5> we take you now to

FOR WEEKS our What’s-the-Square-Root-of-the-
Root Department has been studying papers. News-
papers — not just things to write on.

It notes that 191 papers now list WOR pro-
grams DAILY, compared with the once-good total
of about 130 papers back in 1939. And it adds that
89 of these 191 papers are OUTSIDE the area in
which WOR guarantees to spread your message
profitably for cash!

This gives you the general idea.

It also gives you 89 proofs that people listen
parLy to WOR in 71 cities, in 11 states, that we

don’t even say we’ll sell you. States like Virginia,

‘W

TAMAQUA

~

Maine and Vermont — with Canada to boot. If the
people in these places didn’t listen to WOR, you
can bet whatever the taxes leave you that the
editors of their papers wouldn’t be scissoring their
columns to make room for WOR programs.

Our advertising people (ever on the lookout for
a loose nickel) would like to find some way of
charging extra for this extra. We won’t let them.
We’ll just go on keeping the excitement up near
the top of the tube, and listeners will keep on
asking their editors to make sure to let them know
what's on WOR — daily, in Tamaqua — which, if

you're interested, is in Pennsylvania.

—that power-full station at 1440 Broadway, in New York

MUTUAL
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Once more, WPEN was privileged to bring Philadelphians the programs are styled especially for their tastes. That's why
summer concerts from Robin Hood Dell. Stars of opera, musical listening to WPEN is getting to be a Philadelphia habit. And
comedy and radio sang under the stars in this famous out- why advertisers are finding WPEN an economical way to
door music hall. The world's noted conductors led the reach listeners in America’s third largest market.

orchestra. Robin Hood Dell is a Philadelphia institution.

Philadelphians who could not get seats at the Dell turned 950
naturally to WPEN to hear the music over the air. They know

, NATIONAL REPRESENTATIVES
WPEN broadcasts the best in music. PE“ I HEADLEY = REED COMPANY

New York ¢ Chicago ¢ Detroit ¢ Atlanta
These programs were typical of the way WPEN identifies itself L UGN 22 LU

San Francisco ¢ Los Angeles
with the interests of listeners in the Philadelphia area. lts THE EVENING BULLETIN STATION

Published every Monday, 53rd issue (Year Book Number) published in February by BROADCASTING PUBLICATIONS, INC., 870 National Press Building, Washington 4, D. C.
Entered as second class matter March 14, 1983, at Post Office at Washington, D. C., under act of March 3, 1879.



Closed Circuit

ORDER CHANGETH again at FCC. With
OPA in throes of decontrol, speculation arises
anew about plans of Paul A. Porter, who left
FCC chairmanship last February to trouble-
shoot OPA at President Truman’s behest. When
efficient Charles R. Denny Jr. was appointed
acting chairman, it was with view to Mr. Port-
er’s return. Though his closest associates don’t
know his mind, there’s basis for view that
by Labor Day, or'in any event by turn of year,
Mr. Porter will resume FCC chairmanship,
with:Mr. Denny reverting to commissionership.

FRANK AND ANN HUMMERT, kingpins in
program production and writing, are complet-
ing plans to form new company specializing in
both live and transcribed packaged programs.
Grapevine has it that Ed Kirby, head of his
own public relations firm, former NAB public
relations director and Army radio chief, will
head up new company while continuing his pub-
lic relations office.

EVEN IF FCC gives advisory opinion ap-
proving proposed new format of Pot O’ Gold
program as acceptable under lottery provision
of law, account may find itself in anomalous
position. Proprietary Association Code bans
use of premiums in sale of medicine as beneath
dignity of proprietary field. If not adjudged
technical violation, money giveaway format
probably would be regarded as violation in
spirit, according to informed sources.

CONTRACT FOR sale of WORL Boston by
Harold A. LaFount and Sanford H. and
George Cohen, New York attorneys, for $200,-
000 plus value of quick assets and receivables
not fto exceed an additional $100,000, closed
and this week will be submitted for FCC ap-
proval. Purchasers are Lawrence S. Bitner,
who on Sept. 1 resigns as vice president of
Filene’s in Boston, and Dominic J. Perri,
vice president and treasurer of American
Guaranty Corp. of Boston. Each would hold
50%. Mr. LaFount, former member of Fed-
eral Radio Commission, is general manager of
Arde Bulova stations.

THERE’S LARGE investment firm in Cleve-
land eager to enter network broadcasting
field—and probably would have done so at
time of Associated Broadcasting System col-
lapse if right man could have been found to
head up organization. Understood firm has
$50,000 annual stipend earmarked for that
“right man.”

DON BELL, Mutual correspondent just re-
turned from the Pacific [ BROADCASTING, Aug.
12], slated for assignment at WOL, Washing-
ton MBS outlet.

SOUNDS OF DISCONTENT among some
independent FM operators who feel NAB is
giving new system “brushoff” in Convention

(Continued on page 102)
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L(/acoming

Aug. 20: NAB Radio News Clinic,
Onesto Hotel, Canton, Ohio.

Aug. 23-25: AFRA National Conven-
tion, Hollywood.

Sept. 9-10: NAB Small Market Stations
Executive Committee, Hotel Siatler,
Washington.

(Other upcomings on page 50)

HEARING SCHEDULE

HEARING schedule for September, 0(3-
tober and November announced Friday by
FCC, covering all broadcast applications
set for hearing prior to Aug. 1. Hear-
ings start Sept. 4. List is compiled by
docket numbers. Alphabetical list is prom-
ised in few days and will be published in
Aug. 26 BROADCASTING if available.

Bulletins

ONLY about one-third of 167 members of Co-
operative Analysis of Broadcasting voted by
Friday on board proposal to “discontinue ad-
ministrative operations,” despite board’s urgent
request all ballots be returned by Aug. 15. Mat-
ter said mere formality, however, with votes to
date ratifying board’s action. CAB program
rating service discontinued July 31.

EFFORT of Missionary Society of St. Paul the
Apostle, New York, to obtain facilities of
WNEW New York formally abandoned Friday
when FCC granted society’s motion to dismiss
without prejudice its 1130 ke 10 kw applica-
tion [BRDADCASTING, Aug. 12]. FCC dismissed
petition of Howard Hughes to postpone taking
of his testimony in Los Angeles application of
Hughes Tool Co. on ground that testimony
will not be needed.

ADVISORY COUNCIL NAMED

MRS. ELEANOR ROOSEVELT, NAB Presi-
dent Justin Miller and General Foods Presi-
dent Charles Mortimer head membership of
new Advisory Council named by Radio Ex-
ecutives Club of New York. Robert D. Swezey,
MBS vice president and general manager, is
club president. Membership of council also
includes four network presidents and repre-
sentatives of independent stations and other
industry groups.

Idea of council is to give club board of ex-
perts with fresh perspective, Mr. Swezey said.
He announced makeup of several committees.
Season opens Sept. 19 with business session.
Regular meetings start Oct. 3, to be held first
and third Thursdays of each month at Hotel
Roosevelt, 12:15 p.m.

Business Briefly

FITCH PLAN ® F, W. Fitch Co., Des Moines,
through L. W. Ramsey Agency, Davenport,
Ia., announced discontinuance Sept. 10 of Vie
and Sade, MBS, Thursdays, 7:30-8 p.m., CDT,
to concentrate majority of budget on new
Alice Faye-Phil Harris show, starting Sept.

29, NBC, 6:30-7 p.m., CDT.

GRID SPONSOR @ Atlantic Refining Co.
again to sponsor Ohio State U. football this
fall on WTAM Cleveland, with Tom Manning
doing play-by-play. Agency, N. W. Ayer &
Son, Philadelphia. B
| 4

TWO ON WBT @ American Ace Coffee Co.
and Fleming and Sons, Dallas, Tenn. (Wall-
rite), to take 15-minute segment of Carolina
Hayride and Hit Parade on WBT Charlotte,
N. C. Both start Aug. 31.

BANK SPONSORS MUSIC @ Security First
National Bank, Los Angeles, today (Aug. 19)
starts five weekly Security Symphonia on
KMPC Hollywood. Contract for 52 weeks.
Agency, Foote, Cone & Belding, Los Angeles.

BORDEN TELEVISION ® Borden Co., New
York, signed 13-week contract with WNBT
New York, NBC television outlet, for I Love
to Eat Fridays, 9 p.m. Borden to advertise all
products on show, which features James
Beard. Agency, Young & Rubicam, N, Y.

MR. DISTRICT ATTORNEY
RETAINS HOOPER LEAD

- MAINTAINING its position as top summer-

time audience puller of 1946, M». District At-
torney first week in August rang up Hooper-
ating of 10.8, according to Aug. 15 report on
network programs issued by C. E. Hooper Inc.
Suspense was second with rating of 10.3; Jack
Haley third with 9.8, Other nighttime leaders
were:

Crime Doctor 9.3, Your Hit Parade 9.2,
Screen Guild Players 8.8, Man Called X 8.8,
Big Town 8.3, Kay Kyser (10:30-11 p.m.) 8.2,
Dy, I. Q. 8.2, Dr. Christian 8.0, Evening With
Romberg 8.0, Aldrich Family 7.9, Jergens Sum-
mer Edition 7.8, Blondie 7.7, We The People
7.7, Take It or Leave It 7.7.

Average evening sets in use for week were
18.2, up 0.4 from mid-July, down 0.9 from year
ago. Average evening rating was 5.4, up 0.2
from last report, down 0.3 from year ago.
Average available audience was 78.1, up 0.1
from last report, up 0.5 from year ago. Total
sponsored hour index was 53%, unchanged
since last report, compared with 66 year ago.

Top 10 daytime programs, according to
Hooper report were: When a Girl Marries, 6.9,
Portia Faces Life 6.4, Young Widder Brown
6.3, Stella Dallas 6, Ma Perkins (CBS) 5.8,
Betty Crocker, 5.8, Lorenzo Jones 5.4, Pepper
Young’s Family 5.4, Breakfast in Hollywood
(P&G) 5.4, Right to Happiness 5.4, Romance
of Helen Trent, 5.4, Woman in White, 5.4.

BROADCASTING
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FCC ANNOUNCES STATUS AND ORDER OF PROCESSING IN PENDING AM APPLICATIONS

DETAILED LIST showing status of all AM
applications for new or changed facilities and
incorporating new “processing line” machin-
ery to speed handling of applications released
by FCC late Friday.

List covers 859 applications—new peak for
FCC—but excludes those for transfer or as-
signment, antenna or transmitter site changes,
and “other matters which are ordinarily acted
on by the Administrative Board.” Compiled as
of close of business Aug. 13 (last Tuesday),
list carries applications in order in which they
will be processed (based on order in which
filed).

Processing-line procedure, described as more
a systematizing of present policy than devia-
tion from existing methods, puts emphasis on
consideration of applications in order received
and, as a result, more time-saving correlation
of work by various FCC departments.

Deviation

One deviation is that henceforth petitions
for amendment, removal from hearing docket
and grant will be entertained only insofar as
amendment and removal from hearing are con-
cerned. If these are approved, application will
go back to its proper place in line to wait its
turn for action.

Five “processing lines” shown by FCC.
With approximate number of applications in
each as of Aug. 13, they are:

I. Simple new station applications such
as those for 250-w local stations, daytime-
only outlets (134).

II. Applications involving more com-
plex engineering questions, such as those

STATEMENT BY DENNY

THE FCC is constantly aware of the
problems which beset applicants for radio
stations. Not least among these, we
know, is uncertainty about the status of
applications. In this new processing
plan, we are undertaking further stream-
line Commission action. We are hopeful,
as well, that the schedule on AM appli-
cations, printed here by BROADCASTING,
will give applicants a clear picture of the
order in which they are to be considered,
and thus facilitate their efforts to plan
for the future. In drafting a schedule as
comprehensive as this, there are bound
to be some errors. We think they have
been kept at a minimum. But those which
do turn up will be corrected. It is re-
quested that applicants call any errors
to the Commission’s attention by letter
addressed to the Secretary, Attention
Processing Line, Federal Communica-
tions Commission, Washington 25, D. C.

CHARLES R. DENNY JR.

Acting Chaitrman

Federal Communications Commission
Aug. 16, 1946

BROADCASTING e Telecasting

involving regional or clear channels, and
directional antennas (130).

ITI. Cases approved by engineering de-
partment and up for study by law and ae-
counting departments (64).

1V. Cases in pending files, such as theose
on which processing cannot continue until
requested additional infermation is re-
ceived; also those involving conflict with
announced policy (27).

V. Cases in hearing (about 504)

Applications obviously involving conflict with
other applications will be sifted out and put
into the hearing line when they reach the en-
gineering department but will be kept in line
for engineering processing unless conflict is
obvious.

By listing order in which applications will be
considered in their respective “lines,” Commis-
sion said it hoped to reduce number of inquiries
from applicants wanting to know status of
their cases. Inquiries, FCC said, “have con-
sumed myuch of the time ... that could be better
spent on the actual processing of applications.”
While such individual inquiries can not be en-
tertained, FCC will undertake lists similar to
Friday’s “at appropriate intervals” and mail
them to all applicants.

FCC emphasized importance of differentiat-
ing between Processing Lines I and II. Engi-
neers working on Line II (more complex appli-
cations) need greater degree of training than
those on Line I (simpler cases), and compli-
cated cases requiring several weeks’ work
would delay processing of simpler ones if two
classes were “mixed up.”

Cases in Lines I and II may be lumped
together for study, however, if they involve
mutual conflicts and if time can be saved by
studying them together.

“All engineering personnel available for
this purpose under the Commission’s appro-
priation is assigned to these two processing
lines and everything is being done to see
that the lines move as quickly as possible in
the light of engineering personnel available,”
FCC declared.

It was noted that when case is put into par-
ticular “line,” it is listed in proper order by
file number: Oldest at front of line; newest,
at back. “Thus,” it was pointed out, “the file
number strictly determines the order in which
the staff’s work is begun on a particular ap-
plication.”

But FCC cautioned that greater complexity
of some applications, need for additional in-
formation, etc., may result in processing being
completed after newer but simpler applica-
tions have been completed—that is, that in
such cases place near the front of the line
is not necessarily guarantee that application
will be completely processed before less com-
plicated applications which are farther back
in line.

It was emphasized that production-line
system will enable law and accounting depart-
ments to keep track of what comes next, so

they will be writing reports on same applica-
tions being studied by engineering department.

In classes of hearing, Commission said efforts
are made to hear oldest cases first “but some
divergence is sometimes necessary in order
to arrange schedules which minimize conflicts
between attorneys and which group cases in
particular geographical areas for hearing at
approximately the same time so as to reduce
the amount of travel ... .”

FCC called attention to recent policy per-
mitting applicants to waive hearings. In such
cases, applications will be taken from hearing
line and put into proper place in processing
line. “If any such case involves conflicting
applications,” Commission said, “a decision will
not be made prior to the time when the file
number of the oldest of such conflicting applica-
tions is reached in the proper processing line.”

Applications will hold place in line even
if amended to change frequency and/or power
or change request from fulltime to daytime
operation. File Numbers will be changed in
case of amendment only when amendment is
so substantial it “really involves the substitu-
tion of a different application.”

List and explanation of plan will be mailed
to all applicants. If errors are detected, FCC
asked they be brought to Commission’s atten-
tion by letter to Secretary T. J. Slowie marked
“attention Broadcast Processing Lines.” Tele-
phone calls regarding possible errors can not
be handled.

List of AM applications released by the FCC
follows:

PROCESSING LINE NO. 1

Under Examination by Engineering Department

Frequency, Call Letter, Location, Decket No.—File No.

730 —NEW—Birmingham, Ala. B3-P-3671
1340—NEW—Atlanta, Ga. B3-P-3825
1430—NEW—Houston, Tex. B3-P-4182

910 —NEW—Quincy, Mass.
1490—NEW—Chillicothe, Ohio

(D. 7448)—B1-P-4466
(D. 7416)—B2-P-4512

680 —NEW—Clearwater, Fla. B3-P-4565
1400—NEW—Mayaguez, P. R. B-P-4562
1340—NEW—Livingston, Mont. Bb5-P-45666

730 —NEW—Memphis, Tenn.
1450—NEW—Denver, Colo.

(D. 7700)—B3-P-4708
(D. 7662)—B5-P-4834

1320—NEW—Clayton, Mo. B4-P-4856
610 —NEW—Richfield, Utah Bb5-P-4877
1050—NEW-—Decatur, Ala. B3-P-4890
1490—NEW-—Caldwell, Ida. B5-P-4900
1450—NEW—Moscow, Ida. B5-P-4911
1080—NEW—Pittsburgh, Pa. B2-P-49156
1230—NEW—Opelousas, La. B3-P-4917
1450—NEW—Colorado Springs, Colo. B5-P-4918
1490—NEW—Douglas, Ga. B3-P-4922
1120—NEW—Bethesda, Md. B1-P-4928
840 —NEW—Port Arthur, Tex. B3-P-4929
900 —NEW—Miami, Okla. B3-P-4930
1230—NEW-—Rawlins, Wyo. B5-P-4931
1240—NEW—Colorado Spring, Colo. B5-P-4934
1230—NEW-—Shelby, Mont. B6-P-4935
1490—NEW—Texarkana, Ark. B3-P-4938
1090—NEW—Effingham, Ill. B4-P-4939
1240—NEW—DesMoines, lowa B4-P-4940
1400—NEW—Bennetsville, S. C. B3-P-4943
1490—NEW—Pueblo, Colo. B5-P-4945
1230—NEW—Alamogordo, N. M, B5-P-4949
1190—NEW—Farmingham, Mass. B1-P-4950
1230—NEW—Fayetteville, N. C. B3-P-4951
1140—NEW—Mineral Wells, Tex. B3-P-4952
1450—NEW—North Wilkesboro, N. C. B3-P-4953
860 —NEW—Piqua, Ohio B2-P-4954
1490—NEW—Princeton, W. Va. B2-P-4955

Awaiting Engineering Study
830—KWEKW—Pasadena, Calif. (D. 6737)—B5-P-3710
1580—NEW—Peoria, Il (D. 6920)—B4-P-3911
1490—NEW—Pensacola, Fla. (D. 6850)—B3-P-4085
1580—NEW—Santa Monica, Calif. B5-P-4236

(Continued on Page 4b)
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AM Applications

(Continued from Page 4a)

Frequency, Call Letter, Location, Docket No.—File No.

1490—NEW—Austin, Tex. B3-P-4355
830 —NEW—XKennett, Mo. (D. 7701)—B4-P-4764
660 —NEW-—Rochester, N. Y. B1-P-4859
1230—NEW—Leesburg, Fla. B3-P-4936
1090—NEW—Hempstead, N. Y. B1-P-4958
1230—NEW—Barstow, Calif. B5-P-4960
1240—NEW—Rawlins, Wyo. B5-P-4961
860 —NEW—OQak Hill, W. Va. B2-P-4962
710 —NEW—Rome, Ga. B3-P-4963
1490—KNEL—Brady, Tex. B3-ML-1232
1490-—-NEW—Fayetteville, N. C. B3-P-49656
660 —NEW—Crewe, Va. B2-P-4966
1400—NEW—San Angelo, Tex. B2-P-4968
15690—NEW—Chester, Pa. B2-P-4969
880 —NEW—Napa, Calif. B3-P-4972
1490—NEW—Anniston, Ala. B3-P-4973
990 —NEW—New Orleans, La. B2-P-4974
1490—NEW—Tyler, Tex. B3-P-4975
1190—NEW—Rome, Ga. B3-P-4977
1490—NEW—Mesa, Ariz. B5-P-4980
1490—NEW—San Diego, Calif. B65-P-4981
1340—NEW—Monahans, Tex. B3-P-4982
760 —NEW—Fort Worth, Tex. B3-P-4983
1230—NEW—Del Rio, Tex. B3-P-4984
1450—NEW—Las Cruces, N. M. B5-P-4986
1240—NEW—Anchorage, Alaska B -P-4989
1240—NEW—Bluefield, W. Va. B2-P-4990
1400—NEW—Seguin, Tex. B3-P-4991
1140—NEW—Oklahoma City, Okla. B3-P-4992
1450—NEW—Deadwood, S. D. B4-P-4994
860 —NEW—Anderson, S. C. B3-P-4995
800 —NEW—Knoxville, Tenn. B3-P-5000
1340—NEW-—Glendale, Ariz. B5-P-5003
1190—NEW—Littlefield, Tex. B3-P-5004
1400—NEW-—Jacksonville, Fla, B3-P-5007
730 —NEW—Waterloo, Iowa B4-P-5012
1120—NEW—Cleburne, Tex. B3-P-5013
1340—NEW—Corvallis, Ore. B5-P-5014
660 —NEW-—Grosse Pointe, Mich. B2-P-5015
1400—NEW—Austin, Minn. B4-P-5024
1400—NEW—Bellinger, Tex. B3-P-5025
1490—NEW—Burbank, Calif. B5-P-5027
710 —NEW-—Winston-Salem, N. C. B3-P-5028
1240—NEW—Flagstaff, Ariz. B5-P-6035
1240—NEW—Maysville, Ky. B2-P-5036
1540—NEW—Galveston, Tex. B3-P-5037
1340—NEW-—Havre, Mont. B5-P-5043
1490—NEW—Cathage, Mo. B4-P-5044
1170—NEW—Providence, R. I. B1-P-5046
1400—NEW—Arecibo, P. R. B -P-5047
710 —NEW—Edinburg, Tex. B3-P-5061
1450—NEW—Woodward, Okla. B3-P-5053
1490—NEW—Yreka, Calif. B5-P-5054
1420—NEW—Stockton, Calif. B6-P-5059
730 —NEW-—Athens, Ohio B2-P-65061
1050—NEW—Alexander City, Ala. B3-P-5062
1260—NEW-—Wilmington, Dela. B1-P-5063
1400—NEW—Lake Charles, La. B3-P-5065
1430—NEW—Lansing, Mich. B2-P-5066
720 —NEW—Richmond, Va. B2-P-5067
1230—NEW—Laurinburg, N. C. B3-P-5068
1510—NEW-—Ontario, Calif. B5-P-5069
1230—NEW-—McMinnville, Tenn. B3-P-5070
1490—NEW-—Walterhoro, S. Car. B3-P-5075
1490—NEW—Fajardo, P. R. B -P-5078
1520—NEW—Clinton, Ill. B4-P-5081
1490—NEW—Morrisville, Pa. B2-P-65082
820 —NEW—Evansville, Ind. B4-P-5087
1490—NEW—Magnolia, Ark. B3-P-5088
1660—NEW—Canton, Ill. B4-P-5089
1490—NEW-—Bradford, Pa. B2-P-5091
1110—NEW—Providence, R. L B1-P-5092
1540—NEW—Los Angeles, Calif. B6-P-509b6
1260—NEW-—New Haven, Conn. B1-P-5096
1230—NEW—Johnstown, Pa. B2-P-5097
1460—NEW-—Abderdeen, Wash. B5-P-65098
1400—NEW—Yakima, Wash. B5-P-5099
1490—NEW—Dallas, Tex. B3-P-65100
15610—NEW—Perth Amboy, N. J. B1.P-5101
1400—NEW—Yuma, Ariz. B6-P-5102
1340—NEW—West Palm Beach, Fla. B3-P-5103
1290—NEW—West Palm Beach, Fla. B3-P-5104
710 —NEW—San Pable Island, Calif. B5-P-5106
1240—NEW—Liberty, N. Y. B1-P-5107
1400—NEW—Hobart, Okla. B3-P-5108
1340—NEW—Beaumont, Tex. B3-P-5113
1400—NEW—Oneonta, N, Y, B1-P-5114
1400—NEW—Yakima, Wash. B5-P-5115
1400—NEW—Littleton, N. H. B1-P-5116
900 —NEW—Lynn, Mass. B1-P-5117
1030—NEW-—Jacksonville Beach, Fla. B3-P-5118
760 —NEW—Clarksburg, W. Va. B2-P-5119
690 —NEW—Lamesa, Tex. B3-P-5126

PROCESSING LINE NO. 2

Under Examination by Engineering Department
930 —KSEI—Pocatello, Ida, (D-6865)-—B5-P-3735

560 —WJLS—Beckley, W. Va. B2-P-3943
1380—WTSP—St. Petersburg, Fla. B3-P-2965
1470—NEW-—Meriden, Conn. B1-P-4025
1420—KNOW-—Austin, Tex. B3-P-4042
1590—NEW—Mount Vernon, Wash. B5-P-4050
1430—NEW-—Centralia, Il. B4-P-4181
1380—NEW-—Asheville, N. C. B3-P-4464
1660—WQXR—New York, N. Y. B1-P-4606
1560—KPAC—Bakersfield, Calif. B5-P-4868
1430—NEW —Belleville, II1, B4-P-65034
1660—WTOD—Toledo, O. B4-P-5071
Awaiting Engineering Study
930 —KVAN—Vancouver, Wash. B5-P-3552

970 —KFRE—Fresno, Calif.
1560-—NEW—Eugene, Ore.
1270—NEW--Ft. Smith, Ark.
1030—NEW—Duluth, Minn.
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(D-7125) —B5-P-3757
(D-7383)—B5-P-3771

B3-P-4200
(D-7353) —B4-P-4278

Frequercy, Call Letter, Location, Docket No.—File No.

1150—NEW—Mayaguez, P. R. B -P-4296
860 —KONO—San Antonio, Tex. B3-P-4329
630 —KMAC—San Antonio, Tex. B3-P-4360
1150—KSAL-—Salina, Kan. (D-7490) —B4-P-4364
1480—WSAR—Fall River, Mass. B1-P-4384
940 —NEW—Rio Piedras, P. R. B -P-4397
1320—NEW—QOceanside, Calif, B5-P-4442
630 —NEW—Spokane, Wash. B5-P-4462
630 —NEW—Boise, Ida. B5-P-4482
1600—NEW-—Yuba City, Calif. B5-P-4488
1540—NEW—Fort Worth Tex. B3-P-4524
610 —WHKC—Columbus, O. B2-P-4528
570 —KLCN—DBlytheville, Ark. B3-P-4537
540 —NEW—Amarillo, Tex. B3-P-4551
1320—NEW—San Juan, P. R. B -P-4560
1150—KFJI—Klamath Falls, Ore. B5-P-4573
920 —NEW—Fairbault, Minn. B4-P-4581
1280—KNAK—Salt Lake City, Utah B5-P-4582
980 —WTRY—Troy, N. Y. B1-P-4591
690 —NEW—Birmingham, Ala. B3-P-4598
550 —WNBH-—New Bedford, Mass. B1-P-4605
1540—NEW—Albany, N. Y. B1-P-4611
930 —WPAT—Paterson, N. J. B1-P-4613
1430—~NEW—Altoona, Pa. B2-P-4632
1510—KGA—Spokane, Wash. Bb6-P-4647
1280—NEW—Silver City, N. M. B5-P-4648
1110—WBT—Charlotte, N. C. B3-P-4655
1370—WCOA—Pensacola, Fla. B3-P-4660
1470—NEW—Coolidge, Ariz. B5-P-4677
1520—NEW—Buffalo, N. Y. B1-P-4678
860 —WRUF—Gainesville, Fla. B3-P-4682
1450—WLAY—Muscle Shoals, Ala. B3-P-4684
970 —WAAT—Newark, N. J. B1-P-4691
1360—NEW—Goose Creek, Tex. (D-7569)—B3-P-47086
1300—NEW—Fresno, Calif. B5-P-4709
1320—WJAS—Pittsburgh, Pa. B2-P-4714
1460—WELO—Tupelo, Miss, B3-P-4719
620 —WHJB—Greensburg, Pa. B2-P-4721
1340—NEW—Sioux Falls, S. Dak. (D-7632) —B4-P-4734
850 —NEW—Albany, N. Y. B1-P-4740
1170—NEW-—Montgomery, Ala. B3-P-4743
690 —KGKB—Tyler, Tex. B3-P-4769
790 —NEW-—Allentown, Pa. B2-P-4790
1150—NEW—Utica, N. Y, B1-P-4793
950 —WAAF—Chicago, Ill. B4-P-4796
740 —NEW—Tulsa, Okla. B3-P-4797
1600—NEW—Orange, Tex. B5-P-4801
1310—NEW—Joplin, Mo. B4-P-4805
1330—WBBR—Brooklyn, N. Y. B1-P-4807
680 —KFEQ—St. Joseph, Mo. ~ B4-P-4810
790 —KVOS—Bellingham, Wash. B5-MP-1904
550 —NEW-—Anchorage, Alaska B -P-4817
590 —WDLP—Panama City, Fla. B3-P-4829
960 —WMFF—Plattsburg, N. Y. B1-P-4830
1260—NEW—Trenton, N. J. B1-P-4832
610 —KVNU-—Logan, Utah B5-P-4842
1380—KWK—St. Louis, Mo. B4-P-4843
620 —NEW-—Hanford, Calif. B5-P-4869
920 —KOLO—Reno, Nev. B5-MP-1964
1370—WPAB—Ponce, Puerto Rico B -P-4871
1440—WSFA—Montgomery, Ala. B3-MP-1995
580 —KSAC—Manhattan, Kan, B4-P-4874
1300—KOME—Tulsa, Okla. B3-P-4880
1170—NEW—Bellingham, Wash. B5-P-4893
940 —WMAZ—Macon, Ga. B3-P-4899
1170—NEW-—Miami, Fla. B3-P-4903
1420—KVJ—Walla Walla, Wash. B5-P-4908
630 —WJMS—Ironwood, Mich, B2-P-4909
850 —WHDH—Boston, Mass. B1-P-4912
980 —NEW—Morgan City, La. B3-P-4913
1410—NEW-—Dalhart, Tex. B3-P-4919
1320—NEW—Lansing, Mich. B2-P-4920
1310—NEW—Fontana, Calif. B5-P-4923
630 —NEW-—Missoula, Mont. B5-P-4927
970 —NEW-—Las Vegas, Nev. B5-P-4942
1270—KIOX—Bay City, Tex. B3-MP-1948
620 —NEW—Hackensack, N. J. B1-P-4956
710 —KGNC—Amarillo, Tex. B3-MP-1994
1440—NEW-—Quincy, Il. B4-P-4970
1600—NEW—Brookline, Mass, B1-P-4976
1480—NEW—Lincoln, Nebr. B4-P-4985
910 —NEW—Miami, Okla. B3-P-4987
990 —NEW-—Muskogee, Okla, B3-P-4996
580 —NEW—Washington, D. C. B1-P-4997
1500— NEW—Preston, Idaho B5-P-5002
620 —NEW-—Fresno, Calif. B5-P-5005
1280—NEW—Lake City, S. C. B3-P-6008
1270—WTAL—Tallahassee, Fla. B3-P-5009
1310—WMBH—Joplin, Mo. B4-P-5010
850 —NEW—Birmingham, Ala. B3-P-5016

1380—KIDO—Boise, Ida. B5-P-5017
1280—WBBZ—Ponca City, Okla. B3-P-5018

1320—WKIX—Columbia, S. C. B3-P-5023
590 —WOPI—Bristol, Tenn. B3-P-5026
1290—WTMC—Ocala, Fla. B3-P-5029
1380—KRKO—Everett, Wash. B5-P-5030
1070—WKVM-—Arecibo, P. R. B -P-5031
1430—KLO—Ogden, Utah B5-P-5032
970 —KHBC—Hilo, Hawaii B -P-5039
1480—NEW-—Sharrokin, Pa. B2-P-5045
620 —NEW—San Juan, P. R. B -P-5048
1270—KCOK—Tulare, Calif. B5-P-5050
1290—WTOC—Savannah, Ga. B3-ML-1233
1480—KGLU—Safford, Ariz. B5-MP-1902
1030—KUTA—Salt Lake City, Utah B5-P-5050
1540—NEW—Seattle, Wash. B5-P-5060
1430—KFBK—Sacramento, Calif. B5-P-5072
920 —NEW—Rochester, Minn. B4-P-5080
1480—NEW—Austin, Minn. B4-P-5085
1320—WJHP—Jacksonville, Fla. B3-MP-2030
690 —KGGF—Coffeyville, Kan. B4-MP-2021
1320—NEW—Kalamazoo, Mich. R2-P.5111
1540—NEW—Durant, Okla. B3-P-5112

PROCESSING LINE NO. 3

Engineering Study Completed Awaiting Study by Other
Departments

1490—New—Pittsfield, Mass. B1-P-2988
1450—New—DPortland, Ore. B5-P-3225
1520—New—Long Island, N. Y. B1-P-3277

Frequency, Call Letter, Location, Docket No.—File No.

950—New—DBoise, Idaho B5-P-3613
1560—New~—Springfield, Il (D-7323) —B4-P-3822
1290—New—W ichita Falls, Tex. B3-P-3823
1450—New—Huntington, W. Va. B2-P-3826
790—KFQD—Anchorage, Alaska B-P-3935
1420—New—=Stockton, Calif. B6-P-4015
1190—KEX—Portland, Ore. B6-P-4051
1380—New—Ft. Wayne, Ind. B4-P-4063
790—New—Saginaw, Mich. B2-P-4088
940—New—New Orleans, La. B3-P-4167
1230—New—Medford, Ore. (D-7327) —Bb5-P-4188
1490—New—Martinsburg, W. Va. B2-P-4197

1070—New—High Point, N. C.
1340—New—Huron, S. C.

(D-7553) —B3-P-4199
(D-7055) —B4-P-4228

930—New—Kalamazoo, Mich. B2-P-4277
890—New—McKeesport, Pa. B2-P-4292
1000—WCFL—Chicago, Il B4-P-4316
960—WELI—New Haven, Conn. B1-P-4351
710—WGBS—Miami, Fla. B3-P-4393
1490—New—Asheville, N. C. B3-P-4407
1460—WKBO—Harrisburg, Pa. B2-P-4504
710—New—Paris, Tenn. B3-P-4528
930—WLAV—Grand Rapids, Mich. B2-P-4536
1170—New—Houston, Texas B3-P-4563
710—WOR—New York, N. Y. B1-P-4575
820—New—Laurens, S. C. B3-P-4587
1340—WOCB—New Bedford, Masas. B1-P-4588
1240—New—Rhinelander, Wisec. B4-P-4600
1400—WSAM—Saginaw, Mich. B2-P-4626
1240—New—Havre, Mont. B5-P-4644
1340—New—Fremont, Neb. B4-P-4664
1190—WLIB—Brooklyn, N. Y. B1-P-4681
1450—New—Douglas, Ga. B3-P-4707
750—New—Baltimore, Md. B1-P-4713
1550—KHWA—San Mateo, Calif. B5-MP-1998
900—New—Nashua, N. H. (D-7603) —B1-P-4746
930—New—Battle Creek, Mich. B2-P-4756
1240—New—DBryan, Tex. B3-P-4767
1230—New—Las Vegas, Nev. B5-P-4787
1230—New-—Thief River Falls, Minn. B4-P-4818

1450—New—Iron Mountain, Mich. B2-P-4820

730—New-—Pulaski, Tenn. B3-P-4853
1450—New—Huntsville, Ala. B3-P-4861
930—New—Elyria, Ohio B2-P-4865
650—New—Goose Creek, Tex. B3-P-4867
1490—New—Alpine, Tex. B3-P-4870
800—New—Palatka, Fla. B3-P-4885
1520—New—Macomb, Il B4-P-4887
760—New—Tarboro, N. C. B3-P-4891
1210—New—Saginaw, Mich. B2-P-4894
750—New—Durant, Okla. B3-P-4897
1400—New—Oneonta, N. Y. B1-P-4898
1010—New—Monroe, N. C. B3-P-4901
1010—New—Albermarle, N. C. B3-P-4904
1230—New—Columbia, S. C. B3-P-4905
1180—WLDS—Jacksonville, Il B4-P-4907
1230—New—Yazoo City, Miss. B3-P-4910
1230—New—Florence, S. C. B3-P-4921
1400—New—Stamford, Tex. B3-P-4932
1230—New—Florence, S. C. B3-P-4948
1030—KWBU—Corpus Christi, Tex. B3-SSA-143
PROCESSING LINE NO. 4
Cases Placed in Pending File
1340—WTEL—Philadelphia, Pa. B2-ML-1230
920—WGST—Atlanta, Ga. B3-P-2790
1150—New-—Des Moines, Iowa (D-6712) —B4-P-3706
1280—WGBF—Evansville, Ind. B4-P-3844
1200—WHLD—Niagara Falls, N. Y. B1-P-3879
660—KSKY—Dallas, Tex. B3-P-3966
1380—WATL—Atlanta, Ga. B3-P-3985
1280—New—Eugene, Ore. B5-P-4259
870—New—Hanford, Calif. B5-P-4423
890—New—Santa Monica, Calif. B5-P-4481
750-—KMMJ—Grand Island, Nebr. B4-P-4535
1100—New—Tulsa, Okla. B3-P-4593
1230—New—Americus, Ga. B3-P-4602
1340-—New—~Clearwater, Fla. B3-P-4650
750—New—San Bernardino, Calif. B5-P-4689
890—New—Brenham, Tex. B3-P-4704

760—New—=Stillwater, Okla. B3-P-4748
1030—New—Burlington, N. C. B3-P-4857

1240—New—Charlotte, N. C. B3-.P-4879
1030—New—Thomaston, Ga. B3-P-4882
1230—New—Lynchburg, Va. B2-P-4889
1400—New—Baltimore, Md. B1-P-4896
1200—New—Middletown, R. I. B1-P-4902
1490—New—Muskegon, Mich. B2-P-4914
1600—New—Carrollton, Ga. B3-P-4925
770—KFEL—Denver, Colo. B5-P-5033
1030—KPHO—Phoenix, Ariz. Bb5-P-5056

PROCESSING LINE NO. 5
Name of Applicant Docket No. File No.

WCAM Camden, N. J. 6144—B1-ML-1069
WCAP Asbury Park, N. J. 6145—B1-ML-1070
WTNJ Trenton, N. J. 6161—B1-ML.-1084
KWLC Decorah, Iowa 7613—B4-ML-1226
Oregon State Agricultural College,

Corvallis, Ore. 1406—B5ML-1228
WCAL Northfield, Minn. 7532—B4-M1-1229
WKEU Griffin, Ga. 7211—B3-L-1827 &

B3-Z-1625

KOB Albuquerque, N. M. 6584—B5-MP-1738
KOB Albuquerque, N. M. 6585—B5-L-1799
Bb6-Z-1583
76565—B3-MP-1839
7402—B3-MP-1935
5968—B3-P-2553
7610—B4-P-2717
6040—B2-P-2760

James A. Noe, Monroe, La.

WSFA Montgomery, Ala.

KRBC Abilene, Tex.

WMBD Peoria, Il

WINK Louisville, Ky.

Associated Broadecasters, San Fran-
cisco, Calif.

WGRC New Albany, Ind.

KQW San Jose, Calif.

Nashville (Tenn.) Radio Corp.

Florida Broadcasting. Co., Jacksonville,
Fla. 6080—B3-P-3036

WWSW Pittsburgh, Pa. : 7107—B2-P-3055.

WICA Ashtabula, Ohio 6120—B2-P-3081

WDNC Durham, N. C. 6209—B3-P-3170

Herman Radnor, Dearborn, Mich. 6220—B2-P-3180

(Continued on Page 100a)
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6005—B5-P-2776
6052—B4-P-2782
6214—B5-P-3021
6108—B3-P-3034
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KGMO is up to something!

Basic ABC for MID-AMERICA

NATIONAL REPRESENTATIVE...JOHN E. PEARSON CO.
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' HUGH K. BOICE, JR.

NO ON E STATION

can cover

MILWAUKEE

Milwaukee is a big market, so big that no one

station can adequately cover this concentration of

1,299,000 people. WEMP, the Milwaukee Station,

is keyed to the interests of the listeners in this
area. WEMP programs are local in appeal with
emphasis on intensive news schedules, local sports
broadcasts, tuneful musical programs—plus the
American Broadcasting Company, America’s fa-

vorite daytime network. Local interest programs

make WEMP a listener habit.

*

Stop, look and listen to the WEMP PLAN—before

spending your radio dollars in this market.

w E M P Milwaukee

AMERICAN BROADCASTING COMPANY

HOWARD H. WILSON COMPANY

BROADCASTING

TELECASTING

*

Published Weekly by Broadcasting Publications, Ine.
Executive, Editorial, Advertising and
Circulation Offices: 870 National Press Bldg.
Washington 4, D. C. Telephone: ME 1022
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Fitzpatrick, Lounsberry Seek WGR Stock__ 15
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Doherty Named to NAB_________ 18
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CKY Expropriation Shrouded in Mystery____ 84
Video Grants Made for Boston, Buffalo___ 89
NAB Plans Program Improvements_______ %0
State Dept. Accepts Russian Bid________ Q1
South Africa Plans Commercial Return____ 95
WWDC Gets Ninth FM Grant in D. C.____ 100
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At Washington Headquarters

SOL TAISHOFF
Editor and Publisher

EDITORIAL
ROBERT K. RICHARDS, Editorial Director

Art King, Managing Editor; J. Frank Beatty,
Bill Bailey, Rufus Crater, Associate Editors; Fred
Fitzgerald, Aast. to the Managing Editor. STAFF:
Lawrence Christopher, Mary Zurhorst, Margaret
Elliott, Eleanor Brumbaugh, Irving Kipnes, Cleo
Kathas, Ward Archer.

BUSINESS
MAURY LONG, Business Manager
Bob Breslau, Adv. Production Manager; Harry
Stevens, Eleanor Schadi.

AUDITING: B. T. Taishoff, Irving C. Miller,
Mildred Racoosin.

CIRCULATION AND READERS' SERVICE
BERNARD PLATT, Director
Frank Bannister, Dorothy Young, David Acker-
man, Leslie Helm, Pauline Arnold, William Sutton.

PROMOTION
WINFIELD R. LEVI, Manager

NEW YORK BUREAU
250 Park Ave. PLaza b5-8355
EDITORIAL: Edwin H. James, New York Editer;
Florence Small, Dorothy Macarow, Patricia Ryden.
Bruce Robertson, Serior Associate Editer

ADVERTISING: S. J. Paul, New York Adver-
tiging Manager; Martin Davidson.

CHICAGO BUREAU

360 N. Michigan Ave. CENtral 4115
Fred W. Sample, Manager; Jean Eldridge.

HOLLYWOOD BUREAU

6000 Sunset Boulevard, HEmpstead 8181
David Glickman, Manager; Ralph G. Tuchman,
Patricia Jane Lyon,

TORONTO BUREAU

417 Harbour Commission Bldg. ELgin 0775
James Montagnes, Manager. .

BROADCASTING Magazine was founded in 1931 bx
Broadcasting Publications Inc., using the title:
BROADCASTING—The News Magazine of the Fifth
Estate. Broadeast Advertising * was acquired in
1932 and Broadcast Reporter in 1933,

* Reg. U. B. Pat. Office

General Manager National Representative Copyright 1946 by Breadoasting Pwblications, ue.

SUBSCRIPTION PRICE: $5.00 PER YEAR, 15¢ PER _COPY
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The new 1946 KMOX-CBS Listener Diary Study 1s

now available to all advertisers and their agencies. Again

it proves that KMOX 1s the way-in-front favorite of
an overwhelming majority of listeners in St. Louis and
throughout the mid-Mississipp1 Valley.

This KMOX study 1s a shide-rule-accurate measure-
ment of listening habits and preferences throughout the
KMOX 62-county Day-Night Primary Area.” The
most comprehensive ever undertaken in this territory,
this study 1s based on the CBS Listener Diary technique,
with the balloting conducted by C. E. Hooper. Accord-

ing to this independent research organization. ..



From 6:00 a.m. to 6:00 p.m., KMOX has the largest
audience during 185 of the 324 daytime quarter-hours
... 294% more " firsts’ than any other St. Louis station!

From 6:00 p.m. to midnight, KMOZX has more listen-
ers than any other St. Louis station
during 97 of the 168 nighttime

(¢
quarter-hours...102% more’ firsts”

than 1ts closest competitor!

During the entire week, KMOX

has the lion’s share of the audience
during more than half of the total

492 quarter-hours...1s 1n first place

more often than all other St. Louis

stations combined!
Once again KMOX 1s the
people’s choice. Which 1s why »

KMOX should be your choice. SX‘ COLUMBIA OWNED

L

Get in touch with us or. Radio
Sales to see KMOX’s 1946 Diary

and to pick the availability that | .0 0icE oF sT.LOUIS

: : O WATT g
will make your product a mid- 50,000 WATTS . =
. ° P NS Yt
west favorite. 4 '
" *CBS Listening Area Study, 7th Series 00,

@ REPRESENTED BY RADIO SALES, THE SPOT BROADCASTING DIVISION OF CBS:
NEW YORK, CHICAGO, LOS ANGELES, ST. LOUIS, SAN FRANCISCO, ATLARTA




OUR LISTENERS
GO7 A
50 MILLION
DOLLAR RAISE

Those steadfast civil service
workers in the U.S. Govern-
ment got a raise!

Fifty million a year!

And if you’ve been reading
these WWDC ads you know
they’re in the market for
everything from washing
machines to rugs.

WWDC is the way to reach
this stable market. That’s the
entertainment station in
Washington . .. that’s the one
they listen to.

WWbdcC

the big sales result
station in Washington, D. C.

. represented nationally by

FORJOE & COMPANY

Page 10 o
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By FRED SAMPLE

A COUPLE OF JOES who had
plenty of opportunity to see how
the average soldier reacts under
fire are telling the nation how the
average vet reacts to civilian life
and are having a swell time do-
ing it.

The pair are ex-sergeants Bill
Berns and Bill Raidt, late of Abe
Schechter’s Pacific combat radio
staff and now writers-producers-
stars of their own program, Op-
portunity U. S. A. aired by Mutual
Saturday, 3:45-4 p.m. (EST).

When Berns and Raidt, who had
buddied up after meeting during
the Tennessee maneuvers in 1942,
were discharged, they came back
to the states with a “terrific” idea.

The idea was to interview vet-
erans over a nationwide hookup to
let the folks know how they felt
about civilian life. They called on
their old boss, Mr. Schechter, now
MBS news and special events head.
He knew his boys and he felt a real
need for such a program.

June 8, the two Bills started out
on a cross-country tour in a sec-
ond-hand jeep, interviewing vet-
erans about their jobs, their busi-
nesses and their ambitions and air-
ing them every Saturday.

They spend two to five days in
each community (‘“some Joes are
shy,” they say) lining up their in-
terviews. They’ve had some dan-
dies, ranging from veteran-owned

The two Bills—Raidt and Berns
(Itor)

hotdog stands to diaper service.

Even though they saw action in
Hollandia and served aboard Gen-
eral MacArthur’s radio ship “The
Apache,” Berns and Raidt say
Seeing America Last has plenty of
thrills.

“We're still living out of a bar-
racks bag, but instead of a foxhole
we sleep 1n a nice big double bed,”
Bill Berns grins.

The former Pacific veterans
were in Chicago, Aug. 10, where
their broadcast was originated by
WGN. On the itinerary are India-
napolis, Louisville, Nashville, St.
Louis, Des Moines, Minneapolis,
Omaha, Denver, Salt Lake City,
San Francisco, and Los Angeles.

Sellers of Sales

S PRESIDENT of the Neff-
A Rogow Advertising agency,

William Rogow finds it natu-

ral to sell radio, for it was
radio that sold Mr. Rogow.

As sales manager of Martinson’s
Coffee in the late ’20’s, Mr. Rogow
became so enthusiastic over the job
that radio was do-
ing for his firm that
he left the coffee or-
ganization in 1929
to hitch his enthusi-

asm to the WOR
New York sales
staff.

It was here that
he met Walter Neff,
another salesman on
the station. After
seven years of suc-
cessful selling of ra-
dio, Mr. Rogow
merged his talents
and enthusiasm with
those of Mr. Neff to
form the advertising
firm of Neff-Rogow.

William Rogow was born in
Brooklyn, New York, on June 6,
1896. As a youngster he worked at
everything from sweeping out a
ladies’ neckwear shop to selling
millinery. After the first World
War he was in the import and ex-
port business.

His “last import,”
Mr. Rogow fondly
explains, was his
wife, the former
Blanka Glattauer
from Vienna. Last
month he celebrated
his silver. wedding
anniversary, and he
became a grand-
father.

The Rogows have
two children, Mil-
dred, 22 and Robert,
24. Robert has
caught his father’s
enthusiasm for ra-
dio. Recently dis-
charged from the
Army, he has decided

Mr., Neff died last BILL to join the industry
November. too.
The firm—under Mr. Rogow’s Tennis was William Rogow’s

supervision—currently buys local
shows and spot campaigns for the
following accounts: Martinson’s
Coffee, Thom McAn Shoes and
Bond Clothes.

favorite game but he has “shelved
it now” because, he says, “I’'m no
good at it any more.” However,
he swims often to make up for
his lost tennis prowess.

BROADCASTING o

markets it pays
to consider

WKB(

‘HARRISBURG, PA.

OR

YORK, PA.

WGAL

LANCASTER, PA.

READING, PA.

Market-wise time buyers
looking for profitable sales
have found these four
progressive markets out-
standing buys. Write for
information.

NBC

Represented by

RADIO - ADVERTISING
COMPANY
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Aerial View of KVOO Demon-
stration Farm made by KVOO
Farm Department. Photo shows
contour terracing recently com-
pleted on the farm.

The KVOO Farm Department employs contour farming and terracing on the KVOO
Demonstration Farm. This is proven practice that prevents soil erosion by holding
the rain where it falls, insures more and better crops, and, as a by-product, encour-
ages the growth of wild life on the farm.

“Contour programming’ might well be the term to describe the kind of programming
which is designed to interest and gain the new listener while it holds and satisfies the
old, as it provides for the varying needs of all listeners throughout a broadcast day —
there’s something for everyone, every day on KVOO.

“Contour programming’ is the kind of programming which has been employed by
KVOO since 1925 and which has built such a large and loyal audience for Oklahoma’s
Greatest Station.

“Contour programmaing’ will continue to supply better programs for KVOO listeners
through the years ahead and we believe these loyal listeners to a free radio will do

much to preserve and protect the American way of life where free enterprise provides

the best of everything for more and more people at lower and lower cost.

10 STATION KVOO

OKLAHOMA'S GREATEST STATION, TULSA. 50,000 WATTS — NBC

EDWARD PETRY AND CO., INC., NATIONAL REPRESENTATIVES
BROADCASTING e Telecasting August 19, 1946
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Hoopers No Accident
In KRNT Operation

Broadcasting on the assumption
that people won’t listen to you un-
less they like you, KRNT in Des
Moines has developed an audience-
building technique worth analyzing.

Listeners First

It begins with the listener. It
has secured for KRNT the great-
est share of audience of any ABC
station in any Hooper city in
America.

People don’t mind being made
Hoopers out of, reasons the Cowles
station, but it’s smart to consider
them as listeners first and statis-
tics later.

Iowans, this station believed,
will leave the latch string out for
the radio station that’s staffed with
people who have the common touch.

A Friendly Staff

So KRNT acquired a staff of
people with the capacity for friend-
ly broadcasting.

Listening to these people, Iowans
got the feeling that here was a
station that wasn’t just broadcast-
ing; it was visiting. The visits
were neighborly and entertaining
and right-next-door in texture, They
became the foundation for a firm,
friendly radio-listener relationship.

Community Acceptance

It became a matter of importance
to parents when Gene Emerald dis-
cussed jazz music for teen agers.
He spoke with authority and evid-
enced a keen, personal interest.
People appreciate approaches like
that.

When Betty Wells endorsed a
current book, it meant overtime for
the public library because Iowans
trusted her judgment.

The pattern is again evident in
the audience acceptance of Wynn
Hubler Speece, “Your Neighbor
Lady” to Iowa housewives who
treasure her homemaking advice.

And all the Iowa sport fans
who set their bedtimes by the last
item on Jon Hackett’s evening
sportscast retire each might rest-
fully unaware of the considerable
Hoope‘r in the wake of their sleep.

The evening news reporting of
Russ Van Dyke is an Iowa habit,
because he has the voice of auth-
ority and a background of thor-
ough, forceful news editing which
listeners respect. This same res-
pect and subscription belong to
other KRNT newsmen—Charles
McCuen in the morning, Stanley
Dixon in the afternoon and Gordon
Gammack at 6 p.m.—each a news
persoﬁality in his own right.
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Teamwork

These easy-going, having-fun
KRNT people pull together and
sell together as a team. They com-
plement the thorough promotion
and merchandising departments of
the station by boosting each other.

In addition to working in plugs
for each other on their own pro-
grams, they frequently visit to-
gether on the air to whip up extra
enthusiasm for particular station
promotions.

All this “cross-promotion” builds
more audience for KRNT and
quickens the family spirit of the
staff.

National Recognition

In less than a 12-month span,
KRNT won three national awards
for its imaginative approach to
station operation.

These were the Variety Show
Management Award and the
George Foster Peabody Radio
Award for enterprising newscast-
ing, and the Billboard Award for
outstanding promotion.

Making Things Happen

These awards reflected: the
maxim, “Things don’t just happen
—somebody makes them happen.”
Resting on the record is one thing
chis alert radio family doesn’t like
to do.

For instance, the ink was hardly
dry on the last Hooper audience
survey before KRNT enthusiasti-
cally waded into its heaviest radio
promotion of the year,

Video Promotion

The station arranged to bring
the RCA traveling television unit
to the 1946 Iowa State Fair., The
thousands of Towans who will pour
mto Des Moines Aug. 23-30 will
see a full-scale television exhibit,
plus eight hours of video shows
each day featuring all of KRNT’s
highly-promoted personalities.

KRNT Radio Theater

And as this is being written,
the Cowles station is taking over
the operation of the KRNT Radio
Theater in Des Moines. Formerly
the Shrine Temple, the million
dollar building houses the nation’s
largest legitimate theater. Booked
in for the coming season are such
choice attractions as Oklahomal,
Anna Lucasta, State of the Union
and many others,

The Extra Value

The considerable share of audi-
ence enjoyed by KRNT is the meas-
ure of the power of a smile and a
handshake.

It’s the story of how the com-
mon touch secured for KRNT the
number one position among ABC
stations in the nation’s Hooper
rated cities.



A LITTLE EXTRA EFFORT
OFTEN GETS A BIG RESULT!

@ Not that we’re trying to wear ourselves out in our youth, or
. . . . . EXCLUSIVE REPRESENTATIVES:

anything like that—but if you feel like batting out a few :
ALBUQUERQUE KOB
high, hard assignments for us, we’d certainly like to show BALTIMORE WCBM
BROWNSVILLE KVAL
you some fancy fielding! BUFFALO WGR-WKBW
CHARLESTON, S. C. wcsc
. CINCINNATI WCKY
Why? Well, we think we’re a pretty good ball-team, here at COLUMBIA, S. C. WIS
’ q . CORPUS CHRISTI KRIS
F&P. We’ve scouted both the majors and minors, for years SN Woc
—have assembled the finest outfit in the business. We’re DES MOINES WHO
DULUTH-SUPERIOR WDSM
in tip-top condition, and warmed up for action! FARGO WDAY
HOUSTON KXYZ
. qe . INDIANAPOLIS WISH
Do you have any sizzling spot-broadcasting problems that RGRS (BT R
have proven too hot for other teams? LOUISVILLE WAVE
: MINNEAPOLIS-ST. PAUL  WTCN
OKLAHOMA CITY KOMA
PEORIA-TUSCOLA WMBD-WDZ
: ' RALEIGH WPTF
) FREE & PETERS o
\ ‘ C ST. LOUIS KSD
J ® IN ® SEATTLE KIRO
= . ° ° ° SYRACUSE WFBL
S i& Pioneer Radio Station Representatives TULSA KTUL

; / _ Since May, 1932
B AP N

CHICAGO: 180 N. Michigun NEW YORK: 444 Madison Ave. DETROIT: 645 Griswold St. SAN FRANCISCO: 58 Sutter HOLLYWOOD: 6331 Hollywood ATLANTA: 322 Palmer Bldg.

Franklin 6373 Plaza 5-4130 Cadillac 1880 ~ Sutter 4353 Hollywood 2151 Main 5667
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CAA Approval Delays New Stations

Action on Sites
For Antennas

Is Slow

By RUFUS CRATER

A LOG JAM of commercial radio
grants awaiting Civil Aeronautics
Administration approval of an-
tenna sites was seen by industry
sources last week as a growing
threat to speedy translation of
grants into actual operation and
radio service.

While no comment was forth-
coming from CAA or FCC, a
BROADCASTING survey of private
radio engineers and attorneys and
“semi-official” ' sources showed
CAA’s inability to handle the ap-
plications promptly is regarded as
a major impediment in getting new
stations on the air.

The problem was expected to in-
crease materially in view of FCC’s
“production line” system of han-
dling applications as evolved under
the direction of Acting Chairman
Charles R. Denny Jr. and an-
nounced by the Commission late
Friday.

Slowness in clearing the antenna
sites was attributed to lack of suf-
ficient CA A personnel to handle the
job, and hope was expressed that
some method might soon be found
by which to hurdle this problem,
in view of the continuing waves
of grants being turned out by
FCC “subject to CAA approval of
antenna site.”

200 to 250 Behind

It was estimated that commer-
cial applications awaiting CAA ac-
tion are now piled up 200 to 250
deep—and CA A must check all an-
tenna sites both commercial and
noncommercial. The pile is grow-
ing steadily. At the present rate,
it was pointed out, CAA needs
three weeks to six months to clear
an application, and the average
time is two to two and a half
months.

Under the present setup, check-
ing antenna locations is “only a
side-line” of CAA, which has no
employes assigned to the job full-
time. Adding more employes was
regarded as the solution to the
growing backlog—more employes
both in the nine regional offices and
in the Washington headquarters.

Admittedly a stickler, however,
was the question of where to get
the money to hire new employes

BROADCASTING o

now. Although it was thought CAA
undoubtedly would seek additional
employes as soon as an opportunity
presents itself, industry sources
emphasized that “immediate relief”
is what is needed.

In some quarters it was suggest-
ed that FCC-CAA conferences to
explore the problem might lead to
a solution which, even though it
might not clear up the backlog im-
mediately, at least would be a step
in that direction.

Solution Sought

Grantees and others unfamiliar
with CAA’s problems and the ex-
tent of its workload frequently
have voiced dissatisfaction with the
time required to get their proposed
antenna sites approved. But among
those who are acquainted with the
extent of the job and the shortage
of personnel, it was pointed out,
a sense of understanding is com-
bined with the dissatisfaction re-

garding progress of the problem.

There was no question of good
faith or honest effort on the part
of CAA among those who realize
the difficulties that confront the
agency.

Industry sources felt that the
need is not only for more engineers
to handle this sort of work and to
spend full time on it at least until
the backlog and the vast number
of impending grants are taken care
of, but for experienced personnel
who know radio as well as aviation
and the problems of each.

All grants involving new or re-

‘'vised antennas are subject to CAA

approval of the towers and sites,
whether they are for commercial
AM, FM or television or for one of
the myriad types of noncommercial
and experimental operation.

In the past it was often the cus-
tom to have proposed antenna sites
approved before FCC made the
grants, but the accumulation in re-

cent months has led to a general
practice of waiting until construe-
tion permits have been granted.

The grants, and in some cases
applications, are routed first to the
Washington CAA office. Some are
approved or disapproved there, but
in a majority of instances they are
forwarded to the appropriate re-
gional offices.

Inspection of Sites

Although in some cases actual
on-the-ground inspection of pro-
posed sites is unnecessary, this was
understood to be relatively rare.
The field representatives, it was ex-
plained, prefer in any event to have
the locations examined personally
to be sure that all factors are taken
into consideration in reaching a de-
cision. Private and military aero-
nautical interests also are requested
to give opinions in many instances
before CAA’s final approval or
disapproval is given.

Fitzpatrick to Purchase WGR Control

Joins Lounsberry Who
Also Seeks 309,
Of Stock

RETURN of Leo J. Fitzpatrick,
former vice president and general
manager of WJR Detroit, to ac-
tive station operation was foreseen
last week with his purchase of con-
trolling interest in WGR Buffalo,
CBS outlet, subject to FCC ap-
proval, from the Buffalo Broad-
casting Co. The overall price is
$750,000. Associated with him in
the new WGR Broadcasting Corp.
is I. R. (Ike) Lounsberry, until
earlier this month executive vice
president of both WGR and its sis-
ter station WKBW, who acquires
30% of WGR.

Under Avco Procedure

The application, filed last Wed-
nesday, seeks FCC approval under
the new Avco “open bid” proce-
dure. The transfer is being adver-
tised in the Buffalo Evening News
for the required 60-day period and
the FCC also will advertise the
transaction for a corresponding pe-
riod in the Federal Register. If
other bids of an equivalent or high-
er amount are received, the FCC
can select the purchaser if satis-
factory to the seller [BROADCAST-
ING, Aug. 5].

Sale of one or both of the BBC

Telecasting

Mr. Fitzpatrick

Mr. Lounsberry

stations has been in the offing for
many months under the FCC’s du-
opoly regulation forbidding dual
ownership of standard stations in
the same market. Because of the
Churchill Tabernacle litigation,
however, clear title to WKBW
50,000 w, ABC outlet, has been
clouded and it was through sepa-
ration of the entities that the WGR
sale was effected.

The Churchill Foundation, it is
understood, has proposed purchase
of WKBW from Buffalo Broad-
casting Co. but no transaction has
been consummated. BBC is under-
stood to be asking $500,000 for the
station in addition to cancellation
of disputed obligations in the neigh-
borhood of the same amount, bring-
ing the total transaction to about
one million dollars. Churchill, on
the other hand, is understood to
have offered between $250,000 and

$300,000 along with adjustment of
obligations.

Mr. Fitzpatrick acquires 70%
of the WGR stock under a corpo-
rate agreement whereby he pays
in $350,000 and lends the corpora-
tion an additional $315,000. He be-
comes chairman of the board of
the new company. Mr. Lounsberry,
for his 30%, pays $150,000 and
lends the company $35,000. Mr.
Lounsberry resigned Aug. 2 as
executive vice president and gen-
eral manager of the two BBC sta-
tions, coincident with the sale of
his minority interests. He will con-
tinue, however, to manage the sta-
tions until FCC action is forthcom-
ing and becomes president and gen-
eral manager of the new WGR cor-
poration.

Reinvesting in WGR

Mr. Lounsberry, according to the
application, is reinvesting in the
new WGR Broadcasting Corp. the
$185,000 he obtained from the sale
of his stock in BBC. Because of
the ‘“forced sale” aspect of the
transaction, he requested the FCC
to furnish a certified statement
which would permit him to take
advantage of the provisions of the
Revenue Act of 1943 insofar as
capital gain on the conversion of

(Continued on page 94)
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Philco Signs Bing

For Disc Program
ABC and 400 Other Stations

To Carry Crooner Series

PHILCO Corp., Philadelphia, last
Thursday, signed Bing Crosby to
a contract reputedly calling for a
$30,000 weekly talent payment.
The crooner returns to the air
Oct. 2 via transcription on 600
stations, 9-9:30 p.m.

International in scope, the pro-
gram calls for simultaneous release
on all stations. Besides ABC net-
work, the station list will include
400 outlets in the United States,
Canada, Mexico and other coun-
tries.

Contract was signed by Bing and
his brother-manager, Everett Cros-
by. Announcement of the deal was
made by James H. Carmine, Philco
vice president. Length of pact was
not revealed.

Hutchins Adv. Inc., Philadelphia,
is the Philco agency. Contract with
the crooner climaxes several
months of negotiations, with Gen-
eral Motors and Texas Co. angling
originally for his services. The ar-
rangement calls for a limited num-
ber of live programs.

Though no confirmation could be
obtained, it was understood the
program must maintain a specified
Hooper minimum if it is to con-
tinue on transcriptions. Should the
Hooper level not be attained, then
‘Crosby must broadcast a live pro-
gram,

Knox Signs ABC

THE KNOX Co., Los Angeles (pro-
prietary); has signed 26-week con-
tract with ABC for sponsorship of
new program, Danger, Dr. Dan-
field, effective Sept. 8, Sun. 3-3:30
p. m. (EDT) period. A psychologi-
cal mystery, series features Mi-
chael Dunn, young movie actor, and
will be produced by Wally Ram-
sey. Program starts Aug. 18 sus-
taining. Agency is Robert B. Rais-
beck Adv., Hollywood.

1401

Genrge Boutin Porter

194k

GEORGE BOUTIN PORTER,
Washington radio attorney and
former assistant general counsel of
the FCC who took a leading part
in important FCC cases and helped
draft the Communications Act of
1934, died Aug. 11 in San Fran-
cisco. He was 45.

Mr. Porter was eating a steak
dinner with Mott Brunton, one of
the owners of KQW San Jose,
Calif., when he suffered a choking
seizure. He was taken to a hos-
pital but was pronounced dead on
arrival. The coroner listed the cause
of death as strangulation.

Funeral services were held Sat-
urday (Aug. 17) at New York
Avenue Presbyterian Church in
Washington. Burial was in a Wash-
ington cemetery.

Mr. Porter, the son of Interstate
Commerce Commissioner Claude R.
Porter, was born at Centerville,
Iowa. He attended the Naval Acad-
emy for one year (1919-20), and
in 1923 received a Bachelor of Arts
degree from the State U. of
Iowa. In 1926 he took a law de-
gree at George Washington U. in
Washington. After practicing law
with his father’s firm in Des
Moines, Mr. Porter was in 1931
appointed to the Legal Division of
the Federal Radio Commission. He
became assistant general counsel
and later acting general counsel
of the Commission. In 1934 he as-
sisted the Senate Interstate Com-
merce Committee in drafting the
Communications Act, which created
the new FCC.

Under the FCC Mr. Porter be-
came assistant general counsel in
charge of broadcasting. In 1938 he
was in charge of the hearing which
led to adoption of the present rules
of practice and procedure. Other
important hearings included the
clear channel rules and the Texas
cases to silence illegal stations.
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“He says he has a special package show for you.”
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Mr. PORTER

When Mr. Porter resigned to

enter private practice in 1940,
James Lawrence Fly, then FCC

chairman, commented that “the
Commission  reluctantly  relin-
quishes . . . a man ideally quali-

fied by experience and training for
the important work which he has
so satisfactorily performed.”

Until Sept. 30, 1944, he was
senior partner of the law firm of
Porter & Haley. He has since been
in practice for himself. Among cli-
ents he had represented were: KQW
San Jose, Calif., WHAS Louisville,
WCFL Chicago, WKAQ San Juan,
Puerto Rico, WHDH Boston, and
KWSC Pullman, Wash.

Mr. Porter was a member of
the District Bar Assn., the Federal
Communications Bar Assn.,, the
Presbyterian Church and Phi Kappa
Psi fraternity. In addition to his
parents, he is survived by his wife,
Mrs. Oreen Chantry Porter; a son,
George Boutin Porter, 10, and two
daughters, Chantry, 14, and Susan,
8 and four sisters, Mrs. Richard
R. Hise of Des Moines, Mrs. Rich-
ard W. Mayo, Mrs. David Stouffer
of Washington, and Mrs. Donald
Collins of Wayne, Pa.

Philco Renews

PHILCO PRODUCTS Corp., Phila-
delphia, has signed 52-week re-
newal contract effective Sept. 2 for
the Breakfast Club, Mon. through
Fri. 9:45-10 a. m. on ABC. Agency
is Hutchins Adv., Philadelphia.

Canada Dry on CBS

CANADA DRY GINGER ALE,
New York, will sponsor Meredith
Wilson and Orchestra this fall on
CBS, Fri. 7:30-8 p.m. EST. Deal
was closed Aug. 15 through J. M.
Mathes Inc., New York. Starting
date, other facts not released.

BROADCASTING

MILES LABS SHIFTS

NETWORK PROGRAM

CONFIRMATION of Miles Labs.,
Elkhart, replacing the National
Barn Dance (Alka-Seltzer) on
NBC 8:-8:30 p. m. CDST, with
Roy Rogers, Hollywood cowboy
[ BROADCASTING, July 29] came last
Monday with the signing of a five-
yvear contract by Rogers and Jeff
Wade, of Wade Advertising, Chi-
cago (agency for Miles) in Holly-
wood.

Simultaneously it was announced
by Walter Wade, president of the
agency, that Miles Labs. (Alka-
Seltzer and One-A-Day) would
move Quiz Kids, Sundays, 7:30-8
p. m. EST ABC, to NBC Sundays
4-4:30 p. m. EST effective Sept.
29. NBC is presently carrying
The National Hour sustaining in
the 4-4:30 time, Reason for move
was reported to be such rivalry as
Fiteh’s Rogue’s Gallery, soon to be
replaced by Alice Faye-Phil Harris
show, NBC; and Blondie, CBS.

New Roy Rogers show, also fea-
turing Pat Buttram, Dale Evans,
Gabby Hayes, the Sons of the
Pioneers and Country Washburn
and his orchestra, will begin Oct.
5 from Hollywood, but will be
picked up from points around the
country while Mr., Rogers is on a
personal appearance tour. Miles has
sponsored Barn Dance for the past
14 years.

Grove Placing

GROVE LABS., St. Louis,
(cold tablets), will start a
spot campaign Sept. 30 for
approximately 26  weeks
through Duane Jones Co.,
New York. Station list cur-
rently is being made up. The
company, through its agency,
is said to be looking for net-
work show in addition to spot
campaign.

General Foods Adds
GENERAL FOODS Corp., New
York, starts sponsorship on Sept.
30 of a new children’s program,
Buck Rogers in the 25th Century,
Mon. through Fri. 4:45-5 p. m. on
MBS through Benton & Bowles,
New York. Firm also sponsors an-
other juvenile program, House of
Mystery Sun, 4-4:30 p. m. on MBS.
Latter returns to the air Oct. 6
after a summer hiatus. Buck Rogers
has been off the air since 1935.

‘Monitor’ Resumes
CHRISTIAN SCIENCE MONITOR
Sept. 5 resumes its weekly series
of quarter-hour news commentaries
on 64 key outlets of ABC, Thurs.
8:15-8:30 p. m. EDT, according
to announcement last week by
John H. Hoagland, manager of
The Christian Science Publishing
Society, Boston. The Christian Sci-
ence Monitor Views the News fea-
tures paper’s editor, Erwin D. Can-
ham in analytical presentation of
the news. Account is handled by
H. B. Humphrey Co., Boston.
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‘Broadcasters Have Right to Protest’

Rep. Brown Comments
On Petrillo Case

Handling

IN THE OPINION of Rep. Clar-
ence J. Brown (R-Ohio), broad-
casters have a right to protest to
the Attorney General prosecution
of James Caesar Petrillo under the
Lea Act by J. Albert Woll, U. S.
District Attorney, Northern Illi-
nois District.

Mr. Woll is the son of Matthew
Woll, second vice president of the
American Federation of Labor, and
Executive Council member. The
council last week came out sol-
idly in support of Petrillo and the
American Federation of Musicians
in testing constitutionality of the
Lea Act.

Rep. Clarence F. Lea (D-Calif.),
chairman of the House Interstate
Commerce Committee and author
of the Act, has proposed in a letter
to Attorney General Tom C. Clark
that Mr. Woll should be removed
from prosecution of the case
[BroapcasTING, July 1]. Rep.
Brown is a member of the com-
mittee and was active in pushing
the Act through the legislative mill.

Woll Bill Redrafted

It was known that the Dept. of
Justice has considered assignment
of two attorneys from its staff to
handle the court proceedings be-
cause of Mr. Woll’s position. Mr.
Woll drafted the original criminal
information against Petrillo. The
document was redrafted by the De-
partment and returned for filing
after an FBI inquiry. Mr. Woll told
BROADCASTING recently that his re-
lationship with a high AFL official
would have no bearing on his
prosecution of the case.

Comment could not be obtained
from Department officials on the
AFL’s endorsement of Petrillo’s
test of the Act. The Department
made clear that district attorneys
somekimes appoint assistants to
handle cases for the Government
where friendship or relationship
exists between prosecutor and par-
ties involved, but as a rule the De-
partment leaves such decisions up
to the prosecutor.

No comment could be obtained
at NAB on the association’s atti-
tude toward Mr. Woll. Thus far
the NAB has taken no active part
in the legal proceedings other than
to observe developments on behalf
of the membership.

AFL Support

AFL’s Executive Council, meet-
ing in Chicago, announced in sup-
porting the AFM test that the prin-
ciple in the Act “would crush the
freedom of all American workers”
if extended to other industries.

Counsel for Petrillo, James A.

Padway, last Wednesday filed a 90-

page brief with the District Court
in Chicago charging that the Act
violated Articles 1, 5, 10 and 13
of the Constitution, covering free
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speech, due process of law, powers
delegated to Congress and invol-
untary servitude.

The brief called for dismissal
of the Government’s bill of infor-
mation charging Petrillo with vi-
olating the Act in calling an un-
authorized strike against WAAF
Chicago for refusing to double its
staff of AFM librarians. The brief
outlined Petrillo’s union difficulties
with broadcasters and cited the
NAB for instituting “class legisla-
tion” in Congress. This legislation
was called “discriminatory toward
James Caesar Petrillo and the
members of the union which he
heads.”

AFM asserted in the brief that
the Lea Act has not made “an inch
of progress in resolving the eco-
nomic problems of the industry but,
rather, invokes principles and ap-
plies techniques that confound com-
mon justice and flout the basie,
cherished principles of our Consti-
tution.”

The law was purposely framed
to discriminate against employes of
stations and protect the profits of
their owners, it is stated. “All we
have here is an Act which makes
criminal the peaceful quitting of
work and indulgence in the exercise
of free speech [picketing] in
furtherance of a lawful and legiti-
mate objective.

“The statute is a direct assault

on free trade unionism. For the first
time in our history working men
who resort to their traditional
peaceful and lawful methods to im-
prove their economic standards and
to attain objectives that are ad-
mittedly lawful are declared crimi-
nal and subjected to long imprison-
ment and heavy fines.”

Date Set

U. S. District Judge Walter La-
Buy, with whom the brief was
filed, again set Sept. 19 as date
for the Government to reply.

AFL’s support of the AFM in
the legal battle is a complete re-
versal of the Federation’s attitude
while the bill was pending in Con-
gress last winter. At that time the
AFM had difficulty in mustering
labor opposition to the legislation,
and AFL remained aloof until the
bill was in its final stages. AFRA
and IBEW jumped into the fray
at that point but too late to pre-
vent its overwhelming passage by
an angry Congress.

A formal statement by the AFL
Council last week said: “It is the
unanimous conviction of the Ex-
ecutive Council that this [Leal]
statute represents the lowest point
in our history of national labor
legislation. Never before has any
Congress so arbitrarily and com-
pletely struck down the basic right

(Continued on page 90)

ACA IsDeadlocked
With Ship Owners

Dispute About Classification
Of Operators, Telephone Men
AMERICAN Communications Assn.
(CIO) besides its Press Wireless
strike was involved in another dis-
pute in New York last week. The
dispute—between the ACA, repre-
senting ships’ radio telephone and
radio operators, and ship-owners—
appeared deadlocked late last week
as hearings before the American
Arbitration Assn. moved into their
second week.

The hearings, before James
Lawrence Fly, former FCC chair-
man, were called in an attempt to
iron out differences left hanging
from an agreement between the
union and ship owners last June
14 in Washington.

The union is seeking to estab-
lish classifications of chief and first
assistant radio officers for radio
telephone operators with minimum
pay of $400 and $364 a month. Com-
pany said fewer than six radio tele-
phone operators are employed.

Luden’s to CBS

LUDEN’S Inc.,, Reading, Pa. (Lu-
den’s cough drops), starts sponsor-
ship Nov. 3 of Hoagy Carmichael,
Sun. 5:30-5:45 p. m. on CBS. The
musical show was placed by J. M.
Mathes Inc., New York, and will
originate in Hollywood.

ABC Adds to News as Strike Goes On

Press Wireless Issue
Seems No Nearer
To Settlement

RADIO moved to increase gener-
ally its international news cover-
age last week as the two-week old
strike of the American Communi-
cations Assn. (CIO) against Press
Wireless Inc. seemed no nearer
settlement and newspapers were
finding it increasingly difficult to
receive correspondence from their
overseas writers.

As an example of what the net-
works were doing,and planning
to do should the strike persist:
ABC scheduled frequent special in-
ternational news roundups in addi-
tion to its regularly scheduled news
periods. These special programs
were being run on a day-to-day
basis as the need arose. CBS, MBS
and NBC all indicated they were
prepared to do likewise, although
bv midweek the latter networks
still thought their regularly sched-
uled newscasts sufficient.

Limited Success

As it stood byv the latter part
of the week, ACA’s threat of a
news blackout of international pro-
portions seemed to be succeeding
only in small degree. The union
also was finding itself the target
of criticism from liberal as well as
conservative groups in New York.

Telecasting

The Leftish New York Post de-
nounced the strike and strikers in
a front page editorial and the usu-
ally pro-labor American Civil Lib-
erties Union sent a telegram to
ACA President Joseph P. Selly,
protesting the dispute as not war-
ranting a “wholesale blackout” of
foreign news during these import-
ant days of peace conferences and
other developments.

Radio only felt the pinch of the
strike in attempting to send cables
via RCA or Press Wireless to
schedule its overseas newscasters.
These were construed by union op-
erators as part of newsbroadcast-
ing and were taboo. However, the
use of voice circuits by networks
was circumventing the obstacle.

From London it was learned that
employes of Cable and Wireless, a
British company through which
Press Wireless in New York
claimed that a preponderance of
messages were getting through
from London.

Washington officials of Press
Wireless said that paradoxically
the company is now handling a
greater total volume than normal-
ly. This is because of the secondary
embargo on overseas news in force
against Western Union, RCA and
Mackay, they explained. While
none of those companies can accept
any overseas copy, Press Wireless
takes all it can handle, they said.

The Washington office of Press
Wireless, which has an AFL union,
is operating normally, the same
sources said, as are most other com-
munications centers. London and
New York are being bypassed
wherever possible by the various
world communications systems,

The New York Herald Tribune
pointed out that possibly the FCC
could force Western Union, Mackay
and RCA to handle “hot” copy with
supervisory employes under its
tariff regulations, but this might
bring about a general strike tying
up all communications.

FCC officials declined to make
any comment on the strike.

South America Hit

Areas hardest hit by the embargo
of ACA and its cooperating units
in other cable and wireless services
appeared to be the Orient and
South America.

Both sides were emerging from
meetings with Federal conciliators
last week still adamant on their
respective stands. The union in-
sisted that the laid off men go
back to work before arbitration
began and the company remained
just as firm in its attitude to have
an arbitrator rule first on whether
the management’s right to order
layoffs was arbitrable, and if so,
such arbitration should follow
rather than precede the layoff of
the employes.
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NAB Battles Cify-State Radio Taxing

Franchise Levy Is Held
Usurping of U. S.

Powers

By J. FRANK BEATTY
LICENSE taxes imposed by sev-
eral southern cities on broadcast
stations despite court rulings that
they are illegal and unconstitu-
tional are being resisted by NAB
to prevent spread of the idea to
other governmental subdivisions.
Acquiescence of stations to such
franchise levies has been noted by
NAB in at least two cases. The
association is compiling informa-
tion on city and state taxes on
broadcasters and has made a study
of court rulings on the subject.

Interest in broadcast taxes cen-

“ters in the attempt by the state
of New Mexico to apply a 2% gross
sales tax on stations as intrastate
operations. The case comes before
the U. S. Supreme Court this
autumn on appeal from a three-
judge Federal court which held last
spring that it lacked jurisdiction
to hear petition of several stations
to restrain collection of the tax
[ BROADCASTING, April 15].

Brief on behalf of two stations—
KGFL Roswell and KWEW Hobbs
—has been filed with the Supreme
Court by Lake Frazier, attorney
for the stations. NAB has taken
part in the proceedings as a friend
of the court. Milton J. Kibler of the
NAB legal staff represented the
-association at the court hearing.

KOB Albuquerque lost a deci-
sion in the First Judicial District
Court, a state tribunal, in suing
to prevent enforcement of the sales
levy, the court holding that the
state could enforce its tax (passed
in 1985) as of Oct. 1, 1945, but
that taxes paid under protest by
KOB prior to that date must be
refunded. The state had not en-
forced the levy on broadcasters
during the first ten years of its
existence.

The court held the tax applicable
to all stations in the state, conced-
ing they are interstate operations
but holding they also are intra-
state and must pay their way to
do business in New Mexico.

The three-judge Federal court is
understood to have held it lacked
jurisdiction because it did not de-
sire to decide the issue while the
state court was hearing KOB’s ap-
peal, pending at the time.

Fallacious Reasoning Seen

Efforts of cities to collect li-
cense taxes on stations have been
based on the theory, in some casecs
at least, that the levies are being
imposed on advertising enterprises.
NAB points out the fallacy of this
position by emphasizing that the
tax actually is on broadcasting, not
advertising, and that regulation of
broadcasting is vested in the FCC.
Thus taxing of broadcasters by
governmental subdivisions is a
usurpation of U. S. powers, NAB
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reminds. Furthermore such taxes
are adjudged discriminatory as well
as a violation of the freedom of
speech rights under the First
Amendment to the Constitution.

The city of Petersburg, Va,
which placed a $100 annual fran-
chise tax on broadcast stations, is
no longer attempting to collect the
tax, NAB has been informed.

On the other hand Wayecross,
Ga., has been successful in collect-
ing a license fee. Since the amount
of the fees in many cities is not
large, some stations have yielded

rather than become involved in
litigation.

Greenville, S. C., collected a city
tax for some time but later agreed
the impost was illegal and refunded
the payments. Sumter, S. C., has
been enforcing a license tax and
another city in the state, Rock Hill,
after consulting Sumter officials,
adopted a graduated license tax on
broadcasters starting with $25 the
first year of a station’s operation,
$50 the second year, and .§75 each
year thereafter.

Among court decisions cited by

LABOR RELATIONS, of which there seem to be quite a few, were re--

viewed Aug. 12-13 by the NAB Employe-Employer Relations Commit-
tee, meeting in Washington. Front row (1 to r): Frank King, WMBR
Jacksonville; A. D. Willard Jr., NAB executive vice president; John
Elmer, WCBM Baltimore, chairman; Fred W. Borton WQAM Miami;
Frank White, CBS. Back row: Harry LePoidevin, WRJN Racine; Cal-
vin J. Smith, KFAC Los Angeles; William Fay, WHAM Rochester;
Howard Lane, Field Enterprises; Ivar H. Peterson and Milton J. Kibler,
NAB assistant directors of Employe-Employer Relations Dept.

Richard P. Doherty to Direct
NAB Employe Relations Dept.

RICHARD P. DOHERTY, head of
the economics department at Bos-
ton U., School of Business Ad-
ministration, and known for his
labor mediation activity will head
the NAB Employe-Employer Re-
lations Dept.

Mr. Doherty accepted the position
Friday in conversations with A. D.
Willard Jr., executive vice presi-
dent, at the NAB headquarters.

Monday Meeting

Endorsement of Mr. Doherty as
department head was given by the
NAB Employe-Employer Relations
Committee at a one-day meeting
held last Monday. The meeting
originally had been scheduled to
run two days, but the committee
was able to complete all its business
by Monday midnight.

The department has been manned
by two assistant directors since the

~ first of the year. They are Milfon

J. Kibler and Ivar H. Peterson, Mr.
Doherty assumes a new position
authorized last winter by the board
to succeed the post of labor rela-
tions director, previously held by
John Morgan Davis, Philadelphia
attorney, who resigned last year.

Since 1941 when the Industrial
Relations Council of Metropolitan
Boston was organized, Mr. Doherty
has been executive director. The
mutual labor-management group
has been active in settling labor
disputes among its members
through arbitration and concilia-
tion services. Council members are
business executives and labor union
officials in the Boston area.

For two years he has served as
director and moderator of the
weekly Radio Forum series on
WEEI Boston, having initiated the
labor-management forum as a can-
did, ad lib broadcast of timely in-
dustrial relations problems.

Mr. Doherty’s university work is
chiefly in the Graduate School of
Business, specializing in industrial
relations, business research and
business economics. He has been di-
rector of research, Boston U.
Bureau of Business Research, as
well as economic and research con-
sultant to private companies, trade
associations and governmental
agencies. He is the author of three
books on business eéconomics. Among

(Continued on page 88)

NAB in reviewing the tax situation
is a ruling in 1942 by the District
Court, Southern District of Flor-
ida, (Tampa Times Co. v. Burnett,
45 F. Supp. 166) that the U. S.
Government preempted the field of
radio by enacting the Communica-
tions Act of 1934, and exercises
exclusive jurisdiction over regula-
tion. The court invalidated a Florida
license tax on broadcast stations.

Another ruling by the Eastern
Distriet of Kentucky court (White-
hurst v. Grimes, 21 F (2d) 787)
voided a municipal ordinance plac-
ing a license fee on broadcast sta-
tions.

Film Will Take

Video Programs

New du Pont Product Makes
Possible 16 mm Movies

DEVELOPMENT of a 16 mm mo-
tion picture film to record tele-
vision programs direct from a
monitor or viewing tube was an-
nounced last week by E. I. du Pont
de Nemours & Co.

The film, said to have been de-
veloped with the assistance of Du
Mont Laboratories Inc., was de-
scribed as possessing special sensi-
tivity which permits a camera op-
erator to reduce the camera aper-
ture, thus presenting a clearer
picture than possible before. Fast
films used in the past lost detail,
it was said, and slow ones lost light
values.

Harry Millholland, Du Mont
photographic expert, reported that
he had worked with du Pont engi-
neers in experimenting with tak-
ing pictures off video screens and
that the new film proved to be the
best so far discovered.

The du Pont film was said to
combine qualities of speed with
fineness of grain, a combination of
special usefulness to television re-
cording.

ANA Analysis

ASSOCIATION OF NATIONAL
Advertisers has made available to
members an analysis of Federal
Trade Commission findings and
court: decisions under the Robin-
son-Patman Act. The seven-page
report also summarizes the deci-
sion or finding.

Co-Ops Add 20

LAST WEEK 20 new sponsors were
added to list of advertisers on eight
ABC co-op programs over 18 sta-
tions. Powers Charm School of the
Air added seven sponsors on five
stations, Martin Agronsky and
Baukhage Talking each added
three sponsors on three stations,
while Harry Wismer’s Sports Show
and Ethel & Albert each added two
sponsors on two outlets. Raymond
Swing-Elmer Davis, Kiernan’s
Corner and Cliff Edwards each
added a sponsor.

BROADCASTING o Telecasting



37% OF SHOE SALES
CAME FROM WLEE'!

There’s a store* in Richmond that sells children’s

and adults’ shoes. On a recent Friday afternoon,

they used time on WLEE to suggest that s
mothers bring the children in on Saturday
(no school) to buy new shoes. The owners
checked every sale. Of all the shoes sold
that Saturday, to both children and
adults, the store traced 37% directly

to the WLEE advertising of the day

before. Total cost of advertising—
$12.50. The store’s only radio

schedule i1s in on WLEE.
Use WLEE in Richmond

...1t’s the hard-working station.

*Name on request

W=L=E=E . :cvon

Tom Tinsley, Director Irvin G. Abeloff, Gen. Mgr. Represented by Headley-Reed
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Experts Reflect on Dissolution of CAB . . ..

NBC Researcher Urges New
Study of Hooper’s Method

By H. M. BEVILLE JR.
NBC Director of Research

WITHDRAWAL of the Coopera-
tive Analysis of Broadcasting from
the program rating field several
months ago and its dissolution
should be of considerable concern
to those interested in radio audi-
ence measurement. My “concern”
is not intended to imply widespread
mourning over the passing of this
important pioneer in radio research.
On the contrary, the elimination
of CAB ratings has cleared the re-
search battlefield to permit a fresh
appraisal of the coincidental tele-
phone technique as developed by
its foremost practitioner, C. E.
Hooper. What I am gravely ton-
cerned about is that there is no
group representing various ele-
ments in the industry now prepared
to take on the principal research
problem facing broadcasters today,
i.e., development of a method to
estimate accurately the size of indi-
vidual program audiences.
Although I wasn’t present, I'm
sure that the advertising manager
of the Queensboro Corp. on the

WITH the death of CAB what lies
ahead for radio audience measure-
ment? Hugh M. Beville, who has
been with NBC since 1930, offers
hereéwith some thoughtful con-
sideration of the
kind of audience
measurement ra-
dio mneeds most,
and what kind of
organization can
best do it. As re-
search manager of
, NBC before the
war, Mr. Beville
was credited with
the first nation-
wide study of day-
time audience listening habits and
the first comprehensive analysis of
summer and winter listening habits.
As a lieutenant colonel during the
war, he was chief of counterintel-
ligence for Gen. Courtney Hodges’
First Army.

7

Mr. Beville

morning of August 29, 1922 after
the first commercial broadcast on
WEAF asked, “How many people
heard our program last night?’ If
he didn’t, then I’m sure he’s the
only advertising manager using
radio who has not asked that ques-
tion—certainly it’s asked hundreds
of times a day now.

What has radio research done to
help answer this question? In the
early years, considerable attention
was devoted to radio-set ownership
—how many families owned sets
and where were they? Once that
question was answered, the industry
concentrated on measuring the
areas served by stations, plus a few
studies of broad listening habits.
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None of these, however, was re-
lated to the individual program.
Although generally helpful to the
buyer of radio time, they did not
satisfy the “how many listeners do
I have?”’ question.

Then came the golden era of
ratings. Coincidental telephone
ratings proved to be such a simple,
flexible and understandable tech-
nique that in recent years Hooper-
atings have become a sort of gos-
pel. This is unfortunate because it
has resulted in treatment of rating
figures as the end result when they
were never intended to be anything
but indices. Nor are they even pro-
jectable indices which enable you
to obtain program-audience figures.

In fact, present-day misuses and
misinterpretation of ratings figures
appall most research men. Yet, the
research fraternity must take the
major blame for this situation, for
they as technicians have failed to
provide adequate statistics for the
buyer and seller of time and talent.

There are some station and
agency people who feel that BMB
is going to furnish the missing se-
quence in this picture. A radio
executive of a large agency re-
cently told me that he expected
to be able to project ratings to
BMB figures. In other words, if
he had a rating of 10 on two sta-
tions in the same town and Sta-
tion “A” had a BMB audience of
100,000 and Station “B” had a BMB
figure of 200,000 radio families he
would estimate that he had twice
as many listeners on Station “B”
as on Station “A”.

Fallacious Use

This, of course, is a completely
fallacious use of both the rating
and the BMB figure. BMB does not
supply figures which will serve as
a base for projections. BMB’s sole
function at present is to furnish
station audience figures on a listen-
ing-once-a-week basis. On the other
hand, by measuring -county-by-
county listening to stations, BMB
can be refined so as to furnish the
“missing link” for projection of
ratings.

Several months ago a special
three-man committee was appointed
by CAB to make recommendations
regarding the kind of rating serv-
ice needed by the industry. The
first and most important recom-
mendation of this committee was
that a continuous program rating
service should supply ‘“‘a measure-
ment in absolute terms; i.e., a rat-
ing which can properly be pro-
jected against the total number of
radio homes in the area reached by
the stations carrying the program.
This requires a properly stratified
national sample, giving proper
weight to urban centers, small

(Continued on page 81)

Research Groups’ Pioneering

Is Cited by MBS Executive

By E. P. H. JAMES
Manager, Sales Operations, MBS

DURING the past few months the
spotlight of publicity has been play-
ing strongly upon the whole field of
radio audience research, and par-
ticularly upon the various program
rating systems.

With sometimes disarming frank-
ness, the proponents of various re-
search systems have pointed out
each other’s faults and perhaps
washed a certain amount of soiled
linen in public. The special three-
man committee appointed to study
the CAB operations also put its fin-
ger on some of the shortcomings of
program audience research, and
following publication of this com-
mittee’s report, some of these criti-
cisms were re-hashed and given fur-
ther publicity in the “battle of the
rating services.”

Healthy Sign

From the internal point of view
it is undoubtedly a healthy sign
that the radio advertising frater-
nity is willing to criticize itself
and examine its own shortcomings.
From the standpoint of advertis-
ing as a whole, however, it is pos-
sible that broadcasting may have
done itself an injustice during the
recent controversy. To the layman
or the advertiser not versed in ra-
dio, the impression may well have
been given that program audience
research is in a state of confusion
and never was much good anyway.
And yet the fact is that pro-
oram audience research not only
has done a great job within the
broadcasting field itself, but in
many respects led the way for all
media research during the last 15
or 20 years.

Starting in the early days of
broadcasting, the efforts of adver-
tisers. agencies and broadcasters
to evaluate their programs in terms
of audience gave birth to ideas
which were later adopted by the
older mediums of advertising. When
broadcasters began to study listen-
ers to their programs, they aroused
the interest of advertisers using
printed mediums in the determina-
tion of the number of readers who
saw their individual advertisements.
Straight circulation figures were
no longer acceptable, any more
than radio ownership was accepta-
ahle as a measure of network total
circulation. Crossley ratings and
Hooperatings helped to establish
the standing and importance of
readership ratings for magazine
and newspaper advertising.

Personally, I see no analogy be-
tween the CAB and the Audit Bu-

reau of Circulations—the nearest -

thing to ABC in radio is BMB—
but I think it is a matter of record
that the Cooperative Analysis of

BROADCASTING

Broadcasting was indeed the pio-
neer in regular measurement of
relative circulations of individual
“gdvertisements” as distinct from
the measurement of the total cir-
culation of an advertising medium.

As I recall it, the ball started to
roli, back in 1929, when Archibald
Crossley made a study of listening
to selected programs and prepared
a preliminary report to show how
results of such a study could be
presented. He was successful in
arousing the interest of the Asso-
ciation of National Advertisers, and
the next year, 1930, the Coopera-
tive Analysis of Broadcasting was
started with ANA backing.

At first the results were kept a
more or less closely guarded secret
by the subscribers, but it was in-
evitable that the advertising agen-
cies concerned with the programs
being studied should also be recip-
ients of the reports and eventually
the American Assn. of Advertising
Agencies joined in the sponsorship
of the CAB.

The CAB figures were still re-
stricted to advertisers and agencies,

IT WOULD be hard to find any-
one more qualified to talk about
the history of radio research than
“Jimmy” James. Jimmy got into
radio away back in the days when
NBC was just
talking about
moving uptown in
New York from
195 Broadway to
711 Fifth Ave,,
when Radio City
was not even on
anarchitect’s
drawing  board.
As advertising
and promotion
manager of NBC
from the very beginning of net-
work radio and subsequently in
comparable executive posts with
Blue and Mutual, Jimmy has
watched and assisted the develop-
ment of radio research through the
years, giving his comments on its
growth a unique significance.

Mr. James

but inevitably they again leaked
out and from time to time appeared
in trade paper news items. By a
normal process of seepage, the
Crossley figures became available
to the sales representatives of the
various networks and it was even-
tually decided to permit the net-
works to share in the sponsorship
of the CAB and to receive the reg-
ular reports. So, by a process of
evolution, the idea of tri-partite
sponsorship of research in radio
was developed. It did not spring
forth full blown, but grew because

(Continued on page 80)
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...in SOUTHERN CALIFORNIA

there’s no news like...

becawde 1T INCLUDES:

LOS ANGELES DAILY NEWS for local coverage

<%

% ASSOCIATED PRESS for world coverage
% UNITED PRESS for world coverage

<

- NEWSCASTS on the hour every hour
Plus
%« “MOBILE” McNAMARA'S “on-the-spot” news

REPRESENTED BY: ADAM YOUNG JR. * NEW YORK x CHICAGO
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And why not? There’s nothing so unusual about a cow on a radio
program —when it’s Jim Chapman’s Modern Farmer. Jim not only knows

how to talk about cows but how to talk fo them.

For that matter there’s very little about agriculture that Jim doesn’t know.
A Kansas farm boy, he has worked side by side with farm folks all his

life and he knows their problems from ¢spring plowin’ to Saturday night”.

When Jim Chapman became WTAM Farm Director, a year ago, he already
had nine years of farm broadcasting behind him. As The Modern Farmer
he has brought to Northern Ohio a program of lasting service and real
interest. Interviews with agricultural experts, market reports, news head-
lines, farming tips and music are the highlights of The Modern Farmer
program presented each Monday through Saturday from 6 to 6:45 A.M.

Jim Chapman is just one of the many local personalities at WTAM who
have built such devoted audiences in Cleveland and Northern Ohio that

sponsor-loyalty just naturally follows.

THE NATIONAL BROADCASTING COMPANY
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THE HEART OF

TOBACCO BELT

SOON 5000
WATTS

930 KC
1000 WATTS

ABC NETWORK

A radio station is only as good
as the market in which it is lo-
cated. WRREF is located in
Washington, North Carolina,
in heart of Eastern North Car-
olina’s Bright Leaf Tobacco
Belt. This region 1s recognized
as one of the most fertile and
wealthy agricultural regions
in the nation.

It is a market of 600,000 per-
sons with a better than average
per capita income that in-
Crease year after year. WRRF
reaches this “as good as gold”
market through 67,000 radio
homes. These listeners depend
upon WRREF for national pro-
gramming over the ABC Net-
work. Local advertisers in
Eastern North Carolina have
long realized that they get the
best returns from their adver-
tising dollars when they are
used on WRREF.

Write us today for complete
information on the wealthy
Eastern North Carolina
Market.

FORJOE & CO.
National Radio Representatives

NEW YORK
LOS ANGELES

J *

CHICAGO

TAR HEEL

BROADCASTING .SYSTEM, INC.

Washington, North Carolina
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Novel Mines ‘Hucksters’ Vein Again,

Yields Only

PLEASE SEND ME, ABSOLUTE-
LY FREE, by Avkady Leokum
(Harper & Bros., $2.50)—Reviewed
by EDWIN H. JAMES.

WHETHER by telepathy or by
crasser happenstance, a number
of sensitive young men of radio
and advertising have been busy
In recent months with a common
and apparently irresistible project,
to write a novel ‘“exposing’ their
business as shameful, their associ-
ates as bullies, neurotics or obses-
sionists devoted to intricate sexual
rites.

Three such novels already have
appeared. First was Frederic
Wakeman’s The Hucksters [ BROAD-
CASTING, May 27] which has since
sold with the phenomenal success
of a Gone With the Wind. Next
was Fielden Farrington’s The Big
Noise which emerged untimely
from the bindery soon after Mr.
Wakeman’s tale. The Big Noise
made hardly a whisper in the book-
marts by comparison with the cla-
mor whieh its predecessor had
aroused. The third was published
last week.

This one is called Please Send
Me, Absolutely Free and was writ-
ten by Arkady Leokum, a 30-year-
old copywriter who last week, at
least, was still working for Len-
nen & Mitchell, a respectable New
York advertising firm. If the pub-
lic takes no more kindly to his
book than this reviewer did, Mr.
Leokum had better not quit.

Wakeman People

Inevitably Mr. Leokum’s work
will be compared with Mr. Wake-
man’s to the detriment of the for-
mer. Like The Hucksters, Pleuse
Send Me, Absolutely Frec is the
account of a young man (by more
than coincidence approximately of
the author’s age) who climbs rap-
idly by walking on one body and
then another to a spectacularly
successful position in an important
agency. There are in Plcase Etc.
the same neurotic agency boss, the
same ogreish soapmaker-sponsor,
the same glandular women of cas-
val morals that inhabit The Huck-
sters.

But although in Mr. Wakeman'’s
book some of the characters were
constructed with a certain depth
of understanding, in Mr. Leokum’s
they are invariably flat.

Gene Winters, Mr. Leokum'’s
questionable hero, is a Brooklyn
boy who leaves “Metropolitan Uni-
versity” (Mr. Leokum himself at-

. tended the City College of New

York) to accept the uninhibited
hospitality of a Greenwich Village
school teacher who, convinced tem-
porarily of his genius, supports
him so that he, unencumbered by
worldly travail, may Write.
Following this artistic period
Gene becomes a $15 a week
hireling at “one of those slight-
ly less than medium size agen-
cies that abound in New York
and which exist in a strange state

Literary Slag This Time

that is now certainty itself, now
panic and disaster.” It is only a
matter of time until Gene goes to
work for Prentice B. Thayer, the
head of Scott, Cronin Co., as copy
chief at the modest starting wage
of $35,000 per year. Thayer ran
a one-man show and was the com-
plete dictator of his agency. “But
it wasn’t . . . the stultifying dom-
ination of Mr. Thayer that gave
to Scott, Cronin Company the sick-
ening atmosphere of a bloodless,
parasitic organization,” Mr. Leo-
kum writes. . There was a
power and a force towering over
them that seemed to make effort
foolish, thought wasted, creation
futile . . . that force was one man,
Thaddeus Hopkins Spencer.”

Mr. Spencer, you see, was the
owner of Continental Soap Co.,
which spent $14 million a year in
advertising, all of it placed
through Prentice B. Thayer. Spen-
cer is to Thayer as Evan Llew-
ellyn Evans was to Kimberly in
Mr. Wakeman’s book. There is rea-
son to believe that Mr. Wakeman
and Mr. Leokum may have used
the same models, for Mr. Leokum
once worked for Foote, Cone &
Belding, where Mr. Wakeman was
an account executive before the

war.

Fired with a new desire to Do
Something when the war starts,
Gene proposes to Thayer a public
service hate campaign to arouse

Clipped Script

HAS a censor ever been cen-
sored? Not exactly, but By-
ron Price, wartime head of
the Office of Censorship, got
the blue pencil recently dur-
ing a special ABC program
commemorating the 20th an-
niversary of sound motion
pictures. When a previous
speaker ran over, Mr. Price’s
script was tailored to remain-
ing time, as he smiled know-

ingly.

the people against the Axis. Mr.
Thayer refuses the suggestion on
the discouraging grounds that
“Those men, the ‘enemy” as you
call them, scientists, businessmen,
the people themselves, they’re go-
ing to be our customers again.”
Gene quits his job in disgust, and
that is where Mr. Leokum leaves
him.

The ending of Please Send Me,
Absolutely Free is not unlike that
of The Hucksters. The heroes of
both books are left jobless, love-
less but at last clean in spirit.

Harper & Bros. last week was
advertising Please Send Me, Ab-
solutely Free as “a real novel: a
sympathetic portrait of a genius
caught on a merry-go-round; a
whale of a talé about a right nice
guy and a right nice girl fighting
their way through a erowd of pho-
nies.” It sounded almost as though
Gene Winters had written that
copy himself.

GET ON THE BALL, men! Croquet game was organized during an in-
termission of a general sales meeting of General Electrie’s nine district
sales managers, reviewing commercial plans of GE transmitter, specialty,
tube and receiver division at Syracuse, N. Y. and Bridgeport, Conn.
Players are (1 to r): R. L. Hanks, Boston; R. P. Van Zile, Cleveland;
T. B. Willard, Atlanta; T. B. Jacocks, Philadelphia; H. J. Mandernach,
New York; G. S. Peterson, Chicago; Arthur Brandt, GE electronics
sales manager; R. J. Meigs, Kansas City; W. M. Boland, San I'rancisco;
W. M. Skillman, Dallas.
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TOMMY ALLEN

First NBC lend-leased talent chosen by WKY is Tommy Allen, bari-
tone, who won an NBC contract after auditioning on “"Welcome Home",
He sings three times a week for Oklahoma Gas & Electric Company.
At the end of his 13-week stay, another NBC comer will be chosen
from the network's reservoir for the next 13-week cycle.

WKY—-OKLAHOMA CITY » NBC AFFILIATE » 830 KC.
Owned and Operated by the Oklahoma Publishing Co.
The Daily Oklahoman and Times » The Farmer-Stockman
KVOR, Colorado Springs » KLZ, Denver (Afil. Mgmt.)
REPRESENTED NATIONALLY BY THE KATZ AGENCY
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HERO TURNER

WWVA Announcer Rescues
Three From Drowning

WHAT started out as a swimming
lesson would have ended in drown-
ing for three persons Aug. 4 had
it not been for Walt Turner, vet-
eran announcer of WWVA Wheel-
ing, W. Va.,, who brought them
all to safety.

On a picnic and fishing trip at
Wills Creek near Coshocton, Ohio,
Mrs. Lillian Turner, Mr. Turner’s
wife, undertook to teach a friend,
Mrs. William H. Jones of Zanes-
ville, Ohio, to swim. Slipping into
a deep hole, Mrs. Jones pulled first
Mrs. Turner and then Mr. Jones in
after her. Although he was fishing
500 yards upstream, Mr. Turner
sped to the rescue and returned all
three to the shore. Ten or more
nonswimming fishermen stood by
unable to help.

New Westinghouse Service to Provide
Counsel on Progress in Electronics

TECHNICAL counsel in electronics
developments affecting broadcast-
ing will be given by a new nine-man
organization set up by Westing-
house Industrial Electronics Divi-
sion, Baltimore. Operating on a
nationwide basis, the group of spe-
cialists will provide on-the-scene
guidance to broadcasters under the
direction of C. W. Miller, industrial
electronics sales manager.

With wartime necessity crowd-
ing two decades of electronics de-
velopment into a half-dozen years,
Mr. Miller said, the average station
operator or engineer finds it difficult
to keep track of all phases of in-
dustry progress. Adding to the
difficulty is the activity in FM and
television as well as AM.

“Tt is to afford every possible

Mr. Miller

Mr. Saviers

service to broadcasters harassed by
these confused conditions that our
new organization was conceived,
special training conducted and men
detailed to district offices,” Mr.
Miller said. “These men will form
direct links between our electronics
headquarters in Baltimore and the
customer. Their chief stock-in-trade

The desire that all of us have for a new home is leading to record sales figures
in the building industry . . . In the Nashville area, annual sales of building
materials were over the 17 million dollar mark before the war . . . Now, sales
are growing enormously, giving employment to thousands of workers . .
is just one example of the growing Nashville market that will be opened for
you by WSIX . . . Make a full study of this potential sales territory—then let

DONT WE 4LL....

WSIX do the selling.

AMERICAN « MUTUAL
5,000 WATTS
980 K.C.

Represented Nationally by
THE KATZ AGENCY, INC.

WSIX gives you all three:
MARKET, COVERAGE, ECONOMY
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. This

will be a complete and uptodate
knowledge of the latest develop-
ments in our laboratories and man-
ufacturing processes in our plant,
providing a type of counseling ser-
vice not now available in the field.”

Among the specialists is George
B. Saviers, pioneer broadecaster
with Westinghouse since 1933, who
received the Westinghouse Order of
Merit in 1935 for making repairs
at the bottom of the cooling lake at
KDKA’s Saxonburg transmitter
with temperature just above freez-
ing. Others in the group are E. S.
Mielke, Boston; A. D. Foster, New
York; C. C, Smith, Atlanta; A. D.
Massey, St. Louis; W. U. Dent, Los
Angeles; Albert Valente, Philadel-
phia; H. E. Toner, Pittsburgh; J.
W. Stead, Chicago.

POLICE SERVICE

EXPANSION PL AN
LONG-RANGE PLAN aimed at
ultimate expansion of police radio
service to all states and municipali-
ties, including a revision of present
allocation plan to provide facilities
exclusively for the state police serv-
ice, is under consideration by FCC.

The Commission said that be-
cause of rapid expansion of police
radio systems “it appears neces-
sary” to provide separate frequen-
cies for state police systems and
municipalities. The proposal is to
allocate frequencies in the 380-44
mc band for use in a state police
geographical assignment plan and
to require a majority of municipal-
ities to operate in the 72-76 and
152-162 mc band where technically
feasible,

The plan was outlined in a Pub-
lic Notice clarifying FCC’s June 12
statement that, except after special
showings, applicants for new mu-
nicipal police and municipal fire ra-
dio stations will be required to use
frequencies in the 152-162 me band.
FCC said existing systems prob-
ably will be allowed to operate in
the 30-40 mc band “over a reason-
able period” to allow for deprecia-
tion and will be given reasonable
notice before a shift is required.

Don Lee Plans

ELECTRONIC combination of color
and sound on a single carrier chan-
nel is three year research project
announced fortnight ago by Harry
Lubcke, Don Lee Broadcasting Sys-
tem’s director of television. In re-
search, Mr. Lubcke said he would
use color film, slides and live sub-
jects with sound being sandwiched
between wave bands. Meanwhile he
said W6XAO black and white op-
erations would be stepped up this
fall as result of new equipment.

Rates Settled

KFQD Anchorage, Alaska, has con-
cluded negotiations with Alaskan
Communications System, Seattle,
for reduction in line charges from
that city to Anchorage. ACS has
approved new rate of $18 per
quarter-hour with wire being leased
only in 15-minute multiples.
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HER HONOR, the Judge

Another of KDYL’s Popular
Public

Service Programs

One of the nation’s few feminine jurists,
Reva Beck Bosone, Salt Lake’s celebrated
traffic court judge, opens her notebook for

KDYL listeners each Tnesday and Thursday

afterncon.

This informative program direct from her
office helps foster greater public responsi-
bility in law observance and traffic safety.
It is another example of KDYL’s alertness

to serve the community.

and other fea-

This
tures of unusual inter-

est help make KDYL

station.

the popular
For availabilities and
further information

phone, wire or write

John Blair & Co.

National Representative
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REQUEST IS FILED
BY DAYTIME GROUP

DAYTIME PETITIONERS Assn.’s
request for fulltime use of the six
Mexican 1-A channels on which its
members now operate on a daytime-
only basis [BROADCASTING, July 8,
Aug. 12] was filed with FCC last
Tuesday.

The petition requests (1) a gen-
eral hearing and then a revision of
rules to permit fulltime use of the
channels under terms and provis-
ions of the present NARBA, and
(2) a recommendation from FCC to
State Dept. that proposals to make
these frequencies available on a
fulltime basis be submitted to the
NARBA conference convening in
1947. The frequencies are 730, 800,
900, 1050, 1220 and 1570 ke. U. S.
nighttime use would be possible,
the application asserts, without
causing undue interference to the
Mexican stations.

Members of the association are
WACE Holyoke, Mass.; WCIF
Madisonville, Ky.; WPIK Alexan-
dria, Va.; WMGY Montgomery,
Ala.; WCHA Chambersburg, Pa.;
KCVR Lodi, Calif.; WAYN Con-
cord, N. C.; WPAG Ann Arbor,
Mich.; KVSM San Mateo, Calif.;
Bluff City Broadcasting Co., Mem-
phis, Tenn.; Mayfield Broadcasting
Co., Mayfield, Ky.; Fred Jones
Broadcasting Co., Tulsa, Okla.

Pittsburgh Organization
Appoints MacWilliams

THOMAS J. MACWILLIAMS of.

Smith, Taylor & Jenkins agency is
the newly-elected president of the
Pittsburgh Radio and Television
Club, which now numbers 115 mem-
bers from radio and advertising
agencies.

Other officers are: Carl Dozer,
WCAE, first vice president; George
B. Kimberly, Carnegie Tech Drama
School, third vice president; Marie
Wilk, WWSW, secretary, and Shir-
ley Brown Levin, Julius C. Dubin
Agency, treasurer. Directors are:
Tom Price, WWSW; T. C. Kenney,
KDKA; Frank W. Carne, Kauf-
mann’s; Taylor Urquhart, W. Earl
Bothwell Agency; Ron Taylor,
Smith, Taylor & Jenkins Inc., and
Richard C. Bachman, MBS.

Last Tuesday the club heard W.
Ward Dorrell, station relations
manager of C. E. Hooper Inc., dis-
cuss audience measurement.

Gillette Renews

GILLETTE SAFETY RAZOR Co.,
Boston, for second year has renewed
its contract with ABC for spon-
sorship of Cawvalcade of Sports,

series which airs highlight sport--

ing events of the year and Friday
night boxing bouts from New York.
Contract applies to full ABC net-
work as well as 38 stations of
CBC Dominion Network and is ef-
fective Sept. 6. Separate contracts
are made for four broadcasts of
Cavalcade, New Year’s Day foot-
ball games, Kentucky Derby, World
Series, All-Star baseball game.

BROADCASTING o

WITH APOLOGIES to the Lone
Ranger, Ben Wolff, salesman of
WEMP Milwaukee, shouts “Hi-yo,
Silver!” and receives a shower of
79 silver dollars in honor of his
79th birthday Aug. 4. Emulating
Jupe Pluvius is Hugh Boice, gen-
eral manager of the station. WEMP
also wants to know if any other
station can dispute the claim of
Mr. Wolff as the oldest active radio
salesman in the business.

ILLEGAL OPERATORS
SEIZED IN MIDWEST

DETECTED by FCC engineers, a
family-operated radio station of
approximately 50-w power, used to
‘“spread the gospel” to southwest
Nebraska and northwest Kansas,
was off the air last week and three
members of the family faced
charges of illegally operating a
station.

The station, using call letters
KOGY (“The Kingdom of God is
within you, at 1000 on your radio
dial”), reportedly could be heard
plainly within a 50-mile radius of
its  farmhouse  studio-transmit-
ter location near Trenton, Neb.

FCC headquarters in Washing-
ton had received no report on the
incident last week, but news dis-
patches credited Commission En-
gineers Francis Thompson and Ray
Holtz with locating the station. It
was first heard by a monitoring
station at Grand Island, Neb. on
July 25,

G. F. Underhill, 70, on whose
farm the station was located, and
two sons, Earl and John, were ar-
rested Aug. 9 during a broadecast,
authorities reported. Mr. Thomp-
son said the station was on the
air from 12:15 to 1 p.m. daily, op-
erated off a wind-charger and had
its “studio” in a pantry; a ‘“remote
control studio,” composed of a
microphone at a piano, in the living
room; the transmitter in the cellar,
and the antenna atop a barn. Pro-
grams, he said, included religious
musice, sermons and talks against
tobacco and alcohol.

Assigned KHTB

KHTB are the call letters assigned
to the Houston, Tex., station grant-
ed July 18 to Fred Weber, E. A.
Stephens and William H. Talbot,
under the name of Texas Broad-
casters. The partners own WDSU
New Orleans. The Houston station
will operate on 1590 ke, 1 kw full-
time directional antenna night.

Telecasting



Not in the broadcasting business, anyway.

To be frank, our first allegiance lies with the men and

women and children who listen to our programs.

That was the general idea, many years ago, when
Westinghouse Radio Stations pioneered the

development of modern broadcasting. It’s still the idea today..
crystallized, even stronger. Unless we give the public

the information, entertainment, education, and inspiration

that the public wants, we have failed in our task.

It may seem strange to tell this story, on this page,

to present and potential sponsors. It may seem impertinent
and un-businesslike to say that if your program fails

to meet our standards of service to the public, we don’t
want your business. But it’s the truth. And we are
convinced that far-sighted advertisers will agree. Because
by setting standards high, and keeping them there, all three

parties benefit: sponsor, broadcaster, and public.

WESTINGHOUSE RADIO STATIONS Inc

WBZ WBZA KYW KDKA WOWO KEX
Represented Nationally by NBC Spot Sales—Except KEX e KEX Represented Nationally by Paul H. Raymer Co.
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THE SHREVEPORT TIMES
STATION

Shreveport. La.

In the Ark-La-Tex
Area, KWKH,
with its
50,000 Watts
is the No. 1 Medium
with full coverage
and SELLING
POWER in this

prosperous market.

The Branham Co
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NEW MOLINE OUTLET
PLANS EARLY START

STATION under construction at
Moline, Ill.,, was assigned call let-
ters WQUA last week at the re-
quest of the per-
mittee, Moline
Broadcasting Co.

The call letters
signify “the quad-
cities of Moline,
East Moline and
Rock Island, Ill,,
and Davenport,
Iowa,” the area to
be covered by the
station. Operating
on 1230 kc with
260 w, the station expects to start
full time operation early in Sep-
tember.

Marvin L. Rosene, former nation-
al sales manager of WHBF Rock
Island until his resignation Aug. 1,
has been named sales manager of
WQUA. He joined WHBF in 1937
and served four years in the Army,
two of them as an air base signal
officer in the Aleutians. He was re-
leased as a captain.

Bruff W. Olin Jr., president-
treasurer of the Moline Broadcast-
ing Co. and general manager of the
station, announced appointment of
Howard H. Wilson Co. as national
representative,.

-
i
f

Mr. Rosene

JAYCEES COMMEND
VA. BROADCASTERS

VIRGINTA broadcasters are pub-
licly thanked and commended for
their public service in a resolu-
tion adopted by the Board of Di-
rectors of the Virginia State Ju-
nior Chamber of Commerce.

Copies of the resolution, which
expressed appreciation for the co-
operation of Virginia radio sta-
tions in public service programs
of the Junior C. of C. were sent
to T. J. Slowie, secretary of the
FCC; Justin Miller, president of
the NAB, and to Ray Jordon,
president of the Virginia Associa-
tion of Broadcasters. Letters from
Robert A. Wilson, vice president
of the Junior C. of C., accompanied
the resolution, which follows:

Be it resolved by the Board of Direc-
tors of the Virginia State Junior Cham-
ber of Commerce that this organization
express its appreciation to the radio
broadcasting industry of Virginia for
its past cooperation and support of
the civic activities of the Virginia State
Junior Chamber of Commerce and its
affiliated 1local Junior Chambers of
Commerce.

And further, that it commend these
radio stations for genuine contributions
to the advancement of the general wel-
fare through their assistance to the
Junior Chamber’s public service pro-
grams.

Power Awarded

GRANT to The Journal Co., licen-
see of WTMJ Milwaukee, for a new
Class B FM station authorized by
FCC last Friday [BROADCASTING,
Aug. 127 was for 92.3 me, with effec-
tive radiated power of 349 kw.
Original announcement by Com-
mission stated power was ‘“to be
determined by FCC” engineers,

WELCOME was extended to Frank M. Folsom, RCA Victor execu-
tive vice president, on the occasion of a visit to Hollywood. Glad hands
are (l to r): Hal Maag, RCA Victor’s regional manager; Sidney Strotz,
vice president in charge of NBC Western Division; Mr. Folsom and
W. Arthur Rush, RCA Victor artists’ relations manager in Hollywood.

Ex-Radioman Labor S pokesman Claims

AM ‘Giants’ Are Monopolizing All FM

“BIG BUSINESS interests—the
monopoly corporations, the old-sys-
tem standard (AM) broadcasting
giants, and the big-money publish-
ers and newspaper owners—aided
and abetted by the FCC have taken
FM from labor and the people,
from small business and the vet-
erans,” an Omaha radioman turned
labor spokesman declared last week.

Eugene Konecky, a member of the
staff of WOW Omaha from 1923
to 1930, since then active in the
labor movement as an editor and
writer, made the charges of mon-
opoly in a 48-page pamphlet pub-
lished by the ‘“Provisional Com-
mittee for Democracy in Radio,” an
organization whose headquarters
are listed as a post-office box.

Tactical Maneuvers

The pamphlet, entitled “Monopoly
Steals FM From the People,” said
that the efforts of labor and other
progressive organizations to enter
broadcasting through applying for
FM had been nullified by “a series
of tactical maneuvers” executed by
established commercial radio groups
to accomplish monopoly domination
of FM.

Mr. Konecky said that the “tac-
tics by which the big business in-
terests jockeyed themselves far into
the lead in the race for FM were
as follows:

“l. To grab the best place in the
FM ‘ground floor.’

“2. To establish an early dead-
line for the submission of FM ap-
plications and thereby freeze out
unprepared labor organizations,
veterans and small business.

“3. To delay FM by technical
means and to divert and discourage
interest in FM.

“4, To eliminate anti-monopoly
provisions in FCC rules and regula-
tions concerning FM.

“5. By decreasing the number of
available FM channels, reducing the
area coverage of FM stations and
increasing investment costs.”

He accused the FCC of acting as
the willing handmaiden to the en-
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trenched interests. “The outstand-
ing and irrefutable fact is that, had
the FCC consciously, deliberately
and dishonestly set out to serve the
radio commercial monopoly and the
monopoly interests as a whole, they
could not have done a much better
job than they did,” wrote Mr.
Konecky.

“Chairman Porter [Paul A., now
OPA director] undermined Chair-
man Fly’s [James Lawrence Fly,
now an attorney in private prac-
tice] democratic policies in much
the same manner as Truman has
undermined FDR’s policies.”

Mr. Konecky urged labor groups
to begin at once to ‘“organize for
democratic radio.” He suggested the
formation of radio cooperatives
composed of labor unions and other
community groups along lines
already established by the Peoples
Radio Foundation of New York, of
which he was active in the found-
ing and which is an applicant for
FM in New York.

King of Denmark Gives

Medals to Four in Radio

FOUR AMERICANS in radio are
among recent recipients of medals
of liberation from King Christian
X of Denmark in recognition of
contributions to Denmark’s cause
during the years of Nazi occupa-
tion.

They are: John V. L. Hogan,
president of WQXR New York;
Adam Lu<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>