





One of a series. Facts on radio listening in the Intermountain West

Hooper Survey Reveals

Tremendously High Tune-In
In Intermountain Area

17 HOME TOWN
MARKETS COMPRISE
THE NEW
INTERMOUNTAIN
NETWORK

UTAH
KALL, Salt lake City
KLO, Ogden
KOVO, Provo
KOAL, Price
KVYNU, Llogan

IDAHO
KFXD, Boise-Nampa
KFXD-FM, Boise-Nampa
KVYMV, Twin Falls
KEYY, Pocotello
KID, ldaho Falls

WYOMING
KVRS, Rock Springs
KDFN, Casper
KWYO, Sheridon
KPOW, Powell

MONTANA
KBMY, Billings
KRJF, Miles City
KMFR, Great Falis *
KYES, Butte *

KALL
of Solt Lake City
Key Station
of the
Intermountain
Network
and its
MBS Affiliotes

*Under Construction

(13 cities outside of Salt Lake City)

28'3% of sets in use in MORNINGS
29.3%  of sets in use in AFTERNOONS

Intermountain Network Has:
42.2% of Morning Audience 49.7% of Afternoon Auvdience

In 13 Intermountain Network cities outside of Salt Lake City, the
daytime radio tune-in is far, far in excess of the city proper—
AND Intermountain Network cities have an average morning
rating of 11.9 and an average afternoon rating of 14.5.
What a buy for coverage!

Station Hooperatings—Winter, 1947, City Zone

MONDAY THRU FRIDAY

INTER- ,
NTAI A B C Al
Time Sels In T‘JOE#JWOARE Network Network Network Others
Use Average Averoge Average Average
Average Rating Rating Rating Rating
Rating

8 a.m. to 12 noon 28.3% 11.9 4.4 4.2 7.7 0.1
12 noon to 6:00 p.m. 29.2% 14.5 3.2 2.2 9.2 0.1

13 Intermountain Network cities comprised of the following: Billings, Montana; Casper, Wyoming; Idaho Falls,
Idaho; logan, Utah; Miles City, Montana; Nampa-Caldwell, idaho; Ogden, Utah; Powell, Wyoming; Price, Utah;
Provo, Utah; Rock Springs, Wyoming; Sheridan, Wyoming, and Twin Falls, idaho.

Ask Avery-Knodel for further details!
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Mr. and Mrs. Mid-Southerner
extend traditional Southern Hospitality
to commercial messages broadcast on
WMC. No other station in Memphis and
the Mid-South can boast an audience as
large, and as faithful, as the Memphis

NBC outlet.

FIRST IN MEMPHIS year
after year ACCORDING TO HOOPER

AFFILIATE

WM‘ “the station most people listen to most”

MEMPHIS e 790 KC o 5000 WATTS DAY & NIGHT
wmc FM the first FM broadcasting station
- in Memphis and the Mid-South

OWNED AND OPERATED BY THE COMMERCIAL APPEAL

NATIONAL REPRESENTATIVES — THE

BRANHAM  CO,
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Yes, we're @lways pioneering out here . . . pioneering new

ways to do things better. That's why KVOO’s new mobile unit,

the first of its kind, complete in every detail for on the spot farm

broadcasts, recording and public address work, is rolling across Southwestern

farm and ranch lands at a rate of better than 50,000 miles a year! Truly, here is a
modern covered wagon that brings KVOO farm listeners and KVOO Farm

Department staff members into an ever closer and more profitable

relationship! Today, as always . . . the Southwestern farmer is the
KVOO Farm Department . . . a working partner whose
interest is the same as ours . . . to build a more

permanent and prosperous Southwestern
agriculture! Thanks o our farm
partners, together we have built

the Southwest’s greatest Radio Farm Depariment!

EDWARD PETRY & €O, INC,

5 0 0 0 0 WA T T N B c A F F ' I- I AT E National Representatives
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@ Just to prove our point that there’s a whale of a lot of originality
and showmanship in national spot-radio, here’s a fairly typical

little story from South Texas.

Every morning at 7:15, Station KRIS at Corpus Christi features
“Trader Jack”, a crackerjack local persomality who comes on
the air with stacks of letters from listeners, offering items for
sale or trade—everything from wedding dresses to mountain
lions—actually selling as many as 1726 items in a single month!
Listenership? It’s terrific. We’ll gladly send you the facts. But
the main point is that with Bull’s-Eye Radio, F&P can usually
offer you something very hot on almost any station we serve.

Name your markets, gents!

FREE & PETERS., nc

Pioneer Radio and Television Station Representatives
Since May, 1932

ATLANTA:
 Palmer Bldg.

CHICAGO:
180 N. Michigan Ave.

FORT WORTH:
406 W. Seventh St.

NEW YORK:
444 Madison Ave.

DETROIT:
Penobscor Bldg.
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EXCLUSIVE - REPRESENTATIVES:

ALBUQUERQUE KOB
BEAUMONT ~ KFDM
BOISE KDSH
BUFFALO wWoeR
CHARLESTON, S. C. wese
COLUMBIA, §. C. wis
CORPUS CHRISTI KRIS
DAVENPORT woc
DES MOINES WHO
DENVER KVOD
DULUTH-SUPERIOR WDSM
FARGO WDAY
FT. WORTH-DALLAS WBAP
HONOLULU-HILO KGMB-KHBC
HOUSTON KXYz
INDIANAPOLIS WISH
KANSAS CITY KMBC
LOUISVILLE WAVE
MILWAUKEE WMAW
MINNEAPOLIS-ST. PAUL  WTCN
NEW YORK WMCA
NORFOLK WGH
OMAHA KFAB
PEORIA-TUSCOLA WMBD-WDZ
PORTLAND, ORE. KEX
RALEIGH WPTP
ROANOKE WDB!
SAN DIEGO KSD}
ST. Louis KsD
SEATTLE KIRO
SYRACUSE WEBL
TERRE HAUTE WTH
TELEVISION:
ST. LOUIS KSD-TV

HOLLYWO0OD:
6331 Hollywood Blvd.

BROADCASTING

SAN FRANCISCO:
58 Sutter Street
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FCC Ruling Asked

OnCommercialFax

Alden, Finch, Hogan Seek Okay
On 4.1, 8.2” Scanning Lines
REQUEST for early ruling from
FCC on commercial facsimile
broadcasting standards was sub-
mitted jointly last week by John
Alden of Alden Products Co.; Wil-
liam G. H. Finch, Finch Telecom-
munications Ine.; and John V. L.
Hogan for Radio Inventions Ine.
and Faximile Ine. Trio asks that
standards permit both 4.1 and 8.2-
inch scanning lines in commercial
broadcasting.

Signers of letter say the only
way to have extensive trial of fac-
simile is to permit commercial ad-
vertising to help pay cost of edi-
torial services, program expense,
and to demonstrate to facsimile
“readers” exact kinds of services to
be rendered.

Letter to T. J. Slowie, FCC sec-
retary, says “We believe it will
require extensive use and experi-
ence with both sizes to determine
in what areas and services, and
with what type of program and
advertising the public will prefer
to use one against the other. Ex-
perience may demonstrate that
both sizes are wanted.” Facsimile
men say the public should be al-

lowed to determine . which size
should be used.
Manufacturers promise early

initiation of demonstration trans-
missions to expedite public accept-
ance of facsimile, if the Commis-
sion will issue standards, essen-
tially as recommended by Fac-
simile Committee TR-11 of RMA.

F - rnsworth on ABC

THE [fetropolitan Opera Audi-
tions of the Air, which was carried
from 36 until 1945 over the Blue
Netw :and ABC, will be renewed
on ABC on Jan. 4 under the spon-
sorship of the Farnsworth Tele-
vision and Radio Corp., Fort
Wayne, Ind. The Capehart and
Farnsworth radio, phonograph and
television sets, will be featured on
the weekly show, Sundays, 4:30-
5:00 p.m. Warwick & Legler Ine.,
New York, is agency.

Mirrorlike’s Plans
MIRRORLIKE Manufacturing Co.
(household items), Long Island
City, N. Y., has appointed Kaplan
& Bruck Advertising Agency, New
York, to handle its account. Ten-
tative ans are to use participa-
tion suuws in New York and Bos-
ton, featuring furniture polish,
floor wax, and window cleaner.

Quaker Spots
QUAKER SUGAR, Philadelphia,
is starting a spot announcement
campaign using daytime chain
breaks on 12 stations in ten major
markets effective Dec. 8. Contracts
placed through Young & Rubicam,
New York, are to run approximate-
ly 52 weeks.
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Separate Network Code Plan
Slated for Further Discussion

NETWORK chieftains conferred
last week in New York at the in-
vitation of Niles Trammell, NBC
president, as to the possibility of
adopting interim standards of prac-
tice pending further action by the
NAB in establishing an industry-
wide code,

The meeting was called Tuesday
after Mr. Trammell had issued a
statement expressing the ‘“great
disappointment” of NBC in the de-
cision of the NAB Board of Direc-
tors to postpone action on the code.

Executives of the other major
networks were reluctant to com-
ment as to the possibilities of posi-
tive inter-network action resulting
from the conference, but the pros-
pects of some sort of interim stand-
ards emerging could not be dis-
missed.

A second meeting was scheduled
Thursday but postponed until this
week because of other business, not
the least of which was the begin-
ning of negotiations with the AFM
(see story page 13).

Reluctance Noted

Discussion at the first confer-
ence was said to have been ex-
ploratory, at least two networks—
which had never taken the spirit-
edly affirmative position regarding
the code that NBC had taken—hav-
ing expressed reluctance to join in
precipitate action.

Mr. Trammell reported that all
four networks had for some time
considered the advisability of es-
tablishing a network code of stand-
ards but had “postponed action in
the hope that the industry as a
whole would adopt a code.”

Because the NAB had failed to
act promptly, it was NBC’s belief,
said Mr. Trammell, that the net-
works should “reopen discussion as
to the advisability of immediate
consideration of an interim code to
be adopted by all national net-
works.”

NBC, it was recalled, had taken

the most vigorously approving
view of the proposed NAB code.
In a resolution adopted at its affil-
lates convention preceding the At-
lantic City convention, NBC had
plumped hard for the proposed code,
even committing its stations to the
affirmative position.

CBS followed suit with a favor-
able resolution from its affiliates
advisory committee. ABC and Mu-

~tual were more cautiously approv-

ing.
Friday Meeting

The question whether NBC ought
now to lead the way in arranging
adoption of an interim code by all
networks or, that failing, to adopt
a code of its own modeled after
the proposed standards of the NAB,
was in debate at a meeting of the
NBC Stations Planning & Advisory
Committee which convened in New
York Thursday and Friday.

Despite the official resolution
pledging NBC support of the pro-
posed code last fall, some NBC
affiliates later objected to certain
commercial restrictions, it was
learned. This suggested that the
NBC SPAC might not be unani-
mously disposed to .authorize adop-
tion of either an inter-network or
NBC code containing provisions
which had been found objectionable
in the NAB proposed standards.

It was regarded as doubtful that
all other networks would agree to
commit their stations to an interim
code.

BAC Rumor

The rumor was heard repeatedly
that the inter-network meeting had
revived discussion of the formation
of a Broadcasters Advisory Coun-
cil, composed of tripartite repre-
sentation of broadcasting, agencies
and sponsors. Network executives
who attended the meeting, how-
ever, denied this.

ETUDIO f |
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“Good evening from WOOF . ..

Drawn for BroapcastinGg by Sid Hix

operating on 1490 k¢ sunrise to sunset.”

Purchase of Capitol
By ABC Discussed

Companies Conducting Informal
Negotiations in N. Y.

NEGOTIATIONS between ABC
and Capitol Records looking to-
ward the network’s acquisition of
the recording firm as a subsidiary
company last week were expected
to reach a decisional stage within a
fortnight.

Discussions concerning ABC'’s
possible purchase of Capitol Rec-
ords, one of the major firms in the
record-making field, began several
weeks ago, it was learned. Both
ABC and Capitol executives char-
acterized negotiations thus far as
“informal.” Both parties admitted,
however, that further discussions
would be held. Glenn Wallichs,
president of Capitol, was in Holly-
wood last week but was expected
to return to New York to renew
negotiations with the network this
week.

No Comment

Since negotiations were said to
be still in preliminary stages, neith-
er the network nor the recording
firm would comment on the price
which ABC might have to pay to
buy Capitol. It was understood
that a transfer of ABC stock to
Mr. Wallichs and other owners of
Capitol had been discussed, but
the amount involved was not di-
vulged.

Discussions concerning ABC’s
acquisition of Capitol have pro-
ceeded despite the announcement
by James C. Petrillo that the AFM
would quit playing for recordings
after Dec. 31.

An ABC executive said that the
AFM record ban would not be a
factor in the network’s considera-
tion of the purchase since Capitol,
like other record companies, has
amassed a considerable backlog of
recordings to be released after the
AFM work stoppage takes effect.

Cone Gives 3-Point Plan
To Cut Advertising Cost

ADVERTISING COSTS can be cut
down by more intelligent use of the
media, Fairfax M. Cone, chairman
of the executive committee of
Foote, Cone & Belding, told 200
members of the Chicago Federated
Advertising Club Nov. 20.

Speaking on “How to Cut Adver-
tising Costs by Increasing Adver-
tising Efficiency,” he said too many
agencies stuck to familiar routes to
reach audiences. He cited the sell-
ing themes of “whiter whites and
brighter colors” of leading soap
products as an example and said
advertising campaigns need to be
based on independent creative
thinking.

Mr. Cone listed three ways to in-
crease advertising efficiency — (1)
by telling the right story of the
product and sticking to it, (2) by
knowing all about the product and
its prospective customers and (3)
by refraining from false and exag-
gerated advertising claims.
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Inii ol Meet Held
By New HF Group

Government - Industry Unit
Confers in Washington

INITIAL organizational meeting
of the Government-Industry High
Frequency Planning Committee
was held in Washington Thursday
with representatives of the NAB,
the Government and private li-
censees in attendance.

The meeting brought together all
the agencies having to do with high
frequency bands and broadcasting
for the purpose of drafting U. S.
proposals to be presented at Geneva
in March. At that time the five-
nation planning committee desig-
nated by the recent Atlantic City
conference will get together and
work out recommendations for the
2300 kc allocated by the ITU for
distribution among the nations of
the world, The five-nation commit-
tee consists of Mexico as chair-
man, India, Russia, United King-
dom and the United States.

The American delegation will
present the recommendations of its
Government - Industry Committee
to the Geneva Conference, sched-
uled to run from March 22 to May
22, The Geneva Conference will
combine the American plan with
that of the other four nations and
attempt to produce a workable
agreement.

Outline of Plan

This plan will then be distributed
to the entire membership of the
union following the Geneva Con-
ference for consideration and study.
Then, based upon the suggestions
and c1 "' ‘cisms from the nations, the
Genev  Jommittee will meet again
in Me¢ o City on Oct. 1 and at-
tempt Fo revise the plan for pres-
entation to the World High Fre-
quency Conference which gets un-
derway Qct. 21 in Mexico City.

Since it was evident at the At-
lantie City Conference that the na-
tions of the world require about
2% times as many channels as the
2300 ke allocated to them, it is felt
that the American delegation will
recommend some sort of frequency
sharing arrangement. In addition,
many stations will probably have
to slash their estimated require-
ments.

Users of other services attach
much importance to the work of
this committee and are said to be
desirous of assisting it to arrive at
a practical solution, since that
would make it possible for high
frequency broadcasters to get back
in their bands and make available
the ones they are currently using.

The group was divided into two.

working subcommittees, one on
frequency requirements headed by
Forney A. Rankin, associate chief
of the State Dept.’s International
Broadcasting Div., and one on en-
gineering with Curtis Plummer,
head of FCC Engineering Dept.’s
Television Div., as chairman.

The committee was addressed by
William T. Stone, Kenneth D. Fry
and John M. Begg of the State
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EVENING
No. of
Program Stations  Sponsor Agency Year Age
Hooper-| Hooper- Posi-
ating ating -+ or — tion
Fibber McGee & Molly 141 S. C. Johnson & Son Needham, Louis & Brorby 26.0 24.7 +1.3 5
Bob Hope 128 'Pepsodent Div., Lever Bros. Foote, Cone & Belding 25.7 26.7 —1.0 2
Jack Benny T 160 American Tobacco Co. Foote, Cone & Belding 231 27.2 —4.1 1
Radio Theatre 147 Lever Bros, J. Walter Thompson 23.1 219 +1.2 7
Charlie McCarthy 143 Standard Brands J. Walter Thompson 22.4 255 —3.1 3
Amos 'n’ Andy 149 Lever Bros. Ruthrauff & Ryan 21.5 21.1 0.4 8
Fred Allen 143 Standard Brands J. Walter Thompson 21.4 25.2 -—-3.8 4
Red Skelton 159 B. & W. Tobacco Russel M. Seeds 20.4 24.1 —3.7 [
Mr. District Attorney 133 Bristol-Myers Doherty, Clifford & Shenfield 20.4 20.3 10
Music Hall 139 Kraft Foods J. Walter Thempson 19.9 135 -+64 32
Walter Winchell T 217 Andrew Jergens Robert W. Orr & Assoc. 18.1 * * *
My Friend Irma 145 Lever Bros. Young & Rubicam 17.8 20.8 —2.7 9
Bandwagon 158 F. W. Fitch L. W. Ramsey Co. . 17.3 19.2 —19 12
Duffy’s Tavern 134 Bristol-Myers Young & Rubicam 17.0 157 413 17
Truth or Consequences 136 Procter & Gamble Complon Adv. 16.3 153 -+41.0 20
¥ Includes first and second broadcasts.
* Not reported a year ago.
DAYTIME
No. of
Program Stations  Sponsor Agency Year Ago
Hooper- Hooper- Posi-
ating ating -+ or — tion
Our Gal, Sunday 84 Whitehall Pharmacai Dancer-Fitzgerald-Sample 6.9 6.3 406 12
Aunt Jenny 61 Lever Bros. Ruthrauff & Ryan 6.7 6.9 —0.2 3
Young Widder Brown 142 Sterling Drug Dancer-Fitzgerald-Sample 6.5 6.6 —0.1 7
Romance of Helen Trent 84 Whitehal! Pharmacal v © s 6.5 6.6 —0.1 8
Stella Dallas 142 Sterling Drug ' " “ 6.4 68 —0.4 4
Ma Perkins (CBS} 80 Procter & Gamble " “ " 6.2 6.8 —0.6 5
Backstage Wife 142 Sterling Drug ' o e 6.0 56 +04 20
, Pedlar & Ryan
Pepper_Young’s Fam. 128 _ Procter & Gamble {Benlon & Bowles 6.0 64 —04 10
Right to Happiness 143 Procter & Gamble Compton Advertising 6.0 7.7 ~1.7 1
= : - Benton & Bowles
Portia Faces Life 87 General Foods Sales {Foote, Cone & Belding 5.9 6.4 —05 1

Readjustments in Labor Act
Advocated by NAB's Doherty

LEGISLATIVE revision of the
Fair Labor Standards Act to make
it “effective and equitable” was re-
quested last week by Richard P.
Doherty, director, Employer-Em-
ploye Relations Dept., NAB, in a
statement submitted to Rep. Sam-
uel K. McConnell Jr. (R-Pa.),
chairman of the House Education
and Labor Subcommittee on Wages
and Hours.

Dept. and Comr. E. K. Jett of FCC.
Others in attendance were A. D.
Willard Jr. and Bryce Rea, NAB;
Frederick J. Ball and V. C. Kohl-
haas, Crosley; Edmund Chester,
Robert De Hart, and Tony Kraber,
CBS; W. S. Duttera, NBC; James
P. Veatch, RCA; Robert Burton,
John Cates, Ben Dixon, Roger
Legge, and H. B. Otterman, State
Dept.; J. H. Dellinger, Bureau of
Standards; Victor Fite, Provisional
Frequency Board; James D. Flash-
man, Air Forces Dept.; Paul Miles,
FCC; Capt. D. E. McKay, Coast
Guard; and Commander Moore,
USN.

Representatives of General Elec-
tric, Westinghouse, Associated
Broadeasters, and World Wide
Broadeasting Foundation were not
present but are expected to attend
subsequent meetings scheduled ev-
ery Tuesday.

Pointing out that during the
1938-1947 period when the Fair La-
bor Standards Act was in effect
the average annual earnings of
fulltime radio employes was 70%
above the level of average earnings
for all employes in private indus-
try, Mr. Doherty said that the ra-
dio industry therefore has no
fundamental opposition to the prin-
ciple of fair minimum wages. How-
ever, he said, the character and ap-
plication of the overtime provisions
are a matter “of serious concern.”

Overtime Provision

Conceding that overtime provi-
sions had achieved an excellent
wage record, Mr. Doherty said that
their application “has unfairly pe-
nalized and harassed the broadcast
industry.” And, he added, ‘“unless
the Congress of the United States
corrects the inequities and weak-
nesses of these overtime provisions,
a contingent liability will continue
to be created throughout the radio
industry, as well as in most other
fields of business, through no fault
of either employers or employes.”

Mr. Doherty then listed the fol-
lowing measures which he recom-
mended be included in that section
of the revised act pertaining to pre-
mium pay for ‘“so-called overtime
work.”

(1) Overtime should be based
only upon the regular hourly rate
of pay for the standard workweek
as defined in union contracts or
agreed to between employers and
employes so long as those agree-
ments and contracts do not set a
standard workweek in excess of the
maximum so defined by the Fair
Labor Standards Act.

(2) Payments made to employes
in the form of profit-sharing and
bonus distributions should not be
included in the calculation of “av-
erage hourly earnings” upon which
premium overtime is paid.

(3) Extraordinary wage pay-
ments, commissions for “extra cur-
ricular” work and special fees for
other than normal work assign-
ments should be omitted from the
calculation of “average hourly
earnings” which are used as the
basis for overtime premium wages
where such fees, commissions, in-
centive bonuses, etc.—as deter-
mined on an hourly basis in rela-
tion to the time spent earning them
—are equal to, or exceed one and
one-half times the regular hourly
rate of pay.

(4) Pyramiding of overtime
wage payments should be pro-
hibited.

(5) The prescribed exemptions
for bona fide executives, adminis-
trators, professional employes and
outside salesmen should be retained
but with certain additional clari-
fication. These were listed as: (a)

(Continued on page 81)
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POPULATION DENSITY
GREATER THAN INDIA’S

DALLAS

T E XA ‘Sl:r. WORTH

--AND WITH A $ BILLION
DOLLAR BUYING INCOME!

Yessir, that's Texas Twin-Cities' CON-
CENTRATED market that WRR, Dal-

WER - KFJZ AREA las, and KFJZ, Ft. Worth, cover so
(100 Mile Radii) effectively with your radio dollar.
*Population . . . 1,898,300 Simultaneous or separate schedules for

*Buying Income . $1,890,148,000.00
Bank Deposits . $1,904,769,000.00
*Retail Sales . . $1,239,913,000.00
*Wholesale Sales $1,662,055,000.00
Auto Regis. . . 498,255
‘Radio Families . 410,033

ONE price on ONE billing.

TEXAS BEST RADIO BUY T

*Sales Management, 1947
FB.M.B. Area Survey, 1946

fl

. A ; i
NATION t REPRESENTATI VE %“ TWO STATIONS FOR ONE PRICE ./

W EED & COMPANY

NEW YORK L CHICAGO L4 DETROIT L4 ATLANTA [ BOSTON L4 SAN FRANCISCO . HOLLYWOOD






s impossible

a%"/ou cant cover California’s Bonanza Beeline

without on-the-spot radio

The spare-less motorist pictured above suffers from
inadequate coverage. And so do advertisers who try to cover
the Bonanza Beeline—California’s rich central valleys plus
nearby Reno-—with outside radio. Because the Beeline is
surrounded by mountains that interfere with

outside radio signals.

How good s this mountain-ringed market? Beeline people
annually spend more on retail purchases than
all San Franciscans and all Seattleites combined.

So remember that the only effective way to radio-sell
prosperous Beeliners is with on-the-spot radio. Use the five
BEELINE stations. Each is located right in a major
Beeline city . .. each is the oldest in its area. KMJ Fresno,
for example, was established in 1922. And BMB reports
KMJ home-county audience as 909% daytime, 97% at night.

~ _ACCLATCHY BROADCASTING COMPANY

SACRAMENTO, CALIFORNIA e  PAUL H. RAYMER CO., National Representative
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KFBK KOH KERN
Sarramanto (ABC) Reno (NBC) Bakersfield (CBS)
10,0 tts 1530 ke. 1000 watts 630 ke. 1000 watts 1410 ke.
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KWG KMJ
Stocktor  BC) Fresno (NBC)
250 watts 1230 ke. 5000 watts 580 kc.
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Our 25 yEnrs

If you want to see some real stunts in the way

of advertising results, ask for a performance by

WDAY.

What with 25 years of practice, we know what
it takes. Big talk? Well, according to surveys,
WDAY is the 6 to 1 favorite.in the Red River
Valley—and when any station gets listener pref.
erence like that, the advertising results become

just automatie,

Let us prove it—or ask Free & Peters.

FARGO, N.D. NBC.. 970 KILOCYCLES .. 5000 WATTS

FREE & PETERS, INC,
Exclusive National Representatives
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‘Voice’ Endorsed

(Continued from page 32)

of the use of wire recorders in
radio news coverage, and contin-
ued *““rough a variety of topics
incli ag “Cultivation of Radio
News Sources,” “Newsroom Time
Savers,” “Libel and Other Legal
Problems of Radio,” ‘“Weather
News; Its Treatment and Intelli-
gent Dissemination,” and ‘“Audi-
ence Absorption of News.”

Last order of business on the
convention agenda was the election
of four board members, and the
appointment by the board of the
officers for the coming year. The
five officials of NARND were re-
turned to office by unanimous de-
cision of the board. John Hoagan
of WCSJ Portland, leader in the
organization of the association, will
serve through 1948 as president.
Other officers are: Sig Mickelson,
WCCO Minneapolis, first vice-
president; Jack Shelley, WHO Des
Moines, second vice-president; John

Murphy, WCKY Cincinnati, t{reas-
urer, and Ed Wallace, WGAR
Cleveland, executive - secretary.
Continuing board members are:
Bob Mahoney, KWH Shreveport;
Jack Kreuger, WTMJ Milwaukee;
Soren Munkhof, WOW Omaha, and
Tom Eaton, WTIC Hartford.

The new board of directors met
after the convention, and made
plans for an extensive membership
drive. The board also set up a
News Operations Commiittee, to
aid members in solving the prob-
lems of radio news operations, es-
pecially in smaller stations where
there is a one- or two-man news
department.

A report of the Awards Com-
mittee of the association urging
that awards be given for the best
spot radio coverage of news events
was approved, and the board was
asked to give the matter further
study. Meanwhile, the association
voted to give a series of continu-
ing awards for excellence in news

coverage, throughout the year,
whenever a particular broadcast
merits special notice.

No site was selected for the 1948
convention, but strong feeling for
western location was expressed.
Denver was mentioned as a likely
possibility.

The following persons attended
the Washington sessions:

Gene Abrams, WLOW Norfolk; Rob-
ert Badger, WEDQO McKeesport, Pa.;
John Baker, WLS Chicago; Dave Banks,
WTJS Jackson, Tenn.; Bruce Parring-
ton, KXOK §St. Louis; Victor Best,
WCSH Portland, Me.; Jim Bormann,
WMT Cedar Rapids, Ia.; Don Brice,
WKBN Youngstown; George Calison,
WRNY Rochester, N, Y.; F. 0. Carver
Jr., WSJS Winston-Salem, N, C.; Ben
Chatfield, WMAZ Macon, Ga.; John
Clarey, WHAYV Haverill, Mass.; Dale
Clark, WAGA Atlanta, Ga.; Ron Coch-
ran, WCQP Boston; Forrest Cooke,
WHBF Rock Island, Ill.; John M. Cooper,
INS, N, Y.; Charles R. Day, WGAR
Cleveland; Lockwood Doty, WCON
Atlanta; Jack Dunn, WDAY Fargo, N.
D.; Bob Eastman, KOMA Oklahoma
City;, Joe Eaton, WLBZ Bangor, Me.;
Tom_ Eaton, WTIC Hartford; Howard
Eskridge, WSM Nashville, Tenn.; Dick
Faler, WTAD Quincy, Ill.; Wendell E.
Fogg, WCFM Washington, D, C.; Sereno
Gammell, WTHT Hartford; Bob Geer-
des, WMBI-WDIM Chicago.

Dave Gesler, WCHA Chambersburg,

2% MILLION PEOPLE

ONE COLUMBIA
x

\

: \
californians:

these PeOP
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San Francisco-Oakland Bay Market!

Represented Notionally by Edward Petry & Co.lInc.
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Pacific Agricultural Foundation, Ltd.
SanJose, California

- 740 on your dial

~< " $an Froncisco Studios
Polace Hotel
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TV Nets Are Fluid

INDICATING that the pres-
ent video network alliances
are still fluid and not perma-
nently set as yet, WMAR
Baltimore last Monday tele-
cast the full evening schedule
of the DuMont Television
Network, including programs
originating at both DuMont
stations, WABD New York
and WTTG Washington.
WMAR for the past few
weeks has carried a number
of CBS video shows, largely
during the weekends.

Pa.; Leon Goldstein, WMCA, NYC; Gor-
don Graham, WIBC Indianapolis; Mich-
ael Griffin, WTAQ Green Bay, Wis.; Ted
Haas, KOIL Omaha, Neb.; William
Hardy, WFMD Frederick, Md.; Charles
Harrison, WHBF Rock Island, Ill.; Jesse
Helm, WCBT Roanoke Rapids, N. C.;
Chuck Hilton, KGLO Mason City, Ia.;
Fred Moore Hinshaw, WLBC Muncie,
Ind.; John Hogan, WCSH Portland, Me.;
Phil Kerby, KGHF Pueblo, Colo.; David
E. Kessler, WHAM Rochester, N, Y.;
Ed Kirk, WPTF Raleigh, N. C.; Gene
Klavan, WCBM Baltimore; Ralph Knox,
WHEC Rochester, N. Y.; Jack Kreuger,
WTMJ Milwaukee; Mort Linder, WSBT
South Bend, Ind.; Robert Mackall,
WFMJ Youngstown, O.; Bob Mahoney,
KWH Shreveport, La.; Thomas Maoma-
han, WWJ Detroit; Jerry Mares, WCBM-
WBVM Baltimore; Allen Martin, Daily
News, N. Y.; Edward Maxwell, WHII,
New Bern, N. C.

Emiliegh Maxwell, WTAR Norfolk;
Charles McCuen, KRNT Des Moines; Sig
Mickelson, WCCOQ Minneapolis, Minn.;
Nick Mitchell, WFBC Greenville, S, C.:
Herb Morrison, KQV Pittsburgh, Pa.;
Soren H. Munkhof, WOW Omaha; John
Murphy, WCKY Cincinnati; Bud Neble,
KFAB Omaha; Phil Newsome, UP Radio,
New York; George O’Conner, WJINR
Binghamton, N, Y.; Paul O’Neill, WLCS
Baton Rouge, La.; Tim O’Sullivan, WGL
Ft. Wayne, Ind.; Charles Parker, WRAL
Raleigh, N. C.; Walter Paschall, WSB
Atlanta; George Passage, WRVA Rich-
mond; Sidney G. Pietzsch, WFAA Dal-
las, Tex.; Bob Redeen, WOC Daven-
port, Ia.; Charles Roeder, WCBM Bal-

timore, Md.; Greenville Seibels, WIS
Columbia, S. C.; Jack Shelley, WHO
Des Moines; Paul Shinkman, WBBC

Bethesda-Chevy Chase, Md.; Wendell H.
Siler, WDBJ Roanoke; Beckley Smith,
WJIAS Pittsburgh; Carleton J. Smyth,
Kent State U, Kent, O.; Jack Swenson,
WDAY Fargo, N. D.; Bob Truere, WCSC
Charleston, S. C.; Russ Van Dyke,
KRNT Des Moines; Paul Wagner, WOSU
Columbus, O.; Dick White, Yankee Net-
work. WEAN Providence, R, 1.; Marga-
ret Wilson, WNHC New Haven., Conn.;
Paul Zeimer, WKBH LaCrosse, Wis.

Difficulty of Measuring

Limited Groups Stressed

“IF the telephone sample falls
down in any particular, it is in the
measurement of ‘class’ or foreign
language program audiences,” C.
E. Hooper advised the San Fran-
cisco Radio Executive Club Nov.
11, ’

But he explained that “such pro-
grams are broadeast for limited
groups and should not be measured
by any universal yardstick.” As
result of inability to reach small
cities, towns and farms speedily or
cheaply, he explained that current
audience size facts are confined to
82 largest cities by populations.
Conceding the need for some meas-
urement of audiences beyond the
reach of telephone, he said mail
contact has been effectively man-
aged with that segment. Finally,
he stressed importance of using
available data only in measurement
of what it attempts to survey.

Telecasting



® When Med Maxwell goes on the air, you
can be sure farm folks are listening. This ace farm
reporter has informed aad entertained them for
more than five years on “Let’s Go Visiting,” the
Allied Mills, Inc. Spot Radio Program. And they
love it.

You can be sure that Allied salesmen love it,

too. They’ve seen how effectively carefully planned

Spot Radio sells Wayne Feeds in 32 agricultural

SO et
states. They’ve seen how effectively it influences : ”gﬁw”ﬁ
dealers, as well, throughout this hard-to-reach rerri-
tory. Like hundreds of other regional advertisers,
Allied Mills, Inc. discovered the value of matching
media to markets the Spot Radio way. And they've
proved it in profits,

Why npot find out how much the powerful
flexibility of Spot Radio could add to your adver-
tising plans? Ask your John Blair man.

Advertising of Allied Mills, Inc., is bandled by
Western Advertising Agency, Chicago

Otfices in Chicago » New York o Detroit  St. Louis e Los Angefes « San francisco LEADING RA
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Che Season for Thanks

TO LISTENERS (daytime and nighttime). .
Thanks for telling Mr. Hooper that you listen so regularly to Westinghouse
stations. . TO ADVERTISERS (local, spot, and network).. Thanks for filling
our broadcast hours with so many likeable, listenable programs. . TO AGENCIES
{large, small and in-between).. Thanks for putting Westinghouse stations at
the top of so many schedules.. TO OUR REPRESENTATIVES (national)*..
Thanks for your alertness in providing advertisers with up-to-the-minute
information on availabilities, costs and talent.. And many thanks to all

the people in all our stations who’ve made these results possible!
peop P

WESTINGHOUSE RADIO STATIONS INC

WBZ . WBZA . WOWO . KEX . KYW . KDKA

*NBC Spot Sales—Except for KEX + For KEX, Free & Peters
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" Naglorville Story

BY WGN oFf cHicaco

TAYLORVILLE, ILLINOIS is a real good town . . . its 10,500 people are
justly proud .of their 12 churches, 7 schools, hospital, parks and
modern buildings . . . and Taylorville is the County Seat of Christian
County, right in the middle of one of the richest agricultural regions in
the entire nation . . . in 1946 Taylorville’s retail sales were over 12
million dollars. It is located some 195 miles from Chicago, between
Springfield and Decatur.

As might be expected Taylorville has an aggressive Association of
Commerce . . . this Association, in conjunction with the University of
Illinois, recently published a 1947 Consumer’s Buying Survey. Every
fourth house in the entire town was personally interviewed. They found
out a lot of interesting things and one of the questions asked was: “Name
your three favorite radio stations.” Of all the stations mentioned, 4 were
in Chicago, 8 in St. Louis and 1 in Nashville and, also as might be ex-
pected, WGN led the entire list by a very substantial margin.

Taylorville, Illinois typifies countless other rich farm towns in the
middlewest. We know we are well received in the rural areas . . . we know
because the Broadcast Measurement Bureau tells us we have more cov-
erage exceeding 50°7 than any other Chicago station {example: Taylor-
ville, 739, day and 7897, night) and because surveys invariably bear this

out. Whether your sales message is for the metropolitan or rural areas,
it will do a better job on WGN.

Chicago 11

A Clear Channel Station . . J :ﬂ;‘:’:
Serving the Middle %J‘t lq

MB S Eastern Sales Office: 220 East 42nd Street, New York 17, N. Y.

West Coast Representatives: Keenan and Eickelberg
235 Montgomery St., San Francisco4 + 411 W, Fifth St., Los Angeles 13

d
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THINGS TO COME!

i
It

i R

United Nations Council Under Glass!

Many architects believe that the world of tomorrow will be a world of glass buildings. And now as one
further step toward this new world comes the proposed home of the United Nations Council to be located on
the East River in MNew York City,

The U-N's centrol buildings literally will be houses of glass, cbout the most radicolly designed buildings
in history. The structures probobly will be the first to have walls that are practically transparent glass. No
masonary will be visible, and an illusion will be <reated that the building is supported entirely by
glass, although actually the frame will be the regular skyscraper construction of steel encased in concrefe.

Toledo—The Heart of America’'s Glass Industry—will play an impartant role in creating this new home
for world peace.

And WSPD is proud of the fact that during the past 26 vyears it has become such a well-established part
of the daily lives of the people who live and work and buy in this great industrial center—Toledo, Ohio.

It is the purpose of WSPD to merit increasingly the name, “The Voice of Toledo''.

Y ¢ THE VO‘E o

TeR CENTUR

Just ask Katz 5000 WATTS

1]:1
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WANTED...

a national spo.

Incredible as it may seem, there was one such advertiser eleven long years
ago—and there has not been one since in the true sense of the word national
—coast to coast and border to border. You remember the famous Chevrolet
“"Musical Moments” program. It was on more than 400 stations with three
quarter-hour evening programs per week. Today there are regionals and
other programs destined for eventual network consumption, but not one
truly national spot program advertiser.

This situation is all the more remarkable when it is recognized that
national spot is one of the greatest advertising mediums ever known. It
offers advertisers outstanding advantages. For most of them it provides a
means of reaching more people far more economically and effectively than
any other radio medium. It makes possible intelligent direction and control
to give the advertiser the most for his dollar.

Here is what a national spot program advertiser can do with this and no
other medium:

... Select freely any number of stations—one or a thousand.

... Select freely the markets he wants where he has distribution
or need—and only those markets.

... Select freely the best station in each market, for his purpose,
regardless of size or network affiliation.

...Select freely the best time in each market, regardless of time
zones.

...Double up in any market where pressure is needed, by using
multiple stations, as multiple newspapers are now used.

... Hear programs including commercials before they go on the
air—assuring standard excellence.



+ program advertiser

... Get extremely valuable free local merchandising support of-
fered by many stations for spot program sponsors.

...Get the powerful advantage of local tie-up or cut-in an-
nouncements without extra cost.

... Get the freedom of a two weeks’ cancellation clause instead
of the usual thirteen.

...Control advertising for seasonal or climatic changes or for
social or racial differences, or for any other intelligent sales
purpose.

With such tremendous practical advantages, why haven't we scores of
national spot accounts similar to Chevrolet? That is, accounts that use
spot for its basic qualities and not just for a test on a trial campaign. We
mean accounts that buy top-name Hooper rated programs on transcriptions,
put them on radio stations and keep them there year after year.

Here is the greatest potential business in radio, not only for new stations
but for others feeling the first pinch of competition. Network business is lim-
ited to those few advertisers having national distribution. Local business is
limited. But there are literally thousands of advertisers, with regional or sec-
tional distribution, who form the vast potential for national spot. From this
great field will come the major radio station income of the future.

How can this reservoir of new business be opened? Present day methods
obviously are inadequate. No single station or small selling group ever
has or ever can accomplish much alone. The answer is simple—collective
efforts and national organization! National Spot radio will be the greatest
and most profitable business of radiol

Pl I gﬂayﬂzm (gmn/@m% Fnec. « Radee ﬂcﬁ&%/&bm‘ey
NEW YORK - BOSTON - DETROIT + ATLANTA - CHICAGO - L0S ANGELES - SAN FRANCISCO












LEADING all other San Antonio
network stations in locally spon-
sored programs.

LEADING all other San Antonio net-

work stations in local advertisers.

LEADING all other San Antonio
stations in public service programs
and announcements carried in the
public interest.

LEADING all other San Antonio
stations in hours of FM operation.
KISS now operates 13 hours daily
—FM Station “B” operates 1115
hours daily—and FM Station “C”
operates 8 hours daily.

TOWERS

OF
STRENGTH
IN

SAN ANTONIO
*

LEADING all other San Anionio sia-
tions with 27 new, completely air-con-
ditioned studios and offices.

LEADING all other San Antonio stations
in sports broadcasts.

Represented Naﬁoncxllf By

JOHN E. PEARSON CO.
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SPEARHEADING
THE PROGRESS

RADIOS BEST BUY
M THE
NATION'S CAPITAL

EYERETY (. DiLianp
oy won.

J ) 1397 -STRELT, AW

[

Respects
(Continued from page 48)

assistant painter boss, plumber’s
helper, refrigerator repair man,
ete. During this depression period
he subscribed to a correspondence
course and studied at home.

Early in 1936 he sat down with
a typewriter and a copy of a New
York City Classified Phone Book
determined to enter the advertis-
ing field as a copywriter. After
some market research experience
with two New York advertising
agencies, which involved door-to-
door interviews and research tabu-
lation, he finally joined Compton
Advertising in January 1937. In
June 1937, he became assistant
radio buyer under the famous
Muiray “Slide Rule” Carpenter,
now part-owner and general man-
ager of WPOR Portland, Me.

In September 1938, he was made
head radio buyer, a position which
he held until August 1943, when he
entered service. During the period
from 1938 to August 1943, the
radio media section tripled in
size and radio expenditures more
than quadrupled. By 1943 there
were four assistant radio buyers.

For approximately four years,
Mr. Maillefert served on the
AAAA Radio Committee, on the
Time Buyers Committee and par-
ticipated in discussions of many
leading industry problems, work-

IS

 Drawing Power

" Selling Power!

@ Although the “Chief” doesn’t need one, the
magnet in our illustration demonstrates the drawing
power of WJW. By alert programming and out-
standing merchandise promotion, WJW has become
a magnetic pole on the radio map of Northern Olio.
In the concentrated counties of this rich Northern
Ohio market, WJW reaches 95% of the homes and
949%, of the total retail sales.

For listeners and advertisers alike, WJW stands
for complete coverage.

BASIC
ABC Network
REPRESENTED NATIONALLY BY HEADLEY-REED

CLEVELAND

850 KC
5000 Watts

COMPANY
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ing closely with NARB, He worked
on the standardization of rate
cards and the revision of the
Standard Spot Radio contract
form with the Sales Managers
Committee of NAB, and also met
with that committee in their first
informal meeting to standardize
methods of determining coverage.
This meeting later led indirectly
to the formation of Broadcast
Measurement Bureau.

He was a charter member and
vice president for two years of
the Radio Executives Club of New
York. He was the radio representa-
tive on the AAAA Media Panel at
the Waldorf Astoria in November
1946.

In July 1943, he was appointed
a member of the Agency Radio
Advisory Committee of the War
Advertising Council which worked
exclusively on government war-
time appeals to the public.

While employed at Compton,
Mr. Maillefert met and corre-
sponded with the personnel of
hundreds of individual stations
with whom the agency did busi-
ness. He traveled extensively, vis-
iting radio stations and securing
first-hand working knowledge of
the operations of large, medium
and small stations.

Radio Research

He has been intensively active
in radio research problems, with
which the Compton agency has
always been concerned.

It was essential for Bill Maille-
fert to know what programs were
best accepted on different types
of stations, large and small, and
by geographic areas.

He entered service in Septem-
ber 1943 with the Army Trans-
port Service. He remained in
service until discharge in Septem-
ber 1945, He claims to be the only
man he ever met who actually dis-
charged himself from service. In
September 1945, after V-J Day, he
was “Acting Captain” of a 185-
foot tanker which was undergoing
repairs in the Charleston, S. C.
Navy Yard. In the ATS, which
is sort of a special Merchant Ma-
rine Unit of the Army, a man
cannot secure a discharge ex-
cept from the captain of the ves-
sel. One day while rummaging
thru the supplies in the captain’s
desk he came across the official dis-
charge pad. So filling it out prop-
erly he “discharged himself,” sent
the papers through the proper
channels and returned to the
Compton Agency.

Overseas Duty

While overseas, he was stationed
at Sydney, Australia, at Milne
Bay, Oro Bay, Finschaven in New
Guinea and at Cape Gloucester in
New Britain.

In April 1939 he married Cath-
ryn Joughin of Newark. They
have one child, Christopher Wil-
liam—aged 18 months.

Mvrs. Maillefert, who is on WVET’s
continuity staff, worked at the

BROADCASTING

Army Signal
Corps veteran, formerly with WCAE
Pittsburgh, has joined WCAU Phila-

delphia, as studio engineer. He also had

done engineering work for Upper Darby

(Pa.) police radio station.

ENNETH MISKINS,

ERNEST GRAHAM has joined WIS Co-
lumbia, S. C., as transmitter operator,
replacing HUGH BARNETT, who re-
signed to join WIST (FM) Charlotte,
N. C.

SOUND APPARATUS Co., New York,
has announced completion of its Rack-
Mounted frequency response recorder,
Model FR-1. New recorder has two
motors, one for paper and one for pen
drive; one or two paper speeds; Dprovi-
sion for mechanical linkage to oscillator
and ready accessibility to input ter-
minals.

MILTON NICHOLAS, engineer at WWL
New Orleans, is the father of a girl,
Marjorie Louise.

EDDIE DELA PENA, recording éngineer
of Don Lee Broadcasting System, Hol-
lywood, is the father of a girl born
Nov, 10.

ROD CLARK, former chief operator of
CJCS  Stratford, has joined CKOX
Woodstock, Ont.,, in same capacity.

Publicity Department of the Ford
Co., at the World’s Fair and J. C.
Penney in New York City on copy
and promotion. She developed
Penney’s entire radio promo-
tional program between 1939 and
1942. She wrote, directed and ap-
peared in Uncle Sam Speaks, a
series of programs written for
the Foreign Language Division of
OWI in 1942 and 1943. In addi-
tion, she volunteered for work
with the AWVS in New York City,
writing radio seripts, speeches and
public service announcements.

Mr. Maillefert’s hobbies are golf,
hunting and sailing. He is an avid
collector of pipes and is seldom
seen without one. About three
years before he entered service, he
acquired, together with two other
Comptonites, the Great Republic,
a Marconi rigged sloop of 30 feet.
The Maillefert’s spent most of
their week-ends and summer vaca-
tions cruising on the Long Island
Sound and up the eastern sea-
board to Buzzard’s Bay and
Martha’s Vineyard.

The Mailleferts have recently
acquired a house (their first) in
Rochester and moved up to that
city.

100% W
HOME COUNTY

BMB

KFXJ

GRAND JUNCTION
COLORADO
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SiD LASHER

HUGH iVEY

GEORGE TRENT

BIiLL TERRY

M

JON FARMER

BILL McCAIN
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They Talk For You...of Many Things

—"'of shoes and ships and sealing wax, of cabbages and kings.”
They talk for you to 41 9% of Georgia's radio homes . . . to half
the State’s population.

Whatever is required to put your sales message across effectively
here is the announcing talent to do it. Their versatility is the spice
and variety that makes WAGA Atlanta’s Iistened-to station.
Their combined years behind a microphone adds up to the
announcing know-how that puts WAGA away out front in sales
producing results.

Aflants 5

5000 WATTS—590 KILOCYCLES
National Representatives
AVERY -KNODEL

New York +* Chicago * San Frantcisca
Los Angeles * Atlanta

True, the flavor may be Southern, as Southern listeners like it, but
the accent s strictly on SALES. Try 'em!
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MILLIOX
DOLLAR
BALLROON™

INQUIRE NOW ABOUT OUR GUARANTEED
R —.
13-26 -52 WEEK CONTRACT PLAN

BOSTON 16, MASS.
FORJOE & CO.-NATIONAL REPRESENTATIVES
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All set to
“Go Places

/4

'The 22D Portable
Speech Input
Equipment

The rugged, time tested 22D oper-
ates either from commercial a-c
fines or {rom self-contained hat-
teries. Chromium position-refer-
ence markers and raised pointers
of the mushroom-type mixer hnobs
peru}lit the operator tokeep hiseyes
on the event he’s covering, while
maintaining complete control.

If you're looking for convenience
of operation plus long and depend-
able service in an easily carried
equipment, order vour 221) now
from vour nearest Graybar Broad-
cast Eq nipment Representative,
or write Graybar Electric Com-
pany, 420 Lexington Avenue, New
York 17, N. Y.

Western Eleclric

DISTRIBUTORS: In the U.S. A.—Graybar Elec-
In Canada and Newfoundland —
Northern Electric Company. Lid.

tric Company,

—QUALITY COUNTS~—
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NTHONY (Tony) J. KOELKER has

been appointed stations relations

manager for ABC Central Divisions,
Chicago. He succeeds ROBERT E. JONES
Jr., who resigned to take over maxnager-
ship of WIRL, new Peoria, Ill., station.
Mr. Koelker has been sales program
manager for ABC Central Div. since his
discharge from USN in October 1946.
He joined ABC as press department
manager in 1942.

CHUCK WILEY, former member of MBS’
midwest publicity office, and recently
in charge of network co-op sales for
division, has joined publicity depart-
ment of WBBM Chicago.

CODY PFANSTIEHL, director of press
information at WTOP Washington,
has been appointed promotion manager
in addition to his press information
duties, Mr. Pfanstiehl joined WTOP in
July 1947. CAROL GRAF, former ad-
vertising director for Tate-Brown Co.,
Charlotte, N. C. and previously UP
bureau manager in Charlotte, has
joined WTOP press information and
promotion staff.

WDNC Tees Off

GOLF TEE inserted in promotion card
released by WDNC Durham, N. C.,, an-
nounces that: “Soon! WDNC Will (tee)
Off With 5000 Watts.” Card is mailed
in envelope which bears inscription.
‘‘Here's the Story of the 5000.” Copy is
written in golf language, stating that
“‘the station that has always heen noted
for its ability to drive a message
straight down the airways for top-flight

results, now steps a . . way up to 5000
watts. . "

Key Promotion
COLORFUL mailing piece featuring
“Music for Remeinbering,” program

heard on KLX Oakland, has been issued
by that station to the trade. Mailing
plece is headed “KLX Has the Kev To
More Listeners Per Dollar! More Profits
For You!” Keyhole on cover shows car-
toon drawing of boy and girl holding
hands. Inside pages of folder present
illustrations of promotional gimmicks
being used by the station to promote
the show. This is second in series of
campaigns in Northern California being
conducted by KLX

Dayton Business

REPRINT of article from Dayton (Ohio)
Dalily News revealing that business in
Dayton “shows rise in all fields” has
been released to the trade hy WHIO
Dayton. Article is reprinted on WHIO
letterhead and bears banner below in
large type reading, ‘“Recession® Not In
Dayton, Ohio!”

WIS Promotion

CIRCULARS promoting “The Ford The-
atre,”” NBC show heard on WIS Colum-
bia, have been distributed by that sta-
tion. Large picture of Howard Lindsay,
narrator of show, is featured in center
of circular with copy ‘‘cordially invit-

ing’ listeners to hear ‘“The Ford The-
atre,” sponsored by Ford Motor Co.
and ‘“‘your local Ford dealer.” WIS

also is distributing folders featuring its
“Youth Speaks” program, heard Sat.,
10:30-11:30 a.m. Folder describes format
of show and invites comments.

Nutrena Feeds Dealers
Sponsoring lowa Co-op

NUTRENA FEEDS dealers
throughout Iowa are sponsoring a
52-week weather roundup over
Iowa Tall Corn Network, in which
over 25,000 Nutrena Feeds dealers
will be recognized. Each local sta-
tion acknowledges three of its
dealer sponsors on each of its
two daily weathercasts. Sponsor-
ship is handled on a local coop-
erative basis.

Show is aired four times a day:
7:45 and 8:30 a.m., and 4:25 and
4:55 p.m., with two local and two
network programs. Clair Hull is
account executive for Bruce-Brewer
agency handling account, George
Webber, general manager of lowa
Tall Corn Network, arranged for
the programs. They are heard on:
KBUR KR0S KDEC KWDM
KDTH KVFD KFJB KTRI KICD
KAYX KSWI KSIB KOKX
KWPC.

Canned Promotion
CAN of Pennsylvania sweet peas,
grown in Columbia County (Pa.),
and ‘‘packed for you” by Blooms-
burg Packing Co., has been sent
to agencies and the trade by
WCNR Bloomsburg, Pa. Wrapper
on can features WCNR mike with
frequency and power. Promotion

copy invites recipient to ‘‘try
these delicious, sweet, tender
peas” for pleasure, and for ad-

vertising to ‘“inquire for time
on WCNR.” Gimmick is first in
series of promotions, tied in with
Central Pennsylvania produced
products.

KYW Host

WEST POINT CADETS will be enter-
tained by KYW Philadelphia at dinner
and dance following Army-Navy game
Nov. 29. John Wanamaker Department
Store will hold dance and dinner in
its Great Crystal Tea Room in coopera-
tion with KYW. All entertainment fea-
tures will be in formal manher, with
dinner and dance music by Clarence
Fuhrman and the KYW Orchestramen.
At 7 pan. KYW will originate half-hour
broadcast from the store.

Football Honor Roll

HONOR ROLL of outstanding high
school football players in the area has
been compiled by Tait Cummins, sports
director for WMT Cedar Rapids. Certifi-
cates of honor will be sent to players
and coaches by the station. Instead qf
naming first, second and third teams,
Mr. Cummms grouped nominees into
a squad. To select the squad, he sent
ballots to more than 100 coaches in sta-
tion’s listening area, asking them to
submit nominees. Station reports that
coaches and players praised the idea
as step forward in recognizing prom-
ising high school players.

WJIBK License Tags

METAL LICENSE plates bearing call
letters of WJIBK Detroit, have been sup-
plied to all station staff members. Call
letters are displayed in black on white
background. As Michigan requires only
one state license plate, that belng on
rear of each vehicle, new promotion
pieces are to be used on front of cars.

‘Sold-Out (Soon)

“BETTER STAKE a Claim on Clellan
Card” is warning to advertisers given in
latest promotional folder released hy
WCCO Minneapolis-St. Paul. Featuring
“Spinner’s Sanctum’ program, con-
ducted by Mr. Card, folder warns ad-
vertisers that other WCCO programs
have been ‘sold-out” when requested
by sponsors, and that avallabilities on
Mr. Card’'s program are going fast.
Cover of folder is solid brown with sign
at top reading, “Sold-Out (Soon).”
Inside pages of folder give data on

“Spinner’s Sanctum,”” and cartoon draw-
ing of announcer at WCCO mike sur-
rounded by signs reading “The Property

of . . . [sponsors].”
Fur Prize
FURS valued at $25.000 are to be

awarded in contest conducted by Gen-
eral Mills Inc. on its “Betty Crocker
Magazine of the Air” on ABC. En-
trants must complete in 25 additional
words or less, the sentence: “I like the
Betty Crocker green split pea soup he-
cause. . .” Entry must be accompanied
by package top from split pea soup.
Contest closes today (Nov. 24).

New Program Schedules

TELEGRAMS to the trade were used to
herald first issue of new program sched-
ule of WISN Milwaukee. Telegrams were
in verse form, and notified the recipient
to watch for the forthicoming guide.
Schedule will be issted in revised form
twice a month. It is printed in dark red
and black, and cover is used to feature
WISN personalities, program partici-
pants and clientele.

Food Drive Packet

RADIC PACKET for guidaunce of sta-
tlons in cooperating with Citizens Food
Committee has been sent to stations by
Charles Luckman, chairman. Prepared
under direction of William Spire, com-
mittee radio director, packet suggests
procedures for food conservation and
includes program material, station
breaks, 20-second and one-minute an-
nouncements, special announcements
for child programs, special facts for
women broadcasters.

Teachers’ Manuals

THREE MANUALS have been published
and distributed by WIP Philadelphia,
to aid teachers and students in fol-
lowing three of the station’s five in-
school-listening educational programs.
All handsomely printed and attractive-
ly illustrated, manuals outline pro-
grams for each series during coming
school year. Each manual bears name
of program it outlines.

RCA Neon Signs

POINT-OF-SALE identifier, a neon
tubular window sign, is being made
available to television set dealers by
RCA Victor. Sign bears '"RCA Victor
Radio & Television” message in two
lines and comes complete with all ac-
cessories, packed in specially-designed
shipping crate to eliminate breakage
dangers. Retailers obtain the signs
through their distributors.

KMA Coverage Study

COVERAGE and market study has been
released by KMA Shenandoah, Iowa, in
form of 16-page booklet. A three-part
study, booklet contains (1) findings of
BMB, (2) area-wide telephone coinci-
dental surveys and (3) analysis of three
consecutive years of audience commer-
cial mail. KMA is offering the booklet
free to agencies, advertisers and sta-
tlons on reaquest.

WATTS

Day
and

Night

More POWER-ful than ever!

NATIONALLY REPRESENTED BY

GEORGE P. HOLLINGBERY CO.
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The REGISTER Lists

® The Advertiser, Address,
Capitalization

Products with Trade Names
Corporate Executives
Advertising Manager
Sales Manoger
Printing Buyer

Advertising Ageney
Handling Account

Account Executive

® Advertising Media Used

® Expenditures for previous

AccuraTe Facrs
about 13,000 Advertisers

for ?5% of all

U.S. ADVERTISING

¢ If you’re directly or indirectly connected
with advertising — if you need selling facts about
the Companies and their Agencies who spend 95c¢
of every national advertising dollar — you need
the STANDARD ADVERTISING REGISTER.,

» Here, cross-indexed for instant reference,
are 13,000 companies with executive personnel,
12,000 brand names, and 47 product groups sub-
e divided into 82 classifications. Here’s the pertinent

information you need to solicit the Advertiser or
AGENCY LIST Agency by person or mail.

Standard source of informa-
tion about 2,000 -U. S. and
Canadian advertising agen-

cies with list of their recog-
nitien, personnel, and over
30,000 clients. lssued three
times a year — the AGENCY
LIST is part of STANDARD’S
complete service or may be
purchased separately.

year—Magazine, Farm
Paper, Radio

® Advertising Appropriations

@ Character, Extent of
Distribution

330 WEST 42nd STREET
New York 18, N. Y.
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Fnee

Write for colored illustrated
booklet giving full information
about the STANDARD ADVER-
TISING REGISTER and Supple~
mentary Services, It's yours foe
the asking.

NATIONAL REGISTER PUBLISHING CO., INC.

333 N. MICHIGAN AVENUE
Chicago 1, lllinois
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distortion from 50 to 15,000 cycles {For monitor pur-

poses at +39 DBM power output—less than 1% dis-
tortion from 50 to 10,000 cycles)—Frequency response

with PLUS 30 DBM power output—Iess than .5 % total
=+ 1 db from 30 to 15,000 cycles.

The Lange

A pre-amplifier or booster, Type 116-A with PLUS 18

DBM power output—less than .5 % total RMS harmonic
distortion from 50 to 15,000 cycles—frequency re-

sponse =+ 1 db from 30 to 15,000 cycles.
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A Program, monitor or booster amplifier, Type 117-A,
Wryite today for our new booklet “PLUG-IIIV-‘

Amplifiers by Langevin”’

Engineer's Careful
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Consideration

November 14 Decisions . . .
BY COMMISSION EN BANC

AM—1340 ke

San Luis Obispo Bestg, Co., San Luis
Obispo, Calif.—~Granted CP new station
1340 kc 250 w unl.

AM—1380 kc

Wilmington Tri-State Bestg. Co. Inc.,
Wilmington, Del—Granted CP new sta-
tion 1380 kc 1 kw DA-DN sharing with
WAWZ; engineering cond.

AM—850 kc

WRUF Gainesville, Fla.—Granted CP
to change hours from L-KOA to unl.,
install new trans. and DA-N and change
trans. location; engineering cond.

Hearing Designated

Baker Bestg., Co., Fresno, Calif.—Des-
ignated for hearing application for new
station 1600 kc 1 kw unl. DA-2 and
ordered that KUBA KPMO KASH be
made parties to proceeding.

Modification of CP

WMBR Jacksonville, Fla.—uUranted ap-
plication tor mod. CP to make changes
in DA to obtain CAA approval, and ior
extension of completion date; engineer-
ing cond.

KLEE Houston, Tex.—Granted mod.
CP to change DA-N to DA-DN (DA-2)
and mount FM ant. on number two
tower; engineering cond.

WKJG Fort Wayne, Ind.—Granted
mod. CP to mount separate tower on
site which is to be used for four tower
AM DA.

WGTM Wilson, N. C.—Granted mod.
CP to change type trans., for approval
of DA, and to change trans. location.

SSA—1130 ke

KYOR San Diego, Calit.—Adopted or-
der denying request for SSA to operate
on 1130 kc¢ with 100 w-N tor period notv
t0 exceed six months.

Records Deleted

KGVN Grass Valley, Calif.—~Grant-
ed request to delete all records re-
lating to CP and modifications granted
Jan. 16, March 31 and June 20, and
cancel these authorizations.

Hearing Designated

WMPC Lapeer, Mich.—Designated for
hearing application for mod. license
to increase 1ts hours or operation trom
specified to unl. except on Saturday,
bringing total hours of operation to

90 hours per week. (Comr. Jett for
Grant.)
Petition Denied
Birney Imes Jr., Grenada, Miss.—

Adopted decision and order denying
petition for reconsideration or rehear-
ing of Commission’s decision of June
12, 1947, denying application and grant-
ing that or Grenaaa Broadcasting Co.,
or in alternative for leave to amend
and grant petitioner’s application as
amended, simultaneously with appli-
cation of Grenada Broadcasting Co.
(Comr. Jones not participating.)
License Renewal
WBAT Marion, Ind.—Granted re-
newal of license for period ending
Nov. 1, 1950.
WWOD Lynchburg, Va.—Same.
KKIN Visalia, Calif.—Granted renewal
of license for period ending Aug. 1,
1950.
KTNM Tucumcari, N. M.—Same.
KVFD Fort Dodge, Iowa—Same.
WCTT Corbin, Ky.—Same.
Hearing Designated
KYOS Merced and KX0OA Sacramento,
Calif. — Designated for consolidated
hearing application of KYOS to change
frora 1490 kc 250 w unl. to 1480 kc 5
kw DA-N wunl, with application of
KXOA t0o change from 1490 kc 250 w
unl. to 1480 kc¢ 1 kw unl. DA-N.
WLAQ and WROM Rome, Ga.—Desig-
nated for hearing in consolidated pro-
ceeding applications of WLAQ and
WROM, each requesting to change fre-
quency and power of statlons to 1400
kc 250 w unl.; and granted petition of
WGNH that WROM be designated and
petitioner made party to proceeding.
Forrest City Broadcasting Co. Inc.,
Forrest City, Ark.—Designated for hear-
ing application for new station 1490
k¢ 250 w unl. and granted petition
of KDRS that above application Ye
designated and petitloner made party
to proceeding.

November 14 Applications . . .

ACCEPTED FOR FILING
Assignment of CP

WAGF Dothan, Ala.—Voluntaty as-
signment of CP from John T. Hubbard,
Julian C. Smith, Fred C. Moseley and
Horace Hall d/b as Dothan Bcstg. Co.
to Julian C. Smith, John T. Hubbard
and Fred C. Moseley d/b as Dothan
Bestg. Co.

License for CP

WROD Daytona Beach, Fla.—License
to cover CP as mod. which authorized
new standard station and authority

Acrions of e FCC |

CP-construction permit

ant.-antenna

NOVEMBER 14 to NOVEMBER 20

cond.-conditional

DA-directional antenna D-day LS-local sunset
ERP-effective radiated power N-night mod.-modification
8T-studio-transmitter aur-aural trans.-transmitter
synch. amp.-synchronous amplifier vis-visual unl.-unlimited hours

to determine operating power by di-
rect measurement of ant. power.
KRUS Ruston, La.—License to cover
CP as mod. which authorized new
standard station and authority to de-
termine operating power by direct
measurement of ant. power.

Modification of CP

WFMD Frederick, Md.—Mod. CP which
authorized increase power, install new
trans. and change trans. and studio
locations, for extension of commence-
ment and completion dates.

KFVS Cape Girardeau, Mo.—Mod. CP
which authorized change frequency,
increase power, install new trans. and
DA-N and change trans. location, for
extension of completion date.

KMFR Great Falls, Mont.—Mod. CP
which authorized new standard station
for extension of completion dates.

KELN Ely, Nev.—Mod. CP as mod.
which authorized new standard sta-
tion for extension of completion date.

WCAP Asbury Park, N. J—Mod, CP
which authorized changes in vertical

ant. and to mount FM ant. on AM
tower, for extension of completion
date.

WVYNJ Newark, N. J.—Mod. CP which
authorized new standard station for
extension of completion date.

License for CP

WTNS Coshocton, Ohio—License to
cover CP as mod. which authorized
new standard station and authority to
determine operating power by direct
measurement of ant. power.

Modification of CP

WSAN Allentown, Pa.—Mod. CP as
mod. which authorized increase power,
install. new trans. and DA-N, for ex-
tension of completion date.

WLBG Laurens, S. C.—Mod. CP which

authorized new standard station to
make changes in trans. equipment
and for approval of ant., trans. and

studio locations. AMENDED re changes
in ant. and ground system; type trans.
and change trans. and studio locations.

KOGT Orange, Tex.—Mod. CP which
authorized new standard station to
change type trans., to change studio
location and for extension of com-
pletion date.

License for CP

WBTM Danville, Va.—License to cover
CP as mod. which authorized change
frequency, increase power, install. new
trans. and DA-N and change trans.
location and authority to determine
operating power by direct measurement
of ant. power.

Modification of CP

WRBL-FM Columbus, Ga.—Mod. CP
as mod. which authorized new FM
station for extension of completion
date.

FM—100.1 mc

Tribune Pub. Co., Pratt, Kan.—CP
new FM station (Class A) on Channel
261 100.1 mc, ERP 9025 w.

Modification of CP

WUOA Tuscaloosa, Ala.—Mod. CP
which authorized new noncommercial
educational station for extension of
completion date.

AM—1010 kc

Athens Bestg. Co. Inc., Athens, Ala,—
CP_new standard station 1010 kc 250
w D

(Continued on page 68)
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FCC Actions

(Continued from page 66)

Applications Cont.:

TV—174-180 mc

The WGAR Bestg. Co.,, Cleveland—
CP new commercial televislon station
on Channel 7, 174-1830 mc¢, ERP of
vis. 11 kw, aur. 12 kw and unl,

Assignment of CP

KLAC-TV Los Angeles—Consent to as-
signment of CP to KMTR Radio Corp.

APPLICATION RETURNED
FM—Unassigned
Associated Electronic Enterprises Inc.,
Woonsocket, R. I.—-CP new FM station
(Class A) on frequency not specified,
ERP 300 w. RETURNED Nov. 4, 1947.
TENDERED FOR FILING
Modification of CP
WKTY LaCrosse,. W...—Mod. CP to

change proposed trans. location using
580 ke 1 kw unl. DA-DN.

AM-—1580 kc
Watertown Radio Inc.,, Watertown,
Wis.—CP new standard station 1580 kc
250 w D.

November 17 Decisions . . .
DOCKET CASE ACTIONS
Petition Granted

Announced memorandum opinion and
order granting petition of Lee-Smith
Bestg, Co., Faribault, Minn., insofar as
it requests that Commission reconsider
and vacate grant made July 28, 1947,
authorizing KFNF Inc., Shenandoah,
Iowa, to change trans. site, install new
ant. and increase D power of KFNF from
1 to 5 kw, operating on 920 k¢ 500 w-N;
insofar as petition requests that Com-
mission grant this application, subject
to cond. that applicant file application
for mod. CP specifying DA-D which
would afford petitioner’s proposed op-
eration protection in accordance with
FCC standards, it is denied.

SERVICE DIRECTORY

FREQUENCY MEASURING
SERVICE

oct Measurements < af ony time

R €. A COMMUNICATIONS, INC.
64 Broad Street NowYork 4, M. Y.

...U‘nosn---'.-c-.-.-'a..<l“..oo-¢1‘

The
Rebert L. Kaufman

Organization
Teshnical Maiatenamee, Censtruetion
Supervision aad Business Servicss
Munsey |‘|‘§,B W Eh' gton 4, D. C
5 ashington 4, D. C.

Distrid 2292

Custom-Built Equipment
U. S. RECORDING CO.

1121 Vermont Ave, Wash. 5, D. €.
District 1640

TOWER SALES & ERECTING CO.
Radio Towers
Erection, lighting, painting &
Ground Systems
6100 N. E. Columbia Blvd.
Portland 11, Oregon
C. H. Fisher, Agent Phone TR 7303

REPRODUCER REPAIRING
SERVICE

ALL MAKES--SPECIALISTS 9A & 9B
NOW -- 48 HOUR SERVICE

BROADCAST SERVICE CO.

334 ARCADE BLDG., ST. LOUIS {, MO.

WINFIELD SCOTT McCACHREN
AND ASSOCIATES
Consulting Radio Eagineers
TELEVISION SPECIALISTS

410 Bond Bidg. 8098 Windemere Avs.
Washington 5, D. C. Drexsl Hill, Pa.
Dletrict 6923 Sunset 253

TOM G. BANKS, JR.

CONSULTING RADIO ENGINEER
320 CENTRAL BUILDING
PUEBLO, COLORADO

Pueblo 5034

WILLIAM E. RICHARDSON

Consulting Radio Engineer

1935 S. W. Moss St. Cherry 4070
Porfland 1, Oregon

LYNNE C. SMEBY
Consulting Radio Engineers
820 13th St. N. W., EX. 8073
Washington 5, D. C.

Preliminary surveys, management
and operational consulting service
based on practical experience with AM,
FM and Facsimile,

Phone EXeoutive 2939

RADIO CONSULTANTS, INC.

Leonard L. Asch, Director
1010 V, Ave., Washi 5, D. C

LOYD R. AMOO
CONSULTING RADIO ENGINEER
121 EIGHTH ST, S.E. PHONE 845-W
JAMESTOWN, NORTH DAKOTA

GEORGE P. ADAIR
Radso Engincering Consslsens

1833 M STREET. N. W.

EXecuTive 1230 WASHINGTON 8, D. C.

Radio Towers Erected
Painted and Serviced

Ground Systems and
Transmission Lines
Installed

CLAY PLYMATE COMPANY, INC.
1814 Apco Tower Phone 7-7822
Oklahoma City, Oklakoma

LEE E. BAKER
Consulting Radio Engineer
Fritz Bauer ¢ Associate
826 o 28 Landers Bldp.
Telephone ® 3621
Springfield, Missouri

Page 68 o November 24, 1947

Ordered that those parts of July 28
order granting application of Lee-Smith
Bestg. Co. for new station Faribault
on 920 kc 1 kw unl. DA and application
of KFNF be vacated and set aside, and
that order, insofar as it grants applica-
tion of Associated Bestrs. Inc., Wadena,
Minn., remain in full force and effect;
further ordered that application of
Assoclated Bestrs. Inc., be severed from
Lee-Smith and KFNF applications
(Comrs. Hyde and Webster not partici-
pating).

Announced proposed decision looking
toward grant of application of Lee-
Smith Bestg. Co. for new station Fari-
bault, Minn., 920 k¢ 1 kw unl. DA-D,
and denial of application of KFNF to
operate with increased power D with
DA, without prejudice to immediate
filing of application specifying opera-
tion which would provide proposed Lee-
Smith station, and other proposed and
existing stations with protection in ac-
cordance with FCC standards (Comrs.
Webster and Hyde not partlcipating).

BY THE SECRETARY

KGEZ Kalispell, Mont.—Granted li-
cense for increase in power to 250 w
and install new trans.

WWSR St. Albans, Vt.—Granted li-
cense covering installation of new
trans.

KRAL Rawlins, Wyo.—~Granted license
for new station 1240 ke 250 w unl.

KSIX Corpus Christi, Tex.—Granted
license for new station 1230 kc, 250 w
unl. and for change in studio location.

KTIL Tillamook, Ore.—Granted li-
cense for new station 1590 kc 250 w unl.

WSID Essex, Md.—Granted mod. CP
to make changes in vertical ant.

WJJFL Niagara Falls, N. Y.—Granted
mod. CP for approval of ant. and trans.
location.

Following were granted extension of
completion dates to dates shown: KVVC,
The Ojal Bestg. Co,, to 3-17-48; WCRS,
Grenco Inc., to 5-26-48; WNAX, Cowles
Bestg. Co.,, to 2-9-48; WGWD, G. W.
Covington Jr. to 12-13-47.

WOTW Nashua, N. H.—Granted li-
cense for new station 900 kc 1 kw D.

WBSC Bennettsville, 8. C.—Granted
license for new station 1400 kc 250 w
unl.

WSLI Jackson, Miss.—Granted license
for change to 930 kc, increase power to
5 kw-DA-N, Install new trans. and DA-
N and change in trans. location.

WEWO Laurinburg, N. C.—Granted li-
cense for new station 1080 kc 1 kw D
and change of studio location.

KRNT Des Moines, Iowa—Granted
mod. CP to change type trans.

KDHL Faribault, Minn. — Granted
mod. CP to change type trans. and
change studio location.

WANE Ft. Wayne, Ind.—Granted mod.
CP to make changes in trans. and ap-
proval of ant. trans. and studio loca-
tion.

WEMB San Juan, P. R.—Granted mod.
CP to make changes in vertical ant.
and change trans. location.

WVVW Fairmont, W. Va.—Granted
mod. CP for approval of ant. and trans.
location and to change studio location.

WBOC Salisbury, Md..——Granted mod.
CP for extemsion of completion date to
11-16-47,

WLAM Lewiston, Me.—Granted license
for new station 1470 k¢ 5 kw-DA unl.

KSIW Woodward, Okla.—Granted li-
cense for new station 1450 kc 250 w unl.

WSBT South Bend, Ind.—Granted li-
cense covering increase in power to 5
kw, install new trans. and changes in
DA.

Albuquerque Bestg. Co., portable,
area Albuguerque—Granted license for
new remote plckup station KNHU.

Minn, Bestg. Corp., area Minneapolis
—Granted license for new remote pick-
up, station KNGL.

WEEB Southern Pines, N. C.—Granted
mod. CP to change type trans., approval
of ant. and trans. location and to
change studio location.

Following were granted mod. CPs for
extension of completion dates as in-
dicated: WNJD, H. C. Winslow, Mead-
ville, Pa. to 12-30-47; WHAI-FM, John
W. Haigis, Greenfield, Mass., to 2-13-
48; WOAP-FM, Argus-Press Co., OW0sSso0,
Mich., to 3-1-48;, WTRC-FM, Truth Pub.

Co. Inc., Elkhart, Ind., to 2-11-48;
WPAM-FM, Miners’ Bestg, Service,
Pottsville, Pa., to 1-15-48; WCAE-FM,

WCAE Inc. Pittsburgh, to 3-1-48; KLX-
FM, Tribune Bldg. Co., Oakland, Calif.,
to 2-3-48; WJINO-FM, WJNO Inc., W.
Palm Beach, to 3-6-48; WCAO-FM, The
Monumental Radio Co., Baltimore, to
4-10-48; WJLK, Asbury Park Press Inc.,
to 12-25-47; WHP-FM WHP Inc, to 5~
26-48.

WTOB Winston-Salem, N. C.—Grant-
ed license for new station 710 kc 1 kw
D and for change in studio location.

KAKE Wichita, Kan.—Granted M-
cense for new station 1490 k¢ 250 w unl.
and to specify studlo location,

WROW Albany, N. Y.—Granted li-
cense for new station 590 kc 5 kw-LS
1 kw-N unl. and specify studio loca-
tion.

KTBB Tyler, Tex.—Granted license for
new station 600 k¢ 500 w D.

KSCO Santa Cruz, Calif.—Granted 1i-
cense for new station 1080 kc 1 kw D,

KELP El Paso, Tex.—Granted license
for new station 920 k¢ 1 kw D.

KSAC Manhattan, Kan.—Granted li-
cense for increase in power, install new
trans. and vertical ant. and change in
trans. location.

KIPA Hile, T. H—Granted license for
new station 1110 kc¢ 1 kw unl.

WWNC Asheville, N. C.—Granted li-
cense to use old trans. for aux. pur-
poses with 1 kw.

KYSM Mankato, Minn.—Granted mod.
CP for extension of completion date
to 1-1-48.

KWRT Renton, Wash.—Granted mod.
CP for approval of ant., trans. and
studio locations.

KWBB Wichita, Kan.—Granted mod.
CP to change type trans. and for ap-
proval of ant. and trans. location.

WRCS Ahoskie, N. C.—Granted mod.
CP for approval of ant. trans. and
studio location.

WLIZ Bridgeport, Conn. — Granted
mod. CP for approval of ant. and trans.
location.

Following were granted extension of
completion dates, as shown: WEMP Mil-
waukee, to 5-26-48; WBBW Indianapolis,
to 2-28-48; WKST New Castle, Pa., to
1-1-48.

November 17 Applications . . .
ACCEPTED FOR FILING

AM—640 kc
KFI Los Angeles—Authority to de-
termine operating power by direct
measurement of ant. power.

AM—980 kc

Central Valley Bestrs.,, Merced, Callf.
—CP new standard station 980 k¢ 1 kw
D.

Modification of CP
WGPC Albany, Ga.—Mod. CP which
authorized installation of new trans.
and vertical ant. and change trans. loca-
tion, for extension of completion date.
WSAR Fall River, Mass.—Mod. CP, as
mod., which authorized change fre-
quency, increase power, install new
trans. and DA-DN and change trans.
location, for extension of completion
date.
AM—1240 kc
Suburban Bestrs., Jackson, Mich.—
CP new standard station 1240 kc 250 w
unl. Contingent upon WJIM being
granted change of facilities.

AM—1070 kc
WHPE High Point, N. C.—Authority
t0 determine operating power by direct
measurement of ant. power,

AM—1470 kc

The Midwestern Bcestg. Co., Toledo,
Ohio—CP new standard station 1470 kc
1 kw DA unl.

AM-—750 kc

KSEO Durant, Okla.—Authority to
determine operating power by direct
measurement of ant. power.

AM—1410 kc

Nashville Radio Corp., Nashville,
Tenn.—CP new standard station 1410
kc 5 kw DA unl.

KRIG Odessa, Tex.—Authority to de-
termine operating power by direct meas-
urement of ant. power.

AM—1440 kc

Williamson Bcestg. Corp., Pikesville,
W. Va.-——CP new standard station
1240 kc 250 w unl. AMENDED to change
frequency from 1240 to 1490 kc.

AM—1580 kc
Watertown Radio Ine.,, Watertown,

Wis.—CP new standard station on 1580
ke 250 w

Modification of CP
WRCM New Orleans, La.—Mod. CP,
as mod., which authorized new FM sta-
tion for extension of completion date.

License for CP
WMUS-FM Muskegon, Mich.—License
to cover CP which authorized new FM
station. .

Modification of CP

WMIN-FM S§t, Paul, Minn.—Mod. CP,
as mod,, which authorized new FM sta-
tion to change ERP efiective radiated
power to 94.2 kw and make changes in
ant. system.

(Continued or page 73)
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WHEN the most desirable FM
location happens to lie in a con-
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such a structure be designed to
have an adequate margin ofsafety,
and be of pleasing appearance.
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This installation has back of it
the experience and engineering
ability acquired in building thou-
sands of Towers and Vertical Radi-
ators, both here and abroad. ..
This obvious advantage adds noth-
ing to the cost of a Blaw-Knox job.

m,'*

BLAW-KNOX DIVISION
OF BLAW-KNOX COMPANY
2038 Farmers Bank Building, Pittsburgh 22, Pa.

BLAW-KNOX "o
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CONSULTING RADIO ENGINEERS

JANSKY & BAILEY

Executive Offices

Natlonal Press Buillding
©Offices and Laboratories

1339 Wisconsin Ave., N. W,

Washington, D. C, Adams 2414

McNARY & WRATHALL

904 NATIONAL PRESS BLDG. DI. 1203
WASHINGTON; D. C.

PAUL GODLEY CO.

LABS: GREAT NOTCH, N. J.

LITTLE FALLS 4-1000

GEORGE C. DAVIS

501-514 Munsey Bldg. — Dlstrict 8456
Washington 4, D. C,

Commercial Radio Equip. Co.
INTERNATIONAL BLDG. DI 1319
WASHINGTON, D. C.

PORTER BLDG. LO. 8821
KANSAS CITY, MO.

RING & CLARK

85 Years Experience in Radie
Engineering

MUNSEY BLDG. REPUBLIC 2347
WASHINGTON 4, D. C.

There js no substitute for experience

GLENN D. GILLETT

AND ASSOCIATES
982 NATIONAL PRESS BLDG. NA. 3373
WASHINGTON, D. C.

JOHN BARRON
Consulfing Radio Engineers
Specializing In Broad and
Allocati Engi ing
Earle Building, Washington 4, D. €.
Telephone NAtional 7757

RAYMOND M. WILMOTTE

PAUL A. deMARS
ASSOCIATE

1469 CHURCH ST., N.W. DE. 1234
WASHINGTON 5, D. C.

JOHN ). KEEL
A4 Complets Consulting Servise

WARNER BLDG. WASHINGTON,D C.
13TH & E STS., N. W.
NATIONAL 6513-6513

LOHNES & CULVER

MUNSEY BUILDING DisTrRICT 8213

WASHINGTON 4, D. C.

FRANK H. McINTOSH

710 14th St., N.W.—-Metropolitan 4477
WASHINGTON, D. C.

RUSSELL P. MAY

1422 F St., N.w, Kellogg 8idg.
Washington, D. C. REpublic 3984

HAROLD B. ROTHROCK
GEORGE B. BAIREY

ASSOCIATE
1809 EYE ST., N.wW. NATIONAL 0196
WASHINGTON, D. C.

GARO W. RAY

$91 BROAD STREET PHONK 3-2033
BRIDGEPORT. CONNECTICUT

WORTHINGTON C. LENT
CONSULTING ENGINEERS

WASHINGTON, D. C,
1200 18th St. N. W. Room 1210
DISTRICT 4127

HERBERT L. WILSON

1025 CONNECTICUT AVE., N.W.
WASHINGTON 6, D. C. NA. 7161

1000 No. Seward St. Ho. 6321
Hollywood, 38, Cal.

HOLEY & HILLEGAS

1146 Briarcliff Pl., N.E.
Atlanta, Ga. ATwood 3328

ANDREW CO.

CONSULTING RADIO ENGINEERS
363 K. 75TH ST. TRIANGLE 4400

CHICAGO 19, ILLINOIS

DIXIE B. McKEY & ASSOC.

1730 Connecticut Ave.,, N.W.
Washingten, D. C. ADams 3711

WELDON & CARR
Washington, D. C.
1605 Connecticut Ave.

Dallas, Texas
1728 Wood St.

Mi. 4151

Riverside 3611

E. C. PAGE
CONSULTING RADIO
ENGINEERS

BOND BLDG. EXEcuTIivE 5670
WASHINSTON 5, D. C.

CHAMBERS & GARRISON
1519 Connecticut Avenue

WASHINGTON 6, D. C.
Michigan 2261

KEAR & KENNEDY

1703 K ST., N.W. REruBLIC 1931

WASHINGTON, D. C.

A. EARL CULLUM, JR.
HIGHLAND PARK VILLAGE
DALLAS 5, TEXAS
JUSTIN 8-6108

WILLIAM L. FOSS, INc.

Formerly Colton & Foss, Inc.
927 15TH ST., N.W. REPUBLIC 3883
WASHINGTON, D. C.

JOHN CREUTZ

319 BOND BLDG. REPUBLIC 2181

WASHINGTON, D. C.

GILLE BROS.

1108 LILLJIAN WAY GLADSTONE #1783
HOLLYWOOD, CALIFORNIA

W LIAM E. BENNS, JR.

Consulting
Radio Engineer
P. O. Box 2407
Birmingham, Alabama
Bessemer 3690

ANDERSON & MERRYMAN

New York City New Orleans
88 W. 42nd 8y, American Bask

Wis. 7-90391-2 B.-n;:ond 111
Laboratories: Baton Rougs, La.
Roosevelt Road

GUY C. HUTCHESON

1100 W, ABRAM ST. PHONE 1218
ARLINGTON, TEXAS

NATHAN WILLIAMS

Allecation & Fleld Engineering

20 Algoma Bivd, Ph. Blackhawk 22
Oshkosh, Wisc,

PREISMAN & BISER
AM, FM, Television
Allocation, Station Design
MANAGEMENT TRAINING ASSOCIATES
3308 14th St., N. W,
Washington 10, D. C. ADams 7299

cA. ‘R, Bitter

CONSULTING RADIO EMNGINEERS
622 Madison Avenus
TOLEDO 4, OHIO

Merl Saxon

3524 South Henderson

Telephone 4-5440
Fort Worth, Texas

ROBERT M. SILLIMAN
CONSULTING RADIO ENGINEER

g A Prohl,

1011 New Hampshire Ave. RE 6646
Washington, D. C.
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5,000 WATTS.

RONA

50,000 WATTS

» 100

National
Represencativaes

FCC Actions

(Continued from page 76)

Applications Cont.:

AM—1580 ke

Benlee Bestg. Co.,, Patchogue, N. Y.—
CP new standard station 1370 kc 500 w
D. AMENDED to change frequency from
1370 to 1580 kc and change power from
500 w D to 250 w D; change type trans.
and make changes in ant. and ground
system.,

Modification of CP

WARC Rochester, N. Y.—-Mod. CP
which authorized new standard station
to change type trans. and trans. equip-
ment.

License for CP

WARC Rochester, N. Y.—License to
cover CP, as mod. which authorized
new standard station and authority to
determine operating power by direct
measurement of ant. power.

WESA Charleroi, Pa.—License to cover
CP, as mod. which authorized new
standard station and authority to de-
termine operating power by dlrect
measurement of ant. power.

KLIF Oak Cliff, Tex.—License to cover
CP, as mod., which authorized new
standard station and authority to de-

termine operating power by direct
measurement of ant. power.
AM—1540 kc
Kitsap G. I. Bestrs. Inc., Bremerton,

Wash.-——CP new standard station 850 kc
1 kw D. AMENDED to change Ire-
quency from 850 to 1540 Kkc.

License for CP

WBIZ Eau Claire, Wis.—License to
cover CP, as mod. which authorized
new standard station and authority to
determine operating power by direct
measurement of ant, power.

AM—730 kc

Alvin E, O’Konski, Merrill, Wis—CP
new standard station 1230 ke 250 w unl.
AMENDED to change frequency from
1230 to 730 ke, power from 250 w to 1
kw D; change hours from unl. to D;
change type trans. and make changes

WGLT-kANNAPOLIS
870 xC (CHARLOTTE)

WTNC—THOMASVILLE
790 kC

WBBO—roREST ciTY
780 xc

V¥  BC-NORTH WILKESBORO
810 kxc

The

NORTH CAROLINA STATE NETWORK
BLANKETING THE TARHEEL STATE

with 1 kw Daytimers
announces

the appointment of

The FRIEDENBERG AGENCY, Inec.

EXCLUSIVE NATIONAL REPRESENTATIVE

WEFNS—BURLINGTON
1150 xc

WADE-wADEBORO
1210 xc

WEWO-LAURINBURG
1080 kc

WWGP-saNFORD
1050 kc

WGWR-ASHBORO
1260 xc

E. C. QUALLS, President
H. A, SEVILLE, Gen. Mgr.
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in ant. and ground system,
trans. and studio locations.
AM—920 kc
Metropolitan Bestg. Co., Milwaukee—
CP new standard station 920 ke 100 w
D. AMENDED to change studio loca-
tion to Whitefish Bay, Wisc.
Modification of CP
WTOC-FM Savannah, Ga.—Mod. CP,
as mod., which authorized new FM sta-
tion for extension of completion date.

change

Acquisition of Control
WJOB-FM Hammond, Ind.—Volun-
tary acquisition of control of permit-
tee corporation from O. E. Richardson
to Robert C. Adair.

Modification of CP

WWHB Indianapolis—Mod. CP, as
mod., which authorized new commercial
television station for extension of com-
pletion date.

WTVO Detroit, Mich.—Mod. CP, as
mod., which authorized new commercial
television station for extension of com-
pletion date.

WLWD Dayton, Ohio—Mod. CP which
authorized new commercial television
station for extension of commencement
and completion dates.

APPLICATION RETURNED
FM—1035.7 mc

Dalton Bestg. Corp., Dalton, Ga.—CP
new FM station (Class B) on Channel
289, 105.7 mc, ERP 25.63 kw. RETURNED
Nov. 18, 1947. Program analysis not sub-
mitted.

TENDERED FOR FILING

Transfer of Control
KSJO and KSJO-FM San Jose, Calif.
—Consent to transfer of control of
stock owned by Redwood Bestg. Co. Inc.
in KSJO-AM and CP for KSJO-FM to
Patrick Healy Peabody.

AM—1320 k¢

The Canisteo Radio. Corp., Hornell,
N. Y.—CP new standard station 1320 kc
1 kw D.

Assignment of License
KCOR and KCOR-FM San Antonio,
Tex.—Consent to assignment of license
and CP of AM and CP of KCOR-FM to
KCOR Inc.

November 20 Applications . . .

ACCEPTED FOR FILING

License for CP
KGHI Little Rock, Ark.—License to
cover CP, as mod., which authorized
change in frequency, increase in power
and install new trans. and DA-N and
authority to determine operating power
by direct measurement of ant. power.

Modification of CP

KLMR Lamar, Col.—Mod. CP which
authorized new AM station for exten-
sion of completion date.

KHON Honolulu—License to use old
main trans. (composite) for aux. pur-
poses with 250 w and authority to de-
termine operating power by dlirect
measurement of ant. power.

Modification of CP

WSOY N. of Decatur, Ill.—Mod. CP, as
mod., which authorized install new
trans., make changes in ant. and mount
FM ant. on top of AM tower and change
trans. and studlo locations for exten-
sion of completion date.

License for CP

WBOC Salisbury, Md.—License to
cover CP, as mod., which authorized
change in frequency, increase in power,
changes in trans. equipment and in-
stall DA-N and install new trans. and
authority to determine operating power
by direct measurement of ant. power.

Modification of CP

WSKB McComb, Miss.—Mod. CP, as
mod., which authorized change in fre-
quency, increase in power, Install new
trans. and DA-N and change in trans.
and studio locatlons for extension of
completion date.

KNEB Scottsbluff, Neb.—Mod. CP
which authorized new standard sta-
tion to change frequency from 960 to
970 kc, and for approval of ant. and
trans. location.

License for CP

WKRT Cortland, N. Y.—License to
cover CP which authorized new stand-
ard station and authority to determine
operating power by direct measurement
of ant. power.

WEEB Southern Pines, N. C.—License
to cover CP, as mod., which authorized
new standard station and guthority
to determine operating power by di-
rect measurement of ant. power,

Modification of CP
WCPA Clearfield, Pa.—Mod. CP which
authorized new standard station to
change power from 500 w to 1 kw.

License for CP
WCLO Janesville, Wis.—License to
cover CP which authorized to make
changes in vertical ant. and mount FM
ant. on AM tower and authority to
determine operating power by direct
measurement of ant. power.

Modification of CP
WLCW La Crosse, Wis.—Mod. CP
which authorized new standard station
t0 make changes in trans. equipment,
and to change trans. location.

KNAK S8alt Lake City, Utah—Mod. CP,
as mod., which authorized change in
frequency, increase in power, changes
in trans. equipment and vertical ant.
and install DA-N to change power from
500 w to 500 w-N 1 kw-D and make
changes in trans. equipment.

Modification of CP
KWFM Pasadena, Calif.—Mod. CP
which authorized new FM station for
extension of completion date,
WRC-FM Washington, D. C.—Same.
WSOY-FM Decatur, Ill.—Same.

Acquisition of Control
WFAM Lafayette, Ind.—Voluntary ac-
quisltion of Control of Robert C. Adair
to O. E. Richardson.

FM-—105.7 mc
The Northern Corp., Boston, Mass.—
CP for new FM station (Class B) to
be operated on Channel 289 105.7 mc,
ERP of 20 kw.

License for CP
WEW-FM St. Louis, Mo.—License to
cover CP, as mod., which authorized
new FM station.
WJLK Asbury Park, N. J.—License to
cover CP, as mod., which authorized
new FM station.

Modification of CP
WATC Watchung, N. J.—Mod. CP
which authorized new FM station to
change studio location to “to be de-
termined,” Morristown, N. J. specify
trans, site as 54 Chestnut St., Norris-

town, N. J.; type of trans. as RCA
BTF-1C Max. 1 kw and specify ant.
system.,

Modification of CP

WGBR-FM Goldsboro, N. C.—Mod.
CP, as mod., which authorized new FM
station to change ERP to 35.2 kw; ant.
height above average terrain to 358 feet;
make changes in ant. system and
change commencement and comple-
tion dates.

WJW Cleveland, 0.—Mod. CP which
authorized new FM station to specify
type trans. site as Ridge and State
Roads, near North Royalton, Ohio;
change ERP to 12.6 kw; ant. height
above average terrain to 597 feet and
specify ant. system.

WLSC Lancaster, S. C.—Mod. CP, as
mod., which authorized new FM sta-
tlon for extension of completion date.

WKST, Inc., KWST-FM New Castle,
Pa.—Same.

WWOF Greenfield, Wis.—Same.

WDUL Superior, Wis—Mod. CP, as
mod., which authorized changes in

DuMONT Television Network 1is pre-
paring a promotion campaign for “Tel-
evision’s First Glamor Girl,” Sylvia St.
Claire, French songstress featured in a
weekly DuMont program.

Broadway in 1944,

WORLD'’S BEST TOBACCO
MARKET

WBTM-FM
DANVILLE, VIRGINIA

32,000 WATTS
97.9 MEGACYCLES

GEORGE P. HOLLINGBERY CO.
National Representatives

WORLD'S BIGGEST TEXTILE
MILLS
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FM STATION

W - - - CapitaL QLo DominioN

NOW OPERATING
182 HOURS DAILY

47,000 WATTS AUTHORIZED POWER
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We Got 'Em!

transcrip-

“The Texas Rangers” I
tions of western tunes are tops in

quality of content. The price is
reasonable — scaled to the size of
the station and market. Available,
too, at cost is an attractive song
book for give-away or self-liqui-
dating offer.

Write or Wire for Complete Details

The Texas Rangers

AN ARTHUR B. CHURCH PRODUCTION
Geo. E. Halley, Mgr. Syndicated Features
PICKWICK HOTEL, KANSAS CITY 6, MO,
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(Continued from page 17)

city with 13 channels, let alone
with 10.

F. W. Littell, Shell Pipe Line
Corp., Houston, representing the
Petroleum Industry Electrical
Assn., urged the recognition of a
regular radio service for hig in-
dustry.

Don E. Petty, NAB general
counsel, objected to FCC’s proposal
on ground that it would narrow
the portion of the spectrum avail-
able for broadeast services; would
force cessation of specific opera-
tions, thus working immediate

_ hardship on the public; would
. foreclose development of local com-
¢ munity TV, and would violate the
| allocation plan of 1945, the “assur-
| ance of the certainty of which has
. been the basis of planning, con-
. struction and operation in the
. broadcast services.”

George Grammer, technical di-
rector, American Radio Relay
League Inc., recommended elimina-
tion of TV Channel 2 (54-60 mec)
rather than Channel 1. He said
this would solve for TV “the
greater problem of second-har-
monic interference” from indus-
trial-scientific - medical, “amateurs
and other services now working in
the 27 to 30 mec region.”

Aeronautical Radio Inec., repre-
sented by counsel, Donald C.
Beelar, said that because of ter-
rain problems it may need 72-76
mc for a few years for communi-
cation and control operations pend-
ing development of permanent vhf
link service in 950-980 mc area.

Thomas N. Dowd, counsel for
Trent Broadcasting Corp. and
Yankee Network, pointed out loss
of all primary TV service for
Trenton and Hartford, and to some
extent for Bridgeport, through
adoption of FCC’s proposal. Trent
Broadcasting, WTTM Trenton
licensee, is applying for TV Chan-
nel 1 in that ecity while Yankee
seeks Channel 1 at Hartford. He
also pointed out the extensive low-
band FM network operations of
Yankee through WGTR Boston and
WMNE Portland, Me., citing the
great loss of existing service which
could not be replaced immediately
even by wire lines,

F. J. Bingley, Philco Corp., testi-
fying as chairman of the RTPB
Panel 6 Committee on Shared
Services, said video service could
be practically destroyed within the
5,000 mv/m contour due to inter-
ference from local fixed stations on
adjacent channels and that a sub-
stantial amount of the rest of the
service area could be lost due to
other causes.

TUESDAY

Under cross-examination Tues-
day morning, Mr. Bingley said he
thought the only problem in
AT&T’s sharing plan would be its
possible effect on “a growing tele-

vision service,” and that, with re-
spect to ARRL’s proposal, he
thought the Commission plan was
better.

J. R. Poppele, vice president and
chief engineer of WOR New York
and president of Television Broad-
casters Assn., said TBA was con-
vinced that “12 channels without
sharing are certainly preferable to
13 channels with sharing,” but in-
sisted that “a minimum of three
additional six-me, interference-free
channels are necessary for an ade-
quate, equitable television broad-
cast service.”

He characterized the present 13
channels as “the foundation” of
TV service. Deletion of Channel 1,
he said, would deprive many metro-
politan areas of “any means of
community self-expression by tele-
vision broadcast,” and, “of an even
more critical nature,” would cause
a similar loss to “the hundreds of
small towns which would neces-
sarily vely upon Channel 1.”

With 15 commercial TV stations
now on the air and 55 under con-
struction, he said the dollar value
of annual video broadcast equip-
ment production would be $4,700,-
000 in 1947 and reach $12,000,000
in 1949, while the value of sets
produced this year would be $74,-
000,000 and approximately $460,-
750,000 in 1949. He estimated 1947
production at 176,000 sets and an-
ticipated 1,106,000 in 1949, Total
annual television production
(transmitting and receiving) was
estimated at $79,000,000 for 1947;
$397,000,000 for 1948, and $472,-
750,000 for 1949.

Prospects Not Rosy

Mr. Bingley, appearing this time
in behalf of Phileco Corp., also
testified to the need for additional
video channels, though he conceded
that the prospects of getting them
now are “not too rosy.”

The “nub of the problem,” he
said, is the “suburban problem”—
the ‘“big cities have first been
served, but the smaller towns
where broadcast service tends to
grow less rapidly are, as a result,
not going to be able to establish
their necessary local service to any
appreciable extent.” The solution,
he declared, is additional channels.

He agreed that 12 unshared
channels are better than 13 which
are shared, but insisted that FCC’s
proposal “is unsatisfactory in that
it fails to recognize the suburban
problem, and will introduce cases
of interference due to relaxed allo-
cations standards.”

Gustav B. Margraf, attorney,
presented a statement on behalf of

‘RCA-NBC emphasizing the need

for “stability” in video allocations
and objecting to the removal of
Channel 1. He noted that many
cities would lose the possibility of
having loecal television service and
contended that, in the reallocation
of remaining channels to compen-
sate for some of the losses, mileage
separation between stations on the

same and adjacent channels would
be reduced and consequently larger
areas_of interference between sta-
tions would result.

Mr. Margraf insisted that “every
effort” should be made to get addi-
tional space from government serv-
ices. If additional space cannot be
found by this method, he said on
cross-examination, then 12 unshar-
ed video channels are more desir-
able than 13 shared channels.

Dr. T. T. Goldsmith, research
director of Allen B. DuMont Labs,
presented voluminous data com-
piled in a study of field strength
measurements of DuMont’s WABD
New York.

Concerning FCC’s proposal, Dr.
Goldsmith stated it was “thor-
oughly the desirable thing” and
that 12 channels free of sharing
were to be preferred to 13 with
such interference. As TV is a
growing industry, he envisioned
future needs for expansion, and
said 88-174 mec eventually can be
very readily used for TV.

‘Sound Interim Service’

He felt the present high-band
FM service may become the aural
component for video. FM now is
providing a sound interim service,
Dr. Goldsmith stated, commenting
that the “public may become dis-
satisfied with only a sound service.”

Concerning the ARRL proposal
to delete TV Channel 2 instead of
Channel 1, Dr. Goldsmith said
FCC’s proposal is preferred since
TV would have to protect two sides
of the channel under the ARRL
plan instead of one under the FCC
plan.

J. E. Brown, assistant vice presi-
dent and chief engineer of Zenith
Radio Corp., testified that FCC’s
proposal is “incorrect, inadequate,
and harmful to the public interest,
particularly in rural areas.”

Mr. Brown reviewed the alloca-
tion of the 88-108 me FM band as
“against the evidence of the lead-
ing propagation experts” of the
U. S. and gave details of the
Zenith Milwaukee-Deerfield, Ill.,
tests to support his claim that the
100 me band does not give as good
coverage as 50 mec. He proceeded
with results of current high-band

10,000 WATTS

DAY & NIGHT

Philadelphia’s Mast Powerful independent
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in view of the demand for video
stations.

Mr. Dillard, asked about Dr.
Goldsmith’s opinion that FM may
become the aural component of TV
because the public would demand
it, replied: “I feel he is living in a
dream world of test patterns and
recorded music.” He then referred
to “one-legged” television which
was putting on test patterns or
scenic background stills for pro-
grams of recorded music, trying to
do what aural services are doing
better—and “taking six megacycles
to do it.”

Dr. Edwin H. Armstrong, in-
ventor of FM, testified his prime
interest is to get an FM network
going somehow and to provide the
spur to make the four major net-
works provide better service to the
public. “Let the public hear FM,”
he continued, and they won’t be
satisfied with the present network
service any more,

Asked by Comr. Jett if micro-
wave relays will not be the back-
bone of networking for the next 25
to 50 years, Dr. Armstrong re-
plied, “I am not a good enough
engineer to predict 50 years,” and
said he has spent “12 years trying
to get FM to the people.”

Dr. Armstrong quoted the presi-
dent of RCA as telling him in 1934
that FM “is not an ordinary in-
vention. It is a revolution.”

“From that day to this,” Dr.
Armstrong charged, “you will find
the hand of the management of
RCA working in the background
against the advancement of FM
broadecasting.”

Cites ‘Unwise Actions’

Dr. Armstrong also charged that
FM has been delayed by “various
unwise actions by the Commission
.. .” Concerning the FM’s switch
by FCC to the high band, he said,
“Indeed, what has been transpiring
in this room for the past three
days is eloquent testimony to what
happens when the Commission is
misled into making a premature
decision based on theoretical calcu-
lations unsupported by practical
experimental data.”

The FM inventor discussed re-
sults of his present investigation of
the propagation characteristics of
his two Alpine transmitters,
W2XMN and W2XEA. He said he
believed the comparison is the
“first in the world to be made be-
tween two high-power transmitters
under identical conditions and radi-
ating equal power on the high and
low FM bands.” These prove the
correctness of the Zenith tests dis-
missed as inconclusive by the Com-
mission in 1946, Dr. Armstrong
said.

He introduced tape recordings of
field measurements designed to
show that fading and drop-outs in
the higch band for both sky and
ground wave signals are far more

severe than in the low band. Be-
cause depth of fade or drop-out,
and not average values of signal
strength, are the important ecri-
terion, Dr. Armstrong stated, he
supported the request of FM Assn.
and Continental Network for the
retention of 44-50 me or its equiva-
lent “for a service so essential to
the progress of FM.”

A supplemental brief was filed
by RCA and NBC relating to the
FM inventor’s charges. “The accu-
sations against RCA and NBC
have no foundation in fact. RCA
and NBC unequivocally and cate-
gorically deny these charges,” the
brief stated.

Dr. Daniel E. Noble, vice presi-
dent in charge of Motorola Inc.’s
Communications Division, and
chairman of RTPB Panel 13, testi-
fied generally in behalf of the fixed
and mobile services. He termed TV
a “waster of kilocycles.”

Dr. Noble asked for TV Channel
1 as the least possible compensa-
tion for cessation of shared-chan-
nel operation. He further requested
full use of 72-76 mc and other un-
occupied adjacent TV channels
where engineeringly possible. In
addition he asked that a 6 mec
channel somewhere within 76-200
mec be earmarked for expansion.

Wants No Encroachment

That “the entertainment serv-
ices are of importance is undeni-
able,” Dr. Noble said, but space
should be provided to the extent of
no encroachment upon the vital
services. He said IRAC should
promote the mobile program as a
national emergency communica-
tions system and asked that FCC
propose changing the IRAC pro-
cedure so that requests for fre-
quencies by the governmental
agencies would be judged as to
their need for the facilities.

Representatives of three police
interests followed, all approving
FCC’s proposal as the best avalil-
able. The witnesses: Zellon P.
Audritsh, Panel 13 Police Com-
mittee chairman; Arthur Vicker-
son, captain of Boston’s Police
Dept., and Vincent J. Doyle, Bay-
onne, N. J., Police Dept., and rep-
resenting the Police Chiefs Assns.

N
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of New Jersey, New York, Con-
necticut and Pennsylvania.

F. H. Altdoerffer, president of
WLAN and WLAN-FM Lancaster,
Pa., requested that the Continental
FM Network service be continued
on grounds that the low band was
the only dependable service for net-
work operation. He said FM would
be retarded if the low band were
taken away.

The police presentation was con-
cluded Thursday morning by Fred
Crowder, Los Angeles Police Dept.,
chairman of the Frequency Alloca-
tions Committee for the California
Police Radio Assn. He favored
FCC’s proposal except to ask for
feasible mobile operation in 72-76
me. A score of other police inter-
ests went on record as favoring
the proposal.

Herbert A. Friede, chairman,
International Municipal Signal
Assn., representing fire control in-
terests, said he was in full accord
with Dr. Noble’s testimony.

R. O. Xlemetti, president, Fores-
try Conservation Communications
Assn., supported the FCC proposal
in part, making note of expansion
and future needs.

William F. Koch, radio engineer,
California Division of Forestry,
requested reclassification of tax-
supported services now in non
government category.

Edward C. Phillips, director of
telecommunications for the Na-
tional Federation of Shipping,
asked spotting of the nine mari-
time mobile service frequencies in
the 44-50 mec band instead of the
present block assignment in the 30-
44 me band.

THURSDAY

Earle D. Glatzel, communica-
tions engineer of the Detroit Edi-
son Co., asked FCC to modify its
proposal for 72-76 mec to permit
power utilities now using that
band to continue operation there
for at least 10 years “to i:ully
amortize their investment.” Comr.
Jett replied that FCC can’t com-
mit itself 10 years in advance. Mr.
Glatzel also asked that 72-76 mec
be kept available for mobile use

Regent

AS SWEET AS YOU

On Transcriptions:

MacGREGOR — Johnny White Quartet;

LANG-WORTH—Airlane Trio;

NBC-

THESAURUS—George Wright.

: Jd—MGM 10072, Freddy Stewart
On Records: e ‘United, Artist (soon to

—Cap. 479; Bill Millner—
be released).
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Readjustments
(Continued from pege 20)

two alternative elements should be
added to determination of adminis-
trative duties—coordination of ac-
tivities of other employes and re-
sponsibility for performance and
functioning of a department or di-
vision of operation within a com-
pany; (b) the element of “policy
making,” regardless of whether or
not the coordination of the work of
others is involved, should be a ma-
jor factor in determining when the
duties of a given individual are
executive in nature; (c) in lieu of
these two criteria management
may automatically classify any em-
ploye as executive or administra-
tive, and thus exempt them from
the provisions of the Act, if they
earn a regular weekly income of
$70 or more.

Definitions Change

(6) If any person performs both
“exempt” and ‘“nonexempt” work
or performs a job which combines
“exempt” and “nonexempt” classes
of work, within the definition of the
law and the rulings of the Adminis-
trator, the actual time spent on
“exempt” work should not be in-
cluded in overtime calculations or
in the determination of “wage
hourly earnings” as the basis for
overtime calculations.

(7) Section 7(b) of the Act per-
mits rather substantial exemptions
from its overtime provisions if an
employer, in accordance with a
collective bargaining contract, in-
stitutes a guaranteed annual wage
or a guaranteed annual employ-
ment plan. It is suggested that this
section be amended to provide that
any bona fide guaranteed annual
wage or employment plans entered
into by an employer and his em-
ployes and approved by the Ad-
ministrator, may be instituted in ac-
cordance with the standards there-
in set for overtime exemptions.

(8) Establishment of a special
Advisory Industry Committee for
the radio broadcasting industry and
for such other industries as the
Administrator may deem advis-
able. This committee should con-
sist of representatives of manage-
ment, labor and the Administrator’s
office and should advise the Admin-

MBS Plans to Use ‘Listenability’ Survey
On lts Own, Says Vice President James

MUTUAL last week announced it
would continue to use its “Listen-
ability” survey “for the benefit of
Mutual’s advertisers and stations”
after the BMB board had deferred
decision as to whether to adopt the
technique for BMB (see other story
page 18).

In a statement released after the
BMB board meeting, E. P. H.
James, MBS vice president, said
that “in view of the urgent need for
up-to-date coverage figures, we feel
that this decision puts it up to us
to go right ahead with ‘Listen-
ability’ on our own.”

“We feel,”” said Mr. James, “that
we have done everything possible
to make ‘Listenability’ available for
use or adaptation by BMB, and in
view of their inability to foresee
any early action, we must now go
back to our original plans to de-
velop ‘Listenability’ for the bene-
fit of Mutual’s advertisers and sta-
tions.”

Edgar Kobak, MBS president,

““has always been a strong sup-

porter of the basic principle of tri-
partite research in the advertising
field, and I have been very active
in it myself for many years,” Mr.
James said. “We therefore decided
to give BMB an opportunity to
take over ‘Listenability’ as a
means of supplying the industry
with up-to-date coverage informa-
tion not obtainable through the
mail survey method currently be-
ing used by BMB.”

Mutual, said Mr. James, would
“simultaneously support BMB and
proceed without further delay in
the development and promulgation
of its ‘Listenability’ studies.”

“We already have considerable
evidence that even the limited day-
time figures so far released by us,”
he said, “are of considerable inter-
est and potential value to many im-
portant radio advertisers and their
agencies.”

As evidence that Mutual’s “Lis-

i{strator with respect to special and
specific industry and station prob-
lems as they are affected by the
Fair Labor Standards Act.

THE FRIEDENBERG AGENCY, Inec.
announces the opening
of a
CHICAGO OFFICE
333 North Michigan Avenue

PETERSON KURTZER
Manager

BROADCASTING o Telecasting

tenability” figures were conserva-
tive, Mr. James cited the “amazing
ratings achieved by World Series
broadcasts this year.” These high
ratings, he said, “also emphasize
the large extent to which the audi-
ence is dependent upon the pro-
gram itself.”

“It is programs which convert
coverage into audience—but cover-
age which indicates the ability of a
station to reach listeners.”

Retailer Radio Methods
Are Urged by Abrahams

USE of the “beamed” technique in
radio advertising for retail stores
was urged last week by Howard
P. Abrahams, sales promotion man-
ager of the National Retail Dry
Goods Assn., in a speech before the
Broadcasting Club of Baltimore in
the Park Plaza Hotel.

Mr. Abrahams outlined a four-
point program for successful retail
store radio programs: (1) Study
the store, its markets, its strong
departments; (2) study the local
radio stations, their markets and
the best time to reach those mar-
kets; (3) compare the store and its
radio stations with successful
operations of similar stores; (4)
use all this information to build a
program that reflects the store.

COLUMBIA

550

W g Copercion

RAND BUILDING, BUFFALO 3, %Y,

Nadonal Rapresentatives, Free & Patsro, Inc.
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Help Wanted

Announcer-operators wanted by new lo-
cal Florida station. Excellent working
conditions, apartments available, fur-
nished or unfurnished, fishing nearby.
If you want all-year pleasures with
congenial co-workers, write or wire Box
883, BROADCASTING.

Need first class disc jockey for immedi-
ate employment. Must be clever, ex-
perienced professional personality, not
a ‘‘character.” Request Hooper ratings
your shows if available, picture, tran-
scription of work, character references,
for western statlon. Write to Box 886,
BROADCASTING., Top pay for right
man.

New network afflliate second of group
in operation wants three announcers
with first class license. Ideal working
conditions, $225.00 per month for 40
hour week. Applications must be re-
ceived by November 20. Box 928,
BROADCASTING.

Wanted—Two single first. class engi-
neers who would like to announce.
Prefer veterans and recent graduates of
radio schools. Good positions, excellent
opportunity. Box 956, BROADCASTING.

Wanted—Chief announcer who can
write commercial copy and knows some-
thing about programming. MBS affili-
ate, south central state. %55 weekly.
Box 957, BROADCASTING.

Commercial manager wanted who can
write copy and assist manager, Mutual
station. $65 week. Southwest. Box 958,
BROADCASTING.

Control engineer. Must have radiotele-
phone first class license. Starting sal-
ary \sixty five dollars per week, non-
union. Control experience preferred.
Stat;on located in Indiana. In reply
state experience, education, references,
%!;d 1611131(;’59 snapshot. Box 961, BROAD-

7 SCHOOL
RADIO TECHNIQUE

NEW YORK e CHICAGO

America's Oldess School Devorsd
Exclusively to Radio Broadcassing
Comptrehensive Day and Evening
Courses in all phases of Radio

Broadcasting taught by Network
Professionals. Moderate rates.

Send for free Booklet B,
Approved for G.I1. Trasning

NEW YORK 20, N.Y.: RADIO CITY, R.K.0, Bidyg.
CHICAGO 4, ILL.: 228 S. Wabesk Avenve

WANTED

Experienced commercial
continuity writer for sta-
tion in Chicago area.
Must be 28 years or over.
Married man preferred.
Starting salary $100
weekly. Must have good
references.

Box 1,
BROADCASTING
360 N. Michigan Ave.
Chicago 1

$90 to $100 weck for announcer.
Top quality on the ajr required. Busi-
ness and personal references must
be perfect. Must knew music and
general operation. Send snapshot, au-
dition, complete details. Major séuth-
ern market. Replies confidential. Re.
ply BOX 2, BROADCASTING.
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o CLASSIFIED ADVERTISEMENTS=

PAYABLE IN ADVANCE-—Checks and money orders only—Minimum $1.00.
Situation Wanted 10c per word. All others, 15¢ per word. Count 3 words for

blind box number.

Help Wanted (Cont’d)

One inch ads, acceptable, $12.00 per insertion, non-com-
missionable. Deadline two weeks preceding issve date. Send box replies to
Broadcasting Magazine, 870 National Press Bldg.,, Washington 4, D, C.
BROADCASTING is not responsible for the return of application material (tran-
scriptions, photographs, scripts, ete.) forwarded to box numbers.

|

Help Wanted (Cont’d)

Good announcer with first class license
for NBC 5 kw 18-year-old station with
congenijal staff. Send disc and picture
along with qualifications and salary re-
quirements. KXLF, Butte, Montana.

Combination man—Mutual afflliate
wants first class operator with announc-
ing ability. Permanent position. Air mail
qualifications, salary expected, WGGA,
Gainesville, Ga.

Sales manager for new 250 watt full-
time station, WANE, O. Box 926,
Fort Wayne, Ind.

$300. Average weekly salesmen! Con-
struction (AM-FM) engineers. Space-
radio copywriters. Personality voices,
ace newscasters, Home economist. PBX
receptionist-typists. Hillbilly units, an-
nouncer-technicians — today, write:
R.R.R. (“Exclusive”) Employment Serv-
ice, Box 413, Philadelphia.

Announcer—1000 watt network statlon
in southwest needs staff announcer.
Starting pay $47.50 for 44 hour sched-
ule. Send letter with previous experi-
ence and references. Box 986, BROAD-
CASTING.

Experienced manager needed by suc-
cessful operation in Pennsylvania. Net-
work. affiliate. Give full -details in first
letter. Box 988, BROADCASTING.

$7500-310,000 year potential. Wanted—
Young experienced radio salesman.
Must have successful run-business rec-
ord; best of references, both business
and personal; thils position calls for
executive-type man who can sell. Sta-
tlon is established in one of south’s
best metropolitan markets, has high
Hooperatings; 1Is extremely saleable.
Commission basls with $300 run busi-
ness as starting salary. Good account
list equal to other men. All replies
confidential. Give complete details and
enclose snapshot. Reply Box 998,
BROADCASTING.

Newsman, WANE, P. O. Box 928, Fort
Wayne, Ind.

Wanted immediately! Experienced an-
nouncer! State expected starting salary,
when you write, wire or phone. John
Sadler, Jr., WIRA, Fort Pierce, Florida.

21 year old CBS affiliate has engineer-
ing positlon with a future. Beginning
after January first all employees who
desire, can participate in profits by
acquirmg common stock. We need 2
men 0f good habits with 1st class li-
cense t0 onerate controls and trans-
mitter WLBC and WLBC-FM. We will
start inexperienced men at $52.00 for
48 hours. M, M. Craln, Chlef Ener.,
WLBC, Muncie, Indiana.

Commercial manager with administra-
tive ability for small northwest sta-
tion. Opportunitv for part ownership.
Apply C. H. Stillweil, P. O. Box 1596,
Tacoma, Washington.

Program director—Daytime, mid-Atian-
tic state, population 150,000. Background
of writing, production, ideas, a must.
Send complete details, photo. Good
salary for right man. Box 5, BROAD-
CASTING.

Commercial manager needed in good
market in western Pennsylvania. Net-
work afiiliate. Outstanding opportunity
for the right man. Box 989, BROAD-
CASTING.

Wanted——Versatue announcer for ABC
affiliate in southeastern coastal city.
Need good platter man willing to work
for $50 weekly in pleasant surround-
ings. Send disc and photo. Box 991,
BROADCASTING.,

Manager, new 1 kw Northern Montana.
Should have adequate microphone back-
ground, program knowledge, copy and
continuity experience in order to over-
see such activities without losing sight
of other managerial functions, Small
staff now making crediteble showing.
Immediate opportunity, but all details
first letter, please. Box 995, BROAD-
CASTING

Wanted——s first class operators, Dollar
per hour, time and a half for overtime.
Higher rate for one able to assume more
xl'?éonsibility. Box 997, BROADCAST-

Chief engineer for large recording stu-
dios. Must have good recording and
broadeasting background. Must be able
to handle controls, maintenance and
construction. Executive ability essen-
tial. United Broadcasting Co., 301 E.
Erie, Chicago, 11.

Announcers, experienced, who can wrlte
continuity. WANE, P. O. Box 926, Fort
Wayne, Ind.

Wanted—Fulltime announcer, experi-
ence preferred, vet training available.
Send full information, photo and disc
first letter to KVOC, Casper, Wyoming.
Commercial manager for ABC aflillated
station in wealthy midsouth market.
Top salary and percentage. Also, living
quarters available. Write full detalls
first letter to Box 4, BROADCASTING.
Engineers—I1st phone—1 kw-AM, 3 kw-
FM. Car desirable, reasonable starting
salary. Experience, expected salary, ref-
erence, etc., to Chlef Engineer, Radlo
Station WHTN, Box 2165, Huntington,
West Virginia.

Time salesman wanted for 250 watt full-
time. Mutual affiliate In eastern North
Carolina. Must have experlence In com-
petitive market. Single man preferred.
Salary plus commission to man who
can really produce. Write or wire Frank
Elliott, Manager, WCNC, Elizabeth City,
N. C., no telephone cans, Pplease.
Wanted—Young, aggressive salesman.
Excellent commission against good
draw. Progressive region in excellent
untouched market. Send full detalls,
late plcture. first letter. Box 22,
BROADCASTING.

an engineering standpoint.

l

Attention
Men Who Want to Be
SALES ENGINEERS

Take advantage of this offer of a good paying job with
a leading manufacturer of broadcast transmitting equip-
ment. Openings are available for tertitories in the Pacific
Coast and Intermountain areas for aggressive,
minded men who want to work hard and receive a good
income for it. Requirements are,~—a good personality,—
thorough knowledge of broadcasting as a business, knowl-
edge of equipment requirements for any station from

sales-

State age, education, past employment, income required,
marital status, in first letter.
This will be a permanent position for the man that
qualifies and produces. Reply to

Box 18, BROADCASTING

BROADCASTING

Help Wanted (Cont’d)

Announcer-engineer wanted. No experi-
ence necessary. Will traln. Every third
day off, eight hour pay. WWNS, States-
boro, Georgia.

Wanted—Good announcer for news and
record program. Wire WFNC, Fayette-
ville, N. C

Wanted — Experienced, all-round an-
nouncer with some knowledge of farm
programming with expanding FM sta-
tion. Personal interview required. Con-
tact WKNP, Corning, N. Y.

Wanted—First class licensed operator.
Experience not necessary. Write WMRF,
Lewistown, Penna.

Continunity. Experienced writer, capable
of turning out commercial copy that
sells and able tO supervise department.
Permanent position with 5000 watt net-
work affiliate in major market. Give full
particulars about yourself, including
previous experience, references, start-
ing date and salary expected. Attach
snapshot. Confidential. Box 24, BROAD-
CASTING.

Situations Wanted

Television operator. Experienced RCA
TT 5 transmitter, sixteen years exten-
sive radio background, practical knowl-
edge and photography and film process-
ing. Acceptable reason for changing
employment. Northeast only. Box 843,
BROADCASTING.

Announcer—215 years experience de-
sires position with future, knowledge
programming, production. Vet, college,
single, now = employed. Box 873,
BROADCASTING.

Successful announcer—3 years network
affiliates. Now chief announcer, consid-
ering change. 25, single, college gradu-
ate. News, disc, special events, sports.
Worth my salt as present and prevlous

employers will testify. What's your
proposition. Box 874, BROADCAST-
ING.

Time salesman—Proven sales ability.

Desires reliable, independent station
with good programming. Send detalls
on competition, wattage, saleable shows,
rates, market, newspaper affiliation,
livmg accommodatwns, potential earn-
ings, terms. Will travel, possesses initia-
tive and lots of drive, loves to sell,
will send resume; replies promptly
acknowledged. Box 7, BROADCASTING.

—TIMER CLOCK .. =

Awaken to Music!

These 72-hour brass clock
movements will turn on and
off radios, signs, burglar
alarms, or any electric ap-
pliance. The 24-hour dial
2”7 in diameter, can be set
for any interval either on
or off, from 1 to 23 hours
in 1/2-hour steps. The
switch in this clock is a
standard 3-ampere 125-volt
toggle type and may be
turned on or off at any
time without disturbing the
dial setting. Cased in 37
plywood tube 3 1/2” long.
Treated to resist fungus.

Send cash,
order to
Clocks, Box 119, Topeka, Kan.

ONLY

3198

Postpaid

check, or money

STATION MANAGER WANTED

Successful 250 watt network sta-
tion in southern Minnesota has o
real deal for o young, personable,
aggressive station menager.
Powerful FM siation almost ready
for air ond enthusiastic atfitude
toward it ‘enemial.

Address M. H. White, K W N O,
Winona, Minn.

e

ANNOUNCER WANTED!

Good salary—excellent condi-
tions. Full particulars, photo,
disc and references. Apply
R. W. Dumm, Mgr.,
KNOE-NBC, Monroe, La.

¢ Telecasting



Sitvations Wanted (Cont’d)

Situations Wanted (Cont’d)

Situations Wanted (Cont’d)

Program director. Do you know that the
best way to safeguard your station
from future uncertain economic cycles
Is to present new and original pro-
grams that competing broadcasters
won’t have? Programs designed to (1)
Rival the popularity of leading network
shows (2) Triple time buying (3) Over-
haui sterotyped schedules resulting
in numerous non-listeners and all day
listeners never knowing one station
from another. I have several terrific
ideas ready for immediate production.
A former program man, now director of
radio research for one of the country's
biggest advertisers, I'm interested only
in organization run by men of vision,
city over 100,000. Box 891, BROAD-
CASTING.

For qualified technicians, write or
phone: Employment Department, Mel-
ville Radio Institute, 15 West 46th St.,
N.Y.C. BRyant 9-5080.

Engineer—Transmitter operator, experi-
enced and reliable, seeks permanent
connection with a progressive station.
Available after November 8, 1947. Z.
Caplan, care WWSO, Springfield, Ohio,

Topflight promotion man available,
with background of almost 10 years as
regional district manager, working on
36 statlons. Interested in promoting
new accounts, plus additional revenue
“wilthout cost to you”. Would consider
suitable position on commerclal staff.
Box 679, BROADCASTING.

As entire program department I put
FM station on air. Use efficiency expert
network system. Topflight background.
Immediate avallability, Near New York.
Box 916, BROADCASTING.

News specialist. Good delivery. Good
voice. College graduate, 27 with 5 years’
experience. Desire change to midwest.
Currently employed. Box 980, BROAD-
CASTING,

Sportscaster, play-by-play. Commercial
announcer. Married, 25. 5 years’ experi-
ence. Desires northern change after
January 1st. Box 981, BROADCASTING.

Newsman—Topflight with high Hooper-
atings and organizational ability to
head news staff or work as airman.
Seven years reporting and airing local
news in major market. Best agency
references. Box 982, BROADCASTING.

Oh, for 2 chance. No job, no experience.
No experience, no job. What a vicious
circle! Graduate of two leading radio
schools wants to be heard. Knowledge

of all sports, instructed by famous
sports announcer. Box 983, BROAD-
CASTING.

Texas station, engineer first class phone,
age 27, married. 6 years broadcast ex-
perience desire permanent position at
transmitter. All inguirles answered.
Box 985, BROADCASTING.

Announcer. Seven solid years' experi-
ence top New York metropolitan area
stations. News edltor disc jockey, spe-
cial features. Sure fire morning show

availabie. $100 weekly guarantee. Box
987, BROADCASTING.
Continuity, commercial copywriter—

also capable, experienced in news and
promotion. 3 years with award winning
midwest station. Superior recommenda-
tions. Single. Presently employed. Box
990, BROADCASTING

Promotion man., Bubbling over with
solid ideas. College grad. 20 years varied
promotion background including show-
business exploitation, promotion and
publicity with top music-radio trade
paper, and leading record company.
Prepare sales presentations, audience
promotion brochures, trade promotion.
Know layout and production. Box 992,
BROADCASTING.

At : Southern Stati M

Available soon—News editor-newscaster,
formerly employed at 100 000 watt sta-
tion o of
southern university. Married veierun, 26,
no children. Prefer Florida or any Gulf
coust station. Heve cor and will make
trip for interview. Excellent knowledge
of music and promotion. No regienal ac-

cent.
Box 999, BROADCASTING

CHIEF ENGINEER-MANAGER

Ten years experience all phases 250
w to 50 kw. Recently completed re-
gional with directional antenna plus
M. General manager during con-
struction. Interested similar position
with stock and bonus incentive. Write

Box 3, BROADCASTING

RCA graduate—I1st class license. Desires
broadcast engineer’'s position 150 mile
radius NYC. Box 984, BROADCASTING.

News editor. Experienced all pliases
editing and rewrite; coliege degree, top
references. Available 2 weeks notice.
Box 994, BROADCASTING.

Engineer—Young veteran, six months
experience transmitter operation-main-
tenance, control board, remotes, Desires
position New England, New York area.
Walton Ayer, 58 Eastern, Gloucester,
Mass.

Program director available! 7 years ex-
perience announcing, selling, writing
continuity, servicing accounts and
traffic and program director gualifies
me for a position with your station.
Just finished programming a new sta-
tion on the air and am immediately
available. Do not answer this ad un-
less you really want a good program
director. I don‘t ask for a fortune, just
security for my wife and daughter.
Jack Kennedy, 214 Walnut, Grand
Forks, North Dakota, Phone 2623-W.

Operator—First class phone. One year
AM, FM transmitter and control op-
eration, installation. Five years avia-
tion electronics, maintenance, installa-
tion. Desire position as transmitter op-
erator, installation, maintenance work.
Texas preferred. References. Lewis H.
gillespie, 125 W. Weinert St., Seguin,
exas.

Announcer, experienced. Sound, selling
voice. Background all phases. Disc,
photo. Box 12, BROADCASTING.

Sincere announcer. Grad broadcasting
school, Radio City. College. Commer-
cials, news, continuity writing. Control
board. Opportunity rated above re-
numeration. Married. Box 11, BROAD-
CASTING,

Salesman. Hard-hitting, aggressive, per-
sonable, mature. Long experience re-
sult-getting selling. Married. Seek con-
nection with progressive station. Box
10, BROADCASTING.

Studio engineer, thoroughly experienced
turntables, recordings, console, remotes.
Presently employed .on 5000 watts, de-
sires position in New York City or vi-
cinity. Write Box 9, BROADCASTING.

Announcer, experlenced all types of
commercials, news, record shows and
continuity, desires position with sta-

tion where lndustry and steadiness are
appreciated. Box 14, BROADCASTING.

Control room remote engineer. Long ex-
perienced in all intricacies and phases
of both. Recording experience plus
transmitter and maintenance routines.
Production work and quick platter
work demanding finesse a specialty.
Single, reliable and sober. First class
license. Presently employed. Preier
northeastern section. Box 15, BROAD-
CASTING,

All - round

experienced  announcer:
newscasts, commercials, play-by-play,
disc jockey, control board-turntable op-
eration, ad-lib. Twenty-five, married,
college graduate. Box 19, BROAD-
casting.

Program director—Ability write, pro-
duce, announce audience-getting shows.
Ten vears experiénce. Northeast. Box
21, BROADCASTING.

ONCE IN A LIFETIME
FOR A LIFETIME
iF YOU HAVE GOT IT!

Wanted!

Topflight promotional-merchandising
manager—midwest 50,000 watt net-
work affiliate. Progressive-aggressive
management open to all kinds of
wide awake ideas and follow-
through. Ability to handle trade
paper, direct mail, sales presenta-
tions, stunts, clients’ promotions
important! A hot spot for a hot
shot who can last. List full back-
ground and outline 6 months pro-
motional campaign you think would
do a job. We can pay you what
you are worth but will expect you
to be worth more than your pay.
Raises come oftener that way.

BOX 979, BROADCASTING

Engineer studio, transmitter. Experl-
enced. Presently employed. First phone
ticket. Good education. Best of ref-
erences from present employer. Box 20,
BROADCASTING.

Topflight radio salesman, 3 years. 50,000
watt Columbia-owned midwestern sta-
tion currently. Also, outstanding farm
station experience and national agency
experience. Married, 27, two children.
college, however, a health condition in
my family requires a less severe climate.
What's your best offer? Box 17, BROAD-
CASTING.

Writer—Commercial and creative. Mar-
ried, male. Columbia degree. Samples
and data on request. Can announce.
Prefer California station or agency.
Frank Bassett, 2648 N. Sawyer Ave.,
Chicago 47.

Announcer-continuity writer — Veteran
radio school trained. Travel anywhere.
Disc, photo, letter available. Write, wire,
phone. Marv Roever, Forest Trailer
Park, Park Ridge, Ill. Phone 1892,

Fifteen years in major market radio.
All types of mike work, writing, pro-
gramming. Five years in present job.
Intend to settle in small town near west
coast as program director. Prefer net-
work affiliate, Family man, 3¢ and no
drifter, permanent. References from
present network employer. 3746 35th
St., San Diego, Calif.

STATION MANAGERS!

Trained personnel available
for all of studio
work.

phases

G. l. students available for
on-the-job training.

BROADCASTERS!

I wish to retire at the age of 50! That
means 27 years of hard work ahead of
me. When I retire I'd 1ike to retire as
an ex-announcer. Recent radio college
graduate. Fully trained all phases. How-
ard Riedel, 2935 Dawson, Chicago.

Young lady, experienced in radio, wishes
to make connection and earn her place
with a progressive radio station. Offers
excellent voice, knowledge of commer-
cial copy, programs and thorough un-
derstanding of the job needs of a radio
station. My address is Miss June Hesse
(Duck Lake), Whitehall, Michigan.

For Sale

For sale—Presto model Y recorder. Com-
plete. Box 929, BROADCASTING.

For sale—Collins 200-E modified to 300-
F one 40D-A exiter for transmitter, one
164 ft. square self-supporting, tapered
tower, lighting fixture and base insu-
lators with one new set transmitter
tubes complete. Box 965, BROADCAST-
ING.

New, never used Technology Instru-
ment Corporation dynamic noise sup-
pressor, type 910-AB balanced 600
ohms, input and output. Gray finish
cost $596.00, make offer. Frank Carman,
gadtlxo Station KUTA, Salt Lake City,
tah.

1000 watt Western Electric Type 353E1
transmitter. In excellent condition.
Available immediately. Radlo Station
KDAL, Duluth, Minnesota.

Tower construction and maintenance,
also ground systems—Available now.
Ace Hi Tower Construction Co., offices
at WROM, Rome, Georgia, H. C. Tant,
Mgr., Phone 9075.

For sale—Two (2) Fairchild type 542
dynamic pickups, complete with Fair-
child arms and filters. The two sets
cost $250.00. Make reasonable offers.
Frank Carman, Radio Station EKUTA,
Salt Lake City, Utah,

(Continued on page 84)

FOR SALE
LARGE MARKET

NEW ENGLAND
STATION

$250,000

Write—Exclusive representatives

BLACKBURN-HAMILTON CO.
Radio Station Brokers

WASHINGTON, B. C. SAN FRANCISCO

James W. Blackbara, Ray V. Hamiltam

1011 New Hamp- 535 Mentgemery
shire Ave. 8t

National 7408 Exbrook 2-5672

BROADCASTING e Telecasting

Brush up on your technique
through resident or corre-
spondence courses.

Learn the lucrative field of
relations  through
radio. yourself for
women's radio programs.

public
Train

ME" =
———

intensive 32-week
trains you for real jobs in
acting, announcing, writing;
producing.

course

THE NATIONAL ACADEMY OF
BROADCASTING, INC.

3338 16th Street, N. W,
Washington 10, D. C.

./4m¢rica 'J toneer [graatlcadfin,

-S’CAOD/

CORRESPONDENCE
COURSES OFFERED
BEGINNERS AND
PROFESSIONALS

G-1 APPROVED

[
1 NATIONAL ACADEMY Of
l BROADCASTING. Dept. 111

1
i
. 3338-16th St., N.W, H
f Washington 10, D. C. :

[]

information eoncerning
Courses.

Please send
O Corraspond
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Code Operation
(Continued from page 15)
an outstanding speaker.

Actual convention meetings will
be held Thursday and Friday,
winding up with an evening of en-
tertainment. The meetings will be
devoted to problems having a na-
tional aspect.

Engineering Need

Engineering conference was de-
cided on because of the national
aspect such matters assume. Fur-
thermore, the board felt engineers
and management could study equip-
ment displays and follow technical
progress during the first three days
of the week.

The board decided that basic ad-
vertising, selling and programming
problems were more suited to local-
ized district and area meetings
where stations have common inter-
ests. These subjects may enter the
national convention proceedings,
but only where a national aspect is
involved.

Panel technique is expected to
govern convention meetings. Mem-
bers will be given full chance to
take part in discussion through
placement of large numbers of mi-
crophones around the theatre of the
Biltmore Hotel, where sessions will
be held.

Already NAB is working on
plans for the autumn district and
area meetings in 1948, These are
in charge of district directors. Be-
cause of the Presidential elections,
most meetings are likely to be held
before November.

The area meetings will be con-
tinued, but on a smaller scale. Dis-
tricts 4 (D. C., N. C.,, S. C,, Va,,
W. Va.) and 7 (Ohio and Ky.)
met jointly last spring but may
hold separate sessions in 1948 be-
cause of the large number of sta-
tions involved. District 11 (Minn.,
N. D., S. D. in part, Wis. in part,
Mich. in part) may decide to hold
its own wmeeting instead. On the
West Coast the area idea was es-
pecially popular,

The board’s three-day meeting
brought approval of a $735,000
budget, compared to a figure below
$700,000 for 1947. Dues scale was
revised in $25,000 brackets, with
$7.50 minimum instead of $5. In
general, the increased rate will not
seriously change dues of most sta-
tions.

Dues Increase

The new dues, based on member-
ship and income last October, would
raise about $700,000 from stations,
plus perhaps $50,000 or so from
associate members and other
sources. Expansion of some NAB
activities, particularly engineering,
will be possbile under this budget.
The Engineering Dept. will need
funds for participation in interna-
tional conferences.

Were station income to stay at
the October figure, the NAB’s take
from the industry in 1948 would be
up about 99 compared to 1947. A
spot survey by the Research Dept.
shows station income up 8 or 9%
for this year.

The board rejected proposals to

set up two new standing committees
for network affiliates and for in-
dependents.

Next meeting of the board is to
be held at the Homestead Hotel,
Hot Springs, Va., if accommoda-
tions are available in February. An-
other possible site is the Green-
brier, not far away at White Sul-
phur Springs, W. Va.

Code topics will dominate this
meeting, but routine pusiness will
be on the agenda as usual.

The board heard reports on such
subjects as the hotel mixup at the
Atlantic City Convention and com-
mittee activities. The proposal to
file suit against several hotels for
failure to fulfill contract obliga-
tions has been dropped. However,
some bills still have not been set-
tled. The board instructed Mr, Ar-
ney to send letters of complaint to
hotels, hotel organizations and the
city’s convention bureau.

Activities now centered in New
York and Los Angeles offices will
be transferred to NAB’s Washing-
ton headquarters, to be integrated
with the Public Relations Dept. Ac-
tual transfer is planned about
Jan. 1.

All board members attended the
meeting but William B. Ryan, KFI
Los Angeles, detained by station
business. Present were:

Harold E. Fellows, WEEI Boston;
Michael R. Hanna, WHCU Ithaca, N. Y,;
George D. Coleman, WGBI Scranton, Pa.;
Campbell Arnoux, WTAR Norfolk, Va.;
Henry P, Johnston, WSGN Birmingham;

Wiley P. Harris, WJDX Jackson, Miss.;

Gilmore N. Nunn, WLAP Lexington, Ky.;
C. Bruce McConnell, WISH Indianapolis;
Charles C. Caley, WMBD Peoria; John J.
Gillin Jr., WOW Omaha; |John F.
Meagher, KYSM Mankato, Minn.; Wil-
liam B. Way, KVOO Tulsa; Clyde W.
Rembert, KRLD Dallas; Hugh B Terry,
KLZ Denver; William B Smullin, KIEM
Eureka, Calif.; Harry R. Spence, KXRO
Aberdeen, Wash.; Howard Lane, WJJD
Chicago; Paul W, Morency, WTIC Hart-
ford; T. A. M. Craven, WOL Washing-
ton; G. Richard Shafto, WIS Columbia,
S. C.; Clair R. McCollough, WGAL Lan-
caster, Pa.; Robert T. Mason, WMRN
Marion, Ohio; Willard D. Egolf, WBCC-
FM Bethesda, Md.; John Shepard 3d,
WGTR Boston.

WSID, NEW BALTIMORE
DAYTIMER, NOW ON AIR

BALTIMORE’S first daytime sta-
tion, WSID, took the air last week,
operating on 1570 ke with 1 kw.

Sidney H. Tinley Jr., mortgage
company executive and station
licensee, reports that its range af-
fords good reception throughout
Baltimore County. AP wire service
and Capital transcriptions have
been obtained.

Albert C. Goldbach,  formerly
transmitter engineer for WCBM
Baltimore, is WSID’s general
manager; Raymond Kay, bprev-
iously with WIP Philadelphia, is
program director; and Armand
Terl, formerly with WASL An-
napolis, is commercial manager.

Time Standards as

Adopted by Board

REVISED commercial time standards tentatively adopted Nov. 15 by the
NAB Board of Directors, subject to final action, follow:

NEW OLD NEW OLD
Length of Between 6 p.m. After 6 p.m. All Other Before
Program And 11 p.m. And Sunday Hours 6 p.m.
5-minute 1:00 1:00 1:15 1:00
10-minute 2:00 2:00 2:10 2:00
15-minute 2:30 2:30 3:00 2:40
25-minute 2:45 2:45 4:00 R
30-minute 3:00 3:00 4:15 4:00
45-minute 4:30 4:30 5:45 5:30
60-minute 6:00 6:00 7:00 7:00
“The time standards allowable ards for Commercials may be

to any single advertiser do not af-
fect the established practice of al-
lowance for station breaks between
programs.

“All multiple sponsorship or an-
nouncement programs except as
hereinafter provided, which here-
tofore, through general practice,
have been exempt from any com-
mercial time limitations, are sub-
ject to the limitation of a maxi-
mum of three minutes of com-
mereial per 15-minute segment, ex-
cluding station breaks, and in the
case of such programs of half-
hour, three-quarter hour, and hour
duration, to appropriate multiples
of that limitation.

“Recognizing that broadcasters
can render a definite service to the
listening public by conveying in-
formation on the availability of
goods and services by programs
designed specifically for such pur-
poses, the foregoing Time Stand-

BROADCASTING o Telecasting

waived for a total of one hour a
day, with respect to programs sim-
ilar to shopping guides, market
information, rural news, and the
like, but care should be exercised
to preserve proper program bal-
ance in their distribution.

“In programs of mnews, news
commentary, and news analysis,
which are less than ten minutes
in length, only two commercial an-
nouncements, to be given at the
beginning and end of the program,
should be permitted.

“Txcept with respect to spon-
sored time signals, whether re-
ports, program or station promo-
tional, identification and location
announcements of not to exceed
ten seconds in length, the place-
nient of more than one commercial
announcement between two pro-
grams should not be permitted un-
der any circumstances.”

* ANOTHER FIRST
for
Atlanta’s

Most Progressive

Station

WBGE
~o
WBGE -FM

Atlanta’s First Fulltime
FM-Station
95.5 Megacycles

LOCALLY OWNED
LOCALLY OPERATED

Studios & General Offices

Georgian Terrace Hote!
Mike Benton, Pres.
Maurice Coleman, Gen. Mgr.
GENERAL
BROADCASTING
COMPANY

The Spartan Women
and the Chambray

Jane Dalton, Women’s Director, is
onthe air Monday through Saturday.
The other morning she advertised
some cotton goods that went on sale
precisely at the end of her first
broadcast at 10:00 a.m. At the end
of her second broadcast at 10:30,
Jane scurried off to buy some of the
chambray she had just deseribed.
There wasn’t enough left to make a
doll’s dress!

§080 watts 0ay ann might, 850 Kc. Rep. by Holllaghery
€BS Statten for the SPARTANBURG-GREENVILLE Market

Spartanburg,
South Carolina
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Radio’s Partnership
With Press Is Cited

THE BUSINESS of getting news
was described as having become “a
real partnership between radio and
newspapers,” by NBC’s Ray Henle,
editor of Sun Oil Co.’s Three Star
Ezxtra, in a radio news panel discus-
sion before the Sigma Delta Chi
convention held in Washington
N(iv. 11-14 [BROADCASTING, Nov.
17].

Mr. Henle, along with four other
radio newsmen, appeared on the
last day of the convention and de-
scribed to the delegates radio’s part
in the news picture. Radio, said Mr.
Henle, like newspapers, contributes
what is uniquely its own to the pub-
lic’s understanding of the day’s
events. He said that as radio news
coverage has striven to become
more complete, regional coverage
has become more important and
will continue to be so in the fu-
ture.

Macon Reed of MBS and Francis
Tully of Yankee Network demon-
strated operation of the wire re-
corder and described its usage at
recent Congressional committee
hearings. Mr. Reed predicted that
within two years regular meetings
of the House will be aired by means
of the new recording device.

A warning that use of the re-
corder might. prove difficult was
voiced by Bill Henry, CBS news-
man, who pointed out the possibil-
ity of eutting and adding to the re-
cording tapes in such a way as to
change the entire meaning of the
original recording. Referring to the
differences often pointed out be-
tween the approach of radio and
newspapers, Mr. Henry said they
are not so numerous as are the
similarities.

Students’ Opportunity

In the open discussion period,
Wilton Cobb, general manager,
WMAZ Macon, Ga., told of the
work his station is doing with local
news and pointed out that the news
field offered a great chance for
journalism graduates. He sug-
gested that schools should increase
their training in voice.

Claude A. Mahoney, CBS com-
mentator, was moderator of the
panel.

In the final business session that
afternoon, the frateruity -elected
the following slate of officers for
the coming year:

Honorary National President — Roy
Roberts, editor, Kansas City Star; Na-
tional President—Luther A. Huston,
Washington bureau manager New York
Times; Vice President, Professional
Chapter Affairs—Neal Van Sooy, editor
and publisher Santa Paula (Calif.)
Chronicle; Vice President, Undergrad-
uate Chapter Affairs—Prof, Kenneth
Marvin, Iowa State College, Ames, Iowa;
Vice President, Expansion—Carl R.
Kesler, state editor, Chicago Daily News;
Secretary—John M. McClelland Jr.;
editor, Longview (Wash.) Daily News;
Treasurer—Robert U. Brown; editor,
Editor & Publisher, New York; Chair-
man, Executive Council—George W.
Healy Jr., managing editor, New Or-
leans (La.) Times-Picayune; Executive
Councilors—Charles C. Clayton, editor-
ial writer, St. Louis (Mo.) Globe-Demo-
crat; B. C. Jefferson, associate editor,
Dallas (Texas) Times-Herald; Ralph
MecGill, editor, Atlanta (Ga.) Constitu-
tion; Alden C. Waite, assistant general
manager, Southern California Associ-
ated Newspapers, Los Angeles, Calif.

BROADCASTING

Apostles of Gloom?
Here’s Man Who Isn’t

EDITOR, BROADCASTING:

In all the talk about over-expan-
sion in local broadecasting, through
licensing new stations, the current
and general opinion seems to be:

—that progress in this country
has suddenly come to a com-
plete stop;

—that populations will not in-
crease;

—that broadcasting has reached
its limit of influence;

—that no new businesses will be
established or new accounts
uncovered;

—that radio advertising appro-
priations have reached their
peak;

—that revenues allocated to ra-
dio will be sliced so many ways
all will starve.

=

Will just one man rise and say
that he knows all these things to be
absolutely true?

Surveys, charts and prognostica-
tors to the contrary, current opin-
ion in the past has always been
proved to be wrong. If this were
not true, we would have no America
as we know it today.

America has been built upon the
spirit of progress and never-ending
expansion—upon the simple philos-
ophy of honesty, sincerity and hard
work.

Before our apostles of gloom
bring our heritage of progressive
thinking to a timorous, halting and
faltering stop—why not renew our
spirit of the past by hitting the
line hard.

Thousands of new accounts can
be developed for local broadecasting
which have never used this type of
advertising. Percentage wise,
broadcasting is now getting only a

KFNF Is Denied Power Boost to 5 kw;
Faribault Grant for 920 kc¢ Proposed

GRANTS to KFNF Shenandoah,
Towa, for a power boost on 920 ke
and to Lee-Smith Broadcasting Co.
for a new station on that channel
at Faribault, Minn. [ BROADCASTING,
Aug. 4] were set aside by FCC
last week, followed immediately
by a proposed decision to grant the
Faribault application and deny
KFNF’s.

The denial to KFNF, which is
seeking authority to operate with 5
instead of 1 kw daytime and to
continue with 500 w night, would
be without prejudice to the station’s
filing a new application specifying
protection to the Faribault opera-
tion as provided under FCC stand-
ards.

Both Lee-Smith, applying for
920 ke with 1 kw fulltime, and
KFNF originally received grants,
along with a third applicant in the
proceeding: Associated Broadcast-
ers of Wadena, Minn. Lee-Smith,
however, contended that KFNF's
proposed operation would create in-
terference problems beyond the
maximum indicated by FCC stand-
ards and asked that KFNF be
required to protect the Faribault
operation. KFNF protested, but
asked that further hearing on both
applications be held before it is re-
quired to install a directional an-
tenna.

In reopening the case and issuing
a proposed decision, the Commis-
sion did not disturb the grant to
the third applicant, Associated
Broadecasters, for use of 920 ke
with 1 kw fulltime at Wadena.
Choosing between Lee-Smith and
KFNF, FCC preferred Lee-Smith

¢ Telecasting

on the basis of the equitable-distri-
bution provisions of the Communi-
cations Act. Shenandoah (1940
population: 6,848) has two stations,
it was pointed out, while Faribault
(1940 population: 14,627) has none.

“While the proposed operation
of KFNF would result in a large
gain in that station’s daytime serv-
ice,” FCC said, ‘“‘since all of the
area to be gained presently receives
several services, we consider that
no basis has been shown why this
gain should be permitted in view
of the interference which would be
imposed on the Faribault operation
in violation of our standards.”

Increase with DA ‘Feasible’

But, adding that the proposed
denial to KFNF would be without
prejudice, FCC recognized that ‘it
may be feasible for KFNF to oper-
ate with increased power daytime
with a directional antenna which
would afford protection in accord-
ance with our standards to the
Faribault operation...”

Lee-Smith had argued that the
KFNF grant as originally issued
would create objectionable inter-
ference involving a loss of 22.3%
of the population in Lee-Smith’s ac-
tual primary daytime service area,
whereas the maximum under the
standard is “approximately 10%”
[BROADCASTING, Aug. 18].

Lee-Smith is owned in equal
shares by Herbert H. Lee, Palmer
Dragsten, and John E. Hyde Jr.,
war veterans and engineers.

Comrs, Rosel H. Hyde and E. M.
Webster did not take part in the
decision.

small share of local advertising ex-
penditures.

In the state of Connecticut there
are some 60 flourishing daily and
weekly newspapers which have
been financially sound for years—
together with countless local maga-
zines, programs, school papers, bill-
boards and bus advertising spaces,
direct mail pieces, ad infinitum.

Twenty AM stations are on the
air in Connecticut, with applica-
tions pending for an additional
seven or eight.

If Connecticut cau, and does, sup-
port 60 newspapers and thousands
of other forms of printed advertis-
ing, does it necessarily follow that
these 20 radio stations should oper-
ate in the red if this number were
to be increased to 807

It is questionable that, with the
increased licensing of broadeast-
ing stations, the battle of existence
is so much between stations for po-
tential business—as it is broadcast-
ing’s battle against other existing
forms of advertising expression.

Larry Edwardson, President

The Central Connecticut
Broadcasting Co.

New Britain, Conn.

l(pcominy

Nov. 27-29: Canadian Broadcasting Corp.
Board of Governors meeting, Parlia-
ment Bldgs., Ottawa.

Nov. 30: Nat’l Assn. of Radio Farm Di-
rectors banquet, Stevens -Hotel, Chi-
cago.

Dee¢, 6: Florida Assn. of Broadcasters
meeting, Soreno Hotel, St. Peters-
burg.

Dec. 8: General Mobile Hearing, FCC
Hdqrs., Washington.

Jan. 12-16: NRDGA Annual Conventlon,
Hotel Pennsylvania, N. Y.

Canada Bans Importation
Of Radio Sets From U. S.

BAN ON IMPORTATION of radio
receivers into Canada from the
United States was put into effect
Nov. 18 as part of a plan to save
U. S. dollar exchange. Importa-
tion of a long list of commodities
was restricted temporarily until
Canada’s balance of exports to the
United States comes more in line
with imports.

At the same time, fo save im-
portation of components, an excise
tax of 259 was placed on radio
receivers made in Canada. This
revives the war time excise tax rate
which had been cut to 10%.

WHMA-FM Launched

WHMA-FM Anniston, Ala., which
inaugurated its interim schedule
Nov. 10, is operating on 100.5 me
(Channel 263). Programming for
its present schedule of 3-9 p.m. is
largely its own, with little duplica-
tion of WHMA features, according
to Malcolm Street, program direc-
tor and promotion manager. Many
programs originate from the re-
cently completed WHMA-FM stu-
dios in the Radio Bldg. in Anniston.
Station took a full page in the An-
niston daily, the Anniston Star, as
part of the promotion in connection
with its opening. Anniston Broad-
casting Co. is licensee of WHMA
and WHMA-FM.
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At Deadline...

BATTLE OF BANDS RE-FOUGHT

AT FCC CHANNEL HEARING
SKIRMISHES of old hattle over high vs. low
band for FM were re-fought Friday morning
as FCC heard final testimony on its plan to
delete Television Channel No. 1 (earlier story,
page 17).

Session devoted to testimony of Edward W.
Allen Jr., chief of FCC’s Technical Information
Division, and Kenneth A. Norton of Bureau of
Standards, who replied to charges of low-band
enthusiasts—particularly Zenith Radio Corp.
and FM Inventor Edwin H. Armstrong—that
FCC erred in moving FM up,to 88-108 me.

Mr. Allen cited high and low-band measure-
ments of WBAM New York, saying they
showed “the high frequency produced higher
service fields out to 68 miles” but produced
lower interference fields at 200 miles or more.
Dr. Armstrong argued that further anaylses
must be made.

Mr. Allen replied his conclusions were jus-
tified by data on hand. He conceded high-and-
low band measurements offered by Dr. Arm-
strong in Westhampton tests showed low fre-
quency was best “for that period of time.”
H¢ zaffirmed faith in theoretical curves pre-
pa | by Mr. Norton, which were one major
factor in FM reallocation. Dr. Armstrong again
protested that FCC had accepted “theoretical
calculations . . . rather than my measured
results.”

When Mr. Norton conceded he erred in one
prediction, Dr. Armstrong observed that “that’s
the type of engineering advice” which has
been given to FCC and which, he said, resulted
in “chaos.” Dr. Armstrong said it’s “too late”
to move FM back downstairs but urged again
that it be given Channel 1 (44-50 mec) for
rel: .

WARL HEARING RECESSED
HEARINGS on FCC lottery order citing
WARL Arlington, Va., quiz show Dollars for
Answers [BROADCASTING, Oct. 20] recessed
Friday until 2 p.m. Monday. Examiner J. D.
Bond presided. WARL President R. Kilbourne
Castell and Manager Raymond W. Baker,
testifying under protest, denied station was
trying to “buy an audience.” Frank U.
Fletcher, attorney and part owner of WARL,
said 45% of those answering quiz questions
were not listening to station. “For these per-
sons, clearly the contest was one of skill,” he
asserted.

WRS SEEKS PITTSBURGH TV

WESTINGHOUSE Radio Stations Inc. appli-
cation filed at FCC Friday for Pittsburgh video
outlet KDKA-TV on Channel 6, company’s
second television station. WBZ-TV Boston
scheduled for completion early next year.
Station would serve 2,500,000 persons within
40-mile radius. TV antenna would be placed
on 500-foot FM tower and extend 1760 feet
above sea level.

REQRGANIZATION of WIMS Michigan City,
Ind., requested in application reported by FCC
Friday. O. E. Richardson, 19.359% owner, in-
creases holding to 519 by acquiring 1,453 of
2,000 shares newly issued. Remaining shares
divided among five other stockholders. Stock
‘value $15 per share.
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WBAL ASKS REVERSAL
IN BLUE BOOK APPEAL

REQUEST for order reversing District Court
dismissal of its complaint against Blue Book
and PCC made Friday before U. 8. Gourt
of Appeals for D. C. by WBAL Baltimore
[BROADCASTING, July 7, 14]. William J. Demp-
sey, station’s counsel, argued WBAL had been
libeled by Blue Book, that FCC twice refused
hearing on matter and that WBAL was en-
titled to judicial review.

Mr, Dempsey said present renewal hearing,
in recess until Tuesday, does not include issue
of alleged Blue Book defamation on FCC’s
own ruling and therefore no redress would
evolve. He said WBAL merely seéks declara-
tory judgment as to whether Blue Book charges

- were right or wrong, whether or not retraction

is obtained.

FCC General Counsel Benedict P. Cottone
outlined background of Blue Book, explaining
it was part of normal procedure allowed by
law and could not embody legal wrong review-
able in court .

Justice Edgerton, Blue Book in hand, asked
Mr. Dempsey what specific statements wronged
WBAL. Mr. Dempsey said explanation of his
12-page complaint could not be made in a few
minutes and indicated that was not specific
issue at moment.

INDUSTRY MUSIC COMMITTEE
TO NAME EXECUTIVE GROUP

INDUSTRY Music Advisory Committee, at or-
ganizational meeting in New York Friday,
agreed to appoint executive committee and legal
and public relationg subcommittees, each com-
posed of one representative from each of seven
segments of industry. Fact meeting was held
as networks negotiated with AFM described
as “purely coincidental.” A, D. Willard Jr.,
NAB executive vice president, said committee
had agreed no one segment would take import-
ant action without consulting others.

Legal and public relations subcommittees
directed to meet within two weeks and report
proposals for joint action to executive commit-
tee. All but one of 36 members of advisory
committee present.

RMA officially represented on joint com-
mittee, following -approval by its board of
directors.

LOWER MEDIA COSTS SOUGHT

HOW to stop spiraling media production costs
discussed at annual AAAA council meeting in
Chicago Friday. Demands by advertisers for
agencies to absorb script ecosts of mnetwork
radio considered one of biggest headaches.
Speakers included Frederic R. Gamble, AAAA
president; Melvin Brorby, vice president, Need-
ham, Louis & Brorby; Clarence B. Goshorn,
president, Benton & Bowles; Fairfax M. Cone,
Foote, Cone & Belding. )

THREE LOUISVILLE PROMOTIONS

THREE promotions announced by WHAS and
WCIT(FM) Louisville. J. M. Wynn is new
director of sales; Neil Dalton named to new
post, public relations director, and Douglas
Cornette made promotion manager. Latter two
positions apply to Louisville Courier-Journal
and Times, as well as stations.

Closed Circuit

(Continued from page 4)

ster, himself slated for Europe safety con-
ferences; Dr. J. H. Dellinger, radio chief,
Bureau of Standards and first Commission
chief engineer, or George Sterling, FCC chief
engineer.

CBS SERIES It Pays to Be Ignorant, Fri-
days 10-10:30 p.m., for Philip Merris, may go
co-op, it was understood last week. Biow Co.,
New York, is agency.

ANOTHER SIGN of growing business in sta-
tion sales, transfers and assignments: FCC is
considering plan to delegate to staff executives
authority to approve in certain cases, pre-
sumably those involving reorganizations in
which ownership interests remain unchanged.

IT MAY be fortnight before Chairman White
(R-Me.) of Senate Interstate Commerce Com-
mittee submits his revised draft of 3-1333 to
seven-man subcommittee, looking toward com-
mittee action at special session, and right of
way at regular session in January. Revised
bill would modify original measure almost
unanimously opposed by radio spokesmen, but
hardly to extent of meeting all objections. Sen.
White believed to have been encouraged by
Presiden Truman on support of his radio reg-
ulatory ideas.

IN CONFUSION over code postponement, NAB
board forgot vital commercial point—deadline
date, after which contracts come under code
provisions. Original action at Atlantic City
specified code applicable to contracts signed
on and after Sept. 19.

WHILE NORC door-knockers conduct half-
hour interviews on what public thinks of what
radio has to offer, NAB Research Dept. plans
extensive study to find out just what really
is offered. Logs of some 200 stations, present-
ing typical industry ecross-section, will be
analyzed for late November week, First such
study showed industry well within Blue Book
commercial-sustaining limits.

FORMAL TRANSFER of WKBW Buffalo to
Rev. Clinton H. Churchill occurs Tuesday with
payment of approximately $375,000 to Buffalo
Broadcasting Co. plus termination of pending
litigation. Loan of approximately $200,000
negotiated through Smith Davis Corp. of New
York to handle all cash transactions. Arthur
Simon is new manager of 50 kw ABC outlet
under Churchill ownership.

AGENCY CODE COMMENT

THREE prominent New York agency execu-
tives took different stands Friday on NAB
board’s code action (see comment roundup
page 15). Leonard T. Bush, vice president
and secretary of Compton Adv., said, “It is
too bad NAB could not have resolved its
differences at the November board meeting. I
believe the industry for its own best interest
should have a code.” H. L. McClinton, vice
president of N. W. Ayer & Son, said, “Of
course the decision should be postponed. It is
vital to radio.”

Ben C. Duffy, president, BBDO: “In my
opinion, postponement of code in its present
form is sound. It is obvious some of the clauses
are unworkable and subject to many inter-
pretations.”

BROADCASTING o Telecasting
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