WRGHT FIELD REFERivwE bibite
WeA A

in ] r NG
1 appem?U'L;LLE ave | raatt
. 27 eu. ou ose-
u’s:'!despa\r, p\_‘(’)vam for ¥ gb\e
n ad @ :
pull
Peo . 1m 2 3" 90%

ng%eﬂf\ser N

Grea

when

0
without &

e‘ OR—that power-full station

at 1440 Broadway, in New York

MUTUAL




.

A Couwtes St

WOL Washington, WHOM New York, WCOP Boston, WNAX Eioux City — Yonkton

We MM that radio stations are known by the

personalities they keep. We're convinced that the per-
sonality of McNeill makes possible an 8.9 Des Moines
Hooper for the Breakfast Club, and that it's Breneman
who sparks Breakfast in Hollywood to a 13.3!

We &&eae similar personality projection earns our

own Betty Wells a daily 7.3 and our Gene Emerald as
high as 9.2 during his daily 75-minute afternoon show.
KRNT has many more like these. M.J.B. for early morn-
ing. Jon Hackett for sports and Your Neighbor Lady,
to name a few. lowans recognize KRNT for its per-
sonalities.

We &&'eae you will agree that personality pro-

gramming pays both station and client when the Katz
man shows you the latest Hooper for this merchandisable,

highly-Hooper-rated Cowles station in Des Moines.
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AMERICAN BASIC NETWORK
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Affiliated with the Des Momes
Register & Tribune




You bowl two balls to a frame. If one rolls down
the “gutter,” the second may give you a spare. Like
newscasting when you have INS. When INS is roll-
ing ’em, you always get more news than you can
possibly use. You have the power of selection from
the most brilliant and complete coverage of the entire
world. Take what 1s most suitable to your audience.

Arrange it in accordance with your own ideas of

1ts Importance and appeal. Give your newscast indi-

viduality. You get all the important news there is,

all written so that it may be read easily, with all the

human interest that builds a great radio audience.

INTERNATIONAL NEWS SERVICE




Clos;%rcuii

FRANK MASON, former NBC vice president,
has left for Europe with former President
Herbert Hoover as member of top-level Na-
tional Famine Emergency Council and will
handle radio and press contacts. An expert
on Europe, having been there for years with
INS, of which he is former president, he will
be gone about a month. He is vice president
of new company filing for FM in Dayton (see
story this issue) and has other station plans.

BRYSON RASH, bright young director of
special features of WMAL-ABC in Washing-
ton, has been hobnobbing lately with Demo-
cratic National Committee chieftains. Com-
mittee has been looking for radio expert to
work under Sam O’Neal, publicity director, on
upcoming Congressional campaigns. Announce-
ment should come this week. Rash has been
discussing leave of absence with his chief, Ken-
neth{ Berkeley.

NEW FIFTH NETWORK project is brewing
with substantial New York backing and opera-
tions knowhow. Project may be announced
within fortnight. In no wise identified with As-
sociated Broadcasting System which got off
to bad start last September, although efforts
still being made to revive that project.

LITTLE BROWN & Co., Boston publishers,
will bring out in April a new book by Charles
I. Siepmann, ex-BBC program director who
was| hired by FCC to lay foundation for the
program report. Title of the new book, Radio’s
Second Chance.

ODD HOW copies of that program report got
to the desks of some key Congressmen before
it was released for general distribution.

WHOLESALE withdrawal of television appli-
cations for operations below 300 mec may be
presaged by action this week of WGAR WJR
and Yankee Network in cancelling their bids.
Latter three say they will go for high band
color video for which CBS is enthusiastic. At

least 18 more applicants expected to seek with-
drawals soon.

NARBA SEQUEL: Cuba is going to furnish
U. 8. nearly 4,000,000 tons of sugar at war-
time price of 3.675 cents per pound whereas
other countries pay seven cents. It was whis-
pered at recent NARBA sessions in Washing-
ton, where Cuba walked off with lots of bacon,
that sugar was Cuba’s bargaining agent. It
seems to add up.

HIGH-RANKING Mutual executives, fearful
of leaving such delicate matter to decisions of
hired hands, have themselves turned editors to
review weekly scripts of Upton Close, admitted
poli{ical Rightist, who speaks for ultra-con-
servative National Economic Council.

IT’S a good bet the FCC will not issue grants
for the 11 channels allocated to Washington—
at least for some months. By the time the

(Continued on page 110)
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March 18: Annual Broadcast Engineering
Conference, Columbus, Ohio, sponsored
by Ohio State U. and lllinois U.

March 21: Meeting of 14 ABC New England
affiliates, Copley Plaza Hotel, Boston.

March 22: Radio News Clinic, lowa stations,
10 a.m. Roosevelt Hotel, Cedar Rapids, la.

March 26: Radio News Clinic, Texas stations,
Hotel Rice, Houston.

March 27: Radio News Clinic, Texas stations,
Hotel Worth, Ft. Worth.

March 28: Radio News Clinic, Texas stations,
St. Anthony Hotel, San Antonio.

April 1: Canadian Assn. of Broadcasters
Board, CAB Hqtrs., Toronto.

(FCC Hearings, page 105.)

Bulletins

FOLLOWING meeting with Navy officials in
Washington it was learned Friday that most
of nation’s video broadcasters probably will
cooperate in sending cameraman to film events
at Operations Crossroads (atom bomb experi-
ments) with films to be pooled and available
for telecasting by all cooperating video sta-
tions. Six telecasters are to participate—ABC,
CBS, NBC, Balaban & Katz, DuMont and
Philco—marking first time television has been
represented with other media of communi-
cation at such a historic event.

FOUR APPLICATIONS for new standard
stations received Friday by FCC were: W.
Albert Lee, Houston, Tex., for 5 kw, 610 ke,
directional antenna night unlimited; Interstate
Radio Inc., Moscow, Ida., for 250 w, 1490 kc,
unlimited; Pocatello Broadcasting Co., Poca-
tello, Ida., for 250 w, 1240 ke, unlimited; Grass
Valley—Nevada City Broadcasters Inc., Grass
Valley Cal., for 250 w, 1400 ke, unlimited.

NETS NAME COMMENTATORS
FOR HUNTER UNO SESSIONS

FOR APPROACHING MEETING of United
Nations Security Council at Hunter College,
New York, ABC announced it would turn loose
almost entire staff, from F. H. LaGuardia to
Orson Welles. NBC will use H. V. Kaltenborn,
Lowell Thomas and others. Mutual expects to
send a team captained by Quentin Reynolds.
CBS final assignments await return of Edward
Murrow from London. RCA will install orthi-
con camera in television booth at meeting and
receivers in overflow press room for corre-
spondents unable to gain admission.

Business Briefly

P&G REPLACEMENT @ Procter & Gamble
Co., Cincinnati (Ivory soap), April 1 replaces
Mommie and the Men and The Jack Kirkwood
Show, both Mon.-Fri., 7-7:15 p.m. on a split
CBS network, with Hercules Pioret, mystery
thriller, and the Lanny Ross Show. Agency,
Compton Adv., New York.

VESS APPOINTMENT @ Vess Beverage Co.,
St. Louis, has appointed Russell C. Comer Co.,
Kansas City, to handle advertising of the
newly created Whistle Division. Radio will be
used.

PROF. KENNETH H. BAKER

NAB RESEARCH DIRECTOR

PROF. KENNETH H. BAKER, of Ohio State
U., well-known for radio research and his
work in psychological field, named NAB di-
rector of research, assuming duties April 1.
Post has been vacant since Barry Rumple
returned to NBC last November.

Prof. Baker, 39, established and directed
Office of Strategic Services training command
and general staff while in Army and spent 13
months overseas in special operations and in-
telligence. Born April 5, 1907 at Randolph
Center, Vt., he was educated in Cleveland pub-
lic schools, obtained B.A. at Ohio Wesleyan U.
in 1930 and PH. D. at Ohio State in 1934. He
took graduate work at Northwestern U. and
Ohio State, majoring in psychology, and taught
at Northwestern, Minnesota U. and Ohio State.
He has specialized in radio listening and mar-
ket surveys. Other research includes attitude
measurement and opinion polls.

MEDAL FOR WILLS

MRS. HAZEL WILLS, widow of the late FCC
Comr. William H. Wills, former Vermont
Governor, to receive a medal from Selective
Service Director Hershey on behalf of her
husband, who died unexpectedly March 6
[ BROADCASTING, March 11], at ceremonies in
Washington. Just before leaving for Brockton,
Mass., to conduct hearings, Comr. Wills ac-
cepted Director Hershey’s invitation to attend
ceremonies. Thirteen other former governors
were to receive medals.

BENSON & HEDGES AD MEETING

C. B. SCHUCHARD, manager of advertising
and sales promotion for Benson & Hedges, to
discuss company’s radio, newspaper and maga-
zine plans at four-day meeting of sales super-
visors and representatives to start at home
office in New York March 22. Meeting to be
addressed by Joseph F. Cullman Jr., president
of Benson & Hedges, and other executives of
company and Kudner Agency, which places
company’s advertising.

CBS, ABC and NBC have made arrange-
ments for woman employees to obtain two
pairs of nylon hose at ceiling.

BROADCASTING e Telecasting



DUPONT

gratefully acknowledges this s1g-

nificant honor.. and, in the name of the entire staff and all Westinghouse Radio
Stations’ personnel, sincerely thanks the Award Committee and the Alfred .
duPont Radio Awards Foundation.

To receive this outstanding recognition for the year 1945, the 25th Anniversary
of KDKA and of broadcasting, is doubly significant. It indicates a continuance of
Westinghouse zeal and leadership, dating from the birth of broadcasting.

With our acceptance of the Award comes our promise to the Foundation and to
our listeners: To persevere in planning and broadcasting ““in the public interest,
convenience and necessity”.. and to do this above all other considerations. Thus

KDKA, as well as the other stations in the Westinghouse group, will continue..

“outstanding and meritorious public service. . encouraging, fostering,
promoting, and developing American ideals of Freedom.. loyal and

devoted service to the nation and.. the community we serve!”

Great as was the privilege of receiving the duPont Award, we are certain that the
Committee will agree that the greater privilege was so to serve the listening public
throughout one of the nation’s most critical years, as to merit this significant,

outstanding citation.

WESTINGHOUSE RADIO STATIONS ING

KDKA KYwW WOwWO WBZ WBZA KEX
Pittsburgh Philadelphia Fort Wayne Boston Springfield Portland

Tablished every Monday, 53rd issue (Year Book Number) published in February by BROADCASTING PUBLICATIONS, INC., 870 National Press Building, Washington 4, D. C.
Entered as second class matter March 14, 1933, at Post Office at Washington, D. C., under act of March 3, 1879.
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Circulation Offices: 870 National Press Bldg.

Washington 4, D. C. Telephone: ME 1022
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Peabody Awards Winners Announced_____ 17
Denver U. Survey Shows Radio Preference__ 17
Washington FM Hearings Held__________ 18
FCC Sets Four-Month Hearings Docket____ 18
CAB, Hooper Present Own Cases_______ _ 20
NAB Asks Transfer Plan Hearing—_______ 20
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‘Humbug' Fills Air, Says Oboler________ 33
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than ever b.gfore. The plain fact is thqi At Washinquuurters
KOIL dominates the Omaha-Council G0 AT

Bluffs area daytime audience—10 out of Editor and Publisher

14 hours rated. Analysis of the January EDITORIAL

Hooper Index shows KOIL has an average ROBERT K. RICHARDS, Editorial Director

. ] . . Art King, Managi Editor; J. Frank Beatty,
of 42.2 in the daytime. The next station Bill Bailey, Associate Editors; Fred Fitagerald,

has 26.4, giving each hour equal weight. frotes " Gt onee Chilstopher, — Mazy
And always remember, there are more e Boph ECiEn A0 eI 2

people in the four counties comprising the BUSINESS

immediate Omaha-Council Bluffs trade WAURYSUONG, )8 5eices LM araser

Bob Breslau, Adv. Production Manager; Harry
Stevens, Eleanor Schadi, Cleo Kathas,
AUDITING: B. T. Taishoff, Catherine Steele,
Mildred Racoosin.

area than in THREE TIMES as many coun-
ties in any other section of Nebraska or
western lowa. It’s the biggest market be- CIRCULATION AND READERS' SERVICE

tween Chicago and Denver, Kansas City T Tl ey
! Frank Bannister, Dorothy Young, David Acker-

Gnd Minneapolis. man, Leslie Helm, Pauline Arnold.
PROMOTION: Winfield Levi.

NEW YORK BUREAU
250 Park Ave. PLaza b5-83565

EDITORIAL: Bruce Robertson, New Yeork Editor;
Edwin H. James, Asst. New York Editor; Florence
Small, Dorothy Macarow, Patricia Foley,

ADVERTISING: S. J. Paul, New York Adver-
REPRESENTED BY el (T3 tising Manager; Martin Davidson.
EDWARD PETRY CO., INC. VICE PRESIDENT AND GENERAL MANAGER CHICAGO BUREAU

360 N. Michigan Ave. CENtral 4115
Fred W. Sample, Manager; Jean Eldridge.
HOLLYWOOD BUREAU

6000 Sunset Boulevard. GLadstone 7353.
David Glickman, Manager; Ralph Tuchman,
Marjorie Barmettler.

TORONTO BUREAU

417 Harbour Commission Bldg. ELgin 0775
James Montagnes, Manager.

BROADCASTING Magazine was founded in 1931 by
Broadecasting Publications Inc., using title: BROAD-
CASTING—The News Magazine of the Fifth Estate.
Broadcast Advertising * was acquired in 1932 and
Broadcast Reporter in 1933.

* Reg. U. S. Pat. Office
Copyright 1946 by Broadcasting Publications, Ine.

SUBSCRIPTION "PRICE: $5.00 PER +EAR, 15¢ PER COPY
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U P-TO-THE-MINUTE NEWS
from 50,000-WATT KWKH!

KWKH is proud to announce the addition
of the Standard Oil Company of New Jer-
sey, Louisiana Division, to its long list of

>S5

N

YA
)
I

I

distinguished clients.

Since March 1st, KWKH has carried “Your
ESSO Reporter” to the Ark-La-Tex audi-
ence twenty-five times weekly.

Backed by all major CBS schedules, alert
local programing and active promotion and
merchandising service, the 50,000 watt
signal of KWKH dominates a tri-state
area embracing 47 counties. It is truly
“the selling power in this buying market.”

A 1<¢ I

¢ BS * 50,000 WATTS
Dﬂ 3/14qu0¢¢ Timed Stction
1, N..“.UL..»..N..... SHREVEPORT, LOUISIANA

Represented by The Branham Company
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SHOW ORIGINATES AT KNX

L0 o e L e Dee

WHO changes air waves to heat waves
at the drop of a down-beat? Who makes
radios glow like Franklin stoves? The
Andrews Sisters, of course . . . those fair-
and-warmer weavers of blue-hot syncopa-
tion and moonlight moods . . . the girls who
make the nation rock with foot-warming
rhythm when they swing a song from coast-
to-coast for the Nash-Kelvinator Corpora-
tions. And it all starts at KNX.

For KNX—CBS-in-Hollywood—is where
hot-to-handle production tasks get cool-

headed treatment by a skilled technical

staff. And you’ve never seen radioactivity

that equals the before-the-mike merriment

of the Andrews Sisters. But every note—be

it sizzling or sweet—gets deft delivery from
KNX technicians.

KNX stages local programs with equal care,
equal effectiveness. To prove the point,
take The Three Bees, a spelling quiz con-
ducted by word-wise Wes Battersea for the
King Jewelry Company. It's 30 minutes of
fun and information, prizes and surprises,
with enough pulling power to keep Batter-
sea buried in an avalanche of vocabulary
lists from spellbound listeners. And like
every local KNX program, The Three Bees
is beamed to Southern California with the
same network touch and quality that car-
ries The Andrews Sisters Show across the

nation.

KNX’s talent for building local shows that
give precision-planned results is available
to you. Give us—or Radio Sales—a call.

Palace Hotel, San Francisco 5 ¢ Columbia Square, Los Angeles 28

Represented by Radio Sules, the SPOT Broadcusting Division of CBS

Columhbia’s Station for All Southern California



THEREARE 22°
IV THE TAMPA
TRADE AREA.

... AND MOST
OF THEM ARE
N WFLA'S

PRIMARY ZONE

*

The Tampa
trade area com-
prises 22 counties—
Florida's heaviest popu-
lated and richest trade
larea.

WFLA gives, night and
day. thorough coverage of the
heart of this constantly expanding
market. Consistently, WFLA
is the most-listened-to station in
the Tampa-St. Petersburg market.

5000 WATTS
DAY AND NIGHT

WFL

NATIONAL REPRESENTATIVE

JOHN BLAIR & CO
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The a Tribune Stution

Feature of the Week

ONE of radio’s tallest jobs belongs
to Harry R. Fees, the electrician
who does the high climbing to keep
the lights burning on WKY Okla-
homa City’s new 915 foot Franklin
Double Antenna near Britton, Ok-
lahoma.

To most people 915 feet is too far
above the ground but not to Mr.
Fees. He has been climbing to high
places for a good many years, so
when WKY erected the second tall-
est radio tower in the western hemi-
sphere, he was the logical person
to climb it.

While the 915 foot tower was
being tuned, he spent hours at a
time half way up on the structure
while the engineers ran tests and
telephoned up to him about adjust-
ments. Now it is necessary to go up
every few weeks since the lights
must be kept burning as a warning
to pilots.

Once, Mr. Fees strapped an eight-
foot steel ladder to his back and
took it to the half way point since he
needed it as a permanent fixture to
help him into the opening of the
condensers and other equipment.
The wind was blowing so strong
that day that the ladder stood out
almost straight behind him as he
worked his way upward.

A small room at the half-way

Harry Fees at work on WKY tower.

mark makes a cozy resting place
for him and often he eats his
lunches there.

Mr. Fees wanted a picture of him-
self on top of the tower, but no
photographer volunteered, so the
electrician lugged a 15-pound cam-
era 915 feet up and took a picture
of himself.

He admits his 915 feet climbs
are a bit unusual, but he points out
that no one is trying to get his job.

Sellers of Sales

OR those who think radio
F offers slight opportunity
for men over 30 with no
previous experience, Arnold Carl-
sen’s career as a member of Mu-
tual’s Midwest sales staff in Chi-
cago is a modern version of an
early Horatio Alger success story.

Mr. Carlsen joined Mutual in
1943 with a knowl-
edge of radio lim-
ited to a speaking
acquaintance with
the family receiver.
But in the sales field
he had one of the
outstanding records
of the huge Chicago
fraternity whose
members have for
years been famed
for the ability to sell
ice-cubes to Eski-
mos, and coal +to
Newcastlee. Ever
since graduating
from the University
of Illinois in 1918
with a B.S. in archi-
tectural engineer-
ing, with the exception of a few
years over a drafting board, Ar-
nold Carlsen has been selling and
his experience in overcoming stub-
born resistance has helped make
him one of the network’s top sales-
men.

An example of his success is seen

ARNOLD

in Mutual’s Chicago office, where he
is credited with accumulating one
of the largest billings in 1945 in the
network’s Chicago headquarters.

Almost every major move made
by Mr. Carlsen in the field of sell-
ing has been the by-product of a
national calamity. In 1931 he re-
signed as Midwest sales manager of
the Murphy In-A-
Door Bed Company
to try his hand at
selling automobiles.
At a time when peo-
ple who bought new

cars were apt to
be stoned in the
streets, Arnold

went to work for a
Packard agency.
His reasoning was
not only sound, but
displayed his inven-
tiveness: Only rich
people could buy
cars, and a rich
man couldn’t afford
to be seen in a four-
cylinder joh without
starting a run on his
bank. After three years he was
made general manager of a factory
branch in Chicago.

When World War II came along,
Mr. Carlsen brushed the dust off his
transit and compass and resumed
his old career as an engineer for

(Continued on page 93)
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OUR
LISTENERS
COOK
THEIR OWN
MEALS

They're home folks. They buy
their own groceries. They cook their

own meals. They like their homes
.. .and they like to get home.

We think maybe that’s why we’ve
got peak ratings for listeners. When
they get home, they turn their radios
on to WWDC, the entertainment
station.

If you've got something to sell,
WWDC will move it at lower costs.

41,000 REFRIGER-
ATORS NEEDED
IN WASHINGTON

The demand for refrigerators was
placed at 41,000, a jump of 150%,
and for ranges, 11,000, an increase
of 300%. These figures are from The
Planning Committee of the Wash-
ington Board of Trade and the
Opinion Research Corporation of.
Princeton, N. J.

WWbdC

the big sales result
station in Washington, D. C.

represented nationally by

WEED & COMPANY

ey 3
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ROCKLAND

COUNTY

203 O _ @:, 7/,,.
[ ALL SET!
NOW LETS
SEE F IT

WE'LL MAKE THE )
SELF - AUTOMATIC,
rﬁ ELECTRONIC
TIME-BUYER'S
‘é\gj 0 BRAIN!

FOOTE, CONE
R BELDING

70 RoCKLAND | ]
COONTY |~
™~

—
WHAT A WASTE OF TIME WHEN EVERYBODY )

'KNOWS IN NEW YORK, THE BUY IS ]

WOV's PRAIRIE STARS
,H }' a \ g

ey

fsn = ) Ume Fuler,

AMERICAN FOLK SONGS AND HILL BILLY MUSIC FIND

EAGER LISTENERS IN NEW YORK . ..
M

BROADCASTING o Telecasting

ETROPOLITAN, yes . .

and entertainment.

job for you . .

RALPH N. WEIL, General Manager
JOHN E. PEARSON CO., Not'| Rep.

. the largest, most active and highly
concentrated metropolitan center in the world. Yet, New
Yorkers are not necessarily sophisticates in their choice of music
An example is ‘““Prairie Stars” with Rosalie
Allen. Here’s an appealing, entertaining, recorded show that has
sold itself to New York’s vast radio audience. And it can do a selling
. Monday through Friday at 10:15 p.m.

March 18, 1946 e Page 11



sm“" i

... 10 build a bigger audience
for ABC advertisers

For truly great music...

layhouse

N
-world arrangements of clas

¢ played on three
o mw;\tzr’s piano Play-

Piano P

Out-of-this
sical and PO oy s
%rznsd p/\la:g:u\ar Sunday feature W
oyS.

‘ tor.
% Milton Cross as commenta

FOR the kind of music you like to
I' listen to quietly in a darkened
room...hear the symphonies, the
operas, the vocal and instrumental
programs on your American Broad-
casting Company station. On this
page are shown a few of the out-
standing programs you can enjoy
when you listen to ABC.

There’s plenty of popular, dance-
able music, too—played for you by
such great name bands as Paul
Whiteman’s, Guy Lombardo’s, Woody
Herman's, Sammy Kaye's. The ABC
weekly program is studded with
sparkling musical shows—Sunday
Evening Party, Pages of Melody,

Listen to

ABC

AMERICAN BROADCASTING COMPANY

The enfire se
operas from t
Opera House.

the Opera
noted music
(EST) every

) Souihernaires
,spimuals

SONgS - -
FP“:nus'\c ofthe old South.

sT)—and O
&\Eear them every week.

Senior Swing, The Jack Berch Show,
and many more. 7
Maybe it’s because so many pf
ple enjoy hearing good music §.o-
they are setting their dials to 4 ¢ha¢
ican network stations today. A .
Twenty-Two Million familied . 4
. Iready
coast to coast listen to AB({_ from
learning that the easiest way |
joy good music of every kind is - are
set and stay on ABC! "

41
American

road

Metropolitan Opera

son of Saturday afternoon
ze stage of the mMetropolitan
During intermissions hear the

of the Air, )

(P Round Table———disct_:ssnons by
al authorities. Tune in at 2 p.m.
Saturday. (The Texas Co.)

Boston Symphony
ston Symphony or-

The world-famous Bo SO Seree

under the directi ] i
‘:(t:)eusstgvitzky Every sSztr\;rddai;s: :gv%r?r?gpthe

ew listener ©
%Esz)i hI::aring the works of the great ma

ters. (Allis-ChaImers)

Ry

the Opera Quiz and

i
)

Hymns of All Churches

Fred Jacky conducts 2 choir of
beautifully biended voices in far
varite hymn selections. qu you\;
complete enjoyment mornings al
10:30 (EST) Monday through Fri-
d neral Mills)

L

Why more leading companies
are advertising on ABC today

Advertisers who want a nation-wide audience
during good time periods at low cost are buying
time on ABC today. One network costs 43.7%,
more per evening half-hour than ABC; another
costs 28.7% more. Yet ABC’s 198 stations
reach Twenty-Two million families, located in
practically every major market in the U. S.
If you are an advertiser, remember that a good
ABC time period bought today can mean a
valuable franchise for years to come.
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%’720}1 the accadiam of the presentation of the Alfred I. duPont
Radio Awards—Dr. Francis P. Gaines, president of Washington & Lee University and

Chairman of the Alfred I. duPont committee of awards, said:

“The 1945 radio station award is presented in recognition and apprecia-
tion of outstanding public service in encouraging, promoting and developing American Ideals

of freedom, and for loyal, devoted service to the nation and the community it serves.”

On éelt,@l/ of Gardner Cowles, Jr., president, Cowles Broadcasting
Company, Brigadier General Luther Hill, vice-president, Cowles Broadcasting Company,
responded :

“I have often thought how each station, like each individual—like you and
I—have distinct personality, a character all of our own—different from everyone else. This
station’s character—this WINAX—is not only the composite of the men and women who
manage and operate it but it is also a part and parcel of the people that it serves. Who are
these people that it serves? To whom does this award go? It goes to the great people of the
States of South Dakota, Minnesota, Iowa, Nebraska and North Dakota—a people with a
sense of humor in time of strife, respecters of authority and acceptors of responsibility—men

and women with a deep sense of affection for their fellow men.

“Dr. Gaines, Mrs. duPont, we of the WINAX family, staff and listeners
alike appreciate the great honor done us. We shall, by the grace of God, go forward to the
best of our ability.”

oo o0 QWNA ./4 Cow/éd Sfah’on
| ' SIOUX CITY - YANKTON

Affiliated with the American Broadcasting Company

w
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“*Thistlewaite. you can lead the
Bobsy-Wopsy Company to prosperity?!”

@® Greater miracles than this have been accomplished through

spot broadecasting! For ability to produce sales at lowest 2 MRS [ e S
ALBUQUERQUE KoB
cost, when and where desired—for flexibility, selectivity and BALTIMORE WCBM
] ' BROWNSVILLE KVAL
efficiency, no other form of advertising can equal it. BUFFALO WGR-WKBW
CHARLESTON, S. C: wese
CINCINNATI WCKY
Of course national spot demands more brain-work and COLUMBIA, S. C. wis
' CORPUS CHRISTI KRIS
trouble than ““easier’® media. That’s where F&P come in. DAVENPORT woc
DES MOINES WHO
For more than thirteen years, F&P have been taking a big DULUTH KDAL
FARGO WDAY
part of the load off the shoulders of leading advertisers and HOUSTON KXYZ
INDIANAPOLIS WISH
agencies all over the United States. Can’t we absorb some KANSAS CITY KMBC
LOUISVILLE WAVE
of your troubles? Give us a ring when you need help! MINNEAPOLIS-ST. PAUL WTCN
OKLAHOMA CITY KOMA
PEORIA-TUSCOLA WMBD-WDZ
PORTLAND KOIN
RALEIGH WPTF
ROANOKE WDBJ
ST.LOUIS KSD
INC SEATTLE KIRO
® ® SHENANDOAH KMA
. e . . SYRACUSE WFBL
Pioneer Radio Station Representatives TULSA KTUL

. and WRIGHT-SONOVOX, Inc.

Since May, 1932

CHICAGO: 180 N. Michigan NEW YORK: 444 Madison Ave. DETROIT: 645 Griswold St. SAN FRANCISCO: 58 Suzter HOLLYWOOD: 6331 Hollywood ATLANTA: 322 Palmer Bldg.
Franklin 6373 Plaza 5-4130 Cadillac 1880 Sutter 4353 Hollywood 2151 Main 5667
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Freedom of Air at Stake., Solons Declare

FCC Bid for Radio
Censorship Is
Attacked

By ROBERT K. RICHARDS

THERE WERE RUMBLINGS in
Congress last week as members of
the Senate and House Interstate
Commerce Committees delved into
the program report of the FCC—
the Commission’s latest and most
overt bid for control of America’s
free radio.

Not all of the members had time
to digest the 139-page report on
Public Service Responsibility of
Broadcast Licensees. Many of them
were concentrating their attentions
on the Lea-Vandenberg bill (S-63),
a measure aimed to curb the ambi-
tions of another who aspires to dic-
tatorial powers over radio.

But the reaction from nearly all
of those who did read it was im-
mediate and emphatic. They don’t
like it. They don’t believe the Com-
munications Act of 1934, which
created the FCC, was intended to
empower that body to supervise
American programs.

There was one striking excep-
tion. Senator Burton K. Wheeler
(D-Mont.), chairman of the power-
ful Interstate Commerce Commit-
tee, said of the report: “Generally,
I approve it.” His colleague, Sena-
tor Wallace K. White (R-Me.),
father of the Communications Act,
said he did not care to comment
until he had studied the FCC report
more thoroughly.

Broadecast Reaction Slower

Reaction within the broadcast-
ing industry itself was less spon-
taneous. Most broadcasters had
not seen the full report. Those who
had, for the most part, reserved
comment.

But the NAB, whose presi-
dent, Justin Miller, has labeled
the new program procedure as un-
constitutional, was not idle. Mr.
Miller, with A. D. Willard Jr., ex-
ecutive vice president, met in New
York’s Berkshire Hotel Thursday
night with a group of industry
leaders. Their object was to discuss
the industry’s next move.

Obviously they had three choices:
(1) to submit to the report; (2) to
compromise or (3) to fight. Senti-
ment at NAB headquarters ap-
peared to favor the third course.
Among the networks there was evi-
dence of bridling. No one contacted
by BROADCASTING seemed to favor

unconditional surrender. Neverthe-
less, most informed sources could
not justify a compromise—because
any compromise would be at a sac-
rifice on basic issue: Is Govern-
ment to limit freedom of the air?

‘Exploratory’

The dinner meeting convened at
6:30 p. m. and lasted until mid-
night. Commenting following it,
Mr. Miller called it “purely explox-
atory.” He said, “We discussed
every item of the FCC report.”

He said there were three pos-
sible lines of approach in meeting
the Commission move. ‘Judicial
determination or legislation, or a
combination of both, were dis-
cussed,” he added. He said none
was adopted as the proper course
to follow. No one present was cer-
tain that any of the three possibili-
ties was the proper one, Mr. Miller
observed, adding that the meeting
adjourned with all present determ-
ined to study the report further.

No date was set for the next
meeting, but it probably will not
be until next month. Mr. Miller
leaves next week to attend mid-

western NAB distriect meetings.
Attending the New York session
were Louis Caldwell and Horace
Lohnes, Washington broadcast at-
torneys; Frank Stanton, president,
CBS; Theodore C. Streibert, presi-
dent, WOR New York; Robert D.
Swezey, executive vice president
and general manager, MBS; Lewis
Allen Weiss, vice president and
general manager, Don Lee Broad-
casting System; Frank Mullen, ex-
ecutive vice president and general
manager, NBC; Robert Kinter, vice
president, ABC; Adrian Samish,
vice president, ABC; Benedict
Gimbel, owner WIP Philadelphia;
E. M. Stoer, vice president, Hearst
Radio; Clair McCollough, general
manager, Mason-Dixon Group;
James Lawrence Fly, former chair-
man, FCC; Sydney Kaye, attorney;
Arthur Garfield Hayes, counsel of
the American Civil Liberties Un-
ion; Paul W. Morency, vice presi-
dent, Travelers Insurance Corp.,
licensee of WTIC Hartford; Mr.
Miller, Mr. Willard and Don Petty,
general counsel of NAB. Invited
but unable to attend were Luther
Hill, vice president, Cowles Broad-

casting Co., and Edgar Bill, presi-
dent, WMBD Peoria.

Perhaps no one defined the issue
more clearly than Rep. Richard F.
Harless (D-Ariz.), a member of
the House Interstate & Foreign
Commerce Committee.

Harless Defines Issue

Mr. Harless said:

“It was certainly not the inten-
tion of Congress at the time the
FCC was established to place with-
in its hands complete control of ra-
dio programs. The FCC has a defi-
nite function in administering the
engineering mechanics of radio. To
permit the Government agency to
dictate the types of programs that
radio stations could provide would
be contrary to the doctrine of ‘free-
dom of the air’.

“To have Governmental review
of radio programs would definitely
be a violation of freedom of speech.
We might as well have a review
of the contents of newspapers. It
has been a cardinal principle of
dictators to acquire control of radio

(Continued on page 101)

Hyde May Be Elevated to Commission

Way Opened for Merit
Promotion as White

Declines Post
By SOL TAISHOFF

ELEVATION of General Counsel
Rosel H. Hyde to fill the Republi-
can vacancy on the FCC was pre-
dicted last Friday, after Sen. Wal-
lace H. White Jr., (R-Me.), Minor-
ity Leader, elim-
inated himself
from considera-
tion.

Mr. Hyde, twice
before considered
for a commission-
ership, may be
nominated this
week by Presi-
dent Truman for
the unexpired
term of the late
William H. 'Wills, who died March
6. This term runs until June 80,
1951.

Support of bandwagon propor-
tions developed for Mr. Hyde last
week after Senator White had in-
dicated to friends and confidants
that his commitments as Senate
Minority Leader during this cam-
paign year and his obligations to

Mr. Hyde
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The New Order

FCC is sending investigators
to standard stations that are
applieants for FM facilities
to check full station records
against complaints alleged to
have been received. Precedent
established preparatory to
Boston FM hearings sched-
uled April 2. Program mat-
ters will be studied. FCC also
has sent full 139-page pro-
gram report to 15 applicants
who received first full post-
war FM construction per-
mits.

his Maine constituency would pre-
clude consideration of the FCC
post. Only a Republican rebellion
—and this was not strongly indi-
cated—could thwart the Hyde
“merit” promotion, according to
usually informed sources.

It was conceded that Sen. White
could have had the appointment if
he had wished, and that President
Truman was disposed to make the
proffer. But word was transmitted
to the White House through col-
leagues of the co-author of the Ra-
dio Law, that he could not consider

a commissionership.

Nominally, there were several
other names on the list. But Mr.
Hyde had such solid endorsements
from both Republican and Demo-
cratic quarters that his nomination
seemed assured. In addition to
members of his party, the 46-
year-old Idahoan, who has served
on the FCC and its predecessor
Federal Radio Commission since
1928, had the support of former
chairman Paul A. Porter and of
Acting Chairman Charles R. Denny
Jr.

It was made clear again last
week that the President has no im-
mediate intention of naming a suec-
cessor to Mr, Porter, either to the
Commission or as permanent
chairman. That post will be kept
open presumably until Mr. Porter
decides whether he will return to
the FCC. That decision will come
only after he feels that he has
completed his assignment.

Several other names also are un-
derstood to have been advanced for
the Republican vacancy. Among
these were: Capt. F. 0. Willen-
bucher, retired naval communica-
tions specialist, an attorney who
shortly will go on inactive status

(Continued on page 100)
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Draft of Anti-Petrillo Bill Expected

Lea-Vandenberg Measure
Studied by Conferees
From Both Houses

SENATE-HOUSE conferees this
week are expected to report to their
respective Houses a final draft of
the Lea-Vandenberg bill (S-63) to
protect American broadcasting
from excessive demands of James
Cae%ar Petrillo.

The House on Tuesday, by an
overwhelming vote, cleared the way
for final consideration of the meas-
ure that has hung fire for more
than a year. By a 309-39 vote the
House ordered conferees named to
meet with Senate conferees. Rep.
Vito Marcantonio (AL-N. Y.), who
opposed unanimous consent to name
conferees a fortnight before
[BROADCASTING, March 4], said he
wanted all members to go on rec-
ord in what he termed “the most
extreme anti-labor legislation that
has ever been passed by the House.”

Conferees are: Senators John-
son (D-Col.), Tunnell (D-Del.),
Myers (D-Pa.), White (R-Me.),
Austin (R-Vt.), and Representa-
tives Lea (D-Cal.), Bulwinkle (D-
N. C.), Harris (D-Ark.), Reece (R-
Tenn.) and Brown (R-Ohio). They
were to meet at the call of Sen.
Johnson, chairman of the upper
House group.

AFRA Petition

A lengthy petition in opposition
to the Lea-Vandenberg bill was
sent to the conferees on March 9 by
the American Federation of Radio
Artists. Signed by Emily Holt, na-
tional executive secretary, and
George Heller, assistant, the peti-
tion charged that the House-passed
Lea version of the measure is “un-
constitutional, it is class legisla-
tion, it is discriminatory, it impairs
freedom of contract, it carefully
nurses and protects the employer
who has made swollen profits while
at the same time making a crime
of acts of the employe.”

AFRA said that although the bill
has been called “anti-Petrillo”, it
actually would affect AFRA in its
colfﬁective pargaining with station.&
On‘ the Interlochen, Mich. Music
Camp incident—which prompted
the original Vandenberg bill—
AFRA had no comment, but plead-
ed with the conferees that profes-
sional radio artists welcome ama-
teur productions.

On the other hand, the actors-
singers-announcers-sound effects
union charged that under the Lea-
Vandenberg bill stations might
very well broadcast mostly ama-
teur productions to the detriment
of AFRA members.

The bill “does not protect edu-
cational or cultural programs,”
AFRA charged. “On the contrary
it curtails them because there is
no | compulsion on the licensee to
accept any educational or cultural
program. In fact, the radio indus-
try refuses constantly to broadecast
sugh programs because of lack of
time on the air which is largely
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devoted to commercial, profit-mak-
ing programs.”

AFRA opposed every section of
the bill, said that “we have at no
time been afforded a public hear-
ing either in the House or in the
Senate or an opportunity to pre-
sent testimony and witnesses con-
cerning its effect upon us.” For-
mer Sen. D. Worth Clark (D-
Idaho), chairman of a Senate In-
terstate Commerce subcommittee
which reported the original Van-
denberg measure, held extensive
public hearings. Rep. Lea, chair-
man of the House committee and
author of the revised bill, said his
committee likewise “went into the
whole problem at length” in a series
of public hearings, but that neither
AFRA nor the AFM appeared.

Marcantonio Argument

In his argument against the bill
last Tuesday, Rep. Marcantonio
said: “A vote in the affirmative,
under the circumstances, is a vote
for the bill. A vote in the negative
can be construed as a vote against
the bill.” That being true, the
House is more than 7-1 in favor of
curbing Mr. Petrillo’s excessive de-
mands of broadcasting. The bill
passed the House 222-43.

Rep. Brown, strong proponent of

the measure, took issue with Rep.

Marcantonio’s contention that the
bill would make strikes illegal. The
Ohioan, a newspaper publisher,
said, “The only thing this bill does

. and as the House has decided
should be done, is to prohibit, as
illegal, certain acts in the broad-
casting field, and to provide that
anyone who attempts to compel the
performance of such illegal acts
shall in turn be considered as vio-
lating the law and shall be pun-
ished therefor.”

A week earlier Rep. Brown in-
serted in the Congressional Record
a letter signed by A. Jerd Bayless,

director, Lincoln High School Band,
Canton, Ohio, and concurred in by
Robert D. Stump, director of the
McKinley High School Band, and
Sam L. Bell, Lehman High School
Band director, also of Canton,
charging that Mr. Petrillo’s union
had forbidden school bands playing
at class parties without union per-
mission.

Mr. Bayless wrote Rep. Brown
that a representative of the AFM
told him that should the school
band refuse to ‘“cooperate” the
union “would be forced to employ
certain clubs as a means of retali-
ation; notably the suspension of
high school students from union
membership, the levying of fines,
and the blacklisting of all functions
emanating from Lincoln High
School, even though said functions
might be held outside the school.”

Campaign for Cleaner
BOYLE-MIDWAY Division of
American Home Products started
on March 5 for 13 weeks a spot
campaign in 20 cities throughout
the East and Middle West for Old
English Powdered Cleaner. Cam-
paign consists of station chain-
breaks, spot announcements and
participation. Agency is Al Paul
Lefton Co., Philadelphia.

Schenley Campaign
SCHENLEY DISTILLERS Corp.,
New York (Roma Wine Co.), has
started a radio campaign for 13
weeks of one-minute transcriptions
and chain breaks. Spots include a
calypso tune sung by a vocalist
with a semi-Spanish accent and
will be placed on 26 major market
stations. Spots are in addition to
Roma network show, Suspense, on
CBS. Agency is Biow Co., San
Francisco.

AR mHN

“We have a little problem here, Dr. Einstein, and we were wondering . . .
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MBS Visits CBS

IT ISN'T often that Mutual
comes to CBS. Last ‘Wednes-
day, however, that precedent
was broken when three dis-
tinguished members of Mu-
tual’s board of directors were
present at CBS to view the
network’s color television
demonstration. The three Mu-
tual executives were Lewis
Allen Weiss, Don Lee, Holly-
wood, Willet H. Brown, Don
Lee, Hollywood, and H. K.
Carpenter, WHK Cleveland.

MILLION IN SPOTS
ARE PLACED BY C-P-P

COLGATE - PALMOLIVE - PEET
Co., Jersey City, has started a mil-
lion dollar spot announcement cam-
paign for its product, Veto, a cream
deodorant, on 290 stations effec-
tive March 4. Contract for 52 weeks
for one minute transeribed jingles,
10 weekly on each station, was
placed by Ted Bates Inc., New York.
Betty Bruns is timebuyer for ac-
count.

Format of each disc is the jingle:

“It’s antiseptic safe, it’s new,

Safe for skin, for clothing too.

Keeps you dainty through the

day

Hear what these nurses say.”

End is straight copy quoting
nurses reaction to the product. Ac-
count is also using magazines and
newspapers in addition to radio.

Longines Extends

LONGINES - WITTNAUER
WATCH Co., New York, has ex-
tended The World’'s Most Honored
Flights, half-hour program on 138
stations in the U. S. and Canada
and featuring Capt. Eddie Ricken-
backer, from a series of 13 presen-
tations to a total of 18. Series wili
end in June instead of April, Ar-
thur Rosenberg, New York, Iis
agency.

Edgeworth Signs
LARUS & BROTHERS Co. Rich-
mond (Edgeworth Tobacco), will
sponsor Ed Sullivan, Tues. 9-9:15
p. m. on ABC starting April 2.
Agency is Warwick & Legler, New
York. Firm drops sponsorship
of Guy Lombardo and His Royal
Canadians, Tues. 9-9:30 p. m.,, on
ABC as of March 26 for Chelsea
cigarettes [ BROADCASTING, Mar. 4].

Ethyl Campaign
ETHYL Corp., New York, is start-
ing a year-round spot campaign
this spring on more than 50 ma-
jor stations for its new cleaner.
Consisting of one-minute spots,
chainbreaks and participations on
local programs, drive will be in-
augurated in each market with 24
announcements divided among the
stations in that area for the first
week. Starting date in each city
depends upon dealer’s supply of
stock. Agency is BBDO, New York.

Telecasting



Peabody Honors 5 Stations, CBS

5 Individuals Given
Citations; Denny
Repeats

GEORGE FOSTER PEABODY
awards for outstanding contribu-
tions to American radio were an-
nounced today at a dinner at New
York’s Hotel Commodore.

Here are the winners.

KFWB Hollywood, KOMA Okla-
homa City, WOV New York;
"'WHAS Louisville, CBS and a spe-
cial citation to KRNT Des Moines.

Individual honors will go to Paul
W. White, director of public affairs,
CBS; Arnold Hartley, program di-
rector, WOV ; George V. Denny,
moderator America’s Town Meet-
g of the Air; and to Edgar Ber-
gen and Arch Oboler.

Mr. Denny is the first to win the
coveted award twice. He was a vic-
tor in 1943.

Awards will be made at a dinner
in New York April 24.

The award for outstanding pub-
lice service by a regional station
was won by KFWB Hollywood for
its program Toward a Better World
-—a unique cover-
age of the United
Nations Confer-
ence in San Fran-
cisco, wherein
trained analysts,
statesmen, report-
ers and “men in
the street” were
utilized so as to
give a comprehen-
sive critical un-
_ derstanding of the
complexity of the problems of the
Conference.

In the same class, there were
two additional awards, to WOV
New York—and particularly to
Arnold Hartley, WOV program di-
rector and writer, for his script,
“Mr. Columbo Discovers America”
—and to WHAS Louisville for
Wake Up Kentucky.

WOV’s Arnold Hartley is a Phi
Beta Kappa, a graduate of the U.
of Chicago and the Sorbonne in
Paris. After joining WOV, his
scripts and productions have been
outstanding, particularly “Mr. Co-
lumbo Discovers America,” for
which he received the special Pea-
body recognition.

Mr. Denny

Script on Italians

Mr. Columbo concerns the expe-
rience of Italians integrating into
the American way of life over a
two-generation span. It was first
heard Dec. 3 last year and has since
been repeated on the station.

For outstanding community serv-
ice by a local station, KOMA
Oklahoma City was cited for its
Save a Life program designed to
reduce traffic accidents. KOMA is
a CBS affiliate.

CBS and Paul White, network
news chief, took first honors for
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Mr. White

news reporting and interpretation.
The citation reads: “The Peabody
Award for the Outstanding Report-
ing of the News goes to CBS and
in particular to Mr. Paul White
who has brought into action a re-
portorial team which is preemin-
ent. They have done their work
with a latitude, a judgment and a
sense of responsibility which de-
rives in no small measure from his
direction. To Mr. White and his
team go our unanimous thanks for
such expert coverage.”

Paul White was the first news
editor of CBS, a position he was

Mr. Hartley

named to in 1930. Although his
formal title now is director of pub-
lic affairs for CBS, the reporting
and interpretation of the news is
his main concern. It is through his
direction that the network’s news
operation has been called “the most
adult and efficient” in radio. He is
also responsible for the acquisition
of such reporters as Edward R.
Murrow, William L. Shirer, Eric
Sevareid, to name a few. .

To KRNT Des Moines went a
special citation “for its forethought
and enterprise in sending a news-
caster to New Mexico, there to re-

cord the only on-the-scene broad-
cast of the Atomic Bomb on trial.”
KRNT is a Cowles station, affiliated
with ABC.

The Peabody committee desig-
nated a double award to Edgar
Bergen and Arch Oboler for En-
tertainment in Drama. “There are
two awards for Entertainment in
Drama,” reads the citation. “Work-
ing within a formula sanctioned by
long usage and great popularity,
Edgar Bergen has brought to the
air a mimiery, an original wit and
a power of characterization which
are refreshing. To him and his in-
comparable but underpaid assis-
tants, Charlie McCarthy and Mor-
timer Snerd, a Peabody Award for
many laughs.”

After many years on the vaude-

viile stage, Mr.
Bergen appeared
one December

night in 1936 on
the Rudy Valee
show. His popu-
larity on that
show has lasted
through the fol-
lowing ten suc-
cessful years. He,
Charlie and Mort-
imer are heard
every Sunday night, 8-8:30, NBC.

Second recipient of the Drama
Award, Arch Oboler, brilliant
young radio playwright, received
his citation “in recognition of his
pioneering and continuing efforts,
imaginative and intelligent, not
only to adapt drama to the require-
ments of radio, but to create a dra-
matic form especially for broad-
casting.” The board stated that
Mr. Oboler was chosen “in admir-

(Continued on page 96)

Mr. Bergen

Three of Five Like Radio With Ads

U. of Denver Survey

Shows Radio Holds

Lead Over Movies

THREE out of five listeners prefer
their radio programs with adver-
tising, and 84% prefer to do
without movies rather than with-
out radio, according to a nation-
wide survey by the National Opin-
ion Research Center, University of
Denver, conducted in cooperation
with the NAB.

More than four out of five lis-
teners believe radio is doing an
“excellent” or “good” job, the sur-
vey shows. Criticism of radio com-
mercials is limited to 29% of the
population, the remainder com-
plaining of poor talent, disagree-
ment with speakers, bad taste, day-
time serials and jazz. One out of
three persons had no complaint.

Results of the survey were com-
piled by the university and made
public by it a few days after the
FCC had complained that too few
broadcasts are devoted to the pub-
lic interest and that they reek with
“commercialism.” In its impartial
study the university contacted lis-
teners with one main purpose, at
NAB's suggestion. That was to find

Telecasting

out whether radio is doing a com-
munity service job compared to
other public service agencies; if
not, what’'s wrong with radio.

Listener contacts were made in
November and December by the
university’s research center.

Accomplishments of churches
and public schools were commended
by smaller majorities than radio,
the survey reveals, a minority be-
lieving that local governments are
doing either a ‘“good” or ‘excel-
lent” job.

Cover Popular Reactions

First postwar study on a major
scale, the survey covered popular
reactions to radio as an integral
part of American life. Complete
findings will be published in book
form this summer by University of
North Carolina Press. All types of
people, minority groups and resi-
dents in each geographical area
were covered by the cross section.

NORC is an academic institution
working under grants from the
Field Foundation and the Univer-
sity of Denver. The survey, made
by 200 trained interviewers over
the country, included 2,246 confi-
dential interviews. Error is be-
lieved to be within 3% of true

opinion in 997 surveys out of any
1,000 conducted under comparable
conditions. The study was designed
to uncover all possible complaints
of listeners against broadcasting.

Asked what kind of job radio,
schools, local government and
churches are doing, these results
were revealed:

Excellent Fair or Unde-

or Good  Poor cided
Radio _____ 82% 11% 7%
Churches __ 76 14 10
Schools ____ 62 23 15
Local govt._ 45 38 17

Excellent ratings were distribut-
ed in this manner: Radio 28%;
churches 25%; schools 17%; local
government 7%, Only 1% believe
radio is doing a poor job.

College educated persons were
more critical of all four institutions
than any other population group,
and 179 rated radio stations as
“fair” or “poor” whereas only 10%
so rated among those with only
high school education. Community
job done by local government is
considered “fair” or “poor” by 48%
of college group, 35% of those with
high school or grade school train-

(Continued on page 94)
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Hearings Held on Washington KM

11 Applicants Left After
Withdrawals Deplete
Original List

By JACK LEVY and
RUFUS CRATER

WITH PROGRAM records of AM
licensees given particular attention,
the first hearings on FM were com-
pleted last week when 11 applicants
for stations in the nation’s Capital
submitted their bids for the 11
avaiﬂable frequencies.

Although the number of appli-
cations and frequencies were equal-
ized as the result of the last-minute
withdrawal of Marcus Loew Book-
ing | Agency, the Commission re-
jected joint and individual peti-
tions of applicants to grant with-
out hearing. It was understood the
Commission, in denying the mo-
tions, regarded the allocation of
11 frequencies as an arbitrary one
and not binding. It was also felt
the |applications could be better
handled through hearings in view
of tirle number involved.

‘ Proceedings Streamlined

Confining testimony to matters
not |contained in formal presenta-
tions, Examiner Benedict P. Cot-
tone heard all 11 applicants in
four days. Proceedings were to be-
gin Monday morning but were re-
cessed when one of the original 12
applicants asked to withdraw and
motions to grant without hearing
were presented. Upon denial of the
motions, hearings began Monday
aftehfnoon and were completed Fri-
day.

Agreement by counsel for the
various applicants at a pre-hearing
conference with Commission Coun-
sel Samuel Miller to eliminate all
but relevant questioning speeded up
proceedings. All applicants also
waived the privilege of filing pro-
posed findings in the interest of
early action. This will enable the
Commission to make its decisions
final, with conditional grants to
be issued only in cases where en-
gineering questions remain in
doubt. It was expected the cases
will be decided within a month.

Aside from programs, the Com-
mission questioning of witnesses
was| directed largely to financial
qualifications of applicants, local
interests, duplication of programs
by standard broadecasters, network
policies with respect to FM opera-
tions of affiliates, length of time
AM licensees expect to continue
dual operations.

The hearings revealed interest
of newcomers in broadening the
scope of programs on FM stations,
particularly from the standpoint
of utilizing the extensive educa-
tional and cultural facilities avail-
able in Washington. One of the
applicants, a cooperative organi-
zation, proposed to eliminate ad-
vertﬁsing pleas which are “too often
distasteful and even offensive.”

Counsel for applicants were:
Edward Wheeler and D. F. Prince,
for Mid-Coastal Broadcasting Co.;
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John P. Southmayd, for Commer-
cial Radio Equipment Co.; Thomas
Dowd, for WWDC; Paul M. Segal,
for Cowles Broadeasting Co.; Gus-
tave Margraf, for NBC; Monroe
Oppenheimer for  Metropolitan
Broadcasting Co.; William C. Kop-
lovitz, for Potomac Broadcasting
Cooperative; Duke M. Patrick, for
WMAL; Philip G. Loucks, for
WINX; Leonard Marks, for Theo-
dore Granik; and Stephen Tuhy
Jr., for Chesapeake Broadcasting
Co.

First applicant heard was Mid-
Coastal Broadcasting Co. J. V. Cos-
man, who has a 499% interest in the
company and is chief owner of
WPAT Paterson, N. J., testified
the proposed station would operate
during the first six months on a
six-hour schedule and would be on a
fulltime basis in 15 months after

- taking the air. Under questioning

by Commission Counsel Samuel
Miller, he estimated there would
be 25,000 FM sets in use in the
Washington area in a year and 75,-
000 sets in two years. Mr. Cosman
proposed to draw from various gov-
ernment facilities for educational
and cultural programs.

Joel S. Kaufmann, treasurer of
Kay Associates Inc., Washington,
which manages a chain of jewelry
stores, and interested in wvarious
other businesses, was questioned
closely as to how much time he

would give to the proposed station.
Mr. Kaufmann, who also has a
499 interest in the proposed sta-
tion, testified he was in charge of
electronic production for the Navy
in the New York and New Jersey
areas. Both he and Mr. Cosman
were lieutenant commanders in the
Navy.

Second Applicant

Everett L. Dillard, owner of Com-
mercial Radio Equipment Co., sec-
ond applicant to be heard, said he
planned an ultimate 18-hour week-
day and 16-hour Sunday schedule,
with a six-hour day to start. Time
would be sold commercially ‘“when
there are enough sets to justify a
reasonable return to the adver-
tiser,” conceivably by the time the
station goes on the air. Ultimate
plan: About 49.4% commercial,
50.6% sustaining. He proposed to
seek special authorization to op-
erate W8XL, his Washington ex-
perimental FM station, on a six-
hour basis pending completion of
the proposed commercial station
(probably next fall), as a means
of serving present FM listeners and
building good will for the art.

Mr. Dillard, who also owns
KQOZY (FM) Kansas City, pro-
posed to use the services of a citi-
zens’ committee to make sugges-
tions for community programs. He
outlined a policy emphasizing at-

Short Commercial

WESTINGHOUSE radio
stations entertained some 200
advertiser and agency guests
last Thursday at luncheon
at the Waldorf-Astoria, New
York. Lunch was accom-
panied by concert musie, fol-
lowed by entertainment;
guests were presented with
pocket lighters. Westinghouse
part of program was to in-
troduce officials of its sta-
tions. One guest on leaving
remarked: “Even the FCC
couldn’t object to that pro-
portion of commercial to pure
entertainment.”

tention to public interest; coopera-
tion with civie, charitable and ed-
ucational enterprises; good music;
factual newscasting; unbiased
handling of controversial subjects;
avoidance of excessive use of ad-
vertising copy; free use of facili-
ties by local and federal govern-
ments to promote better under-
standing of public affairs; use of
live talent so far as practicable;
“absolute fairness” in commercial
contracts.

Hudson Eldridge, who would un-
derstudy Mr. Dillard as general
manager, testified that with O. R.
Wright, who would be salesman for
the station, he had contacted a

(Continued on page 98)

Second Schedule of Hearings Adopted

FCC Sets Up Calendar
For Four-Month
Period

(See schedule on page 14)

THE SECOND schedule of hear-
ings on broadcast cases since the
resumption of normal licensing
procedure was adopted by the FCC
last week with the setting of a
four-month calendar covering ap-
proximately 300 AM, FM and tele-
vision applications.

The calendar provides for the
resumption of clear channel hear-
ings on April 18, with two weeks
reserved for the proceedings. Pro-
vision is also made for hearings to
promulgate rules governing trans-
fer of stations, in accordance with
procedure advocated in the Avco
decision. ‘Date of ‘these proceed-
ings is to be specified later.

Presiding Officers Later

Unlike the schedule for the first
three months of 1946 (BROADCAST-
ING, Dec. 10), the new calendar
does not provide for members of
the Commission to conduect all hear-
ings in the field. Necessity of main-
taining a quorum in Washington,
it was explained, will permit com-
missioners to preside only at some
of the hearings, with staff mem-
bers to be assigned to others. Pre-
siding officers for both Washington
and field cases will be determined
at a future date.

With two exceptions, the Com-
mission reserved the first two
weeks in April for hearing en-
gineering testimony on cases in
which all but technical evidence
had been taken. The exceptions
comprise hearings originally sched-
uled for March and unavoidably
postponed. These include applica-
tions for FM stations in Boston,
which will be heard by Commis-
sioner Durr beginning April 2.

Five Sets of Hearings

During the last two weeks in
April, when the Commission sits
en banc for the clear channel pro-
ceedings, all broadcast applications
will be heard by staff members.

Most of the television, FM and
local AM applications will be heard
in the field, but where substantial
engineering testimony is required,
the Commission said, hearings will
be held in Washington. It was
pointed out that from the stand-
point of both Commission and pri-
vate engineers such questions can
best be handled in the Capital. Pre-
siding officers are given authority
to hold engineering sessions in
Washington before or after dates
scheduled for field hearings.

As with its first calendar, the
Commission has provided for five
sets of hearings running simul-
taneously—three in Washington
and two in the field. Although ef-

BROADCASTING o

forts were made to avoid hearing
two applications on the same day
in which the same individual attor-
ney is appearing, the Commission
said it was impossible to avoid
conflicts with respect to law firms.
In all such cases, however, it was
pointed out the firms have suffic-
ient members to cover the various
hearings.

The Commission said its experi-
ence with the calendar for the first
quarter demonstrated that the des-
ignation of one day to hear each
application is more than adequate,
particularly in proceedings where
pre-trial conferences are held. The
one-day-per-application practice is
therefore being continued and
parties to proceedings are urged
to prepare their cases to conform
with the schedule.

Because of the crowded docket,
the Commission stated it will not
entertain requests for postpone-
ments for a specified period of
time, as such action would cause
conflict with other hearings now
being scheduled. If a case cannot
be heard on the date scheduled, it
declared, “it will be removed from
the calendar for rescheduling at a
subsequent date, later in the sum-
mer or early fall.”

The new calendar includes all
broadcast applications which had
been given hearing designations

(Continued on page 97)
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Tlowans who “listen most™” to WHO buy

5 times more APPLIANCES than those
who “°listen most™ to any other station!?

e « o « there’s 5 times as many of em!

b, o

ot

In this State, 5 times more people “listen most”
to WHO than ‘‘listen most” to any other station
(55.4% for WHO—10.7% for Station B*). It’s
simple arithmetic, then, that WHO offers you
five opportunities to sell potential lowa buyers

for every one offered by any other station!

Few if any other radio stations, anywhere, offer

the spread or intensity of coverage that WHO

delivers in Iowa. WHO has earned that prefer-
ence by giving superior programming, superior
showmanship, superior public service. Write us
or Free & Peters for the facts—or ask anybody

in Iowa! +f0r Iowa plus +

* Statistics are taken from the 1945 Iowa Radio Audi-
ence Survey, an annual, State-wide survey which for Des Moines s e 50,000 WCI"'S
the past eight years has been accepted as one of the
most thorough and authentic listener-studies in
America. It’s yours for the asking! FREE & PETERS, Inc., National Representatives

B. J. Palmer, Pres. J. O. Maland, Mgr.

=
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The Research Baitle Lines Are Formed

The Case for CAB . . .

By A. W. LEHMAN
President of CAB
THIS is a brief analysis of three
major factors which cause differ-
ences in the results obtained in ra-
dio research. First of all, however,
the  writer must emphasize one
overwhelming dif-
ference which dis-
tinguishes the
Cooperative
Analysis of
Broadecast-
ing from other
radio research or-
ganizations. It is
more than a dif-

ference, it is a
Mr. Lehman  distinctive prin-
ciple.

CAB is a membership organiza-
tion. Its members are those who
are most concerned with commer-
cial radio—the advertisers who
sponsor radio programs, their ad-
vertising agencies who buy radio
time and the medium which sells
radio time.

CAB is their organization.
Through a board of governors,
these members control research
standards and all costs of the re-
search. Only through such an or-
ganization can diversified view-
points of all groups be adjusted.
Only in this way can a standard,
validated research service be devel-
oped.

Back in 1929, CAB became the
first national radio research or-
ganization. It was founded on a co-

operative basis to establish radio’s
standard rating service. Today that
program is still vital if radio re-
search is to be impartial, objective
and standardized.

Just as the facts of life interest
everyone, so do the specific services
being performed. Therefore, the
writer turns now to the analysis
of actual research operations.

Two of the leading radio re-
search organizations—the Cooper-
ative Analysis of Broadecasting
Inc.,, and C. E. Hooper Inc.—con-
duct telephone interviews to deter-
mine nationwide listening habits.
One important part of their re-
search work is the measuring of
network program audiences. The
size of each program’s audience
is expressed as a rating.

Differences

There are differences in the rat-
ings published by CAB and Hoop-
er and this condition brings to light
several important working differ-
ences in the two organizations. The
size and nature of these ratings
are affected by the way each or-

(Continued on page 42)

The Case for Hooper . . .

By C. E. HOOPER
President, C. E. Hooper Inc.
THE ARGUMENT over the rating
services which has long raged in
the industry is beginning to re-
solve itself. It was inevitable that
it would—just as inevitable as the
ultimate decision
which, to the dis-
cerning, was indi-
cated as far back
as October, 1942,
when the indus-
try finally and
definitely estab-
lished the tele-
phone coinciden-
tal as the basic
technique in con-
tinuous radio
audience measurement. It was a
controversy forthrightly joined
by able and competent researchers
in agencies and elsewhere who, like
the atom bomb scientists, began
properly to speak up on a subject
on which they were expert and

informed.

Consequently, if the discussions
have developed some heat, they
have also generated considerable
light. Enough illumination has

Mr. Hooper

DIFFERENCES in techniques and results lead to never-ending

discussion about which radio research method is better, and

why. Militant claims are advanced by and on behalf of both

Cooperative Analysis of Broadcasting and C. E. Hooper Inc.

Here BROADCASTING throws open its pages to both. The

heads of each organization tell their stories. The reader can
draw his own conclusions.

been provided to enable even the
veriest statistical neophyte to ap-
praise the technical research oper-
ations of the competing services.
This is no place to repeat the facts,
solidly documented, which we have
frequently presented—and which
still obtain.

Even more important, there is
enough light to see the direction
in which we have travelled, and
the extent to which we have pro-
gressed. For the basic concept of
our service to the industry is to
provide radio audience measure-
ments designed to satisfy specific
needs of the buyer and seller of
radio time and talent. Because
there are different needs, there are
different types of Hooper Reports.
They are described briefly below:

Network Ratings

Network Hooperatings are meas-
urements of the audience size of
network programs which reflect
the comparative popularity of the
programs. The emphasis is on
“comparative popularity.” For the
total audience is affected by the
number of stations on the hook-up,
the type of stations and their lo-
cation. All of these factors influ-
ence the ability of a program to be
heard, which has nothing to do
with popularity. Since the prim-
ary function of a Network Hooper-
ating is to determine popularity,
these measurements are produced
under  ‘“laboratory”  conditions
where equal opportunity to hear
all four networks is most closely

(Continued on page 76)

Station Transfer Plan Hearing Asked by NAB

HEARING before the FCC en
banc is asked by the NAB on pro-
posed new regulations providing an
auction plan for station transfers.
The entire scope of the Commis-
sion’s proposed changes, announced
Dec. 14, is attacked by the NAB in
a brief submitted March 15, dead-
line for filing, the association con-
tending that the FCC is attempting
to legislate rather than adminis-
trate the law.

Attempt had been made to settle
NAB-FCC differences at a series
of conferences, thus avoiding a
hearing, but agreement satisfactory
to the Commission and the industry
could not be reached [BROADCAST-
ING, Dec. 24, Feb. 11].

Other Protests Filed

Procedure for knocking down sta-
tionis via the auction method was
first suggested by the Commission
in its Crosley-Avco decision last
September [BROADCASTING, Sept.
10]. Last Oct. 3 the FCC announced
it would defer action on any sub-
sequent applications unless the
open-bidding plan were followed.

As of Friday morning two other
protests against the proposed rule
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(Section 1.388) had been filed.
Segal, Smith & Hennessey objected
to the policy on behalf of Sioux
Falls Broadcast Assn., and Ruth
Henkin and Morton H. Henkin as
executors of the estate of Joseph
Henkin and as his heirs and lega-
tees [ BROADCASTING, Jan. 14].

KLUF Broadcasting Co., licensee
of KLUF Galveston, through James
H. Phipps, Galveston attorney, op-
posed the rule as an unfair in-
fringement upon the right of cor-
porate licensees to transact busi-
ness and unnecessary in the public
interest, convenience and necessity
[BRYADCASTING, Jan. 21].

In its brief NAB denies that FCC
has authority to adopt the proposed
rule, which it declares was am-
biguous as printed in the Federal
Register. The rule would be incon-
sistent with the Communications
Act, particularly Section 310(b) on
transfers, as well as the consistent
history of administering the Act
and preceding legislation. Further,
the rule would be detrimental to
the broadcasting industry and to
the public interest, it is argued.

Signing the brief for the NAB
were Don Petty, general counsel,

and Milton J. Kibler and Ivar H.
Peterson, association attorneys.

NAB argues the Commission ex-
ceeds its statutory authority and
contends it is required to obtain
full information about a proposed
transfer and either grant or refuse
its consent to the deal.

Subject of Inquiry

Subject of FCC’s inquiry is pro-
priety of the transaction and not
whether some other possible ar-
rangement would be equally or more
in the public interest, NAB con-
tends. It continues: “Surely the
Congress would have spoken in
clear and unmistakable terms had
it intended that the Commission
should institute a system of pub-
licly auctioning licenses and per-
mits whenever a licensee or per-
mittee desired to effect a transfer
and where such a procedure would
leave the transferor with no re-
course if a transfer satisfactory to
him were not effected. Administra-
tive authority to act upon such a
basic question of policy must find
more substantial support than a
tenuous inference in order to be
sustainable.”

BROADCASTING o

On the ground that the proposed
rule is not in the public interest
NAB says: “It cannot be supposed
nor does the performance record of
radio stations in this country and
of the Commission itself indicate,
that the Commission has been ap-
proving transfers contrary to the
public interest and in violation of
Congressional direction.

“Reference is made in the Avco
case to the fact that more than
half of the existing licensees ‘were
not selected by the Commission on
the basis of competitive applica-
tions but instead were selected by
some transferor.” Undoubtedly this
is the case (if we disregard subse-
quent renewals to transferees), but
we suggest that the Commission
has consented to each such trans-
fer, after deciding that said trans-
fer is in the public interest.

“It is patently clear that the
‘theory of competition’ has had,
and now has, full scope, and that
public interest is protected in ac-
cordance with Congressional intent.

“The proposed rule would lead
to a less satisfactory choice of
licensees; and it would discourage

(Continued on page 93)
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We'll bet you that
blotter started in Richmond

It 1s said that Richmond makes more blotting paper
than any other city. And it’s just another proof that
diversified industries have made this top-of-the-South
town depression-proof.

The Richmond Chamber of Commerce says: “In
every financial crisis since 1867 Richmond was less
affected than the nation as a whole.”

Here’s a rich market for sales . . . and the way to do
the job in radio...is to use WLEE ... the station
Richmond has learned to listen to.

WLEE success story

People’'s Shoe Service sells children’s and adults” shoes. On a
recent Friday afternoon, People’s used time on WLEE to suggest
that mothers bring the children in on Saturday (no school) to buy
new shoes. The owners checked every sale. Of all the shoes sold
that Saturday, to both children and adults, the store traced 37%
directly to the WLEE advertising of the day before. Total cost of
the advertising — $12.50. People’s only radio schedule is on WLEE.

W-L-E-E

In Richmond . . . the continuous prosperity market

'TOM TINSLEY, Director IRVIN G. ABELOFF, Gen. Mgr. Represented by Headley-Reed
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Vets Station Is Dedicated to Democracy

By MARY ZURHORST

“I’M FROM TEXAS,” is a sort of
maglc phrase that’s been opening
dodrs for Texans since the days
of Davy Crockett. But when a
Texas station opens its doors to
the staff of a competing Texas
station to give them training,
that’s rare—even for Texas.

Down at KTBC Austin, the stu-
dios, staff roster, offices and trans-
mitter are bulging with an addi-
tional ten or more young men
awaiting completion of their sta-
tion, KVET, also in Austin. In
fact, the president of the KVET
company, Austin Broadeasting
Corp., is supervising the increase
in power and moving of the KTBC
transmitter site.

And that’s but a chapter of the
fabulous story of KVET.

The station had its start in the

KTBC Austin, Throws Open Doors

to Train New KVET Staff

caves of Iwo Jima, the flight deck
of a B-24, and on fighting fronts
around the globe, when a group
of men, most of whom had been
friends at the U. of Texas, decided
their mission would not be ac-
complished when the war was won.
It would be just beginning.

So when the men went back to
Texas they set on a plan for a
radio station as the best means of
carrying on their peacetime fight
for demoecracy.

Austin Broadcasting Corp.—vet-
eran members only—drew up an
application with the aid of A. D.
Ring, Washington consulting en-
gineer, and presented it to the
Commission.

Its presentation made an FCC,
weary with endlessly routine forms,
come out of the files and take notice.

Not only was each section illus-
trated with a cover drawing, but
the wording was as unorthodox as
a Corwin drama. The application
was introduced by the statement
that “This broadcast station . . .
shall be dedicated to the proposi-
tion that democracy is a source
of happiness and that happiness
and intelligence are the source of
democracy.”

The applicants, who in their
words, ‘“have seen and felt the
realities of war and know what
they fought for,” asked for 1300
ke, 1 kw unlimited time, with call

COLORADO
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TAYLOR-HOWE-SNOWDEN
RADIOLAND
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KANSAS

SOKLAHOMA

. KF

‘ BEAUMONT, TEXAS

Down in the rich Sabine area of the
Great Gulf Coast Region—KFDM is
doing a superlative sales promotion,

Affiliate.

SALES OFFICES

NEW YORK @ CHICAGO e DALLAS e HOLLYWOOD
SAN FRANCISCO o PORTLAND

MISSOUR!

ARKANSAS L

LOVISIANA

THE GREAT MIDDLE
WEST AND SOUTHWEST

merchandising, and programming job
—penetrating the three largest cities
in this market —Beaumont, Port Arthur
and Orange —and helping to keep a
584 million dollar effective buying

income in circulation.

To cover and deeply penetrate ALL
THREE CITIES—T,H.S. recommends
KFDM! An American Broadcasting

GENERAL OFFICES
AMARILLO
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letters KVET reserved.

The FCC had already approved a
construction permit for another
station in the region to operate on
1300 ke, filed in October last year.
After studying the veterans’ ap-
plication, the Commission re-
scinded its original grant and or-
dered the first station to be modi-
fied to 1350 ke, leaving 1300 ke
for KVET. The application was ap-
proved Dec. 13.

The corporation has authorized
500 shares of common stock at
$100 per share. Each share carries
one vote. Capital stock now sub-
seribed is $42,500. “It is . . . be-
lieved that the fact that all mem-
bers of the corporation are vet-
erans, the majority with combat
experience, will lend more sincerity
to an effort to produce a broadcast
station dedicated to the welfare of
the community,” says application.

In stating the means of carrying
out their mission of public service,
the veterans plan heavy emphasis
on local programming, a carefully
planned program building under-
standing between parent and
child (which they feel is a basic

source of misunderstanding), a
full news schedule, educational,
farm, government, employment

programs, and other public serv-
ice features, with a ‘“financially
protective percentage” of com-
mercial programming.

The vets are opening both bar-
rels on the minority problem. Ac-
cording to the application, “a def-
inite need exists today for intel-
ligent handling of certain so-called
‘minority problems’ . They can
best be served by programs which
not only entertain, but offer the
direct promise of educating listen-
ers for a fuller grasp of American
citizenship.”

Servant of Public

In prefacing the programming
section, the veterans state: “The
applicant feels acutely that radio
is the servant of the public, and,
as such, has a mission of public
betterment far outweighing any
inclination merely to entertain.

“On the other hand, however, the
applicant is aware that only by
entertaining can it hope to entice,
secure and maintain the audience
it must influence.”

President and general manager
of Austin Broadcasting Corp. is
John B. Connally, who was an out-
standing leader at the U. of Texas
from which he was graduated with
an LL.B. in 1939. He was secre-
tary to Congressman Lyndon B.
Johnson (D-Tex.) until 1941 when
he returned to Austin and opened
his own law office. Just before be-
ing commissioned in the Navy in
1941, he was appointed to the
board of directors of the Lower
Colorado River Authority, a 50
million dollar public power project.
after Pearl Harbor and during
He went on active duty the day

(Continued on page 86)
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. Hez Growing.
Your Advertising Dollars Are
Buying More Everyday over KFAB

Sl S T 0 T

CHPL AT

T T

ST L R e e RO,

teiy

The Big Farmer Station has a “growin’  vast rural area KFAB has served for years.
complex”. Since last October, KFAB has . . i )
increased its audience by many thousands Th‘? Big Farmer Station is growing...
of listening families. Today...KFAB is and so is the value of your advertising dol-
the only CBS station exclusively serving lar. Now, more than ever, you can count
Metropolitan Omaha and Council Bluffs. on KFAB to give you larger returns for
And this is IN ADDITION TO the each advertising dollar invested.
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HARRY BU RKE, General Manager Represented by PAUL H. RAYMER CO.

THE BIG FARMER STATION
OMAHA 1nokc-1000owarrs LINCOLN
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Represented by KATZ AGENCY
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‘Where the welcome mat

awaits your product

*1,200,000 dependable buyers with an
average lowa per capita wealth of
$4,322* * live in WMTland . . .

You can hit them hard and you can hit
them ALL — quickly, effectively and in-

| expensively on WMT.

‘ in Eastern Iowa it WMT
is missing from your schedule.

You're not “in

Write for availabilities at once.

* Within its 2.5 MV line.
* * Determined by National Industrial Conference Board.

\\\\\\\\ \\
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Haggerty Continues Broadside
For Broadcast License Levy

Second Dodger Sent

to Congress Argues Tax

Would Net Treasury $85,000,000 Yearly

SECOND PHASE of the Interna-
tional - Allied - “Printing Trades
Assn.’s Congressional lobby sup-
porting a confiscatory license tax
against radio was released last
week by John B. Haggerty, associ-
ation president, in another four-
page dodger to members of Con-
gress and the association’s member-
ship.

The new crusade, launched last
month [BROADCASTING, Feb. 18]
seeks to have the House Ways &
Means Committee draft legislation
to be incorporated in the new tax
law which would provide that “all
yearly net profits, in excess of 15%
on the actual cash investment, with
a limitation of not more than
$25,000 for salary, bonuses, ete., to
any one executive or employe, ac-
crue to the Treasury of the United
States.”

‘Would Reduce Debt

These “license taxes,” said the
inflammatory Haggerty letter,
would be used only for the reduc-
tion of the public debt. Based on
1944 net profits, the union execu-
tive argued this tax would net the
Treasury “more than 85 millions
yearly.”

The first Haggerty broadside of
the 1946 campaign bore a date of
Feb. 12. The second came March
11. It was evident the strategy is
to send out one appeal monthly.
The association claims a member-
ship of 190,000 craftsmen in 900
cities in the United States and
Canada.

The new dodger is generally
repetitious of the first folder, ve-
hemently condemning radio and its
competition with the printed media.
Statistics again are quoted pur-
porting to show that while radio
advertising has increased, there has
been a diminution in newspaper re-
turn from advertising, percentage-
wise. Previous efforts of the associ-
ation to force passage of anti-radio
legislation have been booted out by
congressional committees as dis-
criminatory.

The Haggerty letter cites ‘“‘un-
usually high profits of the radio
broadecasting licensees from nation-
al advertising,” which he contends
otherwise would be available to
printed publications. Reference was
made to testimony before congres-
sional committees by the ‘“recent
chairman” of the FCC (Paul A.
Porter) who had alluded to the
“excessive earnings” of radio sta-
tions. Haggerty contended that ra-
dio’s earnings are made possible by
the operation of a “Government
property—the holding of a Gov-
ernment issued license—the license
admittedly being the chief value of
all of the property—for which the
government receives no direct mone-
tary return.”

Trotted out also were FCC fig-

ures for 1944 which the union letter
said showed that -all stations-and
networks had “stated values” of
approximately $40,000,000 with net
income of more than $90,000,000 or
220%. The net income of the four
major networks and their owned
and managed stations was about
$26,000,000 on stated values of
some $6,400,000 ‘“or 400% net
profits.”

Urges Tax

“The imposition of the tax herein
suggested will be most helpful in
insuring job opportunities for
skilled workers, and will leave
these Government licensees with
greater net incomes on their invest-
ment than their competitors,” said
Haggerty. “Influential members of
the Congress have already indicated
that such a suggestion is in the
minds of many members of the
Congress.”

As in his earlier letter, Hag-
gerty said the House in 1941 voted
a tax on the net profits of radio
licensees but the Senate Finance
Committee, on “representations of
the then chairman of the FCC,
and the Treasury that further
study was needed, set the tax aside.”

“If such a study has been made it
is still a secret,” said the letter.

Supplementing the formal letter,
consuming most of two pages of
the four-page dodger, was a dia-
tribe against radio advertising cit-
ing purported profits of stations
and attacks upon advertising agen-
cies for placing radio business. The
fourth page was headed “Expres-
sions of influential members, both
branches of the Congress, favoring
the levying of a license tax on ra-
dio broadcasting stations.” Selected
portions of the testimony of Chair-
man Porter before the House and
Senate Appropriations Committees
on FCC appropriations as well as
comments of members of Congress
were reprinted. These include se-
lected anti-commercial radio com-
ments of such members of Congress
as Sen. McKellar (D-Tenn.);
Chairman Cannon (D-Mo.) of the
House Appropriations Committee;
Rep. Ludlow (D-Ind.); Rep. Taber
(R-N.Y.); Rep. Wigglesworth (R-
Mass.); Rep. Rabaut (D-Mich.).

Coty on MBS

TO CELEBRATE introduction of
a new perfume, Coty Inc. on March
27 will sponsor half-hour broadcast
over Mutual, to include a pickup
from Paris of Andre Lavault, per-
fume firm’s European director. To
be heard 1:15-1:45 p.m. show will
originate from Waldorf-Astoria.
Grover Whalen, chairman of the
board of Coty Inc., will open the
program. Name of new scent will
be revealed for first time on show.,
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1070 CITIES
3071 COUNTIES

A SUMMARY OF THE 1940 cENsUsS
POPULATION AND RETAIL SALES
comrnep 5y THE KATZ AGENCY
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| Advertisers and agencies want facts not fluff.
That's why The Katz Agency’s famous Census breakdown, 1070 Cities, 3071

Counties, holds a certain charm for them.

Presented in ready, easy-to-use form, 1070 Cities, 3071 Counties has become
a standard reference book for agencies and advertisers. When new Census
figures are available, The Katz Agency Data Service will issue a new edition

of its “best-seller’.

Time buyers have learned to look to The Katz Agency for dependable data

—for all the facts prerequisite to the purchase of time and programs.

MORE FACTS MAKE MORE SALES

The Katz Agency Data Setvice issues: program information; standardized coverage
maps, market digests and station profiles; and a variety of other data individualized for
specific time buying problems.

4& KAT Z AG E N CY 9 INC U STATION REPRESENTATIYES

New York e Chicago e Detroit » Kansas City o Atlanta e San Francisco ® Llos Angeles ® Dallas
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JERATATERE

STATIONS SERVED BY

m%mmfy
k. //LL KATZ AGENCY. INC.

North and Midwest

WCOP ABC
WCFL  ABC
WKRC  CBS
KRNT ABC
WFBM  CBS
WFEA CBS
WISN  CBS
WHOM

WEIL ABC
WCAE ABC
WEFCI ABC
WTAD CBS
WSPD  NBC
wOL MBS
WMT CBS
WNAX ABC
South

WGST  CBS
WWNC CBS
KLRA  CBS
WMAZ CBS
WREC  BS
WSIX ABC
WWL CBS
WKY NBC
WDAE CBS
WTOC CBS
West

KLZ CBS
KUTA ABC
KHQ NBC
KGirilL NBC
KVOR CBS
KGU NBC

BOSTON

CHICAGO
CINCINNATI

DES MOINES
INDIANAPOLIS
MANCHESTER
MILWAUKEE

NEW YORK
PHILADELPHIA
PITTSBURGH
PROVIDENCE-PAWTUCKET
QUINCY, ILL.
TOLEDO
WASHINGTON, D. C.

‘WATERLOO-CEDAR RAPIDS

YANKTON-SIOUX CITY

ATLANTA
ASHEVILLE

LITTLE ROCK
MACON
MEMPHIS
NASHVILLE

NEW ORLEANS
OKLAHOMA CITY
TAMPA
SAVANNAH

DENVER

SALT LAKE CITY
SPOKANE

BILLINGS, MONT.
COLORADO SPRINGS
HONOLULU, T. H.
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‘MARKET BASKET’ GOES CALLING

" Housewives Are Interviewed, Given Presents

WDR( HARTFORD, Conn., is win-
ning friends—and fans—with its
early-morning ‘“Market Basket”
doorstep-interview show.

JimiGarrett, announcer, and Jean
Chesley, secretary, take the micro-
phone and baskets filled with gifts
from ’Fhe sponsors to two different
homes| every morning. They ring
the bell and when the housewife
answelrs, the show is on.

The| idea originated last Decem-
ber. The gifts then were bought by
the station. Soon sponsors started
supplying the butter, wheat meal,
coffee, glassware and like gifts
which | fill the “Market Basket.” A
part of the WDRC Shopper’s Spe-
cial program, the interviews were
first conducted on a one-a-morning
basis, |between 8:15 and 9 a.m. A
monthl ago a second was added,
between 7 and 8 a.m.

On WDRC’s Early-Morning Program

Jean and Jim never disclose their
destinations until they get there,
ring the bell and go on the air.
Once in a great while, they en-
counter a housewife who declines to
be interviewed. Once they made
five stops before they found a house-
wife at home. In such cases the
mobile unit goes off the air and
moves on to another house.

Worked out under the supervision
of Station Manager Walter Haase,
the plan calls for “equal treatment”
of all sections. A city map is
marked daily to show what streets
have been covered, so that no one
area will be favored. During the
winter, if snow was too deep, the
mobile unit “worked” the central
Hartford district. When weather
was good, the unit would travel
anywhere. Lately housewives in
nearby towns have found the “Mar-

Namesake

WHEN Clarke R. Brown, ra-
dio director of Lake-Spiro-
Shurman Inec., Memphis,
Tenn., became a father, he
provided a reverse twist to
the old “man bites dog”
story. Mr. Brown, with his
wife’s approval, has named
their new son after a station
representative — Christopher
Hetherington, manager of
John Blair & Company’s St.
Louis office. Youngster’s
name: Christopher T. Brown.

ket Basket” on their own doorsteps,
as the mobile unit included Man-
chester, New Britain, Middletown
and other cities on its itinerary.

Begins New Plant

CONSTRUCTION was begun last week
of a new radio receiver assembly plant
at Riverside, Calif., by Colonial Radio
Corp., Buffalo, N. Y., subsidiary of
Sylvania Electric Products Inc. Plant
will assemble home receivers from parts
made at Colonial’s Buffalo factory.

EDUCATION

brings students
and dollars to the

NASHVILLE

areal

' Seventeen thousand students in 8 colleges, 4 prep schools and 28 other special-

- AMERICAN
MUTUAL

5,000 Watts
980 K. C.

Replresented Nationally by
THE KATZ AGENCY, INC.

dollars yearly in retail stores. .
rates to fit your advertising budget—by WSIX.

& ized schools help make this a quality market area for fine clothing, jewelry,
cosmetics and other superior products. .
quality-conscious people in the Nashville trade area spend over 350 million

. . This rich market will be covered for you at

. . More than one million style and

WSIX GIVES YOU ALL THREE: MARKET — COVERAGE — ECONOMY
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Young Reelected
To Ad Group Post

Council Officers and Directors
Chosen at Annual Meeting

JAMES W. YOUNG was reelected
chairman of The Advertising Coun-
cil at the annual board meeting
on March 11. The following officers
also were reelected: vice chairmen,
Kerwin H. Fulton, president, Out-
door Advertising Inc.; William
Reydel, partner, Newell-Emmett
Co.; Paul B. West, president,
ANA; secretary-treasurer, Fred-
eric R. Gamble, president, AAAA.
Theodore S. Repplier continues as
Council president,

Council elected the following di-
rectors: Representing advertisers
—Lee H. Bristol, vice president,
Bristol-Myers Co.; A. O. Bucking-
ham, vice president, Cluett, Pea-
body Co.; Carleton Healy, vice
president, Hiram Walker & Sons;
L. T. Kittinger, vice president,
Shell Oil Co.; Charles G. Mortimer
Jr., vice president, General Foods
Corp.; Stuart Peabody, advertising
director, Borden Co.; H. W. Roden,
president, American Home Foods,
Inc.; Paul B. West, president ANA.

Agency Representative

agencies: Don
chairman of the board,

Representing
Belding,

" Foote, Cone & Belding; Louis N.

Brockway, executive vice president,
Young & Rubicam; Thomas D’A.

Brophy, president, Kenyon & Eck-

hardt; Frederic R. Gamble, presi-
dent, AAAA; J. F. Oberwinder,
D’Arcy Advertising Co.; William
Reydel, partner, Newell-Emmett
Co.; Warner S. Shelly, vice presi-
dent, N. W. Ayer & Son; James W,
Young, J. Walter Thompson Co.

Representing radio: Kolin Hager,
general manager, WGY Schenec-
tady; Edgar Kobak, president,
MBS.

Representing newspapers: Edwin
S. Friendly, general manager, New
York Sun; Buell W, Hudson, pub-
lisher, Woonsocket Call.

Representing magazines: Frank
Braucher, president, Periodical
Publishers Assn.; Albert E.
Winger, executive vice president,
Crowell-Collier Publishing Co.

Representing outdoor: Edward
C. Donnelly Jr., president, John
Donnelly & Sons, Boston; Kerwin
H. Fulton, president, Outdoor Ad-
vertising Inc.

Directors at large: Chester J.
LaRoche, chairman of the board,
LaRoche & Ellis; T. S. Repplier,
president, The Advertising Coun-
cil; John Sterling, publisher, This
Week Magazine; Harold B.
Thomas, vice president, Pedlar &
Ryan.

Laughton Series

WORLD BROADCASTING SYS-
TEM has completed negotiations
with Charles Laughton for a series
of dramatic narrations to be offered
to radio stations on a quarter-hour
three times weekly basis. Discs will
be cut in Hollywood.
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“...In the Public Interest...”

Chicago’s Official
School Radio Show

on the New

% Education has taken to the radio in Chicago . ..

and radio has taken education to its heart. Each week, :":"*‘;. - s S P e
more than 150,000 Chicago school children tune in to the 2_01000 WATTS OF W __Pow_ Rl 9

official Board of Education program in their own classrooms
as part of their daily school work. Dozens of schools equipped
with standard receivers get the daily programs over

the New W]J]D. Talent for the programs is provided by

the students themselves. Under professional direction,

they have organized a “Central Workshop” where the stars
of today’s educational programs—they’ll be the stars of
tomorrow’s entertainment shows—are learning radio the

best of all ways. The New WJ]JD is proud of its

long-time association with the official Board of Edu-

cation program . . . broadcast every school day

throughout the entire school year to all Chicago school
children “in the public interest.” And you’d

be surprised how many adults tune in too!

CHICAGO

A Macshall Field STATION REPRESENTED NATIONALLY BY LEWIS H AVERY, INC
BROADCASTING e Telecasting March 18, 1946 o Pagg 27



Englneerlng Meet
Studies FM, Video

New IProblems Now Confront
Sixth Conference at Columbus

SIXTH ANNUAL Broadcast En-
gineel}ing Conference, after a war-
time hiatus of three years, con-
venes| today, March 18, and con-
tinues through next Saturday. Con-
ference, held at Ohio State U., Co-
lumbu(s is under joint sponsorshlp
of Ohio State U. Dept. of Electri-
cal Epgmeerlng, and U. of Illinois
Dept.| of Electrical Engineering
with {the cooperation of the NAB
and the Institute of Radio Engi-
neers,

Main objectives of the 1946 ses-
sions |will be coverage of the prob-
lems of FM and television. In addi-
tion, |other topics of present and
future interest will be touched, in-
cluding VHF tubes, antenna coup-
ling |circuits, antenna patterns,
acoustical problems, magnetic re-
cording techniques, studio design
and broadcast maintenance.

Meetings will be at Campbell
Hall on the university campus. Of-
ficial | headquarters for the con-
ferees is the Fort Hayes Hotel. Di-
rectly across the street from the
Fort fHayes in the Chittenden Ho-
tel, equlpment exhibits have been
set up by manufacturing concerns.

Highlights of the five-day meet-
ing are the following subjects and
speakers

| Today, March 18

9 a.m.—"“World War Contributions to
and From Broadcasting,” A. B. Cham-
berlain.

11 a.m.—“Broadcast
Problems » Charles Singer.

2:30 pm—“De51gn of Broadcast Stu-
dio With Irregular Boundary Surfaces,”
Keron |C. Morrical, J. E. Volkmann.

Tuesday, March 19

9 a.m.—"“Antenna Patterns and the
Antennalyzer,” George H. Brown, Wen-
dell C! Morrison.

11 a.m—“Symposium on Magnetic

Maintenance

Recording Techniques,” Lynne C. Smeby -

(chairman), S. J. Begun, H. R. Roys,
Howard Chinn.

2:30 |p.m.—““General Acoustical Prob-
lems in Broadcasting,” E. J. Content.

Wednesday, March 20

9 a.m. —"“Symposium on VHF Antenna
and Couphng Circuits,” George Sinclair
(chairman), A. G. Kandoian, R. F.
Holtz, |M W. Scheldorf, P. H. Smlth

11 a.m. “Symposium on Television
Station Operations,” Robert E. Shelby
(chairman), R. L. Smith, Scott Helt,
W. C. Eddy, H. P. See, Harry Miholland.

2:30 |p.m.—''Radio Relays For FM and
Television,” H. O. Peterson.

f Thursday, March 21

9 a.m.—“Stratovision,” by C. E. Nobles,
W. K. |Ebel.
11 aim.— ‘Round Table and Question

Box,” A. D. Ring (chairman), John Wil-

louOhby, R. Morris Pierce, Daniel W.
Gellerup.
2:30 |[p.m.—"“Interconnecting Facilities

for FM and Television,” H. I. Rommnes,
W. E. :Bloecker.

Friday,

9 aﬁh—“High Power Tubes for VHF
Operations,” W. W. Salisbury.

11 a/m.—“Symposium on FM Operat-
ing Problems,” Phillip B. Laeser (chair-
man), (Charles Singer, Carl Wesser, Paul
Dillon, William Lange

2 pm.—“Symposium on FM Moni-
tors,” [Robert C. Higgy (chairman), D.
B. Sin,clair, James R. Day, H. R. Sum-
merhayes Jr.

Saturday, March 23

8 a.m. —"“Symposium on FM Modula-
tion Methods ” W. L. Everitt (chair-
man), |James Day, P. F. Panter, John
R. Boykin, J. F. Morrison, W. E. Phil-
lips, J| E. Young, W. R. David.

11 am.—"Symposium on the State of
Our Knowledge in VHF Propagation,”
Raymond M. Wilmotte (chairman),
Maj. Edwin H. Armstrong, Paul deMars,
Thomas J. Carroll, Edward W. Allen Jr.
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WE'S CLOVERLEAF

New FM Antenna With Unique Element Design
£ Given First Public Showing -

ANNOUNCEMENT
54A, or “Cloverleaf,” FM an-
tenna was made today by the
Western Electric Co. Designed by
Bell Telephone Labs, the new
high efficiency antenna is en-
gineered particularly for FM sta-
tions on the new assigned carrier
frequencies between 88 and 108
me. and at power levels up to and
including 50 kw.

Preview was given last Monday
to a group of Washington engi-
neers and FCC officials.

The antenna is constructed to
radiate horizontally polarized
waves and to concentrate this radi-
ated energy into a service area sur-
rounding the transmitting station.
The name of Cloverleaf comes
from the construction in the 54A
Antenna, an array of two or more
vertically stacked radiating units
with each unit composed of a clus-
ter of four elements in a shape
similar to a four-leaf clover.

Ring of Current

WE officials explain that a radio
frequency voltage applied between
the juncture of the four elements
and their ends causes in effect a
ring of uniform current which pro-
duces a circular radiation pattern
about the axis of the ring. By
utilizing the directive properties of
a vertical stack of such radiat-
ing units, much of the energy
which would otherwise be radiated
to outer space is diverted so as to
increase the energy being trans-
mitted to the station’s service area,
according to WE. This conserva-
tion, it was further pointed out,
permits establishment of the sta-
tion’s required signal strength with
radio transmitter powers of only
one-fifth to one-half the amount
otherwise needed.

Western Electric also stated
that the new Cloverleaf permits
maximum antenna gain by having
instantaneous currents in all radi-
ating elements in time phase and of
equal amplitude and having these
important relationships easily and
correctly established at the sta-
tion’s operating frequency at time
of installation by methods which
do not require field or factory
tuning. In the Cloverleaf radiat-
ing units are connected by clamps
at half-wavelength intervals to a
three-inch diameter feed conduec-
tor centrally located within tower
structure.

The design of the new antenna,
company officials explain, makes
possible the elimination of such
items as multiple transmision lines,
phase correcting lines of networks,
balancing lines, etc.,, which in
present antennas prove trouble-
some because their length must
be adjusted for the operating fre-
quency to avoid errors in antenna
current relations with a corre-
sponding compromise in gain,

At the Statler dinner-preview,

of the new

ANTENNA DISCUSSION at
Western Electric’s dinner last Mon-
day was held by Frederick R. Lack
(left), vice president of the West-
ern Electric Co., and Dr. Lyne P,
Wheeler, chief, Technical Informa-
tion Division of FCC. Model being
studied is the new WE Cloverleaf.

J. F. Morrison, of Bell Labs, illus-
trated with scale model and slides
the tests and findings in connec-
tion with the Cloverleaf antenna.
Guests in attendance (with firm or
agency affiliation) included:

Jansky & Bailey: C. M. Jansky, Stuart

Bailey, Oscar W. D. Reed, Jr., Frank T.
Mitchell, Delmar C. Ports, Elmer H.
Shiebe.

McKey & Shaw: D. B. McKey, R. C.
Shaw.

Herbert Wilson: Herbert Wilson, Karl
Gerhard, Edward Iannelli, George Con-
rad, Paul Hoffman, Col. Lester Johnson.

Kear & Kennedy: Frank G. Kear, R. E.
L. Kennedy, Stewart Schmalback Henry
Dolstra, Wills Beecher.

May & Bond: Russ May, Clyde Bond.

Colton & Foss: Roger B. Colton, Wm.
L. Foss, Russell Coyle, John A. Moffatt.

John J. Keel: John J. Keel, Paul L.
Mueller.

Lohnes & Culver: George Lohnes, Ron-
ald Culver, Edward Deeters.

Chambers & Garrison: J. A. Chambers,

Millard Garrison, David Wright, Marion-

Cook.

Frank H. McIntosh: Frank H. McIn-
tosh, Andrew Inglis, Frank Ridgeway,
James R. Croy.

John Barron: John Barron, George
Gautney, Ralph Patterson, Earl Thomas.

.Glenn Gillett: Glenn Gillett, Henry
B. Riblet, E. W. Hinsdale, W. E. Plum-
mer.

Harold B. Rothrock: Harold B. Roth-
rock.

John Creutz: John Creutz.

Lent & Poast: Worthington Lent, L.
M. Poast.

George Davis:
Greer, Joe Collier.

McNary & Wrathall: J. C. McNary,
Grant R. Wrathall, C. T. James.

Ring & Clark: A. D. Ring, Harold
Head, Daniel B. Hutton, Charlie Keller,

George Davis, Wm.
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Standard Contract
Form Is Approved

Joint Committee Agreement
To Get NAB, AAAA Action

FINAL agreement on a standard
contract form was reached Ilast
Tuesday by members of the NAB
Sales Managers Subcommittee on
a Standard Contract Form and a
subcommittee of the timebuyers
committee of the American Assn. of
Advertising Agencies, meeting at
the Roosevelt Hotel, New York.
The NAB subcommittee will now
report back to the full sales mana-
gers executive committee which in
turn, if it approves the revisions,
will recommend their adoption to
the NAB board. If the board ap-
proves, it will present the new form
to the NAB membership at the
convention this fall for industry
adoption. At the ANA the revised
form will ‘go from the subcommit-
tee to the full timebuyers commit-
tee, then to the committee on
agency administration and finally
to the AAAA board of directors,
which can finally approve the new
form without the necessity of sub-
mitting it to full membership.

The AAAA group, which was
host to. the NAB delegation at
lunch, included: Carlos Franco,
Young & Rubicam; Linnea Nelson,
J. Walter Thompson Co.; William
B. Maillefert, Compton Adv.; Fred-
eric R. Gamble, AAAA president;
Herald Beckjorden, AAAA; George
Link, AAAA counsel.

In NAB group were: Walter
Johnson, WTIC, chairman; Ben
Laird, formerly WOSH, now appli-
cant for a new station at Green
Bay, Wis.; Lewis H. Avery, Lewis
H. Avery Inc.; Howard Meighan,
CBS; Henry Christal, Edward Pet-
ry & Co.; James V. McConnell,
NBC; John Morgan Davis and Don
Pettey, NAB counsels; Frank Pel-
legrin, NAB director of broadcast
advertising.

AllBohn, Steve Kershner, John Camp-
bell.

Gomer L. Davies:
W. C. Smith.

Weldon & Carr: J. O. Weldon, L. H.
Carr, Ross Hilker, Jules Cohen, Eugene
Arnold, Alfred Miller.

Commercial Radio Equipment Co.: E.
L. Dillard, Irl T. Newton, Jr., Edward
F. Lorentz, Kenneth M. Hollingsworth,
Hudson Eldridge, O. R. Wright.

Wilmotte-deMars: Raymond Wilmotte,
Paul A. deMars, Clem Y. Castle.

FCC: Comr. R. C. Wakefield, General
Counsel Rosel Hyde, George Adair, V. R.
Simpson, George Sterling, Chas. Ellert
George Turner, Paul Miles, Ralph Rent-
ner, Willmar K. Roberts, Dr. L. P.
Wheeler, Ed Vandivere, Ed Allen, John
A. Willoughby, H. C. Anderson, J. E.
Barr, C. M. Braum, H. S. Cowperthwait,
H. U. Graham, W. E. Johnson, A. L.
Kreis, K, N. McNaughton, C. B. Plum-
mer, J. G. Preston, A. G. Skrivseth,
R. C. Weston, W. E. Boese, G. E, Nielsen,
Wm. Mackenzie, George Bairey.

Earl Cullum, Dallas: D. Peterson.

Paul Godley Co.: Paul Godley, Murray
Crosby.

Western Electric: F. R. Lack, S. P.
Taylor, J. H. Ganzenhuber, L. F. Bock-
oven, L. C. Tyack, Tom Denyse, Leo
Davies, A. F. Rothballer, R. S. Barbaros,
Will Whitmore, J. C. Johnson.

Graybar: C. S. Powell, J. W. La-
Marque, L. H. Whitten, E. F. Haviland,
G. 1. Jones, J. H. McDonnell.

Bell Labs: R. H. Lindsay, J. F. Mor-
rison, W. H. Doherty, R. E. Poole.

LR.E.: Lynn C. Smeby.

War Assets: R. G. McCurdy.

Gomer L. Davies,
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ll She turns on the radio 2 She reads the morning paper
- ond hears... and sees...

5 nmcwr w18 1OV
o WWL 'umnm :

| " PROGRAM
PROMOTION
RECORDING

JONIGNT-TURE IN,. STAY HRaote

w L t.c.& ""“‘"‘

malw\unvw'
Saem

:n:wnlu caee

i
|
5| She takes the street car 6 From the car window
downtown and sees... she sees...

£y 7.2

| y | B “DURANTE-WOoRE oK
@ FRIDAYS 830 PM.
REXALL DRUS STORES

9 Home again—the mailman 10 In the evening paper
has left a message... she sees...
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3 Going to market—on the
store window she sees...

JORDENS ™
SIVERCON =

Z As she enters a hotel for lunch
she sees...

WWL

HTESE ¥2ow 5% taws

11 So—when Mr. Broussard says,
“What's good on the radio tonight?”...

P A

4 In the grocery store
she sees...

HEAX

E .
: ! Eafe Smith Hoge” &
4 Foiday « %

8 Now going home
she sees...

“ALDRICH

Her answer is likely to be ... ..
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‘Humbug’ Fills the Air, Says Oboler

Commissioner Walker
Applauds Speech .
Of Playwright

“HUMBUG f{ills our free Ameri-
can air,” Arch Oboler, celebrated
radio playwright, told a banquet
session of the annual radio con-
ference of the U. of Oklahoma
March 9.

An amazed audience of writers,
radio executives, agency represen-
tatives and educators who had come

wto hear Mr. Oboler talk on script
writing, listened while he said:
“Radio, in spite of the fine speed
of its business and the honorable
intentions of those who seek to use
it in the public service is burying
itself under a heap of humbug. I
don’t say this for easy sensational-
ism. I say it with a sense of great
regret.”

After the speech, which drew an
immediate rebuttal from Willard
Egolf, special counsel for the NAB,
FCC Commissioner Paul Walker
rose to say, “All my life I've loved
controversy and all my life I've
loved free speech. There isn’t any-
thing that inspires me more than
such as I have heard here tonight.

Support From Walker

“Mr. Oboler, you’ve said in a few
minutes what the FCC hasn’t been
able to say in its 139 page report.
I know my dear friend Egolf will
not take offense, because we haven’t
said anything in the report that
wasn’t for the good of the indus-
try.

“It’s the business of the FCC to
see that stations operate in the pub-
lic interest. The only way of oper-
ating in the public interest is to
give worthwhile programs. Second,
to give both sides of controversial
questions an impartial hearing on
the air, and third, not to overload
programs with commercials. Be-
cause the broadcasting industry is
crucifying itself when it does.”

Prefacing his speech by saying
that a recent conversation with one
of the scientists on the atomic bomb
project had convinced him that the
entire aspect of civilization and
the world had changed, Mr. Oboler
went on to say: “For a number of
years I have worked in and hoped
for the medium. Tonight I believe
I have the right to speak . . .

“Humbug fills our free American
air. From early morning until the
last spot announcement preceding
the goodnight rendition of ‘The
Star-Spangled Banner,” an amaz-
ing assortment of evasions, half-
truths and untruths activate the
kilocycles. Radio actresses whose
only acquaintance with hose wash-
ing is an occasional rinsing of that
last pair of nylons in a hotel bed-
room washbowl stand before mi-
crophones and read ‘authentic testi-
monials’ about soap flakes from
happy housewives whose identity
and words exist only in the mind
of a harassed little copywriter in
a back office of Barton, Ruthraff,

Compton and Sample.

“Cigarettes, which differ from
any other cigarette in a standard
pack only in the label on the front,
make violent claims to having
qualities in T-zone, doctors’ accept-
ances, and therapeutic values

ASTOUNDING his Oklahoma U.
audience, Arch Oboler, radio play-
wright, diverged from his proposed
talk on secript writing to give a
scathing denouncement of the way
in which radio is side-stepping its
responsibility to a world ‘“that
needs truth.” Commissioner Walker
said the writer had said “in a few
minutes what the FCC hasn’t been
able to say in its 139 page report.”

worthy of a mixture of opium,
Sister Kenny and that psychiatrist
in the motion picture ‘Spellbound.’

No Aches Unplowed

“Nostrums for every bodily
function are jingled and jangled
to rhythm and rhyme, Not an ache,
from head to big toe is left un-
plowed by the big plow of advertis-
ing humbug.

“You may ask what this has to
do with radio writing. Simply that
some of us can’t write honest radio
under such circumstances.

“T am not attacking American
way of radio. No, I am attacking
untruths. For years banquets, con-
ventions, and conferences have dis-
cussed the responsibility of busi-
ness to the community. But today
that community is a world which
needs truth.

“A war has been fought. Radio
was full of fine sentiments but fine
sentiments are ridiculous in the
light of what goes on our air waves.

“We must clean house. Only
those articles which have special
values should be permitted to ex-
tol those values. Those manufac-
turers, such as the soap and cig-

arette people, should profit from
the general want for those com-
modities, not through outright un-
truths.

“For radio exists by special fran-
chise of the people. There is noth-
ing in the laws which permits busi-
ness to own and regulate radio.”

Mr. Oboler then stressed individ-
ual conscience and responsibility
and concluded with:

“If men fought and died for a
cause, is it too much to expect all
of-us to work for the cause of
one world ?”

As Mr. Oboler concluded, Mr.
Egolf rose from his place at the
speakers’ table and asked permis-
sion of banquet Chairman Judith
Waller, NBC public service direc-
tor, Central Division, to answer
Mr. Oboler briefly.

Mr. Egolf said in part: “Adver-
tising began in 1911 to tell the
truth in advertising. After 25 years
radio has grown up. Whether it
involves telling more truth in ad-
vertising, or more public interest,
we don’t know. As long as there
is anything left in the American
free system of enterprise that also
is left in the American free system
of broadcasting.”

Mr. Egolf apologized for the in-
terruption of the program, but ex-
plained that he felt American
broadcasting must go on record
protesting such serious charges.

Trophy to Oboler

The U. of Oklahoma chapter of
Alpha Epsilon Rho, national radio
honorary fraternity, then presented
Mr. Oboler with the 1946 trophy
for outstanding work as a radio
writer.

Mr. Oboler bowed, and said: “I
am not happy. That is a quote from
my four-year-old son. I am not
happy because of a gentleman I
never saw before who is drawing
his weekly salary from NAB. If
this gentleman wishes to debate

14 ABC Aftiliates in New England Plan
Meeting to Consider Regional Network

POSSIBILITY that 14 New Eng-
land affiliated stations of ABC may
establish themselves as a regional
network to carry at least two daily
shows was reported in New York
last week.

Although it was proposed to or-
ganize ABC stations into a regional
network only for the two shows at
the outset, it was thought the ar-
rangement might lead to an or-
ganization not unlike the New Eng-
land Regional Network, currently
composed of NBC affiliates.

A meeting of representatives of
the 14 ABC New England stations
is scheduled March 21 at Boston’s
Copley Plaza Hotel, and it was un-
derstood that the organization of
a regional network would be the
major subject of discussion.

Craig Lawrence, vice president

BROADCASTING o Telecasting

of Cowles Broadcasting Co. and
supervisor of WCOP Boston, a
Cowles station affiliated with ABC,
was said to be leading figure in the
movement.

Mr. Lawrence admitted forma-
tion of the network was in the wind
but stated plans were by no-means
definite. “We’re going to work on
the mechanics of it at Boston,” he
said.

Programs considered by the af-
filiates are early-morning ones, be-
lieved to be Housewives Protective
League and Sunrise Salute, partici-
pation shows produced by Fletcher
Wiley Productions, of Los Angeles.
It was understood ABC had en-
couraged its New England affiliates
to form the new organization and
had agreed to try to make network
lines available for broadcasting of
the shows in the early mornings.

Strangers

That’s Arch Oboler in the dark

glasses, who says he doesn’t know

Willard Egolf, speaking. See story
on this page.

the subject for a very large sum
of money before an impartial
audience I would be glad to do so.
All through the war NBC, CBS
and Mutual accomplished a job
possible in no other portion of the
world under no other system of
broadcasting.

“So that there will be no ques-
tion about the point I want to
make, all I was talking about was
simply this: The FCC does not
sanction radio. It permits it to exist
under rules and regulations. All I
have stated about the broadcasting
system of today is that it has
gotten money-hungry to a degree
that is far larger than i<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>