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Hatcheryman, winner of Indiana

“Chicken of Tomorrow” award, says:

aimang my customers,

cg i3 the fwm‘wite/’ i

Tk BARRED HYBRID at the right was named
Indiana winner in the national “‘Chicken of
Tomorrow' competition. This breed, devel-
oped at the big Jones Hatchery in LaFayette,
is already well-known in this territory — poul-
trymen in northwest Indiana, southern Mich-
igan and northeast Illinois last year bought Lucien Jones, LaFayette hatcheryman,
with his Indiana award-winning Barred
Hybrid 'Chicken of Tomorrow." Jones,
reared in a poultry family, has worked
closely with hundreds of customers in
this big broiler-producing area, for nearly
a decade. "I can’t remember,” he told us,

“when I wasn’t either reading Prairie
Farmer or listening to WLS.”

more than 300,000 Jones Barred Hybrid
chicks.

Lucien Jones was invited by the contest management to go on the
air at the Indiana State Fair, with announcement of his award.
“If I'm going on any station, it'll have to be WLS,” he answered.

Explaining, the hatcheryman said :

“Among my customers, WLS is the favorite radio station.”

For 22 years, WLS microphones have been focussed on the poultryman, the live stock raiser, the
fruic grower, the corn farmer, the dairyman . . . on the great farm family of Midwest America.
Our weather service, most complete in America; our pioneer farm service feature, '‘Dinner Bell
Time'"; our broadly intensive coverage of markets—indeed, our whole editorial structure of service

plus entertainment explains why Lucien Jones—and many another Midwest

business man—can say and will:

“Among my customers, WLS is the favorite radio station.”
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50,000 watts, 890 KC, American Affiliate, Represented by JOHN BLAIR & COMPANY, Affiliated in Management with
KOY, Phoenix, and the ARIZONA NETWORK — KOQY, Phoenix + KTUC, Tucson « KSUN, Bisbee -Lowell-Douglas
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SUNDAY, OCT. 20

9:30 a.m.—First buses leave Palmer
House and Stevens for golf tourna-
ment, Acacia Country Club, for
BROADCASTING trophy.

0 a.m.-5 p.m.—Registration.
p.m.—Meeting of Council on Radio
Journalism. Dining Room No. 1.

MONDAY, OCT. 21

.m.-5 p.m.—Registration.
.m.-12 Noon—Commitree Meetings.
2esearch Committee. Private Dining
Room No. 2.
Engineeriug Committee (11-12 open
sessiow) rrivate Dining Room No. 9.
Small Marget Stations Committee.
Private Uining Room No. 8.
Program Comiuuittee. Private Dining
Room No. 6.

Music Advisory Committee. Private
Lining Room No. 4.
FMBI Board of Directors. Private

Dining Room No. 1.

Sales iManagers kxecutive Committee.
Private Dining Room No. 7.

1:30 aun.—rnM mxecutive Comimittee,
Private Dining Room No. 1.

12:30 p.m.-3 p.ni.—Generalr Luncheon
and FM Panel, Grand Ball Room.
Walter J. Damm, Chairman NAB-FM
kxecutive Committee and President,

FMBI, presiding.

“FCC Policy”’—Cnarles R. Denny, Jr,
Acting Chairman, FCC.

“FM Transmitter and Receiver Sta-
tus”"—Dr. W. R. G. Baker, Chair-
man, Engineering Committee, Ra-
dio Manufacturers Assn. and Vice
President, General Electric Co.

“FM Station Engineering”—T. A. M.
Craven, Vice President, Cowles
Broadcasting Co.

“FM Station Promotion and Program
Sources”—Lester H. Nafzger, Mana-
ger and Chisf Engineer, FM Station
WELD Columbus.

“Genecral Management”—Walter J.
Damm, Chairman NAB-FM Execu-
tive Committee and President,
FMBI.

“NAB-FM Dept.”—A. D. Willard Jr.,
NAB Executive Vice President,

“FM Engineering”’—Paul A. deMars,
consulting engineer.

p.m.-4 p.m.—FMBI Annual Member-
ship Meeting, Private Dining Room
No. 14.

p.m.-5 p.m.—Facsimile Meeting, Red
Lacquer Room.

“Facsimile Broadcasting”—Capt. W. G.
H. Finch, Finch Telecommunica-
tions Inc.

‘Modern Facsimile Broadcast Equip-
ment’’'—Phillip G. Caldwell, Sales
Manager, Television and Facsimile
Equipment, Electronic Dept., Gen-
eral Electric Co.

“Programming Your Facsimile News-
paper’—Elliott Crooks, Director,
Newspaper Publishers’ Facsimile
Service, Radio Inventions Inc.

“Facsimile and the Broadcaster’—
John V. L. Hogan, President, Radio
Inventions Inc.

General Discussion.

5 p.m.—Board of Directors Meeting, Pri-
vate Dining Room No. 18.

TUESDAY, OCT 22

2 a.m.-9:30 a.m.— Breakfast — Auspices
Chicago Radio Management Club.
(This is a no host breakfast. Tick-
ets, $2.00 each, may be obtained on
fourth fioor). Grand Ball Room.

Iolman Faust, president, Mitchell-
Faust Adv. Co., presiding.

david W. Dole, Henri, Hurst & Mec-
Donald, program chairman.

The Clinical Indications of World
War III"—Fulton Lewis Jr.

1»m.-5 p.m.—Registraticn.
a.m.-10:15 a.m.—Opening General
Session. Red Lacquer Room.

J. Harold Ryan, immediate past pres-
ident of NAB, presiding.

Announcements; appointment of
committees.

i0:15 a.m.-11 a.m.—Keynote Address.

“Broadcasting — An Opportunity — A
Challenge,” Justin Miller, Presi-
dent, NAB.

13 a.m.-11:30 a.m.—Address; William S.
Paley, Chairman of Board of Di-
rectors, CBS.

11:30 a.m.-12 noon—Address: ““What
Broadcasting Can Contribute to
World Understanding—Plans of The
United Nations,” Benjamin Cohen,
Undersecretary-General, United Na-

tions.
1:30 p.m.—General Luncheon. Grand
Ball Room.

'ROADCASTING o

2:05 p.m.-2:30 p.m.—General

1:30 p.m.-2 p.m.—Address: ‘“Application

of War Developments to Post War

Broadcasting”—E. K. Jett, Commis-

sioner, FCC.

Session,
Red Lacquer Room.

“A Program for Sound Industrial Re-
lations”—Richard P. Doherty, NAB
Director, Employe-Employer Rela-
tions Dept.

30 p.m.-5 p.m.—Broadcast Measure-
ment Bureau.

Introduction BMB Board, Technical
Committee and Staff—Justin Miller.

Acknowledgment of Introductions—J.
Harold Ryan, Chairman, BMB Board
of Directors.

“Report on BMB Study No. 1”"—Hugh
Feltis, President, BMB.

“A Glance into the Future of BMB”
—J. Harold Ryan, Chairman, BMB
Board.

Remarks by AAAA members of the
BMB Board.

(8

Our Headquarters

CONVENTION headquarters
of BR)IADCASTING Magazine
are located in Suite 884-5-6
of the Palmer House. Con-
vention delegates and visitors
are invited to visit the head-
quarters. Staff members will
be on duty at all times.

“The Advertising Agency Looks at
BMB—Frederic Gamble, President,
AAAA.

Remarks by ANA members of BMB.

“The Advertiser Looks at BMB”—Paul
West, President, ANA.

Summary and Conclusion—Justin
Miller.

WEDNESDAY, OCT. 23

9 a.m.-5 p.m.—Registration.

10 a.m.—General Session.

10 a.m.-10:30 a.m.—Address by James
Douglas, superintendent of flight
operations, 3d Region, Civil Aero-
nautics Administration.

10:30 a.m.—12:15 p.m.—Small Market
Stations.

Chairman of Executive Committee
Marshall Pengra, KRNR Roseburg,
Ore., presiding.

“Management Study’’'—Wayne
KHMO Hannibal, Mo.

“FCC Regulation 91-D and Operators’
Requirements”’—Marshall Pengra.

“Sales Promotion Material and Sales
Aids’"—Hugh Higgins, Assistant Di-
rector, Broadcast Advertising, NAB.

“The Small Market Manager’s Place
in Community Leadership”—Robert
T. Mason, WMRN Marion, Ohio.

“Development of New Business in
Small Market Stations,” J. Allen
Brown, Assistant Director, Broad-
cast Advertising, NAB.

“Employe-Employer Relations’’—Rich-
ard P. Doherty, Director, E. E. R.
Dept., NAB.

“Public Relations at Work in Small
Market Stations”—Edward J. Hef-
fron, Executive Assistant-Public
Relations, NAB.
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6 p.m.—Special Dinner.

2:15

12:30 p.m.—General Luncheon, Grand

Ball Room.

1:30 p.m.-2 p.m.—Address to the Indus-

try—Charles R. Denny Jr., Acting
Chairman, FCC.

2:05 p.m.-3 p.m.—General Session. Red

Lacquer Room.

Panel: “Broadcaster’s
tions”—Justin Miller, Moderator;
Edgar Kobak, President, Mutual
Broadcasting System; Harold V.
Hough, General Manager, WBAP
Fort Worth; Alma Kitchell, Presi-
dent, Assn. of Women Broadcasters.

Public Rela-

2 p.m.-2:30 p.m.—Music Copyright and

Broadcast Music Inc. Campbell Ar-
noux, president, WTAR Norfolk, and
Sydney M. Kaye, Vice President and
General Counsel, Broadcast Music
Inc.

3:30 p.m.-5 p.m~—NAB Business Session.

Election of directors-at-large; consid-
eration of by-laws; announcements;
resolutions.

(This is a no
host dinner. Tickets may be ob-
tained at $5 each at the registration
desk.) Grand Ball Room.

Panel Discussion: ‘Do We Have Free-
dom of Spzech in the United
States?”—Edgar Kobak, President,
Mutual Broadcasting System, Mod-
erator; Juhn S. Knight, President,
American Society of Newspaper Edi-
tors; Byron Price, Vice President,
Motion Picture Assn. of America;
A. D. Wiliard Jr.,, Executive Vice
President, NAB.

THURKRSDAY, OCT. 24

10 a.m.-10:30 a.m.—General Session
Red Lacquer Room.

“How Broadcasters Can Use the NORC
Survey’'—Dr. Paul Lazarsfeld, Direc-
tor, Bureau of Applied Sociological
Research, Columbia U.

10:30 a.m.-12 noon—Retail Advertising
Clinic—Discussion of the Joske Re-
port, “Radio for Retailers.”

Questions from the members.

Members of the panel to consist of the
Joske Advisory Sub-committees;
James H. Keenan, Vice President in
Charge of Sales Promotion, Joske’s
of Texas; Russell A. Brown, Vice
President in Charge of Sales Pro-
motion & Advertising, Allied Stores
Corp.; William H. Campbell, Sales
Manager, Sibley, Lindsay & <Curr
Co.; Howard P. Abrahams, Manager,
Sales Promotion Division, National
Retail Dry Goods Assn.; Walt Den-
nis, Radio and Television Director,
Al.ied Stores Corp.; Cecil K. Beaver,
General Manager, KTBS Shreve-
port, La.; James Brown, Gen-
eral Manager, KONO San Antonio;
Lewis H. Avery, President, Lewis H.
Avery Inc.; Walter Johnson, Assist-
ant General Manager, WTIC Hart-
ford; Frank E. Pellegrin, Director of
Broadcast Advertising, NAB; Lee
Hart, Assistant Director; of Broad-
cast Advertising, NAB . (formerly
Radio Director, Joske’s of 'Texas).

12:30 p.m.-1 p.m.—General Luricheon.

1:30 p.un.-2:15 p.am.—Address: Adver-

tising in the Public Interest”—

Niles Trammell, President, NBC.
p.m.-5 p.n.—General Session—

Broadcasting Advertising Clinic. Red

Lacquer Room, James V. McConnell,

Chairman, Sales Managers Executive

Committee, presiding.

Reports of chairmen of the commit-
tees and subcommittees: James V.
McConnell, Chairman, Sales Mana-
gers Executive Committee; Walter
Johnson, Subcommittee on Revi-
sion of Standard Contracts; Arthur
Hull Hayes, Subcommittee on
Standardization of Rate Card For-
mat; John M. Outler Jr., Subcom-
mittee on Sales Practices; Odin S.
Ramsland, Subcommittee on Audi-
ence Measurement; Stanton P, Kett-
ler, Subcommittee  on Advertising
Agency Recognition Bureau; Cecil
K. Beaver, Joske Advisory Subcom-
mittee; Beverly Middleton, Subcom-
mittee to Define Spot Sales.

Consideration of proposals or reso-
lutions.

Discussion of plans for future activ-
ities.

Open Forum.

Adjournment.

7 p.m.—Annual Banguet, Grand Ball

Room, Stevens Hotel. (Attendance
limited strictly to ticket holders.)

FRIDAY, OCT. 25

10 a.m.—NAB Board of Directors Meet-

ing. Private Dining Rooms Nos. 8, 9.

October 21, 1946 o Page 3



Closed Circuit

IT°’S NOW “when and if” as far as harassed
OPA Administrator Paul A. Porter is con-
cerned. “When” pertaining to time of return
to FCC (still best bet); “if,” whether he can
get away at all before OPA winds up. Unlikely
anything will jell either way for month or two.

WESTINGHOUSE Radio Stations Inc., out
of NAB for several years, may use conven-
tion locale for grand re-entry. There’s sup-
port for election of Westinghouse man as
director-at-large—possibly Walter C. Evans,
vice president in charge of radio.

NAB convention address Wednesday by FCC
Chairman Denny will give him chance to ex-
plain his privately expressed opposition to
Commissioner Durr’s stand against joint AM-
FM ownership. Chairman and other commis-
sioners refuse to go along with Durr-pro-
claimed proposition that definite deadline
should be set after which joint AM-FM opera-
tion would be forbidden.

ALTHOUGH no public announcement has
been made, unprecedented speeds in transmis-
sion of facsimile by radio recently have been
achieved by an old-line radio company
prominent in facsimile before war., High defi-
nition transmission would take about one
minute to transmit this page.

TAKING COGNIZANCE of proselyting of
BBC, not only in Europe but in our own
hemisphere, toward state-controlled radio,
American broadcasters now pondering forma-
tion of worldwide organization, with head-
quarters in this country. Association of Inter-
American Broadcasting, formed earlier this
month in Mexico City, might provide nucleus.
NAB board discussion this week in Chicago
likely. When Hugh A. L. Halff (WOAI) and
Campbell Arnoux (WTAR) report to NAB
board this week on observations at Mexico
City meeting [BROADCASTING, Oct. 14], they
are expected to recommend that NAB take
active part in organization.

ADD possible Blue Book court tests: WADC
Akron against FCC proposed decision to grant
WGAR Cleveland 50 kw on 1220 ke [BROAD-
CASTING, Oct. 14]. WADC said it would carry
100% CBS program schedule in defiance of
Blue Book. Presumably attack would be on
ground that statute says nothing about pro-
gram regulation except sections dealing with
obscene, profane and indecent utterances and
with presentation of duly-qualified political
candidates for public office.

CHARGES of records falsification involving
one station in connection with commercial-vs-
sustaining probe by FCC expected to be aired
at forthcoming Blue Book license renewal
hearings. Commission investigators looking
into complaint (by rival) that station, in
sworn statement, allegedly listed several com-

mercial programs as sustaining in document
filed with FCC.

Page 4 o October 21, 1946

L(/acomini

Oct. 20-24: NAB Convention, Palmer House
and Stevens Hotel, Chicago. (Agenda on
page 3.)

Oct. 24-26: First General Meeting, National
Assn. of Radio News Editors, Hotel Aller-
ton, Cleveland.

(Other Upcomings, page 134.)

15 NEW AM STATIONS

GRANTED BY FCC

GRANTS for 15 new AM stations, including
second and third for both Idaho Falls, Ida.
(pop.: 15,000) and Clarksburg, W. Va. (pop.:
30,500), announced by FCC Friday. -

Fifth Louisville, Ky. station authorized in
grant for 1-kw daytime outlet, 900 ke, to Ra-
dio Kentucky Inc., owned (49.8% each) by
S. A. Cisler Jr., former vice president-general
manager, WGRC Louisville, and F. Eugene
Sandford, Smaller War Plants Corp., RFC,
Louisville.

On petition of WRGA Rome, Ga., FCC set
aside Aug. 1 grant to Joe V. Williams Jr. for
new Chattanooga station on 1490 ke, 250 w,
fulltime. Williams application set for hearing,
WRGA made party to proceeding.

Grants for 1 kw daytime stations:

Theodora Townsend, H. H. Thompson, George L.
Young, d/b Inter-city Broadcasting Co., Providence,
R. I., 1110 ke; Ken-Sell Inc., West Palm Beach, Fla.,
1290 kc; Kennett Broadcasting Co., Kennett, Mo.,
830 kc; Clarksburg Broadcasting Corp., Clarksburg,
W. Va., 750 kc; Radio Kentucky Inc., Louisville, 900
ke; Byrne Ross, d/b Oklahoma City Broadcasting
Co., Oklahoma City, OKkla., 1140 k¢ (Comr. Paul A.
Walker not participating).

Grants for 250-w fulltime stations:

Bradford Publications Inc., Bradford, Pa., 1490 kc;
Walterboro Broadcasting Co., Walterboro, 8. C., 1490
ke; Idaho Falls, Ida. Broadcasting Corp., 1230 kc;
Eastern Idaho Broadcasting & Television Co., Idaho
Falls, 1400 kc; J. C. Rothwell, Littlefield, Tex., 1490
ke, Glacus G. Merrill & Andrew H. Kovlan, d/b
Mountain State Broadcasting Co., Clarksburg, W. Va.,
1340 kec.

Lansing Broadcasting Co., Lansing, Mich., granted

A 500-w daytime station, 1430 kc. Effingham Broad-

casting Co., Effingham, Ill., granted 250-w daytime
outlet, 1090 kc; South Central Broadcasting Corp.,
Evansville, Ind., 250-w daytime, 820 kc.

MORE CHANNELS ASKED

PETITION filed with FCC asking additional
Class B FM channels for Atlanta area. Five
now allocated, one assigned and one reserved.
Petition suggests Channels 221, 231, 248, 263,
269 also engineeringly allocable there. Peti-
tioners ask that with addition of more channels
their FM applications be granted without
hearing. They are: WSB WAGA WATL
WGST and Wilson & Cope.

UN VS. NAB

INCONGRUOUS as it seems, there’s
conflict between United Nations and
NAB for one'board member. J. Leonard
Reinsch, Cox stations’ managing direc-
tor, as radio adviser to President Tru-
man, will be in New York Oct. 28 when
H. S. T. addresses opening UN session.
He’ll rush to Chicago Wednesday for
remaining NAB sessions.

- KNBA KNBI KRHO (Far East);

Bulletins

MERGER of KCSG Pocatello with KEYY
Pocatello, two of three new stations grante
Idaho city of 18,100 last June [ BROADCASTIN(
July 1], announced by FCC Friday. KCG’
relinquishes 1490 ke, takes interest in KEY
1240 ke, 250 w. Other Friday actions: Grante«
UAW-CIO petition to file for 250 w daytime
680 ke, Detroit, admitted to Oct. 25 hearing
on Detroit-Grosse Pointe-Dearborn applica.
tions. . . . Authorized reinstatement WKBE
LaCrosse, Wis. CP increase to 5 kw, DA night,
1410 ke. . . . Reinstated CP authorizing DA
night, WING Dayton, to protect KQV Pitts-
burgh.

TWO new station construction projects, de-
nied locally, granted permits on appeal to
Civilian Production Administration, Washing-
ton. KDRS Paragould, Ark., granted CPA per-
mit for $1,900 building. Station granted CP
May 20 for 1490 ke 250 w fulltime. Onondaga
Radio Broadcasting Corp., Syracuse (WFBL),
granted CPA permit for quonset hut founda-
tion costing $1,604. Firm granted CP for FM
92.7 me, 1.5 kw.

WILLIAM BENTON, Assistant Secretary of
State, announced Friday U.S. turning over to
United Nations these transmitters for UN
Assembly broadcasts, beginning Oct. 23:
WNBI WNRI WNIX WOOC (Europe);
WCBX
WLWO WLWL-1 WRCA (Latin America).
Mr. Benton urged UN establish worldwide
radio network ‘“at earliest possible moment.”

NETWORKS meet this week with AFRA ex
ecutives on new contracts. AFRA demands for
35% pay increase met with 10% counter-offer
by networks. AFRA also wants mutual can-
cellation clause.

CANADIAN ASSN. of Broadcasters 1947
convention at Jasper Park Lodge, Jasper Na-
tional Park, Alta., June 9-12, marks first time
CAB meets west of Toronto.

BEN BODEGC, vice president in charge of ra-
dio, General Artists Corp., N. Y., resigned
Friday, effective Nov. 15.

JOSEPH H. FINN, 70, chairman of board,
Reincke, Meyer & Finn Adv. Co., Chicagc
died Friday at Passevant Hospital, Chicago.

FLY CHALLENGES FCC

JAMES LAWRENCE FLY, former FCC
chairman, told Commission it lacks power to
issue ‘‘declaratory ruling,” provided in FCC
rules revised to conform to new Administra-
tive Procedure Act [BROADCASTING, Sept. 9].
In petition for Rev. J. Frank Norris, opposing
KFJZ Fort Worth request for declaratory rul-
ing discrediting time lease to Mr. Norris
[BROADCASTING, Sept. 23], Mr. Fly argued
“there is no provision of the Federal Communi-
cations Act conferring jurisdiction to proceed
by declaratory judgment.” He asked dismissal
of KFJZ petition or designation for hearing,
with Mr. Norris allowed to intervene. Harold
Mott, Welch & Mott, represents KFJZ.

BROADCASTING
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ADVANCE REGISTRATION FOR NAB CONVENTION

A

Adams, Burton M., NBC, New York
Adams, Ernest, WHIO Dayton
Adams, Mort, KBS Network, New York
Adcock, S. E.,, WROL Knoxville
Akerberg, Herbert V., CBS, New York
Albertson, Roy L., WBNY Buffalo
Albinger, Al, WCOL Columbus
Alburty, E. A.,, WHEBQ Memphis
Alden, George, KWBW Hutchinson
Aldrich, Thomas B., Presto Recording
Corp., N. Y.
Aldridge, Mahlon R., KFRU Columbia
Alexander, John, KODY North Platte
Alford Jr., W. R., WSYR Trenton
Alger, Paul, WTTM Trenton
Allison, Milton F., WPEN, Philadelphia
Allman, Frederick L., WSVA Harrison-
burg
Anderson, H. V., WJBO Baton Rouge
Armond, William, WBLJ Dalton, Ga.
Armstrong Jr., A. N., WCOP Boston
Arnold, George, WTAD Quincy
Asch, Leonard L., WBCA Schenectady
Até{ingon, John R., WHBU Anderson,
Atlass, H. Leslie, WBBM and WBBM-FM
Chicago
Avery, Lewis H., Lewis H. Avery Inc,
New York
B

Bacon, John A., WGR Buffalo
Bailey, Bill, BROADCASTING Magazine
Bailey, James E., WAGA Atlanta

Bailey, Stuart T., Jansky & Baliley,
Washington

Balg‘er, Carl L., Willlam G. Rambeau
Co., Chicago

Baker, Mrs. Ernestine W., WMFT
Florence

Baker, R. R.,, WTRC Elkhart

Baldwin, Keith, WBAP Fort Worth

Billard, John, Nunn Stations, Lexing-
on

Balthrope, Charles W., KABC San An-
tonio

Baltimore, Abe, WBRE Wilkes-Barre

Baltimore, David M., WBRE Wilkes-
Barre

Baltimore, Louis G., WBRE Wilkes-
Barre

Banks, William A., WHAT Philadelphia

Bannister, Harry, WWJ Detroit

Barnes, Tom, WDAY Fargo

Barnes, Wade, NBC, New York

Bartlett, Marcus, WSB Atlanta

Baskerville, Charles, WFLA Tampa

Bates, Miss Georgia, WLBJ Bowling
Green

Bath, Richard G., WKNE Keene, N. H.

Bauer, G. F., WINN Louisville

Baughn, Edward F., WPAG Ann Arbor

Bausman, Robert E., WISH Indianapolis

Beadell, Walter, Joseph Hershey McGill-
vra, Chicago

Beard, Jay P., KBTM Jonesboro, Ark.

Beaton, W. J.,, KWKW Pasadena

Beatty, J. Frank, BROADCASTING
Magazine

Beck, Howard J., WGL Fort Wayne

Becker, Mrs. Aurelia S., WI'BO Cumber-
land 7

Beer, Robert M., WATG Ashland

Behr, Joseph, Radio Engineering Labs.,
New York

Belille, Harriett M., Grey Adv. Agency,
New York

Bennett, Andrew W., Bennett & Clagett,
Washington

Bennett, Sam H., KMBC Kansas City

Bennett, Victor A, WAAT Newark

Berk, S. Bernard, WAKR AKkron

Berk, Mrs. S. Bernard, WAKR Akron

Bernard, J. J., KOMA Oklahoma City

Bernhard, John E., WFOY, St. Augus-
tine

Beville Jr., Hugh M., NBC, New York

Bill, Edgar L., WMBD Peoria

Billings, Ford, WHOT South Bend

Binns, F. D.,, WLAC Nashville

Bishop, Edward E., WGH Newport News

Bishop, Frank, KFEL Denver

Biltlner, Jr., Harry M., WFBM Indianapo-
is

Black, E. D., WBML Macon, Ga.

Black, Elizabeth, Joseph Katz Co, New
York

Blackley, Charles P.,, WIT'ON Staunton

Blackwell, G. C., WBLK Clarksburg

Blair, Forrest, KOIL Omaha

Blair, John P., John Blair & Co., Chi-
cago

Blink, Milton M., Standard Radio Trans-
cription Services, Chicago

Bliss, Sidney H., WCLO Janesville

Bloom, Aaron S., Kasper-Gordon, Bos-
ton

Blumenstock, George, WSKB McComb,
Miss.

Blust, L. A., KTUL Tulsa

Boekhoff, J. H., Collins Radio Co., Cedar
Rapids

Bolling, George W, Bolling Co., New
York
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MOST delegates attending the NAB convention are staying at the
Hilton hotels—Palmer House (RANdolph 7500) and Stevens (WABash
4400). Most of those not registered at either hotel will be found at the
Drake (SUPerior 2200) or Ambassador East (SUPerior 7200). Hotel
assignments should be checked at the NAB registration desk in the
Palmer House. Headquarters office of NAB is Room 786, Palmer House.
Late registrations are listed on page 38. '

Bondurant, E. Hale, WHO Des Moines

Bonebrake, Matthew H. KOCY Okla-
homa City

Bonnot, Maurice, Frederick Hart & Co.,
New York

Booth, Robert W., WTAG & WTAG-FM
Worcester

Booton, F. H., WDZ Tuscola

Borland, R. D., United Broadcasting Co,
Cleveland

Born, H. H., WHBL Sheboygan

Borton, F. W.,, WQAM Miami

Borton, Mrs. F. W., WQAM Miami

Boucheron, Pierre, WGL Fort Wayne

Boundy, Glen B., Fort Industry Co.,
Washington

Bowden, J. L., WKBN Youngstown

Bowker, Ben, WLIB Brooklyn

Boyd, Hugh N., Home News Publishing
Co., New Brunswick

Boyle, John J., WJAR Providence

Brackett, Quincy A., WSPR Springfield

Bradham, Robert E., WTMA Charleston

Brandborg, Gustav, KVOO Tulsa

Brandon, Nathan W. WSAV Savannah

Brauner, Julius F., CBS, New York

Breen, Edward, KVFD Fort Dodge

Bremer, Frank V., WAAT-WAAW

Brett, George, Katz Agency, New York

Bright, Arthur L., KHQ Spokane

Brines, Paul C., WGN Chicago

Broman, E. J., Universal Radio Produc-
tions of Hollywood

Bronson, Edward H., WJEF Grand
Rapids

Brown, Carleton D., WIVL Waterville,
Me.

Brown, Kenyon, KOMA Oklahoma City

Brown, Norman E., WSUN St. Peters-
burg

Brown, Walter, WSPA Spartanburg

Bruce, Charles F., WSOY Decatur

Brumbaugh, Eleanor J., BROADCAST-
ING Magazine

Brunton, Ralph R., KQW San Francisco

Buckalew, E. W., KNX Los Angeles

Buckley, Richard, John Blair & Co.,
New York

Bullen, Reed, KVNU Logan

Bunker, Harry S.. KDON Monterey, Cal.

Burghart, Bill, WTAD Quincy

Burke, Harold C., WBAL Baltimore

Burke, Harry, KFAB Omaha

Burkland, Carl J.. WTOP Washington

Burnett, J. P., WKPT Kingsport

Burrell, M. W., Collins Radio Co., Cedar
Rapids

Burton, D. A, WLBC Muncie

Burton, Garnet, WLBC Muncie

Burton. Robert J., Broadcast Music
Inc., New York

Bush, Franklin L., WMFT Florence, S. C.

Byrne. L., Collins Radio Co, Cedar
Rapids i

C

Cagle, Gene L., KFJZ Fort Worth

Cain, Doyle, KFXD Nampa

Caley, Charles C., WMBD Peoria

Camp, Harry, WGAR Cleveland

Campbell, Don D., WBRC Birmingham

Campbell, Martin B., WFAA Dalals

Campbell, Wendell B., KMOX St. Louis

Cannan, Darrold A., KFDM Beaumont

Cannon, Carl, NBC, New York

Carey, Sam S., WRVA Richmond

Carpenter, H. K., United Broadcasting
Co., Cleveland

Carpenter, Ollle L., WPTF Raleigh

Carpenter, Robert, MBS, New York

Carrigan, Joe B., KWFT Wichita Falls

Carter, Donald L., Compton Adv., New
York

Cash, John F., WHB Kansas City

Cashman, Louis P., WQBC Vicksburg

Cashman, Mrs. Frank P., WQBC Vicks-
burg

Cassill. Harold W., WKIP-WGNY-WHVA
Poughkeepsie

Caswell. Paul H.,, KDON Monterey

Caver, Morris Moore, WAML Laurel,
Miss.

Chapeau, Ted, WJHP Jacksonville

Chapin, Wells R., Globe-Democrat Pub.
Co., St. Louis

Chapman, Roy T., KTSM El Paso

Chapvell, Edward A., WKIP-WGNY-
WHVA Poughkeepsie

Chatterton, C. 0., KWLK Longview

Cherniavsky, Josef, Neblett Radio Pro-
ductions, Chicago

Chernoff, Howard L., WCHS Charleston

Chizzini, Frank, NBC, Chicago

Church, Arthur B., KMBC Kansas City

Churchill, John, BMB, New York

della-Cioppa, Guy, CBS, New York

Clair Jr., John J., Frederic Hart & Co.,
New York

Clark, Plez S., KFH Wichita

Clarkson, Robert J., Columbia Record-
ing Corp., New York

Classen Jr., Edward F., R. E. L. Equip-
ment Sales, Chicago

Clay, Henry B., WLAY Sheffield

Cleghorn, John H., WMC Memphis

Clements, C. C., KYSM Mankato

Clifford, Marie M., WHFC Cicero

Clipp, Roger, WFIL Philadelphia

Close, Joseph K., WKNE, Keener, N. H.

Clother, Howard, WEBR Buffalo

Clyne, C. Terence, Free & Peters, New

Cobb, Wilton, WMAZ Macon, Ga.

Coleman, George D., WGBI Scranton

Coleman. Ward A., WAML Laurel, Miss.

Collins, Keith B.. KMJ Fresno

Collins, Sam, WDAD Indiana, Pa.

Colton, Lionel, Helen Wood & Colton,
New York

Compton, Robin, WPEN Philadelphia

Connolly, Thomas D.. CBS. New York

Cook, Charles R.. WJPF Herrin, Ill.

Cook, Louis R.. KNOW Austin

Cook, Nathan W., WIBX Utica

Coombs. Clyde F., KARM-KROY Fresno

Coon, Richard E., KDON Monterey

Cooper, Mrs. Virginia N., WJILS Beckley,
W. Va.

Corken, Maurlce J., WHBF Rock Island

Couche, Charles E., KALE Portland

Couture, Faust, WCOU-WFAU Lewiston,
Me.

Cox, James, Broadcast Music Inc., New
York

Cox, H. Quenton, KGW Portland

Cox, Lester E., KWTO Svringfield

Cox, Lester L., KWTO Springfield

Cox, R. T., Collins Radio Co., Cedar
Rapids

Coy. Wayne, WINX-W3XO, Washington

Craft. L. M., Collins Radio Co., Cedar
Rapids, Ia.

Craig, Fdwin W., WSM Nashville

Craic. W. F.,, WLBC Muncie

Crandall, George. CBS, New York

Crandall, Mark. KF¥®L, Denver

Cranston. George, WBAP Fort Worth

Craven. T. A. M., WOL Washington

Cribb. Wayne W., KHMO Hannibal, Mo.

Crowther, Frank, WMAZ Macon

Ccummins. John. WFOY St. Augustine

Cunningham, P. H.,, KHMO Hannibal,
Mo.

Curtis, James R., KFRO Longview

D

Dabadie, J. Roy. WIJBO Baton Rouge

Dahl, Howard, WKBH La CroOsse

Damm, Walter J.. WITMJ Milwaukee

Danbom, M. E.. KGKB Tvler, Tex.

Danforth. Harold P.. WNBO Orlando

Daniel, Harben, WSAV Savannah

Davis, George Carr, Washineton

Davis, Warren G., WSUA Bloomington,
I11.

Dean. Graham M. KWRN Reno

DeLaney, C. Glover. WTHT Hartford

Denious, J. C., KGNO Dodege City

Dennis, Walter L., Allied Stores Corp.,
New York

Detchon. R. S.,
Co., Cleveland

Dettman, Robert A.. KDATL Dnluth

Devaney, Frank, WMIN St. Paul

Devine, Jobn. Standard Radio Tran-
scription Services. Chicago

Dewing, H. L.. WCBS Svringfield

Dibble, Muriel G., Compton Adv., New
York

Dier. S. C., KSCJ Sioux City

Dierineer, Frank, WFMJ Youngstown

Diethert. Russ, R. E. L. Equipment
Sales, Chica=zo

Dillard, Fverett L.. KOZY Kansas City

Dillard, Jean M., KO7Y Kansas City

Dillon, Robert, KRNT Des Moines

Derks, Detrich. KTRI Sioux City

Dixon, John, WROK Rockford

Dobyns, C. Merwin, KGER Long Beach

Doerr, William, WEBR Buffalo

Dolberg, Glenn, Broadcast Music Inc.,
New York

Dolph, Richard B., WMT Cedar Rapids

Dolph Willlam B., WMT Cedar Rapids

Donahoe, Howard, WCOL Columbus

United Broadcasting

BROADCASTING

Dorrell, Ward, C. E. Hooper Inc., New
York
Drake, Melvin, WDGY Minneapolis
Duffin, Raymond, WGTC Greenville
Dunban, Dr. Willis F., WKZO Kalamazoo
Duncan, L. J., WRLD West Point
Dunn, David E., WSFA Montgomery
Dmisen‘bury, Phillip, KWPC Muscatine,
a.
Dustin, Winston, WSM Nashville
Duvall, T. W., KGBX Springfield
Dykstra, Florence, Transcription Sales
Inc., Springfield

E

Ebel, A. James, WMBD Peoria

Edgar, Edward E., WGH Norfolk

Edholm, W. O., KOIL Omaha

Eggleston, Joe C., WMC Memphis

Eighmey, F. C., KGLO Mason City, Mo.

Eldridge, Hudson, KOZY Kansas City

Eldridge, Virginia, KOZY Kansas City

Elias, Don S., WWNC Asheville

Ellis, Girard D., Columbia Recording
Corp., Chicago

Elmer, John, WCBM Baltimore

Elvin, Ralph, WLOK Lima

Embry, Robert C., WITH Baltimore

Engle, Cliff, C. P. MacGregor Electrical
Transcriptions, Hollywood

Enns, Jr., H. T., Cowles Stations, New
York

Eppel, Raymond V., KMHK Minneapolis

Esau, John, KTUL Tulsa

Esch, Bille B.,, WMFJ Daytona Beach

Esch, W. Wright, WMFJ Daytona Beach

Essex, Harold, WSJS-WMIT Winston-
Salem

Estes, William, WGAA, Cedartown, Ga.

Evans, C. Richard, KSL Salt Lake

Evans, Ralph, WHO & WOC Davenport

Evans, T. L., KCMO Kansas City, Mo.

F

Fahy, A. A, KABR Aberdeen

Fair, Harold, WHO Des Moines

Fantle Jr., Sam, KELO Sioux Falls

Fast, Herman E., WKRC Cincinnati

Fay, William, WHAM Rochester

Feagin, Robert R., WPDQ Jacksonville

Fellows, Harold E., WEEI Boston

Feltis, Hugh, Broadcast Measurement
Bureau, New York

Ferguson, Miles, WRLD West Point

Fetzer, John E., WKZO Kalamazoo

Fidlar, Robert L., WIOD Miami

Findley, I.,, Collins Radio Co., Cedar
Rapids
Fisher, C. H., KUGN Eugene, Ore.

Fitzgerald, Francis M., WORD Spartans-
burg

Fitzgibbons, L. O., WOC Davenport

Fitzpatrick, Horace S., WSLS Roanoke

Fitzsimmonds, F. E., KFYR Bismarck

Flaherty, Eugent T., KSCJ Sioux City

Flanigan, E. Y., WSPD Toledo

Ford, Gordon, WSUA Bloomington

Foster, Michael, CBS, New York

Foster, Ralph D., KWTO Springfield

Fox J. Francke, WHLN Harlan, Ky.

Frank, James L., New York

Frank, Philip, Broadcast Measurement
Bureau, New York

Frase, Edward C., WMC Memphis

Frazier, Howard S., Frazier & Peter,
Washington

Freburg, Charles R., WOC Davenport

Frechette, George T., WFHR Wisconsin
Rapids

Frost, E., RCA, Los Angeles

Fry, Paul R., KBON Omaha

Fuller, Mildred T., KFXJ Grand Junc-
tion

Fulton, John, WGST Atlanta

Fuqua, J. B., WGAC Augusta

G

Gaines, James M., WEAF New York

Galloway, C. P., Frederic Hart & Co.,
New York

Gamble, Edmund R., WBTA Batavia,
111,

Gammons, Earl H., CBS, Washington

Garber, Milton B., KCRC Enid, Okla.

Garber, Mrs. Milton B, KCRC Enid,
Okla.

Garner, J. E.,, KFPW Fort Smith

Gartland, William C., NBC, New York

Gates, P. S., Gates Radio Co., Quincy

Gates, R. S., Collins Radio Co., Cedar
Rapids r

George, Carl, WGAR Cleveland

Gilpert, Miss Jan, Harold Cabot & Co.,
Boston

Gilpbert, Lester H., WNBF, WNBF-FM
Binghamton

Gilehrist Jr., T. 8., WTMC Ocala, Fla.

Gillin Jr., John J., WOW Omaha

Gimble Jr., Benedict, WIP Philadelphia

Gittinger, William C., CBS, New York

Given, Helen Kelley, WLBJ Bowling
Green, Ky.

(Continued on page 12)
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DEL

- | Wilmington, Del.

o | (Established 1922)

WGAL

Lancaster, Pa.
(Established 1922)

WORK

- York, Pa.

(Established 1932)

KBO |

Harrisburg, Pa.
(Established 7922‘)

WRAW

Reading, Pa.

(Established 1922)

WENT

Easton, Pa.
(Established 1936)
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nspire tolerance

Freedom of worship and tolerance for religious views
have always been basic tenets of America’s way of life.
Long ago American Radio recognized its responsibility in
inspiring and guarding this most vital of human freedoms.

This very freedom, however, has made religious broadcasting
difficult. Radio knows no creed—and the completely
impartial presentation of religious programs offers a

real challenge. WRC has met this challenge squarely with

its daily devotional program, Look To This Day.

Look To This Day is sponsored six times a week by the
Washington Federation of Churches, the Jewish Fellowship,

the Catholic Church, and the Church of Christ, Scientist.

Leaders of all faiths are represented. Music and soloists

are supplied by WRC to serve as background for a devotional
message by the speaker for each day’s designated church.

To thousands of Washingtonians, whatever their faiths,
Look To This Day brings daily inspiration—just one more
example of genuine radio service in the life of a community.

THE NATIONAL BROADCASTING COMPANY



ADVANCE REGISTRATION FOR NAB CONVENTION

(Continued from page 8)
Given, Ken D., WLBJ Bowling Green,

y.

Glasgow, R. Lee, WACO Waco

Gleeson, W. L., KPRO Riverside, Calif.

Glen, Irma, Transcription Sales, Chicago

Gluck, E. J. WSOC Charlotte

Goan, Walter H.,, WAYS Charlotte

Godwin, Charles, MBS, New York

Goldmark, Peter, CBS, New York

Goodman, Harry S., Harry S. Goodman
Radio Productions, New York

Gordon, James E., WNOE New Orleans

Gow, F. C., WROL Knoxville

Graham, Art, WKST New Castle

Gray, Gilson, CBS, New York

Gray, Gordon, WSJS-WMIT Winston-
Salem

Gray, Gordon, KOIL Omaha

Gray, Jason S., WCED Dubois, Pa.

Green, J., Collins Radio Co., Cedar
Rapids

Green, T. L., KCKN Kansas City

Green, Truman, WFLA Tampa

Greenebaum, Milton L., WSAM Saginaw

Griffin, Robert A., KDON, Pebble Beach

Griffith, Homer, Homer Griffith Co.,
Hollywood

Griffith, James M., KADA Ada

Grimes, Harold, KOME Tulsa

Grinalds, Archie S., WMOB Mobile

Gross, Jack O., KFMB San Diego

Gross, Julian, WKNB New Britain

Grove, Willlam C., XFBC-KFBA Chey-
enne

Grubb, Gayle V., KGO San Francisco

Gruber, Morris M., Presto Recording
Corp., New York

Gulick, J. Robert, WORK York

Gunther, Frank A., Radio Engineering

Labs., New York )
Guyer, R. Sanford, WBTM Danville
H
Haas, Frank, Whitehall Pharmacal Co.,
New York
Haase, Walter B.,, WDRC, WDRC-FM
Hartford

Hackathorn, K. K., WHK Cleveland

Hagan, James A., WWNC Asheville

Hagenah, Gus, Standard Radio Tran-
scription Services, Chicago

Hager, Kolin, SESAC, New York

Hague, Fred F., George P. Hollingbery
Co., Atlanta

Haid, Allen, WHIZ Zanesville

Hale, Roland, WCOP Boston

Halff, Hugh A. L., WOAI San Antonio

Hall, E. E.,, CBS, New York

Halpern, Nathan L., CBS, New York

Hammond, Charles P., NBC, New York

Hammond, Dr. James, WKMO Kokomo

Hance, Kenneth M., KSTP St. Paul

Hanna, Eloise Smith, WBRC Birming-
ham

Hanna, Michael R., WHCU Ithaca

Hanson, Ralph, KUGN Eugene

Hardy, Ralph W., KSL Salt Lake

Hardy, Willlam E., WFMD Frederick

Harlow, Roy, Broadcast Music Inc., New
York

Harm, Frederick G., WJJD Chicago

Harre, Arthur F., WJJD Chicago

Harrington, J. A.,, WHKK Akron

Harrington, R. B.,, WSVA Harrisonburg,
Va.

Harris, C. L., WGRC Louisville

Harris, Jack, WSM Nashville

Harris, John P., KSAL Hutchinson

Harris, Wiley P., WJAX Jackson

Harrison, Austin A., KSWM Joplin

Hart, Cecil E., KID Idaho Falls

Hart, H., Collins Radio Co,,
Rapids

Hartenbower, E. K., KCMO Kansas City

Hatcher, Ralph, WBBM Chicago

Haverlin, Carl, MBS, New York

Hawkins, Ewing B., WNBF, WNBF-FM,
Binghamton

Hayes, Arthur Hull, WABC, WABC-FM,
New York

Hayes, Howard B., WPIK Alexandria

Hayford, Beecher, WJHP Jacksonville

Hayford, Byron, WDLP Panama City,
Fla.

Haymond, Carl E.,, KMO Tacoma

Heath, Wick, KMMJ Grand Island

Heller, C. B.,, WJPA Washington, Pa.

Helliwell, Iris, KRNR Roseburg, Ore.

Helms, Jack T., WNVA Norton, Va.

Helms, R. B.,, WHLN Harlan, Ky.

Helt, Sanford, Nunn Stations, Lexing-
ton

Henderson, Charles A., KWPC Musca-
tine, Ia.

Henderson, Robert, Southern Calif. As-
soclated Newspapers, Los Angeles

Herman, A. M., WBAP Fort Worth

Cedar

Herzog, Lewis W., WITMJ, WTMJ-FM,
Milwaukee
Heslop, Stanley N., WNBF, WNBF-FM

Binghamton
Hetland, Julius, WDAY Fargo
Hickox Jr., Sheldon B., NBC, New York
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Hicks, Evelyn Stafford, WINB Birming-
ham

Higgins, George J., KSO Des Moines

Hill, Edward E., WTAG, WTAG-FM
Worcester

Hines, P. T., Greensboro News-Record,
Greensboro

Hinman, Preston B., WROX Clarksdale,
Miss.

Hirsch, Oscar C., KFVS WKRO Cape
Girardeau, Mo.

Hirschmann, Ira, WABF New York

Hixenbaugh, George P., WMT Cedar
Rapids

Hochhauser Jr., Edward, Transcription
Sales Inc., Springfield

Hodel, Emile J., WCFC Beckley, W. Va.

Hodges Jr., B. 8., WGTC Greenville,
Miss.

Hoessly, H. H.,, WHKC Columbus

Hoffman, Edward, WMIN St. Paul

Hoffman, Karl B.,, WGR Buffalo

Hoffman, Phil, KRNT Des Moines

Hogg, John L., KOY Phoenix

Hollingbery, George P., George P. Hol-
lingbery Co., Chicago

Hollister, Herb, KBOL Boulder

Hollister, R. H., Collins Radio Co., Cedar
Rapids

Holt, H. Russ, WGGA Gainesville

Holt, Thad. WAPI Birmingham

Honea, B. N.,, WBAP Fort Worth

Hooper, C. E.,, C. E. Hooper Inc.,, New
York

Horner Jr., Joseph, WJPG Green Bay

Hoskins, Cecil B., WWNC Asheville

Hough, Harold, WBAP Fort Worth

Hover, Fred R., WFIN Findlay

Howell, Charles, KFXJ Grand Junction

Howell, Rex G., KFXJ Grand Junction

Hubbard, Jack, KROS Clinton

Huffman, William F., WFHR Wisconsin
Rapids

Hughes,
Christi

Hughes, R. G., KHUZ Borger, Tex.

Humbert, Bill. WMON Montgomery

Hurd, H. R., KFJB Marshalltown

Hurt, Frank E., KFXD Nampa, Ida.

Hyatt, F. Marion, WJHO Opelika, Ala.

Hyde, C. A., WHK Cleveland

Hymes, John D., Biow Co., New York

1

Imbrogulio, Joseph. WFBR Baltimore
Inch, Merrill. KWRN Reno
Inman. Donald E., WNAX Yankton
Ioset, Don, MBS, New York

J

Jackobson, Louis, WLIB Brooklyn

Jackson, Aubrey, KGNC Amarillo

Jackson, Lowell E., Katz Agency,
Chicago ?

Jacobsen, W. S., KROS Clinton, Ia.

Jacobsen, Morton, Neblett Radio Pro-
ductions, Chicago

Jadassohn, Kurt A., SESAC New York

Jansky Jr., C. M., Jansky & Baliley,
Washington

Jaspert, George H., Boston

Jayne, Dan E., WELL Battle Creek

KEYS Corpus

E. C. (Bill),

Jeffrey, John Carl, WKMO Kokomo
Jennings, Evelyn A.,, WTNB Birming-
ham

Jensen, Ray V., KSAL Salina

Jessop, M. K., Jessop Adv. Co., Akron
Johnson, Albert, KOY Phoenix
Johnson, E. M., MBS New York
Johnson, George W., KTSA San Antonio
Johnson, Howard A., WIBA Madison
Johnson, Leslie C., WHBF Rock Island
Johnson, Walter, WTIC Hartford
Johnston, Henry P., WSGN Birmingham
Jones, Hugh O., WGCM Gulfport
Jones, Merle S., WOL Washington
Jordan, Charles B., WRR Dallas

Jordan, Ray P., WDBJ Roanoke
Joscelvn, A. E., WCCO Minneapolis
Joy, George E., WRAK Willlamsport

Karns, Adna,
Springfield )

Karol, John J., CBS New York

Kasper, Edwin H., Kasper-Gordon,
Boston

Katz, Eugene, Katz Agency, New York

Kaye, Sydney M., Broadcast Music Inc,,
New York

Keasler, Jack, WOAI San Antonio

Kellam, K. K., KWKH Shreveport

Kelley, A. Boyd, KPLT Paris

Kelley, Gaines, Greensboro News-Record,
Greensboro

Kelly, Jack, WCOL Columbus

Kemp, Frank, Dancer-Fitzgerald-Sam-
ple, New York

Kenkel, Fred, C. E. Hooper Inc,,
York

Kennedy, Charles A. Teleways Radio
Productions, Hollywood

Kennedy, John A., WCHS Charleston

Kennedy, Ken, WDAY Fargo

Kenneth, Robert, CBS, New York

Transcription Sales,

New

Kennon, Leslie L., KWTO Springfield

Kessler, N. L., WMUS Muskegon

Kettler, Stanton P., WMMN Fairmont

Kiley, Willlam F., WFBM Indianapolis

Kilgore, H. S., Collins Radio Co., Cedar
Rapids

Kimzey, Truett 1., KFJZ Fort Worth

King, Cy, WEBR Buffalo

King, Frank M., WMBR Jacksonville

King, Gerald, Standard Radio Tran-
scription Services, Hollywood

Kinney, Gordon, Advertising Council,
New York
Kirchner, Thelma, KGFJ Hollywood

Klein, Jean Eldridge, BROADCASTING
Magazine
Kliment, Robert F., WJPA Washington,
Pa.
Knight, Norman, WAJR Morgantown
Knight Jr., W. T., WTOC Savannah
Kobak, Edgar, MBS, New York
Koepf, John, Fort Industry Co., Wash-
ington
Koerfer, O. B.,, KFBC-KFBA Cheyenne
Koerper, Karl, KMBC Kansas City
Koessler, Walter, WROK Rockford
Krelstein, Harold R., WMPS Memphis
Krueger, Herbert L., WTAG, WTAG-FM,
Worcester
L

Lamb, Edward, WTOD Toledo

Landis, DeWitt, KFYO Lubbock

Lane, Howard, WJJD Chicago

Lang, G. Willlam, WGN Chicago

Langlois, C. O., Lang-Worth Feature
Programs, New York

Langlois Jr.,, C. O., Lang-Worth Feature
Programs, New York

Langlois, J. D., Lang-Worth Feature
Programs, New York

Larson, G. Bennett, WPEN Philadelphia

Lass, Ernest W. WDJT-FM, Asbury
Park

Latham, U. A.,, WKRC Cincinnati

Laubengayer, R. J., KSAL Salina

Laux, John, WJPA Washington, Pa.

Lawrence, Craig, WCOP Boston

Lawrence, Val, KROD El Paso

Layman, Mike, WHTN Huntington

Leake Jr., Eugene W., WAVE Louisville

Leake, James C., KTUL-KOMA Tulsa

LeBaron, James W. Joseph Hershey
McGillvra, New York

LeBrun, Harry, MBS, New York

Lee, Carl E., WKZO Kalamazoo

LeGate, James M. WIOD Miami

Leich, Clarence, WGBF Evansville

Leich, Martin L., WBOW Terre Haute

Leighter, Jackson, WLIB Brooklyn

LeMasurier, Dalton A., KDAL Duluth

Leonard, Loyd, WISE Asheville

LePoideyin, Harry R., WRJN Racine

Levi, Winfield R., BROADCASTING
Magazine

Lewis, Era, KGNC Amarillo

Leibler, Vincent J., Columbia Record-
ing Corp., New York

Lindberg, Carl R., WPIK Alexandria

Linder, Harry W. KWLM Willmar,
Minn.

Lindquist, Lansing B.,, WSYR-FM Syra-
cuse

Lindsay, Merrill, WSOY Decatur

Lindsley, Robert K., KFBI Wichita

Linkow, Irving, U. S. Recording Co.,
Washington

Lippincott, Harry, Transcription Sales,
Chicago

Little, Lee, KTUC Tucson

Locke, C. B.,, KFDM Beaumont

Lockhart, H. B.,, KEYS Corpus Christi

Lodge, William B., CBS, New York

Loeb, Howard M., WFDF Flint

Loffler, Gene, WNAX Yankton

Loftus, John, KPAC Port Arthur

Long, Maury, BROADCASTING Maga-
zine
Loose, Norman R., KROD E! Paso

Lottridge, Buryl, WOC Davenport

Lounsberry, I. R.,, WGR Buffalo

Lowman, Lawrence M., WCBW New
York

Loyet, Paul A., WHO Des Moines

Lucey, William F., WLAW Lawrence

Lucy, C. T., WRVA Richmond

Ludlam, George P., Advertising Council,
New York

Luther, Clark A., KFH Wichita

Lyerla, O. W., WJPF Herrin

M

Maag Jr., Willlam F., WFMJ Youngs-
town

MacGregor, C. P., C. P. MacGregor
Electrical Transcriptions, Hollywood

Mackall, Robert B., WFMJ Youngtown

Mackay, J. Wright, WRAK Williams-
port

Magee, Robert G., WHUM Reading

Mahoney, James, MBS, New York

Maillefert, Willlam B., Compton Adv.,
New York

Mair, L. A.,, KROC Rochester

Maizlish, Harry, KFWB Hollywood

BROADCASTING o

Malo, William F., WDRC, WDRC-FM
Hartford
Manson, Dr. Ray H., WHAM Rochester
Marget, Manny, KVOX Moorhead
Marlin, Al, Broadcast Music Inc., New
York
Martin, Bill, KMMJ Grand Island
Martino, Italo A.,, WDRC WDRC-FM
Hartford
Maslin Jr., Robert S., WFBR Baltimore
Mason, Lin, Transcription Sales Inc.,
Springfield
Mason, Richard H., WPTF Raleigh
Mason, Robert T., WMRN Marion
Massie, W. S., WRBL Columbus
Mastin, Cecil D., WNBF WNBF-FM
Binghampton
Mathiot, J. E., WGAL Lancaster
Matthews, Joseph B., WCMI Ashland
Matthews, Ted., KELO Sioux Falls
Mauldin, W. D., KPAC Port Arthur
Maurer, J. B.,, WHK Cleveland
Mayo, John, Lang-Worth Feature Pro-
grams, New York
McAlister, R. B.,, KICA Clovis, N. M,
McBride, William G., WDBO Orlando
McCarthy, C. L., KQW San Francisco
McCollough, Clair R., WGAL Lancaster
McConnell, C. Bruce, WISH Indianap-
olis
Mc?onnell, Robert B., WISH Indianap-
olis
McCormick, Glenn E., KSLM Salem
McCoy, D. W., KFBI Wichita
McCracken, Tracy S., KFBC-KFBA
Cheyenne
McDermott, Mrs. Ellyn, KBUR Burling-
ton
McDermott, Gerard B., KBUR Burling-
ton
McGillvra, Joseph H., Joseph Hershey
McGillvra, New York
McGlashan, Ben S., KGFJ Hollywood
McGuineas, William A., WGN Chicago
McGuire, Hazel, WQAM Miami
McIntosh, Frank H., Washington
McKee, H. L., KCKN Kansas City
McKee, W. L., KCKN Kansas City
McKinley, Jon R., WFDF Flint
McMurry Jr., Emmet H., WJPR Green-
ville
McNeil,
York
McTigue,
Meagher,
Minn.
Meighan, Howard S., CBS New York
Mendelsohn, Ray, WAKR Akron
Merdian, John, WJPA Washington
Merryman, Philip I, NBC New York
Metzger, Thomas W. WMFR Lewis-
town
Meyer, Harold H., WSTC Stamford
Meyer, P. J.,, KFYR Bismarck
Meyers, Carl J., WGN Chicago
Meyers, M. M., WOW Omaha
Michel, John, KPDN Pampa
Midgeley Jr., Charles E., CBS New York
Milbourne, L. Waters, WCAO Baltimore
Miller, Charles, Cowles Broadcasting
Co., Des Moines
Miller, Ralph, KCRA Sacramento
Miller, Ruthe, Neblett Radio Produc-
tions, Chicago
Mills, Frank R., WDWS Champaign
Milne, James T., WNHC New Haven
Milsten, David R., KOME Tulsa
Mitchell, L. S.,, WDAE Tampa
Moody, Robert H.,-r WHIO Dayton
Moore, James H., WSLS Roanoke
Moroney, J. M., WFAA Dallas
Morency, Paul W., WTIC Hartford
Morris, Carleton W., KSUN Bishee
Morrison, S. Robert, WMRN Marion, O.
Mosby, A. J., KGVO Missoula
Mullinax, Edwin, WLAG LaGrange
Muniz, Tomas, WIAC San Juan
Murdock, M. M., KFH Wichita
Murdock, William D., WOL Washington
Murphy, Kingsley H., KSO Des Moines
Murrow, Edward R., CBS New York
Myers, M. L., WPAY Portsmouth

N

Nasman, Leonard, WFMJ Youngstown

Nassau, Joseph M., WEEU Reading

Nax, Charles W., Globe-Democrat Pub-
lishing Co., St. Louis

Neeld, C. W., WCBS Springfield

Nelson, Linnea, J. Walter Thompson
Co., New York

Newcomb, Harold J., WRJN Racine

Newman, R. J., RCA Victor Division,
San. Francisco

Nimmons, Ralph W., WFAA Dallas

Noe, James A.,, WNOE New Orleans

Norris, Sam, Amperex Electronic Corp.,
Brooklyn

Norton, Ed, WAPI Birmingham

Norton Jr., George W., WAVE Louisville

Nunn, Gilmore N., Nunn Stations, Lex-
ington

John Harrington, WJZ New

Harry, WINN Louisville
John F., KYSM Mankato,

(Continued on page 14)
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: MAL HANSEN, WOW’s New FARM SERVICE REPORTER
In Farm News and Interviews — A Full Half-Hour — 6: 30 to 7 A. M. Weekdays 1 B

MAL HANSEN covers every farm event within 150 miles: of ‘Omaha. He’s a former -~ o : 1 B

4-H clubber, born and raised on an Iowa farm. He knows farming and is respected by every
farm leader in WOW-land. He has a pleasing radio personallty Hansen has. travelled 9,000 -
miles this Spring, covering farm events for WOW listeners.

THE FARM SERVICE REPORTER is rap- A - _
idly becoming the midwest clearing house for | 3 o
farm news, farm information and special farm RADIO STATION
events.

A NATURAL for the big advertiser who

wants to sell to the multi-million dollar farm

market. ’Phone the nearest John Blair office . £ . . .
or WOW, Webster 3400, Omaha, for full '590 KC NBC 5000 WAIT.S
Owner and Operator of

d .1. N -,
ceta . KODY » NBC IN NORTH PLATTE

JONN . Gll.llN. IN., PRES. & GIN'L.--MONR.

.
&

OMAHA, NEBRASKA

“SOMM BLAIN & €O., REPRESENTATIVES: **

s



ADVANtE REGISTRATION FOR NAB CONVENTION

(Continued from page 12)
\_\ ! O
Oakley, Ron E.,, KFAC Los Angeles
O’'Donnell, Regis C., WINX Washington
O'Fallon, Gene, KFEL Denver
Ogle, Byron W.,, KRGV Weslaco
O’Harrow, John W., WKZO Kalamazoo
Ohrt, Herbert R., KGLO Mason City
Oliphant, Paul, WLAC Nashville
Olson, H. 0., Collins Radio Co., Cedar
Rapids
Olson, Harvey H., WDRC, WDRC-FM
Hartford
Olsen, Tom, KGY Olympia
Olsen, Mrs. Tom, KGY Oiympla
Outler Jr., John M. WSB Atlanta
Owen, Forrest F., WELL Battle Creck
Owen, Reeve, WTOC Savannah
Owmby, James T., WCTA Andalusia

P

Pabst, Herbert G., WMOH Hamilton, O.
Page, E. C., MBS New York
Paley, Willam 8., CBS New York
Palmer, D. D.,, WHO Des Moines
Palmer, Fred A, Fred A. Palmer Co.,
incinnati
Farham, Carter M., WDOD Chattanooga
Parrish, B. J., KOTN Pine Bluff, Arx.
Parsons, Willis B.,, wBC N.w x10rx
Patt, John F.,, WGAR Cleveland
FPattee, Linwood, Broadcast Music Inc.,
New York
Patterson, T. H.,, WRRF Washington
Paul, S. J, BROADCASTING Magazinza
Paulsgrove, Willlam H, WJEJ Hagers-
town
Peard Jr., Leslie H.,, WCAO Baltimore
Peck, Harry, KFOR Lincoln
Pell Jr., C. C., Audio Devices, New York
Pengra, Marshall H.,, KRNR Roseburz
Person, W. V., WRAK Williamsport
Peter, Paul F., Frazier & Peter, Wash-
ingtcn
Peterson, Howard O., KMA Shenandoah
Phelps, Wayne, KHUZ Borger
Phillips, Charles F., WFBL Syracuse
Phillips, Robert W., WSAM Saginaw
Phillips, Willlam E., Raytheon Mfg. Co.,
Chicago
Plerce, Jennings, NBC, Hollywood
Plerce, R. Morris, WGAR Cleveland
Pill, Howard E., WSFA Moatgomery
Pippenger, F. J., Gates Radio Co.,
Quincy
Pirlie Jr.,, Willlam 8., WFBR Baltimore
Pittman, Charles W., WBML Macon
Pixley, L. A.,, WCOL Columbus
Plamadora, Raymond E,, WKBH La
Crosse
Plambeck, Herbert H.,, WHO Des Moines
Platt, Bernard, BROADCAST Magazine
Pollock, Reed, KDON Monterey
- Potter, Dr. A. D.,, WKMO Kokomo
Potter, John W., WHBF Rock Island
&ournelle, Eugene, WHBQ Memphis
Powell, Hugh J.,, KGGF Coffeyville
PYowers, Helen, WITH Baltimore
Poynor, D. J.,, WMBH Joplin
#rall, Anning M., Raytheon Mfg. Co.,
New York
«Prlbj‘ble, Vernon H., WTAM Cleveland
Price, Tom, WWSW Pittsburgh
®riebe, Robert E., KRSC Seattle
®riestley, Harold W., WWJ Destroit
Prior, Thomas C. J., WJAR Providence
@roctor, Frank S., WTJS Jackson
Pryor, Emerson J., WRRN Warren
Pulver,; Stanley,. H., Dancer-Fitzgerald-
Sample, New York
Pyatt, Al, KIUL Garden City, Kan..
Pyle, K. W., KFBI Wichita

!
Q
Quad, John K., Home News Publishing
Co., New Brunswick
Quarton, Willlam B., WMT edar
Rapids ’
Quentin, Charles, KRNT Des Moines

R
Raber, Joe, WMBD Peoria
Ragle, Gene, WCOL Columbus
Rambeau, Willlam G., Willlam G. Ram-
Peau Co., Chicago
Ramsland, Odin S., KDAL Duluth
Randolph, Frank, Collins Radio Co.,
Cedar Rapids
RKathbun, Jack, WCOA Pensacola
Ream, Joseph H., CBS New York
Reineke, E. C.,, WDAY Fargo
Reinsch, J. Leonard, WSB Atlanta
Rembert, Clyde W., KRLD Dallas
Renfro, Harry, KXOK St. Louis
fReynolds, Donald W. FM Applicant,
¥ort Smith
MReynolds, George, WSM ' Nashvile
SReynolds, John B., WKWK Wheeling
&ichards, Robert K., BROADCASTING
Magazine
Richards, G. P.,, WHBL Sheboygan
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Richardson, O. E.,, WJOB Hammond

Richman, David M., WHOB Gardner

Richmond, R. W., WHKK Akron

Ricketts, Joseph A., Teleways Radio
Producticns, Hollywood

Riesen, Albert, KVSO Ardmore

Rigby, John, KFH Wichita

Rine, William, WWVA Wheeling

Rinn, E. G., WINN Louisville

Rippetoe, William F., WHOT Terre
Haute

Rlivers, John M. WCSC Charleston

Roberson, H. P.,, KFDA Amarillo

Roberson Jr., W. R., WRRF Washington

Robertscn, Bruce, BROADCASTING
Magazine

Robertson, B. G.,, KWKH Shreveport

Robinson, Irving, Yaukze Network,
Bostcn

Robinson, Willlam, WINS New York

Roed:r, George H,, WCBM Baltimore

Rcgrs, L. L., WNBF & WNBF-FM
Binghamton

Rogers, Naylcr, KBS Network, Chicagop

Rogers, Thomas A., WCLT Newark

Roher, Her 1d W., Machlett Labs.,
Springfie.d

Rosen, Eugene, U. S. Recording Co.,
Washington

Rosere, Marshall L., WSAZ Huntington

Rosenhaus, Irving Robert, WATT-FM-
WAAW Nawark

Roscsnhaus. Mrs.
WAAW Newark

Roth, Eugene J., KONO San Antonio

Rothensles, Walter J., WSBA York

Rothschild, Waltcr J., WTAD Quincy

Rounsaville, Robert W., WBAC Cleve-
land

Rudd, Mary S., Willlam G. Rambeau
Co., Chicago

Rudolph, F. J., C. P. MacGregor Elec-
trical Transcriptions, Hollywood

Runyon, John W., KRLD Dallas

Rupard. J. Nelson, KTSW Empecria

Rupp, Edward J., Fred A. Palmer Co.,
Cincinnati

Ryan, J. Harcld, Fort Industry Co.,
Toledo

Ryder, Les, WCED Dubois

Ruth, WAAT-FM-

S

Saddler, Owen L., KMA Shenandoah

Sague, Samuel R., WSRS Cleveland

Saliba, George J., Presto Recording
Corp., New York

Sammons, Elizabeth, KSCJ Sioux City

Bample, Fred W., BROADCASTING
Magazine

Sampson, Robert M., WSAI Cincinnati

Sandeberg, David H., Lewis H. Avery
Inc., San Francisco

Sanders, Wayne, KTUC Tucson

Sauerstrom, Willlain, Joseph Hershey
McGillvra, Chicago

Saumenig, J. Dudley, WIS Columbia

Schamblin, L. A., KPMC Bakersfield

Schilling John T. WHB Kansas City

Schilplin, Frederick C., KFAM St. Cloud,
Minn.

Schmidt, Daniel E., NBC New York

Schmitt, Kenneth F., WIBA Madison

Schrade, Andrew J., Columbia Record-
ing Corp., Hollywood

Schreiber, Frank P., WGN Chicago

Schroeder, Willard, WINS New York

Schudt, Willlam, CBS New York

Schwartz, Mrs. L. S., The Advertising
Council, Chicago

Schweltzer, Willlam, WEBR .Buffalo.

Scott, Charles P., KTKC Visalia

Scripps, W. J., WWJ Detroit

Seebeck, Charles E., WTON Staunton,
Va.

Sepaugh, L. M., WSLI Jackson

Service, C. W., Collins Radio Co., Cedar
Rapids

Seville, H. A., Hagerstown, Md.

Sexton, Morgan, KROS Clinton

Shafto, G. Richard, WIS Columbia

Sharp, Ivor, KSL Salt Lake City

Shaw, Harold B.,, WMON Montgomery

Shaw, Harry B., WSJS Winston-Salem

Shawd, Arch, WTOL Toledo

Sheasby, John F. Raytheon Mfg. Co.,
Chicago

Shein, Alice, WBTH Willlamson, W. Va.,

Shepard, John, Yankee Network, Boston

Sherwood, Alex, Standard Radio Tran-
scription Services, New York

Shultz, John W., WMVA Martinsville

Siegel, Walter I, CBS New York

Sillerman, Michael M., KBS Network,
New York

Sin, John L., Frederic W. Ziv Co., New
York

Slates, Willilam, KFPW Fort Smith

Slavick, Henry W., WMC Memphis

Smith, A. L., WSGN Birmingham

Smith, Calvin J, KFAC Los Angeles

Smith, Carleton D., WRC Washington

Smith, C. E., United Broadcasting Co.,
Cleveland

Smith, Earl H., WLCS Baton Rouge

Smith, Frank R., WWSW Pittsburgh

Smith, J. Kelly, CBS New York

Smith Jr., Jce L., WJLS Beckley, W. Va.

Smith, J. Porter, WGRC Louisville

Smithgall, Charles A., WGGA Gaines-
ville, Ga.

Soule, Oscar F., WFBL Syracuse

Soule, O. P., KSEI Pocatello, Ida.

Soule, Robert G., WFBL Syracuse

Sowell, F. C., WLAC Nashville

Spears, R. D., Collins Radio Co., New
York

Speidel, Merritt C., KDON Monterey

Speidel, Robert M., KDON Monterey

Speight Jr., Walter P., WATL Atlanta

Spence, Harry R.,, KXRO Aberdesrn

Spencer Jr., F, E.. Gzorge P. Holling-
bery Co., New Ycrk

Spencer, John D., WCLT Newark

Spencer, Wil'iam H., WTOD T-~ledo

Spight, Lindsey, John Blair & Co., San
Francisco

Spira>s Robert E., WBTH Williamson,
W. Va.
Sp-ckes, A. F., WJOY Burlington, Vt.

Spratlin, Frank M., WGST Atlanta

Spring, Joe, WASK Tafayette

Springgate, V N.. KXOX St Tomis

Sau're. Burt, Stardard Radio Transecrip-
ti~n Servicas. Chicasgo

Srebr~f, Char'ss M., Radio Engineering
Labs., New, York

Stanton. Frark CBS New York

Stapo, Jark, WSM Nashville

Stark. Fvelyn, Transcription Sales,
Santa Fe

Stauvbitz, E. J., Blaw-Knox Co., Pitts-
burgh

Steinman, Joh~ F., WGAL Lancaster

Steinman, J. Ha'e. WAL Lsancaster

Sterette, Tru, WJPA Washington

Stel'ner Fred C., KABR Aherdeen

Sterm, Al“ert D., Frederic Hart & Co.,
New York

Stevens, Harmon L., WHLS Port Huron,
Mich.

. Tap! J XIT,T, Rattla

Store, Harry, W&M Nashvill=

Ston~, Loren B.. KIRO Seattle

Creek

Storer. George B., Fort Industry Co.,
T~ledo
Storv. Joe. KCRN Kansas City

Strelrert. Theod~re 0., WOR New York
Strouse, Ben, WWDO Washington
Stvart, Charles T. R¥OR Lincnln
Sturbs. Frank, WFN% Qhenardnah
Strerwish, M. H., WSNY Ds=catur
Stuffliebam, R. L., WMN7 Tuscola
Stirm, Harnld F.,, WHTN Hvutington
Svea. Preeter A, WKV Oklahoma City
Sullivan, Donald D., WMT Cedar Rapids
Sfummers. Rrhert, WERFAA TDgllac
Svtherland, George L., WILM Wilming-
ton
Swicezood, Jess, WKPT Kinesport
Swintz, Robert H., WSBT South Bend

T

Taft Jr., Hulbert, WKRC Cincinnati

Tallshoff, Sol, BROADCASTING Maga-
zine

Talt, Joseph, U. S. Recording Co.,
Washington

Talbnt Jr., Andrew H., WTPS New Or-
leans

Tapn. Jayv. KGFR Lnong Beach

Tarter, Georre, KOCY O¥xlahoma City

Taylor, Archie J.., KANS. Wichita

Tavl~r, Dale- WENY WImira

Taylor, Davidson. CBS New York

Tayl~r. . L., KEGNC Amarillo

Teddlie, Pete, WRR Dallas

Teetsell. Trving Y.IDA Washington

Te‘ch. Walter. KRNS Clinton

Thesman, L. H.. WSAYV Savannah

Thomas, C. L., KXOK St. Louis

Thomas, Genrge H.. RKVOUL lafavette

Thomas, Harnld, WATR Waterbiry

Thomas, Norman A., WDOD Chatta-
nooesa,
Thomfrrde. €. J,, Collins Radio Co.,

Cedar Rapids
Thompson, Rny F.. WFBG Altoona
Thoms. Harcold. WTSE Agheville
Thernburgh. Don W.. KNX Los Anceles
Thornton, John, Yankee Network,
Boston

Thorwald, John. KRIG Odessa
Tibbett, Gene, WMOX Meridian

Tighe, Thomas B., WDJT-FM Asbury
Park

Timothy, B. P., Lewis H. Avery Inc,
Chicago

Tincher, Robert E., WNAX Yankton

Tinsley, Thomas G., WITH Baltimore

Tips, Kern, KPRC Houston

Tompkins, Merritt F., BMI New York

Toothill, John A., Burn-Smith Com-
pany Inc., Chicago

BROADCASTING e

Trautfelter, John H. L., WFBR Balti-
more
Travers, Linus, Yankee Network, Boston

Tully, J. C., WJAC Johnstown

U

Ulmer, Jas. G., KGKB Tyler

Unger, Alvin E., Frederic W. Ziv Co.,
Cincinnati

Updike, Fritz S., WRUN Rome, Ga.

\/

Vadeboncoeur, E. R.,, WSYR Syracuse
Venn, Rob:rt, WGBS Miami

Volger, Gecrge J., KWPC Muscatine, Ia.
Volkenberg, John Van, CBS, New York

w
Wagner, Paul, WPAY Portsmouth

Wagner, William D., WHO & WOC
Davenport

Wall:s, Lee B., Fort Industry Co., Wash-
ingwon

Walker, Wallacz A., WFCI Pawtucket
Wal.ace, Bruce, WTMJ, WTMJ-FM Mil-
walukese
Walsh, J. Gorman, WDEL Wilmington
Walter, John M., WJPG Greea Bay
Wannamacker, Allen E., WGTM Wilson
Ward, J. T., WLAC Nashville
Wardell, J. Gordon, KGBX Springfield
Wasser, G. S., KQV Pittsourgh
Watson, R. Brooks, WMBD Peoria
Way, William B., KVOO Tulsa
Weaver, Phil J., WKPT Kingsport
Wechsler, Sam, WABF N:w York
Wehrmann, H. F,, wTIrs New Orleans
Weis, Pierre, Lang-Worth Feature Pro-
grams, New York
Weiss, George G., WBBQ Augusta
Weiss, Lewis Allen, KHJ Hollywood
Welch, Miller, WLAP Lexington
Weldon, William, John Blair & Co., New
York
Wentworth, Ralph, Broadcast Music Inc.,
New York
Werner, A. Matt, WHBL Sheboygan
Wester W. C., WMUS Muskegon
Westlund, Arthur, KRE Berkeley
Whaley, Storm, KUOA Siloam Springs
Wheelahan, H.,, WSuvMB New Orleans
Wheelzr, Clarence, WHEC Rochester
Wheeler, Edwin K., WWJ Detroit
Wheeler, LeMoine C., WHEC Rochester
White, Frank K., CBS New York
Whitehead, Elizabeth, KOZY Kansas
City
Whitlock, E. S., WRNL Richmond
Whitten, Philip F., WGTM Wilson, N. C.
Wiig, Gunnar .O., WHEC Rochester
Wilder, H. C., WSYR Syracuse
Wilkins, J. P., KFBB Great Falls
Williams, Ben, WTOC Savannah
Willlams, Earl, KFAB Lincoln
Williams, J. P., Transcription Sales,
Springfield
Willlams, W. V., WBLJ Dalton
Williamson, Frances, KFJZ Fort Worth
Williamsoa Jr., W. P,, WKBN Youngs-
town
Willis, J. E., Nunn Stations, Lexington
Wilson, Clarence E., KTMC, McAlester
Wilson, Flmo, CBS N-~w York
Wilson, James C., WOPI Bristol
Wilson, W. A., WOPI Bristol
Wilson, Willlam M., Willlam G. Ram-
beau Co., New York
Windmuller, Lewis,
Corp.
Windsor, Walter M., WKNB New:-Britatn
Winger, Earl W., WDOD Chattanooga
Winkler, C. W., KOIL Omaha
Winnie, Russell G., WTMJ, WTMJ-FM

Allentown Bestg.

Milwaukee

Wiseman, Bill, WOW Omaha

Wolfskill, Robert F. KOZY Kansas
City

Wood, Helen, WIBX Utica
Wood. Phil, WFMJ Youngstown
Woodruff Jr., Jim W.. WRBL Columbus
Woods, James S., WMRW Lewistown
Woods, Woody, WHO Des Moines
Woodward, Russell, Free & Peters, Chi-
cago
Woodworth, Samuel. WFBL Syracuse
Wooten, Hoyt B.,, WRTC Memphis
Wooten Jr.,, S. D., WREC Memphis
Wright, C. J., WF¥FNR. Hatti~shirg
Wright, C. J. Jr.. WFOR Hattiesburg
Wright, O. R.. KO7Y Kansas City
Wynne, I.ee. KGR Long Beach
Wynne, W. Avera. W¥%D Rocky Mount
Wyse, Willlam, KWBW Hutchinson

Y

Yeager, L. C., WSUA Bloomington, I11.
Yocum, Ed, KGHL Billings, Mont.

Z

Ziv, Frederic W., Frederic W. Ziv Co.,
Cincinnati

Telecasting



Your product should get a share of the 52 million dollars spent each year in grocery

stores of the Nashville area. . . . With over 4,000 such outlets, a sales call to each
store would be almost impossible. . . . But, use WSIX's great audience and reach

a large part of the owners as well as shoppers. . . . Your message can sell both—

and at reasonable listener cost over WSIX!

AMERICAN and MUTUAL

5,000 WATTS

= 980 KILOCYCLES
of Tennessees

Capital Cit

~E .
' — e mn Represented Nationally by
AfTwwnm || TENNESSEE o

INTL AR THE KATZ AGENCY, Inc.

WSIX gives you all three: Market, Coverage, Economy

BROADCASTING o Telecasting October 21, 1946
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ONAINIIENIVA

More gain, height for height, than any other FM station antenna
now on the market.

Easier to erect . .. self-supporting . . . no separate radiating

elements to complicate connection (only one feed point per
section).

Covers entire FM band with one size radiator (the cylinder)
and two lengths of transmission line. No tuning required.

Handles any power an FM station is likely to use—up to
50-kw transmitter output with wide safety margin. Fur-
nished complete, including transmission lines and hardware.

3k

-
<l | -

Voltage is impressed along entire :—\:——_' “—i_\:

length of cylinder slot. (The cylinder _:I'—?—L—’_’;,

is a wavelength long; half a wave- e | el

length in circumference.) The whole ] I

structure acts as a radjating element.

Vertical field pattern of a
four-section Pylon antenna
(98 mc). Each antenna sec-
tion added compresses
radiation in the vertical
plane, thus increases
gain. Compare with

one-section pat-
tern at right.
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that out-gains them all..:

O DIPOLES, NO LOOPS, no ap-

pendages of any kind—just a
single, self-supporting structure that’s
simplicity itself . . . that, for its height,
breaks all previous performance
records.

This pace-setting FM antenna is the
result of entirely new concepts of high-
frequency radiation—proved by RCA’s

wartime research and engineering.

Each antenna section is rolled from
a single sheet of aluminum approxi-
mately 13 feet high, making a cylinder
about 19 inches in diameter. A narrow
slot is left from top to bottom. Both
ends of each section are capped with a
cast flange which adds unusual rigid-
ity and strength and provides a means
of connecting and mounting.

A helpful way to visualize the prin-
ciple of operation is to think of the
cylinder as being made up of a large
number of half-wave circular elements
(see cylindrical diagram on left page).
With voltage impressed across such
elements, current flows in them and
radiation takes place. Actually, how-

In Canada: RCA VICTOR Company limited, Montreol

Vertical field pattern of
a single-section Pylon
‘antenna (98 mc).

ever, since voltage is impressed at
every point along the cylinder slot, the
entire structure acts as a radiator.

Most important, the Pylon antenna
is easy to erect. A single section weighs
only 350 pounds. When two sections
are used, they can be joined on the
ground and the feed line intercon-
nected. Only one connection has to be
made in the air; only fwo when four
sections are used—as compared with
the 10 to 50 connections required by
other types.

The simplicity of the feed lines
(which run along the slot inside the
cylinder) and the absence of external
antenna elements have reduced wind,
ice, and maintenance problems to the
vanishing point. Provision has been
made to mount a beacon lamp.

We believe the extra coverage prom-
ised by this new antenna—and the
ease with which it can be erected—
will make it zhe antenna for most FM
installations. We’'ll be glad to send
you complete ‘‘specs” immediately.
Write Dept. 19-J2.

BROADCAST EQUIPMENT

RADIO CORPORATION of AMERICA

ENGINEERING PRODUCTS DEPARTMENT, CAMDEN. N.J.

A k-] .8 7
LATIVE FIELD STRENGTH

17 ' 7

®
~

POWER GAIN
N

7[

i 2 3 4 5 6 7 8 9 10 1l 12
: PYLON SECTIONS '

n

4

2,
-&W_“_,‘.. T S N A L A IS R R Sies

As many as four, possibly more, cylin-
drical sections can be stacked to pro-
vide a remarkably simple FM antenna
with record-breaking gain for its height.

Vertical field pattern of
a two-section Pylon an-
tenna (98 mc).
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AM

STATION GRANTS IN 1946

City

Andalisi:
Annisten
Birmingham
Birmingham
Birmingham
Cullman
Gadsden

Gadsden
Gadsden
Huntsville
Huntsville

Jaspel
Mobile

Mobile
Montgomery
Seima

Troy

Douglas

Flagstaff
Mesa
Mesa
Paoenix
Tueson
Tucson

Tueson

Ft. Smith
Fort Smith

Harrison
Paragould
Pine Bluff
W. Memphis

Bakersfield

Bakersfield
Barstow
Calexico
Linuba
Eureka
Iadio

_Lodi
Paso Robles
Porterville
Red Bluft
San Liego
San Diego
San Liego
San Liego

San Jose

San Jose
San Mateo
San Mateo

Santa Barbara
Santa ivlaria
Santa Monica
Visalia

Boulder

Colorado Springs
Colorado Springs

Ft. Collins
Pueblol

Trinidad
Trinidad

New Britain
Norwich
W aterbury

Washington

Page 18 o

Call
Letters

WKAB
WMGY
WGWC
WTBF

Standard
D-Day N-Night DA-Directional Antenna
Frequency in Power in Date
Licensee Kilocycles Waltts Granted
ALABAMA
Andalusia Bestg. Co. Inec. 1340 250 3/13
Calhoun Bestg. Co. 1490 250 9/12
Courier Bestg. Service Inc. 900 1,000-D 2/6
Magic City Bestg. Co. 730 1,000-D 9/12
Thomas N. Beach 1490 250 5/31
Cullman Bestg. Co. 1340 250 1/9
G. W. Covington, Jr. 570 1,000-D 6/20
(also licensee of WCOV
Montgomery) .
General Newspapers Inc. 1400 250 6/20
E. L. Roberts 1350 1,000-DA 6720
Huntsville Bestg. Co. 1450 250 8/22
The Huntsville Times Co. Inc. 1490 250 4/25
(Same ownership as WSGN
Birmingham)
Walter W. Bankhead 1240 250 2/20
Giddens & Rester 710 1,000-D 4/3
(minority interest in WAPQ
Chattanooga)
Pursley Bestg. Service 840 1 000-D 6/20
Dixie Bestg. Co. 800 1,000-D 1/16
G. W. Covington, Jr. 1340 250 2/13
Troy Bestg. Corp. 1490 250 5/24
ARIZONA
Carleton W. Morris 1450 250 6/13
(leasee of KSUN)
Gene Burke Bropay 1240 250 10/3
Ariz. Radio & 'Television Inc. 1400 250 5/24.
Sun Valley Bestg. Co. 1490 250 9/19
Sun Country Bestg. Co. 1450 250 4/10
Catalin» Bestg. Co. 1340 250 7/11
Old Pueb > Bestg. Co. 1450 250 7/11
(minu rity interests also with
minority holdings in KPHO
Phoenix)
Sun Country Bestg. Co. 1490 250 7/11
ARKANSAS
Donald W. Reynolds 950 1,000-D 10/3
KWHN Bestg. Co. Inc. 1320 500-N-DA5/2
5,000-D
Harrison Bestg. Corp. 1240 250 2/20
The Progressive Bestg. Co. 1490 250 5/10
Radio Engineering Service 1400 250 '
West Memphis Bestg. Corp. 990 1,000-D 5/24
CALIFORNIA
J. E. Rodman (also licensee 1230 250 3/7
of KFRE Fresno)
Bakersfield Bestg. Co. 1490 250 6/13
Valley Bestg. Co. 1230 250 9/19
Charies R. Love 1490 250 5/24
Radio Linuba 1130 250-D 7/18
Carroll R. Hauser 1240 250 6/13
Bestg. Corp. of America (also 1400 250 3/20
licensee of KPRO Riverside
KROP Brawley)
Central Valley Radio 1570 250-D 3/27
Leslie Henry Hacker 1230 250 3/7
J. ¥. Tigne 1450 250 8/7
Robert L. Weeks 1490 250 5/24
kinley-McKinnon Bestg. Co. 1170 5,000 3/27
Silver Gate Bestg. Co. 1130 250-D 7/11
Studebaker Bestg. Co. 1250 250 7/19
San Liego Bestg. Co. 1510 5,000-D-DA 10/3
(509 owned by majority 1,000-N-DA
stockholders in KFVD
Los Angeles) -
Santa Clara Bestg. Co. 1590 1,000-D 4/17
(Principals connected with
ownership of KIEM
kureka, Calif.,and KIUN
Grants Pass, Ore.)
Valley Bestg. Co. 1170 5,000-D 3/27
Amphlett Printing Co. 1550 250 3/20
San Mateo County Broad- 1050 250-D 1/16
casters
Harry C. Butcher 1340 250 4/26
News Press Publishing Co. 1400 250 5/24
Arthur H. Croghan 1580 5,000-D
D. O. Kinnie 1400 250 3/27
COLORADO
H. Herbert Hollister 1490 250 5/24
James L. Frank 1450 250 9/5
Pikes Peak Bestg. Co. 1240 250 10/3
The Northern Colo. Bestg. Co. 1400 250 5/24
Alva B. Adams, Jr. 1490 250 9/12
Corely Radio & Sound Service 1240 250 1/23
Trinidad Bestg. Corp. 1280 500-N 1/28
1,000-D
CONNECTICUT
The New Britain Bestg. Co. 840 1,000-D 3/7
Norwich Bestg. Co. 1400 250 5/16
Mitchell G., Ruben E. Aron- 1240 250 5/16
heim and Milton H. Meyers
(also licensee of WEIM
Fitchburg, Mass.)
DISTRICT OF COLUMBIA
Metropolitan Bestg. Corp. 570 500-D 6/13

wWQQwW

October 21, 1946

(For Television Log, See October 7 Issue)

Based on Actions of FCC Since January 1

FM

Commercial FM

C-Community (Class A) M-Metropolitan (Class B) R-Rural (Class B)

CtH—Construction Peym-t

Cond —Conditional Grantee

E*—Grantee Engineering Approval

Status of
Type of Authori-
Location Grantee (AM affiliation in pareatheses) Station zation
ALABAMA
Anniston Harry M. Ayers (WHMA) R cp
Birmingham Tne Birmingiam Newxs Co (WS3N) M Cond.
Birmingham Birmingham Bestg. Co. (WBRO M Cond.
Birmingham Johnston Broadeastine Co. (WJILD) M CP
Bir ningham Voire of Alabama In-. M Cond.
Huntsvilfe. The Huantsvilie ‘'imes Co. Inc. (WBHS) M Cond.
Lanett Valley Bestg, Co. (WRLID)Y C Cond.
Mobile Mobile Daily Newspapers, Inc. M Cond.
Mobile Giddens & Rester (WKRG) M CP
Mohile Pape Broadeasting Co. (WALA) M EA
Montgomery G. W. Covington, Jr. (WCOV) M Cond.
Montgomery Montgomery Bestg. Co., Inc. (WSFA) M possibly R Ccp
ARKANSAS
Fort Smith Donald W. Reynolds M possibly R Cond
Fort S nith KWHN Bestg. Co. Inc. (KWHN) M Cond
Fort. S-nirh Shuth vestern Hoatel Co, (KFPW) M possibly R Cp
Fort S nith Oklanoma-Arkaasas B:stz. Corp. M Cond.
CALIFORNIA
Alameda Times-Star Publishing Co. M Cond.
Bakersfield MecClatehv Bestg, Co. (KERN) M Cond
Beverly Hills Beverly Hills Bestg. Co. C Cond.
Berkeley Central Californin Broadcasters, Inc. (KRE) M Cond.
Eureka Redwond Bestg. Co. Ine. (KIEM) M CcpP
Fresno J. E. Rodman (KfRFE» R cp
Fresno KARM., The George Harm Station (KARM) M Ccp
Marysville Sacramento Valley Broadeasters R cp
Marysville Marysville-Yuba City Broadcasters M Cond.
QOakland Warner Brothers (i{WBR) M CP
Oakland Tribune Building Company (KLX) M Cond.
Ontario The Daily Report C Ccp
Pa o \lto Peninsula Newspapers Inc. C CP
Pasadena Rose Bowl Broadcasters Ltd. C CP
Riverside The Broadeasting Corp. of America (KPRO) M CP
Sacramento Linecoln Daliar . M Cond
Sacra mento Cent. Valleys Bestz. Co. M Cond.
Sacramento MecClateny Bestg, Co. (KROY) M Cond
San Bernardino J C. Lee and E. W. Lee (KFXM) M ce
San Bernardino The Sun ('n. of San Bernardino M °P
San Bruno Radio Diab'o Inc. B Cond.
San Diego Studebaker Bestz. Co. M Cond
San Diego Airfan Radio Corp., Ltd. (KFSD) M Cond.
San Diego The Jack Gross Bestg. Co. M possibly R Cond.
San Francisco The Associated Broadeasters, Inc. (KSFD) M CP
San Franecisco ABC Inc. (KG 1 M Cond.
San Francisco NBC Inc. (KPO) M Cond.
San Francisco KJBS Broadcasters (KJBS) M CP
San Francisco Pacia: Agr. Foundation Ltd. (KQW) M Cond.
San Jose Valley Besty. Co. (KLOK) M possibly R CP
San Jose Saaca Clara Bestg., (KSJO) C Cond.
San Luis Obispo Tne Valley Electric Co. (KVEC) M CP
San Mateo Ampilett Printing Co. (KHWA) C Cond.
San Mateo Huaes Tool Co. M Cond
Santa Barbara  News-Press Pub. Co. M possibly R Cond.
Santa Maria Santa Maria Daily Times C Ccp
Stockton E. F. Petfer (KGDM) M possibly R Cond.
Contnred on nage 164)
FLORIDA
Bradenton WDHL Manatee Bestg. Co. Inc. 1490 250 5/16
Clearwater .. .. .. Clearwater Bestg. Co. 680 1,000-D 9/12
Fort Lauderdale WFTL Fort Lauderdale Bestg. Co. 1400 230 1/13
Fort Pierce WIRA Indian River Bestg. Co. 1400 250 1/16
Hollywood WFVL Hollywood Bestg. Co. 940 1,000-D 5/29
(Principals also in owner-
snip WFTC Kinston,
‘I}I. C.; WSSV Petersburg,
a.)
Lake City WDSR Deep South Radioways 1340 250 1/8
Orlando WORZ Central Kla. Bestg. Co. 740 1,000-DA 6/20
Palatka WWPE Palatka Bestg. Co. 80J 250-D 8/22
Pensacola WBSR Escambia Bestg. Co. 1450 2350 7/31
Tallahassee WRHP Tallanassee Appiiance Corp. 1450 250 5/24
Tampa WALT W. Walter Tison 1110 1,000-D 7/18
GEJDRGIA
Atlanta WBGE General Bestg. Co. 1340 250
Covingtnn WMOC The Covinzston News Inc. 1490 250 4/3
Douglas WDMG Downing Musgrove 860 1,000-D 8/22
Elberton WS3C Elberton Bestg. Co. 1400 250 6/13
Fitzzerald WBHB Stone & Ware 1240 250 4/26
Quitman WKMA ‘““‘Radio South’ 1490 250 4/17
Rome ... .. Coosza Valley Radio Co. 710 1,000-D 9/19
Rome WBIX Rome Radio Bestg. Co. 1190 1,000-D 9/9
Savannah WFRP Ga. Bestg. Co. 1230 250 4/17
Savannah WCCP Carter C. Peterson 14350 250 2/20
Savannah WDAR A. C. Neft 1400 250 5/31
Statesboro WWNS Alfred Dorman 1490 250 4/3
Thomaston .. .. .. The Voice of Thomaston 1020 250-D 10/3
Vidalia WRQN Vidalia Bestg. Co. 1430 230 8/1
IDAHO
Boise KGEM Idaho Bestg. Co. 1340 250
Boise ..., Queen City Bestg. Co. Inc. 9350 1,000-DA 8/22
(licensee of KIRO Seattle)
Burley KBIO Jessica Longston 1400 250 1/16
Interests in KEIO Pocatello,
KSEM Moses Lake, Wash.
Caldwell . .. Caldwell Bestg. Co. Inc. 1490 250 9/12
Coeur d’'Alene KVNI Coeur d’Alene Bestg. Co. 1430 1,000-DA  1/9
Moscow KRPL Interstate Radio Inc. 1400 250 8/7
Pocatello KEIO Eastern Ida. Bestg. & Tele- 1450 250 6/27
vision Co.
Pocatello KCSG Pocatello Bestg. Co. 1490 250 6/27
Pocatello KEYY Radio & Television Bestg. Ca. 1240 250 6/27T
Twin Falls KLIX Southern Idaho Bestg. and 1340 250 1/16
Television Co. 5
Twin Falls KVMV Radio Sales Corp. 1450 250 1/16

(Continued on page 22)
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| FIRST GET IT RIGHT

s NAB delegates meet again to explore various means
by which new improvements may be achieved in Ameri-
can radio techniques, International News Service respect-
fully invites the entire industry to examine the part INS

plays in the informative, reliable presentation of news.

When your station has INS, you have the power of
selection from the most brilliant and diversified news
coverage of the entire world. You get ALL the news from
all over the world, written so that it may be broadcast
easily—and understood—with all the human interest ma-

terial that builds a loyal listening audience.

INS radio customers are SATISFIED customers. They
know how the traditional slogan of INS, “Get it first, but—
First Get It Right,” has paid dividends in accuracy and

enterprise over the years.

R R B L T R ORI E

INTERNATIONAL NEWS SERVICE

BROADCASTING

¢ Telecasting
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W ART
OCTOBER: Tommy Dorsey; Frankie TS ¢ DICKSON
Carle; Tommy Tucker; Frankie Masters; * j

Blue Barron; Del Courtney; Chuck Fos-

ter; Lang-Worth Symphony Orchestra

(D’Artega, Dir.); Cote Glee Club; Foy

Willing and the Riders of the Purple

Sage; Johnny Pineapple’s Hawaiian

Islanders; Bee Gee Tavern Band (Pol-

kas); Leonard Stokes (Hymns); Dinner

Music.

NOVYEMBER: Tommy Dorsey; Frankie
Carle; Tommy Tucker; Tony Pastor; Del
Courtney; Chuck' Foster; Lang-Worth
Symphony Orchestra (D'Artega, Dir.);
Cote Glee Club; Foy Willing and the
Riders of the Purplc Sage; The Caval-
cade of Music starring Rosa Linda
(D’Artega, Dir.); *The Elm City Four
(Barbershop); *Fva Garza and Her
Gay Caballeros; The Silver Strings; Joe
Sodja Trio; Dinner Music.

*New Artists

b GERTRUDE " sLUE
b NIESEN Y BARRON

PASTOR

CHUCK
FOSTER

SONNY it
il DUNHAM |
CHARLIE
_ BARNET

N
8 T LTS TR




" sm.uvm

| HOWARD
BARLOW

LEONARD

STOKES
(HYMNS)

VAUGHN
MONROE

REICHMAN

LINDA

*  D'ARTEGA and the
P CAVALCADE OF MUSIC

Today . . .Tomorrow an 'Tomorrow /

\\

'Every department of Lang-\W‘ozrth’s BASIC

berary does include more Name Stars than‘—'

any other similar program service '.- . e

however, from a Broadcaster’s standpoint,

Lang-W‘orth’s great value is not in the Basic

Library alone but rather in the continuous -

flow . .. MONTH AFTER MONTH . .. of

'-natxonally known Stars featured in every de-'
partment of good programming. See "Latlg-

Worth’s Releases” on left-hand page.

Each monthly release is desxgned to provide:
1, NEW tunes by “Old” Lang-Worth ‘artists;
2, NEW artists to vary and sparkle the over-
all service; 3, _BALANCE as d‘eterminetj‘ by
thé'prbgram 'neetls of Lang-Worth affiliates.
The Basic Library of well over 4000 selectioas
lists over 100 natioﬁally,-knOwti artists . .

these tdge_ther with the monthly releases is
‘Lang;quthfs guarantee for ‘"Toda)‘f—— To-

m'orfow ‘and Tomorrow.”

- NEW YORK CITY

113 WEST 57th STREET »
LANG'WORTH Feature Programs. |n¢~ 862-883, PALMER HOUSE (NAB Convention)

JOAN BROOKS




City

Belleville
Carbondale
Centralia
Evanston
Kankakee
Mattoon
Moline
Pekin
Peoria
Peoria
Peoria
Peoria
Quincy

Anderson
Bloomington
Bloomington
Indianapolis
North Anderson
Terre Haute

Creston
Davenport

Des Moines
Muscatine

Arkansas City
Hutchinson

Corbin

Lexington
Lexington
Madisonville

Mayfield
Mayfield

Middlesboro
Paducah

Alexandria
Alexandria
Baton Rouge
Houma

Lake Charles
New Iberia
New Orleans
New Orleans

Augusta

Bangor
Portland

Waterville

Annapolis
Annapolis
Bethesda
Silver Spring

Brockton
Chicoppe
Gardner
Haverhill
Malden
Worcester

Adrian
Alpena
Alpena

Benton Harbor
Dearborn

Flint

Flint

Page 22 o

WCBC
WSUA
WTOM

WCBC
WTHI

KSOK
KWHK

WCTT

WKLX
WLEX
WCIF

WNGO
WKTM

WMIK

WFAU

WJOR
WMTW

WTVL

WANN
WASL
WBCC
WGAY

WBET
WACE
WHOB
WHGF
WBMS
WNEB

AM Stations

(Continued from page 18)

Frequency in Power in

Licensee Kilocycles
ILLINOIS
Belleville Bestg. Co. 1060
Southern Ill. Bestg. 1020
Hobart Stephenson 1210
Evanston Bestg. Co. 1590
Kankakee Daily Journal Co. 1320
Mattoon Bestg, Co. 1170
Moline Bestg. Co. 1230
Pekin Bestg. Co. Inc. 1140
Radio Corp. 1580
Til. Valley Bestg. Co. 1290
Mid-State Bestg. Co. 1020
‘West Central Bestg. Co. 1350
Illmo Bestg. Corp. 1230
INDIANA
Civic Bestg. Corp. 1470
‘Warren, Davis, Yaeger & Ford 1010
Fred O. Grimwood 1490
Associated Broadcasters Inc. 1550
Civic Bestg. Corp. 1470
‘Wabash Valley Bestg. Corp. 1480
(interest held by stock-
holder in KVPO Honolulu)
IOWA
Southwest Iowa Bestg. Co. 1520
Davenport Bestg. Co. Inc. 750
(50%, held by half-owner of
WJBC Bloomington, IlL.)
Capital City Bestg. Co. 1390
Muscatine Bestg. Co. Ltd. 860
KANSAS
The Traveler Publishing Inc. 1280
James E. Murray 1190
KENTUCKY
ThIe Corbin Times-Tribune 1400
ne.
The Kentucky Bestg. Co. 1300
Central Ky. Bestg. Co. 1340
Madisonville Bestg. Co. Inc. 730
(Owned as part of Lackey
stations, see Mayfield
listing below)
West Ky. Bestg. Co. 1320
Mayfield Bestg. Co. Inc. 1050

(also part owned by Lackey
stations WHOP, WPAD,

WSON, and CP at
Madisonville)
Middlesboro Bestg. Co. 1450
Paducah Newspapers Inc. 800
LOUISIANA
Central La. Bestg. Corp. 1490
Fox Bestg. Co. 1400
Air-Waves Inc. 1400
Charles Wilbur Lamar, Jr. 1490
Alonzo Stanford Dudley 1400
New Iberia Bestg. Co. 1240
Supreme Bestg. System Inc. 990
The Times Picayune Pub. Co. 940
MAINE
Twin City Bestg. Co. Inc. 1340
(also licensee of WCOU
Lewiston)
Bangor Bestg. Service 1230
The Yankee Network Inc. 1490
(See other Yankee Net-
work Stations WAAB,
WNAC, WEAN, WONS,
WICC)
Kennebec Bestg. Co. 1490
MARYLAND
Annapolis Bestg. Corp. 1190
Chesapeake Radio Corp. 810
Broadcast Management Inc. 1120
Tri-Suburban Bestg. Corp. 1050
MASSACHUSETTS
Enterprise Publ. Co. 990
Regional Bestg. Co. 730
Gardner Bestg. Co. 1490
Haverhill Gazette Co. 1490
Templetone Radio Mfg. Co. 1090
New England Bestg. Co. 1230
MICHIGAN
The Adrian Bestg. Co. 1500
Alpena Bestg. Corp. 1340
Midwestern Bestg., Co. (also 1450

licensee of WTCM Traverse
City, and WMBN in'Petosky,
Mich.)

Palladium Publishing Co. 1060
Suburban Broadcasters 1540
Central Bestg. Corp. 600
Methodist Radio Parish Inc. 1510

October 21, 1946

Date
Watts Granted
250-D 8/1
1,000-D 6/20
1,000-D 2/27
1,000-D 5/10
1,000-D 3/20
250-D 5/24
250 4/10
250-D 1/16
1,000-D 9/19
5,000-DA  8/9
1,000-D 6/20
1,000-DA 6/6
250 4/10

(Rescinded 6/20)

1,000-D 8/15
1,000-D  3/20
100 6/13
250-D 1/30
1,000-D 8/1
1,000 6/6
1,000-D 8/1
250-D 2/27
1,000-DA 8/7
250-D 6/13
1,000-D  6/20
1,000-D  5/24
250 5/10
250 2/20
250 4/26
250-D 4/10
1,000-D 5/16
250-D  5/16
250 4/10
(rescinded 7/25)
1,000-D 4/10
250 2/20
250 3/13
250 3/29
250 4/3
250 10/3
250 1/9
250-D  9/19
1,000-D  9/12
250 4/3
250 6/26
250 5/16
250 1/3
1,000-D 7/18
250 4/25
250-D  9/12
1,000-D 9/12
250-D
1,000-D  3/20
250 8/1
250 8/1
1,000-D 5/
250 5/16
250-D  8/7
250 5/24
250 5/29
1,000-D 7/11
1,000-D 8/29
1,000-D /17
250-D  4/3

City
Iron Mountain

Iron Mountain
Kalamazoo
Muskegon

Petosky

Saginaw

Bemidji
Marshall
Thief River Falls

Columbia
Jackson

Laurel
Meridian
Philadelphia
Yazoo City

Clayton
Joplin

St. Joseph
West Plains

Anaconda

Billings
Butte
Great Falls
Havre
Havre
Lewistown

Livingston

Elko

Ely
Las Vegas

Reno
Reno

Berlin
Concord

New Brunswick
Vineland

Albuquerque

Artesia
Hot Springs
Raton

Santa Fe

Binghamton

Geneva

Glens Falls
Glens Falls
Malone

Oyster Bay, L. 1.
Rochester
Syracuse

Utica

Asheboro
Asheville
Asheville
Dunn

Durham

Durham
Durham

Fayetteville
Hendersonville
High Point

Leaksville
Lenoir
Lexington
Lumberton

Call
Letters

WIKB

KBUN
KMHL
KTRF

WCJU

WIGS

WLAU
WTOK
WDUE
WAZF

KXLW
KSWM
KRES

KWPM

KOAT

Xsvp
KCHS
KFUH

KTRC

WGWR
WNCA
WBUZ
WCKB

WDUK

Frequency in Power in

Licensee

Upper Mich.-Wis. Bestg. Co.
Inc. (also licensee of WATW
Ashland,Wis.)

Iron Mt.-Kingsford Bestg. Co.

Southwestern Mich. Bestg. Co.

Greater Muskegon Broad-
casters Inc.

Midwestern Bestg. Co. (also
licensee of WTCM Traverse
Citv: WPNA Alpena, Mich.)

Lake Huron Bestg. Co.

MINNESOTA

Bradford & Pihl
Henry Willard Linder
Henry K. Arneson

MISSISSIPPI

Forrest Bestg. Co.

(licensee of WFOR Hatties-
burg, Miss.)

Maississippi Bestg. Co. Inc.
(also licensee of WCOC
Meridian)

Southland Bestg. Co.

Meridian Bestg. Co.

Duke H. Tharnton

Barrier, Barrier & Holmes

MISSOURI

St. Louis County Bestg. Co.
Air Time Inc.

Mo. Valley Bestg. Corp.
Robert F. Neathery

MONTANA

Mosby’s Inc. (also licensee of
KGVO Missoula)

Billings Bestg. Co.

Copper City Radio Co.

Great Falls Bestg. Co.

Montana Broadcasters

Northern Bestg. Co.

Capital Bestg. Co.
(principals also connected
with ownership KGRH
Fayetteville, Ark.}

Yellowstone Amusement Co.

NEVADA

Elkov Service Co.

(also with 459, interest in
KVNU Logan, Utah)

Boulder City Bestg. Co.

Las Vegas Broadcasters Inc.
(principals in ownership of
KQW San Francisco)

Sierra Bestg. Co.

Reno Bestg. Co.

NEW HAMPSHIRE

‘White Mountains Bestg. Co.
Concord Bestg. Corp.

NEW JERSEY

Chanticleer Bestg. Co.
Community Bestg. Service Inc.

NEW MEXICO

Rio Grande Bestg. Co. Inec.
(interlocking ownership with
new station at Gallup, N. M.)

Intermountain Bestg. Co.

Sierra Bestg. Service

Southwest Broadcasters Inc.
(licensee of KFUN Las
Vegas, N. M..)

The N. M. Publishing Co.

NEW YORK

Southern Tier Radio
Service Inc.

Star Bestg. Co. Inec.

Glens Falis Publicity Corp.

Great Northern Radio Inec.

North Country Bestg. Co.

Eastern Bestg. Co. Inc.

Monroe Bestg. Co. Inc.

Syracuse Bestg. Corp.

Central Bestg. Co.
(grantees WNOC Norwich,

Conn.)

NORTH CAROLINA

Asheboro Bestg. Co.
Community Bestg. Co.
Radio Asheville Inc.

N. C. Central Broadcasters

nc.
Couch, Campbell & Lancaster
(interests connected with
‘WJHL Johnson City, Tenn.
and WSPB Sarasota, Fla.)
Durham Bestg. Co. Inec.
Harold H. Thoms (also owns
WISE Asheville, part owner
of WAYS Charlotte and
WKIX Columbia, S. C.)
Fayetteville Broadecasters Inc.
Redege Bestg. Co.
High Point Enterprise Inc.

Douglas L. Craddock

John P. Rabb

Davidson County Bestg. Co.
Robeson Bestg. Corp.

(Continued on page 26)

1230

1450
1360
1090

1340

1210

1450
1400
1230

1400

1490
1450
1490
1230

1320
1230
1230
1450

1230

1240
1490
1400
1240
1340
1230

1340

1340

1230
1230

1340
920

1230
1240

1450
1360

1450

1450
1400
1490

1400

1490

1240
1230
1450
1490
1520

680
1260
1100

1260
1340
1490

780

1310

730
1580

1490
1450
830

1490
1340
1190
1340

BROADCASTING

Kilocycles

Watts

250

250
1,000
1,000-D

250

1,000-D

250
250
250

250

100

250
250
250
250

1,000-D
250
250
250

250

250
250
250
250
250
250

250

250

250
250

250

Date
Granted

5/24

9/12
9/12
6/13

6/20

8/22

5/21
6/13
8/22

7/25

1/3
9/5

3/7
1,000-DA-N 3/7

250 7/25
250 1/3
250 6/27
1,000-D 4/25
250 2/20
250 8/1
250 4/10
250 7/25
250 4/17
250 3/29
250 9/19
100 6/6
250 7/2
250 4/10
250-D  9/19
250-D 3/7
5,000-DA-N 5/16
250-D 8/1
1,000-D  5/24
250 1/13
100 9/12
1,000-D 6/13
1,000-D  2/27
500-D 2/27
1,000-D 4/10
250 9/12
250 6/27
1,000-D  3/7
(grant set aside 4/26)
100 3/13
250 5/10
250-D 1/9
250 1/3
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This new.book gives you the complete
picture storyiof the operating advan-
tages built into Westinghouse transmit-
ters and.the way. operators approved
them. Ask for-your copy. -of -B-3829.

BROADCASTING o
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transmitters

Here’s the answer to many of your
hopes . . . an FM transmitter packed
with the features you want most, as
revealed by an extensive survey
among station owners and operators
throughout the country.

In this survey, 969, wanted a
roomy transmitter . . . one with
complete, fast and easy accessibility.
This important feature shows up in
many ways in the Westinghouse FM
transmitters:

Example: you can service any tube
quickly from easily-opened front
panels.

Example: high-voltage rectifier tubes

can be checked visually, any time, °

through glass panels.

Example: oscillator-driver-audio and
center frequency control units
are built on standard relay rack
chassis and equipped with plug-in

(in

two-
tone blue and grey)
are built in lightweight
aluminum cubicles to
facilitate portability
and rapid installation.

Smartly styled FM

connectors for easy removal.

Making your job easy is a keynote
of the entire Westinghouse FM de-
sign. Meters and indicating instru-
ments are at eye level. All overload
protection is fuseless. And to place
the transmitter in operation it is only
necessary to connect the audio input,
r.f. transmission line and input power
supply.

This improved design is the product
of another vital fact: the unmatched
experience of Westinghouse engineers
in actual station operation of five FM
and six AM stations. Get the facts

today from your nearest Westinghouse

office. Westinghouse Electric Corpo-
ration, P. O. Box 868, Pittsburgh 30,
Pennsylvania. J-02082-A

Westinshouse

PLANTS IN 25 CITIES . . ,

OFFICES EVERYWHERE

October 21, 1946
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DIXIE B. McKEY
ROBERT C. SHAW

—standard broadcasting

—high frequency communications
—television

—antenna design

—field surveys

CONSULTING
ENGINEERS

1730 Connecticut Ave., N. W.
Washington, D. C. ADams 3711
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CUEING

L
OTHER CUE INPUTS

AMPLIFIER
SPEAKER
PCck=-vp
- {  PRE PROGRAM
/ i AMP | AMPLIFIER
: IF i
> ! REQUIRED '
ﬁ E
bmcccacacaea- 4

are now avdailable ... from stock . %

DAVEN attenuators may now be obtained with a cueing control. Auxiliary switching
mechanisms are no longer required to cue recordings, transcriptions and remote or
network programs.

APPI.ICATIONS

. ] X . Broadcast Stations
The control itself will serve to transfer the program material to a separate cueing

amplifier. Provision is made at the extreme attenuation position for connecting the
incoming signal to a cue circuit before *'fading in" the signal. As a result, a program
can be smoothly "‘brought in"" at the right time without the operation of any additional
switches. A lug on the terminal board is provided for connection to the cueing system.

Recording Studios for
Playback

Wired Music Services
Sound Film Industry

Dubbing & Re-recording

The cueing feature may be supplied on any type of Daven attenuator. However, it is for Sound Effects

primarily recommended on those controls used for mixing, which are provided with
o taper to infinity. For further details write to our Sales Department.

191 CENTRAL AVENUE
NEWARK 4, NEW JERSEY

BROADCASTING e Telecasting October 21, 1946 o Page 25



e Call Frequency in Power in Date
AM Statlons City Letters Licensee Kilocycles Watts Granted
(Continued from page 22) _ TEXAS
i : i i . Co. 000-D  8/1
Call Frequency in Power in Date Allqe KBKI Alice Bestg. Co 1070 1,
City Letters Licensee Kilocycles  Watts Granted gig’méity Ilagag‘g g;gy %tirtl;l gé‘gggdc(a:iters %ﬁ)g . g g(())—-D gé ?
. NORTH CAROLINA—(Continued) gorger Ch KRGH %ichard((:}heorgeBHughe(s: 11243?(? 2255(()) 35528
orpus risti  ...... orpus Christi Bestg. Co.
: Dallas KIXL Variety Bestg. Co. Inc. 1040 1,000-D 8/7
Mt Airy ..., Ralph D. Epperson 740 250 10/3 o
North Wilkesboro ...... Ca(rolina)Northwest Bestg. Co. 1400 250 9/12 (F;(())?s%):et:k Ilégé;,lg 122 ‘;r%’cg‘és%b Co. ggg 1 'ggg_g Sgg
ridge . Co.
: ; Henderson KGRI Goggan Radio Sales 1000 250-D 8/9
HontH NIl horo B B EE O o o | Houston ... Texas Broadcasters 1590  1,000-DA  7/18
. interest in WASL Annapolis) g:}svg 031‘:::;)5 of WDSU
Rockingham WAYN Wzglr;g Nfi.cg;l:gn e 900 1,000-D 3/7 Houksston . st Iﬁge‘Segall Bcstﬁ. Co. }i%g 1, ggg_D gﬁg
Concord) Jacksonville illie Averitte Laurie
Sanford WWGP  Lee Bestg. Corp. 1050 1,000-D /10 Jfeoinowmership N B
fankiys WCPC fiashonol oatg Loy tne: oy SR Lyl Lubbock KCBD Caprock Bestg. Co. 1590 1,000-DA  17/18
Whiteville WENC Whiteville Bestg. Co. 1240 250 1/9 Lubbock KSEL Lubbock Bestg. C 950 1,000 8/1
Wilmington WGNI General Newspapers Ine. 1340 250 1/3 UOLOC u(pr(i)r(;cipacl: %:.onr?écted with ’
KTNM Tucumecari, N. M.,
NORTH DAXOTA and KFDA Amarillo)
P . Mi Il Wells  ...... Alfred A. Corcanges 1140 250-D 9/12
Dickinson KDLK Di%_kigsontRadiooAssn. sted 1230 250 7/18 i KRIG Oil(rCenter B(I;:tg. Co.h 4 b 1410 1,000-DA  1/17
interests also conne minority interest he y
with KGCU Mandan, N.D.) 509, owner of KIUN Pecos,
Tex.)
OHIO Odessa  ...... Southwestern Bestg. Corp. 1450 250 8/28
KECK Ector C ty Bestg. Co. 920 1,000-D 8/9
Canton WCMW Stark Bestg. Corp. 1060 1,000-D 4/3 832::: KogE oge(;;a ﬁlcl:tgy cff S 1360 5,000-D 8;9
Toledo WTOD Unity Corp. Inc, 1560 1 000-D  2/27 Stamford KDWT David W. Ratliff 1400 250 8/29
Worthington WRFD Peoples Bestg. Corp. 880 5,000-D 6/13 Texarkana KTFS Texarkana Bestg. Co. 1400 250 7/18
(Licensee of WLAN Lancaster, Pa.) (H.h N. Fones, minority,
with 309, interest in State-
OKLAHOMA gazetﬁ‘%citg. Co., Dyers-
urg, Miss.
Altus KWHW Altus Bestg. Co. 1450 250 7/25
Chickasha KWCO Washita Valley Bestg. Corp. 1560 250 3/7 UTAH
%tillwater IIgSPIJ Stilleater Publishing Co. - 840 L 250—8 8;1
ulsa FM Fred Jones Bestg. Co. 1050 ,000- 6/13 . .
; ; L Ogden KSLO James B. Littlejohn 730 1,000-D 7/25
g EABC (TR LD (OO, I 1,000-D  8/1 Provo KSJU Central Utah Bestg. Co. 1490 250 8/1
OREGON gic,hﬁeld KSVC '}“he %evier Valiey Bé:stg. Co. 628 l,ggg—D Z;]ZE
ernal KJAM he Uintah Bestg. Co. 13
Ashland KWIN Rogue Valley Bestg. Co. Inc. 1400 250 . 4/3
Eugene KUGN Valley Bestg. Co. 1400 250 2/6 VERMONT
Medford KYJZ Medford Printing Co. 1230 250 8/22
Portland KJXD John W. Davis 800 250-D  7/18 Burlington WJIOY Vermont Bestg. Corp. 1230 250 2/6
PENNSYLVANIA VIRGINIA
Allentown WWPA Al}grgggrslh?pcst%i t(}Jlo. WNAR 1580 1,000-D 5/24 Arlington WARL N%’;g;‘é?sl I"rfgginia Broad- 780 1,000-D 6/13
Borisowy, and WWNR Bristol WCYB  Appalachian Bestg. Corp. 690 1,000-D  8/1
Altoona WISW Altoona B’cstg.. CO.. 650 250-D 9/ Bristol WFHG Blar}fox Radio Co. Inec. 860 1,000-D 8/1
Altoona Thompson Bestg. Co. 1240 250 8/28 (license of WHLN Harlan,
Bethlehem WGPA Thls %f't}tlllphexéxs’ Globe 1100 250-D 3/27 Crewe SOlll{t};l.GI'n Va. Bestg. Corp 650 1.000-D 9/19
ublishing Co. 7 7" | Crewe .. ..., . . D. d
Chambersburg WCHA Chambersburg Bestg. Co. . 800 1,000-D  3/27 Galax WBOB CarrqlPG.raYSOgﬂBCSﬁg- SR LE 250 5/10
Huntingdon WHUN Joseph F. Biddle Pub. Co. 1400 250 4/17 (mmmty\da LAtIOnS Wik
Lancaster WLAN Peoples Bestg. Co. 1270 1,000-D . 3/7 Oak Hill R(X)%:/ltvf ’lI‘hagrtriZ:v}Irl'e' 860 250-D 9/19
(Ll%sgigﬁig‘;%oil,)o.) Portsmouth WLOW Commonwealth Bcétg. Corp. 1590 1,000-D 7/25
Lebanon WLBR Lebanon Bestg. Co. 1270 1,000-D 3/7 .
Lock Haven WBPZ Lock Haven Bestg. Corp. 1320 1,000-D  7/11 Roanoke WROV Blue Ridge Bestg. Corp. 1490 250 3/20
Mc%eesport gggllg}é{ 'Il\:IorEYough Bestg. (Ilo. 1360 1,000 b g;‘g
cKeesport ri-City Bestg. Co. Inc. 810 1,000- < T
Norristown WNAR Rahall Bestg. Co. Inc. (also 1110 500-D 3/138 LS INCION
permittee  of  WWNR Bremerton KBRO Bremerton Broadcast Co. 1490 250 3/7
E::t]lesy’ ?vvlthv a., A%lz(xll-t%?x; Moses Lake KSEM ((Jé)lunlx(béai gasinlBro%gcaisters 1450 250 8/1
ee Burley, Ida.
Bestg. Co.) : o
Philadelphia WIMJ Patrick Joseph Stanton 1580 10,000-D  5/10 | §it verson KBEM  ooley Radio Co. oA o
Dostgyilie ... . Miners Bestg. Service 1450 250 8/9 Walla Walla KWWB  Walla Walla Bestg. Co 1490 250 4/10
Reading WHUM Eastern Radio Corp. 1240 250 2/13 e
Warren WNAE Northern Allegheny Bestg. Co. 1310 1,000-D 7/25
(minority stockholder with WEST VIRGINIA
interests in WKMO
. Kokomo, Ind.) Beckley WWNR Rahall Bestg. Co. Inc. (also 1450 250 3/7
Wilkes-Barre ~ ...... Wyo. Valley Bestg. Co. 1450 250 8/9 licensee of WNAR Norris-
(minority stockholder is town, Pa. and permittee of
owner of WCED DuBois) Allentown, Pa., Bestg. Co.
Charleston WEKNA Joe(a If Snin_ith, Jr. W T 950 1,000-DA 3/20
RHODE ISLAND also licensee o
Beckley)
Providence  ...... R. I. Bestg. Co. 1220 250-D 10/3 Charleston WTIP Chemical City Bestg. Co. 1240 250 3/20
Woonsocket WEBI Asso. Electronic Enterprises 1240 1,000-D 7/11 Charleston weaw Capitol Bestg. Corp. 1390 %gg g/gg
(InOH TN arestahel d Ay, Huntneron WHIN grg%;gtoﬁuﬁ(éisrté.tglomﬁadio 1850 1,000-D  &/19
owner WNHC New Haven) L A
Martinsburg WEPM 1340 250
Montgomery WMON Fayette Associates Inc. 1340 250 1/16
SOUTH CAROLINA Ronceverte WRON William E. Blake 1400 250 6/27
Charleston WCBP Charleston Broadcasters 730 1,000-D 8/7
Charleston WHAN Charleston Bestg. Co. 1340 250 5/24 WISCONSIN
Columbia WNOK Palmetto Bestg. Co. 1230 250 8/29
Greenville WESC Greenville Bestg. Co. 660 5,000-D 8/9 Kenosha WEPQ William L. Lipman 1050 250-D 7/11
Hartsville WHSC Hartsville Bestg. Co. 1450 250 1/3 Milwaukee WFOX Wisc. Bestg. System Inc. 860 250-D 4/3
Orangeburg WRNO Observer Radio Co. 1450 250 7/2 Rhinelander WOBT The Oneida Bestg. Co. 1240 250 9/12
Newberry WKDK Newberry Bestg. Co. 1240 250 5/16 Superior WSBR WFCB Inc. 1490 250 4/25
Waukesha WAZW WAUK Bestg. Co. 1510 250-D 7/25
SOUTH DAKOTA
WYOMING
Mitchell KMHK Mitchell Bestg. Assn. 1490 250 7/18
Caspar KVOC Natrona County Tribune 1230 250 2/6
TENNESSEE Cody KODI Big Horn Basin Bestg. Co. 1400 250 5/24
Chattanooga ...... Joe V. Williams, Jr. 1490 250 8/1 HAWAIL
Dyersburg WDSG State Gazette Bestg. Co. 1450 250 1/3
Greeneville WGRV Greeneville Bestg. Co. 1340 250 1/3 Honolulu KVPO Pacific Frontier Bestg. Co. 690 10,000 3/20
Lewisburg WIIM James J. Murray 1490 250 4/10 Ltd. (part interest held by
Memphis WHHM Herbert Herff 1340 250 2/13 stockholder in Terre Haute,
Oak Ridge WOND Highlands Broadcasters Inc. 1450 250 7/25 Ind., grantee)
(minority interest held by Honolulu KPOA The Island Bestg. Co. 630 5,000 4/10
%vlvner of (;WLAK L_akflaqd Wailuku KMVI Maui Publishing Co. 550 1,000 4/17
a., an principal in
WHUB Cookeville, Tenn.,
and WLAC Nashville) PUERTO RICO
Oak Ridge WBOM Pellegrin & Gruenther 1490 250 4/3
Pulaski WKSR Pulaski Bestg. Co. 730 250-D 9/12 Arecibo WCMN Carribean Bestg. Corp. 1280 1,000 7/18
Shelbyville WHAL Shelbyville Bestg. Co. 1400 250 4/26 Mayaguez WKJB Jose Bechara, Jr. 1340 250 8/7
Union City WENK Union City Bestg. Co. Inc. 1240 250 4/17 Mayaguez WPBP Paradise Bestg. Co. 1450 250 4/25
(50% interest held by A. B, Mayaguez WECW The Electronics Corp. of 1490 250 6/20
Robinson, 209, owner of Puerto Rico
WCMA Corint‘.g) San Juan WAPA Jose Ramon Quinones 680 10,000 4/25
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“Do not twist the dial, Mother,

Glanville Openjaw Heisch

Poet Laureate

( When Messrs. Petry, Voynow, Christal
Without arm-twist, knife or pistol,

Demand an ad repeated from Broadcasting *42,
And we hear from other voices

Saying this is what their choice is,

It’s obvious that we must follow through.)

Any station in the nation

Can prepare a presentation

With a mess of facts and figures to amaze you.
Then can prove in easy stages

On a measly eighty pages

That their air's the only air that really pays you.

Without benefit of Hooper

They can show they're super-dooper,

And have bagged the listening audience en toto.
They can do it without wincing

In @ manner most convincing—

With a suaveness that surpasses Mr. Moto.

They divide the U. S. Census

By their salesmen's expenses

Minus local draft board numbers of their clients

Times the sets that aren’t in use then—

Plus their wavelength, and deduce then

That their tune-in's on the upgrade. (What a sciencel).

If your sales curve is sagging,

WE could show you without bragging

That not using KFl is all that ails you.

With a ‘'do-or-dial’’ smile

We could prove that KFI'll

Cut the mustard where another station fails you.

We could roar, and rave, and rant some—

We could run high, wide and handsome

Through our rivals with our survey* proudly flying.
But we'll mind our P's and Q's'n

Just remind you in conclusion:

It's those KFI results that KEEP 'EM BUYING!

* Guess Hooperparedit?

KPI NBC FOR LOS ANGELES

50,000 WATTS ¢« CLEAR CHANNEL ¢ 640 KILOCYCLES

St © Gy, e

BROADCASTING e Telecasting

You are tuned to KFI!”

P.S.

From the sidewalks of Seattle
To the heart of deepest Texas
We welcome competition—
Especially KNX's.

EDWARD PETRY AND COMPANY, INCORPORATED
NATIONAL SALES REPRESENTATIVES
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A AL YRR AN

S SRR N S e

WSVA

WPAT
WGRC
WMBH

WBEN

WMRC

WHBP

WHNY

K%

el /

g%:) 54 RAPIDS

>

Here Are The First 30 Orders
for FM by Federal

Harrisonburg, Va.
10-Kw Transmitter
5-Kw Transmitter
Associated Equip.
Paterson, N. J,
10-Kw Transmitter
Louisville, Ky.
10-Kw Transmitter
Joplin. Missouri
3-Kw Transmitter

Buffalo, New York
3-Kw Transmitter
2-Element Square-
Loop Antenna
Associated Equip.
Greenville, S. C.
10-Kw Transmitter
8-Element Square-
Loop Antenna
Associated Equip.
Reading, Pa.
3-Kw Transmitter
Associated Equip.
Hempstead, N. Y.
1.Kw Transmitter

WINC

WLIB

WBLJ

WELD

KOAD

WEW

Winchester, Va.

3-Kw Transmitter

6-Element Square-
Loop Antenna

Brooklyn, New York
10-Kw Transmitter
Antenna

Associated Equip.

Dalton, Georgia
3-Kw Transmitter
Associated Equip.

Columbus, Ohio
10-Kw Transmitter
Antenna
Associated Equip.

Omaha, Nebraska
1-Kw Transmitter
8-Element Square-
Loop Antenna
Associated Equip.

St. Louis, Missouri
10-Kw Transmitter
8-Element Square-
Loop Antenna
Associated Equip.

MORE THAN 30 BONA FIDE
ORDERS ALREADY SIGNED!

s

Wﬁ”“’
N, . WLiB
\\\\NEWARK

WPAT

FM BY FEDERAL will soon be giving
millions of America’s radio listeners

the benefits of finer, static-free broad-
casting. Already, more than 30 radio
stations have placed their orders with
Federal—for equipment that is being
made, shipped, and installed now.

Federal can equip your new FM station too—from
microphone to antenna. Federal’s FM transmitters,
~with the “Frequematic’’ modulator, assure outstand-
ing fidelity and carrier stability. And with Federal’s
new 8-Element Square-Loop Antenna, you can get an
effective radiated power eight times that of the trans-
mitter. For finer equipment, faster delivery, and free
installation service—make Federal your one source for
all your FM needs.

Write Dept. B944 for information.

WSAP

WTCN

WWLH

WAPO

WROL

WBBM

WKWK

WPAD

WMBS

Portsmouth, Va,.
3-Kw Transmitter
Associated Equip.

Minneapolis, Minn.

3-Kw Transmitter

8-Element Square-
Loop Antenna

Associated Equip.

New Orleans, La.
3-Kw Transmitter
Antenna

Associated Equip.

Chattanocoga, Tenn.
250-Watt Transmit.

Knoxville, Tenn.
8-Element Square-
Loop Antenna
Associated Equip.

Chicago, Illinois
3-Kw RF Amplifier
Wheeling, W. Va.

3-Kw Transmitter
Associated Equip.

Paducah, Kentucky
3-Kw Transmitter
Associated Equip.

Uniontown, Pa.
1-Kw Transmitter
Associated Equip.

WSBT

WHIS

WCIL

WJILS

South Bend, Indiana
10-Kw Transmitter
8-Element Square-
Loop Antenna
Associated Equip.

Bluefield, W. Va.

20-Kw Transmitter

12-Element Square-
Loop Antenna

Carbondale, Ill.
1-Kw Transmitter
Associated Equip.

Beckley, W. Va.
3-Kw Transmitter
8-Element Square-
Loop Antenna
Associated Equip.
North Jersey Radio,
Inec.
Newark, New Jersey
3-Kw Transmitter
Antenna
Associated Equip.
Grand Rapids, Mich.
3-Kw Transmitter
Associated Equip.
Kankakee, Illinois
10-Kw Transmitter
Associated Equip.

#Call letters not yet assigned.

Federal Ielephone and Radio

In Canada:—Federal Electric Manufacturing Company, Ltd., Montreal.
Export Distributors:—~International Standard Electric Corp. 67 Broad St., N.Y.C.

Page 28 e October 21, 1946
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Ace W-1-N-D Sportscaster
BERT WILSON

Broadcasts all Northwestern
and Chicago Bears

Foothall Games...

Here's the 1946 W-I-N-D
football Broadcast Schedule :

Chicago Sports Leadership

NORTHWESTERN CHICAGO BEARS

WILDCATS vs: GREEN BAsz: SEPT. 29 P P
WISCONSIN . . . OCT. 5 e IS 'US" ONE reason
oo oz et - 0, | W-1-N-D is Chicago’
MICHIGAN . . . . OCT.19 PHILADELPHIA . . OCT.20 [ ol bl |\ B IS C’IICGQO S
COLLEGE OF NEW YORK . . . . OCT. 27

THE PACIFIC . . OCT. 26 GREEN BAY . . . NOV.3 gm 2 P g
LOS ANGELES . . : M,'ca,
OHIO STATE . . . NOV. 2 OSFANGELESRERNOV. I | “?l Py,

WASHINGTON . . NOV. 17

iINDIANA . . . . NOV.9 DETROIT . . . . . NOV. 24

NOTRE DAME . . NOV. 16 S N . rts Features .-

ILLINOIS NOV. 23 ‘ lusive SpO '

..... : DETROIT . . ... DEC.8 W-\-N'D Exclu 46 AND 1947 TOO!

CHICAGO ROCKETS ; Cubs Baseban-——1944, '45, e AND 1 047 TOO!
(Night Games) vs: - % b 11—1944, 45, 46 TOO!

CLEVELAND . . . SEPT.13 BROOKLYN . . . . OCT. 11 * Bears Pro Footba 1944, " 45, '46 AND 15

NEW YORK . . . . SEPT. 20 MIAMI . . . ... OCT. 18 key — » 77 !

BUFFALO . . . . . SEPT. 25 BROOKLYN . . . . NOV. 1 ¥ BlaCkbawks HOC. o 44-45 AND 1946-47 TOO

LOS ANGELES . . . OCT. 4 MIAMIE. . . . . . NOV. 11 Jketball—19

}-N-D fZapo 50 8.0.- 5000 W

NATIONAL SALES OFFICES e 230 NORTH MICHIGAN AVENUE, CHICAGO 1,7ILL|N0IS o NEW YORK REPRESENTATIVE « JOHN E. PEARSON COMPANY
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ORLEANS

Fulton

Reach the important New Orleans market
through the Fulton Lewis, jr. program—
Monday through Friday—over radio sta-
tion WNOE. Talent cost makes this a
great buy . . .

With local and national advertisers on
209 stations throughout the United

States, the Fulton Lewis, jr. program is
the NUMBER ONE COOPERATIVE on
the air today.

Investigate — now. Wire, phone or

write us for complete information.

*(ffered Subject to Prior Sale

COOPERATIVE PROGRAM DEPARTMENT

MUTUAL BROADCASTING SYSTEM

1440 BROADWAY, NEW YORK 18, N. Y.
TRIBUNE TOWER, CHICAGO 11, ILL.

Page 30
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BROADCASTING

*
Published Weekly by Broadcasting Publications, Inc.
Executive, Editorial, Advertising and

Circulation Offices: 870 National Press Bldg.
Washington 4, D. C. Telephone: ME 1022

See

Complete

Index
on

Page 3

At Washington Headquarters

SOL TAISHOFF
Editor and Publisher

EDITORIAL
ROBERT K. RICHARDS, Editorial Director
Art King, Managing Editor; J. Frank Beatty,
Bill Bailey, Rufus Crater, Associate Editors; Fred
Fitzgerald, Asst. to the Managing Editor. STAFF:
Ward Archer, Lawrence Christopher, Irving
Kipnes, Mary Zurhorst; EDITORIAL ASSIST-
ANTS: Eleanor Brumbaugh, Margaret Elliott,
Cleo Kathas, Kathryn Swanson, Frances Tymann,

BUSINESS
MAURY LONG, Business Manager
Bob Breslau, Adv. Production Manager; Harry
Stevens, Eleanor Schadi.

AUDITING: B. T. Taishoff, Irving C. Miller,
Viola Sutherland.

CIRCULATION AND READERS’ SERVICE
BERNARD PLATT, Director

Dorothy Young, David Ackerman, Leslie Helm,
Pauline Arnold, Jerry Williams,

PROMOTION
WINFIELD R. LEVI, Manager

NEW YORK BUREAU
250 Park Ave. PLaza 5-8355
EDITORIAL: Edwin H. James, New York Editor;
Florence Small, Dorothy Macarow, Patricia Ryden.
Bruce Robertson, Senior Associate Editor.

ADVERTISING: S. J. Paul, New York Adver-
tising Manager; Martin Davidson.

CHICAGO BUREAU
360 N. Michigan Ave. CENtral 4115
Fred W. Sample, Manager; Jean Eldridge.

HOLLYWOOD BUREAU
6000 Sunset Boulevard, HEmpstead 8181

David Glickman, Manager; Ralph G. Tuchman,
Patricia Jane Lyon.

TORONTO BUREAU
417 Harbour Commission Bldg, ELgin 0775
James Montagnes, Manager.

BROADCASTING Magazine was founded in 1931 by
Broadcasting Publications Inc., using the title:
BROADCASTING—The News Magazine of the Fifth
Estate. Broadcast Advertising * was acquired in
1932 and Broadcast Reporter in 1933.

* Reg. U. 8. Pat. Office
Copyright 1946 by Broadcasting Publications, Ine.

SUBSCRIPTION PRICE: $5.00 PER YEAR, 15¢ PER COPY
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October 22, 1946 1s'a Red Letter day in the history of

s

radio s.ggbe_i'(')w"'?reprfééenitation.' On that day, J. W. Knodel,
for«he paét y_ea:r Director of National Sales of the Radio
Dij_visijon. of Field Enterprises, Inc., and for the previous
elght ye.zi’"rs' prominently identified with radio station
:‘_' ::f:(ap'res'entation, joins this company as Executive Vice-
 President. Simultaneously, the name of the company

- '.w__s.fi‘ll'.be changed to Avery-Knodel, Inec.
5 Soinewhat immodestly, we admit that the first year of
| business of Lewis H. Avery, Inc. was even more successful
~ than we had dared to hope. Now, fortified with the exten-
sive experience of Bill Knode] in advertising and selling,
we look forward confidently to the provision of even
greater service to radio stations, advertising agencies and
advertisers. OQur constant aim remains: to bring the
business of radio station representation out of the dol-

drums of passivity into the realm of aggressive activity.

OFFICERS AND DIRECTORS OF AVERY-KNODEL, INC.

Lewis H. Avery—President

J. W. Knodel—Vice-President
B. P. Timothy—Secretary
Arthur H. McCoy—Treasurer
David H. Sandeberg— Director

NEW YORK SAN FRANCISCO
565 Fifth Ave. 544 Market Street
PLaza 3-2622 DOuglas 5873

LOS ANGELES
315 W. Ninth St.
TUcker 2095

CHICAGO
333 N. Michigan Ave.
ANDover 4710



NEW YORK

565 Fifth Ave.

Plaza 3-2622

W J JD—CHICAGO, ILL.
WHAN—CHARLESTON, S. C.

W S A I—CINCINNATI, OHIO

K D A L—DULUTH, MINN.

K 1L O—GRAND FORKS, N. D.
W J E F—GRAND RAPIDS, MICH.
W FB C—GREENVILLE, S. C.
KHON—HONOLULU, HAWAII
WKZO—KALAMAZOO, MICH.
WDGY—MINNEAPOLIS -ST. PAUL
K L O—OGDEN, UTAH
WPOR—PORTLAND, MAINE

K O 1 N—PORTLAND, OREGON
WHBF—ROCK ISLAND, ILL.—QUAD CITIES
KR O Y—SACRAMENTO, CALIF.
K A LL—SALT LAKE CITY, UTAH
WDAR—SAVANNAH, GA.

K M A—SHENANDOAH, IOWA
K X EL—WATERLOO, IOWA

THE INTERMOUNTAIN NETWORK

TRADID STATIUN REPHESENTATIVE

SAN FRANCISCO - LOS ANGELES CHICAGO
544 Market Street 315 W. Ninth St. + 333 N. Michigan Ave.
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We urge you to make it a point to visit the

Collins display. There you will see our new and
advanced designs in broadcast and speech equip-

ment and accessories.

The 300G transmitter and 212A-1 console,shown
on the opposite page, are typical of the Collins high

standards.

— TR P
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The Collins 300G
250 Watt Broadcast Transmitter

The excellence of Collins broadcast equipment is an
accepted tradition, backed by years of reliable service
under continuous operation. During the war years,
when maintenance was a major problem, owners and
operators of Collins equipment found their faith thor-
oughly justified by the thousands of hours of uninter-
rupted operation logged on their stations.

The new Collins transmitters and speech equipment
reflect the soundest principles of design and construc-
tion. By careful attention to detail, and by combining
foresight with experience, we have developed high fidel-
ity broadcast equipment that is outstanding for endur-
ance, style, and accessibility.

The 300G 250/100 watt AM transmitter is designed
for continuous high fidelity service. The frequency re-
sponse is within=1.0 db from 30-10,000 cps, and distor-
tion and noise are far better than FCC requirements.
Stabilized feedback maintains the excellent perform-
ance over variations in operating conditions.

FOR BROADCAST QUALITY, IT'S . . .

The Collins 212A-1 Studio Console

The Collins 212A-1 speech input console is a pack-
aged unit providing simultaneous auditioning or re-
hearsing, cueing, and broadcasting from any combina-
tion of two studios, an announce booth, a control room
announce microphone, two turntables, and six remote
lines. The frequency response of 30-15,000 cps is ideal
for AM, FM, and Television applications. The chassis
rotates within the end supports, permitting mainte-
nance during operation.

Write today for illustrated bulletins describing these
and other Collins broadcast equipments.

Collins Radio Company, Cedar Rapids, lowa
11 West 42nd Street 458 South Spring Street
New York 18, N. Y. Los Angeles 13, California

|
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A LITTLE EXTRA EFFORT
OKFTEN GETS A BIG

RESULT!

@ No ifs, ands, or “butts” (if youw’ll pardon the pun!)—isn’t it
ALWAYS the aggressive, intelligent extra effort that gets the

extra results?

Unfortunately, data is not available to prove that F&P cus-
tomers sell more merchandise, through spot broadcasting,
than do other users of national spot. But we can prove that
F&P’s increases in time-sales are many points higher than
national figures — and maybe that’s saying practically the

same thing.

After all, it’s what you’d expect—F&P’s extra efforts to make

Want some of them?

FREE & PETERNS. i~c.

Pioneer Radio Station Representatives
Since May, 1932

radio pay off do produce extra results.

K./ /

' Erapkliq 6373 Plaza 5-4130 Cadillac 4255 ~ Sutter 4353

EXCLUSIVE REPRESENTATIVES:

ALBUQUERQUE KOB
BALTIMORE WCBM
BEAUMONT KFDM
BROWNSVILLE KVAL
BUFFALO WGR-WKBW
CHARLESTON, S. C. WCSC
CINCINNATI WCKY
COLUMBIA, S. C. WIS
CORPUS CHRISTI KRIS
DAVENPORT woC
DES MOINES WHO
DULUTH-SUPERIOR WDSM
FARGO WDAY
HOUSTON KXYZ
INDIANAPOLIS WISH
KANSAS CITY KMBC
LOUISVILLE WAVE
MINNEAPOLIS-ST. PAUL WTCN
OKLAHOMA CITY KOMA
PEORIA-TUSCOLA WMBD-WDZ
RALEIGH WPTF
ROANOKE WDBJ
SAN DIEGO KSDJ
ST. LOUIS KSD
SEATTLE KIRO
SYRACUSE WFBL
TULSA KTUL

- CHICAGO: 180 N. Michigan NEW YORK: 444 Madison Ave. DETROIT: 3463 Penobscot Bldg. SAN FRANCISCO: s8Suster HOLLYWOOD: 6331 Hollywood ATLANTA: 322 PaImerBIdg.'
Hollywood 2151

Main 5667
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Freedom Is Issue, Miller to Tell NAB

Denny Will Have
His Say; Arney
Expects 3,000

By J. FRANK BEATTY

ASSEMBLED in full national con-
vention for the first time since
1942, the nation’s broadcasters and
representatives of affiliated media
and professions converged on the
Palmer House, Chicago, over the
weekend for the 24th Annual NAB
Convention. Record attendance of
perhaps 3,000 was indicated as pre-
convention registrations went far
over the 1,000 mark.

In a special message to broad-
casters (page 38), President Jus-
tin Miller called for united effort
by all media of expression to
combat ‘““the genuine threats to
freedom of speech developing with-
in Governmental agencies that have
discovered the self-perpetuating
and stimulating effects of the tech-
nique of administrative interpre-
tation.”

Serious Problems

Confronting broadcasters at the
convention, President Miller said,
are other problems arising out of
wartime curtailment of industry
axpansion along with technical and
rommercial progress in such fields
as FM, television and facsimile.
“Few industries are confronted
with the vast array of serious prob-
lems that face broadcasters at this
time,” he said, reminding that the
problems that lie ahead ‘“promise
to be even more serious.”

The related problems of free ex-
pression and FCC program control
will find President Miller and Act-
ing FCC Chairman Charles R.
Denny Jr. presenting their respec-
tive positions on the FCC Blue
Book. Though NAB has bitterly
fought the Blue Book and its as-
sumption of control over program-
ming, the divergent points of view
will be expressed at different points
on the program so the chances of a
pitched battle are slight. The pres-
entation of opposing positions is
not expected to develop into a
name-calling catfight like the fam-
ous Fly-Neville Miller incident at
St. Louis at the 1941 convention.

It is possible Chairman Denny
may skim lightly over the Blue
Book. He has given his Wednesday
luncheon speech no title, merely
labeling it an address to the in-

BROADCASTING o

dustry. Broadcasters will await his
views on such subjects as regula-
tory policies, multiple ownership,
joint AM-FM ownership and rela-
tions between FCC and the indus-
try.

Broadcasters’ stand on behalf of
free speech will culminate in the
panel discussion to be held Wed-
nesday evening at which spokesmen
for newspapers, motion pictures
and broadcasting will discuss the
subject, “Do We Have Freedom of
Speech in the United States?”

FM Planning

A minor note of dissension crept
into pre-convention developments
as a number of independent FM
station operators voiced a desire to
form a separate FM trade associa-
tion. They voiced dissatisfaction
with activities on their behalf since
NAB absorbed FM Broadcasters
Inc. nearly a year ago.

FMBI has not been formally dis-
solved but has maintained only a

skeleton organization. The NAB
FM Dept. has handled its func-
tions.

Best pre-convention indications
were that FMBI would be formally
dissolved at the Monday morning
meeting of the FMBI board and
the afternoon FMBI membership
meeting. This would not quiet dis-
satisfaction among FM operators,
however, who feel that the new
form of transmission should be
more actively promoted.

Solution suggested in some quar-
ters was that FM stations form
a separate promotion organization
operating entirely outside NAB,
without withdrawing from the in-
dustry’s overall trade association.

BMB Reports

Most likely source of intra-in-
dustry excitement will be the BMB
reports. With release of coverage
figures a fortnight ago the chances
of a knockdown battle increased.

First official action on this sub-

ject may develop when the retiring
board of directors meets Monday
night. Then at 2:30 Tuesday after-
noon comes the general BMB ses-
sion, with President Miller present-
ing the BMB board. Addresses will
be delivered by J. Harold Ryan as
BMB chairman, Hugh Feltis, BMB
president, Frederic R. Gamble,
American Assn. of Advertising
Agencies president, and Paul West,
Assn. of National Advertisers
chairman. In addition, BMB board
members will have a chance to
state their views.

Wide interest has developed in
the election of nine directors-at-
large, two for each of the large,
medium and small station groups
and one each to be named by the
three network members, NBC, CBS,
MBS.

Some fear has developed that the
election machinery, designed to in-
sure democratic election of direc-
tors-at-large, may be too cumber-

(Continued on page 130)

Petrillo Demands Wage Hikes to 566%

Wants $50 for Minute
Cuttings ; Recording
Scale Up 37V2%

JAMES CAESAR PETRILLO has
given transcription manufacturers
until Tuesday (Oct. 22) to comply
with his demands for a wage scale
of $50 per man for a one-minute
or less commercial transcription.

Meanwhile he announced late
Thursday that he had accepted the
record manufacturers’ offer of
37% % flat increase in musicians’
pay, effective today (Oct. 21). He
had demanded wage hikes ranging
from 233% to 566%.

Wouldn’t Budge

Following an all-week meeting
with representatives of the record-
ing and transcription industries at
the Palmer House, Chicago, the
music czar declared he wouldn’t
budge from his compromise of a
flat 50% increase, although a short
time later he accepted the 37% %
offer of record makers. This was
interpreted to mean that he might
accept a compromise from the tran-
scription manufacturers.

To Petrillo’s first demands the
record manufacturers offered

Telecasting

ELECTRICAL

Petrillo Demands

JINGLES OR TRANSCRIBED ANNOUNCEMENTS—For each
one minute or less of recorded music for single sponsor, with or
without commercial announcements, rehearsal and recording not to
exceed one-half hour, $50 per man.

TRANSCRIPTIONS,
LIBRARY SERVICE—For each 15 minutes or less of recorded
music, on one side of disec, with or without commercial announce-
ments, rehearsal and recording not to exceed 30 minutes, $50 per
man. Overtime, rehearsals only, for each 15-minute period or less,
$5 per man. Leader or contractor double.

COMMERCIAL AND

17%% increase. He called it
“ridiculous.” They next offered a
20% raise, then 259%. He said he
would take a flat 50% and that
ended the meeting. Following a
conference, however, the record
manufacturers’ committee offered
the 37% %. Petrillo surprised them
when he backed down from his
50% ultimatum.

It was considered significant
that he brushed aside the tran-
scription makers until 2 p. m.
Tuesday, in view of the fact that
the NAB convention is scheduled
to discuss transcriptions and costs
on Wednesday.

Elsewhere in Chicago William
Green, president of the American
Federation of Labor, called for the
defeat next month of Rep. Clarence
F. Lea (D-Calif.), author of the
Lea Act, declaring that the bill,
aimed at Mr. Petrillo’s excessive
demands of radio, was “an attack
on the entire membership of the
American Federation of Labor.”

Delegates to the AFL convention
in Chicago adopted a resolution
pledging its “strength and re-
sources” to eliminate the Lea Act.
“Never before has any Congress so
openly indulged in such flagrant

(Continued on page 244)
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NAB 1Is Prepared for Postwar Challenge

NAB Annual
Reports

THE PRESIDENT
Justin Miller

This month, October, marks the
first anniversary of my associa-
tion with you as your president.

In this 24th Annual Report, you
will find a complete summary of
the activities of the departments
of the NAB. I urge you to read
them carefully to the end that you
may better understand the work
of your association and acquaint
yourself more fully with the vari-
ety and scope of the services which
are available to you as members.

At the convention in Chicago,
on Tuesday morning, Qect. 22, I
shall report the progress which
your association has made during
the year, the plans for the year to
come and I shall discuss with you
sdme of the problems which we
face together. Copies of this will
be available shortly thereafter in
a special NAB Bulletin.

This has been a year of encour-
aging growth for the NAB. For
the first time in its history, the
association membership has passed
the thousand mark. Frequency
Modulation Broadcasters Inc., un-
til this year an independent organ-
ization, has tentatively chosen to
cast its fortunes with the NAB
and has brought with it some 150
members and the creation of a new
NAB department. This merger has

(Continued on page 204)

President Explains
- Many Problems
Art Faces

By JUSTIN MILLER
President, NAB

BROADCASTERS of the United
States are assembling this week
for the first time in two years to
discuss their common problems. It
is the first time in more than four
years that those who operate the
most powerful forum in the world
have been able to meet without the
restrictions imposed by wartime
necessity.

The wartime record of broad-
casters who dedicated their time,
their facilities and their energies
to the cause of world freedom,
needs no recounting at this time.
The record since Japan’s surrender
more than a year ago is equally
meritorious but serious broadcast-
ing problems have arisen that re-
quire careful study and immediate
action.

I have had the opportunity to
discuss these problems individually
with hundreds of broadcasters
since my inauguration as associa-
tion president just a year ago. At
district meetings I have heard the
views of all segments of the in-
dustry in all parts of the country.

Besides talking to broadcasters
across the table and from the plat-
form I have met frequently with
representatives of associated me-
dia whose stake in freedom of ex-
pression 1is just as important
though perhaps not sb immediate.

Mr. MILLER

But they, too, are becoming aware
of the genuine threats to freedom
of speech developing within gov-
ernmental agencies that have dis-
covered the self-perpetuating and
stimulating effects of the tech-
nique of administrative interpre-
tation.
Other Media

The spokesmen for the other
forms of mass communication—
motion pictures, newspapers and
magazines—will participate in the
week’s proceedings. They will have
a chance to hear our story and to
join us in a united campaign for
the protection of the most cher-
ished right of a free people—the
right to speak freely.

When the wartime curtailment

(Continued on page 104)

Late
Registrations

Albright, William, Federal Telephone &
Radio Corp.

Bailey, Stanley C., Burn-Smith Co., New
York

Burow, Robert J., WDAN Danville, Ill.

Harrison, Harry, Federal Telephone &
Radio Corp.

Larsen, Eleanor L., Hamilton, Bermuda
ZBM

MacDonald, A. G.,, WGFM WGY WRGB
Schenectady

Markham, G. Emerson, WGFM WGY
WRGB Schenectady

Murphy, Hugh, Lake-Spiro-Shurman,
Memphis

Myers, Frank O., KCMC Texarkana

Purcell, W. J.,, WGFM WGY WRGE
Schenectady

Rennaker, Russell, Federal Telephone &
Radio Corp., Newark

Riple, William A., WTRY New York

Rowan, B. J. WGFM WGY WRGB Sche-
nectady

Spiro, Avron,
Memphis
Sutphen, John W. Jr., WTRY Troy

Twamley, Edgar H., New York

Wunderlich, N. E., Federal Telephone &
Radio Corp.

Ziebarth, E. W., WCCO Minneapolis

Lake-Spiro-Shurman,

-Faust, Claude W., Suburban Broadcast-

ing Corp., Upper Darby, Pa.
Horswel, Bert, Cardinal Co., Hollywood
LaFount, Harold A., WNEW New York

MacCaughtry, Jos. F., Co.,
Hollywood

Mosse, Baskett, WEAW Evanston

Pamphilon, Edward L., Suburban Broad-
casting Corp., Upper Darby, Pa.

Radner, Roy, WIBM Jackson, Mich.
Wagstaff, Walter, KIDO Boise
Wheeler, Edward A., WEAW Evanston
Flinn, Paul S., WDAD Indiana, Pa.

Cardinal

AAAA President Asks Support of 2% Discount

By FREDERIC R. GAMBLE
President, AAAA

ON BEHALF of the advertising
agency business, I am asked to
suggest what might be done to
foster still better relations be-
tween radio stations and advertis-
ing agencies for the good of na-
tional advertising.

There is one major item indeed
on our ‘‘unfinished business.” This
item involves our financial stabil-
ity. It seems a strange discrep-
ancy and a dangerous weakness in
our national advertising structure.
It is this:

The customary 2% cash dis-
count on national advertising
is supported by more than
939% of all daily newspapers in
the U.S.

The discount is supported by
more than 959% of all maga-
zines, '

The discount is supported by
all four mnational radio net-
works.

Yet the customary 2% cash
discount on national advertis-
ing has been adopted by less
than one-fourth of the stations.
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REELECTED to a two-year term
as president of AAAA last April,
Frederic R. Gamble has long
fought for wider and better dis-
tribution in America, a function
which advertising must perform,
he believes. Mr. Gamble has
worked with the U. S. Chamber of
Commerce on distribution and is an
officer of the Advertising Council.

All radio stations desire prompt
payment from advertising agen-
cies. Most of them specify pay-
ment by the 10th of the following
month or “upon receipt of invoice”
or “when rendered”; some ask for
payment weekly; some even ask
for payment in advance. They
get it.

Agencies undertake to pay radio
stations and pay them promptly for
whatever time they order from
them. They agree to pay whether
the advertiser pays the agency or
not. This, naturally, relieves the
radio station owner of an enor-
mous problem and credit risk—
checking the credit of thousands
of advertisers and potential ad-

vertisers and extending credit to
them. All he needs to do is check
the credit of a limited number of
agencies. Credit losses in national
advertising under this system are
negligible. The station owner needs
no expensive credit department.
He requires little capital to cover
accounts receivable or to write off
bad debts.

But how are agencies able to
keep up these prompt payments?
Here I pass along a statement
from the president of one of our
largest agencies:

“The only way that agencies
can keep up these prompt pay-
ments is by getting their money in
promptly from the advertiser. To
insure this, the 29 cash discount
is of tremendous importance. Ad-
vertising managers and company
auditors are alert not to miss a
cash discount. They are entirely
likely to leave a stack of non-dis-
count bills on a desk unmarked for
payment while they go away for a
vacation or a business trip or some
other reason.”

This is a fundamental fact in na-
tional advertising. Agencies must
be able to collect promptly from

BROADCASTING

their clients in order to pay media
by their due dates. The customary
2% cash discount on national ad-
vertising is passed along to the cli-
ent to stimulate this prompt pay-
ment:

It is to see that the cash dis-
count performs a far more impor-
tant service in our financial rela-
tions than it does in ordinary mer-
cantile transactions. In national
advertising there are two concur-
rent collection operations — from
advertiser to agency and from
agency to medium—and both must
be accomplished in an average time
of 15 days or less. When an adver-
tisement has appeared, there is
nothing that can be repossessed
and resold. A quantity of steel or
lumber may be repossessed if it is
not paid for within a reasonable
period; you can’t do this with
an ad.

It is only because the cash dis-
count is allowed by the overwhelm-
ing majority of other media that
agencies are able to pay all radio
stations promptly. Agencies bill
their clients for all media at one
time—clients clear the invoices

(Continued on page 114)
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Radio Opinion Survey to Appear Nov. 4

Broadcasting Starts Exclusive Feature

On What Policy-Makers Think

BROADCASTING will inaugurate in its Nov. 4 issue a new and
continuing feature, bringing to readers in alternate 1ssues the
opinions of radio’s policy-makers on pertinent broadcast

questions of the day.

The survey, the most scientific continuing study of opinion
ever undertaken in the broadcasting field, will be conducted
by Audience Surveys Inc., 347 Madison Ave., New York.

The new feature is designed to reflect accurately the con-
sensus of broadcasting station management, advertising agency
management, advertisers and government on important indus-

try issues, such as:

Can programs be improved?

Should advertising agencies take
a 2% cash discount?

Should uniform time be adopted
for radio?

How should BMB figures be
used?
Does the Government have a

place in programming?

Should stations compete with
newspapers on local news?

These and other issues which
face broadcasters and executives
in related fields will be examined
by Audience Surveys for BROAD-
CASTING.

Thorough Planning

Robert Salk, president of the
New York research firm, comment-
ing on the survey, said: “Audience
Surveys has been commissioned to
get at the facts. In order to do this,
we have employed for BROADCAST-
ING Magazine the recognized sam-
pling methods—selecting opinion
panel members under rigid con-
trols. These controls include, for
the station managers sample, re-
gion, state, city size, network af-
filiation and base hour rate. The
results of the first survey—on pro-
gramming—are being tabulated
now.”

Because the opinions of broad-
caster, advertisers and agency ex-
eccutives concerning such emergent
radio developments as television,
FM and related advances will ma-
terially affect the direction which
these advancements will take, the
editors of BROADCASTING will at-
tempt to confine questions to mat-
ters of overall industry import.

Ask for Ideas

In announcing the new feature,
however, Sol Taishoff, editor and
publisher of the magazine, asked
that all who work for and in radio
—whether in executive capacities or
not-—contribute ideas for question-
naires to the editors. The service
the feature will render, he said,
depends upon this basic coopera-
tion, plus the enterprise of panel
members in replying to question-
naires promptly and honestly.

A complete breakdown of the first
survey will appear Nov. 4 in
BROADCASTING, which began its
16th year of publication on Oct. 15.

BROADCASTING o

WHICH of the following do you
feel have done most to retard im-
provement in programing? (Please
indicate 1st choice (1); 2nd choice
(2); 8rd choice (3), etc.)
ABC
NBC
CBS
MBS

Listeners -

Local Stations
Rating Services

Regional Networks

A

Advertising Agencies

‘t

Sponsors

NAB

Transcription Services
Other (Specify)

!

THIS IS but one of EIGHT ques-
tions asked in BROADCASTING’S
POLL OF STATION MANAGERS.
The answers, scientifically ana-
lyzed, will appear in the inaugural
release of the continuing poll, Nov.
4 issue of BROADCASTING.

Audience Surveys Inc. will con-
duct the survey, with the findings
to appear in alternate issues.

DISTRIBUTION OF U.S. RADIO STATIONS
(COMMERCIAL - AM STATIONS, SEPT. 1, 1946)

BY AREA* BY NETWORK AFFILIATION*
No % Affiliated with: No. %
Pacific 115 11.9
Mountain 74 7.6 ABC 211 | 21.8
West North Central 103 10.6
West South Central 111 11.5 SE= 148 L%
East North Central 140 14.5
: MBS 298 30.8
East South Central 75 7.7
Middle Atlantic 120 12 .4 NBC 150 15.5
South Atlantic (No. Half) 55 5.7
South Atlantic (So. Half) | 115 | 11.9 Independent 197 | 20.4
New England 60 6.2
TOTAL U.S. 968 | 100.0 TOTAL U.S. 1,004%| 103.8%
#Some stations are affiliated with more
than one network.
BY RATE* BY CITY SIZEf{
Class ““A"”’—One hour, one | Population of home city: No. %
time rate: No. %% fr—
Less than $100 512 52.9 500,000 and over 104 10.7
100510 281117290 250,000-500, 000 9 | 9.3
200-299 83 8.6
300-399 38 3.9 100, 000-250,000 123 12.7
400-499 25 2.6 50,000-100, 000 142 | 14.7
500-599 10 1.0
L ; 25,000-50, 000 144 14.9
600-699 6 .6
B 700-799 1 T 1 10, 000-25, 000 234 24.2
800-899 0 0 5,000-10, 000 99 | 10.2
900-999 5 . b
2,500-5,000 20 2.1
1,000 and over 6 6
No data 1 [ 1 Under 2,500 12 1.2
TOTAL U.S. 968 | 100.0 TOTAL U.S. 968 | 100.0

*Source: Standard Rate and Data Service, September 1, 1946.
Source: U. S. Census, 1944.

HERE ARE figures which were developed by Audience Surveys Inc. in

preparing the basic material from which the station management opin-

ion panel was drawn. Scores of “controls” for the panel were established

by Audience Surveys. This, and other basic material, with various for-

mula for pre-testing questionnaires, will be employed in obtaining cross-

section opinion of broadcasters, advertisers, agencies and others on
current questions.

Elgin Signs Show

ELGIN AMERICAN Co., Elgin,
I1l. (jewelry), begins sponsorship
of one of Chicago’s most expensive
local radio programs, The Wayne
King Show, over WBBM Chicago
cffective Oct. 26, Sat. 9:45-10:15
p. m. (CST). Twenty-six week
contract was placed through Weiss
& Geller, Chicago.

Warblers Renewed

AMERICAN BIRD PRODUCTS,
Chicago, has renewed sponsor-
ship of American Radio Warblers
over MBS, Sun. 12:15-30 p. m.
(CST) effective Oct. 20. Twenty-
six week contract was placed
through Weston-Barnett, Chicago.
American Radio Warblers, featur-
ing the music of trained canaries,
accompanied at the organ by Helen
Westbrook, originates at WGN

e 4 i

“Fulltime or daytime only?”

Telecasting

Drawn for BROADCASTING by Sid Hix (Chicago) and has been on the air

for 19 consecutive years.
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Any Antenna Receives Circular

By CARL E. SMITH

VICE. PRESIDENT, UNITED
BROADCASTING CO.

[Ep. NOTE — Reports on circular
polarization tests hereunder de-
scribed by Mr. Smith are in the
hands of the FCC and, it is under-
stood, reaction there has been fa-
vorable. Increased coverage for the
operator and better reception con-
ditions for the listener are two of
the principal benefits cited for the
method.]

A NATURAL solution to the
present dilemma in FM engineer-
ing practice, vertical versus hori-
zontal polarization, is to furnish
b?th polarizations throughout the
same service area. A still better
solution is to radiate “circularly”
polarized waves from the broad-
casting station.

Instead of a single line of polari-
zation, as produced by either a
vertically or horizontally polarized
transmitting antenna, circular po-
larization provides a whole plane
of polarization at right angles to
the direction of propagation. Circu-
lar polarization tends to serve the
receiving set best, no matter what
plane its antenna may be in. It re-
lieves the public of critical adjust-
ments of the receiving antenna
pT)sitions.

To visualize circular polariza-
tion, consider pivoting a dipole
transmitting antenna at its center
and rotating it mechanically in a
vertical plane. At the instant the
transmitting antenna is horizontal,
all horizontal dipole receiving an-
tennas placed at right angles to
the direction of propagation will

Horizontal-Vertical Dilemma

Is Solved

By Polarizing Circularly

FOR a year Carl E. Smith, vice
president in charge of engineering
of United Broadecasting Co., Cleve-
land, Ohio, has directed a research
program on WHK’s FM develop-
mental station
WB8XUB, investi-
gating the propa-
gation character-
istics of circular-
ly polarized
waves. On the
basis of this ex-
perience he rec-
ommends circular
polarization as
standard for FM
and television.
Mr. Smith, who is president of the
Cleveland Institute of Radio Elec-
tronics, has also written a book on
directional antennas. During the
war he was assistant director of
the operational research staff of
the Army’s Signal Corps.

Mr. Smith

receive a maximum signal. When
the transmitting antenna rotates
to a vertical position, all vertical
receiving antennas will receive
a strong signal. At intermediate
diagonal positions of the transmit-
ting antenna, diagonal receiving
antennas in corresponding paral-
lel positions will receive strong sig-
nals. This means that any receiv-
ing antenna placed at right angles

to the direction of propagation will
have a maximum signal voltage in-
duced in it twice during each
revolution of the transmitting an-
tenna.

Rotating Field

An effect similar to rotating the
transmitting antenna mechanical-
ly can be achieved electronically
by rotating an electric field of con-
stant amplitude at the carrier fre-
quency. This is circular polariza-
tion. A receiving antenna lying in
any position of this plane of cir-
cular polarization will intercept
the same maximum signal voltage
during each half cycle of the car-
rier frequency.

To the public, the most impor-
tant feature of circular polariza-
tion is that it will serve many
more simple receiving antennas lo-
cated at random. For example, the
housewife will want to place the
FM radio set, with its built-in or
power-cord antenna, where it will
blend in with the rest of the furn-
iture. Circular polarization should
materially increase the chances of
improving the signal received by
this set. Our experience has shown
that built-in, horizontal dipoles
favor horizontal polarization, while
the power-cord antennas seem to
favor vertical polarization.

Another important consideration
is the FM car radio. Perhaps the
simplest antenna for this applica-

(Continued on page 48)
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Circularly polarized transmitting
antenna.

Antennas for receiving both vertt
cally and horizontally polarizec
waves.

Horn Sees Pressing Need for Greater

By CAPT. C. W. HORN

WHEN ONE views' the present
state of radio broadcasting dis-
passionately and without individ-
ual or company bias, one wonders
whether the radio manufacturers
and the broadcasters may be
classed as being in the same field
of endeavor. They have grown up

CAPT. C. W. HORN, Special As-
sistant to the Chief of Naval Com-
munications until a few months
ago, has been associated with ra-
dio since its earliest days. He was
manager, of radio operations of

estinghouse Electric Co. when its
KDKA Pittsburgh began pioneer
work in the field, later became
assistant vice president and direc-
tor of research and development
for NBC, An engineer and busi-
ness executive, he has pioneered in
many new developments. He has
traveled extensively, and proposes
now to devote his main energies to
Mexican business affairs, but is
retaining a few ties in technical
radio in this country on a consult-

ing basis.

Page 42 o October 21, 1946

as almost independent groups
without any effective liaison be-
tween them. Many of the difficul-
ties confronting the radio indus-
try could have been solved, or at
least minimized, if there had been
a closer relationship between man-
ufacturers and broadcasters.

Not only do the broadecasters and
the manufacturers fail to fully co-
operate but each group in itself is
lacking in unity without-which the
full benefits to themselves and the
public cannot be realized.  We all
know of the difficulties among the
broadcasters and how they divided
themselves into groups such as:
(a) clear channel ownmers, (b) re-
gional station owners, (c¢) network
affiliates, (d) non-network affili-
ates, etc. Whenever there is a ma-
jor hearing before the FCC or a
committee of Congress these dif-
ferent groups, each equipped with
legal talent and witnesses, appear
in opposition to each other.

Is it any wonder that the regu-
lating body (FCC) can do just
about as it pleases and can take
the attitude that it represents the
public because the broadcasters

themselves rarely approach the
problem at these hearings from
the public angle? They are more
interested in their immediate and
rather selfish interests and fail to

CAPTAIN HORN
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Cooperation

realize that such an attitude has
always resulted in disaster or dif-
ficulties in other fields of endeavor
They could be forgiven if this atti-
tude of theirs had existed only for
a few years during the rather try-
ing and formative period. How-
ever, as this attitude has continuec
to be manifest even after the in.
dustry became somewhat stabilizec
an unbiased observer must come tc
the conclusion that the personali-
ties involved are either not very
clever or lacking in good common
sense.

‘Lacking in Unity’

The manufacturers’ group or
their part also are lacking in unity.
The manufacturers’ representa-
tives will appear before the Com-
mission and legislative committees
and demonstrate their lack of
agreement in very strong terms.
Examples are not necessary for all
we have to do is think back over
the past few years on the squab-
bles that have taken place.

As stated before, not only dc
the two groups fail to act with

(Continued on page 64)
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How Many Stations Will Market Support"

Andrew’s Analysis
Is Based on

Sales

By DR. VICTOR J. ANDREW
Andrew Co., Chicago

THE GREAT increase in number
of broadcast stations now occurr-
ing will have a profound effect on
the economics of the industry. Eco-
nomic laws of supply and demand
and the survival of the fittest will
be felt in a way never before
known in this industry.

The financial success of a sta-
tion hereafter will depend on both
the ability of the management and
the economic environment sur-
rounding the station. For many
years the environment of nearly all
stations has been so satisfactory
that little attention needed be given
to the possible results of operating
more stations than can be support-
ed by available revenue.

The purpose of this article is to
present statistical data which will
help in forecasting the possible suc-
cess of a proposed new station in
any community. To use the data for
a proposed community, it is neces-
sary only to compare the columns
“Normal Number of Broadcast
Stations” and “Present Number of
Broadcast Stations.” The ‘“Present
Number” column should be checked
before too great dependence is put
on it, because at the time of this
writing many grants of new sta-
tions are expected in the near
future. Also, consideration should
be given to applications pending
before too great dependence is put
in question which are likely to be
granted.

Communities Considered

The following description of the
method used in deriving the figures
shown will be of interest to any-
one wishing to check the conclu-
sions or to extend the use of this
method.

During the entire history of
broadcasting the trend has been to-
ward more service to an audience
close to the station. With the ad-
vent of FM, this trend is greatly
accentuated. Now nearby smaller
cities and immediate suburbs of
large cities will function as inde-
pendent units in the operation of
radio stations, where in former
years they could best be considered
functionally part of the larger
city. This trend is based primarily
on engineering facts, but it will
have a bearing on both programm-
ing and economic operation of sta-
tions.

In preparing this article, analy-
sis has been made of all incorpor-
ated or urban places of 5,000 or
greater population (1940), as well
as all smaller ones which now have
radio stations. Where such a com-
munity does not now have a radio

BROADCASTING e

BORN in 1902, Dr. Andrew was
graduated from the College of
Wooster (Ohio). He won his Ph.D.
degree from the U. of Chicago,
where he was engaged in cosmic
ray research as assistant to Prof.
Arthur H. Compton. Prior to estab-
lishing his own firm in 1936, he was
employed as a radio engineer by
Signal Corps Radio Labs. at Fort
Monmouth, by Doolittle & Falk-
nor, and by Westinghouse Electric
Co. Dr. Andrew now heads Andrew
Co., firm specializing in engineer-
ing and manufacturing of antenna
systems and equipment. (See
market analyses by the author,
BROADCASTING, Sept. 10, 1945.)

station and analysis indicates that
it can not support one, it has been
omitted from the list.

Retail Sales

Population is the most commonly
used measure of the size of a com-
munity. However, for the purpose
of this article, communities are
measured by “retail sales.” This
measure is considered most valu-
able because broadcast stations are
primarily dependent for support
on advertising income closely re-
lated to retail sales in the com-
munity. Data on retail sales has
been obtained by permission of the

publishers, from *“Sales Manage-
ment” magazine dated May 10,
1946, and represents their esti-
mates of retail sales in 1945. Many
of the smaller cities here shown
were not listed by Sales Manage-
ment. In these cases the retail
sales were estimated by the au-
thor, by comparison with other
small cities in the same state, us-
ing the population as the basis of
comparison.

The normal number of stations
for each community is determined
from the retail sales, using the fol-
lowing table for the conversion.

Retail Sales in Normal Number

Millions of of Broadcast
Dollars Stations
0to6 0
Tto1l9 1

20 to 41 2
42 to 71 3
72 to 109 4

110 to 155 5

156 to 209 6

210 to 271 7

272 to 841 8

342 to 419 9

420 to 505 10

506 to 599 11

600 to 701 12

702 to 811 13

812 to 929 14

930 to 1055 15

1056 to 1189 16
1190 to 1331 17
1332 to 1481 18
1482 to 1639 19
1640 to 1805 20
2352 to 2549 24
4422 to 4829 33

These values are arbitrary to
the extent that different persons

Dr. ANDREW

can define “normal” differently.
The values shown above were de-
rived by statistical examination of
the number of commercial AM
broadcast stations operating (in-
cluding those with construction
permits) at the end of 1945. If we
apply this standard to the stations
then in operation we find that 10%
of the stations operating alone or
with one other station in the city

(Continued on page 148)

Exhibit Locations

EXHIBITS of light equipment and
headquarters of industry groups
will be found on the 8th floor of
the Palmer House. Heavy equip-
ment is displayed on the fourth
floor (see chart). List of eighth
floor exhibitors and convention of-
fices of transcription and other
companies follows, with room num-
ber:

Amperex Electronic Corp., 860

Andrew Co., 827

Associated Program Service, 810-11

Audio Devices, 816

Blaw-Knox, 890

Broadcast Measurement Bur., 801

Capitol Records, Trans. Div., 842

Collins Radio Co., 812-3

Daven Co., 858

Fairchild Camera & Inst., 862

Featured Radio Programs, 817-8

FCC, 855

Federal Telephone & Radio, 847

Gates Radio Co., 838

Goodman Radio Prod., 834-5

General Electric Co., Transmitter
Division, Electronics Dept., 888-9

Graybar Electric Co., W. E., 852-4

Frederic Hart & Co., 840-1

Kasper-Gordon, 804

Keystone Broadcasting System, 805

Langevin Co., 843-4

Lang-Worth Feature
882-3

C. P. MacGregor Trans.,

Magnecord Inc., 850

Matchlett Labs., 820

Programs,

826

Telecasting

Mutual Broadcasting System, 859
NAB Etaff Hdgtrs., 807-8-9
NAB Small Market Stations Com-

mittee, 865
NAB Sales Mgrs, Committee, 875
NBC Radio Recording Dept., 822-4
Neblett Radio Productions, 876-7
Presto Recording Corp., 815
Raytheon Mfg. Co., 806
RCA Victor Division, 879-80

Radio Engineering Labs., 821
SESAC, 814

Standard Radio Trans., 831-2-3
Sterling Insurance Co., 839
Teleways Radio Productions, 861
Transcription Sales, 848-9
Universal Radio Productions, 819
Universal Recording Corp., 878
U. S. Recording Co., 836

W. E. Co., Graybar, 852-4
Wincharger Corp., 802-3

Wire Recorder Corp., 890
Herbert L. Wilson, 825

World Broadcasting System, 864
Frederic W. Ziv Co., 828-9

FLOOR PLAN MAP
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NINE firms are displaying heavy equipment cn -the fourth floor of the

Palmer House in the large hotel sample room.

Here is plan.
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Facsimile Is Evaluated by Experts

Finch Thinks Medium Will Prove to Be
Real Boom to Newspaper Industry

By CAPT. WM. G. H. FINCH
President, Finch Telecommunications, Iac.
Owner-Operator WGHF New York, FM-Fax
WHEN NEW inventions appear in
any field, they often give the im-
pression of being mysterious men-
aces to existing industries. Some-
times the fear they arouse is justi-
fied, but often the new device turns
out to be useful rather than detri-
mental—helpful not harmful.

Facsimile 1is causing quite a
foror among publishers, largely

ALTHOUGH Capt. W. G. H. Finch
of the Naval Reserve was whol-
ly diverted from
his avid develop-
ment of facsimile
by naval service
during the war,
he quickly got
back into the
field, i1is now
broadcast-
ing print and piec-
tures over WGHF
New York. He
has worked in
facsimile since the ’20’s; here he
discusses its significance.

Captain Finch

because they recall the advent of
radio broadcasting a generation
ago, and the effect it had on the
newspaper business.

We lay no claim to being omnis-
cient. We don’t know just what the
effect of facsimile on the newspa-
per industry will be. We have some
ideas on the subject which we are
happy to share with you, but actu-
ally, we don’t know.

What Facsimile Is

First of all, let us discuss what
facsimile is and what it can do.
It is, of course, a method of send-
ing over ordinary radio or tele-
phone channels printed or written
material, including illustrations, in
such a way that an exact ‘“facsim-
ile” is received at a distant point
or points.
" When broadcast by radio for
home reception, facsimile is re-
ceived on paper in black and white
and emerges from the radio cabi-
net finished and ready for perusal.
The quality of reproduction is
equivalent to a 100-line screen,
which permits the use of type faces
of 8 point or larger sizes. Photo-
graphs are accurately reproduced
anc\ line cuts, of course, give ex-
cellent results. Broadcasts of this
type can be received at any point
where sound programs from the
same station can be heard.

Another question arises and is
frequently brought up as to
whether facsimile broadcasting will
directly compete with newspapers.
That is one of the questions to
which we also have no answer. We
are sure, however, that facsimile
will supplement rather than sup-
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plant a newspaper and extend the
coverage of papers, and at the
same time stimulate reader inter-
est. What the ultimate competi-
tive situation will be, would re-
quire a better crystal ball than we
have yet acquired.

Daily publishers are in a most
advantageous position to pioneer
facsimile broadcasting, particularly
in those cases where they already
own FM broadcasting stations or
are affiliated with an FM station.
In those cases, the essential facili-
ties already exist. They have the
staff and equipment for preparing
facsimile material and the radio
channel for distributing it to the
public. They require only compara-
tively inexpensive facsimile de-
vices to complete the system.

High Promotion Value

Naturally, since it is new, fac-
simile will probably not be a
profitable enterprise for the first
year or so of operation. However,
some time will elapse before there
are enough facsimile receivers in
any station’s area to constitute a
profitable audience. On the other
hand, the novelty of facsimile gives
it a high promotional value, which
will bring valuable publicity to

(Continued on page 210)

Hogan Sees Means of Printing in Home

By Radio Any Kind of Copy

By JOHN V. L. HOGAN

President, Radio Inventions Inc.
FACSIMILE presents itself to the
broadcaster as a means of print-
ing in the home by radio any kind
of copy which can be reduced to
paper. It does this at a high rate
of speed and with adequate detail
for handling fine illustrations and
compact type matter without re-
quiring any special skill or atten-
tion at the home installation. Fu-
ture developments in facsimile will
concern themselves with lowering
the cost of home equipment and
with improvements in paper chem-
istry. But the standards of fidel-
ity and rate of copy production in
the home will probably stand for
many years to come because equip-
ment conforming to them is en-
tirely adequate for any conceivable
home service purpose.

While it may be repetition to
those familiar with facsimile, a
brief description may be helpful.
The equipment installed at an FM
broadcasting station for transmit-
ting facsimile is substantially a
device for converting the printed,
drawn, photographed or handwrit-
ten subject matter to be trans-
mitted into a series of electrical
impulses within the sound range.
This is accomplished by wrapping

Fax Expert Predicts Rapid Expansion
As Soon as Equipment Is Available

By LESTER H. NAFZGER

Staticn Director, WELD Columbus, O.
FACSIMILE, the sending of print-
ed matter and pictures by radio has
an immediate and natural attrac-
tion to newspapers. Facsimile has
made such outstanding progress in

the past years
that few if any
newspapers can

wisely chart their
future without in-
cluding a careful
investigation of
this new service.

Previous to the
war several news-
papers, and radio
stations, became
interested in fac-
simile as an experimental service,
and in many instances, as with our
own W8XUM, these experimental
transmisions have been continued
even thougnh the method or equip-
ment in use may be far outdated.
The continued interest of these pio-
neers has been sustained; for they
have had a first hand opportunity
to explore the potentialities of
facsimile.

Now, and in the months to come,
more and more will be heard about
facsimile for it must be included as
one of the three new services being
offered to the public. That newspa-

Mr. Nafzger

IN CHARGE of experimental fac-
simile station W8XUM Columbus,
Ohio, Lester H. Nafzger evaluates
this medium on the basis of exten-
sive experience. He has been in
broadcasting since 1929, and since
1939 has been station director of
WELD Columbus. He is vice-
president in charge of engineering
of RadiOhio Inec., Columbus.

pers are vitally interested in fac-
simile is indicated by the number
who have plans under way for the
inauguration of a facsimile service
just as soon as equipment can be
supplied. These newspapers will ex-
plore the potentialities of a new
service which has every indication
of providing a means to supplement
their present operations and to en-
hance the value of their service to
the public and to the advertiser. Ob-
viously these newspapers are of the
opinion that facsimile may be the
answer to a maintenance of contin-
uity in the service they now pro-
vide, for facsimile is a service
which may well fill the gap be-
tween editions. They see in facsim-
ile an opportunity to keep the pub-
lic informed throughout the day
and to promptly reach those who
may not receive their newspaper

(Contnued on page 128)
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the paper on which the subject
matter is written or printed on a
cylindrical drum and analyzing it
progressively by means of a photo-
electric system. Rotation of the
drum obtains a series of electrical
impulses corresponding to the
shading of successive areas of a
“line” of copy viewed progres-
sively.

Movement of the photoelectric
system or scanning head by means
of a lead screw along the length of

JOHN V. L. HOGAN, president of
Radio Inventions Inc., and a leader
in the infant fac-
simile  industry,
in this discussion
reviews the fun-
damentals of this
type of Dbroad-
casting, and sug-
gests future di-
rections its de-
velopment may
take. Present
standards of fidel-
ity and speed of
reproduction will
while, he indicates.

Mr. Hogan

stand a long

the drum at the rate of one stand-
ard line width per revolution of the
drum results in submitting the en-
tire subject matter to the photo-
electric system as an orderly series
of lines. The picture signal thus
obtained is utilized to modulate
the conventional FM broadcast
transmitter,

Clearer With FM

FM rather than AM is used not
only because of its superior fidelity
and absence of background noise
but because it provides adequate
channel width to transmit and re-
ceive facsimile copy with high
fidelity and at a rapid rate. The
home reproduction is a little over
8 inches wide at a rate just under
3% linear inches per minute. This
amounts to delivering 28.1 square
inches per minute of finished copy,
a rate sufficient to deliver four
pages of letter-size copy per 15-
minute broadcast with sufficient
detail to handle all kinds of copy,
type and illustration.

For home reception a conven-
tional FM receiver or a facsimile-
FM combination may be used. The
evolutions of the scanning process
are repeated at the home repro-
ducer by means of a recording
drum synchronized with the scan-
ning drum and continuous paper
feed which moves the paper
through the marking point at the
same rate that the scanning head
moves down the cylindrical scan-
ning drum.

Direct printing is achieved by
depositing iron electrolytically into
a specially treated paper having

(Continued on page 220)
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Equipment Manufacture at All - Time High

RMA Head Terms

Future Even
Brighter

By BOND GEDDES

Executive Vice President
Radio Manufacturers Assn.

DESPITE a slow start after VJ-
Day and in the face of pricing dif-
ficulties, material shortages, and
low labor productivity, the radio
manufacturing industry today is
producing radio receivers at a
higher rate than it did before the
war and is steadily increasing de-
liveries of broadcast transmitters,
particularly in the FM field where
they are in most demand.

Never before in the industry’s
history has it been better equipped
to manufacture the apparatus upon
which the growth of broadcasting
service depends. During the war
radio manufacturing facilities in-
creased several fold to fulfill the
requirements of the military serv-
ices, and a large part of these ex-
panded facilities are in operation
today, striving to meet the backlog
of demands for radio sets from the
public and for transmitting equip-
ment from broadcasters.

According to present indications,
the radio industry in 1946 will
equal, if not surpass, the greatest
prewar year — 1941 — when about
13,650,000 receivers of all types
were produced. Only about 8,000,-
000 sets were turned out during
the first vear after V-J Day, but
the monthly production average
rose sharply in August after pass-
ing the 1941 monthly rate in June.

Up until late summer radio set
production was wunbalanced and
heavily weighted with table mod-
els, due principally to the extreme
shortage of wood cabinets. How-
ever, in August the output of con-
soles totaled over 100,000 and
equaled the 1941 average unit pro-
duct.on. I believe that the propor-
tion of consoles will continue to
increase rapidly as a number of
manufacturers are making their
own wood cabinets where they
were unable to buy them.

Some Handicaps

Transmitter production has been
slower starting due to the mucn
more complex manufacturing prob-
lems as well as material shortages,
such as steel and copper, the scar-
city of fractional horsepower mo-
tors, as well as other reconversion
hazards which have plagued all in-
dustries. The fact that the FCC
did not finally settle the FM band
controversy until early this year
delayed the designing of FM trans-
mitters as well as FM receivers.

Right here I would like to an-
swer irresponsible critics who have
charged that set manufacturers
have purposely delayed the produc-
tion of FM receivers. The manufac-
ture of FM receivers has been de-
layed by a number of production

BROADCASTING o

QUESTION MARK over the radio industry’s full and final

reconversion has been the flow of equipment. Here, in an opti-

Mr.

mistic tenor,

Geddes tells

how the little trickles of

apparatus have developed into waves of ‘apparatus coming off

the shipping line . .

. a pleasing picture to the operator whose

station is sadly beset by need for new replacements.

factors, including the delay in set-
tling the FM band controversy, but
it can be expected to increase
steadily and substantially as set
manufacturers are able to produce
a greater proportion of console
models in which the full advan-
tages of FM reception are best
realized.

At this writing more than 1060
FM transmitters had been pro-
duced and delivered by the major
equipment manufacturers, and sev-
eral of the manufacturers were on
a regular delivery schedule of from
two to six transmitters a week
with good prospects of gradually
increasing their production rate
this fall and winter.

Several other large manufac-
turers expected to start weekly de-
liveries this fall, while others do
not plan to make any deliveries

before early next year. Production
to date has been almost entirely in
the low power categories of from
250 w to 1 kw, and few, if any,
transmitters of 10 kw or above are
scheduled to be delivered before
early 1947.

One large transmitter manufac-
turer’s delivery schedule is typical
of the rate at which orders are be-
ing filled by the leading producers.
It has scheduled deliveries of
transmitters from 250 w to 1 kw
within six weeks of receipt of an
order, but requires three months
to deliver transmitters up to 10
kw and from nine months to a year
to deliver 50 kw transmitters.

RMA this fall for the first time
is collecting quarterly statistics on
the production of transmitting
equipment and intends to issue in-
formation periodically on the out-

Armstrong Says Setmakers

Behind Broadcasters on FM

By E. H. ARMSTRONG
Inventor of FM

I HAVE BEEN asked to make an
appraisal of the FM situation as I
see it today. I can say that history
is repeating itself.

Fundamentally, FM was pio-
neered by the independent broad-
casters, and the names of Shepard
and Doolittle go down in radio
history as men who took great risks
to make possible a better public
service.

It was not pioneered by the
manufacturers. In.the early days
it was supported by an outstand-
ing few only of the makers of
transmitters and receivers. It was
opposed by the principal networks
and by the FCC, the latter instance
probably resulting from poor en-
gineering service,

This situation was rectified un-
der the Chairmanship of James
Lawrence Fly in 1940 when, with
the efforts of a substantial num-

FM’S INVENTOR and foremost
protagonist of the staticless sys-
tem of broadcasting, Mr. Arm-
strong here talies issue with man-
ufacturers’ reluctance to produce
FM sets in abundance. A practical
broadcaster himself—FM Station
W2XMN Alpine, N. J.—Mr. Arm-
strong is also professor of elec-
trical engineering at Columbia U.
He was a major in World War I,
and devoted much time to wartime
electronics during World War 1L

Telecasting

MR. ARMSTRONG

ber of manufacturers reinforcing
those of some 50 pioneer broad-
casters, FM activity was raised to
a high level,

A large part of this early effort
was recently destroyed by the shift
in the frequencies of the FM band,
and we are just emerging from a
condition of near chaos of over a
year’s duration. This resurrection
was brought about by the original
FM manufacturers, under the
leadership of Zenith’s Gene McDon-

(Continued on page 108)

put of this equipment as it does on
radio receivers and receiving tubes.
This data is collected from individ-
ual manufacturers on a confiden-
tial basis by an independent ac-
counting firm by means of a ques-
tionnaire prepared by the RMA
Transmitter Division, of which
S. P. Taylor, of Western Electric
Co., is chairman.

June Production

Despite heavy production of ra-
dio receiving tubes, as in June
when a new high of almost 18,000,-
000 tubes were produced, the out-
put has not kept up with the de-
mand. Of the approximately 100,-
000,000 tubes produced in the first
seven months of this year, almost
60,000,000 have been for new sets
and over 35,000,000 for replace-
ment of tubes in prewar sets in the
34,000,000 radio-equipped homes of
the United States.

Unless strikes and material
shortages continue to reduce the
production of receiving tubes, as
they did in July, tube manufac-
turers believe that the supply will
approximate demand in 1947. M. F.
Balcom, chairman of the RMA
Tube Division, in his annual report
predicted that this year’s output of
receiving tubes will exceed that of
1945 when approximately 139,000,-
000 were turned out.

A new RMA project which, while
not directly concerned with com-
mercial broadcasting, will increase
the nation’s listening audience and
perhaps provide a training field
for radio technicians and program
talent is the promotion of sound
systems for public and parochial
schools, colleges and universities.

The RMA School Equipment
Committee, of which Lee McCanne,
vice president of Stromberg-Carl-
son Co., is chairman, a few weeks
ago issued a brochure on “School
Sound Systems” in cooperation
with the U.S. Office of Education.
This brochure was the result of
months of work by a joint commit-
tee of educators and manufac-
turers and includes basic stand-
ards by which any school officer
can determine both his school’s
needs and whether the equipment
he proposes to buy meets the
proper specifications.

Classroom Use

As the use of radio in school
classrooms involves the tuning in
of many programs broadcast by
commercial stations, as well as
programs developed by the stu-
dents and teachers, the more wide-
spread use of radio equipment in
the schools will greatly increase
daytime listening audiences.

Radio manufacturers and broad-
casters are working more closely
together than ever before in the
twenty-six years of radio broad-
casting, and RMA is particularly
gratified to have the opportunity to
join the NAB again this year in
the promotion and observance of

(Continued on page 176)
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Accounting Is Framework of Radio

Firm Financial
Foundation

Essential
By J. HAROLD RYAN

Vice President and Treasurer,
The Fort Industry Co.

D[URING its short life span of 26
yvears broadcasting has attracted
to itself some of the glamor that
has previously been the exclusive
property of stage and screen. Stars
from these arenas appear nightly
as guests on the radio and some
of them have their own programs.
Conversely performers who have
made a name for themselves in
broadcasting are appearing on
stage and screen.

‘This interchange wetween broad-
casting and the stage and screen
has focused the spotlight of glamor
upon radio and its programs. There
is, however, another side to broad-
cast station operation which is far
removed from the klieg lights and
is most prosaic in character. It is
none the less important.

Record Keeping

This additional aspect of many-
sided radio is the dry subject of
record keeping, technically known
by the name of accounting. Ac-
counting is the framework upon
which broadecasting is built. With-
out a firm foundation of account-
ancy, radio stations would be un-
able to deliver to the public that
varied structure of entertainment,
information, news and in general,
public interest which the listener
demands and which it is the obli-
gation of the station licensee to
furnish.

The FCC recognizes the neces-
sity for a firm financial and aec-
counting background in the careful
scrutiny as to finances, which it
gives every application for a new
or improved facility. While the
balance sheet and the profit and
loss statement are not the chief
aim of a radio station, they must
be on a sound foundation if radio
is to prosper, and by prospering,
serve.

With all the new licenses that
have been granted recently by the
Commission, not only in the de-
veloping FM field, but also in the
established AM classification, there
are going to be many newcomers
in broadcasting who will be strang-
ers not only to the whole subject
of radio, but also to advertising,
upon which radio is based for its
financial support. For the benefit
of these newcomers it may be well
to examine some of the simpler
problems of radio accounting.

It has been asked whether the
same system of accounting can
be used for every station without
regard to its power or classifica-
tion, In The Fort Industry Co. we
have found that we can use the
same schedules for the breakdown
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WHETHER starting a new sta-
tion, or veteran of 20 years of ra-
dio experience, it is certain you will
find the accompanying article on
station finances by J. Harold Ryan
of great practical value. While
avoiding generalities, Mr. Ryan has
made his piece applicable to every
type of station. Now vice president
and treasurer of Fort Industry Co.,
Mr. Ryan is a former NAB head.

of income and expense and the same
forms for balance sheets for all of
our stations. Inasmuch as we have
one 50 kw, one 10 kw, three 5 kw,
and two 250 w stations in our
group, our accounting problems run
the gamut of those to be found at
every station regardless of size and
class.

As to income, the classifications
to be followed are few. The station
manager and the station owner
will want to know the amount of
his receipts from announcements,
from programs and from network
(if he be a network affiliate). He
will also want to know what
amount of his announcements are
for local advertisers and what for
national, and the same facts with
regard to programs.

Such division enables the mana-
ger to keep a finger on the pulse of
the station to be doubly sure that
he has a proper balance between
the local and the national adver-
tiser and the network advertiser,
and that he is not subordinating
the use of his commercial time to
the interest of either national or
local advertisers to the exclusion
or disadvantage of the other classi-
fication. It will also show him
whether his balance between net-
work, programs, and announce-
ments is on a reasonable basis, and
will enable him to keep any one of
these classifications from getting
too great a prominence in his pro-
gram structure.

Net Affiliate’s Problem

If the station is a network affil-
iate, the problem is encountered in
correctly estimating the amount of
the income from the day’s network
programs. If your network requires
16 hours free time each four-week
period (four free hours a week)
and pays on commercial programs
20% of the billing rate on the
first 25 converted nighttime hours
after the free hours (6% hours
per week), 30% on the second 25
converted nighttime hours and

§

MR. RYAN

37%% on all time above that, we
have found the best method is to
show first the unit hour credit
converted into nighttime hours
from which we first deduct .571
hours which is the one day equiva-
(Continued on page 140)

BMI Economic, Social Aims Stressed

Claims Six-Year Saving
Of $60,000,000
To Industry
By SYDNEY M. KAYE

Exccutive Vice President, and
General Counsel, BMI

AT THE 1946 Convention of the
broadcasting industry, BMI will
have little time for reminiscence as
to the past, since it is devoting its
energy to facing a future which
seems to be crowded with useful
service.

MR. KAYE

The most dramatic fact for
broadcasters in BMI’s past is that
during the six year period from
January 1, 1941, to January 1,
1947, the broadcasting industry
will pay to BMI and ASCAP com-
bined approximately $60,000,000
less than broadcasters would have
paid to ASCAP alone if ASCAP’s
1940 proposal had been accepted;
and approximately $23,000,000 less
than broadcasters would have paid
to ASCAP alone under the con-
tract which was in force prior to
1940.

During this same period, both

BMI and ASCAP have each year
paid more to composers and pub-
lishers than ever before, and musi-
cal copyrights have increased 36%,
despite a reduction in the number
of copyrights in literary and artis-
tic field. BMI has, therefore, served
both a sound economic and social
purpose.

Future Picture

New music licensing problems, it
would appear, will arise in the near
future. All contracts between broad-
casters and ASCAP come to an end
on December 31, 1949. ASCAP has
the right, prior to the end of 1948,
to demand increased fees from
broadcasters. Each  individual
broadcaster may thereupon either
accept the demand, or may, at his
option, terminate his agreement
with ASCAP as of the end of 1949.
If he does not give notice of term-
ination, the percentage which the
broadcaster will pay ASCAP from

BROADCASTING o

CHAMPION of commercial broad-
casting in numerous encounters
with Blue Book advocates, BMI's
Sydney Kaye here sets forth his
views on what the future holds for
Broadcast Music Inec. and the
broadcasters’ relations with the
service. Throughout his BMI mel-
ody, there is also audible a slightly
dissonant obbligato—ASCAP.

1950 to 1959 will be determined by
arbitration. The contracts between
broadcasters and ASCAP provide
that ASCAP cannot, in any such
arbitration, be awarded less than
it is getting now, though it may be
awarded more.

However, broadecasters who dur-
ing the last period of their ASCAP
contracts are on a per program
basis will be entitled to remain on
the per program basis during the
nine years renewal term, and will,
therefore, be able to control the
price that they pay to ASCAP by
controlling the amount of ASCAP
music which they use. Broadcast-
ers who are on a blanket basis
with ASCAP when their contracts
come to an end, and who have not
given notice of termination, will
have no alternative but to pay
the amount which the abitration
fixes.

Many broadcasters view a con-
tract which requires a payment of
a percentage of the gross revenue

(Continued om page 161)
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AFTERNOON

IS GOOD TIME

CARROLL®

5,389 POP.
82 MILES

(HOOPER MAKES

OTTUMWA ©
UNUSUAL STUDY SRS 31,570 PO

IN 11 IOWA CITIES))

SPENCER MASON CITY
® 6,599 POP @ 27,080 POP.
146 MILES 115 MILES

CRESTONe®

FORT DODGE
22,904 POP.
@ 7i MILES

BOONE® AMES MARSHAUTOWN
2ysPoe B oo ‘%%L&OR
36 MILES 3’2 M“.Es
ONEWTON
WHO 10,462 POP.
DESMOINES 30O MiLES
IOWA 0SKALOOSA
®11,024 POP.
54 MILES

1<

Des Moines is the only city in Jowa with popula-
tion over 100,000 —has only 6.8% of Iowa’s people.
Therefore Hooperatings in smaller, more typical
Iowa cities may be far more significant for a
1-A clear channel station than Hooperatings in
Des Moines.

330 MILES

>1

To get the facts for you, we asked Hooper to survey
11 “outside zone” cities 30 to 146 airline miles
from Des Moines, seven having their own local
radio stations.

The results tell the story.

12:00 NOON TO 6:00 P.M. MONDAY THRU FRIDAY
. Share . Share . Share . Share
Rating of Aud. Rating of Aud. Rating of Aud. Rating of Aud.
WHO STATION B STATION C OTHERS
DES MOINES
6.4 456.3 2.7 19.2 43 30.8 0.5 3.7
1 *
Il OTHER CITIES WHO ALL CBS ALL ABC-MBS ALL OTHERS
1.8 51.5 3.8 16.6 6.2 27.0 1.1 5.0

BROADCASTING

*This includes "all other NBC" — which had rating of 0.2, and 1.0 Share of Audience.

TIowa people listen most to WHO because, in radio,
this organization is lowa’s leading entertainer,
news source, and good citizen. Write us — or Free
& Peters — for a copy of the complete Report.

WHO

+ for lowa PLUS +

o Telecasting

. 50,000 Woaitts

B. J. Palmer, President - J. O. Maland, Manager
FREE & PETERS,

Des Moines . .

Inc., National Representatives
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Antenna
(Continued from page 42)

tion is a vertical whip, which has
non-directional characteristics in
the horizontal plane, but may not
give satisfactory results with the
present standard of horizontal po-
larization. With circular polariza-
tion this vertical whip should give
good performance because of the
vertically polarized component in
the transmitted wave.

In the case of television, the re-
ception problem is more compli-
cated. Not only is it desirable to re-
ceive a strong signal, but equally
important is the matter of reducing
the intensity of ghosts. Although
the author has not had experience
with this problem it is reasonable
to believe that circular polariza-
tion will give much more latitude
for coping with both of these fac-
tors. By providing circular polari-

zation, it will be possible to place
the receiving antenna in many
more positions and still provide a
satisfactory signal. The procedure
will then be to select a satisfactory
signal position which will minimize

multiple reflections, the cause of

ghosts.

The allocation problem of the
FCC should not be altered by the
adoption of circular polarization.
This conclusion is based upon the
experimental results which show
that the propagation characteris-
tics of vertically, horizontally, and
circularly polarized waves, which
cause interference to other FM
service areas, are quite similar.

Cost

Granted that circular polarization
is superior, what will it cost? The
FM or television receiver installa-
tion costs to the public should re-
main the same. The only increased
cost will be incurred by the broad-

caster who will have to install a
more diversified transmitting an-
tenna and perhaps increase the
transmitter power.

Consider the following example:
A broadcasting station has a pro-
posed design calling for a 500-foot
tower at $20,000, a horizontally po-
larized antenna having a power
gain of 5, at $4,000, and a 3 kw
transmitter at $12,500. It is esti-
mated that the operating power
cost is $1,100 per year. If this sta-
tion chooses to adopt -circular
polarization, the antenna costs may
double, and it will be necessary to
install a 10 kw transmitter at a
cost of $23,000. Since the output
power in increased threefold, the
antenna power gain or tower height
can be decreased somewhat for
the same coverage. The operating
power costs may be increased to
$2,300 per year. Summarizing, we
have an initial cost of $36,500 and

You can take
the girl out of
the country. ..

...and she isn’t much different today from
her city sister. WSPD has a voice for both. Through-
out 25 years of broadcasting experience, satisfying
the listeners in both the great harvest section of
Northwestern Ohio and the intense industrial region

of Toledo, WSPD brings everything modern to

over 2,000,000 people.

Whether country harvester or city shop-keeper,
the listeners in WSPD’s primary area spend
$700,000,000 a year on retail goods alone.

If you have a story to tell in this conspicuously
rich market, WSPD’s quarter century of

influence and listener acceptance is

ready to work for you.

Just ask Katz
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5000 WATTS
NBC

A QUARTER CENTURY « THE VOICE OF TOLEDO

WSPD

TOLEDO, OHIO
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Disaster Memento

THE WIRELESS key which
the 21-year-old David Sar-
noff used to establish contact
with rescue ships at the time
of the Titantic disaster in
1912 has been presented to
the 55-year-old president of
RCA by officials of the cor-
poration in observance of
his 40th anniversary in ra-
dio. For 72 hours after he
received the first SOS from
the sinking Titantic, the
young Sarnoff stayed at his
post at the John Wanamaker
station, New York, sending
and receiving signals from
rescue craft.

a yearly power bill of $1,100 for
only horizontal polarization. If cir-
cular polarization is adopted, the
initial installation cost will be in-
creased to $51,000 and the yearly
power bill will be increased to
$2,300. In other words, it will cost
$14,500 more to install circular
polarization and $1,200 per year
more in the power bill to operate
the facility.

Better Service

The question that you as a
broadcaster must face is, would
you rather serve the public with
only a horizontally polarized wave
when your competitor has equal
coverage with a circularly polar-
ized wave? The answer appears
obvious. The broadcaster with cir-
cular polarization will serve best
the greatest number of receiving
antennas, while the broadcaster
with horizontal polarization will
serve best only those receiving an-
tennas which are horizontally
polarized and which are oriented
to pick up a signal from his station.

It is believed that the FCC
should be tolerant at this time
and grant applications requesting
transmitting antennas  having
either pure vertical or pure hori-
zontal polarization, with the
thought in mind that later on the
applicant will adopt circular polar-
ization and increase the power if
required.

With regard to the problem of
designing transmitting antennas
for circular polarization, the au-
thor believes that radio engineer:
will rise to the occasion and soon
develop antennas with reasonable
gains and at a reasonable cost.

In conclusion, the author wishes
to acknowledge the assistance of
the United Broadcasting Co.’s pro-
fessional staff engineers, J. F.
Dobosy, who developed the proto-
type transmitting antenna, and E.
K. Ackerman, who developed the
field measuring equipment used in
the engineering staff car both of
which are shown in the accompany-
ing photos.

A limited number of our reports
on our ‘“Circular Polarization
Tests,” as presented to the FCC
are available to those vitally in-
terested in this subject.

Telecasting



Wisdom

A GI sent that picture in to us from the Orient.
Korea to be exact. We liked it because it seems to have
caught the serenity that comes from knowledge and

experience.

We don’t picture smart time buyers looking like this
old Korean grandfather puffing away on his pipe.

But we do know that once they have the facts . . .
they buy time with a serenity and sureness worthy of
an elder statesman.

We said, “Once they have the facts.” That’s why
every W-I-T-H ad states as bluntly as possible:
BROADCASTING e Telecasting

W-I-T-H, the successful independent in Baltimore,
delivers more listeners-per-dollar-spent than any other

station in town.

Putting W-I-T-H at the top of the list is wisdom!

W-1'1"H

and the FM Station W3XMB
BALTI_MORE 3, MD.

Tom Tinsley, President ¢ Headley-Reed, Natwnal Representatives
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GOP Chairman Assails FCC Inroads

Says Blue Book Denies
Rights Embodied
In Radio Act

By CARROLL REECE

Chairman, Republican National Committee

ONCE MORE broadcasters must

turn to the Republican Party for

their freedom of enterprise or face

the threat of strangling controls

at the hands of a power-hungry
dministration.

A Republican Congress, during
the Coolidge Administration, en-
acted the Radio Act of 1927, whose
principles are embodied in the
Communications Act of 1934. That
Congress wisely decreed there
should be no censorship of radio,
and that the Federal Radio Com-

mission had no authority to regu-

late the business affairs of radio
stations,

I need not tell broadcasters what
is happening under the New Deal-
packed FCC, successor to the FRC.
By what authority does a Govern-
ment agency, created by Congress
to regulate traffic over the air, dare
attempt to tell our 140,000,000 citi-
zens what they should or should
not hear on the radio?

Answer Is ‘No’

Did the Congress intend that
the FCC should set itself up as an
authority on how stations should
be programmed, how news broad-
casts should be handled, or how
much a man should get for his
property, and to whom he should
sell? Emphatically NO!

Yet FCC’s Blue Book, issued
March 7 of this year, gives every
indication that the Commission in-

tends, under the Democrat Admin-
istration, to exercise complete con-
trol over radio broadcasting—even
down to inquiring into the person-
nel a station shall employ. The so-
called Avco decision actually makes
the Commission a public auction-
eer of private sales,

During the war we had an ex-
ample of how the FCC’s War Prob-
lems Division gestapo worked hand
in glove with the Office of Facts
and Figures and later the Office of
War Information to control for-
eign language stations, It is a
matter of record that they forced
certain loyal citizens off the air by
the exercise of temporary licenses
and literally prodded broadcasters
into hiring aliens selected by the
OWI. One need only to read the
record of the House Select Com-
mittee to Investigate the FCC (of
the 78th Congress) to reveal the

The Farm Giants
California . ... .. $1,85(,510,000

Mr. REECE

early pattern for today’s Blue
Book, as well as other vicious FCC(
“policies.”

A ‘Good Law’

As a member of the House Inter-
state & Foreign Commerce Com
mittee which handled the Commu.
nications Act of 1934, I felt, as dic
other members of the Committee
that it was a good law. It still is ¢
good law. It will be recalled thai
the Supreme Court decision of Maj
10, 1943 held that the Congres:
gave the FCC control over the com-
position of traffic. Now the Com:
mission seems to think that the
Congress intended it should legis
late by administrative procedure.

The time is here for action. Un.
less the new Congress enacts de

Texas . .......
lowa.........
lllinois . .. .....
North Carolina .
Minnesota. . . .
Ohio . . ... ..
WPTF’s Primary

finitive radio legislation—once anc
for all expressing in clear-cut lan.
guage its intent that radio shoulc
remain free from Government in-
terference — I shudder to think

" what the next two years will bring
It is imperative therefore that e
Republican Congress be elected ir
November to protect and preserve
the rights of our free broadcasting
system. We must keep it unshack-
led by Government interference ii
we are to save our basic freedoms
The radio is a recognized mediurmr
of these freedoms. It must not be
controlled or regulated out of ex:
istence.

In the year 1920 there were ap-
proximately 60,000,000 citizens o?
the United States, 21 years of age
or older, who were eligible to vote
in the national election. Of this
number some 26,000,000, or less
than half, went to the polls anc
voted. This campaign marked the
end of an era, for it was the last
in which the speeches of the can-
didates and their supporters coulc
not be brought to the public by
radio.

Twenty-four years later, in 1944,
there were 80,000,000 men and
women eligible to vote in the na-
tional election. Had the same pro-
portion exercised their franchise
as in 1920, the total vote would
have approximated 35,000,000. Ac-
tually 48,000,000, or 60% of those

(Continued on page 52)
BROADCASTING o

1,954,560,000
441,490,000
1,257,320,000
979,220,000
904,890,000
813,230,000
804,956,000

‘PRIMARY...

71 counties in North Caro-
lina, Virginia and South
Carolina where 779, of the
people listen regularly to
WPTF. (Latest NBC Survey)

Followed By The Other
41 States

(Sales Management Estimates)

Raleigh, North Carolina
FREE & PETERS, INC., nationaL REPRESENTATIVES
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make a pretty picture. But signed contracts in the safe

produce a much prettier picture on the credit side of a radio

station’s ledger. Weed and Company’s competent staff of seven-

teen men insures full market coverage and maximum results.

RADIO STATION REPRESENTATIVES
- NEW YORK © BOSTON "CHI(;AGO e ATLANTA © DETROIT @ SAN FRANCISCO-e HOLLYWOOD




WISH

INDIANAPOLIS

Represented Nationally by
FREE and PETERS
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Reece
(Continuwed from page 50)

eligible, voted in 1944. I believe
that this significant increase over
two decades in the proportion of
citizens who vote in a Presidential
election must be attributed almost
entirely to the increased interest
concerning candidates and cam-
paign issues aroused by means of
radio broadcasting. For every in-
dividual who can be packed into
a hall within sound of the ecandi-
date’s voice, there are millions
nowadays who listen by radio in
the privacy of their own homes.
They hear more than just one
speech; they may listen to dozens
in the course of a campaign, and
on both sides.

Indispensable Factor

It goes without saying therefore
that the use of radio by political
parties and candidates is an indis-
pensable factor in every political
campaign. Even more important,
it is also a great public service,
essential to the full and intelligent
exercise of citizenship in our re-
public. Radio must be unfettered if
it is to perform that public service.

I would like to pay tribute to the
broadcasting stations and networks
of the United States for having
recognized from the first the im.
portance of the radio medium as an
instrument of citizenship, and for
having cooperated to the utmost
with the national political parties
to make their facilities available,
with the most complete fairness,
for campaign purposes. I wish also
to extend this tribute to the many
radio advertisers who on numerous
occasions have cheerfully relin-
quished the commercial time they
have contracted for in order to per-
mit a station or a network to put
a political broadcast on the air.

It will be tremendously interest-
ing in a few more years, when the
great new medium of television
has developed into a nationwide
service, to observe what differences
it will bring about in campaign
methods and in the popular appeal
of candidates and speakers. It
seems certain, when the television
audience not only hears the speak-
er’s voice but has a closeup view of
his appearance, witnesses his facial
expression and judges his person-
ality by eye as well as by ear, that
new standards for political effec-
tiveness will be established. That
those standards will make for more
intelligent judgment on the part of
the voter I have no doubt. If that
is the case, television will have
made a contribution of incalcul.
able value to the American form
of Government. Again, in this new
art of sight and sound, broadcast-
ing must not be dominated by any
single political party or philoso-
phy.

If free speech is essential to our
American political institutions, it
is equally true that free enterprise
in broadcasting is essential to free-
dom of expression on the air.

SCOTUS Upholds
N. M. Tax Decision

Rules U. S. Court Without
Jurisdiction in State Levy

THE TU. S. Supreme Court last
week held that a Federal district
court is without jurisdiction in state
sales tax and franchise tax cases
involving radio stations.

Judgment of a three-judge Fed-
eral District Court in New Mexico,
which earlier had dismissed appli-
cation for injunction to restrain the
New Mexico Tax Collector from
collecting a license tax of $1 plus
a privilege tax of 2% on gross re-
ceipts of KGFL Roswell, KWEW
Hobbs and KTNM Tucumecari was
affirmed [BROADCASTING, Oct. 14].

The three stations had filed suit
for “injunctive relief” from the
license and privilege taxes levied
by the State of New Mexico, con-
tending that the law violated the
Commerce Clause of the Constitu-
tion. Appellants held they had no
“plain, speedy or efficient remedy”
in the State courts.

The three-judge Federal District
Court dismissed the suit for lack of
jurisdiction, holding that while
there was no ‘“plain and efficient
remedy’’ in State courts, there was
a “plain and efficient remedy at
equity.” Actions were in the names
of W. E. Whitmore, owner of
KGFL and KWEW, of KGFL and
of Robert D. Houck (KTNM).

Meanwhile the New Mexico Su-
preme Court last month reversed a
lower court which had held that
radio stations are subject to the
franchise tax. Appeal of KGFL on
grounds that radio stations operate
interstate and therefore are not
subject to a state license tax was
upheld by the State Supreme Court.
Motion for rehearing, filed by New
Mexico, is pending, after the high
court found that the State had
presented no evidence that KGFL
was not in interstate commerce
{ BROADCASTING, Sept. 23].

Agency Named

AMERICAN ADVERTISING
Assoc., Stamford, Conn., has been
named by the Connecticut Demo-
cratic State Central Committee to
handle all radio time during cur-
rent political campaign ending
Nov. 4. Spots, five and fifteen-
minute programs have been ar-
ranged with every station in state,
according to agency.

Experienced New:zca:ter Wanted

WCOP, Boston, needs night news-
man who can write and deliver
his own copy in an authoritative.
friendly manner . . . not a com-
mentator . . . but a man with s
solid news background whr

knows the news fields and sounds
like it on the air. Write, giving
complete details of background
and experience, together with
salary expected, to Ron Cochran,
News Diractor, WCOP, 48¢
Boylston Street, Boston.
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Fitzpatrick Evokes Early Memories

Out of North Tinkled
Cliquot Club
Eskimos
By LEO J. FITZPATRICK

IT WAS suggested that I write an
article “Looking Back Over 25
Years of Radio.” I'd prefer to title
it—*“Peering Over the Shoulder.”

Naturally, it would be like any
old grad showing a freshman
around the campus, when one
reminisces about radio. He is filled
with a nostalgia of the good old
days.

Those of us who have been in it
for a quarter of a century cannot
help recalling some of the early
old-timers who made the industry
what it is today . . . I mean both

ONE OF the real pioneers of radio
is Leo J. Fitzpatrick, who has
played important roles in the field
since 1921 when he was radio edi-
tor of the Kansas City Star. He
later managed its station, WDAF,
founded the Kansas City Night-
hawks, and was a member of the
first Federal Radio Conference
Committee appointed by the then
Secretary of Commerce Herbert
Hoover in 1923. In 1925 he became
program director of WJR Detroit,
from which he resigned as vice
president and general manager last
May. In August he bought WGR
Buffalo control, waiting approval.

in programs and personalities. Re-
gardless of the star-studded pro-
grams produced today, I don’t

think any of them will remain in
the minds of the listeners like the
tinkling and jingling of the Cliquot
Club Eskimos as they mushed out
of the north to entertain us through
our loud speakers; or of the haunt-
ing strains of “Dark Eyes” as
played by the A&P Gypsies; the
singing teams like Goldie and
Dusty; the Happiness Boys; the
Silver-Masked Tenor; the Red-
headed Music Maker, Wendell Hall;
Olive Palmer; Countess Olga Al-
bani; any number of them. Just as
one cannot recount the history of
baseball without mentioning such
figures as Ty Cobb, Babe Ruth and
others, so no one could consider
the history of radio without re-
calling these foremost stars of
yesteryear.

comes

. O
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5,000 Watts
day and night
at 800 ke.

Years ago, since we first re-
ceived authority to transmit,
CKLW has primarily been sn
instrument of the community . ..
recognized by listeners and com-
peting stations alike in The
Detroit Area, as the PUBLIC
SERVICE Station. Our program
building routine keeps PUBLIC
SERVICE foremost . . . our
alertness in countless emergen-
cies of local and national scope
have won for us two national
honors . . . FIRST awards for
PUBLIC SERVICE! We’re
proud that day in and day out,
our staff of artists and announc-

ers have helped make this sta-
tion the great but still very per-
sonal thing that it is to thou-
sands and thousands of families
in this, America’s Second Mar-
ket. This is important too: our
highly developed facility of in-
fluencing people through PUB-
LIC SERVICE makes us a
mighty potent means of selling
both progress and products to
The Detroit Area’s more than
3,000,000 radio homes! We'll
crack your sales problem, too,
if you’ll phone CAdillac 7200 . ..
wire, write, or contact our able
representatives.

In the Detroit Area, it's

CKLW

Union Guardian Bldg,

J. E. Campeau, Managing Director

ADAM J. YOUNG, JR, INC., Natl., Rep.

Candian Rep.: H. M. STOVIN, Toronto

Mutual
Broadcasting
System
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'MR. FITZPATRICK

I think that I hold the distine-
tion of being one of the earliest
broadcasters to keep people wait-
ing up until midnight to hear an
orchestra. It was the Nighthawks
from Kansas City in the days of
Coon-Sanders, when such songs as
“Gallagher and Shean,” “Maggie
Yes Mam,” “Stumbling,” “Al-
ways,” and others were the top
tunes on the nightly Hit Parade.

Listed Call Letters

Then a couple of years later, the
stations were tied up in the first
national hook-up. You old-timers
will recall when the announcers of
WEAF, at the end of a program,
would read the call letters of 25 or
35 stations that had carried the
program and that list kept increas-
ing monthly until the whole meth-
od was abandoned and local call
letters were inserted. I think one
of the biggest thrills I ever got
out of radio (and it wasn’t music,
nor a speech) came during the first
broadcast made when the first na-
tional hook-up was conducted to
bring a speech from the United
States Capitol in Washington. The
speech itself I can’t remember, but
the one thrilling remark, with no
preface, was when the Speaker of
the House said tersely, “Ladies
and gentlemen, the President of
the United States!” I couldn’t help
but feel that this was one of the
first occasions in the history of the
48 states when they had all been
actually joined together by radio
and could listen to the voice of
their President.

Of course, since that time many
famous figures, who have contrib-
uted great things in the develop-
ment of this profession of radio,
have passed across the horizon. A.
Atwater Kent was a large plunger
in the early days. It was he who
put on the air the first Sunday
night series of Metropolitan Opera
stars — Schumann - Heink, Alma
Gluck, and scores of others—which
continued over a period of several
years. It was then that listeners
first realized the possibilities of
bringing the Metropolitan Opera

(Continued on page 106)
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New KSO Transmitter

Y

\ Piercing the Central Iowa skies soon will be KSO’s new 550 foot

combination AM-FM tower, as construction proceeds on the

\ station’s new transmitter and building. Work is going ahead on

\ the ultra modern building which will house both the new 5 kilo-
watt AM and 50 kilowatt FM transmitters. RCA has completed
the new KSO AM transmitter (type BTA-5F) and it is on
display in the RCA booth at the NAB Convention this week.

o
S
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/4

With the installation of this new equipment, KSO takes yet
another progressive step toward providing Central Jowa listeners
with better reception and better entertainment . . . yes, and more
responsive promotion for advertisers, t00. In Des Moines and

Central Iowa, your best buy’s KSO.

A VAVAVAVA' VAVAVAVA TAVAVA

FAVAVAY

DES MOINES, IOWA 5000 WATTS

Basic Columbia Outlet in Central lowa

Murphy Broadcasting Company, Kingsley H. Murphy, President

George J. Higgins, General Manager Headley-Reed Co., National Representatives

INANANNNLN\

VA

" Architect’s rawing of New

KSO Transmitter Building, Des Moines, lowa
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Laws No Answer to Better Programs

Rep. C. F. Lea Discusses
Broadecasting
Problems

By REP. CLARENCE F. LEA
(D-Calif.)

Chairman, House Interstate and
Foreign Commerce Committee

I UNDERSTAND that one of the
main subjects for consideration by
the NAB Convention is that of bet-
ter broadcasting.

The problems of giving better
gervice to listeners of the nation
are primarily matters for the
broadcasters to determine. As in
all human advancement, progress
is made mainly as the result of
experience. Broadcasting has built
up under rapidly evolving situa-
tions which now afford it a greatly
expanded field of experience. The
betterment of broadcasting may, of
course, be made by mechanical im-
provements, by better understand-
ing of the listeners’ needs, by im-
proving home programs, innova-
tions to the existing service as
well as by discarding practices that
may have proved undesirable.

Control with Broadcasters

These are all matters primarily
within the control of the broad-
casters. The broadcasters have
audiences composed of every speci-
men of humanity. These millions of

listeners are distinguished by dif-
ferences, inconceivable in numbers;
by environment, training, social and
economic experience, racial, relig-
ious and language differences and
by every quality that makes up
human character, likes and dis-
likes. There is room for improve-
ment somewhere of any possible
program, But there is no common
measure in the relative values of
programs. We must accept as a
basic fact that what highly pleases
one person may be obnoxious to
another.

If it were possible to definitely
classify radio audiences in order
to get a harmony viewpoint in each
class, it would take several figures
to enumerate the many classes
where possible harmony of opin-
ion, viewpoint and approval of
standards by which programs
could be judged, could be found.
Programs vigorously applauded by
some groups would be, with equal
vigor, resented by others.

No program can be expected to
please all people. The broadcaster,
in order to cover the whole field of
human interest, must send over
the air waves programs which may
be interesting to many but indif-
ferent or displeasing to many oth-
ers. Broadcasters play to a va-
riety audience always. Yet daily

the air waves bring much of in-
formation, education, inspiration
and entertainment to most every
listener.

‘Pass a Law’

This disagreement in viewpoint
among listeners excites a degree of
Iintolerance. There may be, in the
individual listener, an impatience
that does not please or entertain
him. He may cry out, “Let us pass
a law!”

So every now and then we have
demands for a law that will place
this or that duty or restriction on
the broadcaster with the avowed
purpose of the betterment of
broadcasting.

This raises the question of the
compulsory control of programs by
the Government. Appeals are made
to Congress and to the FCC for

compulsory laws and regula-
tions for the intended purpose of
improving broadcasting. From

whence can a group of individuals
be assembled to constitute satis-
factory spokesmen of the Govern-
ment to tell the broadcasting in-
dustry what communications it
shall or shall not convey to the
public? Such a group would exer-
cise a sort of guardianship over
the people and decide what, in its
judgment, is proper or improper

for its wards, the public, to hear.

In the Federal Communications
Act, Congress has asserted the
power and duty to exercise certain
general controls over broadcasting.
The Commission is given authority
to investigate the character, fitness
and financial responsibility of ap-
plicants for licenses; the law prop-
erly makes the operator of a sta-
tion responsible for slander in his
broadcast; he is prohibited from
use of obscene and profane lan-
guage; he is required to give equal
conditions of broadcasting to op-
posing candidates if he gives an
outlet for one of them. The Com-
mission is not authorized to impose
censorship. An important reason
for Government regulation was to
protect the public against the im-
possible interference that would
occur without some regulatory
agency to regulate the powers and
limit the number and location of
stations,

Free Speech

Sometimes a question of free
speech is irrelatively injected into
the question of right to broadcast
Fundamentally, the assurance of
free speech to our citizens is to
protect the individual in his own
right to speak or convey his in-
formation and ideas to others. Un-
less there is some contract or legal
obligations of other persons to con-
vey another’s speech or his mes-
sages to others, the right of free

(Continued on page 70)
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\ HATE TO LEAVE
ORK AND MISS

PRAIRIE STARS

RALPH N. WEIL, General Manager

Page 56 o October 21, 1946

JOHN E. PEARSON CO., Nat'l Rep.
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ABOVE, Right--
a typical KDYL retail
store display, pre-
pared and set up by
KDYL's merchandis-
ing department.

BELOW --Women
* clamor for tickets to
KDYL's audience
shows.

A merry audience-participation show,
“Something for the Ladies” is an
example of KDYL's alertshowmanship.

Young talent is encouraged on KDYL'’s
popular feature ‘‘Children’s Friend of
the Air’" broadcast every Saturday
forenoon.

27455 NBC 5247704

National Representative: John Blair & Co.




RADIO COMEDIAN’S
FATHER DIES AT 77

MAYER KUBELSKY, father of
the comedian Jack Benny, died
"Oct. 14 in Chicago at the home
of his daughter, Mrs. Florence
Fenchel, with whom he had lived
for 10 years. He was 77.

Mr. Kubelsky, who had been re-
tired 20 years, came to the United
States from Lithuania 45 years
ago, establishing a men’s furnish-

ings store in Waukegan, Ill., locale

frequently mentioned in Mr.
Benny’s broadcasts. Mr. Kubelsky
was the subject of many of his
son s best gags during the past 15
years on NBC.

Mr. Benny and Mrs. Fenchel are
the only survivors. With his wife,
Mary Livingston of the radio pro-
gram, Mr. Benny arrived in Chi-
cago Oct. 15 to attend funeral
services.

General Foods Reéligns Many

Subsidiaries as New Divisions

RECENT organization changes by
General Foods have dissolved most
of the subsidiary corporations in a
move described as intended to sim-
plify corporate structure and de-
centralize operating responsibility.
Operations of the dissolved cor-
porations will continue as divisions
of General Foods, the divisions to
be headed by general managers re-
sponsible for manufacturing, sell-
ing and all other operations in their
divisions. Each division manager
will be responsible to an operating
vice president of the corporation.
W. M. Robbins has been named
vice president in charge of newly
organized divisions to which are
assigned products previously in-
cluded in the marketing responsi-
bility of the subsidiary corporation,

General Food Sales. New divisions
under his jurisdiction are: Post
Cereals Div.,, C. E. Eldridge as
general manager and J. D. North
as sales and advertising manager;
Maxwell House Div., J. K. Evans,
general manager, and R. H. Ben-
nett as sales and advertising man-
ager; Associated Products Divi-
sions, R. M. Schmitz as general
manager and E. L. Johnson as
sales and advertising manager of
Gaines Div. Sales and advertising
managers for other subdivisions,
responsible to Mr. Schmitz are H.
M. Chapin for Jell-O and C. R.
Spiller for Calumet-La France.

Field Sales

The new field sales organization
will also be under vice president
W. M. Robbins and will be known

General Offices—Amarillo

COLORADO

T-H-S
SALES OFFICES
New York Hollywood
Chicago San Francisco TAYLOR-HOWE SNOWDEN
Dallas Portland

RADIOLAND

Prolific oil production and highly developed agricultural industries
in the Ardmore area, of which KVSO is the penetrating influence,
make this market a necessary one for your product! KVSO covers a
separate market unit of Southern ommﬁ&' and North Texas.

T.H.S. KNOWS what KVSO—the American Broadcasting and Okla-
homa Network affiliate in this valuable market—can do for YOU!

KANSAS

MISSOURI

THE GREAT MIDDLE
WEST AND SOUTHWEST
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as General Foods Sales Division
of General Foods Corp. It will be
headed by H. W. Sandberg as gen-
era] manager. With him will be
G. A. Black, Central sales man-
ager; C. A. Kolb, Eastern sales
manager; R. H. Moulton, Western
sales manager; Joseph E. Zipf,
Southern sales manager; and W.
P. Lillard, manager of Special
Service Section.

No organization changes are
announced for other major op-
erations of the corporation, oper-
ating as decentralized units. Re-
porting to Vice President E. T.
Gibson will be B. C. Olney, general
manager of Birds Eye-Snider Div.,
and J. L. Alphen, general manager
of General Seafoods Div. Reporting
to Vice President C. H. Gager
are: Walter Baker Div., H. O.
Frye, general manager; Igleheart
Brothers, which continues as a sub-
sidiary corporation, E. J. Hese-
man, president; Diamond Crystal
Salt and Colonial Salt Div., J. J.
LeClare, general manager; Bire-
ley’s Div., F. Bireley, general man-
ager; Atlantic Gelatin Div., J. H.
Cohen, general manager; North-
land Dairy Div.,, C. B. Mallory,
general manager; Electricooker
Div., W. R. Flournoy, - general
manager. Reporting to Viece Presi-
dent U. C. Young is Corn Mills
Div., J. J. Mullen, general man-
ager.

Guild Members Approve
Break-Off With AAAA

RADIO WRITERS Guild member-
ship last week in New York ap-
proved the Negotiating Commit-
tee’s “breaking off”* with the
AAAA. The Guild also discussed a
future plan of action, but would
not reveal details.

However, in a letter of the Guild
niembership last week Sam
Moore, RWG national president,
said that, “the Negotiating Com-
mittee and the National Executive
Committee are convinced that only
by demonstrating that we are wil-
ling to take action can we force
the agencies into a real negotiation
in which- they will have to bargain
legitimately.”

The RWG signed a two-year con-
tract last week with CBS for ap-
proximately 50 shortwave writers.
The contract which includes a wage
reopening clause at the end of the
first year, grants a 159% increase.
The Guild is also meeting with
WMCA officials this week.

WSPA Increases

WSPA Spartanburg, S. C., a CBS
affiliate, Sept. 29 began operating
at night with its new increased
power of 5000 w. New 440 foot
tower and enlarged copper ground
system have been installed. WSPA
night time hour rate Nov., 1 will
be increased from $125 to $150 with
CBS advertisers currently using
station without interruption pro-
tected under old rate for a year.

BROADCASTING e Telecasting



.
(‘:xpel’tence. e o is the raw material from which
“know-how” is refined. Twenty-six years of experience in the
entertainment and public service field has earned for WW]—
first radio station in the nation—acknowledged leadership in
Detroit. Highlighting the brilliant career of WW] is an impressive
record of “firsts” . . . most recently demonstrated in the transmission
of the first radio-telephone news-story coverage in cooperation
with The Detroit News. Scheduled for November 15th is
Detroit’s first television broadcast via WWD'T, associate station.
It is no wonder, then, that advertisers’ first thoughts are ‘for

Detroit’s first station . . . WW].

AMERICA'S PIONEER BROADCASTING STAT!I ON—Firstin Detroit

NBC Basic Network

National Representatives: THE GEORGE P. HOLLINGBERY COMPANY
Associate FM Station WENA

950 KILOCYCLES
/5000 WATTS

OWNED AND OPERATED BY THE DETROIT NEWS
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‘My Lucky Break’ Presented as Live
Audition Before 300 by Neblett Firm

FOR THE FIRST time in several
years an audition program was
presented in Chicago as a live pro-
duction before an audience of more
than 300 radio and agency execu-
tives. It was My Lucky Break, of-
fered by Neblett Radio Productions.

Revival of an original presenta-
tion by Josef Cherniavsky, former
music director of WLW, last week’s
show was the result of collabora-
tion by the late Johnnie Neblett
ana Mr. Cherniavsky, now a mem-
ber of the Neblett firm. It included
a dramatic version of Bing Cros-
by’s lucky break; a college schol-
arship to the first baby born
in the homor city—Chattanooga,
(after the program went on the
ait') ; the debut of an unknown mu-
sician, chosen between three com-
peting amateurs who broke a wish-
bone, and the music of Cherniav-

From The
CLINTON COURIER

Radio Editor McKinney

has exceptional praise

for 'WFBL programs. For
availabilities on both the
"'RFD"'
Clock”

wire any Free and Peters
office or

and “Musical

shows write or
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sky’s 40-piece symphonette and
the Dinning Sisters, vocal trio.
Jack Le Fandre produced.

Mort Jacobson, senior partner in
Neblett Radio Productions, said
$4,000 had been expended in pro-
ducing the audition and that re-
sults based on inquiries from New
York as well as Chicago were
“inost satisfatory.” A reception fol-
lowed the presentation at the Con-
tinental Hotel.

In 1938 Mr. Cherniavsky pre-
sented My Lucky Break on Mutual
from WLW. It featured such stars
as the late Ben Bernie, Eddie Can-
tor, Ted Lewis and others. Joseph
Victor Laderoute, Metropolitan
Opera tenor, a Canadian, won his
first audition as an unknown on
My Lucky Break in Cincinnati.
After filling a long engagement at
WLW under Mr. Cherniavsky’s tu-

SYRACUSE, N.Y.

Friends Honor Fogarty

For 40 Years’ Service
CECIL C. FOGARTY, founder of
C. C. Fogarty Co., one of Chicago’s
oldest advertising agencies, was
tcncered a reception by a group
of business associates and friends
Get. 16, commemorating his 40
vears of activity as an advertising
executive.

Original clients who have been
served continuously by Mr. Fo-
garty snce 1906 were among guests
at the company offices, 307 N.
Michigan Ave. The present Fo-
garty organization, formerly Fo-
garty and Jordon, includes as prin-
cipals Robert E. Potter, senior
partner, and John G. Fogarty, a
son. The reception also marked the
opening of the firm’s enlarged of-
fices occupying half of the 18th
floor of the Bell Bldg.

telage Mr. Laderoute went to New
York and later joined the Metro-
politan.

1390 o~ your piaL
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FCC to NAB

THREE FCC Commissioners
and several top staff mem-
bars are slated to be on hand
for the NAB Convention in
Chicago . this week. Acting
Chairman Charles R. Denny
Jr. and Comr. E. K, Jett will
be among the speakers. Comr.
Rosel H. Hyde also will at-
tend. Staff members attend-
ing include Chief Engineer
George P. Adair; General
Counsel Benedict P. Cottone;
Assistants General Counsel
Harry M. Plotkin and Vern-
on L. Wilkinson; Assistant
Chief Engineer John A. Wil-
loughby; Dallas W. Smythe,
assistant chief accountant,
economics branch; Cyril M.
Braum, chief of FM division,
broadcast branch; James A.
Barr, chief of AM division,
broadcast branch; Roy
Schaaff, division chief, ac-
counting department; Wil-
liam P. Massing, chief of
license division; FEarl A.
Minderman, assistant to the
chairman. FCC will have
headquarters at Room 855,
Palmer House.

L. Nelson Supports BMB
On Disavowal by WKY

REPLY to letter sent by WKY
Oklahoma City to advertisers to
disavow its BMB coverage maps
was received by the station last
week from Linnea Nelson, chief
timebuyer, J. Walter Thompson
Co., New York. Disavowance con-
cerned excessive coverage shown
for WKY on the maps of BMB’s
first report, objecting to the BMB
standard as producing results
which it could not offer to spon-

- sors without qualification [BROAD-

CASTING, Oct. 14].

Miss Nelson’s letter stated
that it is hardly likely that
“anyone who is at all familiar with
cither time-selling or time-buying
will use any” of the BMB ma-
terial “all the way down to its
minimum of 10% [listening to one
or more programs per week] with-
cut studying all the factors in-
volved.” She said individual county
percentages would permit one to
cdetermine areas in which a sta-
iion’s listening actually dropped.
Miss Nelson also said the map
certainly could be used to confirm
data already established and that
in analyzing BMB findings ex-
perience may show the standards
not sufficient, with improvements
being resolved.

Dorrell Now VP

W. WARD DORRELL, formerly in
charge of station subscriber rela-
tions for C. E. Hooper Inc., New
York, was elected vice president of
the firm at a special board meeting
held Oct. 10. Before his associa-
tion with Hooper, Mr. Dorrell was
manager of WOWO and WGL Fort
Wayne, Ind.

Telecasting



Since ancient times the lighted lamp has
been symbolical of study and learning.
Studious time buyers are learning that
today, in Baltimore, the letters WwWCBM
are symbolical of intensive local market
coverage at surprisingly low cost per

thousand listeners.

—

John Elmer, President
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If you are not already ‘‘in the know"
regarding the details of this important
fact, you'll find a study of them extremely
enlightening.

Baltimore's Listening Habit

WCBM

MUTUAL BROADCASTING SYSTEM

George H. Roeder, General Manager
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ABC Adds 2 Affiliates
Bringing Total to 228

ABC last week announced the ad-
dition of two affiliates bringing the
total number of ABC stations to
228.

KVOS Bellingham, Wash., oper-
ating fulltime with 250 w on 790
ke, joins ABC as a Pacific Coast
supplementary station on Nov. 1.
Thﬁ station is owned by KVOS
Inc/, and managed<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>