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A Salute to the
RADIO STATIONS

of the

Columbia Broadcasting System
from
CAMEL Cligarettes

We are proud to join you and the Motion Picture Industry

in helping to maintain the magnificent work being done

by the Motion Picture Relief Fund and its Country House
..through The Screen Guild Players Program.

CAMEL CIGARETTES PRESENT

Tee Sereen Lfurld Wlayery

FALL PBEDlli‘]BE OCTOBER 6
BING CROSBY + INGRID BERGMAN
“The Bells of St. Mary’s™

MONDAY EVENINGS « Columbia Broadcasting System
10:30 P.M,, ET. 9:30P.M, C.T. 8:30 P.M, M.T. 7:30P.M,, P.T.

NEXT WEEK: BOBHOPE.DOROTHY LAMOUR
“MY FAYORITE BRUNETTE”




Advertisers and Agencies AGAIN

TOP AWARD

.. .for outstanding audience promotion of ABC Programs”

For the second consecutive year WCOP wins

one of the three top awards for outstanding
audience promotion in Group 1 (for cities of over
a half-million population).
These awards are based on an ABC poll of adver-
tisers and advertising agencies. Naturally, we're
delighted. But we don't work to win awards for
the station; we work to sell merchandise for adver-
tisers. There's no secret to WCOP success. Here
are three good reasons for it:

The market is America’s third richest and it’s
gathered compactly into the most densely popu-
lated area in America. Radio reaches Greater
Boston more efficiently than any other medium,
because here is America’s highest per capita
ownership of receiving sets.

WCOP programs have won tremendous

Greater Boston acceptance, because outstanding
local programs are developed to match the high
quality of our ABC network shows. Constant adver-
tising through courtesy announcements, outdoor
boards, window displays, and newspapers in
Greater Boston and in 90 suburban towns keep
a great audience constantly alerted to program
events.

WCOP merchandising combines smart plan-
ning with constant leg-work to keep advertisers’
products continually in the mind of the retailer at
the point of sale. Regular mailings to dealers,
window displays, a monthly dealer magazine,
“Sales Spotlight” and personal calls keep cash

registers jingling for WCOP advertisers. That’s

the award we work for (and win) every day—
increased sales for WCOP clients.

D e
A Cowles Station

Exclusive American Broadcasting Company Outlet in Boston
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the appointment

of
WEED and Company

as exclusive

national sales representatives for

|i WCBM, Baltimore affiliate of

the Mutual Broadcasting System

l WCBM

| John Elmer, President

George H. Roeder, General Manager
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BROADCASTING.

at deadlin

Closed Circuit

EDITOR’'S NOTE: Revise item in CLOSED
CIRCcUIT Aug. 4 stating FCC Chairman Charles
R. Denny would leave FCC by year’s end to
enter private business or private practice.
Make it on or about Deec. 1.

DON'T TAKE too lightly persistent stories
about “ripper” bill to dissolve FCC early in
next Congressional session. Republican leader-
ship, in high dudgeon over antics of several
independent agencies, refurbishing plan to
abolish FCC which would terminate tenures of
personnel and then promptly enact new bill
creating new commission. Thus, President Tru-
man would appoint new members and Senate
would get confirmation whack at ’em. Only
safe bet from Republican standpoint would be
Commissioner Robert F. Jones, for a decade
darling of economy-bent leadership.

RUTHRAUFF & RYAN, New York, report-
edly readying spot announcement campaign
for American Airlines.

MOTION picture industry is going in for edi-
torial films, following lead of radio on edi-
torializing. Plan is to use shorts to sell free
American movies on parity with press, radio.

FEDERAL TRADE Commissioner Lowell
Mason, who has repeatedly departed from staid
FTC procedures, soon will pop plan for en-
forcement of proposed new NAB code through
Trade Conference method under FTC auspices.
He is likely to suggest that enforcement be
turned over to Trade Commission by NAB.

STRONG opposition to standards by several
West Coast independents, who threaten to quit
association unless changes are made. They
claim code is impractical and threatens finan-
cial ruin. President Justin Miller to answer
code questions at Oct. 9 luncheon of Southern
California Broadcasters Assn.

SURPRISINGLY small number of code com-
ments received at NAB headquarters despite
request that membership submit criticisms and
suggestions. Since code rewrite committee
meeting is only month away, NAB will wire
board members asking them to forward letters
promptly so preliminary screening can be
started. Area of disagreement on vital docu-
ment at this point affects relatively few para-
graphs. Industry standards to become effective
next Feb. 1.

CURE will be announced any day for one of
television’s nagging headaches -—— apartment
house antennas. New type of single antenna
will serve all apartments in building. It’s simple
and won’t be architectural eyesore like clothes-
line installations serving standard band re-
ceivers.

AS ANTENNA trouble is cured, though, tele-
vision must find specific for new ailment—
(Continued on page 90)
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Oct. 6-8: Assn. of National Advertisers an-
nual meeting, Hotel Chalfonte, Haddon
Hall, Atlantic City, N. J.

Oct. 6-9: Financial Advertisers Assn. Con-
vention, Waldorf-Astoria, New York.

Oct. 12-15: AAAA Pacific Council annual
meeting, Ahwahnee Hotel, Yosemite Na-
tional Park, Calif.

{Other Upcomings on page 81}

Bulletin

MARTIN BLOCK, disec m.c., severed relations
with KFWB Hollywood by mutual consent
after filling four months of three-year contract.
Before release, Block agreed not to appear on
local stations before June 1, 1950, end of ¢on-
tract. KFWB asked release from obligation to
MBS, which takes Block’s show from KFWB
for network. Block remains on MBS, from KHJ
Hollywood.

AP BOARD Friday elected to associate mem-
bership 441 radio stations including owned-
and-operated stations of NBC, CBS, Texas
State Network, Yankee Network, Don Lee
Broadcasting System (see early story on page
17).

NEW WHITEHALL OFFICERS

FOUR vice presidents appointed by Whitehall
Pharmacal Co., New York. Richard G. Ret-
tig, in charge of advertising; E. L. Berneg-
ger, in charge of retail and wholesale sales;
Ira D. Joel, in charge of chain store sales; Dr.
Robert P. Herwick in charge of medical re-
search, control and development. Whitehall
Pharmacal Co. represents Packaged Drug Divi-
sion, American Home Products Corp.

Business Briefly

PHILIP MORRIS SHIFT @ CBS Package
show with Dinah Shore-Harry James combina-
tion reported replacement for It Pays to Be
Ignorant, Fridays 10-10:30 p.m. for Philip
Morris Cigarettes. Contracts drawn up by
Biow Co. not signed at weekend.

BENDIX OPENS ON WGN @ Tommy Bart-
lett will m.c. new audience participation show,
Meet the Stars, on WGN Chicago. Bendix
Home Appliances sponsors Monday through
Friday 2-2:15 p.m. (CST) for 13 weeks start-
ing Oct. 6. Agency, Tatham-Laird, Chicago.

PEARSON CO. ADDS FOUR @ John E.
Pearson Co., New York and Chicago, station
representatives, has added KXOL Fort Worth,
KRRV Sherman, Texas, KELP El] Paso,
WHIZ Zanesville, 0. Company resigned as
representative of WMLO Milwaukee and
WINK Fort Myers Fla.

CANDY CAMPAIGN @ Klein Chocolate Co.,
Elizabethtown, Pa., (Nic-L-Nut Chocolate
Bar) plans one-minute spot campaign with
transcriptions prepared by Al Buffington Co.,
Baltimore. Agency, Frank L. Blumberg, Bal-
timore,

MBS ADDS CO-OP Show @ Alexanders Medi-
ation Board, Sundays, 8-8:30 p.m., has been
added to MBS co-op program list. Pepto-Mang-
nan will sponsor in New York. Agency, Grey
Adv., New York.

DRY-EX SPOT SERIES @ Commercial Solv-
ent, Terre Haute, Ind. (Dry-Ex Anti-Freeze)
opens three-city spot campaign Nov. 15-Deec.
15, in Detroit, Chicago and St. Louis. Agency,
Fuller, Smith & Ross, Detroit.

BUCKLEY USING 40 @ Thirteen-week
spot campaign on 40 stations sponsored by
W. K. Buckley Inec.,, Chicago, opens Nov. 3.
Agency, Grant Adv., New York.

Representatives' Complaint Names CBS

NATIONAL ASSN. of Radio Station Rep-
resentatives filed complaint with U. S. At-
torney General and FCC against CBS. Spe-
cifically, it charged CBS has illegally made in-
roads on their business by taking over the
non-network time sales of number of CBS
affiliated stations heretofore represented by
members of association.

In both letters of complaint NARSR points
out that in field of national advertising only
competition with network’s own sale of time
has come from spot advertising sales made
by station representatives. Complaint states
that to combine these two competing forms
of radio advertising in hands of network
eliminates competition and places full control
of time allocations and advertising rates for
national advertising in CBS.

Representatives assert Sherman Act is vio-
lated.

In complaint to FCC NARSR asserts tw
of FCC’s network regulations are violated.
One limits amount of time network may con
trol by option on each station; other forbids
network fixing rates stations may charge on
individual time sales for non-network adver-
tising. Claim made that when CBS or any other
network becomes national representative of
affiliated station, control of all rates and sta-
tion time is lodged with network. This dual
time sales role, it is asserted, places network
in more dominant position over stations than
existed prior to adoption by FCC of present
chain broadcasting regulations.

Counsel for representatives group are James
Lawrence Fly, New York attorney, chairman
of FCC when network monopoly regulations
were promulgated, and Paul D. P. Spearman,
Washington attorney.

BROADCASTING o Telecastin



The Nashville area isn’t a one-crop market. . . . It’s a strong, stable buying territory

based on a wide range of business and industry, as well as farming. . . . And a net
farm income of 121,471,000 dollars yearly, puts plenty of buying power on the
farm. . . . So, for a good crop of sales, reach your share of this audience while they

are tuned to favorite shows broadcast by WSIX.

AMERICAN
MUTUAL

5,000 w
980 KC

Represented Nationally by
THE KATZ AGENCY, INC.

WSIX gives you all three: Market, Coverage, Economy
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Fulton
Lewis,
Ir.

Top Ratings for the

“Top of the News
from Washington™

Here’s proof that the Fulton Lewis, jr. pro-
gram commands listeners:

STATION LOCATION LOCAL RATING
WATW Ashland, Wisconsin 22.5
WBOC Salisbury, Maryland 34.0
WFHR Wisconsin Rapids, Wis. 20.1
WFNC Fayettesville, N. C. 20.8
WGIL - Galesburg, lllinois 1.1
WHBC Canton, Ohio 17.0
WHIT New Bern, N. C. 21.5
WJPA Washington, Pa. 14.1
WMBH Joplin, Missouri . 17.0
WMT Cedar Rapids, lowa 13.8

. . . and so on, throughout the country. Local and
national advertisers on 288 stations reach the top-
notch Lewis audience. Join up with this outstand-
ing co-op program. Wire for availabilities.

COOPERATIVE PROGRAM DEPARTMENT

MUTUAL BROADCASTING SYSTEM

1440 BROADWAY, NEW YORK 18, N. Y,
TRIBUNE TOWER, CHICAGO 11, ILL.
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At Washington Headquarters

SOL TAISHOFF
Editor and Publisher
EDITORIAL
ART KING, Managing Editor
J. Frank Beatty, Rufus Crater, Associate Editors;
Fred Fitzgerald, News Editor; Paul Fulcomer,
Asst. to the News Editor. STAFF: Lawrence
Christopher, Jo Hailey, Joseph M. Sitrick, Mary
Zurhorst; EDITORIAL ASSISTANTS: Yvonne
Caldwell, Nancy Diehl, Grace Hargrove, Mary
McCauley, Doris Sullivnn
Eleanor J. Br v to the Publish

BUSINESS

MAURY LONG, Business Mansg
George L. Dant, Adv. Production Mamxgcr,' Tom
Stack. Harry Stevens, Eleanor Schadi.

AUDITING: B. T. Taishoff, Irving C. Miller,
Viola Sutherland.

CIRCULATION AND READERS’ SERVICE
BERNARB PLATT, Directer

Dorothy Young. David Ackerman. Pauline Arnold,
Doris Reddick, Warren Sheets, Chapalier Hodgson.
PROMOTION
WINFIELD R. LEVI, Manager

Betty Beckanstin.

NEW YORK BUREAU

ark Ave. Zone 17, PLaza_b-8366
EDITOBIAL BEdwin H. James, New York Ediser;
Florence Small, Irving Marder, Helen Spahn.
Bruce Robertson, Senior Associate Editor.
ADVERTISING: 8. J. Paul, Advertising Director;
Martin Davidson.

CHICAGO BUREAU

860 N. Michigan Ave., Zone 1. CENtral 4118
Fred W. Sample, Manager; John Osbon.
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6000 Sunset Boulevard, Zone 28, HEmpstead 8181
David Glickman, Manager; Ralph G. Tuchman,
Patricia Jane Lyon.

TORONTO BUREAU

417 Harbour Commission Bldg. ELgin 0178
James Montagnes, Manager.

BROADCASTING * Magazine was founded in 1981 by
Broadcasting Publicatiens Inc., using the title:
BROADCASTING *—The News Magazine of the Fifth
Estate. Broadcast Advertising * was sacquired in
1982 and Broadcast Reporter in 1933,

* Reg. U. 8. Pat. Office

)

Copyright 1947 by B: ing Publicati Ino. .

SUBSCRIFTION PRICE: 37.00 FER YEAR, 20c FER COFY
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MEMPHIS

. On I[ou/"7

10,000 WATTS
DAY TIME
5,000 WATTS
NIGHT TIME

REPRESENTED BY YUU CAN HEAR THE “\FF.@EE

TAYLOR+ HOWE - SNOWDEN /?dﬂlﬂgd/ﬂ’

19 WEST FORTY.FOURTH STREET, NEW YORK 18, NEW YORK
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PROFIT MARKETS
it pays

Lancast ex,
Established 1922

KBO

HaniSbul’g. Pa,
Established 1922

k York, Pa.
1 Established 1932

Feature of

TELEVISION coverage of major
parties’” national conventions in
1948 will introduce a new influ-
ence in the American political
scene, Paul Mowrey, ABC direc-
tor of television, told the first class
in a new course on television at
American U., Washington, a fort-
night ago. Mr. Mowrey predicted a
million video viewers, comprising
some 130 electoral votes, by next
June.

Last week, Walter L. Lawrence,
television sales engineer of RCA,
explained in layman’s terms the
technical aspect of the new radio
art and cited the many applica-
tions video may have even apart
from commercial broadcasting. He
reiterated the belief that video
is an advertising medium of un-
paralleled effectiveness.

The introductory course in tele-
vision, featuring outstanding peo-
ple in the field as guest lecturers,
is being offered this fall as part of
American U.’s four-year accredited
radic curriculum in cooperation
with WMAL Washington. The
course is conducted by Gordon
Hubbel, WMAL-ABC director of
program operations, who is radio
and television director of the uni-
versity program.

Among the television names who
are conducting the lectures and de-
monstrations are: Edward Stas-
heff, author and producer of tele-

the Week

vision shows for CBS and other
stations, “Writing for Television”;
Bob Emery, program director of
WABD New York, DuMont video
station, “Acting for Television”;
James McNaughton, television de-
signer, “Backgrounds and Sets”;
Harvey Marlowe, head of Harvey
Marlowe Television Assoc. and for-
mer executive director of television
for ABC, “Television Studio Pro-
duction”; A. Burke Crotty, direc-
tor of field programs for NBC New
York television, ‘“Television Pro-
duction Outside Studio”; Worth-
ington C. Minor, manager of CBS
New York television, “Television
Directing”; Paul Raibourn, vice
president in charge of television
for Paramount Pictures, “Film in
Television”; Joseph McDonald,
vice president and legal counsel for
ABC, “Contracts and Legal As-

pects”; Judy Dupuy, editor of
Televisor, “Programming Prob-
lems”; Dr. Paul F. Douglass,

president of American U., “Fu-
ture of Television.”

Series started Sept. 25 and is
presented each Thursday 8:30-
10:50 p.m. Lectures are held in
WMAL-TV’s new television quart-
ers in the Commonwealth Bldg.,
Washington. A number of profes-
sional radio and agency people are
enrolled in the course in addition
to the regular students.

Sellers of Sales

A4 AIRTATTIT Y TYT M A M ATIe 2 AF
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Racing

Win,
Place, Show
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® Complete FLEXIBILITY! That's what Spot Radio
offers you —the adaptability to meet the varied re-

quirements of any advertising plan.

Only with economical, efficient Spot Radio can you
select the markets, stations, and the times, to match
the size of your budget. No advertising plan is
complete without Spot Radio —no campaign’s goal,

achieved without these stations.

For statistical proof, send for "'What Radio Research Forgot.™

REPRESENTED NATIONALLY BY

EOWAND PETRY & LO.INL

NEW YORK ® CHICAGO °* LOS ANGELES
DETROIT ¢ ST.LOUIS ¢ SAN FRANCISCO
ATLANTA ¢ BOSTON

/.
wsB

OT RADIO LIST

WBAL
WNAC
wICC
WBEN
WGAR

WFAA

WIR
KARM
WONS
KPOA
KPRC
WDAF
KFOR
KARK
KFI
WHAS
WLLH
WTM)
KSTP
WSM
WSsms
WTAR
KOIL
wip
WMTW
KGW
WEAN
WRNL
KSL
WOAI
KQw
KOMO
KTBS
KGA
WMAS
WAGE
KvOO
WSAU
WWVA
B KFH
11 WAAB

Atlanta
Baltimore
Boston
Bridgeport
Buffalo
Cleveland

{ Dallas
Ft. Worth

Detroit

Fresno
Hartford
Honolulu
Houston
Kansas City
Lincoin

Little Rock

Los Angeles
Louisville
Lowell-lawrence
Milwaukee
Mpls.-St. Paul
Nashville
New Orleans
Norfolk
Omaha
Philadelphia
Portland, Me.
Portland, Ore.
Providence
Richmond

Salt Lake City
San Antonio
San Francisco
Seattle
Shreveport
Spokane
Springfield
Syracuse
Tulsa
Wausau, Wisc.
Wheeling
Wichita
Worcester

NBC
NBC
MBS
MBS
NBC
CcBS
NBC
ABC
CBS
CBS
MBS
T.H.
NBC
NBC
ABC
NBC
NBC
CBS

MBS- |-

NBC
N8C
NBC
NBC
NBC
ABC
MBS
MBS
NBC
MBS
ABC
CBS
N8C
CBS
NBC
NBC
ABC
CBS
ABC
NBC
CBS.
CBS
CBS
MBS
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Feature of

TELEVISION coverage of major
parties’ national conventions in
1948 will introduce a new influ-
ence in the American political
scene, Paul Mowrey, ABC direc-
tor of television, told the first class
in a new course on television at
American U., Washington, a fort-
night ago. Mr. Mowrey predicted a
million video viewers, comprising
some 130 electoral votes, by next
June.

Last week, Walter L. Lawrence,
television sales engineer of RCA,
explained in layman’s terms the
technical aspect of the new radio
art and cited the many applica-
tions video may have even apart
from commercial broadcasting. He
reiterated the belief that video
is an advertising medium of un-
paralleled effectiveness.

The introductory course in tele-
vision, featuring outstanding peo-
ple in the field as guest lecturers,
is being offered this fall as part of
American U.’s four-year accredited
radio curriculum in cooperation
with WMAL Washington. The
course is conducted by Gordon
Hubbel, WMAL-ABC director of
program operations, who is radio
and television director of the uni-
versity program.

Among the television names who
are conducting the lectures and de-
monstrations are: Edward Stas-
heff, author and producer of tele-

the Week

vision shows for CBS and other
stations, “Writing for Television”;
Bob Emery, program director of
WABD New York, DuMont video
station, “Acting .for Television”;
James McNaughton, television de-
signer, “Backgrounds and Sets”;
Harvey Marlowe, head of Harvey
Marlowe Television Assoc. and for-
mer executive director of television
for ABC, “Television Studio Pro-
duction’”’; A. Burke Crotty, direc-
tor of field programs for NBC New
York television, “Television Pro-
duction OQOutside Studio”; Worth-
ington C. Minor, manager of CBS
New York television, “Television
Directing”; Paul Raibourn, vice
president in charge of television
for Paramount Pictures, “Film in
Television”; Joseph McDonald,
vice president and legal counsel for
ABC, “Contracts and Legal As-
pects”; Judy Dupuy, editor of
Televisor, “Programming Prob-
lems”; Dr. Paul F. Douglass,
president of American U, “Fu-
ture of Television.”

Series started Sept. 25 and is
presented each Thursday 8:30-
10:50 p.m. Lectures are held in
WMAL-TV’s new television quart-
ers in the Commonwealth Bldg.,
Washington. A number of profes-
sional radio and agency people are
enrolled in the course in addition
to the regular students.

Sellers of Sales

DERSEN is one woman who

confesses openly that for
six months she led a duel life. Nor
is the spelling an inaccuracy, for
the “duel” in question is the
vaunted “Duel In The Sun” for
which Miss Andersen purchased
all radio spots in her .

! NNABELLE d’ARCHE AN-

capacity as time-
buyer at Robert W.
Orr Assoc., New
York.

But Miss Ander-
sen had won her
own place in the sun
long before the
David Selznick clas-
sic declared its op-
tion on that sphere.
Starting her profes-
sional career as a
piano  accompanist
in Hartford, Conn.,
in 19389, Miss Ander-
sen soon switched
from onstage to backstage as a
member of the publicity staff for
Bushnell Memorial Concert Hall in
Hartford. Along with this job she
was a feature writer for the Hart-
ford Courant.

In 1942 she moved to New York
and into her first advertising job

ANNABELLE

at Federal Advertising Agency as
a member of the accounting depart-
ment on radio billing. From that
basic advertising beginning she
rose to join Newell-Emmett as
timebuyer on the Beechnut account,
then went to Lennen & Mitchell as

assistant timebuyer and a year and

a half later joined
the Robert Orr or-
ganization as head
timebuyer. The
agency handles the
Andrew Jergens Co.
(Woodbury soap,
Jergens lotion) ac-
count as well as the
David O. Selznick
Productions.

Mis s Andersen
was born on Nov.
22, 1918, in Hart-
ford. She attended
the Julius Hart
School of Music
where she majored
in piano. She has perfect pitch and
a fine sense of harmony. She still
continues to play classical numbers
for her friends.

Attractive “Annie” lives in an
apartment in New York City. She
spends her summer weekends sail-
ing and winter weekends skiing.
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STATION

WFAA
FREQUENCIES
820 - 570

NETWORKS
NBC - ABC and
Texas Quality

® It’s as easy as 1-2-3 to
SELL the Darvras-ForT
WorRTH MARKET with

WFAA

radio service of the
Dallas Morning News

Represented Nationally by
Epwarp PETRY & Co., INC.

Telecasting



ST. LOUIS™ OWN

Traditions

Civic Pride and Service

St. Louis is proud of its outstanding civic organizaﬁ%ns\ ..The Advertising

Club with its world-famous Gridiron Dinner; The progressive Chamber of Commerce;
The Rotary, Kiwanis, Lions, Cooperative Club, Optimists and many, many others
who expend much time and energy in extra-curricular furictions to better serve

this area. .. All civic-minded citizens who are happy to donate their

services so that St. Louisans may point with pride to their home town.

KWK is also proud of its accomplishments in twenty years of service to St. Louis and to
the people of this area...Service keyed to the needs and desires of a civic-minded
people... And KWK programs, planned and directed by local people,

will always be devoted to the service and entertainment of the people of St. Louis.

St Louis Own
and St. Lowcs Owaned

& M\)TUA\'
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HOTEL CHASE, ST. LOUIS

PAUL H. RAYMER CO., Representative
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TAKES THE LEAD

bringing you the highest-rated network program

ever offered for local sponsorship:

THE JOAN DAVIS

For sponsorship details on Joan
Davis or other CBS Cooperative
Programs listed below, see the
Cooperative Program Division of
CBS or your local CBS station.

CBS WORLD NEWS ROUNDUP
8:00-8:15 a.m. CNYT, 7 days

CBS MORNING NEWS
9:00-9:15 a.m. CNYT, Mon.-Sat.

WINNER TAKE ALL
4:30-5:00 p.m. CNYT, Mon.~Fri.

RED BARBER — SPORTS
6:30-6:45 p.m. CNYT, Mon.~Fri.

HAWK LARABEE
7:00-7:30 p.m. CNYT, Saturday

THE WORLD TONIGHT
11:00-11:15 pm. CNYT, 7 days

CNYT— Current New York Time

Never before has a radio headliner with such ratings been avail-

ablc for local sponsorships.

Never before has such proven top comedy been available cooper-

atively, on such top stations.
It’s Joan Davis on CBS...

It's a strong program on strong stations: available in any or all

of the markets you want.

Joan averaged a Nielsen rating of 21.6 this past winter sea-
son; she had a Nielsen high of 24.7; she ranked in the *“top

twenty” on nine separate occasions.”

Nielsen data also show her remarkably consistent appeal in
every market: in big cities, in small cities, in rural areas. (Let

us show you the specific figures.)

Joan is the funniest girl in radio by every count! The
country’s leading radio critics in poll after poll have voted

her ““America’s No. 1 Comedienne” for four straight years.

And this year she goes higher and funnier. For Joan's terrific
personality will he backed by laugh-material from the type-
writer of Abe Burrows, America’s top radio wit. And the show
will be produced by Dick Mack, who has guided Joan to her

top-status as America’s No. 1 laugh-girl.

Joan hecomes available at 9:00:9:30 p.m. EST, October 11-the

hest cooperative buy ever offered !

Here's top programming on long-established top network sta-

tions across the country: the stations of the...

Columbia Broadcasting System

*1f you prejer uvcrage-minute Hooper ratings to NRI's total audiences, the same story holds.
Joan has the highest Hooper cver offered as a co-op: a 17.5 high, a 14.8 average (Oct.-Apr.}
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A 0P LOCALPROGRAM
-~ wm SYRACUSE?

‘@ One of the reasons spot-radio does such an enormous job for e
"* advertisers is its ability to capitalize on the likes and dislikes, ALBUQUERQUE Kos
. , . BEAUMONT KPOM
the local and regional differences and preferences, of people in BOISE prriven
. . BUKFALO wer
various parts of the nation. CHARLESTON, §. C. wesc
COLUMBIA, S. C. wis
. . KRis
In Syracuse, for instance, WFBL runs an early-morning feature ﬁﬁczﬂioc,’}"‘" woc
. DES MOINES WHO
called . “RFD”—Robert “The Deacon” Doubleday, aired each DENVER XVOD
DULUTH-SUPERIOR WDSM
weekday from 5:00 to 7:30 a.m. The Deacon really wows the FARGO WDAY
. . FT. WORTH-DALLAS wBAP
farmers of Central New York, talks their language by living and HONOLULU-HILO  KGMB-KHBC
working with them. The result is a show of better-than-network :«%?:L‘:':ous mﬁ
: KANSAS CITY KM8C
quality, because no network program could use the local angles. . . LOUISVILLE WAVE
MINNEAPOLIS-ST. PAUL  WTCN
F&P has its fingers on dozens of such top-notch local programs, NEW YORK WMCA
OMAHKA KFAB
here, there and everywhere among the stations at the right. How PEORIA-TUSCOLA  WMBD-WDZ
. . . . PORTLAND, ORE. KEX
about letting us build your list for some Bull’s-Eye Radio? RALEIGH WPTE
ROANOKE « WDBJ
SAN DIEGO KsDJ
ST. LOUIS KsD
FREE & PETERS s
SYRACUSE WEBL
® INC. TERRE HAUTE WTHI
Pioneer Radio and Television Station Representatives ELENISINNG
Since May, 1932 ST. LOUIS KSD-TV
b
CHICAGO: DETROIT: FORT WORTH: ATLANTA: HOLLYWOOD: SAM FRANCISCO:

444 Madison Ave,

180 N, Michigan Ave.
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NARBA Explosion; ITC Treaty Signed

Mexico’s Demands
Involve Drastic
Reallocations

DRASTIC PROPOSALS which
would imperil existing U. S. chan-
nel rights and require wholesale
reallocations and reassignment of
virtually all North American sta-
tions were revealed Friday as sub-
mitted by the nations signatory to
the North American Regional
Broadcasting Agreement, led by
Mexico, in anticipation of the 1948
revision of NARBA.

Mexico proposed that all fre-
quencies from 540 through 1140 ke
be reallocated as Class 1 clear
channels with a minimum power
limitation of 100,000 w and no ceil-
ing; that frequencies from 1150
through 1540 kc be assigned ex-
clusively to regional stations with-
out specified power limitations, and
that 15560 through 1600 kc be used
for local stations with 100 to 250
w power. The power ceiling in the
United States is now 50,000 w.

New ‘Border’ Class

The Mexican proposal also en-
visioned creation of a new class of
station—“border” stations, of the
250-w class, which would be pro-
tected to the 4-millivolt interfer-
ence-free contour both inside and
outside the country in which they
are located. Regional stations
would be required to protect the
borders of their own countries by
keeping their signals at any point
to not more than one-half millivolt.

Mexico offers to give up 1220
and 1570 ke as Mexican clear chan-
nels but asks that 590, 630, 950
and 980 ke. (currently used as re-
gional channels) be designated for
her use as clears in addition to her
present 730, 800, 900 and 1050 kec.

The reallocation she proposes
would involve extensive shifts
ranging in some cases up to 60
channels away from their present
assignments. Upwards of 300 sta-
tions might be moved. Some re-
gional frequencies would be moved
upward and others would be shifted
downward.

The Mexican proposals were the
most extreme of all those submit-
ted by NARBA signatories. Others
came from the Bahamas, Canada,

BROADCASTING e

Cuba, Dominican Republic, Haiti,
Mexico and Newfoundland. The
State Dept. has called a Govern-
ment-industry meeting for Oct. 17
to consider all the recommenda-
tions. The U. S. itself, with its
clear-channel hearing still uncom-
pleted, has made no specific pro-
posals for channel allocations, but
has submitted suggestions relating
to the use of 540 kc and the adop-
tion of new technical standards in
line with FCC’s own standards as
revised a few months ago.

The signatory nations’ proposal
were submitted for consideration
at the NARBA engineering con-
ference which opens about Nov. 3
in Havana. This meeting of tech-
nical experts will be preliminary
to the Treaty Revision conference
scheduled to start next Aug. 3 in
Canada, probably at Montreal.

Delegation Not Named

Members of the U. S. delegation
at Havana have not been officially
disclosed. It is considered unlike-
ly that Comr. E. K. Jett, who head-
ed the U. 8. delegation and was
chairman of the NARBA Interim
Conference held in Washington
in early 1946, will be present in
view of plans to serve on the in-
ternational Provisional Frequency
Board which convenes in Geneva
in January and will be preceded by

preparatory studies. Nor was it
considered probable that Chair-
man Charles R. Denny would par-
ticipate. Comr. Rosel H. Hyde,
who made engineering trips to Mex-
ico and Cuba a few months ago, is
generally regarded as a good pros-
pect for one of the FCC’s top rep-
resentatives.

FCC Engineering Dept. repre-
sentatives are expected to include
Jamer Barr, chief of the AM di-
vision; Neal McNaughton, who has
been closely identified with work
on NARBA problems in connection
with the Engineering Dept.; E. F.
Vandivere Jr. of the Techinal In-
formation Division, and. possibly
Ralph Renton.

Although Mexico’s NARBA pro-
posals are the most revolutionary,
several other nations suggested
marked revisions of the present
treaty.

Cuba, which won 640 kc as a
clear channel from the U. S. in the
Interim Conference, insists that
there is an “imperative necessity
of improving the assignment of
the channels which Cuba has been
using.” Cuba advocates “complete”
revision of the treaty.

Canada proposes that 540 ke,
authorized by the International
Telecommunications Conferences at

(Continued on page 87)

Eiges, Hammond Promoted
To Vice Presidents by NBC

'SYDNEY EIGES, former manag-

er of the NBC Press Dept., and
Charles P. Hammond, assistant to
the network’s executive vice presi-
dent, were named NBC vice presi-
dents at the regular monthly
meeting of the NBC board last
Friday, it was announced by Niles
Trammell, NBC president.

Mr. Eiges, who becomes NBC
vice president in charge of press,
will continue to report to Frank
E. Mullen, the network’s executive
vice president. Mr. Hammond, as
vice president and assistant to Mr.
Mullen, will assist the NBC ex-
ecutive vice president on various
operational matters, especially
those concerned with sound broad-
casting, according to Mr. Tram-
mell. .

Mr. Eiges has been with the net-
work since 1941, joining NBC as

Telecasting a

a writer in the Press Dept. He was
made assistant manager of the
Press Dept. the next year and in
January 1945 was appointed man-
ager. Before joining NBC he spent
11 years with International News
Service, finally as night editor and
cable editor in the New York office.
A graduate of the U. of Pitts-

‘burgh, Mr. Eiges lives on Long

Island with his wife and daughter.

Mr. Hammopd was NBC’s direc-
tor of advertising and promotion
until late last month, when he was
named assistant to the executive
vice president. He came to NBC in
1943, leaving a post as manager of
the advertising department of the
American Newspaper Publishers
Assn. Prior to that he was on the
staffs of the New York Post, the
New York World, and the Literary
Digest.

Atlantic City Pacts
To Help World

Cooperation

IN A FINAL joint plenary session ,
of the International Telecommuni-
cations Conference and the Inter-
national Radio Conference last
Thursday in Atlantic City, repre-
sentatives of 78 nations signed two
basic agreements in the field of
international communications.

First was a treaty, the Interna-
tional Telecommunications Conven-
tion of Atlantic City. Second was
an agreement covering the techni-
cal and operating aspects of inter-
national radio communications, the
International Radio Regulations of
Atlantic City.

Two Conventions

Three major achievements of the
delegates, who have met daily in
Atlantic City since May 15 to
work out these agreements govern-
ing international communications
in the postwar world, were cited
by Charles R. Denny, FCC Chair-
man and chairman of the confer-
ences.

“First,” he stated, “we have
adopted a worldwide frequency al-
locations table extending up to
10,500,000 ke.

“Second, we have planned prac-
tical machinery for putting this
new allocation table into effect. Un-
til now, every country using fre-
quencies has simply notified the
headquarters of our union of the
assignments made by it so that
these assignments could be entered
on a master list. There was no con-
certed international effort to.make
arrangements which would best
conserve spectrum space. There
was no planned sharing of fre-
quencies on a time basis or on a
geographical basis.

“Frequency assignments spilled
over the available spectrum space,
radio interference became wide-
spread, and the world was deprived
of the full advantages of which
radio is capable. To meet this situ-
ation, we are providing for a pro-
visional frequency board which
will be comprised of technical ex-
perts. It will be the task of this
board to re-engineer the operating
assignments throughout the world

(Continued on page 89)
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EVENING SEPT. 30, 1947
‘No. of
Program Stations Sponsor Agency Year Ago

Hooper- |Hooper- Posi-

rating rating -+ or — tion

Radio Theatre 149  Lever Bros. J. Walter Thompson 17.9 16.2 +1.7 1

Mr. District Attorney 133 Bristol-Myers Doherty, Clifford & Shen-

fleld 17.0 13.4 +3.6 [}
Red Skelton [(CH) 159 B & W Tobacco Corp. Russel M. Seeds 16.1 15.3 +0.8 3 CONFAB TRIO during recess in
Bob Hope 128 Pe"’.”de"; Div., . G A T 16.0 completion of final arrangements
ever ros. oote, one elding B —_———— —_——— —_ . 3 -
Charlie McCarthy 143  Standard Brands J. Welter Thompson 13.9 145 —0.6 4 1f)0!l‘lAtlzl:1tlc Reﬁmng Co. 12th gootf
Walter Winchell 212 Andrew Jergens Robert W. Orr & Assoc. 13.6 13.5 +0.1 5 all radio season is compose o
Bob Hawk (CH) 155 R. J. Reynolds William Esty & Co. 13 81 +50 53 (1 to r): Warner S. Shelly, vice
Truth or Consequences 136  Procter & Gamble Compton Adv. 11.8 106 +1.2 18 president of N. W. Ayer & Son Inc,,
Manhattan Merry-Go-Round 141  Sterling Drug Dancer-Fitzgerald-Sample  11.7 9.5 +22 AN agency which has directed the
Rexall Summer Theater (CH) 160  Rexail Drug N. W, Ayer & Son 11.5 ——— e _ broadcasts since they were inaugu-
My Friend lrma 143 Lever Bros. Young & Rubicam M5 |0 el - rated; William Bricker, executive
Take 1t or leave It 160  Eversharp The Biow Co. 11.4 1.9 —0.5 12 : .
Amer. Album of Familiar of sponsoring firm, and Tom Man
Music 141 Sterling Drug Dancer-Fitzgerald-Sample  11.4 95 +19 30 ning of Cleveland, one of the vet-
Can You Top This? 141  Colgate-Palmolive-Peet Ted Bates 10.6 79 427 61 erans of Atlantic’s announcing
Your Hit Parade 160  American Tobacco Foote, Cone & Belding 10.4 1.5 —1.1 14 staff. Atlantic this season is using
Crime Doctor 146  Philip Morris & Co. The Biow Co. 10.4 105 —0.1 22 91 stations to air coverage of more
CH—Computed Hooperating than 250 grid contests [BROAD-

CASTING, Sept. 29].
L4 [} q

. assistant, General Foods; Don
Economics, Sales Future on ANA List s, St s

Host of Speakers Set

For Atlantic City
Oct. 6-8

REPORTS on the economic situa-
tion and outlook at home and
abroad and its relationship to ad-
vertising and selling; the first show-
ing of “Communications Guides”
for improving industry’s employe
and community relations, and a
two-day “working seminar” on
“How to Get the Most Out of Your
Advertising” are included in the
agenda of the 38th annual conven-
tion of the Assn. of National Ad-
vertisers, opening today (Oect. 6)
at Chalfonte-Haddon Hall, Atlan-
tie City.

Monday morning’s session deals
with the problems of determining
the advertising plans and budget
and presenting them to top man-
agement. Featured speakers are
as Robert Keith, advertising direc-
tor, Pillsbury Mills; W. B. Potter,
director of advertising, Eastman
Kodak Co.; Marshall Adams, ad-
vertising and sales promotion man-
ager, Mullins Mfg. Co.; Alpheus C.
Beane, partner, Merrill, Lynch,
Pierce, Fenner & Beane.

Afternoon Panel

Bryan Houston, vice president,
Coca Cola Co., will introduce this
afternoon’s meeting on “Where to
Advertise and What to Say,” to be
discussed by a panel including D.
Earle Robinson, LaRoche & Ellis;
John Caples, BBDO; William Rick-
etts, N. W. Ayer & Son; Henry
Godfrey, Schenley Distillers Corp.;
Mark Wiseman, copy writing
courses; D. B. Lucas, Advertising
Research Foundation. T. Mills
Shepard, McCall Corp., will be mod-
erator. A roundtable on outdoor
advertising with R. M, Gray, Stand-
ard Oil Co. of New Jersey, as
chairman, will conclude program.

Two concurrent sessions on
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Tuesday morning will treat the fol-
low-through on advertising down
to the point of sale and industrial
advertising. First session, on fol-
low-through, will present William
Pierce, Northwestern Drug Co.;
Ward Patten, Minnesota Valley
Canning Co., and E. L. Morris,
Pabst Sales Corp., discussing mer-
chandising and advertising. Alex-
ander Rogers, Libby, McNeill &
Libby, will chairman sessions on
the follow-through at the point of
sale and via sales promotion to
educate dealers and their sales
forces.
Industrial Advertising

C. W. Ruth, Republic Steel Corp.,
will preside at the industrial ad-
vertising session, whose speakers
include Theodore Marvin, Hercules
Powder Co.; J. F. Aspey Jr., Black
& Decker Mfg. Co.; John Maddox,
Fuller & Smith & Ross; A. W.
Lehman, Advertising Research
Foundation; D. B. Lucas, Nuy Dept.
of Marketing; L. Rohe Walter,
Flintkote Co.; Hal Curtis, Shell
0il Co.

“How to Get the Most and Best
Out of Your Advertising Agency,”
Tuesday afternoon topie, will be
dramatized in skits featuring Ger-
ald Carson, Kenyon & Eckhardt;
Sanford Gerard, Lennen & Mit-
chell; Arno Johnson, J. Walter
Thompson Co.; Jack Robinson,
Kudner Agency; Allen Wilson, Ad-
vertising Council. Phil Kelly, Len-
nen & Mitchell, is chairman.

The business session of the con-
vention, only session closed to the
press, will conclude the Tuesday
afternoon meeting. In addition to
the election of officers and direc-
tors, this session.will include brief
reports of the ANA committee
chairmen on radio and other media,
educational activities, etc. A re-
port on the status of the ANA
radio council will also be given to
the membership at this session.

Wednesday sessions, open to
agency and media guests as well
as ANA members, begin with a
meeting on economic conditions that
will include an address by Lewis
H. Brown, chairman of the board,
Johns-Manville Corp., a drama-
tized presentation by Fortune and
a slide-film presentation to be
available for individual company
use. The luncheon will be addressed
by Robert Livingston Garner, vice
president and general manager of
the World Bank.

Final session Wednesday after-
noon will present the new “Commu-
nication Guides” on public, con-
sumer and community relations.
Speakers include Verne Burnett,
Verne Burnett Ine.; Robert M.
Creaghead, public relations coun-
selor; Jean Gordon, public relations

Scripps-Howard Newspapers; Ken
Patrick, director of public relations,
General Electric Co.; Cyrus Ching,
director of the Federal Mediation
and Conciliation Service; Lewis H.
Brown, Johns-Manville. H. H.
Shackleford, Johns-Manville, will
preside.

ANA anticipated attendance of
more than 1,000 at the three-day
meeting. Banquet is scheduled for
Wednesday evening. On Monday
evening the ANA film committee
will show films on various adver-
tising topics, with D. B. Hobbs,
Aluminum Co. of America, as
chairman. Tuesday evening is “Fun
Night.”

SPECIAL evening course in radio ad-
vertising. starting Oct. 6, will be given
by 8chool of Radio Technique. New
York. Course will be ‘conducted by
Walter King, director of radio for
American Cancer Soclety.

TDALEHTERS OF
'| AMERICAN REvOLUTION |

Drawn for BROADCASTING by Sid Hix

“Call Mutual—Call Gillette—Call Chandler. There’s a ‘Red Barber’
announcing the World Series!”

BROADCASTING
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400 Outlets, NBC, CBS Seek
Associate Membership in AP

BOARD OF DIRECTORS of the
Associated Press, meeting in New
York last week, was expected to
act on the applications of some 400
radio stations and two networks—
NBC and CBS—for associate mem-
bership in AP before adjournment
on Saturday.

Change in the status of broad-
casters from customers buying AP
news service to associate members
of the new association follows ac-
tion taken by the AP membership
last year but not put into effect
until recently while a new formula
for payment for news by broad-
casters was being worked out.

The associate membership status
does not carry with it any voting
privileges. Some broadcasters have
voiced strong objections to accept-
ing a position that would leave
them liable to changes in the by-
laws that might be voted subse-
quently by AP members, newspa-
per publishers who in some cases
are news and business rivals of
broadcasters. This viewpoint was
presented in an open letter written
to Oliver Gramling, head of the
AP Radio Dept., by E. R. Vade-
boncoeur, vice president of WINR
Binghamton, explaining that sta-
tion’s reasons for not applying for
associate membership in AP
[BROADCASTING, Sept. 1].

The network applications to AP
contained certain provisions, no-
tably that their fees are not to be
increased for the next year, at
least, which the AP board must
pass on before the networks change
from their present contractual sta-
tus. However, it was indicated that
these provisional applications
would be accepted by the board,
subject to future negotiation of
the changes, which it was believed
could be accomplished to the satis-
faction of the networks.

One change in the membership
agreement submitted to them by
AP which the networks are request-
ing is the deletion of the clause giv-
ing AP the right to increase the
network’s assessment whenever the

Bar Party Oct. 18

ANNUAL BARBECUE of
the Federal Communications
Bar Assn. will be held Sat-
urday, Oct. 18, at Twin Oaks,
Vienna, Va., it was announced
last week by Reed T. Rollo,
bar association president. The
site, commonly known as
Lohnes’ Mule Barn, is the
farm of Horace L. Lohnes,
former association president.
Admission will be $1 for
members and $2.00 for their
guests. Date of annual busi-
ness meeting has not yet been
set, but it is expected to be
early in 1948 in Washington.

number of network affiliates in-
creases.

While the details of the con-
tracts have not been divulged, it is
understood that the networks are
taking out AP associate member-
ships for their owned and operated
stations in a blanket agreement
that also ‘gives them the right to
use AP news on the network as well
as locally on the individual sta-
tions.

ABC, whose present AP contract
runs until Dec. 31, 1948, also is
considering the associate member-
ship proposal and it is expected
that this network also will submit
an amended application to AP with-
in the next few weeks. ABC attor-
neys are said to be concerned with
the AP by-laws provisions on rate
increases as well as that binding
the network to any changes in by-
laws which may be adopted by an
AP membership in which the broad-
casters would have no voice. ABC
probably will ask AP for waivers
on these points.

Mutual is the only nationwide
network without AP service at
present, having dropped this news
service at the beginning of the year.

Elgin Sponsors

ELGIN AMERICAN Division of
the Illinois Watch Case Co., Elgin,
effective Oect. 27, will sponsor You
Bet Your Life with Groucho Marx
as m.c. on ABC, Mondays 8-8:30
pm. (EST). Agency is Weiss &
Geller, Chicago.

Mr. AVERY Mr. RAYMER

*

*

Mr. PETERS
*

Mr. WEED

Station Representative Assn.

Elects Raymer,

(See later story page 4)
PAUL H. RAYMER, head of the
New York station representative
firm of that name, was elected
chairman of the newly-formed Na-
tional Assn. of Radio Station Rep-
resentatives [BROADCASTING, Sept.
29] at a meeting in New York.

Other officers elected were: H.
Preston Peters, of Free & Peters,
vice chairman; Joseph Weed, of
Weed & Co., secretary; Lewis
Avery, of Avery-Knodel, treasurer.
The 22 member firms of the asso-
ciation agreed to meet in the “near
future” to approve their by-laws.

The group also approved a res-
olution endorsing the NAB code
and petitioning FCC to relax the
two-year network contract period
in favor of longer network con-
tracts. Text of the resolution:

‘Whereas, this Association of Radir
Station Representatives has been
formed to further the development of
spot radio and the attainment of this
objective is inseparable from and de-
pendent upon the improvement and

Endorses Code

progress of the industry as a whole,
and whereas such future progress of
the broadcasting industry requires
higher standards, greater economic sta-
bility, more individual station control
over programming and commercial poli- -
cies, therefore be it resolved that the
A 1 ds that provisions
of the code apply equally to individual
stations and to the networks, and to
this end suggests the inclusion of an
individual provision requiring station
identification at the conclusion of each
programming segment, regardless of its
length or sponsorship, and that each
such unit be subject to the commercial
limitations of the code applicable to the
time consumed by the program.

That the Association recommends
that since greater operational stability
is necessary for effectively implement-
ing the commercial and programming
practices of the code and since the cur-
rent short-term contract betweem sta-
tions and networks contributes to in-
stability and hampers stations in their
freedom of operation, that the FCC
therefore be respectfully petitioned to
relax rule 3.103 currently limiting the
term of k-stati ts to a
two-year period.

jon recom

Ban on FM Network Concerts Lifted

AFM Reverses lts Stand
After Talks With

FMA in N. Y.

JAMES C. PETRILLO, president
of the AFM, has decided to lift
the ban he had imposed on airing
of a series of concerts by the
Rochester Civic Orchestra over the
Continental FM Network, spon-
sored by Stromberg-Carlson Co. As
a result of the decision, the net-
work can now broadeast the weekly
programs remaining on its sched-
ule, as originally planned.

Mr. Petrillo’s decision was an-
nounced following a meeting with
FMA representatives at AFM
headquarters in New York last
Wednesday. He said the orignal de-
cision to stop the live musical
broadcasts over Continental was
made when he learned that the
contract had been arranged by the
Rochester local of the union and
the network. He said that although
the AFM wants locals to negotiate
in their own localities, arrange-
ments with a network come under
jurisdiction of the national union.
But since the existing contract had
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been made in good faith, Mr.
Petrillo thought it only fair that
it be honored, for as he put it,
“We don’t break contracts!”

The Friday night series of con-
certs began Sept. 12 as the first
sponsored program on an FM net-
work. When the ban was announced
the following week, the network
continued the broadcasts, using
programs and talent not under
AFM jurisdiction.

FMA To Evolve Plan

On the overall matter of music
duplication of FM, the FMA asked
Mr. Petrillo to allow such duplica-
tion until Jan. 31, 1948. In the
meantime FMA said it would work
on its budget and be ready with a
plan for employment of musicians
by the time the deadline is reached.

Mr. Petrillo said he felt the FMA
was sincere and would come up
with some sort of proposition if he
lifted the ban until Jan. 31. He said
he realized it was a new organiza-
tion and hadn’t much capital as yet
and that it was necessary for FM

ing the FM Assn. his answer.

Though the union head had noti-
fied the networks over the previous
weekend that he would not recon-
sider his duplication ban, he re-
versed the decision after the FMA
meeting had announced he would
call a meeting with networks in
the near future.

In answer to a question, Mr.
Petrillo said he alone would make
the decision since he had been em-
powered by the AFM Executive
Board to handle the whole FM sit-
uation in any way he deemed advis-
able. He said no further meetings
were planned with FMA on the
question.

Mr. Petrillo said the presence of
Rep. Carroll Kearns (R-Pa.) at the
meeting was “helpful” and appre-
ciated by both sides. Mr. Kearns
in turn was optimistic about a new
settlement being reached shortly, if

. both sides continue to get together

to expand in order to attract adver-..

tisers. Nevertheless, he said, he
would have to consider the propo-
sition for a “few days” before giv-

and work out problems.

Everett L. Dillard, owner of
WASH Washington and new presi-
dent of FMA, said after the meet-
ing that both sides now realized
the problems involved for each. He
said he hoped the four-month ex-

(Continued on page 84)
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. followed by toiletries,
. jewelry and silver,
" household equipment and religion

Lead Commodities;
Department Store
Income Second

' GROCERIES pay a larger share

of the nation’s radio bill than any
other commodity group.
Department stores pay the sec-
ond largest portion of the bill,
medicine,
automotive,

(see table).

Analysis of the sources that
supplied broadeasting with 1947
net receipts of $326,000,000, com-

- puted with program and announce-

ment breakdowns, is based on a
study of logs of 85 stations for
three days in November 1946, by
Dr. Kenneth H. Baker, NAB Di-
rector of Research. The stations
were selected to represent a typi-
cal cross-section of NAB member-
ship.

Dr. Baker last week completed
the extensive job of computing in-

come sources by program and
commodity groups, providing an
important addition to the fund of
industry knowledge supplied by his
study of station logs [BROADCAST-
ING, Aug. 18, Sept. 29].

The groceries commodity group
easily dominates the sources of
program time sales, the study re-
veals, amounting to 26.19% of the
total for all types of stations. It
ranks a shade behind department
stores in the announcement class,
though still dominant in the case
of medium and large station an-
nouncements,

Actually, department stores pro-
vided 15.19% of all announcement
revenue as compared to 14.89, for
groceries, heavy receipts by local
stations in this commodity group
putting it in first place.

In analyzing program commer-
cial time, Dr. Baker found that
toiletries ranked a poor second
behind groceries with 9.3%
followed by medicine 8.9%, auto-
motive 7.2%, department stores
71% and religion 6.5%. The
relatively high percentage of in-

come from religious programs is
based on the fact that small sta-
tions get 9% of their program in-
come from this source, which is
second only to groceries. Medium
stations find religion their sixth
largest source of program income,
6.1%, whereas the figure is negli-
gible for large stations, 0.4%.

In the announcement breakdown
religion is a negligible element,
amounting to only 0.2%.

Jewelry and silver, only 2.49% of
program income, provide 10.5% of
announcement time sales to rank
behind department stores and
groceries. In fourth place as a
source of announcement income is
the automotive group, 8.2%,
followed by medicine 7.7% and
household equipment 7.4%,

Leading sources of program in-
come on small stations are grocer-
ies, religion, medicine, toiletries,
department stores and automotive,
in that order. For medium stations
the sources are groceries, medi-
cine, toiletries, automotive, depart-
ment stores and religion; for large
stations, groceries, toiletries, med-

FCC Plans Record Hearing Schedule

346 * Applications Listed
On October to April
Agenda

THE HEAVIEST hearings calen-
dar it has ever issued was an-
nounced by FCC last Friday, set-

. ting dates for hearings on 346 AM,

FM, and TV applications between

" late October and mid-April.

The calendar provides for 188
hearings. Generally, officials point-

ed out, four will be in progress si-
multaneously — usually two in
Washington and two in the field.
The hearings will be conducted by
members of FCC’s new Hearing Di-
vision, except where members of
the Commission are designated to
preside. Bulk of the list is made up
of AM cases, with only a scattering
of FM applications and few televi-
sion cases.

An alphabetical listing of the
cases is shown below, The number

A
Acme Bestg. Corp., Elizabethtown, Ky., (8483) ).450 ke, Apr 19, D. C.

Alrtone Co., Long Beach, Calif., (8324).
Albert Alvin Alamda, S8acramento, Calif.,
Alexandria Bcestg.

Alhambra Bcstrs.,, Alhambra, Calif.,

. Corp., Alexandria, Mlnn
Alexandria Radio Corp., Alexandria, Mlnn.,
(8331), FM, Jan 21, Field.

21, Field

FM,
(8389) 1390 ke, Jan. 12, D. C.

(8131), 1490 kc. Jan. 12, PFleld.
(8132), 1490 ke, Jan. 12, PFleld.

Alice Bestg. Co., Alice, Tex., (8476), 1070 kc, Feb. 186,

Perth Amboy Bests Co., Perth Amboy, N.

ABC (KGO), San Francisco, Calif., (8011), 810 ke, Jan
Redlands Callf.,

American Pacific Radio Bestg. Co.
Anderson Bcestg. Co., Anderson, S C. (17
Angelus Bestg. Co., Temple City, Calif.,
Ari-Ne-Mex Bcestg. Corp Deming, N. Mex

Ari-Ne-Mex Bcstg. Corp., Escondido, Callf
Ari-Ne-Mex Bestg. Corp., Clayton, N. Mex.,

(8332), FM

. C.
J., (7813), 1510 lg Oct. 30, Fleld.

C.
(8314) 1370 kc, Mar. 8, D. C.
3).860kc Dec. 22, D. C.
. Jan. 21, Field,
(8228), 1230 ke, ‘Mar. 8, Fleld.
(8500), 1400 kc, Apr. 6 D C.
(8502), 1450 k¢, Mar. 5.

eld.
Arlll;gtgn-l“alrmx Bcestg. Co., Arlington county. Va. (W’EAM) (8391) 1390 ke, Apr.
Ashbacker Radio Corp., Manistee, Mich., (8003), 1340 k¢, Dec. 8, Field.

Atlantic Bestg. Co., Jersey City, N. J,,

8479), ML,

Feb. 23, Fie] 1d.

Atlantic City :Bcstg Corp., Atlantic Clty. N. J (7966), 1400 ke, Oct. 27, Fleld.
B

Batesville Bestg. Co., Batesville, Ark.,

(8200),

1340 ke, Feb. 9, Field

Bay County Bestg. Co., Panama City, Fla., (8508), 1400 kc, Nov. 17, Fleld.

Bay Radlo, North Bend, Ore., (8237), 1340

ke, Nov. 20, Field.

Beaver Valley Radlo, Beaver Falls, Pa. D (8075) 830 ke, Feb. 3, D, C.
Beer & Koehl, Ashland, Ohio, (8193), 1340 kc, Dec. 15, Fleld.

Belleville News-| Democrat Bellevllle. .,

(7844) 1430 kc Jan. 12, D. C.

Bexar Bestg. Co., San Antonio, Tex., (8241) 980 kc, Nov. 6, Fleld

Bible Training School, Minneapolis, Minn.,

Big Spring Herald Bestg. Co., Big Spring,
Blackhawk Bcestg. Co., Sterllng IlL.,

(7923), FM, Feb. 5, D. C.
Tex (8492), 1230 ke, Oct. 30, Fleld.

(8179), 1240 k¢, Jan, 5, Fleld.

Boise Bestg. Co., Boise, Ida., (8048), 630 kc, Nov. 20, D. C.
Bowden, Haygood 8., Camden, 8. C., (8520) 690 ke, Apr. 22, D. C.

Bremer Bcestg. Corp. (WAAT), Newark, N.

(8336), 970 ke, Dec. 11, D. C.

Brennan, Willlam J., Winston-Salem, N. C. (8457) 940 ke, Jan. 19, D. C.

Brophy, Gene Burke, Nogales, Ariz.,
Brown, Leonard B., Kerrville, Tex., (8128),
Burdette. Robert, San Fernando, Callf

(7939), 1240 ke, Dec. 15, D. C.

1230 ke, Nov. 3, Fleld,

(8322), FM, Jan. 21 Fleld.

C

Caguas Radio Bestg. Co., Caguas, P. R.,
California Bestg. Co., S8anta Monica, Callt
Capital Bestg. Co., Annapolls. Md., (7371),
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(7999), 1230 kc, Jan. 5, D. C.

(8325), FM, Jan. 21, Fleld
1430 ke, Nov. 13, D.

in parentheses is the docket num-
ber. This is followed by the type of
service involved (the frequency, in
AM cases), the date of the hearing,
and the place it is to be held. Field
hearings will be conducted in one
or more of the cities involved.

In the following table, “R” rep-
resents renewal application; “ML,”
modification of license; “MP,”
modification of permit; “BL,” li-
cense to cover CP; “PCT,” tele-
vision; “BS,” show-cause case.

Groceries Contribute Heavily to Radio

icine, automotive, ‘- department
stores and sporting goods.
In the announcement field, small
(Continued on page 84)

Kroger Launching
$500,000 Campaign

Radio to Be Used Extensively
By Midwest Grocery Chain
PLANS for a $500,000 advertis-
ing campaign starting today (Oect.
6) and using radio, newspapers and
magazines were announced in New
York last week by officials of the
Kroger Co., which owns 2,645 food
stores in 18 states.

To promote nationally-advertised
brands sold at its stores the firm
has contracted to buy a total of
1,790 spot announcements on 33
midwest stations, including the fol-
lowing: WGST WCHS WBBM
WLW WTAM WBNS WBTM WJR
KFPW WOWO WOOD WIRE
WDAF KARK WHAS WIBA WMC
WSM WMBO KOKA WDBJ
KMOX KWTO WBOW WSPD
WAOV KFW WHIS WING WJHL.

Highlight of the firm’s radio pro-
motion, according to Kroger offi-
cials, is a novel tie-in system in
which network stars including Fred
Allen, Al Jolson, Amos ’'n Andy
and others will transcribe commer-
cials for their respective sponsors’
products with a closing reminder
to buy that product “at your near-
by Kroger store.”

These transcriptions will be aired
by participating stations, with live
tie-ins giving details of the nation-
wide Kroger contest. The contest
is a further promotional tie-in with
the makers of Hudson motor: cars,
Westinghouse electric ovens and
other produects to be given away.

Capital Bestg. Co., Llncoln. Nebr. (8311), 1000 ke, Feb. 5, D. C.

Capitol Bestg. Co., Trenton, N.
Carolina Bestrs., Anderson. 8. C

( 083

8
Catonsville Bestg. Co., Catonsvilie, Md., (8358),
Centinela Valley Bcstg Co., Inglewood, Cal

), 1260 k.Decl D.C.
007), 1070 ke, Dec. 22, D.

1440 kc, Mar. 15 D. C.
), FM, Jan. 31. Fleld,

(
Central Michigan Radio Corp Lansing, Mlch (7979) 1320 k¢, Dec. 19, D.C.

Central Valley Radlo, Lodi, Callf (8421),

Fleld.

1570 ke, Feb. 18,

Century Bcestg. Co. (KWBU) Corpus Chrlstl Tex., (6666), 1030 kc,dApt 28, D. C.

Chapman, Paul H., Greensboro, N. C., (8203)

1400 kc Nov. 12, Fiel

Chicago Federation of Labor (WCFL). Chlcago. m., (8272) DEP «eb. 5, D. C.

Citrus_Belt Bestrs.,, Inc., Winter Haven, Fla., ( 251).
Civic Betrs. Inc., Cleveland Ohio. (8269) 1260 ke, Dec.

Cleveland Bestg. Co. Inc., Cleveland Ohlo,

1230chc. Dec. 8, Fleld.
(6917), 1300 k¢, Oct. 22, D. C.

Coastal Bestg. Co., Lakeland Fla., (8039) 1400 kc Dec. 8, Fleld
Coconino Bestg. Co., Flagstaﬂ' Ariz., (8276), 600 Ke, Mar. 23, D. C.

Coleman Bcstg. Co., Coleman, Tex.,
Community Bcstg. 00., Erie, Pa.,
Community Bestg. Co., Fort Worth, Tex.,

(8151), 1230 ke, Oct. 27, Fleld.
(8053). 1400 kc, Nov. 3, Fleld.
(7848), 1490 ke, Oct. 29, D. C.

Community Bestg. Co., 8t. Cloud, Minn., (8405), 1240 ke, Jan. 14, Field.
Community Bestg. Service Inc., Vineland, N. J., (8376), 1360 kc, Mar. 29, D. C.

Concord Bestg. Corp., Niagara Falls, N. Y.,
The Connecticut Electronics Corp., Bridgeport, Conn.,

(8223), 1340 k¢, Jan. 28, Field.
(8239), 740 kc, Mar. 8, Field.

Contra Costa Bestg. Co., San Pablo Island, Callf., (7937), 710 k¢, Jan. 26, D. C

Cooke, Frank E., Demlng. N. Mex., (8229)

Cornbelt Bestg. Co (WHOW); Clinton, Ill.,

Corn Palace City Radio Corp.. Mltchell, 8,

Craddock, Douglas L., Leaksville, N, C., (8427

1230 kc, Mar. 8, Fiel ld

(8261) 1520 ke, Jan. C.

, (8195), 950 k¢, P‘eb 25 D.c.
) ML, Mar. 2, D C.

Cralg Bestg. Co., Chester, 8. C., (8233), 14980 kc, Feb, 18, D. C.

Crescent Bestg. Corp., Shenandoah, Pa., (6883
Croghan, Arthur H., Santa Monica, Calif.,

), 980 k¢, Mar. 18, D. C.
(8326), FM, Jan. 21, Pleld.

Cumberland Pub. Co., Pikesville, Ky., (8260), 1240 kc, Nov. 19, Field.
D

Dalrad Assocs., Dalhart, Tex.,

(8347), 1410 kc, Dec. 12, D. C.

Davenport, Bcstg Co., Davenport Iowa, (8309), 1170 kc Feb. 9, D. C.

DeKalb Radlo Studlos DeKalb, 111,

(8419), 1300 k¢, Mar. 26, D. C.

Deland Bcestg. Co., Deland, Fla., (3519). 1490 ke, Apr 12, D. C.
Del Paso Bestg. Co., North Sacra.mento Calif., (8420), 1580 ke, Feb. 18, Field.

Dempsey, John J., Petltlon of, (KOB), Albuquerque, N, Mex.,

Denison- Texoma Bcstg Co., Denlson Tex.,
Denver Bestg. Co,, Denver, Colo

(8044), "Nov. 24, Fleld.
(8285), 1250 ke, (?ct 22, Pleld.

(8012), 8i0 K¢, Jan.

D.
Detzer, Stephen, Hermosa Beach Calif.,. (8501), FM, Jan 21 Fleld.
Dillard, Pryor, Raymondville, Tex., (8157), 1340 kc, Feb. 19, D. C.

Drovers Journal Pub. Co. (WAAF), Chlcago, ., (8400), 950 kc, Dec. 5, D. C.

(Continued on page 88)
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Attendance Up 110%

The Cavalier is a Richmond skating arena of the
highest type. The skating winds up on Friday
night at 10 P.M.

Then W-L-E-E takes over with a dance program
from 10 to 11. Teen-agers and grown-ups both
enter the rhumba, waltz and jitterbug contests.

This 10 to 11 show is endorsed by the Judge
of Juvenile and Domestic Relations Course, the
City Division of Recreation and the City Attorney.

W-L-E-E

Before the first Friday night show, we ran some
announcements plugging this event. On the first
Friday night, paid attendance at the Cavalier
Arena was 649, greater than the previous Friday
night. On our second Friday night, attendance
was 809, greater. On our third Friday night, the
show was sold to the Richmond Dairy Company
and attendance was 1109, greater.

That’s action for you. And that’s what you get
in Richmond when you use W-L-E-E.

5

Mutual . . . in Richmond /&

Represented by Headley-Reed

IRVIN G. ABELOFF, Gen. Mgr. TOM TINSLEY, President
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New Stations, Entry
Of New Services
Boost Demands

- COMPLETE program to build up

NAB in line with postwar expan-
sion of the broadcasting industry
will be taken up by the associa-
tion’s board at its November meet-
ing.

Entrance into the broadcast
scene of new types of services, in-

. cluding FM, television and fac-

simile, has created a demand for
trade association facilities among
members in these categories. Cou-
pled with this expansion is the li-
censing of hundreds of new AM

~and FM stations, with consequent

corresponding demands on the NAB
headquarters staff.

Now operating on a budget just
under $700,000 a year, NAB will

- require a minimum of $850,000 in

1948 if the present type of service
is to be provided for the enlarged
membership. All down the line, as-
sociation departments will require
larger budgets if present functions
are to be continued and if proposed
operations are to be undertaken.

New scale of dues will be drawn
up by the NAB board at its Novem-
ber meeting [BROADCASTING, Sept.
22], based on the revised member-
ship classification now provided by
the By-Laws. This revision is based
on $25,000 annual income for the
lowest class, ranging upward in
$25,000 steps’ to $3,000,000. NAB
stations pay an average of well un-
der $600 a year, lowest figure since
1940.

Must Raise More

Besides reducing inequities in
the present scale, with sudden
jumps oceurring in dues paid by
some stations, the new scale must
raise over $150,000 more than the
old one. Further changes will be
considered in dues paid by over 100
associate members, including net-
works, equipment, research and
transcription firms. The associates
at present provide about a fifth of
NAB membership dues.

NAB’s pocketbook suffered a jolt
last July 1 when networks were
shifted from active to associate
status, costing the association al-
most $50,000 a year. At present
the four networks are paying $5,000
each annually, compared to a total
of nearly $70,000 paid by three net-
works (NBC, CBS, MBS) prior to
the change in By-Laws.

Newest and fastest-growing op-
eration at NAB is the Program
Dept., of which Harold Fair is di-
rector. The department was or-
ganized last April under board
mandate. Already under way are a
number of long-range projects such
as a program reference library.
This library would serve both as an
archive for outstanding broadcasts
and a working library.

The department 1is receiving
many inquiries in which stations
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ask for successful programs. First
important service in this field has
centered around the industry’s
campaign to combat juvenile delin-
quency. The department plans edu-
cational programming aids and will
publish important speeches, arti-
cles and other program information
of permanent value. A list of low-
cost quality transeription pro-
grams is being developed. Farm
program and copyright informa-
tion will be provided.

But most important department
job, should the board follow out
tentatively-discussed plans, will be
administration of the new Stand-
ards of Practice which go into effect
Feb. 1. Final code action by the
board is expected at its November
meeting. The job of handling rou-
tine interpretation of the code is
expected to be a heavy one. The
Program Dept. is presently budg-
eted at $50,000, which includes cost
of preparatory work on the code.

The General Counsel’s office,
which services all phases of NAB
operation, faces a 1948 schedule
far heavier than the current one.
In the field of new legislation the
office will take an active part. It
recently completed a proposed re-
vision of the Communications Act
[BROADCASTING, Sept. 22].

Music and copyright are requir-
ing more attention, with possibility

that NAB will be represented at the
Inter-American Bar Assn. meeting
next month at Lima, Peru, to ob-
serve copyright discussions. Re-
quests are multiplying for NAB to
join in litigation involving other
industries. Don Petty, general coun-
sel, has been given added legisla-
tive responsibilities. The NAB'’s
Legislative Digest, which appeared
while Congress and Legislatures
were in session, will appear in im-
proved form starting Jan. 1.

Broadcast Advertising

Largest NAB unit is the Broad-
cast Advertising Dept., with divi-
sions handling small market sta-
tion activities, sales promotion and
retail advertising. Each of these
divisions is running on a heavier
schedule as the association mem-
bership increases and as new sta-
tions call for advertising and gen-
eral management assistance.

Two new projects on the depart-
ment’s slate, each involving exten-
sive research, planning and execu-
tion, are in the development stage.
In cooperation with the Research
Dept., a program of retail adver-
tising studies is planned, aiding
various classes of retailing much
as the Joske report provided a
means of testing department store
radio techniques. The studies would
provide help on the local level.

Board to Take Up Plans to Expand NAB

Second department project is an
overall industry presentation to .
parallel similar activity among
competing media. Last- project of
this type was the NAB retail pro-
motion film early in the decade,
which culminated in the Joske re-
tail eclinie.

Postwar surge of labor relations
problems was met by NAB with a
new Employe-Employer Relations
Dept., hub of industry activity in
that delicate sphere. Under Rich-
ard P. Doherty the department has
organized a comprehensive series of
labor relations aids to the member-
ship. Contract analyses and publi-
cation of bulletins on various topics
are typical of activities. Special re-
ports and individual requests for
information have been handled in
large volume.

Besides expanding these services
the department plans additional
studies and new aids to stations.
The department’s $50,000 budget is
one-sixth that of the ANPA but a
more comprehensive program of
employment aids is supplied. Its
plans for more activities hinge on
availabilities of additional funds,
which would permit employing an
additional economist and analyst.

The Research Dept. has just con-
cluded the first complete study ever
made of the industry’s program

(Continued on page 738)

NAB '48 Convention Still a Problem

Los Angeles, Cleveland,
San Francisco Sites
Are Considered

NAB will hold an annual conven-
tion some time prior to December
23, 1948, but where, when and how
is anybody’s guess.

As grumbling echoes from At-
lantic City’s efficient Convention
Hall and inefficient hostelries con-
tinue to haunt NAB headquarters,
the only thing certain at this point
is that the 1948 meeting will be
held somewhere else [CLOSED CIR-
cuIT, Sept. 22].

Because the West Coast is most
often mentioned as a probable site,
the location has been taken for
granted.

And because the board last May
voted in favor of a spring conven-
tion, this timing also has been
taken for granted.

NAB directors and the member-
ship have leaned favorably toward
a West Coast meeting because that
area has not had the convention
since 1940 when San Franecisco was
host. Convention bureaus of that
city and Los Angeles have dis-
cussed the subject with C. E.
Arney Jr., NAB secretary-treas-
urer, but no definite offer has been
submitted.

Very much in the running is
Cleveland, where the Convention
Visitors Bureau is active. The bu-

v

reau was represented at Atlantic
City. A meeting of Cleveland
broadcasters and civic leaders is
anticipated later this month, in ad-
vance of the November meeting of
the NAB board. John F. Patt, vice
president and general manager of
WGAR Cleveland, is vice president
of the Visitors Bureau.

Faces Committee in November

The whole problem will come up
in early November at the first
meeting of the NAB board’s new
Convention Site & Policy Commit-
tee, named by the board at its
Sept. 19 meeting [BROADCASTING,
Sept. 22]. Chairman of the commit-
tee is a new director, Howard Lane,
director of radio, Field Enterprises.
Other members: Harold Fellows,
WEEI Boston; William B. Way,
KVOO Tulsa; William B. Smullin,
KIEM Eureka, Calif.; Robert T.
Mason, WMRN Marion, O.

A. D. Willard Jr., NAB execu-
tive vice president, has been given
general top-level authority to su-
pervise convention program plan-
ning, working directly with the
committee. Mr. Arney, who |is
widely recognized as an expert at
booking business meetings, contin-
ues in charge of arrangements.

The new committee faces a seri-
ous time problem when it meets in
November. Since most industries
book their meetings well in ad-
vance, and since NAB’s convention

BROADCASTING

is so large that few sites are ade-
quate, the final decision rests on
the joint problems of availabilities
and timing, coupled with the na-
ture of bids received.

Main objection to the West Coast
is the travel problem, with some
board members feeling many small
midwestern and eastern stations
could not afford the trip. Los An-
geles can offer the Biltmore Hotel
as a site, the hotel having large dis-
play space as well as an adjoining
theatre for general meetings. Dele-
gates would be scattered over a
wide area, however, because of a
shortage of downtown rooms.

In San Francisco the municipal
center provides palatial facilities
for meetings, with possibility that
equipment could be shown in the
adjoining underground parking
center. Hotel facilities probably are
adequate, though again delegates
would be scattered around the city.

Cleveland’s Facilities

Cleveland has modern auditorium
facilities and its hotels are able to
handle the room problem, the Visi-
tors Bureau says. The NAB con-
vention was held there in 1942, but
it has grown enormously in size
since that time.

If all three cities can produce
attractive offers next month, the
special committee may be able to
recommend site and date to the
board.

That date matter isn’t entirely

(Continued on page 78)
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MICHIGAN'S GREATEST
ADVERTISING MEDIUM

50,000 WATTS

Represonted by

CB S PETRY
THE GOODWILL STATION, INC., riuer sioc, DETROIT
G. A. RICHARDS HARRY WISMER OWEN :.GURIDGE
Pres. Asst. to the Pres, V. P. and Gen. Mgr.
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BAN RELAXATION SEEN
IN PROBE RECORDING

POSSIBLE precedent for future
radio coverage of public hearings
in Chicago was established recent-
ly by NBC-WMAQ Chicago which
wire-recorded for broadecast pur-
poses the congressional investiga-
tion into the parole of four alleged
Capone gangsters.

Heretofore, it was recalled,
Chicago broadcasters have at-
tempted to record various public
hearings with little success, and
only recently a WMAQ microphone
was barred from the civil service
hearings of two accused police of-
ficers. Broadcasters have been for-
bidden also to cover meetings of
the school board.

Recordings of sub-committee
hearings were made with the full
cooperation of committee members,
according to William Ray, WMAQ
news and special events depart-
ment manager. Actual recordings
were made by Bud Thorpe of
WMAQ special events staff.

Future Television Aids Are Discussed
During West Coast IRE-EMA Convention

THE PROPOSED New York-Bos-
ton radio relay experiment testing
microwave radio as a broad band
transmission vehicle was held as an
important contribution to television
¢6f the future at the West Coast
convention of the Institute of
Radio Engineers combined with
the West Coast Electronic Manu-
facturers’ Assn,, held at San Fran-
cisco, Sept. 24, 25, 26.

In a paper on the radio relay
experiment, J. W. MecCrae, Bell
Telephone Labs, New York, stated
that the relay, scheduled for ex-
perimental operation this fall, will
operate in the 3700-4200 mec band
and will comprise seven repeater
stations spaced about 30 miles
apart. Two two-way channels will
be provided, each about 10 mc wide,
capable of accorhmodating several
hundred telephone conversations or
a transmission in each direction.

FM, with a total deviation of 4

me, will be used for television trans-
missions, and several alternate
methods for handling telephone
multiplex signals are under inves-
tigation.

Lester M. Field of Stanford U.
discussed the traveling wave tube,
a new kind of amplifier tube capa-
ble of handling 250,000 telephone
conversations simultaneously, This
ability to amplify a wide frequency
band without amplifying one part
more than another is just what will
be needed to make television net-
works possible, he said.

The resnatron tube, developed
during the war to generate tre-
mendous power at frequencies high
enough to use in jamming radar,
was discussed by W. W. Salisbury
of Collins Radio, Cedar Rapids,
Iowa. The tube now gives promise
of generating the kinds and
amounts of power needed for tele-
vision transmitters.
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Oops!
BILL SHEARER, of the
CBC Montreal engineering

staff, is probably wishing he
had *“stood in bed” instead
of going to Shediac, N. B.
He was waiting in the lobby
of a hotel there for a busi-
ness acquaintance when he
heard someone inquire at
the desk for the same party.
Mr. Shearer approached the
stranger and asked if he
were in radio. “Yes,” he re-
plied, “I'm with the CBC.”
Whereupon Mr. Shearer of-
fered, “You look too intelli-
gent for that.” After Mr.
Shearer introduced himself,
the stranger smiled, extend-
ed his hand and said, “I'm
Dunton.” (Mr. Dunton is in-
deed with CBC. He's chair-
man of the board of gov-
ernors.)

New Michigan FM
Network Underway

Baughn Indicates Possible Tie-in
With Continental

MICHIGAN FM Network began
operations Sept. 27 with broadcast
of the U. of Michigan-Michigan
State football game. Five FM sta-
tions are participating.

Organized by
Edward F.
Baughn, vice
president and
general manager
of WPAG and
WPAG-FM Ann
Arbor, the new
network will
carry all Michi-
gan home and
away games and
will continue U.
of Michigan sports coverage
through the winter basketball and
hockey seasons.

With WPAG-FM as key outlet,
the network is composed of WELL-

Mr. Baughn

FM Battle Creek, WHFB-FM
Benton Harbor, WFRS Grand
Rapids and WTTH-FM Port
Huron. The games are being

carried also by the five associated
AM stations, plus WMUS Mus-
kegon.

Bob Ufer, sports director of
WPAG and WPAG-FM, is handl-
ing football play-by-play. He will
also handle the basketball broad-
casts while Gene Milner, formerly
with KHQ Spokane and KCBC Des
Moines, will cover the hockey
games.

Mr. Baughn stated that the Con-
tinental FM Network, now being
organized on a national basis, has
indicated a desire to designate the
Michigan FM Network as its
regional outlet.

CJCJ Calgary, 100-w station, is under-
stood to be increasing power shortly to
1 kw. No date has been set yet for
official inauguration.

Telecasting



TARGET’

MEANS INTELLIGENT AND PROMPT SERVICE
TO THE WORLD’S LARGEST ADVERTISING AGENCY

on

"l am sure that you know | have always enjoyed working with
you and have considered your service to be given intelligently
and promptly. Our relationship with you has always been of

the kind that we like.”
—Lowell E. Mainland

J. Walter Thompson Company

The harmonious relationship which exists between Weed men
and agency contacts is based upon a record of consistently

satisfactory service.

WEED

AND COMPANY

RADIO STATION REPRESENTATIVES

NEW YORK :BOSTON-CHICAGO«DETROIT-SAN FRANCISCO-ATLANTA- HOLLYWOOD
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COULTER, THOMPSON
GET MBS PROMOTIONS

HAROLD COULTER, formerly
director of promotion of MBS, on
Oct. 1 was made executive assis-
tant to Jess Barnes, Mutual vice
president in charge of sales. On
the same date Jesse Thompson, who
has been responsible for the writ-
ing and production of the network’s
trade paper and direct mail adver-
tising was named
director of adver-
tising and pro-
motion.

Mr. Coulter had
served as adver-
tising and pro-
motion director of
KYW  Philadel-
phia and WKRC
Cincinnati before
joining Mutual in
September 1943
as manager of audience promotion.
In April 1946 he became assistant
director of promotion and research
and in May of 1947 was appointed
director of promotion.

Mr. Thompson entered radio in
1941, after wide experience with
agencies and client advertising de-
partments. He was with NBC first,
transferred to the Blue Network
when it became an independent
operation, and left there to join
Mutual shortly after Edgar Kobak
left the Blue to become president
of MBS. Mr. Thompson frequently
writes articles on advertising for
the trade press.

Mr. Coulter

WBBM Is Given Citation
For ‘Report Uncensored’

WBBM Chicago received a special
award Oct. 1 in recognition of its
radio series, Report Uncensored,
which dealt with study of juvenile
delinquency in Chicago and Cook
County. The award, in the form of
a gold scroll, was presented by the
John Howard Assn., organization
dedicated to rehabilitation of per-
sons after penal confinement.

Barnett Faroll, association pres-
ident, made the presentation con-
current with conclusion of 13-week
series, which was written and pro-
duced by Ben Park of WBBM staff.

WNMP Started

WNMP Evanston, Ill,, new 1-kw
daytime station on 1590 ke, began
Sept. 29. The owners are Fred S.
Newton, Michigan business man,
president, Angus D. Pfaff, last as-
sociated with WHLS Port Huron,
Mich., as general manager, vice
president and general manager,
and James M. MacTaggart, secre-
tary-treasurer. Station will oper-
ate totally on sustaining basis.
Commercials, when added later,
will be held to strict minimum,
station reported. Studio and
transmitter are at 2201 Olson St.,
Evanston. Licensee is Evanston
Broadcasting Co.

MAN OF DISTINCTION
WIP’s Gray Uses Initial
To Avoid Confusion

GORDON GRAY, assistant general
manager of WIP Philadelphia,
has decided to adopt a middle in-
ital “R” to avoid further confusion
between himself and his friend,
Gordon Gray, North Carolina pub-
lisher newly sworn in Wednesday
as Assistant Secretary of the
Army.

The two Grays have known each
other since 1929 and for years
have been getting each other’s mail
by mistake. First confusion started
shortly after they met in Atlanta,
Ga. When the WIP Gray met a
girl at a party and asked her for
a date, the girl, confusing him with
the other Gray, indignantly re-
fused, saying, “You brute. You're
engaged to my best friend.” Last
year at Chicago NAB Convention,
there was further confusion when
both were nominated but not
elected to the board.

The “R,” by the way, stands for
a middle name which WIP’s Gray
used as a boy, but is now keeping
secret.

VA Radio Advisory Group

Lays Information Plans

FUTURE radio activities of the
Veterans Administration in con-
nection with its efforts to inform
veterans and their families of
benefits provided by Congress were
discussed at a meeting of VA’s
National Radio Advisory Counecil
Sept. 26 in Washington, D. C.
Members of the council in at-
tendance included: George Lud-
lam, vice president of the Adver-
tising Council; Bryson Rash,
Washington executive of ABC;
Edward E. Scovill, CBS Washing-
ton director of talks and special
events; Sidney Alpert, FM Assn.;
Charter Heslep, MBS Washing-
ton representative; Charles Bat-
son, director of information, NAB;
William MecAndrew, assistant to
the vice president of NBC in
Washington, and Thad Brown Jr.,
Television Broadcasters Assn.

School Broadcasters Hold

October Chicago Meeting

THREE-DAY meeting on the
problems of school broadcasting,
the 11th annual School Broadcast
Conference, will be held Oct. 27, 28,
29 at the Hotel Sheraton, Chicago.
On Sunday, Oct. 26, the National
Assn. of Educational Broadcasters
and the Assn. for Education by
Radio will open their sessions in
Chicago, also. There will be a
joint luncheon of the three groups
Oct. 28.

Numerous educators and broad-
casters have been invited to at-
tend. WBBM is offering its studios
for productions of four visiting
workshop groups. Advance regis-
tration of $2 may be made with
George Jennings, director, School
Broadcast Conference, 228 N. La
Salle St., Chicago.
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3 b fM{)re than 150 radio stations have\ s el it
e tel Tty taken advantage of the Gates system '
oflengineered proposals that give you
ALL the information on the complete
equipment you need for your new

raj:lio station, ‘ BF - 250 A._ _

Everythi d, d t i : 18
thgr rsmc:lr;zsty;:m:ezf wei:: nandov:;rdci TRANSMITTER .
Wc;re are included. Special provisions . e s

fot your particular station are also
taken into consideration. Whatever

yo%;r requirements are,—let us know.
5 BRANCHES ——
i Eastern Sales Office:
Thr transmitter shown at the right is 40 EXChargeon':ce' :‘lew Lorti?hl oo
the Model BF-250A for broadcasting w:::flry"wig:sza iR 186D N HIBHIGRE Ak
FA?. This model is the basic unit for Canadian Sales: Canadian Marconi Co.,
Il higher powers. Your inquiry con- Montreal
° . ¢ P - le Y International distribution overseas by
cerning the complete line of Gates Westinghouse Electric International Company

40 Wall St., New York 5

equipment will be promptly an- I
swered, giving complete information. J

FOR EVERY

BROADCAST NEED— ATES RADIO COMPANY

DEPEND ON GATES—
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Good Wishes Galore

WHEN OLE OLSEN of the
famous Olsen & Johnson
team was interviewed on a
recent ABC Welcome Trav-
elers broadeast, he told
Emcee Tommy Bartlett he
was on his way to visit his
84 year-old mother who was
ill. Following the interview,
Mr. Bartlett asked listeners if
they would send “get-well”
cards or letters to “Mother
Olsen, R. R. No. 6, Ft.
Wayne, Ind.” Within four
days, more than 9,000 pieces
of mail were delivered to the
comedian’s mother. Post of-
fice assigned a special post-
man to handle it, with deliv-
eries being made four times
a day. Mrs. Olsen was so
pleased she insisted upon
getting up from bed and
opemng each piece of mail
sitting up.

Radio-TV Inducement Again Stressed

In Philadelphia’s

PHILADELPHIA is pressing its
bid to obtain both national political
campaigns in 1948 and is planning
to use its radio-television facilities

‘again as an inducement to bring

the Democrats to Philadelphia. It
was the city’s TV facilities which
helped to win it the Republican
gathering.

Roger W. Clipp, general man-
ager of WFIL, has been appointed
chairman of the radio-television
committee of the All Philadelphia
Citizens Committee for the Demo-
cratic National Convention. He
held a similar post on the Phila-
delphia committee that convinced
the GOP the city was the best site
for the 1948 conclave.

Republican leaders were im-
pressed by the television data laid
before them by the Philadelphia
committee. It was pointed out that
only a Philadelphia convention
could be televised on a network
hook-up that would cover 13 East-
ern States, an area controlling

Bid

to Democrats

163 electoral votes. Thus, millions
could see and hear convention
progress and the ultimate choice
for the party’s presidential nomi-
nation. It also was pointed out
that in addition to the 15,000 who
could be accommodated in Con-
vention Hall, 25,000 others could
view and hear proceedings via
large-screen television in adjacent
Commercial Museum.

These same factors will be em-
phasized before the Democratic
National Committee. It will be
pointed out that the city now has
two video outlets—WFIL-TV and
WPTZ—and that its central loca-
tion on the densely-populated
Eastern seaboard will make TV
hook-ups possible over a 13-state
area by existing coaxial cables and
microwave relays. Also empha-
sized will be the fact that the
major portion of television re-
ceiver distribution has been in the
politically-strategic Eastern cities.

The city is offering $200,000 to

WMBD has more Central Hlinois listeners than any other station

Peoria’s pioneer radio station, WMBD, dominates the
Central Illinois market. Survey after survey, year after
year, this station with twenty years of leadership con-
tinues to pile up Hooper ratings far above the national
averages. Write for copy of latest report.

WMBD has more coverage than any other central lllinois station

Recent technical improvements, approved by the FCC,
have given WMBD greatly increased day and night-time
coverage. Peoria’s first radio station now not,only has
the most Central Illinois listeners but more coverage
than any other station in this area.

Only Peoria Station Now Operating Both AM and FM

First in Peoriarea

CBS AFFILIATE

Edgar L. Bill, President
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Charles C. Caley, Exec. Vice-Pres.

Peoria, Illinois

5000 WATTS

o Free & Peters, National Representatives
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bring the Democratic Convention
to Philadelphia and is stressing
its facilities for accommodating
large gatherings as well as the TV
angle.

TURNER CATLEDGE BUYS

5% INTEREST IN WORD

TURNER CATLEDGE, assistant
managing editor of the New York
Times, has acquired a 5% interest
in WORD Spartanburg, S. C., from
Walter J. Brown, president and
principal owner, for approxxmately
$5,000.

D. S. Burnside, secretary and
treasurer of Spartan Radiocasting
Co., WORD licensee, and Mrs.
Evelyn C. Wyche, wife of Judge
Cecil Wyche, also have acquired
2% % interests from Mr. Brown.
Mr. Burnside was secretary and
treasurer of WSPA Spartanburg
before Mr. Brown sold his minority
interest in that station and ac-
quired WORD.

Mr. Brown now owns 51.6% of
WORD, a 250-w ABC affiliate on
1400 ke. Other stockholders are
former Secretary of State James
F. Byrnes, 5%; General News-
papers Inc., licensee of WGNI
Wilmington, N. C., and WGNH
Gadsden, Ala., 33.2%; Mr. Cat-
ledge, 5%; Mr. Burnside, 2.6%;
Mrs. Wyche, 2.5%, and Phil Buch-
heit, 0.1%. Mr. Brown also owns
30% of WTNT Augusta, Ga. and
was general manager as well as
minority stockholder of WSPA be-
fore the transfer which culminated
in the acquisition of WORD by
Spartan Radiocasting  [BROAD-
CASTING, July 14].

Dedicatory Show Marks

WGL Increase to 1 kw

CHANGEOVER from 250 w to
1,000 w on 1250 k¢ was made Sept.
24 by WGL Fort Wayne, Ind., with
special honorary program aired
following evening. ‘Wide promo-
tion campaign supported switch.

The Farnsworth Television and
Radio Corp. station, an NBC af-
filiate, chose the Wednesday night
8:30 p.m. spot for the power boost.
WGL claims 11 additional coun-
ties have been 'adde_d to its pri-
mary area. The Thursday night
honorary show included messages
from Niles Trammell, NBC presi-
dent, and Kenneth Dyke, network
vice president. Guests included E.
A. Nicholas, Farnsworth presi-
dent; E. M. Martin, firm vice
president, and Pierre H. Bouch-
eron, head of  the Farnsworth
broadcasting division and WGL
manager.

KONG-FM on Air
KONG-FM, owned and operated
by the Alameda Times-Star, Ala-
meda, Calif., went on the air Sept.

19 with 22 sponsors signed. Man-

ager is Hal Altman, formerly as-
sociated with radio in the San
Francisco Bay area. KONG is on
channel 285, 104.9 me.

o Telecasting



When These "Bohemians” Start Whooping It Up

WNAX LISTENERS
RESPOND WITH

I.I.IH“I WHHI IHHII.I -1‘\""‘1-‘:_

FAN MAIL OR N i efn_

i"-'lr'-" IHA\II RBAND

PAID ADMISSIONS

Before the microphone . . . or on the stage . . . with music as vigorous and comedy
as robust as that of o’ Bohemia herself . . . the WNAX Bohemian Band always comes up
with the kind of “carrying on” that is welcome entertainment to folks in Big Aggie Land.
WNAX listeners show their applause by showering each broadcast with mail.

And when the Band makes a personal appearance, well it’s usually an “SRO” affair.

Note below the mileages from the WNAX transmitter . . . versus population . . . versus
paid admissions.

TOWNS WHERE

WNAX BOHEMIAN

BAND RECENTLY

MADE PERSONAL NO. MILES * PAID
APPEARANCES FROM YANKTON POPULATION  ADMISSIONS

Alta Vista, lowa 3N 333 752
Sleepy Eye, Minn. 229 2923 924
Jackson, Minn, 180 2840 634
Silver Lake, Minn. ns 604 1229
Appleton, Minn, 267 1877 694 .,
New Ulm, Minn. 337 8743 802
* $1 per person ot oll opp

Ask your Katz man about the
WNAX Bohemian Band. Or if you
prefer one of the other live talent
shows produced from the largest
group of radio entertainers in this

area, he will have one for you.

SIOUX CITY YANI{TON AFFILIATED WITH THE AMERICAN BROADCASTING CO.
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Media Advisory Council

Is Urged by Zacharias
ESTABLISHMENT of a council,
composed of leaders from the fields
of radio, press and other media,
to advise government officials
should be formed to extend this
country’s information activities,
former Rear Admiral Ellis M.
Zacharias said in Philadelphia
a fortnight ago.

The former naval officer, who
made 14 broadcasts to the Japa-
nese calling on them to surrender
and who predicted before Pearl
Harbor that the Nipponese would
strike there on a Sunday, called
for reorganization of the country’s
psychological information services
to make greater use of private
media of news transmission.

In Philadelphia to address the
reserve officers of the naval services
at the Sheraton Hotel, he urged
that the transmission of psycho-
logical information to foreign na-
tions become a “real instrument
of national policy.”

FOOTBALL IMMORTAL Havrold (Red) Grange (c) has returned

to the air as star of Red Grange Predicts over WGN Chicago, Fri. 7:15-

7:30 p.m. (CST). Henry Portis (1), president of Portis Style Indus-

tries Inc., Chicago sponsor, and Frank Korch, WGN sports editor, hear

Mr. Grange explain how he will make predictions on outcome of major

football contests during 11-week series. Contract was placed through
Olian Advertising Co., Chicago.

sy (Gl Dot

of Spending Money on the Hoof!

KMA Farmers Own
About $1,000,000,000.00
Worth of Livestock

That's real buying power! It's one of the
reasons why the KMA territory has the largest
per capita income group in the world.

Here’s proof that our folks have the money
to spend. It helps you answer the question:

AMERICAN

Broadcasting Co.
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SHENANDOAH,

Isn’t KMA a must for my advertisers who want
to sell merchandise?

Get all the facts. Let us tell you how the
loyalty of our listeners makes KMA one of
the best mail-pullers in the country . . . how
KMA farmers depend on the data from our
special weather bureau and our farm depart-
ment. Write us, or contact your nearest Avery-
Knodel office. Act now to include KMA in
your winter schedule.

AVERY-KNODEL, INC.

National Representative

IOWA 5000 WATTS

BROADCASTING

ﬁ
Look This Way

THE NEXT page opens into
the Comparative Network
Program-Sponsor Schedules,
a copyrighted BROADCASTING
feature, for October 1947.
This is the second published
by BROADCASTING. It will ap-
pear in the first weekly issug:
of each month henceforth

Suggestions  for 1mp10v¢

ment would be welcomed.

Brockton Decision
Flayed by Losers

Two Denied Applicants 8 tack
Final Action by FCC

BOTH losing applicanta attacked
FCC’s decision in the %rockton,
Mass. 1450-kc case last” Verek and
requested rehearing.

Plymouth County onadcastmg
Co.,