Richmo

In Richmond you’ll find the Reynolds Metal
Company headquarters and executive offices, with
an average annual payroll of over four million dollars.

One of the largest producers of aluminum, its
fifty plants and subsidiaries include all the operations
in the production of aluminum.

It’s depression-proof industries such as this that
have made Richmond the ever-prosperous market.
If you have something to sell by radio ... put WLEE
on your list. It’s the station Richmond has learned
to listen to and the station that produces sales. Ask
our local advertisers!

APR 15 1946

metal foil

WLEE success story

1. A Richmond jeweler decided to test his Mon-
day-through-Friday nighttime show on WLEE.

2. On Monday, March 18, he started an offer,
planning to continue the offer for two weeks.

3. On Tucsday, March 19, at 4 P.M., this client
called WLEE to discontinue the offer immediately.
The response in onc day had cleaned him out—
one—two—three!

Mutual .. .in Richmond ... the continuous prosperity market

TOM TINSLEY, Director IRVIN G. ABELOFF, Gen. Mgr. Represented by Headley-Reed
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listeners look for

!

service like this

when -
DINNER BELL
rings

DECEMBER Dinner Bell originates at
National 4-H Congress two days. . .
Annual Convention, American Farm

Bureau Federation, is home of Dinner
Bell broadcasts.

JANUARY = Dinner Bell moves to Lafayette,
Indiana, for three days of interviews
with leaders and farmers at annual
Purdue Agricultural Conference. . . .
WLS Dinner Bell is broadcast from
Putnam County (Indiana) Farmers
Midwinter Meeting, where project is

set up to correlate soil fertility and
public health.

FEBRUARY

Returning GI and some of his
farm and property problems are dis-
cussed on Dinner Bell by Dr. Joseph
Ackerman of the Farm Foundation
and Purdue’s Farm Management Head,
O. G. Lloyd. . . . Dinner Bell goes to
49th annual exhibit of the Illinois Re-
tail Hardware Association.

MARCH

Six County Superintendents of
Schools discuss school problems on
Dinner Bell. . . . Dinner Bell originates
in Madison, Wisconsin, for Board of
Directors meeting of Wisconsin Coun-
cil of Agriculture.

When there’s something Midwest people need to
hear, they depend on WLS Dinner Bell Time,
America’s pioneer farm service program.

22 years of Broadcasting SERVICE

BURRIOGE D. BUTLER
President

GLEHNM SNYDER

Manager
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Frequently in the life of a Time Buyer sex rears its head— "sf‘;'g,;:'é,,,

in the form of questions about participating woman’s programs.

Then the Time Buyer is obliged to throw himself into a minor

frenzy trying to gather the necessary facts. ’74&
KATZ AGENCY, INC.

The Katz Agency’s Data Service has simplified sex—through its
Summary of Participating Woman's Programs, which gives, at a
glance, the basic facts about woman’s shows on Katz stations.
Among the many votes of thanks received for this Summary was
this from an NAB department head: *...let us send some of
these to the other organizations that are handling women'’s shows
as an example of what can be done.”

STATIONS SERVED BY

North and Midwest

WCOP ABC BOSTON
WCFL  ABC CHICAGO
WKRC CBS CINCINNATI
KRNT  ABC DES MOINES
WFBM CBS INDIANAPOLIS
WFEA  CBS MANCHESTER /4
WISN .CBS MILWAUKEE [ 70,
WHOM NEW YORK L3¢p
WFIL  ABC  PHILADELPHIA
WCAE ABC PITTSBURGH
WFCI  ABC PROVIDENCE-PAWTUCKET
WTAD CBS QUINCY, ILL.
WSPD NBC TOLEDO
WOL MBS WASHINGTON, D. C.
WMT  CBS WATERLOO-CEDAR RAPIDS
WNAX ABC YANKTON-SIOUX CITY

South

WGST CBS ATLANTA
WWNC CBS ASHEVILLE
KLRA  CBS LITTLE ROCK
WMAZ CBS MACON
WREC CBS MEMPHIS
WSIX  ABC NASHVILLE
WWL CBS NEW ORLEANS
WKY NBC OKLAHOMA CITY
WDAE CBS TAMPA
WTOC CBS SAVANNAH

West

KLZ CBS DENVER

KUTA ABC SALT LAKE CITY
KHQ NBC SPOKANE

KGHL NBC BILLINGS, MONT.
KYOR CBS COLORADO SPRINGS
KGU NBC HONOLULU, T. H.

Naturally, we're happy to have been helpful—and to demonstrate
again the sales-making power of facts.

MORE FACTS MAKE MORE SALES

3&”‘ sales data are no substitute for salesmen at The Katz Agency.

By supplying more facts, The Katz Agency Data Service steps
up the selling power of 25 salesmen operating out of eight
strategically located offices.

74 KATZ AGENCY, INC.

STATION REPRESENTATIVES

New York J Chicago ° Detroit L Kansas City

Atlanta ° San Francisco o los Angeles L Dallas

Published every Monday, 53rd issue (Year Book Number) published in February by BROADCASTING PUBLICATIONS, INcC., 870 National Press Building, Washington 4, D. C.
Entered as second class matter March 14, 1933, at Post Office at Washington, D. C., under act of March 3, 1879.



Closed Circuit

ITS NO SECRET now that Col. John H. De-
Witt Jr., who “shot the moon” by radio last
January, will be key engineering witness for
Clear Channel group at FCC hearings which
resumed this week. Col. DeWitt, as technical
director of WSM Nashville and recently re-
leased from Army, has resumed his status as
chairman of Clear Channel Engineering Com-
mittee working with Andrew D. Ring, Wash-
ington consulting engineer. He may increase
his activities with Ring firm later, probably
as partner.

WITH resumption of clear channel hearings
before FCC this week, plea for more equit-
able distribution of class 1-A outlets among
networks may be revived again. ABC, prob-
ably through its president, Mark Woods, can
be expected to allude to preponderance of
50,000 watters on NBC and CBS. MBS, as co-
operative entity, isn’t expected to advance that
argument,.

IF AND WHEN Capt. Harry C. Butcher gets
his new local in Santa Barbara (1340 ke, 250
watts) station probably will become affiliated
with NBC. Call letters, heretofore assigned
for maritime mobile use, would be XKIST,
blending with California’s favorite fruit. Capt.
Butcher’s new book, My Three Years w th
Eisenhower to appear later this month
(Simon & Schuster: $5.00) already is in ad-
vance distribution with autographed copies to
all those who received honorable mention in it.
It is Book of the Month selection for May.

ONE aftermath of passage of Petrillo-crack-
ing Lea bill was report, probably mostly
rumor, that redoubtable Jimmy is negotiating
with CIO. If it happens, defection of union
from AFL parentage might have other reper-
cussions because AFL President William
Green holds a musician’s union card.

MOST frequently asked question on Washing-
ton’s radio scene: Should we prosecute our
low-band television application or wait until
something happens on high frequency color?
Usual answer (other than from color-con-
scious CBS): Hem, haw, wait and see.

BEREMUDA'’S first AM station, to begin oper-
ation about May 5, will use call ZBM. Station
will carry ABC programs and one month
ahead of starting date had sold more than 30
local accounts on annual basis.

VERY IMPORTANT member of FCC in pri-
vate conversation last week labeled as “non-
sense” published reports that FCC would be
incorporated in proposed new Dept. of Trans-
portation, under President’s reorganization of
executive branch, authorized by Congress.

FCC’s Blue Book report on public service re-
sponsibility of licensees being studied on Capi-
tol Hill with possibility of Congressional in-

(Continued on page 110)
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April 15-18: ANA Meeting,
Country Club, Rye, N. Y,

April 18-20: ASNE Convention, Statler Hotel,
Washington.

April 22-23: NAB Market Executive Commit-
tee, Statler Hotel, Washington.

April 22: AP Annual Membership Meeting,
Waldorf-Astoria, New York.

April 23-25: ANPA Annual Meeting, Wal-
dorf-Astoria, New York.

April 25-26: NAB 2nd District, Hotel Roose-
velt, New York.

(FCC hearings, page 96.)

Westchester

Bulletins

RAYTHEON Mfg. Corp. has announced mer-
ger with Submarine Signal Co., Boston. Boards
of directors of both companies have approved
combination of 5% shares of Raytheon stock
for one share of Submarine Signal stock, sub-
ject to stockholders approval.

PRESIDENT TRUMAN Friday said he was
in agreement with military that atomic bomb
tests in Pacific are vital to national defense.
Present target dates in July will be met, he has
been informed.

ASCAP confirmed late Friday that it now has
received from writer and publisher members
assignment of their public performance rights
in television field for three-year period.

WLAW'’S 50 KW PLANS

IRVING E. ROGERS, general manager of
WLAW Lawrence, Mass., announces nearly
$500,000 will be spent to construct a new trans-
mitter station at Burlington and new studios
in Boston. WLAW was recently authorized by
FCC to increase power to 50,000 w.

FCC Denial Based

ADDING FORCE to convictions stated in
FCC Blue Book, Commission has proposed de-
nial of construction permit to applicant who
said he did not intend to hire local news re-
porter.

Involved in case is application of Edisto
Broadcasting Co. for 250 w station on 1450 ke
in Orangeburg, S. C. Application competitive
to two others, the Observer Radio Co. and
Orangeburg Broadcasting Corp. In proposing
grant to Observer, FCC based finding on
home-ownership aspect of that application, but
stressed also its “preference for Observer over
Edisto for an additional reason.”

The reason: “We believe that an essential
function of a radio station’s operation in the

Business Briefly

NAMES BOTHWELL @ Boyle-Midway In
New York, household division of Americe
Home Products Corp., New York, has appoin
ed W. Earl Bothwell Adv. Agency, Pittsburg.
to handle 25 more of its products. Test can
paign of five-minute transcribed progran
started in Pittsburgh area for Moth Dear
Radio plans for other products not complet

SYMPHONY SERIES ® Allis-Chalmers Mf
Co., Milwaukee, May 4 starts sponsoring er
tire annual summer concerts of Boston Sym
phony Orchestra on ABC, Saturday, 9:3(
10:30 p.m. This year marks first time com
pany will sponsor six broadcasts from th
Esplanade and Tanglewood Festivals, amon;
15 concerts to be carried during season. Agen
cy, Compton Advertising Inc., New York.

BLAIR GETS WLOL ® WLOL Minneapoli:
names John Blair & Co., Chicago, station rep
resentative, succeeding John E. Pearson Co.
Chicago.

LEVER TO REST © Lever Brothers Co
(Swan soap), Joan Davis Show Monday, 8:30-
8:55 p.m. on CBS will take a 13-week summer
hiatus after the May 27 broadcast, returning
to the air Sept. 2. Agency, Young & Rubicam,
New York.

RMA PROTESTS TO CPA
ON BUILDING CURTAILMENT

BOND GEDDES, executive vice president of
Radio Manufacturers Assn., late Friday pro-
tested to Civilian Production Administration
on enforcement of its construction order (story
on page 102). RMA urged modification of the
order, which it said in effect stops all construc-
tion of broadcast stations and development of
FM and television services.

“We urge your immediate action to place im-
portant present and future radio and com:
munication services in category permitting at
least construction of broadcasting stations up
to $15,000 or more,”” RMA wire concluded.
RMA plans to follow wire with detailed letter.

on No Local News

public interest should contemplate the gather-
ing and broadcasting . . . of local news on a
regularly scheduled program.”

Elsewhere in opinion FCC laments, in ref-
erence to Edisto application “. . . no local news
reporter has been provided for nor will the
station’s staff, when organized, participate in
gathering local news items for regular daily
broadcasts.” Paul O. Moyle, who was to man-
age if Edisto was successful, said he intended
to have news wire service,

Orangeburg grant was one of three pro-
posed decisions issued by Commission. Others
would authorize local stations to A. C. Neff in
Savannah, Ga., on 1400 ke and to Great North-
ern Radio Inc. in Glen Falls, N. Y., on 1400 ke.
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'
this progressive station reaches a

rich area right in the heart of Penn-

sylvania. For full information, write

8 West King Street, Lancaster, Pa., or

Sales Representative: R AYMER
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. At Washington Headquarters
THERE ARE more people in the four SOL TAISHOFF
counties which comprise the immediate Editor and Publisher
Omaha-Council Bluffs trade area than in EDITORIAL
. . ROBERT K. RICHARDS, Editorial Director
THREE TIMES as many counties In any ’ Art King, Managing Editor; J. Frank Beatty,

Bill Bailey, Associate Editors; Fred Fitzgerald,
Asst. to the Managing Editor. STAFF : Jack Levy,
Rufus Crater, Lawrence Christopher, Mary

other section of Nebraska or western

lowa. And more of the people in this area Dbt Tonre mporrygarst Eliott, Eleanor
are listening to KOIL than ever before. BUSINESS
k I MAURY LONG, Business Manager
is bi i Bob Breslau, Adv. Production M ; H
You can sell this blg .I'I'IGI' et eﬂ."echve Y, Sgwen:.eslﬂaiganor chha_gi,, uélégnr‘{at%gg?af arry
and at lower cost per listener, with KOIL. - : AUDITING: B. T. Taiskof, Irving C. Miller, Mil-

dred Racoosin.

Ask us or Petry about a number of KOIL-

produced shows which can do a job for BERNARD PLATT, Director

Frank Bannister, Dorothy Young, David Acker-
You. man, Leslie Helm, Pauline Arnold.
PROMOTION: Winfield Levi.

CIRCULATION AND READERS' SERVICE

NEW YORK BUREAU
250 Park Ave. PLaza b5-83556
EDITORIAL: Bruce Robertson, New York Editor;
Edwin H. James, Asst. New York Editor; Florenee
Small, Dorothy Macarow, Patricia Foley,
ADVERTISING: S. J. Paul, New York Adver-
REPRESENTED BY GORDON GRAY tiging Manager; Martin Davidson.

CHICAGO BUREAU

DE ND GENERAL MANAGER

EDWARD PETRY CO., INC. VICE PRESIDENT A ‘ 360 N. Michigan Ave. CENtral 4115
Fred W. Sample, Manager; Jean Eldridge.

HOLLYWOOD BUREAU

6000 Sunset Boulevard, HEmpstead 8181
David Glickman, Manager; Ralph Tuchman,
Marjorie Barmettler.

TORONTO BUREAU
417 Harbour Commission Bldg. ELgin 0776
James Montagnes, Manager.

BROADCASTING Magazine was founded in 1931 by
Broadcasting Publications Inec., using title: BmoAD-
CASTING—The News Magazine of the Fifth Bstate.
Broadcast Advertising * was aequired in 1932 and
Broadecast Reporter in 1933.

*¢ Reg. U. S. Pat. Office
Copyright 1946 by Broadcasting Publications, Ise.

:,~Syb§CRlPTl9NT;PR_ICE:, $5.00 PERYEAR,:15¢ - PER " COPY
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““You’d wear an asbestos suit, too. When WBBM Showmanship built
this program called ‘Hot Off The Wire’, they weren’t foolin **/

REPRESENTED BY RADIO SALES, THE SPOT BROADCAST!NG DIVISION OF CBS




SOUND:

VISITOR:

WBBM—-EXPERT::

VISITOR:

WBBM-EXPERT:

VISITOR:

WBBM—-EXPERT :

SOUND:

BACKGROUND OF BUSY STUDIO NOISES, SIZZLING SOUND OFF STAGE

I still can't see why he needs that asbestos suit.

After all, it's just another news broadcast.

Good Heavens, man. There's no such thing as just another broad-
cast—news or otherwise—where WBBM showmanship is concerned.
Every show is excitingl& different...and HOT OFF THE WIRE

is the hottest program idea to hit Chicago in a long time.
WBBM takes a wire recorder to a train wreck, an explosion, a
tenement house fire—brings back on-the-scene interviews with
the people who make the week's headlines. Then these are
forged into a sizzling show (12:15-12:30 P.M. Sunday) that any

sponsor would be proud to call his own.

That's a program I want to hear. Do you have any more
like it?

No, no, no. How many times must I tell you that showmanship
makes a difference? Every program idea is successfully new...
1ike the AMERICAN STORY IN SONG. Here WBBM showman Bob Atcher,
famous ballad singer, takes the day's headline news, rhymes
it and sings it in true ballad fashion. This WBBM musical news
has Midwest listeners agog, and what's more, this five-day,

15-minute strip is now ready for a profit-bent advertiser.
Say no more, it sounds terrific! Just tell me when to listen.

That's something you'll have to ask an advertiser. WBBM has a
few choice time spots for its newest program packages. They'll

go to the first caller—maybe that's him now!

LLOUD CRASH AS VISITOR AND WBBM-EXPERT DIVE FOR PHONE. (IF IT'S

A BIG RATING YOU CRAVE, WE SUGGEST YOU DO THE SAME.)
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OUT IN FRONT
 WHEN /T COMES
\ 70 LISTENERS.

64,580 of the 72.-
273 radio families
in WFLA’s pri-
mary ared . . .
nearly 90% . ..
listen regularly
to WFLA.

Alert advertisers in search of
new, responsive markets are “dis-
covering’’ the Tampa trade area

. Florida's richest and most
heavily populated. No seasonal
Money is earned.
and spent, 365 days a year, be-
cause of the concentration of
commercial, industrial and agri-
cultural -xctivity. WFLA, 5000
watts, day and mght is the most-
hsténed to station in the heart of

market, this.

this prosperous, progressive area.

5000 WATTS
DAY AND NIGHT

NATIONAL REPRESENTATIVE

JOHN BLAIR & CO
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Feature of the Week

IN THE 20s, women played Ma-
Jong during their leisure hours.
But in 1945, the women’s favorite
game is the “Gimmies.”

This sport reached its zenith
during the four-day stay in Chi-
cago recently of Mutuals’ Queen
for a Day. While anthropologists
and psychiatrists mumbled in their
beards, 200,000 screaming females
descended on the busy corner of
State and Madison, and proceeded
to tear it apart as they fought for
nylons, refrigerators, movie cam-
eras and radios.

In their enthusiasm they also
ripped the clothes off the show’s
producer and sent Jack Bailey, its
m. c., dashing for a bullet-proof
automobile, provided by the city.

Two Arrive at 6 a. m.

Beginning at 6 a. m. two hope-
ful Queens set up shop and fried
two eggs over a can of Sterno
for their breakfast. By the
time Queen’s m.c. arrived, Mayor
Kelly’s Celtic blue-coats were short-
waving frantic pleas for reinforce-
ments. The lucky lady selected was
a 60-year-old matron who said she
would surrender her apartment to
some “deserving” veteran if she
were chosen.

The loot accumulated by the par-
ticular Queen for the downtown
broadcast included a trip to Camel-
back Inn, Phoenix, Ariz. dude
ranch with all expenses paid, a
free filet mignon at Chicago’s
Pump Room, two tickets to a popu-
lar musical comedy, three dozen
roses, a complete wardrobe, dia-

Jack Bailey and a typical Queen

with Jim Aldsworth, escort, and
Carol Denise, secretary to Mr.
Buailey.

mond ring, phonograph records,
manicure Kkit, nylons, movie cam-
era, radio, 300 cans of food and
lesser items, all donated by ad-
vertising-minded companies.

Mutual and sponsors, Miles Labs
and Procter & Gamble, carry heavy
insurance against lawsuits from
disgruntled contestants. And from
the minute he arrives until he
leaves, Mr. Bailey is never without
a bodyguard. Even his telephone
and room number are secret. A
body-guard (Mutual prefers the
more genteel term of “escort”) is
also provided for the Queen.

Of the 200,000 women who
swooped down on Mr, Bailey dur-
ing the broadcast perhaps the most
disappointed were the six wearing
freak hats. Seems they thought
Tom Breneman was in town.

Sellers of Sales

led Ethel Wieder on the trail

to timebuying. Ten years ago

she started working as a sec-
retary at J. D. Tarcher Co. Today
she is a full-fledged timebuyer for
The Biow Co., New
York.

Born Feb. 15,
1917, in New York,
she has lived in the
state all her life.
After completing
high school, in 1935
she went to work for
Brown & Tarcher
(now J. D. Tarcher
Co.). In the course
of her three years
with the organiza-
tion she also took
on billing duties
as well as her sec-
retarial ones,

A fter acquiring
agency experience,
Miss Wieder decided
to learn the station
side of the story and joined WNEW
New York. Here, too, she was a
secretary in the sales department.

A year later she returned to the
agency field, joining Lord & Thomas
(now Foote, Cone & Belding) as
secretary and assistant head of the

STARTING at a secretarial post

Ethel

agency’s RCA cooperative adver-
tising department. In 1941 she be-
came assistant to John Hymes, then
radio head. Two years later under
Mr. Hymes’ supervision she gradu-
ated into a full-fledged timebuyer.

On Sept. 24,
1945, she rejoined
Mr. Hymes at The
Biow Co. when he
became head of the
radio department
there. She buys time
for the following ac-
counts: Procter &
Gamble (Teel and
Lava), Philip Morris
Co., Eversharp, Hills
Brothers, Lydia Grey,
and Roma Wine.

Miss Wieder is
the youngest of five
children and lives
at home with her
mother and brother.
One of her brothers,
Jay Wieder, is also
in the agency field.
He is the production manager of J.
D. Tarcher Co.

Slim, brunette, with sparkling
brown eyes, Miss Wieder likes to
read biographies besides occasion-
ally indulging in such ladylike ac-
tivities as swimming and sunning.

BROADCASTING

0UR
LISTENERS
VACOUM
THEIR OWN
RUGS

Yes . . . they're strictly home-
bodies. And they do more than
putter around their homes. They
work to keep them tidy and home-
like.

And their vacuums have deteri-
orated to the point that they want
33,000 new vacuum cleaners.

To reach them at low sales cost

. WWDC is the answer in radio
in Washington, D. C.

375% SALES
INGREASE OF
VACUUM GLEANERS

That’s the trend in Washington for
household appliances. 33,000 vacu-
um cleaners are wanted down here.
That’s a 375% increase over the last
pre-war years. These figures are from
The Planning Committee of the
Washington Board of Trade and the
Opinion Research Corporation of
Princeton, N. J.

WWd(c

the hig sales result
station in Washington, D. C.

represented nationally by

WEED & COMPANY

¢ Telecasting
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FAST-MOVING PROG
WITH NEW YORK’S RADIO MILLIONS ...

: WOV’S *“1280 CLUB” program enjoys one of the largest metro-
§ politan evening audiences listening to any New York independent
station between the Hooper checking hours of 7:30 and 10:00 p.m.
And what is more . . . this recorded show, me’d by Fred Robbins,
i Professor of Thermodynamics, delivers this largest average audi-
ence at the lowest cost per listener. A few participating periods
are available, three or six nights a week.

RAM CONSISTENTLY RATES HIGH

RALPH N. WEIL, General Manager
JOHN E. PEARSON CO., Nat'i Rep.
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200,000 PEOPLE




MUTUAL’S QUEEN FOR A DAY TAKES OVER CHICAGO

(and a country, too!)

Excitement whirled through Chicago’s Loop on April
2nd, 1946: traffic halted for two hours ... special
details of mounted police and patrolmen...a mile-

long public address system...all press associations,

batteries of newsreel cameras turned out to cover a
broadcast of Mutual’s QUEEN FOR A DAY. The “house”
numbered over 200,000 people!

This is an all-time high for commercial radio. No
other program has ever evoked such a demonstration.

(If anyone knows of a “topper” please post us.)

Chicago is just one city in the Cinderella show’s
current swing around the nation’s top towns. Other
cities the QUEEN ‘“stood on ear” include Denver,
Omaha, Cleveland, Indianapolis. Next: St. Louis and
Kansas City. Everywhere—capacity crowds, city-wide
excitement,and a pressfollow-up of front-page pictures
and headlines. (200,000 Gals Riot at Loop Broad-
cast” reported Page 1 of the Chicago Daily News.)

The reason for these ovations is simple. People
came to see because they loved to hear. Before the
QUEEN captured Chicago, she had already dominated
the 2:30-3:00 PM half-hour straight across t}_ler listen-
ing nation! A program developed by Mutual, QUEEN
FOR A DAY’s success is so marked, it has influenced
the whole daytime radio picture. (As well as the
Mutual afternoon schedule, which is built around it.)

Yes, QUEEN FOR A DAY is already sponsored—by
Miles Laboratories and Procter & Gamble. But the
QUEEN is just one member of a royal family of Mutual
shows featuring the same ahead-of-the-times radio
finesse...and currently available. So, if you’re seek-
ing top-flight entertainment at cellar costs, you’ll get

more for your money on Mutual.”

MUTUAL BROADCASTING SYSTEM

WHERE SHOWMANSHIP MEANS BUSINESS

*Mutual time alone costs at least 24% less than Network X
47% less than Network Y and 64% less than Network Z



A LITTLE EXTRA EFFORT

OFTEN GETS A BIG

RESULT!?

@ So far as we’ve ever been able to discover, there’s hardly a EXCLUSIVE REPRESENTATIVES:
difficult situation in radio that won’t yield to strenuous, intelli- ALBUQUERQUE KoB
BALTIMORE WCBM
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President’s Signature to S-63 Imminent

Anti-Petrillo Bill
May Be Law
This Week

By BILL BAILEY

THE LEA BILL is expected to
become law this week.

In view of the overwhelming
vote by which it passed both
Houses of Congress, President
Truman 1is expected to sign the
measure (S-63) when it reaches
his desk. When legislation passes
Congress it goes to the White
House, is rerouted to Budget Bu-
reau for checking, then returned
for the President’s signature,

Meanwhile, James Caesar Pe-
trillo, president of the American
Federation of Musicians, rebuffed
by Congress, turned his attention
to the motion picture industry by
demanding 1009% pay raises and
other concessions. His demands,
outlined in a 91-point ultimatum,
would, among other things, forbid

Other Petrillo coverage on pages
16, 18, 25, 41, 44, 104, 105.

movie producers to release any
films of musicians for television.
The AFM demand upon motion
picture producers was regarded as
an indication of the character of
the new demands which might be
made upon the NAB Special In-
dustrywide Music Committee at
sessions which resume this week.

Evasion Feared

In spite of the overwhelming vote
in Congress on the Lea bill and the
likely approval by President Tru-
man, broadcasters felt that the
AFM head might seek to evade
application of the restrictions by
devious means. It was recalled, for
example, that AFM once before
had discussed the possibility of
pressuring network and station ad-
vertisers and in that manner cire
cumvent direct dealings with
broadcasters.

Use of the secondary boycott
technique by exerting pressure
upon networks to drop affiliated
stations which have not retained
house bands was regarded as an-
other possible device, although Con-
gressional leaders said such meth-
ods would be construed as violation
of the Lea bill.

Rumors that the President would
sign the Lea bill and that he
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“We don’t feel so healthy!”

wouldn’t were heard in all quarters
in Washington Friday. Opponents
said he wouldn’t sign because he
is a pianist and his sympathies are
with musicians.

It is known that when Presi-
dent Truman, as a Senator, was a
member of the Interstate Commerce
Committee investigating James
Caesar Petrillo’s excessive de-
mands, he had little regard for the

music czar’s tactics. On Capitol Hill
last week sources close to the Ad-
ministration expressed confidence
that the President would sign.

Even if President Truman should
fail to sign the legislation, it auto-
matically becomes law 10 days after
it reaches the White House from
Congress, providing Congress is in
session. The bill was sent to the
White House last Monday after-
noon. Since Congress has no plans
to adjourn, it was pointed out that
only a veto by the President could
prevent the bill from becoming a
new section of the Federal Com-
munications Act.

Inasmuch as Mr. Truman has
attempted to get through labor leg-
islation, without avail, it was felt
in some quarters that the so-called
Petrillo bill, hailed as a step in
the “right direction,” might be a
stepping stone to broader overall
legislation that will help solve the
nation’s labor-management ills.

In a Saturday session (April 6)
the Senate passed the bill 47-3
after nearly four hours debate. The
House previously had passed it
186-16.

Sen. Glen H. Taylor (D-Idaho)
led opposition on the grounds that
it would adversely affect entertain-
ers. He said he held no brief for
Mr. Petrillo, that the bill, which

Hyde Confirmed; Jorgensen
Leads Field For Counsel Post

WITH SENATE confirmation Fri-
day of Rosel H. Hyde to be a mem-
ber of the FCC, appointment of
his successor as general counsel was
expected momentarily as BROAD-
CASTING went to press.

Leading the field of candidates
for the general counselship was
Norman E. Jorgensen, who re-
turned to the Commission March
21 after two years’ Navy service in
the Pacific [BROADCASTING, April
1]. Although there was much spec-
ulation as to Mr. Hyde’s successor,
Mr. Jorgensen was understood to
hold the inside track with a major-
ity of the Commission supporting
him for the post. He was named as-
sistant to the general -counsel
March 21 to fill the vacancy created
last January by the resignation of
Leonard H. Marks, who entered
private law practice.

Among others mentioned for the
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Hyde post were Harry M. Plotkin,
assistant general counsel in charge
of litigation; Vernon L. Wilkinson,
assistant general counsel in charge
of broadcasting; Benedict P. Cot-
tone, assistant general counsel in
charge of the.common carriers, and
James Alfred Guest, senior field
attorney in the New York office.
Mr. Guest’s name entered the spec-
ulation late last week.

Mr. Hyde’s nomination was re-
ported by the Senate Interstate
Commerce Committee late Thurs-
day soon after the Committee in-
terviewed him briefly in executive
session. The Senate confirmed the
nomination Friday without dissent.

In one of the shortest sessions in
which a nominee is questioned, the
Committee inquired as to his length
of service with the Commission and

(Continued on page 101)

he termed “vicious anti-labor legis-
lation,” actually would not affect
the music czar but would deprive
performers of income.

Sen. Edwin C. Johnson (D-Colo.),
chairman of the Senate conferees
who agreed unanimously on the bill,
led debate in favor of the measure.
He was assisted by Sen. Warren R.
Austin (R-Vt.), Sen. James M.
Tunnell (D-Del.), who read ex-
cerpts from hearings at which Mr.
Petrillo testified; and by Sen. Wal-
lace H. White Jr. (R-Me.), Minor-
ity Leader.

Proponents Speak

Sen. Robert M. LaFollette (P-
Wis.) delved into the various as-
pects of the bill, wanted to know
if it would make strikes illegal, as
charged by opponents. At one point
Senate debate reached a heated
stage, but throughout all argument
nobody defended James Caesar Pe-
trillo. Opponents wanted to be sure
that the bill would not affect other
radio employes adversely.

Following debate, the President
Pro Tem called for a voice vote.
Sen. Joseph Ball (R-Minn.), who
has attempted to get through labor
legislation, demanded the “ayes”
and “nays.” He was joined by Sen.
Chan Gurney (R-S.D.), former
head of WNAX Yankton and for-
mer member of the Senate Inter-
state Commerce Committee.

Following is the vote as recorded
in the Senate:

FOR
Democrats (23)—Barkley, Ky.; Bilbo,
Miss.; Carville, Nev.; Connally, Tex.;

Downey, Calif.; Ellender, La.; Fulbright,
Ark.; Gerry, R. 1.; Gossett, Idaho; Green,
R. I.; Hatch, N. M.; Hayden, Ariz.; Hoey
N. C.; Johnson, Col.; Johnston, 8. C.;
MecClellan, Ark.; McFarland, Ariz.; Mc-

Kellar, Tenn.; McMahon, Conn.;
O’Daniel, TeX.; O’Mahoney, Wyo.;
Stewart, Tenn.; Tunnell, Del.

Republicans (23)—Austin, Vt.; Ball,

Minn.; Bridges, N. H:; Brooks, Ill.; Cap-
per, Kan,; Cordon, Ore.; Donnell, Mo.;
Ferguson, Mich.; Gurney, S. D.; Hart,
Conn.; Hickenlooper, Iowa; Langer,
N. D.: Milliken, Colo.; Moore, Okla.;
Reed, Kan.; Revercomb, W. Va.; Ship-
stead, Minn.; Vandenberg, Mich.;
Wherry, Neb.; White, Me.; Wiley, Wis.;
Willis, Ind.; Young, N. D.

Progressive (1)—LaFollette, Wis.

AGAINST

Democrats (2)—Mitchell, Wash; Tay-
lor, Idaho.

Republican (1)—Aiken, Vi.

Hundreds of telegrams from
members of the American Federa-
tion of Radio Artists, Radio Writ-
ers Guild of the Authors League of
America, Radio Directors Guild,

(Continued on page 10})
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Miller Proposes AFM-Radio Group

Skol Campaign
SKOL Co., New York, in May

Subecommittee to Meet
Today; Petrillo
Assails NAB

By BRUCE ROBERTSON

A COMMITTEE of six—three
from the American Federation of
Musicians and three broadcasters
—were to meet at 3 p. m. today in
New York to consider a proposal
by Justin Miller, NAB president,
that a joint advisory committee be
created to help solve problems ex-
isting between broadcasters and the
AFM.

Mr. Miller’s proposal was made
last Monday at the first meeting
of the special industrywide music
committee with the AFM board at
the Belmont Plaza Hotel, New
York. James Caesar Petrillo, AFM
president, neither accepted nor re-
jected the proposal, but suggested
it might be discussed at a future

starts a spot campaign
throughout the country for
Skol sunburn preventive.

Commercial copy will be dis-
tributed to druggists and
dealers to be placed on local
stations. Agency is J. M.
Mathes Inc., New York.

ment with a network affiliate in
its community.

Stating that the AFM had
“nothing in mind,” Mr. Petrillo
asked Mr. Miller what the broad-
casters proposed. Mr. Miller point-
ed out that he and his group did
not negotiate contracts either, but
could only make recommendations
to the broadcasters who are re-
quired by law to make their own
contracts. He then suggested the
joint advisory committee.

Television Mentioned

meeting of three representatives
from each side. The conference
will be held at AFM headquarters,
570 Lexington Ave., New York.

Drawn for BROADCASTING by Sid Hix

“Migawd! It talked back!”

Development of television was
mentioned by Mr. Miller as one
subject which such a joint advisory
committee might consider. Televi-
sion broadcasters will need music,

Feels ‘Unhealthy’

he said, and will furnish employ-

Meeting less than 48 hours after
the Senate passed the Lea-Vanden-
berg bill (S-63) to throttle Pe-
trilloism, broadcasters and the
AFM board spent an hour last
Monday listening to discussions by
Messrs. Miller and Petrillo. During
the talks the Lea-Vandenberg bill
was mentioned by Mr. Petrillo who
quipped: “With the Lea bill passed,
we don’t feel so healthy.”

Mr. Miller proposed the joint
advisory committee for the purpose
of discussing common problems on

-a national basis and arriving at

conclusions which could then be ap-
plied in local negotiations.
Broadcasters’ committee, in ad-
dition to Mr. Miller, who will act
as chairman, will include Frank R.
White, CBS vice president and
treasurer, representing the net-
works; Paul W. Morency, general
manager, WTIC Hartford, repre-
senting network affiliates, and Mar-
shall Pengra, general manager,
KRNR Roseburg, Ore., chairman of
NAB Small Market Stations, rep-
resenting the smaller station group.
Last Monday’s general meeting,

attended by about 30 broadcasters
and a like number of AFM repre-
sentatives, opened with a brief
statement by Mr. Petrillo, who pre-
sided. The meeting had been ar-
ranged, he said, in the interest of
achieving a better relationship be-
tween musicians and broadcasters.
He said the AFM makes no con-
tracts on a national level, that all
contracts are made by local unions,
with the national body coming into
the picture only when it is asked
to help a local which is unable to
work out a satisfactory arrange-

ment for musicians. Therefore the
field is one of mutual interest to
both groups. He did not mention
the present AFM order prohibit-
ing any member from appearing
on a television program.

Mr. Miller also pointed out that
while many stations have made
mutually satisfactory contraects
with AFM locals, others have not,
and suggested that a study by the
committee of the way in which the
successful contracts had Dbeen
achieved might prove helpful to

(Continued on page 90)

NOGunJimmy......................AnEditorial

RADIO WON a momentous victory with the
final approval of the Lea Act. It isn’t a victory
for management alone, as some are led to
believe, but for all who live by the microphone.
The bill was written by Rep. Clarence F. Lea
of California, to take away Jimmy Petrillo’s
gun. Itl does just that. It brings an end to AFM
pillaging of radio. It stops the untenable
practice of featherbedding.

The top-level officials of organized labor
would have no part of the opposition to the
Lea Act. They recognized that Petrillo couldn’t
be defended. Only AFRA, an AFL affiliate,
took up the cudgels. The lobbying campaign was
carried from the Senate side of the Capitol to
the White House itself. From AFRA head-
quarters came instructions which found such
personalities as Crosby, Hope, Dinah Shore,
Oboler, Sinatra, Hersholt,. etc.,, exhorting
Senators to kill the Lea bill.

They were misled. Those names are in the
higher income brackets. They were in those
brackets before AFRA. They were not there
before they were introduced to radio.

AFRA has fared well in its dealing with
radio management. New contract negotiations
come up this fall. Certainly, if AFRA has no
designs on the sort of demands that brought
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about AFM’s Waterloo it has no valid basis
upon which to oppose the Lea legislation.

Radio has become an important, useful and
profitable medium because all in it have worked
together. That has been in the face of heavy
competition from other media and the pressure
groups. Radio pays a higher average wage
than any pursuit other than the motion picture
industry.

Every time a labor union succeeds in nicking
management for tribute for unperformed work
it means that much less opportunity for the
thousands of men and women in other radio
pursuits. -Musicians have demanded—and - re-
ceived—pay for unperformed work far in
excess of their contribution to the over-all serv-
ice of radio.

There are technicians, news men, writers,
production’ imen, salesmen, promotion men,
secretaries, stenographers, receptionists, and
others who are essential to the conduct of sta-
tion operation. Entertainers, announcers, mu-
sicians and other professionals who constitute
the talent segment always have been the most
articulate. '

Radio needs talent and music. It should pay
equitably for services performed. It should not
be called upon to pay for service not performed

and not contracted for, at the expense of all
those in the less glamorous but equally im-
portant pursuits.

Deliberations began last week between the
AFM international board and an NAB Music
Advisory Committee looking toward clarifica-
tion of issues and equitable solution of the
radio-musicians’ problem. Conversations will
continue this week with smaller committees
functioning for the two membership groups.

With the Lea Act as the law, labor and
industry meet on equal terms. It would be
the height of folly to think that radio can
jettison all existing contracts and agreements
on employment of musicians. By the same
token, the -AFM board shouldn’t expect to
continue such arbitrary ukases as the ban on
use of music jointly on AM and FM stations;
the prohibition- against performance of mu-
sicians for television; double and triple stand-
bys, the exaction of tribute on all recordings
and the ban of pickups from abroad.

The Lea Act serves notice to all that there’s
a limit to the public’s patience. Jimmy Petrillo
had brandished his gun for nearly a decade.
He had the law on his side. But he wasn’t con-
tent with his conquests. He kept dishing it out.
So Congress took away his gun.
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‘One to Customer’ New FCC Policy

Restrict FM Ownership
To Single Grant
Per Licensee

ONLY ONE FM station to a cus-
tomer is the new policy adopted by
the FCC in granting FM construe-
tion permits.

That policy was enunciated in
a Commission reply to recom-
mendations of the Senate Small
Business Committee last week that
the FCC reserve some FM chan-
nels for “newcomers’” and that it
take steps to halt any “monopolis-
tic tendencies” of present licensees
and newspapers.

“While the Commission has not
specifically reserved any channels
from licensing at this time, it has
been proceeding along lines which
it believes are calculated to best
achieve the objectives discussed
above,” said the FCC statement
with reference to the Senate Com-
mittee suggestions.

‘One to Customer’

“In the first place,” the state-
ment continued, “in making FM
grants the Commission is presently
proceeding on the basis of ‘one to
a customer.’ . . . In processing FM
applications the Commission de-
cided at the outset that it would go
through the list of applicants and
make one grant to each qualified
applicant before considering the
question of making additional
grants to those applicants who are
seeking two or more stations.”

The FCC added that when it
reaches the point where it has
“acted upon everything” except
applications from those who have
already received a grant, it plans
to “consider applications from cit-
ies in which there is no other ap-
plication pending except the one
from a multiple applicant.” That
was interpreted to mean that the
chances for a single licensee to
obtain more than one grant, even
at widely separated places, are re-
mote for some time to come.

In a report titled “Small Busi-
ness Opportunities in FM Broad-
casting,” the Senate Committee
urged the FCC to reserve some FM
channels for newcomers and relax

New Esso Schedule

STANDARD OIL OF NEW JER-
SEY, New York (Esso Marketers),
has started a new one-minute spot
announcement campaign which will
include latest weather prediction
and brief commercial. Spots "will
be broadcast two or three times
daily, six times weekly, for 26
weeks starting April 22 on fol-
lowing stations: WCAX WTAG
WELI WNLC WNBF WFPG
WERC WSVA WINC WMFD
KOTN KTHS KFPW. Campaign
will supplement Esso Marketers
current five-minute Esso Reporter
newscasts on 39 stations and tele-
vision broadcasts twice weekly on
WNBT New York.

BROADCASTING o

regulations to permit those of lim-
ited means to enter the FM field.
The report expressed fears that
Commission licensing policy might
give AM licensees and newspapers
advantage over ‘“newcomers’” ‘and
thus create “monopolistic trends.”

Simultaneously the FCC issued
a “reply” expressing agreement
with recommendations by the Com-
mittee. Both documents were given
to the press in advance for release
Wednesday morning. In some quar-
ters the Senate committee report
was considered another chapter in
the FCC’s March 7 report on “The
Public Service Responsibility of
Broadcast Licensees.”

Murray Echoes Siepmann

In a prefatory note, Chairman
James E. Murray (D-Mont.) echoed
Charles A. Siepmann’s book, Ra-
dio’s Second Chance, released only
a week Dbefore [BROADCASTING,
April 8]. Said Sen. Murray: “FM,
in short, is radio’s second chance.”

He said the FM study was con-
ducted under the direction of Sen.
Glen H. Taylor (D-Idaho), “who
has initiated and conducted the
Committee’s studies in the field of
radio broadcasting.” Sen. Taylor,
a former radio cowboy singer, was

assisted by Lt. Commdr. Jerome H.
Spingarn, USNR, loaned by the
Navy to the committee as its con-
sultant on radio broadcasting.

Commdr. Spingarn, who left the
FCC Law Dept. to accept a Navy
commission, figured prominently in
the House Select Committee’s in-
vestigation of the Commission in
1943-44. He was a former member
of the FCC’s War Problems Divi-
sion.

Following much the line of Mr.
Siepmann’s book and the FCC re-
port, the Senate Committee report
urged the Commission to “give
careful attention” to a plan where-
by FM frequencies would be re-
served for veterans and ‘“new-
comers.” It called on the FCC to
judge applications on promises of
future growth as well as present
plans, and urged the Commission
to keep the public informed as to
the progress of FM and other elec-
tronics developments.

Suggest Rule Change

The Committee suggested the
FCC might well change its regula-
tions to help small business get
started in FM. It proposed two
sets of specifications be filed by ap-
plicants—one setting forth limited

‘Join’ Says St. Louis AFRA
To Officials on VA Program

GOVERNMENT officials who go on
the air in St. Louis in public serv-
ice broadcasts must join the Ameri-
can Federation of Radio Artists
or they cannot broadcast more than
once, the St. Louis AFRA local
has notified the Veterans Admin-
istration.

George Heller, New York, acting
executive secretary of AFRA fol-
lowing the resignation a fortnight
ago of Emily Holt, told BROADCAST-
ING that he was investigating re-
ports of the St. Louis question but
could not comment until he had
heard from the St. Louis local.

Latest demands of the St. Louis
local came to light last week when
national VA headquarters received
a request from its St. Louis re-
gional office to get “permission”
from AFRA for VA officials to
continue public service broadcast-
ing. The St. Louis regional office
had asked national headquarters
to request of AFRA “blanket per-
mission for repeated performance

by VA spokesmen on the same sta-
tion,” a spokéesman for the St.

Louis VA office said.
Weekly Programs

The VA has weekly programs on
KMOX KWK KXOK and WIL,
with another scheduled to begin
this week on KSD. On those pro-
grams a station announcer inter-
views a VA official on problems af-
fecting former servicemen, accord-
ing to VA headquarters. The ser-
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jes, similar to others being con-
ducted throughout the country, is
to acquaint veterans with the GI
Bill of Rights and answer their
questions, say VA headquarters.
Programs are carried by all sta-
tions in the public interest.

The regulation adopted by the
St. Louis local, banning more than
one appearance on a single sta-
tion a series of broadcasts came to
light last fall when AFRA noti-
fied KSD St. Louis that Harry F.
Wahlgren, chief of the St. Louis
Weather Bureau, either had to
discontinue his daily 5-minute
broadcasts on the weather or- join
the union [BROADCASTING, Dec. 3].

Although it was pointed out that
the regulation adopted by the St.
Louis local might well be expanded
to other locals, Mr. Heller said he
didn’t think national headquarters
would approve any regulation re-
quiring government officials or
anyone else to join the union, un-
less they were in the radio busi-
ness. He said he was not familiar
with the St. Louis case and ex-
plained that if the VA presents
dramatic shows, requiring talent,
it might well be that AFRA’s in-
terests must be protected.

The regulation, as interpreted in
broadcasting circles, could well af-
fect Congressmen who do recorded
interviews for their home state sta-
tions, or local, state and national
officials—even including the Presi-
dent—who often address the peo-
ple or take part in civic broadcasts.

’

FCC is restricting FM grants to
“one to a customer,” it advised
Senate Small Business Committee
last week. Committee and FCC is-
sued simultaneous reports with
Senate group urging reservation of
FM channels for “newcomers” and
change in FCC licensing policy to
avoid “monopolistic tendencies” of
AM owners and newspapers in FM
broadcasting field.

operations at the start, the second
to outline expanded functions in
the future.

Privilege of “beginning FM
broadcasting with minimum con-
struction” should be limited to (a)
“newcomers, and (b) to those
standard broadcast stations enter-
ing FM who can show their finan-
cial inability to complete their full-
power FM construction promptly.”

Such a plan would enable indi-
viduals with limited resources and
small-scale business enterprises to
compete “on a more nearly equal
footing” for FM licenses, said the
report. It added: “Without some
such arrangement it seems inevi-
table that the advantages to ex-
isting standard broadcast stations
in entering the FM field will be
such as to discourage the entry of
newcomers into FM broadcasting.”

Recommendations

Specifically the Committee report
made these recommendations to
the FCC:

1. Reserve some channels for
newcomers and veterans.

2. Give consideration in “weigh-
ing applications,” to the “appli-
cant’s plans for future growth, as
well as his present blueprints.”

3. Keep the public “fully in-
formed” of new communications
devices; provide information and
assistance to prospective appli-
cants.

To these suggestions the Com-
mission replied:

X 1. While the FCC has not “spe-
cifically reserved” any channels
from licensing, in making FM
grants it is proceeding “on the
basis of one to a customer.”

2. The Commission already has
made known its policy for future
expansion and attached to its re-
ply a release dated April 9, in
which that policy is more fully ex-
plained.

3. FCC is in ‘“full agreement”
with the Committee. It has cooper-
ated with the Committee in prepa-
ration of a 100-page booklet, How
to Apply for an FM  Broadcast
Station, which will be printed by
the Committee. The FCC does give
information and-assistance to new

“applicants “within the limit of the

appropriations given it by -Con-
gress,” said the reply.

Freedom of Speech Stressed

Throughout its report the Com-
mittee stressed the necessity of
safeguarding freedom of speech,
and called upon the Commission to
insure that “freedom.” The Com-
mittee, said the report, “is inter-
ested in the development of a dem-

(Continued on page 101)
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Miller Calls

Warns NAB Group of
Elements Combating

Air Freedom

CALL to broadcasters to unite in
a ‘“common front” against those
who would undermine a free ra-
dio, as exemplified by the FCC’s
program report, was sounded by
Justin Miller, NAB president, in
the keynote address last Thurs-
day at the NAB Fourth District
meeting (N. C., S. C.,, Va., D. C.)
at the Cavalier Hotel, Virginia
Beacl{

Some 150 broadcasters attended
the two-day meeting, largest of any
held this year.

Deseribing the FCC report as
“an indictment of radio,” Judge
Miller said the FCC proposed to
assert power over programs despite
specific denial of that right in the
Communications Act and under the
Bill of Rights.

He branded talk about ‘“the peo-
ple owning the air” as a “lot of
hooey and nonsense.” Congress, he
said, wrote the Communications
Act to control interstate commerce
across State lines and specifically
denied the FCC the right to censor
or to regulate free speech. He
urged broadcasters not to “acqui-
esce” in the FCC’s arrogation of
program control but to combat it
down the line. “We must challenge
the FCC,” he said, describing the
Commission as a body made up of
sincere, honest people who think
they are doing a good job, but who
are steeped in the public utility
philosophy.

Under prevailing trends in reg-
ulation, with three-month tempo-
rary renewals, auction sales of sta-
tions, and the newly-sought pro-
gram controls, Mr. Miller said radio
is heading toward operation “on a
receivership basis.”

Right to Give Views

The right of radio to speak edi-
torially over its own facilities and
in its own defense was received by
Mr. Miller for the first time in a
discussion of development of pro-
gram policy under the NAB’s aegis.
The FCC, he said, opposes any
move by stations to express edi-
torial opinion.

While Mr. Miller did not recom-
mend finally that stations utilize
editorial matter at-once, he sug-
gested that the question be given
serious thought and that program
departments might be developed to
assume that responsibility, much
as the editorial department of a
newspaper is divorced from the ad-
vertising department or business
office.

“Is freedom of the press any
more important than freedom of
speech” he asked.

Traecing the early history of the
press, Judge Miller said it was not
uncommon for those in power to
wreck printing plants or impose
confiscatory taxes when editors as-
serted their right of informing
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readers on public issues if the writ-
ings ran counter to government.
He recalled that the Supreme
Court ruled as an infringement of
freedom of the press the franchise
tax which the late Governor Huey
Long attempted to impose upon
Louisiana newspapers.
Not ‘Easy Sailing’

Recounting the AFM situation,
Mr, Miller said it isn’t going to
be “easy sailing” in the conversa-
tions with the AFM committee
which resumes this week. He
warned that new demands may be
made and he admonished broadecast-
ers to avoid any rash or summary
actions in dealing with that prob-
lem.

A. D. Willard Jr., NAB execu-
tive vice president, outlined to the
meeting the functioning of the
NAB’s revitalized Employe-Em-
ployer Relations Dept. He urged
all stations to send in their union
agreements and contracts for anal-
ysis and for use by all segments
of radio in future negotiations.

The purpose and scope of the
proposed NAB Program Dept. was
outlined by Mr. Miller in a second
address Thursday. J. Frank Jar-
man, manager of WDNC Durham,
N. C, and Mr. Willard led a dis-
cussion on industry public rela-
tions and Hugh Feltis, president of

Broadeast Measurement Bureau,
covered the status of that opera-
tion in a graphic presentation. Car-
los Franco, manager of the radio
department, Young & Rubicam,
New York, addressed the meeting
on the value of the projected BMB
service to advertisers and agencies
and urged solid industry support.

At the second day’s session Fri-
day, customary small market sta-
tions and sales managers clinics
were conducted with Frank E. Pel-
legrin, director of broadcast ad-
vertising, leading the discussion.
Henry V. Seay, sales manager of
WOL Washington and district
chairman of the Sales Managers
Committee, assisted.

Braun Guest Speaker

At an engineering discussion C.
M. Braum, acting chief of the FM
Division of the FCC’s Engineering
Dept., was guest speaker and con-
ducted a question-answer period.

S. D. Gregory, radio director,
Schenley Affiliates, in a brief ad-
dress told how BMB would benefit
the radio advertiser. Former gen-
eral manager of KDKA Pittsburgh
and ex-NBC sales executive, Mr.
Gregory said he was convinced that
BMB would help all clients in doing
an increasingly better job of set-
ting up and controlling radio ad-

(Continued on page 102)

NAB Will Ask CPA to Relax

Rules on Station Construction

NAB plea for softening of the
terms of the Civilian Production
Administration order restricting
building projects [BROADCASTING,
April 1, 8] was being completed
Friday for presentation to the
CPA. Because of the industry’s
special plight at this point in its
development, NAB is asking CPA
to consider the facts involved in
pending broadcast construction.

At Washington headquarters of
CPA the huge job of diverting all
building activities into veterans
housing, along with necessary and
nondeferable building projects, is
still in the nebulous stage that
marks new governmental enter-
prises.

High CPA officials still contend
privately that much of the com-
plaining from frightened business-
men is unjustified. Some point out
that the $400, $1,000 and $15,000
top limits for nonessential hous-
ing, business and industrial proj-
ects, respectively, should not be
taken too literally.

Idea of placing these arbitrary
limits at the low level was to chan-
nel all important projects through
the 71 local CPA district offices,
it was indicated at CPA. This
permits secreening of construction
all over the nation so that 20%
of commercial building can be de-
ferred during the present crisis.

To the fears and complaints it
receives, CPA has a stock answer:
“Have you applied to your district
CPA office on form CPA-4423 for
authority to go ahead with your
project?”’

John D. Small, CPA Adminis-
trator, said last week that essen-
tial and nondeferable construction
jobs for industry and commerce
“are going ahead side by side with
veterans’ housing construction.

Project Cited

Citing one project approved by
CPA, Mr. Small said the applicant,
a building material concern, fur-
nished full information on plans
and agreed to substitute monolithic
concrete, which is plentiful, for
scarce brick in the curtain walls.

The 71 CPA regional offices are
being set up rapidly, and the list
is about complete. They have pro-
cessed some applications but it is
too early to chart definite trends in
their thinking. Impression is
gained, however, that the CPA
building ban is not nearly so severe
as many had at first feared.

NAB in its presentation to CPA
will point out that broadcast pro-
jects have been found by the FCC
to be necessary in the public in-
terest. The industry will expand

(Continued on page 102)
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State Department
To Drop Shortwave

Benton Tells Appropriations
Committee of June Intent

INTERNATIONAL shortwave
broadcasting will be relinquished by
the State Dept. by June 30, William
B. Benton, Assistant Secretary of
State in Charge of Public Affairs,
told a House appropriations sub-
committee.

Testifying in February in behalf
of the 1947 fiscal year appropri-
ation for State Dept., Mr. Benton
told the subcommittee: “Radio
broadcasting is a perfect example
of something that is now in the
Department that, by the end of the
fiscal year—Secretary Byrnes has
decided this and I am fully in
agreement with him—we should
get out of the Department.”

International shortwave broad-
casting ‘“should be set up and
handled by a separate organiza-
tion,” said Mr. Benton, whose tes-
timony was released last week
when the appropriations bill was
reported in the House. The House
Appropriations Committee re-
duced the budget request of $19,-
284,778 for the International Infor-
mation & Cultural Relations Dept.
to $10,000,000. Overall the State
Dept.’s request was pared $23,100,-
900.

Mr. Benton’s testimony that the
State Dept. plans to relinquish
shortwave broadcasting at the end
of the current fiscal year and that
shortwave broadcasting should be
set up and handled by a separate
organization was in line with rec-
ommendations of Dr. Arthur W.
Macmahon, professor of political
science and consultant on adminis-
tration to the State Dept.
[ BROADCASTING, Deec. 31].

Other Resources Suggested

Dr. Macmahon suggested, as al-
ternative A, that a solution to the
international broadcasting problem
would lie in a private, limited divi-
dend corporation in which the li-
censees would merge their present
interests. Such a corporation would
be open to other investors and the
government would lease its equip-
ment for a “nominal consideration.”
The proposed entity would conduct
both engineering and programming.

Government financial support for
international shortwave broadcast-
ing would be required, either by
outright purchase of time by the
government or through financial
grants by Congress. All program-
ming would be under control of the
private corporation. In case of
emergency the shortwave facilities
could be made available to the gov-
ernment.

A second alternative suggested
by Dr. Macmahon would be outright
government ownership and opera-
tion, with programming to be
handled by a separate organiza-
tion, set up by the President who
might appoint a fulltime director.

A third alternative, one which

(Continued on page 103)

¢ Telecasting



Towans who “listen most™ to WHO

smoke 5 times more CIGARETTES than

those who “’listen most™ to any other

station?! . . . .« there’s 5 times as many of *em!

If your goal is reaching lots of listeners, WHO

is your medium in Iowa.

Iowa has 633,168 radio families. Of these, ap-
proximately 354,000 ‘‘listen most” to WHO—
whereas only about 70,000 listen most to the
next most popular station. And Iowa families
spend six hours tuned to their ‘listened-to-most”
station for every one hour listening to any ‘“heard
regularly’ station! Source: the 1945 Iowa Radio
Audience Survey, in which 55.49, of the fami-
lies interviewed named WHO as ‘listened-to-

most”, giving Station B 10.7%,.

% for lowa PLUS +
WHO is outstanding in Iowa broadcasting—can

therefore do an outstanding job of selling Des Moines . . . 50,000 Watts

merchandise for you. Write us—call Free & B. J. Palmer, Pres. J. O. Maland, Mgr.

Peters—or ask anybody in Iowa! FREE & PETERS, Inc., National Representatives

]
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Clears to Ask More Power to Serve Farms

Hearing’s - Second
. .Round Begins
Today

ROUND TWO of the clear chan-
nel hearings begins today (Mon-
day) with the proponents of the
exclusive frequencies expected to
make a formidable stand in behalf
of the 50 kw stations and for
higher power to increase service
to the rural areas.

Placed on the defensive by tes-
timony of farm organizations and
regional broadcasters at the initial
hearings Jan. 15-19 [ BROADCASTING,
Jan. 21], the clear channel group
was preparing last week to answer
the attacks with testimony from
local farm groups and agricultural
enterprises as to the services per-
formed by the clear stations.

The same farm organizations
which ecriticized rural program
service of the clear channel sta-
tions at the January - hearings
were preparing to enter the fray
when the proceedings resume. Al-
though they plan no formal presen-
tations, they will be on hand to do
battle if circumstances warrant.

NARBA Agreement Link

Linked with the clear channel
issues is the recent international
agreement permitting the use by
Cuba of 640 ke, the I-A channel
assigned to KFI Los Angeles. A
substantial number of protests
regarding this agreement have
been received by the Commission,
it was learned, which charge that
service to farmers will suffer. Some
of the protests were said to be re-
lated to the question of ‘“super-
powegr,” a major issue in the clear
channel proceedings.

The National Council of Farmer
Cooperatives and the National
Grange, both of whom criticized
the service given to farm listeners
by the clears, have taken notice
of protests from California groups.
The Council circulated a report set-
ting forth the position of Comr.
E. K. Jett respecting the agreement,
followed by a memorandum by
Louis G. Caldwell, counsel for the
Clear Channel Broadecasting Serv-
ice. The report was prepared by
C. Maurice Wieting of the Council
following a meeting with Mr. Jett
which was also attended by repre-
sentatives of the Grange, the Amer-
ican Farm Bureau Federation, and
the National Cooperative Milk Pro-
ducers Federation.

Caldwell Takes Issue

Mr. Caldwell took issue with as-
surances by Comr. Jett that the
U. S| Government would see that
the use of 640 kc by Cuba does not
interfere with the secondary serv-
ice of KFI. He contended that be-
cause part of the transmission path
from Cuba would be over water,
interference may be experienced
within 100 miles from Los Angeles.
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SHOULD radio stations be limited
to 50 kw power? Among the va-
rious issues involved in deciding
the future of the clear channels
this question is likely to assume
major importance when the pro-
ponents of the exclusive frequencies
have their innings at the hearings
starting today before the FCC.

Mr. Caldwell also pointed out that
Cuba has violated previous agree-
ments, “causing disastrous inter-
ference on one frequency after an-
other.”

With respect to high power
for clear channel stations, Mr.
Caldwell stated that “the only way
in which the farmer’s signal can
be improved over large areas in
this country, so as to reduce the
static which mars or destroys ra-
dio reception for him, is through
stronger radio signals resulting
from the use of higher power.”

Mr. Caldwell declared that the
Senate resolution of June 1938 up-
holding the Commission limitation
of power to 50 kw ‘“was based on

a lack of understanding of the is-
sues involved and its effect, unin-
tended though it has been, was to
postpone for years a greatly needed
improvement in radio service for
the rural population.

“It is significant,” he concluded,
“that in the principal countries of
Europe and in Mexico on this con-
tinent, it has been found necessary
to use higher power than is per-
mitted by the Commission in the
U. S. Power of 500 kw is not ‘su-
per-power’ in any sense and is actu-
ally less than should be used in
many areas in this country in order
to get the maximum service out of
frequencies.”

A subsequent statement by Comr.
Jett, commenting on Mr. Caldwell’s
memorandum, sent out with the
Caldwell memorandum said that the
U. S. Government ‘“cannot assume
that a particular nation may not
carry out the terms of an agree-
ment which it signs.”

Regarding over-water transmis-
sion, he declared that while this
factor may result in more interfer-
ence than is expected “the fact re-

mains that neither this nor any
other Government has set up stan-
dards to properly evaluate such ef-
fects. Accordingly, the best we
could do was to insist on the addi-
tional protection under Article
VIII of the Interim Agreement.

“It is important to bear in mind,”
he continued, “that over-water ef-
fects are not peculiar to KFI’s
640 frequency. If it were possible
to evaluate this factor we would
have to give equal treatment to all
of the hundreds of stations that
share the broadcast band with
Cuba.”

Detailed Data Sent Out

While the National Council sent
out detailed data on the 640 ke
question, the Grange advised its
membership that many farm lead-
ers have been ‘““bombarding” the
FCC with protests charging the
Commission with “giving away”
frequencies to Cuba at the expense
of clear channel stations serving
farmers.

Louis H. Wilson, director of pub-
lic relations for the Grange, stated

(Continued on page 100)

Value of Commercial Time Stressed

Y & R Executive Tells
AAAA Radio Must
Still Expand

“EVERY MOMENT of commer-
cial time is a golden one—those
three minutes of sales messages in
a half hour are the reason for put-
ting a program on the air,” Joseph
A. Moran, Young & Rubicam, New
York associate director of radio,
told the twenty-eighth annual
meeting of the AAAA at the Wal-
dorf-Astoria last Thursday.

Over 200 agency executives at-
tended the two-day closed meeting
on April 10-11. At the April 10
afternoon session the following of-
ficers were elected: Sigurd S. Lar-
mon, president of Young & Rubi-
cam, New York, chairman of the
AAAA board; John C. Cornelius,
executive vice president in charge
of western offices for BBDO, Min-
neapolis, vice chairman; James H.
S. Ellis, president of Kudner
Agency, New York, secretary-
treasurer. Frederic R. Gamble was
re-elected president for a two-year
term.

“Some sponsors,” Mr. Moran said
in his address before the group,
“are paying from $10,000 to $13,000
a minute for their commercials—
from $150 to over $200 a second.”

Mr. Moran traced the history of
the radio commercial to its present
status. He mentioned the fact that
the first radio commercial depart-
ment was formed at Y & R. He
told of Dr. George Gallup’s copy
research and its effect on the com-
mercial. Policy of the agency, he

said, is to have the commercial
copywriter attend the client meet-
ings and dress rehearsals so that
if necessary any on -the-spot
changes can be made.

“We've come a long way in
radio commercials. When you com-
pare their age . .. and their ef-
fectiveness . . . with that of pub-
lication copy . .. a loud cheer is in

CONVENING last week in New
York for the first time in our post-
war era, America’s agency men
rightfully lauded radio’s role in the
war and, just as emphatically,
spoke of the return to peacetime
merchandising. To this latter end,
prominent in the discussions were
the new horizons of FM and tele-
vision, both with their challenges
and countless opportunities. ’

order for their rapid growth . . .
During the war, they took second
place to no other media in the sale
of bonds . . . in the enlistment of
blood donors . .. in the dramatiza-
tion and dissemination of facts and
news about the more than 100 home
front activities.

Words Must Sell

“But the war is over. And the
words that sold ideas ... and ideals
. must once again sell mer-
chandise . in ever-increasing
quantities,” Mr. Moran concluded.

Thomas D. A. Brophy, president
of Kenyon & Eckhardt, New Yerk,

told the group that “agency people

are maintaining a position of ob-
serving trends rather than.formu-

lating policies” but are very care-
fully watching possibilities of tele-
vision as a medium.

Television Challenge

He pointed out that “despite the
difficulties this new medium offers
in its development period,” tele-
vision represents a real challenge
to advertising agencies.

On the other hand, agency men
are of the opinion that they should
have an “active part in the de-
velopment of television as an ad-
vertising medium,” he explained.

Until television sets are on the
market in sufficient numbers, he
said, little can be done in the way
of effective preparation. But Mr.
Brophy maintained that “agencies
will be equipped to make use of
the facilities of television as soon
as they become available.”

Mr. Brophy is the chairman of a
special committee recently formed
on television to determine AAAA
television policies.

Don Belding, chairman of the
board of Foote, Cone & Belding,
suggested that American business
should “tithe” 10% of its advertis-
ing appropriation for selling the
American system of private enter-
prise.

Citing the campaign conducted
by Union Oil Co. on the West Coast,
he suggested that “each company
should do its campaign in its own
way through its own agency, using
facts which cannot be challenged.”
He maintained that the campaigns
should be continued for a “mini-
mum of five years or long enough

(Continued on page 99)
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FLOOD CONTROL . . . at the flick of a switch!

Like a rising flood, desire for merchandise has been
growing. . growing. . growing!

Production, though still a trickle, also rises. Slowly,
often deviously. But weather-men of industry predict
a sudden cloudburst. From factory to distributor
to store to home.. like a flash-flood.. radios and
refrigerators, automobiles and automatic laundries,
typewriters and tin cans will gush in ever-growing
numbers.

How to direct the torrent of production into the
ready channels of demand?

Broadcasting!

Broadcast advertising spreads your message far and

BROADCASTING o Telecasting

wide.. instantaneously! At the flick of a spot an-
nouncement. At the twist of a readied program.

Westinghouse stations give you immediate and com-
plete coverage of six of America’s greatest buying
centers. Philadelphia and Boston. Pittsburgh and
Fort Wayne. Portland, Ore., and Springfield, Mass.
The stations’ primary areas alone embrace 18 mil-

lion people!
Be prepared for the flood. Arrange today for the

programs and spots you’ll want tomorrow .. oOn
Westinghouse stations. NBC Spot Sales is national
representative for KDKA, KYW, WOWO, WBZ, and
WBZA; Paul H. Raymer Co. represents KEX.
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««+« ALL KINDS OF IT, FOR A NEW INDUSTRY!

It has progressed from cat’s whiskers to pentagrid  the usual growmg pains of a new and promising
converter tubes; carbon to cardoid mikes; head-sets  industry. And, in true pioneer fashion, WSPD
to permanent magnet speakers; multiple tuning to  blazed the trail by constantly expandmg its fa-
push-buﬂon selection. It elected Presidents, served cilities and mcreasmg the efficiency of its broad-
in disaster and today is a voice in the consciousness casting services. Today WSPD's leadership in the

of millions of people. American Radio has accom-  broadcasting field is assured for throughout the
plished all this in the short span of 25 years! past 25 years its programs have become an in-
WSPD was an early pioneer of American Radio.  tegral part, an impelling force in the daily lives
April 15, 1921 found WSPD (then WTAL) o of more than two million residents of North-
swaddling, infant 10 watt station experiencing ‘western Ohio and Southern Michigan.

JUST ASK KATZ
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Do Listeners Lament Commercials?

609 Unannoyed by Any
Radio Advertisement,
Whan Check Shows

SIXTY PERCENT of the radio
listeners are unannoyed by any
commercials.

In public service programs spe-
cifically, it is the position or num-
ber of commercials, rather than
the commercial credit itself, to
which prineipal objection is di-
rected. The middle commercial is
preponderantly more objectionable
than the others.

These conclusions are drawn
from a survey of homes in the
“Peoriarea,” the 10 counties sur-
rounding the county of Peoria, Ill.,
which was conducted by Dr. Forest
L. Whan of the U. of Wichita,
Wans. under an educational grant
from WMBD Peoria.*

Highlights of Study

Centering on listener attitudes
toward commercials, the survey in-
cluded deliberately “leading” ques-
tions to elicit ‘the maximum
amount of criticism” of commercial
announcements. It brought replies
from 1,830 families in the 10 coun-
ties, or better than one out of every
71 homes. Highlights of the study
were summarized as follows:

1. Approximately 609% of the
respondents answered “No” when
asked: “Do any announcements you
hear on the radio particularly
annoy you?”

2. A maximum of 7.8% of the
listeners objected to commercial-
ization on public service broad-
casts.

3. Approximately 90% ‘or more”
said they either had no objection
to commercials on any public serv-
ice programs, or objected to only
one or two out of three announce-
ments on such broadcasts.

4, Approximately two-thirds do
not object to commercials at the
opening of the program; approxi-
mately two-thirds do object to
zommercials in the middle of public
service programs, and approxi-
mately three-fourths have no ob-
jection to commercials at the end
of public service programs.

Others to Use Questions

After studying results of Dr.
Whan’s survey for WMBD, Gen-
eral Manager Ben Ludy of WIBW
Topeka and KCKN Kansas City,
and J. O. Maland, vice president
and general manager of WHO Des
Moines, who have used Dr. Whan’s
surveys for several years, said
‘they would ask him to include
similar questions in forthcoming
surveys in their respective areas.

Dr. Whan pointed out that “much

* Dr. Whan’s survey was conducted
iuring the first two weeks of Decem-
ber 1945 and the last two weeks of
January 1946, following the pattern set
by three separate series of studies he
previously made in Iowa, Kansas, and
“Dklahoma. An advance release on the
Peoriarea study was made available
to BROADCASTING last week.

controversy has centered about
radio commercial announcements in
recent months.” The Peoriarea sur-
vey was designed to get the lis-
tener’s slant. By throwing the spot-
light on the commercial “it was
realized that . . . a much greater
percentage of the listeners would
have objections to offer, and per-
haps greater uniformity of opinion
might be discovered.” Each adult
in a radio-equipped home was
asked: .

Do any announcements you hear
on the radio particularly annoy

you? Can you mention a program
on which the announcements seem
to be objectionable?

Approximately 97% of the 1,723
men and women in radio homes an-
swered. No more than 29 agreed
on any particular commercial as
the one which ‘“‘seemed objection-
able.”

Composite Listener

Composite listener most often re-
porting annoyance with some
commercial appeared to be a farm
resident, 21-35 years old, with a

HIGH IN PUBLIC SERVICE

Minnesota Newspaper Poll Finds Churches, Radio

RADIO ranks second to churches
among five types of public service
institutions doing an
job, according to the Minnesota Poll
of Public Opinion, conducted by the
Minneapolis Tribune and Star-
Journal. The poll shows 27% found
churches doing an “excellent” job;
radio 259%; schools 16%; newspa-
pers 10% ; local government, 5%.

By combining the “excellent” and
“good” ratings, radio ranks first
with 839% classifying it in those
categories as compared with
churches 79%, schools 68%, news-
papers 65% and local government
549%.

Interviewers asked a represent-
ative cross-section of Minnesota
adults whether in their opinion the
five types of institutions were do-
ing an “excellent,” ‘“‘good,” “fair”
or “poor” job,

Again radio stood high in publie

Lead Other Community Institutions

‘excellent” -

regard as only 2%, smallest figure
for the five services, put it in the
“poor” classification, the same fig-
ure given to churches.

An advisory board of 20 leading
Minnesotans approve ballot ques-
tions for the poll, which is claimed
to reflect accurately the views of
the 1,800,000 adults in the State.
Care is used to get a typical cross
section, covering age, sex, place of
residence, income level and politi-
cal affiliation. Personal interviews
are conducted by 65 field reporters.
Results are tabulated and analyzed
each week by the Tribune.

The public service question asked
in the poll follows:

“In every community the schools,
the newspapers, the local govern-
ment and other groups all have dif-
ferent jobs to do. Around here
would you say that the schools are
doing an excellent, good, fair or

How well are they doing their jobs?

THE CHURCHES

EXCELLENT
27%

+~ THE RADIO
&

EXCELLENT
25%
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P THE SCHOOLS

-
AR cxCeLiEnT

NEWSPAPERS

college background. (Among
women, objections came from 40%
of those on farms; 42.39 of those
21-35; 51.7% of those who attended
college. Among men, from 47.9%
of farm residents; 40.1% in the
21-35 age group; 52.1% of those
who went to college.)

The “composite” who found no
objection to any commercials was
harder to define. Among women,
the greatest number reporting no
objections were in village homes
(65%), were over 50 years old
(73%), and attended grade school
only (71.89%). Among men 64.1%
of those in urban homes, 60% of
those over 50, and 63.6% of those
who attended high school comprised
the largest groups reporting no
objections.

Women found more objection-
able items than men. Of all women
questioned, 206 (18.2%) objected
to 57 identifiable commercials; 58
objected to seven general types of
commercials; 26 objected to adver-

(Continued on page 89)

poor job? How about your local
government? The churches? The
radio stations? The newspapers?”’

Results of the poll follow:

No
Excel- Opin-
lent Good Fair Poor ion

Churches __ 279 529, 149 29, 5%
Radio _____ 259% 589, 129, 29, 39
Schools _..__ 16% 529, 18% 49 109
Newspapers. 109% 559% 269% 5% 4%
Local gov-

ernment__ 5% 49% 299 89 9%

Results of the Minnesota poll
are similar to findings of a nation-
wide survey conducted by the Na-
tional Opinion Research Center, U.
of Denver. This survey [BROAD-
CASTING, Feb. 18] showed that 82%
of listeners believe radio is doing
an excellent or good job, with
churches, schools and local govern-
ment ranking next in that order.
Results of this poll did not include
newspapers.

Justin Miller, NAB president,

commented on the poll as follows:

“It is gratifying to observe the simi-
larity between the results of the NORC
and the Minnesota surveys. They show
graphically that the current efforts of
a few people to destroy our free Ameri-
can radio, because of so-called failure
to serve the public interest, are not
supported by any substantial percent-
age of the public.

““Such polls as these supply valuable
information for radio management in
guiding our industry. Stations through-
out the country can render a service to
themselves and to their industry by
encouraging similar broad surveys of
public opinion in their service areas.

“This information will be of value, not
only in station and network operations,
but to the entire industry in presenting
an objective, documented picture to the
critics of radio.”

LOCAL GOVERNMENT

(o)
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This lively merchandising magazine is delivered
every month to 4,000 top grocers, druggists, markets,

variety and department stores in Metropolitan Boston.

The WCOP SALES SPOTLIGHT, in its handy 7”x 10"
format, assures a regular monthly “interview” with mer-
chants selling WCOP-advertised products. They read it.
If you're not seeing it regularly, just drop us a line and

we'll add your name to an ever-growing list.

In addition to this monthly good-will builder, WCOP
has a staff of ace merchandising men calling constantly

on wholesalers, jobbers, brokers and retailers within its
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coverage ared. When a client purchases time on WCOP,
these men see that the retailers hear about it. They get

cooperation in store tie-ins with the radio advertising.

WCOP adds to these merchandising aids a steady

fanfare of courtesy announcements, outdoor advertising,

window displays and publicity releases — to promote
WCOP-advertised products.

When you buy WCOP, you put Boston’s smoothest

merchandising machinery to work for you.

Rates and availabilities from any Katz office.
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A Cowles Station :
Exclusive American Broadcasting Company Outlet in Boston
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THE FARMER SPEAKS
And Even Raises His Voice When ‘MFA Neighbors’

THANKS to KFRU Columbia, Mo.,
and the Missouri Farmers Assn.,
farm listeners in Central Missouri
are getting listening they really
want. And the program they de-
manded back after temporarily
losing it was the popular MFA
Neighbors, comprising interviews
with farmers as they transacted
their business at the local Boone
County MFA Exchange.

MFA Neighbors had proven ex-
tremely popular with KFRU’s
rural audiences who not only liked
to hear neighbor farmers on the
air, but also cited the advantages
of hearing these interviewed
farmers describe the status of
business at the market, often sav-
ing unnecessary lost time and trips
into town.

However, last winter during the
coldest days there was a period
when interviewees became hard to
find by Harold Douglas, m.c. of
the program. State authorities and
MFA officials then decided that
maybe the farmers were tired of
hearing themselves talk. They de-
cided to substitute a news com-
mentary on KFRU.

Announcement of the change

Abandonment Is Proposed to KFRU

Dorsey Nichols (c), Boone farm-
er, brought son Stanley (r) in
town to be interviewed by program
m.c. Harold Douglas the first day
after young Nichols’ discharge
from service and arrival home.

was made at the annual meeting
of the members of the Boone
County MFA Exchange—and ob-
jections came fast and heavy from
the members of the organization.

“Don’t take it off, even if Harold
occasionally has no ‘Neighbors’
and has to do all the talking him-
self,” was the plea of the farmers.
As a result, KFRU is starting its
second year of MFA Neighbors,
pleased with the way the farmers
protested to keep their broadcast.

Letter to the Editor:

Rebuttal to Mr. Noble

Editor, BROADCASTING:

I am writing in regard to your
item on page 101 of the issue of
March 25th. As a preface, I want
to say that Ed Noble is one of my
favorite men in the business of
purveying ideas. Friends of mine,
however, tell me that there is libel
in the article in so far as you say
that: “Mr. Ernst did not seek to
issue a rebuttal to Mr. Noble’s re-
marks.” 1 don’t think it is libelous
at all but with some immodesty I
suggest that even Ed would admit
that it is not in keeping for me not
to seek to issue a rebuttal. In brief,
when Mr. Noble made his point as
reported by you, I put in a rebuttal
for what it is worth, as follows:
“Ed Noble is certainly the last
man in the country to deny the
value of diversity of ownership
of networks. Surely he and the
nation are better off with Noble
dominating one of our four net-
works than they were under the
old regime when two of our four
networks were owned by the
same company., The only plea
I make in the FIRST FREEDOM
is for diversity of thought and
greater potential conflict of
ideas. Only out of matching wits
in the market place of thought
can truth win out. We in the
United States have staked our
all on this thesis rather than the
theory of life carried on by to-
talitarian governments.”
I would appreciate it if you would

Guy Runnion Is Named

Press Forum Moderator

GUY RUNNION, KMOX St. Louis
news editor, will act as moderator
on an open forum between repre-
sentatives of management and St.
Louis newspapermen on April 17.

Forum 1is sponsored Ly NAM,
Associated Industries of Missouri,
St. Louis Chamber of Commerce,
and East Side Associated Indus-
tries. Representing management
will be Ira Mosher, chairman of
the board of NAM, M. M. Ander-
son, vice president of the Alum-
inum Corp. of America, Arthur G.
Drefs, president of McQuay-Norris,
and William M. Rand, president of
Monsanto Chemical Co. Speaking
for the press will be James Flagg,
Star-Times, Sam Shelton, Post-
Dispatch, and Hamilton Thornton,
Globe-Dispatch.

run this letter if you think it fits
in with your magazine.
(signed) Morris L. Ernst
Greenbaum, Wolff, & Ernst
New York, N. Y.
March 28

(Editor’s Note: we are glad to
print Mr. Ernst’s letter, but willing
to argue even with the distin-
guished lawyer and writer the
meaning of “rebuttal.’”’ Let BROAD-
CASTING 7readers decide: Did Mr.
Ernst rebut Mr. Noble?)

ABC Ad Reprint

REPRINT advertisement from the Sat-
urday Evening Post is being distributed
by ABC as example of the extensive
promotion given network programs.
Folder cover bears reprint of recent
Satevepost cover.
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This Huge Prosperous lowa FARM Market

cae SlG, 09

is served daily by WMT Farm Programs!

WMT’s hard-hitting Farm Division has suc-
cessfully carried out projects ranging in
scope from “speeding acceptance of the all-
pullet flock” by poultrymen to stimulating
“the use of reotenone dust in combating
costly cattle grubs”.

To our Farm audience our interest in these

Farm problems is VITAL —

TO YOU — it means the widest, most pros-
perous, receptive Farm market in the U. S.
delivered to you only, by WMT.

*Within its half-millivolt contour (5,000 Watts at 600 KC)

e
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Represented by
KATZ AGENCY

MEMBER OF THE MID-STATES GROUP
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Lighting Experiments

For Video Scheduled

ABC, in collaboration with the West
Coast Sound Studios in New York,
will spon start a series of lighting
experiments employing the use of
still pictures on film, designed to
improve the quality of video pic-
tures. Project will be under the su-
pervision of Alfred Cheney John-
ston, lighting and photography
technician, recently named light-
ing consultant of ABC.

A newly developed chemical emul-
sion with the same sensitivity
characteristics as an iconoscope will
be used in the tests. With this
emulsion, ABC technicians report,
it will be possible for the first time
to record accurately each step of
lightiﬁg experimentation on a 35-
mm. rlegative, which, put on the tel-
evision system and reversed elec-
tronically, can be viewed on a mon-
itor screen. The conditions under
which the experimental shots are
taken can be reproduced in the

************************************
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KANSAS

FOLLOWING FIRST broadcast of CBS Academy Award program March
30, sponsor E .R. Squibb & Sons, New ‘York, played host to participants
and industry figures at a reception and cocktail party. Gathered for the
occasion: (1 to r) C. M. Van Kirk and W. L. Arscott, vice-president and
field sales administrator respectively of Squibb; Lowell P. Weicker, presi-
dent of Squibb; Jean Hersholt, president, Motion Picture Academy of
Arts & Sciences; Caleb Coffin, Squibb advertising manager; Harry W.
Witt, assistant general manager, CBS Western Division.

studio and the live picture viewed
on an adjacent monitor for com-
parison.

ABC hopes that advanecas in light
modeling, heretofore believed im-
possible, will be achieved through
the experiments, eventually elimi-

nating the flatness so often ob-
served in video images.

WLAW Lawrence, Mass.,, has secured
exclusive broadcasting rights to the
Tippy Larkin-Willie Joyce junior wel-
terweight championship bout at Bos-
ton arena, April 29,

Saluting KTBC, Austin, Texas

Look at your Texas Market Map. Spot
Austin, the Capitol City. Check its rich,
populous trading area of over one million
persons — the Fifth Greatest in the state!
KTBC, with its CBS affiliation and strong
programming set-up, plus its enviable 590
ke. position on the dial and 5,000 watts

fine station!

MISSOURE

THE GREAT MIDDLE
WEST AND SOUTHWEST

daytime strength, IS the voice of the heart
of Texas. For coverage...for cost...for
resulfs you can’t beat it!

T.H.S. is mighty proud to offer you the
service and the great loyal audience of this

T-H-S SALES OFFICES

New York Hollywood
Chicago San Francisco
Dallas Portland

General Offices—Amarillo

2.8.2.2.2.80.90.0.0.0.8.0.0.6.6 &
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WLS to Receive
Fire Board Award

KEX, WHO, WOWO, WPAR
Also Cited in Radio

WLS Chicago and the Burlington
(Ia.) Hawk-Eye Gazette are 1945
national winners of the gold medal
awards given annually for out-
standing public service in fire pre-
vention by the National Board of
Fire Underwriters. For each, it is
the second award, WLS having won
the award in 1944, the Gazette in
1943.

“The presentation of this sta-
tion (WLS),” the Board reported,
“shows a well rounded program of
public service in the interest of fire
prevention and protection. Fre-
quent messages were given on the
Dinner Bell Time broadcast
throughout the year, as well as
special programs and demonstra-
tions.

“Extra activities took place dur-
ing Fire Prevention Week. Sub-
jects included were: importance of
fire prevention in the daily lives of
listeners, rural water supply
through the construction of eis-
terns, preventing brooder house
fires, explaining danger of hot hay,
summary of Fire Prevention Week
activities, and announcements of
fires with suggested remedies and
general information on fire pre-
vention.”

Honorable Mention

Honorable mentions were
awarded to KEX Portland, Ore.—
for its Keep Oregon Green pro-
gram to conserve the state’s timber
resources, and for general fire pre-
vention; WHO Des Moines — for
its educational campaign to help
eliminate farm fire hazards and for
sponsoring a contest in which
high school children made inspec-
tions to find fire hazards; WOWO
Fort Wayne, Ind.—for its special
Fire Prevention Week effort and
assistance to the local fire depart-
ment; WPAR Parkersburg, W. Va,.,
for cooperation in the OWI war-
time forest fire prevention cam-
paign and for broadcasts on gen-
eral fire prevention,

Judges were Robert U. Brown,
editor, Editor & Publisher, Jack
Gould, radio editor, New York
Times, Paul F. Stricker, manager,
Greater New York Safety Council.
Medals will be presented at the
Board’s 80th Anniversary Lunch-
eon May 23 at the Waldorf-Astoria,
New York.

Drene Replacement

EFFECTIVE in June, The Drene
Show with Rudy Vallee, Thurs.
10:30-11 p. m. on NBC, will be
replaced with a new variety pro-
gram featuring Don Ameche. Not
a package program like the Rudy
Vallee show, program will be pro-
duced under direction of agency,
Kastor, Farrell, Chesley & Clif-
ford, New York. Sponsor is Proc-
ter & Gamble Co., Cincinnati.

Telecasting
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A The South’s Blooming
In the South where Spring is bursting out all over,
WAGA is blooming with new ideas and even greater
results for its advertisers in the responsive Atlanta
market,.

WAGA’s 5000 watts on 590 kilocycles assures
dependable coverage of a market which accounts
for half of Georgia’s retail sales and radio homes.
Add to this power, timely programming and
aggressive audience-building promeotion and you
have the reason why WAGA has made more prog-

ress, during the past three years, than any other
Atlanta station.

WAGA

ATL ANT A

5000 Watts on 590 Ke¢ American Broadcasting Company.
Represented by Headley-Reed.

»

BROA B CAST o Telecasting April 15, 1946 o Page 27




BS in Radio Offered by Temple-WFIL

"AM, FM, Television
In Training Course

Of Four Years

By ROGER W. CLIPP
' Gen. Mgr. WFIL Philadelphia

HIGHER EDUCATION in radio
thus far has been limited mainly
 to its technical side. Writers, ac-
tors,i announcers, directors, pro-
ducers, musicians, newsmen sales-
men and even the station man-
ager—all have trained for radio
elsewhere, for there has been no
preliminary proving ground for
radio people. They have come to
- radio from the outside, to learn by
doing and to grow up with the
industry itself.

Now, however, a trend is under-
way by which radio and education

combine their efforts to furnish
personnel with a complete ground-
work in radio training. Latest of
these undertakings is the Temple
U. School of Radio, founded on a
cooperative basis by the University
and WFIL Philadelphia. A four-
year course here will lead to a
Bachelor of Science degree with a
major in radio.

The new school, scheduled to
open in the fall of 1946, brings to-
gether the vision of progressive
education instilled in Temple by
its president, Dr. Robert L. John-
son, and the facilities and experi-
ence of WFIL,

The school was born of a feeling
of joint responsibility by the two
organizations to provide an answer
to three basic needs in connection
with the industry. Those needs are
social, economic, and technical in
nature. The Temple-WFIL under-

taking provides the answer in part,
but a concerted effort by educa-
tional institutions and radio sta-
tions throughout the country is
needed to complete the picture.
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