THE WORDS “good neighbor'" have real meaning among the good folks
of Midwest America. They mean picking corn all day on someone else’s

farm . . . baling hay, harvesting oats, marketing a crop, all for a nearby friend.

We know about these things at WLS because folks write to ask us to thank their
friends. For more than a decade, Art Page (Dinnerbell) has been reading these

appreciation letters from grateful folks—letters like this:

“. .. would like to tell you about my neighbors. During the illness

and death of my husband, the neighbors did the harvesting of the oats,

cut and baled and stored the alfalfa hay. At corn-husking, they

came and helped my son husk 50 acres of corn, and shelled and delivered

it to market. There was no charge for these deeds.”

Here is a good neighbor policy anchored in the hearts of men and
women. WLS is glad for the opportunity we have to lend the encouragement
and recognition that help strengthen this vital part of midwest life

. this lving good neighbor policy.

22 years of broadcasting SERVICE
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50,000 watts, 890 KC, American Affiliate. Represented by JOHN BLAIR & COMPANY. Affiliated in Management with
KOY, Phoenix, and the ARIZONA NETWORK — KOY, Phoenix KTUC, Tucson KSUN, Bisbee-Lowell-Douglas




will step up power to

5000 WATTS

FCC has just approved WCOP’s construction
permit!

Construction is getting under way immediately on
a new 5000-watt transmitter at Lexington,
Massachusetts,

This means your message on network or local
programs over WCOP will be carried with perfect
clearness into every corner of the great
Metropolitan Boston area.

New and spacious studios and offices in Boston
...new listener-lures . .. alert promotion... GGG @000
new and wide-awake merchandising activities. ..
new programs — and now, new power — these are
the milestones of WCOP's swift journey

to New England radio leadership.
Ride WCOP's new signal into the third richest
market in the United States. The few choice
availabilities are going fast. £ _ 2
Write, phone or wire WCOP Boston, or any ' ' i3 23
Katz office for details. : :
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STOVE-
BUILDING

brings dollars
to the NASHVILLE area! - |

Building stoves, heaters and other sheet metal goods adds millions of dollars to

the value of industrial products made in the NASHVILLE area . . . Stove-building is
only one of the many long-established industries whose hundreds of workers are
a part of the more than one million people living in the NASHVILLE trade area. . . .
Your quality products can share in the more than 350 million dollars spent yearly
in the retail stores of this area—with a sales message broadcast economically over

WSIX.

WSIX gives you all three:

Market, Coverage, Economy

5,000 WATTS
. 980 KILOCYCLES

Represented Nationally by

— THE KATZ AGENCY, INC.
H ;I i nnun |
{2 2 AT AMERICAN and MUTUAL

Pi.’lblished every Monday, 53rd issue (Year Book Number) published in February by BROADCASTING PUBLICATIONS, INC., 870 National Press Building, Washington 4, D. C.
Entered as second class matter March 14. 1933, at Post Office at Washington, D. C., under act of March 3, 1879.



TING.. at deadline

E——
rClosed Circuit

Ab$OCIATED PRESS changing network
conn acts from sliding-scale basis to permanent
flat| rate. CBS already has signed new flat-fee
pact. Negotiations on between MBS-AP. In
past AP charged networks different amounts
for news used on commercial and sustaining
shows. New rate makes service available for use
as nets see fit, either sustaining or commercial.

WAYNE COY, vice president and general man-
ager of WINX Washington, and former as-
sistant to President Roosevelt, could have
become assistant secretary general of UNO,
second in command to Trygve Lie. Secretary
Byrnes urged him to take job. Mr. Lie wanted
h1m|, too. But Mr. Coy turned it down. Reason:

He [likes his present job.

INCIDENTALLY, there’s more than rumor to
idea that ex-FCC Chairman Porter, now OPA
administrator, may be named Undersecretary
of Navy ﬁlllng vacancy which Ed Pauley
couldn't make. If that happens, he would be
directly in line for Secretary, since Secretary
Forpestal plans to quit by this summer. Don’t
count out Democratic National committee
chairmanship either, now that Bob Hannegan
may have to choose between that and Post-
master Generalship.

THAT announcement on new Democratic Na-
tloqal Committee radio director for upcoming

01essional campaign may not come as soon
as expected It still looks like Bryson Rash,
director of special features of WMAL-ABC,
Washington, but there are details to be ironed
out|which may take additional fortnight or so.

MAX WYLIE, formerly CBS script chief and
now program manager of Young and Rubicam

(Continued on page 110)

SUPREME COURT APPEAL

PLANNED IN TAX RULING

APPEAL to U. S. Supreme Court planned
by four New Mexico stations from denial by
U. |S. District Court for District of New
Mexico of stations’ plea to enjoin collection of
2%| State sales tax, NAB indicated Friday.
Court held it had no jurisdiction to issue in-
junction against collection of tax and penal-
ties, claiming stations have adequate remedy
in State courts.

Federal court heard case Feb. 18. Plaintiffs
arel KWEW Hobbs; KGFL Roswell; KTNM
Tuci‘umcari; KFUN Las Vegas. They have
been assessed total of nearly $11,000 in back
taxes and penalties.

Three New Mexico stations—KGGM Albu-
querque, KOB Albuquerque, KVSF Santa Fe
—agsked similar injunction at Feb. 25 hearing
before State tribunal, New Mexico District
Coyrt. Decision has not been handed down.
Federal court’s ruling, though denying its juris-
diction, pointed out that tax is privilege tax
and conceded that broadcasting is part inter-
state commerce,

Pagt 4 o March 25, 1946

u,: comin g

March 26: Radio News Clinic, Texas stations,
Hotel Rice, Houston.

March 27: Radio News Clinic, Texas stations,
Hotel Worth, Ft. Worth.

March 28: Radio News Clinic, Texas stations,
St. Anthony Hotel, San Antonio.

April 1: Canadian Assn. of Broadcasters
Board, CAB Haqtrs., Toronto.

April 2: FM application hearings
Comr. Jett, Boston.

April 8: Industry Music Committee and AFM
Negotiating Committee, AFM Hqtrs., 570
Lexington Ave., New York.

(FCC Hearings, page 104.)
(NAB District Meetings,

Bulletins

WHITE HOUSE announced Friday night that
“Crossroads’ atom bomb test, planned for May
in Marshall Islands, postponed indefinitely,
probably five or six weeks. Charles G. Ross,
Presidential secretary, told newsmen at special
conference several Congressmen wanted to
witness test, said international complications
not a factor (earlier story page 34).

before

page 54.)

FOUR more withdrawals from television an-
nounced Friday afternoon by FCC, bringing
total dismissals to 19. Newest withdrawals are
Unity Corp., Erie, Pa.; WKY Radiophone Co.,
Oklahoma City; Hearst Radio Inc., Milwaukee
(WISN) ; KLZ Broadcasting Co., Denver, (See
story page 18.)

PRESIDENT Truman April 12 to make address
at ceremonies dedicating Hyde Park home of
Franklin D. Roosevelt as national historic site,
to be carried live on ABC and NBC 2:30-3
p.m., MBS to record ceremonies for that eve-
ning, 8:30-9 p.m. for benefit of ex-servicemen
unable to hear afternoon broadcast. In cere-
monies will be presentation of estate by Mrs.
Franklin D. Roosevelt and acceptance by Secre-
tary of the Interior Julius I. Krug.

Business Briefly

RADIO CONSIDERED @ Constance Bennett
Cosmetics Co., New York, will promote nation-
ally new beauty bar compact and lipstick by
contest for girl with most luscious lips, winner
to have part in Miss Bennett’s next film pre
duction. Radio considered to exploit contest
throughout country. Agency, Rodgers & Brown,
New York.

BREWERY DROPS ® John F. Trommer Inc,,
Brooklyn, New York, due to reduced quotas
of grain, discontinues radio in following
markets: Sports program on WBZ-WBZA,
spot campaign on WAAT, spot on WELI, mys-
tery show on WTIC, and Daytime Answer Man
on WOR. Agency, Federal Adv. Agency, New
York.

LEVER RENEWALS ® Lever Bros., Cam-
bridge Mass. (Rinso, Spry), March 30 renews
for 52 weeks Big Sister and Aunt Jenny, (koth
CBS Monday-Friday. Agency, Ruthrauff &
Ryan, New York.

FCC DENIES PRESS WIRELESS

DOMESTIC SERVICE PLAN
APPLICATION by Press Wireless to furnish
“Addressed Program Transcription Service”
from UNOQO Security Council at Hunter College,
New York, to domestic stations denied late
Friday by FCC.

Commission informed PW it wished to en-
courage development of services permitting
wider dissemination of public interest pro-
grams to stations economically unable to re-
ceive such programs by wire lines. It was
unable, however, to determine whether pro-
posed service “would be rendered under ac-
ceptable standards of quality and the effecy
such service might have upon the use of fre-
quencies in the congested portion of the spec-
trum from 4 to 20 me.”

FCC said experiment to test quality and
feasability of service should not be initiated
on commercial basis.

PW had advised Commission that approva
of application “would assist many radio sta-
tions in carrying out obligations of station
licensees which Commission, in its recent pro-
gram report, found they were not doing.” It
stated proposed service would complement and
not duplicate network services, would cost
broadcasters $40 for first 10 minutes and $4
a minute thereafter. More than 100 stations
advised PW they were interested.

Gov. Dempsey Demands KOB Revocation

REVOCATION of license of KOB Albuquer-
que demanded by New Mexico Gov. John J.
Dempsey in petition filed Friday with FCC by
son, William J. Dempsey, Washington attorney,
in first action of kind in Commission annals.

Petition alleges T. M. Pepperday, KOB
owner, publisher of Albuquerque Journal, “has
authorized weekly programs containing false,
defamatory and scurrilous allegations and
charges” against Gov. Dempsey, Assistant At-
torney General Harry Bigbie, and Director
Harry Shuart, New Mexico Revenue Dept.,

Liquor Division. KOB commentaries of Larry
Bynon, editor, New Mexico State Record, Santa
Fe, “weekly Republican newspaper,” violate
Communications Act and Commission prin-
ciples, petition alleges.

Gov. Dempsey asks FCC to require KOB to
submit Bynon scripts of specified dates in
January, February, March; institute “appro-
priate proceedings’ to terminate Mr. Pepper-
day’s status as licensee; hold public hearings
in New Mexico and permit petitioner to par-
ticipate.

BROADCASTING o Telecasting



Ko M A gratefully

acknowledges the recognition it has

been given in receiving the .

- GEORGE FOSTER PEABODY
RADIO AWARD

For Outstanding Public Service by a
Local Radio Station During 1945.

OUR deep pride in being chosen for this significant

honor ts matched only by the glow of satisfaction
which comes from knowing that our award-winning series
of “SAVE-A-LIFE” programs served the public interest so
well in 1945. On behalf of the entire staff at KOMA, we
sincerely thank the Awards Committee for this recognition.
We shall endeavor to merit this coveted citation by re-
doubling our efforts to serve even better the listening
public.

KENYON BROWN, General Manager

OKLAHOMA CITY’S CBS STATION

National Representative: FREE & PETERS, Inc.
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EDITORIAL
ROBERT K. RICHARDS, Editorial Director
Art King, Managing Editor; J. Frank Beatty,

. . o . 1 . Bill Bailey, Associate Editors; Fred Fitzgerald,
The Pacific Northwest, with 40% of the nation’s potential waterpower, st b the Mamagine Bditor, STAFF: Jack Levy,

Rufus Crater, Lawrence Christopher, Mary

. is already famous for its abundant, low cost electric power. The damming Zurhorst, Adele Porter, Margaret Elliott, Eleanor
| Brumbaugh, Laura Weber.
, of its extensive river system also brings other benefits. Over a half million BUSINESS

f I f .I I d d o e o d h .”. MAURY LONG, Business Manager
acres of extremely fertile land are under irrigation, and another million Bob Breslaw, Adv. Production Manager: Harry
. . . . . . Stevens, Eleanor Schadi, Cleo Kathas.

acres will soon be watered by the Columbia Basin Project. Navigation AUDITING: B. T. Taishoff, Irving C. Miller, Mil-

dred Racoosin.

is now practicable far up the Columbia River. The prosperity of this region CIRCULATION AND READERS’ SERVICE
o o q g o _q . BERNARD PLATT, Director
will continue to increase as the full advantages of its power and irrigation Frank Bannister, Dorothy Young, David Acker-
. . Tl . man, Leslie Helm, Pauline Arnold.
and its excellent transportation facilities are more fully realized. PROMOTION: Winfield Levi.
: mm o= AR e NEW YORK BUREAU
KIRO is the only 50,000 watt station in this rich market...it brings 250 Park Ave. PLaza 5-8355
. EDITORIAL: Bruce Robertson, New York Editor;
Columbia Programs to Seattle, Tacoma, and the prosperous surround- Edwin H, James, Asst. New York Editor; Florence
. . Small, Dorothy Macarow, Patricia Foley,
ing country of the Pacific Northwest. ADVERTISING: S. J. Paul, New York Adver-

tising Manager; Martin Davidson.

CHICAGO BUREAU
360 N. Michigan Ave. CENtral 4115

THE PACIFIC NORTHWEST’S Fred W. Sample, Manager; Jean Eldridge.
MOST POWERFUL STATION HOLEYWO OB TBUREAL
LE

6000 Sunset Boulevard, HEmpstead 18181
David Glickman, Manager; Ralph Tuchman,
So,ooo WGI'I'S Marjorie Barmettler.
SEATT 7"0 kc TORONTO BUREAU
TACOMA 417 Harbour Commission Bldg. ELgin 0775
c B s James Montagnes, Manager.

BROADCASTING Magazine was founded in 1931 by

% 7 P S q Broadcasti'i‘ll,cl,r Publica}t/.lions Inc., gsiﬁg titflelz1 EROAD—
ﬁz‘e@d’é? maa” CASTING—The News Magazine of the Fift state.
; ' Represented by Broadeast Advertising * was acquired in 1932 and

| SEATTLE, WASH.

FREE Gﬂd PETERS |nc ] Broadcast Reporter in 1933.
4 [ ]

* Reg. U. S. Pat. Office
Copyright 1946 by Broadcasting Publications, Inec.

| SUBSCRIPTION PRICE: $5.00.PER YEAR, 15c: PER" COPY.
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300 Radio Editors again have paid signal
honor to NBC’s advertisers, their programs and the

network itself in Billboard’s annual Radio Poll

FIRST PLACES

14 out of 21 on NBC

NATIONAL BROADCASTING COMPANY
Top network in public service

FrRED ALLEN (Standard Brands)
The program they hate to miss

FiBBER McGEE & MoLLy (Johnson’s Wax)

Program with best commercials

Kenny DELMAR (Standard Brands)
Radio’s newest star

Bos HorEe (Pepsodent)

Favorite comedian

INFORMATION PLEASE (Socony-Vacuum)
Best quiz show

Bine CrosBY (Kraft Cheese)
Favorite male singer (popular)

DinaH SHORE (General Foods)
Favorite feminine singer (popular)

BiLL StERrN (Colgate-Palmolive-Peet)
Favorite sports announcer

H. V. KALTENBORN (Pure Oil)

Most interesting news commentator

Don WiLson (American Tobacco)
Favorite studio announcer

Jonn Cuarces THomas (Westinghouse)
Favorite male singer (classical)

CuesteRrFIELD SuPPER CLUB (Liggett & Myers)
Best 15-minute program

The Arvy Hour
Top 1945 War Program

PROGRAMS WITH “TOP COMMERCIALS"

7 out of 10 on NBC

JOHNSON’S WAX (Fibber McGee & Molly)
PEPSODENT (Bob Hope)

AMERICAN TOBACCO (Jack Benny)
SOCONY-VACUUM (Information Please)
GENERAL FOODS (Burns & Allen)
STANDARD BRANDS (Fred Allen)

BELL TELEPHONE (Tel-phone Hour)

National Broadcasting Gompany

™
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V/ICE PRES. & GEN. MOR.

Public interest runs
high in Lincoln when
Nebraska University is
involved. So KFOR
stays on the job con-
tinuously reporting
University events. Two
regular shows ({early
morning on weekdays
and 4:15 PM three
times weekly) plus
numerous special pro-
grams give a complete
picture of what goes
on at this big Nebraska
institution.

In addition KFOR’s top-
flight staff is frequent-
ly called upon to take
an active part in in-
structing radio classes
at the University.

Yes, KFOR does a great
job of covering Ne-
braska University — a
policy which pays off
in more and steadier
listening in Nebraska’s
second market.

GOROON GRAY MELVIN DRAKNE

|
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Feature of

GLOBAL spotlight and contact
with the great of all nations have
marked the career of Secretary of
State James F. Byrnes. But not
until this month did he realize an
apparent suppressed desire—a
¢hance to be a radio announcer.

The chance came when the Sec-
retary visited Spartanburg, S. C.,
his first trip home since assuming
the Cabinet post last July.

On hand with a wire recorder
when the Secretary arrived was
Sterling Wright, news and special
events director of WSPA. Instead
of putting on his best diplomatic
manner for the mike, Secretary
Byrnes chatted about the things
that were on his mind as he re-
turned to his favorite haunts.

Thoroughly relaxed as he voiced
his reactions, Judge Byrnes, as
thousands know him, noted the
approach of a bunch of boys, who
had been playing ball on a nearby
lot. The youngsters gathered
around to watch.

With a ready-made audience at

the Week

Wright Interviewing Byrnes

hand, Secretary Byrnes took the
mike and acted as m. c. for a five-
minute broadcast. He interviewed
the youngsters, asking their names
and details of their diamond as-
signments.

The kids liked it, too, and unan-
imously elected him a member of
their team.

Sellers of Sales

ACK in 1935 when Hitler
B broke the Versailles Treaty

to light the fuse that start-

ed World War II, one of the
more exciting phases of American
life was the paddle-ball craze,.

Paddle-balling was the lazy man’s
ping-pong: The ball came back to
you, it was a one-man game, and
the player always won. What Pyle
had been to bunion derbies and
Kearns to boxing, a
young Trenton New
Jerseyite became to
the paddle-ball in-
dustry. From Cana-
da to Cuba, affable,
coal - eyed Harold
Kaye engineered
contests, wangled
page-one space for
copy and pictures
and generally made
life miserable for his
chief competitor, the
yo-yo industry. In a
figurative sense,
Harold Kaye has
been batting the ball
around ever since as
an idea man of radio
and in his present
capacity as radio director of Olian
Advertising Agency’s Chicago of-
fice.

The youthful (34) agency execu-
tive broke into radio in 1938, ex-
perienced as newspaper reporter,
press agent and promoter. Forced
to abandon his studies in political
science at Johns Hopkins U. in
1832 by reason of the depression,
he got a job on the Baltimore Sun,
first as a freelance contributor and
then on the payroll as general as-
signment reporter and substitute
movie critie.

As drama purveyor Mr. Kaye

HAROLD

succeeded in augmenting his in-
come by representing a chain of
movie houses as press agent. This
led indirectly into radio’s back door,
since Baltimore stations gladly ac-
cepted his offer to broadcast the
music played by orchestras fea-
tured as added attractions on the
movie bill.

As the depression grew, his press-
agent’s income shrank inversely
and in 1935 he aban-
doned the career. A
manufacturer of the
“paddle-ball” wanted
someone to exploit
the possibilities and
Harold took the job.
When the craze had
reached its zenith he
married Miriam
Geare, enjoyed a
honeymoon in Ha-
vana while introduc-
ing the sport to the
anti-yo-yo element of
Cuba, and journeyed
to Canada where he
stayed until 1938,
when he accepted a
position with the
Baltimore advertis-
ing agency, Azreal Advertising Co.

Because he had become increas-
ingly enthusiastic about radio, he
resigned to become WITH Balti-
more’s first program director, but
stayed only a few months before
Joseph Katz offered him the job he
had been dreaming about—radio
director of the agency’s Baltimore
office. It was there that he was in-
strumental in introducing what is
now a radio standby—the one-min-
ute ‘“‘plot spot.” So effective were
these radical departures that two

(Continued on page 80)

your

advertising
dollars are

PROFITABLY

spent on...

LLocated in one of the fastest

growing cities in the cast. Covers
prosperous Delaware, Southern
New Jersey, parts of Pennsyl-

vania, Maryvland and Virginia.

5000 WATTS

Day and Night

NBC

Basic Network

Represented by

BROADCASTING
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INTERNATIONAL NEWS




AFFILIATED WITH FREQUENCY MODULATION STATION WHNF,

METRO * GOLDWYN * MAYER PICTURES AND LOEW'S THEATRES
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ONE always stands out

... and in Philadelphia it’s WFIL

Nature’s phenomena are most wondet-
ful to behold; Spring’s first warm days
bring out the buds, and the gals bring
out their hats. Hats designed to reflect
an individualistic touch. However,
among the thousands of the out-of-this-

world creations, one will stand out.

Among broadcasters too, one will al-

ways stand out. In Philadelphia it’s
WFIL. Why? Because WFIL packs a
powerful promotion and merchandis-
ing campaign behind its program sched-
ule. Listeners have long recognized the
merit of WFIL's network and local
shows. Now advertisers are learning

that the surest way to capture the Phila-

delphia market is to buy WFIL.

BROADCASTING e Telecasting

AFFILIATE OF AMERICAN BROADCASTING COMPANY :*

SERVI[ERepresenfed Nationally
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NBC’s pledge, made 20 years ago, for broadcasting in

the service of all listeners . . . means broadcasting not only
programs which entertain the great majority of America’s
listening millions . . . but programs which serve practical needs

and varied tastes of specialized listening groups.

s THE BILLBOARD’S recent poll shows, the range of NBC’s program balance

1s wide—wide enough for America’s leading radio editors.

. . . to single out its Special Service programs

as making NBC “TOP NETWORK IN PUBLIC SERVICE”

.. . to honor its advertisers’ programs—

a total of 7 out of 10 choices for commercials

marked by good taste and effectiveness—as “TOP COMMERCIALS”

. . . to select programs on NBC—totaling

14 out of 2] program categories—as “RADIO’S BEST”

Further, through the detailed classification in its poll,
results of THE BILLBOARD'S survey emphasize that for
Special Service . . . best commercials . . . top programs—

NBC’s broadcasting is in a class alone—a class that keeps it . . .

AMERICA’S NO. | NETWORK

A Service of Radio
Corporation of America



“If I was in your shoes and wanted a good time in

the evening at low cost, I'd . . .

[isten to ABC'”

AGOOD MANY leading advertisers
are listening to the facts about
ABC’s evening programs with their
ears wide open—because they have
discovered that ABC offers a greater
value today than any other major
network. Compare rates! You’ll find
that one network costs 43.7% more
per evening half-hour than ABC;
another costs 28.7% more.

All this despite the fact that ABC’s
fast-growing line-up of top-flight
evening shows is getting more and
more families to listen and keep lis-
tening to ABC for their news and
entertainment. The Boston Sympho-
ny, Walter Winchell, Paul Whiteman,
Lone Ranger, The Theatre Guild on
the Air, the Quiz Kids, the Alan
Young Show, Famous Jury Trials,
Gangbusters—those are but a few of
the shows that are helping to build
a bigger evening audience for ABC.

Today ABC has a potential eve-
ning audience of T'wenty-Two Mil-

lion families from coast to coast—
and this figure is climbing steadily
as station facilities continue to be
expanded and improved. ABC’s 198
stations blanket practically every
major market in the U. S.—an area
which accounts for a lion’s share of
the nation’s business.

It’s because they can reach a rich,
nationwide audience at lower cost
and during good time periods that
so many leading advertisers are de-
ciding that ABC is their best buy in
radio today. They know, too, that a
good ABC time period bought now
can mean a mighty valuable fran-
chise for years to come. If you are
looking for good radio time, have

an ABC representative tell you the -

whole story soon.

7 REASONS
why more leading advertisers
sit up and listen to ABC

1. ECONOMICAL RATES—Network X costs
43.7% more than ABC per evening half-
hour. Network Y costs 28.7% more.

2. REACHES 22,000,000 FAMILIES, locatedin
practically every major marketin the U.S.

3. EXPERT PROGRAM SERVICE available if
and when you want it.

4. EFFECTIVE AUDIENCE PROMOTION thatis
making more and more people listen to
ABC.

5. GOOD WILL— a nation-wide reputation
for public service features that present
all sides of vital issues.

6. 198 STATIONS — eager to cooperate In
making every program a success in every
way.

7. PRACTICAL TELEVISION—program-build-
ing on an economical basis.

A merican Broadcasting Company

A NETWORK OF 198 RADIO STATIONS SERVING AMERICA



OFTEN GETS A BIG

@ Far be it from us to invite quite the load that our feminine feathered EXCLUSIVE REPRESENTATIVES:
, ALBUQUERQUE KOB
friend is toting, above—but knowing your problems as we do here at BALTIMORE WCBM
' BROWNSVILLE KVAL
3 i ore work and responsibility than BUFFALO WGR-WKBW
F&P, we seriously want and expect more w a p y S BT wese
- 1 CINCINNATI WwCKY
most representatives would willingly undertake. COLUMBIA, S. C: wis
CORPUS CHRISTI KRIS
DAVENPORT woc
How can we help you? What facts, figures, head-work or foot-work DES MOINES WHO
DULUTH KDAL
; i ? ighteen good men have more FARGO WDAY
can we supply to lighten your load? Our eighteen good m S TSion eyl
. N : INDIANAPOLIS WISH
years of experience, more know-how, more facilities for service than KANSAS CITY Kiiee
. _ ) _ LOUISVILLE WAVE
you’ll ever discover until you test us. Give us a ring, now, and see. MINNEAPOLIS-ST. PAUL . WTCN
OKLAHOMA CITY KOMA
PEORIA-TUSCOLA WMBD-WDZ
PORTLAND KOIN
3 RALEIGH WPTF
3 ROANOKE wDBJ
7 RN ST.LOUIS KsD
2\ INC SEATTLE KIRO
: ®
\~ N 9 SHENANDOAH KMA
4 . . ° ° SYRACUSE WFBL
ARN Pioneer Radio Station Representatives TULSA KTUL
. and WRIGHT-SONOVOX, Inc.
Since May, 1932

A LITTLE EXTRA EFFORT

RESULT?

CHICAGO: 180 N. Michigan NEW YORK: 444 Madison Ave. DETROIT: 645 Griswold St. SAN FRANCISCO: 58 Suzter HOLLYWOOD: 6331 Hollywood ATLANTA: 322 PalmerBldg%.
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Hyde Named to FCC; Porter Post Open

General Counsel’s
Post May Go to
QOutsider

By SOL TAISHOFF

IN THE WAKE of President Tru-
man’s nomination of General Coun-
sel Rosel H. Hyde to fill the Re-
publican vacancy on the FCC,
speculation * developed anew in
Washington last week as to the
administration’s plans for the FCC
chairmanship, vacated last month
ostensibly on an interim basis by
Paul A. Porter.

Even before Mr. Hyde’s name
went to the Senate last Thursday,
*here was avid activity in Demo-
cratic circles to urge the President
to appoint a successor to Mr. Port-
er, who had been drafted for the
vexatious task of trouble-shooting
OPA as its Administrator.

This developed in the face of
repeated statements on the Presi-
dent’s behalf that he did not in-
tend to fill the vacancy immedi-
ately. The President said at his
news conference Thursday that
Mr. Denny would remain as acting
chairman. Both Messrs. Denny and
Hyde called on the President mid-
day Thursday for a 10-minute
visit to pay their respects.

Three Names Mentioned

First there crept into the gossip
columns the report that Mr. Tru-
man was considering appointment
of Nathan David, formerly assis-
tant general counsel of the FCC
under the chairmanship of James
Lawrence Fly, as the Porter sue-
cessor. Then came the report that
Senator Guffey (D-Pa.) was
espousing the candidacy of John
Morgan Davis, former NAB labor
relations counsel, now practicing
law in Philadelphia. Senator Wheel-
er (D-Mont.) is openly support-
ing J. Burke Clements, chairman
of the Industrial Accident Board
~f Montana, for that Democratic
vacancy.

But the flurry seemed to end
there. Nothing developed officially
to change the White House story
that the Porter vacancy-would not
be filled for the present. Several
Senators who went to the Execu-
tive Offices, it was learned, were
told that, as far as the President
is concerned, there is no Demo-
cratic vacancy, since Mr. Porter
had agreed to take the OPA as-
signment and see it through the
eritical period. The understanding

BROADCASTING o
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Mr. Denny and Mr. Hyde leaving the White House.

was that he then would be free to
resign and would be reappointed
promptly to the FCC.

Whether Mr. Porter will return
to the FCC, accept a higher post
in the Administration, or go into
private business when his OPA
mission is fulfilled was still any-
body’s guess. A $10,000 FCC com-
missionership, however, is quite a
catch, and the politicians will press
the White House for action until
the post is filled.

Hyde Hearing Soon

Mr. Hyde, following his appoint-
ment, merely stated that he was
elated over the President’s expres-
sion of confidence in him, and that
he would give the job his utmost.
He is expected to appear before
the Senate Interstate Commerce
Committee—perhaps this week—on
confirmation hearings. Republican
members, it was expected, would
inquire as to his views and seek to
ascertain particularly whether he
will vote his convictions as a Re-
publican member of the bi-partisan
Commission. Mr. Hyde was named
for the unexpired term of the late
Commissioner Willlam H. Wills,
which runs until June 30, 1951.

More than cursory interest is be-
ing manifested in the selection of
Mr. Hyde’s successor as general
counsel. It isn’t certain at all that

(Continued on page 96)

New ‘United States Network’ Planned

Associated Also Seeking
Revival of Suspended

Operations
UNITED STATES NETWORK
Inc., which will operate as a new
network, has been organized
under the laws of Delaware, with
an authorized capital of 1,000,000
shares at $1.00 each. Bernard B.
Smith, as counsel for the corpora-
tion, states that arrangements have
been concluded with the American
Telephone & Telegraph Co., under
which a high quality schedule “A”
program network service has been
made available to engage in net-
work broadcasting on a nationwide
basis.

New net would extend from the
East Coast to the West Coast, and
from Los Angeles through San
Francisco, to Portland, Seattle and
Spokane. Reversible service has
been provided, so that programs
can originate not only from the
East Coast and Chicago, but also

Telecasting

from Los Angeles and San Fran-
cisco.

In response to inquiries by
BROADCASTING Mr., Smith said he
hoped to get the new project un-
der way by July 1 and that pos-
sibly within a fortnight full de-
tails could be released. None of the
officers or directors of the ABS
project is now identified with the
U. S. project, he responded. Sev-
eral of the principals, it is under-
stood, are prominently identified
in the business world and in radio
and advertising.

Programming Plans

The success of a fifth network,
Mr. Smith stated, depends upon the
skillfulness of its management, the
quality of its live programming,
the nature of the facilities to be
used in broadcasting, and suffici-
ent financial resources to insure
its competitive position during the
period of growth.

Arrangements have been made
which will assure the network top-

flight management at every level
of network operation. Its program-
ming service will be predicated on
a unique concept that will depart
in some degree from present net-
work practices.

The network intends to provide
radio stations with audience-build-
ing, live, sustaining public service
programs, as well as live programs
to be offered for commercial spon-
sorship to insure that stations sub-
scribing to the service of the net-
work not only can secure a network
contribution to the public service
aspects of radio station operation,
but quality live radio programs
which can be offered for com-
mercial sponsorship, both on a net-
work and a local cooperative basis.

ABS Revival Hope

Meanwhile, William G. Hender-
son, formerly station relations vice
president of Associated Broadcast-
ing System, which recently sus-

(Continued on poage 107)
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Iﬁ. S.Contends Program Control Illegal

Government Petition in

' WOKO Case Says

- Court Erred

CONSIDERATION of program
service by the FCC in renewal
of |licenses is not authorized by
thel Communictions Act, the Gov-
ernment contended in a petition
filed last week in the Supreme
Court for writ of certiorari in the
WOKO Albany license revocation
case.

Flled by J. Howard MecGrath,
Solicitor General, and Rosel H.
Hyde as FCC general counsel, the
petltlon held that the U. S. Dis-
triet Court of Appeals for the Dis-
trict of Columbia erred when it
said that the Commission must
take into consideration past pro-
gram services and the adverse ef-
fect which a denial of renewal
wonld have on licensee’s property
value.

Nothing in the Communications
Act warrants such interpretation,
said the Government petition. “In-
deéd, the provisions of the Act it-
self and the holdings of this Court
and the court below in other cases
insJiolving the licensing provisions
of the Act made it clear that this
interpretation is untenable,” it
stated.

Dept. of Justice Questions

The Dept. of Justice, on behalf
of the Commission, presented these
questlons (1) Whether the Com-
munications Act empowers the
Fd,C to deny an application for
renewal on the ground of false
sta!‘tements; (2) whether the court
below erred in reversing the Com-

esmns order on the ground

t the- FCC is required to make
ﬁndmgs on other issues even when
the Commission has concluded that
“an applicant’s character is such
that he is not qualified to receive
a renewal of his license, ” and (3)
w ether even if the Commlssmn
is requned to make findings on
other issues, the court below im-
pr‘}perly required it to take into
consideration the effect of a denial
of lan application for renewal of
a }icense upon the value of the
property used in the operation of
the station.

No question as to the Commis-
sion’s authorlty to probe into past
program service was raised ex-
cept in reasons set forth for grant-
ng the writ. Citing the appellate
codrt’ decision [BROADCASTING,
Ja? 28], the Government petition
said

“The consequence of the Court of
Apipeals’ holding is that the Com-
mission, in passing on renewal
apphcatlons, will be required to
con isider other factors such as past

gram  service rendered by an

%hcant and the adverse effect

ich a denial of such renewal
ould have on the value of property
used by the applicant for broad-
casting purposes, and further that
the Commission may refuse to re-
neTv only where considerations re-
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lating to the character of the ap-
plicant ‘are of such moment as to
outweigh all competing considera-
tions.’ But nothing in the Act
warrants this interpretation.”

In its decision the Court of Ap-
peals held: “It is obvious that, in
dealing with an application for the
renewal of a license, the quality
of the applicant’s programs and
the adequacy of the applicant’s
mechanical and scientific broad-
casting facilities are principal
among the elements to be con-
sidered.” The appellate court found,

also, that the Commission had
ignored WOKO’s past public
serviee.

Government Contention

The Government contended, in
its petition for writ of certiorari,
that the Commission may refuse
to deny a license on one issue, such
as failure to disclose stock and
beneficial ownership, without con-
sidering others. It charged that
the appellate court ‘has clearly
overstepped the boundary between
the judicial and the administrative
function, and has substituted its
own judgment for that of the Com-
mission on a matter entrusted to
the discretion of the Commission
by the Communications Act.”

Pointing up the extent to which
the court below allegedly over-
stepped its authority, the Govern-
ment petition said “although the
court itself points out in its opinion
that the Commission made no find-
ings with respect to respondent’s
program service, the court goes
on to make its own findings of fact
on that subject.”” Reference was
made to the appellate court’s cita-
tion of ‘‘reasonably satisfactory
service,” ‘“adequate and satisfac-
tory” service and “the high me-
chanical, scientific and artistic
standards maintained by the sta-
tion.”

In holding that the Commission
should have considered the effect
of denial on property value, the
court below “has, in effect, at-
tempted to create property rights
in a license,” contrary to the Com-
munications Act, the Government
contended.

Appeals Court holding “not only
seriously impairs the licensing
powers of the Commission” but it

is likely to have “an equally restric-

tive effect upon the licensing pow-
ers of other Federal agencies,”
said the petition.

The FCC a year ago denied re-
newal of the WOKO license on the
grounds that Sam Pickard, former
Federal Radio Commissioner and
CBS vice president in charge of
station relations, received a 24%
interest in WOKO in return for
CBS network service, but that the
licensee corporation failed to dis-
close to the Commission that Mr.
Pickard owned the interest.

Household on NBC
HOUSEHOLD FINANCE Corp.,
Chicago, March 30 begins new half-
hour comedy program starring
Stuart Erwin, film comedian, over
full NBC network, Sat. 4-4:30 p. m.
Program is titled Phone Again
Finnegan and will originate from
Hollywood. Account placed by
Shaw-Lavally, Chicago.

Socony May Replace
SOCONY-VACUUM OIL Co,
New York, sponsor of Information
Please, Mon. 9:30-10 p. m. on NBC,
through Compton Adv., New York,
may replace that show for the
summer with Benny Goodman and
Victor Borge on July 1. Both
Compton Adv. and the Dan Golen-
paul office, owner of Information
Please, deny that sponsor is drop-
ping program permanently.

Gillette Airs Derby =

GILLETTE SAFETY RAZ-
OR Co., Boston, May 4
at Churchill Downs will
broadcast 72d running of the
Kentucky Derby, on CBS, the
CBC Dominion Network and
in the Hawaiian Islands,
6-6:30 p. m. (EDT). Com-
pany has sponsored event for
seven years.

Drawn for BROADCASTING by Sid Hix

“He says a low band set’s O.K., he's color blind anyway.”
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P&G Considers
PROCTER & GAMBLE Co., Cin-
cinnati (Drene), sponsor of the
Rudy Vallee Show on NBC, is cur-
rently shopping for another pro-
gram through its agency, Kastor,
Ferrell, Chesley & Clifford, New
York, should they decide not to
renew the Vallee show next sea-

son. Decision is to be made about
April 1.

Recruiting Plans

TO ARRANGE final details for a
15-minute transcribed series on re-
cruiting, Maj. Gen. H. N. Gilbert,
War Dept. director of military
personnel procurement service,
will fly to Hollywood the middle of
this week accompanied by Col. ¥
Mason Wright. Plans call for par-
ticipation by more than 800 sta-
tions with C. P. MacGregor Co.
producing discs.

MacFadden Places

MacFADDEN PUBLICATIONS,
New York (True Story Magazine),
is placing one minute spot an-
nouncements on 175 stations for
four days each month at time of
magazine’s publication. Agency is
Raymond Spector Co., New York.

Noma Spot Series
NOMA ELECTRIC Corp., New
York, has appointed Albert Frank
Guenther Law, New York, to
handle radio advertising for Noma
toys and lights. Spot campaign of
transcribed one-minute musical
announcements varying from one
to six times weekly started on
March 15 for 52 weeks on WJZ
WOR WFIL WENR WLS WTAM
KXOK WXYZ WOL KQV WCOP
KECA.

Cincy Campaign
CINCY PRODUCTS Co., Cincin-
nati (Cincy wallpaper cleaner),
this month began radio spot cam-
paign averaging seven transcribed
spots weekly on the following 16
stations: WBBM WMAQ WLW
WTAM WJR WGL WOOD WFBM
WBIR WROL WINN WTCN
KDKA KUTA KJR KIRO. Con-
tracts for six weeks were placed
by Ralph H. Jones Co., Cincinnati.

Serutan In Market
SERUTAN Co., Jersey City, cur-
rently is planning to use a quar-
ter-hour show, five times weekly,

. on Mutual starting sometime -in

July. Format and time undecided.

" Agency is Roy S. Durstine Inec.,

New York.

¥
Telecasting



AirborneVideo,War Miracle,Unveiled

Vast Industry Use for
Medium Foreseen

By Sarnoft

By MARY ZURHORST

MIRACLE of airborne television,
“eyes’” of the Army and Navy in
innumerable combat operations and
now raising the sights of commer-
cial television to unlimited hori-
zons, was revealed Thursday at
Anacostia Naval Air Base, Wash-
ington.

“ Brig. Gen. David Sarnoff, presi-
dent of RCA, which developed air-
borne television with the Navy and
NBC, called the system “monu-
mental progress in widening tele-
vision’s scope of service.” His
speech was broadcast over WRC,
Washington NBC station, at 3 p.m.

Two Systems Urged

Using the Image Orthicon tube,
modified to withstand the rigors of
flight, three planes flying over
Washington, Baltimore and Annap-
olis beamed their television signals
to the Naval Base.

Two systems were used, “Block”
and “Ring”, pseudonyms tacked on
by the Navy for just-lifted security.

A fast, high-flying JM-1 Marau-
der plane was equipped with Ring
maneuverable transmitting units
mounted in the planes’ nose and
waist and capable of sending high-
quality pictures up to 200 miles.
The Marauder cruised over Balti-
more and Annapolis at 6000 to 7000
feet, then proceeded to a rendez-
vous with other Marauders which
demonstrated formations and air
maneuvers.

Two smaller planes with short-
range light-weight and immovable
Block installations in their noses,
picked up scenes of Washington
and the surrounding country. One
of these was a two-motored RCA
Victor “Flying Laboratory,” the
second a Navy training plane.

Pictures were shown from a bank
of television receivers, arranged in
the Base gymnasium in sets of
two’s, to demonstrate Ring and
Block transmission. Simultaneously

!

Dr. Zworykin with the Imagé Or-
thicon tube.

g

action was described over the PA
system by Commdr. Barney Cape-
hart, a combat pilot and former
Collier’s correspondent.

An unscheduled thrill came when
one of the planes spotted a brush
fire in nearby Virginia,

All members of the Commission
attended, with several staff engi-
neers.

The Block system was used by
both Army and Navy during the
war, according to Rear Adm. H. B.

SCENES PICKED UP BY AIRBORNE
TELEVISION SYSTEM ARE.
TRANSMITTED INSTANTANEQUSLY
IN ANY DIRECTION TO REMOTE
RECEPTION CENTERS

Miller, Director of Public Informa-
tion, USN. The Navy handled pro-
curement, design and production
problems in cooperation with RCA,
he said. He explained that the
longer-range, more mobile Ring sys-
tem was developed late in the war
by Navy and NBC.

Heralding a new era of combat
reconnaissance, Ring can flash bat-
tle action to headquarters up to 200
miles away where decisions can be
made simultaneously with the for-

mation of battle lines. The Block
transmission is useful in advanced
field operations, sending back a pie-
ture from 15 or 20 miles.

Block was used by Special Task
Air Group One during attacks on
Bougainville and Rabaul. It was the
system used also in guided missiles.
A video camera was installed in the
nose of the projectile, which was
guided by an operator in the plane
from which it had been released. In
the system’s first use, two Japanese
ships were sunk off Bougainville.

The airborne video can also be
used for observation of gunfire and
reconnaissance in amphibious land-
ings, as “eyes’” in remote controlled
aircraft and surface craft guidance,
for transmission of maps and
charts between ships and aircraft,
and for many safety measures in
navigation of ships and planes.

Block produces 40 frames a sec-
ond in sequential scanning, with 350
lines on the receiving screen. Its
transmitter has a peak power of
60 w at 264-372 me, with special
transmitting antennas for each of
its 10 workable channels.

Ring wuses interlaced scanning
similar to commercial television but
with the field frequency reduced
from 60 to 40 and the frames from
30 to 20 a second. Consequently, its
production is 567 lines on the re-
ceiving screen rather than the 525
lines of commercial video. The
transmitter produces a peak output
of 1.4 kw at 90 or 102 mc and a
specially built antenna allows uni-

(Continued on page 95)

Radio Fixes

Commission Regulation
Of Programming

Questionable

By ROBERT K. RICHARDS

A SORT OF ATOMIC chain reac-
tion gripped broadcasters last week
as it came home to them that what
the FCC means by “The Public
Service Responsibility of Broadcast
Licensees’ is not a chainbreak be-
tween clear channel studies and al-
locations, but a full blown produc-
tion that has everything but musi-
cal bridges.

In Minneapolis, 300 broadcasters
gathered at the 11th District meet-
ing of the NAB adopted an indig-
nant resolution in which they called
upon the industry to fight the Com-
mission Blue Book (story, page
54).

Station executives, harried and
red-eyed from the annual March 15
tussle with the Collector of Inter-
nal Revenue, began filling out the
program form mailed to them by
the Commission. “Only a few’ had
filed by Friday, the FCC reported.

Commercial managers cast guilty
glances at program charts which
seemed so satisfactory to all but
seven of the nation’s listeners.

Meanwhile on one floor of the

FCC in the Néw Post Office Build-"

ing, Washington, under the direc-
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Wary Eye on

tion of James D. Cunningham, chief
of renewals and revocation section,
feverish preparations were being
made to review the program reports
which were expected by March 29
from 300 licensees who now operate
on temporary permits. Mr. Cun-
ningham recently returned to the
FCC after five years in the Army,
where he attained the rank of
colonel.

No Program Inferest

But one floor, apparently, did not
know what the other floor was doing
—for the legal department, work-
ing in conjunction with the Depart-
ment of Justice, had drawn up an
appeal to the United States Su-
preme Court in which it is stated
that the FCC has no interest in
programs. Indeed, by the evidence
of this appeal (page 16), the FCC
has no RIGHT in the program busi-
ness. This was an appeal against
an adverse ruling by the Circuit
Court of Appeals in the WOKO
Albany case.

Even Washington radio attor-
neys, who have read—and possibly

- have written—some of the most
divertingly unclear compositions
that ever have fallen beneath the
eye of man, were.still puzzling over
the FCC 139-page report ‘of the
FCC 12 days after its release.

Several opinions emerged from

FCC Report

these examinations. Most cogent
among them seemed to be that no
direct action to halt Government
inroads on free broadcasting could
be taken without (1) new legisla-
tion or (2) judicial action defining
patently the limits of the Commu-
nications Act of 1934. The latter
course seemed an unlikely one in
view of the Supreme Court decision
in the network regulations case
which defined the FCC’s scope as
broadly covering the ‘“composition
of that traffic.”

There were some highly placed
voices in the FCC which whispered
confidentially, “Oh, we’re just try-
ing to throw a scare into the boys.”
But most of the “boys” knew, after
emerging from the verbal jungle
of the report, that they were en-
countering the first scare in cap-
tivity that had an inside curve. Cer-
tainly 208 of the licensees were sen-
sitive to this—for that many were
notified Wednesday that they were
being continued on temporary li-
cense (story, page 97).

How the FCC intends to accomp-
lish the gargantuan task of classi-
fying returns -on the several hun-
dred stations on temporary permit
because of program questions was
not clegr,,when the Commission is
faced with its, greatest volume of
technical business in history. The

(Continued on page 107)
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Color and Cost Causing Video Withdrawals

Dismissals Reach

15; Others Will
| Drop Out

. By RUFUS CRATER
ENTHUSIASM of many television
applicants has been cooling, for
two major reasons:

1. The campaign of CBS in be-
half of ultra-high frequency color
video.

2. The cost, as evidenced in FCC
hearings.

The waning enthusiasm is seen
in :itthe mounting number of lower-

band television applications with-
drawn from FCC files. Late last
week this number had grown to 20
withdrawn or definitely earmarked
for withdrawal by their sponsors,
and there were indications that
more would follow,

Cost, Color Factors

Some applicants reported that
color video prospects had not influ-
enced their decisions to withdraw.
Some attributed it as much to cost
as [to color. But a majority told
BROADCASTING that they at least
had been sufficiently convinced by
color demonstrations to question
the advisability of going into low-
frequency black and white until
thqy are sure which is better.

In the meantime, FCC is proceed-
ing with plans to license stations
for operation in the lower band.
Grants have already been proposed
foq four Washington outlets. The
Commission, unofficially conceding
that the argument over black and
white and color is a touchy subject,
is not expected-on its own initiative
to move for allocation of the higher
frequencies for commercial tele-
vision, at least for the present.
Rather, occupied with problems al-
ready on hand, it is expected to take
the position that as yet there is no
reduest for high-band commercial
assignments to be acted upon.

Applications already dismissed,
at request of the applicant, but
without prejudice to the right to
apply again, numbered 15 as of last
Friday, according to FCC records.
In |addition, applicants for at least
five others had disclosed plans to
withdraw, and several other appli-
cants were said to be seriously con-
sidering withdrawal. Commission
has scheduled hearings on 65 appli-
cations. Another 65 applications are
awiaiting initial action.

[ Yankee Withdrawal

While most of the applicants
cited prospects of high-frequency
television as the chief reason for
withdrawing their applications, it
was thought that in some cases this
reason was actually subordinate to
the' cost of carrying television until
an laudience is built up.”

’I:‘he number of withdrawals in-
creased considerably after the
Walshington video hearings, in
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COST AND COLOR are considered
paramount factors in the increas-
ing number of withdrawals of ap-
plications for low-frequency black-
and-white television stations. The
number of withdrawals late last
week was at least 20 already ac-
complished or definitely planned,
and several other applicants were
reported ‘‘seriously considering” a
similar course.

which it was estimated that instal-
lation costs would range upward
from around $300,000. This was
conceded to be a decisive factor for
applicants who have no existing
radio facilities to help pay the cost
until television, whatever its final
form, becomes self-sustaining.
John Shepard 3d, chairman of

the board of Yankee Network, said
Yankee had withdrawn its Provi-
dence application and planned to
withdraw from Boston and Hart-
ford because ‘“we feel that the fu-
ture of television lies in the ultra-
high frequencies with color and
finer definition in black and white.”

Asserting that the regional net-
work plans to apply later for high-
frequency television in all three
cities, he said “It is also our opinion
that where television is not now
operating on the lower channels the
time lag between establishing a
station on these frequencies and on
the higher frequencies will not be
great. Also, in cities where tele-
vision broadcasting has not yet been
established, we do not think we
should encourage the public to buy
receivers which in our opinion un-

der these circumstances would be
obsolete in two years’ time.”

WGAR Cleveland and WJR De-
troit, according to President G. A.
Richards, withdrew because they
had been “convinced by the high-
definition color demonstrations of
CBS .. .” and “do not want to par-
ticipate in a system for only one or
two years or even less, which will
be rendered obsolete at the end of
that time, when by working a little
harder and perhaps waiting a little
longer we can offer the public some-
thing that they can count on for &i1
time.”

WJR plans to apply for an ex-
perimental grant in the 480-496 mec
region as soon as equipment can be
obtained. R. Morris Pierce, vice
president in charge of engineering

(Continued on page 100)

Rural Homes Have 4-Station Choice

Adequacy of Service
In Secondary Areas
Surveyed by FCC

By JACK LEVY

THE AVERAGE radio home in the
nation’s secondary service areas,
populated largely by farmers, has
a choice of about four stations to
listen to, day or night. However,
the median number of stations he
can hear ‘without trouble” is
slightly more than two.

This is the most general finding
from the first phase of a survey
on the adequacy of radio service
in outlying sections of the country,
results of which are now being tab-
ulated by the Census Bureau for
the FCC. Containing a wealth of
data on stations heard in the sec-
ondary areas, the survey when com-
pleted, will be the most compre-
hensive ever undertaken on radio
coverage of rural America.

Clear Channel Data

The survey was conducted to pro-
vide information for the clear chan-
nel hearings, which resume April
15. By that time, all the results
should be available. These will com-
prise (1) findings obtained from a
personal interview survey last
summer in 85 sample areas in which
nearly 8,000 households were cov-
ered; and (2) a mail survey in
which 93,000 householders replied.

Tabulations from both personal
interviews and mail questionnaires
are projected to cover nearly 2,000,-
000 radio households in all second-
ary service areas of the country
and some marginal primary serv-
ice areas. It is understood the re-
sults from the interviews will
closely approximate the findings
of a complete enumeration.

Along with the survey of radio
attitudes of rural listeners conduct-
ed by Department of Agriculture
for the Commission [BROADCAST-
ING, Dec. 10], the present survey

completes the assignment of Com-
mittee 4, headed by Dallas M.
Smythe, FCC chief economist,
charged with supplying non-tech-
nical data for the clear channel
hearings. Final reports’ of three
engineering committees are also to
be presented.

Results of the interview phase
of the survey showed:

1. The number of stations heard
in the various secondary areas of
the country range from one to ten.
The median number heard both
day and night is 3.8.

2. Reception is available from
only one station to 6% of the house-
holders in the secondary areas. Two
stations are heard by 159 of the
householders, three by 22%, four
by 24%, five by 15%, six by 8%,
seven by 5%. Differences in percent-
ages for nightime listening are
negligible.

3. The median number of sta-
tions heard during the day “with
trouble” is 1.3 and during the night
“with trouble’” 1.1. The median
heard during the day ‘“without
trouble” is 2.2 and during the night

“without trouble” 2.3.

4. The median number of Class
I-A stations heard by householders
in secondary areas is 0.8 during
the day and 1.1 at night.

5. No Class I-A stations are
heard during the day by 39% of
the households. None is heard
at night by 26%. One Class I-A
station is heard by 39% during the
day and by 38% during the night.
Two are heard by 15% during the
day and by 239% at night.

6. The median number of Class
I-A stations heard “without trou-
ble” is 0.4 during the day and 0.7
at night. The median heard “with
trouble” is 0.4 during the day and
night.

7. Sixty-two per cent of the
households do not report hearine
any Class I-A station ‘“without
trouble” during the day and 43%
do not report hearing any Class
I-A station ‘“without trouble” at
night. One Class I-A station is
heard by 289% of the households
“without trouble” during the day

(Continued on page 91)

on this subject.

Class of station Day
I-A 0.8

I-B 04

1I 0.4
Regional 1.5
Local 0.5

Stations Serving Rural Listeners

WHICH stations best serve the needs of rural listeners ? The survey
on adequacy of radio service in outlying sections of the country,
now being completed by the Census Bureau for the FCC for the
forthcoming clear channel hearings, provides the first official data

Projected to cover nearly 2,000,000 radio households in the nation’s
secondary service areas and some marginal primary areas, the
survey shows the median (midpoint computed from reports of
householders) number of clear channel, regional and local stations,
heard in these areas. The following table shows the median number
of stations of the various classes heard during the day, at night, and
the median heard “without trouble”:

Without Trouble

Night Day Night
1.1 0.4 0.7
0.5 0.3 04
0.4 0.3 0.3
1.2 0.9 0.6
0.4 0.4 0.3

"
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Phobos & Deimos got out of line

Last year the U. S. Naval Observatory in Wash-
ington made a startling discovery.

It seems that Phobos and Deimos, the two known
satellites of Mars, got out of line. They seemed to be
hurtling through space slightly off the track which
Newton’s famed law of gravity says they should be
on. One is getting closer to Mars . . . the other farther

away.

If even the law of gravity can be shaken up some
. then so can the thinking of those time buyers who
say, “You'll never get a list in trouble if you pick the
networks.”
BROADCASTING o Telecasting
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Tom Tinsley, President =  Represented Nationally by Headley-Reed

For instance in Baltimore, the successful indepen-

dent, W-I-T-H, delivers more listeners-per-dollar-spent

than any other station in this big five-station town.

Q. E. D.

, W11 H

and the FM Station W3XMB
Baltimore, Md.
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Engineers Probe Electronic Advance

FM and Television Top
Ohio Conference

Discussions

ENGINEERING problems of the
postwar period, along with pro-
gress in electronic arts during the
war, were laid before the Broad-
castT Engineering Conference which
met| all last week on the campus
of Ohio State U., Columbus, first
meefing since 1942,

Technicians from all branches
of electronics took part in confer-
ence meetings and group sessions.
Spohsors of the conference are
Ohio State U. and U. of Illinois,
with NAB and Institute of Radio
Engineers cooperating.

Important among conference re-
sulté, according to Dr. W. L.
Everitt, head of electrical en-
gineering, U. of Illinois, was the
opportunity to study the way dif-
ferent companies handle FM and
teleyision. Dr. Everitt led a Sat-
urd?.y symposium on FM methods.

Record Attendance

With some 500 delegates present,
largest attendance in history, the
conference opened Monday morn-
ing with an address by A. B. Cham-
berlain, CBS chief engineer, who
said FM, television and radio re-
lay | systems were speeded to a
pace double or triple prewar times.
Lifting of restrictions on VHF FM
offers a challenge to ingenuity and
progressiveness in developing the
new forms of the radio art, he
said.

Charles Singer, assistant chief
engineer of WOR New York, urged

! . 3
engineers to install systematic
checks on all equipment. He re-
minded that a prewar poll showed
radio was off the air only one hour
per year.

Keron C. Morrical, of RCA Vic-
tor,| Indianapolis, described opera-
tion of semicircular walls which
sweep out, proving equal intensity
of sound waves.

Ten companies had exhibits at
the Hotel Chittenden, across the
-street from the Fort Hayes. They
were: Andrew Co., Collins Radio
Co., Federal Telephone & Radio
Corp., Gates Radio Co., General
Eleetric, General Radio Co., RCA,
Radio Engineering Labs., Western
Electric Co., Westinghouse Electric
Cori).

Antenna Discussion

Antenna patterns and the An-
tennalyzer were discussed by Dr.
George H. Brown and Wendell C.
Morrison, of RCA Victor at the
Tuesday meeting. They explained
that the Antennalyzer gives in-
stantly a visible radiation pattern
for any arrangement of towers up
to five and showed it in actual op-
eration.

Magnetic recording techniques
were discussed at a symposium led
by Lynne C. Smeby, Office of the
Chief Signal Officer, War Dept.,
with S. J. Begun, Brush Develop-
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ment Co., H. R. Roys, RCA Victor,
and Howard Chinn, CBS, assisting.
Stromberg-Carlson demonstrated a
wire recorder and Brush displayed
its latest device.

Symposium speakers indicated
much development work must be
done in magnetic recording, im-
plying that though wire leads the
field now there are vast possibili-
ties for the tape principle.

Paper on general acoustical

problems in broadecasting was read
by E. J. Content, WOR New York.

Symposium on VHF

A  Wednesday symposium on
VHF antenna and coupling cir-
cuits was led by George Sinclair,
Ohio State U. Taking part were
M. W. Scheldorf, GE; R. F. Holtz,

RCA; A. G. Kandoian, Federal
Telecommunication Labs.; P. H.
Smith, Bell Labs. Mr. Scheldorf

described GE’s new ‘“doughnut”
antenna, said to be easy to feed.
Mr. Holtz explained RCA’s “super-
turnstile,” with capacity for broad
tuning. Mr. Kandoian told of Fed-
eral’s “square” antenna, also said
to be easy to feed. Mr. Smith
claimed Bell’s “Cloverleaf” is easy
to feed, easy to tune and has a
fine pattern.

Television station symposium
was led by Robert E. Shelby, NBC,
with discussion centering on lay-

out, personnel, equipment checks,
and mobile equipment.

H. O. Peterson, RCA, read a
paper on radio relays for television
and FM, covering laws of radia-
tion, antenna gains at high fre-
quency, internal receiver noise in
repeater stations and relation of
VHF and UHF FM and television
relays in network links. Discussion
indicated UHF has good possibili-
ties in freedom from interference
and low power requirements.

At the Thursday morning ses-
sion Stratovision was discussed by
C. E. Nobles, Westinghouse Elec-
tric Corp.,, and W. K. Ebel, en-
gineering vice president of Glenn
L. Martin Aircraft Co., who have
pioneered this new art. They de-
scribed broadcasts from a plane
transmitter picking up a signal
and relaying it to other planes by
line of sight.

Alphabetical list of those regis-

tered follows:
A
Ackerman, Unlted Bcestg. Co., Cleve-
land; Adams, Ernest L., WHIO Dayton;
Alderhold, Harvey J., WRDW Augusta;
Adler, Ben, ABC, New York; Akerman,

Ben, WGST Atlanta; Alden, E. E,,
WIRE Indianapolis; Alexander, H. G.,
Gates Radio Co., Quincy, Ill.; Allen,

Albert B., WWJ Detroit; Almas, S. L.,
K-L-A Laboratories Inc., Detroit; Amoo,
Lloyd R., Jamestown Becstg. Co., James-
town, N. D.; Anderson, H. V., H. V. An-
derson & Assoc., New Orleans; Ander-
son, J. E., Columbus; Anthony, G. E.,
WELD Columbus; Aram, N. W., Zenith,

(Continued on page 93)

Philco Drops Video Bid,
But FCC Protests Action

SELECTION of the final success-
ful applicants for the four video
channels in Washington still is in
doubt—although Philco Products
Inec., in a letter to the FCC has
asked to withdraw its application.

The Commission earlier had
tentatively granted three of the
focur channels to: NBC, The Even-
ing Star Broadcasting Co. (WMAL)
and Bamberger Broadcasting Co.
(WOR New York). The fourth
channel was left unassigned in the
proposed action. With the applica-
tion of The Capitol Broadcasting
Co. (WWDC) denied, FCC said final
channel was available to either
Philco or Allen B. Du Mont Labs.

In a letter to the Commission
March 20, Philco protested the ac-
tion of the FCC, said it was with-
drawing its application. In taking
action, John Ballantyne, Philco
president, stated his conviction that
there is “ample grounds to contest
the decision.” He said his firm had
decided against this procedure,
however, because “we have no de-
sire to engage in controversy with
other groups who are anxious to
obtain television stations in Wash-
ington.”

A  Commission letter, dated
March 22 and signed by Acting
Chairman Denny, protested Mr.
Ballantyne’s observations and said
the Commission is taking no ac-
tion on the request to withdraw

without prejudice. Mr. Denny wrote
that the action in question was a
proposed one, and not final; that
in the original proposed report, the
FCC had specified that Philco and
Du Mont could bring the matter
to hearing by petition; that Philco,
even now, could seek and obtain
such hearing, by filing exceptions
as against any of the others who
received proposed grants.

“You can be assured,” wrote Mr.
Denny, “that the establishment of
television service will not be de-
layed if Philco elects to proceed
with its application rather than to
withdraw without prejudice.” He
added that the original proposed
finding directed attention to that
portion concerned with ownershiv
of television stations by a network
in Washington. Argument on this
point, he said, is being scheduled
for April 17 and “final decision will
be rendered promptly after the con-
clusion of that oral argument.”

Meanwhile, in New York, Leon-
ard P. Cramer, vice president and
director of the television broadcast-
ing division of Du Mont Labs, had
praised Philco for withdrawing.

“The granting of this commer-
cial license to Du Mont will be of
great value in the proposed na-
tionwide television network en-
abling Du Mont to originate pro-
grams of national interest from the
Nation’s Capital,” he observed.
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Fulton Introduces
Daylight Time Bill'

Heavy Opposition Is Expected
For Measure in House

A BILL to put the nation on day-
light saving time from the last
Sunday in April until the last Sun-
day in October was introduced last
week in the House by Rep. James G.
Fulton (R-Pa.), who said a tempo-
rary return to daylight time would
enable the country to produce more
food for starving peoples abroad.
His bill (HR-5843), however, is ex-
pected to meet heavy opposition.

Rep. Chester H. Gross (R-Pay
opposed the bill, declaring: “I am
thoroughly disgusted with all this
sympathy for the farmers that
comes from the city.” He said
farmers would “lose a lot of valu-
able time” under daylight saving.

Sen. Burton K. Wheeler (D.-

" Mont.), chairman of the Interstate

Commerce Committee, is opposed
to daylight saving time, following
scores of complaints by farm and
school organizations during war-
time that fast time worked undue
hardships on them.

Rep. Fulton contends that day-
light saving time would give vi::t;
tory gardeners an extra hour daily
to produce food. Farmers, however,
argued that they must work by the
sun.

Charles G. Ross, White House
secretary, said last week that
President Truman would not or-
der daylight time for Federal es-
tablishments, although he was in
favor of uniform daylight saving
time throughout the nation. The
President earlier had said he
would approve daylight time if
Congress passed it.

Should the nation remain on
standard time, the eastern sea-
board likely will resort to daylight
time the last Sunday in April, fol-
lowing a long prewar custom. In
such event radio schedules would
be disrupted on virtually every
station in the country, although
there is a move within the broad-
casting profession to keep radio on
a single time.

Truman on All Nets

PRESIDENT Truman’s Jackson
Day dinner address Saturday night
was to be carried by the four major
networks at 10 p.m. EST. A speech
by Secretary of Commerce Wallace
also was scheduled for broadcast,
although those of Democratic Na-
tional Chairman Robert Hannegan
and Mrs. Charles W. Tillett, vice
chairman, were not to be aired.

Launches Ad Campaign

HUGHES-AUTOGRAF BRUSH
Co., New York, plans major con-
sumer advertising campaign for
lucite hair brushes. Advertising
copy—for which radio and tele-
vision will be used—will credit use
of right hair brush for good groom-
ing and hair beauty. Ferry-Hanly
Co., New York, is agency.

Telecasting



in radio time selling means exceed-
ing quotas. Weed’s policy of continuous selling wins the blue rib-
bon for outstanding performance when it comes to delivering
signed contracts. You can rely on Weed and Company’s time-wise

representatives to render consistently topnotch service.

EED AND COMPANY

RADIO. STATION REPRESEN TATIVES

NEW YORK ‘o BOSTON ¢ - CHICAGO ¢ DETROIT e .SAN FRANCISCO ¢ HOLLYWOOD

oy
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Here IS Tremendous Farm Coverage' -

KFNF

“The Friendly Farmer Station™

In One Campaign

Distributed For
A NATIONALLY KNOWN SPONSOR
29,518

Free Booklets

Through 430 Counties

Around Shenandoah, lowa

(94 Counties in lowa, 80 in Nebraska, 87 in Missouri, 75 in Kansas, 50 in Minnesota, 44 in South

Dakota. A total of 430 . . . or . . . more than 75% of ALL the Counties contained in the six

state area.) :
HERE 1S FARM COVERAGE—WHERE IT COUNTS. iT EXPLAINS WHY THIS SPONSOR HAS
CHOSEN KFNF FOR 7 CONSECUTIVE YEARS. WHY SO MANY PEOPLE WHO KNOW KFNF RE-

SULTS FROM PERSONAL EXPERIENCE SAY—INFORMED SPONSORS BUY—

1000 W. _ K F N F |

Shenandoah, lowa

For Availabilities, Wire or Call FRANK STUBBS, SHENANDOAH, IOWA

|
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RECORDINGS OF PROGRAMS by Army Air Forces Band, dedicated to
the State of Missouri, were presented to President Truman by Charter
Heslep, MBS Washington representative. Program was first in new se-
Lies, This Is Your Country, created by WOL Washington and fed to
MBS Left to right: Merle S. Jones, manager, WOL; Capt. George S.

Howard, band director;
Spaatz;

President Tluman Mr. Heslep; Gen. Carl A.
Brig. Gen. B. M. Hovey Jr., commandant of Bolling Field.

RADIO GETS THIRD OF BUDGET

Laverman’s Department Store Spends Big Share
Of Money on Air; Cites Results Obtained

By JOHN BURKE

Advertising Manager, Lauerman’s Store,
Marinette, Wis.

THE MANAGER of a large de-
partment store in a city of approx-
‘mately half a million was asked
recently how much of his total
budget was devoted to radio in
comparison to other media.

“Oh, we’re quite heavy on ra-
dio,” he answered. “It accounts for
8% of our budget.”

When the statement was re-
peated to me I was amazed and
launched an inquiry in several
stores, all doing business in a wide
area, to learn how much of their
advertising dollar went into radio.

The percentage varied, but the
smaller the town, the smaller the
percentage, That might not be
surprising, but when department
stores, who consider their trading
area to include several counties, or
even a large section of a state, are
spending only 8% to 10% of theiz
total budget on the very media
that could best cover a large alea,
there seems to be something wrong'!

The sour fact remains that most
retail advertising executives today
wouldn’t think of matching their
newspaper appropriations with a
radio expenditure. The fault cer-
tainly lies with the folks who have
most to gain by selling radio time:
the station salesman and their
“chiefs.”

WMAM Case History

Proof can be found in the ‘“case
history” presented by WMAM in
Marinette. WMAM found itself a
time buying customer that had far
more experience in radio than
many stores in big city areas.
Lauerman’s store at Marinette has
often been referred to as the
“Largest Small City Store in
America.” Obviously, Dbusiness
from a large area is needed to sup-
port this department store in such
a location. Customers from over
200 miles away are not a novelty
at this store.

" Lauerman’s was one of the earli-
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est radio advertisers in the de-
partment store field, and when
WMAM was opened in 1939, one
of the first contracts signed was
with this store.

It is interesting to know that
Lauerman’s today matches a
rather extensive daily newspaper
advertising budget, in two daily
newspapers, with their radio
budget. Instead of 89 or 10% of
the budget going to radio, 33%
is spent in “airing” advertising. In
Lauerman’s present radio picture,
certain well-marked trends can be
noted. In the first place, the store
has neatly snubbed most of the
favorite department store pro-
grams. There are no “Sally Shop-
pers’” programs, few “Musical
Clock” announcements, no ener-
getic little elves or kiddies’ pro-
grams at Christmas time.

Factual Study Made

Before the radio budget was
stepped up to its present size, a
factual study was made, from past
experience of what type of radio
advertising had been most result-
ful. Certain types of merchandise,
those which fluctuated a great deal
in price, due to day to day market
conditions, or those with hard to
remember prices were eliminated
from radio advertizing.

As an example, the grocery de-
partment has been sold as a service
institution, so was the drug de-
partment. Merchandise with an es-
tablished price, where the store’s
low price policy was quickly appar-
ent, sale prices and big events were
worked hard. Institutional adver-
tising was limited to the store’s
price policy, trading stamps, an-
niversary sales, tie-ins with local
history, with Christmas and sim-
ilar events. At least 75% of the
time bought by the store in the
past year has been on news pro-
grams. The public is accustomed
to retail advertising with their
news. Polo games, basketball
games, high school football games,
all carry Lauerman’s sponsorship.

(Continued on page 67)
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Department of Commerce statistics prove North Carolina
leads the South in salaries and wages. In 1942 nearly 430
mi’lion dollars was paid out for services here. That sum
nearly doubles the average for the nine other Southern
states, and leads the second-ranking Southern state by

more than $92,000,000. North Carolina has the cash
with which to buy what it wants!

IS
NORTH
CAROLINA'’S

With 50,000 Watts, at 680 k.c.—and NBC—Station
WPTF at Raleigh is by long odds the No. 1 radio salesman
in North Caroiina. Let us send you the complete facts and

availabilities. Or just call Free & Peters!

20.000 WATTS — NBC
e RALEIGH. N.C.

Free & Peters, Inc., National Representatives
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Is Television Art Ready for the Public?

Program Material

To Be Needed
For Debut

By CHARLES B. BROWN

President, Colonial Film Productions
Inc.

IS TELEVISION ready for the
public or is it not?

Is| the public ready for televi-
sion?

Tla&ere have been enough ponti-
ficial statements on these issues to
supply script material for the pro-
gramming of a video station from
now until its obsolescence,

Color or Not

Television not only survived the
war, but emerged from it a stur-
dier and more promising art. There
is little question but that televi-
sion has attained its majority and
is qualified to wear long pants.
The | question appears to be: Will
they be black-and-white pants or
multicolored?

What difference does it make if
pants are black and white or many-
hued if they serve the purpose for
which they are designed?

Admittedly it might make a con-
siderable difference to the tailor
who| wanted to sell them and
wished to satiate his esthetic
senses. But his enthusiasm prob-
ably would meet with a cold re-
sponse from the customer who
stood before him garbed only in
shorts seeking not beauty, but
utility.

Perhaps the figure could be car-
ried beyond this. The important
factor is: What about this plethora
of words arguing on the one hand
that television is ready and on the
other that television is not ready?

Weasel words are uttered by
both sides in all too many cases.
Sure the stakes are high, and
heayy investments are endangered.
Certainly profits are due for a sag
for {those who have been carrying
the load and will continue to carry
the | increasingly heavier load as
the industry begins to expand.

There is, however, no earthly
reason why RCA-NBC, General
Electric, CBS, Philco, DuMont,
Balaban & Katz, Don Lee, and
others (in total, all too few)
should continue to carry the ma-
jor  portion of the burden from
here on. Millions have been poured
into| this medium with practically
no return to date; yet all too few
advertising agencies and still fewer
advertisers have given television
a sufficient share of their budget
to help speed the day when they
will| profit greatly from this new
medium.

Experience Needed

Perhaps they have not been ap-
proached properly; perhaps the
industry confusion has held them
off;| whatever the reason, their
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money, their wide experience, their
judgment and their background in
using the other forms of mass-
communication and entertainment
are sorely needed now and must be
joined in fullest cooperative ef-
fort.

It is not enough, just for the
sake of the record, to give the title
of manager, or vice president in
charge of television, to some al-
ready-harassed soul. Television,
as a matter of fact, has now in its
working ranks some of the keenest
minds and ablest hands to be
found in many fields, be it creative
or management. It is a sore point
with these men to witness some
of those who, without benefit of
contribution, have moved in and
have suddenly blossomed out as
spokesmen for so great an indus-
try, so important a medium of
communication.

“Is television really ready?”’—is
a question the writer has heard
from one end of America to an-
other. My answer is, “Yes, by
damn! She is ready.” What do we
really mean by “ready”? Just this:
Despite the generally poor pro-
gram level, television is now suffi-
ciently satisfying to those owning
receivers that not very long ago it
was impossible to purchase one
from an owner in the whole New

York area, even at twice the pur--

chase price of the receiver when
new.
Thorough Research
I have personally given televi-
sion every test I could think up or
devise during the past couple of

years. I have held -continuous
weekly viewing sessions in my
apartment in Philadelphia. To

these programs I invited typical
groups ranging from children to
adults. All classifications of peo-
ple have been present. I carefully
questioned each group and noted
their program preferences. 1
placed a program on NBC’s WNBT
for the past year, and with the
able direction and help of Paul
Alley, manager of Motion Picture
Film, used various types of mo-
tion pictures.

With John Royal’s direction and
the assistance of his highly effi-
cient staff at WNBT, RCA-Victor
presented many programs to spe-
cial groups. Costs on the RCA-
Victor World In Your Home pro-
gram and these special presenta-
tions have ranged from $100 to
several thousand dollars per pro-
gram,

Guests were invited to these pro-
grams—some confirmed skepties,
others who had probably never
thought much about television at
all. Individual businessmen, school
teachers, professional men, all clas-
sifications and types were repre-
sented.

In no individual case did either
those in my home, or those attend-
ing the programs in New York,
ever say they wouldn’t like to own

a television receiver. Every last
one said, “Yes, I would like one
now, today.”

Is television ready? Ready for
whom? The technician or the
scientist? No, they will always be,
and logically so, on the path of the
still newer, the still further im-
proved. Ready for a few rich in-
dividuals who because of their par-
ticular investments prefer the
status quo of present radio and box
office income? No! Television is
not ready for such as these. Capi-
tal has always had in its ranks
those who thought that progress
was an opportunity, an organiza-
tion enjoyed only until its owners
were financially secure themselves.
But these few do not represent
either the great organizations who

.still remain progressive, nor the

WITH current word battles over
black-and-white vs. color television,
the author points to what he calls
the main issue—when will some
kind of television service be given
the public. He is
concerned about
the programming
aspects and sug-
gests that some
active promotion
on behalf of the
new. me dium
should be under-
taken. Mr. Brown
was NBC station
promotion mana-
ger and RCA di-
rector of promotion and advertis-
ing before forming Colonial Film
Productions.

g

Mr. Brown

people who want television now,
today.

Is television ready for the peo-
ple? Yes, television is ready for
the people, and the people want it
—want it because they want to see
and hear their fellowmen at home
and abroad whenever they desire;
want it, because they sense that
it will become one of the great
humanitarian tools by which to
bring peace, harmony and under-
standing into a world which sees
little and knows less about the
other man; want it for the enter-
tainment and instruction it will
bring into their lives; want it be-
cause of the thousands of jobs it
will provide. Yes! They want it,
too, because of the joy and cheer
it will bring now, today, into the
lives of thousands of shut-ins, serv-
icemen and others who yearn for
this vicarious companionship with
the world outside.

Six-Point Program

What, then, can be done; what
must be done with television in
1946, if it is to get its hard earned
chance to serve people who want it
now, today?

As I see it, there are six points
in any suitable project for tele-
vision in 1946. They are:
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1. More attention from top men
in management, particularly in the
direction of policy and action in
selling, promotion, publicity, ad-
vertising and above all, in pro-
gramming.

2. A specific program by which
to improve motion picture film for
television, both as to contrast,
sharpness and brilliance, and the
story material as well.

8. Package studies to determine
changes required to bring out pack*
age values in black and white re-
production.

4. An agency and client program
on programming itself with par-
ticular attention to motion picture
film and for the purpose of build-

ing adequate libraries of non-
dated material.
5. A cooperative, informative,

continuing-report advertising cam-
paign by all those in the industry
—receiver manufacturers, net-
works and other interested organi-
zations who believe that television
is ready, and who intend doing
something about it.

From The Garden

6. A joint Madison Square Gar-
den television show this summer
or fall, when the new receivers
come off the lines. The show
would go on the road just as the
Stensgaard organization handled
the Pullman Show in major cities.
It would tell, yell, sell television
now, today!

Several hundred thousand re-
ceivers, it is reported, will be off
the production lines this year. If
true, where is the programming
coming from? Who will promote
sufficient top quality motion pic-
ture material? Who will have &
quality library of entertainment
and instruction which will carry
them along until additional ma-
terial is available?

Colonial is helping one or two
prepare now, but it will take many
Colonials by other names even to
begin filling the requirements. It
won’t be, “‘come and get it”’; rather
“try and get it.”

The program we have set forth
can be done. Will it all be done?
We think so; in any event, our
money is on the line, our shoulder
to the wheel along with a number
of other entrepreneurs—large and
small-—who have sufficient pres
science and courage to persevere.

Texas Co. to Announce

TEXAS Co., New York, March 30
will present Wagner’s “Die Wal-
kure” as 18th and final Metro-
politan Opera broadcast of the cur-
rent season from ~the Metropoli-
tan Opera House, New York, on
213 ABC stations. During perform-
ance announcement is expected to
be made of the six “listeners’
choice” operas to be broadcast next
season. Agency for Texas Co., ig
Buchanan & Co., New York.
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these walls have ears...

Approximately 2,000,000 people a day

see and read these massive WOR outdoor
signs located at Manhattan's busiest
crossroads. Spectacular promotion? Yes,
we think so. But typical of the way WOR
constantly - and dramatically - seeks out
new ways to lure more and more listeners

to its sponsors' shows.
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Discontinued during the war, but now being prepared again, this great spectacular
monopolizes the roof of WOR's home at 1440 Broadway, in the heart of Times Square. Simply,

but powerfully, it keeps WOR before the eyes of thousands in surrounding skyscrapers;

strikes the eyes of hundreds of air travelers.
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WOR Mutual Theater, on gay,

crowd-crowned 52nd Street



Long into the night WOR's illuminated door placques strike the eyes

of Broadway's theater, movie, opera, homebound throngs

Large windows

facing 41lst Street work

for sponsors, too.

— that power-full station

at 1440 Broadway, in New York

MUTUAL



U. S. Shortwave in Russian Language Soon

State Dept. May
Return All But

Five Stations

By BILL BAILEY

DESPITE objections from Russia,
the U. S. within a short time is
expected to begin shortwave broad-
casts in the Russian language, fol-
lowing announcement by the Brit-
ish Broadcasting Corp. that effec-
tive Sunday (March 24) Britain
was to start Russian-language
programs,

At the same time it was learned
that the State Dept. will announce
its policy with reference to inter-
national shortwave broadcasting
before the 1946 fiscal year ends
June 30. Based on testimony before
the Rules Committee on the Bloom
bill (HR-4982) to authorize the
State Dept.’s international infor-
mation and cultural relations pro-
gram, it was indicated that the
State Dept. will return all but five
or six international shortwave
transmitters to private owners, re-
taining those few exclusively for
Government broadcasts.

Depends on Bloom Bill

Starting date for the U. S. news-
casts in Russian, which will be de-
signed to tell the Russian people
the real story of America. Ao
pends on passage of the Bloom bill.
Stymied in the House Rules Com-
mittee, the bill will be brought
out, it was learned last week, just
as soon as the State Dept. “cleans
house.” One member of the Rules
Committee declared:

“If the American system is to
be sold, it should be sold by loyal
citizens who believe in America and
not by pro-Communists.” At the
same time it was learned that a
Iarge number of former Office of
War Information employes and
some in the Office of Inter-Ameri-
can Affairs (taken over last fall
by the State Dept.) were sympa-
thetic to Communism and forms of
government other than the Ameri-
can free system,

During hearings before the Rules
Committee on the Bloom bill
BROADCASTING, March 187, Rep.
Clarence J. Brown (R-Ohio) as-
serted that hundreds in the OWI
during the war were not citizens
of the U, S. Thev believed in other
forms of government. he said.

Ren. Brown assailed shortwave
broadcasts under OWI during the
war. declaring that thev were used
to belittle members of Congress.
During the hearings it was brought
out that several OWI broadcasts
sarcastically  criticized certain
Senators for their respective stands
on issues, while they praised others.

Cox Inquiry
Rep. E. E. Cox (D-Ga.), former
chairman of the House Select

Committee to Investigate the FCC
and an outspoken anti-Communist,

BROADCASTING =

RUSSIAN-language broadcasts will
begin from U. S. shortwave sta-
tions in near future if Congress
passes Bloom bill to authorize State
Dept.’s international information
program and grants necessary ap-
propriations. BBC began such
broadcasts Sunday despite Russian
objections, although Russia already
is beaming English-language pro-
grams to U. S. and Britain. State
Dept. soon will announce future
shortwave policy for U. S, in which
Government is expected to retain
five or six transmitters, returning
others to private ownership. Bloom
bill opponents will vote to bring out
measure when assured State Dept.
has weeded out employes with lean-
ings toward other types of govern-
ments.

asked if the U. S. would permit or
welcome broadcasts from a foreign
country to the extent contemplated
by the State Dept. Rep. Bloom
(D-N.Y.), chairman of the House
Foreign Affairs Committee, who
appeared in behalf of his bill, said
such broadcasts are taking place
now. .
An analysis of Russian broad-
casts beamed to the U. S. in Eng-
lish shows that Russia uses seven
transmitters and operates 3%
hours daily, except Sunday, when
the broadecast time is cut to 20 min-
utes — 1:30-1:50 p.m. EST.
Some months ago both BBC and
U. S. officials discussed the broad-
cast of Russian-language pro-
grams. Moscow objected, however,
contending that Russia’s concep-
tion of democracy differed from
that of the U. S. and Britain. A
Russian spokesman is reported to
have said that in Russia the gov-
ernment thinks for the people,
whereas in Britain and the U. S.
the people are given all the facts
and think for themselves. His plea
was that a maze of facts would
“confuse’” the Russian people.
Should the Bloom and appropri-
ations bills pass Congress the U. S.

ALABAMA EXECUTIVES met this month in Bir-
mingham to discuss formation of association for sta-
tions within state and plan expansion of facilities in
Alabama. They are (front row, 1 to r): K. G. Fraser,
WMSL Decatur; Guy Mangrum WJHO Opelika; J. W.

Buttram, WHMA Anniston;

Telecasting

Howard Pill,
Montgomery; Les Connor, WBRC Birmingham; (sec-

will join Britdin in beaming Rus-
sian-language broadecasts to the
Soviet, It developed at Rules Com-
mittee hearings that in the Bal-
kan States U. S. newscasts are
transcribed by newspapers and
published as the only outside news
appearing in local publications,
other than Russian-inspired items.

Although a majority of the Rules
Committee—both Democrats and
Republicans—have blocked floor
consideration of the Bloom bill,
those members have expressed sym-
pathy with the State Dept.’s at-
tempts to develop a U. S. informa-
tional program for other parts of
the world, particular Russia.

The question arose as to the ef-
fectiveness of U. S. broadcasts in
the Russian language. One member
said he understood that Russians
were not permitted to listen to any
broadcasts except official Moscow
radio. A member of the Foreign
Affairs Committee stated, how-
ever, that Russia has several
thousand sets with shortwave
bands and it would be difficult to
deny all Russians the U. S. broad-
casts,

Follow Britain’s Leads

At State Dept. there was a gen-
eral feeling that the U. S. should
follow Britain’s lead in broadcast-
ing to Russia, but officials hesitated
to start the program unless Con-

gress gives authorization after
June 30, close of the 1946 fiscal
. year. Shortwave broadcasts now

are being conducted under the war
emergency and 1946 fiscal year ap-
propriations.

Pending before the House Ap-
propriations Committee is a budget
request of $25,000,000 for the
State Dept.’s international infor-
mation and cultural relations pro-
gram., This anticipates employ-
ment of 1,500 American -citizens
in the U. S. and 372 citizens in
the foreign service. One objection
to the Bloom bill and the cover-
ing appropriations bill is the fact

WSFA

that the number of citizen em-
ployes is fixed, whereas the State
Dept. would be given blank check
to hire as many aliens as it saw fit.
These foreigners would be used
as translators, clerks, messengers,
etc., mostly abroad, State Dept.
officials said. ,

Until the State Dept. announces
its policy, international shortwave
broadecasting remains status quo.
Testimony before the Rules Com-
mittee was that the State Dept.
plans to operate no more than five
transmitters, as against the 36 in
operation at wartime peak.

Split-Operation

That led to speculation that the
Government plans to return to
private ownership all but five sta-
tions. It was learned that the State
Dept. does not favor split opera-
tions such as parttime program-
ming by the Government and part-
time by private industry. Secretary
of State Byrnes is understood to
feel that the Government must
operate fulltime or not at all;
conversely he is said to feel that if
shortwave stations are in the hands
of private owners, they should not
be utilized, even parttime, by Gov-
ernment.

Paul W. Kesten, now CBS board
vice chairman, submitted a plan
whereby the Government would
operate certain stations and return
the others to private owners. His
plan was set forth, along with sev-
eral others, in the postwar memo-
randum submitted by Dr. Arthur
W. Macmahon, professor of politi-
cal science, Columbia U. and con-
sultant to the State Dept. on ad-
ministration [BROADCASTING, Deec.
31].

Of the split system Dr. Macma-
hon commented: “Probably the
truth is that the appeal of short-
wave radio among the opinion-in-
fluencing classes throughout the
world will not be based on its own-
ership. It will be based upon the
reliability of the radio news and
news commentary.”

ond row) Ed Reynolds, WJRD Tuscaloosa; W. A.
Pollard, WBHP Huntsville; Henry P. Johnston, WSGN
Birmingham; Julian Flint WSGN; Bill Terry, WJLD
Bessemer; Bruce Brown, WHTB Talladega,
row) W. W. Junt, WSFA; Martin Smith, Sparrow
Adv. Agency, Birmingham; Thad Holt, WAPI Bir-
mingham; M. K. Vickery, WMSL; M. Wyatt, WJHO.

(third
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| 9 oresight is not a gift, but an outgrowth of experience . . . a blend of skills
and capacities, sharpened by a desire to peer beyond the horizon. Foresight made
WW] first in Detroit, as well as the first station in the nation. WWJ pioneered
programs and policies that resulted in a noteworthy record of “firsts.” Not
content to rest on its laurels—and conscious of the responsibilities of leadership—
WW] constantly exercises foresight to conquer new worlds ... to the greater

enjoyment of its listeners and the inevitable benefit of its advertisers.

Your sales message on WWJ is enhanced by the prestige
achieved through 25 years of progressive broadcasting service.

AMERICA'S PIONEER BROADC CASTING STAT!ION—Firstin Detroit

NBC Basic Network

[ National Representatives: THE GEORGE P. HOLLINGBERY COMPANY
Associate FM Station WENA

950 KILOCYCLES
/5ooo WATTS

OWNED AND OPERATED BY THE DETROIT NEWS
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Steamship Radar

~In Commercial Use

Westinghouse Installs System
On Baltimore-Norfolk Line

RADAR for steamship navigation,
installed by Westinghouse Electric
Corp. last Monday, was placed in
first regular use on the Old Bay
Lines’ City of Richmond, operating
between Baltimore and Norfolk.

According to C. J. Burnside,
manager of Westinghouse Indus-
trial Electronies Division, the elec-
tronics device provides naviga-
tional aid and anti-collision pro-
tection in any weather. The first
~demonstration last week showed
the radar used on optional radii
from 100 feet to 32 miles.

Obstacles Seen

The entire picture of shoreline
obstacles, other boats and naviga-
tional obstacles in the channel is
reproduced on the disc-like face of
a seven-inch cathode ray tube. The
radar utilized for steamship is a
simplified version of that used by
the military, since the precision of
the latter is not demanded. Unit
operates in frequency band of
9320-9430 me.

Installation is in two parts: the
antenna mounted under a mush-
room-like plastic dome atop a 5%-
foot pedestal on the wheelhouse
roof, with the modulator, pream-
plifier and other frequency com-
ponents in the weatherproof base
of the pedestal; and the receiver-
indicator console, a cabinet located
on the bridge. Power for operation
is provided through a below-decks
rotary converter from the ship’s
main power supply.

Paltridge Heads Group

J. C. PALTRIDGE, promotion
manager of KFI Los Angeles, re-
signs that post effective April

» 15 to become president of San Fer-
nando (Cal.) Valley Broadcasting
Co. Group has made application
for 1000 w station in San Fer-
nando and reportedly plans spend-
ing about $100,000 before starting
operation. Call letters KSFV or
alternate KVAL have been re-
quested. Offices and studios will be
maintained in San Fernando with
transmitter to be located approx-
imately two miles south from town.
Remote studios are also planned
for southern end of the valley. Op-
eration and policy will be along
community lines with stress laid
on local special events and com-
munity activities, it was stated.
Mr. Paltridge currently is in Wash-
ington, D. C., for conferences on
station application.

Helen Hayes on WABC

WABC New York, in association with
the Catholic Actors Guild on behalf of
the 1946 appeal of the New York Catho-
lic Charities, today (March 25) presents
Helen Hayes in a special broadcast
10:30-11 p.m. portraying lead role in a
dramatization of the life of St. Frances
Xavier Cabrini, first American citizen
to be canonized. Mother Cabrint’s
canonization was approved by Pope Pius
XII and the Sacred College of Cardi-
nals in Rome last month at the public
consistory marking investiture of 32
new members.

BROADCASTING o

Churchill Is ‘Off’

“IS CHURCHILL on today?”
asked an unidentified person
calling WSPR Springfield,
Mass., a fortnight ago. “Just
a moment, I’ll see,” answered
the receptionist. After find-
ing out from the control
room that WSPR’s Engineer
Winston Churchill was not
on duty, the girl reported,
“Mr. Churecill is off today.”
The following five minute
conversation can best be de-
scribed as a new version of
“Who’s on first,” etc. By now
the receptionist is wishing
that England’s Churchill
would go home and clear up
her confusion., And so is
WSPR’s Churchill.

IER Sessions Slate

Four Foreign Speakers

REPRESENTATIVES of a half-
dozen nations will add interna-
tional flavor to the 16th Annual In-
stitute for Education by Radio at
Columbus, Ohio, May 3-6. Among
those to speak will be Dr. P. H.
Frederick Chao of Chunking,
China; Dr. Arno Ruth of Geneva,
Switzerland;  William  Bearup,
overseas representative in London
for Australian Broadcasting Com-
mission; and Christopher Cross,
former director of public relations
for the North American office of
BBC, now UN radio liaison direc-
tor,

Institute epects an attendance of
over 1,500 persons from all fields
of radio and education. Dr. I. Keith
Tyler, head of radio education at
Ohio State U, is chairman of
event.

# #* *

Religion in Radio

Claims that the atomic age de-
manded certain changes in the
radio picture were voiced by Rev.
Frank H. Nelson, director of. the
bureau of institutional broadcast-
ing, to the annual pastoral con-
ference of the Pacific School of
Religion in Berkeley, Calif. Rev.
Nelson contended that with the
advent of peace, radio will be in-
strumental in making the peace
“interesting.” He added. “Radio
has made the world one brother-
hood.”

Curtis N. Browne

CURTIS NORTHROP BROWNE,
55, a vice president and director
of Albert Frank-—Guenther Law
Inc.,, New York, died suddenly
March 17 at his home in Hewlett,
L. I. He had been Mayor of Hew-
lett Harbour, an unsalaried office,
since 1942, Several years before
1921 when he joined Albert Frank—
Guenther Law advertising agency
he was associated with American
Sugar Refining Co. He leaves his
wife, Winifred Browne, a son
and daughter.

2
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A 50000 WATT
FINGER...

...Probing from the great state

- of West Virginia into the famous
states of Ohio and Pennsylvania

7 PENNSYLVANIA
Population

Fopulation

6907,612

10 LALLM LA AN L

VIRGINIA
Population

1,901,974

No similar boundary situation
‘in the entire United States that
can make such sensational
coverage possible.
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HugeElectronic Concentration
Will Cover ‘Crossroads’ Test

“CROSSROADS” is to be covered
by the largest concentration of
electronic ..equipment ever assem-
bled to get a single news story.
Five, communications ships will
provide - the -corps' of - radio and
press-correspondents-with facilities
for telling to -the world the story
of the Joint Army-Navy Task
Force-1 atomic bomb test in the
Marshalls this May. [BROADCAST-
ING, March 11].

Flagship of the communications
task |force is the Mount McKinley
from which Vice-Adm. W. H. P.
Blandy will direct operations. All
radio and press traffic will be fed
to the Appalachian which will beam
to the West Coast for commercial
pickups.

Other communications ships are
the jllue Ridge, Panamint and the

Spindle Eye which is to be anchored
off Kwajalein.

[

Tentatively scheduled as the ra-
dio correspondent to fly over the
target and send out a live eye-wit-
ness description is CBS’ Bill
Downs. Broadcast will be pooled.

Other CBS reporters covering
“Crossroads’” are: Webley Ed-
wards on the Appalachian, George
Moorad at Kwajalein, Don Mozley
on the Mount McKinley, and ten-
tatively Bob Garrod.

ABC is sending Raymond Swing,
Clete Roberts, Frederick Opper
and Larry Tighe. Covering for
NBC are Ralph Peterson aboard
the Mount McKinley, Robert Mec-
Cormick on the Appalachian, W. W,
Chaplain at Kwajalein, George
Thomas Folster on the Blie Ridge.
Mutual correspondents include:
Quentin Reynolds, Don Bell, Cecil
Brown, Robert Stewart, Frank B.
Morris, Ernest K. Lindley (also
representing Newsweek), and Je-

O minutes

. .. in Philadelphia

half hour.
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regularly.

WDAS broadcasts
the news every hour
on the hour

.« « and one-minute summaries on the

That's why most Philadelphians have
formed the habit of dialing 1400

With Timing like this in Philadelphiq,
it's no wonder that 78 percent of this

station’s sponsors renew regularly.

The Mount McKinley, flagship of the Crossroads’ fleet.

rome Beatty (also covering for
American magazine). All corres-
pondents have not been assigned
to posts as yet.

In addition to voice radio cover-
age, six television companies
will cover the JTF-1 project
through a pooled arrangement.
They include: NBC (WNBT New
York), ABC, Balaban & Katz
(WBKB Chicago), CBS (WCBW
New York), Allen B. Du Mont Labs
(WABD New York), and Phileco
Radio & Television Corp. (WPTZ
Philadelphia).

BROADCASTING o

The television companies will
send one motion picture camera-
man representing the group, to
film the entire proceedings. All film
taken by the cameraman will be~
forwarded through official channels
to the U. S. Navy Photo Science
Labs in Anacostia, D. C., for de-
veloping and screening. Film will
then be turned over to the televi-
sion pool for selection of individual
footage by participants in the pool.

In a letter sent last week from
Capt. Fitzhugh Lee, “Crossroads”
public information officer, to Fox
Case, assistant to Earl Gammons,
CBS vice president, who is now
acting as radio representative on
the media committee for the test,
the Joint Army-Navy Task Force-1
plans for radio coverage were ex-
plained.

Order Wire Recorders

In addition to broadcast facili-
ties aboard the communications
ships, ten wire recorders “have
been ordered for such program use
as the radio commentators may de-
sire.”

Only one program at a time is
to be transmitted, although two
signals may be sent out so that a
selection of the better can be made.
Program priority acceptances are
in the following order: Network
broadcast transmission, regional
broadcast transmission (such as
Pacific Coast), single station broad-
cast transmission. Pool broadcasts
available at West Coast receiving
points to any and all stations in-
clude: the explosion of the bomb,
including immediate buildup and
followup periods, first report on re-
sults of the bombing, first broad-
cast after bombing by the Joint
Task Force Commander and his
immediate deputies, first broadcast
after the bombing by pilot and/or
bombardier of the bombing plane,
broadcasts from any planes or
ships where it is necessary for
one correspondent to represent all
stations. Any other broadcasts
which stations may want to pool_
may be done so at the stations’
discretion.

Representing the Navy men who
will aid radio coverage are:
Commdr. Don Thompson, on leave
from NBC, radio officer; Commdr.
E. C. Callahan, on leave from
NBC, chief  radio engineer
assisting Commdr. Thompson; Lt.
William J. Mitchel, formerly of
Douglas F. Storer, radio pro-
ductions; Lt. Richard L. Linkrum,
on leave from CBS; Ens. John
Meagher, formerly of WGN Chi-
cago, program officers.

Telecastin



SYMBOLIZING THE
RIGHT COMBINATION

@® Here's a familiar symbol whose origin may

have puzzled you. It's the ancient Tae-Kieh of
China. It represents various combinations such
as man and woman, heaven and earth, light
and darkness. The shoulder patch of the Blue

and Gray Division, the 29th, was derived from Baltinore's ‘4‘4/55‘“‘3? Fabct

this emblem.

And speaking of symbols, the combination of
letters WCBM means intensive and economical
coverage of the Baltimore Market. Sponsors

agree that this is the right combination that
MUTUAL BROADCASTING SYSTEM

produces results for them. Have you investi-
gated what WCBM can do for you and

your sales?

Free & Peters, Inc.
Exclusive National Representatives

JOHN ELMER, President GEORGE H. ROEDER, General Manager
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v NEWSPAPERS

A large advertising schedule is maintained con-
sistently in the Lexington daily papers.

VSTREET POSTERS

Twenty WLAP posters in downtown Lexington
. at heavy traffic locations. Changed monthly.

v LOBBY DISPLAYS

WLAP has lobby easel displays in Lexington's
hotels and theatres, ‘‘plugging’” WLAP pro-
grams.

v BILLBOARDS

Billboards are used on a seasonal basis in
heavy traffic locations.

v DIRECT MAIL

WLAP makes frequent mailings to Bluegrass
dealer lists as ‘‘merchandising support’ for
advertisers’ WLAP programs.

YPLUS

. . . Direct lines to theatres and clubs for news
bulletins. Newpaper advertising in Bluegrass
towns on special programs. This means AUDI-
ENCE PLUS” for WLAP advertisers.

Lexington, W L P
Kentucky | £ &
' A NUNN STATION
Miller Welch, Manager e .
WLAP, (Lex}i‘Tgf%n, 'l<(y,’ }/(VFBDIIE, Kzoxvi}ha, Te_Fn.,'
@® NUNN STATIONS: wemt, { Ashland, Ky KEDA, ~Amarillo, Tex:
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Both Hooper and CAB Report.
‘Fibber McGee’asTop Program

PROGRAM Fibber McGeeand Molly
was heard by one out of every four
radio families in the 81 cities sur-
veyed early in March by the Co-
operative Analysis of Broadcast-
ing, according to the CAB March
19 report, which puts this program
first of all network shows with a
rating of 25.1. Bob Hope was sec-
ond with 23.7, Lux Radio Theatre
third with 22.6 and Bing Crosby
fourth with 20.6. Quartet of pro-
grams also occupied same order in
the report of two weeks before.
Average popularity rating for
156 sponsored network programs
was 9.0, CAB found, down 0.2
from the last report and down the
same amount from the report of
a year ago. Average sets-in-use was
27.0 from 6 to 10:30 p.m., down
1.0 from two weeks ago and 1.4
from a year ago; average sets-
in-use from 10:30 to 11:30 p.m.
was 17.3, down 1.4 from the last
report, down 3.4 from a year ago.

Following the four top shows,
other leaders reported by CAB are:
Jack Benny, 20.5; Charlie McCar-
thy, 20.1; Mr. District Attorney,
19.7; Walter Winchell, 19.7; Fred
Allen, 18.5; Red Skelton, 17.7;
Screen Guild Players, 16.9; Eddie
Cantor, 16.7; Sealtest Village
Store, 16.7; Amos 'n’ Andy, 16.4;
Truth or Consequences, 15.8; Peo-
ple Are Funny, 15.7; Joan Davis,
15.4; Abbott and Costello, 14.7;
Aldrich Family, 14.6; Fitch Band-
wagon, 14.1.

Daytime Preference

Most popular weekday day-
time program 1is Breakfast in
Hollywood, according to the March
19 report of the CAB, which shows
the 11:15-11:80 segment of the
program with an audience rating
of 8.6 and the 11-11:15 segment
with a rating of 6.8.

Average rating for 111 sponsored
network daytime programs was
4.5, a decrease of 0.1 from the
report of two weeks ago and also
from that of a year ago. Average
percentage of sets-in-use during
the morning was 14.6, down 0.6
from two weeks ago but up 0.3
from a year ago. Afternoon aver-
age sets-in-use was 15.4, down 0.4
from two weeks ago but up 0.6
from a year ago.

Most popular weekend daytime
programs according to the CAB
were One Man's Family, 8.5;
Stars Over Hollywood, 7.5; West-
inghouse Program, 7.5;. Shaeffer
Parade, 7.4; Armstrong Theater of
Today, 7.2; Billie Burke Show, 7.2.

Following Breakfast in Holly-
wood the most popular weekkday
programs were Big Sister, 6.7;
Kate Smith Speaks, 6.7; Ma Per-
kins (CBS), 6.6; Ma Perkins
(NBC), 6.6; Pepper Young’s Fam-
ily, 6.3; Breakfast Club (9:30)
6.0; Right to Happiness, 6.0; Lo-
renzo Jones, 5.9; Breakfast Club
(9:45), 5.8; Romance of Helen

Trent, 5.8; Stella Dallas, 5.8; Por-
tia Faces Life, 5.6; Our Gal Sun-
day, 5.5; When a Gurl Marries, 5.5.

Hooper Ratings

March 15 report of C. E. Hoop-
er Inc. shows Fibber McGee and
Molly as the nation’s most listened
to radio program, with a rating of
30.0. Bob Hope was second with
28.8 and Red Skelton third with
24.2,

Average evening audience rating
was 9.9, down 0.6 from the Feb.
28 report and down 0.1 from the
corresponding report of a year ago.
Average evening sets-in-use were
30.6, down 1.7 from the last report,
down 1.0 from a year ago. Aver-
age evening available audience was
79.9, down 0.7 from the last report,
up 0.6 from a year ago.

Following the three leaders, the
remainder of the ‘‘first 15” were:
Charlie McCarthy, 23.7; Radio
Theatre, 23.5; Walter Winchell,
23.3; Fred Allen, 23.2; Bing Cros-
by, 23.1; Mr. District Attorney,
20.7; Screen Guild Players, 20.6; °
Jack Benny, 20.2; Jack Haley, 19.3;
Awmos 'n’ Andy, 18.1; Take It Or
Leave It, 17.9; Eddie Cantor, 17.7.

Weekday daytime programs were
headed by Breakfast in Hollywood,
which received a rating of 8.4 for
the 11:15-11:30 a. m. period and
a rating of 7.7 for the 11-11:15
a. m. part. Rest of the top 10 day-
time weekday shows were: When
a Girl Marries, 7.6; Portia Faces
Life, 7.4; Ma Perkins (CBS), 7.4;
Our Gal, Sunday, 6.9; Young Wid-
der Brown, 6.7; Right to Happi-
ness, 6.6; Kate Smith Speaks, 6.5;
Pepper Young’s Family, 6.4; Ro-
mance of Helen Trent, 6.4; Young
Dr. Malone, 6.4; Stella Dallas, 6.4.

Average daytime audience rat-
ing was 4.6; sets-in-use were 17.0.

s

MBS SERVICE REPORT
ISSUED FOR 1945

A 25-PAGE REPORT of special
events and public interest pro-
grams carried in 1945 by Mutual,
prepared by the network’s press
department and prefaced by a let-
ter by Edgar Kobak, MBS presi-
dent, last week was mailed to af-
filiated stations, advertisers, pub-
lice service groups and members of
Congress.

Wrote Mr, Kobak in his preface:
“Three words—‘pro bono publico’
(for the public good)—can best
sum up the contents of this digest.
Ever mindful that service to the
listening public is its foremost
obligation, the Mutual Broadcast-
ing System takes pride in listing
the programs of public interest car-
ried over its network in 1945 .. .
the pages that follow, we believe,
show that our broadcasting service
kept pace in the changing world
that was 1945.” v
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WRVA TRANSMITTER ON THE JAMES RIVER
LINOLEUM BLOGCK PRINT FOR WRVA BY CHARLES SMITH

POCAHONTAS, OUR TORMER NEIGEROR ...

Just 15 miles down the historic James River from Richmond on a tract of nearly 100 acres, stands the site of Virginia's
only 50,000 watt transmitter . ...owned and operated by W RVA. This historic plot, next to the colonial estate of
“Yarma”, the early home of John Rolfe and his Indian-princess bride, Pocahontas, was doubtless seen by Captain John
Smith and his associates whose small boats came up the historic stream on their visits to King Powhatan
at the falls of the river where Richmond now stands. Other pages of history are effectively reflected here
in General Grant’s line of fortifications used during the War between the States . . . . now 1n an excellent state of
preservation. Today this historic area, long 1dentified with the development of this great State, 1s dedicated to the

pursuits of peace and to a better intcrprctation of true Americanism. Because today WRVYA’s 50,000

watts flow from this spot night and day, a fitting milestone 1n twenty years of progress of ‘‘Virginia's Premier Radio Station”.

50,000 WATTS . . .. NIGHT AND DAY

STUDIOS IN RICHMOND AND
NORFOLK, VIRGINIA




1915. First successful transoceanic
- radio telephone experiment between
Arlington, Virginia, and Paris and
Honolulu, made use of an early type
of Western Electric speaker.

1921. Western Electric “morning
glory” horn of the type used at the
dedication of the Tomb of the Un-
known Soldier in Arlington.

Today: Giant 4 x 4“Bull Horn” for car-
rier flight decks makes use of searchlight-

type mounting for “aiming’ sound.
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- 1924. Cone speaker designed for the e g ,é); 2 L B 5
broadcasting industry became im- | i o
mensely popular as a home radio o
loudspeaker.

Back in 1877, Western Electric man-
ufactured a practical loudspeaking
telephone. This was the forerunner
of the public address loudspeakers
demonstrated in 1913. With the ad-
vent of the vacuum tube amplifier
— applied to communications by
Western Electric in 1915 —the use
of loudspeaker equipment ex-

1926. Folded exponential horn used
with the first sound motion pictures,
d(?veloped hitherto unmatched vol-
ume.

1936. Single radiator “Bull Horn”
designed for carriers and battleships,
still in use at the outbreak of the war.

1928. Combination “Tweeter and
Woofer” used one horn for low fre-
quencies and another smaller one
for high frequencies.

for AM too.

i

l

i

Today:Modern 753 type commercial
speaker. It’s “OK for FM”—and tops

panded rapidly. Western Electric
speakers have continued to make
history from the earliest models to
the giant bull horns used today on
aircraft carriers and battleships.
YoucanbesurethatWestern Electric
will continue in this tradition with
new and finer loudspeakers for radio
broadcast and sound distribution.




Women’s Awards Based
On ‘Social Significance’

AWARDS by the Women’s Na-
tional Radio Committee this year
will be for programs of social sig-
nificance only, Mme. Yolanda
Mero-Irion, New York, founder
and chairman, announced last
week, Citations will be presented
May 15 at the annual luncheon
in the Biltmore, New York.

An award will be offered each
major network for the program
which “tends towards the promo-
tion of better understanding be-
tween race and race, nation and
wation” or between the “diversified
social, racial and religious groups
within each country,” said Mme.
Irion. An overall award will be
made for the one program serving
these dual aims most effectively.
Programs chosen as noteworthy
for entertainment value, artistic
merit and “for other commendable
features” will be made public.

Herbert Denny

HERBERT DENNY, for the last
decade traveling representative of
Standard Radio in the South, died
in San Antonio last Monday of a
Tieart attack following a two-year
illness. DMr.
Denny was 51
and is survived
by his wife, Al-
line and a son,
First Lieutenant
Herbert B.
Denny, Army Air
Corps, now sta-
tioned in Sacra-
mento.

Although Mr.
Denny spent most
of his career in the oil business in
Mexico, he became well known to
broadcasters from El Paso to Jack-
ponville—the area he traveled for
the transcription firm.

“He was respected by all broad-
casters who knew him and was
a credit to radio,” said Jerry King,
Hollywood resident partner of
Standard Radio.

Mr. Denny

RADAR FERRET

Birmingham Combed for Sets
With Unpaid Licenses

LISTENERS to BBC in Birming-
ham are having their radio sets
sought out by radar to determine
which listeners have not paid the
annual 10 shilling license fee. Brit-
ish Post Office radio engineers are
combing the city in trucks equipped
with radar, and checking their
lists of those which are paid and
the delinquents.

Before 1940, a similar electronic
test was made with much advance
publicity, Although a BBC en-
gineer admitted that the great
white vans were not able to detect
a single long-wave vreceiver, the
test did get results. When the
townspeople heard about them com-
ing to town, they rushed to the Post
Office and paid the fee.

J ROADCASTING e

PRINTERS STRIKE

So WDAK, Columbus, Ga.
—Handies The News

E - 2l

WHEN labor trouble between the
Columbus, Ga., newspapers and the
printers union stymied regular
publication of the dailies for six
days, the local WDAK offered its
entire facilities to both The Ledger
and The Enquirer for dissemina-
tion of news.

Station augmented regular news-
casts with local news, prepared
and edited by the staffs of both
dailies. At the same time, to fol-
low a middle-of-the-road policy,
WDAK advised the local printers
union that no individual sides in
the strike would be mentioned.

At the conclusion of the dis-
pute, the papers editorially ex-
pressed their appreciation of the
station’s cooperation, and the lo-
cal printers union wrote WDAK
Manager Allen Woodall its thanks
for the unbiased handling of the
situation.

PARTISAN SPEECHES
ONDUTCHPROGRAMS

POSTWAR broadcasting in the
Netherlands consists of recorded
concerts generously flavored with
lengthy partisan talks, according
to Jim O’Bryon, MBS publicity di-
rector, who looked over Dutch ra-
dio during a week’s tour in con-
nection with inauguration of the
American Airlines New York-
Amsterdam service.

Present government retains for
itself 109% of available air time
for official bulletins and lessons in
Malay and English, he says. With
only a few tiny newspapers printed,
the Dutch depend heavily on radio
for news. Nazis confiscated many
sets but receivers are coming from
the Phillips factory at Eindhoven.

Broadcasting  techniques are
reminiscent of the 1920’s in this
country, according to Mr. O’Bryon.
Leading radio men are looking to
the ideas for program and talent
ideas, and hope for program ex-
change. Four broadcast organiza-
tions divide time on the Hilversum
and Herizen transmission plants—
KRO representing the Roman
Catholics; NCRV -(North Chris-
tian Radio Union o1 Calvinist
Protestant); VARA (Socialist
group); AVRO (nonpolitical fac-
tion).

Mr. O’Bryon looks hopefully to
this coming May—one yeayr after
liberation—when the Dutch will
elect a new Parliament and hope
that a new national radio organi-
zation will be established, giving
all viewpoints without prejudice.

VIRTUALLY all Towa colleges and
junior colleges were represented as
hundreds of students, the majority of
which were girls, toured the news de-
partment of KRNT Des Moines, Iowa,
As part of the Des Moines Register and
Tribune March journalism clinic.

EVENING STAR Broadcasting Co. and
the Star Club, Washington, March 20
held a dinner at the Willard Hotel for
personnel of WMAL-ABC and the
Washington Star who served in the
armed forces during World War II.

Telecasting

'KANSAS CITY

IS A

MARKET
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PORTER BLDG., KANSAS CITY, MO.

EVERETT L. DILLARD ELIZABETH_WHITEHEAD

General Manager Station Director

Pioneer FM Station in the Kansas City Area
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Foiur Stations on
Aiir; More Are
On the Way

By J. FRANK BEATTY

EXOTIC Hawalii, territorial outpost
now |undergoing a post-war shake-
down, is entering a new broadcast
era that promises to give the Pacific
islands a prominent place in radio.

This market of 500,000 inhabi-
tants is coming out of the war
blessed with the benefits that mili-
tary billions have poured into the
strategic spot.

Four Stations

Four stations—two regional and
two :local——serve the Hawaiians,
with | their $450,000,000 retail busi-
ness |and billion dollar tax base. In

a few months a fifth station will be
on the air. Two more regionals
await FCC approval.

Swift demobilization by Navy
and Army have brought military
personnel from the 350,000 V-J Day
figure to 100,000.

At this transition point Hawalii
is ripe for more broadcasting. Two
stations now operate in Honoluluy,
principal city with population of
well over 200,000 plus nearby mili-
tary residents. The stations are
KGU and KGMB. A third, KHON,
has a CP and is about to let con-
tracts for studios and transmitter.

In discussing Hawaii’s role with
top-ranking service officials sta-
tioned there, the conviction is in-
escapable that national defense will
require maintenance of extensive
personnel and facilities.

Navy’s Pearl Harbor plant is

about complete. Its extent is fan-
tastic. Only a tour around the
docks, shops, airfields, ship repair
and supply facilities will give an
idea of the size of the base whose
bombing in 1941 was expected by
Japan to break the back of the
nation’s defense.

The Navy has been cutting down
on facilities and personnel, but the
worst is over. By Sept. 1 it will be
operating at peacetime level. Exact
personnel total is fluctuating. Be-
sides service men, the Navy main-
tains a large civilian force topped
by a postwar force of 12,000 ship-
yard workers.

A garrison of 43,000 will be
maintained by the Army, which
last year spent well over $200,000,-
000 on the islands with a force of
135,000 and payroll of more than
$100,000,000. In addition the Army

KEYS

CORPUS CHRISTI, TEXAS

COLUMBIA BROADCASTING SYSTEM

1490 KILOCYCLES

250 WATTS

EFFECTIVE IMMEDI

LY!
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Hawaiian Area Offers Rich New Market

BANNERED by President Truman
as the 49th State in his last mes-
sage to Congress, Hawaii emerges
from the war as a partially de-
veloped market of vast possibilities.
To give industry a chance to in-
spect the market and study effects
of demobilization, the Navy Dept.
invited five representatives of trade
journals to inspect installations.
BROADCASTING’s Associate Edi-
tor was given carte blanche to study
facilities and interview high Navy
officials on effects of the Pacifié
roll-back. Air transport was pro-
vided to Pearl Harbor and around

the busy islands. This article
outlines the Hawaiian market situ-
ation and opportunities facing

broadcasting at the turning point in
territory history.

had a 1945 civilian force of 27,000
with $72,000,000 payroll.

Fleet Marine Force at the peak
was 262,000 but two-thirds of this
total has been demobilized.

KGU Is 2500 w

Inherently a part of the island
economy is KGU, 2500 w station
operating fulltime on 760 ke. Licen-
see is Advertiser Publishing Co.,
publisher of the Honolulu Adver-
tiser, of which Lorrin P. Thurston
is president. Marion A. Mulrony, a
pioneer in the development of radio
communications, manages the sta-
tion and has an interest in Adver-
tiser Publishing Co. He built much
of the station equipment and owned
KGU until he sold to the newspaper
firm.

Through consistently sound op-
eration he has developed the sta-
tion into a profitable enterprise,
claiming the largest amount of na-
tional advertising in the territory
—140 quarter-hours a week from
NBC, Blue and other national
accounts along with four spot an-
nouncement campaigns. Eight NBC
programs are fed direct from the
West Coast via RCA. Other net-
work programs are received by
transcription. KGU 1is represented
by The Katz Agency, uses The-
saurus library service, and UP and
INS news. Its 21 1-4 weekly Shell
0il Co. newscast contract is largest
in the territory.

Last word in < modern construe-
tion is the attractive KGMB plant
on Kapiolani Blvd. It rivals the
best regional stations in the States
from standpoint of design and
equipment. Broadcasting with 5 kw
unlimited on 590 ke, it is key sta-
tion of a three-station network.
Other stations in hookup are
KHBC Hilo, isle of Hawaii, and
KTOH, Lihue, isle of Kauai.

KGMB is licensed to Hawaiian
Broadcasting System, of which
Consolidated Amusement Corp, is
principal owner. Other stockholders
are the Honolulu Star Bulletin and
Corp. of the President of the
Church of Jesus Christ of the
Latter Day Saints. The company

(Continued on page 41)
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OKLAHOMA CITY

930 KILOCYCLES — NBC AFFILIATE
OWNED AND OPERATED BY THE OKLAHOMA PUBLISHING CO.:
THE DAILY OKLAHOMAN AND TIMES % THE FARMER-STOCKMAN
KYOR, COLORADO SPRINGS ¥ KLZ, DENVER (Affiliated Mgmt.)

REPRESENTED BY THE KATZ AGENCY, INC.
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There’s Yo Question
thout lt!
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Only WMT brings those top-notch CBS shows to Eastern
lowa . .. and in return brings to advertisers a "'custom
tailored" audience of 1,131,782 people (the largest
coverage of any lowa station within its 2.6 MV line). If
you're looking for new markets to conquer, your job is
done quickly, effectively and inexpensively on WMT
. F‘fhe No. | station in the best market of a great state.
You're missing a terrific sales opportunity if WMT is
missing on your schedule. Write for availabilities at once!

WMT's story is a big one to tell—and important to hear.
| Contact Your KATZ AGENCY Man at Once!

v

Page 40 o March 25, 1946 BROADCASTING e Telecasting



Hawaii
“» (Continued from page 38)

also owns the Hilo station, KHBC.

CBS and MBS network programs
are carried, most of them by tran-
sceription. J. Howard Worrall, pres-
ident and manager of KGMB,
makes frequent trips stateside and
is well-known in broadcast circles.
KGMB is represented by John
Blair & Company, has Associated,
Standard and Wozrld libraries, and
takes AP and UP news.

KHBC on Hawaii

KHBC is located some 200 miles
southeast of Honolulu on the isle
=of Hawaii, largest of the group. It
picks up the KGMB signal from
a Mauna Lea mountain antenna
that feeds the transmitter outside
Hilo. Much of the KHBC program
service comes from KGMB, includ-
ing national network programs
which are carried on a bonus basis.
It operates with 250 w unlimited on
1230 ke. Station is represented by
John Blair & Company and uses
World library and UP news.

KTOH is owned by Garden Is-
land Publishing Co. and is located
at Lihue, on the aisle of Kauai,
north of Oahu. C. J. Fern, treas-
Jarer and director, is principal
owner. Station is represented by
John Blair & Company and sub-
scribes to Standard library and
UP news. It operates on 1490 ke
with 250 w unlimited. KTOH also
takes much of KGMB’s schedule.

These four stations face poten-
tial competition in the form of one
construction permit and three ap-
plicants for facilities.

KHON Honolulu was granted a
CP last November and is ready to
let contracts for building and equip-
ment. Aloha Broadcasting Co., to
which the CP was issued, owns a
site on Ala Wei canal on the edge

~of 'Waikiki, swank resort, residen-
tial and business district.

President and 49.999 stock
owner is Ralph M. Fitkin, of Hono-
lulu, formerly in the investment
business in the eastern part of the
United States. Mrs. Fitkin, vice
president, is owner of .01%. James
C. Hardy, 50% owner, is secretary-
treasurer. He has extensive auto-
motive and appliance business in-
terests in Honolulu. Mr. Fitkin was
a Navy lieutenant, serving in intel-
ligence during the war.

Webley Edwards, famed as first
to announce the Japanese attack on
the U. S. and the pool announcer
“for the peace signing aboard the
USS Maissouri, is executive vice
president and manager of KHON.
He has served a score of years in
Honolulu as newscaster and sta-
tion manager. At present he broad-
casts for CBS. Mrs. Alice Ames,
formerly of KGMB, will be pro-
duction manager, and Milton Holst,
formerly in the agency field, will
serve on the sales side.

Ira Mercer, chief engineer of
State Dept. Pacific broadcast op-
erations, is to be chief engineer.
He directs the State Dept. 100,000
-

ConfessionRecorded

REAL LIFE drama was
made at WLEU Erie, Pa.,
and transcribed a few days
ago but it wasn’t for broad-
cast. The characters: A mur-
der suspect, district attor-
ney, local police, state police
and FBI agents. Law en-
forcement officers wanted a
permanent record of the sus-
pect’s alleged confession.
They called V. Hamilton
Weir, general manager of
WLEU. Turntables were set
up, the main studio prepared
and shortly after 3 a. m. the
officers ushered in the sus-
pect. He talked. They ques-
tioned him. Chief Engineer
Clarence A. Baker, who has
recorded many radio mystery
dramas, operated the turn-
tables. At 5:30 a. m. the of-
ficers left with the suspect—
and a complete recording of
their interviews with him.
Now Erie police are study-
ing the possibilities of mak-
ing similar arrangements
with WLEU in the future.

w GE shortwave transmitter relay-
ing U. S. programs to Saipan and
the Orient. From 1930 to 1944 he
was chief transmitter engineer of
WNEW New York. The station is
slated to have an ABC affiliation
with Lewis H. Avery Inc. as na-
tional representative.

Island Broadecasting Co., Hono-
lulu, is a three-way partnership
seeking a CP for 5,000 w on 630
ke, unlimited. Partners are Elroy
McCaw, manager and half-owner
of KELA Centralia, Wash., and in-
terested in other northwest sta-
tions; John D. Keating, 'West Coast
station representative and re-
corder; Maj. Henry C. Putnam,
public relations officer, Middle
Pacific theatre, in charge of radio.
Mr. McCaw and Mr. Keating each
have half control.

Putnam Active Many Years

Maj. Putnam has been active in
Honolulu broadcasting for many
yvears. He was an executive at
KGMB from 1937 to 1942 when he
entered the service. During the war
he trained news teams in the use of
wire recorders. He is to manage
the station, should application be
granted. Island Broadcasting Co.
states in its application that it
plans to maintain studios and busi-
ness offices in San Francisco.

Pacific Frontier Broadcasting
Co., Honolulu, seeks 10,000 w on
690 ke. Offices are in the Alexander
Young Bldg., where studios would
be located. Harold T. Kay, Hono-
luluan, 45.99% owner, is president;
Frank E. McKinney, 16.66%, owner,
Indianapolis banker interested in
several other broadcast enterprises,
vice president; James H. Tabor,
Honolulu, 19 owner, treasurer;

(Continued on page 48)
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The first dog show in America was held in
New York under the auspices of the West-
minster Kennel Club.

Wlp WAS THE FIRST STATION
IN PHILADELPHIA

THINK OF WIP FIRST WHEN YOU
THINK OF SALES IN PHILADELPHIA

610 K. C.

MUTUAL'S 3rd MARKET AFFILIATE

5000 WATTS

REPRESENTED NATIONALLY BY
GEO. P. HOLLINGBERY CO.
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REALTORS PROTEST

BOWLES ABC TALK

ON THE GROUND that it was
attacked and that facts were mis-
represented in a speech on ABC
at noon March 16 by Chester
Bowles, Stabilization Director, the
National Assn. of Real Estate
Boarcis, has asked Mark Woods,
ABC president, for equal oppor-
tunity to reply.

The association claimed Mr.
Bowles, in discussing the housing
situation, had entered into special
pleading for passage of the Pat-
man housing bill in the Senate. It
added that he had departed from
factual reporting and had attacked
the real estate industry as well as
the association itself. The broad-
cast, it continued, “contained pro-
vocative, challenging and untrue
statements about the building in-
dustry’s attitude on the Patman
legislation.”

In ;preparation by the associa-

£

NEW TWIST (of arm) is extended
to MecDonald Dunbar (center),
head timebuyer of Ted Bates
Agency, New York, by Harry Ma-
son Smith (left), WLW sales man-
ager, on visit to Cincinnati station.
Watching is Bernard Musnik, of
WLW’s N. Y. sales office.

tion is a series of transcriptions
presenting its views on building
and housing problems [BROADCAST-
ING, March 4]. The dises will be
submitted to local realty boards
for sponsorship on stations, ac-
cording to Walton Onslow, associ-
ation director.

McDonald Says Porter Asked
Zenith to Submit FM Petition”

ARGUMENT over the relative
merits of low and high bands for
FM transmission continued last
week as Commdr. E. F. McDonald
Jr., president of Zenith Radio
Corp., asserted that Zenith’s sub-
sequently denied petition for re-
tention of the 44-50 me band was
prompted by a telephoned request
by Paul A. Porter, then chairman
of the FCC.

Commdr. MecDonald released a
statement saying he returned to
Chicago from Washington last Dec.
28 after appearing before the FCC
that day with Maj. Edwin H. Arm-
strong, inventor-of FM, and mem-
bers of Zenith’s engineering staff.
They had presented their findings
in tests at Deerfield, Ill., he said,
and demonstrated that the Com-
mission’s findings at Andalusia,
Pa., were almost identical. “Both

TAYLU R-HUWE -g NOWDEN
1

yoR

AFFILIATED WITH
.. AMERICAN BROADCASTING CO., INC.

Your message goes straight to its tatget—deep and penetrat-
ing—when you use KFDM, the station coverin& ALL THREE
of the key cities located in the RICH SABINE AREA of the
Gulf Coast! It's a 584 million dollar effective buying income
market, guaranteeing OUTSTANDING results! So place
your programming on the one station which covers THREE
VASTLY IMPORTANT GULF COAST CITIES!

REPRESENTED

BY

BEAUMONT,
S60K.C., 1,000 WATTS
MEANS BUSINESS

**Magnetized . .

—— SERVING THE
— = MAGNETIZED
" SADINE AREA

m——————

TEXAS

. dtawing people and industries from other sections!
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these sets of findings indicated the
inefficiency of the 100-me band
when compared with the 50-me
band performance,” he declared.

“On Saturday, Dec. 29, at 4 p. m.
Chicago time,” Commdr. McDonald
said, “Chairman Porter called me
on the telephone at my home and
requested that Zenith file a peti-
tion asking that the 50-mc¢ band
be reassigned to FM.” He said
Chairman Porter suggested that the
petition be short and that it be at-
tached to the summary of theire
Deerfield findings which they had
presented to the Commission the
day before.

“He asked me if we could have
our petition in Washington by Jan.
2. We prepared the petition on Deec.
29 and the Commission acted on it
on Jan. 3 calling for a hearing,” the
Zenith president asserted. He said
he had asked Mr. Porter whether
Zenith should petition for the 44 to
50 mec band and that Mr. Porter re-
plied that they should ask for the
broader band, 42 to 50 me.

FCC Explains

Following the hearing and deniale
of the petition, the FCC on March
5 explained its reasons and reaf-
firmed its belief that FM belongs
in the upper frequencies and that it
will provide ‘“an excellent, inter-
ference-free, static-free service” in
the 88-108 mc band [ BROADCASTING,
Marech 11].

Commdr. McDonald referred to
the Commission’s March 5 report
and specifically to the last para-
graph, which he said “is one of the
few understandable ones in the re-
lease. In this paragraph,” he con-
tinued, “they state the new 100-mc
band will render superior service
over ranges of 60 miles.

“Let’s examine the facts. FCC
in their June 27, 1945 report,
claimed 92 miles at 1,000-foot ele-
vation for 100-mec¢ band. They have
now reduced this to 60 miles and
1 questioned whether supérior cov-
erage can be obtained over an area
of 60 miles even from the Empire
State Building on the 100 mc band
. .. No one questions that from the
same elevation the 50 mc band
would cover 100 miles.”

On this basis he estimated the
difference in coverage between the
50 me and the 100 mc band as 20,-
000 square miles. “With 5,000 FM
stations in this country,” he said,
“this difference in coverage would
mean the loss of 100 million square
miles of multiple coverage.”

“The cities will get good service
from either wave band,” he as-
serted. “It is the rural dweller and
the farmer who will suffer by this
arbitrary ruling.”

Mr. Porter was unavailable for
comment and FCC sources declined
to make a statement.

DIRECT radiotelephone service between
Argentina and Great Britain was rees-
tablished last week through Compania
Internacional de Radio, Argentina, af-
filiate of International Tel. & Tel.

Telecasting



ore for your money

...with Mutual shows

Here, alphabetically listed in catalogue style, are an
even score of Mutual programs. They range from
children’s fantasy ... through drama and comedy . ..
to news documentary. But they have one common

wdenominator: a proved, or strongly-indicated, ability
to produce profitably-sized audiences—at prices
which, combined with Mutual’s low rates, put a gilt
edge on your radio investment.

ADVENTURES OF NICK CARTER One of radio’s most
solidly established mystery programs, it has a long
impressive audience record. February Hooperating
sustaining, in a new period, is 9.1. Double-check this
one for a quick audience- and sales-building job.

THE BETTER HALF Male versus female in uproarious
contests to determine the headier of the species. Tiny
Ruffner emcees this fast-paced quiz in which men
and women compete to give quickest answers to
questions. Zany stunts and attractive prizes keep
audience interest high.

“CAPTAIN MIDNIGHT The sponsor speaks: “Captain
Midnight is our outstanding Ovaltine salesman!”
Now in its tenth radio year, and sponsored success-
tully for almost six years on behalf of Ovaltine, MID-
NIGHT is available for the summer. Advertisers with
summer peaks will want to investigate, immediately.

THE CARRINGTON PLAYHOUSE Elaine Carringtosy,
described by Jack Gould of the New York Times as
“a member of royalty in the field of the daytime
serial,” lends her unique talent to provide good
radio, for a mass audience, to a new evening dramatic
series through which we hope to discover new radio
talent. It’s an exciting venture offering rare oppor-
tunity for writers, and the far-sighted advertiser.

»CECIL BROWN One of the most distinguished corre-
spondents to come out of the war, Cecil Brown ranks
high as a listening favorite. His 1945 rating average
according to Hooper, was 6.2; went as high as 7.8.
Brown’s widely-known name and long reputation as
a crack reporter have made him a success advertis-
ing-wise as well.

CHICAGO THEATER OF THE AIR The finest of operas
and operettas polished into delightful entertainment
for everyone. Prima donna Marion Claire joined by
guest stars like James Melton, Allan Jones, Igor Gorin,
etc. create an hour of superlative music. Ticket de-
mand is tremendous. Originates in auditorium whose
\YE,DOO seats are filled each week. Rating record reveals

mass appeal which makes program ideal for institu-
tional or product campaign.

DON'T BE A SUCKER After only three months on the
air, this low-cost, once-a-week quarter-hour show
has achieved a Hooper of 5.5 and has developed a
huge mail response. Through active cooperation with
the National Better Business Bureau, program pre-
sents dramatic exposes of rackets fleecing Americans.

HARRY SAVOY A “name”’comedian comes to the fore.
Hit on the Kate Smith program for a full year, Savoy
convulses studio audiences and radio listeners alike
with his hilarious brand of comedy. The show offers
advertisers an opportunity to* getinatthe beginning”
with one of 1946’s major radio “finds.”

THE HUMAN ADVENTURE Recipient of radio’s cov-
eted Peabody Award, this program has built a repu-
tation for superb presentations cf scientific subjects.
Brilliantly produced in cooperation with the Uni-
versity of Chicago and staff-members of the famed
Encyclopaedia Brittanica.

I WAS A CONVICT In line with increasing popular
interest in psychology, this unusual program drama-
tizes, not crime, but the motivation behind the crim-
inal. Anonymous ex-convict or parolee relates his his-
tory from childhood, highlighting forces which im-
pelled criminal act or career. Analyst Edwin J. Lukas
dissects case for listeners. A different program with
wide popular appeal.

LAND OF THE LOST 38,000 children and adults de-
manded that this program stay on the air! “Miracle”
was the New York Times” word for Isabel Manning
Hewson’s famous creation. A daytime half-hour
show, broadcast once a week, it’s a radio classic in
the juvenile field with great commercial possibilities.

LEAVE IT TO THE GIRLS Accent on unique program
format. This “forum”—a round-table of romance—
presents a panel of four lovely and prominent ladies,

and Moderator Paula Stone in a fast, furious anc.
witty debate with a well-known male. It’s an excit-
ing program idea, thoroughly established, ready to
go “commercial.” Latest Hooper rating: 4.5.

MARRIED FOR LIFE It's a daytime half-hour show,
now broadcast once a week, which features inter-
views with an engaged couple, their families and
friends, all of whom —and the radio audience —hear
a dramatization of the romance. Towards the end of
the program the microphone is taken to the cere-
monies preceding the wedding of the couple who
appeared on the previous broadcast. This is the next
great daytime. success:

PASSPORT TO ROMANCE March fifteenth saw the
opening broadcast of this dramatic-musical program
starring Mitzi Green, and Larry Brooks of “Song of
Norway.” It’s a radio adaptation of the motion pic-
ture musical-comedy technique, and has all the ear-
marks of a great commercial program.

THE SHADOW Since the middle of October, 1945. ..
this has been the highest Hooper-rated regular day-
time program in radio. And that’s been true for more
than half a decade. It’s available coast-to-coast for
a summer sponsor!

SNOW VILLAGE Americana at its best. William Ford
Manley’s heart-warming stories of a New Hampshire
town and its inhabitants have been air favorites for
sixteen years. Performed by skilled actors and pro-
duced by expert craftsmen, SNOW VILLAGE
occupies a warm spot in radio’s roster of fine dramas.

SO YOU THINK YOU KNOW MUSIC “At this late
date, it’s a pleasant surprise to find a music quiz
that’s interesting and a little different,” wrote Variety.
Featuring Ted Cott as m.c. and four celebrated jazz
or classical musicians as “experts”, the program is
“lively and fresh...fast-paced with remarks that
are impromptu as well as funny.”

TWENTY QUESTIONS A favorite parlor game is
smoothly adapted to become favorite radio entertain-
ment. This prograrm’s quick success is revealed by
large mail figures. An average of 1300 letters come
in daily. It starts with a February Hooperating of 3.8.
Quality of the mail strongly indicates its ability to
sell any product...animal, vegetable or mineral!

WHAT'S THE NAME OF THAT SONG ? The always ab-
sorbing game of “do you remember...?” with con-
testants trying to identify musical numbers played.
Holds radio listeners through musical appeal and
natural tendency to compete with studio contestants.
Latest rating, a whopping 7.0—at 8 pm Wednesday.

YOU MAKE THE NEWS Outstanding documentary
program, produced in cooperation with Newsweek
Magazine. Timely, dramatic, authentic and objective,
it weaves background and spot news into a pattern
which highlights significance of each issue. Ap-
plauded by Variety because “there is a gratifying
absence of the type of cub-reporter hysteria charac-
teristic of some documentaries.”

*x * x

With an active program department, a list like the
above can never be complete. More new shows are
on the way. Check us, for the right program in the
right Mutual spot.

Mutual Broadcasting System
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This is the simple all-electronic modulation system
which uses only 10 receiving-type tubes. The heart of
this system is the G-E Phasitron. This tube, with its wide
phase shift, allows a frequency multiplication of only
432 to produce a * 75-kc swing at the output frequency.
Frequency conversions are unnecessary, thereby elimi-
nating spurious responses. Important, too, is direct
single-crystal control—independent of modulation.

NT VIEW

 STUDIO-AND 'STATION EQUIPMENT + TRANSMETTERS

GENERAL & ELECTRIC

160-E2-6014

FIRST AND GREATEST NAME IN ELECTRONICS
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geoi Only 9 r-f circuits and 10 r-f tubes from crystal
i ~ tooutput frequency. Direct crystal control with
B  one crystal. Minimum number of components
Sxm CH and controls.

Vertxcal chassrs construction. Full length front
and rear doors Plenty of room to work Tras

For information on this outstanding trans-

o _mitter a_nd the complete line of G-E FM broad-
: cast eqniphi‘ent, call your G-E broadcast sales
i ~_engineer, or write: Electronics Department,
8

Geneml’Electrzc Company, Sclzenectady 5, N. Y
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No.l Market

Represented by

HEADLEY-REED COMPANY
I
New York
Atlantdll

Chicago Detroit

San Francisco Los Angeles
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‘Cinderella Inc.’ on CBS
Will Fete Housewives

FOR FOUR U. S. housewives
each month CBS has decided to
play a fairy godmother. As part
of a new series, Cinderella Inc.
(Mon. through Fri. 3:30-4 p.m.),
which begins April 1, CBS will
pluck four women from the hum-
drum of housewifely routine, cast
them into the swirl of New York
life. At CBS expense, they will
live at famed hotels, be entertained,
will learn how to look and dress
better at beauty schools. Each will
appear daily on the program.

After four weeks the housewife
deemed by a studio audience to
have made the most of her oppor-
tunity for self-betterment in New
York will be given a grand prize
of her own choosing.

In The Public

Service

Housing Program

SEVEN stations in St. Louis and
East St. Louis joined in present-
ing a half-hour program on March
3 to persuade people with vacant
property or extra space in their
homes to rent to service veterans
and their families. The program was
sponsored by Mayor Aloys P. Kauf-
mann’s Citizens Emergency Hous-
ing Committee and was aired si-
multaneously by KSD KMOX
KXOK KWK WEW KFUOQO in St.
Louis and WTMV East St. Louis.
WIL, unable to join the Greater St.
Louis Network for the broadcast,
presented a special program of its
own. Stations donated time, tech-
nical facilities and script; services
of actors, musicians and engineers
were furnished without charge
through cooperation of respective
unions. Direction was through
Premier Radio Enterprises, St.
Louis. Total cost of program was
estimated at $2,000.

Aid to Fire Victims
WITHIN an hour after WING
Dayton had broadcast an appeal,
temporary shelter had been found
for 22 families made homeless by
Dayton’s worst apartment house
fire in several years. Red Cross
officials, in charge of securing tem-
porary housing, wrote WING Vice
President J. P. Williams that “with-
in a few minutes after the first
notice was given on the air, we re-
ceived our first calls and within
an hour had enough responses to
take care of our needs.”

Winona Expansion Sought

KWNO Winona, Minn., and the
Winona  Republican-Herald are
jointly promoting a program of
postwar civic development for the
city, financed through a $1,600,000
bond issue. The campaign to put
Winona on the map calls for a
civic auditorium, a new state high-
way from Winona to Iowa, mod-
ernization of the business district,

WHAT IS PUBLIC SERVICE?

Howard J. London Believes Radio’s Ralph Edwards
Has a Pretty Good ldea

EDITOR, BROADCASTING:
Who said radio doesn’t do any
public service programs? Attached
is picture of Ralph Edwards pre-
senting March of Dimes funds
which he raised over the Truth or
Consequences® show during the
1946 Campaign in January. Ralph
raised over $75,000.00 for the
March of Dimes.
Here, he is presenting the money
to D. Walker Wear, Director of
Organization for The National
Foundation for Infantile Paralysis.
HOWARD J. LONDON
Radio Director
The National Foundation for
Infantile Paralysis

March 18, 1846

*Sponsored by Procter & Gam-
ble for Duz, NBC, Sun. 8:30-9 p.m.

two outdoor municipal swimming
pools, a municipal athletic sta-
dium and recreational field, con-
trolled and steady industrial ex-
pansion, completion of the Lake
Winona Dbeautification program
started before the war, completion
of the municipal airport, and other
recreational and civic improvement
plans. Publisher of the Republican-
Herald and owner of KWNO is M.
H. White.

KFAR Advises Treatment

AN EPIDEMIC of rabies had
spread among the wolves and foxes
in northern Alaska, endangering
the lives of Alaskans in remote dis-
tricts. So KFAR Fairbanks,
through Dorothy Ann Simpson,
program director, arranged a
broadcast by Dr. Paul Haggland,
Fairbanks physician, who described
symptoms and outlined exact emer-
gency treatment. Talk was featured
on Tundra Topics, a program of
personal and community news for
outlying districts.

Wene Is Consultant

FORMER Congressman and now
president of WTTN Trenton and
WSNJ Bridgeton, N. J., Elmer H.
Wene is in Washington as con-
sultant to the Secretary of Agri-
culture, Clinton Anderson, in pres-
ent food and crop crisis. Also
owner of Wene Chick Farms,
Vineland, N. J., Mr. Wene has
headed various agricultural groups,
including the New Jersey Board of
Agriculture and the International
Baby Chick Assn. In his present
appointment he will head a staff
of experts on the food crisis and
will serve as liaison between the
Secretary’s office and the Famine
Emergency Committee headed by
Herbert Hoover. Mr. Wene has
served for three terms as Repre-
sentative from Second Congres-
sional District of New Jersey. He
currently is candidate for State
Senate from Cumberland County.

Results of public service program-
ming are presented by Ralph Ed-
wards (1) to D. Walker Wear.

MBS Adds Three

MBS has added three new affiliates
—two in the U. S. and one in
Canada—Dbringing total number of
Mutual stations in the U. S. to
296. WMTG Montgomery, Ala.,
with 1000 w on 800 ke daytime only,
will be ready for operation May 1, _
and new affiliate in Savannah, Ga.,
whose call letters have not yet been g
assigned by-the FCC, will operate
with 250 w on 1450 ke. Owned by
Carter C. Peterson, station is ex-
pected to go on the air about June
1. CKEY Toronto, previously af-
filiated with Mutual when it op-
erated under different management
as CKCL, will join Mutual effec-
tive April 1. CKEY uses 5000 w
daytime and 1000 w nighttime on
586 kc.

SILVER & BARTLETT

Network Script Team Now
Has Own Station———;é?

FROM daily radio serials to sta-
tion operation in one big jump is
the accomplishment of Doug Silver,
president of Indian River Broad-
casting Co., holder of a construec-
tion permit in Fort Pierce, Fla.
Station with call letters WIRA
plans to go on air May 1 with 250
w on 1400 ke,

Mr. Silver, with his wife Mar-
jorie Bartlett, have written such
network scripts as American Fam-
ily Robinson, sponsored seven years
by the National Assn. of Manufac-
turers; Linda’s First Love, on ten
years for Kroger Grocery and stille
going strong; Aunt Jenny's True
Life Stories and Big Sister, both
sponsored by Lever Bros.

In addition to Mr. Silver and his
wife, the latter to be program di-
rector of the new station, other
WIRA personnel includes Conrad
Clemans, formerly chief of WBLK
Clarksburg, W. Va., chief en-
gineer; Bill Stonerook and Jane
Brewer, announcer - operators;
Sally Crane, previously with
WTMC Ocala, Fla., traffic man-
ager,

BROADCASTING o Telecasting,



... Back Again on KSO!

Ko,
T /1 3

Gene

SHUMATE

lowa’s TOP Sports Announcer

To Give You New Sporis Listeners
in Central lowa

Good News for Iowa sports fans . . . and You! Gene Shumate’s back on KSO
after 274 years in the Marines. Gene’s return gives you lowa’s most popular

sports announcer to attract new listeners for your sales messages.

Shumate’s following is large and loyal. Folks in Iowa know him. He’s
their type of announcer . . . handles football, basketball, baseball and track
with equal ease. He gives sports fans the facts with plenty of color and dash.
Gene has been KSO’s top sports announcer since 1936. We’re glad to have

you back, Gene. Welcome home!

DES MOINES, IOWA .. 5000 WATTS
Basic CBS Outlet in Central lowa

Kingsley H. Murphy, Owner George J. Higgins, General Manager
Represented by Headley-Reed Co.
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20th Anniversary
in Radio!

Leanna Driftmier, KMA’s pioneer Homemaker, originated the
“Kitchen Klatter” program in March, 1926. It is broadcast direct from
her home, Mon. through Sat., 3:15-3:45 p.m.

Leanna’s sincerity, friendliness, and genuine concern for others have
made her the trusted adviser of thousands in cooking, canning, house-
work, sewing, menu planning, and child rearing.

Though few of her accounts solicit mail, her daily average is 540
orders per day. Most of these orders come in the form of friendly
letters also containing household hints, recipes, or questions. Her
program 1is, therefore, an “experience exchange”. For instance, a
young bride may want some advice on making good gravy.
Remembering that they once had the same problem, proficient cooks
write in the most successful methods they have found. That’s why
Leanna’s program is so popular—for listeners have a personal part
in it. It is also an outlet for the inherent neighborliness so character-
istic of Corn Belt folks.

Never relying upon ‘“cold” commercials or “high pressure” sales
talks, Leanna quietly and confidentially recommends. Consequently,
her selling record has been phenomenal for her 6 participating
sponsors. Her premium response for a nationally-known yeast com-
pany|was 15,169 in 5 weeks for a free recipe booklet. For a nationally-
distributed coffee, her premium response in 11 weeks was 11,259 for
a hotise plant specialty requiring a label and 10c. Another label and
10c offer for a chrysanthemum plant brought in 11,686 responses in
only 7V4 weeks.

Leanna Driftmier’s “Kitchen Klatter” program is characteristic of
the down-to-earth appeal of KMA-produced programs. For particu-
lars on what we can do for YOUR account, contact your nearest
Free & Peters office—or call us.

KMA

AMERICAN BROADCASTING CO.
The No. 1 Farm Station in the No. 1 Farm Market

Owen Saddler, Station Manager o H. O. Peterson, Sales Manager

155 COUNTIES AROUND
SHENANDOAH, I0OWA

Freg & PETERS, Iic

Exdusive National Representatives
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Hawaii
(Continued from page 41)

Mary Frances Feely, 1 share, sec-
retary.

A. L. Glassman, 5-6th owner of
KLO Ogden, Utah, is 16.679% owner
of Pacific Frontier. Robert H.
Hinckley, vice president of Ameri-
can Broadcasting Co., who is half-
owner of KALL Salt Lake City and
interested in several other appli-
cants, also holds a 16.679% interest
in Pacific Frontier. The application
states that the company will be in-
terested in television as the art
progresses. Tentative transmitter
site is up in the hills at Upper 1212
Alewa Heights Drive.

A new station is sought at Wai-
luku, on the island of Maui, by
Maui Publishing Co., publishing the
semi-weekly Maui-News. Largest
shareholder, 332 of 1200 outstand-
ing is J. Walter Cameron, president.
Ray M. Allen is vice president,
William Walsh, secretary-treas-
urer, William H. Belthis, assistant
treasurer.

Others interested are Frank F.
Baldwin, Henry A. Baldwin, John
T. Noir Jr., all of Maui. Ezra J.
Crane, formerly of KGU, would be
manager of the station, which asks
1000 w on 550 ke. In general charge
of operation would be Capt. Darrell
C. Bouchin, Petersburg, Ind.

The State Dept. million dollar
shortwave transmitter, KRHO
duplicates a similar installation in
San Francisco. It is beamed half
the time to the Philippines, half to
Japan, with some service to other
points in the Orient. Ira Mercer, in
charge, has a force of 10 engineers.
The station operates its 100,000 w
beam 10:30 a.m. to 6:30 p.m. and
10:30 p.m. to 6:30 a.m., Hawaiian
time. It relays State Dept. and
Armed Forces Radio Service pro-
grams from San Francisco.

Smallest island station is WVTZ,
feeding Navy personnel at the air
station a program service that
travels one mile on the electric wire
system.

Lear Output Crippled
By Material Shortages

WITH a net profit for 1945 of
$657,106.47 after taxes, Lear Inc,,
Grand Rapids, Mich., is plagued
by the material shortages that have
crippled many other industries.

A report to stockholders by Wil-
liam P. Lear, president, showed
that 1945 earnings equaled 38
cents per share but pointed to limp-
ing 1946 production. On V-J Day,
said Mr. Lear, the company had
developed a mnational distributor-
dealer organization through which
the sales department had contracts
in excess of $12,000,000 for home
radios. Since V-J Day, however,
production schedules have been re-
vised downward. Mr. Lear’s pres-
ent estimate of 1946 production and
sales of home radios is between
$6,000,000 and $8,000,000.

BROADCASTING o

Service Front
Krum to Interview

Gen. Joseph McNarney

LIEUT. COMMDR. TY KRUM,
whose cooperative Veterans’ Ad-
visor is heard over NBC Saturday
1:30-1:45 p.m., recently flew to
Germany to interview Gen. Joseph
T. McNarney, commanding U. S.
forces in Europe, on the demobili-
zation program’s effect on Ameri-
can occupation. The interview was
broadcast at program’s usual hour.
Among others Commdr. Krum
was to interview on his return are
Maj. Gen. Thomas B. Larkin, the
Army’s Quartermaster General,
March 23; Wilson Wyatt, National
Housing Administrator, March 30;
Vice Adm. Louis E. Denfield, chief
of the Navy’s bureau of personnel,
April 6; Gen. Omar Bradley, U. S.
Veterans’ Administrator, April 13;
Secy. of War Robert Patterson,
April 20; and Gen. Paul M. Hawley,
surgeon-general of the Veterans’
Administration, April 27.

Diller Reassigned
BRIG. GEN. LeGRANDE DILLER
has been named secretary to the
general staff of the supreme com-
mander. He has recently been on
leave of absence as Gen. Douglas
MacArthur’s public relations officer.
The newly created position is that
of secretary to the heads of vari-
ous sections who are under a chief
of staff. Brig. Gen. Frayne Baker,
who has been acting public rela-
tions officer, replaces Gen. Diller in
his former position.

DSM to Auchinloss

COL. SAMUEL S. AUCHINLOSS,
Army Signal Corps, last Thursday
was awarded Distinguished Serv-
ice Medal for service from April
1943 to June 1945 as assistant to
the Chief Signal Officer, General
Headquarters Southwest Pacific
Area. His citation -especially
pointed out his assistance in estab-
lishing signal communications for
general headquarters during the
initial phases of the occupation of
Leyte and Lingayen.

Dougall Returns

MAJ. TOM DOUGALL, who wrote
The Lone Ranger (ABC), is back
in the U. S. on terminal leave. He
was last assigned as executive of-
ficer of the radio section of the
public relations division of SHAEF
at Frankfurt.

Assigned to Baltimore

LIEUT. LORIN S. MYERS, for-
mer assistant sales manager of
WSB Atlanta, has been assigned
to the public relations office, head-
quarters of Third Service Com-
mand, Baltimore.

LAWRENCE LADER, former
lieutenant and officer-in-charge of
troop information with AFRS New
York, has joined Coronet Magazine,
New York as contributing editor.
He will continue to write free lance
radio.
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Texas folks are inclined to brag a little, and we
here in Austin are doing our share of it. But,
they say—"It ain’'t bragging if you can prove it!"

It's no secret that Austin is one of the best busi-
ness spots in the Southwest. Things have been
lively here since 'way back in 1930 when this
capital city started a phenomenal growth that
increased the population 65% in ten years, and
is still continuing (114,605 City Directory in
1944).

Prosperous folks, too—the average Austin fam-
ily income is over 19% higher than the national
average. And there's no post-war let-down,

RADIO
STATION

KNO

WITH A MARKET LIKE AUSTIN,
WHO WOULDN'T BRAG ?

because Austin’s income derives from the solid
basis of agriculture, industry, commerce, educa-
tion and state government. That’s why business
is good the year 'round in Austin ($65,901,000
Net Retail Sales), and it's why this rich, balanced
market is a ‘““must’”’ in any Texas promotional
sales campaign.

The best way to sell the Austin market is through
KNOW, the oldest and by far the leading Austin
station at any hour of night or day, as proved
by Hooperatings. An influential, sales-producing
station, KNOW consistently delivers more listen-
ers per dollar. Write us for further information
and ask for our late Hooperatings and our book-
let, “‘The Austin, Texas Area.”

AMERICAN, MUTUAL AND TEXAS
STATE NETWORKS STATION

WEED & CO., Representatives

New York Boston Chicago

BROADCASTING o Telecasting

Detroit

Hollywood San Francisco

March 25, 1946 e Page 51



BLUEPRINT OF PRIME LOCATION!

Concentrated coverage.. where it counts the most! Half urban,
half rural. Get complete information on WOWO's tri-state
market. A detailed brochure is yours for the asking. Write
“Blueprint,”” WOWO, Fort Wayne 2, Indiana.

WESTINGHOUSE RADIO STATIONS Inc

KDKA - WBZ « WBZA . KEX «- KYW . WOWO

REPRESENTED NATIONALLY BY NBC SPOT SALES — EXCEPT KEX <« KEX REPRESENTED NATIONALLY BY PAUL H. RAYMER CO.
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cally changed the face of the WSM listening o -
area. For example, we know that our audi- e e
ence will want this year 176,000 electric
ranges more than the industry can deliver e AL !\ < =
- e =
to them. hobd # h A
—=— =
i
The question is not what they will buy this —_— =
year—but whose they will buy next year. —
N The answer rests with what they hear over \
WSM—to which these five million people have
tuned, for more than 20 years, confident that
what they hear is gospel.
e — S ———
WSM is the only single medium which
reaches this big market, without elaboraie

and costly combinations of media. It is the
medium with firm, fast friends—the result

of a generation of honest, intimate relation-

ship with its listeners.
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BASIC CIRCUITS are mounted on this part of the exciter panel. They

include two audio modulators, an FM oscillator, and three fre-
quency multiplying stages (see diagram above).

AUTOMATIC FREQUENCY CONTROL is provided by the circuits in this
part of the exciter panel. Two temperature-controlled, precision-
ground crystals (one a spare) are provided. Sub-harmonics of
the crystal oscillator and FM oscillator are compared. Any differ-
ence between these frequencies operates a reversible motor with
a vernier condenser mounted on the motor shaft. The motor
never turns more than 90 degrees either way. No gears, counter
circuits, or compensating voltages are involved. Failure in this
section does not take the transmitter off the air, since operation may
be continued by making occasional manual frequency corrections.

-

REGULATED POWER SUPPLY is contained on this panel. Provides
close control of plate voltages regardless of changes in a-c¢ sup-
ply voltages.

e
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lowest distortion!

:GUMPARE these lahoratory performance measurements
~on one of the new RCA “DIRECT FM” EXCITERS

Distortion: |
Less than V2% from 30 to 15,000 cycles

“Frequency Response:
Within £%~ db from 30 to 15,000 cycles

HE CURVES at the left show the distortion
- and response versus frequency as actually
measured on one of the first of the new RCA
“Direct FM” exciter units. Distortion has been
measured at less than one-half of one per cent
over the whole “FM range” of 30 to 15,000 cycles,
with frequency response varying less than !4 db
over the same range.

The fidelity which can be obtained in an FM
transmitter is basically limited by the distortion
and noise introduced in the FM generating cir-
cuits located in the exciter. The simple, straight-
forward circuits used in the RCA exciter are in-
herently capable of lower distortion and lower
noise level than any other type yet developed.
The curves at the left prove this!
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The station which proposes to provide true
“FM Quality” should start with the best exciter

available. We believe that the RCA “Direct FM”
exciter is just that!

BROADCAST EQUIPMENT

RADIO CORPORATION of AMERICA

ENGINEERING PRODUCTS DEPARTMENT, CAMDEN, N.J.
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Program Report: 11
WHAT IS wrong with American broadcast-
ing?

Here are the answers to that question as
impliéd in the FCC report on Public Service
Respémsibility for American Broadcasters:

It |is excessively commercial. It does not
carry enough public discussion programs. It
does not experiment sufficiently in new pro-
grams. It does not present enough sustaining
local public service features.

Those are the major sins of American
broadcasting in the opinion of seven Com-
missioners and a half-dozen of their advisers.

What, on the other hand, is the opinion of
the listening public, to whom the voice of radio
is projected throughout our land? By terms
of the latest survey [BROADCASTING, March
18], four out of five listeners believe radio
is doing an “excellent” or “good” job. BUT—
one out of three persons interviewed was
critical of commercial announcements.

This, then, appears to be what is wrong
with American broadcasting—for its mission
is to fulfill its obligation to the whole publie,
not to seven members of it. American broad-
casters must do something about their com-
mercial policies.

If |there is any good to be found in the
existence of the FCC program report, it lies
here——that the report will move broadcasters
toward self-examination.

Thlat, by the way, is all that is good about
the report, for it is and will remain a con-
stant peril to freedom in this nation as long
as it principle of Government interference
prevails,

American broadcasters are not fulfilling
their obligation to the listening public, nor, for
that matter, to themselves, as long as one of
three listeners disapproves of the commercial
messages which form the foundation of the
art’s freedom from Government subsidy.

Licensees are the custodians of the public
interest, to the same extent and in the same
manner that a newspaper publisher must
keep| in mind always the commonweal. As
such custodians, they cannot take the pulse
of the public interest on the keys of an adding
machine.

All of this has been said before—in these
columns, in other columns, in forums of the
art’s leaders and now by the Federal Govern-
ment. The saying of it is not enough; there
must be doing.

What then and where then? The NAB,
under the leadership of Justin Miller who
swiftly called together a committee to dis-
cuss the program report, must draw its battle
lines as quickly as possible. Perhaps-it may
be necessary in any plan for self-regulation
to outline a procedure for punitive action, in
which licensees who depart from standards
which have nationwide acceptance will be
dropped from NAB membership, and suffer
the econsequences of such ostracism.

But certainly American broadcasters indi-
vidually must do something about their com-
mercial policies. There rests upon them the
responsibility to make themselves presentable
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in the eyes of the public. That done, any ef-
fort to suspend above them a sword of
Damocles on a frail thread of “public interest”
will avail nothing.

Excessive commercialism should be stopped.
Hitch-hikes, cow-catchers and other daisy-chain
forms of broadcast advertising should be dis-
carded. Isolated cases of advertising which
offends should be eradicated. But there should
be no retreat from the self-evident premise
that most of the best programs, albeit a few
of the worst, are sponsored.

And as to programming? The public likes
American programming. Of course there
should continue to be in the future, as in the
past, a never-ending aspiration to improve.
But this improvement should be designed to
meet the tastes of millions of American lis-
teners—not limited to the selective judgment
of seven Federal appointees.

For it must be remembered by most, al-
though it is forgotten by some, that good
programming means good listening. And you
can spell that backwards, too.

Booby Trap

BECAUSE it’s a political campaign year,
sentiment in Congress is against legislation
which might increase taxes. That’s the line
from Capitol Hill and thus it is concluded
the International Allied Printing Trades Assn.
campaign to saddle radio with a confiscatory
franchise tax will get nowhere. John B. Hag-
gerty, the association’s president, in action
again for the first time since the war’s end,
wants all radio profits beyond 15% siphoned
off toward reduction of the “public debt.” He
also wants a limitation of $25,000 on radio
salaries, including bonuses and other return.
He wants this done because of radio’s compe-
tition with the printing trades.

It would be dangerous for those in radio or
in advertising to rest on their oars because of
the word from Capitol Hill. This year it isn’t
politically expedient to legislate new taxes.
Next year it might be. The printing lobby
works overtime. Monthly circulars are being
sent to members of Congress and to the union’s
membership. The plan is outlandish. It asks
for far more than Haggerty’s people think
they can get. But they’re working at it. With
things happening as they are, radio can’t afford
to overlook any line of pressure-group opposi-
tion.

On Merit

PRESIDENT Truman’s appointment of Rosel
Hyde to fill one of the two vacancies on the
FCC wins acclaim of those in radio as well as
all those serving at the FCC. He started in
with the old Radio Commission in 1928 in a
junior legal capacity. He came up through the
ranks to win the highest appointive legal post,
as general counsel. He now will sit as a Re-
publican member of the Commission itself, by
dint of ability, perserverance and hard work.
The merit promotion is an inspiration to the
FCC staff and to all those in Government.

Mr. Hyde’s promotion, however, leaves a
staff vacancy which in these turbulent days is
in some ways as important as the commission-
ership. This appointment is made by the FCC
itself. Politics should not enter into that selec-
tion. It shouldn’t matter whether the individual
is Republican or Democrat, so long as the
choice is made on ability alone.
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CYRIL OUELLETTE LANGLOIS

boy soprano was the star performer at

many a church social (he sang for little

or no fee). The years since then have
deepened his voice and elevated his finanical
standing.

As head of Lang-Worth Inc., a transcrip-
tion house with 300 radio stations on its client
list, Cyril Langlois now hires the talent and
reaps the rewards.

Lang-Worth, a title coined from contractions
of its original partners’ names (Mr. Langloigr
and Ralph Wentworth, who left the firm in
1941 to join BMI) provided a generous measure
of support to the radio industry in its cam-
paign to break the ASCAP musical strangle-
hold on the nation’s microphones.

It was in the middle thirties that Lang-
Worth, accurately forecasting the ASCAP
storms that were arising in the industry, de-
cided to confine its library to music in the pub-
lic domain.

But U. S. radio, then apparently resigned to
pay the ASCAP piper, was apathetic to Lang-
Worth’s plans. “Once we were in the hole $§79,-
000, Mr. Langlois recalled. “For a while we
had only 40 customers.”

Business had begun to improve, and Lang-
Worth could hope that solvency was just around
the turntable, when in 1937 the NAB decided
to organize its own transcription service and
copyright bureau to complete with ASCAP
and also to rustle in the dusty files of public
domain tunes.

“Now all our potential customers had be-
come our competitors,” Mr. Langlois remem-
bered sadly.

By reason of its superior experience in the
transcription field, however, Lang-Worth was
able to survive the competition by its custom-
ers. When ASCAP’s tariffs were restored to
more sensible levels in 1941, Lang-Worth it-
self emerged from the yellowed scores and
began recording new music. But it still re-
tained transcriptions of standard works which
were in public domain.

The Lang-Worth library now averages more
than 4,000 numbers, Stations in South America
and Australia buy Lang-Worth records, too.
Mr. Langlois expects soon to go into talent
management, an enterprise which he regards
as a natural coordinate of transcription sales.
And after that he thinks wistfully of entering
the music publishing business.

Mr. Langlois’ business interests have varied
in their nature as well as in their returns. As
a youth he wanted to become a professional
singer, but his father, a music teacher, pre-

(Continued on page 63)

FORTY YEARS ago in Detroit an eager

BROADCASTING e
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OREGON

becanse of the things
that grow cn Oregon!
X

With this spring’s wool shipment
... Portland becomes the second
largest wool market in the world!

X

More livestock goes through the
Portland stockyards. .. than any
other city on the Pacific Coast!

*

...Oregon’s steady growth is
today’s promise of the Pacific
Northwest's limitless tomorrow.

As a part of the community it
serves...KOIN works toward
that future.

PORTLAND, OREGON

FREE & PETERS, Inc.,

National Representatives

LB
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Air for Real Estate

RADIO advertising is being in-
creasi&ngly used by real estate deal-
ers, according to an article in the
March issue of Domestic Com-
merce, written by Sarah C. Saun-
ders, Division of Small Business,
Bureau of Foreign & Domestic
Commerce, Department of Com-
merce. Article refers to the book
Establishing and Operating a Real
Estate and Insurance Brokerage
Business, one of a War Dept. se-
ries mow printed in a civilian edi-
tion. The article notes that special
or regular radio programs are be-
ing employed by progressive re-
tailers.

High ‘Hooper’
CAN YOU claim 90% of
your listening area? By ac-
tual barracks check, VOHF,
Voice of Harmon Field,
Newfoundland, can boast
that percentage. With plans
for turning Harmon Field
into a peacetime air base,
VOHF may become one of
the few Armed Forces Ra-
dio Service stations to be
made permanent. Staff in-
terprets the move as a re-
ward for its high Hooper.

00K AT How WDAY

RATES WITH ME!
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WDAY is far and away
your best bet for com-
plete radio eoverage
here in Fargo’s rich
Red River Valley. Here
are the actual figures,
taken from a recent
Conlan Survey:

WDAY GETS 61.4%
OF THE AUDIENCE
IN ITS COVERAGE
AREA

STATION B
GETS 9.5%
OF THE AUDIENCE

STATION ¢
GETS 7.2%

National Repres

R,

-FREE & l;:s.',»t‘*
ations ‘e entativ

Dyke Explains Why Radio Proves Best

Means of Re-educating the Japanese,

“FOR OVER 55 years the Jap-
anese have been subjected to a
very thorough public relations
campaign,” Brig. Gen. Kenneth R.
Dyke said last Tuesday in a Pen-
tagon news conference. The job
of the occupation forces is to break
down the fallacies built up through
those years, he explained, adding
that radio was “taking on greater
importance” as a means of reach-
ing the people because it does
away with the barriers presented
by printed media.

Gen.' Dyke, chief of civil infor-
mation and education in Japan,
is the former director of NBC
advertising and promotion.

Radio Reaches People

Where a large majority of Jap-
anese cannot read the simple char-
acters used in directives and in-
structions, they can all understand
the spoken word, he said.

He explained that the govern-
ment propagandizing had become
so bad that listening had dropped
off in the last few years. It is pick-
ing up considerably now, he said,
attributing the increase largely to
the fact that the Japanese have be-
come real fans of programs on the
troop broadcasting network. These
are broadcasts of Armed Forces
Radio Service, airing popular
stateside programs transcribed
with commercials deleted. Troop
broadcasting has taken over one of
the two Japanese networks.

A third was being built up be-
fore the war, Gen. Dyke said.
Many schools are wired for sound
and the occupation forces are plan-
ning to use these circuits in the
rehabilitation program.

“To demonstrate to the Jap-
anese that ‘you can now say what
you think’ we have instituted a
man-in-the-street program,” he
said. “That program has had an
amazing effect on the thinking of
the peaple.” He said that the
“man-in-the-street” has difficulty
in realizing that his opinion is not
only desired but is important in
the democratic system.

Astounding Results

Promoting the democratic psy-
chology of the importance of the
individual, Gen. Dyke told of other
programs now on the Japanese air
—political forums, women’s pro-
grams, farm programs, interviews.
The results have been astounding,
he asserted.

There have been no new sets
manufactured during the last few
years but they are beginning to
come off the production lines.
“Japanese radio is now operating
at about 50% of normal potenti-
ality,” he said.

Denying rumors of censorship
of either news to the Japanese or
news filed by American correspond-
ents in Japan, Gen. Dyke ex-
plained that his section worked
merely in an advisory capacity,

directing but not dictating the re-
habilitation program in Japan.

The General will be back in
Tokyo April 15. He is in this coun-
try on leave and to recruit badly
needed personnel. “We need radio
planning people,” he said, “admin-
istrators, those who know how to
present our program of rebuild-
ing.”

When asked how long he was
planning to stay in Japan, Gen.
Dyke responded, ““I would like an-
other 20 years to accomplish my
job.” -

New BBM Study

BUREAU of Broadcast Measure-
ment, Toronto, now in its third
year of operation, is to issue its
second national survey report late
in May. As a result of ex-
perience and frequent -consulta-
tions with BMB in the U. S., BBM
will cover in its next survey about
110 population centers having
broadcasting™ stations as well as
every county and census division
having 1,000 or more radio homes.
Report will include a tabulation
of radio homes, county and censu¥
sub-division population and radio
homes figures. Stations heard in
county, census sub-divisions, cities
and towns will be listed with the
percentage of radio homes for each.
Non-subscriber stations will be
listed without data. Both Canadian
BBM and the U. S. BMB surveys
will be made at same time and
identical techniques used through-
out.

HAAKER THE SHOPPER

NBC Newsman Scours Stores
For English Friends -

FOR Ed Haaker, NBC correspond-
ent in England, his first visit to
the U. S. since 1943 has been less
a vacation than a shopping tour; he
was burdened with requests by ra-
tioned Britons to bring them goods
they can’t buy at home.

Mr. Haaker, beset by America’s
own merchandise shortages, wanted
some new suits for himself, but in
clothing-short New York he hasn’t
found any. For his British friends,
however, he has bought: pajamas,
paper diapers, pressure cooker,
white blouse (34 bust) for an offi-
cers’ club hostess, sharkskin bath-
ing suit for a barmaid, suspender’s
and garters for an English Lord.

For an English Lady, Mr. Haak-
er has made the supreme male shop-
ping sacrifice. Said he, his face red-
dening: “Her Ladyship asked for
a two-way stretch.”

CITATION by American Legion Auxili-
ary, Department of Iowa, has been
awarded “Uncle Stan and Cowboy Ben
Program,” its sponsor, Little Crow Mill-
ing Co., Warsaw, Ind., and WHO Des
Moines in “appreciation of constructive
influence over juvenile activities through
intrieuing and wholesome entertain-
ment.”

BROADCASTING e Telecasting



<D WARD

PUBLIC SERVICE ... AN OBLIGATION,
A PRIVILEGE, AN OPPORTUNITY

Wz

Several years ago an unexpected -ert in Southern
California wiped out more than half of the citrus crop
... cost orchard owners more than fifty million dollars!
Today, California citrus growers make it their business
to stay one jump ahead of Jack Frost.

For five years now, it has been part of KFI’s busi-
ness to help citrus growers do just that.

Nightly at 8 P.M. during the frost season KFI broad-
casts detailed frost warnings by remote lines from the
Fruit-Frost Station of the U.S. Weather Bureau. By
regulating orchard heating operation according to this
service, orchard owners now beat Jack Frost to the
punch.

Here again is evidence of KFI's policy of adding
purposeful local service to its top-ranking program
structure. Hence, KFI’s undisputed leadership in the
rural as well as urban areas of Southern California.

KEE

50,000 WATTS « CLEAR CHANNEL » 640 KILOCYCLES

BC o 105 anceiss

COMPARNY, INC.,

PETRY ANTGD

o

per—

Cliart

Developod by KT

MATIOCNAL

This unique weather chart,
printed in four contrasting colors
for quick reference and study,
outlines all the temperature and
climatic zones of Southern Cali-
fornia, as well as frost warning
districts. Developed by the Agri-
culture Department of KFI in
collaboration with the United
States Weather Bureau and farm
industry leaders, this new chart
offers valuable factual data never
before compiled. The United
States Weather Bureau recently
adopted it as the official definition
of Southern California tempera-
ture and climatic zones. Offered at
the cost of 10¢ to cover mailing
and handling, KFI's Weather
Chart has already been requested
by thousands of agricultur-
ists throughout California.
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’ You can use
a1l the best stations
a1l of the

time...

or some of
the best stations

some of the

time...

when flexible SPOT BROADCASTING ™ sells for yrou!

Whether your radio time needs are a learn, that this powerful medium is geared to
matter of minutes—or hours—flexible SPOT meet the fast pace of reconversion.
BROADCASTING is ready to sell for you. For Talk to a John Blair man. He represents

you can arrange Spot Brpadcasts quickly for fast many of the country’s finest radio stations. And
action anywhere...using either programs or he’ll gladly put his broad knowledge of radio,
announcements to reach reedy-made audiences, markets and merchandising to work for you.

on a schedule that fits your budget.

Spot broadcasting is the onze major
medium available now which permits you to
keep your advertising abreast of today’s quick-

changing conditions. You are not restricted to

limited networks, one time of day, one program
or one copy appeal. You can buy the best times
onthe preferredstationsinmarkets of your choice.

7

§\
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S
S

That's why today—as sales, marketing

and production problems complicate advertising
plans—more and more advertisers are turning to
Spot Broadcasting. They know, and you should

*Spot Broadcasting is radio advertising of any tybe, from 25-word an-
nouncements to full-hour shows, planned and placed on a flexible market-
by-market basis.

This advertisement, appearing also in FORTUNE Magazine for April, is one of a FORTUNE
series published in the interest of Radio Stations represented by Jobn Blair & Company.



Closed-Door Policy Plagues Novices

Development of Talent
By Entire Industry
Is Suggested
By BOB HUSSEY

West Coast Talent Supervisor
Young & Rubicam Inc., Hollywood

ONE of the more common squawks
of the gentle etherfolk relates to the
closed doors encountered on all
sides by newcomers to the trade.
The most frequently voiced charge
=3 fundamentally true—many pro-
gram producers do employ a small
number of people regularly, the
same people. Unknowns who are
attempting to break into the sacred
circle of the regularly employed
aren’t given the proper ovpportuni-
ties.

The situation is the same in
Hollywood, Chicago, New York and
elsewhere, and the problems result-
ing are the same. Taking Hollywood
as an example, there are approxi-
mately 750 performers who derive
revenue from commercial radio pro-
duced here. Of that number, how-

ever, a scant 50 or so hit the bell
o

Respects
(Continued from page 58)

sumably aware of the economic
precariousness of the art, bundled
him off to Detroit U. to learn engi-
neering. “Dad thought I ought to
be an engineer because I was
handy around the house fixing
clocks,” Mr. Langlois offered in
explanation.

Although he graduated as an en-
gineer, Mr. Langlois went to work
for a Detroit advertising agency.
Not long after that he married Lil-
ian Collins. They have two sons,
Cyril O. Jr., 23, and John, 27. De-
spite the demands of business and
a new marriage, his interest in his
voice had only slightly waned. His
boss told him one day: “Langlois,
you've got a great reputation
around town, but it’s not as a
singer.” Mr. Langlois took the hint
and shut his golden throat to com-
mercialism forever.

Later, however, while working
in New York for a firm of news-
paper representatives, he sang for
avocation over WEAF. It was
there that he met his future part-
ner, Mr. Wentworth, who an-
nounced the programs on which
Mr. Langlois sang,

But that was long ago, and now
54-year-old Cy Langlois, who ad-
mits to only one hobby—business—
and membership in only one social

organization—the New York Ath-

letic Club, says he has recently had
no thought' of singing publicly. In
his well-appointed Manhattan of-
fices these days, however, employes
occasionaly overhear the boss hum-
ming softly to himself-—usually ene
of the old tunes out of the public
domain,

BROADCASTING o

COMPLAINTS that radio offers
insufficient opportunities for new-
comers to show what they can do,
and suggestions for solving the
problem, are discussed herein by
Bob Hussey, West Coast talent su-
pervisor of Young & Rubicam.
Y. & R. currently handles nine
transcontinental programs and one
five-times-a-week Pacific Coast re-
gional show from Hollywood each
week, with total weekly talent bill-
ing exceeding $100,000.

when it comes to heavy-schedule
employment,

These are the old stand-bys, the
proven performers. They’ve been
successful for years because of a
simple basic truth—they've been
good for years. Program producers,
beset with limitations on their time,
turn to them because they know
they are buying solid performances.
The producers know what these
performers can and cannot do, and
by employing them are thus insured
against inferior, inadequate work-
manship. To employ an unknown,
the producer would have to jeopard-
ize the investment of the sponsor in
finding out the player’s abilities.

Well, the unknown actor rises to
inquire, what can he do about it?
Should he forget the whole thing,
retire from radio and, despite his
firm belief that he has the ability
and only needs a chance to prove it,
adopt another business? No, that
isn’t the answer. One with talent
doesn’t give up easily. If he does,
he doesn’t belong in the first place.

Auditions Not Infallible

The problem resolves itself to
this: How can the producer become
acquainted with the work of the
novice? All branches of the enter-
tainment world are constantly seek-
ing—and needing—new blood. But
in radio, how can the unknown
demonstrate his wares to a pro-
ducer who hasn’t the time or the
stamina to sit through hundreds of
auditions weekly?

Auditions don’t furnish the
ideal answer. They have never
proven infallible yardsticks in
evaluating the abilities of radio
performers. The auditionee, so to
speak, handicapped by the natural
nervousness of being *on trial”

before critical ears, usually deliv-
ers a below-standard performance.
Even good audition performances
are a far cry from actual “on the
air” standards, with the elements
of timing, nuances, musical back-
grounds, audience applause and
reactions, and other vital factors
involved.

Returning servicemen present
added scope to the problem. Many
of them were profitably employed
by radio before going away—an-
nouncers, actors, and singers. But,
having been employed on a free-
lance basis, they have no G.I. Bill
of Rights open sesame to a waiting
job.

We at Young & Rubicam are
keenly aware of the situation re-
garding new talent, and do our best
to contribute to its alleviation by
using as many newcomers as pos-
sible. At best this still means the
use of only a very limited portion
of the talent pool and constitutes
no major solution of the problem.
As a method of giving newcomers
a break, however, it is undoubtedly
used by other advertising agencies

“as well.

Who then is to unearth and de-
velop this talent? The responsibil-
ity rests with many—the advertis-
ing agencies, the talent agencies, the
networks, their affiliates and inde-
pendent stations. None of these
can afford to hire unknown people
and pay full AFRA rates—and
right there may be the key to one
possible solution of the problem.

NBC Chicago Meet
FIRST NBC station meeting held
in Chicago as replacement for NBC
war clinic opened today (March
25) at Drake Hotel with Niles
Trammell, network president, wel-
coming more than 100 network and
affiliated station executives at open-
ing session of three-day confer-
ence. Talks scheduled for today:
“Public Service Responsibilities,”
by Dwight Herrick, public service
department manager; “Coopera-
tive Programs,” by Sheldon B. Hic-
kox Jr., manager of station rela-
tions department, and “Cooperative
Advertising,” by Charles Ham-
mond, director of advertising and
promotion. West Coast meeting is
scheduled to begin later in week
(see MANAGEMENT, page 67).

AFRA WELCOME is extended Fiorello LaGuardia, former New York
mayor heard on ABC Sunday, 9:30-45 p.m., for LibertyMagazine. Left
to right: Milton Cross, Bill Adams, Andre Baruch, Minerva Pious, Mr.

LaGuardia, Lucille Ball

Telecasting

and Lawrence Tibbett,

AFRA president.

KGHL

BILLINGS, MONTANA

5000 WATTS
790 KC
NBC

Represented by

THE KATZ AGENCY, Inc.

WRITE, WIRE OR PHONE

JOHNNY GILLIN
or JOHN BLAIR

"IN EASTERWN NORTH CARCLINA

¥ WRRF ¥

COMPLETELY COVERS THIS
HUNDRED MILLION DOLLAR MARKET

Over 600,000 Population
67,144 Radio Homes
6,188 Retail Outlets

Annual RETAIL SALES
Over $100,000,000

Served by

W RRF The American Network
Station _
Write Us Today for Our
New Informative Folder

TARHEEL
BROADCASTING SYSTEM, INC.
WASHINGTON, NORTH CAROLINA

National Radio Representatives

.«" FORJOE & CO.
New York«Chicago«Philadelphia

IN TOUCH WITH TOMORROW
.. IN_TUNE WITH TBDAY

PORTLAND

HEOREGON
REPRESENTED BY EDWARD PETRY & CO. o
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Designed to compress excessive .
modulation peaks, protect against

over-modulation and suppress
monkey chatter, the 1126B en-
ables you to step up your AM sig-
nal 5 db with no increase in carrier
power.

The 1126B may be used as a
peak limiter, volume limiter and
line amplifier—and it’s TOPS for
FM. j

Besides the 1126B, Western
Eleqltric is now producing the
120B, 121A, 1294, 1304, 1314,
1327, 133A, 124A, E, F and G
Speech Input Amplifiers. Ask

Graybar about the ones you want

.....

March 25, 1946

Three Officers to

TWO former presidents of NAB
Assn. of Women Directors—Ruth
Chilton, first AWD president, and
Alma Kitchell, current president—
were made active life members of
the AWD at the business meeting
held on the last day of the three-
day annual AWD meeting March
15-17 at the Hotel Roosevelt in New
York. Dorothy Lewis, director of
listener activities for NAB, founder
and vice president of AWD, was
also made a life member. An amend-
ment was passed making all future
presidents active life members.

Chance for Leadership

The luncheon Saturday was ad-
dressed by representatives of in-
dustry and government. Justin
Miller, NAB president, greeted the
women broadcasters on behalf of
the radio industry and declared
they could provide “the inspiration,
guidance and leadership in making
radio come up to its full responsi-
bilities.”

Lt. Gen. James H. Doolittle,
commander of the 8th Air Force
and now vice president of the Shell
Union Oil Corp., urged establish-
ment of a single department of na-
tional defense.

Francis H. Russell, chief of the
Division of Public Liaison in the

JIVE BAN CRITICIZED

Collins Doesn’t Agree
‘ With KMPC Move

(Editor’'s Note: Following tele-
gram was sent by Al Collins, pro-
duction manager of KALL Salt
Lake City, to Ted Steele, musical
director of KMPC Hollywood,
upon announcement by KMPC of
its ban on jive music [ BROADCAST-
ING, March 18].)

Ted Steele,
KMPC Hollywood:

There are many ways of con-
ducting a publicity campaign, but
in my estimation you have chosen
a most unfair device to publicize
your station’s musical policies.
Jazz or jive as you call it has def-
inite place in the lives of American
people and is recognized as Ameri-
can folk music. Other stations that
do not play jazz, but at the same
time do not attack it, are well
within their rights but certainly
there is no cause for such an un-
warranted attack on the inalien-
able American right to listen to,
talk about, play or in any other
manner discuss whatever type of
music a person feels he might en-
joy. I sincerely feel that no good
will come of this campaign and
further that definitely no harm
will be done jazz music, but rather
tend to make people wonder at
your ability to appreciate music

. in general and jazz in particular.

KALL will continue to play jazz,

jive or whatever other type of mu-
| sic its public desires.

Al Collins
March 16, 1946

NAB Women Directors Group Elects

Life Memberships

State Dept., said there is a ‘“vast
reservoir” of intelligence not yet
tapped, and maintained the women
directors could help enlarge the
scope of enlightened public opinion.

Awards to distinguished women
in fields of communication other
than radio were presented by Alma
Kitchell, president of AWD, to Mrs.
Anne O’Hare McCormick of The
New York Times; Mrs. Bruce
Gould of Ladies Home Journal;
Helen Hayes of the theatre; Made-
line Carroll, now in Spain, who sent
her grateful acknowledgment of
the honor through the American
Embassy.

RITCH & GWALTNEY
OPEN D. C. OFFICE

Mr. Ritch

OPENING of a Washington, D. C,,
office has been announced by Ritch
& Gwaltney, consulting radio en-
gineering firm, formerly of Ra-
leigh, N. C. New headquarters will
be at 631 Pennsylvania Ave,,
N. W., with telephone, Executive
3960.

Firm is engaged in the practice
of radio, radar and general elec-

Mr. Gwaltney

tronics engineering, specializing
in matters pertaining to broadcast-
ing.

Robert E. Ritch and Howell G.

Gwaltney are both graduates of

North Carolina State College. Mr.
Ritch served as radar production
engineer, Fifth Naval District,
Bureau of Ships, until Jan. 26 of
this year. Mr. Gwaltney at present
is senior radio inspector, Fifth
Naval District, and will actively
join the firm upon his severance
from the service within the next
90 days.

Westinghouse Net Up

BILLINGS of Westinghouse Elec-
tric Corp. last year were 18% be-
low 1944, according to annual re-
port to stockholders by Gwilym A.
Price, president. Net sales totaled
$684,730,060 compared to $830,-
480,435 in 1944. Net income was
$26,800,766 last year, or $2.03 a
share, compared to $24,901,622 and
$1.94 in 1944. Expenditure of
$50,000,000 for expansion is plan-
ned. Unfilled orders amounted to
$303,873,749, larger than any pre-
war year.

Trav-ler Buys

TRAV-LER KARENOLA RADIO &
TELEVISION Corp., Chicago, has pur-
chased the Electrical Research & Manu-
facturing Co., L.os Angeles.

Mood Video

Many a Mug,
Trained to Announce,
When Televised,
Will get the bounce.
Awful eyefull,
Far from scenic;
Woe to the

Untelegenic!

—Ed Darlington. v

Not ABC’s Announcer Ed Darl-
ington, of “Stradivari” fame; but
Engineer Ed Darlington, on ABC-
affiliate WFIL’s staff!

Bond Sale Spots
Will Go to Stations

PAYROLL savings theme for pur-
chase of bonds will be stressed in
a series of campaigns arranged by
Lt. David Levy, chief, Radio Sec-
tion, U. S. Savings Bond Division,
Treasury Dept. Lt. Levy is wind-
ing up his tour of duty at thes
Treasury to return to civilian life.
He has not announced plans. Be-
fore joining the bond sale staff at
the Treasury he was a member of
the radio department of Young &
Rubicam, New York.

Series of 60 spot announcements,
sponsorable, will be sent to all sta-
tions for use in April and May.

Sale of $200 memorial bonds in
honor of ex-President Franklin D.
Roosevelt will be promoted entirely
by radio on April 12, first anni-
versary of his death. Series of an-
nouncements will be sent to all sta-
tions and special allocation is asked
of the Advertising Council. Net-
works will participate in this
movement by carrying bond mes-
sages in programs of tribute.

A 78 r. p. m. disc has been sent
stations to introduce the new of-
ficial theme song of the Savings
Bond Division, ‘“There’s a Bond
Waiting for You.” Song was writ-
ten by Vic Mizzey and Mann Curtis.
Other side has a new pop tune,
“Loot-de-Loo,” with both sides per-
formed and sung by Mark War-
now and Mary Small, respectively.
Bond messages are at beginning
and end of tunes.

Meeting of top network, agency
and NAB officials will be held in
April by the Savings Bond Divi-*
sion in New York or Washington.

Special campaign will be con-
ducted June 16-July 4 on the
theme, “Now Back Your Own Fu-
ture.” Networks and stations will
be asked for heavier allocations on
special days. Treasury Salutes dur-
ing May and June will feature
the theme. Now thrice-weekly,
Salutes shift to twice-weekly start-
ing April 1, and once-a-week start-
ing July 1. At present 718 stations
carry the series. The rest will be
asked to take it starting April 1.

i
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“l wish they’d listen to
something besides WBZ.”

“l wish they’d listen to
something besides WCSH.”

“] wish they’d listen to
something besides W JAR.”

“l wish they’d listen to
something besides WLBZ.”

“l wish they’d listen to
something besides WRDO.”

“] wish they’d listen to
something besides WTIC.”

e
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“I wish they’d listen to something besides NERN.”

Merchandise doesn’t stay on store counters very long in New.
England, where 8% of the nation’s retailed goods is annually
consumed in a region covering only 2% of the United States
land area. Contributing to these record sales is the selling power
of NERN — the network which keeps 97.4% of New England
constantly informed on how, where and when to buy.

With NBC daffiliation, NERN listeners are always assured ot
the highest-rated shows in radio, as well as carefully selected
local programs.

To reach the vast NERN audience costs only $296 per day-time
quarter-hour, with no line charges and with free studio facilities

in Boston, Hartford or New York. When you buy NERN you
buy a network.

NERN STATIONS

Frequency Watts

WBZ 1030 50,000 Boston, Mass.
WCSH 970 5,000 Portland, Maine
WJAR 920 5,000 Providence, R. 1.
WLBZ 620 5,000 Bangor, Maine
WRDO 1400 250 Augusta, Maine
WTIC 1080 50,000 Hartford, Conn.

Nationally represented by
WEED & COMPANY

New York, Boston, Chicago, Detroit,
San Francisco, Hollywood

£

NEW ENGLAND REGIONAL NETWORK

s e ™

HARTFORD, CONNECTICUT
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LIVE TO YOUR

IVE TALENT—A
COMMERCIAL
OBJECTIVE

In Indiana...there’s an “Easy’’ way out

® Makes no difference whether it’s his noon-
day street show, “You Take the Mike” . . .
his afternoon “Easy Does It” . . . or his eve-
ning “Music and Milestones” . . . you’ll find
that a high percentage of radios in Indiana
are tuned to 1070 when “Easy”” Gwynn takes
over at the WIB C microphone.

A master at turning the neat phrase and
getting the most from an inexhaustible fund
of gags, “Easy” Gwynn is perfectly at home
in the m.c. role with all kinds of people and
on any kind of program.

In “Easy” Gwynn, we give you one more

OWNED AND OPERATED BY
THE INDIANAPOLIS NEWS

example of what WIBC means by “Live
talent—alive to your commercial objective.” So
if sales in Indiana aren’t what they should be
. . . if you're introducing something new or
planning a test campaign, take the easy, the
obvious and the profitable way out by utiliz-
ing WIBC’s large and versatile talent staff
to create a show that meets your own particu-
lar needs. Your John Blair man will be glad
to show you what has been done—what can
be done to increase the value of your radio
dollar.

JOHN BLAIR & COMPANY °* National Representatives

WIhHLG

MUTUAL OUTLET IN INDIANAPOLIS



New Executives at KHQ Spokane

——

NEW AT KHQ but old hands in Spokane radio are these five key men
working under Arthur L. Bright, president and general manager, who
took over March 1 when the NBC outlet shifted from ownership of Louis
~Vasmer to the Spokane Chronicle Co. and Mr. Bright. All had been as-
sociated with Mr. Bright, who was formerly operating head and part
owner of KFPY, Spokane CBS outlet, having been with that station for
periods ranging from five to sixteen years. Seated (l to r): Wallace
Brazeal, vice president in charge of programs; Dick Dunning, vice presi-
dent in charge of sales. Standing (I to r): Milton Fritsch, assistant
secretary and treasurer; John Walker, chief engineer, and Arthur Zeop,
director of music. Mr. Bright, who was stricken a few days before the
formal transfer, was reported considerably improved.

Dept. Store
(Continued from page 23)
It might be interesting to note that
the store buys time for many high
school games from communities 6
to 85 miles away.

Specialized events are treated
from the standpoint of both
straight price advertising and
dramatization. On the first morn-
ing of the store’s 50th Anniver-
sary, a breakfast meeting was
broadcast. The idea, to humanize
the store, to sit down to breakfast
with the radio audience, to tell lit-
tle anecdotes about employees,
went over,

It has been the policy that Lau-
erman’s take a microphone to all
the big public events. Should a
community 100 miles away have
a big event, the store sends a
WMAM microphone. Special pro-
*wrams without commercial adver-
tising are written for the holidays.
No one of these trends or programs
was worked out instantly. They
are the tested results of “trial and
error” and of studied judgment.
Only one regular “show” is car-
ried under the store sponsorship:
a transcribed 30 minute mystery
on Monday evening.

Although radio advertising is
given equal importance with news-
paper advertising by the store, this
does not represent a cutback in
newspaper budgets.

BROADCASTING o

Video Proves Produects,

Moskovics Tells Ad Men

SURVEYING the advance of color
television as well as noting its
comparative advantages over the
black-and-white system of picture
transmission, George L. Moskovics,
commercial manager of WCBW
New York, CBS video outlet, told
the Pittsburgh Advertising Club at
its March 19 luncheon meeting that
certain basic principles of adver-
tising apply to both television sys-
tems which make them superior
to the other means of expression.
In particular he emphasized that
in all other media statements are
made about products, but in tele-
vision they are proved. [BROAD-
CASTING, Nov. 26, 1945].
Commenting on the economics
of television advertising and its
comparative high per-impression
cost, Mr. Moskovies stated that
television advertising infinitely en-
hances the individual’s “tendency
to take action” (purchase) because
of its real life and self-identifica-
tion aspect. He also said that the
television audience will not accept
artificial, implausible commercials,
a fact discovered through the
studies of CBS’s Television Audi-
ence Research Institute. Meeting
was attended by approximately 130
advertising representatives and
executives. Among those present:
H. A. Carlborg, eastern sales man-

Telccasting

NILES TRAMMELL, NBC president,
will attend four day annual Hollywood
meeting of network and affiliates’
executives March 29-April 2. Also at-
tending sessions will be ROY C. WIT-
MER, vice president in charge of net-
work sales, and assistant to president;
EASTON C. WOOLLEY, assistant to the
vice president in charge of station re-
lations; SHELDON B. HICKOX Jr.,
manager of station relations; NORAN
KERSTA, manager of television; R. E.
SHELBY, director of technical division
of television department; CHARLES P.
HAMMOND, director of advertising and
promotion; CLARENCE L. MENSER,
vice president in charge of programs.
Mr. Menser will stay in Hollywood for
additional program and production con-
ferences following general sessions.

FRANK STANTON, CBS president, cur-
rently is being profiled for New Yorker
magazine.

DR. WILLIAM B. LEVENSON, director
of WBOE, Cleveland Board of Educa-
tion FM station, was guest speaker
March 16 in Toronto at annual meet-
ing of the National Advisory Council
on School Broadcasting. Describing op-
erations of WBOE he emphasized the
close relations the station has with
Cleveland’s commercial broadcasting
stations, duties of an educational sta-
tion as a service station for the com-
munity, and the eventual plans of
WBOE to expand from its present eight

hour daily schedule to an evening
schedule for adult educational pur-
poses.

KOLIN HAGER, station manager of
WGY Schenectady, N. Y., has been
elected a member of the board of di-
rectors of The Advertisers Club, New
York. He is one of two men on the
board representing radio, the other be-
ing EDGAR KOBAK, president of MBS.

ager for CBS Radio Sales; Roger
Fisher, ad club president and pub-
licity director of Joseph Horne
Co., Pittsburgh department store;
Helen Lyman of F. H. Ensign
Adv., club vice president; Joseph
F. Baudino, manager, David Lewis,
advertising and promotion man-
ager, George D. Tons, sales man-
ager, and Harry Dangerfield, sales-
man, all of KDKA ; Karl M. Dozer,
sales manager of WCAE; James
F. Murray, sales manager, R. Clif-
ton Daniel, manager, of KQV;
Frank R. Smith, manager of
WWSW; H. K. Brennen, vice pres-
tdent and manager, John Buch-
heit, commercial manager, L. J.
Stehmen, and L. G. Kay, commer-
cial representative, of WJAS, all
Pittsburgh stations; MBS District
Representative Richard Bachman;
Robert E. Grove, executive vice
president of Ketchum, McLeod &
Grove; H. R. Trautman, acting
space and timebuyer, W. Earl
Bothwell Adv.; T J. MacWilliams,
radio director, and Ronald Taylor,
vice president, Smith, Taylor &
Jenkins; George Heid, owner,
George Heid Radio Productions;
Reese H. Price, assistant advertis-
ing manager, U. S. Steel Corp.;
Murray G. Armentrout, sales pro-
motion director, Aluminum Co. of
America. Mr, MacWilliams is tem-
porary chairman of the projected
Pittsburgh Radio & Television Club
which held its second organization
meeting last Wednesday.

Mr. Mosckovies was introduced
at meeting by Stuart List, adver-
tising director of the Pittsburgh
Sun Telegraph and club program
director.

your MUTUAL friend

TRY ITAND SPOT,
THE DIFFERENCE

WHBQ

E. A. Alburty, Gen. Mgr.
Represented by RAMBEAU
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THE HEART OF THE DUPLEX
LOUDSPEAKER SYSTEM

two-way loudspeaker with
multicellular horn which re-
roduces the entire FM range,
0 to 15,000 cycles, without
ihtermodulation effects ot dis-
tortion. Write for technical
bulletin on speaker and
amplifier.

Page 68 e March 25, 1946

It’s all there . .. top-flight talent,
sparkling commercials . . . a pro-
gram with “pull”. But there were
times, count them yourself, when
you missed with a prospect, be-
cause the show didn’t sound like
umpty-dollars’-worth in the audi-
tion room.

Altec Lansing offers you the
loudspeaker system that station
managers have “dreamed” and
“if’d” about . . . the Duplex. At
long last, here is the loudspeaker
system that plays back a trans-
cription with living presence . . .
builds up sales potential and
breaks down resistance.

1161 N. VINE ST., HOLLYWOOD 38, CALIF.
250 W. 57th STREET, NEW YORK 19, N. Y.
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LONG-TERM LEASE was acquired by NBC for television facilities in
Wardman Park Hotel, Washington. Net plans to spend $525,000 on con-
struction and engineering equipment, taking over hotel’s theatre for
studios and Garden Room for transmitter room. Lease signer is Frank
M. Russell, NBC Washington vice president. Pointing to dotted line is
Frank E. Weakly, hotel president. Standing (I to r), Carleton D. Smith,
general manager of WRC and television station, and Humphrey Lloyd,
vice president and secretary, Washington Properties Inc., hotel owner.

Class I-A on 990 ke
Would Shift CKY

CANADA plans a 50 kw Class I-A
station on 990 k¢ in Winnipeg,
Man., shifting CKY Winnipeg,
now on 980 ke, to 1080 ke, under
notification received by the U. S.
Canada’s notification, filed under
the North American Regional
Broadecasting Agreement, involves
five new stations, power increase
and frequency changes.

Cuba gave notification of sev-
eral changes, power increases and
replacements, already in effect.
Notifications received by the State
Dept. and FCC International Di-

vision follows:
Canada

990 kc—New 50 kw station, Winnipeg,
Man.; CKY, now operating with 15 kw
on 990 ke¢, to be moved to 1080 kc as
Class II station, directional antenna, 15
kw.

1270 kec—CHAT Medicine Hat, Alta,,
Class III-B, 1 kw directional; CJCB
Sydney, N. S., Class III-A, increase
power from 1 kw to 5 kw days, 1 kw
nights, to become effective Nov. 15,
1946.

560 kc—New Class III-B station, Ot-
tawa, Ont., 1 kw directional, to com-
mence Nov. 15.

1350 kc—New Class III-A, Dawson
Creek, B. C, 1 kw, commencing Nov.
15.

1400 ke—CJSO Sorel, P. Q., Class IV,
250 w, to begin April 1.

1440 kc—New Class III-B, Svudburv.
Ont., 1 kw directional, to begin Nov. 15.

1490 ke—New Class IV, 250 w, Powell
River, B. C., to begin Nov. 15.

Cuba

630 kc—CMCD Havana, shifted from
630 to 1540 kc, Class II, 15 kw, unlimit-
ed; CMQ@ Havana shifted from 690 to
630 kc as Class II, 15 kw days, 25 kw
nights, directional, effective Jan. 25.

690 kec—CMHQ Santa Clara, L. V.,
shifted from 640 to 690 kc, Class II, 10
kw directional, unlimited; (CMHQ will,
at an early date, increase power to 15
kw days, 20 kw nights, using direc-
tional antenna).

830 kc—CMBZ Havana, Class II, 1
kw, directional nights, effective Jan. 25.

1360 ke—CMCX Havana, Class IV sta-
tion, 250 w, began Jan. 25; replacing
CMOA Havana.

1490 ke—CMOX Havana, Class IV,
250 w, replacing CMCA Havana, effec-
tive Jan. 25.

1540 ke—CMBH Havana replaced by
CMCD Havana, Class II, 15 kw, un-
limited, effective Jan. 25.

RMA TO TELL OPA
OUTPUT PROBLEMS

THE CASE for radio set manufac-
turers will be dramatically pre-
sented to OPA Chairman Paul A.
Porter Tuesday afternoon when a
delegation of 25 from Radio Manu-
facturers Assn. will ask relief from
obstacles to full production.
Slides, charts and manufactur-
ing data will be presented before
the OPA chairman by the group,
appointed by the RMA board at
its January meeting. Chairman of
the special RMA Committee on In-
dustry Production Problems is A.
S. Wells, of Wells-Gardner & Co.,
Chicago. A press conference will
be held by RMA at the Statler at
5 p. m. !
Originally the meeting had been
arranged with Chester Bowles,
former OPA Administrator and
now Stabilization Director.
February set production was
slightly better than January, ac-
cording to RMA. Some factories
that operated in December and
January have shut down due to
lack of supplies. Strike situation
has eased at many parts suppliers.

KWOR Staft
STAFF of the new KWOR Wor-
land, Wyo., which March 7 began
operation on 1490 ke with 250 w
fulltime, has been announced by
C. J. Ernst, owner, general man-
ager, and chief engineer. Mrs. C. J.
Ernst, who with her husband was
formerly with KPOW Powell,
Wyo., is commercial manager and
program director; Karl Kertson,
announcer; Alfred Morgan, an-
nouncer; Joyce Gibbons, reception-
ist and copy writer; Joyce Ander-
son, staff pianist. Station uses PA
news service and is a member of
the Keystone Broadcasting System
transcription network.
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Again... FEDERAL makes NEWS...with the

Now being used successfully
in the powerful CBS color tele-
vision transmitter operating at
490 MC carrier frequency with
10 MC bandwidth at 1 KW peak
power output.

Federal’'s 6C22 is the only tube of
this type ever to operate at this
power output at such high frequency.
It’s the triode to use...as oscillator,
amplifier, or frequency multiplier.

Four years of Federal engineer-
ing effort were spent in its develop-
ment for radar equipment. Now it’s
ready for commercial broadcast use

. with features making it espe-
cially suitable in the UHF spectrum.

For example, Federal’s 6C22 has
fing-seal electrode construction
which reduces lead inductance . . .
and extremely close interelectrode
spacings to lower transit time losses.

And with 37 years of tube-building
experience behind all Federal tubes,
youll find “extras™ of rugged me-
chanical design in the 6C22, in ad-
dition to trustworthy electrical per-
formance. It has no internal spacers
to break down. Built with solid cop-
T per anode block, and water cooled,
it works at the high power levels
with complete safety. Write for com-
plete information.

TENTATIVE MAXIMUM RATINGS AND TYPICAL OPERATION
Key-down conditions without amplitude modulation. Maximum ratings
for frequency of 600 MC.

Typical operation— | DC Plate Voltage. , . . 2500 Volts
Self-excited oscillator DC Plate Current. .0.75 Amperes

: DC Grid Current. . ..075 Amperes

PLATE PLATE POWER £ Plate Input. .. ..... 1875 Watt

FREQUC‘:ZNCY VOLTAGE CURRENT CuTtPUuT | Plate g.pu. 4 1000 wa S
VOLTS AMPERES WATTS ate Dissipation. . . . atts

300 2500 0.70 900
400 2500 0.65 800 -
500 2200 0.70 680 ‘
ACTUAL 600 2000 0.65 500
SIZE

Federal Flephione and Radio @z}ﬁﬁfﬁzﬁﬁ

Export Distributor: Newark 1, New Jersey
International Standard Electric Corporation
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features.
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complete sports
coverage.
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fering 24-hour
service.

WWSW, inc.
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in September 1944 after military serv-
ice, has been appointed a division
sales manager in the New York office.

ROBERT ARCHER, after serving with
the AAF and before that on the sales
staff of the Fram Corp., Providence, has
joined the New York sales staff of MBS.

JOHN A. CASSTEVENS, KIDO Boise,
Idaho, account executive, has been
ramed to the board of directors of the
Boise YMCA.

HERMAN FIELDS, commercial manager
of WPAT Paterson, N. J., is the father
of a girl, Stephanie, born March 18.

EARL TRUMBLE, with KGA Spokane,
Wash., for 16 years, has been promoted
to local sales man-
ager. He joined the
KGA commercial
department in 1930,
having previously
been with the Union
Pacific Railroad. He
is an active mem-
ber of the Spokane
Sales and Adver-
tising Assn.

RICHARD HAS-
BROOK is to rejoin
the WIS Columbia,
S. C. sales staff
April 2 following
his discharge from
the Navy.

MICHAEL McELROY and LOU VON
NOSTRAND have rejoined the WMT
Cedar Rapids, Iowa, sales staff follow-
ing their release from the armed forces.

KEYS Corpus Christi, Tex., has ap-
pointed Taylor-Bowe-Snowden Radio
Sales, Amarillo, as national sales rep-
resentative.

WILLIAM LARIMER, for seven Yyears
account executive of Central States
Broadcasting Co., Lincoln and Omaha,
has joined the CBS Hollywood sales de-
partment.

FORJOE & Co. has moved West Coast
office from Hollywood to 403 W. Eighth
St., Los Angeles. New telephone is Van-
dike 9885. LARRY KRASNER is man-
ager.

LEONARD CINAMOND, account execu-
tive of KYA San Francisco, and Rose
Loviner were married March 9.

GORDON EHRI, released from AAF,
has joined KECA Hollywood as account
executive. Prior to service he was for

JOHN R. OVERALL, who rejoined MBS

Mr. Trumble

Plastic Cabinet
ADMIRAL CORP. Chicago, has
advised its 16,000 dealers through-
out the nation to expect shipment
within thirty days of a new spe-
cially designed plastic radio-phono-
graph cabinet, it was announced
last- week by Ross D. Siragusa,
president of Admiral. Mr. Siragusa
added that the cabinet, which is
Admiral’s exclusive property, is
bound to affect the price structure
of the industry. It will cost the
retail buyer approximately 20 per
cent less than the identical instru-
ment, also made by Admiral, in
a wood veneer cabinet. Mr. Sira-
gusa asserted that the use of the
plastic cabinet will affort the com-
pany needed protection against the
wood veneer shortage. Dimensions
of the new cabinet are 163%"” by
1734"” by 12", being five times
larger than any pre-war plastic
cabinet. Its walls are 3/16th of an
inch thick. Final product has a
mahogany tone.

three years with Central States Broad-
casting Co., Omaha, in similar ca-
pacity.

JEROME HARRISON, senior account
executive at WABC New York, has
joined the sales
staff of The Katz
Agency, New York.
He had been with
WABC since 1939,
served two years in
the Navy as lieu-
tenant and landing
ship executive of-
ficer.

KNX Hollywood,
CBS West Coast
key, has issued rate
card No. 8, based
on committee rec-
ommendations of
AAAA and NAB.
Similar cards are to
be issued for other stations represented
by Radio Sales, CBS spot broadcasting
division.

BYRON DMcFARLANE has joined the
sales staff of KDYL Salt Lake City.
During the war he supervised recruit-
ing program at Denver for Geneva
Steel plant, Provo, Utah.

AL CORMACK, CBS Western Division
traffic manager, has resigned to direct
swimming pool building business of
BILL LAWRENCE, Hollywood freelance
producer.

HEADLEY REED Co., station represent-
ative, is holding a meeting of its
branch managers in firm’'s New York
headquarters starting this morning and
continuing through Wednesday (March
25-27). FRANK M. HEADLEY, presi-
dent, said meeting is designed to en-
able company’s executives to coordinate
their efforts for rest of 1946 regarding
national business. Group also will ob-
serve television and facsimile while in
New York. Expected to attend three
day meeting are: HAROLD LINDLEY,
manager of Los Angeles office; HAROLD
BARRETT, manager of Detroit office:
ELI W. SWEATMAN, manager of At-
lanta office, and DWIGHT S. REED,
vice president and manager of Chicago
office.

KETTELL-CARTER, New England and
New York state regional station repre-
sentative, has been organized at Park
Square Bldg., Boston, effective April 1.
WILLIAM ANDREWS released from
military service, rejoins KPO San Fran-
cisco March 30 as manager of record-
ing sales, succeeding ROBERT MOR-
RISON who transfers to WRC Wash-
ington as manager of recording sales.
JOHN LOADER has joined the sales
staff of CKWX Vancouver,

PERCE GAYNOR, manager of the Win-
~ipeg office of All-Canada Radio Fa-
cilities, is making an extended business
visit to Vancouver.

RALPH J. JUDGE, for 15 years with
Kraft Cheese Corp. in various parts of
canada, and singer on CFRB Toronto,
CKY Winnipeg and CHAB Moose Jaw,
Rask., has joined the sales staff of H.
N. Stovin & Co., Toronto. He replaces
J. R. PEARCEY who has joined the
Toronto office of Harold F. Stanfield
Co., advertising agency.

John J. Ross

JOHN J. ROSS, 48, radio and ra-
dar equipment manufacturer and
head of recently acquired plant of
Airesearch  Manufacturing Co.,
Phoenix, died in a Los Angeles
hospital on March 14. Besides his
wife, La Verne, surviving are two
children, John and La Verne, all
of Phoenix. Before going to the
West Coast he held controlling in-
terest in Detrola Radio Corp., De-
troit. On moving to Glendale, Cal.
in 1942 he established Aviola Ra-
dio Corp., manufacturing radio and
radar equipment for the govern-
ment.

Mr. Harrison

WAYS Wins Decision
On Labor Board Order.

W. H. GOAN, general manager of
WAYS Charlotte, N. C., reported
last week that U. S. Fourth Cir-
cuit Court of Appeals on Tuesday
denied, by a 2-to-1 vote, a petition
for enforcement of an NLRB order
requiring WAYS to bargain with
an International Brotherhood of
Electrical Workers local wunion
whose membership had shrunk to
one man.

Circuit Judge Morris A. Soper,
who wrote the majority opinion,
was quoted as saying that ‘“when
a union majority has been dis-
sipated without fault on the paxe
of the employer, the union no longer
possesses the authority to speak for
the employes and an order of the
board [NLRB] that requires the
employer to bargain with the union
cannot be enforced.”

Hearing Changes
CORRECTIONS in hearing dates
assigned for four applications in
the FCC’s March-July hearing
schedule [BROADCASTING, March
18] were announced last week.
Applicants, docket numbers and
corrected dates for hearing were
listed as Greater Muskegon Broad,,
casters Ine., Muskegon, Mich.
(Docket No. 7347), in Washington
May 1; Norfolk Broadcasting
Corp., Norfolk, Va. (7087), in
Washington April 29; Port Huron
Broadcasting Co. (WHLS), Port
Huron, Mich. (6987), in Washing-
ton May 9; Southeastern Massachu-
setts Broadcasting Corp., New Bed-
ford, Mass. (70563), June 20 at
New Bedford, Fall River.

Allen Replacement
SUMMER REPLACEMENT for
Fred Allen, sponsored on NBC by
Standard Brands, New York (Ten-
der Leaf Tea & Blue Bonnet Mar
garine), Sun. 8:30-9 p.m., effective
July 6 will be Tommy Dorsey and
his orchestra.

WSPA WANTS MOVIES

Station Leads Drive for Local
Sunday Motion Pictures

WSPA Spartanburg, S. C., through
Sterling Wright, news editor, is
taking the lead in the campaign to
keep the motion picture houses
open on Sunday in Spartanburg.
As a result of a campaign headed
by Manager Walter Brown and
Mr. Wright, the movies were
opened on Sundays in 1943 to
provide entertainment for the sol-
diers at Camp Croft.

The Spartanburg Herald-Jour-
nal has carried articles pro and con
on the subject, with Mr. Wright
taking the affirmative, showing
that ‘“‘church attendance has been
on the increase rather than the de-
crease” since 1943, and has not
been affected by Sunday movies.
Mrs. Paul Foster, president of the
local W.C.T.U.,, presented the
negative side.
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THREE'’S COMPANY---

"FOUR'S A CROUD/

W J H P—Jacksonville, Florida
WCO A—Pensacola, Florida
W TM C—Oecala, Florida

W D L P—Panama City, Florida

Yes, four’s a crowd...the kind of crowd you like
to have around. This foursome of Florida stations
boasts a host of entertainers, a bevy of fine shows,
and complete coverage of northern and western
Florida! Tie up —Tie in— with these four points on
the Florida sales compass, and your business will

always run in four figures!

Represented Nationally By:

JOHN H. PERRY ASSOCIATES

Wm. K. Dorman, Gen. Mgr. John H. Perry, Jr., Vice-Pres.
John H. Perry Associates WJHP WCOA WDLP WTMC

"
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THE BEAM POWER principle applied
to transmitting tubes provides high
output with low driving power. Such gain
in efficiency makes possible the following
important improvements in modern AM,
FM and Television broadcasting:

(1) Increased Value for your Trans=
miﬂler Dollar: RCA beam power tubes
have so simplified the design of broad-
cast| transmitters that greatly improved
performance per stage can be achieved—
hence, more for your money.

@
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'How RCA Beam Power Tubes
Offer 3-Way Improvement in Modern Broadcasting

(2) Improved Performance: With
beam power tubes, it is economically
practical to provide improved frequency
response, reduced hum level, and negli-
gible distortion.

(3) Simplified Adjustment and Oper=
ation: The beam power stages of a trans-
mitter normally require no neutralizing,
and are very stable in high-gain, wide-
band services such as FM and television.

¥

And RCA Has a Complete Line:
RCA has developed a whole family of
beam power tubes, the RCA-807, 813,
814,815,828,829-B,and 832-A—the most
complete line offered by any manufacturer.

When tubes are needed for your trans-
mitter, specify RCA. For technical data
onany RCA tube, write RCA, Commercial®
Engineering Department, Section B-2C,
Harrison, N. J.

THE FOUNTAINHEAD OF MODERN TUBE DEVELOPMENT IS RCA

TUBE DEPARTMENT

RADIO CORPORATION of AMERICA

HARRISON, N. J.

w’
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LONDON LE TTER —By William Pingrey

‘BBC Gets $30,000,000 Fund
For Operation Until Dec. 31

BBC HAS BEEN granted 7,500,-
000 pounds ($30,000,000) for the
nine-month period starting April
1 under the Civil Estimates budget
issued last week.

This figure was 1,500,000 pounds
($6,000,000) less than for the year
just ending but is intended only to
provide until the BBC charter ex-
pires December 31. If the charter
is renewed a supplementary esti-
mate for the first three months of
1947 will be presented.

The British White Paper which
reported the estimates said that
BBC accounts will not be audited
by the comptroller and auditor
general and that any balance of
the sum which may remain unspent
will not be liable to surrender to
the exchequer.

It was also disclosed in the es-
timates that, as a result of recent
upsurge in crime, cost of police
radio services will nearly double
last year. Budget for the year end-
ing March 31, 1947 is 174,870
wpounds ($699,480) compared with
90,600 pounds ($362,400) for the
year just ending.

Still unsettled by BBC is the
British Musicians Union ultima-
tum to use more “live’” broadcasts,
thus terminating a wartime agree-
ment allowing unlimited use of re-
cordings for small initial fee. Ra-
dio columnists are speculating that
the union demand may affect the
BBC’s second most popular pro-
gram—“ITMA,’ which is rebroad-
cast several times and uses record-
ings generously. Present shortage
of studios may force BBC and the

winion to some sort of compromise
for the present.

" s
3 e

A battle against the song-plug-
ging racket is in the broadcasting
news with reports the BBC is tak-
ing action again to end the scandal.

BBC tried to stop the paying of
radio artists by music publishers
to play their new songs into hits
several years ago.

Some firms broke agreements
with BBC and their songs got on
the air, Now radio columnists are
clamoring for a new strong man to
stamp out the plugging which Gale
Pedrick of the Star says results in
;;"54,000 a day being paid to radio
artists. He writes that it is a mat-
ter for the radio audience to take
interest in because the bribing of
American songs into popularity is
gagging British composers.

Although all BBC radio artists
in their contracts agree not to
“solicit, receive or accept, directly
or indirectly, any fee or other con-
sideration for sin<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>