MORE ADVERTIS‘ERS—lOTCA‘l AND NATIONAL—-BUY MORE TIME ON KLI THAN ON ANY OTHER DENVER STATION

CBS—360 KC.—AFFILIATED IN MANAGEMENT WITH THE OKLAHOMA PUBLISHING COMPANY AND WKY OKLAHOMA CITY—REPRESENTED RY THE KATZ AGENCY Q
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560,861 PIECES O
WNAX MAIL ROOM
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nt ratings or listeners
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makes millions for
the NASHVILLE area

Fine horses, cattle and other products brought over 120 million dollars to farmers
of the rich Nashville area during 1944 . . . Thus farm families are an important part
of the more than one million people in this market area, and farm incomes add to
the more than 350 million dollars spent annually in retail stores before the war
years . . . The primary area of WSIX covers a large part of this sales territory with
the top programs of American and Mutua! . . . Get your share of this rich market with

an advertising message broadcast economically over WSIX.

e AMERICAN and MUTUAL

5,000 WATTS
980 K. C.

” ”essee J’ . National Representative:

gapl fa I ley THE KATZ AGENCY, INC.

NASHV"-LE flmunun " 1ni “. . TENNESSEE
o WL WSIX gives you all three:
- IHH HHHHE < Market, Coverage, Economy

y, 53rd issue (Year Book Number) published in February by BROADCASTING PUBLICATIONS, INC., 870 National Press Building, Wastington 4, D. C.

Published every Monda
Entered as second class matter March 14, 1933, at Post Office at Washington, D. C., under act of March 3, 1879,



CASTING.. at deadline
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BROADENING of ABC ownership base, pos-
sibly to include affiliate as well as general
public offering currently understood to be un-
der| discussion by ABC chairman and princi-
pal| stockholder, Edward J. Noble, and his
board. When Mr. Noble acquired erstwhile
Blue in 1943 he said officially he proposed to
make public an affiliate offer. Reports were
transaction might entail $10,000,000 issue with
Dillon, Reed likely to handle.

. NOW THAT anti-Petrillo bill is law, both
AFM and AFRA are being watched as to new
radio tactics. AFRA privately is threatening
discontinuance of recordings by its members
because of prospect of loss of additional per-
formance fees on multiple presentation of
same recording and more than hints it will
ask doubled fees for live presentations to off-
set losses. Petrillo’s first move may readily be
another ukase against recording on ground
that not even Uncle Sam can force musicians
to work.

FORMATION of new national representation
firm, to be known as Universal Radio Sales,
being created by Wesley I. Dumm, West Coast
interests, with offices to be established in New
Yori{, Chicago, to supplement those on West
Coast. Station list and personnel shortly to be
announced.

EXECUTIVES of Encyclopedia Brittanica,
Chicago, reported to be conferring with Harold
McClinton, radio director, N. W. Ayer & Son,
New York, over sponsorship of network radio
program for its Junior Brittanica. Program
sought must appeal to junior readers and re-
port is that children themselves will provide

talent if deal goes through.

AB(C TRYING to wrap up joint sponsorship
with Wilson Bros.. Sporting Goods of both
Esquire Annual All-American Boys Baseball
contest and professional East and West
championship football games from Chicago
this fall. Ed Borroff, ABC vice president for
Chicago Division, conferred with Ed Smith
and Lowry Crites of General Mills in Min-
neapolis, Friday. Mr. Borroff also hoped to re-
turn with signed contract from General Mills
for sponsorship of 8-8:15 a.m. (CST) portion
of ABC Breakfast Club, completing full-hour
sponsorship. Swift Packing Co. and Philco
Radio Corp. now have remainder of show.

ONE result of FCC’s Blue Book portending
regulation of program content may be several
far-reaching basic research projects looking
toward overall program analysis as distin-
guished from ordinary types of rating sur-
veys.

WITH staff constantly growing, NAB is pop-
ping out at seams in present row-house quar-
ters in Washington but has orbs focussed on
larger premises not far from N St. headquar-
ters. NAB lost out on deal for former FBI

(Continued on page 102)
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April 22: AP Annual Membership Meeting,
Waldorf-Astoria, New York.

April 22-23: NAB Small Market Executive
Committee, Statler Hotel, Washington.

April 23-25: ANPA Annual Meeting, Wal-
dorf-Astoria, New York.

April 24: Peabody Awards Dinner, 7 p. m,,
Hotel Roosevelt, New York.

April 25-26; NAB 2d District Meeting, Hotel
Roosevelt, New York.

April 29-30: NAB 5th District Meeting, San
Carlos Hotel, Pensacola, Fla.

April 29-30: Radio Mfrs. Assn. Spring Meet-
ing for Transmitting Tube Groups, Penn-
Harris Hotel, Harrisburg, Pa.

April 30-May 1: City College of New York
Conference on Radio and Business, Hotel
McAlpin, New York.

{FCC Hearings Schedule page 93).

Bulletins

SECOND week of clear channel hearings be-
for FCC was concluded late Friday afternoon
with testimony by Frank P. Schreiber, man-
ager of WGN Chicago, and Hal Totten, WGN
farm director. Mr. Schreiber told the Com-
mission that “at no time has any advertiser
ever attempted to interfere in any manner with
news content or news slant of any program.”
Sessions were adjourned until today (Monday)
to meet at Archives Bldg., 7th & Pennsylvania
Ave. N.W., Washington.

WITHDRAWAL of United Bestg. Co., Cleve-
land, television application, announced Friday
by FCC, brings total dropping out to 32. Com-
mission same time granted dismissal requests
of Knight Radio Corp. and the Akron Radio
Corp., both applicants for FM in Akron.

— | |
Business Briefly

KITCHEN ARTS APPOINTS @ Kitchen Arts
Food Co., Chicago (Py-O-My crust, Rice Feast,
etc.) appoints Schwimmer & Scott, Chicago,
to handle advertising, with radio expected to
get considerable portion of budget.

‘CORONET’ CANCELS @ Coronet Magazine,
through Schwimmer & Scott, Chicago, cancel-
ing all spot advertising on 139 stations. Rea-
son: “Temporary emergency.”

K C CAMPAIGN @ Jaques Mfg. Co. (K C
Baking Powder) expected to begin 5-minute
transcribed and spot campaign on 30 South
and Southwest stations in July. Agency, Mac-
Farland-Aveyard & Co., Chicago.

KMA APPOINTS AVERY @ Earl E. May,
president May Broadcasting Co., announced
appointment Friday of Lewis H. Avery Inc. as
exclusive national representatives of KMA
Shenandoah, Iowa, effective, June 16.

EASTER PARADE VIDEO ® Esmond Mills
Inc., New York (Bunny Esmond baby blank-
ets), will sponsor ABC telecasts April 22, 24,
and 26 over 'WRGB Schenectady of films of
Easter parades at Atlantic City, N. J. and New
York. Company’s public relations counsel,
Flanley & Woodward, arranged contract.

LOUIS-CONN BOUT SPONSOR

PUTTING an end to speculation about broad-
casting of Joe Louis-Billy Conn championship
fight June 19, J. P. Spang Jr., president of
Gillette Safety Razor Co., announced last week
that Gillette would sponsor broadcast on full
ABC Network in United States plus the Do-
minion Network of CBC, with supplementary
stations bringing total outlets to more than
250. In addition report will be shortwaved.

Gillette regularly sponsors Friday night
bouts from Madison Square Garden on ABC.
Account handled by Maxon Inc., New York.
Gillette also sponsors telecasts of bouts on
WNBT New York, but as yet the sale of the
television rights to Louis-Conn match has not
been announced.

FM Policy ‘Misunderstood’ Declares FCC

CLAIMING “misunderstanding” of its April
10 reply to Senate Small Business Committee’s
report on FM [BROADCASTING, April 15] FCC
late Friday issued public notice that “one to
a customer” policy is “procedural policy af-
fecting the order in which FM applications
are being processed. It is not substantive policy
affecting the number of stations which ulti-
mately may be granted to a single applicant.”
FCC quotes multiple ownership rule, limiting
FM stations to six per one owner, repeats April
10 release, and adds:

“The one to a customer policy applies only
to applications which do not go to hearing. It
has no impact on cases where it is necessary
or believed desirable to hold a hearing—for
example, cases where the number of applica-
tions for a particular community exceeds or is

approximately equal to the number of avail-
able channels. In all hearings cases the Com-
mission will, as soon as possible after the hear-
ing is held, render a decision upon the basis
of the record.”

Citing April 10 release, Commission said
after it had (1) made “one grant to each
qualified applicant before considering the ques-
tion of making additional grants to those ap-
plicants who are seeking two or more stations,”
and (2) it has reached the point “where it
has acted upon everything except applications
from people who have already received an FM
grant,” FCC “will then make a thorough study
of the sitution to determine how it should pro-
ceed with the consideration of further ap-
plications.”

BROADCASTING e Telecasting



Here is the man whose sure, deft touch is build-

ing ever-larger audiences for WIBC live talent
shows . . . Brad DeMarcus, Production Manager.

To Indianapolis’ fastest-growing station, Brad
has brought an experience in radio that began
25 years ago . . . his career having seen him first
in the role of musician, making his initial broad-
cast in 1921 from New York’s WEAL . . . then,
in Chicago and Hollywood, as script writer for
many prominent radio personalities and pro-

ducer of network shows . . . and, during the war,

as radar and communications officer, in which

OWNED AND OPERATED BY
THE INDIANAPOLIS NEWS

TALENT...
= with

the
DeMarcus
Touch

capacity he taught combat control of aircraft.

Brad DeMarcus is a busy man at WIBC these
days . . . building new live talent shows and
planning still others which will soon be before
the microphones. For all of this is part of the
WIBC plan to provide each and every sponsor
with a program tailored to his own particular
need . . . a program created by live talent—alive
to the commercial objective. Your John Blair man
will fill you in on details—will show you just what
we have to offer. How about seeing him today?

JOHN BLAIR & COMPANY - National Representatives

WIHG

MUTUAL OUTLET IN INDIANAPOLIS
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World’s Largest Diversified Paper Mill at Camas, Washington

Washington State —the nation’s Number One producer of wood pulp EDITORIAL
I = H 1 ROBERT K. RICHARDS, Editorial Direct
turns out more than one-tenth of all the pulp produced in the entire Art King, Managing Bdstor: T Frank: Bostty,
United States! It produces more than 1,250,000 tons of pulp annually! Tact. vt et e rorey el TaEsrare,
. . . . Rufus Crater, Lawrence Christopher, Mary
First in pulp and twelfth in paper products, the annual payroll in the Zurhorst, Adele Porter, Margaret Elliott, Eleanor
p . . . Brumbaugh, Laura Weber, Irving Kipnes.
state’s pulp and paper industry has climbed from $4,800,000 in 1927 T
to an eSﬁmeed $30,000,000 in 1946. ] Bob B NIIAURidLON[(’;’ gus;r‘zess I):{Ianager -
o] resliau, V. roauction anager, arry
. , . . Stevens, Eleanor Schadi! Cleo Ka.thas. .
Washington’s 20 pulp and paper plants make a wide variety of prod- AUDITING: B. T. Taishof, Irving C. Miller,
ucts — from tissue for wrapping fruit to sulphite pulp used in the manu- CIRCUUATIGN NAND RCADERS (e Y (2F
facture of industrial alcohol. Modern reforestation methods guarantee BERNARD PLATT, Director
. . Frank Bapnister, Dorot}ly Young, David Acker-
the continued growth of the pulp and paper industry. man, Leslie Helm, Pauline Arnold.

PROMOTION: Winfield Levi.

Most of the annual payroll of this industry—about $30,000,000—flows
NEW YORK BUREAU

through the rich Seattle-Tacoma market. 250 Park Ave. PLaza 5-8355
EDITORTAL: Bruce Robertson. New York Ed-
. T T = g tor; Edwin H. James, Asst. New York Editor;
KIRO is the only 50,000 watt station in this rich market . . . it brings Florence Small, Dorothy Macarow. Pateicia Foley,
Columbia programs to Seattle, Tacoma and the rich surrounding ADVERTISING: 8. J. Paul, New York Adver-

tising Manager;, Martin Davidson.

country. CHICAGO BUREAU

360 N. Michigan Ave. CENtral 4115
Fred W. Sample, Manager; Jean Eldridge.

THE PACIFIC NORTHWEST'S HOLLYWOOD BUREAU

i MOST POWERFUL STATION 6000 Sunset Boulevard, HFEmpstead 8181
David Glickman, Manager; Ralph Tuchman,
i Marjorie Barmettler.
Vi 7 O k TORONTO BUREAU
TACOMA . 1 C 417 Harbour Commission Bldg. ELgin 0775
C B s James Montagnes, Manager.

BROADCASTING Magazine was founded in 1931 by

Broadeasting Publications Inc., using the title:

%7 7 SMM BROADCASTING—The News Magazine of the Fifth

> Represenfed b)’ Estate. Broadeast Advertising * was acquired in
SEATTLE, WASH.

| 1082 and Broadcast Reporter in 1933.
FREE and PETERS, Inc. ane Droadeast Teborter n

* Reg. U. 8. Pat. Office
Copyright 1946 by Broadcasting Publications, Inc.

ASUBSCRIPTION, PRICE: $5.00 PER “YEAR, 15c PER COPY:
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Back again after five years . . .

Major League Baseball

Every Weekday Afternoon

featuring

Gene SHUMATE

Veteran KSO Sports Announcer

Sports-hungry Central Iowans are again enjoying major league
baseball broadcasts for the first time in five years. Out here
where batting averages vie with the grain futures for top interest,
Gene Shumate’s weekday afternoon broadcasts on KSO capture a
large, responsive audience. For the best in sports, folks in Central

Iowa tuneto ...

P,
' DES MOINES, IOWA . 5000 WATTS
Basic CBS Outlet in Central lowa

Kingsley H. Murphy, Owner George J. Higgins, General Manager
Represented by Headley-Reed Co.

[ ] [ ] © [ ] (] [ ] [ ] [ ] L [ ] e 9 L © o -] [ ] [ ] [ ] ] [ ] o [ ] L J ] [ ]

Iowa’s TOP Sports Station
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up at a new lime...

Tosay hello tolots of new folks. Particularly, farm and rural folks.

April 22 is the day...6:00 A. M. is the time.

Yes, Godfrey’s adding a half-hour to his WABC show...a
new thirty minutes geared to meet the need and taste of hun-
dreds of thousands of rural and farm families.

There’ll be farm news...odd and interesting local items...
expanded weather reports...and special “old time” tunes.

All this—in the inimitable Godfrey manner.

You've heard Godfrey. You know the crazy, cozy, comfort-
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able way he reaches across the mike to shake hands with his
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audience (6:30-7:45 A.M. Monday thru Saturday). Now...

VAN VAW,

S

he’ll be making more friends, inducing more people to listen, to

laugh...and to buy more than ever before.

If your calendar is handy, circle April 22 and be on hand at

6:00 A.M.—when Arthur God-

VAEEDZA A VA S

frey extends his program, for

town and country alike.

s



Here is more evidence of
KFOR leadership in public
interest broadcasts in Lin-
Below are

letter to Mr. Mel

coln. excerpts
from a
Drake, from Captain C. J.
Sanders of the Nebraska

Safety Patrol.

""We wish to fake this means
thanking you
(KFOR

of sincerely
and Mr. Fred Hess
news editor) for your co-
operation in bringing traffic
safety before the people...
We have received numerous
and favorable comments
upon our transcriptions...
Your station is to be compli-
mented for its outstanding

programs.'

Represented by Edward Petry Co., Inc.

raska’s ['=H LINCOLN
station” ||l 2.

Gc+rdon Gray, General Mgr.

Harrv Peck. Station Mgr.

BASIC AMERICAN;

MUTUAL NETWORKS
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Engineer Frickey, Manager Bramstedt, and Pilot Herb Hager (I to r).

“MUSH” may have meant trouble
with arc transmission to early
broadcasters, but to KFAR Fair-
banks, Alaska, it signals the open-
ing of the annual Fairbanks Dog
Derby and Ice Carnival.

The Western Hemisphere’s north-
ernmost commercial station this
year gave its most complete cover-
age of the unique dog team compe-
tition, handling 16 remote broad-
casts during the four days it was
held. Competition took place in
March.,

With temperatures averaging
ten degrees above zero, KFAR cov-
ered the event through two and a
half hours of continuous broad-
casts. The Chena River, where the
races were held, was frozen to a
thickness of two and a half feet.

Center of interest was the 26%
mile dog racing competition, with
ten teams of malamutes entered.

Chief Engineer August Hiebert
mapped out the complicated pickup
strategy. Announcer Ed Stevens
was at both the starting and finish-
ing points along the ice-bound
Chena River.* At check point num-
ber one, the rurally located KFAR
transmitter, were Bob Reidel and
Jack Walden, announcer and en-
gineer, respectively.

Announcer Allan Walker and
Engineer Jay Bickel were at the
Chena Pump Station, nine miles
from Fairbanks., Manager Al
Bramstedt with Engineer Hirschel
Frickey covered from a plane.

Plans are underway to relay next
yvear’s Dog Derby and Ice Carnival
broadcasts to a major network.

* Editor’s Note—We don’t know
how he made it, but if he beat the
malamutes, our money is on Stev-
ens for mext year’s races.

Seller of Sales

AL GLASCOCK would
M rather sell an idea than

time. But as the time sale

usually follows the idea—
the painless way—everyone goes
away happy, the client, the station,
and especially Mah-
lon Glascock.

The sales mana-
ger of such a closely
integrated operation
as exists at WRC-
NBC Washingtonhas
to know program-
ming,publicity,show-
manship and public
service in addition to
the rate card. “Even
the client gets into
the act,” says Mal.

So much a Wash-
ingtonian that his
old swimming hole
was the Tidal Basin
—>before it became
fancy—the 39-year
old salesman became
interested in radio young in life.
His brother tinkered with radio
with Mal on the sidelines. “That
memorable day when we got KDKA
probably decided my fate,” he says.

A Yale man, class of ’30, he won
the intercollegiate diving champion-
ship in 1928 and placed third in
the National AAU’s diving cham-
pionship. When he returned to
Washington after graduation, he

Mal

wrote ‘“dozens” of letters of appli-
cation and got three answers. One
of them was from Washington’s R.
D. Wyley agency where he worked
for two years before joining Rob-
ert N. Taylor Inc. Advertising.

From ’33 to ’42 he
was with Lewis Ed-
win Ryan Agency,
also in Washington,
serving as account
executive, radio di-
rector and copy
chief. Then in 1942
as sales manager.

He sold himself so
completely on his
“Gardening for Vie-
tory” show idea—
now a veteran WRC
program — that he
canned 79 quarts
of his home-grown
string beans last
year. Of course, his
wife, the former
Jean Shibley, prob-
ably had at least a
finger in the project, too, along with
six-year-old “Duke” and four-year-
old “Duchess.”

Finding that business often
mixes with pleasure, Mal has
clinched many a program over a
short beer at Washington’s Touch-
down Club, where he is a mem-
ber. Other clubs are Washington
Sales Representatives and the Ad-
vertising Club.

to reach two
Pennsylvania
sales-rich

markets

BUY...

MUTUAL

Represented By

Radio Advertising Co.
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don’t do it the hard way. .

® Here is the same Allen Prescott who set the
nation giggling via the nation-wide network of
NBC . . the same light-hearted, sharp-witted

personality who created that fabulous char-

ust ALLEN

acter, THE WIFE SAVER . . the same show that
| has brought fan mail by the carload to a score
% g b
o T H E w l F E s Av E R of nationally known advertisers. -
ALLEN PRESCOTT .. THE WIFE SAVER 1S now
NBC Recorded and available to do just as
fo gerl resvu Its in your ma rket ‘S) ! big a job of building audience response for local,
regional and national spot advertisers . . at a

low cost made possible only through nation-

wide NBC syndication.

Full of uproarious informality, THE WIFE SAVER
features the unforgettable Allen Prescott . .
with Brad Reynolds as his naive stooge and
songster . . with fresh new scripts that are
full of laughs and information . . all under the

experienced direction of NBC.

It’s a women’s show . . because it’s packed with
valuable information (from washing walls to
boiling okra) for Mrs. Housewife. It’s a family
show . . because it’s brimming over with laughs
for everyone. It’s a rare package of entertain-

ment . . any way you look at it.

Any product or service that commands a
woman’s attention . . any advertiser who is
seeking feminine buying power . . will make a
resounding splash in the local population pool
with the laughable, lovable, hilarious antics of
ALLEN PRESCOTT . . THE WIFE SAVER.

Program length: 15 minutes
Schedule: 3-a-week for 52 weeks

% NBC Produced . . for better programming o Write today for complete brochure and audition records

NBC Syndicated . . for low cost

NBE

BROADCASTING o Telecasting April 22, 1946 o Page 11

ding Division

RCA Building, Radio City, New York « Chicago « Washington « Hollywood « San Francisco

A Service of
Radio Corporation

of America DISTR IBUTED IN CANADA THROUGH ALL CANADA RADIO FACILITIES, TORONTO, ONTAR O



A TELEVISION FACILITY 18 made when the working units
required to produce a television show are manned by
specialists who know the techniques of television broad-

casting.

For example, NBC’s four-set, 21-character visual adap-
tation of DuPont’s Cavalcade of America production,
CHILDREN OF OLD MAN RIVER, recently presented from the
“vest pocket” stage of NBC’s live-talent studio SH,
prompted Billboard’s reviewer to rave:

“Once again the first network in video proved

why it’s first . . . The production was top drawer.

The camera handling was tight and the

. . TR 0__ 2
’lzglctzng was not/zzng short of a maracle . . .

What makes a television facility is not e(\]uipment alone,
but a combination of fine equipment and its employment
by men with imagination, skill and éxperience. Such a
combination is one reason why NBc offers the finest broad-

casting facilities in television.

What makes WNBT the best media buy in Television today?

At WNBT the finest television studio, field and trans-

mitting equipment in the business, is operated by spe-

cialists who are also experts in showmanship, stagecraft -

and television technique. N8c producers, writers, techni-

cians and engineers are backed by the longest, continuous
practical experlence in television.
Whatever your requirements—whether you produce

your own shows with NBC experts . . . whether your 1deas

-



are developed and produced by NBC...or whether you
sponsor programs built and broadcast by nec—WNBT ‘
. NEW_YORK

offers short-cuts and economies made possible by its

NATIONAL BROADCASTING COMPANY

planmng and long PrOdUCUOn experience. A SERVICE OF RADIO CORPORATION OF AMERICA




Frankiin 5373

A LITTLE EXTRA EFFORT

OFTEN GETS A BIG

@ Sometimes the best way to attack a merchandising problem is
. tentl ‘t—but times a littl - EXCLUSIVE REPRESENTATIVES:
Just to gnaw patiently away at 1 ut some e extra ALBUQUERQUE KOB
dynamite will knock off a lot bigger results, at lower ultimate BALTIMORE wCBM
BROWNSVILLE KVAL
costs, BUFFALO WGR-WKBW
. . CHARLESTON, S. C. wCSe
If you’ve been gnawing away with patience, fortitude (and per- CINCINNATI WCKY
| . G
haps a few 100-word announcements) let us tell you about some ﬁg',;‘,i':’,'s" :ﬁ:,s?n KWR::
. DAVENPORT woc
of the really hot locally-produced shows that are now available DES MOINES Frae
here and there in your choicest markets. Many of these shows g;’é—g;“ \:v(g:l\.(
have ratings as high as popular network offerings—and can be HOUSTON KXYZ
. . . . . INDIANAPOLIS WISH
obtained at circulation costs you simply wouldn’t believe. Want " KANSAS CITY KMBC
the facts? LOUISVILLE WAVE
1€ lacts: MINNEAPOLIS-ST. PAUL WTCN
OKLAHOMA CITY KOMA
PEORIA-TUSCOLA WMBD-WD2
"PORTLAND KOIN
RALEIGH WPTF
ROANOKE WDB)
ST.LOUIS KSD
INC - SEATTLE KIRO
® SHENANDOAH KMA
. ° . ° SYRACUSE WFBL
Pioneer Radio Station Representatives TULSA KTUL
. and WRIGHT-SONOVOX, Inc.
Since May, 1932
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Plaza 5-4130

Cadillac 1880

Sutter 4353

RESULT!?

58 Sutter RHOLLYWOOD: 6331 Hollywood ATLANTA: 322 Palmer Bldg.
Hollywood 2151 Main 5667
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Improved Facsimile Is Unveiled For Press

Hogan, Finch See
Future Daily

Service

FACSIMILE, the transmission of
written, printed and illustrated
matter by broadcast or wireline,
emerged from its wartime wraps
last week as Finch Telecommunica-
tions and Radio Inventions unveiled
for the press postwar models they
will show this week to newspaper
executives attending the AP and
ANPA meetings at the Waldorf-
Astoria, New York. Previously, on
April 12, both companies held pri-
vate showings for the FCC [BROAD-
CASTING, April 15].

Finch apparatus will be displayed
in a suite taken by that company
at the Waldorf. Radio Inventions
will show its equipment in the audi-
torium of the General Electric
Bldg., 570 Lexington Ave., a block
from the hotel. On Wednesday at
2:30 p.m. RI will repeat last week’s

demonstration in which material
was sent from the transmitting
unit by wire to WBAM, FM affil-
iate of WOR New York, and to
W2XR, experimental facsimile
station of WQXQ, FM affiliate of
WQXR, and received back from
those stations on recorders.

Finch at ASNE

Capt. W. G. H. Finch, USNR,
head of the firm bearing his name,
was scheduled to appear before the
American Society of Newspaper
Editors, meeting at the Statler
Hotel, Washington, Saturday, to
participate in a discussion of fac-
simile and to demonstrate his equip-
ment.

Equipment of the two companies
differs in many details, but both
use the same general method of
transmission and reception and the
quality of the copy received on the
recorders of both organizations is
much the same. Copy is scanned at
the transmitting end by a photo-
electric cell which changes the

OFFICIAL INSPECTION of facsimile by FCC revealed new equipment
developed by Radio Inventions Inc. and Finch Telecommunications Inc.,
New York. Among those looking over RI receivers were (1 to r): Maj.
E. M. Stoer, vice president of Hearst Radio; Charles R. Denny Jr,
acting FCC chairman; George P. Adair, FCC chief engineer; Ewell K.
Jett, FCC commissioner; Benedict P. Cottone, who was appointed acting
general counsel last Wednesday. (Other pictures, pages 85, 86.)

BROADCASTING e Telecasting

blacks and greys into electrical
signals. At the receiving end the
signals are recorded on electro-
chemical paper which reproduces
the transmitted material with ap-
proximately the fidelity of a 100-
screen half-tone.

Both systems reproduce copy ap-
proximately 8. inches wide, per-
mitting reproduction of four stand-
ard newspaper columns of type
with ample margins. In both sys-
tems the copy is recorded across
the page, starting at the top, the
paper emerging from the top of the
receiving unit as it moves up in the
receiver. The RI system demon-
strated handled copy at the rate of
28 square inches a minute, roughly
300 words of standard typewriter
type. The Finch high-speed unit
produced 44 square inches a minute,
or about 500 words of typed copy.
Finch also demonstratel a slower
unit handling about 15 square
inches of copy a minute,.

John V. L. Hogan, president of
Radio Inventons, and Capt. Finch

both pointed out that higher speeds
are obtainable if they are desired.
Mr. Hogan said the speed of his
system had been set arbitrarily
somewhat above the average read-
ing speed to enable the transmission
of illustrated text without the read-
er having to wait for the next line
to come up, as he had to do in pre-
war days.

Duplex Demonstrated

Machines demonstrated by Finch
were duplex models, with both
transmitting and receiving units
housed in a single cabinet, approxi-
mately 16x16x12 inches in size and
weighing about 75 pounds. Unit
holds a 100-foot roll of paper good
for about three hours of continuous
operation. Capt. Finch said the
paper would cost about 40 cents for
the 100-foot roll, which would de-
liver something over 100 pages of
81%x11-inch copy.

RI transmitting . equipment re-

(Continued on page 85)

INS Lodges Protest Against
FCC Blue BookDefinitions

PROTEST against terms and def-
initions in the FCC’s Blue Book
report of March 7 was filed Thurs-
day by International News Service,
which claims it has been damaged
and asks clarification to redress this
injury.

Filed by Robert W. Brown, INS
executive news editor, the protest
shows how FCC’s conceptions of
news programming put both INS
and stations in an unfair position
not justified by the facts of actual
broadcast operation.

Mr. Brown was asked by Com-
missioner Denny, with whom he dis-
cussed the INS petition, to submit
revised language, establishing
other standards for a “local news
program” as against a “wire serv-
ice program.” Mr. Brown said he
would submit such an amendment
after consulting with INS clients.

INS challenges the Commission’s
definition of a “wire program” in
contrast to a “local live program,”
as any program ‘“the text of which
is distributed to a number of sta-
tions by telegraph, teletype, or
similar means, and read in whole
or in part by a local announcer.”

The news association also ob-
jects to the FCC’s classification as

“wire” any news program based
partly on teletype and partly on
local news if 509% or less of the
news volume is local, and “local
live” if more than half the volume
pertains to local happenings. FCC’s
report states that programs based
on teletyped material resemble
network and transcribed programs
in that they are syndicated to
scores or hundreds of stations.

Acting on behalf of local inde-
pendents and as a “friend of the
court,” INS asks if licensees “actu-
ally or theoretically lose full and
proper credit for many hours de-
voted to the dissemination of news
‘in the public interest’ merely be-
cause most of that news was trans-
mitted by teletype?”

A stipulation that more than
half the program be devoted to lo-
cal news to be classified as “local
live” might lead to poorly handled,
unbalanced news presentation with
padding of local news so programs
can be credited as ‘“local live” in
the four “relevant” programming
factors outlined in the FCC report,
according to the INS brief.

INS points out that many times
foreign or domestic news out-

(Continued on page 95)
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ABS Liq‘i;idait:ion
quun by Versluis

Assets of $15,000 Against
Liabilities of $279,000

STEPS toward liquidation of As-
sociated Broadcasting System, pro-
posed fifth network which discon-
tinued permanent line operations
last February after a five-month
tenure, were undertaken last
week| by Leonard A. Versluis,
president, and owner of WLAV
Grand Rapids. He advised credit-
ors that total liabilities are $279,-
000 while total assets are about
$15,000. This would represent
roughly 12 cents on the dollar.

Mr. Versluis has advised stations
affiliated with the network that im-
mediiitely after operations were
discontinued in February, person-
nel was cut to a minimum and of-
fices and utilities were relinquished.
It was agreed by the stockholders
that Associated be liquidated “with
as little expense to the creditors
as possible.”

While the $15,000 asset figure,
which included cash on hand, col-
lectible accounts receivable and
estimated proceeds from sale of
equipment, is not final or exact,
Mr. Versluis told former affiliates
that this estimate was the best
possible if Associated settled di-
rectly with creditors without the
intervention of a receiver or bank-
ruptey.

Action which Associated will
take will depend upon response
from the receivers, Mr. Versluis
declared. Settlement out of bank-
ruptcb would be possible only if all
creditors agree, he pointed out.

Expressing regret over the out-
come of the venture, Mr. Versluis
said those in control of the corpora-
tion jg‘d everything possible to make
the network a success but that the
outcome “is due largely to circum-
stances beyond our control.” Cred-
itors were asked to advise whether
they would be willing to cooperate
on the voluntary distribution of as-
sets without resort to receivership
or bankruptey.

Test Serta

SERTA WHITE CROSS Inc., Bos-
ton and Worcester, Mass.
tresses), April 24 starts Pleasure
Parade, transcribed variety series,
on WNAC Boston and WAAB
Worcester, Wed., 7:80-7:45 p.m.
Agency is David Malkeil Adv.,
Boston, .

Mennen Spots

THE MENNEN Co., Newark
. (Quinsana Athlete’s Foot Rem-

edy), this summer will start a
spot campaign on an undetermined
number of stations throughout the
country. Company also is planning
to use a spot schedule for Quicool,
prickly heat powder. Schedule
starts near future in the south and
will efxpand during the summer
months throughout the country.
Agency is Kiesewetter, Wetterau &
Baker, New York.
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Over = 3,000,000 Transmitter .4Tubes

To Be Released by Navy, Signal Corps

OVER 3,000,000 transmitter tubes,
of which some types are suitable
for broadcast use, have just been
declared surplus or are about to
be released by the Signal Corps and
Navy, according to the War Assets
Administration. They are being
screened before decision is reached
on their disposal, according to W. S.
McCachren, chief of Technical Sec-
tion, Capital & Producers Goods
Division of the WAA Electronics
Branch.

Meeting of WAA electronics offi-
cials and representatives of tube,
transmitter and set manufacturers
is slated within a fortnight to dis-
cuss best methods of using tube
surplus, now totaling well over
12,000,000 items of transmitter and
receiver types. Preliminary discus-
sions have been held.

The total includes 400,000 cath-
ode tubes of all types and over
7,000,000 rectifier, x-ray and spe-
cial purpose types.

Value of transmitter tubes
ranges from cost to the govern-
ment of $1.50 to over $1,000, the

average being between $4 and $5.
Some high and ultra-high fre-
quency models are in the stock,
still held in military depots.

Signal Corps equipment con-
tained in warehouses in the U. S.
representing total cost value of
$484,247,642, has been declared sur-
plus since May 1, 1945, according
to a War Dept. announcement last
week., WAA has sold and shipped
to buyers $210,036,755 worth of
this equipment. In addition, the
Signal Corps is conducting a sur-
plus disposal program by selling
undelivered items direct from the
plants, and allowing surplus items
in overseas theaters to be sold
abroad by Foreign Liquidation
Commission.

Electrical and radio material ac-
counts for 9% or $23,000,000 of
the total critical reconversion
materials turned over to Federal
disposal agencies by the Navy since
Sept. 22, 1945, the Navy said last
week. Materials are placed in the
charge of WAA.

Seattle Contracts

WITH CONTRACTS retroactive
to Jan. 1, 1946, and following nine
months of negotiations, four major
Seattle network affiliates have
signed wage agreements for an-
nouncers and other talent with new-
ly organized Seattle Local of
AFRA. Minimum announcer wages
were set as follows: $65.00 weekly
at KOL (MBS), KJR (ABC) and
KOMO (NBC); $67.50 per week at
KIRO (CBS). Fees for programs
are $5.50 minimum plus $2.20 re-
hearsal time. Specified announcers
get fee when off shift. Local inde-
pendents also will be organized,
with negotiations to start shortly,
according to Bill Corcoran, act-
ing president of Seattle Local of
AFRA, who stated that member-
ship now totals 150 announcers,
actors and singers.

K-C Campaign
JACQUES MANUFACTURING
Co., Chicago (K-C baking powder),
April 21 started extensive cam-
paign on 30 stations in the South
and Southwest. Handled by Maec-
Farland, Aveyard & Co., Chicago,
plans call for transcribed spots,
news and locally produced pro-
grams. List of stations is not com-
plete.

Signs CBS Pacific
AMERICAN HOME PRODUCTS
Corp., Jersey City, for undisclosed
product, July 1 starts sponsoring
five-weekly 30-minute man-in-the-
street type of audience participa-
tion program on CBS Pacific sta-
tions, Mon.-Fri. 11-11:30 a. m.
(PST). Contract is for 26 weeks.
Agency is Ruthrauff & Ryan, New
York.

(mat-

Drawn for BROADCASTING by Sid Hix

Casite Spots

CASITE Manufacturing
Corp., Hastings, Mich., is cur-
rently using transcribed and
live chain and one minute
announcements on 232 sta-
tions to build up farm audi-
ence. Placed through Keeling
& Co., Indianapolis, campaign
is scheduled for at least six
weeks.

AP IS CONSIDERING

RADIO MEMBERSHIP

ELIGIBILITY of radio broadcast-
ers for associate memberships in
AP will be considered at a mem-
bership meeting of the press as-
sociation today in New York at
the Waldorf-Astoria Hotel.

AP’s board of directors has rec-
ommended that broadcasters be ac-
corded associate memberships, and
the matter will be voted upon by
AP’s present members today. Two
other major items of business will
occupy the attentions of the mem-
bership: Election of six directors
and the consideration of applica-
tions for membership.

Opening sessions of ANPA will
be devoted to round-table discus-
sions of matters of interest to news-
papers under 50,000 circulation.
General session is scheduled for 10
a. m. April 24 with ANPA presi-
dent, W. H. Chandler, presiding. At
2 p. m. April 24, a session of the
ANPA’s bureau of advertising will
be held. Another general session is
set for April 25. A dinner of the
bureau of advertising will con-
clude the convention the evening of
April 25 in the hotel’s grand ball-
room. General Dwight D. Eisen-
hower will be principal speaker at
the dinner.

The National Newspaper Promo-
tion Assn. convention, scheduled
concurrently with ANPA’s, is ex-
pected to be attended by the largest
number of newspaper promotion
men in years. Its program had not
been completed by week’s end.

Eastman Doubles

EASTMAN KODAXK Co., Roches-
ter, N. Y., in past month has
doubled its station break campaign
of weather forecasts in best eve-
ning spots available. Campaign is
now running on approximately 24
stations. Agency is J. Walter
Thompson Co., New York.

Light Cos. Replace
ROBERT SHANLEY, baritone re-
cently discharged from Army, and
Anne Jamison, soprano, will be
teamed as summer replacement for
CBS Nelson Eddy Show, starting
June 16 for 13 weeks. Sponsors are
170 electric light and power com-
panies. Robert Armbruster con-
tinues as musical director with
Frank Graham announcer. Charles
Herbert remains Hollywood pro-
ducer of N. W. Ayer & Son, agency
servicing account.
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Networks Prepare for Time Shifts

Greatest Trouble Found
With Affiliates Still
On Standard

APPROACH of daylight saving
time, effective in many urban areas
at 2 a.m. April 28, finds networks
ready for the shift and stations
clearing up last-minute schedule
changes.

The long-dreaded spring jug-
gling, first since 1941, is being ac-
complished with considerable agony
by network affiliates in cities re-
maining on standard time. Sponsors
and agencies in a large share of
cases have submitted in good spirit
to the new schedules.

Most striking device to meet the
time dilemma is that adopted by
ABC for some of its affiliates in
standard time cities. ABC has
worked out a recording system in
Chicago which will feed delayed
programs over a special hookup to
some of its stations [BROADCAST-
ING, April 17.

Programs Switched

Other networks will operate
about as usual but many affiliates
not on daylight time will switch
programs and do their own record-
ing of specific network shows.

Prediction of an audience decline
in May, as compared with the same
period in war years, is made by
C. E. Hooper Inc. (see story page
91).

Network key stations in Wash-
ington, which stays on standard
time, have completely revamped
their schedules, WMAL, ABC affili-
ate, will carry most programs at
regular hours, taking advantage of
the ABC recording setup. Local
sponsors have been protected in
most cases.

WTOP, CBS-owned station, is
keeping its schedule close to stand-
ard time despite the network shift.
Community service programs re-
tain present hours and many pro-
grams will be transcribed. CBS
morning and night news roundups
are to be transcribed for presenta-
tion at the accustomed local time,
requiring a standby newsman to
check for late breaks. Big evening
CBS shows will be carried on day-
light time on WTOP, in most cases.

Most schedules of WRC, NBC-
owned Washington outlet, will come
on an hour earlier, with a few ex-
ceptions. Morning NBC news
roundup will be transeribed. The
9-10 a.m. hour on the network will
be lost with the regular network
morning schedule winding up at
11. Morgan Beatty will be carried
at 12:45 p.m., an hour early, as will
Lowell Thomas at 5:45. Local pub-
lic service will be carried after 10
p.m. Richard Harkness will be re-
corded, coming at the accustomed
11:15 spot.

WOL Washington, MBS outlet,
has completely revamped its sched-
ule and will do a large amount of
transcribing. The 5-6 p. m. children
shows will be taken off the net-
work’s transcribed repeat normally

fed to the West Coast. Fulton
Lewis jr. will be recorded, appear-
ing on WOL at 7 p.m. as usual.
New features will be a morning
hour, 9:15-10:15, by Art Brown,
former WOL sunriser, piped from
WHN New York, and Cliff Allen
as morning man in the 6-9 a.m. pe-
riod. He is former WMAL and
WTOP Washington
Breakfast With the Paiges, local
quarter-hour, moves from 8:30 to 9.

Coast Troubles

Hollywood network schedules will
be upset because Pacific Coast and
Mountain areas remain on stand-
ard time. Practically all NBC, CBS
and MBS programs originating
from Hollywood move back an hour
to meet network daylight time
schedules.

With several Coast affiliates un-
able to take network programs on a
daylight basis it will be necessary
to carry delayed broadcasts. Holly-
wood will feed NBC, CBS and MBS
remote bands and package shows
to fill late eastern time. As pre-
viously announced ABC Coast sta-
tions will continue to release most
programs as at present.

BROADCASTING, during recent
weeks, has been surveying national
radio advertisers, from whom there
have been no concrete expressions
on the subject in the past.

Many of those interviewed did
not understand the significance of
the problem; others deferred to

newsman. -

their advertising agencies; but
some of the largest advertisers,
many of which maintain their own
radio departments, went down the
line for uniform time.

Here are typical comments se-
lected from those in the latter
category:

Clayton J. Cosse, assistant ad-
vertising manager, Stanback Co.,
Salisbury, N. C.: “We are in
favor of retaining standard time
for radio broadcasts . . . keeping
up with our times and adjacencies
on 300 or more stations entails
considerable book work and when
the clock is changed, backwards or
forwards, we are overburdened
with detail . . . we certainly hope
that this year we can escape the
tremendous amount of detail in-
volved in changing our records, if
radio does follow the past method
of seasonal time changing.”

G. M. Philpott, vice president,
Ralston-Purina Co., St. Louis: “I
know there are a lot of factors in-
volved, such as nighttime versus
daytime rates, network time versus
station option time, etc. However,
in our opinion, we would vote very
strongly for a uniform time for ra-
dio such as the railroads have.”

A. N. Halverstadt, director of
media, Procter & Gamble Co., Cin-
cinnati: “ . . . it obviously would
be a great satisfaction to us if
all cities maintained during the
summer the same time relationship

SEMI-ANNUAL industry headline
—shift to daylight time in spring
and back again in autumn—returns
for first time in several years. With
heavier commercial commitments,
stations in non-daylight time cities
find problem tougher than ever.

that holds during the winter
months. This, of course, would re-
sult from the observance of either
Daylight Saving Time or Standard
Time during the summer months.

“Such an observance would go
a long way toward eliminating the
upheaval in listening that follows
a partial switch to DST and thus
eliminate a substantial loss to
advertisers.

“From this point of view, our
company would be very pleased to
see such a time standardization
plan followed, but we imagine that
the wishes of the broadcasters and
advertisers will have nothing to do
with the decision reached by the
independent localities regarding
the time they wish to follow.”

Adjacencies Important

M. H. Straight, director, ad-
vertising control, Plough Sales
Corp., Memphis: “We want to go
on record 100% in favoring stan-
dard time for radio. While it goes
without saying that the adoption
of such a practice would make it
much easier for us to set up our
spot announcement advertising
schedules and to maintain our ad-
jacencies, we believe the listening

(Continued on page 90)

Petrillo Plans Court Test of Lea Act

Permanent AFM-Radio
Group to Advise
On Policy

CONSTITUTIONALITY of Public
Law No. 344 (Lea Act) will be
tested in court by James Caesar
Petrillo, president of the American
Federation of Musicians, Joseph A.
Padway, his attorney and general
counsel of the American Federa-
tion of Labor, announced in Wash-
ington Thursday.

Meanwhile, an AFM-Industry
subcommittee agreed in New York
Monday to set up a permanent
joint committee to deal with future
problems between broadeasters and
musicians and to formulate policy
under which both groups might
negotiate.

A proposal by NAB President
Justin Miller to form such a joint
group on a permanent basis
[ BROADCASTING, April 15], was re-
ceived favorably at the Monday
meeting attended by Messrs. Pe-
trillo and Miller and representa-
tives of the AFM and industry.

President Truman on Tuesday
signed the Lea bill (S-63) without
comment. It became Public Law
No. 344, a part of the Communica-
tions Act of 1934, as amended.

Mr., Petrillo declined comment.

But Mr. Padway said: “The bill
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Berryman in Washington Evening Star

permits employers to enter into an
agreement with the union to per-
form those things which the bill
prohibits. If an employer refuses
to enter into an agreement with
us, we shall continue to exercise
our economic strength by strike,
picket or boycott.”

George Heller, acting executive
secretary of the American Feder-
ation of Radio Artists which, with
the Independent Citizens Commit-
tee of the Arts, Sciences and Pro-
fessions, led opposition to the bill
in Congress, said: ‘“We have no
comment right now.”

Mr. Miller’s proposal to estab-

lish the permanent joint commit-
tee was discussed for two hours in

what he described as “friendly”
atmosphere. The representatives
agreed to meet again in the near
future to work out the general pat-
tern of a permanent joint com-
mittee.

It was pointed out that the com-
mittee would have no status, ex-
cept in an advisory capacity, but
it could draw up policy by which
local unions and individual stations
might be governed in negotiations.

Such problems as duplicating
AM programs on FM stations,
music on television, standby fees,
make-work and international pro-
grams are expected to be resolved
by the joint committee.

Attending Monday’s meeting as
committee members representing
the industry were Mr., Miller;
Frank K. White, CBS vice presi-
dent and treasurer, representing
networks; Paul W. Morency, gen-
eral manager, WTIC Hartford,
representing network affiliates;
Marshall Pengra, general manager,
KRNR Roseburg, Ore., repre-
senting small market stations.

Representatives of AFM were
Mr. Petrillo, and three members of
the union’s International Executive
Board, Herman Kenin, Portland,
Ore.; Walter Murdoch, Toronto, and
Oscar Hild, Cincinnati.

Mr. Petrillo had no comment on

(Continued on page 97)
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dlear Channel Decision Seen by Fall

U. S. Plan to be Given
Other Nations Under
NARBA Agreement

By JACK LEVY

WHETHER clear channel stations
will be retained as part of the
future pattern of broadcasting and
whether they will be given higher
than 50 kw power to penetrate
deeper into rural America will be
decided by early autumn.

Convening the clear channel
hearings last Monday for 16 days
of testimony, Acting Chairman
Denny of the FCC expressed the
~intention of deciding the issues by
late August or early September so
the United States can submit to
other nations its plans for the use
of standard frequencies by Oct. 1
in accordance with the recent
NARBA Interim Agreement.

Resume in July

Following the current proceed-
ings, which will last through May
7, the Commission will recess until
July 1 and continue until the record
is closed. It is expected that engi-
neering testimony regarding the
question of higher power will be
taken at the summer sessions.

Outstanding in the four days of
hearings last week was the per-
sistent effort of Paul D. P. Spear-
man, counsel for the Regional
Broadcasters Committee, to tear
down the testimony of witnesses
speﬂking on behalf of the clear
channels. On one occasion, when
Edward A. O’Neal of the American
Farm Bureau Federatiou pleaded
the cause of the clears, Mr. Spear-
man referred disparagingly to the
witness’ “prepared statement.”
Several exchanges between the two
were accompanied by heated re-
marks.

Louis G. Caldwell, counsel for
the |Clear Channel Broadcasting
Service, aimed his arrows at Gov-
ernment witnesses testifying on
findings of the Census Bureau sur-
vey on adequacy of radio reception
in rural areas. There were no wit-
nesses from the regional stations
last week for Mr. Caldwell to cross-
examine,

Although the clear channel in-
terests have scarcely begun their
case, it was evident after the hear-
ings last week that the burden of
proof still rests with the clears.

Qulestioning from the bench was
centered largely upon the desira-
bility of duplicating Class I-A chan-
nels, only 24 of which exist today,
as against 40 under the original
1928 broadcast allocations.

The decisive question seemed to
be whether they will all be dupli-
cated and whether some may be
permitted higher power.

While the weight of the evidence,
according to observers, appeared
to be in the direction of duplica-
tion, Clear Channel proponents
contended that the complexion
might{ well change with the intro-
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FIRST day’s session of the clear channel hearings saw this lineup of
FCC counsel following testimony of witnesses. Left to right: Harry M.
Plotkin, assistant general counsel; A. Harry Becker, Law Dept.; Ben
Waple, administrative assistant, Law Dept.; Dallas W. Smythe, chief
economist; James B. Sheridan and G. Barr King, Economics Division.

o

MAKING CONVERSATION just before clear channel hearings opened
was this group of Commissioners (I to r): E. K. Jett, Paul A. Walker,

Charles R. Denny Jr., acting chairman; Rosel H. Hyde; Ray C. Wakefield.

duction of engineering testimony
following the recess next month.
Several witnesses suggested that
clear channel stations could pro-
vide better service to the rural
areas if they were permitted more

than 50 kw power. Mr. Caldwell
mentioned the possibility of 500
kw power for KFI Los Angeles and
when he assumed such power would
close the door to duplication Com-
missioner Jett offered to argue the

Truman Comment Indicates

Porter May Not Return to FCC

FIRST indication that Paul A.
Porter may not return to the FCC
chairmanship was given by Presi-
dent Truman last week when he
said he is considering several peo-
ple for the Commission vacancy.

Asked at his Wednesday news
conference if he had done anything
about the vacancy, the President
said he was looking over the field
but did not expect to make an ap-
pointment very soon. He had no
further comment.

At the time the President named
Mr. Porter OPA Administrator in
February it was understood he was
leaving the FCC chairmanship on
an interim basis. The President
has said several times that he is
not in a hurry to fill the vacancy
but has not previously indicated
he is considering specific candi-
dates.

Mr. Truman last month named
Rosel H. Hyde to fill the Repub-
lican vacancy on the Commission.
It was known then that Democratic
circles desired appointment of a
successor to Mr. Porter. At his

March 21 news conference, when
appointment of Mr. Hyde was an-
nounced, the President stated that
Charles R. Denny Jr. would re-
main as acting chairman.

A number of prospective ap-
pointees are known to have been
considered by the President. J.
Burke Clements, chairman of the
Montana Industrial Accident
Board, Senator Wheeler’s candidate
for the FCC vacancy, was a White
House caller March 28. Senator
Guffey, Pennsylvania Democrat, is
understood to have proposed the
name of John Morgan Davis,
former NAB general counsel and
labor relations director. Another
name mentioned was that of Na-
than David, former FCC assistant
general counsel,

Appointment of a practical
broadcaster to the FCC was recom-
mended to the President in a tele-
gram sent last month by Justin
Miller, NAB president, following
recommendation by the 8th District
at its Grand Rapids meeting.
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question on the basis of the use
of directional antenna.

Commissioner Jett drew from
Walter Evans, Westinghouse vice
president in charge of broadcasting,
an opinion that a sound allocation
plan would involve a combination
of I-B and high-powered stations.
Mr. Evans indicated, incidentally,
that stratovision might be applied
to standard broadecasting and that
investigations being made may
have a bearing on clear channel
issues.

The hearings were marked by the
presence of a new member—Com-
missioner Hyde, former FCC gen-
eral counsel, who took the oath
Wednesday. It was also the first
time that Commissioner Denny par-
ticipated at the deliberations as
acting chairman.

Proceedings Open

The proceedings began with in-
troduction of testimony by Harry
M. Plotkin, FCC assistant general
counsel, bearing on the Census Bu-
reau survey for the Commission on
the adequacy of radio reception in
rural areas. Twenty-three exhibits,
containing approximately 100 vol-
umes of tabulations, were offered
for the record.

Dr. A. Ross Eckler, Chief Social
Science Analyst, Census Bureau,
as first witness, deseribed the scope
of the survey. He said that a mail
phase of the study covered 1,040
sparsely populated counties and an
interview phase covered 85 sample
areas. Declaring that the data tab-
ulated comprised some 40,000 tables,
he said he would select only a few
for summarization. In addition to
the general findings from the inter-
view phase previously reported
[BROADCASTING, March 25], Dr.
Eckler testified:

That 77% of the farm house-
holds and 80% of the non-farm
households covered by the interview
survey reported listening to farm
service programs.

Farm households usually turn on
the radio at 7:18 a.m. (median time
for five regions of the U. S.) and
non-farm households in secondary
areas turn on radios at 7:54 a.m.

Median time at which farmers
turn off radios for the night is
9:48 p.m.; for non-farm households,
10:18 p.m.

Householders in secondary areas
usually preferred a particular sta-
tion because its reception was bet-
ter. Asked why they listened to a
particular station most during the
day, 83% gave this as the reason
while 10% said they like the sta-
tion’s programs in general and 7%
liked a specific program. The fig-
ures were slightly different for
nighttime listening.

Seventy-one per cent of all house-
holds reported they could get a par-
ticular station or stations day or
night, summer or winter. Eighty-
three per cent of all households said
they could get a station at all times.

Morris H. Hansen, Statistical As-
sistant to the Director, Census Bu-
reau, testified that the interview
phase of the survey was taken to

(Continued on page 88)
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SPEAKING

OF

SERVICE- "

THIS is a story of one of the biggest
merchandising jobs ever done, we be-
lieve, by any radio station.

It’s really a story of clear channel service
—and though in this case the cause was
patriotic and the merchandise was War
Bonds, we ask you to view the facts ex-

clusively in the light of WHO listener-

response.

WHO began the steady, daily solicitation
of War Bond orders in July, 1942, and
continued through December, 1945. WHO
plugged War Bonds just as you would
plug your merchandise. We used no movie
stars or special stunts, or promotional
ballyhoo. We just talked about the values
of War Bonds—and asked our listeners
to buy Bonds, through WHO.

So what happened? Orders poured in
from Iowa and Florida—from every

BROADCASTING e Telecasting

State in the Union except South Carolina
and Vermont, and from four U. S. Terri-
tories as well. Thousands upon thousands
of listeners (who could more easily have
bought Bonds at their own stores, banks,
movies, etc.) took the trouble to write
checks or to buy money orders, then wrote

their letters, addressed their envelopes,
bought their stamps, and mailed their
orders to WHO—

—over 25,000 different people, many of
them frequent “repeaters”. People from
over 4,000 different cities, towns and
farms, in 46 States, and 4 Territories!
(Actually 559, of the total purchasers
live outside of lowa!)

What do you think this proves? We think
it proves wide public interest, and a high
degree of listener-loyalty as well . . . the
same things you’ll get, when you advertise

on WHO!

WHO

* for lowa PLUS #

Des Moines . . . 50,000 Watts

B. J. Palmer, Pres. J. O. Maland, Mgr.
FREE & PETERS, Inc., National Representatives

April 22, 1946
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FCC May Seek Price Control Legislation

Acting Chairman
Serves Notice

At Hearing

By RUFUS CRATER

NOTICE that control of prices at
which radio stations are sold will
be sought by the FCC if the Avco
‘“auction” plan is adopted was re-
newed last week by Acting Chair-
man Charles R. Denny.

Presiding over the hearing of
argument against the open-bidding
proposal, which would require pub-
lic advertisement for competitive
bids 'when controlling interests of
corporate licensees are being sold,
Chairman Denny declared Wednes-
day that if the plan is formally
adopted it will be followed by a re-
quest for Congressional authority
to control sales prices.

He asserted that the bidding
plan, if adopted, probably would
be made inapplicable to transfers
by which minority stockholders in-
herit other minority interests even
when control may thereby be ac-
quired. Advisabiliy of such an ex-
ceptiPn has been seen during oper-
ation of the plan on a trial basis
since last October, he explained.

Petty Presents Argument

Bulk of the argument against
the rule was presented by Don
Petty, general counsel of NAB,
with Attorneys Paul M. Segal and
Eliot C. Lovett appearing briefly
to protest application of the rule
particularly to transfers from
executors to trustees and heirs.

Mr. Segal, representing Sioux
Falls Broadcast Assn. (KSOO-
KELQ), declared that the execu-
tor-to-heir provision ‘creates an
intolerable situation,” and cited as
an example the pending transfer
resulting from the death of the
Sioux Falls firm’s owner. Mr.
Lovett pleaded on behalf of WICA
Ashtabula, Ohio, for exemption of
transfers to trustees and heirs on
similar grounds.

Chairman Denny told Messrs.
Segal and Lovett to notify FCC
counsel when those cases need at-
tention and said the Commission
would then consider them promptly.

The proposed rule calls for pub-
lic advertisement by both the
transferor and the Commission for
competitive bids when controlling
interests in corporate licensees are
proposed for sale. Sixty days would
be allowed for submission of addi-
tional applications to buy on the
terms of the original contract, and
the Commission would then select
the applicant found to be best
qualified.

Answered Petty

Chairman Denny’s suggestion of
possible price legislation was made
when Mr. Petty, whose presenta-
tion consumed most of the hour al-
lotted to the hearing, contended
that adoption of the rule would re-
sult in higher prices on stations.
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“We have a proposal on that,”
Chairman Denny told him.

He explained that the proposal
for a price law was outlined by the
Commission along with the bidding
rule in the decision on the transfer
of WLW Cincinnati from Crosley
Corp. to the Aviation Corp. [ BROAD-
CASTING, Sept. 10]. In that decision
the FCC explained the transfer
proposal and added:

“This proposed procedure will,
however, only go part of the way
toward correcting the deficiencies
in the transfer procedure. There
will still be no ceiling on the prices
which can be charged for broad-
cast stations and this will tend
sharply to restrict the field of po-
tential transferees. . . .

“...A completely effective trans-
fer procedure must not only per-
mit the Commission to select the
transferee, but must also insure
that the field of its choice is not
unreasonably restricted by permit-
ting sales of stations at artificially
high prices. Corollary problems

. are the question of whether
radio stations should be required
to keep their accounts on a uniform

basis so that any price -ceiling
which Congress may prescribe will
be applied to all stations on a uni-
form basis,” the Aveco decision con-
tinued.

It also maintained that the Com-
munications Aect “should be further
strengthened by giving the Com-
mission specific jurisdiction over
the transfer of substantial mi-
nority interests .. .”

Chairman Denny said the Com-
mission has no price proposals un-
der consideration except as out-
lined in the Avco decision, and
that no price law would be request-
ed if the bidding plan is not
adopted.

Has Sought Guidance

The Commission in the past has
sought Congressional guidance for
its action on sales of stations at
prices which it feels are higher
than the ‘‘going concern and physi-
cal property values.” In its 1944-
45 report, issued April 3, the FCC
reprinted parts of a letter it had
sent to the Senate Interstate Com-
merce Committee and to the House
Interstate and Foreign Commerce
Committee asking for ‘Congres-

sional direction.” The letter said:

The Congress has had before it pro-
posals to limit the amount of consid-
eration to the value of the physical
properties (of radio stations) trans-
ferred but no provision of this charac-
ter has been adopted. The statute does
make clear that the frequencies are not
in any way the property of the licens-
ees. . . .

There remains, however, a serious
question of policy and one on which
the law is not clear, as to whether the
Commission should approve a transfer
wherein the amount of the considera-
tion is over and beyond any amount
which can be reasonably allocated to
physical values plus going-concern and
good will, even though the written
record does not itself show an alloca-
tion of a sum for the frequency.

Our concern in this regard is height-
ened by the tremendously high prices
which radio stations are commanding
in the present state of the market. This
is illustrated by the fact that one local
station was sold for a half million dol-
lars and some regional stations are
selling for a million or more.

It is the Commission’s policy to dis-
approve of transfers which obviously
represent the activities of a promoter
or broker, who is simply acquiring Ii-
censes and trafficking in them. Under
the present state of the law, however,
it is not clear that the Commuission has
either the duty or the power to disap-
prove of a transfer merely because the
price is inordinately high—even though
it may well be deduced that a substan-
tial value is placed on the frequency. In
the absence of a clear Congressional

(Continued on page 96)

Cottone Acting FCC General Counsel

s e

Was Senior Assistant:
Commissioner Hyde

Takes QOath

BENEDICT P. COTTONE, senior
assistant general counsel of the
FCC, last Wednesday was desig-
nated acting general counsel just
10 days short of his 38th birthday.
His appointment was made shortly
after Rosel H. Hyde, former gen-
eral counsel, was sworn in as a
member of the FCC.

Mr. Cottone has been with the
FCC since 1936 and has been as-
sistant general counsel in charge
of the Common Carrier Division
since June 1941. In the designa-
tion of the senior assistant general
counsel as acting general counsel,

Mr. Cottone

speculation arose that the Com-
mission might be holding open the
post for Col. Telford Taylor, who
has been carried on military leave
since Oct. 8, 1942.

Col. Taylor, who was nominated
Wednesday by President Truman
to be brigadier general, will leave
shortly for Nuremberg to relieve
Associate Justice Robert H. Jack-
son as chief of the prosecution. It
is not presently anticipated that he
will return to the FCC, according
to Acting Chairman Charles R.
Denny Jr., although he added that
Col. Taylor is still carried on the
rolls as general counsel on leave.

Candidates Considered

Several candidates for the post
to succeed Mr. Hyde were under
consideration, but the Commission-
ers are understood to have agreed
on elevating the senior assistant
general counsel to the post on a
temporary basis.

Although Mr. Cottone has headed
the Common Carrier Division, he
is experienced, also, in broadcast
matters. During the Washington
FM hearings the Commission des-
ignated him as hearing examiner.

Born in New York April 27,
1908, Mr. Cottone was graduated
with high honors from Cornell U.
in 1930 and from Yale Law School
in 1933. He served first as assistant
to William O. Douglas, now Associ-
ate Justice of the Supreme Court,
in a study of corporate matters
which resulted in regulatory laws
now administered by the Securities
& Exchange Commission.

In 1936 he was a member of the
FCC special telephone investiga-

BROADCASTING

Rosel H. Hyde takes the oath of
FCC Commissioner before Miss
Helen Marston, head of the Admin-
istrative Section, FCC Law Dept.

tion staff and participated in hear-
ings and preparation of the prelim-
inary telephone report. During
1937-38 he took part in important
utility regulation and litigation as
a member of the Federal Power
Commission legal staff.

Mr. Cottone next joined the
Anti-Trust Division of the Dept.
of Justice doing investigatory work
in connection with the TNEC mo-
nopoly inquiry during 1938. In 1939
he assisted in setting up procedure
for the Civil Aeronautics Authority.

Returning to the FCC in 1939
as chief of the Litigation Section,
Mr. Cottone for the next 19 months
assisted in the preparation of all
cases pending in the Supreme
Court and U. S. Court of Appeals
for the District of Columbia. On
June 25, 1941, he bcame assistant

(Continued on page 87)
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Rocket—old style

You may remember that news story back in 1936.
An all-metal propellerless rocket took off from a cat-
apult at Greenwood Lake in Jersey and travelled 2,000

feet. Incidentally, it bounced on the ice and then took

off again.

That’s a far cry from the kind of rockets the boys

are talking about just ten years later.

And that’s our point. No matter what you invent

. build . . .

competition will outstrip you in no time.

or sell, you’ve got to stay on the ball or

BROADCASTING o Telecasting

If you use radio in Baltimore we know one
sure safe way to keep ahead of your competition. Put _
W-I-T-H, the successful independent, on your list.
W-I-T-H delivers more listeners-per-dollar-spent than

any other station in town. W-I-T-H belongs on the list!

WITH

and the FM Station W3XMB
BALTIMORE, MD.

/

Tom Tinsley, President  * Represented Nationally by Headley-Reed
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UN ON RECORD
Every Spoken Word Recorded
: On Disc and Film————F

EVERY SPOKEN word at the
UN | sessions is being transcribed
on hoth dise and film recorders.
Equipment has been provided by
the War Dept. in cooperation with
the |State Dept. Maj. Robert Vin-
cent, the sound and recording offi-
cer of the UN in charge of this
work at the Hunter College meet-
ings, is on loan from the U. S.
Sigrial Corps. He supervised in-
stallations for sound and recording
equipment for UNCIO at San
Francisco last summer and at the
Nuremberg war «rimes trials.
Film equipment, made by Fred-
erick Hart & Co., Poughkeepsie,
records one entire session of the
Security Council on a 50-foot
roll. There are 17 microphones
on | the Council table and
four| on the interpreters tables. An

Dr. Oscar Lange, Polish Ambassa-
dor to the U.S. and representative
to UN, examines a recording of his
speech at UN while Sgt. Dan Di-
Thomas explains the system.

engineer at the central control
panel passes the voices into the PA
system, to the radio network control
rooms, to the movie and television
booths and to the recording room.

I Say, Stuart

STARTLED British listeners
at the beginning of the 9
o’clock news program last
week, heard the exclamation,
“What the hell?” from BBC’s
chief announcer, Stuart Hib-
berd. BBC later issued a
statement explaining that Mr.
Hibberd’s ejaculation had
been caused by a signal light
flickering an indication that
the studio was going off the
air. It was all a “misunder-
standing,” said BBC, and Mr.
Hibberd’s remarks were “in-
voluntary.”

Chrysler Spots
CHRYSLER Corp.,, Detroit (De
Soto cars), April 15 started a spot

campaign on 75 stations. Contract
for 13 weeks, placed by BBDO.

suit Texas' family tastes —so that down here, KTSA has LOYAL .
listeners from EVERY age group! We KNOW HOW to program and

' merchandise YOUR product, too —for best results in this billion dollar market.

minded station, KTSA carefully builds its programming to

Family Institution! |

!
é Accepted as San Antonio’s most community-
\

/o

¥
K :‘ g

Let us show you —NOW!

T

1

SAN ANTONIO, TEXAS

5000 WATTS DAY
550 ON THE DIAL

%
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WJJD Facsimile

Plans Announced

Field Station to Transmit
News, Photos, Ads in Chicago

FACSIMILE broadcasts, discon-
tinued during the war, soon will be
made available to the Chicago area
as a result of plans announced last
week by WJJD.

Art Harre, general manager of
the Marshall Field station, said
plans for “developmental research”
on facsimile as a medium for broad-
casts of news, photographs and ad-
vertising were in the final stage in
cooperation with the Chicago Sun,
also owned by Mr. Field.

The Sun will supply news and
art and will supervise make-up of
all material transmitted on the
WJJD facsimile service now oper-
ating experimentally on 44.7 and
99.1 me. :

Tests Successful

An FM facsimile transmitter has
been installed on the 34th floor of
the Carbide Bldg. which houses
WJJD studios and tests of trans-
mission have proven ‘“‘completely
successful,” according to Mr. Harre,

Facsimile recorders will be
placed in Chicago homes and stra-
tegic business locations as soon as
delivery can be made by Finch
Telecommunications Inc., Mr. Harre
said. More than 100 sets will be
purchased by the station to in-
troduce the service. James Middle-
brook, chief engineer for Field En-
terprises, who is in charge of the
experiment, said Capt. W. H. G.
Finch, president of the facsimile
manufacturing company, had prom-
ised delivery of receivers “within
six weeks.”

While Mr. Middlebrook warned
that no prediction can be made
when facsimile service will be
available, WJJD was inaugurating
the service in the “future prospect
that facsimile would be part of
every home.”

“We believe facsimile will soon
complement both newspaper and
radio news coverage to give the
public 24 hour service,” he said.

Mr. Middlebrook said WJJD
facsimile transmitter is capable of
covering  approximately 10,000

square miles, operating on three
kw power.

Pleased with Program
IN HIS ANNUAL report to stock-
holders, Irving S. Olds, chairman
of the board of United States Steel
Corp., New York, indicated satis-
fying results of the company’s
sponsorship of Theatre Guild of
the Air, ABC, Sun. 10-11 p.m.
Program, which started in Sep-
tember 1945, was cited by Mr. Olds
as being “acclaimed by critics in
many parts of the country, with a
steadily growing audience.”

REPUBLIC PRODUCTIONS Inc. has
bought film rights to script and special
music of “Transcontinental’” produced
by C. P. MacGregor Co. on transcribed
““Skippy Theatre of the Air.” Joel Ma~
lone wrote script and Mahlon Merrick
the background music.
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g OMPACT, 90% urban.. New England is adept at
selling the products of precision manufacture, and pro-
moting vacationland scenery.

But in the essentials of every-day living, New
England is buyer rather than seller. From outside sources
comes 75% of New England’s supply of fruit and ceteal,
flour and butter, meat and cheese, and other staples.
The percentage runs even higher in respect to sugar and

spices, cotton and iron and automobiles.

KDKA -

- SESSSSY

What customers, these six New England States!

And what a salesman you have in WBZ! Its
50,000 watts blanket New England and command armies
of loyal listeners from Martha’s Vineyard to the Canadian
border and, of course, NBC programs make it Metro-
With WBZ and WBZA

(Springfield) on your schedule, your product gets a

politan Boston’s top station!

favored place in New England’s bulging market basket.

For availabilities, consult NBC Spot Sales.

\— WESTINGHOUSE RADIO STATIONS Inc—

WOWO -

REPRESENTED NATIONALLY BY NBC SPOT SALES — EXCEPT KEX
KEX REPRESENTED NATIONALLY BY PAUL H. RAYMER CO.

KEX +« KYW - WBZ -+ WBZA



During the last 12 months,

much honor and recognition have come to this

station.
0 ”'/-. In friendly competition with all the radio stations ‘\‘\\\
,/ l’ across the nation, KRNT has been judged in \L\
’_” many ways. | he initiative that characterizes the \l \
"’ American system of broadcasting has made this _
(= \\‘
.. = competition keen. To have earned distinction in ‘;.
\ /’ such company is, of course, a source of greal }1‘
Yy pride to us. \‘
V% N,

\\// No greater incentive for future progress could - \\I/

\ % have been given us. \’

\ /
\; Embossed on a plaque in the building which §//
\ / houses our station are the words, “Things don't \/
\/ just happem—somebody makes them happen." \/
§4 The members of the KRNT staff have demon- §;
N // strated the truth of this. \\ Z
{ , T[’ley are the ones to whom the honors belong. \ ;

S - :
‘.‘ Vice President and General Manager . ‘ ‘ :
- %

JL




THE COWLES

Variety Show Managemeng Award

@ For outstanding spot news coverage l)y wire re-
corder of a Des Moines courtroom hearing, in which
KRNT championed the news prerogatives of the
radio industry.

George Foster Peabody Radio Award

@ A special citation for news handling—"for . .
forethought and enterprise in sending a newscaster
to New Mexico, there to record the only on-the-
scene broadcast” from the site of the first atomic
bomb test.

Billboard Award

® “For outstanding achievement in radio promo-
tion.” (Regional channel, network affiliate, 1945).

STATION IN DES MOINES




...and with UTAH families
it's KDYL preferred!

More home radios in Utah are tuned to KDYL for
more hours per week than to any other station.
This interesting and significant fact is borne out
by the latest Hooper ratings for Salt Lake City,
typical of listening habits throughout the State.
Thousands of women listen to KDYL programs
while working in their kitchens, as in our picture

above.

Ninety-seven out of every 100 Utah homes have
radios. That’s 979,—one of the highest in the
nation. It means that Utah families are highly
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accessible through this me-
dium.

KDYI’s proved status as the
station most Utahns listen to
most is a factor you will want
to keep in mind when making
up your Utah schedules. For
further information and avail-
abilities, phone, wire or
write—

John Blair & Co.

National Representative

NAB Fourth District Reelects Arnoux;

B

KEYNOTERS AT NAB Fourth District meeting were: Seated (1 to r)
S. D. Gregory, radio director, Schenley Affiliates, and former Westing-
house and NBC sales official; NAB President Justin Miller; Campbell
Arnoux, president WTAR Norfolk, who was reelected to another two-
year term as district director. Standing (I to r) Hugh Feltis, president
BMB; Carlos Franco, manager, radio department Young and Rubicam,
representing AAAA; A. D. Willard, NAB executive vice president.

NAB’S FOURTH District repre-
sentation on its board of directors
will remain unchanged during the
ensuing two years by virtue of the
reelection of Campbell Arnoux,
president and general manager of
WTAR Norfolk at the district
meeting at Virginia Beach April
12. Mr. Arnoux, a member of Presi-
dent Justin Miller’s Advisory Com-
mittee, said this would be his final
term as district director, represent-
ing the Carolinas, Virginia, West
Virginia and the District of Co-
lumbia.

Consistent with actions at previ-
ous district meetings, the 4th Dis-
trict unanimously adopted resolu-
tions supporting steps by NAB to
determine FCC authority in regu-
lation of program content; urging
prompt efforts for enactment of
national legislation for uniform
time in all zones; aggressive sup-
port of BMI through greater per-
formance of its music; immediate
subseription by district stations to
Broadcast Measurement Bureau
and pledging to President Miller
the wholehearted support.

Resolution proposed from the
floor, adopted by a divided vote, ex-
pressed it as sense of the district
that permanent employes of NAB
after Jan. 1, 1947, shall not make
application or own an interest in
any broadcasting station while so
employed.

Howard  Chernoff, managing
director, West Virginia Net-
work, and president of the newly-
formed West Virginia Broadcasters
Assn., said it was understood five
executive employes of NAB are in-
terested in applications for new
stations (one of which recently
was granted by FCC) and that it
was felt such personnel might not
be in position to give “free and
unfettered’” advice while prosecut-
ing such applications.

Upon suggestion of C. T. Lucy,

general manager of WRVA Rich-
mond, chairman of Resolutions
Committee, Director Arnoux was
instructed to present resolution to
NAB Board at meeting in Wash-
ington next month with recommen-
dation for appropriate action.

Technical Standards

Of Amateurs Raised

TECHNICAL standards of opera-
tion were raised under revised
Amateur Radio Rules adopted
by the FCC, effective April 1.
The revisions, first since 1940, affect
assignment of call signals and call-
ing procedure of stations operating
at other than their assigned loca-
tions. New call areas announced
by the Commission last fall are put
into effect under the new rules
[BROADCASTING, Oct. 29, 1945].

The Commission cautioned ama-
teurs that operation is permitted
only on frequencies specifically
authorized in the No. 130 series of
Orders. Frequencies previously as-
signed are given in the current
Order, No. 130-E, dated March 29,
1946, with two minor changes, and
expands the 3700-4000 ke band to
3625-4000 ke as of April 1. Use of
the expanded band is permitted in
Alaska, Puerto Rico and the Virgin
Islands, as well as in continental
U.S., under the Order.

Radio ‘Big Business’

REPORT on postwar trends titled
“Broadcasting in U.S.A.” appear-
ing in the April issue of Wireless
World, British trade journal, quotes
the 1946 BROADCASTING YEARBOOK’S
figures on radio advertising. Fig-
ures put “radio up in the category
of Big Business,” says the article.
The author, A. Dinsdale, goes on to
tell the post war problems confront-
ing the U. S. in AM, FM and tele-
vision.
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ﬂﬂdiﬂiduality ¢ e e Is as evident in radio stations as in humans.

In Detroit, the distinguishing characteristics of WW] imbue it with
a positive personality. WW] has emphasized its individuality
through policies designed to increase enjoyment for its audience
. and make WW] time more productive for its advertisers.
WW] is consistently foremost in public service.

This speaks well for WW] . . . and speaks forcefully

for the products advertised on it.

Your sales message on WWJ is enhanced by the prestige
achieved through 25 years of progressive broadcasting service.

AMERICA'S PIONEER BROADCASTING .STATI O N—Firstin Detroit

NBC Basic Network

National Representatives: TH‘E GEORGE P. HOLLINGBERY COMPANY
Associate FM Station WENA

950 KILOCYCLES
/5000 WATTS

OWNED AND OPERATED BY THE DETROIT NEWS
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Civilians Filling AFRS
Jobs in Far East Net

TO COPE with the critical person-
nel dituation of the Far Eastern
Network, Western Pacific branch of
AFRS has converted a number of
positions from military to civil
status. Net headquarters and key
station, WVTM Manila, is headed
by Wesley H. Wallace, former offi-
cer-in-charge, now director of ra-
dio. He was at one time production
manager of WPTF Raleigh, N. C.

James N. Tull has been appointed
translcription supervisor, a job he
held while in the Army. He was for-
merly with WWL New Orleans and
news editor for KHBG Okmulgee,
Okla, George F. Moore is now chief
writer. He has been Army radio
correspondent with the 38th Divi-
sion, and before that time was with
WALA Mobile, Ala. AFRS is still
looking for qualified personnel to
fill other well-paying jobs still open.
Jobs|are on one-year contract basis,
with transportation furnished.

Sustaining House Committee Cut Would

Probably End State Dept. Shortwave

SHOULD Congress sustain the
House Appropriations Commit-
tee’s 10-million-dollar cut in State
Dept.’s 1947 fiscal year budget,
the State Dept. probably will dis-
continue all shortwave broadcasting
activities, it was learned authori-
tatively last week.

Of a budget request totaling $19,-
284,778 for the International In-
formation & Cultural Relations
Dept., $7,500,000 was earmarked
for shortwave broadecasting. The
House committee cut the overall
figure to $10,000,000 [BROADCAST-
ING, April 15], which would reduce
shortwave broadcasting to virtu-
ally nothing if the overall amount
were prorated, it was pointed out.
Rather than do a minor job State
Dept. officials will recommend dis-
continuance of shortwave broad-
casting activities in that branch
of Government, it was learned.

In lieu of shortwave broadcasting
in State Dept., it is expected that
Secretary of State Byrnes will rec-
ommend to President Truman that
a separate corporation be set up
to operate shortwave broadcasting.
Such a corporation would be formed
by a merger of the seven licensee
firms now owning shortwave fa-
cilities. A board of advisers would
be named by the President—some
from Government and some from
industry—to program the station
or stations.

Would Require Legislation

Before such a corporation could
be set up, however, legislation
would be required, according to
Congressional sources. President
Truman is expected to make his
recommendations to Congress after
receiving Secretary Byrnes’ views.

Meanwhile Rep. Noah H. Mason

Fﬁ

REPRESENTED
BY

TAYLUR-HUWE SNVWDEN
1

oS
AFFILIATED WITH

AMERICAN BROADCASTING
COMPANY, INC.

guaranteed results!

BEAUMONT,
560 K.C., 1,000 WATTS

**Magnetized . .

Sink Your Sales Teeth
‘In These 3 Markets!

Here's one of the LIVELIEST stations in' America...
KFDM ... the only major network station covering the
three key cities of the Rich Sabine Area...Beaumont,
Port Arthur, and Orange..
INDUSTRIES create a 584 million dollar effective buy-
ing income! Place your programming on KFDM for

.where PERMANENT

TEXAS

MEANS BUSINESS

. dtaving people and indurtrles from other ractionn!

—~ SERYING THE
ST S MAGNETIZED

—

o SABING AREA
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Claghorn Compass

SENATOR CLAGHORN, the
NBC Fred Allen Show char-
acter which Announcer
Kenny Delmar is Dbetter
known as, will receive a com-
pass from General Electric
despite fact he has sworn
never to use one because it
always points north. The GE
presentation will cause him
no embarrassment, though,
because it points east and
west, being made of new al-
loy developed by GE en-
gineers which is magnetized
across its width rather than
its length. By name it is
known as silmanal.

(R-I11.) served notice on the floor
of the House last Monday that he
intends to fight any move to create
an Office of Peace Information
within the State Dept. He declared
that the State Dept. could not do
the proper kind of job in broad-
casting news of America, saying,
“The task, if it is to be done at all

—truthfully and impartially—
must be left to the American
press.”’

Rep. Mason cited Order No. 24,
issued by the Board of War Com-
munications on Nov. 3, 1942, taking
over WRUL WRUS and WRUX
Boston for Government operation
and said: “These stations are the
only privately owned international
broadcasting facilities 1in the
United States today that are sub-
ject to this seizure order and are
now under Government control.”

He inserted into his remarks
editorials from the Boston Herald
and the Christian Science Monitor,
demanding that the State Dept.
return the World Wide stations to
private ownership. “I echo the sen-
timents of the Boston Herald, and
therefore I shall oppose the es-
tablishment of this OPI in the
State -Dept.,” said Rep. Mason.

World Wide Broadcasting Foun-
dation, owners of the Boston outlets,
has petitioned the State Dept. to
return the stations that the Foun-
dation might continue its educa-
tional broadcasts [BROADCASTING,
March 18].

The House has postponed vote on
the State Dept. appropriations bill
until late this month.

Westinghouse Raises
WESTINGHOUSE Electric Corp.
last Monday announced salary in-
creases for approximately 200 sal-
aried workers in local plants. In-
creases retroactive to April 1, 1946,
go to about 150 supervisory sal-
aried employes. Raises amount to
$9.25 weekly or 10% of weekly
salary. There also is an increase
for about 50 salaried employes,
amounting to $7 per 40-hour week
for weekly-paid employes and
$30.30 per month for those paid on
monthly basis, effective last Mon-
day.

Telecasting



The WINNING
| Combination!

KFAB is the exclusive CBS outlet The “‘ace” that helps make this |
in all four markets of this “‘winning  “‘winning combination” an unbeat-
combination”! Thousands of people  able hand will soon be added. So
you want to reach live in these rich ~ when you are ready to have us “'deal |
markets. They are the prospects that you in”’ on this vast, profitable area,
only KFAB’s “winning combination”  contact a Paul H. Raymer man or
can sell effectively. General Manager Harry Burke.
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HARRY BURKE, General Manager Represented by PAUL H. RAYMER CO.

THE BIG FARMER STATION
OMAHA 1110 Kc-10,000 WATTS LINCOLN
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NORTH

Al
CAROLIN < THE

SOUTH’S

No. 1
STATE

N orth Carolina’s rural prosperity is a significant factor
in her total buying power. North Carolina alone produces
28.9%, of the total value of all principal crops raised in
all nine other Southern states, combined. According to
the Sales Management Estimate for 1945, gross farm
reﬁeipts here exceed those in the next-ranking Southern
state by more than 250 million dollars. The North Carolina
figure is more than double the average for the nine other
Southern States. Isn’t that proof of North Carolina’s
buying power?

and
WPTF
'RALEIGH

IS
NORTH
CAROLINA’S

No. 1
SALESMAN!

With 50,000 Watts, at 680 ke.—and NBC—Station
WPTF at Raleigh is by long odds the No. 1 radio salesman
in North Carolina. Let us send you the complete facts and
availabilities. Or just call Free & Peters!

30.000 WATTS —NIBC
RALEIGH. N. C.

Free & Peters, Inc., National Representatives
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PRIVATE SHOWING of experimental video equipment by General Elec-

tric revealed possibilities of nationwide television theatres. Show was

transmitted to Civic Playhouse, Schenectady, from WRGB by microwave
relay and put on 11 x 15 ft. screen by Rauland Corp. projector.

Detroit Gets Two

Television Grants
FCC Delays Other Hearings
As Applicants Withdraw

FIRST television stations for De-
troit were authorized by the FCC
last Monday with grants to the

| Evening News Assn. (WWJ) and

King-Trendle Broadcasting Corp.
(WXYZ). The grants were the
first to be processed without hear-
ing and brought to six the total
issued since the resumption of
licensing last Fall.

Oral arguments on the proposed
channel assignments for the four
stations authorized in Washington
were held by the Commission Wed-
nesday. Following determination
of frequencies, construction per-
mits will be issued to the grantees:
NBC, Bamberger Broadecasting Co.,
Evening Star Broadcasting Co.
(WMAL), and Allen B. Du Mont
Labs. Inc. (See other story in this
issue.)

Two Withdrawals

Action on the Detroit grants re-
sulted from the withdrawal of two
of the original six applicants for
the five available channels, elimin-
ating necessity for hearings sched-
uled for April 24 [BROADCASTING,
April 1]. The commission vacated
its order of Feb. 1 which designated
the applications for consolidated
hearing.

The two grants were made sub-
ject to frequency assignments and
other engineering details to be de-
termined. The actions, it was ex-
plained, are more than conditional
grants, which will not be issued on
television applications as an-
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nounced under new Commission
procedure [BROADCASTING, April
15].

Two ether applications are pend-
ing for television stations in De-
troit—The Jam Handy Organiza-
tion Ine. and United Detroit The-
atres Corp. Action on these cases
will be taken later.

The Commission postponed until
further order television hearings
scheduled for May 13 in Cleveland
where there are five applications
for five channels. One of the orig-
inal six applicants withdrew from
the proceedings. Hearings sched-
uled for Lancaster and Harrisburg,
which have been continued, prob-
ably will be cancelled as the re-
sult of withdrawals. Hearings
scheduled for Pittsburgh on April
25 were expected to be called off
as there remain but two applicants
for four channels.

Next television hearings are to
be held May 20 in Los Angeles
where 12 applicants are competing
for seven channels.

KDKA YVideo Site
APPROVAL of the contemplated
site for television transmitter of
KDKA Pittsburgh was given last
Monday by the city’s zoning board.
According to J. E. Baudino, station
manager, site is near University of
Pittsburgh Stadium and bids have
been asked for the 500-foot, self-
supporting, steel tower. Ground
breaking ceremonies are planned
for early May.

Heads Radio Department

RIKI ENGLANDER, formerly a radio su-
pervisor for the American Red Cross
and the war fund campaigns, heads a
new radio department formed to co-
ordinate broadcasting for the 1946
$35,000,000 drive of the United Jewish
Appeal of Greater New York.

Telecasting



TOTEMS, TRADERS AND TIMEBUYERS

@ There's real meaning in a totem pole, if you know how to find
it. These grotesque wood-carvings symbolise the family history
of various Alaskan Indian tribes. Each tribe believes that it is
descended from a certain animal or bird. Intermarriage or tribal
treaties are shown by adding the appropriate symbol.

® In Baltimore there’s a symbol more easily understood than the
totem pole, The meaning of the letters W-C-B-M is extremely
clear to radio timebuyers. They'll tell you that WCBM adds up to
an economical and effective method of getting business in the
Baltimore Market. All

of which simply means Baltimane's Listening Habit

that there's wampum

waiting for the trader who
uses WCBM..

MUTUAL BROADCASTING SYSTEM

Free & Peters, Inc.

Exclusive National Representatives

JOHN ELMER, President GEORGE H. ROEDER, General Manager
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Io First voice circuits were single iron wires with
ground return. Frequency limitations, noise and high
losses soon ruled them out.
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2. Big improvement was the all wire circuit—a
pair of wires to a message. Later came carrier which
stepped up frequency and permitted several messages
per circuit.

e Llead covered cable compressed many wire
circuits into small space—took wires off city streets
But losses are prohibitive at very high frequencies.

4. Coaxial cable—a single wire strung in a pencil
size tube —extended the usable frequency band up
to millions of cycles per second and today carries
hundreds of messages per circuit, or the wide bands
needed for television.



Back in 1933, Bell scientists established an historic
first when they transmitted very high frequency radio
waves for hundreds of feet along hollow pipes called
wave guides. For them it was another forward step in
their long research to make communication circuits
carry higher frequéncies, broader bands and more

messages per circuit.

Continuing Research showed the way

From the days of the single open wire line —through
all-metallic circuits, phantoming, cable, carrier sys-
tems and coaxials —up to today’s wave guides, every
improvement has been the result of continuous

fundamental study.

t e When Bell Laboratories started work on wave

iru “sm ISSIon guides, there was no immediate application for the
microwaves they guided. But the scientists foresaw that

some day wave guides would be needed —so they kept

on working until they had developed' the wave guide
into a practical device.

With the war came radar—and the problem of con-
ducting microwave frequencies. Bell Laboratories
had the answer —wave guides —without which radar
at the higher frequencies would have been impractical.

What this means to YOU

Year after year, Bell Laboratories have continued

B¢ Wave guides, fundamentally different in trans- to develop methods for handling higher and higher

mission principle, channel energy as radio waves frequencies. Year after year Western Electric has
through pipes; vary in size from several inches to :

under 1 cm.; become smaller as frequency rises. prOVided equipment putting these scientific advances

to work. This team has become the natural leader
in the field.

When your requirement dictates the use of VHF—
in mobile communications, broadcasting, or point-to-
point radio telephony—depend on Western Electric to

AN S -
6. Lote model radar wave guides, similar to that supply the latest and best equipment for your needs.

used to feed the antenna above, can carry 3%2 cm.
waves at more than eight billion cps. Experimental
guides for still shorter waves are being tested.

IE LABO| RA"I‘ o RI E““s,f

! Manuf .ctu’rmg f the Bell qystem and .'nanon s Ialgesf
- producer of commumcatwns and electronic oqulpment




Taft Returns to WKRC

In New Executive Post
HULBERT TAFT Jr. has returned
to WKRC Cincinnati as managing
director of radio for the Cincinnati
Timeg-Star Co. after three and a
half years with the AAF. He will
direct all radio
interests of
WEKRC and devel-
opment of televi-
sion and FM fa-
cilities already in
progress. H. E.
Fast continues
as station' man-
ager.

Mr. Taft en-
tered the service
in September 1942
and spent 25 months overseas as
fighter controller with a night
fighter squadron. He was dis-
charged as captain. Prior to the
war he was general manager of
WKRC.

Mr. Taft
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CHILDREN PROGRAMS HARMFUL?

Panel of Five on MBS Forum Evenly Divided
On Question, With One Vote Undecided—————Ff

DO PRESENT children’s pro-
grams urge youthful listeners to
delinquency?

A special forum program April
5, MBS, addressed this question to
a five-member panel. In answer,
two said yes, two said no, one said
maybe.

Yes, said Judge Jacob Panken
of the Children’s Court of New
York City. “Programs interesting-
ly depicting anti-social conduct,
crime and murder, influence chil-
dren to anti-social attitudes and
lead to aggression ... they disturb
and excite and the result is mal-

adjustment.”
Yes, said Raphael Hayes, radio
writer for Press Assn. “Radio

melodramas by and large present
an unreal fantastic world of ex-

citement. In short, they present a
fraud. Can anyone honestly en-
courage a child to seek his release

in such a world? Radio is a superb -

educational medium . . . radio
should have no part of offering
fraudulent substitutes, adventures
that distort reality.”

No, said Dr. S. Harcourt Pep-
pard, child psychiatrist and acting
director of the Bureau of Child
Guidance of New York City’s
Board of Education. “I am con-
vinced that radio programs do not
produce neurosis in children, nor
behavior problems, nor juvenile
delinquency.”

No, said Josette Frank, radio
consultant for the Child Study
Assn. of America. “I believe that
this kind of vicarious adventure,
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escape, excitement, even blood and
thunder are necessary and im-
portant to most children, as out-
lets for their own emotions, par-
ticularly their feelings of aggres-
sion.”

Maybe, said William- F. Soskin,
psychologist at the Habit Clinic
for Child Guidance, Boston. ¢, .. I
disagree with those who claim
these programs are the cause of
delinquency and severe emotional
disturbance . . . but there is an-
other group of criticisms which
are quite justifiable.”” His objec-
tions: (1) Children’s dramatic
shows ‘“over-stimulate” their young
listeners; (2) plots have fallen
into a “monotonous rut,” and for
the current gunplay and chaos
should be substituted a better
quality of writing.

The MBS forum was the first
of three, to be heard Fridays at
10-10:30 p.m. Second one, last Fri-
day, questioned the influence on
children of movies; the third, next
week, the influence of comics.

NBC Executives Back

AFTER a five-week swing around
the country for NBC’s annual sta-
tion meetings, five NBC executives
returned last week to their New
York headquarters. They were
Niles Trammell, president; Noran
E. Kersta, manager of NBC’s tele-
vision department; Robert Shelby,
director of technical development;
Easton C. Woolley, director of the
stations department, and Sheldon
B. Hickox Jr., stations relations
manager. Three other executives
who were on the tour have not yet
returned from the West Coast.
They are Roy C. Witmer, vice pres-
ident; Clarence Menser, vice pres-
ident in charge of programs, and
Charles P. Hammond, director of
advertising and promotion.

DeWitt Millhauser

DE WITT MILLHAUSER, chair-
man of the finance committee of
RCA, director of NBC and of RCA
Communications Inc., died April 14
at Doctor’s Hospital, New York,
at the age of 61. Mr. Millhauser,
who spent a life time in banking
and finance, recently had undergone
an operation. Born in New York
Aug. 7, 1884, he joined the banking
firm of Speyer & Co. in 1899 after
attending elementary and second-
ary schools. He retired from the
firm in 1937 after serving as a
partner for 17 years. His associa-
tion with RCA began in 1929 when
he was elected a director. He is
survived by a widow, the former
Margaret Schaffner, whom he mar-
ried in 1930, and by a daughter
of a previous marriage, Mrs. Mar-
garet W. Cahn,

Film on Distribution

STORY of the distribution of goods
from farm or factory to consumers with
a basic explanation of why distribution
now accounts for 59 cents of the con-
sumer dollar, is presented in a 10-min-
ute 16 mm sound film, *“Distributing
America’s Goods,” produced by Ency-
clopaedia Brittanica Films for Twen-
tieth Century Fund. Film is based on
Fund’s four-year survey report, a 500-
page volume titled “Does Distribution
Cost Too Much?”

@ Telecasting
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This is a composite letter
typical of mail received

from our listening area.

HARRY STONE, Gen. Mgr.

WINSTON S. DUSTIN, Comm: Mgr.

EDWARD PETRY & CO., National Representatives

Dedicated to the task for more than
twenty years, WSM is relieving the
isolation of the rural families in its

great listening area,

NASHVILLE
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BROADCAST SALES COMPANY
Now York & Chicago '
HOMER GRIFFITH COMPANY
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HARRY MCTIGUE Gonsrol Manages
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Why I Disagree With the AFRA Lobby

A Protest Against
Lea Bill Veto
Campaign
Name Withheld by Request

(It's Hard Enough to Make a
Living)
AFTER the Senate passed the Lea-
Vandenberg bill I was called by
AFRA. They wanted to know if
they could sign my name to a tele-
gram to President Truman urging
the veto of the measure. I answered,
emphatically, “No!”

Am I some strange kind of ani-
mal, an AFRA member, an an-
nouncer and actor, that I will thus
fail to string along with what my
union loudly maintains is to the
best interest of all radio enter-
tainers?

Effect on AFRA

No, I am not, but I have some
definite opinions about what AFRA
is doing that it shouldn’t be doing
and some even more definite ones
about what AFRA is not doing that
it should be doing.

In the first place, the only pos-
sible effect upon AFRA artists of
the Lea-Vandenberg bill, which is
designed as a curb on the wanton
activities of Petrillo and his musi-
cian’s union, is to cut down on the
extra fees paid to artists when the
programs on which they appear are
transcribed for rebroadecast.

This, it can be easily seen, merely
prevents those members of these
professions who are regularly
working and sufficiently established
to obtain such work, from fattening
their bankrolls still further by
extra compensation for the same
amount of work.

This is what AFRA is fighting
for, and spending money and ener-
gy on in lobbying so powerfully
against this bill.

Somehow, I—a veteran who re-
turned eight weeks ago from 3%
years in the Army—can find no
sympathy for these poor people who
are working on the air for fat pay-
checks based on $25 for a fifteen-
minute program, or for the union
that makes such an outery over the
fact that legislation may prevent
their obtaining double that fee if
the program is transcribed.

It’s the old, old story of “them
what has gets,” and here we find
the tireless efforts of AFRA concen-
trated on adding to the incomes of
this minority, the members of which
are already making very good, if
not fabulous money.

Majority Underpaid

I seem to think AFRA could
much better occupy itself in worry-
ing about the majority of radio
artists in the United States, who
are starving or making niggardly
wages for large amounts of work.

Here in New York there are
many, many artists who cannot
crack the charmed circle—who

aren’t known to the demigods who
hand out the work, and who have
no satisfactory method of becom-
ing known. These artists are many
times as good or better than those
who are in the select working circle
to which all the money is flowing,
but does AFRA do anything to
make it possible for them to get
their share of the work?

As I said before, I am a veteran,
and I’ve been back eight weeks. I
wrote to every network and agency
director in town—well over a hun-
dred people. I've had a half-dozen
auditions in eight weeks. I have a
few more tentatively scheduled for
May, and a few vague promises
of “in two or three months.” And
I have mostly unanswered letters.
The auditions I have received have
all resulted in favorable reports,
and nice chats with directors who
charmingly told me I was very
good, but that there were so many
artists around, and “naturally, I
have my friends. . . ”

Experienced Artist

Let me hastily enter the fact that
I am not a neophyte or a GI radio
artist; I have eleven years on the
air, and was an AFRA member be-
fore the war, in fact, since 1939.

I have read of various “commit-
tees for veterans” and “lists of
AFRA veterans” being circulated
to try to combat this situation, but
I have seen no results. Maybe if
AFRA would take time off from
sending telegrams to the President,
it could do something for its vet-
erans—and not only its veterans,
but all of its qualified people who
are roped outside the charmed cir-

NOTES OR BULLETS?
AFM Welcomes Gal with Case;
It Held Gun!

JAMES C. PETRILLO’S disturb-
ingly informal rules of eligibility
in his vast clan, the American Fed-
eration of Musicians, have, at times,
driven hirers of musicians danger-
ously near the borders of reason
when, calling for an accomplished
fiddle player, for example, they
were presented with a novice of 10
thumbs. A recent incident confirms
suspicions that in Mr. Petrillo’s
AFM the spirit of brotherhood
transcends the mundane require-
ments of professional competence.
A lady viola player with a talent
for whimsy applied, on a bet for
membership in AFM’s biggest lo-
cal, 802 of New York. A credulous
clerk at union headquarters greeted
her unquestioningly upon noticing
that she carried a viola case under
her arm, and she was thereupon
welcomed into the friendly fold.
What local 802 neither knew, nor
apparently cared about, was that
it was welcoming not a lady with a
viola, but one with a case contain-
ing a submachine gun borrowed for
the occasion from an Army friend.

cle. Maybe it could spread some
of that work and money around;
there’s plenty of it here!

Now we come to my biggest beef
of all, out-of-town radio. The people
who work outside of New York,
Chicago, and Hollywood, and the
few other places where AFRA
has established locals. There is

(Continued on page 84)

OPEN LETTER TO BING CROSBY
WJAG Asks Him Why He Telegraphed Senators

When Bing Crosby and other
AFRA members wired Senators in
opposition to S-68, the anti-Petrillo
bill, WJAG Norfolk, Neb., took up
the matter on its Voice of the Peo-
pl and read open letters to the per-
formers. Letters resembling the fol-
lowing, which went to Bing Crosby,
were sent to Bob Hope, Frank Sin-
atra, Eddie Cantor and others.
Dear Mr. Crosby:

Will you please explain why you
telegraphed the Senate of the
United States in support of James
Caesar Petrillo?

No one has done more to build
your reputation and make you rich
than the radio stations of the
United States. Nobody has made it
harder for stations to operate than
Petrillo. Your action is like biting
the hand that feeds you.

Have you read S-63—the Lea-
Vandenberg bill to which you ob-
ject? This bill does not cancel your
present contracts, and allows their
renewal or new contracts so long
as they are not coercive in charac-
ter and you do not resort to intimi-
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On Behalf of AFM President

dation, threat or duress.

Certainly you do not want to do
business that way. You have com-
plete liberty of action under the
new bill so long as there is no un-
lawful intimidation or coercion.

I suggest you get a copy of the
Congressional Record of Saturday,
April 6 and read the final debate
on pages 3305 to 3322. You will
find that your rights are fully pro-
tected.

I like you on the air and screen
but I think you and other radio and
screen artists are pandering on
your good name and taking undue
advantage of your public when you
allow your name to be used publicly
to oppose legislation so widely ac-
ceptable as S-63, which has an
outraged public behind it.

When the Senate of the United
States votes 47 to 3 for a bill and
the House votes 222 to 43, it makes
you look foolish to oppose it. In-
asmuch, as we have read this as
an open letter over WJAG, we will
be glad to read your reply.

WJAG NorroLK, NEB.

Telecasting
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Durr to Debate Blue Book at Institute

Ohio State May 3-6
Plans Tentatively
Announced

FCC COMR. Clifford J. Durr will
take part in discussion of the Com-
mission’s Blue Book at the annual
dinner May 5 of the Sixteenth In-
stitute for Education by Radio.

The dinner and its debate on the
“Public Service Responsibility of
Broadcast Licensees” report is one
of many events scheduled for the
May 3-6 sessions of IER at Colum-
bus, sponsored by Ohio State Uni-
versity.

According to the advance pro-
gram issued by Dr. Keith Tyler,
head of the radio education divi-
sion at OSU and chairman of the
Institute, the dinner-debate will
be held in the Ballroom of the
Deshler-Wallick Hotel with Comr.
Durr and a yet-unnamed represent-
ative of the radio industry par-
ticipating. In addition, Roger Bald-
win of the American Civil Liberties
Union, has been invited to join the
debate.

At General Session

Comr. Durr is also slated to
speak on a general session sym-
posium Friday evening, May 3 on
radio’s reconversion and assump-
tion of postwar obligation. Other
speakers on this panel will be NAB
President Justin Miller; Davidson
Taylor, CBS vice president and
director of programs; H. B. Mec-
Carty, director of WHA, Univer-
sity of Wisconsin station; and
Nathan  Straus, president of
WMCA New York.

A special session arranged for
Sunday, May 5, will deal with
“The Implications for Radio of
Atomic Energy’ as part of Uni-
versity of Chicago Round Table
program on NBC, 12:30-1 p. m.
Panel of scientists to speak includes
Reuben Gustavson, vice-president,
University of Chicago; Harold
Urey, Nobel prize winner and dis-
tinguished service professor of
chemistry, University of Chicago.
Invitation has also been tendered
Irving Langmuir of General Elec-
tric Research Laboratories.

IER’s advance program lists as
invited participants on the atomic
subject: Comr, Durr, William Ben-
ton, Assistant Secretary of State;
William Ernest Hocking, depart-
ment of philosophy, Harvard Uni-
versity; Karl Koerper, vice presi-
dent of KMBC Kansas City;
Charles Siepmann, New York Uni-
versity and formerly a special as-

sistant at the FCC; Raymond
Swing, ABC news analyst; Karl
Wyler, manager of KTSM El
Paso.
Criticism Panel
On a panel scheduled for 9
a. m. Monday, May 6, under the

title of “Radio Criticism” will ap-
pear Elizabeth Forsling, radio edi-
tor, Newsweek Magazine; Robert

BROADCASTING o

Stephan, radio editor, Cleveland
Plain Dealer; Thomas McCray, na-
tional program director, NBC; Wil-
liam Cline, assistant manager,
WLS Chicago. Chairman of the
panel is Robert K. Richards, Edi-
torial Director of BROADCASTING
Magazine.

Agenda for the four-day meet-
ing also includes awards in 14 cate-
gories for best entries in the Tenth
Annual American Exhibition of
Educational Radio Programs, held
in conjunction with the Institute.
Preliminary judging of some 400
public-service type programs is
currently being completed ‘with
final judgings to take place just
in advance of the Institute.

Registration Rooms

IER headquarters and registra-
tion rooms have been set up in
the Deshler-Wallick and Neil
House Hotels for an anticipated
attendance of 1,500.

The advance program, to be sup-
planted by a final schedule released
the first day of the session, lists
four general sessions; two special
sessions; 12 work-study groups;
eight section meetings; eight round
table discussions; and meetings of
16 committees, associations and
other organizations.

Other personalities to speak at
the Institute in addition to afore-
mentioned, are: Arno Huth, author,
Geneva, Switzerland; Dr. P. H.
Frederick Chao, professor of edu-
cation, National College of Rural
Reconstruction, Chungking; Ed-
gar Kobak, MBS president; Wil-
liam Bearup, overseas representa-
tive in London, Australian Broad-
casting Commission; Benjamin Co-
hen, assistant secretary-general in
charge of information, TUNO;
Paul B. White, CBS director of
news and special services; Fran-
cis Russell, director, office of pub-
lic affairs, State Dept.; Christo-
pher Cross, liaison officer, Ameri-
can Broadcasters and Radio Press,

Information Department, UNO;
William T. Stone, director, office of
international information, State
Dept.; Alma Kitchell, president of
the Assn. of Women Directors and
director of women’s programs for
ABC; John C. Baker, chief of ra-
dio service, Dept. of Agriculture;
Josette Frank, chairman of the ra-
dio committee of the Child Study
Assn. of America; Elaine Carring-
ton, writer; R. S. Lambert, super-
visor of educational broadcasts,
CBC; Rabbi Moshe Davis, Jewish
Theological Seminary of America;
Emory Ellis, director of informa-
tion, Netherlands Information Bu-
reau; Jehnny Johnstone, radio di-
rector, National Assn. of Manu-
facturers; A. A. Schecheter, MBS
vice president in charge of special
events and publicity; Noran E. Ker-
sta, manager, NBC television de-
partment.

Topic Schedule

Schedule of topies in the ad-
vance program includes:

General Sessions: Has Radio Recon-
verted?; Radio and the International
Scene; The Implications for Radio of
Atomic Energy; Radio and Inter-Group
Understanding: A Progress Report.

Special Sessions: Origination of “Our
Foreign Policy”’; Television and Edu-
cation.

Annual Institute Dinner: Public Serv-
ise Responsibility of Broadcast Licens-
ees—A Debate on the FCC Report.

Work-Study Groups: Agricultural
Broadcasts; Children’s Programs; Ra-
dio Journalism; The Junior Town Meet-
ing; Music Broadcasts; Broadcasting by
National Organizations; Radio Coun-
cils; Radio Research; School Broad-
casts; Professional Training for Radio;
FM Radio and Education; Religious
Broadcasts.

Section Meetings: College Public Re-
lations Broadcasting; The High School
Radio Workshop; Broadcasting by Local
Youth Organizations; Radio and the
Negro; Problems of Radio Production,
Public Health Broadcasts; Radio and
Veteran Rehabilitation; Women’s Pro-
grams.

Round-Table Discussions: Problems
of Student Campus Stations; Critics
Look at Radio; What Services Can For-
eign Information Centers Render to
American Radio?; Radio and Adult
Education; Social Responsibility of Ra-
dio Public Relations; Religious Broad-
casts; Television Programming and Pro-
duction; The Social Responsibility of
Radio Writers.

Nielsen to Offer Radio Index
If CAB Drops Its Own Service

ARTHUR C. NIELSEN Co., Chi-
cago, has offered the Nielsen Radio
Index to all CAB subscribers, if
CAB’s service is discontinued [see
CAB Committee story, this issue].

The offer, contained in a letter
to B. C. Duffy, chairman of the Co-
operative Analysis of Broadcasting,
from Arthur C. Nielsen stipulated
that the offer would be contingent
upon approval by CAB’s Board of
Governor’s of the Nielsen index.
Mr. Neilsen offered to ‘“substan-
tially accelerate” the “normal de-
velopment” of the Nielsen index, if
CAB would agree to his proposals.

Would Improve Service

This would include: (a) expan-
sion to full national coverage of the
Nielsen index; (b) increased sam-

Telecasting

ple, possibly by thousands of au-
dimeters (device used to test lis-
tening habits of families in various
wage and social levels); faster de-
liveries, and expansion to 52 weeks
per year of the companys reports,
“if desired by the industry”.

Discontinuance of CAB, and the
endorsement of NRI, Mr. Nielsen
declared, “would give the industry
the ‘ideal’ radio research service
and achieve this within the cost
limits suggested by your commit-
tee.”

CAB is unable to provide ‘“‘ade-
quate measurements” of FM and
television, “which will soon be
needed very badly,” according to
Mr. Nielsen. He criticized “waste-
ful duplication” of services.

Durham

North Carolina’s 3rd
largest city. Second top
city in drug sales. Home
of Duke Univ. Maker of
259% nation’s cigarettes.
Impartial . . .

Surve

prove Durham prefers
one station over all oth-
ers combined. Naturally
that’s the station adver-
tisers . . .

Favor

for moving merchandise
quicker at least cost. The
station that blends the
local touch with the best

E

from CBS.

Owned By
Durham Herald-Sun
Papers

Represented by Howard H.Wilson Co.
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Buckendahl Named V P,

General Manager, KOIN

HARRY BUCKENDAHL last
week was appointed vice president
and general manager of KOIN
Portland, Ore., recently acquired
by Field Radio Enterprises, Chi-
cago. Mr, Bucken-
dahl was former-
ly KOIN sales
manager. He suc-
ceeds C. W.
(Chuck) Myers,
former station
owner, in  his
present position.
Other appoint-
ments announced
Mr. Buckendahl last week by the
Field interests
were Arthur W. Kirkham as vice
president and director of public
events; and Clyde Phillips as as-
sistant secretary-treasurer.

WDSC GOES ON AIR
MAY 1, ON 800 KC

WDSC Dillon, S. C., now under con-
struction as a 1,000 w daytime
station on 800 ke, will begin opera-
tions from temporary studios about
May 1, according to Henry Sullivan,
general manager. Approximately
60 days later he said, station hopes
to occupy a new building now under
construction on U. S. Highway 301,
about 3% miles south of Dillon.

In addition to Mr. Sullivan, re-
cently released from the Navy and
formerly commercial representative
of WGTM Wilson, N. C., and pro-
gram director, WBIG Greensboro,
N. C., WDSC personnel will include:
Jack Ikner, chief engineer, with
WGTM before Navy service; H. W,
Severance, commercial manager,
recently discharged from Army.

WDSC will be a Mutual affiliate.
It will subscribe to UP radio news

THIS TELEVISION model will re-
tail at about $150, says Belmont
Radio Corp. It has 7-inch picture
tube and two tuning bands cover
the 13 channels. Picture brightness
permits daytime viewing. Delivery
to retailers is promised in July.

wire and to Standard Radio’s
transcription library service.

WANT TO
STUDY RADIO?

Best bet, then, is to live
in a community where the
radio station is interested
in doing more than sell
time and entertain listen-
ers, Pick a city like El
Paso where the LEAD-
ING station LEADS in
mai;ters of “public inter-
est.” If you want to know
more about the course,
write to: Registrar;
Te)das College of Mines
(branch of University of
Texas), El Paso, Texas.

when KTSM teaches
in acollege . ....

Back in 1944, KTSM had an
idea. There was, we’ll admit,
some head shaking, a few
doubts. We decided to teach

school. It seemed, then, to be in the
public interest to offer students of
TCM (a branch of the University of
Texas) a course of study in radio. The
college liked the idea—asked us to go
ahead. We did and directed the con-
struction of a studio on the campus;
put our staff members in the class room
as instructors. Today this progressive
college is one of the two to offer a com-
plete radio course—a “major” in radio
—8 separate classes—carrying full col-
lege credit. This effort—in the public
interest—is a part of KTSM’s active
and long-range program of service
both to radio and the people of this
community. This, we believe, is real
public service.

Geo. P. Hollingbery Co.
National Representative

EL PASO, TEXAS

One of two colleges offering a “ma-

jor” in radio, TCM students receive
‘“on the job” training in both KTSM's
city and campus studios.

This ‘““college prof’’ knows more than
theory. He’'s a working member of the
KTSM staff and teaches, not just
from books—but experience.

Students observe—and produce—
broadcasts under the direction of
KTSM staff member instructors,
They’re “at home” in a station.

KTSM, in the public interest, began
teaching radio at TCM in 1944. The
idea originated with KTSM—is
proved a successful plan,
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Broader Coverage
By Elliott- Haynes

Canadian Ratings Now Include

Larger Number of Cities

FIRST RATINGS to be released
under the reperts from a larger
number of cities by Elliott-Haynes,
Toronto, issued at Toronto, April
16, cover daytime and evening na-
tional sponsored program ratings
for March in both French and
English. The new ratings are
based on reports from 1668 tele-
phone calls for English language
programs in 15 Canadian cities, in-
stead of the former four cities.

English language programs are
obtained by the coincidental tele-
phone method in Halifax, Sydney,
Moncton, Montreal, Ottawa, Kings-
ton, Toronto, Hamilton, London,
Winnipeg, Regina, Saskatoon, Cal-
gary, Vancouver and Victoria. For
French language program ecalls
are now made in Montreal, Quebec,
Three Rivers and Sherbrooke.
While only sponsored programs are
now being rated, it is planned later
this year to include national sus-
taining programs,

Rating reports are to be issued
once a month nationally, about the
10th of the month following that
in which ratings were taken. Twice
monthly regional ratings will also
be issued for Montreal, Toronto,
Winnipeg and Vancouver.

For March evening national rat-
ing Fibber McGee and Molly led
in popularity with program rating
of 41.2, followed by Radio Theatre
38.1, Charlie McCarthy 38, Music
Hall 26.4, Album of Familiar Music
24, Adventures of Ozzie and Har-
riet 23.5, NHL Hockey (Canadian
program) 22.3, Bob Hope 19.8,
Green Hornet 19.8, and John and
Judy (Canadian program) 19.7.

March daytime national ratings
for English language programs
gave the lead to George’s Wife
(Canadian program) with 22.9,
followed by Happy Gang (Cana-
dian program) 21.8, Big Sister
19.4, Lucy Linton (Canadian pro-
gram) 16.8, and Stars to Be (Ca-
nadian program) 16.6.

French language evening na-
tional ratings for March place first
Un Homme et Son Peche 40.5, En
Chantant dans le Vivoir 35.5, Tour-
billion de la Gaiete 35.2, Ralliement
du Rire 35.1, and Nazaire et Bar-
nabe 34.7. French daytime pro-
grams for March list first Quelles
Nouwvelles 31.3, Jeunesse Doree 31.2,
Metairie Rancourt 26.7, Grande
Soeur 26.3, and Rue Principale 26.1.

Change of Date

VISIT of Maj. Gen. William Livesay in
a recruiting drive to WCCO Minneapo-
lis was indicative of the sharp contrast
in the mode of living today. Approxi-
mately a year ago Bob Woodbury,
WCCO commercial editor, was a tele-
type operator attached to the General’s
91st Powder River Division and con-
ferred with him at an advance outpost
deep into German territory in the Po
Valley campaign in Italy. Now, General
Livesay’s “command outpost’’ during
his Minneapolis campaign, was the
WCCO studios, where Woodbury is con-
fined to a continuity typewriter rather
than a teletype machine.

¢ Telecasting
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BBC May Consider Going Commercial
British Listeners Want Programs

On Par With U. S. Radio

By EDWIN H. JAMES

W ANY a British radio listener
M who developed a taste for
the slick, quick-witted per-
formances of U. S. radio
stars heard in England during
World War II has found the heavier
BBC programming dull fare since
U. S| radio shows, after war’s end,
left British airways to the British.
Last week, in New York, a British
entertainment expert reported that
a growing revolt of listeners and
artists in England might well lead
to commercial broadecasting soon.
John Harding, famed British box-
ing promoter and general manager
of the Marquis of Queensberry’s
All-Services Club, London, which
produiced 2,500 broadcasts for Al-
lied troops during the war, spoke
his mind on present British radio.
Said he: BBC is a pauper by com-
parison with the well-heeled U. S.
radio system. Its only income de-
rived from license fees paid by Brit-
ish radio receiver owners, BBC can-
not afford to hire the quality of
talent which lavish spenders like

U. S. radio advertisers can hire.

Everyone in Britain is hasty to
admit that the BBC in wartime did
a “superb broadcasting job,” said
Mr. Harding. Performers, caught
up in the patriotic spirit, were eager
to donate their services to pro-
grams which in less critical times
for the nation would cost small
fortunes. To Britain, with war’s
end, less critical times have come.

“The artist simply cannot af-
ford to work for radio now,” he
reported.

Proposed Solution

Solution to Britain’s radio di-
lemma proposed by Mr. Harding,
and by many figures in Britain’s
entertainment business, is to de-
vote a portion of each broadcast
day to commercially sponsored air
shows.

“I should say four hours a day
of commercial broadcasting would

be adequate,” he said. Proponents
of commercial radio in England
estimate that such a schedule would
produce 12 million pounds in year-
ly revenue, enough income to im-
prove the quality of British pro-
grams, and also to provide the
government with a tidy annual left-
over that could be applied against
general government expense,

Commercialism Gains

Commercial radio has gained
added support among the tax-
burdened British people, Mr. Har-
ding said. BBC’s government char-
ter expires at the end of this year
and its expiration date is re-
garded by many as the tactical
D-Day to inaugurate advertising
on the hitherto ad-free British air.

Chief opposition to commercializ-
ing British broadcasting comes
from the British press, said Mr.
Harding, although Prime Minister

City College
Five Plaques, 18 Merit

(Certificates Will Be

Presented

PRESENTATION of five plaques
and 18 certificates for award of
merit| to stations, networks and
adverltising agencies will feature
the second annual radio and busi-
ness conference sponsored by New
York’s City College School of Busi-
ness April 30 and May 1 at the
Hotel McAlpin, New York
[BROADCASTING, April 15].

The awards will be presented at
a dinner closing the two-day ses-
sion, 7:30 p.m. May 1.

Winners of plaques announced
by Dr. John Gray Peatman, associ-
ate dean of the City College of
New [York and chairman of the
Commijttee on National Radio
awards for the conference, are:

The| Ralph H. Jones Co., Cin-
cinnati, O., for that agency’s pro-
motion of the sponsored program,
Linda’s First Lowve.

WEEI Boston for its promotion
of the public service program, Life
to the Front.

WCATU Philadelphia for its pub-
lic service program, Crusade for
Better Drinking Water.

Columbia Pacific Network, Los
Angeles, for its over-all regional
network promotion.

NBC for its over-all national
network promotion.

Certificates for award of merit
will be presented to:

WGAR Cleveland for the most
effective direct selling sponsored
radio program developed by a clear
.channeil station, Serenade for
Smoothies.

WHN New York for the most
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to Make 23 Radio Awards

effective institutional sponsored ra-
dio program developed by a clear
channel station: The Author Meets

the Critics. °
Buchanan & Co., Los Angeles, for
the most effective institutional

sponsored non-network radio pro-
gram developed by an advertising
agency: Romance of the Ranchos.

St. . Georges and Keyes, New
York for the most effective institu-
tional sponsored network radio pro-
gram developed by an advertising
agency: Exploring the Unknown.

WWJ Detroit for the most ef-
fective public service radio pro-
gram developed by a regional sta-
tion: Alcoholics Anonymous.

WCAU Public Service

WCAU Philadelphia for the most
effective public service radio pro-
gram developed by a clear chan-
nel radio station: Crusade for
Detter Drinking Water.

CBS, for the most effective pub-
lic service radio program devel-
oped by a national network: As-
stgnment Home.

Batten, Barton, Durstine & Os-
borne, New York, for the most
effective sponsored radio announce-
ments developed by an advertising
agency: Chiquita Banana.

E. W. Ziv Inc., of Cincinnati, for
the most effective promotion by a
transcription producer of a spon-
sored national radio program:
Calling All Girls.

Ralph H. Jones Co. of Cincin-
nati, for the most effective promo-
tion by an advertising agency of a
sponsored regional radio program:
Linda’s First Love.

KMBC Kansas City for the most
effective all-over station promotion
by a regional radio station.

WLW Cincinnati for the most

effective all-over station promotion
by a clear channel radio station.

Columbia Pacific Network of Los
Angeles, for the most effective all-
over promotion by a regional net-
work.

NBC for the most effective all-
over promotion by a national net-
work,

WEEI Boston, for the most ef-
fective promotion by a regional
radio station of a public service
program: Life to the Front.

ABC, for the most effective pro-
motion by a national network of a
public service radio program:
America’s Town Meeting of the Air.

WKY Oklahoma City, for the
most effective promotion by a re-
gional station of a sponsored ra-
dio program: Edgar Bergen and
Charlie McCarthy.

NBC for the most effective pro-
motion by a national network of
a radio program designed for spon-
sorship: The Fred Waring Show.

Honorable Mentions

Honorable mentions go to:

KFH Wichita, Kansas, for an
unusually effective public service
program developed by a regional
radio station: Citizens of Tomor-
row.

WROK Rockford, Ill., for un-
usually effective all-over promotion
by a regional radio station.

Community Chests & Councils,
Inc., of New York, for an unusually
effective institutional radio pro-
gram: Crisis in War Town.

KLZ Denver, Colo., for an un-
usually effective public service ra-
dio program developed by a re-
gional radio station: Welcome
‘House.

KSL Salt Lake City, for an
unusually effective public service

BROADCASTING o

Attlee has expressed himself
against advertising on the air.
All ,in all, said Mr. Harding, it
is likely that Britain’s radio lis-
teners next year will be tuning to
commercial programs. “What is the’
alternative?” he asked. He pro-
vided his own answer: “The resto-
ration of commercial stations in
Europe capable of reaching Eng-
land with their broadcasts will

‘mean that those stations will be

getting advertising money which
would be available to England if
commercial radio were in opera-
tion.”

Mr. Harding thinks that alter-
native is one which Britain can ill
afford to choose.

Obliging Soul

PUBLIC SERVICE must be-
come ingrained in some sta-
tion people, like Trafton Rob-
ertson, for example. The m. c.
of the WMAL Washington
Music Box, was driving to the
studios the other morning
when he noticed a fire. Driv-
ing madly to the suburban
Silver Spring fire station, he
reported the fire, and quickly
stopped the boys from leap-
ing to their engines. “Don’t
go away, boys,” he pleaded,
“I brought the fire with me.
It’s here in my car.” And the
volunteers were saved a trip.

radio program developed by a clear
channel station: This Business of
Farming.

NBC Western Division of Los
Angeles, for unusually effective
all-over promotion by a regional
network.

Committee Members

Members of the awards commit-
tee were: William Meclntyre, radio
editor of Tide,; Joseph Koehler, di-
rector of radio and television, Bill-
board; Lawrence Hughes, New
York editor of Adwertising Age;
Eldridge Peterson, managing edi-
tor of Printer’s Ink; George Rosen,
radio editor, Variety; M. H. Sha-
piro, managing editor of Radio
Daily;, E. W. Davidson, director of
customer relations of Sales Man-
agemert, and Bruce Robertson,
New York editor BROADCASTING.

The conference will open at 2:30
p. m. April 30 with a session on
the subject of “The Impact of New
FM, AM and Television Stations.”
At 8 p. m,, the same day, a session
on ‘“Program Trends and Stand-
ards” is scheduled.

Two sessions are scheduled for
10 a. m. May 1, one on “The Ef-
fectiveness of Television Advertis-
ing,” and the other a free, open
assembly for veterans before which
key radio executives will discuss,
“The Veterans Chances in Radio.”

On May 1 at 2:15 p. m., a ses-
sion on “The FCC Report—Is It
Right or Wrong?” is scheduled.

Telecasting
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In New Orleans

Addressed His Loyal Subjects




MARDI GRAS

The Biggest Show in the Nation Was On WWL

The majestic voice of Rex himself was carried over WWL — and the
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The Mardi Gras parade — first since 1941 — was described brilliantly by
the WWL special events staff and Larry LeSueur and Bill Downs of CBS
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Listeners were transported to one of the fabulous The WWL “float” carrying WWL's Dixieland Jazz
Carnival Balls by WWL Band held a prominent place in Carnival parade

Listeners turn to WWL for complete reports‘ on Big Events
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WWL used short-wave pick-up to follow the Typically —WWL was first on the scene at
New Orleans Open Golf Tournament the February 19th explosion



HOW WWL ADVERTISES ITS ADVERTISERS

The only New Orleans station using all of these media continuously:

B! “DURANTE- Mook Siow’
FRIDAYS 8:30 PAA.
REXALL DRUS STORES

24-Sheet Posters
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Newspaper Advertisements Point-of-Sale Displays

Folks turn first to....

NEW ORLEANS

A DEPARTMENT OF LOYOLA UNIVERSITY

The Greatest SELLING Power in the South's Greatest City

50,000 Watts ¢ Clear Channel ¢ CBS Affiliate

REPRESENTED NATIONALLY BY THE KATZ AGENCY, INC.



D.C. Television Set Allocation Cited

13,000 to Capital This
Year, Du Mont Tells
FCC Hearing

PLANS of receiver manufacturers
to allocate up to 13,000 television
sets for the Washington, D. C.,
market before the end of 1946
were disclosed last Wednesday at
oral arguments before the FCC on
proposed channel assignments for
video stations in the Capital.

Leonard F. Cramer, vice presi-
dent of Allen B. Du Mont Labs
Inc., in charge of the broadcasting
division, told the Commission a poll
by Du Mont of six large known
producers of television receivers
revealed that between 10,5600 and
13,000 sets will be distributed in
Washington by the year’s end. He
saild Du Mont will allocate 1,000
sets to the Capital.

Dr. T. T. Goldsmith Jr., Du
Mont research director, testified
that RCA has committed itself to
2,000 receivers for Washington in
1946. He said Du Mont is design-
ing basic transmitter units for use
on all 13 television channels and
will be able to deliver transmitters
for channels 1 to 6 by November.

Testimony on receivers was in-
troduced by Du Mont in support of
the FCC proposal to assign channel
5 for the Du Mont station in
Washington. William A. Roberts,
counsel for the company, said Du

Mont is now completing a trans-
mitter to operate on this channel
and has an antenna tower installed
at the site of its station.

The arguments were held as a
result of objections filed by the
Evening Star Broadcasting Co.
(WMAL) to the proposed assign-
ment of channel 7. The company
had originally applied for channel
4 but said it would accept either
4 or 5.

Star Objection

Duke M. Patrick, counsel for
the Star, challenged the reasoning
by which the Commission proposed
to assign channels 4 and
5 to NBC and Du Mont, respec-
tively, and contended these chan-
nels have advantages over chan-
nels 7 and 9 which are proposed
for Evening Star and Bamberger
Broadcasting Co. He said that Du
Mont and NBC already have tele-
vision stations elsewhere and that
none of the manufacturing appli-
cants have applied for one of the
higher channels.

Comr. Jett interposed that pref-
erence for the lower channels was
based on availability of equipment
rather than desirability of fre-
quency. He said the Commission
has only theoretical knowledge of
performance on channel 7, while
there has been experience with the
use of channels 4 and 5.

Mr. Patrick said the transmit-
ter which NBC has had “in cold

storage” for use on channel 4 in
Washington is now obsolete and he
expressed doubt whether it would
be used. He said restrictions on
construction by the CPA would af-
fect all Washington television
grantees.

Questioned by members of the
Commission, he said he could not
give an exact date as to when the
Star station would be ready to op-
erate. He explained that transmit-
ters for channels 4 to 6 would not
be available until January and that
units for the higher channels could
not be delivered until later in 1947.

He said the Star would not wait
for completion of its projected
downtown radio center to start
television operations but would use
a temporary studio to be built at
its transmitter site on the Ameri-
can U. campus.

Pioneer Status

Gustav Margraf, counsel for
NBC, opposed any change in the
proposed assignment of channel 4
for the network. He said NBC re-
ceived a construction permit for
60-66 mc in 1941 and subsequently
applied for a channel nearest this
region after the war had inter-
rupted television development. To
assign the network a higher chan-
nel, he contended, would penalize
a company which has pioneered
in the art.

Mr. Margraf testified that NBC
had a transmitter ready for chan-

nel 4 since 1941 but that this unit
has been used in New York. How-
ever, he explained, a duplicate
transmitter for channel 4 is now
available for ‘Washington.

He said that the lower channels
have an advantage from the stand-
point of immediacy in establishing
a television station. He added that
NBC is prepared to go ahead in
Washington but that time of start-
ing will depend on CPA restric-
tions. He argued that NBC was in
a better position to begin service
quickly than Evening Star because
it has programs, technical facilities
and zoning permission for its tower
while Evening Star has shown no
program plans and must still ob-
tain zoning approval for its an-
tenna.

For All Channels

Mr. Margraf said it was his im-
pression that transmitters for all
13 channels would be available from
RCA but he was unable to say
when.

Frank Scott, counsel for Bam-
berger, testified that no manufac-
turer could indicate when trans-
mitters to operate on the higher
channels can be delivered. He did
not protest the proposed assign-
ment of channel 9 to his company.

For the first time since the
death of Comr. Wills early in
March, six Commissioners were
present. Comr. Hyde, who had re-
ceived his notification from the
President Tuesday, participated in
the proceeding.

FCC Rides Again - - - - - .- ..

THE Federal Communications Commission is
up to its old tricks again, trying to interfere
with the content of radio programs.

In a current 140-page report on the public
responsibility of broadcasters, the FCC takes
it on itself to warn radio people that renewal
of station licenses and granting of new ones
will depend henceforth on what is vaguely
described as a station’s service to its audience.

Elements of this service, it then appears,
include the amount of commercials put on the
air by a station, the amount of time given to
discussions of public affairs, and the actual
character of some of the entertainment features.
A solemn curse is put on soap operas and ex-
cessive commercials. Then the FCC piously
disclaims a desire to regulate radio programs,
and calls for “forces outside the broadcasting
industry” ta do the regulating via criticisms
and objections.

Holding no brief at all for the bad taste of
certain soap operas and commercials, we think
nevertheless that the FCC still suffers from
its long-time itch to control radio broadcasting;
to censor programs; to tell radio what it may
and may not put on the air. The FCC has been
slapped down on this score by an angry public
opinion on previous occasions, but it is in the
nature of bureaucrats never to stop trying to
expand their powers.

This is the same Commission that recently,
and against the advice of various outstanding
scientists in radio, booted frequency modu-
lation (FM) radio off its long-occupied 50-meg-
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acycle wave band. If this ruling sticks, more
than 400,000 existing FM receiving sets in this
country will be made obsolete from the stand-
point of FM reception; FM service will be pret-
ty much confined to city areas; and truly
effective broadcasting will stay largely in the
hands of four big networks.

Radio’s tens of millions of U. S. listeners had

An Editorial Reprinted From Collier’s

better get up on their hind feet and fight these
latest FCC moves to arrogate radio-program
control to itself and to destroy the brilliant
promise of FM radio. One way to fight is to
clip this Collies’s editorial and send it to your
congressman or one of your senators with any
remarks you feel like adding.

If the public doesn’t fight, as it has done in
the past, the FCC encroachments will go for-
ward, and a time can come when the FCC will
be admonishing Mortimer Snerd to smarten
up, or gagging Walter Winchell or Raymond
Swing, or kicking some immensely popular
comedian off the air because the FCC doesn’t
consider him an elevating influence. The upshot
can be U. S. radio programs as dreary and de-
pressing as most of those of the British Broad-
casting Corpgration, a government-controlled
concern than whose offerings there are noto-
riously none duller on this earth.

Congress should long ago have taken away
from the FCC its life-and-death licensing power
over radio, and confined it strictly to the duties
of an umpire among stations in the matter
of assigning wave bands. The only proper
censor for radio, as for the press, is the public.
To set up any other control is to violate the
Constitution’s guarantee of freedom of speech.

There may have been some excuse during the
war, though we doubt it, for postponing drastic
reform of the FCC till after the war. The war
is over now, and reform is overdue.
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Government,Video Celebrities
”~ At DuMont Wanamaker Debut

Oh Give Me
A Home—

Where The Buffalo
Roam—

And The Deer And
The Antelope Play—

A Good Song
To Hum . .

. . . but in reality homes in the
Amarillo area are tremendously
hard to find due to the expansion
this major Texas market is enjoy-
ing. As for the buffalo, his roam-
ing stopped many years ago and
the few deer and antelope left
in this section are so busy dodg-
ing construction gangs they have
little time to play.

However

KFDA

. . . can ‘‘give you' access to
thousands and thousands of
homes where they will deliver
your sales message to a receptive
buying audience on a low cost
per listener basis. For the latest
data write us direct—or see a
John !E. Pearson man.

KFDA

A NUNN STATION

HOWARD ROBERSON, Mgr.

Amarillo, Texas
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DU MONT Wanamaker Studio A, of television station WABD New York,

showing audience at opening telecast, April 15. Note viewing screens

and speakers suspended above studio so audience in balecony can witness
scene as it goes on air as well as watech pickup on studio floor.

FORMAL opening of the world’s
largest television studio, Studio A
of the John Wanamaker studios of
WABD, New York video station of
Allen B. Du Mont Labs., was held
last Monday evening, with appro-
priate ceremonies and a guest list
of 400 video celebrities.

Program, originating in part at
WABD and in part at W3XWT,
Du Mont experimental video sta-
tion in Washington, also inaugu-
rated the first permanent commer-
cial hookup between two video sta-
tions, linked by the coaxial cable
recently installed between New
York and Washington by AT&T.
A third station, WPTZ, Philco’s
video transmitter in Philadelphia,
also broadcast the two-hour pro-
gram, but received it by radio relay
from New York.

O’Dwyer Prediction

Ceremonies were in keeping with
the video milestone marked by the
opening of the studios, on which
more than -half a million dollars
had been spent in converting the
auditorium of the department store
into the most modern of present
television studios. Grover Whalen
was master of ceremonies. Mayor
William O’Dwyer of New York
hailed the opening as a sign of the
city’s destiny to become the televi-
sion capital of the nation.

Dr. Quo Tai-Chi, former acting
president of the United Nations
Security Council, saw the occasion
as the beginning of a development
which “will materially help bind to-
gether the peoples of the world into
a single family.,” Gov. Walter E.
Edge of New Jersey expressed the
pride of that state in Dr. Allen B.

Du Mont, whose video inventions
were developed in his laboratories
in Passaie, N. J.

Dr. Du Mont said that “in a few
months television receivers will be
available in substantial quantities
so we may safely say that this year,
1946, will see the start of commer-
cial television. Next year, 1947,
should ‘see the extension of net-
works moving across the country,
the installation of numerous tele-
vision transmitters in other cities
and a further increase in television
receiver manufacturing,” he de-
clared.

Better Understanding

Leonard F. Cramer, Du Mont
vice president and director of the
company’s television broadcasting
division, pointed out that the new
studios are functional as well as
beautiful and said: “Their magni-
tude and extreme flexibility is an
opportunity and a challenge to the
television program producing fra-
ternity.”

Speaking from Washington, Sen-
ators James M. Mead (D-N.Y.),
Albert W. Hawkes (R-N.J.) and
Brien MecMahon (D-Conn.) viewed
the advent of the Washington-New
York video hookup as the forerun-
ner of networks that soon will en-
able the citizens of the country to
check up on their elected represen-
tatives by watching them in action
and that eventually will permit an
actual exchange of views between
peoples of the world, leading to a
better understanding of each other
and therefore to a friendlier inter-
national feeling on all sides.

Following the addresses, the op-
ening night audience witnessed a
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GOP Chief Hits

Federal ‘Control’

Press Club Hears Reece Speak
On Radio, Press Freedom

FREEDOM of the air will be dead
if any governmental agency is
ever permitted to control radio
programs, in the opinion of Rep.
B. Carroll Reece (R-Tenn.), chair-
man of the Republican National
Committee.

Firing the opening gun in the
GOP campaign to win control of
the House next fall, Mr. Reece, in
an address before the National
Press Club in Washington, warned
against any government infringe-
ments on freedom. He made it plain
that the Republican Party will
campaign on the issue of freedom
of radio and the press, among
other things.

“Many of you have noted an in-
creasing tendency on the part of
the Administration to exercise
more and more governmental con-
trol in fields where no such control
can be justified,” said the GOP
chairman. “Many of you, I as-
sume, are interested particularly
in the maintenance of freedom of
the press. You have, in recent
years, seen many infringements
upon that freedom.

“I am sure many of you also are
familiar with similar attempted in-
fringements upon the freedom of
the air. If any governmental agen-
cy is ever permitted to control the
radio programs, then freedom of
the air will be dead.”

He said that while “so far no
serious damage has been done,”
the time ‘“to prevent the destruc-
tion of the edifica of freedom is be-
fore the foundation has been un-
dermined.” Mr. Reece said Repub-
licans both in and out of Congress
“have been vigilant in opposition
to attempted infringement upon
such basiec rights as freedom of the
press and of the air.”

dramatic fantasy Experience
and a new quiz show Let’s Have
Fun. The latter was sponsored by
C. F. Mueller Co. and featured a
dramatic commercial in which the
sponsor’s macaroni was cooked,
served and eaten while the audi-
ence watched.

From Monday on, new studios
are being used for the presentation
of nightly telecasts, Monday
through Friday, 8-9:30 p.m., for
ticket-holding spectators. During
the daytime, visitors to the depart-
ment store can visit the studios to
watch rehearsals or examine stu-
dios and equipment. Balcony sur-
rounding three sides of Studio A
has seats for 400, standing room
for 300 more. Casts and crews can
be watched on the studio floor, with
picture being telecast observable on
large receiving screens hung in
front of the balcony, adjacent to
speakers bringing the audience the
sound as well.

Telecasting



=i Chiton-clad Spartans had no salesman

® as persuasive and far-reaching as
WSPA’s Farmer Gray. But the people in the
16-county WSPA Piedmont have...and per-
suasive Farmer Cliff Gray sold them 57 units
of Ford-Ferguson tractors and Mercury and
Ford cars within 60 days after the Pierce
Motor Company took over sponsorship of
Cliff’s Monday through Saturday program,
“The Piedmont Farm Hour”. The average
price of these 57 tractors and automobiles
was $1500! The total sales: $85,500.
Farmer Gray’s sales formula is simple:
Monday through Saturday at 1:15 p.m. he
talks to his affluent listeners in the WSPA
Piedmont about the problems peculiar to
Piedmont farmers. His talks are friendly

and helpful to the farmer—and to the Pierce

Motor Company’s upjumping sales curve.

We've got other selling Spartans on
WSPA, too. And the 151,458 families served
by WSPA are the perfect audience for them
...and for you. But then,the WSPA Piedmont
is an advertiser’s paradise. A paradise that
is“one of the best-balanced sections in the
entire country”

And WSPA swings the balance your way.

SPARTANBURG,
SOUTH CAROLINA

Represented by Hollingbery
5000 watts day, 1000 watts night, 950 kilocycles

Walter J. Brown, Vice-Pres. and Gen’l Manager

CBS station for the Spartanburg-Greenville Market



HELLER NAMED HEAD
OF JEWISH APPEAL

GEORGE HELLER, acting na-
tional executive secretary, Ameri-
can Federation of Radio Artists,
has been named head of the Radio
and Stage Artists Division of the
United Jewish Appeal of Greater
New York. Co-chairmen, cooperat-
ing with Mr. Heller in the drive,
are: Harry Ackerman, vice presi-
~dent and associate director of ra-
dio, Young & Rubicam, New York;
Carter Blake, 20th Century-Fox
Film  Corp., New York; Walter
Craig, vice president and radio di-
rector, Benton & Bowles, New

York; Bert Lytell, Equity Corp.,
New York.

Executive committee includes:
I. S. Becker, assistant director op-
erations, CBS; Myron P. Kirk, ra-
dio director, Arthur Kudner Agen-
¢y, New York; John MacDonald,
vice president in charge of finance,
NBC; Elliott Sanger, WQXR New
York; Morris Schrier, Music Corp.
of America; Charles Stark, general
manager, WMCA New York; Mary
Margaret McBride, Myron MecCor-
mick, Minerva Pious, James Reilly,
League of New York Theatres;
Jessica Dragonette, Joan Edwards,
Helen Hayes, John B. Kennedy,
Tom Revere, Quentin Reynolds,
Kenneth Roberts, Gladys Swarth-
out and Earl Wrightson.

WDAY SOLD 'EM
TO THE WIFE

On the basis that ‘“you
have to tell before you
sell”’, WDAY ecan sell
more merchandise in the
rich Red River Valley
than all the other stations
heard in this area, com-

bined! Because:

WDAY GETS 61.4% OF
THE AUDIENCE IN

ITS COVERAGE AREA

STATION B
GETS 9.5%

STATION C
GETS 7.2 %

i Y 455 7 RO M
". B. (]
! o

“FREE & PETERS Tnc.
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" Nationet Representatives

Col. Simson Heads

IRAC Meet May 2

Federal Assignments Above
100 me Being Channeled

INTERDEPARTMENT Radio Ad-
visory Committee, made up of rep-
resentatives of government agen-
cies identified with radio, on May
2 holds its first meeting, since elec-
tion of its new officers, to consider
accumulated government frequency
problems which have developed in
the transition from war to peace-
time operations.

Col. A. G. Simson, former Army
Signal Corps Reserve officer, rep-
resenting the War Dept., is the new
chairman, having been elected at
the April 4 meeting of TRAC to
succeed Commodore E. M. Web-
ster, Communications Chief of the
U. S. Coast Guard. New vice
chairman is Dr. J. H. Dellinger,
Chief, Radio Section, Bureau of
Standards. Marvin A. Price, FCC
allocations engineer, continues as
IRAC Secretary.

Active Since 1939

Col. Simson, identified with
IRAC activities since 1939, has
represented the War Dept. on the
Committee itself for more than
three years. Prior to that he was
a Dept. of Agriculture representa-
tive. He recently resumed civilian
status after having served as Chief
of the Communications Liaison
Branch, Office of the Chief Signal
Officer.

Commdr. John M. Grider, USN,
alternate Navy member, was elect-
ed chairman of the IRAC Techni-
cal Subcommittee for a two-year
term, succeeding Lt. Commdr. A. L.
Budlong, USCGR, who remains a
member of the committee. _

IRAC functions as the Federal
Government’s frequency assign-
ment organization, making its
recommendations for allocations
directly to the President. Its rela-
tionship to government radio allo-
cations corresponds to that of the
FCC in the nongovernmental
sphere. It has a membership of 12
government agencies and holds
monthly meetings. It is currently
engaged in channeling government
assignments above 100 me.

ABC Leads in Daytime

Sales, Ratings, Is Claim

LETTER from ABC’s vice presi-
dent in charge of sales, Fred M.
Thrower Jr., to agencies and ad-
vertisers last week pointed to ABC’s
record as leading all other net-
works in time sold and ratings
earned by daytime programs and
advised that only one hour and 15
minutes of daytime segments were
left open for sponsorship.

A schedule of ABC’s daytime
programs, showing those sponsored
and those still for sale, accompa-
nied the letter. To his correspon-
dents, Mr. Thrower said: “Look
over this new revised daytime
schedule for the daytime periods
still available. There’s a valuable
franchise here for you—if you act
now, before the sun goes down.”

Get FDR Albums

NBC’s COLLECTION of Roosevelt
speeches and letters, ‘“Rendevous
With Destiny,” was presented to
Josephus Daniels (left), his lifelong
friend, by Richard H. Mason, man-
ager of WPTF Raleigh.

ALBUM was presented to Gov.

Raymond E. Baldwin (right), of

Connecticut, by Paul W. Morency

(center), vice president and general

manager of WTIC Hartford, and

Leonard J. Patricelli WTIC pro-
gram manager.

RECIPIENT of two-volume work
was Mayor O’Dwyer (left) of New
York, with James M. Gaines, man-
ager of WEAF New York, making
presentation.

Daily Devotionals

APRIL 15 WSGN Birmingham, Ala., be-
gan series of Monday through Friday
devotional programs in 6:45-7 a.m.
Programs are conducted by representa-
tive from every faith, each of whom is
in charge of services for an entire week.
Titled “Morning Devotions,” series has
been preceded by newspaper promotion .
features and follow-up biographical
sketches of participating representa-
tives. In addition postcards are mailed
in advance to the congregation whose
minister is conducting the program.

BROADCASTING e Telecasting



Newest Idea In Radio

—
Speaking of the “Market Basket”
Featured on The Shoppers Special

PVARIETY says:

* * * * One feature of this show deserving acco-
lade for its effective merchandising is the home
interview bit tagged “The Market Basket.” To
station manager Walter Haase goes commenda-
tion for originating it. On two different occasions
during the show, a mobile unit with two an-
nouncers is sent out to different unscheduled
neighborhoods. Announcers Jim Garrettand Jean
Chesley give a running account of events leading

HE MARKET BASKET is a new idea, custom-built
both for advertiser and listener. It contains a host of o interview, and then of question and answer
. ) , period. They climax their bit by giving away
free gifts (mostly products advertised on the show). It’s pre- merchandise from a market basket, with com.
sented each weekday morning to a surprised and pleased mentary on each item. Merchandise is that of
housewife who is interviewed in her own home. During show’s sponsors. Originally this bit was given
. . . . once each ayem. Overweight with sponsors and
the interview, your product gets a very favorable mention, products, it was split into two slots each morning,
in addition to your regular commercial. ‘All this is part It's a double-edged merchandising bit and has
strong potentialities for development into a net

show. It's an intimate homey bit, with refreshing
audience appeal. Okay handling by Garrett and

Chesley helps. Eck.

of The Shoppers Special, biggest early morning show in
Hartford, from 7 to 9 a.m., with live band, local color,
comedy, recordings, weather and time reports, UP and

AP news. Write for full details.

Send for Brochure

An 8-page brochure, de-
scribing all the features
on The Shoppers Special. Copyright 1946, WDRC Inc. -
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KILOCYCLES

BROADCASTING IN
THE PUBLIC INTEREST

KFI's eight year old program,
“TRAFFIC TRIBUNAL) is this sta-
tion’s contribution to the Southern
California public in the matter of
traffic safety. It is a well known fact
that the area has one of the great-
est traffic problems in the United
States and “TRAFFIC TRIBUNAL”
has |accomplished near miracles in
effecting sound safety measures.
Through weekly quarter-hour pro-

grams broadcast over KFI on Sat-

has |been responsible for the shift-
ing of hundreds of traffic signals
to more advantageous locations; for
bringing about a more efficient
timing of traffic signals; for calling
attention to the need of painted
crosswalks and streetcar safety
zones; and for promoting the con-
struction of pedestrian tunnels near
schoolsand playgrounds. “TRAFFIC
TRIBUNAL” is presented in coop-
eration with the Traffic Education
Di}ision of the Los Angeles Police

urd%.ys at 10:45 a.m., this series
|

Department and proof of the ex-
tent of its listening audience was
evidenced recently when more than
one hundred thousand requests
came for copies of a traffic laws
bodklet mentioned on the program.

MORE NOTES ON PERSONNEL

With the resignation of J. G. Palt-
ridge effective April 15th, Jimmy
Vandiveer has been appointed
Public Service Director, and Dean
Moxley, Promotion and Publicity
Director for the Station. These de-
partments were all under Mr. Palt-
ridge prior to his resignation.

l

CLEAR CHANNEL

KFI

640 50,000

WATTS

NBC for LOS ANGELES

Represented Nationolly by Edward Petry and Campany, Inc.
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CHANGES SUGGESTED
IN SURPLUS SALES

IMPROVED advertising practices
are needed if the confusion in sale
of surplus war property is to be
removed, President Truman was
informed Wednesday by Howard
Bruce, Baltimore industrialist as-
signed to survey the whole surplus
situation.

A manual with general rules
for advertising is being prepared
by War Assets Administration,
agency charged with sale of sur-
plus goods, the President was told.
Mr. Bruce recommended that radio
speeches be used to inform the pub-
lic of the surplus situation and
covering different phases of the
entire program.

In a section of the report de-
voted to electronics items, Mr.
Bruce said the anticipated $1,300,-
000,000 of electronics surplus ex-
pected from armed services this
year may be greatly increased.
Explaining the agency method of
electronics surplus disposal, he
said: :
“The principal channel for dis-
posal is through a group of some-
thing over 100 manufacturers. The
contract through which these man-
ufacturers operate is unusual in
the fact that it appears not to have
sufficient incentive for sales nor
does it involve a penalty for lack
of sales.

“I have not dug into the subject
deeply enough to know how this
character of material should be
put on the market but I strongly
recommend that the contract be in-
vestigated by a group from the
WAA as the operations under the
contract up to date are certainly
unimpressive in the amount of
sales made and impressive due to
fact that out of the sales dollar the
Government receives only 53%.”

CBS-BBC Exchange

NEW CBS-BBC international ex-
change series, Yours Sincerely, will
start April 2%, CBS, 12:30-1 p. m.,
featurine Charles Collingwood,
chief CBS correspondent at the
UN Council sessions in New York
and Wilson Midgley, BBC, Lon-
don. Program, replacing Transat-
lantic Call, which terminates its
series on Awvpril 21, will present
letters on any subject of mutual
interest from volunteer correspon-
dents in each country, to be de-
livered to the other nation by act-
ing mailmen, Collingwood and
Midglev. As series develops, CBS
and BBC hope to personalize the
program by switching from their
New York and London studios to
stations near the homes of the let-
terwriters, who mav read their
own missives to Britain or Amer-
ica, Robert Heller, who has pro-
duced Transatlantic Call for CBS,
is producer of new series with
Albert Ward as director and God-
frey James, BBC producer.

BROADCAST of joint Canadian-Amer-
ican expedition in the Canadian Arctic
was broadcast on Mutual April 13, 4:30-
4:40 p.m. Show originated from Edmon-
ton, Canada.

Diamond Voices

BASEBALL SPONSORS are back
again as major and minor leagues
get under way. New contract, for
26 weeks, was discussed with WEEI

Boston by Jimmy Foxx (right),

ex-big leaguer. Taking part are Ed
Tarler (left), of Tarler & Skinner,
agency, and Sidney Govener, presi-
dent of T. Noonan Sons, Boston.

CO-SPONSORING Los Angeles-
Hollywood games are Bohemian
Distributing Co. and Signal Oil,
with home games on KLAC and
road games on KMPC. Participants
are (1 to r), Greacen R. Mitchell,
account executive, and Robert T.
Van Norden, vice president of Bris-
acher Van Norden & Staff for Acme
Beer; Don Fedderson, KLAC man-
ager; Arthur Gudelman, account
executive, Barton A. Stebbins Adv.,
for Signal Oil.

FTC Charges

CHARGES of misrepresentation in
radio and other advertisements
have been issued by Federal Trade
Commission against David M.
Lorenz aid Bernhard W. Alden, a
co-partnership trading as Arbes
Food Products Co., Kansas City.
FTC announced the charges last
Thursday, alleging that in adver-

- tisements of Spark-O-Life, a vita-

min product, the firm falsely rep-
resented that it has a therapeutic
effect in the treatment of rheuma-
tism, arthritis, neuralgia and head-
ache and certain other disorders
which “would not be corrected, re-
lieved or cured by a vitamin prod-
uct such as the respondents’.” The
firm has 20 days to answer the
complaint.

BROADCASTING o

WKRZ Brings MBS
To 300 Affiliates

Oil City Station Joins Net
April 27 With Ceremonies

MBS which long has led other net-
works in the number of affiliated
stations will welcome the 300th af-
filiate to its fold April 27.

Mutual’s newest acquisition is
WKRZ 0il City, Pa., owned and
operated by Kenneth E. Renne-
kamp and managed by Russell E.
Shettler. A recent construction,
WEKRZ has been on the air since
February on 1340 ke with 250 w
power.

Edgar Kobak, Mutual president,
discloséd that including WKRZ 55
stations had been added to the
Mutual chain since Jan. 1, 1945,
when he assumed direction of the
network. Mutual’s leased telephone
lines linking its 300-station chain
now total 20,697 miles.

The network planned an ambiti-
ous promotion campaign to welcome
WKRZ, including a special net-
work broadcast of capsule versions
of its most popular shows from 8
to 9:30 p. m. April 27.

In announcing the addition,
Carl Haverlin, MBS vice president
in charge of station relations, said
the network had pursued a policy
of “extending its service to Main
Street, America.”

“As a result,” said Mr. Haver-
lin, “Mutual programs are carried
on some 200 single station markets.
These . . . markets are important
individually but embracing, as they
do, well over 5 million radio homes,
they constitute collectively a sell-
ing force of incalculable power.”

INSIDE STORY
MBS-Army Series Tells History
Of Occupation in Japan

SHOWING how radio can be and
is being used to educate and to en-
courage the growth of democracy,
the Army-produced Inside Radio
Tokyo starts on Mutual, April 27,
2 p. m. It will tell a general story
of the Japanese occupation, with
special emphasis on radio’s part

“in the job.

The series is done with the co-
operation of Brig. Gen. Ken Dyke,
chief of the Civil Information and
Education Division, and former
NBC promotion director. Capt.
Lansing B. Lindquist, chief of the
radio section, Public Relations Of-
fice at U. S. Army headquarters
in Tokyo, is in charge of produc-
ing the series, transcribed in Ja-
pan and sent by air courier to the
States. Capt. Lindquist was for-
merly with WSYR Syracuse.

WAC Capt. Dina Carlson, for-
merly with J. Walter Thompson
Co. is writer; Sgt. Mike Dutton of
Philco Hall of Fame, is producer;
Sgt. Jim Fleming, ex-CBS, is an-
nouncer; Sgt. Rad, Hall, formerly
of NBC, is also announcing on the
show; Sgt. Hugh Kees, former
KOH chief engineer, is engineer.

Telecasting



SHOWMANAGEMENT AWARD

for
OUTSTANDING SPOT NEWS COVERAGE

52
7%
52
#2
72
&%
3
£
5%
7%
£
7%
7%
R

roarious com‘t
«The Frot
yersion, 10

Variety’s decision serves to confirm what we’ve
been telling advertisers for a long time—

WERE PITTSBURGH’S AGGRESSIVE STATION

1410 KC—1000 W

Permit for 5,000 watts
granted and transmitter
construction under way.

NATIONAL REPRESENTATIVES
WEED & COMPANY - NEW YORK - CHICAGO - SAN FRANCISCO - HOLLYWOOD - DETROIT - BOSTON - ATLANTA
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BETHANY. COLLEGE, Bethany, West Va.
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Served by WWYVA

America’s Front Line Defense

"
b X

IVERSITY, Toledo, Ohi . q q q
OL,Eanangﬂcﬁon Building edo. O R The security and destiny of Nations chiefly

Served by WSPD

rest in their schoolhouses.

Intelligent liberty, which springs from the
development of America’s citizenry through
front-line fortifications of learning, offers

National safety as a rich reward.

It is because we believe wholeheartedly in
this doctrine of American education that
Fort Industry stations are proud to coop-
erate with the institutions of learning in the

communities we are privileged to serve,

THE FORT INDUSTRY COMPANY

WSPD WAGA WGBS WWYVA

5,000 Watts and NBC 5,000 Watts and ABC 10,000 Watts and ABC 50,000 Watts and ABC
TOLEDO, OHIO ATLANTA, GCEORGIA MIAMI, FLORIDA WHEELING, WEST VA..

WLOK WMMN WHIZ

250 Watts and NBC 5,000 Watts and Columbia 250 Watts and NBC
LIMA, OHIO FAIRMONT, WEST VA. ZANESVILLE, OHIO

UNIVERSITY. OF GEORGIA, Athens, Georgia SRR L%)2) 1F IT'S A FORT INDUSTRY STATION YOU CAN BANK ON IT!
Entrance to University ) =

Served by WA GA




Program Report: VI

FOR FIVE years—during the war and since
V-J day—there has been little news about
facsimile. FM and television have teen in the
forefront. Facsimile often has been alluded to
as the “sleeper.” It didn’t slumber during those
war years.

The phenomenal strides of this mode of rec-
ord transmission by radio are just becoming
known.. A few days ago the FCC witnessed
modern “radio newspaper” transmission as de-
veloped by two well-known inventors. They
have seen the John V. L. Hogan system and
that produced by Capt. W. G. H. Finch. Experi-
mentation has gone on separately and qdietly.
Others, yet to be heard from, are in the field.

What does the future hold? If tabloid size
pages can be transmitted by radio facsimile,
pictures and all, and laid down in the home at
the rate of a page a minute or better, why not
the electronic newspaper? Technical feasibility
of such transmission has been demonstrated.
There appear to be no insurmountable prob-
lems as to allocations, for facsimile uses a
narrow band. Public need or acceptance hasn’t
yvet been proven. More will be known after the
American Newspaper Publishers’ Assn. holds
its con:ivention in New York this week, where
newspaper publishers can appraise the high-
speed transmissions at first hand.

_ But Jthere is more to ponder than this great

technological advance, which bids fair to rev-
olutionize newspaper publication. Once news
1s transmitted by facsimile, the newspaper so
produced immediately comes within the pur-
view of governmental regulation—regulation
by the FCC, if you please.

Now apply the FCC’s Blue Book to facsimile,
The Blue Book relates to program content and
balance. It was written presumably for aural
transmission—AM and FM. It obviously will
apply eventually to television. Can there be any
doubt as to its ultimate applicability to fac-
simile?

The spoken word, we have often contended,
is the equivalent of the printed word. We have
described radio as “audible journalism.” With
the advent of television and of facsimile, there
will be visual and printed mass transmission
of intelligence.

The FCC argues it isn’t interfering with
freedom of speech or of the press in its latest
excursion into program content. It abhors mere
mention of censorship as even remotely in-
volved. It contends it is not dealing in indi-
vidual programs but in program types.

That argument, however contrived, goes out
the window when news is transmitted visually
or on the printed page. For the newspaper then
must be licensed. Would Congress stand for
controlfheyond the mere physical aspects of
allocation and technical operation? Where
would tJhat vaunted freedom of the press be if
the terms of the Blue Book were thus made ap-
plicable, as they inevitably must if the Com-
mission’s power is upheld, or if the procedure
becomes effective by default because of failure
to contest it in the courts or in Congress?

To date, the nation’s publishers have main-
tained an ominous silence on the FCC’s usur-
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pation of censorship powers. The first real
sign of recognition of the threat to the press
comes this week in Collier’s. (See editorial and
cartoon page 45).

If the power to control radio programs is
yielded now, it will expose our democracy to
grave dangers. Evidently there’s no broad-
caster willing to lay his license on the line to
test the FCC’s power to invoke the terms of
the program report. NAB President Justin
Miller calls it regulation by “acquiescence.”

The nation’s editors and publishers, when
they contemplate the miracles of facsimile, and
of FM and of television this week, would do
well to consider also the questions posed here
of licensing and regulation. It behooves them
to study that Blue Book. Then let them de-
termine whether freedom of radio and freedom
of the press, in this age of electronics and
atoms and, as Bill Paley once put it, “regula-
tion by the lifted eyebrow,” are one and the
same.

QUICK START FM proponents are find-
g things increasingly tough. Just when
it appeared that allocation obstacles had
been surmounted, the CPA construction
ban was sprung. Then set manufacturers
decided they would hit the ready AM
market first, promising only 9% of their
1946 production (1,800,000 receivers) for
FM models. Now the FCC erupts with its -
“one to a customer” thesis, which will do
anything but encourage those who pio-
neered AM to invest heavily in FM until
the smoke clears. Everybody seems to be
for FM, but too many folks seem to be
dragging their feet.

Time Trouble

ALL OVER the nation, station and network
programming departments are wrestling with
the semi-annual time change. This will be the
first onset of the old familiar chaos since the
war. During the war, we were on national day-
light saving time throughout the year by Act
of Congress.

There is a period preceding each of these
spring-fall tilts with the clock in which voices
loudly clamor for relief: through legislation,
through Presidential decree, through any means
that will stand up in law. Such was the case
this year. (See story, this issue).

This year we undertook a study among ad-
vertisers, agencies and broadcasters to deter-
mine what, if anything, could be done to alle-
viate the expensive and agonizing problem. We
found a smattering of ignorance on the sub-
ject. Many of those with whom we talked did
not understand the implications, and conse-
quently could make no intelligent suggestions
for improvement.

There is nothing that can be done at this late
date—six days before the appointed hour—to
establish uniform time during 1946. But efforts
should begin now, through the NAB and all
other available channels, to bring home to
listeners—as well as to those directly con-
cerned in the medium—the gargantuan diffi-
culties which beset radio when the -clock
changes. Perhaps then, in 1947, there will be
sufficient understanding of the problem to im-
pel its solution.

Railroads operate on uniform time the year-
round. Why can’t radio?

Oux }'?edpectj To —

KENNETH HAMMOND BAKER

the quiet campus of Ohio State Univer-

sity lacked the old allure last autumn

when Prof. Kenneth H. Baker doffed his
uniform and resumed his academic career.

By the first of the year he was thoroughly
fed up with the detached tempo of a psychol-
ogy department. Things were happening, and
fast. The postwar world was seething with
the hangover from wasteful fighting and the
pangs of adjustment.

The offer from NAB to become director of
its Research Dept., a post he assumed April 1,
came at that psychological moment. It offered
a chance to apply the training of two decades
to the problems of a rapidly moving industry
scarcely 2% decades old.

That in itself offered a compelling allure.
But what pulled Prof. Baker off the campus
and into electronics was long familiarity with
broadcasting and its research problems, a fa-
miliarity that began back in the late 20s when
he was a college mate of Frank Stanton at
Ohio Wesleyan.

When Kenneth graduated at Wesleyan in
1929 he chose an academic career, having
served as laboratory assistant in the psychol-
ogy department. While taking a post-graduate
work at Ohio State U., Columbus, in the early
30s, both worked in the psychology department
as laboratory assistants.

Frank got interested in a little gadget that
would record automatically the hours a radio
receiver was in use. Kenneth was an entranced
onlooker as he worked on the device that led
to development of the present Nielsen Audi-
meter, now in general use as in audience
measurement.,

The young psychologists made their voca-
tional decisions at Ohio State, Kenneth select-
ing the campus, Frank preferring industry.
Meantime Kenneth had married his high
school sweetheart, Jane Roudebush of Cleve-
land. The year 1931 was a bad one for marry-
ing, with wages everywhere going downward.
Kenneth participated in the trend, but man-
aged to set up housekeeping on an annual sal-
ary that most radio executives would consider
par for a luxuryless month.

In 1934 Kenneth got his Ph. D. in psychology
and reappointment as a fulltime instruector.
The next year he accepted an appointment at

q FTER four years in wartime espionage

(Continued on page 56)
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U. of Minnesota as instructor. In
the Twin Cities he got into consult-
ing work with WCCO, at the time
managed by Earl Gammons, now
CBS Washington manager. Carl
Burkland, WTOP Washington man-
ager, was sales manager of WCCO.

By 1937 he had become an as-
sistant professor and was teaching
applied psychology, personnel, ad-
vertising and similar courses. Ohio
State U. persuaded him to return
in 1940 as assistant professor in
charge of 15 instructors. There he
taught a course in advertising and
attitude' nieasurement, and main-
tained his interest in broadcasting
research.

The most important call of all
came in the summer of 1941——a
call from Col. William J. Donovan,
then Coordinator of Information
and later head of the Office of Stra-
tegic Services. Col. Donovan want-
ed to set up a school to train es-
pionage agents. First he had to
train someone to train the instrue-
tors Wwho would train the agents.

Keﬁneth Baker was elected over
his protests that he knew absolute-
ly nothing about espionage. After
a few weeks at a British espionage
school he had absorbed lessons that
country had learned in two years
of war. Then he started teaching
instructors, starting from scratch
in many phases of the intricate art
of ha[rassing and observing the
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In the Ark-La-Tex area, KWKH
—with its 50,000 watts—is the
No. 1 Medium, with full coverage
and SELLING POWER in this

prosperous market.

enemy. Eventually he became 0SS
planning officer for sabotage. In the
spring of ’44 he was assigned to
Algiers and went into France in
August with the 7th Army.

In October he was placed in com-
mand of OSS activities, which
were based in France and oper-
ated into Northern Italy, direct-
ing partisan groups who kept five
German divisions out of front-line
service. The OSS operation drew
high praise from Gen. Mark Clark,
commanding the 15th Army Group.
Later OSS arranged the North-
ern Italy capitulation.

No wonder the campus atmos-
phere was out of tune with Kenneth
Baker, and vice versa when he re-
turned to Columbus last summer.

Kenneth was born April 5, 1907
in Randolph Center, Vt., the son of
a Methodist minister. He saw quite
a bit of country in his youth, his
father being a specialist in building
new congregations and churches. At
East High, Cleveland, he won his
letter in football as a center.

The Bakers have two children,
Frank 4 and David 1. Papa Baker
has two hobbies, romping with the
kids and photography. He is a mem-
ber of the American Psychological
Assn.,, American Assn. of Univer-
sity Professors, and Sigma Xi,
scientific fraternity.

ONE-HOUR program on behalf of
American Cancer Society’s fund-rising
campaign was broadcast April 19 (11:30
p.m. to 12:30 a.m.) by MBS. Show was
to feature Bob Hope and Frank Sinatra
as m.c.’s with Ginny Simms, Perry
Como, James Cagney and Lew Ayres,

MAJ. HENRY C. PUTNAM, manager
and part owner of the new station to
be installed in Honolulu by Island
Broadcasting Co., has been placed on
Inactive duty. He was public relations
officer, Middle Pacific Theatre, in charge
of radio.

NATHAN W. BRANDON, after more
than four years in the armed forces and
released as captain,
has returned to
WS AV Savannah,
Ga., as assistant to
the general man-
ager, HARBEN
DANIEL. He former-
ly had been WSAV
advertising man-
ager. In his new
post Mr. Brandon
will have over-all
executive jurisdic-
tion over program
and program con-
tent as well as ad-
vertising policy and
public relations.
For 215 years he was staff officer in
Priorities and Traffic Division of Air
Transport Command and at time of re-
lease he was deputy chief of Priorities
and Movements Division.

WILLIAM PABST, general manager of
KFRC San Francisco, is in New York
on business.

WALTER ALBERT RUSH, Canadian
controller of radio, Department of
Transport, Ottawa, has been awarded
a medal by the Professional Institute
of the Civil Service of Canada for his
work during the war in the develop-
ment of an airborne radar distance in-
dicator. Device shows pilot of an air-
craft his distance from one or more
selected points on the ground. Mr.
Rush is retiring as controller of radio
on April 25.

NED MARR, CBS resident attorney in
Hollywood, has assumed his post after
four months’ consultation with network
legal staff in New York.

BRIG. GEN. DAVID SARNOFF, presi-
dent of RCA and chairman of NBC,
April 18 was presented with the annual
award of the Metropolitan Conference
of Temple Brotherhoods for outstand-
ing public service on behalf of liberty
and unity among all beoples and creeds.
Award was presented to General Sarnoff
by Emanuel Harris, president of the
Temple Brotherhoods, at the “GI Wel-
come Home’ Passover Rally at the
Temple Emanu-El, New York,

JACK KELLY, manager of WCOL Co-
lumbus, Ohio, is the father of a boy
born April 15.

REX HOWELL, owner of KFXJ Grand
Junction, Col., is awalting delivery this
month of new Ercoupe plane which will
be used in connection with station’s
special events coverage. Mr. Howell was
active in CAP during the war.

JOHN ALEXANDER, manager of
KODY North Platte, Neb., has been
elected president of the North Platte
Rotary Club for 1946-47.

MARK ETHRIDGE, vice president and
pub}isl}er of the Courier Journal and
Louisville Times, operator of WHAS

Mr. Brandon

Sinatra Hotel

A MILLION DOLLAR resort ho-
tel with broadcasting studios and
facilities, is being built at Las
Vegas, Nev., by Frank Sinatra and
associates. Resort is already under
construction and is expected to be
completed within nine months, ac-
cording to Albert Pearlson, attor-
ney for Mr. Sinatra, who also is
associated with project. Stanley
Burke is president of operating
company. Hotel will be located two
miles outside of Las Vegas on Los
Angeles highway. Leased wires will
be maintained by major networks
for the broadcasts, Mr. Pearlson
said.
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Louisville, June 5 is to be principal
speaker at a luncheon meeting of the
traffic group of the National Retail Dry
Goods Assn. at Brown Hotel, Louisville.

PAT STANTON, general manager of
WDAS Philadelphia, is to leave for Ire-
land April 26 for a vacation and busi-
ness trip.

WILLIAM BANKS, president of WHAT
Philadelphia, is in Jefferson Hospital
for a physical checkup and a rest.

BEN LARSON, general manager of
WPEN Philadelphia, is enroute to the
West Coast to visit his wife who is ill.
JAMES M. LeGATE, general manager
of WIOD Miami, Fla., has been elected
president of the Miami Rotary Club. He
previously had served on the organiza-
tion’s board of directors and several
times as monthly program chairman.
EMILIO AZCARRAGA, owner of XEW
Mexico City, an ABC Pan-American af-
filiate, is in Hollywood for a series of
conferences with network as well as
film studio executives.

STUARTS PROMOTE
GRAY, DRAKE, PECK

Drake

Mr. Gray Mr.

WITH the acquisition of WDGY
Minneapolis by the Stuart broth-
ers for $301,000 [BROADCASTING,
April 15], announcement was made
last week of the appointment of
Gordon Gray, vice president and
general manager of the Stuart
station in Nebraska, to the execu-
tive direction also of WDGY.

Mel Drake, station manager of
KFOR Lincoln, has been trans-
ferred to Minneapolis as station
manager. Harry Peck, for the past
four years with the Stuart stations,
who has been in charge of special
events at KOIL Omaha, has been
transferred to Lincoln as station
manager of KFOR, succeeding Mr.
Drake.

Mr. Gray will divide his time
between the Nebraska and Minne-
apolis operations. WDGY was pur-
chased from the estate of Dr.
George W. Young by the Twin
Cities Broadcasting Corp., prin-
cipally owned by Charles T. and
James Stuart, brothers who own
KFOR and KOIL.

Lee L. Whiting, former sales ex-
ecutive of WDGY who had served
as interim manager, has left the
station. He has not announced fu-
ture plans.

Appears in Charity Aid

DON McNEILL and ABC ‘‘Breakfast
Club” April 25 are to appear in Phila-
delphia for two performances in behalf
of Inquirer Charities Inc., welfare fund
created by the Philadelphia Inquirer,
WFIL Philadelphia Orchestra will fur-
nish music.

Telecasting
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WGAN

solves the mystery

Late in the afternoon of March 7th, while
crossing Federal Street in Portland, Maine,
Police Inspector Flaherty found a key case
containing $82.37. No identification was
found in the case and no one reported the
loss. Next morning it was still unclaimed!
Then Inspector Flaherty turned to WGAN
for help in locating the owner. At 9:45
a. m. the first flash went out over WGAN.

At 9:57, just 11 minutes later, Mrs. E.

W hether it’s finding the
owner of a sum of money  Kenneth Fields arrived at Police Head-
or locating a stolen truck, _

WGAN renders an effective  quarters to identify her key case and money!
community service to its
many listeners in the State of
Maine.

5000
Watts

560
Kilocycles
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Hon. Lyman Bryson

Director of Education
Columbia Broadcasting System
New York City

Dear Lyman:

I only| have a minute, cause I have to
hurry down to the dewot and greet
Melva Graham
and the three
winners of our
“School of the
Air”  contest.
Ill bet they
had a good
time in New
York, wvisiting
the CBS studi-
0s and seeing
»f the ‘big
of the ‘big
city’. These
school Iids
were pretty
lucky being
chosen w1t n-
ners of an es=
say contest in
which thou-
sands of en-
tries were re-
ce'ved on the
subject of “My
Favorite
School of the
Air Program’.
I suppose wyou
know WCHS
paid for the
whole trip,
but we think
it was money
well gpent, arousing so much interest
in a sgeries of such fine programs as
the “Ajmerican School of the Air”. . . .
’Course this was just part of the pro-

motio'n;. tell you about the other half

in andther letter.

Yrs.
Algy

 WCHS

Charleston, W. Va.

The roster of KFMB's
local advertisers repre-

sents the “Who's Who''

of San Diego's leading busi-
KFMB

their

nesses, inexpensively
“buyers’’. It
can do the same SELL-

ING job for you.

reaches

Owned o~d Managed by JACK GRCSS

Recr-sierted =y the BRANHAM CO
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Advertising Heads
Form N. Y. Agency

Ridgway, Ferry & Yocum Inc.
Plans Are Announced

FORMATION of a new advertising
agency, Ridgway, Ferry & Yocum
Inc., with offices located at 595
Madison Avenue, New York, was
announced last week. Officers of
the new firm are: Trell Yocum,
formerly executive vice president
and director, Compton Advertising,
New York, chairman of the board;
Thayer Ridgway, formerly vice
president, Lennen & Mitchell, New
York, president; Robert R. Ferry,
formerly assistant director, OWI,
executive vice president.

Company is organized on a five-
point platform:

1. Agency proposes to cost ac-
count its services. There will be a
minimum fee and a maximum profit
level. Net profit on all billing in
excess of $500,000 will be divided
on a 50-50 basis with the client,
whose share of money will be re-
tained by the agency as a reserve
pool for extra services, such as
merchandising, research, promo-
tion, etc., to be applied to the ac-
count in question. “No part of this
credit may be used for commission-
able space, talent, etc., nor revert
to the client,” agency states.

Profits Divided

2. After a 6% annual payment
on the capital investment made by
the three principals, all agency net
profits are to be divided among all
employes in proportion to the per-
centage of the payroll each em-
ploye’s salary represents.

3. Agency staff, to be kept to a
minimum of highly skilled people,
will have freedom to purchase out-
side talent in all fields, and will be
selected for their editorial judgment
and knowledge of talent markets as
well as for their proven records as
craftsmen in creative advertising.

4. Arrangements with outside
specialists for work on accounts in
merchandising, sales promotion,
market, product and consumer re-
search have been made by the
agency which will act as the coor-
dinator of these specialized services,
bringing them into their proper
place in the overall distribution and
public relations program.

5. Company will limit number of
accounts to those which can be serv-
iced by its principals.

Plans for spot radio are being
considered for Riggio Tobacco (Re-
gent cigarettes), one of the ac-
counts which the agency now
services. Other accounts handled by
the firm include Bacardi Imports,
New York, and Fuller Houses,
Wichita.

With Radio Branch

CAPT. LEONARD SCHMIDT,

who has been in radio public re-

lations in Manila and Tokyo with

the Army, is now in the Radio

Branch, Bureau of Public Relations,
War Dept.

WILLIAM F. FAIRBANKS, for two
years an account executive with

Compton Adv.,, New York, has
joined the New York sales staff of
Mutual. He previously was assistant to
the promotion manager of NBC, spend-
ing nine years with that network. From
1942 to 1944 he directed the radio al-
location plan of OWI.

EUGENE YERGENS, former Fort
Wayne (Ind.) News-Sentinel advertis-
ing salesman, and JOE FAULKNER, for-
merly with Cool Ray Corp. and the
American Advertiser and Distributor,
have been added to the sales staff of
WGL Fort Wayne.

BOB HARE returns to his post in the
sales department of KYW Philadelphia
after Army service.

VICTORIA SOSNOWSKI is new addi-
tion to the traffic department of WFEA
Manchester, N. H.

HENRY FLYNN, recently released from
the Navy as lieutenant-commander and
member of CBS na-
tional sales staff in
Hollywood since
February, has been
elevated to post of
network national
sales representative
in that city. In ad-
dition he will be in
charge of national
sales service, for-
merly handled by
ERNEST H. MAR-
TIN, now network
West Coast pro-
grams director. An
account executive
of CBS prior to
World War II, Mr. Flynn was called to
active Navy duty on Dec. 7, 1941, fol-
lowing the Pearl Harbor bombing. He
has been associated with CBS Holly-
wood In various capacities since 1935.
JOHN CONDON, former advertising
executive and Coast Guard veteran,
now is member of the sales department
of KTBI Tacoma, Wash. He also assists

Mr. Flynn

Annual Meeting of CBS
Is Given Income Report

NET INCOME after taxes of
$1,462,229 for the three-month pe-
riod ending last March was re-
ported last week by CBS. In an
equivalent period previous year the
network and its subsidiaries earned
$1,126,545.

Gross income less time discount,
agency commissions, record re-
turns, allowances and discounts
was $16,347,570 as compared with
$14,791,784 for the same period
previous year.

The network reported its income
was equal to earnings of 85 cents
per share of 1,717,352 shares of
$2.50 par value stock outstanding
as of March 30. Report was issued
simultaneously at an annual meet-
ing of CBS stockholders.

Rexall Replacement

WAYNE KING, summer re-
placement for Durante-Moore Show
(Rexall Drugs), will originate from
WBBM Chicago effective June 14,
N. W. Ayer & Son, Chicago has
announced. Orchestra leader will
not feature waltz music which
identified him for many years with
Lady Esther Cosmetics. Franklyn
MacCormack, Chicago actor, is to
be heard in poetic readings.
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on remote sportscasts. ALEC DALY,
KTBI salesman, has resigned to move
to Southern California.

PHILIPPINE BROADCASTING Co., Ma-
nila, has appointed John Blair & Co. as
U. S. representative. NORMAN PAIGE
is general manager of the new network.
FRANK WELLMAN, sales manager of
WTTM Trenton, N. J., is recovering
frofmua serious back injury suffered in
a fall.

N. FLETCHER TURNER Jr., WABC New
York account executive, is the father of
a boy born April 12.

SHERRILL (Tex) EDWARDS, former
special "serviceman for NBC Chicago,
has joined Howard Wilson Co., Chicago,
as salesman.

GEORGE L. MOSKOVICS, CBS televi-
sion commercial manager, today (April
22) is to address the luncheon meeting
of the Advertising Men's Post of the
American Legion, at Hotel Lexington,
New York, on “Developments in Tele-
vision.”

MARTIN J. McGEEHAN, head of the
Chicago office of Radio Advertising Co.,
station representative, has resigned to
join The Walker Co., Chicago, as as-
sistant to HAL HOLMAN.

Letter to Editor:
W hat Is Public Service?

EDITOR, BROADCASTING:

Have recently read March 25 copy
of BROADCASTING, page 46, article
re “What Is Public Service?”’, with
picture showing Ralph Edwards
pouring out dimes and dimes in
the interest of the National
Foundation for Infantile Paralysis.

You said it, Howard London. . .
this IS public service.

The Commission [FCC] stresses
the importance of licensees ful-
filling their obligation in the inter-
est, convenience and necessity, but
in its latest tirade against the
broadcasters (139-page report and
request) does it give the licensees
any opportunity to mark down their
virtues in the interest, convenience
and necessity? You know darn well
the Commission doesn’t give you
a leg to stand on—they’re very
lenient in allowing you to report the
public service announcements which
amount to a hill of beans against
the excellent programs that are
aired every day of the week in the
interest, convenience and necessity.

Public interest programs may
be network orginated or even
syndicated; they may be used with
transcriptions or recorded music;
but how do you have to report
them? Are not programs of this
type in the public interest or do
only announcements count?

Another thing . .. we do operate
in the public interest and anything
that<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>