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IF, DURING THE YEARS, you've watched WOR’s
sponsors with any degree of interest, you've
probably noticed names long associated with it.
Names like Dugan Brothers, Breyer’s, N. Y.
Telephone Co., Beech-Nut, Pepsi-Cola. Names
like Kellogg Co., General Foods, Bristol Myers.
Names of America’s smartest and most finicky
Jocal and national timebuyers. Such recognition
is no mere coincidence. They like many things
about WOR. Among them — the speed with
which this power-full station accelerates the
fingers which open pocketbooks in the majority
of 4,704,675 homes with radios in a great, 7-
state area containing 16 cities with more than
100,000 people each.

So, if you have a message to a people who
respond to any good offer faster than a cat suc-
cumbs to catnip, you could do worse than follow
the example of all those WOR sponsors who are

among this country’s shrewdest users of one of
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America’s great stations. In fact, makers of good
things who have not advertised them over
WOR, have no idea how subtly and surely this’
station spreads a mood of welcome for them.
But regular WOR advertisers have a very clear
idea of this hard-to-describe advantage. The
cost?> Why, gentlemen, it’s fundamentally a
Scotch treasurer’s idea of what ALL advertising

should cost!

— ihat power-full station at 1440 Broadway, in New York
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kiss ‘em under the mistletoe

WPEN goes out of its way to win friends. It
starts with good programming—giving Philadel-
phians the kind of entertainment they want. And
it does a lot more.

WPEN talks up its shows weekly in Philadelphia’s
Evening Bulletin—the nation’s largest evening
newspaper. Unusual car cards brighten panels
on subway, elevated, and suburban trains. 270
appliance and radio stores regularly post WPEN
displays. And then there are mailers and streamers

WPEN

PHILADELPHIA

THE

and stickers and stuffers and bumper strips . . .
ad infinitum.

Results? WPEN now reaches more Philadelphians
than ever before. Mistletoe-time—and all the time
—WPEN’s a favorite. That's why several score
new advertisers came our way in ’46.

We'll be glad to share with you, too, some Hooper
ratings that glow with a holiday flush—the whole
year round!

HEADLEY-REED COMPANY

New York o
San Francisco *

Chicago ¢ Detroit « Atlanta

I NATIONAL REPRESENTATIVES
Los Angeles

EVENING BULLETIN STATION

Published every Monday, 53rd issue (Year Book Number) published in February by BROADCASTING PUBLICATIONS, INC.,

Entered as second class matter March 14, 1933, at Post Office at Washington, D. C. under act of March 3, 1879.

870 National Press Building, Washington 4, D. C.



Cioséd Circuit

WILL FM become successor to car card adver-
tising? Ingenious plan now being discussed to
have busses and street cars FM equipped, with
sponsorship to be sold to national advertisers
following Barron G. Collier pattern on national
syndicated basis. Sets, immune from conven-
tidnal traction noises, would be tuned durirng
rush hours. Clarity of reception secondarily
would sell FM sets to public.

SEN. WALLACE H. WHITE Jr., father of
present radio law, torn between two political
loves. He’s slated to become Senate Majority
Leader in new Republican Congress but covets
Committee which he could have automatically
except for more important leadership assign-
ment, He’ll try to get both and may do it even
though Republican veterans are hungry for
committee chairmanships.

SOME STATIONS wondering whether news-
papers are using newsprint shortage as means
of cashing in on radio program-list advertis-
ing. One such instance reported in Florida saw
newspaper drop all program listings and then
offer paid space to stations at regular rates.

IFF CHARLES R. DENNY hadn’t been ap-
pointed permanent chairman of FCC last week,
it is thought he would have resigned from
Commission. He has had several tempting of-
fers lately to become general counsel of large
corporations and also to go into private law
practice.

PAUL A. PORTER, ex-FCC chairman who
retired last week as OPA Administrator, met
informally Thursday with presidential selec-
tion committee of Broadcast Music Ine. to dis-
cuss assumption of presidency. BMI board
meets Dec. 10 for action, with odds-on bet that
Porter will accept presidency. Question might
arise whether Porter will be available for oc-
casional special assignments at President Tru-
man’s behest.

STATE DEPT. quietly setting up Govern-
ment-industry committee of 12 to formulate
U. S. proposals for worldwide high-frequency
broadcasting conference, scheduled for next
year during World Telecommunications Con-
ference. Industry would be represented by one
member from NAB and one to be selected by
shortwave broadcasters. Forney A. Rankin,
former assistant chief, International Broad-
cast Division, OIC, slated for chairmanship.

CZAR PETRILLO apparently less inclined
than ever, since Chicago court vietory in Lea
Act case, to catch up on correspondence with
NAB President Justin Miller. AFM head
hasn’t answered last several letters inviting
him to resume love fests started last spring.

IMMEDIATE result of Federal court’s order
prohibiting broadcasting from building in
which John L. Lewis trial was held [BRrRoAD-
CASTING, Dec. 2] will be protest from Radio
Correspondents Assn. Committee meeting
planned for this week in Washington, with
members unanimously agreed to take action.
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Dec. 9: Color Television Hearing, FCC, 10
a.m., Commerce Dept. Auditorium, Wash-
ington.

Dec. 9: NAB Research Committee, 10 a.m.,
Hotel Statler, Washington; BMB Forum,
2 p.m.

Dec. 9-11: Demonstrations of Nielsen Radio
Index, 500 Fifth Ave., New York.

Dec. 11: RMA Board of Directors, Biltmore
Hotel, New York.

Dec. 13: Quarterly meeting, MBS Board of
Directors, Chicago.

(Other upcomings, page 72.)

Bulletins

TRANSCRIPTION companies at late Friday

meeting in New York offered AFRA 20%
salary increase. Offer likely to be considered
tonight (Monday) at special AFRA national
board meeting. Board also expected to con-
sider latest proposal of networks (story on
page 20).

WATL Atlanta granted CP Friday increase
from 250 w unlimited to 5 kw unlimited, di-
rectional night, moving from 1400 to 1380 ke.
FCC reconsidered Nov. 21 decision setting re-
quest for hearing.

SETTLEMENT of controversies between Rus-
sel M. Seeds Co., Chicago, and Grove Labs.,
St. Louis, resulting from transfer last spring
of advertising to other agencies, confirmed
late Friday (earlier story page 71). Amount
undisclosed.

RECORD TUBE OUTPUT

NEW RECORD for receiving tube produc-
tion, 21,183,524, set in October, Radio Manu-
facturers Assn. announced Friday. Ten-month
total, 159,120,562, far ahead of prewar out-
put. October production, 15,262,937 tubes for
new sets, 5,122,183 for replacements, remain-
der for U. S. agencies and export.

P. O. EXEMPTS DISCS

TRANSCRIPTIONS and other record-
ings exempt from Post Office Dept. em-
bargo on shipment of packages, but
shippers asked to keep packages under
5 pounds and within 18-inch length and
60-inch length and girth combined
wherever possible.

Post Office original Order 33433 issued
Dec. 3 failed to include transcriptions in
list of items exempt from bargo. They
were included in exemptions Friday un-
der Item 8, which covers second class
matter and mats for newspapers, since
these disseminate public information.

Business Briefly

GROWERS ASSN. SIGNS #® Growers Assn.,
San Jose, Calif., Dec. 15 starts Surprise Thea-
tre With Knox Manning 52 weeks on 13 CBS
Pacific stations, Sun. 7:25-7:30 p.m. Agency,
Long Adv. Service, San Jose.

FOX HEAD NAMES ® Fox Head Waukesha
Corp., Waukesha, Wis. (Fox Head 400), plan-
ning to expand radio, appointed Reincke
Meyer & Finn Inc., Chicago, to handle nation-
al advertising. :

CARNATION RENEWS @ Carnation Con-
tented Hour, Mon. 9 p.m. (CST), renewed
16th year full NBC network by Carnation
Co. effective Jan. 6. Agency, Erwin, Wasey
& Co.

KVET APPOINTS ® KVET Austin, Tex.,
1300 ke, 1 kw, appointed Forjoe & Co. na-
tional representative. KVET manager, John
B. Connally. War veterans own station.

ARTHUR MURRAY SPOTS @ Ruthrauff &
Ryan, New York, reportedly will start spot
campaign for Arthur Murray School of Danec-

ing.

ALLIED ARTISTS PLACES @ Allied Artists
(national motion picture distributing com-
pany) appointed Buchanan & Co., N. Y., to
handle advertising. Radio included in $250,-
000 budget for film, “It Happened on Fifth
Ave.”

FURRIER APPOINTS ® Penn Fifth Ave., N.
Y. (furrier) appointed Julius J. Rowen Co.,
N. Y. to handle advertising. Radio will be
used.

TATHAM LAIRD ACCOUNTS @ Tatham
Laird Inec., Chicago, named by Majestic Radio
& Television Corp., and St. Charles Bear
Brand Hosiery Co. Agency probing media for
hosiery, will announce Majestic plans in 60
days.

NEW FCC HEARING
SCHEDULE ANNOUNCED

FCC FRIDAY announced 116 hearings in-
volving 206 applications, designated for hear-
ing before Dec. 1, will begin Jan. 6 (complete
list to be published in Deec. 16 BROADCASTING).

All field hearings in city where operation
proposed. If on applications for two or more
cities, hearing commences in city of applica-
tion bearing lowest docket number, then trans-
fers to next lowest, etc. Hearings in Washing-
ton, D. C. arranged in order of file number of
lowest application involved. Any hearing dates
previously set by FCC stand.

All six pending “Blue Book” renewal hear-
ings to be held in field instead Washington;
all scheduled in January. WBAL renewal and
Drew Pearson-Robert S. Allen request for
WBAL facilities set for Baltimore Jan. 13.
Others: KONO, at San Antonio, Jan. 6;
KMAC, San Antonio, Jan. 8; WTOL, Toledo,
Jan. 9; KBIX, Muskogee, Jan. 15; WIBG,
Philadelphia, Jan. 17.

BROADCASTING o Telecasting
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SOMETHING DIFFERENT

Noteworthy programs, buili by the talented KCMO
staff, grow in number and listener appeal as they keep
pace with KCMO growth toward 50,000 Watts.

And the best is yet to come, as KCMO program-

ming gets under way with bigger and better shows
for a receptive Mid-America.

National T
; ' N :
Representative: | LS .
John E.Pearson Co. , -
9900000000000000000000000000000000060300000 \ . __u._.,_;..',:--'-'"";;;oocooooooooo

Basic ABC « Kansas City, Mo.
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Biscuit Company this year is only  Yes! Skillful merchandising? Yes! NEW YORK BUREAU
oné of many that can be told and Knowledge of market? Yes! 250 Park Ave., Zone 17. PLaza 5-8355
. WDGY EDITORIAL: Edwin H. James, New York Editor;
will be told about : Whether you are a purveyor to Florence ‘Small, Hilliard H. Wolfe Jr., Patricia
. 3 : . den, Dorot M B
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...beginning January 1, 1947, there are

going to be new voices on WTRY saying “This is

CBS—the Columbia Broadcasting System.”
We're glad, of course. But some 200,000

radio families in the three big cities of Albany,

Troy and Schenectady, and the eight sur-

rounding counties that WTRY calls primary

—theyll be mighty glad, too.

The national pattern of CBS coverage has
been pretty weak in this part of New York State,
Now with WTRY’s robust signal carrying
those high-rating CBS programs —along with
our own specially-built local shows—into
thousands and thousands of new homes, WTRY
will have more friends than ever.

They’re nice people, these listeners we serve.
Last year they earned almost a billion dollars.
But they spent nearly half of it for things
they wanted to buy. Maybe they’d like to
earmark some dollars for what you have to sell.

Why don’t you talk to them and suggest
it via WTRY—-CBS?

| Albany-Troy-Schenectady
980 kilocycles—1000 watts
with Studios in Troy and Albany

Represented by Headley-Reed Co. Other H. C. Wilder
stations are WSYR, Syracuse and WELI, New Haven



THE KATZ AGENCY

STATION REPRESENTATIVES

“

from NEW YORK
500 Fifth Avenue DATE December 9, 1946

TO ALL STATIONS
Represented by THE KATZ AGENCY

Re: BMB Maps

This is the BMB Coverage Map format which we recommended to
you in our memo of November 4th. We are now in the process

of preparing BMB Maps in this form for all of the stations

we represent.-

This map tells at a glance the important facts of the BMB
Station Audience Report. It shows:

~ & summary of BMB data for each 10 percent level
and for the 25 percent level,

— the exact BMB percentages for every county.

It facilitates comparisons between stations at various levels.
It permits agencies and advertisers to adapt BMB figures to
their constantly changing problems — without the limitations

of arbitrary coverage standards.

Before deciding on this format we consulted several agencies.
We feel that this map and table meet the requirements of most

buyers of time.

THE KATZ AGENCY, INC.
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& Remember t“h;e
story ahout...

That story is an oldie that has come
down through countless years. And
it's just as true today. Whether it
vefers to the monarch of the jungle
or to radio. It's certainly trve in
Washington. For if ever there was a
thorn in the side of the big boys ...
it's WWDC. Known as the sales-
result station, our call letters are
showing up on more and more lists.
We've got sales success stories
galore. Glad to show them to you
any time,

Keep your eye on

WDC

Coming Soon—WWDC-FM

Represented Nationally by

FORJOE & COMPANY

Feature of the Week

TWENTY-FIVE years of progress
in portable radios is shown in these
pictures, the first taken in the
spring of 1921, the second just re-
leased.

The baby carriage is the frame of
what is supposed by General Elec-
tric to be the first “portable” radio
receiver ever built. It was equipped
by Union College students in Sche-
nectady as a stunt for the sopho-
more soiree, At that time, though
there weren’t half a dozen receiv-
ers in the city, Union College
broadcast a record program every
Thursday.

Students stretched an antenna
between the two poles at either end
of the carriage, fastened a storage
battery to the undercarriage, and
attached a cheer leader’s mega-
phone to an ear phone. The rubber
tire was removed from the right
rear wheel to effect a ground.

When the baby carriage was
wheeled through the streets of

The first portable?

Schenectady, it attracted wide at-
tention, as it was the first time
most of the residents had ever

(Continued on page 73)

Sellers of Sales

AKING your first sale the
station’s largest and then
losing it is a tough shake.
Yet Frank Samuels, ABC
Western Division sales manager,
had that happen when he was
working for KOIL Omaha.

He had sold three newscasts
daily, five days a week to a chain
of stores there. Then when they
discovered that a discount was not
in order for a local firm with more
than two stores they said no. A
crestfallen young man sat in his
office but Don Searle, his boss,
would not break a policy.

As the frustra- *
tion mounted, Frank
had a phone call.
The prospect had
changed his mind on
premise that the sta-
tion’s integrity was
unquestioned when
it refused to buckle
in face of heavy
business. Despite in-
terim disappoint-
ment, Frank had ab-
sorbed a valuable
lesson. That was in
1940 before he be-
came regional sales
manager of Central
States Broadcasting
Inc. (KOIL KFAB
KFOR).

Later when Don Searle went to
San Francisco in May 1943, to be-
come general manager of KGO
there, he took his apt student
along as sales manager. Then in
January 1946, when Mr. Searle
became ABC Western Division vice
president in Hollywood, he named
Frank Samuels as Western Divi-
sion sales manager.

Now he heads a 17-man sales
staff which digs 11 western states
for local, regional and transconti-

FRANK thur

nental business. And the diggings
are there in the light of an esti-
mated annual billing of close to
$4,000,000. In addition they care
for servicing eastern accounts and
procurement of national spot busi-
ness.

Though reared in Omaha, he is
a native of Riverton, Iowa, born
there August 1, 1911, He was
graduated from Omaha Central
High School in 1930 and was about
to enter Nebraska U. that fall.
Then a friend called to say that a
job was open in advertising sales
with Omaha Bee-News. After
falsifying his age,
the job was his
and he started as
national advertising
solicitor, remaining
until September 1933.

Next he shifted to
Standard Brands for
a year, working " in
sales and merchan-
dising. A flattering
bid from the Bee-
News brought him
back to work as as-
sistant national ad-
vertising manager.
He remained until
October 1937 when
paper was sold. Then
he started with Ar-
H. Hagg &
Assoc., Omaha, as office manager,
overseeing Minneapolis and Kan-
sas City offices as well.

Marrying his high school sweet-
heart, Fayne K. Smith, in Omaha,
March 23, 1930, Frank was a
young breadwinner. The family
consists of Jack, 16, and Garth, 2.
Frank is a member of Los Ange-
les Ad Club, Sales Managers Assn.
of Southern California, Masons,
and Lakeside Country Club.

A WISE—
ECONOMICAL BOY

This station reaches Read-

ing's consistently prosperous
trading

territory
effectively, at low

READING, PA.

- Write for information

N Rre‘send by
RADIO ADVERTISING
COMPANY



Ever count how frequently Western Electric

Cardioid mikes pop up in news pictures? —how
often you can see them handling sound pick-ups
for broadcasting, television and public address?

Cardioids are chosen so often because these
3-way and 6-way directionally selective mikes
are tops for versatility, high quality and all-
around usefulness! They help “mike” men do

an outstanding pick-up job even under difficult

conditions.

If you have never used the 639 type Cardi-
oids—or if you would like to have more of
them —talk to your local Graybar Broadcast
Representative, or write to Graybar Electric

Company, 420 Lexington Avenue, New York
17, New York.

BROADCASTING ¢ Telecasting
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No. 2 of a series:

DON'T SOU

Take four high school students, a microphone and a discus-
sion topic, and you have what too easily can be a hard-to-
listen-to radio program. But intelligent planning, thorough
production and plain hard work can make it extremely good
listening, as is the case with “Junior Town Meeting,” broad-
cast Sunday evenings on WSAIL Now in its third successful

ior Town Meeting’s”

week’s show.

WHY OUR “LC

Important contributors to * Jun-
listener
awareness and prestige are the |
hundreds of programs and tick- |
ets printed and distributed
through the schools for each

)CAL" SHOWS

THAT WAY ...

year under the sponsorship of The John Shillito Company,
Cincinnati’s largest department store, “Junior Town Meeting”
is another example of the program administration that has
made WSAI known as “the 5,000 watt station with 50,000

watt operation.”

Planning and direction are the re-
sponsibility of the key personnel
of the “Junior Town Meeting”
series: Miss Dora Slutz, right, di-
rector; with Brenton Grant, WSAI
commentator who acts as moder-
ator, and Miss Marilyn Hilvers,
assistant director. Forty-five high
schools in the Cincinnati area par-
ticipate in the program during
the school season.

WSAl

_ Presants

fumﬁo’z Cown ./ﬂeetilig: s \ ‘; :

OF THE AR el

Undar the sconsonitip of
THE JOHN SHILLITO COMPANY
Cincinnati, Ohio
*

Proliminary dineussion ., . . . . Sundey, SOD.6:30 B M.

W5AL Broadcast Sunday, $:30-7.0¢ P.M,

Excellence of the discussions is as-
sured by a painstaking screening
process. From 20 to 30 students
are auditioned each week and se-
lections made on interesting de-
livery, ability to *‘think on their
feet,” and microphone personality.
The four chosen work with WSAI
staff members in rehearsal sessions
to develop both alertness and ease
before the mike.



Over 150 man-hours of prepar-
ation precede each Sunday
night 30-minute broadcast from
WSATI’s polyacoustic studic A.
: This intensive effort pays divi-
" - . ! dends in the form of a spark-
= : £ - ling, fast-moving production
¢ which holds interest for listen-

ers of all ages. Finish and pace
are characteristic of all WSAIL-
produced shows.

Studio audience interest is sharpened and given direction by an in-
formal free-for-all discussion before going on the air. At right,
announcer George Palmer holds the microphone as a member of
the audience asks a question.

The John Shillito Company, whose great store is shown at
left, and “Junior Town Meeting,” are both Cincinnati in-
stitutions. And WSALI is the dominant station for the radio
advertising of all Cincinnati’s great retailers. WSAI con-
sistently carries more than twice as much department store
broadcasting as all other Cincinnati radio stations combined.
(83 quarter-hours per week.)

Marshall Field Station

Represented by Avery-Knodel, Inc.
AMERICAN BROADCASTING COMPANY

115 EAST FOURTH ST., GINGINNATI 2, OHIO



A LITTLE EXTRA EFFORT

' OFTEN GETS A BIG RESULT?

® Analyze the difference between any champion and any dub,

and you’ll usually find it’s a matter of a little extra skill— EXCLUSIVE REPRESENTATIVES:
and a little extra effort. :kt:’&tg:f UE wg:,:
BEAUMONT KFDM
The same thing is true of radio-station representatives. A z‘:":aLE%ON 70 \:INCGS'(!:
little extra skill and effort make a whale of a difference in gg‘ﬁ:?&" s ¢ wsv'(;
results. Take F&P’s record, for example. Because of our ggs::zo%““s" \:I(Rolg
extra efforts to give our customers what they want and need, gf’i Lm:l?lf:mon w“;‘;a
F&P’s sales this year are well above the industry figures as ;%R:SCT’ON “"&‘;;
a whole. Don’t you think this might indicate we can serve :('1'::;‘:';?#5 m::
you better? LOUISVILLE WAVE
MINNEAPOLIS-ST. PAUL WTCN
o NEW YORK WMCA
‘e OKLAHOMA CITY KOMA
PEORIA-TUSCOLA WMBD-WDZ
RALEIGH WPTF
- ROANOKE wD3BJ
© IN C. SAN DIEGO KsDJ
ST. LOVUIS KSD
4 - S ° : SEATTLE KIRO
Pioneer Radio Station Representatives o .
Si May, 1932 TULSA KTuL

TA: 322PalmerBldg.
Main 5667

CHICAGO: 1~ N. Muchigan NEW YORK: 444-5(‘4‘4{;03‘.4 ce. DETROIT: 3463 Pencbhscos Bidg. SAN FRANCISCO: s8Suster HOLLYWOOD: 63 31 Hollywood ATLAN
Fricklin 6373 7 ‘P'lkau. $:4130 ‘Cadillac 4255 . Sutter 4353 Hollywood 2151
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FCC Reorganization Hinted by Reece

Majority Should
Be Republican,

He Believes

By BILL BAILEY

REORGANIZATION of the FCC
by the new Congress, with the ma-
jority of its Commissioners Repub-
licans, was hinted Thursday by
Carroll Reece, chairman of the Re-
publican National Committee, in
his report to the committee at its
victory meeting in Washington.

Mr. Reece mentioned specifically
the FCC, the Interstate Commerce
Commission and Federal Trade
Commission as creatures of Con-
gress over which the Congress has
supervision. That the 80th Con-
gress which convenes Jan. 3 might
well enforce Republican majorities
on the so-called legislative agencies,
such as the FCC, was indicated
in Chairman Reece’s address when
he said:

“In each case the Congress pro-
vided that such agencies should be
bi-partisan, meaning in practice
that the majority of the Commis-
sion should be composed of mem-
bers of the party which held a
majority in Congress, and that the
minority of the Commission should
be composed of those belonging to
the minority party in Congress.”

Not Satisfied

Mr. Reece made it plain that the
Republican Party is not satisfied
with the past performances of
some commissioners who were ap-
pointed (by a Democrat President)
as Republicans. On the FCC are
two such members, Ray C. Wake-
field, of California, whose term ex-
pirzs next June 30, and Rosel H.
Hyde, former FCC general coun-
sel, whose home is Idaho.

“As we all know, during the past
decade or more, there have been
numerous instances in which so-
called minority representatives on
such agencies have not been in ac-
tual fact real representatives of
the minority viewpoint, even though
technically they were qualified for
such positions,” said Mr. Reece.
“Now that the complexion of the
Congress has changed and there
will be Republican majorities in
both Houses after Jan. 3, it may
be well to suggest the possibility
that where opportunities exist
some changes should be made in

these important agencies in order
to carry out both the spirit and
the letter of the laws creating
these various Commissions.”

He said he referred only to those
Commissions and agencies “which
were set up to administer delegated
legislative authority,” such as the
FCC. “But I believe,” he asserted,
“that if a Republican Congress
agrees that a Democrat President
should be assisted by Democrat as-
sistants in the exercise of his execu-
tive powers, a Democrat President
should likewise agree that a Repub-
lican Congress should have real
Republicans in charge of those
agencies responsible to that Con-
gress.”

It was generally understood in
Republican circles that the new
Congress would insist not only that
the majorities of legislative com-
missions and agencies be Republi-
cans but that the chairman of each
be a Republican. In such event the

FCC might well be headed by a
new appointee. The present make-
up of the Commission follows:
Democrats—Charles R. Denny,
chairman; Paul A. Walker, Clif-
ford J. Durr. Republicans—
Messrs. Wakefield and Hyde. Inde-
pendent—E. K. Jett.

Two Democrats Might Go

Should the Congress be success-
ful in obtaining a Republican ma-
jority, it is conceivable that two
Democrats would go, inasmuch as
Mr. Jett was named as an Inde-
pendent, and the new Congress
would insist on four Republican,
commissioners, under the present
setup.

Mr. Reece said he was not “un-
dertaking to speak for the Republi-
can leadership in either branch of
Congress” but that he was “throw-
ing out this suggestion” for the
“consideration of those who will be
responsible for the administration

of government during the next two
years.”

Observers, however, considered
that Chairman Reece, as head of
the Republican Party and as a re-
tiring member of Congress, spoke
with authority. It is no longer a
secret that a “ripper bill” to abol-
ish the FCC and set up a five-man
commission is being drafted
[BROADCASTING, Dec. 2]. If such a
bill is passed the Commission would
consist of three Republicans and
two minority members, either
Democrats or Independents.

Some close to the Republican in-
ner circle saw in Chairman Reece’s
remarks an invitation to President
Truman to make good his promise
to cooperate with the new Con-
gress. They expressed the belief
that should the President cooper-
ate by naming a majority of Re-
publicans to the FCC as well as

(Continued on page 74)

Disc Identity Rule Is Eased Slightly

Requirement  Dropped
For Spots Under

One Minute

MUCH MORE AKIN to the exist-
ing rule than to the liberalized ver-
sion that had been proposed, FCC’s
amended regulation covering
identification of broadcast record-
ings and transcriptions was re-
vealed Friday.

The only revision made in the
old rule (3.407) makes possible the
broadcasting of transcribed or re-
corded material of one minute or
less without an explanatory an-
nouncement that it is transcribed
or recorded.

Too Many Interruptions

“It appeared that the rule tended
to require more interruptions for
explanatory announcements than
was necessary to avoid deception of
the public,” FCC declared in a pub-
lic notice accompanying the order
of amendment.

The adopted version, considered a
victory for NAB and for CBS, NBC
and other licensees which had op-
posed the proposed form of liberali-
zation, is in some respects even less
liberal than some of these groups
had recommended.

It is far more strict than the
liberalized plan supported by a
number of smaller stations and by
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ABC, which asked that provision
be made for carrying such trans-
cribed programs as its Philco-
sponsored Bing Crosby Show with-
out announcing them as trans-
cribed.

The amended rule exempts from
identification any transcriptions or
recordings of one minute or less,
and, as in the old rule, exempts
those used for “background music,
sound effects, station identification,

program identification ... or identi-
cation of the sponsorship of the
program proper . ..”

For transcriptions or recordings
of one to five minutes duration,
identification must be made preced-
ing their use; for those longer than
five minutes, identification is re-
quired both before and after, or
every 30 minutes (announcement at
the 30-minute interval is not re-
quired if it would interrupt conti-
nuity of a transcribed uninterrupt-
ed speech, play, religious service,
ete.)

The version which FCC had pro-
posed when it initiated the study
last June would have continued to
forbid affirmative attempts to im-
ply that transcribed material was
broadcast live but otherwise would
have required no identification of
transcriptions or recordings except
those in which the time element
was significant and presentation of
which would create the impression

that the event was occurring simul-
taneously.

NAB originally endorsed the
June proposal but later submitted
a compromise plan embodying the
general principles of the version fi-
nally adopted by FCC, except that
NAB suggested that transcribed
programs between 1 and 30 min-
utes in length need be announced
only before or after, not both. NBC,
whose plan was more in line with
the adopted version, took no posi-
tion on identification of transcrip-
tions under one minute’s duration
but felt that transcribed programs
between 1 and 5 minutes need be
identified either before or after, and
that those between 5 and 30 min-
utes should be identified both be-
fore and after. Oral argument was
held Nov. 25.

Only One Change

Following is the text of the order
of amendment. Except for chang-
ing “mechanical records” to “me-
chanical reproductions,” the only
departure from the old rule is ad-
dition of the clause starting “Pro-
vided, however,” in Subsection C.

ORDER

At a meeting of the Federal Communi-
cations Commission held in its offices
in Washington, D. C., on the 5th day
of December, 1946;

The Commission having under con-
sideration the proposed amendment to

(Continued on page 85)
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Bemelmans Makes Color Video So-0-0-0 Easy

A Glimp, My Dears, Looks Like a Horse
But Talks Like a CBS Promotion Executive

LATEST IN the CBS broadsides
for promotion of color television
has just emerged from the print
shops, neatly timed for the tele-
vision hearings which open before
the FCC today.

This one is in the form of a fairy
tale. A 48-page cartoon illustrated
booklet, it is entitled “A Tale of
Two Glimps’ and is authored, or so
it is stated, by the distinguished
contemporary humorist of brush
and pen, Ludwig Bemelmans.

A glimp, it appears, is a creature
which has a face like a horse, ears
like a rabbit and talks very much
on the order of a CBS promotion
executive,

“A Tale of Two Glimps” con-
cerns a man-glimp and a woman-
glimp. The man is a black-and-
white glimp and the woman is a
color glimp. The man-glimp lives
in “a little room with plain white
furniture, light grey curtains and
dark grey woodwork.” And by golly
he has a black-and-white television
receiver,

The woman-glimp, who is a “love-
ly shade of orange,” has ‘“uphol-
stered her furniture with blue
flowered material, and her white
curtains had red polka dots to make
them prettier.” And by golly she
has a color video receiver.

The two glimps glimpse all sorts
of television productions on their
respective receivers. But the wom-
an-glimp, the colorful one, keeps
talking about pretty red dresses,
and green bananas, about cherry
tarts and strawberry cupcakes—to
the consternation of the man-glimp,
who sees it all in black and white
and shades of gray.

The tale reaches a sad but im-
pressive climax when the man-
glimp awakens from his slumber
into which black-and-white-and-
shades-of-gray ostensibly has lulled
him. He finds a football game
underway between Greenville and
Orangeville. And of course, he
guesses wrong. He thinks Green-
ville wins the game, and the annoy-
ing woman-glimp points out that
of course it’s Orangeville (she can
spot the jerseys).

But there’s an anti-climax. We
hate to tell you what it is, but we
will because it is just likely that
someone will try to destroy all the
copies of “A Tale of Two Glimps”
and you will never see one.

The man-glimp (he’s the black-

R. J. Reynolds Renews
R. J. REYNOLDS TOBACCO
Corp., Winston-Salem, N. C., has
renewed for 52 weeks its two NBC
programs, Grand Ole Opry, Sat.,
10:30-11 p. m., on behalf of Prince
Albert smoking tobacco, and the
Abbott and Costello Show, Thurs.
10-10:30 p. m., for Camels. Agency
is William Esty, New York.
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and-white one) packs up his be-
longings and moves in with the
woman-glimp (she’s the color one).
It’s quite all right, because they get
married. It’s a -colorful wedding,
one presumes, because their new

home is ecolorful and so is their

television receiver.

But even Ludwig Bemelmans,
God bless him—or even a glimp,
which talks like a CBS promotion
executive and looks like a horse—
cannot have considered what he
suggests. That there should be a
wedding between two such as these!

A glimp, superior being that he
is, might logically ask:

Is this book a fairy tale?

Is it a proposal?

Or is it just plain Bemelmans?

Mr. Trendle

Mr. Campbell

P&G Drops ‘Queen’

PROCTER & GAMBLE Co., Cin-
cinnati (Duz), Dec. 27 discon-
tinues its quarter-hour segment of
Queen for a Day on MBS, Mon.
through Fri. 2:30-3 p.m. Other 15
minutes of show is sponsored by
Miles Labs. on behalf of Alka
Seltzer. General Foods Corp., New
York, was reported last week to
be negotiating with MBS for the
quarter-hour period being dropped
by P&G. Agency for P&G is Comp-
ton Adv., New York.

Hearing to Decide Television
Status Gets Underway Today

THE HEARING to decide whether
color television goes commercial or
retains its experimental status will
open this morning (Dec. 9) before
the FCC en banc.

While the hearing itself—based
on the CBS petition for commercial
color operation in the ultra-high
frequencies—is expected to be
largely an engineering battle, it
appeared likely that the Commis-
sion also will get an on-the-scenes
look at the respective color video
systems of CBS and one of its
major opponents in the hearing, Al-
len B. Du Mont Labs., before the
proceedings are completed.

The Commission accepted an in-
vitation to go next Monday to wit-
ness a demonstration of Du Mont
color television at Passaic, N. J.,

and a further demonstration of
CBS color at New York. The Com-
missioners, to be accompanied by
some of their top staff men, fre-
quently have made similar trips,
but this is the first time in recent
sonths that they have scheduled a
tour at the beginning of the week.

The Dec. 16 trip will also include
a demonstration by Radiomarine
Corp., New York, of its application
of radar to ship use. The FCC
party to accompany the Commis-
sioners has not yet been designated.

While FCC authorities originally
thought the hearing might be com-
pleted in one week, they conceded
the chances now are against it.
Direct testimony by representatives
of the 13 participants will require,

(Continued on page 72)

. . _Drawn_for BROADCASTING by Sid Hix
“I didn’t know anything was wrong with radio. Ours works perfectly!”
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TrendIeQCampbeII

New Headquarters
Offices Are Set Up in Detroit
To Direct Firm’s Operations

NEW HEADQUARTERS in the
Stroh Bldg., Detroit, have been
established by the Trendle-Camp-
bell Broadcasting Co., to direct ac-
tivities of the new WFLM Flint,
expected to begin operation be-
tween Jan. 1 and 15, as well as the
syndicated program features of the
organization, which include The
Lone Ranger, The Green Hornet
and Challenge of the Yukon.

Creation of the new operating
entity followed separation last
August of the Michigan Radio
Network and WXYZ from the
King-Trendle Broadecasting Corp.,
which was acquired by American
Broadecasting Co. for $3,650,000.
ABC procured also WOOD Grand
Rapids, Mich.,, which it is nego-
tiating to resell, and retained the
King-Trendle title,

George W. Trendle, former pres-
ident of King-Trendle, and H.
Allen Campbell, former general
manager and stockholder of that
company, are joint owners of the
new WFLM as well as of the syn-
dicated programming operation.
WFLM, assigned to 600 ke with
1,000 w day and 500 w night power,
will become an affiliate of NBC. It
is licensed to Central Broadcasting
Corp.

Mr. Trendle, an attorney by pro-
fession, created the syndicated
features developed by King-Tren-
dle. Mr. Campbell, as directing
head of King-Trendle, directed
sales and exploitation of the fea-
tures. The syndicate proposes
large scale development of televi-
sion programming as well as ex-
panded operations in radio.

Second Luncheon Held

In Miller-Denny Series

SECOND of the series of lunches
between NAB President Justin
Miller and FCC Chairman Charles
R. Denny was held Wednes-
day at the Carlton Hotel, Wash-
ington, with 12 attending. The
luncheon developed into a congrat-
ulatory session for Chairman Den-
ny, whose appointment to perma-
nent chairmanship had been an-
nounced by the White House an
hour before.

Subjects discussed included delay
by Civil Aeronautics Administra-
tion in clearance of transmitter
sites. Others present for NAB
were A. D. Willard Jr., executive
vice president; Don Petty, general
counsel; and four NAB board
members: Clair MecCollough,
WGAL Lancaster; John J. Gillin,
WOW Omaha; Les Johnson,
WHBF Rock Island; Paul Moren-
cy, WTIC Hartford. With Chair-
man Denny from the FCC were
Commissioner E. K. Jett; George
Adair, chief engineer; John Wil-
loughby, assistant chief engineer,
broadcasting; Vernon Wilkinson,
assistant general counsel, broad-
casting.

¢ Telecasting



Miller Proposes Legislative Program

Definition of FCC
Power Is Urged
By NAB Chief

A LEGISLATIVE program for
radio which would see Congress
sharply define the limits of FCC
power and end incursions into pro-
gram content and structure last
week was blocked out by NAB Pres-
ident Justin Miller. It will be pre-
sented to the board of directors
at its meeting in San Francisco
Jan. 5-7.

After more than a year of in-
tensive exploration (he assumed
the NAB presidency on Oct. 1,
1945), Judge Miller unfolded his
preliminary plan last Sunday in aan
address before the semi-annual
banquet of the Florida Assn. of
Broadcasters at Miami. In the au-
dience was a cross-section of Flor-
ida’s officialdom including: Gover-
nor Millard Caldwell; Senator-elect
Spessard L. Holland; Reps. J. Har-
din Peterson, Emory Price, Joe
Hendricks, George Smathers and
Robert F. Sikes, as well as other
Florida state and local officials.

Meeting Springboard

Judge Miller employed this first
meeting of broadcasters with their
state delegation as the springboard
for what appears to be the opening
gun of an all-out legislative cam-
paign in the Republican-controlled
Congress which convenes next Jan-
uary. The NAB president, it was
logically presumed, will consult
with his newly appointed legisla
tive committee, headed by J. Har-
old Ryan, vice president and treas-
urer of the Fort Industry Co. and
Mr. Miller’s predecessor as presi-
dent, as well as his board of di-
rectors, before formalizing his leg-
islative campaign.

Thus, the broad outline unques-
tionably is subject to change in
substance, but the guideposts are
set. As enumerated to the FAB
session, these subjects for “pos-
sible amendments” to the Com-
munications Act of 1934 were men-
tioned by Judge Miller:

1. Define more clearly and
liberally the rights of the li-
censee.

2. Make renewal automatic
except upon protest by FCC
within a limited period.

3. Make revocation, and re-
newal upon protest, triable in
Federal District Court:

a. With fair hearing
and usual guarantees

b. With FCC as party
complainant

c. With right of appeal
as in other cases upon all
usual grounds—factual as
well as law.

4. Provide that to extent dis-
cretion of licensee is removed
re political broadecasts and
broadcasts of controversial is-
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sues, his liability for libel and
for other penalties should be
removed.

5. Enlarge scope of judicial
review of Commission’s deci-
sions:

a. To cover interpreta-
tions of its power where
decision itself not adverse

b. To permit appeal by
any citizen where freedom
of speech is abridged
6. Make explicit the scope

of free speech limitations:

a. Expressly repudiate
the scarcity theory as a
limitation upon freedom of
speech

b. Provide expressly
that FCC shall have no su-
pervision over program
content or structure.

Taishoff Speaks
Preceding President Miller’s din-
ner address, Sol Taishoff, editor
and publisher of BROADCASTING,
addressed a luncheon session of

AMENDMENTS to the Communi-
cations Act of 1934 which would
bring about a limitation and clari-
fication of FCC power and stop
incursions into program content
were proposed by NAB President
Justin Miller in a talk before Flori-
da Assn. of Broadcasters. Proposal
will be presented to NAB board of
directors when it meets in San
Francisco Jan. 5-7.

the FAB also attended by most
members of Florida’s Congression-
al delegation. In a discussion of
problems confronting radio, he
singled out the FCC Blue Book as
a direct and grave threat upon
radio’s freedom and one that might
spell the end of a free competitive
radio unless the FCC is “put back
on the track.”

Mr, Taishoff had cited the “scar-
city factor” as related to availa-
bility of frequencies in all fields as
the vehicle used by the FCC to en-

gage in stringent regulation. This
advice, he said, likewise was em-
ployed to enter the sphere of pro-
gram regulation and that the FCC
thus went beyond the “traffic cop”
function originally prescribed for
it by Congress.

“In other words,” he said, ‘“the
traffic cop, whose job the law pre-
sumes is to direct the traffic and
arrest the offenders, now is stop-
ping the motorist in mid-journey
to ask him not only where he is
going, but where he has been and
why he is traveling.”

Use Public Interest Clause

The FCC has used the public in-
terest clause of the Act as the
basis for its intrusion into regu-
latory fields presumably forbidden
to it under express terms of the
Act, Mr. Taishoff asserted. This
clause, he said, had become known
as the “Santa Clause—for in suc-
cessive Commissions, for the last

(Continued on page 79)

Denny Becomes Youngest FCC Head

Officially Named as Body
Faces Investigation

Threats
By RUFUS CRATER

CHARLES R. DENNY, moving
from youngest member to youngest
chairman in FCC history, last week
was promoted to regular command
of a Commission immersed in an
unprecedented volume of broadcast
activity and threatened with in-
vestigation if not complete reor-
ganization by the new Congress.

President Truman’s appointment
advancing the 34-year-old acting
chairman to the regular chairman-
ship, announced at the White House
last Tuesday, brought little sur-
prise in industry -circles despite
occasional past flurries of specu-
lation that some other appointee
might be chosen.

Yacant Post

It did serve to increase specu-
lation about the seventh commis-
sionership, left vacant since last
March when Chairman Paul A.
Porter became OPA Administra-
tor and Mr. Denny was made act-
ing chairman.

The President indicated at his
news conference Tuesday that he
was still not ready to fill the nine-
month-old vacancy. Behind the
scenes, several separate movements
were on foot. Democrats urged se-
lection of a Democratic “lame
duck” Congressman or one with
previous experience in House or
Senate, preferably one also with
broadcasting experience, whose
record in Congress might assure
him.of Republican as well as Dem-

(Continued on page 76)
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Lea ci Is Ruled

Unconstitutional
By La Buy

(See text of opinion, page 37)
REVERSAL of a Federal District
Court decision which held the Lea
Act unconstitutional will be sought
within a fortnight of the Supreme
Court by the Government, it was
learned last week.

A Dept. of Justice spokesman
said an appeal would be filed im-
mediately after the decision of
Judge Walter La Buy, handed
down Monday in Chicago, is
studied. A Supreme Court decision
is expected by March.

udge La Buy sustained motion
of James Caesar Petrillo, presi-
dent of the American Federation
of Musicians, to dismiss charges of
violating the Lea Act against him
when he called a strike last May
28 at WAAF Chicago, because the
station refused his demands to
employ three additional music li-
brarians.

Act “Unconstitutional”

In an eight-page decision Judge
La Buy, last of the late President
Roosevelt’s federal bench ap-
pointees, upheld contentions of Jo-
seph A. Padway, chief counsel for
Mr. Petrillo, that the Lea Act
(Section: 506 of the Communica-
tions Act of 1934) violated the
First, Fifth, and Thirteenth
Amendments to the Constitution.

Judge La Buy ruled that the
statute violates the Fifth Amend-
ment “because of the indefinite-
ness and uncertainty in the defini-
tion of a criminal offense”; that it
violates the First Amendment “by
its restriction upon freedom of
speech by peaceful picketing”’;
that it violates the Fifth and Thir-
teenth Amendments “by its restric-
tion upon employment of labor”
and the Fifth Amendment, also,
“by an arbitrary classification as
between employers and employes
and as to other communication in-
dustries.”

Informed of the decision, Mr.
Petrillo exclaimed: “Thank God
for the Federal courts.”

Rep. Clarence F. Lea (D-Calif.),
author of the Act bearing his name
and chairman of the House Inter-
state & Foreign Commerce Com-
mittee, declared the decision “is
in line with a number of court
decisions in recent years, which
by hypercritical and superficial
reasoning have thrown an amaz-
ing number of protective shields
over the grossest forms of labor
racketeering.”

Fundamental Problem

After reading the decision he
commented: “It seems to be one of
those opinions where some super-
ficial explanations were put in to
justify an unsound decision.

“The fundamental problem in-
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SUPREME COURT ruling on con-
stitutionality of the Lea Act is
expected by March, following Dept.
of Justice announcement that a de-
cision by Federal District Judge
Walter J. La Buy, holding it un-
constitutional, would be appealed
within a fortnight. Representative
Lea (D-Calif.), the law’s author,
termed the decision ‘“unsound.”
NAB President Justin Miller
agreed, said he is convinced the
Act is constitutional. Commented
Petrillo: “Thank God for the Fed-
eral Courts.”

volved here is whether we are to
have the agencies of Government
yielding and catering to the rack-
eteers and giving us a class Gov-
ernment, with all the evils of class
favoritisms; or, are we to have
a Government of equal justice
and protection to all?”’ Mr. Lea
continued.

“Here is a challenge to all who
believe in a Government of law
and order,” he asserted. “It is a
challenge to the incoming Congress,
which I hope it will vigorously ac-
cept.”

Congressman Lea said he had no
fault to find with the “legitimate
activities and aspirations of the
labor unions,” but added: “I detest
the arrogant racketeering now be-
ing pulled off on the country in the
name of labor. I am in favor of
ending racketeering on the public
and am determined to give my sup-
port to that end.”

Justin Miller, NAB president
who returned to Washington Wed-
nesday from Miami (see story
page 17), said he agreed with Mr.
Lea’s statement “whole-heartedly.”

“T am still thoroughly convinced
of the constitutionality of the Act,”
said Judge Miller, former associ-
ate justice of the U. S. Court of
Appeals for the District of Colum-

“se

bia. “I am glad to learn that this
case will be taken to the Supreme
Court without delay.”

Republican Legislation

It was considered a foregone con-
clusion in Republican circles that
the new Congress would initiate
overall labor legislation shortly
after the new Congress convenes
Jan. 3. Inasmuch as the Lea Act
was passed by overwhelming vote
in both Houses, the new Labor
Committees of Senate and House
were expected to give serious con-
sideration to a proposal that pro-
visions of the Lea Act be made
part of overall legislation.

That proposal gained consider-
able headway on Capitol Hill last
week among Senators and Repre-
sentatives in Washington, par-
ticularly following Judge La Buy’s
decision.

After holding Section 506 (a)

(Continued on page 83)

‘Racketeering

Avuthor of Petfrillo Law
Presents His
Views

By REP. CLARENCE F. LEA
Author of Lea Act

THE DECISION of the Chicago
Court as to the constitutionality of
the Act of Congress passed for the
purpose of curbing racketeering
against the broadcasting industry
is just one phase

of +the problem
now confronting
the country to

stop racketeering
in the name of
labor.

The pitiful
helplessness 1in
which the coun-
try finds itself in
combatting this
labor racketeer-
ing has its foundation in events of
the last 20 years. The explanation
is not that the members of labor
unions as a whole are different
from the rest of the population.
The fact is they are fundamentally
the same. Any specialized group in
cur -citizenship given dominating
power under irresponsible leader-
ship, will inevitably create class
government and favoritism at the
expense of the rest of us.

Some decades ago strong employ-
er groups so organized themselves
that they could crush their com-
petitors and combine to prey on the
consumers of the country by the
control of products and prices.
Anti-trust legislation became neces-
sary to protect the public against
this type of racketeering. The
country now has a similar neces-
sity to curb those racketeering at

Rep. Lea

REP. CLARENCE F. LEA (D-
Calif.) author of the Lea Act to
curb excessive demands of James
Caesar Petrillo and his "AFM on
broadcasters, presents herewith,
exclusively to BROADCASTING, his
views on the Federal District Court
decision that held the Act uncon-
stitutional. He refers to Petrillo
practices as “racketeering,” and
adds, “It must be stamped out.”

the expense of the public in the
name of labor.

The coercive powers exercised by
these racketeers have been built up
by three main methods: fear of
physical violence and economic in-
jury to persons and property by
those whose rights they transgress;
fear of political power exercised
against those in public life; and the
consequent catering, compromising
and yielding to their demands by
representatives of local, State and
Federal authorities.

Great numbers of citizens have
been deterred from exercising their
normal rights through fear of
physical violence and injury to per-
sons and property. Innumerable
men in public life at every level
have yielded, compromised and sur-
rendered public rights for their
cwn political convenience or ad-
vancement.

I feel that Congress has unduly
delayed in combatting these influ-
ences; but in fairness to Congress
it must be conceded that its efforts
to afford the public protection
against these racketeers has largely
been nullified by Court decisions,
by administrative favoritism and
by vetoed bills passed by Congress.
Now the issue is clearly presented
to the country.

Must Be Stamped Out’

These racketeers have so long
enjoyed immunities and favoritism
in the law and its administration
that they now have the hardihood
to claim constitutional protection
even for the grosser of their activi-
ties as was evidenced in the Court
here at Washington yesterday.
[EpiToR’S NOTE: Mr. Lea refers
here to the John L. Lewis case.]

The so-called Petrillo Bill is
nothing more nor less than a defi-
nite step to curb one phase of rack-
eteering on principles similar to
those applied to employers several
decades ago.

I have read the decision of the
Chicago Court. Candidly and with-
out disrespect, I do not believe that
the law cited by the judge in his
decision is applicable to the case
before him. Fortunately this deci-
sion is not determinative of the
issue.

We must now look to the Su-
preme Court as the controlling au-
thority. I believe when the Su-
preme Court gives this case care-
ful attention it will be convinced
that it would be unworthy of our
Constitution to hold that it pro-
tects racketeers of the type de-
nounced by this legislation; that
as a matter of law the Act is in no
sense discriminatory; it applies
equally to all who commit the of-
fense; that Congress has properly
and consistently with its duties, en-
acted this law for the protection
of the public; and in a manner
within the terms of the Constitu-
tion.

In any event, the country is faced
with an evil of monumental pro-
portions. It must be stamped out.
The fight to remedy the situation
must go on.
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TOM TINSLEY, Director
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Get Ready. .. Get Set...!I

called WLEE to discontinue the offer immediately.

1. A Richmond jeweler decided to test his Monday-
through-Friday nighttime show on WLEE.

2. On Monday, March 18, he started an offer,

planning to continue the offer for two weeks.

3. On Tuesday, March 19, at 4 P.M., this client

The response in one day had cleaned him out . . .
one . .. two .. . three!

When you want sales in Richmond, WLEE is
the way to do it. All it takes is a phone call or a

letter to get your sales rolling.

W-L-E-E

Mutual ... in Richmond

IRVIN G. ABELOFF, Gen. Mgr.
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Radio Employment, Payroll Increasing

Programming Far
Most Costly

Operation

EMPLOYMENT by U. S. networks
and 901 standard stations in 1945
increased from 34,690 in January
to 87,757 in December, and month-
ly compensation, aggregating $116,-
267,274 for the year, rose from
$8,511,883 to $12,931,979 during
the same period.

In broadcast expenses, with sal-
aries and wages distributed among
the various departments, program-
ming was by far the costliest opera-
tion, totaling $52,528,797 in 856
statﬁons whose time sales exceeded
$25)000. This figure does not in-
clude stations with time sales under
$25,000 or expenses of networks
and key stations.

Average broadcast income (reve-
nues less expenses, before Federal
income taxes) of U. S. stations in-
creased from $40,928 to $73,5655 be-
tween 1941 and 1945, but the 1945
figure does not include operations of
key stations of nation-wide net-
works. The 1941 average represent-
ed 817 stations; 1945’s represented
891. The 1945 income figure of $73,-
555 compares with a 1944 average
of 1$80,266 representing 865 sta-
tions.

The same 805 stations which re-
ponted 1944 broadcast income of
$67,627,814 reported $63,580,024 in
1945, a decline of 5.99%. This com-
parison, excluding new stations
which perhaps hadn’t yet reached
“normal” operation, was consid-
ered more representative of 194b’s
actual business conditions than
previous reports showing that net-
works and 901 stations including
network keys had broadcast income
of $83,584,288 in 1945 against $90,-
272,851 for networks and 875 sta-
tions in 1944.

The same 805 experienced an
8.48% increase in total broadcast
revenues during 1945 but this rise
was no match for the increase in
expenses, totaling 16.69%.

Fifty stations reported overall
losses totaling $643,006 during
1945, compared to 41 in 1944 and
94 in 1943.

Original cost of tangible broad-
cast property of networks and 901
stations was reported at $88,101,-
940 for 1945 and depreciated cost
was estimated at $41,595,019.

FCC Summary

The figures were revealed in an
FCC summary of 1945 financial and
employment data of networks and
stations, released Friday by the
Commission. The information,
based on licensees’ annual financial
reports, implements in detail the
financial data announced a week
earlier [BROADCASTING, Dec. 2].

Grand total employment figures
for 1945, covering four nation-wide
and six regional networks and 901
standard stations both inside and
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outside the U. S., were shown as

follows:

Month Number Compensation
January ____ 34,690  $8,511,883
February ___ 35,081 8,635,509
March _____ 35,456 9,185,069
April _______ 35,528 8,790,964
May 35,729 9,520,195
June _______ 35,934 9,400,300
July ___ . —— 35,643 9,172,795
August _____ 36,095 9,874,001
September __ 36,263 9,811,335
October ____ 36,988 9,993,956
November __ 37,542 10,439,288
December ___ 37,757 12,931,979
TOTAL ____ $116,267,274

A breakdown of these figures
shows that 891 stations increased
employment from 26,841 in Janu-
ary to 29,293 in December, with
employe compensation rising from
$6,015,709 to $9,888,321 between
the terminal months and aggregat-
ing $82,617,228 for the year.

Compensation paid by the four
nationwide networks and 10 key
stations totaled $32,740,768 in 1945.
Their employes increased from
7,627 in January to 8,136 in De-
cember, and monthly compensation
rose from $2,402,550 to $2,965,556
during the same period.

Comparable figures for six re-

" gional networks are as follows:

Total compensation to employes,
$909,278; 222 employes in January
received $93,624; 328 in December
received $78,102.

Employment and compensation
figures by class of station are as
follows, showing (1) class of sta-
tion; (2) number of stations in
that class; (3) number of em-
ployes in December; (4) total
compensation paid during the year.
The figures do not include em-
ployes and compensation of 10 key
stations of national networks.

Clear-channel, 50 kw, fulltime—
41 stations; 5,461 employes in De-
cember; $17,553,458 paid in 1945.

Clear-channel, 50 kw, parttime—
4; 434; $1,337,661.

Clear-channel, 5-20 kw, full-
time—27; 1,860; $5,177,581.
Clear-channel, 5-20 kw, part-

time—2; 85; $309,606.

Regional, fulltime—284; 11,922;
$35,259,048.

Regional, parttime—57;
$4,217,409.

Local, fulltime—455; 7,875; $18,-
231,966.

Local, day and parttime—21;
222; $530,504.

The 1945 expenses of 856 sta-
tions with time sales exceeding

1,434;

U. S. RADIO paid its employes
12,931,979 in December 1945 as
compared to $8,511,883 in January
of the same year an FCC summasy
just released reveals. Broadcast in-
come showed a decline in 1945 over
that in 1944 according to reports
submitted by 805 stations. Fifty
stations reported overall losses in
1945.

$25,000 were broken down as fol-
lows:

Technical expenses: $22,683,819.

Program expenses: $52,528,797.

Selling expenses: $22,532,936.

General and administrative ex-
penses: $48,478,068.

Total expenses: $146,223,620.

Thirty-five stations with time
sales under $25,000 reported broad-
cast expenses totaling $582,694,
bringing the grand total for 891
stations (excluding network keys)
to $146,806,314.

The same 891 reported total
broadcast revenues (time sales
and other revenues less commis-
sions, ete.) of $212,343,880.

75% FM Grantees Already in AM

Application, CP Study

Released by FCC

Shows Figures

OVER seven out of every 10 FM
applications (70.8%) filed as of
Oct. 1, 1946, came from persons in
the AM field, the FCC disclosed
Thursday in an analysis of stand-
ard AM and FM applications and
grants. Another 12.3% were from
non-AM newspaper interests and
the remaining 16.9% from persons
without either AM or newspaper
interests (see tables).

In all, 34.2% of the FM applica-
tions came from persons with news-
paper interests, the FCC found.
The analysis covered applications
and grants between Jan. 1, 1939,
and this autumn.

As of Oct. 1, 746% of FM
authorizations (CPs and CGs) were
issued to persons in the AM field,
with 18.5% issued to non-AM news-
paper interests and 11.9% to per-
sons without AM or newspaper in-
terests; 37.8% of authorizations
were issued to persons with news-
paper interests.

615 FM Grants

The FCC found that 615 FM
grants had been issued as of Oct. 1.

Over half of the 365 AM con-
struction permits authorized be-
tween V-J Day and Sept. 19, 1946,
were issued to cities having no ex-
isting station as of late 1945, the
FCC found. All of these cities had

TABLE 1

Total AM Construction Permits Issued (VJI-Day to September 19, 194(_3): Number granted in cities
of various sizes, showing separately the number granted in cities with no existing radio station,
with one radio station and with more than one radio station prior to VJ-Day.

Grants to cities which as of VJ-Day had:

No existing One  More than one Total

City population? station station station grants
Less than 5,000, .. ..o vevenercenanraseonense 41 - Ei G 41
5,000— 10,000, ... covreneerireirees 84 2 5 86
10,000— 25,000, . ..ottt 58 25 %, 83
25,000— 50,000, ... oierinnriii 4 30 10 44
50,.000—100,000 ............................ o b 8 8 16
100,000-200,000. . ... .cvviiarntinnarerens Y- 16 28 44
Over 200,000, . .vvvvcvveerenornnnnsnsnnnes - 1 50 51
Total. ..o vveveererereanassrsraassanns 187 82 96 365

(51.2) (22.4) (26.4) (100.0%)

TABLE II

Total AM Construction Permits Issued (VJ-Day to September 19, 1946): Power and time of
operation of the stations authorized, showing the number granted in cities of less than and

more than 50,000 population.2
Grants to cities of

less than
Power 50,000 population
(watts) Limited Unlimited
100. 6o .o tieise.noaa 0 3
250, . e wadl e 15 184
BOO. ..vverene e 2 1
1,000.......000cnnen 37 10
5,000, . ..ccieneennnn 2 0
Total.......... 56 198

Grants to cities of
more than

50,000 population All AM Grants

Limited Unlimited Limited Unlimited
0 2 0 5
17 39 32 223
3 0 5 1
37 8 74 18
3 2 5 2
60 51 116 249

1Cen;\-xs of Population, 1940. All cities of 50,000 or more are r_netropolitan districts, Cities
of less than 50,000 are independent cities outside metropolitan districts.

2Census of Population, 1940. All cities of 500,000 or more are metropolitan districts. Cities
of 50,000 or less are independent cities outside metropolitan districts.

a population under 50,000.

Of the AM grants during the
year, the most common type was
the 250 w unlimited time station in
2 community under 50,000, amount-
ing to half of the total. Next most
common type was the 1,000 w lim-
ited time station, amounting to
20%.

The FCC disclosed that seven of
10 permits (71.83%) were issued in

the South Atlantic, South Central
and Mountain-Pacific areas. In
every region except the Northeast
the majority of grants were in
cities under 50,000.

As of last September only 15.6%
of these AM grantees had applied
for FM stations.

In analyzing the AM grants the
FCC found that between 1939 and

(Continued on page 75)
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Twelve FM Actions
Announced by FCC

Four Conditional and Eight Final
CPs Are Issued

CONDITIONAL GRANTS for
four FM stations and construction
permits for eight were announced
by FCC last Monday.

All| but one authorization in
each group were for Class B oper-
ations. They were issued by the
Commission en banc on Nov. 29.

The Commission at the same
time granted the request of Grant
Union High School and Technical
College for cancellation of the non-
commercial educational station
construction permit granted it on
July 18 for use of 90.5 mc (Chan-
nel 213) with 0.8 kw at North
Sacramento, Calif. [ BROADCASTING,
July 291].

Modified construction permits
were issued to eight permittees, all
AM licensees, and operating as-

signments were listed for two FM
applicants—KPDR Alexandria, La.
and Times-Star Publishing Co,,
Alameda, Calif.—which were au-
thorized to change their condition-
al grants to cover Class B instead
of Class A operations [ BROADCAST-
ING, Dec. 2].

Of the four new conditional
grants, Class B authorizations sub-
ject to further review and engi-
neering approval went to the li-
censees of WMGY Montgomery,
Ala.; KDON Monterey, Calif., and
KROY Sacramento.

Conditional grant for a Class A
station, subject to the same con-
ditions, was issued to Siskiyou
Broadcasting Co., owned by busi-
ness and professional men of Ash-
land, Ore. Siskiyou, also seeking
an FM station at Ashland, 1is
headed by George Madden Green,
general manager of the Daily T1id-
ings, Ashland’s only newspaper,
who has a 58.89 stock interest.
Other Siskiyou stockholders in-

clude Harry R. Morris, owner of
Oak Street Tank and Steel Co.,
22.1%; Elmer C. Biegel, city su-
perintendent, and William M.
Briggs, attorney, 7.3% each.

Construction permits were is-
sued to the following, with AM
association of permittee firms
shown in parentheses (power giv-
en is effective radiated power;
antenna height is height above
average terrain):

Suffolk Broadcasting Corp. (WLPM),
Suffolk, Va.—Class B; 93.9 mc (Channel
230); 10.2 kw; 190 feet.

Harris County Broadcast Co. (KXYZ),
Houston, Tex.—Class B; 96.3 mc (No.
242); 177 kw; 525 feet.

Greater Muskegon Broadcasters Inc.,
Muskegon, Mich.—Class B; 99.1 mc (No.
256): 3.3 kw; 300 feet.

KRIC Inc. (KRIC), Beaumont, Tex.—
Clags B; 102.1 mc (No. 271); 19 kw; 465
feet.

Oshkosh Broadcasting Co. (WOSH),
Oshkosh, Wis.—Class B; 102.3 mc (No.
272): 2.2 kw; 320 feet.

The Birmingham News Co. (WSGN),
Birmingham, Ala.—Class B; 93.1 mc
(No. 226); 370 kw; 650 feet.

WFAM Inc. (WFAM), Lafayette, Ind.

—Class B; 102.3 mc (No. 272); 12 kw;
360 feet.
West Virginia Radio Corp. (WAJR),

FOR SALES IN PHILADELPHIA, BUY TIME O
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IPREY (N PHILADELPHIA

IT'S ALL DONE

More hearers per dollar of radio time

bring you more sales for each
dollar invested. That's why WDAS is
carrying so many new advertisers

...and so many renewals.

WDAS

BROADCASTING ¢+

Big Game

IF YOU are an Arkansas
game warden and have an
emergency in the family, you
can get a loan with no inter-
est or carrying charges, and
you are on your honor to pay
it back. The idea was orig-
inated by Tom Mull, educa-
tional director for the Arkan-
sas Game & Fish Commis-
sion, whose weekly program
on KARK Little Rock is
sponsored by the Little Rock
Appliance and Sporting
Goods Co. The talent fee is
the nucleus of Mull’s Game
Wardens’ Revolving Loan
Fund.

Morgantown, W. Va.—Class A; 104.3 mc
(No. 282); 275 w; 2 feet.

Modified Construction Permits

The following were authorized
construction permits in lieu of
previous conditions specified:

Sunbury Broadcasting Corp. (WKOK),
Sunbury, Pa.—Class B; 99.3 mec¢ (No.
257); 4.4 kw; 875 feet.

WINX Broadcasting Co. (WINX),
Washington, D. C.—Class B; 92.9 mc
(No. 225); 20 kw; 500 feet.

Bell Broadcasting Co. (KTEM), Tem-
ple, Tex.—Class A; 104.3 mc (No. 282);
220 w; 500 feet.

Westchester Broadcasting Corp.
(WFAS), White Plains, N. Y.—Class A;
104.3 mc (No. 282); 120 w; 675 feet.

WIBM Inc. (WIBM), Jackson, Mich.
—Class A; 1059 mc (No. 290); 670 w;
280 feet.

WIBX Inc. (WIBX), Utica, N, Y.—
Class B; 97.9 mc (No. 250); 9 kw; 680
feet.

Twin City  Broadcasting  Corp.
(KWLK), Longview, Wash.—Class A;
104.3 mc (No. 282); 410 w; minus 430
feet.

Tribune Building Co. (KLX), Oak-
land, Calif.—Class B; 94.1 mc (No. 231);
20 kw; 155 feet.

Following are the engineering
conditions in connection with au-
thorizations announced November
29:

Central La. Broadcasting Corp.

(KPDR), Alexandria, La.—Class B; 100.5
me (No. 263); 55 kw; 435 feet.

Abraham Kofman & Sara F. Kofman,
d/b as Times-Star Publishing Co., Ala-
meda, Calif.—Class A; 1059 mc (No.
290); 750 w; 278 feet.

3 Kw FM Station Staris

Operations in Paducah

WPAD-FM, new station of Pa-
ducah (Ky.) Broadcasting Co.,
went on the air Nov. 27 and is
operating daily, 2-9 p.m. The sta-
tion is using a 8 kw Federal trans-
mitter and a one-loop Federal an-
tenna, installed at the 240-foot
mark on WPAD’s AM tower. The
new FM outlet is featuring tran-
scriptions, live talent, UP and AP
news, religious and public interest
programs, W. Prewitt Lackey,
general manager of Paducah, an-
nounces,

“Qo far no effort has been made
to sell commercial time because of
the limited number of receivers,”
Mr. Lackey says. He estimates that
there are probably not more than
100 FM receivers in WPAD-FM’s
temporary listening area. Station
is operating on a conditional per-
mit.

Telecasting



This lad is really on the ball and it looks
as if he is going to drive a long one. Weed men are always

“on the ball” and they hit all prospects hard and often.

WEED AND COMPA]

: RADIO STATION REPRESENTATIVES
' EW YORK o BOSTON © CHICAGO . ATLANTA e DETROIT mSAN FRANCISCO © HOLJ.YWOOD




RadioNewsWidel

51% of Women, 40%, of
Men Scan Columns on

Broadcasting

RADIO news and programs are
read on the average by 519% of
the women and 40% of the men
readers of 100 representative news-
papers throughout the country,
acc!)rding to the 100-Study Sum-
mary of the Continuing Study of
Newspaper Reading newly pub-
lished by the Advertising Research
Foundation,

Study shows that of the seven
edit]orial departments of a news-
paper, radio news and programs
rank fourth with women and fifth
with men. Editorial page items
are first for men, with an average
readership of 85%; followed by
comics, 80%; sports news or pic-
ture[s, 77% ; editorials, 45%: radio
news or programs, 40%; society
news or pictures, 37%; financial

news, 26%. For women the scores
are: Society news or pictures,
84%; editorial page items, 80%:;
comics, 78%; radio news or pro-
grams, 51%; sports news or pic-
tures, 35%; editorials, 29%:; finan-
cial news, 9%.

Summary shows further that the
average readership of radio news
and programs increases with the
size of the city. For example, only
32% of the men and 40% of the
women in communities of fewer
than 100,000 pepulation are read-
ers of this type of editorial fea-
ture, while in cities of 250,000 to
500,000 such items are read by
44% of the men and 559% of the
women. The percentage figures are
median averages based on reader-
ship percentage scores recorded in
the 100 individual studies.

Radio news and programs read-
ership also wvaries somewhat ac-
cording to the occupational status

yRead,Survey Shows

of readers, the study shows. For
families in which the major in-
come earner is in the business or
professional class, 35% of the men
and 41% of the women read such
items. Where the breadwinner is
in the salaried employe group, ra-
dio readership is 35% for men and
43% for women. In the skilled
worker class, the percentages are
40% for men and 49% for women.
For unskilled workers, the scores
are 41% for men and 499% for
women,

Study Cost $350,000

Pictures of radio stars are also
popular with daily newspaper
readers. The 160 pictures of thea-
tre, movie and radio -celebrities
measured in the 100 studies aver-
aged a readership of 319% among.
men and 49% among women.

Possibly the most significant re-
port ever compiled in the field of
daily newspaper readership re-

WSIX

gives you all three:

The Market—Nashville’s retail trade area alone has a
spendable income of over 800 million dollars a year.
The Coverage—WSIX effectively covers the Nashville

market area and its radio families.
The Economy—You effectively reach so many who have

so much to spend.

5,000 WATTS
980 KC

=3

AMERICAN

National Representative :

THE KATZ AGENCY, Inc.
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Fair Exchange

WTNB WENT to the Fair,
and the new Mutual station
in Birmingham was intro-
duced to Alabama. At the
Alabama State Fair in Birm-
ingham, the WTNB Infor-
mation and Emergency Mes-
sage Booth, cooperating with
local police, returned 495 lost
youngsters to their parents,
and delivered 1000 emergen-
cy phone calls during the
week.

search, the 64-page summary pre-
sents the aggregate results of seven
years of intensive measurement
of American newspaper reading,
conducted at a cost of more than
$350,000. Study is based on ex-
aminations of 100 bapers repre-
senting a combined daily circula-
tion of 7,750,000, requiring carefuyl
analysis of the readership of more
than 3,000 newspaper pages and
the tabulation of some 45,000 in-
terviews,

Newspapers surveyed ranged in
size from 16 to 56 pages and in
circulation from 8,570 to 264,287.
They contained a total of 13,364
general news stories, 2,263 pic-
tures and 6,735 ads of 70 lines or
more.

Two radio station ads were
among the 10 national ads most
read by women. Both appeared in
the Nov. 29, 1940 issue of the Ari-
zona Republic (Phoenix) and both
appeared on the same page—an
amusements page in the second
section of the paper. A 113-line
ad for KTAR Phoenix won a read-
ership of 58% of all women inter-
viewed in that newspaper’s survey,
while KOY Phoenix used only 88
lines to reach 57% of the women,
The KTAR ad holds ninth place
on the list of best-read national
ads for all newspaper studies; the
KOY ad ranks tenth on the roster.,

The Continuing Study of News-
paper Reading was launched in
1939 to determine the amount of
attention readers give to the vari-
ous items making up daily news-
papers. It is conducted by the Ad-
vertising Research Foundation in
cooperation with the American
Newspaper Publishers A s s n.,
which pays most of the costs. The
Foundation is sponsored jointly by
the American Assn. of Advertis-
ing Agencies and the Assn. of Na-
tional Advertisers. Field work for
the study is conducted by Publica-
tion Research Service.

FM Set Sales Up

TOTAL number of FM radio re-
ceivers in the Omaha area now
stands at approximately 700, a sur-
vey just completed by Omaha ra-
dio distributors and dealers indi-
cates. When KOAD went on the
air July 1 it was estimated that
there were only 20 radio sets in
Omaha capable of receiving FM.
Dealers report that all sets sold
since that time have been combina-
tion AM-FM models.

BROADCASTING o Telecasting
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M There’s plenty of meat for adver-

ltisers —especially food advertisers—in
this ABC success story :

* First 9 months 1946
P. I B,

ABC»

Today the American Broadcasting Com-
pany leads all other networks in volume
of food advertising. Since 1942 all net-
work food advertising has increased 55%.
But during this same period ABC has
registered an increase of 343% — over six
times the figure for the industry!

An increase as big as this one doesn’t just
happen. It is caused to happen. And in
this case the causes were three:

] ¢ COVERAGE: ABC provides intensive
coverage of America’s major food mar-
kets from within—and presents your
message at economical rates which re-

sult in a low cost per thousand listeners,

2. PROGRAMMING: ABC morning
programming, which has risen to top
listener ratings over the past three years,
is built to order for America’s product-
buying housewives.

3 ¢ PROMOTION: ABC stations —now
more than 230 of them-—do a terrific
job locally, put plenty of enthusiastic
promotion behind their network pro-
grams.

The moral: follow the lead of top adver-
tisers like Swift, General Mills, Kellogg,
Quaker Oats, Derby Foods, and Libby,
McNeill & Libby, just to mention a few,
and ship your goods to market via ABC.

merican Broadcasting Company

A NETWORK OF 236 RADIO STATIONS SERVING AMERICA




8 New AM Stations Authorized

Rawlins, Wyo., Gets Two
Of Grants; One Goes

To Pittsburgh

GRANTS for eight new standard
stations, including two for Raw-
lins, Wyo. (pop., 5,531) and a sev-
enth outlet in Pittsburgh, were
announced by FCC last Monday.
The authorizations represent con-
struction costs estimated at $208,-
712,

The Commission withdrew its
Aug. 1 grant to Central Utah
Broadecasting Co. (Frank A. and
Harold E. Van Wagenen) for full-
time use of 1490 ke with 250 w for
a new station at Provo and set the
application for hearing with those
of United Broadcasting and Ogden
Broadcasting Co. rtequesting the
same facilities for new stations at

Ogden. The action was taken on
joint petition of United and Og-
den.

KWHN, new station at Fort
Smith, Ark., was granted modifica-
tion of permit to authorize an in-
crease in power on 1320 ke from
5 kw day and 500 w night to 5 kw
fulltime, directionalized at night.
Comr. Clifford J. Durr voted for
hearing.

One of the Rawlins grants went
to a firm headed by Tracy C.
McCracken, president of KFBC
Cheyenne and executive of several
Wyoming newspapers, and includ-
ing KFBC General Manager Wil-
liam C. Grove and KFBC trans-
mitter operator Winfield Clark
Grove, with approximately 50% in-
terest held by Rawlins Newspa-
pers Inc. Other Rawlins grant

went to G. Stanley Brewer, retail
merchant.

The actions, taken Nov. 29 by
the Commission en banc, also in-
cluded a grant to WAJR Morgan-
town, W. Va., for a new 250-w
fulltime station at Elkins, W.Va,,
on 1240 ke and one for a new
Thomaston, Ga., station to a group
including A. W. Marshall Jr., who
owns controlling interest in
WKEU Griffin, Ga.

Applications of James Robert
Meachem and Empire Newspapers-
Radio Inc. for new 250-w stations
on 1400 ke at Elmira and 1450 ke
at Endicott, N. Y., respectively,
were granted on applicants’ peti-
tions for approval without further
hearing.

At the same time the Commis-
sion denied the petition of Endi-
cott Broadcasting Corp., an ap-

in

EL PASO

Isn’t that all you need to know?
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EL PASO, TEXAS

GEORGE P. HOLLINGBERY, NATIONAL REPRESENTATIVE
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Pot Luck

ATTENDING a war assets
sale at Port Hueneme, Calif.,
Bill Berns and Bill Raidt,
MBS ex-GI roving report-
ers, gathered pots as well
as a story. While ready-
ing their wire-recorded inter-
views for Opportunity U.S.A.,
Raidt gagged a bid for 32
oversized coffee pots and be-
came an owner for $160.
Valued at $6,000, Raidt has
concluded “we're lucky hav-
ing pots when so many have
so few.”

plicant for the frequency granted
Empire Newspapers-Radio, asking
that its application be designated
for hearing with those of Empire
Newspapers-Radio and Mr. Meach-
em. The Endicott Broadcasting ap-
plication was designated for hear-
ing alone, as was that of Elmira
Broadcasting Corp. requesting the

facilities assigned to Mr. Meach-
em.

List of Grants

Grants were as follows:

Rome, Ga.—News Publishing Co. 670
ke, 1 kw, day only. Grantee publishes
daily News-Tribune and is owned by
B. H. Mooney (799%) and members of
his immediate family. Granted Nov. 29.

Thomaston, Ga.—Thomaston Broad-
casting Co. 1220 kc, 250 w, day only.
Principals: Chester A. Byars, Superior
Court judge, president and 209 owner;
A. W. Marshall Jr., controlling stock-
holder of WKEU Griffin, 20%; R. E.
Hightower, part owner of Thomaston
Cotton Mills, 609%. Granted Nov. 29.

Elmira, N. Y.—James Robert Meachem,
former Navy radio engineer. 1400 ke,
250 w, fulltime. Granted Nov. 29.

Endicott, N. Y.—Empire Newspapers-
Radio Inc. 1450 ke, 250 w, fulltime.
Principals: James H. Ottaway, pub-
lisher Endicott Bulletin, 43.89 stock-
holder Oneonta (N. Y.) Star, which has
FM grant, and 12.59% stockholder Port
Huron (Mich.) Times-Herald, also FM
grantee, president and controlling
stockholder; Mrs. Ruth B. Ottaway,
owner 43.89, Oneonta Star; Byron E.
French, co-publisher Endicott Bulletin

and owner 7.69% Oneonta Star. Granted
Nov. 29.

Pittsburgh, Pa.—Pittsburgh Broad-
casting Co. 1080 kc, 1 kw, day only.
Principals (owning 12.5% each): Henry
A. Bergstrom, attorney, president; Don-
ald C. Lott, president of Fort Duquesne
Steel Co.; Thomas L. Campbell, half
owner of Dyke Automotive, Greenville,
Pa., and founder of Coal City Towing
Co.: Fred C. Babcock, vice president of
Babcock Lumber Co., vice president;
George M. Harton, attorney; Lee V.
Dauler, vice president of Neville Co.
(chemicals); W. A. Turner, president
of McLain Fire Brick Co.; F. Garrett
Richter, Army veteran. Granted Nov. 29.

Elkins, W. Va.—West Virginia Radio
Corp. 1240 ke, 250 w, fulltime. Grantee

i licensee of WAJR Morgantown.
Granted Nov. 29.
Rawlins, Wyo.—Southern Wyoming

Broadcasting Co. 1340 ke, 250 w, full-
time. Owner: G. Stanley Brewer, retail
merchant. Granted Nov. 29.

Rawlins, Wyo.—Rawlins Broadcasting
Co. 1240 ke, 250 w, fulltime. Principals:
Rawlins Newspapers Inc. (Daily Times),
approximately 50%; Tracy C. McCracken,
president of KFBC Cheyenne and Chey-
enne Newspapers Inc. (principal stock-
holder of KFBC) and executive of sev-
eral publishing firms including Rawlins
Newspapers, president, 1 share of stock:
William C. Grove, KFBC vice president
and general manager, and Winfield
Clark Grove, KFBC transmitter opera-

tor, approximately 259 each. Granted
Nov. 29.

Starts Column

FOR first time in 4% years, the New
York Post, Nov. 25 started a radio
column with Paul Dennis as editor, su-
pervising a staff of three. Mr. Dennis
has been associated with Earl Wilson,
Broadway columnist, for 312 years.

o Telecasting



KSO is the favorite radio station of a lot of young people in
Des Moines and Central Iowa. The big reason for this is KSO’s
youth activity program under the direction of Tom Lewis.

Youth in this area know and like KSO . . . have listened eagerly
to the recently completed high-school Football Rally Series . . .

as well as “Careers in the Making”, offering vocational inspira-

tion to career-minded teen-agers . . . and the new “This Is Tom Lewis, left, and Gene Shumate, KSO’s sports editor
America”, workshop typé program, produced in the class- and dean of Iowa’s sportscasters, at the kick-off of a typical
rooms of various schools. high-school football rally. Pep aplenty on this show!

Rafters ring as one of the football rallies gets under way. This season completes three years of the Football Rally broadcasts under
the same sponsor, Frankel Clothing Company. Educators, coaches, parents, and students praise these public-spirited broadcasts.

“Careers In The Making” appeals to the serious side of the
high-school student and, along with “This Is America”,
rounds out an audience-building program that provides
vocational guidance as well as entertainment.

DES MOINES, IOWA 5000 WATTS
Basic Columbia for Central lowa

“The old rickety rack” for KSO! . . . from a thousand shrill
voiced youngsters. Yellers later become listeners when the Murphy Broadcasting Company; Kingsley H. Murphy, President
transcribed show is aired. . .. new loyal fans for KSO. George J. Higgins, General Manager Headley-Reed Co., National Representatives
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COLLEGIATE NETWORK

MARKS FIRST DECADE

THE INTERCOLLEGIATE
Broadcasting System, a nation-
wide group of college radio sta-
tions, last week celebrated its
tenth birthday in a special pro-
gram broadcast Dec. 4 over the
Yankee Network.

The campus network, which
originated at Brown U., now has
25 stations. The stations use
standard studio facilities, and
leased lines are used in exchang-
ing programs throughout the net-
work. A major item on each fall
schedule is the cooperative broad-
casting of Ivy League football
game's over distances as great as
400 miles. A regional network has
been in operation in the Phila-
delphia area for more than a year.

Audience preferences are studied
in uniform surveys conducted on
campuses throughout the country,
and programs emphasize educa-
tional] features and symphonic
musie.

Entry List Grows for Peabody Awards

With Deadline Still

ENTRIES for the 1946 George
Foster Peabody Radio Awards are
being received in large numbers
though closing date is not until
Jan. 10, 1947, according to John E.
Drewry, dean, U. of Georgia
Henry W. Grady School of Journal-
ism.

Entries for the seven awards
may be submitted by stations, net-
works, radio editors of newspa-
pers, magazines, listener groups
and others wishing to direct at-
tention of the Peabody Board to
a program, The board will not be
restricted to entries, however, but
will consider reports of its own
listening-post committees. Entries
should be sent to Dean Drewry at
the school, Athens, Ga.

Each entry should give title of
program; name of station or net-
work; address; -classification in
which entry is submitted; name of

Over Month Away

person making entry; whether
entry is accompanied by transerip-
tion; brief desecription of program,
with reasons why it should be con-

- sidered for an award.

Purpose of the awards is to give
recognition for disinterested and
meritorious public service rendered
by the broadecasting industry. NAB
assists the Grady school in their
sponsorship. Awards will go to
these classes:

1. That program or series of programs
inaugurated and broadcast during 1946
by a regional station (above 1000 w)
which made an outstanding contribu-
tion to the welfare of the community
or region the station serves.

2. Same, for local stations (1000 w
or under).

3. Outstanding reporting and inter-
pretation of the news.

4. Outstanding entertainment in
drama.

5. Outstanding entertainment in mu-
sic.

6. Outstanding educational program.

7. Outstanding children’s program.

WIBW - % %

WIB\‘{, Top-cil
REPRESENTED BY CAPPER PUBLICATIONS, INC.

WIBW

ADVERTISERS

SILK PURSES rox

Modern science can now make a silk purse

out of a sow’s ear. But WIBW goes science one better.

We turn the rest of the porker into sales for your product.

You see, our five-state farm audience wasn’t satisfied

with raising the largest wheat crop ever marketed at such high

prices. They also produced millions of perambulating pork

chops, hams and tenderloins—$34,051,000 worth according

to the last USDA figures.

And, as always, WIBW-advertised goods are taking the

lead in the heavy purchases made by this rich, anxious-to-buy

audience. This one fact alone should put WIBW on your list

for immediate, profitable use.

BEN LUDY.

General Manager

cowusus OUTLET FOR KANSAS

KCKN;, Kansas Cl!y
NEW YORK, CHICAGO, KANSAS CITY, SAN FRANCISCO
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FM-AM COMPARISON

WMBD Builds Tiny Transmitters
For Retail Store Exhibit

WMBD’s demonstrators before a
display sign.

AM-FM comparative demonstra-

tions by WMBD during National

Radio Week, Nov. 24-30, afforded

the Peoria, Ill., station a chance to
promote advantages of the newer
form of radio.

WMBD, which has applied to the
FCC for an FM outlet, decided to
preview FM for llsteners in eight
department and radio stores of the
city. The station engineering de-
partment constructed an exhibit
with two miniature transmitters,
each with an approximate power
of one watt. One was AM, the
other FM.

Each day the demonstration was
placed in a different store for the
salesmen to show respective mer-
its on same programs. Interference
for AM was accentuated by static
generated by a Ford coil. The op-
eration of the coil demonstrated
how FM cut out interference while
the AM was distorted.

WMBD promoted the demonstra-
tions over the air and in newspaper
space, while many of retail stores
played up the exhibit in their ad-
vertising.

Tyler TV Book

WHAT television is and how it
works, from the video camera to
the home receiver, is clearly told
in language not too technical to
be grasped by the interested lay-
man by Kingdon S. Tyler, a CBS
construction engineer, in his new
book, Telecasting and Color [Har-
court, Brace & Co., New York.
$2.75]. Illustrated with many dia-
grams and photographs of the
equipment described in the text,
the volume covers the history of
sight-and-sound broadcasting, its
present state, including ample ex-
planations of production tech-
niques as well as of the workings
of cameras, transmitters and re-
ceivers, -and its probable future.
Color transmission, chiefly the CBS
method, is dealt with at some
length, and the networking of vi-
deo programs by cable, radio relay
and Stratovision is also covered.
Book is a companion volume to
Mr. Tyler’s earlier Modern Radio.
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The Trident

and Time=Bugyers

® The trident, three-pronged emblem of Neptune, is the
symbol of dominion over the seas. In mythology it is shown
firmly grasped by the God of the Oceans, emerging from the
briny depths to survey his watery domain.

To the knowing time-buyer the letters WCBM are a radio
symbol that stands for Baltimore, and Baltimore stands for
ocean-borne commerce. WCBM gives the advertiser com-

[ 4 ’ o [ 4 )
Baltimore's Listening Habit
plete coverage in this city, a great seaport with a firm grasp

on maritime trade. Like the trident, WCBM 1is a three-
pronged emblem. (1) it gives prestige to your product; (2) it
assures you intensive metropolitan coverage; (3) it spells
economy in effective advertising. If Baltimore is your market,
WCBM is your medium.

MUTUAL BROADCASTING SYSTEM

. Free & Peters, Inc.

Exclusive National Representatives

John Elmer, President George H. Roeder, General Manager
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TV’s Value

Rural Area Outlets Have
Big Stake in Video,
Mullen Says

STATIONS serving rural audi-
ences have fully as large a stake
in the future of television as do
other broadcasters, delegates to
the third annual meeting of the
National Association of Radio
Farm Directors, held Nov. 31-Dec.
2 at the Stevens Hotel in Chicago,
were told.

Frank E. Mullen, vice president
and general manager of NBC, who
made the statement, is himself one
of the pioneer farm broadcasters
in the nation. He originated the
National Farm & Home Hour at
WMAQ Chicago in 1927 after hav-
ing produced one of the earliest
farm programs on KDKA Pitts-
burgh in 1923 while radio editor of
The National Stockman & Farmer
magazine.

While admitting it may take as
many as 20 years for television to
reach all types of audiences, Mr.
Mullen said sight is a prerequisite
of ideal radio service to farm as
well 'as urban listeners.

For Farm and City

“We are on the verge of a new
era of service to farmers through
television,” Mr. Mullen said, in ad-
vising farm radio directors to pre-
pare for the day when television
will replace AM broadcasting.

Following Mr. Mullen’s address
at the association’s Sunday dinner,

election of officers for 1947 was
announced.
Layne Beaty, WBAP Fort

Worth, was elected president, suec-
ceeding Herb Plambeck, WHO Des
Moines. Other officers elected were
Charles (Chuck) Worcester, WMT
Cede}r Rapids, Iowa, vice-president;

to Farmers

and Homer Martz, KDKA = Pitts-
burgh, secretary-treasurer. Mr.
Beaty had served as secretary-
treasurer in 1946.

Earlier during the Sunday ses-
sion delegates approved a resolu-
tion drafted by the resolutions
committee headed by William
Drips, NBC Central Division agri-
cultural director, deploring recent
Congressional action reducing per-
sonnel of the U. S. Department of
Agriculture which has eliminated
many government radio farm serv-
ices.

First NARFD code of ethics, ap-
proved Monday, to be used as a
supplement to the NAB code,
pledged all radio farm directors to
“resist any subordination of the
group’s interest in the welfare of
farm people to the selfish purposes
of others.”

Commercial sponsorship of farm
programs does not dettract from

Rain Brings ‘Flood’

SWITCHBOARD of WGAR
Cleveland was wunable to
handle flood of incoming
calls which resulted from
postponement of last Mon-

day night game of Cleve-
land Browns pro football
team, despite explanatory

announcements over the sta-

‘tion. WGAR, which carries
Browns’ games exclusively,
had planned to - broadcast
game from Miami, but post-
ponement, caused by rain,
came too late in day to no-
tify newspaper radio editors.
Check with telephone com-
pany showed that total num-
ber of calls handled was
70,000 to 80,000 greater than
usual Monday traffic.

NAB Meeting Gives Critics

Chance to Hit

BMB will be laid open to the
praise and criticism of the broad-
casting and advertising industries
at 2 p.m. today (Monday) in the
Hotel Statler, Washington. Propo-
nents and opponents alike will be
guests of the NAB Research Com-
mittee at a special clinic designed
to give them a chance to speak
freely about the findings of the
research agency.

Committee action is in line with
decision reached by the NAB
Board of Directors at its Oct. 25
meeting after the NAB convention

“in Chicago. The board at that time
called on the BMB board to be
prepared to justify its station cov-
erage information when the NAB
directors meet again at San Fran-
cisco Jan. 5-7.

Heeding widespread and violent
criticism of BMB, NAB decided to
hold this meeting so typieal crities
could let down their hair and tell
what they don’t like about the joint
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BMB Reports

broadcasting-advertising industry
data. At the same time the case
for BMB will be heard. The group
invited to the meeting is small,
but is believed to represent fairly
the divergent viewpoints of indus-
try elements.

Prior to the afternoon meeting
the new NAB Research Committee
will hold its first session, conven-
ing at 10 a.m. with Carl J. Burk-
land, WTOP Washington and com-
mittee chairman, in charge of pro-
ceedings. Membership of the com-
mittee, completed last week, fol-
lows: Mr. Burkland; Gene L.
Cagle, KFJZ Ft. Worth; Dietrich
Dirks, KTRI Sioux City, Iowa; J. C.
Tully, WJAC Johnstown, Pa.;
Charles P. Scott, KTKC Visalia,
Calif.; William T. Lane, WAGE
Syracuse; Elmo Wilson, CBS New
York; Hugh M. Beville, NBC New
York; E. P. H. James, MBS New

York; Edward Evans, WJZ New
York.

Is Stressed

the service they offer to farm audi-
ences, the association agreed. The
code also directed that the associa-
tion should recommend that air
time be denied to sponsors that:

Make statements known to be
false, deceptive or exaggerated.

Make unfair attacks upon com-
petition.

Use offensive terms to describe
animal functions or ailments.

A spokesman for the NARFD,
in reference to the latter clause,
said this was directed against many
manufacturers of cathartics and
patent medicines, among them
some of farm radio’s largest ad-
vertisers.

Fred Allen Assumes
Top in Hooperating

Replaces Benny in Lead Spot;
Bob Hope Rated Third

FRED ALLEN, for the second
time this fall, was first among the
first 15 evening programs listed in
the Nov. 30 Program Hooperatings
released last week, with Jack Ben-
ny in second place and Bob Hope
third.

Average evening sets-in-use re-
ported were 32.3, up 0.4 from last
report, up 2.6 from last year. The
average evening rating was 10.3,
up 0.1 from last report and up
0.9 from a year ago.

Average available home was
80.1, up 0.4 from last report, up
0.9 from the same period last year.

The current total sponsored hour
index was T1% as compared with
7114 last report, 81% a year ago.

The first 15 programs listed
were as follows: Fred Allen 294,
Jack Benny 27.9, Bob Hope 27.4,
Fibber McGee & Molly 26.4, Charlie
McCarthy Show 24.9, Radio Thea-
tre 23.2, Bandwagon 22.8, Walter
Winchell 22.7, Red Skelton 20.7,
Amos 'n’ Andy 20.6, Screen Guild
Players 20.2, Mr. District Attorney
20.1, George Burns & Gracie Allen
18.8, Duffy’s Tavern 18.0, Take It
Or Leave It 16.8.

Backstage Wife led the list of
top 10 weekday programs in the
report with Right to Happiness in
second place and When a Girl
Marries third.

The top 10 weekday programs
listed were: Buackstage Wife 7.3,
Right to Happiness 7.1, When «
Girl Marries 7.1, Young Widder
Brown 6.9, Romance of Helen
Trent 6.9, Breakfast in Hollywood
(P&G) 6.8, Just Plain Ball 6.8,
Aunt Jenny 6.7, Stella Dallas 6.7,
Breakfast in Hollywood (Kellogg)
6.7, Portia Faces Life 6.6.

Advertising Course

THE ADVERTISING Women of New
York are teaching patients of the Vet-
erans Administration Hospital in the
Bronx “How to Get a Job in Advertis-
ing” in a course by that name which
began last week. Course, which will last
three weeks, features guest speakers
from New York agencies.

BROADCASTING o

MISS WQAM (center) and young
Miss FM were introduced to spec-
tators at the WQAM booth at Mi-

ami’s Golden Anniversary exhi-
bition. Phil Kelleher (1), WQAM
news announcer, did the honors.

11 OUTLETS ARE ADDED
BY MBS; TOTAL: 377

MBS announced nine more affili-
ates last week bringing network’s

total number of stations to 377.

WGNS Murfreesboro, Tenn., operating
with 250 w on 1450 kc and owned by
Murfreesboro Broadcasting Service, joins
MBS Dec. 13.

KCIL Houma, La., 250 w on 1490 kg,
owned by Charles Wilbur Lamar Jr.,
joius network Dec. 15.

WQUA Moline, Ill.,, 250 w on 1230 kec.
owned by Moline Broadcasting Co., joins
Jan. 1.

KSTT Davenport, Iowa, 250 w on 750
kc, owned by Davenport Broadcasting
Co., joins Jan, 1.

WQBC Vicksburg, Miss., 1000 w day-
time and 500 w nightime on 1420 kc,
owned by Delta Broadcasting Co., and
affiliated with Vicksburg Post and
Herald, joins Jan. 1.

WICY Malone, N. Y., 250 w on 1490
ke, owned by North Country Broadcast-
ing Co., joins Dec. 135.

WATZ Alpena, Mich., 250 w on 1450
ke, owned by Midwestern Broadcast-
ing Co., joined Dec. 1.

WMBN Petoskey, Mich., 250 w on 1340
kc, owned by Midwestern Broadcasting
Co.. joins Feb. 1.

WHAR Clarksburg, W. Va., 250 w on
1340 ke, owned by Glacus G. Merrill,
joins Dec. 18.

WRRN Warren, Ohio, MBS affiliate
which has received permission from
FCC to increase power from 250 w to
5000 w on 1440 kc beginning Jan. 1, at
the same time will increase its basic
evening hour rate to $100.

New Manager at KUGN

KUGN Eugene, first radio station
in Lane County, Oregon, has a
new manager, S. W. McCready,
whose appointment was announced
last week by the owners, C. H.
Fisher and B. N. Phillips, operat-
ing as Valley Broadcasting Co. Mr.
McCready, who has served in radio
management and engineering ca-
pacities in the Northwest for more
than 16 years, succeeds Ralph
Hanson, resigned. Mr. Hanson had
been manager since KUGN opened
early last summer. He has an-
nounced that he plans to take a
position with a Northwest firm.

Telecasting






cities of the
deep South-—

New Orleans

San Antonio




Atlanta

New Orleans is

in both wholesale

e
o

and retail sales'—

~Miami

BUYING POWER

Buying power in New Orleans more
than doubled in the past 5 years
according to a survey by the magazine
Sales Management.

INCOME

Effective income in New Orleans is
higher than the U. S. average — and
increasing faster. In 1945, the nation-
al index was 226 compared with the
New Orleans index of 262.

RETAIL TRADE

Retail trade in New Orleans increased
29% in the first half of this year as
compared with the same period of
1945. This increase is greater than
average for the U. S.**

INDUSTRY

New Orleans industry continues to
grow in spite of lost war production.
New Orleans now shows an index of
146 as compared with an index of 100
in 1939. This year, 30,000 more in-
dustrial workers are employed than
in 1940,

*Source: Sales Management.
Map shows rank in wholesale sales.
Retail sales rank:

I. New Orleans 5. Memphis

2. Houston 6. Miami

3. Atlanta 7. Birmingham

4. Dallas 8. Fort Worth
9. San Antonio

**Dun’s Statistical Review.




New Orleans is the

2nd PORT
IN U.S.A.

. » « First in Efficiency

New Orleans ranks as “‘Second Port
in U.S. A.” in value and diversity of
export and import cargo—first in effi-
ciency. New Orleans has more than 7
miles of modern wharves, coordinated
ship-rail-barge lines, grain elevators,
fruit conveyors, one of the world’s finest
coffee terminals and all banking and
factoring services. Over-all port costs
at New Orleans are lower than at any
other gulf port.

SERVING THE MISSISSIPPI VALLEY —New Orleans
is the logical inlet-outlet for this rich trade territory
where more than 419, of the Nation’s retail sales
are made. New Orleans is the heart of the world’s
greatest system of inland waterways and the pro-
posed Tidewater Channel will further enhance the
position of New Orleans as a great port.

SERVING LATIN AMERICA— New Orleans is closely
linked with Latin America by tradition and tem-
perament — is greatly favored as a trade mart. Re-
cently added steamship and airline facilities provide
further attractions to Latin American trade.

SERVING WORLDWIDE MARKETS — More than 50
steamship lines sail to and from 48 of the 50 leading
world ports and to hundreds of smaller ones. Fre-
quent sailings speed service and reduce port costs.
At a recent International Week celebrated in New
Orleans, ambassadors, rinisters and other repre-
sentatives of 30 foreign countries were in attend-
ance—in recognition of New Orleans’ importance to
world trade.

.. .and WWI. is the greatest selling




New civic enferprises speed

growth and prosperity in

New Orleans

INTERNATIONAL TRADE MART — A model of modern architecture and

twentieth century efficiency, this building will house a comprehen-
sive display of raw materials and finished products from many
countries. The International Trade Mart will be one of the finest,
most complete wholesale trading centers in the world. It is expected
to be in operation late in 1947.

INTERNATIONAL HOUSE — One of New Orleans’ most recent enter-
prises is International House wh ich, in a beautiful ten-story building of
its own, affords a meeting place for emissaries of world trade. Here
every facility is available—the appointments of a modern club, meeting
rooms, offices, research library — many other features and services.
International House is a non-profit, non-trading institution supported
by public-spirited citizens.

WORLD’S LARGEST AIRPORT — In size and facilities, New Orleans’
new Moisant International Airport is the world’s largest. Since its
opening in May, 1946, airline passenger traffic more than doubled.
New Orleans — “Air Hub of the Americas’” — serves 72 foreign and
domestic cities; applications are on file for 101 additional routes.

2n sy

FOREIGN TRADE ZONE — New Orleans offers the facilities of a foreign
trade zone — the second to be established in the United States. From
this zone goods may be trans-shipped to foreign ports without passing
through custom barriers. Foreign goods can be re-labeled, re-packaged
and manipulated without recourse to a bonded warehouse. Judging
from the record of the first foreign trade zone, New Orleans will now Proposed design of New Orleans’ New Union Station which will
enjoy another substantial and rapid gain in import-export volume. accommodate 9 of the nation’s major railroads.




WWL leads in promotion
and merchandising, too!

Using all forms of consumer media, WWL.

effectively sells its features and its advertisers
to the buying public. No other New Orleans
station offers such a comprehensive program.

Full Color 24-Sheet Posters

Street Car Dash Posters

Point-of-Sale Displays

Slent Slmxs SHIY

Tty MR 2 g

A
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Folks turn first to . .. v ,
NEW ORLEANS

A DEPARTMENT OF LOYOLA UNIVERSITY

The Greatest SELLING Power in the South's Greatest City

WWL

Folks in New Orleans turn to first Represented Nationally by the Katz Agency, Inc.

— the FM Station 50,000 Watts - Clear Channel - CBS Affiliate



Text of Opinion Voiding Anti-Petrillo Act

(See story in this issue.)

The text of the decision handed
handed down holding the Lea Act
unconstitutional follows:

The information filed herein charges
a violation of Section 506 of the Fed-
eral Communications Act of 1934, as
amended. It charges that the licensee
of ~radio station WAAPF, located in
Chicago, Ill., for several years to, on or
about, May 28, 1946, employed certain
persons who were sufficient and ade-
quate in number to perform all of the
actual services needed by said licensee
in connection with the operation of its
r@dm broadcasting facilities; that not-
withstanding the premises, the de-
fendant‘, James C. Petrillo, president of
the Chicago Federation of Musicians,
on, or.about May 28, 1946, at Chicago,
I}l.,. wilfully, by the use of force, in-
timidation, duress and by the use of
other means, did attempt to coerce,
compel and constrain said licensee to
employ, and agree to, employ in con-
nection with the conduct of its radio
broadcasting business, three additional
pbersons not needed by said licensee to
perform actual services, in the follow-
Ing manner, to wit:

(1) By directing and causing three
musicians, members of the Chicago
Federation of Musicians, theretofore em-
p.loyed.by the said licensee in connec-
pxon with the conduct of its broadcast-
ing business, to discontinue their em-
ployment with said licensee;

(2) By directing and causing said
three employes and other persons, mem-
b‘ezjs of the Chicago Federation of Mu-
siclans, not to accept employment by
sald licensee; and

(3) By placing and causing to be
Placed a person as a picket in front of
the plac;e of business of said licensee.

The information, therefore, charges
that coercive practices employed by the
defenda_nt were only with reference to
subsection (A) (1) of Section 508.

. The pertinent portion of the sectlon
i1s as follows:

“Sec. 506. (A) It shall be un
by the use of express or implied l%rvlvrf;}t'
of the use of force, violence, intimida-
tlox}, or_duress, or by the use of express
or implied threat of the use of other
g}ea&iént;otc%erce, compel or constrain

D 0 coerce -
stra(in a licensee— . compel or con
. “(1). To employ or agree to em
in connection with the conduct ofplt(gé
broadcasting business of such licensee
any person or persons in excess of thé
number of employes needed by such
llc‘?_nsee to perform actual services.

(C). The provisions of Subsection
(A) of this section shall not be held to
make unlawful the enforcement or at-
tempted enforcement, by means lawful-
ly employed, of any contract right here-
tofore or hereafter existing or of any
legal obligation heretofore or hereafter
1ns?115r)ed \?Jh assumed.

). oever wilfully violates an
prpvislons‘ of sub-sectiony(A) or (B) o¥
this section shall, upon conviction
thereof, be punished by an imprison-
ment for not more than one year or by
a fine of not more than $1,000, or both.”

The defendant has moved to dismiss
the information on the ground that
Section 506 of Title V of the Communi-~
cations Act, added thereto by an Act
of 1946, contravenes the First, Fifth,
Tenth and Thirteenth Amendments to
the Constitution of the United States.

Th_e Court considers, first, the con-
tention of defendant that Section 506
violates the due process .of law pro-
tecteq under the Fifth Amendment in
tl;at it is so framed as to create indefi-
niteness and uncertainty in the defini-
tion of a criminal offense. The portion
of the section here involved imposes a
criminal penalty upon the use or threat
to use pressure upon a licensed opera-
tor of a radio station.

‘“To employ or agree to employ, in
connection with the conduct of the
broadcasting business of such licensee,
any person or persons in excess of the
r;umber of employes needed by such
licensee to perform actual services * * *

There is no means, or guide, or stand-
ard by which the defendant may know
“the number of employes needed.” This
is established by the licensee withour
prior knowledge upon the part of the
person subjected to prosecution foi
violation of the section.

Such a provision in a criminal statute
violates the established principle that:

A statute which either forbids or re-

quires the doing of an act in terms so
vague that men of common intelligence
must necessarily guess at its meaning
and differ as to its application violates
the first essential of due process of
law.” Connally v. General Construction
Company (1826), 269 U. S. 385.

A similar statement was more recent-
ly made in Lanzetta v. New Jersey
(1939), 306 U. S. 451, and a detailed
analysis of other cases is found in 83
Lawyers Edition, Annotation, pages
893-921.

The word ‘“wilfully” used in Para-
graph (D) of this section does not make
definite the undefined offense. This view
is not contradictory to that of Mr. Jus-
tice Douglas in Screws v. Douglas (1945),
325 U. S. 91, for he stated:

“% % * but where the punishment im-
posed is only for an act knowingly done
with the purpose of doing that which
the statute prohibits, the accused can-
not be said to suffer from lack of warn-
ing or knowledge that the act which
he does is a violation of the law * * **
(P. 104).

In that case defendants had knowl-
edge they were committing an unlaw-
ful act, but under Section 506 here in-
volved defendant cannot know whether
he is doing that which the statute pro-
hibits or is acting lawfully. This lack
of knowledge is not due to ignorance
as to existence of the statute. His guilt
or innocence is subject wholly to the
whim of others, and his position is that
of the defendants in United States v.
Local 807 of Teamsters (1942), 315 U. S.
512, 532, regarding whom the United
States Supreme Court said:

‘““The state of the mind of the truck
owner cannot be decisive of the guilt
of these defendants.”

Life and liberty may not be imperilled
by, or be subject to, such a frail and
uncertain device as one man’s opinion
against another’s. The will of an indi-
vidual to make an act a crime or not,
depending upon his judgment, is ab-
horrent to our form of government.

It is the Court’s opinion, therefore,
that sub-section (1) of Section 506 is
patently defective in its failure to define
with reasonable certainty the crime
charged.

There are, however, other fundamen-
tal deficiences in the act which must
be considered.

Congress has plainly stated in this
statute that if a licensee can be per-
suaded by means which place no con-
straint or coercion upon the licensee
then the acts of the parties and the
results accomplished are not prohibited.

It is legal and not prohibited by any
law for the licensee to employ more
persons than it needed, without any
agreement with or, in fact, against
the desires of its employes or its rep-
resentatives. The employment of more
persons than are needed by the licensec
is not condemned in this legislation:
Such act is not defined to be an evil
which must be remedied; such conduct
is not denounced or proclaimed to be
illegal in any sense through all the
wording of the statute.

The only time it becomes a crime un-
der this statute is when the employer
refuses to agree. If an employe persists
in trying to demonstrate his demand
to other employes by means of a picket
it becomes a crime. But if the employer
agrees to hire fifty more employes than
are needed, it is not a criminal offense
because of the decision of the em-
ployer.

The information charges that one of
the means employed by defendant to
enforce his request that more persons
be employed by the licensee was the
‘placing and causing to be placed a
person as a picket in front of the place
of business of said licensee.”

Can the hiring of additional em-
ployes which can be done legally by
agreement of the licensee and the
union, or by the licensee alone, be con-
stitutionally denounced as illegal when
done by the right of free speech as
manifested by peaceful picketing?

There is in this case no charge of
violence in picketing and therefore, the
placing of a picket must be regarded
by this Court as peaceful picketing.
The Supreme Court of the United States
in Carlson v. California (1940), 310
U. 8. 106 said:

te% % % publicizing the facts of a
labor dispute in a peaceful way through
appropriate means, whether by pam-
phlet, by word of mouth or by banner,
must now be regarded as within that
liberty of communication which is se-
cured to every person by the Fourteenth
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Amendment against abridgement by a
State.”

It is this fundamental right that is
here challenged as an unlawful means
to procure the accomplishment of an
admittedly legal objective. The Court
is of the opinion therefore, that picket-
ing where not accompanied by any
force or violence, used merely for the
purpose of disseminating the views of
defendant and the members of the mu-
sicians union is a manifestation of the
exercise of the right of free speech and
cannot be defined as illegal except un-
der circumstances which warrant a re-
straint upon freedom of speech or
where it is used for some unlawful pur-
pose.

It has been repeatedly and univer-
sally held that peaceful picketing is a
form of speech and discussion that
cannot under the First or Fourteenth
Amendments be curtailed by any legls-
lative enactment. Thornhill v. Ala-
bama (1940), 310 U. S. 88.

The information further charges at-
tempts to coerce, compel and constrain
employment by means of (1) causing
three musicians to discontinue their
employment; and (2) causing three mu-
sicians not to accept employment by
such licensee.

There is no doubt as to the Consti-
tutional right to discontinue an em-
ployment or to refuse such employ-
ment. The Thirteenth Amendment ac-
complishes the purpose:

“To make labor free, by prohibiting
that control by which the personal serv-
ice of one man is disposed of or co-
erced for another’s benefit, which Iis
the essence of involuntary servitude.”
Bailey v. Alabama (1911), 219 U. S. 219.

As was said in Carpenters’ Union v.
Citizens Committee (1928), 333 Ill. 225:

“Every man has a full freedom in
the disposal of his labor according to
his will, and workmen have a right to
organize for the purpose of promoting
their ecommon welfare by lawful means.
They may impose any condition of their
employment which they may regard as
beneficial to them, and if not bound
by contract, may abandon their em-
ployment at any time, either singly or
in a body, with or without cause. They
have the right to a free and open mar-
ket in which to dispose of their labor.”

Under the Thirteenth Amendment
the right of any worker to leave his
employment at will, or for no reason
at all, Is protected and that right is
inviolate. The freedom to quit and re-
fuse to undertake work may as readily
be exercised through a group organiza-
tion as individually.

It is further contended, the statute
violates the Fifth Amendment because
it deniles equal protection of the laws.
It is fully recognized that there is no
specific Constitutional right to equal
protection of the laws which restricts
Congress; but it is true that:

“Discriminatory legislation may be so
arbitrary and injurious in character as
to violate the due process clause of the
Fifth Amendment.” Detroit Bank v.
United States (1943), 317 U. S. 329.

The Circuit Court of Appeals for this
circuit recently said:

“Congress may not arbitrarily classify
an act as something, the attributes of
which it does not partake, Heiner v.
Donnan, 285 U. S. 312, but it may al-
ways designate an act as coming with-
in a certain category if in its inherent
nature it may reasonably be said to be
endowed with the qualities of such
category.” In re Chicago, R. I. & P. Ry.
Co. (1937), 90 F. (2d) 312, Cert. Den.
Bankers Trust Co. v. Wise (1937), 302
U. 8. 717.

The Fifth Amendment imposes a re-
striction upon Congress, but specific,
but equally effective as to arbitrary
classification. The guarantee of peace-
ful picketing is found in the specific
guarantee of freedom of speech by the
First Amendment: The guarantee of
freedom to withdraw from employment
or refuse to accept employment is
found in the specific guarantee of the
Fifth and Thirteenth Amendments.

This statute could be used to deprive
the members of the Musicians Union
of the right to quit work collectively
as a means of enforcing their demands
with reference to the making of a new
contract. All other employes of this
country have the right to quit work
collectively in order to use their bar-
gaining power; they have the right to

strike in order to enforce their de-
mands.
Broadcasting station employes are

placed in a class separate and apart

"rule than any other employes:

WAGE ISSUE DELAYING

WORLD-GUILD COMPACT

EXECUTIVES of World Broad-
casting System and the TUnited
Office and Profesional Workers of
America (CIO) Radio Guild, have
agreed to the major portions of
a contract for the company's white
collar workers, with the exception
of the terms for an increase in the
weekly wage, it was learned last
week.

The company and union have
come to terms on the following
issues: a two-week vacation, a job
security clause, arbitration on all
disputes, a 87%-hour work week
with overtime set on a daily basis,
as well as the contract’s retroactive
date, Nov. 1.

However, wage scale terms are
still in dispute, it was said. The
company offered the union the fol-
lowing weekly salary increases:
For those who have been with the
company from 6 months to a year
a $2 raise; from one to two years,
$3; from two to three years, $4;
and above three years’ service with
the company, $5.

The union has not accepted these
terms and was planning to hold a
strategy meeting the- latter part
of last week to determine future
policy on this point.

Hembrooke Named
EMIL F. HEMBROOKE, director of
equipment and engineering for Muzp.k
Corp. since 1945, has been named a vice
president of that corporation. He joined
Muzak in 1941 and prior to that was
an engineer with Western Electric.

from those of all other employes in the
United States.

The statute does not apply to em-
ployes who are engaged in communl-
cation such as telephone or tel.egraph
companies, but is definitely limlted‘ in
its application to broadcasting station
employes and no others. As a result
the broadcasting station employes are
singled out and held to a more rigid
They
have not the same rights and privileges
as other employes; they are penalized
and prohibited in their contractual ne-
gotiations, while other employes enjoy
the right which is denied them.

A penalty which applies uniquely to
broadcasting station employes and no
others: A prohibition which relates
solely to contracts between these same
employes and no others; an inhibition
which defines lawful acts as unlawful
when applied to these employes an.d no
others cannot survive the constitutional
test. This segregation and classification
plainly falls within the arbitrary group
of class legislation.

The court finds it necessary to hold
that the statute here involved in the
application here sought to be made
violates the Fifth Amendment because
of indefiniteness and uncertainty in
the definition of a criminal offense:
Violates the First Amendment by its
restrictions upon freedom of speech. by
peaceful picketing; violates the Fifth
and Thirteenth Amendments by its re-
striction upon employment of labor;
and violates the Fifth Amedment by an
arbitrary classification as between em-
ployers and employes and as to other
communication industries.

Whether or not the objectives sought
to be attained by this statute are, or
are not, economic evils which should
be restrained or suppressed are ques-
tions not within the province of this
court. This court does not hold that
Congress is powerless to act or that the
declared objectives of this law are be-
yond the reach of Federal legislative
control.

The only question before the court
is the Constitutional .aspect of this
statute as it was written by Congress.
On this question the court is of the
opinion that this statute is uncon-
stitutional for the reasons above stated.

An order may be entered dismissing
the information and discharging the
defendant..
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Just Ducky

WKY Oklahoma City, which
carried the finals in a big
duck-calling contest in the
Municipal Auditorium, re-
ports that the broadeast was
top successful. Immediately
afterward, an irate sports-
man who lives on a lake
front called the station, fight-
ing mad: “I just heard your
broadcast and now there is
a flight on the lake. Why
di]d you do it now?”’ His com-
plaint was that they were the
sitting ducks and the season
hasn’t opened yet. Johnny
Martin, WKY announcer and
himself an expert -caller,
handled the broadcast of the
event, attended by 3000 duck
hunters. It was won by Jim-
my Fowler, 18.

WBBQ to Start Operating
At Augusta, Ga., Jan. 12

WBBQ will start operating at Au-
gusta, Ga., on Jan. 12, having pur-
chased the complete facilities for-
merly used by WGAC Augusta,
George G. Weiss, manager, an-
nounces. Mr. Weiss is president of
Savannah Valley Broadcasting Co.,
owners of WBBQ. Station will be
basic Southeastern outlet for MBS
and will operate fulltime on 1340
ke with 250 w power. AP and INS
news services will be used. National
representative is Joseph Hershey
MeGillvra Inc.

Staff of WBBQ will include
George M. Scott, formerly of
WGAC and the New York Times,
program director; John W. Wat-
kins, formerly of WGAC, WING
Dayton, WCKY Cincinnati and
WGRC Louisville, commercial man-
ager; David Freeman, formerly of
WGAC, chief engineer.

ITINERARY CHECK is made by
James M. Gaines (1), manager of
WNBC New York, and Richard F.
Flood, general chairman of the
Bayonne, N. J., program commit-
tee for a special events broadcast,
Bayonne Day on WNBC. Station
brought all its personalities to the
New Jersey city for the first of its
salutes to communities in its area.
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gives the farmer what he likes, and results

Farmens
Favorite

And believe us, the farmer down this way
has money to jingle in his jeans. KTSA
programming acknowledges this fact.

Served with KTSA’s powerful signal, KTSA

prove it! Let us show you, too!

SAN ANTONIO, TEXAS
5000 WATTS I.s. s 550 K. C.

TAYLUR_—HQWE’SNVWDEN

COLUMBIA BROADCASTING SYSTEM
LONE STAR CHAIN

AFFILIATED W{TH
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WLAT Transaction
Gets FCC Approval

Owner’s Sale of Half Interest in
Conway, S. C., Outlet OK’d

SALE of half interest in WLAT
Conway, S. C. by owner Loys Mars-
don Hawley to an associate for
$5,023.64, and five assignments or
transfers involving no changes of
ownership, were approved by FCC
on Nov. 29, the Commission an-
nounced last Monday.

The WLAT transaction, arising
out of a July 1945 partnership
agreement, transfers half interest
to Herman Lee Hanks, chief engi-
neer [BROADCASTING, Nov. 25].
WLAT is on 1490 ke with 250 w
fulltime.

FCC also approved involuntary
transfer of control of A. H. Belo
Corp., licensee of WFAA Dallas
50 kw on 820 ke, sharing time with
WBAP Ft. Worth, from George B.
Dealey, deceased, to three trustees
under Mr. Dealey’s will: Edward
M. Dealey, J. M. Moroney, and
George Waverly Briggs.

Assignment of license of KROD
El Paso from Dorrance D. Roder-
ick to Roderick Broadeasting Corp.,
which is owned by Mr. Roderick,
was approved after capitalization
plans were revised. The original ap-
plication, calling for the company
to issue $200,000 worth of bonds at
5% payable over a 10-year period,
had been set for hearing. Under
the revised plan, the company will
issue $200,000 in preferred stock
to Mr. Roderick. KROD is on 600
ke with 1 kw day and 500 w night.

Other Actions

Other license assignments ap-
proved by FCC:

License of WNAX 7Yankton,
S. D, (570 ke, 5 kw), from WNAX
Broadcasting Co. to Cowles Broad-
casting Co., a move designed to
simplify the corporate structure of
the Cowles interests.

Involuntary assignment of license
of WEMP Milwaukee (1340 ke, 250
w), as a result of the death of
Mrs. Genevieve S. Nesbit, whose
6.25% interest goes to her husband,
Wellwood Nesbit, himself owner of
6.25%. There are eight other stock-
holders including Robert M. La
Follette Jr., Progressive Party
Senator who was defeated in his
campaign for renomination last
spring.

KXOA Sacramento (1490 ke,
250 w) from Lincoln Dellar to
Sacramento  Broadcasters Inc.,
wholly owned by Mr. Dellar.

Keystone Adds 11

KEYSTONE Broadcasting System
last week announced addition of
11 affiliates bringing total number
of KBS stations to 233. New sta-

tions are: WRHP Tallahassee,
Fla.; WSGC Elberton, Ga.;
WFOM Marietta, Ga.; WRQN

Vidalia, Ga.; KWHEK Hutchinson,
Kan.; WATZ Alpena, Mich,;

. WWSC Glens Falls, N. Y.; WICY

Malone, N. Y.; WMOA Marietta,
Ohio; WKDK Newberry, S. C.;
WKRM Columbia, Tenn.
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250 WATT TRANSMI
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This is an outstanding FM Transmitter—in engineering, in design,
in performance —assured by GATES “Know-How" of 24 years
standing and months and months of pre-testing in the GATES
laboratories of those features declared best for FM transmission,
which it incorporates.

OPERATING ADVANTAGES

This Unit provides ALL features you want most. Besides
its vertical chassis for easy accessibility, the three-
quarter length front and full-length rear doors, plus
modern styling, it gives you:

DIRECT CRYSTAL CONTROL

...eliminating the necessity of specially designed
motors or critically tuned circuits—an important
engineering accomplishment.

SIMPLIFIED ADJUSTMENTS

Only a limited number of components and con-
trols are used — for simplicity of adjustments and
ease of operation.

THE BASIC UNIT FOR ADDED
POWER

Permits increase of power by the addition of a
1 KW or a 3 KW amplifier constructed in a
matched cabinet. Hence obsolescence is obviated.

FORCED AIR COOLING

...is used throughout on all power amplifier
tubes to secure long life.

EXCEEDS ALL FCC STANDARDS

THE “INSIDE” STORY

All requirements of the Federal Communications Note the simplicify. of asse.mbly, tl'-ae full
Commission are exceeded by the characteristics Iengtl'.x door exposing the |'nter-un|t cohs
of this FM Transmitter. struction —and how accessible all parts
are thus rendered. MODEL BF_250A
The modern, streamlined cabinet is beaus-
" lt spec,’,cﬂrlo”s e o tiful in apperance with all controls at eye

E F / level. Two large do?rs extending t'o con-
¢El ™ N PLACEY OUR ORDER . o vt o o oot
THE

casting Studio.

NEW YORK SOLD IN CANADA BY:

OFFICE: R A D I o c o . Canadian Marconi Co. Ltd.,

9th Floor, 40 Exchange Place Montreal
QUINCY, ILLINOILS

EXCLUSIVE. MANUFACTURERS OF RADIO TRANSMITTING EQUIPMENT...SINCE 1922
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Doherty Urges Positive Federal Policy

To Stop

INDUSTRIAL strife has the po-
tential power to destroy the Amer-
ican way of life unless the nation
formulates a positive labor policy,
Richard P. Doherty, NAB director
of employe-employer relations, told
the Alabama State Broadcasters
Assn. at its meeting held in Bir-
mingham.

A positive labor policy, he said,
must not be borne of punitive mo-
tives but must have as its primary
goal creation “of an environment
conducive to effective mutuality in
collective bargaining.” He said
this policy must proceed on the
thesis that the economic welfare of
society at large supersedes the so-
called rights and freedom of both
labor and management.

Pointing to the tendency in the

Destructive

Industrial Strife

field of industrial relations for
both sides to view their respective
rights and privileges as more fun-
damental than the prevailing code
of practice, or even the law, he
added, “Labor should be no more
sacred than any other area of eco-
nomic and social relations so far
as accepted standards of fair play
are concerned and no more im-
mune to legislative regulations and
legal standards.”

Destructive Methods

He blamed the troubles and
weaknesses that beset collective
bargaining not so much on the
process itself as on some per-
sons responsible for its operation.
“There are still certain manage-
ment and union officials who

X

weaken collective bargaining by
their inept, militant and destruc-
tive techniques,” he said.

Compulsory arbitration, if
adopted as the way to industrial
peace, would cause the disappear-
ance of genuine collective bargain-
ing and bring in its place bureau-
cratic control of economic society,
he predicted, recalling the expe-
rience of the war.

He suggested that an approach
to fair solution of the problem
would not attempt to control leg-
islatively the collective bargaining
process, vince this should remain
bilateral between labor and man-
agement; would seek to correct
abuses, or potential abuses, aris-
ing from destructive practices;
would provide a Federal commis-
sion on fair labor practices much
as the Federal Trade Commission
functions in unfair trade prac-
tices, operating within an area of
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him 17% cents per sale.

it falls with WWVA.”

the bigger they are...
the harder they fall

That goes for sales problems, too —when you bring
them to 50,000-watt WWVA.

Take the case of the worried advertiser who won-
dered how to sell a $6.95 product without spraining
his advertising budget. He scoffed when we sug-
gested that he solve his problem via WWVA. After
a little consideration, the advertiser decided to
accept only 6 announcements at—of all times—5 :15
in the morning. They cost him a total of $72.

‘ Not long afterward he was a mighty speechless
advertiser* when we handed him 419 orders for
$2,863.40 worth of his product. Based upon WWVA’s

Class C one-minute announcement rate, this cost

“Amazing,” he gasped. “Nothing to it at all,” we
told him. “The bigger the sales problem, the harder

You can find out how true that is yourself if you'll
calWWVA or the nearest John Blair office right away.

*We'll tell you who he is if you ask us.

‘ v\ ONE OF THE WORLD'S BETTER RADIQ STATIONS

b

= ]
50,000

WATTS
A BASIC ABC STATION

Wagner Act amendments, This
commission would not have power
to arbitrate terms but would judge
alleged unfair labor practices and
issue cease and desist orders
against the offending party, either
labor or management. It would re-
quire strong enforcement teeth
backed by enforceable penalties.

Mr. Doherty said no single piece
of legislation can fully cover spe-
cific bargaining abuses of unfair
practices, but felt it would lay
down principles and concepts lead-
ing to progressive flexibility to
curb destructive practices. Need
for governmental and other media-
tion and conciliation machinery
would continue, he added.

D. C. RADIO INSTITUTE

IS TO SET U. S. PATTERN

PATTERN for a nationwide series
of radio institutes, designed to
give civic leaders practical infor-
mation about the use of broadecast-
ing, will be set in Washington Jan.
23 when the local Assn. of Women
Broadcasters meets at the Wash-
ington Gas & Light Co. auditorium,
1:30-5 p.m.

Speakers will include A. D. Wil-
lard Jr., NAB executive vice presi-
dent; Dorothy Lewis, NAB coordi-
nator of listener activity, and Ar-
thur Casey, assistant manager of
WOL Washington. Panel discus-
sion, talks, skits and program
demonstrations will supply an-
swers to questions most frequently
asked by organization leaders.

Radio Reminiscences

DR. A. HOYT TAYLOR, chief
consultant for electronics at the
Naval Research Laboratory, Wash-
ington, D. C., will review important
developments in the history of
radio at a meeting of the Wash-
ington section of the Institute of
Radio Engineers tonight in the Po-
tomac Electric Power Co. audi-
torium. His topic will be “Radio
Reminiscences.” Annual election of
officers will be held.

Gate-Crashers!

BROADCASTERS, accus-
tomed to gate-crashing when
celebrities are about, saw it
work in reverse last week.
Florida Assn. of Broadcast-
ers had arranged a Water
Show at the world’s largest
salt water pool, at the head-
quarters hotel, McFadden-
Deauville, Miami Beach, to
wind up the Dee. 1 semi-
annual meeting. Impromptu
spectators, admitted after
FAB President Jim LeGate
(WIOD Miami)..gave his as-
sent, included: Governors
Thomas E. Dewey, N. Y.; R.
Gregg Cherry, N. C.; Clar-
ence W. Meadows, W. Va.;
Herbert B. Maw, Utah; Mil-
lard F. Caldwell, Fla. P. S.:
They were at Miami Beach
for a governors’ conference.
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The COMBINATION|
to GEORGIA WGST
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ATLANTA
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Only a combination i .

all CBS

NO SINGLE STATION, regardless of power, has a strong chllable Gt

of stations can cover
Georgia’s three major markets

enough signal to deliver primary coverage of Georgia’s

three major radio markets. Combinaﬁcn

But the GEORGIA MAJOR MARKET TRIO, consisting of the
three C B S stations in these three markets does the job

rates

— at one low cost

*1000W AT NIGHT

THE GEORGIA MAJOR MARKET TRIO

REPRESENTED BY THE KATZ AGENCY, INC.




Cardinal Co., Hollywood,
Expands, Signs Horswell

CARDINATL Co., Hollywood, radio
production wunit, last week an-
nounced expansion plans extending
into open end transcription activi-
ties, and simultanepus appointment
of Bert Horswell
as director of sta-
tion relations.
Producers of
transcribed Art
Baker & H1is
Notebook for
Montgomery-
Ward Co. [BROAD-

g

CASTING, N o v.
26], firm plans
Mr. Horswell complete promo-

tional service on
all transcribed shows. Service will
consist of newspaper mats, photo-
graphs, news and program promo-
tion ﬁpot announcements.

£

40 AFA CLUBS ENTER

ESSAY COMPETITION
FORTY affiliated clubs of the Ad-
vertising Federation of America
are participating in the high school
essay contest on advertising spon-
sored by the Federation.

The essays, limited to 1000
words, will be written on “What
Advertising Can Mean to the Fu-
ture of America.” The winning
essays in the local contests are to
be in the hands of the national
judges by April 15. Winner of first
honors in the national contest will
be given an all-expense trip to the
Federation’s annual convention in
Boston, May 25 to 28, and $500.

Among cities holding local con-
tests are Chicago, Boston, Wash-
ington, New York, Cleveland, De-
troit, St. Louis, Dallas, Louisville,
Birmingham, Peoria, Columbus,
New Orleans, Jacksonville, Denvar
and Philadelphia.
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AAF ROCKET TRANSMISSION

First Successful Test Expected to Reveal

FIRST successful transmission of
radio signals from the upper strat-
osphere and ionosphere, achieved
by Army Air Forces in a V-2
rocket, is expected to reveal im-
portant facts on behavior of the
upper air. The signals were trans-
mitted up to the top of the rocket’s
63.5 mile trajectory, and during the
descent as well.

Motion pictures of oscilloscope
readings of the rocket’s signals are
being studied by AAF scientists at
the Cambridge Field laboratory in
Boston. At least two months will
be required for preliminary tabu-
lations of the reflective and re-
fractive habits of the upper air.

The findings, scientists hope, will

The Doorway to a

460 #.ton A

Corpus Christi’s yacht basins are as modern as any found
on the American coast-line, boats as long as 75 feet being
easily accommodated. The Corpus Christi waterway has han-
dled a grand total of 135,966,402 tons of miscellaneous
cargo since 1926, standing in eleventh place among the
Nation’s harbors. The Intra-coastal Canal, an integrai part
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Facts on Behavior of Upper Air

not only increase present knowl-
edge of what happens when a radio
wave hits upper air layers but
will permit more accurate predic-
tions of best frequencies for radio
communications.

New Tests Planned

Even as results of the rocket
transmissions are being studied,
AAF and its scientific consultants
are looking forward to the firing
of other rockets at the White
Sands, N. M., station. Past efforts
to transmit from the rocket have
been unsuccessful, aside from vari-
ous types of telemetering instru-
ments that measure temperature
of the rocket skin and other fac-
tors.

AAF hopes first of all to receive
transmissions from higher levels
since the 63.5 mile height attained
by the last rocket, which took mo-
tion pictures of the earth, was dis-
appointing. Highest altitude at-
tained by a rocket was 102 miles
but the missiles are designed to
reach 160 miles.

The latest missile received radio
pulses of 6 and 470 mc from the
ground. The 470 mc wave tripped
a modulator which caused a trans-
mitter in the rocket’s warhead to
respond on 493 me with a pulse
165 microseconds long. The 6 mc
signal also brought a response
which was superimposed on the
493 mec pulse. These signals were
photographed on an oscilloscope.
The 6 mc pulse was known to be
strongly affected by the density of
the ionized layers, whereas the
very high frequency signal re-
mains unaffected. By measuring
the scope signals the density and
characteristics of the layers can be
determined.

In the next rocket AAF plans
to transmit a signal sweeping be-
tween 3.5 and 6 mec, frequencies
used in the daytime for communi-
cations. Later on AAF plans to
place a receiver in a rocket to
pick up signals transmitted from
the Bureau of Standards in Wash-
ington. From this operation it
hopes to obtain data on the in-
tensity of the signal at various
heights, with sharp indication of
when the rocket goes through
various layers as a telemetered sig-
nal on 500 mec is received. This
may provide data on thickness of
various layers.

Highest altitude attained by

av

radiosonde balloons is 65,000 feet.
Bureau of Standards measure-
ments of upper air habits, based
on reflected pulses, were greatly
expanded and improved as a result
of war operations.

Still beyond immediate AAF at-
tainment are the F1 and F2 layers,
which range from 130 to 175 miles,
and the mysterious aurora polaris
which ranges up to 600 miles above
the earth.

BROADCASTING e

of an inland waterway system destined to be-
come the greatest in all the world, is making
increasingly greater contributions to the eco-
nomic well-being of all the coastal cities of
Texas, and other Southern States! As a port.
_ Corpus Christi is the recipient of ever-mount-
ing revenue—and KEYS—your CBS outlet in
this valuable area—is the station to reach it!

250 watts
1490 k¢
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SOUND EQUIPMENT — precisionized — mechanieally and

v erven AR T

electrically — for finer performance

Unit 5324 Transeription Turntable

Fairchild is now in a position to accept
additional orders for the NEW Unit 524
Transcription Turntable on a newly estab-

lished . .. 30-day delivery basis.

Here again, Fairchild has anticipated the
needs of FM with the Unit 524 Transcrip-
tion Turntable. It's completely new. It offers
“WOW'’-free performance without turntable
noise, rumble or vibration for either FM or
AM recorded broadcasts; for dubbing from
disc to disc, or to film; and for laboratory

uses where extraneous noise and distortion

OUTPUT - 0B .

100 _
FREQUENCY

BROADCASTING o Telecasting

cannot be tolerated. It has been engineered

for wide dynamic range, minimum distor-
tion content and wide frequency range —

to keep the record alive!

The drive and turntable have been newly
designed for cabinet installation. They are
not porfable units set in a console. A vibra-
tion-proof rubber coupling connects the
synchronous motor and drive which are
spring mounted and precision aligned in a
single heavy casting—at the bottom of the

cabinet—as shown in the illustration above.

200

“WOW?’-free operation is assured at either
33.3 or 78 rpm by a carefully maintained
evenness of speed. Split-second timing 1s
guaranteed by the positive Fairchild direct-
from-the-center turntable drive.30to 10,060
cycle frequency response is provided by
Fairchild’s patented 25 gram ‘loating’ pres-
sure Lateral Dynamic Pickup—as shown
below in the typical production line fre-

quency-response curve!

For complete information address: 88-06
Van Wyck Boulevard, Jamaica 1,New York.

SOUND
EQUIPMENT

- CYCLES PER SECOND
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WCKY

Flﬂy THUUS Hﬂﬂ l”ﬂ ITE g Studios and Offices

Hotel Gibson
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o
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cincinnATi, 0HIO

OFFICE OF

L. B. WILSON

PRESIDENT AND GENERAL MANAGER

Dear Time Buyer:
Here 18 the WCKY story.

Seven months &go We started block
programing and the 8ix months' HoopeT ghows &
big gain in audience for WCKI. We have gg_inod
every month for six gtraight months. Ouwr Hooperatings
are much higner our mail response tremendously

higher than et any time during our 17 years of drosd -

We have not only gained tremendously in
our Cincimnati Hooperatings, but we have received
more then 350,000 letters on our Jamboree program
from 33 states - 764 of the mail coming from 12 stales
in our intens® 14gtening srea (this represents our
plus coverage) .

See Free & Peters, our national rapesentativoe ’
for detalls on six months’ Hooperatings and mail response.

IRVEST YOUR AD DOLLAR WCKY's-ly.




HOOPER STATION LISTENING INDEX

CITY: CINCINNATI, OHIO Cify Zone MONTH: OCTOBER, 1946

Total Coincidental Calls—This Period 16,113

SETS-IN- STATION | STATION | STATION | STATION
INDEX USE A B C D

WEEKDAY MORNING
MONDAY thru FRIDAY 13.6 : : : : 97.9
8:00 A.M.~12:00 NOON

WEEKDAY AFTERNOON
MONDAY thru FRIDAY
12:00 NOON-6:00 P.M.

EVENING
SUNDAY thru SATURDAY
6:00 P.M.~10:30 P.M.

SUNDAY AFTERNOON
12:00 NOON-6:00 P.M.

SATURDAY DAYTIME
8:00 A.M.-6:00 P.M.

TOTAL RATED
TIME PERIODS

A SPECIAL HOOPER BREAKDOWN SHOWS THAT, IN THE PERIOD FROM MAY 1 THRU OCTOBER
31, 1946, FROM 8 AM TO 8 PM, MONDAY THRU FRIDAY, WCKY LEADS ALL CINCINNATI STATIONS,
EXCEPT ONE.

WCKY

FIFTY THOUSAND WATTS OF
SALES POWER

DOING THE REAL JOB FOR THE ADVERTISER




Grass Roots Radio

OUT OF a one-day meeting of the Florida
Assn. of Broadcasters in Miami Beach last
week came action of profound importance to
all radio.

This state association has done things in
the past—on ASCAP, on labor unions and on
state sales and franchise tax attempts. It isn't
that Florida broadcasters have problems any
more pressing than those of other states. It
is simply that they do something about them.
The Georgia Assn. of Broadcasters a week
before collaborated with the U. of Georgia
in holding the first state Radio Institute to
indoctrinate its journalism students and its
faculty with practical radio operations to sup-
plement class-room theory—another forward
step.

These developments demonstrate the value
of the grass-roots approach. Radio’s policies
and tradition are established, not in such cen-
ters aE New York, Hollywood and Washing-
ton, but in the typical American communities
where Main Street means something and
local-self-expression is more than a catch-
phrase.

In its decade of existence, the Florida asso-
ciation has become an effective force in the
state. That is because a number of its mem-
bers have been willing to give freely of their
energy and time and have provided the leader-
ship so essential in getting things done—such
men as Fred Borton of WQAM Miami, NAB
district director and Jim LeGate, WIOD
Miami, FAB president.

The FAB had as its invited guests at its
Sunday session most of the Congressional dele-
gation from Florida, the Governor and mem-
bers of his staff along with other men in pub-
lic life. It set up a plan to retain a representa-
tive in the state capital during the legislative
session, to work with an FAB member assigned
to Tallahassee on a rotation basis each week
of the session. It voted against the 29 cash
discount to advertising agencies and cited
cogent reasons why. It adopted a resoluticn
calling upon the FCC to break the bottleneck
in clearing transmitter sites. It induced NAB
President Justin Miller to keynote and teil
Florida’s Congressional delegation the facts
of radio life, legally and legislatively.

The joint legislative-FAB meeting was
frankly an experiment. Both sides profited, it
was evident. State organizations can work
effectively on the state level. They also can
perform with value as tributaries of the NAB.

Radio shop talk with the men who make
the laws can go far in dispelling the fog cf
confusion spread by the professional critics of
radio. Developments of projects like the
Georgia Radio Institute gives radio an oppor-
tunity of presenting favorably the advantages
of American radio to those young men and
women who some day will assume leadership
in our affairs.

State broadcasters’ associations would do
well to emulate that which has been started
so well during the last fortnight in Georgia
and Florida.
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Caesar Sells La Buy

«THANK GOD for the Federal courts.” That
was the statement uttered by James C. Pe-
trillo when he was informed that Judge Walter
J. La Buy had ruled that the Lea Act, designed
to curb Petrillo shenanigans, is unconstitu-
tional.

We join him—fervently. If the Lea Act is
unconstitutional, then let’s cancel it. But let’s
pass a law that is constitutional. A law that
will stop not only Petrillo, but all other strong-
arm artists.

Judge La Buy, in his decision, said: “This
court does not hold that Congress is powerless
to act or that the declared objectives of this
law are beyond the reach of Federal legisla-
tive control.”

The new Congress sits Jan. 3. The Lea Bill
passed the House by a vote of 222-43. It passed
the Senate by a 47-3 vote. That was in the
retiring Congress, and enthusiasm against
Petrillos will run even higher in the 80th
Congress.

The La Buy decision is conclusive of noth-
ing. We thought the Lea Bill was constitu-
tional. So did the President, on advice of the
Attorney General, for he signed it.

Two alternatives are open. The way Iis
cleared for Supreme Court adjudication. Judge
La Buy had that course in mind. Congress
can enact a constitutional bill. With the Lew-
ises and the Petrillos and the AFRA’s flying
high, and with the new Republican Congress
committed to curb labor excesses, we think
the chances are better than good that a fool-
proof law will be passed.

Mr. Chairman Denny

CHARLES R. DENNY now is chairman
of the FCC. He has earned the tribute im-
plicit in President Truman’s appointment last
week.

Mr. Denny’s spectacular rise to the chair-
manship is legend now. He became Acting
Chairman very much on the recommendation
of Paul A. Porter, and when Mr. Porter, leav-
ing the OPA, decided to forsake Federal ser-
vice, there can be little doubt that he used
his good offices with Mr. Truman to urge
Mr. Denny’s appointment to the chairmanship.

Since assuming the chairmanship in an
acting capacity last March, Mr. Denny has
racked up many important accomplishments.
He has streamlined licensing activity of the
Commission and he has established “processing
lines” which do much to liquidate the age-old
problem of political pressure.

Of course, Mr. Denny inherited the Blue
Book, which was ready for issuance at about
the time he relieved Mr. Porter. The Blue
Book wasn’t his baby, but he has contributed
to its upkeep. This may be an accomplish-
ment by his own lights, not by ours.

And if he should fail in his administration
of the Commission, we feel it will be on this
issue to which he so stubbornly clings—that
the Blue Book has force in law.

At all events, he’s still the hard-hitting, able
young Charlie Denny who fought his way
through a Congressional investigation to fame
at an early age. His appointment is on merit
and none can deny it.

Oa'z }Qeipecti

HARRY WILLIAM WITT

HEN one of your accounts can triple
Wdealer tie-ups in a matter of days, it’s

time to respect the advertising medium

responsible. So reasoned Harry William
Witt late in 1933, when he decided to leave
Norman W. Tolle & Assoc., San Diego adver-
tising agency, to become sales manager of
KGB, then CBS-Don Lee station there.

Since then he has progressed to his present
post as assistant general manager of KNX
Hollywood and of Columbia Pacific Coast oper-
ations. As chief of staff to Donald W. Thorn-
burgh, CBS western division vice president,
Harry is responsible for general supervision
of sales, programs and administration.

As an undergraduate at the University of
California, Berkeley, he received his first impe-
tus in direction of advertising from a member
of the faculty. Charles Raymond, who enjoyed
a fair reputation as a copy writer at that
time, was also teaching a course in adver-
tising copy.

Mr. Witt was a pupil. Not content with mere
writing exercises, though, he sought further
experience in another realm of prose. To this
end, he spent a year as campus correspondent
of the San Francisco Examiner. No by-lines
came his way, he laughingly recalls, but it did
bring him into a variety of situations which
called for a form of salesmanship to get his
story.

Since his graduation from University of
California in 1925, he has been associated with
the broad field of advertising sales constantly.
Upon graduation, he joined sales department
of Foster & XKleiser, San Francisco, outdoor
advertising firm, After a year’s training in
his natal city, he was shifted to Los Angeles
for two years and then to San Diego where
he remained with the organization until 1932.

Next he sought a broader view of all adver-
tising media. With the Tolle agency, he
recalls that a little of everything was all of his
job, “almost getting to the point of sweeping
out but not quite.”

Grasping the power of radio during this
period, he was most susceptible to a proposi-
tion from Lincoln Dellar, then manager of
KGB. This proposition took the form of sta-
tion sales manager.

Cautiously, he approached his new respon-
sibility, determined to tread carefully until
he had a firm grasp of the medium. This was
not to be his luck. His second day on the
job, a glum auto dealer approached him with
a problem. Being a newcomer to the city, he
said he was having trouble gaining acceptance
in the community.

To familiarize the dealer’s name, Mr. Witt

(Continued on page 48)
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Fred Robbins, popular
WOV disc-jockey and
emcee of the''1280 Club”

Fred Robbins Tells You All There Is To Know

About His Select and Ardent Audience

GE, sex, income, where and

how they live . . . to our
knowledge, Fred Robbins is the
only emcee who can tell you
everything there is to"know about
his listening audience.

Recently, “The Pulse, Inc.” ana-
lyzed the first 25,000 registered
listeners to WOV’s <1280 Club”
program, broadcast nightly from
6:30 to 9:00 p.m. The results
really give you the dope. For
example:

The <1280 ”Club” delivers 1280

listeners for a dollar.
Their average age is 23 years.
56% are women . . . 447, are men.

96%, live in New York’s concen-
trated metropolitan area. And
we can tell you the home address
of each one.

Get the complete facts on this most
revealing of all listener surveys.
You’ll discover that the *“1280
Club” is a “must” in New York.
Phone or write for a WOV repre-
sentative today.

RALPH N. WEIL, General Manager
JOHN E. PEARSON CO., Nat'l Rep.
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THE SHREVEPORT TIMES
STATION

Shreveport, La.

In the Ark-La-Tex
Area, K\WKH,
with its
50,000 Watts
is the No. 1 Medium
with full coverage
and SELLING
POWER in this

prosperous market.

The Branham Co
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Respects
(Continued from page 46)

thought three nightly spot an-
nouncements would turn the trick.
In each announcement, KGB lis-
teners began to hear the name
constantly quoting him as follows:
“Mark Hanna says .. .” After sev-
eral days, strangers began to stop
Mark Hanna on the street, won-
dering what he had to say. At this
point, Mr. Hanna appealed to
Mr. Witt for a change in the copy
line.

That was only the beginning.
The station’s local business bloomed
from a puny annual $17,000 bill-
ings to more than $80,000. Mod-
estly, he tries to explain this
away. When asked for an explana-
tion, he says they simply sold ad-
vertisers who had never used radio
before. But there’s more to it than
that when you sell a local depart-
ment store, public utilities and the
community’s oldest bank.

For a job well-done, he was
named general manager of the sta-
tion in April 1935. Then in Feb-
ruary 1936, he was named sales
manager of KHJ Los Angeles.
When CBS purchased KNX in
September of that year, he joined
the network as station sales man-
ager and progressed to Los Ange-
les sales manager of Columbia Pa-
cific Network in fall of 1937. He
attained his present status in Aug-
ust 1943.

While on a vacation at La Jolla
in 1928, he first met Louisa von
KleinSmid. Less than a year later,
in March 1929, they returned to

-

¢ FM Oddity

PHENOMENAL thing, this
FM. WBKY Lexington, the
U. of Kentucky’s educational
FM outlet, reports a letter
from Johnnie V. Meier of
Dallas, saying he has heard
three WBKY programs with
good quality. WBKY oper-
ates at present on 500 w pow-
er with a single element an-
tenna 100 feet above ground.

La Jolla for their honeymoon. To-
day they boast two sons, Harry
Walter, 11, and Stephen Jeffrey, 8.

Although born in San Francisco,
Oct. 10, 1901, and educated at Poly-
technic High School there, before
attending college, Mr. Witt is now
a Southland Californian entirely
by choice.

The Witt foursome now lives in
Brentwood, a suburb of Los Ange-
les, where Mr. Witt apportions his
hobby hours between gardening
and golf with a heavier accent on
the former. Though hardly an or-
chard, his garden includes a repre-
sentative collection of fruit trees.

From 1939 to 1941, he served
two terms as president of South-
ern California Broadcasters Assn.
He has also been a director of the
Los Angeles Ad Club. Currently
he is a director of SCBA and
member of the University Club.
On the Greek side, he lists mem-
bership in Alpha Sigma Phi and

professional membership in Alpha .

Delta Sigma, national advertising
honorary.

nor too PETIT....

KTUL
- (OVERS THE

- MONEY MARKET

. OF EASTERN OKLAHOMA

Wkt

NERAL MANAGER

e

5000 WATTS TULSA,:+~ OKLAHOMA

FREE AND PETERS,

Nati/onal

Representatives
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OBERT A. DROHLICH, chief of the

radio branch of the national public

relations division of The American
Legion, has resigned to assume manager-
ship of WWOK Flint, Mich., new out-
let in which he and his brother, AL-
BERT S. DROHLICH, share interest.
Scheduled to start operation as an in-
dependent outlet shortly after Jan. 1,
WWOK will use 1 kw fulltime on 1470
ke. The two brothers formérly owned
KDRO Sedalia, Mo., which they had
sold last January upon entering the
AAF. Albert S. will be program direc-
tor of new station.

EDWARD HURT, co-owner of KFXD
Nampa, Idaho, is recovering from serious
injuries suffered in tractor accident dur-
ing construction of KFXD’s new plant.

IRA A. HIRSCHMANN, owner of WABF
New York (FM), left last week for
Europe where he will represent UNRRA
in investigations on displaced persons.
During the war he was sent to Turkey
and the Middle East by President Roose-
velt to smuggle refugees out of Nagzi
Europe. Mr. Hirschmann’s present as-
signment will take him to Poland, Ger-
many and Italy. He will return to the
U. 8. early in January.

ROLLY FORD has been appointed
manager of CHUM Toronto. Starting
with CJCJ Calgary, Alta., in 1930, Mr.
Ford has been with the Vancouver Sun
and CJOR Vancouver, B. C. He served
with RCAF during the war and on dis-
charge the National Film Board, Otta-
wa. He joined the sales staff of CHUM
early in 1946, was promoted to commer-
cial manager, and will continue in that
post along with that of station man-
ager. -

MARCEL LEFEBVRE, manager of CHLP
Montreal for 18 years, has resigned. He
is succeeded by C. A. BERTHIAUNE.
JOHN B. BROWNING, general manager
of WSPB Sarasota, Fla., has been ap-
bointed to special events committee of
Sarasota Chamber of Commerce.

JOHN GAY BRITT, assistant manager
of WGBR and WGBR-FM Goldsboro,
N. C,, is the father of a boy.

HOWARD BEDFORD, former part
owner of CKNX Wingham, Ont, has
received license from Department of
Transport, Ottawa, to operate new sta-
tion at Niagara Falls, Ont., CKVC, with
1 kw on 1600 kc. Station will be rep-
resented by James Alexander Co. at
Montreal and Toronto.

Philco Dividend

PHILCO Corp. last week declared
year-end dividend of 20 cents per
share of common stock payable
Dec. 23 to stockholders of record
Dec. 1. Year-end dividend brings
total payments for 1946 on corpor-
ation’s common stock to one dollar
per share, amount paid in 1945.
Previous financial statement of
Philco Corp. appeared in BROAD-
CASTING, Nov. 25.

HALIFAX

NOVA SCOTIA

A CAPITAL Station
In A CAPITAL City gets
You CAPITAL Results!
Ask

JOS. WEED & CO.
350 Madison Ave., New York.

P.S. We'll soon have our 5000 Watt
Transmitter in operationl

¢ Telecasting
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KLAC NEWS STAFF

Fred Henry, director of news and special events,

“SECOND-HAND”
SUCCESS STORY

How KLAC became Los Angeles’ favorite for news—

among other features—stems from local leadership in

James McNamara, mobile reporter, "on the spot” local news. news, plus the 1946 inauguration of “on the spot’’ re-

Edward Hargrove

Roger Patrick
reporters
Marx Hartman

Sam Balter {Sports)

porting that has scored an amazing number of news
“beats”". KLAC's mobile unit is always seen wherever
sensational news is being made ... adding to the most
complete international, nation, state and local cover-
age. KLAC news, fed by the major wire services and

its own local staff of reporters, is "'clocked” on arrival

and aired on the hour.

BROADCASTING # Telecasting

LOS ANGELES

National Representative : ADAM J. YOUNG, Jr., Inc. New York & Chicago
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Quth Cuane

knows—and enjoys
the confidence of

“THE MODERN
WOMAN"

Whatever it takes to make a
woman’s participating program
Number One in its fieid, Ruth
Crane has. In rating, in time,
in sales performance, she is
first in Washington.

c o and can
she sell?

Ask Rockwood Chocolate,
Websters Tomato Juice, French
Kettle Onion Soup, Colgate
Dental Cream, Bathasweet,
Scoop, Tintex, Conformal
Shoes, Barbizon Slips.

For future availabilities, get the

full facts from ABC Spot Sales!

The Evening Star Station

MALY

630 K.C. 5000 WATTS
WASHINGTON, D. C.
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FOOTE, CONE & BELDING has ap-
pointed six new directors to its board,

it was simultaneously announced by
EMERSON FOOTE, FAIRFAX CONE,
and DON BELDING, who previously
have been agency’s sole directors. New
directors are: WILLIAM E. BERCHTOLD,
vice president and chairman of the
plans board, New York; COL. HARRY
A. BERK, vice president in charge of
the international division; J. HUGH E
DAVIS, vice president and manager of
the Chicago office; WILLIAM dJ.
PRINGLE, vice president and manager
of the Los Angeles office; H. K. REY-
NOLDS, vice president and manager of
the San Francisco office and WILLIAM
R. SACHSE, secretary-treasurer.

LOUIS EINSTEIN, former display adver-
tising salesman of Los Angeles Exami-
ner, has joined Raymond Keane Adv.,
that city, as account executive.

RAYMOND R. MORGAN Co. has moved
San Francisco offices to new quarters at
260 California St.

LUTHER BANKER, separated from Navy,
has been made radio timebuyer of The
Tullis Co., Los Angeles.

KAY DALY, formerly fashion editor
of Chicago Herald-Tribune, has joined
Foote, Cone & Belding, San Francisco,
as fashion director.

E. FRED FRANKLIN has joined Smith
& Drum, Los Angeles, as vice president
in charge of product merchandising
and campaign planning. In addition
he will service newly acquired accounts
of California Savings and Loan League
and Diesel Power Inc., Los Angeles.

EDWIN BRANDT, recently head of Los
Angeles Times public relations, and
ROBERT GARRICK, formerly in that
department, have formed their own

agency under name of Brandt & Gar-
rick Adv. at 1534 N. Las Palmas Ave.,
Hollywood.

JOE MORAN, assistant director of radio
at Young & Rubicam, New York, Dec.
4 spoke before the Atlantic Council
AAAA at the Poor Richard Club, Phila-
delphia, on radio commercials.

CAROL BULKLEY, former program as-
sistant to WILLIAM N. ROBSON at CBS
and prior to that as-
sistant production
manager at BBC
New York, h a s
joined the New York
office of Gordon M.
Day Adv. as radio
production director
to handle musical
commercials a n d
dramatic shows.
ANTHONY ALDU-
INO has been -named
comptroller of Bu-
chanan & Co., New
York. He had pre-
viously been with
Hanly, Hicks and
Montgomery (Ferry-Hanly Co.) and
Donahue & Coe.

GEORGE ENZINGER, vice president ot
Buchanan & Co., Chicago, Nov. 31
married Mrs. Irene Castle McLaughlin,
well known partner of dancer Vernon
Castle.

GEORGE F. GOUGE, vice president and
director of BBDO, will retire from that
position Dec. 31. Mr. Gouge joined the
former Barton, Durstine & Oshorn
agency in 1921 when it was in its sec-
ond year. He was active in the merger
of the firm with the George Batten
comipany in 1928 and was in personal

Miss Bulkley

them as a program director... -
ave e i
~ accomplished m_ﬂéiciép_...giv T
. PAUL CODT the background |
- and experience to serve the
best iﬁ_tgrééﬁl's of i?ad_ip_ “lisften-‘-_"- :

ers and radio advertisers as
Pro ram Director

Managedﬁ by GENE _OfFAl.I.ON since 1923 o Represented ’b'y BLAIR since 1937

The Lengthened Shadow of Men Who KNOW HOW From EXPEIENCE

- of KFEL
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charge of the servicing of many of the
company’s largest clients during his 25
years with the agency.

BBDO New Ynrk last week reported that
its Los Angeles office has been conduct-
ing a survey of United-Rexall's retail
advertising program at the request of
the client with thought of possibly
taking over entire operation next year.
Agency has been handling part of the
U-R retail campaign. Move would in-
volve one of the largest retail advertis-
ing budgets in country, estimated at
over $2,000,000 yearly for Liggett, Owl,
Sontag, Renfro, Land and other com-
bpany-owned stores. N. W. Ayer & Son
continues to handle Jimmy Durante-
Garry Moore show on CBS.

ARKADY LEGKUM has been named vice
bresident in charge of copy of Robert
W. Orr & Assoc.,, New York, new adver-
tising agency opening Jan. 1. He was
formerly with Lennen & Mitchell and
Foote, Cone & Belding.

CHANDLER STEWART (Doc) WOOL-
LEY, followiag five years of service with
the government, has resignd as adver-
tising branch chief, War Assets Adm.,
Washington, and rejoined Roy S. Dur-
stine Inc., New York, as account ex-
ecutive.

THOMAS C. BUTCHER, formerly with
Doherty, Clifford & Shenfield and prior
to that with Benton & Bowles, New
York, has jommed the executive staff of
William Esty & Co., New York.

JOHN M. BINGHAM has been appointed
manager of the new Toronto office of
Rusell T. Kelley Ltd., Hamilton, Ont.
BRUCE JOHNSON has been appointed
manager of the Winnipeg office of J. J.
Gibbons Ltd. EWART McPHERSON, for-
mer manager of the Winnipeg office,
has been appointed manager of a new
Winnipeg office of Stewart-Lovick Ltd.,
Vancouver.

JACK CULINER, for two years manager
of the New York office of Ellis Adv.,
Buffalo, has returned to the Toronto
office of the agency.

BRYDON McRAE has been appointed
manager of the Winnipeg office of Mc-
Connell Eastman & Co., London, Ont.
MARVIN GIBBERMAN, former assist-
ant production manager at Frederick
Clinton Co., New York, has joined
Norman D. Waters Adv., New York, as
office manager. :

THOMAS FREEBAIRN-SMITH has suc-
ceeded Nat Wolff as Hollywood contact
for Buchanan & ‘Co. on CBS “Eddie
Bracken Show.” Mr. Wolff continues as
program producer.

RICHARD DEGNER, account executive
of Milton Weinberg Adv., Los Angeles,
has married Martha Jane Waldbott.
ADDISON SMITH, former writer-pro-
ducer of Benton & Bowles and recently
Army discharged, has sold original
script, “The Hitchhicker,” to Paramount
Pictures Corp.

JACK M. KLINE, of Baker & Hosking
Advertising, New York, has been ap-
pointed research director of the agency.
CARL BROWN, vice president of Sher-
man & Marquette, New York, arrived
in Hollywood last week to confer on
Mel Blanc (Colgate) show.

ROBERT LURIE, formerly with Harry
S. Goodman Adv., New York, has formed
his own agency incorporated in St.

(Continued on page 54)
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Represented by RAMBEAU
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- from Texas'
best radio “buy”

TWO for ONE Price . ..
KFJZ Fort Worth - WRR Dallas

Down where KFJZ and WRR cover the
billion-dollar Fort Worth-Dallas mar-
kets, good things are coming in pairs
this year . . . for these two estab-
lished 5000 watt stations have joined

hands to offer you two shots at one of

K F J Z

5000 WATTS
1270 KC.

W R R

5000 WATTS
1310 KC.

REPREGSENTATIVE

COMPANY

&

the nation's important areas . . . for
ONE price, and at simultaneous or

separate hours.

Budget - watching is still good business.

Compare the cost and you'll

agree it's Texas' Best Radio Buy.
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HEAR ALL THE FEATURES

that make the Capitol service different.
Capitol will be glad to send you a recorded
demonstration transcription.



The shortest distance between Pine Ridge and Hollywood . . . is the

Capitol Transcription Library Service.

To any local radio station and sponsor—in Pine Ridge or anywhere —
Capitol Transcriptions now present Hollywood’s big stars, outstanding
tunes and arrangements, and programming skill. All the sparkling
elements of high-cost, live-talent productions. .. available for

N A DIVISION OF

any station to build its own network-type musical A SAPITOL RECORDS

shows — shows that sell!

Capitol offers a basic library of more than 2000
selections...plus more than 50 new numbers each

month. Programming aids too: brilliantly arranged opening
and closing themes for 22 shows and musical

interludes to background commercials.
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Louis as Robert Lurie Inc. With Mr.
Lurie are GEORGE T. DYER as service
director and REBEKAH LIONBERGER
as media and copy director.

HARRY W. WEEKS, formerly with
Humbert & Jones and Benton & Bowles,
has joined Lennen & Mitchell, New
York, as copy writer.

BURKE DOWLING ADAMS Adv., Upper
Montclair, N. J., has opened West Coast
offices at 315 W. Ninth St., Los Angeles,
to se&‘vice recently acquired Southwest
Airways account. Radio will be used
with  other media. VICTOR ARM-
STRONG has been named manager of
office,

NORMAN F. BEST, discharged from
RAF |and prior to service with Lennen

& Mitchell, New York and Hollywood,
has been ‘appointed director of media
and research for Erwin Wasey & Co.,
Seattle.

NORMAN HARTFORD, former adver-
tising copy writer of Capitol Records
Inc.,, has resigned to join Ralf Spang-
ler & Assoc.,, Los Angeles, in simllar
capacity. -
FLOYD HOLM is headquartered in
Compton Adv. Hollywood office, serving
as liason on MBS “Queen For A Day.”

ROBERT COLE, account executive in
the Detroit office of Grant Adv., has
been promoted to vice president and
general manager in charge of agency’s
Rio de Janeiro and Sao Paulo offices.
He assumes new duties Dec. 15.

MALCOLM C. McDONALD, former dc-
count executive with Thomas A. New-
hoff Adv., Baltimore, and prior to that
with Paris & Peart, New York, has
joined S. R. Leon Adv., New York. in
same capacity.

HELEN BRIDGE UNDERHILL, former
account executive at St. Georges &
Keyes, New York, has joined Young &
Rubicam, New York, in same capacity.

IAKES

Yup, Station B gets
9.59, of the listeners
in WDAY’s coverage
area, and Station C gets
7.29%, (according to the
latest Conlan Survey).
But don’t think we’re
satisfied. We make no
bones of the fact that
we want all the listeners
in the Red River Val-
ley, and we’re trying to
run the kind of opera-
tion that will get them!
Enough said?

WDAY GETS 61.4%
OF THE AUDIENCE
IN ITS COVERAGE
AREA

STATION B GETS
9.5% OF THE
AUDIENCE

STATION C
GETS 7.2%

450 PROGRAMS CARRY

PUBLIC SERVICE THEME

GEORGE P. LUDLAM, radio di-
rector of the Advertising Couneil,
last week announced that approxi-
mately 450 commercially sponsored
and sustaining radio programs are
now carrying public service mes-
sages in cooperation with the Ad-
vertising Council.

Referring to the heavy radio
support which public service cam-
paigns are continuing to get, Mr.
Ludlam said that nearly 300 com-
mercial programs and almost ev-
ery leading radio advertiser in the
country are actively participating
in the network and national spot
allocation plans administered by
the Council. Public service mes-
sages are scheduled weekly by the
Council on approximately 150 sus-
taining programs.

Among the messages being
broadcast between Dec. 1 and Jan.
1 are announcements and dramati-
zations pertaining to atomic ener-
gy, housing, student nurse re-
cruitment, the prevention of traf-
fic accidents, sale of savings bonds,
Army prestige, salvage of waste
fats and the United America pro-
grams.

Seeks Certification

THE UNITED Office and Profes-
sional Workers of America (CIO)
Radio Guild last week applied to
the = National Labor Relations
Board for certification to hold an
election for union representation
of white collar workers of WOR
New York.

)524 Can

T
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REPRESENTING LEADING RADIO STATIONS
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IM STRAIN, program director of
KLAC Hollywood, has resigned ef-
fective Dec. 15 to become commercial
manager of KHUM, new 250 w, 1240 kc
station at W. Eureka, Calif. Mr. Strain
has been with KLAC (previously KMTR)
for three years.
HOWARD GRAY, commercial manager
of KFVD Los Angeles, and with that
station since 1936, has resigned effec-
tive Jan. 1 to enter business for him-
self.
TOM DURAN, WCAE Pittsburgh ac-
count executive, is recuperating from
an appendectomy
REED MEYERS, television representative
and account executive of WGN Chicago,
is in Hollywood for two weeks con-
ferring with Los Angeles area television
interests.
H. ROY MARKS, local sales manager
of WEEI Boston, is recuperating at home
following an operation.

DEAN UPSON, former commercial man-
ager of WSM Nashville, has been ap-
pointed commercial manager of KWKH
Shreveport, La.

WGNI Wilmington, N. C., has appointed
Joseph Hershey McGillvra Inc. as ex-
clusive national representative.
JAMES McEKNIGHT, formerly of WIBC
Indianapolis, has been mnamed local
sales manager of WWOK Flint, Mich.,
new outlet to begin operations early
next year on 1470 kc with 1 kw full-
time.

Blanket Applications

A RULES amendment (to Sec.
1.8301) permitting a licensee in
services other than broadcast to
submit blanket instead of separate
applications for renewal or modifi-
cation of licenses was adopted by
FCC on Nov. 29 and announced
last Monday. Effective on adoption,
the amendment provides for blanket
applications of this type ‘“where a
licensee holds several licenses which
are identical in terms, or which are
identical with the exception of sta-
tion locality.”

Off to Argentina

PHILIP S. NEWSOM, general
manager of the UP radio news
division, left last week for Argen-
tina to supervise extension of UP
service to the Belgrano network.
The network consists of 17 sta-
tions and has the largest audience
cf any South American chain.
Mr. Newsom also will study exten-
sion of the Esso Reporter news.

_ represented by
UNIVERSAL RADIO: SALES
- New York * Chicago » San Francisco
Los Angeles ¢ Seattle
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Chicago Directors
Win Salary Boost

3 Networks and Stations Sign
Contract for 15% Increase

THREE networks, CBS, NBC and
ABC, and their owned and operated
Chicago stations formally signed a
new contract with the Chicago
Radio Directors Guild authorizing
a 15% salary increase Friday,
Dec. 6.

With I. E. (Chick) Showerman,
vice president and general manager
of NBC Central Division, Ed Bor-
roff, vice president and general
manager of ABC Central Division,
and Frank Falknor, general man-
ager of WBBM, CBS station, rep-
resenting the networks, and Burr
Lee, president of the CRDG signing
for Chicago directors, the pay in-
crease will be retroactive to Sept.
15 [BROADCASTING, Nov. 25].

Under terms of the contract
minimum pay will be $82.50 per
week. Other conditions of the con-
tract include four weeks’ termina-
tion notice or two weeks’ pay and
one day pay for each holiday.
Present minimum salaries to pro-

PUBLIC’'S DUTY TO RADIO

IS CITED IN PALEY TALK

INAUGURATING a weekly Co-
lumbia network series on “Time
for Reason—About Radio,” Deec. 1,
CBS Board Chairman William S.
Paley urged increased public in-
terest in all phases of radio
[ BROADCASTING, Dec. 2].

Mr. Paley, appearing on the new
program to be conducted over an
extended period by CBS Counsel-
lor on Public Affairs Lyman Bry-
son, said that the criticism leveled
against broadcasting today ‘“‘stems
from the basic, extraordinary fact
that private broadcasting in
America must be two things at
the same time.”

“Rirst and primarily,” said the
network executive, “radio is a
mass medium which must serve
the masses. Next and secondarily,
it is a medium which must also
serve the specialized needs of mi-
nority groups.” '

Following up the recommenda-

tion he made before the recent

NAB convention in Chicago, Mr.

Paley said that his proposed Code

of Program Standards should be

Mr. Paley (1) and Mr. Bryson

Lyman Bryson in discussions of
problems, policies, the public’s role,
appraising of broadcasts, and the
obligations of broadcasters in
radio.

Guests of WFAH-FM

SIXTY retail dealers and distribu-
tors from four Ohio cities, Alli-
ance, Canton, Akron ‘and Cleve-
land, were guests of WFAH, Alli-
ance’s new FM station, at a din-
ner meeting of Alliance Elks Club
Nov. 26 in observance of National
Radio Week. Progress of FM broad-
casting was traced briefly by Paul
W. Reed, WFAH manager. Mr.
Reed introduced W. H. Propst Jr.,
chief engineer, who explained the
engineering phase of station opera-
tion, and Robert K. Hansen, pro-
duction manager, who sketched
WFAH’s programming plans. FM
films produced by GE and West-
inghouse were shown.

created and enforced and applied
to all broadcasting. He called for
a code that would “stimulate and
encourage the whole industry to
broader accomplishments on a still
higher plane. It should enhance all
stations subscribing to it and raise
serious question about the stations
which offend against it.”

Future Sunday afternoon pro-
grams in the “Time for Reason—
About Radio” series will feature

ducers are $75.00 per week for
ABC, $82.50 per week for both
CBS and NBC. Mutual and WGN
were not represented in the nego-
tiations inasmuch as CRDG has
not been able to obtain a majority.
All signators to the contract, the
first to be signed between Chicago
network divisions and stations and
the Guild, agreed that negotiations
had been carried out on a ‘“highly
amicable and satisfactory” scale.
Original proposals made to the
network executives by the Guild
last Aug. 7 asked minimum pay of
$100 per week and $50 for each
half-hour local commercial pro-
gram. These requests were dropped
during subsequent negotiations.

Lyndon Whitaker

LYNDON CY WHITAKER, 60,
former head of the San Francisco
office of MacGregor & Solle, radio
advertising agency, and former
director of the San Francisco Ad-
vertising Club, died Nov. 27 in
St. Louis, where he had resided
for the past six years.
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Twenty-four dollars out of every $100 earned in the entire
State of Virginia is earned by people who live in WDBJ’s
listening area. And the competition for these people’s
. listenership is so much less than in larger, more metro-

ON politan areas that your ratio of buying power to advertis-

W G Bl ing costs is even more significant.

Scranton WDBJ—alone—gives you Roanoke and most of South-
west Virginia, and at moderate rates. Ask us, or Free &

Peters, for complete facts.

CBS ¢ 5000 Watts ¢ 960 KC
Owned and Operated by the

TIMES-WORLD CORPORATION

* Woodlawn Dairy!

NEW YORK OFFICE
475 Fifth Avenue

An Arthur B. Church Production
HOTEL PICKWICK, KANSAS CITY 6, MO.

FREE & PETERS, INC., National Representatives
December 9, 1946 o Page 55
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PRESENTING A CONCISE
LISTING OF PARTICIPATING
PROGRAMS ON KFI

A highly diversified group of ad-
vertisers are finding this Station’s
participating programs to be the
ideal medium for outstanding sales
results at a very economical cost.
Your clients with products that
leﬁ]d themselves to this type, of
radio advertising can’t miss on :

LADIES DAY

Bill Stulla, assisted by Bob Mitch-
ell, pianist-organist, and Bill Shir-
ley, tenor, turn out a daily song and
patter program that is a highlight
in morning listening in America’s
thitd market. The rime: Monday
thru Friday, 9:15 to 10:00 a.m.

—-...__._.._-..__—-___—_—__h_—’._________.._______————-9———-----—-

WHAT DO YOU SAY?

Joan Schafer conducts a sensational
Vox Pop program in which listen-
ers|argue controversial issues via
letter. Miss Schafer’s role as moder-
ator is a constant test of her abun-
dant charm and ingenuity. The
time: Mon., Tues., Wed. and Fri.,
10:15 to 10:30 a.m.

- e v am e e mn e e e e - .

ART BAKER NOTEBOOK

Philosopher with the common
touch, Art Baker, gathers a tre-
mendous listening audience each
weekday afternoon to hear his
thoughts on people, places and life
in general. A great salesman with
a great reputation, Art Baker’s
Notebook is now in its seventh
year on KFIL. The time: Monday
thru Friday, 4:30 to 5:00 p.m.

Details about these features available at
KFI Sales or at Edward Petry Company.

.-__._______._._.._-.____.__..__——-_..

. KF)

640
KILOCYCLES

50,000

~NBC tsr 105 ancewes.

Represented Nationally by Edward Petry. and" Company, Inc.

WATTS '
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ED TUCKER, formerly of WCAM Cam-
den, N. J., and a lHeutenant colonel
with the AAF in the Pacific during
the war has been appointed program
director of WNAR Norristown, Pa.

TED TOLL, Hollywood writer-producer
of ABC *“Music Hall,” replaces DICK
WOOLLEN, now handling “Tommy
Riggs Show” on that network.

SAM ROWLAND, record editor of Look
Magazine, has joined KWKW Pasadena,
Calif., as m.c. of six weekly, 60-mintte
transcribed noon show starting Jan. 6.

KIT CRANE has joined WIP Philadel-
phia as women'’s director replacing
FRANCES McGUIRE. Miss Crane will
present five-weekly morning program,
*“Kit’s Chatter Bar.”

WALLY ASHLEY, program director of
WITH Baltimore, has returned to the
station after an illness of three weeks.

JIMMIE JEFFRIES, in Texas radio for
20 years, is now disc jockey-m.c. of
new 3-4:30 p.m. show on KGKO Fort
Worth, Tex. He is assisted by BOB
EVERSON. Title of show is “570 Mati-
nee."”

WILLIAM CONRAD, radio actor-pro-
ducer, has been signed to a term film
contract by Enterprise Productions Inc.
and assigned role in “Burning Journey.”

PEDRO deCORDORA, Hollywood radio
and screen actor, is convalescing from
injuries sustained recently in automo-
bile accident.

FRANK LOVEJOY, radio actor, has been
signed to term film contract by Story
Productions Inc., Hollywood.

BILL GRIFFITHS, announcer of CKMO
Vancouver, B. C., has left to join the
announcing staff of KOL Seattle. PA-
TRICIA YOUNG, English novelist, has
joined the continuity staff of CKMO.

ALAN YOUNG, star of the “Alan Young
show’” on NBC was awarded a plaque
during Dec. 6 broadcast by the Disabled
American Veterans in appreciation of
appeals made on his program in be-
half of DAV.

JIM McDOWELL, recently discharged
from Navy and previously on announce
ing staff of WRUF Gainesville and
WLAK Lakeland, has joined announc-
ing staff of WSPB Sarasota, Fla.

EDDY BROWN, violin virtuoso and vet-
eran station musical director, has been
named musical dirctor of new com-
munity FM station of Eliag Godofsky
now under construction in Hempstead,
L. I, N. Y.

LEE PHILIPS, WCAE Pittsburgh, an-
nouncer, has qualified to fly with AAF
reserve at Greater Pittsburgh Airport.
During war, he was pilot on B-25 strafer
in South Pacific

OZZIE NELSON, star of “The Adven-
tures of Ozzie and Harriet” on CBS,
has decided to have 40 of the past scripts
of the show rewritten in narrative form
and published as a book.

FRED HEIDER, staff writer with ABC
New York, is taking an indefinite leave
of absence from the network to con-
tinue writing the Jo Stafford ‘“‘Chester-

New Type Peak-Limiting
Amplifier Is Developed

A NEW TYPE of peak-limiting
amplifier which is to become
standard equipment for CBS-
owned stations has been developed
by a member of the engineering
staff of WBBM Chicago, A. B.
Chamberlain, CBS chief engineer,
announces. The amplifier, desig-
nated the CBS Type 1-A Auto-
matic Gain-Adjusting Amplifier,
makes it impossible for any broad-
cast program peak to exceed the
pre-determined maximum output
level, Mr. Chamberlain says.

E. E. Schroeder of the WBBM
technical staff invented and devel-
oped the amplifier under direction
of J. J. Beloungy, formerly chief
engineer of WBBM and now chief
engineer of WCCO Minneapolis.
It has been in operation at WBBM
for nearly a year. Its performance
has been so superior that it is
planned to make it standard equip-
ment at all CBS-owned stations,
Mr. Chamberlain says.

field Supper Club” show on NBC from
Hollywood, where it will originate be-
ginning Dec. 10 on Tuesday and Thurs-
day.

CORSAGE presentation to Film Star
Virginia Mayo was made on “Strictly
Show Business” by Hal Tate, former
Chicago manager of BROADCASTING
and now conductor of that program on
WAIT Chicago. Flowers were furnished
by the Society of American Florists as
part of National Flower Week.

PFC. MARVIN L. BRYAN, former chief
announcer of Shirley Morris Agency,
Beverly Hills, cCalif.,, and freelance
writer-director-actor in Hollywood, is
now serving with the Eighth Army in
Tokyo as announcer, writer and actor
for WVTR Tokyo, AFRS outlet.

MURRAY WAGNER, CBS Hollywood an-
nouncer, has been selected as narrator
of State Dept. documentary film con-
cerning public opinion polls.

BILL ROSSEAU has been named Holly-
wood director of ABC ‘‘Time for Crime”’
(California Wine Growers Guild) start-
ing Jan. 4.

MARSHALL POPE, former newsman
for KWK St. Louis, has joined WCKY
Cincinnati as morning newscaster.

PENN BROWN, announcer of WTAG
Worcester. Mass., is the father of a girl.

KRIS MARTIN and LEE SMITH have
joined the announcing staff of WACE
Chicopee, Mass. Both are veterans,

SID TREMBLE, program director for
KCMO Kansas City, is the father of a
girl,

HOWARD M. PAUL, assistant continuity
director of WLS Chicago, is the father
of a girl.

BOB BURNS, NBC comedian, has been
formally inducted into the Kiowa tribe
as an honorary chieftain with the name
of Rig Wind. Induction climaxed cele-
bration of Oklahoma week, which Mr.
Burns inaugurated with an NBC broad-
cast from Oklahoma City’s Municipal

Auditorium. Arrangements for broadcast
and the ceremony were made by EDGAR
T. BELL, secretary-treasurer of WKY
Oklahoma City, and P. A. SNUGG, WKY
manager. All members of Mr. Burns
troupe, agency representatives and NBC
engineers were made honorary Okla-
homa citizens by GOV. ROBERT S.
KERR, who was guest on the broad-
cast.

JOE TWERP, writer-actor on CBS “Jack
Carson Show,” Nov. 28 married Doris
Cloninger.

BOB GILLEN, fo<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>