HOOPER STATION LISTENING INDEX

"CITY:  BALTIMORE, MD. | | City Zone MONTH:

Total Coincidental Calls—This Period____122 714

SHARE OF AUDIENCE

INDEX C - D | wrmn OTHERS | HOMES CALLED

WECKDAY MORNING
_MON? THRU FRI. . ) 21.9
8:00 A.M.—i2:00 NOON )

\WEEKDAY AFTERNOON
MON. THRU FRL
.12:00 NOON—6:00 P.M.

2,395

EVENING
' “é \SUN. THRU SAT.
' 6:00 P.M.—10:30 P.M.

SUNDAY, AFTERNOON
12:00 NOON—6:00 P.M.

SATURDAY DAYTIME
8:00 A.M.—6:00 P.M,

TOTAL* RATED

* TIME PERIODS 2t.1 | 22.3 8.5 22.3 | 25.1 0.7

The Hooper “STATION LISTENING INDEX’’ is computed from the total station mentions secured from the
coincidental questions ‘‘To what program were you listening, please?’’ and “‘Over wkat station is that program
coming?’’ asked of persons found to be listening to the radio. Excluded from this base (‘‘Total Mentions’’) are
those who are ‘‘Not at home,”’ those who are ““Not listening’’ and those who, although they may have reported
listening to the radio are unable to identify the station to which they are listening. Base for ““Sets-in-Use’’
computation is “‘Total Homes Called.” ; :

*Every rated hour given equal weight. For this reason this Total Index is not an arithmetic average of the Day-Part Indexes.
7

3outof3...3 outofb

QOur last couple of W-1-T-H ads have been about Hooper Tonight we’re busting out all over in glee! Even if 1t
ratings in Baltimore. And here’s another victory for our never happens again!We’ve been telling you that W-I-T-H,
independent over the big boys. In the first ad, W-I-T-H  the successful independent, delivers more listeners-per-
led all 4 network stations in total rated time. That was dollar-spent than any other station in town. And it’s a fact!
the July Hooper.

In the 2nd ad, W-I-T-H did it again in total rated time. \ \ / 4 I 7 I 7 H
This was the August Hooper. Now the September Balti- A

more Hooper is available as this 1s written.

and the FM Station W3XMB
In total rated time W-I-T-H is again out in front of Balti Md
the network setups. But bigger than that—W-I-T-H led A T )

all stations in 3 out of 5 rated time periods! Tom Tinsley, President » Headley-Reed, National Representatioves




WLS programs for people

orning Devotions” fills the daily

spiritual needs of Midwest Millions

Emily worship at home is still a vital insti-
tution across the broad, grain-growing prairies
—and so WLS service to the people has long
included the spiritual side.

Our inspirational programming

is carefully planned to help #//
our people, regatrdless of cteed. Dr. John Holland,

our own ordained pastor, speaks words of hope
and love and faith for all—and his daily mail
shows the value of his work, the straightness
of his aim.

Morning Devotions everyday—the interna-
tional Sunday School lesson on Saturday—the
Little Brown Church Sunday
morning — these are our contribu-
tions to a basic Midwest need.

Like Dinner Bell and the news, like School
Time and Quizdown and Feature Foods, Morn-
ing Devotions 1s shaped by direct contact,
personal and mail, with the folks who live in
range of our clear channel signal. It is another
service to fill a need—a WLS program for people.

The
PRAIRIE
FARMER

l STATION

BURRIDGE D. BUTLER i
|
President
GLENN SNYDER
Monager

50,000 watts, 890 KC, American Affiliate, Represented by JOHN BLAIR & COMPANY, Affiliated in Management with
KOY, Phoenix, and the ARIZONA NETWORK — KQY, Phoenix « KTUC, Tucson + KSUN, Bisbee-Lowell-Douglas



There's a daytime program Philadelphians really go for. If you are interested in selling more to more Philadelphians
at a sweet and low advertising cost, look into this now.

We will gladly give you full facts about progressive
They've overflowed the studios and even caused traffic WPEN's Mighty 950 Club.

jams in Philadelphia streets.

They say so to the tune of 5000 to 6000 letters a week.

They have deluged astounded advertisers by streaming
into their stores in unforeseen torrents. 950

Y h k of t lv 29 inut ! NATIONAL REPRESENTATIVES
et the program we speak of costs only 29¢ per minute PE" I s e s At

announcement per 1000 radio families. New York + Chicags * Detroit »- Aflanta

PHILADELPHIA San Francisco + Los Angeles

Anywhere, these figures tell a story. In the nation’s third
market they shout a golden opportunity to the radio-wise. THE EVENING BULLETIN STATION

.Pubhshed every Monday, 53rd issue (Year Book Number) published in February by BROADCASTING PuBLICATIONS, INC., 870 National Press Building, Washington 4. D.
Entered as second class matter March 14, 1933, at Post Office at Washington, D. C., under act of March 3, 1879.



Closed Circuit

MORE THAN cursory consideration being giv-
en these days by old-line networks to ‘“clock-
time” broadcasts as means of eliminating re-
peats and at same time overcoming time change
headache, Plan of William B. Lewis, Kenyon
& Eckhardt vice president [ BROADCASTING, Oct.
21], plus Bing Crosby-ABC transcribed in-
novation have provoked network advisory
committee activity. NBC’s SPAC committee
may have occasion at least to appraise matter
at New York meetings this week, while CBS
policy level is giving plan something more
than lip service.

FIRST of year will see resignation of E. C.
Page as engineering vice president of Mutual
to re-enter private consulting practice in
Washington and New York. Mutual, however,
will retain him as engineering consultant.
Army radio chief in Mediterranean during
war, Col. Page pioneered in consulting field
prior to 1941.

FCC-NAB entente cordiale which got under
way last Monday at first of monthly meetings
of Acting Chairman Charles R. Denny Jr. and
NAB President Justin Miller was off the
record but about records. FCC’s proposed re-
vised transcription identification rule was
prime topic [CrLosEDp CIRcUIT, Nov. 4]. Result
secret, of course. Just a guess: 5-15 minute
transcriptions to be identified before rendition;
30 minutes or longer, to be identified before and
after; one minute recorded spots or less, no
identifying announcements.

OUT OF ALL that sound and fury surround-
ing BMB comes word that release in December
of area reports by BMB should bring order
out of chaos. Whether it does or not, all con-
cerned convinced that a little cooling-off will
help, pending NAB district circuit riding
which gets under way in January.

FINAL PHASE of clear channel hearings, ex-
pected to get under way early next year, in
for another delay. Best guess now is late
January or early February will see start of
technical case when revolutionary plan of
Clear Channel Broadcasting Service for 750,-
000 watts power [BROADCASTING, Oct. 28] will
be formally presented.

INDICATIONS that FCC is tightening up on
special service authorizations for daytime sta-
tions on clear channels reflected last week in
wholesale denials of requests of such stations
to broadcast election returns. Both Commis-
sioners Jett and Hyde, sitting on motions dock-
et, denied requests largely on ground that
rural audiences were entitled to clear channel
service for election broadcasts as well as
metropolitan audiences.

A EUROPEAN scientist in occupied territory
has succeeded in duplicating feat of ‘“shooting
the moon” by radar with crude surplus equip-

(Continued on page 86)
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Nov. 15: Kentucky Broadcasters Assn., gen-
eral membership meeting, Lafayette Hotel,
Lexington, Ky.

Nov. 18: 1946 Eastern Annual Conference,
AAAA, Waldorf-Astoria Hotel, New York.

Other Upcoming page 78.

Bulletins

PORTENTS of nationwide AFRA strike that
could paralyze radio seen in action late Friday
night of New York AFRA local, authorizing
executive board to effect work-stoppage if and
when board deems it advisable in wage negotia-
tions. New York local overwhelmingly passed
strike resolution, covering transcriptions and
live broadcasts, following similar action by
Los Angeles local (see page 17). Chicago and
San Francisco locals expected to take similar
action Friday night but no word from either
as BROADCASTING went to press.

RADIO MOST IMPORTANT
MEDIUM SAYS TURNBULL

RADIO “was by far and away” most im-
portant medium used by New York Republi-
cans in campaign, said Henry Turnbull, Gev.
Thomas E. Dewey’s radio adviser and 1944
campaign radio director, Republican National
Committee. “We believe radio is the most ef-
fective way to reach people with a sound
political message. Not only that, but we also
believe radio should be free,” he added.
Republicans spent three times as much on
radio in New York campaign than in any pre-
vious one, Mr. Turnbull said. Republicans
throughout nation used radio heavily, although
not on large scale as New York, according to
Mr. Turnbull. He explained New York GOP
candidates used everything from spot an-
nouncements to half-hour programs.

GEORGE M. BURBACH Jr., for last two
years in radio department, McCann-Erickson,
N. Y., resigned effective Nov. 15.

Business Briefly

GENERAL FOODS SIGNS @ General Foods,
N. Y., (Gaines Dog Food) Friday was to sign
for Juwvenile Jury, currently 8:30-9 p.m. Sat.,
MBS, but under sponsorship to move to Sunday
1:30-2 p.m. Agency, Benton & Bowles, N. Y.

MINERVA PLANS @ Minerva Corp. of Amer-
ica, N. Y., set manufacturers, appointed Her-
bert Chason Co., N. Y., to handle advertising.
Radio will be used in 1947.

RAILROAD RENEWS @ Southern Pacific Co.,
San Francisco, renewed half-hour weekly Main
Line on 13 stations of Don Lee Network for
52 weeks. Agency, Foote, Cone & Belding, San
Francisco.

TEXACO IN MARKET @ Texas Co., spon-
soring Eddie Bracken Show, Sundays on CBS,
considering another midweek evening show.
Agency, Buchanan & Co., N. Y.

MBS RENEWAL @ Young People’s Church
of the Air, N. Y., Dec. 1 for 52 weeks renews
Young People’s Church of the Air, MBS, Sun.,
9-9:30 a.m. Agency, Erwin, Wasey & Co.,
N. Y.

WEEU PRICE UP?

UNIQUE PROVISO in agreement for sale of
WEEU Reading, approved by FCC Oct. 31
[BROADCASTING, Nov. 4], may raise sales price
from $300,000 to about $360,000. Agreement
specified $300,000 figure was based on “pur-
chasing value of U. S. currency”’ when con-
tract signed last May, and provided for ad-
justment in line with change in cost of living
between then and FCC approval, as reported
by Bureau of Labor Statistics Cost of Living
Index. Now estimated Index when sale con-
summated last of November will show about
20% increase, raising WEEU price by $60,000.
Purchasers are Reading Eagle and Times pub-
lishers, headed by Hawley Quier; sellers:
George J. Feinberg (75%), N. Y. textile man-
ufacturer, and associates.

RWG, NBC AGREE ON SCALE

ALTHOUGH Radio Writers Guild and NBC
officials still negotiating over clauses on gen-
eral working conditions of NBC newswriters,
salary agreement reached last week. New
weekly salary, on graduated scale, $75 to $110,
former salary scale $75 to $90.

Networks Appeal to State Dept., Stalin

STATE DEPT. intervention with Russia asked
and direct plea to Josef Stalin made late Fri-
day by U. S. networks in effort to resume
broadcasts from Moscow (earlier story page
18). -.

CBS asked State Dept. intervention to obtain
shortwave facilities which Soviet denied U. S.
networks. Edward R. Murrow, CBS vice pres-
ident, cabled Stalin, advising network would
withdraw Moscow correspondent, unless Rus-
sia reconsidered earlier ban on pickups.

Robert E. Kintner, ABC vice president,
cabled Lt. Gen. Walter Bedell Smith, U. S.

Ambassador to Moscow, urging he use “good
offices in an effort to permit all American ra-
dio networks to resume their broadcasts.” Mr.
Kintner told Gen. Smith American broadcasts
from Russia “contribute to American under-
standing between our country and Russia.”
ABC asked information as to “why we are
being deprived of the means of broadcasting
from Russia.”

NBC declined comment, said may have state-
ment later. Mutual has no Moscow corre-
spondent, nct affected, said spokesman,

BROADCASTING o Telecasting
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KANSAS CITY 6, MISSOURI

Basic ABC for MID-AMERICA
NATIONAL REPRESENTATIVE...JOHN E. PEARSON CO.
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Editor and Publisher

EDITORIAL
ROBERT K. RICHARDS, Editorial Director

Art King, Managing Editor; J. Frank Beatty,
Bill Bailey, Rufus Crater, Associate Editors; Fred
Fitzgerald, Asst. to the Managing Editor. STAFF:
Ward Archer, Lawrence Christopher, Irving
Kipnes, Mary Zurhorst; EDITORIAL ASSIST-
ANTS: Margaret Elliott, Cleo Kathas, Kathryn
Swanson, Frances Tymann; Eleanor J. Brum-
baugh, Secretary to the Publisher.
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. : 5_.g q BUSINESS
The Central Co-operative Livestock Association is one of the largest MAURY LONG, Business Manager
' i ili i mem- Bob Breslau, Adv. Production Manager; Barry
livestock selling families in the world. It serves more than 70,000 0 o, A Gl o
bers and patrons in Minnesota alone. AUDITING: B. T. Taishoff, Irving C. Miller,
Viola Sutherland.
i ' i iation. ily broadcasts CIRCULATION AND READERS' SERVICE
WDGY is the official voice of the Association pa y D e CNe OB
bring not only livestock market reports, but news, entertainment and other Dorothy Young, David Ackerman, Leslie Helm,

. ] Pauline Arnold.
information which farmers are constantly seeking. It means dollars and

cents to the farmers to keep tuned to WDGY-—and they do. WINFIE:I:)OQOLE."\?ITJManagu
WDGY’s blanket coverage of Minnesota and its programming to the NEW YORK BUREAU

Farm Audience gives it an advantage to farm advertisers, afforded to no EDITORI:;O: gz:;n‘;‘l’.e& iZfaN:j?’;zrk e

other station. You can reach the Minnesota agricultural market. cheaply gls?dr::c% Small, Hilliard H. V%’olfe Jr Patricia

and completely on WDGY—the station that has the sympathetic ear of s WHOD ety Soiioy I;i?lt,)cz;t:wE%;:;. Advon

the West North Central farmer. tising Manager; Martin Davidson.

CHICAGO BUREAU

360 N. Michigan Ave. CENtral 4115
Fred W. Sample, Manager; Jean Eldridge.

HOLLYWOOD BUREAU

6000 Sunset Boulevard, HEmpstead 8181
David Glickman, Manager; Ralph G. Tuchman,

1130 Kc Patricia Jane Lyon.
TORONTO BUREAU

417 Harbour Commission Bldg. ELgin 0775
James Montagnes, Manager.

BROADCASTING ®* Magazine was founded in 1981 by
Broadcasting Publications Inc., using the ti_tle:
BROADCASTING ‘—ThedNews Magazine of tb?rgmik
Eetate. Broadeast Advertising®* was acqu n
MINNEAPOLIS SAINT PAUL 1932 and Broadeast Reporter in 1933.
. * Reg. U. S. Pat, Office
Copyright 1946 by Broadeasting Publicasions, Ine.

GO.RDON GRAY MELVIN DRAKE LEWIS H. AVERY Il‘!C.
Vice President & Gea’l Mgr. Vice President & Station Manager Natienal Representatives

MINNESOTA'S FARM INCOME WILL APPROACH A BILLION DOLLARS IN 1946

5000 Watts

X

SUBSCRIPTION PRICE. $500 PER YRIAR 13« PR COPY

Page 6 ¢ November 11, 1946 BROADCASTING o Telecasting



Represented by Headley-Reed Co. Other H. C. Wilder
stations are WSYR, Syracuse and WELI, New Haven

When the sun comes up on the morning of January 1, 1947,
it will find the Columbia Broadcasting Svstem bigger by
three important cities.

Three cities—and yet just one new station. That’s typical
ot WTRY...always doing things in an extra-measure way.
For WTRY, you see, joins CBS at the first of the year as a basic
affiliate. WTRY will bring vastly improved reception of
Columbia Network programs to homes in Albany, Troy and
Schenectady (the three cities) and to eight buying-
conscious counties where WTRY’s coverage is primary.

This all makes a generous package, loaded with 200,000
radio families who earned so close to a billion dollars last vear
that the difference isn’t worth mentioning. Here’s a big
audience that has always had a warm spot in its heart for
WTRY—and an audience we're happy to share with CBS.

We'd be happy to share it with vou, too.

Albany-Troy-Schenectady
with studios in Troy and Albany
980 kilocycles—1000 watts




“How a broadcast
from North Carolin
brought me

{0 my senses

In Pennsylvania”

Kz A A

l. “It happened a little after midnight on the main highway outside o:
Hummelstown, Pennsylvania. Six hours of steady driving on top of :
half-month of sleepless nights had left me completely worn out. ]

caught myself drowsing...nodding over the wheel. To keep from fall
ing asleep...

%%;o_m@';m £, k ;
1 [ -

<

4. “Maybe the driver who killed my son hadn’t been erim- 3. “I ordered coffee —‘black and strong.’ But before I drank it I slipped
inally careless—but merely tired like myself tonight. As I into a telephone hooth and put through a long distance call to WBT’s
drove along, I kept thinking abeut how that hroadcast had Night Mayor: ‘I had to tell you about this incident, and to thank you.
winged along back roads and busy highways to brake the . Your broadcast brought me bhack to my senses. It may have saved my

pace of speeding cars. At the next diner, I stopped. life—and someone else’s too’”



. “I snapped on my dashboard radio: ‘This is your Night Mayor with
v life-and-death message for all motorists listening to the WBT Mid-
ught Dancing Party. If you're speeding, cut it out. Drive slowly. ..
afely...sanely. Remember it’s better to arrive late than not at all’ I

vinced: a car had struck down and killed my son two weeks ago.

3. “Perhaps my boy would be alive today, if that reckless
driver had heard this broadcast and kept his speed under
45, as I always did. Casually, I glanced at the speedometer.
The needle hovered at 80! As I jerked my foot off the gas
a new thought flashed to mind...

. Every night, the Night Mayor—Kurt Webster — campaigns for safe
lriving on WBT’s “Midnight Dancing Party”(11:30 p.am.-1:00 a.m.).
Aind cvery day, WBT follows throuch with fifteen announcements,
eminding motorists they hold human life in their hands. The true
tory here is typical of listener response to WBT’s Safety Campaign.
dther results: hundreds of other telephone calls, and thousands of
etters from 45 states and from every county in the rich WBT-dclivered
.arolinas.

Here is eloquent evidence that 1WBT has the power to shape the

[riving (and buying) habits of its millions of listeners.

The South’s Pioneer Station

SOUTHEASTERN BROADCASTING COMPANY
CIIARLOTTE, 30,000 WATTS, GBS

£$
Represented by Radio Sales,

the SPOT Broadcasting Division_of CBS




‘Remember the

*story about....

Fe
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2

Bees or bears. .. independent or net-
work, you can bet that in Washington
D.C.,WWDC is putting on the bite. The
big bite that means big sales at low
cost for advertisers. We'd like to show
you some of our sales success stories
before you even make up your list.
That will be the clincher!

Keep your eye on

WWDC

Coming Soon—WWDC-FM

Represented Nationolly by

FORJOE & COMPANY
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" sponsored by Colgate-

Feature of the Week

ELEVEN Steubenville, Ohio,
clergymen who asked to be ap-
pointed as a special vice squad to
clean up their town were aroused
to action following a newscast edi-
torial by Harry Cochran, local news
editor of WSTV.

The fatal night-club shooting of
a Marine veteran seemed to call
for more than a straight news story
to Mr. Cochran who interpreted the
event as a culmination of years
of disrespect for law in Steuben-
ville. He charged that the com-
munity itself, through its officials,
had allowed gambling, vice and
other lawlessness to flourish, and
was, therefore, responsible for the
killing.

Members of the Steubenville Min-
isterial Assn. who heard the broad-
cast decided to do something about
it. The following Sunday, the 11
pastors preached on the same topic,
“Enemies Within Our Gates.” They
accused public officials of “either
cowardice or corruption,” demanded
adequate law enforcement, and
named names of alleged law viola-
tors.

The ministers next drafted a let-

Early Bird

FIRST advertisements in
the New York newspaper
PM, which last week dis-
charged its former adless
policy, were inserted by
WCBS New York, the CBS
key station, according to
Jules Dundes, WCBS promo-
tion manager, who placed
ads before newspaper even
had time to establish rates.

ter to the City Council requesting
that they be appointed with 20
World War II veterans as special
policemen “to go out and bring the
gamblers and cheaters in.” WSTV
carried the first broadcast of the
letter which made national news.

The City Council held a special
meeting last Thursday, Nov. 7,
for the ministers to present their
case in person. WSTV received a
letter from the Ministerial Assn,,
praising the station and Mr. Coch-
ran. John Laux is general manager
of the station.

Sellers of Sales

HE STORY of the radio ca-

I reer of Robert Reuschle,
chief timebuyer for Sulli-

van, Stauffer, Colwell &
Bayes, New York, might well be
titled “Over The Wave Lengths”
or “He Went to Sea to See The
Light.” All of which is a dubious
play on words to point out that Mr.
Reuschle spilled over into radio
from his post in 1933 as crew mem-
ber on the schooner Seth Parker,
then embarked under Capt. Phil
Lord (head of Lord
Productions Inc.) on
its Cruise of the Seth
Parker series spon-
sored by Frigidaire.
When the world
cruise was dishanded
after ship weathered
a hurricane in the
South Pacific and
company funds were
exhausted, Mr. Reu-
schle returned to
New York to join
the Phil Lord office.
He helped create
such Lord produc-
tions as G-Men spon-
sored by Chevrolet,
Three Minute Thrills
sponsored by Philip Gyt
Morris, Gangbusters :

Palmolive-Peet and We The Peo-
ple sponsored by Calumet Baking
Powder,

In 1938 when Young & Rubicam
took over the production of We
The People, Mr. Reuschle joined
the agency to head the research
department for the show. About a
year later he assumed the same

ROBERT

duties on the Hobby Lobby show
for the agency.

It was in 1940 that he shifted to
the agency’s radio station relations
and time buying department. From
that date until 1943 when he joined
the U. S. Merchant Marine Service
as a lieutenant (navigator), he han-
dled spot and local programs for
the following accounts: Rath Pack-
ing Co., Dunlop Milling Co., Sanka
Coffee, Gulfstray, Johnson & John-

son, The Borden Co. and others.

Mr. Reuschle was
released from the
Merchant Marine
in September 1945
and returned to
his timebuying du-
ties at Young & Ru-
bicam. And on Oct.
1, 1946, he was
named chief time-
buyer of Sullivan,
Stauffer, Colwell &
Bayles. He will buy
time for such ac-
counts as Arrid, Car-
ter Products Inc.,
Noxzema, Smith
Bros., etec.

As for vital statis-
tics, Robert Reu-
schle was born on
Sept. 29, 1915, on
Long Island, N. Y.
He is married to the former Bernice
Simms. The Reuschle’s have two
sons, Robert, 5, and Jeffrey 2%.
They live in their own home at
Mamaroneck, Westchester, N. Y.

Horseback riding and boating
are his favorite sports. He spends
weekends on a cutter owned by a
friend.
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TAKES PLEASURE IN ANNOUNCING

THX APPOINTMENT
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e You'll be hearing and seeing a Jot of WMCA in the
months to come. With the addition of Free & Peters to our
own sales staff in New York City, WMCA now gives vou

a crack team of representatives—a team working
constantly to provide maximum service and information to
our advertisers and their advertising agencies.

o WMCA account executives and Free & Peters represen-
tatives will keep you posted about the latest availabilities

on the station . .. help you produce for your clients the
distinctive live and recorded musical programs famous

at WMCA.. .. guide you in reaching the largest audience for
your product at the lowest cost through spot campaigns.

e The Free & Peters offices in Chicago, Atlanta, Detroit, San
Francisco and Hollywood —plus its New York organi-

zation and the WMCA staff—join in the station’s greatest
effort to establish direct, informative contact with its

clients from coast-to-coast, bringing vou up-to-the-minute

data on WMCA —data on programs that sell!

AMERICAS LEADING INDEPENDENT STATION

.
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A LITTLE EXTRA EFFORT
OFTEN GETS A BIG RESULT?

T EEERREEL

@ Well, yes — maybe our artist had gone a bit too far, above, in
EXCLUSIVE REPRESENTATIVES:

depicting another way that extra effort gets extra results. After
ALBUQUERQUE L {e] ]
all, Mr. Plummer, that sort of pipe-line thing really ain’t cricket BALTIMORE WCBM
BEAUMONT KFDM
in golf, y’know! BROWNSVILLE KVAL
BUFFALO WGR-WKBW
) . CHARLESTON, S. C. WwcesC
Still and all, it is true that a little extra head-work, now and then, is CINCINNATI WCKY
. ] COLUMBIA, S. C. wis
a mighty fine thing. Take for instance that new media study F&P CORPUS CHRISTI KRIS
. o 1s . _ , DAVENPORT woc
got out a while ago — “Radio—25 years”. Showing as it does that DES MOINES WHO
. . DULUTH-SUPERIOR WDSM
an advertiser can reach more people at less cost with spot broad- FARGO WDAY
c c c . . HOUSTON KXYZ
casting than with newspapers, magazines or network radio, this INDIANAPOLIS WISH
a o KANSAS CITY KMBC
impressive (and original) study has actually created a lot of “spot” LOUISVILLE WAVE
g g 9 MINNF ¢ POLIS-ST. PAUL WTCN
business. Would you like a copy! NEW YORK WMCA
OKLAHOMA CITY KOMA
PEORIA-TUSCOLA WMBD-wDZ
RALEIGH WPTF
A - ' ROANOKE WwD8J
’ 9 lh C. SAN DIEGO KSDJ
. ST. LOUIS KSD
® * O SEATTLE KIRO
Pioneer Radio Station Representatives e MR
Since May, 1932 TULSA KTuL

; 1A

CHICAGO: 180 N. Michigan NEW YORK: 444 Maddison Ave, DETROIT: 3463 Pemobscot Bldg. SAN FRANCISCO: 58 Suster HOLLYWOOD: 633 1 Hollywood ATLANTA: 332 Palmer Bidg.
Franklia 6373 Plaza 54130 . Cadillac 4258 " " Sutter 4353 ~ ~  Hollywood 2151 ~ Main 5667
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FCC 1Is Expected to Furl Sails for Blow

Porter Will Likely
Be President
Of BMI

By SOL TAISHOFF

REPUBLICAN control of Congress
overwhelmingly ordained last week
in the off-year elections, presages
profound changes in the radio reg-
ulatory scene and in the complexion
of the FCC itself.

The GOP Congress, of course,
does not take over until Jan. 3, and
nothing drastic is expected until
the reorganization is completed.
But immediate manifestations of
the change can be expected in the
demeanor of the FCC itself, which
is expected to proceed with un-
usual caution, and in filling of the
existing Commission vacancy by
President Truman.

Porter’s Plans

It looks now as though OPA Ad-
ministrator Paul A. Porter will
not return to the Commission
chairmanship, ostensibly held open
for him since he took over the OPA
task last February. Mr. Porter is
expected to return to private life.
A likely prospect is the presidency
of Broadcast Music Inec., radio-
owned music subsidiary established
in 1939 to compete with ASCAP.
NAB President Justin Miller will
discuss that with him this week.

Here are a few of the radio-con-
nected outeroppings of the Repub-
lican landslide, which sweeps the
New Deal out of legislative power
after 14 unbroken years:

Resolutions to investigate
the FCC will be reintroduced
by Senator Tobey (R-N. H.)
and Rep. Wigglesworth (R-
Mass.) looking into purported
censorship via the Blue Book
route, and alleged manhan-
dling of FM allocations.

Sen. Wallace H. White Jr,
of Maine, minority leader last
session, is expected to assume
the chairmanship of the new
Interstate and Foreign Com-
merce Committee and, by dint
of his co-authorship of the
present radio law and his es-
pousal of a modernized statute,
will get behind new legislation
spelling out the limits of FCC
power.

Talk of a “ripper bill” to
abolish the present FCC, end
the tenures of the present com-
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- missioners, and create a new
licensing authority.

Hard sledding for the FCC
on appropriations, with Rep.
John Taber, of New York, an
acid critic of the FCC, assum-
ing chairmanship of the Ap-
propriations Committee, and
with Mr. Wigglesworth in-
heriting chairmanship of the
Independent Offices Subcom-
mittee, which passes on FCC
funds.

Little Progress in Law

The FCC, oratorically, has been
a favorite whipping boy of the Re-
publican minority in Congress.
Legislatively, however, practically
nothing has been accomplished in
14 years of New Deal Congres-
sional control, and the Radio Law
retains, without substantive change,
the provisions of the original Ra-
dio Act of 1927. That law inciden-
tally, was the handiwork largely
of Senator White, then chairman
of the House Merchant Marine,
Radio and Fisheries Committee,

and of former Sen. C. C. Dill of
Washington.

Because of President Roosevelt's
dislike of the press and his fond-
ness for radio as an alternate
means of reaching the people, the
New Deal was disposed to clutch
radio to its breast almost to the
point of suffocation. FDR kept in
intimate touch with its regulation
by the FCC and frustrated re-
peated Congressional efforts to in-
vestigate that agency. The last
episode was the House Select (Cox)
Committee investigation, which
wound up a complete bust. The Ad-
ministration hampered it largely
through use of wartime emergency
powers.

The new GOP majority in Con-
gress isn’t happy about the FCC.
Mr. Porter was a Congressional
favorite, on both sides of the cham-
bers, during his 18-month tenure,
interrupted by his “trouble-shoot-
ing” OPA appointment. But that
vexatious OPA assignment brought
strafing fire from minority mem-
bers. He might have a rough time

WITH the FCC beholden to a
new master in the Republican
Congress elected last week, some
far-reaching changes may be an-
ticipated in the radio regulation
picture. The accompanying article
examines just what probabilities
are in store in view of personalities
and issues involved, and on the
basis of past experience.

getting confirmed by the upcoming
Republican Senate, even if reap-
pointed.

Acting Chairman Charles R.
Denny Jr. has kept out of the Con-
gressional line of fire, except for
sporadic letter-writing clashes,
such as those with the two Demo-
cratic Senators from Tennessee,
reported elsewhere in this issue. It
is to be presumed that President
Truman will name him to the
chairmanship once Mr. Porter for-
mally is eliminated from consid-

(Continued on page 14)

Blue Book Issues Revealed by FCC

Four Points Specified
In WTOL, KONO,

KMAC Cases
By RUFUS CARTER

FCC last week specified, for the
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