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HE 1948 Surprise Flower Garden was as popular afiong WLS

listeners as last year—and the year before. Once again, WLS lis-
teners sent more than 100,000 dimes for packets of lower séeds.

We offered the Surprise Flower Garden for only five weeks. We
mentioned the offer in the early morning, at noon and at night.
80,881 people responded!™ It’s significant that during this same
period two other flower offers were on WLS. A seed company
received 14,216 one-dollar orders for gladiolus bulbs in twelve
weeks; in two weeks, 4,301 people sent cereal boxtops and cash
for chrysanthemums.

April spot announcements bring immediate response. That’s true
of any month—or any time of day—on WLS. Ask a John Blair man
why our b/g market is filled with responsive friends of WLS.

e (Grarmmact Sttt \§

50,000 watts, 890 KC, Americon Affiliate, Represented by JOHN BLAIR & COMPANY, Affiliated in Management with

KOY, Phoenix, and the ARIZONA NETWORK — KOY, Phoenix « KTUC, Tucson -«

*They're still coming in!

1 The
PRAIRIE
FARMER

STATION
CHICAGO 7

KSUN, Bisbee-Lowell-Douglas.
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entree into
Detroit’s

homes...

For 28 years, WW]J - THE DETROIT NEWS has enjoyed a “family relationship”
with Detroiters, who have given W1IV] the key to their homes, and keep the

“welcome mat” out morning, afternoon, and evening.
This is due to WV ]’s solicitude for the community’s welfare, as evidenced by its continuous

Public Service leadership. 1t is due to WW]J’s constant catering to the desires of

Detroiters in local programming. And it is due to the wealth of stars available through
WW]'s 21-year old NBC affiliation.

The combination of these 3 elements provides \WWW]J advertisers with an effective
economical medium for promotion of products of every description in the multi-billion dollar

Detroit marker. Through WW]J - THE DETROIT NEWS

vou gain entrée into the most homes—all the time.

FIRST IN DETROIT

& 4
Owned and Operated by THE DETROIT NEWS

£
AM-FM
Notional Representatives: THE GEORGE P. HOLLINGBERY COMPANY

Basic NBC Affilial
AM—950 KILOCYCLES— 5000 WATTS

FM—97.1 MEGACYCLES—10.5 K. W.

Associate Television Station WWJ.TVY
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For sales in New England you need Yankee's flock of 23 home-
town stations covering the 23 principal markets where New
England sales are made.

Every Yankee home-town station has the prestige of a locally
successful enterprise, used by local merchants. It has local
acceptance as the source of fine programs, in greatest variety,
through its Yankee and Mutual hookups.

When you put 23 of these stations together you have an
effective flock to tap New England's high per capita buying
power. You have local impact multiplied by 23 — a resulting

coverage that reaches 89.4% of New England radio homes.

sPeceprtance co THE YANKEE NETWORK'S ‘Powndation

THE YANKEE NETWORK, INC.

Member of the Mutual Broadcasting System

21 BROOKLINE AVENUE, BOSTON 15, MASS, Represented Nationally by EDWARD PETRY & CO., INC,

Published every Monday, 53rd issue (Year Book Number) published in February by BROADCASTING PUBLICATIONS, INC., 870 National Press Building, Washington 4, D. C.
Entered as second class matter March 14, 1933, at Post Office at Washington, D. C., under act of March 3, 1879.
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QUEST of Sen. Tobey for information on dis-
tribption of RCA television sets on “loan
basis” may yield several surprises. Biggest
probably will be disclosure that White House
has ' had set for more than year [BROADCAST-
ING, Jan. 6, 1947].
|

GENERAL MILLS considering shift of Kix
accqunt only from Dancer-Fitzgerald-Sample
because of product-type duplication within
agency. Likely choice Tatham-Laird or Need-
hanm, Louis & Brorby.

ATHEISM rears at FCC again, WHADM,
Stromberg-Carlson’s 50 kw outlet at Rochester,
givqiin temporary renewal to Sept. 1 last week
pending further information on complaint it
had| refused time to “Free Thinkers” organi-
zatipn., Left-winger Durr reportedly carrying
torch and FCC by 3-2 vote (Coy, Durr, Hyde
against—Walker, Sterling) declined regular
renewal May 1 pending study. FCC cautious
becduse of ruckus over KQW San Jose-San
Frthcisco case wherein it held atheists had
as much right to time as theists.

PLANS to form group of high-fidelity inde-
pendents in major markets to specialize in
claskical recordings under way on west coast
with national representative interested. Calvin
J. Simith, general manager KFAC Los Angeles,
is npoving spirit.

INSIDE tip from FCC source to midwest
Senator last week boomeranged. Senator had
been notified of FM grant to an interested
constitutent. But he got it balled up with
three-way parlay AM grants and so notified
other constituents. FCC was in quandary, since
it hadn’t acted on AM cases.

HARRY WITT, assistant general manager
CBS$ western division, most likely candidate
for |head of network’s television operations in
Los| Angeles following agreement with Los
Angeles Times as area’s visual outlet.

GENE AUTRY, cowboy impresario and owner
of [KOOL Phoenix, along with interest in
KOWL Santa Monica, has TV syndicate am-
bitions probably involving performance rights
on film productions starring Gene Autry.

ABC considering contract television film deal
whigh would provide network with hour of
celluloid fare weekly. Pattern of contract
similar to NBC agreement with Jerry Fair-
banks Productions.

ARTHUR FELDMAN, ex-ABC roving war
correspondent and more recently producer of
Mutual’s Radio Newsreel, to be transferred
to [Washington as Mutual manager, taking
ovel post vacated several months ago by

(Continued on page 90)
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upcominy

May 3: NAB District 2, (N.Y., N.J.} Confer-
ence, Hotel Roosevelt, N. Y.

May 3-6: CAB Directors Meeting, Royal York
Hotel, Toronto.

May 5-6: FM Assn. Region 4 (D.C., Md., Va.,
N.C.) Statler Hotel, Washington.

May 7: Oral Argument before FCC on politi-
cal interpretations. WHLS Port Huron,
Mich., at Washington.

May 17-21: NAB Convention Week, Biltmore
Hotel, Los Angeles.
(Other Upcomings on page 89)

Bulletins

GEORGE BOLAS, formerly with Foote, Cone
& Belding, Chicago, has joined Tatham-Laird,
Chicago, to head agency’s radio department
and serve as account executive. George de
Beer, former merchandising manager, Foot
Products Division, Bauer & Black, Chicago,
replaces Mr. Bolas at FC&B.

JACK CARSON, star of his own NBC pro-
gram, will m.c. May 18 NAB Los Angeles
dinner, supported by all-star cast—Eddie Can-
tor, Harmy James, Peggy Lee, Dinah Shore,
Dennis Day, Johnny Mercer, Pied Pipers,
Victor Young’s orchestra.

WWJI-TV Detroit signed network contract
with NBC, Harry Bannister. general manager
of WWJ WWJ-FM WWJ-TV, announced.
Many programs appearing on East Coast net-
workk of NBC will be made available to
WWJI-TV by films until lines are ready later
in year.

FAY DAY, WTOP Washington research di-
rector, named assistant manager of research
for Radio Sales, CBS subsidiary. He joined
CBS-owned capital station in February 1947
after Navy service.

FM'S 500TH?

FM ASSN. proudly announced Friday
that number of FM stations had passed
500 mark. However, junior research
project will be required to determine
which new FMer is entitled to wear
mantle. Bill Bailey, FMA executive di-
rector, contacting dozen contenders to
determine at what moment each made
formal air debut. FCC formally recog-
nized approach of 500 mark Friday in
letter answering FMA’s request that FM
permit holders be required to go ahead
with stations after getting FCC sanc-
tion (see separate story page 90).

Business Briefly

MARX SHOW RENEWED @ Elgin Amer-
ican Division of Illineis Watch Case Co., Elgin,
111, renews for 52 weeks You Bet Your Life
starring Groucho Marx on ABC effective Sept.
29 or Oct 6. Announcement supersedes pre-
vious report of 26-week contract [ BROADCAST-
ING, April 26]. Show took hiatus April 21.
Agency, Weiss & Geller, Chicago.

UNION ON ABC @ United Steel Workers of
America (CIO) has bought one-time spot on
ABC tonight (May 3) at 9:30-9:45 p.m. to
present Philip Murray, president of Steelwork-
ers and CIO, in discussion of U. S. Stecl’s
wage and price policy. Agency, Wiltman &
Callahan, Pittsburgh.

EVANS PEN SPONSORS @ Evans Pen
Corp., Los Angeles (Evanette ball pen), May
T starts for 13 weeks weekly participation via
CBS Meet the Missus on KNX Hollywood and
27 coast and mountain stations (Fri.,, 3:15-
3:30 p.m. PDST). Agency, Capka & Kennedy,
Los Angeles.

HELBROS REPLACEMENT @ Summer re-
placement for Quick as a Flash, 5:30-6 p.m.
Sundays on MBS for Helbros Watches, is quiz
show, What Makes You Tick, June 6 through
September. Agency, William Weintraub, N. Y,

CAMPBELL SHOW TO NBC @ Double or
Nothing, Campbell Soup show now heard Mon.,
Fri, 8-3:30 p.m. on CBS, switches to NBC
2-2:30 daily starting May 31. Agency, Ward
Wheelock Co.

TV BASEBALL NEWS @ Cunningham Drug
Stores sponsoring ten minutes of baseball news
on WWJ-TV Detroit preceding twice-weekly
telecasts of Tiger home games. Agency, Simons
Michaelson. Gobel Brewing Co. sponsors games.

FOOTBALL SPONSORED @ Pontiac Deal-
ers’ Assn. of Metropolitan Detroit to sponsor
broadcasts of all U. of Mich. football games
over WWJ Detroit. Agency, Powell-Grant Inc.

WLAW'S REPRESENTATIVE @ Paul H.
Raymer Co. Inc. appointed national sales rep-
resentative by WLAW Lawrence, Mass.

‘BREAKFAST CLUB' M.C.

GARRY MOORE assigned Friday as m.c. of
ABC’s Breakfast in Hollywood to replace the
late Tom Breneman (early story, page 50).
Mr. Moore continues as m.c. of NBC’s Take It
or Leave It Sunday nights.

AHLERT HEADS ASCAP

FRED E. AHLERT elected to succeed Deems
Taylor as president of ASCAP. Election took
place at annual board of directors meeting in
New York.

BROADCASTING o Telecasting
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| BUYING TIME IN MEMPHIS Iy LIKE
| SHOOTING FISH IN A BARREL !

For instance-now available on WHHM
is the 4:45 pm to 5:00 pm segment of
“BILL GORDON’s 1340 CLUB”. The latest

Hooper station audience ratings show:

WHHM .. ... 11.1
StationB __ _____________. 6.9
StationC ________________ 4.5
StationD ________________ 3.4
Station B ________________ 3.4

Combined ratings of
two other Memphis
Stations “Plus” others 0.5

WHHM

FORJOE & CO. Nat. Rep. . UL R
Patt McDonald, Manager MEMPHIS, TENNESSEE

BROADCASTING e Telecasting May 3, 1948 o Page 5
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The Swings toWUB in Kansas Gy,

THIS
IS
THE
MONTH!

The merry month of May! Those dynamic new sales-
boosting extras WHB has promised are here at last—
greater power, a better frequency, increased coverage,
full-time operation! After years of planning, months
of building, weeks of testing, Kansas City’s Dominant
Daytime Station goes full-time—and in a Big Way!
Watch us swing with—

10,000 WATTS 710 KILOGYCLES  FULL-TIME

Coverage maps available on request. See your John
Blair man and join the Swing to WHB!

10,000 WATTS IN KANS4

DON DAVIS
PRESIDENT

JOHN T. SCHILLING
GENERAL MANAGER

JOHN BLAIR & CO.

| 23 et T A >
MUTUAL NETWORK ¢+ 710 KILOCYCLES » 5,000 WATTS NIG

s
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& Schwinn and George Elliot Adv., New York, joins W. Wallace
Orr Adv.,, New York, as account executive and member of radio
and TV staff.

WILLIAM TRAVIS, former general manager, WMLO Milwaukee, ap-
pointed account executive in charge of radio for Leland K. Howe Assoc.,
New York.

RUTH ROWLAND, formerly of radio production department, Foote,

Cone & Belding, New York, joins Ketchum, MacLeod & Grove, Pitts-

burgh, as assistant to WILLARD SCHROEDER, radio director. She
previously was with Federal Radio Education Com-
mittee, Washington.

WILLIAM STOLLOWITZ, formerly with Pedlar &
Ryan, New York, joins Doherty, Clifford & Shenfield,
New York, as production manager.

R OBERT LEDER, account executive formerly with Booth, Vickery

-

% . WALBETH LUDWIG, formerly with Compton Adv.,

- New York, joins Harry B. Cohen Adv., New York, as
\"ﬁ' comptroller.

‘i‘} CECIL & PRESBREY Inc., New York, acquired addi-

. tional space in present quarters at 247 Park Ave. to
house media (including radio timebuying). Accounting
Mrs. Rowland  and checking departments located at 218 E. 49th St.
JOHN F. REEDER, vice president and general man-
ager, Walt Disney Productions, resigns to join LaRoche & Ellis as
vice president of office to be established in Los Angeles. He remains
as member of board of Disney. Firm’s advertising will be handled by
LaRoche & Ellis.
LESTER JAY, Los Angeles freelance actor-producer, joins J. M. Straus
& Co., Los Angeles, as radio director.
GEORGE B. DIPPY, merchandising department manager, Young & Rubi-
cam, New York, named assistant to president, SIGURD S. LARMON.
HUGH BROWN, control department of Kudner Agency, New York,
transferred to television department.
DAN LAYMAN, vice president and director of Dan B. Miner Co., Los
Angeles, May 1 resigned to join Young & Rubicam, Hollywood, as
account executive on Hunt’s Foods.
ERNEST S. LOVAN and SCOTT LEONARD, account executives, and
JOHN H. WELLENKAMP, treasurer, of Tracy-Locke Co., Dallas, elected
vice presidents. JERRY MOFFETT resignes from Tracy-Locke, to open
own business. He was with agency 17 years, 10 as vice president.
JOHN G. LETHBRIDGE Jr., former account executive, James S. Beattle
Co., joins newly-organized Washington office of Robert Lee Miller &
Assoc., as vice president in charge agency operations.

CLIFFORD POPPLETON, former vice president of Abbott Kimball Co.,
New York, named vice president of Lester L. Wolff Inc.,, New York.

BURTON DURKEE, former national advertising manager for CVA
Corp., San Francisco, appointed manager of Detroit office of Swaney,
Drake & Bement Inc.

NIEL HEARD, former sales manager for Louis Milani Foods, Los An-
geles, joins Smith, Bull & McCreery, San Francisco, as account executive.

MILES A. WALLACH resigned as director of research at Kastor, Far-
rell, Chesley & Clifford, New York, to open own firm, M. A. Wallach
Research, New York.

ALBERT C. LANGER, formerly with Ruthrauff & Ryan, and Federal
Adv., both New York, joins Lennen & Mitchell, New York, as service

manager.

FRED GARDNER Co., New York, announces, effective immediately, ac-

count of Travel Expositions Inc., Chicago and New York, has been re-

signed.

CHARLES KUDERNA, formerly with McCann-Erickson, and JOSEPH

FERNANDEZ, formerly with J. Walter Thompson Co., join Mogee-
(Continned on page 85)

BROADCASTING e Telecasting



IX scores again

When a leading food processor

introduced a new product, WSIX
helped him score again. And many
other outstandingly successful food
advertisers have used WSIX con-
sistently—not only for special cam-
paigns, but for year in, year out
results in Nashville’s 51-county re-
tail trade area. Get all the facts from
your nearest Katz representative. Let
the record show you how WSIX can

help build a sales score for you.

5000 WATTS : 980 KC
ABC Affiliate

WSIX gives you all three:
Market
Coverage
Economy

National Representative

THE KATZ AGENCY, INC. And WSIX-FM 71,000 W 97.5 MC

BROADCASTING e Telecasting May 3, 1948 o Page 7




ally yours:

“What I have done is to split up the Library cost
with the accounts already sold on individual shows,
7.e. should all our shows or more additional shows
be sold, the per program rate would be reduced for
each account. ... At any rate, Pat, the station, as |
said, benefits, gains new accounts, and will break
even on Library costs; which is to me, fair enough.
Optioned already are the ‘Hoosier Hot Shots,
‘Polka Holiday," and ‘Chapel Hymns’ on a 3-5 and
1 a week basis, in that order.”

... Mr. M. Baldwin, Manager KTIL




bateys BEH flo Gay!

THE WORLD FEATURE LIBRARY!

HERE, in one big money-saving package, are twelve shows that will
build audiences for you. Here, on famous World high fidelity transcrip-
tions, are twelve shows that provide top musical entertainment. ..
composed of over 1800 15-minute programs . .. and more than 2100
musical units. It's the World Feature Library and it may still be available

for exclusive use in yoxr market.

LIVELY, INTERESTING SHOWS

EACH one of these features is a musical treat in itself. They're musical
novelty shows featuring well-known artists. There’s Louis Jordan, the
biggest little band in America. There’s Western music, Hawaiian music,
Polkas, Sacred Music, Latin American, Hot Jazz, Accordion, Guitar,
vocal and instrumental novelties. And along with the transcriptions are
sparkling, well-written continuities that make these shows flexible . ..

suitable for sponsored or sustaining programs.

IT'S ALL YOURS

YOU can get the whole Library — Music and Continuities — in a single
package, so that you can guarantee delivery to sponsors. You get Features
that have been tested and proved on the air. And you get the quality tran-
scriptions that have made World famous . . . the best for either AM or
FM broadcasting. Available in lateral and vertical recording.

The World Fearure Library is priced within the range of limited budgets
and according to market classifications. Write, wire or phone us for full
information and prices.

12 BIG SHOWS

IN A SINGLE PACKAGE )

Each show 156—15 minute broadcasts.

HOOSIER HOT SHOTS
A versatile novelty group with the merry mad
melodies that listeners love to hear.
SAGEBRUSH SERENADE

Distinguished cowboy and hillbilly artists with
beautiful songs of the hills and prairies.

SONGS OF BEAUTIFUL HAWAII

The very best of native and American Hawaiian music pre.
sented by the best artists in their field.

VIBRAPHONIA

Exccxtionally pleasing music by the great trios of Dardanelle
and Adrian Rollini p/us Carl Kress.

ACCORDIANA

A glittering array of vircuoso accordion talent with some real
audience-getting music.

GOLDEN BANTAM REVUE

A fast moving revue, bushels of fun, with the five top units in
the field of musical corn.

CHAPEL HYMNS
The favorite sacred and inspirational music of America with
the famous Hamilton Quartet.

JAM SESSION
131 “name” musicians in 25 different groups combined in the
greatest jam sessions ever recorded.

A CALL FROM LES PAUL
Smooth, listenable, lulling music by this inimitable group of
guitars, piano and bass.

HERE COMES LOUIS JORDAN

Super entertainment made by the “biggest little band in
America” and a galaxy of guest stars.

POLKA HOLIDAY

Lively, breath-taking rhythms by those two wonderful Polka
bands, Harry Harden and Jack Robel.

FIESTA GRANDE

Ethel Smith, Emil Coleman, Noro Morales, Los Panchos and
Carlos Molini make a prize package of Latin music.

SEE US AT N. A. B. CONVENTION IN ROOM 2223, HOTEL BILTMORE, LOS ANGELES

WORLD BROADCASTING SYSTEM, inc.

TRANSCRIPTION HEADQUARTERS o A4 SUBSIDIARY OF DECCA RECORDS, INC.

Chicago
22 West Hubbard Street

NEW YORK
50 West 57th Street

Hollywood
6750 Santa Monica Blvd.

Distributed in CANADA by Northern Electric Company, Limited, 1261 Shearer Street, Montreal 22, Quebec
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RETAILERS, largely dealers
in nadio and video sets, com-
priged the largest group of
advertisers using television
as an advertising medium dur-
ing | February, according to
the| response of 15 video
broadcasting stations active
durjng that month to BROAD-
CASTING’S Telestatus question-
naire for February. Of the 215

advertisers reported, 56 were re-

television to advertise re-

indiyidual clients, again mostly on
the [local level, with dealers de-
picting the beauty and perform-
ancel of their new models to the
vide¢ public. Food and drink were
tied |for third place with 13 video
accoiints each. The beverage ad-

dealers, and 20 of the 56 were"

two-figure .column and that only
barely, with 10 members of this
class using video merchandising for
their wares.

Most of the advertising on tele-
vision in February was confined
to a single station or to the sta-
tions of a single community. Na-
tional advertising was represented
chiefly by filmed spot announce-
ment campaigns for Lucky Strikes
(9 stations), Bulova watches (8),
Botany ties (7), BVD’s (6), Elgin
watches (4), Cresta Blanca wines
(3). Ford Motor Co. sponsored
sports programs on three video
stations and Chevrolets were ad-
vertised with a 10-day series of
films of thée Winter Olympic con-
tests in Switzerland on five sta-
tions, plus a newsreel series on
three video outlets. Another set
of Olympic films was broadcast on
WCBS-TV New York for U. S.
Rubber Co., which also sponsored
two pickups from the National
Sportsman’s Show on that station

o)

Frazer Corp., sponsoring Original
Amateur Hour, a video version of
the old Major Bowes sound broad-
cast series, which topped C. E.
Hooper’s first television audience
study in February in the New
York area with a rating of 46.8.
NBC’s video clients included:
Simon Ackerman Clothes (10-
minute newsreel on Friday night);
Brown & Williamson Tobaceo Co.
(five-minute Friday night filmed
sports reports, starting as ski news
and switching to training camp
baseball pictures late in February) ;
General Foods Corp. (Author
Meets the Critics, half-hour Sun-
day evening studio show); Gillette
Safety Razor Co. (Friday night
fights) ; Gulf Oil Corp. (You Are
an Artist, drawing lessons) ; Kraft
Foods Corp. (Television Theatre,
hour-long Wednesday night studio
dramatic series); Nash-Kelvinator
Corp. (Alma Kitchell’s weekly do-
mestic science demonstrations) ;
Oldsmobile Div. of General Motors

(REPORT 5)

FEBRUARY SPONSORS

L 0 O

TV Advertisers in February

By Industry Classes

. Agricultural & Farming____________ [
5 fppunl Foo'wonr & A:uuonu-.-
2 E
A ion,  Aviati A ies &
Beer, Wine & Lliquor______________
. Building Materials, Equipment & Fix-
tures
Confuhonery & Soft Drinks___
Services
3 Drugs & Remedies________________
E g s A

s

u-o\laoﬂauouuﬁ wo

o?ﬂ s A wNs

11. Food & Food Products___________._
12, Gasoline, Lubricants & Other Fuels
13. Horticulture

16. Industricl Materials

18. Jewelry, Optical Goods & Cameras
19. Office Equipment, Stationery & Writ-

ing Supplies ____________________ 1
20. Publishing & Media_ __.___.____.. 3
21. Radios, Phonographs, Musical Instru-

ments & Accessories__ 7
22, Retoil Stores & Shops. 56
23. Smoking Materials .._ 5
24. Soaps, Cleonsers & Polishers_

25. Sporting Goods & Toys.___________ ]
26. Toiletries 3
27. Transportotion, Travel & Resorts____ 2
28, Miscefl. T e

215

ice Club, entertainment plus do-
mestic science, with Tex & Jinx
in charge of the half-hour Friday
noontime program); U. S. Rubber
Co. (Sportstime, quarter-hour film
show broadcast early Friday eve-
nings before the Gillette fights go

Part B Will Appear
May 10 Issue

Agency
Stockwell & Marcuse
Richard A, Foley Adv.
Luckof, Wayburn & Frankel
Ehrlich & Neuwirth

vertijsers were chiefly brewers in addition to its network sports (ten-minute Sunday night news re-
sponlsoring telecasts of boxing and show on NBC television. view on film); R. J. Reynolds To-
wre%t]ing matches, although their Video network accounts during bacco Co. (Camel Newsreel The-
numbper includes one importer who February, in addition to U. S. atre, Mon.-Fri. ten-minute news-
used| video spots to plug his cham- Rubber, included 11 other users reel preceding the evening’s fea-
pagne. The apparel, footwear and of NBC’s East Coast hookup, plus ture entertainment); RKO Radio
accessories was the only other one on a similar DuMont network. Pictures (a film trailer for “Ty-
clasg of advertisers to get into the The DuMont client was Kaiser- coon”); Swift & Co. (Home Serv- on).
Video Adverti in Feb —Part A
ideo vertisers In February—Part
Studio Local
Remote or
Advertiser Produet Program Title Station(s) Program Type  Film  Net Day & Time
AAA Insurance  aeeeeeiien WWI.TV Ann. 5 L Next to sports
Abbagt's Dairies Milk WHALTV o L 2/20-7:35-7:45 p.m.
Acadpmy Theater Movies Inside Hollywood WWJI.TV Commentary Tue. 7:15-7:30 p.m.
Sh!‘n.on Ackermean Clothes Men's Clothes Telefilms KYFRT ;«m NBC Fri. 10:30-10:40 p.m,
.......... nn. .. R
Admli ral Corp, R-dlo:'\’ldto Sats Boxing, Wrestling KTLA Sports R L M, \V 8:30 p.m. to con-
elusio
............... Movie Theatre of The Air WBKB Feature Pictures F L Thu 8-9?30 p.m.
Acoliipn Co. Redios ..ol KSD-TV nn, L.
Albarly Television Headquarters Video Se Styles in Song WRGB Musicel L Mon. 9-9:10 pim.
Hermry | Alter Co. otmhold Appllaneu ling WBKB Sports L Mon. 8:30-11 p.m.
Amer{con Blower Areopel Vent ... ..... WWJI-TV Ann. L Wed., Frl 4:30 p.m.
American Packing Co. Mest = KSD-TV Ann. 3 L
Amerjcan Television Ine, School People in the News WBKB News S L
Amerjcan Tobacco Co. Lucky Strike Cigarettes  .......... .\(VIS&EY'WKT‘; LGA Reh Ann, L
WMAL-TV, WFILTV
Su Boxi WABD ABD. Sports R L
Amerjcan Shops its oxing
X Ses 0000 L.l KSOD- Sports R L
P ;‘d‘:)l Basketball WP Audlcnccs:::.i:lpdlon % II: U.of P b
Adtlantic Refining Corp, as, Ol el . of Penn home games
, Be: Wrestli; WBKB Sports R L on. 8:30-11 p.m
Atles Prager Brawing Co wﬂ Boxing weks Spotts B L RSt em
& Co. ine. m..  F L .
pret kot &, Co Beb-O Misius Goss A-Shopping WCBSTV  Aud. Part, R L Wed T-ii0om
Bulovg Watch Co. Watches Time signals WCBS- nn. F L oceeenns
WNBW, WTTG,
wwi.TY v
WNBT, WPTZ,
shi Shopping at Ho WTMJ.I‘(rT\I,.A S L Tue. 8:15-8:30
Loul: Henda rts opping me = KlLA @ ...l ue, 8:15-8:30 p.m.
g:::vnnd::-m’ou o N::Ml:t Weather Forecasts ~ KILA ... F (5 583 Eaacana
WBeKB KSD—'I’V
WABD, WNBT, WPTZ
WIMLTV
B. V.. Corp, Clothing Weather Forecast \VNB\VKT\VBKB, Ann. F L ...
WWI.TV, WNBT,
WPTZ
oW Koot Baketbail” VIKe oo RL S
b e p.m.
Brown A\Vllllnmon Tobacco Co. Kool Cigaraties e Reports Mt E NBC R0
WRGB, WPTZ, W|
Used Cars Bob Smith WEBKB Musical H L Thu. 7:40-7:47 p.m.
Sat, 7:45-7:50 p.m.
WMAR. TV  Ann. F Onea week

# Participating sponsorship

WMAR-TV  Ann.

(Continued on page 88)

L

Weekly spot announcement

BROADCASTING o

Cruttenden & Eger
Cruttenden & Eger
Direct

Argos Adv.
Malcolm-Howard

Brooke, Smith, French & Dormance

Anfenger A Adv.
Tumner Adv.
Foote, Cone & Belding

William N. Scheer Adv.

v. Agency
Olian Adv. Agency
Alfred Liily Co., Inc.
Duane Jones Co.
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i:f‘* k A telephone gurvey of television homes made at random on Tuesda
R petween 9.30 and 10.45 o'clock—W ile AR-TV was proadcasting the pro-basketball
j}” playoffs——found 90.8 percent of television sets in use. Of these, 80.5 percent were tuned
b to WMAR-TV and . . . Sponsor identification was 88.3 percent‘.
Here's the proof: Television homes called
Sets in use
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. Sponsor jdentification
e watching

Of 25 public places
WMAR-TV‘.
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We had a client who was skeptical. He
bought Jimmy Scribner’'s JOHNSON
FAMILY and placed it on WIP, 6:15 P.M.
] across the board. He also bought three
Examp le programs on other stations fnd said,
“0.K., boys. It'sthe survival of the fittest.”
# That was back in January, 1941. Today,
he has only one program—the same
JOHNSON FAMILY at the same time
—that makes seven straight years on
WIP. We had a client who was skeptical.

wIpP

Philadelphia'
Basic Mutual

[ ]
Represented Nationally
by
EDWARD PETRY & CO.
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ELICIA CHOCOLATE & CANDY Mfg. Co., New York, using par-
ticipation spots on Ella Mason program over WHN New York, to
expand campaign to Philadelphia stations. Calkins & Holden, New
York, is agency.
MARSHALL-WELLS Co., wholesale hardware firm with branches in
Duluth, Portland, Spokane and Billings, appointed Olmsted & Foley,
Minneapolis, to handle West Coast operations. Radio to be used.
JOHN FREIBURG & Co., Los Angeles, appointed to handle advertising
for following Los Angeles firms: Elkeles Co. (venetian blinds), Lumidor
Co. (lighting, automotive accessories), Associated Hollywood and Beverly
Hills Laundries, and Los Angeles City Dye Works. All Accounts will
use radio.
BRAND & SILVER Inc., New York (Persian lamb furs), appointed Tele-
vision Adv., New York. Will specialize in radio and television in new
campaign; no plans set.
MORTON PRODUCTS Inc., Cleveland (proprietary drug products), ap-
pointed Wiley, Frazee & Davenport Inc., New York, to handle advertis-
ing; will use radio.
ALPERT’S YARDSTICK Stores, Southern California retail fabric, home
decorating chain, April 27 started for 52 weeks five-weekly 15-minute
sponsorship, Make Believe Ballroom on KLAC Hollywood. If successful,
campaign will be extended to other Southern California stations. Agency:
Hunter Adv., Los Angeles.
LEO J. MEYBERG Co., San Francisco (Bendix washers), today starts
for 52 weeks Hollywood commentary with George Fisher on 13 CBS
West Coast stations, Mon-Fri. 4:25-4:30 p.m. Placed direct.
STANDARD BRANDS Ltd., Montreal (Magic Baking Powder), planning
three spot announcements Mon.-Fri. during May on number of Canadian
stations. Agency: J. Walter Thompson Co., Montreal.
MISSION ORANGE Bottling Co., Los Angeles, May 8 starts, for four-
week test, weekly half-hour recorded request show Ralph Hicks' Teen
Agers on KWKW Pasadena. Show will start regular schedule in fall,
if test successful. Agency: Dan B. Miner Co., Los Angeles.

ATLANTIC BREWING Co., Chicago (Tavern Pale), May 6 starts Mad-
ison Athletic Club wrestling matches on WGN-TV Chicago, Thurs., 8:30-
10 p.m. (CDST). Contract, 22 weeks, through Grant Adv., Chicago.
CALIFORNIA Bill of Rights Committee starts today (May 3) for 16
weeks five weekly quarter-hour Voice of Bill of Rights on KOWL Santa
Monica. Program currently aired on KSFO San Francisco; to be ex-
tended to other California stations. Agency: Cinema Adv., Los Angeles.
ESSO STANDARD OIL Distributors, Charleston, W. Va., April 26
started 54-a-week spot campaign on WTIP Charleston.

DAVIS Motor Car Co., Los Angeles, started 52-week sponsorship on
KFWB that city, quarter-hour six-weekly news commentary Clete Roberts
Reports and quarter-hour weekly Meet Mr. America. Agency: Tell Amer-
ica Enterprises, Hollywood.

INTERNATIONAL SILVER Co. of Canada, Hamilton (silverware),
started test campaign of one-minute spot announcements in Quebec area
for 13 weeks. Young & Rubicam, Toronto, handles account.

Network Qecounts o o o

NATIONAL BISCUIT Co., New York, May 6 starts for 26 weeks half-
hour weekly dramatic program, Straight Arrow, on full Don Lee Pacific
Network. Agency: McCann-Erickson, Los Angeles.

CALIFORNIA Physicians’ Service renews California Caravan for 52
weeks on 12 ABC California stations, effective July 18. Agency: Lock-
wood-Shackelford Adv.

GEORGE WESTON Ltd., Toronto (biscuits), plans Gilbert & Sullivan
opera program starting Oect. 7 for 13 weeks, Thurs. 9:30-10 p.m. on 31
Dominion Network stations. Agency: Harry E. Foster Agencies Ltd.,
Toronto.

gdpeople [ I ]

HUGH D. SMITH promoted from assistant advertising manager to adver-
tising manager of Petri Wine Co., San Francisco, succeeding W. D. SAN-
DERSON, promoted to sales assistant to president.

MRS. EVELYN DEL BARRIO appointed advertising director, Neiman-
Marcus Co., Dallas, succeeding VIRGINIA SISK, resigned.

BROADCASTING o Telecasting
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'I:'here's a home

iin Wyomin’

(IOWA)

(or two)

3

. and it’s 5 to 3 the radio is tuned to WMT.

(When it comes to giving odds, we’re real conserva-
tive. Actually our BMB is 97% in Jones County,
where the town of Wyoming is.)

Wyoming is a little town. God must love them

because he made so many of them. We love ’em
too because they loom so large in our total radio
audience.* You can reach them on WMT, Eastern
Iowa’s only CBS outlet, in the midst of lowa’s twin
markets—prosperous farm lands and humming in.
dustries. Ask the Katz man for full details.

#1,059 towns and cities dot the WMT (BMB) map. 1,131,782

people live within WMT’'s 2.5 MV line, and a walloping-high
percentage listen loyaily at 600 K.C.

o
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CEDAR RAPIDS

5000 Watts 600 K. C.  Day and Night
BASIC COLUMBIA NETWORK
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Open

Mike

(Letters are welcomed. The editors reserve the right to use only the
most pertinent portions.)

Agency Executive Finds

‘Broadcasting’ Valuable
EDITOR, BROADCASTING:

While I have been a reader of
BROADCASTING for many years as
program producer, I find it even
more valuable to me today.

James D. Fonda

Radio Director

Foote, Cone & Belding
Chicago

* %

Comment on New Style

Is ‘Easier to Read’
EDITOR, BROADCASTING:

I wish to state, as the phrase
usually goes, that the new makeup
of BROADCASTING is a great step
forward. I like it. It’s business-
like and does the first thing that
the makeup of a magazine ought
to do . . . makes it easier to read.

More power to you!

Joseph Katz
President
The Joseph Katz Co.

Baltimore
*

WHEB Manager Gives

‘Clears’ Coverage Views
EDITOR, BROADCASTING:

I wish that I could congratulate
you on your reporting of the cur-
rent hearing of the Senate Com-
mittee on Interstate and Foreign
Commerce, but I believe . . . your
coverage has been somewhat col-
ored on the Clear Channel side.
However, that is simply a differ-
ence of opinion and you, of course,
are entitled to see it any way you
wish. Best wishes.

Bert Georges

General Manager

WHEB Portsmouth, N. H.
p

Opening of Agency

Well Noticed—Orr
EDITOR, BROADCASTING:

This is just a few lines to tell
you how much I appreciate the way
you handled the recent announce-
ment of the opening of my agency.

In going over the many letters I
have received, about 99 44/100%
mentioned the fact that they saw
the announcement in BROADCASTING.

Thanks again for your wonder-
ful cooperation, and with best re-
gards, I am.

W. Wallace Orr
President
W. Wallace Orr Inc.
Philadelphia
[Editor’s Note: Mr. Orr refers to story
in April 19 issuel.
£ * *

Features of Magazine

Draw Compliments
EDITOR, BROADCASTING:
In my radio reincarnation as

public relations consultant to Mr.
Petrillo and the American Federa-
tion of Musicians, I'm back to
reading your magazine from cover
to cover as in the days when I
was a station operator.

As a guy who professes to still
have an eye for newsworthiness,
typography and general readabil-
ity, I'd like to tell you that the
book bats an easy .999 improve-
ment—and I thought the earlier
magazine was a leader in the trade
field.

Hal Leyshon
Hal Leyshon & Assoc.

New York
[Editor’s Note: Mr. Leyshon is former

Pulitzer prize-winning editor of “Miami
Daily News” and also doubled in brass
as director of its station, WIOD.]

%* * *
EDITOR, BROADCASTING:

A word of congratulation . .. .
for the excellent job of reporting
a very complex and quickly grow-
ing subject, namely, television. It
is possible that television is one of
the big stories of the current year.
You have been quick to recognize
this and to change the pace and
scope of your coverage to follow
television’s growth step by step.

. +.. I like what you are doing
with the layout of your miagazine.
The changes made to date increase
its readability and give it an attrac-
tive new look without sacrifice of
the familiar features to which we
are all accustomed. . . . .

James Nelson
Director
Advertising & Promotion
NBC, New York
* * *
EDITOR, BROADCASTING:

While others have commented on
the content of your special market
study, we at WKNA feel that an
equally important factor is the
handy form in which it was pre-
sented.

The special section was lifted
out of that issue and now is in
our files in complete, un-torn form.
By saving it and the special studies
to come, we hope to build up a
library of vital sales case histories
and operating data . . .

John T. Gelder
Station Manager
WKNA Charleston, W. Va.
W # *
EDITOR, BROADCASTING :

I just want to take this oppor-
tunity to compliment you on the
market series as well as the maga-
zine format and the new features
of your book.

Howard L. Chernoff
General Manager
WCHS Charleston, W. Va.

EDITOR, BROADCASTING:
May I congratulate you and your
staff on the new BROADCASTING.
(Continued on page 16)
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A GREATER VOICE

FOR A

GREATER

pRITISH
COLUMBIA

~
" S[lel[\ T . .
*®ucn o >~ Lo maintain and strengthen its tradition.
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LEGCO n \'\.\
the expanding needs of a fast-growing, prosperous

alrole of Leadership—and to keep well ahead of

.\-\ market—KOMO now broadcasts with 50,000 watts,
~,
F i Thus, it gives advertisers even more “Selling Sock”.
~ g g

/

KOMO sells the market surely, quickly, economically.

FOR

) SEATTLE -

TACOMA

AND

AHHLATE THE PUGET SOUND TRADE AREA
National Representatives. EDWARD PETRY & CO Inc - New York « Chicago - Son Francisco « Los Angeles * Detroit « St Louis « Atlanta * Boston
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WMl Zr-up St

HIT TUNES FOR MAY
A BED OF ROSES conmstone-sonen

NCR THESAURUS—Sammy Kave LANG-WORTH—Hugh Waddill
NBC THESAURUS—Willard Yoeung

A FEW MORE KISSES (Patmar)

STANDARD—Buzz Adam

ALL DRESSED UP WITH A BROKEN HEART

(Marks)
WORLD—Russ Morzan
LANG-WORTH—Johnny Thompson

NBC-THESAURUS—Novatime Trio
STANDARD—Lawrence Welk

DREAM PEDDLER, THE e

Frankie Carle—Col. 38036 Hal Derwin—Cap. 481
Sammy Kaye—Vic. 20-2652 Snooky Lanson—Merc. 5124

FOOL THAT | AM

NBC-THESAURUS—Novatime Trio
STANDARD—Rudy Sooter

I WANT TO CRY (Excelsior)

= i 4004 SAVANNAH CHURCHILL—Manor 1129
CHRISHCROSSE=Sterling Dinah A\Vashington—l\lere. 8082

| WOULDN'T BE SURPRISED crepusiicy

NBC THESAURUS—Sammy Kaye

IT'S EASY WHEN YOU KNOW HOW emora)

LANG-WORTH—Lenny Herman WORLD—Jose Morand

LOVE IS SO TERRIFIC e

NBC-THESAURUS—Jumpin® Jacks WORLD—Les Brown
LANG-WORTH—Chuck Foster

MY PROMISE TO YOU @un

NBC THESAURUS—Manhattan Madeabs

SO M EO N E CARES (Campbell-Porgle)

NCB THESAURUS—Novatime Trio

T ERESA (‘Duchess)

NBC-THESAURUS—Music of Man-

{HIl & Range—Mutual)
LANG-WORTH-—Airlane Trio

STAVDARD—Curt Massey
Les Paul Trio

battan
LANG-WORTH—Lenny Heérman

TROUBLE IS A MAN

Sarah Vaughn—Music. 533
Martha_Davis—Dec, 24383
Ginny Powell—Atlantic 860

WHO PUT THAT DREAM IN YOUR EYES? (suero

LANG-WORTH—Chuck Fosler STANDARD—Dick Jurgens
CAPITOL—Buddy Cole

YOU'RE GONNA GET MY LETTER
IN THE MORNING (London)

WORLD—Charlie Spivak NBC-THESAURUS—Slim Bryant

(Regent)
Hall Sisters—Vic. 20-2396
Mary Ann McCall—Col. 38181

eoming ll,a

CHICKAWA, CHICKAWA, CHILAKEE (commereia)
GILLY GILLY, WISH WASH  (Marks)

LOVE IS FUN (Encore)
LONG AFTER TONIGHT =vn

MY GIRL FRIEND JULAYDA cvenin)
RHUMBA JUBILEE camizo)

. SERENADE (nMusic Played on a Heartstring) (Duchess)
SPRING IN DECEMBER (meiodi-Leeas)
SWING LOW SWEET CLARINET
THERE | GO
WHO'S GOT ALL THE DOUGH cawim

YOURS {Quiereme Mucho) (Marks)

(Stuart)

(BMI)

BROADCAST MUSIC INC.

580 FIFTH AVENUE -
NEW YORK .

NEW YORK 19, N. Y.
CHICAGO .
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HOLLYWOOD

Open Mike

(Continued from page 14)

The magazine is so sparkling that
I forget, while I'm reading it, that
I HAVE to read it.

I've heard nothing but favorable
comments on every phase of your
new format, so in being enthusi-
astic I'm only going along with the
tide.

Jo Dine
Trade Press Editor
NBC, New York

Nebraskan States Views

On Clear Channel Issue

EDITOR, BROADCASTING:
Your present issue (April 19)
reads like not much change in

“clears.”
With a more “suitable type
propagation” by clears more uni-

form coverage and smoothing out
of “skip areas” would be possible,
to benefit of all of us. Then, pos-
sibly, less “clears” or power would
do the trick. Too much “cloud
warning” in present energy-wast-
ing method. Qur signals are gen-
erally inadequate out here.

If need-be a “clear” transmitter
located at least 50 miles from a
population center, would place it
on a more equal footing commer-
cially with other stations.

Not all papers are daily. Many
a weekly “Beantown Bugle” serves.
So, too, could stations in small
towns, by operating with regular
engineering requirements but only
3-6 hours a day using either AM
or FM.

Bud Crawford
B1oken Bow, Neb

£

WCSI Has Praise

For Cooperation
EDITOR, BROADCASTING:

I can’t help but note that your
fine magazine has given this sta-
tion absolutely wonderful co-opera-
tion. One station could not ask
for better co-operation than that
which you have given us.

Graeme Zimmer
Promotion Director
WCSI Colmnbus, Ind.

Mickel Deplores Bias

In Listener Surveys
EDITOR, BROADCASTING :

Recently, all four of the stations
in this city ordered a telephone
survey . .

One of the employees of the news-
papers with which we are affiliated
told me that his next door neighbor
had been working on the survey.
He said he had seen her work
sheets and that she commented on
the results . . . . she might possibly
have been influenced to favor us be-
cause of her friendship with the
newspaper man.

. One of the local stations not
satisfied with the results, ordered
a similar survey to be made by
another company. Our station had
two listeners report to us that,

BROADCASTING o

after they had answered the tele-
phone and reported that they were
listening to our station, they were
asked—“Are you sure?”

My feeling is that the survey
companies are at fault; that radio
stations, in view of the fees paid,
are entitled to an unbiased, fair
report; that such things as I've
outlined undermine all surveys... .
we made a very satisfactory show-

ing . ... but I hate to see such
things continue.
A. E. Mickel

General Manager
WGBA Columbus, Ga.

Read Konecky Book
WSWN Chief Suggests

EDITOR, BROADCASTING:

May I recommend as “must”
reading for every broadcaster the
wonderfully gibberish writings of
one Eugene Konecky intriguingly
titled The American Communica-
tions Conspiracy.

Mr. Konecky makes it clear early
in his book that the happy solu-
tion to all of radio’s ills is govern-
ment ownership. He points out the
shining example set by England,
Canada, Russia and “all the new
democracies in Europe.” Person-
ally, I have never listened to the
radio in Russia, as has, I am sure,
Mr. Konecky, but I have listened
in Canada and in England—and
I'll take Awmerican radio listening
any day.

Improve some shining hour by
reading the Konecky writings.
You’ll love it!

Tom Watson Jr.
General Manager
VSWN Belle Glade, Fla.

& Ed

Requests VD Editorial

For Use in Leaflet

EDITOR, BROADCASTING:

It was with a great deal of pleas-
ure that I read the article “Radio
vs. VD,” by Erik Barnouw, and
your editorial about the series be-
ing developed by Columbia U.

. . . We believe that the ar-
tlcle and editorial would make a
fine one-page leaflet.

J. R. Heller, Jr.
Chief, Venereal Disease Di-
vision

U. S. Public Health Service
Washington, D. C.
[Editor’s Note: Delighted to give per-
mission. It’s a worthy cause and we’re
glad to lend our name to its support.]
*

*

Give ‘Yes’ a Rest,

Alabaman Suggests

EDITOR, BROADCASTING:

. Looking for ways to make
commelclals less painful?
whenever a commercialsmith is at
a loss for a word he falls upon “yes”
as though it had never before been
heard.

Frank Craighead

Mobile, Ala.

Telecasting



NOW ON THE AIR COMMERCIALLY
x IN THE IMPORTANT MINNEAPOLIS—
ST. PAUL MARKET . ..

! Ready-

* FOR OUTSIDE TELECASTS
3 Mobile Units {one is a large Studio

operation). g o () MINNEAPOLIS: ST. PAUL

3 Image Orthicon Cameras. < TELEMOBILE UNIT N9 3
+. 2 Microwave Transmitters and Receivers. s -
M * FOR STUDIO SHOWS
3 Orthicon Cameras.
* FOR FILM AND SLIDES On April 27,1948, KSTP-TV began full commer-
2 lconoscopes. . J : 3
16 mm strobo-light projector equipped for cial operation with its 571 foot tower . . . the

over 140 minutes continuous projection.

* FOR SILENT MOVIES
Latest type Bell and Howell camera with television receivers are already in operation.
complete lens complement.

* FOR STILL PICTURES

7 Leica with complete lens complement. training are making Northwest television history.
* FOR SOUND PICTURES )
Single System Berndt-Bach auricon camera W 7 ) P
with full lens complement. I M NBC ”Wte
REPRESENTED BY EDWARD PETRY & CO.
X FOR FILM PROCESSING

Huston Speed Developer.

highest structure in the Northwest. Over 3,000

KSTP-TV men, with more than nine years video
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Feature of the Week

seated) Mr.
*

JOINING FORCES with the Col-
orado Medical Society, KLZ Den-
ver, has declared all-out war on
Public Health Enemy No. 1—
rheumatic fever and heart diseases.
As a combat vehicle KLZ is
utilizing a new series of public
service shows on heart diseases
entitled Knave of Hearts. The

LAYING an educational trap for the mation’s No. 1 killer—rheumatic
fever and heart diseases—are Mr.
Roberts, Dr.

Terry (standing) and (I to r

Bouslog, and Mr. Wager.

*

*

first of the series, prepared by
KLZ staff members from authen-
ticated data supplied by Dr. John
S. Bouslog, president of the state
medical society, and fellow doctors,
was presented May 2, by the CBS
affiliate.

Medical circles offered more than

(Continued on page 80)

On All Accounts

S radio director of Roche, Wil-
Aliams & Cleary Inc., Chicago,
Phil Stewart is a “natural.”
He was well-grounded in the
fundamentals of radio when he
joined the RW&C staff in 1942,
having served in network announc-
ing capacities for the better part
of a decade.

Phil’s dulcet-toned voice could
easily be identified
even today by any
avid follower of the
Wayne King orches-
tra which graced the
network air waves
from 1930 to 1938.
The program began

. “This is the Lady
Esther Serenade...”

Born in Glasgow,
Scotland, in 1903,
Phil came to the
United States when
he was 17 and soon
found himself head-
ing a musical com-
bination in vaude-
ville. In 1928, while
in Chicago, he struck
an acquaintanceship
with WCRW (“The
Gold Coast station”), and accepted
an offer to handle announcing du-
ties and turn platters at $30 a week.

PHIL

In time he was weaned away by
KYW, then located in Chicago.
Listeners heard the famous Stewart
voice dignify the instrumental
efforts of such favorites as Rex
Maupin and his “Aces of the Air”
and later Jules Herbuveaux, pres-
ent NBC program manager.

Hired as an announcer for the
Wayne King show in 1930, Phil
terminated his KYW
association. The
King program en-
joyed tremendous
success in the 30s,
expanding at one
time to five stints on
three networks, and
the suave-voiced
Scotsman became
identified as Mr.
King’s personal an-
nouncer.

In 1938 Phil went
to the West Coast
where he launched
programs of his own,
His best known,
Dealer in Dreams,
was aired on CBS’
Pacific Coast hookup.

Turn of the 40’s
found Phil back in Chicago—but
soon inclined to another field. He

(Continued on page 80)

BROADCASTING

2

7
=

T T

“in the Nation’s
12th Market

CBS Network
5000 Watts
Day and Night

G. W. Grignon, Gen. Mgr.

ISN

MILWAUKEE

The Katz Agency, Inc.

Natl. Representatives
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RECEPTIONIST
|
D —

There’s a lot more to it than this...

In fact, there’s a complete story behind this picture. The man is a
Weed & Company representative. He's almost always welcome
wherever he goes . .. Why? There’s a lot to it that doesn’t show
in a receptionist’s friendly smile.

There’s training and timing, associations and experience . . .
There’s a lot of knowledge backed up by a lot more hard work.
Basically . . . there’s the fact that he never wastes time.

He means business . . . he talks business.

He knows specific markets like the back of his hand
and he talks effective coverage in them. He krows
how to get maximum results from every penny you spend
for advertising . . . he talks Spot Radio.

Spot Radio is a highly complicated as well as a highly profitable
medium. The expert knowledge required to use it correctly makes
Weed and Company service indispensable to any radio advertiser.

W e e d radio station representatives

new york + boston * chicago *+ detroit

an C]. com Pa n y san francisco . atlanta . hollywood
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PITY THE POOR3SPONSOR!

o

Yes...pity the poor Sponsor...who listens to the claims of competing
stations. Then, he gets swamped with Hoopers! £Ren, he's bewildered.
He's the fellow who pays the bills. And, to HIM...@ in Cleveland,
makes more than claims and promises, We make money for sponsors
thru RESULTS! The proof? For the past 6 years WHK has consist-

antly done more program business with local sponsors (who can watch

results the most closely)...THAN ANY OTHER CLEVELAND STATION:

WHK

RETAILERS' CHOICE
IN CLEVELAND

20 ¢ May 3, 1948
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NO RADIO CENSUS?

By J. FRANK BEATTY
THE 1950 decennial census, showing the number of people
in the U. S. as well as where and how they live, probably will
not reveal any facts about radio set ownership, it was learned
last week at the Bureau of the Census.

Highest officials at the bureau,
as well as business advisors on
whom they rely heavily for guid-
ance, disclosed that the chances
radio will be dropped are “very
great.”

These reasons are cited:

@ Set ownership is so near the
saturation point that a nose count
won’t show anything significant.

@ There isn’t any demand for
the figures.

@® The 1940 census was too
complicated and the Bureau, facing
higher costs, wants to cut down
the size and cost of the job, now
estimated at over $100,000,000.

Since the Bureau started the
vast task of winnowing out pro-
posed questions it has been sub-
jected to powerful campaigns from
hundreds of groups and industries.
Yet in the year-and-a-half of con-
ferences, it has received only “a
few” letters from the entire broad-
casting industry, as well as re-
lated industries, requesting that
the 1950 Census show how many
homes have radios.

Recalling the insistent efforts by
broadcasters to have radio set
questions in the 1930 and 1940
census counts, bureau officials ap-
pear convinced that there isn’t
any point in spending the million
or more dollars entailed in asking
the question in 1950.

. Though conceding the rapid
growth of television, and its po-
tentialities, bu-
reau executives
declare hardly
any requests have
been made for in-
formation on TV,
One research
group has asked
for a breakdown
on AM, FM, TV
and shortwave re-
ceivers but this
involves critical
technical problems,
cated.

J. C. Capt, Director of the Cen-
sus, told BROADCASTING there seems
to be almost a saturation of broad-
casting receivers. He said it is
“wasteful just to find out what you
know already.”

BROADCASTING o

Mr.

it was

Capt

indi-

%
w

“The 1930 decennial census
showed avpproximately 12.000,000
radio families, or about 40% radio
ownership,” Mr. Capt said. It was
obvious to the Bureau during the
next decade that set ownership
was increasing rapidly. The Bu-
reau was confronted on all sides
with requests for a 1940 enumera-
tion.

“After all, we naturally are in-
fluenced in selecting 30-odd ques-
tions for the population count and
another 30 for the housing study
on the demand for the information
as well as its usefulness to the
nation as a whole.

“The 1940 enumeration showed
roughly 29,000,000 occupied homes
with radios, or 83% ownership. A
sample study in 1945 disclosed
34,000.000 radxo dwellings, or 90¢¢
ownership.”

“If broadcasters, advertlsers and
other groups bel’eve a radio set
question should be inserted in the
1950 enumeration, the Bureau will
welcome their ideas.

May Be Excluded in 1950

“Great pressures are exerted for
information ranging all the way
from the number of flatirons in
American kitchens to the number
of blonds, redheads and brunettes.

“In 1930 the first radio set ques-

tion merely consisted of a brief
radio line with space for the enum-
erator to write the letter ‘R’ if
the family had a receiving set. In
1940 the enumerator asked if there
was a radio in the dwelling unit,
‘Yes’ or ‘No” However the 1940
question appeared in a separate
Housing Census.

“The Bureau already has an ap-
propriation of roughly $2,700,030
for preparatory work in 1949 fis-
cal year. Legislation providing for
a 1950 housing enumeration is
pending in the House Committee
on Post Offices and Civil Service.
It has already been passed by the
Senate (8-1950).

“Another bill (HR-6208) before
the same committee provides for
quinquennial business and manu-
facturing censuses in 1949 and
1954, spreading the Bureau’s work
load. A similar bill has been passed
by the Senate (S-554). Many mar-
keting, advertising and business
organizations appeared in behalf of
this legislation.

“An organization like the Cen-

sus Bureau which serves no spe-
cial cause but which produces a
great quantity of statistics on a
take-it-or-leave-it basis, is at a
serious disadvantage in competing
for funds with regulatory and

KEY to most radio set ownership
studies for two decades has been
the U. S. Census Bureau decennial
data. Based on 1930 and 1940 nose
counts, these figures are widely ac-
cepted. They have been revised from
year to year from projection form-
ulas prepared by private agencies
with the counsel of Census Bureau
experts. Indication that the Bureau
may drop radio from the 1950 cen-
sus raises critical problems involv-
ing the reliance that will be placed
on figures not derived from house-
to-house enumerations.

programming agencies which have
specific functions to perform.

“In making appropriations, leg-
islators are naturally influenced by
the vigor of the expression of need
for the services under considera-
tion, It is only natural that the
wide variety of basic statistics
which the Census Bureau produces
—and which are taken for granted
like air and water—will not stir

(Continued on page 70)

SHEPPARD

By RUFUS CRATER
STATION and network properties
worth more than $150,000,000
would be forced onto the market
for sale under a bill introduced
last week bv Rep. Harry R. Shep-
pard (D-Calif.) to divest national
networks of station ownership and
limit use of network programs.

The bill (HR-6373), which even
its author expected to be toned
down, and for which other legis-
lative observers held out little
chance of enactment, would:

e Prohibit ownership of stations
by national networks.

e Prohibit ownership of either
networks or stations by manufac-
turers of equipment used in station
construction or operation.

e Forbid stations to devote any
two consecutive hours to network,
programs, limiting them to “every
other or alternate hour.”

e Define 2 network as two or

Telecasting

BII-I- Hits Networks Owning Outlets

more stations linked for simulta-
neous broadcast — a definition
which, mdustry observers noted, is
the same as that insisted upon by
several radio unions.

Rep. Sheppard, making his first
venture into the field of radio leg-
islation in 11 years in Congress,
conceded that “much compromis-
ing” probably would be done, and
did not appear concerned over the
likelihood that there would be no
action on the measure this ses-
sion.

Next Session Possibility

He said he did not intend to press
for immediate consideration and
that if Congress adjourns before
action is taken, the bill will be
reintroduced at the next session
—by himself if re-elected in No-
vember, by someone else if he is
defeated.

The 63-year-old Democrat, re-
tired businessman and former com-

mitteeman of the Brotherhood of
Railroad Trainmen, insisted that
the bill originated with himself
alone and that he had not dis-
cussed it with any representatives
of the radio industry or with any of
his Congressional colleagues. He
said he purposely “made it long”
to encourage thorough discussion
of all of its ramifications, and that
he was not seeking early action
because he wanted to be “fair”
and give opponents time to pre-
pare their case.

Rep. Sheppard, from Yucaipa
in San Bernardino County, said
he was motivated solely by his
belief as an ‘“attentive’” radio
listener that public service broad-
casts are diminishing and com-
mercial programs increasing. He
said that in his view “public neces-
sity” is one of the cardinal prin-
ciples of the Communications Act

(Continued on page 38)
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Blv LARRY CHRISTOPHER

A REQUENCY-SAVING, eco-
nomigal and “very satisfactory”
broadcast service for small non-
radig communities was envisioned
as a |practical reality last week by
SarkLs Tarzian, consulting engi-
neer |and operator of experimental
station W9XHZ Bloomington, Ind.
The system, a method of high-fre-
quenty AM broadcasting, is called
HIFAM.

The HIFAM proponent stated
the system is not new, others hav-
ing experimented with it for many

Radio Service for Non-Radio Towns

years and even before introduction
of FM, but that it now has been
placed on a practical, economical
basis. It is an adaptation of what
formerly was known as “apex” or
high-fidelity high-frequency broad-
cast transmission, which gave way
a decade ago to FM in the same
frequencies.

Mr. Tarzian appeared all day
Wednesday before FCC Hearing
Examiner J. Fred Johnson to re-
port on the experimental work of
WYXHZ, which has been operating
on 87.75 me with 200 w and AM

FCC POST

PRESSURE is building up for
appointment by President Truman
of a |successor to Clifford J. Durr,
AlabI‘ma Democrat, who retires

June |30 after a hectic seven-years,
but there were no indications last
week|that the Chief Executive had
reached a decision.

Aside from the ‘““merit” promo-

tions| within the FCC which auto-
matidally crop up, there were re-
ports| that a number of Senators
are being urged to support another
“pradtical broadcaster,” to supple-
ment}Chairman Wayne Coy. There
was (the unconfirmed report that
Senator McFarland (D-Ariz.) a
member of the Interstate Com-
merce Committee, recommended
an uh-named Arizona broadcaster
when| he called on President Tru-
man L«zst Friday.
Lacking confirmation also was
the report that Edward Cooper,
comrlliunications expert of the
Senate Committee, and a prominent
figure in radio legislation for the
last {ecade, might be in the run-
ning.| His friends had urged his
appoilntment on two recent occa-
sions, He is a Montana Democrat,
and a former newspaperman. The
Congressional Reorganization Act,
which prescribes that professional
staff members of Congress may not
be employed by other governmental
agendies until a year after their
sepal?ation from Congress would
preclude his appointment unless
amenped in the interim.

Chairman Coy has not yet dis-
cussed the vacancy with the Presi-
dent, so far as is known. Nor has
he tajked with Brig. Gen. Telford
Tayldr, former FCC general coun-
sel, who has just returned from
Germiany, where he was chief pros-
ecutor at the Nazi trials, General
Tayldr, now technically on leave
from | the FCC, has been incom-
municado since his return to the
states.

Acting Chairman Charles W.
Tobey (R-N.H.) of the Senate
Committee, was a White House
visitor last Wednesday.

After a 15-minute visit with
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More Are Mentioned
To Succeed Durr

President Truman he told news-
men he could not comment. Pres-
ident Truman, at his news confer-
ence last Thursday, likewise de-
clined comment on the visit, neither
confirming nor denying that it re-
lated to the FCC vacancy or to the
Johnson anti-clear channel bill or
Mr. Tobey’s plans for an investi-
gation of TV and FM allocations
and patents [BROADCASTING, April
26].

Merit promotions within the FCC
for the Durr vacancy also are men-
tioned. These include Benedict P.
Cottone, general counsel; Acting
Chief Engineer John A. Willough-
by, and Chief Accountant William
J. Norfleet [BROADCASTING, April
26]. Because they could retain
their present posts until confirmed,
these officials would have nothing
to lose in the event the Senate Re-
publican majority did not confirm
them.

emission since May 1946. He told
the Commission:

@ HIFAM requires only a 10-
ke channel (to FM's 200 kc) to
deliver a relatively static and inter-
ference-free signal to a community
area.

@ A $5.95 converter makes any
AM receiver adaptable to HIFAM.

@ Combination standard band-
HIFAM sets can be made to retail
for $29.95.

® HIFAM can be received on
FM sets, too.

@® HIFAM receivers are stable;
“tired” components do not cause
distortion as in aging FM sets.

@® The economic factor aids the
broadcaster, with a HIFAM sta-
tion costing about $12,000.

‘Not a Competitor’

Mr. Tarzian told BROADCASTING
he did not consider HIFAM a
competitor to any method of large-
city, high-power broadcasting—AM
or FM-—but rather as a workable,
low price service for those small
towns which do not have a local
station or ~adequate nighttime
service. He estimated he could pro-
vide a good radio service with
HIFAM to several thousand small
comnunities in the U. 8., Canada
and Mexico with a 400-ke band di-
vided into channels of 10 ke each.

Some quarters last week had ex-
pressed considerable concern that
HIFAM would only “muddy the
waters” of the FM controversy to
an even greater extent, or that it
was just more snipe-shooting at an
industry problem already settled.

At the hearing on W9XHZ prog-
ress, Commission Counsel David S.
Stevens indicated the proceeding

(Continued on page 72)

Drawn for BRoADCASTING by Sid Hix

“President? Naw, he’s running for the FCC vacancy.”
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Fibber Heads List
In Six-Month Poll

Benny Second and Hope Third
In Fall-Winter Ratings

THE Fibber McGee & Molly show
was top-ranking program in the
“Hooperade of Stars,” a calcula-
tion of program popularity for six
months of the 1947-48 fall-winter
season, C. E. Hooper Inc. announced
last week.

Fibber McGee & Molly topped
programs not only in its own cate-
gory—variety—but also in all
others. Its average Hooperating
was 27. Jack Benny was second
with 26.1 and Bob Hope third with
24.3.

The rank in the variety category
last year was Bob Hope, first;
Fibber McGee & Molly, second, and
Jack Benny third.

Other program categories and
the three leading programs in each
in order of their rank, follow:

Plays—Radio Theatre, 25.2; Screen
Guild Players, 15.7; Theatre Guild on
the Air, 11.8.

Evening Dramatic Skits—Amos ’'n’
Andy, 23; My Friend Irma, 19.1; Life of
Riley, 16.2.

News Commentator—Walter Winchell,
22.2; Louella Parsons, 12.2; Drew Pear-
son, 10.8.

Mystery—Mr. District Attorney, 19.3;
Big Town, 14.6; This Is Your F.B.L, 13.9.

Male Singer—Music Hall (Al Jolson),
19.0; Bing Crosby, 16.9; Supper Club
(Perry Comeo), 9.4.

Audience Participation—Truth or
Consequences, 22.3; Take It or Leave It,
15.6; Bob Hawk Show, 14.6.

Variety, female star—Judy Canova,
14.6; Fannie Brice, 13.4; Joan Davis
Show, 6.4.

Evening Popular Music—Your Hit
Parade, 15.9; American Album of Fa-
miliar Musie, 12.1; Manhattan Merry-
Go-Round, 11.8.

News Reporter—Johns-Manville News,
11.3; Monday Morning Headlines, 8.1;
Lowell Thomas, 7.7.

Quiz Expert—Can You Top This, 9.5;
Quiz Kids, 7.8; Twenty Questions, i.4.

Female Singer—Supper Club (Jo Staf-
ford), 9.7; Pause That Refreshes on the
Air (Jane Froman), 6.1; Family Hour
(Rise Stevens), 5.9.

Concert Music—Voice of Fircstone,
8.6; Telephone Hour, 8.6; RCA-Victor
Show, 6.5.

Children’s Program—Lone Ranger,
10.7; Let’s Pretend, 6.0; Jack Armstrong,
4.0

Daytime Dramatic Skits—One Man's
Family, 8.5; Stars Over Hollywood, 8.0;
Theatre of Today, 7.8.

Weekday Serial—Qur Gal, Sunday, 7.9;
Ma Perkins, 7.8; Big Sister, 7.6.

(Continued on page 71)
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NAB CONCLAVE

NAB is going ahead on a convention-as-usual basis despite the threat

of a nationwide rail strike May 11.

Encouraging word from air transport sources about the ability of
airlines to meet a rail emergency has eased somewhat the early fears

" about possible cancellation of the
mid-May Management and Engi-
neering Conferences and corollary
events.

Important gap in the May 17-
18 Management Conference pro-
gram was filled Thursday with ac-
ceptance of an invitation by
Charles G. Mortimer Jr., vice presi-
dent of General Foods and chair-
man of the board of the Adver-
tising Council.

Mr. Mortimer will address the
Monday luncheon session and has
been invited to take part in an in-
dustry panel discussion if his
travel arrangements permit. His
luncheon talk will deal with work
of the Advertising Council, em-
phasizing the prestige the council’s
work has given all media and the
contribution to public and semi-
public causes by broadcasters.

Speakers for the Tuesday after-
noon panel, “Broadcasting—Hori-
zons Unlimited,” have not been an-
nounced though all. but one or two
spots have been filled.

The NAB code came into the
open again as a pre-convention top-
ic when Edward Breen, KVFD and
KFMY Fort Dodge, Ia., an NAB
director-elect, circulated member
stations with a petition for a By-
Laws referendum designed to take
away the board’s authority to
adopt the Standards of Practice.

‘Nobody Wanted’ Code

On the thesis that the board has
“a bear by the tail,” Mr. Breen
says “nobody wanted it (the code)
at Atlantic City.” He added, “No-
body wants it today.”

He asks members to bring their
“fighting clothes” to Los Angeles,
contending ‘“‘some 90%" of the
members aren’t satisfied with the
code's “new look.”

Small stations still get the same
“funny business,” he says in ob-
jecting to the quarter-hour basic
time classifications of “big stations
that have a steady run of network
programs from early morning until
late at night.”

“If they insist on measuring it
that way,” Mr. Breen wrote, “let’s
also measure it by the day and
night and request that one hour
out of every two or two-and-a-half
in the morning, in the afternoon
and in the evening be devoted to
simon-pure sustaining programs.
I'm sure that Mr. Big doesn’t want
that, nor do I, but neither do I nor
many others want his telling me
how commercial I can be in any
quarter-hour, nor who my spon-
sors shall be, especially when I
know that in the overall picture
our stations are far less commer-
cial than his.”

A leading foe of the code at the
Atlantic City convention, Mr.
Breen latér participated in an in-
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*
dustry survey designed to show
the extent of code opposition

[BROADCASTING, Nov. 17, 1947]. In
his current letter he charges the
By-Laws were designed to make
amending a difficult process. He ex-
plains, however, that approval of
his petition “will remove from the
board the power it now has, not
only to set up a code but also to
appoint a czar to enforce it.” He
explains that while it is too late
to get a petition ready for board
action in May, the petition would
be helpful to the board in its de-
liberations.

Questions he desires to submit
to a referendum vote are:

Shall the By-Laws of the NAB be
amended by striking all of Paragraph
3 of Section 1 of Article VI, to-wit:
“The Board of Directors shall have the
power to enact, amend and promulgate
Standards of Practice or Codes and to
establish such methods to secure ob-
servance thereof as it may deem ad-
visable.”

Shall the Certificate of Incorpora-
tion of the NAB be amended by striking
all of Paragraph 3 of Section 8, to-wit:
“The Board of Directors shall have the
power to enact, amend and promulgate
Standards of Practice or Codes and to
establish such methods to secure ob-
servance thereof as it may deem ad-
visable.”

NAB had no official comment on
Mr. Breen’s letter, other than to
suggest that the board naturally
would study carefully any expres-
sion of views by the membership.
The code is slated for discussion
at the Monday afternoon manage-
ment session.

Pocket-size reprints of the latest
version of the code are being print-
ed by NAB in quantity for use of

Plans Not Halted by Rail Strike Threat

delegates at Los Angeles.

With the convention only a fort-
night away, C. E. Arney Jr., secre-
tary-treasurer, was operating from
his temporary headquarters in the
Los Angeles Biltmore, convention
site. Scheduled to leave Wednes-
day of this week for Los Angeles
are these members of the head-
quarters staff: Everett E. Rever-
comb, assistant secretary-treasur-
er; Robert K. Richards, director
of public relations; James Dawson,
Dept. of Information; Jessie Bas-
night, secretary, Engineering
Dept.; Helen A. Fruth, secretary
to President Justin Miller; Donald
S. Farver, auditor. Arthur C.
Stringer, in cnarge of the exhibits,
left Friday.

Judge Miller leaves this week,
stopping at the U. of Arizona to
receive an honorary degree. A. D,
Willard Jr., executive vice presi-
dent, will leave next week.

Registration Increases

Advance paid registration for
the Management Conference to-
taled 565 Thursday night, with
final registration of 800 to 900
anticipated. Advance registration
a fortnight prior to the Atlantic
City convention in September was
about 1,000.

Advance registrations totaled
1566 for the Engineering Confer-
ence May 20-21, with well over
200 expected to attend. This num-
ber may be swelled by registration
of managers during the manage-
ment sessions.

Hotel space in the Biltmore, Am-
bassador and Town House has all
been reserved, it was learned.

The transportation problem was

causing concern at NAB head-
quarters last week, with hope that
airlines would help out in case of
a rail strike. The Air Transport
Assn. told BROADCASTING the lines
could add extra flights in case of
an emergency and take care of a
great deal of additional traffic.
They noted, however, that they
will be under pressure everywhere
to supply space.
Rail Crisis

Persons worried about the rail
crisis were advised to get air
space as early as possible. Han-
dling of the NAB convention traf-
fic diverted from rails would not
be a great burden, ATA added.
With DC-6 planes coming back in-
to service “very fast,” ATA said
additional equipment is available
for an emergency. Transcontinental
lines will have most of their DC-
6’s back by mid-May, it was ex-
plained.

New entertainment event on the
convention week agenda is a Santa
Catalina trip for women, starting
at 8:45 a.m. May 19. The event
was arranged by P. K. Wrigley and
the Santa Catalina Co.

CARE Praises Radio
COMMENDATION to broadcast-
ers for “generous contributions of
time and talent” in aiding deliv-
eries of CARE packages to Europe
was expressed in a letter to NAB
President Justin Miller by Paul
Comly French, executive director
of CARE. The letter referred to
work of members of the Assn. of
Women Broadcasters. An outstand-
ing example cited was the People
Are Funny program, which col-
lected $100,000 in four weeks.

TV WAGE

A SIX-MONTH agreement estab-
lishing wage scales for musicians
in television performances was
reached last Thursday in New York
by major networks and James C.
Petrillo, president of the Ameri-
can Federation of Musicians.

Rates set in the agreement cov-
ered all phases of television music
and were as follows:

For local television originations,
two-thirds of major-station local
AM rates for staff work and for
single engagements and rehearsals.

For network television origina-
tions, three-fourths of prevailing
AM network rates in all cases.

For duplicated AM-television
programs each musician will re-
ceive the prevailing AM rate plus
$7.50 for each sponsored program
on television and $3.75 for each
sustaining television program.

A further provision is that if
any musician now employed on
staff for AM work is assigned to
television broadcasts, he will con-
tinue to receive full AM scale.

Telecasting

6-Month Agreement Reached

Musicians employed on television
staffs must be paid the pro-rated
difference in scale for each day of
AM work in case they are assigned
to it.

An additional $3 fee was set for
musicians “called in for costum-
ing or makeup,” according to an
announcement from Mr. Petrillo,
but they “must be called within
one hour prior to the telecast or
dress rehearsal. The men are to
furnish tuxedos and business suits
as required.”

Single Use

The union agreed that filmed
records of live video performances
“may be made for file purposes and
for . . . single use over any sta-
tion which is affiliated with the
network at the time of the original
telecast.” Other uses of television
film were not covered by the agree-
ment. Discussions in this field will
continue.

The AFM agreed that no addi-
tional wages must be paid nusi-

cians in remote television pickups -
in which “music is incidental.” |
Sports events, parades, political -
conventions fall into this category.

In all other remote television
broadcasts, however, such as ‘“con-
certs, symphonies, operas, musi-
cals from theatres, taverns, hotel
dance bands, etc.,, the rates will -
be set by the federation,” the an- -
nouncement said.

The agreement became effective
May 1. Mr. Petrillo announced the
arrangements would be “reconsid-
ered” next October “in the light.
of developments.”

In announcing the agreement,
the union president described the
television wage situation as ‘“one
of the most difficult . . . I've ever
faced.”

“Our problem was to set a de~
cent wage scale without hamper-
ing the progress of an infant in-
dustry,” he said.

Official comment from the net-
works was not forthcoming.
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R-ALL VIEW of NBC's new television studio 8G in the RCA building shows
cameras covering two separate scts at once. Three cameras at rear pick up

a rehearsal, while camera ot right prepares to go on the air with a second show.

WNBC New York purchases spots
on WCTC New Brunswick, N. 1. pro-
moting WNBC's salute to city. L to
r: Schuyler Chapin, WNBC pro-
motion; Derry Berry, WCTC sales;
Jumes Howe, WCTC president.

CONTRIBUTION of $1,575,000 from
“Truth or Consequences' listeners
is presented Dr. A. R. Barnes Ir),
president of American Heart Assn.,
by Ralph Edwards (1) m.., and
William Werner, Procter & Gamble.

‘.nl

Dlesel -

Caterpilist

*'CATERPILLAR" Diesel electric standby
motor protects the KLZ Denver trans-
mitter against power failure with as-
surance of 40 to 60 kw. KLZ engi-
neers are (| to r)] Warren Lockyear,
George Boltz, Ed Clinkenbeard.

VAUGHN MONROE (1} is inter-
viewed by Ed Reimers on WBEN-TV
Buffalo experimental telecast. Mr,
Monroe ‘‘sang” mutely while his
recording of ‘‘Matinee’” was played.
WBEN-TV *'T-Day” is in late spring.

ARRANGING for Shell Qil's sponsorship of two daily newscasts on KTHT Houston
are Shell representatives (I to r, seated) Hugh Mulvaney, Marion Gray, Ed Lier,
Eric 'Boswell. Stonding are Bill Bennett, manager, and Jack Edmunds, progrom
director of KTHT, and John Heiney, J. Walter Thompson.

BROADCASTING from train's “‘Astra-Dome,” Jack
Bennett (center), KWK St. Lovis interviews MHarry
L. Blair {r), General Motors. KWK Technician Ken
Hildenbran is at left.

AROUND 936-ft, tower of KOCY-FM Oklahoma
City are f{l to r) Royden Freeland, chief engineer;
" lJohn Thomas, president;
M. H. Bonebrake, man-
ager.

—_

JOHN GILMORE, presi-
dent, New England
School of Radio Broad-
casting, for third year |
signs "'New England §
School of the Air" on
WICC Bridgeport, as Joe |
Llopez, WICC, observes.

LLOYD YODER (I), KOA

Denver manager, gives NBC

M.C. Art Linkletter a ten- interviewed on WHLI Long

gallon Stetson to wear on Island by Announcer David
Denver visit. Platt.

MOVIE STAR handless vet-
eron Harold Russell (1} is

AIR FRANCE traffic manager,
Pierre Rousselle, bids WYIC
Hartford’s Jean  Colbert
“Bon Veyage™ at airline’s
first Boston-Paris flight.

IN NEW YORK celebrating Paris opening

of Harriet Hubbard Ayer salon (I to r)

Ralph Llewis, Ayer president; Bill Paley,

CBS board chairman; Charles Luckman,
Lever Bros. president.

P&G CONTEST winner Allan Loomis (r,
seated) gets Chevrolet on 63d birthday.
Standing: Edwin Hinkle, WTBO Cumber-
lond program director; Harry Tracy, P&G.
Seated, left, Henry Price, C. of C.

ABCers attending L. A. Ad Club 20-years-in-radio luncheon include (I to
r); Sid Stevens, Hollywood audience promotien director; Byron Nelson,
salesman; Sid Goodwin, producer; Georgia Fuller, auditions; Carl Lorenz,
engineer. Group totals almost 100 years in radio.




Sharp Tongued Senator Rose Through Ranks

TOBEY

By JOE SITRICK

RADIO appears headed for
another sweeping Congres-
sional investigation—this time
into patents, cross-licensing,
allocations, FM and TV—with
RCA, NBC and FCC the main
subjects under scrutiny.

The initiating force is Sen.
Charles W. Tobey (R-N. H.),
who rose from an $18 a week
bank clerk in 1903 to become one of
the most powerful and high-rank-
ing legislators in the land. How
he achieved that height and what
makes him tick as he does is a
story in itself.

The varied occupations of the
Senator’s early days gave little
indication that he would some day
be at the helm of two important
Senate Committees — Banking &
Currency and Interstate & For-
eign Commerce. In the former
he has jurisdiction over all finan-
cial matters including prices, rent,
housing, etc., while in the latter,
he is concerned with all legisla-
tion affecting commerce, includ-
ing communications, transportation
and allied fields.

Was Bank Clerk

From his inauspicious beginning
as a bank clerk, he shifted to
working on a farm in 1903 and ac-
quired a chicken business before
leaving that field in 1916 to enter
the investment banking business
in which he later became promi-
nent. To add variety, he spent
some time in the insurance busi-
ness and later served as president
of a shoe company in Manchester.

His political history began in
1915 when he was elected to the
New Hampshire House of Rep-
resentatives. He was later re-elect-
ed in 1919-20 and 1923-24, serving
as speaker in the 1919 term. He
served as president of the state
senate in 1925-26 and was elected
governor in 1929-30.

The Senator’s venture into na-
tional politics began in 1932 when
he was elected to the U. S. House
of Representatives. He was re-
elected to the following two Con-
gresses and in 1938, he succeeded
in winning a Senate seat. He was
re-elected in 1944 for a second term
which ends Jan. 3, 1951.

Sen. Tobey is a long-time op-
ponent of monopolies and has al-
ways been interested in the patent
procedures and policies of any or
all industries. He has often cham-
pioned unpopular causes in the
Senate, frequently against the
party line. In fact, Republican
conservatives regard him as “even
more of a New Dealer than Claude
Pepper,”” and a traitor to the GOP
traditions.

" He is a consistent nonconformist
with an independent mind and a
scalpel-edged tongue, With Ore-

gon’s Wayne Morse and Vermont’s
George D. Aiken, he forms what
has been termed the “liberal”
GOP bloc of the Senate. The left-
wing New York newspaper PM
has called him “a courageous and
far-sighted Republican Senator.”

He has not always been such a
“liberal,” however. Back in the
pre-World War II days, he was
a dyed-in-the-wool isolationist. He
even opposed the 1940 census as
a “snooping attempt” by the War
Dept. to obtain information on
mobilization.

With the advent of the war
and under the pressure of criti-
cism from constituents, however,
he made a complete about face and
has since been known as more of
an internationalist.

But regardless of his other
feelings he has always fought
monopolies and their “fat lobbyists
with round heads and round bot-
toms.”

His first public entry into the
radio limelight was his violent
opposition to former FCC Comr.
Thad Brown in 1940. Comr. Brown
denied an accusation of Sen. Tobey
that he (Comr. Brown) had been
involved in a New York night
club escapade with RCA as his
host. The denial angered Sen.
Tobey and he launched an inves-
tigation of FCC and RCA policies.

When Comr. Brown was nomi-
nated by the late President Roose-
velt for another term, Sen. Tobey

bitterly opposed the appointment
and as a result it was shelved by
the committee. Comr. Brown died
a short time later.

Sen. Tobey acquired a renewed
interest in radio about the time
he became acquainted with Maj.
Edwin Armstrong, FM inventor,
a few years ago. Since that time,
he has taken up the Major’s oft-
repeated charges that FM had
been sidetracked and pushed around
and that television belongs in the
upper bands.

The New Hampshire Republican
looks with jaundiced eye on the
FCC black and white vs. color de-
cision, reached during Charles
Denny’s tenure as FCC chairman,
and favored by RCA, NBC and
others. Moreover, he has frequently
pointed out that Mr. Denny is
now employed by NBC for a “high
salary.”

Followed White

Since Chairman Wallace H.
White Jr. (R-Me.) became ill and
he assumed the acting chairman-
ship of the Commerce Committee,
Sen. Tobey has taken a greater
and greater interest in radio mat-
ters. His attendance was almost
constant at the recent Johnson
Bill hearings and he was a fre-
quent and persistent questioner.

The coming inquiry will prob-
ably start off with high RCA offi-
cials, who will most likely be
asked a host of questions about

RADIO PROBE

Full-Scale Investigation
Scheduled May 12

FAR-REACHING investigation of radio by Acting Chairman Charles
Tobey (R-N.H.) of the Senate Interstate Commerce Committee is
scheduled to get underway May 12, it was learned last week.

Plans for the probe, which promises to be a full-scale one looking

into allocations, regulations and
patent ownership, were first re-
vealed by Sen. Tobey in a surprise
maneuver April 23 [BROADCAST-
ING, April 26].

At that time, immediately fol-
lowing the closing testimony on the
Jolinson Bill (S-2231), Sen. Tobey
swore in Raymond Guy, NBC man-
ager of radio and allocations en-
gineering, and fired at him a bar-
rage of questions and charges
about RCA actions and policy.

Unable to Answer

The NBC executive, however,
was unable to answer many of the
policy questions and Sen. Tobey
demanded that RCA send “some-
body who knows” to a subsequent
hearing which he would schedule.

Sen. Tobey had planned to call
the session earlier, but a crowded
committee schedule and the neces-
sity to grant sufficient time so that
top-level witnesses could make
plans to appear were believed to
be the factors involved in de-
termining the date.

On other legislative matters of
radio interest, it was pretty much
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status quo. The Johnson Bill was
discussed at a closed session of
the Senate Commerce Committee
on Thursday, but was not reported
out.

The reason, according to the
author, Sen. Edwin Johnson (D-
Col.), was that printing of the
recent hearings was not yet com-
pleted. He stated that the bill would
be pushed “as quickly as possible.”

During the course of the session,
Chairman White  reportedly told
Sens. Tobey and Johnson that al-
though he wasn’t “enthusiastic”
about the bill, he would not hold
up action on it by the committee.

Bills providing for uniform time,
and legislation to regulate adver-
tising of liquor, on which hearings
were held a fortnight ago [BROAD-
CASTING, April 26], were not dis-
cussed at the Thursday session.

Any or all of the above matters
could be considered at further
closed sessions scheduled for Wed-
nesday and Thursday of this week.

Sen. TOBEY

patents, FM, television and gen-
eral company policy. It may delve
into any matters which happen
to arise, since under the Legisla-
tive Reorganization Act, a stand-
ing committee may investigate
anything under its jurisdiction at
any time. Tentative date has been
set for May 12.

The Senator was the main fig-
ure in the fight against President
Truman’s appointment of Edwin
Pauley to a Navy post. This an-
gered the President and he wrote
Sen. Tobey a stinging letter on
which he scrawled across the bot-
tom, “Come and see me!” To which
Sen. Tobey replied, “Who does
he think I am—Mae West?” But
he doesn’t carry grudges and he
has since been on the President’s
side many times, notably in the
battle for confirmation of David
Lilienthal.

The Senator is a staunch pro-
hibitionist, and until recently he
used to raise a glass of water
before making a speech and ac-
claim it as the “best of potations.”

He is a deeply religious man
and draws inspiration from the
Bible. During debates, he often
quotes passages from Scriptures
and from famous poetry. He is one
of the top showmen in the Senate.

He is a widower with four chil-
dren, but that is soon to be changed.
The Senator is engaged to a re-
tired Washington, D. C. school-
teacher who has three children by
a previous marriage. The couple
applied for a marriage license
last week, but the date of the
wedding is still being kept a secret.

Gets State Dept. Post
EDWARD W. BEATTIE Jr., vet-
eran of 15 years with United Press,
has been appointed head of the
news operation of the State Dept.’s
International Broadcasting Divi-
sion, according to an announce-
ment last Thursday by Asst. Sec-
retary for Public Affairs George
V. Allen. Mr. Beattie will head-
quarter in New York, where he
will direct all news operations for
the “Voice of America.”
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FARM EDITORS

Washington Is Scene
Of 3-Day Clinic

RADJO farm directors comprise a powerful force in American rural

hey were told last week at a Tuesday-through-Thursday clinic

held in Washington under auspices of the Dept. of Agriculture.

Wi
of the directors left for Columbus,

. Ogg, director, Washington
American Farm Bureau
rectons ‘“one of the most potent
if nof the most potent agency for
dissemination of information to
farmaers.”

In a similar vein Russell Smith,
Washington representative of the
Natiopal Farmers Union, said
isn’t anything more im-
portant than radio to farm people.
More [farmers listen to radio than
mewspapers. I don’t believe
the FICC people realize that.” Mr.

Smith suggested 50 kw stations
should be moved from congested
areas| to rural sections so they

can reach more people. He feared
superpower might lead to mo-
nopoly.

Prior to the start of the sessions
a subcommittee of the National
Assn.|of Farm Directors met with
Harold Fair, NAB Program Dept.
directpr. Mr. Fair discussed plans
to praduce an NAB program man-
ual, asking the subcommittee to
aid in| preparing the farm chapter.
Subcommittee members taking part
were |Layne Beaty, WBAP Fort
Worth, chairman; Charles Wor-
cester;, WMT Cedar Rapids, NAFD
president; Herb Plambeck, WHO
Des Moines.

Information Sources
Sources of agricultural informa-
' tion were considered at the three-
day meeting. Specialists of the
* Dept.| of Agriculture discussed
- their | operations and answered
questipns. Arrangements were han-
dled by Ken Gapen, head of the
Department’s radio service; Dana
Reynolds, in charge of operations;
. Tom [Noone, television specialist,
and Joe Tonkin, extension radio
specialist.

Among those attending the meet-
ings were:

Frank Atwood, WTIC Hartford; Phil
*Alampi, WJZ New York; Burnis Ar-
PDklahoma A&M; Linwood Bro-
fee, WLCSH Portland, Me.; Clair Banis-
ter, Texas A&M; Roy Battles, WLW Cin~

Charles Brown, WBOW
Haute; Layne Beaty, WBAP
Fort Worth; Joe Bier, WOR New York;
.Richard Cech, Ohio State U.; Robert
B. Child, Rural Radio Network, Ithaca,
'Nﬂl Y.;| Frank Cooley, WHAS Louis-
ville; .

Bill Drips, NBC; Bill Diamond, Amer-
ican ed Mfg. Assn.; Nieves Diaz,
Puerto | Rico Extension Service; Phil
Evans, | KMBC Kansas City; Charles
Eshbach, New England Radio News
Service; Charles Farmer, WLAP Lex-
lngton:T Stanley Flower, PMA Radio,
New York; Mal Hansen, WOW Omaha;
Cecil II. Herrell, State Coilege, N. M.;
Larry Haeg, WCCO Minneapolis; Roger
Harrisop, WBZ Boston; Howard Hass,
WHO Des Moines; W. M. Harding,
Canadign Dept. of Agriculture;

. C. Wi Jackson, KCMO Kansas City;
Arnjie Johnson, WTHI Terre Haute;
Amos Kirby, WCAU Philadelphia; Edd
Lemons, WKY Oklahoma City; Don
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ding up the three-day session at a Thursday luncheon, most

L
Lerch, CBS Washington; Ted Leeper.
WPTF Raleigh, N. C.; Miguel E. Lopez,
Puerto Rico Extension Service; Gor-
don Loudon, WWL New Orleans; John
Merrifield, WWJ Detroit; Homer Martz,
KDKA Pittsburgh; John McDonald,

WSM Nashville; George Michael,
WROW Albany; Chris Mack, WNAX
Yankton, 8. D.; Joe McQuay, WWVA

Wheeling, W. Va.;

Lane Palmer, N. C. State College;
Herd Plambeck, WHOQ Des Moines;
Tom Page, WNBC New York; Jim
Romine, WSB Atlanta; George Round,
U. of Neb.; Murrell Rapp, Dorothy
Rapp, WCOM Parkersburg, . Va.;
Robert H. Rumler, duPont; Sam B.
Schneider, KVOO Tulsa; Maynard A.
Speece, U. of Minn.; Jerry Seaman,
Bert Gittins Agency, Milwaukee; Paul

Seabrook, S. . Extension, Clemson;
Hal Totten, WGN Chicago; Virginia
Tatum, CBS Washington; F. P. Tay-

lor, WSTV Steubenville, O.; Dave
Thompson, Grocery Mfrs. of America;
Charles Worcester, WMT Cedar Rapids;
Marshall Wells, WJR Detroit; Ben
Werk, WKRC Cincinnati; Dale Wil-
liams, Iowa Extension Service; Robert
B. White, ABC Chicago; Gary Wiegand,
KSTP St. Paul; George A. Van Horn,
U. of Mass.;

Robert Behrens, Campbell Soup Co.;
Jessie Buffumm, WEEI Boston; Dean
Husyon, WHO Des Moines; Tom John-
ston, Purdue U.; Will Peigelbeck,
WNJR Newark; Richard Kathe, WGAR
Cleveland; Robert WRFD
Worthington, O.; KSL
Salt Lake City; Russell Park, WLS
Grant Ritter, WCLO Janes-
Gene Shipley, WIBW
Topeka; George Soule, duPont.

FOUR LEADERS in .the field of agricultural broadcasting get together with Clifton A,
Woodrum (center), president of the American Plant Food Council, principal speaker
ot a Juncheon given by the council Tuesday in honor of the National Assn. of Radio
Farm Directors at Washington’s Carlton Hotel {(see story, this pagel. L to r: Phit
Alampi, WJZ New York; Bill Drips, NBC; Charles Worcester, WMT Cedar Rapids,
lowa, NARFD president; and Don Lerch, director of agriculture, CBS, Washington.

TV "4] RECORD

A LEADING national advertising
executive believes that the infant
television industry did better in
1947—its first year out of swad-
dling clothes—than the automotive
industry did in its tenth year. He
is M. F. Mahony, vice president
of Maxon Inc., New York.

Mr. Mahony expressed this view
before 178 radio and television
leaders attending a three-day joint
meeting of the Radio Manufact-

ALLIED CLINIC

Stores’ Radio Personnel
Crowd N. Y. Meet

ALLIED STORES radio personnel from all parts of the U. S. were
familiarized with industry policies, problems and techniques at a
three-day radio and television clinic last week in the New Yorker
Hotel, New York. Walter Dennis, radio and television director of

Allied, was in charge of the ses-
sions.

Speaking the opening day, April
28, Lee Hart, retail coordinator
of NAB, stressed the value of
“letting in” employes and depart-
ment buyers on their store’s radio
advertising.

Howard P. Abrahams, sales
promotion division manager of the
National Retail Dry Goods Assn.,
declared that “radio produces best”
when it repeatedly reflects the
character of the store, promotes
strongest departments, services or
items, if used continuously, and
promotes other advertising media.

Akron Speaker

Projecting the idea of reflecting
the store’s character, Marguerite
Zahrt, radio director of A. Polsky
Co., Akron, Ohio, stated sincerity,
imagination and enthusiam should
be instilled in radio advertising.
She outlined her store’s schedule,
which calls for about seven and a
half hours of broadcast time for
27 weekly programs, on the basis
of 52 weeks. Varied musical shows,
a women’s program, a teen-age
series and news are scheduled to
appeal to all classes of radio lis-
teners, she said.

In citing a stunt in which the
store’s telephone number was re-
peated consistently on the air,

she said that telephone orders tri-
pled in a few weeks, and showed a
200% increase over the previous
year. Using records on musical
shows and advertising them as be-
ing available at Polsky's was
another ‘“successful” promotion,
Miss Zahrt said.

Radio advertising “strengthens
and supplements our other adver-
tising media,” she said. She also
stressed cooperating with store
buyers in buying and advertising
operations.

Clinic members were guests of
ABC at a luncheon meeting Thurs-
day noon at Toots Shor’s, with
Harold Day, sales manager for
the network’s cooperative program
department, in charge. Mr. Day
listed advantages of participating
in co-op programs on the network,
saying they “fulfill a dual pur-
pose of selling goods and
building goodwill and prestige.”

Tom Connolly, assistant man-
ager of CBS program sales, ad-
vised the radio directors to pick
a program with constant promo-
tion possibilities, when he spoke
at a session Thursday afternoon.
He added that store’s programming

(Continued on page 66)

Far Ahead of Auto
Industry—Mahony

urers Asso. (engineering depart-
ment) and the Institute of Radio
Engineers held in Syracuse April
26-28.

Talking as an ad man to tech-
nicians, he pointed out that retail
sales in television’s first big year
totaled almost $100,000,000, and
thereby exceeded automotive sales
in the tenth year of the horseless
carriage. From
this he drew a
conclusion that
television would
in time become
one of the nation’s
top economic fac-
tors.

Speaking at a
dinner meeting of
RMA -IRE April
28, Mr. Mahony
also envisioned a
new type of retail store in the fu-
ture, growing out of the use of tele-
vision. He called it a telephone
store, in which housewives will see
through television the merchandise
exhibited in stores and then will
place their orders by telephone.

In another major address, given
April 27, radio engineers were
urged to think in terms of work-
ing for the good of all people to
make their communities a better
place to live and work. This new
social evaluation of an engineer’s
duties was presented by E. Finley
Carter, vice president of Sylvania
Electric Products.

Another talk that attracted much
interest was made by A. L. Durkee
of Bell Telephone Laboratories on
“Broad Band Microwave Relay Sys-
tem Between New York and Bos-
ton.” He said much progress was
being made in the experiment. But
added that at present no conclu-
sions can be drawn as to whether
microwave relays or coaxial cables
will provide the answer to tele-
vision’s No. 1 question.

And in connection with micro-
wave relaying another speaker
forecast a bright commercial fu-
ture for Klystron tubes. He was
Coleman Dodd of the Sperry Gyro-
scope Co.

Mr. Mahony
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PHILCO AWARD

TV Demonstration
Is Success

TELEVISION programs were produced and delivered simultaneously
in the same spot for the benefit of 750 highly-receptive members of the
Sales Managers’ Assn. of Philadelphia during their 37th annual dinner
April 27. The demonstrations highlighted the annual Howard G. Ford

1948 Video Oufpu;
Setting Fast Pace

PRODUCTION of television re-
ceivers totaled 118,027 in the first
quarter of 1948, according to Ra-
dio Manufacturers Assn., which
represents 90% of overall indus-
try set production. The figure is
three times the rate of the first
quarter of 1947 and 66% of the
TV output in the entire year.

Output of AM-FM receivers in
the first quarter was 437,829 units,
2% times that of a year ago, with
161,185 AM-FM sets produced in
March, a five-week work month.

Including 52,137 TV receivers
produced in March, total TV out-
put since the war passed the 300,-
000 mark. Output of AM-FM sets
since the war totals nearly 1,794,-
418 units. Total production of all
sets in March was 1,633,435 units.

March figures are well above
those for February, a four-week
month, when production totaled
35,889 TV, 140,629 AM-FM and
1,379,605 all sets.

Output of auto radios and port-
ables in March was 935,000 and
518,000 units respectively.

Total production of all types of
sets in the first quarter was 4,-
352,296, compared to 4,321,406
a year ago. Falling off in AM ra-
dios was noted.

Sales of receiving tubes in March
totaled 18,208,842 units compared
to 17,097,461 units in February but
below the 19,048,950 a year ago.
First-quarter sales totaled 51,311,-
230 compared to 57,548,414 a year
ago.

March sales consisted of 12,-
966,473 tubes for new sets; 3,573,-
712 for replacements; 1,604,173 for
export; 64,484 for government
agencies.

Award night.

The unique video program,
stressing in motif the manner in
which television can alter selling
and buying habits of the nation,
was presented in Philadelphia’s
Bellevue Stratford ballroom. It
followed a ceremony in which
James H. Carmine, vice president
in charge of distribution for Phil-
co Corp., accepted the coveted
Howard G. Ford Award in behalf
of his company.

A handsome wood plaque, it rep-
resents hand-carving efforts of its
donor, Howard G. Ford, vice presi-
dent of W. H. Hoedt (Photo)
Studios Inc., of Philadelphia, over
a two-year period. It was presented
to Mr. Carmine by M. F. Foeller,
division manager of American Tele-
phone and Telegraph Co. and
chairman of the association’s
award committee. Philco Corp., a
leader in the radio manufacturing
field the past 18 years and a video
pioneer, was accorded the honor
“for its outstanding contribution
in the scientific distribution of
goods and services.”

In accepting the award Mr.
Carmine pointed to the rapid
growth of video, and forecast that
6.94% of the nation—or roughly
7 out of every 100 Americans—
will have ringside video seats for
this summer’s national party con-
ventions.

Over 40,000 video sets a month
are being installed in American
homes, and this record promises
to increase to 60,000 a month by the
end of this year, Mr. Carmine
pointed out to the members.

“Sales of television equipment,
including hcme receivers, trans-

mitters, and relay links promises
to exceed a quarter of a billion

IN BEHALF of the Philco Corp., Mr. Carmine (1) accepts the Howard

G. Ford Award from Mr. Foeller. Mr. Ford (r) carved the plaque.
BROADCASTING o Telecasting
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dollars in 1948. There has been
nothing in the history of America
to equal it,” he declared.

“Television,” Mr. Carmine con-
cluded, “will vitally affect the sale
and distribution of goods and open
entirely new fields of entertainment
for millions of people.”

Created by Hutchins

The demonstration, “Television
In Action,” was created and staged
for Phileo by the Hutchins Adv.
Co., and the staff of WPTZ Phila-
delphia. Designed as a preview of
tomorrow’s video programs, .it
featured Paul Whiteman, Bert
Wheeler, Connie Haines, Joe Kirk-
wood, the Walter Wanger girls,
Glenn Osser’s orchestra and a cast
of 25 prominent Broadway and
radio actors and actresses.

The ballroom stage was trans-
formed into a studio. Cameras and
a full crew operated back stage,
where a monitor control room had
been set up. A total of 16 large
screen projection television receiv-
ers were distributed about the ball-
room. Through a public address
system, aural commercials were
presented, then video commercials
were heard and seen on the 16 re-

(Continued on page 67)

Job Offers for Disabled

Vets Follow TV Program
WITHIN three days of a telecast
of Operation Success, presented
on behalf of disabled veterans by
the NBC television network in co-
operation with the Veterans Ad-
ministration, 725 employers had
called to offer veterans jobs.

The program showed that dis-
abled veterans have been trained
as skilled workers, and employers
were asked to offer such men jobs.
More than 300 offers were received
in the New York VA office and a
total of 725 in all offices in the
range of NBC stations.

CBS, ‘L. A. Times’
To Operate KITV

New Video Station on West Coast
Expected to Start by Fall

CBS and the Los Angeles Times
last Wednesday announced plans
for the joint operation of KTTV
Los Angeles, a television station
for which the Times holds a con-
struction permit [BROADCASTING,
April 26]. The newspaper will
own 51¢% and CBS 49% of KTTV,
which is to operate on Channel 11
(198-204 mc) with 19.156 kw aural
and visual power.

On FCC approval of transfer of
the KTTV CP from the Times
to a new corporation representing
both parties the station will be-
come the Los Angeles outlet for
CBS-TV. The board of directors
of the corporation, to be capitalized
at $1,000,000, is as follows:

Frank Stanton, CBS president;
Norman Chandler, Times presi-
dent and publisher; Philip Chan-
dler, Times vice president; Don-
ald W. Thornburgh, CBS vice
president; Omar Johnson, assist-
ant to the Times president; Ned
Marr, CBS West Coast attorney,
and Richard G. Adams, Times
secretary.

There is “every hope” that
KTTV will be on the air this fall,
Norman Chandler said. Its plant
will adjoin KNX-FM Los Angeles,
a CBS station. On April 27 the
Times filed application with FCC
to erect the KTTV transmitter
plant on Mt. Wilson.

The exact amount of money in-
volved in the transaction between
CBS and the Times was not divul-
ged, but it was reported by a high
CBS official that the network would
presumably pay the Times 49% of
the costs so far incurred in its tele-
vision activities and would, of
course, bear a proportionate share
of future costs of the station.
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REXALL ACGOUNT

BBDO Replaces Ayer;
Signs New Show

BRIEF COMMUNIQUES, reminiscent of World War II, informed
the trade last week that BBDO had taken over the national advertising
billings of Rexall Drug Co. from N. W. Ayer & Son, effective July 15.

Speaking for the withdrawing forces, the Ayer release stated: “N.

W. Ayer & Son Inc. has resigned
the account of the Rexall Drug
Co., affective July 15, 1948.”

Speaking for itself, BBDO ad-
vised the trade it had been ap-
pointed “to handle the national
advertising of the Rexall Drug
Co., affective July 15 an-
nounced by Thomas H. Lane, vice
president and director of sales
promation and advertising of the
drug company. Through BBDO,
Rexall has signed the Phil Harris-
Alice Faye show for network broad-
casting this fall,” the statement
concluded.

Involves $2 Million

The shift of the Rexall business
is estimated at $2 million. BBDO,
Los Angeles, had already been
servi¢ing the advertising of Rex-
all-owned retail outlets throughout
the country.

Thaomas C. Dillon of the BBDO
Los Angeles office, has been named
Rexall Drug account executive,
suceeeding Len Carey, who moved

to BBDO’s New York office to
take over as radio account execu-
tive on the American Tobacco
Co. account [BROADCASTING, April
12]. Mr. Dillon will also inherit
the national Rexall billing respon-
sibility once the acquisition is
final in July. In addition, it is
understood that a radio account
executive will also be appointed
before July 15 to oversee the Phil
Harris-Alice Faye, show.

As a result of the new program,
Jimmy Durante will cease to per-
form for Rexall. Whether he will
be signed by another Ayer client
or whether Thomas Luckenbill,
William Esty & Co. radio vice
president, will snare the “Nose”
for Camels remained a question.

The Jimmy Durante show is
now heard on NBC Wednesdays at
10:30 p.m. The Phil Harris-Alice
Faye show currently is aired on
NBC, Sundays at 7:30 p.m., spon-
sored by F. W. Fitch Co.

SAFETY AWARD GIVEN

ADVERTISING COUNCIL

THE HIGHEST AWARD of the
National Safety Council was given
to the Advertising Council in a
presentation during the Aldrich
Family program on NBC last Fri-

day night.
The Council was credited with
a major role in saving lives

through the “stop accidents” cam-
paign of the Safety Council. Radie
alone was used by the Council to
obtain nearly a billion and a half
listener impressions it was pointed
out.

Ned H. Dearborn, president of
the Safety Council, in presenting
the award to Charles G. Mortimer
Jr., chairman of the Advertising
Council and vice president of Gen-
eral Foods, said that although it
was impossible to estimate the num-
ber of lives “which the Advertising
Council has saved with its stop ac-
cidents eampaign,” it was known
that traffic deaths decreased 12%
last year.

“. .. we in the National Safety
Council are convinced that this
would not have happened unless
millions of people had been reached
with your campaign message,” Mr.
Dearborn said.

NB]C Policy Stops
Show ‘Lend-Lease’

Unuspble Time Must Be Turned

Back|to Network
NBC, “in the best interests of all
adveytisers,” advised its clients

and advertising agencies last week
that {lend-lease” arrangements on
program time and talent will be
discontinued immediately.

The policy provided that a client
could relinquish his time and/or
talent on NBC to another client
with [the privilege of reinstatement
after| a specified period of time,
subject to the network’s approval.

In |his letter rescinding the pol-
icy, Harry C. Kopf, administra-
tive Vice president, said “effective
immediately, clients who for cer-
tain |reasons find themselves un-
able to continue their time periods
on NBC will be asked to relinquish
the tjme to the network. The pres-
ent “lend-lease” arrangement, after

- it has expired, will not be re-
neweg.”

The only NBC program now be-
ing alired through such an arrange-
ment|is the Fred Allen Show, Sun-
day nights, 8:30-9 p.m. Standard
Brands Ine. “lend-leased” the pro-
gram to Ford Dealers from Jan. 4,
1948 | to the spring of 1949, the
network said.

Early in 1945 the network an-
noun¢ed various changes in its
program policy involving the fol-
lowing four points: Discontinuance
of aheyance list; replacement pro-

gra subject to acceptability; no
artist control of time period; no
cross| reference to programs on

other| networks.
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NAME CHANGE

LaRoche & Ellis Is Now
C. J. LaRoche and Co.

LAROCHE & ELLIS, New York, on May 1 changed its name to C. J.

LaRoche and Co.

Mr. LaRoche, head of the agency, formerly was chairman of the
board of Young & Rubicam and one of its two principal owners. He was

one of the founders of the War
Advertising Council and served as
its organizer and first chairman
during the war.
He was also for-
merly vice chair-
man of the board
of ABC and is a
past director of
the American
Assn. of Adver-
tising Agencies.
Sherman K. El-
lis, formerly pres-
ident of the firm,
had resigned and
has not been actively connected
since the first of the year. He will,
however, continue to act as con-
sultant to the agency. Mr. Ellis is
associated with Diorana Corp.

Mr. LaRoche

Personnel Shifts

Organizational and personnel
shifts took place simultaneously
with change of name. John F.
Price has been named senior vice
president and he will continue to
operate the Chicago office of the
company. G. N. Beecher Jr. has

been named vice president and con-

tact supervisor in Chicago.

John F. Reeder, formerly vice
president and general manager of
Walt Disney Productions, has be-
come vice president and director of
the agency and will be in charge
of operations in the company’s
newly-opened Pacific Coast office
in Hollywood. Crawford D. Paton

+-
*

becomes vice president in charge
of copy research and will super-
vise the operation of the “contact”
studies. Robert R. Ferry has been
named executive assistant to Mr.
LaRoche.

Department Heads

The department heads are: D.
E. Robinson, vice president in
charge of market and merchandis-
ing research; William R. Stuhler,
vice president in charge of radio
and television; Crane Haussamen,
vice president in charge of copy;
Gene Davis, vice president in
charge of art; Otis Winegar, in
charge of copy in Chicago, and
Hugo Lindberg, in charge of art
in Chicago.

Mr. LaRoche said that the prin-
cipals of the newly-named agency,
“most of whom have joined it in
the past two years after working
to the top in other organizations,
are dedicated to a new attitude in
the use of research.” He pointed
out that in the past year the
agency invested 6.36% of its in-
come in  research as against
AAAA's average of 2.3%.

The agency services the follow-
ing accounts: Walt Disney Produc-
tions, The McBee Co., New Eng-
land Confectionary Co., Parade
Publication, Price Flavoring Ex-
tract Co., Quaker Oats Co., Hiram
Walker & Sons, Warner Bros. and
Zimba Kola Co.

Region 4 of FMA

To Hear Silvernail

BBDO Chief Timebuyer to Address
One Session of Two-Day Meet

ATTENDANCE of approximately
150 is indicated for the organiza-
tion meeting of FM Assn.’s Region
4 [BROADCASTING, April 19], Bill
Bailey, FMA executive director,
said Friday. More than 100 regis-
trations had been received through
Thursday. Meeting will be held in
Washington’s Statler Hotel May
5-6.

Additional program details were
announced Friday. Highlight of the
Thursday morning session will be
a discussion by Frank Silvernail,
chief timebuyer for BBDO, on what
agencies expect from FM broad-
casters. Tentatively scheduled for
Wednesday afternoon is a talk by
Leonard Marks, FMA general
counsel, on American Telephone
and Telegraph Co.’s rates for 15,
000-cycle lines.

Roundtable Discussion

Members of FCC are expected
to be on hand for the Wednesday
luncheon, Mr. Bailey said, and a
roundtable discussion is planned,
with no specific topic set. Ben
Strouse, WWDC-FM Washington,
temporary chairman of Region 4,
will preside at the luncheon.

A permanent chairman and sec-
retary for the region, as well as a
vice chairman for each of the
states represented (Maryland, Vir-
ginia, North Carolina and Dela-
ware) and for the District of Co-
lumbia, are to be elected.

Election of a successor to Leon-
ard Asch, owner of WBCA (FM)
Schenectady, on the FMA board
will take place at board meeting
scheduled for Tuesday evening in
the offices of Jansky and Bailey,
consulting radio enineers, National
Press Bldg., Washington. Resig-
nation of Mr. Asch created the
vacancy. His term would have ex-
pired in September.

Colgate - Palmolive-Peet

Elects Sherman Director
ELECTION of Stuart Sherman, a
general partner in the Sherman &
Marquette Agency, Chicago and
New York, as a director of Colgate-

. Palmolive - Peet
Co. and a mem-
ber of its execu-
tive committee,
was announced
April 29 by E. H.
Little, Colgate

president.
From 1930 to
1934 Mr. Sher-

man served as a
salesman, district
manager and di-
visional manager for Colgate. From
1937 to 1947 hc was president of
Sherman & Marquette, one of the
firm’s advertising agencies.

Mr. Sherman is a director of the
Upper Avenue National Bank of
Chicago.

Mr. Sherman
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AD RATE FIGHT SCOTUS May Get WSAY Case

A COURT DECISION upholding
a network’s right to set the net-
work advertising rate to be charged
by an affiliate appeared last week
to be headed for the Supreme
Court.

The decision, by the U. S. Sec-
ond Circuit Court of Appeals, New
York, affirmed a lower court’s de-
nial of a preliminary injunction
sought by WSAY Rochester, N. Y.,
to keep ABC and Mutual from
switching affiliations to other sta-
tions.

It held that a network is not a
common carrier and therefore can
make, “in the absence of concerted
action” prohibited by the anti-
trust laws, whatever contracts it
wishes for the distribution of its
programs.

Bid Refused

The bid for a temporary re-
straining order against ABC and
Mutual, originally turned down by
Judge Alfred C. Coxe of the U. S.
Southern District Court, New York
[BROADCASTING, Nov. 17, 1947],
was linked with WSAY owner
Gordon P. Brown's $12,000,000
suit against the four major net-
works in which he charges con-
spiracy to keep WSAY from carry-
ing network programs.

It had not been definitely de-
cided last week whether WSAY
would petition the Supreme Court
for review, but spokesmen said this
course was under consideration.
The Court may grant or deny such
a request, as it wishes. Even with-
out review, WSAY may proceed
with prosecution of its suit. But
legal observers felt the station’s
position in the case will be materi-
ally weakened unless the circuit
court’s ruling is first reversed.

The suit, for treble damages un-
der the anti-trust laws, claims all
four major networks by concerted
action had “unlawfully linked to-
gether all important broadcasting
stations and national advertisers
by a series of mutually exclusive
contracts and had used their re-
sulting powers to dictate arbitra-
rily the price at which all broad-
casting facilities would be avail-
able, with the purpose and effect
of excluding WSAY from the net-
work advertising market,” accord-
ing to the circuit court’s summary.

Seeks Permanent Injunction

Besides a preliminary injunction
against ABC and MBS, WSAY in
its suit seeks a permanent injunc-
tion against all four networks. It
claims ABC and Mutual conspired
to boycott WSAY, and that NBC
and CBS refused to make their
programs available to the station.

The Circuit Court noted that
NBC and CBS have exclusive af-
filiates in Rochester (WHAM and
WHEC, respectively), and that

WSAY, which until 1947 was the
only other station there, had had
special non-affiliate arrangements
with both Mutual and ABC.
WSAY, the Court said, refused to
sign standard affiliation contracts,
insisting that it be allowed to fix
the rate to be charged advertisers.

ABC.and Mutual contended the
rates WSAY wanted were exorbi-
tant, but that WSAY was then in
a position to refuse a standard
contract because it was the only
un-affiliated station in Rochester.
After FCC issued grants for two
new stations ABC and Mutual ter-
minated their special arrangements
with WSAY and signed up the new
outlets (ABC with WARC, Mu-
tual with WVET).

It was this change in affiliations
which WSAY sought to block in
its bid for a preliminary injunc-
tion. Affirming Judge Coxe’s de-
nial of the petition, the appeals
court — Circuit Judges Learned
Hand, Thomas W. Swan, and Au-
gustus N. Hand—said in its de-
cision, handed down April 8 and
written by Judge Augustus Hand:

Appeals Court’s Ruling

.+ . A network is not a common
carrier and each [ABC and Mutual]
therefore had the right in the absence
of concerted action to make such con-
tracts for the distribution of its pro-
grams as it chose. Plaintiff [WSAY]
had no inherent right to set its own
rate to an advertiser and in all other
respects to use the facilities of the
radio network, nor does the court have
power to compel defendants to deal
with the plaintift on such terms.

Plaintift misconceives the function of
a network. which buys time from the
stations and sells to the advertisers its
facilities and the servires of those sta-
tions as an aggregate. Not only are the
networks not common carrlers but it
would be cumbersome if not impracti-
cal for them to furnish programs if
they did not have authority to deal
independently with the advertising con-

cerns instead of leaving the rates to
be determined individually by the adif-
ferent stations which they serve.
Such control by a network, operating
as a single coordinating agency, would
seem to be at least desirable in order
that it might compete with other net-
works and advertising media and to
assure a more reasonable distribution
to every station of the income which
the network as a whole may receive.
We do not say that it would be im-
possible for a network to allow each
station to set its own rate, but it would
seem a less practical course of business
and certainly one to which plaintiff
can make no claim as of right . . .

The fact that ABC and Mutual
terminated their arrangements
with WSAY on the same day, or
that similarity was found in cer-
tain of their business practices
and terms of their affiliation con-
tracts, was not regarded as in-
dicative that the networks “acted
jointly” or engaged in “conspir-
acy.” The Court said:

No Conspiracy, Court Says

In the record now before us there
is no persuasive evidence of a conspiracy
to boycott or otherwise unlawfully ex-
clude the plaintifft from obtaining de-
fendants’ programs, whatever may later
be established at a trial,

The two networks’ cancellations
of their special arrangements with
WSAY, the Court said, came when
“time was of the essence,” com-
petitively. With respect to “simi-
larity” in business practices and
affiliation contracts, the Court said
“we cannot say that such similarity
results from anything more than
common business solutions to iden-
tical problems in a competitive
industry. . . . Moreover, the simi-
larity of many of the terms might
be explained by requirements of the
FCC governing the stations.” The
decision continued:

We think it improper to grant a pre-
liminary injunction upon the charge
that the networks have unlawful ‘“ex-
clusive” contracts with their stations

on world
trade goes over publicity plons for Har-
bor Day, May 22, closing event of 1948

SPECIAL RADIO Committee

World Trade Week celebration in Llos
Angeles-long Beach area. Committee
members are (I to r}: William Tillisch,

L. A. Junior Chamber of Commerce, which

is sponsoring Harbor Day; Jimmy Van-

diveer, KFl Los Angeles director of pub-

lic affairs; Virginia West of KECA Los

Angeles program department; and Joe

Micciche, co-chairman of radio trade
week committee.

where the FCC, after protracted hear-
ings and consideration not only of the
general public interest but of the Sher-
man Anti-Trust Act, has specifically
sanctioned many of the important terms
of the affiliation contracts at present
in use and the defendants have given
reasonable grounds for denying their
exclusiveness or illegality.

For support, the Court cited
FCC’s network monopoly report—
of which WSAY’s Washington
counsel, Seymour Krieger, then
with FCC, was a co-author. Wil-
liam L. MecGovern, formerly of
Justice Dept., also is appearing
for WSAY.

In statements submitted to both
FCC and the Senate Interstate &
Foreign Commerce Committee, Mr.
Brown, WSAY owner, contends
that the court ruling “in effect
states that FCC licenses the radio
chains to operate a monopoly . . .
and to control the rates charged

(Continued on page 67)

AFRA GON

CONTRACTING parties are ex-
pected to sign momentarily the
agreement reached between the
major networks and the American
Federation of Radio Artists. High-
lights are a 7% % increase for staff
announcers and sound men, and a
management pledge of cooperation
with AFRA in obtaining a union
shop [BROADCASTING, April 26].

Terms of the agreement, de-
scribed by George Heller, AFRA
executive secretary, as the best ob-
tainable at present are:

(1) Renewal of all AFRA net-
work and transcription contracts
for two years from Nov. 1, 1948, to
Nov. 1, 1950, with a clause permit-
ting the union to reopen wage ne-
gotiations any time after Nov. 1,
1949, if the cost of living index is
10% higher than that of March
15, 1948.

(2) A 7% % increase for all staff

BROADCASTING o Telecasting

announcers and sound men who
were on station’s employment rolls
April 1. A 5% increase in all mini-
mums covered by the agreement.
No increase in scale for actors,
singers, or freelance announcers.
The agreement carried the proviso
that “it is understood that [it]
commits the companies only to the
staff agreements in New York City
and the three network contracts

. code of fair practice for live
commercial broadcasting, actors
and singers sustaining agreement,
and the transcription code. The
companies, however, will strongly
recommend to their midwestern
and western representatives ac-
ceptance of the same proposal . . .”

(3) Agreement by respective
managements to join with AFRA
in a consent petition to the Na-
tional Labor Relations Board for
union shop elections under the

RACT Aid on Union Shop Promised |

Taft-Hartley Law. (In pursuit of
this, area elections are to be held
in New York, Chicago, Los An-
geles and San Francisco among all
persons covered by the three net-
work contracts named in para- .
graph 2).

Chief argument which decided
AFRA’s acceptance of these terms
was the advantage of obtaining
the networks’ cooperation in secur-
ing union shops, Mr. Heller said.

Nelson Case, president of
AFRA’s New York local, said that
those covered by the 7% % rise-
are “well satisfied.” The actors,
singers, and freelance announcers
not covered “seemed willing to fore-
go scale rises in the belief that
wider employment is possible if
there is no increase in pay per
job,” Mr. Case said in an article
in Stand-By, AFRA’s New York’
monthly publication.
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All - Radio Project
Financing Plan Set

Committee Adopts
Formyla for Stations

PLAN to finance the All-Radio
Presentation project, slated for
completion Jater in the year, was
adopted at a meeting held in New
York| Tuesday by the All-Industry
Presentation Committee’s finance
subcommittee.

Assessment formula was adopted
by which broadcast stations will
contrjbute their share of the cost
of the promotion film, an ambitious
undertaking designed to show the
power of radio as an advertising
meditm and as a means of enter-
taim?ent and education.

The full committee is slated to
meet|Tuesday in New York to work
out final details of the presenta-
tion to be made at the NAB Man-
agement Conference in Los An-
geles in mid-May.

Assessment

Gray Proposal

Members will receive the sub-
scription schedule prior to the con-
ventipn. A promotion booklet de-
scribjng the project was prepared
by the committee for station study
[BROADCASTING, April 19].

qudon Gray, WIP Philadelphia,
chaigzman of the NAB Sales Man-
agers subcommittee which proposed
the movie project in the first place
and |acting chairman of the full
committee, said the fee plan “is
the fairest of any we could have
deviged. It takes into account both
a station’s ability to pay for this
type |of project and the direct bene-
fit that it may expect to gain from
it.”

Named as chairman of the Fi-
nan Subcommittee was Herb
Kru%er, WTAG Worcester, Mass.

Other members are Victor M. Rat-
ner,| CBS; Eugene F. Thomas,
WOR New York, and Mr. Gray.

Subscription Basis

Sybscriptions are to be made in
ter: of net income of the sta-
tion,| using the NAB membership
definition. Rates vary from $25 for
stations under $25,000 net to $1,000
for gtations doing business of $2,-
500,000 and over.

Subscriptions are to be forward-
ed to Mr. Kruger. NAB members
~ may| submit their subscriptions
throngh Secretary-Treasurer C. E.
- Arngy Jr.

CBS Live Musical Show

On| TV to Start Tonight

THE FIRST LIVE musical show
 on (UBS television since the Ameri-
_can Federation of Musicians lifted
its ban is Face the Music, slated to
debut tonight (May 3) 7:45-8 p.m.
. Onlyy WCBS-TV New York will
carry the program.
CBS hopes to expand the show
_to fiye times weekly by the end of
this | month. It is starting as a
oncera-week program.
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NBC OFFICIALS inspect equipment of WTVR Richmond, Vea., during inavgural program

April 22. Officials {l to r) are Noran E. Kersta, director of television operations;

Charles C. Bevis Jr., station relotions department; Easton C. Woolley, director of
stations department, and William S. Hedges, network vice president.

TV RIGHTS FRE

3 Sponsors for Boston
Baseball Telecasts

IN A GESTURE unprecedented in major league baseball advertising

the Boston teams (Braves and Red Sox) have granted television rights

without charge to the Atlantic Refining Co., Narragansett Brewery,

which co-sponsors the baseball AM broadcasts, and the Boston Herald-
*

Traveler, is was revealed last week
at a meeting of the principals.

The three advertisers were re-
ported to have previously offered
an estimated $30,000 for television
privileges, but both Tom Yawkey,
president of the Boston Red Sox,
and Louis Perini, president of the
Boston Braves, turned down the
bid. They explained that they had
investigated television and had de-
cided that there were an insuffi-
cient number of sets in Boston.

However, Mr. Perini maintained
that they were so pleased with the
AM broadcasts and the way the
advertisers and WHDH Boston
were handling them that in “fair-
ness to the sponsors” they were
giving them the video rights free
of charge.

In granting the free telecasts Mr.
Yawkey told the sponsors, “We
feel we like to help speed the
growth of television . .. and render
a service to the Boston fans.,” The
baseball president went on to as-
sure the advertiser representatives
that the baseball telecasts would
be in “their hands.”

Thus, effective May 20 the games
will be seen on WBZ-TV Boston
(which goes on the air for the first
time the day before, May 19) spon-
sored by Atlantic Refining, the
brewery and the newspaper. The
games are also scheduled to be
carried on WNAC-TV when that
station takes the air.

Present at the meeting beside
Mr. Yawkey and Mr. Perini, were
Warner Shelly, vice president of
N. W. Ayer & Son; Tom MeMahon,
in charge of sports for the agency;
Robert Choate, publisher of the
Boston Herald-Traveler and own-
er of WHDH Boston, and attorneys.

In the minor leagues the Mil-
waukee Brewers similarly are mak-

ing no charge for video rights to
the Ford Motor Co. which is spon-
soring the games on WTMJ-TV
Milwaukee.

WGN-TV ONE-TIME USE

SCALE FOR MUSICIANS

A SET SCALE of 66% of the
existing AM rate for one-time use
of AFM members on television,
disclosed by the union’s New York
headquarters as a chief bargain-
ing point in current agreement (see
story, page 23), is being used pres-
ently as a basis for employment of
TV musicians on WGN-TV Chi-
cago.

Station has been contracting
right along for use of AFM mem-
bers on a one-time basis, which
does not exclude the right to em-
ploy staff members of WGN, con-
trary to published reports, Frank
P. Schreiber, general manager of
WGN, said. The Chicago Tribune’s
video outlet already uses musicians
from its WGN dance orchestra and
will employ other units as the
occasion arises, Mr. Schreiber in-
dicated. In cases wherein an AM
program is duplicated on television
—for example, if the Chicago The-
atre of the Air were televised—
an arbitrary fee would cover such
an arrangement, Mr. Schreiber
said.

Bruff to L&M
LAWRENCE W. BRUFF, with
Newell-Emmett Co., in charge of
radio and television for Liggett &
Myers Tobacco Co. (Chesterfields)
since 1939, May 1 will join the ad-
vertising department of the Lig-
gett & Myers Co., New York. He
will handle radio and television
for Chesterfields. His successor at
the agency has not yet been named.
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Record Ban Accord
Hopes No Brighter

Industry Music Committee Meets;
Engages Public Relations Man

A SPOKESMAN for the Industry
Music Committee declared after a
meeting in the NBC board room
in New York last Thursday that
“we are no closer to a settlement
(of the recording ban) with Pe-
trillo than we’ve ever been.” But
he added that the committee would
this week make “an important an-

‘nouncement,” the nature of which

was not divulged.

The committee also disclosed the
retention of Millard C. Faught, of
the firm of Young & Faught, as
public relations counsel. Mr.
Faught replaces Vern Burnett,
who has completed the initial phase
of the public relations campaign
for which he was retained, a com-
mittee spokesman explained.

Mr. Petrillo’s union has failed
to answer the last two communica-
tions of the Industry Music Com-
mittee looking toward rescinding
or easing of the ban on recording,
the spokesman added. Mr. Faught
said a major part of his job will
be to get across to the public the
fact that the AFM’s recent set-
tlement of radio and television
contracts has not entirely ended
the Petrillo problem.

Present at last Thursday’s meet-
ing were Frank Mullen, NBC ex-
ecutive vice president; Richard P.
Doherty, NAB director of employe-
employer relations; Richard Testut,
general manager, Associated Pro-
gram Service; Sidney Kaye, BMI
general counsel; Edward Waller-
stein, Columbia Recording Corp,
and Mr. Faught.

The committee set no date for its
next meeting, but adjourned sine
die, to meet again “when the situ-
ation warrants it.”

Actors-Artists TV  Unit,

Networks Resume Talks

THE TELEVISION committee of
the Associated Actors and Artists
of America will resume negotia-
tions with the networks at the
offices of ABC in New York May 5,
according to George Heller, com-
mittee chairman.

The first meeting, held last Mon-
day at CBS, was attended by rep-
resentatives of the four major net-
works and WOR New York. The
current series of negotiations will,
it is hoped, produce the first blan-
ket contract covering television
performances by actors, singers,
and other members of the four
AFL unions, of which the Associ-
ated Actors is the parent.

Campaign for Movie
CAMPAIGN of $1,000,000 will be
disbursed in advertising RKO re-
lease, “Joan of Are,” through
Foote, Cone & Belding, Los An-
geles. Radio budget has not yet
been determined.

Telecasting
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THE simplest thing in radio is the formula
for getting and holding an audience: (1)
Enough power so that the audience can listen;
(2) Enough program skill, showmanship and

presentation to make them want to listen.

WHO offers both—therefore attracts and holds
by far the largest audience in Iowa. In every
one of the eight counties emphasized at the
right, there is at least one good radio station.
Yet the 1947 lowa Radio Audience Survey
shows that from 5:00 a.m. through 6:00 p.m.,
WHO’s average percentage of total listening in

those eight counties is 48.1%,!

There is only one answer to such listener-pref- u
erence. That answer is Top-Notch Program-
ming—Ouitstanding Public Service. Write for n

Survey and see for yourself.
+ for lowa PLUS #

DES MOINES . . . 50,000 WATTS
Col. B. J. Palmer, President
P. A. Loyet, Resident Manager
FREE & PETERS, INC., National Representatives
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TV |Grants Allotted

Alabama, Florida

Birmingham, St. Petersburg CPs;
ArmsIJrong Gets TV Permit

CONSTRUCTION PERMITS for
new commercial television stations
were authorized last Thursday by
FCC |to Voice of Alabama Inec.
(WAPI), Birmingham, and Sun-
shine |Television Corp., St. Peters-
burg, |Fla. Sunshine Television is
headed by Robert B. Guthrie and
B. Earl Puckett, officers and stock-
holde"!£ of Allied Stores Corp., de-
partment store chain operator.

Authorization for a new experi-
mental high-band video outlet was
made by the Commission to Edwin
H. Armstrong, inventor of FM
[BROADCASTING, April 12].

Facjlities awarded for the new
commercial outlets were Channel
13 (ZFO-2IG me) at Birmingham,
with effective radiated power of
26 kw visual and 27.2 kw aural,
and Channel 7 (174-180 me) at St.
Petersburg, with 26.2 kw visual
and 13.1 kw aural. Sunshine Tele-
vision|has a petition pending at the
Commiission which requests amend-
ment jof FCC’s rules on video al-
location so as to assign Channel
10 (192-198 mc) to Orlando, Fla.
Firm |indicated if such an alloca-
tion were made it would file appli-
cation| for a station there.

Armstrong Grant

The experimental grant to Prof.
Armstrong is for Alpine, N. J.,
home | site of the applicant’s ex-
tensive work in FM. The video
outlet| will use 50 kw transmitter
power on frequencies to be assigned
from time to time by the Commis-
sion’s| chief engineer. Prof. Arm-
strong, in filing his request a fort-
night|ago, indicated he wished to
work |in the 480-500 mec region to
investigate the technical charac-
teristics and possibilities of both
blackiand-white and color televi-
sion. [He has contended repeatedly
that yideo belonged above 400 mec
and that FM should get some of
the present TV frequencies.

The new commercial authoriza-

tions:

Birmingham, Ala.—Voice of Alabama
Inc., Channel 13 (210-216 mc), 26 kw
* visual,| 27.2 kw aural, antenna height
above |average terrain 875 ft. Initial
cost estimated at $138,500, first year
operating expenses $100,000, revenue
unknown. Grantee is licensee of WAPI
and YAPI-FM Birmingham.

St. Petersburg, Fla.—Sunshine Tele~
vision | Corp., Channel 7 (174-180 mc),
26.2 kw visual, 13.1 kw aural, antenna
height| above average terrain 385 ft.
" Initiall cost $360,000, first year cost
$100,000, revenue $150,000. Applicant is
new cqrporation composed of following:
Robertl B. Guthrie, minor stockholder
-and director of Allied Stores Corp., and
chief pwner of Sunshine Motors Inc,,
St. ptersburg, president and 58%
his wife, Betty M. Guthrie, vice
president 2%; B. Earl Puckett, presi-
‘dent and stockholder Allied Stores,
409, apnd Sam H, Mann, former major-
ity owper of WTSP St. Petersburg, sec-
retary.

o)

owner

COLOR in television and motion pic-
tures will be part of agenda for 63rd
semi-apnual convention of Society of
Motion Picture Engineers at Ambassa~
dor Hotel in Los Angeles May 17-21.
Attendpnce of about 1,500 technical ex-
perts from among film industry, film
and sopnd equipment manufacturers is
axpected.
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NO CONTRACT SIGNING this. It's o game of tick-tack-toe indulged in following
signing of a 13-week contract for Admiral Corp.’s sponsorship on ABC-TV of *‘The
Henry Morgan Television Show.” Players and kibitzers are (I to r): William Neale

of the D

afic |

I C

Roach, ¢ ti 9

; Robert J. Enders,

agency president; Jack Brook, ABC-TV sales director; Ed Sherwood, Admiral TV
director; Roger Clipp, general manager of WFIL-TV Philadelphia; Edward T. Ingle,

radie and television director of Rep

bii Nati

t C

RING TV TIF

Madison Square Garden
Enters Video Melee

THE SQUABBLE over television profits between New York’s Twentieth
Century Sporting Club and the Boxing Managers Guild was further
complicated last week when the management of Madison Square Garden

got into the act. The three-ring
rival the Garden’s current attrae-
tion—the Ringling Bros. Circus.

In the latest of a series of de-
velopments stemming from the
Guild’s demand for. a share of
video profits from boxing in the
Garden and the St. Nicholas Arena,
the Garden vice president, Ned
Irish, said the Garden would drop
boxing altogether rather than yield
any of its television income.

The Managers Guild had asked
the Garden for half of its video
take from boxing, after Twentieth
Century officials had agreed to a
similar split in the face of a month-
old “strike” by Guild-controlled
fighters, who have refused to ap-
pear in the Garden or in the Arena.
[BroADCASTING, April 19].

The Guild originally took the
stand that it was entitled to such a
split on the grounds that television
was reducing box office receipts.
They quickly abandoned this argu-
ment, however, when the Twentieth
Century Club offered to suspend the
fight telecasts temporarily, and a
Guild official, tacitly admitting that
it had been only a pretext, back-
tracked with the assertion that if
anything, television was increas-
ing actual fight audiences.

Further, as Mr. Irish declared:
“Boxers have actually profited
from television [at the Garden]
for two or three years by getting
higher percentages of the gate re-

. ceipts . .. than any other promoter

pays. Without our television and
radio fees we could not pay such
percentages.”

Peter Lauria, attorney for the

melee which resulted threatens to

Boxing Managers Guild, said the
managers will stand pat on their
demands for a 50-50 split from
both the Garden and Twentieth
Century. The next bout scheduled
for the Garden, on May 14, will
not go on unless the video issue
is cleared up by then, he forecast.
“The honeymoon is over,” Mr.
Lauria said ominously.

AWARD FOR SERVICE
WISCONSIN Joint Committee for
Better Radio Listening, affiliated
with 16 statewide and national or-
ganizations dedicated to civic and
governmental improvement, re-
cently cited the Mutual network
and WGN Chicago, midwest affil-
iate, for contributing programs of
unusual merit to the industry.
Evaluation Committee of the or-
ganization publishes a monthly list
of recommended programs.

MBS programs drawing praise
included Northwestern Reviewing
Stand, Information Please, Sym-
phonies for Youth, Adventure Pa-
rade, and William L. Shirer’s news
commentary. WGN shows singled
out were The Northerners, Chicago
Theatre of the Air (also dupli-
cated on WGNB [FM]), and Chi-
cago Philharmonic.

Fifteenth Annual Conference on
Radio Listening was held April 24
in Madison.
WEPM Martinsburg, W. Va, has
moved to new studios in Peoples Trust
Co. Bldg. Station personnel held open
house Sunday afternoon, April 25, for
general pub}lc.
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Jeanne Gray Wins
Holmes Ad Award

JEANNE GRAY, the “Women’s
Voice” on KMPC Hollywood, was
awarded second annual Frances
Holmes Award as “year’s most out-
standing advertising woman in
southern California” by Los An-
geles Advertising Women Ine. on
April 28 at Hollywood-Roosevelt
Hotel, Hollywood. Eight other ad-
vertising women were given special
awards.

Winners awarded Lula’s (fem-
inine counterpart of the Oscar
Academy Award) for outstanding
work in their particular field were:
Miss Gray, who won for best radio
seript; Margot Mallary, account
executive J. Walter Thompson Co.,
Hollywood, best copy; Corris Guy,
Helms Bakeries, Los Angeles, best
television production; Annette
Honeywell freelance artist, best
art; Charlotte de Armond, adver-
tising manager, American Wine
Co., Beverly Hills, best direct mail
campaign; Mary E. Buchanan, as-

sistant, public relations, Union
Pacific Railroad, best publicity
campaign; Jerry Ohloff, Abbott

Kimball Co., best advertising pro-
duction; Josephine Hollebaugh,
Los Angeles Publishers Assn., best
marketing analysis research; Joy
Garrison Berghell, R. W. Webster
Adv., best complete campaign.

Margaret Anders, home service
director for May Co. department
stores, was chairman of awards
committee. Judges were John R.
Christie, junior vice president and
director of advertising and pub-
licity, Citizens National Trust and
Savings Bank of Los Angeles;
Frances Corey, May Co. advertis-
ing and publicity ‘director; Robert
B. Shirey, manager, Los Angeles
office, J. Walter Thompson Co.;
Ted I. Stromberger, account ex-
ecutive, West-Marquis Ine., Los
Angeles; John H. Weiser, vice
president and Pacific Coast man-
ager, Ruthrauff and Ryan.

Union Oil Buys Telecast

Rights to Rams’ Games
VIDEO RIGHTS for the 15 home
and road games of the Los Angeles
Rams, professional football team,
next fall have been purchased by
Union Oil Co., Los Angeles, for
approximately $32,000 for rights,
time and facilities, to be telecast
by KFI-TV.

Union has arranged to film road
games for presentations edited to
hour’s length approximately three
days later. When games justify,
greater film length will prevail, ac-
cording to Foote, Cone & Belding,
agency servicing the account.

Deal was packaged through
Music Corp. of America. Who will
handle game description is not yet
settled but it is understood that
Tom Harmon is being considered.

ABC's “Breakfast Club” shifts its
origination point from Chicago to New
York for two weeks beginning May 3.
Tour will include personal appearances
in Albany, N. Y. and Camden, N. J

Telecasting




Sit down sometime and try your hand at making one
of these lace tablecloths. You’'ll soon realize how much

skill this Belgian lacemaker has.

If you’re buying time, your job calls for plenty of

skill, too. It’s not just a matter of picking out big-

wattage stations and sending out your orders.

No, sir! Not if you're trying to get top value for vour
client’s dollar! Get the facts, if you want to get the most

for the money.

For instance, in Baltimore, it’s a fact that WITH

delivers more listeners-per-dollar than any other station
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in fown! WITH isn’t the biggest station, but, as many

an advertiser knows . . . it’s the “cost-less” station.

So, if you’ve got clients who want to make money in
the nation’s 6th largest market, make sure you talk
to a Headley-Reed man about WITH.

W.IT

Baltimore
Maryland

B

Tom Tinsley, President « Represented by Headley-Reed
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So carefully researched that writers when possible try  So vital to listeners that some have written pledging
to visit actual scenes where the event occurred. themselves to buy products the program advertises.

So vivid that a housewife in Connecticut heard her own
voice crying “Stop!” to Joan of Arc’s executioners.

el
3

@
Top CBS newsmen report the event A\
as if it wer. happening before their very eyes.
CBS microphones and men are at all phases of the event, S

ey

reporting, describing, and interviewing the chief figures.
The resources of modern radio are used to the fullest,
giving the illusion of foreign pickups and switches

from one point to another.




27+ = In case you missed
' the Battle of
Gettysburg

“YOU ARE THERE”is the new title for one of the most
applauded programs in Radio. Reasons for the name-change
(from “CBS Is There”): the series is now available for
sponsorship and no longer needs an institutional label ;

and the real point of the whole thing is that indeed, when
this show goes on, you are there.

YOU ARE THERE as if you’d been

. sitting close by your radio when
Columbus caught sight of land...

| or when Lincoln visited Ford’s
Theatre on a certain April night in 1865
& ...or when a handful of men decided

to make a stand at the Alamo.

Radio’s crities have pulled out all the

v stops in praising this one.
It’s “arresting as the headlines you just scanned” to Walter
Winchell, who knows a headline when he sees one. And from
Vogue to Variety, the story’s the same. It’s ““a blessing,”
“among the finest,” it’s “gripping entertainment,” “an all-round
top-drawer job,” and ‘“‘one of the most interesting and
listenable programs of any sort ever heard,” with its production
“as slick a bit of business as you’ll find in radio.”

But even more important, the listeners have taken this show to
their hearts. Seldom has a new radio program aroused such
loyalty, or evoked such intense reaction, expressed in thousands
upon thousands of letters, from people of all ages, in every kind
of occupation, all over America.

To an advertiser who wants to reach all those people...

and who's looking for an important radio program with the
rarest of added features, “built-in” good will...CBS believes
you’ll have reason to be glad YOU ARE THERE.

A CBS PACKAGE PROGRAM
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TV RELAYS

FIRST commercial use of network
televizion relay facilities was
slated to commence last Saturday
(May 1), after FCC refused to
suspenid the proposed rates of
AT&T and Western Union but
ordered a hearing on their “law-
fulness.”

The hearing was set for June
15.

FC(’s action was taken Wed-
nesday on a petition filed five days
earlier by Television Broadcasters
Assn,, which sought unsuccess-
fully to have the rates suspended
on grounds that they are “exces-
sive,” “discriminatory,” and “un-
reasonably burdensome upon com-
mercial television transmission”
[BrRoanCASTING, April 26].

The petition was successful only
in its request for an investigation
and hearing on the lawfulness of
the two companies’ rates. Its re-
quest for temporary waiver of
FCC’s approval permitting com-
mercigl operation of AT&T coaxial
cable television facilities between
Washington and New York was
rejectad.

The| Commission meanwhile ap-
proved commercial operation of
the ielephone company’s New
York-loston microwave relay sys-
tem for television. Thus for the
first time AT&T may charge tele-
~ vision|broadcasters for use of in-
tercity links extending from Bos-
Washington. Heretofore
- these facilities have been used on
a free|basis.

ive Types of Service

AT&T’s rates set up schedules

for fiye types of service. The base
charge for four hours’ daily use
of a channel which must be shared
with |other broadcasters — which
will gpply at the outset to all
- subscrjibers to “monthly service”
" —is $25 per airline mile per month.
* When| there are enough channels
to accpmmodate stations on a non-
shari basis, the rate will be
.based [on $35 per airline mile per
month| for eight consecutive hours’
:service daily.

The| Western Union rates apply
to two reversible radio beams be-
tween (New York and Philadelphia,
which|the company expects to have
ready (for use for the political con-
ventions in Philadelphia in June
and July. The charge there will be
$4,700( a month for one reversible
channel connecting the two cities
from 4 p.m. to midnight daily.

Telgvision broadcasters have
made it clear they regard the rates
of both companies as a threat to
-he future of national video net-
work operations.

TBA’'s petition asked FCC to
nvestigate the chances of national
tetworks even to exist under the
ntercity rate structures. The asso-
jation asked that this investiga-
ion made “especially in the
ght of Commission proposals to
llocatr to the common carriers a
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First Commercial Use Launched

major portion of the spectrum
available for intercity microwave
relay.”

The petition also argued that
common carriers should not be per-
mitted to charge for intercity fa-
cilities between any two points
until they have facilities available
to take care of all broadecasts which
might be sent between those two
points.

Private Relays Cheaper

Several video operators have
insisted repeatedly that they could
operate their own radio relays
more economically than they could
buy the service from common car-
riers, and FCC has made frequen-
cies available to stations for such
use on a “temporary, secondary”
basis.

Two companies have systems in
operation under experimental
grants. General Electric is relay-
ing programs from New York to
Schenectady wusing the 1800-mc

area, and Phileo Corp. is linking
New York and Philadelphia in the
1300-me band. “In due time” both
will have to move to the frequen-
cies provided by FCC. These are
1990-2110 me, 6875-71256 me, and
12,700-13,200 me, which were allo-
cated primarily for television
pickup and television STL but
may be used secondarily, until
permanent common carrier facili-
ties are available, for intercity re-
laying [BROADCASTING, Feb. 23].

The position TBA will take in
FCC’s hearing on the lawfulness
of the AT&T and WU rates was
clearly shown in its petition for
their suspension.

The two common carriers, TBA
maintained, “have filed only infor-
mal and partial cost data . .. re-
lating to said tariffs.”” The rates
themselves, the petition said, ap-
pear to include costs which are
not applicable to television and,
in the case of AT&T’s, “appear to

WCKY DECISION

FCC Petitions Court
For Re-hearing

SEEKING to upset one of the farthest reaching court rulings ever
handed down with respect to its hearing policies, FCC last week
petitioned the U. 8. Court of Appeals for the District of Columbia

for re-hearing on its ~decision

skywave case [BR)IADCASTING,
April 19].
FCC contended the decision

making hearings necessary when-
ever an existing station claims
that interference within its nor-
mally protected contour would
result from the grant of a pend-
ing application — operates ‘‘un-
equally” by failing to define “in-
terference.”

The decision, FCC argued, rec-
ognizes the Commission’s Rules
and Standards as defining the area
within which an existing station
is entitled to protection, but “fails
to give any recognition to these
same Rules and Standards as
defining what the existing station
i protected against .’ The
petition continued:

The inequality thus created would
give undue advantages to existing li-
censees in delaying the creation of new
stations when it serves their Interests
to do so; it would place undue hard-
ships in the way of new applicants;
and it would leave the Commission
with a2 guiding rule so vague and
shifting as to impair altogether the
usefulness of its Rules and Standards
as a uniform basis for determining
the rights of existing licensees and new
applicants.

FCC Defines Interference

FCC Standards, it was empha-
sized, define ‘“objectionable inter-
ference” and prescribe methods for
determining its existence or ab-
sence. If the Court’s decision means
a hearing is required by the “al-
legation of any interference what-
soever, whether or not recognized
as ‘objectionable interference’ un-
der the Commission’s standards,
within a normally protected con-

in the WCKY Cincinnati

daytime-

tour . . . then the Court has in
effect held that the Rules and
Standards define the rights con-
ferred by a license for some pur-
poses but do not define and limit
them for others,” FCC said.

May Go to High Court

The decision, first in eight day-
time-skywave appeals before the
court and almost sure to be ap-
pealed to the Supreme Court if
necessary, reversed FCC’s non-
hearing grant to Patrick J. Stan-
ton for a 10-kw Philadelphia day-
time station on WCKY’s 1530-ke
1-B channel. WCKY had contended
it would receive daytime-skywave
interference from the station. FCC
ingisted its Rules and Standards
do not recognize the existence of
daytime skywave and that there-
fore WCKY was not entitled to
protection against it.

In seeking re-hearing, FCC noted
that “nowhere in its opinion does
the Court pass on the position of
the Commission that under the
existing Rules and Standards, the
rights conferred by [WCKY’s] li-
cense do not entitle it to protection
against daytime skywave inter-
ference as ‘objectionable interfer-
ence.””

The Commission maintained that
neither the Communications Act
nor the Administrative Procedure
Act gives anyone “a right to re-
quire that changes in the Rules
and Standards be made or that

BROADCASTING o

include development costs appro-
priate to the operations of the af-
filiate . . . Western Electric Co. in
connection with the manufacture
of coaxial cable relays and apperti-
nent equipment.”

TBA argued that the costs
“should not be applicable solely
and without pro-ration to commer-
cial television use on the presently
existing commercial television sta-
tions, and are therefore discrim-
inatory, excessive and unreason-
able.” Costs relating to coaxial
cable were used to determine the
charges for both cable and radio
relay, and the rates contain “dis-
criminatory” differences as be-
tween the various types of service
to which a station may subscribe,
TBA asserted.

The association also argued that
AT&T restrictions on the connec-
tion of its interchange channels
with those of other common car-
riers are “unjust and unduly bur-
densome.” Further, TBA noted,
the rates “do not include both
sound and video on the [same cable
or radio relay] channels, current
engineering development to the
contrary notwithstanding.”

Miller Kiwanis Speech
NAB President Justin Miller will
be a featured speaker at the Ki-
wanis International Convention in
Los Angeles the first week in June,
according to Vietor C. Diehm,
WAZL Hazleton, Pa., supervising
the entire Kiwanis convention pro-
gram. Mr. Diehm will be unable to
attend the NAB convention because
of his Kiwanis commitments. He
is a past governor of the Pennsyl-
vania district of Kiwanis and a
former chairman of the Kiwanis
International Public Relations Com-
mittee,

hearings looking toward such
changes be held at such time as
such persons desire.”

The Court’s ruling that the Due
Process Clause of the Constitu-
tion required an oral argument
before WCKY’s petition could be
denied, FCC argued, ‘““appears to
put in doubt” the Constitutionality
of Sec. 6(d) of the Administrative
Procedure Act dealing with dis-
position of petitions and similar
matters.

WIR-WCPS Case Pending

The Commission made plain that
it cannot determine the full im-
plications of the WCKY decision
until the Court decides a com-
panion case: WJR Detroit’s ap-
peal from the daytime clear-chan-
nel grant to WCPS Tarboro, N. C.,
which was reargued before the
Court last June along with the
WCKY-Stanton case.

FCC’s petition, filed last Tues-
day, was by Benedict P. Cottone,
general counsel; Harry M. Plotkin,
assistant general counsel, and Max
Goldman, assistant chief of the
litigation and administration di-
vision.

Telecasting



TIME BUYERS ARE PEOPLE, T0O!

DRAWN BY BASIL WOLVERTON

Richard G. Montgomery

Richard G. Montgomery & Associates
Portland, Oregon

Tt’s nice to be able to say that we know
an advertising agency head who is in
“Who’s Who in America,” Dick.
Your wide experiences in
merchandising, public relations, radio
broadecasting-and writing have
helped win this recoguition for you.
We at KGW like to recall that it

was back in 1925 you started a hook
review program on the station

that continued on the air for more¢
than twenty years. You’re also a
top-notch tennis player,

we understand, with cups to prove it,
a collector of pipes, and author of
three outstanding books. And we like
the ideals on which you say your
agency’s success is based:

*“Service to the client and the creation
of ideas for the client.” That’s just
the kind of service KGW has heen
offering to advertisers and their
agencies for 26 years.

And it’s the kind of service you and
all other time buyers who select KGW
will get, year after year.

7z,

tarse,
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.

g
74

27
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WOLVERTON

REPRESENTED NATIONALLY BY
EDWARD PETRY & CO.
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‘COMPLETE’ HOOPERS
FOR EXTRA FEE SLATED

REVISION of the publishing policy
of forthcoming U. S, Hooperatings
to make projectable ratings on all
network programs available to ad-
vertisers and agencies at an extra
charge was announced last week

Nielsen Radio Index Top Programs
REPORT WEEK OF MARCH 21-27, 1948

THERE'S

RANK OF TOP PROGRAMS—Type E-1: Evening, Once-A-Wk., 15-60 Min.; Type E-5: Evening,
2 to 5-A-Wk., 5-30 Min.; Type D-1: Day, Sat. or Sun., 5-60l Min.; Type D-5: Day, 2 to 5-A-Wk.,
15-30 Min,

RANK OF TOP PROGRAMS

Located in the heart of West Michi-
gon, | in one of the most ropidly
growing FM morkets in the country;
becouse in this area only FM gives
a strang, clear, interference- and
static-free signal thal every odver-
tiser wants. And it covers the entire
orea of this important morket which
is tha second largest in Michigan. Let
vs give you full details...facts ond
figures. Take advontage of present
low contract rates. Contact us now.

Now 3,000 watts. Soon $7,000.

WLAV ..b
WLAV-FM

EELER BUILDING, GRAND RAPIDS, MICHIGAN

Yage 38 o May 3, 1948

KEY TO SYMBOLS—NR) Not ranked in *Top Programs** in preceding report. © 1948, A. C. Nielsen Co

Sheppard Bill
(Continued from page 21)

and that
clining.
Three of the four national net-
works and at least six equipment
manufacturers would be required
to divest themselves of stations,
and RCA would be compelled to
divorce itself from NBC if the
Sheppard measure were enacted.

Television, FM and interna-
tional stations, as well as AM,
would be involved.

Effect on Networks

In the AM field alone NBC, in
addition to being sold itself, would
have to give up six stations; CBS,
seven; ABC, four fulltime and
one share-time station. All three
networks have FM and video in-
terests.

Among manufacturers, Westing-
house has six AM and six FM
stations and one television outlet;
DuMont has three TV outlets and
is setting up a video network;
General Electric has one station
in each service; Farnsworth Radio
& Television Corp. has AM and
FM; Eitel-McCullough has FM,
and International Telephone &

its observance is de-

Telegraph Co. has a Puerto Rican
AM station.

Manufacturers who produce only
receiving equipment, such as Philco,
would not be affected by the bill.

With June 18 set as target
date for adjourment of Congress,
legislative leaders saw little pos-
sibility of even a hearing on the
measure this year. The House
Interstate & Foreign Commerce
Committee, to which it was re-
ferred, already is booked for hear-
ings through May, spokesmen
said. They considered it highly
improbable that one could be
wedged into the agenda before
the tentative adjournment date.

The bill would amend Sec. 303
(i) of the Communications Act,
which deals with FCC’s authority
to regulate stations engaged in
network broadcasting, by adding
the following:

Provided, that (1) no radio broad-
cast station shall be owned by or
licensed to any person, firm or cor-
poration in any manner, directly or
indirectly, engaged in nationwide chain
or network broadcasting; (2) no radio
broadcast station shall be permitted to
devote any two consecutive hours of
its broadcast day to chain or network
broadcast program service, it being
expressly intended to restrict and limit
the use of station time for chain or
network broadcast program service to

BROADCASTING o
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was presented Wednesday to the
student assembly of Bradley U.,
Peoria, Ill., by A, D. Willard Jr.,
NAB executive vice president. Mr.
Willard participated in a discus-
sion session after his talk, with
students questioning him more
than hour.

Rolf Kaltenborn, backer of a
program-fee system of wired serv-
ice, appeared on the same platform
last Nov. 13 in a speech on “Radio
—Pawn of Politicians and Huck-
sters.”

every other or alternate hour of the
stations’ broadcast day; (3) no net-
work, or any commercial radio broad-
cast station, shall be owned or controlled
by or llcensed to any manufacturer of
radio equipment, electronic components,
or appliances used in the construc-
tion or operation of any such station;
(4) for the purposes of this Act “radio
stations engaged in chain or network
broadcasting” shall be defined, con-
strued, and taken to include and mean
any person, firm, or corporation or
creates and/or furnishes simultane-
ously to two or more broadcast sta-
tions, directly or indirectly, by wire,
relay, or other means, any broadcast
program servicé to be broadcast by
such stations at the same time.

BARBERRY ROON

Expert French Cuisine
19 E. 52nd Sr., NYC » PLAIA 3-5800
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Loud and Clear - KFYR! Nobody has put a ban on

your record of coming in Loud and Clear in a

Iurgevr area than any other station in the U. S.

*ASK ANY JOHN BLAIR MAN TO PROVE IT*
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TITUS TRIAL IS DELAYED
4th |TIME TO MAY 26

FOURTH postponement of the trial
of Pgqul M. Titus and two associ-
ates Jn the “fifth network case”
[BROADCASTING, Feb. 2] was al-
lowed| by the San Francisco Su-
perioy Court last Monday, with
May £6 set as new trial date.

Mr. Titus, Rudolph J. Fjell-
strom| and Charles J. Husband are
chargpd with violating the Cali-
fornig Corporate Securities Act in
the le of securities in North
Amerjcan Broadcasting Corp., a
former fifth-network venture. The
trial had been slated to start April
26 but was postponed on request
of Bishop Moore of Los Angeles,
new aftorney for Mr. Husband, who
asked|for additional time to famil-
iarize| himself with the case.

Mr| Titus’ current fifth-network
undertaking, Radio America Inc.,

TV GOSTS

Video Is Great for All
But Owner—Flynn

THE OPINION that “television is a great thing for everybody but
the station operator” was voiced by F. M. Flynn, president and general
manager of New York’s Daily News, licensee of WPIX (TV) New York,
at a luncheon meeting of the American Television Society in New

York last Wednesday.

Appearing as a guest speaker,
Mr. Flynn cited these estimated
and actual WPIX cost figures in
support of his statement that be-
cause of the financial headaches
dogging video development, few
station operators “will brag about
our current profits”:

Estimated equipment cost, $420,-
000, actual cost, $600,000; esti-
mated studio construction cost,
$150,000, actual cost, $525,000;

repdrtedly is still soliciting affilia-
tions, with commencement date set
for about May 15.

*
(additional construction cost not in-
cluded in original planning, $350,-
000); estimated annual payroll
including program department,
$380,000, actual payroll, for 150-
160 WPIX employes, not includ-
ing program department, $750,000.
With the jocular remark that
his speech might be titled “The
Impressions of a Newspaper Man
About to Go Into Television With-
out FM Interference,” Mr. Flynn
disclosed that the News will not
appeal the FCC’s denial of its
FM application, and hence will be
free to concentrate on video.
Although Mr. Flynn twice made

5000 Watts Day

Attention to local news and events,

programming that serves the com-
munity, knowledge of what the
home folks like . ..that's all part of
the local touch. WGST has it.

WGST

ATLANTA

CBS

_ 1000 Watts Night
_REPRESENTED NATIONALLY BY THE KATZ AGENCY, INC.
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Cooperation

A PROGRAM for notifying
television and newsreel cam-
eramen of fires breaking out
in New York City was out-
lined at a news conference
April 27 in New York. A
board of five firemen, one
assigned to each borough in
the city, has been established
to assist cameramen at the
scenes of fires. News desks
are to be informed of fires
immediately by the “notifica-
tion desk” of the Uniformed
Fireman’s Association, group
cooperating in the program.

wistful reference to “how nice it
would be to get in on a push-button
operation,” meaning a network
affiliation, he indicated that WPIX
intends to turn its position as the
only non-network video station in
New York into a decided asset.

Makes Suggestions

In closing Mr. Flynn urged the
television group to give careful
consideration to three suggestions
for the benefit of the industry:
(1) The establishment of an “Au-
dit Bureau of Television” which
would make available the names
and addresses of set buyers; (2)
the founding of a centralized
school for the training of televi-
sion personnel; (3) curbing the
practice of “bidding up prices”
for talent and material, which he
blamed for fostering “a dog-eat-
dog atmosphere in an infant in.
dustry.”

EVANS STRESSES NEED
IN TECHNICAL FIELD

WALTER EVANS, vice president
of Westinghouse Electric Corp.,
was the speaker at a chapter din-
ner meeting of Tau Beta Pi, hon-
orary engineering society, held
Thursday night at Johns Hopkins
U. in Baltimore. The dinner meet-
ing was attended by students,
alumni and faculty members fol-
lowing iniation ceremonies during
which Mr. Evans was elected an
honorary member of Tau Beta Pi.

Mr. Evans stated that one of
the biggest needs in industry to-
day is for more engineers quali-
fied to accept industry’s executive
positions. “To fill this need a joint
effort on the part of the individual
engineer, the college and industry
is necessary if more engineers are
to accept executive as well as tra-
ditional responsibilities.”

To prepare the engineer for his
new responsibilities, Mr. Evans
proposed that “colleges and uni-
versities liberalize curricula to
include more cultural courses;
that industry provide specialized
training for the graduate engineer;
and that the individual engineer
realign his sights and broaden his
own personality and interests” to
meet this new challenge.

BROADCASTING o Telecasting



1. ST. LOUIS PLANTATION, Plaquemine,

Louisiana. With its spacious lawns and live
oaks, this is a favorite mecca of tourists.

2. ESSO OIL REFINERY, Baton Rouge.
Louisiana’s annual crude oil production is valued
at more than 204 million dollars (1946 report).
With vast natural resources and growing plant
facilities, WWL-land exceeds national average in
increased income, increased buying power, and
general prosperity.

3. WWL’'s COVERAGE
OF THE DEEP SOUTH

50,000 watts—high-power, low-cost
dominance of this new-rich market.

The Greatest SELLING Power
in the South’s Greatest City

WWL PRIM'KﬁY ﬁfGHT-TIME COVERAGE
2,000,000 RADIO HOMES

. @,
==

50,000 WATTS . CLEAR CHANNEL

NEW ORLEANS CBS AFFILIATE

A DEPARTMENTY OF LOYOLA URIVERSITY Represented Nationally by The Katz Agency, Inc.
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WHITEMAN, GRABHORN
ARE MADE ABC VP'S

Mr. Whiteman

Mr. Grabhorn

ABC announced election of Paul
Whiteman and Murray B. Grab-
hom1 as vice presidents April 23.
Whitman has been director
of music for ABC and attained an
outstanding reputation as an or-
ganizer, director and executive in
the field of broadcast music. He
has been in radio since 1926.
Mr. Grabhorn was manager of
ABC owned and operated sta-

tions, including WJZ, network’s
key station in New York. He joined
the company in 1942 as national
spot sales manager, became assist-
ant general sales manager in 1944
and manager of station sales in
1946. A year later Mr., Grabhorn
was appointed manager of WJZ
and owned and operated stations
and supervisor of the network’s co-
operative program sales division.

‘Vera Croft’ Program
VERA CROFT program, originat-

ing at KTUL Tulsa, Okla,, has
been expanded to enter the na-
tional transcribed program field.

Program is primarily built around
human interest stories. Seript in-
cludes  plugs for home-owned groc-
ery stores for whom program was
designed. First station to feature
new program was KCMO Kansas
City.
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UGENE P. WEIL, former general

manager of WGWC Selma, Ala., has

been named general manager of
WJRD Tuscaloosa, Ala. He previously
was general manager of WLAQ Rome,
Ga

ED TIDWELL, manager of KSDJ San
Diego, has resigned to rejoin Army. He
will enter Army Public Relations School
in June.

BERNEY BURLESON, former program
director of WJHL Johnson City, Tenn.,
has joined WETB Johnson City as sta-
tion manager.

DOYLE J. OSMAN, manager of KXO El
Centro, Calif., since Jan. 1, 1947, has
been named a vice president of Val-
radio Inc. and acquired stock Interest
in operation.

DON FORBES, has resigned as general
manager of KWIK Burbank, Calif.,, to
return to network announcing and
production. Mr. Forbes retains his stock
in the station.

50,000 Wetts

NEW
ATLANTA

YORK

“New England’s Most Powerful Radio Station”

WLAW

AND WLAW -

Basic STATION OF THE AMERICAN BroADpcasTING COMPANY

in

o[)a wrence, maddacéudef ls

WitH Stupios IN LAWRENCE, BosToN AND LOWELL

jd /Oléadec[ 1 ./4nn0unce

THE APPOINTMENT OF

/O au/ ﬂ /eaymer C)om/oan%

%ah'ona/ /ee/oredenfaﬁue

* BOSTON +* DETROIT
* SAN FRANCISCO =+

g//écliue may 1, 1948

WLAW is owned and operated by Hildreth & Rogers Company, Lawrence, Massachusetts
IrvinG E. ROGERs, President and Treasurer

* CHICAGO
LOS ANGELES

680 Kilocycles
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WILLIAM R. WHITE, formerly in legal
department of Interchemical Corp., has
joined ABC's legal department in New
York.

MARK WOODS, ABC president, has
been elected to board of Economic Club
of New York for a three-year term,
effective June 1. Leading business and
professional men compose the club’s
membership.

JAMES D. SHOUSE, president of Cros-
ley Broadcasting, Corp., Cincinnati,
has been confirmed to board of di-
rectors of U. of Cincinnati. His term
is effective through 1956.

GAYLE V. GRUBB, general manager of
KGO San PFrancisco, entered a San
Francisco hospital April 26 to undergo
a minor intérnal operation. He expects
to be hospitalized for two weeks.
HUGH B. TERRY, KLZ Denver man-
ager, has heen elected to the board of
trustees of Denver Art Museum.
NORMAN PAIGE, general manager of
KZPI Manlla, Is in New York for sev-
eral weeks conferences with CBS offi-
cials and advertising agencies.
GEORGE GREELEY, general manager
of WOSH Oshkosh, Wis,, Is a delegate-
at-large pledged to Harold Stassen, Re-
publican Presidential candidate, and
elected to attend the Republlcan Na-
Blonal Convention in Philadelphia in
une

C. L. THOMAS, general manager of
KXOK St, Louis, has been named radio
chairman for St. Louis campaign of
American Overseas Aid to Europe.
HARRY K. RENFRO, KXOK director
of public relations, was named vice
chairman of same committee.

ALLEN WANNAMAKER, general man-
ager of WGTM (FM) Wilson, N. C.,
has been asked by the governor of
North Carolina to serve on committee
to investigate, study and make recom-
mendations with respect to frequency
modulation in eductional broadcasting
for the state.

GEORGE THOMAS, general manager
of KVOL Lafayette, La., has been
elected chairman of Playground and
Park Commission for City of Lafayette.
FRED LYNDS, owner-manager ¢f CKCW
Moncton, has scheduled his annual
lobster party given for advertising
agency executives, advertisers and net-
work officials, for May 11 at Royal
York Hotel, Toronto.

BARBARA WILL, WINS New York ex-
ecutive secretary, and WILLARD
SHROEDER are to be marrled in May.
Mr. Shroeder is radio and television
director of Ketchum, MacLeod & Grove,
Pittsburgh, and formerly was manager
of WINS.

HOLE NAMED MANAGER

OF NEW YORK’S WABD
APPOINTMENT of Leonard H.
Hole as general manager of WABD
New York, key station of the Du-
Mont Television
Network, was an-
nounced Jan. 26
by Lawrence
Phillips, director
of the network.
Mr. Hole moves
to WABD from
CBS, where he
had been since
1935, most re-
cently as associ-
ate director of
the network’s television operation.

WABD’s staff will be otherwise
unchanged under Mr. Hole’s ad-
ministration, Mr. Phillips said.
Basically, he added, the appoint-
ment will mean “consolidation and
simplification” of the station’s op-
eration.

Mr. Hole
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..pardon our reach’

And when we say reach. . we mean reach!

KDKA reaches six teeming Metropolitan
Communities, night and day, in the 100%
BMB classification.

KDKA reaches rwenty-four counties, night and
day, in the 959,-1009, class; forty-three coun-
ties, night and day, in the 909,-1009, class.

KDKA reaches more listeners in corporate
Pittsburgh, more listeners in metropolitan
Pittsburgh, than any other station.
Altogether, KDKA reaches 1,303,520 listener
families in 194 U.S. nighttime counties;
1,159,910 listener families in 117 U.S. day-
time counties.

Important reasons why KDKA is one of the
nation’s most resultful stations! Ask NBC
Spot Sales. . about availabilities.

PITTSBURGH

50,000 WATTS
NBC AFFILIATE

@ WESTINGHOUSE RADIO STATIONS Inc

WBZ . WBZA . WOWO . KEX - KYW . KDKA
National Representatives, NBC Spot Sales—Except for KEX * For KEX, Free & Peters
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BASEBALL COVERAGE

KOZY (FM) and KCKN Jointly
'——Airing K.C. Blues Games——

KOZY (FM) and KCKN Kansas
City, independent FM and AM
stations under separate ownership,
have joined forces to give com-
plete coverage of the Kansas City
Blues baseball games. Play-by-
play is originated by KCKN and
duplicated by KOZY. KCKN has
an [FM construction permit but
station is not yet completed.

Stations are promoting the game
coverage, as well as the sale of
AM-FM radios, by means of win-
dow displays.

To promote sales of its AM-FM
set in the Kansas City area Philco
has printed 50,000 schedules of
the Kansas City Blues. Piece car-
ries schedule on one side and pro-
motion for Philco radios and KOZY
on the other.

Rates for WBZ-TV

Boston Announced

RATES for WBZ-TV Boston were
announced Wednesday by J. B.
Conley, general manager of West-
inghouse Radio Stations Inec.

Rates range from $35 for a one-
minute segment to $250 for a full
hour. Charges include airtime and
facilities but do not include talent,
rehearsal, art work, remote pick-
ups, ete.

Different rates are listed for live
programs and all-film broadcasts.
The hourly charge for a live studio
broadecast is $250, for all-film $175.
Minute live announcement rate is
$50, minute film rate $35. Discounts
on air time run from 7% % for 26
times to 209 for 260 or more times
a year.

Rehearsal rates are $25 per half
hour for live studio broadcasts and

$15 per half hour for all-film broad-
casts.

WBZ-TV will start operation on
Channel 4 (66-72 me¢) as soon as
its 656-ft. tower is completed at
the WBZ Radio and Television
Center. The 7,400-pound transmit-
ting antenna is expected to be put
in place at an early date, station re-
ports. In addition to the CAA-re-
quired lighting, tower will carry
huge WBZ neon signs on four sides.

New Use for Tape
ABC is using tape recorders to
keep members of its spot sales de-
partment posted on ABC television
developments, the network dis-
closed last week. At each of a series
of weekly meetings which began
April 27 questions and answers
from ABC sales personnel will be
tape-recorded and edited into a
half-hour session to be shipped to
ABC offices in Chicago, Detroit,
Los Angeles, San Francisco.
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IN ONE YEAR —

1-CITY COLLEGE OF NEW YORK

OVER-ALL PROMOTION

2-B/LLBOARD MAGAZINE

OVER-ALL PROMOTION

VIS MEMORIAL
ANNOUNCER AWARD

 4-PABST SALES AWARD
EDDIE CANTOR CAMPAIGN

et 5n it JOHN E. PEARSON CO.
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OHN J. TORMEY, former account ex-
ecutive of WOR New York and later
with CBS, and RICHARD C. LANDS-~

MAN, former WHN New York salesman,
have Joined Edward Petry & Co,
New York, on sales staff.

BOB CHURCHILL, former commercial
manager of WOMT Manltowoe, Wis., has
jolned commercial department of WHEBY
Appleton, Wis,

JOHN F. HARRIS, veteran newspaper,
radio and agency man, has joined
KRLN Canon City, Col.,, to head sales
department.

GENE GRANT & Co., Los Angeles, has
been appointed Pacific Coast represen-
tative for KRNO San Bernardino; DON-~
ALD COOKE Inc. Is station’'s New York
and Chicago repersentative.

RUSS EDSALL, former sales Mmanager
of WTCB Flint, Mich, and on sales
staff of WXYZ Detroit, has joined
WTOL Toledo, as salesman. He succeeds
GARD WALLACE, resigned.

HELEN WOOD & COLTON, New York,
has been appointed station representa-
tive for WKAY Glasgow, Ky.

JIM SCOTT, formerly announcer of
CFCH North Bay, has joined sales staff
of Radio Representatives Ltd., Toronto.

PAUL SWIMELAR, formerly with WCOP
Boston, has jolned KOMO Seattle, as
member of sales staff.

HORACE N. STOVIN & Co., Toronto,
statlon representative, has moved its
Vancouver office to 846 Howe St. J. W.
STOVIN is manager at Vancouver.

PETER MERTENS, of sales staff of
KIRQ Seattle, is the father of a girl,
Marsha Jane.

WAVE-TV Starts Video

Promotion at Home Show

WAVE - TV Louisville, Ky,
launched television promotion with
a ten-day demonstration at the
Kentuckiana Home Show Exposi-
tion, April 2-11. WAVE-TV equip-
ment and personnel were used and
RCA Victor Television Caravan
supervised installation of equip-
ment for cable transmission to 30
receivers in the Jefferson County
Armory.

Prior to the Home Show, tele-
vision was promoted with bill-
boards, taxi covers, window dis-
plays, radio spots, newspaper ads
and window cards. Stewart’s, Louis-
ville’s largest department store, had
a week’s showing of five television
windows,

WAVE-TV now has all its equip-
ment except the tower, antenna
and micro-wave relay, Experi-
mental broadcasts are expected to
start about Sept. 1 on Channel
5 (76-82 mc). Permittee is WAVE
Inc., which operates WAVE and
WRXW (FM) in Louisville.

Mrs. Durr at Rally

MRS. CLIFFORD J. DURR, wife
of retiring FCC Comr. Durr, in-
troduced Third Party vice presi-
dential candidate, Glen H. Taylor,
for the principal speech at a
rally held in Winston-Salem on
April 25 to organize the Third
Party in North Carolina. About
500 persons attended. Mrs. Durr
is chairman of the Northern Vir-
ginia Provincial Committee for
Henry Wallace, presidential can-
didate with whom Sen. Taylor
(D-Ida.) shares the Third Party
ticket.

Telecasting



WGEFG

KALAMAZOO

A.B.C. 1000 W. 1360 Kc.

and

WJIM

LANSING

A.B.C. 250 W. 1240 Ke. (c.p. 1000 W. 550 Kc.)

announce the appointment of

Robert Meeker Associates, Inc.

as exclusive national representatives

effective May 1, 1948

HAROLD F. GROSS, General Manager
WGFG and WJIM
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Only WBAL Gives

WBAL-7 —NBC AFFILIATE
¢b10 N. Charles Street
Baltimore 18, Md.




Baltimore.... BOTH!

- WBAL For
. Standard Broadcasts

WBAL’s local programs are of a size and .quality unexcelled
by any radio station — anywhere. Add to that the NBC
“America’s No. 1 Network” Parade of Stars. So we say with
pride—"The Greatest Shows in Radio are on WBAL.”

WBAL’s “New World "of Témorrdw” studios are the most
modern with the finest facilities in the country. WBAL's power
—50,000 watts, is the greatest amount allowed any Ameri-

can commercial radio station.

Day in and day out—WBAL gives Bcltimbrg, America’s 6th

. city, programming and radio reception of the very highest

quality. There’s a plus market, too, of parts of Pennsylvania,

Virginia, W. Virginia, Delaware and all of Maryland.

WBAL 50,000 WATTS—NBC AFFILIATE

“One of America’s Great Radio Stations”

2610 N. Charles Street, Baltimore 18, Md.
Represented Nationally by Edward Petry & Co., Inc.



Editorial

Tobey or Not to Be?

THE| ATOMIC Senator Tobey is releasing
radio| investigatory isotopes with abandon.
Even before he had slammed closed the rec-
ord ¢n the Johnson Bill (S-2231) to break
down| clear channels and limit power to 50
kw, He had ordained a full-dress investigation
of radio allocations, patents, and competitive
practices. All this as Acting Chairman of the
Senate Interstate & Foreign Commerce Com-
mittep, and without indicating the legislative
vehicle for this inquisition. But it is clear
that he intends to probe and probe, and that
FM and TV and patents are on his mind.

Mr, Tobey’s immediate target appears to
be RCA-NBC. RCA is the biggest single entity
in radio. It has done more to advance tele-
vision} to its present jet-propelled pace than
any ¢ther organization. RCA owns many of
the hasic TV patents. It probably has ex-
pended more money than any other group in
televinon. It, along with DuMont, Philco, GE,

and the other pioneers, is only now beginning
to reap the reward of years of laboratory
work|and experimentation.

We've seen many investigations of radio
during the last score of years. Not one has
prodyced much more than a waste of tax-
payens’ funds. When the FCC has been under
scrutiny, the investigators haven’t been able
to pin down anything of substance, even
thou the substance may have  been.there.
With| hardly an exception these have been
superficial fishing expeditions.

Noyw, the Tobey crusade appears aimed at
both fthe licensing authority (FCC) and the
licensiees. The Johnson Bill can only be viewed
as a |usurpation of the FCC’s functions. No
less a personage than the ailing Chairman
Wallgce H. White Jr. (R-Me.) of the Com-
mittee on which Senator Tobey serves as
ranking Republican member, harbors that view.

There is always motivation for such in-
quirigs. It isn’t necessary to dig very deeply.
Wheni Senator Tobey announced his new in-
quiry| in quest of “truth and decency,” Maj.
Edwip H. Armstrong, radio inventor of re-
nown| and the father of wide-band FM (the
present system) was on the witness stand.
Maj. |Armstrong’s battle with RCA over FM
is legendary. Maj. Armstrong and Senator
" Tobey are friends and neighbors in New
Hampshire, where the inventor maintains a
. sumnler home. With Maj. Armstrong on the

stand] Senator Tobey commented, “I respect

and gdmire you.” Many in radio revere Maj.

Armstrong as a distinguished scientist and

inventor.

Maj. Armstrong vehemently opposed the
low-band TV allocations. He steadfastly had
contended the 50 mc band was ideal for FM.
He has bitterly belabored the FCC for what

. he feels was a colossal blunder in FM alloca-
tions.| He has assailed RCA for fostering
low-band TV and for alleged throttling of FM.

The¢re may have been blunders. TV was
stopped dead in its tracks by the FCC in
1939 (when it was raring to go. FM would
have been much farther advanced, if it had
gotten under way earlier and had not become
enmeshed in allocation snarls.

Thgt is past. The question now posed is
whetller a committee of Congress, devoid of
engingering experts and without the tech-
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nical knowledge, is better qualified to make
allocations than the expert agencies supported
by tax-payers’ funds. If there has been chi-
canery or malfeasance let’s have it out, and
with a specific bill of particulars in an ap-
propriate legislative vehicle.

But let’s not confuse the public and further
impede TV and FM development with errant
talk about sets that will be obsolete overnight
when there’s no justification for it.

Unless there is a sound approach, founded
on fact rather than whimsy, we’re in for
another mud-slinging orgy in which every-
one gets smeared including the innocent by-
standing public.

June ‘Graduation’

IN TWO MONTHS the name of Clifford
Judkins Durr, Democrat of Alabama, will be
added to the list of ex-FCC Commissioners.

In his seven-year tenure, he has been the
mentor of the FCC'’s liberals and free-thinkers.
He has been the spearhead of what happily
is an ill-starred campaign to reduce radio
to common-carrier status. He has looked
kindly upon the BBC-type of nationalized op-
eration. He is the progenitor of the Blue Book
and has championed every cause that would
restrict commercial radio toward that in-
evitable chaos of complete Government domi-
nation.

There are many who regard his departure
as good riddance; then a minority of left-
wingers and do-gooders who must feel they
have lost their spokesman. And even a hand-
ful within radio who have felt that a dis-
cordant voice, however blatant, serves a use-
ful purpose.

We would be less than frank if we didn’t
comment on Mr. Durr’s imminent departure.
We're glad to see him go, because we do not
regard his ideologies as consistent with the
intent of the statutes. With him, in due
course, will probably go some of the more
radical members of the FCC staff who ac-
quired FCC status largely through his offices
and who became his disciples in the “soak
the radio rich” crusade.

The official word is that Mr. Durr declined
reappointment because he couldn’t make ends
meet with $10,000 a year. We have no doubt
that he has found it difficult. Others have left
for the same reason. But we do doubt that
this was Mr. Durr’s only reason.

We think the FCC salary level should be
increased to $15,000 for Commissioners and
perhaps $17,500 for the chairman. There would
be a far better chance of inducing high cali-
ber men to accept appointment.

Even if Mr. Durr had been reappointed, he
probably could not have been confirmed. The
President has said he intends filling vacan-
cies as they arise. The Senate Republican
leadership has indicated that, where party
control of particular agencies may be involved,
nominations will be permitted to lapse with
the anticipated recess of Congress in June
or July. The scent of victory in November
is in Republican nostrils and they mean to
safeguard the political balance on independent
agencies. That is the case at the FCC, for
it now has three Democrats (Chairman Coy,
Walker and the retiring Durr); three Re-
publicans (Hyde, Jones, Sterling) and one
independent (Webster).

We predict you’ll be hearing more of Mr.
Durr in radio after June 30. He is a lawyer.
The labor unions, particularly the CIO, are
big business. And they have big ideas in radio.

But the scenery is a bit different looking
up at the FCC bench.

Qux }Qeﬁlaectj 70—
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FLOYD ROBERT HOLM

ATURE careers of choir boys seldom
lead to advertising but song led to

radio and radio to an advertising
agency career for Floyd Holm, Hollywood
manager of Compton Advertising Inc.

As such he oversees the following Holly-
wood originations: ABC Breakfast in Holly-
wood (Procter & Gamble for Ivory Flakes);
CBS Guiding Light (Procter & Gamble for
Duz) ; NBC Truth Or Consequences (Procter
& Gamble for Duz).

A native of Duluth, Minn., Floyd Robert
Holm was born Aug. 4, 1911. Graduating from
Duluth Central High School in 1929, he spent
the next two years attending Duluth Junior
College and Duluth State Teachers College.

His start in radio came while still in high
school singing with a quartet over WEBC
Duluth in 1928. At that time he was also
active in high school theatricals and oper-
ettas.

His commercial bow in radio came in 1931
when a ladies’ ready-to-wear firm sponsored
the quartet over WEBC. Mr. Holm collected
just $2.50 for his share.

Following year he teamed with Ted Han-
sen and Cliff Petersen to sing on WCCO
Minneapolis on Saturday nights. This meant
a 175-mile drive from Duluth to meet the
weekly engagements and fast return trips
to keep faith with choir engagements each
Sunday morning. But he held to this schedule
for the entire winter of ’32.

Finally KSTP St. Paul decided to keep
Mr. Holm in one place and offered him a staff
spot with the “Men of Notes.” This vocal
group had one network program a week as
well as a flock of locals, according to Mr. Holm.
In the fall of 1933 Chicago called when WBBM
invited the group down for an audition.

Success was theirs and they performed for
one year via WBBM, participating in an
average of 18 shows weekly. Five of the pro-
grams were network sustainers and the rest
local programs.

In the fall of 1934 the “Men of Notes”
added a girl and became “The Escorts and
Betty.” Shifting over to NBC and WMAQ,
they appeared on The Breakfast Club and
Club Matinee twice weekly as well as on net-
work spots of their own. In addition, they
toured the Midwest vaudeville circuit.

Coincident with the split between NBC's
Red and Blue networks, they came to New
York in spring of 1943 for performances on
NBC. Upon arrival in New York, Mr. Holm

(Continued on page 50)
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MUSIC IS A JOY FOREVER—A love of good music grows with the years, makes the music lover a special
kind of radio listener. It keeps him devoted to the radio station that gives him the music he loves.
More than half a million music lovers in and around New York spend so much time listening to

WQXR and WQXR-FM, no other station can reach them so effectively. And because these music

lovers are the most prosperous families in the world’s most prosperous market, advertisers find them

their most valuable and profitable customers. If you want more sales more : XR
easily made, find out more about WQXR and WQXR-FM—the stations B :

. ...and WQXR-FA
distinguished for good music and news bulletins of The New York Times. _ Radio Stations of The News York Tim
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F. R. MILLS OF WDWS

HEADS ILLINOIS ASSN.
FRANK R. MILLS, director of
WDWS Champaign, Ill,, was elect-
ed president of the Illinois Broad-
casters Assn. at
the group’s
organizational
meeting April 21
in Springfield.
By-laws and
the constitution,
calling for pro-
motion of closer
cooperation and
understanding
among members
to make possible
a unified effort,
were fdopted at the meeting. The

Mr.| Mills
|

new organization will provide a
regional contact with the NAB.

Other officers named were Rob-
ert B! Jones, WIRL Peoria, vice
president; Walter Emmerson,
WEN Chicago, secretary-treas-
urer, and Art Harre, WJJD Chica-
go, Léslie C. Johnson, WHBF Rock
Islan Oliver Keller, WTAX
Springfield, and Oscar Hirsch,
WEKR(O Cairo, memers of the ex-
ecutivF board.

NORT!}ERN TRUST Co., Chicago, spon-
sor of |'The Northerners” on WGN Chi-
cago, one of radlo's oldest continuously-
sponsoied programs, has recelved spe-
cial citation from Illinois Federation of
Music |Clubs for its contribution to
cncourfgement of music during the
past 17 years.

WJBW DENIA

DENIAL of license renewal for

Final Decision Terminates

Station May 31

WJIBW New Orleans to Charles C.

Carlson and grant of the 250-w fulltime, 1230 ke facilities to Louise
C. Carlson, his divorced wife, were reported by FCC last Monday in
a final decision. WIBW’s temporary license was terminated effective

May 31.

Renewal was denied to WIBW,
FCC concluded, because through
repeated violation of FCC rules
and standards over a period of
several years Mr. Carlson “has
demonstrated his unfitness to con-
tinue further in the operation” of
the station. A majority of the vio-
lations alleged by the Commission
were of a technical nature. Non-
compliance with certain wartime
security restrictions also were cited
[BROADCASTING, Dec. 15, 1947].

In the same action the Commis-
sion denied a second petition by
Mr. Carlson to re-open the record
in the proceeding for further testi-
mony to support his renewal bid.

The two applications were not
given comparative consideration
since the renewal request was de-
nied independently and apart from
the application of Mrs. Carlson,
FCC stated.

Mrs. Carlson plans to build all
new facilities, it was indicated,
and will serve as general manager.
None of the present WIJBW staff
is to be employed in any capacity,

|

feen-agers.

Revue . . .

Headley-Reed!
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ABC Network
REPRESENTED

2

SRy

NATIONALLY

They criticize your clothes,
choose your cars, plan your
trips, give you tips on most
everything! They're a great
buying influence... these

Reach them with Teen-Timer
a junior sensation
on Cleveland’s Chief Station.
will it pull for you?.

BILL O'NEIL, President

CLEVELAND

BY HEADLEY-REED

. Ask

850 KC
5000 Watts
COMPANY
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she told the Commission. Mrs.
Carlson had assisted her husband
with the operation of WIBW from
the time of its inception in 1926
until disagreement over manage-
ment in 1943, the record showed.
The Carlsons were divorced in
1942,

A writ for partition of the
WJIBW property, one half of which
Mrs. Carlson claims under Louisi-
ana’s community property laws, is
pending in the 24th Judicial Dis-
trict Court of that state [BRroAD-
CASTING, March 15, 29]. An aec-
counting of the property and
injunction against any disposal not
authorized by the court also is
pending. A temporary restraining
order to this effect has been is-
sued in the matter and Mr. Carl-
son is under $5,000 bond. A re-
quest to increase the bond to
$10,000, equal to the one-half prop-
erty interest involved, has been
made.

Objection has been reported filed
by Mr. Carlson to the proceeding,
claiming jurisdiction in the matter
properly belongs in the District
Court for the Parish of Orleans
instead of present court in the
Parish of Jefferson. The jurisdic-
tional question is under considera-
tion by the court.

Respects
(Continued from page 48)

was all for giving vocal work one
more year.

But in May 1944 he had decided
that the advertising agency busi-
ness was for him. Having known
Lewis Titterton, radio head of the
Compton agency, he dropped in
with a proposed program. On that
program the answer was no; but
they talked about other things in-
cluding Truth or Consequences.

It seemed that Mr. Titterton
was looking for an agency contact
man on Truth or Conseauences and
My. Holm’s background in radio
and show business seemed ideal. He
also handled production on such
programs as Boston Symphony,
Information Please and Lanny
Ross Show for the agency.

In September 1946 he was shifted
to Hollywood from New York to
handle Truth or Consequences
which had moved to the West Coast
for origination about a year
earlier. And in April 1947 he was
named office manager.

Mr. Holm met Miriam Engle in
Chicago when he discovered that
she lived in the same apartment
house. And rent for one apartment
was cheaper than for two, so they
were married Aug. 4, 1935. Today

BROADCASTING o

TOM BRENEMAN, DEAD

AT 48, IS EULOGIZED
TOM BRENEMAN, 48, producer
of Breakfast in 'Hollywood on ABC,
died suddenly, apparently from a
heart attack, at his home in En-
eino, Calif., early on the morning
of April 28. He had arisen about
4:30 am., as was his custom on
days when he broadeast his show,
and was stricken shortly after he
had had breakfast.

Mark Woods, president of ABC,
headed a list of eulogists who paid
tribute to the pro-
ducer a few hours
after his death
in a special me-
morial program
carried by ABC
from 11 to 11:30
a.m., the time
slot usually occu-
pied by Breakfast
in Hollywood.

Mr. Breneman
broke into radio
on the West Coast in 1929, going
to New York in 1931 to conduect
the Laugh Club broadcasts. The
forerunner of his Breakfast in
Hollywood show was Breakfast at
Sardi’s which he inaugurated in
1941. Mr. Breneman changed the
name of the show in 1945 when
he opened his own restaurant in
the film capital.

He is survived by his wife, a
son, and a daughter.

Mr. Breneman

Article on TV by Steele

Of B&B in May ‘Mercury’

L. T. STEELE, vice president and
radio director of Benton & Bowles,
has an article, “Report on Tele-
vision,” in this month’s issue of
The American Mercury.

The article presents a report on
the number of television sets and
stations and gives an estimate of
future growth. Television network-
ing plans are also discussed.

Viewers’ ideas of television are
given as reported in a survey made
by Benton & Bowles Inc. and Young
& Rubicam Inc. for General Foods
Corp.

Last part of the article deals
with advertisers’ acceptance of
video, actors in the field, movies
for television, theater television
and the effect video is having on
sports.

they live in Hollywood Hills with
Patricia, 8, and Pamella, 5.
Singing is still his prime hobby
and his home is the site of an in-
formal quartet gathering about
three times a month. Since acquir-
ing the home he points out that
gardening has become another ac-
tive interest. Flying lessons consti-
tute his next leisure hour pursuit.
Professionally he lists the Holly-
wood Advertising Club as his ex-
tra-curricular activity.

Telecasting
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WNOX

makes gour a:c(vettijiny Jpay
PROVED BEST éy HOOPER-TEST

KNOXVILLE HOOPER STATION LISTENING INDEX OCT. thru FEB.
INDEX saron | WNOX | crapen SR T

WEEKDAY MORNING
DAY MON. thru FRI. 8. l 37.3 7-3 l 7- l 30- l

8:00 A.M.—12:00 NOON

WEEKDAY AFTERNOON '
52 | 37.8 |11 | 201 25.5

12:00 NOON—6:00 P.M.

oy wrmoon | 119 | 281 103 | 249 | 242

SATURDAY DAYTIME
Sy A e (NOT RATED IN KNOXVILLE)

EVENING
SUN. thru SAT.
6:00 P.M.—10:00 P.M. ™

10.5 30.9 16.4

S

Time after time, day and night, WNOX programs have more than 50%
of the audience. For example: Arthur Godfrey has 65.4% of the audience
with a rating of 24.2 on Monday night. WNOX programs beat all the big
shows on the other major network Sunday night. Throughout the entire
week, WNOX nighttime half-hours are in a big first place 73.2% of the
time —lead or tie for first 78.6%.

WNOX is the only Knoxville station not using telephone
give-aways or prizes-for-listening gimmicks.

Call A Branham man for availabilities!

WNOX

REPRESENTED BY

BRANHAM

Co

10000 WATTS ¢ 330 KL < KNORVILLE, TENN
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|
CP-construction permit
DA-directional antenna
ERP-eﬁective radiated power
ST-stu
synch.

io-transmitter
amp.-synchronous amplifier

Acrions oF e FCC I

APRIL 23 to APRIL 29

ant.-antenna

ond.-conditienal

D-day LS-local sunset
N-night mod.-modification
aur-aural trans.-transmitter
vis~-visual unl.-unlimited hours

April 23 Applications . . .

| ACCEPTED FOR FILING

License for CP
WNIDB Daytona Beach, Fla.—License
to cover CP new standard station.
KIOA Des Moines, Iowa—License to
cover CP new standard station.
Modification of CP
KRI&I Craig, Col.—Mod. CP new
standard station for extension of com-
pletionn date, amended to change ex-
piratio] date from 8-8-48 to 8-15-48.

License for CP
WTAOQ Cambridge, Mass.—License to
cover CP new standard station.

WJIMB Brookhaven, Miss..—Same.

AM—1340 kc

Lewis & Clark Bestg. Corp., Helena,
Mont.+-CP _new standard station 580 kc
1 kw unl. DA-2, amended to change fre-
quency to 1340 k¢, power to 250 W non-
DA, cllange officers and directors.
Reinstate CP

WAGE Syracuse, N. Y.—CP reinstate
CP, increase power, install new trans.

and change DA-N, on 620 k¢ 1 kw N,
5 kw I, unl. DA-N.
$8A—1540 kc
service

authorization 1540 k¢ 1 kw D for period
not to exceed 6 mos.

| Transfer of Control
WLBG near Laurens, $. C.—Volun-

tary transfer of control of permittee
corporation from L. C. Barksdale, H. D.
Gray, |L. G. Balle, W. C. Barksdale,
E. D. [Esterby, R. H. Roper and C. P.
Roper [to James C. Todd. AMENDED re
corporate structure.

L

WJIEJ Philadelphia—Special

AM—1150 ke
Blue Ridge Bestg. Co. Inc.,, Seneca,
8. C.—CP standard station 850 ke 500 w
D. AMENDED to change frequency to
1150 k¢, power to 1 kw.
AM—740 ke
Humboldt-Milan-Trenton Bcstg. Co.,
Humboldt, Tenn—CP new standard
station 950 ke 1 kw D. AMENDED to
change frequency to 740 kc and power
to 250 w.
Modification of CP
KCOH Houston, Tex.—Mod. CP new
standard station for extension of com-
pletion date.
WSOY-FM Decatur, IlL.—Same.
FM—92.5 mc
Voice of the Rockies Inc., Preston,
Ida.—CP new FM station (Class B) on
Channel 286 1051 mc¢, ERP 4.6 kw.
AMENDED to change frequency to
Channel 223, 92.5 mc.
License for CP
WBUZ Bradbury Heights, Md.—License
to cover CP new FM station.
Modification of CP
WLAL Lakewood, Ohio—Mod. CP new
FM station for extension of completion
date.
WKRZ-FM Oil City, Pa.—Same.
WJAR-FM Providence, R. I.—Same.
WCSC-FM Charleston, §. C.—Same.
WHHM-FM Memphis, Tenn.—Same.

Assignment of CP
KTRN Wichita Falls, Tex.—Voluntary
assignment of CP new station to Tex-
oma Bestg. Co.
TV—60-66 mc
J. W, Woodruff, J. W. Woodruff Jr. &
E. B. Cartledge Jr., d/b as Columbus

I

1 |A SERVICE OF

WMBG

Page [52 o May 3, 1948

WMBG
SCORES ANOTHER FIRST

w TELE VISION RICHMOND

The First Television Station In
Richmond and Virginia Started

Test Patterns—March 29, 1948

Inaugural Night Witnessed 5 Hours of
Television Programs on April 22, 1948

W TV R-FIRST IN RICHMOND
AND VIRGINIA

NBC TELEVISION
AFFILIATE

REPRESENTED BY JOHN BLAIR & COMPANY

The Station of
Progress
NBC AFFILIATE

Bestg. Co.,, Columbus, Ga.—CP new
commercial television station on Chan-
nel 3, 60-66 me, ERP 1734 kw, aur.
0.867 kw unl.
TV—66-72 mc
Rock Island Bestg. Co., Rock Island,
IIL.—CP new commercial television sta-
tion on Channel 4, 66-72 mc¢, ERP vis.
13.6 kw, aur. 7.6 kw unl.
TV—82-88 mc
Hildreth & Rogers Co., Lawrence,
Mass.—CP new commercial television
station on Channel 6, 82-88 mec, ERP
vis. 15.2 kw, aur. 7.8¢ kw unl.
TV—186-192 mc
Meredith Pub. Co., Albany, N. Y.—CP
commercial television station on Chan-
nel 9, 186-192 mc, ERP vis. 12.0 kw, aur.
6.0 kw unl.
TV—82-88 mc
R. L. Wheelock, W. L. Pickens and
H. H. Coffield d/b as Corpus Christi
Television Co., Corpus Christi, Tex.—CP
new commercial television station on
Channel 6, 82-88 mc, ERP vis. 19.2 kw,
aur. 9.6 kw unl.
Modification of CP
WTDS Toledo, Ohio—Mod. CP new
noncommercial educational station for
extension of completion date.
WTHS Miami, Fla.—Same.
License for CP
Columbia Bcestg. System Inc.,, New
York—License to cover CP new remote
pickup station. AMENDED to change
frequency from 153.05 mc to 152.75,
153.35, 153.47 mec.

APPLICATION RETURNED

Remote Pickup
Corning Leader Inc., Corning, N. Y.—
CP new remote pickup station.
License Renewal
WEAS Decatur, Ga.—License renewal
AM station.

TENDERED FOR FILING
AM—1280 kc
Defiance Bryan Paulding Bestg Co.,
Defiance, Ohio—CP new standard sta-
tion 1280 k¢ 500 w D
$SA—1540 kc
WJMJ Philadelphia—Request for spe-
cial service authorization 1540 kc 1 kw
D for period of six mo. or less if present
stay on CP is removed within such
period.
AM—1320 kc
WSCR Scranton, Pa.—CP change
hours from D to unl.,, power from 1 kw
D to 500 w N 1 kw D, frequency from
1000 ke to 132¢ ke and install DA-N.
AM—1590 ke
Twin Valley Bestrs. Inc., Coldwater,
Mich.—CP new standard station 1590 kc
1 kw D DA
Assignment of License
WCRB Waltham, Mass.—Consent to
assignment of license to L. P. Liles,
Richard C. O'Hare and Deuel Richard-
son, partnership d/b as Charles River
Bestg Co.

April 26 Decisions . . .

DOCKET CASE ACTIONS
AM—1230 kc

Announced decision granting appli-
cation of Mrs. Loujse C. Carlson for
CP new station 1230 kc 250 w unl. at
New Orleans, subject to cond. that ap-
plicant will, within 60 days, file appli-
cation for mod. CP specifying trans.
site and ant. system which will meet
Commission requirements, and denying
application of Charles C. Carlson for
renewal of license WJBW New Orleans,
and ordering that temp. license by au-
thority of which WJBW is now Op-
erating be terminated at 12 o'clock mid-
night on May 31. At the same time
Commission adopted order denying
“second petition” of Charles C. Carlson
(WJBW) to reopen record in above
proceeding.

AM—1050 k¢

Announced proposed decision looking
toward grant of application of WDZ
Bestg. Co. for CP to move WDZ from
Tuscola, Ill., to Decatur, Ill.,, subject to
approval by CAA of trans. site and ant.
system. WDZ operates on 1050 kc 1 kw
D. Commr. Durr issued dissenting opin-
ion in which Chairman Coy concurred.

ACTIONS ON MOTIONS
(By Commissioner Sterling)

KRSC-TV Seattle, Wash.—Granted
petition for continuance of hearing on
application for extension of completion
date; hearing continued from 4/28 to
6/1 at Washington.

WPAB Ponce, P. R.—Granted petition
for continuance of hearing on renewal
of license application; hearing con-
tinued from 5/5 to 6/7 at Washington.

KWIS San Francisco—Granted peti-
tion for continuance of hearing on ap-
plication for extension of completion
date; hearing continued to 5/10 at
‘Washington.

Leland Holzer, Los Angeles—Deferred

BROADCASTING e

action on petition for leave to amend
application for CP.

Floral City Bestg. Co., Monroe, Mich.
—Granted petition for leave to amend
application for CP to specify 1430 k¢
500 w D in lieu 1440 kc 250 w D, install
DA system; accepted amendment and
removed application from hearing dock-
et; further ordered that application of
Pellegrin & Smeby, Detroit, be removed
from hearing docket.

Steel City Bestg. Co., Gary, Ind—
Granted in part petition insofar as it
requests leave to amend application for
CP to specify trans. site in lieu of site
to be determined, accepted amend-
ment; denied insofar as it requests re-
moval from hearing docket; dismissed
insofar as it requests pgrant without
hearing.

The Orange Belt Station, Arlington,
Calif.—Granted petition for leave t0
amend application for CP to specify 910
kc 500 w D at Redlands, Calif., in lieu
1410 kc 250 w D at Arlington, Calif., ac-
cepted amendment, and removed appli-
cation from hearing -docket; further
ordered that application of John H.
Poole, Santa Ana, Calif.,, be removed
from hearing docket.

Radio Lakewood Inc.,, Lakewood,
Ohio—Granted petition for leave to
amend application for CP to show
changes in officers, directors and stock-
holders in United Garage & Service
Corp., stockholder; accepted amend-
ment.

Lewis Wiles Moore, Glendive, Mont.—
Granted in part petition insofar as it
requests leave to amend application for
CP to specify 1400 kc 250 w unl. in lieu
1240 k¢ 250 w unl.,, to reduce vertical
lead in ant., to specify new type fre-
quency monitor, to reduce length of
ground radials, to determine site and
substitute an engineering report with
respect to such changes, accepted
amendment; removed application from
hearing docket; dismissed petition in-
sofar as it requests reconsideration and
grant.

The Capital Bcestg. Co., Annapolis,
Md.—Granted petition to reopen record
in proceeding on petitioner's applica-
tion and John F. Kramer, Cambridge,
Md., for sole purpose of receiving into
record affidavit correcting certain popu-
lation estimates; received into record
said affidavit, and closed record,

WFMJ Youngstown, Ohio—Granted
petition for leave to amend application
for mod. CP to revise DA to specify six
towers in lieu of four, accepted amend-
ment, and removed application from
hearing docket.

Redlands Bestg. Co., Redlands, Calif.
—Granted petition for leave to amend
application for CP to specify 500 k¢ 500
w D in lieu 990 kc¢ 250 w D, accepted
amendment and removed application
from hearing docket. Dismissed as moot
petition requesting 30-day continuance
of hearing on petitioner’s application
and that of Orange Empire Bestg. Co.,
Redlands, Calif.

Harold O. Bishop, Harrisburg, Pa.—
Granted petition to extent that jt re-
‘quests amendment of application to
change technical data with respect to
operation of metropolitan station at
Harrisburg on Channel 8, accepted
amendment to above-mentioned respect;
denied petition in all other respects.

The Smith Davis Corp., New York—
Dismissed as moot petition for leave to
intervene in proceeding on applications
for assignment of license of WOOD.

'Tower Realty Co., Baltimore—At re-
quest of counsel, dismissed petition for
leave to amend application for CP and
removal from hearing docket.

Parish Bestg. Corp.,, Minden, La.—
Granted petition for continuance of
hearing on application for CP; hearing
continued from 4/27 to 6/3 at Wash-
ington.

KTSW Emporia, Kan.—Granted peti-
tion for continuance of hearing on
order to show cause; hearing continued
from 4/26 to 6/24 at Washington.

The Reorganized Church of Jesus
Christ of Latter Day Saints, Independ-
ence, Mo.—Granted petition for au-
thorization to take deposition, consist-
ing of written interrogatories at Bir-
mingham, England, in proceeding on
application for CP.

WLBC Muncie, Ind.; WJOL Joliet, I,
and WSOY Decatur, I11.——Granted joint
petition for continuance of hearing on
application of Journal Review, Craw-
fordsviile, Ind.; hearing continued from
4/27 to 5/27 at Washington.

WSIV Pekin, I1l.—Granted petition for
continuance of hearing on application
for CP; hearing continued from 4/27 to
6/25 at Washington.

Huntington-Montauk RBestg. Co. Inc,
Huntington, N. Y.—Granted request to

(Continued on page 56)
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Captol Transciptons free!

Holiywood 28, California

Please send me without cost. ..
1, Demonstration Transcription describing Service.
2. Complete details and cost. !

Name_ .

Position Station

Street & No

I
City & State {

radio stations!

Get this free record that tells how Capitol’s low cost

Transcription Service can greatly help you

sell station time
mail coupon now

CAPITOL

LIBRARY

SCORES

Writes WMOB: ““At the present time, we have the following pro-
grams SOLD out of the Capitol library: Music From Hollywood,
Eddie LeMar, Jan Garber, Alvino Rey. We are very happy with the
library and are able to give the listening audience in Mobile some-
thing that they cannot get on any other radio station in Mobile.”

Capitol gives you dozens of top flight stars, including
Peggy Lee, King Cole Trio, Alvino Rey, Stan Kenton,
Johnny Mercer, Hal Derwin, King Sisters, Duke Ellington,
Tex Ritter, Merle Travis and Gene Krupa.

There’s plenty of variety in the library of 3000 numbers (with
more added regularly); plenty of freshness in the 35 hours of
programming provided each week.

Completely detailed format catalogue and simplified filing system—
plus ingenious cross-indexes—make everything finger-tip con-
venient. Special music for commercials, special voice recordings

of the stars, so your announcers can ‘‘talk” with them.

A ferrific library! A real business getter. Send
coupon for full details. No obligation!
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ANNOUNCING THE GENERAL ELECTRIC S-T BROADCAST SYSTEM!

e With it—your signal from studio to transmitter
now rides on air!

With it—your problems of outages due to weather
or rugged terrain are solved! Slect storms, fires or
floods can damage studio to transmitter transmission
lines or cables —but not micro-wave transmission from
G-E S-T broadcast system. There are no transmission
lines or cables.

With it—you can select the best site for your station
with increased assurance of reliable program service!

The new General Electric S-T Link equipment is
casily installed and occupies remarkably little studio
space. A product of the research and engineering skills
assembled at Electronics Park, this system is another
General Electric contribution to better broadcasting.

Broadcasters, station managers and engineers will
want all the facts.

Your nearest G-E office can give them to you. Call
there, or write: General Electric Company, Transmitter
Division, Electronics Park, Syracuse, New York.
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WHAT THE SYSTEM DOES FOR YOU...

® Operates in band 920 to 960 MC. This includes the
band permanently assigned by FCC for S-T broad-
cast service:

® Permits you to meet all FCC FM broadcast system
requirements.

Remote controlled over single-pair telephone line.
Uses standard type “N” RF fittings throughout.

¢ Provides high fidelity performance:

~Less than 1% distortion from 50 to 15,000 cycles.
—Noise level better than 65 db.

—Frequency response well within + 1 db from 50
to 15,000 cycles.

® Designed for unattended remote operation.
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ATLANTA 3, GA.
187 Spring Street 1801 N. L
Walout 9767
BOSTON 1, MASS.
140 Federal Street
Hubbard 1800
CHICAGO 54, I1LL.

DALLAS 2, TEXAS
amar Street
224

CLEVELAND 4, OHI1O

710 Williamson Bldg.

Euclid & Public Square
Superior 6822

10S ANGELES 14, CALIF.
Suite 1300-1301
Security Title Insurance Bidg.

MINNEAPOLIS 2, MINN.
2 Sixth Street
Main 2541
NEW YORK 22, N. Y.
570 Lexington Avenue
Wickersham 2-1311
PHILADELPHIA 2, PA.

SAN FRANCISCO 4, CALIF.
235 Montgomery Street
Douglas 3740
SCHENECTADY, N. Y.
Bldg. 267, Rm. 105
Schenectady 4-2211

SEATTLE 4, WASH.

For fast service
call G. E.

DENVER 2, COLO.
650 17th Street
Keystone 7171

KANSAS CITY 6, MO.

1122 Merchandise Mart 106 W. l4th Street 530 West Sixth Sireet 1405 Locust Street 710 S d A
Whitehall 3915 Victor 9745 Trinity 3417 Pennypa:z:r 5-’9?00 Meglo: 7losenue
CINCINNATI 2. OHIO
215 W. 3rd Street SYRACUSE 1, N. Y.—Syracuse 6-4411 208 I et N WL
Parkway 3431 SALT LAKE CITY 9, UTAH—200 South Main Street Executive 3600 .
LEADER IN RADIO, TELEVISION AND ELECTRONICS

GENERAL @@ ELECTRIC
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he
Blonde

rom
Blythe-
ville

Fhe's a friend of ours.

he lives up in Arkansas,
pne of the rich regions
ihaf makes this o TWO-
BILLION DOLLAR market.

»\nd there are thousands
ore throughout Arkan-
as, Mississippi, and Ten-

nessee who are loyal

of WMC, the

Memphis NBC outlet since

F923.

friends

hey've formed the pleas-
nt habit of listening to
'MC, the Memphis NBC
loutlet, WMCF, the first
FM station in Memphis
‘rmd the Mid-South, and
oming soon, WMCT

{Television).

our Branham man will
tell you about 5000 watts
Ik:lay and night, 790 kilo-
Ity«:les, and all the facts
Ind figures that make
MC your best buy in
emphis and the Mid-

South.

T
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FCC Actions

(Continued from page 52)

Decisions Cont.:

amend application to show withdrawal
of James J. Welsmann as stockholder
and subscriber, and add related infor-
mation.

KGDB Tyler, Tex.—Granted request
to intervene in proceeding on applica-
tions of Center Bestg. Co. and Shelby
Bestg. Co.

KPLC Lake Charles, La.—Granted pe-
tition for leave to intervene in consoli-
dated proceeding on applications of
Continental Bestg. Co., et al.

Kansas City Bestg. Co. Inc., Kansas
City, Mo.—Denled petition insofar as it
requests authority to take depositions
of Messrs. Zimmerman, Childers and
Crockett; but insofar as petition re-
quests authority to take depositions of
Jennie Kane, Darrell F, Cross and in-
terrogatories to Cloys Plgg, it |is
granted.

Radio Television of Baltimore Inc.,
Baltimore—Dismissed at request of
counsel, petition for leave to amend
application for FM station.

Panhandle Bestg. Corp., Amarillo,
Tex.-—Granted petition insofar as it
requests leave to amend its application
to show issuance of additional stock
and changes in officers, etc., denied in-
sofar as It requests enlargement of
issues.

Commission on April 21 designated
for oral argument on May 4, following
cases: lst-—Fostoria Bestg. Co., Fostoria,
Ohio; Mansfleld Journal Co., Mans-
field, Ohio; and Lorain Journal Co.,
Lorain, Ohlo; 2nd--Mansfield Journal
Co., Mansfield, Ohio; 3rd—Harding Col-
lege (WHBQ), Memphis, Tenn.

April 26 Applications . . .

ACCEPTED FOR FILING

Acquisition of Control
KDON Monterey, Calif.—Voluntary ac-
quisition of control of licensee corpora-
tlon from Robert A. Griffin to Salinas
Newspapers Inc.

Assignment of License

KLOK San Jose, Calif.—Voluntary

assignment of license from E. L,
Barker, Claribel Barker, T. H. Canfield,
Opal A. Canfield and Charles M, O'Brien,
Jr., d/b as Valley Broadcasting Company
to E. L. Barker, Claribel Barker, T. H.
Canfield and Opal A. Canfield, d/b
Valley Broadcasting Company.

License for CP

KSUH Susanville, Calif.—License to
cover CP new standard station.

WNLK Norwalk, Conn.—License to
cover CP new standard station.

AM~—1380 ke

The Colorado Bestg. Co., Englewood,
Col.—CP new standard station 1380
ke 1 kw D,

AM—690 ke

William J. Brennan, Jacksonville, Fla.
—CP new standard station 690 ke
5 kw D, AMENDED to change power
from 5 kw D to 25 kw DN, hours from
D to unl.; install DA-N; change name
of applicant from William J. Brennan
to William J. Brennan, Cyril G. Bren-
nan. Daniel M. Brennan and James
F. Brennan, partnership, d/b as Bren-
nan Bestg. Co.

Assignment of License

WHUM Reading, Pa.—Voluntary as-
signment of license from Eastern Radio
Corp. (New York corporation) to East-
ern Radio Corp. (Pennsylvania cor-
poration).

Modification of CP

KPAC Port Arthur, Tex.—Mod. CP
increase power, ete,, for extension of
completion date.

K1BH Seward, Alaska—Mod. CP new
standard station for extension of com-
pletion date.

KTLW Texas City, Tex.—Same.

KNAK Salt Lake City, Utah—Mod. CP
which authorized change frequency,
increase power, etc., for extension of
completion date.

AM~—1490 kc

Culpeper Bestg. Corp., Culpeper, Va.
—CP new standard station 1490 ke
250 w unl,

Modification of CP

WFAX Falls Church, Vva.—Mod. CP
new standard station for extension of
commencement date.

License for CP

WRFW Eau Claire, Wis.—License to

cover CP new standard station.
Modification of CP
WLDY Flambeau Township, Wis.—

Mod. CP new standard station for ex-
tension of completion date.

KFI-FM Los Angeles—Mod. CP new
FM station to change ERP to 286.8
kw, ant. height above average terrain
to 2,364 ft.,, and make changes in ant.
system.

License for CP

WAMS Wilmington, Del.—License to
cover CP new standard station.

WQXI Buckhead, Ga.—Same.

AM—1230 kc

Maplewood Bestrs. Inc., Maplewood,
Mo.—CP new standard station 1230 ke
250 w unl. Contingent on WIL being
granted change of facilities.

AM-—1010 kc

Highlands Bestg. Co., Canton, N. C.
—CP new standard station 1010 kc
1 kw D.

Carolina Bcestg. System Inc., Green-
ville, N, C.—CP new standard station
1270 ke 1 kw D.

AM—1290 kc

Logan Bestg, Corp., Logan, W. Va.—
CP new standard station 1290 ke 1
kw-N § kw-D DA-1 unl.

AM—1580 kc

Watertown Radio Inc., Watertown,
Wis.—CP new standard station
ke 250 w D. AMENDED re change in
officers, directors and stockholders.

Modificatlon of CP

G. W. Covington Jr.,, Montgomery,
Ala.—Mod. CP new FM station for
extension of completion date.

KRE-FM Berkeley, Calif.—Same.
Acquisition of Control
KDON-FM Monterey, Calif.—Volun-
tary acquisition of control of CP from
Robert A. Grifin to Salinas News-

papers Inc.
Assignment of CP

KLOK-FM San Jose, Calif.—Voluntary
assignment of CP new FM station to
E. L. Barker, Claribel Barker, T. H.
Canfield and Opal Canfleld d/b as
Valley Bestg. Co.

Modification of CP

WGAU-FM Athens, Ga.—Mod. CP
new FM station for extension of com-
pletion date.

WATL-FM Atlanta, Ga.—Mod. CP
new FM station to increase ERP from
40 kw to 44 kw; decrease ant. height
above average terrain to 304 ft. and
decrease overall height above ground
to 360 ft.

WLAG-FM La Grange, Ga.—Mod. CP
new FM station to change completion
date from 6-6-48 to 12-6-48.

WHBF-FM Rock Island, Ill.—Mod.
CP new FM station to change ERP to
36 kw, ant. height above average
terrain to 400 ft. and make changes
in ant. system.

License for CP

WSRK Shelbyville, Ind.—License to
cover CP new FM station.

Meodification of CP

KXEL-FM Waterloo, Iowa—Mod. CP
new FM station for extension of com-
pletion date.

WACE Chicopee, Mass.—Same.

WLLH-FM Lowell, Mass.-—Same.

WJBK-FM Detroit, Mich.—Mod. CP
new FM station to change ERP to
30.13 kw, ant. height above average
terrain to 443 ft., make changes in
ant. system.

WIBM-FM Jackson, Mich.—Mod. CP
new FM station for extension of com-
pletion date.

WFPG-FM Atlantic City, N.J.—Same.

WHFM Rochester, N. Y.—Mod. CP
new FM station to change ant. height
above average terrain to 503 ft.. make
changes in ant. system.

WISR-FM Butler, Pa.—Mod. CP new
FM station for extension of completion
date.

WJKT Johnstown, Pa.—Same.

WPPA-FM Pottsville, Pa.—Same.

KCOH-FM Houston, Tex.—Same.

TV—82-88 me

M. R. Schacker, Sacramento, Calif.—
CP new commercial television station
on Channel 6, 82-88 mc, ERP vis. 1.5
kw, aur. 0.7 kw unl.

M. R. Schacker, Santa Barbara, Calif.
—CP new commercial television sta-
tion on Channel 6, 82-88 mec, ERP
vis. 1.5 kw, aur. 0.75 kw unl.

TV—174-180 mc

KLZ Bcestg. Co., Denver, Col.—CP new
commercial television station on Chan-
nel 7, 174-180 mec, ERP vis. 23 kw,
aur. 1.15 kw unl, AMENDED to change
ERP to vis. 23 kw. aur. 11.5 kw.

Modification of CP

WTVO Detroit, Mich.—Mod. CP new
commercial television station to change
ERP from vis. 14.26 kw, aur. 7.51 kw
to vis. 16.53 kw, aur. 8.28 kw.

WTVO Detroit, Mich.—Mod. CP new
commercial television station for ex-
tension of completion date.

APPLICATION RETURNED
License for CP
KVSO-FM Ardmore, Okla.—License
to cover CP new FM station.

APPLICATION DISMISSED
Modification of CP
WIRK West Palm Beach, Fla.—Mod.
SP c'?zange hours, etc. DISMISSED
pr. 22.

TENDERED FOR FILING
TV—186-192 mc
Homer W. Snowden d/b as Denver
Television Co., Denver, Col.—CP new
commercial television station on Chan-
nel 9, 186-192 mc, ERP vis. 258 kw,
aur. 12.9 kw.
TV—82-88 mc
Oregonian Pub. Co., Portland, Ore.—
CP new commercial television station
on Channel 6, 82-88 mc, ERP vis.
20.7 kw, aur. 10.3 kw.
TV—186-192 mc
Howard W. Davis tr/as The Walmac
Co., San Antonio, Tex.—CP new com-
mercial television station on Channel
9, 186-192 mec, ERP vis. 22731 kw,
aur. 11356 kw.
TV—198-204 mc
Tidewater Television Co., Norfolk
County near Norfolk, Va.—CP new
commercial television station on Chan-
nel 11, 198-204 mc, ERP vis. 2.8 kw,
aur. l4 kw.
TV—66-72 mc
WTAR Radio Corp., Norfolk, Va.—
CP new commercial television station
on Channel 4, 66-72 mc, ERP vis. 24.248
Kw, aur. 12124 kw.
Transfer of Control
WIBB Macon, Ga.—Consent to trans-
fer of control of permittee corporation
from Thomas Carr, Robert D. Tisinger,
Roy Richards, J. E, Duncan, Nathan
W. Brandon and Robert Brett, to
Thomas Carr, Thomas Maxwell and
Oliver Thornburg.
AM—1230 kc
KRUS Ruston, La.—CP change fre-

(Continued on page 58)
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HOW T0 MAKE

ONE DOLLAR
WORK HARD IN RADIO

WHAT CHECK have you on the results your advertising dollar gets for you in
radio? A good way of measuring sales effectiveness is to ask local advertisers
their experience with a given station. Here’s what some of CFRB’s local
advertisers say (Complete statements upon request.)

“CFRB has brought customers into niy stores from Orillia. Cobourg,
Collingwood, and even farther afield to buy clothes for themselves and
their families.” Jack Fraser, President of Jack Fraser Stores Ltd.

“We have found that our CFRB advertising brings us new customers
for coal, oil burners and other heating equipment. It keeps our old
customers coming back year after year.” Elias Rogers Coal Co. Ltd.

I have been broadcasting over CFRB three or four times a week since
1930. The hundreds of telephone calls and the written enquiries that
come in are a good barometer of CFRB following.” Amn Adaim—Ann
Adam Homecrafters.

CFRB offers you more listener per dollar than on any other station in the
Toronto area. Compare our Bureau of Broadcasting Measurement standing and our
Elliot-Haynes ratings with those of other stations.

A breakdown of latest figures shows that ONE DOLLAR buys on CFRB:

1,864 potential radio homes after 7 p.m. (54¢ per 1000 potential homes).

2,795 potential radio homes between 6 and 7 p.m. (36¢ per 1000 poten-
tial homes).

3,525 potential radio homes at other times (28c per 1000 potential
homes).

All these radio homes are in Canada’s richest market. The listeners in these homes
do hear and act upon CFRB sales messages. Make your advertising dollar work
harder—on CFRB!

REPRESENTATIVES: ‘

T o R o N T o UANé:.En'; s} .A TSlﬂ:!soung Jr. Incorporated
CAAﬁ?ggnada Radio Facilities Limited
¢ 9 . 0 .
Ontario’s Favorite Radio Station

BROADCASTING
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| Plus Buy
in a
lus Market

WHAM

BEAMED DIRECTLY
INTO 900,000 PLUS
RADIO HOMES

ROCHESTER—home of
above average families
working in highly skilled
and widely diversified
industries
PLUS—43 rich and prosper-
ous Western New York
counties
PLUS—WHAM'S newly com-
pleted 50,000 watt
transmitter and antenna
{(most powerfulinthe
area)
PLUS—Rochester Radio City,
new million dollar home
of WHAM-WHFM

YOUR BEST BUY FOR

COVERAGE AND

PENETRATION IN THIS

BIG-TIME, RICH
| MARKET

|
WHAM

ROCHESTER. N. ¥
Watta =
MBC AFFILIATE

Claar C

BE
e Slombesy - Corlion Slalian”
Page[ 58 »
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FCC Actions

(Continued from page 56)

Applications Cont.:

" quency from 1490 kc to 1230 kc (Con-

tingent on KNOE change in facilities).
AM—1280 kc
Frank Quinn, Albuquerque, N. M.—
CP new standard station 1280 kc 1
kw D.
TV—180-186 mc
Southwestern Pub. Co., Tulsa, Okla.
—CP new commercial television sta-
tion on Channel 8, 180-186 mec, ERP
vis. 24.13 kw, aur. 12.7 kw,

TV--172-180 mc
Express Pub. Co., San Antonio, Tex.
—CP new commercial television sta-
tion on Channel 7, 172-180 mc, ERP
vis. 26.24 kw, aur.. 12.12 kw.

AM—1340 kc

Southwestern Pub. Co., Springdale,
Ark.—CP new standard station 1340
ke 250 w unl.

AM~—1210 kc

William Solon Snowden d/b as Sa-
pulpa Bestg. Co., Sapulpa, Okla.—CP
new standard station 1210 ke 250 w D.

WVNA Indianapolis—Mod. CP new
dFlf: station for extension of completion

ate.

WRXW Louisville, Ky.—Mod. CP new
FM station to change ERP to 16.7 kw,
ant. helght above average terrain to
510 ft. and make changes in ant.
system.

. License for CP

WFMY Greensboro, N, C.—License to

cover CP new FM station.
Modification of CP

KGKL-FM  San Angelo, Tex.—Mod.
CP new FM statlon for extension of
completion date.

TV—66-72 mc

WKY Radiophone Co., Oklahoma City
—CP new commercial television station
on Channel 4, 66-72 mc, ERP vis. 12.4
kw, aur. 6.2 kw unl.

Assignment of License
KBTV Dallas, Tex.—Consent to in-
voluntary assignment of CP for tele-
vision station KBTV to Lawson Lacy,
executrix of estate of Rogers Lacy,
and Tom Potter d/b as Lacy-Potter
Television Bestg. Co.

April 27 Decisions . . .

By COMMISSION EN BANC
License Renewal

1oglmnte3 ti’enewtal of llicenses for fol-
ng stations for period ending Ma
1, 1951: WOAIl San Antonlo, gTex!
KFVD Los Angeles;
wanna, N. Y., WLOA Braddock, Pa
WJJID Chicago; KGYW Vallejo, Call
WTAM Cleveland; KSL Salt Lake City;
WIBG Philadelphia; WWVA Wheeling,
W. Va.; KXLA Pasadena, Calif.; WINS
(and aux.) New York; WTIC Hartford,
Conn.; WPRA Mayaguez, P.R.; WRFS
Alexander City, Ala.; WHN New York:
WRVA (and aux.) Richmond, Va.;
KOMO Seattle, Wash.; WIBV Belle-
ville, Ill,; WTOD Toledo, Ohlo; WMUS
Muskegon, Mich.; WABJ Adrian, Mich.

Granted renewal of licenses for fol-
lowing FM stations for periods shown:
WWJ-FM Detroit, to 3-1-50; WBC A
Schenectady, to 12-1-48; WBRL Baton
Rouge, La., to 3-1-51; WDRC-FM Hart-
ford, Conn.,, to 3-1-49; WELD Colum-
bus, Ohio, to 3-1-50; WFIL-FM Phila-
delphia, to 12-1-48; WGNB Chicago,
to 3-1-51; WHEF Rochester, N. Y., to
3-1-50; WHFM Rochester, N.- Y., to
3-1-51; WIP-FM Philadelphia, to 3-1-49;
WJLB-FM Detroit, Mich.,, to 3-1-51;
WMGM New York, to 12-1-48; WMLL
Evansville, Ind. to 3-1-49; WMOT
Pittsburgh, to 3-1-49; WNBC-FM New
York, to 3-1-50; WNBF-FM Binghamton,
N. Y., to 12-1-48; WQXR-FM New York,
to 3-1-50; WTAG-FM Worcester, Mass.,
to 3-1-50; WTIC-FM Hartford, Conn.,
§°1 39-1-50; WTMJ-FM Milwaukee, to

License Extension
WHAM (and aux.) Rochester, N, Y,
—Granted temp. extension of license
for main and aux., to Sept. 1 (pending
receipt of additional information).

By Commissioner Sterling

WDSM Superior, Wis.—Granted peti-
tion insofar as it requests removal from
hearing docket of application for CP.

KONO San Antonlo, Tex.—Granted
petitlon for continuance of hearing
on application of Community Bestg. Co.,
Corpus Christi, Tex.. hearing continued
to May 17 at Washington.

Orange Empire Bestg. Co., Rediands,
Calif.—Ordered change of place of
hearing on application from Redlands
to Los Angeles, and change in date
of hearing from May 10 to May 17.

. BY THE SECRETARY

WHOP Hopkinsville, Ky.—Granted
CP to mount FM ant. on top of AM
tower.

KECA-TV Los Angeles—Granted
mod, CP to change studio location,
change type equipment, increase ERP
from vis. 4.5 kw, aur. 2.7 kw to vis,
29.75 kw, aur. 14.8 kw and change
ant. system.

Following were authorized extension
of completion dates as shown: KGA
Spokane, Wash,, 5-20-48; WTDS
Toledo, Ohlo, to 5-16-48; WTHS Milami,
Fla., to 10-14-48; WJPF-FM Herrin,
I11., to 6-30-48; WABB-FM_ Mobile, Ala.,
to 6-1-48; KSFH San Francisco, to
10-5-48; WSB-FM Atlanta, Ga., to
8-1-48; WKRZ-FM Oil City, Pa., to
7-26-48; WJAR-FM Providence, R. 1.,
to 8-12-48.

WGBG Greensboro, N. C.—QGranted
mod. CP to make changes in verti-
cal ant.

KMON Montana Farmer Bestg. Corp,,
Great Falls, Mont.—CGranted mod. CP
to change type towers,

KDDD Dumas, Tex.—Granted mod.
CP to change type trans.

Following were authorized extension
of completion dates as shown: WRUN
Utlea, N. Y., to 7-29-48; WRAL-FM
Raleigh, N. C., to 8-17-48; WUSE Phila-
delphia, to 6-10-48.

KMAE McKinney, Tex.—Granted li-
cense for new station 1600 kc 500 w D.

KAUS Austin, Minn.—Granted mod.
CP to change type trans. and specify
studio location.

KTLA Hollywood—Granted extension
of completion date to 10-22-48.

WPB-FM Miami, Fla.—Granted ex-
tension of completion date to 5-16-48.

WEAT Lake Worth, Fla.—Granted 1i-
cense for new station 1490 kc 250 w unl.

WANN Annapolis, Md.—Granted li-
cense install. new trans.

WNAO Raleigh, N. C.—GCranted license
for new station 850 ke 5 kw DA-N unl.

WVIM Vicksburg, Miss.—Granted li-
cense for new station 1490 kc 250 w unl.

KWWL Waterloo, Iowa—Granted li-
cense for new station 1320 kc 1 kw D,

WCNB-FM Connersville, Ind.—Granted
license for new FM station 100.3 mec,
Channel 262, ERP 7.7 kw, ant. height
above average terrain 245 ft.

WCBT Roanoke Rapids, N, C.—
Granted CP reinstate CP changes in
vertical ant. and mount FM ant. on
top of AM tower, to be operated on
1230 kc 250 w unl,

WAIM Anderson, S. C.—Granted CP
renistate CP install. new vertical ant.
and mount FM ant. on top of AM
tower, to be operated on 1230 kc 250
W unl,

WKTM Mayfield, Ky.—Granted mod.
license to change studio location to
813 Broadway.

Following were authorized extension
of completion dates as shown: KVSM-
FM San Mateo, Calif., to 8-22-48; WSLB-

FM Ogdensburg, N. Y., to 8-19-48;
WPAD-FM Paducah, Ky., to 6-12-48;
WJDX-FM Jackson, Miss.,, to 5-15-48;

WSKY-FM Asheville, N. C., to 7-13-48;
KYSM-FM Mankato, Minn., to 6-1-48;
KSPI-FM Stillwater, Okla., to 7-15-48;
WMCK-FM McKeesport, Pa., to 5-16-
48, WCAO-FM_ Baltimore to 6-10-
48; W O C-F M Davenport, Iowa, to
6-12-48; WKYC Paducah. Ky., to 8-15-48;
WBOC-FM Salisbury, Md., to 5-14-48;
WRWR New York, to 10-13-48; WHYN-

FM Holyoke, Mass.,, to 7-1-48; KPRA
Portland, Ore., to 6-10-48; WTIC-FM
Hartford, Conn. 7-15-48: KRPO

. to
Riverside, Calif,, to 8-16-48; WBAB-FM
Atlantic City, N. J., to 11-1-48; WHMB
Washington, D. C., to 7-3-48; WITH-FM
Baltimore, to 7-15-48; WBRK-FM Pitts-
field, Mass., to 6-17-48,

Edwin H. Armstrong, Alpine, N, J.—
Granted CP new experimental tele-
vision station; frequencies to be assigned
by Commission's chief engineer; operat-
ing power 50 kw.

WGHF New York—Granted license
for new FM statlon; frequency 101.9
me, Channel 270, ERP 10.3 kw, ant,
height above average terrain 650 {t,

KHON Honolulu, T.H.—QGranted 1i-
cense for change frequency, increase
power and install new trans. Granted
license to use old main trans. for aux.
with 250 w.

RadiOhio Inc., area Columbus, Ohio
—Granted mod. license for operation
of remote pickup stations WELE WJKF
WBSH WGBD WJLF in conjunction
with FM station WELD and AM sta-
tlon WBNS beginning May 1.

Scripps-Howard Radio Inc., area Cin-
cinnati, Ohio—Granted CP for two
experimental television relay stations.

One for All

EMPLOYES of CHUM
Toronto stand to gain finan-
cially from the announce-
ment by Station Manager
Rolly Ford that a profit shar-
ing plan would be put into
effect immediately. At the
station’s present rate of
progress, it was said that
each employe should receive
a share of the profits equiv-
alent to 20% of his earn-
ings. As an added incentive,
staff members will get an ad-
ditional 10% of all station
revenue exceeding the sta-
tion’s 1948 sales quota. In
his explanation to employes,
Mr. Ford said, “From today
on we are all working for
one another. We share the re-
wards as well as the labor.
It is now up to us to make
this the best station to work
for in Canada.”

Following were authorized extension
of completion dates as shown: WGBS-
FM Miami, Fla., to 7-12-48; KWGS
Tulsa, Okla., to 10-8-48; WNXC Lima,
Ohlo, to 6-22-48; WEST-FM Easton,
Pa., to 7-20-48; WHBC-FM Canton,
Ohlo, to 8-7-48; WDLB-FM Marshfield,
Wis., to_10-1-48; WEHS Cicero, Ii., to
7-1-48;: KQW-FM San Jose, Callf.,, to
11-5-48; WCAE-FM _Pittsburgh, to 6-
15-48; WJLB-FM Detroit, to 8-1-48;
WGBG-FM Greensboro, N. C,, to T-
13-48; KSMO-FM San Mateo, Callf., to
7-23-48; WWDX Passai¢, N. J., to 6-
15-48; WMOB-FM Mobile, Ala., to 7-1-
48; KFH-FM_Wichita, Kan., to 8-4-48;
WRNY-FM Rochester, N. . to 10-
30-48; WMAL-FM Washington, D. C,, to
6-5-48; WFMR New Bedford, Mass., to
10-16-48.

By Commissioner Sterling

KFJI Klamath Falis, Ore.—Granted
petition to continue hearing in doc-
kets 7490, et al; hearing continued from
May 3 to June 1 at Washington.

Weber County Service Co., Ogden,
Utah—Granted petition to dismiss with-
out prejudice ,its application.

(Continued on page 60)
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JACHKION
MIXSSISSIPPI

Ready to
Sow Some Oats?

A record crop of oats was
harvested in Mississippi in 1947
—nearly 2 million bushels over
1946! The crop value amounted
to over $13 million—and that's
a yield!

Whatever you want to sow in
Mississippi, WSL! is your medi-
um for record yields. WSLI is
the “Double Return’ station in
a profitable market—Mississippil

L American Broadcasting Co. ‘

WEED & COMPAN

NATIONAL REFPREFENTATIV

BROADCASTING o Telecasting



Wesrtern Electric

1304 TYPE REPRODUCER SET

LOWEST DISTORTION

You get your high frequencies with-
out introducing fuzz.

MINIMUM FLUTTER

You get piano notes without intro-
ducing wow.

NEGLIGIBLE NOISE

You can boost bass response without
introducing rumble.

Plus...

Features that make the 1304 tops in op-
erating utility! Accurate playing time—
less than 2 seconds’ variation in 15 min-
utes. Fast pickup to stable speed, rapid
slowdown. Quick, easy electrical speed
change. Easy reproducer handling —
positive protection against reproducer

Makes your finest dis faumgge.
4 —, MISES B A NATURAL FOR FM!

sound better! If you’re using FM, make the most

of its possibilities! Start with well-
cut recordings —then give them the
finest in reproduction...with the 1304!

Plan to hear the 1304 Type Reproducer

ALSO AVAILABLE WITHOUT CABINET— Set for yourself when you visit the NAB
OR WITHOUT REPRODUCER GROUP Convention. For early delivery, place
t or table, the 304 Type your order now. Call your local Graybar

'n cabine g
gz:r‘;;ﬁz:ry{;:“:; is for you. Identical with the Broadcast Representative for full details,

' : 0 lied as ite Graybar Electric Company, 420
thout the cabinet, 1t 1s suppie¢ or write Graybar Electric pany,
1304 Setl, t);;‘:;qe(:nbled unit, with all operauing Lexington Avenue, New York 17, N. Y.
a comple S

mechanism attached to the panel. Or, if you already

n a 109 Type Reproducer Group, order the 3054 = QUALlTY COUNTS -
w
(l)leproducer Panel (without 109 Type Group). T Dostibuted ¢

GraybaR DISTRIBUTORS: IN THE U. s. A.— Graybar Electric Company. IN
OFFICES IN 93 PRINCIPAL CITIES 1
CANADA AND NEWFOUNDLAND—Northern Electric Company, Lid.
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INPORTLAND,ME
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Gonsistently Beats All Competition
on Stations From Coast-to-CoasH
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FCC Actions

(Continued from page 58)

Decisions Cont.:

Nutmeg State Bestg. Co., Waterbury,
Conn.—Removed from hearing docket
application for TV station.

WIL St. Louis—Continued hearing on
application from 4-26 to 5-26-48 at
Washington.

April 27 Applications . . .

ACCEPTED FOR FILING
AM—1460 ke

Crescent Bay Bcestg. Co., Santa Mon-
ica, Calif.—CP_ new standard station
1460 ke 250 w D. AMENDED to change
power to 1 kw.

AM—1490 kc

Highlands Bcestg. Co., Sebring, Fla.—
CP new standard station 1490 ke 250
w unl. AMENDED to change frequency
to 1340 ke.

Modification of CP

WIBB Macon, Ga.—Mod. CP new
standard station for extension of com-
pletion date from 5-19-48 to 60 days
after grant of application for transfer
of control.

KSAL Salina, Kan. — Mod. CP in-
crease power, etc., for extension of
completion date.

License for CP

KATE near Albert Lea, Minn.—License
to cover CP install new vertical ant.,
new trans. and change trans. and
studio locations.

Relinquishment of Control

KTEN Wichita Falls, Tex.—Voluntary

- relinquishment of control of permittee

corporation from M. B. Hanks, Houston
Harte, Walter D. Cline and A. Boyd
Kelley to M. B, Hanks and Houston
Harte, 255 sh. of common stock—51%.
Contingent upon KTRN being granted
assignment of license.

Assignment of License
WJLS Beckley, W. Va.—Voluntary as-
signment of license from Joe L. Smith
Jr. to Joe L. Smith Jr. Inc.
WKNA Charleston, W. va.—Voluntary
asstgnment of license from Joe L. Smith

.Jr. to Jce L. Smith Jr, Inc.

Transfcr of Control
WKWK Wheeling, W. Va.—Voluntary
transfer of control of licensee corpora-
tlon from Joe L. Smith Jr. to Joe L.
Sns)(l,tgl%.lr. Inc. 125'2 sh. common stock

License for CP
WCOU-FM Lewiston, Me.—License to
cover CP new FM station.

License Renewal
KOZY Kansas City, Mo.—License re-
newal FM station.
TV—76-82 mc
The Daniels & Fisher Stores Co., Den-
ver, Col.—-CP new commetrcial television
statlon on Channel 5, 76-82 me, ERP
vis. 17.7 kw, aur. 9.1 kw unl
TV—210-216 mc
Warner Bros. Pictures Inc., Chicago—
CP new commerclal television station
on Channel 13, 210-216 mc, ERP vis.
31.0 kw, aur. 15.5 kw unl
TV—180-186 mc
Guy Gannett Bcestg., Services, Port-
land, Me.—CP new commercial tele-
viston station on Channel 8, 180-186 mc,
ERP vis. 27.49 kw, aur. 13.75 kw unl.
TV—210-216 mc
KFEQ Inc, St. Joseph, Mo.—CP new
commercial television station on Chan-
nel 13, 210-216 mc, ERP vis. 233 kw,
aur. 1.17 kw unl.
TV—192-198 mc
WAGE Inc., Syracuse, N. Y.—CP new
commercial television station on Chan-
nel 10, 192-198 me, ERP vis. 30 kw, aur.
15 kw unl
TV—180-186 mc
Snuthern Bcestrs. Inc., Richmond, Va.
—CP new_ commercial television sta-
tion on Channe! 8, 180-186 mc, ERP
vis. 18.5 kw, aur. 19,3 kw unl.
Petiticn to Reinstate
The Valley Bestg. Co., Steubenville,
Ohio—CP new commercial television
station on Channel 12, 204-210 me¢, ERP
vis 25.7 kw, aur. 12.86 kw unl. Petition
for reinstatement of application for
reconsideration and for amendment of
Sec. 3.606 80 as to allocate Channel
12 to Steubenville as well as Wheeling

area.
TENDERED FOR FILING
Tv—180-186 mc
The Metropolis Co., Jacksonville, Fla.
CP new commercial television station
on Channel 8, 180-186 mc, ERP vis.
25.1 kw, aur. 13.2 kw.
TV—82-88 mc
Peoria Bcstg. Co., Peoria, 111.—CP new
commercial television station on Chan-
nel 6, 82-88 mc, ERP vis. 1722 kw,
aur. 8.61 kw

TV—180-186 mc
Meredith Pub. Co., Syracuse, N. Y.—
CP new commercial television station
on Channel 8, 180-186 mc, ERP vis.
15 kw, aur. 7.5 kw.
AM—B00 ke
Delta Bestrs. Inc., Thibodaux, La.—
CPDnew standard station 800 kc 250
w D.

Assignment of CPs
WTAO WXHR Cambridge, Mass.—
Consent to assignment of CPs for AM
station WTAO and FM station WXHR
to Middlesex Bestg. Corp.
Reinstate CP
KELN Ely, Nev.—CP to reinstate CP
as mod., operating on 1230 ke 250 w unl.
Assignment of License
WICY Malone, N. Y.—Consent to
assignment of license to North Country
Bestg. Co. Inc.

April 28 Decisions . . .

BY COMMISSION EN BANC
License Renewal

Granted renewal of licenses of fol-
lowing stations for period ending May
1, 1951: KYW Philadelphia; WGAY 8il-
ver Spring, Md.; KSTV Stephenville,
Tex.; KTRM Beaumont, Tex.; KUSN
Ban Diego, Calif.; KVSM San Mateo,
Calif.; KWCO Chickasha, Okla.; KEXRN
Renton, Wash.; WANN Annapolis, Md.;
WAUX Waukesha, Wis.; WBYS Canton,
Ill.; WCAU (and aux.) Philadelphia;
WFUR Grand Rapids, Mich.; WGAT
Utlca, N. Y.; WHOW Clinton, Ill.; WJMO
Cleveland; WKAI Macomb, Ill.; WKTM
Mayfield, Ky.; WLBB Carroliton, Ga.;
WLCR Torrington, Conn.; WLDS Jack-
sonville, Ill.; WOAP Owosso, Mich.;
WPTW Piqua, Ohio; WTNS Coshocton,
Ohio; WTOP Washington, D. C.; KJBS
8an Francisco (Commissioner Durr for
hearing); WAPI Birmingham, Ala.
WNOX Knoxville, Tenn.; WENX
Saginaw, Mich.; KAKC Tulsa, Okla.;
WLIB New York; KCVR Lodi, Calif.;
WMMJ Peoria, Ill.; KGBC Galveston,
Tex.; WBCC Bethesda, Md.; WBZA (and
aux.) Springfield, Mass.; KFBI Wichita,
Kan.; KSDJ San Diego, Calif.; KWHK
Hutchinson, Kan.; WBMS Boston:
WIBC (and aux.) Indianapolis; WWSO
Springfield, Ohio; WBET Brockton,
Mass.

Petition for Reconsideration

WEGO Concord, N. C.—Granted Dpeti-
tion for reconsideration and grant with-
out hearing renewal application: re-
moved from hearing docket and grant-
ed renewal of license for period ending
Nov. 1, 1950.

Temporary Extension

WGAR (and aux.) Cleveland—Granted
temp. extension of license to Sept. 1
pending outcome of investigation.

Granted temporary extension of fol-
lowing licenses to Sept. 1 pending re-
ceipt of further information: WSIV
Pekin, Ill.; WEBC-FM Duluth, Minn.;
KYOR San Diego, Calif.; KWEM West
Memphis. Ark.; WKOW Madison, Wis,;
WADE Wadesboro, N. C.; KSWI Council
Bluffs, Iowa; WKNS Kinston, N. C.;
WSTS "Southern Pines, N. C.; WABZ
Albemarle, N. C.; WSUA Bloomington,
Ind.; KMBC-FM Kansas City;: KYW-
FM Philadelphia.

License Renewal

WGYN New York—Granted renewal
of license for FM station for period
ending March 1, 1951.

WOWO-FM Ft. Wayne, Ind.—Granted
renewal of license for FM station for
period ending Mareh 1, 1950 (Comr.
Durr for hearing).

Oklahomo's Strongest

LISTENING HABIT

K =%

El:vEqu: Strong

4

SATISFIED CUSTOMERS
WOW Silver Dollar Promotion
=————Goes Over Big————

“I NEVER thought I'd own any-
thing west of the Hudson River—
but here I am,” wrote Fred M.
Stoutland of BBDO New York, in
appreciation of being a “stakehold-
er” in WOW-Land. The Omaha
station has been receiving such let-
ters from all over the country as a
result of its 25th anniversary stunt
of placing a silver dollar in a Ne-
braska bank in the name of adver-
tising men and women [BROAD-
CASTING, April 5].

Bill Wiseman, WOW promotion.
manager, who dreamed up the idea,
has been congratulated for all the
favorable reaction. Among the
1,500 recipients of bank books,
many plan to add their own funds.
from time to time, several will
build nest eggs for their children.
Most of the 200 participating
banks sent letters to their new de-
positors welcoming them and so-
liciting additional funds.

Granted renewal of following develop-
mental station licenses for period end-
ing May 1, 1949: W4XAJ, The Atlanta
Journal Co., Atlanta, Ga.; WI1XHR, Har-
vey Radio Labs. Inc., Cambridge, Mass.;
WIiOXF WIOXR. National Bestg. Co.,.
New York; W1OXWA thru WI1OXWE,
Westinghouse Radio Stations Inc.;
WOXEK, WHAS Inc., Eastwood, Ky.

Temporary Extension

WOXLZ, Gates Radio Co., Quincy, Il
—Granted temp. extension of license
to June 1, 1948, pending receipt of
renewal application.

License Renewal

Granted renewal of licenses of fol-
lowing stations for period ending May
1, 1951: KAYX Waterloo, Iowa; KBKI
Alice, Tex.;, KCTX Childress,
KCLE Cleburne, Tex.; KENT 8hreve-
port, La.; KGRI Henderson, Tex.; KIMG
Independence, Mo.; KING Seattle,
Wash.: KIXL Dallas, Tex.; KLOU Lake
Charles, La.; KNX Los Angeles; KORC
Mineral Wells, Tex.; KSTA Coleman,
Tex.

April 28 Applications . . .

ACCEPTED FOR FILING
AM—1340 kc
Southwestern Pub. Co., Springdale,
Ark.—CP new standard station 1340
ke 250 w unl.
AM—1450 ke
Bethesda Camp Meeting Grounds,
Anaheim, Calif.—CP new standard sta-
tion 1450 ke 100 w unl.

(Continued on page 62)
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WAHEW, “America’s Razzle Dazzle Station,”
proudly pops its top as YARIETY doffs a
boff “Showman” Ruward for “fabulous” 47
parlay of B, ., pubsery & whiz biz. “Most
copied” operation’s fourth Kudo cues soch

citation on “How To Run A Radio Station.”

Indubitably, Your Ro. 1 Purchase in New York

VA A Ve VW,

Represented by
John Blair Fsq. & €.
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Undisputed Sales
Facts

When you think of FM in
Hansas City you naturally
think of KOZY.

Mo other FM station is as
well known in or outside of
Kansas City.

Why? . . . Becaure KOZY
has done the most to make
Kansas City FM conscious.

Therefore, KOZY is the
choice station of the more
than 20,000* FM set Own-
ers in the Greater Kansas
City FM Audience.

*Survey by K. C. Electrical
Institute, Dec. 1947.

Hepresented Nationally by
FM Reps, Inec.

‘A DILLARD STATION”

Robert F. Wolfskill
Manager

Hon| Hal Winter
Grailt Advertisnig, Inc.
Naw| York City

Deay| Hal:

See |where some other people think
8

ag I do when it comes to music.
Speakin’ o'
course of the
Eddie Arnold
program
round -a- bout
6:45 em Tues-
days Thurs-
days and Sat-
urdays . , . on
WCHS . ..
WCHS offered
t’ send a pic-
ture o' Eddie
to the peple
who wrote in
...One week
went by . . .
had over 1300
letters . . ., an
that’s from a
8:45 am pro-
grem . . .
What'd we do

.+ Sent fer
some more
pietures a
gonna try it
agin . . . Sure
glad I got
mine ., , . But
I was ready
fer 'em , ,
've seen them
5000 watts
work at 580
before . _ .
One thing’s certain. People sure hsten’
to WCHS, round Charleston, Weat
Virginia.

yrs. in CBS
Algy.

WCHS
Charleston,W.Va
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FCC Actions

(Continued from page 60)

Applications Cont.:

AM—930 kc

Orange Empire Bestg. Co., Redlands,
Callf.—CP new standard station 990
ke 1 kw D. AMENDED to change name
of applicant from C, M. Brown, Ed-
ward I. Hoffman, E. Allen Nutter, Wil-
lam R. Quinn, Edward J. Roberts,
Louis P. Scherer and James B. Stone,
partnership, d/b as_ Orange Empire
Bestg. Co. to Orange Empire Bestg. Co.

AM—1460 kc
California Bestg. Co., Santa Monica,
Calif.—CP new standard station 1460
fg .;;0(])( W D. AMENDED to change power
w.

AM—1410 ke
Christian County Bcstg. Co., Taylor-
ville, I1l.—CP new standard station 1410
ke 250 w D. AMENDED to change power
from 250 w to 1 kw, install DA.

AM—1570 ke
Home Bcstrs. Inc., Logansport, Ind.
—CP_new standard station 1570 kc 1

kw D.
Modification of CP
KTRI Sioux City, Iowa—Mod. CP
change frequency, increase power etc.
for extension of completion date.

AM~—1530 kc
Twin Valley Bcestrs. Inc., Coldwater,
Mich.—CP new standard station 1590
kc 1 kw DA-D.

AM—1440 kc
Pellegrin & Smeby, Detroit, Mich.—
CP new standard station 1440 kc 1 kw
D. AMENDED to change power to 500

AM~—1410 kc
WGRD Grand Rapids, Mich—CP
change hours from D to unl., change
power from 1 kw D to 1 kw DA and
install DA-N. '

Modification of CP
WBBB Burlington, N, C.—Mod. CP in-
crease power etc. for extension of com-
pletion date.

AM—1280 kc
Defiance Bryan Paulding Bcstg. Co.,
Defiance, Ohio—CP new standard sta-
tion 1280 kc 500 w D.

AM—I210 kc

Sapulpa Bcestg. Co., Sapulpa, Okla.—
CP_new standard station 1210 kc 250
w D,

Modification of CP

WVAM Altoona, Pa.—Mod. CP new
standard station for extension of com-
pletion date.

AM—1320 kc

WSCR Scranton, Pa.—CP change fre-
quency from 1000 kc to 1320 ke, change
hours from D to unl, increase 1 kw-D
to 1 kw-D 500 w-N and install DA-N.

Medification of CP

KUCA-FM Siloam Springs, Ark.——
Mod. CP new FM station to change
frequency from 96.5 mc to 105.7 mec.

KROW-FM Oakland, Calif.--Mod. CP
new FM station for extension of com-
pletion date.

KSON-FM San Diego, Calif.—Same,

License for CP
WEWS-FM Cleveland—License to cov-
er CP new FM station.
Moedification of CP
WGOR Fort Lauderdale, Fla.—Mod.
CP new FM statlon for extension of
completion date,
Reinstate CP
WTSP-FM St. Petersburg, Fla,—CP
to reinstate CP new FM station, which
expired April 1.
Modification of CP
WSAV-FM Savannah, Ga.—Mod. CP
new FM station for extension of com-
pletion date.
WMAQ-FM Chicago—Same.
WTHI-FM Terre Haute, Ind.—Same,
KGLO-FM Mason City, Iowa—Same.
WCFR Fall River, Mass.—Same.

WRWR - Albany, N. Y.—Mod. CP new
FM station to increase ERP from 5.3
kw to 9.04 kw, decrease ant. height
above average terrain to 315 ft.; in-
g;easre overall height above ground to

2 1t

Moedification of CP

WFLY Troy, N. Y.—Mod. CP new FM
station for extension of completion
date.

KTEM-FM Temple, Tex.—Same.

Relinquishment of Control

KWFA Wichita Falls, Tex.—Voluntary
relinquishment of control of permittee
corporation from M. B. Hanks, Hous-
ton Harte, Walter D. Cline and A. Boyd
Kelley to M. B. Hanks and Houston
Harte. Contingent upon KTRM being
granted assignment of CP.

Transfer of Control
WKWK-FM Wheeling, W. Va.—Volun-
tary transfer of control .of permittee
corporation from Joe L. Smith Jr. to
Joe L. Smith Jr. Inc.

Modification of CP

WOSH-FM Oshkosh, Wis.—Mod. CP
new FM station for extension of com-
pletion date.

WISN-FM Milwaukee—Same.

TV—186-192 mc

Aladdin Television Inc., Denver, Col.
—CP new commercial television sta-
tlon on Channel 9 (186-192 mc) ERP
vis, 31.6 kw, aur. 158 kw and unl.

Acquisition of Control
WTVJ Miami, Fla.—Voluntary acqui-
sition of control of permittee corpora-
tion by Wolfson-Meyer Theatre Enter-
prises Inc., Mitchell Wolfson, Sidney
Meyer, Frances Wolfson and Zenia Mey-
er from Robert G. Venn, Edward N.
Claughton and Edward J. Nelson.
TV—180-186 mc
Southwestern Pub, Co., Tulsa, Okla.
—CP new commercial television station
on _Channel 8 (180-186 mc) ERP vis.
24,13 kw, aur. 12.7 kw unl.

TV—174-180 mc
Express Pub. Co., San Antonio, Tex.
—CP new commercial television sta-
tion on Channel 7 (174-180 mc) ERP
vis 26.24 kw, aur. 13.12 kw unl.

License for CP
Philco Television Bestg. Corp., Phila-
delphia—License to cover CP new ex-
perimental television station.
Philco Television Bcstg. Corp., Phila-
delphia—License to cover CP new ex-
perimental television relay station.

TENDERED FOR FILING
TV—174-180 mc
Leonard A. Versluis, Grand Rapids,
Mich.—CP new commercial television
statlon Channel 7 (174-180 mc) P
vis. 19.7 kw, aur. 9.85 kw.
TV—198-204 mc
Meredith Pub. Co., Rochester, N. Y.—
CP new commercial television station
on Channel 11 (198-204 mc) ERP vis.
37.6 kw, aur. 18.8 kw.
TV—204-210 mc
Tri-City Bestg. Co., Bellaire, Ohio—
CP new commercial television station
on Channel 12 (204-210 mc) ERP vis,
27.0 kw, aur. 13.5 kw.
AM—610 kc
WKAN Kankakee, I1.—CP change
from 1320 kc to 610 kc, hours from D
to unl, utilizing 1 kw and install DA-
DN.

Assignment of License
WISH WISH-FM Indianapolis—Con-
sent to assignment of license of AM
station and CP for FM from Capitol

IBcs!:g. Corp. to Universal Bestg. Co.
ne.

WFDF WFDF-FM Flint, Mich.—Con-
sent to asslgnment of license of AM
station and CP for FM from Flint
Bests. Co., to Trebit Corp.

MANSFIELD,

oHIO S

Confirmed Hermit

RALPH EDWARDS, m.c. of
‘Truth or Consequences,
learned recently Greta Garbo
really wants to be alone. The
star was invited to be a mys-
terious personality similar to
those in the Walking Man or
Miss Hush contests. Miss
Garbo refused and reportedly
claimed she had never heard
of Ralph Edwards, or the
Walking Man. She reputedly
listened to the radio only
when President Roosevelt on
Dec. 8th, 1941 asked for a
declaration of war.

April 29 Decisions . . .
BY COMMISSION EN BANC

FM Authorizations
Authorized cond. grants for two Class
A and four Class B FM stations: issued
CPs for eight Class A and 20 Class B
FM outlets; issued CPs in lieu previous
cond. for two Class A and 14 Class B
FM stations.

PROPOSED RULE
Adopted notice of proposed rule mak-
ing to amend Class B FM allocation
plan by substituting Channel 250 for
Channel 227 now assigned to Hazelton,
Pa, FCC indicated this would mini-
mize Interference which might be
caused by WAZL-FM Hazelton to WIP-
FM Philadelphia.
Extension
Cur-Nan Co., ton, Mass.—
Granted 90-day extension of time to
complete construction of Class A sta-
tion on cond. that station commence
interim operation within such period.

ST Link
Rural Radio Network Inc., Ithaca,
N. Y.—Granted CP new ST link sta-
tion on 940-950 mc to be used with FM
statlon WVFC Ithaca and granted
temp. authority for 6 mos. for second
STL also to be used with WVFC.
Authority Granted
WFMR New Bedford, Mass.— Granted
6 mo. authority to operate satellite FM
trans. on exp. basis at New Bedford to
augment service provided for main
trans, site at Taunton, Mass.

License for CP

KFXD-FM Nampa, Ida—Granted li-

cense for new Class B FM station.
Designated for Hearing

Puerto. Rico Communications Au-
thority, San Juan, P. R.—Designated for
hearing application for Class A FM sta-
tion.

North Shore Broadacsting Co. Inc.,
Evanston, Ill.—Designated for hearing
application for new Class B FM station
in the consolidated proceeding with
applications of Radlo Statlon WAIT et
al, applicants for Class B stations In
Chicago area, hearing scheduled June
2 In Chicago.

(Continued on page 64)

Granted
rock

ABC NETWORK ‘

NATIONAL REPRESEMTATIVES TAYLOR-HOWE-SHOWDEMN RADIO SALES
NEW YORK # CHICAGD » DALLAS # ATLANTA » LOS AMGELES & SAM FRANCISCO
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£ XTRA VALUE OFf

NGINEERING ASS'STANC

SELECT

Adeew

TRANSMISSION LINE

At no extra cost, you get the advice and experience
of a corps of skilled engineers when you select ANDREW equipment. They will
answer your questions and assist, in solving your specific installation problems.

From the day your inquiry is received, until the day you go on the air, your
problems are our problems. The ANDREW sales staff of graduate engineers will
not only quote on a complete bill of materials, but will also offer at no extra cost
valuable engineering information on how to use ANDREW equipment most
effectively. And the free advisory service of the ANDREW engineering depart-
ment remains at your command until the equipment you purchase is installed and
functioning at highest efficiency. ANDREW is not satisfied until you are.

Supplying "everything you need between transmitter and antenna” for AM, FM
and TV is the cornerstone on which the ANDREW reputation for competence,
and completeness of service, has been built. It represents a sound, evolutionary
growth which began when ANDREW pioneered in the development of the co-
axial cable now so successfully used in 90% of radio installations. For this is
ANDREW'’S specialized field —a field in which Andrew continues to hold un-
challenged leadership.

If getting on the air is your problem, let ANDREW make your job easier, your
station more efficient. Write today!

hdteww
» gﬁf,
A

CORPORATION &
363 EAST 75TH STREET, CHICAGO 19

TRANSMISSION' LINES FOR AM, FM, TV « DIRECTIONAL ANTENNA EQUIPMENT « ANTENNA
TUNING UNITS o TOWER LIGHTING EQUIPMENT o CONSULTING ENGINEERING SERVICE

COMPLETE
CONSULTING ENGINEERING SERVICE
ALSO AVAILABLE TO BROADCASTERS

ANDREW”S enlarged staff of consulting engineers is prepared to ) . @ 3
undertake all, or any part, of your installation program, including: e@ % @m ﬁ g
preparation of FCC application, supervision of studio or transmitter : ) oy & -
building construction, selection and installation of equipment, final @ @

engineering adjustments and coverage surveys. Full details on request.
WRITE FOR COMPLETE CATALOG.
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FCC Actions

(Continued from page 62)

Decisions Cont.:

FM Grants Vacated
WPIK-FM Potomac  Broadcasting
Corp. Alexandria, Va.~—Granted request
to wacate con. grant for Class A FM
statlon, and dismissed application.

illK Newberry Broadcasting Co.
Newherry, S.C.—Granted request to va-
cate con. grant for Class B FM station,
and| dismissed application.

KETE Mercury Broadcasting Co. San
Anignio, Tex.—Granted request to va-
cate| CP for Class B FM station, and
d1;~1!|:s:s.¢a application.

FMJ-FM_ Fred Jones Broadcasting
Co Tulsa, Okla.—S8ame,

WCLR Airplane & Marine Instru-
ments, In¢e, Clearfield, Pa.—Same.

Noncommercial Educational

State of Wisconsin-State Radio Coun-
cil, Delafield, Wis.—Granted application
to replace CP for non-commercial edu-
cativnal FM station at Delafield, with
studios at U. of Wis. Campus at Madi-
son, |specifying completion of construc-
tion | date six months after grant. Also
desiynnted hearing before Comr. Coy
on fay 28 at Madison, application for

CP few station, to determine whether
ant.| site and construction proposed
in application would constitute undue
hazard to air navigation.

WEIR Pennsylvania State College,
State College, Pa.—Granted request to
vacat: and dismissed application FM
CP without prejudice to its filing sim-
{lar ppplication In future.

TV—174-180 mc
Sumshine Television Corp. St. Peters-
burg, Fla.—Granted CP, new TV sta-
tion; Channel 7 (174- -180 mc) vis. 26.2
kw; jaur. 13.1 kw; ant. 385 1

TV—210-216 mc
Vo ce or Alabama Inc. Birmingham,
Ala. nted CP new TV station:
Cha :Lel 13 (210-218 mc), vis. 26 kw;
aur. @7.2 kw: ant. 875 ft.

Extension Granted
WHKEK Cleveland-—Granted extension
of completion date of CP new TV sta-
tion to Nov. 15

FARM MARKET

* WIDE COVERAGE
AT LOW COST IN
S THIS AREA WHEN
ESTIMATED FARM

INCOME 15
$1,302,000,000
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WJAC-TV Jonhstown, Pa.—Granted
extension of completion date of CP for
new TV station to Oct. 31.

WBZ-TV Boston—Granted extension
of completion date of CP for new TV
station to June 23

Hearing Designated
WHEC Inc., WARC Inc. and Meredith
Pub. Co., Rochester, N, Y.—Designated
for consolidated hearing three appli-
cations for station in Rochester
metropolitan district.

License Renewal
The following stations were granted
renewal of licenses for regular period:
K. San Francisco; WBEZ Chicago;
WBKY Lexington, Ky.; WBOE Cleve-
land and WII%C Urbana. Il

Following stations were granted re-
newal of licenses for period ending
May 1, 1951: KFMJ Tulsa; ELPR Okla-
homa City; KRDU Dinuba, Calf.; KSCO
Santa Crugz, Calf.; M Provldence.
WHO Des Molnes; WKOX Framingham.

Mass.; WLIP Kenosha, Wis.; WLPO La
Salle, Ill WMAP Monroe, N, C.:. WRIB
Providence.

WCFL Chicago—Granted renewal of
license for regular pertiod.

License Extension
WEAS Decatur, Ga.—Present license
extended on temp. basis to Sept. 1,
pending receipt and processing of re-
newal application.

WJVA South Bend, Ind.—Same.
WENA Bayamon, P, R.—Same.

WJVB Jacksonville Beach, Fla.—Pres-
ent license extended on temp. basis to
Sept. 1, pending receipt of additional
information.

WWXL Peoria, Ill.—Same.

KIPA Hilo, T. H—8ame.

WNEW New York—Granted extension
of temp. authority to operate station
to Sept. 1, pending final action in Doc.
7318 case.

WBAL (and aux.) Baltimore, Md.—
Granted extension of temp. authority
to operate station to Sept 1, pending
final action in Doc. 7400 7972.

Hearing Designated

WMEX Boston—Adopted an order
designating for consolidated hearing
application for renewal of license and
for transfer of control and adopted
memorandum opinion and order deny-
ing petition fo WMEX *to Conform
Procedure to Provisions of Sec. 9(b)
of Administrative Procedure Act'”, and
extended present license on temp. basis
to Sept. 1.

Assignment of CP

KBGS St. Louis—Granted consent to
asslgnment of CP_ from partnership
composed of James H, Grove, Edwin W.
Grove III and Wm. Blum Jr. to corp.
composed of these three individuals to-
gether with Edw. E. Haverstick Jr.,
Frank E. Pellegrin and Franklin C.
Salisbury, who acquire 40% of stock.

Assignment of License

KSDJ San Diego, Calf.—Granter con-
sent to voluntary assignment of license
from Clinton D. McKinnon to McKin-
non Publications Inc., corp. in which
McKinnon has majority interest, and
is to be reimbursed $283,890. (Comr
Hyde for hearing).

KTOP Topeka, Kan.-—Granted con-
sent to assignment of license from
Colllnson & Wingate, partnership, to
T. Hall Collinson tr/as Collinson Bcstg.
Co., Wlngate gelling half interest for
$34,027.75.

KATL Houston, Tex.—Granted con-
sent to assignment of license from
partnership to corp. which will be 809%
owned by assignor partners, E. A,
Btephens, Wm. H. Talbot and Fred
Weber.

KBR O Bremerton, Wash.—Granted
consent to assignment of license of
AM station KBRO from Bruce Bartley
and F. L. Pruitt (decea.sed) d/b as
Bremerton Bcestg. :Co., to surviving
partner Bruce Bartley d/b as Bremer-
ton Bestg Co., 5% interest being trans-
ferred.

Relinquishment of Control

KCOH KCOH-FM Houston, Tex.—
Granted consent to voluntary relin-
quishment of control of Call of Hous-
ton Inc. permittee of AM station KCOH
and KCOH-FM, from Wm. A. Smith
to E. C. Hughes and E. F. Hoffman with
result that each of these stockholders
will own 33 1-3% interest in permittee.

License Extension

KOZY-FM Kansas City—Granted
temp. extension of license to Sept. 1
pending processing of renewal appli-
cation.

WSM-FM Nashville, Tenn.—Granted
temp. extension of license to Sept. 1
pending recelpt of further information.

License Renewal

WEFM Chicago—Granted renewal of

license for period ending March 1, 1951,

FCC Correction

Commission on April 27 adopted
order correcting New York FM
decislon amending Paragraph
18c, page 35, to show ant. height
of station granted to North Jer-
sey Radio Inc. as 500 ft. instead
of 550 ft.

April 29 Applications

ACCEPTED FOR FILING
Assignment of CP
WAUD Auburn, Ala.—Voluntary as-
signment of CP from Willlam W. Hunt,
C. 1. Shelkofsky and Elmer Salter,
partnership d/b as Auburn Bcestg. Co.
to Auburn Bestg Co. Inc.
License for CP
WAGF Dothan, Ala.—License to cover
CP change frequency etc.
WRGA Rome, Ga.—License to cover
CP change frequency etc.
WREN Topeka, Kan.—License to cover
CP increase power etc.
AM-800 kc
Delta Bcestrs. Inc.,, Thibodaux, La.—
CP I;xew standard station, 800 ke, 250
w. D.
AM-1280 kc
Frank Quinn, Albuquerque, N. M.—
CP new station, 1280 kc¢. 1 kw. D.
License for CP
WIBX Utica, N.,Y.—License to cover
CP change frequency etc.
WRCS Ahoskie, N. C.—License to
cover CP new standard station.
WTYC Rock Hill, S. C.—License to
cover CP new standard station.
Modification of CP
KFI-TV Los Angeles—Mod. CP new
commercial television station, to Iin-
crease ERP from vis. 161 kw, aur.
17 kw to vis. 314 kw, aur. 15.7 kw.
KTTV Los Angeles—Mod. CP new
commercial television station, to change
ERP from vis. 19.15 kw, aur. 19.15 kw
to vis. 315 kw, aur. 16.6 kw.
KDYL-TV Salt Lake City, Utah—
Mod. CP new commercial television
statton, to change frequency from
Channel 2 (54-60 mc) to Channel 4
(66-72 mc).
TV—Exp. Relay
News Syndicate Co. Inc., New York
—CP new experimental televlslon relay
station on 6875-6900, 6800-6925, 7100-
7125 mc, power of 0.1 w, emlsslon
special and hours of operatlon in ac-
cordance with Sec. 4.131 (b), 4.163.
News Syndicate Co. Inc.,, New York
—CP new experimental television relay
statlon on 7050-7075 mc, power 0.1
w, emission special and hours in ac-
cordance with Sec. 4.131 (b), 4.163.
Modification of CP
KCFM Kansas City, Mo.—Mod. CP
new FM station for extension of com-
pletion date.
License for CP
KVWC-FM Vernon, Tex.—License to
cover CP new FM station.
Assignment of CP
WJILS-FM Beckley, W. Va.—Voluntary
assignment of CP from Joe L. Smith
Jr. to Joe L. Smith Jr. Inc.

WKNA South Charleston, W. Va.—

APPLICATION DISMISSED
FM-92.3 me

WHBY Inc.,, Appleton, Wis.—CP new
FM station (Class B) on Channel 222,
92.3 mc. ERP 4.56 kw and ant. helght
above average terraln 330 ft.

APPLICATIONS RETURNED

KXIT Dalhart, Tex.—License to cover
CP new standard station. Returned
April 27,

TENDERED FOR FILING

FM—92.7 mc
Red Wing Bcestg. Co., Red Wing, Minn.
—CP new FM station on 92.7 mc, Chan-
nel 224, ERP 0.519 kw.
FM—97.1 mc
Rutherford County Radio Co. Inc.,
Forest City, N. C.—CP new FM sta-
tion on 97.1 mc, Channel 246,
1.7 kw.
FM—91.9 mc
U. of Minnesota, Minneapolis—CP
new non-commercial educational sta-
tion on 91.9 mec, Channel 200.

FM—91,7 mc
Tacoma School District No. 10, Ta-
coma, Wash.—CP new non-commercial
telgevlslon station on 91.7 mc, Channel
219.

TV—210-216 mc

Saginaw Bcestg. Co., Saginaw, Mich.
—CP new commercial television sta-
tion on Channel 13, 210-216 mc, ERP
vis. 2.550 kw, aur. 1.275 kw.

AM—1400 kc

Harding College, Searcy, Ark.—CP

new standard station 1400 k¢ 100 w unl.
Assignment of License

KYOR San Dlego, Calif.—Consent to
assignment of license and CP to San
Diego Bcestg. Co.

KLOU Lake Charles, La.—Consent to
assignment of license to The Pelican
Bestg. Co. Inc.

MAY 3
AM—Further Hearing

Concord Bcstg. Corp., Niagara Falls,
N. Y.—CP 1230 kc 250 w unl.

Erie Bcstg. Corp., Buffalo, N. Y.—CP
1230 ke 250 w unl,

WHLD Niagara Falls, N. Y.
1200 ke 1 kw limited time.

Parties respondent: WERC Erie, Pa.;
WHAM Rochester, N.

AM—Hearin

The Acme Bcestg. Co., Elizahethtown,
Ky.—CP 1450 kc 250 w unl.

Party respondent: WLAP Lexing-
ton, Ky.

— CP

AM—Hearing
KXRO Aberdeen, Wash.—CP 1320 kc
1 kw DA-N unl.
AM—Hearing
KOY Phoenix, Ariz—CP 550 kc 5
kw-D 1 kw-N unl.
AM-—Hearing
Coconino Bestg. Co., Flagstaﬂ Ariz.
—CP 600 k¢ 1 kw DA-1 unl
KWRZ Flagstaff, Arlz.—CP 600 ke
1 kw-D 250 w-N unl.
Intervenor: KFSD S8an Diego, Callf.
AM—Hearing
WDSM_Superior, Wis.—CP 710 kc 5
kw DA-2 unl
Partles respondent:
City, WOR New Yor!
Intervenor: KGNC A.marlllo.

(Continued on page 66)

WHB Kansas

Tex.

TS

A FACT:

FOR OHIO’S 3rd MARKET

WFMJ & WFMJ-FM

ASK HEADLEY REED

THE ABC

STATION FOR
YOUNGSTOWN
IS YOUR BEST BUY
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Mr. FM Broadcaster!

Ready Now! A Sure-Fire Promotional Plan to

WIN NEW FM LISTENERS

For Your Station!

TAKE ADVANTAGE OF IT IMMEDIATELY!

There’s Advance Assurance of a Bigger Audience For You
Through The Pilotuner “200” Plan!

Thisisit. .. this is the rocket power you have been waiting for! A hard-

hitting realistic promotional plan that will bring FM solidly into the

homes within your transmitting area! And it features the nationally-

sensational FM Pilotuner — the most widely acclaimed FM tuner to

reach the market!

AN ADVERTISING CAMPAIGN TO BACK IT!

The Pilotuner “200” Plan features radio and newspaper advertising
to put you over the top with concentrated fire power . . . from you,
your local dealers, and Pilot Radio!

Pied only $29.95

(Slightly higher West of Rockies)

Write, Wire or Phone NOW (STillwell 4-5455) For Full Details!
WE'RE READY FOR IMMEDIATE ACTION!

PI I-OT RADIO CORPORATION, 37-06 36th ST., LONG [SLAND CITY, N. Y.

Makers of PILOTONE VINYLITE RECORDS . PIONEERS IN SHORT WAVE . FM . TELEVISION
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FCC Actions

(Continued from page 64)
Hec‘rings Cont.:
| MAY 3-4
k TV.--Hearin

4
is G. Baltimore, Wilkes-Barre, Pa.
television facilities.

Lo
—Fo

Wioming Valley Bestg. Co., Wilkes-
Barr¢, Pa.—Same.

To| be held in Federal Court Room,
Wilkes-Barre.

MAY 4

Oral argument before Commission en
banc
1st Argument

Fostoria Bcestg. Co., Fostoria, Ohio—
CP 10 ke 250 w D.

Mansfield Journal Co.,, Mansfield,
Ohio{—Same.

Logain Journal Co., Lorain, Ohio—
CP 1140 kc 250 w D.
2nd Argument

Mansfield Journal Co., Mansﬂeld,'

Ohio—For FM facilitles.
| 3rd Argument

WHBQ Memphis, Tenn.—CP 560 k¢
1 kw-N 5 kw-D DA-2 unl.
AM—Further Hearing
Peialuma Bestrs.,, Petaluma, Calif.—
CP 1490 kc 250 w unl.

Walter L. Read, Petaluma, Calif.—
Same,

Pag¢ific States Radlo Engineering,
Pittsburg, Calif.—Same.

lntrrvenor: KXOA Sacramento, Callf.

| MAY 5
AM—Hearing
WCFL Chicago—Mod. CP 1000 ke
50 kw DA unl.

AM—Hearing
WWBZ Vineland, N. J.—~CP 1360 kc¢
1 kw| DA-N unl.
| FM—Hearing
J Mount Vernon, N. Y.—For
mod.| of FM facilities,
May 5-7
TV—Hearing
New England Television Co. Inc. Fall
River; Mass.—For Television facilities.
Fall River Herald News Pub. Co. Fall
River, Mass.—Same.
E. Anthony & Sons Inc. New Bedford,
Mass.—Same.
To |be held In Federal Bldg. at Fall
River| Mass., May 5-6; and in New Bed-
;ord ublic Library Hearing Hall, May

MAY 6
J AM Hearing
The Farmington Bestg. Co., Farming-
ton, N. M.—CP 1240 kc 250 W unl.
To lbe held at Farmington, N. M.
Crescent Broadcast Corp., Shenan-
doah,| Pa.—CP 980 kc 5 kw unl. DA-DN.
Petition to intervene pending: WRC
Washington; WiAG WOrcesr.er,BMus.
AM—Further Hearing
Grand Haven Bestg. Co., Grand Haven,
Mich. 1490 kc 250 w unl.
JS Muskegon, Mich.—Same,
MAY 7

q I 5 AMiFug:hetr Hearing
a, oaquin Bcstg.,, Fresno Calif.—
CP 1280 k¢ 100 w unl. ¢
wKR U Dinuba, Calif.—CP 1240 kc 250
uni.
Intgrvenor: KWG Sacramento, Calif.
| AM Further Hearing
Del | Paso Bestg. Co., North Sacra-
mentg, Calif.—CP 1580 kc 250 w D.
KCYR Lodi, Calif.—CP 1570 k¢ 1 kw D,
AM—Hearing
WHLS Port Huron, Mich.—Renewal of
lcense.
Oral argument before Commission
Rules Hearing
Oral argument before Commission
In the matter of amendment of Sec.
éi324 f Commisslon’s rules and regula-
ons.

SU. ER replacement for “A Date With
Judy,’ Tues., 8:30-9 p.m. on NBC spon-
sored | by Lewis-Howe Co., St. Louis,
effective June 29 will be Carmen Caval-
lero and his orchestra. Roche, Willlams
& Clesry, New York, is agency. Summer
show Will be presented until September.

ILGWU FM Station

INTERNATIONAL Ladies Gar-
ment [Workers Union’s Los Angeles
FM station, scheduled to go on air
July 15, has leased offices at 6540
Sunsqt Blvd., Hollywood. Station
will operate with 10 kw on 94.7 me.
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FCC Box Score

FCC BOX SCORE of actions
as of last Thursday stands as
follows: Standard stations—
1,649 licensed, 339 construec-
tion permits, 304 applications
in pending file, 312 applica-
tions in hearing; FM—122
licensed, 152  conditional
grants, 782 CPs (of which
361 are on air under special
temporary authority) 61 ap-
plications pending, 41 appli-
cations in hearing; television
—seven licensed, 88 CPs (of
which 16 are on air), 225 ap-
plications pending of which
122 are in hearing.

Allied Clinic

(Continued from page 26)

indicates a better understanding
between the stores and radio sta-
tions.

In outlining effective systems
developed to check results from
radio campaigns, Mr. Dennis de-
scribed the “beamed technique of
programming.” It is promoting
specific merchandise on a definite
audience, and checking department
sales figures after the radio cam-
paign.

Joe Dumond, president of KXEL
Waterloo, Iowa, declared that “no
media will bring you a greater
sum total of profit for every dol-
lar spent than radio broadecasting
in the rural interest.”” He sug-
gested using radio as “the voice
of your institution.”

During the television sessions
Friday afternoon, Sam Cuff, tele-
vision consultant, advised the pur-
chase of programs on film rather
than locally-produced shows. The
quality of the series will be better,
he said, and good video program-
ming is essential now, before the
“novelty of a television set wears
off.”

Allied Stores during 1947 in
conjunction with RCA sponsored
a “Television Caravan” tour of
some 22 major cities where Allied
stores are located to demonstrate
television to the public. The tour
was organized just a year ago
and employed six specially built
General Motors cars to transporl
the $100,000 worth of video equip-
ment and personnel [BROADCAST-
ING, April 21, 1947].

Circus Rates Top

TELECAST of the circus from
Madison Square Garden, sponsored
by the Ford Motor Co. on WCBS-
TV New York won the top telerat-
ing in the C. E. Hooper Inc. survey
for New York City in April. The
score was 67.2. Share of audience
for the program was 97.8, with the
balance of 2.2% of the television
homes listening to the radio. WABD
and WNBT, both New York, were
not on the air at the time.

We start from scratch
for 226 million dollars...

There are 372,000 farmers on 84,700 farms in
the WSPA Piedmont —where raising prize poultry
is a major enterprise. It brings their income

up to 226 million dollars a year —and makes
neither the chicken nor the egg...but the farmer
come first in this prosperous 17-county area.

The Piedmont’s farm produce, peaches and cotton
enrich the rural population. But it's the

industrial output in timber, textiles, plastics and
cotton staples that provides the urban wealth —and
balances the Piedmont’s billion-dollar economy.

That's why the Piedmont people go to market
with $1,054,811,000 to spend. -

And for the past 19 years {

they’ve gone to marke! over

WSPA, South Carclira’s
oldest staticn — dominant
in 17 counties of

the Carolina Piedmont.

" WSPA

5,000 WATTS—850 Ke,
SPARTAMBURE
SOUTH CARODLINA

Represented by Hollingbery

Roger W. Shaffer, Man. Dir.

Guy Vaughan, Jr., Sls. Mgr.

CBS Station for the Spartanburg-Greenville et
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Philco Award
(Continued from page 27)

ceivers to provide a contrast be-
tween the services.

A vivid illustration of television’s
value as an advertising medium
was offered by Mr. Whiteman, in
the role of disc m.c. First he read
his commercial over the public ad-
dress system. Then he was panned
in by the television cameras as he
went through frantic and comical
efforts to prepare a pot of coffee.
He then demonstrated, before the
cameras, in a leisurely fashion,
how simple the preparation of cof-
fee was by merely pouring hot
water into a cup containing his
sponsor’s product.

When Joe Kirkwood, famous
trick-shot golf artist performed,
spectators were able to watch either
the panorama scene on the stage,
or wide-range and close-up shots
on the video receivers, showing the
form used by Mr. Kirkwood.

A curtain was drawn across the
improvised TV studio for songstress
Connie Haines’ act. She first sang
over the public address system,
then she appeared and was heard
on the video screens. The act was
closed with an “in person” finale,
as she stepped from behind the cur-
tain.

Climax of the program was a
dramatic scene presented first over
the P.A. system. In this scene
actors played roles in which, from
the standpoint of appearance and
appropriate dress, they were def-
initely miscast. This was televised
as the ‘“broadcast” took place. Fi-
nally, it was staged and televised
with well-typed and appropriately
costumed actors and actresses that
would, of necessity, have to appear
before television cameras. The
sales managers could look alter-
nately at the stage for a full view
of the scene or at their receivers
for both full views and close-ups.

NBC VIDEO PERSONNEL
TRANSFERS CONTINUE

NBC, continuing its integration of
television activities with AM op-
erations, last week announced the
transfer of additional television ex-
ecutive personnel.

William E. Webb, manager of
television promotion, was appointed
manager of video advertising in
the advertising and promotion
department. He will manage tele-
vision advertising and promotion
activities except television sales
promotion, which will be handled
by George W. Wallace, manager of
network sales promotion. Mr. Wal-
lace also will service sales depart-
ment needs for AM.

Richard Hooper, manager of
television exploitation, also was
transferred to the advertising and
promotion department from the
video division.

The network’s press department,
directed by Thomas E. Knode, will
handle all television publicity.
Allan H. Kalmus, television editor,
will direct that phase of publicity.

Missouri Furrow

WHEN radio farm editors
called at the White House
Tuesday, during their an-
nual Dept. of Agriculture
meeting, President Truman
showed interest in the an-
nual WHO National Plowing
Match and Soil Conservation
Field Day, slated Sept. 18.
He told Herb Plambeck,
farm director of the Des
Moines station, he hoped he
might attend the event,
which draws over 50,000
persons. The Chief Execu-
tive said he once plowed the
straightest furrow in Mis-
souri. Extending the invita-
tion were Mr. Plambeck;
Mal Hansen, WOW Omaha
farm director; Howard Haas,
WHO market editor; Howard
Hill, president, Jowa Farm
Bureau.

Ad Rate Fight

(Continued from page 29)

to advertisers by over 2,000 in-
dependent radio stations.”

With respect to network claims
that WSAY'’s rate was ‘“exorbi-
tant,” Mr. Brown contended that
“WAGE, the ABC affiliate in Syra-
cuse, at a $240 an hour base rate
was charging at a rate of $1 for
every Dpotential 214 listeners,
whereas WSAY ... at a $280 an
hour base rate was charging at a
rate of $1 for every 386 potential
listeners.”

This, he said, was “less than two-
thirds the rate the network adver-
tisers were paying for the station
in Syracuse, with which the net-
work has an affiliation agreement
and to which the network did not
refuse a contract because it con-
sidered its rate ‘exorbitant.’”

Common Carriers Finding

Mr. Brown also attacked the
court’s findings that networks are
not common carriers and that
WSAY had “no inherent right” to
set its own rate. If the Court cor-
rectly held that a network buys
time and sells it to advertisers, he
said, then the networks are
“brokering” and ‘“every station
which has signed a standard af-
filiation contract with any of the
four networks . . . is in violation
of the rules and regulations of the
FCC.” If a station has no con-
trol over the price which is charged
for its facilities, he argued, then
it does not have the full and com-
plete control over operations which
FCC demands.

Mr. Brown’s attack on the rul-
ing was contained in statements
which he sent to the Senate Inter-
state Commerce Committee in con-
nection with its hearings on the
Johnson Bill (8-2231) and to FCC
in its review of the Mayflower
Decision.

BROADCASTING o Telecasting

He Types Like a Newspaper Man
... with his fingers on America’s pulse

He dictates to himself five times a week, talking the lines
while composing his evening solo. Before that he and
his staff have spent bustling hours digging into, behind,
and around the news. Fill-in interviews with Washington
bigwigs bolster his background data. His zeal to ferret
out facts sends staff members scurrying to remote points
from Alaska to Mexico City.

His program is the original news “co-op”. It generally
originates in Washington, D. C., and is piped to the sta-
tions of the Mutual Network. Currently sponsored on 297
stations, his program affords local advertisers the prestige
of a live network show at local time cost, plus pro-rated
talent cost.

Since Mutual is more than 500 stations, perhaps there’s
an opening in your city for the Fulton Lewis, Jr. broad-
cast. If you want a ready-made audience for a client or
yourself, check your Mutual outlet, or get in touch with
the Co-operative Program Dept., Mutual Broadcasting
System, 1440 Broadway, NYC 18 (or Tribune Tower,
Chicago 11) .
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56 FM ACTION

Waukegan CG Includes
Agency Men

CONDITIONAL grants for two Class A and four Class B FM stations
were authorized last Thursday by FCC, plus construction permits for
eight Class A and 20 Class B outlets. In lieu of previous conditions FCC
als¢ issued CPs for two Class A and 14 Class B stations.

At the same time the Commission
approved withdrawal of authoriza-
tions by six M grantees, affect-
ing lone noncommercial educational,
one|Class A and four Class B opera-
tionjs.

One of the two Class A condi-
tional grantees, Waukegan Broad-
casting Corp., Waukegan, Ill,, in-
clu(ﬂes J. Hugh E. Davis, vice presi-
dent of Foote, Cone & Belding, Chi-
cago, as director and 16.6% own-
er, (Imd Paul W. Lauraites, Wau-
kegan agency owner, vice president
and|16.6% owner. Proposed facil-
ity s Channel 224 (92.7 me).

The conditional grants and pro-
posed facilities:

Denver, Col.—Eugene P. O’Fallon Inc,,
Class B, Channel 247 (97.3 mc). Grantee
is lidensee KFEL Denver.

Miami, Fla.—Hollywood Broadcasting
Co., Class B, Channel 286 (105.1 mc).
Grankee is licensee WINZ Hollywood,
Fla.

Waukegan, Ill.—Waukegan Broad-
casting Corp.,, Class A, Channel 224
(92.7 | mc). Ownership: William John
Howard, civil engineer and contractor,
president and 49.8% owner; Walter Ed-
win illard, civil engineer and con-
tractor, secretary-treasurer 17%; Paul
W. Lauraites, owner of own local ad-
vertising agency, vice president 16.6%,
and 4. Hugh E. Davis, vice president of
Foot Cone & Belding, Chicago, di-
rectox,' 16.6%.

Warsaw, Ind.—Reub Williams & Sons,
Class |B, Channel 297 (107.3 mc). Grantee
is publisher daily Warsaw Times and
Union. Ownership: Logan H. Williams,
presi t and 0.29 owner; Estelle Wil-
liams| vice president 0.29; Raymond
B. Williams, secretary-treasurer 504%;
Charles R. Williams, director 18.8%;
Paul R. Williams, 16.8%. Authorization
involved amendment of FCC’s revised
tentative allocation plan for Class B
stam:rs to give Channel 297 to War-

saw.

Monroe, La.—James A. Noe, Class B,
Channel 277 (103.3 mc),
licensee KNOE that city.

Dearborn, Mich.—Kokomeo Broadcast-
ing Corp., Class A, Channel 280 (103.9
mce). Grantee is operator of WKMO and
WKMO-FM Kokome, Ind.

Construction permits were issued

by FCC to the following:
KWEM-FM West Memphis Bestg.
est Memphis, Ark. Class B,

Corp. | W
Channel 290, 105.9 me, 8.3 kw, 445 ft.;
cond.

KDFEC Sun Dial

Grantee is

Broadcasting Corp.
San rancisco, California. Class B,
Channel 271, 102.1 me, 33 kw, 1050 ft.

WLRD Mercantile Broadcasting Co.

<

*
Miami Beach, Fla. Class B, Channel 230,
93.9 mc, 13 kw, 160 ft.

WEAS-FM Eurith Dickinson Rivers
Jr. Decatur, Ga. Class A, Channel 244,
96.7 mc, 740 w, 265 ft.

WBIX-FM Rome Radio Broadcasting
Co. Rome, Ga. Class A, Channel 285,
1049 me, 690 w, 240 ft.

WFDE DeKalb Broadcasting Co. De-
catur, Ga. Class B, Channel 225, 92.9
me, 38 kw, 435 ft.

WSUA-FM Radio Station WSUA Inc.
Bloomington, Ind. Class B, Channel
279, 103.7 mc, 12 kw, 310 ft.

KUMB Radio Station Des Moines Inc.
Des Moines, Iowa. Class B, Channel 222,
92.3 me, 14 kw, 270 ft.

KOKX-FM Keokuk Broadcasting Co,
Keokuk, Iowa. Class B, Channel 274,
102.7 mc, 3.7 kw, 330 ft.

KWPC-FM DMuscatine Broadcasting
Co. Ltd. Muscatine, Iowa., C(lass B,
Channel 259, 99.7 mc, 9.1 kw, 330 ft.
WCNT-FM Hobart Stephenson, Cen-
tralia, IN., Class B, Channel 243, 96.5 mc,
67 kw, 450 ft.

WILA Northern Illinois Broadcasting
Co. Woodstock, Ill. Class A, Channel
221, 92.1 me, 1 kw, 250 ft.

WQUA-FM Moline Broadcasting Corp.
Moline, Ill. Class B, Channel 233, 94.5
me, 10 kw, 240 ft.

WBYS-FM Fulton County Broadcast-
ing Co. Canton, Ill. Class A, Channel
265, 100.9 mc, 650 w, 300 ft.

WMOI Village Broadcasting Co. Oak
Park, Ill. Class A, Channel 272, 102.3
me, 1 kw, 250 ft.

Syndicate Theatres Inc. Wabash, Ind.
Clasi B, Channel 248, 97.5 mec, 31 kw,
350 ft.

WLOX-FM WLOX Bestg.

Co., Bi-

loxi, Miss. Class A, Channel 257 99.3
me, 1 kw, 150 ft.
Birney Imes Jr. Clarksdale, Miss.

Class B, Channel 256, 99.1 me, 6.7 kw,
195 ft.

KXLW-FM St. Louis County Broad-
casting Co. Clayton, Mo. Class B, Chan-
nel 266, 101.1 mc, 11 kw, 295 ft.

KBOA-FM Kennett Broadcasting
Corp. Kennett, Mo. Class B, Channel
255, 98.9 me, 6.9 kw, 320 ft.

WCTC-FM Chanticleer Broadcasting
Co. New Brunswick, N. J. Class A, Chan-
nel 252, 98.3 me, 1 kw, 110 ft.

WGR-FM WGR Broadcasting Corp.
Buffalo, N. Y. Class B, Channel 229,
93.7 mc, 58 kw, 420 ft.

WENE-FM Empire Newspapers-Radio
Inc. Endicott, N. Y. Class A. Channel
269, 101.7 me, 540 w, 330 ft.

KLEE-FM W. Albert Lee, Houston,
Tex. Class B, Channel 239, 95.7 mc, 45
kw, 380 ft.

KCBD-FM Caprock Broadcasting Co.,
Lubbock, Tex. Class B, Channel 242,
96.3 me, 9.9 kw, 295 ft.

WARY Commwealth Broadcasting
Corp. Norfolk, Va. Class B, Channel
287, 105.3 me, 7.8 kw, 220 ft.
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CONGRATULATIONS are

extended by
Carl W. Service (1}, western division
manager of Collins Radio Co., to Rolf
K. McPherson, president of Echo Park
Evangelistic Assn. Occasion was the open-
ing of association’s FM station, KKLA,
which went on the air in Los Angeles
on Channel 246 (97.1 mc), with a
Collins 734A 10-kw transmitter.

WGAZ Daily Gazette Co. Charleston,
W. Va. Class B, Channel 253, 98.5 me,
31 kw, 750 ft.

KFMU Denny Park Lutheran Church
of Seattle, Wash. Class B, Channel 275,
102.9 me, 1.7 kw, 395 ft.

The following were authorized
CPs in lieu of previous conditions:

KRFM California Inland Broadcasting
Co. Fresno, Cal. Class B, Channel 229,
93.7 mec, 70 kw, 1880 ft,

WFLA-FM The Tribune Co. Tampa,
Fla. Class B, Channel 227, 93.3 me, 53
kw, 460 ft.

WBGE-FM General Broadcasting Co.
Atlanta, Ga. Class B, Channel 238, 95.5
me, 20 kw, 330 ft.

WWXL-FM Central Illinois Radio
Corp. Peoria, I1l. Class B, Channel 231,
94.1 me, 42 kw, 370 ft.

WDSU-FM Stephens Broadcasting Co.
Inc. New Orleans, Class B, Channel 287,
105.3 me, 145 kw, 415 ft.

WEEI-FM  Columbia Broadcasting
System, Inc. Boston, Class B, Channel
277, 103.3 me, 20 kw, 460 ft.

WLAW-FM Hildreth & Rogers Co.
Lawrence, Mass. Class A, Channel 229,
93.7 me, 20 kw, 400 ft.

WTAG-FM WTAG Inc. Worcester,
Mass. Class B, Channel 241, 96.1 mec, 10
kw, 640 ft.

WKST-FM WKST Inc. New Castle,
Pa. Class B, Channel 266, 101.1 mc, 3
kw, 340 ft.

WPRO-FM Cherry & Webb Broadcast-
ing Co. Providence, R. I. Class B, Chan-
nel 222, 92.3 mc, 20 kw, 430 ft.

WCRS-FM Grenco, Inc. Greenwood,
8. C. Class B, Channel 239, 95.7 mc,
8.6 kw, 435 ft.

KMHB Mary Hardin Baylor College,
Belton. Tex. Class B, Channel 246, 97.1
me, 12 kw, 320 ft.

KFDA-FM Amarillo Broadcasting
Corp. Amarillo, Tex. Class B, Channel
262, 100.3 me, 3.4 kw, 420 ft.

WRNL-FM_ Richmond Radio Corp.
Richmond, Va. Class B, Channel 271,
102.1 me, 50 kw, 360 ft.

WRVB Larus & Bro. Co. Inc. Rich-
mond, Va. Class B, Channel 233, 94.5
me, 25 kw, 460 ft.

WAJR-FM W. Va. Radio Corp. Mor-
gantown, W. Va, Class A, Channel 257,
99.3 me, 1 kw, 10 ft.

The Commission approved the
following withdrawals of FM sta-
tions and respective applications
for reasons indicated:

WPIK-FM Potomac Broadcasting
Corp., Alexandria, Va.—Granted re-
quest to vacate conditional grant for
Class A station. Potomac cited eco-
nomic factors and advent of television
{BROADCASTING. April 5]. Operates
AM station WPIK Alexandria.

WKDK-FM Newberry Broadcasting
Co., Newberry, §. C.—Granted request
to vacate conditional grant for Class
B station. Economics cited; may file
for Class A later. Operates WKDK New-
berry, local AM.

KSTE Mercury Broadcasting Co., San
Antonio, Tex.—Granted request to va-
cate construction permit for Class B
station. Unable to secure competent
personnel, applicant stated. Owned
solely by William E. Hughes, local bus-
inessman.
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KFMJ-FM Fred Jones Broadcasting
Co., Tulsa, Okla.—Granted request to
vacate construction permit for Class
B station. FCC told applicant “feels
another medium of broadcasting would
be more in the public interest.” Lic-
ensee AM station KFMJ Tulsa, Fred
Jones Broadcasting has filed application
for video there.

WCLR Airplane and Marine Instru-
ments Inc., Clearfield, Pa.—Granted re-
quest to vacate construction permit for
Class B outlet. Firm stated since it
is devoting full energies to getting AM
outlet WTWS Clearfield on the air the
FM authorization should be returned
for the present time.

WEHR Pennsylvania State College,
State College, Pa.—Granted request to
vacate construction permit for non-
commercial educational FM outlet
without prejudice to its filing a similar
application in the future. Move was
decided by school’s board of trustees.

WFMR New Bedford, Mass., FM out-
let of E. Anthony & Sons. Inc., was
granted a six-months’ authority to op-
erate an FM satellite transmitter on an
experimental basis at New Bedford.
Satellite would augment service of sta-
tion’s transmitter at Taunton, Mass.

HIGGINS CITES RADIO
ROLE AT BAKER MEET

RADIO is an effective medium for
bakeries, as shown by a long list
of broadcasting success stories,
Hugh M. P. Higgins, NAB assist-
ant director of broadcast advertis-
ing, told the Southern Bakers
Assn. Convention April 19 at the
Roney Plaza, Miami Beach, Fla.

Besides serving as a basic sales
weapon, he said, radio supports
and heightens effectiveness of other
media. Thus it increases traffic
flow and business volume, lowering
the ratio of advertising costs to
sales.

Mr. Higgins cited, among other
success stories, that of Helms Bak-
eries, Los Angeles, which started
operation 15 years ago. Today the
firm sells $10,000,000 annually,
aided by a carefully planned ad-
vertising program in which radio
is stressed. The firm uses 15 and
30-second spots 200 times a week,
he said.

He also described how Langen-
dorf Bakeries, San Francisco, uses
radio to open new retail outlets.

Election for Bargaining
Agent Ordered at WEEK

WEST CENTRAL Broadcasting
Co., operating WEEK, 1-kw full-
timer on 1350 ke at Peoria, Ill,
has been directed by the National
Labor Relations Board to hold a
secret ballot election to determine
whether the seven announcers,
two singers and two continuity
writers it employs wish to be rep-
resented by the American Federa-
tion of Radio Artists (AFL). The
board’s order was issued April 30.

WEEK, an NBC outlet, had
raised the question of whether or
not the employes in question are
on a ‘“professional” status. The
NLRB’s ruling said, in part: “Al-
though the employes . .. are trained
and are undoubtedly skilled per-
sonnel, we do not believe they are
‘professional’ employes within the
definition prescribed by Section 2
(12) of the Act [National Labor
Relations Aect].”

Telecasting



TV APPLICATIONS

Meredith Enters
Two Requests

APPLICATIONS for 10 new commercial television stations were filed
last week with FCC, boosting the number of pending requests to 225.

Meredith Pub. Co., Des Moines, publisher of Better Homes and
Gardens and Successful Farming, entered two of the new requests with

applications for TV in Rochester
and Syracuse, N. Y. Understood
to be entering video on a national
scale, Meredith Pub. Co. earlier
filed for facilities in Albany, N. Y.
[BROADCASTING, April 19].

The publishing firm and Tri-

States Theatre

VIDEO Corp. each
PARADE hold 50% in-

X terest in Tri-

On air: 23 States Mere-
Licensed: 7 dith Broad-
CP’s: 88 casting Co.,
Pending: 225 | Des Moines
television ap-

plicant and purchaser, subject to
FCC approval, of KSO Des Moines.
KSO was acquired for $450,000
from Kingsley H. Murphy [BROAD-
CASTING, Feb. 9].

Oregonian Pub. Co., licensee of
KGW Portland, Ore., and which
gave up its permit for video in
Portland several months ago has
filed new apglication for TV facili-
ties there.

The new applicants and facili-
ties requested include:

Bellaire, Ohfo—Tri-City Broadcasting
Co., Channel 12 (204-210 me), 27 kw
visual, 13.5 kw aural, antenna 538 ft.
above average terrain. Initial cost
$194,387, first year operating expenses
$72,000, estimated first year revenue
not reported. Facilities intended to
serve ellaire, Martins Ferry_ and
Wheeling. Applicant operates WTRF
and WTRF-FM Bellaire.

Denver, Col.—Homer W. Snowden,
an lndividual doing business as Den-
ver Television Co., Channel 9 (186-
192 mc), 25.8 kw visual, 12.9 kw_aural,
antenna 511.5 ft. Initial cost $256,034,
first year $100,000, revenue $75,000. Ap-
plicant as Sflreveport Television Co.
has filed for Channel 8 (180-186 mc)
in Shreveport, La., and plans to request
TV in OBlahoma City, Wichita, Kan,,
and Midland, Tex. Programming ulti-
mately would be 75% commercial.

Grand Rapids, Mich.—Leonard A.
Versluis, Channel 7 (174-180 me), 19.7
kw visual, 9.85 kw aural, antenna 546
tt. Initial cost $141,175, first year $85,-
000, revenue $75,000. Applicant is owner
of WLAV and WLAV-FM Grand Rapids.

Hagerstown, Md.—Hagerstown Broad-
casting Co., Channel 6 (82-88 mc),
0.767 kw visual, 0.384 kw aural. Initial
cost $69,515.77, first year $15,000, revenue
$12,500. Applicant is licensee of WJEJ
and WJEJ-FM Hagerstown.

Jacksonville, Fla.—The Metropolis Co.,
Channel 8 (180-186 mc), 25.1 kw visual,
13.2 kw aural, antenna 355 ft. Initial
cost $245,870, first year $100,000, revenue
unknown. Applicant is puhilsher of
several Florida newspapers and li-
censee of WIJHP and WJHP-FM Jack-
sonville. John H. Perry, owner of all
stock in applicant corporation, is
president and 55% stockholder in The
News-Journal Co. which owns Pensa-
cola Broadcasting Co., licensee of
wcoA P la; Ocala Broadcasti
Co., licensee of WITMC Ocala, Fla.,, and
Bay County Publishers Inc., licensee of
WDLP Panama City, Fla.

Norfolk, Va.—W T AR Radio Corp,
Channel 4 (66-72 mec), 24.2 kw visual,
12.1 kw aural, antenna 367 ft. Initial
cost $206,050, first year $75,000, revenue
unknown. Applicant is owner of WTAR
and WTAR-FM Norfolk.

Peoria, Ill.—Peoria Broadcasting Co.,
Channel 6 (82-88 mc), 17.22 kw visual,
8.61 kw aural, antenna 561 ft. Initial
cost $199,900, first year $50,000, revenue
$25,000. Applicant is licensee of WMBD
and WMBD-FM Peoria. Stockholders in
Peoria Broadcasting Corp. also hold
interest in WDZ Tuscola, Ill.

Portland, Ore.—Oregonian Pub. Co.,
Channel 6 (82-88 mc), 20.7 kw visual,
10.3 kw aural, antenna 961 ft. Initial
cost $190,000, first year $60,000, revenue
unknown. Applicant is licensee of

*
;{G;V and has CP for KGW-FM Port-
and.

Rochester, N. Y.—Meredith Pub. Co.,
Channel 11 (198-204 mc), 37.6 kw visual,
18.8 kw aural, antenna 465 ft. Initial
cost $287,000, first year $100,000, revenue
unknown. Applicant is publisher Better
Homes and Gardens and Successful
Farming and is video applicant in
other cities.

Saginaw, Mich.—Saginaw Broadcast-
ing Co., Channel 13 (210-216 mc), 2.55
kw visual, 1.27 kw aural, antenna
389 ft. Initial cost $68,454, first year
$10,000, revenue not known. Applicant
is operator of WSAM and WSAL-FM
Saginaw.

Syracuse, N, Y.—Meredith Pub. Co.,
Channel 8 (180-186 mc), 15 kw visual,
7.5 kw aural, antenna 812 ft. Initial
cost $248,487, first year $90,000, revenue
$35,000.

Other new video requests, re-
ported in brief in BROADCASTING,

April 26, include:

Portsmouth, Va.—7T. W. Aydlett and
Frederick F. Clair, d/b as Tidewater
Television Co., Channel 11 (198-204
me), 2.8 kw visual, 1.4 kw aural, an-
tenna 377 ft. Initial cost $103,000, first
year $56,400, revenue $62,400. Partner-
ship is owned 175% by Mr. Aydlett
and 25% by Mr. Clair. Mr., Aydlett
is vice president and 26% owner of
Portsmouth Radio Corp., operator of
WSAP and WSAP-FM Portsmouth. Mr.
Clair, chief engineer of Portsmouth
Radio_Corp., until Feb., 1948, is owner
and director of Clair Practical Insti-
tute, Portsmouth.

San Antonio, Tex.—Howard W. Davis,
an individual d/b as The Walmac Co.,
Channel 9 (186-192 me), 22.7 kw visual,
11.3 kw aural, antenna 586.9 ft. Initial
cost $187,594.25, first year $72,000, rev-
enue unknown. Mr. Davis is 1009
owner of applicant firm, operator of
KISS (FM) and KMAC San Antonio. He
also is president and 50% owner of
Laredo Broadcasting Co., licensee of
KPAB Laredo, Tex.

Tulsa, Okla.—Southwestern Pub. Co.,
Channel 8 (180-186 mc), 24.13 kw visual,
121 I;;vz:;;:l,ﬂm:enna s19.81 ft. Initia
€o! , first year $80,000, revenue
$50,000. Donald W. Reynolds, majority
stockholder of applicant company, is
licensee of KFSA and KFSA-FM Fort
Smith, Ark., holds Class A FM permit
at Okmulgee, Okla., and is applicant
for AM facilities there. He own 509
of Community Service Broadcasting
Co., permittee WIKK Erie, Pa.

‘47 RADIO RISES 7%
OVER 1946 — ZEISEL

TOTAL expenditure for national
and local radio advertising during
1947 was $530,600,000—an increase
of 7% over 1946, according to an
estimate by Dr. Hans Zeisel, as-
sociate director of research for Me-
Cann-Erickson Inec., which ap-
peared in Printers Ink for April
30.

Radio accounted for 13.7% of
the total U. S. advertising vol.
ume of $3,879,800,000 last year, Dr.
Zeisel said, and was exceeded only
by newspapers. Magazines were
the next most popular media, ac-
cording to the Printers Ink figures.

Radio’s advertising dollar total
for 1947 was broken down into
$348,000,000 national, and $182,-
600,000 local Dr. Zeisel said.

Godfrey Renewed
LIGGETT & MEYERS signed a
52-week renewal contract with CBS
for the Arthur Godfrey Show,
Monday through Friday, 11-11:30
a.m. effetcive May 31. Newell-Em-
mett is the agency.

BROADCASTING o Telecasting

**No jay-walkin’ here!
Gotta get to the airport?
To Air Express those
packages? My poor friend
—haven’t you heard?

“Air Express picks up
those packages right at
our door here, and de-
ivers at no extra cost. No
waiting around, because
Air Express goes on every
flight of theScheduled Air- &
lines. No U. S. point is
more than hours away!

*“And rates are low. Don’t interrupt me
—1I said low. y else do business men
use it to ship finished items, replacement
parts and perishables regularly?”

Specify Air Express-its Good Business

o Low rates —special pick-up and delivery in principal
U. S. towns and cities at no extra cost.

e Moves on all flights of all Scheduled Airlines.

® Air-rail between 22,000 off-airline offices.

True case history: Machine parts made in Camden

were needed in Chicago in a rush. 32-b. package

picked up the 28th at 10 A.M., delivered same day

at 5 P.M. 669 miles, Air Express charge only $6.88.

Gave days more time to_complete the job. Other

weights, any distance, similarly inexpensive and fast.

Just phone your local Air Express Division, Railway

Express Agency, for fast shipping action.

Rates indude pick-up and delivery door
to door in all principal towns and cities

AIR EXPRESS, A SERVICE
OF RAILWAY EXPRESS
AGENCY AND THE

scHeputep AIRLINES oF tHE w.s.
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‘ 1950 Census

(Continwed from page 21)
|

that aroused by veterans affairs,
social security, public health or
public education.

up{my general public interest like

‘|Right now the Bureau is taking
a manufacturing census. Half the
scl{qules are in and we hope to
have some of the information by
the end of the year. The law re-
quires a biennial study, but the
projects were dropped during the
war.

“The last business census in
1940 covered 1,750,000 retailers,
now increased to about 2,000,000;
200,000 wholesalers, not materially
changed in the decade, and 700,000
service businesses.

“En selecting questions for the
1940 general and housing enumera-
tions the Bureau first will seek
bagc information. In the popula-
tion census it will learn the num-
ber |of people, number of families,
ages, income and essentials. The
income question, inserted in the
1940 enumeration, covered wages
and| salaries. Expansion of the
question to include incomes of pro-
fessional and business people is
being considered.

“Basic information to be learned
from the Housing Census includes
facts that measure housing ade-
quacy. In 1940 we asked questions

covering refrigerators, electricity,
toilets, running water, bathtubs,
heating and radios. Actually the

Bureau stretched a point in ask-
ing |some of these questions not
directly showing housing adequacy.

| Set Information

“We can get radio set informa-
tion, and other facts of that type,
fronlf sampling. Perhaps the idea
of inserting housing equipment
queskions in 1 out of 20 blanks
will |be considered.

“Much reliance is based on the
reports made by technical advisory
committees. The Census Advisory
Committee of the American Mar-
keting Assn. has not recommended
inclusion of a radio question, but
it has not been formally dropped.
The Committee is mainly interested

in the index to buying power,
rather than the number of refrig-
erators, radios and other types of
equipment.”

Decision on questions to be asked
in the census pretest to be con-
ducted in early 1949 will be reached
late this year, according to A. Ross
Eckler, Assistant Director of the
Census. Pretest questions will be
printed next January, with ques-
tions to be asked in April.

A typical area will be selected
for this pretesting, he said, recall-
ing that the pretest a decade ago
was conducted in South Bend, Ind.,
and adjoining county. Final sched-
ules for the 1950 enumeration go
to the printer in October 1949.

AMA Meeting

Next meeting of the key AMA
advisory committee will be held
in Washington June 15-16, under
chairmanship of Gordon Hughes,
director of marketing research,
General Mills. Active on the com-
mittee is Dr. Vergil Reed, of J.
Walter Thompson Co., New York,
a former Assistant Director of the
Census.

The committee considers both
the requests it receives and those
in the hands of the Census Bu-
reau. Its criterion in recommenda-
tions is deseribed as “information
that serves the most people, plus
pressure.”

Committee members have infor-
mally stated that they are opposed
to a radio question in 1950 but if
enough people think a question is
important, chances of a favorable
recommendation are inereased.

Practical problems involved in
asking a radio question are point-
ed out by Robert C. Hamer, chief,
Housing Facilities Unit, Popula-
tion Division. “What is a radio
set?” constitutes a serious matter,
he explains. “What is an ‘operat-
ing’ set?” poses other questions to
the professional enumerator. “Is
a television set a radio set?”

These technical problems involve
millions of dollars, he explains in
reminding of the work entailed in
trimming down a list of thousands
of questions and then framing them
for handling by 150,000 citizens
who serve as enumerators.

Mr. Hamer explains that a sam-

NBC
IN THE
PACIFIC
SINCE
1931

Affiliated with THE HONOLULU ADVERTISER « Represented by THE KATZ AGENCY, INC:
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KIRO Seattle staff members who have been with station continuously since its step-up
to 50 kw in 1941 welcome back Jim Hatfield (far r) as chief engineer. Mr. Hatfield
replaces Homer J. Ray, resigned. As KIRO chief engineer in 1940 Mr. Hatfield super-
vised planning and installation of station’s 50-kw transmitfer. Since leaving KIRO
he had been chief engineer for KING Seattle and had done consulting work for
KNEW Spokane, KTBl Tacoma, KPUG Bellingham, Wash., and other stations. Shaking
hands with Mr. Hatfield is Saul Haas (seatedl, president of Queen City Broadcast-
ing Co., KIRO licensee. L to r, standing: James Upthegrove, studio engineer; Loren

Stone, station manager; Carroll Foster, public affairs director, and Maury Rider,

chief announcer..

ple radio or television question (1
in 20) would provide highly ac-
curate data for metropolitan areas,
groups of counties, individual coun-
ties in many cases, and states. Dis-
closure is forbidden if only three
units appear for an area in the
complete tabulations.

The Census Bureau sends ques-
tionnaires to all types of organi-
zations and specialists in the proc-
ess of preparing for an enumera-
tion, Mr. Hamer said. These ques-
tionnaires cover types of questions
and other technical details, since
the Bureau taps key sources of
information.

First U. S. Census was taken
in 1790, according to Frank Wil-
son, Census Bureau information di-
rector. It revealed 3,900,000 per-
sons living in the colonies. Some
of the returns are still in the ar-
chives.

In the next two years the num-
ber of employes at Washington
headquarters will increase from
4,000 to 10,000. There will be 150,-
000 enumerators, figuring 1,000
people to an enumerator.

To train enumerators two days
will cost $3,000,000, he said. The
bureau now is making the maps
for each enumerator. In 1940,
275,000 area maps were provided.
Some 6,000 questions were sifted
down to 30 on the population form,
29 on housing, and 232 classified
questions for farm tabulations.

Drops Revlon Account

McCANN-ERICKSON, New York,
announced its resignation of the
Revlon Products Corp. account
last week. The resignation becomes
effective as soon as convenient to
Revlon.
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TV DEMONSTRATION

Prices So High Rep. Douglas
Forgets the Evidence

REP. HELEN GAHAGAN DOUG-
LAS (D-Calif.) almost “high-
priced” herself out of a television
program over WMAL-TV, and the
ABC network, last Wednesday
night from the Washington outlet.

Mrs. Douglas spent Tuesday and
Wednesday shopping for groceries
to illustrate her House floor ap-
pearance on inflation and high
prices. She appeared on the Floor
of the House late Wednesday, and
then was scheduled to appear at
the WMAL-TV studios at 6:30
p.m., to rehearse for her television
program at 7:30 p.m. She was de-
layed in reaching the studios, ar-
riving about 7:15, only to discover
that her groceries and charts on
inflation were locked in the back
of her car. And her keys were
missing.

Bryson Rash of WMAL-TV did
some fast thinking. He gave a five
dollar bill to a colleague, and sent
him hot-footing to a nearby groc-
ery. Five minutes after the show
was on the air into the studio came
Mr. Rash’s helper with a box of
groceries, and Mrs. Douglas had
her “props” for the remainder of
the show.

O’Brien to FCC

MRS. THAIS G. O’BRIEN, who
has been secretary to Charles R.
Denny, vice president and general
counsel of NBC, joined the staff
of FCC Comr. George E. Sterling’s
officc last Monday as secretary.
She was confidential assistant to
Mr. Denny when he was chairman
of the Commission.

Telecasting



FM Brought Under
Rule -Making Plan

New FCC Policy on Class B FM
Allocation Proposed Changes

FCC’s new policy of requiring
“rule-making” whenever changes
in the television allocations table
are proposed [BROADCASTING,
March 29] was extended to FM
last’ week in a modified form.

Except in “certain circumstanc-
es,” FCC authorities said, pro-
posed changes in the tentative FM
Class B allocations table must be
formally announced by the Com-
mission and opportunity provided
for any opposition to be heard.

In many cases it was expected
that hearings would be necessary,
leading to protracted delays in
final FCC action on applications
thus tied up.

Exempt from the necessity of
advance notice and possible hear-
ings would be proposed changes
which could be accomplished with-
out reducing the number of chan-
nel allocations in any other com-
munity and without exhausting
the channel potentialities in the
community where a frequency is
being added. Changes of this type,
authorities said, may be handled
by a simple order of the Commis-
sion.

The rule-making plan will not
apply to Class A FM channels
since these are not allocated to
specific areas.

FCC'’s decision to follow this pol-
icy in handling changes in the
Class B allocations table was dis-
closed Thursday with the release
of a “notice of proposed rule-mak-
ing” looking toward substitution of
Channel 250 for No. 227 at Hazel-
ton, Pa. The purpose, FCC said,
is to minimize interference which
might result from a station operat-
ing at Hazelton.

Length of Time

The order gave an indication of
the length of time that may be re-
quired whenever the new policy is
invoked: A little more than a month
—until June 1—was allowed for the
filing of opposition to the pro-
posal. Oral argument will be held
later if comments are received
which appear to warrant it.

The Commission also authorized
a change in the allocations table
without requiring the rule-making
procedure. Noting that Reub Wil-
liams & Sons is seeking a station
at Warsaw, Ind., but that no Class
B channels are allocated there, the
Commission issued an order speci-
fying that No. 297 be used in that
community.

But, it was pointed out, there are
no other Warsaw applications, and
“in addition to Channel 297 there
is at least one other channel which
igs presently unallocated in this
area and which could be allocated
to Warsaw; that the adoption of
the proposed amendment will in-
crease the number of channels al-
located to Warsaw, will not reduce
the number of channels allocated
to any other city, and will not re-
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TV CENTER

PLANS for a Westinghouse-Philco
Radio and Television Center hous-
ing all radio and video activities
of the two competing firms in the
Philadelphia area were revealed
April 28.

Alterations to the present West-
inghouse-Philco Bldg. at 1619 Wal-
nut St., Philadelphia, which will be
transformed into the Center, al-
ready are underway, according to
a joint statement of Walter Evans,
president, Westinghouse Radio Sta-
tions Inec. and John Ballantyne,
president, Philco Television Broad-
casting Corp.

The announcement explained that
WPTZ, the Philco television sta-
tion, will move its present studios

Westinghouse, Philco
Make Plans

from the Architects Bldg. to the
fifth and sixth floors it has leased
at the Center. The fifth floor will
be devoted to television broadcast-
ing, while the sixth floor will be
used for offices. Space which will
be occupied by WPTZ is said to
have been especially designed for
television when the building was
erected.

“Under the joint occupancy
plan,” the announcement said,
“WPTZ also will use the large
KYW auditorium studio for audi-
ence participation shows; and
other KYW studios will be made
available as needed for television
shows, rehearsals and experimen-
tation.”

NAB FAVORS OPERATOR

LICENSE CHANGE PLAN

FINAL adoption of the FCC’s pro-
posed amendments to its rules
covering operator licenses was rec-
ommended Friday in a statement
filed with the FCC by the NAB.
The association said the changes
are in step with technical advance-
ments in the industry.

NAB recommended that exam-
inations for the various classes of
licensed operators be drawn to
make the amendments fully effec-
tive and workable in meeting the
modern, practical needs of broad-
casters. The exams should assure
license standards that provide for
both the continuity of technical
service and availability of compe-
tent personnel, in NAB’s opinion.
The statement was signed by Don
Petty, general counsel, and Bryce
Rea Jr. and Ivar H. Peterson, at-
torneys.

The proposed amendments estab-
lish a new group of commercial
operator licenses and outline the
qualifications and examination re-
quirements.

Fibber Heads

(Continued from page 22)
Sports—Boxing Bout, 9.5; Bill Stern,
6.0.

Weekday Variety—Arthur Godfrey,
6.9; County Fair, 6.7; Breakfast in Hol-
lywood, 5.7.

Daytime Popular Music—Eddie How-
ard, 8.4; Fred Waring (combined), 4.3;
King Cole Trio, 4.0.

First fifteen programs based on
Hooper April 30 report follow:

Fibber McGee & Molly, Radio Theatre,
*Walter Winchell, *Jack Benny, Band-
wagon, Truth or Conseguences, Amos
'n’ Andy, Fred Allen, My Friend Irma,
Bob Hope, Bing Crosby, Charlie Mc-
Carthy, Godfrey’s Talent Scouts, ** Red
Skelton, Music Hall.

* Includes second broadcast on Pa-
cific Coast.
** Computed Hooperating.

quire a change in the channel as-
signment of any existing FM au-
thorization, and that no existing
requirements of the Cormmission
will be affected by said amend-
ment.”

Telecasting

Lyman Bryson Pens New
Book on Radio in U. S.

TIME FOR REASON ABOUT RADIO by
Lyman Bryson, George W. Stewart,
Publisher, New York. 127 pp. $2.00

THE GENERAL organization and
philosophy of American radio is
covered in Lyman Bryson’s book
Time For Reason About Radio re-
leased April 27. It covers the sub-
jects that listeners and those in-
terested in the operation of radio
most frequently ask about subjects
that run the gamut from advertis-
ing to freedom and responsibilities
of radio.

The book presents the problems
and potentialities of radio as broad-
casters themselves see them as well
as the criticism and opinions of
people outside the industry. All ex-
act information has been brought
up to date in footnotes and edi-
tor’s notes.

Myr. Bryson is CBS counsellor on
public affairs. The book was edited
by William C. Ackerman, director
of the CBS reference department.

TWO SPECIAL promotion pleces have
been mailed to spot and local clients
and agencies by WMAQ Chicago. One
tells story of how Jim Hurlbut's “Re-
porter-at-Large” broadcast on recent
Goldblatt estate auction won an over-
whelming response from listeners. Sec-
ond mailing plece presents comparisons
between natlonal network Hooperatings
and WMAQ local ratings.

KYA PRESIDENT CRUM

BUYS PM WITH BARNES

THE SALE of controlling interest
in the New York newspaper PM
may prove embarrassing to one of
its purchasers, Bartley Crum, San
Francisco attorney and author.

Mr. Crum, who bought control
of the newspaper from Marshall
Field III with Joseph Barnes, for-
eign editor of the New York Her-
ald Tribune, is president and direc-
tor of KYA San Francisco, owned
by Dorothy Thackrey. Unless Mr.
Crum breaks his San Francisco
radio ties, he will find his new ven-
ture throwing him into competition
with the owner of the station which
he serves as an officer. Dorothy
Thackrey is owner of the New
York Post. Mr. Crum intends to
move permanently to New York
and take over the post of publisher
of PM. Mr. Barnes, wartime deputy
director of the overseas branch of
the Office of War Information, is
resigning from his job on the
Herald-Tribune to become editor-in-
chief of PM. The KYA official tes-
tified during clear channel hearings
in favor of breaking down the clears
and providing more facilities for
the West Coast.

Lorillard Will Keep L&M
As Agency, James Avers

REPORT that the P. Lorillard
Co., New York, (Old Gold cigar-
ettes) is moving back to J. Walter
Thompson from Lennen & Mitchell,
New York, was denied last Wed-
nesday by Alden James, director
of advertising for Lorillard. Mr.
James told BROADCASTING that the
rumor was “absolutely unfounded”
and that “we deny it categori-
cally.”

Lennen & Mitchell has had the
account under the present contract
since Nov. 30, 1944, and prior to
that the J. Walter Thompson Co.
serviced it from Jan. 1, 1941. Len-

‘nen & Mitchell was the original

agency for the opening campaign
of Old Gold in May 1926 while
their association with Lorillard
antedates that campaign by two
years.

] o
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! HIFAM

(Continued from page 22)
had’}lot been called to consider the
comyjarative merits of FM and
HIFAM but to inquire solely into
the issues of the case. These were
whether the operation of W9XHZ
“has| shown the existence of any
techriial advantage of AM broad-
casting at very high frequencies”
and |whether the continuance of
the station “would serve to advance
the Hroadcast service.”

It vas pointed out that the Com-
missﬁm in allocations Docket 5805
in 1940 had weighed fully all the
merifls of high-frequency AM and
FM ;nd overwhelmingly chose FM
[BROADCASTING, June 1, 1940].

In L\defense of his experimenta-
tion, Mr. Tarzian told of favorable
publi¢ acceptance of HIFAM in
the RBloomington area. He said he
now wished to place another station

on the same frequency about 100
miles from Bloomington, at Ma-
rion, Ind., to study co-channel in-
terference and other characteris-
tics. Further plans call for an
additional transmitter in Blooming-
ton for adjacent channel experi-
mentation.

Mr. Tarzian also produced for
the record a number of letters from
listeners to his station as well as
comments from leading manufac-
turers. All expressed favor or in-
terest in the work.

Thomas T. Goldsmith Jr., direc-
tor of research for Allen B. Du-
Mont Labs., stated the “sound
quality available in the range of
carrier frequencies from 40 to 100
me using AM is excellent and the
further testing of this method is
certainly in the public interest.”
Mr. Goldsmith pointed out that Du-
Mont is “very much interested in
tests, since we also have done

to complete coverage

in north jersey

WNIR

Take the direct route to the consumers in

| the rich North Jersey area. No detours on

this road to product success. You can ride

along with our exclusive programming

beamed to the 1,000,000 homes covered

|
| by WNJR'S powerful 5000 WATTS.

the radio station of the

Newark News
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Otis P. Williams
General Manager
91-93 Halsey St.
Newark 2, N. J.

broadeasting in this range of fre-
quencies, using AM on the televi-
sion sound channel.”

Requesting reports of further
tests, Mr. Goldsmith continued: “In
view of interest in studies of meth-
ods of sound transmission for tele-
vision on the higher channels, I
would like to suggest that you also
investigate the possibilities of AM
:ound transmission on carriers be-
tween 500 and 900 mc.”

William J. Schnell, director of
engineering for Sentinel Radio
Corp., stated he believed the
HIFAM operation was workable.
He cited: reception on the high
frequencies “is usually free of at-
mospheric and man-made electrical
disturbances”; high band operation
“provides for the utilization of a
band width which permits a high
fidelity modulation spectrum giving
high musical quality to the
listener”; converters are cheap and
usable on AM sets, and that “the
propagation characteristies of such
frequencies are such that practical-
ly no interference at any time oc-
curs outside the effective service
area on the operating channel.”

Recommends Continuation

Recommendation that Mr. Tar-
zian’s experimental work be con-
tinued was made by letter by D.
M. Fetterman, vice president in
charge of engineering for Sonora
Radio and Television Corp. Mr.
Fetterman confirmed the economic
receiver and converter aspect and
said Sonora believed HIFAM would
create a “new public service by
providing additional broadcasting
which can be received on satisfac-
tory low cost equipment.”

Personal agreement with the eco-
nomic factor was expressed also by
B. H. Irwin, chief engineer, Nob-
lett-Sparks Industries Ine.

W9XHZ was authorized by the
Commission in September 1945 and
was licensed in January 1947. The
station went on the air in May
1946 with 200 w radiated power on
87.75 mc vsing a 200 ft. antenna.
The station puts a 100 microvolt
signal into Bedford, Ind., 21 air
miles distance, Mr. Tarzian said,
and covers the Bloomington area
with 5 millivolts.

Some 400 converters were sold
to listeners in the area in addition
to 100 combination AM-HIFAM
sets. Mr. Tarzian stated he has
back orders for another 1,000 con-
verters and could readily manufae-
ture converters, receivers and
transmitters should the system be
authorized on an expanded basis.
FCC earlier at the time of licens-
ing W9XHZ told Mr. Tarzian a
legislative hearing would be neces-
sary to designated channels for
commercial operation.

WO9XHZ has been broadcasting
daily 5-11 p.m. and also on Sun-
day afternoons. Programs are
fashioned after regular broadcast
service and range from coverage of
the Indiana U. and local high-
school sports events to musical and
public service-type programs.

Mr. Tarzian stated he proposes
to duplicate the programs of his
regional station now under con-
struction there. The standard out-
let is assigned 1 kw fulltime on
1370 ke and is to begin program
tests within a few weeks. Mr. and
Mrs. Tarzian also hold permit for
a television station on Channel 10
(192-198 mc) at Bloomington which
is to begin telecasting about late
summer. NBC affiliation for the TV
outlet is contemplated.

HIFAM’s champion had been de-
sign and development engineer for
Atwater-Kent from 1924-1936 and
from that time to 1940 was chief
engineer of RCA Argentina. From
1940 to 1944 he was chief engineer
of RCA’s Bloomington plant and
was in charge of RCA’s proximity
fuse program there. He entered
business for himself in 1944,

Mr. Tarzian’s Washington coun-
sel in the proceeding is Abe L.
Stein and Camden R. MecAtee,
Washington.

Henry G. Car;da

HENRY GREENMAN CANDA,
56, senior account executive of
BBDO New York, died Thursday
at his home in New York of a
heart attack. Mr. Canda had been
associated with the agency since
1620. He handled the National City
Bank and Ethyl Corp. accounts for
the agency. Surviving are his wife,
Mrs. Lucille Canda, and a son.

FRIENDS

“To make a friend, you must be one.”

Twenty years of service to farmers in

Kansas

and adjoining

states have

made us their friend.

WIB

TheVoice-~Kansas
/7 TOPEKA
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Immediate Delivery

PRICE sbao.oo

TYPE 70-D
RCA HIGH-FIDELITY
TRANSCRIPTION TURNTABLE

Standard of the Studios—NEW EDITION

Over 3000 vunits of this professional series are now in use

e Type 70-D is designed specifically to meet
your needs for higher and higher reproduc-
tion quality in studio transcriptions.

In this unit—latest of the “70 series""—you
will find all the exclusive features of the pre-
vious models . . . and important new ones.
There’s the universal lightweight pick-up
with the diamond-point stylus . .. unexcelled
for high-fidelity characteristics on either
vertical or lateral recordings. And the me-
chanical filters and spring clutch assembly

that completely isolate the driving motor
from the platter and fly-wheel assembly.
There’s the heavy-duty, constant-speed
synchronous motor with all the driving
power you need for recording and reprodic-
ing at 33% or 78 rpm. And there’s the hand-
some new hinged-door metal cabinet with
its durable formica top . . . with the inside
space to house booster amplifiers and record
cueing amplifiers . . . and with accommoda-
tions on the formica top for adding an RCA.

72-Dor 72-DX Recording Attachmeat when
you decide to go into recording.

For the finest response from your record-
ing . . . for dependable timing to the very
last second . . . for even running and smooth
starts and stops, this studio turntable has it!
Available in two cabinet-top heights ... 28
inches and 30 inches. Equipped with con-
venience-plug outlets for a-c and audio cir-
cuits. Ask your RCA Broadcast Sales Engi-
neer for complete data, or write Dept. 19-E.

TYPICACLATERAL RESPONSE OF AN MI.4875.G PICK UP AND FILTER

TYPICAL VERTICAL RESPONSE OF AN MI.4875.G PICK UP AND FILTER

A

N I

\\\v.l

R

DECIBELS

vk \

DECIBELS
&

| | —— L1 TRANSCRIPTIONS NAB LATERAL
L2 HOME 500 CPS CROSS-OVER FREQUENCY
(-3 HOME 300 CPS CROSS-OVER FREQUENCY

== L4 FLAT RESPONSE [OPEN AT HIGHER FREQUENCIES!

V.1 NAB Standard Vertical
V.2 Transcriptions (worn)

50 00

Telecasting

1000
FREQUENCY IN CYCLES PER SECOND

10.000 so 100

1000 10.000
FREQUENCY IN CYCLES PER SECOND
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Council B

BASIC ABC 5000 WATTS
Represented By

EDWARD PETRY CO.. INC.

Bisltimme'’s

Listoning
Habit

MUTUAL

BROADCASTING SYSTEM

JOHN ELMER, Prosident

GEORGE H. ROEDER

General Masoger

Exclusive Notionol Representotives

WEED & CO.
New York, Chicago, Boston,

Detrols, Allante, Hollywoed,
San Francisco
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ARRY FINLEY PRODUCTIONS, Hol-

lywood, has signed ANN DVORAK

and her husband, IGOR DEGA, to
do 13-week “Mr. and Mrs.” television
geries to be produced on 16 mm. film.
Production s scheduled to begin in
three weeks.
BELLE MITCHELL and FRANK LACK-
TEEN have joined cast of Jerry Fair-
banks' “Public Prosecutor” video series
for NBC
ADV. FEDERATION of AMERICA has
announced following have been elected
to membership: WHBF Rock Island,
Ill.; Leonard M. Sive and Assoc., Cin-
cinnati; Callaway Assoc.; Boston; KSIB
Creston, Iowa, and Wiley, Frazee &
Davenport, New York.
BOB DREWS, announcer-comedian of
WNLK Norwalk, Conn., has been added
to faculty of Gagwriters Institue, where
he will serve as lecturer and con-
sultant.

Equipment

P. B. REED and C. A. LaHAR have been
appointed as field sales administrators
in Eastern and Western regions, re-
spectively, of RCA Engineering Products
Dept. Mr. Reed will make his head-
quarters in Camden, N. J., while Mr.
LaHar will maintain office at 621 S,
Hope St., Los Angeles.

JACK A. BERMAN, salesmanager since
1939 of Shure Brothers Inc., Chicago
(microphones and acoustic devices),
has been appointed
vice president in
charge of sales. He
has been with Shure
for 14 years.
MAGNAVOX Co,,
Fort Wayne, Ind.,
has announced new
automatic nolse
suppressor as op-
tional equipment on
all its postwar in-
struments. Price is
approximately $25
plus installation,
Firm also 18 equip-
ping its instruments

Mr. Berman
with range control which permits 1is-

tener to cut off
necessary because
record grooves.
NATIONAL ELECTRONICS Conference
1847 proceedings have been printed and
are avallable at $4 a copy from Dr.
R. BUSS, secretary, NEC, Electrical
Englneering Dept., Northwestern Tech-
nological Institute, Evanston, I1l. Coples
of 1946 and 1944 proceedings are also
avallable at $3.50 and $3 a copy, respec-
tively.
WESTINGHOUSE ELECTRIC Corp.,
Home Radio Div. Pittsburgh, has an-
nounced development of micarta ma-
terial for use in radio cabinets and
featuring extreme durability and qual-
ity appearance. It will resist abrasion.
chipping, denting or breaking, according
to firm. First application of micarta
is belng made in new model 184, Mi-
carta  Duo table radio-phonograph
combination, to be released by West-
inghouse May 5.

high frequencies if
of roughness in

WBEL Beloit Will Take
Air May 15 on 1380 ke

WBEL Beloit, Wis., will take the
air May 15 on 1380 ke with 500
w daytime, Russ Salter, manag-
ing director of the station, has an-
nounced.

Bob Underhill of Beloit will be
sales chief and Jim Schweitzer of
WAUX Waukesha, Wis., will be
in charge of sales in Rockford, IlI.,
and Janesville, Wis., both neigh-
boring cities. Studios and offices
are under construction in down-
town Beloit. A 200-foot antenna is
being erected and a new 1 kw
transmitter is being installed. Li-
censee of the station is Beloit
Broadcasters Inc. It is represented
nationally by McGeehan and
O’Mara Inc.

RCA Clinic Views
TV Technical Side

BROADCAST ENGINEERS from
all over United States gathered for
week-long RCA Technical Televi-
sion Clinic fortnight ago in Cam-
den, N. J. The 65 visiting engi-
neers took an intensive course de-
signed to prepare them for telecast
operations in 1948. RCA Engineer-
ing Products Dept. executives con-
ducted the course.

The engineers saw the television
equipment used by many stations,
and discussed and operated sample
units.

To familiarize the group with
motion picture aspects of televi-
sion programming, several sessions
were held on film projection equip-
ment. T. Gentry Veal, in charge
of television laboratories of East-
man Kodak Co., discussed technical
aspects of motion picture films and
most effective techniques for proec-
essing film for TV presentation.

The engineers saw many of
RCA’s more important installa-
tions in the Philadelphia area. At
conclusion of the course, they were
presented with certificates.

According to M. A. Trainer,
manager of the RCA Television
Equipment Section, another train-
ing clinic of this type will be con-
ducted on the West Coast immedi-
ately following the NAB conven-
tion this month.

Among those present, were:

Oliver C. Beitel, KDKA Pittsburgh;
Joseph F. Novy, CBS, Chicago; Martin
L. Jones, WCAO Baltimore; Warren
L. Braun, WAAM (TV) Baltimore;
Jerome J. Weaver, WIOD-TV Miami;
Harvey J. Aderhold, WCON Atlanta;
H. B. Seabrook, RCA, Montreal; W.
J. Kotera, WOW Omaha; W. G. Eber-
hart, WSBA York; J. L. Hodgkinson,
WHIO Dayton; M. N. Barwick, oD
Miami; G. F. Sprague, WIOD Miami;
E. V. Wolstenhome Jr., WRNL Rich-
mond; J. E. Mathiot, WGAL Lancaster;
8. T. Terry, WRVA Richmond; H. W.
Holt, WKBW Buffalo; A. H. Jackson,
WTIC Hartford; William C. Ellsworth,
Westinghouse, Philadelphia; Glen Davis,
WCPO Cincinnati.

Frank A. Dieringer, Vindicator Print-
ing Co. (WFMJ), oungstown; Frank
R. Seitz, WFIL Philadelphia; Paul C.
Schulz, KYA-KLAC S8an Francisco;
Blair Thron, WFPG Atlantic City; C.
J. Auditore, WOR_ New York; E. B.
Stern, Mississippi Valley Broadcasting
Co., New Orleans; Reed E. Snyder,
Central Broadcasting Co., Des Moines;
Paul Arvidson, WOC Davenport; John
T. Beeston Jr., WHO Des Moines; Henry
R. XKaiser, WWSW Pittsburgh; N. J.
Zehr, KWK St. Louis; Joe Herold, WOW

Omaha; David Bain, RCA, Kansas Cit%;'

Stan DBennett, KOMO Seattle; E.

Kelly, WSB Atlanta; Clarence Jones,
WJR Detroit; B. T, Wilkens, WKBN
Youngstown; Warren P, Williamson
Jr., WKBN Youngstown; David New-
borg, RCA, Camden; P. G. Walters,
RCA Atlanta; J. G. Carey, WBT Char-
lotte; H. T. Wheeler, KPRC Houston;

E. Frase Jr, WMC Memphis; J. R.
Whitworth, WMC.
Joseph A. Volk, WEW St. Louis;

P, K. Baldwin, WHDH Boston; H. S.
Holland, WFBM Indianapolis; E. E.
Alden, WIRE Indianapolis; H. G. Cole,
WSBT South Bend; E. C. Tracy, RCA,
Chicago; Edwin L. Keim, WWVA Wheel-
ing; H. K. Warner, RCA Institute, New
York; C. A. Runyon, WGH Newport
News; John C, Peffer, WTAR or-
folk; R. J. Palmisano, RCA, Atlanta;
J. S. Pesce, RCA, Camden; E. T. Grif-
fith, RCA, Camden; Bernard C. O'Brien,
WHEC Rochester; M. E. Thompson,
WSAV Savannah; E. Diamond, Tele.
Corp. of W. Va.,, Wheeling; Thomas
B. Friedman, WHK Cleveland; Richard
H. Davis, WOR-TV New York; C. W.
Slaybaugh, RCA_ International, New
York; George R. Riley, WOR, and P. J.
Bingley, WPTZ Philadelphia.
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CONVENTION NETWORK

WIP, MBS Installing Lines
For Political Coverage——

SPECIAL NETWORK is being set
up within the city of Philadelphia
by WIP and MBS for coverage of
the Republican and Democratic
conventions during June and July.
Lines are to be installed to tie
together the city’s major hotels
where delegates and candidates
will be housed, Convention Hall,
and WIP studios, which will serve
as Mutual’s control point.

Forty-five commentators and
newscasters from Mutual and WIP
will originate programs from Con-
vention Hall during the sessions,
with round-the-clock news desks
collating reports for the broadcast-
ers.

Special microphones will be in-
stalled at delegates’ headquarters
and on the speakers’ platform,
with “traveling mikes” being used
for interview purposes. Two-way
“walkie-talkie” will keep corre-
spondents on the convention floor
in constant touch with master con-
trol.

Tube-Making Device

MANUFACTURE of 10-inch cath-
ode-ray television picture tubes at
Lancaster (Pa.) plant of RCA
Tube Dept. has been further
stepped up by the installation of
the first of three giant “settling
machines.” The new machine han-
dles 144 glass bulbs at a time at
the critical point at which the
luminescent face is applied to the
cathode-ray tube. The process pre-
viously was performed by hand
on each individual bulb. Now only
one girl operator is needed to load
and unload the machine.

Cemetery Radio
TWO-WAY radio service for ex-
pediting burials and avoiding con-
fusion which attends multiple fu-
neral processions is being sought
by Mount Carmel Cemetery, Hill-
side, Ill. Application has been filed
with FCC in Washington.

National Advertisers

When Shopping for BIG RETURNS in
the Maritimes, your best ‘‘MARKET
BASKET" is CHNS . .. Ask

JOS. WEED & CO.,
350 Madison Ave., New York,

They also know about our new

5000-WATT TRANSMITTER
HALIFAX NOVA SCOTIA

CHNS

HALIFAX NOVA SCOTIA
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WDZ MOVE

PROPOSED DECISION to grant move of WDZ Tuscola, Il

Transfer to Decatur
Is Proposed
(1 kw

day on 1050 ke¢), to Decatur, Ill.,, was announced last Monday by FCC.
Comr. Clifford J. Durr, dissenting from the majority opinion and
concurred with by Chairman Wayne Coy, held that FCC’s duopoly

rule should effect’ denial of the
switch in view of increased primary
service overlap with WMBD Pe-
oria, Ill. Comr. E. M., Webster
did not participate in the decision.

The majority concluded the move
was in the public interest since
Tuscola (2,838 pop.) would con-
tinue to receive primary coverage
from the proposed operation of
WDZ in Decatur (59,305 pop.),
which presently has a fulltime
local outlet and an FM station.
An auxiliary Tuscola studio would
be maintained, record showed.

FCC indicated the overall popu-
lation to be served would be in-
creased to 680,459 persons from
-present 603,397 and that areas
losing or gaining WDZ service re-
ceive multiple other signals. Inter-
ference. to WKTM Mayfield, Ky.,
and WEPQ Kenosha, Wis., would
be lessened by the proposed Decatur
operation, the opinion also con-
cluded.

Edgar L. Bill, president and
23.6% owner of WDZ, is presi-
dent and 49% owner of WMBD,
and the two stations have three
common  director-officers, FCC
found. Overlap by the 0.5 mv/m
(rural) contours of the outlets
would be increased from present
24.4% in area and 17.6% popula-
tion to 47.7% area and 43% popu-
lation served by WDZ, the record
showed. Overlap of the 2 mv/m
(urban) contours would be raised
from a negligible figure to 5.2%
area and 7.2% population.

The majority reasoned the duo-
poly rule (Sec. 3.35) would not
be violated since Peoria and De-
catur are in two distinet trade

areas, the stations having separate
programming, sales and other op-
erations. Further it was noted that

NN W. 46 5%
HENRY GREENHELD, Mgr. Director  NLY.19
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several other services are obtain-
able in the overlap zones.

Comr. Durr held the WDZ grant
is a direct violation of Sec. 3.35
as the overlap is ‘‘substantial”
within meaning of that rule and
that the separate trade area argu-
ment is not mentioned in the duo-
poly law. He also considered the
grant contrary to the Commission’s
policy of preferring grants to
communities which have no local
outlet and that “on a number of
occasions” FCC has “even sacri-
ficed engineering standards in or-
der to provide a community with
its first radio outlet.”

Comr. Durr pointed out that five
times as many people live in the
overlap area as in Decatur and
that for the purpose of construing
Sec. 3.35 the majority considered
only the 10% living in the city.

INDIANA CONFERENCE
TO FEATURE COY TALK

SECOND ANNUAL Conference
on Radio in Education will be held
at Indiana U., Bloomington, on
Thursday and Friday, July 29 and
30, it was announced last week by
George C. Johnson, director of edu-
cational radio at the university and
chairman of the conference.

Wayne Coy, chairman of the
FCC, has tentatively been engaged
to speak at an all-university convo-
cation, Mr. Johnson stated. Theme
of the conference is “Radio and
Education for the Democratic Way
of Life.”

National leaders in education and
radio have been invited to par-
ticipate in the conference which
will consist of discussion groups,
addresses, displays, and demonstra-
tions of broadcasting methods,
audio teaching aids, and audio
school equipment.

All inquiries should be addressed
to Mr. Johnson, Director of Edu-
cational Radio, Indiana U., Bloom-
ington, Ind.

Christian Radio School

SUMMER SCHOOL of Christian
Radio this year will conduct three
two-week courses in the arts and
techniques of gospel broadcasting
in home and missionary work.
From June 21 to July 2 school will
be held at Bible Institute of Los
Angeles; July 12 to 23, Providence
Bible Institute, Providence, R. I,
and Aug. 9 to 20, Moody Bible
Institute, Chicago. Full informa-
tion may be secured by writing
Radio Station HCJB, 156 Fifth
Ave., New York.

Telecasting

Chesapeake Stakes

WITHIN two hours of the
running of the Chesapeake
Stakes WMAR-TV, Sunpa-
pers’ television station in
Baltimore, had film ready for
the air. Edward Nolan, staff
cameraman, left Havre de
Grace, 36 miles away, with
the film at §5:17 p.m. and by
7:10 p.m. it had been proc-
essed, viewed and edited and
the commentary written. Film
was presented at 7:30 p.m.
as lead-off item on 15-minute
newsreel.

RADIO SESSIONS HELD
BY MISSOURI COLLEGE

RADIO’s important role in post-

war Germany was described by Dr. .

1. Keith Tyler, Ohio State U. radio
director, at a dinner April 23 cli-
maxing the second annual Linden-
wood College radio conference in
St. Charles, Mo. The speech by
Dr. Tyler, former radio consultant
to the U. S. Army in Germany,
was recorded and rebroadcast over
10 Illinois and Missouri stations.

Highlight of the afternoon ses-
sion was a panel discussion, “Has
Radio Come of Age?”, moderated
by W. G. Bowling, Washington U.
dean of admissions. Panel mem-
bers were Harry Renfro, KXOK;
Ray Dady, KWK; David Paster-
nak, KSD and KSD-TV, and Mar-
guerite Fleming, radio consultant
of Harris Teachers College, all of
St. Louis. Featured on a pre-
conference morning session were
Edward Breen, manager, KVFD
Ft. Dodge, Iowa, and Joe DuMond,
manager, KXEL Waterloo, Iowa.
The one-day conference, directed
by Martha May Boyer, Linden-
wood’s radio chairman, was at-
tended by approximately 250 stu-
dent delegates from area schools,
colleges and universities.

Monogram Radio Names

Noyes West Coast Head
NORMAN E. NOYES, Los An-
geles manager for Avery-Knodel
station representatives, has been
named West Coast manager for
Monogram Radio Programs Inc.,
Lowell E. Jackson, president of
the company announced Thursday
at his Chicago headquarters. Mr.
Noyes, a native of Hollywood, pre-
viously was with ABC Spot Sales
on the West Coast.

Mr. Jackson also disclosed that
Monogram, which is only four
months old but already has one
or more transcribed programs on
over 400 stations, has purchased
a three-story building in Nashville
as an operations base. Within two
months, a New York office will be
opened, he said.
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New Market
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Wll'h thls
New Medium

WNAO

ABC Network
RALEIGH, N. C.

Broadcasting Service of The
Raleigh News and Observer
°

5000 Watts

Day & Night...850 Kec.
°

157,470 ABC Listener-Families*
$386,211,000 Retail Sales**

‘BMB 1946 **SM 1947 Survey
L

Represented by Avery-Knodel, Ine.
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EII ott-Haynes  Reports
‘McCarthy’ Top Program
THREE CANADIAN programs

Programs were led by
rlie McCarthy with rating of
, followed by Fred Allen 37.6,

olly 33.2, Amos 'n’ Andy 29.4,
vic Hall 24.6, NHL Hockey (Ca-
nadjan program) 23.5, Wayne &
Shugter (Canadian program) 22.6,
Twénty Questions 22.6, and Share
the | Wealth (Canadian program)
22.2

Fjrst five English language day-
timg programs in March were Ma
Perkins 18.9, The Happy Gang
(Canadian program) 18.8, Pepper
Youpg’s Family 18.6, Big Sister 18,
and (Life Can Be Beautiful 17.3.

French language evening pro-
gramps were led by Un Homme et
Son| Peche 42.5, followed by En-
chantant dans le Vivoir 40.8, Radio
Cargbins 38.5, Le Ralliement du
Rire| 37.9, and Metropole 36.

French language daytime pro-
granLls were led by Rue Principale
32.3, followed by Jeunesse Doree
30.6, Tante Lucie 23.3, Les Joyeux
Troybadours 21.9, and Le Quarte
d’heyire de Detente 21.7.

CHOY Pembroke, Ont., inaugurated its
new |-kw RCA transmitter on May 1.

DETROIT'S four Dorothy Daradays, (1 to r} Joyce Chapman, Jean Deé shong, Cherie

Llee and Pat Hobar, dine with sponsors and agency officials.
William C. Eldred, executive secretary of DRDA; Harry Averill,

W. B. Doner & Co.;

Standing (1 to r)
account executive,

Dave Karp, president, DRDA, and Sam Bez, chairman, DRDA

trade interests committee.

*

TEN SHOWS SPONSORED

BY DETROIT DRUGGISTS

FOUR YOUNG women, each using
the air-name of Dorothy Daraday,
are presenting a series of ten five
and 15-minute women’s programs
weekly, under sponsorship of the
Detroit Retail Druggists Assn.,
over four Detroit stations.

The programs, handled through
the W. B. Doner & Co. agency,
cover homemaking hints, style
notes and child care, among other

EYE APPEAL as well as LISTENER INTEREST

FOR YOUR STATION

Radio Albums individually
planned for your station have
tremendous listener appeal . .
cement listener support.

No Cost to-you . . . no cost to
your listeners. The American
plan guarantees free, postpaid
distribution of thousands of
albums throughout your broad-
casting area.

Exclusive rights — American
lalbums are available to only
one station in each city.

IProven effective — Our per-
sonnel has had almose 10 years

experience in the design, pro-
duction, sales and distribution
of Radio Picture Albums uti-
lized by nearly 200 scations
from coast to coast. These
albums attract new station
accounts, increase station reve-
nue.

Finest available — American
albums are individually de-
signed, and beautifully * ex.
ecuted — the finest available.
Write, wire or phone — Full
information gladly sent without
cost or obligation to you.

Act today — write, wire
lor phone for complete de-
tails. No obligation.
Phone 4-9180
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topics. Sponsored on behalf of the
association’s 700 independent mem-
bers, the program features Miss
Jean De Shong on WWJ, Cherie
Lee on WXYZ, Joyce Chapman on
WJBK and Pat Hobar on WKMH.
Their air name is derived from in-
itials of the association. Plans are
being considered to extend the pro-
gram to six Detroit stations.

Magidoff Cites Russia’s

‘Hostile World’ Pattern

ROBERT MAGIDOFF, former
NBC Moscow correspondent who
left Russia April 16 after being
accused of espionage for the U. S.
[BROADCASTING, April 19], said in
New York fortnight ago that the
incident was part of a Soviet pat-
tern intended to demonstrate that
the U. 8. S. R. “is surrounded by
a hostile world.”

He said that although it is “next
to impossible” for foreign news-
men to cover Russia adequately,
the little news that can be cleared
is so vital that the effort must be
made.

Mr. Magidoff will make a series
of broadcasts for NBC and then
go on a lecture tour, he said. Wil-
liam F. Brooks, NBC vice presi-
dent, said that Mr. Magidoff’s fu-
ture assignment has not yet been
decided by the network. He added
that NBC has not decided either
whether it will keep a correspond-
ent in Moscow.

Canadian Press
ASSOCIATE membership for Ca-
nadian broadcasters in Canadian
Press, similar to associate mem-
bership in AP offered U. S. sta-
tions, was turned down at last
week’s CP board meeting at To-
ronto. CP felt there was no demand
for associate membership, that sta-
tions were satisfied with Press
News (radio subsidiary of CP)
service. Canadian Assn. of Broad-
casters had inquired about pos-
sible associate membership of CAB
stations.

BROADCASTING

CKRC President Elected"

Head of Canadian Press

VICTOR SIFTON, publisher of
Winnipeg Free Press and president
of Transcanada Communications
Ltd. (CKRC Winnipeg), was elect-
ed president of Canadian Press at
annual meeting at Toronto.

Herve Major, editor of Mon-
treal La Presse, which owns CKAC
Montreal, was chosen first vice
president, and Roy Thomson, own-
er of CKGB Timmins, CJKL Kirk-
land Lake, CFCH North Bay, and
a chain of Ontario dailies, was
elected second vice president.

Directors elected, whose papers
have radio affiliates, are H. S.
Graves, Victoria Colonist, CJVI
Victoria; W. A. MacDonald, Ed-
monton Journal, CJCA Edmonton;
John D. Southam, Calgary Herald,
CFAC Calgary; Sen. W. R. Davies,
Kingston Whig-Standard, CKWS
Kingston and CHEX Peterborough;
Arthur R. Ford, London Free
Press, CFPL London; R. J. Ran-
kin, Halifax Mail, CHNS Halifax,
and T. F. Drummie, St. John Tele-
graph-Journal, CHSJ St. John.

Mr. Sifton and Roy Thomson
were named president and vice
president, respectively, of Press
News Ltd., radio subsidiary of Ca-
nadian Press. PN reported increase
in stations taking service from 66
to 77 during the year.

Jewett Appointed
APPOINTMENT of Frank B.
Jewett, a former president of the
National Academy of Sciences, as
a member of the National Advisory
Committee under the Research and
Marketing Act of 1946 was an-
nounced April 23 by the U. S. Dept.
of Agriculture. Among the com-
mittee’s functions are consultation
with officials of the department
and the making of recommenda-
tions relative to research and serv-
ice work authorized by the act. Mr.
Jewett has served as vice presi-
dent of American Telephone and
Telegraph Co. in charge of devel~
opment and research and as presi-
dent of Bell Telephone Labora-
tories. More recently he has been
chairman of the board of Bell.

CANADA'S

FOURTH

MARKET

WINNIPEG

A"MUST"BUY

CRRC

630KC.NOW 5000 WATTS
REPRESENTATIVE: WEED & CO.
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Three basic elements of design determine how
easy your transmitter is to inspect . . . safety,
accessibility and visibility.

Here's how these features stack up in the new

Westinghouse FM transmitters.
Safety . . . All front and rear access doors are elec-
trically interlocked and provided with high-volt-
age grounding for safety of operating personnel.
Accessibility . . . All key circuits are contained
in 2 drawer-type chassis, accessible from the
front of the transmitter.

The centralized control pancls drop forward,
exposing components and wiring. All components
are accessible through full-length rear doors.
Visibility . . . All tubes are scen from the front
of the transmitter. Log meters are at cye level.
They have 270° anti-parallax scales with white

See the new Westinghouse 10
KW FM Transmitter, NAB Con-
vention, Los Angeles, May 17-21.

T T
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. « . in the NEW Westinghouse FM Transmitters

on black numerals. Large windows in the rear
doors permit quick, easy visual inspection.

It's these important clements . . . found in
advanced form in Westinghouse FM transmitters

. that protect your investment and forestall
obsolescence . . . simplify maintenance and in-
spection . . . and keep you on the air.

Your Westinghouse salesman is anxious to
show you how these features benefit you; or
write Westinghouse Electric Corporation, P. O.
Box 868, Pittsburgh 30, Pennsylvania.

Here are more features . . .

» replace tubes in a matter of seconds.

» “finger-tip reach’ for all tubes from FRONT of
transmitter.

¢ only one control to adjust output power.

¢ S. W. R. indicator monitors operating conditions
of transmitter line and antenna. J-02147

Mr. C. C. Smith can help you
in the Southeastern area
Your Westinghouse trans-
mitter salesman has at his
finger tips all the facilities
to help you solve all your

broadcast problems .

from planning to operation.
Mr. C. C. Smith, one of
several Westinghouse Elec-
tronic Sales Engineers as-
sists him throughout the
Southeastern area. Since his
student days at Georgia
Tech, he has spent twelve
years with the Westing-
house Radio Division, as-
suming his present duties

in 1946.
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D‘AN 0. HUNTER, chief engineer at
WMAL Wa.shlngton, resigned April
23 to become an associate in Wash-
ington consulting firm of Jansky and
Balley, specializing in television. He
headed WMAL's engineering staff for
nearly five years.

MAX H. BICE, former chief engineer at

KMO Tacoma, Wash., has joined KTNT

Tacpma, new FM outlet now under
truction, as chief engineer.

H. |S. OLSON, former television tech-

nician with General Electric Supply
rp., Los Angeles, has joined KFI Los

Angeles in engineering department.

BOB LAWTON, engineer with WWL New
Orléans, is the father of a girl, Phyllis.

KENNETH BEHNKEN, former engineer
at WLIN Merrill, Wis., has jolned stafl
of WCNT Centralia, Il

DON KLEFFMAN has Joined engineer-
ing|staff of WHBY Appleton, Wis.

WILLIAM R. STEFAN, who spent
three years as Army radio and radar
techinictan, has Joined technical staff
of KDKA Pittsburgh.

GIMBELS' TV

Big Philadelphia Store
Finds It Aids Sales

GIMBELS, Philadelphia department store, has obtained bigger store
traffic and sales through use of television, but still considers its purchases
of television time as on an experimental ba51s, according to David Arons,

publicity director of Gimbel Bros.

The store has just completed its
first year of sponsorship of The
Handy Man, weekly program on
Philco television station WPTZ
Philadelphia. The store regards
The Handy Man a huge success.

Program presents Jack Creamer
mixing lively patter and commer-
cials for Gimbels while he shows
how to peel onions without weep-
ing, how to caulk a drafty window,
how to cut out plywood toys, or
how to be handy generally around
the house. Assisted by Carol Reed,
he offers answers to the gamut of
“fix-it” questions from the televi-
sion audience.

Executives watching results of
program report that every 15-min-

SERVICE DIRECTORY

.

FREQUENCY MEASURING
SERVICE

| Exact Measurements - of ony time.

RCA COMMUNICATIONS, INC.

L
|
eepecececececsecccancasascscancsae -
|

Custom-Built Equipment
U. S. RECORDING CO.

1121 Vermont Ave., Wash. 5, D. C.

District 1640
64 Broad Strest, New York 4, N. Y.
e ememeana seoman Secmvecmanemnen oad
ﬂuwm SALES & ERECTING CO. REPRODUCER REPAIRING
Radio Towers SERVICE

Erection, lighting, painting &
Ground Systems
6100 N. E. Columbia Blvd.
Portland 11, Oregon

ALL MAKES--SPECIALISTS 9A'& 9B
NOW--48 HOUR SERVICE

BROADCAST SERVICE CO.

334 ARCADE BLDG.. ST. LOUIS 1, MO.

|
€. H. Fisher, Agent Phone TR 7303
|

LLOYD R. AMOO
| CONSULTING RADIO ENGINEER
121 EIGHTH ST., S.E. PHONE 845-W

| JAMESTOWN, NORTH DAKOTA
|

GEORGE P. ADAIR
Radso Engineering Consultans

1833 M STREET, N. wW.

EXECUTIVE 1230 WASHINGTON 6, D. C.

Radio Towers Erected
Painted and Serviced
Ground Systems and
Transmission Lines
Installed

&AY PLYMATE COMPANY, INC.

14 Apco Tower Phone 7-7813
Oklahoma City, Oklabhoma

LEE E. BAKER

CONSULTING RADIO ENGINEER
FRITZ BAUER, Associate
826-28 Londers Bldg.—Ph. 3621
SPRINGFIELD, MISSOURI

| RADIO TOWERS
Ground Systems & FM Antennas
| Erected, Painted & Serviced
[ADVANCE RADIO TOWER
|  CONSTRUCTION CO.

4614 S. Compton Ave. Adams 3-4197
| Los Angeles 11, Calif.

ARCHER S. TAYLOR

Consulting Radio Engineer

BOX 1479
MISSOQULA, MONTANA

PHONE 85362

Radio towers, AM and FM,
erected, painted and serviced
coast 1o ceast
¥owers for sale; immediate
delivery
| Write, wire or phone 3503
John Greene

| GREENE TOWER CO.

| Southern Pines, N. C.
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**'VACANCY

YOUR FIRM’S NAME in this vacancy”
will be seen by 15500 readers—
station owners cnd _managers, d\ld

and
for AM, FM, Television and fcaimilc
facilities. Write or wire . .

BROADCASTING

ute stanza has caused increased
sales, The Handy Man sold dozens
of ice cube trays, sold out an entire
stock of tearless onion choppers in
two weeks, and substantial quanti-
ties of higher-priced items.

The store also tested pulling re-
sponse of The Handy Man by pre-
senting Easter hat style show as
part of one program. More than 50
women visited the store during the
following week and asked for spe-
cific hats they had seen on the
show.

Program also was used to give
televiewers a preview of a Sunday
newspaper advertisement. Tele-
viewers were shown the ad by Mr.
Creamer two days before its ap-
pearance. It featured gloves to go
on sale on Monday, but more than
50 pairs of gloves were sold on the
Saturday preceding to video
viewers.

“You can see why we're buying
television to advertise our mer-
chandise,” Mr. Arons commented.

Vess Spot Campaign

A 26-WEEK spot announcement
campaign on 42 stations in 34
cities of 10 states has been placed
by Vess Beverage Co., of St. Louis
(Vess Cola), through Olian Ad-
vertising Co., St. Louis.
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REDERIC W. ZIV Co., Cincinnati, has

announced sale of its “Guy Lom-

bardo Show™” and ‘BEasy Aces” to
Canadian Ace Brewing Co., Chicago.
Brewery will run programs in Chicago,
former show once weekly and later pPro-
gram five times per week. Ziv Chicago
office handled sale,

7'atntaél¢

JACK P. DOUGHERTY, formerly on
sales staff of WTUX Wlilmington, Del,,
has been appointed eastern representa-
tive for C. P. MacGregor Co., transcrip-
tion firm.

CHARLES MICHELSON Inc., New York
transcription firm, has announced its
business is running ahead of last year
by 489%. New accounts placed during
past week for its series, ‘““The Avenger,”
include WKIC Hazard, Ky.;, KMAC 8an
Antonio, and KXLR Little Rock, Ark.

OLIVER W. NICOLL, vice president and
natlonal director for U. S. of Towers
of London, international transcription
firm. is in London for conferences with
HARRY ALAN TOWERS, president and
international director. While in Lon-
don, Mr. Nicoll wlu direct three tran-
bcrlptlons in firm’s “London Playhouse”
serles.

29:30 lnc, Hollywood, July 1 will re-
lease '‘Joseph Cotten & Co.” package,
according to STUART LUDLUM, pro-
ducer and general manager. Tran-
scribed program_series s belng mar-
keted through Broadcasters Guild in
citles where memberships prevail and
elsewhere by 29:30 Inc. direct.

C. P. MacGREGOR, president of Mac-
Gregor Transcription Studios, Holly-
wood, has been elected vice president
of Los Angeles Rotary Club No. 5.

BROADCASTING o

BRIDGEPORT COVERAGE

3 Stations Cooperate to Give
Description of Big Fire

COOPERATION was the keynote
April 22 when the three Bridge-
port, Conn.,, stations combined
facilities to cover a half-million
dollar fire at the Cilco Terminal
lumber yard.

Program was originated at trans-
mitter of WLIZ, located within
the lumber yard and already off
the air. From there it was fed to
.studios and then by remote line to
WICC. Another remote line car-
ried program to WNAB for air-
ing.

Harry Osborne and Jack Dahlby
of WNAB and Bill Elliott and
Wally Dunlap of WLIZ did on-
the-scene broadcast and then Al
Welling, WNAB announcer, inter-
viewed newspaper reporters and
photographers from the editorial
room of the Bridgeport Post and
Telegram.

Two Texas Colleges Hold
Video Dramatics Classes

CLASSES in television dramatics
are underway at Texas Christian
U. and North Texas Agricultural
College. Larry DuPont, of WBAP
Fort Forth—now constructing TV
studios——has a class of 10 televi-
ston students at TCU, whittled
down from 20 who took auditions.

Radio people in Mr. DuPont’s
class include Harry Flowers,
WBAP sportscaster; Harvey Boyd,
KWBC Fort Worth, and Don
Wood, KCLE Cleburne. At North
Texas Agricultural, R. L. Slaugh-
ter, dramatics instructor, is teach-
ing television acting and writing.

WPRO-FM Starts

WPRO-FM Providence, R. I, start-
ed interim operation April 17 on
Channel 222 (92.3 mec). Station,
owned by Cherry & Webb Broad-
casting Co., has temporary power
of 1 kw. Local and CBS programs
of WPRO will be carried from 12
noon to 11:30 p.m.

LIBEL and
SLANDER

Invasion of Privacy
Violation of Coepyright
Plagiarism
These daily hasards can be
INSURED.

We pionecred this field and now
serve Newspapers and Broad.
easters mnationwide. Our EXCESS
POLICY is adequate, effective
and inexpensive. Write for de-

tails and quotations.

EMPLOYERS
REINSURANCE
CORPORATION

INSURANCE EXCHANGE BLDG.
KANSAS CITY, MISSOURI
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CONSULTING RADIO ENGINEERS

JANSKY & BAILEY

Executive Offices

National Press Building
Offices and Laboratories

1339 Wisconsin Ave.,, N. W.

Washington, D, C. Adams 2414

McNARY & WRATHALL

904 NATIONAL PRESS BLDG. DI. 1300
WASHINGTON. D. €.

PAUL GODLEY CO.
LABS: GREAT NOTCH. N. J

LITTLE FALLS 4-1000

GEORGE C. DAVIS

501-514 Munsey Bidg. — District 8456
Washington 4, D. C.

Commercial Radio Equip. Co.
Everett L. Dillard, Gen. Mgr.

INTERNATIONAL BLDG. DI. 1319
WASHINGTON. D. .
PORTER BLDG. L0.8821

KANSAS CITY, MO.

A. D. RING & CO.

28 Years’ Ezperience in Radio
Engineering

MUNSEY BLDG. REPUBLIC 2347
WASHINGTON 4, D. C.

Thers s ne subetitute for experiense

GLENN D. GILLETT

AND ASSOCIATES
982 MATIONAL PRESS BIDG. WA, 33
WASHINGTON, D. C.

Warner Building, Washington 4, D, C.

JOHN BARRON
Consulting Radio Engineers
Specializing In Broadcast ond
Allocation Engineering

Telephone NAtional 7757

RAYMOND M. WILMOTTE

PAUL A. deMARS
ASSOCIATE

1469 CHURCH ST, N.W. DE. 1234
WASHINGTON 35, D. C.

JOHN J. KEEL
A Complete Consulting Service

WARNER BLDG. WASHINGTON. D. C.
I3TH & E ST8.. N. W,
NATIONAL 0313-6313

LOHNES & CULVER

MUNSEY BUILDING DISTRICT 8219

WASHINGTON 4, D. C.

FRANK H. McINTOSH

710 14th $t., N.W.—Metropolitan 4477
WASHINGTON, D. C.

RUSSELL P. MAY
Kellogg Bidg. -
REpublic 3984

1422 F 51, N.W.
Washingten, D. C.

HAROLD B. ROTHROCK
GEORGE B. BAIREY

ASSOCIATE
SUITE 604, 1757 K ST., N. W.
National 0196
WASHINGTON, D. C

WORTHINGTON C. LENT
CONSULTING ENGINEERS
WASHINGTON, D. C.

1200 18th St. N. W. Room 1210
DISTRICT 4127

HOLEY & HILLEGAS

1146 Briarcliff Pl., N.E.
Atlanta, Ga. ATwood 3328

ANDREW CORPORATION
CONSULHING RADIO ENGINENRS

363 E. 73TH ST. TRIANGLE 4400

CHICAGO 19, ILLINOIS

DIXIE B. McKEY & ASSOC.
1820 Jefferson Place, N. W.
Washington 6, D. C.
Republic 7236

E. C. PAGE
CONSULTING RADIO
ENGINEERS

BOND BLDG. EXECUTIVE 9078
WASHINGTON %, D, C,

CHAMBERS & GARRISON
1519 Connecticut Avenue

WASHINGTON 6, D. C.
Mlchigan 2261

KEAR & KENMEDY

1703 K ST.. N.W. STERLING 7832
WASHINGTON. D. C,

WILLIAM L. FOSS, Inc.
Formerly Colton & Foss, Inc.
827 19T ST, NW. REPUBLIC 3083
WASHINGTON, D. C.

JOHN CREUTZ

919 BOND BLDG. RErusLIc 2191
WASHINGTON, D. C.

GILLE BROS.

1100 LILLIAN WAY OLapsTons 8179
HOLLYWOOD. CALIFORNIA

ANDERSON & MERRYMAN

New York City New Orieans

833 W. 42nd St. American Bk. BMg.

Longacre 8-8029 Lake Charles, La.
6-1480

GUY C. HUTCHESON

1100 W. ABRAM ST. PHONE 1218

ARLINGTON, TEXAS

NATHAN WILLIAMS

AM—Allocations & Field Engineering—FM

Oshkosh, Wisc., Phone Blackhawk 22
AND AFFILIATES

DIXIE ENGINEERING CO.

Columbia 1, S, C.; Ph. 2-2742

HERBERT L. WILSON

1025 CONNECTICUT AVE, N.W.
WASHINGTON 6, D. C. NA. 7161

Washington, D. C.

WELDON & CARR

1605 Connecticut Ave. Ml 4151
Dallas, Texas
1728 Wood St. Riverside 3611

A. EARL CULLUM, JR.

HIGHLAND PARK VILLAGE
DALLAS 5, TEXAS
JUSTIN 8-6108

WILLIAM E. BENNS, JR.

Wash., D. C., 3459 24th St., S. E.
AXminster 3882

Birminghom, Ala., P. O, Box 2468
6-292

PREISMAN & BISER
AN, PM, Telovision
. Allocation, Station Design
MANAGEMENT TRAINING ASSOCIATES
3308 14 S0, N. W.
Washington 10, D, C. ADoms 7299

cA. ‘R. “Bitter

CONSULYTING RADIO ENGINEERS
4125 Moncoe Street
TOLEDO 6, OHIO

Merl Saxon
3524 South Henderson

Telophone 4-5440
Fort Worth, Texas

Telephones—Kingswood 7631, 9541

ROBERT M. SILLIMAN
CONSULTING RADIO ENGINEER

Specializing in Antenna Problems
1011 New Hempshire Ave. RE. 6646

Washingten, D. C.

LYNNE C. SMEBY

820 13th St. N. W,, EX. 8073
Washington 5, D. €,
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D JONES, former public relations of-

ficer and combat fighter pilot of 12th

Afr Force, has joined news depart-
ment of KTSA San Antonio, Tex.

WALT OSBORN, freelance writer in De-
trollt. has joined WTOL Toledo, as news-
writer.

BOB BURLINGAME, former news edi-
tor for six years at WHO Des Moines,
has been appointed head of news
department at
K X EL Waterloo,
Iowa, succeeding H.
R. GROSS. During
the war Mr. Bur-
lingame was senior
fleld officer of OWI
and from 1845 to
1947 was director of
U. S. Information
Service in Australia
and chief of pub-
lic affairs of Ameri-
can embassy there.

JOE McCAFFREY,
formerly a CBS
Washington corres-
pondent, has been
appointed to news staff of WOL Wash-
ington. He handles 8 a.m. Mon.-Sat.
news commentary. Mr. McCaffrey was
with CBS for four years and was &
reporter and editor for 12 years before
entering radlo.

JOHN VANDERCOOK, noted radio com-
mentator, has written full -length
novelette for The Saturday Evening
Post, titled “The Relgn of Amelika
Joe,” that appears in May 1 issue.

CARLTON A. MORRISON has joined
news staff of WSB Atlanta, Ga., as
director of tape recorder section.

DESMOND A. McDERMOT has been ap-
pointed night news editor of CKNW
New Westminster, B. C.

FRANK MALLANTS, fishing and boat-
ing commentator of WIOD Miami, and
outdoor editor of Miami Dally News, has
been appointed chairman of Miami
Chamber of Commerce Conservation
Committee.

BILL RAPANOS, day news editor of

CKNW New Westminster, B. C., is the
father of a girl, Sharon Mary.

Mr. Burlingame

Feature of Week
(Continued from page 18)

their blessings for the public serv-
ice feature aired at 10:15 p.m.
Sundays. The enthusiasm of the
medicos was demonstrated in part
by the assignment of Evan Ed-
wards, former newspaperman and
field secretary of the state medical
group, to work out promotion and
publicity details with the KLZ
crew.

No efforts have been spared
by the station, either. KLZ Man-
ager Hugh B. Terry has pulled
out “all stops” to insure a superior
production. Collaborating on the
program are Charles Roberts, pro-
gram director; Clayton Brace, pro-
duction chief; Mack Switzer, pub-
lic service director; Elliot Wager
and Lewis Thomas, seript writers,
and John Connors, promotion man-
ager. A cast of Denver’s best radio
acting talent has been assembled
to play roles in the series.

Dr. Bouslog is auditioning the
city’s doctors to secure the “best”
radio voices to advise audiences
on measures to halt or show the
sneak attacks of the nation’s great-
est crippler of children.

Knave of Hearts, according to
Mr. Connors, represents one of
the biggest productions KLZ has

On All Accounts

(Continued from page 18)

joined Roche, Williams & Cunning-
ham, predecessor of Roche, Wil-
liams & Cleary. Today, as radio di-
rector of the agency, he sits in on
the accounts of Revere Camera Co.,
which sponsors the weekly Andy
Russel-Marian Hutton variety show
on MBS, and Holland Furnace Co.,
which goes in for seasonal spot
campaigns. Other accounts he serv-
ices include those of Chicago, Mil-
waukee, St. Paul & Pacific Railroad
and Studebaker Corp., which spon-
sor local newscasts.

Reminiscing, Phil disclosed he
very nearly went back to narrating
for Wayne King—but only for a
special album. Because of time limi-
tations occasioned by the record
ban, however, the deal fell through.
Phil muses, “Old Mother Wireless
has been very good to me through
the years.”

Indoctrination in Video

For ABC Chicago Staff

SERIES of weekly lectures de-
signed to acquaint employes of
ABC Central Division with vari-
ous phases of the television pie-
ture have been scheduled by James
L. Stirton, division general man-
ager. The lectures, to be held in
ABC’s studios in the Merchandise
Mart, Chicago, will begin May 17
and run through June 28.

Subjects and lecturers are:

“Television Production” — Beulah
Zachary, senior director, WBKB Chi-
cago; ‘““Sports and Special Events in
TV"—Joe Wilson, speclal events di-
rector, WBKB; “An Advertising Agency
Looks at Television”—Fran Harris, TV
director, Ruthrauff & Ryan; ‘“‘Television
Programming-—Live and Film”—Ardien
Rodner, president, Television Adver-
tising Productions, and “A Sponsor
Looks at Television—Larry Foster, sales
promotion manager, The Fair Store,
Chicago.

There will also be a report on
ABC’s television progress to date
and network’s future video plans.
A television training film will be
shown.

ever undertaken in the public serv-
ice field. A gigantic promotion
build-up is underway using bill-
boards, car cards, newspaper ads
and stories, movie trailers, per-
sonalized letters to business and
civic leaders and others to insure
that the venture is a top-notch
sucecess.

The program format consists of
an 1l-minute documentary drama
followed by a brisk discussion of
the subject with leading doctor
specialists in heart and related
fields.

The program is expected to have
tremendous pull audience-wise, par-
ticularly since KLZ has cleared
Calss A time behind a popular
Sunday night newscast in an ef-
fort to catch parents in the listen-
ing audience.

KLZ is affiliated in management
with The Oklahoma Publishing
Co. and WKY Oklahoma City.
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STAFF OF NEW WFGN
HEADED BY LIVERANCE

Siajopme

Mry. Liverance and Mr. Godshall.

STAFF of the new WFGN Gaffney,
S. C., 250-w daytimer on 1570 ke,
which held its formal dedication
March 28, has been announced by
Robert E. Liverance, manager and
chief engineer. :

Charles Spears and Vernon Fox,
announcers, formerly were with
WORD Spartanburg, S. C., while
Charles Bickford, continuity editor
and engineer, was with WOHS
Shelby, N. C. News editor is Sara
V. Liverance. Noah G. Broadway
Jr. is commercial manager and
Edith Martin receptionist and book-
keeper.

The WFGN licensee is Cherokee
Radio Co. Inc., whose president is
A. Ray Godshall.

U. S. Sen. Olin D. Johnston of
South Carolina was principal
speaker at the WFGN dedication
ceremonies, broadcast from Curtis
auditorium of Limestone College,
Gaffney. Greetings also were ex- .
tended by W, O. Johnson, Gaffney’s
mayor, and J. Pat Treadaway,
Chamber of Commerce secretary.
Station has been on the air since
March 8.

CBL, CJBC to Start

TWO 50-kw stations of Canadian
Broadeasting Corp., CBL and
CJBC Toronto, go on air July 1
using same vertical antenna for
two signals. CBL operates on 740
ke, CJBC on 860 ke. The stations
will operate simultaneously about
18-20 hours daily.

Center Your Attention

Center of the Dial

860 ke
MILWAUKER
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ERBERT K. HORTON, former eX-
ecutive producer at WPTZ (TV)
Philadelphla, has been appointed

television program manager for WFIL-

TV Philadelphia. He has been assoclated

with television since 1940, except for

215 years in the U. 8. Army Air Force.

ELEANOR KILGALLEN, formerly with

Young & Rubicam, New York, has
jolned CBS televisicn in New York as
casting director. She was casting di-
rector of CBS for a year before jolning
Y&R in 1945, and is a sister of
DOROTHY KILGALLEN, co-star of WOR
New York's "“Dorothy and Dick” break-
fast show.

ALAN WILLIS, recently discharged
from Armed Services and formerly with
WNBF Binghamton, N. Y., has been
named director of programs and pro-
duction for WORD Spartanburg, S. C.
He succeeds STERLING WRIGHT, re-
signed.

GUY DELLA-CIOPPA, former assistant
to chairman of board of CBS, has been
named assoclate di-
rector of network
programs for CBS
in Hollywood. He
went to CBS as a
programming assist-
ant in 1937, and was
producer - director
when he left net-
work In 1943 on
OWI assignment in
Europe. He returned
to CBS in 1945 as
assistant to WIL-
LIAM S. PALEY,
then president and
now board chalr-
man.

JOSEPH A. JOHNSTON, former MGM
newsreel script editor, has been named
director of newsreel editing depart-
ment of WPIX (TV) New York.
THEODORE H. MARKOVIC, former
newsreel editor for WCBS-TV New
York, has been named assistant man-
ager of film department, and ROBERT
B. NOACK has been appointed fllm
service supervisor, Mr. Noack was form-
er fllm editor and supervisor of WMAL-
TV Washington, JACK BALCH and
AUSTIN O. HUHN have joined program
department of WPIX as writer-directors.
Mr. Balch formerly was drama editor of
St. Louis Post-Dispatch. Mr. Huhn
headed Telehuhn Co., speclalizing Iin
originating scenlc effects and solving
production problems for television.

EARL HAMMER, who has earned recog-
nition in several network script serles,
has jolned continulty department of
WLW Cincinnati,

LOUIS AIKEN Jr., former manager of
U RV Edinburg, Tex.,, has Joined
KLEE Houston, as program director.

ALBERT W. PROTZMAN, a former NBC
television technical director, has been
appointed television technlical produc-
tlon director for the network.

BOB SWANSON, formerly with WIBA
Madison, Wis., has joined WHBY Apple-
ton, Wls as copy chief.

ARTHUR SCANLAN, former WINS New
York staff announcer, has rejoined sta-
tlon In same capacity. Following his
departure in 1946, Mr. Scanlan organ-
ized Catholic Record Co., producer of
religious records.

FRANKLIN (Don) ICKES, former op-
erations assistant in CBS network op-
erations department, has been named

Mr. della-Cioppa

THEY
BELIEVE IN US
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best
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Representatives:
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a director for WCBS New York. ROB-
ERT A. BLEYER, WCBS director, has
been appointed floor manager for CBS
television.

DICK WELD, former program director
at WGLN Glens Falls, N. has
jolned program depmment of WWSC
QGlens Falls.

GERALD A. PIERCE, former staff an-
nouncer of KIMO Independence, Mo.,
has Joined KGIL San Fernando, Calif.,
in simlilar capacity.

RAY BUCH, formerly of WKAP Allen-
town, Pa.,, has jolned announcing staff
of WWSW Pittsburgh.

HARRY MANNIS, announcer of CBH
Halifax, has been transferred to CBC
studios at Toronto.

MAYWILL DUDLEY SLOAN, former
continuity driector at WLAD Danbury,
Conn., has jolned continuilty depart-
ment of WNHC New Haven, replacing
DOROTHY WHELAN, resigned. Mrs.
Sloan formerly handled shows over
KFAC Los Angeles and WINS New
York.

DOUG WHELAN, formerly of CJBQ
Belleville and CFPA Port Arthur, has
Joined announcing staff of CKWS King-
ston, Ont.

LORNE MUNROE, cellist, formerly with
Washington Symphony, and ANTHONY
De ’SIMONE, "plano-accordlanist, have
been added to staff orchestra at KYW
Philadelphia.

AUBURN THOMPSON has jolned script
writing staff of WSB Atlanta, Ga.
HELEN LEIGHTON, who formerly wrote
radio column for Moblie (Ala.) Press,
has been appointed women’'s director
of WABB and
WABB-FM Mobile.
Singer and radio ac-
tress, Mrs. Leighton
has worked for sev«
eral radio stations,
including WSOY
Decatur, Ill. WABB
and WABB-FM will
begin operations
within a month.

LLOYD OGELVIE,
announcer with
W LIP Kensosha,
Wis., received sec-
ond place honors in
American Leg lon
National High
School Oratorical contest.
HARRY WATTS and FRANK BOND have
been transferred to program depart-
ment of CKOV Kelowna, B. C. and
DENNY REID has been appolnted traf-
flc manager.
BERNIE RYAN, former announcer with
WCTC New Brunswick, N. J., has Joined
WGR Buffalo, as announcer
LARRY SHIELDS, former announcer,
m.c. and librarlan with WGRV
Greenevllle. Tenn., has Jolned WHIR
Danville, Ky., as announcer.
GEORGE KERGAN, former assistant
production manager of CKBI Prince-
Albert, Sask. has Jjoined production
staff of CKNW New Westminster, B. C.

BOB McLAUGHLIN, staff announcer on
KLAC Hollywood, has been named disc
m.c. on station.

JEROME HERMAN (Dizzy) DEAN, of
baseball fame, is handling snnouncing
on telecasts of St. Louis Browns games
over KSD-TV St. Louis.

RAY MacNAMARA, staff organist of
WWL New Orleans, has begen admitted
into Ten-Year Club, social group with
meémbership open to employes who have
been with WWL for ten years.

ROGER GREIG, producer at Toronto
studios_of CBC, is composer of new
song, ‘‘Her Name Is Shirley,” being pub-
lished by BMI Canada Ltd., Toronto.

CHARLES HALL, announcer with WCSC
Charleston, 8. C., recelved European
Theater of Operations Medal at recent
Army Day ceremonies In Charleston.

RUTH ANDERSON, women’s news re-
porter at KNBC San Franclsco, has been
named as one of the reciplents of
“Oscars” to be awarded this year by
Manufacturers and Wholesalers Assn. of
San Francisco. She will receive the
award for focusing nationwide atten-

Mrs. Lelghton

tion on local apparel industry through
her radio broadcasts. “Oscars” will be
presented at dinner aboard new Matson
Luxury liner, Lurline, May 22.

Own Competition

MOST people have enough trou-
ble trylng to avold competition
with others, but Jim Hawthorne,
Los Angeles disc m.c., finds that
he has gone into competition
with himself. While Mr. Haw-
thorne, currently conducting
shows on four Los Angeles area
stations, 1s performing on his
SBaturday program on KLAC Los
Angeles, a transcription of an-
other of his shows is belng aired
on KXLA Pasadena.

WILL ROLAND, CBS Hollywood pro-
ducer, is the father of a boy.

HAL STARR, formerly announcer with

KSLM Salem and KXL Portland, Ore.,

and Bea Schum are to be married May

10. Mr. Starr is now In advertising

d%x;artment of Lustron Corp., Columbus,
o.

RAYMOND KATZ, program director of
WHN New York, has recelved special
award from Marine Corps, in recogni-
tion of his cooperation and assistance
in promoting interest in actlivities of
Marine Corps Reserve.

STAN ROBERTS, WQXR New York an-
gﬁ}mcer. is the father of a girl, Alyson

HARRIET PRESSLY, director of wom-
en’s activities and public affalrs at
WPTF Raleigh, N. C,, has been chosen
N. C. Mother of the Year for 1948.

ETHEL MOHR, member of continuity
department of WLW Cincinnati, and
CLYDE HAEHNLE, of WLW engineer-
ing staff, have announced thelr
marriage.

TOMMY TRENT and C. M. BRADFORD,
stafl members of WAGA Atlanta, Ga.,
have been commissioned Lieut. Colo-
nels, Alde de Camp, on staff of Gov.
M. E. Thompson.

MORGAN SHOW ‘MOST

ACCEPTABLE’ RAP

LISTENER-students rated the
Henry Morgan Show as the “most
acceptable” comedy program au-
dited during the 23rd week (March
14-20) of the Radio Acceptance
Poll. Balloting, which comprised
353 votes, listed 11 shows as “ac-
ceptable.” The poll ends for the
current season May 8.

Ranked second and third be-
hind Morgan were the Fibber Mc-
Gee & Molly and Eddie Cantor
programs, according to tabulation
headquarters at St. Joseph’s of
Indiana, Collegeville, Ind. McGee
& Molly and Henry Morgan re-
mained one-two in the cumulative
ratings.

A “barely acceptable” rating was
drawn by the Jim Backus show
that week with such comments
as: “Very degrading and deroga-
tory remarks about babies
bad jokes on matrimony.” Some
college pollsters characterized the
program segment on marriage as
“putrid” and said the “moral
standards need adjustment.”
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BC’s 1st Quarter
ross Is Up 14.2%

ABC’s gross time sales for the first
quagrter of 1948 reached a new peak,
Fre¢d Thrower, the network’s vice
president in charge of sales, an-
noynced last week in a letter to
advertising agencies, clients and
affiliated stations.

The total of $11,857,194 for the
first quarter of this year repre-
sented a 14.29 increase over the
19477 figure, Mr. Thrower said. The
network sold two and a quarter
hours of new weekly business dur-
ing| the more recent period.

r. Thrower’s report noted the
addition of seven new ABC af-
filiqtes during the first quarter of
1948, and said the network will
add] 14 more stations by June 1.

BING SCORES HIT

Handles Game Descriptions
Over WWSW Pittsburg

LATEST FEAT of the versatile
Bing Crosby is handling play-by-
play broadcasts of his baseball
club. El Bingo, who is vice presi-
dent of the Pittsburgh Pirates,
was in Pittsburgh April 20 and 21
to back his team in its two open-
ing games with the Chicago Cubs.
He took the WWSW microphone
from regular announcer, Rosey
Rowswell, to participate in several
innings of the games.

Bing was no amateur at the job,
WWSW reports. He did the kind
of job the fans like—good, ac-
curate reporting of the action, fre-
quent repeating of the score, plus
intimate chatter about the players
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Bing at the mike with Announcer
Rowswell.
* * *
and color in his own casual fashion.
Also for the benefit of the spon-

sors, Atlantic Refining Co. and
Sealtest Milk and Ice Cream, he
delivered a couple of oily and
creamy commercials respectively.

Rep. Taber Terms ‘Voice’

An ‘Incredible Drivel’

REP. JOHN TABER (R-N. Y.),
chairman of the House Appropria-
tions Committee, lashed out last
week at his favorite target—the
“Voice of America”—terming it
“incredible drivel which the De-
partment foists on the world.”

Commenting on a series of
scripts sent to him for perusal,
Rep. Taber said that “by no stretch
of the imagination could any be
termed ‘first rate’; a few could
squeeze into the second-rate classi-
fication, but the great majority
consist of such trashy jargon that
they are an insult to any listener,
whether he be in the Congo or
Chicago.”

Criticizing talk about “potential
listening audiences” as “imaginary
figures out of a hat,” Rep. Taber
declared that no one knows how
many, ‘“if any,” listen to the broad-
casts. He pointed out that $100,-
000 per hour, 22 hours per day, is
an “expensive pasttime,” and “if
we must be burdened with it, let
us try to enhance its value by
making it a real voice from
America , . .”

Five Ca_nclidates Accept

NBC Show Appearance

ACCEPTANCES by Sen. Robert
A. Taft of Ohio, Gov. Earl War-
ren of California, Norman
Thomas, Henry Wallace and Gov.
Thomas E. Dewey of New York to
appear on Living—1948, an NBC
documentary series [BROADCAST-
ING, April 26], was announced by
the network last week.

The schedule is as follows: Sen.
Taft spoke yesterday, May 2;
Gov. Warren is set for May 16;
Mr. Thomas, May 23: Mr. Wal-
lace, June 6 and Gov. Dewey,
June 13.

Program is heard Sundays, 4:35-
5 p.m.

WLW-TV Cincinnati has signed for Tele-
news-INS-INP weekly newsreel becom-
ing ninth video station to take service.

BROADCASTING

WABD, WTTG PROJECTS

APPROVED BY DuMONT

AUTHORIZATION of almost a
quarter million dollars for new
equipment for WABD, its New
York outlet, was announced last
week by the DuMont television net-
work. Improvements and additions
to WTTG, Washington outlet, are
to be announced “in the near fu-
ture,” the network added.

All phases of WABD operations
are to be included in the remodeling
project, including $37,000 in new
master control room equipment and
$50,000 for an expected step-up in
the remote operations schedule, in-
cluding a new micro-wave relay
system and a third dual orthicon
camera chain.

Initial use of a new system of
remotely controlled and mechan-
ically operated SO-1 radar antenna
units, developed by DuMont engi-
neers, was revealed last week, It
eliminates climbing of the tower to
adjust disks by hand.

Based on radar principles, elec-
tric motors swing the metal, dish-
shaped disks horizontally and verti-
cally to search the horizon or skies
for signals from WABD mobile
units, trucks, and planes.

Building to House KBTV

To Be Erected in Dallas

PLANS for the erection of a studio
building to house KBTV Dallas
have been announced by Tom Pot-
ter, oil operator and part-owner
of Lacy-Potter Television Co., per-
mittee of the television station.
Proposed studio site is at 6336
Richmond St., northeast of down-
town Dallas, near the Lakewood
shopping district.

Mr. Potter and Rogers Lacy,
who died last December, were
granted a construction permit by
FCC last September for the video
station on Channel 8 (180-186 mc).
Mr. Potter has filed application to
take over the entire operation.

16,000
Walts
REPRESENTED: Nationally by Adam J. Young Inc.
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ACKGROUND of typlcal teen-age

hangout is setting of new series,

‘Pepsi-Cola Teen Bar,” telecast over
KSD-TV St. Louis, under sponsorship
of Pepsi-Cola Bottlers of St. Louis,
through Jim Daugherty Inc., that city.
Central props for 15-minute unrehearsed
feature are electric Pepsi-Cola bottle
cooler from which beverage is purchased,
a counter, record player and piano. Par-
ticipants are from selected high school
of the week. Format includes musical
quiz, presentati~n of headlin? guest
stars, act featuring high school talent
and M.C. Russ David at the piano, plus
danecing by students.

Open-Air Show

OPEN-AIR show originating over 2300
feet above sea-level, atop Lookout
Mountain, Chattanooga, Tenn., is new
feature of WDOD Chattanooga. Visitors
to this Rock City are interviewed from
spectacular overhanging oObservatory
called "“Lover's Leap,” on 15-minute
Sunday afternoon show. Gay McPher-
son, m.c., interviews visitors from all
over U. S. and Canada, and presents
each Interviewee with a gift. Special
present is given to visitor farthest
from home.

Grandpappy’s Gramaphone
RECORDINGS dating back to early days
of phonograph are featured on '‘Grand-
pappy and his Gramaphone,” over
WSAM and WSAL(FM) Saginaw, Mich.
Show, which takes rustic pokes at all
of current disc Jjockey trends, promo-
tions and ideas, stars Robert Liggett,
former actor, and his old time phono-
graph. Station has made show available,
on participating basis, to national ac-
counts.

Amateur Talent
SAFETY program, "Green Cross Search-
light,” scheduled to start this month
on KGO San Francisco, is seeking
amateur talent from Northern Call-
fornia. Statlion is to present serles in
cooperation with San Francisco and
East Bay Chapters of National Safety
council. Auditions are being held
twice weekly and are open to all
amateur entertalners in Ca'lfornia.
Winning contestant will get $500 gov-
ernment bond, week's engagement at
a bay area theatre or night club and
scholarship to contlnue his or her
vocal, Instrumental or dramatic traln-
ing. Each contestant appearing on pro-
gram will recelve $25 bond.

Candidates Interviewed
LEADING CANDIDATES for the Presi-
dency are being featured In inter-
views on series of commentaries by
Deputy Secretary of State John E
Russell over WNHC New Haven and
five other statlons of Connecticut
State Network. Guests to be heard on
sertes, “Views on the News,” include
Gov. Thomas E. Dewey, Speaker Joe
Martin, Harold E. Stassen, Sen. Robert
A. Taft and Gov. Earl Warren. Other
stations airlng series are WNAB Bridge-
port, WTHT Hartford, WATR Water-
bury, WTOR Torrington and WNLC
New London.

Video Golf Instruction
INSTRUCTION on playing golf is latest
sport to appear on video over WWJ-TV
Detroit. Program features Joe Devany,
president of Professional Golfers Assn.,
demonstration tricks that make it easy
to play golf in low 70's. Titled “Follow
Thfu," feature s 15-minute weekly
series.

Cops Featured
HIGHLIGHTS and sidelights of local
police department are featured In
new serles, “Meet' the Man on the
Beat,” over WCAP and WCAP-FM As-
bury Park, N. J. Fifteen-minute pro-
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gram is prepared and conducted by
Sgt. Frank Rowland of the force. Format
consists of short skit proving that
“a policeman's lot is not (always) a
happy one,” plus interviews with other
local law enforcement memnibers.

WBCC Is Insured

SELLING of hours of silence by
daytime stations has taken a new
trend at WBCC Bethesda, Md.,
where the station has sold its
sign-off to a local insurance
agent. Willard D. Egolf, president
of WBCC and former NAB di-
rector of public relations, de-
vised and copyrighted a sign-off
which states: “This station's re-
turn to the air tomorrow is in-
sured by the Howland A. Sarra
Co., insurance affiliate of the
Marvin Simmons Cn.. realtors
and developers of Glen Hills."

‘Negro in American Life’

ARTISTIC CONTRIBUTIONS of the
Negro to American culture are por-
trayed - In new serles over WPTF Ra-
leigh. Particlpants In program titled
"The Negro In American Life,” are out-
standing Negro leaders in the state
and local Negro colleglate choruses.
Program is under auspices of North
Carolina Interraclal Commission, and
is alred Saturday afternoons.

‘1 Learned Late’
LIFE STORIES of women who have
mastered a new Jjob or skill in their
forties are featured in weekly series *I
Learned Late” on CBC Trans-Canada
network. Women from different parts
of Canada tell how they “learned late”
to master such skills as those of play-
wright, manager of a canning factory,
freslance writer, swimming instructor,

ete.

TV Clubroom
DESIGNED to appeal to both young
and old televiewers, new video show has
been inaugurated by WGN-TV Chicago,
featuring Dick “Two-ton" Baker. Titled
“Wonder House,” dally full-hour show
originates in Puppet room where Art
Nelson’s marijonettes and puppets en-
tertain with installments of children’s
stories and Punch and Judy shows; the
attic where the daily meeting takes
place, and lving room where Mr. Baker
specializes in renditions of novelty
numbers. Also included are film car-
toons, chapter of movie serials and spe-
cialty acts. Clubroom is intended as a
television playground for Chicago
youngsters, with membership solicited.

‘WFOY Is There’
COLORFUL background of St. Au-
gustine, Fla., natlon's oldest city, is
brought to life in new serles aired over
WFOY St. Augustine. Titled “WFOY
Is There,” weekly 30-minute dramatiza-
tion i{s patterned after “CBS Is There,”
(now called "“You Are There") also heard
over WFOY. Major events in settle-
ment and progress of city are reinacted
with WFOY reporters presenting com-
mentary and conducting interviews.

FORTHCOMING return of Vic and Sade to the air was the occasion for the smiles.
NBC owns the transcribed program, which will be produced by Green Assoc., Chicago,

for regional or local
completed were: Seated—Lew Green

sponsorship. On hand as

the contract negotiations were

{1}, vice president of Green Assoc., and |. E.

Showerman, NBC vice president in charge of Central Division; standing, | to r—
Homer Heck, NBC, who will direct show; Paul Rhymer, author of series; Art Voan
Harvey, Bernadine Flynn and Paul Belvidere, who play Vic, Sade and Rush, respec-
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tively, and Merritt R. Schoenfeld, Green Assoc.

‘Jewish Life’
CONTRIBUTIONS of Jewish people to
democratic thought and culture are
basis of new weekly series, ‘‘Jewish
Life,” started over WQQW Washington.
Aired Sunday at 2 p.m., program pre-
sents folk and other traditional music,
analysis of current news as it affects
Jews, narration of folk stories, inter-
views with clvic leaders In Washington,
and roundup of forthcoming local
events. Program is aired as public serv-
ice under sponsorship of Joseph A.
Wilner Co. of Washington.

Records Highlights

TO BRING accuracy and more life to
his reporting of Pittsburgh Pirates-
Chicago Cub opening game, Bill Suther-
land, WCAE Pittsburgh sportscaster,
carried wire recorder to press box with
him at Forbes Field. Any time it ap-
peared there might be exciting play. he
turned on wire recorder and gave play-
by-play descriptions. Excerpts were
used on his five-minute sportscast over
WCAE at 6 p.m. He plans to use similar
recordings all season if possible. Regular
play-by-play broadcasts of the games
are sponsored over another station.

chist Out!

New RCA Victor hits

for your
turntables

ERSKINE

ks

Gabriel’s Heater
and
I'd Love to Make
Love to You
RCA Victor 20-2836

VAUGHN

(/474

Melody Time
ond
Blue Shadows
On the Trail
RCA Victor 20-2785

e N

The Tune on the
Tip of My Heart
and
Ill Always Be
In Love With You
RCA Victor 20-2746

BiLL
Closed
for Repairs
and

American Patrol
RCA Victor 20-2833

DESI

773z

Rumba Rumbero
and

In Santiago, Chile
RCA Victor 20-2827

JOHNNY

Voana/

Juke Box Polka
and
Carousel Waltz
RCA Victor 25-1115
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WMPS

MEMPHIS

10,000 W Day Time
5000 W Night Time

TAYLOR

——
WLBR's potential audi-

ence of ONE MILLION
PERSONS, who spend an-
nually more than THREE
HUNDRED MILLION DOL-

LARS in retail trade, con-
stitutes the big and rich
(entral Pennsylvania mar-
t.
That's the famous Leb-
non Valleyl One great

Iarket . . . and it can be
covered with one station—
WLBR!

For selling power in
Central Pennsylvania, it's
WLBR!

"Tke Voice of Lebanon Valley”

JULIAN F, SKINNELL,
Operations Manager
REPRESENTED BY RAMBEAU

ARL W. MATTISON, former general
manager of WGLN Glens Falls, N. Y.,
has jolned WWSC Glens Falls, as
merchandising and promotion man-
ager.
JIMIE SPANOS, former head of pub-
lleity and promotion department at
WWSW Pittsburgh, has been appointed
publicity and promotion manager of
IND Chicago. She succeeds ALEX
TELLIS, resigned [BROADCASTING,
March 8].

LOU BROTT, former publicity director
and newsman for WOL-MBS Washing-
ton, has been appointed publicity di-
rector for “3-Star Extra,” sponsored by
S8unoco over NBC five nights weekly.
Mr. Brott previously was with INS
Washington bureau,

LOIS DESKIN has joined staff of WTOL
Toledo, Ohlo, as assistant in public rela-
tlons office.

BOB SCHONHOFF, promotion manager

of KVOO Tulsa, has been elected to
Board of Directors of Tulsa Advertising
Club for two-year term.

VICTOR E. FORKER Jr., formerly with
National Adv. Art Center, has jolned
WPIX (TV) New York, as program
promotion manager. Mr Forker was
incorrectly identified as program man-
ager in BROADCASTING, April 26.

Hints to Dealers

BRIGHT YELLOW pocket-size booklets
have been distributed to dealers of
Taystee Bread, glving them hints on
courtesy and selling points and an-
nouncing Taystee advertising on KSTP
8t. Paul-Minneapolis. Booklet is writ-
ten In rhyme with {llustration ac-
companying edch verse,
emphasizes that “KSTP .
its Influence to increase the sales of
Taystee Bread . . . Here's real adver-
tising backing—the kind that pays
off every day.” Booklet 18 one of serles
of dealer promotion being distributed
by KSTP.

Pays Parking Fines

HUNDREDS of Montana motorists have
been surprised to learn that what ap-
peared to be a traffic ticket on thelr
windshleld was a “courtesy card” from
KGVO Missoula. Newly-installed park-
ing meters in Missoula have been giv-
ing motorists who are not used to them
a bad time and KGVO has come to the
rescue by balling out over-parked cars
with pennies inserted by station per-
sonnel. Tag line on card left on car
reads: “There’s no charge for parking
you radio dial on 1290 kc.” Station
reports campaign has caused exten-
slve comment and many letters and
calls of appreciation have been received.
Promoting FM Baseball

'ORM LETTERS have been sent out by
WCSI (FM) Columbus, Ind. to ma-
jority of radio dealers in  southern
Indiana in an effort to further interests
of FM and baseball. Letters announce
that WCSI is broadcasting all baseball
games played by Cincinnati Reds, and
request merchants to place an M
radio in front of theilr shops to point
up superiority of FM. Station also
offers to send baseball promotion signs
to all dealers.

Papers Welcome WTVR
LOCAL newspapers at Richmond, Va.
ran unusually large editions April
22, opening day of WTVR Richmond.
Editions of the two local papers totaled
63 pages and were devoted to television
stories and advertisments welcoming
the video statlon.

Conservation Project

FOUR-STATE 4-H Club soll conserva-
tion recognition program set up last
year by WOW Omaha has become an
annual event, statlon announces. Plans
are under way for 1948 competition
among clubs in Iowa, Nebraska, South
Dakota and Kansas, WOW has pro-
vided $1,600 for awards. Contest is con-
ducted In cooperation with Soil Con-
servation Service and Extension Services
of varlous states

Interviews Sponsors
INTERVIEW program with varlous
local sponsors as guests is latest pro-
motion stunt of KELA Centralla-
Chehalls, Wash. Wire recorded inter-
views are conducted from sponsor's
place of business by Dud Gaylord,
KELA promotlon director. Titled ‘‘Meet
the Sponsor,” feature places emphasis
on head of the business, products and
services offered and members of or-
ganization's staff. Occaslonal back-
ground is furnished by machinery,
cash registers and clerks making sales.

WRFD Road Tour
PICTORIAL DISPLAYS of statlon per-
sonalltles, programs in action and re-
cording artists are used by WRFD
Worthington, Ohlo, in its current
tour of Ohlo rural areas. Station sets
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up temporary studios In rural towns
and prepares displays in store windows.
Each town is visited for one week
and programs are presented featuring
local talent as well as station person-
alities. Civic organizations, town and
county schools, local clergymen and
other citizens are represented in pro-
gramming.

Picture Postcards
PICTURE POSTCARDS featuring Wash-
ington Senator baseball players are be-
ing sent to listeners on request by
Arch McDonald, sportscaster at WTO;
Washington, Mr. McDonald aired the
offer during his spring broadcasts from
tralning camp in Florida. Station re-
ports that 1,000 requests came in even
before cards could be printed., Mes-
sage side of postcard contalns brief
note from Mr. McDonald.

KDKA Scholarships
THREE AGRICULTURAL scholarships
at West Virginla U., Ohio State U, and
Pennsylvania State College have been
established by KDKA  Pittsburgh.
Scholarships will consist of $100 for
nine-month school year and will be
open to junior and senlor undergrad-
uates in agriculture. Faculty commit-
tee of each school will select the scholar
from those applying, on basis of char-
acter, leadership and scholarship. First
scholars will be selected for 1948-49
period and will be presented on May
19 broadcast of KDKA “Farm Hour.”

Tagging Trout

FISH have been planted in Central
New York State’s best streams by WSYR
Syracuse, in cooperation with State
Conservation Dept.’s studies of fish
migration, and in connection with sta-
tion’s fishing contest. Station planted
700 tagged trout in the streams. First
tagged fish caught wins $25 for its
captor. Other prizes will be awarded
to fishermen, catching prize fish at
later date. Earlier a tag is returned to
WSYR, better the prize,

Introduces New Show
PROMOTION folder has been distribut-
ed by KESD St. Louls, Introducing its
Russ David show. Front and back of
folder feature picture of Mr. David and
inscription “This i8 Russ David . . .
Inside spread carries head reading

. and this is ‘the Russ David
Show.’ ” List of what constitutes the
program reviews format, patter, vocals,

music, Iinterviews, appeal and one-
minute spots.

‘WJHParagraphs’
LOCAL and network shows of WJHP

Jachsonville, Fla., are previewed in dally
column inserted by the station In
Jachsonville Journal. Called “WJAPara-
graphs,” column averages 300 words
daily written in an informal manner.
Behind-the-scenes previews of various
shows and news from the station are
main features of column.

FM Promotion

MANTEL MODEL combination AM and
FM recelvers have been sent to all
station representative offices through-
out Canada where FM stations are

WTtog
SAVANNAY

ALL CBS

Available at
Combination Rates

located, by Canadian Marconi Co., Mon-
treal. Since there is still shortage of
FM receivers in Canada, this will enable
representatives to allow clients to hear
FM broadcasts.

Fishing Derby

ONE-DAY FISHING derby that is ex-
pected to draw more than 50,000 anglers
to Oklahoma’s Lake Texhoma May 8,
has been announced by WEKY Okla-
homa City. Cash and merchandise
prizes will be awarded winners in fish-
ing contest sponsored by WKY and
Dally Oklahoman and Times. Purpose
of derby, according to P. A. S8ugg, WKY
general manager, is to “acqualnt Okla-
homans with the mammoth lake .. .”
Complete coverage will be given derby by
WEKY which will move its announcing,
production and engineering staff to the
lake for the day.
‘Dodger Mania’

TO COUNTERACT *“Dodger Mania,”
WHN New York has distributed “thera-~
peutic items” among the radio industry.
The station, which 18 broadcasting
Dodger ball games, included in its kits
carton of Old Gold cigarettes; package
of Post-Tens, manufactured by Post
Cereals Div. of General Foods Inc.; first
ald manual, “Care and Protection of
Dodger Fans* [BROADCASTING, April
19], and Red Cross first ald textbook.
P. Lorlllard Co., maker of Old Golds,
and General Foods both sponsor Dodger
broadcasts, which started April 15 on
‘WHN.

Satisfled Customer

“A FARM PROGRAM and a Satisfled
Customer” is title of latest promotion
letter from KNBC S8an Francisco. Pro-
gram in questlon is “Farmer’s Digest”;
the “satisfled customer” is Standard
Oll of Callfornia, its sponsor. Letter is
composed mainly of quotes from sur-
veys made by house organ of Standard
Oil offering evidence that *Farmer’s
Digest” is most popular farm program
in KNBC coverage area. 'Best testl-
monial ever invented,” concludes the
letter, “is a satisfled customer.”

Pepsodent-MGM P 1

TO COINCIDE with release of MGM
“Homecoming’ film starring Clark
Gable and Lana Turner, Pepsodent
Div., Lever Bros.,, through Foote, Cone
& Belding, arranged promotlon stunt
in cooperation with MGM. Pepsodent is
promoting *“Lana Turner Perfumer,”
a ball-point atomizer. 8plash alds are
appearing in 127 citles in additlon to
radio tleups on Bob Hope show, ‘Lux
Radio Theatre,” “Aunt Jenny" and
“Junior Miss,”

KFI Ear Plugs
“IT TAKES more than ear plugs to
stop 50,000 watts from 750 feet’ says
KFI Los Angeles’ latest promotion let-
ter to which is attached a box contain-
ing ear plugs. Station’s new 750-foot
vertical antenna is the subject. Letter
lists varlous uses ear plugs can be put
to, reminding reader that he “won’t
want to use ear plugs when KFI talks.”

% Concentroled coverage
* Dealer and fistener loyalties

# Merthondising ossistance

in GEORGIA'S 3 MAJOR MARKETS
ot one low cost ]

THE
GEORGIA

MAJOR MARKET
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DUAL TV RATE CARD

Katz Recommends Setup Based
On Studio, Basic Rates

IN ATTEMPTING to simplify
television rate cards, the Katz
Agency, New York, has prepared
recommendations involving two
rate structures: a basic rate and
a studio rate.

The basic rate covers any pro-
gram or announcement which does
not require extra production or
personnel, such as film programs
and announcements and recorded
background music. The studio rate
is designed for accounts for which
the station provides a camera
crew and technical director for
live shows.

Costs for special features are not
cited but the card stipulates that
they are to be quoted on an “all-
inclusive basis, fully commission-
able.”

Formula for time costs is as
follows: 30 minutes, 60% of one-
hour rate; 20 minutes, 50% of
hour; 15 minutes, 40% of hour;
10 minutes, 30% of hour, and 5
minutes, 20% of hour.

Rates are guaranteed for six
months from date of first telecast.
Contracts are subject to cancella-
tion on 28-day notice for programs
and 14 days for announcements.

J. Albert Woll Becomes

General Counsel of AFL

J. ALBERT WOLL, former U. S.
attorney and son of Matthew Woll,
union leader, has signed a three-
year contract with the American
Federation of Labor to serve as
general counsel. He succeeds the
late Joseph A. Padway. Dan Car-
mell, Chicago attorney, has been
serving as James C. Petrillo’s and
AFM’s legal advisor since the death
of Mr. Padway.

Mr. Woll was attorney for the
northern district of Illinois for
seven years before resigning a year
ago when he moved to Washing-
ton. He will serve also as attorney
for the AFL Labor League for
Political Education.

Agencies
(Continued from page 6)

Privett Inc., as art director and production manager, respectively. All
are Los Angeles agencies.

JEAN HADLEY, formerly with Gerth-Pacific Adv., Seattle, joins Pen-
man Neil Adv., that city.

ROGER C. McDONALD and CATHERINE TIDEMANSON join Erwin
Wasey & Co., Los Angeles, as art director and home economist, re-
spectively.

BERNARD A. DUFFY, president, BBDO, New York, to speak on media
relations at eighth annual Spring Convention of Southern California
American Assn. of Adv. Agencies, May 25 at Ambassador Hotel, Los
Angeles.

STAN SCHULBERG, formerly in copy department of Madison Adv.,
New York, appointed account executive, Battistone & Bruce, New York
advertising consultant.

CHRISTOPHER J. RAINES, formerly of Richard & Co., New York, ap-
pointed production manager, Badger & Browning, Boston.

MELTON Adv., Dallas, moved to larger offices in Hagar Bldg., 1708%
Commerce St. .

RICHARD M. ALLERTON, former director of research, Abbott Kimball
Co., New York, appointed director of marketing and research, Wiley,
Frazee & Davenport Inc., New York.

WILLIAM R. BAKER Jr. executive vice president, Benton & Bowles,
New York, and JACK EVANS, vice president, General Foods Corp.,
are in Hollywood for week’s conference in B&B office there.

WHITING HALL, former copy chief, Plymouth Motors in Detroit, joins
copy department, Geyer, Newell & Ganger, New York.

J. ROBERT CONROY, formerly with J. C. Berens, New York public
relations counsel, joins public relations staff of Brooke, Smith, French
& Dorrance, Detroit and New York.

BENING Adv., Sacramento, Calif., changed name to Bening-Perkins Adv.,
with admission of SCOTT PERKINS as full partner.

BETTY RUTH BRUNS, timebuyer for Ted Bates Inc., New York, and
JOHN (Jack) McCARTHY, turfcaster for ABC, to be married May 21.
GEORGE W. McMURPHEY Adv., Portland, Ore., moved to new offices
in Lewis Bldg.

WILLIAM GREEN, former radio director, Knollin Adv., Los Angeles
[BROADCASTING, April 12], is no longer with the agency.

KENYON IS RE-ELECTED
TO HEAD ARF BOARD

Spot Billings Up
THE ADAM YOUNG Jr. Inc,

New York office announced last
week a 135% increase in national
spot radio billings for first three
months of 1948 over the same
1947 period. The firm, a station
representative, has approximately
the same number of stations on
its list as a year ago.

TIP:

TURN TO
DOUBLE

SPREAD

OF THIS ISSUE

. @

BROADCASTING o

Telecasting

OTIS A. KENYON was re-elected
chairman of the board of directors
of the Advertising Research Foun-
dation, it was announced last Fri-
day. Mr. Kenyon .
is also board
chairman of Ken-
yon & Eckhardt.

Paul B. West,
president of the
Assn. of National
Advertisers, and
Frederic R. Gam-
ble, president of
the American
Assn. of Adver-
tising Agencies,
were re-elected
secretary and treasurer, respective-
ly, of the Foundation.

The following directors were re-
elected for three-year terms: Gor-
don E. Hyde, president, Federal
Advertising Agency; H. H. Kynett,
partner, Aitkin-Kynett Co.; Rob-
ert B. Brown, vice president,
Bristol-Myers Co.; H. M. Warren,
vice president, National Carbon
Co. Marion Harper Jr., vice presi-
dent, McCann-Erickson, was also
elected a director.

o
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Mr. Kenyon

in Savannah

—and in the homes of over

a million people in 79
counties of the great
Georgia - Carolina Sea-

board Market.
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John Esau
Vice President & General Maonager
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CLASSIFIED ADVERTISEMENTS

PAYABLE IN ADVANCE—Checks and money orders only. Situation Wanted
10t per word—$1 minimum. Help Wanted 20c¢ per word—$2 minimum. All
othher classifications 25¢ per word—$4 minimum. No charge for blind box
number. One inch ads, acceptable, $12.00 per insertion. Deadline two weeks

preceding issue date. Send box replies to
Broadcasting Magazine, 870 National Press Bldg., Washington 4, D. C.

BROADCASTING is not responsible for the return of application material (tran-
scriptions, photographs, scripts, ete.) forwarded to box numbers.

Help Wanted

Help Wanted (Cont’d)

Managerial

Do| you have real managerial ability?
New statlon in southwest community
of over 100,000 has opening for such a
mah not afraid of work or competition
and who can produce successful opera-
tion. A real opportunity for permanent,
profitable connection. If you are the
man we are looking for, send full de-
tails in confidence to Box 327, BROAD-
CASTING.

Salesmen

Salpsman-announcer. New Orleans, ex-
cellent opening, top man, steady, 15%
commission, drawing account. Box 274,

BROADCASTING.
Time salesman—Experienced, immedi-

ate| position. Man with car preferred.
Independent southern station. Give de-
talls. Box 275, BROADCASTING.
Salesmen—Alert Virglnia statlon in
market of 400,000 needs two aggressive
advertising men with sales ability. $75
a week draw against 159%. Right men
can start immediately. Salary potential
in five flgures. Write or wire Box 278,
BROADCASTING.

Salesman—Aggressive, experienced time
salesman wanted, near N. Y. area. Reply
with references and picture to Box 328,
BROADCASTING.

Gegrgia reglonal in market of 150,000 is
looking for a salesman who can pro-
ducg. Excellent commission arrange-
ment against good guarantee. Box 339,
BROADCASTING.

Wanhted salesman—Independent, 1000-
watl daytimer; large southern New Eng-
land market; guaranteed minimum;
car required; send complete details and
phot& Box 348, BROADCASTING.
Opportunity for salesman with proven
recdrd, to establish himself in excellent
New England small market. ABC sta-
tlon. Salary plus commission. Hard
work will bring good income. Box 364,
BROADCASTING.

Prominent manufacturer of radio broad-
casting equipment has opening for sales
engineer in Washington, D. C. office.
Considerable traveling involved. Remun-
eration: salary and commission. Age
limit 30 to 45. Reply Box 381, BROAD-
CASTING. .

Announcers

Wanted—Good disc jockey. Sell and ad-
1ib daily hour show. Southern station.
Box| 276, BROADCASTING. -
Annjouncer for Rocky Mountain net af-
filiate. Must be versatile, able to handle
typewriter. Start $200 per month. Send
disc| photo and background first letter.
Box| 297, BROADCASTING.

Wanted—Top announcer, ad-lib ability
of prime importance, salary, plus tal-
ent, by 1,000 watt Columbia outlet in
important southern market. State com-
plete experience record, age, etc., and
enclpse recent picture with applica-
tion| Write Box 309, BROADCASTING.

Wanted: Announcer for 1 kilowatt sta-
tion, golng five kw about July 1st. Basic
pay to start $40.00 per week with time
and a half for overtime. Modern station
also operation 100 kw FM station. Ex-
perience required send replies to Mel
Barnett, Program Director, WHIS Blue-
field, West Va. Send Disc.

Major FM station, in beautiful Call-
fornia mountaln resort location, wants
experlenced combination man. Must be
good announcer, with first class 1i-
cense. Excellent opportunity. Give full
detalls flrst letter. Box 385, BROAD-
CASTING.

Situations Wanted (Cont’d)

Situations Wanted (Cont'd)

Announcers

Announcer, experienced, console, op-
eration, excellent newscaster, time sales-
man. Past employment proven an-
nouncing and sales record. Married, 33.
Box 136, BROADCASTING.

Radio City School graduate, announc-
ing and acting. Good knowledge pro-
gramming and copywriting. Short on
experience but long on ambition. Par-
tial to sports, play-by-play. Do news-
casting and disc shows. Available May
10th. Single, 24, will travel. Photo and
disc on request. Box 259, BROADCAST-
iNG.

Announcer—EXxperienced news, sports,
disc jockey and ad-libber. College edu-
catlon. Disc available. Box 313, BROAD-
CASTING.

Announcer—Summer replacement. Col-
lege student, radio experience news,
sports, disc jockey on college station
network outlet. Box 316, BROADCAST-
ING.

Announcer, experienced in commercials
and news. Doing own disc shows. At
present, working on Mutual affiliate.
Vet, married, no children. Will travel.
Disc and photo available. Box 337,
BROADCASTING.

Technical

Experienced first-class transmitter en-
gineer with car for 250 watt daytime
station in Pgh. area. Starting salary $45
for a six-day 40-hour week. Periodlc
ralses. Single men only need apply.
mge details to Box 324 BROADCAST-

FM station remote New York mountain-
top needs experienced engineer. Must
be rugged to meet winter conditions.
Non-metropolitan ham preferred. Box
346, BROADCASTING.

Wanted immediately—Operator-engineer
with first phone ticket by progressive
independent station in the heart of
best fishing and hunting country in
the west. We want the best and pay
accordingly. Send photo, audition dise,
qualifications to Station KWEI, Weiser,
Idaho.

Chief engineer, new station, Pennsyl-
vania. Installatlon experience necessary.
Please state age, experience and salary
expected. Box 363, BROADCASTING.

Production - Programming, others

Television instructor in old established
radio school. Man with practical experi-«
ence and comprehensive technical
knowledge of television. Teaching ex-
perience helpful. Give full details and
?i;‘léry expected. Box 355 BROADCAST-

Continuity writer, northern New Eng-
land 5000 watt network affillate. Some
experience necessary. Submit references,
sample copy first letter. Box 356,
BROADCASTING.

Continuity writer, male or female, ex-
perienced, to concentrate on commer-
cials regional station in medium-size
midwestern city. Send reference, back-
ground, financial requirements. Box
386, BROADCASTING.

Situations Wanted
Managerial
Experienced manager—Outstanding rec-

ord of administration in sales and pro-
gramming. Box 349, BROADCASTING.

Annpuncer-producer wanted by new FM
station. Want someone interested in
helping with programming. Please tell
whole story in first letter. T. W. Austin,
WFMY News-Record Station, Greens-
. North Carolina.
Waﬂted—Experienced announcer capa-
ble ¢f handling early morning program.
Also| combination engineer-announcer
with first class ticket. Include first
edition, experience and expected
salary. Address reply Radlo Station
WREF, Washington, N. C.
New|England, CBS affiliate has immedi-
ate jopening for experienced, versatile
announcer. New England native with
minimum one year expertence preferred,
no floaters. Submit audition, ete., ref-
erences, salary requirements. Box 376,
BROADCASTING.

Announcer. Midwest regional needs ex-
perienced, all-round announcer with
ambition. No specialists. Send audition
transcription, full qualifications air-
mall] Address Box 360, BROADCAST-
ING
Have opening for two good all-round
men| ability to ad-1ib, handle tables and
participate in local production schedule.
Send background, disc and salary re-
quirements to WSAM, Saginaw, Mich.
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General manager—With eight years ex-
perience in radio desirous of making
a change. Married, sober and depend-
able. Extra strong in sales and pro-
gramming. In charge of all phases of
present operation from time of issu-
ance of CP. Best of references from
present employer. Salary reasonable, all
offers considered. Box 387, BROADCAST-
we.
Manager. Experienced in all phases of
broadeasting both AM and FM. 14 years
of successful operation. Can get top
references from top men in radio. Avail-
able shortly. Box 388, BROADCASTING.

Salesmen

Small station work—Experienced sales,
announcing, commercfal writing, traf-
fic control operator. College graduate.
Box 315, BROADCASTING.

Producing salesman now employed
wants to make a change for personal
reasons. Prefers draw and commission
set up on station that really needs
sales. Go anywhere! The boss knows
about this so you can contact me where
I work. Bob Neukirch, WHBQ, Memphis,
Tenn.

Morning, night man, jockey. Very pop-
ular, New England, seeking change.
Long radio background with reputation
for boosting Hooper, Conlan. Now pro-
ducing two shows with original format.
High calibre. Want large metro station.
Definite proof of success and excellent
references. Box 338, BROADCASTING.
12-6 A.M.! Night disc jockey. 8 years.
Possible summer replacement. Avallable
immediately. Box 344, BROADCASTING.
Announcer—23, vet, married, trained in
leading school of radio; all phases of
announcing. Short on experience, long
on ambition. P.S.—He's an eager beaver.

Disc, photo on request. Box 345,
BROADCASTING.
Announcer-writer, married, vet, 27,

graduate School of Radlo Technique.
Consclentious and willing to work hard
for experience. Disc, photo available.
Box 347, BROADCASTING.

Experienced California announcer-disc
jockey. Steady. Available immediately.
Desire position west or midwest. Bill
Seybold, 2361 E. Mt., Pasadena 7, Calif.

Announcer — Experlenced. Strong on
commercials and news. Can do man-on-
street, M.C., write copy. Available im-
medlately. Prefer west or midwest. Ed
gol)ie;l, 3766 Corta Calle St., Pasadena,
alif.

Announcer, newscaster, commercial
writer; all-round staff duties; experi-
enced. Age, 24. Family man. Disc and
photo on request. George Peckham, 412
Genoa St., Arcadia, Calif.

Skilled announcer, newscaster, board-
man, jockey. Married. West or midwest.
References. Bert Gall, 431115 S. Grand
Ave., Los Angeles 37, Calif.

Announcer, disc jockey. Graduate lead-
lng radlo school. “'Guested” ABC and
CBS shows. Personal interview in New
York State. Write Announcer, 12 Em-
mett St.,, New Hyde Park, N. Y.

Good all-round announcer, year experi-
ence. Prefer midwest. $50 minimum.
Available immediately. Box 351, BROAD-
CASTING.

Available at once, announcer with four
years experience and first class ticket.
Will consider combo work if studios
and transmitter are together. Other-
wise, announcing only. Can offer good
work in return for good salary. All re-
?liés answered. Box 367, BROADCAST-
NG.

Versatile. Experienced announcer and
writer. Sports, interviews, play-by-play,
continuity and script. Desires position
in midwest or east. Disc and photo on
request. Box 366, BROADCASTING.

Announcer—Capable, neat, willing to
work hard for small station. Trained
at leading Chicago radio school. Age 28.
Photo, audition disc available. Florida
preferred. Joseph Cooper, 229 N.E. 31st
Street, Mtami 37, Florida.

Ad-lib man. Six years disc jockey, staff,
news, sports play-by-play. Worked major
eastern 50,000 watter. Family man, 24,
Box 352, BROADCASTING.

Announcer, two years experience. Mar-
ried, 26. References. Disc. Will travel.
Stax} Mitchell, 4842 68th St., San Diego,
Calif.

Announcer, veteran, married, some ex-
perience with independent daytimer
and network fulltimer. Available Im-
medlately. Trained all phases including
console—no floater. Desire permanent
position, midwest or southwest pre-
terred. Disc, photo avallable. All offers
consldered. Box 370, BROADCASTING.

Announcer, 27, veteran. No ostentation.
Disc will prove my merit. Topnotch
newscasting - commercials. Graduate
School Radio Technique. Prefer near
Washington, D. C. Immediate disc.
Box 358 BROADCASTING. .
Announcer, sportscaster, play-by-play,
versatile, assistant major league scout,
references. Box 3539, BROADCASTING,
Chicago, 360 N. Michigan Ave.

Announcer—Deep, pleasant volce; sober;
strong on_ commercials. Graduate of
both speech and broadcasting schools.
Eligible for G. I. training. Disc and
photo upon request. Available immedi-
ately. Box 361 BROADCASTING. -
Available—Announcer with experience
that includes 5 months on 1000 watt
station. Young, dependable, ambitious,
conscientious. Well versed in all phases
of staff announcing plus remotes and
ad-1ib. No combination jobs. Will send
disc upon request. Box 377, BROAD-
CASTING. .
Sportscaster—Single, 28. Experienced
play-by-play baseball, foothall, basket-
ball. Also, newscasting, speclal events,
ad-lib shows. Highly recommended.
Contact Bob Wilson, 1470 Warner Ave.,
Chicago, Ill. Phone Buckingham 0565.

Announcer—One year experience, age
25. Progressive and ambitious. Will con-
slder every offer, thank you. Box 371,
BROADCASTING.

College graduate of leading Northeast-
ern Unlversity available June 15. Four
months all-round experience including
centrols, but my abllities show more
and know I can prove {t. Sports a
specialty, can ‘''sock” a commercial in
addition to news and disc shows.
Answer this ad. I may be what you're
looking for. Radio is my love, not
salary. Box 372, BROADCASTING.

There is no substitute for experience.
Experienced news personality, an-
nouncer, writer, producer. Plenty of ex-
perience in network and independent
stations. Top references. Available June
1st. Box 375, BROADCASTING.

Skilled announcer, newscaster, board-
man, jockey. Prefer Pacific coast. Ref-
erences. Address Bob Douglas, 745 East
Foothill Blvd., Altadena, California, for
disc and photo.

Sta_ﬂ'_announcer. Thoroughly experi-
enced. Will travel. Best references. Disc
available. Box 390, BROADCASTING.

Announcer, avallable immediately. Ex-
perienced affiliates and independent.
Top references. Good ad-lib, straight
commercial, news, special events. No
play-by-play. Prefer large town, but will

consider any good offer. Box 391,
BROADCASTING.
Announcer . . . 250 watt, one kilowatt

and 50 kilowatt independent and net-
work. Program manager experience.
Best of references and record of achieve-

ment. 1009 commercial. Box 389,
BROADCASTING.
Technical

Egﬂ}s; phone, 10 years experience, mar-
ried. Engineering degree. Box 252,
BROADCASTING.

Combination engineer-announcer with
first phone. One year’s experience 250 w
independent. Graduate Radio City
School announcing and acting. Good
knowledge of programming and copy-
writing. Experienced all phases an-
nouncing, newscasting and disc shows.
Prefer production to engineering. Avail-
able May 15. WIiIl travel. References,
photo and disc. Box 258, BROADCAST-
ING.

Engineer with first phone license and
excellent background including six
years in broadcast work desires posi-
tion, preferably, chief engineer or su-
pervisor. Box 378, BROADCASTING,

Combination man, first phone license.
Five years announcing experience. Net-
work affiliate preferred. Mild climate de-
sired. Married. Box 354, BROADCAST-
NG.

Announcer with good voice and proven
ability; experienced; veteran; 23; single;
college education. Looking for position
to begin middle of June. Will travel
but prefers middlewest. Box 357,
BROADCASTING.

BROADCASTING o

Engineer—First phone, IBEW member.
2 years college. 3 years experience-studio
and transmitter shifts, maintenance, re-
cordings, remotes, etc. Desires perma-
nent position. Excellent references.
Single, sober. Box 369, BROADCASTING.

Telecasting



Situations Wanted (Cont’d)

Situations Wanted (Cont’d)

For Sale

For Sale (Cont’d)

Transmitter operator—three years expe-
rience. First class license. Available im-
mediately. Box 265, BROADCASTING,.
Engineer, 1st phone, 1st telegraph. Five
years marine experience, Three years
Navy ETM 1st class. Some broadcast ex-
perience. All reasonable offers consid-
ered. Box 3¢1, BROADCASTING.

Practical chlef engineer, 13 years tele-
phone Ist, ham, Serviceman, references
as former chlef 250 watts. Construction
jobs considered, full, Property mainte-
nance, works hard, for good pay—not
prestige. Married. Like living at trans-
mitter connection at once, no Dixie
wages, detalls first letter. W. S. Crooks,
c/o Cartmill’'s, R 2, Loudenville, Ohilo.
Technician—Grad. RCA. First phone, 29,
single, will travel; wants steady posi-
tion. John Wickowski, 444 Wyona 8t.,
Brooklyn 17, N. Y.

Chief engineer desiring permanent po-
sition, twelve years broadcasting expe-
rience. High and low power FM and AM
extensive installation and mailntenance
experience, installed three complete
radio stations 1947. Experience in di-
rectional antennas. Good educational
background. Good references. Mintmum
$75.00 per week. Phone 548-J, S. A,
Azar, Dothan, Alabama.

Engineer experlenced transmitter, studio
control, remotes, First phone, RCA grad-
uate. Avallable immediately. South-
west preferred. Write Box 382, BROAD-
CASTING.

Chief engineer 5000 watt directionalized
station looking for position west. Ex-
perienced all phases econstruction AM
and FM. Navy veteran. Three years of
college. Single. Twelve years radlo ex-
perience. Interested right salary at ag-
gressive statlon two weeks notice. Can
furnish two competent engineers for
stafl. These men not this same station.
Box 383, BROADCASTING.

Production - Programming, others

The answer 'nblynur PROGRAM

problems.
Young program manager-producer-
writer. S ful P.D. of ind d

ent stations. Production manager of
network outlet in nation’s third larg-
est city,
Assistant P.D. of 50,000 watt net-
work station. Written and produced
all types local programs—produced a
number of net shots.
Successful program building back-
ground.
Well schooled in program-sales rela-
tionship, Some television experience.
REFERENCES TO SUPPORT ABOVE
Looking for "the right job with a
good future.” If you have a good
offer to maoke to o good program
mon; Vd like to hear from vyou.
Box 379, BROADCASTING.

Schools

STATION MANAGERS!

News editor-announcer, Fully experi-
enced, sober, mature, versatile. Solid,
intelligent rewrite. Seeking permanen-
cy. Box 12, BROADCASTING.

Program director—12 years broadcasting
including over 6 years freelance an-
nouneing, newscasting, program-produc-
tion manager, director, commercial re-
cording, etc. Currently program man-
ager of major network regional outlet.
Desire permanent affillation with pro-
gressive station. Avallable on 30 days
notice. Box 247, BROADCASTING.

Announcer, program director, 212 years
practical experience, understands all
phases programming. Knowledge tele-
vision production. Desires permanent
spot with progressive organization. Box
250, BROADCASTING.

Programming, production opportunity
wanted. Two years announcer, com-
mentator, writer. Columbta, N, Y. U.
radio plus degree. Electronlcs experi-
ence. Married, 32. Desire permanence.
Box 270, BROADCASTING.

Available soon—Progressive program di-
rector, announcer, producer—§ years
experience (presently employed in all
3 capacities), 29, single, college grad-
uate, Learned program direction-pro-
duction the hard way at an inde-
pendent. Announce everything except
Play-by-play sports, but prefer news
and special events. Experienced in con-
tinulty, traffic, sales. Deslre change to
larger, more competitive market. Box
283, BROADCASTING.

Have I reached the limit of my ability?
Want Texas or southwest, where efforts
are rewarded. BIix years experience,
radlo. Box 210, BROADCASTING.
Continuity writer—Experienced continu-
ity writer commercials, musical shows,

variety shows and dramatic scripts.
College education. Box 314, BROAD-
CASBTING.

College graduate with major in radio-
speech. Continuity production, women's
shows, and a singer with lots of expe-
rience. Box 342, BROADCASTING.

Graduate School of Radlo Technique.
Thoroughly tralned in all phases of
broadcasting. Have imagination, sense
of humor. Can ad-lib. Box 373, BROAD-
CASTING.

Cowboy vocalist. Radio, stage, record-
ings since 1935. Avallable for radio pro-
grams, advertising and selling. Dick
Carson, Box 274, Ceclil, Pa.

AM 1 kw experience. Want progressive
ffgqséem station. Box 362, BROADCAST-

Two hard working girls wish positions
with network affillate. Capable, experi-
enced, secretary-billing clerk and traffic
manager. Box 368, BROADCASTING.
Interested in good, live talent? Girl
vocalist . . . radio experience . .. popu-
lar repertoire . . . young, attractive. A
real addition to your staff. Box 384,
BROADCASTING.

Need Trained Personnel?
BROADCASTERS!

Want a Refresher Course?
BEGINNERS!

Want to be a broadcaster?

THE NATIONAL ACADEMY OF
BROADCASTING, INC.

3338 16th Street, N. W,
‘Washington 10, D. C.
and € pond School

Rasid:

55% INTEREST
MIDWEST STATION

Controlling interest in regional
located in the heart of the mid-
west’s best farm territory op-
erating profitably now, but this
property has a tremendous po-
tential that is due to materialize
rapidly. Price for 55% is $50,000.

Write exclusive representatives

BLACKBURN-HAMILTON CO.

Radio Station Brokers

WASHINGTON, D. C.
James W. Blackburn
1011 New Hampshire Ave. NAtlonal 7405

For sale—Truscon 435 foot self-support-
ing tower sectionalized 168 feet from
t&). Narrow base—15 foot, 10 inch

angle. Two Spare Insulators. $9,500
value for $7,000. Will support 8 section
WE Cloverleaf FM antenna with overall
helght of 325 feet. Wire or phone Mark
Bullock, Chiet Engineer, Radio Station
KFAB, Lincoln, Nebraska.

Slightly used Brush model BK 401 tdpe
recorder. Excellent condition. $190.00.
Box 365, BROADCASTING.

2 Audax model D-39-H 500 ohm repro-
ducers, 1 Gates model 28CO limiting
amplifier. Chokes .6/3 Henrys, 2 ohms,
3/5 amps, 10,000 volts, 1-250 watt
transmitter, FCC approved, avallable
shortly. Above ltems new or used for
short time only. Reply Box 353, BROAD-
CASTING.

Active or sllent participation in CP.
250 watt AM fulltime, Three station
Rocky Mountain city. Principals only.
Speed essential, detall reply, bank ref-
erences, Wire, write Box 374, BROAD-
CASTING.

DALLAS
Clarence E, Wilton and Philip D. Jacki
t Petroleum Building — Central 1177

SAN FRANCISCO
Ray V. Hamilton
235 Montgomery 8t, — Exbrook 2-5672

For sale, practically new Gates model
30-A console, Complete with power sup-
ply. Pr.dce, $500.00. Box 282, BROAD-
CASTING.

Half interest in going recording studio.
Investors must take over and operate
studios and have had experience either
in radio or in recording. This is an ideal
two or three man operation assuring
income of $100.00 per week for each of
3 investors after all expenses. This is
an exceptional opportunity for G. I.'s
who are interested in getting into the
recording business, Studlos are fully
equipped and have been In operation
for many years. Located in mid-Atlantic
states there are many opportunities for
promotional recordings with schools
and colleges which have not as yet
been touched. Write or wire Box 285,
BROADCASTING.

For sale—Stock control in 250 watt sta-
tion in wealthy market of 250,000 pop.
less than 50 miles from New York. For
further particulars write Box 336,
BROADCASTING.

Like new 12-inch Western Electric 728-B
speaker, Shure 556-A mike, RCA Jr,
Velocity milke, priced for quick sale.
Box 340, BROADCASTING.
For sale—One 350 foot heavy Win-
charger tower, new and complete, never
taken from factory, Current market
g{_lce $5,500.00, Make reasonable offer.
ank Carman, Radlo Station KUTA,
Salt Lake City, Utah.

FOR SALE

One 325 ft. Blaw-Knox type CK ver-
tical tower, complete with CAA
lighting and base Insulators with
antenna tuning unit. Excellent
condition. Detailed Information
furnished on request. Call or write
Chief Engineer, WFIL, Philadel-
phia, Pa.

—TIMER CLOCK...——

Awaken to Music!

These 72-hour brass clock
movements will turn on and
off radios, signs, burglar
alarms, or any electric ap-
pliance. The 24-hour dial

2* in diameter, can be set
for any interval either on 98
or off, from 1 to 23 hours s

ONLY

in  lg-hour s&teps. The
switch In this clock is a
standard 3-ampere 135-Volt
toggle type and may be
turned on or off at any
time without disturbing the
dial setting, Cased in 3”
plvwood tube 316~ long.
Treated to resist fungus,

Postpaid

Send cash, check, or money
order to

Clocks, Box 119, Topeka, Kan.

‘Wanted to Buy

Hal Styles may solve your problem with
a young, ambitious, capable man, vet-
eran or non-veteran, who has been
thoroughly grounded for eight or more
months by radio professionals in an-
nouncing, newscasting, control opera-
tion and continuity writing. Write or
wire Hal Styles. Hal Style’s School of
Radlo, 8880 Wilshire Blvd., Beverly Hills,
Calif.

For qualified technicians, write or
phone: Employment Department, Mel-
ville Radio Institute, 15 West 46th St.,
N.Y,C. Longacre 4-0340.

Learn broadcasting and

continuity

writing under studlo conditions with
topfiight _instructors. Free placement
service. Enroll evening classes now.

Veteran approved. Next fulltime day
class starts June BSeventh. Limited
enrollment. Insure your priority by
applylng at once. Pathfinder School
of Radio Broadcasting, Kansas City,
Mlissouri.

Employment Services

700 broadcasters can't be wrong! For
screened employees, a free employer's
service, contact RRR—Radio Employ-
ment Bureau, Box 413, Philadelphia.

BROADCASTING e Telecasting

.
NATIONAL ACADEMY OF : RCA console, type 76B1 complete with
BROADCASTING. Dept. 111 H power supply. Excellent condition.

§ 3338—16th S1., N.W. H Numa Fabre, Jr., WAJR, Morgantown,

{ Washingten 10, D. C. i W Ve

1 1 RCA portable turntable, type MI-12800-

] Please . send information concerning § B, like new, $200.00. 205 pound coil

] O Cor o OJ Resid Courses. 1 (approx. 6,560 ft.) # 10 soft drawn bare

: v : fgm}er lz;vlre, $75.00. WVJS, Owensboro,

entucky.

: Name 8 For sale_Lehigh self-supporting tower

f : 179°, A-1 condition, lighting equipment

H Address___ H included. Delivery last of June. Contact

H H Daniel B. Trueblood, R-WGBR-

H H FM, Goldsboro, North Carolina.

s 1 Nonroyalty Audlo Antique Music Box

favorites. Six separate minute plays. $3.
Custom Recordings, Box 1047, Hartford,
onn.

Two 200 ft. Ydeco and one 155 ft, Blaw-
Knox square tapered insulated towers.
Excellent FM antenna supports. Avail-
able about June 15. Make offer. Con-
tact KLO, Ogden, Utah.

1000 watt Western Electric Type 353El
transmitter, In excellent condition.
Avallable immediately. Radio Station
KDAL, Duluth, Minnesota.

For sale—One Western Electric 1 kw
transmitter 3F#D-96020, one Western
Electric 5 kw linear amplifier #D-97712.
Complete with power supplies. Rea-
sonable if taken at once. Contact

Experienced broadcasters desire to buy
statlon or CP in Texas, New Mexico,
Colorado, Oklahoma, Louisiana, Arkan-
sas, or Florida. Can pay cash. Box 262,
BROADCASTING.

Wanted to buy a small station or CP
anywhere in U. 8. Prefer west or south-
west, but will consider any location.
Box 263, BROADCASTING.

C. p.—Substantial interest for cash. Or
operating statlon on equitable terms.
Promptest action. Detalls first letter.
Box 295, BROADCASTING.

Wanted to buy. Good condition, used or
new transcription turntables, transcrip-
tion pick-ups with filters, pre-amplifier
and power supplies. Also, small single
mike studio console and VU meters.
Box 350, BROADCASTING.

1 kw transmitter, 200 foot tower, used
console, used AM irequency monitor,
used AM modulation monlitor, J. 8.
Booth, Box 369, Chambersburg, Penna.

bert J. Dean at Radio Station Miscellaneous
KOTA, Rapid City, S8outh Dakota.
BONDING COPPER RADIO BROADCAST STATIONS
(]
In Stock for Immediate Shipment. BWFRS‘ . SELLERSE
List With Us

Send for Our Price List Today.

J. L. CLARK METALS CO.
2108 S. Ashland Ave.,
Chicago 8, IlL.

Prompt Confidential Service
NATIONAL RADIO STATION BROKERS

5051 Sunset Bivd.,, Norman 7!
Los Angeles 27, Cel a
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VIDEO ADVERTISERS IN FEBRUARY — PART A

(Continued from page 10)

Part B Will Appear

May 10 Issue

Advertiser

Bettar lce Cream
Nick Bloom
Jay ‘!uckn}ﬂf

Product

lee Cream

Bart4l's

Barr's Jewelers

Barbgy's Inc.

y House of Music
Eosl n Store

Bri
Jamds S. Beattie
Centpry Show Repair
Chewoiet Dealers

Creste Blanca Wine Co.
Columbla Wholesalers

Capital Typewriter Co,
Commonwealth Edison Co.
Chevrolet Div. of General

Mptors
Consplidated Gas, Electric &
Pawer Co.

Calvert Hats

Charlie's Radio Service

Carl £o.
Chex Candy Co.

Centery Shoe Repair
D'Orsay Jewelers

Aliep B. DuMont Labs.
Dad's Root Beer Co.
Dumont Marine Service
DeMoss Motors

Detrgit Edison

Jay Day

Dushp# Distributing Co.
€. H! Davis Inc.

Elgin( National Watch Co.

E ¥ Radio & Appli

Ennig Motors
Ford Motor Co.

Electric Co.
Fashion Shop

Fulkegr Motors
Gengual Electric Supply Corp.
Gough Industries

Gendral Petroleum Corp. of Cal.

Gendral Electric Supply Corp.
Globe Brewing Co.
Georpe's Radio & Television

George's Radio &
Television Co.

Gunther Brewing Co.

Globp Brewing Co.
>rey| Adv. Agency

| Electric Supply Corp.
eneyal Foods Corp.

ulf Pl Corp.
f Foordz Corp.

Genezal Foods Corp.
Gillejte Safety Razor Corp.
Gulf il Co.

Girard Chevrolet
Gimbel Bros.

Gretg Brewing Co.
Gettlgman Brewing Co.
Gettigman Brewing Co.
G'cnl man Brewing Co.

el Bros.

J. C, Harding & Co.
Hudson Ross#
Hermann

NOO OO

Humuld ) Bll:t'Y
N ord Shps

Hyde Park E-rcwcrln Assn,
Hat Corp. of America

Havesps Electric Co.

Electric Appliances

Jewelry
Sunshine Beer
Radios

Dept. Store
Meats

sl
Adv. Agency

Wine

Philco Appliances

Utility
Autos

Utility

Utility
Dresses

Tile Products
INS News
Watches

TV sets
Autos
Autos

Clothing
Dt, Store

Supermarket
Time Slgnal

Appliances

Philco Distributors

Gas, Oil
Appliances
Arntow Beer
Radio sets

Phileo sets

Beer

Arrow Beer

Appiiances

Sanka Coffee
as, Oil

Varlous Products

Jell-O, Salt

Razxors, Blades

Gas, Oil

Cars
Dept. Store
Beer

Beer
Beer
Beer
Dept. Sto.e

Radio & TV
Hotel

ery
Dept. Store
Appliances

Beer
Knox Hats

Heingl Motors Cars
Heingl Motors Cars

fda’s Dept, Store ...,
Interstpte Supply Co, TV Sets
Pagd 88 o May 3, 1948
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Program Title Station(s)
.......... WMAR-TV
.......... WMAR-TV
Doorway to Fame W ABD
Weather Forecast WNBT

WRGB, WPTZ
Let's Pop the Question WFIL-TV
Time Signals WPTZ
Sportsmen's Show WPTZ
Basketbalt WIMJ-TV
Life at the Boston Store WIMJ-TV
WNBW
WNBW
WMAR-TV
KILA, WABD
WTTG, KSD-TV,
FIL-TV
.......... KTLA, WBKB
AR-T
Philco Playhouse WMAL-TY
WMAL-TV, WNBW
WTTG
WBKB
'l'clencm WBKB
WWJI-TV, WABD
How Well Do You Know WMAR-TVY
Baltimore?
WMAR-TV
WMAR-TV
WRGB
WPTZ
WMAR-TV
A
WBKB
WBKB
WMAR-TV
News with Ted Grace WWI-TV
Birthday Perty ABD
0000 oo WFIL-TV
D000GA6000 WPTZ
Time Signals KTLA
WCBS-TV, WPTZ,
WBKB, WNBT
Hoekey WBKB
The Sportsman WTMJ-TV
Wrastling, Boxing KILA
Wrestling WWJI- TV
Track, Basketball, etc. WfBAS-TV
WMAL-TV
KB
WMAR-TV
WMAR-TV
MAR-TV
WABD
WABD
Mn! Ycur Neighbor WFIL-TV
WFIL-TV
WMAR-TV
Pantomime Quix KILA
Uncle Phi KILA
Adventure Serial KILA
Circle C Ranch KILA
Bary Wood Show KILA
_ Star Views KILA
Music Room KILA
All for Fun KTLA
Freedom Train Films KTLA
Wrestling WMAL-TY
Boxing WMAL-TV
Did You Find It G
Learn to Dance WNBW
OFR the Record WNBW
NBC TV Newsreel WNBW
Feature Films WNBW
WNBW
.......... WTTG
Boxing WMAR-TV
Telesport WNBW
Boxing WMAL-TV
.......... WMAR-TV
Boxing WWJ.
.......... WABD
News WCBS-TV
Track, Hockey, Basketball, etc. WCBS-TV
Author Meets the Crities WNBT
Boxing WNBT
WRGB, WPTZ, WNB'
You Are An Artist ‘WNBT
WRGB, WPTZ
WEIL.TV
Handy TZ
Sports Scrapbook WPTZ
Wrestling WIMJTV
Sports Theills WIMJ-TV
WIMJ-TV
WIMJ-TV
G
WABD
WMAR-TV
MAR-TV
WNBW
WNBW
Baseball Preview WMAR-TV
Adventures in Breadlam WMAR-TV
Sketchbook WWJI.TV
.......... WWI-TVY
Sports KSD-TV
Hockey WCBS-TV
News WRGB
Going Places WEFIL
Going Places
Junior Jamboree KSD-TV

Studio Local

Remote or
Program Type  Film  Net Day & Time
Ann, o 0o DQooooooan
Ann. F L One a week
Variety S L Mon. 7-7:30 p.m.
Ann. F L 1 per week
Quiz H] L Sun. 8:30-9 p.m.
Ann, S L Monday evening
Sports S L Frl. 8:55-9:10 p.m.
Sports R L Fri. 8-9:30 p.m.
.......... S L  Sun, 8:45-9:05 p.m.
Ann, F L . F, Sun.
Ann. F L Fi.11pm.
Ann, F L ne a week
Sports F L 15-20 min. for 10 days
Ann, F {5 5adtono600
Dumull: F L Tue. 910 p.m.
Ann. F L Thu Sun 8-9 p.m.
] L Wed, Ss
L TedSSoom
F L Sun. 8-8:20 p.m.
Educational - (55 5600000000
Ann. F L
Ann. F L
Ann. S L
Ann, H L
Ann F L
Ann 0Q oo
Ann s L
Ann F L
Ann. S L
Ann. F L
News S L
Children's S L
Ann. H L
News F L
Ann, F L
Spom R L Wed, Sun, 8:30-11 p.m,
S L Sun, 8:30-8:45 p.m.
Spom R L Mon., Wed. 8: 30-11 p.m,
Sports R L Mon. 8:20-11 p.
Sports R L
Ann, on  pQonnonaoo
Ann, f L  One per week
News S, F L
Ann, o .
Ann, . 0o
Ann. . oo adg 5
Children’s S, F L Thu 6:15-6:45 p.m,
nn. F L  Sat. Evening
Interview R, F L Feb. 4 (one-time)
nn, F (5 aanacnong
Ann. F L Onea week
Quix S L Sun. 8-8:30 p.m.
Children's b L Mon.-Sat. 7-7:10 p.m.
Children-s F L Mon.-Sat. 7:10-7:30 p.m.
Children's S L Mon. 7:30-8 p.m.
Variety S L Wed 7. 30-8 p.m.
Interview S L 7:45 p.m.
Musical S L 0-8 p.m.
Aud. Pait. H L t. 7:30-8 p.m.
News F L Week of Feb. 23
Sports R L Wed. 911 p.m
Sports R L Mon. 9-11 p.m.
Aud. Part. H L Mon, 8:30-9 P.m.
Ann. L Daily
Education $ L Fri, 8:45
Variety H L Fii., 8:45
News F L Wed., 7:45
Dramatic F L Sun., 9:10
Ann. F L Five a week
Ann. R L Tue., Fri. During Hockey
Sports R L W«I:lv bouts
Sports S L Fri. 11
Sports R L chklv bouts
Ann. F L 'l'wiu-wccl:lv spots
Sports R L Thu., 9-11 p.m.
Ann. F L Daily Spots
News S, F L Thu 8-8:15 p.
Sports [ L Mudié:m Squnn ‘Garden
Discusslon S NBC Sun., 8-8:30 p.m.
R NBC Frl. 9:15 p.m. to conclusion
Educational $ NBC Thu 9-9:15 pm.
Ann, F L Various Times
.......... s L Fe. B 30-8:45 p.m.
Sports og L Tha., 9:15-9:30 p.m.
Sports R L Thu, 8:30-10:30 p.m.
Sports F L Sat, prc-bul:ctball
Ann, F L Sat., post-basketball
News F L Sun., 8:15-8:30 p.m.
Ann, F L Mon., Wed.
Children's 90 L Mon., Fil., 45 p.m.
Ann. f S A
Ann, F (5 R anana00
Vaeriety S L Fd., 8:30 p.m,
Ann. F L Sun., 9:30 p.m.
Sports F L 10-minute film
.......... F L 10-minute Alm
Variety ] L Wed. 8-8:15 p.m.
Ann. S L Five spots a week
Sports R (5 RH00c00R00
Sports R L Various Madlison Square
en Events
News S L Fii., 7:24-7:29 p.m.
Educational F L Tue., 8-8:30 p.m.
Educationat F L Sun. 7:30-8 p.m.
Ann, F L Mon., Tue.,, Wed., Fri
Children’s S (5" 5000000000

BROADCASTING

Agency

J. R. Kupsick Adv.

Ed Schapiro

Edward Prager

Gray & Rogers
Cramer-Krasselt

Mark, Mautner & Berman
Courtland D. Ferguson Inc.
James S, Beattie

Campbell-Ewald Co.

Biow Co.

Kal, Ehrlich & Merick
Kal, Ehtlich & Merrick
James S. Beattie

J. R, Pershall Co.
Campbell-Ewald Co.

Direct

Solis S. Cantor

Direct

Maleolm-Howard

Direct

Campbell-Ewatd Co.

Bermingham, Castleman & Pierce
Packard A v Co

Solh S. Ca
J. Walter Thompson Co.

Direct
Direct
J. Walter Thompson Co.

Vearious events hom Madison Square Garden

Joseph Katz Co.
tvan Hill Inc,

Schcek Adv. Agency
L. W. Ramsey Adv.

Ed Schapito

Ed Schapiro

M. Belmont Ver Standig
Joseph Katz Co.
J. Enders

Robert Enders

ders
Booth, Vickery & Schwinn
Booth, Vickery & Schwinn
Booth, Vickery & Schwinn
Joseph Katz Co,

Luckof, Wayburn & Frankel
Young & Rublcam

Young & Rubicam

Benton & Bowles

Young & Rubicam; Beaton &
Bowles
Maxon inc.
Young & Rublcam
Ed Schapiro
Direct
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BROADCAST CRITICAL

OF TRUMAN PROTESTED
ADHERENTS of President Tru-
man in Texas politics have pro-
tested the granting of free time to
Gov. Beauford Jester for a speech
over WBAP Fort Worth and the
Lone Star Chain in which the gov-
ernor sharply criticized Mr. Tru-
man.

The Truman Democrats sent a
telegram to the FCC saying they
had demanded equal time to speak
in favor of Mr. Truman, but had
been offered time on a commercial
basis only. FCC authorities said
they would follow their usual prac-
tice of asking the stations involved
for “their side” of the incident.

The pro-Truman forces are to
get a half hour on Lone Star with-
out cost, following the protest, it
was learned last Friday.

Commenting on the telegram,
Harold Hough, president of the
Lone Star Chain, said in part:

“We carried the speech of Gov.
Jester at the barbecue in Fort
Worth. His was the only speech
carried, and as he advocated the
candidacy of no one, his address
was carried as a public service, as
is the case with most of the sta-
tions when the governor speaks.

WCAV Manager
JOE BROWN, former promotion
manager of WGH Newport News,
Va., took over as general manager
of WCAV Norfolk, Va., April 23.
Mr. Brown has
been in radio 20
years, and before
that was in show
business. He re-
cently received a
plaque from the
Norfolk Salva-
tion Army for his
work with chil-
dren in the area.
At present he is
special events di-
rector of the March of Dimes cam-
paign. He will bring his Helping
Hand and Radio Gang programs,
formerly heard on WGH, to
WCAYV, station has announced.

Mr. Brown

RCA Catalog

NEW Broadcast Equipment Cata-
og is now available from RCA. It
contains more than 250 pages with
jescriptive material photographs,
application data and performance
specifications covering complete
line of AM, FM and television
:quipment manufactured by RCA.
Price is $1.00.

EQUIPMENT WANTED

New 1 kw station in midwest ex-
pecting CP at early date. Need
technical equipment, such as mon-
itors, audio oscillator, R. F. meters,
H.V. test equipment.

Write us what you have for sale
and price. Will have apening for
camplete staff engineers and an-
novncers.

BOX 318, BROADCASTING

NBC, ‘Life’ Plan Joint
Coverage of Conventions

ANNOUNCEMENT that Life
Magazine and NBC Television will
collaborate in covering the national
political conventions this summer
was made Thursday by the net-
work.

Kinescope film coverage of high-
lights is to be presented by Life
on the nine NBC video stations
not yet inter-connected with the
East Coast network. The stations
are KSD-TV St. Louis, WWJ-TV
Detroit, WTMJ-TV Milwaukee,
KSTP-TV St. Paul, WLWT Cin-
cinnati, WBEN-TV Buffalo, KOB-
TV Albuquerque, WTVT Toledo
and KCPN Fort Worth.

Scheduled thus far are 15-min-
ute interviews each day with lead-
ing Presidential candidates and
convention delegates; 39-minute
local events and pickups; 10-min-
ute daily kinescope recording
resumes, to be run prior to the eve-
ning’s session; 20-minute kinescope
recording resumes of previous
day’s sessions, and series of docu-
mentary motion pictures back-
grounding both conventions.

U. 5. CHAMBER FAVORS
TIME QUESTION STUDY

CREATION of a special committee
to study the problem of daylight
saving time, with recommendations
to be submitted, was favored at the
36th annual meeting of the U. S.
Chamber of Commerce held last
week in Washington. The Chamber
adopted policy recommendations
covering many phases of business
and industrial life.

Among some two-score speakers,
Dr. Alexander J. Stoddard, Phila-
delphia school superintendent, said
“a society that invents . . . radio
and television without stepping up
its emphasis on a better under-
standing and appreciation of ora-
tory, the drama, good music and
the allied arts is ‘riding to a fall.’”

Dr. Edwin G. Nourse, chairman,
Council of Economic Advisers, said
foreign aid and defense stimuli ap-
pear to have prevented a drop in
business during 1948. He added
that business prosperity might be
well sustained for several years if
the diplomatic and military situa-
tion permit.

Buffington Plans

IN VIEW of contemplated open-
ing of West Coast offices of his
radio and television production
company in the fall, Al Buffington
left Baltimore May 2 for trip to
the Los Angeles-Hollywood area.
Mr. Buffington also intends to of-
fer several of his syndicated shows
on the Coast and check a movie
link for his television operations.

LOOK MAGAZINE April 27 issue carried
three-page feature on “How Your Can-
didate Will Look on Television,” with
suggested pointers to speakers by John
Royal, NBC vice president.

BROADCASTING e Telecasting
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May 10-13: Radio Parts & Equipment
Show, Stevens Hotel, Chicago.

May 15: Retiring NAB Board of Di-
rectors, Biltmore Hotel, Los Angeles.

May 17-18: NAB Management Confer-
ence, Biltmore Hotel, Los Angeles.

May 17-21: NAB Convention, Biltmore
Hotel, Los Angeles.

May 19: New NAB Board of Directors
meeting, Biltmore Hotel, Los Angeles.

May 20-21: NAB Engineering Conference,
Biltmore Hotel, Los Angeles.

May 22: IRE North Atlantic Region
Meeting, Hotel Continental, Cam-
bridge, Mass.

June 13-16: AFA Annual Convention,
Netherland Plaza, Cincinnati.

June 13-17: Advertising Assn. of the
West. Annual Convention, Sacra-
mento, Cal.f.

Band Leader Dies After

Executives Club Show

A FEW MINUTES after he and
his clowning orchestra had fin-
ished an exhausting performance
last Thursday for the Radio Exec-
utives Club of New York, Milt
Britton, well-known band leader,
collapsed and died of a heart
attack.

Mr. Britton, who was 54, had
led his orchestra through one of
its typical performances, involv-
ing the breaking of furniture and
instruments and the shooting of
guns. As the group was packing
its instruments, Mr. Britton was
stricken.

He is survived by his wife, Mrs.
Helen Britton, and two children,
Myron, 6, and Helen, 4.

ENGINEERS PRACTICING
BEFORE FCC ORGANIZE

A GROUP of consulting engineers
practicing before the FCC formed
an organization to be known as
the Assn. of Federal Communica-
tions Consulting Engineers at a
meeting April 28 in Washington.
The group arnounced its objective
is “to aid and promote the proper
federal administration and regu-
lation of the engineering and tech-
nical phases of radio communica-
tions.”

C. M. Jansky Jr., acting as tem-
porary chairman prior to formal
adoption of constitution and by-
laws, stated that while a lawyer
before the FCC is an advocate for
the client, the engineer’s funection
is to present the engineering facts
in the case under consideration. In
the carrying out of his duties, said
Mr. Jansky, the engineer has ob-
ligations and responsibilities not
cnly to the client but also to the
sublie.

To insure the maintenance of
the high standards necessary to
fulfill these responsibilities, an as-
sociation of consulting engineers
with a rigid code of ethics seems
not only desirable but necessary,
he added.

Officers elected for the coming
year are: Mr. Jansky, president;
Glen D. Gillett, vice president; A.
D. Ring, secretary; George C.
Davis, treasurer.

BORDER BATTL

New Mexican Station
Stirs Military

U. S. MILITARY authorities were reported last week to be concerned
over Mexico’s assignment of a 150-kw station on the new 540-ke broad-
cast frequency [ BROADCASTING, April 26], for fear of interference to their
own operations on lower adjacent channels.

A possibility that power limita-
tions may have to be imposed on
use of the channel—which has been
authorized for inclusion in the AM
band but whose exact use is to be
determined by signatories of the
North American Regional Broad-
casting Agreement—also was fore-
seen, because of the adjacent-chan-
nel problem.

Broadcast operations on the fre-
quency heretofore have been pre-
cluded for protection of services
just below 540 ke—mostly govern-
ment, including the military, and
maritime mobile, Canada has used
the channel with 50 kw for several
years at CBK Watrous, Sask., un-
der special arrangements guaran-
teeing protection to the U. S. serv-
ices.

A reallocation of the frequencies
between 415 and 535 ke is being
made preparatory to AM use of the
540 channel.

Because of the sub-adjacent
channel interference question, some
communications experts felt it
might be necessary to limit 540-kc
operations to approximately the re-
gional power class, at least when
the frequency is used in the vicinity
of installations in the 530-kc area.

*

Meanwhile, the U. S. protest
against Mexico’s assignment of a
station on the channel was prepared
and slated for prompt transmittal
to the Mexican government. Exten-
sion of the AM band to include
£4) ke was authorized by the In-
ternational Telecommunications
Conference last summer, but it was
specified that the channel should
not be used without agreement by
the nations of Region Two, inludec-
ing NARBA signatories. The use
to which it would be put was to be
decided at the forthcoming NARBA
treaty conference.

With both Canada and Mexico
operating on the frequency and
claiming 1-A status for it, any
substantial use by U. S. broadcast-
ers could be effectively blocked.
The Mexican assignment is at San
Luis Potosi, about 350 miles south
of the U. S. border, and the station
is slated to begin operations about
Dec. 1.

M:idland Broadcasting Co.
(KMBC Kansas City) long sought
540 ke for its outlet near Concordia,

Kans. (KFRM), and presumably
is still interested. KFRM is on
550 ke.
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At Deadline...

NEW AM GRANTS

ANNOUNCED BY FCC

CONSTRUCTION PERMITS granted by FCC
Friday for 10 daytime and three fulltime stand-
ard stations. One of latter was reinstatement.
Chpnges of facilities awarded KVLF Alpine,
Tek., and KIMA Yakima, Wash.; WSLA Ham-

mond, La., deletion approved. New station .

grants:

TTIESBURG, MISS.—Hub City Broadcasting Co.,
1229 ke, 250 w, day. Claremont, N. H.~Granite State
Bropdcasting Co. Inc.. 1230 ke, 250 w, unlimited.
Granite is licensee WKBR Manchester. Kingman,
Ariz.—J. James Glancy, 1230 ke, 250 w, unlimited.
Grantee publisher Mohane County Miner 11 years.
LANCASTER, Ohio—Hocking Valley Broadcasting
Corp., 1320 k¢, 500 w, daytime. Curco, Tex.— A. M,
Respondek, radio engineer, 1600 kc. 500 w, day. Cam-
den} S. C.,—Haygood S. Bowden, 1590 kc, 1 kw, day.
PIKESVILLE, KY.——Cumberland Pub. Co., 900 kc, I
kw,| day. JACKSON, TENN.—Dixie Broadcasting Co.,
131(4 ke, 1 kw, day. MUSKEGON, MICH.—N-K Broad-
castiing Co., 1600 k¢, 1 kw, day. ROGERS CITY, MICH.
—Roegers City Broadcasting Co., 960 ke, 1 kw, day.
SHAWANE, WIS.—The Shawane County Leader
Pub, Co., 960 ke, 1 kw, day. DENISON, TEX.—Gray-
son [Broadcasting Corp., 1220 ke, 1 kw, day, on con-
ditipn that Burton V. Hammond Jr., president and
529%| owner sever association as manager of KRRV
Sherman, Tex. FAYETTVILLE, TENN.—EIk River
Broadcasters (WEKR), 1240 kc, 250 w, unlimited
(reigstatement).

F4cilities changes: granted: KVLF Alvine, Tex.,

from 1490 kc to 1240 ke, with 250 w fulltime; KIMA
Yakima, Wash.,, from 500 w to 1 kw on 14680 kc,
unlimijted.
WBLA Hammond, La., owned by Hammond Broad-
casting Co., granted request to delete records rela-
tive |to construction permit for 1110 ke, 250 w, day
and |authorization cancelled. Granted January 1947.
Hammond Broadcasting composed of Frederick and
Edna LeMieux.

FCC ACTS ON PETITIONS

ORDERS announced Friday which (1)
ied WMEX Boston’s petition against pro-

application for hearing; (2) denied petition
ansfield and Lorain Journal companies
ansfield and Lorain, Ohio, respectively)
ontinuance of Tuesday’'s (May 4) oral

Columbia, S. C.) asking that its appli-
for new station at Charlotte, N. C., on
930 |ke be returned to hearing status and
prompt consideration or hearing.

AGO NEWS SERVICE

MUNITY NEWS SERVICE, which is
making strong bid to provide Chicage radio
statipns with extensive coverage of local news
events will furnish service to WIND, John-
son-Kennedy station, owned partly by Chicago
Daily News beginning May 15. CNS expects to
annolnce signing of three additional stations
by weekend and seven in all by May. WBBM
alreafly has indicated interest. Service offered
on “frial basis.”

NEW RADIO PARTS FIRM

FORMATION of Davis Electronics Corp.,
Hempstead, L. I., N. Y., announced last week
by Ben Lehman, former vice president and
genera] manager, Radio Wire Television Inc.,
and Hy Davis, former purchasing agent, Radio
Wire| Newly-formed company will handle
complete line of radio parts, and public address
and television equipment.
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PORTLAND, ORE., TV GRANT;

HEARING DATES SET g
GRANT to Video Broadcasting Co. for new
television station at Portland, Ore., announced
Friday by FCC, which also designated 24 TV
applications for hearings in seven communities
wlere applicants outnumber channels. Portland
station assigned Channel 3 (60-66 mc) with
15.5 kw visual and 9 kw aural powers, antenna
height 865 feet.

Video Broadcasting also has application for
San Jose, Calif., anticipates ultimate West
Coast TV network [BROADCASTING, Feb. 23].

Applications designated for hearing were:

San Jose, Calif.—Video Broadcasting, Radio Diablo,
FM Radio and Television Corp.

New Orleans—Mississippi Valley Broadcasting,
WWL, New Orleans Television Co.

leltichmond, Va.—WRNL, WRVA, WLEE, WRMV-
Madison, Wis.—WIBA, Radio Wisconsin (AM per-
mittee).
Flint, Mich.—Advertisers Press, WBBC.

Milwaukee—WFOX, WISN, Kapital Broadcasting
Co., WEXT.

Albany-Troy, N. Y—WROW, WABY, WPTR, Van
Curler Broadcasting Corp., Meredith Publishing Co.,
Albany; WTRY Troy.

‘STERNER’ FCC ATTITUDE

HINTED IN FM TARDINESS

NEW WARNING that FM permittees must
keep pushing construction of their stations
was given Friday by FCC, which said requests
for extension of completion dates are coming
in at rate of 20 per week and hinted sterner
attitude in future.

Replying to letter from FM Assn. Executive
Director Bill Bailey, who had submitted FMA
resolution asking for revocation of CP’s which
are not being prosecuted with diligence, Com-
mission said to date no case has arisen where
such action appeared justified.

EDUCATORS RADIO SESSION
NATIONAL University Extension Assn,
which comprises more than 300 prominent edu-
cators throughout country, will devote 2%-
hour session Monday (today) to symposium on
effective use of radio in adult education during
33d annual convention in Chicago May 2-5.
Participants, which include Waldo Abbott, di-
rector of broadcasting, U. of Michigan, and
Kenneth Bartlett, Syracuse U. dean, are mem-
bers of NUEA Committee on Radio.

BMI TV ACTION ,
BROADCAST MUSIC Inc. wooed network,
transcription officials Friday in television pitch
at luncheon in Waldorf-Astoria, New York.
In making entire BMI catalogue available for
video, licensing will be simplified to eliminate
“complex and confusing vocabulary” now cov-
ering such usage, General Counsel Sidney
Kaye said. BMI President Carl Haverlin pre-
dicted ‘“differences in the ASCAP camp” soon
would be “harmonized.”

WIBW PLANS APPEAL

WIBW New Orleans definitely will appeal
FCC’s denial of its license renewal application
if necessary, Maurice B. Gatlin, station’s New
Orleans counsel, said Friday (earlier story,
page 50). Appeal would be taken to U. S.
Court of Appeals for D. C. First step will be
customary petition for rehearing by FCC.

MRS. THACKREY DENIES

WARNER BROS. DEAL

REPORT that Warner Bros. has bought Dor-
othy Thackrey’s West Coast radio properties
(KLAC Los Angeles, KYA San Francisco,
and Los Angeles TV grant) denied Friday
by Mrs. Thackrey, co-publisher of New York
Post and owner WLIB New York. She said
report was “ridiculous” and contains “not a
word of truth.”

Warner Bros. spokesmen meanwhile indi-
cated negotiations were in progress but with-
out definite developments. One question film
firm apparently hasn’t decided is whether it
wants all or part of Thackrey West Coast
properties, for which total price reportedly
would be in $1,000,000 range. Warners would
have to re-sell KLAC or dispose of KFWB
under FCC duopoly rule if it acquired Los
Angeles station.

NETWORKS GIVEN AWARDS

AT OHIO INSTITUTE

NETWORK AWARDS announced Friday at
12th American Exhibition of Educational
Radio Programs at Ohio State U. Institute
for Education by Radio as follows:

FIRST AWARD—CBS, public affairs, “Doorway to
Life,” CBS Documentary Unit Series; one time only,
“The Friend & Peter Stuyvesant”, “Son of Man”;
general culture, “CBS is There;” agriculture, “The
Garden Gate”, CBC, childrens broadcasts, “Magic
Adventures”; one time only, “Murder in the Cath-
edral”, “The Case Against Cancer.” NBC, religion,
“The Eternal Light”; agriculture, “National Farm
and Home Hour”. Mutual, religious, “Family Theatre”;
children programs, “Melody Theatre”. ABC, religious,
“Greatest Story Ever Told”.

Special citations—CBS, “Howard K. Smith From
London” and United Nations Network for Peace,
“United Nations Today.”

TIME FOR FILING notice of appearance ex-
tended by FCC Friday to May 6 in hedring set
May 10 on proposed new classes of broadcaster
operator licenses. Hearing ordered March 25
[BROADCASTING, March 29].

Closed Circuit

(Continued from page 4)

Charter Heslep, now director of Congressional
Quarterly.

JOHNSON WAX Co., Racine, Wis., studying
experimental budget for video, to start in 49,
through its agency, Needham, Louis & Brorby.

MAJOR PERSONNEL shuffle taking place
in information office of State Dept. under Asst.
Secretary for Public Affairs George V. Allen.
OIE, now headed by William Stone, will split
into several groups. Ken Holland will head
cultural end, Mr. Stone will resign and Lloyd
Lehrbus will take over radio, film and press.
Mr. Lehrbus is former colonel in Gen. Mac-
Arthur’s staff and AP correspondent.

E. F. McDONALD JR., Zenith president, writ-
ing Zenith dealers expressing hope FCC will
“promptly open up” high band TV above 400
me so combination television-phonevision re-
ceivers will receive both bands and not be obso-
leted rapidly.

FIRST “dutch treat” dinner meeting Thurs-
day of Senate Interstate & Foreign Commerce
Committee members and FCC called off because
of lack of quorum. Only three Commissioners
of seven and five Senators of 13 not otherwise
occupied.
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HIGHER TOWER é
GREATER POWER
i

The signal strength of television station WLWT, Cincinnati, has

been increased 200-fold. It
WLWT now operates at maximum government-authorized :.
power—200 times more effective than the temporary transmitter "_4 )
used during the construction of our new facilities. i {
With the completion of the new $600,000 studio and trans- +' {
mitter plant, the sight-and-sound of Ohio's first television station (,.' 1
originates from the newest, finest, most up-to-date television in- (“ ;
stallation in the country. The WLWT effective coverage area '
now comprises a circle of 45 miles in radius . . . an area which J :
encompasses 380,000 families—1,300,000 people. i
WLWT is providing this important market with 20 to 30 hours { { ] |
of television service weekly—seven days a week, afternoon and (;_J(,"‘
evening. The program schedule provides a balanced fare of live I
features each week, including baseball, wrestling, news, home- ! |
maker shows, quiz games, fashion shows, weather news, hobby i
shows, puppet shows, audience-participation programs, advice 1 ]
on pets, and miscellaneous sports events . . . in addition to feature U L‘- "
movies, cartoons and film shorts. i
WLWT's coverage is available now also, on a non-interconnected ] i o
network basis, to national advertisers using the NBC television e
network, ity
. |

Every facility of WLWT has been designed especially for tele-
vision. The very latest, most advanced equipment available has |
been used throughout the studios, the transmitter, the 570-foot —-—
antenna tower, and the mobile microwave transmitter unit. No / ; \
expense has been spared to assure Greater Cincinnati and sur- _l Pz
rounding territory with the finest, most dependable television p X
service possible.

Information on rates, availabilities, participating sponsorship
and facilities are available upon request.

[ i Foncriy it
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RCA scientists— pioneers in radio-electronics—apply the “radio tube
to communications, science, industry, entertainment, and transportation

This "magic lamp” makes Aladdin’s look lazy

You will remember the fabulous lamp—
and how it served its master, Aladdin.
Serving vou, today, is a real “magic lamp”
. .|. the electron tube.

You are familiar with these tubes in your
radio, Victrola radio-phonograph or televi-
sign set . .. but that is only a small part of the
work they do. Using radio tubes, RCA Lab-
oratories have helped to develop many new
servants for man.

A partial list includes: all-electronic televi-
sion, FM radio, portable radios, the electron

.\|

microscope, radio-heat, radar, Shoran, Teleran,
and countless special “tools” for science, com-
munications and commerce.

The electron microscope, helping in the
fight against disease, magnifies bacteria
more than 100,000 diameters, radar sees
through fog and darkness, all-electronic tele-
vision shows events taking place at a dis-
tance, radio-heat “glues” wood or plastics,
Shoran locates points on the earth’s surface
with unbelievable accuracy, Teleran adds
to the safety of air travel.

Constant advances in radio-electronics are :
major objective at RCA Laboratories. Fully de
veloped, these progressive developments are
part of the instruments bearing the name RCA.
or RCA Victor.

When in Radio City, New York, be sure tc
see the radio, television and electronic won-
ders on display at RCA Exhibition Hall, 36
West 49th Street. Admission is free. Radio
Corporation of America, RCA Building,
Radio City, New York City 20, N. Y.

RADIO CORPORATION of AMERICA

RINTE,
® fy L]
vsa



