to join Michigan Chemical Corp., St.
Louis, as director of sales and adver-
tising for New York headquarters. to
be opened soon.

FOSTER-MILBURN Co., Buffalo. N. Y.
(Doane’s Pills), has started sponsorship
of “"Chicago. U. S. A.” over WENR Chi-
cago effective October 15 in Monday-
Wednesday-Friday 9:45-10 p.m. (CST)
period. John Bryson wire-records inter-
views with Chicago people. Contract
glaced through Street & Finney, New
ork.
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TOBACCO NET NAMES

NEW SALES MANAGER

PHILIP F. WHITTEN of New
York City, account executive of
Mutual Broadcasting System since
1944, joined Tobacco Network Inc.,
Raleigh, N. C,,
QOct. 1 as general
sales manager, ac~
cording to Louis
N. Howard, presi-
dent of the reg-
ional network.
Mr. Whitten, a
graduate of Am-
herst College,
Mass., joined CBS
Mr. Whitien as accouni execu-
tive in 1930, leav-
ing three years later to becomse
sales manager of WINS New York.
He later took a similar post with
WHN New York and then opened
his own advertising agency in New
York in 1937. He re-entered the
network business in 1942 as ae-
count executive of Blue Network.
He will make his headguarters
at Tobacco Network’s central of-
fice, Odd Fellows Brilding, Raleigh.
The network has stafions in
Raleigh, Greenville, Wilson, Fay-
etteville, New Bern, and Goldsboro,
N. C. Anncuncing Mr. Whitien's
appointment, President Howard
said “His ability will prove invalu-
able in servicing our present ac-
counts and securing many im-
portant additional commitments.
We look forward to a new era in
regional advertising.”

COL. JACK HARRIS
RETURNS TO TOKYO

LT, COL. JACK HARRIS, radio
and communications officer on Gen.
MacArthur's staff who has been
in the States on official business
and leave, left Saturday (Oct, 13)
to return to Tokyo, where he is in
charge of Radic Tokyo. Before
leaving Washington Col. Harris
asked that program directors and
station managers still interested
in home-town recordings of boys in
occupied Japan get in touch with
him.

“We are equipped te make any-
thing from 5-minute interviews to
full aguarter-hour programs,” he
said. With 21 studios at Radio
Tokyo and a large staff of service-
men, formerly in radio, Col. Harris
said his section plans to concen~
trate on quality rather than quan-
tity. GI's are providing entertain-
ment for Japanese listeners as well
as our own (roops in the occupied
country, he explained.

Col. Harris requested that bread-
casters interested in continuing
programs from Japan write him air
mail as follows: Lt. Col. Jack
Harris, Public Relations Office, Ad-
vance Echeton, GHQ Army Forces,
Pacific, Tokyo, Japan, care of Post-
master 600, San Francisco, Cal.

EOME ECONOMICS pupils of Okeene.
Qkle., public schools listen twice-week-
1y t¢ Helen Barr horne service program
on WKY Oklahoma ity as part of
class activity. Teacher qulzes class fol-
lowing each program. Flest program of
serles originated f[rom classroom with
Gov. Eerr participating.

: g J‘MI ’

Standard of California Frrige

his famous “Farmer’s Digest”

to reach farmers in Northern

KPO is the station listened to
, W

most H@ﬁj_/: by the most people.
/M_///VQ

FIRST in Northern Calitonia |

SAN FRANCISCO

50,000 watts

Represented by NBC SPOT SALES

B i i S b
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‘THE BEGINNING OF
AADIO IN CHATTANOOGA

5,000 WATTS
DAY AND NIGHT

Chattanooga

PAUL H. RAYMER CO.

NATIONAL REPRESERTATIYE

Farst in C bcztmnooga

5000 WATTS
DAY AND NIGHT

NATIONALLY REPRESENTED BY ALAM J. YOUNG, JKR., INC.
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Pyle Hits Pacific High Spots

WHEN Howard Pyle, program di-
rector of KTAR Phoenix, left Avi-
zona June 1 for a Pacific tour, he
didn't know what he was getting
into. Some of the things he got
into were:

First broadcaster to land at
Atsugi, acompanying 1ith Air-
borne Division; first to reach Yoko-
hama and Yokosuka; among first
corvespondents to reach Tokyo:
witnessed surrender on Missousri
and capitulation of Gen. Yamashita
at Baguio in Northern Luzon,; ac-
companied  Gen. Wainwright's

home-bound party as only corre-
spondent to cover return of hero 1o
Washington.

Five Arvizona Broadcasting Co.
station managers heard his firsi-
hand account of the Pacific tour, as
correspondent for ABC and repre-

senting NBC also. Listening 1o
Pyle (at left) are (! to r), Harold
Ritter, KYCA Prescott; Willard
Shoecraft, KWJB Globe; Dick
Lewis, KTAR and ABC; Ray
Smucker, KYUM Yuma; R. W. Wil-
liams, KVOA. Tucson.

EXECUTIVE DUTIES
CLARIFIED BY RCA

A BASIC organization chart has
been set up to clarify the duties of
the RCA Vietor Division. Accord-
ing to Frank Folsom, exscutive
vice-president, a complete survey
was made with a view to recrganize
the company along product lines.

Chart shows president of RCA
and under him, Mr. Folsem; J. G.
Wilson, operating vice-president;
aceounts and finance, A. Mac-
Gillvray, divector: law, J. H. Me-
Connell, general attorney: public
relations, J. K. West, director for
all institutional advertising; educa-
tion and training, F. H. Kivkpat-
rick, divector; personnel, F. D, Wil-
son, director; manufacturing and
operations, J. A. Milling, director;
engineering, D. F. Schmit, director;
tube division, L. W. Teegarden,
general manger; engineering pro-
ducts division, M. Brunet, general
managet; home instroment divi-
sion, J. B. Elliott, general man-
ager; record division, J. W. Mur-
ray, general manager.

Charles L. Thomson
CHARLES L. THOMSON, 58,
account executive with WDMCA
New York since September 1941,
died at his home in New York
Oct. 7 following a Dbrief illness.
Prior to his affiliation with WMCA,
Mr. Thomson was with the ad-
vertising department of the New
York Sun.

WCAU’S $2,000,000

Radio, Television Center

WCAU BROADCASTING Co. will
erect a radio and television center
in Philadelphia, to be four stories
high, occupy 2,000,000 cubie feet,
and cost $2,000,000.

Dr. Leon Levy, station president,
said it would nof be ready for oe-
cupancy until 1947, George Daub
has been appointed architect and
will announce plans for proposed
site next month. Proposals for
the center were revealed when the
station appealed o the Zoning
Board of Adjustment for permis-
sion to erect a vegulation radio
mast. Structures in the area arve
limited to 245 feet above street.

CBC Farm Meet

PROGRAMS on food and agricul-
ture featured annual confereace of
CRC farm coemmentators at To-
ronte Qet. 1-3. Meetings were pre-
sided over by Harry Bayle, CBC
farm broadeast supervisor. At-
tending were Fergus Mutrie, as-
sistant supervisor, Toronte; Ab
Kemp, national farm broadcast of-
fire, Toronto; W. J. McPherson,
Ontario regional commentator, To-
ronto; T. A, Leach, British Colum-
bia commentator, and Peter Me-
Denald, script writer, Vancouver;
P. W, Whittall and R. G. Knowles,
praitie commentiators, Winnipeg;
Lamont Tilden, commentator, CBM,
Montreal; Eon C. Fraser and Keith
Morrow, commentators, Halifax.

BROADCASTING # Broadcast Advertising



Fulfilling the Tradition of
Collins Quality Leadership

THE 21A is a thoroughly developed 5 kw AM broadcast transmitter,
and an excellent example of characteristically superior Colling
engineering and construction.

Based on sound, well-proved principles of design, the 214 has
heen completely modernized within recent months. New
components of improved design, with longer life and higher safety
factors than were previously available, assure reliable
continuous operation.

The response curve is flat, within + 14 db. from 30 to 10,000
cycles. Reduced power to 1 kw is obtained by instantaneous
lowering of plate voltages, permitting uninterrupted
program transmission,

We will be glad to send you detailed information regarding the
21A, other Collins transmitters, the 12Y remote amplifier, the 122
four channel remote amplifier and Collins high quality studio
equipment. Collins Radio Company, Cedar Rapids, Iowa;

11 West 42nd Street, New York 18, N. Y,
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FOR BROADCAST QUALITY, ITS...

Collins equipment is sold in Canada by
Collins -Fisher, Ltd., Monireal
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The Collins 12Y

Remote Amplifier

A one channel remote amplifier
for unattended operation from

a 115 volt a.c. power source, the
12Y provides the advantages
of quick set-up, small size, light
weight, high Adelity, simple
operation, utmost reliability and
low cost. It is practically hum
free due to the removal of the
isolation transformer, which is
in the power cable.

October 13, 19045 =
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Hic!

ISE the boasht of the Ameri-
can Forshes Network shtaff
at the Reims shiation that
they are the only shtation
operating soberly on top of
9,000,000 bot’ls of Cham-
pagne. Shtudios are over the
Champagne Cellars. What an
asshignment! 3'wonderful.

Radio at Quebec

FOUR radio correspondents have
been accredited by the State Dept.
as news representatives at the first
session of the Food & Agriculiure
Organization of the United Na-
tions, opening Tuesday (Oct. 18)
in Quebec City, Que. They arve:
Richard Harkness, NBC; Marshall
Wells, farm editor, WJR Detroit;
Sterling Fisher, NBC; Dorothy
Lewis, NAB Cootdinator of Lis-
tener Activity.

NEED COLOR TO SELL
FASHIONS BY VIDEO

FASHION industry was urged to
use television as an advertising
medium but was warned that tech-
nical and artistic handicaps must
be overcome before the fashion in-
dustry could expect a visible re-
turn, by Worthington Minor, man-
ager ¢f WCBW-CBS video station,
at a luncheon given by the Fashion
Group Ine., at the Hotel Biltmore,
New York.

He pointed out that the indusiry
should take slowly to promotion
by television until color was more
firmly established. “Critical prob-
lem in televising fashions,” Mr.
Minor maintained, “is color.
Fashions and home furnishings in
gray are robbed of excitement and
appeal and it is extremely difficult
to promote good taste without
color.” However, he assured the
group that considerable progress
had been made with color video.

By the Way, Harry

“THE OUTSIDE world”
must have a terrific faith
in the power of Washington
news coramentators. Joe Me-
Caffrey, CBS Washington
newsman, received these
comments last week from a
reader of his syndicated
newspaper column on veter-
ans: “The next time you talk
to Mr. Truman please tell
him about my son; he will ba
18 in December and I don’t
want him to be drafted, Tell
Harry that the draft should
be cancelled—if no gne is
around tell him that there are
six votes in our famity. Also
I am sure I can get the L—'s
who live next door to vote
for him—there are seven in
their family but I don't think
the grandfather will live un-
tit 1948."

* NO PRIORITY

* IMMEDIATE SHIPMENT

HORIZONTAL
EXTEMSIONM
4 FT. MIN,
B8 FT. MaX,

VERTICAL
S5 FT. MIN.
? FT. MaX.

Y
9\'2 ‘6‘9 .

Canada by

g Manufacturers of George A. Storbird Equipment

Cistribution in

Northorn Flectric
COMPANY, LTD.

fmeﬂfmw
| MICROPHONE BOOMS

ADAPTERS Any of your microphones can be anached easily to
this Boem withoul purchasing additional ftings. No tools are
necessary because all the adaplers are thresded in order thai they
can be serewed together. The fitting attached 10 the clevis on the
end of the boom fits a % x 24 thread which is the thread for all
W. E. Microphones. An adapter for microphones using %% inch
thread; one for 3% x 27; and a hook complete the adaplers nor-

mally supplied.
CASTINGS  All castings,

excepl base and counterweight (cast

iron}, are strong aluminum alloy, aircraft quality heat treated

and Alumilited.

TUBING All tubing 18 gauge aluminum alley finished hy the
Alumilite Process—a hard, oxide coating.

HANDWHEELS

All hand wheels are knurled and polished alumi-

num alloy, 2% inches in diameter. Operated easily. Will turn

CASTERS

Casters,

withoul muscle sirain or injury to your hands.
Three inch double ball bearing, rubber tired Darnell

COLOR All castings platinum gray. Baked enamel.

GUARANTEE

Workmanship and materials fully guaranieed.

MELETRON LORPORRTION

950 NORTH HIGHLAND AVENUE,

Page 80 e October 15, 1345

LOS ANGELES 38, CALIFORNIA

BROADCASTING =

FMBLNAB Merger
Opposed by WABF

Hirschmann Says FM Growth
Needs Separate Organization

PROTEST against "any design
which will aim at the corlescence of
the FMBI with the National Asso-
ciation of Broadcasters” is voiced
by I A. Hirschmenn of WABF
New York (FM) in a letter to
FMBI, a ¢opy of which he sent {o
the FCC.

“The interest in the expeditioua
development of frequency modula-
tion calls for a separate organiza-
tion which represents the FM
operators and which will employ
ah aggressive program to concen-
trate on the development of the
field of FM,” Mr. Hirschmann de-
clared.

He said his opposition to uniting
with NWAB, which he submitted in
the name of WARBF, “is not said in
any way in derogation of the NAB.”

However, he said, NAB “to date
has functioned as the mouthpiece
for amplitude modulation broad-
casts.” He questioned whether
NAB “would reconvert itself over-
night and become a powerful factor
in the furtherance of FM as an
acknowledged improvement over
the AM field.”

He said FM “can not at this time
afford to throw its lot with any
other broadeasting association. It
will make progress in direct raiio
to its ability to fight its way
through to a full recognition by the
public of its acknowledged superior
service. Any confusion of this is-
sue among the broadcasters or the
public will be a disservice to the art
of broadeasting in the long run.”

His letter to MBI noted that a
commiittee is “‘now studying the
question of amalgamating in some
form™ and has been authorized to
consider the “fostering of FMBI's
policy through a single trade asso-
ciation,”

FMBI Meeting Oct. 19

MEETING of Frequency Modula-
tion Broadeasters Inc. board of di-
rectors will be held at $:30 am.
Oct. 19 at Ambassador East Hotel,
Chicago, instead of Oct. 20 as orig-
inally scheduled. Principal topic
will he a proposal submitted by
NAB for a merging of the two
trade associations [BROADCASTING,
Oct. 8]. Under this plan NAB
would have an integral FM depart-
ment. FMBI is interested in con-
tinuing the fight for more channels
under 100 me¢ and NAB's promise
on this battle may be deciding fac-
tor in FMBI's decision.

RCA Magazine to S. A.

RCA International Division is pub-
hishing a Spanish language maga-
zine Radio Mundial the first issue
of which is now being distributed
throughout Latin America. Quar-
terly publication is designed for
Spanish-speaking people interested
in broadecasting, radic communica-
tions and allied activities.

Broadcast Advertising



More than two years ago, an engineer of the
Laboratories visited {7.S.8. Boise, returned with
a mysterious box which went into the Labora-
tories’ vault. Now, victory opens the box and
discloses a special kind of electron tube called
a magnetron. It was part of a Radar which fur-
nished data to aim U.S8.8. Boige’s guns during
the night action off Savo Island on October
11-12, 1942. Because of the high frequency gen-
erated by this magnetron, the Radar was not
detected by the enemy and the action was @
complete surprise. 8ix Japanese warships were
sent to the bottom of the sea.

This magnetron is a symbol of the Laboratories’
enormous war program. Halfl of it was devoted

\

VICTORY REVEALS A MYSTERY

to Radar, the other half gave birth to radio
transmitters and receivers, sonar apparatus for
the Navy, loudspenker systems for ships and
beach-heads, fre-control apparatus for anti-
aireraft artillery. Coming months will unfold
the story of these and many other contribu-
tions of the Laboratories to the victory of our
arms.

Bell Telephone Laboratories’ war work began
before the war; until now, it claimed practically
all our attention. With victory, we will go back
to our regular job—helping to bring you the
world’s finest telephone service.

BELL TELEPHONE LABORATORIES

Exploting and inventing, devlsing ond perfecling, for continuad Iimprovements ond ecenomies in Ielaphone service,
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McCollough
{Continued from poage 10)

tirely unnecessary were it not for
the fact that judicious inquiry
abroad brought to light the infor-
mation that in all probability and
at what was considered to be the
right time, radio broadcasting as
such in Germany, and inferentially
in Italy, would be handed hack to
the then government in power. In
heaven’s name, why? Did not ra-
dio previously exist in those coun-
tries on a similar basis and look
what a couple of crack-pots (Hit-
ler and DMussolini} did with it?
What assurance do we have that
the same thing will not happen
again, if we set up a condition of
similar circumstances?

Five will get you ten from prac-
tically any American Army officer
abroad that history will repeat it-
self reasonably soon unless some
fairly precautionary wmoves are
made at this time and the whole
European situation monitored for
the long pull.

Where is there a better place to
start than with the proper use and
distribution of radio facilities?

Can you conceive of a belter way
to purchase insurance against a
repetition of the tragedy we have
just gone through than to stavi by
introducing “free enterprise” into
radio broadeasting in the countries
we now gecupy abroad? Why can-
not radio be placed in the hands of
those other than the government

when we are ready to turn the fa-
cilities back to the people? Radie
certainly could not end up again in
any worse shape or in less trust-
worthy hands than it had been up
to V-E Day. Is “free enterprise”
radio not to be considered? Could
not the American Army in their
zones of influence se¢reen out
encugh worthy Germans and Ital-
ians to make a real fry?

Suggestions for Germany

Undet the present system it is
practically impossible to get any
real paeticipation from the Ger-
man people in radio broadeasting.
However, if the operation of low-
powered stations in a nomber of
coramunities were placed in the
hands of responsible German peo-
ple, a different story might soon
exist.

Once the German people realized
the project was on the level, they
would be eager to participate and
henre learn to guard their free-
dom of speech which they have
long since lost and which may now
be lost to them forvever, unless we
do something about it. Until free-
dom of speech becomes a real and
tiving thing in Germany, there ap-
pears to be little hope of lasting
peace in central Europe.

Allowing for a normal amount of
ingenuity, initiative, and competi-
tion, free enterprise broadeasting,
which is simply another name for
free speech, should become so good
and be such a novelty in Europe

When you
think of

everything else.

-

CHEVROLET

OAKLAND

For the Chevrolet Division of Geaerzl Mocors
has, not one, but #we big facrories within the
city limits of Qakland, respectively 534 and 7%
air-line miles from the KROW swdios. So,
when you think of Chevrolet on the Pacific
Coast, you think of Qakland, and of—

KROW

And when you think of KROW you think of
the thousands of Chevroler workers, complet-
ing thousands of new cars for the hundreds of
thousands of Qakland area citizens who have
the money to spend on auctomobiles—aand

Radio Stotlon KROW, Phillp G. Lasky, Gan. Mgr.
19th Street at Broadway, Ookland 12, Callfornla

¥nea

Radlo Advertising Co.

Natiomal Sales
Representatives
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Stamina at 80

SHE COULD HAVE had a
free ticket to “Laffing Room
Only” but Mrs. Catherine
Olsen, of Fort Wayne, Ind,
80-year-old mother of Ole
(Mzen of Olsen & Johnson,
said she’d much rather see a
broadcast of the WLS Na-
tional PBarn Dance, thank
you. WLS arranged for her
not only to see the program
but to be its guest of honor
on the Qctober 6 broadeast.
With her son as dancing
partner, she joined in dancing
a quadrille with members of
the cast and it was Ole, not
his mother, who had to drop
out from exhaustion!

that it might easily draw other
countries along similar paths.

Listener pressure has tipped
many a radio scale. If it did, a lot
of pushing around over there would
stop and it would most certainly
become considerably less expensive
in many ways for the United States
every twenty-five years or so. Space
does not permit a full discussion
of all sides of this subject at this
time, but almost anyone returning
from Europe today will tell you
that they have a feeling that a
bigger blow-off than any thus far
is in the offing over there unless
something permanent is done to
restore the inherent rights of the
every-day man on the sireets. The
installation of the “Awmerican sys-
tem of broadeasting” would cer-
tainly help.

P. 8. The trip was a real educa-
tion in more ways than one. Col
Ed. Kirby is the acme of efficiency.
The Army and all the guys in it
are tops for my money. Justin
Miller will wear well in the broad-
casting indastry. I left home hav-
ing four blood brothers and now [
figure I have 15 more of some va-
riety or other., We certainly all
started and finished together.
Speaking of home, it certainly
looked good and, as of today, the
“American system of hroadeasting”
looks even better.

NBC

Station For
WINSTON-SALEM
GREENSBORO
& HIGH POINT

*®
5008 WATTS

K= pr ou aminisx m
HEATRLEY - REED 10,
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“%° THOUSANDS OF TESTIMONIALS

Thousands of testimonials are in the files at Hallicrafters. They are from members
of the armed services all over the world. They tell how Hallicrafters-built com-
munications equipment has performed dependably and brilliantly on all the
battle fronts of the world. Many of these letters are signed by licensed amateurs
who include their call letters with their signatures. A high percentage of the let-
ters conclude with sentiments like these —we quote: “If a rig can take it like the
HT-9 took it in the Australian jungles, it's the rig for my shack after the war'". . .
“‘When | buy my communications equipment it will be Hallicrafters™. . .""After
we have won this war and | can get a ham ticket there will not be the slightest
doubt as to the equipment | will use . . . it will be Hallicrafters™™. . ."'Meeting
Hallicrafters gear in the service was like seeing someone from home . . . | used
to have one of your receivers at W7FNJ . . . hope to have more after the war”’
..."being an old ham myself | know what went into the 299 . . "’ Thus does the
voice of the amateur come pouring into Hallicrafters headquarters, providing
information, guidance and further inspiration to Hallicrafters engineers. Ama-
. teurs will find in Hallicrafters peacetime output just the equipment they need —
BUY A VICTORY BOND TODAY! refined and developed in the fire of war and continuing to live up to the well
earned reputation as ‘“‘the radio man’s radio.”

hallicrafters ranio

THE HALLICRAFTERS CO., MANUFACTURERS OF RADIO AND ELECTRONIC EQUIPMENT, CHICAGO 16, U. S. A.
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LOWER
COST

Getting that F.-M Antanna
up high nol only means moras
efficient area coverage—but
it also means lower coshs.
Doubling the height of tho
antenna above ground is
equivalent 1o squaring the
transmitter power. Thus, a
250 watt traasmilter with »
200 foot tower would equal
e 1000 watt transmiter with
s 100 foot tower. That is
real economy—both in ini-
tial transmitter cost and in
power.

2 Wincharger Products will
help you get better FM
Broadeasting at lower costs:
{1] A sturdy, econemical
Wincharger Tower ta get
your antenna high. {2) An
efficient, low cost Wincharg.-
er £ Antenna. For full jn-
formation wrile or wire us.

WINCHARGER CORP. SIOUX CTTY, [0WA
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ATOMIC BROADCASTS
KRNT Makes Recordings in
New Mexico Desert

FIRST BROADCASTS recorded
at the crater in New Mexico caused
by the first atomic bomb have heen
aired by KRNT Des Moines and
fed to the American network.

Seeking an idea to give a special
“kicker” to the Victory Loan
Drive  beginning this  month,
George Cremeens, XRNT special
evenis director, and the station
management hit upon the idea of
recorded hbroadcasts from the
crater and follow-up of auections
of jewelry made from the glazed
sands. War Dept. torned down the
jewelry idea but approved the
broadcasts.

Cremeens flew te the Oscura
basin in New Mexico, recorded
four programs on a wire recorder,
returned to Des Moines and did
his shows, American requested
them for a coast-to-coast network,
Associated Press and the Des
Moines newspapers cartied stories
and pre-broadecast announcements
stirred  interest among lowa
listeners. Phil Hoffman, Cowles
Broadeasting Co. vice-president who
approved the atomic crater junket,
places strong emphasis on public
service special events.

CJICA Edmonton is remodelling and
acoustically treatlng three of Lts studios
andgd two control rooms as part of recopn-
struction program.

AT ATOMIC BOMEB experiment
site  George Cremeens (striped
sweater), special events director of
KRNT Des Moines, interviews Dr.
K. T. Bainbridge and Capt. C. L.
Rutherford, Oskaloosa, Ta., lowa
CAP wing commander.

Auto-lite Shifts

BERLIN, Tokyo and Hollywood
were linked together Oci. Sth
via shortwave duving Everylhing
for the Boys, sponsored by Eleciric
Auto-lite Co., Tuesday 7:30-8 p.m.
on NBC. A South Carolina service
man in Japan, & Brooklyn GI in
Germany and Dick Haymes and
Helen Forrest in Hollywood parti-
cipated, Newly titled The Dick
Haymes show, program dropped
overseas-pickup-format and moved
to CBS Qct. 13, Saturday 8-8:30
p.m. Agency is Ruthrauff & Ryan,
New York and Hollywood.
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116 5. Michigan Ave,

GALLET- GALGO - SEGURITY
TIMERS

Send for catalog showing complete line
suifable for radio work

No Priority Necessary

M. J. STILLMAN CO., INC.

Established 1974

STOP

WATCHES
Now
Available

FROM STOCK

Chicage 3, Il
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Tulsa
{Continued from page 28)

dandy idea. Small towns and rurai
folk, who feel that they are living
in the hack waters of the larger and
more prosperous cities, get a chance
o compare their good points and
bad; they may profit by listening
to each other’s broadeasts and pick
up an jdea for home betterment,
or for being grateful and apprecia-
tive for their own advantages. . . .
There's something inspirational
about these small towns.”

“We feel,” said the Claremore
Progresgs, “that this was one of the
finest pieces of publicity that this
community has ever received. . . .”

Basic to the philosophy of Xen
Miller is the conviction that there's
lots of room in radio for thoroughly
spontaneous programs, unscripted
and unrehearsed.

He has some notions too, about
appropriate subject matter. He
feels that there is a paucity of pro-
grams dealing with the unspectacu-
lay everyday experiences and prob-
lems of the unspectacular common
man and his wife and kids.

He limits participants to six. He
strives for the greatest possible
diversity of interests and opinions.
A typical group on Main Slreet
Speaks will include the mayer, a
teacher, the president of the cham-
ber of commerce, 8 farmer, a rep-
1esentative of the community’s prin-
cipal industry, and perhaps a plain
taxpayer.

They chat for half an hour. Ken
Miller has learned from experience
that excessive preliminaries vitiate
spontaneity. He doesn’t want them
to get “talked out”. The signal is
given and the recording begins.
From mental notes made during
the preliminary conversation, Mog-
erator Miller leads his friends
through a highly informal, utterly
unrehearsed half-hour and Main
Street Speaks.

ESPERANTC, unlversal language, will
penefit shortwave radlo by making It
possible for world lsteners to uader-
stand immediately what s belng sald,
according to Dorls Tappan Connor.
co-director of Pan-american Interlan-
Buage Assoc., who, wlth &. Alan Con-
nor, director of the Internaclonszl Lan-
guage Institute, New York, conducts a
course In Esperanto on WARBP (FM ata-
tlon} New York, Friday, 7:10 p.m.

_ is “Listened-To

Most® in

79 of lowa’s 99

Counties!

(in 80 countios, nighttime)

50,000 Watts - Des Moines

Free & Petera, Represpntatives
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Celler

(Continued from page 16)

measure, Rep., Celler’s statement
denjed he had any intention of
fostering Government “ownership”.

“It most certainly is not my pur-
pose to advocate in any way Gov-
ernment ownership of radio,” he
stated. “I want no truck with such
Government ownership. The best
example of such Government
ownership is the British Broadcast-
ing Company (sic) and American
radio most emphatically does not
suffer by comparison.”

Private Operation

He declared the “sprightliness,
the ingenuity, the variety and in-
ventiveness of American broad-
casts cannot be matched by BBC.”
Rep. Celler expressed a firm con-
viction that radio operation ‘“be-
longs in private industry” but that
“private operation must be cog-
nizant of its failings and help in
remedying them.”

He paid tribute to the “various
chains and other independent sta-
tions,” saying “They have made
excellent progress, but I am sure
the operators themselves will be
the first to deny that they have
reached the ultimate in the im-
proving of radio broadcast.”

Both radio and the public, said
Rep. Celler, “can profit from the
passage of the bill I have offered.”

Chairinan Porter in August ac-
knowledged receipt of Rep. Celler’s
letter, which outlined the congress-
man’s demands. When the Crosley-
Avco decision was handed down,
Mr. Porter sent Rep. Celler copies
of the majority and dissenting
opinions.

Text of the Celler Bill follows:

A BILL

To amend the Communications Act
of 1934, as amended.

1. Amend Section 307(d) of the Com-
munlcations Act of 1934, as amended,
by adding at the end thereof the follow-
ing:

“Before flling any application for re-
newal of a broadcast statlon license, a
licensee shall cause to be published at
least three times, {n a dally newspaper
of general circulation published in the
community In which such statlon is
licensed, a display advertisement In
such form as the Commission shall pre-
scribe, setting forth his intentlon to
file a renewal application, the date on
which the existing license expires, and
a statement in the form prescribed by
the Commission that others seeking
the same channel must file application
before that date in order to receive
competitive consideration, and that
anyone desiring to oppose the renewal
must file his reasons with the Commis-
sion In writing at least thirty days be-
fore such date.”

2. Amend Section 3 of the Communi-
cations Act of 1934, as amended, by
adding at the end thereof a new sub-
section, as follows:

“(bb) With respect to broadcast mat-
ters, ‘public interest’ Includes the in-
terest of all listeners within the serv-
ice area of the broadcast station or sta-
tions concerned; and no finding of
‘public interest’ shall be made in any
broadcast matter unless the Commis-
sion finds that excessive use of the sta-
tion has not been made and will not
be made for commercial advertising
purposes,”

3. Repeal subsection (c) of Section
307 of the Communications Act of 1934,
and insert in lieu thereof a new sub-
section (c), as follows:

*(c) The Commlssion shall flx per-
centages of time (commonly known &s
sustaining time) to be allocated dur-
ing each part of the broadcast day by
each class of broadcast statlons or by
each broadcast station, without charge,
for particular types or Kkinds of non-
profit radio programs or for particular

BROADCASTING o

ETHRIDGE IS NAMED
TO POST IN BALKANS

MARK ETHRIDGE, vice-president
and publisher of the Louisville
Cowrier-Journal and Times and
general manager of WHAS, was
scheduled to ar-
rive in Washing-
ton today (Oct.
15) to accept ap-
pointment as spe-
cial envoy to
study conditions
in the Balkans.
His appointment
W as announced
last week by Sec-
retary of State
Byrnes.

After conferences at the State
Dept. Mr. Ethridge will leave for
his assignment. He will formulate
recommendations to  Secretary
Byrnes for the future of the Bal-
kan States. A former NAB presi-
dent, Mr. Ethridge was named
in early 1941 by the late President
Roosevelt to study radio with a
view of recommending a national
policy to the White House.

Mr. Ethridge

CJCH to 5 kw

CJCH Halifax is to increase power
next spring from present 1 kw to
5 kw, having obtained permission
from Dept. of Transport.

FCC to Issue Permits

For Radar Navigation

LIMITED number of experimental
licenses for radar navigational de-
vices will be issued under FCC
policy announced Oct. 11. Policy
covers only experimental Class 2
stations where it is clear facilities
will be used to obtain data on
needs of radar navigational serv-
ice and aid in formulating regu-
lations.

No licenses have yet been issued
except for wartime experimental
activities of the Government. Sev-
eral bands above 25 mec are avail-
able for radio aids to navigation
under the FCC’s allocation. Spe-
cific radar channels have not yet

been designated nor have rules
been promulgated. FCC makes
clear that expenditures are in-

curred at risk of allocation changes.

types or kinds of non-profit activitles;
and such percentages of sustaining
time shall be set forth as conditions
of operation in each broadcast station
license.”

4. Amend Section 303 by adding at
the end thereof, a new subsection (s),
as follows:

"(s) Prescribe the form of any and
all accounts, records and memoranda
to be kept by broadcast stations. Any
and all financial reports filed with the
Commission shall be open for public
inspection.”

5. Amend subsectlon (b) of Section
310 of the Communications Act of 1934,
as amended, by adding at the end
thereof the following:

“No transfer or assignment shall be
approved in which the total considera-
tlon to be paid for broadcast property,
tangible and intangible, exceeds the
falr value of such property; Provided,
that such fair value shall not exceed
double the depreciated cost value of
the tangible broadcast property trans-
ferred or assigned.”

Broadcast Advertising

BIG EARS

.

\
ON LITTLE PITCHERS MEAN

BIG AUDIENCES oN KCMO

Of five children's programs listed as favorites in a recent poll
of listening habits in Kansas City schools, KCMO carries four.
First, second, third and fifth choice went to children’s programs
on KCMO. That's a case where little pitchers have
big ears and that means big audiences. If you have a product
that calls for widespread recognition among youngsters,
KCMO can and will reach them for you.

An important segment of daytime radio over KCMO,
these children’s programs point to a trend that's becoming
more pronounced daily: KCMO, backed by availabilities
and low cost per radio home, is the daytime radio buy in
the greater Kansas City market. A call at your nearest

John E. Pearson office will deliver KCMO daytime availabilities.

Represented by
JOHN E. PEARSON
CHICAGO

NEW YORK
KANSAS CITY

a000
WATTS

Basic Station
AMERICAN Broadcasting Co.
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ILGWU
Continued from page 20)

sand:. to see and hear, by merely
turning a dial, where formerly only
hundreds (after paying an admis-
sion »rice) could see and hear. FM
will be one of the media which will
enable the widest dissemination of
culture, education, and art. . . .

“FM gives radio broadeasting the
great opportunity to become the
local town meeting hall, the local
musical hall, the local drama cen-
ter. It will permit the ILGW affili-
ates to give to the community at
large what formerly was confined
to the members. The moral and
financial aid of the ILGW will be
at the disposal of the local appli-
cants which will be the licensees
and have control over station pol-
icy. These local groups will do an
outstanding job in public service
programming. . . .”

The Union informed the Com-
missiom it “will not attempt to see
how :nuch money it can net” from
the operations, that it “knows and
will honor the fact that the prin-
cipal commodity it will use as a
licensee are the air wages, which
are a public commodity, owned by
its listeners”, and that it will nse
these air waves “for the primary

purpose of bettering the lives of
its listeners.”

As an illustration of the program
structure proposed for the various
stations, the union exhikited the
schedule tentatively planned for
Chattanooga. Public service pro-
grams would include eclassical,
semi-classical and folk, and dance
music; hourly news bulletins, four
15-minute, and six 5-minute news
programs daily; local forum; re-
ligions programs; gifted musie
student recitals,

The station’s daily schedule would
include a program on health (live
or transcribed); market reports;
5-minute calendar of events; munic-
ipal activities; school activities
(emphasizing high school and adulg
education); hoine economics and
child care; cultural discussion.
Weekly programs would include
local dramatice offerings; local band
music; youth citizenship program;
local sports news; stories and
plays for children.

The principal idea of the project,
the union stated, “is to build a
close tie-up between cach station
and our union organization in the
locality primarily responsible for
its success and all civie and educa-
tional elements in that community.

N

... this little station
gives your message

IN THIS IMPORTANT BUYING LAKE AREA!

To more than 500,000 listeners in Northeastern Wisconsin and
Upper Michigan, WMAM is the only station clearly audible at
all times — a singular situation for which we thank ground
mineralization. Located at 570 on the dial, WMAM delivers
virtually 5000 watt coverage at 250 wartt rates! A complete
report with Hooper Surveys will give you further information

on the “litle station with the big wal-

G
/
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! lop.” Send foritand complete information.

WM A M Marinette, Wis.

BRANCH STUD1OS) fron M{,, Mick,. 8 Sturgeon Bay, Wis,

"‘ JOSIPH MACKIN: General Manager
Natignal Representatives; Howard A. Wilson Co.
\ Chicago ® New York ¢ San Franclsco ¢ Hollywood

Policies of Networks Differ
On Sponsoring Labor Series

A VARIETY of network attitudes
toward labor wunicns as program
sponsors was discovered by BROAD-
CASTINC last week when it quer-
ried CBS, Mutual and NBC on the
subject, following announcement of
American that it had sold time to
the C10 for a series of four broad-
casts on its network.

American has decided that it
will sell time to unions for discus-
sions of controversial issues. NBC

and CES do not sell time for such

discussions. Mutual has adopted no
overall policy but will determine
any requests from a union for the
purchase of time on its individual
merits.

Devoted to public issues relating
to labor, with Philip Murray, CIO
president, introducing guest speak-
ers, the series on American will be
broadeast on alternate Mondays,
beginning Oect. 15. First broadeast
will be 10:15-10:30 p.m., other
three at 10-10:15 p.m.

In announcing sale of time for
the discussion of controversial is-
sues, Mark Woods, president of
American, said: “We believe it is
in keeping with the Federal Com-
municalions Act, as interpreted by
the FCC, to sell time to labor
unions. American proposes to con-
tinne to exercise its managerial
discretion to insure well-rounded
discussions of public affairs, both
on a commercial and sustaining
basis.”

CBS Policy

CBS stated that it will “continue
its policy of equal treatment with
no diserimination among advertis-
ers and prospective advertisers on
the network. Each advertiser will
be expected to present programs of
interest to the listening awdience,
to confine his commercial message
to 10¢% of the time of evening pro-
grams and 15% of daytime pro-
grams, and to refrain from using
his time on the air for the propa-
gation of his views on controversial
public questions.

“Columbia has made available
and will continue to make avail-
able, without charge, time on the
air for bringing to the radic audi-
ence discussions of public ques-
tions, and believes that only by
refusing to accept money for this
public service is it possible to pre-
sent balanced discussions of publie
issues by leading spokesmen.”

Mutual said that if a union were
toc approach it with a good pro-
gram that seemed to be of general
interest to the listening public there
seems to be no reason that it should
not be accepted. The network has
no hard and fast rules regarding
the matter, it was said, and each
case will be considered on its indi-
vidual merits as it arises.

“It is not NBC’s policy at present
to sell time to wnions for the dis-
cussion of controversial issues on
the air,” the network said. “It has
leng been NBC’s policy to grant

BROADCASTING «

free time to unions for the discus-
sion of such issues as they may
wish to bring before the public.
Equal free time is granted to those
with other viewpoints. This concur-
rently is being done on the Awmerica
United program which is being car-
ried by more than twe-thirds of
the stations on the NBC network
and on which the two major labor
unions share time with farm and
commerce groups.”

American and Electronic Corp.
of America last week gave expla-
nations of the Nov, 30 termination
of the broadeasts of William S.
Gailmor on WJZ New York, key
station of American under Elee-
tronic Corp. sponsorship, following
the exclusive announcement of the
break in the Oct. 8 BROADCASTING.

Network announced that a new
series, News ¢of Tomorrow, featur-
ing foreign correspondents around
the globe, will go into the 11-11:15
p-m. period on the network, seven
nights a week, starting Deec, 3.
Program will include five minutes
of local news broadeast by individ-
ual stations followed by ten min-
utes of features and commentary,
chiefly from overseas. In New York
the new program will replace the
Gailmor broadcasts, the network
said, following termination Nov. 30
of the one-year contract hetween
Electronics Corp. and WJZ for the
five-a-week commentaries.

Company stated it had been
“carefully considering our future
advertising plans” and has “reached
the conclusion that the large and
loyal audience of Mr. William 5.
Gailmor could be more effectively
and economically reached in the
New York area through another
outlet.” Statement added that “the
action of WJZ anticipated our
movement to another outlet” and
that negotiations for satisfactory
time are now being concluded, with
a definite announcement imminent.

TOTAL WAR OUTPUT
EXCEEDS 10 BILLIONS

TOTAL production of electronie
and communication equipment in
the five war years was §10,659,-
000,000, according to WPB Chair-
man J. A. Krug, reporting QOct. 9
on “Wartime Achievements and the
Reconversion Qutlook.”

Mr. Krug reviewed technological
progress during the war, mncluding
spectacular radar achievements,
and the tremendous development of
the electronics industry in process,
control and inspection operations,
Electronic and communication pro-
duction increased 70 timmes between
1940 and 1944, Mr. Krug said, ris-
ing from $25,000,000 in the last
haif of 1940 to $3,700,000,000 in
1944,

Of the total output during the
war years, $4,433,000,000 was ra-
dio, $3,719,000,000 radar and
$2,507,000,000 other communica-
tion equipment,

Broadcast Advertising
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lanta, Ga., 550 ke, 1 kw, 5 kw LS U
DA-N.

Jose Ramon Quinoncs, San Juan, P.
R., 680 ke, 10 kw, U.

KXRO Inc., Aberdeen, Wash., €50
k¢, CP to change freq. from 1340 to
650 kc, Inc, pwr from 250 w to | kw,
new trans and new vert ant. change
trans loca.

WHIS Daily Telegraph Printing Com-
pany, Bluefield, W. Ya., 1440 kc, CP to
Inc. pwr [rom 1 kw day and 300 w
night to 5 kw day and nlght, new
{.ram; and D A [or night use. chg trans
oca.

Syracusc B/C Corporation, Syracuse,
N. Y., 1260 k¢, 5 kw, U. DA-N.

WHKK United B/C Co.,, Akron, Ohio,
640 kc, none glven, mod llcense Lo
change hours of op from L-KFI to
8. H. (Daily until 11:00 p.m., EST).

WGBS The Fort Industry Co., Miamli,
Fla., 710 k¢, CP to inc. pwr from 10 kw
to 50 %xw, lnst. new tra, change In
D. A. for day and nlght use and chg
trans loc.

Yirginia-Carolina B/C Corp., Danville,
VYa., 1250 k¢, 1 kw 5 kw-LS, U, DA-N.

Diamond State  Broadcast Corp.,
Dover, Dcl.,, 1340 kc, 250 w, U.
WLAP American B,/C Corp., Lexing-

ton, Ky., 630 k¢, CP to change freq.
from 1450 to 630 k¢ inc. pwr from 250
w day and nlght to 5 xw day and 1 xw
night, Ilnst. new trans and D. A. for
day and night use.

WFLA The Tribune Co.,, Tampsa, Fla,,
270 ke, OF to make change in D. A, for

night use,
Mitchell G. Meyers, Ruben E. Aron-
heim, Milton ¥H. DMeyers, Waterbury,

Conn., 1240 k¢, 250 w, U.

Charleston B/C Co., Charleston, 8. C.,
1450 k¢, 250 w, U.

Crescent Broadcast Corp, Shenan-
doah, Pa., 580 k¢, 1 kw, Daytime,

Beaver County Broadcasting Corp,
Beaver Falls, Pa., 1360 k¢, 5 kw, U DA,

KWHN Broadcasting Co. Inc., Fort
Smith, Ark., 1320 k¢, 1 xw 5§ Ew-L3, U
DA-N.

Medford Printing Co., Medford, Ore-
gon, 1230 kc, 250 w, U.

WJHP The Metropolitan Co,, Jack-
sonville, Fla., 1320 k¢, CP to ine. pwr
from 250 w to 3 kw lnst. new trans.
and D. A, for nlght use. change trans-
mltter loca.

WLOX Broadcasting Co., Blloxi, Miss.,
1490 ke, 250 w, U,

H. C. Winslow, Meadvilie, 1490
ke, 250 w, U.

WWRL Long Island Broadcasting
Corp., Woodside, N. Y., 1600 k¢, CP to
inc, pwr from 250 W t0 5 kw inst. new
transmlitter and D, A for day and
night use, change trans loca.

WLEU Broadcasting Corp., Erie, Pa.,
1260 k¢, CP to change freg. from 1450
to 1260 ke, lnc, pwr from 250 w day
and nlght to 5 xw day and 1 kw night.
inst, new trans and D. A. for night use.
chanpge trans loca.

WDAC Allen T. Simmons, Tallmadge,
Ohip, 1220 k¢, CP to chge [req. from
1350 to 1220 k¢, Inc. pwr from 5 kw to
50 kw, Ilnst. new trans and D. A. for
day and night use, chg trans loca.

The Berkshlre B/C Corp., Danbury,
Conn., 1490 kc, 250 w U.

Chronicle Publishing Co. Inc., Marlon,
Ind., 1230 ke, 250 w U.

valdosta B/C Ceo., Valdosta, Ga., 850
ke, 1 kw 5 kw-LS, U, DA-N,

WEAU, Central B/C Co., Eau Clalre,
Wisc., 790 k¢, CP to inc. pwr from 5 kw
day and 1 kw night to 5 kw day and
nlgnt and change in DA for night use.

WHLS Harmon LeRoy Stevens and
Herman Leltoy Stevens, d/b as Port
Huron B,/C Co., Port Huron, Mich, 560
ke, CP to change freq. from 1450 to 560
ke, lne. pwr from 250 w to 1 kKw, change
trans equlp and inst. DA nlght use.

The Augusta Chronicle Broadcasiing
Co., Augusta, Ga., 1340 xc¢, 250 w, U.

Syndicate Theatres Inc.,, Columbus,
Ind., 1130 k¢, 500 w, Daytlme,

Telegram Publishing Ce., Salt Lake
City, Gtah, 1490 ke, 250 w, U.

WAGE Inc., Syracuse, N. Y., 620 kc,
CP to inec. pwr from 1 kw to 5 kw.

Pa.,

inst. new trans and change DA [or
night use.
The Chesapeake Radio Corp., An-

napells, Md., 1440 k¢, 100 w 25Q w-L5 U.

Sidney H. Bllss, tr/as Beloit Broad-
casting Co., Belolt, Wisc,, 1490 k¢, 100 w.
u

Vermont Broadcasting Corp., Burling-
ton, Vt., 1230 ke, 250 w, U.

KF¥S5 Oscar C. Hirsch, tr/as Ilirsch
Baltery and Radlo Co., Cape Girardeau,
Mo., 960 ke, CP to change freq. from
1400 to 960 ke, 1ne, pwr {from 250 w to
1 kw, inst. new trans and D. A, night,
change trans loca.

Chambversburg Brdg. Co., Chambers-
burg, Pa., 800 ke, 1 kw, Daytime.

KFXM J. C, Lee and E. W. Lee, San
Bernardino, Calif.,, 590 k¢, 1 kw, CP to
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cnange ireq. [rom 1240 to 590 ke, lnc.
pwr from 250 w to 1 kw, Inst. new ¢
end DA nlght, ch trans loca.

WFMJ The WFMJ Broadcasting Co.,
Youngstown, Ohio, 1280 ke, 5 kw, CP
to change f(req. from 1450 to 138} ke,
inc, pow. 250 to 3 kw, lnst. new trans
and DA night, chenge tr loca {con-
tingent on WRRN's applleation to
change to 1440 kc).

KSD The Pulitzer Publishing Co.,
St. Louis, Mo., 530 ke, 5 kw D N, inc.
power from 5 kw day and 1 kw night
to 5 kw day and night, Ingt new tr
and new DA night, ch loca.

KROY Royal Miller, Marion Miller,
L. H. Penney, Gladys W. Penney, d/b
as Royal Miller Radio, Sacramento, Cal,,
1068 ke, 5 kw, CP ch freq. {from 1240 to
1060 ke, ln¢. pwr from 250 to 5 kw, new
trans and DA nlght, ch tr loca.

KLPd John B, Cooley, Ethel H.
Cooley and Carroll W, Baker, d/b as
Minot, N. D., Broadcasting Co., 340 kc,
5 kw day 1 kxw nlght, CP ch freq from
1390 to 940 kc, Inc pwr from 1 kxw day
and nlght to 5 kw day and 1 kw nlght,
inst new t and DA night.

WLVA Lynchhurg Broadcasting Cor-
paration, Lynchburg, Va., 610 ke, 1 kw,
CP to ch freq from 1230 to 610 k¢, Inc.
pwr from 250 w to 1 Kw Inst. new trans
and DA day and night, ch tr loca.

WBTM Piedmont DBroadcasting Corp.,
Danville, Va., 1390 k¢, 1 kw, CP ch freq
1400 to 1390 kc, Inc pwr 250 w to 1 Kw,
new tr DA day and night. c¢h tr loca.

WBLRY American-Republican  Inc.,
Wateroury, Conn., 1580 ke, 5 kw, CP
inc. pwr [rom 1 Kw to 5 Kw, inst. new
tr. ¢h in DA for day and nlght.

WJIAX City of Jacksonville, JacKson-
ville, Fla, 930 kc. 3 kw D-N. CP Inc
pwr from 5 kw day 1 kw night to §
kw D-N, Iinst DA for night use.

The Metropolitan Droadcasting Serv-
lce, New York, N, Y., 620 k¢, 5 kw, U
DA.

Centra! Droadcasting Corp., Flint,
Mich., 600 ke, I kw. U DA

Central Broadcasting Corp,
Christl, Tex., 1230 k¢, 250 w, U.

Frederick A. Knorr, Harvey R. Han-
sen and William H. McCoy, Co-partner-
ship, d’b as Suburban Broadcasters,
Dearborn, Mich., 680 ke, 1 kw, Daytime.

Angel Ramos, San Juan, P. R, 740
ke, 1 kw, Daytime.

KAIR Broadcasting Co. Inc., Wichita,
Kans., 1490 ke¢, 250 w, U,

Radio Corp. of Cedar Rapids, Cedar
Rapids, fowa, 1450 ke, 250 w, U,

Bernard Lee Blum, Waterbury, Conn.,
1240 ke, 250 w, U.

Alfred H. Temple, Alma Horn Temple
and Dr. Frederick Fayne Kumm, a Co-
partnership, d/b as Deep South Radlo-
ways, Lake City, Fla, 1340 kc, 250 w,
u

Corpus

Natrona County Tribune, Casper,
Wyo., 1230 ke, 250 w, U.

KROW Inc.,, Oakland, €Cal., 960 kc, 5
kw, CP Inc, pwr from 1 kw to 5 Kw,
ins. new trans and DA night, ch loca.

New FEngland Broadcasting Co., Wor-
cester, Mass,, 1230 ke, 250 w, U.

Tri-State Broadcasting Corp., Evans-
ville, Ind., 1330 kc. 5 kw, U Da.
Thomasten Broadeasting Co., At-

lanta, Ga., 1550 k¢ 10 kw, U.

The Kentucky Broadcasting Co., Lex-
ington, Ky., 1300 k¢, 1 kw, U DA-N.

Woodrow Miller, San Bernardino, Cal,
1240 ¥c¢, 250 w, U. (Facllitles to be re-
linguished by KFXM.) Yo be consid-
ered simultan. with app. for BEFXM.

Omar G. Hilton and Greeley N. Hil-
ton, d/b as Davidson County Broad-
casting Co., Lexlngton, Ky, 1190 kc,
250 w, Daytime.

The Central Kentucky Broadcasting
Co.. Lexineton, Ky., 1340 kc, 250 w, U

Savaunah Valley Broadcasting Co..
Augusta. Ga., 1340 ke, 250 w, U.

Southeastern Mass. Broadcasting
Corp., New Bedford, Mass.,, 1400 ke, 250

w U.

WMPS In¢.. Memphis, Tenn., 680 kc, 3
kw night 10 kw day, CP ch freq. from
1460 to 680 ke, ing, pwr, from 500 w night
and 1 kw day t2 5 kw night 10 kw day,
inst. new tr and DA for night use, ch
trans loca.

The News and Quserver Publishing
Co., Raleigh, N. €., 850 ke, 1 kw 5 kw-
LS, U. DA-N.

Moline Dispatch Publlshing Co., Mo-
line, Ill., 1450 kc, 250 w, U

Guifport Breadeasting Co., Inc,, Pen-
sacola, Fla., 1450 kc, 250 w, U.

Camden Broadeasting Co.,
N. d., 800 ke, 1 kw, Daytime.

KUOM U. of Minn, Minneapolis,
Minn., 940 k¢, none gliven, CP to change
freg. from 770 to 940 ke and hrs. of op
from S-WCAL to Daytime and ¢h trans
loca.

KWFT Wichita Broadcasters, a part-
nership, Joe B. Carrlgan. Mrs. Joe B.
Carrigan, P. K. Smlth, Trustee, P. K.
Smith, Mrs, Claude M. Simpson Jr.,
Wichita Falls, Tex,, 620 ke¢. 5 kw day
and n, CP inc, pwr from 5 kw day 1 kw
night to 5 kw DN, ¢h DA for night use.

WCFL Chicago Federation of Labor,
Chicago, Ili., 1000 ke, 50 kw, CP to Inc,

Camden,
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pwr from 10 kw to 30 Kw, inst new tr,
ch DA day and night use.

WCAL St. Olaf College, Northfield,
Minn., 770 ke, none given, CP ch hrs
of op from S-KUOM to Daytime (Fa-
cilities to be relinguished by KUOM).

WRRN Frank T. Nied and Perry H.
Stevens, d/b as Nied and Stevens. War-
rem, Ohig, 1440 ke, 5 kw, CP ch freq
from 1400 to 1440 k¢ Inc. pwr from 230
W to 5 Kw, Ins new tr and DA for day
and nlght use, ch tr loca.

WDEF Broadcasting Co., Chatta-
nooga, Tenn., 1370 kc, 5 kw day 1 kw
night, CP ch freq from 1400 to 1370 kc.
inc. power from 250 w day and night
to 5 kw day 1 kw nlght, inst. new ir
and DA night, ch tr loca.

Alr-Time Inec., Joplin, Mo., 1230 ke,
250 w, U.

Pueblo Radio Co. Inc., Pueblo, Colo,
1230 ke. 250 w, U,

Meridian Broadcasting Co., Meridian,
Miss.,, 1450 kc. 250 w, U.

The High Point Enterprise Inc., High
Point, N. €., 830 ke, 1 xw, Daytime,

El Paso Broadcasting Co., El Paso,
Texas, 1340 ke, 250 w, U.

Don C. Foote, John W. Foote, Robert
E. Mulvaney, Willard Mulvaney, Horace
S. Davis and Rockwocod Brown, Co-
partners, d b as Billings Broadcasting
Co., Billings, Mont., 1240 ke, 250 w, U.

Northern Ohio Broadcasting Co., Am-
herst, Ohig, 1040 ke, 1 kw, L-WHO,

Southern Illinois PBroadcasting Co.
Inc., Centralia, Il11., 980 k¢, 1 kw, U, D-A,

Assoclated Electronlc Enterprises,
Woonsocket, R. I., 1240 kc, 250 w, U,

Radio Peoria Ine., Peoria, Il1l., 970 ke,
1 kw, U, DA.

Atlantic Radio Corp,, Roston, Mass.,
1200 ke, 5 kw, U,

Wayne M. Nelson, Ft. Wayne, Ind.,
1030 ke, 1 kw, Daytime.
Muscogee Broadcasting Co., a part=-

nership composed of F. R. Pidcock, Sr.,
C. Dunlap, Jr, F. R, Pidcock, Jr,

Beecher Hayford and James M. Wilder,
Columbus, Ga., 1450 kc, 250 w, U,

WGL Farnsworth Television & Radio
Corp,, Fort Wayne, Ind,, 1250 ke, 1 kw
ch {req from 1450 to 1250 k¢, Inc pwr
from 250 w to 1 kw, inst new tr and DA
day and night, ch tr loca.

Sun County Broadcasting Co.,, Phoe-
nix, Ariz,, 1430 ke, 250 w, U.

E. L. Barker, Claribel Barker, T. H.
Canfield, Opal A. Canfield, George M.
O’Brien, Jr., d/b as Valley Broadcasting
Co., near San Jose, Cal.,, 1170 k¢, 5 kw,
U, DA,

Bay Cities Radlo Corp., Santa Monlea,
Cal., 890 ke, 1 kw, Daytime.

Unlversal Broadcasting Co. Inc,, In-
dlanapolis, Ind., 1130 kc, 10 kw, U, DA.

Wabash Valley Broadcasting Corp.,
Terre Haute, Ind, 1350 ke, 5 kw, U, DA.

Clarence Beaman, Jr.,, tr/as East
Tennessee Broadcasting Co., Knoxville,
Tenn., 1340 k¢, 250 w, 0.

KFAC, Los Angeles Broadcasting Co.
Inc., Los Angeles, Calif., 1330 kc, 5 kw,
CP inc pwr from 1 kw to 53 kw, inst new
tr and DA and night and ch tr leea,

W. C. Pape, tr/as Pape Broadcasting
Co., Pensacola, Fla,, 1450 ke, 250 w, U.

Kenneth G. Zweilcl, Freeport, 111, 1570
ke, 1 kw, daytime,

David H. Cannon, Reed E. Callister
and Carroll R, Hauser, d/b as Orange
County Broadcasting Co., Santa Ana,
Calif., 830 kc, 5 kw, daytime.

Gillette & Jesse Gilbert Burton, Jr.,
a partnership, d/b as Burton Broad-
castlng Co., Mobile, Ala,, 1340 ke, 250
W, U.

KGB Don Lee Broadcasting System,
San Diego, Calif., 1380 k¢, 5 kw, CP inc.
pwr from 1 ¥w to 5 kw, ins new ir and
vert ant and ch tra loca.

0Old Pueblo Broadcasting Co., Tucson,
Arlz., 1340 ke, 250 w, U,

Sun County Broadcasting Co., Tucson,
Artiz., 1340 kc, 250 w, U

Arkansas Valley Broadcasting Co., Fort
Smith, Ark., 740 ke, 1 kw, U, DA-N.

Arkansas Alrwaves QCompany, North
Little Rock, Ark., 1450 ke, 250 w, U.

Richard T. Sampson, Bannlng, Cal,
1400 k¢, 100 w, U,

KMPC, The Station of The Stars, Inc,,
Los Angeles, Cal,, 710 ke, 50 kw, CP to
inc pwr {r 10 xw to 50 lost new trans
makes chges in DA for day & nlght use.

San Joaquin Broadcasters, Inc., Mod-
esto, Cal., 1600 k¢, 250 w, U.

DeHaven, Hall & OQates, Salinas, Cal.,
1380 k¢, 1 kw, U, DA,

L., John Miner, Taft R. Wrathall and

(Continued on page 88)

cense, Speaking

There's no

progress.

/II *

* Radio Station WLEE,
became the 1030th individual station te join

*/ \ \ service Lo

the BMI family.

Add One
to 999...

. . . and you have 1,000.* Or you can
count them—one by one.

From every angle, the big fact remains.
that there are now 1,000 commercial
broadcasting stations in
States and Canada having the BMI li-
in percentages,
figure represents 95.42% of the radio
stations on this continent.

secret Lo
growth in the long list of BMI licensees.
A hasically sound function, intelligent
and alerl management, and continuous
radieo are

the United

this

this consistent
building this

*

Richmond, Virginia,
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(Continued from page 87)

Grant R. Wrathall, d/b as Monterey
Bay Broadcast Company, Santa Cruz,
Cal,, 1460 kc, 500 w, U.

Arthur H. Croghan, Santa
Cal., 750 ke, 1 kw, L-WSB,

The Star Broadcastlng Company, Inc.,
Pueblo, Colo., 590 kc, 1 kw, U, DA-N.

Peninsular Broadcasting Corporation,
Coral Gables, Fla., 1450 kc, 250 w, U.

WMFJ W. Wright Esch, Daytona
Beach, Fla., 1090 k¢, 1 kw, CP to chg freq
fr 1450 to 1090 kc inc pwr from 250 w
to 1 kw inst new trans and DA for night
use chge tr loca.

W. R. Frier, Cartersville, Ga., 1450 ke,
250 w, U.

Northeastern Indiana Broadcasting
Company, Inc., Fort Wayne, Ind., 1380
ke, 5 kw. U, DA,

Booth Radio Stations, Inc.,
port, Ind., 1230 kc, 100 w, U.

The Gazette Company, Cedar Rapids,
Iowa, 1600 ke, 5 kw, U, DA-N.

Hugh R. Norman and Arthur Mal-
colm McGregor, d/b as Davenport Broad-
casting Co., Davenport, Iowa, 750 Kkc.
250 w, Daytime.

George J. Volger and John R. Rider,
d/b as Muscatlne Broadcasting Com-
pany, Muscatine, Towa, 1450 kc, 100 w,
U

Monica.

Logans-

S. H. Patterson, Topeka, Kans., 1440
ke, 500 w 1 kw-LS, U. (Contingent on
grant of app. for KVAK to change to
1200 kc)

Frankfort Broadcasting Company,
Frankfort, Ky., 1490 kc, 250 w, U.

Bluegrass Broadcasting Co.. In¢., Ver-
sailles, Ky., 940 k¢, 1 kw, U.

The A. S. Abell Co., Baltimore, Md.,
850 k¢, 1 kw, U, DA.

The Templetone Radlo Mfg, Corp..
Boston, Mass., 1450 kc, 250 w, U. (with
250 w satellite stations at Brockton,
Quincy, and Saugus, Mass., and 100 w
satellite sta at Belmont, Mass.)

Booth Radio Stations, Ine¢., Filnt,
Michi., 1330 ke, 1 kw, U, DA,

Albert S. Drohlich and Robert A.
Drohlich, d,b as Drohlich Brothers,
Flint, Mich,, 1470 k¢, 1 kw, U, DA.

Booth Radio Statlons, Ine.,, Grand
Rapids, Mlich,, 1470 k¢, 1 kw, U. DA.

Booth Radio Stations, Inc., Kalamazoo,
Mich., 930 ke, 1 kw, U, .

Booth Radlo Stations, Inc., Lansing,
Mich.,, 1360 k¢, 1 kw, U, DA.

Booth Radlo Stations, Inc., Saginaw,
Mich., 550 ke, 1 kw, U, DA.

Paul D. P. Spearman, Jackson, Miss.,
620 kc, 1 kw. 5 kw-LS, U, DA-N,

Glens Falls Publicity Corporation,
Giens Falls, N. Y., 1450 k¢, 250 w, U

Queen City Broadeasting, Ine., Cin-
cinnati, Ohio, 630 k¢, 5 kw, U, DA.

Scripps-Howard Radio, Inec., Cleveland,
Ohlio, 1300 ke, 5 kw, U, DA.

ParKersburg Sentinel Company, Mari-
etta, Ohio, 1340 kc, 250 w, U.

Lake Erie Broadcasting Co., Sandusky,
Ohio, 1450 kc, 250 w, U.

The Bethlehem’s Globe Publishing
Company, Bethlehem, Pa., 1100 kc, 250
w, Daytime.

Airplane & Marine Instruments, Inc.,
Clearfield, Pa., 1490 kc, 250 w, U.

Easton Publishing Company,
Easton, Pa., 1230 k¢, 250 w, U

Rahall Broadcasting Co., Inc., Norris-
town, Pa., 1110 ke, 500 w, Daytime.

John M. Rivers, Charleston, S§. C,,
1390 kc, 5 kw, CP to Inc pwr fr 1 kw
day and 500 w night to 5 kw D-N Inst
new trans and DA for night use chge
trans loca.

James Valley Broadcast Company,
Huron, S. D., 1400 k¢, 250 w, U.

Howard W. Davis, tr/as The Walmac
Company, Austin, Tex.,, 1240 kc, 250

w, U,

Radio Station KEEW, Ltd., Browns-
viile, Tex., 910 kc, 1 kw, CP to chg freq
from 1490 to 910 kc inc pwr from 250 w
day and 100 w night to 1 kw D-N inst
new trans and DA for D-N use.

Howard W. Davis. tr/as The Walmac
Company, Corpus Christi, Tex., 1230 kc,
250 w, U.

Lee Segall Broadcasting Co., Houston,
Tex., 790 k¢, 1 kw, Daytime.

G. H. Nelson, Wendell Mayes, and C.
C. Woodson, d/b as Lubbock County
Broadcasting Company, Lubbock, Tex.,
790 ke, 1 kw, U, DA-N.

Leo E. Owens, McAllen, Tex., 620 kc,
1 kw, Daytime.

Ben Nedow, tr/as Ector County Broad-
casting Co., Odessa, Tex., 1450 kc, 250
w, U.

Howard W. Davis, tr/as The Walmac
Company, San Antonio, Tex., 630 kc, 5
kw day, 1 kw night, CP chg freq from
1240 to 630 k¢ Inc pwr from 250 w day
and night to 5 kw day 1 kw night inst
new trans & DA for night use chg
trans loca.

United Broadcasting Company, Ogden,
Utah, 960 ke, 250 w, U.

WSAZ, Inc.,, Huntington, W. Va., 930
ke, 5 kw day, 1 kw night, CP to inc
pwr from 1 kw day & night to 5 kw

near

day & 1 kw night emp. DA night and
inst new trans.

Evening Journal Publishing Co., Mar-
tinsburg, W. Va., 1490 kc, 250 w, U

Thomas H. Todd, Bertram Bank, La-
mar Branscomb and Jeff Coleman, d/b
as Tuscaloosa Broadcasting Company,
Tuscaloosa, Ala., 1450 kc, 250 w, U.

KVEC, Christina M. Jacobson, tr/as
The Valley Electric Co., San Louis
Obispo, Cal,, 920 kc, 1 kw day, 500 w
night, CP chg freq from 1230 to 920 kc
inc pwr from 250 w day and night to 1
kw day and 500 w night inst. new trans
and vert. ant.

Edmund Scott, Gordon D. France,
Hugh H. Smlth and Merwyn F. Plant-
Ing, a partnership, d/b as San Mateo
County Broadcasters, San Mateo, Calif..
1050 kc, 250 w, Daytime.

Southern Media Corp., Coral Gables,
Fla., 1400 kc, 250 w, U.

Garvice D. Kincaid, Lexington, Ky.,
P. O. Hernando Bldg., 1340 kec, 250 w,.
U. T—to be determined, Lex., Ky. S—to
be determined, Lex., Ky.

Kennebec Broadcasting Co., Water-
ville, Me., 1490 kc. 250 w, U.

Russell E. Kailiher, Bemidji, Minn.,
1450 ke, 250 w, U.

WRAL, Capltol Broadcasting Co., Inc.,
Raleigh, N. C.,, 620 kc, 5 kw day, 1 kw
night, CP to chg freq fr 1240 to 620 inc
pwr from 250 w D-N to 5 kw D and 1
kw N inst new trans and DA for D and
N use chg trans loca.

Concord Broadcasting Corp., Concord,
N. H,, 1490 kc, 250 w, U.

Charles M. Dale, Concord, N. H., 1450
ke, 250 w, U.

North Jersey Radio, Ine., Newark.
N. J., 1430 ke, 5 kw, U, DA-N (facilitles
of WBYN).

Missionary Society of St. Paul the
Apostle, New York, N. Y. 1130 ke, 10
kw, U, DA (facilities of Sta WNEW).

Oklahoma Quality Broadcasting Co..
a co-partnership composed of R. H.
Drewry, J. R. Montgomery, Ted R. War-
kentin and Robert P. Scott., Lawton.
Okla., 1380 kc¢, 1 kw, CP to chg freq fr
1150 to 1380 kc inc. pwr from 250 w to
1 kw chg hrs of op from D to U Inst
new trans and DA for D and N use
chg trans loca,

KOMA, Inc., Oklahoma City, Okla-
homa, 1520 k¢, 50 kw, CP to inc pwr
from 5 kw to 50 kw Inst new trans and
DA for N use chg trans loca.

McKeesport Radio Co., McKeesport,
Pa., 1360 k¢, 1 kw, D.
WFIL Broadcasting Co., Phildadel-

phia, Pa.,, 560 kc. 5 kw, CP to Inc pwr
fr 1 kw to 5 kw inst new trans and DA
for D and N use chg trans loca.

Plains Radio Broadcasting Co., Ama-
rillo, Tex., 860 ke, 10 kw D. 5 kw N.
CP to chg freq fr 1440 to 860 kc inc
pwr from 5 kw D & 1 kw N to 10 kw
D and 5 kw N Inst new trans and DA
for N use chg trans loca.

Wayne M. Nelson, Rockingham, N. C.,
900 kc. 1 kw. Daytime.

Marleopa Broadcasters, Ine., Phoenix,
Ariz., 960 kc, 5 kw, U, DA-N.

Jose M. Sepulveda and Dr. Jose M.
Rodrigues Qulnones, d/b as Paradise
Broadcasting Co., Mayaguez, P. R, P. O.
15 Coily Toste St., Areclbo, P. R., 1450
ke, 250 w, U. T—near Cristl St. Maya-
guez, P. R. S—Dr. Basora St.,, No. 15,
Mayaguez, P. R.

United Broadcasting Co., a co-part-
nership composed of George Mardikian.
George Snell, Barnard Fioyd Farr, S. A.
Melnicoe and Alfred Aram, San Jose,
Calif., P. O. 401, South 16th St.,” 1380
ke, 250 w, U. T—to be determined, near
San Jose, Calif. S—to be determined.
San Jose, Calif.

John W. Davis,
1490 ke, 250 w, U.

Wiililam L. Kiein, Oak Park, Ill., 1490
ke, 250 w, U.

Adeiaide Lillian Carrell,
Kans., 1490 kc, 250 w, U.

Wade R. Sperry, Edgar J. Sperry and
Josephine T. Sperry, co-partners, d/b
as Daytona Beach Broadcasting Co.,
Daytona Beach, Fla., 1340 k¢, 250 w, U.

Crescent Broadcast Corp., Philadel-
phia, Pa, 820 k¢, 1 kw, Daytime.

The Patriot Company, Harrisburg,
Pa., 580 kc¢, 5 kw, U, DA-N.

California Broadcasters, Inc., Bakers-
field, Cal. (P. 0. Box 5515, Melrose
Ave., Hollywood 38, Cal.), 1460 kc, 1 kw.
DA Un. T—On Belle Terrace Road near
Baldwin Rd., Bakersfield, Cal. S—to be
det., Bakersfield, Cal.

Radio Sales Corp., Twin Falis, Idaho
(P. O. Box 536), 1450 kc, 250 w, U. T—2
mil north of Twin Falls on Blue Lakes
Blvd., Idaho. S—U. S. Highway 93, two
ml north of city of Twin Falls, Idaho.

WSAN Lehigh Valley Broadcasting
Co., Ailentown, Penna., 1470 k¢, 500 w,
U. CP to inc pwr from 500 w to 5 kw
inst new trans and DA for night use.

Tri-Cities Broadcast Co., Florence
Ala. (P. O, 301, Court St.), 1240 k¢, 250
w, U. T—to be det, Florence, Ala. S—
to be det, Florence, Ala.

WINN Kentucky Broadcasting Corp.,

Portland, Oregon,

Wichita,
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Legion Citation
SIXTEEN stations in New York
state recently received a special
citation from the national head-
quarters of the American Legion
Auxiliary for their “important
contribution to education, enter-
tainment and inspiration of their
communities, and in appreciation
for courtesies and cooperation ex-
tended to the auxiliary”., Stations
were WWRL Woodside, WGBB
Freeport, WWNY Watertown,
WSAY, WHAM, WHEC Rochester,
WENY Elmira, WEVI, WREN
Buffalo, WOKO Albany, WNBF
Binghamton, WJTN Jamestown,
WSYR Syracuse, WGNY New-
burg, WHCU Ithaca.

Inc., Louisville, Ky., 1240 ke, 250 w, U.
CP to chg freq fr 1240 to 1080 kc¢ Inc
pwr from 250 w to 1 kKw night and 5
kw day inst new tr and DA for D-N
chg trans loca.

FM Radlo & Television Corp., San
Jose, Cal. (P. O. Box 987, Riverside,
Cal.), 1370 kc, 500 w, 1 kw-LS, U. T—
to be det, San Jose, Callf. S—to be det,
San Jose, Calif,

Donald Flamm, New York, N. Y.
(P. O. Box 25, Central Park West), 620
ke, 5 kw, DA, U. T—near Moonachie,
N. J. S—to be det, New York, N. Y.

The Times Picayune Publishing Co.,
New Orleans, La. (P. O. 601, North
§t.), 1560 kc, 500 w, 1 kw-LS, Un. T—
1624 First St., Gretna, La. S—Hibernia
Bank Bidg.

Cleveland Broadcasting Inec., Cleve-
land, Ohio (P. O. 1708, Union Com-
merce Bldg.), 1300 ke, 5 kw, DA, U.
T—Parma, Ohilo. S—to be det, Cleve-
land, O.

KFDM Beaumont Broadcasting Corp.,
Beaumont, Texas, 560 kc¢, 1 kw, U, CP
to inc pwr fr 1 kw to 5 kw Inst new
trans and DA for N ch trans loca.

Broadcasting Corporation of America,
Indio, cCalif. (P. O. 3401, Russell St.,
Riverslde, Calif.), 1400 k¢, 250 w, CP,
Un. T—Highway 60 and So. Paclfic
tracks, 42 mi nw of Indio. S—AMEND-
ED to specify studlo site as to be det,
Indio, Calif.

Cur-Nan Company, Brockton, Mass.
(P. 0. 10, Post Office Sq., Rm 2362, Bos-
ton, Mass.), 1450 k¢, Un. T—24 East Elm

St., Brockton. 8—24 FEast Elm St.,
Brockton.
Ohio-Michigan Broadcasting Corp.,

Toledo, Ohio (P. O, 542, Nicholas Bldg.),
980 ke, 5 kw, DA-N, Un, CP. T—Approx
1 mi S of Lime City, Ohlo. S—to be
det, Toledo, O.

Walter A. Graham, Tifton, Ga. (P, O.
Texas Co.), 1300 kc, 250 w, Un.

Roderick T. Peacock, Sr.,, tr/as Day-
tona Beach Broadcasting Co., Daytona
Beach, Fla. (P. O. 621, Academy Ave.,
Dublin, Ga.), 1340 kc, 250 w, Un. T—to
be det, Daytona Beach. S—320 South
Beach St., Daytona Beach, Fla.

KEX Westinghouse Radio Stations,
Inc., Portland, Oregon, 1190 k¢, 5 kw, U,
CP to Inc pwr fr 5 kw to 50 kw inst new
trans and DA for N chg trans loca.

KPOW Albert Joseph Meyer, Powell,
Wyo., 1260 ke, 250 w, U, CP to chg freq
fr 1230 kc to 1260 kc Inc pwr fr 250 w
to 1 kw Inst new tr and DA for night
use & chg tr loca.

Bleeker P, Seaman and Carr P. Col-
lins, Jr.,, d/b as Seaman and Collins,
El Paso, Tex., 1340 kc, 250 w, U

E. L. Kick and Roger B. Payne, d/b
as Farwest Broadcasting Co., Belling-
ham, Wash., 830 k¢, 1 kw, U.

Bakersfield Broadcasting Co., Bakers-
field, Cal., 1490 kc, 250 w, U.

WCOC Mississippi Broadcasting Co.,
Inec., Meridian, Miss., 910 k¢, CP to inc
pwr from 1 kw day & night to 5 kw
day & 1 kw night & inst new tr.

Lake Superior Broadcasting Co., Du-
Iuth, Minn., 1080 kc, 10 kw, U, DA.

KROW, Inc., Oakland, Cal.,, 960 ke,
CP to inc pwr fr 1 kw to 5 kw inst new
tr and DA for N use & chg tr loca.

KFAC Los Angeles Broadcasting Co.,
Inc.,, Los Angeles, Cal,, 1330 k¢, 5 kw.
CP to inc pwr from 1 kw to 5 kw and
install new trans & DA for D-N use,

Edisto Broadcasting Co., Orangeburg,
S. C., 1450 ke, 250 w, U

Roy A. Lundquist and D. G. Wilde,
co-partners, d/b as The Skagit Valley
Broadcasting Co., Mt. Vernon, Wash,
(P. O, 5520, 11th Ave., NE, Seattle,
Wash.), 1600 ke, 250 w., T—Route 4, Mt.
Vernon, Wash. 8S—Route 4, Mt. Vernon,
Wash. (Call KWPL reserved).
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CBC Grants CKEY
New Net Privilege

Toronto Station May Solicit
American Network Shows
By JAMES MONTAGNES

REVERSING a policy set some
years ago of not allowing more
than one station in a city to carry
the same network show simultane-
ously, except wartime drives and
hockey broadcasts, Canadian
Broadcasting Corp. has agreed to
let CKEY Toronto carry any of the
CBC Dominion network programs
advertisers request which are also
carried on CJBC Toronto [BROAD-
CASTING, Sept. 24].

Whether other Canadian sta-
tions will demand the same right,
or the CBC grant the reguest, is
not known. The CBC unofficially
feels it has not set a precedent,
rather made an exception in one
particular case. But it is reported
that already a similar request has
been made in Montreal, where
CKAC is reported to have asked
to be allowed to use the same spon-
sored show simultaneously as car-
ried by CBF,

Expects 20 Programs

The CKEY agreement also al-
lows the station to solicit any NBC,
MBS and American net show, to
carry it alone or jointly with CJBC.
Many network shows are not piped
into Toronto because CJBC hasn’t
the time, since it is a CBC-owned
station and has a certain amount
of sustaining evening shows of na-
tional or regional importance to
carry.

CKEY expects to sell advertisers
not able to find time on CJBC, plan-
ning to bring in 20 well-known
United States net shows every
week. Contract with CBC allows
CKEY to operate in this way until
CJBC goes to 50 kw in 1946.

The agreement allows CKEY
to be used at the advertiser’s re-
quest as the Toronto outlet of any
Dominion network programs in
preference to CJBC, the official key
Dominion Network station. Already
one program, Music America Loves
Best, NBC-RCA Sunday afternoon
show, has been transferred to
CKEY from CJBC.

RCA'S NEW REPORT

Foregoes Distributor Meeting
For Postwar Repor

REPORT from RCA Victor man-
agement to home instrument dis-
tributors is first step in return
to commercial activities and is de-
signed to replace for the time being
the convention type of meeting be-
cause of travel and hotel restric-
tion.

Report consists of a large plastic-
bound volume depicting AM and
television sets and outlining FM
plans. It opens with a report from
Frank M. Folson, RCA Victor ex-
ecutive vice-president. Nine receiv-
ers comprise the “kickoff” line,
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New Slogan

STEVE WILLIS, general
manager of WJNO West
Palm Beach, was looking for
a slogan for the KJNO post-
war trade paper campaign.
He came up with this one:
“Where Dun & Bradstreet
meet Hooper and Crosley.”

NETS ARE COVERING
ARRIVAL OF FLEET

ARRIVAL of the Third Fleet in
San Francisco Bay, Oct. 15, is
being covered by network cor-
respondents attached to the fleet
and by on-the-spot descriptions.

CBS has Don Mozley speaking
from the South Dakota on Feature
Story, 4:45-5 p.m., and Grant Hol-
comb describes the scene from a
Navy blimp.

Jack Mahon, MBS Pacific cor-
respondent on the South Dakota,
will give a roundup picture of its
entry into San Francisco Bay at
3:30-3:45 p.m., and then network
switches to Telegraph Hill in San
Francisco for eyewitness account.
Broadecast will also be made from
a blimp over harbor. On-the-spot
interviews are planned.

Norman Paige, American cor-
respondent with fleet, speaks di-
rect from one of warships, 2:30-
2:45 p.m., and network also pre-
sents broadcast from blimp.

Grocery Mfgrs. Meet

GROCERY MFGRS. of America,
New York, will hold its 37th an-
nual meeting Nov. 7 and 8 at the
Waldorf-Astoria, New York.

‘Hometown’ Series

BROADCASTING industry this
week starts its second year of direct
service to overseas military person-
nel through the Let’s Go to Town
series conducted under direction of
the NAB. In a message to stations,
Arthur Stringer of the NAB points
out that the millions still overseas
need the hometown shows more than
ever. NAB supplies a kit to stations
producing the programs, which are
distributed by Armed Forces Radio
Service. Aluminum base acetates
are supplied by NAB. Some 150
programs have been produced.

Church Group’s Kit

A RADIO kit designed to aid local
groups throughout the United
States in presenting vital issues on
the United Nations Charter has
been sent out by the United Coun-
cil of Church Women in prepara-
tion for the annual observance of
World Community Day, Nov. 2.
Series of radio programs for local
stations is included in kit, plus a
script prepared by Luella Laudin
of the General Federation of Wom-
en’s Clubs and adviser on the radio
committee of the United Council
of Church Women,
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Internship Project
Will Be Expanded

Journalism Teachers Receive
Experience at Stations

STATION internship project, car-
ried out last summer under aus-
pices of NAB’s Radio News Com-
mittee and the American Assn. of
Schools, Departments of Journal-
ism, will be repeated in 1946 on a
greatly expanded basis.

Ten journalism teachers served
internships at stations last sum-
mer, obtaining experience for effec-
tive teaching of radio journalism.
They were reimbursed for living
and maintenance costs, according
to Arthur Stringer, NAB director
of circulation and a member of the
Council on Radio Journalism, joint-
ly formed by NAB and school as-
sociation to handle the project.

Teachers and stations at which
they studied were:

Everett W. Withers, Washing-
ton & Lee U., at WTIC Hartford;
Archie R. Harney, U. of Idaho, at
KFI Los Angeles; Frank E.
Schooley, U. of Illinois, at WSYR
Syracuse; Fred M. Parris, Kansas
State College, at WFAA Dallas;
Olaf J. Bue, Montana State U., at
KVOO Tulsa; Robert Mossholder,
U. of Omaha, at WOW Omaha;
Elmer F. Beth, U. of Kansas, at
KMBC Kansas City; Willis C.
Tucker, U. of Kentucky, at WGAR
Cleveland; Leonard J. Jermain and
George Turnbull, both U. of Ore-
gon, at KOIN Portland.

CBS Video Course

GENERAL training course in tele-
vision for directors of CBS audio
programs, to be given in 12 Mon-
day sessions from 10 a.m. to noon,
starting Oct. 15 under supervision
of Worthington Miner, manager of
CBS television, and with staff per-
sonnel of the CBS video station
WCBW as instructors, was an-
nounced last week by Lawrence
Lowman, vice-president in charge
of television. Course will include
camera techniques, personnel funec-
tions, control room techniques,
lighting, sound, secript construec-
tion, set up and direction and field
tests.

Education Efforts

STATIONS WSNJ  Bridgeton,
WAAT Newark, WTTN Trenton,
and WPAT Paterson were recently
cited by Mrs. Robert Cornelison,
president of New Jersey Radio
Council, for their commendable
efforts and service to radio educa-
tion, In an article in the New Jer-
sey Club Woman, Mrs. Cornelison
said that careful thought should be
given to the desirability of uses of
FM in schools and colleges, and
full advantage should be taken
of opportunities that radio affords
in supplementing classroom in-
truetion,
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OPA

(Continued from page 18)

for electric phonographs, fixed and
variable resistors, radio parts such
as radio hardware, moulded parts,
terminals, shields and switches, ac-
cording to OPA. As a result, final
increase factors were fixed 4.5 per-
centage points above the interim
factors.

Set manufacturers late last week
were reported ready to start pro-
duction as soon as parts are avail-
able. On the other hand parts mak-
ers were less optimistic. They
felt it would take some time yet
to file for individual increase fac-
tors, based on cost production. At
any rate War Production Board’s
estimates of August that 3%
million sets would be produced by
Christmas, is expected to be cut
in half.

There appeared little likelihood
that sufficient FM sets will be on
the market by Jan. 1 to permit
the transition from the old band
(42-50 me¢) to the new FM band
(88-108 mc).

Meanwhile WELD Columbus, O.,
FM adjunct of WBNS, queried 16
set manufacturers as to when suf-
ficient receivers will be on the
market. Replies, announced last
week by the station, indicate that
several manufacturers plan to go
ahead with two-band receivers in
spite of the FCC’s threat to termi-
nate FM in the present band im-
mediately if two-band sets are
made. Generally, however, manu-
facturers will make one-band sets
but they won’t make deliveries un-
til early next year.

Results

Results of the WELD survey
follow in brief:

General Electric Co.—Hope to
have FM receivers available in
January or February; prefer to
build two-band sets.

Bendix Radio—Limited quanti-
ties in first quarter of 1946, only
new-band sets.

Lear Radio Inc.—Both one and
two-band sets ready early in 1946.

Howard Radio Co.—One-band
sets only; delivery date not given.

Philco Corp.—Impossible to give
any data at this time.

Stewart Warner Corp.—New-
band sets only, by spring of 1946.

Noblitt Sparks Ine.—Production
by January.

Farnsworth Telev. & Radio
Corp.—One-band receivers, hope to
have available early first quarter
of 1946.

Zenith Radio Corp.—Too early to
give definite information.

Stromberg - Carlson Co.— Two-
band sets, production starting in
January with quantity deliveries
in February.

Garod Radio Corp.—No FM re-
ceivers for six months.

RCA—Too early to say, but
hope to make deliveries starting
in February; one-band sets.

Meissner—Production to
about Jan. 1.
Motorola—undetermined whether

Survey

start

‘Inside Story’ of WMCA Sale Is Told

In Satevepost’s Article on Corcoran

STORY of the sale of WMCA New
York and the congressional com-
mittee investigating it is told in
great detail in the current issue
(Oct. 13) of the Saturday Evening
Post. Article is the first in a series
on Thomas G. Corcoran titled “The
Saga of Tommy the Cork”, written
by Alva Johnston.

According to Mr. Johnston, Mr.
Corcoran, as a friend of Edward
J. Noble, tried desperately to keep
the sale out of the hearings being
conducted on the FCC by the Cox
Committee, with Eugene L. Garey

as the committee’s counsel. Mr.
Noble purchased WMCA from
Donald Flamm. Through “per-

sonal government” indulged in by
Mr. Corcoran during the New
Deal’'s heyday, Mr. Johnston al-

NAB’s 1946 Convention
Will Be Held in Autumn

NAB’s 1946 convention probably
will be held in the autumn, accord-
ing to C. E. Arney Jr., NAB sec-
retary-treasurer, after conference
last week with Office of Defense
Transportation officials.

Date late in vear is likely because
of ODT request that organizations
wait until autumn to hold conven-
tions. Peak of military traffic is
expected to be over by that time.
ODT is opposed to coastal cities as
sites for meetings next year. There-
fore a midwestern site is certain
for the NAB meeting.

one or two-band sets; expect to
start delivery latter part of year.

Emerson Radio & Phono. Corp.—
Delivery date undecided; one-band
receivers. '

Following table shows the per-
manent increase factors for parts
as disclosed last week, in compari-
son to the interim factors an-
nounced Aug. 31. Because of low
interim factors, manufacturers re-
fused to start production.

Permanent Interim

Parts Affected Factor  Factor
Coils for radio

equipment ______ 26.3% 11%
Radio transformers

& chokes _______ 161% 11%
Vibrators ________ 16.19% *
Variable condensors

except mica ____ 13.5% 9%
Speakers & Speak-

er parts _______ 13.5% 9%
Fixed capacitors__ 16.49% 1%
Parts for elect.

phonographs and

radio - phono.

combinations ___ 11.5% 7%
Fixed & variable ‘

resistors _______ 9.5% 5%
All  other radio

parts _______.__ 9.5% 5%

*OPA erroneously omitted vi-
brators from interim listings
Aug. 31.
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leges that “a sort of curse . . .
fell on man after man who tried
to investigate the WMCA case and
allied matters.”

He claims that it was through
Corcoran’s clever politics that pres-
sure was brought to bear upon
Chairman Cox and Mr, Garey,
eventually causing their resigna-
tions.

Mr. Johnston also says that “One
day in 1938 Tommy telephoned to
Commissioner T. A. M. Craven of
the FCC, and told him that the
President wanted the Commission
to fire its general counsel, Hamp-
son Gary, and put 382-year-old
Dempsey in his place.” Dempsey
is William J. Dempsey of Dempsey
& Koplovitz, “whose offices were
shared by Tommy.” That law firm
later handled the WMCA pur-
chase.

Mr. Dempsey was appointed the
following day, the article con-
tinues; however, Mr, Craven voted
against it, and later said he had
had no confirmation that the Presi-
dent wanted the change.

The article then reports some
of the “strong-arm’” tactics, al-
legedly used by Dempsey and Cor-
coran to secure WMCA for Ed-
ward Noble,

Mr. Flamm now has a suit
against Mr. Noble charging fraud.
Hearing in New York Supreme
Court is expected within a month.

BEVILLE 1S NAMED
TO BMB COMMTTEE

H. M. BEVILLE, director of re-
search of NBC, has been appointed
to the technical research committee
of Broadcast Measurement Bureau,
completing the roster of this com-
mittee which acts as consultant
to the BMB board and officers in
research matters. Committee, head-
ed by A. N. Halverstadt of Procter
& Gamble Co., is composed of three
representatives of national adver-
tisers, three of advertising agencies
and three of broadcasters. Broad-
casting group, in addition to Mr.
Beville, includes Ed Evans, re-
search director of American, and
Barry Rumple, NAB research head.
Committee will have its next meet-
ing Oct. 22 at BMB headquarters
in New York.

Compton Kills Rumor

REPORT that Chester J. LaRoche,
vice-chairman of American who
recently dropped his executive
duties with the network [BROAD-
CASTING, Sept. 24], is buying into
Compton Adv., has been spiked
by an official inter-office memo to
all Compton employes terming the
report “groundless and untrue”.
Memo also points out that Richard
Compton, agency head, has been
in England for six weeks and that
any such change in company own-
ership during his absence is ex-
tremely unlikely.

Broadcast Advertising



Hard ‘Consequence’

RALPH EDWARDS, who as
m.c. of P & G's Truth Or
Conseguences, has given s0
many incredible if not im-
possible consequences to hap-
less contestants, now has one
of his own to worry about:
the problem of getting an ice
cream cone from Hollywood
to Tokyo, to fulfill the wish of
a G.I. expressed during a
long-distance call from the
program to the Jap capital
on the Qct. 6 broadcast, when
contestants asked the sol-
diers what they most desired.

WIRED MUSIC CORP.

WILL START NOV. 1

NATIONAL WIRED Music Corp.,
a new program service by wire
lines operation scheduled to start
in New York and Philadelphia
about Nov. 1, has been organized by
Paul Herron and Joseph Lang, own-
ers of WIBG Philadelphia and for-
mer owners of WHOM New York
before its sale to the Cowles
Broadeasting Co., last year.

Mr. Herron is president of the
new company, Mr. Lang is secre-
tary and treasurer; John B. Kelly,
Philadelphia industrialist, is vice-
president; Dudley D. Earle, former
sales manager of Muzak Corp., is
vice-president and general mana-

ger.

NWMC will use world library
recordings In its new service, whose
clients are hotels, vrestaurants,
offices, retail stores, banks and
vavious industries. Service will be
expanded to other cities in the

future.

Curtis Spots
CURTIS PUB. Co., Philadelphia,
is scheduled to start & test spot
announcement campaign for its
newest publication, Holiday, some-
time this fall through Lewis &
Gilman, Philadelphia.

Wallace Broadcast
ADDRESS of Henry A. Wallace,
Secretary of Commerce, before the
first National Marketing Forum
sponsored by the National Federa-
tion of Sales Executives and the
Advertising Federation of Amer-
icg, will be broadcast by Ameri-
can, at 10 p.m. Oct. 22.

Mexican Market Seen
EXPANSION of the market in
Mexico for U. S. radios, parts and
equipment is seen by the Bureav
of Foreign & Domestic Commerce,
Dept. of Commerce, Exports in
1941 exceeded $3,000,000, it was
stated. Efforts of Mexican gov-
ernment to raise standard of liv-
ing through higher wages may in-
crease market., Mexico is believed
to have nearly 700,0000 radio sets
at present. It manufactures little
electronies equipment, according to
the Bureau. Four small factories
uwssembled receivers from imported
parts before the war.
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Westinghouse and NAB Plan Meeting
To Discuss Resignation of Six Outlets

DIFFERENCES between West-
inghouse Radio Stations Ine. and
NAB, which led to resignation last
week of the six Westinghouse out-
lets from the association, will be
diseussed at a meeting of the two
groups to be held sometime this
week.

Westinghouse action was Lhe
culmination of years of dissatisfac-

tion with NAB operations, the
company indicated. Owning six
stations — WBZ DBoston, WBZA

Springfield, KYW Philadelphia,
KDKA Pittsburgh, WOWO Fort
Wayne, KEX Portland—Westing-
house felt it had not been receiving
from NAB the recognition an oper-
ation of this size deserved.
Westinghouse was further aggra-
vated last spring by an NAB broad-
cast chronology in which the 1920
first-commercial-station controver-
sy was not handled to its satisfac-
tion. Then in the Sept. 3 issue of

Time magazine appeared an article
on the same controversy which fur-
ther annoyed Westinghouse.

The company felt NAB’s han-
dling of Radio’s 25th Anniversary
was not fair, and NAB’s handling
of the Time article was displeasing
to it.

Ex-president of NAB, J. Harold
Ryan, wrote a letter coirecting
allegedly inaccurate statements in
the magazine article, but this letter
was not acknowledged nor was it
published.

Westinghouse has two NAB com-
mittee chairmanships—Leslie W,
Joy, KYW, chairman of Public Re-
lations Executive Committee; John
B. Conley, KEX, chairman of Com-
mittee on Office Forms & Fractices.

No formal statement was issued
by either NAB or Westinghouse
pending the meeting this week at
which proposals for settlement of
differences will be discussed.

Special Events Coverage
Being Planned by WBBM

WBBM-CBS Chicago hopes to be
the first Chicago station to offer
its audience a three-way coverage
for special events, sports and news.

By April, according to J. L. Van
Volkenburg, station wmanager,
WBBM will have in operation more
than 1,000 ultra-high frequency
technical television projectors, stra-
tegically located in Chicago schools
and business centers, as well as
duplicate coverage by wire-record-
er and AM.

One of its first projects, now in
the negotiation stage, will be video
coverage of the Chicago Cubs 1946
baseball season. WBBM will also
make use of its wire-recording

equipment for interviews with
playvers and personalities, should
an agreement be reached. Ar-

rangements have also been made
with Chicago Board of Education
for video programs direct from
classrooms as well as special broad-
casts for classiroom use. At least
one show a day will be originated
for the Chicago schools, it was re-
ported.

All television programs will orig-
inate via portable transmitter, as
the Chicago station does not be-
lieve studio programs to be prac-
tical at this date.

Kraft to Speak

REYNOLD R. XRAFT, sales man-
ager of NBC television, will ad-
dress the Bloomfield, N, J. Rotary
Club, Wed., Oct. 31, on Businees
Prospects for Television.

Hollenbeck Show

DON HOLLENBECK, f{formerly
NBC newscaster, on QOct. 22 starts
news show, Monday through Sat-
urday, 7-7:15 am. on WJZ New
York. Prior to his NBC affiliation
Mr. Hollenbeck was national af-
fairs editor of OWI in London.

Broadcast Advertising

MARSHALL’S REPORT
LAUDS RADIO ROLE

INCREDIBLE  development of
electronics during the war was an
important factor in victory, Gen-
eral of the Army George C. Mar-
shall, Chief of Staff, declared in
his report to the Secretary of War,
made public last week.

He mentioned new types of comn-
bat equipment such as electronic
devices to locate enemy gun posi-
tions; direction of rockets to tar-
gets by electronic devices so that
they were attracted to factories by
the heat of their furnaces; radar
bombsights and navigational aids.

Radar equipment developed in
the United States and Great Brit-
ain was superior to that of Ger-
many and Japan, he said, having
greater range and accuracy.

McCormick to CAB

JEAN McCORMICX, research sta-
tistician of the U. of Chicago, and
later with Crossley Inc., has joined
the Cooperative Analysis of Broad-
casting, as assistant to Jay Stan-
wyck, editor of CAB Reports.

ASCAP Meet

SEMI-ANNUAL membership
meeting of the American Society
of Composers, Authors and Pub-
lishers will take place in New York
at the Ritz-Carlton Hotel on
Qct. 18,

Shewell to Hill

DUNNIE SHEWELL, formerly
associated in an executive capa-
city with Blackett-Sample-Hum-
mert, account executive at BBDO,
and executive viece-president of
Beacon Chemical Corp., Philadel-
phia, has been appointed vice-
president and sales manager of
the grocery products division of
Hill Advertising, New York.
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Compensation Questionnaires To Be

Mailed to All Broadcasters During Week

FCC THIS WEEK will send to all
stations and networks its annual
questionnaire covering employe’s
compensation based on the typical
work week of Oct. 15. The ques-
tionnaires are to be returned by
Nov. 15.

Computed annually by the
Broadcast Section of the FCC’s
Accounting Dept., the -tabulations
will show average weekly compen-
sation for both fulltime and part-
time employes of networks and sta-

tions for the typical work week.
Changes are contemplated in the
questionnaire to cover vregular
time as well as overtime. The ques-
tionnaire covers employes by
classes, broken down among execu-
tives in each department and non-
executives in the various employe
categories,

The weekly payroll in 1944,
based on the Oct. 15 period, showed
an aggregate of $1,615,126, or
18% above the preceding year.

ADVERTISING NEED
RECOGNIZED BY OPA

OPA recognition that advertising
will be more necessary than ever
during the next few years is ex-
pressed in a letter from Price Ad-
ministrator Chester Bowles to Paul
B. West, president of the Associa-
tion of National Advertisers. Re-
plying to a letter from Mr. West
calling his attention to a published
statement that OPA considered ad-
vertising unnecessary, Mr. Bowles
wrote:

“No one in OPA in any posi-
tion of authority has had or will
have any feeling that advertising
shouldn’t be allowed and indeed
encouraged to move ahead vig-
orously and aggressively.

“Advertising will be more neces-
sary than ever before in the next
few years if we are going to de-
velop the vast markets which will
make a full production economy
possible.  There is no question
about our ability to produce. The
big job will be to develop markets
and purchasing power to absorb
the goods.

“It seems to me that sales and
advertising departments in the
next few years are going to be
more important than they have
ever been at any time.”

M.J.B. Joins WCKY
MYRON J. BENNETT, whose
M.J.B. shows were a favorite in
St. Louis before he entered the
service, has been released from
the AAF, as captain. He has
joined WCKY Cincinnati, and now
has two programs daily on human
interest stories, and items on civic
enterprises. Mr. Bennett has been
in radio since 1927.

Sumner Welles Signed
WJW Enterprises, newly organ-
ized subsidiary of WJW Cleveland
for the production and distribu-
tion of syndicated radio programs,
has signed a five-year contract
with Sumner Welles, former Un-
der-Secretary of State, for a week-
ly quarter-hour discussion of world
affairs and the relationship of the
United States to other nations.
Series, to be distributed to stations
in transcribed form, will be avail-
able for sponsorship by appropri-
ate organizations, according to
Brad Simpson, manager of WJW
Enterprises.

GIMBELS WILL TEST
TELEVISION IN STORE

EXTENSIVE testing of intrastore
television will be undertaken by
Gimbels store in Philadelphia un-
der arrangements made with RCA
Victor Division of RCA, according
to Arthur C. Kaufmann, store ex-
ecutive head.

Complete intrastore TV equip-
ment is being installed and will be
opened to the public Oct. 24. Test
is designed to show power of tele-
vision as a department store sell-
ing medium. Press conference held
Thursday in New York was attend-
ed by Bernard Gimbel, president
of Gimbel Brothers Inc., and
Frank M. Folson, RCA Victor ex-
ecutive vice-president.

Theme of tests will be “Tele-
vision Goes to Work”. Gimbels
hopes to apply a yardstick to the
merchandising assistance which
television can provide by a dra-
matic presentation of the store’s
merchandise. Installation in other
Gimbels stores will be considered if
test is successful.

First WGNB Commercial

FM Music Show Slated

FIRST COMMERCIAL FM musi-
cal program debuts over WGNB
Chicago, Oct. 17, 8-8:30 p.m.
(CDST), when Hallicrafters Co,,
Chicago, presents High Fidelity
Hour. With orchestra and vocal-
ists, program is believed to be fore-
runner of other commercial experi-

ments over WGNB, WGN FM
station.
While WGN executives con-

ferred with agency and sponsor
representatives in New York,
broadcasts of Human Adventure,
which switched from Wednesday
to Sunday nights, 9 (EST), will
not be carried by WGN originat-
ing station for next two weeks.
Commercial commitments for Stars
of Tomorrow, locally sponsored
amateur program, prevent airing
of Human Adventure at that time,
station indicated.

Murder Is My Hobby, sustain-
ing, was to debut over WGN-
Mutual, effective Sunday, Oct. 14,
4-4:30 p.m. (EST).

JUNIOR Radio Workshop conducted by
KYW Philadelphia was featured in Sun-
day section of Philadelphia Inquirer
last week. Considerable attention also
was given by the paper to recent script
writing contest,

FM Farm Co-ops

WINDFALL of applications
filed last Monday with the
FCC included four for FM
stations which would be op-
erated by Ohio farm cooper-
atives “to serve Ohio farm
people with production, mar-
keting, and other pertinent
information,” The applica-
tions were filed by the Ohio
Council of Farm Coopera-
tives which said the stations
would be located to cover the
entire state with regular
broadcast service.

Nets Will Launch
Bond Drive Oct. 28

Each Chain to Devote One Day
To War Loan Promotion

FOUR MAJOR networks Oct. 28,
at a time not yet set, will launch
the Eighth War Loan Drive with
special broadcasts, each network
presenting its own show. In addi-
tion, each network has set aside a
particular day for all broadcasts
tying in with the campaign.

American has set Oct. 29 as its
day for all programs to be devoted
to bond sales. Plans are under-
way for announcements, programs,
and overseas pick-ups.

Starting Nov. 3, Mutual will pre-
sent a series of Saturday night
programs, Victory Loan Night,
8:30-9 p.m., through to the con-
clusion of the drive Deec. 8. Net-
work will be broadcast from vet-
erans’ hospitals and present ce-
lebrities in entertainment field.

Oct. 28, Mutual will launch the
drive from convalescent hospitals
on East and West coasts with per-
formances by hospitalized veterans,
and also overseas pick-ups. Armis-
tice Day, Nov. 11, Mutual plans
to build entire schedule from 9
am. to 1 a.m. the next day on
drive, and carry a special Mutual
Victory Hour, 10-11 p.m., with an
all-star cast. Tom Slater, man-
ager of special features for net-
work, is handling program plans,
assisted by Capt. Robert Jennings,
AAF, assigned to network by U.
S. Treasury.

Thanksgiving Day, Nov. 22, will
be CBS Victory Loan Day. Plugs
and outstanding broadcasts are
being planned.

NBC’s theme for all programs
Saturday, Dec. 8, officially desig-
nated as networks’ day in the Vie-
tory Bond Drive, will be Peace Is
Worth Paying For.

TCA Organized

TELEVISION CORP. of America,
a new television firm, has been or-
ganized on the West Coast with
home offices at Riverside, Calif., to
engage in television program pro- -
duction and transmission. W. L.
Gleeson, president of Broadcasting
Corp. of America, heads the new
organization.
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TV APPLICATIONS AS OF OCT. 8

akron, Ohlo, United Broadcasting Co.

alpany, M. Y., General Electric Co.

Albugquerque, New Mex.,, Albuguergue
Broadeasting Co.

ames, Iowa, Iowa State College of
Agriculture & Mech. Arts

Baltlmore, Hearst Radio, Ine.

Baliimore, Maryland Broadeasting Co.

Baltimore, The Tower Realsy Co.

Baltimore, Jos. M. Zamolskl Co.

Bositen, E. anthony & Sons, Ine,

Boston, Allen B. DuMont Lab., Inc.

Boston, Filene’s Television, Inc.

Boston, New England Theaters, Inc.

Boston, Westinghouse Radio Statlons.

Boston, The Yankee Neiwork, Inc.

Bridgeport (6'%2 miles out), The Con-
necileut Television Co,

Buffale, WEBE, Inc.

Chicago, American Broadesating Co.

Chicago, Balaban & Xatz Corp.

Chicago, Johnson Kennedy Radio Corp.

Chicago. Natiopal Broadeasting Co.

Chicagn, Raytheon MIg. Co.

Chicago, Zeolth Radle Corp.

Chicago, WGN, Inc.

Cincinnati, Cincinnati Broadcasting Co.

Cincinnati, The Crosley Corp.

Cleveland, Natlonal Broadcasting Co.

Cleveland, Scripps-Howard Radilo, Ine.

Cleveland, United Broadcastlng Co.

Cleveland, The WGAR Broadcasting Co.

Cleveland, WJIW, Inc.

Columbus, Central Ohie Broadeasting.

Columbus, The Crasley Corp.

Columbus, United Broadceastlng Co.

Dallas, Interstate Circuit, Inc

Dallgs, KRLD Radlo Corp.

Daylon., The Crosley Corp.

Denver, KLZ Broadcasting Co.

Detroil, The Evening News Assn.

Detroit, International Detrola Corp.

Detroit, The Jam Handy Organization

Detroit, King-Trendle Broadeasting.

Detroit, United Detroit Theatres Corp.

Detrodt, WJIR, The Goodwlll Station

Fresno, Calif., J. E. Rodman

Harrishurg, Pa., Keystone Broadcasilng.

Hartiord, The ‘Travelers Broadcasting
Service Corp.

Hariford, The Yankeée Neiwork, Inc.

Indlanapeolis, The Win. H. Block Co.

Indlanapolls, Capliol Broadeasting Corp.

Indlanapolis, Indianapolls Broadeasting.

Indlanapolls, WFBM, Inc.

Jacksonville, Fla.,, Jacksonville Broad-
casting Corp.

Johnstown, Pa., WJAC, Tnc,

Kansas City, Mo, The Kansas City
Star Co.

Lancaster {312 miles oub),
Television Corp.

Lancaster, WGAL, Inc.

Los angeles. amerlcan Broadeasting Co.

Los Angeles. Earle €. Anthony. Inc.

Los Angeles, Consolidated Broadcasting
Corp.. Lid.

Los Angeles, Fox West Coast Theaters

Los Angeles. Don Lee Proadcasting.

Loz Angeles, Hughes Productions, Divi-
slon of Hughes Tool Cao.

Los Angeles, Metro-Goldwyn-Mayer.

Las Angeles, Natlonal Broadcasting Co.

Los Angeles, Television Productions.

Los angeles, The Times-Mirror Co.

Los Angeles, Warner Bros, Broadeast-
ing Carp.

Loulsville, WAVE, Inc.

Miami Beach, A. Frank Katzentine

Milwaukee, Hearst Radio, Inc.

Milwasukee, The Journal Co.

Nashville. J. W, Birdwell

Newark, Bremer Broadcastlng Corg.

New Orleans, Loyola Unlversity

New Orleans, Malson Blanche Co.

New York, Amerlcan Broadeasting Co.

New York, Bamberger Broadcasting
Service. Ine.

New York, Columbia Broadcasting Sys-
eI,

Mew York, Debs Memcrial Radic Fund.

New York, allen B, DuMont Lab. Inc.

New York, Palmer E. & Lols . Leber-
man

New York, Marcus Loew Bocking Arency

Mew York, Metropolitan Television. Inc.

Wew York., Natlonal Broadeasting Co.

New York, News Syndicate Co., Inc.

NewCYork, Philco Radie 4 Television

orp.

Hew York, Raytheon MIg. Co.

New York, Twentleth Century-Fox,

New York., WLIB, Inc.

Oklehomsa Cily, WEKY Radipphone Co

Omaha, Radio Statlon WOW. Inc.

Omaha, World Publishing Co.

Lancaster

Philadelphia, Bamberger Broadcasting
Service, Inc.
Philadelphia, Peansylvania Broadeast-

ing Co.
Philadelphta, Phllagelphla Dally News.
Philadelphia, The Phlladelphia Inguirer.,
a Divigion of Triangle Publieations.

Philadelphia, Philco Radio & Televl-
sion Corp.
Philadeiphia, Seaboard Radio EBroad-

casting Corp.
Philadelphia, WCAU Broadcastlng Co.
Philadelphia., WDAS Broadcasting Sta-
tion. Imc.
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Philadelphia, Westinghouse Radlo Sta-
tions, Inc.

Philadelphta, WFIL Breadcasting Co.

Pittsburgh, Allen B. DuMont Lab. Iac.

Pittsburgh, Scripps-Howard Radlo, Inc.

Pittsburgh, WCAE, Inc.

Plttgzhurgh, Westlnghouse Radlo Sta-
tions, Inc.

Portland, Oregonian Publizshing Co.

Providence, E, Anthony & Sons, Inc.

Providence, The Qutlet Co,

Providence, The Yankee Network, Inc,

Richmond, Va., Havens & Martin, Inc.

Riverside, Calif., The DBroadcastlng
Corp, of Ameclca

Rochester, Stromberg-Carlson Co.

St. Louls, Michael aAlfend, Truman L.
Brown, Samuel 1. Berger and Signey
J. Helmano d/b as ALFCO Co.

St, Louis, Globe-Democrat Pub, Co.

3t. Louls, Thomas Patrick. Inc.

St. Louls, The Pulitzer Publishing Co.

5t. Louls, Star-Times Publishing Co.

3. Paul. KSTP, Inc.

Salt Lake <City, Frank . Carman.
David G. Smith, Jack L. Powers and
Grant R. Wrathall. ¢/p az Utah
Broadcasting Co.

Salt Lake City, Intermountain Broad-
casting Corp.

San Franclsco, The Assoclated Broad-
casters. Inc,

San Francisco, Don Lee Broadeasting.

San Franclsco. Hughes Productions, IM-
viston of Hupghes Tool Ca.

Seatile, Radlo Sales Corp.

Spokane, Louis Wasmer, Inc.

Stockton, E. F. Peffer

waltham. Mass, Raytheon Mrg. Co.

Washinglon, D, C., Bamberger Broad-
casting Service, Inc.

Washingten, D, ., Capital Broagdeast-
ing Co.

Washlongton, D, €., Allen B, DuMont
Lab. Inc.

washington, D, C.. The Evening Star
Broadeasting Co.

Washington. D, C, Marcus Loew Book-
lng Agency

Washington, D. C., Natlonal Broadgeast-
ng Co.

Washington, D. €., Eleanoer Patterson,
ir/as The Times-Herald

Washington, D, C,, Philco Radlo & Tele-
vision Corp.

Washington, D. C., Scripps-Howard Ra-
diz, Ine.

While Plains, ¥, Y., Westchester Beoad-
casting Corp.

Wilkes Barre, Pa.. Iouls G. Baltimore

Wiimington. Del., WDEL, Inc.

Promotion Men of CBS

Owned Stations to Meet

PROMOTION Jdirectors of CBS-
owned stations will meet at the
Ritz-Carlton Hotel, New York, Oct.
15-17, for a conference on promo-
tion plans. Meeting, presided over
by Dick Dorrance, divector of pro-
motion of CBS-owned stations,
will be addressed by Paul Hol-
lister, CBS vice-president in charge
of advertising and sales promo-
tion; T. D, Connolly, director of
program promotion; Harold S.
Meighan, director of station ad-
ministration; Richard Hess, direc-
tor of research for CBS stations;
Harry F. O'Brien, CBS art diree-
tor, who will introduce Trving
Miller, new art director for net-
work-owned stations.

Station men will meet with the
staff of Radio Sales, representative
organization for network-owned
stations. New York staff of the
CBS-owned station promotion de-
partment will attend the three-day
session. From stations will come:
Guy Cunningham, WEEI Boston;
Jules Dundes, WABC New York;
Maurice B. Mitehel), WTOP Wash-
ington; C. W, Doebler, XKMOX St
Louis; Ralph Taylor, KNX and
CBS Pacific Coast mnetwork; Ed-
ward Connolly, WBT Charlotte, no
longer owned by the network but
still represented by Radio Sales.
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KENWAY AMERICAN

PROMOTION HEAD
IVOR KENWAY has been named
dirvector of advertising and promo-
tion for American, effective im-
mediately, succeeding Fred Smiih,
who resigned
that position QOct.
1. Mr. Kenway
joined the net-
work in January
of 1944 as asgsist-
ant to the execu-
tive vice-presi-
dent, entering ra-
dio after 20 years
with Devoe &
Raynolds Co., for
whom he was di-
rector of advertising and promo-
tion at the time of his resignation.

After six months of working on
special assighments as assistant to
the executive vice-president, Mr.
Kenway spent another half-year in
sales promotion work for the net-
work's affiliates, spending much of
that time in the field. In Novem-
ber 1944, he transferred io the
general neiwork promotion depart-
ment, with the job of coordinat-
ing the advertising and promotion
of the network-owned stations,
WJIZ New York, WENR Chicago,
KGO San Francisco and KECA
Los Angeles. Since June of this
yvear he has been associated with
network sales,

In his new position, Mr. Ken-
way will report direct to Mark
Woods, Ameriean president. The
two divisions of the advertising
and promotion department will
continue to be headed by E. J.
{Mike) Huber as manager of sales
promotieon and Theodore Ober-
felter as manager of audience pro-
motion, both reporting to Mr.
Kenway.

Mr. Kenway

WOV Contest

PROMOTION contest of WOV
New York, for the best suggesled

station ad employing the two-
market theme. closes Oet. 15 at
midnight.

Mutual Closed Circuit

ROBERT SWEZEY, vice-president
and general manager of Mutuval,
and Tom Harmon, All-American
football star and the star of his
new show, spoke Thursday over
a closed circuit to kick off the show
which started Oct. 13 on 60 MBS
stations, Saturday 7:45-8 p.m.

Palmer to American

T. B. {Bev) PALMER, manager
of KGO San Francisco, has been
appointed to newly created post
of American western division
manager of technical operations.
Headquartered in Hollywood, he
takes over new assignment upon
appointment of a successor at
KGO, Before becoming KGO man-
ager, Mr. Palmer was chief engi-
neer of that station, and has been
in radie for 25 years.

JARK OF ACCURACY,
SPEED AND INDEPENDENCE IN
WORLD WIDE NEWS COVERAGE
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Newspaper, Station Monopoly Case Heard

Stamford Hearing
May Be Basis for
FCC Policy

SHOULD the only newspaper in a
city be permitted to own the only
radic station?

To formulate a policy on this
question, the FCC last week heard
testimmony concerning the sale of
WSRR Stamford to the Western
Connecticut Broadcasting Co. and,
particularly, the plans of the new
owner to operate the two enter-
prises simultaneously, if the appli-
cation for transfer is approved.

The Commission was told by
Kingsley A. Gillespie, who holds a
51% interest in the new company
and a 14% interest in the Stam-
ford Advocate, of which he is pub-
lisher and general manager, that if
the transfer of the station is ap-
proved he will operate it as a com-
pletely separate entity, competing
with the newspaper for advertising
and news coverage. Qwnership of
the Advecate is within the Gilles-
pie family.

Other Papers Come In

Stephen R. Rintoul, who has heen
operating the station since 1941,
testified he received severa) offers
from outsiders but preferred to sell

AND
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to Mr. Gillespie, a prominent and
civie-minded ecitizen of Stamford,
who assured him the facility would
be operaied independently of the
newspapet and in the best interests
of the community. Sale price was
$161,000.

Replying fo questions by Frank
Seott, counsel for Western Con-
necticut, Mr. Gillespie gave testi-
mony showing that while the Ad-
vocate is the only newspaper puh-
lished in the area other newspapers
have a larger circulation. Using
data of the Audit Bureau of Cit-
culation and other evidence, he
showed that the combined weekday
cireulation of New York and other
Connecticut newspapers in Stam-
ford Township has aggregated ap-
proximately 16,000 as compared to
14,000 for the Advecate.

For the city and retail trading
zone, he testified, the combined eir-
culation of outside papers totaled
about 34,000 as against 16,000 for
the Advocate. Sunday cirenlation of
the outside papers totaled 31,275
in Stamford Township and 50,787
in the city and retail trading zone.
The Advecate does not publish a
Sunday edition.

Mr., Gillespie added that New
York papers give good coverage of
news in Stamford, which ig 33 miles
away. He said about 2,800 people
in Stamford and surrounding
towns were commuting to New York
last August and that the number
increases in winter. He cited the
1940 census figures for Stamford
at 61,215 and for the city and re-
tail trading zone at 112,000.

Asked how joint ownership of
the newspaper and the station
would affect the public interest,
Mr. Gillespie expressed his convie-
tion that the extent of circulation
of outside papers and the inten-
tion to operate the iwo enterprises
separately would mean more rather
than less competition. He pointed
out also that New York stations
have big audiences in the Stamford
area.

Would Scoop ‘Advocate’

He said he plans to devote more
programs to community activities,
to give more time to municipal gov-
ernment, library and educational
topies. He would sell less than half
the station’s broadcast time and
use more than half for sustaining.
He would spend half his time at
the station.

As to news, he would increase
the station’s reportorial staff to
provide coverage. He would retain
the station’s UP service and the
Advoeale would continue with AT.

Mr. Gitlespie said he thought “the
station ought to scoop the news-
paper” duving its broadeast day.
Under his operation, he asserted,
there would be a more intense de-
sire to prevent the opposite from
happening.

Under questioning by J. Alfred
Guest, Commission attorney, he, as
owner of the station, said that the

advertising and news staffs will
be competitive with the Advecate.
“There will be no connection except
my own,” he said.

To other questions, he replied:

That he would increase the num-
ber of newscasts from five to seven.

That the station's coverage of a
news event would be in no way con-
cerned with how the Advecale
handles the same story.

That the station’s editorial poliey
would not necessarily be that of the
Advocate ("I don't think a station
has the same need for editorials as
a newspaper’).

That he contemplates no agree-
ments, oral or otherwise, with ad-
vertisers who use both station and
newspaper.

That there will be no joint rates
for advertising.

That he plans to enter FM and
to build a new studio.

That he proposes a daily religi-
ous program, participated in by the
various churches.

That he plans to relinquish his
function as general manager of the
Advocale and eventually devote full
time to the station.

Several Offers

Mr. Rintoul testified he acquired
the station in 1341, lost money on
it that year and in 1942, made a
slight profit in 1943 and a sub-
stantial profit in 1944. He said he
decided to sell the station late in
1944 largely because of uncertain-
ties over FM and other develop-
ments and of his ability to provide
the funds involved.

He said he had never offered to
sell the station bui hagd received
offers from Victor Kanuth, Lou
Cowan and Victor Hugo Bidal
However, he explained, he hag¢ no
desire to sell the station to out-
siders.

Responding to questioning by
Philip Loucks, counsel, he said the
primary considerations which led
him to sell the station were that
the offer was satisfactory, the pur-
chaser was known to him, that the
station would be operated inde-
pendently of the newspaper, and
that he had heen uncertain as to
impending FM developments.

Questioned hy Mr. Guest, he said
his decision to sell "might have
been different” had the FM piciure
been clearer at the time of negoti-
ations.

Charles Russell Waterbury, pres-
ident of the Stamford Chamber of
Commnierce, testified as a character
witness for Mr. Gillespie. He cited
the latter’s activities in the ciky
postwar council, public library, zon-
ing eommission, Boy Scouts, YMCA,
Salvation Army, Community Chest,
and as commander during the war
of Stamford Harbor Patrol.

He said he knew of no news-
paper that has been more fair or

-objective than the Advocate.

Grant R. Wrathall, consulting
engineer, Washington, gave testi-
mony regarding coverage of New
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York stations in the Stamford serv-
ice area.

With the agreement of counsel
Tor the various parties, David Deib-
ler, Commission examiner, an-~
nounced that the record would be
kept open for 10 days fo admit
documentary evidence.

Transfer of KYA
Approved by FCC

Consent Also Given for Shift
Of KJR to B. F. Fisher

CONSENT was granted by the
FOC last week to the aequisition
of control of KYA San Francisco
by Mrs. Dorothy Thackrey, owner
of New York Post and principal
owner of WLIB Brooklyn, for ap-
proximate sum of $442,376. Origi-
nally negotiated in first part of
year [BROADCASTING, May 21],
transfer is part of deal which in-
cludes purchase of KMTR Holly-
wood by Mrs. Thackrey for nearly
like amount. Application for latter
transaction has not yet heen filed.

Approaching completion of ac-
tions on duopoly ownership cases,
the Commission also has granted
assignment of license of KJR Se-
attle from Fisher's Blend Station
Inc., also licensee of XOMO Seat-
tle, to Birt F. Fisher, who ex-
changes his third interest in both
ouilets for control of KJR., No
money is involved [BROADCASTING,
Dec. 11, 1944].

Mrs. Thackvey, in the XKYA
transaction, purchases 8,720 shares
of stock from present 24 stock-
holders in Palo Alto Radio Station
Ine., KYA licensee, for sum of $40
per share, plus an additional
amount per share by which current,
assets exceed current liabilities.
KYA operates on 1260 ke with
5,000 w daytime and 1,000 w night.

Separation of KOMO and KJR
was preceded by switeh of call] lat-
ters or facilities [BROADCASTING,
April 24, 1944], with Birt Fisher
acquiring XJR as 5,000 w Ameri-
can affiliate on 960 ke and Fisher’s
Blend retaining KOMO as NBC
ountlet operating with 5,000 w on
1000 ke. As such KXOMO is slated
for inerease in power to 50,000 w.
Toward this expansion, KOMO has
expended $11,868.91 for land and
additional $10,720.20 as deposit on
new antenna, Over this amount it
iz estimated $227,410.36 will be
needed to operate KOMO as a 50
kw outlet.

Until KOMO is able to acquire
properiies and eaquipment needed
for the switeh, station will share
facilities temporarily with KJR.
Separation of operating staff will
be effected immediately to extent
feasible, application stated.

In line with this grant, the Com-
mission last week also extended the
date for hearing on license renewal
applications of the stations, now
set for Qct. 15, to Nov. 1.

Broadcast Advertising



TV Hearing
(Continued from page 15)

casting be required, that enly two
hours be required wntil it has
reached 20, three hours until it
has reached 30%, four hours until
it has reached 40%, five hours until
it has reached 30%%, and six hours
after it exceeds 5045,

He said he favored the proposal
only as long as the inadequacy of
channels in the low frequency hand
made it necessary, expressing con-
fidence that use of the high fre-
quencies will permit a great in-
erease in metropolitan stations.
“The future use of the higher fre-
quencies will ring the curtain down
on the stage we are setting here,”
he said, disclosing that only last
Wednesday he had seen 525-line
television successfully  broadeast
and received with “superb clarity”.

Television pictures on the higher
frequencies are no longer a theory
but a fact, he said, apart from final
propagation studies, *not 10 years,
nor five years, nor even one year
after the war, but less than twe
months after V-J Day.”

Indicative of the public desire for
eolor television, Mr. Kesten cited
a survey by a department store
chain which showed that if receiv-
ing sets for this type of reception
could he obtained for an additional
15% the sales would be 10 times
as great.

‘When he was asked by Chair-
man Porier how he saw the pros-
pects for returns from television
programs, he replied: "“We see
them in color—red.”

To further questioning yegard-
ing programming, he said: "Ulii-
mately, if there isn't a happier
marriage between the television
broadcaster and the advertising
agency, the medium will be in very
bad shape.”

One to Ten

When Mr. Kesten declared it
would be better to have one good
television program broadeast than
ten hours of “dull, lack-luster pro-
grams,” Chairman Porter drew
Jaughter from the audience with
the question: “Would you apply
that to standard broadcasting?”

Mr. Kesten got a round of
laughter when he declared that
while the industry was pessimistic
on the time required for better tel-
evision, “CBS adopied the rule of
saying as little as possible” until
it could show results. Noting the
apdience response, he vremarked
that nevertheless “CBS has not
issued a public statement on color
television in seven months.”

Galdmark Describes Tests

Dr. Goldmark described tesis
made by CBS of color gelevision
broadeasting last week and the
type of equipment used. He said
the results were "“amazing” and
far surpassed what was expected.
He szaid the pictures showed “ex-
cellent detail”. Broadeasting was
done on 485 mc over a distance of
a quarter of a mile using a signal
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corresponding to 1/100 of a watt.
If the distance had been 40 miles it
would have reguired only 250 w.,
he caleulated. While he said he did
not want to make any predictions
in view of the recency of the tests,
he asked for the cooperation of the
Commission on tests over the next
three ov four months. He was as-
sured the Commission would co-
operate.

Joseph H. Ream, CBS vice-pres-
ident, testified in support of the
Commission’s proposal for altoca-
{ion of low-definition, low-frequency
channels “because we helieve what
the Commission does with respect
to these channels will set the basic
paitern for allocation of high-defi-
nition, full-colsr television in the
high frequencies.”

He interpolated his prepared tes-
timony to say he favored the TBA
allocation plan if it provides more
stations for the metropolitan cen-
ters without depriving the con-
tiguous areas.

Mr. Ream opposed the rule pre-
venting a network from owning a
station in a town where the sta-
tion is in a dominant position,
pointing out that CBS was forced
to sell WBT Charlotte under this
rule. If applied to television, he
said, the rule would prohibit a net-
work from pioneering in a ftown.

He also opposed the rule limiting
ownership by a licensee to five sta-
tions, suggesting it might retard
nationwide television as much as
any other single factor.

Woods Differs

Differing with Mr. Kesten on
the 6-hour rule, Mr. Woods said the
great demand for frequencies he-
tween 44 and 216 me makes it nec-
essary that they be used 25% of
the time. While it would impose
difficuities for some companies in
the beginming, he said, it would
stimulate purchase of receivers and
hasten the time when hetter pro-
grams are provided and make pos-
sible commercial television on a
sound basis,

He agreed that lelevision must
eventually go to the higher fre-
quencies and declared that the
sooner this is done, even with limit-
ed operating power, “the gquicker
will it be possible to have a fruly
competitive television system with
the attendant benefits to both the
industry and the public.”

Mr. Woods proposed that opera-
tion in the 44-2i6 mec band be per-
mitted for a temporary period, per-
haps two years, after which the
service be transferred te the 480-
920 me band, and that temporary
grants be made during this iime.
Licensees would be required to
carty on developmental work on the
higher frequencies.

He further proposed that the
public be given adequate notice of
the projected shift and that plans
be formulated within the industry
whereby purchasers of veceivers
could be assured of liberal trade-
ins on seis eguipped for the high
band. He suggested that considera-
iion be given to requiving licensees
to operate commercially on both
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bands during the interim period.

In addition he suggested that the
present bands 5 and 6 (76-82 mc
and 82-88 me) be earmarked for
future use by FM,

Mr. Woods told the Commission
American plans on Aling applica-
tions for experimental wide-band
television as soon as possible.

Asked by Chairman Porter how
long it would take to get equip-
ment for television operztion, Mr.
Woods said the network would be
able to start z station within a
year after Jan. L.

Capt. W. C. Eddy, representing
Balaban & Katz Corp., owners of
WBKB Chicago, opposed the 6-hour
day rule on ground it would resnit
in sacrificing quality which he re-
garded as the most important fac-
tor in televiston development.

Capt. Eddy, who was in charge
of radar for the Navy in the Chi-
cago distriet, said the experience of
the military with radar during the
war indicated that, with further
development, television could be
operated in the high frequencies.

TBA Proposal

The allocation plan proposed by
TBA provides 58 more television
stations than the FCC proposal.
Cutting community channels from
three to one, its exponents testified,
it would permit 401 metropolitan
power stations in 135 of the first
140 market districts of the U. 8.,
compared to 342 in 120 districts
under the FCC plan announced
Sept. 20 and revised Oct. 3 [BroaD-
CASTING, Sept. 24, Oct. 8]. Both
plans call for community stations
in practically all districts omitted
in metropolitan assignments.

FCC's plan designates Channels
No. 1, 12, and 12 as commuhity
channels; TBA’s would set aside
only Channel Neo, 1 for community
coverage. Simple antenna directiv-
ity in “a few" (48) cases, TBA
said, would help provide competi-
tive high power assignments in
more markets.

Dr. Goldsmith explained that the
FCC plan specifies 40 definite and
88 possible additional community
assignments, “with the understand-
ing, of course, that many other as-
sighments can be made in smaller
communities than the 140 metro-
politan districts listed.” He said
the TBA plan “primarily shows the
metropelitan station assignments,
while no exhaustive analysis as to
assignment of community stations
has beep made.”

Antenna  Directivity

Regarding use of antenna direc-
tivity, TBA submitted 'a chatt
showing three kinds of directivity:
a minor amount of divectivity was
indicated as a means of improving
assignments in 14 cases; a simple
dipole was indicated for 14 others,
and a dipele and ground sheet for
20 cases.

“The industry plan,” =aid Dr.
Goldsmith, “provides high power
stations in greater guantities in
areas which can initiate and sus-
tain a television service, It also sup-
plies all of the smaller metropolitan
districts with one or more stations.

Further assignments may be made
on community frequencies as well
as on variously modified metropoli-
tan power assignments to establish
a thoroughly practical television
industry.”

City Plans

Mr. Roberts, outlining TBA's
views, said “it is fully understand-
able that every city would desire
an allocation program”™ permitting
it to seeure a television station “if
it saw fit”, but that “it is an un-
fortunate fact that the reservation
of frequencies for possible auvthor-
ization of such stations can not be
accomplished without serious dis-
service to prospective television
viewers in many of the same cities.”

“If the public is going to be hurt
by having a channel allocated and
left vacant,” he declared, “then
that's not in the public interest.”
FCC Commissioner Jett replied
that there has been no {eeling
that a channel would be left open
indefinitely for the community to
which it was assigned, “if the com-
munity dida't apply within a rea-
sonable time'.

Reviewing TBA's position en pro-
posed rules, Mr. Roberts suggested
a minimum of 28 hours of regular
programs per week for television
stations after six months’ operation
instead of six hours per day as pro-
posed by FCC. He said the six-hour
daily minimumt would be “beyond
the practical and financial capacity
of newly licensed stations” but

{Conlinued on page $6)
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FM Hearing
(Continued from page 95)

might be required after a year's
ecommaercial operation. -

T13A found no objection to FCC's
multiple-ownership rule “as writ-
ten” but urged *‘the most liberal
conssruction of its poliey under this
rule’. It did object to submitting
TV sroadeasting to general broad-
casting regulations, asserting that,
unaltered, they would be “unduly
restrictive and lavgely inapplica-
ble . . "

Urge Deferment

“]; is the opinion of the Associa-
tion,” Mr. Roberts asserted, “that
the Jommission should defer final
adoption of the rules applicable to
stations engaged in network broad-
casting, and leave such rules as
may be adopted in a tentative
status with provision for frequent
review as the television industry
develops.”

TIBA offered no suggestions to
improve FCC’s proposed regula-
tion on use of tommon antenna
sites but foresaw some local prob-
Jems

Tre Association expressed con-
cern with “any sugpestion” that
TV :tations be required to announce
the use of mechanical reproduc-
tions, “An affirmative preohibition of
misleading or false announcements
as te the use of film or live talent
in television would constitute the
maximum practicable rvegulation,”
TBA’s counsel said.
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In station identifications, TBA
asked that the industry be allowed
to develop ‘‘the most appropriate
use” of either or both visual or
aural identification. Maximum, it
said, should include both visual and
aural announcement at beginning
and end of broadcast day and hour-
ly announcements by either or both
means 50 long as they don’t inter-
fere with enjoyment of program
under way,.

Help Solve Problem

Mr. Trainmell said he was in-
formed the TBA channel plan would
“help solve the problems facing the
Commission and the industry, by
permitting a greater number of
channels to be assigned to many of
the major metropolitan areas with-
out substantially depriving any of
the smaller communities of the serv-
ice provided under the Commission
plan.”

Under questioning by Chairman
Porter, he said he thought New
York should be granted more sta-
tions even at the expense of assign-
ments to contiguous areas if neces-
sary, because “you've got to put as
many stations as possible in the
major markets.” He added, how-
ever, that he thought a way could
be found to provide more stations
in the major areas without deoriv-
ing contiguous areas of facilities.
(The TBA plan calls for seven sta-
tions in New York, the FCC plan
for four.)

Mr. Trammell expressed belief
the Commission might in the next
few years be able to make televi-
sion channels available below 300
me—possibly five or six, he said,
from aviation intevests, the army

and navy.
He said that television, to he
suceessful, needs from Govern-

ment: (1) “an attitude of encour-
agement and sympathetic support”
and 2) “maximum flexibility and
minimwmn restriction in its develop-
ment",

He did not object to FCC’s pro-
posal for a minimum of six hours’
daily operation, saying NBC ex-
pects to develop a longer schedule
if FCC grants its TV applications.
Time-sharing, however, he said
would be uneconomical and imprac-
tical for stations and dangerous to
fievelopment of video network serv-
ice.

Regarding multiple ownership he
said licenses “should be issued hy
the Commission in particular cases
as the public interest, convenience
and necessity may require, and no
fixed limit should be placed by the
Commission on the number of sta-
tiens which may be licensed to any
one licensee,”

NEC, he said, plans to operate
regional networks and later link
them together to form a national
network. To do this, he asserted,
NBC will need to own key stations
in New York and Washington as
nucleus for an East Coast network;
in Chicago and Cleveland for a
Middle Western network; in Los
Angeles and San Francisco for a
West Coasi network, and in Denver
as a base to start building a Rocky
Mountain network which eventually

will link the West Coast and Mid-
dle Western nets.

Mr. Trammel foresaw no coast-
to-coast TV network in operation
immediately “in view of the great
expenge and difficulty of transmit-
ting network television programs
by coaxial cable or radic relay sta-
tions™.

He regarded wholesale applica-
tion of chain broadcasting regula-
tions to television as “a step which
is likely to impose needless handi-
caps on a new industry”, and said
use of common antenna site was
satisfactory if “site” means a tract
of Tand but not if it means towers
or buildings erected by private
initiative,

Mr., Trammel maintained that
“the public itself will be a pgood
judge of the extent to which illu-
sion in television programs should
be carried without a label”.

He suggested that station identi-
fication be made hourly, on the
hour, with provision for delay if
the announcement would interfere
with enjoyment of a program.

Alfred J. McCosker, chairman,
Bamberger Broadecasting Co. Ine.,
opposed the 42-hour rule and sug-
gested a2 minimum of 28 hours.
He said it requires at least 16
hours of advance preparation for a
half-hour television preogram.

He said Bamberger’s experience
“has led us to the conclusion that
for at least many months in the fu-
ture it would be inordinate to ve-
quire a television station to operate
for more than four hours per day.
A longer operating schedule will, in
our opinion, definitely tend to lower
the standard of the programs and,
in consequence, delay the general
public acceptance of television.”

Streibert Testimony

Theodore C. Streibert, Bam-
berger president, opposed time-
sharing of television channels as
impracticable. If the practice were
generally applied, he said, it would
prevent network operations and re-
tard development of quality pro-
grams,

He endorsed the TBA allocation
plan and declared it was more im-
portant for the development of
television that seven channels be
assigned to New York, even if do-
ing so deprives contiguous cities of
stations, He pointed out that aside
from the availabliity of talent in
the larger metropolitan centers,
the buying power for the purchase
of sets is also coneentrated.

He added that the predictions re-
garding high frequency television

should also be taken into account in
deciding on allocations in the lower
channels. If the demand for facili-
ties in smaller cities materializes
sooner than expected, he said, these
frequencies would then become
available. He predicted that televi-
sion will expand only gradually
from the metropolitan centers, be-
coming coast to coast in not less
than five years and completely na-
tional later.

Dr. Allen B. DuMont, president
of Allen B. DuMont Labs. Ine,
proposed that the Commission give
the industry and the public assur-
ance that receiving sets will not be
outmoded by changes of alloca-
ticns. Commissioner Denny pointed
out that the allocations and the
hearings to formulate rules and
regulations gave that assurance,.

DuMont Disagrees

Dr. DuMont disagreed with My,
Streibert’s testimony as to the sale
of sets under the TBA plan. Reply-
ing to a question by Harry Plotkin,
asst. FCC general counsel, he said
he thought more sets would be sold
if there were only four stations
in New York and other stations in
contiguous areas,

Dr. DuMont anticipated that
shortly after Jan. 1 the DuMont
New York station, WABD, will
carry programs originating in
Washington, and by April 1 its
Washington station will carry pro-
grams originating in New York.

Leonard F. Cramer, DuMont
vice-president, testified that Du-
Mont experience in station opera-
tion and equipment production in-
dicates (1) that full-service televi-
sion stations must be confined to
the large centers; (2) ownership
and control of at least five well-
coordinated stations is essential to
devefopment of a nationwide com-
petitive service; (3) sufficient chan-
nels should be assigned the larger
metropolitan  centers which can
support the costly operation neces-
sary to good programming.

Paul Raibourn, Television Pro-
ductions Ine., testified that if Mr.
Kesten’s estimates of cost of opera-
tion are accepted, a city of 500,000
could support only one television
station. He approved the TBA plan
and proposed that a lower mini-
mum be set on hours and adjusted
upward as conditions permit.

James Leaman, vice-president,
Lancaster Television Corp., asked
that his company, which plans a
station in Lancaster, be protected
in the event of a shift to the high
frequencies. He said he welecomed
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'}e(/t')mﬂn'ny Coreseellarsnls
L7 &

1 NOB HIiLL CIRCLE » Pine and Masan Streets

DOUGLAS 5380

SAN FRANCISCO

ROYAL V. HCWARD, Director

BROADCASTING o

Broadcast Advertising



high definition color but “if televi-
sion is to be moved upstairs in one,
two or three years, we must know
it now.”

Myles V. Bavasch, Sherron Elec-
tronics Co., approved time-sharing
as economic and in the public in-
terest. He proposed a co-operative
plan whereby three stations could
use the same channel, while having
their own transmission facilities.

Albert F. Murray, Hughes Pro-
ductions, Hollywood, Calif., appli-
cant for stations in Los Angeles
and San Francisco, asked that the
Commission requive directional an-
tennas for stations proposed for
Fresno in order to permit wider
coverage of San Francisco.

U. A. Sanabria, president, Amee-
iean Television Yabs. Inec., ques-
tioned the TBA plan and sugpgested
that the first channel in each key
centetr be given to the applicants
from big business who already are
engaged in AM broadcasting or
who own newspapers and et them
share the time on master emitters.
The second and third channels
would go to collective small busi-
ness groups, the fourth to the thea-
ter and wmovie industry and the
fifth to labor, edueational and reli-
gious organizations.

Channel-Sharing

Ben Strouse, vice-president of
Capitol Broadcasting Co., operat-
ing WWDC Washington, proposed
channel-sharing and transmitter-
sharing to enable the smaller sta-
tions to get into television and do
a creditable public service joh.

Paul Bartlett, testifying in be-
half of J. E. Rodman (KTFRE)
Fresno, Cal., applicant for a tele-
vision station, expressed fear that
the smaller operator who ventures
into television now faces financial
ruin if the system is moved to the
higher freguencies in the next few
vears. He said the listener would
also he faced with the obsolescence
of his receiver.

G. Bennett Larson, manager of
WPEN and WPEN-FM Philadel-
phia, advocated that commercial
television in the lower bhand be
placed on a temporary basis under
less exacting standards than those
now proposed to enable permittees
to learn the “know-how" of tele-
vision operation. He also urged that
the Commission encourage the use
of eommon studio, transmitter and
antenna systems by stations shar:
ing time.

Yankee Net Spokesman

John Shepard, 3rd, Yankee Net-
work general manager, recommend-
ed that in the interest of the public,
the broadcasters and the manu-
facturing industry that television
in the lower band be abandoned and
the service be established on the
higher frequencies at the earliest
practicable date. If the service is
to be established on the lower band,
he urged it should be on a tempo-
rary basis only.

Mr. Shepard suggested the mini-
mum operating schedule be two
hours rather than six and opposed
time-shaving.

BROADCASTING »

TELEVISION TOWERS
IN PARKS OQOPPOSED

POLICY on television transmitter
towers in the District of Columbia
will he taken up soon by the House
District of Columbia Subcommittee
on Fiscal Affairs. Proposals to take
np legislation covering towers was
considered Thursday at a subcom-
mittee hearing, with Maj. Gen.
Ulysses 8. Grant 3d, National Cap-
ital Parks and Planning Commis-
sion chairman, opposing proposals
by citizens that towers be placed
in public parks rather than resi-
dential areas,

Television tower problem has
been tossed all over the capital
for several months, with the Board
of Zoning Appeals having approved
tower sites for Bamberger Broad-
casting Co. and NBC. These sites
face action by the Distriet of Co-
lumbia Commissioners when ap-
plications for construction are fled.

JWT Exec Stresses Need

Of Advertising Postwar

IN ORDER to assure employment
for 57,000,000 persons during the
postwar years, American advertis-
ing must be prepared to sell $145
billion in goods and services an-
nually, double the amount pur-
chased before December 7, 1941,
Arno H. Johnson, director of media
and research for J. Walter Thomp-
son Co., New York, told 250 mem-
bers of the Chicago Federated
Advertising Club.

Advertising’s prime job in ac-
complishing this task is to “sell”
the American public on a higher
standard of living than evet known
before, Mr. Johnson declared. He
added that, in his opinion, Ameri-
can industry is capable of produe-
ing $200 billions of goods or serv-
ices on a d0-hour week employ-
ment basis,

A brief filed by NAB opposed the
6-hour rule as a burden few broad-
casters could afford and suggested
that the schedule be left to the in-
dividual licensee. Tt regavded time-
sharing as at best a temporary ex-
pedient until additional channels
can be made available.

The proposed rule regarding mul-
tiple ownership would not be in the
public interest and is comntrary to
the spirit of the Communieations
Act of 1934, the brief held. As to
the network regulations, NAB sug-
pested that long term contracts
would enhance the development of
television and would make for sta-
bility.

The brief suggested the alloca-
tions be made flexible enough to
provide for a community station as-
signment to any one of the 13 chan-
nels, provided proof is shown that
such an assignment would not pre-
vent the utilization of the affected
channel by a station in serving an
appropriate area.

Broadcast Advertising

Chicago Troubles

TIME difficulties in the
Windy City have brought
ghout two odd situations,

Skip Farrell, baritone fea-
tured across the board 7:30
p.m. on Manor House Coffee
show on WMAQ, competes
with himself on WGN Thurs~
day 7:30 pan. Swing's the
Thing, sponsored by Brach
Candy, Until mixup is cor-
rected at end of month, lat.
ter show is transcribed. Mary
Paxton, writing star of Wish-
ing Well program broadcast
on WBEBM for first quarter-
hour and WGN for succeed-
ing period, has 30 seconds
under present time differ-
ences to sprint from Wrigley
Bidg. (WBBM) to Tribune
Tower (WGN).

Corwin Invocation

NORMAN CORWIN, foremost
serious radio writer of CBS, will
write and deliver the invocation at
the annual New York Herald Tri-
bune forum on Oct. 29. It will be
on the general theme of the forum,
The Responsibility of Vielory.

American Program

GERARD SWOPE, honorary
president of General Electrie Co.;
Willlam Green, AFL president;
David J. MeDonald, secretary-
ireasurer of United Steel Workers
of America (CIO), and a number
of Broadway and Hollywood stars
will appear Oct. 15, 9:30-9:55 p.m.,
onn American on a special Com-
munity War Fund program.

NBC News Booklet

NBC has published “V", a 52-page
news documentary, third of a se-
ries including “H Howr”, published
after D-Day, and X", after V-E
Day, recording the climactic events
of World War II. Series was pub-
lished and distributed by the NBC
advertising and promotion depart-
ments under the supervision of
Charles P. Hammond, director,
With wnarrative, transeripts and
appropriate illustrations, the final
volume of the trilogy presents
NBC’s coverage of the final hours
of the war.

News Conferences

NEW SERIES called Meel the
Press started Oct. 5 on Mutual as
an ijllustration of how press con-
ferences are conducted, how rte-
porters get their information, how
they clear up confusion and pro-
duce facts, figures and down-to-
earth truths. American Mercwry
Magazine collaborates with Mutuoal
on the program, which features
an expert on some general sub-

ject being interviewed by four
newspapermen guests on each
broadeast.

HENRY TRITSCHLER
DIES AT AGE OF 69

HENRY TRITSCHLER, 69, a part-
ner in Nelson Chesman Co., Chat-
tanooga, for more than 35 years,
died Sept. 26 at his home following
a heart attack. Associated with the
advertising firm for the past 56
years, he was widely known in na-
tional advertising circles.

Mr. Tritschler served several
terms as Southern chairman of the
American Assn. of Advertising
Agents and also had been secretary.

He joined Nelson Chesman in St.
Louis, remaining in the main office
there until he was put in charge
of a branch office in Chattancoga
35 years ago. Later he purchased
the company and made Chatta-
nooga its headquarters, closing the
St. Louis office. He was sole owner
until last year, when a partnership
was formed. He retained an active
part in direction of the company
and put in a full day's work at
the office the day before he died.

Born Feb. 12, 1876, in 5t. Louis,
he was educated in the schools
there and hecame a charter member
of Lookout Mouniain Fairyland
Club and Lookout Mountain Golf
and Country Club. He is survived
by his wife, Mrs. Mary Tritschler
of Chattanooga.

WHO Transfer

APPLICATION for transfer of
control was filed with ¥CC last
week by Central Broadeasting Co.,
liecnsee of WHO Des Moines, for
consent to revocation of June 1943
trust agreement under which sta-
iion has been controlled by trustee-
ship [BRoOADCASTING, Jan. 24, 1944].
Revocation returns 4,596 shaves
(51.579%) to individual holders with
David Daniel Palmer, vice-president
and treasurer, majority owner,
Shift was cccasioned by death of
Killiam M. Brandon, one of trus-
tees. No money is involved.
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Actions oF The FCC

OCTOBER 5 TO OCTOBER 11

Decisions . . .

ADNMINISTRATIVE BOARD ACTIONS

QCTOBER §

WHC Memphis—Granted CF install
new trans.

WNI{C New Haven, Conn.—Granted
authority to determine operating power
by direct measurement of asnit. power
in accordance with Sec. 3.34. Licensece
grapted walver See. 3.55 (h) and 3.60
FCC Rules & Regulations, eonditions.

WHOP HopKinsville, Ky.—Granted au-
thority to determine operating power
by direct measurement of ant. power.

KVOK Mogrhead, Minn.—Sarne.

KWSC Pullman, Wash.—Same.

NEW-Relays Farnsworlh Televislon &
Radlo Corp., area of Fort Wayne, Ind.—
Granted CP new relay station; freguen-
cles: 30820, 33740, 33820 and 37880 kc:
0.1 w. Also granted CF new portable

mobile relay station; freguencles: 1645,
2050, 2190 and 2830 k¢, 5 w.

WEPC Georgla School of Techrology.
area of Atlanta, Ga—OGranted Llicense
to cover CP new relay station to be used
with WGST on 1646, 2090, 2190 and 2830
ke: 150 w.

NEW-Relay Utah Broadcasting & Tel=-
evision Co., area of Salé Lake City—
Granted CP new relay station to be
used with EKUTA on 3082, 33.74, 3582,
37.98 mc; 17 w.

WAXCT The Crosley Corp., Clnein-
nati—Granted mod. CP for new develop-
mental TV station for extension com-
pletion date only Irom 10-25-45 o 4-
28-46. Permit granted subject 1o changes
in frequency assignment which may
result from proceedings ln Docket 5651,

WEHS WHFC Irc., Chicago—Granted
Heense to cover CP for new FM sla-
tion 48.3 mc. studio and trans.: 105 W.
Adams Si., Chicago.

SERVICE DIRECTORY
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ACTIONS ON MOTIONS
{By Comr. Durr)

OCTOBER 9
KOMO XJR Fisher’'s Blend Station
Inc., Seattle, Wash.—Commission on
own motion ¢entinued hearing now set
10-15-45 to 1i~1-43 on applleations for
license renewals,

OCTOBER 11}

KOV0O KOVO Broadcasiing Co., Prove,
Utah—Granted motion for leave to

amend application f(or CP c¢overlng
change in specificatlons and site for
D4, and application as amended re-

moved [rom hearlng docket,

WTCN Minneapolis Breadcastlng Co.,
Minneapells—Granted motion for leave
to amend application [or CP: reopened
record in Docket 3859 and without fur-
ther hearing sald amendment made part
of record in docket.

The Eagle-Gazelte Co., Lancaster, 0.
—Granted petitlon for ieave to amend
application for new statlon with re-
spect Lo paragraphs 18 and 9.

Caplitol Broadcasting Co., Nashville.
Tenn.—Granted petitlon for leave to
amend applicatlon for new  station;
reopened record and wlthout further
hearlng amendment made part of rece
ord In Docket 6669,

WWEW WWSW  Inc., Pittsburgh—
Granted motlon for leave {0 amend
spplicatlon; record reopensd In con-
solidated procesding and without fur-
ther hearing amendment made part of
record In Docket 6121,

WREN The WREN Broadeasting Co.,
Lawrence, Kan.—Granted moilon for
tleave to amend application for CF;
amendments accepted,

J. W. Birdwell, Nashville, Tenn,—
Ciranted motlon for leave to amend ap-
pllcation; accepted amendment and
record reopened and without further
bearlng amendment made part of rec-
orgd in Docket 5648,

Baron Broadeasting Co., Wilkes-Barre,
Pa.—OGranted petitlon to reopen record
hertofore made in hearing on appllca-
tlon for new statlon. so as to permlt
filing of an agreement entered into
9-15-45 between Lou Poller and Unilon
Broadcasting Co., referving to certain
ittigation ihen pending in LackaweRnna
County, Pa, court, and without fur-
ther hearlng agreement accepted end
made part of record.

Illineis Vatlley Breadcasting Co., Pe-
orla, HNL.—Granted petition for leave to
amend applicatlon for new statlon, and
accepted amendment filed with petl-
tlon.

Dixie Broadcasting Co., Montgomery,
Ala,—(Granted petitlon for leave to
amend appllcation for mew station, ac-
cepted amendment and application s
amended removed from hearing docket.

WHE WHEB Broadcasting Co., Kansas
City—Granted petitlon for 1leave to
amend application for CP, accepted
amendment, recpened record and with-
out further hearing amendment made
part of record ln Docket 6022,

Durham RBroadcasting Co., Durham,
N. C.—OGranted petitlon for leave to
amend application for new station, ac-
cepted amendment and removed ap-
plication a3 amended from hearing
docket.

IN THE MATTER of mod. of license of
WGTM Wilson, N. C.—adopted order
dismissing Order to Shoew Cause en-
tered on 11-9-44, when Commisslon or-
dered WGTM to show cause at 8 hear-
Ing why license of statlon should not
e mod. 50 as to Epeclfy 1240 ke in lieuw
presently  asslgned freguency of 1340
ke, and hearing in said Order to Show
Cauge consolidated with hearlng on
application of Durham Broadeasting
Co., as amended.

ACTIONS BY COMMISSION

OCTORER 10

WHLD The Niagara Falls Gazetle
Publishlng Co., Niagara Falls, N. Y.—
Placed In pending file apoplicatlon for
CP change 1200 ke to 1200 ke and hours
operation from D only ito limited
WOAIL
. Mississippi Broadcasling Co., DMacon,
Miss.—Granted tequest for assignment
ol call letters WMBC.

WELZ WDZ Broadeasting Co., Tuscola,
Tih.—Granted llcense remewal for perlod
ending 5-1-48,

WROX Birney Imes Sr,, Clarksdale,
Miss.—Granted  llcense renewal for
perigd endlng 2-1-48. Comr. Durr veted
for hearing.

WJIAC WJAC Ing, Johnstown, Pa—
Granted license renewal for period end-
}ng 8-1-4%. Comi. Durr voted for hear-
ng.

WTCM Midwestern Broadcasting Co.,
Traverse City, BMich.—Granted license
renewal for period ending B-1-47.

WIXRY Raytheon DMFg. Cop., New
York—Granted request for Sl-day temp.
authority 0 broadcast programs over
developmental station W2XRY in ac-
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cordance with Sec. 4.153(a} of Com-
mission's Rules & Regulatlons.

Transfer K¥A Talo Alto Radio Station
Ing., San Frapclsco—Oranted acquisition
of contro! KYA llcensee by Mrs, Dorothy
& Thackrey by purchase 8,720 sh stock
from present 24 swockholders at  $40
per sh, pius additlonzl amount per sh
by which current assets exceed current
iiabllitles, or approximate total of
$442,976.

Applications . . .

OCTOBER 5

AMENDED Aloha Broadcasting Co.,
Honplule, T, H--CP new standard sta-
tlon 1400 Ec 250 w unl., amended re
change in trans, equip,

NEW-FM 52.9 wme The Yankee Net-
work Inc., Boston—CP new FM station,
Channel 25, coverage not specified, $67.-
000 est. cost. Applicant licensee of
WHNAC. Legal counsel-Plerson & PBall.

Washington. Eng. counsel-George C.
Tavis, Washington.
NEW-FM 102,3 mc The Yankee Net-

work Ine., Bridgeport, Conn—CP new
T station, Chaunel 72, coverage not
specified, $68.000 est. cost. Applicant 13-
censea of WICC. Legal counsel-Plerson
& Ball, Washington. Eng. counsel-
George €. Davis, Washington.

NEW=-FM 96.5 mc¢ The ¥anhkee Network
Ing., Providence, R. 1.—CP new FM sta=
tlon, Channel 43, coverage not specified,
$67.000 est. cost. Applicant licensee of
WEAN. Legal counsel-Plierson & Ball,
Washlngton. Eng, counsel-George C.
Davis, Washlngton,

NEW-FM 93.3 mc¢ Stale Broadcasting
Corp., Hartford, Conr ~CP new FM sti-
tion, Channel 30, coverage not speclfied,
£56,000 est. cost. Applicant licensee of
WHTD and s solely owned subsidlary
of The Yankee Network Inc, Legal coun-
sel-Plerson & Dell, Washingion, Eng.
counsel-George C, Davis, Washlngton,

141.7 mc WGTR The Yankee Network
Inc., Worcester, Mass,—CP chenge serv-
fce area [rom 19,000 sy. mi. to “to be
furnished'’, change 443 me¢ to Chane
nel 68, 101.7 mec, Install new equlp. and
change studio slte from Boston {0 Wor-
Cester,

AMENDED W. A. ¥ndernill ang E, §.
Underkill Jv. /b The Evening Leader,
Corning, N. Y.—CP new FM station,
49.7 me, 5,213.7 8. mi. coverage, amended
fto change studio slte,

AMENDED Natienal Broadcasting Co.,
Washington, . C.—CP new FM statlon,
44.3 me, coverage to be determined.
amended to change frequency 1o Chan-
nel 55, 98.9 me, and change type equip.
Applicent llcensee of WRC,

AMENDED John J. Laux, Richard
Teitlebzom, Myer Wiesenthal, Alex
Teitlepaum, Louis Berkman, Jaek N.

Berkman, Charles C. Swaringen, Joseph
Troesch and John L. Merdian 4/ Li-
herity Breadeasting Co., Pittsburgh—CP
new standard station 730 ke 1 B®w D,
smended re chenges In trans. and
verticle ant. and to omit reguest for
partial grant for 250 w.

AMENDED Norfolk Broadcasting Corp.,
Norfolk, ¥a.—CP new standard stetion
1200 ke 250 w I, amended re changes
in trans. equip.

AMENDED National Broadcasting Co.,
Cleveland—CP new FM station, 43.7 me,
coverege to be determined. amended
to change {requency to Channel 55,
58.9 me. applleant licensee of WTAM.

AMENDED Susquenhanna Breadeasi-
ing Co., York, Pa.—CP new FM statlon.
44.5 me, 3,00 sq. ml. coverage, amended
to change [reguency to Channel 72,
102.3 me. or as assigned. and make
chapges ln trans. egquip. and ant, sys-
tem. Applicant licensee of W3BA.

AMENDED Washtenaw Broadcasting
Co., Ann Arbor, Mich—CP new FM sta=-
tlon, 46.3 me, 3,472 sq. mi. coverage,
amended to change trans. site from
Washtenaw County to near Ann Arhor.
Applicant licensee of WPAG.

AMENDED Charleston Broadcasting
Ca., Charleston, W, ¥a,—CF new FM sta-
tlon, 435 mec, 11,525 sg. mi. coverage,
amended o specifly type trans. Appll-
cant lcensee of WCHS,

AMENDED Texoma Broadcasting Co.,
Wichita Fallg, Tex.—CP new standard
station 970 k¢ 1 kw D, amended re
changes in trans. equip.

AMENDED Cecl N. T-‘lrod. Cecll N.
Eltog Jr. znd 5 D. Wooten Jr. d4/h
Murfreeshoro Broadcasting Service,
Murfreesboro, Tenn—CP new standard

station 1240 kc 250 w uml., amended
re¢ changes in trans. equip.
AMENDFD Chas. H. Russell, W. B,

MeCarty, T. E. Wright and C. A. Laey
g/h Rebel Broadeasting Co., Jackson,
Miss.—CP new standard station 620 ke
1 ke M 5 kw to local sunset DA-N unl.,
amended Lo change type trans.
AMENDED Jas. A. Brown, Ronald C,
Johnson, Elbert B, Griffis, Bert Gran-
lich, Chas. H. Jehnson, Wm. A, John-
son, Jas. E. Brooker, Chas. E Cross.
Alden J. Woodworth, Frank E. Sater and
Frank J. Beougher d/b Atlantic Shores
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Broadcasting Ltd., Coral Gables, Fla.—
CP new standard station 1490 kc 250
w unl., amended to change type trans.,
ant. and specify studio site as Alhambra
Circle and Ponce de Leon Blvd., Coral
Gables.

AMENDED WGCM Broadcasting Co.,
Biloxie, Miss.—CP new standard sta-
tion 1490 kc 250 w unl, amended to
change type trans.

AMENDED Valley Broadcasting Assn.
Inc., McAllen, Tex.—CP new standard
station 910 k¢ 1 kw DA-DN unl.,, amend-
ed change type trans. equip. and change
studio site from McAilen to Hidalgo
County, Tex.

AMENDED Reno Broadcasting Co.,
Reno, Nev.—CP new standard station
920 kc 1 kw DA-DN uni.,, amended re
changes in trans. equip.

AMENDED C. H. Fisher and B. N,
Phillips d/b Valley Broadcastlng Co..
Eugene, Ore.—CP new standard station
1400 kc 250 w unl.,, amended re changes
in trans. equip.

AMENDED KVOS KVOS Inc., Belling-
ham, Wash.—CP Increase 250 w to 1 kw,
install new trans. and DA-DN and
change trans. site, amended re change
type trans.

AMENDED National Broadcasting Co..
Denver—CP new FM station, 43.9 mc,
coverage to be determined, amended to
change frequency to Channel 55, 98.9
mc. Applicant licensee of KOA.

AMENDED National Broadcasting Co..
Los Angeles—CP new FM station, 44.1
me, coverage to be determined, amend-
ed to change frequency to Channel 55.
98.9 mc.

AMENDED National Broadcasting Co.,
San Francisco—CP new FM station.
43.9 mc, coverage to be determined.
amended to change frequency to Chan-
nel 55, 98.9 mec. Applicant licensee of
KPO.

OCTOBER 8

AMENDED WJR, The Goodwiil Sta-
tion, Detroit—CP new commercial TV
station on Channel 6, 96-102 mc, amend-
ed to change name of applicant to WJR.
The Goodwill Station Inc.

AMENDED WJR, The Goodwill Sta-
tion, Detroit—Mod. CP for new FM
station, amended to change name of
applicant to WJR, The Goodwill Sta-
tion Inc.

AMENDED A. C. Neff, Savannah, Ga.—
CP new standard station 1400 kc 250 w
unl., amended to change type trans.

AMENDED E. E. Murrey, Tony Sude-
kum, Harben Daniel and J. B. Fuqua
d/b Tennessee Broadcasters, Nashville,
Tenn.—CP pew standard statlon 1240
ke 250 w unl.,, amended re changes in
trans. equip. and ant.

NEW-AM 1460 kc Fort Orange Broad-
casting Co., Albany, N. Y.—CP new
standard station 5 kw DA-DN unl. (Fa-
cilities of WOKO). Stock: 1,500 sh pre-
ferred ($100 par) and 1,500 sh common
(no par) authorlzed; 1,400 sh common
issued and outstanding; 1,400 sh pre-
ferred subscribed. Est. cost $69,500. Ex-
isting capital: $6,000, subscriptions
$140,000. Officers: Edward J. Riley, pres..
200 sh common (14.3%); Howard M.
Sager, 1lst v-p, 125 sh; Harry W. Al-
bright, treas., 50 sh; Samuel E. Arono-
witz, sec., 300 sh. Others interested:
Mrs. Blanche A. Balnbridge, 125 sh:
George Welsh Jr., 150 sh; Floyd H.
Graves, 150 sh; Dwight Marvin, 150 sh:
Stephen A. Scullen, 150 sh. All hold
preferred stock subscriptions equal to
common stock holdings. S. E. Arono-
witz, sec., counsel and 157 owner
WTRY, would terminate that affiliation
upon grant of application. D. Marvin.
editor of Troy-Record and Times-Rec-
ord, owns 2% WTRY. All others except
Mrs. Bainbridge, are established busi-
nessmen In fields other than radio.
Proposed programming: per month 355
nhrs (65%) commercial. Legal counsel—
Andrew G. Haley and Philip M. Baker.
Washington. Eng. counsel—Frank H.
McIntosh, Washlngton (P. O. 100 State
St.).

NEW-AM 1490 kc The Middlesboro
Broadcasting Co., Middlesboro, Ky.—CP
new standard station 250 w unl. Stock:
200 sh common ($100 par) authorized.
issued and outstandlng. Est. cost
$13.800. Existlng capital $20,000. Offi-
cers: K. N. Harrls, pres., third owner:
Al Brener, treas. and gen. mgr., third
owner; H. H. Hutcheson, sec., third
owner. K. V. Harris is oil products
dealer; A. Brener, public relatlons, and
H. H. Hutcheson, city clerk and col-
lector. Proposed programming: 60%
cominercial. Legal counsel—Hayes &
Hayes, Washington. Eng. counsel—Com-
merclal Radlo Equipment Co., Wash-
ington (P. O. Box 500).

NEW-AM 1450 kc Permian Basin
Broadcasting Co., Odessa, Tex—CP new
standard station 250 w unl. Stock: 200
sh common authorized, issued and out-
standing, $100 par. Officers: James S.
Key. pres., 50 sh (25%); Bernard Hanks.
sec.-treas., 75 sh: Houston Harte, v-p.
75 sh. J. S. Key is in investment and

BROADCASTING e

insurance business; B. Hanks is pres.
and 509% owner Reporter Broadcasting
Co. (KRBC), v-p and 30% Big Spring
Herald Broadcasting Co. (KBST), sec.
and 409, Texoma Broadcasting Co. (AM
applicant Wichita Falls)., sec. and
24.72¢, Marshall Broadcasting Co. (AM
applicant); H. Harte is v-p and third
owner KGKL, v-p and 309 KBST, di-
rector and 24.729, North Texas Broad-
casting Co. (KPLT), director and third
owner Marshall Broadcasting, director
and 409 Texoma Broadcasting. Est.
cost $12,550. Existing capital $20,000.

Proposed programming: per month
3311% hrs (55%) commercial. Eng. coun-
sel—Commercial Radio Equipment Co.,
Washington. Legal counsel—Hayes &
Hayes, Washington (P. O. 309 North
Grant Ave., Box 686).

AMENDED Raoul A. Cortez, San An-
tonio—CP new standard station 1300
ke 1 kw D, amended re changes in
trans. equip. and ant. and to specify
studio site.

AMENDED Geo. Burne Smith and
V. H. McLean d/b Gateway Broadcasting
Co., Maryvilie, Tenn.—CP new standard

station 1400 kc 250 w unl.,, amended ye
change in trans. and studio sites and
change in ant.

AMENDED Radio Station WMFR,
High Point, N. C—CP new FM statlon.
45.1 me., 5,030 sq. mi. coverage, amended
to change trans. site.

1190 k¢ WOWO Westinghouse Radio
Stations 1Inc., Fort Wayne, Ind.—CP
increase 10 kw to 50 kw, install new
trans. and DA-N, and change trans.
iitcel: from Fort Wayne to near Roanoke,
nd.

AMENDED Radlo Station WJBC.
(Continued on page 101)

PROFESSIONAL DIRECTORY

JANSKY & BATLEY
An Organization of
Qualified Radio Engineers
DEDICATED TO THE
SERVICE OF BROADCASTING
National Press Bldg., Wash., D. C.

McNARY & WRATHALL
CONSULTING RADIO ENGINEERS

National Press Bldg. DI. 1208
Washington, D. C.

e
PAUL GODLEY CO.
CONSULTING RADIO ENGINEERS

MONTCLAIR. N. J.

MO 2-7859

GEORGE C. DAVIS

Consulting Radio Engineer

Munsey Bldg. District 8456

Washington, D. C,

There is no substitute for experience

GLENN D. GILLETT

Consulting Radio Engineer

982 Natlonal Press Bldg.
Washington, D. C,

Radio Engineering Consultents
Frequency Monitaring

N

Commercial Radio Equip. Co.

@ International Bullding, Washington, D. O.
@ 321 E. Gregory Boulevard, Kansas City, Mo.
@ Cross Roads of the World, Hollywood, Cali®

L

RING & CLARK
Consulting Radio Engimesrs

WASHINGTON, D, C.
Munsey Bldg. ® Republiec 2347

JOHN BARRON
Consulting Radio Engineers

Specializing in Broadcast and
Allocation Engineering
Earle Building, Washington 4, D. C.
Telephone NAtional 7757

i

RAYMOND M. WILMOTTE
CONSULTING RADIO ENGINEER
PAUL A. deMARS

ASSOCIATE
1469 Church $t., N.W., Washington 5, D. C.
Decatur 1234

JOHN J. KEEL

CONSULTING RADIO ENGINEERS
Earle Bldg. ® NATIONAL 6513
Washington 4, D. C.

2 S
LOHNES & CULVER

CONSULTING RADIO ENGINEERS
Munsey Bldg. e  District 8213
Washington 4, D. C.

fran& H Mclntosﬁ

Consulting Radio Engineers
710 14th St. N.W/, ME. 4477
Washington, D. C.

MAY, BOND & ROTHROCK

CONSULTING RADIO ENGINEERS
* X %

Nat'l Press Bidg. Wash. 4, D. C.
District 7362 [ Glebe 35880

HERBERT L. WILSON
AND ASSOCIATES
CONSULTING RADIO ENGINEERS

AM FM TELEVISION FACSIMILE

1018 VeRMONT AVE., N.W, WasHineTon 3,D.0.
NAT(OHAL 7161 ~

Garo W Hay

Consulting Radio Engineers
991 Broad St., Suite 9-11
Bridgeport 3, Conn.
Telephone 5-2055 Lab. Phone 7-2465

HOLEY & HILLEGAS

CONSULTING RADIO ENGINEERS
1146 Briarcliff Pl., N.E.
Atlanta, Ga. ATwood 3328

WORTHINGTON C. LENT
Consulting Engineers

INTERNATIONAL BLDG.
1319 F STREET N. W.

WASH., D. C-
DISTRICT 4127

ANDREW CO.

Consulting Radio Engineers
363 E. 75th St. CHICAGO 19
Triangle 4400 -

GOMER L. DAVIES

Consulting Radio Engineer
P.O. Box 71 Warfleld 9089

College Park, Md.

EQUIPMENT ENGINEERING CO
Consulting Radio Engineers
1438 Main Street
Columbia, S. C.
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DIXIE B. McKEY
ROBERT C. SHAW

CONSULTING
RADIO ENGINEERS

1108 16th Street N. W. Suite 405
Washington, D. C. MEtropolitan 3604

KEAR & KENNEDY

Consulting Radio Engineers
Albec Building REpublic 19351

Washington, D. C.

WELDON & CARR

CONSULTING RADIO ENGINEERS

WASHINGTON, D. C.

1605 CONNECTICUT AVENUE
PHONE—MICHIGAN 4151

UNIVERSAL RESEARCH LABORATORILS

(A Boen sa of Uaersdl Breadiaiteg Company)
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Help Wanted

Wanted—Veteran first class license hold-
er for transmitter and/or studio for
Rocky Mountain 1 kw outlet. State
educition and experience. Box 661,
BROADCASTING.

Wanied—Experienced studio control
man in network station east of Chicago.
Send your qualifications, education and
photo in first letter. Box 183, BROAD-~
CASTING.

Wanted—Licensed operator. Must be ex-
perienced and steady. Send your quali-
fications, education, recommendations
and any small recent photograph. Net-
work station in Great Lakes area. Box
182, BROADCASTING.

Continuity writer-experienced. Good po-
sition. with 1,000 watt midwest regional
network station for copy writer who can
produce salable commercial announce-
ments. Good salary based on experi-
ence. Send sample scripts with first
letter. Box 232, BROADCASTING.

Wanted—First class radiotelephone oper-
ator for station going 5 kw soon. Some
experience desirable, send references
and qualifications in first letter. This
Is nct a temporary position. Box 287,
BROADCASTING.

Wanted—saleman. Outstanding station
in middlewest seeks commission sales-
man of proved ability and Integrity.
Righ" man can earn $10,000—$12,000 a
year. Send complete detalls first letter,
in coafidence, to Box 288, BROADCAST-
ING.

Wanted—A thoroughly experienced an-
nouncer who doesn’t want to become
a program director. Must be capable,
steady, familiar with control board and
willitig to secure 3rd class license., Ex-
cellent salary and opportunity at North
Carolina network local. Send transcrip-
tion, details and photo Box 292, BROAD-
CASTING.

Young lady—Experience in traffic, copy
writing and general routine. Good mike
voice helpful but not essential. New
soutlkern local station opening shortly.
Send full detalls, sample copy, photo.
Box 1293, BROADCASTING.

Two announcers wanted—One for re-
gional NBC New England station. Appli-
cant to have some previous experience
and DProven ability; competent handling
of news essential. Other announcer for
progressive local statlon in New Eng-
land. Station experience not necessary
but experienced man given prior con-
siderstion. Please state salary require-
ments for either position. Box 295.
BROADCASTING.

Engineer-announcer with first class
ticket wanted. 35 hours a week announc-
ing plus routine maintenance. 250 watt
network station. Starting salary $45.00
weekly. Box 297, BROADCASTING.

Returning veterans or announcers who
want chance to advance WJLD, Bes-
semer, Alabama offer minimum $40.00
weekly for 40 hours. Talent shows
available now on open audition. Send
complete information transcription if
possible.

Wanted—A good announcer with first
class operators license starting at $60.00
per veek with substantial raises when
you prove your announcing ability and
character. Send transcription and de-
scription of your background and ex-
perience. Station WINC, Winchester,
Virginia.

First class engineer for NBC afiiliate.
FM application on file. Must qualify at
contr’l and transmitter operation.
Salary commensurate with experience.
Thomas Phillips. Chief Engineer, Sta-
tion WERC, Erie, Penna.

Wanted—Two first class transmitter

operators by new 250 watter in western
Penn:i.. State salary requirements and
previous experience. Expansion program
planred. WDAD, Indiana, Penna.

7ée SCHOOL o/
RADIO TECHNIQUE

NEW YORK e CHICAGO
America’s Oldest School Devoted

Comprehensive Day and Evening
Courses in all phases of Radie
Broadcasting taught by Netwerk
Professionals. Moderate rates.

N For Full Details, Request Beokiet B.

NEW YORK 20, N.Y.: RADIO CITY, R.K.O. Bldg.
CHICAGO 4, ILL.: 228 S. Wabash Avenue
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—Classified Advertisements—

PAYABLE IN ADVANCE—Checks and money orders only—Minimum $1.00.
Sitvation Wanted 10c per word. All others, 15¢ per word. Count 3 words fer
blind box number. Deadline two weeks preceding issve date. Send box replies
to Broodcasting Magozine, 870 National Press Bldg., Washington 4, D. C.

Help Wanted (Cont'd)

Situations Wanted (Cont’d)

Wanted first class operator. $52.00 forty-
elght hour week. WPAD, Paducah, Ken-
tucky.

Need a man with first class license who
can announce. MBS affillate. Call, wire
or write telling ail to Duane L. Watts,
General Manager. KHAS, Hastings, Nebr,

Sound engineer for MUZAK franchise
operator in Dallas, Texas. Must be cap-
able of installing and maintaining high
fidelity electronic equipment. Write or
wire Ligon Smith, 318 Construction
Bullding, Dallas, Texas.

Wanted—Commercial manager 250 watt
station In excellent market with dual
coast to coast network affiliation. Salary
plus bonus. Box 249, BROADCASTING.

Announcers wanted immedlately. Need
all around experienced men, including
control board operation. Excellent op-
portunity to grow with new station.
Rush complete detalls, salary require-
ments and audition disc to WSSV,
Petersburg, Virginia.

Rocky Mountain regional network affil-
iate has good position open for announc-
er-operator. Must be able to handle

newscasts. Box 305, BROADCASTING.
3 E. E. Grads. With prime background
in amateur radio, communications,

broadcasting, electronics for research,
design, plant and field tests applied
electronics, broadcasting, communica-
tions with 18 year old firm N. Y. metro-
politan area. Thils a rare opportunity
for rapld advancement, broad develop-
ment, permanent connection in excep-
tional environment. Want detailed and
comprehensive background, status, sal-
ary requirements. Photo. Interview ar-
ranged. Correspondence held confiden-
tial, returned Iif required. Box 309,
BROADCASTING.

Situations Wanted

Engineer-producer—Five years in broad-
casting including 1'% years government
broadcasting service overseas add up
tn most rounded experience from high-
ly technlical operation to topflight dra-
matic production tasks. First class
phone license, married, top references.
Want connection with forward look-
ing broadcasting organization. Box 233.
BROADCASTING.

Experienced announcer desires N.Y.C.
station connection, does sports, news,
ad lib. Avallable Interview. Box 253,
BROADCASTING.

Veteran waiting November discharge
desires position progressive metropoiitan
station mldwest. Three years Navy
Radar experience. First phone license.
Age 32. Married. Desire developmental
AMG. FM or TV. Box 257, BROADCAST-
ING.

Announcer-newswriter, Navy veteran,
36, married, eight years experience 35
and 50 kw stations can fill program
director berth, write continuity. Fa-
millar all phases broadcasting. Deslre
permanent connection with a future.
Box 262, BROADCASTING.

Available—Agricultural program leader-
news analyst. Experienced in individual
station and network operation, sustain-
ing and commercial. Box 269, BROAD-
CASTING.

Television engineer—Experienced super-
visor of design, lnstallation and opera-
tion seeks responsibility for engineer-
ing department of television broadcast-
ing organization. Box 270, BROADCAST-
ING.

Transmitter engineer—Desires super-
visory or assistant position. Fifteen
years radio broadcasting. First class
telephone first class telegraph licenses.
Experience covers supervision operation
and maintenance transmitters 500 watts
to 50 kw, directive antenna system,
speech input, one kw FM, facsimile,
relay short wave transmitters. Box 278,
BROADCASTING.

A progressive program director wants
connection with progressive station. Six
years experience in all phases of radio.
$350. Box 282, BROADCASTING.

Does your job require varied experience?
Commercials and program writing, pro-
duction, timebuying background. Seven
years experience in N. Y, and Holly-
wood ad agencles and network. Creative,
ambitious, conscientious, personable.
Good on contacts and organization.
Ideal account executive. Ex-Red Cross
Fleld Director, 31. Box 284, BROAD-
CASTING.

Young radio gag writer-comedian; col-
lege training. For some agency, station
or program wanting 1945 humor. Box
285, BROADCASTING.

Situations Wanted (Cont'd)

Man well known throughout the indus-
try. 15 years in radio. Successful back-
ground In station representation, pack-
age programs and station management.
Creative sales ability. Write 23A. 1469
Lexington Ave., New York, N. Y.

Ex Marine, 25, who pleased GI's on
Guam with newscasts wants chance as
staffer on small midwest statlon. Wire
Roger Gregary, 101 N. Chester Ave.,
Park Ridge, Ill. Phone: Park Rldge 2109.

Experienced engineer—Now avallable
has FM experience—Recently discharged
from the Merchant Marine—1st class
phone. Morton Kizner, 1372 Franklin
Avenue, Bronx 56, N. Y. C.

Announcer-beginner, Honorably dis-
charged, young, personable. Good qual-
ity volce, eager beaver. Although in-
experienced; willlng to learn, capable,
intelligent, loyal. Go anywhere for mod-
est salary, chance for advancement.
Frank Gough, Motor Machinist Mate,
First Class, Box 164, Hampton Bays,
Long Island, N. Y.

‘Armed Forces Radio Statlon WVTX s
:absolutely best station on Iwo Jima.

No other station can make that claim—
there ain’t any other. Proven exclusive
market. Our 50 watts blankets Iwo like
the volcanic ash. Trade whole works
for one-way ticket to St. Louls. 2nd
Lt. Lawrence Trombly, Officer in Charge
WVTX. Formerly with KSD.

Veteran with one year’s trainlng at Co-
lumbia Radlo College, covering all
phases of radio tech. desires an an-
nouncer’s position with progresslve sta-
tion. Age 28, married and one child,
Robt. L. Armstrong, 6242 South Bishop
Street, Chicago 36, Illinois.

Radio time salesman—Experience. Two
years selllng radlo time; four years sell=-
ing newspaper space. University educa-
tion, Veteran World War II, New York
City area preferred. Gavin O'Rourke,
105, E. 38th Street, New York, N. Y,

News wrlter-newscaster, Does your sta=
tlon need an experienced news writer,
here is your dream come true, Will ac-
cept out of town, prefer N. Y, or N. J.
station. Stanley Cohen, 1730 Andrews
Ave.,, Bronx 53, N. Y,

Veteran awaiting discharge. Three years
radlo. Announcer, program director. 1st
license. Desire announcing, PD with
definite opportunity for advancement.
Prefer east coast, Great Lakes area. Min-
Imum. William T. Arrilngton, 1303 Lo-
cust St., Commerce, Texas.

Tag this one—Announcer well-educated,
3 years experlence in news, commercials.
platter shows, quizz programs, special
events and control operation. Also,
publicity and advertising. Avallable on
two weeks notice for permanent posi-
tion. Box 286, BROADCASTING.

Field engineer with large company
seeks permanent employment on west
coast. 8 years broadcasting, 3 ¥CC, first
class license, 37, married. Box 289,
BROADCASTING.

Regional and retail sales manager—with
basic major network station in metro-
politan market desires position as com-
merclal manager or executive sales work
with progressive major network sta-
tion in smaller city. Seven years ex-
perience with Impressive record. Box
294, BROADCASTING.

Ex-Naval officer, 10 years successful radio
promotion, sales, publicity; direct mail,
trade paper advertlsing, mifgr. and
agency. Avaiiable Nov. 15. Qualified take
charge promotion, public relations dept.
Address Box 260, BROADCASTING.

Announcer—Expecting Naval discharge
in November. Married, sober. Experi-
ence commercials, news, controls. Also
writing and production. Prefer middle-~
west, but go anywhere. $65 minimum.
Permanent. Box 296, BROADCASTING.

WE WANT A

radio station as o

bait; also, we're not
floaters.,

“STATION PERSONALIZER”

® Some folks would call the spot ‘'Program Director” which,
perhaps, is what it actvally amounts to.
The man we want may not have starred on the stage—he
may not have written and produced famous network shows—
he may not even have a scrap-book. BUT he knows his way
around a radio station for surel He knows the little tricks
an average program director never thinks of which stamp a
leader, He knows how to work harmon-
iously with people and his head is not bigger than his mind.
In short, we want a capable, down-to-earth experienced pro-
gram man to toke over a desk that offers real progress if
he’s intelligent, resourceful, aggressive and appreciates the
employer’s problems well enough to be loyal. A thorough
knowledge of mail-pull is a must. We offer no “extra’ talent
interested in

If this possible association with a well-known station interests
you, write and tell vs about yourself. Time is important.

BOX 281, BROADCASTING

“*News Specialists’” or

Announcer-writer, Experienced on lead-
ing record station; also network affili-
ate. Programming. Now employed city
desk dally newspaper. Age 30. Guarantee
$85.00 weekly. Willlam O. French, 213
South Front St., Harrisburg, Pa.

The honeymoon is over—Former dog-
face seeks opening as production man,
copy-writer with statlon or agency.
Four years station experience, two years
agency, sober, industrious, creative. Jim
Armstrong, 1405 W. Rascher Ave., Chi-
cago 40, Ill.

Young radio sales executive several
years with present empioyer, interested
in becoming assistant to general man-
ager of station in city up to 300,000.
Now earning $6000. Can be avallable
January 1st. Full qualifications in first
letter. Box 218, BROADCASTING.

Salesman—Twenty-five years old. un-
married, excellent educational, social
and business background, experience
gained at network affiliates, seeks per-
manent position with opportunity for
advancement. Box 258, BROADCASTING.

WANTED

Experienced
Production Man

® Major market regional network
station has an immediate opening
for an experienced production
man whose background also in-
cludes musical and dramatic pro-
duction. Send full details regard-
ing previous employment, educa-
tion, family.
position.

salary, Permanent

BOX 298, BROADCASTING

BROADCASTING e
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Situations Wa;ted,- (Co;lt'd) ol

Advertising salesman—Commercial man-
ager. Eieven years. Married. family.
Veteran. Prefer southeastern states.
Box 299, BROADCASTING.

Copywriter—Point discharged service-
woman. Expertenced in radio advertis-
ing, women’s announcing. Exceilent ref-
erences. Two years coliege. Box 300.
BROADCASTING.

Announcer-writer, honorabiy discharged.
Three years experience network affiii-
ate stations. Conversational type volce.
Commercials, and newscasting. South-
ern station preferred. Age 33, married.
two children. James Trippe, P. O. Box
278, Erwin, Tenn.

Station manager avalilable for medium
market station. Thoroughiy experienced
in every phase of operation for 12 years.
General manager & sales manager for
past 7 years. Pubiic service program-
ming favored currentiy by FCC has been
major part of my operations for years.
Pioneer with iocal news coverage for
radio. Top sales and promotion record.
Age 34, married, two children. Coliege
nian. Present & past employers as ref-
erences. Three years managing present

statlon. Former manager to be dis-
charged f{rom service soon. Box 301.
BROADCASTING.

Vet. 3 years announcing experience. 2
years N. Y. station. Commercials, news-
casting, comedy. speciai events, pro-
duction. Excellent refer. Work anywhere
for suitabie salary and traveling ex-
penses. Morris Sheeler, 373 So. 2nd St.,
Bklyn. 11, N. Y.

If you are looking for an alil-around
announcer with the added advantage
of plenty of exprelence on personality
piatter shows such as all nlght, etc..
L'm your man. Steady, dependable, ex-
cellent references. Box 302, BROAD-
CASTING.

Studio engineer—female. Trained at four
major networks—1!% years experlence
turntables, alr shows. Some knowledge
teievision. 3rd class ‘ticket. Vicinity
N. Y. C. Box 303, BROADCASTING.

Western United States only—Manager-
editor; no selling: Unlted States Govern-
ment Official with newspaper experlence
and public school administration back-
ground, age 35, married and one chiid
desires permanent position with broad-
casting company. Presently employed at
good salary. Wife has asthma. Box 304.
BROADCASTING.

Copy editor-program director, 29, mar-
ried, Navai veteran. Extensive promotion
publicity experience. Desire permanent
position with rep. or agency. Chlicago
preferred. Bill Nelson, 1734 N. Wells
Chicago. Michigan 0020.

Sales promotion—Just released from Alr
Forces. Agency. newspaper and merchan-
dising background. Hard worker. Single.
Richard Bevan, 155 East 52nd St.. New
York, N. Y.

Technician, 8 years broadcasting, 2
years FCC, just discharged. Age 40. mar-
ried. First class license. Prefer south
or southwest. Box 306, BROADCASTING.

Commercial manager.

Excellent record
in sales and as sales promotfon direc-
tor with metropolitan independent.
Background in copy. production, pub-
licity. If you want a man with ideas
who can analyze your sales problem,
formulate an operationai plan. and
make it work., wrlte Box 236, BROAD-
CASTING.

Wanted to Buy i
Attention station owners: Want to buy
250 watt station or controlling interest.
All repifes confidential. Cash. Box 283.
BROADCASTIN(}. .
wanted-—RF Bridge and audio testing
apparatus. Box 290, BROADCASTING.
Wanted—Complete equipment for 250
watt AM station, including 200 foot
antenna. Box 291. BROADCASTING.

For Sale

For sale—1 kw Western Electric D-
87737 Transmitter converted to make it
similar to 6-B. Box 238, BROADCAST-

ING.

250 watt transmitter. Never used. Com-
plete FCC data. Boxed for immediate
shipment. $2,000.00. Box 254, BROAD-
CASTING.

For sale—Collection of 400 popular rec-
ords of broadcast quality. Victor, Colum-
bia, Decca, etc. with music by the best
orchestras of the last five years. Richard
Sunier, 330 North Grant, West Lafayette,
Indiana.

Miscellaneous

Announcer’s writers’, emcee’'s Comedy
Material. Catalog free. Box 29, BROAD-
CASTING.

BROADCASTING o

FCC Actions

(Continued from page 99)

Bloomington, Iil.—CP new FM station.
45.3 mc, 6,660 sq. mi. coverage, amended
t» omit Dorothy Charlotte McGregor
from name of partnershp and change
frequency to Channel 47. 97.3 mec.
change type tran. and changes In ant.
AMENDED National Broadcasting Co..
Chicago—CP new FM station., 46.3 mc.
10,800 sq. mi. coverage, amended to
change frequency to Channei 55, 98.9
mc. Applicant licensee of WMAQ.

820 k¢ KOL Seattle Broadcasting Co..
Seattle, Wash.—CP change 1300 kc to
820 k¢, increase 5 kw to 50 kw, install
new trans. and DA-DN and change trans.
and studio sites.

OCTOBER 9
AMENDED DMethodlst Radio Parish
Inc.,, Flint, Mich.—CP new standard
station 1500 kc 250 w uni.. amended
re coporate structure and to show new
est. cost of $13,137.70 to $18.137.70. Total
assets $50.702. Exlisting capital: loans
$15.000, donations $5.000. equipment on
hand $9,295. Proposed programming:
per month 142 hrs (39.49,) commercial.
Applicant is project of Methodist
Church. Legal counsei—George O. Sut-
ton, Washington. Eng. counsel—Grant

R. Wrathall., Washlngton.

NEW-AM 1430 kc Commonwealth
Broadcasting Corp., Danville, Ky.—CP
new standard station 250 w uni. Stock:
300 sh common, authorized. issued and
outstanding, $100 par. Officers: Willlam
T. Isaac., pres.. 75 sh (25%); Betty Z.
Russell, v-p and treas., 3 sh; David B.
Highbaugh, v-p and sec., 75 sh. Remaln-
ing interest of 147 sh held by Capt.
James D. Russell, Signal Corps. Est. cost
$22,437.75. Existing capital same amount.
W. T. Isaac, to be gen. mgr.. {s memberv
of executive sales dept. of Brown &
Williamson Tobacco Corp. D. B. High-
baugh, musician and teacher, Is to be
program director. Capt. Russell. who ex-

pects release from service. is to Dbe
chief eng. and tech. supervisor. Pro-
posed programming: per month 310

hrs (57.3%) commerclial. Legal counsel-
Pierson & Ball, Washington. Eng. coun-
sel-Grant R. Wrathall. Washington.

AMENDED Joe L. Smith Jr.,, Charles-
ton, W. Va.—CP new standard station
1400 kc 250 w unl.. amended re changes
in trans. equip.

AMENDED Ruth Braden Weber, Ed-
ward F. Braden, George E. Mead, John
H. Braden, Lala Braden Boughton and
Kirke M. Beall, d/b Escambia Broad-
casting Co., Pensacola, Fla.—CP new
standard station 1450 kc 250 w unl.
amended re changes in trans. equlp.

NEW-AM 1340 k¢ Dorrance D. Roderick,

Silver Clty, N. M.—CP new standard
station 250 w unl. Applicant is news-
paper publisher and owner-operator

KROD. Est. cost $15.499. Existing capi-
tal same amount. Proposed program-
ming: per month 118 hrs (28%) com-
mercial. Legal counsel-Segal, Smith &
Hennessey., Washington (P.O. 2201
Wyoming St., El Paso. Tex.).

NEW-AM 230 kc Dorrance D. Rode-
rick, Pueblo, Col.—CP new standard
station 250 w unl. Est. cost $17.499.
Existing capital same amount. Proposed
programming, legal and eng. counsels
same as Silver City application listing
(P. O. also same).

NEW-AM 1450 kc Dorrance D. Rode-
rick. Odessa, Tex.—CP new standard
station 250 w unl. Est. cost $15.499.
Existing capital same amount. Proposed
programming, legal and eng. counsels
same as Silver City applicatlon listing
(P. O. also same).

AMENDED Sierra Broadcasting Co..
Reno, Nev..—CP new standard station
1340 kc 250 w unl.. amended to change
corporate structure to show additional
Issuance and subscription of stock.
Stock: 2.500 sh common authorized. $10
par. 1,200 sh issued and outstanding.

The Best for Bestor

THIS IS where he came in
department. Walter
Payne, engineer at WOR
New York, once played the
saxophone with Don Bestor’s
Orchestra, later gave up mu-
sic to become a radio engi-
neet. Back at his dials after
more than three years in the
Army, Payne's first postwar
assignment at WOR was to
put Don Bestor’s Orchestra
on the air from the Hotel
McAlpin.

AWD Chairmen

RUTH CRANE of WMAL Wash-
ington, fourth district director of
AWD, has announced that the fol-
Jowing women will serve as state
AWD chairmen: Elinor Lee,
WTOP Washington, for District
of Columbia; Melva Chernoff,
WCHS Charleston, W. Va.; Bet-
tie McCall, WCAO Baltimore, Md.;
Harriet Pressley, WPTF Raleigh,
N. C.; Polly Daffron, WRNL Rich-
mond, Va., and Christie Zimmer-
man, WIS Columbia, S. C.

Officers. Dana D. Llttle, pres.. 600 sh
(50%); Ralph K. Wittenberg, sec-treas.
600 sh. Both are amateur radio opera-
tors: Wlttenberg is former relief opera-
tor of KOH. Est. cost $9.360. Existing
capital same amount. Proposed pro-
gramming: per month 192 hrs (40% )
comemrcial. Eng. counsel-Robert L.
Weeks, Sacramento. Cal.

OCTOBER 10

AMENDED A. Frank Katzentine. Or-
lando, Fla.—CP new standard statlon
1400 kc 250 w unl.. amended to change
frequency to 1420 k¢, power to 5 Kw
DN, lInstall DA-N. change type trans.
and change trans, site.

AMENDED Mike Benton d/b General
Broadcasting Co., Atlanta, Ga.—CP new
standard station 640 kc 1 kw limited
hours. using DA from local sunset at
Los Angeles, amended to change type
trans.

AMENDED Howard W. Davis, McAllen,
Tex.—CP new standard station 910 kc
1 kw unl. DA-N, amended re changes
in trans. equip.

AMENDED WROL Stuart Broadcasting
Co., Knoxville, Tenn.—CP increase 1 kw
D 500 w N to 5 kw DN. make changes
in trans. equip. and DA-N, amended
re changes In DA-DN (620 kc).

AMENDED KRBC Reporter Broad-
casting Co., Abilene, Tex.—CP install
new trans.. change 1450 k¢ to 1470
ke, increase 250 w to 1 kw, instali
DA-N, amended to change requested
power to 1 Kw N 5 kw D, change type

trans.. changes in DA-N and change
trans. site.
AMENDED Mid-State Broadcasting

Co., Peoria, IlII.—CP new standard sta-
tion 1560 k¢ 1 kw uni., amended to
change tvpe trans.

AMENDED Warner Bros. Broadcast-
ing Corp., Hollywood—CP new commer-
cial TV station, Channel 3. 66-72 mec.
ESR 688. amended to change f{requency
to Channel 5. 76-82 mc. ESR to 1,050.
change tvpe trans. and ant. Applicant
{icensee KFWB.

SALESMAN

Leading New York sta-
tion wants a hard-hit-
ling, aggressive sales-
nman . . . A man who
is in the $10,000 1o
$12.,000 a year brack-
el. Write or wire

BOX 310 BROADCASTING

OPPORTUNITY

For ambitious, young
man to break into radio
as a salesman in the

New York market.
Straight commission.
BOX 311, BROADCASTING

Farnsworth Names Five

To Managerial Positions
FARNSWORTH Television & Ra-
dio Corp., Fort Wayne, last week
announced several appointments as
part of the firm’s postwar program.
E. S. Needler, in the radio indus-
try since 1929, and up until now
general purchasing agent for
Farnsworth, has been appointed
manager of the special sales prod-
ucts division, with headquarters in
Fort Wayne. R. L. Colfax, assistant
purchasing agent of the company,
is now general purchasing agent,
with offices in Marion, Ind.

Credit manager of Farnsworth
since 1938, A. E. Sibley has been
named division manager of Cape-
hart’s east central territory, super-
vising sales and distribution in
Ohio, New York, Pennsylvania
and West Virginia. His headquar-
ters will be in Pittsburgh. Taking
his place in Fort Wayne as credit
manager is Wilfred H. Bryant,
new to the company. Replacing the
late Col. W. J. Avery as export
manager is Frank Harris, who will
handle export marketing for both
Farnsworth and Capehart lines,
working out of Fort Wayne. He is
joining Farnsworth with over 20
years expetience in exporting, 12
of which were spent with radio
manufacturers,

St. Clair in Law Firm
LT. COL. ORLA ST. CLAIR, chief
of the Special Planning Branch on
staff of Chief Signal Officer, has
returned to civilian life after 3%
years in the Signal Corps. On ter-
minal leave to Dec. 24, he has
formed a law partnership with Carl
I. Wheat, known as Wheat, May,
Shannon & St. Clair, handling gen-
eral practice. He also returns to
general counselship of Globe Wire-
less.

HELP WANTED® }

New local stalion in Portland, Maine
will start construction soon. Needs |
chief engineer, other employees after
first of year. Ex-servicemen preferred.
Operator-annauncers, straight announc-
ers, commercial manager needed. If
you would like to work for the newest
live-wire station in the marketing cen- I

| ter of Maine, the state with more
lobsters, wmore ocean, more pine
woods, more [akes, more fishing and
more fun than any other place write |
Murray Carpenter, Centennial Broad-

| casting Co., 230 Park Ave., New York |
City. |

Engineer-Executive

15 years broadcast engineering
13 years national network
8 years supervisor
Nearly two years supervisor
Radio Sales Engineering

Desire administrative or execu-
tive position, broadcast engi-
neering, or sales engineering,
broadcast and television equip-
ment. Top references.
Salary, 7,000
BOX 308, BROADCASTING
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At Deadline...

ABC HEARING NOV. 7
ON INJUNCTION PETITION

HEARING on Associated Broadcasting Corp's.
motion for temporary injunction against Amer-
jcan Broadeasting Co. over use of “ABC” in
identifying network, last week was set by U. S.
District Judge Michael Igo in Chicago for
Nov. 7. Motion is based on Associated’s con-
tention that American’s use of “ABC” con-
stitutes ‘“unfair competition” and is identical
to suit filed earlier in Michigan but dismissed
when court disclaimed jurisdiction.

McDONALD TESTIMONIAL

AEKCH McDONALD, CBS Washington sports-
caster, will be tendered a testimonial dinner
Wednesday at Indian Spring Country Club
by civic and business leaders of Silver Spring,
Md. Arch won the Sporting News award for
the third time. FCC Chairman Paul A. Porter
and Secretary of Treasury Fred M. Vinson
have accepted invitations to attend.

‘WEBSTERS' GUESTS

FIRST Hollywood guests on WBBM-CBS pro-
duced Those Websters, sponsored by Quaker
Oats, Fridays, will be Boris Karloff, Oct. 19,
and Joe E. Brown, Nov. 2. Program, handled
by Ruthrauff & Ryan, also uses well-known foot-
ball stars on commercial plugs.

IRE LECTURE COURSE

SERIES of six riday lectures on radar, spon-
sored by New York section, Institute of Radio
Enginecrs, and communications group of AIEE,
begins Oct. 19 at Engineering Societies Bldg.,
33 West 39th St.,, New York. Speakers include
Donald G. Fink, executive editor, Electronics;
S. Silver, MIT Radiation Lab.; J. B. Fisk,
Bell Tel. Labs.; S. E. Miller, Bell Labs.; L. J.
Haworth, MIT; F. J. Gaffney, MIT. )

GEORGE YOUNG PROMOTED
LT. GEORGE YOUNG, USNR, former engi-
neer of WSPD Toledo, this week is scheduled
for promotion to lieutenant commander, to
take over the duties of officer in charge, Wel-
fare Radio (AFRS), Bureau of Naval Per-
sonnel, Washington. He will succeed Lt. Charles
Gilehrist, returning to civilian life. Lt. Gil-
christ is former chief of radio, War Bonds
Division, Treasury, and before that news and
special events director of WBZ Boston. New
adcition to the Welfare Radio, Bureau of
Naval Personnel, is Lt. Northrop Dawson, just
back from 20 months in the Pacific as LCT
greup commander, amphibious forces, Lt. Daw-
son was assistant production manager of
W CO Minneapolis-St. Paul.

Closed Circuit

(Continued from page 4)

firs: of year. He is former assistant manager,
and news and special events director of WSM
Nashville. Future plans unknown,

WHEN House Committee on Un-American
Act vities gets into probe of commentators,
look for KFI Los Angeles to be upheld by
probers as “shining example” of newscasting.
Committee now investigating reports that
West Coast Communist groups are pressuring
Govarnment to force KFI to reinstate certain
locally sponsored commentators who got
caught in policy of unbiased news adopted hy
Earle C. Anthony outlet.
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CARPENTER, GREIG INTERESTED
IN PORTLAND, ME., GRANT

NEW LOCAL station in Portland, Me., to
operate on 1450 ke, 250 w fulltime, was author-
ized last week by FCC to Centennial Broad-
casting Co. Murray Carpenter, media director,
Proctor & Gamble account, at Compton Adver-
tising Inc.,, and Humboldt J. Greig, account
executive at American Broadecasting Co., are
vice-presidents and stockholders. Principal
stockholder is W. T. Morris, president of Amer-
ican Chain & Cable Co. Station is expected to
hecome American outlet.

NINE FM APPLICATIONS

AT FCC; TWO ASK FM

APPLICATIONS announced Friday by FCC
included nine for new FM and two for new
standard stations. FM permits were requested
by New York Sun Broadcasting Co., New
York; Cur-Nan Co., Brockton, Mass.; Roy L.
Albertson, Buffalo (WBNY); Radio Voice of
Springfield, Springfield, 0. (WIZE); Joplin
Broadcasting Co., Joplin, Mo. (WMBH);
Southern Illinois Broadecasting Co., Carbondale,
I1l.; Lincoln Dellar, Sacramento, Cal. (KX0A);
Valley Broadcasting Co., Columbus, Ga.
(WDAK). Permits for AM were requested by
Peoples Broadcasting Co., Lancaster, Pa.; and
Frank Farris Jr., Nashville, Tenn.

BELL ELECTRONICS PLANT
WESTERN ELECTRIC Co., has purchased
property and will construct electronic c¢om-
ponents plant at Allentown, Pa., as part of Bell
System’s 2 billion dollar postwar construction
program. Plant will emplov 1,500,

KNX SILVER JUBILEE

COMMEMORATING start of operations 25
years ago with 10-w transmitter, KNX Holly-
wood is staging week-long celebration Oct. 15-

21 with special 5-minute programs presenting

civie, religious and business leaders. Observ-
ance includes display of miniature 50-w trans-
mitter, crystal sets and other early radio equip-
ment. During week receptionists and elevator
operators will be dressed in 1920 costumes.

MILLER NAMES SECRETARY
HELEN A. FRUTH, secretary to Justice
Justin Miller at the U. S. Court of Appeals
for the District of Columbia, continues in that
capacity with Justice Miller’s assumption of
duties as NAB president. Before joining Jus-
tice Miller’s staff, Miss Fruth was employed
in the clerk’s office at the court.

ON THE SPOT

WHEN Edward Rowe Snow narrvates a
story of early New England history on
WNAC Boston and 15 Yankee stations,
he’ll do it direct from the spot for the
new Six Bells program, 3-3:30 p.m. Sun-
days, sponsored by H. P. Hood & Sons
dairy. Opening broadcast Sunday (Oct.
14) was about Capt. William Kidd, the
buccaneer. Narrator Snow spoke from
historic home of Capt. Thomas Paine on
Conancitu Island in Narragansett Bay.
Dramatic cast performed at WNAC
studio.

BROADCASTING o

People

CAPT. ARTHUR W. SCHARFELD, on leave
from the Washington law firm of Loucks &
Scharfeld, returned to the U.S. on leave last
week after nearly two years overseas. He is
stationed at Munich in Allied Military Govern-
ment. Holder of the bronze star and three com-
bat stars, Capt. Scharfeld is eligible for inac-
tive status.

LESLIE R. SHOPE, formerly supervisor of
sales promotion for Equitable Life Assurance
Society, and recently returned from South Pa-
cifie as a colonel, appointed advertising man-
ager.

PETER DONALD, m.c. of Colgate-Palmolive-
Peet Can You Top This (NBC) and Borden
County Fair (American), scheduled to discuss
“How to Put the Show in Showmanship” at
Direct Mail Roundtable luncheon Oct. 19 at
Roosevelt Hotel, New York.

JAY PALEY, uncle of CBS President Wil-
liam S. Paley and a large CBS stockholder, has
purchased the two-year-old bay colt “Imroc”
from H. D. Ulmer.

JOHN SWALLOW, former NBC program
manager in Hollywood, appointed Hollywood
production head for 1946 March of Dimes
Campaign.

ROYAL ARCH GUNNISON, MBS war cor-
respondent, will be guest speaker Oct. 17 at
celebrity luncheon of Advertising Club of New
York.

MARK WOODS, American president, slated
for business trip to Chicago Wednesday.

LT. COMDR. CHARLES (Nate) PUMPIAN,
former media director of Henri, Hurst & Mec-
Donald, Chicago, has returned to agency to
head merchandising after 3% years in Navy.

DOL BRISSETTE, former musical director of
WTAG Worcester, named acting program-
production manager, succeeding David H.
Harris who joined WOL Washington,

RICHARD R. HILL, former Young & Rubi-
cam copywriter, now with copy department of
Henri, Hurst & McDonald, Chicago.

J. OREN (Buck) WEAVER, discharged from
airborne infantry as lieutenant colonel and
former news editor of WBBM Chicago before
entering service, returned to station as edu-
cational director, succeeding Bob Hoadley.

LUCIEN E. DUMONT, formerly of WHEB
Portsmouth, N, H., is now chief announcer at
WCOP Boston, replacing Paul Swimelar, who
noves to sales department.

IAN M. SMITH, on production staff of CBC
before joining RAF Ferry Command in 1942,
back in civilian clothes and named manager of
Detroit office of Kenyon & Eckhardt. He’ll be
assistant director of Ford Sunday Ewvening
Howr, handled by agency.

LT. COMDR. FLOYD VAN ETTEN, former
sales traffic supervisor of NBC Chicago, re-
leased from Navy, today was to join American
central division as coordinator of sales activi-
ties.

W. E. DANFORD has resigned from the sales
department of Pet Milk Co. after 12 years to
join KMBC Kansas City sales staff, effective
today (Oct. 15).
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RADIATION PATTERN V4 WAVE ANTENNA
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418 MV/M
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B

This illustrates the approximate pattern of radiation from a con-
ventional quarter-wave antenna. The signal intensity at one mile using
5 kw. on WKY’s frequency of 930 kc. with this type of antenna would
be 418 MV/M. Only the power radiated along the horizontal has any
practical use. High angle radiation is wasted.

PATTERN: FRANKLIN DOUBLE
HALF-WAVE ANTENNA

~ ” \\
664 MV/M N Pid \
1 MILE AN R4

WKY’s new Franklin double half-wave vertical antenna makes more
effective use of 5 kw. by squashing down skywaves and directing them
along the horizontal, Signal intensity at one mile has been increased
58.5% to 664 MV/M. Power formerly wasted at high angles is now
directed along the ground.

Hast not heard,
cherub ? WKY'S
heavenly service
has been grounded.

How come, chum, we
hear WKY no more
on the wireless?

THE power which WKY, and every
other station with standard antenna
systetns, formerly wasted in space is now
being directed horizontally along the
ground, intensifying its signal and push-
ing it out to thousands of additional lis-
teners.

WKY’s new 915-foot double half-wave
Franklin antenna, now on the air, squashcs
down skywaves and intensifies the ground
wave. Building this revolutionary antenna
was a daring experiment involving the
expenditure of nearly $250,000. Buc it
works! It 1s, in fact, the mose efficient
antenna in AM broadcasting today.

Complete field and performance tests
will soon be completed. They will show
WKY’s coverage greatly expanded and
that WKY is more thar ever the station
which covers Oklahoma best.
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