For the SECOND time,

WLS gets national award for fire prevention work

THIS YEAR, as in 1945, the thorough

and effective fire prevention activi-

ties of WLS have merited the highest
honor in this field — the $500 Gold
Medal of the National Board of Fire

Underwriters.

The
PRAIRIE
FARMER
STATION

BURRIDGE D. BUTLER
President

SLENN SHYDER
Monager

THIS IS repeated national recognition
of a service long applauded locally—by
fire departments, officials, and farm

folk themselves.

TO PREVENT FIRE—to stop soil ero-
sion—to improve living conditions—to
inform and entertain and help—these
are the ways WLS has worked 22 years
for the people of Midwest America.

& Cloan, Chammel Sladion

50,000 watts, 890 KC, American Affiliate. Represented by JOH
KOY, Phoenix, and the ARIZONA NETWORK — KOY, Phoenix

N BLAIR & COMPANY. Affiliated in Management with
KTUC, Tucson KSUN, Bisbee-Lowell-Douglas
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This cross section of a MYCALEX-to-metal molded component part was made for one
of the country’s leading manufacturers, and is the result of close cooperation between
the customer’s and our own engineering staffs. It exemplifies a new development in
the molding of MYCALEX 410 with metal to form a hermetic seal.

The objective was to take advantage of the low loss factor and other desirable
properties of MYCALEX 410 to produce a rugged bushing assembly in a single
molding operation.

A difficulty was presented by the extremely long and branched path which the
MYCALEX 410 had to follow. Total charge of MYCALEX 410 was 7 pounds, while the
metal weighed 6 pounds to make a total weight of 13 pounds.

The MYCALEX and metal were sealed into one closely-bonded integral part, held
to extremely close dimensional tolerances.

For more than 27 years MYCALEX has met and surpassed the most exacting needs
engineers have been able to devise from year to year. MYCALEX 410, together with
our highly perfected methods of molding it, is the greatest advancement in this high
frequency low loss insulation to date.

Ovur technical staff is at your service. What is your problem in low loss insulation?

MYCALEX CORPORATION OF AMERICA

““Owners of ‘'MYCALEX’ Patents”

Plant and General Offices, CLIFTON, N. J. . Executive Offices, 30 ROCKEFELLER PLAZA, NEW YORK 20, N.Y.



METAL WORKERS
mean dollars for
the NASHVILLE market

Metal products, from heavy steel to lawn furniture, add to the 85 million dollars
worth of industrial products made each year in the Nashville area. A wide variety
of well-established factories employ thousands and help make this one of the
nation’s most stable market areas. . . . Over one million people and retail sales
of more than 356 million dollars yearly make a rich sales territory for your quality
product. Get into this buying market with a message broadcast economically by
WSIX.

WSIX gives you all three:
Market, Coverage, Economy

5,000 WATTS
980 K. C.

National Representative

THE KATZ AGENCY, INC.
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|Closed Circuit

OPENING UP of program schedules, com-
bined with steadily mounting rates for station
break spots causing numerous national spot
advertisers to shift to 5, 10 and 15 minute pro-
grams on both package and studio production
basis. If trend continues it is expected to
bolster independent station programming.

GENERAL MOTORS expected to sign Bing
Crosby for ABC series on crooner’s return to
Hollywood from picture location. Vie Hunter,
Hollywood producer, Foote, Cone & Belding, on
location at Jasper National Park, Canada,
with Crosby, reported closing negotiations.

ANY possibility that OPA Administrator Paul
Porter will return to the FCC appears remote
at this time, despite tough sledding OPA is
having in Congress. Likely now OPA will
emerge with enough skin over its skeleton to
sufficiently slow up inflationary trend and he
will stay for perhaps six months, until threat
is past. Anybody’s guess after that but fat
job outside of government is by no means un-
likely.

U. S. SOON will begin broadcasts to Russia
in Russian language if Senate restores $9,000,-
000 appropriations cut by House, and conferees
agree. Senate Appropriations Committee
scheduled to report out State, Commerce and
Justice Appropriation Bill today and odds are
Assistant Secretary William B. Benton’s cam-
paign to continue international shortwave
broaﬂcasting will bear fruit, so far as Senate
is concerned.

WORLD is moving toward crisis and confusion
in international shortwave broadcasting. With
only 114 frequencies available (under interna-
tional pact) 34 nations are airing their own
respective propaganda. U. S. presently using
56 frequencies. Russia wants an equal number.
So does Britain. Problem may not be solved
until next world telecommunications confer-
ence.

NATIONAL Symphony Orchestra, Washing-
ton’s contribution to serious music, may hit
nationwide Mutual network as summer sus-
tainer, available for sponsorship. Intermissions
would be given over to interviews on inter-
national and national affairs featuring
Washington’s officialdom and diplomatic corps.

ANOTHER TRY at new radio nomenclature
—+to find more appropriate term than “spot”
for mon-network business—being made by
NABWSales Managers Committee. Proposal be-
ing bruited about is for national contest for
term which would more faithfully connote that
basic portion of station business.

CHIEF JUSTICE designate Vinson who
shortly takes over helm of nation’s court of
last resort isn’t altogether unfamiliar with
radio. From 1937-43 he served on U. S. Court
of Appeals for District of Columbia, which

(Continued on page 98)
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June 20-22: National Industrial Advertisers

Assn. Convention, Hotel Claridge, Atlantic
City, N. J.

June 24-28: Pacific Advertising Assn., Annual
Convention, Spokane, Wash.

June 25: NAB News Clinic, Oregon Stations,
Benson Hotel, Portland.

June 27: NAB News Clinic, Washington Sta-
tions, Olympian Hotel, Olympia.

(FCC Hearing Schedule page 86.)

Bulletins

BOB STANTON and BEN GRAUER assigned
Friday to give blow-by-blow and general de-
scription of Joe Louis-Billy Conn champion-
ship fight June 19 on NBC television.

BRIG. GEN. Frank E. Stoner, Assistant Chief
Signal Officer, named Friday to board of trus-
tees, World Wide Broadecasting Foundation,
Boston. Walter S. Lemmon, Foundation presi-
dent, said General Stoner will take active part
in policy activities.

LANCASTER (Pa.) Television Corp. with-
drew television application from FCC Friday,
bringing total withdrawals to 76. Action left
WGAL Inc. sole applicant in Lancaster, elimi-
nating need for hearing.

TAYLOR, SMITH GIVEN
WAR SERVICE CITATION

DAVIDSON TAYLOR, CBS vice president and
director of programs, awarded Medal of Free-
dom Friday by War Dept. Citation says he
“performed exceptionally meritorious services
as Deputy Chief of Radio, Psychological War-
fare Division, in Europe from March 1944 to
May 1945.” Carl E. Smith, vice president of
United Broadcasting Co. in charge of engineer-
ing, awarded Exceptional Civilian Service
Award for war service. Presentation made by
Brig. Gen. C. H. Arnold, chief of Office of Pro-
curement & Distribution. Mr .Smith was re-
quested by armed forces in 1942 and assigned
to Chief Signal Office as assistant director of
operational research staff.

KUGN, WJOY JOIN ABC

KUGN EUGENE, Ore., and WJOY Burling-
ton, Vt., effective June 19 and Aug. 15 respec-
tively, join ABC. Operating fulltime with 250
w on 1400 ke and owned by Valley Broadcast-
ing Co., KUGN becomes Pacific Coast supple-
mentary station. Owned by Vermont Broadcast-
ing Corp. and operating fulltime with 250 w
on 1230 ke, WJOY joins as basic supplemen-
tary station.

Business Briefly

‘MET” RENEWAL SEEN @ Texas Co., New
York, next week expected to renew Metropeli-
tan Opera on ABC, Saturdays, 2-5 p. m., for
next season. Agency, Buchanan & Co., N. Y.

NEW ABC CARD ® New standardized rate.
card being issued by ABC to conform with
recommendations of NAB Sales Managers
Committee. First cards to be issued by KECA
Los Angeles and KGO San Francisco.

ADVERTISING RECESSION
HELD ‘'TEMPORARY’

RECESSION in advertising during recent
weeks attributed to “slow down of industrial
production” and can be regarded “temporary”’
according to Standard & Poor’s irdustry sur-
veys. Recent program cancellations by such
important advertisers as General Motors and
General Foods, said survey, are regarded
“as temporary incidents of present economic
unsettlement.”

As consumer goods production incresses,
pressure of demand for advertising will build
up again and advertising volume this year is
expected to exceed estimated $2,3845,000,000
of 1945, says survey. As to radio prospects,
Standard & Poor’s Corp. states: '

‘More complete coverage of favored listening time
prevented any important gain in radio time sales
in 1945, and revenues from this source are likely to
decline moderately over the summer months while
production bottlenecks are being ironed out. How-
ever, rate increases are entirely possible when con-

tracts are renewed in the fall, and full-year time
sales may hold close to the 1945 levels.

Profit margins also will be narrowed by the sharp
rise in costs incurred in the developments of tele-
vision and FM, and operating income may therefore
drop rather severely this year. Nevertheless, elimina-
tion of excess profits taxes should improve earnings
moderately, and maintenance of current dividend
rates seems likely.

WINR JOINS NBC

AFFILIATION of WINR Binghamton, N. Y.,
owned by Southern Tier Radio Service Ine.,
operating on 1490 ke, 250 w fulltime, announced
Friday. E. R. Vadenboncoeur, vice president
and manager of WSYR Syracuse, has interest
in WINR which becomes NBC’s 157th affiliate.

KGKL, WHBB BOOSTS

KGKL San Angelo, Tex., Friday granted
change from 1400 to 960 ke, power increase
from 250 w fulltime to 5 kw day 1 kw night,
DA at night, Comr. C. J. Durr voting for
hearing. WHBB Selma, Ala., granted increase
power on 1490 kc from 100 to 250 w fulltime.

FRENCH-U. S. EXCHANGE

UPWARDS of 140 stations in 40 states have
agreed to cooperate with Radiodiffusion Fran-
caise (French Radio Administration) in ex-
change of programs, largely via transeriptions.
Arrangements were made by Robert Lange,
director of French North American Radio
Service, who this week completes two-month
nationwide North American tour.

BROADCASTING o
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Sailors and Scholars, Too!

The letters A.B., if you're talking about meaning for Baltimore's radio listeners.
the sea and ships, mean an able-bodied All income groups, yes, sailors and scholars
seaman. But if the background is a univer- too, are represented in its audience. Radio
sity, then A.B. means Artium Baccalaureus time buyers recognize WCBM's broad
or Bachelor of Arts. Though diverse, each appeal as an achievement in the Baltimore

in its field, symbolizes Market and use it as an

a certain achievement. gaé&maze e ‘ZWW ?/W effective and economical

way to build sales. Have

The letters WCBM you asked what WCBM
have a diversity of can do for you?

MUTUAL BROADCASTING SYSTEM

Free & Peters, Inc.. !
~ Exclusive National Representatives -

JOHN ELMER, President GEORGE H. ROEDER, General Manager

BROADCASTING e Telecasting June 17, 1946 ® DPage 5
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SOL TAISHOFF
Editor and Publisher

EDITORIAL

ROBERT K. RICHARDS, Editorial Director
Art King, Managing Editor; J. Frank Beatty,
Bill Bailey, Associate Editors; Fred Fitzgerald,
Asst. to the Managing Editor. STAFF: Jack Levy,
Rufus Crater, Lawrence Christopher, Mary
Zurhorst, Adele Porter, Margaret Elliott, Eleanor

® by Laian , et v 2 o ‘ ! Brumbaugh, Irving Kipnes.
o BUSINESS
H . . MAURY LONG, Busi M
In 1945 Seattle had a per capita income of $2,110—more than twice Bon Bredlon, Adoe Frodeetin Momrre: Harry
q | Stevens, Eleanor Schadi, Cleo Kathas.
the national average! AUDITING: B. T. Taishoff, Irving C. Miller,
Mildred Racoosin.
Where the average American has $1.00 to spend, the average Seattleite CIRCULATION AND READERS’' SERVICE
h $2 04] B BERNARD PL};&TT&,' Direct(l))r ol Aok
: ! Frank Bannister, Dorothy Young, Davi cker-
o man, Leslie Helm, Pauline Arnold.
Sixth highest city in the nation in per capita income, Seattle’s 480,000 PROMOTION
people had more than a billion dollars to spend last year. Seattle is the WINFIELD R. LEVI, Manager
richest city in the Pacific Northwest. It is destined to continue leadership. NEW YORK BUREAU
250 Park Ave. PLaza b5-83556
KIRO, with 50,000 watts at 710 k¢, delivers the finest radio service to EDITORIAL: Edwin H. James, New York Editor;
Florence Small, Dorothy Macarow, Patricia Ryden.
this market . . . it brings Columbia programs to Seattle, Tacoma and the Bruce Robertson, Semior Associate Editor
. . ADVERTISING: S. J. Paul, New York Adver-
r|Ch PGC|ﬁC Norfhwest. tising Manager; Martin Davidson.
CHICAGO BUREAU
360 N. Michigan Ave. CENtral 4115
q THE PACIFIC NORTHWEST'S Fred W. Sample, Manager; Jean Eldridge.

MOST POWERFUL STATION HOLLYWOOD BUREAU
David. Glichman, Mamesor, el o rorbman
50,000 WCII'I'S Pztricia Jane Lyon. ’ '
SEAT}LE 710 kc TORONTO BUREAU
TACOMA - 417 Harbour Commission Bldg. ELgin 0775
c B s James Montagnes, Manager.

BROADCASTING Magazine was founded in 1931 by

- - Broadcasting Publications Inc., using the title:
%7W Sm&m Represented b BROADCASTING—The News Magazine of the Fifth
P i Estate. Broadcast Advertising * was acquired in

- road in 1933.

FREE and PETERS’ Inc. 1932 and Broadcast Reporter in 1933

* Reg. U. 8. Pat. Office
Copyright 1946 by Broadcasting Publications, Inc.

SEATTLE, WASH.

SUUBSCRIPTION PRICE: $5.00 PER YEAR, 15¢ FiéR CO?Y
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OUR SINCERE APPRECIATION

TO

THE RADIO EDITORS OF THE PHILADELPHIA AREA
WHO NAMED

WFIL

“Fiest IN PUBLICITY
IN BILLBOARD’S NINTH ANNUAL PUBLICITY SURVEY

The cooperation of the radio editors has made it  The year-round efforts of our publicity department
possible to win more listeners for our programs,  are only a part of the planned promotion and mer-
more friends for our sponsors’ products. chandising to which WFIL is constantly devoted.

THAT'S WHY WE SAY:

A WFIL PROGRAM Z/us PLANNED PROMOTION
ei“‘/’
SALES SUCCESS IN PHILADELPHIA

560
AN ABC AFFILIATE “Fizst ON YOUR DIAL

PHILADELPHIA

REPRESENTED NATIONALLY BY KATZ AGENCY

BROADCASTING e Telecasting June 17, 1946 © Page 7



1933 They said no advertiser would ever
sponsor so large a group as the Fred Waring
organization — orchestra, glee club, and assorted
vocalists. Fred realized the value of a flexible,
versatile unit, capable of presenting many types of
entertainment. He stuck to his ideas and in 1933
went on the air for the same sponsor that

introduced Paul Whiteman.

1936 They said he couldn’t hold his popular

orchestra audience if he emphasized choral
numbers and failed to stylize his orchestra. Start-
ing in January of this year for the Ford Motor
Company on NBC, Fred crystallized his offerings
into a pattern that was to achieve overwhelming
popularity: every number a vocal —more chorals —

and a little bit of everything in every program.

1939 They said he couldn’t sustain interest

in the evening — ﬁve evenings a week. For five

Things don’t just happen—someone makes them happen.

NBC—its sponsors—and its stars have a habit of
making things happen in the radio world.

Fred Waring is one of those NBC stars. For 27 years
he has been making things happen in the music and
radio world. In 1921 he made his radio debut over WWJ
in Detroit when broadcasting was not yet a year old.
In 1929 he made the first “all talking” musical picture,
“Syncopation.”

Early in his career Fred was offered a 52-week vaude-

ville tour. They told him life would be secure and safe
because he would never have to change his act. Fred
turned it down. He preferred to exist from engagement
to engagement. He changed his show constantly. He
knew that change meant growth and that security
seldom inspired hard work. For years he rehearsed his
boys from 9 AM until show time. He taught them how
to read music, how to sing. He encouraged them to

AMERICA’S NO. | NETWORK



A Service of Radio
poration of America

years Fred and his Gang were on NBC for
Chesterfield Cigarettes, five evenings a week. Every
one of those five years he was voted the best

quarter-hour program on the atr.

1945 They said NBC couldn’t make a success
of an evening-caliber program five times a
week in the daytime. NBC and Fred Waring
went ahead, presenting the Waring show five

mornings a week. After six months it was voted

(The StOTy OfFred Warmg) POSTSCRIPT TO A SERIES

the best daytime program on the air by the
nation’s radio editors and columnists. A month
later it was sponsored two days a week by the

American Meat Institute.

1946 This week the Fred Waring Show becomes
the only five-time-a-week daytime show also to be
heard in a choice evening spot. The Johnson’s

Wax Company presents it as the summer replace-

ment for their top-rated Fibber McGee and Molly.

compose, to think up gags, to arrange music—and the
Pennsylvanians emerged a tightly knit “gang™ that was
capable of putting on a variety show ranging from the
delicacy of his famous rendition of ““The Rosary,” to
the latest comedy hit.

Recognition of Waring’s accomplishments on the air
was immediate and enduring. It came from millions of
listeners, long-time sponsors, and the NBC affiliated
stations—which for years have voluntarily gone all out

rize

in giving the Waring show the utmost in local station
support and promotion.

Success stories like Fred Waring’s do happen on
NBC, in spite of the skeptics and doubters. They have
no secret formula. They require only initiative, ideas
and talent—plus the superlative facilities of the great
NBC Network, the vast NBC listening audience, and
the friendly association of other great programs heard

on NBC.

...the National Broadcasting Gompany



Listeners in the Lincoln
area take a personal inter-
est in KFOR because they
know KFOR takes a per-
sonal interest in them and
their welfare. In fact, KFOR
isl the ONLY station in the
LPncoln area that serves that
area alone. Obviously, a
sTofion can serve one area
far better every day than
it can a dozen areas in
several states. KFOR serves
the Lincoln area and listen-
ers respond. They will re-
spond to your sales mes-
sage, too. A wire ar letter
will bring excellent availa-
bifities in spots and pro-
grams.
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Feature of Week

The Story-Teller

NCE wupon a time, not many
O years ago, there lived in Ra-
leigh, N. C., a young man by
the name of Fred Fletcher.
Even though he was the son of a
prominent radio station owner,
named A. J. Fletcher of WRAL, he
had to work very hard. After fin-
ishing school and amateur theatri-
cals, he went into the world to
seek his fortune and began work-
ing at WRAL as announcer for
only $20 per week.
One morning, to fill up time, he
began to tell fairy stories, playing

Kiddies Greeting

ROY BATTLES, WLW Cin-
cinnati farm program direc-
tor now in Rome reporting
on European food conditions,
was to receive Father’s Day
greetings a day early from
his two children. Transat-
lantic hookup between Rome
and Cincinnati was arrang-
ed. Mr. Battles is in charge
of the WLW food mission
group touring Europe. Par-
ticipating in. the Father’s
Day broadcast was to be
another father on the mis-
sion, C. D. Blubaugh, re-
porting the farmer’s angle
for WLW.

all of the parts himself from
nimble nixies to great giants and
dreadful dragons. The program
continued; and the elfenfolk, and

Little Red Riding Hood, and Little

Black Sambo filled the air to cheer
the heart of many a lonely girl or
boy. But Fred Fletcher was una-
ware of his following.

It Grew and Grew

So of course it was to his sur-
prise two months later to discover
some folk were heeding his tales.
He found it out when he offered
theatre tickets of a morning’s
broadcast — and 761 youngsters
and a few oldsters clamored to be
recognized. So was born our Story-
Teller.

As Fred Fletcher’s program
grew, enchanting more and more
Jacks and Jills, the townsfolk be-
gan to take notice too. For his
work in civic affairs the Raleigh
Civitan Club presented him a com-
mendation. The Junior Chamber of
Commerce named him “Man of the
Year.” And our Story-Teller also
was given national recognition for
founding a Teen-Age Club to help
combat juvenile delinquency.

As grew the program, which is
sponsored on 11 stations by a local
bakery, thus has Fred Fletcher
grown. He now is manager of
WRAL.

And so, The Story-Teller lives
happily ever after.

Sellers of Sales

help radio, (1) Broadcast
Measurement Bureau; and
(2) all the current health-
ful discussion of rating service,”
says Harry Parnas, media director
and chief time buyer for Ceecil
& Presbrey, New
York. Those “two
things,” Mr. Parnas
explained, will give
advertisers and ad-
vertising  agencies
more confidence in
radio as an adver-
tising media.
“Radio,” he says,
“is comparable to
any other media. I
don’t think this back-
alley fight among the
media (as to which
is better) does them
any good. All have
their place, and there
is place for all.”
Mr. Parnas is well
qualified to speak
about all media buy-
ing. Twenty six years ago, he joined
Frank Presbrey Co. (changed to
Cecil & Presbrey on Jan. 1, 1939)
as an errand boy in the checking
department. Then, in the rags-to-
riches manner, Harry Parnas, er-
rand boy, became Harry Parnas,

QQTWO THINGS are going to

HARRY

media director. In the latter ca-
pacity he is responsible for ap-
proximately $500,000 worth of an-
nual radio billing. In addition to
buying radio time for the agency’s
products, he handles their advertis-
ing campaigns in other media too.

He places radio
time for the fol-
lowing accounts:
Ronson Metal Works,
Polident Tooth Pow-
der, Omego Oil &
Rub, Fleetwood Cig-
arettes (Division of
Philip Morris Ltd.)
and Oyster Shell
Products.

The Parnases have
been married for
eight years. They
have two daughters,
Anne, 5 and Janet,
1%.

Born in New York
City on Oct. 1, 1904,
he has lived there
all his life, except
for six months as
gentleman farmer.

Mr. Parnas says he is fond of all
types ‘of music, from Brahms to
boogie. That and raising his family

- are his only hobbies.

He is a member of the Media
Men’s Club of New York.

Wilmington
Delaware

3

Assures advertisers a

grealer listening audi-

ence than ever before
— covers prosperous

Delaware, Southern
New Jersey, parts of
Pennsylvania, Mary-

land and Virginia.

2000 WATTS

Day and Night

NBC

Basic Network

BROADCASTING e Telecasting



All Right! We Admit It!

KFNF

“The Friendly Farmer Station”

IS PROBABLY

“THE MIDWEST'S MOST RAPIDLY GROWING
RADIO STATION”

KFNF'S NET BROADCAST INCOME FOR MAY, 1946, WAS
41.4% ABOVE MAY, 1945--AND MORE THAN EIGHT
TIMES THAT OF MAY, 1941

Such Tremendous Gains So Consistently Sustained, Clearly

Reflect The Wide and Steadily Growing Sponsor Acceptance

of KFNF's Expert Independent Programming and Over-All
Excellence of Operation

KFNF, IN ITS 22ND YEAR OF SERVICE TO THE RURAL AND SEMI-
RURAL AUDIENCE AROUND SHENANDOAH, IOWA, IS TODAY, AS
ALWAYS, YOUR BEST BUY IN THE MIDWEST

KFNF

Shenandoah, lowa

For Availabilities, Write or Wire FRANK STUBBS, SHENANDOAH, IOWA




Sales
MORE , POWER TO YOU!

%ORE power to you . . . who want to penetrate the rich $103,629,000 trading area of Monroe

and northeastern Louisiana. KMLB, on the air with 5000 watts day and 1000

watts night, as of June 17, has always been the dominating radio influence in Montoe.

Now our additional power brings responsibility both to community and advertiser.
Because, as important as the increase in power, is the greater opportunity
to gather community influence by presenting the best of the American Broadcasting
Company and producing locally shows to meet the needs of a growing community.
KMLB'’s expanded coverage promises to result in even more locally produced programs

to interest an expanded audience.

In cause and effect logic—more power reaches more people . . . and more listeners to be
entertained, informed and educated must inevitably be followed by greater sales power for each

KMLB program. Let us show you the effect of a KMLB schedule.

Write or wire J. C. Liner, Jr., Manager, KMLB, Monroe, Louisiana. .

5000 W
Day
o
A 1000 W.

ABC Night

MONROE, LOUISIANA

~ J. C. LINER, JR.

Manager

& [
: l
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|—Terminal market for SouthWestern grain and price-basing
market for nearly half of United States wheat production.

—World's largest winter wheat market.

—TFirst in farm seeds; second in flour milling,
mill feed and grain storage.

—Served by twelve major trunk line
railroads.

Radio -Responsive to

WDHAK

The Kansas City Star Station

610 More than 5 million persons live within WDAF's half-
milivolt area—and they listen to WDAF because of
programming dominance.

BASIC NBC WDAF coverage of the Kansas City market surpasses
that of any other Kansas City station..

Kilocycles

Represented Nationall;v‘by EDWARD PETRY & CO0,, Inc,

BROADCASTING e Telecasting ‘ June 17, 1946 o Page 13



A LITTLE EXTRA EFFORT
OFTEN GETS A BIG RESULT!

u
a, e
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@ [Necessity is the mother not only of invention, but also of effort!
EXCLUSIVE REPRESENTATIVES:
Wherever you find a radio station that is outstandingly active and ALBUQUERQUE KOB
. ; . . BALTIMORE WCBM
effective, there you’ll find a management that is constantly demanding BROWNSVILLE KVAL
BUFFALO WGR-WKBW
and initiating an always faster pace in showmanship, programming, CHARLESTON, S. C: wCSsC
- : CINCINNATI wCKY
i COLUMBIA, S. C: wis
salesmanship. CORPUS CHRISTI KRIS
DAVENPORT woGC
« » Y o DES MOINES WHO
Management makes the station.” Many an advertiser has told us that DULUTH et
o . FARGO WDAY
the stations F&P represents are outstandingly well-managed—more HOUSTON KXYZ
. ' o . . INDIANAPOLIS WISH
productive, as a group, than any other “list” in the nation. Which is KANSAS CITY KMBC
LOUISVILLE WAVE
no surprise to us. We planned it that way! MINNEAPOLIS-ST. PAUL WTCN
OKLAHOMA CITY KOMA
PEORIA-TUSGOLA WMBD-wDZ
PORTLAND KOIN
RALEIGH WPTF
ROANOKE WDBJ
o INC. ST. LOUIS KSD
) SEATTLE KIRO
y = 4 . SYRACUSE WFBL
Pioneer Radio Station Representatives TULSA KTuL
Since May, 1932 and WRIGHT-SONOVOX, Inc.
//

CHICAGO: 180 N. Michigan NEW YORK: 444 Madison Ave. DETROIT: 645 Griswold St. SAN FRANCISCO: 58 Sutter HOLLYWOOD: 6331 Hollywood ATLANTA: 322 Palmer Bldg.
. Franklin 6373 Plaza 5-4130 Cadillac 1880 Sutter 4353 Hollywcod 2151 Main 5667
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Petrillo Under Bond on Lea Act Charges

Quick Appeal Seen

In Prosecution

By U. S.

By BILL BAILEY

JAMES CAESAR PETRILLO is
under $1,000 bond on federal
charges of violating the Lea Act
(Sec. 506, Federal Communications
Act, as amended) as a result of his
strike against WAAF Chicago
[ BROADCASTING, May 27].

Less than 24 hours after J. Al-
bert Woll, U. S. District Attorney
for the Northern District of Illi-
nois, filed criminal information
against the AFM president and
head of the Chicago Federation
of Musicians, Mr. Petrillo, accom-
panied by two of his attorneys,
Joseph A. Padway and David Katz,
appeared before U. S. District
Judge Walter La Buy in Chicago,
asked to be given until July 15 to
file briefs, posted $1,000 cash bond
and left in an atmosphere of cor-
diality.

Mr. Woll filed the criminal in-
formation charging Mr. Petrillo
with violating the Lea Act about
noon (EST) Thursday. The music
czar was ordered to appear June 21
to show cause why he should not be
fined $1,000..and imprisoned for a
year or both for alleged violation of
a Federal statute.

Attorneys Confer

Shortly after the information
was filed, Mr. Padway conferred
with Mr. Woll, the arraignment
was moved up a week and at 10 a.m.
Friday Mr. Petrillo, smiling, en-
tered the courtroom. A deputy U. S.
marshal, unable to serve the sum-
mons on Mr. Petrillo in the court-
room, asked him to step outside.

“Sure, you’re-the law,” grinned
the man who has defied Congress.
He accepted summons, still smiling,
remarked, “Well, I'm in the hands
of my attorneys now,” and returned
to hear the proceedings.

Mr. Woll explained he had asked
for a summons for Mr. Petrillo,
rather than swearing to a warrant.
Although in criminal cases the
defendant usually is arrested, fin-
gerprinted and photographed with
an identification number around
his neck, the U. S. District Attor-

ney said such procedure was un-
necessary in Mr. Petrillo’s case.
Mr. Padway told ‘the court he
planned to enter no plea but asked
permission tc have until July 15 to
file motions. Mr. Woll interjected
he understood AFM counsel planned
to attack constitutionality of the
Act and offered no objection. Mr.
Padway asked an additional 20 days
to file supporting briefs and the
court set that date for Aug. 5.

Reply by Sept. 9

Judge La Buy set Sept. 9 as dead-
line for the Government reply brief
and said he would fix oral argument
on that date. Mr. Woll said he
would ask that oral argument
be set about 10 days after the Sept.
9 reply date.

Judge La Buy fixed bond at $1,-
000. Mr. Petrillo, his mouth spread
in a wide grin, pulled out a wallet,
counted out 10 new $100 bills,
handed them to the court clerk,
pocketed a receipt, exchanged pleas-
antries with court attaches and left
with his attorneys.

Mr. Woll said that should the
court sustain the AFM motion to
dismiss, he would ask the attorney

general to appeal directly to the
Supreme Court on an issue of con-
stitutionality.

Mr. Woll is the son of Matthew
Woll, second vice president of the
American Federation of Labor,
parent organization with which the
AFM is affiliated. Mr. Padway,
general counsel for the AFM, also
is general counsel for the AFL.
Inquiries at the Dept. of Justice
in Washington as to whether Mr.
Woll would disqualify himself as
prosecutor were dismissed with the
reply that Mr. Woll worked under
the attorney general. If he chooses,
he could name an assistant to han-
dle the case, said Justice officials.

It was pointed out, however, that
as soon as the case is disposed of in
the District Court, the solicitor gen-
eral would represent the Govern-
ment before the Supreme Court.
Asked whether he planned to step
down because of his father’s AFL
connection, Mr, Woll said that ques-
tion had never occurred to him.

If it should be raised during the
proceedings, he might consider ap-
pointing an assistant to act as pros-
ecutor for the Government, he said,
adding: “I don’t feel I am dis-

Information Bill Against Petrillo

UNITED STATES OF AMERICA
versus
JAMES C. PETRILLO
Criminal Information
The United States District Attor-
ney charges:

That at all times mentioned
herein, the Drovers Journal Pub-
lishing Co. Inc., hereinafter re-
ferred to as the licensee, was an
Illinois corporation and the owner
and operator of the licensed radio
broadcasting station known as
Radio Station WAAF located at
Chicago, Il

That for several years last past
up to, on or about, May 28, 1946,
in connection with the operation
of its radio broadcasting facilities,
the licensee employed certain per-
sons who were sufficient and ade-
quate in number to perform all of
the actual services needed by said
licensee in connection with the con-
duct of its broadcasting business.

That notwithstanding premises
aforesaid one James C. Petrillo,
president of the Chicago Federa-
tion of Musicians, on or about May
28, 1946, at Chicago, Ill., wilfully,
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by the use of force, intimidation,
duress, and by the use of other
means, did attempt to coerce, com-
pel, and constrain said licensee to
employ and agree to employ in
connection with the conduct of its
radio broadcasting business, three
additional persons not needed by
sald licensee to perform actual
services, in the following manner
to wit: (1) by directing and caus-
ing three musicians, members of
the Chicago Federation of Musi-
cians, theretofore employed by the
said licensee in connection with
the conduct of its broadcasting
business to discontinue their em-
ployment with the said licensee;
(2) by direction in causing said
three employes and other persons,
members of the Chicago Federa-
tion of Musicians, not to accept
employment by said licensee; and
(3) by placing and causing to be
placed a person as a picket in front
of the place of business of said

licensee.

(s) J. ALBERT WOLL
U. S. District Attorney

qualified because of my father’s
labor connections. After all if a
man’s father is a bricklayer, it
doesn’t make him a bricklayer. I
am a Government employe inter-
ested only in enforcing the Govern-
ment’s law.”

Attorney General Tom C. Clark
announced in Washington Thurs-
day that a criminal information
had been filed against the AFM
president “charging him with co-
ercive practices affecting radio
broadecasting.” The charge, said Mr.
Clark, was the “outcome of Petril-
lo’s alleged violation of the Lea
Act which became a Federal law
April 16.”

“The information filed by U. S.
Attorney J. Albert Woll sets forth
that the Drovers Journal Publish-
ing Co. Inc., operating Radio Sta-
tion WAAF Chicago, employed a
sufficient number of persons to per-
form the actual work needed in the
operation of the station,” said Mr.
Clark’s statement. “Petrillo at-
tempted to coerce and compel
the employment of three additional
musicians whose services were not
necessary in the operation of the
broadcasting station.

“The coercion was attempted by
Petrillo ordering the stoppage of
work by members of his union em-
ployed at the broadcasting station
and directing the picketing of
WAAF’s place of business.”

Decision Thursday

Decision to prosecute the AFM
president was reached Thursday
morning after Mr. Woll had re-
ceived a report from the FBI,
which had been asked by the at-
torney general to investigate the
WAAPF strike. Mr. Petrillo ordered
the three AFM members employed
by WAAF to strike after the sta-
tion refused to employ three addi-
tional “musicians.” The men on
strike served as record librarians
and platter-turners.

Government action followed less
than a week Mr. Petrillo’s unani-
mous reelection as AFM president
at the closing session June 7 of
the union’s 49th annual convention
in St. Petersburg, Fla. [BROAD-
CASTING, June 10]. At the same
time the 1,000 or more AFM mem-
bers in convention unanimously
adopted a resolution approving of
and concurring in “each and every
act of President James C. Petrillo”

(Continued on page 82)
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Free Radio Time Promotes Fat Drive

Large Sums Are Spent
For Newspaper

Space
BIG-HEARTED radio has been an
“outstandingly wonderful” influ-
ence in the successful fat conser-
vation campaign. Furthermore, its
impact in the campaign has been
- felt by 89% of women, according
to a survey conducted by the Fat
Salvage Committee.

All this service has been donated
by the broadcasting medium. Yet
the committee is spending well
over $100,000 a month on paid space
in most of the main daily news-
paperé plus 3,000 county seat week-
lies.

Radio’s Appeal

Authority for statements on ra-
dio’s power is Wilder Brecken-
ridge, director of the fat committee
and vice president of Kenyon &
Eckhardt, New York agency.

Appeal of broadcasts to house-
wives is shown by the private sur-
vey made by the committee. The
results, carried in a letter sent to
those participating in the fat con-
servation campaign, are based on
a survey of housewives’ attitudes
toward the drive. The survey was
conducted in Northern Ohio in
April. Mr. Breckenridge writes:

“We asked housewives if they had
heard |any fat salvage messages on
the radio. Here were the answers:

Within 24 hours_____________ 449,
Within a week______~_______ 0%
Ever 89%

“The above would be well nigh
incredible if it weren’t that such
an outstandingly wonderful job is
being done on the air by everyone
concerned.

“Three out of five women (60%)
were currently saving used fats,
compared with only 469 in Sep-
tember 1945, Forty per cent of the
women interviewed reported that

Carter Expands on ABC;

Names Biow for Hush
CARTER PRODUCTS will expand
its sponsorship on Sundays over
ABC from a quarter hour to a half
hour starting June 30 when Fio-
rello H. LaGuardia’s contract for
his current commentary series ends.
Mr. LaGuardia’s sponsorship by
Liberty Magazine was terminated
a fortnight ago. Through Small &
Seiffer, New York, Carter will
switch Jimmie Fidler from cur-
rent 9:45 p.m. period to 9:30 p.m.
and fill in the other quarter hour
with a new program.

In addition, Carter Products
“has appointed the Biow Co., New
York, to handle advertising for
Hush deodorant. Spot campaign on
two stations in Philadelphia and
Baltimore and one station in Har-
risburg, Pa., started early this
month for 21 weeks.

Page 16 ® June 17, 1946

they had added to the salvage can
within 24 hours of the interview.
This figure indicates the rate of
salvage and is the highest we have
found in any of the seven surveys
made to date.

“Obviously, we have recaptured
the real interest of women and
have persuaded 609% of them to
actually save used fats. And those
that are on the team are doing
a better job of salvaging than they
ever did before. This is reflected in
collections.”

The Fat Salvage Committee is
maintained by soap and rendering
companies. Newspaper space is
placed through Kenyon & Eck-
hardt. Last year the committee
spent $1,477,800 for newspaper ad-
vertising and present placements
are running at about the same
rate.

The committee sends a cartoon
and picture service to these news-
papers. These are for free use.
Last year, the committee estimates,
newspapers donated $17,986,673 in
space for the service.

In comparing estimates of do-
nated facilities, the committee cov-
ers only a small portion of radio’s
free time—announcements in the
sponsored programs of soap firms.
It makes no estimate of the count-
less thousands of other announce-
ments and programs in which the
fat salvage theme is promoted.
Thus it credits radio with only
$1,411,800 of free time in 1945
though the actual total is many

To Use 900 Spots
PAN - PACIFIC AUDITORIUM,
Los Angeles, to promote Gene
Autry Rodeo, in a 17-day campaign
ending June 30 will use total of
900 spot announcements on 16 lo-
cal area stations. List includes
KMPC KFVD KIEV KLAC KFI
KFAC XRKD XFWB KFOX
KECA KXLA KGER KWKW
KGFJ KNX KHJ. Agency is Smith,
Bull & McCreery, Hollywood.

times the estimated press donation.
Actually the free time donated
by radio includes large amounts of
announcement and program ma-
terial included in broadecasts by and
on behalf of other U. S. agencies,
in addition to the Advertising
Council packets. Dept. of Agri-
culture extension agents all over
the country have conducted their
own fat salvage campaigns on sta-
tions to cite only one example.
Civic and consumer groups have
put on countless broadcasts. The
Advertising Council packet alone
receives time donations for fat sal-
vage that run into the millions.

Garrison Norton Named

To George Baker Post
APPOINTMENT of Garrison Nor-
ton as director, Office of Transport
& Communications Policy, State
Dept., effective July 1 to succeed
George P. Baker, who resigns June
30 [CLosED CIRCUIT, June 10], was
announced last week by W. L.
Clayton, Assistant Secretary of
State for Economic Affairs.

Mr. Norton, released from Navy
last November as captain, was
Naval Inspector General in the
European Theatre, later attached
to the Office of the Secretary of
the Navy. He entered the Navy in
1940 and later became special as-
sistant to the chief, Bureau of
Aeronautics. He holds a CAA com-
mercial pilot’s license. Mr. Norton
has represented this country on
several international transporta-
tion and aviation conferences. Mr.
Baker, who has held the State Dept.
post since last Aug. 27, when he
succeeded Charles P. Taft, leaves
June 30 to accept the James J. Hill
Professorship of Transportation in
the Graduate School of Business
Administration, Harvard U.

Walter A. Radius, who has been
in the Office of Transport & Com-
munications Policy, becomes deputy
director, succeeding Mr. Norton.
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“Er, Miss Epps, I was wondering.

Drawn for BROADCASTING by Sid Hix

.« . Are you affiliated? . . . AFM,

that 1s.”

Hearing Ordered
In Sale of WPAR

Control Over Dissemination
Of News Issue in Case

POSSIBLE “concentration of con-
trol over broadcasting or over the
dissemination of news and public
information” which might result
from the proposed sale of WPAR
Parkersburg, W. Va. to News Pub-
lishing Co. of Wheeling will be in-
vestigated in a hearing called last
week by the FCC. No date was an-
nounced.

It is similar to case involving
transfer of WSRR Stamford (now
WSTC) last fall [BROADCASTING,
Oct. 151, the WPAR hearing is ex-
pected to center on the question of
whether the only radio station in
a town should be transferred from
a non-newspaper owner to the own-
er of the only newspapers in the
town. In the WSRR case, the $161,-
000 sale by Stephen R. Rintoul to
Western Connecticut Broadcasting
Co., which is controlled by Kingsley
A. Gillespie, publisher of the Stam-
ford Advocate, was approved
[BROADCASTING, Dec. 24].

Two applications for new Par-
kersburg stations are pending, both
seeking 1230 ke with 250 w full-
time. Observers pointed out that
the question of ‘“control” in the
WPAR case might become less per-
tinent, if one of these were granted.
The applicants are Raymond Kan-
del and Parkersburg Broadcasting
Co.

Plan Second Sale

Transferors of WPAR, 250 w on
1450 ke, are Capt. John A. Ken-
nedy, USNR, and Mrs. Kennedy.
Sales price is $307,500. Capt. Ken-
nedy is president of West Virginia
Network, which also owns WCHS
Charleston, WBLK Clarksburg,
and 48% of WSAZ Huntington.
Capt. and Mrs. Kennedy have an
application pending, however, for
sale of WBLK to the proposed pur-
chaser of WPAR, for $177,500.
News Publishing Co. publishes the
Parkersburg papers and several
others in that section.

Issues in the hearing, besides the
one regarding concentration of con-
trol, include questions regarding
transferee’s qualifications; pro-
posed program service, ‘“particu-
larly the amount and character of
commercial, sustaining, recorded
and live talent programs and spot
announcements” in the light of the
Blue Book’s recommendations; “full
and complete information” regard-
ing arrangements between the buy-
ers and sellers, and policies and
plans for staffing and operating
the station if the transfer is ap-
proved.

Auto Race Promotion

LOS ANGELES COLISEUM, Los Angeles,
to promote midget auto races, in a 10-
day campaign ending June 20 is using
total of 600 spot announcements on 16
local area stations. Agency is Smith,
Bull & McCreery, Hollywood.
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AM-FM Separation Not Expected Soon

Durr Idea Is Contrary
To Commission’s

Policy

A DUOPOLY RULE requiring
separation of overlapping AM-FM
interests is not contemplated for
the foreseeable future, a poll of
FCC Commissioners indicated last
week.

Comr, Clifford J. Durr feels
the Commission should begin to
consider adoption of a “cut-off
date” when licensees of AM and
FM stations serving the same gen-
seral areas would be required to
choose one and abandon the other.
But his colleagues appear to have
other views.

No Formal Presentation

A general discussion of the sub-
ject was reported to have occurred
at the Commission meeting last
week, with no other Commission-
ers inclined to side with Commis-
sioner Durr’s views. There was no
formulation of his ideas into a
“proposal,” nor, it is understood,
does he plan to make any formal
presentation,

One Commissioner said: ‘“No
such proposal has come before the
Commission. It doesn’t appear to
be in line with the Commission’s
announced policy following hear-
ings on FM a year ago when it was
indicated that frequencies would be
allocated with the view to giving
opportunity not only to newcom-
ers but to AM licensees applying
for FM. Also, our policy has been
to permit duplication of programs
on FM stations owned by stand-
ard broadcasters.”

He added that if FM does de-
velop to a point where AM facili-
ties are no longer required, there
would at that time be some re-al-
location of the broadcast band for
broadcast purposes. However, he
declared, the whole proposition is
“a long way off.”

Durr ‘Persuasive’

While the majority of Commis-
sioners who answered the poll —
two did not comment — did not
appear inclined to side with Com-
missioner Durr’s views now, ob-
servers pointed out that he is a
persuasive advocate and that orig-
inally he was in the minority fav-

,oring the principles which subse-
“quently were incorporated into the
Blue Book.

Commissioner Durr has outlined
his AM-FM views both publicly
and privately in connection with
applications in which AM licensees
proposed to spend $10,000 or more
for improvements in existing stand-
ard facilities which still would not
equal an FM station’s coverage. In
such cases, he has voted for hear-
ings on the applications.

As a broad indication of his col-
leagues’ reaction, it was pointed
out that in those cases he was the
only Commissioner so voting.

It was understood that, if a

definite future “cut-off date” were
set, Commissioner Durr then would
not oppose such investments for
improving standard facilities. He
is said to feel, however, that unless
there is a “cut-off date,” licensees
investing heavily in AM will be
reluctant to promote FM fully,
preferring to get as great a re-
turn as possible on the AM invest-
ment, and that maximum service to
listeners consequently will not be
provided.

May Be Five Years

Although he has suggested that
the “cut-off date” might be made
effective three years hence, Com-
missioner Durr was reported to at-
tach no particular significance to
the three-year angle, feeling that
a date even five years away would
serve the purpose. Nor, in his
view, would an AM-FM licensee be
affected by such a duopoly rule if
its AM coverage extended sub-
stantially beyond that of its FM
station. Thus many regionals and
probably all clear channel AM
stations would be excluded.

In the clear-channel sessions
last April, Commissioner Durr
asked CBS President Frank Stan-
ton if he didn’t think FM develop-
ment would be speeded by setting
a deadline after which a licensee
would not be permitted to operate
both AM and FM in the same
service area. Mr. Stanton said he
thought it would, if the deadline
were sufficiently far in the future
[ BROADCASTING, April 29].

In the same sessions, ABC Presi-
dent Mark Woods suggested that
FCC look toward announcement of
a date when the whole allocations

structure may be revised to make
greater allowance for FM, but
added that such announcement
should be withheld until there is
clear evidence that FM has been
accepted by the listeners, which he
thought might be five or ten years
hence.

Knollin Named

KNOLLIN ADV. San Francisco, has
been appointed to handle the account
of Fruit Products Division of the L.
Demartini Co., San Francisco.

e e

ATOMIC Cameraman LeRoy G.
Phelps. leaves Pennsylvania Sta-
tion, New York, on the first leg of
his trip to Bikini for “Operations
Crossroads.” Mr. Phelps will be
the representative of six tele-
vision broadcasters in the “pool”
for pictures of the atomic bomb
tests. His films are to be made
available to all six companies.

Station Contracts in ABC Hearings

Stock Issue, Purchase
Of King-Trendle
On Agenda
By RUFUS CRATER

WHETHER the sale of ABC stock
to affiliates would lead to an exten-
sion of their network affiliation
contracts beyond the FCC-pre-
scribed limit will be investigated
July 9, when the Commission holds
a hearing on ABC’s proposed stock
issue and its plans to buy Xing-
Trendle Broadcasting Corp.

In examining the projected
$14,000,000 stock sale and the
$3,650,000 acquisition of Xing-
Trendle (WXYZ Detroit and
WOOD Grand Rapids), the Com-
mission also will inquire into pos-
sible effects on the network’s AM,
FM, and television plans.

Whether ABC expects to make
a profit in the resale of WOOD or
in the stock sale is another point
which will be given consideration.
Edward J. Noble, ABC board chair-
man and principal stockholder, an-
nounced his intention of selling
WOOD, 5-kw regional now affili-
ated with NBC, at the same time he
announced plans to purchase King-
Trendle [ BROADCASTING, May 6].

Indication of Scope

The nature and scope of the
hearing were indicated by the
Commission last week in announc-
ing that the two applications had
been designated for study in a con-
solidated proceeding. The July 9
date comes exactly at the end of
the 60-day waiting period pre-
scribed by the Avco procedure to
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permit submission of competing
applications for the purchase of
King-Trendle. Designation of the
cases for hearing was ordered
June 6 and announced June 11.
The Commission said in its
order that it was not satisfied that
it is “in possession of full infor-
mation” regarding the two propo-
sals, and that it was not satisfied
“that public interest would be
served by a grant thereof.”

Five Issues

Five issues were announced for
consideration in connection with
the stock sale, and four were
specified in the proposed purchase
of WOOD and WXYZ.

The issue regarding possible ef-
fect of selling stock to affiliates
said inquiries would be made “to
determine whether the sale of stock
by American Broadcasting Co. Inc.
to stations affiliated therewith
would tend to, or result in, an ex-
tension of such affiliation contracts
beyond the period of two years,
contrary to the intent of the Com-
mission’s network regulations (see
Rule 3.103).”

Rule 3.103 stipulates that “No
license shall be granted to a stand-
ard broadcast station having any
contract, arrangement, or under-
standing, express or implied, with
a network organization which pro-
vides, by original term, provisions
for renewal, or otherwise for the
affiliation of the station with the
network organization for a period
longer than two years: Provided,
that a contract, arrangement, or
understanding for a period up to

two years may be entered into
within six months prior to the com-
mencement of such period.”

ABC President Mark Woods, tes-
tifying at the New York television
hearings, reported that underwrit-
ers of the stock issue had been
asked to reserve 100,000 shares
(one-tenth of the 1,000,000 to be
sold) for offer to ABC affiliates
[BROADCASTING, June 10].

ABC spokesmen contended that
the provision for sale of shares to
affiliates is not unlike a condition
prevailing within CBS. Industry
sources questioned whether the
principle involved in the ABC issue
is not also similar to that in Mu-
tual, although it was conceded that
the two networks’ organizational
types are different.

Small Percentage

ABC representatives also pointed
out that each of the 14 firms un-
derwriting the stock issue had
agreed to limit the initial offering
to 10,000 shares to a person or a
corporation. However, a purchaser
might, if he wished, buy 10,000
from each of the underwriters.
Further, it was pointed out, no
limitation could apply after the
stock has been listed on the Ex-
change.

With 1,000,000 shares being is-
sued, bringing outstanding stock to
approximately 2,000,000 shares,
10,000 shares would represent 0.5%
interest in the network. At the con-
templated selling price of around

(Continued on page 96)
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Pian to Make Radio Week Permanent

RMA Seeks Support
Of NAB For
Project

NATIONAL Radio Week, first
staged in 1945 by the NAB and
Radio Manufacturers Assn., is

slated to become a permanent in-.

stitution. The RMA Advertising
‘Committee voted last week to co-
operate with NAB in asking Pres-
identifal participation in the project.

Meeting during the RMA annual
convention in Chicago held June 11-
13, the committee discussed the
promotional -value of the 1945
week, staged in November as a
climax to the 25th anniversary of
radio. Last year’s event was con-
ceded to be a stimulus to the sale
of receiving sets besides serving
to focus public attention on
achievements of broadcasters as
well as manufacturers.

Formal decision on NAB par-
ticipation likely will await the
August meeting of the board of
directors. Bond Geddes, RMA ex-
ecutive vice president and general
manager, had discussed the sub-
ject informally with A. D. Willard
Jr., NAB executive vice president,
prior to the convention last week.
Mr. Willard expressed interest but
explained that final NAB decision
rested with the board.

Sees 13 Million Sets

RMA'’s three-day convention, held
at the Stevens Hotel, was marked
by election of a number of new
directors to the board. Series of
commijttee and section meetings
was held, along with general ses-
sions. The annual banquet was
called off in the interest of food
conservation.

Code of ethics governing adver-
tising! of the manufacturing indus-
try will be drawn up by a subcom-
mittee. Chairman is Sidney Mahan,
Crosley Corp. vice president in
charge of advertising. _

Annual report of President R. C.
Cosgrove indicated 1946 set pro-
duction would reach the 1941 peak
of 13,000,000. However, he pre-
dicted trouble unless the industry
is freed from OPA price control.

Mr. Cosgrove said: “We can look
forward to complete decontrol as
the only way for the industry to
make the contribution to the public
which 1is expected after a war
record in which we manufactured
$10,700,000,000 in radio communi-
cation and electronic equipment.”

At a luncheon meeting, Mr. Cos-
grove hinted that the industry may
be freed of OPA price control
within 60 days. He declared the
industry is wuncontrollable and
chargéd that the public has paid
more, received poorer quality and
obtained only a fraction of the
number of sets that could have been
obtained without the OPA.

Robert C. Sprague, president of
Sprague Electric Co., said the Gov-
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ernment has a 400,000-ton stock-
pile of copper, of which a fourth
is of electrolytical type, but per-
mits radio and other industries to
suffer from a desperate shortage.
Other short raw materials, he said,
are special steels, tungsten, lead
and lumber.

New directors elected to the
board, whose membership was in-
creased from 34 to 40, with a num-
ber of terms expiring this year,
follow:

Set Division—H. C. Bonfig, Ze-
nith Radio Corp., chairman; Frank
M. Folsom, RCA-Victor; Paul V.
Galvin, Galvin Mfg. Corp.; Larry
F. Hardy, Philco Corp.; W. P. Hil-
liard, Bendix Radio; H. C. Mattes,
Belmont Radio Corp.; E. A.
Nicholas, Farnsworth Radio & Tele-
vision Corp.; Ross D. Siragusa.

Tube Division

Tube Division — M. F. Balcom,
Sylvania Electric Products Inc.,
chairman; Lloyd H. Coffin, Hytron
Radio & Electronics Corp.

Transmitter Division—S. P. Tay-
lor, Western Electric Co., chair-
man; for three-year terms, Walter
Evans, Westinghouse Electric
Corp.; Lloyd Hammarlund, Ham-
marlund Mfg. Co.; for two-year
terms, F. R. Lack, Western Elec-
tric Co.; William Barkley, Collins
Radio Co.; C. M. Srebroff, Radio
Engineering Labs.

Parts Division — J. J. Kahn,
Standard Transformer Corp., chair-
man; for three-year terms, A.
Blumenkrantz; George R. Haase,
Operadio Mfg. Co.; J. Hall Stack-

pole, Stackpole Carbon Co.; Thomas
A White, Jensen Radio Mfg. Co.;
for two-year term, A. D. Plamon-
don Jr., Indiana Steel Products
Co.

Amplifier & Sound Equipment
Division—Howard Bennet, General
Electric Co., chairman; Fred D.
Wilson, Operadio Mfg. Co., vice-
chairman; Allen Shoup, Sound Inc.,

UAW Charges Refuted

Charges by UAW (CIO) Inter-
national Board that radio manu-
facturers are deliberately withhold-
ing FM-AM sets from the market
[BROADCASTING, June 10}, were
labeled as “perfectly stupid” by
President Cosgrove. He challenged
the UAW statement that FM sets
now being made will be obsolete
next year, by pointing out that due
to restrictions on materials, par-
ticularly wood, few FM sets are
being released.

Mr. Cosgrove said radio produc-
tion is expected to reach 13,000,000
sets by 1946, peak figure attained
in 1941. He cited production figures
for the present year. To date 4,500, -
000 sets have been produced. In
January production was 550,000,
February 750,000 with March, April
and May output reaching 1,000,000
for each month.

He held little hope for early vol-
ume production of “class” sets in-
corporating both AM-FM and
phonograph combinations. Biggest
obstacle, he explained, was the
shortages of wood for cabinets.
“Making cabinets has become al-
most impossible, and ‘we do not

Coincidence

TOUCH of humor was added
to announcement by WCPO
Cincinnati of end of loeal
beer strike. Interrupting
Mutual music with murder
program, A Voice in the
Night, WCPO’s Ed Kennedy
reported the end of the strike
and switched back to network
show just as Carl Brisson
was saying, in a prominent
Swedish accent, “Thank you
very much,” typifying feeling
of Cincinnatians who enjoy
their cool tall ones.

think plastics are feasible for
larger, more expensive models,” he
said.

The industry’s other shortages
are copper wiring, condensers, and
tube bases (short because of the
long strike at Westinghouse Elec-
tric Corp., leading producer). The
next 60 days will find the tube bot-
tleneck extremely tight, he de-
clared.

“Oh yes, then there’s the OPA,”
Mr. Cosgrove interjected.

Opening day sessions included
meetings of the association’s Ad-
vertising Committee, By-Laws and
Organization Committee, Engineer-
ing Dept. Receiver Section, Execu-
tive, Export Committee and the
Engineering Committee on Inter-
ruptors and Rectifiers.

Form New Firm

H. D. GAINES, former executive as-
sistant to Leonard Cramer, vice presi-
dent of Du Mont television, New York,
and Fred Hall, formerly with the OWI,
New 7York, have formed g new firm,
Jingle-Airs, located at 327 E. 47th St.,
New York. Company will specialize

in the production of singing commer-
clals.

FCC Approves 13 AM Station Granis

New Washington Outlet
In Authorizations

Last Week

THIRTEEN GRANTS for new
standard stations were approved
by FCC last Thursday.

The authorizations gave new
250-w fulltime locals to Bakers-
field, Calif.; Douglas Ariz.; Eu-
reka, Calif.; Elberton, Ga., and
Marshall, Minn.; 1-kw daytime sta-
tions to Tulsa, Okla.; Arlington,
Va.; Musekegon, Mich.; and Dunn,
N. C.; a 5-kw daytime station to
Worthington, Ohio; a 500-w day-
time outlet to Washington, D. C.;
a 250-w daytime station at Musca-
tine, Jowa, and 100-w fulltime out-
let at Bloomington, Ind.

D. C. Principals

Metropolitan Broadcasting Corp.,
owned by some 75 stockholders and
planning a policy of “limited com-
mercialism,” received the Wash-
ington grant (see story, page 85).
Metropolitan also has a proposed
grant for a Washington FM sta-
tion.

Frank U. Fletcher, Washington
radio attorney owns half interest

in the Arlington grantee firm. Re-
maining interest is held by R. Kil-
bure Castell, a caterer. They plan
to apply for an FM affiliate, and
are making arrangements looking
toward occupancy of the top floor
of a projected war memorial build-
ing in Arlington.

Ohio Farm Bureau Corp. owns
all voting stock of the grantee firm

CONGRATULATIONS to Benedict
P. Cottone (r), new general coun-
sel for the FCC are extended by
Acting Chairman Charles R.
Denny Jr. (Other picture of pro-
moted FCC personnel on page 20).

BROADCASTING

at Worthington,
casting Corp.

Grants for new stations:

Worthington, Ohio.—Peoples Broad-
casting Corp., controlled by Ohio Farm
Bureau Corp. 880 kc 5 kw daytime only.
Granted June 13.

Bakersfield, Calif.—Bakersfield Broad-
casting Co. 1490 kc 250 w fulltime.
Principals: George B. Crome and R. F.
Harlow, associated in hardware busi-
nesses, equal owners. Mr. Crome is
president; Mr. Harlow, secretary-trea-
surer; Gertrude White Crome, vice pres-
ident. Granted June 13.

Douglas, Ariz.—Carleton W. Morris,
president of Copper Electric Co. Inc,,
Lowell, Ariz. 1450 kc 250 w fulltime.
Granted June 13.

Elberton, Ga.—Elberton Broadcasting,
Co. 1400 kc 250 w fulltime. Equal own-
ers: Harry G. Thornton, president of
Elberton PFirst National Bank, owner
of Elberton Wholesale Grocers, presi-
dent; John L. Barnes, office manager
and news director of WGAC Augusta,
executive vice president; G. T. Chris-
tian, owner of semi-weekly Elberton
Star, secretary-treasurer. Granted June
13.

Peoples Broad-

Marshall, Minn.—Henry Willard Lin-
der, president and principal stock-
holder of KWLM Willmar, Minn. 1400
ke 250 w fulltime. Granted June 13.

Tulsa, Okla.—Fred Jones Broadcasting
Co. 1050 kc 1 kw daytime only. Part-
ners: Fred Jones, interested in auto-
mobile, banking and other businesses
and Mary Eddy Jones (wife). Granted
June 13.

Eureka, Calif.—Carroll R. Hauser,
former chief engineer and general man-
ager of KMTR Los Angeles and KIEV

(Continued on page 85)
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IOWA IS FIRST
IN GRAIN CROP PRODUCTION—
BECAUSE IOWA CONTAINS 25% OF ALL
GRADE “A” FARM LAND IN AMERICA

Towa farmers are good farmers—yet Iowa’s
fabulous top-soil is the main reason why this
State produces more than one-tenth of all the
Nation’s grain crops.

Iowa’s top-soil, however, is far from a self-
perpetuating, indestructible asset. It can be
carried away by erosion, just as half of all
land in the U. S. has already been damaged in
various degrees up to total ruin.

To help lowans preserve their priceless top-
soil, WHO has made Soil Conservation its
No. 1 Agricultural Project by our Farm News
Department. Every day of the year, some one
or more WHO farm progams point up and
dramatize the need for Soil Conservation—
describe its advantages and pass on vital in-
formation and advice from agricultural ex-

perts.

BROADCASTING o Telecasting

The result is a high degree of listener-loyalty,
from all over “Iowa Plus”, including the
1,930 prosperous cities and towns in WHO’s
primary daytime area. When you advertise on
WHO you automatically share in the benefits
accruing from the excellent Public Service
of this good clear-channel station, ideally
located near the center of America’s first
agricultural State.

WHO

Des Moines 50,000 Watts

B. J. Palmer, Pres. J. O. Maland, Mgr.
FREE & PETERS, Inc., National Representatives
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Further Aid Se.en
In New OPA Move

Mail Order Houses, Resellers,
Manufacturers Affected

IN LINE with recent moves taken
by OPA to case the burden of the
radio set industry (see pages 32,
78) more orders are in the making
by that agency gradually to lift
restrigtions.

Ex;lcted by mid-week is au-
thority to be granted mail order
houses to use a new method for
determining retail ceiling prices
for sales of special brand radios.
Mail Trder houses have been re-
quired) in most cases, to calculate
ceilings on the basis of manufac-
turers’ ceiling prices. Now the re-
tail ceiling price established at
the time the set is delivered to the
mail order house by the manufac-
turer shall be the retail price to
the consumer.

Eliminates Trouble

Thus the confusion caused by
changing ceilings as mail order
catalogs went to press has been
virtually eliminated. This factor
was one of the main bottlenecks
in mail order radios, and was felt
greatly in the Chicago area, where
a number of mail order houses
are located.

In another relaxation of rules,
OPA has in the works a new
method for pricing sets introduced
by new manufacturers. Previously
prices were determined by com-
parison with models sold in Octo-
ber 1941 or March 1942. Under
new set-up, ceiling prices of mod-
els now being produced are to be
taken for comparison, it is under-
stood. Only when new models are
about fo be introduced unlike any
now in\production may the manu-
facturer use a base period model
for calculating an in-line price.

Third proposed change in OPA
procedure concerns resellers of
radio parts. It is reported re-
sellers may increase their maxi-
mum prices the same percentage
as their net invoiced costs are
raised by individual price advances
granted their manufacturer. The
action will replace the resellers’
former dollar and cent pass-on in
sales of radio parts. With a per-
centage| pass-on, manufacturers’
legal price increases. While pro-
posed change will cause some in-
crease in resellers’ prices for parts,
increase will be negligible.

To Use Radio

SHAKE SHARP RAZOR CO.,. Long Is-
land City, a new firm which makes
self-sharpening razors, in several weeks
is to start a national advertising cam-
paign which includes radio.

EVELYN LIFSCHULTZ, formerly with
OWI in this coumtry and abroad, has
been appointed CBS Western Division
Dersonnel director. She succeeds Louise
Belden, resigned.

ALLEN MAXWELL Jr., released from
the Army after three years, has resumed
as. editorial assistant of CBS Western
Division news bureau. He replaces PAT
WARFIELD who shifted to news and
special events department of KLAC
Hollywood.
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CBS White Collar Employes
Fail to Afhiliate With Union

DESPITE 670 votes cast Friday
in the NLRB-ordered -collective-
bargaining election at CBS New
York, outcome was still unsettled,
with possible decision hinging on
23 challenged votes. (See earlier
story, page 22.)

Of 796 employes eligible to vote,
670 cast ballots. Results were an-
nounced as follows:

For affiliation with the United
Office & Professional Workers of
America (CIO)—327.

For affiliation with the Inter-
national Brotherhood of Electrical
Workers (AFL)—103.

For affiliation with the Inter-

WTNB Birmingham Will

Go on Air This Summer

BIRMINGHAM’S newest station,
to become an MBS outlet, has been
assigned the call WTNB and ex-
pects to begin operation in latter
August or early September on 1490
ke with 250 watts.

Mrs. Evelyn Hicks, for 16 years
with WSGN Birmingham, has been
named vice president and general
manager of WTNB, which is li-
censed to T. N. Beach, Alabama
real estate operator. Mrs. Hicks,
active in Alabama Democratic poli-
tics, said studios will be located in
the Tutwiler Hotel.

Station .is earmarked for MBS
affiliation.

national Alliance of Theatrical &
Stage Employes (AFL)—29.

Against affiliation with
union—208.

Of the 23 votes challenged, 9
were cast by television personnel.
The NLRB ordered 13 other bal-
lots, cast by television directors
and assistant directors, impounded.

The NLRB will canvass the chal-
lenged votes and should sufficient
number be deemed valid, the ques-
tion could be settled. The UOPWA
lacked 9 votes of having the nec-
essary majority.

In event the challenged votes are
not held valid or do not provide
sufficient to give the CIO union a
majority, the NLRB will order a
run-off election with the UOPWA,
IBEW and non-affiliation group
still in the running.

any

MBS Adds 3 Stations
Bringing Total to 318

AFFILIATION of three more sta-
tions to the Mutual Network, bring-
ing the total affiliates to 318, was
announced last week.

The new affiliates are WMON
Montgomery, W. Va., 250 w at
1340 ke, full-time effective July 1,
KAMD Camden, Ark., 250 w at
1450 ke full-time effective June 15;
WDSC Dillon, S. C., 1,000 w on
800 ke, daytime, effective June 25.

KDYL Winners

DAN RAINGER, a member
of the writing staff, and For-
rest Hobbs, control engineer,
were the first two winners in
KDYL’s new suggestion box.
The Salt Lake City station
gives cash awards each week
for the best recommendations
on how to improve station
service and efficiency. S. S.
Fox, president and general
manager, has designated
a committee of station em-
ployes to handle the judging.

Ask New York Hearing

On Jersey Application

AMERICAN Civil Liberties Union
issued a four-page statement to
the FCC last Friday asking that
further hearings on the New Jer-
sey Radio Inc. application for a
station in Newark on the same
wave length as WBYN New York
be held in New York so that the
affected parties (mainly the for-
eign language groups) could pre-
sent their side of the case.

The statement also asked the
Commission to ‘“‘consider whether
the public interest would be served
where the transfer of the station
resulting in an abrogation of the
station’s foreign language program
policy deprives many thousands of
residents and citizens of an op-
portunity for education and amuse-
ment. Pursuit of happiness, and
relaxation should not necessarily
be relegated to those speaking the
English tongue.”

engineers, accountants and personnel officers.

J. Cohen, assistant general counsel, common ca
Courtney, assistant general counsel,
Ralph J. Renton, U. S. Member of North American Regional Broadcast Engi-
neering Committee. Standing (1 to r): C. W. Loeber, assistant chief,

Smythe, assistant chief accountant in charge of economics and statistic
international division; Marion H. Woodward, assistant chief en

ment and placement section;

GIVEN PROMOTIONS in reorganization of FCC which took effect last Monday were this group of attorneys,

Sitting (1 to r): David P. Adams, chief rate counsel; Harold
rrier division; Benedict P. Cottone, general counsel; Jeremiah

safety and special services division; Pansy Wiltshire, chief of employ-

international division; Dallas W.
al branch; John A. Russ, chief of
gineer in charge of common carrier branch;

Robert E. Stromberg, assistant chief accountant; Raymond Asserson, assistant chief, technical information

division; LeRoy Schaaff, chief of broadcast division, accountin
Absent from picture were William N. Krebs,

g dept.; Gilbert Hatfield, director of personnel.
assistant chief engineer in charge of common carrier branch;

Edward W. Allen Jr., chief of technical informatjon division.
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Only in Richmond!

Up there you see the only point in the world where
three trunk-line trains may cross each other at the
same time and over separate tracks! On top the C. & O.

WLEE success story

is leaving Richmond. In the middle S.A.L. is leaving On April 21, a local jeweler ran a newspaper
Union Stat.ion f.or the .Sout'h. On the ground the South- ad on Ronson lighters. In the following zez
ern is coming into Richmond. selling days, he sold 449, of his stock of Ronsons.

The railroads in Richmond are another indication of On May 2, this jeweler used his nighttime
this town’s diversified industry. The railroad payroll show on WLEE to advertise Ronson lighters.
in this city that’s “top of the South” is 20 million dollars In the following three selling days, based on that
annually. one plug on WLEE, the balance of the stock

If you have something to sell in the continuous pros- was sold out.

perity market . . . WLEE is the way to do it in radio!

% 2
™

Mutual ...in Richmond ... the continuous prosperity market

TOM TINSLEY, Rirector IRVIN G. ABELOFF, Gen. Mgr. Represented by Headley-Reed
BEROADCASTING e Telecasting June 17, 1946 o Page 21




Fulton
Lewis, Jr.

Writes the Iowa Electric Light and Power Company
to Mr. H. R. Hurd of KFJB, Marshalltown, Iowa:
“It is with a great deal of pleasure that we here at
the Marshalltown branch . . . send you a testimonial
on the Fulton Lewis, Jr., show, which we are spon-
soring around the year . . . regular listening audi-
ence would appear to be large and stable. As a
service organization with a tremendous day-in and
day-out traffic through our offices, we are in an
enviable position to constantly check on the total
overall listening and general acceptability of the
program.” '
Sponsors and stations alike are unanimous in
acclaiming Fulton Lewis, Jr., the Number One Co-
operative Program on the air because he SELLS—

AND HE'LL SELL
YOUR PRODUCT, TOO!

Effective local tie-ins are accomplished by insertion
of local advertisers’ commercials. Fulton Lewis, jr.,
is still available for local sponsorship in a few choice
markets. Wire, phone or write us at once for complete
information.

COOPERATIVE PROGRAM DEPARTMENT

MUTUAL BROADCASTING SYSTEM

1440 BROADWAY, NEW YORK 18, N. Y.
TRIBUNE TOWER, CHICAGO 11, ILL
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CATEGORY DEFINED
FOR CBS ELECTIONS

WITH television directors and as-
sistant directors and a group of
“miscellaneous studio employes”
of the television department
brought into the balloting by an
NLRB supplemental decision, some
1,000 white-collar employes of CBS
in New York were eligible to vote
Friday on union representation.
The city-wide unit defined late
last month by NLRB [BROADCAST-
ING, June 3] included research an-
alysts, study directors, editorial re-
searchers, librarians, press infor-
mation representatives, commericial
artists, photographers, ~program
assistants, accounting department
employes, supervisors, secretaries,
and clerical help. Three unions
were named on the ballot: United
Office and Professional Workers of
America (CIO), International Al-
liance of Theatrical Stage Emloyes
(AFL), and International Brother-
hood of Electrical Workers (AFL).
The supplemental decision found
that directors and assistant direc-
tors in CBS television department
should be a separate unit and vote
for Radio Directors Guild (AFL),
IATSE, or neither. It did not de-
cide whether the ‘“miscellaneous
group” should be a separate unit
or included in the city-wide unit
of white collar workers, but pro-
vided that they should vote for
IATSE, UOPWA, IBEW, or for
none of them. This group includes
assistant casting director, floor
manager, film cutter, visualizer,
animator (photo-librarian), and
supervisor of operations.

Data Correction

IN AN ARTICLE on increase in
radio homes, appearing in the
May 20 DBROADCASTING, several
typographical errors appeared in
a paragraph describing the de-
cline in median size of households
since 1940. The paragraph should
read:

“The Bureau found that the me-
dian size of households declined
from 3.3 persons in 1940 to 8.1
persons in 1945, Size of families
follows: 1 person, 3,481,000 (9.3%)
in 1945, 2,677,000 (7.7%) in
1940; 2 persons, 10,529,000 (28%)
in 1945, 8,630,000 (24.8%) in 1940;
3 persons, 8,597,000 (22.99%) in
1945, 1,796,000 (22.4%) in 1940;
4 persons, 6,817,000 (18.1%) in
1945, 6,325,000 (18.1%) in 1940:
5 persons, 3,968,000 (10.6%) in
1945, 4,013,000 (11.5%) in 1940;
6 persons, 2,044,000 (5.49%) in
1945, 2,360,000 (6.8%) in 1940;
7 persons, 1,018,000 (2.7%) in
1945, 1,341,000 (3.8%) in 1940; 8
or more, 1,146,000 (3%) in 1945,
1,713,000 (4.9%) in 1940.”

HIGHLIGHTS of automotive Industry
Golden Jubilee celebration program over
WXYZ Detroit have been wire recorded
and placed in a hermatically sealed vault
for preservation. Recording spool, which
contains 12,000 feet of stainless steel
magnetized wire on which is recorded
the full half-hour show, will be replayed
at 100th anniversary of industry. Guests
on program included Gen. William S.
Knudsen, Henry Ford II, Sen. Homer
Ferguson, Walter Reuther.

MAKING the most out of what he
considers a doubtful situation,
Myron J. Bennett (M.J.B.), morn-
ing man of KRNT Des Moines, gets
acquainted with “Duchess,” wholl
be his vacation-time ward. His
“Vacation Free from M.J.B.” con-
test backfired when the winners,
Mr. and Mrs. John Kelly of Al-
toona, Iowa, declared he’d have to

-take care of their farm while they

vacationed in Canada. He’s spend-
ing weekends practicing, will move
his wife, his dog, his KRNT broad-
cast and himself to the Kelly farm
July 1.

A. L. Budlong Returns

To Radio Relay League
LIEUT. COMMDR. A. L. BUD-
LONG, chief, frequency section,
Coast Guard communications, since
1943, last week was detached from
active service and returned to the
American Radio Relay League,
Hartford, as senior assistant secre-
tary.

Commander Budlong was called
to active duty in September 1942
and became chief of its Frequency
Section in January 1943. He served
under Commodore E. M. Webster,
formerly assistant chief engineer
of the FCC, particularly in con-
nection with frequency allocations
covering all services. He was chair-
man of the Technical Subcommit-
tee of the Interdepartment Radio
Advisory Committee during the
past two years. He attended the
Rio de Janeiro, Bermuda, and Lon-
don radio communications confer-
held in 1945 and 1946.

Get a Horse!

BIG OPERATORS repre-
sented WJR Detroit in the
Automotive Industry Golden
Jubilee parade. The station
paraded three elephants
along the route. An animat-
ed microphone, “Free Speech
Mike” led the WJR entry.
Elephants were bedecked
with trappings advertising
WJR and its services.
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FISH, FURNITURE, AND A

SPARTAN PHILOSOPHER

EB Charlie Hammond is on the air over
WSPA every Monday, Wednesday and
Friday at 12:20 p.m., sponsored by Ham-

mond-Brown-Jennings Company, Spartan-
burg’s leading furniture store. (He’s been
selling on WSPA for the past 15 years!).

Mostly he talks about fish.

For Charlie and his cronies are great
fishermen, and listeners seem to like the fish
stories Charlie brings back from his trips.
At any rate, the sponsor’s sales have soared
over 400% since Charlie began to philoso-
phize about fish.

We've got other selling Spartans on
WSPA, too. And the 151,458 families served

BROADCASTING e Telecasting

by WSPA are the perfect audience for them
...and for you. But then, the WSPA Piedmont
is an advertiser’s paradise. A paradise that is
“one of the best-balanced sections in the
entire country”.

And WSPA swings the balance your way.

SPARTANBURG,
SOUTH CAROLINA

Represented by Hollingbery
5000 watts day, 1000 watts night, 950 kilocycles

Walter J. Brown, Vice-Pres. and Gen’l Manager

CBS station for the Spartanburg-Greenville Market

June 17, 1946
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MORE ADVERTISE'RS—lOCAl AND NATIONAL-BUY MORE TIME ON KLZ THAN ON ANY OTHER DENVER STATION

CBS—560 KC.—AFFILIATED IN MANAGEMENT WITH THE OKLAHOMA PUBLISHING COMPANY AND WKY, OKLAHOMA CITY—REPRESENTED BY THE KATZ AGENCY
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FCC May Attempt to Stop ‘Pot O’ Gold’

Give- Away Withdrawn
In 1941 Resumes
This Fall

LIKELIHOOD that the FCC will
take steps to prevent the revival
of the Pot O’ Gold program, sched-
uled sometime this fall by the
Lewis Howe Co. (“Tums”) was
seen in the proposed decision on
Washington FM applications
[BROADCASTING, June 10]. In de-
nying a license to Capital Broad-
casting Co. (WWDC), the Com-
mission gave as its principal rea-
son the intention of the applicant
to duplicate on its proposed FM
station a give-away program.

Explaining its failure to grant
WWDC an FM station, the Com-
mission said: ¢ In the case of the
Capital Broadcasting Co., the ex-
isting licensee . . . of WWDC in
Washington, D. C., it appears that
one of the programs which is now
carried daily over that station and
which, in view of the applicant’s
intention to duplicate programs,
may be carried on its proposed FM
stations, is a prize give-away pro-
gram, the legality of which is
questionable under Section 316 of
the Communications Act of 1934.

Raises Question

“In addition,” the Commission
concluded, “a question is raised as
to whether the observance of the
WWDC general program policies
by the proposed FM station would
render the operation of such pro-
posed station in the public interest,

particularly in the light of the
number of commercial spot an-
nouncements carried, the percent-
age of time devoted to transcrip-
tions and recordings, and the
amount of time devoted daily to a
program which appears to give
considerable emphasis to horse-
racing information which, admit-
tedly, has a particular appeal to
the betting element.”

Procedure Not Disclosed

How the Commission would pro-
ceed to prevent the revival of the
Pot O’ Gold program, which it re-
gards as “bad radio” in that the
chance element which brings a
telephone call and prize induces
other than a merit factor to com-
pel listening, was not specifically
disclosed. It was indicated, how-
ever, that the Commission would
not again wait on the tedious pro-
cedure of reporting alleged viola-
tions of Section 316 of the Com-
munications Act to the Dept. of
Justice, as it did in 1940 when
Pot O’ Gold enjoyed a high rating.

It was hinted that this time the
Commission would approach the
problem directly through the li-
censee, perhaps calling up for re-
newal the license of any station
carrying the program. Or it may,
as in the case of the Washington
FM proposed decision, hold up the
grant of an FM license of any
standard station proposing to du-
plicate a telephone give-away on
its FM outlet.

Pot o’ Gold was originally spon-
sored by Lewis Howe Co., St.
Louis, from September 1939 to

Dunton Foresees Changes in CBC Rules

In Parliamentary Committee Session

CHANGES in CBC regulations
were forecast by A. Pavidson Dun-
ton, CBC chairman of the board of
governors, in his first appearance
before the Parliamentary Commit-
tee on Radio Broadcasting at Ot-
tawa on June 4, first day’s session
of the committee. He also stated
in a lengthy report that the CBC
would not allow political interfer-
ence from any party, while the
present board was in power.
With reference to CBC proposed
seizure of frequencies of CFRB
Toronto, CFCN Calgary, and CKY
Winnipeg, Dr. J. J. McCann, cabi-
net minister responsible for the
CBC, recalled the Parliamentary
Committee recommendation in 1932
for “the public ownership of all
high-powered stations under a na-
tional system of broadcasting with
low power stations individually
operated or co-ordinated in rela-
tion to the dominant system.”

Reviews Finances

Reviewing finances and programs
Mr. Dunton pointed out that two-
thirds of CBC income is from li-
censed receiving sets (Canadians
pay $2.50 a year per household for
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receivers) and one-third from com-
mercial operations. Of 55,000 net-
work programs carried by CBC
809 were sustaining and 20%
commercial, and of the sustaining
programs, most were produced by
the CBC. Of the commercial pro-
grams 61% originated in Canada,
the balance in the United States.

In conjunction with sustaining
programs on basic network, made
up of CBC-owned and privately-
owned stations, he pointed out
that “private stations are often not
anxious to take CBC sustaining
programs outside reserved time,
because they do not get any direct
monetary return and can prob-
ably sell the time themselves to
an advertiser. There are large and
important areas of Canada that
are not covered by CBC stations
where we are obliged to rely upon
the facilities of private stations to
carry CBC programs to listeners.

Regarding program wants of lis-
teners Mr. Dunton stated that the
CBC “would also like to have bet-
ter facilities for gathering infor-
mation about the radio wants of
listeners. The whole effort of the
CBC is directed to meeting the
needs of the public.”

¢ Telecasting

October 1941, with Horace Heidt’s
orchestra as feature of the pro-
gram. The plan for the revival
calls for musical numbers by Dick
Stabile’s orchestra, interspersed
with three spins of a wheel-—one
to select the telephone directory,
two to locate the page, and three
the number to be called and pre-
sented with the prize.

Time of the program and net-
work has not yet been determined.
Roche, Williams & Cleary Inc,,
New York, is the agency.

JACK BENNY LEADS
COAST HOOPER LIST

PACIFIC NETWORK Hooperat-
ings just released show Jack Benny
in first place among the top 15
evening programs on the Pacific
coast. Red Skelton is second and
Walter Winchell third.

The report gives an average eve-
ning audience rating of 7.6, a de-
crease of 0.7 from the last listing
and a decrease of 1.0 from the same
period last year. Average evening
sets-in-use are rated 29.7, 1.9 less
than the last report and 3.4 less
than a year ago.

Average evening available au-
dience is rated 76.2, down 1.6 from
the last report and down 0.5 from
1945, The average daytime audience
rose by 0.2 to a rating of 3.7 over
the last report, but was 0.2 less
than last year. Average daytime
sets-in-use is rated 15.0, an in-
crease of 0.4 over the last report,
but down 0.7 from a year ago.

Top 15 evening shows:

Jack Benny?! —
Red Skelton
Walter Winchell-MA2
Bob Hope
Fibber McGee and Molly
Great Gildersleeve
Mr. District Attorney
Fred Allen
Truth or Consequences
Aldrich Family
Adventures of the Thin Man
Screen Guild Players ______________
Charlie McCarthy Show
The Whistler ___
New Adventure of Sherlock Holmes___13.8
1Includes first and second broadcast
(NBC)
2Includes first and second broadcasts
(ABC and Don Lee)
MA-Moving Average

KVI to Don Lee
KVI Tacoma, Wash., will become
an affiliate of Don Lee Broadcast-
ing System effective August 1, ac-
cording to an announcement by
Lewis Allen Weiss, vice president
and general manager. At that time,
KM(Q Tacoma, and KOL Seattle
will discontinue their affiliations.
Owned by Puget Sound Broadcast-
ing Corp., KVI operates on 570 ke
with 5000 w. Vernice Irwin is chief
owner and general manager with
Earl T. Erwin, commercial mana-

ger.
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CAB Organizes

SMALL MARKETS Division of the
Canadian Association of Broadcasters is
being formed, following presentations
by Bob Mason, WMRN Marion, Ohio,
who heads Small Markets Division of
NAB. Presentations were made at
Quebec CAB Convention and at the
sales meeting of station represented
by H. N. Stovin & Co. at Toronto this
past week.

THE SHREVEPORT TIMES
STATION

Shreveport. La.

In the Ark-La-Tex
Area, KWKH,
with its
50,000 W atts
is the No. 1 Medium

with full coverage

and SELLING
POWER in this
prosperous market.

The Branham Co
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Even on picnics, day or night, Utahns
don’t want to miss their favorite NBC and
' local programs . . . so of course it’s

KDYL they tune to most.

That’s why advertisers,
too, go places with this
popular station.

John Blair & Ce.

National Representative
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Arctic Appeal

WHETHER it’s the power of
radio or the lure of the frozen
North hasn’t been decided by
the Cincinnati weather man.
At any rate he knows that
radio really reaches the pub-
lic ever since Tom McCarthy,
news editor of WKRC Cin-
cinnati, carried an item that
the bureau planned to set up
weather stations in the Arc-
tic. Within a few hours five
applicants had called on the
weather man, one had wired
and one had phoned long-
distance. Another 17 came in
the mail the next morning.

KRES GOES ON AIR
IN ST. JOSEPH MO.

KRES St. Joseph, Mo. went on the
air June 7, with 250 w on 1230 ke,
6 a.m.-midnight. Paul Roscoe is
general manager, Dward Moore
program manager, Jack Fitzgerald
commercial manager, and Charles
Wiesemann chief engineer.

Hank Henry heads the continuity
department. Mrs. Dorothy Kilgore
is office manager, with Dorothy
Phillips in charge of women’s pro-
grams. Abe Dyer is assistant to
Mr. Fitzgerald.

Announcers are: Fred Quick Jr.,
Gene McDaniel, Joe Kilgore. Engi-
neers include: Roy Irminger, Ralph
Doggett, Harry Teagarden. Joan
Archer is receptionist. Station sun-
scribes to AP news service.

NBC Announces Five

Night Shows Renewed
RENEWAL of five night-time pro-
grams, all for 52 weeks, has been
announced by NBC. Procter & Gam-
ble Co., Cincinnati, has renewed
the following three NBC shows:
Life of Riley for Teel, effective
July 6 through the Biow Agency,
New York, Truth or Consequences
for Duz, effective July 6 through
Compton Advertising, New York;
Drene Show for Drene shampoo,
effective July 4 through Kastor,
Farrell, Chesley and Clifford, Inc.,
New York.

General Foods.Corp., New York,
effective July 4 through Benton
& Bowles renewed the Maxwell
House Coffee Time and Bristol-
Myers, New York (Ipana, Vitalis
and Ingram) effective Sept. 13, re-
newed Duffy’s Tavern through
Young & Rubicam, New York.

IER Date Set
SEVENTEENTH Annual Insti-
tute for Education by Radio is
tentatively set for Friday-Monday,
May 2-5, 1947, according to Dr.
I. Keith Tyler, director. Dr. Tyler
has sent a letter to members of
the Institute, outlining the meet-
ings held this summer, [BROAD-
CASTING, May 13] and requesting
suggestions for next year’s Insti-
tute. He adds that the official reg-
istration for 1946 will be sent
members only on request.

NAVY HONOR GOES
TO WILMOTTE FIRM

WILMOTTE Mfg. Co., Washing-
ton, received the Naval Ordnance
Development Award June 6 ‘for
outstanding performance in con-
nection with the research and
development of Fire Control Radar
Mark 29,” and for other electronics
contributions. The radar was syn-
chronized with gun sights of anti-
aircraft guns, and used in the latter
days of the war, especially in the
Pacific with remarkable results. -

The Wilmotte Co., with plants
in Washington and New York,
worked with the Navy, Army and
the Applied Physics Labs of Johns
Hopkins U. in developing the VT
proximity fuse, guided missiles, and
other electronics devices, in addi-
tion to Mark 29. Although now
working on the development of in-
dustrial electronics, the Wilmotte
Co. is still under Navy contract,
and no wartime contracts have
been cancelled, according to Ray-
mond M. Wilmotte, head of the firm,
and consulting engineer.

The firm moved last week from
1630 L St.,, N. W. to larger quar-
ters at 1707 Kalorama Rd.,, N. W.

Transmitter  Building

For WKNB Is Started

CONSTRUCTION of the trans-
mitter building of WKNB, new sta-
tion at New Britain, Conn., has
been started and designing of the
main studios has been completed,
station officials said last week.

The transmitter building, at New-
ington, Conn., is designed along
the lines of a Georgian cottage and
will house equipment, a studio,
transmitter room, and living quar-
ters for personnel on duty. The
main studios will be at 213 Main
Street, New Britain.

WEKNB, slated to go on the air
in August, plans to use Raytheon
transmitter and console, Presto
turntables and recording equip-
ment, and Lingo tower. Chief Engi-
neer Maxmillian A. Swoboda, for-
mer chief maintenance engineer of
OICA, State Dept., is supervising
construction. The station will op-
erate on 840 ke, daytime only, with
1 kw. It will be represented na-
tionally by Adam J. Young Jr. Inc.

Kentucky Courses

U. OF KENTUCKY for the first
time will offer courses in radio
through its new Dept. of Radio
Arts. Opening course will be called
“Radio Today”’, open to all students,
and will cover all phases of broad-
casting. Visiting lecturers from sta-
tions and networks will appear and
stations will be inspected. All but
freshmen may take the course in
announcing and acting. On the ad-
vanced level starting in the fall
of 1947 will be courses in radio
regulations, script writing and
production, with a complete major
in radio arts available. U. of Ken-
tucky started a listening center
system for mountain residents in
1933 and operates WBKY.

BROADCASTING o Telecasting
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Culturally speaking, the milch
cow is grievously misunderstood.

If you think Bossy is apathetic, phlegmatic,
indifferent.. guess again. She’s an ardent
music-lover. Give her melody and you’ll get
more milk. Dairy farmers have proved it. A
radio obbligato at milking time definitely steps
up production.

And radio, in rural America, is much more
than a symphony for horns. To farmers and
their families, radio is an indispensable source
of market information. Of weather tips.
Of entertainment, during leisure moments. Of
solace in hours of loneliness.

Westinghouse stations, mindful of their
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obligation to the farm community, beam many
a program daily to rural radio listeners.

Farmers throughout New England, for ex-
ample, listen for the voice of Boston’s WBZ..
a voice which, backed by 50,000 watts, really
reaches distant farmland. So it is, in the fertile
Midwest, with Fort Wayne’s WOWO. And in
the Pennsylvania mountains with Pittsburgh’s
KDKA.. winner of the duPont Award for
service to the community.

Service. . in city and country alike. That’s
the Westinghouse watchword at KYW, KDKA, KEX,
wowo, WBz, and wBzA. Represented nationally
by NBC Spot Sales—except KEX. KEX repre-
sented nationally by Paul H. Raymer Co.

June 17, 1946
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Daytime Serials on Descent, Says CAB

Study Shows Better
Program Balance
At Present

THE TROUBLE with facts, ac-
cording to an old saying, is that
they spoil so many otherwise good
arguments.

Radio’s most outspoken critics
are therefore not going to be very
happy about the analysis of the
composition of daytime program-
ming just compiled by the Cooper-
ative Analysis of Broadecasting, for
this dispassionate collection of cool
statistics completely upsets the
critics’ favorite diatribe about how
there’s nothing on the air from
morning until night but one day-
time serial after another.

The CAB breakdown shows that

during the first four months of

1946, serial dramas occupied less
than half of the commercial net-
work time before 6 p.m.—41.69%,
to be exact. As these programs are
almost exclusively broadecast on the
networks for sponsors and almost
never heard as sustainers or on a
local basis, their percentage of the
total daytime broadcasting schedule
is a lot less.

This represents a considerable
change from the prewar days. In
the fall of 1940 the CAB found
77.5% of all commercial network
daytime occupied by 57 serial dra-
mas. Last fall the percentage had
fallen to 44.59. The further 3%
decrease indicates that the serial
trend is still down as compared to
the overall picture, despite an in-
crease in the number of serials
from 39 last fall to 41 at the be-
ginning of this year. The percent-
age is down because the increase
in total sponsored time was so
much greater,

No Longer Tops

Alth(lugh the serials still take
up more than three times as much
of the network daytime air than
any other type of program, they
no longer rank first in popularity
with listeners. Average serial CAB
rating of 4.8 is nearly a full point
behind the 5.6 average of the week-
ly dramatic shows, such as One
Man’s Family and Grand Central
Station,

As phenomenal as the decline in
serials is the rise in audience par-
ticipation shows from one in 1940
to 12 in 1946 and from 0.4% to
13% of the total daytime commer-
cial network hours. In popularity
they have risen from eighth to
fourth place, with an average rat-
ing of 4.4 for the first third of 1946,
an increase from last fall’s aver-
age of 3.8,

It is probably more than coinci-
dence that the critics are beginning
to shift their attacks to these pro-
grams, complaining long and loud
about the evils of “buying an au-
dience by giving away expensive
prizes instead of putting on ac-
ceptable entertainment.” No critic
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to date, however, has been able to
explain how prizes to contestants
can be construed as payment to
listeners, who get paid for listening
only through their enjoyment of
what comes to them through their
radios.

Postwar Decline?

The freely-predicted postwar de-
cline of newscasts and commen-
taries has not come to pass, ac-
cording to CAB figures, which show
that from nine such programs in
1940, accounting for 8.5% of all
daytime network commercial hours,
the total increased through the war
vears to 20 as of last fall, with
that number still on the air the
first part of this year, occupying
10.4% of the total commercial net-
work daytime. On a popularity ba-
sis these programs rank eighth with
an average rating of 3.4,

Children’s programs are fourth
in the list, by daytime volume,

with nine programs occupying
8.3% of the time, and seventh in
popularity with an average rating
of 3.6, up from 2.9 last fall, Va-
riety shows rank third in popu-
larity with an average rating of
4.6, and sixth by volume, with
6.5% of the time.

Sponsored musical programs are
at the tail end of the daytime list
as far as the amount of time they
get. Popular music was seventh,
with 5.1% of the time, classical
and semi-classical music eighth,
with 5.0% hymns ninth, with 2.3%.
In popularity the musical shows
rated somewhat higher: Popular
music was fifth, with an average
rating of 4.2; classical music sixth,
with 4.1; hymns ninth, with a rat-
ing of 2.3, exactly matching its
percentage share of the time. Fa-
miliar music represented by one
daytime program last fall this
vear has disappeared entirely from
the daytime commercial list.

NAB Survey Undertaken to Analyze

Commercial, Programming Structures

PICTURE of the broadecasting in-
dustry’s commercial and program-
ming structure will be provided by
a survey undertaken last week by
the NAB Dept. of Research. A
hundred stations typical of the
entire industry have been selected
as a sample by Kenneth H. Baker,
NAB director of research, '

Though inquiries were just sent
out last week, a good share of sta-
tion logs had been received by the
weekend. The logs provide de-
tailed information on programs,
sponsors, products and type of ren-
dition. Dr. Baker was pleased at
the early replies, explaining that
the analysis will not be done un-
less a practically complete response
is received.

At present, he said, there is no
adequate picture of the broadcast
structure nor has one been avail-

Lindow Appointed
LESTER LINDOW, just released
from the Army as lieutenant
colonel, in charge of War Dept.
Bureau of Public Relations Radio
Branch, last week was named sta-
tion manager of
Monroe Broad-
casting Corp.,
Rochester, N. Y.
Station’s applica-
tion was granted
March 7. No call
letters have been
assigned as yet.
Mr. Lindow was
manager of

Mr. Lindow

WFBM Indianap-
olis before en-
tering the service in January

1942. He was overseas for a year
and a half as assistant deputy di-
rector, office of the director of
public relations, Office of U. S.
Military Government for Germany
in Berlin.

able since the old Broadcast Ad-
vertising Record was discontinued
in 1942,

Week selected for the study was
Feb. 12-18, in the middle of the
first calendar quarter of 1946 and
free of any unusual incidents
which might prevent it from serv-
ing as a typical period. Both NAB
member and nonmember stations
are included in the cross-section.

Wide Scope

The analysis will disclose kinds
of sponsors using radio, relative
amounts of time and money for
different types of commodities and
services, and kinds of programs
such as educational, dramatic,
classical music, popular musiec,
special events, etc. Public service
of the industry will be shown. The
week selected was prior to issuance
of the FCC Blue Book.

No basis now exists, Dr. Baker
said, for a thorough analysis of
program trends. NAB hopes to se-
cure information on this subject
for industry study.

Advertising revenue figures will
be broken down into network and
local sources, expressed in terms
of gross income.

The current survey will serve
as a pilot study to act as a guide
in determining availability of in-
formation on the subjects involved
as well as formula for reports,
should they be revived. The project
will come before the NAB board at
its August meeting.

Considerable interest in the plan
was voiced by board members at
the May 6-9 board meeting in
Washington. The NAB Research
Committee urged the study at its
meeting in April and the Sales
Managers Executive Committee
voiced its approval at its June 5-7
meeting [BROADCASTING, June 10].

BROADCASTING o

Champion?
CONTENDER .. for title of
“most decorated veteran in
radio” [BROADCASTING, May
20] is Paul R. Cochran, an-
nouncer-m.c. with KFBI
Wichita, Kan. The staff of
the station writes in to list
his decorations: Bronze Star,
Distinguished Flying Cross,
Air Medal with 14 oak leaf
clusters, Purple Heart, and
unit citation with oak leaf
cluster. The former fighter
pilot captain also had ribbons
for ETO and Pacific cam-
paigns.

Daylight Savings
Success In W. Va.

Stations Are Polled by Assn.
On Reactions to Shift

THE MAJORITY of broadcasters
in West Virginia have not found it
unprofitable to be on daylight time
while most of the state is on stand-
ard time, it was learned last week
from a survey taken of the West
Virginia Broadcasters Assn. The
association stations adopted the
plan to be in effect April 28-
Sept. 28 [ BROADCASTING, March 18,
April 22].

" There seems to be very little
trouble .from national accounts, oc-
casional difficulty with local ac-
counts, and rather widespread con-
fusion at first on the part of the
listeners because of daylight sav-
ings time announcements, “WCHS
(Charleston) has had two casual-
ties and several complaints,” says
Howard Chernoff, general manager
of WCHS and president of the
Association. “We lost two accounts,
one of which we re-sold the same
day.”

“Without exception, all local and
national clients were pleased,” ac-
cording to Norman Knight, general
manager of WAJR Morgantown.
“To date we have lost only one ac-
count because of the switch and
that account was an early morning
preacher,” says Joe L. Smith, own-
er of WJLS Beckley, which has had
no trouble with national accounts.

Some Difficulties

WPAR Parkersburg’s general
manager, George Clinton, reports
“to date have lost only on: account.”

Perhaps hardest hit was WSAZ
Huntington which says, through
General Manager Marshall Rosene,
that 3% hours weekly have been
lost because local dairies were dis-
contented with the new time. The
station also lost a five-minute strip
five days a week. WBTH William-
son’s General Manager Alice Shein
has had no trouble. “By working
with local and national advertisers
in rearranging valuable time,” she
says, “we have not only kept all
accounts, but because of our con-
cern for local business . . , several
of our big accounts have increased
their radio advertising.”

Telecasting
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MASON CITY, IOWA
1300 K.C. 5000 Watts

) market data

COVERAGE — 57 counties in Iowa and Minnesota. Urban
communities include Mason City and Charles City, Iowa;
Austin and Albert Lea, Minnesota.

POPULATION — 1,321,853, 1940 U.S. Census.
Radio Homes.

RETAIL SALES — $634,828,000 in 1944 (Sales Manage-
ment est.)

FARMING — More hogs were raised in this station’s Pri-
mary Area than in any other whole state during 1944. These
millions of hogs have kept farmers’ cash incomes up at an
all-time record. Farmers are working and spending towards
even greater production during 1946.

INDUSTRY — Six big modern meat packing plants, corn
processing, soybean and sugar beet factories keep payrolls

high.

CBS Affiliate

293,080

F. C. EIGHMEY, General Manager

NATIONAL REPRESENTATIVES — Weed & Company
New York, Chicago, Detroit, Atlanta, San Francisco, Boston, Hollywood

RGN BARG IR

\M;NNf.SOfA

T{zam\sm 4
‘* Y ?é‘ I M ”
2 el oy | L, =%
COLORADQ . - MISS
I 7 &8
s T T2 /\
! ’

! ¥4 LR, e
5 ‘1;,55'—‘-“1"““";‘_“ox[ﬁb—mk ‘-“gﬂk’iﬁ" 4
p E i
\ -

Wl one and 10l o

Who has the most influence on the family buying? That’s right . . .
the women. And you can reach both the farmer’s daughter and her city
sister with KGLO and WTAD, the Lee Stations. You see, KGLO and WTAD cover
a balanced town-farm market in the heart of the rich, productive Middle West.
They’re favorite stations with the women because schedules are pro-
grammed especially for them — CBS network programs, local service pro-
grams, fashion and home-making news, drama and music. For sales action in these
two rich town-farm markets, use Lee Stations!

- r,%&

e R

. i
| ¢ i
P \"\—v\/\.‘i.! ,_.-fi
?T_b'ﬁfsmNF‘ :
i i
S
¥ \\;gk&-»—_
i
wj 5 ~
K4 R g
J\ B \ ~
i |
e
o)
WATE2 A\ T @UINCY, ILLINOIS
WTAD market data %o o wels

COVERAGE — 40 Mississippi Valley counties in the primary

and secondary areas, including Quincy, Illinois; Hannibal,
Missouri, and Keokuk Iowa.

POPULATION — 772,431, 1940 U.S. Census. 186,060 Radio
Homes.

RETAIL SALES — $262,780,000 in 1944

ment est.)

FARMING — Tt': is the core of the productive Illinois-
Towa-Missouri agricultural region where corn, wheat, oats,

barley, rye and soybeans are grown in quantity. The WTAD
market is also one of the leading hog-producing areas in

the U. S.
INDUSTRY — Highly productive and stable industries in-

clude metal working plants, chemical plants, paper mills,
stock feed and feeding equipment manufacturers.

WALTER J. ROTHSCHILD, General Manager

NATIONAL REPRESENTATIVES — The Katz Agency
New York, Chicago, Detroit, Kansas City, Atlanta, Dallas, San Francisco

(Sales Manage-



FCC Reaffirms Report Stand

In Answering

FCC reaffirmed its belief last week
that definitions incorporated into
its March 7 Blue Book ‘“represent
a satisfactory and practicable solu-
tion to a most complicated prob-
lem.”

The Commission also re-empha-
sized that “the only reason for the
establishment of the proposed pro-
gram categories was to provide a
convenient method for statistical
and analytical purposes.”

The statements were contained
in a letter to International News
Service, which had challenged the
Blue Book’s definition of “wire
program” and expressed a fear
that it would harm the “business,
service and reputation” of INS
and also lead to a deterioration in
stations’ news programs [BROAD-
CASTING, April 22, 29].

FCC’s reply, signed by Acting
Chairman Charles R. Denny Jr.
and released Monday, told INS that
“it appears . .. that you may have
misconstrued both the purpose and
the language of the definition pro-
posed in the report.

Clarifies Purpose

“It was neither the Commission’s
desire nor intention to cast asper-
sions upon wire news programs Or
to discourage their use. On the con-
trary, the Commission expressly
indicated in the report that a
broadcast station’s use of a wire
news service would be considered
an element in determining whether
it is operating in the public iIn-
terest,” the letter continued.

Explaining that the program
categories were established solely
to permit convenient analyses, the
letter quoted from the Blue Book:
“The adoption of uniform defini-
tions will make possible a fairer
comparison of program represen-
tations and performance, and bet-
ter statistical analyses.”

“In view of these facts,” Mr.
Denny asserted, “I believe that you

NAB Schedules News

Clinics for Northwest

TWO NAB radio news clinics will
be held late this month by Arthur
C. Stringer, NAB director of spe-
cial services. First has been sched-
uled for Oregon June 25 at the
Benson Hotel, Portland, with ar-
rangements made by Harry R.
Spence, NAB 17th District director
and general manager of KXRO
Aberdeen. General chairman will
be Marshall H. Pengra, general
manager, KRNR Roseburg, with
Harry H. Buckendahl and Arthur
R. Kirkham, of KOIN Portland,
making local arrangements.
Second clinic arranged by Mr.
Spence for the State of Washing-
ton, will be held June 27 at Olym-
pian Hotel, Olympia, will be in
charge of Tom Olsen, owner of
KGY Olympia and president of
Washington Broadcasters Assn.

BROADCASTING o

INS’ Petition

will agree that there is no cause
for concern and that the definitions
proposed in the report represent a
satisfactory and practicable solu-
tion to a most complicated prob-
lem.”

Reaction of INS could not be
ascertained immediately. Robert
W. Brown, executive news editor,
who filed the petition, was ill when
the answer came and could not be
reached. It appeared likely that
the news service would await a
thorough study of FCC’s answer
before announcing whether it will
renew its protest.

INS Objection

INS has objected particularly to
classifying as “wire” any news
program combining wire and local
news unless at least 51% is local.

In its letter, FCC noted but did
not specifically answer INS ref-
erences to “various situations
where the definition of a ‘wire pro-
gram’ as used in the report would
bring about a result which, in your
(INS) opinion, is inconsistent with
the report’s objectives and would
do local independent station licen-
sees a grave injustice.” INS had
claimed that some stations might
“pad out” the local news content
of programs and thus create im-
balance in order to exceed the 51%
minimum for a “local live” classi-
fication.

CHRISTOPHER CROSS, U. S. radio liai-
son officer of United Nations, leaves
for Detroit and Toledo today to con-
fer with interested parties for student
United Nations conferences in other
cities similar to one held in Detroit on
June 6.

WKBR MANCHESTER
TO START SEPT. 1

WXKBR Manchester, N. H., granted
a CP to operate on 1240 ke with 250
w, will start about Sept. 1. Licensee
is Granite State Broadcasting Co.,

formerly the Concord Broadcasting -

Corp. which had been granted a CP
as WCNH in Concord, N. H., and
last week changed call letters and
location of prospective station, as
approved by FCC.

WKBR is owned by William J.
Barkley, president; H. Scott Kill-
gore, vice president; and William
F. Rust Jr., secretary-treasurer.
Mr. Barkley is executive vice presi-
dent of Collins Radio Co., Cedar
Rapids, Iowa, manufacturers of
broadecast and aviation transmitting
equipment. Both Mr. Killgore and
Mr. Rust are ex-Navy lieutenants.

WKBR will be affiliated with
WEKXL Concord, granted to Charles
M. Dale, Governor of New Hamp-
shire, and national accounts will
be sold on a combination basis. Both
stations are affiliated with Yankee
Network. WKBR will subscribe to
UP and Standard Radio transcrip-
tion service.

KSWM to CBS

KSWM Joplin, Mo., July 18 joins
CBS as an optional station and be-
comes the network’s 157th. affili-
ate. Operating with 250 w on 1230
ke, the station is owned and oper-
ated by Air Time Inc. with Austin
A. Harrison president, Roger Page,
former manager of WCLO Janes-
ville, Wis., program director, and
Capt. Warren N. D. Lowry, com-
mercial manager.

CBS Program Dept. Steps Up Activity,
Plans for New Shows, Taylor Asserts

WITH APPROXIMATELY 40
program shifts to handle, the CBS
program department is experienc-
ing no summer slump in its activi-
ties, Davidson Taylor, vice presi-
dent and director of programs, said
last week. Changes include sum-
mer replacements on sponsored
shows whose regular talent is va-
cationing, replacements for pro-
grams that have been cancelled or
that are taking summer vacations,
shifts of some sponsored shows to
different hours and a rearrange-
ment of a part of the network’s
sustaining programs.

Expressing himself as “encour-
aged but not satisfied” with the
CBS programming setup and its
progress since he became depart-
ment head last November, Mr. Tay-
lor said that that new CBS pro-
grams will fall into four general
classifications: Programs that in-
dicate possibilities of becoming
“big” shows, other programs that
are designed for commercial spon-
sorship, sustaining shows not nor-
mally apt to be sponsored and out-
standing public service programs.
The first and last categories are

Telecasting

the network’s primary considera-
tion, he said, but he quickly added
that the other classes also com-
prise an important part of the CBS
schedule.

Mr. Taylor cited the new Milton
Berle program, Kiss and Make Up
Court, which will debut July 1 as
Monday evening half-hour series,
as having definite “big program?”
potentialities. Another such, he
said, is a team of young comedians
from the West Coast with whom
CBS has been working for some
time and now believes it is ap-
proaching the right program for-
mat for a network vehicle. He also
mentioned as “in the works” a
costume series which would bring
to radio the type of dramatic ma-
terial that has been so successfully
presented in recent novels of the
Forever Amber variety.

“A lot of our plans that have
been under way for months are
just coming to the audition stage,”
he explained, adding that one man
spent four months exclusively on
the CBS atom bomb program, Op-
eration Crossroads, before it was
broadcast.
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NBC IS USING .05 W
RELAY FOR VIDEO

A NEW micro-wave television re-
lay transmitter which generates
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