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that’s about the only word that adequately describes the run-away

popularity of WOR programs week after week and month after month.

consider, if you will:

According to the Nielsen Radio Index, New York Area, March, 1946 —

10 of the 15 most popular local programs (other than news) are on WOR.

According to C. E. Hooper, Mar.-Apr., 1946 —9 of the 15 most popular

local programs-(other than news) are on WOR.

According to the Nielsen Radio Index, New York Area, March, 1946 — 6 of

the 11 most outstanding local news programs (not counting commentators)

are on WOR.

According to C. E. Hooper, Mar.-Apr., 1946 — 6 of the 11 most outstanding

local news programs (not counting commentators) are on WOR.

Remarkable? In a way, but not to the
more than 200 advertisers and their agencies
who consistently make a habit of buying
this more for less on WOR.

— that power-full station

at 1440 Broadway, in New York

MUTUAL




749,488 HALF

WE'RE more than on our way to another
million letters this year. In the first six months of
1946, 749,488 letters and postcards were received at
WLS. In 16 previous years WLS listeners have sent
in 17 million letters—and now we’re on our way to

another year—another million!

EVERY YEAR for 16 years WLS listeners have
dropped over a million letters into their mail boxes
... addressed to their old friend —WLS. Here’s tangi-
ble evidence that WLS moves people to act...gener-
ates response —in short, that WLS Gets Results!

PRAIRIE

FARMER
STATION |

BURRIDEE D. BUTLER

Presiden)

GLEXN SNYDER

50,000 watts, 890 KC, American Affiliate, Represented by JOHN BLAIR & COMPANY, Affiliated in Management with
KQY, Phoenix, and the ARIZONA NETWORK — KOY, Phoenix « KTUC, Tucson « KSUN, Bisbee-Lowell-Douglas
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Television

What the color television question nar-
rows down to is whether the nation wishes to
hold up one good thing in hope for some-
thing better some time in the future. This
has never been the American way of solving
technological and economic problems. Con-
sequently, radio organizations across the
country are going ahead with plans for im-
mediate commercial use of black-and-white
television, and the Post-Dispatch radio sta-
tion, KSD, announced yesterday that it ex-
pects to have sight-and-sbund broadcasts on
the air by next March.

The issue, as described recently by a
Post-Dispatch correspondent, is between
advocates of color television vs. proponents
of black-and-white transmission. The color
champions want to hold up present mono-
chrome television until color reproduction
is practicable. But the principal fact in this
dispute is that black-and-white supporters
already have won. The Federal Communica-
tions Commission has provided standards
for, and is encouraging swift development

of., black-and-white television. The FCC has

good .reasons for doing so.

Color television’s advantages, in eye ap-
peal to viewers and advertisers, is offset by
serious faults. Color is not now an integral
part of the televised image, but is added to
the picture with a rotating color wheel.
According to the Electronics Industries
magazine, this produces images of low light
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intensity, with fuzzy edges, viewable only in
a dark room. Furthermore, color equip-
ment is costly, color transmission has to be
line-of-sight without interfering obstacles,
and color networks do not appear to be
feasible through use of coaxial cables.

But the main consideration is that black-
and-white television is ready to go. The
television of the Louis-Conn fight proved
this to enthusiastic viewers in four cities.
Sets are being produced in volume. Use of
color is, on the other hand, at least three
years off by admission of its champions.
Meantime, science is working on an ‘‘elec-
tronic’’ color system, which might some day
assure direct reception of color scenes in-
stead of the mechanical-application of color.

Color’s proponents now contend that
black-and-white television equipment will
become obsolescent in a few years. In a few
more years, of course, present color equip-
ment may also be obsolete. But American
industry has never held up progress for lack
of perfection; it has produced, perfected
and overcome obsolescence in a steady ad-
vance. What would have become of motion
pictures, if they had been delayed until the
perfection of technicolor, which even now
is not completely satisfactory?

Consequently, the FCC’s decision for im-
mediate introduction of television heralds
an impressive addition to our economy, and
a new means for mass entertainment and
information.
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Closed Circuit

WITH OPA still hanging on ropes last week-
end, best guessing still is Administrator Paul
A. Porter will stick to job if anything at all
is left, and not return to FCC. Insiders still
expect Mr. Porter to wind up in top slot, pos-
sibly as Democratic National Committee
chairman following fall elections, particularly
if Chairman Hannegan should decide to de-
vote full energies to duties of Postmaster Gen-
eral.

WHITEHALL Pharmacal Co., through Dancer-
Fitzgerald-Sample, New York, will sponsor
Kenny Delmar in show of his own on CBS,
4-4:25 p.m., Monday, Wednesday, Friday, be-
ginning early October, reported but uncon-
firmed Friday.

IN RE “survival of fittest” principle, FCC
feels at least four stations can be licensed in
every market since there are four national net-
works. But Commissioners are not unmindful
that some stations will fold because of in-
ability of communities to support them.

ALTHOUGH FCC already has heard from
members of Congress about its free and easy
policy of licensing stations in secondary mar-
kets, it has no immediate plan of deviating
from it [CrosEp Circuilr, July 15]. It’s likely
that Queen City Broadcasting Co. of Seattle,
which operates KIRO, will get station in Boise
by revising application previously rejected.
That would give Boise, town of 36,000, its third
station.

WITH ACQUISITION of KJR Seattle by
Marshall Field organization, Field Enterprises
plans to concentrate on its four stations unless
some unusual opportunity turns up. It is cer-
tain to be interested in KQW San Francisco
if FCC finally turns down CBS proposed pur-
chase -of that station for $950,000.

THOUGH unconfirmed in New York, West
Coast reports Dorothy Thackrey radio inter-
ests bidding for KWJJ Portland, Ore., 1 kw
on 1080 ke. Wilbur J. Jerman and John C.
Egan, present owners, asking price said
to top $400,000, with local capital joining in
active bids. Mrs. Thackrey publishes New
York Post, owns WLIB New York, KYA San
Francisco, KLAC Hollywood.

BECAUSE of other commitments, Edward R.
Stettinius forced to turn down NBC offer for
United Nations commentaries [CLOSED CIR-
cult, July 15], but network expects to sign
another high-level international authority this
week.

NOW THAT Crosley Corp. has acquired
WINS New York for better or for worse, look
for prompt revision of WINS rate structure,

(Continued on page 97)
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ulacominy

“July 22: NAB Engineering Executive Commit-

tee, Statler Hotel, Washington.

July 26: Special Task Force, U. S. Chamber
of Commerce, Waldorf Astoria, New York,
to formulate ‘‘American Opportunity”
through advertising campaign.

July 26-27: Carolinas’ Advertising Executives
Assn. Annual Summer Conference, Fort
Sumter Hotel, Charleston, S. C.

(See page 54 for other upcomings.)

Bulletins

FCC FRIDAY announced CBS petition to in-
tervene in Washington FM cases denied. CBS
has late application on file for Washington FM,
but denial of intervention petition virtually
precludes network from FM in capital,

STRIKE COSTLY TO GE

GENERAL ELECTRIC Co. reports net in-
come for second quarter failed to offset loss
caused by nine-week strike during first three
months of 1946. Second quarter profit avail-
able for dividends amounted to $7,721,401 or
26 cents per share common stock. Net loss for
the six months just ended was $5,980,179 or 21
cents a share. Same period last year brought
net income of $24,793,5633 or 86 cents a share,
according to Charles E. Wilson, president.

Business Briefly

REPELLENT SPOTS @ Unexcelled Chemi-
cal Corp., New York (insect repellent), started
spot campaign in Boston and Hartford mar-
kets. Agency, Kelly, Nason, New York.

CRESTA BLANCA UNDECIDED @ Cresta
Blanca Wine Co., Los Angeles, through BBDO
currently deciding whether to return on CBS
Sept. 3 with This Is My Best or another show.
Time decision should be made this week.
week.

TAYLOR TO Y &R

GLENHALL E. TAYLOR, vice president and
supervisor of Pacific Coast radio activities for
Young and Rubicam, resigned to become Holly-
wood radio division manager of N. W. Ayer
and Son. Many of former duties to be taken
over by Alfred J. Scalpone, new head of pro-
duction for Y & R Hollywood office. Mr. Tay-
lor succeeds Herbert Sanford, who will de-
vote full time to film writing and producing.

PLANS DETROIT TELEVISION

DETROIT NEWS (WWJ) contracted with
Allen B. DuMont Labs. for construction and
installation before Nov. 15 of Detroit’s first
television station. FCC issued grant July 12
[ BROADCASTING, July 15]. Antenna atop Penob-
scot Bldg. to give estimated fifty-mile radius.
Temporary studios to be in WWJ Bldg. Four
hours daily of programs planned with emphasis
on sports and special events. Negotiators for
DuMont: Herbert E. Taylor Jr., manager
transmitter sale division, and Don Stewart,
territory sales representative.

FCC Upholds Atheists’ Rights to Time on Air

DISSERTATION on freedom of speech and
religion on air, taking up cudgels for right of
expression of atheistic viewpoints, issued by
FCC late Friday.

While denying petition of Robert Harold
Scott for revocation of licenses of three San
Francisco stations (KQW KPO KFRC), Com-
mission declared ‘“freedom of religious belief
necessarily carries with it freedom to disbe-
lieve” and ‘“if freedom of speech is to have
meaning . . . it must be extended as readily
to ideas which we disapprove or abhor as to
ideas which we approve.”

Denial of Scott petitionr on grounds that
“problem here presented is far broader in
scope than the complaint against the particular
stations here involved.”

Considered sure to have wide repercussions,
opinion and order were issued unanimously,
though it’s understood its moving spirit was
Clifford J. Durr, FCC’s ultra-liberal.

Recognizing that demands for time may
be so great that stations “must inevitably make
a selection,” Commission said fair selections
must consider extent of interest existing in

the service area as well as qualifications of
speaker.

While every idea is not “public controversy”
and every organization ‘“is not per se entitled
to time on the air,” FCC warned that “an
organization or idea may be projected into the
realm of controversy by virtue of being at-
tacked” and “holders of a belief should not be
denied the right to answer attacks upon them
or their belief solely because they are few in
number.”

Fact that stations cannot air all opposing
views does not justfy “any rigid policy that
time shall be denied” for views ‘“which may
have a high degree of unpopularity. The cri-
terion of the public interest in the field of
broadcasting clearly precludes a policy of mak-
ing radio wholly unavailable . . . for expres-
sion of any view which falls within the scope
of the constitutional guarantee of freedom of
speech,” FCC added.

Mr. Scott, of Palo Alto, filed petition March
27, 1945. He claimed KQW KPO KFRC refused

(Continued on page 97)
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Information

Yes, there’s a lot of new information in the three

pieces pictured above. They are just off the presses

- R
-\ui I : : :
lay and in the mail. The new rate card contains not only

the rates effective June 15, but new market and
coverage information. The coverage map gives an up-to-the-minute picture of

the big area blanketed by WDGY. The program release will be iscued monthly,

giving full information on availabilities.

If you haven’t received your new information or want more, your inquiry

will receive instant attention.

5000 Watts 1130 KC

% =
n B o

GORDON GRAY - MELVIN DRAKE
Vice President & Gen’l Mgr. Vice President & Station Manager
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Invaluable to:
Stations

Networks

Applicants for Licenses
Engineers

Legal Firms
Advertisers

Agercies, etc.

Edition Limited
Only $25.00

THE WHOLE ALLOCATIONS PICTURE

Including Directional Antenna Patterns and Supplements to Date of Purchase
of the

1629 STANDARD BROADCAST STATIONS

In the United States, Canada, Cuba and Mexico (Including those under construction)

“Standard Broadcast Allocation Maps”
is the book for which the radio industry
has been waiting. Based upon the larg-
est active file of Directional Antenna
patterns in the U.S., this book gives you,
at a glance, the whole allocations picture
of the 1659 standard band broadcast
stations in the United States, Canada,
Cuba and Mexico. It presents this infor-
mation by frequencies—the most con-
venient and graphic form.

Here are a few things this book does:

I. Gives a rapid, preliminary answer to
any allocation problem

2. Enables the reader to evaluate the
probable effect of pending applications

3. Gives a clear working picture of con-
ditions in any given channel

4. Permits quick, pictorial evaluation of
hard-to-visualize engineering reports

5. Helps make preliminary studies of
available facilities

6. Provides ready reference to the rela-

tive merits of day and night assignments

This volume of 106 maps measuring 11
x 17", will be found indispensable to
station and network operators; to ap-
plicants for broadcasting licenses; to
engineering and legal firms serving the
industry; to advertisers and agencies.
Order your copy from Mutual’s Engineer-
ing Department. Only $25.00 the copy.

Published by The Engineering Department of

MUTUAL BROADCASTING SYSTEM

World’s Largest Network

Engineering Dept., Mutual Broadcasting System
1440 Broadway, New York 18, N.Y.

Please send me______ copies of "’Standard Broadcast
Allocation Maps’’ @ $25.00 each.
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The zany gags and songs that piano-playin’ Carl

Moore and trumpet-tootin’ Ray Girardin perpe-

trate over WEEI every weekday

morning from 7:00 to 7:15 have

kept them the favorite breakfast

companions of thousands of families from Maine to
the Cape for over seven years. Now, their 9.1 rating*

for “Top O’ The Morning” is “tops’ every weekday.




every morning...!

In fact, all of WEEI’s weekday programs between 6:30

and 8:00 in the morning have the highest ratings of

any Boston station! Beginning with the ‘“Farmer’s

Almanac of the Air” at 6:30, WEEI dominates the six weekday break-

fast time quarter hours with ratings that range from 4.9* up to 11.7*.

© ©)

With live local programs starring outstanding

& AL .. . :
% 3 aa' ~7lll personalities, WEEI is as welcome and refreshing as

A XY the morning’s first cup of coffee. Let WEEI or

ce

Radio Sales tell you how you can keep

B .
5 20 8< company with thousands and thousands

©) ©

of New England families at breakfast.

* CBS Listener Diary, Spring 1945

Columbia’s Friendly Voice in Boston ~ ~ E E I

Columbia Owned * Represented by Radio Sales, The SPOT Broadcasting Division ¢f CBS

New York, Chicago, Los Angeles, St. Louis, Can Francisco, Atlanta




THEYVE 6OT
70 HAVE RADIOS
70 HEAR YOU

We're
Washington, D.C. The Broadcast

Measurement Bureau says that

in wonderful shape in

there are

I
234,000 families in D.C. alone

(not counting Maryland and
Virginia Counties that we
cover.) That ..,

96.2 of those families have radios.
This compares with 93.7 in
1946 for 173, 435 families!

We feel pretty good about this
because WWDC is Washington’s
entertainment station . . . and that’s

the one people listen to.

1f you have something to sell in
Washington D.C. . .. tack WWDC
call letters on that radio list you're

making up.

WWd(C

the hig sales result
station in Washington, D. C.

represented nationally by

FORJOE & COMPANY
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Feature of Week

IN SPIRIT, Bob Lyle was right in that hospital ward with Eddie Ensor
and Nurse Baber when the gifts arrived.

THE LONG TOUGH FIGHT
ahead for a small boy in an iron
lung in Jackson Memorial Hospital,
Miami, will be easier now.

He has to get well so that he can
use that lifetime pass to the Miami
Beach ball park, the boxing gloves
and all the other sporting equip-
ment that came to him through a
broadeast of Bob Lyle, sports edi-

. tor of WGBS Miami.

Every Saturday Mr. Lyle gives
a wire report of the outstanding
major league game of the day. A
few weeks ago he received a letter
from a Mr. Ensor casting his and
his son Eddie’s votes for the Brook-
lyn-Chicago game. In the letter he
mentioned that 1l-year-old Eddie
was in the Polio Ward of Jackson
Memorial Hospital.

During his regular Thursday

sports review, Boy Lyle mentioned
the letter. The following Saturday
he interrupted the game to send
his greetings to Eddie. At a
predetermined time Mr. Lyle said,
“T,00k around to the door now, Ed-
die. Your nurse, Miss Baber, is
bringing something for you.”

At that moment Eddie looked to
see the nurse carrying the boxes of
gifts for him.

Members of the local baseball
clubs had heard Mr. Lyle’s Thurs-
day broadcast, as had the local
fight promoter, and the coach of
the Miami U. football team. They
acted as one in contacting Bob
Lyle at the station, and in offering
their gifts.

So now Eddie has got to get well
—fast, R TH _:!

Sellers of Sales

derive from the Latin; which

may be where Latin-major-

ing Kathryn Callahan, of
Geyer, Cornell & Newell, decoded
the formula that has been her pre-
scription for success in the time-
buying arena.

But Kay’s success
formula, friends
maintain, need not
be sought in the in-
volved symbols of
Cicero. The prescrip-
tion, they say, is
simple and thorough-
ly personal: add
Hollywood beauty to
Manhattan poise,
spice with a liberal
dosage of gray mat-
ter, and simmer in
the cauldron of busi-
ness experience, and
the result is just
what the doctor or-
dered, bearing the
label Kathryn Te-
resa Callahan.

Born in New York City in 1918,
Kay attended the College of Mt.
St. Vincent, Riverdale-on-Hudson,
She planned to become a Latin
teacher, but when she graduated,
the New York State exams for

PRESCRIPTIONS normally

KAY

teaching were not scheduled for an-
other ten years. Forced to aban-
don the idea of teaching, she at-
tended a business school—Pack-
ards Business College.

Upon completion of the course
Kay started her business career at
a law office as a re-
ceptionist. She re-
signed to join
WMCA New York
as secretary to the
sales manager. Soon
she became WMCA
assistant traffic
manager. And in
1942 she joined
Geyer, Cornell &
Newell as a time-
buyer.

Kay now spends
several million dol-
lars worth of bill-
ing for the following
clients: Continental
0il Co., E. R. Squibb
& Son, Nash Kelvi-
nator and Berkshire
Hosiery.

She lives alone in a Manhattan
apartment. Reading “best sellers,”
swimming, and horseback riding
in Central Park are her after

workinghour occupations.

BROADCASTING e

your
advertising
dollars are

PROFITABLY

spent on...

Located in one of the fastest

growing cities in the east. Covers
prosperous Delaware, Southern
New Jersey, parts of Pennsyl-

vania, Maryland and Virginia.

5000 WATTS

Day and Night

NBC

Basic Network

Represented by
RADIO ADVERTISING
COMPANY

Telecasting



EXTRA

Before the first A-bomb test at Bikini, and
continuing until first results were announced,
United Press supplied to broadcasters of its
service a special extra series of explana-
tory, descriptive and analytical programs.
Below are some typical comments by sta-
tions on this example of U. P.’s exceptional
radio-activity.

Another example is unfolding right now—
second extra series, this time on the second,
more spectacular, under-water test. sched-

uled for this week. The programs began last

Thursday, will run through this Thursday.

Extra after extra—that's U. P.s policy,
U.P.’s standard practice in radio...That's why
U.P. is radio’s standard, outstanding news
service — foremost because it offers most.

TN ATV A OTT AT M - g ol R

- -af. Tl 29 TQ4R a Daco 11



b SR

PRESTO 88-A amplifier has three calibrated
~ frequency response curves...one flat from 30
~ to 17,000...two-with rising high frequency
~ characteristics complément _either the NBC
- “Orthacoustic” playback system or standard' B i
LR :hxgh ﬁdelltytranscnptmn playback equxpment ' '

HE FIRST recording amplifier capable of standardizing frequency
Tresponse of instantaneous recordings so that they will comple-
ment the characteristics of high fidelity reproducing equipment now
used in most broadcasting stations.

Instantaneous recordings made with the 88-A amplifier and the
Presto 1-C cutting head equal the response of the finest commercial
recordings and reproduce 'uniformly a range from 50 to 9,000 cps.

Ample reserve power makes it possible to

obtain complete groove modulation at
all cutting pitches without distor-
tion. Delivery 30 days after order.

RECORDING CORPORATION
242 West 55th Street, New York 19, N. Y.
WALTER P. DOWNS, LTD., in Canada

WORLD’S LARGEST MANUFACTURER OF INSTANTANEOUS SOUND RECORDING EQUIPMENT
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Broadcasting

Serve California Farmers Wel
and HERE’S the

This letter is typical of the
hundreds received annually
praising the Broadcasting Corp.
of America’s carefully planned
farm service. Positive proof
there’s only one way to present
your sales message economical-
ly to the prosperous farm fam-
ilies in the Valley of Paradise,
Imperial Valley and Coachella
Valley—That’s with Broad-
casting Corp. of America Sta-
tions located right in the heart
of each mountain surrounded
Valley—and programmed in-
telligently for rural listeners.

Corporation of America Stations
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If you have something to sell Southern California farmers secure your time franchise on these stations

- Riverside Brawley Indio
and and and
San Bernardino El Centro Palm Springs

Covering The Valley of Paradise
KPOR-FM, located on 9,000 ft.

Pearson Company or wire Gene Williams, general sales mgr., Broadcasting Corp.

Covering The Imperial Valley Covering The Coachella Valley

Cucamonga Peak, is scheduled to take the air this Fall. For availabilities call John E.
of America, Riverside,  Cal.

JOHN E. PEARSON COMPANY, National Representatives —New York, Chicago, Kansas City, San Francisco, Los Angeles



A LITTLE EXTRA EFFORT
OFTEN GETS A BIG RESULT!

If yvou've knocked vourself out, trying to hold your advertising costs
i y ymg y g

down and your advertising results up—if that’s the case, please tele-

phone F&P. EXCLUSIVE REPRESENTATIVES:
ALBUQUERQUE KOB
F&P can come over and prove to you that spot broadcasting is the BALTIMORE WCBM
BROWNSVILLE KVAL
lowest-cost advertising medium in America—that, properly handled, it BUFFALO WGR-WKBW
. CHARLESTON, §. C. WCSC
is the most effective—that, even today, many truly exceptional local CINCINNATI WCKY
COLUMBIA, S. C. wis
shows are actually available for sponsorship by national-spot adver- CORPUS CHRISTI KRIS
DAVENPORT woC
tisers—that the stations at the right can give you the biggest values DES MOINES WHO
. . _ DULUTH-SUPERIOR WDSM
available in any typical group of U. S. markets. FARGO WDAY
HOUSTON KXYZ
INDIANAPOLIS WISH
Are you willing to see the proof? KANSAS CITY KMBC
LOUISVILLE WAVE
MINNEAPOLIS-ST. PAUL WTCN
OKLAHOMA CITY KOMA

PEORIA-TUSCOLA WMBD-WDZ

FREE & PETERS, inc. | &5

o ® ° . SEATTLE KIRO
Pioneer Radio Station Representatives SYRACUSE wrBL
Since May, 1932 FULSA KIDE
’ /i
CHICAG&" L&Q;_N‘. Michigan NEW YORK: 444 Madison Ave. DETROIT:645 Griswold St. SAN FRANCISCO: 58 Suster HOLLYWOOD: 6331 Hollywood ATLANTA: 322 Palmer Bldg.
" Franklin 6373 . Plaza 5-4130, Cadillac 1880 - Sutter 4353 Hollywood 2151~~~ Main 5667 '
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Radio Will Feel Effect of Wheeler Defeat

Clements Chances
Hit; Delay Seen

For Denny

By SOL TAISHOFF

DEFEAT of Sen. Burton K. Wheel-
er in the Democratic primaries in
Montana last week, removing the
FCC’s “eighth commissioner” from
the political and legislative scene,
is expected to have a far-reaching
effect upon radio regulation, ad-
ministration and legislation in the
immediate future.

The stunning upset may have
the prompt result of eliminating
J. Burke Clements, chairman of
Montana’s  Industrial  Accident
Board, as leading candidate for the
existing FCC vacancy. It also may
delay the elevation of Acting
Chairman Charles R. Denny Jr. to
the permanent chairmanship. Both
appointments had been expected if
Senator Wheeler had won renomi-
nation - over Lief Erickson, CIO-
supported former State Supreme
Court Justice, in last Tuesday’s
primaries,

Washington, city of a thousand
rumors, even had Senator Wheeler
as the new FCC chairman. Several
Senators last Friday launched a
move to petition President Tru-
man to name their colleague to the
FCC chairmanship. Evidently they
had not ascertained that Mr.
Wheeler would accept even if the
proffer is made. Close {friends
doubted that he would accept.

May Run Again

Although Senator Wheeler made
it clear he did not intend running
as an independent in the November
elections, it was thought he would
stick close to the Montana politi-
cal scene and perhaps run for the
Senate in 1948 against his perennial
political-adversary, -Senator James
E. Murray, who supported the
Erickson candidacy.

Chairmanship of the Senate In-
terstate Commerce Committee in
which radio legislation originates
and which Senator Wheeler has
headed since 1933, logically would
fall to Senator Edwin C. (Big Ed)
Johnson of Colorado. This presup-
poses the Democrats will organize
the next Senate which convenes in
January, following the elections.
It also presumes that the pending
Congressional Reorganization Bill
will not alter the existing seniority

SENATOR WHEELER

on committees in such a manner as
to eliminate the Coloradan.
Senator Johnson told BROADCAST-
ING Thursday he would be “happy
to become chairman” of the com-
mittee, but explained that he re-

SENATOR JOHNSON

gards himself as in the ‘kinder-
garten on communications.” He
was chairman of the subcommittee
on the anti-Petrillo bill passed
earlier this session and has been a
stickler for legislation to ban the

advertising of alcoholic beverages
over the air.” Generally, he is re-
garded as a supporter of the ex-
isting order in commercial broad-
casting, and is well-liked by the
broadcasters in his native Colorado.

While Mr. Clements, close friend
and political co-worker of Senator
Wheeler, isn’t counted out alto-
gether  for the FCC vacancy, it
was thought the President wouldn’t
be disposed to appoint a Wheeler
man now unless he had made 3
definite commitment. President Tru-
man has established that he doesn’t
change his mind on appointments,
once a promise has been made.
Senator Wheeler twice had en-
dorsed Mr. Clements personally for
the FCC vacancy, and Mr. Clements
himself called on the President a
few weeks ago.

Until the President names the
seventh commissioner, to fill the
vacancy created when Chairman
Paul A. Porter was shifted to OPA
last February, it is doubted wheth-
er he will designate the perma-
nent chairman. All signs point to
Mr. Denny’s promotion, however.

(Continued on page 88)

Johnson Slated for IC

Congress Reorganization
Might Make Change
In Senate Status

WITH RETIREMENT from the
Senate of Sen. Burton K. Wheeler
(D-Mont.), chairmanship of the
important Interstate Commerce
Committee, in which radio legisla-
tion originates, is expected to go
to Sen. Edwin Carl Johnson (D-
Col.).

Sen. Alben W. Barkley (D-Ky.),
Majority Leader, is ranking mem-
ber of the committee, but his
friends say he would be disposed
tc devote his time to being floor
manager and permit Senator John-
son to assume chairmanship of the
Interstate Commerce Committee.
Senator Barkley could not be
reached for comment.

Should the status quo be main-
tained, Senator Johnson’s elevation
to the Interstate Commerce Com-
mittee next session was considered
almost certain. On the other hand,
however, the LaFollette-Monroney

BROADCASTING o Telecasting

reorganization bill (S-2177), which
passed the Senate June 10, sudden-
ly became alive last week in the
House. Reports were that it will
be brought up this week for action.

Under the bill the Senate com-
mittees, except Appropriations,
would be pared to 18 members each
and the number of standing com-
mittees reduced from 33 to 16. It
was reliably reported in the House
that so far as the Senate reorgani-
zation 1is concerned, the House
would concur but some amend-
ments as to the House reorganiza-
tion will be offered. Indications
were the Reorganization bill would
be passed before adjournment.
With the President’s signature it
would become effective with the
next Congress, which convenes
Jan. 3.

Under the Senate-passed mea-
sure no Senator could serve on
more than two committees, except
that Majority members serving on
the District of Columbia Commit-
tee could hold membership on two
others, making three in all.

Senator Johnson said if the re-

Committee

organization becomes effective and
he has his choice of committees, he
would accept the Interstate Com-
merce and Finance. In that event
he would be in line for chairman-
ship of the Interstate Commerce
Committee, barring, of course, a
Republican-controlled Senate next
year. In that event Sen. Wallace
H. White Jr. (R-Me.), Minority
Leader, would be in line to head
the committee.

White Foremost Authority

A co-author of the Radio Act of
1927 and former chairman of the
House Merchant Marine, Radio &
Fisheries Committee, which origi-
nally had radio legislation, Sena-
tor White is regarded as the fore-
most authority in Congress on
communications matters. Whether
he would be called upon to accept
the Majority leadership under the
reorganized Senate would be the
principal factor in determining his
chairmanship status.

The next Republican in line
would be Sen. Charles W. Tobey

(Continued on page 89)
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Radio Gets Half
Of Noxema Budget

Newly - Formed Agency Has

Smith Bros. Account Also

APPROXIMATELY half of the
$1,600,000 Noxzema Chemical Co.
advertising budget will be spent
on radio by the newly-formed
agency, Sullivan, Stauffer, Colwell
& Bayles, it was made known last
week.

The firm will also handle the
Smith Bros. advertising, whose
overall budget is about $600,000.
The latter account will use a spot
radio campaign in addition to loca
participation shows. '

The new agency is composed of
men whose backgrounds have all
‘been steeped in radio. Three of
the principals were formerly with
Ruthrauff & Ryan and one with
J. Walter Thompson Co. [BROAD-
CASTING, July 1]. Those associated
with R & R before are Raymond
Sullivan, Donald D. Stauffer and S.
Heagen Bayles. Robert Colwell was
formerly with J. Walter Thompson
Co. Others who have since joined
the new agency are John P. Cohane,
John J. Van Nostrand and Phil
Cohen [BROADCASTING, July 15].

One of the objectives of the agen-
cy is Fo specialize in package food
and drug accounts. Last week they
moved into temporary quarters at
270 Park Ave. but were unable to
get any switchboard service from
the telephone company. Mutual has
offered use of its switchboard until
SSC&B can obtain one of its own.

P&G Signs Thomas
PROCTER & GAMBLE, Cincin-
nati (Ivory Soap), will sponsor
Lowell Thomas five days weekly
effective Aug. 19 on CBS. Mr.
Thomas will continue with his Sun
Oil Co. broadcasts on 30 NBC sta-
tions east of Chicago. The CBS
broadcasts are at 11-11:15 p. m. and
will be heard on CBS stations west
of Chicago through Rocky Moun-
tain area and on Pacific Coast sta-
tions. P & G contract with Mr.
Thomas was placed through Comp-
ton Adv., New York, and is said to
be a long term one.

Durocher Sponsored
G. N. COUGHLAN Co., West Or-
ange, N, J. (Chimney Sweep Soot
Destroyer), Oct. 13 for 26 weeks
starts sponsorship of Leo Duro-
cher, manager of the Brooklyn
Dodger baseball team, on ABC,
Sun. 1:15-1:30 p. m., in a weekly
sports question-and-answer pro-
gram.' Mr. Durocher will answer
questions submitted by listeners on
sports of all types, including cards,
billiards, etc. Agency is Roche,
Williams & Cleary, New York.

Plans Fall Spots
PIERCE’S. PROPRIETARIES,
Buffalo (Dr. Pierce’s Golden Medi-
cal Discovery), in late September
plans a national spot campaign.
Agency is Duane Jones Co., New
York.

Page 16 ‘o

July 22, 1946

‘manager of

Radio Advertising Co. Is Acquired

By Robert D. C. Meeker from Raymer

MR. SWATS

ACQUISITION of ownership of
Radio Advertising Co., station rep-
resentatives formerly identified
with Paul H. Raymer Co., was an-
nounced last week by Robert D. C.
Meeker, who will serve as general
the organization.
Headquarters are continued at 521
Fifth Ave. with no changes in office
management there or in Chicago.
Mr. Meeker, 29, recently returned
from Marine Corps service, had
both agency and newspaper repre-
sentation experience before the
war.

Added to the RAC list are Mason
Dixon stations WDEL Wilmington,
WKBO Harrisburg, WGAL Lan-
caster, WRAW Reading, and
WORK York, heretofore on the
Raymer list. Other stations added
are WMGY Montgomery and the
new HOX, Panama City, Panama,
soon to begin operation with 1000
watts.

Louis J. F. Moore, manager of
the New York office, continues in
that capacity. Robert L. Swats re-
mains as manager of the Chicago
office. The company maintains of-
fices in Los Angeles and San Fran-
cisco and is creating representa-

[N
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MR. MEEKER

Y

MR. MOORE

tion headquarters in Detroit, Phila-
delphia, Baltimore and elsewhere,
Mr. Meeker said.

Mr. Meeker served two years as
a lieutenant in the Marine Corps,
saw service in the Pacific island
operations and formerly served
with the Office of Strategic Serv-
ices. Before the war he engaged in
specialized sales promotion, re-
search and merchandising in New
York and was an account executive
with Pedlar & Ryan. Later he
served as New York representa-
tive for a newspaper group.

Mr. Moore has been with RAC
since 1938, previously having
served as supervisor of promotion
of Hearst newspapers and as pro-
motion director of Hearst business
magazines. Before joining RAC, he
was in charge of the New York
agency office of Vanderbie & Ru-
bens.

Mr. Swats joined RAC in 1942
after six years with Blackett-
Sample-Hummert where he headed
up the publicity and testimonial
departments. After two years with
the Signal Corps during the war,
he rejoined RAC last November.

“No! No! D

Drawn for BROADCASTING by Sid Hix

mit all, my radio is not tuned to WOOF'!”
BROADCASTING o

NBC WILL TELECAST

NEXT LOUIS FIGHT

MINDFUL of the thumping suc-
cess of the telecast of the Joe
Louis-Billy Conn championship
fight June 19, NBC last week was
preparing to broadcast a similar
video showing of the Sept. 18 title
bout between the champion and
Tami Mauriello.

NBC announced before the Louis-
Conn fight that it had concluded a
year’s agreement with Mike Jacobs,
president of the Twentieth Century
Sporting Club and czar of boxing,
to televise all fights promoted by
Mr. Jacobs with the Gillette Safe-
ty Razor Co. as sponsor.

Although details of the television
arrangements for the coming Louis-
Mauriello bout had not been dis-
closed, John F. Royal, NBC vice
president in charge of television,
said last week that undoubtedly
Gillette and NBC would team up
again to telecast it.

Half Million Is Allocated

By Army for Broadcasts

U. S. ARMY on behalf of its Army
recruiting service will spend ap-
proximately half a million dollars
continuing its emphasis on sports
broadcasts by sponsoring the foot-
ball games on ABC and MBS next
fall.

Effective Sept. 21, ABC is nego-
tiating to carry the West Point
Army games with Harry Wismer
as sportscaster, but time clearance
is said to be involved. This will not
include sponsorship of the Army-
Navy game which has been previ-
ously contracted for sponsorship by
Gillette Safety Razor Co.

Football games on MBS, start-
ing Sept. 21 also, will be those of
the “best games of the week”
based on the standing of the teams.
Army through its agency, N. W.
Ayer & Son will try to clear as
many stations as possible on both
networks to carry the games. The
schedule will be for 11 weeks.

General Foods Set

OVERALL reshuffling of General
Foods radio programs was an-
riounced as finally set last week.
The Kate Smith Show, formerly
heard on CBS Fri. 8:30-8:55 p. m.,
returns to the network Oct. 6 in
Sun. 6:30-7 p.m. spot vacated by
The Baby Snooks Show, which, on
Sept. 6 takes over Fri. 8-8:30 p. m.
period formerly held by The
Aldrich Family. Latter program
has switched to NBC. General
Foods will promote Jello on the
Baby Snooks program and Sanka
on the Adventures of the Thin Man,
which takes over the old Kate
Smith time on CBS, Fri. 8:30-8:55
p- m., Aug, 9. The Aldrich Family
and Kate Smith continue on be-
half of Grapenuts and Postum, re-
spectively. Agency for Grapenuts,
Jello and Sanka is Young & Rubi-
cam, New York, with Foote, Cone
& Belding, New York, handling
Postum.
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King -Trendle Transfer to ABC OK’d

Proposed Stock Issue
By Network Is
Given Okay

STIPULATING that WOOD Grand
Rapids and its future net profits
be held in trust until its re-sale has
been approved, FCC last Wednes-
day approved ABC’s $3,650,000
purchase of King-Trendle Broad-
casting Corp. and the network’s
proposed $13,200,000 net stock is-
sue.

The Commission gave its con-
sent just eight days after holding
hLearings on the proposals [BROAD-
CASTING, July 15] and two days
following receipt of a letter from
ABC offering to meet the conditions
which were incorporated into the
approval.

Consent to the stock sale, which
is subject yet to action by the Se-
curities and Exchange Commis-
sion, was given with no strings at-
tached. In that case, the Commis-
sion issued a brief order asserting
that it had considered the evidence
and found that “the proposed trans-
fer of control would be in the pub-
lic interest.”

In the King-Trendle transfer,
which involves WXYZ Detroit and
conditional FM and television
grants for Detroit as well as the
Grand Rapids station, the condi-
tions were “that the fixed assets of
WOOD and the net profits of that
station from this date to the date
upon which the Commission may
give its consent to the transfer of
WOOD to its ultimate purchaser,
be held in trust by the American
Broadcasting Co. Inc., and that the
Avco procedures be followed with
respect to the proposed sale of
stock to Liberty Broadcasting Inc.”
Liberty proposes to buy WOOD
from ABC for $850,000.

In offering to meet the condi-
tions, ABC gave up its right to

the profits of WOOD from July

17 (date of approval of the over-
all transfer) to time of approval
of its re-sale. The contract with
King-Trendle called for ABC to re-
ceive undistributed profits of both
WOOD and WXYZ from April 24
(contract date) to final approval.
Conditions Differ Slightly

Conditions made a part of the
order differed slightly from the plan
proposed during the hearings. Be-
cause ABC could not with pro-
priety own WOOD, an NBC outlet,
the network had announced it
would sell the Grand Rapids sta-
tion. But it was not able to find
a co-purchaser at the time the con-
tract was signed, so it included a
provision permitting assignment of
up to 409% of the corporation when
a purchaser for WOOD had been
found.

Thus the overall King-Trendle
transfer was advertised under Avco
without an accompanying adver-
tisement of specific plans for re-
sale of WOOD. To solve the prob-

lem, Philip J. Hennessey, counsel
for King-Trendle, proposed that the
active King-Trendle stockholders,
George W. Trendle and H. Allen
Campbell, form a corporation to
act as escrow agent holding license
and title to WOOD pending ap-
proval of resale.

In its order, the Commission
pointed out that ABC on July 15
submitted a copy of a proposed ad-
vertisement covering the projected
$850,000 sale of WOOD to Liberty,
along with the network’s statement
of willingness to hold WOOD and
its net profits in trust for the ulti-
mate purchaser.

WOOD is estimated at 23.9% of
the overall King-Trendle properties.
With its sale for $850,000, ABC’s
net outlay for the corporation
would be reduced to $2,800,000. A
King-Trendle application for an
FM station at Grand Rapids would
be included in the re-sale of WOOD.

Liberty Broadcasting, the pro-
posed purchaser, is a newly formed

corporation owned by Roy C. Kel-
ley, former executive vice presi-
dent of Associated Broadcasting
System, now president of Wolv-
erine Network in Michigan and ap-
plying for a station at Muskegon,
and Ray M. Veenstra, who has
been associated with ownership and
management of Fox Jewelry Stores
in Michigan. They have bought
WHLS Port Huron for $300,000
subject to FCC consent.
King-Trendle Owners
Owners of King-Trendle are
Messrs. Trendle (409%) and Camp-
bell (10%), and John H. King
(40%) and Howard O. Pierce
(10%). Both WXYZ and WOOD
operate fulltime with 5 kw, WXYZ
on 1270 ke and WOOD on 1300
ke. In the FCC hearings, earnings
of the Detroit station were reported
as $361,000 and those of the Grand
Rapids outlet were set at $133,000.
Proceeds from the proposed sale
of approximately 1,000,000 shares
of ABC stock would be used to re-

5

ACTIVE stockholders of Xing-
Trendle are shown at July 9 FCC
hearing on plans to sell the com-
pany to ABC: (1 to r) George
W. Trendle and H. Allen Campbell.

tire $4,000,000 in bank loans; pay
$2,800,000 net for King-Trendle;
invest $3,200,000 in FM and tele-
vision and the rest on expansion of
standard facilities. One hundred
(Continued on page 84)

WINS Sale toCrosley Approved by FCC

Walker, Durr Dissent;
Decision Reverses

Proposal

AFTER MORE than a year of con-
sideration the FCC by majority
vote last Thursday announced ap-
proval of the sale of WINS New
York by Hearst Radio Inc. to the
Crosley Corporation for an actual
consideration of $1,700,000. Com-
missioners Paul A. Walker and
Clifford J. Durr dissented.

The action constituted a reversal
of the proposed decision issued
April 5 looking toward denial of
of the transfer primarily on the
ground that a time credit amount-
ing to $400,000 on WINS would
violate the law because Crosley
thereby would delegate control of
about an hour a day of its time for
a ten-year period to Hearst.

At a subsequent hearing June 19
and 20, this time trade provision
was eliminated and there was sub-
stituted a proviso that the $400,000
credit be taken out in transmit-
ting equipment if and when manu-
factured by Crosley Corp. Crosley
witnesses said they had no present
plans for manufacturing such
equipment and admitted that the
revised contract was simply a
means of eliminating the objection-
able aspects of the time trade pro-
posal.

-August 1 Date

It is presumed Crosley Corp.,
now a subsidiary of Aviation Corp.,
will take over WINS by August 1,
the extended date on which the pur-
chase contract expires. James D.
Shouse, vice president of Crosley
in charge of broadcast operations,
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and Robert E. Dunville, vice presi-
dent and general manager, upon
closing of the transaction will as-
sume supervisory direction of the
New York outlet. No changes in
executive personnel or staff are
contemplated, it was stated, with
Willard Schroeder to remain as
general manager. Both Messrs.
Dunville and Shouse probably will
remain in New York for several
weeks, after which arrangements
will be made for their alternate
presence at WINS.

It is presumed the first opera-
tional step will be the installation
of a permanent line between the
two stations via Washington. Na-
tional news will emanate from
Washington for each station, under
this plan, expected to be completed
within two or three months. The
New York facilities also will key
programs for WLW after installa-
tions are completed.

There is no present plan of sell-
ing time on the stations in combi-
nation. It was stated flatly that
the operation does not contemplate
combination rates. But the line be-
tween the two stations will be
available for simultaneous broad-
casts of programs in Cincinnati
and New York.

Mr. Dunville said that plans for
WINS operation will include re-
alignment of program schedules to
conform with the testimony given
before the FCC last June. In addi-
tion to expansion of the Washing-
ton news originations, he said agri-
cultural programs of the station
will be stepped up since WINS
with 50,000 w will cover a great
portion of Long Island and sur-
rounding territory in which truck
farming and hog raising is an im-
portant interest.

Whereas the original proposed
decision to deny the transfer was
unanimous, Acting Chairman
Denny and Commissioners Jett,
Wakefield and Hyde voted for ap-
proval following the revised con-
tract with Messrs. Walker and
Durr dissenting. The majority
pointed out that the proposed de-
nial of April 5 was premised not
cnly on the time trade agreement
of $400,000 but also on the insuf-
ficiency of showing made by Cros-
ley with respect to the service to
be provided in the operation of
WINS. During the June hearing
further testimony with respect to
the service was offered along with
the amended agreement providing
for the elimination of the time
trade aspect.

Upon consideration of the entire
record, the majority said, “we are
satisfied that the transfer of the
license and construction permit”
from Hearst to Crosley ‘“would be
in the public interest.”

WINS operates on 1010 ke with
10,000 watts but holds a construc-
tion permit for 50,000 watts.

The memorandum opinion and
order concluded:

Commissioners Walker and
Durr dissent on the grounds
stated in their dissents in the

- proposed decision in this case
and in the AVCO case, and
for the further reason that
they are not satisfied as to
effect of the revised contract
between Hearst Radio Inc.,
and the Crosley Corporation,
purporting to eliminate the
provision of the original
agreement under which Cros-
ley was to furnish radio time
to Hearst in the amount of
$400,000.
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Plan to Reserve FM Channels Adopted

90 _Will Be Withheld
From Assignment

For Year
DESPITE -almost solid opposition
from the radio industry, FCC last
week set aside for one year every
fifth Class “B” FM channel tenta-
tively allotted to any area in the
Dec.| 19 allocations plan [BROAD-
CASTING, Dec. 24, 1945].

The reserved channels, number-
ing about 90, will be withheld from
assignment through June 30, 1947.
Applications for them will be re-
ceived in the meantime but will
not be considered until after next
July 1.

Although the plan applies only
to Class “B” (high power) chan-
nels, the Commission announced in
a Public Notice that “further
study” will be given to proposals
for reservation of some of the 20
Class “A” channels.

The Public Notice also revealed
that in view of revisions in the
Dec. 19 allocations list, “a new plan
incorporating such changes and re-
flecting the effect of the reserva-
tion policy . . . is being prepared.”

Adopted in Five Days

The withholding order—adopted
Wednesday, five days after the
hearing [BROADCASTING, July 15]
—applies only to areas to which
at least five Class “B” channels
have been allocated. One channel
will be reserved in areas where
five to nine channels were listed;
two if 10-14 were listed; three if
allocations numbered 15-19, and
four where there were 20.

Reservations, in the Commis-
sion’s view, will leave the door
open to qualified applicants not
now in a position to seek an as-
signment, at the same time pro-
viding FCC with an opportunity to
determine whether its original ten-
tative allocations overlooked de-
serving areas.

FCC officials said the order
would result in “conflicts” in six
‘cities where previously the num-
ber of applicants did not exceed the
number of channels allocated. In
-eight other cities, the number of

: Philco to Place

PHILGO CORP. has bought a- 15-
minute transcribed program called
Burl | Ives Show from ~Century
Artists to start on a number of
stations throughout the country,
once a week, effective Oct. 1,
tarough Hutchins Adv., New York.

Derby Signs ABC
DERBY FOODS, Chicago, subsid-
lary of Swift Packing Co., has con-
tracted for 39 weeks sponsorship
of new juvenile show on ABC
through Needham, Louis & Brorby,
effective Oct. 28. Program, tenta-
tively titled The Sky King, will re-
place Dick Tracy, Monday through
Friday, and will be produced from
Chicago. _ :
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applicants would surpass the num-
ber of channels whether any are
reserved or not.

Opponents of the plan included
NAB, CBS, NBC, Yankee Network,
Zenith Radio Corp. and several
individual licensees. Bulk of the
argument centered on whether FCC
has a legal right to withhold any
channel from a qualified applicant.
Proposals to extend the FM band
rather than reserve some channels
were excluded from the record as
irrelevant to the issues.

Text of FCC’s Public Notice:

Following a public hearing held on
July 12, 1946, the Federal Communica-
tions Commission today announced the
adoption of an order withholding for
the period ending June 30, 1947, the
assignment of one of every five Class B
channels which have been tentatively
allocated for various areas throughout
the United States.

A tentative allocation was set forth
in a Press Release of the Commission
dated December 19, 1945. However, since
that date a number of changes have
occurred in such allocation plan. A new
plan incorporating such changes and re-
flecting the effect of the reservation
policy announced today, is being pre-
pared.

Under the reservation plan no reser-
vation of channels will be made if a
maximum of four channels is indicited
for a particular area in the December
19, 1945, release. However, if at least
five but no more than nine channels
are indicated for an area, one channel
will be withheld for the period ending
June 30, 1947. Two channels will be
withheld if 10-14 channels are listed:
three, if 15-19 are listed; and four, if
20 are listed.

Persons desiring to be considered for

the reserved channel or channels in a
given area may submit their applica-
tions prior to June 30, 1947. Such ap-
plications will be received, will be as-
signed a file number, and will be placed
in a pending file for consideration after
July 1, 1947. However, they will not be
given the status of pending applica-
tions for the purpose of giving the ap-
blicant any legal or equitable right as
an applicant during the interim period.
Applicants for reserved channels, who
file at any time during the interim
period, will be given equal considera-
tion regardless of the dates upon which
their respective applications were filed.

During the hearing on July 12, 1946,
the advisability of reserving Class A
channels were suggested. The Commis-
sion will give further study to this mat-
ter.

Paley Denies Planning
To Sell Stock to Atlas

SPECULATION in unofficial quar-
ters that William S. Paley, chair-
man of the board of CBS, was con-
sidering sale of CBS stock to Floyd
Odlum’s giant Atlas Corp. last
week was characterized as wholly
without basis in fact.

Said Ralph F. Colin, Mr. Paley’s
attorney: ‘“No such negotiations
were going -on. You can quote me
as issuing a flat, definite denial
that Mr. Paley is considering such
a thing. Mr. Paley isn’t selling to
anybody.”

Reached in  Hollywood by
BROADCASTING’S correspondent Mr.
Paley corroborated Mr. Colin’s de-
nial. :

Lee B. Wailes Named General Manager
Fort Industry Co. and Its Subsidiaries

APPOINTMENT of Lee B. Wailes,
since last March an executive of
the Fort Industry Co., to the newly
created post of general manager
of that company and its subsid-
laries was announced last Thurs-
day by George B. Storer, presi-
dent. Mr. Wailes also was elected
to the boards of directors of Fort
Industry and the several station
subsidiary corporations.

A veteran of 15 years in radio,
Mr. Wailes resigned as manager
of Westinghouse Radio Stations
Inc. to become assistant general
manager of Fort Industry. For the
present he will continue to head-
quarter in Washington, where Fort
Industry has maintained offices for
the last year,

Mr. Storer and J. Harold Ryan,
vice president and treasurer, di-
rect company policy and Mr.
Wailes is responsible for opera-
tions. Mr. Ryan, who served dur-
ing the war as Assigtant Director
of Censorship in charge of radio,
and afterward as interim presi-
dent of the NAB, has returned to
Toledo office of the company.

Mr. Wailes  had headed Westing-
house station operations since 1940,
and became a well-known figure in
national radio. Previously he had
been with NBC, having joined the
network in 1931 as a statistician.
After five years in the NBC re-

Mr. Wailes

search department, he joined the
managed stations department and
became assistant manager in 1939.
He was born in Memphis on June
11, 1905.

Stations in the Fort Industry
group are WSPD Toledo, WWVA
Wheeling, WMMN Fairmont, W.
Va., WLOK Lima, 0., WHIZ
Zanesville, 0., WAGA Atlanta and
WGBS Miami.

EMPLOYES OF WwWIP

ARE OUT ON STRIKE

EXECUTIVES of WIP Philadel-
phia led by Benedict Gimbel Jr.,
president, are carrying on opera-
tions at the station in the face of
a strike called by Local 1, Broad-
cast Branch, American Communi-
cations Assn. (CIO).

The 45 striking workers are ask-
ing for wage increases averaging
60% according to Mr. Gimble. The
strike began midnight July 16 and
the executives immediately stepped _
into the breach. There were no de-
lays or tie-ups in the station’s
schedules.

In a statement to the press Mr.
Gimbel said: “We are faced with
demands for increase in base rates
of pay averaging 609% and we have
made offers of substantial increase
in pay, all of which have been re-
jected, although the rates we of-
fered compare favorably with the
current rates of the radio indus-
try.”

William, Bender, international
representative for the union, said
that the strike would continue until
demands were met and that picket-
ing would also continue.

A Federal conciliator, William
Murray, met representatives of both
sides, separately, but did not reveal
whether a meeting of the parties
had been arranged.

In a statement to BROADCASTING,
Ralph Minton, publicity head, said
that the station had repeatedly of-
fered to arbitrate the issue, and
guaranteed retroactive wage set-
tlements based on the agreement
reached, but the union had indi-
cated no desire to submit the ques-
tions for arbitration.

Jahncke, Conrad, Jones

Given New Posts by ABC

THREE ABC station relations staff
members last week were appointed
managers of stations relations de-
partment of various geographical
ABC divisions.

Ernest Lee Jahncke was ap-
pointed station relations manager
of ABC Eastern Division with
Francis H. Conrad named to a sim-
ilar post with network’s Western
Division. Effective Oct. 1, Robert
B. Jones Jr. is appointed station
relations manager of the ABC Cen-
tral Division, replacing James H.
Connolly who is returning to the
New York office to work on special
assignments with ABC stations re-
lations department.

Hall Bros. Renews

HALL BROS., Kansas City (Hall-
mark greeting cards), Sept. 12 for
52 weeks renews sponsorship of
Reader’s Digest—Radio Edition,
on CBS, Thurs. 10-10:30 p. m. Off
the network since July 14 for sum-
mer hiatus, program formerly was
heard for Hall Bros. on Sun.,
2-2:30 p. m. Agency is Foote, Cone
& Belding, Chicago.
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Richmond makes
/3 of the world's cigarettes

You’ve known Richmond was a big tobacco center.

But did you know that one-third of the world’s cigar- WLEE success story
. . . 5 Rowlett’s Sporting Goods and Toy Shop tested us with an item
ettes are made in this city that’s the top of the South? which is admittedly a desirable item. However, the results are
y g . . . . - significant. Rowlett’s has a WLEE-built musical show at 5:05-
It’s depression-proof industries, of which tobacco is 5:15 P.M., Monday through Saturday. With no. advance build-up,
o c . we advertised small electric trains on the program en Wednesday,
only one, that make Richmond a continuous prosperity December 5. At the client’s order, we stated emphatically that
market. telephone orders would not be accepted. Still, as soon as the
announcement was made and until the. store closed at 6 P.M,,
If you have something to sell . .. and p]an to use Rowlett’s telephones were kept busy with listeners trying to buy
. . . . by telephone. No orders were accepted. At opening time the next
radio . . . WLEE 1§ the station RlChmond haS learned morning, customers were waiting and the 48 sets were sold out

right away.

to listen to. It’s your Mutual station.

W-L-E-E

In Richmond . . . the continuous prosperity market

TOM TINSLEY, Director IRVIN G. ABELOFF, Gen. Mgr. Represented by Headley-Reed
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Regionals Chart Breakdown of Clears

WLW Renews Bid
For Increase

To 500 kw

By RUFUS CRATER

A BLUEPRINT showing ways
clear channel duplication may be
achieved was submitted to FCC
last week by the Regional Broad-
casters Committee, while Clear
Channel WLW Cincinnati renewed
its bid for 500 kw for itself and
horizontal inecreases all along the
line for all classes of stations.

Meanwhile, hopes of getting a
decision in the lengthy proceedings
before the Oct. 1 NARBA deadline
were sent glimmering by the pros-
pect of sessions continuing into
September. It appeared doubtful
that the decision, originally ex-
pected in August or early Septem-
ber, would be reached before time
for filing NARBA proposals. How-
ever, it was thought that when the
evidence is in, a decision would
come promptly, in October or No-
vember at the latest.

Hearing This Week

The Commission, winding up
en banc sessions last Tuesday after-
noon, will have its final session in
September. It will also sit en banc
at the Aug. 5 hearing on proposed
changes in AM engineering stan-
dards, which comes within but also
extends beyond the scope of the
clear channel proceedings. In the
meantime, Comr. Rosel H. Hyde is
holding further sessions as needed.
One is slated this week, opening
today, when the clear channel
group will have a chance to bring
the regionals’ duplication plan
under fire through cross-examina-
tion. _

Acting Chairman Charles R.
Denny Jr. told participants at the
outset of last week’s sessions that
he hoped the bulk of remaining evi-
dence would be presented before
the September session, leaving only
formal proposals and final eco-
nomic data as major considerations
to be presented at that time.

Besides ..the regional group’s
“demonstration” of ways to break
down the clears and WLW’s care-
fully built case for a return to
the 500-kw power it used develop-
mentally from 1934-39, the Com-
mission in three days of hearings
last week heard a documented reply
to Clear Channel Broadcasting
Service’s aitack on the Census
survey of rural reception, and a
plea |on behalf of KOB Albuquer-
que, applicant for a regular assign-
ment on 770 ke with 50 kw, for a
“high-power low-frequency sta-
tion” in the New Mexico area.

Paul Godley, consulting engineer
retained by the regional group,
emphasized that the clear channel
duplication maps which he pre-
sented were designed as a dem-
onstration to “stimulate thought.”
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Paul D. P. Spearman, counsel for
the Regional Broadcasters Com-
mittee, said they showed ‘“not nec-
essarily what the Commission
cught to do, but one way it can
be done.”

Methods suggested by the maps,
it was pointed out, are workable
from an engineering standpoint
and would provide at least three
secondary services to all of the U.
S. and at least four to almost all.
Mr. Godley reiterated that no sig-
nificance should be attached to
the choice of frequencies used in
the demonstrations.

Maps Discussed

Based on current allocation
standards, using directional anten-
na patterns as filed with FCC or
as designed following standard

procedure, these include:

1. On 1180 kc, directionalize WHAM
Rochester and add a 50-kw 1-B station
in the Phoenix area; or in addition to
the 50-kw 1-B at Phoenix, add 50-kw
Class 2 at Beaumont, Tex. and 10-kw
Class 2 at Duluth, both providing pro-
tection to the skywave service of the
1-B stations.

2. On 1100 kec, directionalize WTAM
Cleveland and add a 50-kw 1-B at San
Antonio.

3. On 1210 kc, directionalize WCAU
Philadelphia and add 50-kw 1-B at Den-
ver; or add 50-kw 1-B’s at Tulsa, Dés
Moines and Salt Lake City (or Fresno,
Calif.); or add 50-kw Class 2 stations at
Tulsa, Des Moines, and San Francisco.

4. On 670 Kkc, directionalize WMAQ
Chicago and add a 50-kw 1-B at Helena,
Mont.; or add the Helena station and
inject a 10-kw Class 2 station between
the dominant 1-B’s (Winner, S. D. is

suggested location, although it has a
small ppulation. Exhibit said ‘there do
not appear to be any towns likely to
support such a station independently,”
but that the extent of coverage ‘‘is so
great as to enable the station to pro-
vide service to a large population both
day and night.”)

5. On 870 ke, directionalize WWL New
Orleans, possibly relocating at Shreve-
port, and add 50-kw 1-B at Salt Lake
City.

Omaha Disputed

6. On 770 ke, directionalize WJZ New
York and add 50-kw 1-B at Omaha or
Albuquerque. (Exhibit noted “a close
squeeze” in the case of Omaha and
said ‘it was not positively determined
that this facility would be allocable.”)

7. On 1040 ke, directionalize WHO Des

Moines and add 50-kw 1-B at Shreve-
port.
8. On 650 kc, directionalize WSM

Nashville and add 50-kw 1-B at Tulsa.

9. On 1120 kc, directionalize KMOX
St. Louis and add 50-kw 1-B at Birming-
ham.

10. On 750 Kkc, directionalize WSB
Atlanta, increase KXL Portland to 50-kw
Class 2, and add similar stations at Los
Angeles and Milwaukee.

11. On 640 k¢, operating KFI Los
Angeles as 1-B, add following Class 2
stations: 50-kw at Albany, N. Y., New
Orleans and Amres, Iowa; 10-kw at
Winston-Salem, N. C.; 1-kw at AKron,
and 1-kw daytime at WNAD Norman,
Okla. Exhibit said assignhnment of ‘‘a
high-power station in Cuba [under
NARB conference agreement] and dele-
tion of the station at Nassau probably
eliminates Winston-Salem and New Or-
leans” but that ‘‘possibilities for Ames
and Albany remain good.” FCC spokes-
men pointed out that the Cuban station
is allowed to radiate only 1-kw power
in direction of Los Angeles.

12. On 1160 ke, directionalize XSL
Salt Lake City and add the following
Class 2 stations: 50-kw in Chicago,
Tampa, and Boston; 10-kw in Baltimore
(or Washington), Toledo (or Cleveland),
and New Orleans; 5-kw in Charlotte,
N. C. Exhibit said KSL with DA at night
would permit ¢‘considerable improve-
ment” in Chicago and Ohio operations,

and that *“the operation in Chicago
would be a modification of WJJD now
operating on 1160 k¢ and the operation
at Boston would involve moving WCOP
from 1150 to 1160 k¢ with an increase in
power.”

13. On 830 kc, directionalize WCCO
Minneapolis and add a 50-kw 1-B in
Birmingham and a 50-kw Class 2 in
New York.

14. On 1200 ke, directionalize WOAI
San Antonio and add 50-kw 1-B ,at
Boston.

15. Increase to 50-kw and new direc-
tive antenna suggested for WOWO Fort
Wayne to permit 50-kw Class 2 opera-
tion in New York or New England. In-
crease to 50-kw with DA proposed for
KEX Portland. Exhibit said no rural
listeners would lose service from West-
inghouse stations as a result.

Power Limitations ‘Weakness’

In WLW’s case for 500-kw op-
eration, James D. Shouse, Crosley
Corp. vice president in charge of
broadcasting, declared that pres-
ent limitations on. power in all
classes “is an inherent weakness in
+he allocations structure” and said
Crosley “has always advocated use
of such power -as~the art will per-
mit to provide the best possible
signal.”

He said “a healthy and beneficial
effect” would result if all classes of
stations were allowed more power,
and said all stations have “an ob-
ligation” to increase power when-
ever possible if they can serve
more people thereby. An increase
to 500 kw by the I-A stations, he
said, would be “a step in the right
direction” in the effort to provide

(Continued on page 85)

Engineers Agree to Alter Standards

Several Minor Changes
Are Suggested

In Plans

GENERAL AGREEMENT on
main principles in the proposed re-
vision of AM engineering stand-
ards was reported in the three-day
FCC-industry engineering confer-
ence last week, but participants
said several “minor changes” in
the plan were made.

The changes will..be incorpor-
ated into a revised draft slated for
release by July 29, to, be circular-
ized to Commission, industry and
other interested engineers in prep-
aration for the full-dress hearing
before the Commission en banc on
Aug. 5. ,

New Changes

Industry engineers were working
with those of the FCC over the
weekend in bringing the new
changes into the revised draft.
Provision was made for submission
of minority reports by parties ob-
jecting to any phases of the revised
plan,

Participants reported a “general
feeling” that it would be desir-
able to retain present standards
for normally protected contours,
for regional operations both day
and night.

There was “no outspoken gen-

eral opposition” to the proposed
plan of revision, participants as-
serted, despite a large number of
changes in minor points which
were suggested and approved.

The revision of present stand-
ards was submitted by FCC en-
gineers at the outset of the July
clear channel sessions [BR)ADCAST-
ING, July 8]. It was emphasized,
however, that the plan had not
been approved by the Commission
or by the technical committees ap-
pointed for the clear channel pro-
ceedings, although it was based
on an earlier plan for computing
service and interference which had
received committee approval for
use in the sessions.

Including specification of 30-ke
separation for assignments in the
same area (instead of the now ac-
cepted 40-ke separation), the pro-
posal provides new methods of cal-
culating resulting interference and
permissible interference of sky-
wave service; revision of adjacent
channel ratios; new method of cal-
culating urban populations served;
consideration of variation of noise
levels and of latitude effects on
skywave interference and service.

Like the informal conference,
the Aug. 5 hearing will be open to
all interested parties. FCC asked
that comments on the proposed re-

BROADCASTING

vision be submitted as far in ad-
vance of Aug. 5 as possible and that
they be accompanied by specific
proposals. Decision is expected
later in August.

H. MORGENTHAU I

HEAD OF FM GROUP

HENRY MORGENTHAU III, son
of former Secretary of the Treas-
ury, advised the FCC last week
that an unnamed veterans group
for which he is acting as spokes-
man, would apply for an FM allo-
cation in the Metropolitan area of
New York.

Mr. Morgenthau, who currently
is connected with the New York
City Housing Authority, did not
disclose the identity of others as-
sociated in the newly formed group
and his letter to the FCC was, by
no means, a formal application.
He explained that he had written
to the FCC in connection with the
Commission’s deliberations on the
matter of FM channel reservations
and that formal application would
be forthcoming from his group.

His father recently concluded a
short series of commentaries for
WMCA New York and four sta-
tions throughout the U. S.
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m STARS ARE ALWAYS SHINING OVER cﬁ//‘%&m VIA

"'7:00 p. m. Thursday" . . . is again WMTime with the popular

-

-
-
.

Dick Haymes Show . . . another CBS exclusive that creates
for WMT more listeners than any other station in Eastern
lowa. There's a real advantage for you in tying up your sales
message with this popularity that assures a coverage of
1,131,782 people—a greater number of people within the
2.5 MV line than any other lowa station. Eastern lowa's
No. | station is your No. | buy in the best market of a

great state at the lowest rate per radio family.

Member of the

WMT’s story is a big one to tell — an important one te hear. Mid-States Group

Contact your KATI AGENCY Man at Once!
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Maintain High Fidelity Broadcasts
with Collins Speech Equipment

You can maintain the high quality of your programs through successive ampli-
fiers by using Collins speech equipment. The fine overtones, the magnificent bass
—every detail of your well-balanced program is protected.

The 6P and 6X, shown below, embody typical Collins high engineering stand-
ards. Their frequency response of 30-15,000 cps, —65 db noise level, and 19, dis-
tortion reflect special attention to high fidelity requirements and thorough engi-
neering of circuits. "

Dependability of operation is assured by the use of correctly designed com-
ponents of select quality. Conservatively designed operating levels further con-
tribute to continuous operation free from troublesome outages.

These equipments are used with standard commercial microphones and pro-
gram lines, fit standard 19-inch racks, and are available in metallic crystalline
gray or black wrinkle ﬁr'lishes. Send for an illustrated bulletin.

Collins Radio Company, Cedar Rapids, lowa
11 West 42nd Street 458 South Spring Street
New York 18, N. Y. Los Angeles 13, California

FOR BROADCAST QUALITY, IT’S...

,i'

}I: 6P \S‘;\i'- :ll]:i_'i_fLar

~
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World Radio Organization Is Urged

International Author
Sees Programming

As Chief Need

By ARNO HUTH, Ph.D.

BY ITS VERY nature, radio broad-
casting calls for international
agreements and international co-
operation. A great many technical
and legal problems as well as those
in the field of programming can
only be settled by an international
organization. The need for such an
organization has been recognized
ever since the beginning of broad-
casting. As early as 1925, the
postal administrations and broad-
casting companies of nine European
countries established at Geneva the
“Union Internationale de Radio-
diffusion” (UIR).

The purpose of the UIR, known
also as the International Broad-
casting Union, was to deal with the
crisis caused by the growing mu-
tual interferences of stations in
different countries, and to draw
up- a European wavelength plan.
But the Union soon outgrew this
task and became a powerful cen-
tral organization which exercised a
decisive influence on the develop-
ment of broadcasting, and especial-
ly of the international program ex-
change.

At the eve of World War II it
comprised over 60 member com-
panies which operated no less than
900 stations with a total power of
12,000 kw. However, there was a
serious shortcoming in the consti-
tution of the UIR.: full member-
ship was reserved to broadcasters
in the “European Zone” (i.e.
Europe, the Mediterranean coun-
tries and Iceland). The 24 non-
European members, including the
big American companies, such as
NBC and CBS, and the services of
the British Dominions had no seat
and vote in the Council.

War Affects the UIR

The political and military de-
velopments during the war greatly
affected the UIR and its activities.
The suppresion of numerous broad-
casting services, as for instance in
Poland, in the Baltic countries and
in Yugoslavia, reduced the mem-
bership of the Union. Whereas the
International Telecommunications
Union or more exactly its Bureau
in Berne, observed a neutral at-
titude and resisted to political
pressure, the International Broad-
casting Union came more and more
under the influence of the Axis
powers and especially of Germany,
which caused the BBC and most of
the other allied services to with-
draw, among them CBS, the World
Wide Broadcasting Foundation and
the Canadian Broadcasting Corp.
(Soviet Russia and many Latin
American countries have never be-
longed to the Union.)

In the last years of the war, the
conventions of the UIR Council,
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held in Switzerland, were nothing
but meetings of the Axis delegates,
their satellites, the Quislings of the
occupied countries and a few neu-
trals. While the Director General
and the Secretary General of the
Swiss Broadcasting Service acted
as President and Secretary General
of the UIR (the latter also as di-
rector of the Geneva Office), the
positions of the four vice presi-
dents were reserved to the dele-
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gates of Nazi Germany, of Fascist
Italy, Vichy France, and occupied
Denmark. The Checking Centre of
the UIR at Brussels was directed
by the German delegate.

Reorganization Needed

It goes without saying that if
the UIR is to be preserved, it
must be reorganized entirely. But
the question arises whether it
would not be preferable to make a
fresh start. Just as the govern-
ments of the world have preferred
to replace the old League of Na-
tions by the new United Nations
Organization, it may be advisable
to replace the discredited UIR by
a new worldwide organization,
which would represent the Ameri-
can interests, as well as the Euro-
pean, and closely cooperate with the
United Nations Organization.

For this purpose its headquar-
ters could be suitably located near
the seat of the UN, as well as those
of the UIR were situated at Ge-
neva, the seat of the League of
Nations. Its membership should
be open to the broadcasting serv-
ices and the associations of broad-
casters of all the countries which
are members of the United Nations.
(Neutral countries may be ad-
mitted later as associate members.)

The new organization, just as
the UIR, should include the pri-
vate broadcasting companies in
addition to the official and semi-
official services. Otherwise its ac-
tivities would be seriously hamp-
ered, because limitation to official
membership would exclude the pri-
vately-owned networks and sta-
tions of the United States and of
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the Latin American countries, the
important associations of private
broadcasters in Canada and Aus-
tralia as well as the commercial
stations in Europe.

A world-wide broadcasting or-
ganization would by no means pre-
clude or limit the functioning of
regional groups such as the proj-
ected Inter-American Broadcasters
groups might establish useful con-
nections within the framework of
the larger organizations.

United Action

The postwar responsibilities of
radio are so great and its tasks
so difficult that the broadcasting
services of the various countries
ought to coordinate their efforts for
the purpose of common interna-
tional action. This can only be done
by a worldwide broadecasting or-
ganization whose functions would
be as manifold as radio broadcast-
ing is itself.

In the technical field, the new
organization—in close contact with
the International Telecommunica-
tions Union and the Communica-
tions Committee of the UN Social
and Economic Council—would have
to apply to broadcasting the pro-
visions of the future International
Telecommunications Convention. It
would further have to establish a
wavelength plan for shortwave
broadcasts, and to create a system
of international relays to ensure
worldwide distribution and satis-
factory reception of international
programs, especially of the UN
broadcasts. It should also provide
for the exchange of information
on the technical problems of radio
broadcasting and television, and
thus advance technical progress.

In the legal field, the new organ-
ization should.promote the free ex-
change of information by means
of international agreements and
other appropriate measures; it
should mediate between broad-
casting services in the case of con-
flicts; prevent the illegal use of
program material; endeavor to
improve the relations between
radio and the press (which, in
many countries, are far from good),
radio and the recor<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>