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Showmanship
In Running
A Radio Station

ARIETY ....THOU ART ONE, T0O!

For three successive years KLZ has been named by
VARIETY as one of the top showmanagement stations of the
nation. This is the first time any station has won this dis-
tinction three years in a row and KLZ is humbly grateful for
this recognition from the Supreme Court of Show Business.
It illustrates most vividly the consistency with which KLZ
bears down on the showmanagement throttle, exerting en-
thusiasm, initiative and imagination continuously to find new
ways to serve ils community. In return, KLZ has earned in-
creasing prestige and popularity both with its listeners and
its program sponsors.

AFFILIATED IN MANAGEMENT
WITH WKY, OKLAHOMA CITY
REPRESENTED NATIONALLY
BY THE KATZ AGENCY, INC.




A MAIL COUNT

that counts *
WNAX AUDIENCE MAIL1946.. 517,926

This half-million mail response came from a five state area, including Iowa,
Minnesota, Nebraska, North Dakota and South Dakota. 78.26 per cent of
all WNAX audience mail last year was addressed to a commercial pro-
gram.

WNAX COMMERCIAL MAIL 1946 .. 405,034

* But there’s more to the story. 9 out of every 10 pieces of this com-
mercial mail contained money or orders for items advertised on WNAX.

That’s certainly proof that WNAX rings

the cash register for its advertisers. If S/

you want more proof, just get in tonch

with the nearest Kalz man.
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Aunother Yankee Success Stony

Originates from WNAC
over 24
Y ankee Stations

YNAC  Boson, Mo JOHN M. MACDONALD f

WJOR Bangor, Me.
CC  Bridgepor, Ct. 7 A.M. Monday thru Saturday
XL Coricord, N. H.

AR Fall River, Mass.
IM  Fitchburg-Leo- Sgonsored by

minster, Mass.

vors hemaa ™ | The Lehigh Navigation Coal Company
ymn 'C:!Z:ﬁf’mﬁ’,' Producers of Old Company's Lehigh Anthracite
wcou Lewiston-Auburn,

Maine
WLLH L°n‘ﬂslst:|‘:""s‘:;f:' . The Yankee Weatherman gives More than 5000 Yankee listen-
whfg m::ctzijz:"g his listeners a complete early ers wrote in for his ""Barometer
WBRK Pittsfield, Mass. morning New England weather Booklet" offered by the Yankee
%ﬂ?g ;z:::":’"re summary — temperature, tides, Weatherman during one week.
WEAN PrR?;::c:LRH'I. winds, storm and road conditions Everybody talks about the
WSYB  Rutland, Vi. and forecasts for the entire New  weather and the Yankee Weather-
y\:,vcsg %&aﬁtt‘:?;’ g,' England Yankee area. man from Bangor to Bridgeport.

WDEV  Waterbury, Vit.*
WAAB  Worcester, Mass.

Plus Yankee FM Stations THE YANKEE NET\X/ORK, INC.

WGTR Boston

WMNE Mt. Washington Member of the Mutual Broadcasting System
*7:30 A.M.
21 BROOKLINE AVENUE, BOSTON 15, MASSACHUSETTS Represented Nationally by EDWARD PETRY & CO,, INC,
Published every Monday, 53rd issue . (Year Book Number) published in February by BROADCASTING PuUBLICATIONS, INC., 870 National Press Buildi Washington 4, D. C.

Entered as second class matter March 14, 1983, at Post Office at Washington, D. C., under act of March 3, 1879.
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BROAPC”K STING.. at deadline

J
Closed Circuit

COCA-COLA Co., New York, currently nego-
tiating through its agency D’Arcy Adv. Co.,
New York, for its program Spotlight Bands
to|be sponsored on CBS five daytime quarter-
hoprs weekly and one night half-hour.
1

ONE OF LARGEST transmitting equipment
orders of all time and certainly biggest since
war, about to be placed with RCA by Inter-
national Ladies Garment Workers Union,
which has proposed grant in New York, final
grants in Los Angeles, St. Louis and Chatta-
nobga, and is applying for Philadelphia and
Baston. Firm orders for those already granted
and conditional orders for others would ap-
prpach $400,000, says Morris Novik, ILGWU’s
ragio consultant, and will be RCA all the way.

NEW AT&T troubles may begin when phone
stnike is settled—possibly this week. Justice
Dept. is set to bring anti-trust suit asking that
telephone company divest itself of wholely-
owned service and supply subsidiary, Western
Electric Corp. Suit probably will be no sur-
prise to AT&T due to Pullman case ruling.
|
WHILE FORMAL announcement is withheld
pending separation from diplomatic service as
anibassadorial head of Greek financial mis-
sion, Paul A. Porter will become partner in
law firm of Thurman Arnold, former trust-
busting Assistant Attorney General, and Abe
Fortas, former Under Secretary of Interior.
Firm is in general practice but former FCC
Chairman Porter is expected to specialize in
radio and communications. It will be Porter’s
first venture in private law practice since he
left CBS legal counselship in 1942 to enter
Goﬁvernment service at F.D.R.’s behest.

FLYING NARBA mission of Comr. Rosel H.
Hyde and K. Neal McNaughton, chief of FCC'’s
standard allocations section, to Havana, Mex-
ico| City and Ottawa [BROADCASTING, April 14]
may involve FM considerations, too. Informal
conversations have surrounded proposal of
CBC that FM power be limited to 20 kw, ef-
fedtive at 500 feet within 250 miles of horder.

ABPARENTLY recognizing that skywave in-
tellfference exists during daytime even though
not covered in its engineering standards, FCC
may reverse its field on licensing of daytimers
on| clear channels. Substantiated reports of
curtailed clear-channel service by virtue of in-
flux of daytimers could bring approval of
Clear Channel Broadcasting Service petition
to |te1'minate indiscriminate licensing pending
oufcome of clear-channel case.

FOC HAS established some sort of precedent
by [granting Baltimore Sunpapers authority to
operate one portable and two mobile relay press
stations for ten days in special press service to
enable newspapers to cover local news during
telephone strike which had rendered large
areas of city and environs inaccessible to

(Continued on page 98)
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u/acomini

April 21: Associated Press and American
Newspaper Publishers Assn.,, Waldorf-
Astoria, New York.

April 21: North Carolina FM broadcasters to
form FMA affiliate, Cherry Hotel, Wilson.

April 21-22: NAB District 13 Meeting, Rice
Hotel, Houston.

April 22-23: CCNY Third Annual Conference
on Radio & Business, School of Business &
Civic Administration, New York.

{Other Upcomings page 96).

Bulletins

EDWARD S. ROGERS, chairman of board,
Sterling Drug Inc., New York, elected 1947
chairman of Brand Names Foundation at an-
nual meeting Friday at Waldorf-Astoria.
Other new officers include Frank M. Folsom,
executive vice president, RCA Victor Division,
named vice chairman; Robert M. Ganger,
vice president, Geyer, Newell & Ganger, New
York, and Justin Miller, president of NAB,
elected to board. Mv. Folsom also elected to
executive committee.

INTEREST on $350,000 judgment won last
year by Donald Flamm, former owner of
WMCA New York, from Edward J. Noble,
chairman of ABC board, awarded Mr. Flamm
by New York Court of Appeals. Mr. Noble’s
attorneys reportedly will appeal main verdict
to Appellate Division of Supreme Court.

BRISTOL-MYERS Co., New York, announced
Friday relinquishing of its Friday night 8:30-
9 p. m. time period on NBC as well as Alan
Young Program which occupies that time,
effective June 6. Young & Rubicam, New York,
is agency.

NEW YORK CITY Real Estate Board rejected
interim plan devised by Television Broadcasters
Assn. for television antenna installations in
city.

WESTINGHOUSE-CIO PACT

WESTINGHOUSE ELECTRIC Corp. and CIO
United Electrical Workers announced agree-
ment Friday on 15-cent hourly wage increase
for 75,000 workers. Discussion of noneconomic
issues such as health, welfare and insurance
programs will continue through contract year.
New contract, subject to ratification by union
conference board of locals and membership, ef-
fective April 1, 1947, to April 1, 1948.

RWG, NETS TO MEET

SECOND meeting scheduled April 24 between
representatives of four major networks and
officials of Radio Writers Guild, which two
weeks ago authorized strike.

Business Briefly

TRANS WORLD SIGNS @ Trans World Air-
lines sponsoring 8:30-8.45 a.m. Mon., Wed.
Fri. segment of Hi, Jinx starring Jinx Falken-
burg, Tex McCrary on WNBC New York.
Agency, Kudner, New York.

YANKEE SPORTS @ Alles & Fisher, Boston
J. A. Cigars, signs J. A. Baseball Review or
eight Yankee Network stations, Sunday 7-7:1¢
p.m. Agency, Lester E. Hawes, Boston.

CONFECTIONS CONTEST @ Confection:
Inc., Chicago, begins nationwide contest ir
mid-May with radio spots in more than 7(
markets for about six weeks. Agency, Schoen:
feld, Huber & Green, Chicago.

WJZ FIRST QUARTER

SHOWS INCREASE OF 13%

BUSINESS signed by WJZ New York witt
local accounts during first three months of 1949
showed increase of 13% in dollar volume over
first quarter of 1946. Included in recent new
business is Phillips Packing Co.s sponsorshiy
of Elmer Davis five times weekly, twice-weekly
sponsorship of Ethyl & Albert by West Dis-
infecting Co., and sale of Shirley Wolff Shou
to Unicorn Press. In addition, Louis Sherry
Standard Brands, and Industrial Bank of New
York have signed to participate in WJZ pro-
grams while Eastern Airlines, American To
bacco Co. and Philip Morris using spot.

HIGH COURT MAY GET

WINCHELL LIBEL PLEA

WALTER WINCHELL’S attorneys expected
to file answer in Supreme Court to libel com-
plaint originally filed two years ago by George
W. Hartman, former Columbia U. professor,
seeking $50,000 damages for alleged libel in
Mr. Winchell’s Jan. 23, 1944, broadcast. New
York Court of Appeals decided last week that
defamatory remarks read from script are
libel and not slander, therefore plaintiff has
cause for action.

CAMPBELL'S SOUP SIGNS

CAMPBELL SOUP Co., Camden, N. J., June
30 starts sponsoring Double or Nothing five
times weekly on CBS; time slot not yet decided
(early story page 14). Campbell’s five-weekly
half-hour series also starts June 30, reportedly
with Bob Crosby’s orchestra in one 15-minute
segment and Bob Trout in the other. Jack
Carson’s returning for Campbell’'s in fall
deemed unlikely. Agency, Ward Wheelock.

NAB PROTESTS ZONING BILL

NAB protested zoning bill (HR-2984) Friday
at joint hearing of House and Senate District
Subcommittees (early story page 87). Don
Petty, NAB general counsel, argued bill would
handicap development of television, FM and
facsimile by preventing building of towers in
residential areas. Bill would become mode!
for State action, he said.

BROADCASTING e Telecasting



In the heart of the Tennessee Valley,

20 million killowatt hours doesn't seem
like much electricity—but it's a lot
when you know that IT REPRESENTS
JUST THE INDUSTRIAL POWER USED
IN THE NASHVILLE AREA DURING
ONE MONTH. That power speeded
manufacturing, employed thousands
and added dollars to buying income in
the rich Nashville market. And WSIX
can help speed your sales in this
areqa, too. Wide popularity means ef-
fective, economical coverage for WSIX.

Represented Nationally by
THE KATZ AGENCY, INC.

BROADCASTING o Telecasting

AMERICAN + MUTUAL 5,000 WATTS 980 KC
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WSIX gives you all three: MARKET, COVERAGE, ECONOMY
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Way, way back around 600 B.C., an ancient Greek orator used to talk
for hours on end in the Senate of Sparta. His name was Lycurgus, and
his Hooper pushed .002.

It’s a different story with the modern Spartans living in and
around Spartanburg, South Carolina. They have their ears glued to
one radio station; the one radio station that delivers programs planned

and produced for them: WSPA.
The clincher? The ubiquitous Mr. Hooper has provided us with:

HOOPER STATION LISTENING INDEX » WINTER, 1947
Spartanburg, South Carolina
INDEX SETS IN USE WSPA | STATION *‘8" | STATION ““C" | STATION D"
8 AM-12 N Mon. thru Fri. 259 68.8 0.9 13 28.6
12 N-6 PM Mon. thru Fri. 212 603 43 3l 322
6 PM-10 PM Sun. thru Sat. 40.1 76.6 03 1.5 19.4

Right now, WSPA can deliver to you a ready-to-buy-your-product
audience of 128,290 radio families* in 50 South Carolina, North

Carolina and Georgia counties.

*BMB Daytime Audience : ; P

and W5S5PA-FM

é ,CBS STATION FOR SPARTANBURG —GREENVILLE MARKET,
SPARTANBURG, SOUTH CAROLINA, REPRESENYED BY HOLLINGBERY. WALTER J. BROWN, VICE PRESIDENT AND GENERAL MANAGER,

Pa,
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TORONTO BUREAU

417 Harbour Commission Bldg. ELgin 0775
James Montagnes. Manager.
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* Reg. U. 8. Pat. Office
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here’s 25 ¥x 3 Hennessey

...WSYR’s irresistible.
profitable —
and sponsorable

salesman

% HENNESSEY IS IRRESISTIBLE:

Sleepyheads wake up and whistle...commuters
laugh away their morning fog...daybreakers
from Watertown to Watkins get up on the funny
side of bed when Frank Hennessey starts his

sunrise shenanigans! As WSYR’s skylarking

Timekeeper of the early-morning hours, he
mixes music and musings in a bright way that
has brought him over 30,000 letters from

listeners in six months.

%X HENNESSEY IS PROPITABLE:

No microphone novice, Frank Hennessey is the
airwaves bugler who reached half the G.I.’s in
Central Europe via Radio Munich’s 200,000
watts. Before the war, he was farm editor of
WWL in New Orleans. He’s an expert on the
buying habits of hoth farm and city wage-
earners. Best of all, he knows the people who
hold the hillion-dollar purse-strings of WSYR’s

prosperous 17-county area*—and their loyal

prefcrence for his products proves it.

ﬁ HENNESSEY IS SPONSORABLE:

Listeners keep asking for more and more of
Hennessey’s gay patter—so WSYR has built a
new 12:30-12:45 P.M. show (with a Pulse rating
of 9.1) around this three-star salesman! Here’s a
prime buy for some market-wise advertiser.
(Also, now and then, you might find a 10 or 15-
minute strip available on the Timekeeper’s
morning show.) Typical of WSYR’s smart day-
long programming, Hennessey is the man who
can wake up big Central New York State to your
product. Better call us or Headley-Reed about
him right away! .

*BMB calls it 22.

WSIR

SYRACUSE

570 ke.— 5000 watts
QOur 25th Year

NBC in Central New York
Represented by Headley-Reed

WTRY, Albany-Troy-Schenectady, & WELI, New Haven, are also H. C. Wilder Stations



An Analysis of WTOP

... AGAINST 5 STATIONS IN 1945
... AGAINST 9 STATIONS IN 1946

In every major (and many a minor) market, the total number of radio

stations has skyrocketed. As a timebuyer, you undoubtedly have wondered:

. What impact, if any, do new stations have on listening habits ?
2. To what extent are established stations able to retain their ratings?

Here is some pertinent research that reveals how one station—WTOP
—in one of America’s greatest markets —Washington, D.C.—fared when
the number of radio stations jumped from six to ten within a year.

WTOP enjoyed a 9% larger Hooper rating during an average
quarter-hour against nine competing stations than the station had
twelve months earlier against five competitors!*

The following six local originations are typical. All were heard when
Washington had six broadcasting stations. All still were on the air when
ten stations competed for the same D.C. audience. Sponsored by local or

national advertisers, they represent six different types of programs:

FBased on a comparison between the Oct.-Nov.
Hooper Supplementary Reports for 1945 and 1946
*Oct.-Nov. 1945 Hooper Supplementary Report
tOct.-Nov. 1946 Hooper Supplementary Report




Ratings for Timebuyers

WTOP Programs

I945  AGAINST 5 D. C. STATIONS 40 Pct. MORE LISTENERS =)
m AGAINST 9 0.C. STATIONS
17 Pct. MORE LISTENERS wp "'H*

9 Pct. MORE LISTENERS = *l*
227 Pct. MORE LISTENERS =
3.5*
17 Pct. MORE LISTENERS 25*
L% :
1.5*
JANICE GREY THE FACTFINDER SUNDIAL NEWS HOME SERVICE DAILY CITY DESK
Daytime Serial Information Service Music and Comments News Roundup Househoid Hints Local News
10:00—-10:15 a. m 5:45—6:00 p.m. 7:45-9:00 a. m. 8:00—8:(5 a. m. 9:45—10:00 a. m. 6:20—6:25 p. m.
Monday — Friday Monday — Friday Monday — Saturday Monday — Saturday Monday — Friday Monday —Friday

Against twice as much competition, five out of six WTOP originations
commanded bigger ratings. And the sixth show had just as large a rating
as it had against half as much competition twelve months earlier.

The conclusion is obvious: Good programming—the kind produced
by WTOP’s 40-man program department—will always command an ever-
increasing and ever-loyal audience. You can get in touch with this audience

by getting in touch with WTOP or Radio Sales.

Washington's only 50,000 watt station, Columbia Owned WTBP

REPRESENTED BY RADIO SALES, THE SPOT BROADCASTING DIVISION OF CIS:
NEW YORK, CHICAGO, LOS ANGELES, DETROIT, SAN FRANCISCO, ATLANTA'



ALONE

NEBRASKA'S
CAPITAL CITY STATION
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KFOR alane is located in the
Lincoln area and alone con-
centrates on serving the thou-
sands of families in this rich
market.

That's why people in this
farea have the KFOR listening
habit . . . they know that the
'“Voice of Lincoln" serves their
nterests and theirs alone.

Let KFOR deliver this tre-
mendous market thoroughly
and economically for you, too! |
Call Petry today!

® Service |
® Performance
® Results -

lwnu T. STUART sh EXECUTIVE OFFICES, !
T ) R

1240 KC ~ BASIC ABC
{

L

o

LINCOLN, NEBRASKA

HARRY PECK EDW. PETRY & (0., INC.
Station Py National
Manager Representatives
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Feature of

A FABULOUS idea popped into
Bill Jefferay’s head one day. From
the listeners’ angle, he knew it
was sure to build an audience. But
from his point of view as commer-
cal manager of WARL Arlington,
Va,, he was not so sure the idea
would find a sponsor. Would an
Arlington or nearby Washington
radio advertiser be willing to buy
time for every half-hour break on
the station seven days a week for
a novel quiz show?

He approached the man whose
firm is probably Washington’s
largest radio user, Sidney Zlot-
nick of Zlotnick the Furrier, Mr.
Zlotnick was willing.

And now over 140 times a week,
starting last Monday, WARL
broadcasts for Zlotnick’s a 3% to 4-
minute quiz which consists of an
opening  sponsor identification
(transcribed) followed by a “live”
factual question und the answer.
Then a name is selected at random
from the area telephone directory,
the number called, and if the per-
son is listening, hears the answer
and can give it on the phone, he or
she wins a $2 prize.

If there is no answer, or the
person is not listening to the sta-
tion, money reverts to the jackpot

Sellers

ART-TIME work at KWSC,
P\Vashington State College’s

station, Pullman, Wash,,

served as springboard into
the commercial field for Herb
Wixson, currently assistant mana-
ger in charge of sales and pro-
grams of KMPC Hollywood.

On graduation from college in
January 1930, he joined KGA Spo-
kane where he re-
mained until 1938.
During this period
he served in several
capacities —as an-
nouncer, entertain-
er, commercial copy
writer, program di-
rector, salesman and
assistant manager of
KGA. He held the
latter post for five
years before coming
to Los Angeles in
December 1938, to
join Don Lee Broad-
casting System as
account executive.

He remained with
Don Lee for four
years. Then he
joined KMPC in
1942 as sales man-
ager. One year later—in January
1943—he became assistant mana-
ger in charge of sales and pro-
grams. In sales he oversees deal-
ings with 267 sponsors represented
by 127 advertising agencies.

Herb doesn’t believe in numer-
ology but objectively reports the

HERB

the Week

BEAMING over the big deal are
(standing, 1 to r) R. Kilbourne
Castell, WARL general manager;
William W. Jefferay, WARL com-
mercial manager; M. Belmont Ver
Standig, advertising agency head;
Sidney Zlotnick, manager of Zlot-
nick The Furrier, Washington.

and is added to the prize for the
next call.

Program is heard every half-
hour from 8 a. m. to station’s clos-
ing time at local sunset every day
except Sunday, when the Zlotnick
schedule begins at noon to avoid

(Continued on page 86)

of Sales

prominence of the numeral four in
his life. First, he was born on the
fourth day of the fourth month,
1907, at Rye, Colo. Later on in life
he was married to Helen Hudson
on June 4, 1938. His sales staff
numbers four and enough fours
keep his golf scores in the low
90’s. During his four years with
KMPC he has managed to increase
time sales 500%.

Mr. Wixson’s fam-
ily moved to Idaho
and Washing-
ton during his child-
hood. A large part
of this time Herb
lived on ranches,
where he feels a kid
can grow up doing
things which call
for imagination,
speed and initiative.

When Herb is not
golfing he is usually
fishing. On the lat-
ter line, he insists
that he takes his
hat off only to his
wife as a trout fish-
erman.

Has he had any
laughs in radio? He
recalls a time when as a harried
announcer reading a paint com-
mercial with an eye on an upcom-
ing seed spot he gave out with:
“For the finest in paints, stains,
enamels and varnishes, visit the

XYZ Seed Co.”

ITPAYS

TO

COVER

THIS RICH
MARKET

EASTON,

A
STEINMAN '
STATION

Sales Repre

RADIO

sentative

ADVERTISING

ANY

New York ¢ Chicago » Son Francisco

Dallas * Hollywood
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Worlg’ | o CARD)
/ § Champiop CARDINALS. --Yes, and ST LouIs
i i " BROWNS

loving
rs of both
of their favorites with

ST. LOUIS’ OWN
 Traditions -

7 4
Rf\ YY)~

f
QA/\_/(L/ Like St. Louis ball teams, KWK maintains

its fans’ responsiveness by catching and holding loyal listeners; hits home with a battery

of programs geared to local interest and runs up impressive ratings. All this is proved,

month after month, by Mr. Hooper’s “box score.”

St Lowucs' Own
and St Loucs Owuned

HOTEL CHASE, ST. LOUIS

PAUL H. RAYMER CO., Representative
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NO. S—Intimate Glimpses into the Lives of
the Gl‘eat(est Spot Radio Sales Organization on Earth!?)

/—-—\

l n E A s ! EXCLUSIVE REPRESENTATIVES:
ALBUQUERQUE xos
. ) BALTIMORE weaM
The grizzled veteran above, ladies and gents, BEAUMONT KPOM
. . . : BOISE KDSH
is Russel Woodward, our Executive Vice Presi- BUFEATO vien
dent, talking in his Chicago office with the CHARLESTON, 5. C. wese
. ) CINCINNATI weky
manager of one of the top-flight stations we COLUMBIA, S. C. wis
. ; . CORPUS CHRISTI KRiS
represent. But are they discussing their golf, DAVENPORT woe
s 2 ; ’ DES MOINES wHO
their ailments, or the weather? No; they’re DEFVER e e
discussing a new program idea which may soon ‘F’;’:gg"s“"“'m ‘x‘;m
be selling stuff for you. . . . Gathering and HOUSTON KXYZ
. : : ; INDIANAPOLIS WISH
passing on such ideas is part of-the job all onr KANSAS CITY KMBC
- 9 LOUISVILLE WAVE
Colonels do—and do well. Want one now? MINMEAPOLIS.ST, PAUL  WWTCN
NEW YORK WMCA
OMAHA KFAB
PEORIA-TUSCOLA  WMBD-WDZ
PORTLAND, ORE. KEX
- RALEIGH WPTF
ll\ C‘ ROANOKE wosJ
- ® SAN DIEGO KsDJ
Ad J . q . ST. LOUIS KSD
S X Pioneer Radio Station Representatives SEATTLE KIRO
SYRACUSE wrBL

Since May, 1932

CHICAGO: 180 N. Michigan NEW YORK: 444 Madison Ave. DETROIT: 3463 Penobscot Bidg. SAN FRANCISCO: 58 Sutter HOLLYWOOD: 6331 Hollywood ATUANTA: 322 Palmer Bldg,
Franklin 6373 Plaza 54130 Cadillac 4255 Sutter 4353 Hollywood 2151 Maia 5667

PaLe 12 o April 21, 1947 BROADCASTING o Telecasting



BROA!

Z.

-

LECASTING

70L. 32, NO. 16

WASHINGTON,

D. C., APRIL 21, 1947

$5.00 A YEAR—20c A COPY

Durr Charges Colleagues With Laxity

Vigorous Dissent
Reveals Breach
Within FCC

By RUFUS CRATER

JOMR. CLIFFORD J. DURR last
veek charged his colleagues on the
#CC bench with “laxity in the en-
‘orcement of the principles” of the
3lue Book and with lowering pro-
sram standards.

In a sharply worded dissenting
pinion which revealed the first
wpen breach within the Commission
m the question of FCC activities
n programming, Mr. Durr noted
hat the Blue Book “reproached”
iroadeasters whose program prom-
ses go unfulfilled. He added:

“It is pertinent to ask whether
‘he statements which the Commis-
ion itself has made as to the part
t proposes to play in the improv-
nent of broadeast program service
ire likewise to remain in the
realm of unfulfilled promises.”

He pointed out that the Blue
Book was issued more than a year
1igo (March 7, 1946), and declared:

“Yet many renewals have been
zranted, without a hearing, on the
sasis of programs which on their
face, in my opinion, fail to meet
any reasonable standards of public
service. Since that time only five
stations have had their applica-
tions for renewal of license set for
hearing on program grounds.* Of
these five, one license has been sub-
sequently renewed and two are kept
in hearing because of the filing of
conflicting applications for their
frequencies. No renewal applica-
tion has been denied, and no pro-
posed decision issued looking to-
ward a denial of a renewal.”

Commissioner Durr’s dissent was
from the FCC majority’s ineclus-
ion of WAAF, WGES, and NBC’s
WMAQ among the 10 Chicago FM

(*) Editor’s Note: FCC on Sept. 20.
1946, announced that six stations’ re-
newal applications had that day been
set for hearing, in addition to WBAL
Baltimore's which was designated in
February 1946, FCC sald it was of the
opinion that these seven stations
‘“were not rendering & well-rounded
program service in accordance with
the licensees’ obligation to operate in
the public interest.” Three of the
seven (KGFJ Los Angeles, WIBG Phil-
adelphia, and KBIX Muskogee, Okla.)
have since been granted regular re-
newal without hearing. Two (KMAC
and KONO San Antonio) have been
into hearlng. WTOL Toledo and
WBAL are involved in competitive
proceedings with other applicants for
their respective frequencies.
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applicants nominated for
grants [BROADCASTING, March 17].
He concurred in the other proposed
grants and in the proposed denial
to WAIT Chicago.

He objected to the proposed
grant to WMAQ on the basis of
its commercial programming
(86.8% of time between 8 a.m. and
6 p.m. in the “composite week” and
93.8% between 6 and 11 p.m.) and
what he considered over-emphasis
on dramatic serials (23 in one day
of the composite week). He recog-
nized the ‘““excellence of many of
the programs” originated on
WMAQ, but insisted on better pro-
gram balance. Nor did he think
these considerations should be out-
weighed by Chicago’s importance
for network originations, because
“the record shows that, in recent
years, the company’s use of Chi-
cago as a network originating
point has been steadily decreasing.”

Mr. Durr’s objections to WGES
involved commercial programming
(“for five days a week the solid
schedule of commercials is not
broken by a single sustaining pro-
gram”) ; sale of 319 of commercial

time to agencies for re-sale (in pro-
gramming, “applicant exercises
only a veto power over approxim-
ately a third of the station’s oper-
ations”) ; and the fact that present
owners acquired WGES in 1944
for about $100,000 and “took out”
$120,000 in profits and salaries the
following year while making a net
expenditure of $9,161 for talent.
He asserted:

Termed ‘Exploitation’

“This is the accounting which
applicant has given of its steward-
ship of the publicly owned radio
channel entrusted to its care for
use in the public interest. It is
an accounting, not of public serv-
ice, but of exploitation. It should
not be condoned. Certainly it
should not be rewarded by a grant
of an additional radio channel.”

Discussing WAAF, Mr. Durr
agreed with the majority that
“substantial improvements” have
been made in program service,
“upon the advice of counsel .. .”
But he insisted that “advice of
counsel” is not “acceptable as a
substitute for the imagination and
sense of responsibility which

should reasonably be expected of
every licensee.”

He quoted a WAAF official as
saying its FM application was to
“protect” the AM station. He also
quoted a non-AM applicant who
withdrew because “it is practically
impossible for a newcomer into the
field to compete” with FM stations
which duplicate programs of their
AM affiliates.

Commissioner Durr saw no com-
pelling reason to assign all avail-
able Chicago FM channels now. He
added:

“The grant of the three applica-
tions to which I am objecting does
not in my opinion contribute in
any way to the ‘public interest,
convenience or necessity.’ Such
grants do serve to ‘protect’ the
AM facilities of the applicants.
But they also foreclose the pos-
sibility of later grants to worthy
newcomers who are lacking in the
financial resources necessary to
carry their stations through until
sufficient FM receivers are in the
hands of the public to permit eco-
nomically sound operations.”

He regarded the Blue Book as

(Continued on page 90)

Radio Aids

Stations and Networks
Speed Assistance,

Cover News

RADIO met another public serv-
ice test with speed and efficiency
when one of America’s worst peace-
time disasters wrecked the Texas
port of Texas City last week.

Estimates of the
¥ number of dead
ranged upward
from 750, with
mre than 3,000 in-
jured. The explo-
sion was a signal
for radio to move
into the picture

F immediately.
Mr. Harris Individual sta-
tions and net-

works not only cooperated to the
fullest with Red Cross and other re-
lief agencies, but did an outstand-
ing job helping to bring news of the
catastrophe to America and the
world. With special authorization
from FCC to lend every possible
aid, even to carrying emergency

Telecasting

in Texas Disaster Relief

messages, broadcasters proved once
again what an important medium
radio is and how it is especially
fitted to serve in times of emer-
gency.

Band Cleared

FCC also issued an order clear-
ing the broadecast band between
3840 and 3860 ke for a special
emergency network of amateur
stations in the triangular area
between Corpus Christi, San An-
tonio and Beaumont and allotted
the 7050 ke frequency for similar
emergency use. This action was
taken, it was explained, to permit
amateur radio operators to aid
relatives and friends in the diffi-
cult task of communicating with
persons in the devastated area.
The American Radio Relay League,
with the cooperation of FCC re-
gional personnel, organized the
emergency amateur setup,

An aggressive and complete job
by an individual station in news
coverage and other phases of radio
activity in connection with the
Texas City disaster was that done

by KPRC Houston, 5 kw NBC
affiliate. KPRC’s manager, Jack
Harris, has wide experience in dis-
aster coverage dating back to the
early 1937 Ohio-Mississippi River
floods when he was an announcer
for WSM Nashville [BROADCAST-
ING, Feb. 15, 1937]. Mr. Harris
served during the war as chief of
the Army’s Radio Branch, and for
a time was General MacArthur’s
radio officer. He still acts as con-
sultant on radio for the War
Dept.’s Public Information Divi-
sion.

Mobile Crew Sent

KPRC, according to Mr. Har-
ris, scored a five minute scoop last
Wednesday in announcing the ex-
plosion of the nitrate-laden French
ship. Immediately after receiving
word of the explosion KPRC’s en-
tire newsroom staff rushed with a
mobile crew to Texas City to start
describing the disasters. In addi-
tion to presenting a series of on-
the-scene broadcasts for its own

(Continued on page 95)
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NBC Affiliates Organize
To Forestall Possible
Elimination

DISTURBED OVER signs that
NBC plans to “cut down or per-
haps eliminate entirely” station
break announcements, a group of
affifliates of that network last week
get| in motion machinery to estab-
lish a formal association ‘“to fune-
tion autonomously and to provide
a rjucleus for joint action.”
By direction of an organizing
commmittee of five, Harry Bannis-
ter| general manager of WWJ De-
troft, dispatched the invitation to
NBC’s 160-odd affiliates. Other
members of the committee, headed
by [Mr. Bannister, are Dean Fitzer,
WIDAF Kansas City, Walter Damm
WTMJ Milwaukee, Nathan Lord,
WAVE Louisville, and Ralph
Evans, WHO Des Moines: [CLOSED
CIRCUIT, April 14].

he letter emphasized that there
is no thought “to foster any op-
position to our network manage-
ment,” nor to “organize a rebel-
lion} in any sense whatsoever.”
Interests Not Identical
On the contrary,” the Iletter
stated, “acting with the utmost
loyalty to NBC and with every
confidence and faith in its future,
we still feel that as independent af-
filigtes of NBC there must, of
necessity, be many points at which
our| own interests are not neces-
sarily the interests of our network.
This conflict over chain breaks con-
stitptes just sueh a point.”
r. Bannister pointed out that
36 NBC midwestern affiliates met
in [Chicago March 14 under the
chajrmanship of John J. Gillin,
Jr.,, WOW Omaha. It was at this
megdting that g resolution, pro-
posed by Mr. Bannister and sec-
onded by Elden Park, WLW Cin-
cinnati, was unanimously carried
to gppoint a committee to investi-
gate desirability and possibility of
forming the voluntary association.
These affiliates, Mr. Bannister
stated, were preponderantly of
the [view that the future seems to
hold “one erisis after another, and
that any of them might be disas-
tro?s; all of them are highly im-

portant.”
Chain Breaks Explained

Chain breaks” were described
as time upon which stations rely
“fo such a large share of our
com{-nunity service and station rev-

enue.”

At the SPAC meeting in Chicago,
the |etter stated, high-ranking rep-
resentatives of NBC indicated re-
peatedly “that they were thinking
of 3 plan which would eliminate
hitchhikes and chain breaks, in
exchange for an indeterminate rise
in nates. Out of Washington and
out pf New York, recent news dis-
patches have had similar connota-
tions.”

In the midst of the SPAC meet-
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ing, the affiliates held their own
session and adopted the resolution.
Mr. Bannister, in his letter said
that the group discussed ways and
means by which affiliates “might
protect ourselves in this gathering
crisis” and that it was suggested
that the first step should be the for-
mation of an association of NBC
affiliates.

“When the networks have prob-
lems which are industrywide,” said
the letter, “they are quick to con-
sult each other. But neither the
SPAC nor the NAB are set up to
operate in fields which are the spe-
cific concern of the affiliates of a
single network. It is only with the

ZIV TRANSCRIBED SERIES

TO COST HALF-MILLION
A BUDGET of a half-million dol-
lars has been set by the Frederic
W. Ziv Co. for 52 half-hour pro-
grams titled Favorite Story, open-
end transcribed dramatic show
starring Ronald Colman. Mr. Col-
man, it is reported, will receive ap-
proximately $150,000, including
percentage of sales, for 52 pro-
grams. The transcription company
announced that John L. Sinn, gen-
eral partner of Ziv and producer of
Favorite Story has set the show for
a three-year minimum with a two-
year option.

Mr. Colman will appear on the
program, which is now being heard
on WMAQ Chicago and KFI Los
Angeles, as either actor or nar-
rator, depending on the script.

Liquor Ban Lifted
CANADIAN government wartime
restrictions on liquor advertising
have been lifted, according to the
trol order was announced this
month. Liquor, beer and wine ad-
April. Liquor, beer and wine ad-
vertising on radio is allowed only
in provinces where provincial reg-
ulations permit.

Station Break Controversy Brewing

thought of protecting ourselves in
this chain break controversy with-
out infringing on the activities of
any existing organization that we
urge the formation of an NBC af-
filiates’ association.”

NBC outlets were told that the
five members of the organization
committee regarded the matter “as
important as either the 1937 mu-
sician crisis or the subsequent
ASCAP crisis.” Affiliates were
asked to indicate by letter their
willingness to join such an as-
sociation.

Minutes of the March 14 meet-
ing in Chicago of the 36 affiliates
disclosed that following adoption of
the resolution looking toward for-
mation of the affiliates’ association,
Mr. Gillin, as chairman, appointed
the organizing committee.

The resolution follows in full:

IT WAS RESOLVED that the
Chairman of the meeting, John
J. Gillin, be and he is hereby au-
thorized to appoint a committee
of five representatives of NBC af-
filiated stations to investigate the
desirability and possibility of form-
ing a voluntary association of NBC
affiliates for the purpose of pre-
senting to the FCC the point of
view of the affiliated stations to-
ward the retention of the present
rules and regulations relating to
station identification and the status
of station identification between
separate programs; and that such
committee be authorized to expend
such sums as may be_ reasonable
and necessary in the polling of the
other afiiliates and in the ne-
cessary investigation looking toward
the accomplishment of the above
purposes, such expenses to be
borne by the affiliates here as-
sembled.

Frigidaire Video
FRIGIDAIRE Division of Gen-

eral Motors Corp. will sponsor a
20-minute film titled Frozen Fresh-

ness over WNBT New York
(NBC) and WPTZ Philadelphia
today (April 21) 8:30 p. m,

through Foote, Cone & Belding,
New York.

T [t
e,
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Drawn for BROADCASTING by Sid Hix

“Hey, there seems to be a leak in the coaxial cable around Passaic!”
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ABC REPORTS PEAK SALES
OF CO-OPERATIVE TIME

ABC’s co-op program sales depart-
ment last week reported 245 new
program sales during the first quar-
ter of this year. The number of
ABC co-op program sponsors is
now at the highest level in the
department’s history, Murray B.
Grabhorn, department supervisor,
said.

New sales for March totaled 66,
an increase of 26% over the
52 new sales reported for the com-
parable month a year ago, the net-
work reported, pointing out that
a highly important stimulant to
the volume achieved during the ini-
tial three months of 1947 is ABC’s
co-op sales awards plan.

Leading ABC co-op programs in
new sales reported during the past
three months is America’s Town
Meeting, which reported 76 new
sponsors added during the period.
Martin Agronsky added 25 new

 sales, Ethel and Albert 22 new

sponsors and Dick Tracy 21, while
Elmer Davis and Harry Wismer
tied for fifth place, each having
19 new advertisers.

CBS Nightly Show
For Campbell Seen

Clearance of Monday Slot, 7:30-8,
Stirs Speculation

REPORT that Campbell Soup had
bought the 7:30-8 p.m. period,
Mondays through Fridays, on CBS
[BROADCASTING, March 31] appear-
ed to be confirmed last week when
the network announced that the
R. J. Reynolds Bob Hawk Show,
currently heard Mondays, 7:30-
8 p. m., with a repeat, 10:30-
11 p. m., would have a single
broadcast, Mondays, 10:30-11 p. m.,
effective April 28. Although CBS
did not announce a replacement for
the vacated period, it looked as
though the spot was being cleared
for the soup company. Reynolds
agency is William Esty Co., New
York.

The Vaughn Monroe Show also
sponsored on CBS, Saturdays, 7:30-
8 p. m, by the Reynolds Co.,
through William Esty, with a re-
broadecast, 11-11:30 p. m., will be
heard Saturdays, 8-8:30 p. m. with
a rebroadcast at 12 midnight-12:30
a. m., effective May 3. At the same
time the William R. Warner Co.,
New York, sponsor of the Jean
Sablon Show on CBS, Saturdays,
7:15-7:30 p. m., with a rebroadcast,
12:45-1 a. m., moves to Saturdays,
7:45-8 p. m., rebroadcast, 12:30-
12:45 a. m. Agency is Kenyon &
Eckhardt, New York. The network
did not announce the replacement
for the 7:30-7:45 p. m., Saturday
spot vacated by Vaughn Monroe.

Effective April 30 CBS shifts its
network talks program, currently
heard Saturdays, 10:45-11 p. m.,
to Wednesdays, 6:15-6:30 p. m.,,
replacing the Word From The
Country program which moves to
Saturdays, 6:15-6:30 p. m.

Telecasting
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These Are the Winners

“Operation Big Muddy,” program series of WOW Omaha—Outstand-
ing Regional Public Service. (Picture No. 1, Ray Clark, manager)

“Columbia Workshop,” presentation of Columbia Broadcasting System—
Outstanding Entertainment in Drama. (No. 2, Davidson Taylor, CBS
vice president and director of programs)

“Our Town,” continuity of WELL Battle Creek, Mich.—Outstanding
Public Community Service. (No. 3, D. E. Jayne, general manager)

“Orchestras of the Nation,” NBC program—Outstanding Entertainment
in Music. (No. 4, Ernest La Prade, supervisor of series)

William L. Shirer and CBS—Outstanding Reporting and Interpretation
of News. (No. 5 Mr. Shirer)

“Meet The Press,” Mutual Broadcasting System news program—Special
Citation of Honor. (No. 6, Fiorella La Guardia, Tex McCrary and
Dorothy Thompson on one broadcast)

“Invitation to Music,” CBS presentation—Special Citation of Honor.
(No. 7, Bernard Herrman, conductor on most of series)

“Suspense,” CBS offering. (No. 9, Actress Agnes Moorhead on recent
show); and “Henry Morgan Show,” ABC feature (No. 8, Mr. Mor-
gan)-Special Citations of Honor.

“The Harbor We Seek,” sequence of WSB Atlanta—Special Citation of
Honor. (No. 10, Brad Crandall. producer, and Jane Sparks)

John Crosby, New York Herald-Tribune radio columnist—Special award
for “his outstanding contributions to broadcasting throughout his
writings.”” (No. 11, Mr. Crosby)

“One World or None,” Dexter Masters series of WMCA New York—
Qutstanding Educational Program. (No. 12, Mr. Masters)

“Hiroshima,” adaption of John Hersey’s account done by ABC and Robert
Saudek, director of public service—Special Citation of Honor. (No.
13, Mr. Saudek)

“Books Bring Adventure,” to Assn. of Junior Leagues of Americas’ adap-
tations of books dramatized and transcribed—Special citation of
honor. (No. 14, Miss Gloria Chandler, radio consultant for Asso-
ciation).

“Radio Edition of the Weekly Press”—Offering of WHCU JIthaca, N. Y.
—Special Citation of Honor. (No. 15, Michael Hanna, general man-
ager)

Peabody Awards for ’46 Announced

Annual Honors Conferred
At New York Session
Last Thursday

WILLIAM L. SHIRER, until re-
cently a CBS commentator; WOW
Omaha and WELL Battle Creek,
Mich., were presented with the
major Peabody Awards for 1946
at a luncheon meeting of the New
York radio executives club last
Thursday.

The awards, among the most re-
spected in radio, were presented to
the winners by Edward Weeks,
chairman of the Peabody Advisory
Board and editor of the Atlantic
Monthly, who described broadcast-
ing as the “liveliest of the arts”
and warned the industry to avoid
the “hardening of the arteries”
that now besets the U. S. press.

In presenting the awards, Mr.
Weeks said that radio was “a
young enough art” to take criti-
cism, an ability of which the press
can no longer boast. He said that
unlike the press, which regards
“anyone who has the opportunity
to criticize (it) as a public enemy,”
radio was even offering some self-
critieism.

He praised particularly the ad-
dress by Willam S. Paley, chair-
man of the CBS board, at the NAB
convention last October in Chicago
as being an indication of radio’s
willingness to examine itself erit-
ically, “The real enemy of radio,”
he said, “is not the critic but the

(Continued on page 85)
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|
Drive to ‘Sell’ Free Economy Planned

AAAA Convention Hears

Details of Campaign;

| BMB Endorsed
AN  AMBITIOUS educational
campaign to awaken Americans to
thﬁ need for preserving America’s
economic system was proposed last
week by a joint committee of the
Atnerican Assn. of Advertising
Agencies and the Assn. of National
Advertisers.
The AAAA-ANA project will be
presented to the U. S. Chamber of
Commerce at its annual meeting in
Washington April 28-May 1. The
. program is based on a report from
th¢ Chamber’s Subcommittee on
Advertising of which Leonard W.

AAAA Board Elects

Cornelius Chairman

J. C. CORNELIUS, executive vice
president for the west of Batten,
Barton, Durstine & Osborn Inc.
was elected to succeed Sigurd S.
Larmon, president of Young &
Rupicam Inc. as chairman of the
bodard of the American Assn. of
Advertising Agencies at the asso-
ciation’s annual meeting in New
York’s Waldorf-Astoria on Thurs-

da}l{‘.
homas Darcy Brophy, presi-
dent of Kenyon, Eckhardt Ine.,
New York, was elected vice chair-
man of the association, with the
secretary-treasurer post going to
Clarence B. Goshorn, president of
Benton & Bowles Inc.,, New York.
lected as directors-at-large

weye: Fairfax M. Cone, chairman
of the executive committee, Foote,
Corle & Belding, Chicago; John P.
Cuﬁningham, partner, Newell-Em-
metit Co., New York; James H. S.
Ellis, president, Kudner Agency
Inc,, New York.

ﬂirectors named to represent the
AAAA regional councils were:
New York council, Harold B.
Thgmas, vice president of Pedlar
& Ryan, Inc., New York; New
England council, Joseph T. Coenen,
vice president of Alley & Richards,
Inc, Boston; Atlantic council, Lee
E. |Hood, vice president of the
Richard A, Foley Advertising
Agdncy Inc., Philadelphia; Central
council, A. W. Seiler, president of
the Cramer-Krasselt Co., Milwau-
kee; Pacific council, Warren E.
Kraft, vice president of Honig-
Cooper Co., Seattle.

Continuing Officers

Continuing in office are Frederic
R. iamble, president, and the fol-
lowing directors: Melvin Brorby,
vice| president of Needham, Louis
and | Brorby Ine., Chicago; Henry
M. Stevens, vice president of J.
Walter Thompson Co., New York;
James R. Adams, president of Mac-
manus, John & Adams Inc, De-
troit; Theodore L. Bates, president
of Ted Bates Inc., New York; and
F. B. Ryan Jr., president of Ruth-
raufF & Ryan Inc., New York.
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Trester, Washington, is chajrman.

The proposal was presented at
the 29th annual convention of the
AAAA at the Waldorf-Astoria
Hotel, New York, by Jack Smock,
vice president of Foote, Cone &
Belding, Los Angeles, and chairman
of one of two groups that have
been studying the problem of im-
proving public understanding of
our economy.

An early decision reached by the
committees, Mr. Smock reported,
was that the American people be-
lieve in the present system but
“are woefully lacking in a knowl-
edge of the basic principles on
which our economy functions.”

To correct existing misinforma-
tion and to provide wider under-
standing about America’s economy,
the committees proposed that three
programs, conducted objectively
and acceptable to both labor and
management, be instituted.

Program 1: The preparation by
the joint ANA-AAAA committee
of a presentation to be sold to top
management on the “importance of
instituting a complete, well-planned
and permanent program in each
plant and plant city.”

The objectives of the plant pro-

gram, Mr. Smock said, would be:

1. To correct the economic misinfor-
mation and lack of information that
exists in the industrial worker's mind
about profit, production, dividends, etc.

2. To restore his pride in his job, his
feeling of importance and his sense of
belonging to an economic¢ group.

3. To glve him a better appreciation
of the benefit our American economic
system brings him.

4. To glve him a better understand-
ing of the fundamental principles on
which our economic system operates.

Program 2: The development of

a “broad, general, product-type ad-
vertising campaign on the Ameri-
can economic system.” This would
be undertaken as soon as Program
1 was under way.

Mr. Smock said the committees
recommended that this campaign
“consist of a few cartoon pictures
and captions, in relatively small
space, and that it be run as fre-
quently as possible.” The objective
of Program 2 would be to “reawak-
en the public to the benefits of our
system so thoroughly from an
emotional standpoint that they
would be pretty quick to defend it
from attack.”

Program 3: The development of
“a project that is admittedly the
most difficult ever attempted by the
advertising business.”

The committees contemplated a
continuing campaign, utilizing all

kinds of media, and presumably de
pending heavily on radio, limitec
“only to the amount of time it takes
to re-educate this generation of the
American people on the principles
of our economic system.

Such a program, Mr. Smock said
must be made “absolutely fair an¢
unbiased—one that could be sup-
ported by labor unions as well as
by business.”

Although Program 3 is still “s
project of the future” and hence
only in the most preliminary stages
now, Mr. Smock thought it mighi
be carried out, on a much more am-
bitious scale, basically as were the
wartime campaigns conducted by
the War Advertising Council, Mr
Smock visualized the campaign as
equal in public service importanc¢
to any conducted during the wai
and said it was not improbable that
advertisers and media alike coulc
be encouraged to support it widely

Chairman of the joint ANA.
AAAA committee responsible for
preparation of the plan is Howar¢
Chase, director of public relations
General Foods Corp.

BMB Endorsed

A Thursday morning research
session of the AAAA adopted unan-
imously a resolution introduced by
Linnea Nelson of J. Walter Thomp-
son Co., New York, urging BMB

(Continued on page 97)

House Group Subpoenas Petrillo

AFM Head Is Ordered
Before House Labor
Committee

JAMES CAESAR PETRILLO
will come to grips with the House
Labor Committee as soon as the
Supreme Court passes on the Lea
Act. Committee Chairman Fred A.
Hartley Jr. (R-NJ.) signed the
subpoena which was served on Mr.
Petrillo at his New York office
April 14.

Although the subpoena orders
the AFM chief to appear before
the Committee on April 23, the
effective date was continued until
“10 a. m. of the first Monday fol-
lowing the decision of the Supreme
Court” by agreement between Mr.
Hartley and AFM attorney Henry
Kaiser.

Earlier Request

The Committee thus bowed to an
earlier request from the union boss
that his cross-examination be de-
layed until the high court can rule
on the Petrillo law [BROADCASTING,
March 10]. At the same time, how-
ever, delay gave the House group
more time to clear its calendar of
the controversial labor bill (H. R.
3020) passed by the lower chamber
late last week [BROADCASTING,
April 14].

The AFM probe promises to be
one of the most thorough ever con-
ducted into the affairs of a labor
union. It was learned that the
group intends to hold Mr. Petrillo

until it can examine “all the offi-
cers of the union and all the
books.”

It will also highlight the Labor
Comniittee’s investigation of union
racketeering—aimed to supple-
ment hearings which preceded
writing of the so-called “Labor
Peace Bill.”

The Committee had been con-
cerned with reports that Mr. Pe-
trillo was planning a trip out of
the country. This was confirmed
by AFM counsel Henry Kaiser
who told BROADCASTING that the
musician’s union boss “was plan-
ning to go abroad to meet some
British musicians.” He said he had
been unable to get reservations for
Mr. Petrillo, and that it was un-
likely at this late date that the pro-
jected trip could be consummated
since the AFM annual convention
is scheduled for late spring or
early summer,

Supreme Court Test

Supreme Court test of the Lea
Act is tentatively set for May 5
or 6. The government’s brief,
which appeals the decision of a
Chicago District Court [BRoAD-
CASTING, Dec. 9] dismissing charges
against the AFM boss, will be
made public this week.

Court ruling is not expected to
influence the Congressional hear-
ing. The Labor Committee is inter-
ested primarily in determining
whether the Petrillo union has in-
terfered with the development of
radio or musical culture, and

BROADCASTING

HOUSE of Representatives
defied threatened Presidential
veto last Thursday with a
rousing 308-107 vote for the
Hartley labor bill.

A coalition vote flattened
Democratic opposition led by
former Speaker Sam Ray-
burn (D-Tex.). Rep. Emanuel
Celler (D-N.Y.) told a crowd-
ed chamber that the Presi-
dent will surely veto the
measure. Mr. Celler had just
returned from the White
House,

A milder bill was reported
out of the Senate Labor Com-
mittee and will be acted upon
this week. Differences be-
tween the two measures will
be ironed out in a conference
committee.

The bill was welcomed by
industry generally, although
observers withheld enthusi-
asm pending the final con-
ference bill and White House
action. Labor was solidly
aligned against the measure.
AFL president William Green
called Chairman Fred A.
Hartley of the Labor Com-
mittee an “enemy of labor.”

whether it has denied basic rights
to its own members. ’

AFM elections, allegedly so
tightly controlled by Mr. Petrillo
that membership has no real voice

(Continued on page 85)
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Miller Exho_rts Stations to Editorialize

NAB Area Meeting
Takes Up Labor

Problems

BROADCASTERS were urged to
take editorial stands, despite the
ban laid down in the Mayflower
case, by NAB President Justin
Miller at the April 14-15 meeting
of NAB Area C (Districts 10, 12),
held at the Muehlebach Hotel, Kan-
sas City. The FCC has indicated it
may hold a hearing on possibility
of abandoning the Mayflower doc-
trine.

The prohibition has held down
prestige of stations in their com-
munities, Judge Miller said, re-
calling many complaints from
broadcasters.

Over 220 delegates from the two
districts attended the area meeting,
largest yet held in the series. An-
other 50 persons attended unoffi-
cially.

Resolutions Adopted

Resolutions were adopted calling
for revision of the Mayflower doc-
trine; opposing 2% cash discount;
favoring Standard Time legisla-
tion; urging support of BMI and
commending appointment of Carl
Haverlin as president; praising
Judge Miller’s leadership and com-
mending the NAB staff; thanking
Kansas City stations and groups
for convention hospitality; favor-
ing labor relations policies based
on local and area negotiations, out-
lawing of the secondary boycott, re-
lieving industry from jurisdictional
disputes, and urging support of
labor legislation along these lines;
commending appointment of Har-
old Fair as Director of the Pro-
gram Dept. and the work done by
the Special Standards of Practice
and Program Executive Commit-
tees; commending BMB for con-
tribution made toward standardiz-
ing radio as an advertising medium
in the minds of advertisers and
agencies.

In an off-the-record discussion of
labor relations Richard P. Doherty,
NAB Director of Employe-Em-

NAB UPPER LEVEL at Kansas
City meeting included (I to r):

William B. Way, KVOO Tulss,

12th District director; Justin Mil-

ler, NAB president; John J. Gillin

Jr., WOW Omaha, 10th District
director.

KANSAS CITY managers, hosts to NAB Area C at Muehlebach Hotel,
were (I to r): Arthur B. Church, KMBC; Dean Fitzer, WDAF; E. K.
Hartenbower, KCMO; Ellis Atteberry, KCKN; Don Davis, WHB.

ployer Relations, warned that while
pending Federal legislation may
correct certain abuses and mitigate
industrial strife, it will not be a
panacea for broadcasters’ troubles.

He suggested that compulsory
arbitration, combined with govern-
mental seizure, offers a solution for
strikes but warned that this proc-
ess injects the Government into op-
erations of business. He asked sta-
tions to look for new union policies
in contract negotiations.

Progress of the long-time task of
rewriting the standards of practice
held attention of delegates. With
two subcommittees at work, the
Special Standards of Practice Com-
mittee hopes to have recommenda-
tions covering some portions of the
program and advertising phases in
readiness for the NAB Board of
Directors meeting May 21-22.

In his opening address President
Miller urged broadcasters not to
become “emotionally upset” by the
considerable amount of current
criticism of the industry. “You
must examine every criticism first
to see wherein the merit lies,” he
said, “then take corrective steps.

“This criticism is in one respect
a demonstration of the effectiveness
of the radio medium, the extent to
which it today enters the home. Re-

member that many of these critics
have selfish motives. Some have a
particular interest which they feel
is neglected. And some critics are
those who do not believe in our
present ideals of government, those
who would favor government op-
eration of radio.”

“I have contended throughout
that the Mayflower case ruling vio-
lates the First Amendment of the
Constitution and the Federal Com-
munications Act. Obviously, not all
broadcasters could or should ex-
press editorial opinions, but surely
there are many capable men to per-
form the same public service that
the newspapers do,” he said.

Time Bill Favored

Support for HR-2740, a bill
amending the Standard Time Act
to require that all businesses in
interstate commerce use standard
time, was urged at the Monday
afternoon session by A. D. Willard
Jr., NAB executive vice president.
He said the bill has ICC approval.

Kenneth H. Baker, NAB Director
of Research, called for cooperation,
particularly from smaller stations,
in processing NAB questionnaires.
He demonstrated slides which dia-
gram the NORC findings.

Frank Pellegrin, NAB Director

Net Income of CBS
$1,498,151; Earnings

NET INCOME of $1,498,151 for
the first three months of 1947 was
reported last week by CBS. In the
corresponding period last year the
income was $1,462,229.

Gross income from sale of facili-
ties, talent, lines and records was
$26,334,922 in the 1947 period end-
ing March 29, compared with $23,-
276,004 in corresponding period in
1946.

Operating expenses for the first
quarter came to $13,024,241, an in-
crease of more than $2,000,000 over
the 1946 figure of $10,797,073. Sell-
ing, general and administrative ex-
penses were $3,906,287 compared
with $3,072,691 for 1946.

Set aside for federal income
taxes in 1947 was $927,400 com-
pared with $906,000 for the cor-
responding period last year.

BROADCASTING ¢ Telecasting

for First Quarter Is
Equal 87¢ a Share

Earnings per share for the first
quarter of 1947 were 87¢ compared
with 85¢ last year. Of the net in-
come, $934,595 or 54c¢ per share was
realized from broadcasting opera-
tions and $563,556 or 33c per share
from record manufacturing opera-
tions. These net income figures
compare with $1,214,075 or Tlc per
share from broadcasting operations
and $248,154 or 14c¢ per share from
record manufacturing operations
during the 1946 period.

Earnings per share were calcu-
lated upon the 1,717,352 shares of
$250 par value stock outstanding
as of March 29, 1947.

Time discount and ageney com-
missions, record returns, allow-
ances and discounts showed a de-
crease this year from $6,928,434 in
1946 to $6,805,520 in 1947.

of Broadcast Advertising, intro-
duced audience measurement charts
prepared from a report of a Sales
Managers’ subcommittee at the
1946 NAB convention. Carter Ring-
lep, general sales manager of
KMOZX, St. Louis, presided during
this presentation.

Cooperation of broadcasters and
BMI executives has made it pos-
sible for BMI to meet with ASCAP
“on terms of equality, as it should
be,” Carl Haverlin, new BMI presi-
dent, declared. “We also have an
obligation to hundreds of publish-
ers and thousands of composers
who are dependent on this indus-
try,” he said, “but we want to hear
from the broadcasters about their
new ideas in music.”

A report on the first BMB sur-
vey, including methods, costs, ma-
terials published and results was
illustrated with color slides by
Hugh Feltis, BMB president. His
report showed about $93,000 in
funds remaining as of March 31,
of the $1,400,000 subscribed.

Continuation of the BMB was
urged by John McLean, advertisng
manager for Hall Brothers, na-
tional greeting card concern, who
represented ANA, and William B.

(Continued on page 88)

Uniform Time Bill

Pushed in Congress

Author Expresses Added Optimism
Over Measure's Chances
UNIFORM TIME legislation
gained support in Congress last
week as Rep. Joseph P. O’Hara
(R-Minn.) sought early action on
his bill (H. R. 2740) to provide
standard time for all commerce.

Although Mr. O’Hara told
BROADCASTING ‘“only a mircle”
would permit the bill to become
law before daylight saving time
starts going into effect on April
27, he was optimistic over pros-
pects for a favorable hearing be-
fore the Interstate & Foreign Com-
merce Committee.

He declared his proposal would
not interfere with urban commu-
nities which desire daylight saving
for their working schedules, em-
phasizing that it applies only to
“commerce,” the regulation of time
for radio stations, transportation,
ete.

He said if the bill cannot take
effect this year it might be amend-
ed to be effective next April 1. He
asserted that interest in the pro-
posal was mounting, and that one
network official had indicated net-
work support.

There has been some misunder-
standing, he continued, of what the
bill would accomplish. He pointed
out that it would continue in force
throughout the year the standard
time of each time zone. Determi-
nation of working hours would be
left to each community.
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Fr

e Speech Fight Won
By N. Y. Daily News

In Grants

(Sge story page 86 for N. Y. TV
construction plans)

FQC HANDED DOWN its pro-
posed decisions in the New York
arga television and FM cases last
week, disclosing simultaneously
that “a majority” rejected Amer-
icap Jewish Congress’ bid to have
the] New York Daily News dis-
quglified on grounds of racial bias
in {ts newspaper columns.
he majority apparently reject-
ed,| also,
tions of Comr. Clifford J. Durr
that AJC evidence was “entitled to
weight” and should be considered
adversely to the News “in a com-
petftive proceeding of this kind.”
But the precise shades of Com-
misgsion thinking on the question—
ong which observers have felt might
lead to a broad policy declaration
on | whether newspaper content
wil] or will not be considered in
determining a newspaper’s quali-
ions as a licensee—were with-
for disclosure in “separate
opinions” to be issued ‘“shortly.”

Majority Action

he separate opinions, FCC said,
wiﬂndeal with the majority’s action
gramting the motion filed by the
News to strike AJC evidence from
the| record. Whether they will be
congerned primarily with the mer-
its |of the particular charges in
thig case or will use the particular
charges as a basis for a broader
statement of policy was not indi-
cated.

The News contended AJC’s evi-
dente not only was “unauthenti-
cated, irresponsible and untruth-
ful,;’ but posed the “far more
impprtant” question of whether
FCC believes it has power ‘“to ap-
proyve or disapprove the published
opinions and statements of fact
of |applicants for broadcast Ii-
cenges, and, in the case of disap-
proyal, to deny applications.”

In picking through the 17 FM
applicants and proposing to grant
five|and deny the 12 others (only
five|channels are now available, 11
having been assigned previously
and|four being reserved), FCC em-
ployled considerations of “fair dis-
tribhition” of radio service between
geographic areas; extent of com-
merfial programming; plans for
emphasis on particular types of
programming; seeming financial
and| other limitations; AM per-
formance; FM promotion plans;
and [in one instance effects on com-
petition between two newspaper
applicants.

The decision anticipated grants
to one New York independent sta-
tion, one network, one labor group,
one New Jersey AM station, and
one newspaper. They are (fre-
quencies to be assigned later):

WMCA Inc. (WMCA, independent)-—
10 xw effgctive radiated power, antenna
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the announced conten-.

height 650 feet above average terrain.

ABC (WJZ)—86.5 kw; 760 feet.

Unity Broadcasting Corp. of New
York (controlled by International La-
dles Garment Workers Union, AFL)—
5 kw; 815 feet.

North Jersey Broadcasting Co. (WPAT
Paterson, N. J.)—8 kw; 710 feet.

News Syndicate Co. (Dally News)—17
kw; 530 feet.

{Comr. E. K. Jett favored a grant to
WLIB Inc. (WLIB and New York Post)
instead of Unlity, but concurred in other
proposals. Chairman Charles R. Denny
concurred In proposed grants to WMCA,
ABC, and WPAT but felt an additional
channel should be assigned at Newark
and that the fifth should go to WLIB.
Comr. . Durr favored & grant to
Amalgamated Broadcasting System
(Amalgamated Clothing Workers of
America, CIO) Instead of News Syn-
dicate, concurring in other proposals.
Comrs. Rosel H. Hyde and Ray C. Wake-
field concurred in all five proposed
grants. Comrs. Paul A. Walker and
E. M. Webster did not participate.]

Distribution of Service

Choices in the television cases
were based primarily on fair geo-
graphic distribution of service and
prospects for “prompt” establish-
ment of television operations. The
proposed grants went to ABC,
Channel 7; Bamberger Broadcast-
ing Service (WOR), Channel 9;
News Syndicate, Channel 11,
and Bremer Broadcasting Corp.
(WAAT Newark), Channel 13. If
made final, the grants will fill all
seven video channels presently al-
located to the New York area since
WCBS-TV, WNBT, and WABD
are already in operation there.

A proposed denial went to Debs
Memorial Radio Fund (WEVD),
the lone remaining applicant
(WLIB had applied, but withdrew
after the hearing). Commissioner
Durr contended the evidence pre-
sented by AJC against News Syndi-
cate in the FM case should be con-
sidered in the television proceeding,
as AJC requested, and therefore
favored a grant to WEVD.

In deciding the television case,
FCC concluded that at least one
channel should be used in New

FEC'C Handles Its Hottest FM-TV Case

Jersey. This went to WAAT, the
only New Jersey applicant, and
left four New.York applicants for
three channels. WOR, ABC and
the News were preferred over
WEVD largely because they “have
resources which, in our opinion,
will better enable them to establish
a prompt and satisfactory televi-
sion service for the entire New
York metropolitan area . . .” It
was also noted that ABC and Bam-
berger have experimented exten-
sively in television.

A longer process of elimination
was necessary in the FM case.
The Commission first decided that
one channel should go to New
Jersey, and that Paterson, which
has no Class B station, was more
deserving than Newark, which has
one. WPAT, the only Paterson ap-
plicant, received the proposed
grant over North Jersey Radio
(WBYN Newark) and Radio Proj-
ects, the Newark applicants.

Other Applications

FCC next concluded that “the
proposals of some of the applicants
are less calculated to serve the
public interest than are others”:

(1) WBNX New York and WEVD be-
cause they devote considerable time
to foreign language programs which
are sold through "time brokers” and
carry “‘an {nordinately large number
of commercial spot announcements,”
and. In the case of WBNX, because
96.9% of its evening time is commercial
and its afternoon programs are inter-
spersed with horse-race Information;

(2) Peoples Radlo Foundation, Radlo
Corp. of the Board of lons and
Church Extension of the Methodist
Church, and, ‘‘to a lesser extent,” NMU
Broadcasting Co., because they plan to
“emphasize particular subject matters
of interest to certaln groups” (Peoples
Radlo, organized by persons ‘“who be-
lieve that labor in the New York area
does not recelve fair treatment from
existing radlo stations,” and NMU,
owned by National Maritime TUnlon,
CIO, would emphasize labor Issues,
while the Board of Missions would di-
rect its programming primarily toward
Protestants);

(3) Bernard Fein and Frequency
Broadcasting Corp., because of compar-

FCC Seeking AM Data on Cost
Of Building, Revenue, Expense

A NEW FORM for broadcasters
to fill out—a questionnaire on con-
struction costs, revenues, and ex-
penses of postwar AM stations—
was mailed out by FCC last week
to each AM outlet authorized since
Oct. 8, 1945.

The form asks for call letters
and average number of operating
hours per week; in the case of sta-
tions already on the air, for month-
by-month statement of total broad-
cast revenues (gross time sales
less commissions, ete., plus other
broadcast revenues), expenses, and
income or loss; a breakdown of
pre-operation expenses for techni-
cal equipment, land, buildings, and
“all other expenses prior to going
on the air,” and an additional
breakdown showing estimated ad-
ditional costs, if any, in each of
these categories.

The Commission attributed the

new questionnaire to requests
which it said it is “continually re-
ceiving . . . for information con-
cerning the construction costs, rev-
enues and expenses of AM stations
constructed since the end of the
war.” .

FCC asked that the schedules be
returned by April 30, but provided
that “if you have already supplied
this information to the Commis-
sion and it would be burdensome
to repeat it here, please so indi-
cate.” It said the overall results,
but not individual station data,
will be made public. o

Licensees and permittees were
asked to supply construction and
equipment costs or estimates “re-
gardless of the present status of
your construction.” FM construc-
tion, equipment, and operation
data, FCC said, should be excluded
“insofar as it is possible to do so.”

TELEVISION proposed
grants for the New York
area went to: Bamberger
Broadcasting Service
(WOR New York); Bremer
Broadcasting Corp.
(WAAT Newark, N. L);
ABC (WJZ New York);
News Syndicate Co. (New
York Daily News).

FM proposed grants went to:
News Syndicate Co.;
WMCA Inc., (WMCA New
York); ABC; Unity Broad-
casting Corp. of N. Y.;
North Jersey Broadcasting
Co. (WPAT Paterson,
N. J).

ative “limitations” on initial operations
(Mr. Fein, 1t was noted, proposed to
operate at first with a four-man staff
and a monthly operating budget of
$1,520, while Frequency Broadcasting
planned to operate with nine persons).

Of the seven remaining appli-
cants, FCC proposed grants to
ABC because of the network’s
“outstanding programs in the past”
and the desirability of all four
major networks’ having New York
FM outlets (the three others al-
ready have stations); and to
WMCA because of the “high order
of [its] public service” and the
civic activities of its chief owner,
Nathan Straus, and his wife.

Five applicants then remained.
FCC noted that two were con-
trolled by labor unions, two by
newspapers, and one by local busi-
nessmen.

Community Interests

The Commission pointed out that
the union applicants, Amalgamated
and Unity, are controlled by or-
ganizations with large member-
ships closely associated with many
phases of community life, and that
both plan to operate as “commun-
ity” rather than “labor” stations;
FCC preferred either of them to
Metropolitan Broadcasting Co., the
applicant controlled by business-
men.

Between Amalgamated and
Unity, the latter was preferred
primarily because of (1) its FM
promotion plans, including ar-
rangements to secure $700,000
worth of FM receivers for re-sale
to its members without profit, and
(2) its plans to offer up to 51%
of capital stock to other local
unions and other labor, civie and
community organizations.

FCC also preferred either of the
newspaper applicants, WLIB Inec.
(Post) and the News, to Metropol-
itan Broadcasting. In choosing the
News over WLIB, the Commission
pointed out that the latter already
has a radio outlet while the News
does not, and that a grant to WLIB
“will preclude radio competition at
this time” between Post and News,
whereas a grant to the News “will
promote such competition.” FCC
recognized that it was also propos-
ing a television grant to the News
but felt that “such a station will
not sufficiently meet the interests
of competition which we have
stressed above.”
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ScF'nmid Succeeding

Haverlin at Mutual

N<:|I ed Vice President in .Charge
Of Ei'uﬁon Relations

ROEERT A. SCHMID, former
MHS vice president in charge of
advertising, promotion and re-
search, last week was appointed
vice president in charge of station
relations for
the net-
work, suec-
ceeding
Carl Haver-
lin who re-
signed two
weeks ago
to  become
president of
BMI.

E. P. H.
(Jimmy)
James,
.MBS man-
ager of
sales opera-
tions since
September, 1945, will assume re-
sponsibility for advertising, pro-
motion and research and Alma
Graef, former assistant manager
of 5mles operations at MBS, has
been appointed sales service man-
ager, and will be in complete su-
pervision of the network’s sales
service, contract and estimate funec-
tions, reporting directly to Jess
Barnes, MBS vice president in
charge of sales.

Charles Godwin, MBS manager
of station relations since Novem-
ber 1943, will continue in the same
position.

Mr. Schmid, who has been vice
president in charge of advertising
for |the past two
years, joined the
Mutial promotion
department in
1934, following
previous associa-
tionk with Young
& Hubicam, New
York, and CBS.

Mr. James be-
gan | his radio ca-
reer in 1927 as
sale:z promotion
manager of NBC. He is co-author
of The Technique of Market Re-
search and was a founder-member
of the American Marketing Soci-
ety, now the American Marketing
Assn. Mr. James recently was
named to the BMB board of direc-
tors.

Miss Graef joined MBS in No-
vembpar, 1943, and prior to that
was |secretary to the general . man-
ager of WOR New York and com-
mertial traffic and contract man-
ager| of the station.

RDG-NBC Agree
RAINO Directors Guild has
reached agreement with NBC on
its dontract, with a specific draft
to ke offered by end of April. It
was | reported that the contract
will resemble one being completed
with| CBS, calling for a $90 weekly
minimum.

| Mr. Schmid

Mr. James
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Fifteen More Stations Granted
Including Nine Daytime Outlets

SIX FULLTIME local standard
stations and nine daytime AM out-
lets were authorized last week by
FCC. Of the latter, four grants in-
volved local assignment while five
are for 1 kw operation. The deci-
sions were given by a board com-
posed of Chairman Charles R.
Denny and Comrs. Ray C. Wake-
field and Ewell K. Jett.

One of the grants, for Sherman,
Tex., went to a company including a
minority stockholder (Joel Carroll,
29%) who served about six years of
a 25-year prison sentence on an
armed robbery charge. The records
show that Mr. Carroll, who for the
past five years has been engaged
in the real estate business and gen-
eral trading in building supplies,
cattle and feed at Athens, Tex., was
sentenced in March 1932, later was
paroled, and on May 31, 1945 re-
ceived a full pardon and restoration
of citizenship including competency
to testify in court and full rights
of suffrage. He is one of three
stockholders of Denison Broadcast
Corp., which received a grant.

The grants.

Lake Worth, Fla.—Lake Worth Broad-
casting Corp., 1490 kc, 250 w, unlimited.
Principals: James K, Edmundson, at-
torney, partner Ralelgh Transit Co.,
Beckley, W. Va., president and 40%
owner; his wife, Charlotte Edmundson,
vice president 10%; Frank K. Knuttl,
former manager WWNR Beckley, sec-
retary-treasurer 40%:; his wife, Elalne
Knutti, director 10%. Granted April 17.

Ladysmith, Wis.—O. J. Falge, 1340 kc.
100 w, unlimited. Mr. Falge is attorney,
former city and district attorney and
county judge. Granted April 17,

Charlerol. Pa.—-Monongahela Valley
Broadcasting Corp., 940 kc, 250 w, day-
time. Principals: A. S, Sickman, presi-
dent and owner 49 shares of 600 author-
1zed and issued; Thomas 8. Libin, vice
president, 49 shares; Lionell L. Clark,
treasurer, 98 shares; H. Russell Stahl-
man, secretary; James M. Hammond,
Granted April 17,

editor and publisher weekly Valley
Journal, Millvale, Pa., director and 210
shares. Remaining stock divided among
five others. All are local businessmen.
Granted April 17,

Missoula, Mont. — Missoula Radlo
Assn., 1400 kec, 250 w, unlimited. Prin-
cipals: Robert B. Cummins, minority
stockholder KGCU Mandan, N. D.; re-
tall clothing store and otheér business
interests, president and 44.64%; Oakley
E. Coffee wholesale-retall druggist, vice
president, 16.07%; Harold H. Hunt,
stockholder Missoula Mercantile Co.,
secretary 8.93%; Walter L. Pope, at-
torney, treasurer 12.5%: N, B. Matthews,
druggist, director 17.86%. Granted April
17,

McCook, Neb.—The McCook Broad-
casting Co., 1450 k¢, 250 w, unlimited.
Co-partnership: Willlam J. Cox, em-
ployee Wrenn Paper Co. Middletown,
Ohio; Leroy W. Lenwell, hoslery firm
electrician; Edward Cooper, Army vet-
eran; Arthur V. Henri, assistant pro-
duction manager Coated Textile Mills,
{)’;‘oducer artificlal leather. Granted April

Arkadelphla, Ark. — Arkadelphla
Broadcasting Co., 1240 kc, 250 w. un-
limited. Cecll W, Cupp, theatre group
owner and president Arkadelphia Alr-
port, sole owner, Granted April 17.

Blythe, Calif.—Broadcasting Corp. of
America, 1450 ke¢, 250 w, unlimited.
Licensee: KROP Brawley and KREO
Indio Callf. Permittee: KPOR (FM)
and KARO (TV) Riverside.

Cobleskill, N. Y.—Schoharle County
Community Broadcasting Corp. Prin-
cipals: Sharon J. Mauhs, attorney, cattle
breeder, president and 41.65% owner;
Morgan S, Mpyers, cattle breeder; F.
Walter Bliss, former New York State
Supreme Court Justice; James L. Gage,
district attorney, vice president; Stan-
ley B. Crouse, secretary-treasurer;
Francis L. Smith, attorney; Rev. Walter
Kessler, Methodist-Episcopal minister;
Grover C. Guernsey, cattle breeder. All
but Mr. Mauhs own 8.33% each. Granted
April 17,

Miaml], Fla.—Florida East Coast Broad-
casting Co., 1220 kc, 250 w, daytime.
Principals: Cyril M. Brennan, dalry
farm owner, president and 30% owner:
willlam E. Benns Jr., consulting radlo
engineer, vice president 25%; Mrs. Marla
W. 8kinner, real estate, 45%. Granted
April 17,

Belle Glade, Fla.—Seminole Broadcast-
ing Co., 900 ke, 1 kw, daytime. Prin-
clpals: J. Tom Watson Jr., former com-
mercial and asslstant manager of WIRA
Fort Plerce, Fla., president; Samuel L.

(Continued on page 8%)

FCC Requires

Separate Applications

For FM or TV Antenna on AM Tower

FCC EMPHASIZED last week
that separate applications for
changes in an AM antenna must
be filed when a proposal involves
mounting an FM or television an-
tenna on the standard broadcast
tower.

Informal applications separate’

from the video and FM applica-
tions usually will be sufficient, the
Commission said, although a for-
mal application may be requested
“in some cases where a substan-
tial change of structure of a di-
rectional antenna system is in-
volved.” :
~ FCC said numerous applications
are on file which involve, but do
not indicate, combined AM-FM
construetion, and that some con-
tain contradictory data. Applicants
were asked to check their applica-
tions now on file to make sure that
all are in agreement where com-
bined construction is involved.
The Commission suggested that
the same drawing of the antenma
be used in applications for all

three services, if AM or television
antennas are to be placed on the
AM tower.

Text of the FCC statement:

There is a growing amount of con-
fusion among applicants for broad-
cast facilities which Involve the use
of standard broadcast antennas as
supporting structures for FM and
television antennas.

Commission rules governing FM and
television broadcast statlons require
applicants to submit separate appli-
catlons for a change of the stand-
ard broadcast antenna when a pro-
posal involves placing an FM or tele-
vision antenna on a standard broad-
cast tower. Generally, informal appli-
cations should be submitted entirely
separate from the FM and television
applications. In some cases where a
substantial change of structure of a
directional antenna system is Involved,
a formal application may be requested
and required.

There are numerous applications on
file involving combined AM and FM
construction not apparent from either
application. Some of these contain con-
tradictory data with respect to the
location of the tower, geographical
coordinates, helght and physical con-
figuration. Applicants are asked to
inspect all applications now on file
for different classes of broadcast sta-
tions so as to ascertaln that all are
in agreement where combined con-
struction is Involved. As a suggestion:
USE THE SAME DRAWING OF THE
ANTENNA IN APPLICATIONS FOR
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Joscelyn Resigning
As WCCO Manager

CBS Minneapolis Head Intends
To Leave Radio Field

A. E. JOSCELYN, general man-
ager of CBS-owned and operated
WCCO Minneapolis since 1942, last
week announced his resignation ef-
fective May 1. Mr. Joscelyn will be-
come vice presi-
dent in charge of
sales for the
Northwest Lin-
seed Co.

His resignation
ends 10 years of
service with CBS
and 14 years in
the radio indus-
try. Mr. Joscelyn
started his career
as an advertising
salesman in the New York office of
the Chicago Tribune. Later he sold
space for The New York Times
and the New York American.

Mr. Joscelyn

Former Connections

In 1934 he became the first New
York salesman for Free & Peters.
He left that firm in 1938 to join
the radio sales department of CBS.
Within two months Mr. Joscelyn
was eastern manager for CBS ra-
dio sales. In 1940 he was trans-
ferred to Charlotte, N. C. as man-
ager of WBT, then owned by CBS,
where he remained until taking
over at WCCO.

Mr. Joscelyn will continue to live
in Minneapolis, where he is active
in civic affairs. He was director of
the Minneapolis Office of Civilian
Defense from 1943 until the war
ended and has served on various
committees of the Chamber of Com-
merce, Better Business Bureau,
YMCA, 4-H Clubs and similar
groups.

No successor has been announced
for WCCO.

ALL THREE SERVICES, Including di-
mensions and geographlcal coordi-
nates.
The radlating system of the stand-
ard broadcast statlon Includes all high
frequency antennas supported there-
by and their assoclated coupling
equipment and should be included
in the description and schematics of
the standard broadcast construction
permit, license, and antenna resist-
ance measurement applications. THE
OVERALL HEIGHT INCLUDES HIGH
FREQUENCY ANTENNA AND BEA-
CONS.

When a change In standard broad-
cast antenna Is made due to the In-
stallation of an FM or television an-
tenna, a request for the changes should
be submitted on behalf of the stand-
ard broadcast statlon and authority
can be granted to determine power
by the indirect method and to oper-
ate with a temporary antenna where
required. When erecting an FM an-
tenna on an element of a directional
antenna system, information should
be furnished showing procedure to be
used to eliminate the possibility of
distorting the directional pattern and
to insure protection to other stations.

Applications for license for any of
the classes of broadcast stations should
indicate provisions for other services
on the same tower and should In-
clude data to show that there is no
objectionable interaction between the
several services.

After making changes in standard
broadcast antenna systems, new an-
tenna resistance measurements should
be made and submitted on Form 306.
Resistance should be measured with
all high frequency adjuncts attached
and connected In the normal oper-
ating condition.

Telecasting



ST Sty

2]

Peacetul

city in the States . .

Peace is wonderful in the country. That picture
proves it. But as long as you’re in the business of buying
radio time, you've got to stay in there and plough and

prune and put on the bug powder.

Smart time buyers are never serene about thetr

time buys.

And we’re glad. Because year after year, W-I-T-H
continuous to deliver more listeners-per-dollar-spent

than any other station in town.

You'll recall, too, that Baltimore is the 6th largest
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. this is a 5-station network town.

No wonder W-I-T-H is considered one of the most

successful independent operations in the country. Do

vou use W-I-T-H?

W-11-H
AM and FM
Baltimore 3, Md.

Represented Nationally by Headlev-Reed
April 21, 1947 @ Page 21

-

Tom Tinsley, President o



how to use
a hammer

Basically, the idea is to drive the nail
home with as few strokes as possible.
And, just as basically, the idea is the
same in advertising—to drive the
sale home with as few dollars as

possible.

To achieve this purpose in Memphis
and the Mid-South, your best buy is
WMC, the NBC station for the rich
Mid-South market—America’s twen-

tieth wholesale center.

—the station with the billion dollar market area

* MEMPHIS o NBC o 5000 WATTS

DAY AND NIGHT
OWNED AND OPERATED BY THE COMMERCIAL APPEAL

NATIONAL REPRESENTATIVES, THE BRANHAM CO
MEMPHIS' DOMINANT RADIO STATION

6
b '“’l* “WHEN IT'S MEMPHIS YOU WANT,

iT's WMC you NeeD!”

April 21, 1947

-

PPEREREREL

o

e
Mismcas
——
LRV

[
.
anaias

¥

g

8 <

MEETING to formulate national research policies and to plan new agency
research projects, four key research men of Foote, Cone & Belding gather
in Chicago in first of series of semi-annual conferences. Standing (1 tor):
Gordon Buck, Chicago; Sherwood Dodge, New York, and Charles Melvin,
Los Angeles. Seated is Harold Webber, vice president and national direc-

HIGHER BAND CHANGES

ARE PROPOSED BY FCC

PROPOSED CHANGES in fre-
quency service allocations affecting
broadcasting, a result of plans to
make additional frequencies avail-
able for industrial heating and
medical diathermy: were announced
by FCC last week.

Bands affected include:

(1) The 470-890 mc band would
be allocated for broadcasting; 470-
475 me for facsimile; 475-500 mc
for facsimile, developmental broad-
casting and television, and 500-
890 mc for television. (The upper
limit heretofore has been 920 mec.
It was the 480-920 mc band which
CBS sought unsuccessfully to have
allocated for commercial instead
of experimental television.)

(2) The 890-940 mc band would
be used by broadcasting and fixed
services, subject to whatever inter-
ference developed from operation of
industrial, scientific, and medical
devices on 915 mec.

(3) The 940-960 mc band would
be used by fixed services: 940-952
me by FM studio-transmitter links,
and 952-960 me by fixed circuits ex-
cept common carrier and television
STL.

FCC said facsimile assignments
could be made progressively upward
from 475 me in any area where
the 470-475 mec band is fully util-
ized. Similarly, television assign-
ments might be made between 475-
500 mc wherever no assignments
are available between 580 and 920
me. FM STL assignments might
be made between 890 and 940 me
wherever there is sufficient space
in the 940-952 mc band. Oral ar-
gument will be held on the pro-
posals if sufficient opposition is
filed by April 30.

NATIONAL Highway Users, Washington,

‘has contracted with Leo J. Paulin &

Associates Inc., Washington, for a serles
of 15-minute transcriptions.

tor of media and research.

KCNA MAKES BOW

Air-Expressed Transmitter

Saves Day in Tucson

SMOOTH one-two play by KCNA
Tucson and RCA Victor enabled
the new Arizona station to go on
the air on schedule April 10 after
its transmitter had been air-ex-
pressed from Camden, N. J.—re-
portedly the first time in the his-
tory of radio this has been done.

The transmitter was installed
atop the KCNA tower 24 hours
after it left the RCA plant in Cam-
den. Wayne Sanders, KCNA man-
ager, estimated that more than
two weeks of broadcast time was
saved by the air shipment.

To make sure that its debut
would be syllable-perfect, the
KCNA staff had a full week of
“dry runs”— rehearsing the entire
production schedule for each day’s
broadcasting, from 7 a.m. to 11
p.m. According to Mr. Sanders it
was well worth the extra effort,
judging from enthusiastic letters
received after their first broad-
casts.

Asks KAKC Sale

SALE of 259% interest in KAKC
and KAKC-FM Tulsa, Okla., for
$17,500 by Ethel B. (24%) and
Robert W. Kellough (1%) to Sam
E. Avey, president and now 50%
owner, is sought in an application
tendered for filing at FCC. Glenn
Condon, vice president, holds other
25%.

SPECIAL performances by such stars
as Jack Benny, Edgar Bergen, George
Burns and Gracle Allen, Amos ’n’ Andy
and many others will be available to
the public on phonograph records in
the near future when Audience Records,
New York, will present its first series
of comedy albums. Radio stations and
Juke hoxes will not be permitted to
play these records.

BROADCASTING o Telecasting



AGRICULTURAL

Men like these helped
KENTUCKIANA LEAD THE NATION

in agricultural gains

CLARK DELLINGER
Jeffersonville, Indiana
“WORLD CHAMPION FARMER"

This Clark county, Indiana farmer bought a
cow on credit in 1918 to start his farm career.
Since then he has set 20 State and World records
with his Holstein-Friesian dairy cattle. As a
““side-line”” Clark Dellinger grows corn. In 1939
he equalled the existing state and national rec-
ords of 180 bushels of corn to the acre. In 1946
he averaged 145.5 bushels per acre on four out of
the five farms he operates. On the fifth farm he
topped 100 bushels to the acre on marginal land
that formerly produced 3 top of 15 bushels.

H. €. BESUDEN
Winchester, Kentucky
“CHAMPION SHEEP RAISER"”

Twenty years ago H. C. Besuden was star
center on the University of Kentucky basket-
ball team. Sixteen years ago he inherited his
farm from his facther and sec about to improve
the productivity of the land. Today every
crop is a winning one. He raises tobacco and
beef cattle and is a specialist in sheep pro-
duction. In 1946 he won the International
Livestock Exposition's Award for the grand
champion carload of lambs. Agricultural
Agent Eugene Culton rates him as one of the
nation’s outstanding sheep breeders.

PAUL SMART
Versailles, Kentucky
“STAR FARMER”

Six years ago this young Kentuckian had six
lambs and a tobacco patch on a farm rented
by his father. Today he is in partnership with
his father and boasts 20 beef cattle, 70 sheep
and acreages in tobacco, corn, soy beans and
lespedeza. What's more, in 1946 he became
the second Kentuckian to receive the Star
Farmer Award, conferred upon him by the
Future Farmers of America. He was one of
four young men out of a national membership
of 55,000 to receive the award.

IN 1946 KENTUCKY'S FARM PRODUCTION LED THE NATION (base period 1935-44.)

AND REMEMBER—Kentucky, the nation’s 18th agricultural state, and Southern Indiana, with a farm
income of $85 million, look to Louisville.

WRITE FOR

FREE BOOKLET ON KENTUCKIANA’'S AGRICULTURAL GROWTH

Address request to Radio Station WHAS, Lovisville 2, Kentucky

The ONLY

Radio

Station

WHAS

serving ALL of KENTUCKIANA

radio station

Represented nationally by Edward Petry & Co., Inc.



who have heard and read lots about

will spend a week in an Allied

flews:on Caravan Will Tour Country

Stores Sponsoring
\Project With RCA's

. Cooperation

IN MID-MAY a “Television Cara-
van'! organized by Allied Stores
Corp. with the cooperation of RCA
will [set out on a five-month coast-
to-cgast tour. Traveling in six spe-
cially built General Motors cars,
whidh will transport approximately
$100,000 worth of video equipment
as yell as the tour’s personnel,
the raravan will visit 22 cities as

divergently located

Boston,

Tampa, San Antonio and Seattle,
afforiding most of them their first

I

look‘{ at television.

his caravan primarily has been

created to bring television to mil-
lionﬁ of people in the United States

television but who have never seen
it,” Russell A. Brown, Allied vice
president, said last week.

The tour also will achieve two
other purposes of almost equal im-
portance from the viewpoint of its
sponsors. First, it will give to the
22 Allied stores which will providz
the caravan headquarters in each
city an opportunity to observe at
first hand the benefits of and the
problems in connection with dis-
playing and demonstrating tele-
Second, it will give to the
seven national advertisers cooper-
ating in the demonstrations a
thorough laboratory course in the
presentation of television material,
especially commercials, of the prod-
uct demonstration type.

In a typical city the caravan

vision.

store, putting on an average of
14 one-hour video shows. In addi-
tion to the displays of the coop-

erating national manufacturers—
Westinghouse Electric Corp.,
Hickok Mfg. Co., B.V.D. Corp,,

Hoover Co., B. F. Goodrich Co.,
Sherwin-Williams Co., United
States Rubber Co.—three national
magazines, Charm, Pic and House
Beautiful, are participating in the
tour. Charm will present a fashion
show which will be changed each
month to correspond to the new
styles as shown in the then cur-
rent issue of the magazine. Pic
will demonstrate men’s fashions,
such as how to tie a necktie prop-
erly, House Beautiful will tie in
with displays of home furnishings
and housewares.

Oh, | say, Sir Walter, How's the
penetration down WPTF way?

No wonder time-buyers say North Caro-
lina is the South’s Number One State,
and WPTF is North Carolina’s
Number One Salesman.

WPTF CIRCULATION
BMB STATION AUDIENCE:

% BMB
Penetration

90-100%
80-100%
70-100%
60-100%
50-100%
40-100%
30-100%
20-100%
10-100%

31
51
60
66
78
89
96

WPTL:

457,840 FAMILIES

No. of
Counties

Day-time Audience
Families

180,280
288,830
303,080
319,030
368,510
398,030
411,850
442,390
457,840

w5000

Raleigh, North Carolina

Station
Audience Reprint

containing complete
BMB audience information
by counties and measured
cities available upon
request.

WATTS
\]:1e

AFFILIATE

FREE & PETERS, INC., NATIONAL REPRESERTATIVES

Page 24 o April 21, 1947
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d vision director

Henle Willed $300

RAY HENLE, WOL Wash-
ington newscaster, was
richer by $300 last week but
saddened by the loss of a
friend he had never seen. He
began to correspond three
years ago with Miss Lydia G.
Wentworth of  Brookline,
Mass., after she wrote him a
fan letter. The correspond-
ence flourished wuntil last
week, when Mr. Henle got a
letterfrom Miss Wentworth’s
companion saying she had
just died at 88. Enclosed was
the notice of a $300 bequest
“to my friend, Ray Henle.”

The caravan personnel will be
headed by Samuel H. Cuff, former
general manager of WABD, the
Du Mont television station in New
York. Louis A. Sposa, another
WABD alumnus, will serve as pro-
duction manager. Bernard Brink,
whose television experience goes
back to 1939 and includes service
with RCA, CBS and Du Mont, will
be chief video enginecer in charge.

Two cameras, a motion picture
projector and a dozen or more re-
ceivers stationed at strategic spots
throughout the store, in the store
windows and in simulated living
room settings will be included in
the equipment. Iconoscope cameras
will be used. The pickups will be
made from small, brightly lighted
demonstration areas. The receivers
will be the new RCA table models,
with 10-inch direct viewing tubes.

Accompanies Caravan

Walter R. Dennis, radio and tele-
of Allied Stores
Corp. and former NAB public re-
lations head, will travel part of
the way with the caravan and will
maintain constant touch with it
and the stores it visits.

“The caravan differs from all
previous television demonstrations
in several respects,” Mr. Brown
stated, “principally, however, in
that we are going to reproduce

i as faithfully as possible actual stu-

dio conditions. In addition to the
live televising of the product dem-
onstrations and local people who
visit the store, we will show films
prepared for television purposes
of sport and other events just as
people would view them in their
homes on television sets.”

Itinerary of the caravan is: Pome-
roy’s, Reading, Pa., May 20-24; Lau-
bach’'s Easton, Pa. May 27-29; Gertz,
Jamalea, Long Island, June 3-7; Jor-
dan Marsh, Boston, June 10-14; Dey
Bros., Syracuse, June 18-21; Quacken-
bush, Paterson, N. J., June 25-28; Pome-
roy's, Harrisburg, Pa., July 1-3; Her-
polsheimers, Grand Rapids, Mich., July
8-12; Morehouse Martens, Columbus,
Ohio, July 16-19; Rollman’s, Cincinnati,
July 22-24; Maas Bros.. Tampa, July 31-
Aug. 2; Mullers, Lake Charles, La., Aug.
7-9; Joske's, San Antonio, Aug. 13-16;
Titche-Goettinger, Dallas, Aug. 19-22;
Black's, Waterloo, Iowa, Aug 28-30; The
Golden' Rule, St. Paul, Sept. 2-5; C. Cs
Anderson, Boise, Sept. 11-13; The Bdn
Marche, Seattle Sept. 17- 20 Ander-
son's, Spokane Sept. 23-26; The Paris,
Great Falls, Mont., Sept. 29-Oct. 1:
Donaldson’s, Minneapolls, Oct. 8-11;
Polsky's, Akron, Oct. 15-18.

Telecasting



First, to the Advisory Board for the
George Foster Peabody Awards:

Your recognition of WOW’s “Operation
Big Muddy” broadcasts and film as “out-
standing public service” (regional sta-
tion) will give us added incentive to
continue in the public interest.

Second, to all WOW sponsors:
You have a bouquet coming in connec-
tion with WOW’s Peabody Award. Your
continued confidence in WOW permits
us to spend a generous share of our in-
come for worth while activities such as

“Operation Big Muddy.” *
)

o4
Smcerfi:’:g’//;/.f//// , /é ég/
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,zf;_%/’[ 17¢

/ ot V4
[

Johw 37Gillin, Jr.
Pres. & Gen. Mgr.
Radio Station WOW, Inc.

* Co-Sponsored by Planters Peanuts and Vicks Chemical Company.



F;MA Group Hits ‘Hip-Pocket’ Licensees

FCC Study Is Sought
To Speed Wide.
’ FM Service

By EDWIN H. JAMES

VEHEMENT condemnation of
“hip-pocket” licensees who have
failed to proceed with construc-
tion of FM stations after receiving
construction permits or conditional
grants from the FCC was sounded
last|{week by the Region 1 meeting
of the FM Assn. at Albany, N. Y.

resolution passed at the con-
clusjon of the one-day meeting, the
first| regional assembly to be held
by [the’ new association, directed
the | FMA Board of Directors to
urge the immediate review by the
FCC of the status of all outstand-
ing CP’s and conditional grants for
FM | facilities “with the objective
of establishing as soon as possible
a nTtion-wide FM service.”

Urged By Hofheinz

The passage of the resolution
follgwed a luncheon address by
Roy| Hofheinz, KOPY-FM Hous-
ton, |the FMA president, who told
the more than 200 members and
gueJts of the regional meeting that
“we| should speak out against
groups and individuals who have
held| CP’s or conditional grants on
the theory they can be hip-pocket
licensees.”

Later, the members of Region 1
adopted a resolution commending
the F'CC for the “expeditious man-
ner”|in which the Commission stud-
ied the interference arising out of
the 400 kc separation and for the
speed with which the Commission
announced its plan for the reas-
signment of channels.

FM BROADCASTERS talked it over at cocktail party in Ten Eyck

Hotel, Albany, N. Y., April 13, day before first regional FM Assn.

meeting. L to r: W. P. Purcell, chief engineer, General Electric Co. sta-

tions; Fritz Updike, general manager, Rome (N. Y.) Sentinel; Louis G.

Buisch, WWHG Hornell, N. Y.; Walter Valerius, WKNP Corning, N. Y.;

Everett L. Dillard, KOZY Washington, D. C., and Bert Georges, WMFI
Portsmouth, N. H.

“We should call upon the FCC to
serutinize every licensee who has
put his license in his pocket, let-
ting others experiment so that he
may come along later and skim
the cream,” said Mr. Hofheinz.

“The FCC could appropriately
say: ‘Within 30 or 60 days we ex-
pect concrete evidence of your in-
tention to go on the air.’”

The time was ripe, Mr. Hofheinz
thought, to stimulate laggard li-
censees to action. As the resolu-
tion, adopted after his talk, point-
ed out: “The FMA has been ad-
vised that the transmitters for
regular FM broadcast operation
are immediately available, and
(there is) reasonable expectancy
of receiver manufacturers that
approximately 2% million FM re-
ceivers will be produced during the
year.”

In his luncheon address, Mr.
Hofheinz also complimented the
FCC for “its prompt action” in

issuing a new FM allocation plan
[BROADCASTING, April 14], infer-
ring that the combination of
stepped-up equipment production
and the timely action of the FFCC
in cleaning up the FM airways
cleared the way for vigorous ex-
pansion of FM.

Other speakers addressing the
first regional convention of the
FMA, which drew a registration of
210 members and guests to the
Ten Eyck Hotel in Albany, sound-
ed similarly hopeful notes for
FM’s future.

W. R. David, sales manager of
broadeast equipment, General Elec-
tric Co., told a morning session
that he foresaw nation-wide FM
service by the end of 1948,

Reviewing figures which had
been previously released jointly by
the FMA and the Radio Manufac-
turers Assn. [ BROADCASTING, April
14}, Mr. David reported that 710
transmitter units will be delivered

by the end of 1947. GE, he said,
had already shipped a total of 122
FM transmitters, 52 of them 250
w, 15 1 kw and 55 3 kw, and will
be able to supply 10 kw units “in
quantity” late this summer. The
GE 50 kw transmitters, which he
described as “still a major proj-
ect,” may be ready for delivery
in late 1947 or early 1948.

H. C. Bonfig, vice president, Ze-
nith Radio Corp., reported esti-
mates of FM receiver production
that were also contained in the
joint FMA-RMA release, and he
pointed out the difficulties of FM
set production.

FM manufacturers, he said,
were still hampered by parts
shortages and by problems inher-
ent in the inauguration of produc-
tion on a new kind of radio.

“The average retail price of FM
consoles is too high for the general
market,” Mr. Bonfig said. “And
the FM market will be confined to
the quality field for some time to
come because no one knows how to
build FM sets cheaper.”

Mr. Bonfig saw a temporary vir-
tue in the higher cost, however.
The FM audience, for the time
being, will be small but devoted.
FM broadcasters may sell their
audiences as quality magazines
now sell their circulation, he point-
ed out.

Dr. Edwin H. Armstrong, in-
ventor of I'M, visualized the future
usefulness of “joining up FM sta-
tions’’ for program interchange, a
technique with which his Alpine,
N. J., station and WBCA Schenec-
tady, 130 miles away, have been
using for more than four years.

Dr. Armstrong demonstrated

(Continued on page 38)

operation, 49 construction permits

in writing for television to almost

Video Stock to Boom in 48 Election

Increased Output

Also Predicted
At Institute

y BRUCE ROBERTSON

TELEVISION’S “power of persu-
asiveness” may be the determining
factar in the 1948 Presidential
election, J. R. Poppele, president
of levision Broadcasters Assn.,
‘said |Monday at the opening lun-
cheor session of the two-day Tele-
vision Institute, held at New
York's Commodore Hotel under the
auspices of Televiser magazine,
After getting off to a slow start
in 1946, video receiver production
exceaded 18,000 sets in February
of this year and 25,000 sets in
March, with estimates for the 1947
iotal |ranging between 300,000 and
400,0r)0 sets, Mr. Poppele reported.

With| 11 television stations now in
26 o

Page April 21, 1947

granted and a dozen applications
pending, video program service will
be within the reach of 40% of the
nation’s population by campaign
time next year, he said.

Equally optimistic statistics were
given by Joseph B. Elliott, RCA
Victor vice president, who esti-
mated today’s video audience at
3,000,000 persons, based on six to
eight viewers for each home re-
ceiver and an average of 50 for
sets in commercial establishments.

Mr. Elliott urged the video
broadeasters to put on more day-
time programs to aid dealers in
demonstrating sets. But he warned
that the work of the manufacturers
in producing sets can be effectively
checked by poor or insufficient pro-
gramming.

Repeating and amplifying this
warning at the Tuesday luncheon
session, David P. Lewis, televi-
sion director of Caples Co., de-

Mr. Elliott

Mr. Poppele

clared that while everything pos-
sible has been done to turn out
new video sets, ‘“we’ve done far
too little towards putting some-
thing good on their screens.”
“Dramatic  programs, which
ought to be our long suit, are run-
ning 6% as against 26% for radio
and much higher percentages for
other entertainment media,” he
stated. “We have neglected studio
programs in favor of remotes. We
haven’t trained nearly enough di-
rectors and we’ve given experience

BROADCASTING o

no one.”

The main responsibility for im-
proving programs belongs to the
television broadcasters, who could
make a good start by letting in
agency people who are eager to
learn about television, Mr. Lewis
averred. “Television isn’t going to
be a profitable advertising medium
until the agencies are solidly be-
hind it, making their various con-
tributions and aggressively selling
it to their clients, which they aren’t
doing today,” he said.

Mr. Lewis’s argument was vig-
orously disputed by Harry Ban-
nister, general manager of WWJ
Detroit - and its video affiliate,
WWDT. “Many of radio’s present
ills,” he declared, “are traceable
to program control getting away
from the broadcasters. In television
we are being very careful to keep

(Continued on page 42)
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LETTER #5, SERIES #3

FOR 23 YEARS

Sponsors’ Messages, On KFNF, Have Been Friendly
Recommendations From One Good Neighbor To Another.
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For availabilities, call FRANK STUBBS, Phone #1, SHENANDOAH, IOWA
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T’ranscription Producer Hits Back

|
Charges of Some Small
| Station Operators
Declared False

EDITOR, BROADCASTING:

THIS is an open reply to the let-
ters| you have received from
Messrs. Charles Barham, Jr., of
WCHYV Charlottesville, Virginia,
[BROADCASTING, Feb. 17],—Milton
J. Hinlein of KDRO Sedalia, Mo.,
and| other small market stations
thatl usually yell the loudest for
good transeribed syndicated pro-
grams at lower prices—and then
become the most mute when the
challenge is met. . . ...

There are plenty of good tran-
scribed syndicated shows available
for use in small markets at prices
witl'r;n any advertiser’s budget—
at prices so low that any station
withh an eye to good programming

can afford to sign them for use
even as sustainers to bolster sag-
ging or inferior program schedules,
or simply to build audience for the
station for a definite time period.
The trouble is that many station
managers want producers to pay
for the privilege of putting their
(the producer’s) programs on the
station. . . . ..

Tried Once

To refute Mr. Barham’s argu-
ment completely, let me point out
that five years ago we tried an ex-
periment—offering a group of four
successful tested transcribed pro-
grams at a package rate of $2.50
per Y% -hour show. They were offer-
ed to 100 and 250 w stations in mar-
kets up to 25,000 population . . ..
The stations were “crying” for
programs at low prices at that
time. But they passed them up,

while advertisers and stations in
the larger markets were paying
anywhere from $10 to $60 per %4-
hour show—the same shows.

We subsequently withdrew the
offer. Later many of the same small
market stations paid our usual
minimum rates for these same
programs, which was twice, or more
than twice, the special package

Again (a year ago) we met the
challenge, made up a special pack-
age of six of our shows selling suec-
cessfully at prices based in ac-
cord with what they should bring
in markets of varying size and on
stations of varying power. We re-
ported this to the NAB, and they
printed it in NAB Reports. A mail-
ing went to all stations in cities
up to 25,000 population. “Sign for
any two of these six shows and
you earn the special rate.” But the

—in the driver’s seat...

KFYO GETS RESULTS . .. in a 168 MILLION DOLLAR
MARKET! Without resorting to any such drastic measures
as pictured here, KFYO dominates the
potent South plains of Texas . .
consistent clear signal!

Reach this alert, responsive audience . . .

. with a

with an aggressive station ... KFYO!!
REPRESENTED BY
TAYLOR-HOWE-SNOWDEN

/f adioc Sales

AFFILIATED WITH

Al

LUBBOCK, TEXAS
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IRKED by charges of some small
station operators that the rates
charged small stations by the trans-
cription producing firms are too
high, Aaron S. Bloom, an official of
one of the firms, has written a
reply to letters which have appear-
ed in BROADCASTING =etting
forth the complaints of swmall sta
tions. Mr. Bloom is treasurer and
director of the commercial depart-
ment of Kasper-Gordon Inc., Bos-
ton, which claims to be the oldest
syndicated transcription company
in America.

offer was made with the foregone
conclusion that the stations would
pass them up. Again we were right,
and withdrew this offer except to
stations now being built. . . . .

Program Costs

When Mr. Barham states that a
department store in his city does
less than a million dollars in busi-
ness, while a store in Richmond
does 16% million— and bemoans
the fact that Mr. Barham’s client
is asked to spend $30 per program
for a Y-hour show costing, per-
haps, $1,000 or more per episode
to produce while the Richmond
store is quoted $72 for the same
program—does he ask himself if
the price for a set of bedroom fur-
niture costs the same in Charlottes-
ville as it does in Richmond, for
the same merchandise? Does the
Charlottesville retailer charge only
42% as much (the ratio between
program costs) or only 10% of
what the Richmond retailer gets,
because Charlottesville has only
10% as much population? Doesn’t
it cost as much to make that mer-
chandise for both cities?

And when Mr. Barham states
that transcription producers have
placed their shows beyond the
reach of hundreds of small stations
we, as the oldest syndicated tran-
scription company in America take
issue with such a statement and
prove that he is wrong by pointing
to the more than 600 stations which
we serve—enough of them small
market outlets to convince us that
we are right. . ...

Does Mr. Barham realize that it
takes as much time and effort and
money to service a small station
as it does one in a major market?
That musical performance fees
cost as much for a station in a
t¢mall market as for a station in a
metropolitan area? That pressings,
too, cost as much for use in small
cities as in large ones?

‘Sample Seekers’

Is Mr. Barham aware of the fact
that many small market stations,
more frequently than larger sta-
tions, create extra unnecessary ex-
pense for transcription producers?
That too many of them are notor-
ious “sample seekers?” . . .

No transcription producer ex-
pects to sell everybody, any more
than stations expect all listeners
to tune in every program. But I'd
like to see a station operator in the
position of a transcription pro-

(Continued on page 66)
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AND

INSTALL ACOUSTICALLY TREATED

SOUND-PROOF STUDIOS ?*

WHICH STATION WAS THE FIRST TCD

[

THE SAME STATION WHICH WAS
FIRST IN ST.LOUIS WITH TELEVISION

-KSD. KSD-TV, THAT IS.

*Page 49, “The First Quarter-Century of American Broadcasting.”

KSD. is the NBC basic station
for St. Louis; it is 225 miles to
the nearest other NBC basic
outlet. KSD is the only broad-
. casting station in St. Louis with

the full service of the Associated Press—the AP
news wires plus the PA radio wire. KSD is recognized
throughout its listening area for its high standard of
programming. and advertising acceptance. To sell
the great St. Louis Market, use "The Combination
that Clicks''—KSD-NBC-AP.

BROADCASTING ¢ Telecasting

KSD

ST. LOUIS o 550 KC

Owned and Operated by the
ST. LOUIS POST-DISPATCH

National Advertising Representatives
FREE & PETERS, INC.
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LET’S SPEND A DAY

with the Boudreaux Family

T. Meet M'sieur éflenne Boudreaqux!

“Glad to know you, sir’” — says Etienne in perfect
English. He still speaks a native ‘“patois’ on oc-
casions, but more important—his money talks too!

2. Hypolite, Jacques, Wife Jeanne, and Jimmy

They live in the heart of the rich sugar area near
New Orleans—have a prospering seafood indus-
try at their front gate — oil at the “back door.”

5. Before Etienne’s shrimp trawlers depart,

crew checks last-minute wind, tide and weather
conditions — broadcast by WWL 4 times daily
direct from U. S. Weather Bureau. This unique
service is welcomed by entire fishing industry.

6. No day complete without “’‘Dawnbusters”

—WWL show specially pitched to the 3,486,182
people in WWL-land. Because of proven re-
sponse, ‘“‘Dawnbusters” has been sold out for
9 years to participating sponsors.

9. In the afterncon paper . . .

the Boudreaux family sees the WWL ad — telling
of the “Biggest Show In Town” for them to enjoy
tonight. Again, WWL is winning more listeners
for its advertisers.

10. Evening on the bayou . ..

They all look over the WWL schedule that arrived
in the mail today. So — when the radio is turned
on tonight, it’s likely that the dial will stay just
where it’s been all day, 870 — WWL.



3. Fivea.m.and . ..

On goes Papa Boudreaux’s radio to ‘‘Dixie’s Early
Edition” — WWL feature filled with important
rural news, crop advice, and agricultural tips he
wants to hear.

7. At the office . . .

M. Boudreaux listens to an informative review of
-he markets which affect him — quotations, fu-
:ures, trends —a WWL broadcast he depends on
aily.

No wonder ... Morning, Noon

Folks turn first to

A o
B s
KT

The Greatest Selling Power in the South’s Greatest City

4. Large announcement in morning paper

reminds Mrs. B. of her favorite programs— high-
Hooper WWL entertainment. WWL is the only
New Orleans station using all forms of consumer
media to advertise its advertisers.

8. After school . . .

11-year-old Jacques responds to WWL’s youth
programs and herd improvement contest—another
WWL promotion for the public good. (Each year
WWL presents two registered bulls and a boar
for outstanding work with herds).

and Night

50,000 Watts —
Clear Channel
CBS
Affiliate

R

Represented

Nationally by

The Katz Agency, Inc.




With January retail sales in the Salt Lake
district up 23% over January 1946, Utah’s hun-
dredth year is off to a flying start.

Big things are happening in Utah this year.
‘The year-long centennial celebration is putting
people in a spending mood — and they have
the money, with a statewide buying income of
$3,746 per family. In Salt Lake County, where
39.49% of Utah’s people live, the income is
$4,705 per family.

KDYL, too, has something to celebrate this

year. It’s our 25th anniversary. With a quarter-

century of broadcasting experience, KDYL is
‘ more than ever the popular station — the station
| most Utahns listen to most!

For further information and
availabilities, wire, phone
or write —

JOHN BLAIR & CO.
National Representative
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Tribute to Be Paid
To Atlantic Refining

Hundred Stations Are to Present
Awards to Sponsor, Agency

TRIBUTE to Atlantic Refining Co.
and its agency, N. W. Ayer & Son,
will be paid this evening (April 21)
by a hundred broadcast stations to-
gether with sports announcers,
athletic directors, coaches and
persons prominent in college and
professional sports. The ceremonies
will be held in connection with a

banquet at the Warwick Hotel, .

Philadelphia. [BRIADCASTING, Mar.
31].

Back of the tribute is the desire
of broadcasters and others con-
nected with sports to honor the
oil company and its agency for
high standards in broadcasting
baseball, football and basketball
over a period of 11 years.

Trophy will be presented to Rob-
ert H. Colley, Atlantic president, by
Frank R. Smith, general manager
of WWSW Pittsburgh, chairman of
the Broadcasters Sports Tribute
Committee for the Atlantic Refining
Co. Plaque will be awarded Harry
A. Batten, president of Ayer, with
presentation by John Shepard 3rd,
chairman of the board, Yankee
Network.

Speakers include many persons
prominent in public life. Among
those from the broadeast industry
who will deliver addresses are Clair
MecCollough, executive manager,
Mason-Dixon Group; A. K. Rows-
well, WWSW Pittsburgh; Bill
Slater, sports announcer; Louis
Nichols, assistant to J. Edgar
Hoover, FBI Director, who will
discuss radio’s opportunity to con-
tribute to the drive to combat
juvenile delinquency.

A special network of 65 stations
in the Atlantic Refining marketing
area on the Eastern Seaboard will
carry a half-hour program, 9:30-
10 p.m, keyed from WIBG Phila-
delphia.

Members of the committee, be-
sides Messrs. Smith, MecCollough
and Shepard, are Edward D. Clery,
WIBG Philadelphia; Leon Levy,
WCAU Philadelphia; R, C. Mad-
dux. WOR New York: William B.
McGrath, WHDH Boston; E. S.
Whitlock, WRNL Richmond; H. C.
Wilder, WSYR Syracuse; Ernest
Loveman, WPTZ Philadelphia.

Wisconsin FM Meet
ATTENDANCE of 300 to 400 is
expected at Southern Wisconsin
FM Radio Conference to be held
April 23 at the Laraine Hotel in
Madison, according to Harold A.
Engel of the Division of Radio Ed-
ucation, U. of Wisconsin, repre-
senting the conference committee.
Broadcasters’ summaries of their
FM plans will be presented in a
panel on “FM for Wisconsin” by
representatives of WHA Madison,
WIBU Poynette, WCLO Janes-
ville, WIBA Madison and WTMJ
Milwaukee. FM receiver outlook,
receiver problems and antenna in-
stallations will be discussed.

PROMOTION PROGRAM for new
NBC show, A Day in the Life of
Dennis Day, won for Ted Bates
Inc., New York, press department
“anvil of public opinion” in person-
alities field at American Public Re-
lations Assn.’s convention in New
York. Receiving award is Benson
Inge (r), department director.
With him is A. J. Roby Jr., adver-
tising department, Colgate Palm-
olive-Peet Co., Jersey City, spon-
sor of show.

Anti-Featherbedding Bill
Is Pushed in California

SPONSOR of the so-called Cali-
fornia Lea Bill,” [ BROADCASTING,
April 14] Assemblyman M. Philip
Davis, is pushing for a hearing on
his measure.

Introduced in the California
Legislature last week and referred
to the Committee on Industrial Re-
lations, the bill seeks to eliminate
the “featherbedding” practices by
which unions compel employers to
hire stand-by personnel—a device
brought to its full flower by James
Petrillo and his musicians’ union.

Mrv. Davis’ bill is aimed at all
unions and is offered as an amend-
ment to the state labor code. It
provides that an employer is the
only one to determine the size of
his working force and would make
it illegal to compel an employer to
hire more help than he needs or to
pay for unperformed services.
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See that intricate mechanism in the photograph? It's a toe-lasting machine. .
one of many types of shoe-building machinery produced by Boston’s United <

Shoe Machinery Corporation for countless manufacturers.

New England’s production of precision machinery keeps growing, grow- $§ T O N

ing, growing.. as do the pay envelopes of New England craftsmen, who
consequently are willing and able to pay more for day-to-day necessities.

75% of these necessities come from sources outside New England!
Alert advertisers are getting their share of this purchasing-power, by telling
their story over WBZ.. the medium that reaches most of New England.
NBC Spot Sales can tell you when and where WBZ's 50,000 watts can
go to work for you!

WESTINGHOUSE RADIO STATIONS Iac @ W B Z A

W B Z A

KDKA * WOWO +* KEX * KYW  WBZ » WBZA ) 1L
National Representatives, NBC Spot Sales—Except for KEX « For KEX, Free & Peters

BROADCASTING e Telecasting April 21, 1947 o Page 33



af|

Again WMT

“CLEAN
PLOWING
CONTEST”

to help lowa Farmers

This traditional contest is one of
the most talked-about and best— attended

events in the Tall Corn State. Here is
one more instance of how public service
promotions make WMT your best bet to

TR oo
UL o
) e W s i
A RN O

P But WMT never neglects

®* Eastern lowa's other half.
(ndustrial lowa produces half
the prosperous income in
WMTland's "twin markets',
WMT, only CBS outlet in the
ba, is favorite city listening, too.

Ask Your Katz representative.

sponsors the Annual

reach the richest agricultural market in America.
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ON HAND to welcome Bill Oliver, former staff announcer of WMBD

Peoria, Ill.,, who joined WGN Chicago staff April 6, are members of

the “Peoria Club,” all alumni of WMBD, now with WGN. (1 to r): Ralph

Batt, engineer; George Bauer, announcer; Jack Brickhouse, sports an-

nouncer; Connie Rivard, Mutual Publicity Dept.; Mr. Oliver; Ed Cooper,
announcer, and Lee Elton, engineer.

Newport, Ky., and Columbus, Ind., Now
Without Outlets, Get Proposed Grants

PROPOSED DECISIONS antici-
pating grants for new daytime sta-
tions at Newport, Ky., and Colum-
bus, Ind., were adopted by FCC
on April 11 and released last Mon-
day.

The Commission proposed to
grant the application of Tri-City
Broadcasting Co. for a 1-kw day-
time outlet on 1110 ke at Newport
and to deny Moraine Broadcasters
Ine’s bid for the same facilities at
Dayton, Ohio, on the grounds that
Dayton has two stations while New-
port, a town of 30,000, has none.

The second proposed decision
looked toward a grant of Syndi-
cate Theatres Inc.’s application for
1130 ke at Columbus, Ind., with
500 w, daytime only, and denial of
Universal Broadcasting Co.’s com-
peting request for the same channel
at Indianapolis with 10 kw full-
time, using directional antenna.
FCC said Universal’s proposed op-
eration would violate NARBA by
excessive limitation of CMKH
Guantanamo Oriente, Cuba, but
that in any event Columbus, with-
out a station now, has more need

for additiohal service than India-
nanolis, which has five outlets.
Comr. Paul A. Walker was ill
and did not participate in the de-
cisions.
Ownership of the companies re-
ceiving the proposed grants:

Tri-City Broadcasting Co., Newport—

Clarence H. Fleming, general manager

and 26% owner of WFKY Frankfort,

Ky.. owns 26% and is president of Tri-

City, and would manage its proposed

station. Marshall L. Peace, WFKY

commercial manager, owns 5%; he
would become general manager of

WFKY when Mr. Fleming took over

the Newport operation. Other Tri-City

owners: Robert B. Hensley of Frank-
fort, Garvice D. Kincaid of Lexington

and Aaron L. Ford of Washington, D.

C., all attorneys with 21% each; James

B. Milliken and Willlam R. Smith, 3%

each,

Syndicate Theatres Inc., Columbus—
The company operates nine motion pic-
ture theatres In Columbus, Franklin,
Elwood, and Wabash, Ind. Trueman T.
Rembusch is secretary, treasurer and
beneficial owner of all outstanding

stock, which is held in equal shares

BROADCASTING o

himself and four nominees: Joseph P.
Finneran, presldent and Grace Hand-
ley, William A. Handley, and Willlam
H. Dobbins. Syndicate Theatres has a
conditional FM grant for Columbus.

Given proposed denials:

Moraine Broadcasters. Dayton, is con-
trolled (96.5%) by Dayton Journal
Herald and is headed by Lewis B. Rock,
president of the newspaper organization,
which he and members of his family
control. Frank E. Mason, former NBC
vice president and now owner and pres-
ident of Fireside Press, New York book
publishers, is vice president and owns
0.2% of the radio company.

Universal Broadcasting Co., India-
napolis, includes Frank E. McKinney
(32.8%), ABC Vice President Robert
H. Hinckley (20%), and Frank M. Mec-
Hale (10%)., who are associated in AM
grantee companies at Terre Haute and
Fort Wayne, a proposed grantee at
Evansville, and an FM grantee at Terre
Haute. George C. and Wilda Gene Hatch,
who have minority interests in KALL
Salt Lake City, have 10% each.

U. S. NIGHT PROGRAMS
STILLONTOP IN CANADA

TEN MOST POPULAR evening
programs in Canada are all piped
in from the United States, accord-
ing to the March national pro-
gram ratings issued April 10 by
Elliott-Haynes Ltd., Toronto. Pro-

grams and ratings are: Charlie
McCarthy 425, Fibber McGee
and Molly 39.3, Radio Theatre

39.3. Ozzie and Harriet 33.3, Fred
Allen 31.1, Amos 'n’ Andy 28.8,
Hildegarde Show 26.0, Bob Hope
22.9, Album of Familiar Music
21.6, and Take It or Leave It 21.2.

English language daytime Can-
adian programs for March rated
most popular were: Happy Gang
(Canadian program) 21.5, Ma Per-
kins 18.8, Pepper Young's Family
17.8, Big Sister 17.6, and Lucy
Linton 15.6.

First five evening French lan-
guage programs in March were:
Un Homme et Son Peche 44.8, Le
Ralliement du Rire 41.7, Enchant-
ant dans le Vivoir 40.9, Talents de
Chez Nous 36.3, and Juliette Beli-

pyVean 35.6.

Telecasting
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Every night, Monday through Saturday, 6:30-
6:45 p.m., there is twin billing in eastern and
central New York and western New England!
That’s when George Miller and Bill Pope get
together for the WGY SPORTS RECORD.

A double feature attraction, Miller and Pope,
editors of the area’s only sports newspaper—
“Dorp Sporting News’'—offer WGY’s 1,045,717
radio families the latest dope in the world of
sports from baseball to badminton . . . curling
to cricket . . . football to fencing . . . interviews
with champs, and on-the-spot reports.

Sponsored two nights weekly, the WGY
SPORTS RECORD is now available Monday,
Wednesday, Friday and Saturday. It’s YOUR
opportunity to get in on the last word in sports
in the WGY area . . . the first word in male
audience appeal! Sign up NOW for this double
header before the 1947 baseball season gets under GENERAL @ ELE CTRIC
way! Get complete details today on this low cost -
show from your nearest NBC Spot Sales Office!

30,000 WATTS — NBC AFFILIATE WGY SCHENECTADY, NEW YORK

REPRESENTED NATIONALLY BY NBC SPOT SALES
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RADIO CENTER IS OPENED

AT SYRACUSE UNIVERSITY
SYRACUSE UNIVERSITY cele-
br‘ated the opening ‘of its new
$100,000 radio center last Sunday
(April 13) with a week-long series
of | special inaugural programs.

According to Kenpeth G. Bart-
lett, radio director at Syracuse,
the university now has one of the
country’s most complete and mod-
ern college radio organizations.
Syracuse’s radio center consists of
radio workshop designed by Clar-
enEe Jacobs, CBS chief of studio
design, and Radio House, devoted
entirely to the instruction of nearly
400 students taking radio courses
at|the university.

In addition to its campus facili-
tids, Syracuse University now has
five other outlets for its programs:
WSYR, WFBL and their FM af-
ﬁlilates in the city of Syracuse,
and WJIV, a low-power experi-

DRAMATIC on-the-spot broadcasts were the order of the day for staff

of WJIM Lansing, Mich. when part of the city was inundated by the

Grand River in early April floods. Pictured above are: (1 to r) Howard

Finch, program director; Phil Molloy, announcer; Alex Uschuk, engi-

neer. Red Cross credited WJIM appeals for food and clothing with
doing much to ease suffering.

m%ntal station licensed to GE.

0,000
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RADIO TO CONTRIBUTE
New Edison Foundation Seeks
L—$450,000 From Industry

RADIO manufacturers, broadcast
ers and artists have been askec
to contribute $450,000 of the
$2,590,000 goal in the nationwide
campaign for the recently estab
lished Thomas Alva Edison Foun
dation.

Mark Woods, president of ABC
heads the radio industry campaign
Individual chairmen serving witk
him are John Ballantyne, presiden:
of the Philco Corp., for manufae
turers; Edgar Kobak, president o;
MBS, for broadcasters, and Pau
Whiteman, orchestra leader, fo
artists.

Thirty industries. associated witl
Mr. Edison because of his discov
eries are participating in the proj
ect.

CANADA LISTS CHANGE!

IN RADIO FREQUENCIES

SEVERAL CHANGES and pro
posed changes jn Canadian radic
assignments have been reported by
Canada to signatories of the Nortl
American Regional Broadcasting
Agreement. By frequency, they ar
as follows:

1150 kc—CKOC Hamilton, Ont., 1

now in operation with 5 kw direction
alized (Class III-A statlon).

1240 ke—New 250 w station (Class IV
authorized at New Liskeard, Ont., am
slated to begin operation Nov. 1. Cal
letters CKRS have been assigned t:
previously authorized 250 w station a
Jongquliere, Que.

1260 ke—CFRN Edmonton, Alta., nov
in operation with 5 kw (Class III-A).

1400 kc—New 250-w station (Class IV
authorized at Truro, N. S.. and slate
to begin operation Nov. 1. Call letter.
CJFP assigned to new 250 w station &
Riviere du Loup, Que.

1450 kc—CKOK Penticton, B. C., de
leted (see assignment on 1550 ke).

1470 kc—CFOS Owen Sound, Ont.
formerly on 1400 ke, now operating or
1470 kc with 1 kw, directionalized a
night (Class III-B station).

1550 ke—CKOK Penticton, B. C., for
merly on 1450 ke, assigned 1550 kc wit!
250 w (Class II station).

1600 ke—CKVC Niagara Falls, Ont.
operating with 1 kw directionalized a’
night, changes call letters to CHVC.

Philadelphia Radio Give:

Support to Jewish Appeadl

PHILADELPHIA RADIO, being
called upon for the first time t¢
perform a public service in behall
of the local Allied Jewish Appeal
whose campaign for $10,350,000
was opened last week, responded
100%.

Every one of the nine local sta.
tions has scheduled spot announce-
ments and program features in be-
half of the Appeal. Jack M. Korn,
head of the J. M. Korn Advertising
Agency, is chairman of the charity
drive’s Press and Radio Commit-
tee. Radio’s co-operation in the
drive was pledged by the city’s sta-
tion heads and program directors
including: Joseph T. Connolly,
WCAU; James A. Begley, KYW;
Murray Arnold, WIP; Jack Steck,
WFIL; Ed Obrist, WPEN; William
Banks, WHAT; Patrick J. Stanton,
WDAS; E. Douglas Hibbs, WTEL
and Edward Cleary, WIBG.

Telecasting



4 of Quality...

The quality of a diamond can be determined by
looking at it through a jeweler’s eyepiece.

Not so simple is the evaluation of quality in the
news service you select for your listeners.
It must measure up squarely to nine fundamentals.
The first six...OBJECTIVITY, CONCENTRATION
OF PURPOSE, MANPOWER, MECHANICAL FACILITIES,
SPEED, ACCURACY...have already been defined

in this magazine. Three more remain...

L4 S(,‘Ol)e—an unrelenting effort to report every
significant phase of human activity...from the

foibles of life to all that is informative and essential.

o P mformance—a day after day excellence

...matured by years of experience.

® Responsibility —the active shouldering of
rightness and worth-while-ness of keeping

people honestly informed.

In any test of news service quality, The
Associated Press measures up to these three
fundamentals, just as it measures up to the
six already named. That is the reason why more
of the nation’s public-minded* radio stations
have turned to The Associated Press than to any
other radio news service.

Watch this magazine next week for more on this subject.

THE ASSOCIATED PRESS
P 50 ROCKEFELLER PLAZA

NEW YORK 20, N.Y.
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(Continued from page 26)

such a program for his audience,
on a receiver tuned to WBCA,
some 11 miles from Albany. The
program, he said was originating
in a house in Yonkers, N. Y., sent
on a 10 w transmitter across the
Hudson to the Alpine station, re-
ceived and retransmitted there to
WBCA, which, situated on a moun-
taintop, received the Alpine signal
and retransmitted it.

Dr. Armstrong said many sta-
tions could be linked in a similar
rebroadcasting system, and he saw
great possibilities in the extension
of this kind of service to regional,
but not transcontinental, hook-ups.

Hookup Described

At an afternoon session, Everett
L. Dillard, president of the Com-
mercial Radio Equipment Co.,
KOZY Kansas City and WASH
Washington, reported on Conti-
nental Network [BROADCASTING,
April 14], set up among 13 sta-
tions to broadecast a program
played by the Army Air Forces
Symphony.

Mr. Dillard reported that wire

"circuits had been used to tie ‘in

most of the stations in the Conti-
nental hookup but that radio re-
tays had been used with some. The
purpose of arranging the network,
which will function only for the
weekly series of AAF concerts,
was to “demonstrate to the public,
the FCC and the press the full po-
tentialities of FM,” he said.

At the luncheon meeting, George
E. Sterling, chief engineer-desig-
nate of the FCC, explained the new
FM allocation plan briefly and he
and Cyril 8. Braum, chief, FM
section, of the FCC, and John
Doane, FCC FM engineer, an-
swered questions from the audi-
ence.

A panel on FM programming
featured Elliott Sanger, WQXQ
New York, and Morris Novik, New
York radio consultant. Mr. Sanger
reported that WQXQ pursued a
policy of duplicating programs
broadcast by its parent, WQXR,
carrying both sustaining and com-
mercial shows, the latter at no
extra charge to sponsors.

Mr. Sanger pointed out, how-
ever, that he did not intend to sug-
gest that other FM stations asso-
ciated with AMs follow a similar
policy of duplication. “The thing
to do is to decide what audience
you want and then tailor programs
to it,” he said.

Mr. Novik was opposed to pro-
gram duplication. FM stations, he
thought, ought to set about the
job of “recapturing that part of
the audience that no longer listens
to radio.” Without identifying his
sources, Mr. Novik said he thought
a considerable number of persons
who used to listen no longer do.

In a panel on facsimile, A. J.
Eaves, vice-president of Finch Tele-
communications, traced the tech-
nical history of facsimile develop-

NEWLY ELECTED chairman of
Region 1 of FM Assn., Leonard L.

Asch (1), WBCA Schenectady,

talks over first regional meeting

of FMA with Dr. Edwin H. Arm-

strong, inventor of FM. (See story,
page 40.)

ment. John V. L. Hogan, presi-
dent, Radio Inventions Inc. report-
ed his belief that FM broadcast-
ers ought to consider facsimile as
a utility to be used by them, pos-
sibly as a means of obtaining ad-
vertising revenue.

Registration list at the FMA

meeting follows:

Pnillip Agisim, Crowell-Colller Pub-
Co., Roy L. Albertson, WBNY-FM Buf-
falo, Armin E. Allen, Philco Corp.,
Philadelphia, Addison Amor, NBC Ra-
dio-Recording Div.,, New York, John
Andrew, Assoclated Program Service,
New York, John Edward Arens, WFAS,
WFAS-FM White Plans, N. Y. Leonard
L. Asch, WBCA Schenectady, Bill Balley,
FMA, Washington, Stuart Balley, Jansky
& Balley, Washington, David Baltimore,
WBRE, WBRE-FM Wilkes-Barre, Pa.,
Graeme C. Bannerman, Mayer, Ban-
rerman & Rigby, Washington, Wil-
lHam L. Barlow, FMA, Washington,
Ellis Barrett. WPTL, Providence, Joseph
Behr, REL, Long Island City, N. Y., A.
G. Belle Isle, WSYR-FM Syracuse, N,
Y., Walter Blighe, WNDR Syracuse.

Clayton Boddy, WLOB Claremont, N.
H., Willard E. Bowman, Radio Projects,
Newark, Cyril S. Braum. FCC, Washing-
ton, G. H. Browning, Browning Labs.,
Winchester, Mass.,, Louls G. Buisch,
WWHG Hornell, N, Y. Clifford M.
Chafey, WHBP Reading, Pa., Sol Chain,
WBIB New Haven, Anton Chmels,
WTOE Elizabeth, N. J., Peter Cor-
son, WKWC Lockport, N. Y., W, R.
David, GE, Syracuse, Everett L. Dillard,
Commercial Radio Eqpt., Washington
and WASH, KOZY, Kansas City, John
Doane, FCC, Washington, James B. Dun-
bar, WHAV-FM Haverhill, Mass., Hudson
Eldridge, Commercial Radio Equip.,
Washington, Richard Evans, WIZZ
Wilkes-Barre, Pa., H. J. Frank, WSLB
Ogdenburg, N. Y., Arthur Freed, Freed
Radio Corp., New York, E. H. Gamble,
WBTA Batavia, N. Y., G. E Gatchell,

(Continued on page 40)

WHERE’S
CASEY?
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HAS THE AUSTIN AUDIENCE

Use KNOW for the most effective promotion of your
sales in the rich Austin market. KNOW gets more
results because it has more listeners.

KNOW has a daytime BMB* of 79 per cent in
Austin and Travis County; nighttime 77 per cent.
And the latest Hooper report** confirms what many
wise time-buyers already know—that KNOW is the
most listened-lo station in Austin . . . morning,
afternoon and evening.

If you want 1o sell Austin, be sure to buy KNOW.
Remember, KNOW gives you more dialers per dol-
lar; and Austin gives you more dollars per dialer.
Write today for further information . . . and for
copies of the latest Hooper and BMB reports.

* Study No. 1—1946
** Hooper Station Listening Index, Fall, 1946

RADIO STATION

) AMERICAN
BROADCASTING CO.

TEXAS STATE NETWORK

WEED & COMPANY, Representatives
New York, Boston, Chicago, Detroit.

Hollywood. San Francisco
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(Continued from page 38)

WGAN-FM Portland, Me., Bert Georges,
I Portsmouth, N, H. Rev. R.
Grady, S. J., WFUV' Fordham

U New York, Emlyn Griffith, WRUN-FM

Romje, N. Y.

Walter Griswold WIBX Utica, Frank

A. Gunther, Radlo Engr. Lab., Long

Island City, John W. Haigis Jr.,, WHAI-~

FM |Greenfield, Mass., James A. Hard-

mari,, WMFM North Adams, Mass., Rob-

ert Hardman WMFM North Adams

Mass., Arthur Hull Hayes, WCBS-FM

New York, Alvin Hirschmann, WABF

New York, E. J. Hodel, WCFC Beckllag,

W. [Va., Thomas C. Holston, WLEB-

FM Lebanon, Pa., Josh L. Horne, WCEC-

FM cky Mount, N. C., Herbert House,

WMBO Auburn, N. Y., James L. Howe,

WCTC New Bruswick, N. J., Earl C.

Hull, WHLD-FM Nliagara Falls, Ed

James, Broadcasting Magazine, Sydney

Jurin, Pllot Radio Corp., Long Island

City, Frederick L. Keesee;, WMBO Au-

bum N. Y., Robert A. Kelley, WFMI

Port: mouth N. James Gordon Key-

worth, WMFM North Adams, Mass.,

L. D. Kimble, WKNP Corning, N. Y,

Lewls A. King, WFMO Jersey City,

Melvin Lahr, WSAR Fall River, Mass.,

R. P. Lamons, Andrew Co. Chicago,

Lansing B. Lindquist, WSYR-FM Syra-

cuse, William B. Lodge, CBS New York,

John M. McKennie, Westinghouse Sup-

ply |Corp., Rochester, Thomas F. Mec-

Nulty, WMCP Baltimore, W. K. Macy,

WFSS Coram, N. Y., J. Woodrow Mag-
nuson, WBEN-FM Buffalo, Leonard H.
Marks, FMA Washington,

Willlam Maron, WTOE Elizabeth, N,
J., B, M. Marshall, WHWL Sunbury,
Pa., J. Gerald Mayer, Washington, Ed-
ward L. Merritt, WGMR New Bedford,
Mass., Fellx Meyer, WFIL-FM Phila-
delphla, Robert E. L. Moore, Transradio
Press Service, N. Blair Munhofen, WFSS
Coram, Long Island, N. Y. Louis H.
Murray, WPAM-FM Pottsville, Pa.,
Horace W. Nichols, WHAI-FM Green-
fleld, Mass., Morris Novik, New York,
Sol Paul, Broadcasting Magazine, W. N.
Paxton, Assoclated Press, Albany, Leon
Podolsky, WBRK Pittsfield, Mass.,, L.
R. Rawlins, Westinghouse Radlo Sta-
tions Philadelphia, Carl Rice, WHWL

Sunbury, Pa., N. S. Rounsley, WEEX-
FM Easton, Pa., Ed Sandford, New
Rochelle Broadcasting Service, New

Rochelle. N. Y., Frank A. Seltz, WFAS-
FM White Plains, N. Y., E. C. Shriver,
Altec Lansing Corp. New York, Ed-
mund Slominski, Treasurer, WFMO
Jersey City, George L. Sisson, Jr., Nar-
ragansett Broadcasting Co., Fall River,
Mass., James L. Spates, WBEC Pittsfleld,
Mass.,, George W. Stefly, Yankee Net-
work, Boston, George E. Sterling, FCC,
Washington, A. L. Taylor, Jr., WHAV-
FM Haverhill. Mass., S. P. Taylor, West-
ern Electric Co., New York, Thomas B.
Tighe, WJLK Asbury Park, N. J., Mrs.
ghomas B. Tighe, WJLK Asbury Park,
-

Edgar H. Twamley, WWDX-FM Pas-
sale, N. J,, Fritz S. Updike, WRUN-FM
Rome, N. Y., Walter Valerius, WENP

Corning, N. Y. M. J. Warner, WCEC-
FM Rocky Mount, N. C., E.-M. .Water-
bury, WOPT-FM Oswego, N. Y., Willlam
Arnoldy Jr.. Arnoldy Inc., Albany, W.
R. David, GE, Syracuse, & M. Jansky
Jr.. Washington, Millard Faught, New
York, Charles H. Kleinman; RCA Vic-
tor DIv., New York, Dana Pratt, RCA.
Camden, Willlam A. Dawson Jr., Ports-
mouth, N. - Ockershnusen,
Washln"ton, Sam Breenberg. Albany,
J. M. McKenzle, Westinghouse, Roch-
ester, George S, Driscoll, Stromberg-
Carlson Co., Rochester, Herbert C. Howe,
WCHF New York, James L. Howe, WCTC
New Brunswick, N. J.,

L. W. Cornwell, Radlo Music Corp.,
Portchester, N. Y., J. Alan Biggs, Radio
Music Corp., Portchester, N. Y., Elllott
M. Sanger, WQXR-WQXQ New York,
R. H. Dreisbach, Magnavox Co., Ft.
Wayne, Ind., Charles R. Heisler, WROW
Albany, Harry L. Goldman, Goldman
& Walter, Albany, Hyman Abrams
WROW Albany, Dr. John <Quinlan,
WROW Albany, W. N. Amidon, WWHG
Hornell, John A. Houser, NYS Vet. Vo-
cational School, Troy, Richard G. Bath,
WKNE Keene, N. H,, F. R. MacFarland.
AT&T, New York, George Bissell, WMFF
WENT Plattsburg, N. Y., W. A. Rlpple
WTRY Troy, N. Y, E. A Ross, AT&T
Albany, Ted Leltzell WEFM Chicago,
H. H. Boyer, Zenith Radlo Chicago, P.
S. Dorlon, Tri-State Dlst., Albany, C.
G. Houghtaling, Tri-State Dist., Albany,
Donald E. Galloway, Stromberg-Carlson
Co., Rochester, Rudy Browd, H. A. Mc-
Rae & Co., Troy, Lawrence A. Relilly,
Telecolor Corp., Springfield, Mass,,

NEew PrOOF

THAT KFYR DomINATES

THE UprPER MIDWEST

———
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station—24.6%.*
Upper Midwest, it’'s KFYR.

* Two responses being received from each
family, the total equals 200%.

Robert S. Conlan recently asked seven percent of
the radio homes within a fifty miles radius of
Bismarck, “To what two radio stations does your
family listen most often?”

KFYR was listed as one of two most-listened-to-
stations by 95.9% of the respondents. Next highest
One more proof that in the Great

[ Your copy of this latest Conlan survey is waiting
for yon at the nearest John Blair office. . . or write
for it. And while you're at it, why not ask for your
copy of KFYR’s BMB Audience Report Reprint,
showing both U. 8. and Canadian coverage?

KFY R Bismarck, N. D. l

5000 Watts Day and Night

NBC Affiliate

550 Kilocycles l

National Representative: JOHN BLAIR & CO.

BROADCASTING o

Radio’s Model Wives

RADIO’S “Ten Most Perfect
Housewives” have been cho-
sen by a committee of judges
headed by Jacques Traubee,
chairman of the Perfect
Housewife Institute, Brook-
lyn. The winners: Maggi Me-
Nellis, Florence Freeman,
Jinx Falkenberg, WNBC; Pe-
geen Fitzgerald, WJZ; Isa-
belle Beach, WMCA ; Dorothy
Day, WINS; Dorothy Kilgal-
len, Martha Deane, Bessie
Beatty, WOR. Mrs. Beatty
died suddenly April 6.
[BROADCASTING, April 14],

James L. Spates, WBEC Pittsfield, Mass.,
Donald F. Coleman, WBEC Pittsfield,

Mass.

Elllott Crooks, Newspaper Publishers
Faximile Service, New York, C, D. Wag-
oner, W. J. Purcell, R, W. Welpott,
Caleb Paine, WGFM Schenectady, Wil-
liam G. Broughton, GE, Syracuse, J.
G. Coakley, Assoc. Mdse. Corp., New
York, Herbert W. Brown, WHAB Haver-
hill, Mass., Harold W. Morgan, WLEB-
FM Lebanon, Pa., Richard O'Connor.
Amsterdam Bcstg.,, Amsterdam, N. Y.,
Ernest A. Barbeau, Schenectady, John
J. Keel, Washington, Stephen Tuhy Jr.,
Washington, H. L. Perdiue, GE, New
York, G. W. Henzel, Henzel-Powers,
Albany, John V. L. Hogan, WQXQ New
York, Gene Wyckoff, WGNR New Roch-
elle, N. Y., Gene Hayes, Henzel-Powers,
Albany, W. O. Hadloch, RCA, Camden,
Homer R. Smith, WKOK-FM Sunbury,
Pa., John W. Keller Jr.,, WKOK, WKOK-
FM Sunbury, Pa., J. A. Freeman Relnes-
Freeman Dist.,, Albany, A. J. Eaves,
Finch Telecommunications, New York,
R. E. Mathes, Finch Telecommunica-
tions, Passaic, N. J., H. C. Bonfig, Zenith
Radio Corp., Chicago, Al Goodwin,
WNDR Syracuse.

LEONARD ASCH NAMED

HEAD OF FMA REGION 1

LEONARD L. ASCH, of WBCA
Schenectady, was elected chairman
of Region 1 of the FM Assn.
April 14 at the region’s first meet-
ing in the Ten Eyck Hotel, Albany.

Vice-chairmen elected at the
meeting were Helen Wood, WIBX-
FM Utica; John C. A. Watkins,
Providence (R. I.) Jowrnal, and
Richard G. Evans, WIZZ Wilkes-
Barre, Pa.

James A. Hardman, WMFM
North Adams, Mass., was elected
secretary.

FARM RADIO DIRECTORS
TO CONVENE APRIL 30

FARM radio directors from all
parts of the country will convene
in Washington April 30-May 1 at
the Dept. of Agriculture. Kenneth
M. Gapen, Assistant Director of
Information in charge of the Radio
Service, will be in charge of the
meeting.

Secretary of Agriculture Clin-
ton P. Anderson will address the
farm directors during the second
day’s proceedings. The program in-
cludes visits to the Beltsville Re-
search Center and Plant Industry
Station on the opening day, with
the second day’s program sched-
uled in the Administration Bldg.
Talks and motion picture will be
followed by an off-the-record dis-
cussion of common farm director
problems.

Telecasting



THE 50LO MEDIUM

NOT JUST “LISTENERS”,
BUT LOYAL LISTENERS

In this five million population market,
you will find folks ready to fight should
you suggest that something over WSM
is untrue. During the 21 years they’'ve
been listening at 650, the integrity of
WSM statemnents has never varied. So
listeners act with perfect faith on what
they hear over this station.

This fact makes us the one medium
which, single-handed, can deliver this
market to the sponsors.

HARRY STONE, GEN. MGR.o WINSTON S. DUSTIN, COMM. MGR.e EDWARD PETRY & CO., NATL. REPRS.

NASHVILLE
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TV Institute

(Continued from page 26)
cotﬂ’trol in the hands of the sta-
tion.”

eporting on the status of
WWDT, Mr. Bannister said that
thel image orthicon cameras ordered
for| June 1946 had been delivered
just before Christmas; the trans-
mifter, bought for Dec. 1 delivery,

had arrived in April 1947. “The
cnly thing we got on schedule was
troible,” he reported, including

under that heading negotiations
with engineers, JATSE, ASCAP,
film companies and other groups.
He estimated that Detroit’s pres-
ent|2,000 video sets will increase to
20,000 or 30,000 by the end of the
year and that the city will have
coaxial cable service from New
York by the middle of 1948.
Helen Rhoades, program mana-
ger), WRGB Schenectady, said that
thig station’s prewar audience has
more than doubled, that WRGB is

now broadecasting 14 hours a week,
with about one-third of this time
devoted to local programming.
Baltimore has three video CP’s,
Robert Cochrane of the Baltimore
Sun reported. The Sun’s television
transmitter will be located atop the
O’Sullivan Bldg. in the center of
the city. With four race tracks and
half a dozen colleges, including An-
napolis, as local program sources,
the Sun executives had expected to
be hooked into the New York-
Washington cable as a video net-
work affiliate as soon as the station
got on the air, he said, but AT&T
informed them that they will not
get terminal equipment for some
months and that full network serv-
ice is five to ten years away.
Ernest Walling, manager, WPTZ
Philadelphia, said that since last
September sets in the Philadel-
phia area have increased from 800
to 4,000 and concurrently, WPTZ’s
program schedule has increased
from two to seven days a week.

WBKB Chicago also has baseball
sold, Capt. W. E. Eddy, its mana-
ger, reported, and enough other
shows to convince him that tele-
vision is a commercial operation.
Station broadecasts 35 hours a week,
he said, with an audience of some
33,000 viewers on more than 2,000
sets, and hopes to begin operat-
ing in the black by mid-summer.

Completing the station roundup,
Paul Mowrey, television director of
ABC, said that this network has
CP’s in Chicago, Detroit, Los An-
geles and San Francisco, is waiting
for one in New York, hopes to
build its first station there and
then move west. (ABC’s New York
grant was announced in Washing-
ton almost as Mowrey spoke.)

Of the numerous papers on video
programming read during the In-
stitute, none was more enthusiastic
than that of Mrs. Clara Burke, a
“housewife viewer,” according to
the program. She reported herself
as having become an avid fan since

Truscon Self-
Supporting
Radio Radiator,
S,
Hastings, N’ebr.
205 feet high.

.ﬂ ‘ m'._

Truscon Self-Supporting
Radio Tower KFYR,
Bismark, N. D., 700 feet
above ground.

Truscon Guyed
Radio Tower, §

Yankton, S.D.
927 feet high.

Truseon Self-
Supporting
Tower,
Estonia Ra- |
dioStation, &=
Tailinn,
Estonia.
630 feet
high.

Truscon Radio Towers

SERVE THE WORLD

There are Truscon Radio Towers in almost every state in the Union, and
in many countries overseas. To meet varying conditions and requirements

in these many installations, Truscon Radio Towers are availal?le in guyed
or self-supporting types, either tapered or uniform cross section, and can
be built to any height for AM or FM service.

Call in Truscon Engineers during the early stages of your plans for antenna
installations. Their experience assures satisfactory, trouble free operation
today—tomorrow—and during the years to come. Truscon can help toward

the| correct antenna decision —toward orderly and efficient transition to

the| newest in radio.

Truscon engineering consultation is yours without obligation.
Write or phone our home office at Youngstown, Ohio or any
ur numerous and conveniently located district sales offices.

of
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TRUSCON STEEL COMPANY
YOUNGSTOWN 1, OHIO
Subsidiary of Republic Steel Corporation

Self-Supporting
Radio Towers,

« Truscon
Guyed
Radio
Tower,
WKY,
Oklahoms
City, Okla.,
956 {t. highto
top of FM
antenna.

"y Truscon
Guyed
Radio

feet high.

Four Truscon

WKBN,

Youngstown, |
Ohio.Each [
&

Tower
350 feet
high.

Manufacturers of a Complete Line of
Self-Supporting Radio Towers .

Uniform  Cross-Section Guyed Radio
Towers . .
Screen . .

'!!...,-. i

[AaZ L i =

. Copper Mesh Ground
. Steel Building Products.
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WHY NOT T OR V?
Hooper Suggests New Call
———System for Video—————

A SUGGESTION to simplify the
lives of members of both televi-
sion industry and public, “not to
mention the measurer,” was ad-
vanced by C. E. Hooper, president
of C. E. Hooper Inc., in an address
to the Television Institute.
“Why must television identify
its stations with the initial letters
W and K7” he asked. “Assuming
they have not been assigned to
some foreign country, why not T
or V? If they were followed by
two or three other letters, felevi-
sion station identification would be
literally as simple as ABC.” J. R.
Poppele, president of Television
Broadcasters Assn., pledged the
support of TBA in the plan.

watching video sports and pre-
dicted that television will help, not
hurt, gate receipts through in-
creased attendance by women. Her
chief criticism was that “a maid
didn’t come with her set,” as tele-
vision is ‘“the worst thief of a
housewife’s time since Bell in-
vented the telephone.”

The superiority of remote pick-
ups over studio shows is largely
due to the psychological appeal of
the phrase, “We take you now
te . . .” which gives the televiewer
at home “the privilege of a free
pass to the best seat in the house
for the most exclusive event,” ac-
cording to Worthington Miner, di-
rector of television, WCBS-TV
New York.

Some Are Amateurish

Many amateurish studio pro-
grams and commercials may be
blamed on their derivation from
radio rather than from the visual
showmanship of the theatre, movies
or space advertising, Chester Ku-
lesza of BBDO said at the Tues-
day morning meeting on commer-
cials.

“Radio,” he pointed out, “de-
pends entirely on words, sounds
and timing. The listener paints
mental pictures from radio sound
impressions. In television, the pic-
ture is already supplied for the
viewer, so he doesn’t have to de-
pend upon his imagination. How-
ever, the viewer tends to be much
more critical of what he sees than
what he hears.”

Charles J. Durban, assistant ad-
vertising manager, United States
Rubber Co., ascribed the failure of
many video comnmercials to measure
up to the improved camera work
to advertisers and agencies who
have not studied the techniques of
commercial presentations as the
camera crews have studied those of
sports coverage.

Reporting on his agency’s ex-
periences in producing television
programs for Vitalis, Ipana and
Reid ice cream, Jose di Donato,
television director of Doherty, Clif-
ford & Shenfield, declared that the

(Continued on page 44)
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Les Johnson, V.P. and Gen. Mgr.
Affiliate of Rock Island Argus

RADIO STATION REPRESENTATIVE
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‘SAM SPADE' IS VOTED
LEADING RADIO MYSTERY

THE ADVENTURES of Sam
Spade, CBS, Sundays 8-8:30 p. m.,
has| been judged the best radio
mystery program by the Mystery
Wr?ters of America, a national
organization  of
200 top crime au-
thors, and will re-
ceive the annual
Edgar Allan Poe
Award, it was an-
nounced last week
by Hugh Pente-
cost, president of
the MWA.
Individual “Ed-
gars” will go to
William Spier,
producer, and Bob Tallman and
Jasrn James, script writers, and

Mr. Spier

will be accepted by Davidson Tay-
lor,| vice president and director
of programs for CBS, at a New
York dinner this evening.

NEWLY ORGANIZED Army Sig-
nal Assn., which has elected as its
president for a two-year term
Brig. Gen. David Sarnoff, presi-
dent of RCA, is extending invi-
tations to radio communications
personnel and all other U. 8. citi-
zens interested . in military com-
munications and photography to
join the association and participate
in its activities.

The association, a non-profit,
non-political organization which
maintains national headquarters
at 804 17th St., N. W., Washington,
D. C., is making plans for its first
annual banquet the evening of
April 28 at Hotel Pennsylvania,
New York, and its first annual
meeting and exhibition of military

CALLING ALL SIGNALMEN

Army Signal Assn. Soliciting Membership Among Radio
Communications and Allied Personnel

communications and photography
equipment at Fort Monmouth,
N. J., April 29.

Primary purpose of the asso-
ciation, according to Brig. Gen. S.
H. Sherrill (Ret.), its executive
secretary, is to safeguard and
strengthen our national security.
As a part of this overall purpose
the organization will seek to pre-
serve and foster the spirit of co-
operation and goodwill which mark-
ed the wartime relations of the
various branches of the armed
forces and the personnel of indus-
tries—both manufacturing and op-
erating—in the fields of communi-
cations, electronies, motion pic-
tures, and photography.

s

LIES A

- *460,000,000

MARKET!

... OPEN THE DOOR!!... on this
fabulous Gulf Coast Market ... a
strategic market with limitless nat-
ural resources . .

. agriculture, grain,

ATFILIAGID WiTH

livestock, oyster shell, natural gas,
native clays, accessibility to deep-
water transportation, and an ideal
year ’round climate! A natural for

industry . . . a2 mecca for tourists!

KEYS is YOUR KEY to this $460,-
000,000 market!

250 Watts 1490 KC

¢ Swowoex

Corpus Christi, Texas

|
Page| 44 o April 21, 1947

BROADCASTING o

SPELLBOUND by Gordon Sin-
clair Jr’s delivery is Gorden Sin-

clair Sr. Father and son scene

above was enacted April 4 in stu-

dios of CFRB Toronto, as 20-year-

old Gordon Jr. took over for the

elder Sinclair in a series of nightly

newscasts during latter’s three-
week vacation.

TV Institute
(Continued from page 42)

television broadcasters must make
“a far greater contribution” than
they have been doing. He called for
directors that are interested in
directing programs and not so in-
trigued by the mechanics of push-
ing buttons that they forget about
the show, for technical liaison men
to “shortcut the headaches of the
client,” and for audition facilities
“so that valuable rehearsal time
need not be used at the last minute
to find out some very important
things.”

Ralph B. Austrian, president,
RKO Television Corp., flatly denied
a statement made the day before
by Paul Mowrey that simple, infor-
mal programming is the best kind
for television, where the audience
watches under home conditions,
with phones ringing, babies cry-
ing and life going on as usual dur-
ing the video program. Today’s
parlor-game programming, Mr.
Austrian predicted, will soon be re-
placed by more formal programs,
produced on fllm.

Code Urged

Sponsors and agencies not per-
mitted into the control rooms of
some stations can get there effec-
tively through motion pictures, he
said, whose production they can
supervise, sending the finished
produet to the station, which will
have to accept it as long as it com-
rlies with general station policies.
Mr. Austrian urged television
broadcasters to adopt a code of
standards for programs and com-
mercials now; before one is forced
on them from the outside.

“Film is the most practical way
of achieving a national network,”
the conference was told by John
Flory, vice president, Grant, Flory
& Williams, film producers. “It
overcomes cost and technical diffi-
culties,” he said, “and will be es-
pecially important in tying to-
gether small and remotely situated
stations during early stages of the
industry.”

The two-day institute also in-
cluded panel meetings on station
management and operation, pro-
duction and programming; a pro-
duction demonstration conducted
by Irwin Shane, publisher of Tele-
viser magazine, and various semi-
nars.

Telecasting



“ﬂ o/ ’I/l/ordéilo”

Idol Worship has always been an influential factor in radio selling.|
The power of “idols” to move people equals their power to move

éood:. ‘WW], NBC in Detroit and first radio station in the nation,
is richly endowed with both local and national favorites who have

won the hearts and influenced the buying habits of millions of
Detroiters. Hitch your product story to the wealth of stars that

attract a host of listeners to WW], in America’s 4th largest market
. . . where employment, production, savings and income are hitting

peace-time peaks,

FIRST IN DETROIT . .Owned and Operaled by THE DETROIT NEWS
Associate FM Station WENA . . . Television Station WWDT . / Basic NBC Affiliate

950 KILOCYCLES
/5000 WATTS

- Netionsl Represoniatives: THE GEORGE P HOLLINGBERY COMPANY
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Fulton Lewis, jr.

available now’ on
WIP-Philadelphia

Tell your Philadelphia story on WIP with the
Fulton Lewis, jr. program—the nation’s biggest
cooperative on the air today.

On 254 stations from coast to coast, local and
national advertisers are sponsoring this noted
commentator—and getting results. Fulton Lewis,
jr. reports the news as he sees it — and his
audience keeps on growing.

Wire, phone or write us immediately for
complete information.

- *(ffered Subject to Prior Sale

COOPERATIVE PROGRAM DEPARTMENT

MUTUAL BROADCASTING SYSTEM

1440 BROADWAY, NEW YORK 18, N. Y.
TRIBUNE TOWER, CHICAGO |1, ILL.

Page| 46 o April 21, 1947

House Group Will Investigate Reports
Too Many Lawyers Make FCC Topheavy

SIZE OF FCC’s legal staff was
questioned last week by Rep. Ed-
ward H. Rees (R-Kans.) Chair-
man of the House Post Office and
Civil Service Committee.

Mr. Rees told BROADCASTING his
group would investigate reports
that FCC is topheavy with “high-
powered lawyers,”—more than are
necessary for efficient operation.
If legislation is needed, he said, a
bill would be written, or recom-
mendations made to the Appropria-
tions Committee, a subcommittee
of which is scheduled to look into
FCC spending first week in May.

Higher Echelons Filled

“My feeling,” said Mr. Rees, “is
that we have too many people oc-
cupying supervisory or adminis-
trative positions compared with
those who are doing the work.
There is a tendency, when a re-
duction in force is in order, to
protect jobs of those in higher
echelons while folks in lower
grades are dropped.”

Referring specifically to FCC he
said it “didn’t seem right that an
agency with less than 1,000 em-
ployes should require 28 or 30
personnel workers, and one high-
powered lawyer for every 10 em-
ployees.”

The Commission carried 853
employees on its Washington pay-
roll as of July 1, 1946 with a total
of 1,345 including field workers.

FCC will be first government
agency, he indicated, to be sub-
jected to personnel count. But be-
fore such an investigation can be

SEVEN MEMBERS ELECTED

BY CANADA RADIO MEN

CANADIAN Association of Broad-
casters cleared considerable busi-
ness from its agenda at a board of
directors meeting in Toronto April
14 and 15. Seven new member
stations were admitted, a new di-
rector was appointed and plans
were drawn up for a general meet-
ing at Jasper, Alta., June 9-12.

The CAB board also drafted a
brief to be presented to the new
Radio Committee of the Canadian
Parliament.

New CAB members accepted at
the meeting, bringing total to 88
are CJIB Vernon, B. C.; CJNB
North Battleford, Sask.; CJFP
Riviere du Loupe, Que.; CHVC
Niagara Falls, Ont.; CFPA Port
Arthur, Ont.; CFAB Windsor,
N. S.; CFRA Ottawa.

A. A. Murphy, of CFQC Saska-
toon, was elected to a directorship
filling the vacancy left by resigna-
tion of Lloyd Moffatt, former own-
er of CKBI Prince Albert.

Attending the meeting were: Harry
Sedgwick, CFRB Toronto, chairman of

the board; Col. Keith Rogers, CFCY
Charlottetown, president; Bert Calrns,

‘CFAC Calgary; Dick Rice, CFRN Ed-

monton; A. A. Murphy, CFQC Saska-
toon; Jack Beardall, CFCO Chatham:
Naricisse Thivierge, CHRC Quebec; A.
A. Gautheir, CHLT Sherbrooke; Ken
Soble, CHML Hamilton, and CAB ex-
ecutives Harry Dawson, Arthur Evans,
Dough Scott and Jim Allard.

started, the Civil Service Commit-
tee must clear its slate of high-
priority legislation such as the
Post Office bill. It may be late in
May, therefore, before the in-
quiry is initiated.

Mr. Rees emphasized that any
investigation he undertakes will be
aimed primarily at “effecting more
economy, efficiency and streamlin-
ing.”

The personnel scrutiny was
part of overall majority effort to-
ward eliminating duplication of
government personnel services in
independent agencies [CLOSED CIgr-
curt, April 14]. The move gained
impetus from complaints reach-
ing Congressmen of the number of
lawyers being carried on the Com-
mission payroll.

Civil Service Committee plans
are being watched closely by Chair-
man Richard B. Wigglesworth (R-
Mass.) of the Independent Offices
Appropriations Subcommittee. His
group is charged with trimming all
unnecessary items from FCC’s pro-
posed $7,300,000 1948 budget. He
indicated keen interest in the per-
sonnel inquiry and complaints on
the size of the Commission’s legal
staff. FCC has already sent Mr.
Wigglesworth’s committee a justi-
fication of its proposed budget
[BROADCASTING, March 10].

W. E. Johnson to Manage
WDEC in Americus, Ga.

W. E. JOHNSON, former pro-
gram director and commercial
manager of WMLT Dublin, Ga.,
has been named manager of
WDEC Americus, Ga., new 250 w
station on1230ke.

WDEGC is
owned by the
Americus Broad-
casting Co,
whose president
is James R.Blair,
owner of the Am-
ericus Times-Re-
corder, the city’s
only daily news-
W. E. Johnson paper. The sta-

tion’s studios will
be located in the Times-Recorder
building.

Foy Cox, also formerly of
WMLT, has been named chief en-
gineer of WDEC. According to Mr.
Johnson, WDEC will go on the air
soon after WRBL Columbus, Ga.,
vacates its assigned frequency.

WTOD-FM Now WTRT

CALL LETTERS WTRT for the
Toledo FM station formerly known
as WTOD-FM have been author-
ized by the FCC. WTRT operates
at 97.7 me. Stanley Speer, presi-
dent of Unity Corp., which oper-
ates WTOD and WTRT, has an-
nounced that WTRT soon will
move into its newly constructed
studios. Station director of WTRT
is Donald Gehring, former para-
trooper captain.

BROADCASTING e Telecasting



No. 1 of a series...

Television station of the
ST. LOUIS POST-DISPATCH

IT’S

WITH LEADING NEWSPAPERS . ..
TELEVISION BY RCA

« First postwar television station to go on the air with a regular program
schedule « First to be operated by a newspaper * Completely RCA
equipped from microphones and cameras to Super Turnstile antenna

Control and studio equipment at KSD-TV includes (lefr 20 right)

a control consolette, master film and camera monitors, a switch-

ing unit, three camera controls, a sync. generator and, back-
ground, two image-orthicon cameras,

BROADCASTING e Telecasting

On February 8, KSD-TV brought tele-
vision to St. Louis—inaugurated a reg-
ular, commercial, 26-hour-a-week pro-
gram schedule of studio shows, remote
pick-ups, and films.

RCA equipment already installed in-
cludes a temporary 500-watt transmit-
ter, a Super Turastile antenna, micro-
phones, image-orthicon cameras, tele-
vision film projectors, consolette, and
monitoring equipment. With a new
5-kw, RCA television transmitter—to
be installed shortly —it is estimated that
KSD-TV’s effective radiated power of
20-kw will blanket 4,300 square miles

. bring television within the reach of
approximately 1,461,000 people.

TELEVISION BROADCAST EQUIPMENT

RADIO CORPORATION of AMERICA

SNGINEERING PRODUCTS DEPARTMENT, CAMDEN,N.J.

in Canada: RCA VICTOR Company Limited, Montreal

Plans also include the installation of
an RCA 10-kw FM transmitter. Simul-
taneous FM and TV broadcasting from
a single antenna will be possible using
RCA'’s recently announced triplexing
system. Also on order is a new RCA
mobile studio to simplify at-the-scene
telecasting and relaying.

The St. Louis Post-Dispatch, owned
by the Pulitzer Publishing Co., is one
of the many leading newspapers and
top broadcasters to select zelevision by
RCA. Everything needed to start your
station is now in quantity production.
Let us know your television plans now
to assure early delivery of equipment.
Write Dept. 18-D, RCA, Camden, N.]J.
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P-V\)RRZ fakes Air as 1 kw
Outlet at Clinton, N. C.

WRRZ Clinton, N. C. went on the
air| April 5 as a 1 kw daytime ABC
affiliate on 880 ke. Station is owned
by |Tar Heel Broadcasting System
Ind.,, which also operates WRRF
and WRRF-FM Washington, N. C.
Staff members of WRRZ include:
Gegrge Walston, formerly of
WERF, manager; Don Britt, for-
merly of WSJS Winston-Salem,
pragram director; Herman Jolitz,
chief engineer; Bob Bowden, engi-
neer; Dick Welsh and Joe Tew,
announcers, and Martha Joyce
Ross, secretary and receptionist.
RRZ studios are in Clinton’s
Butler Bldg. and the transmitter
is located a mile and a half from
the town. The transmitter is a
Gates and the tower a Wincharger.
A GE console is being used.
The station has contracted for
AP wire service (PA), and is us-
ing| World Transcription library.

WANTS BETTER SURVEYS

Archibald M. Crossley Hits Radio Research Rash,
Finds Much Room For Improvement

ADVERTISERS have the right to
expect a much more comprehen-
sive program of radio research
than they are now getting, Archi-
bald M. Crossley, president of
Crossley Inc. and a pioneer in
radio measurements, told last
week’s radio luncheon group of the
New York section of American
Marketing Assn.

“The first essential in that pro-
gram,” he said, “is a true cross-
section of individual men and wo-
men in the United States of all
ages, locations and economic levels.
Ratings are not enough, market
coverage studies and many more
things have got to come, and soon.

“The second essential is a sound
approach to the research program
in the light of real needs, not high-

powered salesmanship, but help to
the advertiser. Directly upon the
networks the responsibility lies to
determine whether their research
will be designed to paint the rosi-
est picture for them or the truest
picture for the advertisers.”
Deploring the current rash of
“ratingitis,” Mr. Crossley said
that a rating change of tenths of
a point or even a full point is not
worth getting excited about. He
urged that ratings be given “a
common Sense interpretation.”
Touching on projections to total
listeners in the United States, Mr.
Crossley said that BMB’s station
information and the Hooper Diary
Service are “moves in the right
direction” but not “the ultimate in
cross-sectioning the nation.”

Ed Birr

IJeﬂ‘erson Hotel
DALLAS, TEX.
April 28-29-30

RESULTS!

Increased Earnings!

Having been a salesman for 20
years . . . it is my recommendation
that every radio salesman take your
course, because it will pay for itself
with handsome increased earnings.

clinic.

WHB, Kansas City, Mo.

$30,000 SALES!

Guy Farnsworth, with no previous radio |
sales experience except your school, has |
secured in three weeks more than $30,000
time sales. Your sales training course cer-
tainly paid for itself.

Robert M. Beer
Manager
WATG-FM, Ashland, O,

There is still time to register for either school

Piedmont Hotel

ATLANTA, GA.
May 26-27-28

'Wire or airmail your registration for one of these schools

Radio Sales Training School

Conducted by

THE FRED A. PALMER CO. 702 UNION TRUST BLDG.
CINCINNATI 2, OHIO

Contracts Count!

Your ideas work when put into actual prac-
tice. To date we have secured 2 former
advertisers and one new major account, as
a result of ideas derived from your sale

G. Marshall Jordan
Commercial Mgr.
WCAR, Pontiac, Mich.

Fred A. Palmer, Pres.
The Fred A. Palmer Co. |
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INDIANA BROADCASTERS

GIVING SCHOLARSHIPS

COMPETITION for the first an-
nual radio scholarship awards for
Indiana university students was
announced last week by George
C.' Biggar, general manager of
WIBC Indianapolis, for the Asso-
ciation of Indiana Broadecasters.

The contest is open to all juniors
at Indiana colleges and universities.
Awards of $100 each will be made
to three students displaying the
greatest skill in radio announcing
and newscasting, specialty pro-
gram writing and broadecasting, or
original script and continuity
writing.

In addition to Mr. Biggar who
is chairman, the scholarship com-
mittee includes G. F. Albright,
WBKYV Richmond, Ind., Carl Vada-
grift, WOWO Ft. Wayne, and
John Carl Jeffery, former manager
of WKMO Kokomo.

Judges will be chosen from the
executive staffs of Indiana radio
stations. Winners will be announced
on or before June 7.

Dr. Leigh Named to Head

Two-Year Library Survey

DR. ROBERT D. LEIGH, who re-
cently completed his work as di-
rector of the Commission on the
Freedom of the Press, has been ap-
pointed to head a survey proposed
by the American Library Assn.
Survey to be conducted under au-
spices of a special committee of
the Social Science Research Coun-
cil.

The Carnegie Corp. of New
York, last week granted $175,000
for the project, which will be a
two-year study of how well exist-
ing public libraries are serving
American communities and whether
libraries should become future cus-
todians of non-commercial radio,
films and television.

Dr. Leigh served during the war
as director of the Foreign Broad-
cast Intelligence Service for the
FCC and was the first chairman of
the UN’s monitoring committee
on international radio broadcasts.

Anniversary Dinner

BENTON & BOWLES celebrated
its 16 years of incorporation last
Monday night with a dinner at the
Waldorf-Astoria, New York. A
gold watch and a special cctation
for service to advertising was pre-
sented to Atherton W. Hobler,
chairman of the agency’s board,
who joined the organization at the
time of its incorporation. Aside
from Mr. Hobler, four other
agency members were honored at
the dinner for 15 years of agency
service. They are Charles Faldi,
vice president and chief art direc-
tor; Beneta Cox, assistant account
representative on General Foods;
Julie King, in charge of consumer
publicity service; and Lillian M.
Mappus, media department, con-
tracts and estimates.

_—
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WHEN THE CAT CHEWED GRASS
IT WAS A SIGN OF RAIN

Not so many years ago, many farmers as well as other people
relied on “sign” to forecast weather . . . when the cat chewed
grass ot there was a ring around the moon, it was a sign of rain.

Weather is especially important to the farmer . . . today, he
is independent of unproved “sign” or even of his newspaper
which may reach him a day too late. Today he uses his radio—
and in 88 of the 254 counties in Texas, farmers and ranchers
depend on WOAL

Regular weather forecasts and warnings are but one type of
the services afforded by WOALI to its huge audience. Daily market
quotations keep the farmer and rancher up-to-date on prices . . .
such programs as the Farm and Home Hour and the Texas Farm
and Home Hour; Farm and Ranch Program; Farm News and
various stock show broadcasts inform them of the latest develop-
ments in crop raising, the care of stock, farm and ranch legislation
and other matters related to this tremendous agricultural industry.

Farmers, ranchers, oilmen and others living some distance from
towns depend on WOAI even more than city audiences for enter-
tainment suited to their tastes . . . and for features such as news
and news commentaries, also.

WOAI is the only 50,000 watt clear channel broadcasting
station serving 88 huge counties in Texas. Its listeners are also
its “fans”—and its customers . . . WOAI serves all of them
with the best.

WORIT Sonltdonis

REPRESENTED NATIONALLY BY EDWARD PETRY & CO.

50,000 warTts .(Zlea CHANNEL
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PEORIA GOES TO A PARTY

1 Pioneer radio station WMBD Peoria, CBS outlet for Central Illinois, has an enviable

reputation for doing things in a big way. No exception was the spectacular success of the
station’s final day’s activities in a month-long 20th Birthday Celcbration.

Some 14000 persons were the station’s guests at the March 22nd Open House and enter-
tainment pictured here. High spot was the personal appearance of Bob Hawk, also cele-
brating 20 years in radio. $2400 in prizes was donated by Peoria merchants.

| The Biggest Show in Town was indisputably presented by WMBD as the King’s Jes-
ters (CBS), Bennett Sisters (CBS), and staff artists supported Hawk. WMBD is sin-
c%re]y appreciative of the great response accorded its efforts and those of its great

guest star, Bob Hawk. The occasion will be remembered. =~ 'WMBD — Peoria, Illinois

GUESTS THRONG STATE ARMOR)

P

BIRTHDAY PARTY of radic station was big event for entire commu- INVITATION to “come u d 33 1

A 4 ! p and see us’ resulted in listeners stormmg station’s
nity. Bob Hawk (2nd from left) was met at train by Edgar L. Bill, WMBD down-town studios and offices. Over 3000 people swarmed through in five hours.
President, Carl O. Triebel, Peoria mayor, and Eugenc A. Tetzlaff, President WMBD staff of 60 was hard-pressed to keep station on air in normal fashion as

of Peoria Association of Commerce. Group then toured city with Hawk. visitors gawked, talked. Big thrill was in meeting staff artists and announcers.
[



\T PEORIA, ILLINOIS TO SEE BOB HAWK SHOW PRESENTED BY RADIO STATION WMBD AS PART OF 20TH BIRTHDAY PARTY.

S L TR AN IR H SRR

ENTHUSIASTIC WINNER of valuable prize embraces Quizmaster Bob Hawk
as Master-of-Ceremonies Milton Budd, of WMBD staff, and audience give way
to merriment. Two shows packed in well over 11,000 people. Undeniably good
time was had by all . . . station’s domination and popularity conclusively shown.

INTERESTING FEATURE of the show was Miss Irene Kircher’s rendi-
tion of “St. Louis Blues”, Miss Kircher, now a secretary on the WMBD
staff, sang the same number on the first musical program broadcast over
the station in 1927. Many remembering original broadcast sent fan mail.

[advertisement]




Lest You Forget
THE IEADIO WRITERS Guild is talking strike
. against the major networks. Because it looks
like a| battle of the behemoths — networks
. againgt high-salaried craftsmen — there may

be little disposition for others in radio to
becoms concerned.

Is if that?

The [RWG says it simply wants recognition
for freelance writers. It contends that more
than half its members earn less than $2,000
per yeur. What RWG doesn’t state is whether
these writers have any other income sources
—fromn] magazines, newspapers, motion pic-
tures, lor regular jobs.

Lest| we get the impression that this is an-
other parden variety labor negotiation, let’s
check hack. In these columns on Jan. 20 we
quoted| from a pamphlet entitled “Communist
Infiltration in the United States—Its Nature
and How to Combat It.” It was issued by the
Chamhber of Commerce of the United States.
The passages quoted related to the plan
spawned in Hollywood for the formation of
an American Authors Authority, as a mar-
keting monopoly which would copyright and
lease tn users all writings by American au-
thors. It was to begin with scripts for scresn
and raidio and articles for magazines. It would
_becoms exclusive agent for successful writers.

“It is obvious that these techniques are
similar to those used successfully by Petrillo
in forfing musicians to join his union and
compelling radio and recording groups to fol-
low his rule,” said the Chamber’s pamphlet.

RWii, along with the Screen Writers Guild
was named as among the groups which “over-
whelmingly” accepted the plan. RWG’s pres-
ent ingistance that writers be given licens-
ing rights to scripts and material certainly
gives qubstance to this contention.

RWi’s efforts are in the direction of forma-
tion of a writers’ ASCAP.

RW; insists upon collective bargaining for
freelarice writers, the bulk of its membership.
Yet there has never besn a determination by
the NLRB whether freelancers are independ-
ent coptractors or employes. If independent
contragtors they cannot bargain collectively.
It doesn’t entail much depth to determine the
hold WG would get upon all writers if the
freelancers are recognized as employes.

In considering the RWG demands, it is im-
portant not to overlook the broader AAA
projecl. The AAA philosophy is toward regi-
mented thinking. That is the cornerstone of
Communism. Radio’s use as an instrument of
psychological warfare lies too recent in the
memory of all of us to be ignored in any
development which may be even remotely
susceptible of being used to control the think-
ing of Americans.

BLIUIE BOOK feuding on the FCC now 18
in the open. Commissioner Durr accuses
his dnlleagues of laxity and failure to ful-
fill “promises” on program regulation. The
fact that the law precludes the FCC from
control over programs is blithely ignored.
The F'CC of course, must bear the burden
of infernal discord which inevitably stems
from so mischievous a document as the
Blue|Book, which Commissioner Durr now
charges, has been bleached.
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Station Population

BEFORE the Government economy wave,
when questionnaire-itis was endemic, snow-
storms of that multigraphed stuff flowed from
FCC headquarters. Station managers, account-
ants, and clerks worked overtime., Now, hap-
pily, they’re down to mere flurries. The Budget
Bureau has seen to that.

An extracurricular shot emanated from the
FCC the other day. It seeks information on
construction costs, revenues and expenses of
standard stations constructed since the end of
the war. Without belaboring whether this
questionnaire is good or bad, warranted or
not, we agree it will yield interesting results.

The questionnaire is simple enough. In
addition to investment, revenue and expense
data, it carries a column headed:

Broadcast Income (or loss).

That parenthetical interrogatory may be
prophetic. Since the war’s end, the FCC has
authorized upwards of 600 new standard sta-
tions; nearly 800 FM stations. It has granted
several hundred stations modifications of facil-
ities. It has more than doubled the station
population (licensed and under construction).

What will the questionnaire returns show?
We can merely surmise. There will be cer-
tain new stations, in markets which were un-
derserved, that will show reasonable return.
There will be others in major markets—day-
timers particularly—that will show profit. In
most cases, it will be found that these stations
are operated by experienced broadcasters.

Then, there will be stations, in major and
secondary markets alike, that will not be able
to use black ink. These will be in markets
already adequately served or overserved. Most
of them are operated by neophytes in radio.

As new stations, already authorized, take
the air, the competition will quicken. FM sta-
tions likewise will start in increasing numbers
and will acquire audience, for the manufac-
turers are driving hard on FM distribution.
Markets with one or two newspapers will have
from two to seven stations.

When it comes to survival, sales ethics usu-
ally go out the window. Prices will be cut;
rate cards become the asking price, Commer-
cials that ordinarily hit the wastebasket will
hit the air. The network outlets—usually the
oldest established stations with the best as-
signments—will get the cream. And the fring-
ers will fight for the crumbs.

Not a pretty picture. Probably not the pic-
ture that will show up in the FCC’s survey.
Only about 150 of the some 600 new AM sta-
tions are on the air, while about 200 of the
800 newly authorized FM stations are in
operation.

What about a year from now? Still in the
realm of surmise, but supported perhaps by
the prewar actuarial figures: There will be
many stations on the block. Others will have
consolidated. Perhaps an FM network will be
under way. But there will be talk of subsi-
dies again, as there was before the war, when
one-third of the stations were in red ink, and
weekly and small daily newspapers were dying
like flies.

There will be more stations making a liv-
ing, but most of these will be operated by
businessmen with the radio knowhow—not
necessarily present day owners, but among the
new crop of ownership who learned the rudi-
ments as engineers, salesmen and operators,
or at agencies.

A year from now, we venture, it won’t be
necessary to have a survey to get the answer.

Oa'c }erlaecu 7:)—

RICHARD POWER DOHERTY

at Clark U., in Worcester, Mass., dab-

bled lightly in two abstract fields—jet

propulsion and rockets—under the wing
of the outstanding authority of that era in
those arts, the late Prof. Robert Goddard.
The earnest student was Richard P. Doherty,
now director of employe-employer relations
at the NAB.

At the same time Clark U. was famed for
its group of sociologists and economists. Stu-
dent Doherty soon found himself more con-
cerned with human problems than the science
of propulsion, a switching of interests that led
him into one of the fastest developing arts of
this decade—the art of industrial relations.

Probably it was a childhood influence that
led to the decision. As a lad Dick had sat
across the dinner table from the elder Doherty,
hearing a recital of day-by-day labor and man-
agement problems at the textile mill in Wilton,
N. H., which incidentally was his birthplace
(May 6, 1905). As mill foreman, the family
head saw both sides of controversies between
workers and management.

Though young Doherty’s avid interest in hu-
mans and the world they live in led to a
magna cum laude at Clark in 1925, he found
ample time for sports. A gnarled digit is a
souvenir of the time he stopped a baseball in
unconventional manner. He ran a fast hundred
on the track team, and broad-jumped between
heats. In winter he played basketball, college
and semi-pro.

Emerging from Clark with an A.B., he went
to Brown U. as a graduate fellow in economics,
becoming assistant to the director of Brown’s
famed Bureau of Business Research. In 1928
Boston U. offered him a post on the faculty
of its College of Business Administration.

There he became head of the Economics
Dept. and professor of economics. And there
he found himself consulted frequently on em-
ploye relations, especially after the NRA was
formed in 1933 by President Roosevelt.

During the turbulent days of the 30s he
served as arbitrator and as panel chairman for
many types of labor disputes. Ever since he
has been called on as arbitrator, conciliator
and mediator of labor-management problems,
as well as serving as management consultant
to many New England firms.

Out of that combined campus and practical
experience developed an idea that marks an
epoch in labor relations. The idea crystallized
in 1941 in the form of the Industrial Relations

(Continued on page 54)
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BACK in the early 20s a young physicist
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' Respects
(?‘ontinued from page 52)

Council of Metropolitan Boston.
Since its formation he has been ex-
ecutive director, giving up the post
to take the NAB employer relations
directarship.

The | Boston idea, once a daring
experiment, now promises to be-
come the pattern for a nationwide
series of labor-management coun-
cil. The idea is simple. It consists
of representatives from industry
and labor unions in the Greater
Boston area. They seek better un-
derstanding; better industrial rela-
tions; |amicable settlement of dis-
putes without recourse to govern-
mentaII intervention.

They not only seek these desir-
able developments; they get them,
and all eyes in the industrial and
labor world have been watching the
success of the undertaking. In the
process Mr. Doherty has acquired
an intimate and practical knowl-
edge of labor-management prob-
lems and operations, and enjoys the
confidénce of both groups. He has
been cdalled in as consultant and
speaker in all parts of the country,
and h‘%s written many articles on

the subject, as well as four books.

In 1944 he organized and direct-
ed a weekly Radio Forum on WEEI
Boston, conducted without seript as
a canxzq’id broadcast of timely and
important industrial relations prob-
lems. His wartime record included
Fuel a*ﬂd Food Administrator, Mas-

1340
KILOCYCLES

sachusetts; Deputy Executive Di-
rector, State Civilian Defense Coun-
cil; Chairman, East Coast War
Services Conference. Later he be-
came a member of the U. S. Cham-
ber of Commerce national economic
policy committee and President
Truman’s Labor-Management Con-
ference.

Reduced to their essence, Mr. Do-
herty’s labor relations ideas are
simple. First, he figures manage-
ment should devote as much thought
to human engineering as to produc-
tion engineering; when they are in-
tegrated, a major step has been
good industrial relations. Labor,
too, has responsibilities and must
recognize management’s rights, he
believes. Perhaps one word—team-
work—based, of course, upon mu-
tual responsibility, best describes
the Doherty theory, a theory that
is enjoying wide acceptance in the
industry.

At NAB Mr. Doherty has devel-
oped a complete employment rela-
tions service, aided by a staff of
specialists familiar with all phases
of the subject.

In his trade association work he
gets all over the country, which
isn’t too bad because traveling is a
hobby with him. But his other hob-
by, photography, was dropped when
war work took over all of his time.
Not a joiner he belongs to only one
club, Boston’s Algonquin Club. He
married Dorothea Sullivan, of Bel-
mont, Mass. They have one child,
nine-year-old Judith.

Owned and Operated by ‘Gene Butke Brophy
OFFICES AT 615 NORTH CENTRAL AYENUE, PHOENIX, ARIZONA

Repredenied by Rambeau

NEW YORK, CHICAGO, LOS ANGELES, SAN FRANCISCO

|
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MURROW AND SHIRER

DEBATE AT LUNCHEON

A SCHEDULED discussion of
“Freedom of the News” at the
Overseas Club luncheon in New
York last Wednesday turned out
instead to be an airing of dif-
ferences between William Shirer,
recently resigned CBS commenta-
tor, and his former boss, Edward
R. Murrow, CBS vice president and
director of public affairs.

The “real reason” that CBS ac-
cepted his resignation was un-
known to Mr. Shirer, the commen-
tator said. “It is true that CBS
did offer me some other time on
the network . . . after 11 p. m.,”
Mr. Shirer continued.

Mr. Murrow pointed out that
Mr. Shirer had a contract with
CBS and an independent contract
with the sponsor, and when the
latter decided not to renew its op-
tion on the commentator CBS had
to decide: (1) whether to continue
Mr. Shirer on a sustaining basis,
(2) replace him with another pro-
gram acceptable to the sponsor or
(3) replace him with a man who
because of his news sources, back-
ground, ete., could do a better job.

The decision to switch Mr.
Shirer out of the Sunday period
was taken to improve the sum
total of the CBS news analysis
and news broadcasts, said Mr.
Murrow.

Radio Club Elects

TORONTO RADIO Executives
Club at its annual meeting April 9
elected Spencer Caldwell, trans-
sciption division manager, All-
Canada Radio Facilities, as presi-
dent. He succeeds James Knox,
now of MacLean-Hunter Publica-
tions. Other officers elected were
Sid Lancaster, Radio Representa-
tives Ltd., vice-president; Ted Rut-
ter, statistician of Horace N.
Stovin  Co.,, treasurer; Wally
Slater, Radio Representatives, Ltd.,
secretary. William C. Wright,
founder of the club, who operates a
station representative business
under his own name, was voted
a life member.

Swiss Delegates

FRANZ VON ERNST, Director of
the Bern (Switzerland) Bureau of
Telecommunications is expected
to arrive in New York City April
21. He will be accompanied by Vice
Director Gerald E. Gross. They
will spend a week in New York and
then proceed to Atlantie City to
prepare for the International Tele-
communications Conference begin-
ning May 15.

Heads European RCA

VICE-ADMIRAL WILLIAM A.
GLASSFORD, USN (RET.),
has been appointed European
manager of RCA with headquar-
ters at London, Brigadier General
David Sarnoff, president of RCA,
has announced.

BROADCASTING o

ILLIAM M. CARPENTER, local sales

manager of WLOW Norfolk, Va,, has

been appointed station manager.
Mr. Carpenter previously was with
WGKV Charleston, W. Va., and WDNC
Durham, N. C.

JOHN LOFTUS has been appointed gen-
eral manager of KRIG Odessa, Tex.
He formerly was
general manager of
KPAC Port Arthur,
Tex.

WALTER S. LEM-
MON, president of
World Wide Broad-
casting Foundation.
Boston, and ED-
WARD R. MUR-
ROW, vice president
of CBS, will address
New School for So-
cial Research, New
York, April 22 and
29 respectively. Mr.
Lemmon will deal
with pi)stwar dtai\sdks

international broadcasting an o
%urrow with new developments in that
fleld.

A. J. HOPPS, assistant manager of
CFRN Edmonton, Alta., has been ap-
pointed to board of governors of Ed-
monton’s Mayfair Golf and Country
Club.

MARK WOODS, ABC Dpresident and
JOHN H. NORTON, Jr., vice president
in charge of stations for ABC, addressed
closed meeting of network's affillates
from northeastern district at one-day
session held April 10.

DONALD W. THORNBURGH, CBS West-
ern Division vice president, is in New
York attending meetings of networks
0. & O. statlons.

CLARENCE M. GARNES, former assist-
ant manager of KRIG Odessa, Tex., has
been named general manager of KSEK
Pittsburg, Kan., new 250-w statlon on
1340 ke, to begin operations June 1.

Mr. Loftus

GLENN SNYDER, vice president and
general manager 'of WLS Chicago, last
week entered Passavant Hospital in
Chicago, for an operation.

LLOYD E. YODER, general manager of
KOA Denver, has been elected presi-
dent of Denver Rotary Club.

THELMA KIRCHNER, manager of KGFJ
Hollywood, and PAUL FORREST, pro-
motion manager, are in New York for
formal presentation of CCNY public
service award.

LOUIS WASMER, owner and general
manager of KGA Spokane, Wash., has
been appointed one of slx members of
newly created Washington State Aero-
nautics Commission.

W. G. SKELLY, director and chief owner
of KVOQ Tulsa, Okla., has been named
“Tulsa Man of the Year” by the Green
T Club, civic group.

WNOX Knoxville, Tenn., has been
awarded broadcasting rights for 1947
schedule of U. of Tennessee football
games.

MORE LISTENERS THAN
ANY TWO PRIVATE COM-

MERCIAL STATIONS IN THE
HUNDRED MILLION DOLLAR
RETAIL MARKET OF EAST-
ERN CANADA
B.B.M.
5000 WATTS
630 KC

Ask Jos. Weed & Company
350 Madison Ave., N. Y.

CECY

The Friendly Voice of the Maritimes

CHARLOTTETOWN
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YOU MIGHT PLAY BILLIARDS
FOR A BILLION YEARS*—

BUT—YOU COULDN'T “BANK” INTO WESTERN

MICHIGAN WITHOUT WKZO-WJEF!

According to C. E. Hooper, WKZO-WJEF in Grand
Rapids-Kalamazoo do a better job in these mar-
kets than ALL stations of any other network,

combined.

Our daytime figures are comparatively better than
at night—but from 6 p.m. to 10 p.m. the Shares
of Audience are as follows: WKZO-WJEF, 37.39,

. all other CBS, 6.7%. . . all NBC, 36.99, . ..

all ABC, 11.09%, . . . all MBS, 6.79,!
To you who know WKZO-WJEF’s better program-

ming—and to you who understand the wall of
fading that isolates Western Michigan from “out-
side” stations—these figures will be no surprise.
To everyone else, we sincerely say . . . if you
investigate, yow’ll buy WKZO-W JEF. )

*Playing 24 hours per day, it would take you that long to make all the 63 quadrillion possible shots, in billiards.

WJ EF

\ 14
m GRAWD RAPL
A\lv \&a\u‘ COUNTY (C®$)

BOTH OWNED AND OPERATED BY FETZER BROADCASTING COMPANY
AVERY.-KNODEL, INC,, EXCLUSIVE NATIONAL REPRESENTATIVES
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PRIMARY
COVERAGE
of 13 Counties
—South Carolina’s
leading market

648,661 PEOPLE
...92,588
RADIO HOMES

RETAIL SALES
$124,979,000

Represented by
AVERY-KNODEL, Inec.

GREENVILLE
SOUTH CAROLINA

5000 WATTS
DAY or NIGHT
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George Biggar Is Named

To NAB Code Commiittee
GEORGE C. BIGGAR, manager of
WIBC Indianapolis, has been
named to the NAB Special Stand-
ards of Practice Committee, now
in the process of developing a new
code for the association.

NAB has named the following
committee chairmen for the 8th
District: Program, Worth Kramer,
WJR Detroit; Public Relations,
Clarence Leich, WGBF Evansville;
Small Market Stations, D. E.
Jayne, WELL Battle Creek; Em-
ploye-Employer Relations, Mr. Big-
gar; Engineering, Donald A. Bur-
ton, WLBC Muncie, Ind.; Sales
Managers, Harry W. Betteridge,
WWJ Detroxt

RMA Schedules Industrial

Relations Seminar In May
THIRD Industrial Relations Sem-
inar will be held May 7-8 by Ra-
dio Manufacturers Assn. at the
Hotel Pennsylvania, New York,
with leaders in the labor relations
field scheduled to address the meet-
ing. Presiding will be Glenn W.
Thompson, Noblitt-Sparks Indus-
tries, chairman of the RMA Com-
mittee on Industrial Relations.
Speakers include Dr. M. S. Vi-
teles, director of personnel re-
search and training, Philadelphia
Electric Co.; Edgar L. Warren, di-
rector, U. S. Conciliation Service;
Albert Ramond, president Albert
Ramond & Assoc, New York.

G ALEXANDER, formerly with
Gates Radio Co., Quincy, IIl., has
* jolned Collins Radlo €o.,  Cedar
Rapids, Jowa, opening offices in Omahn,
Neb. at 5131 N, 23rd St. Telephone: Ken-
wood 0806. Mr. Alexander will handle
sales in Kansas, Nebraska, Colorado, Wy-
oming, Montana, North and South
Dakota.

MICHAEL ELLIOT, former sales pro-
motion manager of Musicraft Corp.,
New York, and more recently general
sales manager of Larry Finley Inc., that
city, has been named east coast direc-
tor of Davis Weliss Inc., New York pub-
licity firm.

STEVE de BAUN, formerly with NBC’s
press department, has been appointed
publicity director of new RCA show-
room which will open scon at 36 West
49th St., New York City.

VERGINIA EVANS, formerly with pub-
licity staff of MBS Chicago, has joined
Public Relations Afliates, Chicago. as
head of women's events department.

LAWRENCE PHILLIPS, executive vice
president of USO Camp Shows, has
jolned Allen B. Du Mont Labs., New
York, as consultant in management. He
will continue with USO until its dis-
solution at end of this year. in addi
tion to working with Du Mont.

FRED E. RUSSELL, who has been with
Sylvania Electric Products Inc., New
York, since 1943, has been appointed
controller for central engineering de-
partment of Sylvania. He will take
charge of general business and account-
ing of company’s research, advance de-
velopment and metallurgical research
laboratories in Long Island area.

L. JOHN DENNY, former technical di-
rector of IT&T's telephone properties
in Spain, has been elected vice presi-

 50007)

Watts
Daytime

MBS

getting ready to give ‘em

BOTH BARRELS!

Yes, powerful doin’s are going on down Texas way...
for KPAC" in Port Arthur, is now under construction with
its plans to deliver a market substantially more than two
hundred million dollars in annual retail sales!

First 5,000 Watt Daytime station on Gulf Coast between
Corpus Christi and New Orleans.

*Located in the very heart of the rich Gulf Coast, where
industrial dollars are busy at work in rubber, oil, ship-
ping, agriculture and many other varied enterprises.

KPAC

Mutual Broadcasting System

1,000
Watts
Nightime

> BMmB

dent of Federal Telephone and Radio
Corp., New York, domestic manufac-
turing affillate of IT&T.

FRED L. BARTLEY has been appointed
fleld service representative in Sunbury,
Pa., for Westinghouse Home Radio Di-
vision. RALPH S. KERSTETTER has
been named field service representative
in St. Louis, ALFRED H. KUTTRUFF
in Chicago, and HAROLD A. LORING in
Atlanéa.

WILLARD L. DOUGHERTY, former pro-
gram manager of WPIK Alexandria, Va.,
and previously special events director
of WKBN Youngstown, Ohio, has joined
Radlo Capitol Bervices, Washington
News Bureau; as chief of radio produc-
tions division of bureau.

JOHN K. McDONOUGH, former director
of purchases of Colonial Radlo Corp.,
Buffalo, subsidiary of Sylvania Electric
Products, has been appointed assistant
to vice presldent in charge of opera-
tions of firm. JAMES H. DRAY, former
assistant to general manager of 8yl-
vania’s fixture division, succ
McDonough as direcf.or of purcha.se.s
for Colonial.

WILLIAM MEYER, former advertising
manager of Tele-Tone Radio Corp., New
York, has been appointed advertising
manager of De Jur-Amsco Corp., Long
Island City (electrical indicating in-
struments).

JOHN BATTISON, developmental engl-
neer at KMBC Kansas City, has re-
signed to become design engineer of
high frequency transmitter section of
Federal Telephone and Telegraph Corp.

ED DORRITY, production chief of Ra-
dio Package Features, New Orleans, and
JANE MILLET, with New Orleans AP
omci. have announced their engage-
ment.

CARLTON A. JOHANSON, formerly ad-
vertising manager of Rheem Mtg. Co.,
8an Francisco, is opening own 8an
Francisco public relations He will
continue to handle public relations for
Rheem Co. on external basls.

HUMMERT RADIO FEATURES, New
York, has been presented War Dept.
certificate of appreciation for contribu-
tions to War Dept. in writing, produc-
ing and directing radio shows in support
of war effort.

NEIL McDONALD, executive of Bernle
Milligan Publicity & Public Relations
Service, Hollywood. is on seven week
survey of 40 states to see what radlo
editors want in the way of news
originating from that city.

COMMODORE PRODUCTIONS, Holly-
wood packager of lve and transcribed
shows, has moved to 1350 North High-
land.
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FOR RADIO ADVERTISERS
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REPRESENTED
NIW BY + .4,

¥ ORLAHOMAS

oty €8S Perfect Coverage in
OHTLETS...

Oklahoma and the Southwest
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| Twin Cities
'with KFJZ-WRR

Twd vigorous 5000-watt stations
are pow teamed up to hit a bil-
lion| dollars worth of buying in-
come with double force . . . and
at one budget-saving price . . .

Schedule your broadcasts over
both stations simultaneously or
at sgparate hours—and two big,
rich | markets get a one-two sales
punch that means results!

The| Dallas-Fort Worth markets
are BIG markets—with the KFJZ-
WRR combination, you can do
BIG| things in both of them.

TIXAS' BEST RADIO luv'ﬁ
]

KFJZ S it

A\ TWO STATIONS FOR ONI PIKI.Z‘

NAJIONAL REPRESENTATIVE

WEED AND COMPANY

NEW | YORK DETROIT

SAN [FRANCISCO CHICAGO

BOSTON ATLANTA
‘ HOLLYWOOD
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'SPONSORS b

ICHARD HUDNUT, New York, will

Introduce a new line of hair prepara-

tions this summer on its CBS “*Jean
Sablon Program.” Show now advertises
Du Barry products. Agency, Kenyon &
Eckhardt, New York.

PREVIEW FASHIONS, New York (mall
order apparel), has appointed Rodgers
& Brown, New York, to handle adver-
tising. Radio will be used.

REXALL DRUG Co., Los Angeles (re-
tail chain), has started five weekly live
“Facts & Fallacy” program on KHJ
Hollywood, and six weekly ‘“Rexall
Sports Reporter” and 15-minute ‘““Chet

Huntley’s News Analysis” on ERNX
Hollywood. Agency: BBDO, Los An-
geles.

QUENCH Co., Seattle (Quench soft
drink), has appointed Mac Wilkins, Cole
& Weber, that clty, to handle adver-
tising. Radio will be used in selected
Pacific Northwest markets.

CENTRAL CALIFORNIA BERRY GROW-
ERS Assn., San Francisco (cooperative),
has appointed Botsford, Constantine &
Gardner, that city, to handle adver-
tising. Radlo will be used.

HOEFLER CANDY Co., San Francisco,
has appointed Frank Wright National
Co., that city, to handle advertising in
11 western states. Radlo is currently be-
ing used locally and will be expanded
to include other areas.

CARIBE MOTORS, Puerto Rican dis-
tributors for Chevrolet, Buick and
Cadlllac motor cars and Fruehauf
Trailers, will soon sponsor new program,
similar to March-of-Time, dramatizing
varlous localltles on the Island. Puerto
Rico office of McCann-Erickson, handles
account.

NEW YORK UPHOLSTERING Co,, Ply-
mouth, Pa., has appointed Rodgers &
Brown, New York, to handle advertis-
ing. Firm began half-hour record pro-

STATION FOR 21 YEARS
HAS BEEN

gram Apr. 14, seven times weekly, 1:30-
2 p.m.. on WILK Wilkes Barre, Pa.
GEORGE WESTON Ltd.,, Winnipeg
(bread and cakes), has started 78
quarter-hour programs of transcribed
show ‘“The Wifesaver” on 12 western
Canadian stations. Transcriptions were
sold by All-Canada Radlo Facllitles,
Winnipeg.

CANADIAN OIL Ltd., Montreal (oll and
gasoline), is starting transcribed pro-
gram “London Playhouse” on number
of Canadian stations. Agency: McCon-
nell Eastman & Co., Montreal.

BLUE RIBBON Corp.,, Toronto (food
products), has started 5 minute tran-
scription “Time to Sing” on western
Canadian stations. Agency: Cockfield
Brown & Co., Toronto.

MUTUAL LOAN Co., LAGOON AMUSE-
MENT PARK, and O. C. TANNER (man-
ufacturing jewelers), all of Salt Lake
City, have appointed Cooper & Crowe
Adv., that city, to handle advertising.
All accounts will use radlo.
HERSCHEL W. McCALLEY, former per-
sonnel manager for the X-Ray Divislon
of General Electric Co., Chicago, has
been appointed personnel manager of
Igleheart Bros., Evansville, Ind. unit of
General Foods Corp.

WESTERN HARNESS RACING Assn., Los
Angeles (harness racing), April 14
started heavy spot announcement cam-
palgn on 16 Southern California sta-
tlons. Contracts are for 6 weeks. Agency:
Smith, Bull & McCreery Adv., Holly-
wood.

TILFORDS RESTAURANT, Los Angeles,
has appointed Atherton & Co., Holly-
wood, to handle advertising. Radlo is
being used.

BEVERWYCK BREWERIES, Albany,
N. Y. (beer), has renewed for 52 weeks
News Service broadcasts on Yankee Net-
work, Mon., Wed., Fri, 11-11:10 p.m.
Agency: Peck Adv., New York.

ADVERTISING

(€77 LISTENER ACCEPTANCE

PUBLIC SERVICE

$,000 WATTS DAY AND NIGHT
NATIONAL REPRESENTATIVES @ PAUL H. RAYMER CO.
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Export Advertising Assn.
Annual Meeting April 30

ANNUAL MEETING and elec-
tions of the Export Advertising
Assn., will be held April 30 at the
Belmont-Plaza Hotel, New York.
J. B. Powers, president of the as-
sociation, has been nominated for
reelection; Arthur A. Kron, trea-
surer of the association and ‘execu-
tive vice president of Gotham Adv.
Co., has been nominated for vice
president; Walter R. Bickford,
editor of Export Trade and Ship-
per, is on the list for reelection as
secretary, and Paul R. Kruming,
president of National Export Adv.
Service, as treasurer.

Zobian Switches

ERNEST P. ZOBIAN, formerly
vice president in charge of drug
advertising at Pedlar & Ryan, New
York, has joined the New York
offices of Dancer-Fitzgerald &
Sample in charge of Kolynos Tooth
Paste, Kolynos Tooth Powder, Hill’s
Cold Tablets, Heet Liniment, Free-
zone, Mystiec Hand Cream and other
products of the Whitehall Pharmi-
cal Co. Division of American Home
Products Corp., New York.

-
‘Z%‘)Tunnmm

TRANSCAIPTIONS o 21COADINGS » USRARIS

~ UY F. ZWAHLEN, former commercial
(,manager of WLOK Lima, Ofilo. has
jolned Frederic W. Ziv Co., Cincin-
natl, as account executive.
STANTON KRAMER, former special
events director of WGN Chicago, has
been appointed vice president in charge
of sales in nine western states for
Finley Transcriptions Inc., Los Angeles.

NEIL MacDONALD, formerly with art
department at Arthur Kudner Inc., New
York, has been appointed head of ad-
vertising department of Signature Rec-
ords, New York.

GARRY CARTER, president of Garry
Carter Inc., New York, and managing
director of Frontenac Broadcasting
Agency, Toronto, is starting new record-
ing plant at Toronto, Canadian Record
Processing Corp.

REK-O-KUT Co., New York (recording
machines), has produced new transcrip-
tion and recording cabinet for use in
transcription and recording- studios.
Designed specifically to mount various
Rek-0O-Kut recordings. cabinet has drop
front door with self-contained pockets
for holding 100 16-inch records. Out-
lets and terminal blocks for motor line
gnd dplckup are mounted on motor
oard.

WBTM

DANVILLE, VIRGINIA

The Voice of the Rich
Piedmont Region *

(SOON 5000 WATTS)

PHONE SANDY GUYER
DANVILLE 2350

* BMB says 95 percent of the fam-
in Danville and Schoolfield
listen to WBTM regularly.

ilies

American Broadcasting Company
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PROFESSIONAL PERFORMANCE —that keeps the original sound alive!

d’/ﬂﬂyf
O72 11760 7205€

The way to a listener’s pocketbook is through his ears. Give
him the last full note of every record ... a natural unhurried
ending to every story on the program — and you'll keep him
in a receptive mood for your spot commercials.

But cut his entertainment short; or mar its quality with
speedups or slowdowns to compensate for faulty drive tim-
ing — and you’ll never get his pocketbook open.

Professional recording and playback require precision timing. In maintaining
broadcasting schedules, where seconds count, you're offered the positive Fair-
child direct-from-the-center turntable drive, shown above. Rim or belt driven
tables cannot duplicate Fairchild’s split-second timing. The 33.3 rpm speed is
obtained through a gear-and-worm reduction of its 1,800 rpm synchronous motor
speed. The 78 rpm speed is obtained through a precision friction-ball-race stepup. Studio Recorders

Fairchild’s precision timing is available on Transcription Turntables, Studio
Recorders and Portable Recorders designed in close collaboration with AM and
FM broadcast and recording engineers to meet and exceed very exacting pro- Portable Recorders
fessional requirements for lateral recording on acetate or wax masters at 33.3
and 78 rpm. For complete information — including prompt delivery — address:
88-06 Van Wyck Boulevard, Jamaica 1, New York. Unitized Amplifier Systems

e.

’ . SOUN "MENT

CAMERA @

AND INSTRUMENT CORPORATION

Transcription Turntables

Magnetic Cutierheads

Lateral Dynamic Pickups
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JHP'S NEW 5000
WATT TRANSMITTER

puts your message through to
an ever-increasing audience in
the YEAR 'ROUND market of
greater Northeast Florida.
Take the Jacksonville Beach-

es, where the summer season
is already in full swing! WJHP
reaches all of these free-
spenders, in addition to the
incigased population of perm-
anent residents. Why not take
advantage of this bonus listen-
ership?

In Florida's Greatest
YEAR ROUND Market

Jacksonville,Florida
000 WATTS

National Representatives
JOHHM H. PERRY ASSOCIATES

Now‘{nlt .Philadelphia . Detroit . Chicago . Atlanta
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ANIEL M. GORDON, media manager

of Ruthrauff & Ryan, New York, has

been elected vice president and
media director of agency.

RICHARD MARVIN, former radio di-
rector at Ward Wheelock Co., Phila-
delphia, Willlam Esty & Co., New York,
and J. Walter Thompson Co., Chicago.
hag jolned Grey Adv. New York, as
radio and television director.

BARRON R, PROCTOR, with Lennen
& Mitchell, New York, since 1943, has
been elected treasurer and a director
of agency.

ERWIN SPITZER, formerly of Morton
Freud Adv.,, New York, and HENRY
RUBIN, formerly of Henry Rubin Adv.,
have formed new agency, Lexington
Adv., at 40 W, 46th 8t.,, New York.
HENRY H. HAUPT, executive assistant
to vice president in charge of western
offices of BBDO, and KEITH KIMBALL,
vice president of BBDO, have been
elected to agency's board of directors.
JIM McGARRY, of BBDO, New York,
radio publlclty department, is the
father of a girl, Shella Maureen, born
Aprll 15.

RICHARD L. HIXSON, production man-
ager of Marion E, Welbom & Assoc.,
Los Angeles, has shifted to R. W. Web-
ster Adv., that city, in 51m1lar capacity.
LYLE GUNDERSON, formerly with J.
Walter Thompson Co., and J. R. Per-
shall Adv., Chicago, has joined H. W,
Kastor & Sons Adv., Chicago, as pro-
duction manager.

SAMUEL BERMAN, formerly of adver-
tising stafl of Phlladelphia Record, has
joined May Adv., Philadelphia.

E. T. McBREEN, of J, Walter Thomp-
son Co., Chicago. has been appointed

| president of newly-founded Adv. Agency

Production Men’s Club of Chicago. Other
officers are VAUGHAN JONES, of Hill
Blackett & Co., vlce-presldent. FRED
TULP, of Henrl, Hurst & McDonald
Inc treasurer and HENRY OBERSTER,
of Young & Rubicam, secretary.
WILLIAM J. GREEN, formerly in charge
of production at WRNL Richmond, Va.,
has jolned creative staff of Knollin

| Adv., San Francisco.

HOWARD BERNARD SHAW, formerly
with Interstate Department Stores Inc.,
Illinois, has jolned New York office of
Wilson, Haight & Welch.

FREDERIC APT, formerly with Comp-
ton Adv., New York, and more recently

AGENCIES

with Forjoe & Co., and Donald Cooke
Inc. has joined media department of
Benton & Bowles, New York.

ARTHUR N. HOSKING Jr., has resigned
as executive vice president of Baker &
Hosking, New York. Agency’s name and
organization remains unchanged.

KAY TURPIN, formerly with promotion
department of ABC Chicago, has joined
8Schoenfield, Huber & Green, Chicago,
as assistant to E. J. HUBER.

JOAN BOOGAR, junior account execu-
tive of Smith., Bull & McCreery Adv.,
Hollywood, has resigned to become as-
sistant tO general manager of Ice
Follies of 1947.

JOHN HANSEN, account executive of
Knollin Adv., San Francisco, has
shifted to agency’s Los Angeles office in
similar capacity.

HARRINGTON & BUCKLEY Adv.,, San
Francisco, has changed name to Har-
ngton, Whitney & Hurst Inc. EUGENE
I. HARRINGTON is president, with
PETER HURST vice president and San
Francisco resident manager. GEORGE
WHITNEY 15 vice president and resi-
dent manager of Los Angeles offices
[BROADCASTING, March 24].

WILLIAM RANDOL Jr., formerly on pro-
duction staffs of Don Lee Broadcasting
System, and CBS Hollywood, has joined
Bill Kelso Adv., Hollywood, as account
executive.

HARRY RAUCH, Young & Rubicam,
New York, radio publlclty director, April
17 was guest lecturer of Publicity and
Adv. Soclety of City College of New
York.

AL HELFER, former announcer and
narrator on CBS and NBC programs,
and previously sportscaster at WLW
Cincinnati, joins Walter Haehnle Adv.,

Albers Milling Company
Bank of America
Bulova Watch Company
Colgate-Palmolive-Peet
Cresta Blanca Wines
Garrett Wine
Langendorf Bread
Milani Foods

Oldsmobile

Pacific Telephone
& Telegraph

Ralston-Purina

Rexall Drug Co.

Rit Dye

Saturday Evening Post
Simoniz Company

KMPC*

710 KILOCYCLES
R. O. REYNOLDS, VICE PRES. & GEN. MGR.
PAUL

G. A. RICHARDS, PRESIDENT -
REPRESENTED BY

*» LOS ANGELES

H. RAYMER COMPANY

Cincinnati, as an account executive,
effective May 1.
SAM PIERCE, who has been with Ruth-
rauff & Ryan, Hollywood, since 1942,
has been elected a vice president of
agency.
JACK CARSON, with N. W, Ayer & Son,
New York, for 10 years, has jolned
Lennen & Mitchell, New York, as an
account executive.
MERRITT E. WILLEY, former account
executive of Tullls Co., Los Angeles, has
jolned Harry J. Wendland Adv,, that
city.
BEN PAULSEN, former advertising man-
ager of Roux Inc., New York, and
JAMES L. FALLON, former advertising
director of Allled 8tudios Inc¢., Hender-
son, Nev,, have joined Davis & Co,, Los
Angeles.
ALLEN W. SCHMIDT, account executive
of McCarty Co., Los Angeles, has re-
signed to join Mann Adv. Co., that city,
as partner.
MERLE W. MANLEY, secretary-treas-
urer of Botsford, Constantine & Gard-
ner, Portland, has been elected presi-
dent of Oregon Chapter, American
Assn, of Adv. Agencies.
MARTIN FLEER, former head of own
Publicity firm, Fleer Assoc., New York,
has been appointed director of Mori-
son-Norell, New York.
STANLEY SCHLENTHER, former direc-
tor of advertising for international di-
vision of TWA Airlines, and prior to
war, account executive with Beaumont
& Hohman, Kansas City, has jolned
Fuller & Smith & Ross, New York, as
account executive.
WILLIAM H. HINES, former member
of board of directors and copy director
of Goold & Tierney, New York, and prior
to that assistant account executive with
Wortman, Barton & Goold, New York,
has joined Klesewetter, Wetterau &
aaker. New York, as an account execu-
ve.

Aid Delinquency Fight
NATIONWIDE support is develop-
ing for the campaign against ju-
venile delinquency started in March
by NAB President Justin Miller
[BROADCASTING, March 241, with
some 300 stations already pledged
to take part in local drives. Work-
ing at the community level, sta-
tions are bringing together local
groups to coordinate their efforts.
In a second letter to stations Judge
Miller included a detailed list of
suggestions and asked that sta-
tions keep in touch with NAB on
local developments.

“Ever since WFDF Flint started
broadcastmg the ‘Court of Miss-
ing Heirs’, Falher keeps reviving
our ancestors.”
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WTMJ evening programs
deliver lion’s share of listeners

The survey of greater Milwaukee listening habits, covering over 74,000 completed
calls, proves that WTM]J gives advertisers a substantial bonus over national

averages.

Look at these facts. Here are a few typical WTM]J nighttime ratings.

RCA Victor Show. .. .........
Harvest of Stars
Shaeffer Parade
Fitch Bandwagon
Cavalcade of America
Voice of Firestone

1:00-1:30 PM
1:30-2:00 PM
2:00-2:30 PM
6:30-7:00 PM
7:00-7:30 PM
7:30-8:00 PM

7:30-8:00 PM Date with Judy...............
9:00-9:30 PM The Fabulous Dr. Tweedy . .. . ..
9:00-9:30 PM Abbott & Costello. .. .........
8:00-8:30 PM People Are Funny. ... ........
7:00-7:30 PM Life of Riley.................

Truth or Consequences

7:30-8:00 PM

RATINGS FOR NBC PROGRAMS CARRIED BY WTMJ

.............................. Sunday 17.9
.............................. Sunday 17.6
.............................. Sunday 14.9
.............................. Sunday 21.5
.............................. Monday 18.4
.............................. Monday 15.8
.............................. Tuesday 23.6
.............................. Wednesday 15.8
.............................. Thursday 24.7
.............................. Friday 19.7
.............................. Saturday 32.7
.............................. Saturday 304

By every measure, by every test WTM] delivers most of the listeners...
most of the time, morning, noon and night. WTM] gives advertisers more
listeners per dollar, hour after hour, every day of the week.

The coincidental survey proves that between 7 A.M. and 10:30 P.M.,
47.6% of the sets in use are tuned to WITM]J. This is 220% more listeners

than the second Milwaukee station and more than 900% greater than the
third Milwaukee station.

For full information on WTM]J availabilities, contact Petry. See how
you can have greater audiences and greater results for your Milwaukee
advertisers.

Milwaukee Journal FM Station, WTMJ-FM, the first FM station
west of the Alleghenies continues to deliver an ever increasing share

w"hl of the Milwaukee radio audiences. Late 1947 or early '48 will see
:ﬁn! WTMJ-TV, Milwaukee Journal Television Station, take to the air
“ﬁw T AN with commercial programs. WTMJ-TV has been developing tele-

vision program techniques, on an experimental basis, since 1945.

THE MILWAUKEE JOURNAL STATION

BASIC NBC
NATIONAL REPRESENTATIVE, EDWARD PETRY & CO., INC.

BROADCASTING o Telecasting
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OWARD KEEGAN, former NBC pro-

g director in New York, has been

appointed program consultant of
WCFL |Chicago, for purpose of prepar-
ing for expanded program operation.
JACK LUND has been named supervisor
and sepnlor announcer at KFXJ Grand
Junction, Colo. HELEN R. ROSE has
been appol nted KFXJ director of
women's programs. JOHN D. PUTER,
Army veteran, has joined KFXJ an-
nouncing staff, and WARREN E.
CLARK has joined station as writer and
annourcer.
ROY A. MEREDITH, production direc-
tor of WPEN Philadelphia, was awarded
honorary life membership in Confed-
erate Memorial Literary Soclety of Rich-

his book, ‘“Mr.

mond, (Va., as result of

Lincol’s = Camerman: Matthew B.
Brady.’

ELLEN| STAPP has joined KTSA San

Antonip, Tex., as continuity writer.
‘BRUCE EAGON, announcer.'at KVOO
Tulsa, Okla., is back on job after seri-
ous illness. JIM TODD, scheduled to
leave announcing staff of KVOO to
manage new station planned at Wood-
ward, Okla., will continue at KVOO in-
definitely. Woodward station plans are
being held in abeyance pending re-
building of town which was struck by
tornado in early April,

JESSALYN JONES has jolned WCAP As-
bury Park, N. J., as music and script
librarlan and assistant program direc-
tor.

JOHN SADLER, announcer at WIRA Ft.
Pierce, |Fla., has been named program
directoy.
CHAR
cer wi

S GAYLORD, former announ-
WMFD Wilmington, N. C., and
!Durham, N. C., has rejoined
WMFD | as program director.
BOB FORSTER, HAL VENHO and BOB
HACHA, all veterans, have joined pro-
grlt;lm department of WICA Ashtabula,
Ohto.

PETER| PROUSE, former head of cur-
riculm [and instruction for Army’'s the-
atre information and education staff
school | at Frankfurt, Germany, has
Joined CBS Hollywood as executive as-
sistant |to ERNEST H. MARTIN, direc-
tor of \network programs. Mr. Prouse
formerly was program director of WPRU
Princetpn U,, Princeton, N. J.

MARJORIE ROSS, member of con-
tinuity |department of WDGY Minneap-

Prooucrion

olis, and Jack Nosbush, have announced
their marriage.

TOM BRENEMAN, host of ABC's
“Breakfast in Hollywood' program, has
been elected to serve his third term of
honorary mayor of Encino, Calif.

EXPANDING Intermountain Network
operations will be in charge of this trio
(I to r): Stan Farnsworth, farm pro-
gram director, who held simlilar post at
KSL 8alt Lake City before taking pres-
ent job; Arch M. Madsen, general man-
ager, formerly assistant to manager at
KSL and previously manager at KID
Idaho Falls and KOVO Provo; Craig
Rogers, program director, formerly of
KALL and KDYL Salt Lake City.

JACK SULSER, staff announcer of
WHBF Rock Island, Ill., and student
of Agustana College, has been selected
to attend International Relations Con-
ference at Butler U., Indianapolis.
JERRY HENDRIKSEN, member of staff
orchestra of WDGY Minneapolis, leaves
for Norway next month on concert tour
with Minneapolis Norway chorus.

MEL FEIN has joined announcing staff
of WFNC Fayetteville, N. C.

HUNTINGTON, W. VA.
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represented by THE BRANHAM COMPANY

DAY
930 KC. ABC AFFILIATE

1000W. NIGHT

EARL LEWIS, formerly with KWEKH
Shreveport, . and WHNC Hender-
son, N. C., has joined announcing staff
of WLOW Norfolk, Va.

ROBERT B. JONES Jr., station rela-
tions manager of ABC Central Division,
is on two-week tour of ABC stations in
Kansas City, Oklahoma City, Houston,
Fort Worth and Dallas.

LARRY ROMAN, free-lance writer, has
joined CBS Hollywood continuity staff.
EVERETT MITCHELL, m.c. of NBC
“National Farm and Home Hour,” will
address seventh annual Career Con-
ference at U. of Oklahoma at Norman,
Okla., April 24.

ALICE BOX, ABC Western division
literary rights chief, and Kenneth
Ramsay have announced their engage-
ment. Wedding 1s scheduled for August.
FRANK SINATRA, star of his own CBS
program, will be chairman of Hollywood
Bowl benefit for Catholic Youth Organ-
tzation May 23

LARRY FROMMER, of production de-
partment of WOL Washington, has been
named production meanager. WILLIAM
TRAYNOR has been appointed WOL
continuity chief.

ROLLIN C. SMITH, former announcer at
WSAZ Huntington, W. Va., has Joined
announcing staff of WNEB Worcester,
Mass.

JACK McCOY, former announcer of
WOAI San Antonio, has Joined KNX
Hollywood in simlilar capacity.

MEL WILLIAMSON has been assigned
director of "Family Theatre,” MBS-Don
Lee series, with JOHN RIDER as execu-
tive assistant.

NICK NICHOLSON has joined announc-
ing staff of KROW Osakland, Calif.
MARGUERITE FOSS replaces PEGGY
REA as assistant to WILLIAM SPIER;
Hollywood producer of CBS “Suspense’
serles after April 24 broadcast. Miss Rea
will devote full time to radio acting.

C. G. RENIER, program dlrector of
KMPC Hollywood, has b to

Revised Edition of Radio
Writing Manual Published

¥

A REVISED EDITION of Erik
Barnouw’s Handbook of Radio
Writing is being published this
week by Little, Brown & Co., Bos-
ton ($3.00).

The author has been in radio
since 1981, having broken in as
staff writer and program director
for Erwin, Wasey & Co. He later
wrote and directed shows for NBC,
CBS and MBS, including programs
for Camels, Goodyear, Oxydol, and
Barbasol. At present Mr. Bar-
nouw directs radio instruction at
Columbia U. and teaches a course
in dramatic radio writing.

Tribute to ‘Babe’

FRANCIS CARDINAL SPELL-
MAN, archbishop of the diocese of
New York, will highlight a special
memorial program to baseball’s im-
mortal George Herman “Babe”
Ruth in a ten minute show over
MBS on Sunday, April 27, from
1:50 to 2 p.m., EDST, the network
announced last week. The ceremony
will be staged at Yankee Stadium,
prior to the game between the
Yankees and the Senators.

CBS Names Walker

CBS has engaged Ernest M. Walk-
er of Audience Response Analysis
to aid in the analysis and develop-
ment of CBS-produced comedy
shows, it was announced last week
by Davidson Taylor, CBS vice
president and director of programs.

eel
Inglewood, Calif. Country Club board
of directors.

BILL HAWORTH, announcer of Don
Lee Broadcasting System, Hollywood, is
the father of a girl, Stephanie.
DON OTIS joins KLAC Hollywood as
record m.c. handling night time pro-
grams, starting May 1.
JOEL LAWHON, announcer at WPTF
Raleigh, N. C,, "has been named con-
tinuity supervlsor, succeeding BILL
STAUBER, resigned.
ROSS MULHELLAND, record m.c. at
WJR Detroit, will be featured in full
page personality story with pictures in
June issue of Radio Mirror magazine."
LARRY MENKIN, freelance radio writer,
has jolned United Nations U. 8. radio
lalson staff on a special assignment.
FRANK FOGWELL has been appointed
(c:)oxitlnulty editor of CKOC Hamilton,
nt.
BERT LIBIN, assistant program direc-
tor of WWDC Washington, has been ap-
pointed publicity chalrman for obser-
vance of “I am an American” day in
Washington, May 18.

PEGGY L. MAYER, writer of MBS
““Nick Carter” program, and WALTER
JOHN McGRAW II, director of NBC's
“Story to Order” show, were married
April 16.

C. G. RENIER, program director of
KMPC Hollywood, and director and pro-
gram chairman of Inglewood Rotary
Club, is In Las Vegas, Nev., to par-
ticipate in four day District Rotary
Convention ending April 23.

FRANCES ROBINSON, featured on
weekly Don Lee-MBS “Let George Do
It” program, has in addition been ap-
pointed story editor of Bogeaus-Lupino
Productions, Hollywood film producing
unit.

NANCY CRAIG, ABC women's commen-~
tator, has been selected as Foster
Mother of 1947 by the international
representatives of Foster Parents’ Plan
for War Children. Miss Craig’s efforts
have resulted im sending of more than
21,000 parcels of food and clothing to
children of Greece, France, Belgium,

BROADCASTING

Austria and Holland during the last
year.

SIDNEY DOHERTY_Jr. has jolned
WCFC Beckley, W. Va.. as announcer.
NORMAN TESKA, chief announcer at
KFEL Denver, and ESTER JO BURNS,
of KFEL traffic department, were to be
married April 19.

GARRY FOX, former announcer at
WINN Louisville, Ky., has jolned an-
nNoanclng staff of KILO Grand Forks,

JOHN BARTH, of announcing staff of
KVOO Tulsa, Okla., is the father of a
girl, Joan Dee.

NOW 5000 WATTS

BOOST YOUR SALES'

TWIN FALLS - IDAHO

WEED & CO., Representatives
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PEABODY AWARD
FOR 1946

“For Outstanding Public Service by a Local Station”

WELL, Battle Creek's radio station, and The Enquirer and News, the daily news-
paper, operating under the same ownership, have for 20 years devoted themselves
to a policy of cooperation in community interest.

THE PEABODY AWARD FOR 1946 results from joint effort in a series of programs
called *“Our Town™.

From this union of radio and the press was gained opportunity, facilities and strength
to show community leadership beyond what either might have been able to do alone.

THE PEABODY AWARD gives encouragemznt to continue this joint effort.

With grateful acknowledgment to the citizens of the community whose cooperation
made 'Qur Town" possible, we pledge ourselves to continue this dedication of radio
and the press to the public good.

Battle Creek * Michigan

AMERICAN BROADCASTING CO. MICHIGAN RADIO NETWORK
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uizspiration”

with
CROWLEY

TRANSCRIBED

Entertaining V2 Hour Radio Bible Quiz
Has 6 Years of TESTED Family Appeal

If you seek a half-hour feature of real worth, chal-
lenging to the radio audience, wholesome, unique
in the quiz field, QUIZSPIRATION meets all re-
quirements. Dale Crowley, renowned Radio Min-
ister, author of the program, demonstrates that
the Bible is a rich source of human interest,
tapping every field of human knowledge.

QUIZSPIRATION has been acclaimed by radio
listeners, Congressmen, religious leaders—and just
plain folks who enjoy good entertainment. It is
adapted to public service programming—or for
sponsorship by an alert advertiser.

With 6 years of mounting popularity in the Na-
tion’s Capital, QUIZSPIRATION is a tested, proved

program, good-humored, non-sectarian.

FACTS ABOUT QUIZSPIRATION:

o Unrehearsed contest between competing groups
gelected from churches, colleges, Congress, youths,
adult Bible classes, the general public.

e  Questions, based on the Bible, are selected each
week from hundreds sent in by listeners, only factual
questions, free of controversy, are used.

FOR CO/APLETE DETAILS—AND AN AUDITION TRANSCRIPTION—

WRITE
DALE CROWLEY PRODUCTIONS
BOX ONE WASHINGTON, D. C.
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OSSIP about Philadelphlans is fea-

tured in new show “Midnight at the

Gaghans” heard on WIBG Philadel-
phia. Alred nightly at midnight for 15
minutes, show presents Je: Gaghan,
drama editor of Philadelphia Daily News,
and his wife Deena. Theatre reviews,
night club activities and interviews with
visiting personalities are added features
of show. “Midnight at the Gaghans’ is
sponsored by Al Berman, local clothing
store, and agency is David Zibman
Adv., that city.

Farm News

SUMMARY of world news as it affects
farmers, complete weather forecast for
week and special report in trends and
developments of market news are among
the features to be presented on “The
Western Farm Journal’’ program, sched-
uled to begin May 3 over Columbia
Pacific Network. Robert Wilson, farm
reporter and agricultural educator, will
be commentator of new series. In addi-
tion to features mentioned, Mr. Wilson
will interview two people prominent in
farm affairs. One interviewee each week
will be a woman, picked on basls of
value of her suggestions to women's
part of farm life. Speclal citation and
gift will be awarded each week to per-
son picked for most outstanding con-
tribution to farm and rural life.

Traffic Accldent Prevention

FORMAT of “Death on Wheels,” aired
for 63 weeks by WWDC Washington,
has been changed and program now is
known as *“Death on Wheels Traflic
Forum.” Show is presented Fri. 8 p.m.
by WWDC iIn cooperation with the
Capital’'s Metropolitan Police Dept.
Permanent moderator, Traffic Inspector
Arthur E. Miller, each week has guests
who discuss various phases of Capital’s
traffic problem. Also featured is traffic
news bulletin in which accidents of
the week are analyzed for listeners.

‘Tunes for Tiny Tots’

MUSICAL selections for pre-school chil-
dren are presented on “Tunes for Tiny
Tots,” new program on KTSA San An-
tonlo, Tex. Show features announcer
“Uncle Blue” with dedications to re-
quests sent in by children or their
parents. Simple riddles to be solved
also are featured on show.

Food Discussions

FOOD and nutrition series, featuring
Dr. Walter Eddy, authority on vital food
problems, has been started on WMCA
New York. Dr. Eddy answers dlet ques-
tions, discusses nutritive values of
homemaking and Interviews leading
American food chemists. Alred Mon.
through Fri. 9-9:30 a.m.. several of the
broadcasts will originate from WMCA's
theatre studio where special displays
on foods and homemaking are avail-
able for audience inspection.

‘Your Indiana’

INFORMATION on forests, streams and
animals of Indlana s presented on
“Your Indiana,” new serles started on
WIBC Indianapolis. Alred Sat. 1-1:15
p.m., series is broadcast in cooperation
with Purdue U. Ted Shaw. assoclate
professor of Purdue School of Forestry,
formerly Indiana State Forester, is
central character of all scripts but is
impersonated on the air. Legend and
history are interwoven into timely mes-
sage of forest conservation.

Quiz on America

QUESTIONS based on American history
comprise telephone quiz show heard
Mon. through Frl. 9 a.m. on WJR De-
troit. Titled *“Know Your America,”
show presents short historical skit and
Dale McIntyre, narrator - announcer,
querles listeners by phone regarding an-
swer to questions- based on skit. Prize
of special custom-bullt radio is awarded
for correct answer. ‘‘Know Your Amer-
ica” is honored in May issue of new
47 magazine.

‘RCA and You’

DESIGNED to acquaint public more
thoroughly with radio and particul-
arly FM operation, new 15-minute pro-
gram has been started on WBT Char-

lotte, N. C., under sponsorship of
Southern Radio Corp.,, RCA distribu-
tors in the Carolinas. Titled “RCA and
You,” show consists of round table dis-
cussion led by local RCA distributors,
with guest dealers throughout WBT
area. Additional feature is five minutes
of recorded music of newest RCA Victor
record releases of week. Program is alred
Pri. 6:15 p.m.

Evicted

WHEN the telephone workers in
Washington, Pa. went on strike,
telephone quiz program, “Tello
Test” on JPA that clty, was
unable to broadcast from the
studlo. Since participating list-
ners could not be reached by
telephone, Announcer George
Galley took the program to the
listeners, and broadcast from a
street corner. Demonstrating
that “where there's a will, there’s
a way,” Mr. Galley signed-off
show with “until tomorrow night
when we broadcast to you from
SOMEWHERE, . .”

Alcoholics Anonymous

PERSONAL experience stories of alco-
holles are featured on weekly commen-
tary by News Editor Ken Miller on
KVOO Tulsa, Okla., PFrl. 10:45 p.m.
Based on international organization of
Alcoholics Anonymous, experiences sare
presented in straight, factual fashion,
to point up tremendous influence of
organization. Mr. Miller makes no effort
to dramatize storles. but simply states
tacts of the case.

Local Bands Featured

BANDS and choruses of high schools in
Ashtabula County, Ohlo, are presented
on new serles over WICA Ashtabula.
Series of 11 programs is transcribed Iin
various schools and aired on WICA Sun.
12:45-1:15 p.m. Transcriptions are pre-
sented to each school following broad-
cast. Commerclal copy is limited to
sponsor identification at opening and
closing of each program.

‘The Modern Woman’

STORIES on subjects of interest to
1947 housewife or career woman are fea-
tured on “The Modern Woman,” new
program on WTAG Worcester, Mass.
Gretchen Thomas conducts serles which
is aired Mon. through Fri. at 3 p.m.
Miss Thomas presents quarter hour of
notes and storles for women on show
designed to be companion feature to
WTAG morning program, ‘“The Modern
Kitchen.”

BUCHANAN & Co., will move Los An-
geles offices to 242 North Cannon Drive,
Beverly Hills, effective May 1.

IF YOUR
RADIO
PROGRAM
PLAY
NEEDS
SOUND
EFFECTS USE

MAJOR

SOUND EFFECT

Pt b b |
M

& Recoeded from Lide e
s Weymid
d Wheravir Advan

# Fleyable an any Pheasguph
ar Turmislds

CANADIAN
DISTRIBUTOR
Instontonsevs
Recording Service
56-58 Wellington 51, €,

Toronio, Onl., Can.

’

1600 BROADWAY
NEW YORK, N. Y.
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... have used more

Presto 6 N's than any

other recorder i

| []
f p RlE @ﬂ[] RECORDING CORPORATION - 242 WEST 55TH STREET + NEW YORK 19, N. Y.

Wal!er P. Downs, 1td., in Can-ada

World's largest manufacturer of instantaneous sound recording equipment and discs
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San Diego is
the  “'buying”
spot  for over
465,720 people—
reached from the
“inside' by KFMB. For
complete coverage spet-
ity KFMB—San

best “buy"’!

Diego's

* Nbw operating KFMB-FM

BASIC[AMERICAN NETWORK
| {Pacitic Coast}

SAN DIEGO, CALIF.

Owned, Managed by JACK GROSS,
Represerfed by BRANHAM CO.

WTAD gives dominant coverage
of a prosperous rural-urban market
—ideal for testing!

|
930 K.c. 1000 warts GBS arriuiare
WEED & COMPANY, REP.

:l— N =

. STATION
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Transcriptions
(Continued from page 25)

ducer and be present to make a
recording of his comments if the
tables were turned. . . .. I don’t
think there is any business where
sampling is so much abused. ... .
I don’t think there is any other
business where the purchaser (the
station) expects so much for so
little—or can get so much for so
little.

All stations are not offenders,
and I hasten to state that this let-
ter is not intended to infer that.
The excellent relations enjoyed by
us and other transcription pro-
ducers with many small stations
attest to that. And these stations
find that they (the shows) help
them to sell time, do a good job
for clients, appeal to their aud-
iences, and are lower in cost than
even a mediocre locally produced
program.

As regards the letter from Mr.
Hinlein, he is indeed wise in being
timid when it comes to offering sug-
gestions to a business foreign to
his own with which he is not cog-
nizant.

Questions Mr. Hinlein

‘When he writes about a 1st, 2nd,
or 3rd run of transcribed programs,
what does he mean? That a pro-
gram should be repeated a second
and third time in the same city?
Does he know what this means in
the payment of AFRA fees for
repeat broadcasts of the same show
in the same city? And if it runs
for the first time in Sedalia over
KDRO (the only station in the
city) one year after the show is
produced, does he consider this a
first run or a third run? If it
plays there at any time, it is a first

I believe that the transcription
producers of the United States
have attempted to understand the
problems of small market stations.
I do not believe that the small mar-
ket stations have attempted to un-
derstand the problems of the trans-
cription producer. They are not
even aware of the increase in custs
for actors, singers and musicians
under the new AFRA and AFM
contracts. If they.did understand,
then “block bookings” such as ex-
ist in the motion picture field would
exist in the transcription field,
which would then guarantee pro-
ducers of a definite number of
outlets for a specific show.....

And, in justice to the station—
large or small—that has a “beef”
regarding transecription producers,
there is something else I would
like to see. That is an crganization
set up in the radio industry to
which a legitimate producer could
submit its programs for approval
very much like the Good Iouse-
keeping Institute—not to grade
programs necessarily, but to make
certain that the producer has met
certain specifications. . ... I made
such a proposal to the NAB some
time ago. It would bring more pro-
ducers into the NAB. It would give

II OLLIS SEAVEY, production managerPark, N. J., and KWKH Shreveport, La.,
of

WOL Washington, has been

named director of special events at

WOL and for Mutual network in Wash-
ington.

BOB WIDMARK, formerly of WSUI Jowa
City, has jolned news staff of WMT
Cedar Rapids.

E. B. CANEL, former director of Latin-
American programs for NBC's Inter-
national Division, joins WNEL San Juan,
Puerto Rico, affillate of NBC's Pan-
American Network, effective May 1, In
addition to duties at WNEL, he will be
corresopndent for NBC in Puerto Rico.

JOE HASEL, ABC sportscaster, is the
author of "Baseball’s Beloved Bums,”
a book about Brooklyn Dodgers, pub-
lished last week by Weiser Publishing
Co., New York.

NORMAN THOMAS SIMPSON, formerly
with Compton Adv.,, New York, has
joined WWOD Lynchburg, Va., as sports
announcer.

TONY DONALD, record m.c. and news-
caster formerly with WCAP Asbury

the station more confidence in the
producers meeting whatever re-
quirements are necessary to earn
the stamp of approval on the prod-
uct.

To this end, the small market
stations, representing the majority
of the stations in the country, may
contribute immeasurably. It is up
to them en masse to get together
and decide to sign for a specific
program or group of programs.
Then and only then may the cost
of those programs be brought
down to an even lower rate per
station than now exists. . . ..

Under no circumstances should a
station—any station—predetermine
the value of any syndicated tran-
seribed show. A producer can al-
ways prove that it costs hundreds
of times what he is charging in a
small market. The producer needs
the station as much as the station
needs the producer. It’s about time
the station gave the producers a
break.

AaroN S. BLoomMm,
Treasurer and Director,
Commercial Department,
Kasper-Gordon Inc,

and recently freelancing in New York,
has jolned WAPX Montgomery, Ala., and
has been elected charter member of
Capitol Correspondents Assn. of Mont-
gomery.

ROBERT 5. FRENCH, former program
director of WAKR Akron, Ohlo, has
jolned WHBC Can-
ton, Ohio, as news
editor. He previous-
ly was with WHKC
Columbus, as news
commentator and
program director. At
WHBC Mr. French
is in charge of news
room and is heard
on 6:30 p.m. and 11
p.m. newscasts.

JOHN E. WIX Jr,
Army veteran, has
jolned KFXJ Grand
Junction, Colo., as
news reporter.

y.
g
Mr. French

RALPH RAMOS, veteran Ohio and Texas
newspaperman, has Joined news staff
of KFDM Beaumont, Tex.

RED BARBER, CBS director of sports,
has been presented a plague from Adv.
Men’s Post No. 209 of American Le-
glon, New York.

BOB UFER, sports director of WPAG
Ann Arbor, Mich., is the father of a
girl, Pamela Sue.

JOHN STRASEN has jJoined news de-
partment of WICA Ashtabula, Ohio.

FRANCIS C. McCALL, manager of op-
erations of NBC news and speclal events
department, and JOHN MacVANE, NBC
UN reporter, have been awarded cita-
tions from Secretary of War Robert P.
Pa‘l::terson for service as war correspond-
ents.

F. GENE ABRAMS, formerly with news-
papers in Norfolk and Newport News,
Va‘.t, has joilned WLOW Norfolk, as news
editor.

ERNEST PRATT, member of South-
western Horse Breeders’ Assoc., has
joined KTSA San Antonio, Tex. as
farm director.

ROBERT W. BROWN, ABC New York
news editor, has been asked by Sigma
Delta Chi, professional journalistic ira-
ternity, to serve as judge in selecting
winner in radio news writing division,
one of 10 annual journallsm awards
given in recognition of ocutstanding work
done in 1846.

NEW YORK U. has invited CBS to
nominate two candidates and one al-
ternate from Its staff for a group of
full tuition evening scholarships of-
fered annually by the university to
employes of private and government
organizations in the metropolitan area.

SAN FRANCISCO

NEW YORK

Serving California’s

TWO GREAT MARKETS

'KYA+KLAC

Represented by
ADAM J. YOUNG JR., INC,

LOS ANGELES

CHICAGO
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... Why not begin now to
SELL THE TRUTH about Radio?

THE TRUTH about Radio adds
up to a far better, brighter, keener
sales story than the industry has ever
used. FACTS are its cutting edge.

The truth about Radio is vitally needed

now—

—By ADVERTISERS AND AGENCIES, as they battle
tough post-war competition.

~—By PROGRAM PRODUCERS, as they seek to build shows
that will sell more goods per radio dollar.

—By SELLERS OF TIME AND TALENT, as they face

sharply increasing competition from other media.

And in answer to their need—a true advertising and
marketing measurement of Radio is now ready for their
use. It’s the businessman’s measurement—NRI ““CUMU-
LATIVE-COMMERCIAL AUDIENCE.”

Think what this new yardstick makes available for the first time:

I. It measures the great Radio Audience
hitherto uncounted—the 83% of homes
lying beyond the reach of the 33-city
coincidental phone rating. (This includes

the entire market for products.)

II. It measures the ‘“Cumulative Au-
dience” reached by a series of broadcasts. This is the market
coverage of the sponsor’s program. (See chart). Only this cu-
mulative measurement can reveal to the advertiser what portion
of his market is covered adequately—and what portion is left
wide open for unopposed advance by competitors. Only by
intelligent, aggressive use of this cumulative measurement
can the sellers of Radio avoid short-changing their medium

in media competition.

III. NRI “CUMULATIVE-COMMERCIAL AUDIENCE”
reports, for the first time in Radio history, the number of
homes hearing each program’s commercial messages for
(a) each individual broadcast, and (b) each series of successive
broadcasts. (Note chart).

Thus, the SELLER of Radio has a new, keen-edged sales

tool not available to competing media.

And the BUYER of Radio knows—for the first time—what

portion of his total market is being reached with his sales

messages.

Thus, NRI frees Radio from the costly
limitations of the 33-city coincidental
phone ratings—which could never meas-
ure (a) audience size, (b) market cover-
age (cumulative audience), or (c) audience

reached by commercials—all vitally

needed if the true and larger values of

Radio in reaching markets are to be made clear.

But NRI “CUMULATIVE-COMMERCIAL AUDIENCE”
is only one of the many other exclusive truth-revealing
features of NRI service. Let us show you how each can

help make more money out of Radio.

NIELSEN RADIO INDEX — A Complete Research Service
{based on accurate elecironic recorders) which provides,
on a continvous basis, the vital facts needed in solving
the problems and capitalizing the opportunities of pro-

gramming, time buying, and time selling of Radio.

2101 HOWARD STREET
CHICAGOD

COMPARE TWO KINDS OF RADIO YARDSTICKS
(For a typical evening program)
COINCIDENTAL NIELSEN RADIO INDEX
RATING (Accurate electronic data- from homes of all types)
Limited to Average Total [~ ial Cumulati [ i
phone homesin Audience Audience Audience Audience Commaercial
33 large cities pet Bdest, per Bdest. (4 weeks) Rudience
(4 wesks)
N
Am:_n.u.r.c g! 26.2
udience Jize
4 WKS. 23.1
3 WKS. | [awKs.
16.2 2 WKS. 3 WKS.
14.3 2 WKS.
11.5
10.0
1 WK 1 WK 1 WK 1 WK 1 WK 1 WK

A. C. NIELSEN COMPANY

500 FIFTH AVENUE
NEW YORK

BROADCASTING o Telecasting

WORLD'S LARGEST MARKETING RESEARCH ORGANIZATION
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Accuroe nd:conon of station pelfOllenCe with the

new (;- FM 'Q'IOI‘I MO“I'O' simplifi d station ontro
’ plitie

C i

Controf
1ant Genergl E Console — here are impor-

b o g L WITH THE NEW G-E
FM STATION MONITOR
TYPE BM-1-A

Better station operation begins with accurate mea- E

surements. General Electric, pioneer designer of FM :
monitors, announces the BM-1-A—the new FM !

monitor that meets 2// FCC requiremeants for measur-

ing @/l FM transmitter functions. i

W

O e —

@® Center frequency indicator. Direct-reading instrument P
measures carrier frequency over +3000 c-p-s range, §
with or without modulation.

® Modulation indicator. Two-scale, direct-reading in-

L strument shows frequency swing. Percentage scale, i
0 to 133 percent. Decibel scale, ~20to +3 dbrange. i
® High-fidelity audio monitor. Two volts output into ‘wg

600-ohm balanced line. Frequency characteristic
follows standard de-emphasis curve within +0.5 db
between 50 and 15,000 cps. -

@ Over-modulation flasher. Front panel control adjust-
able to indicate peaks exceeding any value between
GENERAL(E) ELECTRIC 50 and 120 per cent modulation.

® Transmitter “proof-of-performance”. 20-volt high im-
pedance audio output with less than 0.25 per cent
distortion and noise level approximately 75 db be-
low full modulation level. Will operate commercial
distortion meters for FCC tests.

@ R-finput level indicator. Approximately 1.0 watt in
50-ohm line, with indicator to show correct level.

S——

0 llluminated meter scales.

s © Easy-to-get-at. Hinged front panel provides ready
FGorn yourn P Cariéen, =
© Ready to operate. Connect it to your transmitter. Plug

it into your 115-volt, a-c line.
© FCC approved.

General Electric FM Station Monitor
type BM-1-A as mounted in
Audio Rack FA-8-A

“ TRANSM|TTERs

GENERAL @ ELECTRIC

160-€10-6514
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WITH THE NEW G-E

The G-E Desk-Top Control Console that
station can afford, type BC-3-A

DESK-TOP CONTROL CONSOLE TYPE BC-3-A

Flexible and compact, equipped with every mixin

and switching facility required by the modern broad-

cast station—FM or AM—the new G-E Control Con-

sole centralizes all major station functions under

instantaneous finger-tip control.

® Control provisions for 2 local turntables and 2 micro-
phones.

@ Mixer circuits connect either microphone with either
turntable.

@ 8-position, push-button control for audio monitoring.

@ Illuminated VU meter.

® Jacks for (1) “proof-of performance runs”, (2) trans-
fer-line switching to control-room rack, and (3) rou-
tine a-f measurements.

@ Line transfer switch makes it possible to use telephone
line for order wire service—without equalization.

@ Monitor amplifier and speaker transfer switch.

® Master gain control in 0.5-db steps.

® Input connections for two audio lines.

@ 4 heavy-duty switches for tower lights, sleet melters,
lightning trip circuits, carrier alarm, etc.

@ High degree of flexibility to meet operational requirc-
ments. Accessible terminal board.

® Two-tone, blue-gray cabinet with sloping panel, only
12 inches high, 40 inches long.

@ Full visibility of controls and transmitter.
@ Easy-to-get-at. Designed with piano-hinged front panel.
® Economical and easy to install,

s o T A

VR

=

MLy

Have you plhcedt qone oty 224

1S, line and jsof

in ameligh sola.

apgelvgt‘dsPeake“ De luxe inmpllﬁ(rs. monitor.
Pearance, Fleyjp) Performance 304

ar a-prj € conven; .
T a-price ¢ I fent, r
d very station L reliable. Y,
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eslern
Electfric
271B

OUTPUT SWITCHING PANEL

handles dispatching
operations for 6 stu-
dios, 4 outgoing lines

Thi:-key type Output Switching Panel
provides facilities for dispatching pro-
grams from as many as six studios over
fouroutput circuits. Any studio can be
contriected simultaneously to a combina-
tion| of two, three or four outgoing cir-
cuit:toseparate destinations. A capacity
for fuur different programs at the same
time is available when each line is fed
from a separate studio. Simultaneous
connection of more than one studio to a
line is prevented.

Program Routes Can Be ““Pre-set”

With the 271B you can preselect or
“pre-set” studio to line connections for
the program period scheduled to follow.
Duplicate banks of selector keys are
provided so that while one is in use for
trangmission, the other can be “pre-set”
for in instant change-over by a master
switth at the proper time.

I+|QA Standard Impedances

Thig Output Switching Panel has RMA
Stumidard input and output impedances
of 60 ohms for operations with stand-
ard pmplifiers and line equipment. All
circijits are properly compensated and
terminated to eliminate level changes or
noist due to switching operations. Input
to sutput attenuation is constant at
24 d|ls for all connections.

Agk your local Graybar Broadcast
Repiesentative for complete details, or
write Graybar Electric Co., 420 Lex-
ingten Ave., New York 17, N. Y.

|

=— QUALITY COUNTS—
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CP-construction permit

Actions oF The FCC

APRIL 11 TO APRIL 17

ant.-antenna

cond.-condition(s)

DA-directional antenna D-day LS-local sunset
ERP-effective radiated power N-night mod.-modification
ST-studio-transmitter aur-aural trans.-transmitter
synch. amp.-synchronous amplifier vis-visual unl.-unlimited hours

April 11 Decisions . . .

DOCKET CASE ACTIONS
(By the Commission)

AM—610 ke

W. Albert Lee and KHTN Inc., Hous-
ton, Tex.—Announced proposed decision
to grant application of W. Albert Lee
for new AM station 610 k¢ 5 kw DA-N;
cond. Proposed to deny mutually ex-
clusive application of KHTN Inc. seeking
same facilities. Comr. Jett voted for
grant of KHTN Inc., and denial of W.
Albert Lee.

BY THE COMMISSION

Announced as result of oral argument
and consideration of multiple owner-
ship rules that public interest would not
be served by adoption of an Iron-clad
rule defining extent of overlap of serv-
lce areas or degree of common owner-
ship, operation or control that would
be In contravention of Secs. 3.35, 3.240
3.640 of Rules and Regulations. FCC
will consider each case on its own
merits; extent of overlap, degree of
common ownership and control and
all other pertinent factors.

Proposed rules and regulations and
amendments of existing rules and reg-
ulations to change and standardize re-
quirements regarding transmitter emis-
slon measurements, changes in equip-
ment, keeping of station records, chan-
nel width and modulation, frequency
stability, inspection of tower lights and
associated control equipment and
remote control in the experimental,
emergency, miscellaneous, rallroad and
utility radio setvices.

BY COMMISSION EN BANC

AM—1490 ke
Pass Bestg. Co.,, Banning, Calif.—
Granted CP new station 1490 kc¢ 250 w

unl,
AM—1400 kc
Smoky Mountain Bestrs. Inc., Waynes-
ville, N. C.—Granted CP new AM sta-

tion 1400 k¢ 250 w unl.; engineering
cond.
AM—1340 ke
“Show-Me” Bcstg. Co., Rolla, Mo.—

Granted CP new AM statlon 1340 ke
250 w unl.; engineering cond.
AM—910 ke
Bestrs. Assoc., Paris, Tenn,—-Grnnted
CP new AM station 910 ke 1 , en-
gineering cond.
AM—1300 kc
The Bridgeport Bestg. Co., Bridgeport,
Conn.—Granted CP new AM statlon
1300 ke 1 kw D; engineering cond.
AM—730 k¢
Southern Bcestg. System Inc., Thomas-
ville. Ga.—Granted CP new AM station
730 k¢ 1 kw D.
AM—1560 ke
Hill County Bestg. Co., Hillsboro, Tex.
—Granted CP new AM station 1560 ke
250 w D; engineering cond.
AM—1000 kc
Coleman County Bestg. Co., Coleman,
Tex.—Granted CP new AM statlon 1000
ke 250 w D; engineering cond.
AM—1430 kc
The General Bestg. Corp., Altoona,
Pa.—Granted CP new AM station 1430
ke 1 kw DA-2 unl.; engineering cond.
AM—1490 kc
Ewing Bestg. Co., Vicksburg, Miss.—
Granted CP new AM station 1490 kc 250
w unl.; engineering cond.; subject to
provision that no operation take place
until WJXN Jackson, Miss., ceases oper-
atlon on this channel.

Transfer control
WCHA Chambersburg, Pa.—Granted
consent to transfer control Chambers-
burg Bcstg. Co. from Rello Oller to
C. M, Cassell, T. K. Cassell and J.
Booth, representlng 68 shares (48. 32%
for $7,244.00.

AM—1450 ke
KNET Palestine, Tex.—Granted CP to
increase power from 100 to 250 w and
1nslta11 new trans. operating on 1450 kc
unl.

AM—1240 kc
KASA Elk City, Okla.—QGranted CP to
increase power from 100 to 250 w; install
new trans. and change trans. locatlon.
operating on 1240 kc unl.
AM—740 kc
WPAQ Mount Airy, N. C.—Granted CP
to increase power from 250 w to 1 kw,
install new trans. operating on 740

ke D.
AM—860 kc
KSFA Nacogdoches, Tex.—Granted
mod. CP Increase 500 w to 1 kw; cond.;
860 ke

Hearing Designated

KTBS Shreveport, La.—Designated for
hearing application for CP to increase
power from 1 kw to 5 kw-N 10 kw-LS
and change frequency from 1430 to 710
kc; install new trans. and make changes
in ant.; ordered that WHB Kansas City
be made party to proceeding.

WKRG Mobile, Ala.—Designated for
hearing application for CP increase
time of operating on 710 kc to include
N operation using 250 w DA; ordered
that WOR New York be made party to
proceeding.

WDSM Superior, Wis.—Deslgnated for
hearing application for CP change from
1230 ke to 710 ke, increase 250 w to 5
kw unl DA; ordered that WHB Xansas
City and WOR New York be made par-
ties to proceeding.

Boulder City Bcestg. Co., Las Vegas,
Nev.—Designated for hearing applica-
tlon for new station 920 kc 1 kw D.

WEPL Providence, R. I.—Designated
for hearing application for mod. CP in-
crease 250 w t0 1 kw on 1220 k¢ D; in-
stall new trans.,, make changes in verti-
cal ant., and change trans. location.

Petition Granted

Western Illinois Bestg. Co., Jackson-
ville, I1.—Granted petition ‘of Fulton
County Bestg. Co. (WBYS) Canton, IIl.,
to designate for hearing application of
Western Illinois Bestg. Co. for new sta-
tion 1550 ke 250 w D; WBYS made party
to proceeding.

Hearing Designated

WNCA Asheville, N, C.—Deslgnated
for hearing application for consent to
transfer of control over Community
Bestg. Co., licensee of WNCA, from C.
Frederic Rabell, Jack O. K. Barfield,
James N. Earnest, Albin Knight, Alfred
Miller and Richard M. Arnold (owners
of all the presently lssued and out-
standing 240 shares of common voting
stock of Community Bestg. Co.,
Jacksonville Bestg. Corp.

KJBK and WIBK-FM Detroit, Mich,,
and WHIZ and WHIZ-FM Zanesville,
Ohio.—Designated  for consolldnted
hearing with application of WHIZ,
plication to_transfer control of Jams
F. Hopkins Inc., licensee of WJBK and
WJBK-FM, from Richard A. Connell, et

al, to The Fort Industry Co. Applica-
tlon for consent to assignment of li-
cense of WHIZ and WHIZ-FM from
Southeastern Ohlo Bestrs,, Inc. (com-
pany controlled by George B. Storer)
to Southeastern Ohlo Bestg. System Inc.
(which company is one of 2 newspaper
publishing groups in Zanesville)
(Comrs. Hyde, Durr and Wakefleld
voted for consolidated hearing in these
cases; Comrs. Denny arnd Jett voted to
ﬁa?t; Comr. Webster not participat-

g).

Mid-Carolina Bcestg. Co., Salisbury, N.
C. and T. Julian Skinner Jr., Charlotte,
N. C.—Designated for consolidated hear-
ing application of Mid-Carolina Bestg.
Co. for a new station 940 kc 1 kw D with
application of T. Julian Skinner Jr. 930
kc 1 kxw unl. DA.

WPAT Paterson, N. J.—Designated for
hearing application for CP to authorize
WPAT to operate on 930 k¢ with 5 kw
using DA-DN, unl.

AM—1430 kc,

KVNI Spokane, Wash.—Granted CP to
increase power from 1 to 5 kw on 1430
ke, install new trans. and DA-l for DN
use, change studio location and trans.
from Coeur D’Alene to Spokane.

AM—930 kc

WFMD Frederick, Md.—Granted CP
Increase 500 w to 1 kw, operating on
930 kc DA-N unl,, install new trans. and
change trans. and studio location.

AM—930 kc

WJAX Jacksonville, Fla.—Granted CP
to Increase N power from 1 to 5 kw and
install DA-N, subject to approval of
proposed trans. site and ant. by CAA,
and subject to condition that radiation
toward CMEN Santlago, Cuba, is less
than 199 mv/m (on ground corrected
for .311 ant.)

Modification of CP
WBOC Salisbury, Md.—Granted mod.
CP to make changes in DA-N and install
FM ant.; engineering cond.

AM—860 ke
KFVS Cape Girardeau, Mo.—Granted
CP change 1400 kc to 960 kc, increase
250 w to 500 w N, 1 kw-LS, install new
trans. and DA-N and change trans. lo-
cation.
AM—960 kc
WMFF Plattsburg, N. Y.—Granted CP
change 1340 k¢ to 960 ke, Increase 250
w to 1 kw, install new trans. and DA-
DN and move frans. locatlon.
AM—1230 ke
The Colgren Bestg. Co., Hudson, N. Y.
and Northern Berkshire Bestg. Co.,
North Adams, Mass.—Granted joint pe-
tition of Colgren Bcestg. Co. and North-
ern Berkshire Bcestg. Co. insofar as 1t
requests removal from hearing docket of
their application for CP and ordered
that joint petitions to grant applica-
tions are granted In part and denled
In part; and granted application of
Colgren Bestg. Co. for new station 1230
ke 250 w unl. at Hudson, N. Y., and ap-
plication of Northern Berkshire Bestg.
Co., for new station at North Adams,
1230 ke 100 w unl.; cond.

Hearing Designated
WTRY Troy, N. Y, Northeast Radio
Ine., Lawrence, Mass. and Viking Bestg.
Co., Newport, R. .—Deslgnated for hear-
ing application for CP increase 1 kw to
5 kw, install new trans, and to make
changes in ant., in consolidated proceed-

(Continued on page 72)
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More fhan 200,000
Southern Californians
now have their own

/'Local‘ radio station
for the Ffirst time.
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Ann Adam Homecrafters
L. J. Applegath and Son Limited

The Bell Telephone Company of
Canada Limited

Bromo-Seltzer Limited
W. K. Buckley Limited
Bulova Watch Company Limited
Canada Packers Limited
Canada Starch Company Limited
Carter Products Inc.

The Dr. A. W.
Chase Medicine Company Limited

Coulter Brothers
Dodds Medicine Co. Limited
The T. Eaton Company
Elias Rogers Limited

ONLY
SUSTAINED
SALES

COULD PRODUCE THIS RECORD!

THESE ADVERTISERS CAME TO CFRB IN 1936...

Foster-Dack Limited
G. T. Fulford Company

The Globe and Mail

Goodyear Tire & Rubber Company
Limited
Grove Laboratories Inc.
Herman Fur Company
Household Finance Corporation

Imperial Tobacco Sales Company
of Canada Ltd.

Jack Fraser Limited
J. W. Johnson Limited
The Knox Company
Lorie Limited
Mason's Remedies Limited
McCormicks Limited
McCurdy & McCurdy Limited
Midland Chamber of Commerce
Miles Laboratories Limited

National Drug and Chemical
Company of Canada Limited

The Pinex Company

Procter and Gamble Company of
Canada Limited

Royal Canadian Tobacco Company
St. Lawrence Starch Company Limited

The Robert
Simpson Company Limited

Smith Brothers Inc.
Sterling Distributors Limited
Templetons Limited
Trull Funeral Homes
Tuckett Limited
Vick Chemical Company

Henry K.
Wampole and Company Limited

Today,

they’re still satisfied sponsors

Nineteen thirty-six . . . to nineteen forty-seven
. . . two years after World War II ... these
were not easy years for Canadian business!
More significant then, that over all these years
advertisers have found it pays to reach

and go on reaching CFRB'’s audience. Your
product, too, will find a wider market

through Ontario’s favourite station.

0)|C
C|.
TORONTO

Planning now for another twenty years!

REPRESENTATIVES:

UNITED STATES
Adam J. Young Jr. Incorporated

CANADA
All-Canada Radio Facilities Lid.
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—tangevin's-108-C—omplifier-has TW-O-Input channels;sach

Channel A provides 63 DB gain from a 600 Ohm source,
INCORPORATED .2
NEW YORK:'37 W. 65 5t., 23 « SAN FRANCISCO: 1050 Howard 51., 3 + LOS ANGELES: J000 N. Seward St., 38

with an independent volume control.
and 43 DB on bridging connection. Channel B has a pre-amplifier stage and _
des 103 DB gain to operate a low level talk back microphone. Output
Write Dept. A-1 for complete specifications. izt i
The Langevin Company

dance: 8 and 500 Ohms. Output power: 20 watts.
When desired for monitaring purposes only, this amplifier can be obtained

with a single input — channel A.

provi
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Worthy of &n
Engineer’s Careful
Considaration

FCC Actions
(Continued from page 70)

Decisions Cont.:

ing with application of Northeast Radio
Inc. for new station 980 ke 1 kw D and
application of Viking Bestg. Co. request-
ing same facilities.

Charles Wilbur LaMar Jr., Morgan
City, La.—Designated for hearing appli-
cation for new station 980 kc 250 w unl.

Wilmington Tri-State Bestg. Co., Inc.,
Wilmington, Del.—Designated for hear-
ing application for new station 650 kc¢
250 w D and made WNBC New York
party to proceeding.

Blackhawk Bcestg. Co., Sterling, IIl.—
Designated for hearing application for
new station 1240 ke 250 w unl. and made
following stations parties to proceeti-
ing: WSBC WEDC WCRW Chicago;
WQUA Moline, Ill.; KBIZ Ottumwa,
Iowa; KWLC KDEC Decorah. Iowa:
WIBU Poynette, Wis., and WHBF Rock
Island, IIl.

WTAX Springfield, Ill.—Designated
for hearing application to change facil-
itles from11240 ke 100 w unl. to 1240 ke
250 w unl.,, in consolidated proceeding
with application of Blackhawk Bestg.
Co. and made following stations parties
to proceeding: WSBC WEDC WCRW
Chicago; WQUA Moline, Ill.; KBIZ Ot-
tumwa JTowa.;, KWLC KDEC Decorah,
Iowa; WIBU Poynette, Wis.; WHBF Rock
Island; WJBC Bloomington, Ill.; KFMO
Flat River, Mo.; WEBQ Harrisburg, 1.,
.and KWOS Jefferson City, Mo.

Petition Denied

Enid Bestg. Co., Enid, Okla.—Denled
petition requesting that Commission re-
consider its action of Dec. 19, 1946, desig-
nating for hearing 1its application for
new station and grant same without
hearing.

Beloit Bestrs. Inc.. Beloit, Wis.—De-
niled petition requesting that Commis-
slon reconsider action of designating
for hearing its application, sever from
consolidated proceeding and grant it
without hearing.

Coconino Bestg. Co., Flagstaff, Ariz.
and KWRZ Flagstaff, Ariz.—Deniled pe-
titlon of Coconino Bestg. Co. requesting
that application of KWRZ bhe returned
as defective under Sec. 1.361(c) of
Rules; that sald request filed by KWRZ
for waiver of Sec. 3.22(¢)(2), is accepted
and assoclated with that applicant’s ap-
plcation which is hereby accepted for
filing; and ordered that application of
Coconino Bestg. Co. for new station 600
ke 1 kw unl. DA-N, be designated for
consolidated hearing with application
of KWRZ to change from 1340 kc to
600 ke with 1 kw-D 250 w-N.

Hearing Designated
The Montana Network, Butte, Mont.-—
Designated for hearing application for
CP for new station 1560 ke 1 kw unl.
to be heard In consolidated proceeding
with WQXR New York; KWCO Chicka-

sha, Okla.; WTOD Toledo, Ohlo; KPMC
Bakersfleld, Calif., and Lake Bcstg Co.
Inc.. Gary, Ind.,, on issues involving

avallability of that frequency for Class
I-B operation.

License Renewal

Following stations were granted re-
newal of licenses for period ending May
1. 1950: WKY (and aux.) Oklahoma
City;, WGBG Greensboro, N. C.; WGBI
(and aux.)*. Scranton, Pa.; WAVE
Louisville, Ky.; WBRC Birmingham,
KRKD* Los Angeles; KWSC Pullman,
Wash.; WFDF (and aux.) Flint, Mich.;
WJAX (and aux.) Jacksonville, Fla.;
WPAT Paterson, N. J.; WSUI Towa City.

Pittsburg Bcestg. Co., Pittsburg, Calif.
—CP new AM station 990 ke DA-N.—
AMENDED: to change trans. location
and changes in DA.

FM—Unassigned

Balboa Radio Corp., San Diego, Calif.
—CP new FM station (class B) on fre-
quency to be assigned.—AMENDED: to

change trans. location and make
changes in ant.
AM—1590 ke

WBRY Waterbury, Conn.—License to
use old main trans. for auxiliary pur-
poses with 1 kw DA-DN and authority
to determine operating power by direct
measurement of ant. power.

AM—650 ke

KULA Honolulu, T. H.—Mod. CP as
modified which authorized new AM sta-
tion, for extension of completion date.

KGEM Boise, Idaho—CP change fre-
quency from 1340 to 1140 ke, increase
250 w to 10 kw, install DA-N, change
t7pe trans. and change trans. location.
—AMENDED: to change name of appli-
cant from Frank C. Carman, David G.
Smith, Jack L. Powers and Grant R.
Wrathall, d/b as Idaho Bestg. Co. to
Idaho Bestg. and Television Co.

AM—590 ke

Bluegrass Bestg, Co. Inc., Versailles,
Ky.—CP new AM station 590 ke 1 kw DA
unl.—AMENDED: to modify DA.

License for CP

KSYL Alexandria, La.—License to cov~
er CP as modifled. which authorized
new AM station and authority to de-
termine operating power by direct meas-
urement of ant. power.

Modification of CP

KMLB Monroe, La.—Mod. CP which
authorized auxillary trans. on 1440 ke
1 kw DA-N, for extension of completion
date.

Assignment of License

WDSU and WDSU-FM New Orleans,
La —Voluntary assignment of condition-
al grant to International City Bestg. Co.

AM—790 ke

Federated Publications Inc., Lansing,
Mich.—CP new AM station 790 kc 1 kw
DA (DA-1) unl.—AMENDED: to change

trans. site.
AM—1790 kc
WSAM Saginaw, Mich.—CP change
frequency from 1400 to 790 kc, increase
250 w to 1 kw, install new trans. DA-DN
and change trans. location.—AMENDED:
to revise DA-N.
AM—1450 ke
The Mesilla Valley Bestg. Co., Las
Cruces, N. M.—CP new AM station 1450
ke 250 w unl.—AMENDED: to change
type trans. and re change in stock-
holders.
FM—Unassigned

Southern Tier Radio Service Inec.,
Binghamton, N. Y.—CP new (metropoli-
tan) FM station on frequency to be
assigned by FCC.—AMENDED: to change
stockholders (distribution of stock).

AM—1450 ke

WMOH Hamilton, Ohio—CP install
new vertical ant —AMENDED: to make
change in ant.

AM—1450 kc

KWHW Altus, Okla.—License to cover
CP as modifled, which authorized new
AM station and for change of studio lo-
cation and authority to determine power
by direct measurement of ant. power.

Modification of CP
KEX Portland, Ore.—Mod. CP which
authorized increase power, install’ new

trans. and DA-N, and change trans. and
studio locations, to make changes in

trans: equipment, make changes in
DA-DN and for extension of commence-
ment and completion dates.

AM—590 kc
WARM Scranton, Pa.—CP change fre-
quency from 1400 to 590 ke, increase 250
w to 5 kw, install new trans, and DA-
DN and change trans. location.—
AMENDED: to change power from 5 to 1
kw-N, 5 kw-D and make changes in DA.

AM—950 ke
Tri-State Bestg. Co., Sioux Falls, 8. D,
—CP new AM station 950 ke 5 kw DA
unl.—AMENDED: to modify DA.

AM—1270 ke
Big Sioux Bestg. Co., Sioux Falls, S. D.
CP new AM station 1270 k¢ 1 kw DA
unl.—AMENDED: to change DA.

Transfer of Control

WCO0S Columbia, S. C.—Voluntary
transfer of control of licensee corpora-
tion from Warren Irvin, Harry Hardy.
Emil Bernstecker, Nash Weil, Roy L.
Smart, M. S. Hill, R. B. Wilby, H. F.
Kincey. J. H. Harrison, R. M. Kennedy
and Paramount Plctures Inc. to Radio
Columbla. (450 shares class A stock and
450 shares class B stock—100%).

Transfer of Control
WSPA-FM Spartanburg, 8. C.—Volun-
tary transfer of control from A. B. Tay-
lor to Surety Bestg. Co. (910 shares of
common stock—100%).

License for CP
WESC Greenville, S§. C.—License to
cover CP as modified, which authorized
new AM station and authority to de-
termine operating power by direct meas-
urement of ant. power.

Transfer of Control

WSPA Spartanburg, 8. C.—Voluntary
transfer of control of licensee corpora-
tion from A. B. Taylor to Surety Bestg.
Co. (910 shares of common- stock—
1009 ).

License for CP

KXOL Fort worth, Tex.—License to
cover CP as modified, which authorized
new AM station and authority to de-
termine operating power by direct meas-
urement of ant. power.

Modification of License

KRCT Goose Creek, Tex.—Mod. of
license to change studio location.

License for CP
KOSF Nacogdoches, Tex.—License to
cover CP as modified, which authorized
new AM station and for change of studio
location and authority to determine op-
erating power by direct measurement of
ant. power.

Modification of CP
WWOD Lynchburg, Va.—Mod. CP
which authorized new AM station, to
change type trans.
License Renewal
News-Press Pub. Co., Area of Santa

Barbara, Calif.—License renewal remote
plckup stations KCGI KCGJ

APPLICATION DISMISSED

FM—45.9 mc
International Union, United Automo-
bile, Aircraft and Agricultural Imple-
ment Workers of America (UAW-CIO),
Flint, Mich.—CP new FM station on
45.9 mec. DISMISSED per petition dated
April 7, 1947.

(Continued on page 74)

WRAW Reading, Pa.—Granted renewal
of license for period ending Feb. 1, 1950.

WWPG Palm Beach, Fla.—Same.

WCTA Andalusia. Ala.—Same.

KABC San Antonio, Tex.—Granted re-
newal of license for period ending Feb.
1. 1948.

Licenses for following developmental
stations of Westinghouse Radio Stations
Inc. were renewed for period ending
May 1, 1948: WI10XWA WI0XWB
WI0XWC WI0XWD WI0XWE (all area
of continental T. S.).

pIn

April 11 Applications . . .
ACCEPTED FOR FILING
AM—1400 kc
KTUC Tucson, Ariz.—Authority to de-
termine operating power by direct meas-

urement of ant. power.
AM—910 kc
KLX Oakland, Calif.—CP increase
power from 1 kw to 5 kw, install new

B‘(Laﬂge

MONITORING
AMPLIF\ER

trans. and DA-DN and change trans,
:’x:‘adke sggg:;)geslo;::tgx.s.—AMENDED 1 to
——— RODMAN RADIO STATIUNS KFRE-KRFM- FRESNO - KERO- BAKERSFIELD
i * Comr. Durr for hearing. e e
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|  FCC Actions

[(Continued from page 72)

April 14 Decisions . . .

DOCKET CASE ACTIONS
(By the Commission)
AM—1130 kc

Syndicate Theatres Inc. Columbus,
Ind. (and Universal Bestg. Co. Inc., In-
dianapolis—Announced proposed deci-
slon |to grant application of Syndicate
Theaftres Inc. for ‘new station 1130 ke
500. w D and to deny application of Uni-
versal Bcestg. Co. for new station 1130
ke 10 xw unl. DA-DN. [

| AM~—1100 ke

Tri-City Bestg. Co., Newport, Ky., and
Morajine Bcstrs. Inc., Daytom, Ohio—
Anndunced proposed decision to grant
application of Tri-City Bestg. Co. for
new btation 1110 ke 1 kw D and to deny
application of Moraine Bestrs. Inc. ap-
plication for same facilities.

‘BY COMMISSION EN BANC

License Renewal
WADC Tallmadge, Ohfo—Granted re-
newal of license for period ending Nov.
1, 1948 (Comr. Durr voting for hearing.)
WJAG Norfolk, Neb.—Granted re-
rewal of license for period ending Nov.

1, 1949
. AM—550 ke
Midland Bcstg. Co. Concordia, Kan.—
Reconsidered and granted application
for negw station 550 k¢ 5 kw D-DA upon
condition that permittee file applica-

tion for mod. CP specifying studio lo-
cﬁ}:lo to conform with Commission’s
rules

| BY THE COMMISSION

Adopted Order 130-M_ amending Or-
der 130-L to correlate 130 order series
with |changed allocation of certain fre-
quencies in amateur radio service.

Adgpted frequency allocation plan for
band| 27.160-27.480 mc effective im-
mediately. See story this Issue. Covers
amateur, industrial, sclentific, medical,
fixed [and mobile non-Government,

Notice given of further proceedings
in matter of frequency allocation to
various classes of non-Governmental
servljes in radio spectrum from 10-30,-

000,000 ke, involving changes in exist-
ing allocations to make avallable ad-
ditional bands for use of medical dia-
thermy and industrial heating equip-
ment. Briefs in opposition to changes
accepted to April 30. See story this is-

sue.

KLO Ogden, Utah.—Granted CP to
make changes in DA-DN, subject to
condition that previous to any con-
struction applicant will make fleld
measurements on radial in direction of
Spokane sufficlent to determine, in ac-
cordance with Commission’s engineer-
ing. standards, unattenuated field pres-
ently radiated in that direction, and
that proposed DA system will be so
modified as to restrict radiation in di-
rection of Spokane to present value:
and further subject to approval by the
CAA of proposed ant. structure.

BY COMMISSIONER JETT

Kola Bestg. Co., Opalousas, La. and
James A. Noe, Lake Charles, La.—Com-
mission on its own motion continued
hearing on Kola Bcstg. Co. and appli-
cation of James A. Noe. presently sched-
uled April 15, to May 15 at Lake Charles.

KGKB Tyler, Tex.—Granted petition
for enlargement of Issues in consoli-
dated proceeding involving KGKB ap-
plication (Docket 7950 et al); ordered
hearing presently scheduled April 16
continued to May 12, with notice that
this action is not to be construed in
any way as having effect of constitut-
ing amendment to any of applications
involved within meaning of Commis-
sion’s Rules,

Parsons Bestg. Co. Parsons, Kan.—
Granted petition to dismiss without
prejudice its application for CP.

KFBB Great Falls, Mont.—Granted
petition for leave to intervene in hear-
ing on application of H. J. Griffith
Bestg. Co.

Beloit Bestrs. Inc,, Beboit, Wis.—
Granted petition for leave to amend its
application by adding letter from Wau-
kesha State. Bank relative to extension
of credit to applicant.

Heart of Ohio Inc. Columbus, Ohio—
Granted petition for leave to amend its
application to change Par. 8 to show
chages in officers and directors.

Kewanee Bcstg. Co. Kewanee, Ill.—
Granted petition for leave to amend
its application to specify 1530 kc instead
of 1100 kc. Amendment was accepted

Why We Call This
“Expanding
Mid-America”

e TOPEKA

—MID-AMERICA!

sible with 50,000 Watts
(nearing completion) will
| beyond the boundaries of

EXPANDING MID-AMERICA.

Nuiionul
Representative:
John E. Pearson Co.

Y KANSAS CITY

Kansas City, geographically the center of the United
States, has long been known as the ‘‘Heart of America.”
Around this sturdy, pulsing heart of the nation, lies
the rich and expanding industrial and agricultural area

The expanding radio coverage of KCMO made pos-

Kansas ity, Mo. * Basic ABC for Mid-America

ST. JOSEPH

Missotens

JEFFERSON CITY

JOPLIN

day, 10,000 Watts night
carry your sales story far
Greater Kansas City—into
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and Commission, on its own motion,
removed application from hearing dock-
et and placed it in temporary file until
May 1. Dismissed as moot petition for
walver of Sec. 1.387 of Rules to accept
petitioner’s written appearance in re
above application.

Paul H. Chapman, Greenshoro, N. C.—
Granted petition for walver of rules
and accepted petitioner’s written ap-
pearance in re application for CP.

KEEN San Jose, Calif.— Granted peti-
tlon for walver of rules and accepted
petitioner’s written appearance in re

--applieation of Cpast Bestrs. Ine., Til-

lamook, Ga.

Fulton County Bcstg. Corp. Atlanta,
Ga.—Granted petition requesting leave
to amend its application to show de-
letion of Edward Berllant as president,
director and 50% stockholder of ap-
plicant corporation. Commission on its
own motion reopened record without
further hearing for purpose of accept-
ing into evidence above amendment.

KPAC Port Arthur, Tex.—Gtanted pe-
titlon for leave to Intervene in hearing
on application of Hobart Stephenson,
WCNT Centralia, IIl.

KFDM Beaumont, Tex.—Granted pe-
tition for leave to intervene in hearing
on application of WHBQ Memphis.

Radio Bestg. Corp., LaSalle-Peru, Tl
—Granted petition for leave to take
depositions in re its application. Also
granted petition for leave to amend its
application to show additlon of new
stockholders etc.

WCAU Philadelphia-—Granted petition
for leave to intervene in hearing on ap-
plications of Atlantic City Bestg. Corp.
and Strand Bcstg. Corp.

A. S. Abell Co., Baltimore and Berks
Bestg. Co., Reading, Pa.—Granted joint
petition requesting continuance of fur-
ther hearing upon their applications
presently scheduled April 18 and con-
tinued same to May 2i.

WHBC Canton, Ohio—Granted peti-
tion for leave to intervene in hearing on
application of East Liverpool Bestg. Co.

Rock Creek Bcestg. Corp., Washington,
D. C.—Granted petition requesting exe=
tension of time in which to file op-
position to petition filed March 27 by
Courier Journal and Louisville Times
Co. Inc.. requesting leave to intervene
in hearing on Rock Creek application,
and time within which petitioner may
file answer to petition to intervene was
extended to April 22.

Lake Erie Bestg. Co., Sandusky, Ohio
—Granted petition for leave to intervene
in hearing on application of The Mas-
silon Bestg. Co.

Frank E. Duhme, St. Petersburg, Fla.
—QGranted petition to dismiss without
preiudice application for CP.

WJIW Cleveland—Denied petition re-
questing leave to intervene in hearing
on application of Woodward Bcestg. Co.,
Detroit.

E. Z. Jones, Gainesville, Fla.—Grant-
ed petition to dismiss without prejudice
application for CP.

Alachua County Bestg. Co. Gaines-
ville, Fla.—Commission on its own mo-
tion removed from hearing docket ap-
plication for CP.

KGKB Tyler, Tex.— Granted petition
for enlargement of issues in re its ap-
plication for CP and continued hear-
ing presently scheduled April 16

April 15 Decisions . . .

DOCKET CASE ACTIONS

(By the Commission)

Announced proposed decision to
grant 5 of 17 applications for new
class B FM stations in New York City
area. Proposed grantees: WMCA Inc.,
10 kw, 650 ft. ant.; ABC Inc., 6.5 kw,
760 ft. ant.; Unity Bestg. Corp. of New
York, 5 kw, 815 ft. ant.; subject to CAA
approval of trans. site and ant. struc-
ture; North Jersey Bestg. Co. Inc., 8 kw,
710 ft. ant.; subject to CAA approval
of trans. site and ant. structure; News
Syndicate Co. Inc., 17 kw, 530 ft. ant.
Proposed to be denled: WBNX Bcestg. Co.
Inc.,, Debs Memorial Radioc Fund Inc.,
Frequeney Bcestg. Corp., Bernard Fein,
WLIB Inc., Peoples Radio Foundation
Inc., Metropolitan Bestg. Service, N. M.
U. Bestg. Corp. Inc., Amalgamated Bestg.
System 1Inc., North Jersey Radio Inc..
Radio Projects Inc., Radio Corp. of the
Board of Missions and Church Extension
of the Methodist Church. FCC has con-
sidered motion of News Syndicate Inc.
to strike certain evidence submitted by
American Jewish Congress relating to
its qualifications. Majority of Commis-
sion has granted motion and separate
opinion is to be issued. (Comrs. Walker
and Webster did not participate in this
decision. Comrs. Denny, Jett and Durr
concurred in part.)

Announced proposed decision to grant
following applications for new com-
mercial television stations in general
New York area; Bamberger Bestg. Ser-
vice Inec., channel 9; Bremer Bestg.

BROADCASTING o

Corp., channel 13; ABC Inc., channel
17; News Syndicate Co. Inc., channel
11. Proposed to be denled application of
Debs Memorial Radio Fund Inc. WLIB
Inc. withdrew application following
hearing. Commission also denled mo-
tion of American Jewish Congress to
incorporate in television record certain
evidence as to qualifications of News
Syndicate Co. Inc., which had been de-
veloped In New York FM hearing. Sep-
arate opinions to be issued. (Comrs.
Walker and Webster did not participate
in this decislon. Comr. Durr dissented
in part, voting to grant Debs Memorial
instead of News Syndicate.)

BY THE COMMISSION

Announced plan to defer decision in
certain FM hearing cases pending adop-
tion of proposed changes in FM allo-
catlon plan for class B facilitles (see
story this issue.)

BY THE SECRETARY

KABC San Antonio, Tex.—Granted
license to cover CP which authorized
change frequency to 680 k¢, increase
power to 10 kw, 50 kw-LS, install new
trans. and DA-N, and change trans.
location.

Leonard A, Versluis, Moblle, Area of
Grand Rapids, Mich.—Granted license
to cover CP which authorized a new
remote pickup station WCVH.

WKLV Blackstone, Va.—Granted mod.
CP change type trans.

WKOP Binghamton, N. Y.—Granted
mod. CP which authorized new station.
for approval of ant., of trans., location,
and to specify studio location.

KTBI Tacoma, Wash.—Granted mod.
CP for approval of trans. location and
to change studio location; alsc exten-
slon of commencement and completion
dates to 1-29-47 and 10-29-47.

WJIM  Lewisburg, Tenn.—Granted
mod. CP which authorized new station,
for extension of completion date to
5-10-47,

KUSN San Diego, Calif.—Granted
mod. CP which authorized new station,
to change type trans.

WHIN Geneva, N. Y.—Granted mod.
CP which authorized new station, to
change type trans.

‘WMBM Miami Beach, Fla.—Granted
mod. CP which authorized new station,
for approval of ant. and of trans. and
studio locatlons.

KXLO Lewistown, Mont. — Granted
mod. CP which authorized new station,
éo; 4;xtenslon of completion date to

WSFA  Montgomery, Ala.—Granted
mod. CP for extension of completion

date to 5-15-47.
KVOS Bellingham, Wash.—Granted
CP for extension of completion

mod.
date to 8-8-47.

KBRO Bremerton, Wash.—Granted
mod. CP which authorized new station,
to make changes in trans. equipment,
to change trans. location to specify
studio locatlon and to extend com-
mencement and completion dates to
G?tdays after grant and 180 days there-
after,

WBNS Columbus, Ohio—Granted CP
to install new aux. trans.

WCON Atlanta, Ga.—Granted mod.
CP which authorized new station. to
change trans. location and change stu-
dio location.

WRFD Worthington, Ohfo—Granted
mod. CP which authorized new station.
to mount FM ant. on top of AM tower,
change trans. and studio location; cond.

(Continued on page 81)

CONSULTING RADIO ENGINEER

JOHN J. KEEL

EARLE BLDG., WASHINGTON, D. C.
NATIONAL 6513

“By reason of special training,
wide experience and tested abil-
ity, coupled with professional
integrity, the consulting engi-
neer brings to his client de-
tached engineering and economie
advice that rises above local
limitations and encompasses the
availability of all modern de-
velopments in the fields where
he practices as an expert. His
services, which do not replace
but supplement and broaden
those of regularly employed per-
sonnel, are justified on the
ground that he saves his client
more than he costs him.”
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HNICAL

FLOYD HALL, manager of technical
$ervlce departments for Goodyear
ircraft Corp. Center of U. S. Navy
Burgau of Aeronautics during war, has
beell appointed chief engineer of KOCS
and KOCS-FM Ontario, Calif.

NA THAN K. BALE, Army veteran, has
jolned KFXJ Grand Junction, Colo., as
techniclan.

COLEMAN BARBER, former radio op-
era’ with Merchant Marines, has
joined engineering staff of KTSA San
Antonlo, Tex.

TED} SEARL has been appointed chief
engineer of WICA Ashtabula, Ohio. BY-
RON WATSON and GORDON BALDWIN
have joined WICA engineering staff, and
FRANK BERNATO has resigned from
station’s engineering department to en-
roll| in engineering school of Ohio
State U.

CLAIRE ALEXANDER, of CBS New
York technical operations division, and
Marpel Isnard were married April 9.

WILLARD A. WATSON,
KVSM San Mateo, Calif.,
of 4 boy.

FRI;%Z LEYDORF, chief engineer of
W,

engineer at
is the father

Detroit, is in Los Angeles assist-
ing [ILOYD SIGMON, chief engineer of
KMPC Los Angeles, WJR sister station,
in preparation of final proof of per-
formiance tests on station’s 50,000-w di-
rectional antenna system.

ALLEN B. Du MONT LABS, Passaic,
N. J., has issued a bulletin containing
detafiled data on its type 280 cathode-

ray oscillograph, which is designed for
television-studio facility and transmit-
ter installations. Oscillograph provides
means for determining duration and
shape of varlous waveforms contained
in composite television signal and
character of picture-signal video in con-
junction with transmitter operation.

Remote Pickup

SHORTAGE of telephone lines
into outlylng districts of Indla-
napolls has resulted in unique dr-
rangement between local tele-
phone linesmen and WIBC In-
dianapolls. Each Sunday morn-
ing, for WIBC remote pickup
from Indianapolis Eighth Chris-
tian Church, linesman, with con-
sent of a grocery proprietor and
two party-line subscribers, climbs
to top of nelghborhood phone
pole, cuts out subscribers’ phones
and hooks up broadcast line to
church. When he sees crowd be-
ginning to leave church, he re-
stores service to subscribers.

STEVENS-ARNOLD Co., Boston, Mass.,
has developed new Millisec Relay Type
162 having double windings of operating
coil and holding-in coil. Type 162 is
an ultra high speed DC relay, having
operating time of one millisecond or
less. It is assembled in standard metal
radio tube container and operation is
mechanical and not electronic. Con-
tact rating is 110 volts DC one-half
ampere.

|
|

' \+’Oodley 8498

A NEW SERVICE |
for Applicants. . .

If you are thinking of getting into broadcasting and need |
help in finding a market and preparing your application, |
1 this is the service you've been waiting for. |

1. We'll help you find a good available market.
2. We'll prepare your engineering exhibit.

l 3. We'll prepate your application.

| GINZBURG, DESHER |
| &
JOHNPOLL

B. Ginzburg, Ph.D., Mel Desher, Ph.D., Bernard K. Johnpoll
5209 Chevy Chase Parkway
Washington 15, D. C.

ATlantic 1624
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STERLING silver pocket pieces,
shown in foreground inset, are
presented to staff of KSFO San
Francisco by Alfred Towne, (1)
engineer-in-charge, for efficiency
during 1946. In the receiving line
next to Mr. Towne are: (I to r)
Tom Lewis, Roald Dedriksen, Ray
Holtz, Charles Mentz and Na-
thaniel Faithorne. Also honored
but not shown here: Arnold Teeter,
Harold Walsh, Wilbur Comer.

WIP EARMARKS $300,000

FOR EXPANSION WORK

PLANS for a $300,000 expansion
program were announced last week
by WIP Philadelphia through its
president and general manager,
Benedict Gimbel Jr.

Scheduled for construction are
five new studios, one of them an
auditoriuin seating more than 200,
and a stage and dressing rooms
for large studio productions. Also
to be built. are a new master con-
trol room with the latest multi-
channel pre-set Western Electric
program switching and dispatch-
ing system; three speaker-type
studios; a 235-ft. FM tower to be
erected atop the Gimbel Building;
a 42-ft. antenna atop the new FM
tower.

About half of the money to be
spent is earmarked for immediate
use in expanding WIP’s AM facili-
ties and for facilitating an ex-
tended FM schedule, according to
Mr. Gimbel.

KGB5-FM to Make Debut

Within Next Two Weeks
KGBS-FM Harlingen, Texas, will
begin operation within the next
two weeks with two of its four Gen-
eral Electric “doughnuts” and its
full power of three kilowatts, ac-
cording to Troy MecDaniel, station
manager.

Mr. MeDaniel disclosed that the
parent station, KGBS, is already
operating on its new half-wave
antenna at 1240 ke with 250 watts
power, unlimited time.

He said the new antenna is a
380-foot Wincharger tower with
a 45-foot mast mounted on top giv-
ing an overall AM radiation of
425 feet. The mast will be used as
mounting for the four GE FM
bays.

BROADCASTING o

EORGE BENSON, MBS salesman, has

béen named eastern sales manager of

network. Mr, Benson previously was
with NBC sales department for seven
years and was eastern sales manager
-of Blue Network (now ABC) for 18
months.

CAROLINE TAYLOR, formerly on sec-
retarial staff of WFNC Fayetteville, N. C.,
has been named head of station’s traffic
department.

HAROLD S. CHRISTIAN, sales manager
of WXYZ Detrolt, left April 14 to visit
KECA Los Angeles, and KGO San Fran-
cisco, for discussion of ABC operations.
DAVID A. WILLIAMSON, natlonal com-
mercial sales manager of Homer Griffith
Co., Hollywood, station representative,
has resigned.

LATHROP MACK, NBC Western Net-
work spot sales manager, and ETHEL
M. BELL, executive secretary and man-
ager of Southern California Broadcast-
ers Assn., Los Angeles, were marrled
April 1I.

VIRGINIA ROBBINS, PBX operator at
KFEL Denver, has transferred to sta-
tion's traffic department.

H. N. STOVIN & Co., Toronto, has been
appointed exclusive representative for
CIJNB North Battleford, Sask., CJIB
Vernon, B. C., and CFJM Brockville,
Ont., CJIB, 1 kw station on 940 ke,
will go on air on June 1. °

TOM CAVE, new to radlo, and TERRY
FORTUNE, formerly of CFRP Prince
Rupert, B. C., have joined sales stafl
of H. N. Stovin & Co. Mr. Cave at
Toronto, and Mr. Fortune at Montreal
offices of company.

WILLIAM J. HERON, Army veteran and
formerly with Yankee Network and Paw-
tucket Broadcasting Co. in Rhode Island,
has been appointed commercial rep-
resentative of WARL Arlington., Va.

JERRY BESS, formerly with traffic de-
partment of Emil Mogul Co., New York,
has joined sales staff of WLIB New York.

LUCILLE ASTORE, of accounting de-
partment of WT'TM Trenton, N. J., and
Kenny Fisher are to be married May 10.

FREDERICK R. STUBBINS Jr., former
vice president of Hotel Lynden, India-
napolis, and HARMON HYDE, former-
ly in NBC Hollywood editing depart-
ment, have joilned KSDJ San Diego, as
account executives.

ROSA LEE SAMUELS has been named
traffic and office manager of KFXJ
Grand Junction, Colo. JEWELL LANG-
STON has joined station’s auditing de-
partment.

MUSIC of every type to suit varied musi-
cal tastes is presented every Sunday,
from 2 to 6 p.m. over WEAM Arling-
ton, Va. No commercials are broad-
cast during this four hour period, which
is devoted entirely to musical selections
designed to please all types of listen-
ers.

WPTF Raleigh, N. C.. has recelved a
plague from U. S. Marine Corp. in

“greatful appreclation for the cooper-
ation extended towards the successful
completion of the Corp's postwar re-
cruiting program.”

RSH“’
IN R

\\\\ ////

Proved by 20 Reader
Preference Surveys of the

General Advertising Press

of Marketi
Chicago 11, 1.

100 E. Ohlo St.,
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BIGGEST NEWS IN AM!

It's Federal’s New Triodes for 50 KW Transmitters —

with THORIATED TUNGSTEN FILAMENTS!

‘9C3N
Forced Alr Cooled

P LOWER FILAMENT POWER
©LOWER HUM LEVEL

® LONGER LIFE

ERE’S THE BIG ADVANCE in tubes for S50KW
H stations! Even for that output, you now get
thoriated tungsten filaments in Federal’s new 9C28 and
9C30 — to give greater electron emission with less
filament power, longer service life, stable and improved
performance.

Rated conservatively, these Federal tubes have the
electrical and structural design to withstand overloads.
Months of actual field tests demonstrate their excep-
tional durability. Both the 9C28 and 9C30 are water
cooled for maximum output. Alternate types (9C29
and 9C31), with air cooling, are also available. In a pair
of either type you'll find new operating economy and
low tube costs.

Federal's 38 years of tube engineering and manu-
facture show up once more in this latest “‘first”. No Plate Voltage....... 12,000 v. 15,000 v.
wonder Federal tubes have consistently set the stand- Plate Current. ... 10 amp. 8 amp.

s . ; Plate Input... ..., .. 100 kw. 120 kw.
ards for performance in AM broadcast service. We'll be Plate Dissipation. ... 40 kw. 40 kv
glad to send you more data on these tubes. Write.
department K409,

Federal Telephone and Radio (orporation

via,
St

,9C28 Water Cooled

N
PARTIAL
9C30
Filament voltage. ... 15 v. 15v.
Filament current. .- .135 amp. 135 amp.

Maximum Ratings

in Canadat — Federal Electric Manutacturing Company, Ltd., Montreal.
Export Distributors: = International Standard Electric Corp. 67 Broad St., N. Y.

100 Kingsland Road,
Clifton, New Jersey
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ALTER DUNN, former ABC pro-

motion department staff writer,

has been appointed promotion
manager of WJZ New York, suc-
ceeding DELPHINE CARPENTER, re-
signed. Prior to jolnilng ABC Mr.
Dunn was southern promotion .rep-
resepntative for Metro-Goldwyn-Mayer
and|advertlslng director of Paramount-
Richards Theatres, New Orleans.
TOM RUCKER, former promotion di-
rector of WKY Oklahoma City, and in
newgspaper work for 11 years with The
Daily Oklahoman, has jolned KMBC
Kansas City, Mo., as director of pro-
motion. He succeeds E. P. J. SHURICK,
whao has resigned to become promotion
director of Free & Peters, national
sales representative firm, which serves
KMBC.

DONALD A. GOTZ, formerly with
A. C. Nielson Co., Chicago, has jolned
sales promotion staff of WGN Chicago.
BERTA RIOS, formerly with KSFO San
Francisco, and time buyer for Garfleld
& Guild, that city, has jolned KVSM
San Mateo as sales promotion manager.
PAUL RITTENHOUSE, manager of
NBC's guest relations department, is
the| father of a girl, Barbara Ellen.

Garden Script

SERIES of 24 five-minute scripts titled
“Your Garden” 1is belng distributed
to fllent stations by UP Radlo. Annual
spring serles is written by Lee Hannlfy,
UP Radlo farm editor in Washington.

Baseball Promotion

COMPLETE schedules of 1947 games of
local baseball clubs are being dis-
tributed by KOH Reno, Nev., and KERN
Bakersfleld, Calif.,, MecClatchy Broad-
casting Co. statlons. Schedule is printed
on folder in shape of a baseball. KOH
is broadcasting games of Reno Silver
Sox ball club and KERN broadcasts
games of Bakersfield Indians. Both sta-
tlo:Ls are conducting contest to select

bat| boys for games. Winner of each

est will receive a uniform, provided
by local sponsors of broadcasts, and his
parents will be given season passes to
home games. Prizes also will be awarded
to 13 top contestants.

WBAA Anniversary

IN OBSERVANCE of 25th anniversary
this month of WBAA Lafayette, Ind.,
outlet of Purdue U., the March issue of
university publication, Purdue News,
was devoted entirely to statlon news.

“IBCing you”. . « in INDIANAPOLIS

PRomoTION g |

Publication presented review of 25-
year history of WBAA, article on “those
who have served” and sketch of sta-
tion's activities in fields of agriculture.
home economics, music and sports.

Joint Promotion

POSTCARDS have been mailed to all
customers by Glenn Radio Co., Wash-
ington, calling attention to "Good
Morning Music” program, heard on
WQQW Washington, daily from 7 to
9 a.m., show in which Glenn shares
sponsorship. Cards deplct man yawning
and getting out of bed with gay notes
floating around his head. Telephone
number of Glenn company also is in-
cluded on card, and firm reports that
so many calls have reached them ask-
ing “What’s on now?” that
they have asked station to supply com-
plete week's program listening to an-
swer customers’ questions.

WHAR Coverage
REPORT on coverage of WHAR Clarks-
burg, W. Va., has been issued in form
of promotion sheet belng malled to the
trade. Headed *You'll sell them when
you tell them—over your ‘good neigh-
bor’ statlon WHAR,” sheet states that
94 new accounts were added by station
in February, “proof that WHAR
reaching the buying public.” Statis-
tles on population of areas covered
by station also are presented.

Power Increase Promotion
COMMEMORATING its Increase In
power from 250 w to 1 kw, WLDS
Jacksonville, Ill., has published a 24-
page promotlonai booklet to be distrib-
uted among its listeners and adver-
tisers. Booklet uses many photographs
and script is cut to a minimum. Cover
is dome In two colors.

KVOO Activities

SYNDICATED column of activitles at
KVOO Tulsa, Okla., is being made
available to leading weekly newspapers

WIBC Applies the Brakes
— to Lawbreakers

“Traffic Court,” a new program of authentic courtroom
drama heard each Monday and Thursday (7:15-7:30 p.m.)
over WIBC, is helping local safety officials crack down on

lawbreakers. For full effect, actual cases tried in Municipal

Court are preserved for re-broadcasting through the elec-

tronic ears of the WIBC wire recorder—only instrument

of its kind owned by an Indianapolis station. Enthusi-

astically endorsed by the local chapter of National Safety

Council, Police Department and Chamher of Commerce,
“Traffic Court” is typieal of the spirited public service
features which help make WIBC Indianapolis’ fastest
growing radio station. Ask your John Blair Man for details.

JOHN BLAIR & COMPANY

B

NATIONAL REPRESENTATIVES

1070 KC
5000 WATTS
BASIC MUTUAL

he INDIANAPOLIS NEWS Station
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in EVOO area. Geth Osborn, of sta-
tion’'s promotion staff, writes column
under title "Ad Lib.” Station also is
maliling to county agents in Oklahoma a
three-color brochure outlining detalls
of “Greener Pastures Contest” spon-
sored by station’s farm department in
cooperation with extenslon division at
Oklahoma A.&M. College. Contest win-
ners are guests of KVOO on trip to
International Livestock Exposition.

WMT Plowing Contest

LOW flylng alirplanes, demon-
strating corn borer control by
crop dusting from the air, will be
one of features of second annual
National Clean Plowing Contest
to be held near Stanwood, Iowa,
April 26. Event is sponsored by
WMT Cedar Raplds, as service to
mid-western farmers, who lost
$25,000,000 last year because of
European corn borer damage.
WMT is offering over $1,200 in
prizes to winning plowmen and
winner in WMT Farm Gadget
show, new feature for home-made
farm gadgets devised to save time
and labor for farmers.

tising profession or any allled art, are
eligible to enter contest. Contestants
submit entrles describing outstanding
personal advertising achlevements.
Awards will be made at presentation
dinner, April 23. Brochure Includes
blanks for orderlng reservations for
dinner.

Baseball Calender
CALENDER for months of April through
September is belng distributed by
Grilesedleck Bros. Brewery Co., St. Louls.
Calender presents schedule of broad-
casts of St. Louls Cardinal baseball
games which are sponsored by Griese-
dieck over WTMV E. St. Louis, Ill.,, and
WEW St. Louils, Mo. Time, location
and opponent of each game are pre-
sented on dally schedule.

Jingle Contest

TO PROMOTE contributions to Amer-
ifcan Cancer Society drive, WLBR Leb-
anon, Pa. 1s conducting jingle contest.
Wide varlety of prizes have been ob-
tained from local merchants to be
awarded to winners of best jingles on
cancer. Contest Is divided into three
classes, children, men and Women, with
appropriate prizes for each classification.
Top prize for contest is a cocker span-
iel puppy.

Staff Booklet

BOOKLET titled ‘“Meet the Staff of
WDLB"” has been prepared as advance
promotion for WDLB, new station to
begin operations soon at Marshfield,
Wis, Pictures and thumbnail blogra-
phies of all staff members are presented.
in addition to pilcture and description
of studio bullding. Back cover of book-
let is partial map of Marshfleld show-
ing location of WDLB studio and trans-
mitter.

Farm Booklet

BOOKLET of information on how to
increase farm profits Is belng offered

Kramer Brochure

PICTORIAL brochure featuring Harry
Kramer, m.c. of “Hits and Misses” pro-
gram, heard on WCBS New York, is be-
ing distributed to the trade by that
station. Cover of brochure is full page
picture of Mr. Kramer. Inside pages
present scenes from broadcasts and re-
view of format of “Hits and Misses.”
Typical day for Mr. Kramer and guests
on show is featured in series of seven
pictures in brochure.

KNX Promotion

TITLED “Heart Throbs and Hair Rals-
ers,” promotion piece of KNX Holly-
wood, shows how station’s local pro-
gramming is of same callber as net-
work program originating there. Illus-
tration is given in case of network's
''‘Suspense’” program handled by same
sound staff which takes care of local
“Romance of the Ranchos.”

Scrapbrook for Vets

CAMPAIGN In which public is invited
to send in scrapbooks for hospitalized
veterans has been launched as public
service enterprise by WBBM Chicago,
with serles of announcements running
from March 15 to May 1. Accumulation
will be turned over to Chief of Recrea-
tion and Entertalnment Division of
Veterans Administration Special Services
for subsequent distribution on National
Hospital Day, May 12, to patlents in 12
VA branch hospitals.

WGAR Story

BOOKLET on activities of WGAR Cleve-
land during 1946 has been issued by
that statlon. Titled “WGAR 1n 1946, a
short, short story,”. booklet presents re-
view of station’s outstanding activi-
tles for year, with illustrated drawings.
Complete list of WGAR staff members
also is given, along with list or organi-
zatlons and agencies which used WGAR
facilities during 1946.

WGST Booth

EXHIBITION booth was sponsored by
WGST Atlanta. Ga., at the Atlanta Na-
tional Home Show, April 5-9. General
Electric film on television was shown in
WGST booth on an average of 20 to 25
times daily. Booth also contained post-
ers featuring station personalities and
shows. Station reports that some 40,000
people attended the show.

Ad Award

ANNOUNCEMENT of first annual Fran-
ces Holmes Achlevement Award, to be
presented by Los Angeles Adv. Women,
has been made In two color brochure
prenared by that organization. Cover of
brochure features illustration of trophy
to be awarded and inside pages give
rulés of contest. All women in southern
California, actively engaged In adver-

to list s by farm bureau of WHBC
Canton, Ohlo. Titled ‘‘Green Flelds
Are Gold,” booklet presents Grassland
Program—production, preservation, util-
ization of grass for pasture, hay, silage,
all fodder, forage and roughage crops.

‘Booklet -1s mailed free to listeners on

request.

WPEN Brochure

BROCHURE featuring Frances Me-
Guire, women’s commentator on WPEN
Philadelphia, has been issued by that
statlon. Titled ‘“Let’s Talk it Over,”
two color brochure Dpresents extract
of typlcal Frances McGuire program,
of same title, photo of Miss McGuire,
and information on sponsorship. Show
is sponsored on participation basis.
Illustrations of recent promotion for
show also are Presented in brochure.

Window Displays

WINDOW displays, featuring enlarged
pictures of announcers at WIRA Ft.
Plerce, Fla., and products of several
sponsors, has been prepared by station
as promotion for program and adver-
tised products. Displays are part of mer-
chandising and promotion service which
station is’ planning to expand.

WFIL Postcard
JUMBO SIZED POSTCARD featuring
commercial data is latest promotional
plece being distributed by WFIL Phila-
delphia. Copy highlights station’s slo-
gan—“Better Buy WFIL—A Better Buy
Than Ever.”

THEY CAN'T
- RESIST

When WAIR tells this great mar-

ket about your product, the re-

sponse adds up to profitable vol-
ume in a hurry. That's because
our good listeners can't resist the
appeal of a friend they've learned

to love and trust.

WAIR

Winston - Salem, North Carolina
Representative: The Walker Company
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EVERYWHERE . . . ¢t¢

Everywhere, when quality is important, AUDIODISCS are
preferred over all other recording blanks combined.

This universal acceptance by recording engineers in radio,
motion pictures, commercial recording studios, and in the
production of phonograph records, is the natural result of
the consistent high quality of these fine recording discs.

For AUDIODISCS are manufactured by a patented pre-
cision-machine process which assures uniform results, and
AUDIODISC recording lacquer is produced in our own plant

B

IS =S

from a formula developed by our research engineers. The
manufacturing process is thus fully controlled from raw
materials to the finished disc.

Praise of AUDIODISCS comes from everywhere, not only
from all fields of recording, but from every type of climate.
In arctic cold or the heat and humidity of the tropics, AUDIO-
DISCS are consistently dependable.

There is an AUDIODISC designed for every recording
need. See your local distributor or write :

AUDIO DEVIC ES, IN c-, 444 Madison Avenue, New York 22, N.Y.

Export Department : Rocke International Corp., 13 E. 40th Street, New York 16, N.Y.

Audiodiscs are manufactured in the U. S. A. under exclusive license from PYRAL, S.A.R. L., Paris.

* Reg. U.S, Pat. Off.




. CONSULTING RADIO ENGINEERS |

JANSKY & BAILEY

Executive Offices

National Press Building
Offices and Laboratories

1339 Wisconsin Ave,, N. W,

Washing*on, D. C. Adams 2414

McNARY & WRATHALL

983 NATIONAL PRESS BLDG. DI. 1205

WASHINGTON. D, C.

PAUL GODLEY CO.

LABS: GREAT NOTCH. N. J.

LITTLE FaLLs 4-1000

GEORGE C. DAVIS

501.505 Munsey Bldg. — District 8456
Washington 4, D. C,

Commercial Radio Equip. Co.

INTERNATIONAL BLDG. DL 1319
WASHINGTON, D. C.
PORTER BLDG. LO. 8821

KANSAS CITY, MO.

RING & CLARK

25 Years' Experience in Radio
Engineering

MUNSEY BLDG. REPUBLIC 2347
WASHINGTON 4, D. C.

There is no substitute for experience

GLENN D. GILLETT

AND ASSOCIATES
982 NATIONAL PRESS BLDG.
WASHINGTON, D. C,

NA. 3373

JOHN BARRON
Consulting Radio Engineers
Specializi in Broadcast and

Allocation Engineering

Earle Building, Washington 4, D, C.
Telephone NAtional 7757 i

RAYMOND M. WILMOTTE
PAUL A. deMARS
ASSOCIATE

1468 CHURCH ST., N.w.,
WASHINGTON 5, D. C,

DE. 1234

JOHN J. KEEL

A Complete Consulting Service

EARLE BLDG. WASHINGTON, D. C.
NATIONAL 6513

LOHNES & CULVER

MUNSEY BUILDING DISTRICT 8215

WASHINGTON 4. D. C.

FRANK H. McINTOSH

710 14th $1., N.W.=Metropolitan 4477
WASHINGTON, D. C.

RUSSELL P. MAY

Kellogg Bldg.
REpublic 3984

1422 F St., N.W.
Washington, D. C.

HAROLD B. ROTHROCK

1909 EYE ST.. N.W. NATIONAL 0196

WASHINGTON, D. C.

GARO W. RAY

991 BROAD STREET PHONE 5-2055

BRIDGEPORT. CONNECTICUT

LENT & POAST

1319 F ST.. N.W. DISTRICT 4127

WASHINGTON. D. C.

HERBERT L. WILSON

1018 VERMONT AVE., N.W. NA. 7161
WASHINGTON, D. C.

1000 No. Seward St.  Ho. 6321
Hollywood, 38, Cal.

HOLEY & HILLEGAS

1146 Briarcliff Pl., N.E.
Atlanta, Ga. ATwood 3328

VICTOR J. ANDREW CO.

963 E. 75TH ST. TRIANGLE 4400

CHICAGO. ILLINOIS

DIXIE B. McKEY & ASSOC.

1730 Connecticut Ave., N.W.
Washington, D. C. ADams 3711

E. C. PAGE
CONSULTING RADIO
ENGINEERS

HOND BLDG. EXECUTIVE 5670
WASHINGTON 5, D. C.

WELDON & CARR

1605 CONNECTICUT AVE. M. 4151

WASHINGTON, D. C.

CHAMBERS & GARRISON

1519 Connecticut Avenue

WASHINGTON 6, D. C.
Michigan 2261

KEAR & KENNEDY

1703 K ST., N.W. REFUBLIC 1951

WASHINGTON, D. C.

UNIVERSAL RESEARCH
LABORATORIES
A. E. TOWNE AND STAFF

One Nob Hill Circle, San Froncisco 2,
Calif.

Telephone: DOuglas 5380

A. EARL CULLUM, JR.
HIGHLAND PARK VILLAGE
DALLAS 5, TEXAS
JUSTIN 8-61D8

COLTON & FOSS, INc.

927 I15TH ST., N.W. REPUBLIC 3883

WASHINGTON, D. C.

JOHN CREUTZ

319 BOND BLDG. REPuUBLIC 2151

WASHINGTON, D. C.

GILLE BROS.

1708 LILLIAN WAY GLADSTONE 6178

HOLLYWOOD, CALIFORNIA

WILLIAM E. BENNS, Jr.

830 GREGG STREET PHONE 7342

COLUMBIA, SOUTH CAROLINA

H. V. ANDERSON
& ASSOCIATE
715 AMERICAN BK. BLDG. RA. 0111

NEW ORLEANS, LOUISIANA

GUY C. HUTCHESON

1100 W. ABRAM ST. PHONE 1218
ARLINGTON, TEXAS

T

NATHAN WILLIAMS

Allocation & Field Engineering

0 Algoma Blvd. Ph. Blackhawk 22
Oshkosh, Wisc.

PRIESMAN & BISER
AM, FM, Television
Allocation, Station Design
MANAGEMENT TRAINING ASSOCIATES
3308 14th St., N, W.
Washington 10, D. C. ADams 7299

cA. ‘R, Bitter

CONSULTING RADIO ENGINEER
622 Madison Avenve 3
TOLEDO 4, OHIO

Barclay & Saxon
Radio Engineering Consultants
2915 Red River Phone 2-5055
Austin;-Texas
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FCC Actions

(Continued from page 74)

Decisions Cont.:

WDIG Dothan, Ala.—Granted mod.
CP which authorized new station, to
change type trans.

WJRI Lenoir, N. C.—Granted CP to
make changes in trans. equipment.

KMHT Marshall, Tex.—Granted lic-
ense to cover CP which authorized new
station 1450 ke 250 w unl, and for
change of studio location; cond.

KVOE Santa Ana, Calif.—Granted
license to cover CP which authorized
change frequency to 1480 Kkc, Increase
power to 1 kw DA and install new trans.

WHUN Huntingdon, Pa.—Granted
license to cover CP which authorized
new station 1400 kc 250 w unl.

WBGE Atlanta, Ga.—Granted license
to cover CP which authorized new sta-
tlon 1340 k¢ 250 w unl.

KRDO Colorado Springs, Col.—Grant-
ed license to cover CP which authorized
new station 1240 kc 250 w unl.

WYNE Brooklyn, N. Y.—Granted mod.
CP for extension of completion date
from 5-3-47 for 6 mo.

KRFM Fresno, Calif.—Granted mod.
CP which authorized new FM station
for extenslon of commencement date
to 4-27-47 and completion date to
10-27-47.

WE6XNO Hollywood, Calif.—Granted
mod. CP for extension of completion
date to 11-4-47.

WKOX Framingham, Mass.—Granted
mod. CP which authorized new statlon
for approval of ant. to change type
trans., for approval of trans. location
and to specity studio location.

KODI Cody, Wyo.—Granted license
to cover CP which authorized new sta-
tion 1400 kc 250 w unl.

KVKM Monahans, Tex.—Granted li-
cense to cover CP which authorized new
station 1340 kc 250 w unl.

KCOL Fort Collins, Col.—Granted
license to cover CP which authorized
new station 1400 kc 250 w unl. and to
specify studio locatlon.

WFPG Atlantic City, N. J.—Granted
license to cover CP which authorized
installation of aux. trans. on 1450 kec
250 w.

KTRM Beaumont, Tex.—Granted mod.
CP which authorized new statlon, for
approval of ant., to change type trans.,
for approval of "trans. location and to
change studio location.

KFH Wichita, Kan.—Granted mod.
to make changes in ant. and for ex-
tension of completion date to 6-14-47.

WWNC Asheville, N. C.—Granted mod.
CP for extension of completion date
to 7-20-47.

Allen B. DuMont Labs. Inc. Portable-
Mobile, Area of Washington, D. C.—
Granted CPs for 2 new experimental
TV relay stations to be used with com-
mercial TV statlon WITG.

Allen B, DuMont Labs. Inc, Portable-
Mobile, Area of New York, N. Y.—Grant-
ed CPs for two new experimental TV
relay statlons to be used with com-
mercial TV station WABD.

WORZ Orlando, Fla.—Granted license
to cover CP which authorized new sta-
tion 740 kxc 1 kw-DA, unl.

WJOR Bangor, Me.—Granted license
to cover CP which authorized new sta-
tion 1230 ke 250 w unl.; cond.

WIBK Knoxville, Tenn.—Granted mod.
CP which authorized new station, for
approval of ant. and approval of trans.
location, cond.

Excess Insurance

Covering

LIBEL and
SLANDER

We pioneered this field and now
serve Newspapers and Broad-
casters nationwide. Have your
Insurance Broker write us for full
dertails and quotations.

EMPLOYERS
REINSURANCE
CORPORATION

INSURANCE EXCHANGE BLDG.
KANSAS CITY, MISSOURI

BROADCASTING

WRIA Caquas, P. R.—Granted mod.
CP which authorized new station, for
approval of ant., to change trans. lo-
cation and to change studio locatlon.

KXO El Centro, Calif.—Granted mod.
for extension ot completion date to
5-15-47.

‘WTPR Paris, Tenn—Granted mod.
CP which authorized new station, for
approval of ant., trans. location.

KGFN Grass Valley, Calif.—Granted
mod. CP which authorized new statlon,
for approval of ant., to change type
trans., and for approval of trans. lo-
catlon.

WELM Elmira, N. Y.—Granted mod.
CP which authorized new statlon, for
approval of ant. to change type trans.,
for approval of trans location and to
specify studio location.

WGAD Gadsden, Ala.—Granted mod.
CP to change type trans. and to change
name of applicant from E. L. Roberts

E. L. Roberts tr/as Coosa Valley
Bestg. Co.

April 15 Applications . . .
ACCEPTED FOR FILING

License for CP
KCNA Tucson, Ariz.—Llcense to cover
CP, as mod., which authorized new AM
statlon and for change of studio loca-
tion and authority to determine operat-
ing power by direct measurement of
ant. power.
FM—Unassigned
Alhambra Bestrs. Inc. Alhambra, Calif.
—CP new (class A) FM station on fre-
quency to be assigned by FCC, ERP
370 w and ant. height above average ter-
rain 431 ft.
Modification of CP
KPMO Pomona, Calif.—Mod. CP which
authorized new AM station, to change
type trans. and for extension of com-
pletion date.
AM-1260 kc
San Fernando Valley Bestg., Co., San
Fernando, Calif.—CP new AM statlon
1260 k¢ 1 kw DA. AMENDED re corpor-
ate structure.
Modification of CP
KUBA Yuba City, Calif.—Mod. CP
which authorized new AM station, to
change type trans., install DA-DN and
change trans. and studio location.
License for CP
WTUX Wilmington, Del.—Llcense to
cover CP as mod.. which sauthorized
new AM statlon and authority to de-
termine operating power by direct
measurement of ant, power.
Transfer of Control
WLOF Orlando, Fla.—Voluntary trans-
fer of control of licensee corporation
from Hazelwood Inc. to Wm. Joe Sears
and Walter C. Shea. (18.75 shares of
common 5tock-50%).
AM—910 ke
Okefenokee Bestg. Co.,, Waycross, Ga.
—CP new AM statlon 910 ke 500 w-N 1
kw-D unl. AMENDED to install DA-N
and change trans. location.
AM—1250 ke
WCNT Centralia, I11.—CP change fre-
quency from 1210 to 1250 ke, change
operation from D to wunl, Increase
1 xw-D to 1 kw-D and 500 w-N and
install DA-N. AMENDED re changes
n DA and to delete amendment filed
Feb. 25 in its entirety.
FM—Unassigned
Commander Industries, Oak Park, Il
—CP new (class A) FM statlon on fre-
guency to be assigned by FCC and ERP
730 w.
AM—920 ke
KFNF Shenandoah, Iowa—CP increase
500 w-N 1 kw-D to 5 kw-DN, Install new
trans. and DA-N and change trans.
location. AMENDED to change power
from 5 kw to 500 w-N 5 kw-D using
non-directional for both DN.
AM—1480 ke
KANS Wichita, Kan.—CP change fre-
quency from 1240 to 1480 kc, increase
250 w to 1 kw-N 5 kw-D, install new
trans. and DA-N and change trans.
location. AMENDED re modified DA and
change studio location.
AM—1230 ke
Kola Bestg. Co., Opelousas, La.—CP
new AM statlon 1230 ke 250 w unl.
AMENDED to change name of applicant
from KOLA Broadcast Co. (co-partner-
ship composed of Hugh O. Jones, Wm.
E. Jones, James O. Jones and Mrs, Sarah
Stewart Jones to KOLA Bestg. Co.. co-
partnership composed of Hugh O. Jones.
Wm. E. Jones and Mrs. Sarah Stewart
Jones.
FM—Unassigned
KRMD Shreveport, La.—CP new FM
statlon (class B) on frequency to be
assigned by FCC, ERP 23.03 kw and ant.
height above average terraln 256.94 ft.
Modification of CP
WCOC Meridian, Miss.—Mod. CP, as
med., which authorized Increase in

o Telecasting

power and installation of new trans.,
for extension of completion date.

FM-—Unassigned
American Quartz Labs. Inc., Camden,
N. J.—CP new (class A) FM station on
frequency to be assigned by FCC. ERP
1 kw and ant. helght above average
terrain 114.6 1t

Modification of CP
WONO Oneonta, N. Y.—Mod. CP which
authorized new AM station, for approval
of ant. and approval of trans. and stu-
dio locatlions.

License for CP

WSKY Asheville, N. C.—License to
cover CP, as mod., which authorized new
AM station and authority to determine
operating power by direct measurement
of ant. power.

WRRZ_Clinton, N. C.—License to
cover CP, as mod.,, which authorized
new AM statlon and authority to de-
termine operating power by direct
measurement of ant. power.

Modification of CP
WILX North Wilkesboro, N. C.—Mod.
CP, as mod., which authorized new
AM station, for extension of comple-
tlon date.

WSRS Cleveland Heights, Ohio—Mod.
CP which authorized new AM station.
for approval of ant. for approval of
trans. location and to specify studlo
location.

Assignment of License

WORD and WORD-FM Spartanburg,
§. C.—Voluntary assignment of con-
ditional grant of WORD-FM and volun-
tary asslgnment of license of WORD
to The Spartan Radlocasting Co.

Modification of CP

KPBX Beaumont, Tex.—Mod. CP
which authorized new AM station, for
approval of ant., approval of trans. lo-
cation and to specify studio location.
AMENDED to make changes in an

License for CP

KCLE Cleburne, Tex.—License to
cover CP which authorized new AM
station and authority to determine op-
erating power by direct measurement
of ant. power.

FM—92.5 mec

Port Arthur College, Port Arthur, Tex.
—CP new (class B) FM station on chan-
nel 223, 92.5 me, ERP 11.7 kw and ant.
helght above average terrain 378 ft.

License for CP

KDWT Stamford, Tex.—License to
cover CP, as mod., which authorized
new AM station and authority to de-
termine operating power by direct
measurement of ant. power,

WEAM Arlington, Va.—License to cov-
er CP, as mod., which authorized new
AM station and authority to determine
operating power by direct measurement
of ant. power.

(Continued on page 82)

SERVICE DIRECTORY

FREQUENCY MEASURING
SERVICE

Exact Measurements « of ony time

R C. A COMMUKICATIONS, INC.
4 brond Stroet  MewYork 4, M. V. .

Custom-Built Equip;neni
U. S. RECORDING CO.

1121 Vermont Ave., Wash. 5, D. C.
District 1640

The
Robert L. Kaufman

Organization
Technical Maintenance. Construction
Supervision and Business Services
for Broadcast Stations
Munsey Bldg. Washington 4, D. C.
District 2292

hdimxrT 813

 COMPANY

(LETRL T

RADIO encin EF'

TOWER SALES & ERECTING CO.

Radio Towers
Erection, lighting, painting &
Ground Systems
6100 N. E. Columbia Blvd.
Portland 11, Oregon
C. H. Fisher, Agent Phone TR 7303

WINFIELD SCOTT McCACHREN
AND ASSOCIATES
Consulting Radio Enginesrs
TELEVISION SPECIALISTS

410 Bond Bldg. 809B Windemere Ave.
Woashington 5, D. C. Drexel Hill, Pa.
District 6923 Sunset 2537W

ROBERT M. SILLIMAN
CONSULTING RADIO ENGINEER
Specializing in Antenna Problems

1011 New Hampshire Ave. NA 6485
Washington, D. C.

GEORGE H. JASPERT
Radio Consultant
STATI?N‘OE’ERATION] &. MANA_GWBNT

studies, program policies.

Little Building Boston 16, Mass.
Haneock 4948

REPRODUCER REPAIRING
SERVICE

ALL MAKES—SPECIALISTS 9A & 9B
NOW -~ 48 HOUR SERVICE

BROADCAST SERVICE CO.

334 ARCADE BLDG.. ST. LoUIS |, MO.

FREQUENCY MEASURING
SERVICE

Highest Accuracy—Anytime

STANDARD @ MEASUREMENTS

Division of Radio-Electronics, Ine.
Phone 2652 Enid, Okla,

WILLIAM E. RICHARDSON
Consulting Radie Engineer

1935 5. W. Moss St. Cherry 4070
Portland 1, Oregon

TOM G. BANKS, JR.

CONSULTING RADIO ENGINEER

ROUTE 1—BOX 830
REDWOOD CITY, CALIF.

Phone Woodside 871
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HOME TOWN

MARKETS

THE Pow
INTERMOUNTAIN
NETWORK.

AVERY-KNODEL, Inc.

National Representatives

EALANCED
MARKET

1000
WATTS

PERMANENT DIVERSIFIED
INDUSTRIES make KFDM's
market a WELL BALANCED
MARKET...covering THREE
important Gulf Coast Cities . . .
Beaumont, Port Arthur, and
Orange! KFDM penetrates: these
THREE KEY CITIES!

REPRESENTED

BY
© FREE & PETERS. me

AFFILIATED WITH
AMERICAN SROADCASTING €O., INC.

FCC Actions

(Continued from page 81)

Applications Cont.:

AM—1050 kc
East Side Bestg. Co., Kirkland, Wash.
—CP new AM station 860 kc 250 w D.
AMENDED to change frequency from
860 to 1050 kc and make changes in
ant. and ground system.

License for CP
KONP Port Angeles, Wash.—License to
¢cover CP, as mod., which authorized in-
stallation of new trans.

AM—790 kc
KFIO Spokane, Wash.—CP change fre-
quency from 1230 to 790 ke, increase
power from 250 w to 5 kw, install new
trans. and DA-N and change trans.
location. AMENDED to revise DA.

Modification of CP
WJLS-FM Beckley, W. Va.—Mod. CP,
as mod., which authorized new FM sta-
tion, to change frequency to channel
242, 96.3 mec, and commencement and

. completion dates.

WDNE Elkins, W. Va.—Mod. CP which
authorized new AM station, for ap-
proval of ant., change type trans. for
approval of trans. and studio locations.

License Renewal

KSEL Lubbock, Tex.—License renewal
AM statlon.

KALW San Francisco—License re-
newal.

KFKU Lawrence, Kan.—Same.

AM—1480 ke

Mobile Daily Newspapers, Inc., Mobile,
Ala.—CP new AM statlion 1480 ke 5 kw
DA-N unl. AMENDED to use DA-DN.

AM—1170 ke
Southern Bestg. Co., Montgomery, Ala.
—CP new AM station 1170 ke 10 kw
DA unl. AMENDED to change power
from 10 kw to 1 kw-N 10 kw-D and
make changes in DA-N.

Modification of CP
KFQD Anchorage, Alaska—Mod. CP
which duthorized installation of new
vertical ant.. move maln trans., in-
crease power, Install new trans., for ex-
tension of completion date.

AM—1580 ke
Gila Bestg. Co.,, Winslow, Ariz.—CP
new AM station 1580 k¢ 1 kw DA unl
AMENDED to change DA.

FM—Unassigned
Fanny B. Wilson, Memphis, Tenn.—
CP new (class B) FM station on fre-
quency to be assigned by FCC, ERP

16.2 kw.
Modification of CP

WQAM-FM Miami, Fla—Mod. CP
which authorized new FM station, for
extension of completion date.

KCRG-FM Cedar Rapids, Iowa—Mod.
CP which authorized new FM station, to
change studio location and commence-
ment and completion dates.

KSWI Council Bluffs, Iowa—Mod. CP
which authorized new AM station, to
change type trans. and change trans.
location and specify studio location.

FM—102.1 mc
Nonpareil Bestg. Co., Council Bluffs,
Iowa—CP new (class FM station
102.1 me¢ channel 271 ERP 371.9 kw.

Modification of CP
KSO-FM Des Moines, Iowa—Mod. CP
which authorized new FM station, for
extension of completion date.

FM—Unassigned
KFNF Shenandoah, Jowa—CP new
(class B) FM station on frequency to be
assigned by PCC, ERP 62.6 kw.

AM—790 ke
Booth Radio Stations Inc,, Saginaw,
Mich.—CP new AM station 790 k¢ 1 kw
DA unl. AMENDED to change trans.
locatlon.

AM—620 ke

WHJB Greensburg, Pa.—CP increase
250 w to 1 kw, change hours operation
from D to unl, install new trans. and
DA-DN and change trans. location.
AMENDED to change DA pattern.
AMENDED to change power from 1 kw
to 500 w N 1 kw D and to make changes
in DA.

Modification of CP

WRAK-FM Williamsport, Pa.—Mod.
CP which authorized new FM station.
for extension of commencement and
completion dates.

WFBC-FM Greenville, §. C.—Mod. CP
which authorized new FM station, for
extension of completion date.

WGAP Maryville, Tenn.—Mod. CP, as
modified, which authorized new AM
station, to change type of trans. and
for extenslon of commencement and
completion dates.

AM—3860 ke

KONO San Antonio, Tex.—-CP to
change frequency from 1400 to 860 kc,
increase power from 250 w to 1 kw-N
5 kw-D, Install new trans. and DA-N and
change trans. location. AMENDED to
modify DA pattern.

Modification of CP

RCA, Portable-Mobile, to be used
within Continental United States—Mod.
CPs which authorized new experimental
TV relay stations W10XLV and W10XLW,
for extension of completion date.

APPLICATION RETURNED
FM—Unassigned
Angelus Bestg. Co., Temple City,
Calif.—CP for new FM station (class
A) on frequency to be assigned hy FCC
and ERP 250 w. RETURNED April 10.
Program analysis not submitted.

TENDERED FOR FILING
(Since Feb. 7)

Modification of CP
WLOF Orlando, Fla.—Mod. CP change
trans. location, approval of trans. lo-
catlon and ant. system, using power
of 5 kw DA-DN and unl.
AM—1330 ke
WERC Erie, Pa.—CP change frequency
from 1230 to 1330 ke, 250 w to 5 kw in-
stall DA-DN, new trans. and change
trans. location.
Modification of CP
KSBW Salinas, Calif.—Mod. CP to
specify new trans. location using 1 kw
unl. and DA-DN
AM—600 ke
Kentucky Mountain Holiness Assn.,
Lawson, Ky.—CP for new AM station
on 600 ke 1 kw D
AM—1280 ke
WDSU New Orleans, La.-—CP to make
changes in DA system, using 5 kw unl.
DA-DN.
AM—1450 kc
The Montana Network, Great Falls,
Mont.—CP for new AM station 1450
ke 250 w unl.

April 17 Decisions . . .
BY A BOARD
AM—1490 kc
Lake Worth Bestg. Corp. Inc., Lake
Worth, Fla.—Granted CP new station
1490 ke 250 w unl.; engineering cond.
AM—1340 ke
0. J. Falge, Ladysmith, Wis.—Granted
CP new station 1340 kec 100 w unl.; en-
gineering cond.
AM~—940 kc
Monongahela Valley Bestg. Corp.,
Charleroi, Pa.—Granted CP new station
940 ke 250 w D; engineering cond.
AM—1400 kc
Missoula Radio Assn., Missoula, Mont.
—Granted CP new station 1400 kc 250 w
unl.; engineering cond.
AM—1450 ke
The McCook Bestg. Co., McCook, Neb.
—Granted CP new station 1450 k¢ 250
w unl.; engineering cond.
AM—1240 ke
Arkadelphia Bestg. Co., Arkadelphia,
Ark.—Granted CP new station 1240 ke
250 w unl.; engineering cond.
AM—1450 ke
Bestg. Corp. of America, Blythe, Calif.

—Granted CP new station 1450 kc 250
w unl.

AM—1420 ke
Schoharie County Community Serv-
ice Bcestg. Corp.,, Cobleskill, N. Y.—

.  VERMONT'S
- ONLY CBS
STATION

000 WATTS .

Granted CP new station 1420 kc 1 kw
D; engineering cond.
AM—1220 ke
Fla. East Coast Bestg. Co.,, Miami, Fla.
—Granted CP new station 1220 kc 250 w
D; engineering cond.
AM—900 kc
Seminole Bestg. Co., Belle Glade, Fla.
—Granted CP new station 900 k¢ 1 kw
D.

AM—730 ke
Worthington Bestg. Co., Worthington,
Minn.—Granted CP new station 730 kc
1 kw D; engineering cond.
AM—1500 kc
Denison Bestg. Corp.,, Sherman, Tex.
—Granted CP new station 1500 kc 250
w D; engineerlng cond.
AM—1080 kc
Western New York Bestg. Co.,, Ken-
more, N. Y.—Granted CP new station
1080 ke 1 kw D; engineering cond.
AM—680 kc
Miller Pub. Ceo. Inc., Omak, Wash.—
Granted CP new station 680 k¢ 1 kw
D.

AM--1080 ke
The Argus-Press Co., Owosso, Mich.
—Granted CP new station 1080 kc 250
w D
Assignment of License
WFIN and WFIN-FM Findlay, Ohio—
Granted consent to assignment of 1i-
cense WFIN and CP for WFIN-FM from
Fred R. Hover tr/as Findlay Radlo Co.
to Helen F. Hover. administratrix of
estate of Fred R. Hover, deceased.
Assignment of License
WJZM and WJZM-FM Clarksville,
Tenn.—Granted consent to assignment
of license from Willlam Kleeman to
Elmer T. Campbell and John Perry Shef-
tall, partnership d/b as Campbell &
Sheftall, for cash consideration of
$95,000, or $100,000 payable over 6-year
period.
Assignment of CP
KPET Lamesa, Tex.—Granted consent
to assignment of CP KPET from R. O.
Parker to Lamesa Bestg. Co., partner-
ship composed of R. O. Parker, R. A.
Woodson and K. S. Ashby, for amount
spent so far in prosecuting CP, $3,000.
Hearing Designated
KSEO Durant, Okla.—Designated for
hearing application for mod. CP to per-
mit operation 1340 kc with 250 w unl.
rather than 750 ke 250 w D as author-
ized, ordered that KAND Corsicana, Tex.,
be made party to proceeding.
FM Conditional Grants
Authorized 15 class B and 2 class A
FM conditional grants for new FM sta-
tions. In some cases allocated new chan-
nels. See story page 91.
FM CPs Granted
Authorized 10 class B and 2 class A
FM constrution permits. Conditions.
See story page 91.

April 17 Applications . . .

ACCEPTED FOR FILING

Modification of CP

KFAC-FM Los Angeles—Mod. CP
which authorized new FM station, to
change type trans., ERP to 2722 kw,
ant. height above average terrain to
2,139 ft.; make changes in ant. system
and change commencement and com-
pletion dates.

WTIC Hartford, Conn.—Mod. CP which
authorized installation of new trans.
for extenslon of completion date.

WQAM, Miami, Fla.—Mod. CP which
authorized installation of new ant. and

.'sm.m
5000

WATTS




mount FM ant. on top, for extension of
completion date.
FM=-101.3 mc

News Pub. Co., Rome, Ga.—CP new
(class B) FM station on channel 267,
101.3 mc, ERP 38.5 kw.

AM—Antenna

WKMO Kokomo, Ind.—CP install new
vertical ant. and to mount FM ant. on
top of AM tower.

Modification of CP

WLAW-FM Lawrence, Mass.—Mod. CP
which authorized new FM station, to
change commencement and comple-
tion dates.

FM—Unassigned

Lincoln Bestg. Co., Detroit, Mich.—
CP new (class B) station on frequency
to be assigned by FCC and ERP 10 kw.

Modification of CP

KMBC Kansas City—Mod. CP which
authorized to mount FM ant. on top
of DA tower, for extension of comple-
tion date.

WFNS-FM Burlington, N. C.—Mod.
CP which authorized new FM station,
to make changes in ant. system.

WHIM Providence, R. I.—Mod. CP, as
mod., which authorized new AM sta-
tion, to change type trans. and make
changes in vertical ant.

AM—1240 kc

WWON Woonsocket, R, I.—CP install
new trans,

License Renewal

WBRL Baton Rouge, La.—License re-
newal AM station.

WHA Madison, Wis.—Same.

WBOE Cleveland—Same but for non-
commercial educational station.

Modification of CP

KUSC Los Angeles—Mod. CP, as mod.,
which authorized new noncommercial
educational station, for extension of
completion date,

AM—1340 ke

Coast Counties Bestrs., Salinas, Calif.
—CP new statlon 1340 kc 250 W unl,
Contingent upon KHUB being granted
change of frequency.

AM~—1170 kc

Peach State Bestg. Co., Macon, Ga.—
CP new station 1180 kc 1 kw D, AMEND-
ED to change 1180 kc to 1170 ke.

Modification of CP

WTOM Bloomington, Ind.—Mod. CP,
as mod., which authorized new station.
t0 increase power from 100 to 250 w and
extension of commencement and com-
pletion dates.

WOLF Syracuse, N. Y,—Mod. CP, as
mod., which authorized install new ver-
tical ant. and change in ground sys-
tem, for extension of commencement
and completion dates.

WJIMO Cleveland—Mod. CP, which au-
thorized new station, to change type
trans., to make changes in vertical ant.
and change trans. and studio locations.

WRRN Warren, Ohio—Mod. CP which
authorized change frequency, increase
power, install new trans. DA-DN and
change in trans. location. to make
changes in DA.

Acquisition of Control

KAKC Tulsa, Okla.—Voluntary ac-
quisition of control licensee corporation
from Ethel B, Kellough and Robert W.
Kellough to 8am E. Avey. (125 shares
of common stock-25%).

Modification of CP
WSAN-FM Allentown, Pa.—Mod. CP
which authorized new FM station, for

extension of completion date.

AM—1330 ke
Community Service Bcstg, Co., Erie,
Pa.—CP new station 1330 k¢ 5 kw DA
unl. AMENDED to modify DA.

AM—1340 kc

WKRZ Oil City, Pa.—CP install new
vertical ant. mount FM ant. on top
of AM tower and change trans. and
studio locations.

AM—1000 kc

Sims Pub. Co., Orangeburg, S. C.—CP
new station 1020 kc 1 kw D. AMENDED
to change frequency from 1020 ke to
1000 kc.

Modification of CP

WLVA-FM Lynchburg, Va.—Mod. CP.
as mod., which authorized new ¥FM
station, for extension of completion
date.

KVAN Vancouver, Wash.—Mod. CP
which authorized c¢hange frequency, in-
crease power, install of new trans. and
DA-DN and change trans. location, to
change type trans. and change type
towers.

FM—Unassigned

News Pub. Co., Clarkshurg, W. Va.—
CP new FM station (class B) on fre-
queney to be assigned by FCC, ERP 8.2

APPLICATION DISMISSED

FM—Unassigned
Radio Austin Inc., Austin, Minn.—CP
new (class A) FM station on frequency
to be assigned by FCC, ERP 350 w and
ant. height above average terrain 158 ft.
DISMISSED April 4, per petition dated
March 28.

APPLICATIONS RETURNED

FM—Unassigned
Blrney Imes Jr.. Tupelo, Miss.—CP new
(metropolitan) FM station on frequency
to be assigned by FCC. Returned Apri
14, incomplete.
FM—Unassigned
Birney Imes Jr., Columbus, Miss.—
CP new ¥M station on frequency to be
assigned. Returned April 14, incom-
plete,
FM—9%4.1 mc
Martinsville Bestg. Co. Inc., Martins-
ville, Va.—CP new FM station (class B)
on channel 231, 94.1 mc, ERP 4.44 kw
returned to applicant’s attorney April
15, program analysis not submitted.
FM—45.7 mc
World Pub. Co. and Tulsa Tribune Co.,
Tulsa, Okla—CP new FM station on
45.7 me. DISMISSED April 4, request cf
attorney.

FM—Unassigned
Huntsville Bestg. Co., Huntsville, Ala.
—CP new ¥M station (class B) on fre-
quency to be assigned by FCC, ERP 1.2
kw. RETURNED to applicant April 16;
program analysis not submitted.

TENDERED FOR FILING
(Since Feb. 7)

Modification of License
WCKB near Dunn, N. C.—Mod. license
change hours operation from D to
limited hours, operating on 780 kc 1 kw.
AM—780 ke
Blue Ridge Bestg. Co. Inc., Seneca,
S§. C.—CP new station 780 ke 250 w D,
AM—1550 ke
Pure Bred Bestg. Co.,, Richmond, Ky.
—CP new station 1550 kc 250 w unl.

Assignment of License
WFRP Savannah, Ga.—Consent to as-
slgnment of license to Georgia Bestg.

Co.
Modification of CP
WIBS Santurce, P, R.—Mod. CP to
change DA using 10 kw unl. DA-DN,
WRRN Warren, Ohio—Mod. CP for
changes DA-N using 5 kw unl. DA-DN.

vien 72 BM 92 7oine

Another BMI “Pin Up” Hit—Published by London

IT TAKES TIME

Transcriptions:

On

CAPITOL — Buddy Co]g;
WORLD—Eddy Howard; STANDARD—Orrin

Tucker; LANG.-WORTH—Four Knights; Mac-
GREGOR—Barclay Allen.

On Records: Benny Goodman—~Cap. 376; Louis

Armstrong—VYic.

37324; Guy Lombardo—|

£

20.2229;
Dec. (out soon).

Doris Day—Col.

BROADCAST MUSIC INC. 580 FIFTH AVENUE

WEW TORK « CHICAGO » HOlTwoon WEW YORK 13 N, Y.

BROADCASTING o Telecasting"®

Hearings Before FCC . . .

APRIL 21
AM—Hearing
Joe V. Willlams Jr,, Chattanooga,
Tenn.—CP 1490 k¢ 250 w unl.
Respondent: WRGA Rome, Ga.
AM—Hearing
S. H. Patterson, Topeka, Kan.—CP
1440 ke 5 kw DA unl.
KVAK Atchison, Kan.—CP 1470 kc¢ 1

kw unl.
APRIL 23
Oral Argument
Report B-299
Beloit Bestg. Co., Beloit,
1490 kc 100 w unl.
The Elgin Bestg. Co., Elgin, Ill.—Same

Wis.—CP

but 250 w.
Village Bestg. Co.,, Oak Park, Il.—
Same.

Vicent G. Cofey, Elgin, Ill.—Same.
Community Bestg. Co., Oak Park, Il

—Same.
Report B-291
Radio Wi in Inc,, Madi Wis.
—CP 1480 kc 1 kw unl. DA-N. .
DEdwin Mead, Rockford, I1l.—Same but
A.

Report B-294
Liberty Bestg. Co,, Pittsburgh—CP
99.1 me, 15,460 sq. mi., unl.
Report B-321
Commonwealth Bestg. Corp., Danville,
Ky.—CP 1230 kc 100 w unl.
Danville Bestg. Co., Danville, Ky.—
Same but 250 w.
Report B-322
Mid-America Bestg. Corp., Louisville,
Ky.—CP 1040 kc (1080 k¢ NARBA) 1 kw-
N 5 kw-D unl.

Kentucky Bestg. Corp. Ine., Albany,
Ind.—~CP 1080 kc 1 kw-N 5 kw-D DA-DN,
Report B-331

Jackson Bestg. Co., Jackson, Tenn.—
CP 1490 kc 250 w unl.

Hub City Bestg. Co., Jackson, Tenn,
—Same.

George Arthur Smith, Jackson, Tenn.
—Same.

Report B-337
Dorrance D. Roderick, Pueblo, Col.—
CP 1230 kc 250 w unl.
Pueblo Radio Co. Inc., Pueblo, Col.
—Same.

NEW LIMITING AMPLIFIER
DESCRIBED BY GE EXPERT

A NEW DEVICE which reportedly
eliminates an old bugaboo of broad-
cast engineers—abruptly loud in-
tensities of voices and music—was
described last week in Atlanta, Ga.,
by Laurence M. Leeds, a General
Electric engineer.

Known as limiting amplifier
circuit for broadcast transmitters,
the new device will also serve to
increase station coverage, accord-
ing to Mr. Leeds. He explained its
operation at a session of the
Broadcasting Engineers Confer-
ence sponsored by the Georgia
School of Technology and the At-
lanta section of the Institute of
Radio Engineers.

Mr. Leeds said the limiting am-
plifier automatically anticipates the
transientinereases in volume,known
technically as “peaks”, which occur
too fleetingly for manual adjust-
ment. The program is delayed elec-
trically, whereupon the amplifier
automatically readjusts the sound
intensity to proper value, he ex-
plained.

Mr. Leeds pointed out that at
present radio stations decrease their
power during such periods to make
the distertions less audible. He de-
clared that this would be unneces-
sary with the limiting amplifier
and thus full power could be main-
tained constantly.

WMAN Mansfield. Ohio, has been com-
mended by the local Fire Prevention
Committee for activities of station in
helping Mansfield win the grand award
in National Fire Waste Contest, for
its fire prevention work in 1946.

To give you the

KANSAS CITY
MARKET

On a platter
WE HAVE

Bent over
backwards
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our heads at
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0. R. Wright, Sales Mgr.
Porter Bldg., K. C., Mo.
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The Winning Time

is| the Time You Buy on

BINGHAMTON, N. Y,

L 4
N.B.c. in 'he
Triple Cities

HEADLEY-REED
National Representatives

More Local Advertisers Are
Using WFMJ At Less Cost Per

Listener . . .
You Can Do So Too
Ask HEADLEY-REED

WEMJ

The ABC Station For
YOUNGSTOWN, OHIO

SOON
5 KW-AM
50 KW-FM
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Standard Grants
(Continued from page 20)

Looney Jr., former announcer WDAE
Tampa, Fla., vice president; Douglas
Silver, president and 25% owner WIRA,
secretary; R. G. Nelson, physician,
treasurer. Each holds 25% Interest.
Granted April 17.

Worthington, Minn. — Worthington
Broadceasting Co., 730 ke, 1 kw, day-
time. Principals: R. W, Olson, turkey
farmer, president and holder 220 shares;
Ralph E. Shepard, program manager
KWLM Willmar, Minn., vice president
and 15 shares; Arnold W. Brecht, farm-
er, secretary-treasurer and 15 shares.
Granted April 17.

Sherman, Tex.—Denison Broadcast-
ing Corp., 1500 ke, 250 w, daytime.
Principals: Elmer Scarborough, engineer
KFJZ Forth Worth, president and 51%
owner; Joel Carroll, real estate, building
supplies, cattle and feed business in-
terests, vice president and treasurer
29%; Mrs. Mary Stewart, employed by
Bluebonnett Cleaning and Pressing Co..

Fort Worth, secretary 20%. Granted
April 17.
Kenmore, N. Y.—Western New York

Broadcasting Co., 1080 ke, 1 kw, day-
time. Co-partnership: Edwin R. Sanders,
war research engineer in applied phys-
les laboratory Johns-Hopkins U.;
Thaddeus Podblelintak, engineer Kellex
Corp., Baltimore, affillated with Johns-
Hopkins. Granted April 17.

Omak, Wash.—Miller Pub. Co. Inc,
680 k¢, 1 kw, daytime. Publisher weekly
Wenatchee Journal. Principals: Don T.
Miller, president and 42% owner; his
wife, Helen L. Miller, vice president and
treasurer 0.75%; Ferd J. Schaaf has
been assistant attorney general for
State of Washington as well as state
director of public service, secretary
0.9%. Granted April 17.

Owosso, Mich.—The Argus-Press Co.,
1080 ke, 250 w, daytime. Prinecipals: J. E,
Campbell, president and 26% owner: H.
Kirk White, vice president Owosso Sav-
ings Bank and vice president and as-
sistant manager of Owosso Mfg. Co.
(snow shovels. screen doors) vice presi-

dent 30%; Florence Campbell, 6%;
Clarence B. Campbell, 16%; George W.
Campbell, secretary-treasurer, 18%.

Granted April 17.

All excepting the Blythe, Belle
Glade, Omak and Owosso grants
subject to engineering conditions.

Ownership List

Following is ownership of the
new standard stations authorized
by FCC within the past fortnight.
[BROADCASTING, April 7 and 14.]

Lamar, Col.—~The Southeast Color-
ado Broadcasting Co., 1340 ke, 250 w,
unlimited. Principals (all 16-2/39%
each): L. K. Christolear, superintendent,
electric department, City of Lamar; W.
R. Henry, farm supplies merchant;
Charles Kendall, bakery owner; Ralph
E. Eaton, building contractor; Dr. L.
E. Likes, physician; C. C. Reese, opérator
Reese Motor Co. Granted April 3.

Eau Claire, Wis.—WBIZ Inc., 1400 kc,
250 w, unlimited. Principals: James J.
Conroy, president and part owner
WDSM Superior, Wis.,, and KBIZ Ot-
tumwa, Towa, president and 409 owner
CBW Inc. holding company, president
and holder 1 share (0.75%); Roland C.
Buck, vice president and part owner
WDSM, 40% owner CBW Inc., vice
president and 0.75%; George W. Wells,
part owner WDSM, 209% owner CBW
Inc., secretary-treasurer and 0.75%:
B. J. Colbert, sales representative
Brown Shoe Co., St. Louls, and half-
owner Buster Brown Shoe Store, Men-
omonie, Wis.,, 13-1/3%; I. E. Rasmus,
attorney, 13-1/3%; A. W. Langill, bank-
er, 13-1/3%. CBW owns 57-3/4% WBIZ
Inc. Granted April 3.

Tyler, Tex.—Blackstone Broadcasting
Co. Inc., 600 ke, 500 w, day. Principals
{each 1215%): H. M. Bell, president
Citizens National Bank; J. D, Patterson,
wholesale grocer; Brynn Marsh, attor-
ney; Tom H. de Lay, attorney; E. F.
Swann, furniture and real estate busi-
nesses; L. A. Grelling, oll producer; R.
L. Caton, insurance; Gus F. Taylor,
banker. Granted April 3,

Colby, Kan.—Western Plains Broad-
casting Co., 790 k¢, 5 kw, day. Prineci-
pals: John B. Hughes, in radio 20 years
in news, writing, announcing, produc-
tion and direction, since 1935 freelance.
past president Pacific Coast Council
on Intercultural Education, to be gen-
eral manager new statlon, president
and 50% owner; J. O. Gunnels, vice
president, 3.33%; John T. Hay, secretary-
treasurer, 1.66%. 17 other local resi-
dents and businessmen own remaining
interest. Granted April 3.

Eau Claire, Wis.—Chippewa Valley
Radlo and Television Corp., 1050 ke,

R =

TWENTY MIKE YEARS were chalked up by Jimmy Wallington on
April 16 with twenty fingers being raised between Maury Cohen, (1), as-
sociate producer of CBS Hope Chest (Pict Sweet Foods), and Ed Cash-
man (r), producer of Tony Martin Show (Texaco) and manager of Kud-
ner Agency Inc. Hollywood office. Both CBS programs include Mr. Wal-
lington in lineup. Making with fingers and wishes are (1 to r): Mr.
Cohen, Mr. Wallington, Harry Witt, assistant general manager of CBS
Western Division, Mr. Cashman.

1 kw, day, unlimited. Principals: Thom-
as K. Werner, real estate and insurance,
president and director, 5%; Willilam J.
Kutsch, former vice president North
Central Broadcasting System, president
and 28% owner WMMJ Peoria., Ill.,
vice president and 16%; Keith Werner,
investment securities, secretary-treas-
urer and 25%; John I. Kaiser, lumber
and wholesale oil businesses, 30%; Wil-
liam E. Keefe, employed by Bireley's
Inc., 16%; James A. Riley, Eau Claire
city attorney, 8%. Granted April 3.

Roscoe, Ohio—Coshocton Broadcast-
ing Co., 1560 ke, 1 kw, day. Principals:
Frederick B. Wallace, director and 24%
owner The Tribune Co., publisher daily
Coshocton Tribune, president and
25.19%, owner; Nora B. Hall, president
and 3% owner The Tribune Co.; vice
president and 5.5%; Robert B. Wallace,
vice president and 24% owner The
Tribune Co., secretary and 25.1%; Wil-
llam C. Wallace, director and 20% The
Tribune Co., treasurer and 25.1%; Re-
maing stock held by group of 10 local
businessmen. Granted April 3

Banning, Calif.—Pass Broadcasting
Co. 1480 ke, 250 w, fulltime. Partnership:
Carl Phillips (25%), military service;
Robert Phillips (25%). account repre-
sentative at KPRO Riverside; John
Phillips (50%), newspaperman. Granted
April 10.

Waynesville, N. C.—Smoky Mountain
Broadecasters Inc. 1400 ke, 250 w, full-
time. Principals: W. Curtis Russ, presi-
dent (18.18%). editor and co-owner of
Waynesville Mountaineer; Holt Me-
Pherson, vice-president (18.18%), vice-
president and secretary of Star Pub-
lishing Co., 25% owner Western Caro-
lina Radio Corp.; William Medford,

secretary-treasurer (4.54%), lawyer,
state senator; Robert M. Wallace
(18.18%), general manager and 8%

owner WOHS Shelby; Marion T. Gridges
(18.18%), co-owner of Waynesville
Mountaineer; J. A. Prevost (4.54%).
banker, manufacturer, insurance man,
E. S. Slack (4.54%), owner of clothing
store chain; C. N. Allen (4.54%), bank-
er; J. E. Massle (4.54%), banker, owner
of theatre chain; Wayne A. Corpening
(4.54%), agricultural agent. Granted
April 10.

Paris, Tenn.—Broadcasters Assoc., 910

ke, 1 kw, day only. Principals: James
H. McKee (75%), district sales manager
for Zenith Radio Corp.; Odes E. Robin-
son (25%), technical supervisor West
Virginia Network and consulting engi-
neer in Charleston, W, Va. Granted
April 10.

Bridgeport, Conn.—Bridgeport Broad-
casting Co., 1300 ke, 1 kw, day only.
Principals: Willlam  Elliot, president
(25%), WICC Bridgeport announcer,
script writer, producer; Emanuel Slot-
nick, vice-president (25%), grocer;
Robert E. Drier, secretary and assist-
ant treasurer (25%), Nustone Products
Co.; C. Grosham Griggs, treasurer and
assistant secretary (25%), investment
banker. Granted April 10.

Thomasville, Ga.—Southern Broad-
casting System Inc., 730 ke, 1 kw, day
only. Principals: W. Fred Scott, secre-
tary-treasurer (33-1/3%), funeral home,

pipe company, 30% interest In Scott
Equipment Co.; W. Fred Scott Jr.,
president (33-1/3%), 30% interest in

Scott Equipment Co.; Mrs Elva Scott,
vice president (33-1/3%). Granted April
10.

Hillsboro, Tex.—Hill Country Broad-
casting Co., 1560 ke, 250 w, day only.
Prinelpals: R. W. Calvert (30%), attor-
ney; W. N, Furney (309%), editor and
publisher of Hillsboro Mirror and Even-
ing Mirror; Ross Bohannan (20%), at-
torney, 20% interest in Coleman County
Broadcasting Co., 10% interest in Hop~
kins County Broadcasting Co. (20%
set aside for an experienced operator
and manager.) Granted April 10.

Coleman, Tex.—Coleman County
Broadecasting Co., 1000 ke, 250 w, day.

Principals: Charles L. South (40%),
attorney; Alton Stewart (20%), owns
and operates city police radlo; . H.

Jackson (20%), newspaper owner; Ross
Bohannan (20%), attorney, 20% inter-
est in Hillsboro County Broadecasting
Co. Granted April 10.

Vicksburg, Miss.—Ewing Broadcast-
ing Co., 1490 k¢, 250 w, fulltime. Appli-
cant is licensee of WJXN Jackson,
Miss. Granted April 10.

Hudson, N. Y.—Colgren Broadcasting
Co., 1230 ke, 250 w, fulltime. Partner-
ship: Robert P. Strakos, assistant sur-
veyor; John Francis Kearney, Navy
veteran. Granted April 10.

-

On The Air
Atlanta’s New WBGE

MIKE BENTON

President

MAURICE COLEMAN

General Manazor
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Peabody Awards

(Continued from page 15)
man who doesn’t listen to the ra-
dio.”

Mr. Weeks had some suggestions
for broadcasting. “Avoid harden-
ing of the arteries,” he said. “Be
wary of old patterns. Repetition is
the pernicious anemia of radio. Be
willing to gamble. You expect the
public to gamble 2 or 3 billion dol-
lars on receiving sets in the next
five years. How much are you wil-
ing to gamble for the public?” Mr.
Shirer, who was present to receive
his award, made no speech of ac-
ceptance but confined himself to a
simple expression of thanks.

John J. Gillin Jr., president and
general manager 6f WOW, ac-
cepted the award for outstanding
public service by a regional sta-
tion, and Dan E. Jayne, general
manager of WELL, accepted the
award for outstanding public serv-
ice by a local station.

Other winners of awards and
the executives who accepted them
were:

Other Winners

For outstanding entertainment
in drama, The Columbia Workshop,
accepted by Davidson Taylor, CBS
vice president and director of pro-
grams.

For outstanding entertainment
in music, the NBC Orchestras of
the Nation, accepted by Niles
Trammell, president of NBC.

For outstanding educational pro-

gram, WMCA New York, accepted
by Nathan Straus, president of the
station.
Special citations were presented
to:
WSB Atlanta, accepted by Brad
Crandall Jr., director of the pro-
gram series The Harbor We Seek.
J. Leonard Reinsch, managing di-
rector of WSB and radio adviser
to President Truman, delivered an
off-the-record talk on the Presi-
dent’s schedule after presentation
of the award.

WHCU Ithaca, N. Y., for Radio
Edition of the Weekly Press, ac-
cepted by Michael R. Hanna, gen-
eral manager of the station.

MBS and its Meet the Press, ac-
cepted by Martha Rountree, pro-
ducer of the show.

Henry Morgan, star of the ABC

Henry Morgan Show, accepted by
Mr. Morgan.

CBS and its mystery program,
Suspense, accepted by Mr. Taylor.

CBS and its Invitation to Music,
accepted by Mr. Taylor.

Robert Saudek, ABC director of
public affairs, and ABC for the
special broadcasts of Hiroshima, a
New Yorker magazine story by
John Hersey, accepted by Mr. Sau-
dek.

Junior Leagues of America for
their transeribed series, Books
Bring Adventure, accepted by Mrs.
J. King Hoyt, vice president of the
Assn. of Junior Leagues.

John Crosby, radio critic of the
New York Herald-Tribune, ac-
cepted by Mr. Crosby.

Winners of the awards and cita-
tions were introduced by John E.
Drewry, dean of the Henry W.
Grady School of Journalism of the
U. of Georgia, which jointly ad-
ministers the Peabody Awards
with the NAB.

WGPA-FM Launched

WGPA-FM Bethlehem, Pa., owned
by Bethlehem Globe Publishing
Co., began broadcasting operations
April 10. First broadcast was a
remote from a Lions Club district
meeting at a Bethlehem hotel.
The station, is operating 7 am.-
11 p.m. with effective radiated
power of 10 kw on 94.7 me.

J. ALBERT WOLL RESIGNS

TO JOIN PADWAY FIRM

J. ALBERT WOLL, U. S. District
Attorney who initiated government
suit against James Caesar Petrillo,
resigned last week to become the
partner of AFM legal counsel
Joseph Padway.

Mr. Woll is the son of American
Federation of Labor vice president,
Mathew Woll. His role as govern-
ment prosecutor against the AFM
chief was strongly protested last
year in Congress and by broad-
casters, on the grounds of pro-
labor bias on the basis of his
father’s union affiliation.

Another AFM counsel, Henry
Kaiser, told BROADCASTING that
Mr. Woll “probably won't join the
staff”” until after the Petrillo case
is decided by the Supreme Court.

ABOUT TRANSCRIPTION TURNTABLES—

Demands of new turntables for both AM and FM have been so
great that Gates has set up production schedule for 600 complete
transcription equipments during the next 150 days. By complete
is meant in the many forms that broadcasters want them from chas-
sis only to elaborate cabinet and desk models.

Broadcasters now ordering the popular CB-7 or CB-10 models for
lateral, vertical, or universal vertical-lateral operation will be pleas-
antly surprised at the excellent delivery.

GATES RADIO COMPANY
QUINCY, ILLINOIS, U. S. A.

BROADCASTING
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KXOK IS FORCED OFF AIR

BRIEFLY BY CUT CABLES

KXOK St. Louis was forced off
the air momentarily shortly after
5 p. m. April 13 when telephone
cables linking the station with its
transmitter 14 miles away were
cut.

Engineers at the transmitter
quickly filled in with phonograph
records. Meanwhile, the KXOK
studio staff was transeribing ABC
network shows and rushing the
dises to the transmitter at half-
hour intervals. The transcribed
programs were broadcast one hour
later than usual.

Station’s engineers worked
through the night preparing a
short wave relay transmitter and
normal operations were resumed
at sign-on time next morning. Pro-
grams were shortwaved to the
transmitter and then broadcast.
Operations of KXXOK-FM were not
affected.

Because telephone workers were
still out on strike the work of re-
pairing the KXOX cable was done
by supervisory employes of the
Southwestern Bell Telephone Co.
The repairs were completed by
12:15 p. m. last Monday, according
to the station.

Hedges Nominated

WILLIAM S. HEDGES, NBC vice
president in charge of planning and
development, last week was nomi-
nated, without opposition, for the
presidency of the New York Radio
Executives Club. Others proposed
for office, without opposition, by
the Club’s nominating committee
were: For vice president, Regina
Schuebel, radio director, Duane
Jones Co.; for secretary, Louise
(Pat) Spalding, manager of the
radio traffic department of J. Wal-
ter Thompson Co. and for treasurer,
Ralph N. Weill, general manager
of WOV New York.

Petrillo
(Continued from page 16)

in union affairs, are due for close
serutiny. The union welfare fund
—which would be banned under
the proposed Hartley bill—is also
due for a check, together with all
AFM finances.

Meanwhile, whether or not the
Supreme Court rules against the
Lea Act, the future freedom of
AFM to impose “featherbedding”
on radio stations appeared to de-
pend on the fate of the Hartley
bill which bans the practice. The
bill was passed by a three-to-one
vote in the House last Thursday—
apparently strength enough to
over-ride an expected Presidential
veto. A much “softer” labor bill
was in preparation in the Senate
where there is considerable senti-
ment against legislation tending to
“restriet” or “penalize” unions.

IN EASTERN <
NORTH CAROLINA
< YOUR ABC's ARE...

WRRF

5000 WATTS 930 KC
WASHINGTON, N. C.

1000 WATTS 880 KC
CUNTON, N. C.

Eastern North Carolino is the “os good os gold”
market, where last year’s bright leof tobocco crop
olone sold for $245,459,006. This rich 31.county
market is the primory doytime listening orea of WRRF
and WRRZ.

In addition to reaching the 922,353 persons living
in this prosperous marke?, there is o lorge "bonus”
oudience in the secondory orea. For speedy results in
the “as good as gold" morket, use WRRF, Woshington,
N. C., and WRRZ, Clinton, N. C.

TAR HEEL BROADCASTING SYSTEM, INC.

FORJOE & CO.

CHIEREE &

HI'W TOAK LO% AWGELES

Making the best

even better!

L

Now-—along with
“The Texas Rangers”

A surefire giveaway or self-
liqnidaﬁng:lﬁeﬂ Attractive 43-

ages of Original Songs The
‘exas Rangers Sing and scrap
book album, Provided spon-
sors of “The Texas Rangers”
at cost! Write for full details,

The Texas Rangers
AN ARTHUR B. CHURCH PRODUCTION
PICKWICK HOTEL, KANSAS CITY §, MO,
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Expenditures of $2,350,000 Anticipated

By Four Successful Television Applicants
(Story on N. Y. Television Grants on page 18)

CONSTRUCTION COSTS exceed-
ing $2,350,000 are anticipated by
the four New York-New Jersey ap-
plicants given proposed television
grants by FCC last week.

None expects time sales in its
first year of operation to yield
more than 50% of the year’s oper-
ating costs.

ABC, which also received a pro-
posed FM grant for New York,
“considers the new grants as the
keystone of its prospective nation-
wide television and FM networks,”
said President Mark Woods, point-
ing out that ABC already has vi-
deo grants or proposed grants for
Detroit, Chicago, Los Angeles, and
San Francisco.

He said that “in both television
and FM, ABC has done intensive
research and with the receipt of
these grants plans to present to
the public the greatest in public
service, news and entertainment
programs.”

No Announcement Made

The network is withholding an-
nouncement of specific construc-
tion plans pending finality of the
proposed grant, but its application
to FCC contemplated construction
costs of $922,170; first year’s op-
erating expenses of $2,005,955 (in-
cluding more than $1,300,000 for
programming), and first year's
revenues of $934,700.

WOR anticipated expenditures
of about $650,000 for video trans-
mitter, studios and equipment, and
officials said it would start con-
struction ‘“very shortly.” Trans-
mitter will be atop 444 Madison
Ave,, also the transmitter site of
WBAM, its FM affiliate. First stu-
dios probably will be those of WOR
and WBAM at 1440 Broadway.

WOR expects the first year’s op-
erating costs to approximate
$1,175,604 (about half in programs
and talent), with net time sales

Seller of Sales
(Continued from page 10)

interference with religious broad-
casts.

Mr. Zlotnick started using radio
over 15 years ago, with partici-
pations on the Arthur Godfrey
morning show on WTOP Washing-
ton. Still keeping the Godfrey par-
ticipation, firm has added two par-
ticipation shows on WWDC Wash-
ington, plus a musical program
6-6:30 p. m. nightly on WWDC.
The fur company’s rate of expan-
sion since going on the air reaches
“an unbelievable figure which I
would prefer not to quote,” says
Mr. Zlotnick.

Negotiations for the new WARL
shows were made with M. Bel-
mont Ver Standig, Washington ad-
vertising agency handling the Zlot-
nick account.

around $335,900, according to its
application.

President Irving R. Rosenhaus
of WAAT Newark said “granting
of New Jersey’s first television li-
cense . . . inaugurates a new era
in communications in New Jersey
and opens up an entirely new vista
of entertainment and information
for residents of the densely popu-
lated North Jersey metropolitan
area.” He promised a wide vari-
ety of video programs including
sports; forums from New Jersey
colleges, universities and secondary
schools; audience participation
shows and dramatic presentations;
news, cartoons, and other features
on film.

WAAT’S application envisioned
a $211,679 construction expendi-
ture, first year’s operating -costs
of about $200,300 ($92,660 in pro-
gramming), and gross revenues of
$100,000.

New York Daily News, which
also was nominated for an FM
grant, issued no statement imme-
diately on its plans. It had told
FCC, however, that video construc-
tion costs would total about $575,-
000 and that it would spend around
$562,198 on the first year’s opera-
tions (over $320,700 for programs).
The News ventured no estimate of
first year's revenues, but told FCC
it would be willing to operate the
station for at least three years
irrespective of profit.

All four applicants plan an ini-
tial operation of at least 28 hours
a week.

King to Hollywood
FRANK KING, former account
executive of N. W, Ayer & Sons,
Detroit, has been appointed assist-
ant sales manager KNX Holly-
wood and CBS Pacific Network.
Announcement made by Donald
W. Thornburgh, CBS Western Di-
vision vice president. Mr. King
headed AFRS New York office
during the war as an Army cap-
tain.

BYRNES, RUSSELL BECOME

LAW FIRM ASSOCIATES

JAMES F. BYRNES, former Sec-
retary of State, last week became
associated with the law firm of
Hogan & Hartson, of Washing-
ton. Simultaneously, Donald S.
Russell, former Assistant Secre-
tary of State and erstwhile part
owner of WSPA Spartansburg,
joined the same firm. The Hogan
firm is engaged in general practice,
including radio. Partners handling
the radio practice are Duke M.
Patrick, Karl A. Smith and Lester
Cohen.

It was explained that Messrs.
Byrnes and Russell have not be-
come partners in the firm but are
associated as counsel. Mr. Russell
has no present station interest.
Justice Byrnes, however, is iden-
tified with the application of Wal-
ter J. Brown for acquisition of
WORD Spartanburg for $85,000.
Justice Byrnes would hold a mi-
nority interest in the company.

Mr. Brown is vice president and
general manager of WSPA, sale of
which to the Surety Broadcasting
Co. for approximately $450,000 is
pending before the FCC along with
the proposed transfer of WORD.
[BROADCASTING, April 7].

Miller Warns of Federal

Infringement on Freedom

NAB headquarters executives ad-
dressed three business clubs in
Kansas City during the Area C
meeting held April 14-15. President
Justin Miller, speaking before the
Advertising and Sales Executive
Club discussed radio’s public serv-
ice activities and warned against
governmental infringement of basic
‘freedoms.

A. D. Willard Jr., executive vice
president, said newspapers and
movies will come under censorship
now imposed on broadeasting un-
less legislation is passed or court
action is taken. He spoke before
the Kansas City Chamber of Com-
merce. Frank E. Pellegrin, Direc-
tor of Broadcast Advertising, told
the Mercury Club of radio’s value
as an advertising medium.

AGRICULTURE

We've been
farmer for

programmed for
20 years.

the

That's why

WIBW-advertised goods sell so well
in Kansas and adjoining states.

IBW

TheVoicesKansas
/7 TOPEKA
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Residents Denounce

D. C. Tower Erection

Video, FM, AM Antennas Stir Ire
Of Capital Citizens

PROTESTS against erection of
television, FM and AM antennas
in capital residential areas were
aired before a joint Senate-House
committee last week by Washing-
ton citizens.

Protests came in the form of sup-
port for a bill (HR 2984) intro-
duced April 9 [BROADCASTING,
April 14] by Rep. Sid Simpson (R-
I1.) regulating “installation of
radio or television transmitting an-
tennae, masts, or other structures
in the District of Columbia.”

George A. Corbin, legislative
chairman of the Manor Park Citi-
zen’s Assoc. criticized both tele-
vision companies and District Com-
missioners for having failed to act
in the interest of a “majority” of

home-owners in not restricting
areas where antennas can be
erected.

Called Safety Hazard

He declared that such installa-
tions were a safety hazard in resi-
dential zones. In addition, he as-
serted, these antennas also depre-
ciate property value.

Corporation Counseil Vernon
West, testifying for the Commis-
sioners, declared property owners
are adequately protected by current
zoning laws dating from 1910.

W. Curtis Plummer, chief of
FCC’s Television Engineering Di-
vision, told the Committee that
from ‘“‘the technical point of view”
height requirement for TV trans-
mitters was essential. He explained
that a video transmitter, to be most
effective should be located in the
densest population area. He indi-
cated, that to move transmitters to
the fringe of the city, as suggested
by the citizen’s group, would move
many video sets into “shadow
areas,” since best reception is in
“line of sight” from the transmit-
ter.

He pointed out that Washington,
unlike New York, has no high build-
ings so that towers must be erected
on hills to be most effective. Most
high points in the District are lo-
cated in park or residential areas.

A similar bill was introduced last
vear, but was shelved after hear-
ings.

Broadcasting Meets Emergency
In Tornado-Devastated Regions |

RADIO FACILITIES were used
extensively when one of the South-
west’s worst tornados ripped
through the Texas-Oklahoma Pan-
handle area on the night of April
9. Radio helped fill the gap caused
by complete breakdown of other
means of communication in some
parts of the area and partial break-
downs in others. The medium also
was used effectively for appeals to
bring food, clothing and medical
supplies quickly into the stricken
area. Radio’s news coverage of the
tornado likewise was outstanding.
KVOO Tulsa Newscaster Bud
Jackson was preparing to sign off
his 10-10:15 p. m. newscast April
9 when Night News Editor Manton
Marrs, relayed a telephone report
on the tornado. Mr. Jackson ad
libbed the news flash, promised fur-
ther details as quickly as they
became available. KVOO inter-
rupted all programs to give listen-
ers news of the tornado as reports
came in, and, like other stations,
aired pleas from the Red Cross for
aid in the form of food, clothing,
bedding and medical supplies.
Oklahoma City stations flashed
reports of the disaster the night
of April 9. WKY and KOMA dis-

THREE MORE AFFILIATES
TO JOIN MUTUAL SOON

MBS last week announced the ad-
dition of three new affiliates, bring-
ing the total number of Mutual
network stations to 413.

WKJG Fort Wayne, Ind., oper-
ating on 1380 ke with 5000 w,
and owned and operated by the
Northeastern Indiana Broadcast-
ing Co., joins MBS July 1.

KENT Shreveport, La., operat-
ing with 1000 w daytime and 5000
w night on 1550 ke, joins Aug. 1.
The station is owned and oper-
ated by Frank Ford, with his son
serving as general manager.

WFAK Charleston, S. C., oper-
ating with 1000 w daytime on 730
ke, joins MBS Apr. 30. The station
is owned and operated by the
Charleston Broadcasters.

BROADCASTING
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patched news men to the devasted
areas for on-the-spot reports.

WKY the following morning fed %

a pickup to the entire NBC net-
work. Station remained alerted,
airing bulletins, Red Cross and

medical announcements, along with &

other public service news.

Wednesday night P. A. Sugg, '

WKY general manager, and Paul
Hood, newly appointed promotion

director, raced to stricken areas in
the WKY mobile unit. Mr. Sugg,

Mr. Hood, Edd Lemons, WKY farm
director, Gene White, special
events, and H. J. Lovell, chief engi-
neer, broadcast eye-witness stories
of the tragedy throughout the night
and the following day.

Jerry Marx of the KOMA Okla-
homa City news staff was plugged
in on the AT&T test board when
the first emergency call came
through from the Woodward area,
and heard the first eye-witness ac-
count of the disaster, according to
the station. KOMA’s Ben Holmes
was dispatched to the disaster
scene and later was placed in
charge of medical supplies distri-
bution. Bob Eastman, station news
director, flew to the scene to report
a full eye-witness account.

KFBI Wichita, Kan., learning of
the storm firsthand from a Wich-
ita-bound airplane that flew over
the tornado, scored a scoop with its
bulletins, according to General
Manager Robert K. Lindsley.
KFBL rushed a wire-recorder to
the disaster and later rebroadcast
a graphic description.

Coverage by KFDA

KFDA Amarillo, Tex., at 1:30
a. m. on April 10 gave an eye-
witness report from Canadian,
Tex., initial clearing house for the
injured and already overflowing
with patients from the three com-
munities hardest hit—Woodward,
Okla., and Higgins and Glazier,
Tex. At 3:45 a. m. KFDA aired a
report by an Amarillo Times re-
porter just returned from White
Deer, Tex., the tornado’s first tar-
get. KFDA newsmen shuttled be-
tween the stricken towns and Can-
adian, reporting storm details.
ABC requested feeds from KFDA,
its Amarillo outlet, and the sta-
tion obliged with two-minute cut-
ins on Martin Agronsky, Headline
Edition and This Week Around
the World.

KMAC San Antonio, presented
on-the-spot news coverage. Dick
Smith, KMAC news editor and
Paul Tarrodaychek, assistant chief
engineer, April 10, flew to Wood-
ward in an Army B-25 and later
presented a delayed broadcast. A
second on-the-scene presentation
was aired over KMAC at 10:45
p. m. the same day.

At Altus, Okla.,, KWHW, coop-
erating with the Red Cross and
the Chamber of Commerce, put a
series of appeals on the air to as-
semble relief supplies and send

them by truck to the stricken area.

first in faésimile
for broadcasting and point.
to-point communication!

FINCH TELECOMMUNICATIONS
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10 EAST 40th STREET, NEW YORK
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Tsvric only natural when you
find . ..
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NAB-Kansas City
{Continued from page 17)

Hill of Compton Adv., Kansas City,
representing AAAA.

My. McLean quoted the April 9
ANA resolution supporting BMB as
an “absolute necessity,” adding “it
gives you broadecasters what you
need to sell time to advertisers
like me.”

In questions from the floor Ar-
thur B. Church, KMBC Kansas
City, asked if subscription rates
for the projected March 1948, BMB
survey might be reduced with
more stations participating and
with higher incomes increasing the
rate unless adjustments are made.
Mr. Feltis said a reduction in the
rate could reasonably be expected.
He said experience gained in the
first survey would reduce the costs
of slfbsequent ones.

Two small station owners pro-
tested the BMB rate charges as
favoring the larger stations. One
of them, Ben Sanders, KCID Spen-
cer, Ia., said his small volume of
national business did not justify
the cost.

Hoyt Andres, WKY Oklahoma
City, 12th District Program Man-
agers chairman, urged stations to
check carefully all copy and pro-
gram ideas submitted to them, es-
pecially on public discussion mat-
ters. He warned that Communists’

for low-cost advertising
in BEAUMONT

Covering Texas?

Beaumont?

and ]05,840

Radio Families

KRIC’s

Daytime BMB?
BEAUMONT, TEX.
250W. 1450 Kc.

KRIB Established 1938

REPRESENTED BY THE BRANHAM COMPANY
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CORNERED in the Muehlebach during NAB Area C
meeting in Kansas City were (seated, ! to r): Frank
Stubbs, KFNF Shenandoah, Ia.; Verl Bratton, WREN
Lawrence, Kan.; Carl Haverlin, BMI; Richard P. Do-
herty, NAB; Owen Saddler, Howard O. Peterson,

Des Moines;

KMA Shenandoah. Standing, Phil Hoffman, KRNT
Gus Brandborg, KVOO Tulsa; P. A.
Suggs, WKY Oklahoma City; William Wyse, KWBW
Hutchinson, Kan.;

Schilling, WHB Kansas City.

John Esau, KTUL Tulsa; John

endeavor to inculcate their doc-
trines through “fancy title asso-
ciation names” without the asso-
ciation’s knowledge.

Edmund J. Linehan, KSO Des
Moines, successor to Eugene Fla-
herty, KSCJ Sioux City, la., as
10th District program manager,
asked stations in his district to pass
along programming matters to the
committee.

Myr. Fair outlined activities of
the new Program Dept. Immediate
problem, he said, is development of
new standards of practice and ex-
plained that two subcommittees are
working out recommendations for
submission to the Special Standards
of Practice Committee May 12-13.

Mr. Fair said agencies and ad-
vertisers as well as broadcasters
ards.. The Program Dept. will

Kansas City

Registration

Alfred Alofsin, INS; Hoyt Andres,
WKY; Bill Allen, KANS; M. R. Alclrlclge,
KFRU Geo. E. Alden, KWBW
Alexander, Collins Radio Co.; Ellis Atte-
berry, KCKN

David Bain, RCA; Art Barnes, WSUT;
Pat Buford, KHBG Foster H. Brown,
KXOK; Paul A. Bruner KBIX; C. E.
Breazeal, KCMO; John Biair, John Blalr
& Co.; Sam H. Bennett, KMBC S.
Batton, WDAF; K. H. Baker, NAB Gus-
tave Brandborg, KVOO; Forest Blair,
KOIL; Harry Burke, KFAB; Bud Blust.
KTUL; Owen H Balch, John Pearson
Co.; Ed Breen, KVFD; John Bondson,
WREN; Arden Booth, WREN,; Matthew
H. Bonebrake, KOCY; . V. Baxter,
KOAM; Jim Bormann, WMT; Carl Blies-
ner, WREN; Verl Bratton, WREN; Joe
Bernard, KOMA; Bill Bryan, KOMA.

H. E. Carnes, KCRC; J. D. Carpenter,
WKBB; Ward Colwell, United Press;
Adelaide Carrell, WBBZ; James A. Coo-
gan, KVGB; Paul Clark, RCA-Victor;
Grover Cobb, KSAL; John F, Cash,
WHB; Wayne W. Cribb, KHMO; Wells
Chapin, KWGD; Arthur B. Church,
KMBC; Plez Clark, KFH; John M.
Cooper, INS.

Gren Darling, KTSW; Bob Drake,
KANS; Lyle DeMoss, WOW; D. Denny,
NBC; J. C. Denlous, KGNO; Richard M.
Day, Cardinal Co., Hollywood; Don D.
Davis, WHB; R. P. Doherty, NAB; Leon
Decker, KCMO; Dietrich Dirks, KTRI;
Claude Dorsey, KMBC

Wendell Elliott, KGFF Bob Enoch,
KTOK,; John Esau, KTUL; Fred Ebener,
WOW; W. O. Edholm, KOIL; F.
Eighmey, KGLO; R. W. Evans, KCMO.

Harold Fair, NAB:; T. J. Flannigan,
Katz Agency, Harold Fulton, WHO; E.
T. Flaherty, KSCJ; Charles R. Freburg,
wOocC; L. O. Fltzglbbons WOC; Hugh
Feltls BMB; Dean Fltzer WDAF.

John J. Glllln WOW; Milton B. Gar-
ber, KCRC; Ken Gordon, KDTH; Henry
Goldenberg, WHB; Wm. Griffith, KMBC.

Phil Hoffman, KRNT; E. M. Homlng

KSIB; Geo. J. ngglns KSO; E. K.
Hartenbower KCMO; W. Hamlin,
KSD; Geo. E. Halley, KMBC; Kolin

Hager, SESAC; H. R. Hurd, KFJB; Dave
Hodgins, WHE; Gus Hagenah Standard
Radio; Carl Havexlln BMI; Robert H.
Harter, WHO; John B. Huﬂhes Western
Plains Broadcastlng Co.; Ted Helthecker,
KANS; R. B. Hull, WOI; Wm. A. Han-
non, Employexs Reinsuxance Corp.; Ray
V. Hamilton, Blackburn-Hamilton Co.

Hollis Joy Wincharger Corp.; Phil
Jackson, KTMC; R. B. Jones Jr.,, WENR,;
Ray Jensen, KSAL.

A. W. Kaney, NBC; Jack Kerrigan,
‘WHO; Geo. Klayer, CBS Leslle Kennon,
KWTO R. M. Keltner, KWTO,; Harry
D Kaufmann WDAF; Robert Keller,
Robert S. Keller Inc.; Carl Koexper
KMBC; G. A. Kercher, Edward Petry &
Ruth Krehblel Transcriptions

Ed. Lambert, KFRU; Jim Lantgz,
KCMO; R. J. Laubengayer, KSAL; Rex
Lathen, KMMJ; Charles M. Lewis, RCA-
Victor; Maury Long, Broadcasting Maga-
zine; Clark A. Luther, KAKE; E. J.
Linehan, KSO; Buryl Lottridge, WOC;
U. L. Lynch, Western Plains Bcstg. Co.

Joe Matthews, Weed & Co.; Bert
Masterson, United Press; Kenneth Max-
well, KUOA; Darrell Matthew, KGNO;
Charles Miller, KRNT; Ken Millér,
KVOO; Clem Morgan, KVGB; Don
Mercer, NBC; M. M. Meyers, WOW;
Justin Miller, NAB; James Mahoney,
MBS; Miss Fran Maloy, KCMO; Al
Marlin, BMI; Frank Mathews, KFH:
C. E. Morrill, KCMO.

Jack McGee KFRU; L. C. McKenny,
KDMO; Maurice McMurray, WHO; G. B.
McDermott, KPUR; Mrs. G. B. Me-
Dermott, KPUR; Jos. F. MacCaughtry,
Cardinal Co.; Dale McCoy, KFBI; Arden
D. McKee, KSIB; Bob McKinsey, KSPI.

Geo. Nickson, Western Plains Bcestg.
Co W. J. Newens, KOIL.

E. Ogden, Capitol Records; Bob
O'Brlen KSWI; Harold Olson, Collins
Radio Co.

D. J. Poynor, WMBH; Frank E. Pel-
legrin, NAB; Sidney J. Pearlman, KCBC;
John E. Pearson, John Pearson Co.;
Pete Peterson, KMA; Bert H. Powell,
KGGF; Genni Pruitt, WHB; Harry
Peck, KFOR; K. W. Pyle, KFBI.

Bill Quarton, WMT.

Carter Ringlep, CBS, KMOX; J. Nel-

study news, —music, agricultural
and copyright matters, he said,
with periodic reports going to
stations on departmental activity.

At the small market stations
meeting Mr. Pellegrin asked sta-
tions to send in facts on use of
radio for institutional and public
service purposes by local factories
and industries. He advised small
stations not to refer to themselves
as “peanut whistles,” explaining
that stations and their managers
are becoming important community
elements. He said station operators
are acquiring the prestige formerly
held by the local newspaper editor.

son Rupard, KTSW; Orville Rennie,
KCRG; Guy Runnion, KXLW; Max Ris~
inger, KWPC; Tom A. Rucker, KMBC.

John Steele, KSBO; Owen Saddler,
KMA; R. H. Sawyer, KMA; Ben Sanders,
KICD; Erle Smith, KMBC; Joe Story,

F. C. Strawn, KCMO; Bill

CBS; Elizabeth Sammons,
KSCJ; John T. Schilling, WHB; Jack
Shelley, WHO; Dick Smith, WHB,; Mor-
gan Sexton, KROS; E. A. Sugg, WKY
W. F. Shoemaker, Frederick W. Ziv Rad.
Prod.; Frank Stubbs, KFNF; Al Stine,
AP; Virgll Sharpe, KOIL; Howarcl Shu-
man, Lincoln Bestg. Co.

O. L. Taylor,” KANS; Archie Taylor,
KANS; Walt Teich, KROS,; Eric Tainter,
KCKN Bob Thomas, WJAG S,
Tremble KCMO; Karl Troegien, KCMO,

Geo. J. Volger KWPC.

Bob Warner, INS; O. R. Wright,
KOZY; Storm Whaley, KUOA; Chet Wal-
lack, KGFF; John Wahlstedt, WHB; Wm.
E. Ware, KSWI; Bill Wiseman, WOW;
Jess Willard, NAB; Wm. D. Wagner,
WHO, WOC; A. G. Walser, KCMO; J.
Gorclon Warclell KGBX; W. B. Way,
KVOO; Pierre Weis, Lang-Worth; Earl
Wllllams, KFAB; Max Williams, KCKN;
Tony Williams, KCMO; Woody Woods,
WHO,; Wm. Wyse, KWBW.

PACIFIC
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AREA C ATTENDERS at Kansas City NAB meet-
ing included (seated, 1 to r): Harry Burke, KFAB
Omaha; George Higgins, KSO Des Moines; James
Reese, Reese Adv. Co.,, Kansas City; Robert Linds-

ley, KFBI Wichita; Ben Sanders, KICD Spencer, Ia.

Standing, John Blair, John Blair & Co.; Hugh M.
Feltis, BMB; John McLean, Hall Brothers, Kansas
City; Robert D. Enoch; O. L. (Ted) Taylor, KTOK
Oklahoma City; and Buryl Lottridge of WOC Daven-

port, Iowa.

NAB's Area C News
Clinic Largest Held

117 Station Managers and News
Editors Participate
LARGEST news clinic yet held in
NAB’s 18-month series was led by
William B. Quarton, WMT Cedar
Rapids, Iowa, with 117 station man-
agers and news editors of Area C
(Districts 10, 12)
taking part, Wed-
nesday at Hotel
Muehlebach, Kan-
sas City (see
area story page
17). Mr. Quarton
and Arthur C.
Stringer, N A B
Director of Spe-
cial Services, cov-
ered all phases of
the news problem.
Results of a study of audience
reaction to newscasts were re-
viewed by Dr. Arthur M. Barnes,
U. of Iowa. The study showed that
highest comprehension of news-
casts occurs at 125 words per min-
ute, lowest at 225 words. National
news dominates postwar newscasts,
it was found, taking up an average
of 52.4% of all the news time on
quarter-hour programs, followed by
regional news, foreign news, fea-
ture stories and weather.
Commercial time on sponsored
newscasts averaged 14.9% of time,
with 969% of sponsored newscasts

Mr. Quarton

having an internal commercial. Out
of 10 newscasts, six will feature
the same lead, it was found.

William Ray, news and special
events director of WMAQ Chicago
and NBC Central Division, de-
scribed a daily wire-recorded noon
feature and its rise to third place
among all WMAQ newscasts.

Soren H. Munkhof, WOW Omabha,
lauded the work of the rewrite man
who must sift 100,000 words daily
to prepare 12,000-20,000 words for
the air. Jack Shelly, WHO Des
Moines, told of advantages of a
system of regional correspondents.
Phil Evans, KMBC Kansas City
farm editor, said farm news must
be prepared by experts or farmers
will not listen.

Hoyt Andres, WKY Oklahoma
City, said wire and local news
should be blended to attract the
station’s particular audience.
Wayne Cribb, WHMO Hannibal,
Mo., said every newscast should
contain as much local news as can
be obtained.

Ken Miller, KVOO Tulsa, said
even the smallest station must have
at least one experienced newsman
responsible solely to management
for judgment of news value, prepa-
ration of broadcasts and depart-
ment operation.

Buryl Lottridge, WOC Daven-
port, Iowa, noted the trend toward
primary importance of local news
and writing local significance into
stories.

aqeazh‘f by most...
pw by most

1 in the BUYING Ark-La-Tex
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TRUMAN NAMES DENNY
CONFERENCE CHAIRMAN

PRESIDENT TRUMAN last Wed-
nesday appointed FCC Chairman
Charles R. Denny, Jr., to be chair-
man of the International Radio
Conference, beginning at Atlantic
City May 15.

Assistant Secretary of State
Garrison Norton was appointed
chairman of the International
Plenipotentiary Telecommunication
Conference, and Assistant Secre-
tary of State for Public Affairs
William Benton was chosen to head
the High Frequency Broadcasting
Conference.

“These three conferences,” said
the State Dept. announcement, “are
being convened by the government
of the United States in view of the
extreme urgency of resolving
many telecommunication problems
resulting from the dislocations of
the war and the rapid advance-
ments in the telecommunication
art.”

WFRP Seeks to Transfer
Its License to New Firm

APPLICATION was filed with
FCC last week by WFRP Savan-
nah, Ga., requesting consent to
assignment of license to a new
corporation in which the owners,
Frank R. Pidcock Sr. and James
M. Wilder, plus Station Manager
Edward N. Palen, are officers and
stockholders. Reasons given were
to strengthen the WFRP organiza-
tion and to secure Mr. Palen’s serv-
ices. WFRP operates with 250 w
on 1230 ke.

Name of the assignor partner-
ship, Georgia Broadcasting Co.,
also is the name of the assignee
corporation.

Messrs. Pidcock and Wilder, are
president and vice president re-
spectively of the new firm while
Mr. Palen is secretary-treasurer.
Mr. Pidcock will hold 50.5% in-
terest and Mr. Wilder 24.75%. Re-
maining 24.7566 interest will be
held by Mr. Palen, who was named
general manager in January
[ BROADCASTING, March 27]. He for-
merly was program manager of
WJW Cleveland.

CCBS TO CREATE POST
OF ASSISTANT DIRECTOR

CLEAR CHANNEL Broadcasting
Service, holding its first full-scale
meeting since its session during
the NAB Convention last October,
last week voted to create the po-
sition of assistant to the director
and authorized the executive com-
mittee to fill the post.

The assistant director would
serve in the Washington office un-
der Director Victor A. Sholis.

The group also approved several
recommendations of the executive
committee for an expanded pro-
gram of activities. The meeting
took place last Tuesday in Chicago.

Present were:

Edwin W. Cralg, WSM Nashville,
CCBS chalrman; Harold V. Hough,
WBAP Ft. Worth, treasurer; A. M. Her-
man, WBAP; John M. Outler Jr., WSB
Atlanta; Hugh A, L. Halff, WOAI San
Antonio; Lisle Baker, WHAS Louls-
ville; Frank P. Schreiber and Carl J.
Meyers, WGN Chicago; Harry Wismer
and R. M. Plerce, WJR Detroit; Willlam
Fay, WHAM Rochester; George Lewlis,
WCAU Philadelphia; Dwight Martin and
James Rockwell, WLW Cincinnati; W.
H. Summerville and J. D. Bloom, WWL
New Orleans; J. B, Conley, KDKA Pitts-
burgh; Raymond Collins. WFAA Dallas;
Glenn Snyder, WLS Chicago; Paul A.
Loyet and Ralph Evans, WHO Des
Molnes; and, from Washington, D. C.,
Victor A. Sholis, CCBS director, John
H. DeWitt Jr., engineering consultant,
and Reed T. Rollo, of the law firm of
Kirkland, Fleming, Green, Martin &
Ellis. Mr. Rollo represented Louis G.
Caldwell. CCBS counsel.

Advertisers are cashing-in on
KSFO’s music policy. Write
for the “Music Story” and
learn why 3 out of 4 San
Francisco-Oakland Bay Area
radio families prefer KSFO
to any other indepcndent sta-
tion, or ask your Universal
Radio Sales represcntative.

WESLEY |. DUMM, President
Represented by Universal Radio Sales
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Durr
(Continued from page 138)

a “definite promise . . . that the
Commission will bear its full share
of |responsibility for improving
program service by the diligent ex-
ercise of its licensing power in
the|fulfillment of its ‘statutory re-
sponsibility for the public inter-
est,/” and declared that, “having
clegrly recognized that responsi-
bili}y, we should not now retreat
from it.”

r. Durr conceded that FCC
“shpuld not act lightly in taking
broadcast licensees off the air, or
in subjecting them to the cost and
inconvenience of hearings on the
renewal of their licenses.” But he
contended FCC’s “primary respon-
sibility is for the public interest”
and “it should not permit an ex-
cessive concern with the financial
interests of the broadcasters to
overshadow its concern for the
listening public.” He continued:

‘‘Moreover, it seems to me that
the proposed decision in this pro-

" ceefing involves more than mere
laxjty in the enforcement of the
principles of the Commission’s Re-
poyt [Blue Book]. The standards
themselves are being lowered. . . .

‘‘As I have previously pointed
out, under the Communications Act
the|use of these new frequencies can
be |licensed only upon a finding
that the public interest, conven-

ience or necessity will be served
thereby. The ‘public interest’ in
broadcasting of necessity lies in
programming, for that is the only
phase of broadcasting which is of
concern to the publie, as distin-
quished from the broadcasters
themselves.

“In finding that the grant of
the applications is in the public
interest, the Commission neces-
sarily must find that the program
service proposed meets the stand-
ards of public interest. The mini-
mum standards laid down in this
proceeding therefore become the
maximum standards which the
Commission will have the right to
demand of any applicant or licen-
see, because it must treat all alike.

“Thus, by its grant in these
cases, the Commission has substi-
tuted the program standards of
Station WGES for the principles
of the Commission’s Report. I do
not think this is fair either to the
public or to able and conscientious
broadcasters who have a high
sense of public responsibility and
who set high standards for their
own operations but must meet the
competition of stations applying
the low standards upon which the
Commission has now set its stamp
of approval.”

Meanwhile, in another forum
and on another subject Commis-
sioner Durr last Thursday, speak-
ing in New York at the annual

PACIFIC
. TIME

MOUNTAIN
TIME

LET'S HAVE UNIFORM TIME

CENTRAL
TIME

EASTERN
TIME

all year 'round

@ Once and for all you can eliminate switching local
shows to accommodate time change. Regardless of your

time zone, the Mosby Plan can save this twiee yearly

costly headache.

Allocate a definite portion of each hour to the net-

Let’s give it a try.
The Art Mosby Stations
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work—the first, second and fourth quarter hours. The
third quarter hour belongs to the affiliate. Then, no
matter what changes are made in network time, local
shows remain constant. Network programs flow around
your time like water around a pebble in a stream. Re-
gardless of time zone, local accounts are assured of their
favorite spots the year 'round.

M ONT AN A

@ 250 Watts
COMPANY

luncheon of the Associated Church
Press and the National Religious
Publicity Council, questioned the
means which can be employed to
carry out President Truman’s or-
der directing the removal of “dis-
loyal” employes and officials from
government. He said:

“Certainly they should be [re-
moved], if we can surely identify
them. But what is the test of dis-
loyalty? Can it be ascertained by
men’s beliefs and sympathies, in-
dependently of their actions; can
we avoid confusing loyalty to par-
ticular economic, social, or even
religious institutions, or political
parties or factions, with loyalty to
country? . . .

“Who are to be the judges of a
person’s loyalty or disloyalty? And
if beliefs are the test, how can
the judges avoid making their own
particular beliefs the standard?
... Can men be fairly tried when
their right to face the accusers, and
to be fully advised of the nature
and cause of the charges against
them, depend upon the ‘discretion’
of those who accuse them?”

Will Influence Spread

Speaking on “Freedom and
Fear,” he asked: “If our freedoms
are in fact endangered, do we en-
danger them even more by the
methods employed to defend them ?”
He said the Executive Order ban-
ning disloyal employes applies only
to those in government. “But will
the example of government stop
with government itself?”” he asked.

In a New York talk on Tues-
day, on WQXR's What’s on Your
Mind? forum, Commissioner Durr

said radio in the U. S. has been

successful in a business sense but
has not done so well as it could
in other phases. He said “we
should concern ourselves with the
freedom of 150,000,000 American
people rather than with the free-
dom of broadcasters arbitrarily to
run their own stations in any way
they see fit, without regard to lis-
teners and their needs.”

He asserted that since the Blue
Book was issued radio has im-
proved—that stations are putting
more emphasis on public service
programs and are carrying more
good network sustaining programs
in place of local shows of question-
able value.

Mr. Durr appeared with Carl
Haverlin, president of Broadcast
Music Inc.; John V. L. Hogan,
radio inventor and president of
WQXR, and Albert N. Williams,
radio editor of the Saturday Re-
view of Literature, in discussion
of the question, “Is OQur System of
Broadcasting a Success?” Alice
Pentlarge was moderator,

With his. contention that the ad-
vice and intelligence of advertisers
are more important to station
owners than the audience, Mr. Wil-
liams drew the fire of Messrs. Hav-
erlin and Hogan who said owners
must take first consideration of
the audience because without an
audience they could not attract ad-
vertisers.

BROADCASTING ¢

Sale of Clarksville
Local is Approved

WJZM, KPET and WFIN Requests
Authorized by FCC

SALE of WJZM (1400 ke, 250 w)
and WJZM-FM Clarksville, Tenn.,
by Owner William Kleeman to El-
mer T. Campbell and John Perry
Sheftall, for $95,000 cash or
$100,000 payable over a six-year
period, was approved by FCC last
Thursday.

Mr. Campbell, who will own 60%,
iz B. F. Goodrich Co.’s Washing-
ton D. C., manager. Mr. Sheftall,
who will have 40%, is a real estate
broker. Mr. Kleeman, mayor of
Clarksville and half owner of the
Coca Cola Bottling Co. there, said
he wished to relinquish WJZM to
devote more attention to his other
business interests [BROADCASTING,
Feb. 10].

The Commission alse approved
assignment of construction permit
for KPET Lamesa, Tex. (690 ke,
250 w, day only) by Riley Orlan
Parker to Lamesa Broadcasting
Co., in which he owns 51% inter-
est. His associates are K. S. Ashby
(24%), who will be general man-
ager, and R. A. Woodson (25%).
Mr. Parker will be reimbursed for
initial investments approximating
$2,800 and the three partners will
invest in the station in proportion
to their ownership interests [ BRoAD-
CASTING, March 31].

Meanwhile, FCC gave its consent
to the application for assignment
of license of WFIN Findlay, Ohio
(1330 ke, 1 kw day only) and con-
struction permit for WFIN-FM
from the late Fred R. Hover to his
widow, Helen F. Hover adminis-
tratrix of his estate.

AFA Ad Drive
PUBLIC relations campaign con-
ducted by the Advertising Federa-
tion of America, designed to pro-
mote a better understanding of
advertising, is being supported by
over 500 stations, according to
AFA. The stations are carrying
announcements explaining what
advertising can mean to America.
Material is available at the Federa-
tion, 330 ‘W. 42d St., New York 18.

WINNIPEG
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Denny Loses Case

TWO authorities on radio
law—Charles R. Denny and
William A. Roberts—repre-
sented contesting citizen
groups before the District of
Columbia Public  Utilities
Commission. Mr. Denny,
chairman of the FCC, argued
before the utilities group that
the Wesley Heights bus line
should be moved. Mr. Roberts,
of the law firm of Robert &
Meclnns, argued for a group
opposing any change in the
route.

The commission ruled in
favor of Mr. Roberts’ posi-
tion.

3 Rivals Seek Dismissal

Of WDAS FM Application

REQUESTS that WDAS Philadel-
phia’s FM application be dismissed
or put into FCC’s pending files in
view of the proposed sale of the
station have been filed with the
Commission by three rival FM ap-
plicants.

The pleas followed the request
of William Goldman Theatres,
which has bought WDAS for
$485,000 from Alexander W. Dan-
nenbaum and Cecil L. Naumburg
subject to FCC approval [BROAD-
CASTING, March 3], asking that the
WDAS FM bid either be granted
or the hearing re-opened to per-
mit the proposed purchaser to
present evidence.

Applicants WHAT Philadelphia,
Franklin Broadcasting Corp., and
Unity Broadcasting Corp. contend-
ed Goldman Theatres is not yet
cwner of the station, and that it
could have but failed to appear in
the hearing before the record was
closed. Fifth Philadelphia FM ap-
plicant is Patrick Joseph Stanton,
WDAS general manager. Four
channels are available.

Truman on Networks

PRESIDENT TRUMAN will be
heard on networks today (April
21) as he addresses the Asso-
ciated Press lunch in New York at
2 p. m.

Yrin the general advertising press

BROADCASTING o

2 Class A, 15 Class B FM Grants

Are Tendered

CONDITIONAL grants for two
Class A and 156 Class B FM sta-
tions were authorized last Thurs-
day by the FCC. Construction per-
mits were awarded for two Class
A and 10 Class B stations. One of
the Class A grants and five of the
Class B were in lieu of previous
conditions.

In seven instances new Class B
channels were added to areas re-
ceiving conditional grants. No spe-
cifie channcls were assigned, pend-
ing final decision on the proposed
Class B FM reallocation plan
[BROADCASTING, April 14]. All of
the conditional grants are subject
to further review and approval of
engineering details. There also are
conditions with issuance of the
CPs.

The grants were made by a
board <composed of Chairman
Charles R. Denny and Comrs. Ray
C. Wakefield and Ewell K. Jett.

Class A conditional grants:

Bilg Bear Lake, Callf.—Blg Bear Lake
Broadcasting Co. Co-partnership: Lan-
cell S. McDonald, welding shop opera-
tor; Carl V. Teschan. theatre projec-
tionist, former radio engineer.

Springfield, Ohio—Champlon Civy
Broadcasting Co. Partnership: Dr. Del-
bert J. Parsons, physician 60%; Bill
Erin, formerly with WIZE Springfleld,
30%, John Harwood, president and gen-
eral manager, Lagonda Printing Co.,
10%.

Class B conditional grants:

Pueblo, Col.—Rocky Mountain Broad-
casting Co. Principals: Walter Hurd,
owner, Hurd Pontlac Co. president;
Carl Walter and Martin Walter Jr., op-
erators of Walter Brewing Co., vice
president and A%reasurer respectively;
A. G. Chamberlain, First Federal Sav-
ings and Loan Co., secretary. Each
25% Interest.

Crawfordsville, Ind.—Journal Review.
Partnership (publishes datly Journal
Review): H. Foster Fudge (majority
owner), Gladys C. Fudge, Martha F,
Vance and W. Addington Vance. Chan-
nel 248 allocated to Crawfordsville.

Asheville, N. C.—Asheville Citizen-
Times Co. Licensee WWNC, Channel
251 allocated Asheville.

Henderson, N. C.—Henderson Radio
Corp. Licensee WHNC.

San Juan, P, R.—Martinez-Rodriguez
Brondcastlns Co. Co-partnership: Juan
Martinez Vela, wholesale electrical ap-
pliance business; Fellx V. Rodriguez.
electrical englneer, employed by the
Phosphate and Acld Works,

Florence, 8. C.—Florence Broadcast-
ing Co. Inc. Licensee WOLS. Allocated
channel 234 to Florence.

Florence, 8, C.—George M. Hughes,
president and owner, Hughes Trans-
portation Corp.. head of Hughes Motors,
Charleston. and Florence.

Knoxville, Tenn.—Scripps-Howard Ra-
dio Inc. Licensee WNOX. Channel 266
allocated Knoxville.

Knoxville, Tenn.—WBIR Inc. Licen-
see WBIR.

Austin, Tex.—Frontler
Co. Licensee KNOW.

Fort Worth, Tex.—Tarrant Broadcast-
ing Co. Licensee KFJZ.

Lubbock, Tex.—Caprock Broadcasting
Co. Licensee KCBD. Channel 256 allo-
cated Lubbock.

Odessa, Tex.—Ector County Broad-
casting Co. Licensee KECK. Channel 269
allocated Odessa.

San Antonio—Alamo Broadcasting Co.
Licensee KABC. Channels 234 and 254
allocated San Antonio.

Waco, Tex.—Frontier Broadcasting Co.
Licensee WACO.

The following were authorized
construction permits:

KFI-FM Earle C, Anthony Inc (KFI),
Los Angeles—Class B; 265 kw; 2900 ft.
WONS-FM_The Yankee Network Inc.
(WONS), Hartford, Conn.—Class B;
10.2 kw; 640 ft.
WDRC-FM WDRC Inc. (WDRC), Hart-

Broadcasting

(*) In lleu of previous conditions.

Telecasting

FCC Approval

ford, Conn.—Class B; 7 kw; 750 ft. (*).
Rockford Broadcasters Inc. (WROK),
Rockford, Ill.—Class B; 44 kw; 370 ft.
Merrimac Bcestg. Co. Inc. (WLLH),
Lowell, Mass,.—Class B; 12.2 kw; 600 ft.
Radlo Elizabeth Inc., Elizabeth, N. J.
—Class A; 1 Kw; 150 It

WHFM Stromberg - Carlson Co.
(WHAM), Rochester, N. Y.—Class B:
20 kw: 500 ft.

WKRS Keystone Printing Service Inc.,
Waul()egan I1l.—Class B; 12 kw; 305
ft. (

WCNB News-Examiner Co., Conners-
ville, Ind—Class B; 7.7 kw; 245 ft. (*).

KSTP-FM KSTP Tnc (KSTP) St. Paul,
Minn.—Class B; 545 kw; 620 (*).

WFAH Review Pub. Co Alllance, Ohlo
—Class A; 1 Kw; 250 ft. ()

WSTV-FM The Valley Bestg. Co.
{WSTV), Steubenville, Ohlo—Class B;
2 kw; 440 ft. (*).

NBC CENTRAL DIVISION
LEASES ADDED SPACE

NBC Central Division, Chicago,
ended negotiations begun over a
year ago for television and FM
transmitter and studio space in the
Civic Opera Building with the
signing, April 14, of a ten-year
lease.

I. E. (Chick) Showerman, v-p
and general manager of NBC cen-
tral Division, said the newly-ace-
quired lease will give NBC 6,215
square feet of floor space located
on the 42nd, 43rd and 45th floors of
the Civie Opera Building.

RCA DESIGNATES SIX

AS SECTION MANAGERS
APPOINTMENT of six RCA en-
gineers as new section managers,
was announced last week by M.
C. Batsel, chief engineer of the
RCA Engineering Products Dept.

The new section managers are:
Virgil E. Trouant, who designed
RCA’s first 50-kw broadcast trans-
mitter, to head Broadeast and In-
dustrial Section, which includes
broadcast, television and industrial
electronics engineering; Robert R.
Welsh, former chief engineer of
RCA’s Canadian plant, to Com-
munications and Specialty Section,
which includes communication,
aviation, and mobile radioc engi-
neering; William J. Morlock, for-
mer manager of RCA’s Sound and
Electronics Section in Camden, to
Distributed Products Section, in-
cluding sound products, motion pic-
ture sound, and test equipment en-
gineering; Clarence A. Gunther,
former manager of the Television
Engineering Section, to assistant
chief engineer also in charge of
government equipment; Horace R.
Dyson, who joined RCA in 1931
and was the company’s first trans-
mitter design engineer for gov-
ernment equipment, to Government
Radiation Section, and Stanley W.
Cochran, manager of Government
Sound Engineering.

choice availabilities.
CALL

uadratum®

"ACCORDING TO WEBSTER
QUADRATUM IS A “NATURAL."

For the natural way to
reach a larger portion of
the Memphis buyer's mar-
ket—at lower cost—choose

WHBQ. Call at once for

W. H. BEECUE

RAMBEAU

Hew Yark L]

[ -

Hollywoad
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Tée SCHOOL o

RADIO TECHNIQUE

MEW YORK e CHICAGO

Asmerica’s Oldest School Devoted
Hxclusively to Radio Broadcasting

Comptehensive Day and Evening E
Ccurses in all phases of Radio
Hroadcasting taught by Network
Frofessionals. Moderate rates.

Send for free Booklet B,
Approved for G.l1. Training

NEW YORK 20, N.¥.: RADIO CITY, R.ILQ. Bldg.

CHICAGO 4, ILL,: 778 5. Wobosh Avense

GENERAL ELECTRIC’s

In this area, OUR
OUTLET is YOUR
INLET for GREATER
and faster SALES!

CHNS
HALIFAX NOVA SCOTIA

5000 WATT TRANSMITTER
HOW GOING UP!

JOS. WEED & CO.
350 Madison Ave., New York,

Have All the Answers!

E i 5000 WATIS 1330 KC.

ENGLISH * JEWISH * ITALIAN

Mational Advertisers consider WEVD
@ "must” to cover the great Metro-
politan New York Marke?.

Sead for WHO'S WHO on WEVD
WEYE = 117 Wost 46th Streot, Now York. I Y.
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GE'S NEW ELECTRONICS
PLANT IS IN OPERATION

huge,
$25,000,000 electronics manufactur-
ing plant at Syracuse, N. Y. went
into production April 15 with the
first movement of transmitter as-
sembly lines to the new building.
Ground for the project, known as
Electronics Park, was broken in
September, 1945. The transmitter
building will be the first to be
occupied; according to GE, all
units will be in operation by the
end of the year. Entire movement
will be completed by May 31.

Emerson Cuts Price

EMERSON Radio and Phono-
graph Corp. last week made retail
price reductions ranging from $3
to $20 on nine radio and phono-
radio models previously selling
above $30, in a move designed to
help bring component and produc-
tion costs and retail prices down
to a level more consistent with
the nation’s economic needs, ac-
cording to Benjamin Abrams,
president of the company.

They Say...

PUBLIC RELATIONS means
making people like your station
enough to listen to it always. . . .
Every station has a different pub-
lic relations problem. Your public
relations program has to be tailor-
made to your own particular needs.
. How can a station be a part
of the community, and be noticed?
Well, it can go places every mem-
ber of the community would like
to go. . . . It’s our idea that radio
doesn’t get out enough—that it is
afraid to leave the studio. ... We
make the little people feel we are
honored to receive them, and we
try to make the big people feel we
are at home with them.
Louis A. Breault, program-di-
rector of KRIC Beaumont, Tezx.
(250-w independent) and pub-
lic relations chairman for 13th
district of NAB, speaking at
annual radio conference at the
U. of Oklahoma on “What Is
Meant by Station Public Rela-
tiong?”
* * *
SEE by BROADCASTING [April 7]
Mark Woods, ABC president,
opposes “radio editorializing”. Isn’t
Winchell on that network? Am I
to understand Mr. Woods regards
‘“editorializing” as fitting and
proper for the networks but unde-
sirable for individual stations? As
Winchell would say—“huuuh!?”
Which is most likely to “always
present both sides of a controver-
sial igsue”—the network commen-
tator or the individual station op-
erator who must live with the lis-
teners he serves?

J. C. Rothwell, KVOW Little-
field, Tex.

Maestro Honored

IN ADDITION to the one
world award of a round-the-
world flight to F. H. La
Guardia as 1947 winner for
press and radio, the one
world committee has voted a
special music award to Ar-
turo Toscanini, conductor of
the NBC Symphony. Citation
reads “for the splendid way
in which for many years he
has dedicated his outstanding
musicianship to the advance-
ment of the cause of freedom
and resistence to oppression,
following the highest tradi-
tions of the arts.”

STATION DIARY PLAN

DEVELOPED BY HOOPER
C. E. HOOPER Inc. has an-
nounced a station participation
plan to underwrite “Area Hooper-
atings” based on diary reports of
family listening. If confined to
city limits, with 500 diaries dis-
tributed proportionately to sample
all type of homes, cost will be
$5,000 for a single station sub-
scriber, $1,000 more for each addi-
tional subscriber. If distribution
area of the diaries is expanded to
cover listening outside as well as
inside city limits, base cost re-
mains at $5,000, but is increased
by $1,500 for each additional sub-
scriber.

The plan was presented to sta-
tion managers of the NAB 10th
and 12th Districts April 13 prior
to the opening of the Area C meet-
ing in Kansas City by Ward Dor-
rell, Hooper vice president.

Amateurs to Aid UN
FORMAL APPROVAL of plan to
use world’s 100,000 amateur radio
operators to transmit weekly, bi-
weekly or daily bulletins about
United Nations activities, took
place last Thursday afternoon in
a ceremony at UN general head-
quarters at Lake Success, N. Y.
Jointly announcing approval were
George W. Bailey, president of In-
ternational Amateur Radio Union
and the American Radio Relay
League, and Benjamin A. Cohen,
assistant secretary-general of UN
in charge of information. The plan,
proposed by Brig. Gen. Frank E.
Stoner, UN’s new chief communi-
cations engineer and former As-
sistant Chief Signal Officer, also
was said to have received support
of FCC Chairman Charles R.
Denny Jr., FCC Commissioner E.
K. Jett and Assistant Secretary of
State William Benton.

WCOL in New Home

WCOL, 250-w ABC affiliate at
Columbus, Ohio, has moved from
33 N. High St. to its new three-
story building at Broad and Young
Sts. Station reports, a formal
opening and dedication is planned
soon.

Democrats Defend

Jefferson Day Time

DEMOCRATS last Friday picked
up GOP challenge for equal radio
campaign rights. Gael Sullivan,
executive director of the Demo-
cratic National Committee, took
issue with his GOP opposite num-
ber, Carroll Reece, who had
charged Democratic pressure on
the networks to accept Jefferson
Day Dinner broadcasts.

Mr. Sullivan’s views were stated
in letters to three major networks
which carried the Jefferson Day
speech on April 5. The letters
were addressed to: Mark Woods,
President, ABC; Niles Trammell,
President, NBC; and Edgar Kobak,
President and General Manager,
MBS.

In commenting on the GOP crit-
icism of the networks, Mr. Sullivan
praised the “news judgment” of
the networks. He denied Mr. Reece’s
charge that radio had been pres-
sured into taking the President's
address [BROADCASTING, April 14].

“The fact was,” he wrote, “that
President Truman’s Jefferson Day
speech was news. The people of the
nation were interested in hearing
it. Radio, correctly interpreting
this interest, broadcast the speech.”

Text of Mr. Sullivan’s letter fol-
lows:

“Recently Carroll Reece, Chairman of
the Republican National Committee,
wrote you in protest against the use of
free radio time by your radio networks
for the coverage of President Truman’s
Jefferson Day speech in Washington.

‘‘Mr, Reece professed to see a danger
in this matter of the President’s Jeffer-
son Day message being broadcast to
the nation. He professed to see in these
broadcasts & precedent of pressure upon
the networks for this radio tim

“As you know there was no such
pressure. The fact was that President
Truman’s Jefferson Day speech was
news. The people of the nation were
interested in hearing it. Radio, correctly
interpreting this interest, broadcast
the speech.

‘““Mr. Reece underestimates the news
judgment of the radio networks. Per-
sonally 1 would rely on the news
Judgment of the radic networks in
preference to that of Mr. Reece. The
question of this news judgment of a
free radio is not one for interpretation
by political parties.

“Dictation by any political party of
what the radio networks shall omit or
include in their broadcasts is a threat

to free radio—as vital in America as
a free press.”

FEDERATION OF KANSAS
STATIONS IS PLANNED

FORMATION of a State group to
be known as the Kansas Assn. of
Broadcasters was undertaken April
15 during the NAB Area C meet-
ing at the Muehlebach Hotel, Kan-
sag City. William B. Way, KVOO
Tulsa, 12th District Director, pre-
sided at the meeting.

Clark Luther, sales manager
representative of the 12th District
and manager of KAKE Wichita,
outlined advantages of State or-
ganizations. A committee was ap-
pointed to study organization de-
tails. Members are Robert Lauben-
gayer, KSAL Salina; Verl Brat-
ton, WREN Lawrence, and Wen-
dall Elliott, KTSJ-FM Topeka.
NAB President Justin Miller at-
tended the meeting.

BROADCASTING o Telecasting



St. Lovis Radio Stations Expand News
Coverage During Strike of Pressmen

NEWS DEPARTMENTS of St.
Louis radio stations stepped up
their news coverage during the
strike of American Federation of
Labor pressmen on the city’s three
daily newspapers—Post Dispatch,
Star-Times, and Globe-Democrat—
last week. The strike, which forced
the papers to suspend publication,
began Sunday, April 13, when the
pressmen’s union rejected an ap-
proximate $4 a week wage in-
crease offer, and ended last Wed-
nesday when the pressmen received
a second strongly worded back-
to-work order from the union’s in-
ternational president.

KMOX, CBS St. Louis outlet,
devoted approximately twice as
much time as usual to local news
on all of its major newscasts dur-
ing the strike. In addition, the sta-
tion aired frequent news bulletins
and listings of news programs.
One additional newsman was as-
signed to cover St. Louis County
and another to the city.

Statistical Coverage

KWK, Mutual outlet, added
three newscasts to its daily sched-
ule and covered more thoroughly
statistical items such as births and
the stock market. Station also im-
plemented its local special events
coverage.

KXOK, owned by the Star-Times
Publishing Co. and affiliated with
ABC, cancelled several programs
to offer a maximum of news cover-
age. The Star-Times worked
closely with KXOK'’s news staff in
providing local, national and for-
eign coverage, the station manage-
ment reports. Radio edition of the
Star-Times included comics, fea-
ture stories and obituaries in addi-
tion to straight news.

With the addition of special
broadcasts and expansion of some
of its regular news periods, KSD,
the Post-Dispatch station affili-
ated with NBC, presented four
hours and 25 minutes of news in
one 24-hour period during the
strike. In one morning period from
5:30 a. m. to 12:15 p. m. KSD

BROADCASTING

newsmen turned out a total of 24,-
000 words. Station’s reporters were
on the job around the clock cov-
ering all points of likely news de-
velopments. Special bulletins were
aired from time to time. All stories
written by the Post-Dispatch staff
were turned over to KSD news-
room for radio processing. Twice a
day 15-minute periods were given
over to reading of death notices.
In the evening a half hour period
was devoted to a review of news,
editorials and features, presented
by Post-Dispatch staff members.

Coverage by WEW, St. Louis U.
station, included newscasts every
half hour from 6-8 a. m. and hour-
ly from 8 a. m. until signoff time,
with news roundups at 8 a. m., 12
noon and 5:15 p. m. Station also
interrupted programs to present
news flashes.

KXLW Clayton, Mo. (St. Louis
County), which has a regular pol-
icy of heavy local news coverage
— newscasts on the hour every
hour with four minutes of local
news and a 30-second summary of
national news—felt that no addi-
tional coverage was necessary dur-
ing the newspaper strike, Guy
Runnion, station’s general mana-
ger, reported.

‘Bombshell’ Interview

MILTON REYNOLDS, rec-
ord-breaking round-the-world
airman was interviewed for
six minutes by Marv Conn,
WTCN Minneapolis announ-
cer, while the globe-circling
plane was over Minnesota on
the final leg of its flight.
WTCN'’s mobile unit record-
ed the interview from the
Army air base at Wold
Chamberlain Field, Minne-
apolis. Mr. Reynolds’ plane,
the Bombshell, was flying at
an altitude of 10,000 feet at
the time, and during the in-
terview covered the 60 miles
from St. Cloud, Minn., to the
Twin Cities.

Lanphier Elected

CHARLES J. LANPHIER, general
manager of WFOX Milwaukee, was
elected president of Wisconsin
League of Radio Stations at an-
nual meeting last week. Other offi-
cers elected were: Howard Dahl,
WKBH Lacrosse, vice president; K.
F. Schmitt, WIBA Madison, re-
elected secretary-treasurer. Direc-
tors elected were: Henry Lepoi-
devin, WRJN Racine; Ben Hovel,
WSAU Wausau; Lynn Fairbanks,
KFIZ Fond du Lac; Rev. J. A.
Wagner, WTAQ Green Bay.

FCC To Defer Some FM Case Decisions
Pending Adoption of Class B Changes

FCC WILL DEFER decisions in
certain FM hearing cases pending
adoption of proposed changes in
its Class B FM allocation plan,
the Commission announced last
week.

The deferral involves some 47
applications from areas of Cleve-
land-Akron, Dayton - Springfield
and Mansfield, Ohio; Providence,
R. I.; Atlanta, Ga.; Springfield,
Mass.; San Diego, Calif.; India-
napolis and Baltimore.

Changes proposed in the alloca-
tion plan [BROADCASTING, April
14] would not provide added chan-
nels for Boston, Philadelphia, Los
Angeles or Bridgeport, Conn., so
decisions in the hearings on ap-
plication for these areas will not
be affected, FCC stated.

In the areas affected by the de-
ferred-decision policy FCC report-
ed that enough Class B FM chan-
nels would be available in all but
two cases under the proposed re-
allocation to permit grants to all
pending applicants found qualified.
Of the exceptions, Cleveland-Ak-
ron and Baltimore, it was said that
at least one more applicant could
be considered. Hearings already
have been held in all of these
areas.

Subtracting one of each five
channels in an area for the FCC
reservation plan for future appli-
cants, and channels for presently
authorized (operating, under con-
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struction or conditionally granted)
stations in certain areas, the pro-
posed channel availabilities and
existing requests are: Cleveland-
Akron, 11 requests for nine chan-
nels; Dayton-Springfield, six for
six; Indianapolis, five for seven;
Providence, six for six; Atlanta,
six for six; Mansfield, three for
three; Baltimore, three for two;
San Diego, two for two; Spring-
field, Mass., three for four.

Legislative
Mill

S. 265—To prohibit radio and other
advertising of “alcoholic bever-
ages.” Hearing before Senate
Interstate & Foreign Com-
merce Committee scheduled
May 12. Introduced by Sen. Ar-
thur Capper Jan. 17. Violation
of proposed law would bring
fines from $100 to $1,000 and
imprisonment from six months
to one year.

H. R. 2984—Introduced April 9 by
Rep. Sid Simpson (R-IIl) to
“regulate the installation of
radio or television transmit-
ting antennae, masts or other
structures in the District of
Columbia.” Hearings held be-
fore joint Senate-House Com-
mittee April 17 and 18. No ac-
tion scheduled.

Hon. Thomas McDermott
N. W. Ayer & Son, Ine.
New York City

Dear Tom:

Goodness
gakes, did'ja
see the big
write-up about
our School of
the Air pro-
motion in Va-
riety a couple
of weeks ago?
Reckon that
made ail the
big city sta-
tions 8it up
and take no-
tice. But just
like the boas
has been tell-
in’ our adver-
tisera down
here . . . when
you want
someth in
done, do it
right . . . the
WCHS way!

Algy

WCHS
Charleston, W. Va.

Baltimore s

Listening

__ Habit

M\“UA[
SYSey

PREE § PEIERS, I,
txrlwn"ﬂulmu
JOHN Eumer
L

GEORGE H. RORDER
Sonarl Nosogn
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Classified Advertisements

AYABLE IN ADVANCE—Checks and money orders only—Minimum $1.00.
ituation Wanted 10c per word. All others, 15¢ per word. Count 3 words for
lind box number. One inch ads, acceptable, $12.00 per insertion, non-com-

| Press Bldg.,, Washington 4, D. C.

Help Wanted

Tlnimblc. Deadline two weeks preceding issue date. Send box replies to

Help Wanted (Cont’d)

Situations Wanted

Assistant sales manager with knowledge
station relations, ET services, traffic,
correspondence and other business
proceaures. Presently employed, but de-
sirous meaking worth-while and perma-
nent connection. Box 44, BROADCAST-
ING.

Situations Wanted (Cont’d)

Attention all stations radius 250 miles
Chicago. Versatile and talented an-
nouncer-newscaster looking for stafl job.
All offers considered. Vet, 21, single.
Write, wire, phone, Don Fisher, 430 S.
Central Park Avenue, Chicago 24,
Illinois. Phone Nevada 5525.

Top-flight sportscaster avallable; play-
by-play reviews all major sports; base-
ball especially. Veteran, marrled, disc
and snapshot on request. Box 111,
BROADCASTING.

Congelentious, experienced announcer-
newsman not afraid of hard work
congienial atmosphere on 250 watt net-
work station in major market. Fair
starfing salary will increase. Want
sounjd-thinking man who 8seeks perma-
nen¢y and will contribute to success of
station knowing will share that success.
Perspnal Interview and audition pre-
ferable or send ET, photo, full detalls
and |starting salary expectation to Bruff
W. Olin, WQUA, Moline, 1l

Wanted—Time salesman. 15% commis-
sion; drawing account. East coast. Box
63, BROADCASTING.

Annpuncers—Fast growing midwest net-
work outlet, city 100,000, wants two ex-
perienced men. Must handle any type
show—Chicago area. $55 per week, 40
houts. advancement. Box 174, BROAD-
CASTING.

Wanted—Chlef engineer for AM day-
tim¢r and FM unlimited. Applicant
must have been reared or educated
within 150 miles of Detroit. Studio and
transmitter broadcast experience essen-
tial,) also ability to train local inexperi-
encegd staff. Stations to go on alr Oc-
tober 1st. Employment May I1st. Send
photograph, qualifications, and refer-
(Iantg§ first letter. Box 196, BROADCAST-
N

Program director-announcer. 250 watt
CBY affillate In midsouth installing FM
needs man to program both AM and
FM well as announce and write copy.
If you want to attach yourself to a sta-
tion| offering pleasant working and liv-
ing conditions, if you are not shopping
eaclh month for a better job, If you are
willing to put out some effort for a
reaspnable salary, then apply giving age,
previous employment. Send pictures,
recommendations and starting salary.
We |will check references, We want a
man who 18 stable, rellable, sober. Box
210, | BROADCASTING.

Attention: First class englneers with
first| class volces. Fast growing 250 watt
netyork affillate in southwest needs two
first] class engineers with the know-how
for announcing shows on the alr, If you
t class radlo-telephone license
first class volce and experlence—
there’s a good Job walting for you here,
for 44 hours. If you can’'t meet
aboye requirements don't waste a 3¢
stamp. Box 215, BROADCASTING.

One| thousand watt midwest local sta-
tion| desires experignced copywriter, man
or woman. Must quality good com-
merglal copy. Experienced writer neces-
Earnings above average. Send sam-
opy, qualifications and photo. Box
219, | BROADCASTING.

Wanted—Time salesman. 15% commlis-
slon| excellent drawing account. Middle-
west. Established territory. Box 220,
BRQADCASTING.

If you are a topflight versatile an-
noupcer with a first class radio tele-
phope license there is an opportunity
immediately avallable to llve In the
climate of one of Callfornia’s most
beautiful and progressive citles and to
Join) the program and production team
of ane of the west’s most alert stations.
It you think you can qualify and are
seekling a permanent association in an
ideal place to live with excellent
chances for advancement wire or write
immediately to Lincoln Dellar, Man-
KXOA, the Mutual Don Lee sta-
Sacramento, California.

Experienced?—Look! We urgently need
5 managers, 16 techniclans, 2 program
direptors, 7 announcer-techniclans, 2
farm directors, 5 announcers; and others
for [the east, south, west, north, mid-
, RRR, Employment Bureau, Box
413, |Philadelphia.

Wanted—Operator-announcer first class
tickpt, good pay, permanent position.
KSUN, Bisbee, Arizona.

New 250 watt statlon on alr in about 3
months wants application for complete
stafl except chlef engineer. Write WBYS,
Canton, Illinois.

New local station scheduled to open
about May 1, will need two combination
announcer-engineers, continulty writer
and newscaster also experienced office
secretary. Apply by letter including re-
cent photo or snapshot, KXLO, Lewis-
town, Montana.

Announcer with first phone $60 weekly
to start. ABC afillate. KENO, Las Vegas,
Nevada.

Two combination men for new 250 net
affillate. Rush dise, recent photo, WDEC,
Amerlcus, Ga.

‘Wanted—Experienced time salesman for
5000 watt CBS affillate, Glve complete
radio background In first letter. Box
252, BROADCASTING.

Combination writer who can grind out
quality copy in quantity and announce.
Send sample copy and platter. Expected

salary. Frank McIntyre, KLIX, Twin
Falls, Idaho.
Wanted—Experienced traffic girl for

5000 watt CBS affiliate. Box 251, BROAD~
CASTING.

Announcer, program and production
men wanted for Union City, Tennessee.
Outstanding opportunity. Rush full de-
tails volce recording and salary require-
ments to start. Permanent. A. B, Robin-
son, P.O. Box 309, Jackson, Tennessee.

One program director, three announcers,
two engineers with first class ticket and
some transmitter experience for new 5
kw outlet, start June 15, Atlantic Broad-
lcastlng Company, Florence, South Caro-
ina. .

News Speclalist, including editing. Re-
liable, consclentlous. Presently employ-
ed, avallable May. Box 126, BROAD-
CASTING.

Writer-announcer—Good education, ra-
dio training, thorough musical knowl-
edge. Can prove ability it given oppor-
tunity. Will go anywhere, work on trial
basis, accept any salary t0 _compensate
for experience. Box 153, BROADCAST-
ING.

Operator desires position with progres-
sive station. Eleven years’ experience.
Box 203, BROADCASTING.

No thwarted dramatists, but career
writer of selling copy for radlo. Elght
years successful experience in two con-
tinuity directorships. Available one
month to station or agency. $500. mini-
mum. Box 209, BROADCASTING.
Thoroughly experienced broadcast engi-
neer desires position. State salary. Box
211, BROADCASTING.
Manager—Avallable soon for new or es-
tablished station. Prefer personal inter-
view to convince prospective employer
of abllity to serve successfully. Box 212,
BROADCASTING,.

Manager: Present station 5th in market.
Local, independent. Profitable from
start. Ready soon for another tough
spot. Box 213, BROADCASTING.
“Down to earth” copywriter available
soon for agency or station in southern
California. Box 214, BROADCASTING.
Program director. Young, reliable, fam-
ily man, thoroughly trained, good ideas.
Can and will produce the goods. Prefer
network affillate station, but will con-
slder all offers. College graduate, vet-
eran. Box 216, BROADCASTING.

Salesman. ABC station In good market
of over 350,000. High commission with
moderate draw will make this very at-
tractlve for a hustler who knows how
to sell and make money. Wire J. Eric
Willlams, WGAT, Utlca, N. Y.

Need station manager, small North
Carolina town. Opportunity for right
man., Ability to manage and get along
with people more important than radio
knowledge. Reply Box 230, BROADCAST-

Experienced, dependable announcers
wanted for new 250 watt statlon.. Must
know control board operation and able
to handle good production. Salary open,
dependent upon background and ex-
Perlence. We have apartments. Give
complete detalls first letter. State salary

requirements. Antletam Broadcasting
Corporation, Box 398, Hagerstown,
‘Maryland. .

Engineer-announcers wanted—Can use
two at $1.35 hourly, after 3 months $1.50
hourly, 44 hour work week. Box 239,
BROADCASTING.

Announcers-newsman-continuity it you
have three or more years commercial
experience, send us your qualifications.
Newsman must be capable of setting up
local news coverage. Progressive station
in highly competitive market. Write Box
243, BROADCASTING.

Immediate openings announcers, con-
scientious, reliable for permanent posi-
tion. 250 watt station in south central
location. Send disc and details. Box
242, BROADCASTING.

Girl to handle street interviews and
other all-round programs for women and
children. Send audition disc and com-
plete detalls of past experience, picture,
etc. State salary expected. Previous
radlo experience absolutely necessary.
WHAS, Loulsville 2, Kentucky.
Engineer capable of installing and put-
ting on the alr a 1 kw daytime only
station in Fort Wayne, Indlana. Also
program director. Contact Edward G.
Thoms, Anthony Hotel, Fort Wayne,
Indiana,

Addjtional first class operator wanted
immediately for station h
Claremont, N. H. Write giving full
particulars.

Combination operator-announcer want-
ed. Must be experlenced with emphasis
on [ennouncing ability. $75.00 per 40
hour week. 1000 watt CBS afillate.
KOLO, Reno, Nevada.
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One all-round announcer, capable ad-
1ib early morning show, able furnish
audition disc. Also operator, first or
second class phone for transmitter new
250 watt midwest independent. Write
full details to Box 245, BROADCASTING.
Wanted — Experlenced copywriter-
announcer by 5000 watt CBS affillate,
Box 253, BROADCASTING.

Announcer with four years’ experience
available immediately. At present work-
ing as program director-announcer, Also
play plano and organ. Box 217, BROAD-
CASTING.

Writer with ten years’ experience in ra-
dio and stage production desires oppor-
tunity to get into television writing and
production. Prefer Chicago but will con-
sider other offers. Salary not main con-
slderation. Box 218, BROADCASTING.

Announcer, staff. Married, Vet Tralned
in all phases of radlo. Box 248, BROAD-
CASTING.

Young man, university trained. com-
mercial experience in announcing, copy-
writing. A disc jockey that can pull
mail. Contact Box 222, BROADCASTING.

Staff announcer—Experienced a8 an-
nouncer at 250 watt statlon. Available
May 15th. Salary $45 week. Box 223,
BROADCASTING.

Announcer, newscaster, experieniced, vet,
desires change, New York or vicinity.
Salary and talent. Box 225, BROAD-
CASTING.

Salesman—Topnotcher, seeks change,
commission and draw. Box 226, BROAD-
CASTING.

Newsman. Experienced. Reliable. Edit,
write, broadcast. College, married. East
preferred. Box 227, BROADCASTING.
Young veteran, experienced, desires good
position as staff or sports announcer.
Box 228, BROADCASTING.

Radio actress. Single. Completed course
in School of Radlo Technique. Have
some experience. Foreign but pleasant
accent, West coast preferred. Disc on re-
quest. Box 229, BROADCASTING.

Announcer. Trained all radlo phases.
Disc. photo on request. Louis Nosko,
577 Virginia Street, Gary, Indiana.

Announcer who can sing as well: Vet-
eran, married, graduate of accredited
radio school. Can also handle board.
Available now. Go anywhere. Opportun-
ity first, salary second. Write or wire
Don Kennedy, 1636 Elevado Street, Los
Angeles 26.

Hal Styles may solve your problem with
a young, amblitious, capable man, vet-
eran or non-veteran, who has been
thoroughly grounded for elght or more
months by  radlo professionals in an-
nouncing, newscasting, control opera-
tion and continuity writing. Write or
wire Hal Styles, Hal Styles’ School of
Radlo, 8800 Wilshire Blvd., Beverly
Hills, Calif.

BROADCASTING o

Station manager or sales manager. Suc-
cessful record 17 years in radio. Excellent
contacts with national advertisers. Sal-
ary, commission or percentage. Linton,
360 N. Michigan Avenue, Chicago (1),
Illinois.

Producer-director, thoroughly experi-
enced directing, writing, casting, tele-
vision., Age 24, Wishes Interesting berth
with statlon or agency. Free lance or
staff. Hard worker with commercial
ideas. Salary secondary to opportunity.
Finest references. Veteran. Box 231,
BROADCASTING.

Versatile, heads-up announcer with one
year experience behind him, currently
employed at 250, feels he is ready for
larger operation. Unlversity graduate, lo-
catlon no object. If you're a reglonal or
better, and In the market, my disc,
photo and references are walting for
you. Minimum $50.00 per week, plus op-
portunity for talent. Box 232, BROAD-
CASTING.

Announcer. Veteran, 24. Graduate lead-
ing announcing school Radio City. All
phases announcing. Ambitious, willing
to travel. Disc and photo avallable. Box
233, BROADCASTING.
Announcer—Ambitious. Wants break in
sports and general announcing, any-
where, now. Some college, AFRS, grad-
uate NBC-Columbla School of Radlo.
Box 234, BROADCASTING.

Announcer. Excellent knowledge music
and sports. Very smooth in reading com-
mercials and news. AFRN experlence,
Graduate leading Radio School NY. Will
travel. Box 235, BROADCASTINIG.

AVAILABLE
IMMEDIATELY

(2) 6-D Presto Recording ma-
chines, with 1-C cutting
head

(1) 85-E amplifier

(1) Four-channel mixer, cus-
tom built

Various feed screws

Assorted microphones and

cable

Portland trailer mobile unit

with 2 new pre-war tires

National Recording &
Film Corp.

188 W. Randolph St.,
Chicago 1, IIL

ATTENTION TRANSCRIPTION
BROKERS AND SALESMEN: Hol-
lywood firm has just completed
104 quarter-hour programs in new,
transcribed musical series. Look-
ing for live-wire brokers and
salesmen to handle territories. If
you know the transcription busi-
ness and have contact in a specific
territory, this property will add
greatly to your income. No com-
mitments yet made., All territories
open. Write at once outlining back-
ground and terms desired. All
i il fidential. Box

are
250, BROADCASTING.

CASH—No haggling if price right
for control or minority interests in

going AM or FM stations or con-
struction permits. Please give mar-
ket data, frequency, power and

population. Box BROAD-

CASTING.

187,
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Situations Wanted (Cont’d)

Program director—Will exchange know-
how for permanent position at moderate
salary. Box 236, BROADCASTING.

Announcer. Experienced. Married. De-
sires permanent position. Dependable,
can produce. Box 237, BROADCASTING.

Station manager, presently 33 1/3% over
last years gross billings, young and
progressive, will accept full responsi-
bility of your station. Box 240, BROAD-
CASTING.

Announcer—Veteran, married, some ex-
perience and background, tremendous
ambition, fastidious, flexible. Farm pro-
grams, newsca.stlns and sportscasting.
Smooth delivery of commerclals and
early morning record show. Box 241,
BROADCASTING.

News, program, continuity, production.
B. A. degree in journalism. Now taking
graduate work in radlo. Prefer new sta-
tion In southeast. Others considered.
Veteran wanting chance to prove ability.
Box 244, BROADCASTING.

Announcer. Mould to your liking.
Young, ambitious, responsible. Some ex-
perience all types shows, grad Radlo
City school. Travel, but prefer north-
le;‘sé or midwest. Box 247, BROADCAST-

Radlo director of large metropolitan
agency desires position with small sta-
tlon, community 1000 to 100,000. Mar-
ried, veteran, 32. Prefer Florida or town
on bay, ocean or Gulf. Programming.
promotion, sales experience. Crack
writer, versatile and prolific. Interested
in pleasant living conditions rather than
big money. Box 249, BROADCASTING.

For Sale

RCA recording microscope, new, 65 dol-
lars. Box 224, BROADCASTING.

Hallicrafter BC-610, 500 watt transmitter.
Now on air. Excellent condition. Im-
mediate dellvery. $600. Crum, 751 N.
Central Avenue, Chicago, Illinois.

For sale: one Wlncharger 78 tower, 150
feet high, complete with guys and lights.
Subject to FCC approval our applicd-
tion. Probably avallable ninety days.
Wire offer basis knocked down F.O.B. to
?en Sanders, Manager, XKICD, Spencer,
owa.

RCA 76-A console recently reconditioned
by factory. Excellent condition. $850.00.
RDU, Dinuba, California.

Utah wire recorder complete with mlcro-
phone and extra wire. First 300 takes it.
KUTA, Salt t Lake Clty, Utah.

For sale: One Harrel steel-tubular type
antenna now in use, complete with
lights, fiasher equlpment. guy wires and
insulators; available about 60 days first
$1500.00 takes it F.O.B. WASK. Lafay-
ette, Indiana.

For sale—Immediate delivery, all in
perfect operating condition. Two Presto
transcription tables complete with
heads 62-A used less than a year. Gates
remote conditioner single channel, good
condition. A Radiotone recorder and
playback with bullt-ln radlo, 78 &
33 1/3 R.P.M. portable and In good
condition. Two RCA Model 70 turntables
without pickups, used four years. Write,
;_vlri or call WMFF Plattsburg, New
or

Jockey’s comedy script collection, $5.00.
Kleinman, 25-31-T 30th Road, Astorla 2.
New York.

For sale: Collins 1 kw, 20-H broadcast
transmitter, complete with 2 sets tubes.
Excellent condition. Avallable immed-
lately. Write, wire or phone KLPM,
Minot, North® 1 Dakota.

For sale: 250 watt Mutual amliate, lo-
cated In the southeast section of the
U. 8.. price for quick sale, $85,000.00—
$35,000.00 cash, balance financed. This
station clearing at present. better than
$20,000.00. Write or wire. Box 248,
BROADCASTING. -

For sale—Immediate dellvery, new Pres-
to 28-N recorder completely crated. Box
238, BROADCASTING.

Completely factory reconditioned GE
wire recorder. As good as new. Price
$450.00. Contact Chief Engineer, WJW,
Cleveland, Ohlo.

Immediate delivery 1| kw 304-A WE
transmitter with spare tubes. plus 1126-
A WE limitef. Just removed {rom
service due to recent power increase.
Radfo Station KFVD, Los Angeles.
Sacrifice new equipment: Presto 85-E
recording amplifier with equalizer—
$275.; Presto 62-A transcription console
with reproducer group—$265.; RCA MI-
12211 bridging amplifier—$55.; RCA Q-34
broadcast and shortwave tuner $65.;
Rek-0O-Kut G-2 transcription table In
RCA console $135.;—sell separately or
complete lot for—$695. Box 254, BROAD-
CASTING.

Texas Disaster

(Continued from page 18)

listeners, KPRC had fed to NBC
by Thursday noon 12 on-the-spot
descriptions of the tragedy.

The same station claimed the
distinction of having been the first
to compile and broadcast lists of
wounded at hospitals in Galveston,
Houston, Pasadena and other near-
by towns. KPRC first undertook
this job on its own, Mr. Harris
said, and later combined its ef-
forts with those of the Houston
Post, with which it is affiliated.
Broadcasts over NBC of inter-
views with Texas Governor Beau-
ford Jester and Gen. Jonathan
Wainwright originated at KPRC.

From another Houston station,
KTHT, came similar reports of an
outstanding public service job. Ted
Hills, KTHT manager, said city
police and the Texas Highway Pa-
trol used the station as an unoffi-
cial traffic control outlet, warning
thrill seekers not to attempt to go
to Texas City and directing offi-
cial relief vehicles to the proper
roads to gain swift access to the
stricken area. “Literally thousands
of appeals for news about missing
persons were broadcast for dis-
traught relatives, some as far away
as Washington, D. C.,” Mr. Hills
said. Station was still devoting full
time to the disaster 30 hours after
the original explosion. All commer-
cials were cancelled for two days
(Wednesday and Thursday), and
the station operated on a 24-hour-
a-day basis.

High Flyer Explosion

One of the subsequent explosions
was heard by many KTHT listen-
ers far from the scene during the
midnight hours last Wednesday
night. Station’s news director, Ben
Kaplan, was giving an on-the-scene
broadcast from Texas City when
(about 1:12 a. m.) the freighter
High Flyer blew up and the result-
ing thunderous sound went out
over the KTHT microphone. The
Mutual network, with which KTHT
is affiliated, rebroadcast this on-
the-spot recording of the sound of
the High Flyer explosion and Mr.
Kaplan's description of it at 11 p.
m. last Thursday.

KXYZ Houston had three news-
men and three engineers at the
disaster scene an hour after the
first explosion. All broadeasts were
handled at first by relay, then by
direct wire. The station fed ten

Wanted to Buy

General Radio RF oscillator or signal
generator. Box 194, BROADCASTING.
Wanted to buy, small station in south
or southwest. Give full detalls, replys
held in confidence. Box 221, BROAD-
CASTING. b

Miscellaneous

Looking for a good market to start a
radio station? There are still a few
left. Try Ginzgerg, Desher and John-
poll, 5209 Chevy Chase Parkway, Wash-
ington, D

9 A’s and nll other reproducers repaired.
Prompt and efficient service. Broadcast
Service Company, 334 Arcade Bldg., St.
Louis 1, Mo.
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broadcasts to ABC, and interrupted
all programs to air important in-
formation as it came in.

Program director Ted Nabors of
KTRH Houston was in Texas City
with a wire recorder an hour and
15 minutes after the original ex-
plosion and set up broadcast head-
quarters across the street from the
morgue. In addition to its on-the-
scene and studio broadcasts de-
seribing the disaster and making
emergency announcements, KTRH
furnished lines, equipment and an
engineer for broadcasts by KWKH
Shreveport, KRLD Dallas, John
Daly of CBS, and Leonard Miall,
Washington correspondent of BBC.

KGBC Galveston aired its first
bulletin about the disaster at 9:15
last Wednesday morning, immedi-
ately after the explosion that tore
Texas City into shreds. The sta-
tion followed with its first remote
broadcast from Texas City at 12:01
p.m. Wednesday, and by mid-after-
noon on Thursday had broadcast
24 remotes. KGBC, a 1 kw day-
time independent, asked for and
received FCC permission for night
operation during the emergency.

At another Galveston station,
KLUF, the entire staff was placed
on 24-hour-a-day duty, and the
station announced that it planned
to remain on the air continuously
until the emergency was over.
Emergency messages were given
priority. Long lists of dead, miss-
ing and injured were aired.

Programs of KPAC Port Arthur
were interrupted for emergency an-
nouncements and instructions from
police and other official agencies
working in the disaster area. Tele-
phoned reports from one of its
announcers, Gordon Baxter, who
had entered the blast area, were
aired by KPAC Wednesday after-
noon and evening, and at 4:15 p.m.
the same day the station began pre-
senting interviews with persons
who had witnessed the original ex-
plosion and with the first casualties
to arrive at Port Arthur.

KOLE Charters Plane

One hour after the first explosion
another Port Arthur station,
KOLE, had four newsmen with re-
cording equipment on their way to
Texas City in a chartered plane. In
addition to sending news back to
the station by direct telephone
hookup, the KOLE on-the-scene
news staff recorded interviews with
city officials, survivors, relief work-

ers and others, and the recordings’

were flown back to the station every
hour and aired immediately.
WOAI, NBC outlet in San An-
tonio, received a request from the
network’s New York news depart-
ment at 3:10 p.m. (CST) last
Wednesday afternoon to round up
an airplane, fly over Texas City
and be back at the WOAI studios
in time to broadcast a spot three
hours later on NBC’s News of the
World (6:15 p.m., CST). Randolph
Field, from which the plane would
have to be secured, is 15 miles from
San Antonio, which is 200 miles
from Texas City. A B-25 bomber

DEBATE RADIO ILLS
Bruno Shaw Hits ‘Control
Of Air by Sponsors”

BRUNO SHAW, New York com-
mentator, debated the question,
“What Is Wrong With Radio?”
with New York Daily News Radio
Editor Ben Gross in latter’s col-
umn April 13,

“The advertising agencies and
the sponsors have assumed full con-
trol of the most important .
hours of radio time and it is upon
their whims . . . that the public
depends for the kind of . . . enter-
tainment or information it re-
ceives,” Mr. Shaw declared.

“Networks and stations must de-
sign their own programs, free
from advertising pressure and in
competition with other stations.
This would do away with agency or
sponsor control . . . which is un-
questionably ‘what is wrong with
radio’ today,” he said.

“Certainly, there must be ad-
vertising. But stations should han-
dle that as the newspapers do,” Mr.
Shaw added.

was engaged for the trip, and
Monte Kleban, program and pro-
duction manager of WOAI, and
Jerry Lee, of the station’s special
events department, made the trip to
Texas City and arrived back in the
WOAI studios at 6:07 p.m., eight
minutes before broadcast time.

Script for their eye-witness de-
scription was written by Mr. Kle-
ban from notes made while flying
over the devastated area. The story
they presented on News of the
World was so graphic that Inter-
national News Service picked it up
and issued it as a color-release on
the explosion.

All four networks flew corres-
pondents from New York, Chicago
and Washington, D. C., to Texas
City, on April 16, and set up lines
in the city, almost immediately af-
ter the first explosions.

Arthur Gaeth, MBS correspond-
ent who flew from Washington to
MBS affiliate KLUF Galveston,
broadcast a description from the
scene at 10 a. m. on April 17.
Another MBS broadcast was an

(Continued on page 97)

Unusual Offer

National radio station rep-
resentive organization with
years of aggressive develop-
ment. Large list of stations,
including regional networks,
under contract.

Good opportunity for right
parties. For details and finane-
ing consult

BLACKBURN -HAMILTON CO.

Radio Station Brokers

WASHINGTON, D. C.
James W. Blackburn Ray V. Hamilton
1011 New Hamp- 235 Montgomery
shire Ave. St
National 7405 Exbrook 5672

SAN FRANCISCO
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State Protests
Denial of 1450 kc

Cur-Nan Co., Another Applicant,
Also Files Exceptions

BAY STATE BEACON, whose
application for a new Brockton,
Mass., station was given a proposed
denial by FCC largely because of
the extent of time it would offer
for|commercial sponsorship [ BROAD-
CASTING, March 31], told the Com-
migsion last week that its plans
corjtemplate “fine local programs”
and that fine programs “take
money.”
]Fay State asserted:
A sponsor who buys time contributes
funds directly to the production of
programs. To the extent, therefore,
that sponsors can be induced to buy
time—rather than spots—and buy the
time scheduled by the independent
stafion for that time, the funds avall-
able for the production of that pro-
gram and therefore of all the programs
in |2 program schedule are enhanced.
t was pointed out that Bay
State committed itself to broadeast
regularly scheduled programs of
specific  types and quantities
“whether or not any of such pro-
grams are sponsored.” The com-
pany contended that “with refer-
en¢e to any given program it is
impossible to say categorically
thgt sponsorship is appropriate or
ingppropriate without knowing
who the sponsor is, what he is to
say, and what the content of the
program may be.”

Bay State’s arguments were con-
tained in a brief accompanying ex-
ceptions to FCC’s proposed denial

- of |its application. Since the pro-
posed decision turned squarely on
program plans, it has been viewed
asa possible vehicle for court tests
of |FCC’s program activities if it
is made final [BROADCASTING, April
71! The exceptions and brief were
filed by Philip J. Hennessey of the
Washington law firm of Segal,
Smith & Hennessey.

Three Applicants

The proposed grant in the case,
inyolving three applications for
1450 ke with 250 w, went to Ply-
mduth County Broadcasting Co.

Bay State noted that Plymouth
proposed 60% commercial and 40%
sustaining time, and contended:

By arbitrarily limiting the quantity
of |[programs the station will allow to
be |sponsored to 60%, without reference
to [the content of the individual pro-
grams, the kind of advertising an-
nouncements involved and other fac-
torg bearing on propriety and good
taste, the Plymouth County Broad-
casting Co. is establishing an irrational
and unexplained limit on the amount
of money it can have avallable to pro-
du¢e its programs, particularly live-
talent programs, which [it) proposes
to produce in 36% of its program time.
Exceptions to the proposed deci-
sian also were filed by Cur-Nan
Col, third applicant in the proceed-
ing. Cur-Nan noted that FCC
pr’ferred Plymouth to Cur-Nan
laqgely because Plymouth’s stock-
holders are Brockton residents
while Cur-Nan’s live at nearby
Brpokline and Milton.

‘What the proposed decision . . .
does is to prefer Brockton entre-
préeneurs, not because of their po-
tentialities to serve the public, but
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MEXICAN MISSION

WBAP’s Beaty and Saye
Cover Joint Talks

FARM Editor Layne Beaty and
engineer Leonard Saye of WBAP
Ft. Worth, journeyed south of the
border into Mexico to report on
a joint meeting of Mexican and
U. S. officials called to prevent the
spread of foot-and-mouth disease.

Equipped with a wire recorder,
the WBAP staffers interviewed
American and Mexican members
of the Foot and Mouth Disease
Control Commission and also pre-
pared a 14-minute pickup short-
waved from XEWW Mexico City
to ABC’s American Farmer pro-
gram. The latter venture failed in
transmission, however.

From Mexico City the two went
to the state of Queretaro where a
new outbreak of the disease was
reported and made additional wire
recordings, highlighted by the
sound of gunfire in the background
as diseased cattle were destroyed.
Messrs. Beaty and Saye flew back
to Ft. Worth April 8.

WKOX at Framingham,

To Make First Broadcast

STAFF composed entirely of for-
mer servicemen owns and operates
WKOX Framingham, Mass., which
begins broadcasting today (April
21) with 1000 w daytime on 1190
ke.

Licensee is the Suburban Broad-
casting Co., a partnership made
up of Richard E. Adams, James
H. Shoemaker and Albert Ander-
son. Mr. Adams, former Lit.
Comdr., USNR, is station mana-
ger; Mr. Shoemaker, Lt., USNR,
is commercial manager; Mr. An-
derson is a former Navy pilet.

Lee Emmerich, formerly with
NBC International Division and
an ex-B-17 pilot, is program di-
rector and chief announcer. G. Ellis
Mott, another former Navy lieu-
tenant, is production manager and
promotion director. Frank Bartol,
formerly with WEEI and WHDH
Boston and an ex-Army man, is
chief engineer.

WKOX’s women’s director is
Leslie Congdon Galbraith, formerly
on the WBZ Boston regional net-
work and women’s commentator
for CBS, NBC and MBS. Announc-
ing staff includes Stanley R. Berry,
formerly with AFRN; William A.
Stewart, former Boston freelancer.
Engineers include William F.
Kelly and William Y. Baker.

simply because they live in Brock-
ton,” Cur-Nan argued. It noted
that Plymouth’s program plans
were prepared by a man who “lives
as far or farther from Brockton
than any of the Cur-Nan group,”
and claimed Cur-Nan is in a posi-
tion to program more in the pub-
lic interest. Cur-Nan’s petition was
filed by Attorneys Joseph L. Rauh,
Washington, and Leon Kowal, Bos-
ton.

COMMERCIALS are the subject
of this discussion between A. W.
Hubler (1), board chairman of Ben-
ton & Bowles, and Lyman Bryson,
CBS counsellor on public affairs.
Talk took place on the CBS Time
for Reason—About Radio series.

Mr. Hubler said he believes pro-

grams and commercials can both

be improved—in good taste and
effectiveness.

WTCB FLINT WILL BEGIN

OPERATIONS APRIL 27
WITH appointment of Russell Ed-
sall as sales director rounding out
its selection of key staff men,
WTCB Flint, Michigan is set to
begin station operation April 27
as basic NBC supplementary.
Lead-off spot at 7 p. m. has been
relegated to Jack Benny program.

Station will operate on 600 ke
with operating power of 1000 watts
by day and 500 watts by night.
Only other commercial .outlet in
city is WFDF, an ABC affiliate.

G. W. Trendle and H. Allen
Campbell, co-owners of WTCB,
have been associated since 1933
with Mr. Edsall, who takes over his
duties April 21. When Mr. Trendle
and Mr. Campbell sold their origi-
nal station, WXYZ, to the ABC
network, they began shopping
around for other station sites,
eventually securing a permit in
Flint.

Station co-owners are also major
stockholders of both The Lone
Ranger and The Green Hornet
productions, which are aired on
the rival station in Flint.

CBS Plea For a New Trial

In Stanley Case is Denied
JUDGE Roy Rhodes of Los An-
geles Superior Court on April 15
denied a motion by CBS for a new
trial in action which awarded Jack
Stanley, program packager, $35,-
000 for misappropriation of his
program idea.

The network plans to take the
case next before the Appellate
Court, it was reported. CBS con-
tended that the jury’s verdict was
excessive and not sustained by
evidence. Judge Rhodes ruled, how-
ever, that ample evidence had been
introduced to support Mr. Stan-
ley’s claim that his original radio
program Walter Wanger Presents
had been misappropriated by CBS
in a series of 50 Pacific Network
broadcasts known as Hollywood
Preview.

In the original trial Mr. Stan-
ley valued his program at $100,000,
contending its worth had been de-
stroyed by unauthorized use.
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WGN Files Petition
On 720 ke Applicant

FCC Is Asked to Withhold Granting

New Station in Oklahoma

WGN Chicago carried on the clear
channel stations’ continuing fight
against the FCC clear-channel day-
time licensing policy last week with
a petition to FCC directed against
the application for a new 250-w
daytimer at Wewoka, Okla., on
WGN'’s 720-ke¢ channel.

The petition asked that the ap-
plication, filed by Louis F. Leurig
and F. F. McNaughton in the name
of Seminole Broadcasting Co., be
either set for hearing or held pend-
ing until the clear channel proceed-
ings are completed.

The petition was accompanied by
an affidavit of Carl J. Meyers, WGN
director of engineering, asserting
that under the Wewoka proposal
“at times over 5,000,000 people
would be deprived of WGN’s sig-
nal in its primary service area”
and that “the most that would re-
ceive adequate service from the
proposed Wewoka station at any
time would be less than 300,000
people.” The petition was filed by
Louis G. Caldwell, Reed T. Rollo
and Kelley E. Griffith of the Wash-
ington law firm of Kirkland, Flem-
ing, Green, Martin & Ellis, WGN
counsel.

Meanwhile, Oklahoma A. & M.
College filed notice of intention to
intervene in WHAS Louisville’s ap-
peal to the U. S. Court of Appeals
for the District of Columbia from
FCC’s grant of a similar daytime
station to Oklahoma A. & M. on
the WHAS 840-kc¢ clear channel.
The College’s grant was for opera-
tion with 10 kw. Its notice of inten-
tion to intervene was filed by Cohn
& Marks, Washington counsel, and
Mac Q. Williamson, Oklahoma At-
torney-General.

Upcoming

April 28-29: NAB Area G Meeting (Dis-
ct: 4, 7), Hotel Roanoke, Roanoke.

April 28-May 1: Annual Meeting, U. 8
Chamber of Commerce, Washington.
April 30: RMA Advertising Committee.
Hotel Roosevelt, New York.

April 30: Florida Assn. of Broadcastere
meeting, Tutwiler Hotel, Birmingham.
Ala,

April 30-May 1: Radio Farm Directors
meeting, Dept. of Agriculture, Wash-
ington.

May 1-2: NAB Area F Meeting (Districts
‘}l 6), Tutwiler Hotel, Birmingham,

a.
May 2-5: Ohio State U. Institute for
Education by Radlo, Columbus.
May 5-6: NAB District 2 Meeting, Wal-
dorf-Astoria, New York.

May 7-8: RMA Industrial Relations
Seminar, Hptel Pennsylvania, New
York.

May 8-9 NAB Area D Meeting (Districts
8, 11) Palmer House, Chicago.

May 12-13 NAB Standards of Practice
Con;mlttee. Waldorf-Astoria, New
Yor]

May 13: NAB-ASCAP Joint Negotiating
Committee, Waldorf-Astoria, New
York.

May 15-16: NAB Sales Managers Execu-
tive Committee, Ambassador Hotel,
Atlantic City.

May 21-22: NAB Board of Directors,
Washington.

May 25-28 Advertising Federation of
America Annual Convention, Boston.
May 26-27: NAB District 3, Lord Balti-

more Hotel, Baltimore.

June 2-3: NAB District 1, Somerset Ho-
<tel, Boston.
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Texas Disaster
(Continued from page 95)

on-the-scene description at 2:30
p. m, on April 16 by Lee Clough,
KLUF manager, who flew in his
own plane over Texas City. He
also gave an eye-witness report
during the MBS 7 p. m. Fulton
Lewis show on April 16 from Gal-
veston.

Other MBS broadcasts from the
scene of the tragedy were heard
during the April 16 Gabriel Heatter
news program at 9 p. m., and at
11 p. m. during the WOR New
York Fred Vandeventer news show,
when eye-witness reports and in-
terviews with survivors were
heard. On April 17 pickups were
heard at 1 p. m,, 7:30 p. m., and
again at 11 p. m.

CBS Coverage

John Daly, CBS correspondent,
was heard on April 17 at 8 a. m.
and again at 9 a. m. from Texas
City, after his arrival at CBS affili-
ate KTRH Houston by air from
New York. Mr. Daly also was
heard on April 17 in a broadcast
from the city’s ruins, 3:15-3:30
p. m.

One of the first eye-witness ac-
counts heard on CBS was on April
16, 3:30-3:45 p. m. by Ted Nabors,
of KTRH.

NBC broadcasts from Texas
City were given bovv Morgan Beatty,
who flew from Washington, Bud
Thorpe, who flew from Chicago
with an engineer, Hal Coley, Pat
Flaherty and Bill Sprague, of the
news staff of NBC affiliate KPRC
Houston.

On April 16 at 4:15 p. m., Mr.
Flaherty broadcast from the scene
of the disaster and at 6 p. m., Mr.
Sprague was heard from KPRC.
At 7:15 p. m. (EST) the regularly
scheduled NBC News of the World
program devoted its entire period
to news of the explosions. At 10
p. m. the network broadcast a
bulletin that the city was ordered
to evacuate, including rescue work-
ers and newsmen, and at 10:30
p. m. broadcast the bulletin that
the evacuation orders had been re-
scinded. At 11:15 p. m. and 11:30
p. m. two reports were broad-
cast by Mr. Sprague.

On April 17 at 9:45 a. m,, a
quarter-hour pickup was broad-
cast from Texas City with reports
by Correspondents Beatty, Thorpe
and Flaherty and at 12:30 p. m., all
three reporters were heard from
the scene again. Mr. Beatty was
heard in a broadcast from KPRC
at 1:45 p. m.

On April 16 at 1 p. m. the ABC
Baukhage Talking program was
interrupted by Ray Conaway of
ABC affiliated KXYZ Houston, who
gave a two-minute description of

the damage. Mr. Conaway broad- .

cast again from the station at 2
p. m., and at 4 p. m. picked up a
special broadcast from Texas City
reported by Jack Edmunds, Bob
Blase, Art Finger and Lee Hen-
dricks of the KXYZ news staff.
During ABC’s 7 p. m. Headline
Edition show Jack Edmunds was

BROADCASTING

Radio’s Strike Role

LEADERS of opposing part-
ies in the nationwide tele-
phone strike turned to radio
last week as negotiation ef-
forts continued fruitless.
Secretary of Labor Lewis
B. Schwellenbach used facili-
ties of ABC Tuesday night
in an appeal to the public
to demand an end of the
strike. The following evening
Joseph A. Bierne, president
of the National Federation of
Telephone Workers, replied
to the Secretary of Labor on
"ABC, 8:15-8:30 p.m.

was heard in a five minute on-the-
scene pickup from Texas City and
during the 11-11:15 p. m. ABC
News of Tomorrow broadcast Mr.
Edmunds was heard again inter-
viewing a doctor in charge of Red
Cross work in the city. He also was
heard that evening from 8:30-8:45
p. m., interviewing the mayor of
Texas City.

ABC’s Washington correspond-
ent, Tris Coffin, who flew down
to Texas City on the night
of April 16, was heard the follow-
ing morning at 8 a. m., with an eye-
witness account of the ruins of
Texas City and was heard again
at 7 and 11 p. m.

Libel Law Enacted
COLORADO legislation relieving
broadcast stations from responsi-
bility in certain cases involving
libel was signed by the Governor
of Colorado and is now law. The
bill specifies that stations are not
liable for defamatory statements
made during a broadcast unless
they have failed to exercise due
care to prevent broadcast of the
statements. The law relieves sta-
tions of liability for defamatory
remarks by political candidates
where censorship is prohibited by
law,

RADIO, PRESS LIBERTY

THREAT IS DENOUNCED
WILBUR FORREST, president of
the American Society of Newspaper
Editors, declared in Washington
last week that freedom of the press
and radio is being threatened by
overly powerful labor leaders and
goverament bureaucracy.

“We also have the spectacle of a
government commission question-
ing the advisability of granting a
radio license to a newspaper be-
cause of its alleged opinions on
race and religion. Is this govern-
ment censorship?” Mr. Forrest
asked in his address opening the
ASNE convention.

He disclosed that an ASNE com-
mittee has endorsed the State
Dept.’s shortwave news broad-
casts to Russia, after studying sum-
maries of several of the programs.
The committee is headed by Hamil-
ton Ownes, editor of the Baltimore
Sun.

® Telecasting

D. C. COURT TO HEAR
WBAL'S FCC CHARGES

FCC’s MOTIONS to convene a
special three-judge court to hear
WBAL Baltimore’s charges against
the Commission Blue Book and to
dismiss the complaint [ BROADCAST-
ING, April 7] will be heard before
Associate Justice James M. Proc-
tor in U. S. District Court for
the District of Columbia this morn-
ing (Monday).

Whether the motions will or
will not be fully argued at the
same session, authorities said, will
depend upon Judge Proctor’s rul-
ings. Through its motions the Com-
mission hopes to rid itself of the
preliminary injunction which As-
sociate Justice T. Alan Golds-
borough granted to WBAL in the
same court on Feb. 19 prohibiting,
pending litigation, further FCC
action on WBAL’s renewal appli-
cation and Drew Pearson and
Robert S. Allen’s competing bid
for the Baltimore clear-channel
station’s 1090 ke, 50 kw facilities
[BRIADCASTING, Feb. 24].

AAAA

"(Continued from page 16)

to continue “to conduct regular
nationwide audience measure-
ments,” and expressing belief that
advertising agencies “will make ex-
tensive use of BMB material to in-
crease the effectiveness of radio ad-
vertising and further the welfare
of radio broadcasting.” The resolu-
tion went on to express the AAAA’'s
appreciation to the broadcasters for
their support and financing of
BMB and pledged continued confi-
dence of the AAAA.

The resolution, which was passed
after Carlos Franco, Young & Rubi-
cam, and D. E. Robinson, of La-
Roche & Ellis had reviewed BMB’s
accomplishments to date, received
added suport from J. C. Cornelius,
of BBDO, newly elected chairman
of AAAA, who said, “BMB is not
only important, it is necessary.”

Announcement was made at an
earlier session of a new plan where-
by regional councils and chapters
of the AAAA will sponsor annual
examinations to attract and screen
high-calibre young people for ad-
vertising careers.

James H. S. Ellis of the Kudner
Agency, New York, and chairman
of the Committee on Education &
Training for Advertising, explained
details of the plan and said the
first aptitude tests will be given
June 7, with knowledge tests fol-
lowing June 14.

Another member of the commit-
tee, Wesley M. Ecoff, of Ecoff &
James, Philadelphia, reported on a
trial examination held in Philadel-
phia which covered the basic types
of activity that comprise the agen-
¢y business. King Whitney, execu-
tive director of the personnel lab-
oratory, explained how the tests
were developed and how they are
graded.

State Dept. Radio
Control Is Changed

Shortwave Broadcasting Under
Commerce Committee

JURISDICTION of the House In-
terstate & Foreign Commerce Com-
mittee over international broad-
casting was affirmed last Thursday
when the State Dept.’s Interna-
tional Broadcasting Plan was re-
referred from the Foreign Affairs
Committee to the Commerce Group.

Chairman Charles A. Wolver-
ton (R-N. J.) requested the re-
referral and it was granted with-
out objection. Earlier, Foreign Af-
fairs Committee Chairman Charles
A, Eaton (R-N. J.) told BRroaD-
CASTING that he would be *“re-
lieved” if such a request were
made. Representative Eaton /said
his committee is already overbur-
dened with high-priority legisla-
tion including the International
Refugee Organization and the
Greek-Turkish loan proposal.
~ The move to bring international
broadecasting under the Commerce
Committee appeared early in April
[BROADCASTING, April 7] when
Chairman Wolverton introduced a
resolution to investigate the FCC.
The resolution, it was pointed out
at that time, also stated the Com-
mittee’s authority over “interstate
or foreign communication of en-
ergy by radio.”

First definition of proper com-
mittee authority on broadcasting
matters hHad come from Senate
president pro tem Arthur H. Van-
denberg (R-Mich.) who ruled in
the Senate that the proposal’s ra-
dio features outweighed its for-
eign policy aspects. On the Senate
side the proposal was referred to
the powerful Interstate & Foreign
Commerce Committee under Sen.
Wallace H. White, Jr. (R-Me.).

PRESIDENT OF MEXICO’S

VISIT WILL BE COVERED

MEXICAN PRESIDENT Miguel
Aleman will be covered thoroughly
by radio when he arrives in the
United States to return President
Truman’s recent visit to Mexico.

Representatives of the four net-
works met with State Dept. officials
last Wednesday to discuss details
of the coverage. First broadcast
will be made at National Airport
in Washington, and will be fol-
lowed by nine others including
President Aleman’s address to a
joint session of Congress on May 1.

N. Y. Child Labor Law

EMPLOYMENT of children under
16 in radio or television broadcast
performances, except in church or
school exhibitions or on amateur
programs, is forbidden under a new
law signed by Governor Dewey of
New York, unless educational offi-
cials decide the performance is not
harmful. The law also affects the-
atre, circus and motion picture per-
formances. N
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At Deadline...

FCC REVERSES DISMISSAL,

ORDERS D. C. HEARING
FCC REVERSED its March 20 dismissal of
Foundation Co. of Washington’s application
for| 6-kw fulltime station in District of Colum-
biaon 580 ke, 10 ke above WQQW Washington,
and called for hearing. WQQW was made party
to proceedings. Commission’s order offered no
explanation, but officials said reversal was to
assjiire proper procedure. March 20 dismissal
[BROADCASTING, March 24], came after U. S.
Court of Appeals for D. C. upheld FCC’s re-
fusal to set WQQW grant aside at request of
Foundation.

fficials said Foundation application then
should have been set for hearing, not dismissed.
Action vacating dismissal was taken April 4
and announced April 18 (Friday). Foundation
owners include Elmer Pratt (president),
Wsshington communications attorney, and
Lawrence Heller, former majority owner of
WINX Washington.

KFJB SALE APPROVED

CONSENT given by FCC Friday to sale of
KFJB Marshalltown, Ia., for $75,000 from
present four owners to Times-Republican
Printing Co., publisher daily Témes-Republican.
Jolin Ruan, Robert Root, Joseph Rosenfield and
Kenneth Durham, four sellers, have interest
in [Independent Broadcasting Co., Des Moines
AM applicant, and have FM permit for that
city [ BROADCASTING, Feb. 24].

APFL asked FCC Friday to recommend to
Congress that Western Union be taken over
by “(a’a) the AT&T System, or (b) the Govern-
ment.”

Legality Questions

QUESTIONS of legality of FCC’s temporary
AM expediting plan stalemated Federal Com-
munications Bar Assn. committees on proposal
to [recommend ‘“‘reasonable” extension of plan
beyond May 1 deadline if necessary.

lsewhere, proceedings were in motion which
msy precipitate court test of expediting pro-
cedure.

FCBA Executive and Practice & Procedure
cornmittees did vote to ask FCC to consider
Line 1 (simpler) and Line 2 (harder) applica-
tions together according to channel, instead of
present practice of considering Line 2’s alone.

Committeemen split 3-3 on proposed resolu-
tion favoring reasonable extension (not over
30 |days) of May 1 deadline if Commission un-
able to process expediting procedure’s work-
load by then. Dissenters were said to feel
re¢ommendation would concede legality of ex-
pediting plan even though both resolutions
specifically disclaim such concession.

FCBA President Reed T. Rollo tried to call
neyw meeting with more committeemen present
to consider extension resolution again, but said
Friday afternoon he was unsuccessful in ar-
ranging one before he and other Bar officials
are slated to meet Tuesday with Commission
authorities. Lacking further action, only first
resolution will be presented. Leonard H. Marks
is chairman of Practice & Procedure Commit-
tee| which helped draft resolutions.

eanwhile, court test of expediting plan’s
leﬁality seen as possible result of WERC Erie,
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BOB HOPE TOPS LIST

BOB HOPE topped first 15 programs in April
15 Hooperatings report. Average evening sets-
in-use of 30.2 down 2.3 from last report and
up 1.3 from year ago. Average evening rating
10.1, down 0.6 from last report and up 0.6 from
a year ago.

Average available homes 78.4, down 1.9 from
last report, down 1.1 from year ago. Current
total sponsored hour index 693% compared to
72% last report, 75% year ago.

First 15 evening programs were:

Bob Hope 30.9, Fibber McGee & Molly 26.2, Bing
Crosby 25.8, Red Skelton 24.7, Radlo Theatre 23.6,
Amos 'n’ Andy 23.4, Jack Benny 21.5, Fred Allen 21.3,
Mr. District Attorney 21.3, Screen Gulild Players 21.0,
Charlie McCarthy 20.2, Duffy’s Tavern 19.6, Truth or
Consequences 19.1, Great Gildersleeve 17.8, Walter
Winchell 17.3.

Average daytime sets-in-use 17.6, down 1.6 from
last report and up 1.3 from last year. Average day-
time rating 4.8, down 0.4 from last report and up 0.4
from year ago.

Top 10 weekday programs: Ma Perkins (CBS) 8.2
Portia Faces Life 7.8, When a Girl Marries 7.7, Aunt
Jenny 7.6, Kate Smith Speaks 7.3, Young Widder
Brown 7.1, Big Sister 7.0, Pepper Young’s Family 6.6,
Romance of Helen Trent 6.6, Breakfast in Holly-
wood (P&G) 6.8.

MAY DAY PROTEST

PROTEST sent to FCC Friday by United May
Day Committee of New York on refusal of
time by CBS, ABC, MBS, and several New
York independent stations. Committee had re-
quested free time to publicize parade.

R. D. FOSTER, president and general man-
gera, KWTO Springfield, Mo., seriously ill of
stomach ailment.

GLENN SNYDER, general manager WLS.

Chicago, reported in excellent condition after
operation for gall bladder condition.

Stymie Bar Proposal

Pa., petition to have its application to change
from 1230 to 1330 ke, filed since Feb. 7, con-
solidated with Community Broadcasting Co.’s
application for 1330 k¢ at Erie, filed before
Feb. 7. Under expediting plan, applications
filed before Feb. 7 are processed (until May
1) without regard to any filed after Feb 7.
WERC application and petition, handled by
Arthur W. Scharfeld of Washington firm of
Loucks & Scharfeld without mention of ex-
pediting procedure, were not filed to provoke
court test and developments may preclude one.

It was noted WERC was ordered by FCC two

days before Feb. 7 deadline to show cause why
it should not move to 1450 kc; that this order
was based on WLEU Erie petition on file
since Dec. 21, 1945, and that issuance of show-
cause order Feb. 6 gave WERC no chance to
apply for new channel of its own choice before
Feb. 7 deadline.

These factors, it was pointed out, may be
construed by FCC as entitling WERC to con-
solidated hearing with other 1330 ke applicant.
Also, possibility of court test presumably would
be eliminated if FCC failed to act upon Com-
munity application before resuming normal
licensing.

Commission authorities say authority for ex-
pediting plan is implied in Supreme Court's
famed Ashbacker-Fetzer decision, by references
to fact there was then no “cut-off date” for
filing applications mutually exclusive with
those on file.

8 FULLTIME AM OUTLETS
AUTHORIZED BY FCC

EIGHT new fulltime standard stations author-
ized, FCC announced Friday. Eight existing
stations granted improved assignments, some
with frequency shifts. Sampson Broadcasting
Co., permittee of WJKD Clinton, N. C., given
permission to withdraw. Applicant feels that
because of similar grant to Clinton (WRRZ),
community unable to support two stations.

Two of grantees, Bellingham Broadcasters,
Bellingham, Wash., and Aberdeen News Co.,
Aberdeen, S. D., have ownership affiliations
with other stations. Ridder Publications Inc.,
95%-owner Aberdeen News Co., holds majority
interest in Northwest Publications, half-owner
WTCN Minneapolis. Bellingham Broadcasters
partner, Jessica L. Longston, is licensee KBIO
Burley, Ida. Rocky Mountain Broadcasting
Co., grantee Pueblo, Col., earlier in week re-
ceived conditional Class B FM authorization
(see story page 91).

New AM grants are:

Bellingham, Wash.— Bellingham Broadcasters,
1170 ke, 1 kw, unlimited; directional, Burbank, Calif.
—Burbank Broadcasters Inc., 1490 kec, 250 w, un-
limited. Tillamook, Ore.—Tlllamook Broadcasting Co.
Inc., 1560 ke, 250 w, unlimited. Ventura, Calif.—
Ojai Broadcasting Co., 1590 ke, 1 kw, unlimited:
engineering conditions. Barnwell, S. C.—Edisto Broad-
casting Co., 1240 ke, 250 w, unlimited; engineering
conditions (Commissioner Wakefield for hearing).
Aberdeen, S. D.—Aberdeen News Co., 930 ke, 1 kw.
unllmlted; directional. Pueblo, Col.—Rocky Mountain

Broadcasting Co., 930 kc, 1 kw night, 5 kw day, un-
limited; directional.

Assignment changes granted:

KNAK Salt Lake City, change 1400 kc to 1280 ke,
250 w to 500 w. WGH Newport News, Va., change
1340 kc to 1310 k¢, 250 w to 5 kw. WWXL Peoria,
Ill., change 1580 kc to 1590 kc, 1 kw day to 1 kw
fulltime; directional. KSJO San Jose, Callf., change
1 kw day to 500 w-night 1 kw-day operating on
1590 kc; directional. WHHT Durham, N. C., change
1580 ke to 1590 kc, 1 kw-day to 1-kw fulltime:
directional. WCOA Pensacola, Fla., change 500 w-
night 1 kw-local sunset to 5 kw fulltime, operating
on 1370 kc; directional. WPAB Ponce, P. R., change
1 kw to 5 kw, operating on 1370 kc.

LICENSE RENEWALS

LICENSE RENEWALS announced by FCC
Friday for WSOO Sault Ste. Marie, Mich. to
Feb. 1, 1949, and for following to May 1, 1950:
WBEN KXLY KSAL KECK KFNF KFSG
KMBC KOIN KROW KRRV KSWO KTMS
KTW KVAN KVEC WBBR WDAE WDAY
WDBJ WGST WICA WKNA WPEN WQAN
WREN WRNL. Renewals included auxiliaries
of KMBC WDBJ WGST WPEN WQAN
WRNL.

Closed Circuit

{Continued from page %)

rapid communications. Arrangements were
handled with FCC inspector by Donald Withy-
comb, Sunpapers’ director of radio. Sunpapers
hold FM and television CP’s and are appli-
cants for AM station.

PARAMOUNT’s desire to be free to have its
own television station in New York is not
strong enough for it to dispose of its Du Mont
holdings at a sacrifice, as three bidders have
already learned. Unless offers get much better,
little prospect of movie company pulling out
of Du Mont by mid-May, end of 60-day period
granted by FCC.

PROPOSED STANDARDS for commercial
facsimile to be submitted for FCC approval
within fortnight by special Radio Mfrs. Assn,
committee working in collaboration with princi-
pal facsimile inventors and wmanufacturers.

FCC Friday adopted memorandum opinion
and order denying petition of KFI Los Angeles
for reconsideration of Feb. 20 grant of special
service authorization to WOI Ames, Iowa, for
1 kw operation from 6 a. m. to local sunrise.
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award

The Nation’s Station acknowledges, with thanks,

the dual honors bestowed upon us by the 1946 Committee
on National Radio Awards of The City College of New York.
QIt is gratifying to receive national recognition for our
all-over station promotion since sound promotion always
has been an important function in our station

operation. WLW’s promotional activities are basic

and twofold: to keep our audience informed of

our efforts to provide them with the best in radio

service and programming—to keep advertisers

and agencies informed of our efforts

to provide them with an honest,

resultful advertising medium.

o it
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"..THE NATION'S MOST MERCHANDISE-ABLE STATION

CROSLEY BROADCASTING CORPORATION




Frequency-Modulation radio reception is virtually free from natural static—ecen thunderstorms do not interrupt.

FM Radio—another world in listening pleasure!

It’s as though the orchestra were right in the room
with you—and the room suspended in the silence
of space. When you listen to music over RCA
Victor FM, you hear FM at its finest.

Natural static interference ordinarily caused by
thunderstorms does not mar FM radio reception.
You are in a world of utter quiet where you hear
only the lifelike music. Moreover, you enjoy the
same perfect reception day or night.

The vast experience, research and skills at RCA
Laboratories, such as aided in the development of
RCA Victor FM, are constantly applied to all RCA

products, so that each one is always at the top of
its field —in design, engineering and results.

So when you buy anything bearing the RCA
or RCA Victor name — whether it’s a radio (stand-
ard, or FM, or both), television receiver, Victrola
radio-phonograph, phonograph record or radio
tube, you know you are getting one of the finest

science has achieved. “Victrala” T.M. Reg. U. $. Por. OfT.

Radio Corporation of America, RCA Building, Radio City,
New York 20 .. . Listen to The RCA Victor Show, Sundays,
2:00 P.M., Eastern Standard Time, over the NBC Network.

RADIO CORPORATION of AMERICA

With the new RCA Victor AM-FM
sets you'll hear FM radio—and standard
AM radio too, at their finest. At present
there are more than 150 FM broadcast-
ing transmitters; more than 560 FM
stations have been authorized by the
FCC. Ask vour RCA Victor dealer to
show you the fine new Crestwood series
of Victrola AM-FM radio-phonographs.
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