TELECASTING

lowans who ‘‘listen most’” to WHO

buy 5 times more CHEWING GUM

than those who listen most to any other station!

. . . there’s 5 times as many of ’em!

verybody knows that mass attention is the first

requisite in advertising chewing gum, or any
other ‘“mass” product. WHO is therefore five times
more effective for such products than any other
station in Iowa: Five times more Iowa people “listen
most” to WHO than to any other station—55.49
for WHO as against 10.79, for Station B.

Actually, WHO offers you more than five selling
opportunities for every one offered by any other
station; Iowa families spend six hours listening to
their favorite station for every one hour tuned to
any other which they “hear regularly’. (Both facts
are from the authoritative 1945 Iowa Radio Audi-
ence Survey.)

High power, outstanding programming and an ‘* f or lOWC pLus *

unequalled record of public service are the reasons .

for WHO’s overwhelming popularity. Let us give Des Mou.nes . - . 50,000 Watts
you all the facts—call Free & Peters—or ask any- B. J. Palmer, Pres. J. 0. Maland, Mgr.
body in Iowa! FREE & PETERS, Inc., National Representatives
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DOESN'T MAKE A JOIES
NEW ENGLAND'S real sales po- Yankee Network consolidates 23
tential lies not in one or two  of these hometown stations into one
: large cities, but in the many scat-  vehicle for reaching each and every
tered cities and their suburban  section of New England completely
trading zones. and with maximum impact, tying

radio homes into one vast po’ren’rial

audience of 8,627,979.

New England's many thriving lo-
cal stations are proof in themselves
of the need for a direct sales ap- The national business that goes

proach, as opposed to distant hit-or- ~ Yankee Network in New England is

Fen miss appeal. They give you coverage  proof of the effectiveness of this
' X sl
4“% ;: _._":‘ > .
ke M exactly where you want it. hometown coverage.

eceptance é¢ THE YANKEE NETWORK'S ‘Fowndation

THE YANKEE NETWORK, inc

Member of the Mutual Broadcasting System
21 BROOKLINE AVENUE, BOSTON 15, MASS, Represented Nationally by EDWARD PETRY & CO., INC,

Published every Monday, 53rd issue (Year Bock Number) published in February by BROADCASTING 'PU'BLICATIONS, INC.,, 87vu National Press Building, Washington 4, D. C.
Entered as second class matter March 14, 1933, at Post Office at Washington, D. C., under act of March 3, 1879.
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Closed Circuit

PLOUGH Inc., substantial user of national
spot, and owner of WMPS Memphis, is eyeing
network use, to augment existing radio cam-
paigns. In its annual report Plough says
WMPS provides opportunity for first-hand
observation and study of radio appeals, audi-
ence preferences, and program types, and
knowledge thus gained is proving valuable in
determining most acceptable type of network
program that might be used “in further ex-
tending the advertising of Plough products”.

CONVERSATIONS in progress looking to-
ward realignment of one of large station rep-
resentation organizations whereby secondary
list would be disposed of to separate corporate
entiJ;y. Realignment, which would entail switch
of séveral stations from class B to class A list
and vice versa, may come within fortnight.

WITH FORMAL transfer of KOIN Portland
to Field Enterprises ownership this week
Hariry H. Buckendahl, sales manager, becomes
statlon manager. C. W. Myers, president and
principal owner who negotiated $950,000 trans-
action, will continue in supervisory and
advisory capacity for present.

ADD to fast-growing radio news bureaus in
Washington: KSD St. Louis, heretofore pro-
tected on capital coverage by St. Louis Post-
Dispatch staff, but now planning own news
bureau with possibility of direct lines.

EARLY APPOINTMENT of paid president
for Canadian Assn. of Broadcasters in pros-
pect, following Toronto directors meeting last
week. Meeting also sending delegate, probably
Ted Campeau, managing director of CKLW
Windsor-Detroit, to Inter-American Congress
Radio Broadecasters in Havana.

IT°’S POSSIBLE that London’s famed ‘“Old
Vie’’ Theater Group may appear on special
CBS programs. One of U. S. sponsors of proj-
ect to bring group to America for appearances
on U. S. stage is William S. Paley, chairman
of CBS board. Mr. Paley last week would not
confirm reports he had intentions to invite
“0ld Vic” to broadcast after arrival in U. S.,
but his sponsorship of Group’s trip was rea-
son enough to believe he would.

ACTING Chairman Charles R. Denny Jr. of
FCC isn’t accepting any out-of-town speaking
dates. Snowed under with work load he in-
herited from Paul A. Porter, OPA Adminis-
trator, he plans to stick close to job at least
until pending dockets are cleared which may
entail another two or three months.

BULWINKLE Railroad Bill which has had
right of way before Senate Interstate Com-
merce Committee has frustrated hearing on
confirmation of Rosel Hyde’s appointment to
FCO. With Commission hitting on only five
of its seven membership cylinders, Chairman
Denny is anxious to have Mr. Hyde qualified
in time for resumption of clear channel hear-
ings April 15. Chairman Wheeler may get to
nomination this week but it isn’t certain.
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TING.. at deadline

u,g comin 7

April 8: Industry Music Committee and AFM
Negotiating Committee, AFM Haqtrs., 570
lexington Ave., New York.

April 2-11: RMA Spring Meeting, Waldorf-
Astoria, New York.

April 10: Radio News Clinic, New York State
Stations, Hotel Utica, Utica.

April 10-11: AAAA Annual Meeting, Wal-
dorf-Astoria, New York.

April 11-12: NAB 4th District, Cavalier Hotel,
Virginia Beach, Va.

April 15-18: ANA Meeting,
Country Club, Rye, N. Y.

(FCC hearings, page 80.)

Bulletins

FCC Friday night announced decision in five-
year Wilkes-Barre case proposing to grant li-
cense application of John H. Stenger Jr., to
continue operation of WBAX. Order proposed
denial of rival station applications of Central
Broadcasting Co., Northeastern Pennsylvania
Broadcasters Inc., Key Broadcasters Inc. and
Baron Broadcasting Co., all seeking 1240 ke fa-
cilities of WBAX.

HOUSE Foreign Affairs Committee Friday
voted to reopen hearings on State Dept.’s pro-
posed international information service after
members reported no opposition witnesses
were heard by group before it drafted measure
which bottlenecked in rules committee.

Westchester

Business Briefly

BRECK EXTENDS @ John H. Breck Inc.,
Springfield, Mass. (Breck shampoo), extends
contract effective May 1 for additional 13
weeks of Beautiful Music, Wednesdays, 4:15-
4:45 p.m. on 14 ABC stations. Agency, Charles
Sheldon Adv., Springfield.

MAGAZINE SPOTS ® Omnibook Inec., New
York, has started participations 13 weeks on
WJZ New. York in Sunrise Salute, Monday
through Saturday, 6-7 a.m., and Housewives
Protective League, Monday through Friday,
1:30-2 p.m. Agency, Schwab & Beatty Inc,,
New York.

AGENCY SWITCH @ Blackhawk Brewing
Co., Davenport, Ia., moves its account from
H. W, Kastor & Sons, Chicago, to N. A. Winter
Adv., Des Moines.

COLUMBIA AFFILIATES ELECT

COLUMBIA Affiliates Advisory Board elected
two new district representatives and reelected
seven for a one year term late last Friday.
Representatives reelected are: I. R. Louns-
berry, WKBW, chairman, District 2; E. E.
Hill, WTAG Worcester, District 1, reelected
secretary of board; C. T. Lucy, WRVA Rich-
mond, District 3; W. H. Summerville, WWL
New Orleans, Distriect 5; F. C. Eighmey,
WTAD Quincy, District 6; Arthur Church,
KMBC Kansas City, Mo., District 7; Clyde
Coombs, KARM Fresno, District 9. Two new
representatives are Glenn Marshall, WFOQY
St. Augustine, who replaces John Rivers,
WCSC Charleston for District 4 and Kenyon
Brown, KOMA Oklahoma City, replacing Clyde
W. Rembert, KRLD Dallas for District 8.

FCC Would Deny WINS Sale to Crosley

SALE of WINS New York, potential 50,000-
watter by Hearst Radio Inc. to Crosley Corp.,
WLW licensee, now subsidiary of Aviation
Corp., for $1,700,000 plus $400,000 in station
time, would be denied under unanimous pro-
posed decision announced late Friday by FCC.

Acting Chairman Denny and Commissioners
Jett and Wakefield voted for denial largely
on ground that $400,000 trade-time arrange-
ment for 10-year period was violation of law
and FCC regulation because new licensee
would delegate control over an hour a day of
its time for 1G-year period to Hearst.

Commissioners Walker and Durr, in con-
curring opinion, went far beyond their
colleagues, holding that Crosley actually would
be paid approximately $2,000,000 for license
alone.

FCC for first time invoked philosophy of
its March 7 “blue book” in proposed opinion.
Majority said it was not satisfied with Crosley
Corp. showing on service, stating proposed
allocation of time for “sustaining and com-
mercial use is extremely ambiguous with some
indication that almost the entire program
schedule might be devoted to commercial op-
eration.”

This, it said, left FCC without adequate
basis for determination of applicant’s per-

formance. Walker-Durr minority stated that
price is so high that Crosley could be expected
to over-commercialize in order to earn ‘“even
a small return”. They observed: “The over-
emphasis on commercial operation of broadcast
facilities is to be deplored. Licensees must
recognize that the grant of a license by this
Commission imposes serious responsibility te
operate, not for profit alone, but in the public
interest.”

Majority said, “Commission has frequently
pointed ouit that it is the licensee’s responsi-
bility under the Communications Act to main-
tain complete control over the station opera-
tions. This responsibility cannot be delegated
or impaired in any manner, not even for por-
tions of the broadcast period.”

Commission held further that time arrange-
ment conflicts with rule limiting licensing
period to maximum of three years and to rule
restricting network contracts beyond two years.

FCC gave Crosley until April 25 to file
exceptions, since the option of Hearst to
Crosley would expire about May 1. If excep-
tions are filed, FCC set oral argument for
9:30 a.m. April 26 “in order that we may
render a final decision . . .. before the contract
extension expires.”

James D. Shouse, Crosley vice president, said
Crosley would seek oral argument.
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The Greeks =

had a legend for it prof ranrle o

WSB Atlanta NBC

® King Midas with his gol WeAl  Baltimore hoS

g s golden touch was a monz TG Do T

machine by any standards. Yet Midas had nothing WIGC — Bridgeport Bs

WBEN Buffalo NBC

on countless advertisers for whom radio has turned WGAR  Cleveland CBS

. WFAA Dallas NBC

ordinary circumstances into golden opportunity. WBAP  Fort Worth NBC

KGKO Ft. Worth, Dallas  ABC

‘e . KARM Fresno CBS

Furthermore, it takes no mystic formula to make WIR Detroit CBS

. . . WHTD Hartford MBS

,!fg;oxfgmfﬂ,ywhejher nahopal, reglonal & KPRC Houston NBC

“ o -'-_”T .’—i. w.' ) TS B ) .TT i -

spotty” distribution, spot radio fits your plans . . . WDAF  Kansas City NBC

potty r SP yourp KFOR  Lincoln ABC

not almost, but exactly. KARK Little Rock NBC

KFI Los Angeles NBC

. v o . WHAS Louisville CBS

For spot radio has that individual touch that WLLH  Lowell-Lawrence ~ MBS

- WTMJ Milwaukee NBC

makes every penny count and turns just another KSTP Mpls.-St. Paul NBC

SR WSM  Nashville NBC

campaign” into a smash success—the type of suc- ol S S - N

cess experienced daily by advertisers using th WTAR  Norfolk NBC

P y by 9 LI KOIL Omaha ABC

stations. KGW Portland, Ore. NBC

WEAN Providence MBS

WRNL Richmond ABC

° KSL Salt Lake City CBS

WOALI San Antonio NBC

KQW San Francisco CBS

KOMO  Seattle NBC

KTBS Shreveport NBC

REPRESENTED NATIONALLY BY A8 S oL

WMAS  Springfield CBS

WAGE  Syracuse ABC

KVOO  Tulsa NBC

* kX XK * Kk X KFH Wichita CBS

" . WAAB  Worcester MBS

NEW YORK : CHICAGO - LOS ANGELES THE YANKEE AND TEXAS
DETROIT - ST. LOUIS - SAN FRANCISCO QUALITY NETWORKS
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FUTURE PROGRESS
VAST INDUSTRIAL EXPANSION

NEW SEATTLE-TACOMA AIRPORT UNDER CONSTRUCTIC

The immense and increasing production of the Pacific Northwest—
including farm products worth $500,000,000 annually . . . seven billion
board feet of lumber annually . . . two and one-half billion pounds of
milk annually —has attracted o vast new program of industrial
expansion.

Here are a few of the many projects now under construction or soon
to be begun in Washington State —the $10,000,000 Seattle-Tacoma
Airport destined to be one of the three largest in the nation . . .
expanded telephone plants and equipment costing $14,000,000 . . .
addition to the Sears-Roebuck retail store in Seattle to cost $1,500,000
. . . remodeling of the Marshall Field department store in Seattle which,
with new suburban store, will cost $5,000,000.

The per capita buying power of the rich Seattle-Tacoma market,
already nearly twice as great as the national average, is destined to
grow even greater.

KIRO is the only 50,000 watt station in this rich market . . . it brings
Columbia programs to Seattle, Tacoma and the rich Pacific Norhwest.
50,000 Watts

Tacomad ™
| . CBS

710 kc
Tez Priendly Station
SEATTLE, WASH.

THE PACIFIC NORTHWEST'S
MOST POWERFUL STATION

Represented by
FREE and PETERS, Inc.
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EDITORIAL
ROBERT K. RICHARDS, Editorial Director

Art King, Managing Editor; J. Frank Beatty,
Bill Bailey, Associate Editors; Fred Fitzgerald,
Asst. to the Managing Editor. STAFF: Jack Levy,
Rufus Crater, Lawrence Christopher, Mary
Zurhorst, Adele Porter, Margaret Elliott, Eleanor
Brumbaugh, Laura Weber, Irving Kipnes.

BUSINESS
MAURY LONG, Business Manager

Bob Breslau, Adv. Production Manager; Harry
Stevens, Eleanor Schadi, Cleo Kathas.
AUDITING: B. T. Taishoff, Irving C. Miller, Mil-
dred Racoosin.

CIRCULATION AND READERS' SERVICE
BERNARD PLATT, Director

Frank Bannister, Dorothy Young, David Acker-
man, Leslie Helm, Pauline Arnold.
PROMOTION: Winfield Levi.

NEW YORK BUREAU
250 Park Ave. PLaza 5-8356

EDITORIAL: Bruce Robertson, New York Editor;
Edwin H. James, Asst. New York Editor; Florence
Small, Dorothy Macarow, Patricia Foley,

ADVERTISING: S. J. Paul, New York Adver-
tising Manager; Martin Davidson.

CHICAGO BUREAU

360 N. Michigan Ave. CENtral 4115
Fred W. Sample, Manager; Jean Eldridge.

HOLLYWOOD BUREAU

6000 Sunset Boulevard, HEmpstead 8181
David Glickman, Manager; Ralph Tuchman,
Marjorie Barmettler.

TORONTO BUREAU
417 Harbour Commission Bldg, ELgin 07756
James Montagnes, Manager.

BROADCASTING Magazine was founded in 1931 by
Broadcasting Publications Ine., using title: BROAD-
CASTING—The News Magazine of the Fifth Estate.
Broadcast Advertising ¥ was acquired in 1932 and
Broadcast Reporter in 1933.

* Reg. U. S. Pat. Office
Copyright 1946 by Broadcasting Publications, Inc.

SUBSCRIPTION PRICE: $5.00 PER YEAR, 15¢ PER COPY
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@he Philadelphia Inquiver
accepts the responsibility

for the operation

of WFIL and WFIL-FM
in Philadelphia

A B C Afiliate

WFIL-FM

First Commercial FM in Philadelphia

Several years ago, in reference to the news-

paper, Mr. Walter H. Annenberg, Editor and
Publisher of The philadelphia Inquirer, made

the following statement . . . .

“A newspaper merits its franchise only by

bR

virtue of 1ts public interest . . .

Today, we supplement this statement with the
following e v e

“A newspaper ... or a radio broadcasting
station . .. merits 1ts franc?n'se on7y by vir-

9

tue of 1ts public interest . . .

No one is forced to buy a newspaper. No one
1s forced to tune to a radio station. No buyer 1S
compelled to read the newspaper’s content. No

person 1s forced to listen to a radio programs.

It is only by supplying the reader . . . or
the listener . .. with fu77 value 1n news, 1n
features . .. with a planned program of in-
format;on and entertarnment of the h;ghest
character, that readers and listeners be-

come 7oya7 fr;ends.

This i1s the formula which has been followed 1n
the conduct of The Philadelphia Inquirer. And

this is the procedure which will be fecllowed in
the conduct of WFIL and WFIL-FM.

It 1s interes‘ting to note that this formula has

doubled Inquirer circulation in the ten-year

period,,1936-1946.

11

ﬂ @he Philadelphia Inquiver

inquirer Building.




e | L R

X
[+ 4
o
3
-
L
p4
(o
4
N
<
@
o
11}
=
<




HEBC

PERDO £

AN

NBC, its Affiliates and its Advertisers have
been accepting awards for some twenty years. A list

of honors already received this year is typical:

ALFRED |. DUPONT COMMENTATOR'S AWARD
Lowell Thomas (Sun Oil Company)

ALFRED |. DUPONT STATION'S AWARD
KDKA (NBC Pittsburgh Affiliate)

GEORGE FOSTER PEABODY DRAMA AWARD
Edgar Bergen . . . and Charlie McCarthy
and Mortimer Snerd (Standard Brands)

GEORGE FOSTER PEABODY MUSIC AWARDS
NBC Symphony Orchestra (General Motors)
Dr. Howard Hanson—Eastman School of Music
WHAM (NBC Rochester Affiliate)

VARIETY SHOWMANSHIP PLAQUES
WLW (NBC Cincinnati Affiliate)
KOA (NBC in Denver)

VARIETY SPECIAL AWARDS

Bing Crosby (Kraft Foods Company)
Ralph Edwards (Procter and Gamble)
Duffy’s Tavern (Bristol-Myers)

PUBLIC RELATIONS ASSOCIATION

OF AMERICA AWARD
America United (NBC Special Service Program)

Here is further evidence of critical acclaim

as well as popular appeal.
Here is further expression of a great association:

NBC, its Affiliates and its Advertisers.

.the National Broadcasting Gompany



NEBRASKAS Capull @y

BOROON GRAY
1 773 'f""‘- L GCEN. MOR.
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As another feature of
KFOR’s continuous
public interest cam-
paign, a completely
local newscast was
added to the schedule
every afternoon. A re-
cent check of four
days’ newscasts, se-
lected at random,
shows that a total of
136 names of persons
in the KFOR area was
broadcast. And of the
136 persons named,
nearly 10 percent
were heard in person,
via wire recorder.

Here is another ex-
ample of the outstand-
ing job KFOR does in
covering the local pic-
ture. It makes KFOR
the kind of a station
in which people of the
Lincoln area take a
personal interest.

05PR£SEN7'ED 8y FDIVARD PETRY €O., INC.

April 8, 1946

~ trial Tape, Wesson

STAT/O/V

MELVIN DRAKE

VICE PRES. & MAKAGER
elevated,

Feature of the Week

AUSTIN FENGER, news editor of
KSFO San Francisco, key station
for Universal Broadecasting Co.,
last week flew to Hawaii aboard the
Navy’s Mars, largest flying boat in
the world, for a series of eye-wit-
ness broadcasts on damage by the
Pacific tidal wave. First broadcast
was picked up Thursday night
while the Mars was about 500 miles
at sea. Contact was maintained for
the 8-8:15 newscast of KSFO
which was released to KXLA Los
Angeles and KXA Seattle, affiliated
Wesley I. Dumm stations.

Twelfth Naval District head-
quarters, San Francisco, reported
the broadcasts are the first ever
done from the Mars in flight. Ac-
companying Mr. Fenger are Keith
Kerby, KSFO program director,
and David Kees, special events en-
gineer.

Ray V. Hamilton, executive vice
president of Associated Broadcast-
ers, owners and operators of
KSFO, and Universal Broadcasting
Co., said the newscasts, all tran-
scribed, were to be carried by
KSFO and Universal’s stations
KXLA and KXA through arrange-
ments with Wesley I. Dumm, presi-
dent of Associated and Universal.

Armed Forces Radio Service will
broadcast the descriptions to men

overseas. State Dept. will use them
on broadcasts to Mexico, Central
America, South America, the
Orient, Alaska, India, Australia
and New Zealand. First broadcast
from the Mars in flight was car-
ried last Thursday on Bob Han-
sen’s 8 p.m. (PST) newscast on
KSFO, sponsored by the Seaboard
Finance Co. and placed through
Smith-Bull-McCreery Agency.

Smallpox Warnings

SEATTLE stations have
been called upon to help in-
tensify the city’s campaign
against the smallpox epi-
demic apparently introduced
by the ships arriving from
the Far East. Dr. Emil Palm-
quist, city health commission-
er, in an interview with Ross
McConnell, KO MO news
chief, appealed for a mass
vaccination to curb the spread
of the disease. KOMO also
originated a broadcast, car-
ried by all Seattle stations,
featuring city and county
public health officials discuss-
ing the problem. All stations
a 1r e scheduling announce-
ments urging vigilance,

Sellers of Sales

® ARION A. (Ginny) PAR-
MHAM claims to be the only
time-buyer in radio who
knows the correct technical
answer to the adage—“It’s like
pulling teeth to clear a good time
schedule.” Ginny knows the answer
because she started her career as
a dental assistant!

The bright young head of spot
time buying at Ken-
yon & Eckhardt in-
stalled her pictures
and flower vase at
K&E on October 1,
1945—and her oper-
ations include such
clients as the Borden
Co., Kellogg, Indus-

Oil and Snowdrift,
and Knox Gelatine.

Kenyon & Eck-
hardt boasts of a ra-
dio department
which has soared on
the business graph
during the past 12
months, and so Gin-

jump ahead of modern—and radio
research is her favorite hobby.
Ginny is one of those New York-
ers from out of town—Watertown,
to be specific. Her parents wanted
her to be a doctor, but young Miss
Parham had a mind of her own.
Nothing would do but to become a
zoologist. Her first experience with
a snake—the Watertown variety—
sent Ginny’s plans
into an abrupt re-
versal. She went to
Barnard College in-
stead and was prop-
arly academic.
Never dreaming
that one day she
would be buying spot
radio time for an
advertising agency,
Ginny became inter-
ested in radio
through her first
beau—who made ra-
dio sets as a hobby.
Oft and long the
nights that she sat
patiently while her

ny finds herself with GINNY perspiring swain
little spare time on persevered over a
her hands. It has al- condenser or a new-
ways been that way, however, fangled tube. But that early expe-

through stints as a concert man-
ager, seven years with Free &
Peters and a season buying time
for Erwin, Wasey and Co.
Sedentary hobbies are her favor-
ites. Slim and brunette, Ginny pre-
fers Beecham to Goodman, Proust
to H. Allen Smith and Rembrandt
to Picasso. Though her tastes are
her business sense is a

rience proved valuable when she
finally made radio her profession.
Under the expert guidance of
her department head, Frank Pal-
mer, Ginny has become an integral
part of K&E radio operations. Her
shrewdly planned spot campaigns
have resulted in satisfied clients—
which makes everybody happy—
including Ginny Parham!

NBG BASIC
STATION

For sure returns on your advertising
—investigate this station which
covers the prosperous industrial and
agricultural area comprised of:
Delaware, Southern New Jersey,
parts of Pennsylvania, Maryland
and Virginia.

2000 WATTS

Represented by

RAYMER

DAY AND
NIGHT
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Mothers and Housewives listen with confidence
to the voice of WAAT in America’s Fourth Largest
Market! It was natural, then, that NBC Bread
chose New Jersey’s First Station to tell about this
delicious, fine textured, wholesome bread. For
15 months 25 “station-breaks’” weekly! Since
January, 1946, Dave Miller, the “Home Town
Boy”, has been NBC’s Baker-Boy on the famous
“Home Town Frolic’’ 6 days weekly for 10 min-
utes. More and more the ‘‘trend” among spon-
sors at WAAT is from “spots’ to “programs’—;

because they know:

_ WAAT delivers

more listeners per dollar

in America’s 4™ Largest Market ™ (
than any other station-

including all 50,000 watters!

970 KC
NEWARK,
N.J.

(National Representatives: Radio Advertising Co. )

% Do you realize this market
contains over 3% million
people; more than these 14
cities combined: Kansas
City, Indianapolis, Roches-
ter, Denver, Atlanta, Toledo,
Omaha, Syracuse, Rich-
mond,Hartford, Des Moines,

Spokane, Fort Wayne.

“DOLLAR FOR DOLLAR NEW JERSEY’S BEST RADIO BUY”




460,000

ON THE

TRANS-CANADA
ROUTE!

P Merchant, housewife and farmer...doctor, workman and miner... the
TRANS-CANADA Network serves them all with the finest in radio
entertainment. From her growing cities to remote rural areas, listeners
tune to radio’s top programmes routed by TRANS-CANADA to 94%

of the country’s English-speaking radio homes.

To bring this unexcelled radio service to 1,460,000 homes,
TRANS-CANADA maintains a network of dominant stations, in-
cluding several 50,000-watt clear-channel outlets. Strategi-
cally located, TRANS-CANADA stations give comprehensive

N coverage from coast to coast.

Thanks to this service, 1,460,000 Canadian families are
on the main line of radio’s finest entertainment...an
eager, responsive, loyal audience because TRANS-
CANADA brings them outstanding programmes
round the clock from Canada, the United States

and Great Britain.

CANADIAN BROADCASTING CORPORATION
COMMERCIAL DIVISION

354 Jarvis Street, Toronto 5, Ont.
1231 St. Catherine Street West, Montreal 25, P.Q;

[ANADA werwork

i _
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A LITTLE EXTRA EFFORT

OFTEN GETS A BIG RESULT?

@ Any time you run up against a spot-broadcasting problem that EXCLUSIVE REPRESENTATIVES:
sorta buffaloes you—that’s the best time to call for Free & ALBUQUERQUE KOB
BALTIMORE WCBM
Peters! BROWNSVILLE KVAL
BUFFALO WGR-WKBW
CHARLESTON, S. C. WCSC
Eighteen good men who are willing to fight their weight in CINCINNATI WCKY
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AFRA Lobby Stalls Petrillo Bill Approval

Stars and Writers
Deluge Senators

With Protests

By BILL BAILEY

FINAL APPROVAL of the Lea-
Vandenberg bill (S-63) to throttle
Petrillo was blocked temporarily in
the Senate late last week by an
11th-hour lobby fomented by the
American Federation of Radio Ar-
tists, but sponsors of the confer-
ence report predicted ratification.

The Senate adjourned at 7:40
p.m. Friday after adopting a mo-
tion by Majority Leader Barkley
(D-Ky.) to convene at 12 noon
Saturday to take up the Petrillo bill.
Sen. Kenneth Wherry (R-Neb.)
minority whip, opposed the Satur-
day session but the motion saueaked
through. Earlier Friday evening
Sen. Wayne Morse (R-Ore.) who
with Sen. William Langer (R-S.
D.) and Sen. Glen Taylor (D-Ida.)
led opposition to consideration of
the conference report, blocked
unanimous consent for a Satur-
day session to consider the issue.

Conference report approval be-
came entangled in consideration of
the controversial Minimum Wage
Bill, as well as the AFRA effort.
Sen. Ed Johnson (D-Col.), chair-
man of the Senate conferees who
voted unanimously for the meas-
ure, was joined by other leaders on
both sides of the chamber in pre-
dicting prompt favorable action,
once the report reaches the floor.

Began Wednesday

The AFRA onslaught, which got
under way last Wednesday, came
after the performers’ union had
ignored the Vandenberg and Lea
measures in both Senate and House.

Intensity of the AFRA lobby was
reflected in a snowstorm of identi-
cal telegrams from Hollywood
AFRA local bearing these signa-
tures: Bing Crosby, Lawrence Tib-
bett, Dinah Shore, Arch Oboler,
Eddie Cantor, James Melton, Nor-
man Corwin, Frank Sinatra, Jean
Hersholt, Bob Hope.

Following is text of the message,
which Sen. Langer placed in the

Congressional Record:

“‘On behalf of 60,000 rank-and-file em-
‘ployes of radio industry, including ac-
tors, announcers, technicians and direc-
tors, we strongly urge that you vote
against Conference Report 1824 on
Amendment of the House to S-63.

‘““Although ostensibly a bill in the
public interest framed to restrict spe-
cific action of James Petrillo, bill in
present form restricts labor rights of all
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radio workers. Most clauses of confer-
ence report bill have nothing to do with
public interest and benefit only radio
station employers at expense of their
employe. Respectfully call your atten-
tion to fact that present bill was never

debated on floor of Senate and that ra- ~

dio artist unions affected were never
informed of original hearing on House
bill or invited to attend and present
above information. Your vote against
this bill will prevent great injustice to
group of unions which has splendid rec-
ord of labor relations.”

In event of Senate approval,
AFRA members were setting their
sights for a White House veto.

President Truman, it is believed,
would be disposed to sign the meas-
ure in view of its overwhelming
passage by the House and the fact
that organized labor had offered no
coordinated opposition.

The AFRA campaign set off a
backfire from non-union “white-
collar” station employes and per-
formers who began wiring their
Senators last Friday.

A typical message ran:

“The high-paid radio artists who yes-
terday opposed Senate adoption of con-
ference report on the so-called Pe-
trillo bill cannot speak for thousands
of unorganized rank and file employes
of broadcasting of which I, as a voter,
am one. Your vote for the conference
report will protect those of us who de-
test pressure group tactics when union
artists and technicians whose salaries
are in hundreds of thousands a week
exact feather-bedding concessions which
inevitably must affect our pay enve-
lope.”

Senator Johnson planned to bring
up the conference report Friday
after being assured on Thursday
that the minimum wage bjll would
be disposed of, but that measure
became involved and the Senate
spent all day Friday on it.

Organized opposition to the Lea-
Vandenberg bill struck the Senate
in full force on Wednesday, the day
that Sen. Johnson had announced
he would call up the conference
report., Washington members of
AFRA, headed by True Boardman,
Hollywood national board member,

called Senators off the floor. They
were wending in and out of the
usually sacrosanct Senate cloak-
rooms, a privilege denied reporters.

A  mimeographed statement
signed by AFRA, Radio Writers
Guild of the Authors League of
America, Radio Directors’ Guild
and Independent Citizens’ Commit-
tee of the Arts, Sciences & Pro-
fessions, was placed in the hands
of each Senator. The statement
of each Senator, urging against
adoption of the report.

Mr. Boardman continued his
“button-hole” campaign Thursday
and Friday, assisted by AFRA
members.

Efforts of Sen. Johnson to bring
up the conference report late Wed-
nesday met with opposition from
Sens. Langer and Morse. Sen.
Langer objected because of the late

(Continued on page 73)

Republican

FCC Interference Is Hit
By Reece in Strong

Statement

THE NEWLY-elected chairman of
the Republican National Commit-
tee, in his first public statement
after taking office last Monday,
came out flatly for freedom of
radio from government interfer-
ence.

Rep. B. Carroll Reece of Ten-
nessee, veteran Member of the
House, served notice that freedom
from program control by the FCC
will be a major issue in the forth-
coming November campaign. The
Republican Party last week elected
two strong proponents of free
radio and bitter ecritics of the
FCC’s program policy to key posts
on its National Committee. Mr.
Reece succeeded Herbert Brown-
ell Jr. as chairman. Rep. Clarence
J. Brown (R-Ohio) was elected
chairman of the Executive Com-
mittee on recommendation of Rep.
Reece.

Both men are members of the
House Interstate & Foreign Com-
merce Committee, in which radio
legislation originates; both are on
the committee’s subcommittee on
communications; they served to-
gether as House conferees on the
Lea-Vandenberg bill (S-63) and
fought hard for passage. Rep.

Telecasting

Chief Urges

Rep. Reece

Brown carried the burden of floor
debate in favor of the measure to
curb James Caesar Petrillo and
his American Federation of Musi-
cians,

Reece Will Resign

At a news conference following
his election, Rep. Reece said he
would resign from the House within
a “reasonable” time, but first
wanted to “clear up some pending

Free Radio

Rep. Brown

matters,” among them his bill to
amend the Federal Trade Act.
Since Congress plans to adjourn
sine die in July, it was reported in
some quarters that Mr. Reece
might complete his term. ’

Chairman Reece, in his exclusive
statement to BRoDCASTING, lashed
out at the FCC’s report on “Publie
Service Responsibility of Breadcast

(Continued on page 72)
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HENRY MORGENTHAU
ON FOUR STATIONS

HENRY MORGENTHAU Jr., one-
time Secretary of the U. S. Treas-
ury, I‘Llast week announced he would
become a radio commentator, broad-
casting a weekly 15-minute pro-
gram over WMCA New York,
KFWB Los Angeles, . KYA San
Francisco and WWDC Washington.

The program will be aired simul-
taneously on the special four-sta-
tion network. It was understood
that a sponsor had been tentatively
signed for Mr. Morgenthau’s broad-
cast but details were not available
last week. His commentaries will
be heLard Wednesdays 10:15-10:30
p.m. beginning April 10.

The former Treasury Secretary,
in announcing his new role as radio
commentator, said: “I do not pro-
pose to give just my own opinions
about what is going on. I want to
give | my listeners the facts on
which those opinions are based.”

Brown and Williamson

Replacements Are Set

SUMMER replacements for the
three shows sponsored by Brown
& Williamson Tobacco Corp., Louis-
ville were announced last week. Re-
placing Red Skelton, Tuesday,
10:30-11 p.m., NBC (Raleigh to-
bacco and cigarettes) on June 11
will be Sigmund Romberg and 52-
piece orchestra with vocalists. Pen-
guin, Room With Hildegarde, Wed-
nesday, 8:30-9 p.m.,, NBC (Kools)
is refplaced by mystery, A Life in
Your Hands. Date is not definite.

People Are Funny, Friday, 9-
9:30 p.m., NBC (Raleigh ciga-
rettes), goes off the air Aug. 2 for
seven weeks, replaced by musical
program, Vacation With Music,
with|Harry Sosnick and his orches-
tra and vocalists. Agency handling
full account is Russell M. Seeds &
Co., |Chicago.

‘Cresta Blanca Plans 20
CRESTA BLANCA WINE CO,,
New York, subsidiary of Schenley
Distillers Corp., will start a one
minute spot announcement cam-
paign in 20 markets on June 1. Con-
tractls for 52 weeks will be placed
by BBDO New York.

Wallace on MBS
HENRY A. WALLACE, Secretary
of Commerce, on April 10 will
speak on ‘“Conservation of Food”
on a special MBS broadcast origi-
nating in the Department of Com-
merce Auditorium, Washington,
D. C, 10:15-10:30 a.m. '

Yeast Firm on 57
JIMMY EVANS, WIND Chicago
sports announcer, has completed a
. series of one-minute transecribed
feature announcements for Red
Star| Yeast Products Co., Milwau-
kee, to be used on 57 stations fram
coast-to-coast. Firm has appointed
Ivey & Ellington, New York, as
agency [BROADCASTING, March 25].
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Report Urges CAB Quit Rating

Service, Reform as Consultants

RECOMMENDATIONS that Co-
operative Analysis of Broadcast-
ing drop its present rating service
and reorganize as a standard-set-
ting bhody, to evaluate and improve
existing techniques and develop
new cnes as well as to serve as a
means of collective bargaining for
the users of program rating serv-
ices with the producers of them,
are made in the report of a special
committee, submitted last Tuesday
to the CAB Board of Governors
meeting in New York.

Copies of the report will be
mailed to CAB members this week,
Bernard C. Duffy, president of
BBDO and chairman of the CAB
Board, said. Board has withheld
any action on the report awaiting
a membership vote.

CAB made available the follow-
ing 12 highlights which:

1. Endorsed the CAB principle of
strong, cooperative, tripartite radio
program research.

2. Gave specifications for an ideal
rating service—one that obtains rat-
ings which can properly be projected,
that covers all broadcasts of a program,
that is speedy with ratings avallable
a few day after each broadcast, and
that providass consistent and unmis-
takable trends.

3. Urged CAB to reorganize toward
development of this ideal service, to
set standards, to evdluate and improve
existing techniques, to develop new
techniques and to serve in a lawful
manner as a vehicle for ‘collective
bargaining” on behalf of all classes of
users of program ratings with producers
of such data.

4. Expressed the opinion that the
present CAB rating service should not
be continued because it is not an ideal
rating service.

5. Charged that the currently widely-
used program ratings are frequently
misused by buyers and sellers of radio
time to mislead, stifle experimentation
and variety, and create confusion.

6. Stated that CAB has a responsi-
bility to see that program ratings are
not abused because CAB is jointly
sponsored by the ANA, AAAA and the
four networks.

7. Criticized coincidental telephone
surveys as excluding listeners on farms,
in small towns, in areas remote from

transmitters and in metropolitan areas
without telephones.

8. Charged the industry is spending
a large amount of money for all the
program research services but is not
getting the kind of program rating
service it needs.

9. Suggested that a combination of
existing data-collecting methods be
used to achieve a program rating serv-
ice with the desired speed, efficiency
and economy.

10. Felt it unsound for CAB to com-
bine standard-setting and pioneering
functions with its operation of a rat-
ing service.

11. Emphasized that if CAB should
be reorganized to achieve these objec-
tives, it should have a board of gov-
ernors representing highest technical
skills of advertisers, agencies and net-
works and also authoritative manage-
ment elements in each group to pass
on policies and costs.

12. Advocated cooperation between
CAB and Broadcast Measurement Bur-
eau in the interests of efficiency and
economy, and outlined the fields prop-
erly covered by each organization.

Report was prepared by a tri-
partite committee and mailed to
Mr. Duffy by the comniittee chair-
man, Robert F. Elder, assistant to
the president of Lever Bros., who
represented advertisers on the com-
mittee. Other members were Thom-
as D’Arcy Brophy, president, Ken-
yon & Eckhardt, representing
agencies, and Edgar Kobak, presi-
dent of Mutual, for broadcasters.

Board members present, with
Chairman Duffy, were: Mark
Woods, president, ABC; Frank
Stanton, president, CBS; Frank E.
Mullen, vice president and general
manager, NBC; E. P. H. James,
manager of sales operations, MBS,
representing Mr. Kobak; George
H. Gallup, Young & Rubicam; A. K.
Spencer, J. Walter Thompson Co.;
Joseph D. Bohan, Sterling Drugs;
Robert B. Brown, Bristol-Myers
Co.; William N. Connolly, S. C.
Jchnson & Son. A. W. Lehman,
CAB president, and George H. Al-
len, manager and secretary, were
also present.

Drawn for BROADCASTING by Sid Hix

“The water fountain’s overflowed again.”
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Atlantic Sponsors

Baseball Schedule

Oil Firm to Sponsor Games
On 36 Eastern Stations
ATLANTIC REFINING Co. will
sponsor major and minor league
baseball on a network of 36 sta-
tions, entering its 11th consecu-
tive season of sportscasts on a
regional basis.
The 1946 program
is believed to in-
volve an expendi-
ture of more than
a half-million dol-
lars.

Arrangements
for the season
were made Dby
Joseph R. Rollins,
Atlantic advertis-
ing manager, and W. Wallace Orr,
vice president of N. W. Ayer &
Son. They were assisted by Tom
McMahon, Tom McDermott and
Clarence Cosby of the Ayer radio
department.

Complete home schedule of the
Boston Red Sox and Braves will
originate on WNAC and be carried
over Yankee Network in New Eng-
land. Home and road games of the
Pittsburgh Pirates will be keyed
from WWSW to a hookup of sta-
tions in the Pittsburgh area. Com-
plete schedule of Orioles’ games
will be originated at WITH Balti-
more. Home games of the Athletics
and Phillies at Shibe Park will be
keyed from WIBG Philadelphia.

Byrum Saam and Claude Har-
ing will handle Philadelphia games.
Jim Britt and Tom Hussy will
broadcast over the New England
hookup. Rosey Roswell again will
announce Pirates’ games, aided by
Jack Craddock. Bill Dyer will air
Orioles’ games. WNAC will key
games to WGTR WSAR WEIM
WHAI WHTD WLLH WCOU
WHEB WNLC WBRK WSYB
WHYN WEAN WAAB WMTW
WDEV WWSR WNHC. WWSW
will key to WISR WCED WKST
WMBS WJFA WHJB. WIBG will
key WILM WKOK WARM WMRF
WBAX WHGB.

Army, Navy Cite ABC
WAR and Navy Departments have
cited ABC for ‘“distinguished per-
formance rendered servicemen over-
seas in cooperation with the Armed
Forces Radio Service.” The cita-
tion was signed by Secy. of War
Robert P. Patterson and Secy. of
the Navy James Forrestal.

Marshall for Hope
PEPSODENT DIVISION of Lever
Brothers Co., Cambridge, Mass.,
June 11 for 13 weeks replaces Bob
Hope Show with The Man Called X
on NBC stations, Tues. 10-10:30
p.m. (EDST). Packaged by Music
Corp. of America, mystery series
stars Herbert Marshall. Foote,
Cone & Belding services account.
Program has been under option of
J. Walter Thompson Co. for NBC
Charlie McCarthy Show but deal
was not completed.

Mr. Rollins

@ Telecasting



Reappraisal of Vided Allocatibns Possible

CPA Ban and Poor
Set Prospects
Hit FM Too

EVENTS of the last fortnight,
topped off by the FCC’s inspection
of television laboratory develop-
ments, may hasten reappraisal of
the high frequency allocations
structure, with the possibility that
standards for high-definition, color
video will be accorded commercial
rather than experimental status.

Black-and-white television, which
has strained at the regulatory leash
for years and is all set to get under
way, suffered another fortuitous
setback with the construction ban
of the Civilian Production Admin-
istration. Advances made by CBS
in color television, and the fact
that at least 25 low-band applicants

Other television stories on pages
40, 75, 77, 78, 85.

have withdrawn their assignment
requests, have converged to cloud
the immediate black-and-white out-
look.

No formal comment was forth-
coming from FCC members or its
staff on what they saw last Monday
at the RCA Laboratories in Prince-
ton, or at CBS or Du Mont in New
York. But it was evident that
CBS’ incessant campaign for color,
the strides made by RCA, the CPA
construction ban, the dropping of
low-band applications, and the FCC
disclosure that the 1946 outlook is
for less than 120,000 television re-
ceivers, have inspired new thought
as to allocations.

Low-band television, until CPA
issued its construction order, was
set to go under the allocations ap-
proved by the FCC nearly a year
ago. The course of events, however,
had tended to dampen enthusiasm
for a quick start in the 13 lower
bands. Another consideration has
been the cost factor.

Interwoven in any new consider-
ation of allocations and standards
is the demand for extension “down-
stairs” of FM allocations, should
the way be opened for commercial
television in the microwaves.
Thereby, enlargement of the FM
band in Area 1, comprising the con-
gested North Atlantic seaboard
states, to accommodate additional
stations and to provide channels
for simplex facsimile, would be
possible.

CBS has been imploring the FCC
and the industry to forget black
and white as obsolete, and to con-
centrate on color in the higher
bands. On the other hand, the FCC
last May gave black and white the
right of way in the lower bands
feeling that it could provide a
needed and an acceptable service.
The longer the delay in getting
under way, the more difficult it will
be for low-band television to be-
come entrenched. The construction
ban, slowness of transmitter pro-
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duction, and the unwillingness of
manufacturers to turn out televi-
sion receivers in volume are retard-
ing factors which augur in favor
of upper band development.

Television Panel

With time intervening, the FCC’s
fund of knowledge will be broad-
ened. The old television panel of
the now-expired Radio Technical
Planning Board (Panel No. 6) has
held several meetings in recent
months to bring its information up
to date. George P. Adair, FCC
chief engineer, and members of his
staff, sit on this panel. The com-
mittee isn’t making recommenda-
tions, but it is sounding out engi-
neering opinion on fundamental
factors involved in television de-
velopment, such as color, bright-
ness, flicker, number of lines, band-
width and resolution—all factors in
the establishment of standards for
commercial operation in the ultra-
highs,

This committee is not of the pol-
icy level. Its studies, along with
those of RCA, Du Mont, CBS,
Farnsworth, Philco, Don Lee, and
other companies engaged in tele-
vision development, obviously will
be available to the FCC in its de-
termination of future television
standards and policy.

The FCC’s receiver production
survey, announced last Wednesday
[see story, page 76] showed that
of 22,000,000 receivers which 85 of

89 surveyed companies plan to pro-
duce in 1946, approximately 100,-
000, or about .5% of the total,
would be designed for reception of
the 13 low-band channels. Some
14,000 additional would tune the
first six low-band channels,

The same manufacturers re-
ported they intended to produce ap-
proximately 1,800,000 FM sets, or
about 9% of total set production.
These results obviously were dis-
appointing, not only to prospective
FM and television broadcasters,
but to the FCC.

Saw Both

The FCC’s inspection trip last
Monday marked the first time the
Commission saw both RCA and
CBS developments on the same
day. The party comprised four
of the five members of the Com-
mission, Commissioner - designate
and General Counsel Rosel H.
Hyde, Chief Engineer Adair, Chief
Accountant William J. Norfleet,
and a dozen staff executives in its
law and engineering departments.
Commissioner Paul A, Walker was
detained at home by a cold.

Despite the unwillingness of
members of the FCC delegation to
talk, it was evident that the group
was deeply impressed. There was
an attitude that if RCA, CBS and
other leaders would pool their
knowledge of color, television
might go to the higher frequencies
before the year is out, possibly in

six months. Going it alone, the feel-
ing was that a long procedure
might be entailed before color
would be acceptable for commercial
operation, but that the exigencies
could bring about quick action. The
Commission would be receptive to
a review of proposals for stand-
ards, it was thought.

There was the conviction that
important advances in color may
be forthcoming anytime. All lab-
oratories—RCA, CBS, Du Mont,
Farnsworth, and Philco—appear to
be working on color. Only CBS,
which fosters it, and RCA which
decries it as an immediate service,
are talking, however. The fact that
CBS has had some 140 color dem-
onstrations for practically all
groups identified with radio, and
that all met with enthusiastic re-
sponse, caused more than a cursory
reaction,

RCA

Several members of the FCC
party who saw the CBS demonstra-
tion last Monday had witnessed
previous ones. They liked the last
one better, largely because the
filmed pictures were brighter.

The FCC delegation of 18 vis-
ited RCA in the morning, CBS in
the afternoon and Du Mont in the
evening. At each place they were
reporied to have shown great inter-
est, expressed no comment.

Their day began officially at

(Continued on page 69)

Demonstration

CPA Order Fails to Halt Station Plans

CP Holders Seek Ways
To Proceed Despite

Building Rules

By J. FRANK BEATTY

DEVELOPMENT plans for new
broadcasting stations are going
ahead despite Order No. 1 of the
Civilian Production Administra-
tion diverting building materials
into housing for veterans [BROAD-
CASTING, April 17.

The CPA order is being taken in
stride by many holders of CPs and
conditional grants who have not
started actual construction and
therefore come under the $1,000
limit on radio structures. As a
rule they are either figuring out
means of getting on the air with
improvised structures or preparing
to ask local CPA offices for per-
mits to exceed the $1,000 limit.

Two Appeals Filed

At the weekend two appeals for
relief had been filed with CPA—
Television Broadcasters Assn. and
Federal Telephone & Radio Corp.
NAB was compiling data for
presentation of its case to CPA
and expects to have the statement
ready this week.

TBA’s board of directors unan-
imously adopted a formal resolu-
tion at a special meeting, asking

Telecasting

HARRIED by new CPA rules pre-
venting radio station building proj-
ects costing over $1,000, broadcas-
ters are exercising ingenuity to get
new stations on the air in im-
provised structures. CPA is still in
early organizational turmoil. Indus-
try groups, actively supporting
veterans housing program, are pre-
paring to tell CPA their troubles in
effort to seek relief.

that television be exempt from
the order’s restrictions which it
said had halted construction on
most commercial video projects.
The resolution was sent to John D.
Small, CPA Administrator, and
Wilson W. Wyatt, National Hous-
ing Expediter.

Norman E. Wunderlich, execu-
tive sales director of Federal,
asked CPA to exempt broadcasting
from the commercial $1,000 maxi-
mum class to the industrial $15,000
class. This limit would permit
construction of most projected sta-
tions, he argued, pointing out that
several million dollars in Federal’s
equipment alone is involved in the
CPA order with its delaying effect
on new construetion.

CPA itself was in a turmoil last
week, trying to get its nationwide
organization together as well as
handling a flood of inquiries that

poured into Washington head-
quarters. It routed questions to a
special section (Republic 7500,
Branch 5594). Several stations

inquired and were told to go ahead
if actual construction had started
prior to March 26.

Others were referred to their
district managers and told to file
applications on form CPA 4423.
These applications will be con-
sidered by local citizens advisory
committees and be decided by dis-
trict managers, with appeal to
CPA headquarters in Washington.

CPA late in the week sent out
directives to district managers,
setting out rules to determine
essentiality of projects as well as
deferability, along with general
rules governing hardship -cases.
These instructions, not made publie,
did not mention any specific in-
dustry.

CPA district managers are
already processing emergency cases
though many local advisory com-
mittees have not been named. If
an application is denied in such
cases, applicants can resubmit
their cases to the same district
manager for reprocessing. If again
denied, appeal still can be made to
Washington. The headquarters
office handled many applications
for districts where offices were

(Continued on page 70)
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Spot Radio Less Than Printed Media

Free & Peters Survey of Typical
Stations Soon Awailable

By BRUCE ROBERTSON

F a quarter-hour daytime pro-
I gram spotted on a typical list

of stations throughout the

country is heard by only 2%
of the primary circulation of those
stations, it will still deliver the
advertiser’s message more eco-
nomically than a black-and-white
mag?.zine page or a 650-line news-
paper ad, according to a study by
Charles T. Clyne, in charge of sales
promotion and program sales for
Free & Peters.

Soon to be distributed in booklet
form to advertisers and agencies,
the study is designed to sell spot
radio as an advertising medium
and not to promote only the sta-
tions represented by Free & Peters,
Mr. Clyne told BROADCASTING. Any
station, he said, is welcome to use
the overall basic statistics of the
study in its own sales presenta-
tions.

Preference for Radio

Titled “Radio—One Quarter
Century of Progress,” the report
reviews radio’s place in the Ameri-
can scene, with receivers in 89 of
every 100 U. S. homes and 85 of
every 100 U. S. families listening
daily for an average of 5 hours
and 14 minutes, more time than is
spent on any other activity except
working and sleeping. It cites the
public’s preference for radio as a
source of entertainment and of
news.

Growth of radio advertising
from $68,178,000 in 1935 to $304,-
000,000 in 1945 and the concurrent
increase in radio’s share of the to-
tal advertising dollar are based,
the report states, on two funda-
mental factors. First is the growth
of the radio audience, with 50%
more radio homes and 509% more
radie stations in 1945 than in 1935,
and with improved facilities and
programs inducing more listen-
ing per family. Second reason why
the nation’s advertisers each year
spend more of their total advertis-
ing budgets for radio is that “radio
has proven its effectiveness.”

Radio, the report points out, “de-
livers the persuasion of the human
voice., It personalizes the sales mes-
sage and creates confidence in the
sponsor and his product. Radio
offers the closest approach to an
actual visit in the home by a ‘live’
salesman of any major advertising
medium. Radio creates good will
for the advertiser by contributing
to the listener’s (the buyer’s) en-
“tertainment and information. Only
in radio is editorial content created
.and delivered by the advertiser.”

Advantages

Added to the general advantages
‘of radio as an advertising medium,
spot radio offers the national or re-
gional advertiser several “clear and
exclusive advantages,” the report
continues. These are:

“Market Selectivity—The ability
to choose exactly the one or more
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ADVERTISING costs in various
media for years have been argued,
so Charles T. Clyne, sales promo-
tion and program sales head of
Free & Peters, set out to learn
the truth. Results of his survey of
typical stations, magazines and
newspapers reveal that cost per
thousand consumers reached is
much lower in broadcast advertis-
ing than in either magazines or
newspapers. F & P will distribute
its survey in booklet form to adver-
tisers and agencies and make it
available to any station wanting it.

markets in which he wishes to ad-
vertise.

“Station Selectivity—The ability
to choose precisely the one or more
stations that best meet his needs
in each given market.

“Program Selectivity—The abil-
ity to use in each market the type
of program material preferred by
the audience in that region or sec-
tion,

“Time and Time-Zone Selectivity
—The ability to broadcast at the
hour when his best prospects are
best reached (regardless of time
zZones).

“Cost - Control Selectivity—The

ability to allot to each market ex-
actly the number of dollars justi-
fied by that particular market’s
sales potentials, or by special com-
petitive situations, etc.

“Overall Flexibility—With spot
radio, the advertiser can tailor and
control his radio advertising ex-
actly as he tailors and controls his
sales effort. Spot radio is the pre-
cise opposite of scatter-gun adver-
tising. It fits scientific selling per-
fectly.”

Representative Group

To establish spot radio’s circula-
tion costs, “a study was made of a
representative group of regional
and clear-channel stations, vary-
ing in geographical location, power,
type of audience served, network
affiliations, etc., and listened to
regularly by over 25% of all radio

homes in the U. S. Stations in the
six largest cities were not included
because of their extremely low cir-
culation cost.”

Cost per family circulation was
based on the cost of a quarter-
hour daytime program, using a 52-
week time contract and adding 25%
for talent cost. Only primary cir-
culation was considered, ‘‘those
families who listen regularly to
each station,” eliminating all sec-
ondary circulation, which averaged
50% of the primary.

Costs for individual stations
varied with local market and sta-
tion factors, but the average per-
family circulation cost for all sta-
tions was $.00012, or 12 cents per
thousand families, for a quarter-
hour daytime program. (During
evening peak listening hours the
circulation cost per thousand fam-
ilies averaged 26 cents). This figure
“may be accepted as the average

(Continued on page 60)

Spot Radio—Quarter-hour daytime
29 listening*
49 listening*
6% listening*

Media Scoreboard

(From Free & Peters Study)

Magazines—Full page, black-and-white
Newspapers—650-line black-and-white

Circulation Reached
______________ $2.50 $7.90
_______________ 1.32 8.28
_________________ 12
_________________ 6.00
_________________ 3.00
_________________ 2.00

*Primary Circulation Only

Cost per Thousand Families

Sarnoff Backs UN Broadcasting Plan

RCA, NBC Head Favor
World-Wide System
To Tell Facts

OFFICIALS of the United Nations
have long been toying with the
notion of establishing a world-wide
broadcasting system, wuninhibited
by national prides or prejudices, to
deliver factual accounts of UN'’s
progress to all peoples.

Last week from a surprising
source—America’s biggest radio-
communications combine which
might well find a UN broadcasting

(Other international communi-
cations stories on pages 30, 43, 72.)

system at least a mild competitor
—came unqualified support for a
UN radio plan.

Brig. Gen. David Sarnoff, presi-
dent of RCA and chairman of the
board of NBC, proposed that the
UN establish “an independent in-
ternational broadcasting system to
be known as ‘The Voice of UN.”

To a dinner in RCA’s Radio City
headquarters, New York, he in-
vited high ranking members of the
UN secretariat and delegations,
told them why he favored an inde-
pendent world broadcasting plan.

His reasoning: “Any medium of
communication that would increase
the knowledge and understanding
of the peoples of the world about
the problems of the world, would
increase the effectiveness of the
United Nations and advance the
cause of world peace.”

Aid to Factual Knowledge

One way, said General Sarnoff,
to increase factual knowledge is to
“provide a world-wide system of
mass communication that can
reach peoples of the world freely
and simultaneously.”

But before this can be done, a
new principle must be adopted. To
America’s famed constitutional
guarantees of freedom of speech
and freedom of the press, a third
should be added—“freedom to
listen,” and the three should then
become the principle of UN.

The principle established, or-
ganization of the means of putting
it to practice should commence. “It
(a UN international broadcasting
system) should have a world-wide
range and be used for broadcasting
the public proceedings of the
United Nations, for disseminating
its information to. listeners every-
where, and for spreading knowl-
edge and understanding among the
people of the world.

BROADCASTING o

““The Voice of UN’ should broad-
cast in the principal languages em-
ployed throughout the world.”

To accomplish these ends, said
General Sarnoff, practical problems
—Dboth technical and political—are
involved. General Sarnoff had said
the technical problems of a UN
radio plan could be solved with
little trouble. But the political
problems, he admitted, ‘“require
the consent of the member nations
of the UN and their united will to
make the plan work.”

Biggest question-mark, of course,
was Russia whose press and radio
are hardly free by the standards
of the U. S. At week’s end, Russia’s
feaction to General Sarnoff’s pro-
posal had not been announced.

From some democracies, how-
ever, favorable comment sprang at
once. Said Norway’s Trygve Lie
(who as secretary-general of UN
has a position transcending na-
tionality) : “It is with the greatest
interest and satisfaction that I
have read the suggestions of Mr.
Sarnoff.”

Said America’s William Benton,
Assistant Secretary of State: ‘“Gen-
eral Sarnoff has crystalized an
ideal and hope that has been in
many minds. The proposal . . . is
in accord with American tradition
and policy.”

Telecasting



Pushers .

The sleek, streamlined babies pulling the Limited
along may get all the “ahs” and “ohs” along the right-

of-way.

But back in the yard is the pusher. That powerful,
compact engine that is the work horse of the railroad.

The engine that delivers.

~ It’s like that in radio sometimes too. The glamour
call letters get the first glance. But smart time buyers
usually want to know more about the working stations.
The pushers that develop low-cost sales.

BROADCASTING e Telecasting

W-I-T-H, the successful independent, is the work-
horse type. In this big five-station town, W-I-T-H
delivers more listeners-per-dollar-spent than any other

station in town. It belongs on your list, believe it!

W-1'1"H

and the FM Station W3XMB
BALTIMORE, MD.

-

Tom Tinsley, President  * Represented Nationally by Headley-Reed
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RADIO’S SECOND CHANCE:

Free To Broadcasters, $2.50 to Listeners

Blue Book Ghost Writer Gets Sponsor
After Sustainer for FCC

By ROBERT K. RICHARDS

POPULAR edition of “The
APublic Service Responsibility

of Broadcast Licensees” was

released today by Little,
Brown & Co. [Closed Circuit
March 18] under the title of Radio’s
Second Chance.

The book, a 276-page volume
selling at $2.50, is written in pene-
trating prose by Charles A. Siep-
mann. It represents, if nothing else
(and jactually it represents much
more), a legible and understand-
able presentation of the arguments
purveyed in the 139-page FCC re-
port of March 7.

This is a strange paradox, that
it should be legible and understand-
able, inasmuch as Mr. Siepmann
wrote not only the book, but the
Report. That he could contrive such
a clearly enunciated prospectus as
Radio’s Second Chance and at the
same time have authored such
gobbledygook as the FCC opus is
high %ribute to his versatility in
letters.

But there is enough in Second
Chance to identify it as having
come from the same mold as the
FCC Report, although it may shine
moreT‘brightly for having been
burnished in Mr. Siepmann’s Ivory
Tower,

BBC to FCC

Radio’s Second Chance is a meas-
ured and cautious attack on Amer-
ican radio; not on the American
system of broadcasting, mind you,
but rather on the ills the author
views as having emerged from this
system, Out of fairness to those
who will read it and judge its
merits, the manner of its emer-
gence should be chronicled.

Mr. |S1epmann is British born.
He came to this country in 1937,
after having served about 11 years
as a 'program executive of the
British Broadcasting Corp. He was
brought to the U.S. by the Rocke-
feller Foundation to observe and
report on educational broadcasts
in state universities. Later, in 1939,
he served as visiting instructor at
Harvard U. In 1941, he joined the
Office |of Facts and Figures in
Washington and continued with
that agency when it became the
OWIL [In the latter, he became a
consultant to the Oriental Section
of the Overseas Division,

In July, 1945 [BROADCASTING,
July 30, Aug. 6, 1945] Mr. Siep-
mann was retained as a special
assistant at the FCC. His assign-
ment there lasted about a month.
At that time, he had assembled
about one-third of the material
that was to comprise Radio’s Sec-
ond Chance. His duties at the FCC
were carefully shrouded by the
Commission’s press department and
by the Commissioners themselves.
Mr. Siepmann himself was uncom-
municative, under instruction as a
matter of fact to discuss his as-
signment with no one. One member
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of the Commission did tell BROAD-
CASTING at that time, in an expan-
sive moment, that the former BBC
authority was in truth preparing
a treatise on the “philosophy of
FCC regulation.”

“We have never had a précis
on the direction regulation has
taken through the years,” this
Commissioner said. “Mr. Siepmann,
a trained research expert and
writer, is undertaking the assign-
ment.”

What Mr. Siepmann actually was

doing now is public record. He was
laying the groundwork for the
FCC program report. Incidentally,
as he acknowledges in the preface
to his book, he was enriching his
store of knowledge upon which
Radio’s Second Chance was to be
based.

Coincidence?

During his Commission activity,
Mr. Siepmann was paid at the rate
of $8000 per annum and $6 per day.
The propriety of permitting his

Siepmann Gets New Job

CHARLES A. SIEPMANN, au- = PR
thor of Radio’s Second Chance and S
former FCC aide, has been named
to a full professorship at New
York U. and made director of
the University’s Communlcatlons
Center.

Mr. Siepmann presently is en-
gaged in a special assignment at
UNRRA in Washington which,
he expects, will occupy him until
May 1. He will report to the
University within a few weeks
of that date.

As director of the Communica-
tions Center, Mr. Siepmann will
have charge of University ac-
tivity in radio, motion pictures,
newspapers and all other media
of communication.

e

Mr. Siepmann

‘Columbia U. Social Research Bureau

Calls Meeting to Discuss ‘Blue Book’

FOR a “detached discussion of the Childs, Prlnceton Robert Glass Cle-
q A bl 3 Ived” 1 land, Huntmgton Library, Thomas R.
Important problems 1nvolve 1N carskadon, Civil Liberties Union; Wayne
the FCC program report [BRoADp- Coy, WINX Washington.
g =R Lloyd O. Coulter, McCann-Erickson;
CAST,IN(,;’ March 11]’ COIuI,nbla Ul,n Gardner Cowles Jr, president, Cowles
versity’s Bureau of Applied Social Broadcasting Co., Des Moines: Commdr.
Research has called a conference T. A M. Craven, WOL Washington;
N . K John Dollard, Yale U.; Bernard C. Duffy,
for April 13-14 in New York. )
Under directorship of Dr. Paul
F. Lazarsfeld, head of the Bureau,

BBDO; Comr C. J. Durr FCC; Sydney
M. Kaye, New York attorney, Edgar
Kobak, president, MBS; Harold D. Lass-
well, Yale U.; Anton Leader, president,
discussion of radio’s responsibilities Radio Directors Guild; Thomas Lewis,
will be attended by leading indus-
try representatives, including two
former FCC chairmen, Paul Porter
and James Lawrence Fly; FCC
commissioners and lawyers, NAB
representatives, network and local
station executives and representa-
tives of several universities.
Meeting will start at 11 a.m.
Saturday, April 13, in the Club
Suite of the Hotel Commodore.

Those planning to attend include:
Carl W. Ackerman, dean, School of

Journalism, Columbia U.; Theodore
Andrica, nationality editor, Cleveland
Press; James R. Angell, NBC; Joseph

Barnes, N. Y. Herald Tribune; Theodore
Blegen, dean, Graduate School U. of
Minnesota; Edward Brecher, Metro-
politan Broadcasting Co., Washington,
Lyman Bryson, CBS; Robert D. Calkins,
dean, School of Business Columbia U.;
Ralph D. Casey, dlrector, School of
Journalism, U. of Minnesota; Hadley
Cantril, Princeton U.; Harwood L.

Young & Rubicam; William B. Lewxs,
Kenyon & Eckhardt Robert S. Lynd,
Columbia U.; Robert D. Leigh, execu-
tive director of Commission on Free-
dom of the Press; Carl N.. Llewellyn,
Columbia U.; Peter Lyon, president,
Radio Writers Guild; Robert Maclver,
Columbia U.; Arthur W. MacMahon,
Columbia U.; Margaret Mead, New York;
Justin M111er, president, NAB;

Paul W. Morency, WTIC Hartford;
Morris S. Novik, New York public serv-
ice consultant; Elmer Ellis, vice presi-
dent, U. of Missourl Mark S. Ethridge,
publlsher Loulsv1lle Courier-Journal;
Douglas Freeman, Richmond News
Leader; Franklin Fearing, U. of Calif.;
James Lawrence Fly, New York lawyer
Carl J. Friedrich, Harvard U.; Jack
Gould, N. Y. Tlmes, Lester Granger,
National Urban League; Emily Holt,
executive secretary, AFRA; J. K. Howard,
U. of Montana; Gen. Counsel Rosel H.
Hyde, FCC; Theodore Streibert, WOR
New York; Sol Taishoff, BROADCAST-
ING; Harry E. Terrell, Western Policy
Committee Hugh B. Terry, KLZ Den-
ver; Niles Trammell, NBC president;
1. Keith Tyler, Ohio State U.; Rupert
Vance, U. of N. C.; Comr. Ray C.
Wakefield, FCC; Walter Prescott Webb,

BROADCASTING e

examination of FCC records, which
are closed to the press and to licen-
sees, and subsequently basing a
book upon his discoveries would be
best left to the conscience of the
commissioners—and to Congress.
At all events, it is in this manner
that the book, Radio’s Second
Chance, was written. And fie upon
him of such naivete that he would
not remark the curious coincidence
that the book is published within
three weeks of the Report’s release.

But of the book itself.

Radio’s Second Chance is written
with clarity, with forcefulness and
with evident honesty. Mr. Siep-
mann believes, by his own testi-
mony, in America’s system of
broadcasting.

“I do not advocate or anywhere
imply that the United States would
do well to adopt the British sys-
tem (of broadcasting). We cer-
tainly should not.”

That, also, is from the preface.
It is accompanied by a profession
that Author Siepmann, who now
is an American citizen, does not be-
lieve “criticism implies dislike.”
Of American broadcasters, he also
says: “They have always given us
better entertainment than radio
offers in any other country in the
world, and of this they are justly
proud.”

Having thus defined his attitude,
and lain bare his motives, Mr.
Siepmann proceeds to roll up his
sleeves and wade with disarming

(Continued on page 27)

Swift Places in 25

SWIFT & Co., Chicago (ice cream),
will begin sponsorship of a spot
campaign in 25 markets effective
May 6. Contracts will be for 13
weeks and placed through Need-
ham, Louis & Brorby, Chicago.

Ford Campaign

FORD Dealers Fund inaugurated a
one-minute spot announcement
campaign on April 1 and April 8
on more than 100 stations through-
out the country. Additional sta-
tions are contemplated. Contract
for 13 weeks was placed through
Maxon Inc., New York.

U. of Texas; C. Maurice Wieting, Natl.
Council Farmers Cooperative; A. D.
Willard, executive vice president, NAB;

M. L. Wilson, Dept. of Agriculture,
Mark Woods, president ABC; Donald
Young, executive director, Social Sci-
ence Research Council; Fredrich S.
Siebert, director, School of Journalism,
U. of Illinois; Harry N. Plotkin, FCC;
Russell Potter, director, Institute Arts
& Sciences, Columbia U.; Paul A. Porter,
OPA director; Robert X. Richards,
BROADCASTING; George Rosen, Varie-
ty; Allen M. Sayler, radio director, Unit-
ed Auto Workers; Arthur M. Schlesinger
Jr., Harvard U.; Wilbur Schramm, di-
rector, School of Journalism, U. of
Iowa; G. Richard Shafto, WIS Co-
lumbia, S. C.; Charles A. Siepmann,
UNRRA; Dallas Smythe, FCC; Frank N.
Stanton, CBS president; Mark Starr,
International Ladies Garment Workers
Union; Samuel Stouffer, Harvard TU.

Telecasting
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WMT Serves One-Fourth

of all U.3. Grade A
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...With Farm Proraﬁms
That Have REAL Farm Appeal!

An audience of thousands of farm families
who rank far above the national average in
income and educational background is
served with programs BUILT to meet their
daily needs.

The WMT policy of spotlighting a farm idea,
dramatizing the solution, then following it
up until it is thoroughly sold, has developed

a permanent farm following that makes

WMT a MUST!

* The half-millivolt contour of WMT (5,000 Watts at 600
KC) includes nearly one-quarter of all the Grade A
Farm Land in the U.S.
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Group Discusses

Joske Radio Study

Report in Looseleaf Form,
Section at a Time

EXPERIMENT in the use of radio
by a retailer conducted last year
by Joske’s of Texas, leading San
Antonio department store, in con-
junction with the NAB, was dis-
cussed Tuesday in New York at
the first meeting of the NAB
Joske Report Committee with a
committee of representative re-
tailers.

Group approved the plan to issue
the report in looseleaf form, so
that it may be distributed a section
at a time and not held up until
the whole report is completed. In
a discussion of the preparation of
the report, the retailer group ad-
vanced a number of suggestions as
to what points would be most in-
teresting to retailers, which will
be of assistance in the writing of
the report.

Attending the meeting were:
Frank E. Pellegrin, NAB director
of broadcast advertising; his as-
sistant, Miss Lee Hart, who served
as radio director of Joske’s during
most of last year; Russell A.
Brown, vice president in charge
of sales promotion of Allied Pur-
chasing Corp., which controls
Joske's among a number of stores
throughout the country; James
Keenan, vice president in charge
of sales promotion of Joske’s;
Walter Dennis, radio and televi-
sion director of APC; Willard H.
Campbell, publicity director, Sibley,
Lindsay & Curr, Rochester; May
Stern of the sales promotion divi-
sion of the National Retail Dry
Goods Assn.; Walter Johnson, as-
sistant general manager, WTIC
Hartford.

Cecil Beaver, commercial man-
ager of WOAI San Antonio, chair-
man of the NAB Joske’s Report
Committee, was unable to attend
the meeting. Also absent were
James V. McConnell, director of
NBC’s national spot sales depart-
ment, chairman of the NAB Sales
Manager’s Executive Committee,
and Lewis H. Avery, head of his
own representative firm, who was
Director of Broadcast Advertising
for NAB at the time the Joske’s
experiment was undertaken.

Cleveland AAAA

CLEVELAND Chapter of the
American Assn. of Advertising
Agencies has announced election of
Stanley Patno as Fuller & Smith
& Ross president, for the en-
suing year, and trustee. Other
trustee named for a two-year term
was John F. Davis, Griswold-
Eshleman Co. In addition, Newton
Cross, McCann-Erickson Inc., was
chosen vice president; E. Theodore
Morris, Meldrum & Fewsmith, sec-
retary-treasurer; Horace G. Kerr,
Bayless Kerr Co., retiring presi-
dent of chapter, to continue as a
trustee.

Radio Men Cited

Secretary of the Navy Forrestal
and Capt. Kennedy.

Secretary Forrestal and Lt. Hidalgo

TWO REPRESENTATIVES from
the radio industry were honored
by the Navy March 29 for their
war service, Capt. John A. Ken-
nedy, USNR, president of the West
Virginia Network (WCHS WPAR
WBLK WSAZ) received the Le-
gion of Merit from Secretary of
the Navy Forrestal. He is now
special assistant to Mr. Forrestal.
Lt. Edward Hidalgo, released from
the Navy, and former Washington
counsel for RCA-NBC, was
awarded the Bronze Star Medal
for outstanding achievement as
Air Combat Information Officer
in Night Torpedo Bomber Squad-
ron 90 attached to the USS Enter-
prise. He is also a special assistant
to the Secretary.

Kennedy Citation

Capt. Kennedy’s citation reads:
“For exceptionally meritorious
conduct in the performance of out-
standing services to the Govern-
men of the United States while
serving directly under the Vice
Chief of Naval Operations. .. .. As
the head of various missions to
visit major Naval establishments
within and without the continental
United States, he suggested cor-
rective measures and reached
agreements to eliminate prospec-
tive troubles and by his decisive
judgment, sound counsel and fore-
sight, rendered service of extreme
benefit to the Navy Department.
Tireless, diplomatic and profes-
sionally skilled in discharging the
responsibilities of an exacting
assignment, Captain Kennedy . . .
relieved the Secretary of the Navy
and the Vice Chief of Naval Op-
erations of many exhaustive and
time-consuming investigations. . . .
His exemplary devotion to duty
reflects the highest credit upon
himself and™ the United States
Naval Service.”
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EED AND COMPANY

RADIO STATION REPRESENTATIVES

NEW YORK ¢ BOSTON e CHICAGO e DETRQIT e SAN FRANCISCO e HOLLYWOOD

There are no favorites among
Weed and Company stations. All re-
ceive thorough representation in the
nation’s top radio time buying cen-
ters. Constantly on the alert for new
business, Weed’s staff of time-wise

men keep clients’ time schedules

billed to capacity.
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It’s an old Western Electric
' CllStom » = » keeping equipm‘e;nti,up to the

latest standards.

We are completing the work of converting Western
Electric prewar FM transmitters in the ‘field to
operate on the new frequency assignments. Many
of them are on the air now. Special conversion kits

were designed by Bell Telephone Laboratories and

installed by Western Electric field engineers to
provide this extra service to operators of Western
Electric 503A-1 transmitters —thus relieving them
of the conversion job.

In converting these transmitters, other improve-
ments were added, making them equal in every
respect to the new 503B-1 transmitters coming off
the production line.

This is 51mp1y the latest proof that Western
Electric fulfills its responsibilities to broadcasters.

That’s worth remembering when you are ready
for new transmitting equipment.

NEW!

Western Electric
CLOVER-LEAF antennafor
FM BROADCASTING

This outstanding new antenna,
des1gned by Bell Laboratories,
gives you high gain with a circular
azimuth pattern. It rounds out the
line of Western Electric equipment
for FM broadcasting. For booklet
giving full details, write to Graybar
Electric Co., 420 Lexington Ave.,
New York 17, N. Y. — or get in
touch with your nearest Graybar
Broadcast Equipment Specialist.




| Mayor of Columbia, Tenn.
[ Uses WLAC To Help Settle
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Siepmann
(Continued from page 20)

candor into the fray. He does this
for ten chapters, or rounds if the
analogy pleases you—chapters in
which he laments the inarticulate
voice of the public; condemns
broadcasters whose promises of
program plans do not match their
performance; mourns what he
views as the passing of the local
program before the tidal wave of
the networks.

‘Midas Touch’

He has much to say of money-
changing in broadcasting’s temples,
charging that the desire of licen-
sees for profit has diluted their
determination to serve the public.
In a chapter entitled “The Midas
Touch,” he develops this point
with fervency, drawing generously
upon a speech made by J. Harold
Ryan, vice president of The Fort
Industry Co. and former president
of the NAB, at Omaha in 1945.
On that occasion, Mr. Ryan lumped
broadcasting stations in with
“laundries, banks, restaurants, and
filling stations. . .” Mr. Siepmann
deplores such a classification in
this fashion: “The reader deserves
time out to ask himself into what
new wonderland he has been spirit-
ed by this imaginative and fluent
gentleman”.

In Chapter I, entitled “The Air
Is Yours”, the author stresses the
public’s guardianship of the fre-
quencies which are entrusted to
broadcasters. It is from this
premise that he strides through
several pages of program analyses
to his conclusion that the public is
“a sleeping partner” and must be
awakened to its obligation. He ac-
knowledges that the public in some
events appears satisfied. *“‘Get
what you like or you will grow to
like what you get’”, is his the-
matic approach to the public’s part
in radio. If you grow to like what
you get, you are in peril, Mr.
Siepmann notes—for that, he says,
is the road to Fascism.

And it is in Chapter I, too, that
he expresses in a line the funda-
mental tenet to which he holds
throughout: “The Commission has
no control over the selection or
content of radio programs before
the event. . . .” It is within the
context of this theory that battle
rages now over the March 7 com-
munique of the FCC. Has the FCC
such right BEFORE OR AFTER
the event? But that Mr. Siepmann
should hold to such belief is not
strange for did he not, full-bodied
ghost that he is, touch lip to each
chalice?

Inconsistencies

In Chapter II, Mr. Siepmann
indicts the American broadcaster
for setting aside local programs in
favor of network productions. This
he calls a “Betrayal of Trust”.
He employs liberally charts and
graphs to demonstrate his point,
and uses as special examples KIEV
Glendale (one of the cases used

Hooper Change

INCREASE in the number of com-
munities surveyed ‘“continuously”
by C. E. Hooper Inc. and in the
frequency of listener reports has
reduced the need and the demand
for special surveys to the point
where “it is no longer economic”
for the company “to maintain either
of the special field or tabulating
staffs at the previous level,” com-
pany reported last week. According-
ly, for special surveys outside 32
Hooper checking cities, company is
asking four-week advance notice
effective May 1 when a rate in-
crease for surveys requiring special
routine of training and supervising
interviewers also goes into effect.

also in the FCC Report) and
WMFG Hibbing, Minn. There
emerges here also the new defini-
tion of a locally-originated news
program as a ‘““wire service” pro-
gram, a categorizing likewise set
forth in the Report.

With some inconsistency, in a
later chapter aimed at networks,
Mr. Siepmann underlines the fact
that Labor for Victory, a net-
work program, was offered on a
network of 104 stations and carried
by only 35. What he does not de-
termine, and it is here that his
case lacks substance, are the types
of local programs which supplanted
Labor for Victory in those areas
where the network production was
not accepted. On one hand he de-
plores the “vanishing” local pro-
gram, and on the other hand he
wonders that affiliates do not use
their time for a national produc-
tion.

On the highly controversial issue
of what should be done about con-
troversial issues, Mr. Siepmann
argues that the station licensee has
the primary responsibility to weigh
such program matters. He cites the
Mayflower decision and the UAW-
CIO petition against WHKC Co-
lumbus, both celebrated cases of
record. He proposes that stations
and networks should have news
analysts, but that they should be
selected from a wide spectrum of
thought so that programs will have
a balance of all opinions—Iliberal,
conservative, minority and major-
ity.

Reechoes Durr

Mr. Siepmann devotes consider-
able space to the sale of stations
under the sub-title, “Powel Cros-
ley, Jr., Prepares to Die”. This
is a discussion of the purchase of
WLW Cincinnati and other broad-
casting subsidiaries by the Avia-
tion Corp. of America. Mr. Siep-
mann takes issue with the major-
ity viewpoint that the transfer
should have been granted, and in
that instance—as in many others
—he breaks common bread with
Comr. C. J. Durr,

Perhaps most startling among
the chapters of Radio’s Second
Chance is No. VIII, which is en-
titled “Washington’s No. 1 Whip-
ping Boy—The FCC”. In this essay,
Mr. Siepmann holds that the
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broadcasters are tyrants, the pub-
lic is made up of voiceless peons
and the FCC gets 20 lashes at the
whipping post every time a Com-
missioner yawns. The Commission,
by default, has sacrificed its proper
controls over broadcasting, he
asserts.

Thus does Mr. Siepmann arrive
at his conclusion. He has avowed
that there is little hope for im-
provement of radio at the hands
of those who are its trustees. He
envisions slight relief by action of
the Commission, which he pictures
as a timid and retiring rabbit
whose nose twitches nervously at
the sight of a Congressman. Where
lies hope?

Radio’s Second Chance lies in
FM, says Mr. Siepmann. There will
be more radio stations with FM,
he avers. In this prayer that re-
moval of limitations on the spec-
trum will emancipate broadcast-
ing, Mr. Siepmann is joined by
most of those in radio today. But
in the avowal that even such broad
development as is envisioned un-
der FM will bring relief, he does
not depart from the contention of
the FCC Report that the Com-
mission should be watchdog over
programming. And should he? Did
he not write the Report?

Again ‘Report’ Plan

Mr. Siepmann proposes, for pop-
ular consumption as he did for
licensees, that a body of ecritics
be developed. He suggests as well
that a new publication—for the
listener—take form. His plan is
the Report plan: awaken public
criticism against radio, if that is
possible; let the FCC do the rest
through program review.

No comment on Radio’s Second
Chance made here is intended to
be prejudicial against Mr. Siep-
mann, who is an honorable man
bent upon his own high designs.
But comment will be labeled as
prejudicial—can be and should be
—against the manner in which the
book emerged from the cloistered
chambers which gave it birth. In-
evitably it must be asked—is
Charles Siepmann its father or is
he a midwife who stood in patient
attendance at the bower of Clifford
J. Durr?

Radio’s Second Chance should be
read by all broadcasters. It pre-
sents a problem in sincere words,
though hardly with utter detach-
ment. There will be those who may
contest its conclusions. If it does
nothing else, it offers in under-
standable language, with illustra-
tions, the text of the FCC program
report.

Mr. Siepmann calls upon a
quotation from Lord Acton to
illustrate his meaning about the
sins of American broadecasting:
“Power corrupts; absolute power
corrupts absolutely.”

We can do no better than to
offer, from William Shakespeare’s
Henry IV, Part I: “And now I
will unclasp a secret book and, to
your quick conceiving discontent,
I'll read you matter deep and
dangerous.”

BROADCASTING IN
THE PUBLIC INTEREST

For many months our Program
Department has been besieged
with calls from discharged vets,
with aspirations to be radio actors
and announcers asking where they
can go to be heard on the air by
persons in a position to hire such
talent. "To concretely aid these men
(and women too) in this regard,
KFI's Program Director, Don
McNamara, has launched an un-
limited series of non-commercial
programs entitled “G.I. THEATRE”
to air every other Thursday at
11:30 p.m. Ex-G.Is announce
and enact the dramatic roles in
scripts that have been written by
America’s leading radio writers.
Hollywood producers are notified
of the personnel appearing on
each program prior to its airing.
Al Poska is in charge of the bi-
weekly auditions held at KFI on
Thursdays at 7:00 p.m.

A SWITCH IN ROMANCE

The participating program headed
by Ronny Mansfield on KFI daily
at 9:45 a.m. has been replaced by
“LADIES DAY” starring Bob
Mitchell and Bill Stulla. The new
series (sold in the same fashion)
offers our feminine audience sooth-
ing organ music by Mitchell and
whimsical patter by Stulla instead
of the dreamy ballad singing for
which Mansfield is nationally

noted.

CLEAR CHANNEL
KILOCYCLES WATTS

Barte © Gy, Ine.

N B for LOS ANGELES
Represented Notianally by Edward Petry aond Compony, Inc.
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NOW 5,000 WATTS - 680 KC
BASIC STATION-AMERICAN BRUADCASTING COMPANY

GRANTED

W
_ . al
50’000%

Will Have BOSTON Studios
Present Studios at Lawrence and Lowell, Mass.

‘jfdl/teﬂafﬂuq m/VewgngfanJ

%2 "WEED & CO,

National Representatives

For CHOICE STATION TIME and SPOTS

Y& FCC HAS APPROVED CONSTRUCTION PERMIT
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LONDON LETTER-By William Pingrey

BBC Shortwaves Broadcasts
Three Times Daily to Soviets

BBC commenced broadcasts to the
Soviet at 4:45 p.m. Sunday, March
24, in the first Russian language
programs ever beamed directly to
the USSR according to BBC.

First half hour program played
Russian music and described what
the future programs would consist
of, namely entertainment and an
objective news report.

The broadecasts will continue
three times daily at 4:45 p.m., 7:45
p-m. and 4:30 a.m. (GMT). Pro-
grams will be heard in Moscow
during the evening and just before
the Russian listener goes to work
in the morning. There is three
hours time difference.

Although the BBC schedule is
far less than that broadcast by
Moscow Radio in English, the Brit-
ish press commented that it would
help to explain Britain’s position
in foreign affairs. The London
Daily Herald, outspoken supporter
of the Labor government, said it
was started ‘“as a consequence of
the distortion of British News in
the Soviet Press” and on the radio.

o s *®

BBC television department is
pushing plans to televise the Viec-
tory Parade June 8, the Derby and
other sporting events this summer,
such as the Wimbledon tennis
matches.

Government departments, radio
manufacturers and scientists are
deciding on who 1is entitled to
royalties on radar devices, reports
the Evening Standard.

Sir Robert Watson-Watt holds
several pre-war patents but it is
not known if any of them is an
effective master patent of the basic
idea of radar. If he were to be
awarded royalties of only one tenth
of one per cent of the value of
British wartime radar, he would re-
ceive about $200,000, says the
Standard. In addition, Sir Robert
might be entitled to a similar sum
from the United States.

If any royalties are paid on
radar, they will go to the patent
holders, who include the govern-
ment, individual scientists and
manufacturers.

Also being discussed is the ques-
tion of royalties for radar from
America. The Standard concludes:
“It is possible that the wartime
practice of ignoring patents until
victory will mean that all royalties
including those from America, will
be waived.”

£ £ ES

High Frequency Direction Find-
ing (HF/DF) played a major role
in the sinking by the Allies of 900
German submarines during the
war, it has been announced in
London. HF/DF, a well-kept war
secret, intercepted radio signals
from U-Boats to Germany and
plotted the sub’s location, enabling

warships to race to the area and
drop depth charges. The radio de-
vices were fitted on convoy escort
vessels early in the battle of the
Atlantic.

The Board of Trade announced
it had sold $120,000 worth of radios
and $160,000 worth of radio tubes
in the disposal of government-
owned surplus civilian stores ac-
quired during the war,

* ¥ %

This is a ghost story!

Recently the BBC announced that
it wanted to do some broadcasts
from haunted houses that contained
noisy ghosts who wailed, banged
doors and threw things. Many of-
fers of nearly every kind of spook
came in the return mail. One
woman stated her house was
haunted by a ghost that talks like
an announcer and might “announce
the nine o’clock news.”

The strike at Cossor radio fac-
tory ended last week with 2,800
employes returning to production
lines without getting the two penny
(four cents) an hour raise de-
manded for women workers. An
11-point demand, including the
wage increase, was put before the
management for further actions.

Dr. F. B. Llewellyn, president of
the Institute of Radio Engineers of
America, was scheduled to pay
tribute to the work of British sci-
entists and engineers in the radar
field at a 3-day convention in Lon-
don the week of March 25. Meeting
was arranged by Institute of Elec-
trical Engineers.

*

e ol
E £

Forces Favorites, a service of
the BBC Overseas department es-
pecially for British troops, ends
this month. It was started in the
fall of 1941 after three officers
wrote from Egypt that the existing
broadcasts were not worth listen-
ing to. Since then the BBC has
had more than a quarter of a mil-
lion requests. Favorites were Bing
Crosby, Vera Lynn, Dinah Shore,
Ann Shelton and the Ink Spots.

SHORTS: Indicating British in-
terest in American programs, Pye
Ltd. advertises that its postwar
Model 15A will pick up overseas
programs and ‘“on the short wave
band the majority of the American
and Canadian stations make really
entertaining listening” . . . Manu-
facturers have promised-more radio
sets in April but say it will be an-
other year before customers can
get the model of their choice with-
out waiting for an order to be filled.

APPROVAL by President Truman of a
5 billion dollar appropriation bill for
independent U, S. agencies killed plans
for a West Wing addition to the White
House. The addition would have con-
tained a radio-television studio.
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Rise in Advertising

Predicted inSurvey
NRDGA Study Says Radio To

Increase in Ratio

IF AN AMPLE supply of con-
sumer goods is available during
the coming year, the total advertis-
ing expenditure of retailers will
be increased over that of 1945 with
radio continuing to gain in its pro-
portionate share, the third annual
survey of the National Retail Dry
Goods Assn, reports.

Of 171 representative stories
answering the survey question-
naire, each plans to increase its
1946 advertising budget for radio
by 0.7%, the average indicates,
while reducing newspaper expendi-
ture by 1.7%. Direct mail stands to
gain an average of 1.1%.

Replies from large and small
stores alike in the U. S. and Canada
show that over half of the retailers
are more favorable to institutional
copy than previously and are
pleased with results obtained dur-
ing the war. The survey shows that
retailers hold a decidedly strong
preference for brand promotion and
that they would use brand adver-
tising in 1946.

Regarding new lines to be de-
veloped and handled by stores the
survey shows that many are in-
terested in appliances. Home furn-
ishings follow in second place while
children’s and infants wear come
third and sporting goods fourth.

According to custom, Editor and
Publisher collaborated with
NRDGA in the survey.

HOGE GETS NEW NBC

CENTRAL SALES POST
EUGENE M. HOGE last week
was named assistant manager of
NBC Central Division network
sales department. Post has been
vacant since March 1 when Wil-
liam W. Weddell resigned to be-
come vice president of Leo Burnett
Co., Chicago.

Mr. Hoge has been connected
with NBC since June 1929, when
he was assigned to network sales.
Within a year he had been ap-
pointed assistant to the vice presi-
dent and night manager of Cen-
tral Division offices. He was trans-
ferred to the NBC owned and
operated station, KOA Denver,
early in 1932 to become station
sales manager, returning to the
network sales department in Chi-
cago in the fall of 1933.

Mr. Hoge’s current network ac-
counts include Brown & William-
son Tobacco Corp.; Pepsodent Di-
vision of Lever Bros.; Carnation
Co.; International Harvester; and
W. A. Sheaffer Pen Co.

FIRST assignment of conditional FM
grant was made by FCC March 28
with approval of transfer from Frank
R. Pidcock, owner of WMGA Moultrie,
Ga. Assignment was from father to
son, in line with earlier transfer of
standard station. No consideration was
involved. Transfer of conditional FM
grant from Monroe B. England to West-
ern Massachusetts Bcestg. Co. is pend-
ing along with assignment of WBRK
Pittsfield by Mr. England for $150,000
to Western Massachusetts [BROAD-
CASTING, Jan. 28, Feb. 11].

BROADCASTING COMPANY

Represented by

BROADCAST SALES COMPANY
New York and Chicago

HOMER GRIFFITH COMPANY
Hollywood & San Francisco

*

HARRY McTIGUE

Gencral Manager
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By FRED W. SAMPLE

network formed by merg-

ing U. S. cable and radio-

telegraph communications
companies and joining them with
government facilities, and a non-
profit federation of U, S. inter-
naticnal broadcasters were pro-
posed last week in the first report
from the Commission on Freedom
of the Press.

Two members of the staff of the
Commission, which operates under
a $100,000 grant made by Time Inc.
to the U. of Chicago, made the pro-
posaﬂs as means of implementing
“general recommendations” an-
nounced at the same time by the
Commission in a three-page state-

! GLOBAL telecommunications

Government-Industry Cooperation
In Explaining American Way Asked

ment preceding the staffmen’s 122-
page report, titled Peoples Speak-
ing to Peoples.

Covering proposals for the U. S.
role in postwar international com-
munications, the report was written
by Llewellyn White, former chiet
of the News and Features Bureau
of the Overseas Branch, OWI, and
Robert D. Leigh, former director
of Foreign Broadcast Intelligence
Service for the FCC and chairman
of the United Nations Monitoring
Committee.

Specific recommendations sub-
mitted by Messrs. White and Leigh

to supplement the Commission’s
general recommendations were not
passed upon by the Commission
but were presented, it was explain-
ed, “for public discussion and the
serious consideration of the persons
and agencies framing policy in this
field.” They include:

1. Immediate formation “by all
those American companies in-
terested in international voice
broadcasting of a nonprofit,
nonexclusive federated associa-
tion” similar to U. S. Interna-
tional Book Assn. to be head-
ed by a nonindustry executive

STOVE-
BUILDING

brings dollars

to the NASHVILLE area!

Building stoves, heaters and other sheet metal goods adds millions of dollars to

the value of industrial products made in the NASHVILLE area . .

. Stove-Building

is only one of the many long-established industries whose hundreds of workers
are a part of the more than one million people living in the NASHVILLE trade

area. .

. . Your quality products can share in the more than 350 million dollars

spent yearly in the retail stores of this area—with a sales message broadcast
economically over WSIX.
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WSIX gives you all three:

Market, Coverage, Economy

AMERICAN
MUTUAL

5,000 Watts — 980 K.C.

Represented Nationally By

THE KATZ AGENCY, INC.
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lobal Radio-Cable Network Proposed

WHAT should be the U. S. role in
international communication and in-
formation services? Ways to ae-
complish mutual understanding be-
tween peoples of this nation and
those of foreign countries were pro-
posed last week in the first report
from the Commission on Freedom
of the Press, which was created to
study the freedom, functions and
responsibilities of radio, news-
papers and other media.

authorized to allocate program
time to the constituent compa-
nies and to enforce compliance
with a voluntary code of stand-
ards covering program mate-
rial and advertising, If this fails,
said Messrs. White and Leigh,
“the only alternative would
seem to be direct government
programming and management
of all international broadcasts.”

2. That all U. S. cable and
radiotelegraph communications
companies (with specific excep-
tions) be merged, ‘“voluntarily
if possible,” otherwise by Con-
gressional act, and “joined with
government facilities not needed
for direct military purposes to
establish a global telecommunica-
tions network, to handle com-
mercial, military, diplomatiec,
press, and voice-broadcasting
traffic.” Regulation of the merged
corporation would be by Govern-
ment ownership of controlling
stock with statutory limitation
of dividends on privately held
stock; or by private ownership
of all stock, with regulation of
. rates_and service “assigned to
the federal regulatory authority.”
3. Inclusion of a multilateral
covenant in the United Nations
agreements with provisions in-
cluding: Equality of access to
sources of information; organi-
zation of news correspondents
corps in all principal news cen-
ters, with correspondents re-
quired to join; posting corres-
pondents on such censorship
rules as may be in force; labeling
by all governments of all media
owned and/or operated by them
and all products issued by them
in international communications;
no arbitrary or unreasonable
discrimination by governments
against foreign radio programs,
periodicals or motion pictures;
creation of an autonomous unit
in the United Nations Economic
and Social Council to study op-
erations under the multilateral
treaty, suggest changes and re-
port violations.

Proposals in Detail

The proposals of Messrs. White
and Leigh, which included forma-
tion of nonprofit federations not
only in radio but in the fields of
newspapers, books, magazines and
motion pictures, went into greater
detail than the “general recom-

(Continued on page 34)
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RADIO"S BIGGEST POINT -PER-DOLLAR VAL UE

NOW TRANSCRIBED FOR LOCAL AND REGIONAL SPONSORS

“BOSTON
BLACKIE”

The half hour adventure-detective show that created a

network rating sensation for Rinso! Based on the ramous
Get-Rich-Quick Wallingford stories in Cosmopolitan Mag-
azine and Columbia Pictures’ Boston Blackie series now

clicking in theatres from coast-to-coast. Currently spon-
sored on WOR by R & H Beer.

Write, wire or phone for sensational

rating history and audition discs.

V;
FREDERIC W. COMPANY
<

NEW YORK 2436 READING ROAD ¢ CINCINNATI, O. HOLLYWOOD

BOSTON BLACKIE
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RCA’s new “add-an-omplifier” designs
help you cut costs today, make
power increase easy tomorrow

HE matched units which make up RCA’s new line of FM
transmitters are 2/l the same size (25 by 25 by 84 inches)
—a big help in reducing installation problems and expenses.

Each unit is relatively light and can be easily handled by
two men using a small “dolly” or hand truck. They can be
taken through an ordinary door or carried up on a passenger

elevator.

As indicated below, higher power units can be easily added
at any time without making any of the original equipment
obsolete, and without spoiling the transmitter’s unified ap-
pearance. Thus you can get your FM station started now—
even if you do not know what your ultimate power require-
ments will be. |

A new-type, hollow base frame provides space for inter-
unit wiring, and eliminates the need of wiring through units
or conduits in the floor.

New “Direct FM” and “Grounded Grid” circuits (simpler
and more stable than any heretofore employed) offer other
advantages such as easier tuning, smaller, less-expensive
tubes, lower operating costs, less distortion, and better fre-
quency response.

We believe that these FM transmitters are the finest ever
offered to broadcasters. Write today for full information.
Radio Corporation of America, Dept. 18-DI, Engineering

The new RCA 10-kw FM transmitter, showing how

the equal-size units fit together. Curved end pieces
Products Department, Camden, N. J. and continuous trim strips (not shown) add to
: transmitter’s unified appearance.

fesealaath




BROADCAST EQUIPMENT

RADIO CORPORATION of AMERICA

ENGINEERING PRODUCTS DEPARTMENT, CAMDEN,  N.J.

10-kw Amplifier




Whether you’re seeking urban or rural markets in the
South, North Carolina has what you want. In value of
manufactured products North Carolina exceeds the aver-
age of the nine other Southern states by nearly 2009;
in cash income to farmers by nearly 1009,. North Carolina
is the best State in the South—and your best prospect
for productive radio advertising.

With 50,000 Watts, at 680 k.c.—and NBC—Station WPTF
is by long odds the No. 1 radio salesman in North Carolina.
Let us send you the complete facts and availabilities. Or
just ask Free & Peters!

50.000 WATTS —NBC
RALEIGH, N. C.

Free & Peters, Inc., National Representatives
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Global Network

(Continued from page 30)
mendations” of the Commission.

The latter felt that “private in-
dustry should be looked to in or-
dinary course to disseminate
through commercial channels the
words and images necessary to a
truthful and comprehensive repre-
sentation” of the U. S., but pro-
posed establishment of a committee
representing government and the
international communications in-
dustries “at an early moment” to
provide for “supplementary dis-
semination” to areas where pro-
vision of adequate commercial
coverage may not be profitable,
possible or proper.

This committee, said the Com-
mission, should first attempt “to
secure the required supplementary
dissemination . . . by inviting the
participation of private industry
on a nonhcommercial (i.e., public
service) basis or through the
agency of nonprofit societies, cor-
porations or foundations. . .” If
that fails, the Commission contin-
ued, “the committee should request
government, which should be ade-
quately staffed and prepared for
the purpose, to undertake the dis-
semination needed.”

Messrs. White and Leigh declared
that broadcasters face a long period
of uncertainty unless some solution
to the dilemma faced since the
liquidation of the OWI and OIAA
is offered “by July, 1946 at the
very latest,” and decried the dis-
mantling of powerful shortwave
relay stations used during the war
to reach Europe and Africa.

International Proposals

The proposals of Messrs. White
and Leigh for an international
shortwave broadcasting system, it
was pointed out, were based upon
the following assumptions:

“(1) That, maintenance of an ade-
quate program of international
broadecasts from the U. 8., at least
for the next few years, perhaps
permanently, need not be so ex-
tensive as that necessary for war-
time overseas propaganda needs—
perhaps 40-50% of the 1944-45
OWI and OIAA expenditures for
shortwave voice programming.

“(2) That advertising of a
proper and dignified kind suitable
for international broadecasts will
not readily support even so mod-
erate a total expenditure.

“(3) That the present advertis-
ing-commercial control of program-
ming in the domestic field is quite
unsuitable in the international
field.

“(4) That the scarcity of fre-
quencies available for shortwave
voice broadcasting and the com-
plex scheduling of facilities neces-
sary for sending programs to
groups in different parts of the
world, in different time zones and
with varying listening habits, dic-
tates operation of American short-
wave voice broadcasts under a
single control and unified plan.

“(5) That either government
subsidy of an entity operating in
the public interest, or full govern-

BROADCASTING e

VIRGINIA STRIKE

Richmond Stations Cover
Power Walkout Threat—

RICHMOND stations provided on-
the-spot coverage of last week-
ends labor crisis when the Virgin-
ia Electric Power Co. employees
strike threat was averted by con-
seription proeclamation of Gov.
William H. Tuck.

After settlement of strike, WRV A
carried an exclusive address of Gov.
Tuck from its studios, according to
station spokesmen, in which the
governor honorably discharged
all VEPCO employees from the
state militia. Previously Gov. Tuck
had drafted workers into militia
and assigned them to power jobs
to prevent walkout. WRVA had
set up a state network to be used
in the event strike did come off
and had readied its own emergency
power plants at transmitter and
studio for possible use.

'WMBG covered the day-long
conferences March 30 between
IBEW and VEPCO officials, flash-
ing latest developments by tele-
phone to the station news room.
When the proclamation order was
issued, WMBG’s representative got
one of the four copies of the stipu-
lation, according to WMBG spokes-
men, and enabled the station to give
first broadcast of the decree at
5:30 p. m. with complete details at
6 p. m. WMBG also kept NBC
Washington informed of develop-
ments and sidelights of the crisis
that wire services did not give.

ment operation and programming
is necessary.

“(6) That subsidy, not involving
specific program control, to an or-
ganization of existing private
broadcasters, subject to its own re-
sponsible central control of pro-
gram and policy and with periodic
review of operations in the public
interest as a condition of relicense,
would most adequately meet the
requirements for finaneing, for pro-
gram quality, for political inde-
pendence, and for the public in-
terest.”

The plan would provide for gov-
erriment subsidy in the form of low
rental of existing government
owned and .operated physical fa-
cilities, and for broadcast of gov-
ernment sponsored programs such
as ‘“now appear on the domestic
radio.”

Government censorship of indi-
vidual secripts or programs would
be prohibited by statute, “as with
domestic radio at present.”

Subject to Review

The individual companies com-
prising the federation would, how-
ever, be subject to periodic license
renewal by the FCC, and there
would be definite provision for gen-
eral review of the performance of
each licensee and its compliance
with the federation code and other
regulations required in domestic
licensing.

The authors of the report ad-
dressed their proposals for merger

(Continued on page 38)
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Mercury, Messengers
and Markets

@® Mercury was probably the origi-
nal busy businessman of mythol-
ogy. Besides operating a herald and
messenger service for his fellow
deities, he held a full time job as
the god of Commerce. His cadu-
ceus or winged staff and sailing
ship were the symbols of his

many duties.

In Baltimore, the letters W-C-B-M
are the modern symbol of Com-

A\

N\

merce. They stand for a radio
station that, like Mercury, acts as

,: J _' 't \\\\

a messenger for you, carrying the
story of your product to a highly
profitable proportion of the
Baltimore Market. For results
that count, make WCBM your
Baltimore messenger.

MUTUAL BROADCASTING SYSTEM

Free & Peters, Inc.

Exclusive National Representatives

JOHN ElM‘ER, President GEORGE H. ROEDER, General Manager
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WSO

SAULT STE,
MARIE

WLAV

GRAND
RAPIDS

DETROIT

Tremendous prosperity ¢reated initially by war production and
continuing now in reconversion places Michigan second to none as
the most progressive and fastest moving market in the world.

Yes, the magnifying glass does make things much easier to see
« .. And it is easy to see that through the Michigan Radio Network
you are especially focused on the major radio markets of Michigan
in the key centers of population. The Michigan Radio Network is
specialized to cover 90% of Michigan radio listeners and to deliver
your sales message to the big segment of buying power that often
remains untouched by a single high-powered station.

The Only Way to Sell the World’s Top Market is Through

I3Vl NETWORK

MICHIGAN

T HE

1700 STROH BUILDING ] DETRO!IT 26, MICHIGAN

i Represented by the Paul H. Raymer Company
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TWO SURVEYS REPORT LEADERS

CAB Fall - Winter
Shows Popularity

List

Hooper Rates ‘Fibber’
First; ‘McCarthy,’

By Regions

A FALL-WINTER survey of pro-
gram popularity in seven geograph-
ic areas of the U. S. by Coopera-
tive Analysis of Broadcasting last
week showed Walter Winchell was
the most popular in two areas,
Fibber McGee & Molly in two, Bob
Hope in two, and the latter two
programs tied. for first in one area.

The report, covering September
through December 1945, pointed up
the wide differences in listening
tastes of inhabitants of different
sections of the nation. Winchell,
most popular in two regions—the
Middle Atlantic and South Atlan-
tic—failed to place anywhere
among top 10 programs in four
sections—New England, the East
North Central, West North Cen-
tral and Pacific. Fibber McGee &
Molly were no lower than third in
any area.

Breakdown

Breakdown of program popular-
ity by region follows:

NATIONAL RATINGS: Fibber Mec-
Gee & Molly 22.8, Bob Hope 21.5,
Lux Radio Theatre 19, Jack Benny
18.8, Charlie McCarthy 18.5, Fred
Allen 18.2, Walter Winchell 16.4,
Mr. District Attorney 16.1, Eddie
Cantor 15.2, Amos 'n’ Andy 15.1.

NEW ENGLAND: Fibber McGee &
Molly 17.3, Jack Benny 17.2, Char-
lie McCarthy 16.8, Fred Allen 15.2,
Joan Davis 14.1, Vox Pop 14.1,
Lux Radio Theatre 13.6, Aldrich
Family 13.3, Bob Hope 13.2, Lowell
Thomas 12.5.

MIDDLE ATLANTIC: Walter Win-
chell 21.3, Jack Benny 21.1, F'ibber
McGee & Molly 20.5, Lux Radio
Theatre 20.4, Bob Hope 20, Char-
lie McCarthy 19.8, Fred Allen 19.2,
Eddie Cantor 16.2, Mr. District At-
torney 15.8, Kraft Music Hall 14.7.

SouTH ATLANTIC: Walter Win-
chell 21.5, Jack Benny 20.8, F'ibber
McGee & Molly 20.7, Charlie Mec-
Carthy 19.4, Fred Allen 18.7, Amos
'n’ Andy 17.4, Burns & Allen 17.4,
Bob Hope 15.3, Eddie Cantor 14.5,
Mr. District Attorney 14.3.

EAST NorRTH CENTRAL: Bob Hope
24.5, F'ibber McGee & Molly 24.4,

. Lux Radio Theatre 22.1, Screen

Guild Players 18.4, Mr. District
Attorney 18.2, Fred Allen 17.5,
Jack Benny 17.4, Charlie McCarthy
17.3, Eddie Cantor 16.4, Amos 'n’
Andy 15.7.

WEST NORTH CENTRAL: Fibber
McGee & Molly 27.1, Bob Hope
27.1, Lux Radio Theatre 21.2, Jack
Benny 20.9, Charlie McCarthy 20.7,
Amos 'n’ Andy 20.4, Fred Allen
19.7, Myr. District Attorney 17.8,
Eddie Cantor 16.2, Bob Burns 16.1,
Joan Davis 16.1,

SO>uTH CENTRAL: Fibber McGee
& Molly 31.3, Bob Hope 24.5, Amos
'n’ Andy 20, Jack Benny 19.5, Mr.
District Attorney 18.9, Charlie
McCarthy 18.7, Lux Radio Theatre
18.7, Walter Winchell 18.6, Fred
Allen 18.4, Bob Burns 18.3.
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Hope Follow

C. E. HOOPER'S latest network
ratings list Fibber McGee & Molly
first among evening programs,
Charlie McCarthy second and Bob
Hope third.

The report showed average eve-
ning audience rating was 10, up
0.1 from the last report, and up
0.7 over the corresponding period
a year ago. Average evening sets-
in-use was 30.4, or 0.2 less than
the last report and 1.2 more than
a year ago. Average available au-
dience was 80.2, up 0.3 from last
report, up 1.9 from the same period
a year ago.

Ratings were:

Fibber McGee & Molly 28.9,
Charlie McCarthy 27.2, Bob Hope
27.1, Jack Benny 24.4, Fred Allen
24.1, Walter Winchell 23.9, Screen
Guild Players 23.3, Bing Crosby
21.7, Radio Theatre 21.7, Red Skel-
ton (computed rating) 20.8, Mr.
District Attorney 20.8, Jack Haley
with Eve Arden 18, Eddie Cantor
17.2, Amos ’'n’ Andy 16.9, Great
Gildersleeve 16.8.

Hooperatings of leading pro-
grams 10 years ago were: Major
Bowes 40.5, Burns & Allen 27.7,
Rudy Vallee 25.8, Fred Allen 22.9,
Jack Benny 22.4, Amos ’n’ Andy
20.6, Bing Crosby 18.7, Boake Car-
ter 18.7, Eddie Cantor 18.7, Shell
Chateaw 18.6, First Nighter 18.2,
Show Boat 18.

Women Like Hit Parade

The latest report showed Your
Hit Parade attracted the most
women per listening set (1.54),
Boxing Bout the most men (1.35),
Lone Ranger most children (1.13).

Top 10 weekday program listed
by Hooper were: When a Girl
Marries 8.8, Breakfast in Holly-
wood (Kellogg) 8.7, Breakfast in
Hollywood (Procter & Gamble) 8,
Romance of Helen Trent 7.6, Our
Gal Sunday 7, Portia Faces Life
6.8, Ma Perkins 6.7, Aunt Jenny
6.7, Young Widder Brown 6.6, Pep-
per Young’'s Family 6.5

Top 10 weekday programs eight
years ago were: The O’Neills 9.1,
Woman in White 8.4, Little Or-
phan Annie 7.8, Road of Life 7.1,
Mary Marlin (Red) 7.7, Myrt &
Marge 7.3, Mary Marlin (Blue)
7.3, Dick Tracy 1.2, Jack Armstrong
7.2, Vic & Sade 6.8, Guiding Light
6.8.

Among weekday programs Por-
tia Faces Life had the most women
listeners per listening set (1.33),
Metropolitan Opera the most men
(.61) and Superman the most chil-
dren (1.45).

- Paciric: Bob Hope 21.6, Fibber
McGee & Molly 19.3, Fred Allen
16.6, Charlie McCarthy 15.9, Great
Gildersleeve 15.1, Sealtest Village
Store 13.9, Screen Guild Players
13.9, Abbott & Costello 13.5, Lux
Radio Theatre 13.3, Mr. District
Attorney 13.1.

Telecasting
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“Jane Day’s House” Is Home to Hoosiers

Gracious, capable Jane Day— WIBC Director of
Women’s Activities and a topflight talent staffer of
Indianapolis’ fastest-growing radio station—is the kind
of hostess who makes people feel right at home and glad
they came. Which explains why so many Indiana radio
listeners gather at ““Jane Day’s House” from 9 until 9:30,
five mornings a week . . . and why this program, con-
sistently drawing from 1000 to 1500 letters a month, has
never been without a sponsor in its five vears on the air.

Also featured in dramatic roles on the afternoon

JOHN BLAIR & COMPANY

OWNED AND OPERATED BY
THE INDIANAPOLIS NEWS

Telecasting

WIb(

“Newsreel of the Air,” the versatile Miss Day is a valued
member of a live talent staff whose every member is
alive to the sponsor’s commercial objective and well
qualified to assist him in reaching it. So if you’re out to
sell in Indiana . . . you’ll sell more and sell at a lower
cost through the medium of a WIBC lLive talent show.
There’s an infinite variety of programs and performers
to choose from and your John Blair man will be glad
to assist you in selecting the winning combination. Ask

him today.

National Representatives

MUTUAL OUTLET

IN INDIANAPOLIS
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Now look here,
Mr.Timebuyer!

(or Miss or Mrs.—Bless your hearts!)

Have you seen any of the stuff we have
been running that has to do with the
WWVA Giant 50,000-Watt Finger that
pokes around squarely in the heart of
the world’s Greatest Steel and Coal
Belt? It rises up out of the extreme
Northern panhandle of West Virginia
to virtually weld our home state with
Ohio and Pennsylvania. That’s cover-
age for sure. No similar geographical
boundary situation exists in the entire
United States.

But what we started out to say was, we
have prepared a folder that parades this
Giant WWVA Finger and every time-
buyer and advertiser should have a copy.

If you have not received yours write us
or—

ASK A JOHN BLAIR MAN

Basic A-B-C Network

] ONE OF THE WORLD'S BETTER RADIO STATIONS

e April 8 1946

Global Network

(Continued from page 34)

of cable and radiotelegraph com-
panies to Congress, the Department
of State and the FCC.

Exempt from the merger would
be a single tele-communications
corporation devoted- entirely to the
transmission of press matter, and,
“for the present,” existing radio-
telephone facilities.

By government control of policy
or by government of the merged
corporation, it was suggested that
positive steps be taken to provide
physical facilities (transmitters,
cables, etc.) for multiple dot-dash
and facsimile (including radio-
photo) wireless transmission and
direct international voice-broad-
casting, so that these facilities,
together with facilities separately
furnished by the press-facilities
corporation, “will cover every hab-
itable part of the world.”

Other Proposals

Other proposals were that the
U. S. become a full member of the
International Telecommunications
Union and participate actively in
efforts:

(1) To establish adequate regis-
tration, monitoring, and adjudica-
tion machinery to bring into full
force the maintenance of an or-
derly observance of international
frequencies assigned for all pur-
poses on the channels appropriate
for long-distance telecommunica-
tion,

(2) To establish bilateral agree-
ments in the commercial cable,
radiotelegraph, and radiotelephone
fields designed to reduce rates and
to eliminate discrimination as be-
tween people of different countries
and as between sparsely settled
and thickly settled parts of the
world, to promote direct access and
direct circuits and to foster, where
applicable, the uniform rate prin-
ciple.

(3) To consider the development
of international machinery for the
most economical and co-operative
organization of international voice-
broadcasting and multiple-address
press transmission, including the
possibility of setting up powerful
regional transmitters for general
use under the United Nations ma-
chinery.

(4) To encourage the develop-
ment of an international broadcast
station serving directly as an in-
strument of communication to
nations of the world from the
committees and councils composing
the UNO.

It also was proposed that the
U. S. become a full member and
participate actively in inter-Amer-
ican telecommunications conference
and conventions looking toward
these same objectives.

Before the Commission concludes
its study of freedom of the press,
it will have reported on “Freedom
of the Press—A Framework of
Principle for the Twentieth Cen-
tury,” by Prof. William Ernest
Hocking, of Harvard U.; “Govern-
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NEW SERIES of Save-a-Life pro-
grams on KOMA Oklahoma City
was inaugurated by Gov. Robert S.
Kerr (1) of Oklahoma, who con-
gratulated Kenyon Brown KOMA
general manager, on 1945 series
which won George Peabody Award.
Programs are heard on seven-
station state network.

ment and Mass Communication,”
by Zechariah Chafee, professor of
law, Harvard U.; “The American
Radio” by Llewellyn White, assist-
ant director of the Commission,
summarizing radio’s first quarter-
century; “Freedom of the Movies,”
by Ruth A. Inglis, formerly of
Smith College; and “The American
Press and the San Francisco Con-
ference,” by Milton D. Stewart, of
the Commission staff.

The U. of Chicago Press, which
is publishing the findings of the
Commission, said its report on
American radio would be com-
pleted “sometime in June,” and
that the final manuscript is now
being revised by the author, Mr.
White.

Court Defers Hearing

Of Suit Against Flamm

THE $1,000,000 libel suit brought
against Donald Flamm, onetime
owner of WMCA New York, by
Edward J. Noble, chairman of the
board of ABC, scheduled last week
to be set for trial in New York
Supreme Court, was postponed
pending results of Mr. Noble’s ap-
peal from a $350,000 verdict which
Mr. Flamm recently won [BROAD-
CASTING, March 4].

Mr. Noble’s $1,000,000 suit was
originally brought in the form of a
counter-claim appended to Mr.
Flamm’s suit which charged Mr.
Noble with compelling Mr. Flamm
to sell him WMCA by threats of
political pressure. But Judge Denis
O’Leary Cohalan severed the coun-
ter-claim and ordered it set for in-
dividual trial. Mr. Noble’s appeal
from the verdict awarding Mr.
Flamm $350,000 also contests
Judge Cohalan’s decision to sever
the counterclaim.

Gulf Renews

CONTRARY to reports elsewhere
Gulf Oil Corp., New York, is not
cancelling We The People, Sun.
10:30-11 p. m. on CBS but has
renewed show effective April 1
until Sept. 15, show running
through the summer. Agency is
Young & Rubicam, New York.

Telecasting



Benton Expected to Reathrm
Wire Service Stand to ASNE

WILLIAM B, BENTON, Assistant
Secretary of State in Charge of
Public Affairs, will carry his fight
for the use of news wire services
in shortwave broadcasts to the
American Society of Newspaper
Editors, whose annual meeting will
be in Washington April 18-20. Mr.
Benton has accepted an invitation
to address the ASNE April 19.

Meanwhile officials of Associated
Press and United Press declined to
comment on his charges during the
Fourth Annual New York Newspa-
per Women’s Club Forum at Town
Hall, New York, March 31, that
the AP withdrew its service from
State Dept. because of “fear of a
propaganda label, fear of Govern-
ment, fear of competition, and fear
of the sales ability of the other
services” [BROADCASTING, April 1].
Both AP and UP have withdrawn
their wire services from the State
Dept.’s international information
division, although International
News Service continues to provide
its wire.

Cooper Is Silent

Kent Cooper, president of AP,
said of Mr. Benton’s address:
“Absolutely no comment.” Hugh
Baillie, president of UP, likewise
‘declined comment, but Seymour
Berkson, general manager of INS,
said: “With respect to Mr. Benton’s
suggestion urging the three major
American news services to increase
and expand their own files through-
out the world, INS has been engaged
ever since the end of the war in
exactly that kind of expansion.”
He added that INS is servicing
“nearly 10 times as many’’ foreign
clients today as before World
War II.

Although the AP has announced
that Mr. Benton had been invited
to meet April 17 with the AP Board
in New York to discuss the AP
withdrawal of its services, Mr. Ben-

ton had not formally accepted as -

BROADCASTING went to press. It
was understood he was still undecid-
ed whether to attend.

The House Rules Committee still
was holding the Bloom bill (HR-
4982) which would authorize the
State Dept.’s worldwide informa-
tion and cultural program. Al-
though the committee is understood
to have discussed it in executive
session last Wednesday, action was
postponed. [BROADCASTING, March
25].

In his speech on the New York
Newspaper Women’s Forum, Mr.
Benton called upon all news asso-
ciations to make their services
available to the State Dept. He
pointed out that all three major
associations sell to foreign coun-
tries.

He told how State Dept. news
broadcasts to certain areas in
Europe constitute the only outside
news of world events. ‘The listener
in Bulgaria today who cannot get

BROADCASTING o

AP service in his newspaper, can-
not get it from the Voice of Amer-
ica broadcasts either,” he said. “But
the British, the Italians and the
Russians can tell him that, if he
wants AP service, he can get it by
listening to them. The AP itself
has put the unjustified taint of
propaganda on the Voice of Amer-
ica broadcasts.”

Radio Long ASNE Subject

Mr. Benton said that for many
years before 1935, when he retired
from Benton & Bowles, he attended
the annual conventions of the
American Newspaper Publishers
Assn, and “at every convention for
years there was one subject that
dominated. It was radio, and its
dangers to the newspaper field.
All anyone had to do to win ap-
plause was to stand up and make
a crack about radio broadeasting.

“I don’t need to remind you of
the devices that newspapers dis-
cussed in those days to stop the
advance of radio,” he continued.
“Many tried to get together to stop
listing radio programs in their
papers. Many tried to keep news
from being broadcast, by refusing
news service to radio stations. Many
tried to keep broadcasting stations
from announcing any news before
it had appeared on the streets in
their papers.

“Well, what happened? Radio
went on, built up its invaluable
news broadcasting—and more news-
papers were sold than ever. .
Now the old bogey is arising again
in the field of newscasts outside
the United States. Some of the
same men are riding the same
old wooden sawbuck. They fear
that voice broadcasting will be
pirated, and will interfere with
their signing up foreign news-
papers for their wire service. This
fear is just as foolish as it ever
was, and it will end in the same
way.”

Mr. Benton was one of five speak-
ers on “A Free Press.” The others
were Arthur Hays Sulzberger,
publisher of the New York Times;
William L. Shirer, CBS commen-
tator; Mrs. Franklin D. Roosevelt
and Mrs, Elizabeth May Craig,
Washington correspondent for the
Guy P. Gannett newspapers of
Maine.

MBS Now Has 297

AFFILIATION of three more sta-
tions was announced last week by
Mutual whose affiliates now num-
ber 297. Stations are KPOW Pow-
ell, Wyo., 250 w 1230 ke, owned and
operated by Albert J. Meyer;
KVMV Twin Falls, Idaho, 250 w
1450 ke  (under construction),
owned and operated by Radio Sales
Corp., and KGVL Greenville, Tex.,
250 w 1400 ke, owned and operated
by Truett Kimzey, chief engineer
of Texas State Network,

Telecasting

Want a Sports Broadcast in Kansas City?
NOW AVAILABLE

PAUL CHRISTMAN

All - American Back - - - University of Missouri

5-Minutes, 10-Minutes or 15-Minutes Nightly
Monday through Saturday
following Fulton Lewis, Jr.

Some smart advertiser is going to pull a rabbit right out
of the hat with this ace sports feature! Just back from
the service and signed to play football with the Chicago
Cardinals next season, ‘Pitchin’ Paul” Christman is
available for radio in the Kansas City area now over
WHB . . . with a nightly news summary of events in
the sports world—his own “‘inside dope’ on trends, fore-
casts and predictions—and interviews with other top-
flight sports personalities ‘‘in person.” Spotted to fol-
low Fulton Lewis, Jr., and the nightly news from the
nation’s capital, Christman will capture the sports-
minded audience—and score high for his sponsor in
Hooperating and in sales!

For further information, and for other WHB Availabilities
‘phone DON DAVIS at any ADAM YOUNG office:

New York City, 18_____ 11 West 42nd St..____LOngacre 3-1926

Chicago, 2. . _____ 55 East Washington St......_ ANDover 5448
San Francisco, 4__________ 627 Mills Building____________. SUtter 1393
Los Angeles, 13_________ 448 South Hill St..._____- _Mlichigan 0921
Kansas City, 6. Scarritt Building_.___ .. HArrison 1161

KEY STATION for the KANSAS STATE NETWORK
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A good salesman has “sell” in his
voice. In Baltimore WBAL’s voice
has that *“sell”” as proven by impres-
sive direct sales in the food field.

And at WBAL, selling thru the air is

backed up by an aggressive “behind
the scenes’” sales promotion and

merchandising department that syn-

chronizes program advertising with

effective point of sale merchandising.

Food advertisers with schedules on

Baltimore’s powerful 50,000 watt

vl THE 41n




THIS IS OUR PROGRAM DIRECTOR"

/////

He doesn’t know a lot about radio, but he
knows what he likes to hear. He is remote

/\ from the kind of life that enriches the mind.

He is far from the newspapers and the maga-

< zines of the city man. He rarely sees a

— motion picture. He cannot always get to his
\ church, for the mud deep on his roads.

\\ : He needs radio more than anybody else

needs it. He counts on it for his knowledge
of a swiftly changing world, for his entertain-
ment—Tommy Dorsey or the Gully Jumpers
—for a big part of his education.

He i1s the typical head of the typical farm
family, to which WSM is firmly dedicated,
as it has been for twenty years. Our whole
program structure is based upon our knowl-
edge of what he needs to hear on his radio,
back there in the mountains.
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HARRY STONE, Gen. Mgr.

DEAN R. UPSON, Comm. Mgr. _ _
el

EDWARD PETRY & CO., National Representatives

Dedicated to the task for more than
twenty years, WSM is relieving the
1solation of the rural families in its

great listening area.

NASHVILLE
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KANSAS CITY

IS A

MARKET

PORTER BLDG., KANSAS CITY, MO.

EVERETT L. DILLARD

General Manager

ELIZABETH WHITEHEAD

- Station Director

3

<

Pioneer FM Station in the Kansas City Area

<
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Ask for Rute Card

Stanton Says All Agree Color
Television Will Sweep Field

ADVERTISERS and advertising
agencies are just as enthusiastic
about color television as demon-
strated by CBS as press and pub-
lic have been, Frank Stanton, CBS
president, told the FCC delegation
who saw the demonstration last
Monday. This is particularly sig-
nificant, he said, because they are
the ones who control the advertis-
ing appropriations to which tele-
vision looks for support.

Mr. Stanton quoted H. W. Roden,
president, American Home Foods
Inc., as being “profoundly im-
pressed”’” and unable to see ‘“how
any family will be content with
anything less than full color on its
television set”’; E. F. Hudson, vice
president of Ted Bates Inc., as be-
lieving that ‘“the impact of com-
mercial messages in color will be
several times that in black-and-
white”; and W. A. Drisler Jr., ad-
vertising manager of Cannon Mills,
who said: “why bother with black-
and-white if color can be done as
satisfactorily as at present?”

Similar opinions expressed by
other advertising executives were
also cited by Mr. Stanton to support
his plea that the commission be
ready to give prompt approval to
recommendations or commercial
standards for color television which
will be submitted within the next
few months. He warned the com-
missioners that the opponents of
CBS color hope its advent will be

WRGB EXHIBITS
VIDEO ELECTRONICS

DEMONSTRATION of experimen-
tal electronic equipment which may
well be the basis of a future sys-
tem of nation-wide distribution
and projection of theater television
was seen last week by 50 General
Electric Co. officials and motion pie-
ture company representatives at
GE’s telestation WRGB and the
Civic Playhouse Schenectady, N. Y.
Demonstration program consist-
ed of films provided by 20th Cen-
tury Fox and a live show produced
by the WRGB staff. The programs,
picked up by WRGB cameras, were
fed by coaxial cable to a special
low-power micro-wave FM trans-
mitter near the studio. Directional
antenna beamed the signal toward
the playhouse where another di-
rectional antenna picked up the
transmission which then went by
coaxial cable to a special FM pic-
ture receiver, This unit fed the pic-
ture signals to a special projector
provided by Rauland Corp. of Chi-
cago, which flashed them on an 11
by 15 foot screen. The sound was
also transmitted by a radio relay.
The projection equipment was
said by Dr. C. S. Szegho of Rau-
land Corp. to emplov present com-
mercial techniques. GE officials and
E. N. Rauland, president of the
Chicago company, said the demon-
stration was part of a program of
research by both companies.

BROADCASTING o

postponed by the time consumed
by FCC processes and urged the
FCC not to “fall prey to delaying
tacties.”

Stating that CBS’s kelief that
color has made black-and-white tel-
evision obsolete now has the “cor-
roboration of more than 100 top
executives of major advertisers
and advertising agencies—the very
men and women who are the key
to commercial success of the tele-
vision art,” Mr. Stanton continued:
“with amazingly few exceptions
they are unanimous in considering
color television so impressive an
advance, from both entertainment
and commercial points of view,
that black-and-white television can-
not be compared with it. A sub-
stantial number deem black-and-
white television akin to a waste of
time in the face of color’s im-
measurably greater impact. Their
reactions indicate how deadly the
comparison of color with black-and-
white is and will continue to be.

“Perhaps the most startling
thing about these statements from
the people who administer the ad-
vertising purse strings,” he added,
“is that they contain not a single
suggestion that television proceed
as a black-and-white medium.”

Video Group Nominates

May 9 Election Ticket

GEORGE T. SHUPERT, assistant
to the president of Television Pro-
ductions Inc., New York, has been
nominated to succeed himself as
president of American Television
Society by the ATS nominating
committee. Elections will be held
at the May 9 meeting of ATS at
the Barbizon Plaza, New York.

Remainder of the official ticket
is: For vice president, Ralph Rock-
afellow, Buchanan & Co., now edi-
tor ATS News; for secretary, Dian
Dincin, WABF New York; for
treasurer, Arch U. Braunfield, ac-
countant, now chairman of ATS
finance and budget committee.

For directors: David Hale Hal-
pern, Owen & Chappell; Don Me-
Clure, N. W. Ayer & Son; Alice

Pentlarge, WQXR New York;
Frederick A. Kugel, Television
Magazine; Charles A. Alicoate,

Advance Television Pictures; Ed-
ward C. Cole, Yale Dept. of Drama;
Richard Manville, research con-
sultant.

Tower Bill Deferred

HEARINGS on a bill (HR-5867)
to prevent construction of television
towers in residential areas of the
District of Columbia were deferred
April 3 by a judiciary subcommittee
of the House District Committee.
Bill was introduced by Rep. Mec-
Millan (D-S. C.), chairman of the
Distriect Committee, on complaint
of residents near Washington site
of a proposed tower for Bamberger
Broadcasting Service.

Telecasting
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BROADCASTERS TO BUY

ceneraL eLectric Z M Trhanimilierd

——the transmitters with the Phasitron Circuit

KGKB ROBERT F. WOLFE CO. KOCY TIMES-STAR
Tyler, Texas Fremont, Ohio Oklahoma City, Okla. PUBLISHING CO.
WEBC BALABAN & KATZ CORP. KBON Alameda, Calif.
Duluth, Minn. Chicago, Ill. Omaha, Neb. KNOXVLELLE
PUBLISHING CO.
WSFA LEAF CHRONICLE KWNO

Knoxville, Tenn.

Montgomery, Ala. CO., INC. Winona, Minn. REVIEW
WHEFC Clarksville, Tenn. WFIN PUBLISHING CO.
Cicero, lll. TIMES PUBLISKING CO. Findlay, Ohio Alliance, Ohio
Montgomery, Ala. GEORGIA-ALABAMA Shawnee, Okla. BROADCASTING CO.
WOLS BROADCASTING CO. W. H. GREENHOW (CO. Wilmette, .
Florence, S. C. Columbus, Ga. Hornell, N. Y. TULARE-KINGS COUNTIES
KFRE KGDM NEWS JOURNAL CORP. RADIO ASSOCIATES
Fresno, Calif. Stockton, Calif. Daytona Beach, Fla. Visalia, Calif.

STATION CONSTRUCTION BY THE BROADCASTERS LISTED HERE IS SUBJECT TO THE
ISSUANCE OF CONSTRUCTION PERMITS BY THE FCC.

2 ?

GENERAL @ ELECTRIC

160-E13-6814

Syracuse 1, N. Y.
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NBC network station register sales
where they count . . . at the cash

register.

Normal healthy growth creates ever
increasing appetites . . . and Balti-
more has both. Yes sir! food sales
are UP and Baltimore’s Great Food

ii;;s;nsfl is UP TO THE JOB 5 O'OO o w A.I..I.S

B

o o
BASIC NB.C NETWORK BALTIMORE
Nationally Represented by - '
EDWARD PETRY & CO.
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Second Chance at FCC

PRESIDENT TRUMAN soon must decide what
he will do about the Democratic vacancy on the
FCC icreated when he drafted Chairman: Paul
A. Porter to head up the beleaguered OPA. The
original plan was for Mr. Porter to return to
the FICC after completing the trouble-shooting
assignment. But it looks as if that will be a
year away. It is doubted whether the President
will allow the FCC to hobble along as a six-
man agency for that span.

Mr, Truman made an excellent choice when
he promoted Rosel H. Hyde from the general
counselship to the Commission. There was
general approbation both from members of
Congress and from licensees. Mr. Hyde’s con-
firmation by the Senate should come at any
time.

Without detracting from the Hyde appoint-
ment, there always has been the feeling among
broadcasters that the FCC has developed its
anti-commercial radio complex because its
membership is not acquainted with the va-
garies of station management and operation.
The FCC preponderently is made up of men
who have the common carrier slant. The same
goes for its Law and Accounting departments.
NAB President Justin Miller reflected the
broadecasters’ view in his March 29 telegram
to the|President urging that the Porter vacancy
be filled by a man “trained in the practical
everyday operation of a bhroadcast station.”

There are many competent men who have
radio backgrounds who might be prevailed
upon by the President to accept an FCC ap-
pointment. With perhaps 90% of the Commis-
sion’s | energies devoted to broadecast and re-
lated fservices, certainly at least one of its
members should be thoroughly acquainted with
station operation.

Whjf not a man like Charles W. (Chuck)
Myers ? He has just sold KOIN Portland, which
has a| record of public acceptance and pro-
gram |attainment which compares favorably
with the best in the nation. Mr. Myers was
presidLent of the NAB during 1936-37. He has
a background of a quarter-century in the news-
paper field and of about 21 years in radio. He
is well-to-do. He probably plans to retire,
having reached 65. He would make the highest
type of public servant. We don’t know his
politics. We do know his prowess as forthright
business man, an able executive, and a patriotic
citizen.

Chairman Wheeler has urged President Tru-
man to appoint a fellow Montanan, J. Burke
Clements, chairman of the State’s Industrial
Accident Board, to the Commission. He has
a fine record as a state official. His friends
say he would be “like a breath of free air” on
the Washington scene. We have no doubt that
he wduld make an excellent Commissioner.
Strongly in his favor is the fact that he did
not come up through a state utilities body.

We hope the President will seriously consider
President Miller’s suggestion on future ap-
pointments to the FCC. Strongly to be dep-
recated would be the appointment of some
lame-duck Congressman or broken-down poli-
tician, for purely political reasons.
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REP. Richard F. Harless, (D-Ariz.) is an
alert, hard-hitting young legislator. He sits on
the House Interstate & Foreign Commerce
Committee, where radio legislation originates.
He is also a member of its standing subcom-
mittee on communications. His leanings cer-
tainly can’t be regarded as anti-New Deal or
anti-administration. He is best described as a
“Liberal Democrat.” The 40-year-old Con-
gressman reports to his constituents weekly
over KTUC Tuecson via transcription. Follow-
ing is his report of March 26:

“I want to preface my remarks by stating,
in case anyone doesn’t know it yet, that I
think that the Constitution of the United
States is as sound today as it-was the day it
was written. It guarantees such rights as
freedom of press, speech, assembly, and re-
ligion.

“But every so often someone comes along
and decides that we ought to have more gov-
ernment control, restriction, and red tape—
Constitution or no Constitution.

“In my opinion the recent 139-page report
of the FCC, which would set up a censorship
control of radio programs, is another attempt
to cripple free speech. The Commission wants
Congress to clothe it with the power to decide
what people can and can’t say over radio
stations.

“That was not the intention of Congress
when it created the FFCC. I am unalterably
opposed to the Commission’s control over what
is said over radio stations. The law on de-
famation, rules of good taste, public opinion,
and competition are sufficient to hold any
radio station in line. To approve the Com-
mission’s recommendations would amount to
giving it the power of dictators and their ilk.
It would be the end of free speech on the
radio.

“I can tell you now that the Commission is
wasting its time. President Truman has said
that the radio must remain as free as the
press, and I feel certain that my committee
will back up this idea.”

® *
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THE MYSTERY of Charles Arthur Siepmann
has been solved—by Mr. Siepmann himself.

Some .may recall that in July 1945 this
journal reported the presence at the FCC of
a former BBC program executive. We reported
his presence, but found some difficulty in de-
fining his job. This was because Mr. Siep-
mann’s work as a special assistant at the
Commission was carefully guarded.

But on the basis of substantial information,
we conjectured that he was working on a pro-
gram report which would represent the Com-
mission’s formal move into censorship.

Mr. Siepmann, so long under wraps, now
has acknowledged that he not only was at the
FCC in 1945 but that he was working on the
report that finally was issued March 7 by
the FCC under the title Public Service Respon-
sibility of American Broadcasters. Acknowledg-
ment is made in Mr. Siepmann’s new book,
Radio’s Second Chance, published April 3 by
“Boston: Little, Brown & Co.” and reviewed
in this issue. It costs $2.50.

American broadcasters who seek a clear con-
ception of the motives behind the Blue Book
will find the answer in Radio’s Second Chance.
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ROBERT CLARK COLESON

is, Robert Clark Coleson gives the im-

pression of taking equally in his long-

legged stride the production of a radio
show for troops overseas, or the intricate task
of a public relations job. And he’s done both.
Topping 16 varied years in radio is his present
appointment as NAB western manager, head-
ing the new Hollywood office. Right now, Bob
is on tour of several Pacific Coast stations.

Born on March 22, 1895, in West Point,
Miss.,, Bob was one of eight children. He
attended the West Point grade schools and
entered Southern Christian College, West
Point, in the fall of 1912. Bob majored in busi-
ness administration and played baseball and
football. Landing his first job with Simmons
Hardware Co., St. Louis, he turned his talents
to selling for two years until outbreak of the
Mexican Border dispute. He enlisted and
served until the start of World War I. Com-
missioned from the ranks as a lieutenant in
the Infantry in August 1916, Bob was trans-
ferred to Camp Meade, Md., and detailed as per-
sonnel adjutant.

Following the Armistice, he was assigned as
military adviser on a motion picture portray-
ing history of the draft. He did this job so well
that he was offered a contract in January
1919 as actor and assistant director and spent
the next two years portraying the “dashing
young juvenile” in a number of Biograph,
Famous Players, and Vitagraph productions.

Returning to active Army duty in 1921, he
completed a four-year tour as instructor of
military administration for the New York
National Guard, and then joined his brother-
in-law who owned and operated Yellow Cab
Co. in New Orleans. Together they established
the system over the Mississippi Gulf Coast.

But the lure of the entertainment world was
too great, and Bob returned to New York,
where in 1928 he met Leonard E. L. Cox, then
program director of WOR New York, who
sold him on the lusty new business of broad-
casting. Bob joined WOR as a seller of time,
but his duties soon branched out into reading
lines, producing, and announcing. There fol-
lowed many years of freelance production work
in New York and Hollywood. Teaming with
Clyde Vandeburg in 1935, he undertook the
radio promotion of the San Diego International
Exposition. This proved so successful that Bob
successively handled radio and special events
for the Texas Centennial of Dallas in 1936
and the San Francisco Golden Gate Exposition
in 1939 and 1940.

When the War Department in March of
1941 set up the Radio Branch of the Bureau of
Public Relations, Bob was called to Washington

(Continued on page 48)
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YES MR. EUCLID!

To reach most economically and effectively ’;:’ .2
the important half-million families in the g w

New York Metropolitan area whose tastes and incomes

are above average, the answer is WQXR.

WQXR has 60% more listeners in the

I “A” income or prosperous group than the
distribution of “A” families in New York.

WQXR has 68% more listeners in the
Il “B" or comfortable group than the distribution
of “B" families in New York.

WQXR listeners stay tuned to WQXR more hours
HI per day than to all other New York
radio stations combined.

Only 51% of them can be reached
IV through their favorite newspaper; only 44%
through their favorite magazine.

Of all people who listen to only one
V radio station regularly, more listen to WQXR
than to any other New York station.

0.ED.: |
it’s QXR

130 FIFTH AVENUE, NEW YORK 19, N.Y.

The Radio Stations of The New York Times

[]X AND FM STATION WOXQ
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ALVIN J. SMITH, general manager
of KFAC Los Angeles, April 8 after

participating in sessions between
NAB| and AFM board of directors in
New York, will proceed to Washington
for conferences with NAB executives on
formation of a Southern California Ra-
dio Council. Mr. Smith will gather back-
ground material from NAB for a radio
council before forming lay advisory
group in Los Angeles.

JOHN ALEXANDER, manager of KODY
North Platte, Neb., has been presented
the U. S. Treasury Dept. Gold Medal
for service in behalf of the various
war bpbond campaigns.

CARLETON D. SMITH, general manager
of WRC Washington, has been elected
to the board of directors of the Wash-
ington Board of Trade, succeeding the

late Lt. Col. John Saul. He will serve
on the board through 1948.

SIDNEY N. STROTZ, NBC Western Di-
vision vice president, in behalf of NBC
Hollywood has received citation signed
by Secretary of the Treasury Fred M.
Vinson for cooperation of network and
its employes during various war loan
campaigns and payroll deduction plan.
Similar citations have been received by
DONALD W. THORNBURGH, CBS West-
ern Division vice president; DON
SEARLE, ABC Western Division vice
president, and LEWIS ALLEN WEISS,
vice president and general manager of
Don Lee Broadcasting System.

SIDNEY 8. FOX, president and general
manager of KDYL Salt Lake City, has
recovered from laryngitis which caused
loss of voice for three weeks.

BEN STROUSE, general manager of
WWDC Washington, has been named
chairman of the Washington Advertis-
ing Club’s annual jamboree scheduled
May 18 at the Hotel Statler.

FRAN CONRAD, ABC Western Division
station relations manager, will meet

.....

.....

ROCHESTER, N. Y.

50,000 Watts « Clear Channel <1180 on the dial - Affiliated with NBC
National Representative: GEORGE P. HOLLINGBERY CO.

|
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JOHN H. NORTON Jr., network vice-
president in charge of that department,
in Denver on April 17 for ‘a tour of
Rocky Mountain area and Pacific Coast
owned and operated as well as affiliated
stations. Mr. Norton will attend ABC
affiliates meeting in Del Monte, Calif.,
in late April before returning to his
New York headquarters.

WILLIAM BURKE MILLER, after two
years overseas with the OSS, has been
named assistant
manager of WEAF
New York. Before
joining NBC Press
Dept. in 1927, Mr.
Miller was a report-
er for the Courier-
Journal, Leuisville,
Ky., where he won
the 1925 Pulitizer
Prize in journalism
for his coverage of
the trapping of
Floyd Collins in a
sand cave near Cave
City, Ky. In 1930
he organized NBC’s
special events de-
partment and became eastern program
manager for NBC a year later. Mr.
Miller was public service manager and
war program manager before joining the
OSS in April 1944.

J. 0. MALAND, vice president and gen-
eral manager of WHO Des Moines, who
has been away from his desk for sev-
eral weeks because of illness, is now
recovering at his home and expects to
be back in his office within a few weeks.

IVOR SHARP, general manager of KSL
Salt Lake City, is recovering from an
operation. He will be away from sta-
tion duties for more than three weeks.

WALTER HAASE, station manager of
WDRC Hartford, Conn., has been ap-
pointed vice chairman of the 1946 cam-
paign promotion committee of the
Greater Hartford Community Chest.

BRIG. GEN. DAVID SARNOFF, chair-
man of the board of NBC and RCA
president, April 7 was to receive honor-
ary degree of Doctor of Laws from the
Jewish Theological Seminary of Amer-
ica at special convocation.

EDWARD J. NOBLE, ABC chairman of
board, has returned to New York head-
quarters after week on West Coast
looking over proposed network studio
sites in Hollywood and San Francisco.
He also inspected prospective loca-
tions for ABC Western Division FM and
television sites. EARL E. ANDERSON,
network vice-president and director
who accompanied Mr. Noble to the
West Coast, returns to New 7York by
mid-April.

Mr. Miller

Respects
(Continued from page 46)

and named assistant chief and
executive officer. Working with Col.
Ed Kirby, he inaugurated short-
wave programs to troops in the fall
of 1941. In summer of 1942 he set
up a New York office and a few
months later established West
Coast headquarters, becoming chief
of the West Coast office of the
Bureau of Public Relations. With
Col. Kirby and Glenn Wheaton, he
set up the transcribed Command
Performance series for the initial
40 weeks before that operation
was taken over by AFRS.

In August of 1943 he joined N.
W. Ayer & Son Inc. as producer
and manager of the agency’s Hol-
lywood office but left a year later
to join the OWI domestic radio
branch to handle Government allo-
cations on network shows. With the
dismantling of OWI, Bab was as-
signed to U. S. Treasury Depart-
ment and detailed for duty with
War. Advertising Council. He con-
tinued to handle allocations for
the group as deputy director. That
assignment ended last January 31,
when he accepted appointment as
manager of the new NAB Holly-
wood offices. Present duties include
liaison with Hollywood radio pro-
ducers, writers, talent, advertising
agencies, and the motion picture
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EORGE H. FREY, formerly sales

service manager of NBC, has been

appointed manager of eastern sales
for the network. Joining WEAF New
York in 1924 when it was operated by
AT&T, Mr. Frey continued with sta-
tion when it was purchased by RCA
in 1926 and for three years served in
engineering and promotional capacities.
In 1929 he was made an NBC salesman
and was promoted to sales service man-
ager in 1940.

ROY CHAPMAN, with KTSM El Paso,
Tex., in various capacities for 12 years,
has been appointed commercial manager
of .the station. He most recently has
been program director. During the war
Mr. Chapman served as flight instruc-
tor.

CLARENCE DOTY, after serving in the
Navy and formerly in ABC spot sales
department, New York, has been ap-
pointed assistant sales manager of
WJZ New York.

ROLAND VAN NOSTRAND, former chief
timebuyer of Benton & Bowles, New
York, and before that media director
of Ivey & Ellington, New York, has
joined the New York sales department
of MBS.

JOHN CARTER, out of armed service,
has joined Adam J. Young Jr. Inc., New
York, as manager of research and pro-
motion department, in charge of prepa-
ration of presentations to advertisers
and agencies on stations represented by
firm.

JOHN BLAIR & Co. Chicago, has
changed title of its promotion depart-
ment to sales development department
as result of contest conducted among
staff members. Decision to change name
is based on idea that department’s pur-
pose is to provide station information
for Blair account executives rather than
to publicize company. Winners of con-
test were WARD INGRIM of Chicago
office and J. SCHUYLER ENSELL of
New York office. WELLS H. BARNETT
Jr. is manager of new sales development
department.

HOMER GRIFFITH Co. has moved its
New York office to 475 Fifth Ave.
ARCH MORTON, sales manager of KNX
Hollywood, is on three week trip to
confer with CBS sales executives in
Chicago, Detroit and New York. ?

W. M. BENNETT has joined WAYS
Charlotte, N. C., as sales representative.
DICK WILLIAMS, former American Red
Cross field director, has joined KPRO
Riverside, Calif., as account executive.
GRAHAM TURNER, recently discharged
after five years in Royal Canadian
Corps of Signals, has joined the sales
staff of CKWX, Vancouver, B. C.
RADIO HABANA CUBA (RHC), Cadena
Azul S.A., Cuban network of eight sta-
tions with CMCY Havana as key out-
let, has appointed Clark-Wandless Co.,
New York, as exclusive U. 8. repre-
sentative, RHC is CBS affiliate on the
Network of the Americas.

Summer Replacement
SUMMER replacement show for
Kraft Music Hall, Thurs. 9-9:30
p. m. on NBC, sponsored by
Kraft Foods Co., Chicago, will be
Edward Everett Horton, The King
Cole Trio, Eddy Duchin and Russ
Case and orchestra. Bing Crosby’s
last broadcast for the season will
be May 6. He is scheduled to re-
appear for at least two broadcasts
next fall. Agency is J. Walter
Thompson Co., New York.

industry, as well as servicing NAB
membership in the western states.

On May 14, 1929, Bob married
Elinor Gail, well known as the New
York musical comedy star of “Vag-
abond King” and “A . Night in
Spain.” Bob’s hobbies are golf, fish-
ing, hunting and leather tooling.
Six-foot-one, blue-eyed, tipping the
scales at 185 pounds, his manner is
that of quiet, unhurried reflection.
But don’t let the manner mislead
you.

Telecasting
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AN OBLIGATION - A PRIVILEGE - AN OPPORTUNITY

Traffic Tribunal « Noon Farm Reporter «  Scout Jamboree
Hollywood Bow! Young Artists Competition
The American Forum « Mayor Bowron Speaks « Frost Warnings
Regional Farm News « Unseen Enemy + GlI's Abroad

This is My Country - Since Pearl Harbor - Ounce of Prevention

EDWARD PETRY AND COMPANY, INC. ® NATIONAL REPRESENTATIVES



OWARD E. MEDHOLDT of Aitken-

Kynett Co., Philadelphia, has been

elected chairman of the Atlantic
Council, American Association of Ad-
vertising Agencies, Others elected were
WESLLEY M. ECOFF, Ecoff & James, vice
chairman; FRANK MURPHY, Geare-
Marston, secretary-treasurer; LEE E.
HOOD, Richard A. Foley Adv., national
representative on national board.

JOHN F. BARTEAU, formerly an account
executive at Erwin, Wasey & Co., New
Haven, Conn., has joined J. M. Hicker-
son Inc., New York, in similar capacity.

HARRY M. MONTGOMERY, after more
than| two years overseas with the armed
forces, has returned to Ferry-Hanly Co.,
New York, as vice president.

WILLIAM L. MUSSER, formerly with
the New York Times, and before that
a lieutenant in the Navy, has joined
Ted Bates Inc. as an account executive.

C. F. McSPADDEN, formerly with N.
W. Ayer & Son and William & Saylor
in service and creative capacities, has
been| appointed account executive at
Fuller & Smith & Ross, New York.

BETENS ADVERTISING ASSOCIATES,
New | York effective April 15 will be
known as Mike Goldgar Co. Mr. Gold-
gar, with Compton Adv., New York, be-
fore joining Betens, has been appointed
president of the agency, while PAUL
BETENS, former president, is opening
a new branch, also to be called the
Mike Goldgar Co., in Los Angeles.
CALHOUN STERLING, discharged from
the Navy as a lieutenant, has been
added to the media department of Gey-
er, Cornell & Newell, New York.
ROBERT LAWSON, released from the
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Marine Corps and formerly in the re-
search department of Ruthrauff &
Ryan, New York, has joined the creative
staff of Wildrick & Miller, New York.

JAMES N. JOHNSTON is back with
John Falkner Arndt & Co., Philadel-
phia, as account executive. He has
served in the Army.

MEARS Adv., New York, has been elect-
ed to membership in the American As-
sociation of Advertising..Agencies.

VAN M. EVANS, released from the
armed forces, has rejoined Deutsch &
Shea, New York, as account executive.
BERNARD T. CONVERSE, formerly
with N. W. Ayer & Son, has joined the
John Falkner Arndt & Co., Philadel-
phia. He enters copy department to
serve as copy speclalist on accounts,

LABRUM & HANSON, advertising and
public relations firm in Philadelphia,

henceforth will be known as Thomas
LaBrum & Assoc. KEN HANSON has re-
signed to join New York Sun as general
advertising manger.

RAY LOVE leaves Midcity Press, Phila-
delphia publisher, to become produc-
tion head of Sam Taubman Adv., that
city.

BAER-CORCORAN, new agency located
at 126 Liberty St., New York, has been
formed by H. LAURENCE BAER, re-
leased from the armed forces and for-
merly with New York Herald Tribune,
and WILLIAM F. CORCORAN, formerly
with New York Times.

" PAUL W. ATWOOD, formerly a private

research consultant and previous to that
secretary of the Research Council of
the Association of National Advertisers,
New York, has been elected a senior
partner of Stewart, Brown & Assoc.,
New York. Mr. Atwood has been asso-
ciated with the latter company since
1941.

MIHIC & SMALLEN, New 7York, has
moved to larger quarters at 16 W. 55th
St. Old location was 25 W. 43d St.
WILLIAM BYRNE, after serving with
the Army as a captain, has rejoined
Paris & Peart, New York, as a junior

60 minutes

... in Philadelphia

WDAS broadcasts
the news every hour

on the hour

.« . and one-minute summaries on the

half hour.

That's why most Philadelphians have

April 8, 1946

formed the habit of dialing 1400
regularly.

With Timing like this in Philadelphiq,
it's no wonder that 78 percent of this

station's sponsors renew regularly.
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account executive. FRANK STITCH, a
former captain in the Army and before
that in the sales promotion depart-
ment of RKO Radio Pictures Corp.,
New York, has joined Paris & Peart as
assistant to REMUS HARRIS, account
executive.

CHESTER A. GORLITZER, after service
in the armed forces and formerly in the
advertising department of R. H. Macy
& Co., New York, has joined Moselle
& Eisen, New York, as account execu-
tive.

KNOLLIN Adv., San Francisco, has en-
larged its present offices at 105 Mont-
gomery Street Bldg.

CARLETON H. SIECK, released from the
Army after four years of service, has
rejoined H. Charles Sieck Inc., Los An-
geles, as production manager and cor-
poration secretary. For three years be-
fore Army duty he was production staff
member at KHJ Hollywood.

JAMES B. MEIGA Jr., released from the
Army Transport Command, has joined
Sherman & Marquette, Chicago, in a
sales and merchandising research ca-
pacity.

ROBERT RAISBECK, account execu-
tive of Raymond R. Morgan Co., Holly-
wood, has resigned to form his own
advertising agency.

JESS INGRAHAM, former advertising
manager of Westways Magazine, and
C. R. (Dick) BYRNE, have been ap-
pointed account executives of The
Mayers Co., Los Angeles. Agency also
has taken additional offices at 1240 S.
Main St.

RUTH FREDERICKS, former radio di-
rector of Western Adv., Los Angeles
agency, has joined Ruthrauff & Ryan,
Hollywood, as spot timebuyer and is
also in charge of mechanical produc-
tion. She succeeds AVIS PHILBROOK,
resigned.

J. Y. LEVEQUE, head of his own Los
Angeles agency, has been appointed to
faculty of Southwestern U., that city,
and is teaching advertising.

FLORENCE McKENNA and JOHN J.
McENROE have joined Tatham-Laird,
newly-formed Chicago agency, as copy-
writers. Miss McKenna was formerly
copy chief of Goldman & Gross. Mr.
McEnroe was formerly with Sears, Roe-
buck & Co., Chicago.

SAMUEL GILL, director of research,
Sherman & Marquette, New York, is to
speak on “What's the Use of Rating
Services” April 24 at the radio group
meeting of the American Marketing
Assn. at The Sheraton Hotel, New York.

CAMPBELL-MITHUN, Chicago and Min-
neapolis, has leased enlarged office
quarters in the Palmolive Bldg., Chi-
cago. New additions to staff are:
STUART POTTER, formerly of The
Caples Co., who joins account planning
group; JERRY REAM, appointed traf-
fic manager; ROBERT F. HOLMAN,
former research director, named di-
rector of media and research, and
JAMES COLVIN, released from Navy
and former assistant city editor of the
Chicago Daily News, who joins Chicago
public relations department.

RAY J. AVERY, radio director and
manager of the Toronto office of Ron-
alds Adv., Montreal, has been named
vice president of the agency along with
FRANK de B. WALKER, recently re-
tired from RCAF as wing commander.
Mr. Walker will headquarter in Mon-
‘treal.

GORDON W. RALSTON of Ruthrauff &
Ryan, Toronto, has been named man-
ager of the Canadian office of the
agency.

JAMES R. KNOX, formerly of Horace
N. Stovin & Co., Toronto, station rep-
resentative, has joined Ruthrauff &
Ryan, Toronto, as acount executive.
HELEN MACK, producer of Roche, Wil-
liams & Cleary on NBC ‘“Date with
Judy,” in spring issue of Mayfair,
fashion magazine, is saluted as a career
woman who attained outstanding suc-
cess in her f£eld.

JAMES A. BROWN, formerly account
executive with Kelley & Clark, merchan-
dise brokers, has joined John H. Hoefer
Agency, San Francisco, as general part-
ner.

JAMES A. SCOTT, released from AAF,
has been appointed account executive
of Ad Fried Adv., Oakland. Prior to
service he was member of advertising
department of Western Advertising
Magazine.

MORTON R. KRAMER, former head of
the publicity department, Robert Heller
Assoc., New York, has been appointed
head of the creative department,
Cromwell Adv., New York.

LLOYD W. DUNN, vice president of
Rickard & Co., New York, on April
15 leaves for Los Angeles to form and
head a new advertising agency which
will represent Rickard on the West
Coast. Radio accounts will be handled.

Telecasting



FUTURE TELEVISION

BROADCASTERS VISITED
G.E.’s WRGB IN 1945

vip 70 |
%M%‘f

Advertising
Agencies

% Publsishers
Broadcasters

Industrialists

TO study the facilities needed to
produce the finest pictures and
shows intelevision, tomorrow’s tele-
vision broadcasters are thronging to
General Electric’s WRGB in Sche-
nectady every day. Here at the world’s
most powerful and best equipped
television station they survey station
operation and management, pro-
gramming, promotion, and main-
tenance.

With workshops for building
properties and for constructing ex-
perimental electrical equipment,
dressing rooms for actors, transmit-

specialists, camera operators, stage
and technical directors, equipment
designers, and experienced main-
tenance technicians.

If you have not seen G-E television
in action and are not making use of
General Electric’s 20 years of tele-
vision experience, visit WRGB at
Schenectady now. Every Wednesday
and Friday WRGB holds “‘open
house”. Write for the folder “How
to get to Schenectady”, or see your
G-Ebroadcastsalesengineer. He will
be glad to plan your visit. Electronics

Department, General Electric Com-

D
epartment pany, Sc]zenect(zd_‘y 5, New York,

Store
Management

ting and receiving equipment, studio
control and monitoring equipment
and special film projectors, WRGB
contains 4/l of the elements neces-
sary for the moderntelevision studio.
Here future broadcasters can study
every phase of their new television
station and discuss their plans with
G-E experts—script writers, costume
and stage set designers, lighting

Order '"Television Show
Business” today. 246
lavishly illustrated pages
of television ‘"know-how”,
by Judy Dupuy. An indis-
pensable guide to success-
ful programming and pro-
duction. $2.50 per copy.

Motion Picture Executives

L

RECEIVERS

o~
e

© STUDIO AND STATION EQUIPMENT o TRANSMITTERS » ANTENNAS « TUBES o

GENERAL @) ELECTRIC

156-€2-6912

First and Greatest Name in Electronics
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There’'s brainsweat, inspira-
tion, brilliant talent in your

\ show . . . but that’s not quite
' enough to turn prospects into
\ . . -
\ customers. In radio, it’s still
4 sound business for a man to
| pay for what he hears.

\ Until now, the finest speaker

you could buy was a bottleneck
\ on your showmanship . .. and
\ sales. Today, we offer the solu-
| tion to an age-old radio prob-
\ lem—how to take off “living
3 presence” from a transcrip-
\ tion.

Awaiting your approval at
\ sound systems dealers’ is the
% A Altec Lansing Duplex...ready
i, to make your show sound

every dollar’s worth.

THE HEART OF THE DUPLEX
LOUDSPEAKER SYSTEM

A two-way loudspeaker with
multicellular horn which. re-
produces the entire FM range,
50 to 15,000 cycles, without
intermodulation effects or dis-
tortion. Write for technical
bulletin on speaker and
amplifier.

LANSING

- 1161 N, VINE ST., HOLLYWOOD 38, CALIF.
250 W. 57th STREET, NEW YORK 19, N. Y.
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USS DAVIS, a veteran oi 17 years of
Rfarm radio broadcasting, has been

named WBBM Chicago farm director.
Mr. Davis has been associated with the
station since 1944 and conducts the
“"Country Hour.” Effective April 1
WBBM began going on the air 15 min-
utes earlier Monday through Saturday
at 5:13 am. (CST) with playing of the
National Anthem followed by “Country
Hour.” Time change increases show
from 30 to 45 minutes daily.

JOE R. HAINLINE, former NBC war
correspondent in the Pacific and before
that in the Army, has been named to
handle WEAF New York noon news pro-
gram, Monday through Saturday 12-
12:15 p.m.

MAX JORDAN, NBC correspondent, is
the subject of an article entitled
“Where’s Max” in the April issue of
This Month magazine, written by Ed
Greif, New York publicist, formerly
with the NBC publicity department.

JIM REID, sports and newscaster of
WPTF Raleigh, N. C. has returned to
the station following three years tech-
nical radio and radar work in the Navy.

JAY CRUM, released from the Navy,
has been added to the news reporting
staff of KOME Tulsa, OKla.

BETTY KLAUS, former Press Assn. staff
member at Atlanta, Ga., has been
named fulltime news editor at WMAM
Marinette, Wis. Station plans regional
news coverage through correspondents
t1;1.1 principal communities of five coun-
ies.

LOWELL THOMAS, NBC news commen-
tator, with Harold Van Doren, indus-
trial designer, and Laurance B. Sieg-
fried, professor of graphic arts and head
of the department of printing at Car-
negle Institute of Technology, April
17 will judge entries of the 16th Annual
Exhibition of Newspaper Typography
in Philadelphia held under auspices of
N. Y. Ayer & Son, Philadelphia.

ALOIS HAVRILLE, WHOM New York
news commentator, has joined the staff
of Paramount News Reels, New York.

PAUL SCHUBERT, MBS commentator,

~on April 22 will begin a three month

tour of the U. 8. to report from agri-
cultural, industrial, mining and ship-
ping centers.

CEDRIC FOSTER, MBS commentator,
on April 10 will address the Chicago
chapter of AHEPA, Greek fraternal
soclety, and the following day speaks
before the Davenport Chapter of the
society.

JOE TUCKER, WWSW Pittsburgh
sportscaster, is the father of a girl.

LIEUT. PEIL ELLIS, sports announcer
of WPTF Raleigh, N. C., presently
awaiting discharge from the Navy at
Bainbridge, Md., where he is public
relations officer at the Navy personnel
separation center, is the father of twin
girls born on April 1.

SOREN MUNKHOF, news manager of
WOW Omaha, has been commissioned
a first lieutenant in the Civil Air Pa-
trol and promoted to intelligence offi-
cer of the Nebraska Wing. He had been
active in CAP during the war.

HAROLD BAKER, member of the news
staff of WOW Omaha, is the father of
a girl.

ED SARNOFF, son of Brig. Gen. DAVID
SARNOFF, president of RCA, after serv-
ing with the armed forces as a captain,
has joined the special events depart-
ment of ABC.

PAT CORR has begun a nightly sports
newscast on KYW Philadelphia after
Navy release.

HARRY GRIER, program director of
KTRH Houston, Tex., has been placed
in charge of newly-formed news and
public events department. TED NA-
BORS, announcer with station for 13
years, has been appointed to succeed
Mr. Grier as program director. Station
plans expansion of local programs with
emphasis on services for rural com-
munities.

BOB FRANSEN, former lieutenant in
the Army, has joined the news staff of
WCCO Minneapolis. Also joining the
WCCO news staff following discharge
from the armed services is RALPH
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BACKLUND, former associate editor of
the Ortonville (Minn.) Independent.
BOB GARRED, CBS Hollywood news-
caster, and Frances K. Lawler are to
be married in New York May 11.
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HIGHEST PRICE in ten-year history
of Macon Fat Cattle Show was paild
by WMAZ Macon, Ga., for this 970-

... pound Grand Champion bull. WMAZ
“bid up to 81 cents a pound for the

bull, paying out $785.70. Bull was
turned over to the boys’ high school
to serve 1,500 when the meat is aged
properly. Wesley Nunn, grammar school
boy, is shown with the champion bull.

ALCYRON CARLSEN has been added to
news staff of KGVO Missoula, Mont,
as parttime local reporter. She is at-
tending School of Journalism at Mon-
tana State U,

KEN WHITE, former newscaster at
KFEL Denver and Rocky Mountain
bureau chief of Press Assn., has joined
the Denver staff of Associated Press
following release from the Army.

ARC Thanks Radio
JAMES I'. SAUTER, chairman of
the 1946 Red Cross campaign,
lauded station managers, program
directors and radio personalities
of New York local and independent
stations for their part in the re-
cent Red Cross Drive. He said,
“It is almost impossible to evaluate
the tremendous contribution which
the radio industry has made to
our 1946 drive. The generous al-
lotment of time for spots and spe-
cial shows, the assistance of all
studio personnel, and the whole-
hearted cooperation of everyone in
the field make it possible for us to
tell the world that the Red Cross
still has a big job to do for millions
of GI’s still in service, and in hos-
pitals, in addition to its regular
peacetime activity.”

UNDER special arrangement with MBS.
WIIB New York will carry ‘“Elsa Max-
well’s Party Line,” Mutual cooperative,
Monday through Friday 6:15-6:30 p.m.
Mutual’'s New York outlet, WOR, does
not carry show. WLIB will broadcast
by transcription on a sustaining basis.
Miss Maxwell is heard 11:15 a.m. on
the network.
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t's a Juicy Market in

When we say “juicy”’, we can say this literally, because over
$40,600,000 worth of citrus fruits were shipped from the Val-
ley last year. But there’s more than citrus fruits in this “juicy”
market. Cattle, vegetables, and oil have swelled the effective
buying power to over $650.00 per person . . . totalling 165

million dollars annually. Magic Valley knows no seasons—no

slack periods—crops are grown the year ’round. It’s a market
that is expanding . . . steady . . . permanent. To effectively reach

) this market, look to KRGV, the strate-

gically located station that dominates

Y Magic Valley from one end to the other.

1000 WATTS

AFFILIATED WITH NBC
MEMBER * LONE STAR CHAIN
VOICE OF ONE OF THE RICHEST

TRANSMITTER AND STUDIOS AT

Permanent MARKETS IN AMERICA WESLACO TEXAS
THE MAGIC EMPIRE OF THE RIO GRANDE

A CITY WITH A MAIN STREET 65 MILES LONG

£

Rio G'ar,“ e

LOWER RIO GRANDE VALLEY OF TEXAS




Air Express
Goes Everywhere

Rates slashed 22% = now more than ever,
a money-making “'tool” for every business

No matter where you do business, even in
the smallest town, the speed of Air Express
is at your service — between thousands of
U. S. communities and scores of foreign
countries.

Yes, when “getting something fast”
means better serving a customer or clinch-
ing a deal, keeping a factory open and men
at work — Air Express more than pays its
way. It’s a money-maker.

Specify Air Exp}ess-Better Business Buy Than Eve;r

RATES CUT 22% SINCE 1943 (U.$.A)

Al
MILES

21bs.

Sibs.

25 the.

40 Ibs.

Over 40 Ibs.
Cents per Ib.|

149

$1.00

$1.00

$1.00

$1.23

3.07¢

349

2.30

3.68

9.21¢

549

1.07

1.42

3.4

6.14

15.35¢

1049

1.7

198

7.68

1228

30.70¢

2349

1.45

.53

17.45

28.24

70.81¢

Over
2350

1.47

168

18.42

19.47

73.60¢

INTERNATIONAL RATES ALSO REDUCED

In the face of rising prices, Air Express rates have
been slashed 22% since 1943, saving business mil-
lions of dollars. And rates include special pick-up
and delivery in all principal U. S. towns and cities
— with fast, co-ordinated air-rail service between
23,000 off-airline points. Service direct by air to
and from scores of foreign countries in the world’s
best planes, giving the world’s best service — at
lowered cost.

GEIS THERE FIRST ——==

Write Today for new Time and Rate
Schedule on Air Express. It contains
illuminating facts to help you solve
many a shipping problem. Air Express
Division, Railway Express Agency,
230 Park Ave., N.Y. 17. Or ask for it at
any Airline or Railway Express office.

Phone AIR EXPRESS DIVISION, RAILWAY EXPRESS AGENCY
Representing the AIRLINES of the United States
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ARREN LEE PIERSON, president of

the American Cable & Radio Corp.,

New York, on March 28 received the
Order of the Aztec Eagle, highest
award given by the Government of
Mexico to a person not a Mexican cit-
izen, at a dinner held at the Waldorf-
Astoria Hotel, New York. Decoration,
presented by General Manuel Avila
Camacho, President of Mexico, was
awarded to Mr. Pierson for his ‘‘ex-
ceptional ability as a public servant
and his *distinguished leadership as
president of the Export-Import Bank of
Washington,” position which Mr. Pier-
son held for more than ten years before
assuming the presidency of American
Cable & Radio Corp. last year.

CLINTON STANLEY, discharged from
Navy with rank of lieutenant com-
mander, and STANLEY KRAMER, for-
mer special events director of WGN
Chicago, have formed their own Holly-
wood radio production and artists man-
agement service under firm name of
Stanley-Kramer Agency, 6407 Hollywood
Blvd. Prior to service Mr. Stanley was
an NBC Chicago producer-director for
12 years.

ERIC LIFNER, released from the Army,
has been made advertising manager of
Walt Disney Productions, Hollywood.
Before joining the Army in June 1942
he was an account executive of Young
& Rubicam in Detroit and Chicago.
JOE DONOHUE, formerly Music Corp.
of America radio executive, has started

a new service organization designed to

represent New York and Chicago ad-
vertising agencies in the Hollywood
radio and motion picture fields. Using
name of The Hollywood Office and lo-
cated at 6253 Hollywood Blvd., organi-
zation will specialize in supervising
radio program production for agencies
which do not maintain West Coast
branches. Hollywood tie-ups and radio
exploitation for independent producers
will also be a function. Telephone is
Hollywood 8136. Prior to MCA, Mr.
Donohue headed Myron Selznick Inc.,
radio department, and was also radio
director of William Esty & Co. and
Buchanan & Co., New York.

DON SPARKS after three years of serv-
ice with Army Air Force has returned
to Jackson, Mich., to head Dorsan Co.,
firm he organized to distribute prod-
ucts of Sparks-Withington Co. Radio
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