Here are some

EXTRAS

that WOR hasn’t made any extra noise about

While radio stations, newspapers, magazines and
other media thronghout the nation have consist-
ently inereased their rates during the past 10 vears
(we know one large advertising medium that

jumped its base rate 4 times in the year 19461 ...

1- WOR has not raised its day-
time rate one penny since
Nov. 14, 1937!

2- WOR’s discounts to sponsors
have shown no decrease during
this same period. In fact, in many
instances they have been liberal-
ized 25 to 30%!

3- WOR’s nighttime rate has
shown no change since Nov. 1,

WOR —that power-full station at 1440 Broadway, in New York

mutual

1943. At that time it was upped to
conform to twice the day rate!

4- WOR has maintained the sec-
ond lowest cost-per-thousand rate
of any station in the United States!

Year after year for the past ten years, WOR has
consistently waged war on the high cost of selling.
WOR las always helieved in the old American
tradition of competitive volume sale. WOR knows
that healthy economic rivalry cannot completely
exist in the face of growing manufacturing, dis-

tributing and selling costs.

WOR is keeping rates down and sponsors’ sales
up. It’s another reason why WOR regularly car-
ries more accounts with a greater total dollar

volume than any station unywh(‘.rc.




The Ely family: Edward,
Mrs. Ely, John Ely, and 85-
year-old Grandpa Switzer.
Older son Bob was absent
when this picture was made.

ELY HOME AND FAMILY

e

John W. Ely has driven a motorbus or streetcar for twenty-
five years in Springfield, capital city of Illinois. During
that time, he and Mrs. Ely have reared two fine boys: Bob,
22, printer and World War II veteran; and 17-year-old
Edward, high school junior.

During the same years, the Ely family has depended on
WLS for much of its information, inspiration and enter-
tainment. News Editor Julian Bentley, singers Mac and
Bob, staff pastor Dr. Holland, Dinner Bell Director Page
. . . these are some of their longtime favorites. They saw
the WLS National Barn Dance on the stage of the Eighth
Street Theater on a 1946 visit to Chicago.

The Elys are homefolks—proud of their comfortable big
house at 808 South MacArthur and of their big boys. Mrs.
Ely boasts a huge file of recipes from which she feeds her
family well; Edward has already set his mind on buying
a service station when he finishes school. Bob has a network
of intercoms and buzzers throughout the house, as a hobby.
Grandpa Switzer, active at 85, has won many local garden-
ing awards.

It is on this home and this family, and the homes and
families like them throughout Midwest America, that the
microphones of WLS have been focussed for 23 years. It
is our intimate interest in their problems, the service and
entertainment we give them, that have made them such
loyal listeners to WLS . . . and upon loyal listeners depend
advertising results.
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BURRIDGE D BUTLER
Peecrdunt

. 890 kilocycles, 50,000 watts, American
%7 affiliate. Represented by John Blair &
Company. WLS covers intensively 288
counties in [llinois, Indiana, Michigan,
Wisconsin and bordering states.

GLENN SHYDER
Monager

AFFILIATED IN MANAGEMENT WITH THE ARIZONA NETWORK: KOY, PHOENIX...KTUC, TUCSON...KSUN, BISBEE-LOWELL-DOUGLAS



@ The Semaphore, as a means of com-

mercial communication, was first intro-

duced in France under the authority of
Napoleon in 1792. Its effective use, of
course, was restricted by line of sight

and weather conditions.

Semaphore today usually means a ‘‘stop-
and-go” traffic system. As a means of

swift and sure commercial communica-
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tion it has been superseded by broad-
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casting. Time buyers know that WCBM’s

:\
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signal in metropolitan Baltimore is a

sure means of making people “stop” and

Baltcmone's Listening Habit then ““go” buy!

WCBM
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Closed Circuit

DECISION OF SEN. Wallace H. White Jr.
to | terminate his 81 years of Congressional
service may have future radio reguldatory im-
plications. If Republicans win in ’48, there’s
no| question Sen. White’s friends will urge
hiz appointment as FCC chairman. Sen.
White’s appointment to FCC was advocated
last year [ BROADCASTING, March 11, 1946] and
while he made no formal statement, it is known
he seriously pondered it.

MODIFIED transaction in final stages where-
by CBS would acquire 45% interest in its
affiliate, KQW San Francisco, with present
Brunton ownership retaining 55%. Herb Ak-
erberg, CBS station relations vice president,
negotiated contract as substitute for previous
transaction for acquisition of KQW outright
at ($950,000. Sequel to 456% acquisition would
be [sale by CBS of its 45% interest in WAPI
Birmingham to present majority owners head-
ed |by Ed Norton and Thad Holt.

JOBS as FCC examiners (hearing officers),
virtually lifetime since they’d be removable
only by Civil Service, reportedly offered at
least seven FCC legal staff members: Jack
P. |Blume, head of present Hearing Section;
Hugh B. Hutchison, chief of AM Facilities
Segtion; J. D. Cunningham, chief of Renewals
Segtion; Leo Resnick, J. D. Bond, Walter
Enjery, and Joseph Brenner (Brenner in com-

mon carriers; others, broadcast). Examiners, -

subject to requirements yet to be announced
by |Civil Service, will form FCC’s new Hear-
ing Division [BROADCASTING, June 2]. Addit-
tiII appointment possible.

BBIDO, New York, reportedly looking for half-
hoyr radio programs to submit to De Soto and
B. |[F. Goodrich Co. Both advertisers inter-
ested in radio for fall.

REPORT CURRENT that Gulf Oil Co. look-
ing) at several programs presented by Young
& Rubicam, New York, for possible sponsor-
ship, in addition to its We the People pro-
gram Sundays on CBS.

WI(THOUT FANFARE, organizing committee
of projected NBC affiliates association meets
June 10 in Chicago at call of Chairman Harry
Bapnister, WWJ Detroit. Understood about
60 of NBC’s 160 affiliates favor plan and that
organizing meeting, possibly at Atlantic City
just in advance of NAB convention which
beg]ms Sept. 15, will be discussed.

REORGANIZATION of staff in Young &
Rubicam, New York, radio department expect-
ed when Sigurd Larmon, agency president,
returns from Europe in about two weeks.
Staff reductions may be involved.

LATEST RUMOR has it that FCC has suc-
ceeded in averting deep slash in its upcoming
appropriation. Reduction of around $1,000,000

(Continued on Page §6)
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l(pcoming

June 9: Informal Engineering Conference on
Network Television, FCC Headquarters,
New Post Office Bldg., Washington, D. C.

June 9-12: Canadian Assn. of Broadcasters
Annual Meeting, Jasper, Alta.

June 10-12: RMA Annvual Convention, Hotel
Stevens, Chicago.

June 14-15: Assn. of Women Broadcasters,
First District Meeting, Bond Hotel, Hart-
ford, Conn.

(Other Upcomings, page 76)

Bulletins

CHAIRMAN Charles A. Wolverton, of House
Interstate & Foreign Commerce Committee,
about-faced Friday to invite Rep. Harris Ells-
worth (R-Ore.) to be member of radio subcom-
mittee on White Communications Bill. Ma-
neuver was engineered by subcommittee Chair-
man Evan Howell (R-IIl.). Rep. Ellsworth
at first inclined to refuse invitation, feeling
it would place him in awkward position since
Chairman Wolverten’s initial objection was on
grounds he was too closely associated with
industry interests as part owner of KRNR
Roseburg, Ore. Whether he will finally accept
appeared to depend a good deal on tone of
Wolverton letter.

HENDRICK BOORAEM Jr., general manager
of Hutchins Adv. Co., Hollywood, resigned
June 5 because agency ‘“has recently decided
not to expand its business on Coast beyond the
Philco account.” Indicated parting was amic-
able and “equitable settlement” of contract
effected.

RCA DECLARES DIVIDEND
DIVIDEND of 87% cents per share declared
by RCA on outstanding shares. of $3.50 com-
mulative first preferred stock for second quar-
ter, following June 6 meeting of Board of
Directors in New York. Dividend is payable
July 1, 1947 to holders of record June 16.

MBS 400th Salute

MUTUAL has chosen week of June 8-
14 to salute its 400th affiliate, WMID
Atlantic City, which officially joins MBS
that week. Special broadcast originating
from WMID will be heard June 14, 9-
9:30 p.m., with other MBS feature pro-
grams during week originating from the
station. Cue to be read after each MBS
program during week will be “This is
the only network with stations in every ~
State of the nation. This is the World’s
largest network serving 400 radio sta- .
tions.”

Business Briefly

WHITEHALL RETURNS @ Whitehall
Pharmacal Co., New York (Kolynos, Anacin),
which renewed Ellery Queen on NBC 52 weeks,
returns program to air Aug. 3, Sun., 6:30-7
p.m., after vacation starting June 15. Agency,
Sullivan, Stauffer, Colwell & Bayles, N. Y.

QUAKER RENEWS ® Quaker Oats Co., Chi-
cago, July 1 for 52 weeks renews five weekly
first 15-minute segment of Ladies Be Seated
on ABC, 3-3:30 p.m. Agency, LaRoche & Ellis,
Chicago.

COAST RENEWAL @ General Mills, Min-
neapolis (Sperry products) June 2 renewed
This Woman's Secret 62 weeks on 11 NBC
Western stations, Mon.-Fri,, 4-4:15 p.m.
(PST). Agency, Knox Reeves, Minneapolis.

CAMEL REPLACES ® Summer replacement
for Abbott & Costello sponsored by Camel
cigarettes Thursdays on NBC, will be Horror
Stories featuring Peter Lorre, effective July 3.
Agency, William. Esty & Co., New York.

ABC CO-OPS SHOWED

MARKED INCREASE IN MAY

WITH 55 new sales in May, ABC cooperative
program sponsor list is 25% over same period
year ago, according to Harold B. Day, co-op
program sales and promotion manager. One
of largest individual sales during May was
Dick Tracy program five times weekly to
Fred W. Amend Co. (Chuckles candy) in
Cleveland, Pittsburgh, Cincinnati and Indian-
apolis. Agency, Henri, Hurst & McDonald,
Chicago.

ABC co-op programs leading in sales dur-
ing May were Harry Wismer's Sports Show
and Dick Tracy each of which added nine new
sponsors. Six new sales were reported for
Martin Agronsky, with Elmer Davis, Nancy
Craig and Headline Edition each adding five
sponsors. Four sales were made for both Ten-
nessee Jed and Baukhage.

ARMY STUDIES AGENCY BIDS

ARMY recruiting service considering bids
from five agencies to handle advertising for
fiscal 1948. Agencies were: N. W. Ayer &
Son, J. Walter Thompson Co., BBDO, Grant
Adv., Biow. N. W. Ayer handled Army account
during current year when Army spent total
of $5,000,000 on recruiting with $1,600,000
earmarked for radio. Budget requirement for
next year is identical but uncertain as yet
what Congress action will be. Proportion for
radio will be same despite overall figure.

VESS COLA ON 49

VESS BEVERAGE Co., St. Louis, for new
caffein-free Cola utilizing three-quarters of
entire budget for spot campaign. Company
conducted test in St. Louis area few months
ago which proved so successful it was projected
into 26 States. Forty-nine stations now carry
campaign. Agency, Olian Adv. Co., St. Louis.
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WILMINGTON, |

S'I;'EINMAEI STATI\Ol{S

assure PROFITABLE RETURNS

from your advertising

d (o] ”ars o o These six stations present your
sales message economically in these sales-
rich markets—all consistently prosperous

because of industrial diversity and advan-

tageous locations. For information —write:

SALES REPRESENTATIVE

RADIO ADVERTISING CO.

New York Chicago Los Angeles San Francisco
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s o0 n°i iust wu'er over 'he dam At Washington Headquarters

SOL TAISHOFF
Editor and Publisher

EDITORIAL

ART KING, Managing Editor
J. Frank Beatty, Rufus Crater, Aasociate Editors;
Fred Fitzgerald, News Editor; Paul Fulcomer,
Asst. to the News KEditor. STAFF: Lawrence
Christopher, Peter W. Denzer, Elizabeth Jo Halley,

Yes—power is born here—electric power that not only

serves one of the largest industrial plants in the Northwest, Joseph M. Sitrick, Mary Zurhorst; EDITORIAL
! g d ey ASSISTANTS: Jocelyn Brown, Grace Hargrove,
but also provides electricity for part of the Twin Cities, as Marie Palmer, Frances Tymsann.
Eleanor J. Brumbaugh, Secretary to the Publisher.
well as for government navigation locks. The above dam— BUSINESS
between Minneapolis and Saint Paul—impounds waters of MAURY LONG, Business Manager
Bob Br&]l;};lu Adv, hPaodu_;t:on Manager; Harry
ississippi Stevens, Eleanor Schadi, Tom Stack.
'he MISS'SSIPPI‘ AUDITIN B. T. Taishoff, Irving O. Miller,
Viola Sutherland
Water—in proper harness—like advertising, can pro- CIRCULATION AND READERS' SERVICE
duce unlimited amounts of power. A smooth, steady selling BERNARD PLATT, Director
Dorothy Young, David Ackerman, Pauline Arnold,
program can make your time dollar invested on WDGY pay Doris Reddick.
PROMOTION

rich dividends in this billion dollar market. Make sure your WINFIELD R. LEVI, Monager
advertising will not just be “‘water over the dam'—but be Bty Berienatin

constant and ever-rolling—call Avery-Knodel today for NEW YORK BUREAU
n R , ¢ 0 250 Park Ave., Zone 17, PLaza 5-8355
availabilities on WDGY—the station that gives you Min- EDITORIAL: Edwin H. James, New York Editor;
Florence Small, Irving Marder, Patricia Ryden,
nesota and then some, Helen Spahn.

Bruce Robertson, Senior Associate Editor.

ADVERTISING: S. J. Paul, Advertising Directer;
Martin Davidson.

CHICAGO BUREAU

366 N. Michigan Ave., Zone 1. CENtral 4118
Fred W. Sample, Manager; John Osbon.

HOLLYWOOD BUREAU

6000 Sunset Boulevard, Zone 28, HEmpstead 8181
David Glickman, Menager; Ralph G. Tuchman,
Patricia Jane Lyon.

TORONTO BUREAU

417 Harbour Commission Bldg. ELgin 0775
James Montagne.s.MManaaer. ‘ i 191 by

BROADCASTING agazine was foun in

MINNEAPOLIS SAINT PAUL Broadcasting Publications Inc., using the title:
BROADCASTING *—The News Magazine of the Fifth
Estate. Broadcast Advertising ®* was acquired in
1932 and Broadeast Reporter in 1933.
* Reg. U. S. Pat. Office

5000 WATTS MELVIN DRAKE AVERY-KNODEL INC. Copyright 1947 by Broadeasting Publications, Ine.

]1 0 KC Vice President & Station Mgr. National Repr ves
SUBSCRIPTION: PRICE: $5.00 PER YEAR, 20c RER COPY
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CHARLES T. STUART President & Exec. Director ® Ex. Offices—Stuart Bldg., Lincoln




More power to all of us!

Starting June 15, it looks like a big week for Miami.

On that day WGBS, Miami’s foremost station — the most
powerful in Florida — joins CBS, adding its 10,000 watts
to the total power of the network. On June 21

—the summer solstice — Miami’s sun also reaches

its highest power.

Sun power is vital to Florida.
It produces its annual multi-million-dollar crop

of citrus, vegetables and tourists.

But equally important to Florida is the combined power
of a great station affiliated with a great network.

For out of this vast sun-ripened market

WGBS and CBS look to produce new and substantial
revenues for America’s advertisers. And into the

homes and living rooms of this market WGBS and CBS
look to bring some of the most exciting news and

entertainment on the air today.

Things are clearly reaching their zenith in Miami
the week of June 15, and that can mean only one thing.

It can only mean more power to all of us.

Columbia Broadcasting System
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to be a Successful Advertiser*

with a budget that fits your bankroll

There’s one essential of the million-dollar or the hundred-dollar advertising budget—they both have
to produce sales. That’s why the NBC Western Network has been the first choice of smart sponsors—
large, small and in between—for twenty-one years. Firms like Sperry Flour, Tillamook Cheese,
Standard Oil of California, Safeway Stores, Wesson Oil and Snowdrift and scores more have proven
that the advertising penny becomes the sales dollar quicker, easier and surer when invested

in NBC Western Network time.

Richfield Oil Corporation, for example, sponsors radio’s oldest network news program. Now in
its 17th year on the air, Richfield Reporter has broadcast 5,000 quarter-hours of headlines and
human interest stories. Carefully edited and specially written for radio, it is presented every

evening at 10, except Saturday.

Rating-wise, Richfield Reporter tops all Pacific Coast news programs with a robust 10.4
(Hooper, Jan. ’47 Report), consistently holding 40-50% of sets-in-use for its period. Currently
second among quarter-hour regional programs on the Coast, it has several times ranked along with

national programs in the “top 15.” And listeners are buyers.

Starting on 5 stations in 1931, Rickfield Reporter has sparked the steady expansion of Richfield
sales territory to its present dimensions: the coverage areas of 14 NBC Western Network stations.
It has been an important factor behind the Corporation’s 16-year record of increasing sales,
profits and dividends. The program represents approximately one-third of the advertising

appropriation—it is a potent selling tool. -

There’s only one Richfield Reporter, but it is alse only one of many low-cost NBC Western Network
programs whose selling records entitle their sponsors to write “Successful Advertiser” after

their names. Wouldn’t you like to join them?

*In the Far West

o snaveisco NBC WESTERN NETWORK

A Service of Radio Corporation of America




What station

are you listening

to ?

WFLA/Is there

any g@er ?

—_— =
/
|
Syl :’—/
C_TaSNeo

Yes, there are four other
stations in the Tampa-St. Pet-
ersburg market. But most of
the people here listen to
WFLA—all of the time. Ac-
cording to Mr. Hooper, WFLA
leads in listeners, month after
month—ALL day, EVERY day
— in the heart of Florida's
ichest, most-heavily-populat-
ed trade area. To pull the
purse strings in this prosper-
ous, year ‘round Florida West
Coast market, use the 5000-
watt voice of WFLA.

5000 WATTS

e Tampa

Dnibrue Station

National Hepresentative
{OHN BLAIR & CO.
Southegstern Repreaentative TnmPH i
HAHRY E. CUMMINGS
Jacksonville, Fla.

DAY AND NIGHT

NGO
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Shown I to r: Mr. Eddy, Mrs. Eddy, Mr. Fallain, Mrs. Hixson and
Mr. Everhart

IN CELEBRATION of 25 years
of broadeasting, WFDF Flint,
Mich., reached back through the
vears and gave its 1947 listeners
a duplication of its first program
presented July 10, 1922.

The station, operated by the
Flint Broadeasting Co., was issued
its broadcast license May 25, 1922
and broadeast on an experimental
basis until July 10 of that year,
when the first regular program
was aired.

Participating in the 10:15-11
p.mi. reconstruction broadeast, May
26 were: Clarence E. Eddy, mus-

ical director, First Presbyterian
Church; Mrs. Eddy; Frank D.
Fallain, founder and still technical
manager, WFDF; Mrs. Emily
Hixson, musical director, Court
Street Methodist Church, and
Eugene Everhart.

Others who appeared on the
initial broadcast but were not
present for the celebration, are the
late Marion Lawrason Greenwald,
soprano; Ruth McLean, contralto;
Mrs. J. C. King, accompanist, and
Ellen Marie MacLean pianist. The
late George D. Perry, then man-
aging editor of the Flint Journal,
introduced the original show.

Sellers of Sales

“SHIPPING" is an important
word in the life of Wil-
liam James Mellvain, ra-
dio timebuyer in the Chi-

cago office of the Leo Burnett Co.
It was that kind of a department
in which Bill first got his start in
December 1939 with that agency,
and in Uncle Sam’s Coast Guard
Bill encountered for
51 months another
and entirely differ-
ent type of shipping.
In his position as
radio timebuyer, Bill
Mecllvain has dealt
with many radio
accounts, including
those of Pure Oil,
Pillsbury, Club
Aluminum, and
Horlick’'s. He has
assisted on some
phases of the net-
work operation of
Pure 0il, American
Meat Institute,
Brown Shoe Co. and
Minnesota Valley
Canning, as well as
in the production of
spot announcenents
during numerous such campaigns.
Personable, black-haired Bill Mec-
Ilvain was born May 2, 1918, on
Chicago’s north side, and attended
high school at Loyola Academy.
From there he continued to move
around, putting in a year each at
Lindbloom and Senn from where
he was graduated. In 1936 he

BILL

hooked up with the Teletype Corp.
where he worked two years in a
clerical capacity. In December 1939
Bill landed a job in the shipping de-
partment of Leo Burnett, thus
enabling him to learn the business
—and the agency—from the pro-
verbial ground up. After he mas-
tered that job, he was transferred
to the traffic depart-
ment where he re-
mained until Aug-
ust 1941.

Then Bill, like
many another fel-
low, had gotten the
patriotic “itch”, so
he enlisted in the
Coast Guard.

He spent two
years as an enlisted
man, some of that
time in Chicago,
then attended the
Coast Guard Acad-
emy in New London,
Conn. in May of ’43
where he enrolled
for a four-month
course and came out
with  his coveted
commission.

In September 1943, while Bill
was waiting to ship (his ship was
in the process of being fitted out)
he met his wife-to-be, Pat Murray.
She was making a career, at that
time, of television, having held
down positions on Printer’s Ink as
television editor and on Frequency

(Continued on page 79)
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Remember the
story about...

THE LION AND

THE MOUSE?

They made a monkey out of the
mighty monarch of the jungle.
He fell prey to a trap. But the
mouse knew all the ropes . . . so
he gnawed through them and
set the lion free.

And the radio moral of the
story is: Down here in Washing-
ton the way to put on the bite,
with no strings attached, is by
using WWDC. You'll be free
of any sales problems with this
sales-result station that gives
you low cost per sale. WWDC
belongs on that next list!

Keep your eye on

WWDC

IN WASHINGTON, D. C.

AM and FM
Represented Nationally by

FORJOE & COMPANY

¢ Telecasting
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INVISIBLE
BOT

INVALUABLE

The invisible part of any Blaw-Knox Radio Tower is
the accumulated experience gained by this company in
the installation of thousands of towers in many quarters
of the globe. This experience counsels the use of
better material instead of cheaper material, higher
safety factors instead of lower, the best construction
instead of “good enough” and, in a word, the best.

The Blaw-Knox Tower you buy contains this price-
less element without extra cost to you. Let us discuss
your requirements without obligation.

BLAW-KNOX DIVISION
OF BLAW-KNOX COMPANY
2038 Farmers Bank Building, Pittsburgh 22, Pa.

il Ik
’fs}‘vt

BLAW-KNOX ANTENNA TOWERS

o June 9, 1947
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We love you because you report KXOK's total audience has increased 19.1%; Winter-Spring,
December 1946 through April 1947, over your same report for the 1945-°46 season .. . because
KXOK is the ONLY ST. LOUIS STATION to show an increase in this over-all classification.

¢ & ¢ 3 > F E S LSSt

We love you because your Winter-Spring (December 1946—April 1947) report shows a 129
audience increase in the Weekday Mornings Period, Monday through Friday, for KXOK

over the corresponding period of last year.
Y ¥ ¥ ¥V ¥V ¥ ¥ ¥ ¥V Y ¥V YV VY ¥V VY V¥V VYV VY

We love you because this same report shows KXOK'’s afternoon audience, Monday through
Friday, has increased 30% over last year ... because Evenings (Sunday through Saturday) show
the KXOK audience is 25% larger than last year.

$ & & S & F F b & & P b LSS LSS SR

We love you because KXOK's audience gains are most gratifying when the current Winter-
Spring report is compared with the preceding Fall-Winter report. In this short period KXOK's
“share of audience” in Total Rated Time Periods gained 5% while all other St. Louis network
stations lost in the Total Rated Time Periods.

YV VvV ¥V VvV ¥V VvV ¥V ¥V Vv V¥V VvV VY VY VOV v v v

Is it any wonder that sponsors and

their agencies love KXOK ...

and the progressive programming

policies that have made these spec-

tacular audience gains possible?
'v and KXOK-FM

630 ke 5000 Watts, full time
Owned and operated by the St. Lovis Star-Times

5t. Louls 1, Ma.

* For complete details, contact your John Blair representative,
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NO. 12—Intimate Glimpses into the Lives of

the Great(est Spot Radio Sales Organization on Earth!)

AnAPTABLE ' EXCLUSIVE REPRESENTATIVES:
hd ALBUQUERQUE Kos
P R b 5 P BALTIMORE WCBM
This rip-snortin® Texan, friends, is Joe Evans, BEAUMONT KFDM
. BOISE KDSH
lately of our Chicago shop, now Manager of our BUFFALO WGR
. CHARLESTON, §. C. wese
new office in Fort Worth. Though a brand new CINCINNATI WCKY
: COLUMBIA, S. C. wis
resident of the Lone Star State for only a few CORPUS CHRISTI KA1
< 9 DAVENPORT wOC
weeks as yet, Joe has an old-timer’s knowledge D ESUMOTNES ko
g Ly e = DENVER KVOD
of radio stations and markets there, and in the LTS TFERIGH WOSR
L s FARGO WDAY
47 other states in the U.S.A. Which proves that oy o NV bR
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Radio Races to Mef White P_eadline

NAB Leads Fight for Revision
After Postponement Denial

By PETER DENZER

AN ALL-OUT EFFORT to revise the White Bill (S-1333) to afford the
kind of protection to radio that its author repeatedly has urged, will be
undertaken under the aegis of the NAB at Senate subcommittee hearings

to get under way June 17.

This course was decided upon by the NAB Legislative Committee at an
all-day meeting in Washington last Thursday, after Chairman White
(R-Me.) had advised President Justin Miller that his plea for a post-
ponement until July 1, had been rejected. Postponement requests from
a dozen other radio entities likewise were rejected. Judge Miller had
sought postponement since the present date “provides such short notice

that it is impossible to make neces-
sary preparation and arrangements
for being in Washington.”
Denny, Miller Witnesses

Key witnesses at the hearings,
scheduled to run only six days with
witnesses limited to about 20 min-
utes, will be FCC Chairman
Charles R. Denny and Judge Mil-
ler. Mr. Denny lost no time in re-
questing first appearance before
the subcommittee—now enlarged
to seven members—and the request
promptly was granted.

Following the Legislative Com-

New Member of House Group
Rep. ALFRED L. BULWINKLE
(D-N.C.))

Lawyer. Born 1883. A member of

Congress since 1921, Served as

chairman of Institute & Foreign

Commerce Subcommittee on com-
munications last session.

mittee meeting Thursday, Judge
Miller again expressed doubt that
the industry would be “fully pre-
pared” for the hearings. He said
the demanding task of going
through the proposed bill had taken
up eight hours and that “we have
plenty of issues still unresolved.”
He said that the committee ap-
proached the task in the belief that
any measure adopted should an-
ticipate that radio must be “in
fact as well as in spirit” as free
as the press.

Most vigorous opposition to the
White bill, as written, centered
among the networks, although the
industry-wide view was that the
measure required major surgery
before it could be regarded as
remedial. There was general dis-
appointment over the committee’s
refusal to allow more time to pre-
pare radio’s case. It was thought,
therefore, that the request might
be made to the committee to take
further testimony next January—
following the summer recess, ten-
tatively planned for late in July.

Such a course was held desirable
because the NAB by that time will
have drafted its new self-regula-
tion standards, and therefore will
be in a better position to present
its case against undue control by
the licensing authority over normal
business and programming opera-
tions, which many broadcasters
feel are implicit in the White Bill
as written.

Decide Against Postponement

Decision of the subcommittee to
hold hearings promptly came last
Tuesday at an executive session
called by Chairman White. Post-
ponement of hearings until the fall
—even during the recess—was dis-
cussed, but the four members pres-

BROADCASTING o Telecasting

New Senate Subcommittee Members

Sen. HOMER E. CAPEHART
(R-Ind.)

Indiana farmer and manufac-
turer, former head of Capehart
Radio & Phonograph Corp., now
Capehart Division of Farnsworth
Television and Radio Corp. Born
1897 at Algiers, Ind. Elected to
Senate in 1944 for term ending

January 3, 1951.

WARREN G. MAGNUSON
(D-Wash.)

Lawyer. Born Minnesota 1905.
Served as member of Congress
from 1937 to 1944. Appointed to
fill unexpired term of Homer T.
Bone in 1944, elected to Senate
November 1944 for full term end-
ing January 3, 1951. Member of
House Select Committee to investi-
gate the FCC while in the House.

Sen.

ent are understood to have agreed
unanimously on the earlier date on
the ground that ample notice had
been given of Senator White's in-
tention to introduce his bill. Par-
ticular point was made of the fact
that Chairman Denny sought no
postponement, even though he is
preoccupied with the chairmanship
of the summer-long International
Telecommunications Conference in
Atlantic City.

Hope for postponement, or pos-
sibly a recess after proceedings get
under way June 17, was not de-
paired of entirely. There is ample
precedent for the latter coumse
and-it is expected that this pros-
pect will be explored with Chair-
man White by Judge Miller, Niles
Trammell, NBC president, Mark
Woods, ABC president, Robert D.
Swezey, MBS vice president and
general manager, and possibly
others.

Principal witnesses for the NAB,
in addition to Judge Miller, will
include Executive Vice President
A, D. Willard, General Counsel
Don Petty and probably Robert K.

Richards, public relations director.

Another 15 to 20 witnesses—in-
dividual broadcasters as well as
representatives of allied mass media
—will be announced within a week,
Judge Miller said. It is presumed
each will seek the 20-minute al-

(Continued on page 72)

Testimony Invited

INDIVIDUALS and organi-
zations interested in pre-
senting testimony during
hearings on the White Com-
munic¢ations Bill are urged
to wire or phone Ed Cooper
at Senate Interstate & For-
eign Commerce Committee at
the Capitol, National 3120.
They are also reminded that
under the Administrative
Procedures Act they are re-
quired to submit testimony
in writing 48 hours in ad-
vance of the hearing. Oral
testimony should be kept
within 20 minutes.
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Chicago Store Finds Radio Valuable Aid

Goldblatt’s Delighted
With Reaction to 2
Programs

DEPARTMENT stores, notori-
ously shy in their use of radio,
spent, oddly enough, over $307,-
000,000 for all advertising in 1946.
They lead, in faet, the food, to-
bacco, drug and cosmetic industries
in ddvertising lineage. Yet the
number of department stores that
make more than lip-service use of
radic can almost be counted on
the fingers of both hands.

A | notable exception, and one
that is giving rival department
stor considerable concern, is
Goldblatt Brothers, in Chicago.
For many years Goldblatt’s fol-
lowed the line of least resistance
and spent almost all their adver-
tising on the familiar Meyer-Both
illustrated newspaper ads. Then
they | discovered, through experi-
ments in several types of broad-
casts, that radio can do a success-
ful promotional and overall public
relations job to increase the effec-
tiveneéss of other media.

Sales Messages

They found also that they could
even “sell” specific items on the
air, a factor that had been re-
garded with high suspicion on the
part |of competitive department
stores.

Goldblatt’s formula for success-
ful wse of radio is a half-hour
five-a:week audience-participation
program, Let's Have Fun, on
WGN. Aside from the laughs and
enterfainment the program offers
its dajly audience, the sponsors say
it has‘proven invaluable in support-
ing mpjor promotions such as fash-
ion shows, cooking schools, sports
shows, etc. It has done something
else that the run-of-mine news-
paper| ads fail to do—it has
personalized the store to the buy-
ing public. Store employes from
the owners down to the stock room

P&G Renews Six Daytime

Dramatic Shows on NBC

PROCTER & GAMBLE Co., Cin-
cinnatji, has renewed six daily day-
time serials on NBC for 52 weeks.
Programs renewed are: Road of
Life, Mondays through Fridays,
10:30-10:45 a. m., through Comp-
ton Advertising, New York; Joyce
Jordan, M. D., Mondays through
Fridays 10:45-11 a. m., through
Dancer - Fitzgerald - Sample, New
York; Life Can Be Beautiful, Mon-
days through Fridays 3-3:15 p. m.,
throu Dancer-Fitzgerald-Sam-
ple; Mo Perkins, Mondays through
Fridays 3:15-3:30 p. m., through
Dancer-Fitzgerald-Sample; Pepper
Youngis Family, Mondays through
Fridays 3:30-3:45 p. m., through
Pedlar| & Ryan, New York, and
Right | to Happiness, Mondays
through Fridays 38:456-4 p. m.,
through Compton Advertising.
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employes are frequent guests on
the program to tell the story of
modern department store merchan-
dising.

But most unusual about Gold-
blatt’s use of radio is that it is
a completely controlled store pro-
ject. To supervise its two radio
shows, Goldblatt’s assigned B. A.
Richman, sales and publicity di-
rector, to the task of making radio
an important factor in its overall
advertising campaign. With Gold-
blatt since 1934, Mr. Richman took
over active direction of all adver-
tising for the chain of 15 Gold-
blatt stores in 1938. But it was
not until 1945 that Mr. Richman
felt convinced radio could do a
good job of “selling” Goldblatt
service as well as merchandise. In
October, Goldblatt’s consented to
let another sponsor—Jay’s Potato
Chips—originate a broadcast from
their auditorium. By November
the store was convinced it was
missing out on a good thing and
set up its own radio production
department, including script writ-
ers, a publicity man, a producer
(Bill Ballenger) and a cast consist-
ing of Jimmie Costello and Hank
Grant, both well known Chicago
m.c.’s.

Let’'s Have Fun, the program
selected, was a success from
the start—and a success not mea-
sured in entertainment quality
alone. The program drew crowds
by the hundreds every day, so
much so that the quarter hour
program was extended to a half
hour by July of 1946. At the same
time Goldblatt’s decided to install
its own broadcast studios in the
store and today is one of the few
department stores with such an
arrangement. The facilities include
a control room, two dressing
rooms, and seating capacity for
over 800 people.

As a result of the success of
Let’s Have Fun Goldblatt’s bought
another show—aimed at teen agers.

The program, Teens and Tunes, is
aired each Saturday on WGN with
Hank Grant as m.c. and draws
capacity crowds of bobby-soxers
and high schoolers who, in addition
to winning prizes, get the latest
news of Goldblatt’s junior miss
and mister selections. Free cokes
and potato chips are also pro-
vided.

The program, which soon
claimed the highest Hooper of any
Saturday Chicago-originated show,
was a smash success with the
youngsters. It now travels the
Chicago area, originating from
various high schools and civic or-
ganizations and Mr. Richman likes
to think of it as a junior USO
unit spreading joy and sunshine in
the lives of youngsters who might
otherwise be lifting hot cars or
playing snooker in the corner pool
room.

Part of Campaign

Radio as such does not command
a special advertising budget, under
Mr. Richman’s guidance. He con-
siders it as part of the stores’
overall promotional campaign with
an elastic budget that can be ex-
panded on special occasions. Prob-
ably the outstanding such occa-
sion arose only two months ago
when Goldblatt’s offered more than
$3,000 worth of merchandise to the
250,000th guest to attend Let’s
Have Fun.

For three weeks in advance of
the actual day Miss Quarter Mil-
lion was selected, over 1,400 per-
sons jammed the store’s auditorium
daily to witness the broadcast. On
the day of days, it was necessary
to call on the Chicago police to
turn away the crowds—more than
10,000 being unable to find seats.
The contest was claimed to be one
of the largest give-away radio of-
fers ever made on a local program.
It also made the three Goldblatt
brothers highly radio conscious.

“The function of radio,” Mr.

(Continued on page 77)
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“Call the city hall! Call the FCC! Call anybody, but get this license
straightened out!”
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Plymouth Gets Plans
N. W. AYER & Son, New
York and Philadelphia, cur-
rently are submitting radio
plans to the Plymouth Divi-
sion of Chrysler Corp. in an
attempt to convince the firm
it should use radio. One of
the shows submitted is said to
feature Garry Moore.

C. Mortimer Named
To New GF Duties

Appointed to Vice President
In Charge of Marketing

CHARLES G. MORTIMER, vice
president in charge of advertising
for the General Foods Corp. since
1943, has been appointed vice pres-
ident in charge of marketing, ac-
cording. to an announcement in
New York last week.

In his new post Mr. Mortimer
will supervise General Foods mar-
keting services, including sales, ad-
vertising, market research and
consumer service, Austin S. Igle-
heart, the firm’s president, said.

Mrs. E. B. Myers becomes di-
rector of advertising for the com-
pany. She joined the firm in 1930
as a publicity writer for the con-
sumer service department. In 1938
Mrs. Myers was named merchan-
dising manager for Sanka and
Kaffee Hag, Certo, Sure-Jell and
Jello.

Army-NBC-MCA Show
THE U. S. ARMY in cooperation
with NBC and Music Corporation
of America will start a program
on July 6 for 13 weeks in the Sun-
day 8:30-9 p. m. period on NBC
during the Fred Allen summer
hiatus. The show will feature
Dorothy Lamour, an MCA client,
with two or more guests. Henry
Russell and his orchestra also will
appear on the show. Glenn Hall
Taylor, head of N. W. Ayer & Son,
Hollywood office radio Dept., will
produce the program.

Stanco Discs
STANCO Inc., New York, has
started a campaign on more than
100 stations in the northern and
southern sections of the U. S. on
behalf of Flit household insecticide.
Two quarter-hour transcribed pro-
grams will be heard on the sta-
tions twice weekly. The campaign
will continue for 13 weeks in the
North and 23 weeks in the South.
Agency is McCann-Erickson, New
York.

Keeley Sponsors
KEELEY Brewing Co., Chicago,
will sponsor all home game tele-
casts of the Chicago Rockets foot-
ball team over WBKB, it was an-
nounced last week. Under a pre-
vious arrangement, the company
sponsors boxing and wrestling
matches over WBKB three times
a week. Agency, Malcolm-Howard
Adv., Chicago.

Telecasting



Damm Urges New NAB Meeting Plan

Proposes to Abandon
District and Area
Meetings

ABANDONMENT of the NAB
area-district meeting plan and
adoption of a week or 10-day con-
vention including separate subcon-
ventions are proposed by Walter J.
Damm, vice presi-
dent and general
manager of radio,
The Journal Co.,
Milwaukee
(WTMJ, WTMIJ-

FM).
A former NAB
president, Mr.

Damm has sub-
mitted the plan to
NAB board mem-
bers as a means
of easing the convention load of
station executives, increasing the
efficiency of industry gatherings,
and cutting the travel burden of
the association staff.

Since the board has decided to
hold NA B conventions in the spring
after this year, with area-district
meetings in the autumn, Mr. Damm
suggests that a definite two-week
period be set aside in which the
convention is to be held each year,
using the same location.

The main convention would be
surrounded by entirely separate
satellite meetings such as sales
managers, program managers and

Mr. Damm

engineers subconventions, along
with related sessions of network
affiliate groups, BMI, BMB and
others. Mr. Damm proposes that
exhibits, with the social activity
that they entail, be removed from
the convention (see exhibit story
page 32).

Entirely new procedure for elec-
tion of distriet directors is pro-
posed by Mr. Damm. (NAB’s legal
staff is rewriting the by-laws to
revise election of directors in ac-
cordance with board instructions
which will be submitted to the
membership in June or early July).

Poor Attendance Cited

Under his proposal, which is
based on the fact that business ses-
sions held late in the convention
are often poorly attended, elections
of directors would be held by mail
or at a special convention session.
At present each district elects its
own director, with others elected
at conventions. Proposed by-laws
changes approved by the board
would have directors-at-large and
directors  representing  special
groups elected by groups rather
than by whole membership.

The idea of subconventions,
which is followed on a limited basis
by NAB, is based on procedure of
the newspaper industry. Mr. Damm
contends it would save time and
not require the simultaneous pres-
ence of three or four station ex-
ecutives at the convention. More
intensive consideration could be

given problems of specialized
groups such as engineers, sales and
program managers at subconven-
tions, he said.

Mr, Damm’s position is that the
annual convention should concern
itself with top industry executives.
He proposed a special session for
small stations, following the ANPA
procedure for small newspapers.
BMB, BMI and others could par-
ticipate in the subconventions, he
said, with exhibits confined to the
engineering session since they do
not appeal to owners or station
executives as a rule.

NAB’s conventions have been
crowded with topics of interest to
more and more station personnel,
according to Mr. Damm, the in-
creased staff attendance disrupt-
ing station operations and creat-
ing an ‘“unhealthy situation.” Only
subjects of prime importance to
owners and executives should be
considered at the main convention,
he argued. The annual banquet
would be retained.

All committee meetings should
be held in Washington, he said,
cutting the travel burden of the
NAB staff. He added: “If a study
were made of the number of man
days that members of the NAB
staff have been away from their
desks in Waskington where their
main work must be done, and of
the amount of money spent for
traveling by the staff to various
meetings, I believe it would show
astounding figures.”

Record M.C.s Setting a Fast Pace

Million - Dollar Per Year
Salaries for Elite

Disc Spinners
By EDWIN H. JAMES
RADIO’S ECONOMICS, often dif-
ficult of explanation, last week
were as giddy as an astigmatic
man trying to read the label on a
spinning phonograph record.

From the ranks of radio talent
a new aristocracy had emerged—
the elite of record m. c.’s who sud-
denly were earning or about to
earn million-dollar salaries for the
seemingly inconsiderable job of
acting as toastmaster to a stack
of shellac.

To the presumable delight of the
Collector of Internal Revenue, at
least half a_dozen disc m. c.’s were
in position to earn $150,000 or
more a year. One of them, Martin
Block, stands to make nearly a
million annually if the program
he has contracted to do for Mutual
[BROADCASTING, June 2] attracts
national sponsors as his local shows
have.

Mr. Block, who originated Make
Believe Ballroom on WNEW New
York in 1935, may earn $912,000
a year from his programs on
WNEW, KFWB Hollywood and
Mutual and his weekly appearances

on the Chesterfield Supper Club
over CBS within three years under
his present contractual arrange-
ments.

Although no other impressario of
the turntables can match bank ac-
counts with Mr. Block, several may
be considered safe from immediate
penury. Tommy Dorsey, who will
act as m. ¢. on a transcribed show
—possibly the ultimate in mechani-
cal programming—has been guar-
anteed earnings of $1,500,000 in
five years and $5,000,000 in 10 by
Louis G. Cowan Inc., producer of
the series [BROADCASTING, May
19].

Paul Whiteman will get $208,000
a year as ABC’s entry in the disc
m., c¢. sweepstakes. He will con-
tinue to receive his reported
$650,000 a year salary as music
director of the network.

Ted Husing, Too

Ted Husing, former CBS sports
director, who has been spinning
records at WHN New York since
last fall, will earn about $130,000
in his first year as a disc m. ¢., or
about $100,000 more than his for-
mer salary at CBS.

Andre Baruch and his wife, Bea
Wain, disc m. c. team on WMCA
New York, reportedly will collect
between $130,000 and $150,000 in
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_ their first year at the golden busi-

ness.

The sudden riches promised to
successful record m. c.’s were ex-
pected in some radio quarters to
attract other big-name talent to
this somewhat incomprehensible
trade. One network executive
gloomily observed that if the trend
toward platters and patter contin-
ued, radio would become nothing
more than a giant juke box.

AFRA Concerned

A manager of a New York inde-
pendent station which “pioneered”
in the disc m. c. field was under-
stood to be fearful that the ag-
grandizement of that business by
networks would leave independents
with new and painful programming
headaches. Independents have usu-
ally broadcast record m. c. shows
in hopes of capturing the residual
audience left by such network pro-
grams and daytime serials.

Radio’s talent union, AFRA (to
which all important dise m. ¢.’s be-
long) was frankly concerned at the
network interest in record pro-
grams. George Heller, executive
secretary of AFRA, stating his op-
position, said:

“We don't like it,” he said. “It’s
bad for the networks and will

(Continued on page 76)

Labor Committee
Gets Petrillo Report

Truman Mum on Whether He Will
Veto Compromise Labor Bitl

SECRET REPORT on the activi-
tives of James Caesar Petrillo and
the American Federation of Musi-
cians was filed with the House
Labor Committee last Thursday by
Rep. Richard M. Nixon (R-Cal.).

The report was the result of
several weeks of intensive investi-
gation by a three-man subcommit-
tee of the Labor group, and will
form the basis for one of the most
thorough probes ever made of
“union racketeering.”

The report contains so much
“dynamite” that parts of it will
probably never be made public
since some of the musicians who
contributed to it are fearful of
retaliation by the music union boss.

Labor Comittee sources said they
expected the Supreme Court to
hand down its decision on the
Petrillo Case within the next two
weeks, possibly today (June 9).
Mr. Petrillo has been subpoenaed
to appear before the subcommittee
on the Monday following the Su-
preme Court’s decision.

Thorough Preparation

Chairman Carroll D. Kearns (R-
Pa.) of the subcomittee has left
no stone unturned in preparing for
the grilling of the union leader. He
mailed a detailed questionnaire
concerning employment of musi-
cians by radio stations to a cross
section of stations throughout the
country last week, asking for
speedy reply so that a compilation
can be made by June 15. The ques-
tionnaire is aimed to determine:

1.) to what extent stations are
forced into featherbedding con-
tracts;

2.) unfair restrictions upon the
use of musicians by stations;

3.) whether stations have been
prevented from broadcasting live
amateur, school, military or relig-
ious musical programs “because of
rulings or requirements of the un-
ion”; ’

4.) to what extent standbys are
employed, and the cost of such ar-
rangements;

5.) the strength of AFM in ra-
dio.

NAB President Justin Miller
urged all broadcasters to cooperate
with the subcommittee. He said he
had ascertained from Chairman
Kearns that the call letters of
stations or the identity of station
owners will not be used, if re-
quested, during hearings or in the
printing of evidence. Judge Miller
said he had received a number of
queries from station owners.

At the same time he revealed
that the Committee is grateful for
the response of broadcasters.

Meanwhile, President Truman
was guardian of a well-kept secret
today—whether or not he will veto

(Continued on page 78)
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Proposed Coaxial Rates Draw Fire

Video Network Meeting
Expected to Take

Up Problem

PROPOSED rate schedule for use
of doaxial cable for commercial
television networks, filed last week
with| the FCC by American Tele-
phonte & Telegraph Co., will be pro-
tested as excessively high for pres-
ent stage of development of com-
merdial television, video spokesmen
indidated last week. Discussion of
the ¢oaxial rates is expected to be
a mgjor feature of the video net-
work conference opening today in
Washington.

The video cable rates, which
would cost about $6,000 a month
for eight-hour daily service for a
New York-Philadelphia sight-and-
sounf hookup, were described by
one video broadcaster as “the best
sales argument for programming
television by films that has been ad-
vanced so far.” Others predicted
that such charges would speed the
development of radio relays for
networking television programs,
presumably at lower rates.

Prpposed rate schedule was pre-
sented to representatives of the
compahies which have made use of
the New York-Washington cable
on #n experimental basis, coinci-
dent | with the filing of the appli-
cation with the Commission. Meet-
ing was held last Monday in the
office of Lawrence W. Lowman,
CBS| vice president in charge of
television, and was attended by
Leonard Cramer, vice president of
Aller B. Du Mont Laboratories,
and his executive assistant, Paul
Eshleman; Charles Bevis, execu-
tive assistant to John Royal, NBC
vided vice president, and Carleton
D. $mith, general manager of
WR(C, NBC-owned and operated
station in Washington; Mr. Low-
man, and F. R. MacFarland, AT&T
program service manager, who out-
linethhe rate schedule.

Telephone company, which for
the past year has been transmit-
ting television programs over its
cable between New York and Wash-
ington on an experimental basis
without charge, proposes that this
service become commercial on
Aug. 1,

Proposed Rates

Company outlined rates as fol-
lows ¢

“For occasional, or part-time
servi¢e, an inter-exchange video
channel (a transmission link be-
tween cities) will cost $1.25 per
circuit mile for the first hour of
use and one-quarter of that amount
for each additional 15 minutes of
use. In addition there is, for each
city, | a monthly station connec-
tion ¢harge of $250, plus $15 for
each hour of use.

“For monthly service the charge
will be $40 a month per circuit
mile \for eight consecutive hours
daily, plus $2 a month for each
additional consecutive hour. For
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each station connected on a month-
ly basis the charge will be $750 a
month for eight consecutive hours
daily and $50 a month for each
additional consecutive hour.”

In each case, rates cover video
transmission in one direction only,
with an additional video channel
facility and separate station con-
nections required if service in the
opposite direction is desired. Audio
channels are available at regular
rates, $6 a mile a month for eight

hours consecutive daily service.
Maximum charges for all occasion-
al service within any one month
will not exceed the charge for
monthly service for the same con-
secutive hours, the company said.

AT&T pointed out that these
rates are tentative and will be re-
viewed from time to time as experi-
ence is acquired with the use of
coaxial channels for television pro-
gram transmission. Until more fa-
cilities are available, company

Proposed Rates for Coaxial Cable

RATES proposed by AT&T for television use of its coaxial cable are
shown in the tables below, along with a table comparing circuit mileage
with airline mileage between points where the cable is now in use.
Television rates, which with FCC consent would be effective Aug. 1, are
based on circuit mileage; those for audio channels, on airline mileage.
For general comparison purposes, the monthly rates for Class A audio
channels are shown in parentheses beneath those for television. The
tables also include one showing rates for television local channels—
those from the interexchange channel to the station—which have been in

effect since early this year.

MONTHLY RATES!

I. Interexchange Channel Per Circuit
Mile Per Month:
A. $40 for eight consecutive hours
{or fraction thereof) Der day.
B. $2 for each additional consecu-
tive hour (or fraction) per day.

II. Each Station Connection,* Per
Month:

A. $750 per month for eight hours

(or fraction) per day.

B. $50 for each additional consecu-

tive hour (or fraction).
(Present Class A audio channel rates:
$6 per airline mile per mnth, for 16
hours use per day, and 10¢c for each
additional hour (or fraction) per day.
For station connections: $75 montly on
16-hour-day basis, and $15 for the first
additional hour, $15 for the next two
additional hours, and $15 for the next
five additional hours (or fractions
thereof.)

OCCASIONAL SERVICE RATES?
I Ih?}:lerexchange Channel Per Circuit
e

A. $1.25 for first hour or fraction
thereof.

B. $0.3125 for each additional con-
secutive 15-minute perfod of frac-
tion.

II. Each Station Connection?:
A. $250 per month, plus—
B. $15 for each hour (or fraction)

LOCAL CHANNEL CHARGES
1. $50 per channel, for installation.
II. $20 per quarter-mile of clrcuit, per
month.

IIT. Terminal Amplifiers at Stations (if
supplied by AT&T):
A. $250 for installation of transmit-
ting amplifier and $60 per month
for use.
B. $250 for installation of receiving
amplifier and $60 per month for use.
B. $250 for installation of receiving
smplifier, and $90 per month for use.
IV. Studio-transmitter channels are pro-
vided at local-channel rates.

MILEAGES

Points Circuit Airline

Mileage Mileage
Baltimore to New York 194 172
Baltimore to Phila. 98 90
Baltimore to Wash. 43 35
New York to Phila. 96 83
New York to Wash. 237 208
Philadelphia to Wash. 141 123

1 For eight or more consecutive hours
per day, seven days per week.

* A station connection is required
where a station transmits to or re-
cetves from an interexchange network.
Separate station connections are re-
quired for transmitting and receiving.

® The charges for occasional service in
any one month on a section of a net-
work shall not exceed the charges for

stated, some sharing of circuits will
be necessary. Presumably this will
be one of the points raised by the
prospective users of video net-
works, who question the propriety
of establishing a commercial serv-
ice until enough facilities are avail-
able to provide full service to a
number of competitive clients.

If only the New York-Washing-
ton area is considered, construction
permits already granted will raise
the number of television stations
to seven in New York, four in
Washington and three each in Bal-
timore and Philadelphia. Each of
the existing AM networks is pre-
sumably interested in extending its
services to television, with Allen B.
Du Mont Laboratories also an
avowed entry into the video net-
work field. A number of other
companies also have expressed
some interest.

Plan 2 More Circuits

AT&T now can offer television
network interests one circuit each
way between New York and Wash-
ington, but it will be fall (Oct. 1),
the company estimates, before it
will be able to provide for hooking
Philadelphia and Baltimore into
those circuits. Two additional one-
way New York-Washington cir-
cuits will be added by the middle
of 1948, probably both running
from New York to Washington.

This would mean that by the
summer of 1948, if all goes well,
three channels from New York to
Washington and one channel from
Washington to New York will be
available for video network use.
This would be a bare minimum for
three competing networks, accord-
ing to officials of prospective video
network companies, who declared
that time-sharing would be a
hazardous way of starting a net-
work.

As an example of video network
costs under its proposed rates,
AT&T’s statement cited a two-
station hook-up between New York
and Philadelphia. For an hour’s

of use. monthly service on that section. (Continued on page 79)
CCBS Asks More Clear Protection
inas on Davti various frequencies. nants, and that this be done before
Heu"ng aytime Clear Channel Broadcasting action is taken on any pending ap-
Skywave Opened Service, whose member stations Plications for daytime or limited-

By FCC

THE HEARING that will deter-
mine at least the immediate future
of scores of daytime clear-channel
stations, grantees and applicants—
FCC’s daytime skywave hearing—
opened before three Commissioners
last Wednesday.

At the end of two days of highly
technical presentations, evidence in
the still-unfinished proceeding in-
dicated consistent agreement that
daytime skywave does exist (it isn’t
recognized by present FCC rules),
but there were varying beliefs re-
garding its effects, particulaarly at

have been fighting daytime clear-
channel grants on grounds of inter-
ference from daytime skywave,
submitted a series of recommenda-
tions including:

1. That FCC abandon its policy
of requiring daytime or limited-
time clear channel applicants to be
within 750 miles of the dominant
station and, instead, require 1,200-
mile minimum separation plus con-
sideration of power and hours of
operation;

2. That FCC reassign existing
daytime and limited-time clear
channel stations so they will be at
least 1,200 miles from the domi-

BROADCASTING

time use of 1-A or 1-B frequencies.

3. That in the process of reas-
signing these stations, “further
study” be given their power and
hours of operation to insure ade-
quate protection to the dominant
stations.

4, That this protection include,
for 1-A’s, protection from skywave
and groundwave interference (from
two hours before sunrise to two
hours after sunset) to their 100
microvolt per meter groundwave
contours calculated at an operating
power of 750 kw.

5. That the same protection be
given at least four 1-B stations

(Continued on page 78)
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135,000 Wild Horses

That’s a generator room at Bonneville Dam, out in

Oregon. One flick of the wrist sends both giant genera-

tors Into action.

We’ve used that caption—‘135,000 Wild Horses”—

because it’s an equivalent in power,

Our point about W-I-T-H is duck soup from here on.
It’s the independent station, here in this sixth largest

city that means real power when it comes to sales.

For this successful independent in Baltimore, is the
station that delivers more listeners-per-dollar-spent

than any other station in town.
BROADCASTING o Telecasting

And one flick of the wrist, as you jot down the call
letters W-I-T-H, brings all this sales power to you.
Smart time buyers have learned this . . . even in the
most competitive fields. If you’ve got something to

sell . .. W-I-T-H can sell it.

y, WA'T'H

AM and FM

BALTIMORE 3, MD.

Headley-Reed, National Representatives
June 9, 1947 o Page 19

/

Tom Tinsley, President *



Plgn . for Postponement

f Survey on 10-Day

Session Schedule

POSAL of the NAB board
BMB postpone its second na-
ide survey of station and net-
audiences from 1948 to 1949
[BROADCASTING, May 26] is the
major consideration that will con-

tomorrow (June 10) in New
. The BMB board is expected

with June 10.
leanwhile, the NAB action has

of conducting such nation-
surveys every two years or
ofteper [BROADCASTING, March 10].

This survey, covering a sample

]
FCC DENIES PETITION

FOR WOKO FACILITIES
PETITION of Van Curler Broad-
casting Co., applicant for facilities
of WOKO Albany, N. Y., request-
ing immediate grant or oral argu-
menf, was denied last week by
FCC)} The petition took exception
to the FCC’s decision to declare a
waiting period in which to receive
new |applications and to extend
WORO until Aug. 31 so that it
might conclude its operations.
[BROADCASTING, April 14, 28].
WOKO had been ordered deleted
because of hidden ownership.
Meanwhile last week FCC re-
ported filing of another applica-
tion for the WOKO assignment by
Governor Dongan Broadcasting
Corps, composed of a group of 31
businessmen headed by James T.
Healy, part owner of WSNY Syra-
cuse,| N. Y. The application was
tendered before the June 1 dead-
line get by FCC for acceptance of
such frequests.
Mr, Healy 1is president and
22.66% owner of Governor Don-
gan Broadcasting. Other officers
are: |Chester T. Hubbell, vice
president 6.66% ; John Aiello, trea-
surer| 8%; Charles J. Tobin Jr.,
secretary 2.66%; Ira Mendleson,

director, 6.66%. Among the 26
other | stockholders is Isadore
Bookstein, Justice of the Supreme

Court| for the State of New York.
ABC affiliation is considered.
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properly balanced by city-size, net-
work affiliation, geographical area
and base hour rate, reported that
129 of BMB first study subscrib-
ers favored a repetition of the
study at six-month intervals, 47%
thought study should be made an-
nually and 27% favored biennial
studies, with 2% voting for once
every three years. No answers or
no opinions were received from
9% and only 3% said that no fur-
ther studies should be made.

A possibility was seen that the
advertiser agency factions of the
BMB board might overrule the
NAB group, which presumably will
follow its board’s recommendation,
and reaffirm the earlier BMB board
action for a study to be made next
year. But such action was said to
be unlikely, as it would be tanta-
mount to asking individual broad-
casters, whose subscriptions consti-
tute BMB’s entire financing, to re-
pudiate the recommendations of
their own elected representatives
on the NAB board.

Schedule of Meetings

First BMB meeting, June 10-11,
will be that of the Finance Com-
mittee, to be followed by the Ad-
vertising Industry Relations Com-
mittee, June 16; the Research
Committee, June 17; the By-laws
and Procedure Committee, June
18; the Executive Committee, June
19 and the board meeting, June 20.

The BMB Finance Committee will
be aided in its deliberations by
a special committee appointed by
NAB President Justin Miller to
assist BMB in providing long term
financing for the NAB board rec-
ommendation for “establishment
of a long-range plan whereby na-
tionwide studies are made at regu-
lar intervals and the continuing
services of BMB are assured.”

Roger W. Clipp, WFIL Phila-

ﬁ]MB Board to Study NAB Proposal

delphia, is chairman of the BMB
Finance Committee, whose other
members are Leonard T. Bush,
Compton Advertising Inc.,, and
Lowrey Crites, General Mills.
NAB special committee comprises:
Leslie Johnson, WHBF Rock Is-
land, Ill.; Paul Morency, WTIC
Hartford; G. Richard Shafto, WIS
Columbia, S. C.; William Way,
KVOO Tulsa.

It is anticipated that these com-
mittees will give full considera-
tion to the possibilities of revamp-
ing BMB’s present system of fi-
nancing its operations by subscrip-
tions for individual studies—called
a “stop-and-go” plan by BMB
President Hugh Feltis—into a con-
tinuous subscription plan along
the lines of that used by BBM, Ca-

nadian  counterpart of BMB
[BROADCASTING, June 2].
The NAB special committee

probably will be invited to sit in
with other BMB committees due
to consider the advisability of
changing BMB’s decision of last
fall to make a second study in
March 1948 to comply with the
NAB request for a year’s post-
ponement. .

Sarnoff Salary Reported
At $132,703 as RCA Head

DAVID SARNOFF last year re-
ceived $132,703 as president of
Radio Corp. of America and di-
rector of National Broadcasting Co.
and RCA Communications, accord-
ing to an RCA report filed with

. Securities and Exchange Commis-

sion, Philadelphia.

Also reported by RCA were gross
salaries of Niles Trammell, presi-
dent of NBC and director of RCA,
$90,460, and Frank M. Folsom,
executive vice president in charge
of RCA Victor Division, $75,460.

Clear Channel Hearings Now Sept. 17
With Further Postponement Expected

RESUMPTION of the clear-chan-
nel hearings was postponed by
FCC last week from July 7 to
Sept. 17 [CLosEp CIRCUIT, June 2].
But another postponement appeared
imminent.

The Sept. 17 date falls during
NAB’s annual convention, to be
held Sept. 15-18 at Atlantic City.
Not only broadcasters but most
of the Commissioners and their
key staff members plan to attend
the convention.

It was predicted that resump-
tion of the hearings consequently
would be delayed for a short time,
probably starting the latter part
of September or the first of Oc-
tober. A formal postponement order
will be issued when exact date
has been set. Meanwhile, officials
held out little hope that time
would permit issuance of a formal
decision in the case before the
start of the NARBA engineering

conference in Havana, "currently
scheduled for Nov. 1.

But it was felt that the Com-
mission would be able at least to
formulate tentative plans for uses
of the various channels—which
clears, if any, should be broken
down; maximum permissible pow-
er, etc.—and that this should be
sufficient for the purposes of the
‘NARBA  engineering meeting,
rending issuance of a final formal
decision.

The resumption date had been
set for June 2. On petition of the
Clear Channel Broadcasting Serv-
ice, it was postponed first to July
7 before last week’s action put the
date at Sept. 17. CCBS had sought
postponement to Oct. 15 if pos-
sible, to give its chief counsel,
Louis G. Caldwell, additional time
to recuperate from his recent ill-
ness.

BROADCASTING

HEARING ON NAPA BILL

NEARING COMPLETION
HOUSE JUDICIARY subcommit-
tee is planning to wind up its hear-
ings on two bills sponsored by the
National Association of Perform-
ing Artists to increase royalties
to performers who make recordings
of any kind.

Two more hearings are planned
for this week—today (June 9) to
hear a final panel of proponents,
and Wednesday (June 11) to hear
additional opposition.

The legislation in question, H. R.
1269 & 1270 was introduced by Rep.
Hugh D. Scott Jr., (R-Pa.) at the
request of NAPA. Identical legis-
lation has been introduced 11 times
in Congress but never until this
year received a hearing before a
committee.

The American Society of Com-
posers, Authors and Publishers
took the spotlight in hearings last
Wednesday when its president,
Deems Taylor, declared that copy-
rights should be completely in the
control of the author.

If the NAPA-sponsored legisla-
tion were passed, he told the com-
mittee, composers might be sued
for playing interpretations of their
own work.

Isabelle Marks, of Decca Rec-
ords, opposed the plan to give copy
privileges to authors, suggesting
that such rights be given record-
ing companies as a protection
against broadcasters. Recording
firms then could set fees for broad-
cast performance. Kenneth Raine,
for Columbia Records, supported
the position taken by Miss Marks.

John Schulman, general counsel
of Songwriters Protective Assn.,
opposed the copyright bill but fav-
ored the plan to give composers a
share of juke box fees. Sydney Wat-
tenburg, general counsel, Music
Publishers Protective Assn., op-
posed the measures.

MBS Renewals
RONSON Art Metal Works, New-
ark, N. J., and, American Safety
Razor Corp., Brocklyn, have re-
newed their programs on MBS for
52 weeks. July 1 Ronson renews
Twenty Questions, Saturdays, 8-
8:30 p. m. through Cecil & Pres-
brey, New York. American Safety
Razor, July 5, renews Adventures
of the Falcon, Tuesdays, 8:30-9
p-m., through Federal Advertising,
New York.

NBC Tele Shift
GENERAL FOODS Corp., New
York, on July 3 starts a video
version of Author Meets the Critics,
NBC Sunday afternoon program,
on WNBT New York in the Thurs-
day, 8-8:30 p. m. period. New pro-
gram, scheduled to run for seven
weeks, will advertise Maxwell
House Coffee. It replaces Juvenile
Jury, which for the past few
months has occupied that WNBT
spot for another GF product,
Gaines Dog Food. Benton &
Bowles, New York, as the agency
on both accounts.

o Telecasting
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ASSOCIATE membership in In-
stitute of Radio Engineers, rare
distinetion for a woman, has been
voted Gladys Bunim, who does al-
locations and radio wave propaga-
tion work in CBS’ Radio Frequency
Division. Only 15 of 18,000 engi-
neers in IRE are women. Miss Bu-
nim is only woman engineer in
CBS General Engineering Dept.

Volunteer Broadcasting Co. Is Again
Given Propesed Grant for Nashville

FCC PROPOSED ANEW last
week to grant the application of
Volunteer State Broadeasting Co.
for a new 5-kw station on 1300
ke at Nashville, Tenn. (fulltime,
directionalized), and that of New-
nan Broadcasting Co. for a new
250-w fulltime operation  on 1400
ke at Newnan, Ga.

The proposal was identical with
that which arose out of the earlier
proposed decision [BROADCASTING,
Jan. 20, Feb. 3]. It followed a hear-
ing called to hear protests of
WATL Atlanta and WJHO Ope-
lika, Ala. The stations claimed
they might receive objectionable
daytime adjacent-channel and co-
channel interference, respectively,
from the proposed Newnan opera-
tion [BROADCASTING, March 10].

In its supplemental proposed de-
cision, released last Monday, FCC

said the interference would affect
about 385 WATL listeners and
2,438 in the WJHO area. Other
service is available to these listen-
ers, the Commission pointed out.

Both Newnan Broadcasting and
Volunteer State originally sought
1300 ke, the former with 1 kw and
the latter with 5 kw. In its first
proposed decision, FCC concluded
that Newnan’s need for a station
was greater than Nashville’s. But
it left the way open for a grant
of 1300 ke to Nashville if a local
channel could be found for New-
nan. Volunteer State suggested
1400 ke, which is being vacated in
WATL’s switech to 1380 ke. New-
nan Broadeasting agreed, and
FCC made the grants on that
basis, until the WATL and WJHO
petitions were received.

The grant to Volunteer State,

broadcasting.

5,000 Watts
at 800 ke.
Day and Night

Celebrating this June

15 Years of Progress

The fact that CKLW is here, and celebrating its 15th
Anniversary this month, is the result of a few important, basic
beliefs. They are

e We believe that our radio station must always fulfili
its obligation to accept leadership in matters pertaining to the
“public interest, convenience and necessity’’.

* We believe any tendency to be satisfied with the
commonplace is dangerous. Our programming staff must be alert
to every new and changing condition in the fast-moving field of

e Collectively, our entire staff shall have and keep a
sensitive awareness of what people want, sympathetically reflected
in their voice and actions.

That it works out well for everybody is repeatediy
proven by countless listener surveys and 101 enviable sponsor
success stories!

in the Detroit Area, it's . .

CKLW

J. E. Campean, Managing Director
Adam J. Young, Jr., Inc, Nat. Rep. o

Canadian Rep., H. N. Stovin & Co.

Mutnal System
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if made final, will culminate a
warborn dream of Frank W, May-
born, Texas broadcaster and pub-
lisher, and Edward M. Kirby, pub-
lic relations .counsel, two of the
company’s principals. They served
in the War Dept. together and
were on General Eisenhower’s
staff at SHAEF. Mr. Mayborn is
president and half owner of the
proposed grantee corporation; Mr.
Kirby, former Nashville resident,
owns 40% and is executive vice
president and general manager.
The remaining interest is owned
by Earl C. Arnold, dean emeritus
of Vanderbilt U. Law School.

Mayborn Interests

Mr. Mayborn owns and operates
KTEM Temple, Tex., and pub-
lishes the Temple Teleyram and
Sherman News. During the war he
was executive officer to the Chief
of the News Division, War Dept.
Bureau of Public Relations, and
deputy public relations officer at
Supreme Headquarters, with rank
of major. He won the Bronze Star
for his work in establishing com-
munications out of Paris for radio
and press even before the Ger-
mans had completely evacuated
the city.

Mr. Kirby, former public rela-
tions director of National Life &
Accident Insurance Co. (WSM
Nashville), joined NAB in 1938
as its first Director of Public Re-
lations. He had a large part in
developing the first industry-wide
code of self-regulation. In 1941 he
was made civilian radio adviser to
the Secretary of War, and after
Pearl Harbor he received an Army
commission, rising to the rank of
Colonel. He was chief of the Radio
Branch of the War Dept’s Bureau
of Public Relations and later was
chosen to establish an Allied radio
service for the troops under Gen-
eral Eisenhower. He was awarded
the Legion of Merit and received
the Peabody Award for “Yankee
ingenuity on a global scale.”

He is now eastern representa-
tive for C. P. MacGregor, Holly-
wood transcription organization.

Newnan Broadcasting Co. is
owned by D. T. Manget, cotton
merchant, who has one-third in-
terest; Evan W. Thomasson and
his son, James, owner of the
weekly Newnan Times, who have
one-third and one-sixth, respec-
tively, in the radio company; and
Ida A. Thomasson, wife of James,
one-sixth interest. Newnan, a town
of approximately 7,200 population,
now has no stations; Nashville,
with a population of about 167,-
500, has four.

Heads Nebraska Group

HARRY PECK, manager of
KFOR Lincoln, has been elevated
from vice president to president of
the Nebraska Assn. of Broadcast-
ers. Previous to becoming KFOR
manager in April 1946 Mr. Peck,
who has been in radio 14 years,
served in various capacities at
KFOR’s affiliated Charles T. Stu-
art station in Omaha, KOIL.

Telecasting
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RIES

THE BEST-KNOWN, BEST-LOVED STORIES OF THE WORLD’S
MOST ILLUSTRIOUS WRITERS:

® CYRANO DE BERGERAC ® JANE EYRE ® LITTLE WOMEN

® HUCKLEBERRY FINN ® LES MISERABLES ®* WUTHERING
HEIGHTS ® 20,000 LEAGUES UNDER THE SEA ® A
CONNECTICUT YANKEE IN KING ARTHUR'S COURT

AND MANY MORE MAGNIFICENTLY DRAMATIZED FOR RADIO

92 HALF HOURS
NOW AVAILABLE
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ENTERTAINMENT . . .

AN UN PARALLELED TRIUMPH

OF TRANSCRIBED SHOWMANSHIP!




JULY 1 DEBUT PLANNED
BY KGON OREGON CITY

KGON expects to go on the air
July 1 as a 250-w fulltime outlet
on 1230 ke at Oregon City, Ore,,
according to Hale Byron, general
manager. Station’s modernistic
studio-transmitter  building s
a mile north of Oregon City.

All of KGON’s advertising con-
tracts are on a full-year basis, Mr.
By;on states, and the station has
adopted a policy of accepting no
advertising that will compete with
advertising from its primary area.

Ilocated 10 miles from metropol-
itad Portland, KGON has the co-
operation of both Oregon City
newspapers, which have agreed to
run daily quarter-hour program
listings, as well as spots, according
to Mr. Byron.

The staff, in addition to Mr. By-
ron, who formerly was commercial
manager of KNAK Salt Lake City,
include: Cy Smith, program di-

A-d ,‘_’k’}

AMONG program and production managers attending NBC Central Divi-
sion’s second annual meeting for station executives and managers were
(I to r) ¢ E. C. Ulrick, program director, WLOK Lima, Ohio; Frank Big-
nell, program director, WIBA Madison, Wis.; Glenn Jackson, program

director,

WSPD Toledo; Hal Thompson, program supervisor, WFAA

Dallas; Dick Watkins, assistant manager, KRGV Weslaco, Tex.; Chester
Herman, program manager, WLW Cincinnati; Bob Drake, program
director, KANS Wichita, Kan.

rector; Ray Cummins, chief oper-
ator; John Ford, operator; Rod
Cain, announcer; Doug Bates,
news editor; Cathleen Dasch, traf-
fic manager; Lawrence Reed, con-
tinuity editor; Temple V. Ehmsen,
chief engineer, and H. I. Jackson,
account executive.

NAB Group to Meet

PROBLEMS of small market sta-
tions (under 5000 w in cities under
50,000) will be taken up by the
NAB Small Market Stations Com-
mittee, which meets June 19-20 at
NAB headquarters in Washington.

first with

the

Complete news coverage helps make WPTF

the number one salesman in North Carolina. the

South’s number one state.

WPTF has 11 station editors, reporters, and com-
wire recorder . ..
world wide NBC sustaining and commercial news.
They bring the news while it's news to 457,840 radio

mentators . . . UP and AP. ..

families in WPTF’s BMB area.

FRANK JETER
Farm Editor

HARRIET PRESSLY
Women's Editor

W.E. DEBNAM
Commentator
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CARL GOERCH

plus

State Features

JIM REID
Sports Editor

MPTFE:

TED LEEPER

Farm Director

PHIL ELLIS
Director, Special Events

ED KIRK
News Editor

v a(00

SAM BEARD
Esso Reporter

TOMMY WILLIAMS
Regional Reporter

BILL HILLIARD
Ass’t, News Editor

WATTS
NBC

AFFILIATE

Raleigh, North Carolina
. FREE & PETERS, INC., narionaL reprESENTATIVES
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Scoop Shupe
THOUGH he’s only 11, Rich-
ard Shupe is getting a good
start for a newsman. The
son of Everett Shupe, K<VOR
Colorado Springs, Col. sta-
tion manager, the youngster
saw the ambulance go past
their home on Cheyenne
Blvd. and called KVOR to
alert the news staff for a
story. He then went out to
gather some of the details
on the fall from the Pillars
of Hercules in south Chey-
enne Canyon of 16-year-old
Donald Lee DeMark, of Colo-
rado Springs. Donald was
killed instantly in the 400-
foot fall. KVOR, thanks to
the younger Shupe, carried
the first reports of the acci-
dent, the station reports.

Staff Named for KOCO,

New Salem, Ore. Station

AL SCHUSS, sportscaster and un-
til recently associated with a Port-
land advertising agency, has been
appointed commercial manager of
KOCQ, new 250-w Salem, Ore.,
station on 1490 kec, now under
construction. Loring Schmidt, li-
censee, announced appointment.

RCA equipped throughout, sta-
tion will start operation in mid-
June, according to Mr. Schmidt.

Dave Hoss, recently released
from Coast Guard after 41 months
service, and prior to that on staff
of KORE Eugene and KSLM
Salem as well as other Oregon sta-
tions, has been made production
manager of KOCO. Dwight Loom-
is, consulting engineer and one-
time technician of KGW and KEX
Portland, has joined new station
as chief engineer.

Building of KFAM’s New

FM Outlet to Begin Soon

CONSTUCTION will commence
soon on KFAM-FM St. Cloud,
Minn., new $100,000, outlet of the
Times Publishing Co., according
to an announcement by the firin
last week.

Station’s new FM tower, to be
erected just south of the city, will
rise three times the height of its
present AM tower, or 525 feet,
the company said. Some equipment
already has arrived, and the re-
mainder is expected within the
next few months.

To Represent WTNT

APPOINTMENT of Taylor-Howe-
Snowden Radio Sales Inc. as na-
tional representatives for WTNT
Augusta, Ga., was announced last
week by Walter J. Brown, chair-
man of the board. Arrangements
were completed by Mr. Brown
with Alex Keese, T-H-S general
manager. WTNT, an NBC outlet,
began operation last January. Ed-
gar W, Teasley, nephew of Mr.
Brown, is vice president and gen-
eral manager of the station.

Telecasting






INDUSTRY

! CHAMPION OFf AMERICAN
LIBERTY AND FR !

g

g

g - .
MICHIGAN'S GREATEST
i ADVERTISING MEDIUM

i 50,000 warrs

on
C.B.S. PETRY

| THE GOODWILL STATION, INC., ruxes sicc, DETROIT

i ¥ G. A. RICHARDS HARRY WISMER OWEN F. URIDGE
- Pres. Asst. 1o the Pres. V. P. and Gen. Mgr.

Page 28 & June 9, 1947 BROADCASTING o Telecasting
|



1900 Norman MarKay

194¢

NORMAXN MacKAY, 47, commer-
cial manager of WBAY Coral
Gables, Fla., was killed May 30 in
the Eastern Airlines Maryland
crash. He was returning to Florida
after having accompanied Capt.
Eddie Rickenbacker's party on its
record-breaking Constellation flight
to New York May 28.

Mr. MacKay had been director
of advertising and programs for
WQAM Miami for 15 years prior
to July 1945 when he resigned that
post. He was in Hollywood briefly,
but returned to Florida to help or-
ganize WIRA Fort Pierce. Last
September he joined the new
WBAY as commercial manager.
He was past governor of the Flor-
ida Advertising Federation.

He was born in Wollaston, Mass.
and was graduated from Brown
U., Providence, where he played
the drums in a dance band. He
went to Miami in 1925, and his
first job there was in the classi-
fied department of the Miami Her-
ald. With Joseph Cotten, now a

BUILDING REPAIRS LIMIT

INCREASED TO $2,500
ALLOWANCE for repairs and im-
provements to existing buildings
or for construction of new build-
ings has been increased from §1,-
000 to $2,500 by Housing Expedi-
ter Frank R. Creedon. The increase
was effective June 1.

Though there has been relaxa-
tion of building restrictions since
the original construction order was
handed down in March 1946, Mr.
Creedon said the enormous back-
log of deferrable commercial con-
struction prevents removal of all
building controls.

“Without the construction lim-
itation order,” he said, “there
would be a mad scramble for ma-
terials, and home building would
suffer. Prices on scarce materials
would rise even higher than they
are now, and the home-builder
would be squeezed out in the com-
petition. Therefore, until ma-
terials are in better supply than
they are now, the construction lim-
itation order will be maintained.”

More than $2,000,000,000 in ap-
plications for nonresidential con-
struction was restricted by Civil-
ian Production Administraton and
the Housing Expediter in a year.
Another $3,500,000,000 in backlog
has accumulated.

Approval of a $11,500 building
project in Edinburg, Tex., was
granted to J. C. Looney, who holds
an AM CP and conditional FM
grant. The approval was based on
“essential community facilities to
eliminate community hardship.”

The AM station, KURYV, is as-
signed 250 w daytime on 710 ke.
The building permit was granted
after appeal to the Facilities Re-
view Committee of the Office of
Housing Expediter.

Mr. MacKAY

film star, Mr. Norton participated
in several dramatic presentations
of the Miami Civic Theatre.

Besides Mrs. MacKay, he is sur-
vived by two sons: Donald, a Navy
veteran, and Douglas, honor grad-
uate of Miami Senior High School.

WBAY dedicated a memorial
period, 6:15-6:30 p.m. May 31 in
honor of Mr. MacKay.

Baker New WARL Station

Manager; Blair to WSCR

RAYMOND W. BAKER, whose
radio experience dates back to 1934,
has been appointed station mana-
ger and assistant general manager
of WARL Arlington, Va., co-own-
ers Frank U. Fletcher and Kil-
bourne Castell have announced.
Mr. Baker succeeds Frank Blair,
who resigned to become station
manager of WSCR Scranton, Pa.

For the past six and a half years
Mr. Baker has been with the Tom
Tinsley stations, WITH Baltimore
and WLEE Richmond, in various
capacities. His first radio experi-
ence was as an announcer with
New York local and network sta-
tions.

Bob Wilcox, announcer, also has
left WARL to become station man-
ager and program director of
WTUX Wilmington, Del. Mr. Wil-
cox was in the Army just previous
to joining WARL, but before that
had been with WJBC Bloomington,
Ill., WSPB Sarasota, Fla.,, and
WINK Fort Myers, Fla.

KLX Installs

ON MAY 16, KLX Oakland, Calif.,
started preliminary installation of
its new FM transmitter. The FM
equipment was hoisted up the walls
of the Tribune Tower to the
twenty-first floor control room. In-
stallation was supervised by Ros-
well Smith, KLX chief engineer.

BROADCASTING o Telecasting

MEASURED
RESULTS

Weighing the facts helps us to
make decisions. But measured resulis

give the true answer.

The facts conclude that WMC is
first in the Mid-South's Billion Dollar

market. Results will confirm them!

WMC

J MEMPHIS % 5000 WATTS DAY & NIGHT

“the station most people
listen to most”

Owned and Operated by
The COMMERCIAL APPEAL

National Representatives

The BRANHAM COMPANY

AFFILIATE
When it's Memphis you wont . . . . ...

It's WMC you need.
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OF THE PITTSBURGH AUDIENCE

With a baseball broadcast Sunday, May 18, WWSW held 57.5% of the
radio audience for five hours* — this against NBC, CBS, MBS, ABC and
other Independent outlets in Pittsburgh and a home game with 32,996
fans at the Piﬂsburéh ball park. Further proof and justification for our
being .Pittsburgh's sports station with 15 years of baseball broadcasts,
13 years of football, 14 years of hockey plus comprehensive coverage

of all other sports, collegiate, scholastic and professional.

Yet our programming has a wide, popular appeal around the clock. We
think the best indication of this is in satisfied sponsors. WWSW has more
big department store time than all other stations combined. WWSW has
a major part of the beverage business —all airline radio promotion in

the city for over a year and on and on— but ask Forjoe & Co.

Baseball Co-sponsored by The Atlantic Refining Co. and General Mills, Inc.

MORE LISTENERS PER
DOLLAR IN PITTSBURGH

& FM WMOT

* Survey based on 1395 telephone calls {coincidental radio survey) conducted
by Sullivan-Rayhawk. Reports of survey are available here and at Forjoe for
the asking.

Page 30 o June 9, 1947 BROADCASTING » Telecasting



CAB's Jasper Sessions Open Today

Reports and Business
Meeting on Agenda
First Day

[Advance registration and story,
BROADCASTING, June 2]

PANEL DISCUSSIONS on radio
selling, FM, and research, as well
as business sessions dealing with
Parliamentary Radio Committee,
electrical transcription network,
musicians prob-
lems, copyright
fees, and a full
report on BMI
Canada and Bu-
reau of Broad-
cast  Measure-
ment are on the
agenda of the
13th annual
meeting of the
Canadian Assn.
of Broadcasters
at Jasper Park Lodge, Jasper Park,
Alta., June 9-12.

Lt. Col. Keith S. Rogers, CFCY
Charlottetown, and CAB presi-
dent, will open meetings at 10
a. m. today, and morning session
will be devoted to business meet-
ing. Harry Sedgwick, CFRB To-
ronto, and CAB board chairman,

Lt. Col. Rogers

will welcome delegates, after
which Henry S. Dawson, CAB
manager, will make his report,

new members will be introduced,
and committees appointed. After-
noon session will be devoted to
reports from CAB executives, re-
port on performing rights fees,
date and place of next annual

meeting, directors’ recommenda-
tions, discussion on Parliamentary
Radio Committee presentation.

Luncheon will be addressed by Jo-
seph Sedgwick, CAB counsel, on
“The Parliamentary Radio Com-
mittee.” Western Assn. of Broad-
casters will give a cocktail party,
and evening session will be devoted
to three NAB films on “Radio for
Retailers” with Douglas Scott, CAB
director of broadcast advertising,
as commentator.

Second Day

Second day of convention will be
devoted to morning session on ra-
dio sales, with Bert Cairns, CFAC
Calgary, as chairman, and speak-
ers including Wis. McQuillin,
Cockfield Brown & Co., Toronto;
Ted Campeau, CKLW Windsor-
Detroit; William Guild, CJOC
Lethbridge; Guy F. Herbert, All-
Canada Radio Facilities, Toronto;
Douglas Scott, CAB, Toronto.
Luncheon, under chairmanship of
Dick Rice, CFRN Edmonton, will
be addressed by John J. Gillin,
WOW Omaha, on “International
Aspects of Broadcasting.”

Tuesday afternoon will be
turned over for annual meeting of
Bureau of Broadcast Measure-

BROADCASTING

ment (BMB) with Lou E. Phen-
ner, BBM president, as chairman.
Speakers include Adrian Head, J.
Walter Thompson Co., Toronto;
Hugh M. Feltis, and John Church-

ill, BMB, New York; Sam Bar-

ton, Industrial Survey, New York;
and Walter Elliott, Elliott-Haynes
Ltd., Toronto.

Canadian Marconi Co., Mon-
treal, cocktail party precedes an-
nual dinner which will be ad-
dressed by Judge Justin Miller,
NAB president, on “Free Speech
and Free Enterprise.” Harry
Sedgwick will be chairman.

Wednesday Session

Wednesday morning will have
first panel session on FM under
chairmanship of George Chandler,
CJOR Vancouver, with speakers
Ralph Snelgrove, CFOS Owen
Sound; Malcolm Neill, CFNB
Fredericton; and Henry Dawson,
CAB Toronto. Second panel ses-
sion on Radio Research will be
under F. H. Elphicke, CKWX
Vancouver, with Walter E. El-

liott; W. Byles, Spitzer & Mills
Ltd., Toronto; M. Rosenfeld, Mac-
Laren Adv. Co., Toronto; and
Ken Soble, CHML Hamilton, as
panel speakers.

Luncheon will be addressed by
Bob Burton, BMI, New York. Golf
tournament under chairmanship of
William Speers, CKRM Regina,
follows, with sightseeing tours for
those not playing under direction
of T. A. Evans, CAB secretary-
treasurer, Toronto. Wednesday
evening CAB is host to Canadian
Mfgrs. Assn. and dinner will be ad-
dressed by W. J. Sheridan, Ca-
nadian Chamber of Commerce,
Montreal, on “The Price of Free-
dom.”

Thursday morning session will
be devoted to CAB business, elec-
tion of officers, report on musicians
union situation, electrical trans-
scription network and other prob-
lems. Following a  directors’
luncheon and closed business meet-
ing in afternoon, CAB convention
adjourns.

IT’S RADIO vs. the press in Tul-
sa’s battle of words, with radio
getting in the last lick—so far.

The whole thing began when
John Esau, vice president and gen-
eral manager, KTUL, got his dan-
der up at the Tulsa World's fre-
quent gibes at radio, and decided
he would be radio’s defender and
give the press a “taste of its own
medicine.” So on his program,
Seven Days Till Now, Mr. Esau
made an indictment of the “blood-
curdling trend prevailing in the
newspaper’s comic section.”

KTUL reports these ensuing
exchanges:

The newspaper’s managing edi-
tor demanded to hear a recording
of Mr. Esau’s statement, but made
no further move until a short time
later when Mr. Esau wrote to the
City Commission suggesting a
“traffic improvement” involving a
parking ban on three blocks across
from the station and grading the
alley behind the station for em-
ploye parking. To this the World
shot back on page one arguing
that it would penalize park visit-
ors and make them walk further.
Mr. Esau’s reply to this on
KTUL'’s News Room charged the
World with “giving its own views
on the front page, rather than a
factual account of the truth.” But
the paper ripped back with an-
other page one story on Memorial
Day, which said that in spite of
the efforts of Mr. Esau, “Tulsans
turning out to honor the city’s
war dead will still be able to park
their cars . . .” To which the sta-
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KTUL AND PRESS SQUARE OFF

Irked by Jibes at Radio, Manager of Station Voices
: Some Criticism Too !

tion manager retorted, “It is shod-
dy and disgraceful for a metropoli-
tan newspaper, such as the World,
to use Memorial Day as a caption
for a story that amounts to noth-
ing but a difference of opinion be-
tween the paper and this person.”
Then, to top it off, Mr. Esau
sent Managing Editor Lee Erhard
a small radio set—with the dial
welded to KTUL’s frequency.

Releases Carson

CAMPBELL SOUP Co., Camden,
N. J., will release Jack Carson, star
of CBS Jack Carson Show, follow-
ing June 25 broadcast, enabling
him to start in fall for Sealtest
Inc., taking over time utilized by
NBC Sealtest Village Store. Camo-
bell Soup Co. contract held until
February 1948.

CAPELL BELIEVES RMAC

WILL EXCEED ‘46 PEAK
CANADIJIAN radio manufacturers
had biggest production year in
1946 and anticipate bigger pro-
duction in 1947, S. L. Capell, presi-
dent of Radio Manufacturers Assn.
of Canada, and general manager
of Philco Corp. of Canada, stated
at 18th annual meeting at Niagara
Falls, May 80. Wartime produc-
tion of radio equipment which
went to all parts of the world,
gave Canadian manufacturers a
reputation for superior equipment
which has resulted in big postwar
export orders for receivers, Mr.
Capell said.

A. D. Dunton, CBC chairman
of board of governors, spoke to
RMAC delegates on “Radio and
Democracy” and pointed out that
“a heavy responsibility rests on
radio to ensure that it provides
for the fair and free transmission
of all main viewpoints.”

Mr. Capell was re-elected presi-
dent, with F. R. Deakins, presi-
dent of RCA Victor Co., Montreal,
re-elected vice president, and S. D.
Brownlee re-appointed as execu-
tive secretary.

LECTURERS FOR SUMMER

RADIO INSTITUTE LISTED
NAMES of 11 of the 12 speakers
who will present a series of lec-
tures in conjunction with the sixth
annual NBC-Northwestern U.
Summer Radio Institute opening
June 23 have been announced by
Judith Waller, public servige direc-
tor of NBC Central Division, and
co-director of the institute.
Following are scheduled to ap-

pear:

C. E. Hooper, C. E., Hooper Inc.;
Clifton Utley, NBC news commentator;
Ken R. Dyke, NBC vice President in
charge of broadcast standards and
practices; Walter Emery, FCC attorney;
Thomas Compere, NBC Central Division
attorney; Russell Winnie, manager of
WTMJ Milwaukee; Don Fedderson, ac-
ting chairman of the radio department
of N. U. School of Speech; Arno Huth,
of the New School of Social Research,
N. Y. and former radio consultant to
U. S. Legation at Berne, Switzerland;
Frances Farmer Wilder, CBS; Dr. Frank-
lin Dunham, chief of the radio branch.
U. 8. Office of Education, and Noran
Kersta, manager of NBC N. Y. Tele-
vision Dept.

Course offers advanced profes-
sional radio training with lec-
tures to be presented twice weekly
in NBC Chicago studios.

GUESTS AND STATION officials attending formal opening of CKOV
Kelowna, B. C.,, May 10 included (1 to r): P. Aylen, manager, CJAT
Trail; Mrs. J. W. B. Browne; J. W. B. Browne, CKOV managing direc-
tor; Mrs. R. Diespecker, wife of R. E. Diespecker, CJOR Vancouver;
F. H. (Tiny) Elphicke, manager, CKWX Vancouver; L. S. Hawkins,
British Columbia manager of Canadian Marconi Co.; T. C. (Mickey) Me-
Guire, All Canada Radio Facilities, Montreal office; Allan Black, Cock-
field, Brown & Co., Vancouver.

June 9, 1947 o Page 31



Three-Fourths of Acre
Will Be Avadilable
For Exposition

By J. FRANK BEATTY

LARGEST display of broadcasting
equijpment in industry history will
be ptaged at the Exposition to be
held in connection with the NAB’s
25th Convention at Atlantic City,
Sept. 15-18,

hree-fourths of an acre of ac-
tual booth space will be available
to manufacturers and other asso-
ciate members who wish to show
their products during the conven-
tiorf. Thus for the first time dele-
gates to an NAB convention will
be pble to examine all types of
equipment without the handicap of
cramped quarters.
Niewest developments in electron-

ies will be shown by manufactur-
ers, including high-power FM
transmitters and other equipment
not in production at the time of
the Chicago convention last Octo-
ber.

The display space on the arena
floor of Convention Hall totals 30,-
000 square feet, divided into four
blocks. These blocks will be sepa-
rated by a 24-foot aisle lengthwise,
and a cross aisle 14 feet wide.

Since the convention meetings
are to be held in an auditorium
tucked away at the west end of
the arena floor, all persons at-
tending sessions must pass through
the exhibit aisles. The auditorium,
to be separated from the exposi-
tion by high partitions, will pro-
vide seats for 3,000.

Plans for the exposition are be-
ing prepared by Arthur C. String-
er, NAB director of special serv-

I\\IAB Record Equipment Display Set

ices, who was in Atlantie City last
week looking after the details,
Forms covering all aspects of exhi-
bition will be mailed to associate
members in the near future.

The main exposition will be si-
lent, though equipment can be op-
erated provided it does not create
noige. Several audition rooms, each
seating about 150, will be avail-
able in the balcony for use of
exhibitors.

Increased Space

The arena ceiling is high enough
to accommodate a 150-foot tower.
Exhibit space is five times that
available at Chicago last year, with
wide aisles in addition. All types
of electrical current will be avail-
able, up to 20,000 watts, includ-
ing two types of direct current.

Between the exposition and the
auditorium will be lobby space 200

F.O.B.
NASHVILLE

By tail, truck, air and water, goods move rapidly to and from the Nash.
ville market area. Such fast and economical transportation helps to keep
industry running at top pace; and to build a stable, well-balanced market.
It’s important to manufacturers here that 439 of the nation’s people live
within 500 miles of Nashville, so that plenty of buyers are in easy
shipping distance. And you can cover the rich Nashville trade area—
at reasonable listener cost—over WSIX.

5,000 WATTS
AMERICAN  «

THE KATZ AGENCY, INC.

WSIX gives you

980 KC
MUTUAL

Represented Nationally by

all three: Market, Coverage, Economy
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Dry Propaganda
NEW ENGLAND stations
are receiving form cards, in-
spired by dry groups, ob-
jecting to beer advertising. -
Newspapers in the area are
being subjected to the same
pressure campaign.

feet wide and 70 feet deep, over
twice the size of the entire dis-
play space last October. Exposi-
tion space will be available in units
ranging from 10x10 feet up to two
booths 42x20 feet.

This space will accommodate as-
sociates who had eighth floor
space at the Palmer House last
year. Transcription exhibits must
be silent, though exhibitors may
use the balcony audition rooms.
NAB will provide private audi-
tion rooms at boardwalk hotels
for exhibitors who desire them in
addition.

Equipment to be exhibited will
consist of heavy items such as
transmitters and towers; light ap-
paratus such as turntables and
playbacks; and transcription and
research displays.

Exhibits will be open from 9 to
5:30 p. m. during the four con-
vention days, but will be closed for
sales and demonstration purposes
when the convention is in actual
session. Only associate members
in good standing as of July 15 are
entitled to space.

NAB is taking complete charge
of exposition and convention ar-
rangements. Over 1,800 rooms are
under option at boardwalk hotels
and these can only be reserved
through use of the special NAB
forms which will be sent to mem-
bers. Special forms are also to be
used for exhibitors.

Meeting rooms are available on
the arena floor and in the bal- |
cony. Luncheons will be served in
meeting rooms for special Mon-
day clinics and in the balcony au-
ditorium for general luncheons and
the annual banquet. The balcony
auditorium is large enough to seat
5,000 or feed 3,500.

Adequate time will be provided
for installation, with the audi-
torium permitting exhibitors to
start work at 8 a. m., Sept. 10.

NBC Dinner Will Honor
11 New Club Members

NBC Central Division will induct
11 new members into its Ten and
Twenty Year Clubs at the annual
dinner, presided over by I. E.
Showerman, division general man-
ager, in Chicago June 11.

Of the 11, nine will draw member-
ship in the Ten Year Club, bringing its
total to 99. They include: Frank Golder,
Fred Shidel, Hugh White and Minor
Wilson, all of the engineering depart-
ment; Dave Garroway and John Holt-
man, announcers; Jack Galbraith, net-
work salesman; Rolland Reichert, night
program trafic manager, and George
Gllbert Ji., assistant guest relations
manager. o other NBC veterans—
Robert Fitzpatrick, engineer of WMAQ
Chicago and Donald Marcotte, network
music library manager—bring member-
ship in Twenty Year Club to five.
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County agents and jarm
youth organizations from
the 47 agriculture.rich Ark-
La-Tex counties and par-
ishes discuss pertinent farm
topics and problems.

Yes, and we'll say it again: “The KWKH Farm
Journal has a Hooperating of 7 in Shreveport for the first

1

quarter-hour.” Coupled with a 5.2 for the second
part, the show’s average is 6.1 in the city! Loaded

with 1op “live” talent and a wealth of farm data,

we knew it was a natural for our thousands of rural
listeners. But imagine our surprise to find city-folks like
it, too. Nine months a-building, we now offer Farm
Journal for sale for the first time. Here’s a

chance to cover all the $1,000,000,000 Ark-La-

CompldiellwaaifetTop Sz Tex with one show! It’s on five-a-week . . .
and forecasts broadcast
daily. direct from the U, S.
Weather Bureau Station in
Shreveport.

available in quarter-hour segments, or complete.
Wire, Phone, Write: Commercial Department,
KWKH, or call a Branham man.

Don’t delay.

Up-to-the-minute livestock reports from
all important centers in the country.
and complete market reporis from the
entire Southwest are Farm Journal

“exclusives,” 4 5 n, nn” ”A T rs

Represented by The Branham Co.
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Kemble Named Manager
Of KDB Santa Barbara
EDWARD* H. KEMBLE, sales
geryice manager of Don Lee Broad-
casting System, Hollywood, has
been appointed general manager
of [KDB Santa Barbara, station

owned and operated by the re- °

gional network. Appointment was
made by Lewis Allen Weiss, vice-
president and general manager of
Don Lee.

r. Kemble succeeds Thomas
Finday (Fin) Hollinger, who re-
sighed to join KIST Santa Bar-
bara as manager, working under
Harry Butcher, owner. Associated
with the network for past ten
years, Mr. Kemble has been promo-
tion manager, sales traffic direc-
tor|and an account executive.

IVLr. Hollinger was station direc-

tor |of CJLS Yarmouth, N. S., in
1939. He joined Don Lee in DNe-
cember 1941, becoming manager of
KDB one year later.

THE AMERICAN Assn. of Advertising Agencies’ newly elected chair-
man and vice chairman get together with the AAAA headquarters staff
in New York. Seated, 1 to r, are T. D’Arcy Brophy, president, Kenyon
& Eckhardt Inc.,, New York, and vice chairman of AAAA; Mrs. L. W.
Mackenzie, and J. C. Cornelius, executive vice president for the West
of BBDO Inc., Minneapolis, and chairman of the AAAA board. Stand-
ing, O. Karl Giesen, Kenneth Godfrey, Harold Beckjorden, President
Frederic R. Gamble of AAAA, Richard Schneidker and Richard Turnbull.

5000

_wT
NOW T 1S

| WSBT Has Added
138,680 Radio Families

@
souT™

PAUVUL H. RAY MER
‘Pagel 34 o June 9, 1947

INDIANR ™

960 KILOCYCLES
COLUMBIA NETWORK

* Estimated by counties from BMB Report

SOUTH BEND

co., NATIONAL REPRESENTATIVE

"WGAR Plans 50 kw

Start This Summer

Pierce Supervising Testing And
New Installation

MID - SUMMER operation. by
WGAR Cleveland on its new power
of 50 kw was anticipated by John
F. Patt, vice president and general
manager, after receipt of the FCC
decision authorizing the station to
increase power from 5 kw to 50
kw on 1220 kc [BROADCASTING, May
26].

Work is nearing completion on
the station’s modern $350,000 two-
story building, which will house a
new RCA 50-kw transmitter being
installed and tested under the su-
pervision of R. Morris Pierce,
WGAR vice président in charge of
engineering, plus an auxiliary RCA
5-kw transmitter, and emergency
Diesel power supply with provi-
sion for FM transmitter.

The new structure, located at the
station’s transmitter site in Broad-
view Heights, Ohio, will have an
exterior of white painted brick
stone and glass block. Inside there
will be approximately 5,000 square
feet of floor space and complete
mechanical ventilation. Heating
system will be oil, except for par-
tial use of air to cool transmitter.

WGAR began broadcasting Dec.
15, 1930, with 500 w on 1480 ke,
receiving a boost to 1 kw in 1932.
Station was then with NBC Blue
and retained that affiliation until
1938 when it joined CBS and re-
ceived a power increase to 5 kw.
In 1939, following the Havana
Treaty, the station applied for
1220 ke with 50 kw, but withdrew
the request for more power in light
of the FCC war freeze order.

Long Controversy

FCC’s grant of 50-kw power to
WGAR is regarded as another step
in a long fight with WADC Akron,
which reportedly is now prepar-
ing an appeal to the courts.

The WGAR-WADC rivalry for
1220 ke dates to 1942. WGAR won
the frequency with 5 kw in 1943,
on condition that it improve its
signal when materials became
available. The Court of Appeals
for the District of Columbia af-
firmed that grant in 1944. In July
1945 FCC called WGAR’s atten-
tion to the condition attached to
the grant, and the Cleveland sta-
tion filed for 50 kw the following
month.

WADC filed for the same facili-
ties in October 1945. The two
applications were set for hearing
on Feb. 1, 1946, and on the same
date FCC issued a conditional
grant, pending hearing, to WGAR.
The conditional grant was with-
drawn on petition of WADC on
May 10, 1946, after the hearing
was held in April. FCC’s pro-
posed decision was issued Oct. 8,
1946.

It is estimated that the new
power will increase WGAR’s cov-
erage area by 500,000 to 2,225,000
persons, according to station
spokesmen.
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..and it's aired
twice=-=-for one
price!

Cover
Fort Worth and Dallas
with KFJZ-WRR

Just get a picture of your
client’s sales message covering
two different markets,

either at simultaneous or separate hours
—that’s double coverage.

Then get a picture of your client’s pleasure
when you tell him this coverage will cost him only
one price—that’s diplomacy! When you and
your client hold both of these pictures up

to the light, you'll clearly see that the economical
way to cover the billion-dollar Fort

Worth-Dallas markets is to do it with KFJZ

and WRR. Two markets—two stations—one price.

( TEXAS BEST RADIO BUY R
g/ A2 } F%

R

FonJ Aon
e0cccccccccee KFJZ . Q‘; '{’WRRoooooooooooooo

FT.WORTH = DALLAS
é 1|
! I,I.
5 TWO STATIONS FOR ONE PRICE ..."
N AT ONA AL R EPRESENTATIVE

W EED & COMPANY

NEW YORK ® CHICAGO L4 DETROIT L4 ATLANTA ° BOSTON ° SAN FRANCISCO [ HOLLYWOOD
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lowa, Formerly

Isolation Stronghold,

Finds Strong Appeal in Foreign News

WéRLD affairs hold a strong ap-
peal for listeners to Iowa news-
casts, through the Midwest once
wag a stronghold of isolationism,
according to a study conducted by
the U. of Iowa
under a grant
from WMT Cedar
Rapids.

The analysis
was based on a
technique devel-
oped by Doug-
las Grant, WMT

pl‘ogl'am man-

1 . ager, and Prof.

FPyof, Meier Norman Meier
of | the wuniversity’s Psychology

Dept., with Prof. Wilbur Schramm
aiding in a supervisory capacity.
Dick Baxter, U. of Iowa gradu-
ate student, conducted the study.

L - Greater Kansas City

[ Sales Course . ..

... KCKN will keep your
. ' SELLING PROGRAM '"out of the rough’’

When your sales messages are delivered through KCKN, they head *‘straight down
the fairway’’ toward Greater Kansas City listeners. For KCKN—and only KCKN—
programs specifically and exclusively to please the metropolitan tastes of in-the-
Not a3 minute of KCKN's broadcasting
41schedule is planned for the thinly-spread farm and small town audience. Instead.
- KCKN’'s programs—and your seliing story—are aimed for the eight hundred
million dollar {AFTER taxes) buying power of Greater Kansas City. “

money, eager-to-buy Kansas Citians.

Iowa listeners are most inter-
ested in news stories which di-
rectly affect them, and are least
interested in routine obituaries and
Hollywood gossip, it was found.
Forign news was in second place,
outranked only by national news.
State and local news followed. In-
dividual stories in each category
drew divergent reaction.

Mr. Baxter auditioned a group
of 30 typical but fictional news
stories for 1,300 persons. Care
was taken in selection of stories,
style of writing and delivery. Four
separate transcribed newscasts
were rotated, with different ar-
rangement of types of news. Ques-
tionnaires  accompanied rating
charts. Typical cross-section of the
Iowa audience was tested.

Listener’s occupation is
main influence in

the
selection of

¢

i To reach the concentrated. sales potential of Greater Kansas City—without the
4
_rate penalty of out-state coverage—hire KCKN. i

Inside Story
JOHN GUNTHER'’S latest
best seller, Inside USA, in
his chapter on “Mormons and
Utah” gives Mutual Corre-
spondent Arthur Gaeth credit
for leading the fight to main-
tain “freedom of the air”
while he was with the Inter-
mountain Broadcasting Corp.
in Salt Lake City. The book
tells the inside story of Mr.
Gaeth’s efforts in the fight
that rocked Salt Lake City
and the Mormon Church.

stories, it was found. Local news
showed a marked popularity in
the localities concerned but was
rated low by outsiders.
Top-ranking stories were found
to contain elements close to every-
day lives of most persons, such as
housing, food, travel and weather.

=-
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McGee Commercial

Rates in San Diego

Crosby Named Top Male Singer
In Journal's Anuual Poll

BING CROSBY attained highest
total of 1,052 ballots to become
top male vocalist in first annual
poll conducted by San Diego Daily
Journal, according to Terry Nolan,
radio editor. Poll was taken in 11
program categories with total of
1,872 ballots being cast.

In response to question of which
program’s commercial did most to
sell its product, respondents placed
Fibber McGee & Molly (Johnson’s
wax) first. Following it were
Henry Morgan (Schick razors) and
Jack Benny (Lucky Strike cigar-
ettes).

The balloting:

Comedy: Jack Benny, 399; Fibber Mc-
Gee & Molly, 354; Red Skelton, 280.
Commentators: Walter Winchell, 697;
Drew Pearson, 293; Fulton Lewis Jr., 278.
Children’s programs: Lone Ranger. 540;
Let’s Pretend, 420; Cisco Kid, 109. Mys-
tery programs: Mr. District Attorney,
454; The Whistler, 307; Inner Sanctum,
231. Male vocalists: Bing Crosby, 1,052;
Perry Como, 171; Frank Sinatra, 121.

Girl vocalist: Dinah Shore, 617; Jo
Stafford, 355; Ginny Simms, 220. Loeal
programs: 1170 Club aired on KSDJ.
Forum: Town Meeting of the Air, 632;
University of Chicago Roundtable, 531;
People’s Platform, 480. Daytime serials:
Lorenzo Jones, 202; Ma Perkins, 196;
‘Aunt Jenny, 137. Classical music: Tele-

phone Hour, 847; Metropolitan Opera,
222; Boston Symphony, 188.

Significant result reflected by
poll is seen in fact that quiz pro-
grams appear to be the most lis-
tened to, according to Mr. Nolan,
since only 66 ballots failed to vote
in that category. Limited appeal
of daytime serials is reflected in
absence of votes in 934 ballots,
Mr. Nolan pointed out.

Ballot which was run in news-
paper for seven publishing days
contained five top Hooper programs
in each category with space for
write-in. Henry Morgan with a to-
tal of 124 ballots was most written-
in,

WWJ-TV STARTS 5-DAY
SCHEDULE OF TELECASTS

WWJ-TV, television station of the
Detroit News, went on the air with
a regular program schedule June
3. Hours of operation are Tues.-
Sat., 2-5:30 p. m. and 7-9:30 p. m.

Opening day schedule included
a short program featuring the
publishers of the News, W. E.
Scripps and W. J. Secripps, in
charge of the new radio operation.

Telecasting of two Detroit Ti-
gers baseball games each week also
was launched on WWJ-TV’s open-
ing day, with Ty Tyson, veteran
WWJ sportscaster [BROADCASTING,
May 26], doing the play-by-play
of a game between the Tigers and
New York Yankees. Telecasts of
the games are sponsored by Goebel
Brewing Co.

Opening night’s schedule on
WWIJ-TV included programs spon-
sored by Chevrolet, U. S. Rubber
Co., and Bulova Watch Co, A pro-
gram sponsored by J. L. Hudson
Co. the following night (Wednes-
day) marked the consummation of
a television contract signed two
years ago.

Telecasting
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Sanford, Fla.’s First AM

Station Now Operating
SANFORD, PFla’s first station,
WTRR, took the air May 20 with
250 w fulltime on 1400 ke, amidst
the congratulations and good
wishes of Sanford’s mayor, city
manager, county commission chair-
mah and chamber of commerce.

The new staff, as announced by
Mapager James S. Rivers, consists
of Joe Parris, commercial mana-
ger; Emerson Brown, chief engi-
neer; Bruce Smith, chief announ-
cer; Raymond Hobbs, program di-
rector; Peggie Duncan, reception-
ist-stenographer, and Betty Cul-
lum, copywriter.

James E. Hardie
JAMES E. HARDIE, 23, an-
nouncer of KTRB Modesto, Calif.,
died May 31 from injuries re-

ceived two days previously in a
traffic accident.

JEWELL SPOTLIGHTS CHICAGO

City's Radio Facilities Are Presented With Showmanship

WITH A “SPOTLIGHT on Suc-
cess,” Jewell Radio Productions,
Chicago, has sent out a brochure to
“give advertising agencies every-
where a more complete picture of
Chicago Radio; its broad experi-
ence of past sueccess, its ability of
the present, and its outlook for
the future.”

Printed and illustrated in sepia,
the book presents Chicago as a
“proving ground for successful
radio advertisers.” Among the
first sections are those presenting
the facilities and programs of the
four networks’ Chicago operations,
showing personnel and studios.

Center spread shows coverage
of Chicago radio stations and lists

By Production Firm

all the city’s outlets. The Chicago
Radio Director’s Guild, Manage-
ment Club, Writer's Guild are
written up with illustrations, as is
the television staton WBKB, with
a two-page spread.

“Chicago’s Illustrious Alumni”
list is followed by several pages of
pictures of Chicago actors and ac-
tresses, singers, singing groups,
and announcers and m.c’s. The
city’s AFRA rates completes the
brochure.

“We firmly believe,” says James
E. Jewell, president of Jewell Ra-
dio Productions, “that, dollar for
dollar, no other city in the United
States can match the value of a
Chicago produced show. We invite
cost comparisons.”

TOP
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VICTOR NORTON HEADS

AMERICAN HOME FOODS
VICTOR T. NORTON has been
named president of American
Home Foods, according to an an-
nouncement last week by Walter
Silbersack, chairman of the board.

An  executive
vice president
of the firm since
December 1946,
Mr. Norton has
had over 20
years experience
in the food field,
including pro-
curement, manu-
facturing, re-
search, sales and
general adminis-
tration. He was formerly assist-
ant to the president of Jewel Tea
Co., vice president of Cudahy
Packing Co., and vice president
and director of Kenyon & Eck-
hardt. ’

Gurth F. Chambers, who recently
resigned as vice president in
charge of sales of Lever Bros. has
been appointed vice president in
charge of sales of American Home
Foods.

It was also announced that Rob-
ert L. Benjamin, American Home
Foods vice president and executive
committee member, has resigned
his 12-year affiliation with the cor-
poration to head new organization
in food field soon to be made public.

American Home Foods products
include Clapp’s Baby Foods, G.
Washington coffees and broth,
Duff’s Baking Mixes, Chef Boy-
Ar-Dee Foods and Burnett’s Food
Flavors.

Mr. Norton

Packaging Agency’s Role
In Video Brodsky’s Topic

THE ROLE of the packaging ag-
ency in television never will be
defined until the advertising agen-
cies do it, Philip Brodsky, presi-
dent of Video Assoc. Inc, New
York television package program
agency, said May 29 at a luncheon
honoring firm’s first anniversary.
“Actually,” Mr. Brodsky stat-
ed, ‘“the package is a specialist,
and as such, offers a solution in
the present tussle for program
control between agencies and
broadcasters. Working with the
packager as an intermediary, the
agency would retain this control,
and, at the same time, the studio,
perhaps more willing to deal with
television technicians, would be
more inclined to grant the greater
laxity desired by the agencies.”

Lesly to Do Manual
PHILIP LESLY, vice president of
Harry Coleman & Co., Chicago
public relations firm, has signed a
contract with Prentice-Hall, New
York publishers, for a Public Rela-
tions Manual to be published in the
fall of 1948. The manual will have
more than 40 sections on different
aspects of public relations, each
prepared by an authority in that
particular field.

Telecasting



RAYTHEQN'S 2o weer e russsmors

INCORPORATING THE NEW

L A

250 Watt FM Transmitter, also standard
exciter unit for all higher power.

g MODULATION

Thorough tests in actual competition with
all other systems of modulation have proved
the superiority of the Cascade Phase Shift
Circuit—in signal quality, simplicity and de-
pendability.

Raytheon’s Cascade Phase Shift Modula-
tion is a basically direct circuit which adds
the phase shift of six simple stages to produce
the required phase shift needed for high fidel-
ity modulation —at an inberently lower noise
level. This extremely simple circuit elimi-
nates the major faults of other systems and
brings important advantages never before
possible (See features).

Carefully compare and you will buy Ray-
theon. Place YOUR order now for Fall delivery.

Above — Complete Cascade Phase Shift Modulatqey
Left —Front control panel of Transmitter.

YOU WILL WANT EVERY ONE OF THESE TEN IMPORTANT
FEATURES ... ONLY RAYTHEON CAN GIVE THEM TO YOU

1. Simplified circvit design thru the Cascade system gives stability
and efficiency to Raytheon FM.

2. Direct Crystal Control, independent of modulation, gives posi-
tive and aniomatic control of the mean carrier frequency. No com-
plicated electronic or mechanical frequency stabilizers are used. A
single high quality crystal does the job.

3. An inherently lower noise level is achieved by Cascade Phase
Shift Modulation which adds the phase shift of six simple stages.

4. Very low harmonic distortion—less than 1.0% from 50 to
15,000 CPS with 100 KC frequency deviation.

5. Conservatively operated circuits prolong tube life —prevent
progtam interruptions.

RAYTHEON MANUFACTURING COMPANY

Broadcast Equipment Division
7517 No. Clark Street, Chicago 26, lllinois

BROADCASTING ¢ Telecasting

6. No expensive special tubes. The modulator unit uses only in-
expensive receiver type tubes of proven reliability.

7. Unit construction. There is no obsolescence to Raytheon FM
Transmitters. Add an amplifier later to give the desired increase in
power. All units are perfectly matched in size, styling and colors.
8. Simple, very fast tuning. Circuit can be completely tuned up
in two or three minutes without external measuring instruments.
9. Lasting economy, Low first cost—low power cost—advanced
engineering design— plus modern styling, guarantee years of satis-
faction,

10. Easy to service. Excellent mechanical layout, vertical type
chassis and full height front and rear doors make servicing fast and
easy.

RAYTHEON

Cuvollonce in Eectrondics

DEVOTED TO RESEARCH AND MANUFACTURE FOR THE BROADCASTING INDUSTRY
June 9, 1947
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New WNAM Goes on Air
As 1-kw Daytime Outlet

WNAM, new l-kw daytime outlet
in Neenah-Menasha, Wis.,, began
operations May 23 on 1280 ke, ac-
cording to an announcement by
Don C. Wirth, vice president and
general manager.
Dedication cere-
monies, however,
were held May
25, with local
civiec and frater-
nal organizations
taking part.

Staff mem-
bers announced
by Mr. Wirth

Mr. Wirth

are Les Sturmer,
program director,
and E. W. Fliegel, chief engineer.

Station is owned by the Neenah-
Menasha Broadcasting Co., which
holds a conditional grant for a 3
kw FM station.

New Program on WCBS

NEWSPAPER criticism of radio
no longer is news but it remained
for CBS last -week to turn the
tables neatly with a program
which is definitely news by the
“dog bites man” definition.

Titled CBS Views the Press, the
show is aired 6:15-6:30 p.m. each
Sunday over WCBS, the network’s
New York outlet. In the program’s
debut last week CBS commentator
Bill Hollenbeck gave the New York
press a critical going-over with
gloves off, pulling no punches.

As an example of questionable
journalism Mr. Hollenbeck cited
the sensational treatment by the
New York press of a story about
families on relief being housed in
metropolitan hotels. He termed

CBS SHOWS PRESS ALSO ERRS

Indulging in Sharp Criticism of Radio

Takes to Task Newspapers

Mr. HOLLENBECK

this “a newspaper lynching party
. about as sorry an exhibition

GEARED TO GIVE YOU QUICK,
PARA-FLUX REPRODUCER SERVICE

"

R-MC AUTHORIZED STOCKING JOBBERS:

Albany, N, Y.—E. E. Taylor Co,

Allentown, Penna.—Radio Electric Service Co.

Asheville, N. C.—Freck Radio, Refrigeration &
Supply Co.

Atlonta, Ga.~Speciolty Dist. Co.

Augusta, Ga.—Prestwood Electronics Co.

Binghamton, N. Y.—Federal Radic Supply Co.

Boston, Mass.—DeMambro Radio Supply Co.

Boston, Mass.—Radio Wire Television Co.

Buffalo, N. Y.—Dymac Inc.

Chorles’\‘on, S. C.—Radio Loboratories, Inc.

Chattancoga, Tenn.—W. B. Toylor

Chi:ag . Nl.—Concord Radio Corp.
Chn:uga, [11.~Tri-Par Sound Systems
Chicagd, lll.—Walker Jimieson, Inc.
Chicago, Hl.—Newark Electric Co.

Los Angeles, Calif.—Rndin Products So'es Inc.
Los Angeles, Calif.—Radio Sperialties Co.
Madison, Wisc.—Satterfield Radio Supply Co.
Milwaukee, Wisc.—Radic Parts Co., Inc.
Philadelphia, Penna.—Al~ana Rrdic and Sound Co.
Portland, Ore.—United Radio Supply

Quincy, Il.—Gates Radio Co.

Roanoke, Va.—leonard Electronics

Rochester, N. Y.—Rochester Radio Supply

San Diego, Calif.—Coast Electric Co.

San Francisco, Calif.—San Francisco Radio Supply
Scronton, Penna.—Fred P. Pursell

Topeka, Kansas—John A. Costelow Co.
Tuckahas, N. Y.—Electranicraft

Washingtan, D. C.—United States Recording Ca.
WinstoniSalem, N. C.—Dalton Hege

need for a long
part, by sending

you quickly and

DEPENDABLE

R-MC Authorized Jobbers know the
importance of SERVICING  their
broadcasting station and other cus-
to fulfill
needs promptly.

R-MC Authorized Jobbers always
have available a sufficient quantity
of new PARA-FLUX REPRODUCERS in
stock .

tomers . . . all customer

. . for your convenience in
ordering and getting promptly.

Whenever you may inadvertently dam-
age a PARA-FLUX REPRODUCER, Arm, or
Equalizer, your R-MC Jobber will supply you
with a brand new unit . . .

immediately . . .

at a special, low exchange price. There is no

wait to repair pickup, or any other
it back to plant.

You will find R-MC Jobbers always ready to serve

efficiently. Write ys for the name of

Jobber in your territory, or see list below:

View showing
Arm; Universal,
Lateral and Verti-
cal Heads and
Equalizer

.
Bulletin PR2 upon

request

RADIO-MUSIC
CORPORATION

EAST PORT CHESTER, CONN.
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as the press . . . is capable of put-
ting on.” Mr. Hollenbeck noted
also that Jack Gould, New York
Times radio editor, in taking Clem
McCarthy to task in print for an-
nouncing the wrong winner of the
Preakness, got somewhat confused
himself and named the wrong
race. Mr. Gould said it happened
during the Kentucky Derby.

According to Edward R. Mur-
row, CBS vice president, the new
series is presented on the theory
that “freedom of the press and
freedom of radio are inseparable
and that mutual criticism will ben-
efit both.”

U. S. Berlin Broadcaster

Standing Treason Trial
FIRST TREASON trial in New
England since the Revolutionary
War started in Boston Federal
court last Monday with Douglas
Chandler—the Berlin “Paul Re-
vere” broadcaster—as defendant.
He was indicted for treason last
Dec. 30 in Massachusetts. As the
plane bringing him from Germany
was forced down in that state, he
must be tried there, according to
law.

“By reason of (his) broadcasts,
through the German radio broad-
casting company,” charges the in-
dictment, “(he) did give aid and
comfort within the United States
and eleswhere to the German
Reich.” Mr. Chandler was born in
Chicago.

Another American, Edward L.
Delaney, Illinois writer, charged
with treason, and later released,
was still in Germany, awaiting his
American passport. He was hired
as a commentator by the Nazi
foreign office. “Maybe I was mis-
guided in broadcasting factual in-
formation on the Berlin radio
from January 1940 until the U. S.
entered the war,” he explained,
“but then I went off the air and
stayed off.”

RAYTHEON MFG. FORMS

NEW UNIT AT WALTHAM
RAYTHEON Mfg. Co.,, Waltham,
Mass., has formed a commercial
products division, consisting of the
broadcast equipment division re-
cently transferred from Chicago to
Waltham.

Frank S. Horning has been ap-
pointed sales manager of the new
division and William A. Gray is as-
sistant sales manager. John H.
Beedle has been appointed produc-
tion manager for the division.
David D. Coffin is chief engineer of
the division and James N. Nye en-
gineer in charge of broadecast trans-
mitter equipment. Everett G. Fraim
has been appointed engineer in
charge of speech input equipment,
microwave applications and engi-
neering service and installation su-
pervision on broadecast and miero-
wave equipment.

Ben Farmer and Warren Cozzens
will represent Raytheon’s broadeast
equipment sales for the Midwest
with offices located at 7475 N. Rog-
ers Ave., Chicago.

Telecasting
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“Let’s not kid ourselves
about Television

There’s been entirely too much blue-sky talk
about television—too many small-time opera-
tors talking big—too many exaggerated state-
ments—too many extravagant claims. BUT,
television is really here. Four hundred thou-
sand sets will be built and sold this year, and
almost forty stations will be operating by
January 1, 1948.

Today’s studio programs leave much to be
desired. This is especially true of dramatic
programs because of the necessity of shooting
in continuous operation. BUT, people are buy-
ing television sets as fast as they can be built
and delivered.

Here’s what we

We are devoting our fine Hollywood picture-making
facilities to the job of producing low-cost, top-quality
features for television. .

This is not old movie film. It is brand new dramatic
material shot expressly for television’s small screen.

We are using the “open-end” technique which has
proven so successful in transcribed radio programs.
‘The films are designed so that the commercial message,
on film or live, will fit naturally into the entertainment.

Our first series is now being shot in our Hollywood
Studios and will be ready for delivery this fall.

We will make two series this year—a mystery melo-
drama and a family comedy series. We will mzake
three additional features next year—a comedy series,
another mystery, and a western,

These films will be shot on a mass production basis
which will put the average per station cost lower than
television studio production, yet will give the adver-
tiser a class A motion picture job.

Television stations are hard put to supply
even a minimum number of hours of operation.
BUT, eleven stations are now operating, fifty-
four others are building, with more to come.

If advertising dollars get tighter, television’s
small audience and high cost of program pro-
duction will slow its development. BUT, adver-
tisers are courageously tackling the program
and cost problems in order to secure time
franchises on the best stations.

People who look at television drama pro-
grams expect motion picture quality. We are
doing something about that, which is the reason
for this announcement.

are doing to help

We have a plan for amortizing costs by repeat show-
ings during television’s development stage that has
met with wide approval. We would like to send you
a copy of the plan or have our representative call

in person.
mﬁg QA’/IQ‘-OA'-Q.

P.S.: We can’t make all the subject matter tele-
vision needs to insure its steady growth and devel-
opment. We hope other film producers will enter
this field. There’s a big need. But remember,
gentlemen, it's got to be top-quality motion pic-
ture entertainment, filmed especially for tele-
vision, and it's got to be produced and sold at
extremely low cost.

Signed

TELEVISION FEATURES DIVISION

JERRY FAIRBANKS, INC.

Producers of ’Popular Sci "y

| Occupations”’, ’Speaking of Animals’’

Short Subject Series for Paramount Pictures
And Commercial Institutional Films

HOLLYWOOD e 6052 Sunset Boulevard

Telecasting

NEW YORK ¢ 292 Madison Avenue

Junes Q. 1047
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IN TODAY'S nationwide drive for lower prices, national ad-

vertisers are carefully weighing all markets and media as
they seek to build volume and reduce unit sales costs.

Cost-conscious financial heads are questioning each adver-
tising expenditure in hopes of cutting out any possible waste.
On the other hand, advertising managers and agencies are
fighting for expanded advertising programs.

But the balance of power between financial heads and ad-
vertising men is firmly held by the top sales executive—the
company official responsible to the President and the Board of
Directors for the entire sales and advertising program. These
sales officials will always insist on more and better advertis-
ing in any market and any medium that can bring greater sales
results for their advertising dollar. So any market and any
medium that has the support of the top sales executive is a sure
bet to get on the schedule and stay there.

Your place on the schedule may depend upon the Man in
Charge of Sales . .. and your one sure path to his desk is an
advertising campaign in SALES MANAGEMENT, the only publi-
cation specifically edited for the sales executives of national

advertisers.

a~ " A ensm

New CBS-IBEW Contract

Calls for 10% Increases

WAGE increases granted in the
contract [BROADCASTING, June 2]
between CBS and the International
Brotherhood of Electrical Workers
(AFL) will cost the network an
average of slightly more than 10%
above the old scales, according to
Howard Hausman, CBS personnel
relations director.

The two-year pact was signed in
New York May 28, to extend to
May 27, 1949. Increases will be
retroactive to April 1. The previ-
ous agreement between CBS and
the IBEW contained a five-year
“escalator” salary scale for tech-
nicians of from $60 to $110 weekly.
New scale calls for from $62.50 to
$125 weekly in the same five-year
progression. According to Mr.
Hausman contract calls for “no
significant changes in working con-
ditions.”

AFRA Denies Sanctioning
Anti - Communist Letier

DENIAL of official sanction to let-
ter mailed AFRA Hollywood mem-
bers scoring communist minority
became known last week on eve
of election of delegates to national
convention. Investigation and pos-
sible trial may confront those
responsible, it was said.

Letter of contention asked mem-
bership to guard against minority
seeking to take stand in matters
properly beyond ken of trade union
concern. Although letter was
signed by 69 key members, ap-
proximately half have made it
known they agreed to use of their
names in belief they were sup-
porting candidacy of Ken Carpen-
ter.

PRESIDENT Harry S, Truman will be
heard on all four major networks on
June 11, 11:45 a.m.-12:15 p.m. when

he speaks before the Canadian Par-
llament in Ottawa.

JOHN DE RUSSY NAMED

NBC SPOT SALES HEAD

JOHN 8. de RUSSY, former mem-
ber of the NBC Spot Sales staff,
has been appointed NBC Spot
Sales manager, succeeding Willan

C. Roux who will join the Colyer

Printing Co.,
Newark, N. J., as
vice president and
treasurer. Prior
to joining NBC in
1939 as a local
salesman with
KY W Philadel-
phia, Mr. de Rus-
sy was in charge
of financial adver-
tising of Phila-
delphia newspa-
pers for 10 years, being associated
with the Bulletin, Inquirer and
Record successively. In 1940 he
was transferred to NBC in New
York as a national spot salesman.
In May, 1941, he joined Westing-
house Radio Stations Inc., as sales
manager of KDKA Pittsburgh.
Two years later he became sales
manager of KYW and in Novem-
ber 1944, rejoined NBC Spot Sales
staff.

Mr. Roux, who will join the
Colyer Printing Co., on July 1,
joined NBC in 1932 and shortly
thereafter was named promotion
manager of the NBC local serv-
ice bureau. In 1934 he was trans-
ferred to the NBC ‘promotion de-
partment in charge of trade paper
advertising and printed promotion
and after three years in that post
left the network. In 1939 he re-
joined NBC as sales manager of
WEAF and WJZ New York, and a
year ago was appointed Spot Sales
manager.

Mr. de Russy

THE REPLACEMENT for the CBS “In-
formation Please” program, Wed. 10:30-
11 p.m., which is being dropped by
Parker Pen June 25, will be “Door-
way to Life,” & dramatic program
originating on the West Coast.

M.C. ‘CAIN'T READ NOR WRITE'

WAYS Early Morning Man Blind Since Birth Handles

ALONZO SQUIRES, announcer
and m.c. on WAYS Charlotte, N. C.,
likes to claim the distinction of
being the ‘“only college graduate
in North Carolina cain’t neither
read nor write.”

Literally interpreted, he can’t, be-
ing blind from birth. As m.c. of the
WAYS daily breakfast program
(5-7:46 a.m.), he translates his
commercial copy into braille and
memorizes his continuity and musi-
cal programs. Like any other m.c.—
and better than a good many—he
tears through the morning program
with no trouble at all. Listeners’
letters have proven their fondness
for his sense of humor and vigor-
ous philosophy.

He specializes in the folk -music
of the section, and is an avid col-
lector of such recordings. “Most
people call it hillbilly music, so I
don’t argue the point, but that’s not

Popular Disc Program

Mr. SQUIRES

an accurate label. What I am inter-
ested in is the true folk music
created by the early settlers as an
expression of their daily hopes and
disappointments. It’'s a serious
contribution to good music.”

He never misses a station break
nor a time signal. His head set is
rigged up so that one earphone
monitors the music and the other
allows the control operator to cue
him.

BROADCASTING e Telecasting



' MICHELSON

* porto-playhack o

FOR 16 INCH TRANSCRIPTION RECORDS

¢ Brand New: - Improved - Prompt
Delivery From Stock

Here's Charles Michelson's 1947 version of the
famous PORTO-PLAYBACK, for playing 16" tran-

specifications and features

WEIGHT: 26 pounds complete,

CASE: Sturdy, lightweight, attractive
maroon luggage, finished in fine grain
water-repelient fabric. All brass fittings

scription records at 33% r.p.m. and phonograph
3
records...an entirely new conception of com-

pactness, flexibility, tonal quality and ease of
operation.

It has everything from good looks to the new
permanent sapphire stylus and 16" transcription
arm. Guaranteed to meet the exacting require-
ments of radia stations, advertising agencies,

transcription companies and schools.

TO TELL AND SELL YOUR SALES STORY BETTER,
ORDER YOUR PORTO-PLAYBACK NOW

rustproof.
S1ZE:20"long,12” highand 8% wide.

SPEAKER: Latest design 6% inch per-
manent magnet speaker with special
aversized magnetic field.

AMPLIFIER: Powerful 4 tube
matched amplifier.

PICK-UP: Latest type 16 inch tran.
scription arm crystal pick-up with per-
manent sapphire stylus.

MOTOR: Dual speed, alternating AC
current, 33% and 78 r.p.m., with im-
proved heavy duty motor sealed in oil.

CONTROLS: Separate tone, equal-
izer, and volume controls.

CHARLES MICHELSON, inc.
PIUNE:_“S IN RADIO TRANSCRIPTIONS SINGE 1934
67 Wast u@! 5t., New York 18 Phanes MUrFay Hill 2-3376

PRICE: $125. Net F. O. B. New York,

GENNETT AND SPEEDY-Q SOUND EFFECT
RECORD LIBRARY
e TRANSCRIBED PROGRAMS
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al is your choice in Champagnes

They look alike, they're packaged alike. But how vastly dif-
ferent they really are! The champagne to the left is the famous
Pol Roger 1926, a light and exquisite blend of the finest grapes
grown in the great vintage year. It is recognized by connoisseurs
the world over. You who are discriminating appreciate the truly
great difference.

Like champagnes, men and organizations may also look about
alike. But what a striking ditference there is.

Today, in our fifteenth year of station representation, we are
proud of our persistent adherence to sound principles of opera-
tion and of the recognized character and quality of our sales
personnel. Such qualities are more than alluring promises—they
are positive proof of continued and satisfactory performance.

=

¥ Pacl I Feaymer Comprany Fnc. o Radro . idveilising
4 b 4 "
"ﬁ NEW YORK - BOSTON - DETROIT - ATLANTA - CHICAGO - LDS ANGELES - SAN FRANCISCO



Power of Radio

“IT JUST GOES to show the power of
radia!”

Such was the sage observation of the pro-
grarn head of AFRS operations in Tokyo
after the Army’s WVTR had thrown Ameri-
cans in the Japanese capital into a frenzy by
phoney reports about a ‘‘sea monster.”

It was more than a happenstance simula-
tion of Orson Welles’ “Invasion from Mars.”
The program was staged with the Welles
theme of nine years ago in mind. A young
- Army captain, without radio experience, ad-
mitted responsibility. He just hadn’t thought
about the possible results.

The news flash technique used by Welles
in hig broadcast in 1938 was adapted in the
Tokyn fakery. The “bulletins” were broadcast
betwesn 7 and 8 p. m. Reporters rushed to
the ‘“scene.” Army occupation wives were be-
side Lhemselves as husbands rushed from
dinner tables to give battle to the “serpent”
which had risen from Tokyo Bay, impervious
to smull arms fire and flame throwers.

It certainly shows “the power of radio.” We
have zeen it now not only in these fake drama-
tizaticns, but also in the all too real “kept”
radioz of Hitler and Mussolini.

The| quick lesson is that newspaper termi-
nology, such as “flash” and “bulletin,” should
not be used in dramatizations and that real
places and names are to be avoided. This
readily can be dealt with in the new stand-
ards of practice being drafted by the NAB;
indeed they are in the current standards.

The Tokyo incident proves another thing:
Radio is a highly skilled profession, more sen-
sitive than any of the other media. It can-
not be entrusted to amateurs.

L]

CBS Wind Sock
A SIGNIFICANT development which may
prove ti be a “wind sock” to point the direc-
tion for all radio was the presentation Satur-
day, May 81, (6:15-6:30 p.m.) over WCBS
New York of CBS Views the Press. The pro-
gram is a critical commentary of newspaper
handling of current stories and praises or
blames writers and papers by name.

Apparently unconcerned by any implied
threat from FCC’s Mayflower decision, Don
Hollenkeck, capable CBS newsman, discussed:

1. Fress treatment of the story that families on
New York relief were being housed in hotels. He
called it a “newspaper lynching party."*

2, The city transportation dispute. “Where they
got the story seems difficult to find out.”

3.. Winston Churchill’s sale of his memoirs for a
reporied $1,000,000. Some less prominent writers
“turn in some fine work for a lot less money.”

4. Coveruge of the Greenville, S, C., lynch trial.
Robert 5. Bird of the Herald Tribune was praised.

5, Clemn McCarthy’s fumble when he announced
the wrong winner of the Preakness. Jack Gould

in criticizing McCarthy dubbed one himself by say-
ing the error occurred at the Kentucky Derby.

Edwanrd R. Murrow, CBS vice president
and director of public affairs, in introducing
the show said freedom of press and radio are
inseparible and mutual criticism will benefit
both,

If CHES follows this New York debut by
offering the program to the network every
affiliate must decide whether it wants to join
in “editorializing” about the press. From there
it is only a step to editorializing on state and
local situations. This is a task which is cer-
tainly radio’s right but which should be done
only by able and experienced heads whether
it be in newspapers or on the air.
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Make the Most of It

EVENTS incident to drafting of new radio
legislation are developing swiftly. Chairman
White (R-Me.) has called hearings to begin
June 17—Iless than a month after introduc-
tion of the complex S-1333. Just hours before
the hearing call Sen. White disclosed he would
not be a candidate to succeed himself in the
elections next year, terminating more than
30 years in both House and Senate.

The White Bill thus is destined to become
his last major legislative project.

Sen. White has stated he does not regard
his bill as the last word. He has called for
prompt and brief hearings, presumably in
the hope of Senate action before summer
adjournment in latter July. He feels that since
voluminous testimony was heard in 1943 on
the White-Wheeler Bill, which comprises about
90% of the current measure, there’s no need
to cover that ground again.

To look for perfect legislation is Utopian.
To improve existing law is sound, particu-
larly when that law has been distorted almost
beyond recognition by bureaucratic fiat and
judicial interpretation. That is the approach
Sen. White feels he has taken. That is the
professed desire of the NAB and of the rank
and file in radio.

Radio must put its best foot forward. All
elements in radio, irrespective of the injury
they feel they might suffer as a consequence
of particular aspects of the proposed bill,
should be prepared to present their cases reso-
lutely, wisely, and courageously. Those provi-
sions which fall short should be criticized.
Nothing should be left to chance.

Over and over again it has been said that
so long as there is a limitation of available
frequencies there must be regulation of the
kind falling within the purview of the ‘“‘public
interest, convenience and necessity” clause—
the most inexact and ambiguous regulatory
doctrine extant. Our contention is that the
“scarcity” factor, notably with regard to FM,
has been artificially introduced.

Congress should be called upon to reap-
praise this “scarcity” element. FM was unborn
when the present Act was written in 1927 and
revised in 1934. FCC can argue that the de-
mand for FM facilities exceeds the supply of
assignments in the congested eastern metropo-
lises. But it was the FCC that created the
scarcity and it is the FCC that is goading all-
comers to get in on FM before assignments
are exhausted.

A year or two, we feel, will tell a different
story. We doubt then whether the demand
will exceed the supply. Free competitive enter-
prise will be the leveler. It isn’t in the cards
for 2,000 AM stations and the predicted 3,000
FM stations to operate successfully.

We cite this as a vital point with which
Congress should be acquainted, It is an es-
sential first step in the long-range effort to
eliminate the need for regulation beyond the
electrical interference aspect. Radio cannot
achieve full freedom—freedom comparable
with that of the other media—until natural
forces of competition prevail.

Sen. White, we think, acted hastily in de-
clining even the two-week hearing. postpone-
ment to July 1 sought by NAB President
Miller and others. It took several years for
the senator to complete his draft; it seems
untoward for him to expect testimony to be
completed in six or seven days on a legislative
project so vital to the public and to radio.

Nevertheless opportunity for a new law
exists now for the first time in years. Radio
should make the most of it. The next Senate
committee chairman (the fiery Charles Tobey
of New Hampshire is the ranking Republican;
Ernest W. McFarland the likely Democrat)
might not be so interested nor so friendly.

Oaz }er/aecu To—

HORACE NICHOLSON STOVIN

EY EXECUTIVES of the Canadian
I{ government’s broadcasting system

have been leaving for private com-

mercial broadcasting in increasing num-
bers. First to go was Horace Nicholson
Stovin, who in October 1940, left his post as
station relations supervisor of Canadian Broad-
casting Corp., to start his own radio station
representation business.

He opened an office in Toronto as represen-
tative of two stations, CKY Winnipeg, and
CKX Brandon. Today he operates offices at
Toronto, Montreal and Winnipeg, is second
largest station representation firm in Canada,
with 27 stations on his list.

Horace Stovin is well-known to Canadian
broadcasters, and a growing number of Ameri-
can broadcasters and advertising agency execu-
tives have become acquainted with him, for
he is a director of the Bureau of Broadcast
Measurement (BBM) and is chairman of its
technical committee.

He spends an increasing amount of time in
New York in consultation with officials of the
Broadcast Measurement Bureau (BMB) on
working out problems of correlating the studies
of the two organizations. He assisted mate-
rially in working out problems of BMB when
that organization started a year after BMB
had been organized in Canada.

Mr. Stovin was born at Deloraine, Manitoba,
April 17, 1895. Educated in western Canada,
he was living with his parents in Moose Jaw,
Sask., in 1912 when he became interested in
radio. He started his radio career with a crys-
tal detector and spark coil transmitted. The

. First World War intervened, but soon after

it was over young Stovin was on the air again
with an amateur station, this time from Unity,
Sask., where he was operating a drug store. In
the early 20’s he turned his amateur trans-
mitter into a broadcasting station, CMSC,
which operated from 1924-27 at Unity.

He sold his drug store and moved to Regina,
Sask., where from 1927 to 1929 he worked on
broadcasting problems of the Saskatchewan
Wheat Pool, a co-operative organization. Late
in 1929 he became manager of CKC Regina.

When nationalized broadcasting became a
reality in Canada in 1933 under the Canadian
Radio Broadcasting Commission, Horace Sto-
vin was asked to become program director for
western Canada, allotted a weekly budget of
$300 for programs! That started his travels
east, for there were frequent national program
planning conferences at Ottawa, where the
CRBC headquartered. So it was not unexpected

(Continued on page 48)
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TAKE THE GUESS OUT OF BUYING

(4

WITH WOV'S 5~ uditett

THERE IS NO GUESS-WORK WHEN YOU BUY A WOV

AUDITED AUDIENCE. We lay the Specific Market facts before you. % WAKE UP NEW YORK with Peggy Lloyd
% 1280 CLUB with Fred Robbins

We show you age, sex, telephone ownership, income, buying % BAND PARADE with Bill Gordon
% PRAIRIE STARS with Rosalie Allen
% ITALIAN MARKET OF 2,100,000 Italian-
guide you in the selection of the program best suited to your needs. speaking Americans.
More than the combined population of Baltimore and Washington.

power and other dependable data on these listening groups to

We want you to he a WOV sponsor with the full knowledge of
5 AUDITED AUDIENCES, each a distinct group of purchasers,
each at a different time of day or night, each the result of a pene-

trating, revealing listener survey.

Get the facts on these 5 AUDITED AUDIENCES. Have a WOV

representative give you Specific Market Information that...

“TAKES THE GUESS BUYING? R e
TAKES THE GUESS OUT OF Y |’ NBW YM H‘

Ralph N. Weil, General Manager « John E. Pearson Co.. National Representasive o o o, T R e e T e TR
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Respects
(Continued from page 46)

when in 1936 the CRBC was dis-
solved and the Canadian Broad-
casting Corp. took its place that
Mr. Stovin moved east to become
station relations supervisor.

During the summer of 1940 there
was a change in western Canadian
station representation line-up, with
All-Canada Radio Facilities taking
on the stations of Trans-Canada
Communications Ltd., CKRC Win-
nipeg, CKCK and CKRM Regina.
This left CKY Winnipeg, and CKX
Brandon, without adequate repre-
sentation in eastern Canada, and
Mr. Stovin was asked by Manitoba
Government Telephone System,
owner of the two stations, if he
woud represent them at Toronto,
and take over commercial manage-
ment pf the stations. He started a
small office at Toronto with Miss
Brickee Stuart as assistant. Today
Miss Stuart is secretary of the
company, and office manager of the
large Toronto office.

In 1941 Mr. Stovin joined forces
with William Wright, then To-
ronto office manager of Joseph Her-
shey McGillvra, and the firm of

Stovin & Wright took over the
McGillvra business in Canada. In
1945 the partnership was dissolved.
each partner opening his own rep-
resentation firm, Mr. Stovin re-
taining the bulk of the stations.
Since that time he has aded other
stations, including ZBM Hamilton,
Bermuda.

When the CBC recently decided
to have its second Toronto outlet,
CJBC, go more commercial, Mr.
Stovin was appointed exclusive rep-
resentative, first the CBC had ever
commissioned.

Horace Stovin along with All-
Canada Radio Facilities, was in-
strumental in starting the co-op-
erative Radio Bureau at Ottawa
for Canadian stations, an organi-
zation which prepares news and
features for Canadian stations
from the Dominion’s capital.

The Radio Bureau is now a part
of the set-up of Canadian Assn. of
Broadcasters. He was first repre-
sentative to start sales clinics for
the stations he represented, run-
ning these clinics for owners, man-
agers and staff prior to or imme-
diately after CAB conventions.

In the past year he has started
Stovin Productions, at Montreal,

Big Name Programming
by an Independent Station!

EASY ACES

EDWIN C. HILL

@ Heodline names and shows
in the entertainment field!
Everyone’s a big name treot on
the network . . . a steady diet an am-
bitious WPAG! And the listening
oudience in Ann Arbor has stepped
up buying lo a new high in response
to the "sales jolks' we're sandwiching
between these showmen. It’'s alesson
on how to get ond hold an audience
. and how to do a real selling jab
for the advertisers that pay the freight.
(Incidentally, the ftariff on this big-
time operation is surprisingly modest
even with our nevs power boost.)

Edward F. Banghn. Vice-Pres.& Gen. Mgr.

or BURN-SMITH COMPANY, INC.

NEW YORK
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CHICAGO

LOS ANGELES

ARL DUNBAR, former general adver-

tising manager of CBS Southwest

network, has been appointed station
manager of KSIL Silver City, N. M.
HOWARD C. GILREATH, former pro-
gram director and chief announcer at
WSGC_Elberton, Ga., has been named
general manager of WEBJ, new sta-
tion under construction at Brewton,
Ala.

PAUL W. COLLINS, assistant to W. C.
HUTCHINGS, midwest manager for
World Broadcasting System, Chicago,
has resigned to accept an executive
position with WEAS Decatur, Ga., ef-
fective July 1.

CHET CLARK, former announcer at
WCAE Pittsburgh, Pa., has been named
station manager of WLOG Logan, W.

Va.

ALEXANDER W. DANNENBAUM Sr.,
former president of WDAS Philadel-
phia who sold his interest in station
to Willlam Goldman Theatres [BROAD-
CASTING, March 3], is leaving Pnhila-
delphla for a vaction in Maine. Future
plans are undecided. His son, ALEX-

and has been appointed Canadian
distributor for a number of Ameri-
can transcription firms.

Three of his four sons are in
broadcasting. Bill, after service
overseas with the Royal Canadian
Air Force, is manager of CJBQ
Belleville, Ont.; Gerry, after serv-
ice overseas with the Canadian
Army, is production manager of
CKCW Monecton; Jim is on the
sales staff of CJOR Vancouver.
Fourth son, Bob, lives at Regina,
may get into broadcasting eventu-
ally.

When Horace Stovin is not busy
with broadcasting problems, or
commuting between Toronto and
Winnipeg, or Toronto and New
York, his tall form can be found
on the golf links somewhere in
Canada. Wherever he goes in sum-
mer his golf clubs go along, and
he has taken part in Canadian open
golf championship games. In win-
ter he likes to bowl and go to pro-
fessional hockey games. He belongs
to the Calton Club, Toronto; Carle-
ton Club, Winnipeg; Advertising
and Sales Club, Toronto; Canadian
Club, Toronto; A F & A M, and a
number of golf clubs. He is also a
member of the Kaltenborn Twenty
Year Club.

Canada Meeting

EXECUTIVE COMMITTEE of
the All-Canada Mutually Operated
Stations, and directors of All-
Canada Radio Facilities Ltd., held
meetings at Calgary last week, un-
der chairmanship of Harold R.
Carson, group president. Prob-
lems within the 12 stations oper-
ated by the group and of the rep-
resentation and transcription divi-
sions of All-Canada Radio Facili-
ties were discussed. Those attend-
ing the executive committee meet-
ing included: Guy F. Herbert, To-

ronto; F. H. Elphicke, CKWK
Vancouver; Gerry Gaetz, CKRC
Winnipeg; and Gordon Henry,

CJCA Edmonton.

BROADCASTING o

ANDER W. DANNENBAUM Jr., is re-
maining on at statlon as sales mana-
ger.

EARL R. KELLY, program director of
WWNY Watertown, N. has been
named statlon manager, succeeding
THOMAS E. MARTIN, who has resigned
to0 become manager of WRUN and
WRUN-FM Utica [BROADCASTING,
May 26]. JAMES W. HIGGINS, spclal
events director of WWNY, has been ap-
pointed assistant manager. Mr. Kelly

Mr. Kelly Mr.

Higgins

and Mr. Higgins will assume the new
duties July 1. Mr. Kelly has been with
WWNY since 1941, with leave of absence
for Army service during war. Mr. Hig-
gins formerly was assistant manager of
WMSA Massena, N. Y.

EDWARD R. MURROW, CBS vice pres-
ident and director of public affairs,
received an honorary degree of Doctor
of Laws at Muhlenberg College, Allen-
town, Pa., June 2. Mr. Murrow made
the principal address at the college.
He will address graduating class of
Smith College June 16.

EDWARD J. NOBLE, chairman of the
board of ABC, has contributed $200,-
000 toward the cost of a 40-bed $400,-
000 hospltal for the village of Canton,
New York, the Canton Hospital Assn.
announced last week. The gift was the
third in recent weeks by Mr. Noble to-
ward community hospitals in northern
New York.

E. R. (Curly) VADEBONCOEUR, vice
president of WSYR Syracuse, has re-
turned to his station after several
weeks' lliness. He had suffered an eye
injury.

WBAL Baltimore is now located at its
new address, 2610 N. Charles St. New
telephone number is Hopkins 3000.
Date of formal opening of WBAL's
‘new world of tomorrow” studios will
be announced later.

W. C. (Bill) SWARTLEY, station man-
ager of WBZ Boston and WBZA Spring-
field, 1s the father of a girl, Ariel Mc-
Knight.

GIL PALTRIDGE, president of San Fer-
nando Valley Broadcasting Co., licensee
of KGIL new 1000 w. Van Nuys, Calif.
statlon on 1260 k¢, now under con-
struction, is the father of a boy born
May 29.

C. L. THOMAS, general manager of
KXOK and KXOK-FM St. Louis, June
3 addressed the St. Louis Ad Club lun-
cheon meeting. His subject was fac-
simlle, “Tomorrow’s Newspaper Today.”
RICHARD SHAFTO, general manager of
WIS Columbia, S. C., has been ap-
pointed a member of Mayor's Housing
Commlittee, a voluntary organization
surveying vets local housing situation.
JOHN H. NORTON Jr., ABC vice presi-
dent In charge of stations, is the father
of a boy, born May 28.

Moore Heads CRAC

SAM MOORE, national president
of Radio Writers Guild, has been
elected chairman of the Council of
Radio Arts and Crafts, Hollywood.
Thomas Freebairn Smith, presi-
dent of Radio Directors Guild, was
made vice chairman and James H.
Brown, vice president of NABET,
secretary-treasurer.

Telecasting



ik |
Commerciat

AYMOND BROWN Jr., account ex-

ecutive with WOL Washington for

two years, has been named com-
mercial manager of WEAM Arlington,
Va. Before going to WOL., Mr. Brown
was account executive with WGAN
Portland, Me.
ROBERT S. DeTCHON, formerly with
sales department of WHK Cleveland,
has been named sales manager of
WJMO, new Cleveland station which
went on the air June 1 [BROADCAST-
ING, June 2]. Mr. DeTchon was with
WHK for 12 years and was acting sales
manager for past year and a half.
ROBERT C. HUGHES, formerly with
Texas Dally Press League, 11as, has
been appointed general advertising
manager of CBS Southwest hetwork,
succeeding CARL DUNBAR, resigned
{see Management).
UNIVERSAL PUBLISHERS REPRESEN-
TATIVES Inc., Radio Div., New York,
has been appointed as U, S. office for
Radio Mil and its 80 stations affiliated
with Radio Programas de Mexico S. A.,
Republic of Mexico.
JOHN L. PALMER, formerly with KGW
and KEX Portland, Ore.,, has joined
KOIN that city, as national advertis-
ing manager.
LAMONT L. (Tommy) THOMPSON, for-
merly with the O. D. Short Co., San
Francisco, and previously special agent
with the FBI, has jolned KQW San
Francisco, as account executive.
GRADY REEVES, formerly with WCKY
Cincinnati, has been named sales man-
ager of WLBB Carollton, Ga.
KENNETH MORTON, account execu-
tive of KIST Santa Barbara, has re-
signed to become commercial manager
of KCOY Santa Marla, Calif.

JAMES FORSYTH, account executive of
KIST Santa Barbara, has shifted to
KEEN, new 1000 w San Jose, Calif.
station on 1370 ke, now under con-
struction.

JIM ANDERSON has jolned sales staff
of KABC San Antonio, Tex.

EVELYN LAWSON has joined WABD
New York, Du Mont video station. as a
special sales representative.

ROBERT G. HUNTER, former announc-
er with KRSC Seattle, has joined sales
staff of KRUX Phoenix, Ariz.

HERBERT L. KRUEGER, commercial
manager of WIAG Worcester, Mass., has
been elected first lleutenant-governor
of First District, Adv. Federation of
America.

J. C. LYONS, who has been with Weed
& Co., station representative, since
1936, except for a period of Army ser-
vice, has been named eastern sales
manager of firm.

KVFD Fort Dodge. Iowa. has issued
Rate Card No. 6, which went into
effect June 1.

KETTEL-CARTER, Boston, has been

appointed as New England and Northern

New York State representative for

WLAM Lewiston, Me. ADAM J. YOUNG

glr Inc. is station’s national representa-
ve.

ANNE PALENCHUCK, formerly of CJOC
Lethbridge, Alta., has joined traffic de-
partment of CBR Vancouver.

SHIRLEY MILLS, formerly with Emer-
son Mfg. Co., San Francisco, has joined
auditing department of KGO San
Francisco, replacing RITA MEEHAN,
who transferred to KGO promotion de-
partment.

ED DEVNEY, New York manager of
Howard H. Wilson Co., New York, and
Lilllan Ryan, associated with the Aus-
trallan Mission to UN, were married
May 29 in New York.

John P. Sorenson

JOHN P. SORENSON, the man
who claimed he invented the wire-
less years before Marconi, died
last week in Copenhagen, Den-
mark at the age of 85. Mr. Soren-
son was said to have constructed
the first system of wireless tele-
phone and telegraphy back in
1891, and he later patented vari-
ous electrical inventions.

BROADCASTING

WFBR MARKS SILVER

ANNIVERSARY ON AIR

WEEK-LONG celebration was
held last week by WFBR Balti-
more in recognition of the sta-
tion’s 25th anniversary. WFBR
took the air June 8, 1922, with a
musical program and six days
later picked up President Hard-
ing’s speech at Fort McHenry ded-
icating the national memorial to
Francis Scott Key.

The celebration included special
programs, with anniversary cakes
on the Club 1800 program; special
decorations and lobby displays;
souvenir booklet with pictorial his-
tory of the station. WFBR’s in-
augural program in 1922 included
arias from operas sung by Mlle.
Edith de Lys, duet by Lawrie and
Guarneri, and talk by then Mayor
William F Broening.

Stewart XKennard, director of
sports and special events, has been
with the station 24 years and is
the oldest employe in point of
service.

Gets WLAW Post
MATTHEW J. NOONAN, of Mil-
ton, Mass., has been appointed na-
tional sales manager of WLAW
Lawrence, Mass. In announcing
the appointment Irving E. Rogers,

president of
WLAW, said Mr.
Noonan, a spe-
| cialist in adver-
& tising, merchan-
dising and mar-
keting in New
A . England for a
| quarter of a cen-
i l tury, has been
e placed in charge
Mr. Noonan of the station’s
new Boston office,
which opened June 1 in the Union
Savings Bank Bldg. at 216 Tre-
mont St. Mr. Noonan was with the
Boston Post for 16 years and
served as its national advertising
manager for 13 years.

Philip Morris Reports
Record Financial Year

PHILIP MORRIS & Co., achieved
the strongest financial position in
its history during the fiscal year
ending March 31, 1947, according
to A. E. Lyon, president. This dis-
closure was made in the firm’s an-
nual report issued to stockholders
June 2.

The company also enlarged its
working capital and produection fa-
cilities during that period, the re-
port added. It included a compara-
tive analysis of Philip Morris
sales, income and other data in re-
lation to its four major competi-
tors. Philip Morris’ net profit after
taxes but before adjustments for
the 1947 fiscal year was $5,409,085,
as against $4,497,694 for the pre-
ceding period.

WINSTON TELEVISION Corp., Brook-
lyn, N. Y., retail television dealer, be-
gan sponsorship June 2 of amateur
boxing matches from Jamica Arena on
WABD New York, Mon. 8:45-11 p.m.
Business was placed direct.
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(Advertisement)

JOHN OSCEOLA

Once when I was younger and had the real itch for adventure I roman-
ticized the Everglades beyond their worth and organized, together with
a friend of mine, Dick Gierch, a sort of safari into the deep vastness
of America’s only jungle.

We interviewed a fellow who ran an alligator farm near Miami and
who was supposed to be a trader with the Indians. He was a rascal, we
learned later, after we had commissioned him to employ Seminole guides
for this great hunt, and after he had done us out of a few dollars here
and there, but this man nor the incident has anything to do with the
story.

We meant to go into the Everglades and catch some alligators and
possibly kill a deer and a bear. I purchased a fine pair of moccasin
boots, some good corduroy pants, a brand new 30/30 rifle, and much
other equipment, including anti-venom. On the appointed day we set out
in high spirits from Miami, motored over to Ochopee, which is located
in Collier County near Everglades City. Most of you will remember that
Baron Collier founded this little town and bought up most of the usable
land in the county and, of course, until this day Collier County bears his
name.

There by the side of the Tamiami Trail lived our chief guide in a small
Seminole Indian village (non-commercial). His name was JOHN OSCE-
OLA, and he was the grandson of the fierce, famous old Seminole warrior
chief who defied the might of the United States for so long and who never
did surrender. JOXIN was to take us into the Glades and bring us out.
I was more interested in the latter part of the agreement because I had
beard of numbers of hunters who had gone in and never come out, get-
ting lost and antithetically to Houdini, not re-appedring ever. My spirit
of adventure didn’t run that high.

After several days of tortuous rough going we came home. I had seen
no bear, although we tracked one for about eight hours. I had seen one
medium-sized alligator who promptly scurried away, and I had fired one
time at a deer with no results.

JOHN OSCEOLA, however, taught me much. He was a fine physical
specimen, and each evening after hunting would promptly strip himself,
produce soap and take a bath in any water hole that was near, usually
a canal that drained through the Glades. He was clean mentally and
physically, JOHN OSCEOLA had been educated at Haskell Indian Col-
lege, 1 think, and he was a man of great native intelligence, He was
calm and deliberate and had selected the finest of equipment for himself,
much more practical than that I had. His rifle was a Winchester 30/30,
he wore tennis sneakers so that he escaped the water getting into his
boots and bogging him down. Of course, my boots were worthless, I had
to cut the toes out of them so the water would drain through. JOHN
wore the multi-colored shirt of red, green, blue and many other colors
so dear to the Seminole Indian’s heart. The shirt was beautifully tailored.
He told me his wife had made it. The squaws seemed to be doing most of
the work wherever I saw them.

I had often wondered about these “Joseph coats” that the Seminoles
had adopted, and I asked JOHN OSCEOLA why they wore so many
colors in one garment. He patiently explained to me that a wild animal
when confronted by a Seminole brave in such dazzling raiment usually
reacted by being startled to such an extent that the animal froze for a
few seconds giving the Seminole long enough time to draw a bead with
his rifle and bring down his game.

I thought a long time about that. I wondered if startling advertising
does much good. 1 wondered if it gives the prospective quarry such a
shock that he freezes and gives us time to level down on him, or does he
react in such a manner thai he flees and we are not able to bring him to
the point of purchase. I don’t know about that. I don’'t know how the
average listener reacts to shock advertising, but I believe that I learned
much from JOHN OSCEOLA.

Over at KAT we have the finest, most practical equipment that it is
possible to purchase and that goes from the pens on the executives desks
to microphones and transmitters. Over at KAT we don’t go in for start-
ling advertising, neither are we so conservative and so slow on the uptake
that the game gets away. I believe that if you really want to sell your
product in this southern Florida market that you should consider KAT's
raiment. its method of doing business, its staff and their alert attitude,
their ethical cleanliness in the world of business; in doing =0 you take a
leaf out of the book of JOHN OSCEOLA and certainly walk into the
market prepared to bring down your quarry, obtaining the best results
with the minimum of effort on your part by using KAT and its well
selected facilities.

After all advertising is a hunt, isn’t it? The object is to bag more
sales—-to increase the distribution of a given commodity—to make people
believe in the integrity and worth of the institution making the offer of
sale—to make the public conscious of the good qualities of your product
and to generally bring home a “full bag”.

KAT is prepared to guide your quest, to aid you in lining up prospects
—and to deliver all the listener audience vou need. We have the Best in
Facilities, the Best in Personnel and we would like to serve you jn your
Hunt for dollar Volume in the South Florida Market.

JOHN OSCEOLA was well equipped, knew his territory, and, oh yes,

he bagged his limit.
FRANK KATZENTINE
WEKAT
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COUSIN  KATEY

S ays .
Dear Cousin:

‘The bacon in that pan is a-siz-
zlin' just like a sponsor’s sales

after he’s got started on a KTSA
T program . . . Um humph . . .

Speakin's of sizzlin’, I wanta tell
you about the big patty “The Old
Trader”, Perry Kallison, had
down at his ranch last month , . .
Cqusin, ten thousand folks from
all over South Texas came out to
Perry’s place . It was on a
Sunday and Cousin Ernie Pratt,
KTSA's Farm Reporter was out
th}-re with the wire recorder.

Petry told Ernie they barbecued
six thousand pounds of Texas
beef, which is more beef than
Lippy Durocher has to say about
Happy Chandler . . . Y'know,
Cousin, we're kinda proud of that
turn-out at Kallison's Ranch,
cause as you know, Kallison’s
Trading Post is on KTSA from
7 to 7:20 AM Mondays thru Sat-
urdays and has been for ten years
. ... Believe you me, when you
want the farmers or ranchers of
Souyth Texas, you can sure get "em
by putting a message somewhere’s
close to Tradin Post . . . Inciden-
tally, Kallison’s Farm and Ranch
Store has sold lots of merchan-
dise because they sponsor this
commercial public service show
which they claim has sold or
traded over six million doliars
worth of goods for South Texas
farmers free of charge . . . And I
can’t say “that aint hay”, cousin,
because there’s been lots of hay
traded on it, too . . . Well, guess
I gbtta go now . . . See you later.

Love and kisses,

IS

SAN ANTONIO
550 ON THE D1AL-5000 WATTS Is.

AFFILIATED WITH

TAYLOR - HOWE - SNOWDEN .{‘aj*fa

Page 50 o

June 9, 1947

R. LaVERNE R. PHILPOTT, for
seven years with the N. S. Naval
Research Lab., Washington, and co-
inventor and designer of first U. S.
Navy radar, has resigned to become di-
rector of research and development of
Finch Telecommunications Inc., Passiae,
N. J. He assumed his new duties June 2.

G. S. PERKINS, receiver representative
in northern California and Nevada for
General Electric Re-

ceiver Div.. has
been appointed
sales manager for

GE's line of re-
ceivers, the Musa-
phonic. Mr. Perkins
will have head-
quarters at the GE
Bridgeport, Conn.,
plant until Receiv-
er Div. moves to
new location at
Electronics Park,
Syracuse, N:: Y
later this year. Mr.
Perkins has been
with GE since 1935,
with leave of absence for service in
Navy during war.

JOHN D. WOODWARD, former super-
visor of government equipment In
aviation sectlon of RCA Englneering
Products Dept., Camden, N. J., has
been appoinied manager of RCA avia-
tion equipment engineering group,
where he will supervise development
and engineering of aviation radio com-
munication and navigation equip-
ment for both commercial and military
alrcraft.

JOE MICCICHE has heen appointed to
newly created post of Los Angeles radio
coordinator by Los Angeles County
Board of Supervisors. A veteran political
broadcaster and formerly on staff of
KRKD Los Angeles, Mr. Micciche takes
over new duties on July 1. He will pre-
pare material for radio release to better
acquaint public with functions of
county government.

FREED RADIO Corp., New York, June
2 announced that prices of two leading
Freed-Elsemann radio-phonograph com-
binations have been reduced from
$795 to $695, in line with national
campaign to reduce consumer prices.
RIDINGS & FERRIS, Chicago publicity
and public relations firm, has moved
to larger quarters at 22 E. Huron St.
Telephone: Deleware 0170. Firm was for-
merly located at 11 E. Walton Place.

F. L. McCLURE has been named man-
ager of policy and research division of
personnel department of RCA Victor
Division, Camden, N. J

STEVE MARVIN, former CBS television
director, has joined production staff
of Television-Radio Enterprises, New
York package production firm.

JAMES H. BINGER, assistant secretary
of Minneapolis-Honeywell Regulator
Co., Minneapolis, has been elected as-
sistant vice presldent of the firm.

DR. DUNCAN S. BALLANTINE, assist-
and professor of history at Massachu-
setts Institute of Technology, Boston,
has Jjoined staff of Lowell Institute
Cooperative Broadcasting Council for
a three-month perlod as a consultant
on program content.

H. F. (Bill) WILLIAMS Jr., former di-
rector of publicity for Illinois State
Chamber of Commerce, has been ap-
pointed an account executive for
Ridings & Perris Inc., publicity and
public relations firm with headquar-
ters in Chicago and affiliates in New
York and Hollywood. Mr. Williams will
be assigned to Rochester, N. Y.
GEORGE L. BEERS, assistant director
of engineering of RCA Victor, Camden,
N. J., has received the honorary degree
of Doctor of Science from Gettysburg
College, Gettysburg, Pa.

RADIO SHOWS, new production firm
for live and transcribed programs, has
opened offices at 9 East Huron St
Chicago. GUY SAVAGE is production
manager of new firm and JAMES
CHAPMAN is general manager. Both
men are veterans In radio industry.

FLETA DOVE, information clerk, FCC

Mr. Perkins

License Division reference room, has
resigned to join office staff of Dr. J.
Louis Humphries, Washington, den-
tist.

EVE SYLVESTER, publicity director of
All-Canada Radio Facilities, Toronto,
program division, has resigned and
moved to California.

LEE TRACY resigned last week as
prestdent of Tracy-Robinson Inc., New
York, public relations firm. His future
plans will be announced after an ex-
tended vacation.

U. S. TELEVISION MFG. Corp., New
York, In campaign to lower prices of
video receivers, has issued to all sup-
pliers a request to cooperate by lower
prices of materials used in manufac-
turing.

RICHARD H. HOOPER, promotion man-
ager of RCA Victor, Camden. N. J.,
May 16 addressed American Assn. of
Universities at St. Louis U., St. Louis,
Mo. His subject was use of television in
education.

DAVE McCLINTOCK has been named
radio director of Community Chest of
Philadelphia and Vieinity, replacing
EMMA MAE ROBERTS, resigned.
HAMILTON HOGE, president of U. S.
Television Mfg. Corp., New York and
a partner in Huber Hoge & Sons Adv.,
New York, and Sarah Collins were mar-
ried May 28.

GERRY DAY has joined Les Mitchell
Productions, Hollywood, as head of
writing department.

O’BRIEN & DORRANCE, New York,
has moved to larger quarters compris-
ing the whole eighth floor of 160 East
56th St., New York. Telephone: Plaza
9-3943.

HOLLYWOOD BROADCASTERS SERV-
ICE, new station program service, has
opened offices at 6000 Sunset Blvd,,
Hollywood. Firm is offering daily news
letter to disc m.c.s containing human

interest and background information
adaptable to continuity as written.
BERNIE SMITH is executive vice-

president of new firm.

W. ARTHUR STEEL, former commis-
sioner of Canadian Radio Broadcasting
Commuission, predecessor of Canadian
Broadcasting Corp.,. has been appointed
chief engineer of Federal Electric Mfg.
Co., Montreal, Canadian affiliate of In-
ternational Telephone and Telegraph
Corp.

CONCORD RADIO Corp., Chicago and
Atlanta, has issued a new catalog sup-
plement, featuring new 1947 prices on
radio sets, parts, electronic equipment,
etc.

D. J. MacKILLOP, formerly with Philco
Corp. for 33 years, has been appointed
vice president in charge 0of southern
area sales for Tempo Record Co., Holly-
wood. IRVING FOGEL, president of
Tempo. Is in New York on business
and will return to Hollywood head-

@ WE
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ROBINSON RECORDING
MACHINE IS ON MARKET

THE NEW Robinson Professional
Recording Machine has just been
placed on the market by Robinson
Recording Labs, Philadelphia. Ac-
cording to the 18-year-old firm,
the recorder is the result of the
company’s years of practice and
research, though incorporating
many modern innovations.

The recording chassis is built
on a heavy cast aluminum bed-
plate of streamlined design, and
features a cast-in control panel
for VI meter, fader and switches.
The cutter carriage is made in
two styles which will accomo-
date any existing type of record-
ing mechanism. A highly precise

vertical vee-slide block permits
accurate adjustment of cutting
needle angle, accomodating all

cutting needle lengths.

There are five pitches available
by means of five levers projecting
from the pitch change box. The
pitch change mechanism is a unique
feature, in that the pitch can be
changed instantaneously, and while
recording. Price with cabinet and
without cutter is $1,475.00. Any
standard cutter heads will be
fitted at the factory at no extra
charge.

WFRS to 1072 kw

WFRS (FM) Grand Rapids boost-
ed its power to 10% kw May 26,
making it the most powerful FM
station in Michigan, according to
WFRS officials. Station is owned
and operated by four World War
II veterans and has been on the
air since Jan. 26 Gordon Thorpe
is president; Gerald Loop, general
manager; Robert Epstein, secre-
tary; Donald Foster, treasurer;
Kenneth Welch, local sales man-
ager; William DeVos, announcer;
and Helen Knecht, copy writer,

quarters in mid-June.

MITCHELL GERTZ PRODUCTIONS,
Hollywood, has transcribed new 15-
minute juvenile audience program, “Ad-
ventures of Zorra,” based on characters
created by Johnston McCully.

RILEY JACKSON, former producer of
Wade Adv. on ABC “Quiz Kids,” has
been appointed manager of newly
opened Hollywood office of Louis G.
Cowan Inc., program packager , at
6331 Hollywood Blvd.

o STATIONS iric
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FAIRBANKS LAUNCHING
NEW VIDEO DIVISION

A NEW television division, with
production already underway, was
announced last week by Jerry
Fairbanks, head of Jerry Fair-
banks Inc., moving picture produc-
tions, Mr. Fairbanks is an Aca-
demy Award winner and producer
of Paramount short subjects and
commercial films.

Using his regular movie equip-
ment and studio facilities, Mr.
Fairbanks plans two regular re-
leases, a detective-mystery series
and a situation comedy series,
with the first films scheduled for
delivery to stations and advertisers
in the fall.

Citing the CBS withdrawal from
live studio production, Mr. Fair-
banks had this comment: “Many
station operators and television
program directors are backing
away from the high costs and un-
satisfactory results of live dra-
matic shows. . . . Television oper-
ators are convinced they will be
serving their tele-viewers better if
they invest in remote pick-ups and
Hollywood-drama films produced
exclusively for the new entertain-
ment medium.”

MILWAUKEE CENTER
WTMJ Pians All-Out Effort
As Drive Nears Close

$5,000,000 DRIVE for a Milwaukee
County War Memorial Center, con-
ducted by WTMJ Milwaukee in co-
operation with local and national
advertisers, draws to a close June
15 with station putting on final all-
cut effort to push campaign across.

During the first week of the
drive, station and advertisers dedi-
cated 114 programs which included
local and national commercial
shows, local participating shows
and sustaining programs. Each
broadcast opened and closed with
a slogan and dedication. Station
also aired some 45 spot announce-
ments.

In addition to dedications and
announcements, 48 special War
Memorial Drive interviews were
featured. Campaign, largest in the
city’s history, was initiated May 15.

il

WARM WELCOME is extended Joe Raber, (second from 1) just ap-

pointed general manager of WMMJ Peoria. Welcoming committee in-

cludes T. A. Giles (far 1), chief engineer; W. J. Kutsch, president; and

Berne Enterline, program director. Mr. Raber has been sales manager

of WMBD Peoria for four years. He has also served as chairman of
sales managers committee for NAB District 9.

ABC to Start Five New

Sustainers This Month
SEVERAL new sustaining pro-
grams will have premieres on
ABC this month. They are: The
Eddie Albert Show, which begins
June 25, Wednesdays, 9:30-10
p.m. featuring comedian portraying
small town lawyer.

My, President, which starts
June 26, Thursdays, 9:30-10 p.m.,
will feature Edward Arnold in a
series based on interesting, hu-
man incidents that have happened
in White House.

Using no actors and no scripts,
but reactions of citizens, Candid
Microphone begins June 28, Sat-
urdays, 7:30-8 p.m.

The Challenge of the Yukon
features life during Alaskan gold
rush and begins June 12, Thurs-
days, 7:30-8 p.m.

The Adventures of Bill Lance,
which premieres on June 14, Sat-
urdays, 9-9:30 p.m., is a mystery
program revolving around a
wealthy expert on arts and sci-
ences.

CKGB FM Grant
CKGB Timmins, Ont, has been
granted an FM license, and will op-
erate on channel 233 on 955 me
with 250 watts, RCA equipment is
being installed and station is ex-
pected to be ready in July.

Atlanta’s Most Modern Station

"WBGE

Atlanta’s Only 24 Hour Station

Studios and General Offices

Georgian Terrace Hotel

Mike Benton. Pres.

Maurice Coleman, Gen. Mgr.

General Broadcasting Company

BROADCASTING

e Telecasting

“lanta;

HYDE OF FCC PRAISES
SYRACUSE FM PROJECT

WJIV, low-power FM non-com-
mercial educational broadeasting
project on the campus of Syracuse
U., was lauded by FCC Comr. Rosel
H. Hyde after a recent inspection
of the station.

Heading a group of FCC offi-
cials who examined the small GE
transmitter which the station uses,
Commissioner Hyde declared, “Pro-
jects like this are in keeping with
government legislation to provide
more effective use of communica-
tion channels. I think this installa-
tion, enthusiastically carried on by
everyone concerned, promises a
high degree of success.”

The GE transmitters have been
made available to colleges at less
than one-fourth the cost of pre-
vious equipment, according to GE,
in order to help eliminate the cost
barrier to non-commercial educa-
tional broadcasting.

FCC officials  accompanying
Commissioner Hyde were George
E. Sterling, chief engineer; Cyril
M. Braum, chief of the FM Divi-
sion and L. E. De La Fleur, basic
allocation group.

Georgia Radio Paper

VOLUME 1, Number I of The
Georgia Broadcaster appeared with
the June issue. The tabloid-size,
four-page newspaper is “published
for Georgia radio stations, their
owners, and employes.” Members
of the Georgia Assn. of Broadcast-
ers who appear on the masthead
are: Allen M. Woodall, WDAK Co-
lumbus; John Fulton, WGST At-
Edwin Mullinax, WLAG
LaGrange; Jim Woodruff Jr.,
WRBL Columbus; Wilton E. Cobb,
WMAZ Macon. Continuance of the
publication depends upon reception
by the stations.

NBC 31,127,940

ONE FIGURE in the story on the
BMB network survey [BROADCAST-
ING, May 19] was in error. NBC
was shown as having an audience
of 33,127,940. Correct figure is 31,-
127,940.

IN EASTERN

NORTH CAROLINA

YOUR SALES

ALPHABET STARTS
witH ABC ...

AND PAYS OFF WITH

WRRE

5000 WATTS, 930 KC
WASHINGTON, N, C.

-WRR.

1000 WATTS, 880 KC
CLINTON, N. C.

To sell the 922,353 folks living in the
rich 31.county area of Eastern North
Carolina’s fertile agricultural belt, you have
to reach them with regional Tar Heel stations.

These counties are the primary daytime
listening area of WRRF, Washington, N. C.,
and WRRZ, Clinton, N, C. There are 135,510
radio families in this ““as good as gold’’
market and their favorite stations are WRRF
and WRRZ. In addition to the listeners in
the primary area, there is o large “banus'”
audience in the secondary area.

WRRF, known as ““Goldy’’ and WRRZ,
nicknamed ““Speedy”, sell this prosperous
market where last year's bright leaf tobacco
crop alone sold for $245,459,006. They sell
it with outstanding local radio feotures, ABC
programming and thorough merchandising
to back up your sales program in this
wealthy region.

For speedy results in the “as good as
gold” market of Easfern North Caroling, use
WRRF and WRRZ. For further details write
the Tar Heel Broadcasting System, or see
your Forjoe & Co. representative.

TAR HEEL

BROADCASTING SYSTEM, INC.
Washington, North éurqlino

National Radso Representatives

FORJOE & CO.

New York @ Chicago e Los Angeles

; _ %
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HELDON PETERSON, formerly in

NBC Central division news and spe-

cial events department, has joined
KLZ Denver, as news and special events
manager.
FRED HEYWOOD, producer at WNBC
New York, has been appointed news
and special events
director of station.
He succeeds THOM-
AS B. McFADDEN,
who was recently
appointed WNBC
assistant manag-
er [BROADCAST-
ING, May 26]. Mr.
Heywood  assumed
his new duties

X 14 June 2.
‘ . BOB ALLMAN,
N 4 &-, blind-lawyer-athlete
and new sports au-
thority on KYW
Philadelphia, was
scheduled to return
to his alma mater, Overbrook School
for theé Blind, June 6 to present first
annual| Robert G. Allman Student
Athlete Award. Based on scholarship
and athletic ability, It is patterned
after famous Class of 1915 award given
annually at U. of Pennsylvania, where
Mr. Aliman captalned the wrestling
team.
CLAIR STONE, formerly with WISN
Milwaugee, has been appolinted di-
rector pf news and special events for
WDUZ |Green Bay, Wis. Mr. Stone was
program director at WTAQ Green Bay,
and has been with WHBY Appelton,
V;III;IBL Sheboygan and WINN Louis-
ville.
JOSEPH C. HARSCH, CBS news com-
mentator, left for Europe June 3 where
he wil]l visit such ecities as London,
Paris, Vienna, etc., to refresh European
connections. For next two months Mr.

Mr. Heywood

Harsch will be heard from Europe on
his regular CBS Sun. 5:45-6 p.m. show.
TOM CARSON, former sports director
of WCAR Pontiac, Mich.,, has been
named director of sports and special
events of WKBZ Muskegon, effective
June 15.

WALTER HAGEN Jr., son of Walter
Hagen of golf fame, has joined sports
department of WRVA Richmond, Va.,
replacing HUGH CARLYLE, who has
joined KMOX St. Louis.

GIL KINGSBURY, head of Washing-
ton news bureau of WLW Cincinnati
and WINS New York, May 28 was elected
a director of Washington Radio Cor-
respondents Assn.

CY PENLEY, assistant news editor of
KOA Denver, is the father of a boy,
Kent Alan.

FOSTER MAY has resigned as ABC
Western division news and special
events director to devote time to com-
pleting novel which has been accepted
for publication. No successpor to his
network post has been announced.
SAM HAYES, Hollywood news and
sportscaster, does fight sequence an-
nouncing in Warner Bros. film, “Whip-
lash.”

ORRIN MELTON, former news editor
at KYSM Mankato, Minn., has joined
KSOO Sioux Falls, S. D., in similar
capaclty.

JACK SHELLEY, newsbureau manager
at WHO Des Moines, is the father of
a boy, Stephen DeWane.

GENE GODT, newscaster at WHO Des
Motines, is the father of a girl, Nancy
Elizabeth.

A NEW CBS cooperative serles begins
June 30 and continues through Sept.
26, featuring Richard C. Hottelet and
the news, Mon.-Fri. 6:45-7 p.m.

NATIONAL REPRESENTATIVES @ PAUL H. RAYMER CO.
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More Interest

in Church Broadcasts

Past Year, Inman Tells N. Y. Meeting

AN INCREASED interest in
Church of the Air broadcasts
during the past year, was reported
by Elinor Inman, CBS director of
religious broadcasts, at the annual
meeting of the Board of Consult-
ants for the Church of the Air,
held at CBS headquarters, New
York, on May 27.

The Rev. Patrick J. Masterson,
representing The Very Rev. Msgr.
John J. McClafferty and The Rt.
Rev. Msgr. Robert F. Keegan, re-
porting on the series of 13 Roman
Catholic broadcasts, said that audi-
ence response to this series was
approximately 50% greater than
to single unrelated broadcasts.

It was also agreed at the meet-
ing that in connection with Bible
Sunday, the first Sunday in De-
cember, a series of broadcasts by
clergymen and laymen should be
given prior to Bible Sunday as a
means of arousing interest.

Edward R. Murrow, CBS vice
president and director of public af-
fairs, presided at the meeting,
which was held following a lunch-
eon of the board and CBS repre-
sentatives.

Among those attending the meet-
ing were: The Rev. Dr. Stanley
B. Hazzard, executive secretary,

THIS LITTLE PIG . . .

Will Be Safer Because
Of WNAX Contest—

IN AN EFFORT to reduce acci-
dental loss of live stock coming
into the Sioux City Stock Yards,
WNAX Yankton, S. D., in coopera-
tion with the National Safety
Council and the Sioux City Stock
Yards Corp. has prepared an edu-
cational plan to instruct stock
handlers in safety measures.

From June 1 to Dec. 1 a contest
js on for all live stock truckers in
the area—North and South Da-
kota, Wyoming, Nebraska, Iowa
and Minnesota. The contest is to
encourage a more careful handling
of animals, use of proper truck-
ing equipment, and the elimination
of highway accidents.

Awards totalling $2,000 in mer-
chandise, cash, trophies and cer-
tificates will be presented winners
of the contest. The certificates will
be mounted on the cab of each
winning truck. Presentation wili
be made during the annual Truck-
er Day in Sioux City Dec. 4.

The Sioux City Stock Yards re-
ceives an average of 3,000 trucks
of live stock a week, with an an-
nual business of over $200,000,-
000.00. “Every year,” writes Rob-
ert Tincher, vice president and
general manager of WNAX, “thou-
sands upon thousands of dollars
in live stock are lost because of
accidents on the highways
. . ., in mishandling stock in and
out of the loading chutes, thereby
causing bruises which result in
the spoilage of meat, ete. (and
incidentally higher prices to the
consumer).”

BROADCASTING o

Affiliated Baptist City Societies of
Greater New York; The Rev. Dr.
Stanley Stuber, director of public
relations, Northern Baptist Con-
vention and chairman of the na-
tional committee of the Northern
Baptist Convention; The Rev. Mr.
Everett C. Parker, chairman of the
joint religious radio committee;
The Rev. Dr. Emory Ross, execu-
tive secretary, Afriea Committee
of the Foreign Missions of North
America; Father Masterson, rep-
resenting Roman Catholies; Mr.
Walter W. Kantack, Christian Seci-
ence Committee on Publication for
the State of New York; the Rev.
Mr. Carl Lundquist, executive see-
retary, division of public relations,
National Lutheran Council; The
Rev. Ralph Stoody, director, Office
of Methodist Information; Mr.
Richard L. Evans, representing
Elder Stephen L. Richards, mem-
ber of the Council of Twelve,
Church of Jesus Christ of Latter
Day Saints; The Rev. Theodore F.
Savage, executive secretary, Pres-
bytery of New York Presbyterian
Church, U. 8. A., and member of
the radio committee of the Presby-
terian Church U. 8. A.; Dr. Jonah
B. Wise Central Synagogue.

CBS representatives included
Mr. Murrow who presided; David-
son Taylor, CBS vice president and
director of programs; Dr. Lyman
Bryson, counselor on public affairs;
Robert Hudson, director of educa-
tion; William Fineshriber, assist-
ant director of broadcasts; Leon
Levine, assistant director of educa-
tion and Miss Inman.

WJRl at Lenoir, N. C.

Is Formally Dedicated
WIRI Lenoir, N. C,, held its for-
mal dedication last Friday at 10:15
a. m., in the Center Theatre,
Lenoir. Governor R. Gregg Cherry
made-the dedicatory address. Sta-
tion is on 1340 ke, with 250 w.

John P. Rabb is owner and gen-
eral manager. Program director is
A. G. Foard, and Don Perkins is
commercial manager.

’
2z WIBG

REPRESENTED: Nationally by Adam J. Young, lae.
In New York by Joseph Lang, 31 w, 47th Street
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‘SPONSORS uad

AVID FACTOR has been elected

board chairman of Max Factor &

Co., Hollywood (cosmetic mfgrs.).
Other new officers named by directorate
include MICHAEL HARRIS, JACK MIER
and LEONARD MATCHAN as vice presi-
dents with LEON LEVY secretary. MAX
FACTOR Jr. was renamed President.

MABLEY & CAREW DEPARTMENT
STORE, Cincinnati, has slgned for sec-
ond full year of evening concerts pro-
gram on WSAI that city. Program is
90 minutes, at 10:30 p.m. every week
night except Fri., of recorded symphonic
albums.

STANDARD OIL Co. of Indiana has
contracted to sponsor all regularly
scheduled football games of Chicago
Bears this fall over WIND Chicago.
Contract is for four years. Agency: Mc-
Cann-Erickson, Chicago.

VOICE OF PROPHESY Inc., Washing-
ton, D. C. (religlous), effective July 1,
has appointed Western Adv. Agency,
Los Angeles, to handle national ad-
vertising. George C. Hoskin Assoc., Chi-
cago and Hollywood agency, currently
services account. Radio will continue
to be used, with no change in current
station list or campalgn, which in-
cludes weekly half hour live “Voice
of Prophesy” on more than 250 MBS
stations with transcribed version of
that program on statlons in 200 selec-
ted areas.

EMMRICH COFFEE Co., Portland, Ore.,
has started advertising campaign on
KOIN Portland, and plans to expand
to statlons throughout Oregon and
southwest Washington. Agency: Ran-
dolph Kuhn Adv., Portland.

J. H. FILBERT Inc., Baltimore (marg-
arine and salad_ dressing), will inten-
sify its sponsorship of spot announce-
ments and participation programs
after July 1. No changes in radio ad-
vertising for firm during June will be
made. Agency: Sullivan, Stauffer, Col-
well & Bayles, New York.

FORD DEALERS ADV. Assn. of South-
ern California, Los Angeles, June 2
started for 13 weeks, “Henry La Cos-
sitt’s Editor’s Diary” on 7 Don Lee
Southern California stations, Mon.-
Fri., 8:30-8:45 a.m. (PST). Dealers on
June 7 also started for 13 weeks, “‘Play
Ball, Son’” on 7 Don Lee Southern Cali-
fornia stations, Sat. 8:30-8:45 a.m.
(PST). Agency: J. Walter Thompson
Co., Los Angeles.

SOUTHERN CALIFORNIA EDISON Co.,
Los Angeles (electric water heaters),
June 2 started 30-day spot announce-
ment campaign on KTIP KCOK KPKC
KKIN. Agency: The Mayers Co., Los
Angeles,

STRIETMANN BISCUIT Co., Cincin-
natl, Ohlo, has added three stations to
those carrying ‘‘Old Dominion Barn
Dance” from WRVA Richmond, Va.
Sponsoring program three times week-
ly, 15-minute show is now aired on
WFBC WIS
WCHS WSAV WLOG WBTH WJLS
WLOW. Agency: Harry M. Miller Inc.,
Columbus, Ohlo.

“WFDF Flint’s been advertising
a drastic cut in women’s clothes.”

BROADCASTING o

BUSINESS ASSOC. Inc., Raleigh, N. C.,
new bookkeeping and tax preparation,
consultant and advisory service for
small business., has appointed Pled-
mont Adv., Salisbury, N. C., to handle
advertising. Test campalgns belng
planned for Carolinas and Virginia.
Radio will be used.

QUAKER OATS Co., Chicago, Ill, has
issued question-and-answer bulletin
titled “Breakfast Mail Call” giving in-
formation on importance of well-bal-
anced breakfast and suggested menus.
Accompanying bulletin is folder giving
vitamin summary and composition of
Quaker cereal foods.

RESINOL CHEMICAL Co., Baltimore,
has appointed Redfield-Johnstons, New
York, for a special radio and newspaper
campaign for its ointment and soap.
Spot campaign is scheduled to begin in
mid-June.

THE MILWAUKEE ROAD (rallroad),
June 16-28 begins spot campalgn to
introduce line’s new Olympian Hlia-
watha running from Chicago to Seattle.
Selected stations include KEX KOIN
KXRO KVOS KRKO KGY KJR KXLY
KMO. Sponsor also will use regular
newscasts. Agency: Roche, Willlams &
Cleary, Chicago.

SANI-WAX Co., Dallas (polish), has
appointed Hunter Adv., Los Angeles, to
handle West Coast advertising, and
June 9 started heavy spot announce-
ment schedule on KIEV Glendale and
KPO San Francisco. Other stations will
be added.

WALT DENNIS, radio and television di-
rector of Allled Stores Corp., formerly
on NAB headquarters staff, is 1l
with pneumonia, suffered while travel-
ing with the RCA-Allled Television
Caravan.

WALGREEN Co., Chicago (drugs) June
29 renews for 52 weeks three programs
over WGN Chicago; “Weekend Report-
er”, Sat. 8:30-9 a.m, (CDST); “Famous
Neames,” Mon.-Fri. 1:30-45 p.m. (CDST);
and 8!%2 hours of newscasts during
week. Agency: Schwimmer & Scott,
Chicago. .

R. E. KIRBYSON has been appointed
vice president In charge of sales, ad-
vertising and marketing of Dalglish
Chemicals Ltd., Toronto.

Book by Agency V. P.

A NEW NOVEL, Justice Is a
Woman, by Helen Haberman, ex-
ecutive vice president, William
Douglas McAdams Inc., New York,
will be published this week by
Prentice-Hall, New York. The
book concerns New York lawyers
and law firms and New Deal “brain
trusters” during the war. Mrs. Ha-
berman, who has the Squibb and
Upjohn accounts for the agency,
wrote a previous novel about agen-
cies titled How About Tomorrow
Morning?

One World Awards

ONE WORLD awards for 1947
were presented on May 28 in
New York’s Carnegie Hall to Fi-
orello LaGuardia and Fredric
March by Norman Corwin, CBS
writer-producer and 1946 winner.
Arturo Toscanini’s award was ac-
cepted in the maestro’s absence by
his son, Walter. Mr. LaGuardia,
now a commentator for Mutual,
was honored for his work in radio
and the press, Mr. March for stage
and screen and Mr. Toscanini for
musie.

Telecasting

Nerwonk Accounts

New Business

SWIFT & Co., Chicago, (meat pro-
ducts), August 9 begins sponsorship of
“Archle Andrews” show, now heard
sustaining over NBC, Sat., 9:30-10 a.m.
(CDST). Program will be alred over
160 NBC stations for 52 weeks. Agency:
J. Walter Thompson Co., Chicago.

CONTI PRODUCTS Corp., New York,
takes a summer haltus from July 3
until sometime in October for ‘‘Trea-
sure Hour of Song” on MBS, Thurs,
9:30-10 p.m.

GENERAL MILLS Inc., Minneapolis,
June 7 began for 52 weeks ‘Famous
Jury Trials” on ABC, Sat. 7:30-8 p.m.

(CDST). Agency: Dancer-Fitzgerald-
Sample, Chlcago.
STANCO Inc., New York (Flit house-

hold insecticide), May 27 for 13 weeks
began ‘‘Flit Frolics” on Yankee net-
work, Tues. and Thurs. (hours vary
on different stations). Agency: McCann-
Erickson, New York.

GENERAL MILLS Inc., Minneapolis,
June 3 started for 52 weeks '"The Green
Hornet,” on ABC, Tues. 6:30-7 p.m.
(CDST). Agency: Dancer-Fitzgerald~
Sample, Chicago.

Renewal Accounts

PRUDENTIAL INSURANCE Co.,, of
America, Newark, N. J., June 1 for 52
weeks renewed “The Family Hour" on
CBS, Sun., 5-5:30 p.m. Agency: Benton
& Bowles, New York.

GENERAL FOODS Corp., New York,
July 3 for 52 weeks renews ‘‘Maxwell
House Coffee Time” with Burns and
Allen on NBC, Thur., 8:30-9 p.m.
Agency: Benton & Bowles, New York.

QUAKER OATS Co., Chicago, (Puffed
Wheat, Rice Sparkies), July 1 renews
for 52 weeks (eight-week haltus July 1-
August 25) “Terry and the Pirates” on
ABC, Mon.-Fri.,, 5-5:15 p.m. (CDST).
Agency: Sherman & Marquette, Chi-
cago.

No Escape, Doc

NEW CONTRACT which has
re-signed Unsgeen Advisor to
air human relations problems
over WIP Philadelphia under
sponsorship of Dr. Shor, the
dentist, contains an unusual
clause reading, “If lightning
strikes Dr. Shor and causes
his demise there will be no
short rate.” Reason for the
clause, according to WIP’s
Sam Elber, was a technical
argument between Dr. Shor
and Benedict Gimbel Jr.,
president and general mana-
ger of WIP.

SEALY MATTRESS Co., Los Angeles,
June 3 renewed for 52 weeks, "“Alvin
Wilder, News” on 17 ABC Western sta-
tions, Tues., 7:45-8 p.m. (PST). Agency:
Alvin Wilder Adv., Los Angeles.

Net Changes

INTERNATIONAL SILVER Co. of Can-
ada, Hamilton, Ont. (silverware). June

8 replaced “Adventures of Ozzle and
Harrlett” with 'Silver Theatre” on 28
Trans-Canade statlons, Sun. 6-6:30

p.m. Agency: Young & Rubicam, To-
ronto.

ELECTRIC AUTO-LITE Co. Toronto
(batterles, automotive equipment) June
12 replaced “Dick Haymes Show” for
“Lawyer Tucker” on 29 Dominion net-
work statlons, Thurs. 9-9:30 p.m.
Agency: Ruthrauff & Ryan, Toronto.
GENERAL FOODS Corp., New York
(Maxwell House Coffee), June 23 re-
places Kate Smith on CBS, Mon.-Fri.
12-12:30 p.m., with “Wendy Warren
and the News.” Agency: Benton &
Bowles, New York.

You Can’t
MISS in
MISSISSIPPI

Here's a proposition down any
time buyer's alley: Place a sched-
vle on all the 'Ole Miss Stations
and get complete coverage of
Mississippi’s BILLION DOLLAR Mar-
ket. You can't afford to miss the
fact that retail sales volume in
Mississippi has increased 34 per
cent over last year. With all the
'Ole Miss Stations you can’t miss
Mississippi and this growing retail
market.
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¥ 3 -
Jersey's 157 Station

KAT

NEWARK-NEW JERSEY

FIRST

AM

First commercial broadcast
in New Jersey in 1920 over
214, the original WAAT.

FIRST

COMMERCIAL

M

Will be onthe airas WAAW,
on or before July, 1947...

gon FIRST

TELEVISION

CP granted April 8, 1947.
Will be on the air as soon
as construction is com-
pleted.

WAAT DELIVERS
MORE LISTENERS
PER DOLLAR 1IN
NORTH JERSEY
AND NEW YORK
CITY THAN ANY
OTHER STATION
...INCLUDING ALL
50,000 WATTERS,

‘\w Jevst ’

Y
ON THE I
DIAL

NEWARK-NEW JERSEY
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TEACHERS’ WORKSHOP
Radio and Schools Cooperate
In Des Moines Project

RADIO WORKSHOP for teachers
in which 12 hours of instruction
will be offered in radio writing
and production is to be another
step in a program of close cooper-
ation between broadcasters and the
Des Moines schools, KSO Des
Moines management announces.
Workshop will start shortly after
the next school term opens.

Movement of radio into the Iowa
capital’s schools began last sum-
mer when proposal of Tom Lewis,
director of youth activities for
KSO, for a 14-week series of dra-
matic, musical and discussion pro-
grams to be presented in class-
rooms by students and instructors
was accepted by C. A. Schropp, di-
rector of audio-visual education in
Des Moines Public Schools. At end
of first series another 14-week se-
ries was set up. Parochial schools,
as well as public schools, partici-
pated.

KSO also reports that the school
board of Des Moines has approved
tentatively the construction of a
broadcasting studio in one of the
high schools, with permanent lines
leading to all Des Moines stations.

WCBS-TV NEW MOBILE

UNIT READY TO BE USED
WCBS-TV New York will put its
second mobile unit into operation
this week. The fully-equipped unit
will be manned by the camera crew
formerly used on CBS studio video
programs. This crew has been re-
hearsing for remote pickups since
the new unit was delivered to CBS.
Unit is said to be the first of a
series of technical improvements
at WCBS-TV, which will include
changes in the station’s antenna.

By mid-summer CBS expects de-
livery of a so-called television stu-
dio on wheels, a 1%-ton Chevrolet
designed by RCA for remote opera-
tion.

Entire telecast can be handled
from the truck with the exception
of setting up the cameras at the
scene of action. A reinforced plat-
form construction atop the truck
provides for mounting and opera-
tion of both cameras and relay an-
tenna either from a fixed location
or in motion, for covering parades,
ete.

Station has purchased four new
film projectors, two 16 mm and
two 35 mm, and has made a sec-
ond film channel available. It also
has installed an optical device for
handling titles, maps and other
pictorial ‘material. Built by CBS
engineers, this mechanism per-
mits fades, dissolves, superimpo-
sitions, etc.,, between multiple
stages on which visual material
can be mounted.

THE COMMUNIST PARTY, USA, has
bought a quarter-hour, one time per-
iod, 10:15-30 p.m., Tuesday, June 10
on MBS. Program will carry talk by
Willlam Z. Foster, chalrman of the
Communist Party. opposing the Hart-
ley-Taft labor legislation.

ProoucTion

ILL MEREDITH, script writer, for-

merly with WLW Cineinnati for 5

years and previously with WLS Chi-
cago, has been named continuity editor
of WRFD Worthington, Ohlo, effective
June 15. WRFD expects to begin opera-
tlons in July.

CHARLES AVEY, Army veteran and
previously with KMBC Kansas City for
5 years as staff announcer, has been
named continuity editor of KMBC, suc-
ceeding MYRON CURRY, who has re-
signed to take his masters and doctor’s
degrees at U, of Wisconsin.

JUDITH LAWTON, formerly with WBSR
Pensacola, Fla., has jolned WTOD To-
ledo, Ohlo, as program director.
ARMINE H. WOOD, former staff an-
nouncer and musi¢ director of WHSC
Hartsville, S. C., has jolned announcing
staff of WBML Macon, Ga.

WILLIAM CANNADY, staff announcer
at WFRP Savannah, Ga., has been
named station production director. KAY
MIDDLETON has been appointed music
librarian of station and RAYMOND
STEWART and TOM REIMERS have
joined WFRP announcing staff. BETTY
RAUERS has joined station’s sales-
continuity department.

JOHNNY GILL, formerly with WHNC
Henderson, N, C.,, has jolned WWGP
Sanford, N. C., as commercial coyp-
writer.

BOB MCcKEE, Chicago freelance an-
nouncr, has joined announcing staff of
WBBM Chicago.

HENRY DICK, ABC assoclate staff di-
rector, is the father of a boy, Willlam
Eric, born May 28.

STEVE ROBERTSON, vacation rellef
announcer at KGO San Francisco, has
been abppointed to regular announcing
staff, replacing HERB HALEY, resigned.
BOB REINHART, former assistant man-
ager of CHOK S8arnia, Ont., has joined
CFPL London, Ont., as production man-
ager. He formerly was with CKWS
Kingston, and CKGB Timmins as pro-
gram director.

BOB MALEY, formerly with WLW Cin-
cinnatl as script writer, has joined
WMBD Peoria, 1ll., as continuity editor.

EDITH MILLER has jolned continuity
staff of KFAB Omaha, succeeding DON
CROWE, who resigned to joln Joyce
Ayres Adv., Lincoln.

HOMER BLISS has been named chief
announcer at WHAM Rochester, N, Y.

JANE BURROUS, formerly with con-
tinuity department of WBBM Chicago,
has jolned WKLX Lexington, Ky.
KAY WILKINS has joined continuity
staff of WBBM Chicago.

BILL LINDSEY, formerly with KYUM
Yuma, Ariz., and FRANCES WAITE,
formerly with KMPC Hollywood, are to
be married June 14. Following honey-

moon, they are to join KYSC, new Sun
Country Broadcasting Co. station now
under construction at Yuma. Mr. Lind-
sey will be program manager of KYSC
and Mrs. Lindsey will be office manager.
GORDON BAIN has jolned announcing
staff of CJOC Lethbridge, Alta.. replac-
ing KEN ANDERSON, resigned.
WINSOR BROWN, formerly with WMBD
Peoria, Ill., has joined announcing staff
of WWSW Pittsburgh, Pa.

LEE WOODY and MAX PRIDMORE
have jolned KCOY Santa Maria, Calif.,
as announcer-operators.

GENE WEBSTER, formerly on station
relations staff of CBS Hollywood, has
Jolned network's program writing de-
partment as librarian, replacing HARRI-
SON NEGLEY, transferred to editing
department.

DARYL HUTCHINS, announcer for-
merly of KPO San Francisco, has
Joined KSAN San Francisco.

TED HUNT has been appointed pro-
gram director of KROD El Paso, Tex.
CHICK LIND, announcer at WEKBN
Youngstown, Ohio, is the father of
a boy.

JEAN WILSON, formerly with WEKPT
Kingsport, Tenn. and WEGO Concord,
N. C., and wife of DAVID E. BIGLEY,
program director of WJOI Florence,
Ala., has joined advertising and copy
department of WJOIL.

DEBORAH B. COTTON, former direc-
tor of women's programs at WTVL
Waterville, Me., and previously pro-
gram director of WMFT Florence, Als.,
has announced her engagement to Bill
Leighton.

DON MeNEILL, m.c. of ABC “Break-
fast Club” program, has been awarded
a Certificate of Appreciation from Vet-
erans Administration in recognition of
entertalnment furnished by the ‘‘Club”
on visits and for announcements about
G insurance.

FRED HAGELUND, writer-producer,
formerly of KPO San Francisco, has
returned to the station after five years
in the AAF radio service and as a
freelance writer in Hollywood.

TOL AVERY, freelance announcer-ac-
tor, has jolned KPO San Francisco.
DEENE STEWART, announcer of KQW
San Francisco. is the father of a boy.
WHIT CLARK, announcer st WHAV
Haverhill, Mass., is the father of a boy.
BILL SEYMOUR, staff announcer of
WBBM Chicago, has resigned to ac-
cept a Dposition as program dlrector
with a New Orleans station.

LYLE SELBY, formerly with WINX
Washington, has joined ennouncing
staff of WQQW that city.

HANNS LEO REICH, director of ‘Vien-
nese Melodies” program over WSBC
Chicago, and prominent in other Chi-
cago forelgn language broadcasts, has

FARM STATION?

Yes! For twenty years our entertain-

ment and services have been planned

for farmers in Kansas and adjoining

states.

WIB

TheVoice~Kansas
/7 TOPEKA

BROADCASTING e Telecasting



POSSIBLE EXCHANGE by CBS and BBC of educational programs of the “School
of the Air” type was discussed by Leon Levine (seated 1), CBS assistant director
of education, and Mary Summerville, visiting BBC director of school broadcasts,
talks and educational programs, at meeting in New York. Others at meeting were:
(1 to r, standing): George Crothers, director of "In My Opinion” series; Willlam
B. Reed, North American director of BBC; Mildred Game, script writer for '‘Gate-
ways to Music;"” Frank Ernest Hill, script editor for “School of the Air;’ Donovan

Rowse, special assistant to Mr.

Reed; Helen Kandel,

CBS script writer for

. “Tales of Adventure."”

been informed by the Austrian Ministry
of Education that his dramatic prologue
‘‘Austria” was performed at official May
Festival in Vienna’s Konzerthaus.

FRED MOORE, announcer of KFOX
Long Beach, Calif.,, is the father of a
boy.

BILL SYMES, producer of Don Lee
Broadcasting System, Hollywood, is the
father of a boy born May 27.

KARL GRUENER, NBC Hollywocod pro-
ducer, is the father of a boy born May
26.

BAZIL (Buss) ADLAM, ABC Western
division musical director, is the father
of a boy born May 24. BILL BROWN,
saxophonist in Mr. Adlam’s orchestra,
is the father of a girl, also born May 24.

ROBERT ANDERSON, on production
staff of ABC "Darts for Dough,” is the
father of a boy.

JOE KEARNS, WCAU Philadelphia band
Jeader, and MARY LOU HOWARD, KYW
Philadelphia vocalist, have announced
their marriage.

BEN A. HUDELSON, director of educa-
tion for WBZ Boston and WBZA Spring-
field, has been elected to membership
of Junior Town Meeting League Coun-
cll.

FREDA BAKER, assistant music librar-
tan of KFAB Omaha, and Donald Frye
have announced their marriage.

BILL HILLMAN, muslc director of
KIDO Boise, Idaho, is the author of an
article "Radlo Has a Place in the

- 7N
RODMAN RADIO STATIONS: KFRE-KRFM- FRESNO - KERO- BAKERSFIELD
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Schools” which appeared in May issue
of The Idaho Educational News.
HARLAN JUDKINS, announcer at
KTUL Tulsa, Okla., and Jo Dean Bruce
are to be married June 21.

JOHN S. JACKSON, formerly with
CKMO Vancouver, B. C., and CKRC
Winnipeg, has joined production staff
of CKNW New Westminster, B. C

JEAN REGAN has joined copywriting
department of WNLC New London,
Conn.

MIKE DEEGAN, WDAS Philadelphia
program director, has returned to
work after a six weeks' illness.
BARRY RITTENOUR, formerly with
WMFF Plattsburgh, N. Y., has joined
announcing staff of WNBZ Saranac
Lake, N. Y.

BILL WELLS, formerly with WNEW
New York and WMPS Memphis, has
jolned KIXL Dallas, as record m. c.
MELVIN WINTERS, member of musical
staff of WOAI San Antonio, is the
father of a boy, Melvin Arthur, born
May 30.

FRANK R. PIERCE, formerly with
WMOG Brunswick, Ga., has jolned
announcing staff of WORC Worcester,
Mass.

BUD RAINEY, program m.c. on WTIC
Hartford, has returned to station after
an illness of several months.
BERNARD MULLINS Jr., announcer at
WBRY Waterbury, Conn., and Barbara
Brancherry have announced thelr mar-
riage.

BILL WENZEL has joined announcing
staff of WHAM Rochester, N. Y

o Telecasting

Staff of New Pensacola

Station Is Announced
STAFF of WEAR Pensacola, Fla.,
on the air since April 1 as an MBS
affiliate with 250 w on 1490 ke
fulltime, has been announced by
W. J. (Dick) Dickerson, manager,
who was formerly with KABC San
Antonio.

Chief engineer is Howard Grove,
formerly with KTUL Tulsa. Jim
Young is program director. He
was formerly with the Texas State
Network and KABC. Licensee of
WEAR is the Gulfport Broadcast-
ing Co.

K. CHRISMON, former chief en-
C.gineer at WGAY Maryland, has

joined WFLO Farmville, Va, in
similar capacity. N. J. CHACONAS has
been named to succeed Mr. Chrismom
as chief enginesr at WGAY.

CHESLEY HOOPER, formerly with
WGAA Cedartown, Ga., has joined
WLBB Carrolliton, Ga., as chief engi-
neer.

WALTER A. KUBILUS, Army veteran,
has joined engineering department of
WFIL Philadelphia. While in the Army,
he aided in construction of an AM
station for Air Forces in Tezpur, India,
and later served as operations engineer
for the outlet.

MORT BORROW, engineer at WPEN
Philadelphia, and JOHN HARRISON,
engineer at WIP that clty, have tied in
election for treasurer of eastern branch
of Broadcast Local 1 of American Com-
munlications Assn., CIO.

HECTOR MOLL, chief studio engineer
of WAPA San Juan, P. R, is the father
of a girl.

GENERAL ELECTRIC Co. Electronics
Dept., Transmitter Div., Syracuse, N. Y.,
has developed a high-gain beacon an-
tenna, Type EY3A, for two-way radlo
communication in 152-162 mec band.
Multi-element antenna, EY3A's power
gain in about two and a half times
that of ordinary coaxlal dipole. Ter-
minal impedance is 50 ohms.

HERB EIDSON, chief engineer at WIS
Columbia, S. C, is the father of a girl.

JOHN J. McMORROW, Army veteran
new to commercial radlo, has jolned
WCOP Boston, as contrel room operator.
ROLAND YOUNG, CBS New York su-
pervisor of repalr and replacement, is
in Hollywood for several weeks, con-
ferring on network's development of

Mt. Wilson transmitter construction
site.
GENERAL ELECTRIC Co., Electronics

Dept., Tube Div., Syracuse, N. Y., has
developed a new 10-inch cathode-ray
electronic tube, Type 10FP4, for tele-
vision recelvers. Employing magnetic
focusing and deflecting, new tube is
designed with an aluminum-backed
direct-view screen to prevent develop-
ment of ion spots and to intercept
cathode glow. Maximum ratings of
10FP4 include anode voltage of 10,000
volts; grid No. 2, accellerating electrode,
voltage of 410 volts; grid No. 1, con-
trol electrode, of minus 125 volts.

JOHN SCHEN, engineer at WHBC Can-
ton, Ohlo, and Helen Benach were
to be married June 7.

HENRY F. CLARK has joined WHBC
Canton, Ohio, as transmitter engineer.

RITA DEVANEY, formerly with BBDO,
Chicago, has joined WBBM Chicago,
as secretary to GEQRGE SHERMAN,
executive of engineering department.

JOHN K. BIRCH, formerly with WMON
Montgomery, W. Va., has joined WOAI
San Antonio, as control engineer.

DAVEN Co., Newark, N. J., has announc-
ed an improved feature in its llne of
attenuators. Oilite bearlngs are being
supplied on standard units. Bearings
are made of an oitl impregnated metal
and are thus permanently lubricated
to provide a free-turning non-binding
unit,

|]]

i

The Standard
of Comparison
in Broadcasting

Beam Power Tubes

J They give you more for
your dollar because they deliver
high output with low driving
power. In short, better perform-
ance with fewer stages.

\I They give you better re-
sults because they make it prac-
tical to improve frequency re-
sponse and to reduce hum level
and distortion.

\I They simplify transmitter
operation because they need
fewer adjustments ... ordinarily
need no neutralizing. RCA beam
tubes are very stable in high-gain,
wide-band services such as FM
and TV.

Buy RCA’s when you need beam
power tubes. We have the most
complete line in broadcasting.
For information write RCA, Sales
Division, P36F, Harrison, N. J.

The Fountainhead of Modern
Tube Development is RCA

TUBE DEPARTMENT

RADIO CORPORATION

of AMERICA

NARRISON.N.J.
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EW QUIZ program titled “Have You
NGEI‘ It?" has been started on WHBC

Canton, Ohio, Thurs. 7:45-8. p.m. Or-
iginating from lobby of local movie
theatre, show Is conducted by Bob
Clayton who Interviews theatre-goers
and dsks the question: “Have You Got
It?”” He may ask for a 1912 nickel, key
ring, red pencil or any such item.
If participant can produce the object,
merchandise prizes are awarded by
Finney Drug Co., sponsor of series.
During each show one special question
is asked, which, If answered correctly,
brings a $5 cash prize.

Ideal DMate Contest
BASED on the popular song titled
“The Girl That I Marry,” new program
of music, romantic stories and poetry
has been started on KXLK Great Falls,
Mont. Outstanding feature of show is
contest inviting listeners to submit
letters giving the qualifications of the
ideal man or woman the listener thinks
of as| the one he would marry . . .
or h married. Local merchants who
sponser the show are contributing prizes,

such a diamond ring, fur neckpiece,
clothing, free trip and vacation, etc.,
which] will go to winner of contest at

end of six weeks. Merchants now have
their prizes on display in store windows.

Traffic Bulletins
TO KEEP motorists informed of week-
end and holiday highway conditions,
WOR New York is airing regular re-
ports | about trafic on main arteries
to and from New York City. Service,
which started May 30, includes traffic
bulletins in 7.30 and 8.30 p.m. news-
casts lon Sundays for entire summer.
In addition, spot announcements on
conditfions and appeals for cautious
driving will be made on summer week-
ends t:t frequent intervals. To gather
reports quickly and completely, WOR
has lines in New York and New Jersey
state police headquarters.

‘One OQut of Ten’
WEEKLY half-hour program highlight-
ing performances of Negro artists
started on WNEW New York, Monday,
June 2, 9-9:30 p.m., and features Virgil
Richardson of the American Negro
Theatre with a weekly newsletter on
activities of Negro performers. For
summer the serles will be transcribed,

 PRoGRA

but will broadcast live in the fall.
Titled ‘“One Out of Ten,” from statisti-
cal fact that one out of every ten per-
sons in U. S. is & Negro, show includes
representations of talents of such per-
formers as Marian Anderson and Louis
Armstrong.

Video Series

A FOUR-and-one-half-month trip
throughout the Pacific is the subject
of new series which started June 1 on
WNBT New York, NBC television sta-
tion. Aired Sun. 8:45 p.m., series con-
sists of film taken by Mr. and Mrs.
Willlam Winter, with commentary pro-
vided by the couple, taken during trip
early this year. Titled '‘This Is Your
World,” series Includes shots taken in
most all of the Pacific Islands. The
Winters plan to leave the U. S. next
fall for a similar trip throughout
Europe.

Review Police Dept.
DRAMATIZATIONS of activities of lo-
cal police department are presented on
new summer series titled Your Rich-
mond Police Department” heard on
WMBG Richmond, Va. Each week some
section or phase of the police depart-
ment is discussed or dramatized on
show. Material is obtained by firsthand
observation of department’s work. Var-
ious police officials appear on shows
as guests.

Fishing Data
FISHING INFORMATION of Southern
Kansas and Northern Oklahoma is be-
ing presented as a publlc service on
morning newscasts of KSOK Arkansas
City, Kan. In conjunction with local
sponsor, Holt Motor Co., Bob Reel,
morning news editor, is devoting one
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and a half minutes of his morning
news program to giving this informa-
tion for the benefit of summer sports-
men in the area.

He Doed It

WHEN a Boston listener wrote
to the Yankee Network's '‘An-
swer Man’ program inquiring
if a golf ball had ever been
driven through a phone book,
Answer Man Sam Snead was
not certain but decided to try the
stunt for the listener. Mr. Snead,
a golf champion, at a distance
of 10 feet, drove a golf ball
through the Providence-Paw-
tucket telephone directory (about
500 pages) on the green of the

Charles River Country Club.
Boston listener mnow has his
answer.

Wild Life Feature

DESIGNED to stimulate interest among
young people in life found in woods,
fields and waters of New England, new
series titled “Let's Go Fxploring” is to
begin June 10 on WBZ Boston and
WBZA Springfield. Aired Tues. 9:15-
9:30 a.m. show wlill- continue through
Sept. 16. Series is summer replacement
of “Vocation Time,” regular Tuesday
edition of "Listen and Learn’ series,
and is presented in cooperation with
Massachusetts Dept. of Education and
New England Committee on Radio in
Education, 'Format of “Let's Go Explor-
ing” presents principal characters of
Uncle -Ned, George and Sally, who
dlx.scuss human-interest stories of wild
life.

Program Analysis
ANALYSIS and discussion of past pro-
grams on juvenile delinquency is to
be presented on new five-week series
over KYW Philadelphia in cooperation
with Crime Prevention Assn. of Phila-
delphia. Outstanding citizens from var-
ious fields will listen to past programs,
then go on the air and discuss them.
Primarily, what will be discussed is
the thinking revealed by students’
opinions expressed on “Junior Town
Meeting” programs.

FM Playhouse

STORIES based on music of modern
dance orchestras are being presented
on WGYN New York, by experimental
dramatic group, the FM Playhouse.
Each Tuesday at 10 p.m. the group
presents a story of the effects of popu-
lar music and of the men and women
who play {t. On Friday at same
time, Playhouse featurss dramatic skits
on WGYN. The FM Playhouse is run
as a co-operative group and is designed
to present new talent in original radio
dramas.

News for Sportsmen
DESIGNED not for fans, but for sports
particlpants, new ‘Sports Meeting”
program has been started on WHAM
Rochester, N. Y. Aired Sat. 6:30 p.m.,
show is conducted by Ed Little, who
summarizes local sports activitles, call-
ing attentlon to good golf scores, meet-
ings of archery clubs, swimming com-

petitions, softball loops, and other
activities of interest to sportsmen.
Zoo Study

ORIGINATING from Philadelphia Zoo,
new serles of weekly on-the-spot pro-
grams titled “What Do You Know
About Animals?” has been started on
WPEN Philadelphia. Aired Sat. 10:45-
11 a.m., show Is conducted by Freeman
Shelley, director of Phlladelphia Zoo,
who pits picked teams of Junior and
High School! students against :'each
other In a quiz. Winning students re-
ceive prizes such as subscriptions to
animal magazines.

‘Meet the Folks’
NEW PROGRAM titled “Meet the
Folks” which will feature material
chosen entirely from files of the Amer-
ican Weekly, with an m.c. and the
personal appearance of main char-
acters in the story, is currently being
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offered by John Paul Schofield, of the
John A. Clements Assoc.,, New York,
as a package show. Each program will
consist of dramatization of three stories
taken from the American Weekly pub-
lished the Sunday preceding the show.
Cost of the package is placed between
$8,000 and $8,500 per week.

Children’s Stories

IN AN ATTEMPT to answer the plea
of parents for a substitute to the
overstimulating crime stories, KLX
Oakland has inaugurated a new series
of children's plays titled ‘‘Junior
Theatre of the Air.” Stories are adapted
from famous fairy tales by Ellen Reise-
witz and are portrayed by juvenile
actors of professional caliber.

Salutes Neighbors

RESIDENTS of near-by communities
participate in new serles titled “Know
Your Neighbor” over WLBB Carrollton,
Ga. Cities within a 35 mile radius of
Carrollton are saluted once a week on
series which is aired Mon. through Sat.
Residents of each locality furnish lo-
cal news, present outstanding talent
and participate in interviews. Plans are
being formulated to institute another
30-minute period a day to accomodate
additional communities.

‘Thrill Inc’
LISTENERS become stockholders in
new series which started on WBBM
Chicago, June 1. Titled 'Thrill Inc,”
program has as its opening theme a
“board of directors” who govern an
organization which pays off with 30
shares of excitement, one for each
minute of program, Cast features Chi-
cago radio stars such as Charles Flynn,
Dick York, Viola Berwick and Beryl
Vaughan, and headlines John MgCor-
mick as chairman of board. Conceived,
written and produced by Harry Ridgely,
show 1is aired Sun., 9:30-10 p.m.
(CDST).
Memorial

A MEMORIAL to the late Adrienne
Ames, WHN New York commentator and
former screen star, was broadcast by
WHN June 2 during the time usually
occupled by her program. Miss Ames
had broadcast a Hollywood and Broad-

way commentary twice daily over
WHN for the last six years.
Wild Life

WILD LIFE lore will be featured in
children’s summer serles of weekly
broadcasts by Canadian Broadcasting
Corp. on Trans-Canada network. Dan
McCowan, Canadian naturalist, will talk
about wild life, hunting with a camera,
speed.records of Canadian animals, mis-
haps of big and small game, and other
wild life topics, with broadcasts spec-
fally produced for the children’s audi-
ence.

Yankee Scholarship

SCHOLARSHIP to Wellesley Col-
lege Summer Theatre will be given
by Yankee Network to writer of
the best letter on “Why I Like the
Theatre,” according to Linus
Travers, Yankee executive vice
president and general manager.
Series of programs from the work-
shop will be presented by Yankee
July 7 through Aug. 16.

For Nearly 17 Years

KFXJ

has been known as the
VOICE OF WESTERN
COLORADO

ciners may pirate our
slogan, but only

KFXJ

can claim the prestige of

COMMUNITY and AREA
LEADERSHIP!

Grand Junction
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i HOM W. CORBY, for 25 years in ad-
vertising department of Waterbury
American and Republican news-

papers, Waterbury, Conn., has been

appointed promotion director of WBRY
that city, as well as the Waterbury

American and Republican, which owns

the station.

WILLIAM H. (Bill) SHAW, son of the
late Harry Shaw, former NAB presi-
dent and former owner of WMT Water-
loo, Iowa (now in Cedar Rapids), June
9ujloins promotion staff of WLAC Nash-
ville.

ALFRED R. BECKMAN, former time-
buyer at Cecil & Presbrey, New York,
and prior to that business manager
and timebuyer at Buchanan & Co.,
New York, has jolned ABC's station
relations department. Before his as-
sociation with Buchanan, Mr. Beck-
man was with ABC as supervisor of
commercial traffic and later as manager
of ABC’s sales service department.

JACK HARDESTY, formerly on sales
staff of WOL Washington, has been
named WOL director of sales promo-
tion. He succeeds TOM MEANS, re-
signed.

GEORGE FLOWERS, director of sports
for WOHS Shelby, N, C., has been ap-
pointed promotion manager, in addi-
tion to other duties.

CHARLES CARROLL FORBES, formerly
with Haire Publishing Co,, New York
and General Outdoor Adv. Co., New
York, has been appointed director of
sales promotion and merchandising at
WOV New York.

WISR Butler, Pa. has appointed Robert
8. Keller Inc., New York publicity and
public relations firm, to handle national
sales promotion for station.

BARBARA PIERCE, member of pub-
licity-promotion staff of WTAG Wor-
cester, Mass, and Arthur J. Boucot
have announced thelr engagement.

Line-Up Contest

LISTENERS are requested to send, in
their cholces of players who will be in
starting lineups of American and Na-
tional Leagues for the annual All-Star
game, in & contest being conducted by
Talt Cummins, sports director of WMT
Cedar Rapids, on his daily *“Sports
Digest.”” Entry that comes closest to
starting teams will recelve six tickets
to Chicago Cubs doubleheader on July
4. Other winning entries will receive
pictures of major league baseball stars
and regulation baseballs.

Advance Promotion

DEMONSTRATIONS of FM recelvers
will be presented in theatre lounge in
Jersey City, N. J. as promotion for
WFMO, new FM station nearing com-
pletion in that city, Statlon has com-
pleted arrangements through its affiliate,
Embassy Newsreel Theatres, with Zenith
Radio to present the demonstrations.
Booklets and signs telling the story of
FM also will be avallable to theatre
patrons.
Anniversary Booklet

BOOKLET on stations' history and
services in conjunction with its 2lst
birthday has been issued by CKNX
Wingham, Ont. Booklet points out
that: “This Independent station owns

RESULTS?
THAT'S US!

CHNS

HALIFAX NOVA SCOTIA
Maritimes Busiest Station

5000 WATTS—SOON!

Interested? Ask
JOS. WEED & CO.,

350 Madison Ave., New York

Promorion Y/

modern studios, equipment and trans-
mitter valued at $60,000, has no debts
and has pald its own way. . . Brings to
Western Ontario listeners, at no cost
to them, a full service of entertainment,
music, news and information.” Book-
let 1s well illustrated, goes into detall
about station’s community . programs,
and service to rural communities in
area.

Diamond Award
LISTENERS are belng invited to par-
ticipate in a June Diamond Award
contest beling conducted by Ted Malone
on his Monday 11:45 a.m. show on
ABC, sponsored by Westinghouse Elec-
tric Corp. Winner will receive a $500
diamond ring for best letter describing
the happiness brought by a diamond.
Contest begins June 9 and ends June
30. During contest period Mr. Malone
will relate story of a dlamond from
time 1t 1is blasted loose from rock
until it reaches the retall jewler.
Agency for show s McCann-Erickson,
New York.

WOR Contest
LATEST promotion of WOR New York
was contest conducted week of June
2 for bhest letter on subject “Why I
Listen to WOR.” To enter competition,
listener had to plece together six
phrases broadcast on WOR programs,
When tled together the phrases made
a paragraph about history and market-
ing ability of station and entry was
asked to base his letter on that state-
ment, Dally prize awarded was a Car-
rler Home Alr Conditioner.

Cigars for Fathers

FATHERS of babies born in Richmond,
Va., on Fathers Day, June 15, will
recelve box of cigars from George Ban-
nister, 99 year-old Confederate veteran
of that city. Mr. Bannister will dis-
tribute the cigars to the new fathers
through the facilities of WRNL Rich-
mond.
‘Whistler’ Brochure

REVIEW of Hooperatings earned by
“The Whistler” program is presented
in brochure released by Columbla Pa-
cific Network. Headed ‘‘How to Rate
a Whistle,” brochure emphasizes high
listening audlence of ‘‘The Whistler”
and states that although that show is
already sponsored, “the Columbia Pa-
cific Network has other proved program
ideas that are still available. . . . Call
us , . . and rate a whistle t0o.” "The
Whistler,” originally designed for Pa-

‘cific Coast only, s now heard coast-

to-coast on CBS.
Announce Move

ANNOUNCING the change in location
of its offices, O'Brien & Dorrance, New
York publicity and public relations
firm, has released a colorful folder
titled “It's Our Move.” Firm is now
located at 160 E. 56th St. Folder states:
“We have the whole eighth floor—
which means lots more room for every-
one and more facilities to do & better
promotion job than ever for our cliints.
.+ - Call us, Plaza 9-3943. There'll be
a representative at your elbow before
you can hang up the ‘phone.”

Dance for Teen-Agers

CLIMAXING this season's broadcasts
of the ‘1480 Club,” afternoon feature
devoted to scholastic news and activi-
tles on WHBC Canton, Ohio, station
was scheduled to sponsor an afternoon
tea dance for teen-age listeners June
7. Dance was to be held at local
amusement park with all rides reduced
to half price for event. Free tickets
were issued in all schools in WHBC
coverage area. “The 1480 Club” is heard
Mon.-Fri. 4-4:30 p.m. and will resume
broadcasts in fall concurrent with re-
opening of schools in area.

Memo to Dealers

REPRODUCTION of memo sent to
dealers and distributors by Westchester
Lighting Co. is presented on latest
promotion sheet of WFAS White Plains,
N. Y. Memo is review of company’s
programs on WFAS and urges dealers
to listen to these shows . . ,‘or have
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one or more of your display radio sets
tuned to WFAS contlnuously . . .
since coverage by this Waestchester
statlon is becoming more and more
outstanding.”

Production Maps

FARM PRODUCTION maps prepared
by Dept. of Agriculture are used in
latest promotion plece of KVFD Fort
Dodge, Iowa, to emphasize rich terri-
tory covered by station. Promotion
sheet 1s headed: ‘‘People in KVFDland
Have More.” Statistical data regarding
the maps and relation to location of
KVFD are given in copy supplementing
the illustrations,

Sports Folder
COLORFULLY {llustrated with cartoon
drawings, latest promotion plece of
KMYR Denver, emphasizes sports
features offered by station. Titled “All
Your Listening In One Basket,” folder
presents review of sporting events
covered by statlon. Pictures of KMYR
sportscasters are included along with
season’s schedule of Denver Bears
baseball games.

O’Malley Brochure
PICTORIAL brochure featuring Happy
Jack O‘'Malley, who is celebrating his
20th anniversary with WNAX Yankton,
S. D. [BROADCASTING, June 2), has
been issued to the trade by that sta-
tlon. Titled “An Unchallenged Record,”
brochure states that Mr. O'Malley has
had 20 years in radio—20 years on one
statlon—and 20 years with the same
sponsor. Program sponsor is Gurney
Seed and Nursery Co. Coples of tele-
grams of congratulations are presented
in brochure along with pictures of the
anniversary celebration.

Daliry Contest

RURAL and city listeners are
invited to submit statements of
50 words or less concerning
value of dairy products in Amer-
lcan diet, In contest belng con-
ducted by Paul Visser, farm di-
rector of WBZ Boston, on “Farm
Hour” program over that sta-
tion. Titled *“June s Dalry
Month Contest,” event features
prizes grouped into two classi-
ficatlons—rural and city. Top
prize for rural listeners is a De-
Lavel-Surge-Conde Electric milk-
ing machine, while second prize
will be automatic home milk
pasteurizer. First prize for city
section will be week’s vacation
on a New England farm with
all expenses paid. Second prize
winner will receive a *“Dalry-
ald,” automatically - controlled
electric cooling unit to keep
dairy products at Dproper tem-
peratures.

WHFM Brochure

THREE-FOLD, three-color brochure
combining station facts with market
data has been released to the trade by
WHFM Rochester, N. Y. Theme of re-
lease is “In Rochester . . . If it's FM
... It's WHFM."”

Harper Correction

HARPER & Bros., New York and
London publishers, announces that
it erroneously listed Hoyland Bet-
tinger as general manager of
WRGB, General Electric’s televi-
sion station at Schenectady, in the
biographical sketch on the back
flap of Mr. Bettinger’s new book,
Television Techniques. [ BROADCAST-
ING, May 19]. The author’s correct
title is program manager.

buys on the market.
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KPAC, PORT ARTHUR, TEXAS
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.. . Fulton Lewis, jr, one of the best known and highest rated
commentators in the business. Now available for your exclusive
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of over 96,000! We sincerely believe that Mr. Lewis, who has been
called “The Greatest Reporter alive today,” is one of the best radio
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Newspapers, Advertisers

Protest Canadian System
NEWSPAPERS and advertisers
are understood to be presenting
briefs to the Parliamentary Radio
Committee at Ottawa this week
pointing to necessity of setting
up an independent regulatory and
licensing body. Canadian Daily
Newspaper Assn. will show rapid
development of facsimile trans-
misgion, bringing newspapers un-
der present radio legislation. It
will| also deal with free speech
and newspaper ownership of ra-
dio stations and facsimile radio
transmission needs.

Canadian Assn. of Advertising
Agencies and Assn. of Canadian
Advertisers are expected to pre-
sent| a joint brief stressing the im-
portance of advertising in promot-
ing the distribution of goods and
lowering their cost to the consum-
er. The brief will propose that ad-
vertisers should not be limited in
the choice of radio stations for
their advertising material to par-
ticular set-ups or networks con-
trolled by CBC, but that they
should be able to establish re-
gional or other networks using
stations of their own choice which
will best suit the needs of the ad-
‘vertisers.

NEW Old Gold show for next fall on
CBS reported to include Frank Morgan,
Don Ameche, and Frances Langford.
Agency for P, Lorillard Co., makers of
Old 'Gold cigarettes, is Lennen & Mit-
chell, New York.

AN OUTSTANDING radio success
story was told last week by the
Frank Sawdon Co., New York,
agency for the Robert Hall Cloth-
ing Chain.

The chain is owned and oper-
ated by the huge United Merchants
& Manufacturers Corp.,, which
maintains 39 outlets throughout
the U. S. retailing clothes for the
entire family. Although the firm
has used radio in other areas for
several years, it invaded the met-
ropolitan New York distriect for
the first time in September with
the opening of four new stoves in
New York City.

Utilizing six stations — WNEW
WHN WMCA WHOM New York,
WAAT Newark and WPAT Pater-
son—commercials for Robert Hall
Clothes are aired from 100 to 150
times each day. Transcriptions are
used almost exclusively, program-
ming varies from one-minute spots
to 15-minute newscasts and longer
record music shows, including the
Ted Husing and Bea Wain-Andre
Baruch programs.

Results, according to Mr. Saw-
don, have been phenomenal. “Radio
has done a great job for us,” he
said. To avoid undue repetition,
new commercials are transcribed

BRUSH
TAPE RECORDER

AVAILABLE IMMEDIATELY

6N RECORDER

RECORD BLANKS AND
ALL ACCESSORIES

ony $229.50 comprere

CANVAS CARRYING CASE____.
REEL OF TAPE_______

SONOCRAFT CO, INC.

45 West 45th St., New York 19, N. Y.
BRyant 9-8997

PRESTO

2.50

ROBERT HALL CO. LIKES RADIO

Firm Airs Transcribed Commercials
Daily on Six N. Y. Area Stations
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100-150 Times

every 60 days. Singing commercials
are used extensively, with top tal-
ent. All of the firm’s radio con-
tracts are for 52 weeks. “We don’t
believe in just getting our feet wet
and then pulling out,” Mr. Saw-
don explained.

So pleased are the Robert Hall
executives with radio’s selling job
that they are planning even wider
radio coverage this fall, he says.
“Radio has helped Robert Hall
carry out its policy of keeping
overhead down and prices at a
minimum,” Mr. Sawdon declared.

KMOX, Two Universities
Sponsor Radio Workshop

KMOX St. Louis will sponsor a
radio workshop in cooperation
with U. of Missouri, Lincoln TU.
and St. Louis Board of Education.
Course will be held June 16-27
at the KMOX studios. Two hours
of college credit will be given
teachers who coniplete the course.
U. of Missouri and Lincoln U. are
accepting enrollment of graduate
students and undergraduates with
senior status.

Morning sessions will be open to
registered students and others in-
terested. Lectures and demonstra-
tions on programming, script writ-
ing and production will be given
by KMOX staff members. After-
noon session, consisting of train-
ing in production, script writing,
utilization and research, will be
open to registered students, only.

N. Y. AREA SETS-IN-USE

AVERAGE REMAINS 24.8

THE AVERAGE quarter - hour
sets-in-use for May 1947 in the
New York area remained at 24.8,
the same figure reported for April
1947 and May 1946, The Pulse Inc.,
New York, has reported.

The top 10 evening shows listed
in the report for May were: Jack
Benny 26.7, Lux Theatre 24.0, Bob
Hope 21.3, Fred Allen 20.7, Fibber
McGee & Molly 20.0, Chase-San-
born Program 19.7, Red Skelton
16.0.

The first 10 daytime programs
listed were: Kate Smith Speaks
7.9, Helen Trent 7.3, Aunt Jenny
7.2, Our Gal Sunday 7.1, Big Sis-
ter 6.7, News-Harry Clark 6.5, My
True Story 6.5, Rosemary 6.5, Ma
Perkins 6.3, Breakfast Club 6.1.

Saturday and Sunday daytime
programs listed were: The Shadow
9.3, Counterspy 8.3, Hour of Charm
7.1, True Detective Mysteries 1.7,
House of Mystery 7.0, Family Hour
6.3, Quick as a Flash 6.0, Yankees
at Chicago 6.0, Children’s Hour
5.7, Quiz Kids 5.7, Shaeffer Parade
5.7, F. H. LaGuardia 5.7.

HONORARY degree of Doctor of Laws
will be conferred upon Paul A. Porter,
former chairman of the FCC, June 9 by
Allegheny College, Meadville, Pa.

WHPE HIGH POINT, N. C.
TAKES AIR ON 1070 ke

WHPE began operation June 3 as
a 1-kw daytime station on 1070
ke at High Point, N. C. Station
is owned and operated by the High
Point Enterprise, a daily news-
paper published by R. B. Terry,
president, and D. A. Rawley, sec-
retary-treasurer.

Personnel includes John M.
Rose, program director; Walter
F. Hester, commercial manager;
Harold Spengler, chief engineer,
and Bill Alspaugh, chief an-
nouncer.

Air-conditioned studios, con-
structed by Johns-Manville Co.,
are located on the third floor of
the Enterprise Bldg., while the
transmitter and tower are two
miles away. Tower is a self-sup-
ported Truscon, and the FM tower
mounted atop it brings the total
height to 377 ft. FM antenna is
of 6-bay General Electric design.

The Enterprise has announced
plans to open its FM station,
WHPE-FM soon on 95.5 mc with
power of 3 kw and radiated power
of 13 kw.

Shut-In Assn. President
Praises

Radio Publicity
RADIO STATIONS have given
international celebration of “Shut-
In’s Day” (first Monday in June)
more publicity this year than ever
hefore, according to Mrs. William
Francklyn Paris, president and ex-
ecutive director of The Shut-In's
Day Assn., of the U. 8. A., which
has national offices in Philadel-
phia.

More than 600 radio stations
have cooperated in publicizing the
day, she said, with major networks
especially helping the cause.

Toronto Ad Club Elects
S. M. PHILPOTT, sales manager,
Northgrave Ltd.,, Toronto, has
been elected president of Adver-
tising and Sales Club of Toronto.
Among other officers elected are:
J. W. Lawrence, advertising man-
ager, Borden Co., as treasurer;
Adrian Head, J. Walter Thomp-
son Co., director; J. A, McTag-
gart, J. J. Gibbons Ltd., director;
Horace Stovin, Horace N. Stovin
Co., director.

WORLD'S BEST TOBACCO
MARKET

WBTM-FM

DANVILLE, VIRGINIA

32,000 WATTS
92.1 MEGACYCLES

GEORGE P. HOLLINGBERY
National Representative
WORLD'S BIGGEST TEXTILE
MILLS
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Menser Addresses NBC

Conference in Hollywood

NBC’s RIGHT to reject minority-
interest programming was defend-
ed by C. L. Menser, vice president
in charge of programs, in the key-
note address to 27 program repre-
sentatives of 15 western network
stations meeting in Hollywood
May 27-29.

He reccgnized the right of mi-
nority groups to be heard, but
said the “right to listen” was a
constant factor in reaching pro-
gram decisions.

Thomas McCray, national pro-
gram manager, advised the group
against pressing programs in the
face of general public disinterest
in such a format, even though
they themselves might like the
programs. He recognized the need
for constant talent search, and
suggested that a talent pool
might some day be created from
which. stations could draw per-
formers as needed.

Nafionﬁ] _6pen Tourney

On KSD-TV’s Schedule
TELECASTS of the National Open
Golf Tournament opening Thurs-
day (June 12) at the St. Louis
Country Club will be presented by
KSD-TV, operated by the St. Louis
Post-Dispatch. First presentation
will be 2-4 p. m. Thursday, and
another two-hour telecast will be
aired Saturday 3-6 p. m. Both will
include on-the-spot interviews with
famous golfers participating in the
tournament.

KSD-TV has announced that it
plans to set up its television equip-
ment, including two RCA Image
Orthicon cameras, at the 18th fair-
way. Electronic record of events
there will be carried by shortwave
transmitter 11% miles to the Post-
Dispatch sending equipment.

Commercial television service
was inaugurated by KSD-TV last
February coincidental with the
celebration of Edison Centennial
Week [BROADCASTING, Feb. 10]. ..

ABC "David Harding—Counterspy” has
been awarded 2 citation for ‘‘outstand-
ing contributions to interfalth under-
standing and brotherhood' by Cinema
Loiige of B'nal B'rith, Beverly Hlills,
Calif.

Pstt! Your best bet
in [daho
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SEALING DEAL for broadcast of 16 home and road games of Los
Angeles Rams on KMPC Hollywood is Tom Lane (seated), director of
sales promotion and advertising for Rexall Drug Co. Witnesses are
(1 to r): Bob Kelley, KMPC sports director, who has described games
for 10 years; Herbert H. Wixson, station assistant manager in charge
of sales and programs; A. W. Neally, vice president and resident man-
ager of BBDO Los Angeles; Bill McDaniel, station account executive;
Len Carey, agency account executive; Robert O. Reynolds, vice presi-
dent and general manager of KMPC.

Westinghouse  Electric’s

Production at New Peak
PRODUCTION RECORD of West-
inghouse Electric Corp. hit a new
peacetime high of $58,485,244 in
April, which was $8,000,000 great-
er than the previous peacetime
peak production in March 1947,
Gwilym A. Price, president, said
in a report to the company’s board
of directors. Greatest production
increase was made by the Elec-
trical Appliance and Transformer
Divisions, Mr. Price said.

April billings of the Home Radio
Division in Sunbury, Pa., were up
10% over March. Mr. Price said
research and engineering on a new
line of radios has been completed
and that the new models will go
imio prodiction soon.

$15,000 FOR BOYS

Bob Hope Amarillo Appearance
—Aids Good Citizen Project—
WHEN BOB HOPE brought his
show to Amarillo, Tex., on May 21
for his weekly broadcast over
NBC and another performance later
the same evening at the city audi-
torium, it was a big day for Boys
Ranch, a project directed towards
the building of good citizens.

The two performances netted
$15,000 towards a water system
for Boys Ranch, on whose 2,480
acres 40 miles northwest of Ama-
rillo are 76 boys.

The network show was aired via
KGNC, NBC outlet in Amarillo,
from the auditorium of one of the
city’s leading theatres. Attendance
at the broadcast was estimated at
1,400 persons, KGNC reports, with
tickets running as high as $25
each. KGNC cancelled regularly
scheduled programs to promote
“Bob Hope Day in Amarillo,” and
when the Hope troupe landed at the
Amarillo airfield a KGNC special
events crew set up facilites for
coverage.

o Telecasting

GAB July Meet

GEORGIA Assn. of Broadcasters
will hold its “hot weather” meet-
ing sometime in July, in Carroll-
ton, Ga., acecording to the first issue
of The Georgia Broadcaster news-
paper. Tom Carr, manager of
WLBB Carrollton, will be host.
“Fall and winter” session will
probably be held in Augusta.

WTOB TAKES STAND

ON COMMUNISM SHOW

RECENT stories in Winston-
Salem papers stating that striking
unions at the Reynolds Tobacco
Co. were communist-dominated
have been followed up by WTOB
in the form of a special round
table program titled, Communism
In Action.

‘“Reaction and general comment
here have been more than we had
hoped for,” said WTOB President
James W. Coan. Listeners were
especially interested in the tag
line, which reversed usual proced-
ure and said, “The opinions ex-
pressed on this program have been
those of the speakers and IN
THIS CASE are the opinions of
the station to which you are lis-
tening.” Two of the three par-
ticipants, all former FBI agents
and all anti-communists, were rep-
resenting the management of the
station. Newspapers, too, took note
and the Winston-Salem Journal
carried entire text of the show.

A request from Sam Hall, chair-
man of the Carolina District of
the Communist Party, U.S.A., for
time to answer the charges, was
turned down by Mr. Coan, who
said, “The management of this
station states that it shall con-
sistently refuse its facilities to
persons, speaking either as indi-
viduals or as representatives of
organizations, who advocate over-
throw of the U. S. Government.”

lar than any other station.

BASIC

ABC Network

CLEVILAND, O,

REFPRESEMNTED HMATIGHALLY

REMEMBER ...

CLEVELAND'S Céiebz STATION

We don't have to remind an elephant . . . nor do we have to
remind sponsors that WJW is Cleveland's Chief Station. The
Chief makes doubly sure that advertisers know what the Hoop-
ers show. In Cleveland, WJW delivers more- daytime per dol-

WJW
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utive In NBC sales department,

ew York, has jolned radio depart-
ment of Willlam Esty & C6., New York.
He hias been with NBC for 12 years and
previously was a salesman in NBC spot
Sales Dept.
HOWARD NEUMANN, formerly with
Robert Kahn & Assoc., Chicago, has
jolned copy staff of H. M. Gross Co.,
Chicago.
GLASSER-GAILEY & Co., Los Angeles,
has been elected to membership In
American Assn. of Adv. Agencies.
WILLIAM E. EYNON, vice president in
charge of radio for H. Humphrey
Co., Boston, has moved his headquarters
to company's New York offices at 595
Madison Ave. WALTON BUTTERFIELD
remains production assistant operating
with|Mr. Eynon in New York.
EDWARD ALESHIRE, formerly with
Buchanan & Co., Chicago, as radlo
director and creative head, has been
appointed to similar position with
Harry B. Cohen Co., New York. He
previously was with Geyer, Cornell &
Newell, New York.
ARTHUR B. LEVINE, formerly on copy
staff of J. Walter Thompson Co. New
York, has joined Fashion Adv., that
city. in same capacity.
NORMAN PARK, formerly with Stand-
ard oll Co. of Calif., has joined Allen,
Clenaghen & Smith Adv.,, Portland,
Ore.,, as production manager. He re-
placgd MARVIN KNUDSEN, who re-
slgned to join education department
of government service in Tokyo.
JEAN L. MALCHIN, formerly with The
Avenir Publicite, Parls advertising agen-
cy, Has been appointed account execu-
tive jat Seidel Adv., New York.
WILLIAM DOUGLAS McADAMS Inc.,
New York, and J. D. TARCHER & Co,,
that city, have been elected to member-
ship 'in American Assn. of Adv. Agen-
cies.
MURRAY O. SMYTH, former account
executive at Hudson Adv., New York,
has |joined O. S. Tyson & Co.,, New
Yorki in the same capacity.
CHARLES SCHROEDER, formerly with
Jackson & Co., New York, has Jolned
forelgn department of McCann-Erick-
son, New York, as an account executive.
GERTRUDE BLAIR, formerly with

GE:RRY MARTIN, former account ex-
€

AGENCIES T

General Foods Corp., and prior to that
with U. S. Steel. has jolned Young &
Rubicam, New York, as director of
women’s activities in public relations
and publicity department, succeeding
RUTH MILLARD, resigned.

JIMMY FRITZ, former vice president
of Boyd Co., Los Angeles agency. has
joined Pardee, Cash & Assoc., Holly-
wood, as account executive.

JACK B, DONAHUE, former promotion
manager of KCMJ Palm Springs, has
jolned Pat Patrick Co., Glendale. Calif.,
as account executive.

FRANK BULL, executive of Smith, Bull
& McCreery Adv., Hollywood, and BILL
HENRY, newspaper columnist and CBS
Washington newscaster, are enroute to
Sweden with Los Angeles delegation to
compete with other cities Iin bring-
ing 1952 Olympic Games to California.
STANLEY P. SEWARD, vice president
of D'Acy Adv., Cleveland, is in Los An-
geles on 10 days business conference.
RAY CORMIER, account executive of
Allied Adv. Agencles, Los Angeles, has
been elected president of Los Angeles
Junior Ad Club.

ALBERTA HACKETT, former admin-
istrative assistant to NBC New York
production manager, has jolned Comp-
ton Adv., Hollywood, as business mana-
ger.

HAROLD jJ. CARMICHAEL, former space
buyer at Hanly, Hicks & Montgomery,
New York, has jolned Rose-Martin,
New York. as controller and office man-
ager.

GORDON BEST Co., Chicago, formerly
McJunkin Adv. [BROADCASTING,

*

Radio show jams traffic three
days a week. It's J. B. Clark’s
“Curbstone Quiz"” over WAYS—
the only man in the street
broadcast in Charlotte, largest
city in the Carolinas,

““Curbstone Quiz” has
what it takes to sell Char-
lotte. Top conductor—]J.
B. Clark, smooth voice of
the South. Audience—one

of first four most listened to live talent shows in Charlotte.

Bonus—$200 in prizes every week at no cost to sponsor.
—1:15 P.M. three days a week.

Time

Sdmple disc available from WAYS, Charlotte, N. C., or your

nearest Weed & Company office.
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March 17], has opened New York office
at 30 Rockefeller Plaza. ARTHUR W,
RAMSDELL is in charge.

ROBERT S. COX, art director of Baker
& Hoskins, New York, has been elected
vice president of agency.

JACK BRENNAN, former account ex-
ecutive at Modern Merchandising Bu-

reau, New York, has joined Gunn-
Mears Adv.,, New York, in same ca-
pacity.

GEORGE H. LARUE has been named
manager of the San Francisco office of
Long Adv. Service. He jolned firm last
February.

JACK SPRINGER, formerly with UP in
Portland, Ore.,, has jolned Don Steele
Adv., San Francisco.

A. L. ADKINS Adv., San Francisco, has
moved to larger quarters at 693 Mis-
slon St., same city.

EMMA STATES, formerly of Spokes-
man-Review, Spokane, has been named
director of "Pacific Kitchen,” home eco-
nomics workshop established by Pacific
National Agency, Seattle.

M. K, PIKE, former vice president of
Northern Electrlic Co. (Western Elec-
tric’s Canadian subsidiary), C. F. W.
BURNS, and JOHN G. COUNSELL have
been appointed directors of Harry E.
Foster Adv. Agencies, Toronto.
DOREEN DUNLOP, time buyer, Young
& Rubicam Ltd., Toronto, and BEA
McCULLOUGH, time buyer Erwin Wasey
of Canada Ltd., Toronto, have been
elected directors of Women's Ad Club
of Toronto.

S. A. RUTLAND & Co., Toronto, has
moved to new offices at 26 Queen St.,
East.

RUSSELL T. KELLEY Ltd., Hamlilton.
Ont., has opened an office at St. Cath-
erines, Ont., at 70 King St.

OTIS BEEMAN, formerly with Wallace-
Ferry-Hanley Co., and MecCann-Erick-
son, has joined Chicago office of Young
& Rubicam, as account executive.
HARRY INGRAM, director at Foote,
Cone & Belding, New York, and GAIL
ADSTRIAN, writer at same agency, are
to be married July 20.

CORNWELL JACKSON, vice president
of J. Walter Thompson Co., Hollywood,
and Gail Patrick, film actress, have an-
nounced their engagement, with no
date set for wedding.

RUTH E. HUDSON, for two years radio
copywriter with Malcolm-Howard Adv.,
Chicago, has been appointed radio copy
chief.

CHARLES BRENNIG, account executlve
at Justin Funkhouser Adv., Baltimore,
has been named a vice president and
member of agency's plans board.
EDWARD J. LUSH, formerly with Hicks
& Greist, New York, and Graham
Assoc., New Britain, Conn., has joined
Linsay Adv., New Haven, Conn., as
account executive,

ED BRANDT, formerly of Los Angeles
Times, has joined Smalley, Levitt &
Smith Adv. Los Angeles, as assistant
account executive on Lyon Van &
Storage Co. account.

ANSON C. LOWITZ, vice president of
J. Walter Thompson Co., New York,
has been appointed coordinator of a
national nurse recruitment campaign
by The Advertising Council.

ROBERT ALLEN COONS, formerly
with Schenley Distillers Corp., New
York, has joined Franklin Fader Co.,
Newark, N. J., as director of market
research.

MARIE F. WELCH, former chief copy
writer for Granat Bros., San Francisco
(mfg. jewelers), has joined Ruthrauff
& Ryan, New York, as copy writer.
JAMES KENNEDY, formerly with J,
Wwalter Thompson Co. and Bilow Co.,
New York, also has joined R&R as copy
writer.

BEN BRADY, producer of Young &
Rubicam Inc. on CBS “Ginny Simms
Show,” leaves agency after final broad-
cast following termination of contract
on June 13. He will spend next month
in New York and returns to Hollywood
radio in late July.

BROADCASTING e

KGO APRIL BILLINGS

LARGEST IN HISTORY
GAYLE V. GRUBB, general mana-
ger of KGO San Francisco, stated
May 24 that the station had the
largest billing for the month of
April than at any time in the sta-
tion’s history.

Mr. Grubb stated that local and
national spot business in Northern
California is now improving, hav-
ing undergone a transitional period
of comparative inactivity during
the first quarter of 1947 and the
closing months of 1946. He empha-
sized the continued importance of
more creative selling techniques if
radio is to maintain its gains of
recent years.

KGO revenue for April was up
8% over April of 1946, previously
the largest April in KGO’s history.

New WPE_N Card Features

20% Weekly Strip Rate
WPEN Philadelphia has issued a
new rate card featuring the 20%
weekly strip rate. The new card,
effective immediately, conforms
with recommendations of the NAB
Sales Managers Subcommittee on
Standardization of Rate Cards,
but provides an additional 20%
discount on time charges for pro-
grams in Class A and B time
broadcast five or more times
weekly.

A personal letter to agencies
and advertisers, signed by Milton
F. Allison, WPEN commercial
manager, accompanied the rate
card.

Advertisers’ Rate & Data

Guide Is Now Available
THE 22nd ANNUAL EDITION
of Advertisers Rate & Data Guide,
including radio time rates and
the wattages of larger stations and
major networks, has been published
by E. H. Brown Advertising Agen-
cy, 20 North Wacker Drive, Chi-
cago.

The 52-page Guide is available
to advertisers without charge. In
addition to radio data, it lists rates,
circulation, closing and issuance
dates for general, farm, mail order,
and direct selling magazines, and
newspaper display in cities of 250,-
000 population or more.

Market Data, BMB Maps

Issued by Blair Company
NEW STANDARD availability
form listing market data and re-
prroductions of BMB maps is in
process of being published for all
John Blair & Co., represented sta-
tions which are BMB subscribers.
Mr. Blair said the first in the
series has already been released
for WFBR Baltimore. The bro-
chures, prepared and designed by
Wells H. Barnett Jr., manager of
the Blair sales development depart-
ment, show BMB daytime and
nighttime coverage, latest avail-
able market statistics, and total re-
tail sales, general merchandise
sales, and drug and food sales.

Telecasting



KPRC LEADS IN LISTENERS

THROUGHOUT THIS AREA
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: Based on BMB Study Na. 1—March, 1946.
Showing all counties in which 10% or mare of
the radio families listen to the stotion at least Number of 1946 Rodio BMB Radio
once a week at night. Counlies Families Families
McMULLEN | LIVE OAK -
Counties with 50% to 1009 BMB 36 394,330 304,670
. /7% Counties with 30% to 497 BMB 14 51,100 21,810
S i ;J‘-Lku. Counties with 1095 to 299 BMB 26 119,380 20,060
DUVA LS |
7 10
T * Measured city with over 109 BMB. Totols 76 564,810 346,540
BMB Comparisons 50% or more 30% or more 109% or more
s vocs NS IN BM B KPRC Day 304,670 326,480 346,540
‘21 Nite 291,270 326,410 345,810
I Station Day 255,660 280,200 305,690
B Nite 278,020 292,540 320,500
Station Day 179,700 185,930 193,310
STARR ’ IN HOOPER C Nite 169,510 174,670 181,860
HIDALGO 'R Station Day 97,100 102,730 114,370
/ D Nite 91,420 91,420 98,970

BRowNsILEE,

Station audience reprint containing complete BMB (Broadcast Measurement Bureau)

F@ IN THE NUMBER ONE MARKET IN THE SOUTH

audience information by countles and measured cities is available upon request.

950 KILOCYCLES
HOUSTON, TEXAS KPRC 5,000 WATTS

NATIONAL REPRESENTATIVES
Edward Petry and Company

AFFILIATED WITH NBC & TQN °* JACK HARRIS, General Manager
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WHO

is
“Listened-to-Most”

o (4.

Iowa’s 99 Counties
(during daytime )
o

Write for
complete facts!

50,000 Watts
Des Moines

FREE & PETERS, Inc.

Representatives

Dr. Frigon Questioned on CBC Plans;
CKLW U.S. Avudience Cited at Ottawa

CFRB Toronto, and CFCN Cal-
gary, both 10 kw stations oeccu-
pying Class I-A channels, were
given to July 1 to notify Depart-
ment of Transport, Ottawa, which
frequencies. they will use when
CBC takes over their channels for
its new 50 kw stations at or near
these cities. This was revealed be-
fore Parliamentary Radio Commit-
tee at Ottawa on May 29. CFCN
has been offered 1060 kc instead
of its present 1010 ke frequency,
and CFRB was given choice of
four frequencies, with CBC recom-
nending move to 1010 ke from
present 860 kc, when CJBC To-
ronto, CBC Dominion network key
station now on 1010 ke, increases
power to 50 kw and moves to 860
ke.

Parliamentary Radio Committee
members questioned A. D. Dunton,
CBC chairman, Dr. A. Frigon,
CBC general manager, and W.
Caton, Department of Transport
radio branch official, on the fre-
quency situation as well as on
progress made on building three
new 50 kw and 10 kw stations for
CBC. Total of $1,651,786 of $2,-
000,000 government loan has been
spent to date. Licenses of CFRB
and CFCN were renewed for only
three months on present frequen-
cies, while license for CKY Winni-

the whole picture
with WBNX

No matter how carefully Sou've planned your New York coverage, you'r®
losing & big Piece—over sx million foreign language prospects—unless
your present schedule includes WBNX. WBNX smoothly dovetails into your

New York coverage:
2.350.000 Jewish speaking
2.103,737 Itallan speaking
1.236.000 German speaking
578,000 Polish speaking
250,000 Spanish  speaking

persons
persons
Ppersons
petsons
persons
6.517,737 foreign language prospects
There you get the whole picture.
Our trained, experienced program de-
partment will assist in translating
your coPY. Remember WBNX means
New York coverage in amy language
Photo: Lotte Errell Pix
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5000 WATTS nm:cﬂoﬁAL OVER NEW YORK

,Z’ew&n?

peg, 15 kw station, whose 990 kc
frequency CBC is also taking over
for new 50 kw station, was re-
newed for year. CBC is negotiat-
ing for purchase of CKY with
Manitoba government, which owns
station., CFCN terms were too
high for station to be bought by
CBC, committee was told.

Committee was told that 162 ap-
plications for new broadcasting
stations and changes in existing
licenses had been heard by CBC
board of governors, from Jan. 1,
1946, to March 31, 1947. Of these
68 had been approved, 57 were
denied and 37 deferred. There had
been four applicants for a station
at Ottawa, with license being is-
sued to KFrank Ryan who recently
opened CFRA, Ottawa.

FM Grants to Seven

Seven AM stations had been
granted FM station licenses to
date, namely CFRB Toronto,
CFCI Montreal, CKWS Kingston,
CKGB Timmins, CHSJ St. John,
CKSO Sudbury, and CKCR
Kitchener. Committee delved into
Petrillo ruling of not permitting
musicians to play same program
over AM and FM stations, and
how this conflicted with CBC rul-
ing that in Canada AM stations
with FM affiliated must use same
program on both stations. Mr. Dun-
ton reported conferences are be-
ing held with Canadian affiliate of
Petrillo’s AFM. FM would be re-
stricted and delayed if ruling were
also to apply in Canada, Dr. Fri-
gon stated.

CBC officials were questioned
on $22,000 advertising expendi-
tures of CJBC Toronto, to build
up its listening audience, with bill-
boards, streetcar, newspaper and
other advertising means. Commit-
teec members asked why CIBC ap-
peared so unpopular, and Mr. Dun-
ton stated “I think it has been
swamped in the publicity given
programs of other stations.”

Liquor advertising policy of
CBC also came in for review, with
Socialist party members attacking
policy of allowing indirect beer
and liquor advertising in Quebec
province, by just mentioning com-
pany name,

Possibility of CBC controlling
newspapers when facsimile trans-
mission becomes a reality in Can-
ada, was brought up by committee
members, and Mr. Dunton stated
he did not think CBC powers
under the Canadian Broadcasting
Act, would cover facsimile news-
papers. Discussion on ownership of
radio stations by newspapers, 39
now are owned by newspapers or
are affiliated with newspapers, was
terminated by chairman Ralph
Maybank, when policy on monop-
oly of state control of dissemina-
tion of information developed.

CBC officials told committee CBC
wanted a station at Windsor, Ont.,
opposite Detroit, but lack of fre-
quencies and finances stopped

BROADCASTING o

Air Proceedings

CANADIAN LISTENERS
are being kept posted on
proceedings of Parliamentary
Radio Committee during its
sittings now in progress by
Canadian Assn. of Broad-
casters. Eighty-nine CAB
member stations daily are
giving full newscasts on the
proceedings, using a series
of transcribed one-minute
features drawing attention
to the newscasts and the part
independent community sta-
tions play in the broadcast-
ing industry in Canada.

present development. Committee
members claimed CKLW Windsor,
was using a Canadian frequency
to address itself mainly to United
States audiences.

Ernest Bushnell, CBC program
director-general, reported that
Canadian radio talent, and especi-
ally that of CBC, was moving to
United States where positions
were offered by networks to actors,
producers and writers, and Mr.
Dunton said some United States
papers were beginning to write
about the invasion of Canadian
radio talent.

Canadian Chamber of Commerce
sent a letter to the Parliamentary
Radio Committee calling for “a
thorough public and non-partisan
inquiry into the whole problem of
radio broadcasting in Canada . . .
In particular we believe that con-
sideration should be given to plac-
ing broadcasting under jurisdiction
of a body independent of both
CBC and private stations and re-
sponsible directly to Parliament.”

KBS Adds Five

KEYSTONE Broadcasting System,
New York, has announced addi-
tion of five affiliates bringing
number of KBS outlets to 258.
New affiliates are, WWWB Jas-
per, Ala.,, KXRJ Russellville, Ark.,
WMBN Petoskey, Mich.,, KDMO
Carthage, Mo., and KDSJ Dead-
wood, S. D

COMPLETE PRODUCTION
FACILITIES FOR:
SPOT ANNOUNCEMENTS

—SHOWS—BANDS—AIR
CHECKS—LINE CHECKS

Everything you need for
your radio work.
Chicago’s Largest

Independent Studio

State 5635

RECORDING CORP.
42nd Floor

20 N. Wacker Drive
[ Amb. 2142—CHICAGO 6—State 5635
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BB  Merchandisable Area
Bonus Listening Area

Box 1956—Butte, Montana
r’ Ruild: g -r 1 Wash.
Orpheum Bldg.—Portland, Oregon

6381 Hollywood Blv'd.—Hollywood 28
79 Post St.—San Francisco 4

The Walker Co., 551 5th Ave., New York
The Walker Co., 360 N. Mich., Chicago

Write for our complete MARKETIPS

PACIFIC NORTHWEST BROADCASTERS
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A

K. Excel Says:

MAYBE WE ARE

SLIGHTLY "MAP HAPPY"

BUT, GET THIS . . ..

We are serving an area as large as Germany, ltaly and Japan combined
.. ..an area embracing nearly half the nations potential hydro-electric
power, the nations richest timber lands, a population earning the highest
per family income in the world (for its size) and an industrial “‘future un-
limited''. Is it any wonder our listeners buy more *‘radio advertised"' items
per capita? More dentrifices, more cereals, more shampoos, more of all
the better-things-for-better-living items. THEY CAN AFFORD THEM. And
incidentally, you can cover this MAJOR MARKET with a single contract by
broadcasting your message over

THE

"HOMETOWN"

STATIONS
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INCORPORAYED

with an independent volume control. !
Channel A provides 63 DB gain from a 600 Ohm source,

and 43 DB on bridging connection. Channel B has a pre-amplifier stage ond |
Write Dept. A-1 for complete specifications.

The Langevin Company

Langevin's 108-C amplifier has TWO Input channels, each

$1.,23 « SAN FRANCISCO: 1050 Howard 51, 3 « LOS ANGELES: 1000 N. Seward.St., 38
6351, 23 « SAN g 3 . Sewa

dance: 8 and 500 Ohms. Output power: 20 watts. :
When desired for monitoring purposes only, this amplifier can be obtained

with o single input — channel A.
NEW YORK: 37 W. 6,

impe

Worthy of an
Engineer’s Careful

Consideration

MONITORWNG
AMPLIEIER

o vl ), A
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CP-construction permit

Actions oF THe FCC

MAY 29 TO JUNE 5

ant.-antenna

cond.-condition(s)

DA-directional antenna -day LS-local sunset
ERP-effective radiated power N-night mod.-modification
ST-studio-transmitter aur-aural trans.-transmitter
synch. amp.-synchronous amplifier vis-visual unl.-unlimited hours

May 29 Decisions . . .

BY THE COMMISSION

AM—760 ke

Southeastern Bestg. Co., Clanton, Ala.—
Ordered that effectiveness of CP and mod.
CP of Dec. 5, 1946 and April 25, 1947,
respectively, for new station on 760 ke, be
suspended until further order of FCC be-
cause of order of D. C. Court of Appesls
in case of WJR Detroit v. FCC, staying
Commission’s grant to Southeastern until
Court’s decision in case of WJR v. FCC
and WCKY Cincinnati v. FCC shall have
been rendered or until further order of the

Court.

AM—720 ke

Radio Virginia Inec., Richmond, Va.

Ordered that effectiveness of CP granted
Nov. 21, 1946, for new station on 720 ke
be suspended until further order of FCC
because of order of D. C. Court of Ap-
peals in re WGN Chicago v. FCC staying
Commission’s grant to Radio Virginia un-
til Court’s decision in case of WJR etc., re-
ferred to above.

AM—760 ke

WCPS Tarboro, N. C.—Ordered that li-

cense heretofore granted May 13 for new
station on 760 kc be set aside; and that
effectiveness of CP issued Aug. 22, 1946,
be suspended until further order of FCC
because of order of D. C. Court of Ap-
veals re WIR v. FCC staying FCC grant
of CP to WCPS until Court’s decision in
case of WJR ete. referred to above.
Granted special temporary authority for
operation of WCPS on 570 kc 1 kw D for
30 days from May 28, pursuant to Sec.
1.324 of Rules, provided that this or sub-
sequent authorization extending operation
on B70 ke shall be subject to immediate can-
cellation and recision at any time prior to
expiration date thereof. Ordered that
effective date of order setting aside license
be suspended until June 3

BY COMMISSIONER HYDE

Gila Bestg. Co. Inc., Coolidge, Ariz.—
Granted petition to intervene in hearing
on application of KRKD.

Hotels & Theatres Inc., Bluefield, W. Va.
—Granted petition for waiver of rules and
accepted petitioner’s written appearance in
re application.

Litchfield County Radie Corp., Torring-
ton, Conn.—Granted petition for leave to
amend its application to specify 990 ke in-
stead of 1170 k¢ ete. Amendment was ac-
cepted and application as amended was
removed from hearing docket. Dismissed
petition for leave to take deposition of
The New City Bestg. Co.

The New City Bestg. Co., Torrington,
Conn.—Commission on its own motion re-
moved from hearing docket application.

Mount Vernon Bestg. Co., Mount Vernon,
Ohio—Granted petition for waiver of rules
and accepted petitioner’s written appear-
ance in re application.

FCC Correction
IN REPORT of actions on motions dated
May 2, item relating to Petaluma Bestrs.,
Petaluma, Calif. should have been reported
as follows: Dismissed as moot petition re-
questing dismissal without prejudice of ap-
plication.

May 29 Applications . . .

ACCEPTED FOR FILING
Modification of CP

WVOK Birmingham, Ala—Mod. CP
which authorized new standard station,
to change type trans., to make changes
in vertical ant., to change trans. location
and to specify studio location.

WGAD Gadsden, Ale.—Mod. CP, as mod.,
which authorized new standard station, for
extension of completion date.

AM—1400 Fe

The Greenville Bestg., Co., Greenville,
Ala.—CP new standard station 1400 ke 250
w unl

‘Modification of CP

WAPX Montgomery, Ale.—Mod. CP, as
mod., which authorized new standard sta-
tion, for extension of completion date.

KVCV-FM Redding, Calif~—Mod. CP
which authorized new FM station, to
change studio location and trans. site,

make changes in ant. system and change
commencement and completion dates.
Change ant. height above average terrain
to 15.5 ft.
License for CP
KXOB Stockton, Calif.—License to cover
CP, as mod, which authorized new stand-
ard station and specify studio location and
authority to determine operating power
by dirvect measurement of ant. power.
AM—1250 ke
Englewood Bestg. Co., Englewood, Col.
—CP new standard station 1250 ke 1 kw
D.

License for CP

WSFT  Thomaston, Ga.—License to
cover CP, as mod., which authorized new
standard station and authority to de-
termine operating power by direct meas-
urement of ant. power.

Modification of CP

Commodore Bestg. Inc., Area of Decatur,
Hl.—Mod. CPs, as mod., which authorized
construction of new remote pickup stations
WDON and WSIA, for extension of com-
pletion dates,

Modification of CP

WLAS LaSalle, 1il.—Mod. CP which au-
thorized new standard station, to make
changes in trans., for approval of ant. and
trans. location and to specify studio lo-
cation,

WITH Port Huron, Mich.—Mod. CP
which authorized new standard station, to
change type trans. and for approval of
ant. and trans. location.

WEXL-FM Royal Oak, Mich—Mod. CP
which authorized new standard station, to
change type trans., trans. site, studio lo-
cation to “to be determined”, ERP to 18.3

kw, ant. height above average terrain to
382 ft., make changes in ant. system and
change commencement and completion
dates.
AM—1420 ke
Minnesota Valley Bestg. Co., Mankato,
Minn~—CP new standard station 1420 ke
1 kw DA-N unl
FM—102.5 mc
WGR Bestg. Corp., Buffalo, N. Y.—CP
new FM station (Class B) on Channel 273,
102.6 me, ERP 57 kw.
AM—920 ke
Cortland Beatg. Co. Inc., Cortland, N. Y.
B—CP new standard station 920 ke 1 kw

Modification of CP
WNYC-FM  New York — Mod. CP
which authorized changes in new FM sta-
tion, for extension of commencement and
completion dates.
License for CP
WGNR Asheboro, N. C.—License to cover
CP, as mod., which authorized new stand-
ard station, and authority to determine
oberating power by direct measurement of
ant. power.
Modification of CP
WGNC-FM Gastonia, N. C.—Mod. CP
which authorized new FM station for ex-
tension of completion date.
AM—940 ke
Mid-Carolina Beastg. Co., Salisbury, N. C.
—CP new standard station 940 ke 1 kw
D. AMENDED te change frequency from
940 to 1280 ke.
License for CP
WBNS Columbus, Ohio—License to cover
CP which authorized installation new aux.
trans. and authority to determine operat-
ing power by direct measurement of ant.
power.
AM—1490 ke
Radio Courier Inc., East Liverpool, Ohio
—CP new standard station 1490 ke 250 w
unl. Contingent upon relinquishment of
1490 ke by WWSW.
AM—1260 ke
Seminole Bestg. Co., Seminole, Okla.—
CP new standard station 1260 ke 250 w
D.

License for CP
WLOA Braddock, Pa.—License to cover
CP, as mod., which authorized new stand-

(Continued on page 66)

OADCAST PROGRAM g,
WiTH SINGLE KEY copp,

Western Electric

TCHING 15 A CINCH
or

PROGRAM DISPATCHING SYSTEM

This new Relay Type Program
Dispatching System reduces your
most complicated radio broad-
cast switching operations to the
movement of one key. It speeds
up switching in serving several
destinations with rapidly inter-

changed studio, line and trans-
cribed programs, auditious and
announcements. For full details
on its many operating advan-
tages, write Grayhar Electric Co.,
420 Lexington Ave., New York
17,N.Y.,or...

ASK YOUR LOCAL GraYB-a-R

BROADCASTING
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THESE STATIONS HAVE PURCHASED
COLLINS BROADCAST EQUIPMENT...

ALABAMA

WHMA  Anniston *
wCov y
WSFA y
WAPX  gomery
WIHO  Opelika

Setma
al ladega
3adsden

£3
=
=
o

uscaloosa
uscalooss
heffield
WWWB Jasper
WBRC Birmingham
ARIZONA
Phoenix
Phoenix

Mesa
Glendale
Flagstast
KSOL  Yuma
Tucson
Tucson

ARKANSAS

Fort Smith
Fort Smith
€l Dorado

KGH1  Little Rock
KXLR  North Liltle Rock
KHOZ  Harrison
Jonesboro
DELAWARE

WILM  Wilmington

ureka
Los Angeles
Los Angeles
San Diego

Western Empire
Bestg. Co.—
San Bernardino

COLORADO
KRDO
KCOL
KBOL
CONNECTICUT
WNLC New London
WATR
WWCOo
WNHC
WTIC

WORC Hartford
DISTRICT OF COL.
WQQW  Washington
WDVA  Washington
WTOP  Washington
FLORIDA

WCOA  Pensacola
WTAL Tallahassee

Denver
Ft. Callins
Bouider

WINZ  Hollywood
WMBR  Jacksonville
WBAY Miami

Biscayne

Bestg. Co.—Miami

WIRK  Miami

WROOD _Dayiona Beach
WNDB-FM.Daytona Boach
WWPF  Palatka

WCLE

WINK  Ft. Meyers
WTSP St Petersbure
WFTL  Fi. Lauderdale
Bradenton
Tampa

(DAHO

Twin Falls

Twin falls

Kip Idaho Falls
Pocal

KEYY tello
KVNI Couer d’Alene

fLLINOIS

ock Isltand
WCVS  Springfield.

WTAX  Sprit
WQUA  Moline

WCIL  Carbondale
WOKZ  Alton

WROK  Rockford
WTAD Quincy
WCAZ  Carthage
WGN icago
WJoL  Joliet

WDWS Chsmpaign
INDIANA

WBAA  W. Lafayette
WGBF ille
WIKY vansville
WIND

WCBC  Anderson
WFBM  indianapolis
wi0B Hammond
WSBT  South Bend
WSUA  Bloomingten
IOwWA

KBIZ tiumwa
KDTH  Dubuque
WKBB Dubuque
KROS linton
WwoC Davenport
KW Muscatine
KICD  Spencer
WSUl  lowa il;
KSWI  Council Bluffs
KFJB _ Marshalltown
WMT " Cedar Rapids
KCRG  Cedar Rapids

w0 mes

KSO Des Moines
WHO  Des Moines
KMA  Shenandosh

KANSAS

KANS  Wichita
KGNO  Dodge Cily
KTSW Emporia
KVGB  Great Bend
KWBW Hutchinson
KSDK __ Arkansas City
KTSJ-FM  Topeka

WREN ™ Lawrence
KSOS  Kansas City

KENTUCKY

WHLN  Harlan
WINN  Loulsville
Commonwealth
Bcste. Co —Louisville

LOUISIANA

Alexandria
Shreveport
Shreveport
aton Rouge
lew Orleans

MAINE

WJOR  Bapgor
WPOR  Portland
WCOU  Lewistown

MASSACHUSETTS

Fitchburg
Greenfield
Boston
WAAA  Boston

Brockton
West Yarmouth
rdn
Haverhilt
Holyoke
MARYLAND
WASL  Annapolis
WGAY  Silver Springs
ilver Springs
Bethesda
WBAL  Baltimore
WCAO  Ballimore

MICHIGAN

WFDF  Flint

WBBC int

WTCM  Traverse City
WILS nsing

WSDO  Sault Ste. Marie

KATE
KYDS
KWLM

Albert Lea
st. Paul
Wilimer

MISSISSIPPL

WCBI
WGCM

Columbgs
Guifpost

MISSOURI

Kansas Cily
St, Joseph
Jefterson City
Joplin

Flat River
$t. Louis
Clayton

MONTANA

KGEZ

Kalispell

NEBRASKA

Kearney
Geand Island
Omaha
Omaha
Omaha
Omaha
Lincoln

NEVADA

KENO

WPRU
WCTC

Las Vegas
HAMPSHIRE

Portsmouth

Manchester

eene

Concord
JERSEY

Newark

Newark

Atlantic City

Vi

Princeton

New Brunswick

NEW MEXICO

KGGM

Albuquerque

NEW YORK

WABY
WOKO

Albary
Albany

HOM  New York, N. Y.
Troy
NBF Binghamton
INR  Binghamton
HVA  Poughkeepsie
KIP  Poughkeepsie
WNY  Watestown
néonts
tar, Inc.—Oneonta
NSNY  Schenectady

NORTH CAROLINA

No. Wilkesbora
Fayetteville
FIC  Kinston

SOC  Charlotte
Rocky Mount
Asheville

NORTH DAKOTA
Grand Forks
Mil

Valay cit
alley City
Mlm{yln

Akron

Akron
WCOL  Columbus
Wi

WELD Columbus
WHKC  Columbus

WFIN indley
WING Dayton
WHIO  Dayton
WMOH  Hamilton

Cincinnali
Cincinnat!]
Cleveland
Steubenville
OKLAHOMA
KADA  Ads

nid
hawnee

| City
WKY  Oklahoma City

ulsa
McAlester
OREGON
KFLW Klamath Falls
PENNSYLVANIA
WMBS Uniontown
WHP  Harrisburg
WILK  Wilkes-Barre

WERC  Erie

Erio
Oit Clty
WGAL  Lancaster
Indiana
Pittsburgh
Allenown
Nortistown
Warren
Sunbury
Johnstown

RHODE ISLAND

WWON Woonsocket
WFCI  Pawtucket

SOUTH CAROLINA

WMRC  Greenville
WORD Spartanburg

FOR BROADCAST QUALITY, IT'S...

Atlantic
Bestg Co.—Florence
SOUTH DAKOTA

KWAT  Watertown
WNAX  Yanktown
KDS)  Deadwood

TENNESSEE
WAPO Chattanooga
GC

KOCA iI&ou

utkin
KRIS  Corpus Christi
W1, College Station

KRGV~ Weslaco
WBAP  Ft. Worth
UTAH

KUTA  Sait Lake City
KSUB  Cedar City

VERMONT
WCAX Burlingon

WSYB  Rutlan
WWSR  St. Albans

P

VIRGINIA
Suffolk
Notfolk
Norton
Harrisonburg
Petersburg
Portsmouth
Lyachburg
WASHINGTON
KPt Wenaiches
KD Seattle
KMO  Tacoma
WEST VIRGINIA
Clarksburg
Clarksburg
Clarksburg
WBTH  Williamson
WCHS  Charleston
WGKV  Charleston

Charleston
Bluefield
Parkersburg
Huntington

gomery
Oak Hill
Wheeling
WISCONSIN

Wis. Rapids
Poynette
Milwaukee
La Crosse
WYOMING

KVRS  Rock Springs
ALASKA

KTKN  Ketchikan
HAWALI

KTOH  Lihve, Kausi
KGU  Honoluly

COLLINS RADIO COMPANY, Cedar Rapids, lowa

11 West 42nd Street, New York 18, N, Y.

458 South Spring Street, Los Angeles 13,

Callfornia

Il

BROADCASTING

o Telecasting

June 9, 1947 o Page 65



FCC Actions
(Continued from page 64)
Applications Cont.:

ard jstation and authority to determine op-
erating power by direct measurement of
ant.| power.
Modification of CP
WDEF Chattancoge, Tenn.—Mod. CP,
as mod., which authorized change in fre-
quency, increase power, install new trans.
and [DA-N and change trans. location, for
extersion of completion date.
License for CP

Tﬂrmm Bestg. Co., Portable Mobile,

area of Fort Worth, Tex.—License to cover
CP for KEGT, which authorized change
trans.,, power from 2 w to 1.75 w, change
from portable-mobile to mobile. Also li-
cense to cover CP for KAAD, which au-
thorized change trans., change power from
40 w to 100 w, change from portable-mo-
bile to portable.

‘Modification of CP
KMAFE  McKinney, Tex.—Mod. CP
which authorized new standard station, to
change type trans.,, for approval of ant.
and trans. location, specify studio location.

AM—1250 ke
Midwest Bcestg. Co., Milwaukee—CP
new standard station 1250 ke 5 kw DA-DN
and unl. AMENDED re changes in DA.

'SERVICE DIRECTORY

FREQUENCY MEASURING
SERVICE

Exact Measurements ¢ af ony time

R C. A COMMUMICATIONS, INC,
64 Sroad Straet NewYork 4, K. Y, |

N
¢
'
-d

mesecrspstncvnnns

The
Robert L. Kaufman
Organization

Technical Maintensnce, Construction
Supervision and Business Services

| for Broadcast Stations
Mussey Bldg. Washington 4, D. C.

{ District 2292

Custom-Built Equipment
U. S. RECORDING CO.

1121 Vermont Ave., Wash. 5, D. C.
District 1640

MARKET 8173

B corFiy

““RR0I0 Eneing

Fidld

1385 MARKET SYREET
AN FRANCISCO, CALIF,

HORWOOS® ). PATTERSON [

TOWER SALES & ERECTING CO.

Radio Towers
Erection, lighting, painting &
Ground Systems
6100 N. E. Columbia Blvd.
Portland 11, Oregon
C. H. Fisher, Agent Phone TR 7303

ROBERT M. SILLIMAN
CONSULTING RADIO ENGINEER

Specializing in Antenna Problems

1011 New Hampshire Ave. NA 6485
Washington, D. C.

.lWINFIELD SCOTT McCACHREN
AND  ASSOCIATES
C iting Radio Engi
TELEVISION SPECIALISTS

410 Bond Bldg. 8098 Windemere Ave.
Wo ;’\ing'on 5,D. C. Drexel Hill, Pa.
District 6923 Sunset 2537W

GEORGE H. JASPERT

Radio Consultant
STATION OPERATION & MANAGEMENT
including appraisals, market
studies, pregram policies.
Little Building Boston 16, Masa.
Hancock 4948

REPRODUCER REPAIRING
SERVICE

ALL MAKES--SPECIALISTS 9A & 98B
NOW -- 48 HOUR SERVICE

BROADCAST SERVICE CO.
334 kRCADE BLDG., ST. LOUIS |, MO.

FREQUENCY MEASURING
SERVICE

Highest Accuracy=——Anytime

ll N
STANDARD @ MEASUREMENTS

.
Divislon of Radio-Electronics, Inc.
Phone 2652 Enid, Okla.

WILLIAM E. RICHARDSON

Consulting Radio Engineer

1935 S. W, Moss St. Cherry 4070
Portland 1, Oregon

Preliminary  surveys, management
and operational consulting service
based on practical experience with AM,
FM snd Facsimile.

Phone EXecutive 3929

RADIO CONSULTANTS, INC.

Leonard L. Asch, Director
1010 Vermont Ave., Washington 5, D. C.

TOM G. BANKS, JR.
CONSULTING RADIO ENGINEER
320 CENTRAL BUILDING
PUEBLO, COLORADO

Pueblo 5034

LYNNE C. SMEBY
Consulting Radio Engineers
820 13th St. N. W., EX. 8073
Washington 5, D. C,

GEORGE P. ADAIR
Radio Engineering Consultant

1833 M STREET, N. W,

EXecuTivE 1230 WASHINGTON §, D. C.

Page gﬁ o June 9, 1947

* VACANCY

YOUR FIRM’S NAME in this “vacancy”’
will be seen by 13,500 readers—
station owners and managers, chief
engineers and technicians—applicants
for AM, FM, Television and facsimile
facilities. Write or wire . . .

BROADCASTING

Modification of CP

WALA-FM Mobile, Ala.—Mod. CP which
authorized new FM station to change ERP
to 101.4 kw and make changes in ant.
system.

WQIC Washington, D. C.—Mod. CP
which authorized new commercial TV. sta-
tion for extension of completion date.

TV—Ezxperimental

Philco Television Bestg. Corp., area of
Washington, Philadelphia and New Yorh—
CPs to change frequencies to 1300-1320 me
and 1380-1400 mc, add spccial for FM
emission, change trans. locations and ant.
systems. AMENDED to change frequen-
cies from 1300-1320 mc and 1380-1400 mc
to 1340-1360 mc and 1400-1420 mc. For sta-
tion WI10XP W3XPF WI10XPB W3XPL
W10XPC.

AM—980 ke

Stanley S. Beaubaire, Oroville, Calif.—
CP new standard station 1110 ke 1 kw D.
AMENDED to change frequency from
1110 to 980 ke and change trans. location.

Modification of CP

WSTC-FM Stamford, Conn.—Mod. CP
which authorized new FM station to
change studio location, make changes in
ant. system and change commencement
and completion dates.

AM—920 ke

Springtime City Bcestg. Co., Clearwater,
Fla—CP new standard station 930 ke
250 w. AMENDED to change frequency
from 930 to 920 ke.

Modification of CP

WEHS Chicago—Mod. CP which author-
ized changes in new FM station, for ex-
tension of completion date.

AM—830 ke

The Daily News Bestg. Co., Bowling
Green, Ky-—CP new standard station 880
ke power of 1 kw D. AMENDED to
change frequency from 880 to 930 kc.

Modification of CP

WHYN-FM Holyoke, Mass.—Mod. CP as
mod. which authorized new FM station.
for extension of commencement and com-
pletion dates.

KSD-TV St. Louis—Mod. CP as mod.
which authorized new commercial TV sta-
tion, for extension of completion date.

KSD-FM St. Louis—Mod. CP as mod.
which authorized new FM station for
extension of completion date.

AM—1400 ke

The Voice of Fallon, Fallon, Nev.—CP
new standard station 1490 ke 250 w unl.
AMENDED to change frequency from
1490 to 1400 kc.

Modification of CP

WMID Atlantic City, N. J.—Mod. CP
as mod. which authorized new standard
station, to change type of trans.

AM—1230 k¢

WISE Asheville, N. C.—Authority to de-
termine oberatin® power by direct meas-
urement of ant. power.

AM—980 ke

Columbia-Montour Bestg. Corp., Blooms-
burg, Pa—CP new standard station 780
ke 250 w D. AMENDED to change fre-
quency from 780 to 930 k¢, power from
250 w to 500 w; change type trans.;
change trans. location.

Remote Pickup

Kenneth Edward Rennekamp, Area of
Oil City, Pa.—CP new remote pickup sta-
tion on 2830 ke, 20 w, emission A8 and
hours in accordance with Sec. 4.403.

Modification of CP

WPEN-FM Philadelphis—Mod. CP which
authorized changes in new FM station,
for extension of completion date,

APPLICATIONS RETURNED

FM—Unassigned
The Wave Publications, Vernon, Calif —
CP new station (Class A) on frequency to
be assigned by FCC and ERP 250 w. RE-
TURNED May 22. Program analysis not
submitted. Also charter to be amended.
FM—Unassigned
Redlands Bestg. Co., Redlands, Calif —
CP new FM station (Class A) on fre-
quency to be assigned by FCC and ERP
250 w. Returned May 22. Program analysis
not submitted. Letter written May 22.
License Renewal
The Evening News Assoc.. area of De-
troit, Mich.—License renewal of remote
pickup station WEHN.
WMBR Jacksonville,
newal standard station.
W.JAC Johnstown, Pa.—Same.
KTSW Emporia. Kan.—Same.

TENDERED FOR FILING

AM—8930 ke
KANA Anaconda, Mont.—CP change fre-
quency from 1230 to 930 ke, power from
250 w to 2% kw-N and 5 kw-D, install
new trans. and DA-DN and change trans.
location.

Fla~—~—License re-

Modification of CP
WWSW  Pittsburgh—Mod. CP make
changes in DA, using 5 kw unl. DA-DN.
AM—1140 ke
The Master Bestg. Corp., Rio Piedras,
P. R.—CP new standard station 1140 ke
500 w-N 1 kw-D unl.

BROADCASTING o

June 2 Decisions . . .

DOCKET CASE ACTIONS
{By the Commission)

AM—1400 ke
Newnan Bestg. Co., Newnan, Ga.—
Adopted supplemental proposed decision

proposing to grant application for new
station 1400 ke 250 w_ unl; subject to
cond. that applicant will not commence
operation until WATL Atlanta, Ga., has
ceaged to operate on 1400 kc in accordance
with its existing permit; and that appli-
cant will within 60 days from final grant
file application for mod. CP specifying
trans. site and ant. system meeting re-
quirements of FCC standards.
AM—1300 ke
Volunteer State Bestg. Co. Inc., Nash-
ville, Tenn.—Adopted supplemental pro-
posed decision proposing to grant appli-
cation for new station 1300 ke 5 kw
unl. DA.
AM—1840 ke
Bullard, Metcalf & Goodlette, Hazard
Bestg. System and Universal Bestg. Co.,
Hazard, Ky.—Adopted final decision grant-
ing application of Bullard, Metcalf &
Goodlette for new station 1340 ke 250 w
unl. and denying mutually exclusive ap-
plications of Hazard Bestg. System and
Universal Bestg. Co. requesting same fa-
cilities.
AM—620 ke
Hanford Pub. Co., Hanford, and Fresno
Bestg. Co., Fresno, Calif —~Announeced pro-
posed decision looking toward grant of
application of Hanford Pub. Co. for new
station 620 ke 1 kw wunl. DA-N and
denial of Fresno Bestg. Co. application
for same facilities.
Petition Denied
Donald Flamm and Metropolitan Bestg.
Service, New York—Adopted memoran-
dum opinion and order denying petition
for rehearing and recconsideration of FCC's
decision Feb. 26 granting CP to Newark
Bestg. Co., Newark, N. J., and denying
applications of petitioners for CPs new
standard stations.
AM—1280 ke
Veterans Bestg. Co. Inc. and Rochester
Bestg. Corp., Rochester, N. Y.—Adopted
final decision granting application of
Veterans Bestg. Co. for new station 1280
ke 5 kw unl. DA and denying application
of Rochester Bestg. Corp. for same fa-

(Continued on page 68)

INVEST
YOUR
AD
DOLLAR

50,000 WATTS
OF
SALES POWER

Telecasting



CONSULTING RADIO ENGINEERS

JANSKY & BAILEY

Executive Offices

National Press Building
Offices and Laboratories

1339 Wisconsin Ave., N. W,

Washington, D. C. Adoms 2414

McNARY & WRATHALL

983 NATIONAL PRESS BLDG. DI. 1205
WASHINGTON. D. C.

PAUL GODLEY CO.

LABS: GREAT NOTCH, N. J.

LITTLE FALLS 4-1000

GEORGE C. DAVIS

501-505 Munsey Bldg. — District 8456
Washington 4, D. C.

Commercial Radio Equip. Co.
INTERNATIONAL BLDG. Dl. 1319
WASHINGTON. D. C.

PORTER BLDG. LO. B821
KANSAS CITY, MO.

RING & CLARK

25 Years’ Ezperience in Radio
Engineering

MUNSEY BLDG. REPUBLIC 2347
WASHINGTON 4, D. C.

There is no substitute for experience

GLENN D. GILLETT

AND ASSOCIATES
982 NATIONAL PRESS BLDG.
WASHINGTON, D. C.

NA, 3378

JOHN BARRON
Consulting Radio Engineers

[ c mliat a d

P g in Br and
Allocation Engineering
Earle Building, Washington 4, D. .
Telephone NAtional 7757

RAYMOND M. WILMOTTE
AND ASSOCIATE
PAUL A. deMARS
1469 CHURCH ST., N.W. DE. 1234
WASHINGTON 5, D. C.

JOHN ). KEEL
A Complets Consulting Service

EARLE BLDG. WASHINGTON, D. C.
NATIONAL 6513-6515

LOHNES & CULVER

MUNSEY BUILDING DISTRICT 8215

WASHINGTON 4, D. C.

RUSSELL P. MAY

1422 F St., NW.
Washington, D. C.

Kellogg Bldg.
REpublic 3984

FRANK H. McINTOSH

710 14th St., N.W.—Metropoiitan 4477
WASHINGTON, D. C.

HAROLD B. ROTHROCK
GEORGE B. BAIREY
ASSOCIATE
1909 EYE ST., N.W. NATIONAL 0196
WASHINGTON. D. C.

GARO W. RAY

991 BROAD STREET PHONE 3-2055

BRIDGEPORT. CONNECTICUT

LENT AND POAST
CONSULTING ENGINEERS

WASHINGTON, D. C.
1319 F St, N. W.  DISTRICT 4127

HERBERT L. WILSON
1018 VERMONT AVE., N.W. NA. 7161
WASHINGTON, D. C.

1000 No. Seward $t. Ho. 632t
Hollywood, 38, Col.

HOLEY & HILLEGAS

1146 Briarcliff Pl., N.E.
Atlanta, Ga. ATwood 3328

ANDREW CO.

CONSULTING RADIO ENGINEERS

383 E. 75TH ST. TRIANGLE 4400

CHICAGO 18, ILLINOIS

DIXIE B. McKEY & ASSOC.

1730 Connecticut Ave., N.W.
Washington, D. C. ADams 3711

WELDON & CARR
Washington, D. C.

1605 Connecticut Ave.

Dallas, Texas
1728 Wood St.

Ml 4151

Riverside 3611

E. C. PAGE
CONSULTING RADIO
ENGINEERS

BOND BLDG. EXECUTIVE 5870
WASHINGTON 5, D. C.

CHAMBERS & GARRISON

1519 Connecticut Avenue

WASHINGTON 6, D, C.
Michigan 2261

KEAR & KENNEDY

1703 K ST., N.W. REpPuBLic 1951 -

WASHINGTON, D. C.

UNIVERSAL RESEARCH
LABORATORIES
ROYAL V. HOWARD, Director
One Nob Hil! Circle, San Francisco 2,
Calif.
Telephone: DOuglas 5380

A. EARL CULLUM, JR.
HIGHLAND PARK VILLAGE
DALLAS 5, TEXAS
JUSTIN 8-6108

COLTON & FOSS, INc.

927 1STH ST., N.W. REPUBLIC 3883

WASHINGTON. D. C.

JOHN CREUTZ

319 BOND BLDG. REPuBLIC 2151

WASHINGTON, D. C.

GILLE BROS.

1108 LILLIAN WAY GLADSTONE 8178

HOLLYWOOD, CALIFORNIA

WILLIAM E. BENNS, JR.

Consulting
Radio Engineer
830 Gregg Street
Columbia, South Carolina
Phone 7342

ANDERSON & MERRYMAN

New Orleans
American Bank

Raymond 0111

Laboratories: Baton Rouge, La.
Roosevelt Road

New York City
83 W. 42nd St.
Wis. 7-9391-2

GUY C. HUTCHESON

1100 W. ABRAM ST.  PHONE 1218
ARLINGTON, TEXAS

NATHAN WILLIAMS

Allocotion & Field Engineering

20 Algoma Bivd. Ph. Blackhawk 22
Oshkosh, Wisc.

PREISMAN & BISER
AM, FM, Television
Allocation, Station Design
MANAGEMENT TRAINING ASSOCIATES
3308 Y4th St., N. W.
Washington 10, D. C. ADams 7299

eA. ‘R, Bitter

CONSULTING RADIO ENGINEER
622 Madison Avenue
TOLEDO 4, OHIO

Barclay & Saxon
Radio Engineering Consultants
2915 Red River Phone 2-5055
Austin, Texas
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DETROIT'S LEADING
INDEPEMNDENT
S5TATION

THE

TIME
24

HOURS A DAY
THE

PLACE

DYNAMIC
DETROIT

THE
STATION

WIJBK

STATION WJBK
Cdrries more national ad-
vertising . . . does a larger
dollar volume . . . than any
other 250 watt station in
thiz area,
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FCC Actions

(Continued from page 66)

Decisions Cont.:

cilities (Commissioner Denny did not
Dart;cipnte in any of the aspects of this
case).

BY COMMISSION EN BANC

Transfer of Control

WINCA Asheville, N. C.—Granted peti-
tion, removed from hearing and granted
application for transfer of control of
WNCA from Community Bestg. Co. to
Jacksonville Bestg. Corp.,, WPDQ Jack-
sounville, Fla., for $80,100.

Petition Denied

Van Curler Bestg. Co., Albany. N, Y—
Denied petition for r ation of Com-
mission’s memorandum opinion and order
of April 9, 1847, and for present consid-
eration and grant of its application for
CP new station on frequency and power
now assigned WOKO, or for oral argu-
ment on such petition.

Modification of License

WINS New York—Granted mod. license
to operate on 1010 ke, 10 kw night 50
kw-LS (DA-1) unl time instead of 1000
ke 50 kw unl; subject to cond. in origi-
nal grant that licensee satisfy legitimate
complaints of blanketing within 250 mv/m
contour, including cross modulation.

License Rene

WSBF South Bend, Ind.—Granted re-
newal of FM license for period ending
June 1, 1848.

WBAM and Auz., Carteret, N. J.—

June 3 Decisions . . .

DOCKET CASE ACTIONS
(By the Commission)
AM=1050 ke
Northern Kentucky Airwaves Corp. and
The Northern Kentucky Radw Corp Cnu-
ington, Ky.—~—An final
granting application of Northern Ken-

AM—1050 ke

East Side Bestg. Co., Kirkland, Wash
—Granted CP new station 1050 ke 250 w
D; engineering cond.

Transfer of Control

WFQOY St. Augustine, Fla.—Granted
consent to transfer control over Fountain
of Youth Bestg. Co. from Glen Marshall
Jr., Ed Norton and Frank King to J. C.

tucky Airwaves Corp. for new
1050 ke 250 w D and denying application
of The Northern Kentucky Radio Corp.
for same facilities.
AM=~1110 ke

Tri-City Bestg. Co., Newport, Ky., and
Moraine Bcestrs. Ine, Dayton, Ohio—
Adopted final decision granting applica-
tion of Tri-City Bestg. for new station

Bell repr i 62.6 sh. stock for con-
sideration of $100,000.
License Extension

WKBW Buffalo, Y.—Granted tem-
porary extension of license for main and
aux. trans. for 60 days.

Modification of License

WBBR Brooklyn, N. Y.—Granted mod.

license to chnnge main studio location

1110 k¢ 1 kw D and denying 1i
of Moraine Bestrs. Inc, for same facili-

ties.
AM—1340 ke

Williamsport Radio Bestg. Assoc. and
Lycoming County Bestg. Co., Williams-
port, Pa.—Adopted proposed decision look-
ing towards grant of application of
Williamsport Radio Bestg. Assoc. for new
station 1340 ke 250 w unl. and denial of
appl of Ly County Bestg.
Co. for same facilities. Commissioner Jett
favored grant of Lycoming and denial of
Williamsport.

BY COMMISSION EN BANC
FM Conditional Grant

KRGV Inc., Weslaco, Tex.—Authorized
cond. grant new Class B FM station;
subject to further review and approval of
engineering details.

News Pub. Co.. Clarksburg, W. Va.—

Same. .
FM Dismissals

Same.

KSIL El Paso, Tex.—Granted r 1
ogsaxu license for period ending Feb. I,
1950.

Federal Telecommunication Labs. Imc.,
New York City—Granted renewal of ex-
perimental license W2XMJ for period ex-
piring May 1, 1948,

National Bestg. Co., New York City—
Same for W10XF WI10XR.

License Eztension

WABW Indianapolie—Extended FM Ili-
cense on temp. basis to Sept. 1, 1047,
pending determination upon application
for renewal.

WCAU-FM Prhiladelphia—Extended FM
license for 80 days on temp. basis.

BY THE COMMISSION

Clear Channel Bestg. Service—Granted
petition to contmue hennng m matter of
clear ch tandard
band from July 7 to Sept. 17

Columbia Bestg. S Inc., St. Louis
—Dismissed without prejudice applica-
tion for new Class B FM station ubon
applicant’s request.

Farmers and Bankers Bestg. Corp.,
Wichita, Kan.~-Dismissed cond. grant for
new Class B FM station ubon applicant’s

request.
FM CPs Issued
Authorized CPs for 10 Class B FM sta-
tions; 11 other FM CPs issued in lien of
previous conditions (see story this issue).
FM—30.8 mo
The Michigan State College, East Lan-
sing, Mich. —Granted CP new noncom-
mercial ed Ch:
215, 80.8 me 1.2 kw nnt 320 ft.
AM-=740 ke
Olney Bestg. Co., Olney, Iil.—Granted
CP new station 740 ke 250 w D; engineering

=

Effective July 1, 1947 l

NEW SUBSCRIPTION RATES :

® Effective July 1, 1947, the following I
schedule of subscription rates will apply
for all new or renewal BROADCASTING
subscriptions. Until July 15, subscribers
are invited to renew or extend present
subscriptions at the current rate of $5 a

year or $8 for two years.

One-Year Subscription
Two-Year Subscription
Three-Year Subscription

cond.

Schools and Public Libraries________________ 85
—YEARBOOK Number

Included—

during r uction of Dpresent studio
at Brooklyn.
Hearing Designated

Catonsville Bestg. Co., Catsonville, Md.
—Designated for hearing application for
new station 1440 ke 250 w D.

Del Paso Bestg. Co., 'North Sacramento,
Calif —Designated for hearing apblication
for new station 1580 kc 250 w D.

Scott County Bestg. Co., Sikeston, Mo.
—Designated for hearing application for
new station 1230 ke 250 w unl,

AM—1490 ke

Fairmont Bestg. Co., Fairmont, W. Va.
—Granted CP new station 1490 kc 250 w
unl. engineering cond.

AM-—1230 ke

Alachua County Bestg. Co., Gainesville,
Fla.—Granted CP new station 1230 ke 250
w unl. engineering cond.

AM—-1230 ke

Auburn Bestg. Co., Auburn, Ale.—

Granted CP new station 1230 ke 250 w

unl.
AM—1400 ke
Sikeston Community Bestg. Co., Sikes-
ton, Mo.—Granted CP new station 1400 ke
250 w unl.; engineering cond.
AM—I1340 ke
Ridson Inec., Eveleth, Minn.—Granted
CP new station 1340 ke 250 w unl; en-
gineering cond.
AM=~1240 ke
The Uncompahgre Bestg. Co., Montrose,
Col.—Granted CP new Btation 1240 ke

250 w unl.
AM—1450 ke
Eagle Pass Bcestrs., Eagle Pass, Tex.—
—Granted CP new station 1450 kc 250 w
unl.; engineering cond.
Petition Denied
Muscogee Bestg. Co., Columbus, Ga.—
Denied petition for waiver of Rule 1.363
of Rules and accept for filing applica-
tion for new station 1230 ke 250 w unl

BY THE SECRETARY

Billy Averitte Laurie, Portable, Area of
Jacksonville, Tex.—Granted CP for new
remote pickup station.

WAGE Inc., Portable, Area of Syra-
cuse, N, Y.—Same.

WHEB Inc., Portable-Mobils, Arez of
Portsmouth, N. H.—Granted CP install
new trans. for WBCZ.

WEWQO Laurinburg, N. C.—Granted
mod. CP for approval of ant., to change
type trans. and approval of trans. and
studio locations.

WRIB Providence, R. I.—Granted mod.
CP make changes in vertical ant. and
trans, equipment, change trans. and studio
sites, and extension of completion date to
7-3-47,

KCID Caldwell, Idaho—Granted license
for new station 1480 kc 250 w unl. and
to specify studio location.

WRRZ Clinton, N, C—Same, 880 kc 1

kw D.
KCLE Cleburne, Tex.—Same, 1120 kc
250 w D.
Okle~—~—Granted

KFMJ Tulea, license

Horace N, Stovin

AND COMPANY

_RADIO
STATION

REPRESENTATIVES

offices
MONTREAL » WINNIPEG
TORONTO

BROADCASTING o Telecasting



which
trans.

KFAB Bestg. Co., Portable-Mobile, Area
of Omaeha—Granted CP new remote pick-
up station.

The Ludington Bestg. Co., Portable, Area
of Muskegon, ‘Mich.—Granted mod. CP for
extension of commencement and comple-
tion dates to 6-11-47 and 12-11-47, re-
spectively, for WIHU.

WOGR Ashbacker Radio Corp., Port-
able, Area of Muskegon—Granted mod. CP
for extension of completion date to 12-
11-47, of WOGR.

KPOW Powell, Wyo.—Granted mod. CP
change type trans.

WWPN Middlesboro, Ky—Granted mod.

authorized installation of new

CP for approval of ant., to change type’

trans. and for approval of trans. and
studio locations.

WLOF Orlando, Fla.—Granted mod. CP
to change trans. location.

WKAI Macomb, IU.—Granted mod. CP
for approval of ant., to make changes in
trans., for apProval of trans. location and
to specify studio location.

KXLO Lewistown, Mont.—Granted mod.
7018’ ;or extension of completion date to
-8-47.

WAZF Yazoo City, Miss.—Granted mod.
CP to change studio location.

WELI New Haven, Conn.—Granted mod.
CP for extension of completion date to
11-19-47.

WAIM Anderson, S. C.—Granted mod.
CP for tensi of t and
completion dates to 9-15-47 and 12-15-47.

KBOA Kennett, Mo.—Granted mod. CP
for extension of completion date to 8-1-47.

WNEL San Juan, P. R.—Same to 8-22-

47,

KFXM Sen Bernardino, Calif.—Same to
9-14-47.

WOL Washington, D. C.—Granted li-
cense for increase in power to 5 kw, in-
stall new trans. and new DA DN and
change trans. location; cond.: also granted
license covering move of old main trans.
to be used as aux. with 1 kw DA-DN.

KTRF Thief River Falls, Minn.—Grant-
edllicense for new station 1230 ke 250 w
unl.

WLAW Lawrence, Mass.—Granted li-
cense for increase in power to 50 kw, in-
stall new trans., changes in DA DN and
change trans. location.

WINZ Hollywood, Fla.—Granted license
for new station 940 k¢ 1 kw D; cond.;
and to specify studio location.

WKRG-FM Mobile, Ala.—Granted mod.
CP for extension of completion date to
8-17-47.

WRUN Utica, N. Y.—Same to 8-20-47.

WHFB-FM Benton Harbor, Mich.—Same
to 8-25-47.

WNIQ Uniontown, Pa.—Sante to 7-28-47.

WSAR-FM Fall River, Mass—Same to
11-18-47,

WCAC Anderson, 8. C.—Same to 12-23-

WABF New York—Same to 12-21-47.
KARM-FM Fresno, Calif.—Same to 12-7-

47,

WRBL-FM Columbus, Ga.—Same to 9-
1-47.

KCNA Tucson, Ariz—Granted license
for new station 1340 ke 250 w unl. and
to change studio loeation.

KV?U Uvalde, Tex.—Same; 1490 ke 250
W unl.

KXOL Fort Worth, Tez.—Granted li-
cer]nse for new station 1360 ke¢ 1 kw DA-N
unl.

KWHW Altus, Okla.—Granted license
for new station 1450 ke 250 w unl. and
for change of studio location.

WOBT Polican, Wis—Granted license
for new station 1240 k¢ 250 w unl.

KGLU Safford. Ariz.—Granted license
for change frequency to 1480 ke, power
to 1 kw, instali new trans. and change
trans. location.

WESX Salem, Mass.—Granted mod. CP
for extension of completion date to 10-9-47.

KENT Shreveport, La.—Granted mod.
CP to make changes in vertical ant.,
:ihange type trans. and change studio loca-

on,

KOMO Seattle, Wash.—Granted mod. CP
change type trans., to change from north
tower to center tower for D oberation
and change studio location.

WHOW Clinton, Il.—Granted mod. CP
for approval of ant. and trans. location.

Central States Bcgtg. Co., Omaha—Au-
thorized cancellation of remote pickup sta-
tion license expiring 11-1-48 (KAQW).

June 3 Applications . . .

ACCEPTED FOR FILING

Modification of CP

KCRW Sante Monica, Calif.—Mod. CP,
as mod., which authorized new noncom-
mercial educational station, to change
type trans. and make changes in ant.

AM—1480 ke

Central Colorade Bestg. Co., Denver,
Col.—CP new standard station 1480 ke
500 w-N 1 kw-D unl

BROADCASTING

Charles

Britt (r), president of WLOS and

WLOS-FM Asheville, N.C., to Her-

bert Koeppe, tower construction

engineer, as tower is complete for

the 5-kw operation scheduled to be
on the air in July.

“WELL DONE,” says

Remote Pickup
Eugene P. O'Fallon Inc., Area of Den-
ver, Col—CP new remote pickup station
on frequencies to be assigned in 24-30 mec
band, power of 2 w, emission A3 (FM)
and hours in accordance with Sec. 4.403.
Modification of CP
KDZA Pueblo, Col.—Mod. CP which au-
thorized new standard station to change
type trans., for approval of ant. and
trans. location and to specify studio loca-
tion.
License for CP
The Evening Star Bcatg. Co., Aréa of
Washington, D. C.—License to cover CP for
new experimental television relay station.
Assignment of CP
WTAL Tal'ahassee, Fla.—Voluntary as-
signment of CP license to John H. Phipps.
Assignment of License
KDSH Boise, Idaho—Voluntary assign-
ment of license to Boise Valley Bestrs. Inc.
Modification of CP
WLBC Muncie, Ind.—Mod. CP which au-
thorized changes in vertical ant. and to
mount FM ant. on AM tower, and to
change studio location, for extension of
commencement and completien dates.
AM—1340 ke
WLBJ Bowling Green., Ky.—CP install
new vertical ant. and mount FM ant. on

AM tower.
License for CP

WKTM Mayfield, Ky.—License to cover
CP which authorized changes in vertical
ant.. increase power, install new trans.
and specify studio location.

Modification of CP

WILSU Baton Rouge, La.—Mod. CP
which authorized new noncommercial edu-
cational station, to specify frequency as
Channel 219, 91.7 me, power as 205.000
w; to change trans. lecation, ehange tyne
trans. and mnte chan~es in ant. AMEND-
ED to make changes in ant.

WMNB North Adams, Mass—Mod. CP
which authorized new standard station, to
change type trans. for approval of ant.
and trans. location and to specify studio
location.

AM—1340 ke

WEXL Rowal Oak, Mich.—CP install
new vertical ant. and mount FM ant. on
AM tower.

License for CP

National Besta. Co. Inc., Area of Wash-
ington, D. C.—License to cover CP which
authorized new experimental television re-

lay station.
FM—Unaasigned
WDUK Inc.. Durham. N. C.—CP new
FM station (Class B) on frequency to be
assigned by FCC.
License for CP
WMDD Fajardn. P. R—License to cover
CP. as mod.. which authorized new stand-
ard station and authority to determine on-
erating power by direct measurement of
ant. power.
TV—FEzp. Relaw
Havens & Martin In~. Richmond, Va.
~—CP new experimental television relay sta-
tion on 7000-70?5 me or as may be as-
signed. power of 0.1 w, emission special
for FM and unl.
License_for CP
WNAM 'Neenah. Wis.—License to cover
CP, as mod., which authorized new stand-
ard station and authority to determine op-
erating power by direct measurement of
ant. power.
License Renewal
Applications for renewal of standard
broadecast license filed by: KLUF KRKO

o Telecasting

KSYL KVOP WGRC WHUB WIRA
WJLD WLCS WMAN WMSL WORD
WSTC WTON.

WNOC Norwich, Conn.—License renewal
standard station.

The Scioto Bestg. Co., Area of Ports-
mouth, Ohio—Same for remote pickup
WAVB.

The Western Connecticut Bestg. Co.,
Area of Stamford, Conn.—Same for WCYO.
Modification of CP

KTTR Rolle, Mo.—Mod. CP which au-
thorized new standard station to change
frequency from 1340 to 1490 ke.

WSNJ-FM Bridgeton, N. J.—Mod. CP
which authorized new FM station, for. ex-
tension of completion date.

WLBT Liberty, N. Y.—Mod. CP, as mod.,
which authorized new standard station, to
make changes in vertical ant. and to
change trans. and studio location.

Modification of License
Bamberger Bestyg. Service Inc., New
York—Mod. license WEGM to substitute
frequency in 26-28 mc band for present
assignment of 37.34 me, to be used with
50 w for orders only; other frequencies
81.62, 35.26, 39.62 mec, to remain same.

Modification of CP

WOV New York—Mod. CP which au-
thorized changes in trans. equipment (main
trans.), for extension of completion date.
Mod. of CP, which authorized changes in
trans. equipment of aux. trans. for extension
of completion date.

WADE Wadesboro, N. C.—Mod. of CP
which authorized new standard station,
to change type trans., for approval of ant.
and trans. location and to change studio
location.

TV—Exp. Relay

Crosley Bcestg. Corp.. Areas of Cincin-
nati, Dayton and Columbus, Ohio—CP new
experimental television relay station on
frequencies to be assigned by Commission’s
chief engineer in 6500-7000 mc band,
power of 0.1 w, emission AB5-special for
FM and hours unl. in accordance with
Secs. 4.131(b) and 4.163.

AM—1290 ke
Tri-City Bestg. Co., Bellaire, Ohio—CP
new standard station 1050 k¢ 1 kw D.
AMENDED to change frequency from 1050
to 1290 ke.

Modification of CP
WKJF Pittsburgh—Mod. CP, which au-

thorized new FM station to change com-
mencement and completion dates.

AM—1250 ke

The Helm Coal Co. York, Pa.—CP
new standard station 1250 ke 1 kw D.

AM—1420 ke
Arecibo Bestg. Co., Arecibo, P. R.—CP
new standard station 1180 ke 250 w unl.
AMENDED to change frequency from 1190
to 1420 ke; power from 250 w to 1 kw
and change type trans.

Modification of CP

WINAF Providence, R. I—Mod. CP
which authorized new standard station,
for approval of ant. and trans. location.

KGAF Gainesville, Tez.—Mod. CP which
authorized new standard station, to change
type trans., for approval of ant. and trans.
location and to specify studio location.

License for CP
KGBS Harlingen, Tex.—License to cover
CP as mod. which authorized installation
new vertical ant. with FM ant. mounted
on top and authority to determine onerat-
ing power by direct measurement of ant.
power.
AM—1170 ke
Peninsula Bestg. Corp., Hampton, Va.—
CP new standard station 1170 ke 250 w D.

Remote Pickup
Western Waves Inc., Area of Seattle,
Wash.—CP new remote pickup station
1622, 2058 2150 and 2790 ke, 20 w and
emission A3, hours in accordance with
Sec. 4.403,

Mod. CP, License
WLIP Kenosha. Wie.—Mod. CP as mod.
which authorized new standard station,
to install new trans. Alse license to cover
CP as mod. which authorized new stand-
ard station and authority to determine
operating power by direct measurement of
ant. power.
AM—1230 ke
KGFJ Los Angeles, Calif—CP increase
power from 100 w to 250 w and make
changes in trans. equipment.

AM—996 ke
Redlands Bestg. Co. Inc., Redlands, Calif.
—CP new standard station 990 ke 250 w-D.

‘Modification of CP
San Fernando Valley Bestg. Co.,

(Continued on page 70)

San

Spartan Philosopher

Charlie Hammond has been selling
on WSPA for the past 15 years.
Mostly he talks about fish. Charlie
and his eronies are great fishermen,
and listeners seem to like the fish
stories Charlie brings back from his
trips, for the sponsor’s sales have
soared over 400% since Charlie
began to philosophize about fish.

Spartanburg,
" South Carolina

5000 watts day and night, 950 Kc. Rep. by Hollisghary
CBS Station for the SPARTANBURG-GREENVILLE Market

ales
Best’/ spot

on the
dial

COLUMBIA

550

WR Proadteasting Corporation
RAND BUILDING, BUFFALO 3, N.Y.
Nasiona! Representatives, Free & Peaters, Inc.
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" stall new trans.

Means every effort
is being exerted to
make it a better ve-
hicle for listeners and
an honest, resultful
medium for adver-
tisers.

WINS

CROSLEY BROADCASTING CORPORATION

STA NS

T10
Wﬂﬂ/é
KTUL

5,000 WATTS

KOMA

50,000 WATTS

No “‘Spotted Coverage'’
when you use spots
on these Sooner Twin
stations

del—Naot: I R H
Repr

Avery-K
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FCC Actions
(Continued from page 69)

Applications Cont.:
Fernando, Callf—Mod. CP which author-

ized new st to make
in DA.
AM—1810 ke
KFKA Greeley, Col.—CP change fre-

quency from 910 to 1310 ke. change hours
from sharing time with KPOF to unl, in-
and DA-N and change
trans. location.

Modification of CP

WTTG Washington, D. C.—Mod. CP
which horized new ial TV sta-
tion, for extension of completion date
only.

Assignment of CP

WTAL-FM Tallahassee, Fla.—Voluntary
assignment of CP to John H. Phipps.

Modification of CP

WTAD-FM  Quincy, It.—Mod. CP
which authorized new FM station for ex-
tension of completion date.

KAKE Wichita, Kan.—Mod. CP which
authorized new standard station to
change type trans., to make changes in
vertical ant.. and to change trans. and
studio locations.

KFH Wichita, Kan.—Mod. CP, as mod.,
which authorized installation of FM ant.
on AM tower, and to make changes in ant.,
for extension of completion date.

APPLICATIONS RETURNED
AM—1240 ke
KBMY Billinas, Mont.—Authority to de-
termine oberating power by direct meas-
urement of ant. power. Returned 306
Forms, letter dated B-27-47, questions not
all answered, necessary to be signed and
notarized.
AM—1280 kc
Scenic America Bestg. Corp., Salt Lake
City, Utah—CP new standard station 1230
ke 250 w_unl. RETURNED §-23-47. In-
complete. Engineering data not submitted.

APPLICATION DISMISSED
AM—790 ke
Ware Bestg. Co., Waycross, Ga——CP new
standard station 790 ke 1 kw D.

TENDERED FOR FILING
AM—1580 ke
News-Examiner Co.. Connersville, Ind.—
CP new standard station 1580 ke 250 w
D.

AM—1490 ke
Itasca Bestg. Co.. Grand Rapids, Minn.
—CP new standard station 1490 ke 250

w unl
Modification of CP

WHOM Jersey City, N. J—Mod. CP to
change proposed trans. location, using
power of 5 kw and DA-DN.

WHHT Durham, N. C—Mod. CP to
change provosed trans. location, using 1
kw unl. DA-N.

AM—1240 ke

Jasper Bestg. Co., Jasper, Tex.—CP new

standard station 1240 ke 260 w unl
AM—950 ke

Boston Radio Co. Inc.. Boston—CP new
standard station 950 ke¢ § kw D. Request-
ing facilities assigned to WORL.

AM—1460 ke ’

Governnr Dongan Bcestg. Corp., Albany,

N. Y.—CP new standard station 1460 ke
5 kw unl. DA (request facilities of
WOKO).

AM—1450 ke

Myrtle Beach Bestg. Co., Myrtle Beach,
C.—CP new standard station 1450 ke

S.
250 w unl
AM—1280 ke
KDAK Ine., Sioux Falls, S. D—CP new
standard station 1230 kc 250 w unl. (re-
questing facilities vacated by KELO).

June 4 Decisions . . .

DOCKET CASE ACTIONS
(By the Commission)
AM—630 ke

WLAP Lezxington, Ky.; Queen City
Beatg. Inc. and WCPO Cincinnati—An-
nounced proposed decision looking towards
grant of application of American Bestg. Co.
to change facilities of WLAP from 1450 ke
250 w unl. to 630 ke 5 kw-D 1 kw-N DA;
denial of Queen City Bestg. Inc. for new
station 630 ke 1 kw-N 5 kw-LS unl, and
denial of Secripps-Howard Radio Inc. for
change of WCPO facilities from 1230 ke
250 w unl. to 630 ke 1 kw-N § kw-LS unl.

BY COMMISSION EN BANC
AM—1400 ke
Town Talk Bcstg. Co., Santa Paula,
Calif—Granted CP new station 1400 ke
250 w unl.; engineering cond.
AM—1450 ke
KOKE Bestrs., Coquille, Ore.—Granted
CP new station 1450 ke 250 w unl; en-
gineering cond.

AM—1290 ke
Greater Hartford Bestg. Ine., Hartford,
Conn.—Granted CP new station 1280 ke
600 w D (Comr. Durr for hearing).
AM—580 ke
The Advance Inc., Elizabeth City, N. C.
—Granted CP new station 560 ke 600 w D;
engineering cond.
AM—970 ke
Roanoke-Chowan Bcstg. Co. Inc., Ahos-

kie, 'N. C.—Gran CP new station 970
ke 1 kw D; engineering cond.
AM—800 ke

North Alabama Bestg., Decatur, Ala.—
Granted CP new station 800 ke 1 kw D; en-
gineering cond.

Hearing Designated

Modern Bestg. Co. of Baton Rouge Inc.,
Baton Rouge, and KVOL Lafayette, La.—
Designated for hearing in consolidated
proceeding application of Modern Bestg.
Co. for new station 1480 kc 1 kw D with
application of KVOL to change from 1340
to 1480 ke, increase power from 260 w to
5 kw-LS 1 kw-N.

AM—570 ke

Douglas Bestg. Co., Douglas, Ariz.—
Granted CP new station 570 ke 1 kw D;
engineering cond.

AM—930 kc

Charles W. Balthrope, San Antonio, Tex.
—Granted CP new station 930 ke 1 kw
D; engineering cond. and subject to sub-
mission of evidence showing severance of
interest and connection with other sta-
tions.

Hearing Designated

Kansas City Bestg. and Televigion Co.,
Kansas City—Designated for hearing ap-
plication for new station 1880 ke 5 kw D.

Modification of CP

KQV Pittsburgh—Granted mod. CP to
make changes in DA-D.
Petition Granted
Oneonta Star Inc., Oneonta, N. Y.—

Adopted decision and order granting peti-
tion for immediate and final decision in
proceeding and granted application for
new station 1400 kc 250 w unl; cond.
Petition Denied
KWKH Shreveport, La—Adopted deci-
sion and order denying petmon for re-
ideration directed t Commis-
sion’s action of Aug. 29, 1946, granting
renewal of license for WDGY Minneapolis
1130 ke 5 kw-D 6500 w-LS Albuquerque.
Show Cause Hearing
WDGY Minneapolis — Adopted order
affording WDGY to show cause at hear-
ing before Commission, why existing license
of WDGY should not be mod. so to au-
thorize operation on 1130 ke with 5§ kw
either D only or with DA or other means
to avoid causing interference to normally
protected primary service and secondary
night time service of KWKH; ordered
KWKH be made party to proceeding.
Ordered further that henrlng to show cause
be d with d hearing
on application of WDGY which requests
1130 ke 50 kw unl. DA, and application
of Pontiac Bestg. Co. (WCAR) for CP
1130 ke 50 kw unl. DA.
Petition Denied
Central Utah Bestg. Co. Provo, Utah—
Adopted memorandum opinion nnd order
denying titi deration an
grant of its npphcntion without hearing
and ordered that consolidated hearing be
scheduled June 23 in Washington, upon
applicant’s application and those of United
Bestg. Co. and Ogden Bestg. Co. Ine.

June 4 Applications . . .
ACCEPTED FOR FILING

Modification of CP
KRAI Craig, Col.—Mod. CP_which au-
thorized new AM station, to change type
trans., for approval of ant. and trans.
location and to specify studio location.
WPDQ-FM Jacksonville, Fla.—Mod. CP,
as mod., which authorized new FM station,
for extension of completion date.
Assignment of CP, License
WLAK Lakeland, Fla—Voluntary as-
signment of CP and license to Lakeland
Bestg. Corp.
AM—1800 ke
Floride West Coast Bestg. Co., Tampa,
Fla.—CP new AM station 1300 ke 1 kw D.
AMENDED to change name of applicant
from Worth H. Kramer an individual t/r
as Florida West Coast Bestg. Co. To
Worth H. Kramer, Robert E. Wasdon and
Jack J. Siegel partnership d/b as Florida
West Coast Bestg. Co.
License for CP
KRPL Moscow, Idaho—License to cover
CP, as mod., which authorized new AM
station and authority to determine operat-
ing power by direct measurement of ant.
power.
Modification of CP
WHOW Clinton, IlL.—Mod. CP, as mod.,
which authorized new AM station, to
change type trans., to make changes in
vertical ant. and to ;pecxfy studio locntwn
License for C.
WKAN Kankakee, Iil.—License to cover
CP, as mod., which authorized new AM

Benton Analyzes

Russian Advertising

Act Is Motivated by Necessity,
Not Free Enterprise

ASSISTANT SECRETARY OF
STATE William Benton declared
Friday that any hope that Russian
radio might be adopting a free en-
terprise pattern in the acceptance
of radio advertising was entirely
premature and based on a false
premise,

In the first place, he told BroAD-
CASTING, the Russians are not put-
ting “commercials” on the air. In
a country where one of the biggest
problems is shortages in every-
thing, it is a real public service
to tell the public where goods, such
as soap, can be purchased. The mo-
tive is not to sell soap, because
there isn’t a surplus which re-
quires salesmanship, but to tell lis-
teners when and if they can find
it.

Thus, he concluded, the Russian
resort to ‘“advertising” is by no
means motivated by the free en-
terprise stimuli that result in
American advertising. It is a ques-
tion of necessity to distribute short
supply goods.

His parting comment was: “Fur-
thermore, this may be an attempt
by the Russians to prove to their
people how truthful the Russian
radio is, When Radio Moscow says
there is soap at a certain store,
the Russian listener can rush out
and see for himself that the radio
has spoken the truth!”

station and authority to determine op-
erating power by direct measurement of
ant. power,
Modification of CP

WTTH-FM Port Huron, Mich—Mod. CP
which authorized new FM station, to make
changes in ant. system and change com-
mencement and completion dates. AMEND-
ED to change type trans. and make changes
in ant. system,

AM—1300 kc

WCAR Pontiac, Mich.—CP install new
vertical ant. and mount FM ant. on AM
tower.

Assignment of License

WLNH Laconia, N. H.—Voluntary as-
signment of license to Northern Bestg.
Corp.

License for CP

WJMO Cleveland—License to cover CP,
as mod., which authorized new AM sta-
tion and authority to determine operating
power by direct measurement of ant.

power.
Modification of CP
KTUL-FM Tulsa, Okla.—Mod. CP which
authorized new FM station, to change
studio location, and trans. site.
AM—1450 ke
WJPA Washington, Pa~CP to make
changes in vertical ant. and mount FM
ant. on AM tower.
FM—Unassigned
Helm Coal Co., York, Pa—CP for new
(Class B) FM Station on frequency to be
assigned by FCC and ERP 17.16 kw.
Modification of CP
WAPV Mayaguez, P. R—Mod. CP which
authorized new AM station, to change type
trans., for approval of ant. and trans. lo-
cation and to specify studio location.
Licenae for CP
WMMT McMinnville, Tenn.—License CP,
as mod., which authorized new AM sta-
tion and authority to determine operating
power by direct measurement of ant.
power.
License Renewal
Applications for renewal of standard
broadcast license filed by: KTMC KWLH
WCNC WKPT.

June 5 Applications . . .
ACCEPTED FOR FILING

AM—740 ke
Rodgers and McDonald Newspapers,
Inglewood, Calif.—CP new AM station 1460

BROADCASTING e Telecasting



ke 260 w N. AMENDED to change fre-
quency from 1450 to 740 ke.
AM—670 ke
The Wave Publications, Vernon, Calif.
—CP new AM station 670 ke 250 w D.
AM—990 ke
The Litchfield County Radio Corp., Tor-
rington, Conn.—CP new AM station 1170
ke 1 kw D. AMENDED to change fre-
quency from 1170 to 990 ke.
AM—1230 ke
WJOB Hammond, Ind.—CP install new
trans.

Modification of CP

WBBW Indianapolis—Mod. CP, as meod.,
which authorized new AM station, to in-
crease 250 w to 1 kw, change type trans.
to make changes in vertical ant., to change
trans. and studio locations and for exten-
sion of combletion date. AMENDED to
change trans. location and make changes
in _ant. and trans.

KFRM South of Concordia, Kan.—Mod.
CP which authorized new AM station, to
change type of trans. and for approval of
studio location.

AM—1230 ke

WJBW New Orleans—CP install new
trans., install new vertical ant. and change
trans. location.

AM—850 ke

Beacon Bestg. Co. Inc., Boston—CP new
AM station 950 ke 1 kw D. AMENDED
to change power from 1 to 5 kw D, change
type trans.

AM—1360 ke

Puritan Broadcast Service Inc., Lynn,
Mass.—CP new AM station 1360 kc 250
w D. AMENDED to change power from
260 w to 500 w D, change type trans.

AM—1450 ke

WMIQ Iron Mountein, Mich.—CP install
new trans.

AM—1400 ke

KORN Fremont, Neb.—Authority to des
termine operating Dower by direct meas-
urement of ant. power. AMENDED to
change name of applicant from Nebrask
Bestg. Corp. to Inland Bestg. Co.

Modification of CP

KWRN Reno, Nev.—Mod. CP which aun-
thorized new AM station, to make changes
in trans. and for approval of ant. and
trans. location.

License for CP

WFBL Syracuse, N. Y.—License to cover
CP which authorized installation of aux.
trans, on 1 kw for aux. purposes only.
AMENDED to use DA-N.

AM—1570 ke
KAKC Tulsa, Okla—CP to mount FM
ant. on AM tower.
Modification of CP

WBIR Knozxville, Tenn.—Mod. CP which
authorized installation of new vertical ant.
and ground system and change trans. loca-
tion, for extension of combpletion date.

License for CP

KSFA Nacogdoches, Tez.—License to
cover CP, as mod., which authorized new
AM station and authority to determine op-
erating power by direct measurement of
ant. power.

Modification of CP

KTBB Tyler, Texz~—Mod. CP which au-
thorized new AM station, to change type
trans. for approval of ant. and trans. lo-
cation and to sbecify studio location.

WJIPG Green Bay, Wis.—Mod. CP which
authorized new AM station, for approval
of ant. and trans. location and to specify
studio location,

WKRG-FM Mobile, Ala.—Mod. CP, as
mod., which nuthorﬂ.ed new FM station, to
chnnge trans. site,

KXOK-FM St, Louis—Mod. CP, as mod.,
which authorized new FM station, for
extension of completion date.

License Renewal

Applicati for i of stand
broadcast license filed by KFRU KFVS
KRLC XTEM WATL WBLK WBTH
WELL WFOR WEKPA WRJN. Also re-
lay KAGM.

TENDERED FOR FILING

AM—1600 ke
Baker Bestg. Co., Fresno, Calif.—CP
new AM station 1600 ke 1 kw unk DA.

Hearings Before FCC . . .

JUNE 2
FM Hearing

WDEL Inc., Wilmington, Del—For FM
facilities.

Wilmington Tri-State Bestg. Co. Inc.,
Wilmington, Del.—Same.

Keystone Bestg. Corp., Harrisburg, Pa.
—Same.

York Bestg. Co., York, Pe.—Same,

Reading Bestg. Co., Reading,
Same.

Pa.—

TV Relay—Hearing
Informal engineering conference on in-
tercity television relay.
JUNE 10-11
Allocations
Engineering conference to discuss allo-
cation of frequencies to non-Government
services between 42 and 88 me.

BROADCASTING

FCC Denies Petition Asking

Rehearing on

FCC MADE CLEAR last week
that it interprets the Communica-
tions Act’s “equitable distribution”
clause as referring to transmission
as well as reception.

The interpretation was con-
tained in the Commission’s reply
to petitions filed by two New York
applicants who sought rehearing of
a case they lost to an applicant
from Newark, N. J. On the basis
of Sec. 307(b), the equitable dis-
tribution provision, FCC had
granted the application of Newark
Broadcasting Corp. for 620 k¢ with
5 kw, denying those of Donald
Flamm and Metropolitan Broad-
casting Service for the same as-
signment in New York [BROAD-
CASTING, March 8].

Denying the rehearing petitions
of Metropolitan and Mr. Flamm,
the Commission declared last week
in a memorandum opinion:

The argument apparently 1s that
Sec. 307(b) requires the Commission
to make distribution of licenses among
the several states and communlties s0
as to provide a fair, eficlent and equit-
able distribution of radlo service, that
radlo service refers to radio reception
only and does not include transmission,
and that since the Newark area re-
celves reception from nearly all of the
New York statlons, some of which
actually have their transmitter sites
in New Jersey, no basis for the prefer-
ence of the Newark application over
the New York applications can be
grounded on Sec. 307(b).

The history of the Communications
Act, however, makes clear that the
petitioners’ interpretation of the section
is erroneous and that radio service
in fact refers to transmission as well
as reception, and includes consideration
of the sources from which the programs
are recelved as well as number of sta-
tions which can be heard.

The 1928 Davis Amendment to
the Radio Act, FCC pointed out,
defined “service” as including both
transmission and reception. This
language, the Commission con-
tended, “serves equally” to clarify
the present provision, even though
the Davis Amendment itself was
repealed in 1936, FCC argued that
the repeal was intended only to
“eliminate the impractical device”

JUNE 11
AM—Hearing
Woodweard Bestg. Co., Detro-t—CP 840 ke

5 kw DA-D.
Intervenor: WHAS Louisville.
JUNE 12
Oral Argument
Group 1
The Sandusky Bestg. Co.,
Ohio—CP 1450 ke 250 w unl,
Lake Erie Bestg, Co. Sandusky, Ohio
—Same.
The Bay Bestg. Co., Sandusky, Ohio—
Same.

Sandusky,

Group 1II
Easton Pub, Co. Easton, Pa.—CP 1230
ke 250 w unl.
Allentown Bestg. Corp., Allentown, Pa.
—Same,
Steel City Bestg. Co., of Bethlshem, Pa.
Inc.,, Allentown, Pe.—Same.
Group JII
Homer Rodeheaver, Fort Wayne, Ind.—
1450 ke 250 w unl.
Community Bestg. Corp., Fort Wayne,
Ind.—Same.
Radio Fort Wayne Inc., Fort Wayne,

Ind,—Same.
Group IV
Columbia Bestg. S Inc., Math
Radio Co, Inc., The ‘Northern Corp., The

Yankee Natwork Inec., Umty Beatg.. Corp.
of T 7 Radio Mfg.
Corp., Maamchuuuc Bestg, Co. and Har-
vey Radio Labs In¢c.—For FM facilities in
Boston area.

o Telecasting

Newark Case

of the quota system of allocations
which the amendment had estab-
lished.

FCC continued, noting that New
York has 16 stations and Newark
three:

Except in the case of communities
which otherwise recelve no usable sig-
nal or an insufficlent number of such
signals, the mere quantity of statlons
whose programs can be heard in a
glven area is irrevelent to the question
of whether, on a comparative basis,
the community interests of that area
are better or less well served than those
of some other community.

Cites Present Situation

The Commission pointed out that
Metropolitan and Mr. Flamm had
argued that all but five of the
New York outlets either render
specialized service to one or more
particular groups or are network
key stations, and therefore should
be eliminated from consideration
as stations serving New York. But
FCC reasoned that all 16 stations
are licensed to serve the New York
population or some segment of it.
The opinion added:

If, In fact, one or more of such sta-
tlons are not serving the needs of the
New York area, that might appro-
priately be the subject of inquiry in
other proceedings before the Commis-
sion, but it is not, itself, a reason for
making another assignment to New
York City in preference to another
con:lmunny where the facilities may be
used.

Newark Broadcasting, whose
grant was reaffirmed, is owned by
six business and professional men
and women, headed by Arthur
Walsh, Edison Co. vice president
and former U. S. Senator. Mr.
Flamm, one of the unsuccessful ap-
plicants, is former owner-operator
of WMCA New York and now half
owner of WPAT Paterson.

ROPER SURVEY SHOWS

FREE RADIO IS DESIRED

AMERICANS think even less of
government ownership or regula-
tion when it comes to radio than
they do of electric utilities, accord-
ing to a survey by Elmo Roper in
the New York Herald Tribune May
22.

He tabulated the results of two
surveys in 1938 and 1946 to show
the growing suspicion with which
the great majority of Americans
look upon government interference
with the traditional -capitalistic
management of private businesses.

Following is the tabulation of
the two surveys as they applied
to electric utilities:

1938 1946
In favor of gov't
owning & operating 15% 11.29%
In favor of more
regulation 20 11
Less or same regulation 48 52.7
Don’t know 16.8 23.8

Following is the tabulation as it
applies to radio specifically:

1938 1946
In favor of gov't
owning & operating 4.6 3.2
In favor of more
regulation 14.2 7.5
Less or same regulation 68.8 69.1
Don't Know 124 20.2

Hon. Bill Shepherd

McCann Erickson, Ine.

Minneapolis, Minn.

Dear Bill:

The password down in this part of the
country is
“Full Speed
Ahead.” The
State Chamber
of Commerce
Fust came oul
with this re-
port, .. ..
West Virginia
industry, roar~
ing ahead full
blast,
stripping 1946
production,
EMPLOY-
MENT AND
WAGE FIG-
URES by wide

is out-

marging . . .
Yes Sir, “Full
Speed Ahead”.
information just

If you want more
drop me a line or contact ¢ Branham

man!
Yrs,
Algy

WCHS
Charleston, W. Va.

NBC

AFFILIATE
-

5000 WATTS

WRITE, WIRE,, OR PHONE

JOHN J. GILLIN
or JOHN BLAIR
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SPEARHEADING
THE PROGRESS

RADIO'S BEST BUY
IN THE
NATION'S CAPITAL

EVERETT L.OILLARD
GEN. MGA.

1319-F-STREET, NW

As Utah celebrates
its century of historic

progress, KDYL is

proud to occupy a
firm place in its cul-
tural and business life,

earned in twenty-five

years of service.

KDyy

SALT LAKE Crry
ks WBC smron

National Representative:
JOHN BLAIR & CO.
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White BiM
(Continued from page 15)

lotment. Each will deal with a
particular phase of the bill.

Members of the legislative com-
mittee who met at Judge Miller’s
call were Joe B. Carrigan, KWFT
Wichita Falls, Tex.; Wayne Coy,
WINX Washington; Herbert Hol-
lister, KBOL Boulder, Colo.; Jos-
eph H. Ream, CBS executive vice
president; Frank M. Russell, NBC
vice president; Robert D. Swezey,
MBS vice president and general
manager, and Joseph A. McDonald,
ABC vice president and general
counsel, who sat as an observer.
Unable to be present were commit-
tee members J. Harold Ryan, chair-
man, vice president Fort Industry
Co.; Don S. Elias, WWNC Ashe-
ville; Clair R. McCollough, Mason-
Dixon stations; G. Richard Shafto,
WIS Columbia, S. C., and Louis
Wasmer, KGA Spokane. O. L. Ted
Taylor, KGNC Amarillo, arrived
in Washington for the meeting but
was stricken with a respiratory
ailment. His condition was consid-
erably improved Friday. He had
been confined to his Carleton Hotel
quarters virtually the entire week.

The identical notice of hearing
sent to 21 individuals and organi-
zations over the signature of Ed-
ward Cooper, communications ex-
pert of the Interstate & Foreign
Commerce Committee, said the sub-
committee desired that the hear-
ings be concluded “as expeditiously
as possible.” The notice cited that
the Legislative Reorganization
Act, adopted at the last session,
provides for submission in advance
of written statements of witnesses
at hearings.

Advance Testimony

“Accordingly”, said the letter,
“the subcommittee desires that
each witness will submit at least
48 hours in advance of his testi-
mony 15 copies of his formal state-
ment which will be made a part of
the hearing record.”

The notice continued that the
witness upon his appearance, will
be expected to “limit himself to a
brief oral supplementary state-
ment, not to exceed 20 minutes, and
the answering of such questions as
may be asked.”

The letter concluded that the
hearings are not expected to con-
tinue for more than six days (prob-
ably four beginning on Tuesday,
June 17, and the remaining three,
or four beginning on Tuesday, June
24). Respondents were requested to
notify the committee promptly
whether they desire to be heard,
so that the witness schedule can
be arranged and time be allotted.

Judge Miller was scheduled to
speak before the annual conven-
tion of Canadian Association of
Broadcasters at Jasper Park, Alta.
When he learned that the decision
was “final” he cancelled his own
appearance and designated Mr.
Willard to take his place so that he
might personally direct preparation
of material for the hearing.

Notice of the hearing went out

last Wednesday to 21 key organiza-
tions and individuals identified with
radio. Included among the invitees
besides the FCC and NAB were:
the four major networks; J. Leon-
ard Reinsch, radio adviser to the
President and managing director,
Cox Radio Stations; Major E. H.
Armstrong, FM inventor; Com-
mander E. F. McDonald Jr., presi-
dent of Zenith Radio; Dr. Lee De-
Forest, radio inventor; FMA; Tele-
vision Broadcasters Association;
Clear Channel Broadcasting Serv-
ice; Radio Correspondents’ Asso-
ciation; Federal Communications
Bar Association, and Radio Manu-
facturers Association.

The Committee’s invitation re-
minded prospective witnesses that
nearly two months of hearings
were held in November and De-
cember of 1943 on the former
White-Wheeler bill (S-814) and
“that a substantial number of sec-
tions of the present bill, S-1333
were taken unchanged from the
earlier measure.” Thus, continued
the letter, the subcommittee be-
lieves repetition of the earlier tes-
timony to be unnecessary.

White’s Retirement Factor

Some observers saw Senator
White’s action on the radio bill as
related to his announcement ear-

lier in the week that he will re-
tire on the expiration of his term
in the Senate. His present term is
up at the end of 1948. Senator
White wrote the Lewiston Sun,
Lewiston, Me., that he would “seek
no further service in the Senate.”

FCC sources interpreted Sena-
tor White’s desire for an early and
short hearing as indication that he
is pushing hard for enactment of
a new radio law before the end of
the 80th Congress.

FCC- Chief Counsel Harry M.
Plotkin is directing preparation
of the Commission “case” which is
expected to resemble that presented
in 1943 when the White-Wheeler
bill was protested as “emasculat-
ing” the Commission. FCC spokes-
men feel that the new bill would
be considerably weakened by most
of the substantive provisions.

They object particularly to those
portions which would split the Com-
mission into two parts and take
away much of the Chairman’s
power by making his post rotat-
ing and dividing his responsibilities
between the two branches.

Under the proposed White Bill
of 1947 one part of the Commission
—each part would consist of three
members, with the Chairman sit-
ting on each section but without
a vote—would deal with common

KELO Sioux Falls Opens New Studios

-
)
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HOUR-LONG BROADCAST May 31 marked opening of new studios
of KELO Sioux Falls, S. D.,, and the climax of a week of special
activities designed to acquaint the station’s listeners and its business
contacts with the new facilities.

Among those taking an active part in the festivities were four
KELO executives—Sam Fantle Jr. (seated, center), president of Mid-
Continent Broadcasting Co. Inc.,, KELO licensee, and (standing, 1 to r)
Tony Moe, sales promotion manager, Ted Matthews, commercial man-
ager, and Evans Nord, program department head—and two visitors,
John Meagher, KYSM Mankato, Minn.,, and Bill Wallace, of John
Pearson Co. Chicago office (seated, 1 to r, respectively).

Dedicatory broadcast included transcribed greetings sent from Wash-
ington, D. C., by South Dakota’s senators, Chan Gurney and Harlan
Bushfield. A special greeting over entire NBC network was extended
by Ty Krum from NBC studios in Washington.
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carrier matters, and the other with
broadcasting.

Mr. Denny is expected to claim
also that the bill will inevitably
force the Commission to hold hear-
ings on practically all applications
for licenses.

It was not known who besides
Chairman Denny would testify for
the Commision, although the door
was open for other commissioners
and some of the staff executives.
The Commission is expected to ask
for not more than a day to make
its presentation.

One reason Senator White push-
ed for a short hearing was the
over 1,000 pages of hearings on
the former White-Wheeler bill,
about three-fourths of which has
been incorporated into the present
bill. Those sections of the current
proposal dealing with procedural
and appellate matters were lifted
almost completely from the prede-
cessor bill.

These sections are expected to be
dealt with in a more perfunctory
manner, since previous testimony
covers them so thoroughly.

There were also some FCC per-
sonnel who objected to the White
procedural proposals as burdening
both the Commision and the Courts
with excessive appeal routine since
the bill generally gives broadcast-
ers and other appellants from FCC
action a greater recourse to the
courts.

FCC Investigation Talked

In the House, members talked of
activating a resolution introduced
by Interstate Commerce Committee
Chairman Charles A. Wolverton
(R-N.J.) to investigate the FCC.

The resolution has been buried
in the House Rules Committee since
its introduction. Committee Chair-
man Leo Allen (R-IIl.) told
BROADCASTING that he would push
the resolution only if there were
“pressure for it,” but he added
that to date there has been no
demand for its approval.

If the House Committee had the
benefit of the resolution it would
be able to subpoena witnesses and
in general enlarge the scope of its
hearings to include a thorough in-
vestigation of the present opera-
tion of the FCC.

An indication of the importance

being attached to the hearings by
Senator White was given Thurs-
day with the announcement of the
addition of two new members to
the subcommittee considering the
Communications Bill. New members
were Senators Homer E. Capehart
(R-Ind.) and Warren G. Magnu-
son (D-Wash.). Other Committee
members besides Chairman White
are: Charles W. Tobey (R-N.H.);
E. H. Moore (R-Okla.); Edwin C.
Johnson (D-Colo.), and Ernest W.
McFarland (D-Ariz.). All members
present voted for prompt hearings.
Senator McFarland was absent at
the time.
Heavy Backlog

The House radio subcommittee
of the Interstate Commerce Com-
mittee ran into a heavy backlog of
unfinished business last week
which prevented its Chairman,
Evan Howell, from making plans
for hearings of his own. Mr. How-
ell has discussed the bill with Sena-
tor White and it was agreed that
joint hearings were out.

Mr. Howell had asked for an
executive meeting of the subcom-
mittee late last week, but was
vetoed by Chairman Wolverton
who wants the full Committee to
clear its calendar of the load ac-
cumulated during hearings over
the last four months.

Mr. Howell ran into another snag
last week when he requested that
Rep. Harris Ellsworth (R-Ore.) be
added to the subcommittee. Chair-
man Wolverton is understood to
have refused on grounds that Rep.
Ellsworth is disqualified from sit-
ting on radio matters since he is
part owner of KRNR Roseburg,
Ore. Mr. Ellsworth has been avidly
interested in radio legislation that
has arisen.

Another Added

The House group did, however,
add another Democrat to its mem-
bership, Rep. Alfred L. Bulwinkle
(D-N.C.) last year’s subcommit-
tee chairman. Other members are
Chairman Howell; Leonard W. Hall
(R-N.Y.); Joseph P. O’Hara (R-
Minn.); James I. Dolliver (R-
Iowa); Hugh D. Scott Jr., (R-Pa.);
Oren Harris (D-Ark.); Richard F.
Harless (D-Ariz.) and Clarence
Lea (D-Cal.), as a member ex-
officio.

dver

gis€ * *
with

Represented by
GEO. P. HOLLINGBERY CO.

BROADCASTING o Telecasting

New AWB Head to Attend

First District Meeting

FRANCES FARMER WILDER,
CBS consultant on daytime pro-
grams, will make her first public
appearance as new president of
the Assn. of Women Broadcasters
[BROADCASTING, June 2] at the
AWB’s First District conference
in Hartford, Conn., June 14-15,
according to an announcement by
Nell Daugherty, First District
chairman.

Attending from Boston, Miss
Daugherty said, will be: Phyllis
Doherty, publicity director,
WNAC; Kay Harrison, publicity
director, WCOP; Connie Stackpole,
sales representative, WEEI; Mil-
dred Bailey, director of Food Iz
Fun program on WCOP; Nancy
Dixon, WCOP; Priscilla Fortescue,
director of Listen Ladies program
on WEEI; Marie Houlahan, pub-
licity director, WEEI. Also plan-
ning to attend is A. N. Armstrong
Jr.,, WCOP’s sales manager, who
is First District counselor.

‘Collier’s’ Congressional

Award Won by LaFollette

FOR HIS OUTSTANDING work
in the U. S. Senate in 1946 (79th
Congress), Robert M. LaFollette
Jr., chairman of the board of di-
rectors and president of the Mil-
waukee Broadcasting Co., operat-
ors of WEMP, has received Col-
lier’'s (magazine’s) annual Con-
gressional Award.

The award is presented to the
legislator who, in the opinion of a
board of judges, has contributed
most to the improvement of na-
tional government. Former Senator
LaFollette was honored for his
work on the Congressional reor-
ganization measure. He announced
that he planned to turn over the
award, a check for $10,000, to the
U. of Wisconsin “to promote the
study of government reorganiza-
tion, to the end that the instru-
mentalities of government at all
levels may function more efficiently
and be more responsive to the will
of the people.”

Bondurant to WJBC

HALE BONDURANT, for the
past 10 years sales manager,
WHO Des Moines, has been ap-
pointed manager of WJBC Bloom-
ington, Ill., it was announced last
week by Loring

o C. Merwin, pres-
ident of the
Bloomington
Broadcasting
Corp. and pub-
lisher of the
P Daily Panta-
3 graph, which ac-
& acquired the sta-
“ tion earlier this
year. Mr. Bon-
Mr. Bondurant Qqurant succeeds
A. M. McGregor, who is resigning
to devote full time to the man-
agement of KSTT Davenport,
Iowa, of which he is part owner.

KGLO gives dominant coverage
of a prosperous rural-urban market
~—ideal for testing!

1300 n.c. 5000 WATTS CBS arriLIATE

WEED & COMPANY, REP.

COMPLETE
METROPOLITAN
COVERAGE.

LYR DAY and NIGHT

WRITE TO
National Representatives

HOWARD WILSON Co.
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KFMB is San
Diego'sex-
clusive ABC

station. Follow-
ABC
depend

ers of
flight
on KFMB for

reception. They listen. We

fop
shows

primary

sell. You profit.

® Now operating KFMB.-FM

BASIC AMERICAN NETWORK
{Pacific Coast}

SAN DIEGO, CALIF.

Owined, Mabaged by JACK GROS
Represented by BRANHAM CO.

Hooper Survey Reveals

AIN
TERMOUNT
i NETWORK

INTERMOUNTAIN
WEST

Ask AVERY-KNODEL
For Details

WBZ Announces Plans for Radio-Video
Center as TV Caravan Visits Boston

Television and FM activities of the Westinghouse Boston stations, WBZ
and WBZA, will be housed in this $1,000,000 building of functional
design now under construction adjacent to Harvard stadium.

RCA-VICTOR-ALLIED STORES
Television Caravan [ BROADCASTING,
April 217 moves into Boston’s Jor-
dan Marsh Co. department store
tomorrow (June 10), for a week-
long display of equipment and a
video demonstration. Special open-
ing day broadeast will be carried
at 1:45 p. m. by WBZ and WBZA,
with “Chick” Morris, director of
special events, describing Boston’s
first sizable television exhibit.

Coincident with the Caravan’s
visit, detailed plans for the new
$1,000,000 WBZ radio and tele-
vision center now under construec-
tion in suburban Allston were an-
nounced by Station Manager W.
C. Swartley. The center will be lo-
cated on a 10-acre tract adjoining
Harvard stadium and will house
all offices, studios and transmit-
ting equipment for the video out-
let, as well as WBZ’s FM opera-
tions and the international short-
wave station, WBOS.

The new two-story structure wili
provide more than 36,000 square
feet of space, including a 40x45-
ft. ultra-modern television studio,
complete with a mezzanine opera-
tions room for technicians and pro-
ducers; an auditorium-type stu-
dio equipped for video; makeup
rooms for television performers; fa-
cilities for broadcasting film by
television, and a film vault.

Foundations Completed
Foundations of the radio-televi-
sion center have been completed,
Mr. Swartley said, and work on the
superstructure is slated to begin
within the next few days. “We
plan to have television test pro-
grams on the air before the end of
the year and to inaugurate a regu-
lar television program service early
next year,” Mr. Swartley added.
Under present plans, station will
have the call letters WBZ-TV.
Meantime, Bostonians will focus
their attention this week on the
Television Caravan. Video receivers
have been strategically located
around the Jordan Marsh store for
the public’s entertainment.
Massachusetts’ governor, Robert
F. Bradford, and other notables
have been invited to appear on the
opening program tomorrow. On
Wednesday the regular Marjorie
Mills program will be televised
starting at 12:30 p. m., and on
Thursday a special 15-minute news
program from the WBZ news-
room will be televised at 1:45 p. m.
Friday’s video show will bring
to the cameras the WBZ baritone,

Ray Dorey, WBZ’s home forum
director, Mildred Carlson, and the
veteran radio team of Hum and
Strum, all at 12:15 p. m.

“Bump” Hadley, sportscaster
and former major league pitcher,
will interview some of Boston’s
leading sports personalities Satur-
day morning starting at 10:45.

National merchandisers and their
products will be televised through-
out the week to provide continuous
entertainment.

Gen. Sarnoff to Address

RMA Chicago Meeting
BRIG. GEN. DAVID SARNOFF
will be principal speaker at the
23d convention of Radio Manufac-
turers Assn., to be held Tuesday
through Thursday at the Stevens
Hotel, Chicago. His address will
be delivered at the annual ban-
quet Thursday night, with the sub-
ject “The Outlook for the Radio
Industry.”

FCC Chairman Charles R. Denny
had been scheduled to speak at the
Thursday luncheon but it was un-
derstood last week he would be
unable to make the trip.

The RMA Advertising Commit-
tee will meet Tuesday to review
plans for National Radio Week.
Other committees and divisions
will meet Tuesday and Wednesday,
with annual membership meetings
scheduled Thursday, as well as
election of officers.

NBC WASHINGTON TV
OUTLET OPENS JUNE 27

WNBW, NBC Washington tele-
vision station, is scheduled to have
its formal opening June 27, ac-
cording to Program Manager John
Gaunt. The station already is
sending out a test pattern which
has been received satisfactorily at
points as far away as Baltimore.
It operates on Channel 4, with
5 kw and effective radiated power
of 20.7 kw.

The management includes F. M.
Russell, vice president of NBC in
charge of the Washington office;
Carleton Smith, general manager
of WNBW, WRC and WRC-FM;
George Sandefer, television assist-
ant to the general manager, and
Mr. Gaunt. Loren Myers handles
promotion and Jay Royen press
relations for the NBC Washington
stations. A. E. Johnson is engineer
in charge of the NBC Washington
office, with Harold See, television
operations supervisor for WNBW.,

California Senate Gets
Revised Copyright Law

REVISION of California copyright
law is in prospect with passage
accomplished in Assembly and
action in Senate seen likely this
week. Measure, which streamlines
copyright regulations and brings
wordage up to date and in line
with existence of radio and movies
as media, should reach Gov. Earl
Warren by end of week, according
to observers in Sacramento.

Bill, being shaped with the aid
and consultation of radio and
movie studio attorneys, has pro-
duced no radical changes in law
but makes wording more precise.

News Show Renewed

GENERAL MILLS, Minneapolis
(Sperry pancake flour), June 2 re-
newed for 52 weeks Sam Hayes
News on eight NBC Pacific sta-

tions, Mon.-Sat.,, 7:45-8 a. m.
(PST). Agency is Knox-Reeves,
Minneapolis.
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WNCA, WFOY Authorized
Station Transfers by FCC

CONSENT to transfers of con-
trol of WFOY St. Augustine, Fla.,
and WNCA Asheville, N. C., was
given last week by FCC. WFOY
consideration is $100,000; that of
WNCA, $80,100, before adjust-
ments.

The WFOQOY sale resulted from
the duopoly condition effected in
an earlier grant of increased
power and assignment change to
WMBR Jacksonville, Fla. In that
decision FCC ruled that the
WMBR stockholders had to divest
themselves of WFOY. Purchaser
of the St. Augustine outlet is J.
C. Bell, former part owner of
WBRC Birmingham, Ala., and
supervising engineer in charge of
technical operations and expan-
sion of WMBR and WFOY.

The owners of WNCA sold their
interests to Jacksonville Broad-
casting Co., WPDQ Jacksonville,
Fla., licensee, because of the press
of their other business interests
and inability to concur readily on
operating policy.

Marshall Relinquishing

The St. Augustine transaction
involved sale of all outstanding
stock in Fountain of Youth Broad-
casting Co., WFOY licensee, to
Mr. Bell by Glenn Marshall Jr.,
general manager, president and
54% owner; Ed Norton, assistant
treasurer (287%), and Frank King
secretary-treasurer (18%). The
three together own WMBR while
Mr. King and Mr. Marshall are
general manager and commercial
manager respectively of that sta-
tion. WMBR in January was
granted change from 250 w on
1400 ke to 5 kw, directional night,
on 1460 ke.

According to the sales appli-
cation, Mr. Bell has offered three-
year options for purchase of up to
15% interest each in WFOY to
John E. Bernhard Jr., technical
director, and Frankie Collyer
Walker, program director. The
stock would be acquired at cost
and Mr, Bell reserves the right to
repurchase it if the parties decide
to sell. Mr. Bell indicated that it
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would be desirable from a com-
munity service standpoint to have
key executives of the station par-
ticipate in its ownership.

The application further said
that Mr. Bernhard would be elect-
ed president and Mr. Walker sec-
retary-treasurer of the licensee
corporation following approval of
the transfer. Mr. Bernhard also
would become general manager
with Mr. Walker as assistant man-
ager.

The WNCA transfer approval
resulted from grant by the Com-
mission of a petition seeking re-
moval of the sales application
from a hearing called in April to
inquire about the transaction, its
price and related potential effect
upon over commercialization and
program plans and policies. The
petition reviewed the WNCA or-
ganization history, the contract de-
tails, reasons for the sale and
cited the eligibility of the trans-
feree as the established operator
of WPDQ.

The six WNCA transferors,
each holder of 40 shares, are:

Richard M. Arnold, partner in S & H
X-Ray Co.; Jack O. K. Barfield, oper-
ator of Dr. Pepper Bottling Co.; James
M. Ernest, Washington, D. C., attorney;
Albin F. Knight, patent counsel for
American Enka Corp.; J. Alfred Miller,
treasurer and meanager of The Miller
Printing Co.; and C. Frederick Rabell,
who resigned April 1 as general man-
ager to assume that post, and owner-

ship interest, at KSON San Diego,
Callf., under construction.

Program for WCBS-TV
Handled by WMAL-TV

A SPECIAL television pickup
from Washington featuring Rep.
Fred A. Hartley Jr. (R-N. J.), co-
sponsor of the Taft-Hartley Labor
Bill, was presented by WCBS-TV
New York, Wednesday, June 4 at
8 p. m. on the Gulf Oil News Show.

The pickup, which originated at
WMAL Washington, was arranged
by Kenneth Berkeley, general
manager, WMAL; Dan Hunter,
chief engineer; Frank Harvey,
television engineer; and Don Sil-
bert, James R. Harter and Stan
Egbert, WMAL-TV technicians.

o )
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A Rescue Storey

DON STOREY, WHBC Can-
ton, Ohio, engineer was stroll-
ing along downtown Can-
ton on May 27, when he was
attracted to a fire which
turned out to be the church
where WHBC originates re-
mote broadcasts each Sun-
day. Mr. Storey put a hand-
kerchief over his mouth and
made two groping trips to
an upstairs lobby from which
he rescued a portable power
unit, an amplifier and two
microphones. Net result—
the station still has $10,000
worth of equipment which
might otherwise have been
lost.

YANKEE AGAIN SEEKS

BOSTON TV STATION

YANKEE NETWORK applied to
FCC last Thursday for a new tele-
vision station at Boston. It re-
quested Channel 7.

Yankee had previously filed for
a video affiliate of its WNAC
Boston, but withdrew with the in-
tention of entering the color tele-
vision field if FCC approved com-
mercial color operations [BROAD-

CASTING, March 25, 1946] It with-~

drew applications for Hartford and
Providence at the same time.

Five video channels have been
allocated to the Boston area. Two
of these have been assigned: One
to Westinghouse Radio Stations
Inc. for WBZ-TV Boston and one
to Raytheon Mfg. Co. for WRTB
Waltham. In addition to the Yan-
kee Network application, which
was filed by Thomas N. Dowd of
the Washington law firm of Pier-
son & Ball, New England Theatres
Ine., is seeking a television station
at Boston.

BAR GROUP DISCUSSES
TREATMENT OF CRIME

RADIO, motion pictures and comic
strips and their treatment of crime
were discussed last week by the
Criminal Law Section of the Ameri-
can Bar Assn.

Meeting at Washington’s Hotel
Mayflower, some 20 members of
the section from all parts of the
country took up: (1) Portrayal of
lawyers, judges and the police by
the above media.;
placed on depiction of crimes.

The portrayal of courts and the
police, some of the delegates con-
tended, is creating the feeling that
the administration of justice is
proceeding irregularly. The second
topic was felt to be even more im-
portant by many delegates who
said that the manner in which
crimes were being emphasized was
not only encouraging them but re-
sulting in juvenile delinquency.

The criminal law group members
now will report back to their local
organizations. Section’s next meet-
ing possibly will take place in the
fall.

(2) emphasis -
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18 More Standard Stations Granted

San Antonio, Hartford
Daytimers Among

Recipients

EIGHTEEN new standard sta-
tions, including eight daytime and
the rest fulltime outlets, were au-
thirized last week by FCC. This
bousts to 235 the total number of
construction permits issued to
date this year by the Commission.
AM CPs outstanding now total
611.

All of the fulltime grants are
for 250 w local operations. Of the
daytime assignments, four are for
1 kw power, two for 500 w and
twi for 250 w.

A majority of the new grantees
inglude persons who have, or pre-
vigpusly had, other radio interests
or associations.

The daytime grants:

iiney, Il.—Olney Broadcasting Co., 740
ke, 250 w, Principals: Marshall H. Poole,
prisident and general manager and owner
62 shares or 38.76%
shares for services);
Texpns Oil Co. county agent, 6.26%; Wini-
frwl Gray, 6.25%; F. Allen Calvert Jr., at-
torney, 6%; Schultz Seed Co., 8.12%; Zean
Gaisman, insurance, 3.125%;: Les C. Black-
burp, wholesale poultry, 3.125%; Bertha

hen
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Schultz, 3.125%; Cleo Hocking, lqm.o

R. M. Chnmbe.rlin. Bell Telephone Labs.

agency, 3.126%; Ernest Grigsby, pl
8.126%. Remaining interest held by 25
minor stockholders.

Kirkland, Wash.—F. L. Thornhill trading
as East Side Broadcasting Co., 1050 ke,
260 w. Mr. Thornhill has been in radio
management for 10 years; formerly with
KINY Juneau and KTKN Ketchikan,

Alaska.
Hartford, Conn. — Greater Hartford
Broadeasting Ine., 1290 ke, 500 w. Prin-

cipals: William M, Savitt, jeweler, presi-
dent and 49% prlus owner; Max M. Savitt,
attorney, secretary-treasurer 499 plus, and
Frances M. Kriwacki, personal secretary to
Max M. Savitt, 1% plus,

Elizabeth City, N. C.—The Advance Inc.,
560 ke, 500 w. Publishes Daily Advance.

Ahoskie, N. C.—Roanoke-Chowan Broad-
casting Co. Inc., 970 ke, 1 kw. Principals:
Charles H. Jenkins, auto dealer, president;
N. S. Garrett, furniture dealer, undertaker,
jeweler, vice president; Alex Lipsitz, de-
partment store, treasurer; Joseph B. Bur-
den, attorney, secretary: L. L. Wilkins, to-
bacco warehouse, and W. H. Basnight,
grocery and farm supPly distributor. Each
holds 16-2/3% interest.

Decatur, Ala—North Alabama Broad-
casting Co., 800 k¢, 1 kw. Partnership: H.
V. Kinney, attorney and probate judge,
and D, T. Kinney, livestock dealer. Both
are partners in Cullman Broadcasting Co.,
licensee of WKUL Cullman, Ala.

Douglas, Ariz—Douglas Broadcasting
Co., 670 ke, 1 kw. Partnership: William N,
Goodwin, freelance announcer, actor and
producer, and Joseph P. Wren, business
ma and ing.

San Antonio, Tex.—Charles W. Balth-
rope, 930 ke, 1 kw. Mr. Balthrope is man-
ager of KABC San Antonio.

The fulltime authorizations:

Santa Paula, Calif.—Town Talk Broad-
casting Co., 1400 ke, 260 w. Partnership:
Robert W. LeMond, CBS Hollywood an-
nouncer, 50%; Clarence E. Fisher, account
executive, Roger & Smith Adv., Los An-
geles, 25%, and Clinton Jones, general man-
ager KCMJ Palm Springs, Calif., 256%.

Coqyille, Ore.—KOKE Broadcasters,
1450 ke, 250 w. Partnership: William E.
Walsh, attorney. and Walter L. Read, sales
engineer of Gates Radio Co.

Oneonta, N. Y.—Oneonta Star Inc., 1400
ke, 250 w. Publisher daily Oneonta Star
and weekly Herald.

Fairmont, W. Va~—Fairmont Broad-
casting Co., 1490 ke, 250 w. Partnership:
J. Patrick Beacom, government sales and
bublic relations, Morse Boulger Go., New
York, 37.5% ; Jennings Randolph, retired
Congressman, 10%; Timothy P. Beacom, re-
tired production engineer, Hearst News-
paper Corp., 37.6%; Robert L. McCoy,
president McCoy Outdoor Adv. Co.. 5%, and
Clarence E. Smith, editor, Fairmont
Times, 5%.

Gainesville, Fla.—Alachua County Broad-
casting Co,, 1230 ke, 250 w. Principals:

Disc Shows
(Continued from page 17)
eventually affect our employment.
As a matter of fact, the use of the
record itself is unfair because
many of our people are not being
compensated for the record when
played on the air because it was
originally made for home use and

not for radio.”

Mr. Heller’s reference to this
dispute recalled litigation in 1939
between RCA-Victor and WNEW
New York. RCA sought to prevent
the station from playing its phono-
graph records, but lost the case in
the New York Court of Appeals.

The suit was filed by RCA “in
behalf of Paul Whiteman,” who
in that pre-disc m. c. period op-
posed the use of records on the air.

Mr. Heller said he might confer
with James C. Petrillo, president
of the American Federation of
Musicians, in an attempt at joint
AFRA-AFM action concerning rec-
ord m. c. shows.

Mr. Petrillo never has endeav-
ored to conceal his dislike of such
programs, from which his musi-
cians derive no direct revenue.

. Dr -treasurer and 80.89%
owner; R, L. Henderson, real estate and
lumber, vice president 30.8%; J. C. Ad-

kins Jr.. lawyer, secretary 7.7%; E. D.
Hague, farmer and livestock dealer, 7.7%;
R. A. Cox, furniture dealer, 11.5% W

Chamberlin, home appliance dealer, 7.7%:;
Thomas D. Roland, banker and cattleman,
8.849%.

Auburn, Ala.—Auburn Broadeasting Co.,
1230 ke, 250 w, Partnership: William W.
Hunt, commercial manager, WSFA Mont-
gomery, Ala.; J. Shelkofsky, WSFA
chief engineer; Elmer Salter, instructor.
Alabama Polytechnic Institute.

Sikeston, Mo. — Sikeston Community
Broadcasting Co., 1400 ke, 250 w. Prin-
cipals: C. . Malone, insurance agent,
president and 16.67%; H. C. Young, with
seed firm, vice president, 16.6%:;
Reuber, osteopath, secretary - treasurer,
8.33%:; Lyman R. Bowman Jr., chemist,
8.33%; Pleas M. Malcolm, postmaster
4.17%, and Ralph L. Hirsch, commercial
manager of KFVS Cape Girardeau, Mo.,

Minn.—Ridson Tnec., 1340 ke,
250 w. Subsidiary of Ridder Brothers
newspaper-radio interests. Licensee WDSM
Superior, Wis.

Montroge, Col.—The Uncompahgre Broad-
casting Co., 1240 ke, 250 w. Principals:
D. E. Towne, radio engineer, president and
general manager, 20.98%; Ralph P. King,
announcer, vice president 2.999%:; Melvin A,
Davey, 20.989; Mrs., Stanley Pozum,
4.19%; Harrison Loesch, 2.99%, and
Arthur Jens, 0.6%.

Eagle Pass, Tex.—Eagle Pass Broad-
casters, 1460 ke, 260 w. Sole owner is
John G. Long, owner KVIC Victoria, and
KSAM Huntsville, Tex.

Comr. Clifford J. Durr voted for
hearing in the Greater Hartford
case.

Engineering conditions were in-
volved in all of the grants except-
ing. those to Auburn, Montrose
and Hartford.

Charles W. Balthrope, San An-
tonio grantee, will resign his po-
sition as manager of KABC and
sell his 1% interest in KTSA San
Antonio, acquired before the war
when he was KTSA assistant man-
ager. Mr. Balthrope originally had
sought assignment of 250 w un-
limited on 1450 ke, the former fa-
cilities of KABC which now oper-
ates on 680 ke with 50 kw to local
sunset and 10 kw night. This ear-
lier request was denied when the
assignment was given a competing
applicant, Gonzales Broadcasting
Co., Gonzales, Tex. Mr. Balthrope
then amended his application to
seek the facilities granted last
week.

Town Talk Broadcasting, Santa

u/ncominy

June 17: Senate Subcommittee Hearings
on White Bill (8-1333) begin.

June 19-20: NAB Small Market Stations
Executive Committee, NAB Hqtrs.,
Washington.

June 23-24:! North Carolina Association
of Broadcasters Convention, Ocean
City Hotel, Morehead City, N. C.

June 26-28: NRDGA Sales Promotion
Convention, Palmer House, Chicago.

June 27: FMA-RMA Liaison Committee,
Statler Hotel, Washington.

July 17-18: NAB Public Relations Ex-
ecutive Committee. NAB Hqirs,
Washington.

Sept. 15-18: NAB 25th Annual Conven-
tion, Convention Hall, Atlanti¢ City.

(Current Upcomings on Page 4)

Paula grantee, earlier had been de-
nied a new standard station at
Grass Valley, Calif., when the re-
quested facility was awarded a
competitive applicant, Grass Val-
ley - Nevada City Broadcasters
[BROADCASTING, February 24].

The Oneonta Star application
had been designated for hearing
by FCC to determine possible in-
terference with WABY Albany,
N. Y. Upon finding that no objec-
tionable interference would result,
the applicant petitioned the Com-
mission for immediate and final de-
cision, which was granted. The
grantee also holds permit for a
new Class B FM station.

Radio Session Scheduled
At NRDGA Unit's Meeting

ANNUAL sales promotion conven-
tion of the National Retail Dry
Goods Assn. will be held June 26-
28 at the Palmer House, Chicago,
with a half-day radio session sched-
uled the second day.

Chairman of the radio meeting
will be William T. White, Wie-
boldt’s Inc., Chicago. He will lead
a panel of three other retailers
whose programs won awards in
NRDGA's first radio contest. Frank
E. Pellegrin, director, and Lee
Hart, assistant director of the NAB
Dept. of Broadcast Advertising,
will take part, Broadcasters are in-
vited to the meeting.

The LARGEST station
in the LARGEST city
in WEST VIRGINIA

WSAZ

5000W. DAY
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Reduced Personnel
Now Handling OIC

Uncertainty of Budget Fate
Puts 273 on leave
UNCERTAINTY as to the fate of
its $31,000,000 appropriation has
forced the Office of International
Cultural and Information Affairs to
put 273 of its 1,000 personnel on
“enforced leave,” BROADCASTING
learned last week.

OIC spokesmen said this “tem-
porary” layoff had seriously
crippled the operation of the 26-
language ‘“Voice of America”
which has lost some of its top
personnel, some of whom have been
forced to accept permanent em-
ployment elsewhere. All employes
of OIC have received 30-day notice
which will not be withdrawn until
the Congress takes final action on
the appropriation, which to date
has been completely stricken from
the State Dept. Appropriation Bill.

In spite of this operational diffi-
culty however, OIC officials were
optimistic for at least a partial
restoration of their funds by the
Senate, where an Appropriations
subcommittee under Sen. Joseph
A, Ball (R-Minn.) is examining
the proposed budget.

Sen. Ball told BROADCASTING
that if enabling legislation now
pending before the House is passed,
his Committee will be able to re-
instate OIC funds without a two-~
thirds vote. The House was ex-
pected to vote on the enabling bill,
introduced by Karl E. Mundt (R-
S. D.), last Friday. Signs of a
tough fight were indicated by lack
of unanimity on the House Rules
Committee.

To Sponsor Heatter
NOXZEMA Chemical Co., Balti-
more {(Noxzema medicated shave
cream and medicated skin cream),
effective July 4 begins sponsorship
of Gabriel Heatter, news commen-
tator, on MBS, Fri.,, 9-9:15 p. m.
Agency is Sullivan, Stauffer, Col-
well & Bayles, New York.

KRGV, WBLK Given Class FM Grants;
CP’s for 10 Others, 11 New Permits

FCC last week issued conditional
Class B FM grants to KRGV Wes-
laco, Tex., and WBLK Clarksburg,
W. Va.; authorized construction
permits for 10 other Class B op-
erations, and issued new permits
to 11 others “in lieu of previous
conditions.”

The Commission also deleted, at
the grantees’ request, previous con-
ditional Class B FM grants to CBS’
KMOX St. Louis and to KFBI
Wichita.

CBS explained that it was giving
up its St. Louis authorization with-
out prejudice to reapplying later—
so that it can prosecute its Wash-
ington application without involv-
ing conflict with FCC’s FM mul-
tiple-ownership rule. The network
is licensee of FM stations in New
York and Chicago, has construe-
tion permits for St. Louis and Los
Angeles and a proposed grant for
Boston, and is held by FCC to be
operator of WAPI-FM Birming-
ham because of a 456% non-voting
interest. FCC rules limit one li-
censee to six FM stations.

KFBI gave up its conditfonal
grant because of “numerous unfor-
seen obstacles” including inability
to secure a satisfactory site. KFBI1
is licensed to Farmers and Bank-
ers Broadcasting Co., Wichita.

The conditional grants to KRGV
and WBLK were subject to further
review and approval of engineer-
ing details.

Applicants receiving initial con-
struction permits were as follows
(all for Class B and subject to cer~
tain conditions; power is effective
radiated power and antenna height
is height above average terrain;
AM affiliation, if any, is indicated
in parentheses or in the call letters
of the FM station) :

Arkansas - Oklahoma  Bestg. Corp.
(KRKN) Ft. Smith, Ark.—33 kw; 740 feet.

Studebaker Bestg. Co. (KSON) San
Diego, Calif.~16 kw; 300 feet.

FM Radio and Television Corp.,
Calif.—340 kw;

San

Jose, 2,470 feet.

I(SFO

ySIC

KSBR Radio Diablo Im:,
Calif —250 kw; 2,470 feet.

Merced Bestg. Co. (KYOS) Merced, Calif.
—2.9 kw; 250 feet.

WILM-FM Delaware Bcestg. Co. Wil-
mington, Del.—20 kw; 500 feet.

Paul Brake (AM grantee) Miami, Fla.
—8.5 kw; 275 fee

KBUR-FM Bnrlxngton Bcsta Co., Bur-
lington, Towa—20 kw; 500 fee

Radio Asheviile Inc. (WSKY) Asheville,
N. C.—16.2 kw; 1.100 f

Lee Segail Bestg. Co (KCOH) Houston,
Tex.—46 kw; 380 feet.

The following were authorized
construction permits in lieu of
previous conditions, channels to be

assigned. All for Class B stations:

WAFM Voice of Alabama (WAPI) Bir-
mingham. Ala.—540 kw: 610 feet.

KMYC-FM Marysville-Yuba-City Bestrs.,
Marysville, Calif.—4.7 kw; 395 feet.

KECA-FM American Bestg. Co., Los
Angeles, Calif.—290 kw; 2,900 feet.

KVEC-FM Valley Electric Co.,. San
Luis Obispo, Calif.—16.T kw; T00 feet.

KSFH Pacific Bestg. Co., San Fran-
cisco, Calif.—15.8 kw; 1,330 feet.

WHMPB Theodore Granik, Washington,
D. C—19 kw; 510 feet.

WASH Commercial Radio FEgquipment
Co., Washington, D, C~—15 kw; 470 feet.

WAVE-FM WAVE Inc., Louisville, Ky.
—15 kw; 300 feet.

KFEQ-FM KFEQ Inc.. St. Joseph, Mo.
—63 kw; 560 feet.

WRAL-FM Capitol Bestg. Co. Raleigh,
N. C.—54 kw; 325 feet.

WTMA-FM Atlantic Coast Bestg. Co.,
Charleston, S. C.—49 kw; 385 feet.

San Bruno,

Chicago Store
(Continued from page 16)

Richman believes, “is to win
friends and influence shopping hab-
its. Although we check direct sales
on radio, we do not expect them to
be as large as direct returns from
newspaper advertising. The object
of our radio promotion is to create
a neighborly feeling between such
an impersonal institution as a de-
partment store and the customer.

“Many new charge accounts are
directly traceable to radio. General
word of mouth publicity is ex-
tremely valuable in a city like
Chicago where competition is keen.
Radio has helped immeasurably to
keep Goldblatt’s name in our cus-
tomers’ minds. We have also
reached a new market — people
who never before had bought in
our store—by arousing their in-
terest and curiosity.

“For this reason our radio pro-
grams have been extremely valu-
able as an advertising media.”

Goldblatt’s successful use of ra-

May Kohler Is St. Louis

Women'’s Ad Club’s Head
WOMEN’S ADVERTISING Club
of St. Louis elected May Koh-
ler of Gardner Advertising Co.
president at its annual meeting
June 2. Miss Kohler, who is assis-
tant to Gardner’s vice president,
Charles E. Claggett, has been with
the agency for nine years and for
the last two years has served as
secretary of the club. Mrs. Norrie
Passino, art director of Famous-
Barr Co., is the club’s retiring
president.

Mrs. Chester J. Bohn, home serv-
ice director of Laclede Gas Light
Co., was elected vice president,
Bea Carey of Ruthrauff & Ryan
Inc., secretary and Ruth Thomp-
son of Public Loan Corp., treas-
urer.

Wickeﬂ-. Will Leave Soon

For New Post in Seattle
MARTIN DEANE WICKETT,
former program director of WTOP
Washington, who has been confined
to Doctor’s Hospital in the capital,
expects to be released shortly and
to leave later this week for Seattle,
where he will take up a new assign-
ment June 15 as director of pro-
gram policy at KEVR and its FM
affiliate, KING-FM.

On July 15 KEVR will change
its call letters to KING, the sta-
tion management has announced.

for low-cost advertising

in BEAUMONT

TEXAS 4

DRUGS
+99.8%

over 1940 Census figures.

Drug sales in BEAUMONT

dio is all the more impressive since
Let’'s Have Fun is aired 12-12:30
p. m, daily (CDST), a time when
most listeners are accustomed to
hear the news. It is also a slack
period for store traffic yet the pro-
gram has and is playing to in ex-
cess of 1000 people daily. Mr. Rich-
man is convinced that department
stores are missing a bet in neglect-
ing radio. All you need—he says—
is a program like Let’s Have Fun.
But, he warns, don’t expect to get
results from radio overnight or by
spending a few hours a day in pre-
paring a program. It’s a full-time
assignment and fully as important
as your advertising department.

PA AYS OFF!

as estimated by Sales

1946.

Magazine,

Mgt.
Advertisers are cashing-in on KSFO’s music policy. Write for the “Music
Story” and learn why 3 out of 4 San Francisco-Oakland Bay Area radio
families prefer KSFO to any other independent station, or ask your Uni-
versal Radio Sales representative.

BEAUMOMT, TEX,

WESLEY 1. DUMM, Represented by

150W. 1450 Ke.

President Universal Radio Sales

REFRESENMTED ¥ THE &
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Labor

(Continued from page 17)

the compromise labor bill over-
whelmingly passed by the House
and Senate late last week.

As BROADCASTING went to press
last Friday the Senate was ex-
pected to pass by at least a two-
to-dne majority the labor bill voted
through the House on Wednes-
day by a record vote of 320-79.

At the last minute observers
were watching Senate action close-
ly, for upon the exact count of
the Senate vote will depend the
final question of whether the labor
bill is to be enacted into law
this year.

Chairman Robert A. Taft (R-
Ohin) of the Senate Labor Com-
mittee expressed confidence at the
beginning of the Senate debate
that there would be enough votes
in i{he upper chamber to override
any possible veto. The vote on the
original Senate bill, however, was
short by ten votes of the power
necassary to override.

Meanwhile, there was no clear
indiration from the White House
as to what action President Tru-
man will take. A party of three
Democratic members of the House
called on him Thursday to feel
him out, but he was completely on
guard and did not divulge his
plans. Reps. Ray J. Madden (D-
Ind.j, John Lesinski (D-Mich.),
and Arthur J. Klein (D-N. Y.) de-
clared the president said he would
study the bill very carefully, but
mude no comment as to his opinion.

WTAG

WORCESTER

Central
New

England
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THREE LONG-STANDING friends of WOV New York call to say hello
to station executives during open house party celebrating WOV’s 20th
year in radio. L to r: Ralph H. Nardella, WOV commercial manager;
Georgio Mauri, vice president of Miramar Trading Corp.; Domininco
Gigli, president, New Century Advertising Co.; John Sirignano, owner,
Esperia Shipping Co.; Ralph N. Weil, WOV station manager.

CCBS

(Continued from page 18)

(KPO and KGO San Francisco,
KOA Denver, and WBZ Boston).

6. That “in parts of their serv-
ice areas” certain other (unidenti-
fied) 1-A’s and 1-B’s be protected
from skywave and groundwave in-
terference to their 25 microvolt
contours calculated at an operating
power of 750 kw “to permit them
to provide daytime service” to lis-
teners in areas now receiving sub-
standard service.

7. That “all remaining Class 1-B
stations be protected to their 100
microvolt per meter groundwave
contour, calculated at operating
power of 50 kw, from daytime sky-
wave or groundwave interference.”

Col. John H. DeWitt Jr., CCBS
engineering director, who presented
the CCBS evidence and recommen-
dations, proposed that “daytime
skywave” be defined as meaning
“skywave transmission during the
entire period starting with the
morning transition period (from
two hours before to two hours af-
ter sunrise), to the evening transi-
tion period (from two hours before
to two hours after sunset), and in-
cluding the midday period (hours
between the morning and evening
transition periods).” .

Col. DeWitt, who prepared the
CCBS evidence with the aid of a
committee of chief engineers of
member stations, presented maps
designed to show how, with 20 sta-
tions operating with 750 kw, service
of Type C quality (100 microvolts,
the minimum recognized by FCC
standards) could be extended to
most U. S. areas now receiving
less than Type C service. With 20
clear channel stations operating
with 750 kw [BROADCASTING, Oct.
28, 1946], Col. DeWitt said, usable
daytime skywave service could be
provided even to those areas not re-
ceiving 100-microvolt signals.

He also presented maps to illus-
trate that existing daytime clear
channel stations may be reassigned
so that they would be at least 1,200
miles from the dominant stations.

Col. DeWitt was cross-examined
at length, particularly by repre-
sentatives of clear-channel day-
timers who questioned the extent of
interference shown in his charts or

-who felt that the duration of inter-

ference was so negligible as to
make unnecessary the protection he
requested.

Several participants sought to

show, through ecross-examination,
that daytime skywave on higher
frequencies is greater than on lower
channels. Col. DeWitt agreed that
around sunrise and sunset the sky-
wave signal on high frequencies is
stronger than on low frequencies,
“with the greatest difference oec-
curring about one hour after sun-
rise and one hour before sunset.”

He insisted, however, that dur-
ing the midday period—from two
hours after sunrise to two hours
before sunset—the skywave signal
on lower frequencies (which in-
cludes the 1-A channels) is stronger
than on high frequencies.

FCC Analyses

FCC evidence was presented by
E. F. Vandivere Jr., chief of the
Commission’s Information & Analy-
sis Seection, Technical Information
Division. It consisted of tabulations
of data from recordings made by
FCC engineers, an analysis, and
representations of the results in the
form of curves designed to estimate
the intensity of interference, and
its growth or duration.

Only other witness to complete
his presentation during the first
two days of the session was John
V. L. Hogan, president of WQXR
New York. He asserted that day-
time skywave exists in sufficient in-
tensity to justify its consideration
in FCC rules and standards, and
submitted personally made recep-
tion logs charting pre-sunset inter-
ference encountered by WQXR
from WTOD Toledo, 1-kw daytime
station on WQXR's 1560-ke chan-
nel.

Over the protests of some of the

other participants, he also submit-
ted a file of letters which he said
came unsolicited from listeners re-
porting interference to WQXR
from WTOD.

William F. Duttera, NBC staff
allocations engineer, took the wit-
ness stand late Thursday to pre-
sent transmission curves and maps
showing extent of interference from
co-channel daytime operations to
NBC’s KOA Denver, WNBC New
York, WTAM Cleveland, WMAQ
Chicago, and KPO San Francisco.

It was thought the hearing might
be completed late Friday afternoon.
Almost 40 stations, grantees and
applicants were represented, but
many chose to develop their points
through cross-examination and
were planning to waive affirmative
presentations to avoid duplication
of evidence presented by earlier
witnesses.

The hearing was before Comrs.
Rosel H. Hyde, Ray C. Wakefield,
and Clifford J. Durr, with Com-
missioner Hyde presiding. Both of
the engineer-Commissioners, E. K.
Jett and E. M. Webster, were ab-
sent; they are attending the Inter-
national Telecommunications Con-
ference at Atlantic City, along with
Chairman Charles R. Denny. Harry
M. Plotkin, assistant general coun-
sel, was Commission counsel for the
proceeding.

A decision in the case has been
promised at the earliest possible
date, since FCC in the meantime is
refusing to act on pending applica-
tions for daytime or limited-time
use of U. S. 1-A and 1-B channels.
The decision will involve proposed
rules relating to the recognition, if
any, which will be accorded daytime
skywave.

Just when the decision will come,
however, was not predicted. One
probable delaying factor is that
some of the Commission staff execu-
tives will be engaged in prepara-
tion of FCC’s “case” for the Senate
Subcommittee hearing on the White
Bill amending the Communications
Act, now scheduled to start June 17.
Another is that the counsel of Com-
missioners Jett and Webster, since
they are engineers, and also of
Chairman Denny will be desired by
the other Commissioners.

BROADCASTING
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Coaxial Rates
(Continued from page 18)

time on an occasional use basis,
the charge would be $1.25 times
96 (the number of circuit miles),
or $120, plus $530, the charge for
two station connections, or a total
of $650. Each additional hour dur-
ing the month would cost $150—
$15 for each station plus $120 for
the inter-exchange channel; month-
ly service for eight-hour daily
service would be $5,340; an inter-
city channel would cost $3,840 plus
$1,500 for the  two station con-
nections. These charges do not in-
clude the audio channel costs.

One television broadcaster said
that he had figured that monthly
service between New York and
Washington (237 circuit miles)
under the proposed rates would
cost $12,360 for both video and
audio channels. On an occasional
use basis, he said, the first hour
would cost $900.50 and $360.45 for
each additional hour up to 33,
when the maximum charge would
have been reached.

If a four-city network could be
programmed exclusively from New
York, such network line charges
might be less expensive than in-
dividual programming from each
city, it was pointed out. But it is
not likely that the FCC would fa-
vor the elimination of local pro-
gramming in television any more
than it has in sound broadecasting,
and the proposed cable costs be-
come a major item when they are
added to the costs of maintaining
local studios and local studio
crews in each city.

Highly Complex Job

There appeared to be no argu-
ment, however, with the telephone
company’s statement that “provid-
ing transmission channels for tele-
vision is a highly complex job. It
was pointed out that the company
is probably not to be blamed for
trying to set rates high enough to
get back some of its large capital
investment in coaxial cable and
in the terminal and repeater equip-
ment necessary to transmit the pic-
ture signals from city to city in
usable form, equipment that is not
needed for telephone service.

To compensate for the loss in

Intercity Television Relays
Conference Opens at FCC

INFORMAL conference on inter-
city television relays will be held
today, June 9, at FCC to be fol-
lowed Tuesday and Wednesday by
the engineering conference on non-
Government service allocations in
the band 42 to 88 mc. No appear-

video signal strength, repeater
must be installed at intervals of
5% to 8 miles all along the route.
Each repeater has a double set of
vacuum tubes to insure continuous
service. Other apparatus is needed
to keep the signals in line, as fre-
quencies at the outer edge of the
band tend to move more slowly
than those at the center and unless
corrected they would arrive at the
terminals enough later than the
others to affect picture quality.
Special wires in the cables also
transmit automatically to attend-
ants at widely-separated points
continuous information as to the
operation of this auxiliary equip-
ment, so potentially weak appara-
tus may be replaced before a fail-
ure oceurs.

Looking into the future, AT&T
reported that it now has 4,000 miles
of coaxial cable placed for use in
furnishing telephone service, ex-
pects this mileage to total 6,500
by the end of 1947 and more than
9,000 miles by the end of 1948.
These channels can be adapted for
video use by adding the proper
repeater and terminal equipment.
“As broadcasters’ plans become
better crystallized,” the company
stated, “television equipment can
be added within a reasonable period
for such cities as Atlanta, Miami,
New Orleans, Dallas, Fort Worth,
El Paso, Los Angeles, Buffalo, Pitts-
burgh, Cleveland, Detroit, Chicago,
St. Louis. In addition, radio relay
facilities will be available both
ways between New York and Bos-
ton by the latter part of this year
and another such system between
New York and Chicago is pro-
jected to supplement the coaxial
service which by then will be in
service between those cities.”

2000 WATTS

NBC IN RIGHMOND VA.

g emorestel B ATTLER  ROuNDS
ARKET ETTER [l WUARANTEE
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ances were formally indicated for
today’s video relay meeting but it
is expected that there will be pres-
ent many of the more than a dozen
parties who have requested partici-
pation in the June 10-11 session.

Today’s meeting will be con-
cerned primarily with determining
the dates when television broad-
casters will need relay facilities
and whether or not common carrier
service will be available at that
time, a Commission spokesman
said. It is expected that some of
the video group will continue their
strong stand for independent re-
lay facilities on an economic and
technical basis. This consideration
must be balanced with spectrum
availabilities and various related
demands, the spokesman pointed
out. One of many possibilities sug-
gested was that television broad-
casters might form a cooperative
and operate their own common car-
rier facilities.

AT&T last week filed with the
Commission its proposed rates for
use of coaxial cable service in tele-
vision network operations (see
story page 18 this issue).

Television service to 39 cities in
25 states is proposed in current
grants and applications, FCC re-
ported last week in a summary of
the U. S. television situation. Re-
port listed city-by-city service.

The June 10-11 conference will
include consideration of possible
deletion of one of the lower com-
mercial television channels in order
to lessen interference to certain
other services [ BROADCASTING, May
26]. Among those who will be
present at the conference are:

American Radlo Relay League, AT&T.
Philco Television Broadcasting Corp.,
RTPB Panel 6, RCA and NBC, Allen B,
Du Mont Labs Inc., Television Broad-
casters Assn., Assn. of Police Communi-
cations Officers Planning Committee,
RTPB Police Committee 13, General
Railway Signal Co., Raytheon Mfg. Co.,
Zenith Radio Corp. and Assn. of Ameri-
can Rallroads.

FCC Chief Engineer George E.
Sterling is to preside at both meet-
ings.

Sellers
(Continued from page 10)

Modulation Business as associate
editor, as well as acting frequently
before the television cameras.

Shortly thereafter Bill set sail
on the 83-foot cutter which was to
take him to such spots as Brazil,
where the crew spent most of its
land time, and Trinidad.

Came November 1945 and his re-
lease from the Coast Guard as
lieutenant (j.g.).

He returned to Leo Burnett, this
time in the capacity of radio time-
buyer. On June 24, last year he
took a trip to Nanuet, N. Y., where
he married Pat Murray. Together
they returned to Chicago where
they have since made their home.

NITCHEVO!

A Jingle Suitable for Even
—Chiquita Banana-ski

l
KA TS THE SPOTS 5 zpoTskLY)

v0°

EDITOR BROADCASTING Comrade—

Will you please broadcast the
following singing commercial to the
masses:

Pepski-Vodka hits the spot—Hey!

Twelve full ounskis, that’s a lot—Hey!

Twice as much for a ruble, too—Hey!

Pe}x;skll-Vodka is the drink for you.—
ey

Ruble
Ruble
Ruble
Ruble

Comrade Koepf

The Fort Industry Co.

Washington, D. C.
Da?

Pour Gospel Singer

EDWARD MacHUGH

Here is a feature with everlasting
appeal—not dated, not o fad, but
a down-to-earth perennial favorite.
The Gospel Singer has proved that
he keeps his auvdience through the
years. The swarm of mail he re-
ceives daily indicates the personal
contact he has with his listeners.

HOOPERS? DAYTIME!

ATLANTA 7.1
BUFFALO 6.0

420 quarter-hour transcribed pro-
presenting Edward Mac-
Hugh singing hymns that have lived
through the ages.

grams

Write, wire, phone . , .
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PAYABLE

Broad M ine, 870 Nati

—Classified Advertisements

IN ADVANCE—Checks and money orders only—Minimum $1.00.
Sitvation Wanted 10c per word, All others, 15¢ per word. Count 3 weords for
blind box aumber. One inch ads, accoptable, $12.00 per insertion, non-com«

missionable. Deadline two weoks preceding issve date. Send box replies to

Help Wanted (Cont’d)

Situations Wanted (Cout’d)

| Press Bldg., Washington 4, D. C.

Help Wanted

Woman’s editor for established New
England 5000 watter. Prerequisites:
goof voice, personality, proven writing
ability. Handle some continuity, broad-
cast dally woman’s program. Will dis-
cuss salary. Box 464, BROADCASTING.

Think you can fill early morning jockey
spot? Man we want is ghort on experi-
encg but long on personality for estab-
lislyed talent-paying show. Send disc
and tell why you think you qualify. New
England. Network affillate. Box 482,
BROADCASTING.

Agﬁouncer—"lz.(m.-ﬂs.oo per week. First
class salary for first class announcer
.with first class ticket. 5 day, 40 hour
week. Top working conditions.at NBC
amlrnte California. Send audition rec-
ord|and full personal and professional
background materlal. Box 561, BROAD-
CASTING.

Wanted—Radio salesman able to sell
local accounts, The man who qualifies
is one with enough experience to know
score but has nof had chance to get
intd payoff brackets. Opportunity for
$300,00 or more per month for hustler.
Locgl network station in city of 50,000.
Write giving detalls and references. Box
556, | BROADCASTING. -

Wanted—Experienced announcer able
to help write copy. Good working con-
ditigns, forty hour week. Good oppor-
tunity for right man. Send photo and
80 lﬁga information. Box 557, BROAD-

Experienced announcer. $275 monthly,
48 hour week or $210, 40 hour week with
fees| S8end disc, recent photo and three
perspnal references. Key station re-
glonal network. Speed essential. Box
572, | BROADCASTING.,

Wanted—Announcer-engineer with first
clasg ticket for 1000 watt metropolitan
area| station in east., Box 582, BROAD-
+CASING.

Copywriter—NBC affiliate, central Cali-
fornja needs experienced copywriter.
Musi turn out real selling copy and
take responsibility copy department.
Annpuncing desirable, not essential.
Write, gilving full personal apd pro-
fessipnal background. Box 562, BROAD-
CASTING.

Proqram director, experienced, midwest
station. To start in late Fall. Box 598,
BROADCASTING.

Whefe are all the good radio men?
8alesman, announcer and engineer-
annguncer needed. Must be experienced
to warrant good salary we pay. New
statipn needs top personnel. Reply Box
606, | BROADCASTING.

Chief engineer for 250 watt Indiana
network affiliated station. Must have
supervisory and maintenance experi-
ence; Seventy five dollars per week.
In reply give experience, education,
references, and avallability. Box 609,
BROADCASTING.

PROGRAM
DIRECTOR
WANTED . . ..

-+ .. WHO has proved his
ability to program a station lo
build audience reflected in rat-
ings;

« « .+ WHO has done that job
in a large, competitive market;

. « . . WHO can inspire every-
one in his department through
his own ideas and enthusiasm.

This kind of Program Director is
being sought by a network sta-
tion in one of the biggest mar-
kets. |f you apply be sure to
send the complete story about
yourself and your successful
audience building work.

Box 607, BROADCASTING

Help Wanted (Count’d)

open-
g8. RRR, Employment Bureau, Box
413, Philadelphia.

North Carolina regional in one of the
best towns in state wants good, sober
salesman. No high pressure floaters,
but one who can sell steady business
on its merits. Now one thousand golng
five In December with 34,000 watts on
FM. Good opportunity for a man will-
ing to work and grow with organiza-
tion. Since we are In the habit of doing
all our business above board send your
letters direct to E. Z. Jones, General
Manager, WBBB, Burlington, North
Carolina.

Engineer wanted with first class ticket
for network affillate with FM operation.
Salary $52.50 for 40 hour week with
overtime additional. S8end complete de-
talls or phone collect soonest as posi-
tion is open immediately WLAV, Grand
Rapids, Michigan.

Operator with 1st class ticket, imme-
diately. Prefer veteran. WICY, Malone,

Wanted: Announcer with abllity to op-

erate own controls for kilowatt day-

time only independent station. Write,

phone or wire Paul W. Norris, Radio

S&atlon WTIK, Durham, North Caro-
a,

Announcer-operator with ticket. Send
Photo, disc if possible and experience.
New modern furnished apartment at
station. €35.00 per month, all utilities
furnished. Trout fishing practically at
back door. Airmall. wire or phone.
KPRK. Livingston, Montana.

Copywriters, salesmen, technicians—
write: RRR, Employment Bureau, Box
413, Philadelphia.

Help wanted—Girl continuity writer
with experience commercial spots, pro-
grams, musical shows. Send photo,
history, references, salary expectations
to Jack Rathbun, WCOA, Pensacola,
Florida.

Program director for WFAK, Charleston,
8. C. one kw, news-music, Mutual sta-
tion. Must be good leader, good an-
nouncer, no angles on gimmeck and
audience participation shows. $60.00
weekly, write J. B. Fuqua, P. O. Box
1131, Augusta, Georgila.

Commercial manager for network af-
fillate in one of New England’s most
active and progressive markets. Salary
and commission, Give experience, back-
ground. Box 613, BROADCASTING.

Chief engineer—Experienced supervise
construction recently authorized new
regional station in major metropolitan
market N, Y. state. Network affiliated.
Must be avallable approximately July
1. Permanent job. Write complete de-
talls including operation and installa-
tlon experience. Salary expected, age,
family status; enclose photograph. Box
615, BROADCASTING,

Engineer-announcer wanted by 1000
watt NBC station in citrus belt of
Florida. Experience in routine announc-
ing required. First class license re-
quired. Good salary. Opportunity for
advancement. Radio Station WLAK,

gogram directors—announcers,

Lakeland, Florida.

LELAND POWERS

SCHOOL OF

RADIO and THEATRE

Comprehensive 2-year course
in Radio and Theatre Arts

Announcing Theatre
Newscasting Televigion
Advertising Acting
Script Writing Make-Up
Radio Music Voice
Production Dietion

Station Routine
Faculty of professionals
Send for list of available graduates.
HAVEN M. POWERS
25 Evans Way, Boston 15, Mass.

Page| 80 ©® June 9, 1947

Account executive—Opportunity for sea-
soned time salesman, must have initia-
tive, able to secure new business and
service established accounts. Car essen-
tial. Send complete information and
photograph first letter. Eastern Sea-
board. Box 618, BROADCASTING.

Wanted—Announcer for WFNC, Fay-
etteville, North Carolina. Must have
had several years experience in network
station and be good news and record
show man. Must be able to operate
control board. Personal interview nec-
essary so only applications from North
Carolina or adjacent states desired.
Good salary to right man,
Combination operator-announcer with
radlotelephone first license. 1000 watt
CBS affillate. $75.00 for 40 hour week.
Send disc and full information. KOLO,
Reno, Nevada.

Copywriter—Akron, Ohlo agency needs
experienced copywriter. Excellent op-
portunity for person with responsibility.
Write full particulars, send samples.
Box 630, BROADCASTING.

Sales manager—New 5 kw station in
major progressive midwestern market
desires experienced sales manager. Im-
mediate opening. Outstanding oppor-
tunity for right man to affiliate with
network station preparing to go on air
by late summer. Address Box 627,
BROADCASTING.

Announcer for 5000 watt southeastern
station. Must be experienced in all
phases of announcing and able to oper-
ate control board. Send complete quali-
fications, salary requirements and au-
dition disc first letter. Radio Station
WRRF, Washington, N. C.

Situations Wanted

Experienced continuity writer. Accurate,
rapid. Go anywhere. Modest require-
ments. Box 524, BROADCASTING.

Do you peed an all-round announcer
speclalizing in sports, play-by-play and
special events? Marine Corps veteran,
married and a hard worker. Presently
employed but desire work with full-
time station. Box 537, BROADCASTING.

Management and establishment of new
station, programming, sales and an-
nouncing included in seven years ex-
perience of married executive seeking
change. Reason: want work, mot title.
Present salary $75. All letters answered.
Box 593, BROADCASTING,

Chief engineer experienced design, in-
stallation, operation. Executive and
practical ability. Require substantial
salary. References. Box 594, BROAD-
CASTING.

Engineer—lst phone. Prefer middle-
west or west. Single, age 23. Rellable.
Box 598, BROADCASTING.

Transmitter engineer, married, exper-
lenced, dependable, trustworthy, pres-
ently employed, desires position with
progressive station. Box 600, BROAD-
CASTING.

Construction engineer—17 years exper-
lence desires permanent position. Un-
usual qualifications. Experienced ex-
ecutive. Former RCA engineer. Refer-
ences. Box 596, BROADCASTING.

Is yours the preferred station in your
area? Good programming and produc-
tlon are what bulld radio audiences
and make outstanding stations. Con-
sultant now avallable who can do (and
train others to do) a topnotch audience-
bullding programming fob for you.
New stations can avold lots of head-
aches. Send for complete details, Box
802, BROADCASTING.

Cousulting engineer desires position
chief engineer. Prefer position involv-
ing construction, installation, direc-
tional antenna, but will consider and
answer all replies. References. Box 595,
BROADCASTING.

Available immediately. Ex-orch leader
for announcing or disc jockey position.
Can sell commercials, have following,
new ideas. Experience, have name. Live
asudition. Ex-Naval radloman. Box 603,
BROADCASTING.

Construction engineer—17 years exper-
ience installation and consulting. Ex-
cellent references. Will consider sta-
tion management. Veteran. Box 605,

Manager, PD, production, special events,
announcing, writing, salesman, sports—
jointly or separately—I can qualify un-
der any of these titles on basis of
‘present position of staff announcer on
large network affiliate, former Army

drawing $6,000. Let's talk it over dur-
ing my vacation this summer. Box
543, BROADCASTING.

BROADCASTING,
Announcer, writer, producer, exper-
ienced, age 22, veteran, desires pro-

gramming, production or program di-
rector’s position. Play-by-play baseball.
Consider all offers, but prefer new sta-
tion. Box 608, BROADCASTING.
Seasoned announcer-writer-producer,
Long-time radlo experience, largest and
smallest statlons. Prefer new station
where experience is of special value.
Box 601, BROADCASTING.

Engineer, experlenced. West preferred,
but not necessary. $65 minimum salary.
Box 587, BROADCASTING,

Dear Mr. Station Manager: If you need
a Washington radlo newsman as news-
caster and/or editor, contact Box 588,
BROADCASTING, for full detalls.

Combination operator. First phone, ex-

Available immediately.
furnished. Box 589, BROADCASTING.

Promising announcer-writer. 24. Eight
months experience; also, Army show.
312 years college; advanced graduate
NYC's leading radio school. Avallable
June 24. WIll travel. Disc, copy, photo.
Box 590, BROADCASTING.

Station manager avallable. Increased
competition makes good management
essential. My record Is your guarantee
of trouble free, profitable operation
and progressive development of your
station. Box_591, BROADCASTING.
Agency radio director seeks challenging
opportunity in station, transcription
or agency field. Box 592, BROADCAST-
I

ATTENTION STATION OWNERS!
DO YOU NEED EXPERIENCED
RADIO MEN?

Are you interested in a man
with 18 years experience in
radio with successful record
in management and sales as
well as construction.

If you have a new CP can
deliver a complete staff who
can work together and have
the know-how.

Salary to be determined on
my ability to produce, avail-
able immediately. Would ap-
preciate personal interview.

Write or Wire D. H. Long,
118 Hamilton Park, Lexing-
ton, Kentucky.

BROADCASTING o

Transmitter engineer, first phone Ii-
cense, slx years experience. Prefer west
or midwest, Francis E, Finck, 530 Cob-
ban Ct., 8. E., Cedar Rapids, Iowa.
Versatile announcer, handle any type
show. Experienced. If interested con-
tact Rick Weaver, 983 Elden Avenue,
Los Angeles, Calif,

Station manager—Seventeen years ex-~
perience both network and independent
station operation. Capable in sales,
programming, engineering and con-
struction. Excellent references. Family
man in late thirties. Veteran. Box 604,
BROADCASTING.

Engineer-announcer, 1st phone, avall-
able June 15, plenty of engineering
experience plus good announcing abili-
ties, Photo, disc on request, married.
Write or wire J. Benonls, 1007 Barrow
St., Houma, La.

Hal Styles may solve your problem with
& young. ambitious, capable man, vet-
eran or non-veteran, who has been
thoroughly grounded for eight or more
months by radio professionals in an-
nouncing, newscasting, contro! opera-
tion and continuity writing. Write or
wire Hal Styles, Hal Styles’ School of

Radlo, 8800 ilshire Blvd.,, Beverly
Hills, Caiif.
Announcer—Experienced, rellable, 8so-

ber, avallable July 1. Excellent refer-

ences. Job must be pPermanent, salary
adequate. Single now, bridegroom soon.
Thinking of the future. Write or wire:
Warren Durham, 4258 N. Kedvale, Chi-
cago.

EIVIR IO e

Community owned

1000 watt daytime station needs
program director who can double
as chief and

who's sneech does not brand him as
Rebel or Yankee. Applicants send
dise, outline of experience and sal.
ary expected. Also, engineer wanted.
Station goes on air August 1, WKNS_
Kinston, N. C.
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Situations Wanted (Cont’d)

Station manager. 17 years Dpersonnel,
production, programming. Want to de-
velop small station. Ideas, versatllity,
can make most of what you've got.
Excellent organizer, administrator. Lo~
cate anywhere. Top references. Veteran,
married, 38. Box 610, BROADCASTING.
Engineers, first class, with extensive
modern training for commercial broad-
cast, FM and television. Contact R. E.
Hinkel, Central Radio 8chools, Inc., 17th
and Wyandotte. Kansas City, Missouri,

Scriptwriter—Top network writer! Now
avallable from RRR, Employment
Agency, Box 413, Philadelphia.

Announcer, Good selling voice. Pleas-
ing personality. Vet. Former chlef an-
nouncer AES for year and a half.
Enowledge of music. Excellent refer-
ences. Box 611, BROADCASTING.
Teen-age disc jockey-actor, announcer.
Experienced. Young, versatile, will
travel. Box 612, BROADCASTING.
Engineer, first Phone license, former
Navy ART. Only six months experience
as transmitter engineer, on remotes
and transcribing at 250 watt network
affiliate, nevertheless is ambitious and
not only can, but will learn quickly.
Wants to earn his salary, which must
be commensurate with abllity, and a
future in progressive midwest station,
preferably near Chicago. Box 614,
BROADCASTING.

Situations Wanted (Cont'd)

Announcer—250-50,000 watt experience.
5tend¥. RRR, Employment Service, Box
413, Philadelphia.

Programming—Have just left NY's
largest FM station where I managed
its program department for five years.
Am looking for another station, FM
or AM, that wants program department
dedicated to the best music,
entertalnment and education.
scripts, and plans submitted to
right person. Anita deMars. 405 East
51 St., New York 22. PLaza 5-1544.

For Sale

250 watt RCA 100-E transmitter avall-
able in 30 days—$1,500.00. Box 597,
BROADCASTING.

Raytheon 250 watt transmitter $3,000.
Immediate delivery. Wire or phone
Mark Bullock, Chief Engineer, KFAB
Broadcasting Company, Lincoln, Ne-
braska.

For sale—250 watt transmitter. Compos-
ite precision bulit. New. Approved by
FCC. First check for $1400.00 gets it.
WEBSL, Preston, Maryland.

Immediate delivery 1 kw 304-A WE
transmitter with spare tubes, plus 1126-
A WE limiter. Just removed from ser-
vice due tO recent power increase.
Make offer. Radio Station KFVD, Los
Angeles.

Announcer. Vet. Young, resonant sell-
ing volce. Write commercials. Will
travel. Photo, disc on request. Walter
Brumm, 279 Lincoln Road, Brooklyn,
New York.

Announcer with some €xperience on a
1000 watter. Commercial news-sports
Veteran, 27. Married two children. Will
travel anywhere. Reasonable salary. No
floater. Box 616, BROADCASTING.

Announcer. Single. Trained all phases
radio. Midwest Dpreferred. Box 617,
BROADCASTING.

Announcer—Two years ten months ex-
perience all phases announcing. Young
veteran, married, one child. Seeking
permanent position with progressive
organization., Will go anywhere. Full
detalls, disc and Photo upon request.
Box 619, BROADCASTING.

Adaptable newcomer — Young, single,
college, former NBC page. Desires posi-
tion—announcer, sports, disc Jjockey,
some sales Promotion experlence. Any-
where. Box 620, BROADCASTING.

Chief engineer—Two decades experience
designing, installing maintaining broad-
cast equipment from mike to antenna,
any power. Box 621, BROADCASTING.

Young vet and wife both trained and
experienced in all phases radlo. Also,
have musical ability and experience.
Desire permanent position in good lo-
cation. Box 622, BROADCASTING.

Announcer wants start in radio_on
small statlon . . . start, that is, Wil
work any place in U.S.A. Age 25, mar-
ried. Disc avallable. Box 623, BROAD-
CASTING.

Program director-production manager.
Eleven years experience In every phase
of the business. At home in large or
small station, metropolitan or farm.
Can guarantee ideas that sell, topnotch
production, thorough background in
special events. Excellent references.
Prefer established station. Married, 38,
veteran. Box 624, BROADCASTING.
Newsman-announcer — Fully experi-
enced, including three years solid news-
casting. University graduate; steady,
sober, conscientious. $60.00 minimum.
Box 626, BROADCASTING.

Announcer five years experience news,
persOnality shows, college degree, veter-
an, married, 27. Want permanent posi-
tion, salary adequate to support wife.
Prefer east of Mississippl. Box 625,
BROADCASTING.

Towers, one 300 and one 350 self-sup-
ported, immediate delivery, complete
lighting; also two Presto 62-A turn-
tables less pickups new; five sets WE
9-A vertical-lateral pickup sets; 350
WE 2 foot patch cords with WE 241
plugs; Scott dynamic noise suppressor,
new $600.00; two Gates CB-10 tables,
pickups, preamps. Electronic Service

Co., 431 West Jefferson, Louisville,
Kentucky, Wabash 3088.
New Gates 31-B console, CB-4 desk,

preamps, turntables, pickups and filters
all for $1900. Write or call KDNT, Den-
ton, Texas.

Three Presto 10-A turntables. CGood
condition. $300 for the three F.O.B.
Wlncston-salem. WSJS, Winston-Salem,
N.-C. )

For sale—Presto 151-A pickup, com-
pensator, scratch filter, WE 110-A pro-
gram limiter, WE 82-A line amplifier.
WE 700-A volume indicator units. Gen-
eral Radlo 733-A 400 cycle oscillator.
General Radio 732-A nolse & distor-
tion meter. Blower unit—30 inch fan,
G.E. 15 H.P. Motor 1140 RPM 220 volts.
Best offer takes. Call or write WDGY,
Hc;bel Nicollet, Minneapolis 1, Minne-
sota.

One National 1-10 receiver & power
supply (good as new) $50.00; one Du-
mont 3” cathode ray oscllloscope, type
164-E, new $80.00; one Industrial In-
struments Inc. Wheatstone bridge,
Model RN-1, new $70.00; one Relner
Electronlc square-wave generator Model
530, new $60.00; one Esterline Angus
graphic ammiter, 5 Ma. full scale, new
$200.00; one Electronic Mfg. Co. vacuum
tube voltmeter-ohm meter, new $25.00;
one Type 185-A electronic switch and
square-wave generator, new $85.00;
400 ft. RG 18/U cable, new $30.00; one
Temco transmitter, Model GMC 250-
less tubes, lacking parts for final, with
exception of final chassis, meter, dials,
and penel. All units mounted in Temco
rack, requires 230 volts, 60 cycles-prim-
ary power source, $200.00; two Halll-
crafters CN-1 converters @ $1.50; two
Western Electric Type 218-B relays @
$3.00; one Eimac 250-R tube, $10.00;
five 257-8 tubes @ $20.00; one RCA
Type 906 cathode ray tube $5.00; two
RCA S5FP7 @ $20.00; two Radio-Music
Universal Pick-up units @ $75.00. Unity
Corporation, 515 Madison Avenue, To-
ledo 4, Ohlo.

Writer—Commercials and continuity, 10
years network and small station experi-
ence. Mike personality and extensive
knowledge of transcription llbrary
‘ivi:cn}ts position. Box 628, BROADCAST-

Widely Known
Pramation Manager

with 8 years attention-getting i

promotion-advertising  experience

with major network and metro-

palitan stations available now for

permanent job with-a-future in

promotion and/or station man- |
U lified r ph

ations from many industry lead-
ers. Box 629, BROADCASTING.

250 watt transmitter, complete with
1400 kc crystals, approved by PCC and
used less than 8 months. Heavy duty
power transformer and rheostat control
with spare modulation transformer.
Ideal for quick inexpensive installation.
Avallable immediately, WSGC, Elberton,
Georgia.

Jockey’s comedy script collection. $5.00.
Kleinman, 25-31-T 30th Road. Astoria 2,
New York.

For quick disposal: $1,000 takes 165 foot
steel tubular antenna, complete with
1ights and flasher, guy wires and insula-
tors, avallable July 1st F.O.B. WASK,
La Fayette, Indiana.

Wanted to Buy

Wanted—Cood used 1 or 5 kw AM
transmitter PCC approved. Box 564,
BROADCASTING.

BROADCASTING o Telecasting

Laconia, N. H., Sale
Approval Is Asked

Transferee Company Is Headed
By Warren H. Brewster

SALE of WLNH Laconia, N. H,,
for a combined consideration of
$45,000 was reported to FCC last
week for approval. Transaction in-
volves assignment of license of
the local 260 w outlet on 1340 ke
from Northern Broadeasting Co.,
to Northern Broadcasting Corp.,
a new firm composed of Warren
H. Brewster, formerly with
WMUR and WFEA Manchester,
N. H., president (5%), and owners
of Nashua Broadcasting Co., per-
mittee of WOTW Nashua, N. H.

Northern Broadcasting Co. is
equally owned by Vernon Mason,
president, and the Malcolm Jen-
ney Estate, of which Charles J.
Jenney is executor. Mr. Jenney
is vice president of the assignor.
He also holds notes against the
station which will be purchased
for $34,660.72 by Northern Broad-
casting Corp. Consideration in ad-
dition calls for $6,339.28 cash and
about $4,000 on accounts receiv-
able to total the $45,000.

The principals of the transferee
are;: Mr. Brewster; Elmer F.
Blakey, 5% WOTW, vice president
and 14.5%; F. Homer Wingate,
70% WOTW, treasurer 0.5%; his
wife, Genevieve, 76% ; and Antoine
A. Guertin, 5% WOTW, clerk 5%.
Mr. Brewster would become man-
ager of WLNH with the present
manager, Martin Avery, as assis-
tant, the application stated.

Two other transfer applications
also have been filed with FCC both
of which involve neither money nor
change in ownership. S. O. Ward,
licensee of WLAK Lakeland, Fla.
(1340 ke, 250 w), is president-
treasurer and 99.3% owner pro-
posed new licensee, Lakeland
Broadcasting Corp. KSST Sulphur
Springs, Tex. (1230 ke, 250 w),
seeks change from partnership to
a corporation.

AFl’s SPOT CAMPAIGN
EXTENDED ONE WEEK

AFL will start a spot campaign
today (June 9) in addition to ex-
tending to one more week, its pres-
ent campaign to combat the Hart-
ley-Taft Labor Bill. The radio
campaign will be extended for
another week because the bill was
delayed in reaching President Tru-
man’s desk but is due to arrive
later this week.

The four week AFL radio pro-
gram was originally scheduled to
end June 5 but will be continued
until June 12. On the latter day
a special broadcast will be aimed
at the younger people. It will
feature four top name bands in
the Thursday night hour-long
show on ABC. Program is heard
by transeription on Sundays on
MBS.

The one week spot campaign
starting June 9 will be heard on
about 200 stations. Spots are 20
seconds and one minute long.

KWKH 1130 KC PLEA

IS DENIED BY FCC

ORDERS were adopted by FCC
last week denying petition of
KWKH Shreveport, La., directed
against previous Commission ac-
tion renewing the license of WDGY
Minneapolis for 1130 ke, and call-
ing for a hearing at which WDGY
may show cause why its license
should not be modified to protect
KWKH.

The KWKH petition sought re-
consideration of the FCC’s decision
of Aug. 29, 1946, granting WDGY
a renewal of license for operation
on 1130 k¢ with power of 5 kw
day and 500 w night. KWKH is
assigned 50 kw fulltime on 1130
ke.

The show cause order previews
a proposed modification of the
WDGY license so as to authorize
operation on 1130 ke with power
of 5 kw either daytime only or with
directional antenna or other means
to avoid causing interference to
normally protected primary service
and the secondary nighttime serv-
ice of KWKH. The Shreveport out-
let is made party to this proceed-
ing.

The order further directs that
the show cause hearing be consol-
idated with the presently consoli-
dated hearing on the WDGY and
WCAR Pontiac, Mich.,, applica-
tions which seek 50 kw operation
on 1130 kec. Both proposed opera-
tions would be directional. The
WDGY-WCAR consolidated hear-
ing had been ordered by Commis-
sion action on May 1 and WNEW
New York, 10 kw on 1130 ke, was
made party to the proceeding.

WCAR presently is assigned 1
kw day on 1130 ke. Two other 250
w-daytime outlets are assigned to
share the facility: KXRDU Dinuba
and KYOR San Diego, Calif.

Farnsworth Elections

ELECTION of Edwin M. Martin
and Francis L. Elmendorf as di-
rectors of the Farnsworth Televi-
sion & Radio Corp. was announced
by Board Chairman Jesse B. Mc-
Cargar last week following a board
meeting. Mr. Martin is vice presi-
dent and secretary of the company.

FOR SALE
TEXAS REGIONAL

National network outlet—
Good fulltime channel—
Beautifully equipped. Located in
a large, rich and growing market,
Doing a fine local sales job that is
producing important profits. In-
come steadily increasing and now
at a rate that makes this property
available at less than five times

earnings. Price $275,000. Write

BLACKBURN - HAMILTON CO

Radio Station Brokers

WASHINGTON, D. C. San FRANCISCO
James W. BlackburnRay V. Hamilton
1011 New Hamp- 235 Montgomery
shire Ave.

t.
Natlonal 7403 Exbrook 5672
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U.S. Control 'Dangerous’--Gov.

Lauds Radio Public
Service Function

At Boston

“RADIO IS such a powerful me-
dium that to shackle and fetter it
by| Government control is danger-
ous and disastrous to democracy,
Gdv. Robert F. Bradford, of Mas-
sachussetts, told 150 broadcasters
at|the NAB District 1 meeting in
Boston last week. Speaking at a
luncheon session on Tuesday, Gov.
Bradford paid tribute to radio for
its| public service and informational
job. “No other medium commands
su¢ch absorbed attention, and be-
cause of this power, there should
be| a minimum of Governmental
control.”

Harold E. Fellows, manager of
WEEI Boston, was unanimously
elected director of the district.
(Board election story, page 83.)
In tribute to Paul W. Morency,
WTIC Hartford, who declined re-
nomination and is retiring as di-
rector after eight years, the mem-
bership passed a resolution ex-
pressing their sincere thanks for
“serving the broadcasters so faith-
fully and so well for giving so un-
stintingly of his time and efforts;
and for his outstanding accom-
plishments and record of achieve-
ment not only for them, but for
the entire industry.”

The group commended BMB for
“the contribution it has made in
the direction of standardizing sta-
tion coverage measurements,” but
urged that further study be made
of the results of the first report
“to the end that new and improved
techniques of even greater service
to the industry may be developed
and used in connection with the
next survey recommended by the
NAB Board to be made in 1949.”
The New England stations also
suggested that since BMB data
may be used to the detriment of
suljscribers, that the call letters of

on-subscribing stations be elimi-
nated from the next BMB report.

Al Foster, director of radio for
Lever Bros, and Linnea Nelson,

o (2]

HEAD TABLE GROUP at NAB District 1 meeting included (1 to r):

- g

PSR

John Shepard 3d, Yankee Network; Al Capp, creator of L’il Abner comic
strip; Paul Morency, WTIC Hartford, retiring director; Gov. Robert
E. Bradford of Massachusetts.

chief timebuyer of J. Walter
Thompson Co., spoke on BMB.

The meeting concluded the an-
nual series of district and area
sessions that started Jan. 8.

The district passed resolutions
urging reestablishment of the
rights of broadcasters to editori-
alize; favoring an NAB standards
of practice code; disapproving the
2% cash discount; supporting
BMI.

Swezey Reports

Robert D. Swezey, vice presi-
dent and general manager of MBS,
who is chairman of the NAB Spe-
cial Committee on Standards of
Practice reported on the problems
of drafting and recommending a
new code. A subcommittee is pres-
ently at work, Mr. Swezey related,
writing a second draft of the re-
vised code to incorporate new ma-
terial and modifications that were
discussed in a two-day meeting of
the full committee in New York
May 12-13 [BROADCASTING, May
19}. As soon as this subcommit-
tee completes its work, the whole
committee will convene again, and
if the second draft is approved,
it will then be discussed with NAB
Program Executive Committee and
recommended to the NAB Board.
Presumably the code will be in
shape for submission to the board
at the NAB convention in Atlan-
tic City, Sept. 15-18.

Expanding on the inherent diffi-
culties of piecing together a prac-

€ »
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tical and workable code, Mr. Swe-
zey said he was “confident that
broadcasting is far better for the
American people than any other
system which has ever been ef-
fected elsewhere. On the other
hand, our system is not perfect.
In spite of the accomplishments
of the industry, we are still doing
a job that does not measure up
to our potential.

“There is too much criticism of
radio,” he went on, “to permit us
to regard the kind of job we are
doing with any degree of smug-
ness or complacency. The fact that
criticism comes from many sources
is significant. Much of it is in-
spired—specious and insincere.
But on the other hand, a good
deal of it we must admit, if we
conscientiously analyze the prod-
ucts of our industry, is not with-
out merit. We have the alterna-
tive of attempting self improve-
ment or letting the job slide until
somebody else does it for us, and
in this instance to us. It is clearly
time,” he said, “for an objective ap-
praisal of the job we are doing
and a correction of the defects
which is evident that any such
appraisal must reveal.” In an al-
literative comparison, Mr. Swezey
said that all the crucial words in
broadcasting start with the letter
“C”—critics, crusaders, cynics,
cantankerous characters, commer-
cial client, and common sense.

As at previous district and area
meetings, NAB executives reported
on activities in their departments.
A. D. Willard Jr., executive vice
president, opened the session Mon-
day morning with a general report

Bradford

on NAB activities; Dr. Kenneth
H. Baker, Director of Research,
explained the NORC Survey of
Public Opinion. Robert T. Bartley,
FM Director; Frank E. Pellegrin,
Director of Broadcast Advertis-
ing; Royal V. Howard, Director
of Engineering; Richard P. Doher-
ty, Director of Employe-Employer
Relations; and Harold Fair, Di-
rector of Programs, led discussions.
Music Discussion

A meeting on the music situa-
tion was headed by Carl Haverlin,
BMI president; John Shepard 3d,
Yankee Network; and Walter
Haas, WDRC Hartford, while J.
Allen Brown, Assistant Director of
Broadcast Advertising, reported
on the small market stations with
Bert Georges of WHEB Ports-
mouth, N. H., presiding. In a dis-
cussion period that followed, Mr.
Georges and A. E. Spokes of
WJOY Burlington, Vt. told how
they program and handle local
news. In each case, the programs
with local news have unusually
high ratings.

At a luncheon session Monday
Alfred C. Neale, Director of Re-
search of the Federal Reserve
Bank of Boston, pointed out with
charts, the stability of the New
England economy, and showed
what has been taking place in
employment, industry, and per
capita earnings in the New Eng-
land area over the past two dec-
ades.

At a cocktail party given Mon-
day evening for Mr. Morency at
which the Boston stations—WBMS
WBZ WCOP WEEI WHDH WMEX
WNAC WORL—were hosts, a trav-
eling bag was presented Mr. Mo-
rency by E. E. (Ted) Hill on be-
half of the membership.

Registration list follows:

CONNECTICUT

Richard W. Davis, WELI; Glover De~
laney, WTHT; Walter Johnson, WTIC;
Ralph Kanna, WONS; Joseph Lopez,
WICC; Willlam F. Malo, WDRC; Bob
Martineau, WKNB; Milton H. Meyers,
WEIM; James T. Milne, WNHC; Harvey
Olson, WDRC; Harold Meyer, WSTC;
Paul W. Morency, WTIC; Eric Pape,
WBRY; Leonard J. Particelli, WTIC.

MAINE
Jack S. Atwood, WRDO; Carleton
D. Brown, WTVL; Murray Carpenter,
WPOR; G. Fred Crandon, WCSH;
Charles W. Curtin, WMTW; H. D.
Glidden, WHGM,; Edward E. Guernsey,
WLBZ; Gerland T. Higgins, WLAM;
John C. Libby, WCOU, Robert I. Payne,

BOSTON QUARTET at NAB District 1 meeting (1 to r): William B,
McGrath, WHDH; George Steffy, WNAC; Craig R. Lawrence, WCOP;
George Lasker, WORL.
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WFAU; Willlam H. Rines, WCSH; Elden
H. Shute Jr.,, WLAM; Harold L. Vigue,

MASSACHUSETTS

A. N, Armstrong Jr., WCOP; Angus
Balley,” WSAR; Fred S. Balley, WORL;
Dana F. Balrd, Weed & Co. Samuel
Berkett, ASCAP; Aaron 8. Bloom, Kas-
per-Gordon; Robert W. Booth, WTAG;
Quincy A. Brackett, WSPR; A. J. Bris~
sette, WTAG; Earle G. Clement, WEIM;
Lawrence A. Coney, WHAI; Guy Cun-
ningham, WEEI; Tom Cunnlngham
A.P.; Robert F. Donahue, WMAS; Jo-
seph P. Duchaine, WBMS; James P.
Dunbar, WHAV; Willlam Engel, WCCM;
Robert M. Feldman, WMAS; Fred Gar-
rigus, WEEI; Harry D. Goodwin, WCOP;
Roland C. Hale, WCOP; David M
Kimel, WLAW; Wm. M. Harrls, WHOB,;
CGerald Harrison, WMAS; E. E. Hill,
WTAG; Kingsley F. Horton, WEEI;
John J. Hurley, WNEB; George Jaspert,
WCCM; Edwin H. Kasper, Kasper-Gor-
don; J. Gordon Keyworth, WMNB;
H. Willlam Koster, WAAB; H.
ger, WTAG; Melvin Lahr,
Ceorge Lasker, WORL; Wayne Henry
Latham, WSPR; Cralg Lawrence, WCOP;
Gordon 8. Ley, WCCM; John 8. Lloyd,
WACE; J. P, Lynch, Graybar Electric
Co. John D. Maloy, WCOP; Willlam
B. McGrath, WHDH; Harold B, Morrill,
WLAW; Horace W. Nichols, WHAT;
Tom ONeu WNAC; James M. Patt,
WNBH; George M. Perkins, H;
David M Richman, ‘WHOB; Ralph J.
Robinson, WACE; John Shepa,rd 3rd,
WNAC; James L. Spates. WBEC; George
w. Steﬂy, WNAC; John ’l'hornton,
Yankee Network; Alan C. Tindal.
WSPR; Linus Travers, Yankee; John
T. Ward Sr., WKOB; Willlam W. Warner,
‘WHDH; Harry Wheeler, WCOP; H. Roy
Marks, WEEI; Charles A. Fuller, WBET.

NEW HAMPSHIRE

Martin B. Avery, WLNH; Joseph L.
Badger Jr., WKXL; D. C. Ayer, WMUR;
Richard Bath WKNE Bill Bradley,
WHEB; Warren H. Brewster, WLNH;
Hervey Carter, WMUR:; Vincent H.
Chandler, WMUR; Robert J. Collins,
WMUR; Bill Dawson Jr., WHEB; Bert
Georges, WHEB-WKXL; Melvin C.
Green, WFEA; Warren M. Greenwood,
WMOU; Robert A. Kelley, WKXL; Bill
Leahy, WFEA; R. Theodore Linton,
WKNE; Gordon E. Moore, WMUR; Ar-
thur A. Newcomb, WOTW; W, F. Rust
Jr., WKBR; Richard A. Shepard, WKXL.

NEW YORK

Addison Amor, NBC; John Andrew,
Assoc. Program Service; J. M. Collins,
ASCAP; John M. Cooper, INS; H. M.
Feltls, BMB; Keith Field, WENE; Kolin
Hager, SESAC; Carl . Haverlin, BMI;
Sheldon B. Hickox Jr., NBC; Ernest
Lee Jahncke Jr.,, ABC; Bob Keller,
Robert S. Keller Inc.; H. S. Klllgore,
Collins Radio Co.; J. C. Lyons, Weed &
Co.; Joseph H. McGillvra, McGillvra
Inc.; Lin Pattee, BMI; M. J. Rifkin,
Frederic W. Ziv Co.; Bob Sawyer, Louis
Cowan Inc.; Pete Schloss, ABC; Alex
Sherwood, Standard Radio; Robert D.
Swezey, MBS; John F. Tallcott, SESAC;
Abbott Tessman, Capitol Transcriptions;
Plerre Weis, Lang-Worth; Linnea Nel-

son, J. Walter Thompson Co.
QHIO
Richard G. Cahill, Transcription
Sales.
RHODE ISLAND
Malcolm 8. Parker, WEAN; Fred R.
Ripley, WPRO; Wallace A. Walker,
WFCI.

VERMONT
A, E, Spokes, WJOY; John D. Swan,
WCAX; P. Weiss, WSYB.
WASHINGTON, D. C.

Kenneth Baker, R. H. Bartley, NAB;
James W. Blackburn, Blackburn-Ham-
ilton Co.; Allen Brown, R. P. Doherty.
Harold Fair, Royal V. Howard, Frank
E. Pellegrin, A. D. Willard Jr., NAB.

Committee to Meet

PLANS for industrywide promo-
tion through a public relations cam-
paign will be reviewed by the NAB
Public Relations Executive Com-
mittee at a meeting to be held
July 17-18 at NAB headquarters
in Washington. Committee chair-
man is Gilmore Nunn, of the Nunn
stations, who also is director-elect
for NAB District 7.
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LOBBY GROUP at NAB District 1 meeting included (1 to r): Robert

Kelley, WKLX Concord, N. H.; Kingsley Horton, WEEI Boston; 0. M.

(Pete) Schloss, WWSW Plttsburgh Glover DeLaney, WTHT Hartford
Lee Jahnecke, ABC; John Libby, WCOU Lewiston, Me.

NEW ENGLAND DINERS at District 1 meeting of NAB included

(1 to r): George Perkins, WHDH Boston; William R. Warner, WMEX

Boston; Harold H. Meyer, WSTC Stamford; E. E. (Ted) Hill, WTAG
Worcester.

Fellows Is Elected
By NAB District 1

Action Seen as Giving CBS
Unofficial Voice
CBS will be unofficially represented
on the NAB Board of Directors next
September despite the proposed
by-laws chainge which would place
networks on an associate rather
than active membership basis. The
by-laws clause is now in the hands
of Ernst & Ernst, accountants
handling mechanics of the industry
referendum on the subject, with
final vote expected in early July.

The CBS representation arises
from the election by NAB Dis-
trict 1 (New England) of Harold
E. Fellows, general manager of
WEEI Boston, a CBS-owned stat-
tion. Mr. Fellows was elected last
Tuesday to succeed Paul W. Mo-
rency, WTIC Hartford, who de-
clined to be a candidate. New di-
rectors take office during the NAB
Convention at Atlantic City Sept.
15-18.

Network Representative

NBC has been represented on the
association board by Frank M.
Russell, Washington vice president.
CBS has been represented by Frank
Stanton, president. Should the by-
laws clause be approved by the
#ndustry, networks will no longer
have members as such on the
board. MBS has been represented
on the board by Edgar Kobak,
president, who sat as a non-voting
observer. ABC has not been a mem-
ber of NAB but will join if the by-
laws change is approved.

Six new members were elected
to the board during the annual
series of area-regional meetings
that started Jan. 8. Three direc-
tors were reelected. The elections
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in odd-numbered years include odd-
numbered districts, with even-
numbered districts electing in the
alternate years.

Results of district elections were:
District 1—Mr. Fellows succeeded
Paul W. Morency, WTIC Hartford.
District 3—George D. Coleman,
WGBI Scranton, reelected. Dis-
trict 5—Henry P. Johnston, WSGN
Birmingham, succeeded Fred W.
Borton, WQAM Miami. District 7
—Gilmore Nunn, WLAP Lexing-
ton, Ky., succeeded James D.
Shouse, WLW Cincinnati. District
9—Charles C. Caley, WMBD Pe-
oria, succeeded Leslie C. Johnson,
WHBF Rock Island. District 11—
John F. Meagher, KYSM Manka-
to, Minn., succeeded E. L. Hayek,
KATE Albert Lea, Minn. District
13—Clyde W. Rembert, KRLD Dal-
las, succeeded Martin B. Campbell,
WFAA Dallas. District 15—Wil-
liam B. Smullin, KIEM Eureka,
Calif., reelected. District 17—Harry
R. Spence, KXRO Aberdeen, Wash.,
reelected.

NAB Dist. 15 to Meet

in Berkeley on June 26
MEETING of NAB District 15
(No. Calif., Nev., Hawaii) has been
called June 26 by William B. Smul-
lin, KIEM Eureka, Calif., district
director. Session will be held at the
Claremont Hotel, Berkeley, Calif.
C. E. Arney Jr., NAB secretary-
treasurer, who is on a tour of sev-
eral key broadcast centers, will at-
tend.

Committee chairmen who will re-
port are Joe Carroll, KMYC Marys-
ville, Calif., Small Market Stations
Committee; Clyde Coombs, KROY
Sacremento, Employe-Employer Re-
lations; Paul Bartlett, KFRE Fres-
no, Engineering; William Pabst,
KFRC San Francisco, Program;
John Elwood, KPO San Francisco,
Public Relations; Lincoln Dellar,
KXOB Stockton, Sales Managers;
Arthur Westlund, KRE Berkeley,
State Associations; C. L. Me-
Carthy, KQW San Jose, Legisla-
tive; Charles Scott, KTKC Visalia,
secretary-treasurer.

FMA Executive Speaks
To NAMM Chicago Meet
PLANNED merchandising of FM
receivers will provide a profitable
item for music stores, bringing
more listeners and more time sales,
Bill Bailey, FM Assn. executive
vice president, declared Thursday
in a speech before the Merchandis-
ing Panel of the National Assn. of
Music Merchants, meeting at the
Palmer House, Chicago.

The association will take an ac-
tive part in ceremonies during Na-
tional Radio Week Oct. 26-Nov. 1.

Mr. Bailey reminded that 40%
of the population can receive FM
now, with the percentage to be
doubled by the end of the year. He
told dealers they should go back
to “real selling” as the trend to-
ward a buyers market develops.

Swift & Co. Sponsors

SWIFT & CO., Chicago, effective
Aug. 9 begins sponsorship of the
Adventures of Archie Andrews on
NBC, Sat., 10:30-11 a. m., with an
afternoon repeat on a split NBC
network. Agency is J. Walter
Thompson Co., Chicago.

AFFILIATE

Spaulding Bakeries, Inc.

for sixty years famous in this part of the country for
fine bread and baked goods, has continuously sponsored
programs at 7:30 P.M. since WINR went on the air last

August.

When in Rome, Do as the Romans Do . . .

PUT YOUR MONEY ON THE * ¥ o

BINGHAMTON, N. Y.

HEADLEY-REED, Mational

B
Repr
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WAR DEPT. IS SILENT
ABOUT WVTR'S HOAX

WAR DEPARTMENT last week
had no comment on the “Orson
Welles” type of hoax broadcast
redently by WVTR, the Army’s
radio station in Tokyo. -
Patterned after the famous Men
From Mars broadcast, this one de-
scribed the landing of a sea mon-
ster and excitedly told of its prog-
ress toward Tokyo in the face of
armed resistance.

As a result of the broadcast both
civilians and military police were
invplved in the subsequent alarms
sent throughout the area.

Queried by BROADCASTING, a
Wdr Department spokesman - said
the¢ whole matter was strictly a
local command problem and that no
information was available here.

WLAP Regional Operation,
2 New Stations Approved

REGIONAL OPERATION for
WLAP Lexington, Ky., and new
stations for Hanford, Calif.,, and
Williamsport, Pa., were anticipated
by FCC in three proposed decisions
last week.

J. Leonard Reinsch, radio adviser
to President Truman and radio
director of the Cox interests (WSB
Atlanta, WIOD Miami, WHIO Day-
ton), and Frank H. Meclntosh,
Washington consulting radio engi-
neer, were unsuccessful applicants
in the proposed decision won by
WLAP, one of the Nunn stations.
Applying with their wives in the
name of Queen City Broadcasting
Inc., they were seeking 630 ke

(Adv.)

June 4, 1947.
W. Kat Esq.

c/0 Frank Katzentine

Counsellor and Clubman

mn the Beach

iamzi, Florida

oor Puzzled Pussy:

If you will sheathe your claws and elevate your velvety
ugs for a moment, I will attempt to lead you out of the
erplexity evidenced in your open letter (advertisement)
ublished in the June 2 issue of BROADCASTING.

Your club is doing all right, thank you, and I have every
eason to believe that under the aggressive leadership of
ts new president, Mr. William S. Hedges, and Mr. Ed-
ard R. Murrow, its new program director (consult

ho’s Who for the qualifications of these gentlemen),
ther thought-provoking programs such as those referred
0 in your letter will be arranged for the edification of its

embership during the forthcoming season. You see, my
ne-furred feline friend, it is complacent characters like
ou, with their whiskers jauntily embossed with cream
nd canary feathers, who cause some thinking elements

the industry real consternation. You see, my cheshire
hum, there are many 250-watters throughout the
ountry who stop long enough to look, listen and
ealize that there are plenty of things wrong with radio
t as there are things wrong with newspapers, maga-
ines, motion pictures and the theatre. Those 250-watters
nd some of the other people in the industry want to hear
hat intelligent people who have not had the advantage
f operating a radio station but who have been success-
l in other fields, think of the job we are doing. They
re glad to listen because they think they might learn
omething that way. Sometimes, too, they listen to their
wn programs and decide there is room for improvement
ere, t0o.

We were all delighted to hear that things are going
ell with you, pussy, but may we suggest that you stop
urring, leave your nice little bowl of milk, put on your
ig boots and come to your club more frequently, because
ou see, there are enough of us who think that unless you
d other like cheery souls pay a little more heed to what
happening in the industry generally, some pied piper
ay well come along and serenade all your fat mice away
d rudely spill your little bowl of milk.

Cordially and fraternally yours,
Robert D. Swezey
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with 5 kw day and 1 kw night for
a new station at Cincinnati.

The decision was on grounds that
more equitable distribution of radio
service would be achieved by a
grant to WLAP.

R Proposed Grants

The proposed grants were as fol-
lows (applicants given proposed
denials are shown in parentheses) :

1. WLAP, to change from 1450
ke with 250 w to 630 ke with 5 kw
day and 1 kw night, employing di-
rectional antenna fulltime. (Pro-
posed denials: Queen City Broad-
casting, Cincinnati, and Seripps-
Howard’s WCPO Cincinnati, re-
questing the same assignment in
lieu of its present 1230 ke with 250
w.)

2. Hanford Publishing Co., for
a new station at Hanford, Calif.,
on 620 ke with 1'kw, directionalized
at night. (Fresno Broadcasting Co.,
seeking the same facilities for
Fresno, received a proposed de-
nial.)

3. Williamsport Radio Broad-
casting Assoc., for a new station at
Williamsport, Pa., on 1340 kc with
250 w fulltime. (Proposed denial:
Lycoming County Broadcasting
Co., whose owners include three
WCAU Philadelphia executives,
applying for the same assign-
ment at Williamsport.)

The Williamsport case was de--

cided primarily on the local resi-
dence of all three partners in Wil-
liamsport Radio  Broadcasting
Assoc., the proposed grantee, and
on their long records in Williams-
port civic affairs. The three are
equal partners: Harry J. W. Kiess-
ling, vice president and director of
Grit Publishing Co., Williamsport;
William P. Wilson, theatre owner,
and Carl F. Stroehmann, general
manager and part owner of a
group of bakeries.

Lycoming County Broadcasting
is owned by seven stockholders in-
cluding George Lewis, David P.
Gullette and Joseph T. Connolly,
all of WCAU.

Higher Distribution

Costs Are Forecast

Francisco Te'lls NFSE Carefully
Selected Advertising Needed

UNDERLINING importance of
distribution in today’s marketing
scene, Don Francisco, vice presi-
dent of J. Walter Thompson Co.,
New York, warned “we shall de-
lude ourselves if we do not realize
that it will be necessary to face
an increase in distribution costs.”

His remarks came in an ad-
dress before the three-day Second
Distribution Congress and 12th
Annual Conference of National
Federation of Sales Executives
which ended in Los Angeles June

Mr. Francisco said that “con-
tinuous advertising to a carefully
selected audience was one economic
approach to economical distribu-
tion.” He also stressed importance
of cost accounting, fact-finding,
market analysis, experimentation
and testing.

Other key speakers included
William E. Holler, formerly gen-
eral sales manager of Chevrolet
Motor Division for 21 years, and
renowned for his prowess as
salesman; Neil Petree, president
of Barker Bros., Los Angeles;
Burton Bigelow, head of New York
management consultant firm bear-
ing his name; J. M. Moore, general
sales manager of Silex Co.

New president of NFSE, elected
at Los Angeles conference, is Gene
Flack, director of advertising and
trade relations counsel of Sunshine
Biscuit Co. He succeeds A. T.
Danielson, vice president of Bar-
ker Bros., Los Angeles home fur-
nishing dealers.

AFM Campaign

AFM Los Angeles Local 47 has
purchased five weekly 15-minute
strips over KXLA Pasadena in
effort to overcome legislation ob-
jectionable to labor. Commentators
are being used in evening spot
with test campaign of four weeks’
duration. At weekly cost to unions
of $500, step is first undertaking
in campaign for which '$20,000 has
been allocated.

Proposed AM Grants for Four
Are Made Final by Commission

THREE NEW AM stations for
Kentucky and one for Rochester,
N. Y., were authorized in final
decisions announced by FCC last
week.

The authorizations, all effectu-
ating earlier proposed decisions,
went to the following:

Tri-City Broadeasting Co., for
a 1-kw daytime station on 1110 ke
at Newport [BROADCASTING, April
21]; the partnership of Bullard,
Metealf & Goodlette, for 1340 ke
with 250 w fulltime at Hazard
[BROADCASTING, May 5]; Northern
Kentucky Airwaves Corp. for 250-
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w daytime use of 1050 ke at Cov-
ington [BROADCASTING, April 14];
and Veterans Broadcasting Co.,
for 1280 ke with 6 kw directional-
ized fulltime at Rochester [BROAD-
CASTING, May 12].

In each case mutually exclusive
applications were denied: Moraine
Broadcasters, seeking a new Day-
ton, Ohio, station on the frequency
awarded Tri-City; P. B. Huff and
Universal Broadcasting Co. in the
Hazard case; Northern Kentucky
Radio Corp. in the Covington pro-
ceeding, and Rochester Broadcast-
ing Corp. at Rochester.

Telecasting



Bannister Criticizes Durr
For Challenge of Renewal

A SHARP ATTACK on FCC
Comr. Clifford J. Durr’s vote for
“further inquiry” on the license
renewal application of WWJ De-
troit has been sent to Mr. Durr by
WWJ General Manager Harry
Bannister, in a letter upholding the
station’s 27-year record of opera-
tion.

“. . . 1 cannot reconcile the
bounden duty of a high public
official with a course of action
which passes over a long and hon-
orable record such as ours to reg-
ister a dissent which can stem only
from motives which are punitive
and therefore unworthy of one who
has taken oath to do his duty,”
Mr. Bannister declared.

Durr to Answer

The letter, turned up in Wash-
ington last week, carried the writ-
ten approval of William J. Scripps,
director of radio of the Detroit
News, WWJ owner. It was dated
May 13. Commissioner Durr’s of-
fice said it was received shortly
before he became ill and that,
since he has returned to his desk,
it would be answered. Authorities
said the vote for “further inquiry”
did not mean a vote for hearing,
but indicated there was some point
on which Mr. Durr wanted addi-
tional information before passing
upon the renewal application.

With Commissioner Durr the
only dissenter, the Commission
granted WWJ’s renewal applica-
tion in late April [BROADCASTING,
May 5].

Mr. Bannister said that “we feel
that before any impartial judge
or jury, our record will stand up

by comparison with that of any
station, that no station can show
a better record and that very few,
if any, can equal WWJ’s trustee-
ship of its assigned frequency.”

He said “I cannot help but won-
der as to how you determine a sta-
tion’s fitness for continuance of
operation or by what standards
you evaluate the merits of a radio
licensee” — and wondered also
“what votes you have cast to re-
new licenses more deserving than
WWJ's.”

Mr. Bannister said WWJ was
operated “at a heavy loss” for
many years but even then set “the
highest possible standards” and
still refuses “almost as much busi-
ness as we accept.”

He asserted that WWJ’s yearly
net return over its 27 years aver-
ages 5% on capital investment.
“If you have saved any money,
and have investments of your own,
you probably have earned a higher
return than we have,” he declared.
He said the station spends a large
part of its income on improved
operations, with the result that
average annual operating costs
have grown from less than $500,000
before the war to “well over a
million dollars yearly in the past
two years.”

Reviews Policies

He reviewed WWJ’s program
policies and said “all this was
being done in routine fashion long
before the Commission issued its
Blue Book” and consequently was
“not in any way motivated by fear
of official displeasure.” He offered
“documentary evidence to support

Networks Schedule

Coverage for Series

Of Truman Speeches in Next 4 Weeks

SERIES of speeches by President
Truman, several of which will be
broadeast, is scheduled during the
next four weeks as the President
takes trips to Kansas City, Ottawa,
Princeton and Charlottesville, Va.

Arrangements for broadcasts
were discussed Wednesday at a
conference of representatives of the
four networks with Charles G.
Ross, Presidential secretary, and
Leonard J. Reinsch, managing di-
rector of the Cox stations and radio
adviser to the President. Attending
for the networks were Bryson
Rash, ABC; Bjorn Bjornson, NBC;
Ed Scoville and John Adams, CBS;
Charter Heslep, MBS.

All networks planned to air the
June 7 talk by President Truman
at the 35th Division memorial ser-
vice in Kansas City, 11-11:30 p. m.
(EDST).

The President will address a
joint session of the Canadian Par-
liament at Ottawa June 11, 11:45
a. m. (EDST). He is to speak June
17 at Princeton U. in response to
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award of an honorary LL.D. de-
gree between 12:30 and 1 p. m.
(EDST).

Mr. Truman will open the High-
way Safety Conference in Wash-
ington June 18 but arrangements
have not been made to broadcast
his talk. He will address the Na-
tional Assn. for Advancement of
Colored People June 29 at Lincoln
Memorial, Washington. A five-
minute talk is scheduled between

4:30 and 5 p. m. (EDST). The
ceremony may be telecast.
Broadcast arrangements have

not been made for a July 4 address
at Monticello, Charlottesville, Va.,
though a local pickup may be per-
mitted.

Steps to avoid false tips on fu-
ture Presidential broadcasts were
discussed at the White House meet-
ing. When broadcasts are planned,
Mr. Ross will announce the fact
simultaneously to representatives
of the four networks. This proce-
dure is designed to prevent confu-
sion from premature rumors.
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every claim made in this letter.”

Mr. Bannister said he under-
stood Mr. Durr’s position was based
on WWJ’s decision not to cancel
“g full hour of superb NBC pro-
gramming in the heart of the best
evening time and to interrupt the
listening habits of a million peo-
ple” in order to carry a local talk
by a prominent scientist, Professor
Urey. He expressed belief that
the decision was justified by the
fact that the speaker failed to at-
tract enough listeners even to fill
the “small hall” in which he spoke.

“. .. I venture to assert that a
poll of all the individuals in the
U. S. who have experience in radio
would show a well-nigh unanimous
approval of the course I followed,”
Mr. Bannister declared.

Denny Asks Speedy

Reallocation Work

THE INTERNATIONAL Radio
Conference should substantially
complete its task of setting up a
new frequency allocation table be-
fore July 1, Charles R. Denny,
FCC chairman and also chairman
of the IRC, told a plenary meet-
ing of the conference on Thursday.
Otherwise, he said, the work of
the Plenipotentiary Conference
which opens on that date will be
hampered.

The session agreed to Mr. Den-
ny's proposal that tomorrow morn-
ing (June 10) be set aside for a
special meeting of the heads of the
70 national delegations with the
chairmen of the ten conference
committees to make plans toward
that end.

Mr. Denny also stressed the need
for establishing certain boards and
committees which will form part
of the permanent structure of the
International Telecommunications
Union. “In designating these mat-
ters as particularly urgent, I am
not minimizing the importance of
the work of the other committees,”
he said. “All I am suggesting is
that in general we do not have
the same compulsion to complete
this other work by July 1.”

Request was received at the
plenary session from Union Inter-
nationale de Radiodiffusion for ad-
mission to observer status at the
conference. Russia is opposing this
request. The UIR’s membership
includes Franco’s Spain.

The IRC is the first .of three
international telecommunications
conferences meeting this summer
in Atlantic City to work out a
worldwide plan for the use of all
frequencies to the best advantage
of all nations and services. IRC
will continue after the Plenipo-
tentiary Conference opens on July
1, the two running concurrently
until IRC completes its work. It
will be succeeded by a High Fre-
quency Broadeasting Conference
which will devote itself exclusively
to the best means of utilizing this
part of the radio spectrum for in-
ternational broadecasting and other
communications services.

N. Y. Groups Meet
For BMB Exchange

Stations, Agencies Outline Needs
In Coverage Statistics

SOME 50 STATION representa-
tives and advertising agency time
buyers met Thursday at BMB
headquarters in New York to ex-
change information about the use
of BMB data.

The agencies reported on their
use of BMB statistiecs in numerous
ways, including plotting coverage,
determining where talent should
make personal appearances, decid-
ing where additional stations are
needed and which local station to
use, and selecting comparable
markets and stations for testing
copy appeals. The station repre-
sentatives described the maps,
folders and other material in which
they and their stations are making
BMB data available.

The time buyers stressed the
growing demand by advertisers for
more facts about stations of the
kind that BMB supplies and the
fact that radio, to compete with
other media on even terms, must
furnish such uniform, comparable
information. They expressed the
view that station representatives
can exert beneficial influence on
the proper use of BMB data by
agencies in meeting specific situa-
tions. The representatives on their
part said that they should inform
their stations of the extent to
which the agencies are making use
of BMB.

Plan Other Meetings

Those attending the session
agreed that the exchange had given
them a more complete understand--
ing of BMB material and its use
and decided to hold another meet-
ing in several weeks to continue
the discussion. Similar meetings
also well be held in other cities.

Linnea Nelson, chief time buyer
of J. Walter Thompson Co. and
chairman of the BMB Advertising
Industry Relations Committee,
presided at the session.

Others attending were: Irving Gross,
Edward Petry & Co.; Harrlett Belille.
Grey Advertising Agency; Beth Black
Joseph Katz Co.; Betty Barrett, Ceell &
Presbrey; John Livingston, Homer Grif-
fith Co.; D. H. Denenholz, The Katz
Agency; Raymond B. Healy, LaRoche &
Ellis; Louls F. Moore, Radic Advertising
Co.; Frank Hayes, Headley-Reed Co.;
Fred Apt, Benton & Bowles; Vera Has-
kell Vorce, Hanly, Hicks & Montgomery;
Frank Palmer, Kenyon & Eckhardi; Max
M. Everett, J. P. McKinney; R. M. Al-
lerton, Abbott Kimball Co.; J. A. Lang.
C. B. Wilson Co.

R. S. Mandeirlee, John H. Perry Co.;
N. R. Madonna, Donald Cooke Inc.;
Penelope Slmmons, Federal Adverti.sing
Agency; Mirriam Traiger, Abbott Kim-
ball Inc.; Jones Scovern, Free & Peters;

J. 'Shurick, Free & Peters, G. W.
Brett The Katz Agency; P. L. Romaine,
Paul H. Raymer Co.; W. C. Dekker, Mc-
Cann-Erickson; Lucy H. Kerwin, Ken-
khardt; E. J. Devney, H. H.
.; Frank Coulter, Young &
Rubicam; Betty Ruth Bruns, Ted Bates
Inc.; Eugene Dunn, Pedlar & Ryan;
Newman McEvoy, Newell Emmett Co.;

Jean Carroll, Compton Advertising
Co.; Thomas B. Campbell, The Branham
Co.; Bernard G. Rasmussen, Ruthrauff
& Ryan; Benjamin R. Potts, Federal
Advertising Agency; Teddy Anderson
BBDO; Frank Silvernall, BBDO; John
Cnrter, Adam J. Young Co.; Geo. W.
Bolling, The Bolling Co.; Roy Cowan,
Taylor-Howe-Snowden Radio Sales.
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- At Deadline...

FCC COMPLETES HEARING

ON DAYTIME SKYWAVES

DIRECTLY OPPOSITE proposals submitted
to FCC late Friday as three-day daytime sky-
wave hearing was completed.

Percy Russell, counsel for Clear Channel
Broadcasting Service, suggested FCC either
effertuate earlier proposals of CCBS Engi-
neering Director John H. DeWitt Jr. (story
page 18), or continue “freeze” on daytime
and limited-time applications for U. S. 1-A
and 1-B channels until high-power issue of
clear-channel case is decided.

Harry J. Daly and Stephen Tuhy Jr., coun-
sel |for group of daytime clear-channel sta-
tionls and applicants, submitted series of re-
commendations including: (1) reduction of
number of 1-A’s for high-power stations, re-
allogating these channels for fulltime use of
Clags 2 stations with 250-1000 w power and
locgls with power up to 250 w; (2) reserva-
tionp of “remaining few” 1-A channels for
50-kw use in underserved areas; (3) facilitate
“fu]l use” of broadcast band “by establishing
the(maximum number” of daytime or limited-
time stations; (4) resume licensing of 1-A
and 1-B daytimers “without reference to al-
leggd daytime skywave transmissions” until
moye dependable evidence is produced.

Hinal day’s witnesses included J. W. Wright,
CBS chief radio engineer; Andrew D. Ring,
consulting engineer appearing for WCKY
Cinficnnati, 1-B station; C. Richard Evans,
chief engineer of KSL Salt Lake City (1-A);
John C. Hanner, manager of WCPS Tarboro,
N. C. (clear-channel daytimer, now on another
frequency as result of court order pending
litigation); Earle Merryman, chief engineer
of WARL Arlington, Va. (clear-channel day-
timer); Edward W. Allen Jr., chief of FCC
Technical Information Division.

FCC CIVIL SERVICE CHANGE

FCC's AUTHORITY over personnel transac-
tions has reverted to pre-war status, with
Civ]l Service approval again required before
Commission can create or fill jobs or make pro-
motions or reassignments, it was disclosed Fri-
day} FCC sources said change was effective
earlier this year and followed studies, made by
Civil Service and Budget Bureau at FCC re-
que{tt, of Commission’s handling of personnel

matters during war.

NEW AUDIO GUIDE

BABIC standards for school sound recording
playback equipment agreed to by joint
Committee on Standards for School Audio
Equipment of RMA and U. S. Office of Edu-
cation, RMA announced Friday. Final draft
goes to RMA board June 11 in Chicago. New
report, incorporating latest advances in field,
supplements last fall’s School Sound Systems
bro¢hure and serves as purchase guide for
schools.

NETS REJECT RDG PLAN

RADIO DIRECTORS GUILD and four net-
wor}(s met in New York Friday to discuss
recagnition to RDG for freelance directors to
be govered by national agreements. Networks
repgrtedly refused to grant recognition to
RDG for freelance writers. RDG said it would
repgrt matter back to locals for further direc-
tions.
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REPEAL OF EXCISE TAX
ON RADIO SETS URGED

REPEAL of 10% excise tax on radio receivers
and phonographs asked Friday by NAB and
RMA at hearing before House Ways & Means
Committee. FMA and TBA joined in asking
repeal.

Don Petty, general counsel, and Bryce Rea
Jr., attorney, appearing for NAB, told of
dependence of public on radio and declared
it unfair to tax radios but exempt newsprint.
They noted that Sec. 3466 of Revenue Code ex-
pressly exempts broadcasting from tax on
communication facilities, and declared tax is
incompatible with Constitution.

Joseph Gerl, Sonora Radio & Television
Corp., chairman of RMA Excise Tax Commit-
tee, and Ray C. Cosgrove, Crosley Division,
RMA president, headed RMA delegation. Mr.
Gerl said elimination of tax is only practical
means of cutting set prices to consumer, since
wage cutting is out of the question and labor
efficiency is not at prewar level.

Continuation of tax will hamper FM and
television development, he said, besides
being deterrent to use of radio as information-
al and educational medium. Tax tends to in-
crease prices and discourage purchase of FM
sets, he said.

ATLANTIC CITY SESSION
AGREES ON SPECTRUM PLAN

PLENARY session . of International Radio
Conference, meeting at Atlantic City, agreed
on plan to rearrange parts of radio spectrum
used for longrange communications on engi-
neering basis, rather than strict priority basis
or present hit-or-miss system.

Plan’s two-fold objective of making more
space available and avoiding interference be-
tween stations calls for assigning group of
frequencies to each circuit, with maximum use
assured by geographical duplications and
time sharing,

For example, a frequency used from mid-
night to 7 a. m. (EST) between New York
and London could also be used from 7 a.m. to
2 p.m. (EST) between San Francisco and
Honolulu, from 2 p.m. to midnight (EST) be-

tween Honolulu and Sydney, Australia. Plan -

will permit larger developments of multi-
channel service, making year-round 24-hour
leased channel service entirely feasible. Ser-
vices affected would include telegraph, tele-
phone, program transmission, facsimile.

WITH transfer of ABC’s Western Division
news headquarters to Los Angeles, Victor
Reed, KGO San Francisco newsman, appointed
news and special events manager of KGO
(ABC 0&O station). At KGO Mr. Reed re-
places Frank La Tourette, director of news
and special events for ABC Western Division,
who is transferred to Los Angeles in that
capacity.

SOUTHERN CALIFORNIA Broadcasters
Assn. meeting in Hollywood June 12 with
Northern California Broadcasters Assn., to dis-
cuss plans for single California broadcasters
group.

SAMUEL M. THOMAS, former assistant
chief engineer of RCA Communications, New
York, Friday appointed vice president and
general superintendent.

DENNY CONGRATULATES WFBR
ON 25TH ANNIVERSARY

RADIO will have “even greater opportunities
to serve the publi¢”’ in next quarter-of-a-cen-
tury, FCC Chairman Charles R. Denny in-
formed Hope H. Barroll, executive vice presi-
dent of WFBR Baltimore, in telegram con-
gratulating station on 25th anniversary (early
story page 49). Text of telegram follows:

Please accept my heartiest congratulations on your
25th anniversary of broadcast service to the Baltimore
area.

The past quarter-of-a-century has been a crowded,
dynamic, fast-moving era encompassing the record-
breaking prosperity of the twenties, the unprecedent-
ed depression of the thirties and the most devastat-
ing war in all history.

During that period the American People have re-
1led increasingly on the radio to keep them informed
of the great issues of the day as well as for whole-
some entertalnment to relleve the tension of the
times.

In the next quarter-of-a-century American radio
will have even greater opportunities to serve the
public. I am confident that WFBR will meet the
challenge of the future.

I am happy to send my wishes for many years of
continued success and service to your leglon of
listeners.

UNIVERSAL publishers representatives, New
York, appointed U. S. representative for Radio
Mil and its 80-station network in Mexico.

Closed Circuit

(Continued from page 4)

from requested $7,300,000 budget—highest in
its history—now said to be indicated whereas
predictions previously had ranged from 25%
to 40% cut.

CURRENTLY traveling with President Tru-
man on Canadian trip and on subsequent trips
to be made this month and next is J. Leonard
Reinsch, managing director of Cox radio sta-
tions and White House radio adviser. Mr.
Reinsch also made Kansas City trip last week.

NAB won’t take any chances this fall when it
picks place on agenda for annual banquet.
Timing was bad last year and half of con-
ventioneers were en route home during Thurs-
day night festival. Atlantic City banquet will
be held earlier in week, probably Tuesday.

LOOK for early action on new NAB standards
of practice. Swezey subcommittee now redraft-
ing proposed document, which should be ready
within fortnight for scanning by full commit-
tee. If enforcement means are included, Dept.
of Justice clearance needed. Final action up to
NAB board, which meets in September.

FIRST APPEARANCE of Paul A. Porter’s
new law firm before FCC, which he headed
as chairman, filed last week in behalf of Ma-
son-Dixon Group in connection with its FM
applications. Mr. Porter, now member of firm
of Arnold, Fortas & Porter, is representing
Steinman stations on FM overlap issue in
association with regular counsel, George O.
Sutton.

SOME FEELING at FCC, independent of
White Bill’s treatment of subject, that rules
on network-affiliate relationships should be re-
vised. Feeling based on belief that influx of
new stations, giving networks more to choose
from, is putting networks in unduly strong
bargaining position.

CBS Western Division headquarters in Holly-
wood has started to survey minimum person-
nel needs with view to retrenchment. Similar
survey proceeding throughout network’s owned
and operated properties.

BROADCASTING e Telecasting,
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IOWA'S LARGEST CROWD turns out for WMT’s National 40,000 Iowa farm folks—highest per capita income group
Clean Plowing Contest. The contest is Iowa’s best attended in the world—brought together in one spot by WAMT's
event of the year! farmuwise promotions.

THOUSANDS OF CARS jam surrounding THE WINNER. Ex-GI Bob Bowery of CROP-DUSTING by Flying Farmers is an

highways and the Earl Elijah farm. Indianola (seated at tractor) and runners- educational and entertainment highlight of
up get together after the show. $1,000 in
cash prizes were awarded the top five
to spend for your products! participants. modern, progressive, science-minded.

P o - ' "“"VOICE OF IowA". Dean Landfear, WMT, interviews a

Farm Gadgeteer. The Gadgeteer’s Exhibit is another important
feature of the day.

Eastern Iowans are listeners with money the day’s events. lowa’s farmers are

THE ANNUAL CLEAN PLOWING CONTEST is just one in-
stance of how WMT captures the interest of Eastern Iowa
listeners for you.

To sell city and agricultural lowans get on

WMT

Cedar Rapids, lowa
600 KILOCYCLES 5000 WATTS  Represented by THE KATZ AGENCY
Basic Columbia Network
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You Can’t 5”007 HOLES
in THIS KIND OF COVERAGE

From this BMB map, you can see that WNAX covers a 308 county area
of 385,840 listening families in the West North Central.

Note how these counties snuggle together in one vast yet contiguous area.
Note how very infrequently a white county shows up ... and then only on the
outer rim of the area.

That, my friend, is SOLID COVERAGE, with no holes in it. And

happens to be solid coverage of a lot of SOLID citizens who are loyal to
KRNT and WMT os the Mid. WNAX. If you would know more about these BMB reports and WNAX's [oyal
e listeners, SEE YOUR KATZ MAN.

ON AFFILIATED WITH THE AMERICAN BROADCASTING CO.

WNAX Is avalicbie with
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