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limericks not after Lear...

in which WOR mentions such subjects as: It ared’s percent
of the nation’s food sales; number of farms in its
territory compared with the state of Indiana, and other
i things both pertinent and delightful

a young lady nane:d Eila MacLeary,
who’s timebuyer for Decker & Deary,
was rather amazed

when the gay fact was raised,

that our food sales are 3-billion yearly. w‘{& }\

£

Ry

a tall man who came from Peru

called us to ask what was new.

said we, in a manner,

“Now, take Indiana—

we have half that state’s farms for you.”

there was a young man of Leonia
who collected the flower begonia
said he, “The real pretties

are in your 16 great cities,

and that’s not a fact to bemoania.”

an indolent lady of Arrel,
who wrote it us on an old barrel,

asked, “Is it quite true

that your listeners do

W O R buy one-quarter
—that power-full station the nation’s apparel?”

at 1440 Broadway, in New York

MUTUAL




i ¥
= (0\‘9"“' )

pRECUTYY
CRE e £F [53 3

r,g-;(“

mrl
YW
W %9 Wl - ol
peuct?

ys.v\ b

It

KTUC

fucson

CHICAGO 7

ement

The,
-PRAIRIE
FARMER
STATION

BURRIDGE D. BUTLER

President

GLENN SNYODER

Manage:




CC hen they’re flying over with a mighty whir of wings, you want a pump-

gun. An old-fashioned single-barrelled, single-shot gun just isn’t adequate.

Yet many a newscaster has only one shot. He faces his microphone with a

newscast which may or may not hit his audience.

When INS puts 2 news pumpgun in your hands, you are ready for anything.
You have the power of selection from the most brilliant and complete news
coverage of the entire world. Take what is most suitable to your audience.
Arrange it in accordance with your own ideas of its importance and appeal.
Give your newscast individuality. You get all the news there is, all written so

that it may be read easily, with all the human interest that builds a great radio
audience.




Closed Circuit

BECAUSE FCC hasn’t yet turned down sta-
tion transfer on price factor alone, approval
of sale of WFIL Philadelphia by Lit Bros.,
dept. store, to Triangle Publications Inc., which
publishes Philadelphia Inquirer, for record
ﬁglJJre (for regional) of $1,900,000, can be ex-
pected forthwith. Roger W. Clipp remains as
general manager.

FROM CLoseEp CIirculT Nov. 19, 1945: “If Ex-
Senator D. Worth Clark, of Idaho, is appointed
Secretary of the Interior early next year (and
prospects are better than even), radio for first
time will have an ownership voice on Cabinet.
Sen. Clark, close friend of President Truman,
owns 10% of KJBS San Francisco.” Events
last week may still bring this result.

AND WHAT about old Curmudgeon’s future ?
He turns a phrase as neatly as anyone in pub-
lic life and at least two networks have eyes
on him as possible commentator. It is known
that Ickes will take bid if money is right. One
talent agent has offered $1,000 a week for
15-minute show as option proposition.

MUTUAL HOPES to obtain first exclusive
broadcast rights to famed Memorial Day auto
races at Indianapolis Speedway. A. A. Schecter,
MBS special events director, is negotiating
for air rights to races which resume after
being discontinued during war. Nationally-
known advertiser reported interested in spon-
sorship.

ALTHOUGH no new appointment is expected
to FCC to fill new OPA Administrator Paul
Porter’s post, there likely will be FCC reap-
pointment soon. It’s practically certain (if
anything political ever is) that Commissioner
Paul A. Walker, only charter member (since
1934) will be reappointed for seven-year term
when his present tenure expires June 30.

AMONG unfinished business at FCC is that
ponderous report on station programming in
connection with license renewals. Chairman
Porter had been spending his spare moments
redrafting document. It can come anytime now
and probably will take healthy whack at pur-
ported paucity of “public service” programs
unsponsored.

NEWCOMERS to radio may wonder about
gimmick in revived crusade of John B. Hag-
gerty’s printing unions” for a franchise tax
for all radio (see this issue). Before the war
this was a perennial, with all shades of pur-
ported labor leadership moving in with many
variations of plans to “fix” things.

“EXCLUSIVITY” term coined by FCC in con-
nection with network-affiliation contracts, is
about to pop into news again. FCC lawyers
figure they should dissect regional network
contracts in that regard and Don Lee, largest
of secondaries saturating West Coast, is about
to be queried—probably at hearing—on whys
and wherefores of its agreements with some

(Continued on page 102)
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Feb. 18: Continuation of Se.cond North Amer-
ican Regional Broadcasting Conference,
FCC Hqgs., Washington.

Feb. 20: Assn. for Education by Radio, Wash-
ington Chapter, 8 p.m., Interior Dept. Ra-
dio Studios.

Feb. 21: House of Representatives to debate
Lea Bill curbing AFM.

March 11: FCC Hearings in Boston before
Comr. Durr on FM applications.

March 11: FCC Hearings in Washington on
FM applications.

Bulletins

CONFERENCES between officials of NABET
and National Federation of Telephone Work-
ers, looking toward ‘‘cooperation” in strikes,
were reported Friday. NABET has 1200 mem-
bers in radio engineering field—and about 15
of estimated 51 NFTW member organizations,
according to Labor Dept., have filed strike
notices expiring by March 1. Joseph A. Beirne,
head of NFTW, and A. T. Powley, head of
NABET, among principals in conferences be-
tween two independent unions.

PREDICTION that labor unions will estab-
lish radio stations “in every large industrial
section of the country” was made Friday by
Len De Caux, public relations director of CIO,
following issuance by FCC of three FM grants
to unions (see story page 101).

THREE FM APPLICATIONS

THREE FM applications accepted for filing
Friday by the FCC were: Lewistown Broad-
casting Co., Lewistown, Pa.; Charleston Broad-
casting Co., Clarksburg, W. Va.; Eastern Caro-
lina Broadecasting Co. Inc., Goldsboro, N. C.
Tendered for filing were three standard ap-
plications from Twin City Broadcasting Co.,
Augusta, Me., for 1340 ke, 250 w, unlimited;
Oneida Broadcasting Co., Rhinelander, Wis.,
for 1240 ke, 250 w, unlimited; Radio Tele-
vision Corp., Medford, Ore., for 1270 ke, 5 kw,
directional antenna night, unlimited.

URGES UNO STATIONS HERE

PROPOSAL that UNO establish in the United
States mediumwave radio stations which ob-
servers felt might well compete with U. S.
commercial stations was made last week to
United Nations Assembly in London by Brit-
ain’s - Attorney General, Sir Hartley Shaw-
cross. Arthur Feldman, ABC correspondent in
London, reported that Sir Hartley based his
proposal on supposition that radio in any na-
tion, whether state-controlled or free, tended
inevitably to inject national viewpoint into
broadeasts. Sir Hartley urged UNQO Assembly
to establish shortwave stations in U. S. to
broadcast UNO news to foreign points and me-
diumwave stations to keep America informed
of UNO progress.

Business Briefly

CONSOLIDATED DISCS @ (Consolidated
Drug Trade Products, Chicago, on Feb. 25
starts transcribed Bob Elson on the Century
on WOR New York, Monday through Friday,
6:15-6:30 p.m. Series running 52 weeks for
Kranks Shave Kreem, placed by Arthur Meyer-
hoff & Co., Chicago.

PHONE FIRM NAMES ® Chesapeake & Poto-
mac Telephone Cos., Washington, appoint N.
W. Ayer & Son, New York. Companies will
continue spot radio campaign.

REYNOLDS PEN PLAN @ Reynolds Metal
Co., La Grange, Ill. (Aluminum Produects Co.,
subsidiary), plans to expand advertising to
include radio. Schedule in discussion stage.
Agency, J. Walter Thompson Co., New York.

ICE REVUE SPOTS @ Sonja Henie Ice Palace
Inc., Westwood, Cal., in 19-day campaign end-
ing Feb. 21, to promote Hollywood Ice Revue,
using 90 spot announcements daily on 12 Los
Angeles area stations. Agency, Milton Wein-
berg Adv. Co., Los Angeles.

BENDIX SHIFT @ Bendix Home Appliances
Inc., South Bend, formerly handled by Ruth-
rauff & Ryan, Chicago, appoints Tatham Laird
Inc.,, new Chicago agency, effective March 1.
Bendix started $3,000,000 drive last fall.

NARBA IMPASSE PORTENDS
U. S.-CUBA BATTLE FOR
BROADCAST FREQUENCIES

(See Earlier Story Page 17)

BATTLE LINES for possible frequency war in
North American Region were all but drawn
late Friday as Second North American Re-
gional Broadcasting Conference in Washing-
ton reached deadlock in seeking to resolve
Cuba’s demands for use of 12 Class I-A clear
channels and increased power on 8 regionals.

FCC Commissioner E. K. Jett, Conference
chairman and head of U. S. Delegation, said
Cuba’s proposal would deprive many millions
of U. S. citizens, dependent on skywave signals,
of broadcast service. As demands stand U. S.
can’t support them, he said. Dr. Luis Machado
of Cuba said Cubans felt new demands were
absolute minimum requirements to give serv-

-ice to Cuban people.

Canada refused Cuba’s proposals on 690,
740, 860 and 730 kc. The Bahamas refused to
relinquish 640 kc to Cuba. Dominican Republic
wouldn’t accept Cuba’s proposal for 950 kec.
Mexico wouldn’t acecept anything without fur-
ther study.

Chairman Jett called executive session of dele-
gation chairmen for Saturday. He announced
U. S. would propose four-man engineering per-
manent committee—one each from Cuba, Can-
ada, Mexico and U. S. with view to helping
solve interference problems. All nations agreed
to this proposal, despite Cuban provoked
rupture.
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More power to US . ..

(MORE OPPORTUNITY TO YOU!)

Our Voice is changing. Last week the FCC authorized The Voice of Wash-
ington to construct a new transmitter at a new location and to increase
power to 5000 watts. Construction of our new ultra-modern transmitter
has already begun, and within an estimated sixty days WOL will be on
the air with its new 5 kw voice. Speaking, of course, not only to the 1,250,000
persons within the Washington metropolitan area but to many thousands
of new listeners in a new primary area extending ’way out into prosperous

populous areas of Maryland and Virginia.

What the new transmitter, the new location and the power increase mean
to #s is clear: the opportunity to make new friends and consolidate old
friendships . . . to beam our improved programs (already setting the pace
in metropolitan Washington!) to many more listeners who spend many

market dollars on radio-advertised products.

What the new power means to YOU should be equally clear. When you
consider Washington, consider the unique sixty-day opportunity only WOL

can offer: program spomsorship with 5000-wast coverage at protected

1000-watt rates. Better check with Katz immediately.

A Cowles Station

I Represented nationally by
The Katz Agency, Inc.

“THE VOICE OF WASHINGTON"

BASIC MUTUAL
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Yes, there are more people—more people
in the four counties in the immediate Omaha-
Council Bluffs area than in three times as many

o . SOL TAISHOFF
counties in any other section of Nebraska or Editor and Publisher

western lowa. EDITORIAL

: . ROBERT K. RICHARDS, Editorial Director
That makes this first big Nebraska metro- Art King, Managing Editor: J. Frank Beatty,

politan market a “must’’ and you can blanket Bill Bailey, Associate Editors; Fred Fitzgerald,

. Asst. to the Managing Editor. STAFF: Jack Levy,
it most effecﬁvely by Using KOIL. Lawrence Christopher, Mary Zurhorst, Rufus

Crater, Frank Bannister, Norma Pugliese, Adele
Porter, Molly Jackson.
BUSINESS
MAURY LONG, Business Manager

At Washington Headquarters

Why? Because KOIL is programmed directly
for this metropolitan market alone—not half
city, half farm. ABC programs plus top flight Bob Breslau, Adv, Production Manager; Harry

Stevens, Eleanor Schadi, Cleo Kathas.
AUDITING: B. T. Taishoff, Catherine Steele,
Mildred Racoosin.
CIRCULATION
BERNARD PLATT, Circulation Manager

David L. Ackerman, Dorothy Young, Herbert Had-
ley, Leslie Helm.

NEW YORK BUREAU
250 Park Ave. PLaza 5-8356

EDITORIAL: Bruce Robertson, New Yeork Editor;
Edwin H. James, Florence Small, Dorothy
Macarow.

ADVERTISING: S. J. Paul, New York Adver-
tising Manager; Patricia Foley.
CHICAGO BUREAU
360 N. Michigan Ave. CENtral 4116
Fred W. Sample, Manager; Jean Eldridge.
HOLLYWOOD BUREAU
6000 Sunset Boulevard. GLadstone 7353.
David Glickman, Manager; Marjorie Barmettler.
TORONTO BUREAU

417 Harbour Commission Bldg. ELgin 0776
James Montagnes, 'Manager.

local news and special programs make for solid
listening and solid results per advertising dollar.

REPRESENTED BY
EDWARD PETRY CO., INC.

5000 ‘ 4
waTrs I | .
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BROADCASTING Magazine was founded in 1931 by
Broadeasting Publications Ine., using title: BROAD-
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1s pleasure!

WABC is in the radio business—not the gift, the book, or the

Christmas card business. But it could be. Because. ..

|. MARGARET ARLEN'S listeners have just sent her half-a-

million gifts for returning servicemen and women!

2. PHIL COOK’S listeners have just sent him 60,000 books

for New York’s hospitals!
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3. ARTHUR GODFREY'S listeners have just sent him three mil-

lion Christmas cards for rural school children!

WABC knows radio’s business. Knows
how to make radio work—for its com- o

munity, as well as its sponsors.

Represented by Radio Sales, The SPOT Broadcasting
Division of CBS: New York, Chicago, Los Angeles, St. Louis, San Francisco, Atlanta




Yoy MEAN 787112

IN THE TAMPA

TRADE ARFA.?

Mg

Living within
100 miles of Tam-
pa—in Florida's
richest and most
heavily populated
trade area—are
787.112 people.

These people are

citrus growers, packers,
processors and canners, farm-

ers,

industrial workers, cattle

raisers, business men and
women with steady jobs. They
represent a current and poten-

tial buying power whi
beginning

ch is just

to be understood

and appreciated.. WFLA cov-
ers the heart of this expanding,

vear-round market.

night WFLA is the

Day and
most-lis-

tened-to station in the Tampa-

St. Petersburg area.

5000 WATTS
DAY AND NIGHT

NATIONAL REPRESENTATIVE

-JOHN BLAIR & CO

WFL

The Tarnpa Tribune Station
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Feature of the Week

THE IDEA for an international
Peace Day is growing into a major
project for KQV Pittsburgh. When
Ben Edson, account executive, read
Maj. George Fielding Eliot’s col-
umn advocating support of an in-
ternational holiday when all the
nations would re-pledge themselves
to peace, he suggested that KQV
promote the plan.

G. W. (Pete) Wasser, KQV vice
president, okayed the idea and
agreed to give $200 in prizes.
That $200 has now become $1,000.

Mr. Edson has received complete

. cooperation from the Boston or-

ganization sponsoring the move-
ment, the “Committee for Peace

Day in the TUnited Nations.”
Through its secretary, Dwight
Strong, the committee appointed

KQV as a test station in the de-
velopment of radio plans that may
be offered other stations.

The station offers $1,000 in 44
awards for the best letters of 100
words or less, completing the
thought, “I advocate an Interna-
tional Peace Day because . . .”
After judging, all letters will be
forwarded to the United Nations
Council for its April meeting.
Judges include the Mayor of Pitts-
burgh, three college presidents, the
heads of the city and county school
systems, prominent business and
labor executives and Maj. George
Fielding Eliot.

Dr. Robert C. Gregg, president
of the Pittsburgh branch of the

Dr. Gregg and Ben Edson

Foreign Policy Assn., joined hands
with the KQV staff in supporting
the plan. All schools in Allegheny
County are participating in the
contest. Schools are promoting
special lesson plans and studies
built around “Peace Day.” The best
letter from each classroom will re-
ceive a certificate of merit.

Competition begins on Feb. 22,
appropriately Washington’s Birth-
day, and ends March 3. Expression
of opinions by congressmen and
returning members of United Na-
tions Council are being transcribed
and will be used throughout the
period. Awards will be made
March 26 at Soldiers and Sailors
Memorial Hall, with Maj. Eliot as
guest speaker.

Sellers of Sales

T 32, Edna Zimmerman, a
A calm, unflustered brunette

who buys time for Raymond

Spector Co., New York,
looks less like a hard-bargaining
Manhattan executive than a pa-
tient, if unusually pretty, midwest-
ern school teacher.

This impression can be shock-
ingly misleading, as
many a New York
radio salesman has
belatedly learned.

Miss Zimmerman’s
placid, yet attrac-
tive, exterior con-
ceals a remarkably
determined core, a
quality of character
amply demonstrated
by her ascension to
the position of time
and space buyer for
a leading agency a
year ago when she
was all of 31.

Her arrival at
Raymond Spector
Co. was well calcu-
lated beforehand, al-
though the route she followed to
get there is mnot commonly pre-
seribed for earnest young people
whose objective is agency time-
buying. For 12 years she sold tal-
ent and package shows to agencies,
but in the course of that experi-

EDNA

ence it occurred to her that “the
other side of the fence was the
place to be.”

Miss Zimmerman, who is not one
to be kept from a greener pasture
by a fence of any dimensions, was
browsing happily at the Spector
agency by April 1, 1943. Her first
assignment was assistant time and
space buyer the “as-
sistant” was re-
moved from her title
in February 1945.

A native of Man-
hattan (she was
born Oct. 2, 1914),
Miss Zimmerman
has found her for-
tune in her own
backyard. Except
for occasional ex-
cursions into the
hinterlands for va-
cations, she has
lived, attended
school and worked
in New York exclu-
sively.

She was gradu-
uated from New
York’s Julia Richman High School
for Girls in 1929. While attending
high school she developed an in-
terest in theatricals which persists,
with slightly lessened intensity, to
this day. Her fascination for the

(Continued on page 85)

0UR
LISTENERS
WASH
THEIR OWN
CLOTHES

Our listeners are the little people who
are typical of those who’ve made
America great. They have big families.
No maid buys their soap chips or beads
or flakes. Mother buys them. And
Mother handles the family wash ... and
she wants a washing machine.

If you have laundry soaps . . . or
washing machines to sell . . . tell it to
the families who listen to WWDC . . .
the sales result station in Washington.

53,000
WASHING MACHINES
NEEDED IN D. C.

The Planning Committee of the
Washington Board of Trade and
the Opinion Research Corporation
of Princeton, N. J., say this about
peacetime prospects for Washington,
D. C.—“Consumer demand for
washing machines is reported at
53,000 in the first postwar year, an
increase from 10,300 (500%) over
the average annual sales between
1929 and 1931.”

You'll reach them with WWDC!

WWbd(C

the big sales result
station in Washington, D. C.

represented nationally by

WEED & COMPANY
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COURTESY

HOTCHA OF JOHN E.

COLA | PEARSON
(=) CO.

{ T WONDER WHAT WE SHOULD
BUY IN THE NEW YORK MARKET?

HOTCHA HOTCHA
e

I WONDER
WHAT THEY'RE
GOING TO BUY
IN THE NEW YORK
MARKET 2

WHENT WAS IN THE JHEAR THAT  IT SURE SOLVES )/ WITH

MADISON SQUARE GARDEN | OUR PROBLEM! WE BUY{ PEGGY,

. DOG SHOW, EVERYONE LLOYD.
WAS TALKING ABOUT

(3

“PROPERTY OF
AUSSEL M. SEEDS CO.

‘““Wake Up New York’ is a carefully planned show that
rates high among early morning programs.
From 7:00 to 8:30 every weekday morning,
it is doing a great job for participating
sponsors. A few spots are available.

Ralph N. Weil, General Manager * John E. Pearson Co., Nat'l Rep. t;.:
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Louis G. Cowan, in association with

Alfred L. Hollender, John Lewellen and Joseph W. Bailey

announces the formation of

Louis G. Cowan, Inc.

Radio Production
T ranscriptions

16mm. Films

New York

Chicago
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All of us at the New W]JD are deeply honored that
the War Department has cited Randy Blake, our Program Director, with the

Certificate of Appreciation, the highest award it can confer

* % X % X % %

upon a civilian! During the war years, Randy Blake has built more than
35 individual programs heard originally over the New
W]JJD and later, upon the War Department’s request, rebroadcast
widely throughout the nation. Though the war is over, the
need for such public interest programs is not ended. The New
W]JJD renews its pledge to live up to the policy that consistently,

year in and year out, makes Public Interest a Feature.

A Harnstall Pield STATION REPRESENTED NATIONALLY BY LEWIS H. AVERY
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Why, sure |

PRESIDENT

| Four years, Amherst College
Three years, Chicago Tribune
Free & Peters since August, 1932

EXCLUSIVE REPRESENTATIVES:

OF A SERIES PRESENTING THE MEN WHO MAKE FREE & PETERS SERVICE

ALBUQUERQUE KOB

BALTIMORE WCBM

{ { BROWNSVILLE KVAL

° | e BUFFALO WGR-WKBW

CHARLESTON, . C. wesce

CINCINNATI WCKY

Despite that unseamed face and youthful For, after all, much of the help any repre- COLUMBIA, S. C. wis

manner, our own Pete Peters has jammed sentative can give you agencies and adver- g‘;c: :i;:TR'ST' \':fgg

more experience into his years than almost tisers depends upon how long he has served DES MOINES WHO

anyone we know. From cub salesman to the stations he represents — how well he DULUTH KDAL
. . 4 . ARGO

President of F&P is just one example, for knows them and their markets. Nor can this FI:IOUSTON V:’&ﬁ;

instance — and still left time to become sort of knowledge be acquired overnight. INDIANAPOLIS WISH

Manager of OWI Activities in the Pacific ol LS

and Far East, for fifteen months during F&P is proud that sixteen of our stations MINNEAPOLIS-ST. PAUL WTCN

the War, with personal missions to London, have been with us eleven years or more — gs(t).g:-lerug (?(I)IZ WMBDKSVMD;

Cairo, Naples, Paris and Athens, as well that we still represent the first five stations CBETAND s

as to the India-Burma and Chinese theatres that signed up with us, back in 1932 — RALEIGH WPTF

of operations! What’s more, as one of our WHO, WOC, WMBD, WGR, and WKBW. . . . But 219“:':&5 W'?:;

earliest associates, Pete is one of the we are still prouder that these virtually SEATTLE KIRO

oldest men in radio-station representation permanent partnerships have enabled us to SHENANDOAH KMA

. ifi £ b . £ bri ¢ l ¢ A d th t, th SYRACUSE WFBL

—a signiricant fact, but no more signifi- ring greater values to you. An at's the TULSA KTUL

cant, we think, than the age of our associa-
tions with the leading stations we represent.

way we shall continue to work, in this pio-
neer group of radio-station representatives.

and WRIGHT-SONOVOX, Inc.

A Frep & PETERS, 1NC.
> , \ Pioneer Radio § t%og Representatives

CHICAGO: 180 N. Michigan NEW YORK: 444 Madison Ave. DETROIT: 645 Griswold St. SAN FRANCISCO: 58 Suster HOLLYWOOD: 6331 Hollyw_qu ATLANTA: 322 PalmervBldg.

Franklin 6373 Plaza 5-4130 Cadillac 1880

Sutter 4353 Hollywood 2151 Main 5667
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takes over the OPA administrator-

Denny New Chairman as Porter Heads OPA

President Drafts FCC Head in Top Level

Shift to Become Price Administrator
By SOL TAISHOFF
FOR THE second time in 14 months, chairmanship of the
FCC changes hands as President Truman last week called
upon Paul A. Porter to take over the OPA helm to help stem
the tide against inflation, and then in turn delegated to 33-
year-old Commissioner Charles R. Denny Jr. the acting chair-

manship of the FCC.

Mr. Porter announced late
Friday at a news conference
that he will resign as soon as
his appointment to the OPA
administratorship is confirmed by
the Senate. This was a reversal of
the previous day’s understanding
that Mr. Porter simply would be on
leave for about six months and
then return to the Commission.

Denny on Trial

This was interpreted to mean
that Mr. Denny will be on trial as
acting chairman, and, if he makes
good, will be given the permanent
chairmanship—possibly after a
couple of months. In the interim,
it is doubted whether the Porter
vacancy will be filled. The FCC
thus will function with but six
members.

Mr. Porter told the news confer-
ences that a permanent FCC chair-
man “has not been determined”. He
said it was conceivable that he
could go back to the FCC after
completion of his OPA assignment,
if the vacancy still existed. “I have
no plans in that direction, how-
ever”, he said.

The news conference, in which
Mr. Porter and Chester Bowles,

new Stabilization Director, whom

'ACTING CHAIRMAN DENNY

he succeeded, met with about 300
representatives of radio and the
press, was held at 6 p.m. Friday
in the cafeteria of OPA headquar-
ters under glaring newsreel lights.
A reporter suggested that Mr.
Porter was only assured of his
OPA job for 20 weeks, since the
appropriation for OPA could be
denied by Congress in June. Mr.
Porter, however, expressed confi-
dence that the agency would be
continued another year.

The new OPA administrator-
designate said he didn’t know
whether he would continue the

(Additional Porter-Denny coverage
on pages 16, 88, 89.)

weekly network broadcasts of his
predecessor on OPA problems, Mr.
Bowles expressed high pleasure
over Mr. Porter’s appointment, cit-
ing his “well-rounded experience”
in the stabilization program. He
was confident that OPA people—
including thousands of volunteers
—would give him vigorous support.

Conference For 10 Days

There were conferences at the
White House both announced and
unheralded for the 10 days preced-
ing President Truman’s announce-
ment Thursday night of the top-
level realignment. Mr. Porter tech-
nically is to be on leave from the
FCC. But those politically in-
formed in Washington thought it
would extend considerably beyond
that and even predicted the erst-
while Washington radio attorney
would light in higher places, of
subcabinet or even cabinet rank.

Mr. Porter’s OPA nomination re-
quires Senate confirmation. It will
go to the Senate Banking & Cur-
rency Committee and favorable
action is expected this week both
by the committee and the Senate.

Mr. Denny’s appointment does
not require Senate confirmation
since, under the statute, the Presi-
dent is empowered to designate the
FCC chairman. Thus, Mr. Denny
can ‘assume the acting chairman-

ship whenever Mr. Porter formally
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ship.

It was Mr. Porter who personal-
ly selected Mr. Denny for the tem-
porary chairmanship. Less than a
year ago he had gone down the
line for him for the then-existing
Commission vacancy, over stalwart
administration patronage opposi-
tion. Mr. Porter persuaded Presi-
dent Roosevelt to make the ap-
pointment—one of his last prior to
his death the following month.

It was touch and go until tﬁe_ Pres-
ident’sannouncement Thursday on

the stabilization scenery-shifting.

White House Secretary Charles G.
Ross had said Tuesday that the
President would make prompt an-
nouncement of the reorganization.
Nothing happened, however, until
the Thursday night announcement.
Earlier in the day there was talk of
resignations of both Messrs. Bowles
and Porter.

Complicating fruition of the
plan, in addition to the muddled
strike situation, was the grandiose
exit of Harold Ickes from the Cabi-
net on Wednesday—in the midst
of the stabilization reorganization.

Meanwhile, Rep. John Taber (R-
N.Y.), minority wheelhorse, un-
loaded on the House floor last
Thursday on the Porter appoint-
ment. He said he was “astounded”
at the reports and that when Mr.
Porter was deputy administrator
in charge of rents ‘“he made a mess
of that”. [That was contrary to
the generally expressed view that
Mr. Porter did the outstanding job
of all OPA deputies under the
Henderson regime.]

It was Mr. Denny’s exemplary
work on the House Select Com-
mittee inquiry into the FCC, even
before Chairman Porter took over,
and his inexhaustible energy, which
led the FCC chairman to support
the then general counsel for the
Commission appointment last
March and to urge President Tru-
man to name him acting FCC head.

With FCC Four Years

Mr. Denny - joined the Commis- .

sion just four years ago (in Feb-
ruary 1942) as assistant general
counsel; became general counsel
the following October, and was
named Commissioner last March
for a seven-year term. Mr. Porter
assumed the FCC chairmanship in
December, 1945, to fill the unex-
pired term of James Lawrence Fly,
who had kept things in a ferment
during his three-year tenure. That
term expires in 1949. ~1

~ Mr.,
Mr. Denny, youngest man.ever .

SILHOUETTED against Capitol

dome, Paul Porter faces wvideo
camera in interview with Bill
Henry, television demonstration

conducted on Feb. 12.

to sit on the Commission, obviously
was selected by Mr. Porter as the
man he felt could best continue
the FCC’s work in its present
stride. Informally, he served as
Mr. Porter’s chief assistant, par-
ticularly in the evolution of the
application-processing flood which
struck the Commission with the
lifting of war-imposed freezes on
construction.

The Porter appointment to OPA
first hit the news Feb. 8 [BRroaD-
CASTING,. Feb. 11], after Mr.
Porter had made two calls at t-e
White House that day. The FCC
picture changed several times,
First it was indicated Mr. Porter
would resign. Then the President
himself is understood to have sug-
gested  the interim appointment,
with Mr. Porter definitely ear-
marked to return. Finally, came
Porter’s announcement late

(Continued on page 88) -+ "
February 18;.1936 e Page:15



State Dept. Plan
Gets New Setback

House Committee Postpones
‘Action on Bloom Measure

PLANS of the State Dept. to set
up a worldwide international in-
formation service with Congres-
sional authority to go into the ra-
dio, newspaper and motion picture
business [BROADCASTING, Dec. 24]
were given another setback last
week when the House Rules Com-
mittee for the second time post-
poned action on the Bloom bill
(HR-4982) which would give such
authority to the State Dept.

Chairman Sol Bloom (D-N.Y.)
of the House Foreign Affairs Com-
mittee, who introduced the bill at
State- Dept.’s request, urged the
Rules Committee to send the meas-
ure to the floor ‘“and then tear it
apart if you want.” He declared
the legislation is necessary to pro-
mote goodwill between nations, It
would authorize the State Dept. to
purchase or lease broadcasting sta-
tions, newspapers and to make mo-
tion pictures. It would give State
Dept. broad powers.

Rep. Clarence J. Brown (R-
Ohio), a publisher, demanded to
know: “Is this the same thing the
United Press and the Associated
Press withdrew their support
from?”’ Mr. Bloom said it wasn’t.
The two press associations with-
drew their wire services from State
Dept., charging that news was be-
ing used for international short-
wave propaganda broadcasts. Rep.
Brown said State Dept. is spending
$85,000 daily on its information
service.

Rules Committee took no action
and failed to set a date for further
consideration of the bill.

Fiery FCC Acting Chairman
Well-Equipped for New Tasks

BORN in Baltimore April 11, 1912,
Charles Ruthven Denny Jr., has
lived practically all his life in
Washington. He took his A.B. at
Amherst in 1933 and his LL. B.
from Harvard in 1936 and imme-
diately afterward joined the Wash-

R—

THIS picture of Mr. Denny was
taken in May 1944 while conferring
with former FCC Chairman James
L. Fly during a session before the
House Select Committee investiga-
tion of the Commission.

ington law firm of Govington, Burl-
ing, Rublee, Archeson & Shorb.

In 1938 he accepted an appoint-
ment as attorney in the condemna-
tion section of the Lands Division,

Dept. of Justice. The 26-year-old
lawyer, was promoted to assistant
chief of the appellate section of the
division and later he became chief
of the section. He also served as a
special assistant to the Attorney
General. While with Justice he had
charge of a staff of 15 to 20 attor-
neys and he travelled throughout
the country arguing cases before
various Federal courts. It was then
that he faced the Supreme Court
for the first time.

In February 1942 Mr. Denny
moved over to the FCC as assist-
ant general counsel in charge of
the Division of Litigation and Ad-
ministration. The network regula-
tions had just been argued in the
lower court and Mr. Denny helped
prepare the FCC brief on the ques-
tion of jurisdiction. He argued and
won the case when it was re-
manded by the Supreme Court to
the Distriect Court, New York
Southern District.

On Oct. 6, 1942, at the age of
30, he was elevated to general coun-
sel, succeeding Telford Taylor, who
had resigned to enter the Army and
who is now a colonel with the Gen-
eral Staff Corps, serving as asso-
ciate justice of the War Crimes
Trials at Nuremberg. '

As assistant general counsel and
general counsel, Mr. Denny carried
a large share of the responsibility
of defending the FCC from attacks
by the House Select Committee in-
vestigation. Although denied op-
portunity to answer charges, he
repeatedly rose to challenge the
testimony or procedure of the Com-

(Continued on page 99)
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§ Biow Has Option

BIOW Co., New York, has
taken an option on CBS for
10:30-11 p.m. Monday night
time. It’s reported time will
be used to promote Schick
magazine repeating razor.

New Product Test
GENERAL FOODS Corp., New
York, is using announcements on
stations in Atlanta and Philadel-
phia in a test campaign for Minute
Rice, a new product. Agency is
Young & Rubicam, New York.

House Firm Buys

ADIRONDACK Log Cabin Co,,
New York, manufacturer of pre-
fabricated houses, will use radio
for the first time when it sponsors
last fifteen minutes of half-hour
broadcast description of the Sports-
man’s Exposition from Madison
Square Garden on WINS New
York. Show runs Feb. 17-24, pro-
gram 8:30-9 p.m. Contract was
through Lester Harrison, N. Y.

Sponsor Yankee Games

PABST SALES Co., Chicago
(Pabst Blue Ribbon beer), and
Cigar Co., New York
(White Owl cigars), will jointly
sponsor New York Yankee baseball
games, including home and away
games, night and double-headers
for 1946 season starting March 9
on WINS New York. Play-by-play
will be given by Mel Allan and Russ
Hodges. Out-of-town games will be
reconstructed by ticker. Agency for
General Cigar is J. Walter Thomp-
son, agency for Pabst is Warwick
& Legler, New York.

Porter, Denny—Young Men of Destiny . . . . . . An Editorial

TWO YOUNG men of radio stride forward
again. Paul A. Porter, at the behest of Presi-
dent Truman, becomes OPA Administrator in
the last-ditch drive to hold the line against
inflation. Charles R. Denny Jr., at Mr. Porter’s
behest and with the concurrence of the Presi-
dent, becomes acting FCC chairman to hold the
radio line. .

In the 14 months that Paul Porter has served
as FCC chairman, that agency has handled its
greatest work load of all time. This has been
accomplished with an appalling shortage of
professional personnel. The job is less than
half done. The month ahead will tax the Com-
mission to an even greater extent. The job
requires organization, diligence, stamina, wis-

“dom and follow-through.

Mr. Porter feels that 33-year-old Charlie
Denny is the man for the job. Charlie Denny
is a Porter disciple. This wiry, energetic, fast-

- thinking and fast-talking 125-1b. lawyer has
come up from asistant general counsel to acting
chairman in just four years. No rise in govern-
ment has been more meteoric—unless it be that
of 41-year-old Paul Porter himself.

Glancing back over the past 14 months,
certain things stand out. Paul Porter came
from the publicity chairmanship of the Demo-
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cratic Party—a personal selection of Mr.
Roosevelt. Yet politically, his has been the

cleanest administration since radio regulation
began nearly 20 years ago. We are not aware
of a single action of the Commission in which
Porter had a hand which was motivated by
political factors. The same for personnel ap-
pointments.

What happens after Mr. Porter concludes
the Herculean OPA assignment? For the pres-
ent the Commission will function with a mem-
bership of six. Mr. Porter could be reappointed
by President Truman at any stage. But a bet-
ter guess is that he will move on to higher
office for his status in administration councils
is acknowledged.

Mr. Denny’s appointment supposedly awaits
naming of a permanent chairman, and he may

be appointed if he performs well during a trial’

period. There is every reason to believe he will,
because he has handled ably, even brilliantly,
every assignment thrown his way.

We have felt, and still feel, that certain of
Mr. Denny’s ideas are inimical to the best in-
terests of a private, competitive system. We
have condemned his plan for a cost accounting
system for broadcasting as inevitably leading
to rate regulation. Unlike Mr. Porter, he has

no practical radio background and is just 10
years out of law school. But he is wise beyond
his years.

As we see the months ahead, the big job is
to clean up the tremendous backlog of appli-
cations for AM, FM and television and to get
the dockets current. That is a six-month or
longer job. Mr. Denny has borne a big part of
that load as ex-officio chief administrative aide
to the chairman. He unquestionably is best
equipped to carry it through in the Porter vein,

There should be no detours in that clean-up
job. We hope excursions into ethereal “policy”
realms will be avoided. We feel that young,

talented, aggressive Charlie Denny, despite his
tremendous capacity for work, will have his

hands full in getting the Commission current
and keeping it there. We wish him well.

Mr. Porter leaves the FCC with the respect
and gratitude of radio. Of course, some dis-
agreed with him sometimes, because in radio
what pleases one usually displeases several
others. Mr. Porter by Presidential mandate,
takes on one of the biggest and toughest jobs
in government. If it can be handled success-
fully, Paul Porter will do it.

BROADCASTING
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Cuba Firm, NARBA Enters Third Week

Seeking 12 Clears,

Increases on 8

Regionals

By BILL BAILEY

WITH CUBA standing pat on her
demands for use of certain I-A
clear channels, increased power on
some regionals and elimination of
the 650-mile rule, the Second
North American Regional Broad-
casting Conference was prepared
to go into a third week as BROAD-
CASTING went to press.

FCC Commissioner E. K. Jett,
U. S. chairman and Conference
chairman, early in the week ex-
pressed pleasure at the progress
but on Thursday Cuba brought
about an impasse by refusing to
attend further meetings of technical

(Other NARBA coverage on pages
54, 90, 91, 97.)

subcommittees which were consid-
ering her demands.

At weekend developments were:

Cuba revised earlier demands
(see page 93) and asked for use
of 12 I-A clear channels as against
20 originally requested. In addition
Cuba wants to increase power on
eight regional channels. First pro-
posal was for use of 10 regionals.

650-Mile Rule Problem

Cuba insisted that the 650-mile
rule be suppressed. Other nations
were equally insistent that it be re-
tained with proviso for bilateral
agreements. Cuba refuses to sign
any multilateral agreement “which
instead of assuring her people the
right to obtain the necessary broad-
casting service, would make the
rendering of this service dependent
on the future willingness of other
signatories to make concessions by
bilateral agreements.”

NARBA CONFEREES LAST WEEK:

1. Agreed to change name (on Cuba’s proposal) to “Second North
American Regional Broadcasting Conference.”

2. Unanimously adopted resolution to (a) draft an interim agree-
ment or modus vivendi, incorporating present NARBA with such modi-
fications as Technical and Juridical Committees find necessary; (b) begin
immediate studies looking to new NARBA at earliest date possible.

3. Tentatively scheduled Third North American Regional Broadcasting
Conference (treaty session) for late 1947 in Canada, with conference
of ‘engineers in Havana late this year or early next.

4. Tentatively agreed to grant Cuba concessions on eight regional

channels.

5. Rejected Cuba’s request to use 12 I-A clear channels (8 in U.S.)
with power varying up to 25 kw, agreed to permit use of five clears. Cuba
was asked to submit choice of five channels; her delegates “walked out.”

Cuba objected to reports of Tech-
nical Subcommittee No. 1, headed
by Sr. Lazaro Barajas of Mexico,
and Technical Subcommittee No. 2,
of which George P. Adair, FCC
chief engineer, is chairman. Re-
ports in question were received,
however, for study by the full Tech-
nical Committee, headed by Dr. F.
H. Soward of Canada. On motion
of Cuba, Technical Subcommittee
1 report on the 650-mile limitation
was referred to the Juridical Com-
mittee, of which Dr. Luis Machado
of Cuba is chairman.

Initiatives Committee adopted
unanimously resolution proposed
by Cuba to change name from
“North American Regional Broad-
casting Engineering Conference”
to the “Second North American Re-
gional Broadcasting Conference.”

Initiatives Committee also adopt-
ed unanimously resolution to (1)
draft an interim agreement to re-
place NARBA when it expires
March 28, and (2) request all sig-
natory governments to begin im-
mediate studies looking toward a
new treaty.

Cuba’s revised proposal, submit-
ted Friday morning by Dr. Nicolas
G. Mendoza to the Technical Com-
mittee, would include stations on

e

Drawn for BROADCASTING by Sid Hix

“I’s the very latest in acoustical design.”

BROADCASTING e Telecasting

the following I-A clear chanrnels:

640 kc (U.S.)—25 kw at Santa Clara, di-
rectional antenna.

660 kc (U.S.)—2 kw at Havana, direc-
tional.

670 kc (U.S.)—1 kw at Santiago de
Cuba, directional.

690 kc (Canada)—25 kw at Havana, di-
rectional.

720 ke (U.S.)—1 kw at Santiago, di-
rectional.

730 k¢ (Mexico)—10 kw at Holquin, di-
rectional.

740 k¢ (Canada)—10 kw at Havana, di-
rectional.

780 kc (U.S.)—1 kw at Camaguey, di-
rectional.

830 kc (U.S.)—5 kw at Havana, direc-
tional.

850 kc (U.S.)—2 kw at Oriente, direc-
tional.

860 kc (Canada)—-15 kw at Havana, di-
rectional.

890 k¢ (U.S.)—2 kw at Camaguey, di-
rectional.

Cuba also seeks power increases
on the following regional channels:

590 kc—25 kw, Havana, directional.

600 kc—10 kw, Holquin, directional.

630 kc—25 kw Havana, directional.

790 kc—2.5 kw, Havana, non-directional
or 10 kw, directional.

910 kc—10 kw, Havana, directional.

920 kc—10 kw, Camaguey, directional.

950 kc—2 kw, non-directional, Havana,
or 10 kw directional.

960 kc—2 kw non-directional,
Clara, or 10 kw directional.

Mr. Jett submitted on behalf of
the U. S. a resolution to designate
as Class II-S stations those outlets
permitted to operate on regional
channels with power in excess of
5 kw. Mr. Jett proposed protection
regulations governing II-S stations
for incorporation in the interim
agreement.

Although Cuba’s refusal to at-
tend technical submittee meetings

(Continued on page 91)
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Campaign for Tax on Stations

Is Renewed by Printing Trades

REVIVAL of the oft-attempted
drive of the International Allied
Printing Trades Assn. to saddle
radio with a confiscatory franchise
tax designed to limit station net
profits to 15% of actual investment
was undertaken last week by
President John B. Haggerty, in a
letter to the association’s member-
ship.

More extreme than the last cam-
paign undertaken in 1941, the new
offensive nevertheless follows the
identical pattern of previous ef-
forts. The association claims a
membership of 190,000 craftsmen
in the United States and Canada.
Mr. Haggerty openly urges the
membership and “friends” to con-
tact their representatives in Con-
gress to support the franchise tax.

Failed Before

Previous efforts flopped, al-
though House passage once was
forced, and a number of members
of Congress used the crusade as
a sounding board against com-
mercial radio. The Senate would
have none of the class legislation.

As in the previous campaigns,
Mr. Haggerty, in his Feb. 12 let-
ter, cited what he called the “un-
fair competition” of radio against
the “letterpress printing industry.”
Enumerated were gains in broad-
cast advertising revenue, percent-
age-wise, as against losses by news-
papers. The four-page printed let-
ter also quoted “expressions of
influential members, both branches
of the Congress, favoring the levy-
ing of a franchise tax....” Among
these were statements by Chair-
man Gannon (D-Mo.), of the House
Appropriations Committee, who

recently came out for the British
system of broadcasting; Sen. Mec-
Kellar, president pro tem of the
Senate; Rep. Taber (R-N. Y.), and
Rep. Wigglesworth  (R-Mass.).
Most of the quotations related to
cross-examination of FCC Chair-
man Paul A. Porter on appropria-
tions hearings. Mr. Porter on one
occasion had testified that stations
averaged a 2009% profit on their
investment.

Mr. Haggerty said he understood
the House Ways and Means Com-
mittee ‘“within the next few
months” will consider writing a
new tax law. With a national debt
of 300 billion dollars expected, he
suggested that the Government
should collect the radio franchise
tax as a means of reducing the
public debt. “The suggested legis-
lation would provide that all net
profits in excess of 15% on the
actual investment, with a limita-
tion of not mare than $25,000 for
salary, bonuses, etc., to any ome
executive” be siphoned off. These
monies, he said, would be used “ex-
clusively for the reduction of the
public debt.”

Haggerty Plan

The 1941 Haggerty plan was for
legislation to limit commercial
time sold to 25% of station time;
a Federal franchise tax of 10% of
gross receipts in the $25,000 to
$100,000 bracket, 15% of gross on
incomes of $100,000 to $500,-
000; banning of multiple own-
ership of stations in all categories;
banning of absentee ownership, -
whether by network or individual.

In the 1941 crusade Michael J.

(Continued on page 90)
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‘B & B’—Intoxicating, but it Ain’t Likker

Benton & Bowles Are Back Together
Having Capital Fun

By ROBERT K. RICHARDS

THERE WAS a time, and broadcasting pioneers will remem-
ber it, when William Benton and Chester Bowles were sepa-
rated by nothing but a conjunction.

The separation is wider now, but the kinship remains, for
the B-Boys have landed in Washington.

The order of their coming changeth, it is true. Bill Benton

led Chet Bowles into the ad-
vertising world. But Mr.
Bowles enticed his former
partner into public office.

It was in July 1929, that

these two  merchandisers
together moved in on the adver-
tising whirl and radio. It was in
the 30s, only a decade ago, that
they moved out, their jeans well
filled with coin, their eyes alight

BENTON

with a fervent mission—to make
this a better world in which to
live, even for advertisers and
broadcasters.

" Although they pursued different
‘paths, the B-Boys arrived in time
at like goals—flanking the White
House.

- Mr. Bowles—first as Administra-
tor of the Office of Price Adminis-
tration, now as Economic Stabili-
zation Administrator.

Mr. Benton—Assistant Secretary
of State for Public Affairs.

From Soap to Culture

Gone are the days when the
consuming desire of these two
Yale fledglings was to distribute
soap and cereal through the im-
pact of advertising. Now one dis-
tributes culture on an interna-
tional ‘as well as 4 local basis.
‘And-“the other distributes regula-
tions,

The parallelism in their careers
is remarkable. Both went to Yale
-U. Each entered advertising in-
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dependently, and then joined
forces. Both wandered into public
life with a charmingly aimless de-
termination. It is =aid that Bill
Benton has the touch of Midas.
Some of that rubbed off on Mr.
Bowles, too. Both are devoted
family men: Mr. Benton has four
children; Mr. Bowles, five. Both,
steeped in the conservative tradi-
tion of Yale, reflect a Harvard-
like liberalism that must shock the
Eli alumni. Each is a short, wiry
man who would ap-
pear equally at
home in a Calvert’s
Men-of- Distinetion
ad or in a sweat-
shirt.

Both have been
in hot water most
of the time they
have been in Wash-
ington. Each has a
touching devotion
to the microphone.
Each lives in com-
parative luxury on
his gains from the
world of commerce.
But if you should
suddenly, and with
emphasis, hiss “ad-
vertising” in the
ear of either, it’s
a good bet he
would start
guiltily. One
gets the impres-
sion—sharply from Mr. Benton,
more moderately from Mr. Bowles
—that each looks upon his adver-
tising career as his last orgy be-
fore joining Alcoholics Anonymous.

Born to Tradition

Chester Bowles was born in
April 1901 . . . on a day undes-
ignated in the biographical sketch
issued by the OPA. He was born to
tradition, the grandson of Samuel
Bowles, founder and editor of the
Springfield Republican and a mil-
itant Civil War newspaperman.

Mr. Bowles matriculated at Yale
in 1920, one year before Mr. Ben-
ton’s graduation from the same in-
stitution. ‘Winning a degree there,
he became-a reporter on the Repub-
lican, a job he held from 1924
through 1926. During the latter
part of 1926, he struck out for
New York. He took a copywriting
job with the George Batten (Co.,
advertising agency, when he
couldn’t* land a news assignment.
<The Batten firm later became Bat-

ten, Barton, Durstine & Osborne.

Meanwhile his erstwhile partner,
Mr. Benton, had pursued a spec-
kled career in selling and mer-
chandising. He sold National cash
registers, entered an advertising
agency and eventually became a
Lord & Thomas executive in Chi-
cago. This returned him to his na-
tive middlewest. He was born in
Minneapolis in 1900, the son of
an educator. Indeed all of his near
and distant relatives had been edu-
cators or ministers for generations.

On July 15, 1929, he and Mr.
Bowles formed their partnership
and opened for business. They hit
hard. Both were still in their
twenties. Both had expansive ideas
about the use of radio, a relatively
untried medium even in those days.
Soon they were representing ac-
counts like General Foods, Procter
& Gamble and the Prudential In-
surance Co.

Scriptwriter, Too

They placed on the air such
programs as The
Palmolive Beauty
Box, Fred Allen’s
Town Hall and
Maxwell House
Showboat. The first
13 episodes of the
latter, in fact, were

written by Mr.
Bowles who had
been inexperienc-

ed in script wuntil
that time. :

Benton & Bowles
prospered. Nothing
beyond the metro-
nomic jangling of
the cash register—
Mr. Benton could
buy his own now—
occurred until 19386.
In that year, Mr.

Benton—at the

age of 36—cas-

ually announced

that he was
going to retire. At the time he was
chairman of the Benton & Bowles
board. There’s a popular legend he
told a New York luncheon group
upon that occasion that he had
“made his million.” He denies hav-
ing made such a statement, but
does not deny he made a million.
Probably it was not that much, but
it was near enough, one gathers
from his intimates, that he could
carry the difference in his vest
pocket.

Mr. Bowles stayed on with the
agency while his comrade turned
from the paths of bartering, got
his financial affairs in order and
took an eight months’ rest. In
truth Mr, Bowles, during this pe-
riod; ‘receded into the relative
seclusion. of running an advertis-
inge agercy as his former pal gain-
ed* national prominence when he
was appointed vice president of
the $120,000,000 U. of Chicago.

‘'The -Yale boys. were sticking to-

gether. His ‘appointment came

through the good offices of the
University’s president, Robert M.
Hutchins, a former Benton class-
mate. Mr. Benton joined the staff
at five percent of his former an-
nual income and didn’t flicker an
eye. His job was to be adapting
radio to education, or vice versa.

Metamorphosis

There were indications at this
point that the New-Era Benton
was emerging from the cocoon of
commercialism which still en-
snarled Chet Bowles. He announced
immediately to the University
dons that he wasn’t going to “sell”
the U. of Chicago.

“It needs no selling,” he ob-
served. “It’s more of a challenge
to sell soap.” Peddler Benton was
becoming Savant Benton. The

metamorphosis had set in.
Actually during his eight years
at Chicago, Mr. Benton became
what could best be described as a
vice president in charge of acquisi-
He acquired all sorts of

tion.

N

BOWLES

things, for free, and the hard
headed business men from whom
he took them must still be wonder-
ing how the hallowed halls of the
U. of Chicago corralled such a
horsetrader.

His acquisitions: the Encyclo-
pedia Britannica, from General
Woods, chairman of the board of
Sears Roebuck & Co., the owners:
commercial classroom films pro-
duced by Erpi, Eastman and West-
ern Electric; $50,000 from the Al-
fred P. Sloan Foundation to
promote the Chicago Round Table.
These among others. Men who
owned things clutched them to their
breasts when Benton was in town.

He was, it must be granted,
somewhat the same old Benton,
even if he had doffed his Stetson
in favor of a Mortar Board. The
“gets” had him again. He even
slyly crept back into the com-
merical whirl, only avocationally
of course. He bought the Asso-

(Continued on page 48)
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Spotlight

There’s a gang of skaters on that ice . . . but
the light is focused on the star. It’s always been
that way with champs.

Accustomed as we are to spotlights . . . we still
feel pretty good every time smart time buyers
ask, “How about that independent station down
there in Baltimore?”

They could only be talking about W-I-T-H,
the successful independent in this big five-sta-
tion town. And the reason could only be that

BROADCASTING # Telecasting

W-I-T-H produces more listeners-per-dollar-
spent than any other station in town.

That’s a big fact to keep in mind at budget

W-1T-H

@‘ and the FM Station W3XMB

BALTIMORE, MD.
Tom Tinsley, President * Represented N@tionally by Hcadlcy—Rccd
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NAB-AFM Set Policy Session April 8

Preliminary Gathering
To Name Group for
Negotiations

INDUSTRY Music Committee and
an AFM committee will get to-
gether April 8 in the AFM’s own
back yard to arrange method of
doing business.

Big stakes wll be involved when
NAB President Justin Miller and
AFM President James C. Petrillo
bring together a group of 40 or so
representatives of both sides in
what will likely turn out to be a
preliminary skirmish. The stakes:
How many networks and stations
-will have to hire how many musi-
cians, and on what basis.

Smaller Groups

The first meeting is expected to
consist mostly of usual confer-
ence procedures followed by read-
ing of statements by the two pres-
idents. Conference will then ap-
point a smaller group that will do
the actual negotiating.

In a cordial letter mailed Feb. 6
to Mr. Miller, who was on the NAB
district meeting circuit at the time,
Mr. Petrillo said he had scheduled
a meeting of the AFM officers,
board and assistants with a broad-
cast committee for 2:30 p.m. April
8 at the AFM headquarters, 570
Lexington Ave., New York.

Mr. Miller answered Feb. 14 with
equal cordiality, suggesting that
meetings be continued April 10 if
desirable. He pointed out that he
would bring one or two members
of the NAB staff along with the
Industry Music Committee and the
Employe-Employer Relations Com-
mittee—some 26 or 27 in all.

Exchange of letters between the
two presidents dominated the mu-
sic scene last week as broadcast-
ers awaited consideration by the
House of the Lea bill (HR-5117),
which amends the Communications
Act to prevent the musicians’
union from persecuting the broad-
casting industry. The bill was ex-
pected to come up this week under
a special Rules Committee priority,
but definite date had not been se-
lected by the House leadership (see
separate story, page 90).

‘Sounded Out’

When the industry-music get-to-
gether gets under way April 8, it
will mark the first time in nearly
a decade that committees repre-
senting both sides on a nationwide
basis have gathered in the same
room. It will be the culmination of
a program developed last fall by
the broadcasters’ committee in
meetings with Mr. Miller.

Convinced shortly after assuming
the NAB presidency that the mu-
sic problem was approaching an
acute stage, he sounded out all
industry elements. Conclusion was
reached that since past arms-
length negotiating had failed it
might be better strategy to seek
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a solution on a man-to-man basis.
NAB board at its Jan. 3-5 meeting
gave Mr. Miller go-ahead signal.

Meantime, he has contacted hun-
dreds of broadcasters at the eight
district meetings held since that
time. While station operators are
not unanimous in supporting this
new tack in music strategy, a
large majority have agreed that
the idea was worth a whirl and
for the first time in years broad-
casters are acting as a unit in
dealing with AFM.

Possible Conflict

AFM-industry megotiations will-

open on a friendly basis. Once the
negotiating committee is named
and the members get down to such
fundamental problems as hiring of
musicians by network affiliates,
FM’s status, television, amateur
musicians, rights of independents,
recordings for repeat broadcasts,
secondary boycotts and similar is-
sues, judicial dispositions of the
dickerers may be badly ruffled.

So important to both sides are
the decisions—though they can be
merely statements of policy and
specification of rules for future in-
dividual contracts to be negotiated
by stations and networks with lo-
cal unions—that the conversations
might run into weeks or months.

Should a policy declaration be

reached it may be submitted to
the NAB convention scheduled to be
held Oct. 21-24 in Chicago for
ratification. A job of selling the
policy to the industry may become
a major undertaking if its terms
really hurt in spots.

At present the AFM president
is understood to want musicians
employed at every station that car-
ries a network affiliation, in pro-
portion to the size of the station.
Contention has been made in the
past that the AFM can’t produce
performers of radio calibre in a
large number of cities, but Mr.
Petrillo promised Jan. 18, after the
famed meeting with Judge Miller
[BROADCASTING, Jan. 21], that he
would provide the performers even
if he had to bring them from large
cities.

In return, the AFM president
might be willing to back down on
his order banning pickups of mu-
sical programs from abroad, an ac-
tion that has been none too popular.

Actual negotiation of local con-
tracts has taken place in a num-
ber of cities. At Philadelphia broad-
casters have concluded new one-
yvear pacts with wage increases
from 33 to 459%, but no additional
musicians were hired (see separate
story, page 38).

Mr. Petrillo’s letter to President

AFTER several weeks delay, long-
awaited letter came to NAB from’
AFM suggesting date for meeting
on national musician policy. AFM
will have 14, NAB 26 representa-
tives at April 8 conference in New
York office of union. Out of this
meeting will come smaller nego-
tiating committees to set national
policies for contract negotiations
with the .various local unions.

Miller, Feb. 6, follows:
“Dear Mr. Miller:

“Since our meeting in Chicago I
have been endeavoring to make ar-
rangements for the International
Executive Board of the AFM to
meet with the Music Committee of
the NAB, and other groups wish-
ing to transact business with our
Executive Board.

“Plans are now being made to hold
this meeting in our headquarters
at 570 Lexington Ave., New York,
beginning April 8, 1946. I have
scheduled the Music Committee of
the NAB for Monday, April 8, at
2:30 p.m., with no other appoint-
ments for the remainder of this
session.

“While other matters of business
are scheduled for Tuesday, April 9,
making it impossible to meet with
your group that day, we can, no
doubt, arrange for additional time
at some later period in the week,
if necessary.

“Our committee will consist of ap-

(Continued on page 92)

ABS Stops Permanent Lines,
Still Looking For New Capital

WHEN Associated Broadcasting
System shut down its permanent
lines except on the Pacific Coast,
and discontinued all sustaining pro-
gram service at midnight last Mon-
day, industry consensus was that
another attempt to form a fifth
nationwide network might end in
failure,

Most of the network’s commercial
programs were continuing for the
time being, using special hookups.
But the Adam Hat Monday night
fights switched to Mutual (see sep-
arate story, this page).

W. G. Henderson, vice president
who for the last month or more
had done what he could in New
York to bolster ABS operations, on
Monday reported he had secured
a 90-day option from AT&T for re-
instatement of the permanent lines.
On Tuesday he left for Grand
Rapids, network’s operating head-
quarters, to try to raise enough
new capital to give ABS another
chance.

Atlas Advance

Atlas Corp. on Nov. 26 had ad-
vanced $150,000 to ABS as a 120-
day loan without interest, but
giving Atlas a 30-day option to
purchase two-thirds of ABS stock
for a total of $350,000, remaining
third to be retained by ABS Presi-
dent Leonard Versluis and Roy C.

Kelley, executive vice president, in
payment for their back salary
claims of $64,000. Terms of the loan
also provided that if Atlas wanted
more time to consider, it could
extend the option an additional 60
days for another $50,000.

This extension was not needed.
By Dec. 26 Atlas President Floyd
B. Odlum had received the reports
of a number of independent in-
vestigators (one of them was M. H.
Aylesworth, first president of NBC)
on the chances of a fifth network
in establishing itself and on ABS’
chances in particular. These re-
ports were said to agree that a
fifth network could be established,
but that to do so would require
the investment of several million
dollars instead of the $350,000 re-
quested by Mr. Versluis, and would
require also the services of a group
of top network operating execu-
tives.

Mr. Odlum and his associates
decided this undertaking wasn’t
for them and on Dec. 26 neither
exercised the option to secure con-
trol of ABS nor asked for its ex-
tension. Since that date Atlas
Corp. has been merely another
creditor of ABS, its $150,000 loan
standing on the company’s books
with a bank loan of $70,000 and
the $64,000 salary claims of Messrs.

(Continued on page 86)
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MUTUAL NETWORK
GETS ADAM HATS

ADAM HAT STORES, New York,
is moving its Monday night fight
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