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However, there’ll be new talent, too. WOR will care-
fully watch, listen to and talk with those artists, writers,
and whatever released fromthe Army, Navy and Marines;
from the Spars, Waves, and all the services which have
contributed to a world a United Nations bled to build.

However, much as we progress in new ideas and new
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rygages. and The Duke and . . . Oh, you know, what-
0 ic’s got to give. Comedy ? Of course. Corn,
ay ere will be the subtle mimic, too.
These briefly —are a few of the almost intan-

gible things that have long been part of WOR’s amaz-
ingly successful growth. Collectively, it is a sensitive
awareness of what people want sympathetically reflected
in the voices and the actions of the WOR artists who
have always more than fulfilled those wants. It is a
more than ordinary alertness to the see-saw of world
and home events, and an immeasurable degree of human
friendliness, as well as an intelligent and imaginative

way of presenting the times in which we live.

This, then, is WOR in 1946... partially

—that power-full station at 1440 Broadway, in New York

- MUTUAL




1. Reliable news with emphasis on rural midwest interests.

2.
3.
4.
S.
6.
7.

Planning our broadcast day for each new week and month and year, we

at WLS consider first this vital question

“What do our farm families need most from us?2.

Then—"When do they want it2_ Each service is timed for most benefit. Broadcasts are
Answering these questions with the help of a million letters a year as well as fre- placed (and kept) at the time interested listeners want
quent personal contacts, we have built a unique structure of essential farm services: them: for example, “School Time" at 1:15 p.m., as

Thorough and authentic market reports at the right times.

Frequent and detailed weather information.

Special

teachers requested. Rounding out our broadcast day are

the many programs of the kind of entertainment farm

folks ask for.

1946 will see this pattern broadened to meet new

needs as they arise—for always, as for 21 past years,

our direct purpose is to serve the farm family.

incentives to farm youth.

Close attention to educational and spiritual needs.

Dramatized better farming practices.

Spot coverage of all events and news important to the farm

family.

The

PRAIRIE
FARMER
STATION

BURRIDGE D.BUTLER
Prevdent

GLENN SNYDER

CHICAGO 7 Monoger

50,000 watts, 890 KC, American Affiliate. Represented by JOHN BLAIR & COMPANY. Affiliated in Management with KOY, Phoenix, and the ARIZONA

NETWORK — KOY, Phoenix * KTUC, Tucson * KSUN, Bisbee-Lowell-Douglas



SUPPOSE the man at bat got only one pitch. Supposc he had to strike at that,
whether he liked it or not. Baseball would be a dull game.

Many newscasters have only one pitch coming to them. They have to bat it

out over the air whether they like it or not.

When INS is pitching news, you have the power of selection from the most
brilliant and complete coverage of the entire world. Take what is most suitable
to your audience. Arrange it in accordance, with your own ideas of its impor-
tance and appeal. Give your newscast individuality. You get all the news there
is, all written so that it may be read easily, with all the human interest that builds

a great radio audience.

INTERNATIONAL NEWS SERVICE




WASTI NG. at deadline

Closed Circuit

WESTINGHOUSE expansion in broadecast
operations reflected in assignment of F. P.
(Pete) Nelson, now television director, to per-
manent duty in Washington as representative
of Westinghouse Radio Stations. Shortly to be
announced, Nelson’s duties will cover all West-
inghouse station activities and plans for FM
~ and television, as well as revolutionary “strato-
vision”., Second new Westinghouse appoint-
ment by Vice-President Walter Evans, in
charge of all radio activities, will be F. M.
(Todd) Sloane, high-ranking engineer, as as-
sistant manager of all stations.

ACONSPICUOUS by his absence at Clear Chan-
nel Hearings which went through preliminary
phase at FCC last week was Ed Craney, mili-
tant Montana broadcaster who has fought
clears tooth and nail for more than decade. He
was in Washington, however, kept closely ap-
prised of developments, unquestionably figured
in strategy.

WHILE contending forces in clear channel con-
troversy prepare cases for main event to get
started April 15, FCC’s engineering department
will be ironing out its standards and technical
requirements so that engineering rules will be
consistent either way the battle goes. One fore-
gone certainty: If clear channels remain,
they’ll be higher power. If they don’t, look for
50,000 w as more or less required standard out-
put for all duplicated channels other than pure
regidnals and locals.

LIEVISION applicants generally applauded
action of Washington Board of Zoning Adjust-
ment last week in approving antenna site for
proposed new Bamberger Broadcasting Service

(Continued on page 86) .

u,a comin g

Jan. 21:
flower Hotel, Washington.

Jan. 21: FCC hearing on Washington TV ap-
plications Rm. 6121, New P. O. Bldg.
10 a.m.

Jan. 23-26: IRE winter meeting, Hotel Astor,
New York.

Jan. 24: Council on Radio Journalism, Neil
House, Columbus, O., 2 p.m.

Jan. 24-25: House Committee on Census hear-
ing 10 a.m. on HR-4781 for five-year man-
ufactures, industrial and trade censuses.

Jan. 28-30: RMA Midwinter Conference,
Stevens Hotel, Chicago.

(NAB district meetings, page 3é).

Bulletins

INFORMAL meetings last week in Havana be-
tween American and Cuban officials to discuss
international interference problems should aid
renewal of North American Regional Broad-
casters Agreement, FCC Commissioner E. K.
Jett said Friday. Problem can be solved at
Engineering conference starting Feb. 4. Mr.
Jett said U. S. is prepared to extend NARBA
for two years but there is a question whether
the signatory nations will agree unless they
are given some “relief.” Cuba has requested
assignments on a score of additional AM chan-
nels. The answer, he said, will depend upon
conference deliberations. Commissioner Jett
returned from Havana Thursday night. He
was accompanied by Harvey B. Otterman, as-
sistant chief, Telecommunications Division,
State Dept., and K. Neal McNaughton, broad-
cast engineer, FCC International Division.

Industry Music Committee, May-

Business Briefly

CLARK MAY CANCEL @ D. L. Clark Co., New
York, sponsor of Mary Small Show Sundays,
4:30-5 p.m. on ABC, is not likely to renew
when contract runs out Feb. 17 because of
sugar shortage and distribution difficulties. Two
sponsors are interested in show, packaged by
Wolff & Assoc., New York. Agency, BBDO,
New York.

THRIFTY BUSY @ Thrifty Drug Stores, Los
Angeles, signs for Cal Tinney, ABC co-op, on
KECA Los Angeles, Monday through Friday
6:45-7 p.m. (EST); also Baukhage Talking
same days and station, 1-1:15 p.m. Agency,
Milton Weinberg Adv. Co., Los Angeles.

CINCY ON 14 @ Cincy Products Co., Cincin-
nati, will use 14 stations this year to promote
Cincy ‘Wallpaper Cleaner. Product will reach
spring market in a new container and will be
introduced to several new territories. Agency
is Ralph H. Jones Co., Cincinnati.

RENEWS COLLEGE SPOTS

THE NEW YORK HERALD TRIBUNE re-
news spot announcements with 15 member sta-
tions of Intercollegiate Broadc¢asting System
for 20 weeks, from Jan. 7 to June 15. Stations
will broadcast two 50-word spot announce-
ments a night five nights weekly. Stations are:
CRG Cornell U.,, WOCD Yale U., CURC Co-
lumbia U., WHCN Harvard U., WPRU Prince-
ton U., WBRU Brown U., WBRG Bucknell U.,
WBS Wellesley College, WMWC Mary Wash-
ington College, WES Wesleyan College, WRAD
Radcliffe College, UCRS Union College, WMS
Williams College, WBMC Bryn Mawr College,
WHAYV Haverford College. Agency, Donahue
& Co, New York.

Mlller, Petrillo See Harmony in Music Muddle

By FRED SAMPLE
Chicago Manager
JAMES C. PETRILLO, AFM president, and a
union negotiating committee will meet within
month with Industry Music Committee, named
"in Dlecember by NAB President Justin Miller.

Decision to lay delicate industry-union music
problems on conference table was reached Fri-
day 'when Mr. Miller appeared before AFM
international executive board in Chicago. Music
Committee meeting with AFL probably will be
held in New York.

Out of session developed a feeling of cordial-
ity foreign to past negotiations. Cordial setting
was laid when Joseph A. Padway, AFM and
AFL general counsel, warmly introduced Mr.
Miller to board, recalling that for many years
he had practiced before him.

Perfect accord attending the meeting indi-
cated either that (1) Mr. Miller was a negotia-
tor worthy of his high position or (2) Petrillo
had one eye cocked Lea-ward (The Lea Bill—
HR5117—would make some Petrillo endeavors
to force hiring of musicians a penal offense).

Negotiations on nationwide basis are planned
by AFM, Mr. Petrillo indicated after confer-
ence, perhaps something along line of IRNA
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agreement of 1937-839 which was dropped when
Thurman Arnold, then Dept. of Justice trust
buster, threatened to clamp anti-trust action
against both parties.

The AFM head said negotiations by AFM
locals had not been satisfactory. He expressed
regret Mr. Miller did not have authority to
negotiate on behalf of radio.

A strike is last thing he would want to call,
Mr. Petrillo said. He merely wants fair play
and protection for members from radio indus-
try, he added. “We have our interest and we
want to protect it,” he explained.

He denied that no one can arbitrate with
him or go half way. “I'm very willing to go
along. We want no strike but only 275 stations
hire live music. The rest do not. Many stations

that accept chain programs should have staff

musicians. It isn’t true that small towns can’t
providée union musicians because the unions
will give them service even if it has to bring
musicians from the big towns.”

Mr. Miller, in a statement, said:

“There is no reason to think that fair-minded
men, ready and willing to find an equitable
basis for mutually satisfactory relations, can-
not ultimately resolve the problems on the

.

dotted line rather than on the picket line. I
feel certain that the millions of American ra-
dio listeners will join us in this common pur-
pose to settle our problems in conference. I be-
lieve progress has been made over the weekend.
I will suggest and evaluate the results forth-
coming from today’s meeting, and will make
a report to the special Industry Music Com-
mittee which meets in Washington next Mon-
day.”

Attending the conference with Mr. Miller
were C. E. Arney Jr., NAB secretary-treasury;
Edward M. Kirby, public relations counsel, and
nine members of AFM board (see story, page
17).

Chatting afterward Mr. Petrillo said he
didn’t want to discuss what was said unless
Judge Miller was present. Nowhere can you
find any ecriticism or derogatory mention of
NAB or any of its members, the union head
said, but the radio industry and NAB have
been guilty in the past of criticizing him as
an individual and as head of the union.

He said, recalling his bad press, that he had
offered a public relations man $100,000 to head
his publicity but the offer was rejected on the
ground that it was too late to do any good.
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UGUST 20, 1945 marked the com-
pletion of a full quarter-century of

continuous broadcasting by WWJ,

the first commercial radio station in

the world to attain that mark. During
1945 as in the preceding war years, WWJ played a major
role in “spark-plugging” the achievements of Detroit’s
great war effort.

As Detroit was truly the arsenal of derhocracy then, it
is the hope of the nation today in the effort to lead the
world to a higher standard of prosperity and living. In
Detroit is the productive capacity and the “know-how” to
achieve great peacetime goals.'It needs only the will and
the cooperative spirit to accomplish hitherto undreamed
of production miracles. In this dynamic community, WWJ
because of its enterprise and prestige is regarded as a

vital spark in furthering the public good.

America’s Pioneer Broadcasting Station—First in Detroit
Owned and Operated by The Detroit News

950 KILOCYCLES—5000 WATTS
THE GEORGE P. HOLLINGBERY COMPANY

NBC Basic Network National Representatives
Associate FM Station WENA

Published every Monday, 53rd.issu_ew (Year Book Number) published in February by BROADCASTING PUBLICATIONS, INc., 870 National Press Building, Washington 4, D:-C.
Entered as second class matter March 14, 1933, at Post Office at Washington, D. C., under act of March 3, 1879.
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any market is the num-

At Washington Headquarters
ber of local advertisers SOL TAISHOFF

Editor and Publisher

EDITORIAL
ROBERT K. RICHARDS, Editorial Director
Art King, Managing Editor; J. Frank Beatty,
Bill Bailey, Associate Editors. STAFF: Jack
Levy, Lawrence Christopher, Mary Zurhorst,
Rufus Crater, Norma Pugliese, Adele Porter, Molly
Jackson.

who use the station . . .

BUSINESS
MAURY LONG, Business Manager

Bob Breslau, Adv. Production Manager; Harry
Steyvens, Eleanor Carpenter, Cleo Kathas.

In Omaha, a recent check

AUDITING: B. T. Taishoff, Catherine Steele,
shows KOIL has 90 local Mildred Racoosin.
. . ' CIRCULATION
d CI Vel"l'lse rS. S‘I'Q'l'IOn B hCIS BERNARD PLATT, Circulation Manager

David L. Ackerman, Dorothy Young, Herbert Had-

A , Station C hqs 66, Sta- ley, Leslie Helm.
tion D has 59. Judge for

ours elf EDITORIAL: Bruce Robertson, New York Editor;
y . Edwin H. James, Florence Small, Dorothy
Macarow, Doris Gooch.

ADVERTISING: S. J. Paul, New York Adver-
twiging Manager; Patricia Foley.

NOW : CHICAGO BUREAU
. 360 N. Michigan Ave. CENtral 4115
Basic American 4 . i Fred W. Sample, Manager; Jean Eldridge,
= iy HOLLYWOOD BUREAU
GORDON GRAY - Represented by 1509 North Vine St., Room 217. GLadstone 7353.
General Edward Petry Co., Inc. David Glickman, Manager; Marjorie Barmettler.
Manager TORONTO BUREAU

417 Harbour Commission Bldg. ELgin 0775
James Montagnes, Manager.

1290 B BROADCASTING Magazine was founded in 1931 by

roadcasting Publications Inc., using title: BROAD-

KlLOCYCLES CASTING—The News Magazine of the Fifth Estate.

Broadcast Advertising* was acquired in 1932 and
Broadcast Reporter in 1933.

364&: ) * Reg. U. S. Pat. Office

AMERICAN BrOADCASTING CO...—in

Copyright 1946 by Broadcasting Publications, Inc.

SUBSCRIPTION PRICE: $5.00 PER YEAR, 15¢ PER COPY
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CREATED FOR

The New

THE COAST... by the

... IS always looking for a higger harn

We've tried everything but rubber walls—
and still our biggest studio isn’t big enough
for Columbia Pacific’s lively Western variety
show, the New Hollywood Barn Dance. One
invitation from emcee Cottonseed Clark can
start a studio stampede. We used to fill 1,000
seats with only a fraction of the fans who
wanted to see this old-fashioned hoe-down.
So, to quiet the clamoring of the rest...

We send the Barn Dance gang for per-
sonal appearances at the biggest theaters
and halls we can find. Right now, theyre at
the Western Palisades Ballroom in Santa
Monica. It is big—but still not big enough
for the crowds that greet the Barn Dance
everywhere. In fact the management had to
bring in 5,000 extra seats.

Hollywood Barn Dance folks get the same
unanimous reception wherever they go.
They packed the Orpheum Theater in down-
town Los Angeles. They sold $2,035,600
worth of War Bonds in a tour of six small

West Coast towns. And in two years they've

A DIVISION OF THE COLUMBIA BROADCASTING SYSTEM

played before audiences totalling nearly half
a million enthusiastic people.

What makes a radio program so popular?
First, the heart-warming wit and the foot-
tapping tunes of these real Western per-
formers. Second, the smooth, sure showman-
ship that makes CPN programs superlative
entertainment for listeners up and down the
length of the Pacific Coast.

If you want a show that can win the West
for your sales message, better see us (or
Radio Sales) about sponsoring the New
Hollywood Barn Dance or some other house-

packing CPN program.

"COLUMBIA

L [uctfic

JNETWORK

Jollywood

\




Palace Hotel, San Francisco 5 + Cclumbia Square, Los Angeles 28
Represented by Radio Sales, the SPOT Broadcasting Division of CBS
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THE TAAMPA-
S7T.PETERSBURG
MARKET

oo AND MOST
OF THEM STHY,
TUNED 70

WFLA

aié'More than
76 percent of
the homes in the
Tampa-St. Petersburg
market have radios!

Day and night,
most of them stay
tuned to the 5000-watt
Voice of WFLA. Top-
ranking NBC shows, plus
good local programming, make
WFLA the most-listened-to
station in the heart of Florida's
richest trade area.

5000 WATTS
DAY AND NIGHT

WFL

T/ze Wﬂ'ﬁé&tﬂé{m

NATIONAL REPRESENTATIVE

JOHN BLAIR & CO°
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Gov. Vivian, Secy. Anderson and Mr. Terry .

“I FEEL that this new farm pro-
gram is something of a symbol of
the coming age of American radio,”
said Agriculture Secretary Clinton
P. Anderson speaking of the new
Farm Reporter program started
Jan. 11 on KLZ Denver [BROAD-
CASTING, Dec. 24]. Secy. Anderson
was principal speaker at a KLZ
dinner Thursday evening, Jan. 10
at Denver’s. Cosmopolitan Hotel.
In outlining Colorado farm goals
for 1946, Secy. Anderson said:
“The American farmer—the Colo-
rado farmer—will need to use all
the tools available to him in 1946,
because he has a big job ahead. We
have felt for a long time that the
licensing of a radio station to ‘serve

the public interest’ means much
more than merely setting aside time
to be devoted to agricultural in-
formation. For years, there have
been a few broadcasters who dem-
onstrated that the constantly im-
proving techniques of the radio pro-
fession can be adapted to bring in-
formation to the farm people . . .”
Other speakers included Gov.
John C. Vivian; Dr. Roy M. Green,
president of Colorado A & M Col-
lege; and Edgar T. Bell, KLZ vice
president and treasurer. Hugh B.
Terry, manager of KLZ, presided
and introduced Lowell Watts, who
directs Farm: Reporter. Programs
began Jan., 11, and continue Mon-
day-Friday, 12:30-12:45 p.m,

Sellers of Sales

N approximate total of $500,-
AOOO billings is in the able

hands of a grandmother.

She is Penelope Simmons,
timebuyer and manager of the
radio department of Federal Adv.
Agency, New York.

Born in New York City on July
13, 1903, she attended high school
there. Upon gradua-
tion she married
John Simmons. She
is the mother of
three children. In
1934 Mr. Simmons
died and Penny, as
she is known to
everyone, joined Fed-
eral Adv. as a com-
bination  stenogra-
pher and secretary
in the radio depart-
ment. A year after
joining the agency
Penny took some ra-
dio courses at New
York University.

In 1940 she took
over the time buying
duties and in 1944
she was made manager of the radio
department. In the latter capacity
she is responsible for script sched-
ules, copy, and so on. In her time
buying position she is responsible
for the advertising campaigns of
the following accounts: American
Safety Razor, Dixon Ticonderoga
Pencils, Durkee Famous Foods,
General Cigar Co., Rockwood &

PENELOPE

Co., John F. Trommer. Total
amount of the above billings 1s
about $500,000. '
After the war started, Penny
wrote to her nephews under the
pennames of their respective ba-
bies, which resulted in the begin-
ning of the column “Baby Speak-
ing” which is a letter from baby
to father, published
every month in Mod-
ern Baby Magazine.
She started writing
the column: last July.
In her spare time
—of which there
ism’t much — she
loves to decorate her
home. She does her
own painting, paper-
ing and the like.
Penny’s home is lo-
cated in Flushing,
Long Island. Her
aunt and daughter
Joan, 17, live with
her. She has another
daughter, Patricia,
20, married, and the
mother of Steven, 8
months old. Her son John, 22, is a
corporal stationed in Germany.

For complete relaxation after a
busy day at the agency she likes to
read light novels and detective stor-
ies. She will read anything that
doesn’t require deep concentration.

Blonde, blue-eyed, charming and
clever, Penny typifies the American
career women.

BROADCASTING e

Available on the entire
Associated Broadcasting
System Network, or locally
on WWDC — nightly at
9:00 P. M., EST.

Mark Austad summarizes,
in 15 minutes, the world’s
happenings, as seen from the
Washington viewpoint, with
particular emphasis on the
White House, Capitol Hill
and human interest angles.

A complete staff of trained
newsmen and women keep
Mark supplied with full
information on every impor-
tant development. Mark
knows news and has a voice
that is easy listening. Three
years in khaki have given him
a down-to-earth viewpoint.

Available on the entire
Associated Broadcasting
System Network or as a co-op
in any ABS city. Write, wire
or phone Ben Strouse at

WWDC

the big sales result
station in Washington, D. C.

Represented nationally by

WEED & COMPANY

Telecasting




JOS KATZ

THEY WANT TOBE )
HOME TO CATCH
V'S"1280 CLUB"...

Z..witH FRED
ROBBINS.’ |

\)VWG FULLER_ o

THIS FAST-MOVING PROGRAM CONSISTENTLY RATES HIGH
WITH NEW YORK’S RADIO MILLIONS ...

WOV, “1280 CLUB” program enjoys one of the largest metro-
politan evening audiences listening to any New York independent
station between the Hooper checking hours of 7:30 and 10:00 p.m.
And what is more . . . this recorded show, mc’d by Fred Robbins,
Professor of Thermodynamics, delivers this largest average audi-
ence at the lowest cost per listener. A few participating periods
are available, three or six nights a week.

RALPH N. WEIL, General Manager
JOHN E. PEARSON CO., Nat'| Rep.
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DES MOINES, IOWA 5000 Watts

Kingsley H. Murphy, Owner . - George J. Higgins, General Manager

Represented by Headley-Reed Co.

i
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In the responsive Atlanta market the radio picture
has been significantly changed by WAGA’s power
to be heard, timely programming, and aggressive
promotion,

Investigate and see for yourself how WAGA dur-
ing the past two years has made more progress

than any other Atlanta station.

WAGA

AT L ANT A

5000 Watts on 590 K¢ American Broadcasting Company.
Represented by Headley-Reed.

WL

W . o o N . . - Tid y,
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ONE OF A SERIES PRESENTING THE MEN WHO MAKE FREE & PETERS SERVICE

Gl S sk

Manacer, HoLLywoop OFFICE

Three years, University of Wisconsin
Five years, Chicago Tribune

Five years, Marshall Field & Co.
Free & Peters since September, 1938

Reading from
leit to right—

EXCLUSIVE REPRESENTATIVES:

WGR-WKBW . . . . . BUFFALO
. WCKY . . . . . . CINCINNATI
KDAL . . . . . . . . DULUTH
wpAy .00 T T FaARGo
WISH . . . . . ., INDIANAPOLIS
° 0 WJEF-WKZO . . GRAND RAPIDS-
KALAMAZ0O
KMBC . . . . . . KANSAS CITY ,
WAVE .. . . . . LOUISVILLE
. . e . . . . N . . MIN -ST.
Hal Hoag cut his advertising teeth with the in. Our job is to take some of the load wmep LS e goRta
Chicago Tribune, then decided to learn off your shoulders — to help you determine i S TN S e L
merchandising with Marshall Field & your best markets, to furnish you the infor- .. - IOWA ., ..
Co. When we first met him, he was doing mation by which you can easily select your Moo ata i fe v e D S D N
most of the behind-the-scenes work for a best stations, to help you discover new KMAS = alis s AR SSHENANDOAR
. . . . . .. . SOUTHEAST . ..
hard-driven buyer, and we knew right then program ideas, to relieve you of the detail WERS N TS B AL T MADRIE
we wanted him in our organization, to help of “clearing time,” etc. In short, to help WET L w2 e 240 0 SRR a
us help you with your spot radio. . . .. you make your use of spot radio as easy WPTF . . . . . . . . RALEIGH

wDBIJ » » « = » » » ROANOKE

as it is resultful. ...SOUTHWEST . . .

As almost everybody agrees, spot broad-

KOB . . . . . . ALBUQUERQUE
. . . KVAL . . . . . . BROWNSVILLE
casting is the most economical and most That’'s why Hal Hoag and each of our AR IR T g et
. . . . ) ] . . . . KXYZ . - . . + . . . HOUSTON
effectl\f? technique in radio. But }mfortun top notf:h men is more 1nterest.ed in d?lng b s e s OUROY
ately, it’s not the easiest. It requires more something to help you, than in “selling KTUL . . . o . o . . . TULSA
. ; oo c e .. . PACIFIC COAST . . .
work, more time, more thought than other you. It’s the way we work in this pioneer ORI B ol L RS
systems. . . . And that’s where F&P comes group of radio-station representatives. KIRO . . . . . . . . SEATTLE
and WRIGHT-SONOVOX, 1nc.

Freg & PETERS, INC.

Proneer Radio Station Represenmtz'ves

Since May, 1932

CHICAGO: 180 N. Michigan NEW YORK: 444 Madison Ave. DETROIT:645 Griswold St. SAN FRANCISCO: 58 Suster HOLLYWOOD: 6331 Hollywood ATLANTA: 322 Palmer Bldg.
Franklin 6373 Plaza 5-4130 Cadillac 1880 Sutter 4353 Hollywood 2151 Main 5667
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Clears’ Fate Debated; Resume April 15

Both Sides Show
Their Task Is
Unfinished

By JACK LEVY and RUFUS
CRATER

A PROLOGUE to the main issues
surrounding the determination of
the future role of clear channel
stations was provided by the FCC
last week in four days of hearings
devoted largely to preliminary tes-
timony setting the stage for fur-
ther proceedings. At the close of
the Thursday session, the hearings
were recessed until April 15.
While voluminous evidence, both
from proponents and opponents of
the clear channels, was taken at the
hearings, it became more apparent
as the deliberations continued that
the proceedings were merely the
opening gun in what promised to
become an extended ‘“‘docket” case.
Neither the Commission nor the
industry committees, charged with
carrying out vital studies for con-
sideration at the hearings, had
completed their tasks. The only
subject on which testimony was
completed was the Survey of Radio
Attitudes of Rural Listeners, con-
ducted by the Bureau of Agricul-
tural Economics, which the Com-
mission had released early in
December. The second Government
survey, which is to determine what
stations are listened to in rural
areas, was not yet ready for pres-
entation. The study is now being
tabulated by the Census Bureau.

No Full Reports

None of the three technical com-
mitees, composed of industry and
Commission engineers, had been
able to present a complete report
on its assigned subject. Each of
the committees, however, filed an
interim report, outlining its pro-
gress in fulfilling its assignment.
One recommended that it be per-
mitted to prepare additional data

Summary of 4-Day Hearings on Clear Channels

1. Regional broadcasters and farm organizations urged
breakdown of the clear channels. Charged that clear sta-
tions fail to provide satisfactory service to rural areas.

2. Department of Agriculture recommended that FCC
require broadcasters to provide adequate and suitable
time for farm programs; criticized agricultural programs
of clear channel stations as being too generalized in ap-
proach and failing to meet local conditions; attributed in-
crease in number of farm programs to policy adopted in
1940 permitting officials to participate in sponsored shows.

3. Technical committees presented interim reports on
studies to determine whether standards regarding inter-
ference, signals, and other engineering matters should bhe
changed. Asked more time to complete studies.

4. Clear channel broadcasters began presentation of
evidence in support of clears on fourth day of hearings.
Will continue when sessions resume April 15.

which would require “six man-
months of engineering time.”
Another said it needed six months
for further tests. A third reported
it has not had sufficient time to
accumulate and analyze enough
data to make recommendations.

However, from the testimony
which was presented, it was ap-
parent that the burden of proof
thus far has been on the proponents
favoring the retention of clear chan-
nels. During the first three days
of hearings, when a parade of wit-
nesses took the stand to oppose or
recommend modification of the clear
channel system, Louis G. Caldwell,
counsel for the clear channel
stations, painstakingly questioned
their testimony. Paul D. P. Spear-
man, counsel for the Regional
Broadcasters Assn., on the other
hand, was usually content to let
the testimony stand.

A charge that organized opposi-
tion to the clear channel stations
was being shown at the hearings
was made by Mr. Caldwell after
a witness, testifying “in behalf of
the people of Montana” and with

the authority of the Governor of
the state, had urged breakdown
of the ‘“clears.” When Chairman
Porter asked whether he had evi-
dence to support such a charge, Mr.
Caldwell replied he had “direct in-
formation” from one source.
Outstanding in the testimony was
that from agricultural representa-
tives, both from the Department of
Agriculture and from farm organi-
zations. The Department cited dif-
ficulties in obtaining time from net-
works and stations and introduced
evidence showing a marked decline
in broadeasting of farm programs
since 1942, attributing the decrease
to stations selling choice time.
That a modification, at least, of
the clear channel stations was ex-
pected was obvious in the testi-
mony of a number of the witnesses.
When it was suggested to one wit-
ness that clear channel stations
might be given more power to reach
deeper into rural areas, he re-
marked that he would not be
present if he believed that would
be the case.
However, the

when hearings

entered their fourth and last day,
voluminous data was introduced in
the form of comprehensive exhibits
to support the case for the clear
channel stations. Mr. Caldwell was -
just getting started, it appeared,
when the proceedings were recessed.
Chairman Porter said he hoped
the committees will have more
nearly completed their studies when
the sessions resume in April and
that it will be possible to continue
the deliberations until all necessary
testimony has been taken.

Decide Fate of Applicants

Upon the outcome of the hearings
will depend the fate of some two-
score applications which seek dupli-
cated operation on clear channels.
It has been an open secret for sev-
eral years that certain members of
the Commission, as well as a seg-
ment of the engineering fraternity, .
favor duplication of clears, con- .
tending that better service to a
greater number of people can be
provided through retention of such
exclusive wavelengths for high
power outlets.

This attitude was reflected in the
testimony of a number of witnesses.
Thus far, however, the main theme
seemed to be for duplication of all
clear channels on the coasts. Little
testimony was adduced on duplica- -
tion of clear channels in the coun-
try’s interior.

The hearings go to the advisa-
bility of modifying the FCC’s rules
(Section 325), which specify the
24 I-A channels for exclusive use
of such channels at night by sta- -
tions using power of not'more than -
50,000 w.

Whether the power limitation
should be removed also is an issue.
Practically all of the Class I-A sta-
tions have had applications pend-
ing from time to time for increases
in power up to 750,000 w. A salient
issue is that of whether use of clear
channels can be justified unless °

(Continued on page 16)

Dr. Rensis Likert, Commissioners Denny, Durr,
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(Continued from page 15)

power is increased substantially.

The hearings opened Monday
(Jan. T4) at 10:30 a.m. with Chair-
man Porter and Commissioners
Denny, Durr, Walker, Wakefield
and Wills present. Commissioner
Jett was in Cuba to discuss inter-
national allocations problems in
preparation for the conference
Feb. 4 to renew the North Amer-
ican Regional Broadcasting Agree-
ment.

Rosel H. Hyde, FCC general
counsel, reviewed developments
leading to the hearings and the
various issues on which testimony
would be heard, He traced the or-
ganization of the technical commit-
tees appointed to conduct studies
for consideration at the hearings
and said he would be unable to
present the full report of the com-
mittees during the current sessions.

Mr. Hyde offered as the Com-
mission’s first witness H. Under-
wood Graham, uf the broadcast di-
vision of the Engineering Dept.,
who testified regarding five exhib-
its ir}troduced as evidence. These

See L)thefr Clear Channel stories
and pictures on pages 15, 50, 66,
67, 69, 70, 71, 72, 73, 74, 76.

comprised (1) a map showing pri-
mary daytime coverage of Class
I-A stations (2) a map showing
nighttime coverage of these sta-
tions (3) a map showing nighttime
secondary coverage of 24 Class I-A
stations (4) a map showing night-
time secondary coverage of 32
Class I-B stations and (5) a clas-
sification listing the stations shown
on the maps.

Mr. Graham was questioned
closely during cross-examination
by Mr. Caldwell as to the purpose
of the maps and Chairman Porter
interrupted to say that “the maps
speak for themselves and the Com-
mission is well aware of their lim-
itations.”

Mr. Graham said that few sta-
tions Uesignated Class I-B under
NARBA are operating under the
requirements for that classification.

Under questioning by Mr. Cald-
well, he said that in some areas
it is necéssary to tune in distant
-stations in order to obtain satis-
factory signals.

Under cross-examination by Mr.
Spearman, Mr. Graham affirmed
that Class I-B stations provide
more service to distant listeners
than Class I-A stations.

Dallas W. Smythe, chief of the
FCC Economics Division, was the
next witness. As chairman of Com-
mittee 4, In charge of surveys, he
described the organization of the
committee and the_ discussions
which led to the decision to under-
take two major surveys: (1) the
study of rural attitudes regarding
radio service, conducted by the
Bureau of Agricultural Economics,
Dept. of Agriculture and (2) a
coverage survey assigned to the
‘Bureau of the Census. The tabula-
tion of "data for the latter survey,
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Hyde Sketches Clear Channel Issue

HISTORY of the clear channel issue was sketched by Rosel H.
Hyde, General Counsel of the FCC, in a preliminary statement at

the opening of the clear channel hearings before the Commission

last Monday. Text of his statement:

“The allocations of frequencies in the standard broadcast band
as clear channels dates from 1923 when the Dept. of Commerce,
then the licensing authority, set aside 40 frequencies as clear
channel frequencies. :

“In 1926, after an adverse court action and a ruling by the
Acting Attorney General, there was a breakdown in broadcast
allocations. Congress passed the Communications Act of 1927 and
there was organized the Federal Radio Commission, which immedi-
ately ordered 25 channels partially or entirely cleared.

“Thereafter the Federal Radio Commission developed an alloca-
tion plan which was promulgated in its General Order No. 40. Gen-
eral Order No. 40 classified frequencies as clear, regional, and local.
Forty channels were designated as clear channels.

“The general plan of the Federal Radio Commission’s allocation
was continued in effect by the Federal Communications Commission,
which was organized in 1934. The present rules and regulations of
the Commission allocating broadecast facilities are in sections 3.21
to 8.27 inclusive. Section 3.25 designates certain channels as clear
channels. There are 46 in this category; 24 are known as I-A
channels and 22 as I-B channels.

“This proceeding in the matter of Clear Channel Broadcasting
was authorized in an order of the Commission on Feb. 20, 1945.
The reasons therefor and the issues to be considered appear in the
order, which has been served upon all broadcast licensees. Notice
has also been given to all concerned by publication in the Federal
Register. '

“In connection with the preparatory work for this proceeding,
four government-industry committees were organized—Committee
I for determination of what constitutes a satisfactory signal; Com-
mittee II for determination of what constitutes objectionable in-
terfereénce; Committee III for determination of distances to which
and areas over which various signal strengths are delivered; Com-
mittee IV to plan and arrange for listeners’ surveys. I regret I
am not able to present at the outset complete reports from each
of these committees. We hope to have interim reports from the
engineering committees and we shall have a report from commit-
tee IV, which had charge of listeners’ surveys.”

he testified, has not been com-
pleted.

Mr. Smythe said the committee
was concerned with two prineipal
problems, namely, how to satisfy
needs of an estimated 10,000,000
people outside the daytime and
20,000,000 outside the nighttime
primary service areas and whether
the program service rendered by
clear channel stations is particu-

larly suited to the needs of rural
listeners,

When Mr. Smythe testified that
he would he unable to offer the full
report of the Census survey, Mr.
Caldwell started a line of question-
ing which, he explained, was to
show that since the Government,
with its more extensive facilities,
was unable to complete its studies
it should be understandable that

Drawn for BROADCASTING by Sid Hix

“He wants to know if FM would make his horn work better!”
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the technical committees have ex-
perienced the same difficulties.

Chairman Porter objected to Mr.
Caldwell’s line of inquiry, saying
he could see no point in “going into
the agonies’” of delving into the
“frustrations” experienced by the
Commission or the committees in
completing their reports.

When Mr. Caldwell inquired of
the witness whether there were
questions asked in the rural atti-
tudes survey on which answers had
not been tabulated, Chairman Por-
ter interrupted to ask: ‘“Are you
fishing for some suppressed docu-
ment?”’

Mr. Caldwell replied he was at-
tempting to determine whether
there were any questions not re-
ported by the rural attitudes sur-
vey. Mr. Smythe explained that
overlapping questions were in-
cluded in the questionnaire for the
survey in order to assure accuracy
of data.

Spearman Challenges
Caldwell’s Questions

When Mr. Caldwell attempted to
bring out that several of the ques-
tions used for the survey were
modifications of those originally
proposed and were objected to by
certain members of the committee,
Mr. Spearman challenged his inter-
rogations. “Isn’t it a fact”, he
asked, “that one Louis G. Caldwell
agreed to the questions?”

Chairman Porter cut short this
debate, observing that while the
dialogue was “fascinating” it would
be of little use in the deliberations.

To questions from Mr. Caldwell
regarding untabulated data ob-
tained from the survey, Mr.
Smythe said: “If they can get more
gold out of the ore, I'm in favor of
it.”

Dr. Rensis Likert, chief of the
Division of Program Surveys, of
the Bureau of Agricultural Eco-
nomies, under whose responsibility
the rural attitudes survey was con-
ducted, gave testimony on the pro-
cedure used by the Division in gath-
ering its data and the sample tech-
niques developed for obtaining rep-
resentative answers to question-
naires. He described the experience
of his Division in making surveys
and the preparations, through con-
sultations with prominent research
organizations, for the attitudes
study.

Testimony on the results of the
survey was given by Dr. Angus
Campbell, assistant chief of the
Dijvision of Program Surveys. He
listed as some of the highspots the
great value placed on radio by
rural people, the importance at-
tached to news programs, the in-
terest of southern people in re-
ligious programs, and the definite
attitudes of rural women toward
serials.

He said 200 interviewers, em-
ployed part-time by the Division,
were used for the survey and that
most of them had previous inter-
viewing experience, In reply to
questioning by Mr. Caldwell, he
said he thought a substantial num-

(Continued on page 69)
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Miller To Report on Petrillo Meeting

Industry Committee Will
Hear About Chicago
Conversations

FRESH from his Daniel-in-the-
Lion’s-Den appearance before the
AFM international board and
James C. Petrillo in Chicago last
Friday, Justin Miller, NAB presi-
dent, today (Jan. 21) reports to
the Industry Music Committee on
what he said to the AFM and vice
versa.

As the NAB president headed
eastward from the association’s
board meeting at Los Angeles and
the three West Coast district
meetings, hope was expressed that
negotiations with the AFM would
at last bring out the facts. This
would be a decided departure from
past experiences.

President Miller went to the
Chicago AFM meeting after a
behind-the-eight-ball acceptance by
Petrillo of his request for a per-
sonal conference with the union
president. Petrillo’s acceptance was
worded to put the NAB head
strictly on the defensive [BROAD-
CASTING, Jan. 14].

Has Vote of Confidence

As a result of a 3% -month study
of broadcasting’s grievances and
attitudes on the music problem Mr.
Miller made a favorable impression
in his Los Angeles appearance be-
fore the NAB’s own board which
gave him a vote of confidence.

He had frequently voiced a desire
to hear AFM’s side of the question
direct from headquarters, and to
cut down some of the high blood
pressure in favor of businesslike
conversations. At the Los Angeles
board meeting he was instructed
to arrange a meeting with Petrillo
but it wasn’t figured that he would
have to fight the whole family by
appearing before the union’s inter-
national board.

Meeting in Washington, the In-
dustry Music Committee will hear
all the details from President
Miller, along with a report from
the NAB’s board and the senti-
ments voiced at the three district
meetings. Chairman of the com-
mittee. is John Elmer, WCBM
Baltimore.

The committee was appointed

Plan Biggest Campaign

AMERICAN SAFETY RAZOR
Corp., New York, starts largest ad-
vertising campaign in its history
for 1946. More than $2,600,000 has
been appropriated for campaign
which will run throughout year on
radio, in newspapers, magazines
and point of purchase displays.
Firm, which sponsors Adventures
of the Falcon Tues. 8:30-9 p.m. on
Mutual, plans to increase number
of stations as soon as time is avail-
able. Other radio plans are being
considered but are not to be an-
nounced until second quarter of
1946.

Nov. 24 by President Miller to
represent all segments of the in-
dustry. Modernizing of industry
approach to labor relations was
advocated by the committee at its
first meeting Dec. 6 and warning
was voiced that the AFM was
about to launch some serious
feather-bedding to increase employ-
ment of musicians.

To bring its files up to date NAB
last week sent a questionnaire to
all broadecast stations. A. D. Wil-
lard Jr., executive vice president,
told stations the questionnaire was
designed to fill NAB’s need for

facts on how many musicians are
employed by the industry.

He pointed out that both Gov-
ernment and the AFM have been
using statistics on musicians in
broadcasting. These figures, NAB
feels, do not tell the story of cur-
rent employment.

To bring in the figures quickly
the questionnaire is short and per-
tinent. No figures for individual
stations will be divulged and only
totals will be used by the NAB’s
Employe-Employer Relations Dept.
in compiling the results.

Power Boosts, Channel Shifts
Granted KCMO, KOAM, KGNC

CULMINATING several months,
consideration, the FCC last Fri-
day announced conditional grants
of vastly improved facilities for
three standard broadcast stations
but premised upon rigid engineer-
ing conditions.

Under the decisions, which are
said to require the most intricate
engineering for mutual protection
of the outlets yet evolved, these
assignments are authorized:

KCMO Kansas City, to shift
frequency from 1480 to 810 ke
and increase power from 5,000
w to 50,000 w day and 10,000
w night, directional at night,
with unlimited time.

KOAM Pittsburg, Kan., to
change from 810 to 860 ke,
increase power from 1,000 w to
5,000 w and time of operation
from daytime to unlimited.

KGNC Amarillo, Tex., to
shift from 1440 to 710 ke, in-
crease power from 1,000 w
night, 5,000 w local sunset to
10,000 w directional antenna,
unlimited time.

WHB, WTCN Unsettled

Left unsettled were the applica-
tions of WHB Kansas City and
WTCN St. Paul for assignment on
710 ke with 10,000 w. These ap-
plications are said to be mutually
exclusive. Which will get the as-
signment will depend upon further
engineering studies relating to in-
terference which would be caused,
with the directional system to be
used by the Amarillo station to be

- determined on the basis of protec-

tion for Kansas City or St. Paul.

Simultaneously, the FCC an-
nounced dismissal of the application
of KONO San Antonio for 860 ke
and an increase in power from its
present 250 w on 1400 ke to 1,000
w night, 5,000 w day. This was done
in accordance with the Commission’s
policy announced Jan. 5 providing
for dismissal of broadcast applica-
tions designated for consolidated
hearing without prejudice [ BROAD-
CASTING, Jan, 14].

The assignments are premised
upon an agreement reached Oct. 12
by the five stations. This stipulation,

BROADCASTING s Telecasting

signed by Tom L. Evans, president
of KCMO; E. V. Baxter, president
of KOAM; O. L. Taylor, executive
general manager of KGNC; C. T.
Hagman, vice-president and general
manager of WTCN, and J. F. Cash,
vice-president of WHB, set forth
the engineering conditions which
would be complied with in the event
the grants were authorized by the
Commission.

Mr. Evans, president of the
Crown Drug Co., operating in the
Midwest, is a longtime friend of
President Truman. The application
for 810 ke, however, was filed prior
to Mr. Truman’s elevation to the
presidency, having been pending
since 1941.

The Commission shortly is ex-
pected to call a meeting of the
licensees, spelling out necessity for
rigid compliance with the engineer-
ing conditions specified. Installation
of directional antennas will entail
considerable expense, according to
Commission and engineering con-
sultants who participated in devel-
opment of the allocation plan.

Adam Hat Names

ADAM HAT STORES, New York,
has appointed LaRoche & Ellis,
New York, to handle its advertising
effective March 1. Advertising pro-
gram will continue to use radio,
newspapers, magazines and out-
doors. Definite radio plans are to
be announced next week. Firm at
present sponsors the fights every
Monday night on ABS. Buchanan
& Co., New York, formerly handled
Adam Hat account.

Mutual Reaches 285

MUTUAL affiliates were brought
up to a total of 285 last week with
the addition of WMOX Meridian,
Miss. and KVOP Plainview, Tex.
WMOZX, 250 w on 1240 ke, is owned
and operated by: Birney Imes Jr.
Upon completion of station, on or
about Feb. 15, it will join the net-
work. KVOP, which becomes an
affiliate March 1, operates on 250
w, 1400 ke, and is jointly owned
and operated by W. J. Harpole and
J. C. Rothwell,

NEW and retiring presidents of
Federal Communications Bar Asso-
ciation (Philip Loucks, 1, new, and
Eliot C. Lovett; retiring) look over
copy of Lea Anti-Racketeering Bill.

STRIKE VIRTUALLY

-HALTS PRODUCTION

PRODUCTION of sorely-needed
radios and electrical and electronic
equipment virtually ceased through-
out the nation last week as long-
sizzling labor troubles burst at last
into explosive strikes of 200,000
workers against the giants of
American electrical manufactur-
ing.

Striking members of the United
Eleetrical, Radio & Machine Work-
ers of America (CIO) froze pro-
duction at General Electric Co.,
Westinghouse Corp. and the elec-
trical division of General Motors
Corp. Prospects, that production
might be resumed soon were un-
likely. |

The strike, which hit 79 plants
in 16 states on Jan. 15, left only
small, independent manufacturers
in production.

In Washington John D. Small,
chief of the Civilian Production
Administration, urged the electri-
cal equipment industry to start vol-
untary rationing of all deliveries
during the strike so that such
equipment would be distributed to
meet emergency needs.

Westinghouse Voids Contract

No negotiations to halt the strike
were in progress last week and
Westinghouse added a further note
of gloom to the situation when the
corporation notified the union that
it was terminating its comtract ef-
fective March 31.

The strike was termed “100 per
cent effective” by Albert J. Fitz-
gerald, general president of UE-
CIO.

Charles E. Wilson, GE president,
said that production and delivery
of electrical equipment badly
needed for the reconversion of
American industrial plants and
commercial establishments through-
out the country have been “unfor-
tunately and indefinitely sus-
pended” for the duration of the
strike.

Of the 200,000 strikers, 100,000
are from GE plants, 75,000 from
Westinghouse and’ 25,000 from the
electrical division of General
Motors. '
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FM Is Open Questlon as Hearing Begins

Zenith Presents
Conclusions

From Tests

By BILL BAILEY

ALLOCATION of additional FM
channels to supplement the 100 al-
ready designated in the 88-108 mec
band, still was undecided Friday
night as the FCC completed first
day’s hearing on petition of the
Zenith Radio Corp. to include the
42-50 mc band for FM. ‘

The Commission was urged to give
consteratlon to releasing at least
a portion of the 44-50 mc band for
FM. Late Friday Zenith amended
its petition orally to eliminate the
42-44 mc portion of the spectrum
after witnesses testified that tests
for rural radiophone service al-
ready are underway below 44 mec.

In recessing Friday FCC Chair-
man Paul A. Porter announced the
hearings would be resumed at 9
a.m. Saturday and would be con-
cluded that day, although some 15
witnesses—half of those scheduled
—were yet to appear.

Reid Opposes Zenith Petition

During Friday’s session the only
witness to oppose the Zenith peti-
tion was John D. Reid, research
manager, Crosley Corp., Cincin-
nati, who testified the Commis-

sion’s high-band allocations would

provide a better FM service than
the lower band. To earlier testimony
that 100-me¢ FM won’t reach the
rural areas, Mr. Reid suggested
that FM be used for urban areas
and that the Commission authorize
high power clear channel stations
for rural coverage.

Developments at Friday’s session:

While the FCC will not accept
measurements‘of the 50 and 100 me
bands at Deerfield, Ill., made by
Zenith and at Andalusia, Pa., made
by Commission engineers, as con-
clusive evidence that it erred in al-
locating FM to the 88-108 me band,
speculation arose that the Commis-
sion is thinking of adding a por-
tion of the lower band.

Cross-examination of witnesses
by Chairman Porter, Commission-
ers E. K. Jett, Charles R. Denny
Jr. and Harry M. Plotkin, assistant
general counsel in charge of litiga-
tion, indicated that: (1) the FCC is
concerned about the delay to set
manufacture should the 44-50 mec
band be added; (2) the Commission
is concerned about the additional
cost of sets to the public for two-
band receivers; (3) the Commission
might go ahead with FM at 88-108
mec for a year, then decide whether
to add other bands on the basis of
engineering data to be collected;
(4) was freely admitted that
there jis no quantative data concern-
ing the 88-108 mec region.

John Morgan Davis, counsel of
the NAB, filed a brief in which the
NAB 'urged the FCC to allocate at

least 40 additional channels for FM
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Zenith’s Carnahan

“somewhere in the 42 to 88 me por-
tion of the spectrum.”

On the set issues Zenith witnesses
testified that the cost of adding a
second FM band (to the 88-108 me
band) would be 47.8 cents per set
to the manufacturer. The transition
could be made “in days’ with negli-
gible delay to production.

Mr. Reid said Crosley retail price
would go up from $4.50 to $7.50 to
the consumer and his firm would
encounter a five-month delay in pro-
duction. Under cross-examination,
however, he said Crosley wouldn’t
be in FM set production until June.
He added, however, that should the
FCC announce an added allocation
of FM channels within a short time,
there would be no delay beyond the
June period.

Zenith based its plea for assign-
ment of the 44-50 mc band to FM
on the grounds that the higher
band would not provide adequate
service to rural areas; that no TV
applications have been filed for the
new No. 1 TV channel, 44-50 mec,
and that additional channels are
needed to meet the demands for fre-
quencies.

Hart Cowperthwait, FCC televi-
sion division engineer, testified,
however, that there are on file for
TV facilities applications from
three cities which automatically
would be assigned the No. 1 chan-
nel. He listed them as Bridgeport,
Conn., Wilkes-Barre, Pa. and River-
side, Cal. Seven other applications
have requested the first channel, he
said.

Measurements by Zenith at Deer-
field, and those at Andalusia by the
Commission were the focal point of
Friday’s testimony and cross-ex-
amination.

C. W. Carnahan, Zenith physicist
and engineer, who supervised tests
at Deerfield, presented charts which
showed the following:

Actual measured median field in-
tensity averaged over 5-9 a.m. and
3-10 p.m. EST, on 46.7 mc at An-
dalusia was 64% of theoretical,
while the field intensity on 83.75
me was 110% of theoretical at An-
dalusia.

At Deerfield the 45.5 mec field

intensity was 2009% of the theoreti-
cal value while the 91 me field in-
tensity was only 46.8% of theoreti-
cal value. Had the Andalusia meas-
urements been made from 11 a.m.
to 11 p.m., as were the Deerfield
recordings, Mr. Carnahan calcu-
lated that the 46.7 mec field inten-
sity would have been 45.59% of
theoretical value and the 83.75 mc
72.2% of theoretical.

Agreement Closer

He pointed out that the agree-
ment between 83.75 me at Andalu-
sia and 91 mc at Deerfield were
made closer, while the disagree-
ment between the lower frequen-
cies at Andalusia and Deerfield
were made greater.

He pointed out, however, that
average field intensities present
only part of the story. Zenith is
interested in how well the average
receiver will perform on the higher
band, he added. Further tabula-
tions of the data collected at An-
dalusia and Deerfield indicate, he
sald, that at 45.5 mc 879% of the
total hours were free from drop-
outs (fading), while on 91 me only
27% of the total hours were free.

Projecting that analysis to An-
dalusia, Mr. Carnahan found that
service due to dropouts, would be
unsatisfactory 19% of the time on
46.7 mc; on 83.75 me, 49% and on
107 me, 59% of the time.

Members of the Washington Sec-

tion, Institute of Radio Engineers,
were given a preview of Friday’s
hearings on Monday night when
Mr. Carnahan and Edward W. Allen
Jr., assistant chief, FCC Technical
Information Section, presented re-
sults of the two measurements.
Friday’s witnesses included:
Messrs. Cowperthwait, Carnahan,
Allen, Reid, Charles Ellert, and C.
S. Bruam, FCC; J. E. Brown and
Irving Herriot, Zenith; C. R. Miner,
General Electrie Co., who supported
Zenith’s petition; Frank Freiman,

Police

Allen

FCC’s

Magnavox Co.; F. M. Ryan, AT&T;
Stuart L. Bailey, who calibrated the
Deerfield measurements; Leonard
Asch, president, WBCA Schenec-
tady.

To be heard Saturday were: W.
L. Webb and W. P. Hilliard, Bendix
Radio Div., Bendix Aviation Corp.;
M. L. Levy, Emerson Radio &
Phonograph Corp.; R. H. Freeman
and Norman E. Wunderlich, Federal
Telephone & Radio Corp.; Arthur
Freed, Freed Radio Corp.; Cy-
rus T. Read, Hallicrafters Co.;
David B. Smith, Philco Corp.; Dr.
C. B. Jolliffe, RCA-NBC; Dr. Ray
H. Manson and William F. Cotter,
Stromberg-Carlson Co.; Dale Pol-
lack, Templetone Radio Mfg. Co.;
H. B. Donely and C. J. Burnside,
Westinghouse Electric Corp.; Dr.
T. T. Goldsmith and F. J. Bingley,
Television Broadcasters Assn. (Dr.
Goldsmith also to appear for Allen
B. DuMont Labs.); D. E. Noble,
Galvin Mfg. Corp. and RTPB Panel
13; Zellon E. Audritsch, Associated
Communications officers;
Herbert A. Friede and Ray Myers,
International Municipal Signal
Assn.

New Lea Bill Up Wednesdays;

House Passage Soon Predicted

FAVORABLE committee report
this week and early House passage
of a revised version of the Lea bill
to protect broadcasters and the pub-
lic from demands of James Caesar
Petrillo and AFM is expected.
Following a - two-hour session
last Thursday, members of the
House Interstate & Foreign Com-
merce Committee expressed confi-
dence that the committees would
report the bill favorably Wednesday
and that the House would pass it.
“We’ve got to do something to
assure the people they can hear the
programs they want,” said Rep. J.
Percy Priest (D-Tenn.), committee
member. Rep. Clarence J. Brown
(R-Ohio) also expressed optimism.
On the other hand Rep. Vito Mar-
cantonio (A-L N.Y.) said the Lea

BROADCASTING o

bill would interfere with the right
to strike. Rep. Lea said the com-
mittee postponed a vote on the bill
until Wednesday because several
members were not present.

The new version (HR-5117), an
amendment to Title V of the Com-
munications Aect, was introduced
last Monday by Rep. Lea. Written
in more condensed form, HR-5117
is broader than its predecessor,
HR-4737.

1t would be unlawful, under the
bill, to compel broadcasters to: (1)
pay ‘‘tribute for the privilege of”
broadcasting transcriptions; (2)
impose restrictions on transerip-
tions; (3) pay “tribute” on tran-
scriptions of programs previously
broadcast where payment was made
on the original broadcast.

Telecasting
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Hurricane warning

That delicate looking instrument is located in
Miami. It’s a wind measuring machine. And it watches
and helps chart the paths of those blow-’em-down

storms that come out of the Caribbean.

There’s a storm warning already up for postwar
business. And the smart operators are nailing things

down in place right now.

If your plans call for radio in Baltimore, we’d like to
offer you the storm insurance of the successful inde-

pendent station in this sixth largest city.

BROADCASTING o Telecasting

The station is W-I-T-H . .

number of listeners-per-dollar-spent . .

. and it delivers the largest
. and Baltimore,
you must recall, is a big five-station town. It will pay

you to get the facts.

xWITH

Baltimore, Md.

Tom Tinsley, President * Represented Nationally by Headley-Reed
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Cy Young Is Appointed
General Manager of KEX

Mr. Young

Mr. Swartley

CHARLES S. (Cy) YOUNG, man-
ager of Westinghouse stations
WBZ Boston and WBZA Spring-
field and their FM affiliates in both
cities, has been named manager of
KEX Portland, Ore., newest sta-
tion in the Westinghouse group.
Wilmer C. Swartley, returned from
the Army after four and a half
years, has resumed duties as man-
ager of WBZ-WBZA. Mr. Young
relieves J. B. Conley as manager
of KEX. Mr. Conley will return
east for a position with Westing-
house as yet unannounced.

Mr. Young has been with West-
inghouse for 28 years, with WBZ-
WBZA for 15 years. Mr. Swartley
joined Westinghouse in 1930. He
became manager of WOWO and
WGL Fort Wayne in 1938, and
manager of WBZ-WBZA in 1940.

R & R Names Three

JOHN P. COHANE, C. J. Mec-
Carthy Jr. and William M. Spire,
all account executives of Ruth-
rauff & Ryan, New York, have
been elected vice presidents.

TV HEARINGS

First Proceedings Get
Underway Today

WITH the number of applicants
reduced to six, the first hearings
on television service get under
way today (Monday) before the
FCC when applications for Wash-
ington stations are to be heard.

Originally there were nine ap-
plicants for the four available fre-
quencies. The Washington Times-
Henrald withdrew a month ago and
last! week the Commission granted
the request of Scripps-Howard
Radio Inc. for dismissal. The Mar-
cus Loew Booking Agency also pe-
titioned for dismissal and the re-
quest will probably be granted after
five days have elapsed.

The remaining applicants are
Bamberger Broadcasting Co., Phil-

co Radio & Television Corp.,
Evening Star Broadcasting Co.
(WMAL), DuMont Labs. Inec,
Capital  Broadeasting Co.

(WWDC), and NBC.

The Commission had assigned
one day for each of the applications
but| as a result of a streamlined
procedure proposed by Chairman
Porter [BROADCASTING, Jan. 7], the
hearings may be completed in less
than six days.
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Hooper Blasts Methods of CAB;
Answer Is Promised This Week

FOR MONTHS, subscribers’ doubts
over comparative values of audi-
ence measurement research organ-
izations have reportedly been grow-
ing. Last week, fearful lest crys-
tallization of the doubts result in
drastic action, C. E. Hooper re-
leased a broadside at one of his
competitors, the Cooperative
Analysis of Broadcasting.

Mr. Hooper mailed an eight-
page “Critical Analysis of the Rea-
sons Behind the Difference in the
Size of CAB Figures and Hoop-
eratings” to his subscribers. He
wrote . . . it is difficult to conclude

what useful function the CAB
rating performs.”
Once Mr. Hooper's “critical

analysis” was in subseribers’ hands,
chieftains of CAB reportedly went
into hasty huddles. Although none
would commit himself to answer
Mr. Hooper’s allegations at once,

a CAB spokesman promised that
statements of CAB’s purposes and
procedures, which certainly would
take into consideration Mr. Hoop-
er’s remarks, would be forthcoming.

The Issue ‘Practical’

The issue between Hooper Inc.
and CAB, said Mr. Hooper, is a
“practical” problem which “has
outgrown the confines of research
departments and everywhere has
reached top management. Right
now, companies are being forced to
choose between the two rating serv-
ices because they cannot stand the
cost of both the broad service on
national and city ratings furnished
by C. E. Hooper Inc. and the high
fees of CAB.”

Recalling CAB’s decision two
years ago to change its survey from
“recall” type to “coincidental,” Mr.
Hooper said that although his and
CAB surveys were now conducted
temporally alike, factors of differ-
ence between them still remained.
Difference lies, he said, in: (1)
what questions are asked, (2)
where they are asked, and (3) how
they are tabulated.

(1) Mr. Hooper said whereas
CAB interviewers usSe as an open-
ing question: “Will you please tell
me what you were listening to on
your radio when the telephone
rang?”’ Hooper uses: “Were you
listening to your radio just now?”
In support of his choice of opening
question, Mr. Hooper resorted to
testimonials from psychologists.

(2) Hooperatings are measured,
he said, in places where all four
networks broadcast locally, thus
assuring subscribers of adequate
comparison between their programs
and those competing against theirs.
CAB, however, he said, interviews
“in scores of places where some of
the networks do not transmit lo-
cally, and where even remote serv-
ice varies from day to day, season
to season, and particularly between
day and night.”

To subscribers, Mr. Hooper

pointed out: “Now if a competing
program rates higher than yours
in CAB, you can’t conclude it’s
more popular than your show, be-
cause maybe its higher rating is
merely due to the fact that it is
broadecast locally in some of the
CAB cities where your program is
not rated.

“The biggest variable in radio is
the difference in what people can
and do listen to from place to
place. The way to avoid introducing
this variable of ability to hear the
program is-to avoid interviewing
for netwcrk program rating pur-
poses in cities where ability to hear
networks is a variable. Avoiding
that is precisely what Hooper does.
That is precisely what CAB does
not do.”

(3) To illustrate the Hooper-
CAB differences in tabulation of
responses, Mr. Hooper took advan-
tage of a case of influenza from
which he recently recovered. While
ill at his Connecticut home, he over-
heard his wife telephoning invita-
tions to an eggnog party. The first
two phones she called did not an-
swer; the next 11 were busy; the
fourteenth did answer, If this
sample telephone test were totalled
up by Hooper, it would show:
available audience 85.7, not at home
14.3, he said. A CAB tabulation,
however would show: available
audience 33.3, not at home 66.7.

“Eleven busy homes in which
there was much better than aver-
age reason for listening that morn-
ing (it was snowing heavily)
would have been ~discarded by
CAB,” he said. “Tabulation would
be confined to the two which ‘did
not answer’ plus the one home
which ‘did answer’.”

Concluded Mr. Hooper: “Compli-
cations which serve to becloud the
interpretation of the CAB ratings
as well as alter their size are in-
troduced at every step of the way.”

GILLINGHAM GIVEN

LEGION OF MERIT

AWARD of the Legion of Merit,
the Army’s fourth highest citation,
to Lt. Col. George O. Gillingham,
chief of the Informiation Branch,
Chemical Warfare Service, for
“notably outstanding service,”’ was
disclosed last week coincident with
his impending return to the FCC as
director of information.

On leave from the Commission
since 1942, Col. Gillingham has
served two tours as information
head of the Chemical Warfare
Branch, as well as one tour on
special assignment to the Chief of
Staff in connection with civil af-
fairs. He is expected to return to
the FCC within the next few weeks,
relieving Earl Minderman, who has
acted during his absence. The lat-
ter will undertake a temporary as-
signment to write the FCC’s war
history.

BROADCASTING

Radio Lines Yield
AT&T 10% Million

Half of Total Is Accounted
For by Long Lines Service

RADIO PROGRAM transmission
brought in a revenue of $10,578,000
to the Bell Telephone System for
the 12 months ended last November,
a telephone company spokesman re-
ported to BROADCASTING last Thurs-
day. Figure covers most of the
Bell System.

Of the 10% millions, $5,450,000
was collected by AT&T for long
lines operation. The remainder is
accounted for in local pick-ups,
studio transmission, and other
radio wire services performed by
the company.

Revenue from individual net-
works and stations was not avail-
able. Though radio figures were
included in the overall financial
report sent to stockholders last
week by AT&T President Walter
S. Gifford, the report was not
broken down into separate opera-
tions.

Mr. Gifford included a protest on
the $20,000 reduction in interstate
telephone rates scheduled to go
into effect Feb. 1. He stated the
reduction was not justified in view
of wartime or “near future” earn-
ings of AT&T.

Preliminary report for the year
1945 showed a net income for AT&T
of $171,831,000 compared to $163,-
165,614 in 1944.

Wallace Is Appointed
KPQ Manager and VP

JAMES W. WALLACE, for four
years with Western Electric Gov-
ernment Con-
tract Service in
New York, has
become vice pres-
ident and general
manager of KPQ,
ABC affiliate in
Wenatchee, Wash.
He also is part
owner and direc-
tor of Wescoast
Broadcasting Co.,
station licensee,
and owns shares in and manages
KVOS Bellingham, Wash., which
recently received a CP for 1000 w.

He is a West Coast radio con-
sultant, former executive of KVI
Tacoma and former manager of
Graybar Electric Co.s research
products department.

Mr. Wallace

Enders Opens Agency

ROBERT J. ENDERS, for four
years radio director and account
executive of Kal, Ehrlich & Mer-
rick Adv., Washington, has opened
his own agency, to be known as
Robert J. Enders Advertising, with
offices in the Atlantic Building,
Washington. He has just been ap-
pointed chairman of the Television
Conference to be held at the Stat-
ler Hotel, Washington, Jan. 29.

¢ Telecasting
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Hes Growing.
Your Advertising Dollars Are

Buying More Everyday over KFAB

The Big Farmer Station has a “growin’  vast rural area KFAB has served for years.
complex”. Since last October, KFAB has

increased its audience by many thousands The Big Farmer Station is growing...
of listening families. Today...KFAB is and so is the value of your advertising dol-
the only CBS station exclusively serving lar. Now, more than ever, you can count
Metropolitan Omaha and Council Bluffs. on KFAB to give you larger returns for
And this is IN ADDITION TO the each advertising dollar invested.
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HARRY BURKE, General Manager || \

Represented by PAUL H. RAYMER CO.

THE BIG FARMER STATION
OMAHA moxc-1000owarrs LINCOLN
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Kroger Campaign Brings Record Sales

By ROY W. MADISON

Director of Public Relations
The Ralph H. Jones Co.

ROGER Grocery and Baking
I{ Co. cooked up a record-
breaking coffee sale with a

27-radio-station percolator
last November.

The occasion was Kroger’s first
peacetime fall sale campaign since
1941. That radio was chosen to
spearhead this drive is not surpris-
ing because the company is recog-
nized as one of the pioneers in day-
time serial sponsorship. Its three
shows—Linda’s First Love, Mary
Foster, The Editor’s Daughter and
Hearts In Harmony—are broadcast
transcribed, five days a week, over
27 midwestern and southern sta-
tions.

W}Een Ralph H. Jones Co., Kroger
agency, was called on to set up

‘Linda’s First Love’ Promotion Drive
Pays Off For Sponsor, Stations

plans and work out details for the
promotion, Linda’s First Love, old-
est and most popular of the pro-
grams, was elected to carry the
banner and pound out the commer-
cials. This meant Linda would have
to corral the greatest audience in
her nine years on the air. To help
whoop up the Hooper on the show,
a client-agency huddle decided to:
(1) Intensify the dramatic interest
in Linda’s story; (2) conduct a con-
sumer contest attractive to house-
wives; (3) get the Linda stations
to ballyhoo the program.

During some 2,200 episodes,
“Linda” and her first love “Danny”
had been on the church steps some

half-dozen times. Thanks to the ma-
liciousness of the author, that’s as
far as they got. Now the opportune
time had come, so the writer was
cajoled into letting the kids get
married—and that did it. Listener
interest perked up and the Kroger
fall sale became “Linda’s Wedding
of Values.”
Appliances Offered

In the consumer contest, Kroger
became the first sponsor since V-J
Day to offer household appliances
as lures in a radio contest. For five
consecutive weeks, listeners were
given the opportunity to win five
Westinghouse laundromats, ten
Westinghouse vacuum cleaners and

Be Sure

AMERICAN BROADCASTING
AFFILIATES IN OKLAHOMA

°
KADA _Ada
KBIX —Muskogee
KCRC —Enid
KGFF —Shawnee
KOME_1yisq

KTOK —okiahoma City
KVSO —Ardmore

to Include . .

KCRC
*

ENID

KT0K

- ORLAHOMA

ary

You are not reaching a BIG segment of Oklahoma’s buying power unless

you use the stations represented in the OKLAHOMA NETWORK. This fact is

based on reliable Listening Surveys,

DOMINANCE in their markets—most of them ALL OF THE TIME! Startling also
is the fact that you can use all 7 stations for approximately HALF THE COST

ROBERT D.

- KVSO

ARDMORE .

KLAHDMA NETWE

/I MAJOR MARKETS IN
YOUR 1946 SCHEDULE ...

which prove

of any two of Oklahoma's highest-powered stations—and still
get the network rate. Just give us the cpportunity and we'll
prove how you get more audience at a lower cost by using
the OKLAHOMA NETWORK!

Penetrate the markets having
permanent buying incomes! ONE CONTRACT . . .
ONE CONTACT . .

ENOCH — Managing - Director
Tower, Oklahoma City 2, Oklahoma

KGFF
suAe_sz
KA.DA

ADA

these stations have

the best post-war

. ONE STATEMENT.

APCO
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one hundred Westinghouse electric
irons. The top of a Kroger coffee
bag and 25 words completing the
sentence, “I like Kroger’s Hot
Dated Coffee because . . . .” were
all an individual needed to become
a contestant.

The final step was to get the 27
stations broadcasting the program

INSIDE STORY of Kroger Grocery
and Baking Co.s “Linda” campaign
and how it ‘“cooked up a record-
breaking coffee sale with a 27-ra-
dio-station percolator” are here told
by Roy W. Madison, director of pub-
lic relations of The Ralph H. Jones
Co., Cincinnati, agency for Kroger.

to beat the drum and ring the bells
for Linda. This became the agency’s
chore. First off, C. M. “Chip” Rob-
ertson Jr., president of Ralph H.
Jones Co., wrote a chummy letter
to all station managers, outlined
the campaign and explained how
they could attract more listeners to
their stations by building a greater
audience for Linda. He invited them
to capitalize on the entire Kroger
campaign by staging a station and
program promotion around the
“Linda Wedding” exploitation.

Greatest emphasis was placed on
what the stations could get out of
the promotion for themselves. Help
from Kroger was promised by offer-
ing to publicize the station’s call
letters in all the stores and news-
papers in its area. This would in-
clude station identification in the
company’s local advertising, on
thousands of contest entry blanks,
window displays, posters, and store
banners. These promises were guar-
anteed because all stores are owned
and operated by Kroger.

Another inducement was the as-
surance that stations would not be
expected to do a merchandising job
on Kroger products., Product identi-
fication would be handled in the
program’s commercials while the
merchandising was to be done by
Kroger’s staff of 30,000 employes
in its 2,800 stores.

Promotion Contest

As a final incentive the agency
proposed to sponsor a contest offer-
ing program promotion plaques
and Gruen watches to the three sta-
tions and their promotion heads
who displayed the most ingenuity
and skill in exploiting the show.

With these details established,
the agency public relations depart-
ment was put to work and addressed
a hard-selling 28-page brochure to
all station managers. This mailing
piece, 19” x 25", was spiral bound
and printed in four colors. It offer-
ed a detailed press book with pages
of sample stunts, publicity angles,
promotion schemes, sample releases,
biographical and background ma-
terial on the character leads, high-
lights of the story, courtesy an-

(Continued on page 68)
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. . Retail Sales are $716 per capita

(compared with national average of $540)

¢ valley plus rich Reno and its surrounding area—live
7 1,551,600 people. Retail sales exceed San Francisco’s.
Buying income totals over two billion dollars a year.

%jN THE Beeline Market — California’s fertile central

Five of the seven U. S. counties highest in gross farm
income are part of this market,

The Beeline Market is a close-knit geographic and
economic unit, almost completely surrounded by moun-
tain ranges 6,000 to 8,000 feet high. So radio stations
located within the market are needed for effective cov-
erage.

Here the Beeline Stations, individually and as a group,
give deep, local penetration. Combination rates permit
the choice of best availabilities on each station without
the cost of lines or clearance problems. .

In selling Inland California..your best bet’s the Beeline!
*Sales Management’s 1945 Copyrighted Survey

McClatchy
Broadcasting Comp

.

Sacramento, California

Paul H. Raymer Co., National Representative
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Remember these

5 PEELINE Srations

. each a dominant bome station, powered for a
top-notch selling job in its own market area. Not a
regional network, Beeline stations bianket Califor-
nia’s mountain-ringed central valleys, including Reno
and wealthy western Nevada:

Sacramento. Established 1922. American
Broadcasting Company. Primary area

coverage of 15 counties with popuiation
of 586,925. 10,000 watts -- 1530 kc.
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KERN KMJ
Bakersfield. (CBS) Fresno. (MBC)
Estab. 1932 Estab, 1922

-

KWG , KOH
Stockton (American) Reno. (NBC)
Estab. 1921 Estab. 1928
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WLIB NEW YORK

gratefully acknowledges the citation for

"OUTSTANDING SERVICE

among independent stations in New York City by the American
Association of the United Nations, for consistency in broadcasts
and program content based on the Conference and the United
Nations Charter; for thoughtful and public-spirited use of Sta-
listeners of the Conference

tion facilities to inform its

proceedings.

WLIB is also grateful to these three members of its staff who
worked untiringly to produce the result which earned this
Citation.

- Clifford Evans, WLIB
Miss Estelle Stern- News Editor & Com-

| berger, WLIB News mentafor receives the
Analyst Citation from Miss
Pauline Mandigo

WLIB

Murray Jordan, WLIB
Program Director

NEW YORK
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Monitored

GUESS who ‘called up, all
agitated, when WRVA Rich-
mond, Va., omitted the
weather report on an early
morning newscast? Perturbed
person was the local weather-
man, who had been waiting
for it.

AVCO TAKES PART
IN FORMING POLICY

AVIATION Corp., owner of con-
trolling interest in the Crosley
Corp., including WLW Cincinnati
and a contract to purchase WINS
New York, will take an active part
in basic questions of broadcasting
policy and expansion plans, accord-
ing to Victor Emanuel, chairman
of the board. Mr. Emanuel also
disclosed that a special committee
of the board of directors will be
formed to concern itself with radio
problems. Committee chairman is
James D. Shouse, vice president in
charge of broadcasting and mem-
ber of the board of directors of
Crosley Corp.

Members of the committee in-
clude: Mr. Emanuel; Irving Bab-
cock, Avco president and chairman
of the board of Avco subsidiaries;
Raymond S. Pruitt, vice president,
general counsel and secretary; and
Benjamin H. Namm, head of the
Namm Store in Brooklyn and presi-
dent of the National Retail Dry
Goods Assn.

“The Aviation Corp. realizes the
grave obligation to the public in
radio broadecasting,” said Mr.
Emanuel, “and the appointment of
this committee confirms our ex-
pressed desire to concern ourselves
directly with the responsibility of
the basic management problems.”

Local Outlet Progress

Shown in WDLP Report

NEAR-TRIPLING of national ad-
vertising time during 1945 was re-
ported by WDLP Panama City,
Fla. in yearend summary of opera-
tions. In January<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>