Driver’s seat

In that picture you’re looking over the engineer’s
shoulder from the cab of one of those new streamlined
babies down near Harpers Ferry, W. Va.

You’re in the driver’s seat.

And the obvious thing we’re about to say about
Baltimore radio is this: you’ll be in the driver’s seat
on sales if you put W-I-T-H on the list of stations
you’re making up.

W-I-T-H is the successful independent in this big
S5-station town. And it delivers more listeners-per-
dollar-spent than any other station in this, the country’s

6th largest city. If you want the green light on sales
.. . here’s the way to do it: just make sure, mighty sure,
that W-I-T-H is on your radio list. It belongs there
. . . SO put 1t there!

and the FM Station W3XMB
Baltimore, Md.

Tom Tinsley, President = Headley-Reed, National Representatives
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*Mr, Murphy is
head of the well-known
Murphy Products Company

of Burlington, Wisconsin

PRAIRIE
FARMER
STATION

| BURRIDGE D. BUTLER
President

GLENN SNYDER
Maanager

50,000 watts, 890 KC, American Affiliate, Represented by JOHN BLAR & COMPANY, Affiliated in Management with
KQOY, Phoenix, and the ARIZONA NETWORK — KOY, Phoenix + KTUC, Tucson « KSUN, Bisbee-Lowell-Douglas
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Why get the wrong number?

Philadelphia listeners don’t. They dial 950. We asked them
recently to give the dial settings of local radio stations. More of
them gave the right answer for WPEN than for any network

station in the city.

WPEN has won this recognition by giving listeners in the Phil-
adelphia area the kind of programs they prefer. Ever since
this station was acquired by The Evening Bulletin—the largest
evening newspaper in America—its programming has been
gefting better and better. WPEN now puts on more good music,
more special events, more shows with a Philadelphia flavor

and appeal than ever before.

These are some of the reasons why so many Philadelphia
listeners have got the habit of turning to 950 for information
and entertainment. They know that 950 means WPEN and a
good show at any hour. Advertisers know that WPEN means

a good buy.

1

NATIONAL REPRESENTATIVES
HEADLEY-REED COMPANY

New York ° Detroit . Atlanta
San Francisco ° Los Angeles

i

PHILADELPHIA

Published every Monday, 53rd issue (Year Book Number) published in February by BROADCASTING PUBLICATIONS, INC., 870 National Press Building, Washington 4, D. C.
Entered as second class matter March 14, 1933, at Post Office at Washington, D. C., under act of March 3, 1879. .



|Closed Circuit

REPORTED BUT IMPOSSIBLE TO CON-
FIRM: Neil H. McElroy, vice president in
charge of advertising, Procter & Gamble, slated
for presidency with present chief, Richard R.
Deupree, moving to chairmanship of board;
Howard Morgens, manager of advertising de-
partment, or A. N. Halverstadt, director of
media, to succeed to advertising vice presi-
dency; William Ittman, facilities director, to
become director of media. This report picked up
last week in New York, Chicago and Cincinnati
but denied flatly at P&G headquarters in latter
city.

ANY DAY now expect announcement of
acquisition by Marshall Field Co. of KJR
Seattle from Birt F. Fisher for $700,000. Con-
versations in progress for weeks with delay
entailed by legal terms and placement of
earnest money. Since KJR is not corporately
owned, transaction would be for assignment of
license, with receivables and other quick assets
remaining with seller. Acquisition of ABC out-
letJ(950 ke 500 w) would give Field Enter-
prises its fourth station.

EDWARD PETRY & CO., top rated station
representatives, about to uncork results of far-
reaching spot survey, after having easeled
presentation to topdrawer timebuying agencies.

MONEY GIVEAWAYS which became ram-
pant during prewar years and which are crop-
ping up sporadically as dial setting lures are
coming under closer FCC scrutiny. Disclosure
in recent FCC proposed decision involving FM
[BROADCASTING, June 17] seen as fore-
runner of intensified eampaign by FCC to ferret
out giveaways which border on lottery in con-
nection with program renewals.

J. C. PETRILLO getting lax in his letter
writing. AFM head hasn’t even acknowledged
cozy epistle sent him May 24 by Justin Miller
in which NAB president asked him to cease
stalling and live up to promise to negotiate
with broadcasters on national music policy.
Next development will be summoning of Indus-
trywide Music Committee for July discussion.

FORMATION of new Washington law firm to
specialize in radio and administrative practice
expected anytime. Principals will be Edward A.
Foote, now with Alvord & Alvord, tax law firm,
recently released from Navy as Lt. Comdr., and
Sutherland G. Taylor, until February member
of CBS legal staff specializing largely in FCC
matters.

EXCLUSIVE motion picture rights to a rela-
tivL:ly unknown radio character may be pur-
chased by 20th-Century-Fox at reported $500,-
000. Studios reported interested in obtaining
rights to Tommy Timber Time, ventriloquist
program featuring former Grand Rapids An-
nouncer Gordon Kibby. Kibby’s ‘“Cinderella”
st(iry amazing, if reports are true, because for

(Continued on page 101)
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June 24-28: Pacific Advertising Assn., Annual
Convention, Spokane, Wash.

June 24: Resumption Hearings on Llos
Angeles Video Applications, FCC Head-
quarters, Washington, D. C.

June 27-28: Informal Meeting, Industry and
State Dept., World Telecommunications
Conference Discussions, Interior Dept.
Auditorium, Washington.

July 1: Clear Channel Hearing Resumption,
FCC Headquarters, Washington, D. C.
(Other Upcomings on page 64)

Bulletins

WPIK Alexandria, Va., daytime station on
730 ke Friday granted increase in power from
9250 w to 1 kw. Potomac Broadcasting Corp.,
licensee, expects to have new transmitter in-
stalled for operation by Aug. 1.

FCC FRIDAY adopted order setting aside
action of April 10 granting Quincy, Ill., station
on 1230 ke, 250 w unlimited hours to Illmo
Broadcasting Corp. and designated for hear-
ing with WIL St. Louis as party intervenor.

Business Briefly

P&G CHANGE @ Drama series The Fifth
Horseman, based on atom bomb and effect on
world, replaces Rudy Vallee on NBC July 4
Aug. 22, Thurs. 10:30-11 p.m. (EST) for Proc:
ter & Gamble (Drene). Don Ameche replaces

Rudy Vallee Aug. 22 for coming seasorn.
Agency, Kastor, Farrell, Chesley & Clifford
New York.

NOXZEMA SUMMER SHOW @ Summer sus-
taining replacement for Mayor of the Town,
CBS, Saturday, 8:30-8:55 p.m. for Noxzema
Chemical Co., Baltimore, will be Danny O’Neti
and Guests from July 13 through Aug. 31
Agency, Ruthrauff & Ryan, New York.

NBC TIME SHIFTS ® NBC Sunday sched-
ule, effective July 7, changes by three show
switches. 2:30-3 p.m. period dropped by West-
inghouse Electric Corp. taken over by Inter-
national Harvester Co.’s Harvest of Stars
currently at 2-2:30 p.m. Latter time filled by
RCA Music America Loves Best now at 4:30-5
pm. Shifts leave 4-5 p.m. open for NBC to
offer to Ford Mctor Co. (See Closed Circuit).

‘KOBBLER’ SPONSORS @ Frederic W. Ziv
Co., Cincinnati, announces transcribed Korn
Kobblers for following new sponsors: A&B
Beverage Co., Augusta, Ga., on WGAC five
times weekly for 52 weeks; LeRoys Fruit
Juices, St. Augustine, Fla., on WFOY §St.
Augustine, five weekly for 52 weeks; MecGill
Motors, Indiana, Pa., on WDAD, one time
weekly for 52 weeks; Henry's Radio Service,
Ocala, Fla., twice weekly for 52 weeks.

FCC Revamps Clear-Channel Day Policy

I'CC Friday revamped policy governing clear

channel daytime and limited time stations on -

Class I-A clear channels, placing in pending
files applications for Class II stations outside
750-mile radius or 0.5 mv/m 50% skywave
contour dominant stations and considering on
merits those within 750-mile radius or 0.5 mv/m
contour of dominants.

New procedure interpreted by Louis G. Cald-
well, general counsel, Clear Channel Broad-
casting Service, as opening way for complete
breakdown of clear channels and limiting power
to 50 kw. FCC palicy superseding that an-

‘nounced Feb. 5 for Class stations.

(1) Commission will withhold action on
applications for daytime or limited time
stations on I-A channels where proposed
stations are outside 750-mile radius of
dominant I-A outlet, using non-directional
antenna, or outside 0.5 mv/m 50% skywave
contour of dominant station, using direc-
tional.

(2) Commission will consider on merits
applications for daytime or limited time
stations inside 750-mile radius of domi-
nant, using non-directional antenna, or
within 0.5 mv/m 509% skywave contour
of dominant station, using directional. Ap-
plications in this category not to be granted
limited time, but will be considered and
“may be conditionally granted for day-
time operation only.”

Applications under first category go to pend-
ing files until FCC decides clear channel issue;
then “suitable notice will be afforded all inter-
ested persons and a period will be provided in
which to file competing applications.” All appli-
cations in conflict with 8.25 and 3.22 of FCC
Rules & Regulations to be dismissed withov*
prejudice.

Said Mr. Caldwell of new procedure: “Under
the first category the Commission left the way
open for complete breakdown of clear channels.
Under the second category the Commission
places obstacles in the way of higher power.”

FCC announced following applications placea
in pending files under new policy:

Oklahoma A & M College, Stillwater, 760 Xkc, 10
kw day; WLBG Inc., Columbia, S. C., 820 ke, 250 w
d: Tom S. Whitehead, Brenham, Tex, 890 ke, 250
w d; Howdy Folks Broadcasters, Tulsa, 1100 kc, S
kw d; Southwest Iowa Broadcasting Co., Creston, 750
ke, 1 kw d; Arthur H. Grogham, Santa Monica, Calif.,
750 ke, 1 kw, limited to WSB, Donnelly C. Reeves,
Hanford, Calif., 870 kc, 250 w d; Radio Broadcasting
Assoc., Houston, Tex. 1180 kc, 250 w _d; Scenic
City Broadcasting Co., Middleton R. I, 1200 kc
250 w, limited tc WOAI; C. Mervin Dobyns,
San Bernardino, Calif.,, 1180 k¢, 1 kw d; Southern
Ccalif. Broadcasting Co., Monterey Park, Calif., 830
kc, 5 kw d; Bay Cities Radio Corp., Santa Monica,
Calif., 890 kc, 1 kw d; Niagara Falls (N. Y.) Gazette
Publishing Co., 1200 k¢, 1 kw, limited to WOAI; Times
Star Publishing Co., Alameda, Calif., 1210 kc, 1 kw d.

Earlier FCC granted construction permits to Pursley
Broadcasting Service, Mobile, Ala, 1 kw d on 840
kc (WHAS channel); Central Fla, Broadcasting Ca,
Orlando, 1 kw, directional antenna, unlimited, on 740
ke (KTRH dominant). (See page 99).
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KCMO is up to something!
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KANSAS CITY, MISSOURI
Basic ABC for MID-AMERICA

NATIONAL REPRESENTATIVE...JOHN E. PEARSON CO.
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Art King, Managing Editor; J. Frank Beatty,
Bill Bailey, Associate FEditers; Fred Fitzgerald,
Asst. to the Managing Editor. STAFF: Jack Levy,
Rufus Crater, Lawrence Christopher, Mary
Zurhorst, Adele Porter, Margaret Elliott, Eleaner
Brumbaugh, Irving Kipnes.

KOIL delivers the populous Omaha-Council Bluffs area at

rates that spell real economy. Cost per listener stays low in BUSINESS

1.¢ $ Q MAURY LONG, Business Manager

this concentrated area because the population is large. In fact Bob Bresiau, Ads. Produgtion Manager; Harey
there are more people—buyers of merchandise—in this four A LS ey 2 Ilf.:,‘f,},’;s C. Miller,

Mildred Racoosin.

county area than in three times as many counties in any other CIRCULATION AND READERS' SERVICE

i ' . L T tisin BERNARD PLATT, Director
section of Nebraska or western Iowa. Let your advertising e B v Divid) A
dollar go further and do more with a KOIL-built program with man, Leslie Helm, Pauline Arnold.
direct appeal to this market alone. PROMOTION

WINFIELD R. LEVI, Manager
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P Y Bruce Robertson, Senior Associate Editor
Edward C. Petry Co., Inc. ADVERTISING: S. J. Paul, New York Adver-

tising Manager; Martin Davidson.
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1290 ' 360 N. Michigan Ave. CENtral 4115
Fred W. Sample, Manager; Jean Eldridge.

HOLLYWOOD BUREAU

6000 Sunset Boulevard, HEmpstead 8181
David Glickman, Manager; Ralph G. Tuchman,
Patricia Jane Lyon.

TORONTO BUREAU

GORDON GRAY, VICE PRES. AND. GENERAL MANAGER . 417 Harbour Commission Bldg. ELgin 0715

it it SRR - : James Montagnes, Manager.
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Broadcasting Publications Inc., using the title:
BROADCASTING—The News Magazine of the Fifth
Estate. Broadcast Advertising * was acquired in
1932 and Broadeast Reporter in 1933.

* Reg. U. 8. Pat. Office
Copyright 1946 by Broadcasting Publications, Ine.
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Listeners in Minnesota and bordering states re-
ceived six hours of new radio entertainment
on June 3 when WDGY completely repro-
grammed its entire morning schedule. This
new schedule is a carefully planned variety

of nearly three and a half hours of all types

of music, punctuated by well-edited news,

weather information, stock, grain and live-

stock reports, and public interest features.

It’s the kind of programming that will invite
listeners to dial WDGY and leave the dial set

for six hours of light, pleasant and interesting

radio variety. This represents another. step in

our studied effort to bring better listening to

the nation’s eighth market.

MINNEAPOLIS WDGY SAINT PAUL

GORDON GRAY MELVIN DRAKE LEWIS H. AVERY, INC.
Vice President & Gen’l Mgr. Vice-President & Station Manager National Representatives
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gain “The Land We Live In” steps up
to receive new honors.

This time it’s a distinguished civic service
award from the St. Louis Jr. Chamber of Com-
merce, as well as an honorable mention from
Ohio State University’s 16th Institute for Edu-

cation by Radio. These two trophies take their

place beside a first prize plaque awarded to
“The Land We Live In” in a 1939 nation-wide

competition for “program and script excellence

and for contribution to community service”.
An old favorite with a colorful nine-year

record, the program has been acclaimed repeat-

edly by civic leaders for its unfailing accuracy,

and for its showmanly re-enactment of the stir-

¢ ring saga of the mid-Mississippi Valley.

D I d Fa:VO I‘]:i:e Besides winning the plaudits of critics,“The
o Land We Live In” has won public appreciation
on“The Voice Of St. Louwis™ ior i.ts sponsor, the Union. Electric Company—
orging an ever-stronger link between the com-

pany and the thousands it serves.
A tribute to those who write and produce
“The Land We Live In”, these many honors

reflect the creative skill available to «ll adver-

tisers on “The Voice of St. Louis™.

 COLUMBIA OWNED
50,000 WATTS
~ CLEAR CHANNEL

REPRESENTED BY RADIO SALES, THE SPOT BROADCASTING DIVISION OF CBS
WITH OFFICES AT: NEW YORK, CHICAGO, LOS ANGELES, ST. LOUIS, SAN FRANCISCO, ATLANTA.



0UR
LISTENERS
WANT 70
STAY WHERE
THEY ARE

Some 33,000 families in the Wash-

~ ington region, it is estimated, are

currently planning to buy new

homes! The greatest demand, sur-

veys show, is in the three-bedroom
.. .$6,000 to $10,000 range.

Yes . .. our listeners . . . the down
to earth, hard-working, permanent
people of Washington are on the
march into the market. And how
about you? If you’d like to sell your
product at a low cost per sale . . .
WWDC is the way to do it.

MORE GOOD
HOUSING NEWS

It is estimated that 58% of those
owning homes are planning exten-
sive repairs and improvements. They
ange all the way from redecorating
to installation of air-conditioning
equipment. These facts are from
the Planning Committee of the
Washington Board of Trade, and
the Opinion Research Corporation
of Princeton, New Jersey.

VWD (

the big sales result
station in Washington, D. C.

tepresented nationally by

FORJOE & COMPANY
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Feature of Week

YOUNGEST associate member—
or active member for that matter—
of the Radio Correspondents Assn.,
Washington, will be McHenry
Tichenor III, son of McHenry
Tichenor, president-owner of KGBS
Harlingen, Tex., and FM grantee.

In Washington last week with
his parents to learn something
about Government and radio reg-
ulation, young Maec, just 14 on
June 2, made application for as-
sociate membership in the Radio
Correspondents Assn. During
school year Mac is featured on
KGBS as The Kid Reporter, in his
own news commentary, 11:45 a.m.
to 12 noon.

“I broadcast high school news,
give my own comments and occa-
sienally interview some student,
especially one who has won hon-
ors,” said Mac. While in Washing-
ton he compared notes with Earl
Godwin, ABC commentator, dean
of Washington newsmen and past
president of the Radio Correspond-
ents Assn.

To Mr. Godwin Mac personally
handed his application for associ-
ate membership. He carries an ac-
tive working press card from the
Nevada State Journal, Reno, a
newspaper which his father once
owned. His father at one time
owned the Valley Morning Star,
Harlingen. Mac is studying tele-
vision, has learned how to handle
a studio control job and generally
makes himself useful at KGBS

Mac Tichenor, Earl Godwin

when he isn’t in school. He is study-
ing facsimile in the belief that by
time he completes school facsim-
ile will be a regular service.

In Washington he visited Con-
gress, interviewed Rep. Milton
West (D-Tex.), of Brownsville,
on Mr. West’s bill providing for
an eight-year dam project on the
Rio Grande river, which will pro-
vide expanded irrigation for the
Valley; saw both Houses of Con-
gress in session, and called on FCC
Comr. Paul A. Walker, old friend
of his father’s from Oklahoma.

Young Mac has more than a son’s
interest in KGBS. He owns one
share himself and has the promise
of his father that he may enlarge
his stockholdings at the proper
time—providing, of course, FCC
approves.

Sellers of Sales

INETEEN years ago while
N he was looking for a job in
Detroit, Emerson (Tim)
Elliott was told to try an
advertising agency (Campbell-
Ewald). “What kind of business
is that?” he asked.
In the nineteen
years since then, Mr.
Elliott, who is now
vice president in
charge of media for
the agency’s East-
ern Division, has
presumably learned
the answer. He 1is
responsible for such
lush radio accounts
as U. S. Rubber and
Eastern Airlines.
Mr. Elliott, a na-
tive of Goderich,
Ont., Canada, was
in Detroit to see a
speedboat race when
he decided to look
tor a job. 1t was an
employment agency

Ewald. After he had been
told what an advertising agency
was, he bravely approached Camp-
bell-Ewald and was soon working
as a clerk checking invoices.

TIM
which suggested he try Campbell-

Mr. Elliott, it turned out, was
quick to learn not only what an
agency was, but how it operated.
Soon he was moved to the media
department. And in 1935 he was
transferred to the New York Office.
In 1944 he was ap-
pointed vice presi-
dent in charge of me-
dia of the Eastern
Division.

The year 1927 was
the turning point for
Tim Elliott in more
ways than one. That
year he became an
American citizen,
started on his agen-
¢y career, and mar-
ried his childhood
sweetheart, Hilda
Symonds. The Elli-
otts have two chil-
dren, Mary, 14, and
Teddy, 10. They live
in their own home in
St. Albans, N. Y.

Bowling and fish-
ing are his favorite activities.
He spends most of his summer
weekends fishing. He also takes a

ten day fishing trip in Canada
every year,
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Market-wise time buyers
looking for profitable sales
have found these four grow-
ing markets outstanding
buys. Write for information.

i

ST AT

e
o".

S )

S e

I lim

BROADCASTING e Telecasting



HOOPER STATION LISTENING INDEX ,
AKRON—OCTOBER, 1945 THROUGH FEBRUARY, 1946

MOI!NING INDEX. » 8 TO 12 NOON, MONDAY THROUGH FRIDAY

WAKIU__\l ~
548 @ m2 | a7 | v | e

ON INDEX + 12 7O 6.P. M., MONDAY THROUGH FRlDAY’fﬁ-j.}"?“ﬁ:'
w A K R ‘ STATION | STAEION \ STA(T:ION ‘ : &-TT(E)I;S
‘ 31,8 l 22.3 ‘ 7.4 [ *26.9 | *5.6

J’A_KRI__I’_Q— |
- 3L 4 } 22.2 l 105 | *231 | *1238

EVENING INDEX - LP. M. TO 10 P M SUNDAY THROUGH SATURDAY_*'_';__'_;.-f
w AKR ' STATION [ STATION } STATION ‘ OTHER At
“A" "B e STATIONS
2‘ 1 ' 37.3 ‘ Xl I *35.3 l *5.7

TOTAL RATED TIME PERIODS
w AKR ‘ STATION ’ STATION STATION OTHER ,
"B o0 STATIONS |

290 | . ) *4.8

[rop— T —

*Stations Located Outside-of ‘Akron

ABC NETWORK - 5000 WATTS - DAY AND NIGHT
WEED AND CO.

~ NATIONAL REPRESENTATIVES




EASTER SERVICE-*.. A Half-Hour Holy Week Session Which Took
Every Beholder Right to Church...” BiLBoarp '

ABE LINCOLN IN ILLINOIS
“Television's Greatest Play to Date...” variery

THE FIRST YEAR-“.. By Far the Best Television Entertainment |
Have Ever Seen..." jonN GOLDEN

YOU CAN'T TAKE IT WITH YOU . Another Sock Video Version of _ %gﬁ CHILDREN OF OLD MAN RIVER “. . One of the Best Television'
[

a Famous Stageplay ..." variery Shows of More Than 30-minutes Duration Yet Presented...” variery




A TELEVISION DIRECTOR is made by the hit shows he
creates. For obvious reasonss% nsc television direc-

tors are credited with being tops 1n television.

Essentially men of vision and imagination, they got
into television in its formative years. Born show-
men, raised in show business, they bring to bear in
NBC television productions the full weight of years
of individual successful experience in the theatre,

films, the sports world and in radio.

That previous experience——adapted through actual
daily application to the stricter requirements of the
FRONT PAGE-*..Undoubtedly One of the Best-Produced Plays Yet . . ) _ _ _
Televised . .. Drew Hefty Belly Laughs ...” variery television medium—1is reflected in the consistent

excellence of all nsc television productions.

What makes WNBT the hest
media huy in Television today?

At WNBT the experience, imagination and stage-
craft of show-wise nBc television directors (and
writers, camera crews, technicians and engineers)
are backed by the finest television facilities in the

business.

Whatever your television requirements—whether
_ you produce your own shows with nsc experts . ..
ANOTHER LANGUAGE-“. . An Auspicious Beginning to NBC's Fall

Dramatic Season... A Smash Hit..." siLeoaro ‘ whether your ideas are developed and produced
by NBC...or whether you sponsor programs built
and telecast by nec—WNBT offers short cuts

and economies made possible by expert planning

and the longest, continuous practical experience

in television.

NATIONAL BROADCASTING COMPANY

* ANGEL STREET-*..Video Version ... As Sock as Footlight Presen-

. ”" =
tation..." variery ) ‘ A SERVICE OF RADIO CORPORATION OF AMERICA




A LITTLE EXTRA EFFORT

OFTEN GETS A BIG RESULT!

@ No, it wasn’t very important, in itself—but three centuries of school-

children have learned by heart the story of Sir Walter’s small extra EXCLUSIVE REPRESENTATIVES:

effort, and it turned out to be perhaps the biggest little effort the world ALBUQUERQUE . KOB

. BALTIMORE WCBM

has ever seen! BROWNSVILLE KVAL

BUFFALO WGR-WKBW

CHARLESTON, S. G WCSC

What’s that got to do with F&P? Plenty! We know the earth-shaking CINCINNAT! WCKY

COLUMBIA, S. C; wis

rarity of the intelligent extra effort. We know that tons of plodding CORPUS CHRIST KRIS

T DAVENPORT wOC

labor—but also pounds of creative Imagination—are necessary for DES MOINES WHO

o . DULUTH KDAL

success, and we know that all our good men are quite 1n the habit of FARGO WDAY

o , , HOUSTON KXYZ

delivering both. That’s why we think we can contribute to the success INDIANAPOLIS WISH

: KANSAS CITY KMBC

of your spot broadcasting. Want to see? LOUISVILLE WAVE

MINNEAPOLIS-ST. PAUL WTCN

OKLAHOMA CITY KOMA

PEORIA-TUSCOLA WMBD-WDZ

PORTLAND KOIN

: RALEIGH WPTF

REE & PETER

o INC. | it i

SEATTLE KIRO

y . : s SYRACUSE WFBL

Pioneer Radio Station Representatives TuLSA KTUL
Since May’ 1932 end WRIGHT-SONOVOX, Inc.

CHICAGO: 180 N. Michigan NEW YORK: 444 Madison Ave. DETROIT: 645 Griswold St. SAN FRANCISCO: 58 Sutter HOLLYWOOD: 6331 Hollywood ATLANTA: 322 Palmer Bldyg.
Franklin 6373 . Plaza 5-4130 : Cadillac 1880 - Sutter 4353 Hollywood 2151 Main 5667

|
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Doubters Ka

IBEW MovetoTake
Over Nearly
Stops Show

By ROBERT K. RICHARDS

BILLY CONN wasn’t the only fel-
low knocked out at Yankee Sta-
dium last Wednesday night.

There was a clean left to the
jaw scored against many of those
who doubted that television is
ready for the public.

Before an estimated video “ring-
side” audience of 100,000, NBC
presented conclusive pictorial
proof that television is ready. If,
as has been estimated, 85,000 of
those 100,000 do not now own tele-
vision receivers, it is because they
can’t find any to buy.

Oddly enough this television pro-

Other fight broadcast coverage
on pages 16, 17, 54, 91, 93, 94, 99.

gram, considered as routine by the
production, engineering and execu-
tive staff of the network—which
has been broadcasting bouts since
1939—was produced under the
most trying circumstances the
staff had ever faced.

IBEW Move

At the last minute—one hour
before showtime—22 representa-
tives of IBEW (AFL) walked into
Yankee Stadium where NBC’s 30-
man staff was making final prepa-
rations and announced they were
present to “take over.”

IBEW had moved in 24 hours
earlier, actually. On Tuesday night,
the union notified NBC and ABC
that they were going to take such
action unless the networks nego-
tiated contracts immediately with
them. Their thrust was against
NABET, the national independent
union to which engineers of these
two networks belong.

Network executives informed
IBEW that their own technicians
would handle the show, as sched-
uled, and maintained this attitude
throughout negotiations.

The IBEW attitude, however,
was reported adamant. And at 7
p. m. Wednesday, their delegation
marched into Yankee Stadium. A
half hour earlier, Mike Jacobs, the
fight promoter, had informed an

Washington, Wednesday night were these
I to r): Sen. Wallace H. White Jr.

INTERESTED IN TELECAST of Louis-Conn fight at Statler Hotel,

guests of NBC (front row,
(R-Me.), Minority Leader; Sen.

Theodore F. Green (D-R. 1.); unidentified character; Speaker Sam
Rayburn (D-Tex.); Rep. Eugene Worley (D-Tex.); Rep. James W.
Wadsworth (R-N. .Y.). Back row (I to r): O. Max Gardner Under-
secretary of the Treasury; Sen. Walter F. George (D-Ga.); A. D.
Willard Jr.,, NAB executive vice president; Sen. Elbert D. Thomas

(D-Utah); Lewis Deschler, House

Parliamentarian; Rep. Frank A.

Barrett (R-Wyo.); Rep. William T. Granahan (D-Pa.); Rep. Frank

Buchanan

(D-Pa.).

NBC video official that the IBEW
would be on hand—*“but as stand-
bys.”

When they arrived, however,
their leader—Cullane—announced
that his men were going to work
on the show. Burke Crotty, field
production chief of NBC television,
informed the union representatives
that he couldn’t produce the pro-
gram with a green crew. John F.
Royal, NBC vice president in
charge of television, was called
from his ringside seat where a spe-
cial telephone previously had been

installed.

He discussed the problem with
the IBEW men and was told that
they would run the show or the
power lines would be pulled. IBEW
served a similar ultimatum on
ABC, which was broadcasting, also
under Gillette sponsorship, the
audio blow-by-blow program from
ringside.

Relented at Last Minute

Mr. Royal, it is understood,
stood by the network’s resolution
to produce the show with NABET
engineers or not at all. At the last
minute, IBEW’s delegation relent-
ed. The show went. .on the air two
minutes and-ten seconds late.

Meanwhile at NBC headquarters
in the RCA building, many execu-
tives of the network breathed sighs
of relief. They had been preparing
policy announcements to the wait-
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ing television audience, as well as
to the listening audience, explain-
ing the situation if the production
was not telecast. It was understood

that ABC was ready to cooperate
with NBC in carrying the matter
to the public if negotiations failed.
This behind-the-scenes activity
probably was not apparent to any
but the practiced viewers, who may
have wondered why the early film
shots in the television show were
cut off in mid-reel. The two min-
ute ten second delay had sabotaged
the carefully prepared studio cues.
It must not have disturbed
David Sarnoff, either. The presi-
dent of RCA, long a proponent of
television, certainly found satis-
faction in the enthusiastic reaction
to the production he observed at
the Statler Hotel in Washington,
where 800 high Government offi-
cials and members of Congress
saw Louis and Conn in action.

yoed By Fight Telecast

Form City Coverage

In New York, 1500 special guests
viewed the program in NBC’s large
Studio 8-H. The four-city cover-
age was fed from WNBT New
York to Phileo’s WPTZ Philadel-
phia, GE’s WRGB Schenectady

(Continued on page 16)

PRESS COMMENT ON TELEVISION

Consensus Was Video Made Every Seat

PRESS COMMENT on NBC tele-
vision follows:

“In many ways it was better
than ringside,” said Howard Cow-
an, feature writer for the Asso-
ciated Press. “The television spec-
tator saw more than a fan sitting
in the eighth row at the stadium
can see. The camera gave a better
view because it was on the level
with the ring instead of below it.”

“The consensus was, ‘this is the
way to see the fight’,” said Doug
Kennedy, writing in the New York
Herald Tribune. “No one was cold,
no one was uncomfortably perched
cn hard wooden seats, and none
had to jump from his seat at every
flurry of blows by the fighters.”

“The images were in black and
white of course and clear,” said
the United Press radio correspon-
dent covering in New York. “The
fight action appeared like that on
a movie screen.”

“The mountain came to Moham-
med on a plush seat last night in a

Equivalent to Stadium Ringside

large NBC studio in Radio City,
when as fine a television display
as was ever attempted in this coun-
try was flashed on television
screens,” said Edmund Leamy of
the New York World Telegram.
“Television has shed its swaddling
clothes. NBC television is to be
congratulated.”

“The fight picked up by five
cameras in the stadium came in
clearly and it seemed as though
you were sitting in an elevated
chair about three or four rows
away,” said Paul F. Ellis, feature
writer of the United Press. “Those
at the fight may have been disap-
pointed but not those via televi-
sion.”

“The clearest thing about tele-
vision is that it has changed from
short to long pants,” said Ben
Gross, radio editor of the New
York Daily News. “The camera
work was excellent, and the close-

(Continued on page 92)
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Video Broadcast
(Continued from page 15)

and Dumont’s W3XWT Washing-
ton. The telecast was sent to Wash-
ington through Bell System’s coax-
ial cable and to Philadelphia and
Schenectady by radio relay. All
cities reported perfect reception.

The cost of the production to
NBC and the sponsor, Gillette, can
only be estimated, since neither
sponsor nor network is releasing
figures. :

Based on the average $400,000
monthly operating cost of NBC
television, and the unusually large
crew employed in this particular
production, it probably cost the
network in the neighborhood of
$15,000. This was for the produc-
tion alone and does not take into
condideration elaborate entertain-
ment offered guests by NBC in
Washington.

The television rights, purchased
from Promoter Jacobs, are said to
have cost over $100,000—but it is
understood that this may have been
a package price, including not only
the [championship bouts but other
fights scheduled for the future.

If Gillette’s contribution de-
frayed bare expense, then, its cost
to reach 100,000 viewers through
the new medium was between
$50,000 and $100,000.

30 Men on Production

The production from the stadium
was handled by 30 men under the
immediate direction of Mr. Crotty,
veteran NBC video producer. He
was assisted by Garry Simpson

and Noel Jordan. Technical field.

supervisor was Edwin C. Wilbur,
assisted by Alfred Jackson. There
were five cameras—three image
orthicons, two with turret lens
equipment; two orthicons. These
and| other equipment were manned
by 23 technicians.

At the studio, Warren Wade,
television program director, di-
rected production. Remote-to-
studio switches were handled by
Albert V. Cole, with Al Protzman
and Joe Conn, technical directors,
guiding technical operations at the
central twitching point. Special
events coincident to the telecast
were handled by NBC’s video spe-
cial events director, J. Harrison
Hartley.

The entire production was super-
vised by Noran E. Kersta, televi-
sion expert, NBC’s video manager.

(For on-scene review of produc-
tion, see story, page 17).

The demand for tickets at NBC
New York and in Washington
reached flood-tide by noon Wed-
nesday. The scarcity of receivers,
limited the number of viewers.

It is estimated that there are
5000 sets within the greater New

W ASHINGTON TELEVISION SCENE

Dignitaries Liked the Title Fight

NBC Acts as Host to 800
At Video Show
In Statler

A SUBSTANTIAL cross-section of
Washington’s officialdom, which
doesn’t know much about the intri-
cacies of black-and-white versus
color television, accepted the B-W
type hands down Wednesday night
after viewing the Louis-Conn fight
relayed by coaxial cable from
Yankee Stadium New York to the
Statler Hotel in Washington.

Among the 800 NBC guests who
sat in solid comfort around 21 re-
ceivers of various screen sizes and
mainly of prewar vintage, were
about 400 members of Congress
and dignitaries representing prac-
tically all phases of Washington
public life.

More than a quorum of the FCC
membership and executive staff was
there too and while there were no
public expressions, it was evident
that what they saw and heard con-
stituted virtually unanimous ac-
ceptance of black-and-white low-
band television by the most select
audience ever to witness a telecast.
Only a handful of those present,
like FCC members and members of
the Congressional committees deal-
ing in radios had seen CBS color
television.

B-W video had been given its
greatest impetus since the visual
art sprang from the laboratory a
score of years ago. The reception
was practically perfect. Every blow,
every move about the ring was
followed. Many of those present
were congratulating themselves for

IN AIR-CONDITIONED comfort in Washington’s Statler Hotel-—courtesy

of NBC—these viewers saw the Louis-Conn fight last Wednesday night.

With such scenes duplicated in New York, Philadelphia and Schenectady,

the public witnessed the first large-scale demonstration of a new era of

luxury entertainment—with no women fainting, no scramble for seats
and no dented fenders from crowded parking lots.

having avoided the event itself,
with ringside seats at $100 a throw.

Du Mont Showing

Supplementing the Statler party,
a group of about 75 witnessed the
telecast in a down-town office
building picked up from the air
from Du Mont’s Washington ex-
perimental station W3XWT. By
special arrangement with NBC
W3XWT picked up the WNBT tele-
cast for rebroadcast to the handful
of set owners in Washington and
environs. The reaction was the
same—vociferous applause for the
quality.

Hosts to the distinguished NBC
Washington audience were Brig.

York area. A conservative estimate """ 7 T

places at 15 the number of indi-
viduals who saw the production on
each set. Another 2000 sets in
Washington and  Philadelphia,
with an additional 300 in Sche-

(Continued on page 93)
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“He’s been that way ever

Drawn for BROADCASTING 'y Sid Hix

since the sponsor complained about his

enunciation.”

BROADCASTING o

Gen. David Sarnoff, RCA presi-
dent, Frank E. Mullen, NBC vice
president and general manager,
Frank M. Russell, NBC Washing-
ton vice president, and Carleton D.
Smith, general manager of WRC,
NBC’s Washington station and of
its upcoming television station.
Gen. Sarnoff, who darted about the
Statler banquet floor to get first-
hand reactions, described the tele-
cast as nothing unusual because of
the development of the image
orthicon, the new great white light
which permits the modern RCA-
NBC camera to pick up clear pic-
tures by the illumination of a can-
dle or match.

“Is this acceptable television?”’
asked Gen. Sarnoff, obviously al-
luding to the set-to with the net-
work’s chief competitor, CBS, over
black-and-white low-band versus
color high-band video.

He said the answer was evident
—practically all concerned wanted
to know when and how they could
buy television sets, and most of
them didn’t ask how much.

If there was any unfavorable re-
action, it was to the commercials.
The still shots of Gillette razors
and products were not specially
prepared for the telecast. NBC ex
ecutives said there was no special
styling, beyond the fact that films
were made of slides used for the
commercial message. To those who
had seen other television commer-
cials, it was thought they were
both antiquated and crude and not
commercial video at its best.

In the audience were most of the
top echelon of Washington’s news-

| raper corps. They were startled at
“| the quality and”detail.” They knew

that a new medium of communica-
tion of intelligence was here and
here to stay. One highly-placed
Washington bureau manager said
he was immediately whipping out

(Continued on page 91)
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Telecast Culminated Four Days Labor

NBC Staff of 28
Arranged Fight
Equipment

THE LOUIS-CONN fight lasted
only 8 rounds for the participants,
but it lasted four days for the NBC
video crew.

The installation at Yankee Sta-
dium for the championship bout
was begun last Monday. Four tons
of equipment were moved into the
stadium. This equipment included
three image orthicon cameras, two
orthicons, the monitors for each
camera chain, a master monitor, a
switching unit, an audio monitor
and the myriad other smaller units
required for the job.

Engineers had to rig up 1400
feet of camera cable, 1000 feet of
mike cable and 2000 feet of coaxial
cable for the assignment. The sta-
dium pickup alone, without count-
ing heads on the studio end of the
job, required a crew of 28: two pro-
ducers, two announcers, three tele-
phone men and 21 engineers. Five
engineers were on cameras; three
on audio control; five on video con-
trol; one supervisor and his assist-
ant; three transmitter engineers;
and three setup men.

Directing the Show

This remote tangent of the his-
toric NBC production was handled
by Burke Crotty, veteran video pro-
ducer. Warren Wade, NBC televi-
sion program director, handled the
studio assignment. Both worked
under the general direction of
Noran E. Kersta, television mana-
ger for the network.

Burke Crotty probably knows
more about remote video produc-
tion than any man in the business.
He started with NBC 17 years ago
as a mail room messenger and he
has been with the video production
group since 1939. It was in that
year, incidentally, that he directed
the first bout ever to be telecast
—the Nova-Baer go, and it like-
wise was from Yankee Stadium.

“It was lousy,” he remembers.

Canada Dry Places

CANADA DRY Ginger Ale Co.,
New York, has started sponsorship
of a half hour musical show called
Canada Dry Caravan, Saturday
10:40 p.m. on XEW Mexico City
and rebroadcast through recordings
on stations in ten cities in Mexico.
Program consists of a symphony
orchestra of 40 musicians with
Ernesto Roemer, conducting. Con-
tract for 13 weeks was placed
through J. M. Mathes Co., New
York, on the XEW Network and
stations in the following cities:
Guadalajara, Orizaba, Puebla,
Vera Cruz, Monterrey, Chihuahua,
Acapulco, Ciudad Juarez, Celaya
and Aguas Calientes.

BROADCASTING o

It was done with one camera at
ringside and the camera of that
day, as compared with the sleek
new turret-lens image orthicon, was
something like a kite compared to
a jet propelled plane.

Working with Burke at the sta-
dium was his assistant, Garry Simp-
son, an intelligent and capable
director who will take over Burke’s
spot for four months in a couple
of weeks when the veteran is hos-
pitalized for an operation.

Engineering field supervisor was
another NBC 17-year veteran, Ed-
win C. Wilbur, a large genius. He
stands over six feet when he isn’t
stooping over to pick up several
hundred pounds of equipment. His
strength of shoulder and facility
of mind are legend around the
video camp. Eddie’s assistant is a
mustached, pleasant young scientist
by the name of Alfred Jackson.

Industrious Workers

These men, and their fellow engi-
neers, work at installing remote
equipment like beavers work at
building a dam—except that beav-

ers knock off for rest now and
then. They crawled along the tow-
ering stadium beams to anchor
cable; they shinnied up and down
the 30-foot camera stand to set up
the orthicons. They are more than
engineers. They are showmen, for
they man the cameras and must
have an intuitive sense of “right
shots.”

As Burke Crotty puts it, “Those
guys are geniuses. If you say to
’em in a nice way, ‘Look, can’t we
get Conn to carry a camera so we
can catch the knockout punch?’
they’d start looking for Conn.”

The three image orthicons which
did most of the job at the stadium
were 145 feet from the ring-center.
Two of them were equipped with
the new turret lens. A cameraman
must use both hands to follow a
show like the Louis-Conn bout, and
if he’s handy with his feet, he’s
that much better off.

If the production man calls his
camera and asks him to change
lenses, he can do so with a twist
of the wrist. That would be his

Highest Hooper Yet for Single
Net Show Goes to ABC for Bout

J. C. SPANG JR., president of the
Gillette Safety Razor Co., could be
excused last Thursday morning for
whistling while he shaved. First, it
must be presumed, he could afford
a new blade for his razor. Second,
a record number of people had
heard about Gillette the night be-
fore.

For an unannounced, but unques-
tionably impressive sum of money,
Mr. Spang had bought the televi-
sion and radio broadcasting rights
to Wednesday night’s world cham-

pionship Louis-Conn fight. His in--

vestment, by. Thursday morning,
seemed to be bringing rich returns.

Highest Hooper

The radio broadcast, carried ex-
clusively in the U. S. on 205 ABC
stations, scored the highest Hooper-
ating ever received by any program
on a single network, the highest
ever received by any commercial
show. The rating had been exceeded
only by those accorded three war-
time broadcasts of the late Presi-
dent Roosevelt over all four net-
works.

In a special survey, C. E. Hooper
Inc. reported that ABC’s broadcast
of the title fiight had earned a 67.2
rating, had reached an audience
estimated at 45,000,000.

No other fight had come within
a left hook’s range of approaching
the radio audience which this one
reached. The highest Hooperating
for any other fight was 58.6 for the
June 1938 heavyweight title bout
between Joe Louis and Max
Schmeling. A Cooperative Analysis
of Broadcasting rating for that

Telecasting

fight was 63.6. But the Louis-
Schmeling fight had been carried
on two networks—NBC’s Red and
Blue.

The fight reached 45,000,000
Americans, but it also reached an
undetermined number of listeners
abroad. The International Dept. of
NBC broadcast blow-by-blow de-
scription in Spanish, French and
Portuguese to Latin America and
France.

At the ringside was E. B. (Buck)
Canel, NBC Spanish announcer,
who broadcast on the following
NBC Pan American network affil-
iates: XEW and network, Mexico;
Radio Splendid and network, Ar-
gentina; Radio El Espectador and
network, Uruguay; Station CB 114,
Chile; TGW Guatemala City; YNPS
Managua, Nicaragua, and WNEW
San Juan, P. R.

Paul Gilson, U. S. representative
of Radiodiffusion, Radiodiffusion,
France and Rene Dreyfus described
the fight for the French audience.
Mario Cardoso and Carlos Caval-
canti, of NBC’s Portuguese lan-
guage section, described the bout
for the Emissora Unidas radio
chain of Sao Paulo, Brazil. Both
French and Portuguese broadcasts
were made from NBC television
studios where the announcers
viewed the telecast of the fight.

Although the price which Gillette
paid Mike Jacobs, president of the
Twentieth Century Sporting Club,
promoter of the fight, for its exclu-
sive broadcast rights was unknown,
the time charges for the 205-sta-
tion hookup by ABC amounted to
more than $14,000.

BURKE CROTTY, who directed

Louis-Conn fight production at

Yankee Stadium, examines one of

the two new RCA Image Orthicon

cameras equipped with turret-lens
assembly.

right wrist, for he’s using his left
hand to pan the camera. His right
hand, having changed the lens,
must then grasp a knob on the
right side of the rig to adjust the
focus. Burke says that his best
cameramen will be able to do this
job in one and a half seconds after
a little practice. Before the turret
lens, it took several minutes.

The turret-lens assembly was
used for the second time at the
Louis-Conn scrap. The engineers
and producers, however, hover over
it like it was a rare Cezanne. “It’s
the best damned television engi-
neering job that’s ever come out,”
says Burke.

Two other cameras, one the origi-
nal pilot model orthicon, were situ-
ated in the “cage’”—a wire-enclosed
platform suspended from the sta-
dium’s second tier. These cameras
were about 235 feet from ring-
center. If you saw the fight through
the forward cameras, you were get-
ting a $100 seat. From the rear
cameras, you were seeing it from
the $50 section.

Many people, perhaps even some
of the brass hats in Rockefeller
Center, ask Burke and Eddie why
they don’t put cameras all around
the ring. “Why not a camera right
on the apron?”

Burke says, and it sounds logical,
that people usually see a fight from
one seat. Mike Jacobs won’t let ’em
run around the ring to get different
views, even at $100 a copy. So
what television offers them is what
they would get if they were there.

Not Too Complicated

If you talk to Burke and Eddie
and Garry long enough, you get a
lot better picture of “television than
you get out of the press releases.

“You can make this stuff too
complicated,” Burke says. “We can
do it now. We can bring 30 men
in here and a few tons of equip-
ment and deliver a fight in your
home. It will be a better job than
you could do with your own eyes.
Probably, because we have five
cameras in focus on the scene all

(Continued on page 91)
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Radio Plan to Sell Surplus Projected

WAA Advertising Set-Up
Includes $650,000

For Broadcasts

FIRST extensive use of broadcast-
ing in sale of surplus property is
projected for the coming campaign
of the War Assets Administration
to unload with all possible speed
large quantities of war surplus. If
Congress approves an advertising
budget estimate for WAA of
$16,000,000 covering the 12 months
staréing July 1 the agency will
have about $650,000 tentatively al-
located to spot broadcasting.

In the planning stage at WAA
is a national advertising campaign
designed to explain the surplus
disposal situation to the public.
This campaign would be of an in-
stitutional nature and would use
bot}q network and spot time. The
project is not included in the bud-
get estimates now before a House
appropriations subcommittee, it is
understood, those estimates merely
covering spot radio. '

| Must Inform Public

WAA top policy officials feel that
the /facts of surplus disposal are
not understood by the public. They
point out that the housewife, for
example, wonders why she can’t go
to WAA and pick up cheap some
items hard to find in stores. They
feel that the priority system, set
up by law, is not clear in the public
mind nor is the fact that most sur-
plus is sold to dealers, with the
exception of veterans.

This is the first indication that
WAA recognizes radio’s value as
an institutional as well as a di-
rect-selling medium. Last Novem-
ber a coordinated network-regional-
local campaign ‘was proposed to
surplus disposal officials by Frank
E. Pellegrin, NAB Director of
Broadeast Advertising [BROAD-
CASTING, Nov. 26]. At that time
disposal was in charge of the Re-
construction Finance Corp. RFC
expressed interest but still spent
its advertising money for white
space, catalogs, direct mail and
other media, 3

Now that Congressional fingers
are pointing to surplus disposal,
WAA officials are anxious to have
theilr story clearly explained to
ayold misunderstanding that exists
on Capitol Hill as well as through-
out the country. Moreover they
want to dispose of goods while the
publlic buying power is high and
surplus can be sold with least harm
to normal production and distribu-
tion.

WAA has speeded up its disposal
system all along the line in an
effort to move its huge stock of war
leftovers.

Plans call for scheduling by July
1 of 161 sales at disposal centers
all over the country, centering at
the 33 WAA regional offices. These
sales call for  disposal of
$1,754,002,000 of war surpluses.
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The 33 WAA regional directors
operate with their own advertis-
ing budgets, provided by the Ad-
vertising Division in Washington

which exercises policy control.
These directors, however, have
control over their advertising

funds except where special prob-
lems involving policy are involved.
Sales-at-Site Radio

Radio has not been used extens-
ively by these regional directors
because sales are not made to the
general public but to governmental
units, tax-free institutions and
wholesale-retail firms.

WAA officials in Washington be-
lieve regional directors will use
radio in the sales-at-site campaign
to create public interest in the dis-
posal drive and to promote indi-
vidual sales.

The original WAA advertising
estimate for the fiscal year start-
ing July 1 called for an expendi-
ture of about $550,000 for radio
as part of an overall $16,000,000
advertising budget for the year.
Later this estimate was increased
to approximately $650,000.

As a practical matter of WAA
operation the advertising budget
probably will be used as circum-
stances dictate from day to day.
This has been the case in the fiscal
year about to expire, in which the

surplus disposal agencies (first
Reconstruction Finance  Corp.,
riext War Assets Corp. and now
WAA) have operated with a flex-
ible advertising budget ranging
from $10,000,000 to $15,000,000.

The 1947 fiscal year budget is
understood to specify a spot an-
nouncement item and a program
item, with definite figures. These
are considered purely tentative
since advertising funds of neces-
sity will be allocated to media as
developments require.

Through Fuller & Smith & Ross

General WAA advertising is
placed through Fuller & Smith &
Ross, which serves as advertising
counsel and handles billings. The
agency handles a portion of the
regional advertising but the greater
part is placed direct by the re-
gional directors.

Director of the WAA Advertis-
ing Division in Washington is Carl
K. Hart, with William B. Hughes
as deputy director. Both are prac-
tical advertising and merchandis-
ing men. Mr. Hart was in the ad-
vertising department of Macfad-
den Publications and Esquire
magazine before entering the Air
Forces where he rose to a lieuten-
ant coloneley. Mr. Hughes was a
merchandising and industrial coun-
sel in New York before joining

JUSTICE Bennett Champ Clark of
the U. S. Court of Appeals for the
District of Columbia, administered
the oath of office to his life-long
friend, FCC Comr. Paul A. Walker,
in the Commission hearing room
Thursday. Mr. Walker was unani-
mously confirmed June 15 by the
Senate for another seven-year term.
He’s the only charter member of
FCC still serving, having been
named in 1934 by the late Presi-
dent Roosevelt (see Respects
sketech, page 54).

the old WPB during the war.

WAA sales are conducted under
strict priority rules specified by
law. Priorities run in this order:
Veterans, Federal agencies, state
agencies, municipal agencies, tax-
free institutions, wholesalers and
retailers. Only items sold to the
general public are aircraft, real
property, and producers and capi-
tal goods.

AFM Local 802 Seethes With Discord

Court Action Arises On
Election Said to Be

Illegal

JAMES CAESAR PETRILLO last
week may well have winced to per-
ceive a kind of discord which
strikes most sharply at his cauli-
flowered musician’s ear. From his
biggest, richest local—802 of New
York-——came the unmistakable
clamor of an intra-union brawl.

The sounds were those of fac-
tionalism, and they portended a
tumultuous struggle for power. Mr.
Petrillo perhaps has wondered
how strong his New York strong
man, Jacob Rosenberg, president
of 802 for the past 10 years, would
prove to be if the dissidence, al-
ready disturbingly evident, grew
bolder before next Dec. 5 when
local elections will be held.

The struggle for control of the
wealthiest [see  BROADCASTING,
June 17] of the AFM locals burst
to the surface, after long conceal-
ment beneath traditional AFM cen-
sorship, when one faction of the
local hauled its incumbent offi-
cers into court, charging that the
1944 elections had been conducted
illegally.

What the plaintiffs wanted was
a declaration by the New York
Supreme Court that the elections
were null and void. What they got
was a settlement with Mr. Rosen-
berg and the other officers who
promised close adherence to the

local’s by-laws in the conduct of
the next election.

But before the settlement was
reached, the shrill cacophony of
venomed argument rattled the
courtroom windows. It was clear
that the discord was not the sud-
den slipping of a reed or string.
There had been more than one tune
played on different keys within the
local for several years.

The Source?

Who piped what tune in Local
802? The answer seemed clear.
Jack Rosenberg, 10-year incum-
bent as president of Local 802, and
Harry Suber, its treasurer of equal
tenure, liked the old songs best.
Fractious elements within the
union claim these leaders got their
score from Mr. Petrillo, their sup-
port from old-time members of
802,

Mr. Rosenberg’s attorney in last
week’s court case was Joseph
Brodsky, who defended Earl Brow-
der, then U. S. leader of the Com-
munist Party, in the Government’s
prosecution of Mr. Browder for
allegedly illegal entry into the
U. S.

Mr. Brodsky’s connection with
Local 802 may be somewhat more
intimate than the usual association
between attorney and client, dissi-
dent members of the local said
last week. Anti-Rosenberg factions
see the penmanship of Mr. Brodsky
in the Official Journal, the monthly
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magazine published by the local.
Although his name appears no-
where on the paper’s masthead, his
voice in policy determination for
the publication is loud indeed, these
sources said.

First fiddle in the faction that
plays out of key with Mr. Rosen-
berg’s followers is played by Cal-
men Fleisig, a plaintiff in last
week’s action and unsuccessful
candidate for president of Local
802 in 1944’s elections. Mr. Fleisig
has been labelled as “Fascist” by
members of the Rosenberg camp.

Mr. Fleisig is nominal chief of
the “Unity Group,” a faction that
claims to have 3,000 followers with-
in the local. As evidence that the
Unity Group regards itself as an
organized body-within-a-body, it
maintains its own club rooms at
Carnegie Hall and at another build-
ing in New York’s East Fifties.

Assails Rosenberg

Last week the suddenly bump-
tious Unity Group was making its
jibes at Mr. Rosenberg outside
union circles. Said some: Mr. Ro-
senberg derives his strength from
longtime members of Local 802. At
election time, they said, the old-
sters emerge from their semi-
retirement to electioneer for Mr.
Rosenberg with a degree of energy
surprising for their years.

It became known that at a regu-

(Continued on page 90)
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IOWA IS FIRST
IN CATTLE VALUE—
BECAUSE IOWA CONTAINS
25% OF ALL GRADE '‘A”
FARM LAND IN
AMERICA
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Because Iowa’s rich top-soil grows more of
the grains used for feeding purposes, Iowa
is the Nation’s first State in cattle values.

When you realize that half of all land in the
U. S. has been damaged or actually ruined by
soil erosion, you understand that Soil Con-
servation is today’s No. 1 Agricultural Project.

WHO, with its clear-channel voice originating
near the center of the Nation’s best farming
section, feels a deep obligation to exert its ut-
most influence in behalf of Soil Conservation.
Our Farm Department is concentrating its ef-
forts in that direction. The results are already
visible, and we predict that farmers in every
State in the U. S. will soon be following Agri-
cultural Experts’ advice, as featured and dram-

atized by the 50,000-watt voice of WHO.

BROADCASTING & Telecasting

Consequently, Mr. Advertiser—when you use
WHO, you participate in the enormous good-
will that results, all over “Iowa Plus”, includ-
ing the 1,930 prosperous cities and towns in
WHO’s primary daytime area. Write us or
ask Free & Peters for availabilities.

WHO

+ for lowa PLUS &

Des Moines . . . 50,000 Watts

B. J. Palmer, Pres. J. O. Maland, Mgr.
FREE & PETERS, Inc., National Representatives
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State Dept. Plans Shortwave Foundation

Proposed Group

[ ] ®

Principally
® [ *
Civilians

STATE DEPT. PLANS to recom-
mend that Congress create an In-
ternational Broadcasting Founda-
tion to control all shortwave broad-
casting from the U. S. were re-
vealed last week at executive hear-
ings of a Senate Appropriations
subcommittee, it became known
Thursday with release of the hear-
ing record.

The proposed Foundation would
be q‘omposed of 15 members, large-
ly of civilians—probably licensees
of the country’s shortwave outlets
—with the Secretary of State as a
member. Funds would be provided
by the Government.

At the same time officials of the
World Wide Broadcasting Founda-
tion, licensee of WRUL Boston and
four other stations, charged that a
Staﬂe Dept. official threatened that
the | FCC would not renew World
Wide’s licenses July 1 unless the
Fouindation “cooperates” by assign-
ing |all of its time to the Govern-
ment.

Amendment Written

As a result of the hearings, called
at the request of Sen. Wallace H.
White Jr. (R-Me.), Minority Lead-
er, the Senate Appropriations Com-
mittee wrote izto the State, Jus-
tice and Commerce 1947 appropri-
atiorxs bill (HR-6056), an amend-
ment providing that the State Dept.
may purchase no more than 75%
of the effective broadcasting time
of any shortwave outlet, without
consent of the licensee.

The committee also recommend-
ed restoration to the State Dept.’s
Office of International Information
& Cultural Affairs, more than
$9,000,000 cut off by the House
[CrosEp CirculT, June 17].

The State Dept. and FCC plan to
oppose the amendment when the
appropriations bill reaches confer-
ence, it was learned.

A State Dept. spokesman said
that no opportunity was given the
Government to appear at the closed
session Monday, at which officials
of World Wide Broadcasting Foun-
dation testified. The amendment
would interfere with and impede
the Department’s proposed interim
program pending Congressional ac-
tion on the foundation, he added.

An operational problem presents
itself, it was explained, in that all
of the shortwave frequencies used
by the U. S. have been pooled to be
used at the discretion of the State
Dept. The spokesman pointed out
that since all of the pooled fre-
quencies are utilized by the Gov-
ernment there would be none avail-
able for private operation.

This view was shared by FCC
officials who said that no interna-
tional shortwave frequencies are
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available, under the ‘“pool” plan,
for private operation. Should Con-
gress adopt the proposed amend-
ment, confusion would result, they
said.

Under a long-range international
shortwave broadcasting plan there
would be a dearth of channéls, the
spokesman said, inasmuch as only
114 frequencies are available for
shortwave broadcasting under in-
ternational treaties, while 34 na-
tions are beaming shortwave broad-
casts to all parts of the world.

Dearth of Channels

Walter S. Lemmon, president;
Dr. Harlow Shapley, board chair-
man, and Frank W. Wozencraft,
counsel, of World Wide, told the
Senate subcommittee that Tom
Bracken, OIC legal adviser, threat-
ened that if World Wide “did not
cooperate with the Department of
State we would not have access to
our wave lengths after June 30.”

All international shortwave li-
censes, which have been automat-
ically renewed by FCC during the
war, expire on June 30. All li-
censees except World Wide have
signed contracts for State Dept.
operation of their shortwave sta-
tions until June 30, 1947. World
Wide filed application for renewal
of its licenses Thursday.

Mr. Lemmon said he and Dr.

CREATION of an International
Broadcasting Foundation of 15
members, mostly civilians, but in-
cluding the Secretary of State, with
financing by Government, will be
proposed to Congress by State
Dept. it was learned last week.
Officials of World Wide Broadcast-
ing Foundation, Boston (WRUL),
charged State Dept. official threat-
ened them with termination of li-
cense June 30 unless they ‘“cooper-
ate” by permitting Government to
operate World Wide’'s shortwave
transmitters.

Shapley offered to cooperate with
the State Dept. but wanted to re-
tain about six hours daily to resume
the World Radio University, which
was interrupted in November 1942
when the Government seized WRUL
and its sister transmitters. Messrs.
Shapley and Lemmon said they re-
fused to renew a fulltime contract
with the State Dept. They offered
all but six hours.

Dr. Shapley testified: “Attorney
Bracken said that the State Dept.
wanted full control of all the short-
wave stations until such time as
Congress should decide what it
wanted to do with respect to the
proposed International Broadcast-
ing Foundation. That is the new

one. That is the Government cor-
poration.

“Mr. Bracken pointed out that
such a Foundation would be largely
made up of civilians, and the Sec-
retary of State, supported by Gov-
ernment funds.” Dr. Shapley said
he pointed out to Mr. Bracken that
there was no reasonable point in
asking that the important “free-
voice international work of the
World Wide Broadcasting Founda-
tion” should be held up until Con-
gress again “reaffirmed the basic
principle of the freedom of speech.”

Will Be Delayed

Mr. Bracken said it might be
December or January before Con-
gress could take care of the “pro-
posed new broadcasting founda-
tion,” said Dr. Shapley, ‘“and there-
fore that an extension of the con-
tract for a year of 24-hour-a-day
control was desired by the Depart-
ment of State.”

Dr. Shapley charged that Mr.
Bracken said “World Wide would
have no licenses on July 1. He said
if we did not cooperate with the
Department of State we would not
have access to our wave lengths
after June 30. He reiterated this
point,” continued Dr. Shapley.

Mr. Bracken denied to BROAD-
CASTING that he made any threats,

(Continued on page 89)

WINS Hearing Airs Equipment Deal

$400,000 Credit Clause
In Sale Debated
Before FCC

WILL THE FCC approve an agree-
ment between The Crosley Corp.
(WLW) and Hearst Radio Inc. pro-
viding for a credit of $400,000 to
be taken out in transmitting equip-
ment, if and when manufactured,
in connection with the sale of
WINS New York for $2,100,0007?

This was the principal question
raised last Wednesday and Thurs-
day before the FCC en banc dur-
ing oral arguments on the Com-
mission’s proposed decision to deny
transfer of the station to Crosley.
The denial was based on a previous
agreement calling for a cash price
of $1,700,000, plus $400,000 in the
form of time to Hearst for Daily
Mirror newscasts over a period of
10 years.

Shouse Questioned

In presenting a new purchase
agreement to meet the Commis-
sion’s objections to the transfer of
the station, James D. Shouse, vice
president of Crosley in charge of
broadcasting, was subjected to
more than five hours of question-
ing, principally by Comrs. Durr,

Jett, Wakefield, Acting Chairman -

Denny, and Commission counsel.
Mr. Shouse agreed with Chair-

man Denny’s observation that the

agreement, in effect, waives the

$400,000 credit given Hearst for
time while retaining the credit for
equipment and that Hearst agrees
to cooperate in furnishing local
news to Crosley.

“What happens if you don’t go
into the manufacturing business ?”
asked Comr. Jett.

“That is a gamble the Hearst
company is willing to take,” Mr.
Shouse replied. “The likelihood is
against it.”

“What is the consideration for
that $400,000?” asked Benedict P.
Cottone, new general counsel of the
Commission.

“It will eliminate one of the ob-
jections in the Commission’s pro-
posed decision,” said Mr. Shouse.

Comr. Durr wanted to know if
the $400,000 credit for “if and
when” equipment is not actually
an allowance for local news “co-
operation.” Mr. Shouse thought the
$400,000 could “theoretically” be
paid to Hearst.

When Comr. Durr asked what
was involved in that portion of the
new agreement which calls for “co-
operation’ in providing local news,
Mr. Shouse said: “It’s a matter of
exchanging favors.”

The possible relationship be-
tween the $400,000 credit for equip-
ment to be manufactured and the
new provision calling for local news
cooperation was brought up by
Chairman Denny. In view of the
news provision, he asked, is not
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the $400,000 credit ‘‘significant?”

William J. Dempsey, counsel for
Crosley, explained that the sale
price for the station is $1,700,000
in cash, plus $400,000 in credit for
equipment if and when it is manu-
factured by Crosley.

Nebulous, Says Durr

Comr. Durr also pondered on the
“consideration” involved for the
$400,000 credit. “This all seems to
be in a very nebulous form,” he
said, ‘“as to how much service the
newspaper (Hearst) will give you
and what the responsibilities are if
they don’t give it to you.”

When Mr. Shouse pointed out
that WLW has a “working ar-
rangement” with the Cincinnati
Enguirer, Comyr. Durr interceded:
“But we’re concerned here with a
specific contract—or a contract.”

Comr. Walker asked if the con-
tract was ‘“something in the nature
of a gentleman’s agreement.”

“That’s right,” Mr. Shouse re-
plied.

“Does Crosley have any plans to
manufacture transmitting equip-
ment ?” asked Comr. Durr.

“We do not,” he said, adding that
Crosley may produce equipment
for its own use.

Pressed further by Comr. Durr,
Mr. Shouse said that if Crosley
were to manufacture equipment as
a result of an order it received by

(Continued on page 88)
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MARKETING
YOUR SALES DOLLARS?
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When you go marketing with your “sales
dollars” you want the best “trade” possible.
On the KFAB scales you get full weight plus
a bonus! It is the modern trading post for
“sales dollars” that must pay a profit. Werite

, General Manager Harry Burke for the 50, |
000 watt BONUS PLAN, or contact. your }

nearest Paul H. Raymer representative.
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7ec ONLY Geuaiz CBS /. "\ Station in Webraoka

Represented by PAUL H. RAYMER CO.

HARRY BURKE, General Manager

THE BIG FARMER STATION
OMAHA 110 kc-10,000 WarTs LINCOLN
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Amazing WTAG Leadership
Nighttime and Daytime

WTAG listening interest is positively amazing. The latest Hooper
ratings show that the first 15 nighttime programs in the big and
prosperous Worcester* market of 500,000 are heard over WTAG.
Furthermore, in the 30 top rated nighttime programs, WTAG leads
|n 29, and 13 of the next 15 are heard over WTAG too. The day-
time index is comparably high. Among the first 10, WTAG leads in
nine, and in the second 10, this station leads in six. For advertisers

WTAG brings quick and lasting results.

* Per capita retail sales in Worcester increased 119 in 1945 to a new all-time high
of $777. The U. S. average was $550.

NIGHTTIME
FIRST FIFTEEN

Detroit Stations Fill Breach
As Tornado Causes Damage

ALL DETROIT broadcast stations
joined in a combined public serv-
ice effort when a tornado.struck
outlying areas of the city Monday
evening and then caused loss of
life and damage in Windsor, Ont.
Coming at a time many em-
ployes had gone for the day, sta-
tions quickly rounded up person-
nel for the flood relief activities.
No serious damage was caused
to station property and most out-
lets were able to stay on the air
with only minor interruptions. Re-
mote crews sent to Windsor for
on-the-scene pickups were handi-
capped by lack of power but
brought back stories of the damage
and suffering. In some cases they
were able to join relief workers.
The tornado missed the WJR
transmitter at Trenton, a few
miles west of its path. Heavy winds
and lightning were troublesome but
not serious. A remote crew with
truck and gasoline generator got
to Windsor when customs officials
waived regulations. John Denman,
newsman, and Keith Kinney and
Sidney Brechner, engineers, looked
over the scene and abandoned all
ideas of broadcasting to join re-
lief workers.
Red Cross officials sent them to
a spot where high-tension wires
were being spliced under flash-
lights. The WJR truck provided
floodlights for the job, remaining
until daybreak. Mr. Denman went
back to the studios with a report
for the 8 a.m. CBS news roundup.

‘the aid of a candle.

sor, cited WJR for its assistance.
Jim Eberly, of WWJ, with two
engineers, Ed Boyes and Ten Pen-
nebaker, took remote equipment tc
River Rouge and transcribed inter-
views. At Windsor they were han-
dicapped by lack of power. Tran-
scribed material was edited and put
on the air after they returned tc
the studio. The programs were re-
peated Tuesday night, with othex
newsmen adding material.

Candlelight Notes

On this program was Jim Var
Kuren, of CKLW, who the nighi
before had broadcast from a dark
studio, reading scrawled notes witt
After the
broadcast two calls were receivec
offering homes to victims. WW.
CKLW and the Detroit News co
operated in soliciting clothing
food and shelter.

WWJ was knocked off the ais
three times, totaling a little ove:
a minute. The station was kept or
the air 58 minutes with an emer
gency gasoline generator.

WXYZ provided a number o
flood programs and fed a picku
to ABC at 10 Monday night, a:
well as other special newscasts
Its wire recorder was not aval
able, being used for primary elec
tion programs in the State. The
station was on the air continuousl:
and suffered no property damage

Complete coverage of tornadi
damage was given by WJLB
though the station had difficulty i1

1. Dr. Christian 384 WTAG 9. Jack Carson 30.6 WTAG - . g diately followin
2. Mayor of the Town 355 WTAG  10. Bob Hawk 303 wiac  Mayor Arthur Reaume, of Wind- 11;;]}“18 hto‘;rs i Y on-the-spo
3. Lux Radio Theatre 348 WTAG 11. Big Town 28.7 WTAG e storm In ge i gE - s
4. 6 PM News (local) 325 WTAG 12. Blondie 276 wisxe NAB PROGRAM BODY broadcast material. luxira ne
5. Vox Pop 32.4 WTAG 13. Theatre of Romance 27.3 WTAG casts were added Tuesday t-O cove
6. Joan Davis 31.9 WTAG 14. Ellery Queen 27.2 WTAG TO MEET JULY 1 -2 results of damage. The station wa
7. Aldrich Family 31.2 WTAG 15. Mr. Keen 26.8 WTAG CHARTING of the new program not damaged.
8. F.B.l. in Peace e e department to be set up within the Station property of CKLW P
and War : NAB to strengthen industry stand- not seriously damaged, ithe statio
ards will be started July 1-2 by remaining on the air with emerg
NIGHTT IME the new NAB Program Executives ency power until lix}es were re
SECOND FIFTEEN Committee, formed under direction stored. Relief agencies used th
of the board of directors. Meeting, station to summon ass1_stan'ce
1. Fannie Brice 26.3 WTAG 9. Sports Mike (local) 235 WTAG originally scheduled June 24-25, Candles were used for illuminatior
2. Andre Kostelanetz  26.1  WTAG 10. Hit Parade 2o et will be held at the Drake Hotel, and batteries were pressed int
3. Fr.ank Sinatra 24.9 WTAG lilg == s 23.3 StationD Chicago. service for various station func
4. Dick Haymes 24.6 WTAG 12. Crime Doctor 22.9 WTAG ] in Mill ti
5. Suspense 24.4 WTAG 13. Ginny Simms 228 WTAG NAB President Justin Miller, re-  tions.
6. Leslie Moore Views 14. First Nighter 22.8 WTAG turning to Washington after sev-
(local) 23.9 WTAG 15.  American Melody eral weeks on the West Coast, will
7. Request !’erf?rmance 239 WTAG Hour 21.6 WTAG preside at the first committee meet-
gietesaitising - 2361 WTAG £ A loquist P ing. First business will be election
S VertieaUISh L edran of a committee chairman. Opera-
tional and policy details of the de-
DAYTI ME partment will be worked out. Funds be Sh -
FIRST TEN for a program were provided by the The Shortest Route
NAB board at its May meeting. To Results in
1. 1 PM News (local) 260 WTAG 6. Ma Perkins 18.6 WTAG Committee members are Edgar This Area Is Via
2. Romance of Helen 7. Big Sister 16.7 WTAG L. Bill, WMBD Peoria; I. R. Louns-
Trent 22.6 WTAG B e 16.2 Station C berry, WGR Buffalo; E. R. Vade- C H N S
3. Our Gal Sunday 20.7 WTAG 9. Aunt Jenny 157 WTAG boncoeur, WSYR Syracuse; Herb
4. Kate Smith Speaks 19.6 WTAG 10. Young Dr. Malene 119 WTAG Plambe(ﬂz WHO Des Moines; H. HALIFAX NOVA SCOTIA
H )
5 RNt gey (oel) I s % A Money Give Away Show W. Slavick, WMC Memphis; Ar- Maritimes Busiest Station
Y Y thur B. Church, KMBC Kansas Contact
City; Merle S. Jones, WOL Wash- JOS. WEED & CO.
ington; Stanley Hubbard, KST_P 350 Madison Ave., New York
PAUL H. RAYMER CO. National Sales Representalives St. Paul; Glenn Snyder, WLS Cl}l-
Wi cago; Davidson Taylor, CBS; Phil- 5000 WATTS
A5 WORCESTER oo lips Carlin, MBS; Clarence L. Men- SOON!
AFFILIATED WITH THE WORCESTER TELEGRAM-GAZETTE 5000 Wotts ser, NBC.

BROADCASTING o

Page 22 o Telecastin;

June 24, 1956



The KATZ AGENCY, INC.

STATION REPRESENTATIVES

New York e Chicago « Detroit ¢ .Kansas City e Atlanta
San Francisco ¢ Llos Angeles ¢ Dallas

ROADCASTING e Telecasting

STATIONS SERVED Bv

The KATZ AGENCY
North and Midwest

wCOoP
WCFL
WKRC
KRNT
WFBM
WFEA
WISN
WHOM
WFIL
WCAE
‘WECI
WTAD
WSPD
wOolL
WMT
WNAX

ABC
ABC
CBS
ABC
CBS
CBS
CBS

ABC
ABC
ABC
CBS

NBC
MBS
CBS

ABC

BOSTON
CHICAGO

CINCINNATI

DES MOINES
INDIANAPOLIS
MANCHESTER
MILWAUKEE

NEW YORK
PHILADELPHIA
PITTSBURGH
PROVIDENCE-PAWTUCKET
QUINCY, ILL.

TOLEDO

WASHINGTON, D. C.
WATERLOO-CEDAR RAPIDS
YANKTON-SIOUX CITY

THE NEW ENGLAND GROUP

South

WGST
WWNC
KLRA
WMAZ
WREC
WSIX
WwWwL
WKY
WDAE
WTOC

West

KLZ
KUTA
KHQ
KGHL
KVOR
KGU

O00
0%0%0%0%0°6%0%0%0%0%0%0%0%6%0%0%0%0%0%0 %4 %0 %6%6%0%0%0%e %%,

CBS
CBS
CBS
CBS
CBS
ABC
CBS
NBC
CBS
CBS

CBS
ABC
NBC
NBC
CBS
NBC

ATLANTA
ASHEVILLE

LITTLE ROCK
MACON
MEMPHIS
NASHVILLE

NEW ORLEANS
OKLAHOMA CITY
TAMPA
SAVANNAH

DENVER

SALT LAKE CITY
SPOKANE

BILLINGS, MONT.
COLORADO SRRINGS
HONOLULU, T. H.
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MEET MR. BOICE

WE

HUGH K. BOICE, JR.

General Manager

|
Page 24

vd

As new General Manager of Radio Station
WEMP, Hugh Boice brings with him a
wealth of radio, advertising and cultural
background. He was born in La Grange,
Illinois, 35 years ago. Graduate of Prince-
ton, Class ’33; Benton & Bowles Agency;
Free & Peters, National Radio Representa-
tives; Sales Manager WMBD, Peoria, rep-
resents his experience in the diversified
field of broadcasting.

AMERICAN BROADCASTING COMPANY

o June 24, 1946

AP Hilwaukee

HOWARD H. WILSON CO.

National Representative

McDonald Says Video Cannot

Flourish on Advertising Alone

ADVERTISING alone cannot
cover high production costs of tele-
vision, E. F. McDonald Jr., Zenith
Radio Corp. president, writes in
the current Collier’s weekly. Con-
sequently t h e
public will have
to pay for its
video programs,
he says, and tele-
vision will not be-
come a reality
in our lives, de-
spite its advanced
scientific prog-
ress, until the
industry has de-
vised a sound
plan to finance its development.

Commander McDonald contends
that those who say that advertising
will pay the cost are ‘“television-
aries.” If it is to be popular, he says,
television must produce dramas as
costly as Hollywood movies. He re-
minds that the entire production of
new movies averages only about
two hours of film per day, with the
public paying five times as much
for movies as the advertiser pays
for maintaining the entire radio
industry.

Mr. MecDonald

Three Methods

Three methods of obtaining box
office revenue from the television
public are offered: First, pipe pro-
grams via telephone wires, with

subscribers paying a fee at the.

end of  each month; second, use
“pig squeal” interference and rent
erasers to set owners; third,
scramble signals and rent un-
scramblers to television set owners.

Recalling that television has
been unsuccessfully launched as a
commercial reality at least four
times in 15 years, Commander Mc-
Donald says: “Television is at once
a science, an art form, and a busi-
ness. As a science its development
has been marked by brilliant
achievement. Technically it has
been acceptable for many years.
The recent development of high-
definition full-color television has
lifted it to a far higher state of
technical excellence than that en-
joyed by radio during its years of
greatest expansion. So far as
purely scientific development is
concerned, there is no barrier to
television’s expanding at a rate
comparable to radio.

“Unfortunately, the economic or
business side of television, and as
a result the artistic side as well,
have been sadly neglected. Because
it is possible to send pictures
through the air by radio waves,
there has been an overwhelming
tendency to think of television as
just another form of radio, and to
assume that its problems are iden-
tical with those of radio.”

Analyzing economic factors of
radio and television, he said: “Ra-
dio has succeeded with its present
commercial setup because it is
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cheap, but there is no indication
that television will be the same.
The eye is much more fickle than
the ear.

“But television, to hold interest
at all, must present such superla-
tive quality that it will draw the
viewer from all other activity with
never an Inattentive pause.

“Television enthusiasts talk in
terms of five or more stations per
city. If there were five stations in
one city, the cost of providing each
with hours of daily entertainment
produced to motion picture stand-
ards would be $2,700,000,000 per
year. This is more than American
business spends on every form of
advertising combined.”

Commander McDonald reminds
that his company operates W9XZV,
television station that has been on
the air “with a continuous schedule
of programs using modern trans-
mission standards longer than any
other television transmitter in the
country”.

Full color television is about to
come from this transmitter, he
said. Zepith is not manufacturing
black-and-white receivers for pres-
ent bands because the sets will be
obsolete in a year or two, he added.
Company executives and engineers
will view color service on Zenith
experimental sets, he said, but they
will not be placed on the market
“until we are reasonably sure that

~television ‘is on as..sound a basis

artistically and economically as' it
is technically.”

Doubleday Video Aid

PLANS for close cooperation with
television producers, stations, agen-
cies and sponsors have been de-
veloped by Doubleday & Co. Ine.,
New York book publishers. Useful
literary material and promotional
tie-ups are being made available
for telecasts by the publishing
firm, after clearance of rights ha:-
been completed.

)

PHILADELPHIA’S
No.1 Hation

N

S
D'RECT m

Sudgu N3 A Nationally by Adam J. Young, Inc.
In New York by Joseph Lang, 31 W. 47th Street
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One hundred and thirty-nine mimeographed pages in a
blue paper binding. . . . ““The Public Service Responsibility

of Broadcast Licensees.”
W hat is it — an indictment or an opportunity?

Let us choose to make of it an opportunity, but, if it be an
indictment broadcasters may safely leave its fate to the
greatest jury in the world, the American pople, whose judg-
ment can be trusted. Let us now reaffirm our faith in Amer-
ican broadcasting as it is and as it can be under the free
enterprise system, unhampered and unfettered by program
censorship of any kind except that of honest decency which

competent broadcasters themselves willingly impose.

Furthermore, let us honestly admit that there is much in
American broadcasting of today that has been justly criti-

cised and which is in need of change or improvement.

Let us change and improve, not by governmental decree or
censorship, but through a continuation of radio’s natural
growth, inspired and directed by the listening public whose
wishes are commands to broadcasters operating under the
free enterprise system.

Let us remember that broadcasting “of the people, by the

people, for the people . . .” can be preserved only so long as

the freedom to present is equal with the freedom to listen.

o

OKLAHOMA’'S GREATEST STATION
TULSA, 50,000 WATTS — NBC
EDWARD PETRY AND CO., INC., NATIONAL REPRESENTATIVE




News Is the Station’s Responsibility

Feature Stories Can
Add Extra Appeal
To Newscasts
By JOHN CAMERON SWAYZE

NBC Western Division Manager of
News and Special Events Depart-
ment, Hollywood

THE BIG STORIES are still se-
rious these days but, oddly enough,
a good bit of this piece is about
the features that make up the
brighter side of the news—stories
which are sometimes overlooked
by radio reporters.

Actually, they’re great bets.
They help balance the broadcast,
often top heavy with critical lead
stories. Looking ahead, when the
sock headlines of today begin to
fade, the wholesome, interesting
varns of American life will grab

more space, and programs which
have consistently been using these
good bright features will be in a
favorable spot. For them, the tran-
sition will be an easy and gradual
switchover, calculated to hold lis-
teners instead of lose them.

Actually, that should be funda-
mental. But when you twirl the
dial and catch news programs on
which the broadcaster rakes up
divorces, penny ante crime and
even distasteful stories of sex and
suicide to fill out his time, it makes
you think that perhaps the funda-
mentals have escaped some of the
newsboys of the air.

Many stations have news every
hour. Big news doesn’t break fast
enough to keep pace with this
sixty-minute deadline. Unless
watched carefully, the newsman’s
quest for material may lead to
use of stories of low interest value

and questionable taste. Better to
baldly repeat what there is than
to try to hop up the broadcast with
items that are new only because
they were too poor to have been
used earlier., “Look to the fea-
tures” is pretty solid policy for the
on-the-hour boys with only a five-
minute stint, as well as for the
fifteen-minute standard size news
broadcast.

Aside From Good Sense

Aside from the practical good
sense in using entertaining items
on the bright side in preference to
cheap sensationalism, there is an-
other angle. That’s the broadcast-
er’s responsibility to the listener.

The use of lively features isn’t
any innovation. The war had
scarcely ended when the press as-
sociations were calling on their
bureaus for all they could dig up
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A top-ranking agricultural market—KBIX is

the station folks in this area listen to! Spinach,
peas, beans, cotton, corn, potatoes, cattle,
and poultry are a few of the industries which
bring over 25 million dollars annual retail
sales to Muskogee, alone! KBIX—an Okla-
homa Network affiliate—is the only station
located in the 3rd city, 3rd market in Okla-

homa.

We at T.H.S. say, “Fit KBIX into your radio
schedule NOW for outstanding results!”

THE GREAT MIDDLE
WEST AND SOUTHWEST

1.2.2.2.0.0.0.8.2.8.9.0.0.0.0.6.0.0.0.0.2.0.6.6 g%
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BEFORE joining NBC Western
Division as manager of news and
special events department, John
Cameron Swayze was on the news
staff of KMBC Kansas City, from
1940 - 1945. For
nine years pre-
viously he served
on the Kansas
City Journal as
reporter and fea-
ture editor.

He was an ac-
tive Kansas City
commiftee man
serving with
many groups
aiming at com-
munity improvement. In recogni-
tion of his career and community
service, Mr. Swayze has been hon-
ored with the Legion of Honor
presented to former DeMolay mem-
bers who have distinguished them-
selves.

Mr. Swayze

and reporting an excellent recep-
tion from newspaper clients.
They’'re just as good on the air.

For example, take the intriguing
chronicle from St. Petersburg,
Fla., about a man named Charlie
Granderson who lost his clothing
to a burglar who cleaned out the
closet at his rooming house abode.
Mr. Granderson was irked and de-
cided to move. After some search-
ing he found a place to his liking.
It had just been vacated and the
proprietor, apparently a plain
spoken chap, explained the former
occupant had been collared by the
cops for stealing a watch.

Charlie took the room. He opened
the closet, and there was his
clothing, just awaiting his arrival.
The late occupant had not only
stolen a watch; he was the guy
who had pinched Charlie’s cloth-
ing!

Of course, not all the yarns
have quite as Bob-Ripley-like an
ending as that one, but they have
the same basic interest of daily
happenings in American settings
from coast to coast.

Extra Sparkle

I'm a strong advocate of bright
news for broadcasts, but not all
of the perfectly wonderful stories
that come over the wires or origi-
nate in your own backyard carry
a smile with them. Take the one
about Otis Surratt who, four days
before last Christmas, was struck
by a train. Mr. Surratt was mar-
ried and had 12 children, one of
whom was with him at the time
of the accident. Surratt was think-
ing of them as the ambulance crew
picked him up for a rush to the
hospital. He turned to his 12-year-
old son, who sat Dbeside the
stretcher. He handed him some-
thing.

“Here is thirty dollars,” he said,
his voice strong for a moment. “I
want you to buy everyone in the
family a Christmas present.”

Then he died.

I belong to the old-fashioned
school that thinks the heart of a
broadcast is the news itself and

(Continued on page 50)
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| Alertness to constantly changing listener habits
and program preferences — and

— alertness to the value of aggressive, consistent
audience-building promotion

— are two of the reasons why WAGA has made
more progress during the past two years than any
other Atlanta station, and why WAGA has more
local program time sold than any other Atlanta

station.

ATL ANT A

5000 Watts on 590 K¢ American Broadcasting Company. ;
Represented by Meadley-Reed. [

et e o e s

BROADCASTING e Telecasting June 24, 1946 e Page 27



" e ONE

| ' .
¢ i |
L J
'y &)
OO
]
O1 3 O
0.90 /0
O.000 -

i

y/r’l"v :

/
i

,},’Hﬂl’/n'w.l

13
I"
i

f

ol

g
i
A

| WATTS WHEELINC

r

Page 28

June 24, 1946

OF THE WORLD'S BETTER RADIO STATIONS

Treasury Reveals

Broadcast Salaries

LaRoche Tops Net Executives;
Crosby Leads Talent

SALARIES of more than a dozen
executives in radio and affiliated
industries for 1944 are revealed in
a list published by the Secretary
of the Treasury. The list shows
amounts paid to officers and em-
ployes in the form of salary, com-
mission, bonus or other compensa-
tion for personal service if the
amount exceeds $75,000.

John Blair, head of the repre-
sentative organization bearing his
name, had an income of $91,554
consisting of $12,000 salary, $1,000
commission and $78,5564 bonus.
Eugene F. McDonald Jr., president
of Zenith Radio Corp., had an in-
come of $85,000 for the year ended
April 30, 1945, consisting of $55,-
000 salary, $30,000 bonus.

C. H. Campbell, of the Tribune
Co., Chicago, had a total income of
$80,786. L. H. Rose of the. same
company had an income of $111,-
068. Henry P. Martin Jr., of the
Register and Tribune Co., Des
Moines, had an income of $77,379
of which $6,578 was salary and
$70,876 bonus. A. L. Lee, D’Arcy
Adv. Co., St. Louis, was paid a
salary of $126,197. Joseph Pulitzer,
of Pulitzer Publishing Co., St.
Louis, was paid $184,889, of which
$100,000 was salary and $84,889
bonus,.

LaRoche Tops Nets

Chester LaRoche, former vice
chairman of Blue Network Co., re-
ceived $85,000 in 1944 of which
$75,000 was salary and $10,000
bonus. Niles Trammell, NBC presi-
dent, received $84,200 consisting
of $70,000 salary, $14,000 bonus and
$200 “other.” W. S. Gifford, AT&T,
was paid $210,150 with $206,250 in
salary and $3,900 in other pay-
ments. C. P. Cooper, same company,
received $101,399, salary totaling
$99,999 and other payments $1,400.

Walter Winchell, Hearst Corp.,
was paid $62,400 in salary and
$34,841 bonus, totaling $97,241.
Bing Crosby received $192,944 in
salary from Paramount Pictures.
R. C. Cosgrove, Crosley Corp., was
paid $50,000 salary and $39,999
bonus, a total of $89,999.

News Clinic Moved

GOV. MON WALLGREN will en-
tertain broadcasters attending the
Washington State Radio News
Clinic to be held in Olympia June
27 under auspices of the NAB.
Place of the meeting has been
changed from the Olympian Hotel
to the Senate conference room in
the Capitol. Oregon news clinic
will be held June 25 at the Benson
Hotel, Portland. Arthur C. String-
er, NAB director of special serv-
ices, will attend both clinics.

DESIGNED to bring listeners up to date
on the week’s developments, CBS June
16 started a series of half-hour pro-
grams, ‘“Weekly News Review,” Sun.
2:30-3 p. m.

BROADCASTING o
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HOUSE PROJECT for a returned
veteran is officially launched by
KUTA Salt Lake City and The
Deseret News. Here Jack Burnett,
commercial manager of KUTA,
holds the oprops while Theron
Liddle, city editor of The Deseret
News drives home the final nail
on the site sign.

Two Mystery Programs

Tied for Writers Award
TIE AWARDS for the best radio
mystery program will be received
June 26 by Mr. and Mrs. North
of NBC and the Ellery Queen Show
on CBS when the stars of each
program will pay visits to each
other on their respective programs.
Presented by Howard Haycraft,
critic and historian of detective
fiction and chairman of the awards
committee of the Mystery Writers
of America, the prizes will be
awarded to the Norths on the Ellery
Queen Show, 7:30-8 p.m., and to
Mr. Queen on the North show,
8-8:30 p.m.

Andrew Jergens Co., Cincinnati,
sponsors Mr. and Mrs. North on
NBC, Wednesdays, 8-8:30 p.m.
through Lennen & Mitchell, New
York, and Anacin Co., New York,
sponsors Ellery Queen on CBS,
Wednesdays, 7:30-8 p.m. through
Ruthrauff & Ryan, New York.

KERO to NBC
KERO Bakersfield, Calif., June 23
joined the NBC as the network’s
158th affiliate. Operating with 250
w on 1230 ke, station is owned by
J. E. Rodman.

MORE ABOUT RATINGS
in Portland, Maine

by WCSH users

Portia Faces Life

17.6

(Portland Hooper)
7.4

{National Rating)

Ask any Weed & Company
man about the “ratings”
station.

WCSH

Telecasting



VATTS

Now reaches the entire Metropolitan Boston ared

—a market of 3,000,000 .pe.op.lze

With new prcgrams, promotions, wide-awake merchandising, plus new power,
WCOP is Boston’s most progressive station. :

Ride WCOP's new signal into the third richest market in America. For availabil-
iit‘ies write, wire or phone W.COP, Boston, or any Katz office. |
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NO NBC TIME OPEN
FOR MADDY MUSIC

IN ANSWER to a letter from Dr.
Joseph E. Maddy, founder and di-
rector of the National Music Camp
at Interlochen, Mich., suggesting
resumption of NBC broadcasts
from the music camp, Dr. James R.
Angell, NBC public service coun-
selor, replied that the NBC summer
schedule was filled up.

The camp broadcast was banned
in 1942 by James C. Petrillo, presi-
dent of American Federation of
Musicians, but on May 31 Dr.
Maddy wrote to NBC suggesting
the broadcasts again “now that the
Lea bill has broken Mr. Petrillo’s
control over the broadcasting in-
dustry.”

Although Mr. Angell refused to
comment further he said in his let-
ter to Dr. Maddy dated June 12,
“We are naturally very sympa-
thetic with the problem that you

THE KOKOMO DISPLAY SHOW, sponsored by WKMO Kokomo, Ind.,
as a non-profit, public interest feature, completed a three-day run at the
Kokomo Armory before a total audience of over 15,000 people. WKMO
presented a stage production each evening as well as three of their own
featured broadcasts. WKMO staff members responsible for the project’s
success were (1 to r): George Palmer, chief engineer; Chet Berhman,
program director; Fred Campbell, announcer; William Randolph, news
editor; John Carl Jeffrey, general manager; Frank Gregory, director
of promotion; and Sid Collins, announcer. Joe Jordan, sportscaster, who
also participated, is not pictured.

have been facing and with the de-
velopment of the music camp at
Interlochen. As our schedules are
now set up for the summer, we do
not see how we could fit in such a

program as you have in mind. I
trust you will be able to find other
satisfactory avenues through which
your interesting bands and orches-
tras can be heard on the air.”

METAL WORKERS

means dollars for
the NASHVILLE market

Metal products, from heavy steel to lawn furniture, add to the 85 million dollars
worth of industrial products made each year in the Nashville area. A wide variety of
well-established factories employ thousands and help make this one of the nation’s
most stable market areas. . . . Over one million people and retail sales of more than
356 million dollars yearly make a rich sales territory for your quality product. Get
into this buying market with a message broadcast economically by WSIX.

WSIX gives you all three:
Market, Coverage, Economy

5,000 WATTS
980 K. C.

National Representative

THE KATZ AGENCY, INC.
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Radio Week Group.
Selected by RMA

Subcommittee to Draft Plans
At July Chicago Meeting
CELEBRATION of National Radio
Week in 1946, endorsed at the re-
cent meeting of the Radio Manu-
facturers’ Assn. in Chicago [ BROAD-
CASTING, June 17], has been placed
by RMA in the hands of a subcom-
mittee which will draft proposals
for the event, likely to become a
permanent institution.

Head of the RMA subcommittee,
which will work in collaboration
with the NAB, is John Gilligan,
Philco Corp. Other members are
W. B. McGill, Westinghouse Radio
Stations Inc.; L. E. Pettit, GE, and
George Faurie, Westinghouse Elec-
tric Corp.

Tentative plans for the event will
be considered by the subcommittee
at a meeting to be held July 16,
slated for Chicago.

Last year’s week was arranged
jointly by RMA and NAB as a
windup to radio’s 25th anniver-
sary. NAB was consulted about
the 1946 project by Bond Geddes,
RMA executive vice pres<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>