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.. , fer the THIRD time 
For the third time WLS has been awarded the $500 Gold 

Medal of the National Board of Fire Underwriters ... "In recognition of outstanding 
public service in promoting thorough and effective fire prevention." This is repeated national 

recognition of a service long applauded locally -by state and local fire 

departments, officials and especially among farm folks. Another reason why WLS 

is listened to ... respected ... believed in Midwest America. 
Another reason why WLS gets results! 

The 

PRAIRIE 
FARMER 

STATION 

50,000 watts, 890 KC, American Affiliate, Represented by JOHN BLAIR & COMPANY, Affiliated in Management with 

KOY, Phoenix, and the ARIZONA NETWORK - KOY, Phoenix KTUC, Tucson KSUN, Bisbee - Lowell - Douglas 
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NO BY-PASSING YANKEE 

ROUTE 

1 

%ice a.'útect tuctte ta 

"MAIN STREET" 
in every New England market 

When you talk to the home -town people 

from their own home -town station right in 

the downtown shopping center - you're 

getting somewhere. 

You find more people at home that way. 

We know - and probably you do, too - 
that people listen to their local station, es- 

pecially when the local station gives them 

everything in entertainment - local, re- 

gional and national. 

There are 23 of these Yankee home -town 

stations. Every one of them gives you direct 

access to an important market and com- 

plete city and suburban coverage of that 

market. 

The Yankee route covers six states. Wher- 

ever you follow it, from Bridgeport to 

Bangor, it lands you right in the spots 

where population and buying power are 

concentrated. 

,4CCeittQitee i THE YANKEE NETWORK'S '7oceptrecteeopt 

THE YANKEE NETWORK, INC. 
Member of the Mutual Broadcasting System 

21 BROOKLINE AVENUE, BOSTON 15, MASS. Represented Nationally by EDWARD PETRY & CO., INC. 

Published every Monday, 53rd issue (Year Book Number) published in February by BROADCASTING PUBLICATIONS, INC., 870 National Press Building, Washington 4, D. C. 
Entered as second class matter March 14, 1933, at Post Office at Washington, D. C., under act of March 3, 1879. 



I Closed Circuit 
PHILCO is more interested than Bing Crosby 
in adding television show to present radio set- 
up. Singer's associates are dubious of effect 
on Bing's picture box office but tests are 
planned for later summer. If decision is favor- 
able shows would not start for year. 
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EIERE will WINX go, now that Washington 
t has contracted to acquire control of CBS - 

ned WTOP, subject to customary FCC ap- 
)val? There's speculation about sale to 
gro interests, what with perhaps one -third 
Washington's 1,300,000 population colored. 

IIV1TERNATIONAL SILVER Co., sponsoring 
Oz ie & Harriet Fridays, 9:30 -10 p.m. on CBS 
th ough Young & Rubicam, New York, looking 
around for another network. One availability 
considered is 9:30 -10 p.m. Friday period on 
NBC recently vacated by Sterling Drug. 

MEMBER of President's Cabinet has appealed 
to Census Bureau for inclusion of radio -tele- 
vision questions in 1950 census on ground data 
are needed for departmental operation. 

JULIUS KAYSER & Co., New York, nego- 
tiating for five -minute weekly spot on NBC 
television for hosiery and knitwear, probably 
preceding Camel newsreel Wednesday or 
Thursday, starting about Aug. 1. If deal jells. 
program will be film produced by Edward 
Padula's new video firm. Cecil & Presbrey, 
New York, is agency. 

ZENITH'S Comdr. Gene McDonald, whose 
Phonevision (TV with listeners paying freight 
through telephone company for full -length fea- 
tures) is readying plan for presentation to 
FCC looking toward rules to govern proposed 
service. He is winning more and more converts 
and is optimistic about public acceptance of 
" Boxoffice TV." 

CAPITOL TRANSCRIPTIONS has met flat 
turn -down from NBC Radio Recording Divi- 
sion on sale of latter's Thesaurus library. 

REP. LYNDON B. JOHNSON (D- Tex.), pop- 
ular Hill figure, now regarded as having bet- 
ter than even chance at Senate seat to be 
vacated by W. Lee ( "Pass the biscuits Pappy ") 
O'Daniel, who isn't running. Mrs. Johnson 
owns KTBC Austin, Texas, CBS regional 
outlet. 

PHRASE -TURNER Wayne Coy, FCC chair- 
man, has had latest gem adopted by U. S. 
Office of Education and Radio Mfrs. Assn. 
His "Radio for Every Schoolroom" will pro - 
vide theme of joint booklet to be published in 
fall by U. S. agency and trade association. 

F R FIRST TIME in more than 20 years, 
Fr nk E. Mullen was on Washington scene 

(Continued on page 98) 
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l.lpcamin y 
June 13 -16: Advertising Federation of Amer- 

ica convention, Netherland Plaza, Cin- 
cinnati. 

June 13 -17: Advertising Assn. of the West 
convention, Sacramento, Calif. 

June 14 -15: American Marketing Assn. 
spring conference, Hotel Statler, Wash- 
ington. 

June 14 -17: Radio Mfrs. Assn. convention, 
Stevens Hotel, Chicago. 

June 16 -18: National Federation of Sales 
Executives convention, Waldorf- Astoria 
Hotel, New York. 

June 18 -19: Florida Assn. of Broadcasters 
convention, Colonial Orange Court Hotel, 
Orlando, Fla. 

(Other Upcomings on page 66) 

Bulletins 
BILL stripping Federal Trade Commission of 
authority to issue "cease and desist" orders 
approved Friday by House Interstate Com- 
merce Committee. It substitutes Commission 
authorization to prepare complaints for pres- 
entation to Federal District Courts for prose- 
cution. 

CAMPBELL SOUP STARTS 
INTENSIVE N. Y. DRIVE 
CAMPBELL SOUP Co. starting largest local 
campaign ever staged for any Campbell prod- 
uct on five New York City stations -WCBS 
WJZ WNBC WNEW and WOR. Programs 
carrying promotion include participating 
shows, plus station breaks and time signal an- 
nouncements. Commercials for Campbell's 
tomato soup also aired on firm's daytime net- 
work show, Double or Nothing. Grand total of 
tomato soup sales messages every week in New 
York area is 65. 

Promotion, keyed to summer meals and reci- 
pes, features Campbell's tomato soup as per- 
fect answer to many cooking problems. 

APPLAUSE FOR FRIEDA 
APPROVAL of President Truman's ap- 
pointment of Frieda B. Hennock to FCC 
came from Washington, D. C. chapter 
Assn. of Women Broadcasters. 

Expressing their appreciation, mem- 
bers saw "desirable recognition of wom- 
en's contribution to the radio industry." 
Copy of resolution is being sent today 
(June 14) to Sen. Owen Brewster (R- 
Me.), chairman of subcommittee of Sen- 
ate Interstate Commerce Committee, con- 
sidering appointment (see story page 
21). 

Business Briefly 
MUTUAL RENEWALS 41 Four MBS 52- 
week renewals announced Friday, Ronson Art 
Metalworks, 20 Questions, Saturdays, 8 -8:3C 
p.m., effective July 12, through Cecil & Pres- 
brey; DL &W Coal Co., The Shadow, Sundays. 
5 -5:30 p.m., effective Sept. 12, through Ruth - 
rauff & Ryan; H. C. Cole Milling Co., Ernie 
Lee's Omega Show, Sundays, 3 -3:30 p.m.: 
effective Sept. 26, through Gardner Advertis- 
ing Agency; R. B. Semler, Billy Rose, week- 
days, 8:55 -9 p.m., effective July 12, through 
Erwin Wasey & Co. Program currently heard 
only Monday, Wednesday, Friday. 

P & G RENEWS Procter & Gamble has 
signed 52 -week renewals with ABC for 15 
minutes of Breakfast in Hollywood, 11 -11:15 
a.m. weekdays, and Welcome Travelers, 12- 
12:30 p.m. weekdays. Compton Advertising, 
New York, handles first program for Ivory 
Flakes. Compton, for Crisco, Benton & Bowles 
for Ivory Snow jointly handle Welcome Travel- 
ers. Renewals effective July 1. 

ALL SEALTEST TO AYER N. W. Ayer 
& Son to handle all Sealtest products adver- 
tising- promotion, National Dairy Products 
Corp. announced Friday. Plans for use of 
Thursday 9:30 p.m. time, on which Jack 
Carson formerly appeared to be announced 
shortly. McKee & Albright, Philadelphia, for- 
merly handled Sealtest radio, and Ayer maga- 
zine and other promotion. 

CBS RENEWALS Two CBS 52 -week re- 
newals announced Friday: Campbell Soup Co., 
Club 15 and Edward R. Murrow, 7:30 -8 p.m., 
weekdays, effective June 28, through Ward 
Wheelock, Philadelphia; Colgate- Palmolive- 
Peet, Mr. and Mrs. North, Tuesdays, 8:30 -9 
p.m., effective July 6, through Sherman -Mar- 
quette, Chicago. Campbell programs, on sum- 
mer hiatus, returning Aug. 2. 

FOOD FIRM SPONSORS Seeman Broth- 
ers (White Rose food products) has signed 
with ABC eastern network to sponsor Buddy 
Weed Trio 52 weeks, Sat. 10:45 -11 a.m., start- 
ing July 3. Agency, J. D. Tarcher & Co., New 
York. 

MUTUAL CO -OP Mail Bag with Gabriel 
Heater to start on MBS Aug. 30 as daytime 
co -op, 12:45 -1 p.m. 

KIX SHIFT CONFIRMED 
FACT that General Mills has shifted its Kix 
cereal account from Dancer -Fitzgerald -Sample 
to Tatham -Laird [BROADCASTING, May 3] re- 
vealed by ABC Central Division Friday, but 
Tatham -Laird wouldn't confirm. Routine ABC 
announcement said General Mills has signed 
through Tatham -Laird 52 -week contract for 
Kix on first 15- minute segment of Breakfast 
Club, effective Aug. 16. Kix replaces Toni Co., 
whichs drops quarter -hour. 

BROADCASTING Telecasting 



ANS tells the ladies 

ABC AFFILIATE 

5000 W 980 KC 
It takes selling power to make the ladies rush in and buy the latest fashions. 

And leading department stores here have used WSIX consistently for four, 

five and seven years to bring in the crowds. That's proof 

again WSIX gives effective sales coverage of 

Nashville's 51- county retail trade area. Inves- 

tigate WSIX's cost per listener and past 

record for consistent power to sell. Call 

your nearest Katz representative for any 

facts and figures you may need. 

NASHVILLE 11111111 

11111111 

11 11 11 11 

131_I_1= II_I_I=13 

TENNESSEE 

AND WSIX -FM 71,000 W 97.5 MC 

National Representative: THE KATZ AGENCY, Inc. 

.IS I X gives you all three: Market, Coverage, Economy! 
BROADCASTING Telecasting June 14, 1948 Page 5 
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BOOK OF THE MONTH 
I N_/ 

"Standard Rate and Data" 

Each monthly issue of S. R. & D. carries 
WFBM's one and only rate card. National ad- 
vertisers pay no more for time on WFBM than 
local advertisers, and -to coin a phrase -vice 
versa. 

How much per minute? 
A minute is more on WFBM than on any other 

Indianapolis radio station. But, when that min- 
ute -cost is spread over central Indiana -where 
WFBM delivers top CBS and local programs - 
we figure we've got the lowest cost in town. 

We're popular!- Hooper gives us FIRST rat- 
ing for 16 months in a row. 

We're powerful! -BMB gives us more radio 
families in central Indiana counties than any 
other measured station. 

And, we're not over -rated on the rate card. 
Add merchandising service, promotion, and 

acceptance and you have "bargain day" every day \,408,1, 
on WFBM- Indiana's only basic CBS station. 

Ii 
i 

WFBM is "First in Indiana" any way you look at it! 

WF BASIC AFFILIATE: Columbia Broadcasting System B M 
Represented Nationally by The Katz Agency 

INDIANAPOLIS 

Il 
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FEATURE CALENDAR 

First issue of the month: Comparative Network 
Program Sponsors Schedule 

Second issue: Network Boxscore; Public Interest 
Third issue: Trends Survey 
Fourth issue: Milestones 
Each issue: Video, AM and FM Parades, FCC 

Box Score 

At Washington Headquarters 
SOL TAISHOFF 

Editor and Publisher 
EDITORIAL 

ART KING, Managing Editor 
J. Frank Beatty, Rufus Crater, Associate Editors; 
Fred Fitzgerald, News Editor; Paul Fulcomer, 
Amt. to the News Editor. STAFF: Lawrence 
Christopher, Jo Hailey, Ed Keys, Tyler Nourse, 
Joseph M. Sitrick, Mary Zurhoret; EDITORIAL 
ASSISTANTS: Yvonne Caldwell, Nancy Diehl, 
Grace Hargrove, Mary McCauley, Doris Sullivan. 
Eleanor J. Brumbaugh, Secretary to the Publisher. 

BUSINESS 
MAURY LONG, Business Manager 

George L. Dant, Adv. Production Manager; Harry 
Stevens, Eleanor Schadi. 
AUDITING: B. T. Taishoff, Irving C. Miller, 
Viola Sutherland. 

SPECIAL PUBLICATIONS 
BERNARD PLATT, Director 

Estelle Markowitz. 
CIRCULATION AND READERS' SERVICE 

WINFIELD LEVI, Manager 
David Ackerman, Warren Sheets, Chapelier Hodg- 
son, Jeanette Wiley, Elaine Suser, Lillian Oliver. 

NEW YORK BUREAU 
250 Park Ave., Zone 17. PLaze 6 -8366 

EDITORIAL: Edwin H. James, New York Editor. 
Florence Small, Irving Marder, Marjorie Ann Don- 
nell, Anita Lamm. 
Bruce Robertson, Senior Associate Editor. 
ADVERTISING: S. J. Paul, Advertising Director; 
Tom Stack. 

CHICAGO BUREAU 
360 N. Michigan Ave., Zone 1. CENtraf 4116 
William L. Thompson, Manager; John Osbon. 

HOLLYWOOD BUREAU 
6000 Sunset Boulevard, Zone 28. HEmpstead 8181 
David Glickman, West Coast Manager; Ralph G. 
Tuohman, Hollywood News Editor; Ann August. 

TORONTO 
417 Harbour Commission Bldg. ELgin 0775 

James Montagnes. 
BROADCASTING Magazine was founded in 1931 by 

Broadcasting Publications Inc., using the title: 
BROADCASTING -The News Magazine of the Fifth 
Estate. Broadcast Advertising was acquired in 
1932 and Broadcast Reporter in 1933. 

Reg. U. S. Pat. Office 
Copyright 1948 by Broadcasting Publications, Inc. 

Subscription Price: $7.00 Per Year, 25c Per Copy 
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HOW TO REACH 
THE SOUTH'S FERST 
INDUSTRIAL AND FARM MARKET 
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PICK KPRC, THE SOUTH'S 

FIRST STATION 

Yes, KPRC is FIRST! FIRST in Houston, "hub of 
the Southwestern boom in oil and farming! FIRST 
IN THE SOUTH'S FIRST MARKET! ... And 
KPRC has increased its dominant position over other 
radio stations in this market, as 1948 listening* sur- 
veys show: 

1947 1948 
KPRC over Station "B" 28.03% 46.8% 
KPRC over Station "C" 31.5% 59.9% 
KPRC over Station "D" 172.5% 293.9% 

Put your client's message where it will reach the most 
listeners in this thriving industrial -and farm market 
of the Southwest. Pick KPRC, now ! For availabili- 
ties call Petry or write us. 
n For copy nottonol survey, write KPRC 

f/kS T 

NOT 
PRO 

to HOUSTON 

IN HOOPER 
RATING 

IN B. M. B. RATING 

IN THE SOUTH'S 
FIRST MARKET 

950 Kilocycles 5000 Watts 
National Representatives: Edward Petry and Company . . . Affiliated with NBC and TON . . . Jack Harris, General Manager 

BROADCASTING Telecasting lune 14, 1948 Page 7 



ARE YOU GETTING THE 

VOTES OF THE 

OUTSIDE AUDIENCE 

ON THE PACIFIC COAST, T00? 
+PP, :/ ', 

4" 

No MATTER How coon a campaign you put on, only Don Lee can get you 
all the votes of the outside audience on the Pacific Coast. All 4 networks 
cover the inside market, but only Don Lee has enough stations to reach the 
5% billion dollar outside market (the area outside the metropolitan trading 
areas of the cities regularly surveyed by C. E. Hooper: Los Angeles, San 
Francisco, Oakland, San Diego, Portland, Seattle and Spokane). A C. E. 

Hooper 276,019 coincidental telephone -call survey proves this. 

The Pacific Coast demands the Don Lee coverage technique! Thousands 

THOMAS S. LEE, Pres. LEWIS ALLEN WEISS, Vice- Pres.. Gen. Mgr. SYDNEY GAYNOR, Gen. Sales Mgr. 

The Nation's Greatest Regional Network 



of mountains, up to 15,000 feet, surround nearly every market and make 
reliable long -range reception impossible. But Don Lee, with 44 local net- 

work stations (two and three times as many as any of the other Pacific 

Coast networks) broadcasts from within every one of these mountain -sur- 

rounded markets. Remember: If you want the full support of the big, 
wealthy outside audience (as well as the inside audience) on the Pacific 

Coast, put your show on the only network with enough facilities to reach 
all the voters: DON LEE. 

1313 NORTH VINE ST., HOLLYWOOD 28, CAL. Represented Nationally by John Blair & Company 

DON LEE 
BROADCASTING SYSTEM 



WE 

DON'T SELL 

TO 

TINY 

i01Z (KYà)1 
know that thousands 

of 

We love kids, and we daily. But not 
listen to WAVE thar almost 

toddlers 
Kentucky! 

Totz is way listening 
Totz, 

the 
Kentucky and outside our 

off the Kentucky 
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WAVE works Louisville Trading rest 
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State, combined important part 
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't have to fork 
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you 
Kentucky --and 
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that it 
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that is) ' s 

community don't you think it 
tivate any Totz 
u you're carrying 

time for a change 

L 
OUISVILLE'S 

NBC AFFILIATE 

FREE & PETERS, 
INC., 

\f 

5000 WATTS 
970 KC 

NATIONAL 
REPRESENTATIVES 
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W. MILLARD, vice president and general manager, American 
ejHome Appliance Co., San Francisco, and former director of office 
of materials and facilities of War Food Administration, rejoins 
Kudner Agency, New York, in executive capacity. He was on 

original staff when the late ARTHUR KUDNER founded agency in 1935. 

KENNETH S. PRATT, with Ruthrauff & Ryan, New York, since 1934, 
appointed account executive for Dodge Division of Chrysler Corp. 

E. C. BRADLEY, former director of creative department of Dancer - 
Fitzgerald- Sample, Chicago, joins account executive staff of Biow Co., 
New York. 

GOODWILL Adv. moved from 1650 Broadway to 40 E. 
40th St.. New York. Telephone: MUrray Hill 6 -3672. 

ROBERT GILES SWAN, radio director, Joseph Katz 
Adv., New York, is the father of a girl born June 4, in 
the Johns Hopkins Hospital, Baltimore. 

VINCENT J. MEDICI, formerly with Norman D. 
Waters & Assoc., joins Fred Gardner Co., New 
York, as account executive He will concentrate on 
food and beverage accounts. Mr. Bradley 

EDGAR A. SHOAFF, former chief of advertising division, War Assets 
Administration, and before that copy editor for Needham, Louis & 
Brorby, Chicago, joins J. M. Strauss & Co., Los Angeles, as vice presi- 
dent and general manager. 

ALFRED J. SCALPONE, former manager of production of Young & 
Rubicam for 11 years (Hollywood office), joins McCann -Erickson, New 
York, July 1 as manager of radio production, succeeding RUSS JOHN - 
STON, who joins NBC as director of newly- formed television features 
division (see page 86). 

WALTER M. CRAMP, former account executive with Ruthrauff & Ryan, 
New York, appointed vice president of Brooke, Smith, French & 
Dorrance, New York. 

JAMES F. DEVINE, formerly with Walker & Downing, joins copy 
department of W. Earl Bothwell Inc., Pittsburgh. 

CHARLES E. GAY, for past 14 years amusement editor, Dayton Daily 
News, writing under byline of "Chuck Gay," joins Kircher, Helton & 

Collett, Dayton, as director of radio and television. He 
also was announcer with WHIO Dayton for four years. 
CATHERINE TIDEMANSON, former service director, 
Olmsted & Foley, Minneapolis, joins Erwin, Wasey 
& Co.. Los Angeles, in home economics department. 
ROGER McDONALD, former art director with Sher- 
man K. Ellis & Co., New York and BBDO, Chicago, 
joins agency as art department head. 
KLITTEN & THOMAS, Los Angeles, incorporated 
under name of sole head, MARTIN R. KLITTEN, as 
Martin R. Klitten Co., following departure of co -part- 
ner, KEITH N. THOMAS. Firm retains same accounts 
with no changes in set -up anticipated. JOHN RAMSEY 

rejoins agency as creative director. 

Mr. Gay 

ROBERT BRISACHER, production manager in Brisacher, Van Norden 
& Staff's New York office, transferred to agency's San Francisco office 
as account executive. 

BBDO, New York, now occupying 41 floors at 383 Madison Ave., ac- 
quires additional space in Hotel Marguery for marketing and merchan- 
dising department. 
MELVIN BRORBY, vice president of Needham, Louis & Brorby, named 
to handle Rayve Cream Shampoo, and MERTON WIELAND and KEN- 
NETH WARD of J. Walter Thompson Co., are account executives for 
Hedy Home Wave, products, transferred to Chicago agencies recently 
by Pepsodent Division, Lever Bros. Co. [BROADCASTING, May 31]. 

PETER de PETERSON, manager of Calcutta office, J. Walter Thompson 
Co., transferred to London office. PETER FIELDEN, managing director 
for JWT in India, will act as Calcutta manager, assisted by CHRISTO- 

(Continued on page 56) 
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IT TAKES TIME to build a reputation -the kind that 
WGY enjoys. For over 26 years WGY has been building a 

reputation as the station most people listen to most in 
upstate New York and western New England -a reputa- 
tion based on service and entertainment values. 

Advertisers know that WGY is the only station which 
completely covers this rich industrial and agricultural 
market in a single operation. When you want to do an effec- 
tive selling job at a low cost in eastern New York and 
western New England WGY is your best buy. 

WGY's reputation for top flight entertainment is being 
duplicated by WGFM and WRGB, covering the capital 
district area of New York State with FM and television. 

WGFM 
FREQUENCY 

MODULATION 

NATIONAL REPRESENTATIVES . . . NBC SPOT SALES 

WGY 
50,000 WATTS 

SCHENECTADY, N. Y. 

GENERAL ( ) ELECTRIC 

WRGB 
TELEVISION 

BROADCASTING Telecasting June 14, 1948 Page 11 



SIEINMAN STATIONS 

Represented by 

R O B E R T 

M E E K E R 
A S S O C I A T E S 
NEW YORK CHICAGO 
SAN FRANCISCO LOS ANGELES 
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Feature of the Week 

John has a i, ir,ld in Doo- wah- dittie. When he needs help, he calls John, 
overlooking the transcontinental time differential. John has a kindly 

landlord who does not mind being routed out of bed at 3 a.m. 

GWYNED FILLING is not alone 
at Newell -Emmett. Life may have 
chosen her for Career Girl in its 
May 3 issue, but the newell -post, 
house organ of the New York agen- 
cy, has its own Career Man -true 
to Life and twice as natural. 

Paralleling Miss Filling's pic- 

ture history, the newell- post's Ca- 
reer Man (His Life and Problems) 
John Green beams from the cover 
as he walks down a Manhattan 
thoroughfare carrying a huge en- 
velope on which is scrawled 
NEWELL -EMMETT CO. 

Featured picture in the story of 
(Continued on page 96) 

On All Accounts 
WITH the first simultaneous 

video -radio presentation 
of We The People on Tues- 

day, June 1, William E. Forbes, su- 
pervisor of television operations of 
Young & Rubicam, New York, com- 
pleted a personal cycle from "Son- 
ny Boy" to "Nature Boy." 

When Al Jolson first climbed off 
his knees to let the title character 
of the former melody climb upon 
them, Bill Forbes, fresh out of the 
U. of Southern 
Calif., first stepped 
into radio with 
Hanff - Metzger 
Agency, now the 
Buchanan Co. 

Two years later, 
in the early '30's, 
Mr. Forbes departed 
the agency for 
KMPC Los Angeles 
where he served as 
newscaster, remote 
engineer and sales- 
man. Proceeding 
from there to a net- 
work operation, he 
joined Don Lee 13 
months later as 
salesman and devel- 
oper of new pro- 
grams. 

While at Don Lee, Mr. Forbes 
met Harry Lubcke, head of the 
network's video division. Mr. 
Lubcke, impressed with the young 
man's industry and talent, intro- 
duced Mr. Forbes to the complexi- 
ties of television. 

With the video virus thus im- 

planted, Bill Forbes left Don Lee 
in 1937 to join KNX, the CBS out- 
let in Los Angeles, as sales super- 
visor. Threading East he moved to 
CBS in Minneapolis, functioning 
there as general manager of 
WCCO. Six months later he ar- 
rived in New York as executive as- 
sistant with CBS. He remained in 
that capacity until 1944 when he 
was offered a total outlet for his 
television talents in the video de- 

partment at Young 
& Rubicam, his pres- 
ent position. 

Since joining the 
agency Mr. Forbes 
has been responsible 
for more than 400 
commercial televi- 
sion shows. Among 
those 400 Young & 
Rubicam has quali- 
fied with at least 
three "firsts" in the 
industry: (1) The 
first network com- 
mercial series Geo- 
graphically Speak- 
ing, sponsored by 
Bristol- Myers; (2) 
The first televising 
of a radio participat- 
ing audience, on the 

Borden Show and (3) The current 
simultaneous radio -video hookup 
of the We The People series. 

Now an established and ranking 
member of the New York televi- 
sion fraternity, Mr. Forbes lives in 
his own home in nearby Scarsdale 
with his wife and two children, 
Julia Ann, 7, and Allison, 3. 

BI LL 

INTHE w- 
SPOKAN E 
MARKET 

Where House- 
wives think 
nothing of driving 
60 to 70 Miles to 
Spokane to supply 
her daily needs 
(including meats 
and groceries) 

KGAs50,000 
WATTS # 

fmuadve 

Extends and In- 
creases the Market 

'444 74!4-001 

ABC AFFILIATE 
Operated by 

Radio Central Bldg. 
Spokane 8, Wash. 

Louis Wasmer 
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BULLS, BOARS AND BOYS 

Prize -winning Jersey bull awarded by 
WWL to 16- year -old Billy Wicker of 
Zachary, La.-winner Dairy Herds Con- 
test. 

Pure brrd boar awarded by WWL to 
Leslie Bickham. Jr. of Star Hill, La., 
winner "Swine Improvement Contest ". 

WWL'S Gordon Loudon makes the presentations 

Gordon Loudon and his "farm-casts" over WWL have 
become as much a part of Louisiana farm life as R.F.D. 

mail boxes. The whole farm family depends upon him 

for weather and market reports -news of neighbors 

and the world -on -the -scene broadcasts from rural 

areas- tested ideas for more profitable farming. 

WWL The Greatest Selling Power 
in the South's Greatest City 

REPRESENTED NATIONALLY BY THE KATZ AGENCY, INC. 

BRO:)ADCASTING Telecasting 

Ewell Bickham, Jr., 16-year-old, of Jack- 
son, La., won a pure -bred beef bull by 
producing champions in his beef herds. 

WL' W S Louisiana Livestock Improvement 
Awards are presented annually to encourage 

better farming throughout the State. Pure -bred 

bulls and boars are awarded to outstanding 4 -H 

Club members who have done the best work 

with their herds during the year. 

During the period in which WWL has awarded 

these prizes, entire farm communities have 

shown remarkable improvement in their beef 

and dairy cattle herds, and in the quality of 

their swine herds. 

In country and city - 
Folks turn First to 

WWL- 
NEW ORLEANS 

A DEPARTMENT OF LOYOLA UNIVERSITY 

53,000 WATTS -CLEAR CHANNEL 

CBS AFFILIATE 
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Another dynamic Lang -Worth Feature -52 half - 

hours. Available for sponsorship July 1st (via 

transcription) on 600 Lang -Worth Affiliated 
Stations. 

"Through the Listening Glass" reveals a Won- 
derland of Music in brilliant colortones. Stars 

the radiant voices of the Silver Strings under 

the direction of Jack ( "March of Time ") Shain- 

din . . . features weekly appearances of the 

renowned Lang -Worth Choristers and a carou- 

sel of guest vocalists. Among these are the out- 

standing romantic balladeers Johnny Thompson, 

Joan Brooks, Dick Brown and Eva Garza. 

"Through the Listening Glass" is a kaleido- 
scope of the finest music written -performed 
with dignity, grace and imagination. For cost 

and time availability, contact any Lang -Worth 
Affiliate. For program format and listing of 
Lang -Worth Affiliated Stations, contact: 

LANG -WORTH, Inc. 
109 W. 57th St., New York 

*JACK SHAINDLIN 
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OLCIN Corp., New York (pharmaceuticals), Sept. 21 starts on full 
Don Lee Network (44 stations), John Nesbitt's Passing Parade, 
Mon., Wed., Fri., 4:30 -4:45 p.m. (PDST), and Gospel Singer, same 

uays, 10:15 -10:30 p.m. (PDST). Sept. 22 firm starts Fulton Lewis jr., 
Tues., Thurs., 4 -4:15 p.m. (PDST), and Breakfast Time, same days 8:15- 
8:30 a.m. (PDST), also on Don Lee. Sept. 20 Dolcin starts on KHJ Los 
Angeles, Louise Massey and the Westerners, three times weekly; Rise 
and Shine, three weekly starting Sept. 21, and unannounced weekly pro- 
gram starting Sept. 26. Agency: Victor Van Der Linde Inc., New York. 

NATIONAL DAIRY PRODUCTS, New York (Sealtest), appoints 
N. W. Ayer & Son, New York, to handle advertising, including approxi- 
mately half million dollars worth of billing in radio. Advertiser had 
been serviced by McKee -Albright Inc., New York, for past eight years. 
Sealtest has sponsored Carson With Arden. 9:30 -10 p.m., Thur. on NBC 
for past season. Future radio plans not set. 

WALGREEN Co., Chicago, June 27 renews 12 weekly news spots and 
Week End Reporter on WGN Chicago. Firm also buys new Radio Quiz 
show to be aired Mon. -Fri., 3 to 3:15 p.m. (CDT). Agency: Schwimmer 
& Scott, Chicago. 

GREYHOUND RACING Assn. of Phoenix, Tucson (Ariz.) and Tijuana 
(Mexico), plans budget of $60,000 for year's advertising campaign in 
southwest area. Quarter of total budget in spot announcement cam- 
paign on Phoenix, Tuscon and San Diego stations starting end of 
June. Pat Patrick Co., Glendale, Calif., handles account. 

"JUNKET" BRAND FOODS, division of Chr. Hansen's Laboratory Inc., 
Little Falls, N. Y., appoints McCann -Erickson, New York, to handle 
all consumer advertising for "Junket" brand foods effective Sept. 1. 
Specific advertising plans to be disclosed later. Noyes & Sproul Inc. 
continues to handle ethical advertising for products. 

ARLINGTON BRIAR PIPE Corp., Brooklyn (pipes), appoints Battistone 
& Bruce, New York; will use spot announcements in regional campaign 
to begin about October or November. 

PEPTICIN Co., East Rutherford, N. J. (tablets to relieve digestive dis- 
tress), appoints Shaw Assoc., New York, and plans regional radio 
campaign. Further details not set. 

ESKIMO PIES CORP. (ice cream bars) through Buchanan & Co., New 
York, starting short -term spot announcement schedule on staggered 
basis on stations predominantly in Middle West, effective this month. 

FRENCH BEVERAGE Co., Long Island City, N. Y. (Dr. Wells Bever- 
ages), appoints Lester L. Wolff Inc., New York. Advertising plans not 
announced. 

KNICKERBOCKER FEDERAL SAVINGS Assn., New York, which 
appointed French & Presont Inc., New York, is planning New York 
program participation schedule for some time in July. Further details 
not set. 

BEVERWYCK BREWERIES, Albany, N. Y. (Ale and beer), started 
spot announcement, chain -break and sports sponsorship campaign on 
30 stations in 22 New England and New York State cities. Six -month 
campaign handled by McCann -Erickson, New York. 

PHILIP MORRIS Cigarette "living trademark," Johnny, being seen in 
series of spot announcements on eight TV stations. Schedule, which 
was effective May 31, calls for about five spots a week on WABD, 
WCBS -TV and WNBT, all New York, WFIL -TV Philadelphia, KTLA 
Los Angeles, WTTG and WNBW Washington, and WBKB Chicago. 

,vQtwotk - Occorcnti 

U. S. RUBBER Co., June 25 starts At Liberty Club, 8 -8:15 p.m. Friday 
on NBC TV network, following 13 -week test on WFIL -TV Philadelphia. 
Campbell -Ewald Co., New York, is agency. 

H. MOFFATT Co., San Francisco (Manteca Fed Beef), June 20 starts 
(Continued on page 58) 
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It's Happening in TOLEDO 

By the time you read this ad, 

our television tower will have been erected 

the transmitter building completed 

studio and remote spots set up (plus 1,999,999 other details). 

So we'll be oiling up the cash register 

ready to do business very soon. 

For TELEVISION in Toledo, 

see KATZ today! 

- -_--- 

WSPD TV 
TOLEDO, OHIO 

>qra Channel 13 

74 ZUoned us Zloun Vtia#,se 

FA 
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(REPORT??) Q L A er 
EFFECT ON MOVIE -GOING HABITS 

Ill III sunumino mlmmi mmlmllmm nimmmme ms 

THOSE who have watched the 
development of television and 
speculated on its social im- 
pact, particularly with re- 

spect to motion picture attendance, 
will find a clear -cut answer in a 
survey conducted among New York 
home set owners by Foote, Cone & 
Belding, one of the pioneer televi- 
sion agencies. 

Results of the survey, conducted 
by the FC &B research department 
and released last week to BaoAn- 
CASTING, show: 

Three -fourths of the set own- 
ers interviewed are spending more 
evenings at home now. 

1 Slightly more than half are 
goi g to the movies less often, al- 
tho gh formerly they were con- 
firm and in most cases very 
hea y movie goers. 

Age of the set did not appear 
to h ve any relationship to reported 
changes in movie -going habits, 
which tends to discount the theory 
that television's effect on evenings - 
out will diminish as the novelty of 
the new set wears off. 

The survey was conducted by 
telephone among 550 home televi- 
sion set owners whose numbers 
were selected at random from a list 
of 110,000 owners in the four major 
boroughs of New York City. Inter- 
views were completed with 415 who 
reported their sets were currently 
in working order, or approximate- 
ly 75% of the 550 selected for the 
poll. 

Among the remainder, 13% of 
the 550 reported they no longer 
hada set or that it was temporarily 
out of order; 4% did not partici- 
pate (too busy, ill, or unable to 
speak English), and '7% did not 
answer the call. Recognizing the 
importance of limiting the number 
of no answers" in a study of this 
kind, the samplers made four and 
five call -backs to each home where 
there was no answer to the first 
call. The final '7% "no answer" 
was regarded as "satisfactory." 

Asked about their motion pic- 
ture attendance since they acquired 
television sets, 51% of the persons 
interviewed said they attend less 
often. Except for three persons 
(less than 1% of the poll) who re- 
ported a gain in movie -going, the 
rest reported their attendance is 
about the same as it was before 
they acquired sets. 

A breakdown of the reduction in 
movie attendance, FC &B points 
out, indicates that "most of the 
people who are going to the movies 
less were formerly heavy goers" 
and that "the movies are losing 
som of their best customers." 

T e big change is from movie at- 
ten ance "every few days" to an 
ave age of somewhat less than 
one a week. 

O the 211 set owners who say 

Pag 16 June 14, 1948 

II II III 

m t h e i r movie -going has been cur- 
tailed, 57% report that they at- 
tended every few days before they 
got video sets. Only 4% reported 
such frequent attendance after a 
set was installed. 

Meanwhile, the number of "once 
a week" attenders grew from 33% 
before television to 39% afterward, 
and those reporting attendance 
"every two to three weeks" jumped 
from '7% before to 28% afterward. 
Whereas 3% classified themselves 
as "infrequent" movie -goers prior 
to their acquisition of television, 
29% put themselves into this cate- 
gory afterward. 

Chart A (this page) of the 
FC &B study shows the changes in 
movie habits among the 211 who 
say their motion -picture attendance 
has fallen off. The upper row of 
bars indicates attendance before 
television; the lower row, after tele- 
vision. 

Frequency Drops 

Of the 57% who formerly at- 
tended "every few days," 68% are 
now attending "once a week" and 
only 5% are still going every few 
days. Approximately 10% of the 
original "every few days" group 

are now attending "every two to 
three weeks," 6% are going "once 
a month," and 11% attend "infre- 
quently." 

Comparably, those who formerly 
attended the movies on a "once a 
week" basis are now going "every 
two to three weeks" or at even less 
frequent intervals. None of the for- 
mer "once a week" group now falls 
into that category. Instead, 62% 
attend every two to three weeks, 
24% once a month, and 14% "in- 
frequently." 

Majority at Home 

With respect to stay -at -home 
habits, '75% of the 415 persons in- 
terviewed say they are spending 
more evenings at home since ac- 
quiring television sets; 25% say 
television has not affected their 
habits in this respect. 

Chart B (page 96) presents the 
survey's findings on how the in- 
crease in "stay at home" has cut 
into movie attendance. Of the '75% 
who say they are spending more 
evenings at home, 63% say they are 
attending motion pictures less often 
while 36% report their movie at- 
tendance has not been affected. Of 

the 25% who say their evenings at 
home have not been affected, 15% 
indicate their movie going is at 
less frequent intervals and 85% see 
no difference. 

FC &B's study noted that "tele- 
vision is still comparatively new" 
and that "it is still too early to 
judge the reaction of set owners 
as they become accustomed to this 
medium." Yet it did not agree with 
the theory advanced by "some peo- 
ple, who tend to minimize the im- 
pact of television ... that although 
movie -going may fall off when a 
set is new, attendance will pick up 
again as the novelty wears off." 
FC &B found that "these assump- 
tions were not borne out by the 
data accumulated in this study. 
Age of set did not appear to have 
any relationship to r e p or t e d 
changes in movie -going." 

The methods used in the survey 
were checked in advance by inter- 
views using the same questionnaire 
with "new radio" rather than 
"television set" as the subject. 
FC &B thought it "reasonable to 
conclude ... that there is no bias 
inherent in the structure of the 

(Continued on page 96) 

Chart A 

Television's Effect on the 51% Whose Movie -Going Declined 
-1 
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T H E A . S . A B E L L C O M P A N Y 

wmnn 
THE SUNPAPERS STATIONS 

B A L T I M O R E 3, M A R Y L A N D 

Progress Report 
WMAR -TV Maryland's pioneer television station is 

proud to report that since it first went on the air with 

tests on October 27, 1947, it has averaged about 371/2 hours 

per week of program service, and 151/2 hours per week of 

test pattern. Similarly, WMAR -FM which has been on 

the air since January 29, 1948, has averaged 7 hours per 

day of program service. 

* * * 

WMAR -TV has programmed its favorite title, "Report 
to the People," on many occasions: on occasion of repeated 
coverage of City Council sessions, on the occasion of the 
installation of the new Archbishop of Baltimore, on the 
televising of Army Day parades, and the Freedom Train 
and Baltimore Day celebration. Baltimore's Art Museum 
has become a live center of many kinds of cultural art, 
music and drama as well as painting and sculpture, and 

WMAR -TV televises these aspects of community develop- 
ment from the Museum each week. Johns Hopkins 
University has generated numerous programs for tele- 

vision, including a new dramatic scientific series, and a 

dramatic production of "Electra" by the University's 
"Playshop." 

* * * 

Baltimore's schools are represented weekly in a "Teen 
Age Forum" telecast from the Art Museum; and Baltimore 's 

daily life is re -lived by night through nightly newsreels, 

freshly compiled seven days weekly by WMAR's own 

film camera crews. Similarly her charities and institutions 
have found a ready friend in WMAR -TV which tells their 
stories to a growing audience. (There were 10,273 TV 

receivers in the Baltimore area on May 1, 
A` 1948, but less than 1000 in Oct. 1947) 

In addition, network programs are provided by a co- 

operative television industry from several sources: CBS, 
ABC, DuMont, and off -the -air pickups from WMAL -TV, 
Washington, D. C. Sports events are also a favorite among 
WMAR -TV's audience and include such telecasts as the 
following: Naval Academy football, college and pro- 
fessional basketball, baseball, boxing, wrestling, the 
historic horse races of Pimlico, soccer, ice hockey, lacrosse, 

hunt meets, track meets, badminton, fencing, swimming, 
yacht races, and other events. 

* * * 

WMAR -FM has broadcast the Baltimore Symphony 
Orchestra's educational concerts for youth, and has fed 

them to other stations in Washington and elsewhere in 

Maryland. WMAR -FM has also presented a weekly 

symposium of editorial opinion gleaned from the com- 

munity newspapers of the State, weekly presentations of 
the finest available classics of the theatre, and hourly 
summations of news. In addition, WMAR -FM has been 

used to conduct tests in passenger vehicles, including a 

survey of the possibilities of transit radio which showed 
that 95.4 percent of 6651 persons interviewed desire this 
service on a regular basis. 

* * * 

Both WMAR -TV and WMAR -FM are now planning 
to bring the entire proceedings of the forthcoming national 
political conventions to their audiences. FM coverage will 

be provided through the facilities of the Continental 
Network, and TV through the facilities of the industry's 
television pool, plus special convention programs by CBS, 
ABC, and the DuMont networks. 

Represented by 

THE KATZ AGENCY, Inc. 
500 FIFTH AVE. * NEW YORK 18 
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Albuquerque KOB NBC 
Beaumont KFDM ABC 
Boise KDSH CBS 
Buffalo WGR CBS 
Charleston, S. C. WCSC CBS 
Columbia, S. C. WIS NBC 
Corpus Christi KRIS NBC 
Davenport WOC NBC 
Des Moines WHO NBC 
Denver KVOD ABC 
Duluth WDSM ABC 
Fargo WDAY NBC 
Ft. Worth- Dallas WBAP ABC -NBC 
Honolulu -Hilo KGMB -KHBC CBS 
Houston KXYZ ABC 
Indianapolis WISH ABC 
Kansas City KMBC -KFRM CBS 
Louisville WAVE NBC 
Milwaukee WMAW ABC 
Minneapolis -St. Paul WTCN ABC 
New York WMCA IND 
Norfolk WGH ABC 
Omaha KFAB CBS 
Peoria -Tuscola WMBD -WDZ CBS 
Portland, Ore. KEX ABC 
Raleigh WPTF NBC 
Roanoke WDBJ CBS 
San Diego KSDJ CBS 
St. Louis KSD NBC 
Seattle KIRO CBS 
Syracuse WFBL CBS 
Terre Haute WTHI ABC 

Television 
Fort Worth -Dallas WBAP -TV 
New York WPIX 
St. Louis KSD -TV 



FLEXIBLE 

RADIO 
IS every one of the important marketing areas 

in America exactly the same for you ... equally 
easy and economical to reach, equally profitable 

to serve, equally receptive to your product, 

equally desirable to you from the competitive 

standpoint? If so, maybe you have little need 

for the flexibility of spot broadcasting! 

Spot radio- Bull's -Eye Radio -is the only me- 

dium which gives you the low cost- per -impres- 

sion and the high effectiveness of radio, plus 

the instant flexibility of the daily newspaper. It 

FREE PE 

00 

alone permits every advertiser -even the rare 

one who really needs to cover America -to speak 

to his prospects with precisely the frequency 

and impact that's needed for each particular 
market .. . 

Free & Peters, pioneer station representatives, 

know all about radio in the markets at the left. 

Our service is available to every advertiser and 

agency without cost. We would welcome an op- 

portunity to discuss Bull's -Eye Radio with you. 

May we? 

ERS, INC. 
Pioneer Radio and Television Station Representatives 

Since May, 1932 

NEW YORK 

ATLANTA DETROIT FT. WORTH 

CHICAGO 

HOLLYWOOD SAN FRANCISCO 



 

i th 

nd 

outh's 

ooh Carolina's 
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WPTF 
Raleigh, North Carolina 

50,000 
WATTS 

NBC 
AFFILIATE 

680 KC 

FREE & PETERS National 
Representatives 
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WHITE BILL NO. 3 
By RUFUS CRATER 

A LAST -DITCH BID for en- 
actment of the White Bill's 
amendments to the Communi- 
cations Act (S- 1333), com- 
plete with the highly contro- 
versial provision giving pro- 
gram- review powers to the 
FCC, was made last week but 
given virtually no chance of 
success this session. 

Reported to the Senate Wednes- 
day on a 9 -to-4 vote of the Inter- 
state & Foreign Commerce Com- 
mittee, the amended bill contains 
two notable departures from the 
version which a subcommittee ap- 
proved and submitted to the full 
committee last December: 

FCC would be split into two 
panels, one to handle` broadcasting 
matters and the other for common 
carriers and the safety and spe- 
cial services, and Commissioners' 
salaries would be boosted to $15,000 
from the current $10,000. 

The bill would write into 
law the portion of pending John- 
son Resolution (S -246) banning 
power above 60 kw until interna- 
tional agreement on the use of 
higher power is reached via the 
North American Regional Broad- 
casting Agreement or other treaty 
[BROADCASTING, June 7]. 

Congressional observers viewed 
the committee's 11th -hour approval 
of the bill -which was first intro- 
duced in May 1947 [BROADCAST- 
ING, May 26, 1947] and which is 
currently in its third draft- large- 
ly as a tribute to Sen. Wallace H. 
White Jr. (R -Me.), its author as 
well as chairman of the committee, 
Senate majority leader and spon- 
sor of most of the radio legislation 
now on the books, who is retiring 
upon the completion of this session. 

Passage Hopes Fade 
Hopes of passage appeared dim. 

Congressional adjournament or re- 
cess is tentatively slated for June 
19 -this weekend. Sen. White said 
he had no intention of asking for 
action either before that time or 
between the June -July Republican 
and Democratic national conven- 
tions, in event Congress should 
return. 

He said he thought action would 
be appropriate if sessions should 
resume after the Democratic con- 
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New Version Splits FCC; Blocks Higher Power 

vention next month, however. But 
observers pointed out that even 
in that case there would be little 
chance of passage of the bill, since 
the House has not yet held hear- 
ings on it. The bill dies unless 
passed at this session. 

A further complicating factor 
was seen in the vote of four com- 
mittee members against reporting 
it to the Senate, construed as an 
indication of a floor fight if action 
is pushed. The committeemen who 
opposed the favorable report were 
understood to be Sens. Albert W. 
Hawkes (R -N. J.), E. H. Moore 
(R- Okla.), Homer E. Capehart 
(R- Ind.), and Tom Stewart (D- 
Tenn.) . 

Despite almost unanimous indus- 
try opposition to the bill's provi- 
sion giving FCC power to review 
programming at renewal -time, that 
section did not appear to prompt 
the four committee votes of op- 
position. Sen. Capehart left for 
home -state campaigning, but the 
other opponents indicated that they 
were moved primarily by opposi- 
tion to the newly added 50 -kw 
power limitation or by unfamiliar- 
ity with the terms of the measure 
in its latest form. 

NAB President Justin Miller, 
who led the fight on the original 

White Bill during committee hear- 
ings, greeted the committee's ac- 
tion with a statement that the pro- 
gram- review provision -the so- 
called censorship section, carried 
over without change from the ear- 
lier version of the bill -would in 
effect repeal the Constitutional 
guarantee of freedom of speech 
and press and return radio and the 
press to the status of "the licensed 
press" of 17th -century England. 

Broad Freedom Issue 
"I cannot see how this kind of 

control can be reconciled with the 
flat statement of the Supreme 
Court only last month that `we 
have no doubt that motion pictures, 
like newspapers and radio, are in- 
cluded in the press whose freedom 
is guaranteed by the First Amend- 
ment.' For instance, what of fac- 
simile, which is a newspaper trans- 
mitted by radio? Would the Com- 
mission control it?" Judge Miller 
asked. He said it is "clear that 
overall radio cannot be examined 
in a vacuum -any such examina- 
tion must include a consideration 
of specific programs." 

Senator White, at a news confer- 
ence on the revised bill, and his 
committee in its report took a 
contrary view. Sen. White con- 
tended his proposed censorship sec- 

tion would not empower FCC to 
do anything it is not already do- 
ing, and argued that without gov- 
ernmental review of programming 
"you've practically provided for a 
license in perpetuity." The com- 
mittee's report said: 

. The committee is strongly of the 
opinion that a licensee should be re- 
quired to make an accounting of his 
conduct to the Commission. The denial 
of this power would establish indeter- 
minate licenses; moreover, there would 
be no authoritative check, other than 
public opinion on the program re- 
sponsibilities of licensees. While public 
opinion is a powerful force, it be- 
comes, in fact, a weak reed upon 
which to lean in situations such as 
radio broadcasting where the licensee 
would be protected by law from having 
to accede to public opinion . The 
committee has no hesitancy in de- 
claring that the administrative power 
heretofore affirmed by the Supreme 
Court and now made a part of statute 
law by this section is clearly within 
the constitutional provisions . . . 

The committee's report also 
handed a sharp reprimand to the 
Commission. Discussing a section 
forbidding the imposition of sanc- 
tions or substantive rules except by 
legally prescribed methods, t4 re- 
port declared: 

The committee desires, at this peint, 
to emphasize that it regards the prac- 
tice of judicial lawmaking which has 
occurred in many instances as highly 
regrettable. It has little patience with 
that sort of administrative legerdemain; 
such a practice destroys the faith of 
citizens in their government. 

When and if the Commission believes 
(Continued on page 72) 

HENNOCK HEARD 
FRIEDA B. HENNOCK, Com- 
missioner- designate, slipped into 
Washington last Wednesday for an 
unheralded hearing before the Sen- 
ate Interstate Commerce subcom- 
mittee named to consider her nomi- 
nation, and returned to New York 
with renewed indications that she 
would be a full- fledged member of 
the FCC on July 1. 

While direct quotations were 
not forthcoming from committee 
members, it was learned the New 
York attorney was questioned at 
a two- and -one -half -hour session. 
She made what was described as 
"a most favorable impression." 
Republicans, who a fortnight ear- 
lier were under mandate to confirm 
no nominations of a "controversial" 
nature, along with their Democratic 
colleagues were said to feel that 
Miss Hennock appeared well 
qualified by virtue of background 
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Committee Impressed 

and of experience for the seventh 
place on the regulatory body. 

Despite the no- confirmation poli- 
cy of the GOP high command, it 
was strongly indicated that the 
three -man subcommittee would re- 
port favorably to the full commit- 
tee early this week and that Senate 
confirmation might be forthcoming 
before the planned adjournment 
or recess this week -end. In addition 
to the subcommittee members, a 
number of members of the full In- 
terstate Commerce Committee par- 
ticipated in the executive session 
and joined in the questioning of 
Miss Hennock. 

Hearing Place Changed 

The hearing was held in the office 
of the Sergeant -at -Arms of the 
Senate, rather than in the regular 
committee room on the gallery floor. 
It has been customary for the com- 

mittee to hold confirmation hear- 
ings at open sessions. 

Miss Hennock was named by 
President Truman on May 24 to 
succeed Clifford J. Durr, Alabama 
leftwinger whose term expires 
June 30. She is the first woman 
ever nominated for the FCC, which 
has been in existence since 1934. 
The predecessor agency, the Fed- 
eral Radio Commission, which was 
created in 1927, likewise had no 
woman member during its seven - 
year tenure. The subcommittee 
members present at the hearing 
were Chairman Brewster (R -Me.) 
and Sen. Johnson (D- Col.), rank- 
ing minority member. Sen. Cape - 
hart (R -Ind.) was absent on the 
floor but left his proxy with the 
chairman. A number of other com- 
mittee members, including Chair- 
man Wallace H. White Jr. of 

(Continued on page 70) 
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STRATOVISION 
By J. FRANK BEATTY 

STRATOVISION last week indi- 
cated it may surpass the hopes of 
its developers, Westinghouse Elec- 
tric Corp. 

Signals from a B -29 cruising over 
Pittsburgh Wednesday evening at 
25,000 feet were picked up as far 
away as mid -Manhattan, New Jer- 
sey, and New England; Port 
Huron, Mich.; Cleveland, Toledo, 
Newark and Findlay, in Ohio; 
Baltimore and Washington, and 
Southern Virginia. 

The FM aural signals passed the 
outside of a 200 -mile radius with 
"terrific" volume, many listeners 
reported. Video reception was not 
as good as aural at this distance 
but usable signals were received 
in Baltimore and as far as Port 
Huron during the B -29's flight to 
Pittsburgh. Stratovision is jointly 
sponsored by Westinghouse and the 
Glenn L. Martin Co., Baltimore 
plane manufacturer. 

Earlier Stratovision tests had 
given hope that Westinghouse 
could fulfill its promise of FM and 
TV service over an area 200 miles 
distant from a plane flying at 
30,000 feet [BROADCASTING, June 7]. 

Covers Port Huron to Washington 

First reception reports received 
after last Wednesday's test have 
exceeded expectations of many per- 
sons in close touch with the ex- 
periments. 

Public attention was called to the 
Wednesday evening test when 
viewers began phoning WMAL -TV, 
Washington Star station, and 
WMAR -TV Baltimore, owned by 
the Sunpapers. The Stratovision 
plane picked up the WMAR -TV 
Channel 2 signal and rebroadcast 
it on Channel 6. 

Program Content 
WMAR -TV's program consisted 

of rebroadcasts of wrestling 
matches at Turner's Arena, Wash- 
ington. WMAR -TV picked up the 
WMAL -TV signal off the air from 
a distance of 30 miles without use 
of relay equipment. 

When reports began coming in 
from distant viewers, WMAL -TV 
announced the fact on the air and 
the Baltimore Sun carried a story 
in its Thursday morning edition. 
E. K. Jett, former FCC Commis- 
sioner, is vice president and radio 
director of the Sunpapers. 

From the Stimson Appliance 

NEW FC &B UNIT 
Subsidiary to Handle 

Overseas Business 

i 

MR. BERK MR. PATTERSON MR. DOLAN MR. STROTHER 

THE FORMATION of a new company, Foote, Cone & Belding Interna- 
tional Corp., to handle all of the overseas business of Foote, Cone & 
Belding, with billing starting at more than $4,000,000 in international 
advertising and public relations business, was announced last Wednesday 
by the partners, Emerson Foote, 
Fairfax Cone and Don Belding. 

FC &B International is a wholly - 
owned subsidiary of the parent 
company, and is an outgrowth of 
the international division of the 
firm, the partners explained. Head- 
quarters of the international agen- 
cy will be at 247 Park Ave., New 
York, which is the local quarters 
of FC &B and also headquarters of 
the Latin -American division. Eu- 
ropean operations are centered at 
52 Charles St., Berkley Square, 
London, headquarters of FC &B 
Ltd., a recently- formed British 
subsidiary of the international 
company. 

The firm also has a branch in 
Switzerland and affiliated adver- 
ti 
FI 

er 
cil 

ing companies in 30 countries. 
&B International is said to op- 
te the only world -wide commer- 

1 public relations network of its 
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kind with full or parttime public 
relations people in 25 countries. 

Officers of the newly -formed 
FC &B International are: Harry A. 
Berk, president, who started with 
FC &B's international division upon 
his discharge from the Army in 
1946 as a Colonel; Patrick Dolan, 
vice president in charge of Euro- 
pean operations, who has been in 
charge of the agency's London of- 
fice since 1946; Robert Strother, 
vice president and treasurer, who 
is also assistant treasurer of the 
parent company, as well as vice 
president; M. P. Franceschi, vice 
president and secretary, also vice 
president and general manager of 
the New York office of FC &B; Jere 
Patterson, who joined FC &B early 
this year, assistant to the presi- 
dent of FC &B International, and 
Adele Mattson, who has been with 

Store, Port Huron, Mich., north- 
east of Detroit, came this wire to 
WMAR - TV: "Saw wrestling 
matches 10 o'clock, very good, on 
Channel 6 June 9." 

Raymond P. Murphy, 138 E. 
Main St., Newark, Ohio. reported 
an extremely strong TV and aural 
signal no matter which direction 
his antenna was aimed, but noticed 
distortion as the plane started to 
descend on its return to Baltimore. 

Jimmie Gibbons covering the 
matches for WMAL -TV, announc- 
ed during his telecast that a listen- 
er had phoned the Arena from 
Cleveland announcing he was re- 
ceiving the program from an air- 
plane. 

A usable TV signal was received 
during the entire flight of the B -29 
from Baltimore to Pittsburgh and 
return, in Baltimore by Westing- 
house engineers though there was 
some visual fading at times. The 
aural signal was picked up in both 
Baltimore and Washington with 
extremely good volume. In Wash- 
ington, one viewer reported fading 
in the video signal but explained 
his antenna was not aimed to pick 
up a signal from Pittsburgh. 

Carl Nopper, chief engineer of 
WMAR -TV, picked up the plane's 
rebroadcast of WMAR -TV's Chan- 
nel 2 signal on Channel 6 as the 
craft cruised over the Pittsburgh 
area. 

During the flight, the plane's 
electronic crew announced fre- 
quently the signal was being re- 
broadcast as a test. Listeners and 
viewers were asked to notify a box 
number in Baltimore but the West- 
inghouse name was not mentioned. 

the media department of the in- 
ternational division for the past 
two years, media director. 

FC &B Lists Clients 

Clients of FC &B International, 
and its subsidiary, FC &B Ltd., 
were announced in full for the first 
time, as follows: 

A. C. sphinx Spark Plug Co.. Div. of 

General Motors Ltd., Dunstable, Eng- 
land; Barbara Gould Ltd., London, 
England; Bourlois Ltd.. London; British 
Overseas Airways Corp.. London; British 

as 

Ntional Coal Board, Cali- 
fornia Fruit Growers Exchange, Los 
Angeles; Cellucotton Products Ltd.. 
London; Colum- 
bia Fur Dyers 

Chanel 
Lond n; Walt Dis- 

ney Productions, Hollywood, Calif.; 
Federation of Swiss Watch Manufac- 
turers. Bienne, Switzerland; rry 
Ferguson Ltd., Coventry, England; 
Frigidaire Ltd., Dtv. of General Motors 
Ltd., London. 

General Motors Overseas Operations. 
New York; Samuel Goldwyn Films, 
Hollywood. Calif.; Independent Artists 
Inc.. Hollywood, Calif.; Irish Overseas 
Airways, Dublin. Eire; Irish Tourist 
Board, Dublin, Eire; Jesse L. Lasky Pro- 
ductions Inc., Los Angeles, Calif.; Lieb- 
mann Breweries Inc., Brooklyn, New 
York; Lockheed Aircraft Corp., Bur- 
bank, Calif.; Rainbow Productions Inc., 
Hollywood, Calif.; RKO Radio Pictures, 
London, England; Rotas Ltd., London, 
England; S & W Fine Foods Inc., San 
Francisco. Calif.; Selznick Studio Re- 
leasing Division Ltd.. London, Eng- 
land; Hunt Stromberg Productions, Hol- 
lywood, Calif.; Tescan Ltd., London, 
England; The Toni Co., Chicago, Ill., 
and London. England; II. S. Govern- 
ment, Office of Foreign Liquidation, 
Paris, France, and Walter Wanger Pro- 
ductions, Hollywood, Calif. 
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FCC Approves Four 
Station Transfers 
FOUR STATION transfers, in- 
volving considerations totaling 
nearly $450,000 and four AM and 
two FM outlets, were approved 
last Thursday by FCC. 

WBMS and WBMS -FM Boston 
were granted assignment of license 
and permit respectively from Tern - 
pletone Radio Mfg. Corp. to WBMS 
Inc., owned by "The Friendly 
Group," operator of several sta- 
tions. Consideration is $175,000 
plus losses not to exceed $1,000 
monthly from Jan. 1 or minus all 
.profits for the same period. 

WFTL Fort Lauderdale, Fla., 
was granted transfer of control 
from group headed by Gene T. 
and Evelyn M. Dyer, owners of 
WAIT Chicago, to Gore Pub. Co., 
publisher of the Ft. Lauderdale 
Daily News and permittee of FM 
station WGOR there. Sale price is 
$150,000 less one -half the net 
profits from Jan. 1 to closing date. 

KLIX Twin Falls, Idaho, was 
granted transfer of control through 
sale by Fentress H. Kuhn of his 
50% interest for $22,000 to J. 
Robb Brady Trust Co. while 
WMGW and WMGW -FM Mead- 
ville, Pa., received approval for 
assignment of license and permit 
respectively from H. C. Winslow to 
new firm of which he is president 
and 60% owner. Note for $100,000, 
due firm by Mr. Winslow for sta- 
tion construction, is cancelled. 

Details of transfers follow: 
WBMS and WBMS -FM Boston- Grant- 

ed alignment of license AM station (1 
kw day, 1090 kc) and permit for FM 
outlet from Templetone Radio Mfg. 
Corp. to WBMS Inc. for $175,000 cash, 
plus losses not to exceed $1,000 per 
month from Jan. 1 to date or minus 
all profits for same period. WBMS Inc. 
principals: Jack N. Berkman, presi- 
dent; John J. Laux, chairman of the 
board; Louis Berkman, executive vice 
president; Myer Wiesenthal, Charles C. 
Swaringen, John L. Meriden and Jo- 
seph M. Troesch, vice presidents; Alex 
Teitlebaum, secretary; Richard Teitle- 
baum, treasurer, and George W. Fellows, 
assistant secretary - treasurer. Group 
is associated in operation of "The 
Friendly Group" of stations; WPIT 
Pittsburgh; WSTV Steubenville, Ohio; 
WFPG Atlantic City, and WKNY Kings- 
ton, N. Y. WBMS Inc. has authorized 
1,750 shares with 262 shares issued and 
738 subscribed. Stock is held as fol- 
lows: Valley Broadcasting Co., WSTV 
licensee, 900 sh; Messrs. J. N. and Louis 

(Continued on page 79) 

CASTING Telecasting 



PHILADELPHIA PLANS 
NETWORK news chiefs in 
New York last week were 
neck -deep in floor plans, traf- 
fic diagrams, time schedules 
and assignment sheets, the 
paper -work of probably the 
most extensive radio coverage 
ever accorded a political con- 
vention, as preparations for 
the Republican conclave open- 
ing June 21 neared completion. 

The four major networks, co- 
operating with many stations in 
a pool arrangement for coverage 
of on- the -floor activities of the 
party, were also rushing plans for 
individual broadcasts of behind - 
the- scenes events and interpretive 
comment of their own. All planned 
to devote much of their broadcast 
time to the convention. 

In Philadelphia, stations were 
preparing not only to carry special 
programs to their own areas but 
also to serve as temporary head- 
quarters for networks and for 
news- gathering agencies of out -of- 
town stations. Several station offi- 
cials indicated that while full re- 
sources would be thrown into con- 
vention coverage, they would keep 
in mind that events and programs 
not connected with the conventions 
would not be ignored. 

Installation of the four -network 
pool system within Convention Hall 
at Philadelphia was begun at 
week's end, under the supervision 
of George McElrath, NBC director 
of engineering operations. NBC 
has overseen the pool facilities for 
all major chains at every national 
political convention since 1936. 

Facilities being prepared at 
Philadelphia are similar to those 
which have been used at previous 
conventions, Mr. McElrath said. 

Microphones will be set up on 
the speakers' rostrum, and a floor 
microphone will be installed before 
the chairman of each of the 52 
delegations as part of the pool sys- 
tem. Individual networks will place 
their own microphones elsewhere 
in Convention Hall. 

The radio pool microphones also 
will serve the hall's public address 
system so that they will carry all 
official utterances during the con- 
clave including the polling of in- 
dividual delegations. The pool sys- 
tem will feed, in addition to the 
sound broadcasting networks, tele- 
vision, independent stations and 
sound movies. 

An engineer on the rostrum, re- 
ceiving orders from the convention 
chairman, will control the pool mi- 
crophone system through a switch- 
ing board. It is up to the conven- 
tion chairman to decide which dele- 

TELEVISION plans of ABC, CBS, 
NBC and WPIX were reported in 

BROADCASTING, June 7. 
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gation's voice will be heard at any 
given time. 

Another engineer in a booth at 
the rear of the rostrum will be in 
charge of maintenance. He will be 
provided with a crew of three rov- 
ing engineers who may carry re- 
pair equipment to any microphone 
needing service. 

Thousands of miles of special 
lines will tie together the various 

hotels where networks have es- 
tablished individual broadcasting 
headquarters with Convention Hall. 

Although by last week no net- 
work had completed its planning 
in detail, the following prepara- 
tions had been made: - ABC - 

Robert E. Kintner, executive vice 
president, Charles C. Barry, vice 

RADIO SEATS 
400 Will Cover 

For Medium 
MORE THAN 400 radio newsmen and women will represent the 4 major 
networks, BBC, 5 regional networks, 125 independent AM and FM sta- 
tions and television networks at Philadelphia during the political con- 
ventions. "Voice of America" staff 
members will also report proceed- 
ings. 

The executive committee of the 
Radio Correspondents' Assn. in 
Washington, D. C. last Wednesday 
announced assignment of seats and 
studios and accreditation of radio - 
newsmen and women for the Re- 
publican and Democratic conven- 
tions. 

Members of the executive commit- 
tee are Albert L. Warner, MBS, 
chairman; Elmer Davis, ABC, vice 
chairman; William McAndrew, 
NBC, secretary; Francis W. Tully, 
Washington Reporters Inc., treas- 
urer; Gil Kingsbury, WLW Cin- 

cinnati, WINS New York, chair- 
man of the facilities committee; 
Howard L. Kany, AP Radio, and 
Bill Henry, CBS, chairman of the 
convention committee. 

D. Harold McGrath and Robert 
M. Menaugh, superintendents of the 
Senate and House Radio Galleries, 
respectively, will be in charge of 
facilities at the convention. They 
will be quartered in Rooms 443 
and 444 Bellevue -Stratford Hotel. 

Mr. Warner announced that radio 
convention committee has been 

(Continued on page 80) 

president in charge of radio and 
television programming, and 
Thomas Velotta, vice president in 
charge of news and special events, 
will head the ABC delegation. 
More than 100 newsmen, commen- 
tators and technicians from ABC 
will be present. 

An advance group of ABC engi- 
neers, headed by George Milne, di- 
rector of technical operations, and 
William H. Trevarthen, New York 
operations supervisor, will arrive 
in Philadelphia June 17 to install 
ABC equipment. 

The network also has scheduled 
a number of pre -convention broad- 
casts beginning June 18 from the 
ABC studios in the Bellevue- Strat- 
ford Hotel. ABC's Headline Edition 
and News of Tomorrow will take 
pickups from Philadelphia, and 
other special programs will be 
broadcast. 

By June 19 a staff of 16 editors 
and writers including William 
Neel, from Washington, and Con- 
nie O'Dea, from Chicago, will be 
functioning in Philadelphia. The 
full complement of ABC staff will 
be on the scene by the opening 
of the convention June 21. 

ABC Television 
ABC will operate from two stu- 

dios, one for sound broadcasting 
and the other for television [BROAD- 

CASTING, June 7] in the Bellevue - 
Stratford. The network also will 
have a fully outfitted newsroom, 
press room, and a headquarters 
room in the hotel. 

Like other networks, ABC also 
will have a booth overlooking the 
speakers' rostrum in Convention 
Hall. The network will install other 
lines and traveling microphones 
which its reporters will use to 
cover the floor during sessions. 

Twenty -one commentators will 
be on hand to give interpretive 
assessments of the convention for 
ABC. 

With plans more definite as con- 
vention time drew nearer ABC an- 
nounced that it will operate a video 
studio in Philadelphia's Conven- 
tion Hall as well as in the Belle- 
vue- Stratford Hotel, giving it two 
complete TV program origination 
studios [BROADCASTING, June 7] in 
addition to two mobile units. One 
of these will be stationed outside 
the hall, for use in the pooled video 
coverage; the other will be avail- 
able for any pertinent pickups 
throughout the city. 

ABC's video coverage of the GOP 
nominating sessions will start with 
three pre - convention programs 
aired during the preceding week- 
end: Behind the Scenes With ABC 
at Philadelphia, a video preview of 
Convention Hall and interviews 
with personalities certain to be 
outstanding in the coming week's 
events, Saturday, 9:30 -10 p.m.; a 
Sunday morning telecast from 

(Continued on page 78) 
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FAX STANDARDS 
(Text of new rules and standards, 

this page) 
FACSIMILE experts generally ap- 
peared elated last week over 
FCC's announcement Thursday 
authorizing commercial use of the 
printed medium on FM channels 
starting July 15. 

The authorization provides for 
an 8.2 -inch standard recording 
width at 105 lines per inch, stand- 
ardized at the transmitter, thus re- 
jecting pleas for a 4.1 -inch stand- 
ard or for both 8.2 and 4.1; allows 
either simplexing or multiplexing 
from midnight to '7 a.m., and per- 
mits up to an hour of simplexing 
and three hours of multiplexing 
between 7 a.m. and midnight 
[CLOSED CIRCUIT, May 31]. 

Choice of the 8.2 -inch width as 
the standard was expected to prove 
a keen disappointment to officials 
of Alden Products Co., who had 
urged adoption of 4.1, but for the 
most part the industry appeared to 
feel that FCC's commercial author- 
ization had given facsimile its big- 
gest boost to date. 

Into its order the Commission 
wrote a plea strongly urging "all 
interested persons ... to continue 
multiplex experimentation so that 
a system can be developed at an 
early date which involves no deg- 
radation of the aural program 
[FM] below 15,000 cycles. In this 
way, simplex operation can be 
eliminated entirely and multiplex- 
ing will be possible during all 
hours." 

In the meantime FCC said it ex- 
pected that FM licensees would ar- 
range their schedules so that aural 
programs during the periods of 
multiplexing - simultaneous FM 
and facsimile transmission -"will 
be of a type that do not require 
frequency response above 10,000 
cycles [talks, drama, etc.]." 

Not All Participated 
Three of the seven Commission- 

ers did not participate in the de- 
cision, and Comr. Robert F. Jones, 
while concurring in the commer- 
cial authorization, dissented from 
the majority's ruling on the hours 
in which multiplexing and simplex - 
ing will be permitted. He felt that 
either system should be allowed 
from midnight to 6 a.m., that mul- 
tiplex should be forbidden from 6 
a.m. to midnight, and that simplex - 
ing should not take up more than 
25% of the aural broadcasting 
time in the 6 a.m. to midnight 
period. Non - participants were 
Chairman Wayne Coy and Comrs. 
Paul A. Walker and E. M. Web- 
ster. 

The commercial grant came at a 
time hen 11 stations are author- 
ized to engage in facsimile broad- 
casti g on an experimental basis -th basis on which the art has 
oper ed since before the war. 

F C's order did not provide for 
facsi ile operation by noncommer- 
cial ducational FM stations but 

Commercial Use July 75 

said this matter is currently under 
consideration. 

Nor did it mention color fac- 
simile, which Finch Telecommuni- 
cations said could be operated under 
the same standards as black -and- 
white. Though Finch promised to 
be the first on the air with color 
(see story, page 66) FCC sources 
appeared undecided whether a 
separate authorization would be 
needed for such operations. 

T h e commercial authorization 
grew out of a three -day hearing 
before the Commission in mid - 
March [BROADCASTING, March 22]. 
At that time the only major point 
of controversy was the question of 
the most desirable paper width 
standards. Finch Telecommunica- 
tions, Radio Inventions, and Fax - 
imile Inc. preferred the 8.2 -inch 
width, while Alden Products, the 
only other principal facsimile 
manufacturer, preferred 4.1. In the 
hearing, however, the manufactur- 
ers agreed that a great deal of ex- 
perience would be necessary to de- 
termine public preference and sug- 
gested that the standards provide 
for both widths. 

Rejected Double Standard 
The Commission rejected the 

double standard as a solution which 
"has only a limited application from 
a practical viewpoint." But its 
single standard will permit the use 
of widths other than 8.2 inches at 
the recorder if the number of lines 
per inch is adjusted appropriately 
under the one set of standards. 

The advocates of 8.2 -inch re- 
corders claimed this width is the 
least necessary for proper pro- 

gramming and makeup; that this 
size provides copy at somewhat 
faster than average reading speed 
and makes better use of the 200 - 
kc channels assigned to FM, and 
that they would not be interested in 
the service if equipment were limit- 
ed to the 4.1 -inch size. 

President Milton Alden of Alden 
Products and the other advocates 
of 4.1 -inch recorders, on the other 
hand, felt facsimile will develop 
short, terse programs that can be 
handled adequately at the narrow- 
er width and that 4.1 -inch record- 
ers would be preferred, particular- 
ly for bulletin services, weather 
information, abbreviated news re- 
ports, and farm prices. 

Distortion Factor Claimed 

In refusing to permit both 4.1 
and 8.2 -inch standards, FCC noted 
that a recorder of one size would 
distort reproductions from a trans- 
mitter designed for the other width 
unless the recorder gears were ad- 
justed, and that even then the re- 
produced material might be waste- 
fully large or illegibly small. The 
order continued: 

In the Commission's opinion a broad- 
cast service should provide for full in- 
terchangeability of equipment so that 
purchasers of all types of receivers are 
able to receive programs from all avail- 
able stations. This is the only way 
maximum utilization of frequencies is 
possible. Where there is no such stand- 
ardization, the result is that fewer peo- 
ple are served by a given number of 
stations than is the case where there 
is standardization, or a greater number 
of stations is required to serve the 
same number of people. In either event 
a waste of frequency potentiality exists. 

In settling on the 8.2 -inch width. 
FCC said this size "will permit a 
greater flexibility in program- 
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FCC'S Facsimile Rules & Standards 
IIIIiII Im1 Ir6111.1111 i' 

FACSIMILE rules and standards 
adopted by FCC last week, effec- 
tive July 15 (see story this page), 
are as follows: 
Section 3.266 is amended to read as 

follows: 
9 3.266 Facsimile broadcasting and mul- 

tiplex transmission- 
(a) FM broadcast stations may 

transmit simplex facsimile in accor- 
dance with transmission standards 
set forth in the Standards of Good 
Engineering Practice Concerning FM 
Broadcast Stations during periods not 
devoted to FM aural broadcasting. 
However, such transmissions may not 
exceed one hour during the period be- 
tween 7 A.M. and midnight (no limit 
for the hours between midnight and 
7 A.M., and may not be counted to- 
ward the minimum operation required 
by Section 3.261. 

(b) FM broadcast stations may, 
upon securing authorization from the 
Commission, transmit multiplex fac- 
simile and aural broadcast programs 
for a maximum of three hours be- 
tween the hours of 7 A.M. and mid- 
night (no limit for the hours be- 
tween midnight and 7 A.M.) in ac- 
cordance with transmission standards 
set forth in the Standards of Good En- 
gineering Practice Concerning FM 
Broadcast Stations provided that the 
transmission of facsimile does not im- 
pair the quality of the aural program 
below 10,000 cycles per second, and 
that a filter or other additional equip- 
ment is not required for receivers 
not equipped to receive facsimile. 

Sections 1 and 8 of the Standards 
of Good Engineering Practice Con- 

cerning PM Broadcast Stations are 
amended by adding the following: 

1 - DEFINITIONS 
O. Index of Cooperation. The index of 

cooperation as applied to facsimile 
broadcasting is the product of the 
number of lines per inch, the avail- 
able line length in inches, and the 
recriprocal of the line -use ratio. (e.g., 
105 x 8.2 x 8/7 =984). 

P. Line -Use Ratio. The term "line -use 
ratio" as applied to facsimile broad- 
casting is the ratio of the available 
line to the total length of scanning 
line. 

Q. Available Line. The term "available 
line" means the portion of the total 
length of scanning line that can be 
used specifically for picture signals. 

R. Rectilinear scanning. The term 'rec- 
tilinear scanning" means the process 
of scanning an area in a predeter- 
mined sequence of narrow straight 
parallel strips. 

S. Optical Density. The term "optical 
density" means the logarithm (to 
the base 10) of the ratio of incident 
to transmitted or reflected light. 

8 - TRANSMITTERS AND ASSOCIATED 
EQUIPMENT 

H. Facsimile- Engineering Standards. 
The following standards apply to 

facsimile broadcasting under Section 
3.266 of the Rules and Regulations. 

1. Rectilinear scanning shall be em- 
ployed, with scanning spot progress- 
ing from left to right and scanned 
lines progressing from top to bottom 
of subject copy. 

2. The standard index of cooperation 
shall be 984. 

(Continued on page 64) 

Identification Waiver 
SECTION 3.188 of FCC's 
broadcast rules was amended 
by the Commission last 
Thursday to waive station 
identification of transcribed 
network programs broadcast 
an hour later because of the 
Daylight Saving Time dif- 
ferential. FCC stipulated, 
however, that an appropriate 
announcement be made at 
least once each day between 
10 a.m. and 10 p.m. to the ef- 
fect that some or all of the 
network programs are delay- 
ed broadcasts by means of 
transcription, and indicating 
whether the transcriptions 
have been made by the net- 
work or the individual sta- 
tion. This gives affiliates a 
privilege previously limited 
to the networks during 
periods of Daylight Saving. 

ming," and that "by and large, an 
8.2 -inch paper should be capable 
of handling practically any pro- 
gram material that is carried by 
a newspaper. 

"On the other hand," the order 
continued, "the 4.1 -inch paper ap- 
pears to be more suitable for a 
bulletin type of service than an 
overall type of service. Some of the 
radio services may find such a 
bulletin service desirable and as 
is pointed out in the Commission's 
[1945] Allocation Report, there is 
no objection to such other services 
utilizing facsimile provided that 
the emissions are confined to the 
band authorized for this service." 

FCC Conclusion 

Ruling that commercial opera- 
tion of facsimile would be desir- 
able, the Commission said: 

The record shows that sufficient in- 
terest has been shown to indicate pub- 
lic aceptance and support of this serv- 
ice, that limited quantities of facsimile 
transmitting and receiving equipment 
are in production, that additional 
equipment will be available as the serv- 
ice develops, and that the standards 
proposed for facsimile broadcasting, 
particularly with reference to the 8.2- 
inch recorders, are satisfactory for the 
development and utilization of fac- 
simile as a broadcast service. 

The Commission saw "some 
problems" in both simplexing and 
multiplexing: 

As to the simplex method, no 
technical difficulties exist but since un- 
der this method FM must be silent while 
a facsimile program is being broad- 
cast it is apparent that FM listening 
audiences will turn away from the sta- 
tion when a facsimile program is being 
broadcast . Moreover, as FM broad- 
casting develops, the problem will un- 
doubtedly become more serious. 

So far as multiplexing is concerned, 
the difficulties are technical in nature. 
Since under this method FM and fac- 
simile programs are broadcast simul- 
taneously, a method must be devised 
to prevent mutual interference. Under 
present rules . the facsimile trans- 
missions, to be permissible on a multi- 
plex basis, should not cause any deg- 
radation in the aural programs below 
15,000 cycles. 

The witnesses agreed that this is a 
desirable objective but there was also 
agreement that the objective has not 
yet been attained. There was some evi- 
dence that multiplexing had been 
achieved which resulted in no degrada- 
tion below 10,000 or 12 000 cycles. The 
facsimile material has, in general, been 

(Continued on page 66) 
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AFM Petrillo's Statement That Ban Sticks Is Later Qualified 
By IRVING MARDER 

JAMES C. PETRILLO'S strong statement to the American Federation 
of Musicians convention last week that the recording ban is on to stay 
was watered down considerably by a later admission to BROADCASTING 
that he meant "as far as this convention is concerned... 

The music dictator's announce- * 
ment that no negotiations looking cessity a monopoly. 
toward removal of the recording 
ban were planned was made before 
the opening session June 7 of the 
AFM's annual meeting in Asbury 
Park, N. J. 

'Feelers' Unanswered 
In private conversation later he 

was asked if he felt the recording 
ban was a dead issue and replied 
with the qualifying remark. He de- 
nied that the AFM has had any 
bids in recent months from the 
Industry Music Committee for re- 
opening of recording negotiations; 
a committee spokesman said some- 
time ago that two such feelers had 
gone unanswered by the union. 

Presiding over the convention's 
opening session, Mr. Petrillo told 
1071 AFM delegates -slightly more 
than half of the predicted attend- 
ance -that his lawyers had con- 
vinced him the union itself could not 
enter the recording business with- 
out running afoul of the anti -trust 
laws. "We hadda drop it," he ad- 
mitted, to avoid monopoly charges. 
Later, he conceded that the AFM, 
"and any strong union," is of ne- 

Reporting to the convention on 
AFM's signing of two new FM con- 
tracts, in Washington, D. C., and 
Buffalo, N. Y., Mr. Petrillo said it 
may not mean much money to the 
union immediately, "but it's a 
start." And he added: "We will 
have to nurse the FM chains as we 
did AM radio 25 years ago, and 
brought it to where it is today." 

Duplication and Co -ops 

Of AM -FM duplication he had 
this to say: "I don't think we 
helped ourselves a bit, though we 
held off as long as we could." Then 
he went on to talk about network 
cooperative programs. "We stopped 
co -ops, but did we ? ", and he con- 
tinued, with heavy sarcasm, to re- 
view what happened when the un- 
ion pulled its musicians out of co- 
op shows -"our great ally, AFRA, 
stepped into the breach." 

He said that Mark Woods, presi- 
dent of ABC, "pleaded with me 
again and again," for permission 
to sell the Boston Symphony as a 

co -op, but found the network was 
unable to do so profitably when 
AFM finally gave the go- ahead. 
"They can't sell Toscanini as a co- 
op-how can they sell him to a 
single sponsor ?" Mr. Petrillo asked 
rhetorically. 

The AFM "took a chance on tele- 
vision," he said, though it had been 
"worried about it for a long time," 
because the union feared it would 
otherwise jeopardize its "take" of 
$26 million annually from radio. 
The union also feared a repetition 
of the sequence of events when 
sound films came in and thousands 
of movie house musicians were 
made jobless overnight, Mr. Petril- 
lo said. 

It was not the Petrillo of old who 
faced the convention at Asbury 
Park last week, though he was as 
dapper as ever in a light tan double - 
breasted tropical suit, brown and 
white shoes, bright tan -and -yellow 
tie, and his platform manner was 
as artfully uncultured as ever. 

"You're looking at the new Pe- 
trillo -the one you've read about 
in magazines," he said hoarsely, 
cueing the laugh carefully and a 
little anxiously. It was indeed a 
somewhat new Petrillo; something 
old had been taken away -much of 
the bluster and bravado. 

"I'm a very humble person; I'm 

not the smartest guy in the world," 
he said at one point, though he 
looked a little unbelieving as he 
said it. 

"I don't feel so good. I been 
through the wringer since I saw 
you last," he complained. All he 
could see ahead, he said, was "dark- 
ness," not only for AFM, "but for 
the labor movement as a whole." 

"How many fronts can we fight 
on? To fight on more than one 
front . would be disastrous. I 
say today we can't fight on any 
front without getting our brains 
beat in ... There is no free labor 
movement in America. We're shack- 
led. Back to the injunction days of 
years ago ... I fear for the Re- 
publican Presidential candidates," 
he added. 

No Party Ally 

Later he told reporters he and 
the AFM were pledged to no par- 
ticular party, but would support 
any "liberal candidate "; he was 
careful to add that he did not mean 
Henry Wallace. 

Mr. Petrillo ended his opening 
address with an impassioned plea 
for the immediate merger of all 
parent labor unions in the U. S. 
into a single body, as the only 

(Continued on page 68) 

FLOOD AID 
WITH A NEW series of flood 
crests predicted, radio's job is not 
ye' done in the Northwest disaster. 
But haggard radio newsmen are 
laying odds on the bet that the 
past weeks have seen the greatest 
proportion of sets -in -use ever 
reached in the area. 

Perhaps the most outstanding 
example of radio's effectiveness in 
the catastrophe came when the 
Red Cross published a complete 
list of the missing in the Vanport 
flood. There was a total of more 
than 700 names on the list. But 
through a broadcast of the names 
the list was cut in half by refugees 
who had heard their names men- 
tioned among those missing. 

KXL Portland carried 576 bulle- 
tins in the first 48 hours after the 
Vanport break in the dike. In con- 
tinuous broadcast for more than 
three days, KXL kept the entire 
XL network -many of whose sta- 
tions are in the flood area -sup- 
plied with advance information on 
nearing flood crests. 

As follow -up of the disaster KXL 
wired all Senators and Congress- 
men from Oregon and Washington 
relative to the aid that the federal 
government might be expected to 
give to rehabilitate the 18,000 citi- 
zens of Vanport and surrounding 
territory along the Columbia. 

KWJJ Portland whose transmit- 
ter was one of several marooned, 
sent its engineers in by boat so that 

Radio Continues Major Role 

broadcasts could continue. The sta- 
tion has been formally commended 
for reuniting some 25,000 families 
during the first days of the Van - 
port disaster. 

KPOJ (call letters changed June 
6 from KALE, see separate story 
this issue), Portland MBS outlet, 
topped off its flood report with a 
one -hour documentary on the past, 
present and future of the Columbia 
Basin flood, using wire recorder, 
shortwave, eye witness accounts 
and interviews with supervisory 
authorities. 

Praise From Governor 

Fred F. Chitty, general manager 
of KVAN Vancouver, Wash., last 
week received a letter from Gov. 
Mon C. Wallgren of Washington in 
appreciation of radio's service. "If 
anything further is needed to prove 
the value of radio," the Governor 
wrote, "I believe the disastrous 
flood in central and southern Wash- 
ington and the need it brought for 
instantaneous communications and 
directions to the affected civilian 
populace further emphasizes the 
tremendous value of radio in our 
modern day. 

"Your state government and my- 
self, as Governor, deeply appreci- 
ate the extra effort you, as a sta- 
tion owner and manager, made to 
keep the affected citizenry in- 
formed . " 

In addition to using a spare 

tower and transmitter of KALE 
[BROADCASTING, June 7], KGW 
Portland has been using KWJJ's 
studios. 

After liaison activities of KOIN 
(Continued on page 64) 

THE FLOOD took its toll of radio 
stations, too. (Top photo) KPQ 
Wenatchee, Wash., is awash, but 
ready for the emergency. The 
building was raised off its founda- 
tion and tank rafts were inserted. 
At one time the station was float- 
ing on 15 ft. of water, but it still 
maintained 24 -hour service on the 
air. (Second photo from top) Water 
eventually rose to the doorknob - 
level of this transmitter house of 
KWJJ Portland. Equipment was 
jacked up to the ceiling and flood - 
service b r o a d c as t a continued. 
(Third photo) KGW Portland's 
transmitter was completely d e - 
stroyed when the water rose to 
within ten feet of the top of the 
45 -ft. structure. (Bottom photo) 
CKNW New Westminster, B. C., 
prepares to carry on as usual - 
six feet above foundation level. 
Clare Purvis (l), transmitter oper- 
ator, hands Lew Fox, all -night 
disc jockey, some records for his 
show. Flood crest was expected a 

few days later. 



Mau Isby Promoted 
As CBS Realigns 
Koop and Michel Also Given New 
Public Affairs Duties 

Mr. Michel Mr. Maulsby 

IN A REALIGNMENT of the CBS 
public affiairs staff, occasioned by 
a policy change within the depart- 
ment, the following appointments 
were announced last week by Da- 
vidson Taylor, CBS vice president 
in charge of public affairs. 

Gerald F. Maulsby, former as- 
sistant to the director of public 
affairs becomes assistant director 
of the department and Mr. Tay- 
lor's deputy; Theodore F. Koop, 
former director of CBS News, 
Washington, has been named di- 
rector of news and public afflairs 
in Washington, 
and Werner Mi- 
chel, former as- 
sistant to the di- 
rector of pro- 
grams and re- 
cently producer 
o f educational 
broadcasts, has 
been appointed 
director of pro- 
duction, Public Mr. Koop 
Affiairs. 

The policy change resulted in a 
redirection of public affairs pro- 
ductions- toward the family rather 
than classroom audiences or those 
with special educational interests. 
The latter, according to the net- 
work, has largely become the prov- 
ince of local radio stations. 

In line with the change, the CBS 
series, American School of the Air, 
was suspended April 30, the net- 
work said. 

S. C. Johnson Sponsoring 
Diz Dean on Full NBC 
WEEKLY SPORTSCAST star- 
ring Dizzy Dean of St. Louis Car- 
dinal fame will start on full NBC 
network Saturdays, beginning July 
3, for S. C. Johnson and Son 
(wax), Racine, Wis. Thirteen - 

week program will be from 4 to 
4:15 p.m., CDT, from KSD St. 
Louis. Mr. Dean, in addition to 
giving baseball news and com- 
ments, plans to interview guest 
stars in various sports. 

Frank Eschen, KSD special - 
events director, will produce and 
direct the show, and J. Roy Stock- 
ton, sports editor of the St. Louis 
Post - ispatch and author of Gas - 
house Gang, will write it. 

Ne dham, Louis and Brorby Inc. 
is the agency, and Rudi Neubauer 
the BC Chicago account execu- 
tive. 
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KOA SALE? 
Around 3 Million Price 

Is Reported 
PRELIMINARY discussions looking toward NBC's sale of KOA Denver 
to Aladdin Television Co., Denver video applicant, were confirmed last 
week with conversations reportedly centering on a sale price of around 
$3,000,000. 

"There have been conversations 
and there have been inquiries," 
KOA Manager Lloyd E. Yoder re- 
ported. But, he added: "As far as 
we know, the matter is strictly in 
that stage." 

Harry E. Huffman, Aladdin 
president, conceded his firm was 
exploring the prospects of buying 
the 50 -kw clear -channel station 
(850 kc). 

"If we obtain a television station 
we probably would affiliate with 
the NBC network," he declared. 
"It is a natural thing, then, that 
we should be at least giving 
thought to the purchase of KOA, 
which handles the radio broad- 
casts of that network." 

Theatre Ownership 
Aladdin ownership is identified 

with Fox Intermountain Theatres, 
which, along with the Denver Post, 
figured in earlier stories of dis- 
cussions for purchase of KOA 
[BROADCASTING, May 31]. Spokes- 
men last week, however, eliminated 
those two from current negotia- 
tions. 

A major factor which might 
contribute to the network's willing- 
ness to dispose of its KOA owner- 
ship, observers pointed out, is 
FCC's five -station limit on com- 
mon ownership of television out- 
lets. With five stations already, 
NBC cannot expand into Denver 
television on an ownership basis. 

Another factor was seen in re- 
curring reports of NBC interest 
in acquisition of KMPC Holly- 
wood. In light of FCC's known at- 
titudes toward network ownership 
of AM stations, it was felt Com- 
mission approval of the acquisi- 
tion of another station would be 
much more certain if NBC first 

disposed of one of its existing sta- 
tions. 

In event KOA is sold to Aladdin 
Television, it was understood the 
company would seek authority to 
install a television booster on 
Pike's Peak to provide service to 
Colorado Springs. 

Huffman Interests 
Mr. Huffman, who owns 48.4% of 

Aladdin, is district manager of 
Fox Denver Theatres and director 
of Fox Intermountain Theatres. 
Frank H. Ricketson Jr., president 
of Fox Intermountain, also owns 
48.4% of the television applicant 
and is its treasurer. Albert J. 
Gould, Denver attorney and secre- 
tary of Fox Intermountain, is sec- 
retary and owns 3.2% of Aladdin. 
In addition to his association with 
the theatre group, Mr. Huffman 
and his wife control (66 -2/3 %) 
the Winters -Huffman Drug Co. of 
Denver. 

Aladdin, seeking Channel 9, is 
one of six applicants for Denver 
television, where FCC's proposed 
new allocations table contemplates 
the use of five channels. 

Keesley Joins L & M 
NICHOLAS KEESLEY, formerly 
associated with MBS and CBS as 
program sales manager and prior 
to that with N. W. Ayer & Son 
for 15 years as radio account exec- 
utive, has been appointed manager 
of the radio department of Len - 
nen & Mitchell, New York. He 
assumes his duties immediately, 
succeeding Thomas P. Doughten, 
who moves up as executive assist- 
ant to Ray Vir Den, president of 
the agency. 

Drawn for BROADCASTING by Sid Hix 
"Yes, dear, it is nice. But it isn't really just the same as television." 

NAB 1948 Budget 
Is Set at $796,000 
Expenses of Most Departments 
To Run Higher This Year 
BUDGET of $796,000 for 1948 for 
NAB, with operating expenses es- 
timated at $751,000, is only a frac- 
tion of the sum spent by other 
media for similar trade association 
services, according to an analysis 
sent to the membership by the NAB 
Finance Committee, of which Clair 
R. McCollough, WGAL Lancaster, 
Pa., and a board member for small 
stations, is chairman. 

The budget compares with an ap- 
proximate $675,000 for 1947, with 
expenditures a little under that fig- 
ure. 

Expenses of NAB departments 
for 1948 run higher all along the 
line with the exception of the FM- 
Special Services Dept. and the Pub- 
lic Relations Dept. Discontinuance 
of the New York office was a fac- 
tor in cutting the public relations 
budget. 

Principal increase occurs in the 
president's office, with much of this 
due to a contingent item of $15,000 
covering international activities of 
the association, and the Engineer- 
ing Dept., where the staff has been 
enlarged to meet international re- 
quirements. 

Approximate department expen- 
ditures in 1947 and estimated 1948 
budget allocations follow (some 
special expenditures not included) : 

1947 1948 
Expenditure Budget 

President $94,000 $112,801 
Sec. -Treas. 45,000 49,423 
Broadcast Adv. 68,000 75,490 
Emp. Relations 45,000 48,050 
Engineering 20,000 42,950 
FM -Spec. Serv. 27.000 24,300 
Legal 52,000 57,720 
Program 26,000 35,500 Pub. Relations 102,000 92,740 Research 33.000 39,455 
Gen. Adminis. 108,000 139,795 
Special 38,000 33,000 

Total $658,000 $751,234 

Whelan Set to Sponsor 
Quiz Show on WABD(TV) 
WHELAN Drug Stores Co., New 
York, will assume sponsorship of 
Charade Quiz on WABD New 
York, it was learned last week, 
although the final contract details 
still were incomplete. 

The drug chain has been dicker- 
ing for some weeks for the video 
program, featuring Bill Slater as 
quizmaster and packaged by Stan- 
ley Catcher, which has been on 
the air for some months as a sus- 
tainer. Commercials will be one- 
minute films advertising products 
sold in the Whelan stores, with 
four planned for each half -hour 
program. Arrangements were made 
direct. 

Smith Joins BBDO 
CHARLES H. SMITH, CBS mar- 
ket research counsel, has joined 
the Minneapolis office of BBDO 
as a general counsel in radio for 
its four western offices, Chicago, 
Minneapolis, Los Angeles and San 
Francisco. 
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WBZ-TV Formally 
Opened at Boston 
Inaugural Features Government, 
Business, Religious Leaders 
COMMENTS on television's impact 
by government and business of- 
ficials and religious leaders fea- 
tured the formal dedication of 
WBZ -TV Boston and expansion of 
its program service last Wednes- 
day evening [BROADCASTING, June 
7]. 

Inaugural program got underway 
at 6 :30 p.m. from the Boston stu- 
dios of WBZ and WBZA Spring- 
field, Mass., with brief talks by 
several religious leaders. Among 
their comments was this one by the 
Most Rev. Richard J. Cushing, D. 
D., Catholic archbishop of Boston: 

"Recreational, spiritual and cul- 
tural posibilities of this medium 
cannot be fully estimated. It will 
be a healthy and wholesome serv- 
ice to the spiritually- minded - . 

It will be a happy medium for 
pleasant and profitable diversion." 

Speaking on behalf of business, 
C. Lawrence Muench, new president 
of the Boston Chamber of Com- 
merce, said in part: "I have con- 
sidered my radio indispensable, 
and now realize that my radio is 
blind." Mr. Muench forsees numer- 
ous possibilities for business and 

Mr. Swartley (l) and Mr. Conley 
check final arrangements for WBZ - 

TV's dedicatory ceremonies. 

public relations through television. 
On the governmental side Bos- 

ton's Mayor Curley pointed out 
that a public servant "can no long- 
er be unaware of his appearance. 
Television will have a great im- 
pact on the future of all public 
servants." 

Also appearing on the inaugural 
program was Gov. Robert F. Brad- 
ford of Massachusetts, who recalled 
his first television experience last 
winter when NBC, in cooperation 
with WBZ -TV, televised Boston 
Fish Pier activities. 

Other participants were J. B. 
Conley, general manager of West- 
inghouse Radio Stations Inc., Phil- 
adelphia, and W. C. Swartley, 
WBZ station manager. 

WBZ -TV is operating on Chan- 
nel 4 (66 -72 mc), and its program- 
ming includes a full evening sched- 
ule beginning at 7, plus big league 
baseball and other Boston events. 

ABC MOVES UP DATE 
FOR KECA -TV's START 
ABC has moved up its operational 
date for KECA -TV Hollywood from 
Dec. 1 to Nov. 1, according to 
Robert Hinckley, network's Wash- 
ington vice president, who was on 
the Coast last week. Network will 
debut its San Francisco outlet Dec. 
1 as previously planned. 

KFI -TV Los Angeles is slated to 
be operating before the end of July. 
It will be followed by KNBH, NBC 
TV outlet. Whether CBS and the 
Los Angeles Times will operate 
KTTV before ABC's KECA -TV 
starts does not appear clear at 
present. 

KLAC -TV, the Dorothy S. 
Thackrey station, is not expected to 
air its beam before early 1949. Los 
Angeles video stations then would 
number seven when the five pre- 
viously named have joined KTLA 
and W6XAO in operation. 

Klaus Landsberg, general man- 
ager of KTLA and western televi- 
sion director of Paramount, re- 
ports that there are 25,000 TV sets 
in Los Angeles, and he expects this 
figure to be more than doubled by 
the end of 1948. 

AT A REHEARSAL prior to the WPIX debut, the production and technical staff look on. 
Standing, I to r -Rudy Bretz, Robert Maloff, Clark Jones, Sidney Davidson, Russell 
Lea, Manager of Programs Harvey Marlowe, Jack Balch. Seated -Jack Murphy, Peggy 

Gannon, Michael Vardakis, Ed Stasheff, Steve Palisek and Wayne Green. 

WPIX INAUGURAL 
TV Station to Have 
Glittering Debut 

INAUGURAL of WPIX, television station of the New York News, 
tomorrow night (June 15) will be as glitteringly correct as the debut 
of a society miss. Guests will find their way to the News Bldg. illumined 
by klieg lights and guarded by an extra detail of New York police. Inside 
the lobby the civic, religious and 
business leaders, the stage and 
screen notables, will be greeted, 
interviewed -and televised, 7:30 -8 
p.m. -by Jimmy Jemail, inquiring 
reporter of the News. 

Exactly at 8, the first program 
from the brand new WPIX stu- 
dios will take the air, with Vir- 
ginia Haskins of the New York 
City Opera Co., singing the na- 
tional anthem and the Rt. Rev. 
Charles Kendall Gilbert, Protes- 
tant Episcopal bishop of New 
York, giving the invocation. Other 
religious leaders, including Car- 
dinal Spellman if he returns from 
Australia in time, will appear dur- 
ing the evening. 

F. M. Flynn, general manager 
of the News Syndicate Co., owner 
of WPIX, will extend an official 
welcome to the television audience 
and studio guests. New York's 

TEST TV COMMUNITY 
SELECTED FOR SURVEY 
"VIDEOTOWN- USA," a test 
television community, was selected 
by Newell- Emmett Co. to analyze 
the present television market and 
to watch the growth of television 
over a period of time. 

By special permission of Newell - 
Emmett Co. BROADCASTING will 
carry the full analysis in its June 
21 Telestatus Report. 

Located on the fringe of New 
York's TV service area, Videotown 
is a self- contained community sup- 
ported by industry, agriculture and 
distribution. It represents roughly 
one tenth of 1% of population 
served by television today. 

Surveys of the town have set 
ownership and other factors to 
compare closely with larger loca- 
tions now served by television. 
Surveys will be repeated from time 
to time as needed in order to keep 
a close tab on progress, Newell - 
Emmett Co. reports. 

Mayor William O'Dwyer, Lt. Gov. 
Joseph R. Hanley, Vincent Impel - 
litteri, president of the city coun- 
cil, and Paul E. Lockwood, secre- 
tary to Gov. Dewey, will welcome 
the new station on behalf of city 
and state. Gov. Dewey and others 
unable to attend have recorded 
greetings on sound film for broad- 
cast during the evening. 

The formal part of the proceed- 
ings, including the tributes to Rob- 
ert L. Coe, station manager, and 
Thomas E. Howard, chief engineer, 
for building the entire studio and 
transmitter facilities in slightly 
more than five months, will be con- 
fined to a half -hour of air time. 
From 8:30 to midnight the pro- 
gram will consist largely of pre- 
views of WPIX feature shows. 

Station Features 
Gloria Swanson, whose women's 

program will be regular Wednes- 
day afternoon feature, will inter- 
view movie star Neil Hamilton. 
Rube Goldberg will give a sample 
of his cartoon- charade program, 
The Drawing Game. Peter W. 
Pixie, puppet star of Frank Paris' 
juvenile series, will make an ap- 
pearance. Fred Allen will be the 
opening night guest on Ben Gross' 
Stars in Your Eyes interview show. 
Broadway Columnists Ed Sullivan 
and Danton Walker will m. c. re- 
mote pickups from two night clubs, 
Latin Quarter and the Versailles. 

WPIX opening will be heralded 
today (June 14) with a special 
40 -page television section of the 
News, devoted exclusively to WPIX 
plans and developments. Other 
promotion has included banners on 
the News delivery trucks, news- 
paper and trade paper advertising, 
a window display in the News in- 
formation bureau, letters to all 
video -equipped restaurants and 
bars in the area, and the $10,000 
station slogan contest which came 
to an end at midnight Saturday. 
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OVERSEAS RADIO 
GOVERNMENT subsidy to put 
American international broadcast- 
ing on an equal footing with state - 
owned and subsidized systems of 
other countries was advocated last 
weeli by NAB President Justin 
Miller. 

Addressing the Kiwanis Interna- 
tional Convention at Los Angeles 
Tuesday, Judge Miller discussed 
broadcasting as a means of aiding 
international goodwill and under- 
standing. He spoke on invitation of 
the convention's program commit- 
tee of which Victor C. Diehm, 
president and general manager of 
WAZL Hazleton, Pa., was chair- 
man. 

Besides proposing a subsidy to 
prevent such fiascos as that marr- 
ing the "Voice of America" broad- 
casts, NAB's president tore into 
hogging of spectrum space by va- 
rious U. S. agencies without the 
need of showing to what use the 
frequencies are put. 

A half-hour television exhibition 
was given the convention via NBC 
closed circuit. Ralph Edwards, m.c. 
of Truth or Consequences, used 
several situations suitable for video 
if the program were televised. 

Judge Miller urged adoption of 
the subsidy system, as distinguished 
from the British -proposed idea of 
an internationally controlled broad- 
casting agency. 

"And why not such a subsidy ? ", 
he asked rhetorically. "We have, in 
the past, subsidized our merchant 
marine. In the days when I was 
working on appropriations for the 
Federal courts, I was interested to 
discover that the United States is 
spending more money to subsidize 
our air mail service to foreign 
countries, than the total cost of our 
entire Federal court system -the 
entire cost of one of the three great 
coordinate branches of our Federal 
government. 

Fix Responsibility 
"Is it not, perhaps, as important 

to make possible the private op- 
eration of international radio 
broadcasting, as it is to maintain 
private operation of air mail and 
of our private merchant marine? 

"Is not such a subsidy even more 
justifiable in the broadcasting of 
news than in carrying mail or 
carrying freight? Certainly, with a 
subsidized commercial American 
operation, in international broad- 
casting, it would be much more 
practicable to fix responsibility and 
to prevent such debacles as the re- 
cent "Voice of America" episode; 
than with a situation such as the 
present, where the State Dept. and 
a network must divide responsi- 
bility; where the network performs 
the service without incentive on a 
nonprofit basis; and where, in case 
of negligence, the two can pass 
the buck, back and forth to each 
other. 

"Whatever may be the limitations 
or weaknesses of American broad- 
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casting under a competitive sys- 
tem; whatever may be the unde- 
sirable characteristics of advertis- 
ing which provides the financial 
support for radio broadcasting in 
this country, it is far superior to 
anything else in the world, and so 
far excels that of any other coun- 
try in the world, in helping to pre- 
serve our concepts of freedom of 
speech, freedom of thought, and the 
free market of ideas, as to be be- 
yond all comparison with that of 
any other country." 

Informed Public Basic 
Had the British proposal, offered 

last summer at the International 
Telecommunications Conference in 
Atlantic City, been adopted, and 
ratified by our Senate, the broad- 
casters of this country might be 
subjected on a world basis to reg- 
ulations similar to those now en- 
forced by the BBC, Judge Miller 
warned. 

He said developing of an in- 
formed public opinion is basic to 
world understanding and a part 
of the program for achieving pre- 
paredness adequate to preserve free 
governments. Misuse of broadcast- 
ing, he added, makes it a powerful 
weapon for destruction. He em- 
phasized that "the future, not only 
of free broadcasting but of free 
enterprise, in this country, is large- 
ly dependent upon what happens 
during the next few years at the 
international level." 

Judge Miller contrasted the 
Russian idea of free speech, in 
which criticism of the government 
or officials is "obscene," with that 
in this country. "The paradox is 
that we should be championing 
complete freedom of communica- 
tion in the rest of the world," he 

Justin Miller Urges Subsidy 

said, "while there is a concerted 
and widespread movement under 
way by some people to put com- 
munications under government con- 
trol, in our own country. 

"Government slanting of infor- 
mation, no matter how subtle; gov- 
ernment control of opinion, no 
matter how indirect, is inconsistent 
with the idea of that maximum 
freedom which is necessary for un- 
derstanding, by the peoples of the 
world, of the aims and objectives 
of the United Nations. 

"We may as well face, frankly, 
the fact that government 'by the 
lifted eyebrow' -or by other forms 
of intimidation -is fatally destruc- 
tive of the objectives which we seek. 

"It is a curious fact that some 
of those who have most to gain, 
and who have gained most, by 
reason of such guarantees as free- 
dom of speech, are willing to sur- 
render such guarantees, hoping 
thereby to make secure advantages 
which have been already gained. 

"Unless we are willing to permit 
free interchange of ideas, in the 
marketplace of public and private 
thinking, there will be no shifting 
of truth from falsity; no progress 
in human affairs. And, unless we 
fight, unremittingly, for the same 
freedom in other nations, there will 
be no understanding among the 
peoples of the world." 

Business Impact 
Discussing impact of interna- 

tional broadcasting on business, 
Judge Miller warned that we can- 
not forever finance our business 
with other countries, seeing danger 
that the U. S. will exhaust itself 
carrying the financial burden of the 
rest of the world. 

He said England "has far out- 

ATTENDING First District AWB dinner meeting in Boston June 4 (see story, page 42) 

were (front, I to rl: Fay Clark, WBRY Waterbury, Conn., First District chairman; 
James L. Caddigan, DuMont Television Studio, who spoke on "Television, the Unknown 
Quanity," and Ruth Crane, WMAL Washington, AWB national president. Standing 
(I to r), A. N. Armstrong Jr., WCOP Boston, First District counselor to AWB; Pat 

Griffith, NAB director of women's activities; Harold E. Fellows, WEEI Boston, NAB 
First District director, and Paul Morency, WTIC Hartford, Conn., NAB director -at- large. 

stripped us" in use of broadcast- 
ing to advance affairs of the em- 
pire. He deplored that the U. S., 
with its financial and technical 
superiority and other "know how," 
has not made or encouraged full 
use of broadcasting to develop free 
enterprise in other parts of the 
world. 

Judge Miller criticized former 
Assistant Secretary of State Wil- 
liam Benton for offering at Atlantic 
City last summer to accept fewer 
frequencies and reduce U. S. trans- 
mitters as a means of slowing down 
the scramble for frequencies. He 
favored "a little old- fashioned in- 
sistence on our share." 

Oppose Commercials 
An international association of 

government broadcasters, he re- 
minded, is composed of state cor- 
porations attempting to discredit 
free broadcasting and to expand 
state radio to all areas. One of 
their main arguments is against 
radio advertising, he said, though 
"ironically, some of them are now 
going in for advertising on an in- 
creasing scale." So far our people 
have not fully awakened to the 
danger facing freedom of speech 
and the free enterprise system, he 
declared. 

There is no actual scarcity of 
frequencies, Judge Miller said in 
reviewing the means by which the 
spectrum is allocated among na- 
tions. 

At that point he went into a stiff 
castigation of IRAC (Inter- depart. 
mental Radio Advisory Committee 
of the U. S. Government), whose 
frequency requests are granted in 
toto by the President "without 
hearing or justification." 

"Apparently no indication of use 
is filed with any branch of the gov- 
ernment", he said; no evidence of 
need is submitted, or in any other 
manner supplied. 

"If questions are asked -and 
they have been asked -as to what 
they are doing with these chan- 
nels, the various agencies and de- 
partments, if under pressure, will 
only say that so many blocks of 
frequencies have been assigned to 
the various participating members 
of IRAC. 

"There is no known way of find- 
ing out what the government does 
with its half of the total spectrum 
space. 

"This blocking out of channels 
goes on, while the broadcasters, 
police, taxicabs, railroads, airlines, 
emergency services, and others 
must submit -and justifiably -de- 
tailed analyses of the use they in- 
tend to make, or are making, of 
their channels. This generally re- 
quires long and expensive hearings; 
meanwhile, many services must 
continue to suffer intolerable inter- 
ference." 

Final allocation of what is left 
is done by the FCC, he said. At ev- 
ery stage of the process, he said, 

(Continued on page 70) 
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Cleveland Outlets 
Scathed by AFL 
Official Organ Claims Labor 
Getting Time 'Run- Around' 
CLAIMS that Cleveland radio is 
"giving labor the run -around" are 
raised by The Cleveland Citizen, 
official American Federation of 
Labor publication. 

In a column headlined "Radio 
Belongs to the People ? ", Walt 
Davis, associate editor, contends: 

Cleveland radio -"free radio " -ís still 
refusing to sell time to labor, still 
hiking rates so high unions can't af- 
ford to pay them and still using every 
pretext In the book to keep unions off 
the air. 

The column was based on what 
Mr. Davis described as The Citi- 
zen's experiences in trying to buy 
time for a union which wanted to 
present its views on the Palestine 
situation. 

He wrote that a WHK salesman 
claimed his station was "sold out." 
The columnist said he found this 
"slightly difficult to understand, 
for on the same day another WHK 
salesman was in The Citizen office 
trying to sell us night time on 
WHK for our regular weekly 
broadcast." 

A WJW salesman told him, Mr. 
Davis said, that the charge for 
Class A night time would be $288 
for a quarter hour. He said the 
salesman explained that in the 
case of broadcasts "like this one," 
WJW automatically doubled the 
rate. "As of press time," Mr. Davis 
reported, "I've had no reply" as to 
the possibility of getting time on 
the .>tation. 

Cites 1945 Incident 
M r. Davis recalled a 1945 epi- 

sode in which the Retail Clerk's 
Union protested to FCC against 
WJW's purported doubling of 
rates for that union. After an ex- 
change of correspondence between 
FCC and the union and FCC and 
the station, he said, "the union also 
asked the FCC to continue to in- 
vestigate the original charge" but 
that "nothing has been heard from 
the Commission on the subject 
since." 

(FCC authorities noted that com- 
plaints which have not been dis- 
posed of remain available for fur- 
ther consideration in acting upon 
renewal applications. WJW's cur- 
rent license was renewed Oct. 31, 
1946 -after the Retail Clerks' Un- 
ion episode -for the period ending 
Nov. 1, 1949.) 

Mr. Davis wrote that in seeking 
time for discussion of the Palestine 
question, "the union wasn't inter- 
ested in WSRS because of its lim- 
ited coverage," and that "we 
eliminated WTAM, WGAR and 
WJMO for a variety of reasons - 
mostly past experience." He said 
WTAM refuses to sell time to un- 
ions but will provide free time if 
the station management feels the 
subject matter merits it, and that 
WGAR and WJMO follow similar 
policies. 

"If radio belongs to the people," 
he concluded, "then labor people 
just must not be people." 

RADIO CENSUS 
Score of Congressmen 

Make Request 

A SCORE of requests from Senators and Representatives calling for 
consideration of a radio question in the 1950 decennial census were 
received last week by the U. S. Census Bureau. 

Joining the list of advertising managers of large firms who have asked 
for inclusion of a radio question 
was H. S. Thompson, Miles Labora- 
tories, Elkhart, Ind. Such firms as 
General Foods and Campbell Soup 
already were on record as favor- 
ing the proposal. 

Another census project, the sepa- 
rate Census of Business, received 
Congressional approval last week 
with passage of legislation (S -554) 
providing for complete surveys of 
business and manufacturing every 
five years. The bill was flown to 
President Truman on the West 
Coast. 

Sponsors of the legislation hoped 
the President would sign a request 
for $13,200,000 to conduct the 
business study in time for it to be 
included in a supplemental appro- 
priation bill now before the Senate. 
This bill passed the House with- 
out provision for the business cen- 
sus. 

Next Year Census 

If funds are made available, the 
business census will be conducted 
next year, covering 1948 business. 
The Census Bureau already is con- 
ducting a manufacturing census 
covering 1947. 

Spokesmen for eight market sta- 
tistical groups appeared last Mon- 
day before a House appropriations 
subcommittee in favor of the bill 
to provide funds for the business - 
manufacturing tabulations. 

The industry effort to convince 
the Census Bureau it should in- 
clude a radio question in the 1950 
census appeared to be gathering 
momentum. Many station operators 
contacted their Senators and Rep- 
resentatives. 

A new element affecting the ra- 
dio question is the indication that 

J. C. Capt, Census Bureau direc- 
tor, may ask to be relieved of his 
key post. Mr. Capt is understood 
to desire to live in New York and 
possibility of appointing him to 
be regional director of the bureau 
in that area is being considered. 

The director could not be reached 
for comment last week, since he 
was undergoing hospital treat- 
ment for a rheumatic condition. 

Among names mentioned for the 
post are Dr. Vergil Reed, market 
statistical director of J. Walter 
Thompson Co., New York; Ray 
Hurley, in charge of the Census 
Bureau's agricultural division, and 
Gerald Ryan, chief clerk of the 
Dept. of Commerce. Mr. Reed at 
one time was acting director of 
the census. He has indicated he 
does not favor a radio question in 
the 1950 nationwide count, feeling 
that radio has reached "satura- 
tion" from the statistician's view- 
point. 

Letters were received last week 
from the following Senators and 
Congressmen: 

Senators -Robert F. Wagner 
(D -N. Y.) ; James O. Eastland 
(D- Miss.) ; Harley M. Kilgore 
(D -W. Va.) ; William F. Knowland 
(R- Calif.) ; Charles W. Tobey 
(R -N. H.) ; Edwin C. Johnson 
(D -Col.) ; Wallace H. White Jr. 
(R -Me.) ; Edward Martin (R -Pa.) ; 

John S. Cooper (R -Ky.) ; Owen 
Brewster (R -Me.) ; 

Representatives -Lindley Beck - 
worth (D -Tex.) ; John E. Rankin 
(D- Miss.) ; John A. Carroll (D- 
Col.) ; Robert Hale (R -Me.) ; Rob- 
ert F. Rockwell (R -Col.) ; J. Ed- 
gar Chenoweth (R -Col.) ; Virgil 
Chapman (D- Ken.). 

HAIL AND FAREWELL at NBC as former 
Executive Vice President Frank E. Mullen, 
now president of the Goodwill Stations 

I WiR Detroit, WGAR Cleveland, KMPC 

Los Ange'es), greets his successor as 
head of NBC television, Administrative 

Vice President Sidney N. Stroh. 

New FM Operation Open 
As KALE Changes to KPOJ 
CALL LETTERS of KALE Port- 
land, Ore., were changed to KPOJ 
June 6. The POJ signifys Portland 
Oregon Journal, owner and opera- 
tor, station announces. 

At the same time its new FM 
operation started program service, 
duplicating all network and local 
programs of KPOJ. KPOJ -FM is 
on Channel 241, 96.1 mc, and has 
authorized power of 220 kw. Full 
power is not yet in use. 

Embry Heads Ad Club 
ROBERT C. (Jake) EMBRY, vice 
president of WITH Baltimore, last 
week was inaugurated as president 
of the Advertising Club of Balti- 
more, the first broadcaster to re- 
ceive the honor. The club is the 
largest service group in the state, 
maintaining marketing, promotion' 
instruction and fellowship projects. 
Mr. Embry is president of the Bal- 
timore Colts, professional football 
team, and president of the Bullets, 
champions of the Basketball Assn. 
of America. WITH owns the Bul- 
lets' franchise. 

AAW 
J. LEONARD REINSCH, man- 
ager of radio for the James M. Cox 
stations, will be main speaker at 
June 15 radio session of the Adver- 

tising Assn. of 
the West conven- 
tion which got 
underway today 
(June 14) f o r 
four days in Sac- 
ramento. Mr. 
Reinsch will 
speak on "What's 
Ahead of Radio." 
Harry C. Butch- 
er, president, 
KIST Santa Bar- 

bara, will preside as session chair- 
man. 

Other radio highlights of con- 
vention include a six -man televi- 
sion panel June 17 on "Television 
as an Advertising Medium" 
[BROADCASTING, May 31] made up 

Mr. Reinsch 

Reinsch, Butcher on Agenda 

of the following: Klaus Landsberg, 
general manager, KTLA Holly- 
wood, and West Coast television di- 
rector of Paramount Pictures; 
Charles (Bud) Barry, vice presi- 
dent in charge of programs and 
television, ABC New York; Haines 
Finnell, advertising manager, Un- 
ion Oil Co., Los Angeles; Don Mc- 
Namara, director of television, 
Telefilm Inc.; Arnold McGuire, 
Foote, Cone & Belding, Los Angeles 
television director. 

Women's Panel 
Also featured at June 15 session, 

immediately following main speak- 
er is a women's panel on "Improv- 
ing Radio Commercials." 

Participating are Martha Gas- 
ton, account executive, KFOX Long 
Beach, Calif.; Jeanne Gray, KMPC 
Hollywood Woman's Voice m.c.; 
Nancy Holme, CBS Hollywood edu- 

cational director ; Claire Drew 
Forbes, head, Tri -State Adv., Santa 
Barbara. 

Additional highlight of June 15 
sessions will be awarding of the 
Radio Advertising Trophy to the 
winner of Western commercials 
contest [BROADCASTING, June 7]. 

WBAM Now WOR -FM 
TEN -YEAR old WBAM New York, 
Bamberger FM station, was to be 
identified as WOR -FM starting 
Sunday, June 13, following FCC 
approval given June 10, WOR an- 
nounced last week. In revealing 
the change, J. R. Poppele, vice 
president in charge of engineering, 
said the new call letters would 
identify the FM station more defi- 
nitely with WOR and WOR -TV. 
WOR -FM broadcasts from 3 to 
9 p.m. daily. 
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'VOICE' 
THE CURTAIN has fallen on the 
"Voice of America" show on Capi- 
tol Hill and the star -studded cast 
of legislators and officials of NBC 
and State Department both ap- 
peared pleased over prospects of 
no encores. 

Congressional storms over the 
Know North America series of 
"Voice of America" programs 
which wounded the provincial pride 
of legislators with such passage as 
"Texas was born in sin" and "New 
England was founded by hypoc- 
risy" apparently have spent their 
strength. There appeared last week- 
end to be no strong sentiment for 
revival of hearings, which were 
brought into the public limelight 
like the proverbial lion and re- 
moved in lamb -like fashion. 

A five -day hearing by a joint 
committee of two special Senate 
sub -committees of the Executive 
Expenditures and Foreign Rela- 
tions Committee, under the respec- 
tive chairmanship of Senators H. 
Alexander Smith (R -N.J.) and 
Homer Ferguson (R- Mich.) was 
adjourned by Sen. Smith June 4 
until recalled by the chairman. 
Four -day hearings of the special 
subcommittee of the House Ex- 
ecutive Expenditures Committee, 
headed by Rep. J. Edgar Chen - 
oweth (R -Col.) were indefinitely 
postponed a day earlier [BROAD- 
CASTING, June 7]. 

Gandero May Be Recalled 
Sen. Smith had indicated that 

Alberto O. Gandero, erstwhile 
NBC Spanish section supervisor, 
might be called from Cuba, where 
he is now visiting, to defend him- 
self. Mr. Gandero had been blamed 
by NBC, who produced the travel- 
ogue series beamed to Latin Amer- 
ica under contract to the State De- 
partment, for failure to check the 
controversial scripts. 

Plans to hear Mr. Gandero, how- 
ever, have evidently been aban- 
doned and investigations will prob- 
ably die by the wayside as Congress 
devotes itself to more important 
legislative matters in an attempt 
to meet the proposed June 19 ad- 

FORRESTAL IS GIVEN 
STUDY ON SECURITY 
A STAFF study on methods of 
guarding security information 
without invoking censorship prac- 
tices has been presented to Secre- 
tary of Defense James V. Forrestal. 

The interim report is not expect- 
ed to precipitate any action affect- 
ing the radio industry or press, ac- 
cording to Capt. Robert J. Berry, 
aide to Mr. Forrestal. It is con- 
sidered a forward step in Mr. For - 
restal's announced intentions of 
cleaning the defense department's 
house first, Mr. Berry said. 

Conferences between Secretary 
Forrestal and a press advisory 
coup 1l, appointed recently, are 
proving a satisfactory method of 
approoaching problems of security, 
Mr. Berry explained. 
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Hearings Quietly Adjourned 

journment or recess date. 
It was held unlikely in official 

circles that either committee would 
resume hearings even if Congress 
decided to return after national 
political conventions this summer. 

Washington observers also con- 
sidered it improbable that any 
remedial legislative action would 
stem from the 80th Congress as 
result of the investigations. Some 
were of the opinion that they had 
witnessed the landing of a Con-. 
gressional "dud," but a few were 
still keeping their ears cocked for 
an explosion. 

Acknowledges No Hearings 
Senator Smith's office acknowl- 

edged that no more hearings are 
planned. 

William Rogers, chief counsel of 
the Senate Investigating Commit- 
tee, doubted "very much if there 
will be any more hearings before 
June 19." 

During the hearings both NBC 
and the State Department had de- 
plored the "divided responsibility" 
they shared. They felt it had re- 
sulted in a misunderstanding as to 
which should have checked the 
scripts. State Department officials 
also bemoaned insufficient Con- 
gressional grants to permit them 
to monitor all shortwave broad- 
casts. They admitted the depart- 
ment might have tried to do too 
much with too little. NBC pointed 
out that only isolated passages in 
six scripts of the thousands of 
"Voice" programs it had handled, 
on a non -profit basis, had been 
singled out for criticism. 

Legislators, too, were drawing 

deep sighs of relief as hearings 
were terminated. Many observers 
were convinced that Congress may 
have been deceived by surface ap- 
pearances without due considera- 
tion of all factors involved in in- 
ternational shortwave broadcasting. 
It was a source of embarrassment 
to investigators to learn that ma- 
terial considered objectionable to 
Americans was often in good taste 
in the Spanish idiom. Red faces 
resulted, also, from an explanation 
that grossly different connotations 
frequently crop up in the transla- 
tion of Spanish to English and 
vice versa. 

NBC Vice President Charles R. 
Denny told the committee that the 
network was engaging additional 
personnel to provide for an inde- 
pendent review of all foreign 
language spoken material. 

State Department Plan 
The State Department last week 

announced its plan for revising the 
system of control over foreign 
broadcasts to insure a higher stand- 
ard of quality for "Voice" pro- 
grams. 

Under its tightened operations 
the State Department plans to ex- 
pand its staff and to write and 
control all official news and com- 
mentaries transmitted to foreign 
countries. 

Entertainment and special fea- 
tures, such as the highly inflam- 
mable Know North America series 
will be contracted for individually. 
These programs will be tailored to 
official patterns and will be care- 
fully reviewed. 

"We're giving top priority," As- 

sistant Secretary of State George 
V. Allen announced, "to means of 
assuring adequate controls and a 
high standard of quality for all 
programs." 

NAB President Justin Miller 
urged government subsidies in 
American international broadcast- 
ing to keep United States apace 
with other countries. His proposal 
was given during an address be- 
fore the Kiwanis International Con- 
vention in Los Angeles June 8 
(see story, page 28). 

Sell Sets and Plug FM, 
Dealers Told by Bailey 
THE summer season is no longer 
off season for sale of radio sets, Bill 
Bailey, FM Assn. executive direc- 
tor, told the City Dealers Meeting 
at Canton, Ohio last Thursday. The 
meeting was sponsored by WCMW, 
Canton FM outlet. 

Big advertisers are continuing 
their popular shows during warm 
weather, instead of putting on 
"mediocre stop -gap programs," Mr. 
Bailey said, now that network pro- 
grams are being carried on FM 
outlets of affiliates. 

Dealers and stations were urged 
to advise listeners of the static - 
free service of FM outlets. He 
cited announcements used by Ben 
Strouse, manager of WWDC 
Washington, during broadcasts of 
baseball games. The announce- 
ments ran about like this, he said: 
"If you're listening to the game 
on WWDC, you're getting a lot of 
static. May we suggest that you 
tune to WWDC -FM and enjoy the 
rest of the game without static." 

Result of this announcement, Mr. 
Bailey said, was that many cus- 
tomers went to dealers the next 
day to ask about FM sets. 

TV CHANNELS 
Allocations Hearing Postponed 

FCC'S HEARING on the proposed 
amendment of rules allocating tele- 
vision channels to cities across the 
country was postponed last week 
by the Commission to June 29. 

In view of the great number of 
briefs and comments filed at the 
May 28 deadline the Commission 
indicated more time would be de- 
sirable for preparation. The pro- 
ceeding was to have begun June 
14 [TELESTATUS REPORT, June 7]. 

Accordingly the Commission 
stated that although no new pro- 
posals of channel assignment 
changes would be accepted, it 
would receive until June 18 com- 
ments in opposition to or support 
of proposals already received. All 
engineering exhibits also were or- 
dered in by June 18. 

By last week more than 80 ap- 
pearances, comments and proposals 
had been received relating to FCC's 
plan to modify its TV allocation 
so as to increase the number of 
available channel assignments. In- 
volving amendment of Sec. 3.606 
of FCC's rules, the proposal had 
been announced in early May 

[BROADCASTING, May 10]. Petitions 
for allocation changes filed before 
that time also are included. 

To be heard by the Commission 
en banc, the proceeding starting 
June 29 is expected to continue at 
least for the rest of the week. 
FCC General Counsel Benedict P. 
Cottone is expected to be Commis- 
sion counsel, assisted by Joseph N. 
Nelson and other Law Dept. mem- 
bers not yet announced. 

Several interests last week had 

filed requests for acceptance of 
late appearance even before the 
Commission announced the post- 
ponement and extended the filing 
date for certain comments. 

Opposition to the proposal of 
WTOP Washington to use Chan- 
nel 12 (204 -210 mc) in the Capi- 
tal with directional array was pre- 
sented by Radio-Television of Bal- 
timore Inc., permittee of WAAM 

(Continued on page 70) 

FCC MAY REPORT 
FCC MONTHLY report for May shows that as of May 31 the 
status of broadcast station authorizations and applications was 
as follows: 

AM FM TV 
Total authorized 2,028 1,035 102 
On the air 1,820 543, 24 
Licensed 1,678 129 7 
Construction permits 350 790 95 
Conditional grants 116 
Total applications pending 1,415 510 294 
Requests to change existing facilities 303 6 1 

Requests for new stations 576 190 259 
Deletion of permits in May 1 3 
Deletion of licenses 
Deletion of conditional grants ___ 2 

' Includes 23 conditional grants and 391 construction permits. 
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GET THIS NEW KIND OF HOOPER REPORT 

Showing Preferred Stations 
in This 116 -County Area! 
C. E. Hooper, Inc. has just released a Listening - 
Area Coverage Index giving the percentage of 
families who listen to every radio station heard 
in Iowa's 99 counties (plus 6 counties in Min- 

nesota and 11 in Missouri). 

Mail ballots were sent by C. E. Hooper, Inc. to 
a cross- section of homes in that 116- county 
area, asking "To what stations do you and your 
family listen most frequently or the most 
time ?" 

The results will amaze all advertisers except 
those who have experienced the enormous in- 

fluence of WHO's "top -notch programming, 
outstanding public service ". This new Hooper 
Survey shows that WHO is "listened -to most 
frequently" by over three times more families 
than any other station -morning, afternoon, 
or night. 

Write for your copy today -or ask F & P! 

f for Iowa PLUS + 
DES MOINES ... 50,000 WATTS 

Col. B. J. Palmer, President 

P. A. Loyet, Resident Manager 

FREE & PETERS. INC.. National Representatives 
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Tichswids .. . 
MAJOR INDUSTKY IS 

DEPRESSION PROOF! 

RICHMOND, VA. 
PRODUCES OVER 

100 BILLION 
CIGARETTES 

ANNUALLY 

... THIS BEING MORE THAN 
1/3 THE NATIONAL OUTPUT ! ! 

Come what may, people always buy cigarettes! 
Richmond, where cigarette manufacture is the major 
industry, is consequently never heavily affected by 
economic slumps ! 

During 1947 Richmond produced 
over 100 billion cigarettes. Every year 
this record output puts dollars into 
Richmond's wage earners' pockets! 
They have the constant power to 
huy your products all the time! 

Richmond wage earners are faith- 
ful WRNL listeners. They rely on 
VI-RNL to tell them all about your 
goods and where to buy them. 

IS YOUR PRODUCT ON WRNL? 

WR 
910 KILOCYCLES RICHMOND, VIRGINI 

Pag 32 June 14, 1948 

TV BIDS 
Eight More File 

With FCC 

EIGHT applications for new commercial television stations were filed 
last week with FCC. Of the new applicants six are presently identified 
with standard station operations. 

E. C. Lawson, rancher and oil producer, filed requests for Channel 8 
(180 -186 mc) at Wichita Falls, * 
Tex., and Channel 10 (192 -198 mc) licensee of KFSA Fort Smith, Ark., 
at Tulsa, Okla. seeks Channel 9 (186 -192 mc) at 

Southwestern Pub. Co., chiefly Oklahoma City. Applicant already 
owned by Donald W. Reynolds, has request pending for Tulsa 

[BROADCASTING, May 3]. 
New television applications and 

facilities requested: WDSU Purchased 
By Stern and Family 
NEGOTIATIONS for the sale of 
WDSU New Orleans to Edgar B. 
Stern Jr. and members of his fam- 
ily for $675,000 were completed 
last Thursday, subject to FCC ap- 
proval. The sales price includes 
guaranteed net quick assets of 
$81,000. 

Mr. Stern is the son of Edgar B. 
Stern, prominent New Orleans 
businessman, and the grandson of 
the late Julius Rosenwald, former 
Sears -Roebuck head. He is a World 
War II veteran, as is his brother, 
Philip M. Stern, who is associated 
with him in acquisition of the sta- 
tion. The purchase was negotiated 
in the name of International City 
Broadcasting Service. 

WDSU, a 5 -kw ABC affiliate on 
1280 kc, is owned by E. A. Step- 
hens, H. G. (Bud) Wall, and Fred 
Weber. The Stern family is apply- 
ing for both AM and television 
stations in New Orleans but would 
give up these applications upon 
FCC approval of their acquisition 
of WDSU, which has a video grant. 

The sales price is somewhat less 
than the estimated $750,000 total 
figure reportedly put on the sta- 
tion when William Spiegelberg, 
Wall Street broker, and associates 
negotiated for the purchase of 
Messrs. Stephens' and Wall's com- 
bined 77.5% interest a little more 
than a year ago. That transaction 
was never consummated. 

The station is under the general 
managership of Mr. Weber, for- 
mer general manager of Mutual, 
who has approximately 22.5% in- 
terest. Mr. Stephens, New Orleans 
automobile dealer and railroad ex- 
ecutive, and long active in Louisi- 
ana political affairs, owns about 
40%, and Mr. Wall, former presi- 
dent of WIBC Indianapolis and 
before that secretary of Fort In- 
dustry Co., has about 37.5% 

Mr. Weber is continuing as gen- 
eral manager pending FCC ap- 
proval of the transfer and spokes- 
men said he probably will be re- 
tained in that capacity. 

The Stern family's TV and AM 
applications are in the name of 
Mississippi Valley Broadcasting 
Co. The AM application is for 
1060 kc with 10 kw day and 5 

kw night. 
The FCC transfer application is 

being prepared by the Washington 
law firms of Pierson & Ball for the 
Stern and Dempsey & Koplowitz 
for the present owners. 

Charleston, W. Va.- Charleston Tele- 
vision Inc., Channel 7 (174 -180 mc), ef- 
fective radiated power 26.5 kw visual, 
14 kw aural, antenna height above av- 
erage terrain 568 ft. Initial cost $201,200, 
first year operating cost $85,000, reve- 
nue undetermined. Principals: N. Joe 
Rahall, president and 25.64%; Dean F. 
Rahall, 15.38%; Clarence W. Meadows, 
vice president 12.82 %; William T. Lively, 
secretary 12.82 %; William T. Stone, 
treasurer 7.7 %, and G. Lester Hash, di- 
rector 25.64 %. N. Joe and Dean F. 
Rahall are partners in WWNR Beckley, 
W. Va., and WKAP Allentown and 
WNAR Norristown, Pa. Messrs. Mead- 
ows, Lively and Stone are officers and 
part owners of WCAW Charleston and 
partners in WWYO Pineville, W. Va. 
Mr. Hash is part owner of WHGB Har- 
risburg, Pa. 

Cumberland, Md. -The Tower Realty 
Co., Channel 2 (54 -60 mc), 1 kw visual, 
0.5 kw aural, antenna 1,487.3 ft. Initial 
cost $164,674, first year cost $25,000, 
revenue unknown. Tentative affiliation 
agreement has been made with CBS. 
Applicant is licensee WCUM Cumber- 
land and is AM applicant at Baltimore. 
Firm also seeks FM in both cities. 

Davenport, Iowa -Davenport Broad- 
casting Co., Channel 2 (54 -60 mc), 1.625 
kw visual, 0.8126 kw aural, antenna 
236 ft. Initial cost $115,000, first year 
operating cost $75,000, revenue $93,600. 
Firm expects to sell six hours weekly 
at $300 per hour. Applicant is licensee 
of KSTT Davenport. 

Jacksonville, Fla. -City of Jackson- 
ville, Channel 2 (54 -60 mc), 15 kw 
visual, 7.5 kw aural, antenna 501 ft. 
Initial cost $226,187.50, first year cost 
$150,000, revenue $50,000. City is licen- 
see WJAX and permittee of WJAX- 
FM there. 

Newport News, Va.- Hampton Roads 
Broadcasting Corp., Channel 7 (174 -180 
mc), 23.9 kw visual, 12.6 kw aural. 
Initial cost $187,460, first year cost 
$100,000, revenue $50,000. ABC affiliation 
is planned. Applicant is licensee WGH 
and permittee WGH -FM Newport News. 

Oklahoma City -Southwestern Pub. 
Co., Channel 9 (186 -192 mc), 29.52 kw 
visual, 14.9 kw aural, antenna 525 ft. 
Initial cost $247,052, first year cost $80,- 
000, revenue $50,000. Majority owner is 
Donald W. Reynolds, licensee KFSA 
Fort Smith, Ark., and 50% owner WIKK 
Erie, Pa. Southwestern also is TV ap- 
plicant at Tulsa. 

Tulsa, Okla. -E. C. Lawson, doing 
business as Tulsa Television Co., Chan- 
nel 10 (192 -198 mc), 18.3 kw visual, 9.1 
kw aural, antenna 498 ft. Initial cost 
$187,975, first year cost $100,000, reve- 
nue $75,000. 

Wichita Falls, Tex. -E. C. Lawson, do- 
ing business as Wichita Falls Television 
Co., Channel 8 (180 -186 mc), 2.72 kw 
visual, 1.36 kw aural, antenna 460 ft. 
Initial cost $126,500, first year operating 
cost $92,000, revenue $144,000. 

KSDJ Acquisition 
CAPT. John A. Kennedy, West 
Virginia Network president, whose 
purchase of control of KSDJ San 
Diego from Clinton D. McKinnon 
was given FCC approval about six 
weeks ago [BROADCASTING, May 
10], has not yet taken over control, 
spokesmen said last week. FCC has 
been asked to allow additional time 
in which to make the transfer effec- 
tive. Howard L. Chernoff, manag- 
ing director of the West Virginia 
Network, was incorrectly listed as 
KSDJ general manager in a story 
reporting the sale of his interests 
in WMOA Marietta, Ohio, to Wil- 
liam G. Wells and Hugh M. P. 
Higgins last week [BROADCASTING, 
June 7]. 

BROADCASTING Telecasting 



H lere's a TESTED PROMOTION for YOU! 
Yes! This is a red -hot fall promotion idea that 

W -I -T -H used last year with wonderful results! 

And we're letting you in on it for this coming football 

season. We're going to share our good fortune. 

It's called GRAPH -O -GRID, the official type of 

scoring diagram for football fans. Listeners can chart 
every play of the game with these special diagrams. 

One station in each town -and only one -can use 

this promotion. Act fast to get exclusive rights in your 

city. We must fill first orders first. 

GRAPH -O -GRID will help you with your retail 

sponsors. It will take your salesmen into new prospects, 
it will increase time sales for you! 

Write or wire Jake Embry or Tom Tinsley at 
W- I -T -H, Baltimore, for full details. Or call the 
Headley -Reed man. 

FM 
Tom Tinsley, President Represented by Headley -Reed 
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And now the HPL is 

June 14: Columbia's great 50,000 -watt affiliate in 

the Pacific Northwest KIRO, Seattle -Tacoma... 
becomes the eighth station to broadcast, live and 

locally, radio's most sales- effective participating 
program -"THE HOUSEWIVES' PROTECTIVE LEAGUE" 

A GREAT STATION 

You can go far on KIRO. With 50,000 watts 

on 710 kilocycles, KIRO carries "The House- 

wives' Protective League" throughout a terri- 
tory with 442,000 radio families ... 344,000 
in the Pacific Northwest and 98,000 more 
living in western Canada (50 -100% BMB 

Daytime Audience Area). 

It's one of the largest markets in the West. 
And one of the richest. Its more -than -a- million 
people buy every kind of retail product to the 

tune of more than $1,600,000,000 every year 
- 44% more retail sales per family than the 
nationwide average! 

You can get more of these big spenders 
to buy more of your product by talking to 

them on the two KIRO "Housewives' Protec- 
tive League" productions. On alternate days, 
your story will be part of KIRO's "Sunrise 

Salute" (6:00 -6:55 a.m., Monday through 
Saturday). On other days, your product will 
be sold on KIRO's "Housewives' Protective 
League" (2:00 -2:30 p.m. Monday through 
Friday and 10:00 -10:30 a.m. Saturday). 

A GREAT SALES VEHICLE 

Don't take our word for it. Instead, take a 

tip from the 83 national spot advertisers listed 
on the right. For each has testified - in hard 
dollars and sense - that "The Housewives' 
Protective League" is a sales manager's dream 
come true. 

Listeners have complete confidence in 

every word said about HPL- advertised mer- 

chandise. They know each product has been 

submitted to a rigid consumer test by "The 
HPL Testers' Bureau"... endorsed by this 
panel of housewives from the KIRO listening 
area ... and awarded HPL approval. 



on KIRO! 

And every word of every sales story com- 
mands attention. For sales messages are 
smoothly integrated into the format of "The 
Housewives' Protective League- Sunrise 
Salute" combination: adlibbed casual conver- 

sation by a man who talks with equal ease 
about everything from the Lewis & Clark Expe- 

dition to a story about your product that 
makes listeners buy and buy and buy! 

For more information about radio's most 
gales- effective participating program - 
on KIRO -or on any of the seven other 
CBS stations carrying "The Housewives' 
Protective League" productions -get 
directly in touch with the stations, their 
national spot representatives, or... 

"THE HOUSEWIVES' 
PROTECTIVE LEAGUE" 

"The program that sponsors the product" 

A Division of CBS Columbia Square, Hollywood 

HPL MARKETS: Los Angeles (50,000 -watt KNX)...Chicago 
50,000 -watt WBBDI)...St. Louis (50,000 -watt KlIOX)... 

San Francisco (5,000 -watt KQW)...New York (50,000 -watt 

WCBS)... Washington, D. C. (50,000 -watt WTOP)...1linne- 
apolis-St. Paul (50,000 -watt WCCO)...and now Seattle 

150,000 -watt KIRO)... and more great markets and mote 

great stations to be announced later in the year. 

THESE 83 NATIONAL SPOT ADVERTISERS 

SPONSORED "THE HOUSEWIVES' PROTECTIVE LEAGUE" 

PROGRAMS DURING THE PAST TWELVE MONTHS: 

American Packing Co. (Sunrise Meals) 

Ballard and Ballard Co. (Ballard Oven -Ready Biscuits) 

Beatrice Foods Co. (Meadow Gold Butter and other products) 

Bottone Hearing Aid Co. (Hearing Aid) 

Birds Eye Snider Inc. (Birds Eye Frozen Foods 

and Snider's Catsup) 

Book -of -the -Month Club 

Blue Moon Foods, Inc. (Cheese) 

Bordo Products Co. (Citrus Juices) 

E. L. Bruce Co. Inc. (Bruce Floor Cleaner) 

Cadillac Publishing Co. (Complete Home Decorator -book) 

California Almond Growers Exchange (Diamond Almonds) 

California Fig Institute (California Figs) 

California Prune and Apricot Growers' Assn (Sunsweet Prunes) 

California Spray Chemical Corporation (Insecticides) 

California Walnut Growers' Association (Diamond Brand Walnuts) 

Clean Home Products Inc. (Apex Insecticides) 

Comfort Mfg. Co. (Craig- Martin Toothpaste) 

Commander -Larabee Milling Co. (Airy Fairy Cake Mix) 

Consolidated Dairy Products Co. (Darigold Cheese) 

G. N. Coughlan Co. (Chimney Sweep) 

Curtis Publishing Co. (Holiday) 

D'Arrigo Bros. Company (Andy Boy Broccoli) 

L. DeMartini Co. Inc. (Roasted and Salted Mixed Nuts) 

Doubleday and (o. Inc. (Book League of America) 

August E. Drucker Co. (Revelation Tooth Powder) 

Durex Blade Co. Inc. (Durex Razor Blades) 

Ekco Products Co. (Ekco Pressure Cooker) 

Electric Household Utilities Corp. (Thor Washing Machines) 

Frito Company (Fritos) 

General Foods Corporation (La France) 

General Petroleum Corporation of California (Tavern Waxes) 

Golden State Co. Ltd. (Golden -V Vitamin Milk) 

B. F. Goodrich Co. (Tractor Tires) 

Hills Brothers Co. (Dromedary Gingerbread) 

Hubinger Co. (Quick Elastic Starch) 

Inland Rubber Corporation (Tires) 

Juice Industries Inc. (Sunfilled Whole Orange Juice) 

Kerr Glass Manufacturing Corporation (Conning Supplies) 

Kretschmer Co. (Happy Harvest Wheat Germ) 

Lan -O -Sheen Inc. (Cleaner) 

Lindsay Ripe Olive Co. Inc. (Olives) 

Lite Soap Co. (Lite Cleanser) 

London Specialties Co. (Attachment Button Holes) 

Los Angeles Soap Co. (Merrill's Rich Suds) 

Maggi Co. Inc. (Maggi Bouillon Cubes) 

Manhattan Soap Co., Inc. (Blu- White) 

Marlin Firearms Co. (Marlin Razor Blades) 

Michigan Chemical Corp. (Postmaster Products) 

Michigan Mushroom Co. (Dawn Fresh Mushroom Products) 

Mickleberry Food Products {Mickleberry Meat Products) 

Louis Milani Foods Inc. (I1190 French Dressing) 

Nash- Underwood Co. (Donald Duck Peanut Butter) 

National Biscuit Co. (Shredded Wheat) 

Notional Carbon Co. Inc. (Krene) 

O'Brien 's of California Inc. (Candy) 

Omnibook Inc. (Magazine) 

Orr Felt and Blanket Co. (Orr Blankets) 

Fork and Tilford (Tintez) 

Payne Furnace Co. (Furnace Sales and Service) 

Peer Food Products Co. (Peer Brand Pie Dough) 

Perfex Co. (Perfex All- Purpose Cleaner) 

Perk Foods Co. (Perk Dog Food) 

Pomona Products Co. (New West Row Apple Juice) 

Poultry Tribune (Magazine) 

P.adbill Oil Co. (Renuzit) 

Rand, McNally and Co. (Institutional) 

Samuel Goldwyn Productions Inc. 

Schulze and Burch Biscuit Co. (Biscuits) 

Shotwell Mfg. Co. (Hi Mac Candy Bars) 

Sioux Honey Assn (Clover Maid Haney) 

Smith Bulbs (Tulip Bulbs) 

Scil -Off Manufacturing Co. (Soil -Off) 

. Southern California Citrus Foods (Real Gold Lemon, Orange Bose) 

Special Foods Co. (Jays Potato Chips) 

A. E. Staley Mfg. Co. (Cream Corn Starch, Sta -Flo Liquid Starch) 

Standard Brands Inc. (Royal Puddings) 

Stewart and Ashby Coffee Co. (Coffee) 

Sweets Co. cf America (Tootsie Fudge Mix) 

F. G. Vogt and Sons, Inc. (Philadelphia Scrapple) 

Wander Company (Ovaltine) 

Word Baking Co. (Tip Top Bread) 

Washington Cooperative Formers Assn 

Western Stationery Co. (Ball Point Pens) 



CLEARS 
THE WAY was ostensibly cleared 
last week for an early FCC de- 
cision on the perennial and always 
controversial question of clear 
channels and power above 50 kw- 
on the clear -channel question, any- 
way. 

The Senate Interstate & For- 
eign Commerce Committee, which 
asked in late February that the 
decision be held up [BROADCASTING, 
March 1], freed the Commission 
by withdrawing the instructions. 

The Commission was on the 
verge of deciding the case after 
three years of study and hearings 
when the committee sent its Feb- 
ruary letter. The letter noted that 
Sen. Edwin C. Johnson (D- Colo.) 
had introduced a bill to break 
down the clears and keep the 

Super -Power Decisions Awaited 

power ceiling at 50 kw (S -2231) 
and asked that FCC bide its time 
pending Congressional hearings. 

With the hearings over, though 
the bill has not been reported out 
of Committee and presumably will 
not be, the committee in executive 
session last Wednesday voted to 
notify FCC that it was "withdraw- 
ing its letter . . . in which was 
discussed the matter of super- 
power and clear channels." 

Despite withdrawal of the in- 
structions, the Commission was not 
relieved of all Congressional in- 
hibitions. For in the only formal 
action it has taken with respect 
to the issues of the clear -channel 
proceeding -the revised White Bill 
(S- 1333), which was reported fav- 
orably to the Senate on a 9 -to -4 

vote (story page 21) -the com- 
mittee went on record opposing the 
use of power above 50 kw until 
higher power is agreed upon in 
some North American interna- 
tional agreement. 

Power in excess of the present 
50 -kw limitation is a key factor of 
the clear -channel question to the 
independent clear -channel stations, 
which through the Clear Channel 
Broadcasting Service are urging 
the use of some 20 750 -kw sta- 
tions as the only satisfactory solu- 
tion to the nation's radio coverage 
problem. 

The committee report said: 
The committee believes that there is 

much to be said fot both views that 
are held with respect to super -power 
and the operation of clear channels. 
The Commission has before it for de- 
termination the so- called clear -channel 
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case, involving both the question of 
whether grants of power in excess of 
50 kw should be made and whether any 
clear channels should be duplicated. 
That decision has been held in abey- 
ance as a result of the introduction of 
S -2231 and the hearings held on that 
measure. 

The amendment here recommended, 
by its terms [no power above 50 kw un- 
less authorized by international agree- 
ment], would in no way interfere with 
the orderly procedures of the Commis- 
sion in making decisions with respect 
to clear channels nor would it in any 
way change the Commission's present 
policy of limiting power to 50 kw. It 
would merely preserve the status quo 
on these questions at least until ap- 
proximately September 1950, at which 
time a new North American Regional 
Broadcasting Agreement is due to be 
negotiated ... At that time, it is hoped 
that the question of power can be 
equitably settled among all of the sig- 
natories so that the use of power for 
radio stations will be uniform and fair 
among the countries of North America. 

The committee believes that the 
amendment here recommended is the 
fairest method of handling the present 
situation because it preserves the status 
quo without damage to any radio sta- 
tion licensee and is in the best interest 
of the radio -using public. 

Committee Letter 
The Committee's letter, ad- 

dressed to FCC Chairman Wayne 
Coy and signed by Committee 
Chairman Wallace H. White Jr. 
(R -Me.), called attention to the 
favorable report of the White Bill. 
Dated June 9, it said: 

In view of the fact that the Com- 
mittee on Interstate & Foreign Com- 
merce today voted to favorably re- 
port the bill, S -1333, dealing with vari- 
ous amendments to the Communica- 
tions Act of 1934, as amended, the 
Committee voted to instruct me, as 
chairman, to advise you that the Com- 
mittee is hereby withdrawing its let- 
ter of Feb. 27, 1941, addressed to you 
as chairman of the FCC, in which was 
discussed the matter of super -power 
and clear channels. 

Personal Income 
Up $1.4 Billion 
PERSONAL income increased to 
an annual rate of $209,100,000,- 
000 in April, according to an an- 
nouncement by the Office of Busi- 
ness Economics of the Department 
of Commerce June 10. April in- 
come figures were up $1,400,000,- 
000 from the previous month. 

During the first four months of 
1948 personal income was at an an- 
nual rate of $209,000,000,000, as 
compared with $206,000,000,000 in 
the foirth quarter of 1947, and an 
average annual rate of $197,000; 
000,000 for the full year of 1947. 

Increased farm income was re- 
sponsible for most of the gain, 
which was partially offset by an 
April decline -the third consecu- 
tive month -in aggregate wage and 
salary disbursements. April's de- 
cline brought disbursements to the 
lowest level since last November. 
This decline was centered in manu- 
facturing, the department said, 
and resulted in part from labor - 
management disputes and material 
shortages which curtailed employ- 
ment and reduced the number of 
hours worked. 

The personal- income estimates 
include wage and salary receipts, 
net income of proprietors (farm 
and nonfarm), dividends and in- 
terest, net rents received by land- 
lords and other types of individual 
income. 
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lIT'S TAE *100 
ROP JUST 

'PAM OAF 

DO you think of the Red River Valley as one sea of 

wheat, and nothing else (except maybe WDAY) ? Well, 

it ain't! 

We got hawgs, corn, cattle, poultry -a diverse farm out- 

put that makes our 172,600 families richer than all out- 

doors. Our area's retail sales, for instance, are .458% 
of the U. S. total, as against .117% for the parts of 

North Dakota we don't cover! 

And WDAY just about sets the U. S. record for popularity 
within its area, too. Most families hardly ever tune to 

any other station. May we send you the facts? 

FARGO, N. D. 

FREE & PETERS, INC. Exclusive National Representatives NBC 970 KILOCYCLES 5000 WATTS 
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E. K. HARTENBUWER II), KCMG Kan- 

sas City, general manager, smiles as 

Vincent DeCoursey's name goes on the 

line for sponsorship of news program by 

DeCoursey Ice Cream Co. 

SINGING SHERIFF Cliff Warren Ir) of KTSA San Antonio, receives membership in 
Sheriff's Mounted Posse of Bexar County from Capt. Jack Sellers 111 and D. D. 

Bourland. 

PRIZE in WPIT Pitts- 

burgh first birthday 
contest, RCA radio - 
phonograph com- 
bination, is ad- 
mired by winner, 
Mrs. A. Van Dine and 
WPIT General Man - 

Eager Jack Mer- 
dian. 

CHICAGO Federated Ad Clubs present NBC and 

Judith Waller, director of public affairs and educa- 

tion, Central Division, with awards for "World's 
Great Novels" and "It's Our Turn" programs. I. to r.: 

John McPartlin, NBC TV; Ed Cunningham, NBC Spot 

Sales; David Lasley, NBC promotion; William White, 
Ad Clubs president; Miss Waller; David 
Kimble, NBC promotion; Harold Smith, 

WMAO Chicago promotion. 

PEACE SIGN after So. Calif. AAAA meet- 

ing is made by (I to r) Alfred Rooney, 

Lennen 8 Mitchell; Cal Smith, KFAC Los 

Angeles manager; Sydney Gaynor, Don 

Lee sales manager. 

c' 
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RAY CLIMBER (rl presents portrait of 

Buffalo Bill Cody to John Alexander, gen- 

eral manager KODY North Platte, Neb. 

KODY is located on original Cody Ranch. 

FIRST NIGHTERS at 
premiere of CBS TV 

series, "Presidential 
Timber" 11 to r) : 

CBS President Frank 
Stanton; Sigurd Lar- 
mon, president, 
Young JL Rubicam; 
Raymond Rubicam, 

4eco- founder of 
the advertising 
agency. 

FIRST BIRTHDAY of KATL Houston is 

cake -cutting occasion for General Man- 

ager King H. Robinson. Since "Cattle" 
started, three more independents have 

been born, giving Houson total of eight 

stations. 

FOUND in shuffle of Los Angeles NAB 
pictures was this one of three chairmen: 

Lewis Allen Weiss, MBS chair- 
man and Don Lee head; FCC's 

Wayne Coy, and NAB's Justin 
Miller. 

W. R. HUBER 11), Gulf Oil Corp., enters 
CBS Playhouse with Tex and Jinx McCrary 

I for first simultaneous TV -radio 
broadcast of "We The People" 
(BROADCASTING, June 71, 

LAST LINK of WTVR 

Richmond -NBC coax- 
ial cable is unwound 
by (I to r) E. B. 

Lyford, NBC station 
relations; Wilbur 
Havens, WTVR man- 
ager; Charles Bevis,' 
NBC station rela- 
tions; Wil- 
fred Wood, 

WTRV engineer. 



TEEN CANTEEN... Serial variety show 
with Danny Webb and Kathleen Norris 
... every Tuesday night from 7:05 to 7:30. 

CABARABIAN NIGHTS ... Celebrity 
interviews by Danton Walker, star acts from 
Versailles Restaurant... half hour weekly. 

NEW YORK CITY, ChANNEL 11 

P RO/:R:IMS AVAILABLE 
STARTING JUNE III. 1948 

GLORIA SWANSON HOUR... Fashions, 
homemaking, interviews... four fifteen 
minute periods ... Wed., 4:05 to .5:00 p. m. 

NEWS ON THE HOUR... Bulletins, stills, 
maps, charts, graphs and live interviews 
... 5 minutes daily, at 4:00,7:00,9:00 p. m. 

WITH a wide variety of all types of 
programs ... the latest news, drama, sports, 
celebrity interviews, Broadway, night clubs, 
beauty, etiquette, homemaking, features for 
children...public service, religion for all creeds 
...WPIX trill present the finest in television, 
the best in entertainment, interesting and 
informative features ... attractions which make 
more sales and prestige, create comment and 
conversational currency for advertisers. 

Programs now available for sponsorship 
and syndication present a unique opportunity 
... are franchises of growing value in a growing 
medium! For all the facts, phone, wire or write 

WPIX 220 E. 42nd St., New York City 
or IGTIX representatives outside New York. 

Free & Peters, 444 Madison Ave., N. Y. C. 

BROADCASTING Telecasting lune 14, 1948 Page 39 



WSB -TV ATLANTA SETS 

FALL STARTING DATE 
WSB -TV Atlanta will begin tele- 
casting test patterns about Aug. 22 
and expects to be on the air by the 
end of September, according to 
John M. Outler Jr., WSB general 
manager. The Atlanta Journal Co.'s 
TV outlet, which will operate on 
Channel 8 (180 -186 mc), will offer 
approximately 20 hours of pro- 
gramming weekly, Mr. Outler said. 

The WSB -TV transmitter is at 
Peachtree St. and Beverly Rd., At- 
lanta. Transmitter and studio 
building will be completed in the 
near future, and erection of sta- 
tion's 590 -ft. tower "will be com- 
pleted on schedule," according to 
the WSB management. 

NBC Television will provide 
network TV programming for 
WSB -TV, and the station will pre- 
sent news, sports, film productions 
and remote control pickups of spe- 
cial events, Mr. Outler said. 

TELE-TRANSCRIPTION 
DuMont Plans 
New Service 

THE CREATION of a new department of the DuMont Television Net- 
work to handle the promotion and sale of Tele- transcriptions of Du 
Mont's live programs to stations throughout the country was announced 
last week by Lawrence Phillips, director of the network, which he said 
is now ready to distribute such pro- 
grams and to accept stations as 
Tele- transcription affiliates. 

Edward Carroll, former director 
of radio and television for Hanly, 
Hicks & Montgomery, New York, 
will head the new department, Mr. 
Phillips said. Tele- transcriptions 
are transcriptions of live programs, 
recorded on film from the face of 
a receiver tube while the live broad- 
cast is in progress. 

Pointing to programming as the 
"most serious single problem con- 
fronting the local TV station," Mr. 
Phillips said, "stations can offer 
shows specifically designed for 
television and having the atmos- 
phere and quality of immediacy 

which means so much to the televi- 
sion audience. The experience and 
know -how acquired by DuMont 
is now available through Tele- 
transcription." 

A graduate of New York U. and 
the Coast Guard Academy, Mr. 
Carrol served as a lieutenant in 
the Coast Guard during the war. 
Before joining Hanly, Hicks & 
Montgomery, he had been in the 
radio department of Roche, Wil- 
liams & Cleary and a program di- 
rector of ABC. At DuMont he will 
be assisted by Robert Wolfe. Harry 
Milholland will be in charge of the 
technical operations of the Tele- 
transcription department. 

We don't believe we're trying to cover 

too much territory by that statement for customer after 

customer tells us that the register rings when WHHM 

is used. 

What does WHHM have that does this 

happy work? 

MORE LISTENERS PER DOLLAR IN MEMPHIS 

* An Exide Battery Started Us Off on this one 
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Ford TV Campaign 
SPECIAL television preview 
of 1949 Ford car was held 
June 9, 6:15 -7 p.m., on 
WCBS -TV, N. Y., prior to ex- 
hibit's opening June 10 in 
Waldorf- Astoria Hotel. Start- 
ing June 18 WABD, WCBS- 
TV and WNBT, all New 
York, and WRGB Schenec- 
tady will televise series of one 
minute spots on behalf of the 
new car, sponsored by Edge- 
water Dealers Assn. Dealers 
also begin sponsorship today, 
(June 14), of intensive five - 
day spot radio campaign on 
18 stations in 17 cities in the 
area. Agency, J. Walter 
Thompson. 

LOUIS- WALCOTT WIN 
COVERAGE SKIRMISH 
DESPITE early protests by the 
Republican party that whatever 
brawls develop at its Philadelphia 
convention will surpass in public 
interest any slugging match be- 
tween two professional fighters, 
the Joe Louis -Jersey Joe Walcott 
championship bout June 23 will be 
broadcast by ABC on its sound 
radio network and by NBC on its 
television chain. 

G i l l e t t e Safety Razor Co., 
through Maxon Inc., will sponsor 
the fight broadcast and telecast. 
ABC will carry the broadcast in 
the U. S. and feed it to the Do- 
minion Network of the Canadian 
Broadcasting Corp. and the Alaska 
Broadcasting System of four sta- 
tions. 

The NBC. television network will 
also carry the fight, leaving its on- 
the -spot coverage of the coinci- 
dental Republican convention to do 
so. During the telecast of the fight, 
however, NBC will make kinescopic 
recordings of the convention. These, 
edited, will be shown on the tele- 
vision network immediately after 
the fight so that television viewers 
will not miss highlights of the con- 
vention which occurred while they 
were watching Messrs. Louis and 
Walcott pummel each other. 

The Republican party several 
weeks ago objected to the pro- 
posal that the networks carry any- 
thing but its antics the awful night 
of June 23. 

KLZ Program Praised 
SEN. EDWIN C. JOHNSON (D- 
Col.) , speaking before the Senate 
June 8, commended the work of 
KLZ Denver on its production of 
Knave of Hearts. Program, pro- 
duced with the cooperation of Dr. 
John S. Bouslog, president, Colora- 
do State Medical Society, deals 
with heart diseases. Time on Sun- 
day night was made available and 
Sen. Johnson reports that "consid- 
erable sums of money in many 
forms of paid advertising" were 
used to call attention to the pro- 
gram. 
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RCA ÿ 

Designed to handle up to 3 kw.... with a power gain 
of 1.5, this Low -Power Pylon is your answer for a versatile 
FM antenna that is inexpensive. It is well- suited as the 
permanent antenna for a low -power station. It is ideal for 
interim service -gets you on the air until your high - 
power antenna is installed. It's an excellent stand -by. 

To install this RCA Pylon, simply bolt the mounting 
flanges to your station building, tower or other chosen 
structure -and you're set to go. No guys to hang. No 
appendages to brace. No tuning adjustments to make. 

RCA Low -Power Pylons are available in two models. 
Type BF -21A- weighing only 376 pounds, is designed for 
88 -97 Mc service. Type BF -21B- weighing only 312 pounds, 
is designed for 97 -108 Mc service. Both models are 
complete with transmission -line harness, fittings, mounting 
flanges, and hardware -and with mounting provision for 
the standard 300 -mm code beacon. 

Your Low -Power FM Pylon is ready for immediate 
delivery. Order it from your RCA Broadcast Sales 
Engineer ... or from Dept. 19 -FB. ,, 

*Price complete, less 300-mm code beacon. 

The RCA Low -Power FM Pylon. 
Antenna simplicity itself! 

BROADCAST EQUIPMENT 
RADIO CORPORATION of AMERICA 
ENGINEERING PRODUCTS DEPARTMENT, CAMDEN, N.J. 

In Canada. RCA VICTOR Company limited, Monneol 
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Pearson Story Denied 
WILLIAM S. PALEY, chair- 
man of the board of CBS, 
last week denied reports made 
June 6 over ABC by Drew 
Pearson that Gen. Eisenhow- 
er had met privately in Mr. 
Paley's home at Manhasset, 
Lpng Island, with "promi- 
nent Republicans." Mr. Pear - 
s¢n had identified them as 
John D. Rockefeller Jr., Jock 
Whitney and Thomas J. Wat- 
son, president of Internation- 
al Business Machines. Mr. 
Paley said, "There is abso- 

1 tely no foundation for this 
s tement. No such meeting 
w s held. I am at a loss to 
account for its origin or its 
purpose." pose." 

AWB MEETING 
1 st District Session 

Held in Boston 
JAMES L. CADDIGAN, manager, Program 
Du Mont Television Network, spoke in Boston 
Mg of Assn. of Women Broadcasters, 1st Distr 
think visually in their approach to television 
with Tele- transcriptions, film made 

and 
June 
ict. 
and 

directly from the video tube (see 
story page 40). 

Other speakers were Harold E. 
Fellows, WEEI Boston, NAB 1st 
District director, and Paul Moren- 
cy, WTIC Hartford, NAB director- 
at- large. 

Fay Clark, WBRY Waterbury, 
Conn., 1st District chairman, pre- 
sided at all sessions. She intro- 
duced Pat Griffith, director, wom- 
en's activities, NAB; Ruth Crane, 
WMAL, WMAL -TV Washington, 
AWB president; and Nell Daugher- 
ty, WSTC Stamford, Conn., AWB 
secretary. 

Planning Division, 
4 at a dinner meet - 
He warned them to 
illustrated his talk 

Miss Griffith explained the pres- 
ent organization of the NAB com- 
posed of a membership of 2,00e 
American stations and the relation 
of the AWB to its parent organiza- 
tion, the NAB. 

Miss Crane gave a report on na- 
tional activities with emphasis on 
the proposed reorganization of 
AWB by the Constitution and By- 
laws Committee. 

The following state chairmen 
gave reports: Una King, WTHT 
Hartford, Conn.; Helen Hope, 
WHYN Holyoke, Mass.; Claire 
Wood, WJAR Providence, R. I.; 

THIS MAN 

Is One Of The Best Customers You Can Possibly Have 

THIS MAN is a Kansas farmer. His standards of 

living are as up -to- the -minute as any city dweller. 
In fact, his family often enjoys more of the newest 

conveniences and luxuries because his income is 

far higher than the average wage earner or 

salaried man. 

THIS MAN -and thousands like him -have one 

important thing in common. They're all regular 

WIBW listeners because WIBW 
programs best serve his interests 

and those of his entire family. 

Make these First Families of Agri- 

culture your customers by using 

the station they themselves most 
prefer-WIBW. 

First Families of Agriculture 

Rep.: CAPPER PUBLICATIONS, Inc. 

r Pe 
4 /. 

v 
CBS 

BEN LUDY 
// Gon. Mgr. 

\`4// L WIBW-KCKN 
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Dorothy Campbell, WGAN Port- 
land, Me.; Julie Blake, WMUR 
Manchester, N. H.; and Jo Ann 
Walkover, WJOY Burlington, Vt. 

These were followed by a report 
from Phyllis Doherty, Yankee Net- 
work, publicity chairman; Agnes 
Gibbs, of WCSH Portland, Me., 1st 
District secretary, and Dorothy 
Fuller, WBET Brockton, Mass., 
treasurer. 

Members attending the confer- 
ence were reported to be enthusi- 
astic in their praise of the panel 
discussions which gave practical 
tips which could be used in their 
own programs on stations from 
Maine to Connecticut. They were 
followed by lively question periods. 

June 4 discussion was "Women 
Grow in Daily Radio" with Mild- 
red Stanton, manager, WORC Wor- 
cester, Mass., as moderator. 

Participants were: Ida Burbank 
on "Radio Backstage "; Una King 
on "Forum Type of Program "; 
Julie Chase, WTAG Worcester, 
Mass., "The Woman's Program "; 
Priscilla Fortescue, WEEI Bos- 
ton, Mass., on "The Interview "; 
Dorothy S. Towle, WHEB Ports- 
mouth, N. H., "Home Economist "; 
and Agnes Gibbs, "Farm Exten- 
sion Program." 

June 5 morning business meet- 
ing was held at WNAC, key sta- 
tion of Yankee Network, with A. 
N. Armstrong Jr., commercial man- 
ager of WCOP Boston, and coun- 
sellor to AWB, 1st District, pre- 
siding as moderator of a panel dis- 
cussion on "Women in Radio 
Sales." 

Panel Participants 
Participants were: Constance 

Stackpole, WEEI Boston; Claire 
Crawford, WNAC Boston; Etta 
Bartley, WORC Worcester; Bertha 
Bannan, station representative; 
and Jeanne Ambuter, radio direct- 
or óf Alley & Richards Co., Bos- 
ton. 

The following recommendation 
was favorably voted on by the 
group June 5 after the question 
period on sales: 

"It is the expression of opinion of the 1st District inasmuch as a Consti- tution and By -laws Committee has been appointed that steps be taken to form- alize the organization of AWB accord- 
ing to the organization of NAB. so that there will be no national officers other than the Director of Women's 
Activities who will be the active head 
and that the elected district chairmen constitute the membership of the AWB 
Board of Directors." 

AD Budget Curtailed 
COLUMBIA RECORDS has cur- 
tailed its popular disc advertising 
budget, and closed its Kings Mill, 
Ohio, plant as a result of the gen- 
eral slump in recording sales. 

Columbia also has canceled its 
entire popular disc jockey service. 
The money thus conserved may be 
tied up with fall plans for what- 
ever preparations the company will 
then have to promote its records. 

WROW Albany, has opened studios in 
Administration Bldg. of Menands Re- 
gional Market, outside Albany, where 
at least one farm program a day will 
originate. 
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HOOPER STATION LISTENING INDEX 
FORT WAYNE, IND., CITY ZONE FEBRUARY -MARCH 1948 

Sets- 
in-use 

WOWO A C D FM and others 

Weekday 

Mornings 
24.2 55.6 4.9 15.3 8.6 9.3 5.6 0.7 

Weekday 

Afternoons 
25.6 44.9 2.7 24.0 6.8 12.5 8.3 1.1 

Weekday 

Evenings 
38.9 30.3 

off 

air 
35.2 7.5 17.9 8.1 1.0 

Sunday 
Afternoons 

29.6 39.6 5.4 22.3 4.2 19.0 7.3 2.6 

Westinghouse Radio 

INDIANA'S 

MOST POWERFUL 

STATION 

THE ABC 

AFFILIATE IN 

FORT WAYNE 

Stations Inc 
KYW KDKA KEX WBZ 

National Representatives N 

WBZA WOWO 

BC Spot Sales 

WOWO has the listeners! 
WOWO's listenership in the Fort Wayne city zone - 
showing up stronger in index after index -is reflected 

throughout a 59- county area in the heart of the rich 
Midwest. Population of this area, 16% up since 1940, 

now totals more than 2,200,000. Farm income alone 
exceeds $588,000,000. 

WOWO has the market! 
WOWO's 59 counties chalk up a gross income of more 
than $2.6 billion. Retail sales account for almost $1.7 

billion, according to Dun and Bradstreet. For example, 
4,974 food stores sell $405 million worth of victuals, 
and 42.6 drug stores sell almost $50 million worth of 
pharmaceuticals, tobaccos, sundries, and sodas. Yes, 
when you tell your story over WOWO, you're reach- 
ing a market with top- drawer purchasing power. Ask 
our national representatives for details. 

- Except for KEX For KEX, Free & Peters 
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Group in Alabama 
Oppose NAB Code 
Small Market Stations of State 
Adopt Resolution 

RESOLUTION opposing commer- 
cial limits in the NAB Standards 
of Practice was adopted at the re- 
cent meeting of small market sta- 
tions in Alabama [BROADCASTING, 
June 7], according to Hugh L. 
Webb, WKLF Clanton. Mr. Webb 
was elected temporary chairman of 
a neW group known as Small Mar- 
ket Sations of Alabama. 

Mr, Webb said the SMSA felt 
that stations endorsing the reso- 
lution would drop out of NAB on 
the ground that NAB "overstepped 
their bounds in railroading this 
new code at the last convention." 

SMSA will meet in three months 
at Demopolis, Ala., for election of 
permanent officers and continuation 

of organizational developments, he 
added. 

NAB said last week it had re- 
ceived no Alabama resignations. 

The resolution adopted unani- 
mously by SMSA, Mr. Webb told 
BROADCASTING, was as follows: 

Whereas we feel that radio has done 
a fair Job of cooperation with the 
sponsors of commercial programs in 
putting on commercial programs that 
are attractive to listeners and 

Whereas we feel that the commercial 
programs have been satisfactory with 
all advertisers and listeners and 

Whereas we feel that all sponsors 
should be given due commercial time on 
all programs they sponsor and 

Whereas we feel the radio industry 
has done a Job for the listeners, the ad- 
vertiser and public service, yet criticism 
has been leveled at them by different 
groups, therefore 

Be it resolved that this group, the 
Small Market Stations of Alabama, 
shall go on record as being opposed to 
limitations of commercial time as set 
forth in the new NAB code. 

Be it further resolved that where the 
radio stations have contributed such 
magnificent Job in the public in- 
formation programs. we feel that these 
accusations against radio commercial- 

Bachelor's Lion 
SHOCKED civic leaders 
arched their eyebrows when 
Abe Redmond, manager of 
WHP Harrisburg, Pa., 
started passing out cigars 
last week. Mr. Redmond, a 
bachelor, hastily explained 
he had been named a god- 
father of one of four lion 
cubs born to "Dolly" of the 
Shrine Circus act. Lion 
Trainer Dick Clements had 
named Mr. Redmond, Pete 
Wombach of WKBO Harris- 
burg and Dane Wirt, Patriot - 
News reporter, god- fathers 
during a cage ceremony with 
the new litter at a circus 
matinee. 

Izing are entirely unfounded, and 
should be discounted by the radio sta- 
tions as a whole. 

* 

c 

avd`ences 

`, S b9ge 
an tall oa 
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,16/ 
Leo. J. ( "Fitz ") Fitzpatrick 

oO 

I. R. ("Ike") Lounsberry 

BROADCASTING CORPORATION 
RAND BUILDING BUFFALO 3, N. T. 

National Pepr,'sentadrr, : Free & Peters, Inc. 
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Farms' Population 
Below Prewar Point 
January 1948 Figure Reported 
Over 27 Millions 
FARM population has not yet re- 
gained its prewar level despite an 
increase since 1945, according to a 
joint survey by the U. S. Census 
Bureau and Bureau of Agricultural 
Economics. 

Farm population in January 
1948 was estimated at 27,439,000, 
about 2,249,000 above the 1945 fig- 
ure, it was found but below the 
30,546,911 in April 1940 as shown 
by the decennial census. (Farm 
population normally is seasonally 
lower in January than in April.) 

Most of the decline in farm pop- 
ulation since 1940 occurred in the 
age groups under 25, the 14 -19 and 
20 -24 group each declining about 
22% and the group under 14 about 
7% or about the same as the total 
farm population. Older age groups 
remained about the same. 

Proportions of children and of 
youths and adults on farms in 1947 
were not much different from those 
in 1940. In each case about 30% 
of the population was under 14; in 
the remaining 70% there was a 
slightly higher ratio of elderly per- 
sons and slightly lower ratio of 
young adults than in 1940. 

A sharp decline was found in 
the number of men living on farms 
who were employed in agriculture, 
only partially offset by a large gain 
in the number of women on farms 
who were in agricultural employ- 
ment. 

Expansion of farm production 
during and after the war is as- 
cribed to better use of the labor 
supply and increasing mechaniza- 
tion of farm work. 

A substantial increase occurred, 
among both men and women, in 
the number and proportion of farm 
residents who were employed in 
nonagricultural industries. Contrib- 
uting factors were expanded op- 
portunities for nonfarm work dur- 
ing and after the war and dis- 
placement of farm labor by ma- 
chines. Congested housing in urban 
areas also was a factor, with many 
farm residents commuting to work. 

Unemployment among persons 
living on farms was greatly re- 
duced between 1940 and 1947, as 
was the case in the economy as a 
whole. 

4 Named to Ad Council's 
Industry Advisory Group 
NEW MEMBERS of the Advertis- 
ing Council's industries advisory 
committee, as announced last week, 
are John L. Collyer, president of 
B. F. Goodrich Co.; Benjamin F. 
Fairless, president of U. S. Steel 
Corp.; Charles B. Harding, senior 
partner, Smith Barney & Co., and 
Robert L. Warren, president of 
Brockway Glass Co. 

The 36- member committee was 
formed to suggest new public serv- 
ice campaigns for the council to 
conduct, to advise on campaigns 
affecting specific industries and to 
aid in raising the annual budget. 
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The old days of peeking through "knot- holes" are gone for good. 

This season, baseball -crazy Detroiters are going to see 27 Tiger 

home games from the comfort of their- arm -chairs at home, through the 

eyes of WWJ -TV's cameras. The above scene shows the new unbreakable glass "window" 

installed behind the batter's box to give the cameras a "box -eye" view of the entire playing 

field. With the familiar voice of Ty Tyson at the mike, and the skilled hands of WWJ -TV's 

experts at the cameras, Detroit's 8,000 television sets will be right on top of every play. 

WWJ -TV, Detroit's only television station, will also cover many other 

sports events. Just watch the sales of television sets soar in Detroit! 

Why not join the many WWJ -TV advertisers who are bene - 

fitting from the progressiveness of WWJ -TV in its second year of operation. 

FIRST IN DETROIT . . . Owned and Operated by THE DETROIT NEWS 

National Representatives: THE GEORGE P. HOLLINGBERY COMPANY 
5a4 

Associate AM -FM Station WW1 



NEWSCASTS 
By DR. DAVID M. WHITE 
Head of Dept. of Journalism, 

Bradley U., Peoria, 111. 

A RECENT SURVEY on news 
broadcasts, conducted by the Dept. 
of Journalism, Bradley U., Peoria, 
Ill., chars up some questions posed 
by an earlier survey which the uni-. 
versity made during the latter part 
of 1946. The earlier survey, known 
as Central Illinois Radio Audience 
Survey [BROADCASTING, Dec. 30, 
1946], indicated that news broad- 
casts rated highest in program 
preference. An important point 
brought out in the more recent sur- 
vey is that listeners tune in most 
often to a local newscaster. 

Among questions asked in this 
survey were these: 

Do listeners in a typical Mid- 

Bradley U. Studies Preferences 

west industrial city such as Peoria 
prefer their news from announcers 
or from commentators? Do they 
get their news from local stations 
or do they prefer the services of 
newsrooms in larger cities, such 
as Chicago? In view of the fact 
that Peorians had designated news 
broadcasts as their dominant pro- 
gram interest, it was felt that fur- 
ther analysis of their listening 
habits as regarded news broad- 
casts was in order. 

The questionnaire used by the 
Bradley University Research As- 
sociates attempted to answer four 
main questions. The first was aimed 
at determining whether news an- 
nouncers or commentators were 
listened to the most, and equally 
important, whether Peorians used 

the news room facilities of a local 
station or stations in preference 
to network or out -of -city facilities. 

Listeners were asked: "To what 
news announcers and /or commen- 
tators do you listen most frequent- 
ly?" The answers from the sam- 
pling which included 667 women 
and 493 men indicated that a local 
newscaster was at the top of the 
list. He is Brooks Watson, who is 
news director of WMBD. It should 
be added, however, that Mr. Watson 
not only reads the newscast but 
also prepares it from wire copy 
and the facilities of his own news 
room. The fact that he does pre- 
pare his own newscasts may be a 
factor in Mr. Watson's high rating. 

Many of the people polled listed 
more than one announcer or com- 

KMA "Graduates" 
For over 9 years, all Iowa farm boys and 

girls have graduated over Radio Station 
KMA in a state -wide ceremony headed by 
the Governor of Iowa. To a person seeking 
sales, this means that these young farmers 
and their parents are directly tied to KMA 
. . . directly tied up to the influence 
that KMA has on the immense farm wealth 
within this area. 

And KMA's service to these folks does 
not end with graduation. Farmers through- 
out KMA's 184 BMB counties depend on 
KMA for day -to -day information to help 

AMERICAN 
Broadcasting Co. 

Iowa Farm Youth! 
with farming problems. KMA's program- 
ming in this respect includes our own 
weather station, market data facilities, and 
the service of Merrill Langfitt, our popular 
roving farm service director. 

No wonder that the Iowa farmer -the 
man who stands at the top of America's 
income group -keeps his radio dial tuned 
to KMA. It's part of his daily life from 
childhood to old age. 

Get all the facts about KMA. Contact 
your nearest Avery- Knodel, Inc., office or 
write KMA, Shenandoah, Iowa. 

AVERY -KNODEL, INC. 
National Rep five 
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DR. DAVID WHITE'S Peoria 
survey shows radio listeners tune 
in often to news broadcasts -but 
they tune in most often to a local 
newscaster. The 10 p.m. spot is the 
most popular listening time, with 
6:15 p.m. ranking second. More 
than 90% of those persons sampled 
in the Bradley U. survey said they 
preferred their news from Peoria 
outlets, rather than from Chicago. 

mentator, which accounts for the 
fact there were more than 1170 
responses. The list is as follows: 

Brooks Watson (local, WMBD 591 
H. V. Kaltenborn (NBC) ____ 180 
Edward R. Murrow (CBS)__ 156 
Ross Edwards (local, WEEK) 151 
Phil Gibson (local, WMBD)_ 147 
Walter Winchell (ABC) 126 
Gabriel Heatter (Mutual) 123 
Clifton Utley (NBC) 119 
Alex Dreyer (NBC) 113 
Lowell Thomas (NBC) 110 
Drew Pearson (ABC) 107 
Cedric Foster (Mutual) 106 
Paul Harvey ( Chicago, W MAQ) 101 
Fulton Jewis jr. (Mutual) 93 

138 of those polled said that they 
listened to no one newscaster or 
commentator particularly, or could 
not give the names of any. 

The Bradley survey desired to 
show the correlation between fa- 
vored newscasters and /or commen- 
tators and the time cf day and /or 
night during which the broadcast 
was made. Therefore, question two 
of the survey was: "At what times 
do you listen most frequently to 
a radio news broadcast ?" It came 
as no surprise that the 10 p.m. 
hour was overwhelmingly the fa- 
vorite. Of those polled, 742 desig- 
nated that time. Moreover, it is in- 
teresting to observe that Brooks 
Watson (who received 591) and 
Ross Edwards, 151, both have 10 
o'clock newscasts. Breakdown on 
the list is as follows: 

10:00 p.m. 742 
6:15 p.m. 368 

12 noon 326 
6:45 p.m. 318 
6:00 p.m. 301 
7:55 p.m. 295 
7:30 a.m. 283 
8:00 a.m. 213 

12:15 p.m. 211 
10:00 a.m. 182 
No preference 175 
8:00 p.m. 172 
7:00 a.m. 162 

10:15 p.m. 149 
5:00 p.m. '132 
3:25 p.m. 89 

The third question in the Brad- 
ley survey was, "How often do you 
listen to radio news or commen- 
tary?" More than two -thirds of 
the 1170 Peorians polled indicated 
that they listened "several times 
daily." The breakdown is as fol- 
lows: 

Several times daily ____ 832 
Once a day 240 
Occasionally 96 
Never 2 

The final question was aimed at 
(Continued on page 54) 
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NOW - 70,000 Watts! 
KOCY -FM 
OKLAHOMA CITY 

No where in Oklahoma is there a radio 
"buy" to equal this! KOCY -FM's 
signal now booms across the state from 
one of the nation's tallest towers - 
one of the state's most powerful broad- 
casting stations, bringing the programs 
of KOCY to thousands of new listeners. 

KOCY -FM - Oklahoma's first FM 
station, is now the first to offet full 
day and night time FM broadcasting to 
the advertiser and - best of all - this 
huge FM audience is made available as 
a coverage "bonus" at no extra charge. 

Both Mutual Network and KOCY 
local programs are carried simultan- 
eously on both stations. The one 
KOCY rate delivers both! 

KOCY and KOCY -FM 
OKLAHOMA CITY - Represented by THE WALKER COMPANY 



NEW SPOT BUSINESS 
ADDED BY WCBS -TV 
WCBS -TV New York announced 
last week placing ol four commer- 
cial contracts, covering Peter Paul 
Inc. (Mounds Candy), United Air 
Lines, Edgewater Dealers Assn. 
Inc. (Ford cars) and Pioneer Scien- 
tific Corp. (Polaroid Filters). Con- 
tract details are: 

Peter Paul is using one -minute balop- 
ticon announcements (slide films) pre- 
ceding or following Belmont- Aqueduct- 
Jamaica races for 16 weeks, beginning 
May 29. Platt- Forbes Inc., New York is 
agency. 

Effective May 24 for 13 weeks. United 
Air Lii es is using three one -minute 
baloptiéon announcements weekly, 
placed by N. W. Ayer & Son Inc., New 
York. 

Edgewater ordered 25 one -minute or 
40- second film spots spaced between 
June 16 and June 30, through J. Walter 
Thompson. The Pioneer contract is an 
extension of an existing order, covering 
five one -minute film spots following 
"We the People" in June. Cayton Inc., 
New York, Is the agency. 

WOR -TV SITE 
Transmitter, Antenna 

On Palisades 
BAMBERGER Broadcasting Corp., owner of WOR New York, last 
week purchased for $30,000 a site in North Bergen, N. J., for the trans- 
mitter of WOR -TV, expected to begin operations early in the fall. Trans- 
mitter house and antenna tower will be erected atop the Palisades di- 
rectly across the Hudson River 
from 79th St., New York, three 
and a half miles from the WOR 
studios at 1440 Broadway. 

Announcing WOR's acquisition 
of the site, which has been ap- 
proved by the FCC and the Civil 
Aeronautics Authority, Theodore 
C. Streibert, president of WOR, 
said: "The location of WOR -TV's 
transmitter should give a maxi- 
mum clarity of reception in all 
areas of greater New York, New 
Jersey and lower Connecticut. 
Ghosts and reflections resulting 
from a location among skyscrap- 
ers will be largely minimized or 

completely eliminated. Programs 
on WOR -TV will reach an area 
with a population of 12,000,000. 
It is planned that many of the 
WOR and Mutual radio programs 
will be available simultaneously to 
the television audience and WOR 
has elaborate plans for producing 
the finest television programs of 
varied and popular appeal." 

J. R. Poppele, WOR vice presi- 
dent in charge of engineering, re- 
ported that the tower will be sim- 
ilar to the Army and Navy war- 
time radar structures and will be 
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Simulcasts 
WCAU - TV Philadelphia's 
publicity department here- 
after will refer to broadcasts 
and telecasts of the same 
program carried simultane- 
ously on the two media as 
"simulcasts," Chick Kelly, 
station publicist, has notified 
editors. 

capable of withstanding winds of 
120 miles an hour. Its construction 
is scheduled for mid -summer and 
when the tower and other facilities 
are completed, they will also serve 
as transmitter site for WOR's FM 
station, WBAM, now located at 
444 Madison Ave., New York. 

A glass - enclosed observation 
platform and microwave relay sta- 
tion will be installed in the tower 
to house the sensitive equipment 
for picking up programs from re- 
mote points. In addition to the 
beacon lights required by CAA 
atop the tower, the station's call 
letters, WOR -TV will be outlined 
in red neon lights large enough to 
be seen for 25 miles. 

At the base of the tower a one - 
story glass -enclosed structure of 
4,000 to 5,000 square feet of floor 
space will house the TV, FM, 
microwave and relay communica- 
tions transmitters, plus kitchen, 
workshop and machine shop. A 
garage will be built adjacent to 
the building to store the two mobile 
units and cars of the transmitter 
staff. 

WOR -TV's programs will be 
broadcast by a General Electric 
video transmitting unit, type 6 B, 
with a 5 kw visual transmitter and 
a 2.5 kw aural transmitter. When 
the station begins operations, it will 
be linked with WOIC, Bamberger 
TV station in Washington, as the 
nucleus of a regional TV network. 
WOIC is scheduled to go on the air 
Sept. 1. 

Philadelphia's WCAU -TV 
Adds Four More Sponsors 
FOUR MORE SPONSORS, using a 
total of 87 commercial announce- 
ments, have been added to the list 
of advertisers on WCAU -TV Phil- 
adelphia. 

The Hill Shoe Co. of Philadelphia 
has signed for two one -minute an- 
nouncements a week to advertise its 
children's shoes. The 13 -week ac- 
count was placed by Solis S. Can- 
tor Advertising Agency of Phila- 
delphia. Others are: 

George Gorson, local Chrysler auto- 
mobile dealers, through Philip Klein Ad- 
vertising Agency, Philadelphia, 30 an- 
nouncements; Jacob Reed Store, men's 
clothing through E. L. Brown Agency, 
Philadelphia, a one -minute announce- 
ment weekly for 13 weeks: Swan Bottling 
Co. of Philadelphia, soft drinks, 18 an- 
nouncements between June and Oc- 
tober through May Advertising Inc. 

CONTINUANCE throughout summer of 
"Television Fashions on Parade," WABD 
New York Friday night program, has 
been announced by Television on Pa- 
rade Inc., producer of serles. Contrary 
to previous programs there will be no 
single "program host." Time will be 
sold on a cooperative basis. 
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the Appointment of 
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-- JOHN 
BLAIR 
E. COMPANY 

JOHN BLAIR 
& COMPANY 

as 

National 
Representatives 

WSPA 
SPARTANBURG SOUTH CAROLINA 

(Effective 
July 1, 1948) 

If you'd like to sell a lot of goods to a lot of prosperous 
Spartans, see your John Blair man! He's got all the facts and figures on 

WSPA, Spartanburg, S. C., latest addition to his list of fine radio stations. 

WSPA is Spartanburg's first station. It was first with standard 
broadcasting ... first with FM (still offered as a bonus to advertisers) 
... and is first in audience. On Hooper's latest Station Listening Index, 
this CBS outlet for the big Spartanburg -Greenville market rates 72.2 

in the morning ... 55.4 in the afternoon ... and an amazing 
72.6 in the evening. 

WSPA has sold everything from teapots to tractors to the Spartans, 
and has learned all their listening and buying habits while doing it 
... a fact that will pay off in big sales for you! 

Ask your John Blair man about WSPA and its rich Dixieland market 
... today! 

WSPA 
NATIONAL REPRESENTATIVES OF LEADING 

Spartanburg, South Carolina 
5000 Watts Day and Night, 950 KC 

CBS Station for the SPARTANBURG - GREENVILLE MARKET 

Offices in Chicago New York Detroit St. Louis Los Angeles San Francisco 



Where did you 



spend your boyhood? 

F YOU grew up in a small town, 

chances are that the town square 

occupies a special place in your mem- 

ory. Symbolizing to you, the commu- 

nity in which you lived. If you grew 

up in a city, a local neighborhood 

landmark may be remembered as that 

symbol of an earlier part of your life. 

Today, in every community served, 

large or small, the local Fort Industry 

Station is a part of its community's 

life ... a part of every -day living .. . 

working for community enterprises, 

performing public services, maintaining 

itself as a community institution and 

landmark. That is why advertisers find 

Fort Industry Stations are high on their 

lists when results are tabulated. 

THE FORT INDUSTRY COMPANY 
WSPI), Toledo, O. WWVA, Wheeling, W. Va. WMMN, Fairmont, W. Va. 

WLOK, Lima, O. WAGA, Atlanta, Ga. WGBS, Miami, Fla. WJBK, Detroit, Mich. 

National Sales Headquarters: 527 Lexington Are., New York 17, Eldorado 5 -2455 

You can bank on a 
Port Industry Station" 
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White Near -Miss 
IN ANOTHER week Congress will have re- 
cessed or adjourned, to make way for the 
quadrennial presidential elections. The radio 
legislative box -score reads: "No runs, no hits, 
one near miss." 

The near miss came last Wednesday with 
the approval by the Senate Interstate Com- 
merce Committee of the third version of the 
White Bill (S -1333) to revise the existing 
law. The legislation doesn't have the chance 
of the proverbial snowball at this session. 
But this Congress or the next will not be 
disposed to dismiss lightly the views of so 
esteemed an authority as Majority Leader 
Wallace White Jr., who concludes 30 years 
with his retirement this year. The White 
Bill would be a monument to the legislator. 

The revised bill would be highly acceptable 
except for two onerous provisions -both of. 
which were incorporated in the resolution of.. 
fered by Senator Johnson (D- Colo.) which is 
now superseded. One would hand the FCC 
unquestioned control over radio program and 
business operations. The other would limit clear 
channel power to 50,000 w, and does not impede 
the FUC from duplicating such channels. This 
is a sugar- coated morsel for all save the clear 
channels, which will fight it unto the death. 

The revised bill can be viewed only as a 
legacy to the next Congress. Senate action is 
almost impossible even if Congress returns 
after the political conventions. And House 
action under any circumstance is out of the 
question. It seems a pity that there can't be 
salvaged from the bill those provisions reor- 
ganizing the FCC, increasing salaries of com- 
missioners from the paltry $10,000 to $15,000 
per annum, and invoking new hearing and 
legal procedures more effectively protecting 
the rights of stations, particularly those 
against "judicial law- making," which the com- 
mittee report said: "Smacks of cunning and 
clever legal subterfuge." 

It behooves all broadcasters to be realistic 
about the legislative complexion in this basic 
fight for freedom. There is strong sentiment 
in favor of the proposed revision of Section 
326 of the existing law which, as proposed by 
Committee Chairman White, would impart 
unquestioned program review authority to the 
FCC. Some legislators do not understand 
how radio, as a licensed medium, can argue 
that the FCC should not have a look at past 
programs in considering station renewals. 

And whether we like it or not, that view in 
no small measure is buttressed by certain high 
court opinions. The Supreme Court struck 
the solar plexus blow in the so- called Frank- 
furter opinion of May 10, 1943, wherein it held 
the FCC is not merely a traffic cop of the ether, 
but must also determine "the composition of 
that traffic." That was tantamount to saying 
that the FCC has jurisdiction over programs. 

Within the last fortnight the Court of 
Appeals for the District of Columbia by 2 -1 
vote, cited the Frankfurter opinion in sustain- 
ing the FCC in the WGAR -WADC case wherein 
the Akron station sought to get the 50,000 w 
facility allocated to WGAR in Cleveland. The 
program issue was drawn into this case since 
WADC said it would broadcast the full CBS 
commercial and sustaining schedule because 
other Stations in the area were programming 
adequately locally. Associate Justice Wilbur 
K. Miller in the minority, said FCC's action 
was an "arbitrary and capricious exercise of 
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power not granted by the statute, but expressly 
forbidden by it." 

This case may go to the Supreme Court. It 
is remotely possible that the court will, if it 
grants certiorari, rectify the obvious error in 
the network- monopoly opinion, which spawned 
the Blue Book and other incursions into 
radio's freedom. Even then, the job would be 
but half -done. 

The big task comes at the next session of 
Congress. Section 326, as proposed by Senator 
White, must be expunged from the legislative 
record. And Section 326 of the present act 
must be clarified so that there can be no 
question as to its absolute ban on censorship, 
front, back or side -door, before, during or af- 
ter the fact. Reduced to its simplest and 
somewhat overworked catch -phrase, radio 
must, by precise, clear -cut legislative mandate, 
be "as free as the press." 

Garish Giveaways 
ONCE UPON a time (about 35 years ago) 
newspapers were fighting for circulation. 
They induced school boys and girls to ring 
door bells to sell subscriptions at bargain 
rates in return for bicycles, scooters, cameras, 
free tickets to the circus or trips to the big 
city. There were slogan contests with fabu- 
lous prizes -anything to outstrip competition 
and inveigle advertisers. 

But advertisers got wary. They didn't know 
what they were buying in legitimate reader- 
ship. After years of anguish for the publish- 
ers there was born the Audit Bureau of Cir- 
culations, now the accepted yardstick. 

Motion picture exhibitors in those earlier 
days had trouble filling their houses. Came 
the "Country Store" at which pigs, poultry, 
groceries and dishes were given away to lucky 
ticket holders. Bank Night too. Soon many 
exhibitors found they were giving away more 
than the box -office take, and it was becoming 
progressively worse. They found the answer 
in better pictures. Another industry learned 
that something- for -nothing doesn't pay. 

Today newspapes and motion pictures take 
a back seat. Radio's money giveaways and 
prize premiums make their contests look like 
piggy- banks. This year's ether giveaways 
probably will eclipse $10 million, over the net- 
works as well as the local stations. The booty 
increases week by week as sponsors seek to 
outdo their competitors. 

How long it will be before advertiser re- 
sistance sets in is anybody's guess. With 
Hoopers soaring and sponsor identification 
high on giveaways, advertisers probably will 
carry on as long as their budgets -and the 
public's patience -can take it. 

Meanwhile, literally hundreds of national 
accounts -all of them radio prospects -are 
getting free rides through mention of their 
brand names in return for the merchandise 
they toss in. These accounts will be lost to 
radio as long as they can get air credits on 
full networks, regional nets and individual 
stations. It is rate -cutting in its most ex- 
aggerated form. 

The cycle is bound to run out. The longer 
artificial stimulation of audience continues, 
the tougher it will be to return to normal, 
ethical pursuit of listeners through good pro- 
gramming and exploitation. 

So the newspapers learned their lesson. And 
the movies, too. Radio is at bat. Radio's 
function is to sell time for appropriate pro- 
grams which, in turn, will sell goods or 
services. The current garish maladjustment 
will be corrected only when the broadcasters 
themselves decide it isn't good for radio and 
it therefore isn't good for radio's audience or 
clients. 
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ROBERT LEWIS COE 

WHEN WPIX, television station of the 
New York News, begins regular pro- 
gram operations tomorrow (June 15) 

as New York's fourth video station, Robert 
Lewis Coe, manager, will pause long enough to 
allow himself a moment of relaxation in the 
well- earned satisfaction of a job well begun. 

Swinging off the train from St. Louis the 
first week in January to start his new job, Bob 
Coe found a station consisting chiefly of an 
FCC construction permit. Since then he has 
supervised construction of a two -story video 
studio building on the roof of the nine -story 
wing of the News Bldg., erection of a 200 -ft. 
steel antenna tower atop the News Bldg. 
proper, and assembling of a staff of 170. 

But Mr. Coe believes that this is just the 
beginning, that the real test will be to win for 
WPIX a following from the most sophisticated 
video audience in the world against the compe- 
tition of a trio of TV stations that have been 
serving New York since before the war. 

"When KSD -TV went on the air out in St. 
Louis," he says, "we didn't know much about 
television, but neither did our viewers. The 
novelty of seeing as well as hearing on their 
home receivers what was happening some place 
else was enough to keep them looking at our 
programs and overlooking our mistakes until 
we had a chance to learn. But WPIX won't be 
given that period of grace. New Yorkers have 
had television since 1939; they know what they 
like and if we don't give it to them they'll tune 
us out right from the start." 

"Fortunately," he added, "WPIX has an 
ownership that publishes the most widely read 
newspaper in the country and that will not be 
satisfied with anything less in television. 
They've made it possible for me to get the 
best staff and the best equipment obtainable, 
and I think the viewing public will soon be 
dialing regularly. With such support, how 
could we miss ?" 

WPIX has been fortunate, too, in getting a 
man of Mr. Coe's experience to leave a 20 -year 
association with the broadcasting end of the 
St. Louis Post -Dispatch, where he has been 
director of technical operations for KSD, 
KSD -FM and KSD -TV. 

Born in Kansas City, Mo., Oct. 24, 1902, Bob 
Coe moved to St. Louis almost as soon as he 
could walk. While still in grammar school he 
was introduced to radio by a dog -eared copy 
of an Electro Importing Co. catalog, thus 
beginning a life -long romance. 

Like all true love affairs, this one did not 
run smoothly at first. He had just got his 
sending rig in good enough working condition 

(Continued on page 54) 
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CHICAGO WHITE SOX 
Day -games broadcast Exclusively on 

OB ELSO 
One of America's di orts Announcers 

13 consecutive World Series 
8 All Star Baseball Games 

Night -games broadcast Exclusively on 

MARSHALL FIELD STATIONS REPRESENTED NATIONALLY BY AVERY -KNODEL 



WIDE 
ACCLAIM 

for the Quality 

of 

BASEBALL 
TELECASTS= 

over 

WEWS 
CLEVELAND 

"The announcement of 
telecasting of all Cleveland 
Indians home games by 
WEWS is a tremendous 
forward step for television 
in Cleveland." 

Stanley Anderson 
Radio Editor 

The Cleveland Press 

"For those not fortunate 
enough to attend the 
games, I can say from my 
own observation that 
WEWS brings you a splen- 
did show. The station cer- 
tainly is entitled to com- 
mendation for the techni- 
cal details and excellence 
of the baseball telecasts in 
Cleveland." 

Bill Veeck 
President 

The Cleveland Indians 

"It is significant that 
television here ... is set 
up to give better coverage 
of the Indians' home games 
than is AM radio." 

Robert S. Stephan 
Radio Editor 

The Cleve.'enl 
Dealer 

Sponsored by 

GENERAL ELECTRIC 
through 

Batten, Barton, 
Durstine & Osborn 

THE SCRIPPS- HOWARD 
RADIO STATIONS 

WEWS Television - 
WEWS-FM, Cleveland, 
Ohio 
WCPO, Cincinnati, 
Ohio (Now building 
Television) 
WNOX, Knoxville, 
Tenn. 

All these Stations 
Represented by 

The BRANHAM CO. 
e 

Respects 
(Continued from page 52) 

to apply for an amateur license 
when the advent of World War I 
brought a Government order for 
him to go off the air for the dura- 
tion. And when he got his first com- 
mercial operator's license -about 
the same time as his high school 
diploma -and set out to see the 
world as a ship's radio man, the 
depression of 1921 was on and all 
the radio jobs were held down by 
ex -Navy brass -pounders. 

So Mr. Coe entered the business 
world as a door -to -door salesman 
for an electrical appliance firm, 
demonstrating vacuum cleaners 
and washing machines to the house- 
wives of St. Louis until he could 
persuade his employers to start a 
radio department and give him a 
chance to sell merchandise he knew 
something about. Meanwhile, he 
had kept his hand in by installing 
a radio communications system on 
a Mississippi River barge line. 

In 1922 he went to work for 
Stix, Baer & Fuller, a department 
store which also operated a radio 
station, WCK St. Louis, and before 
long he was half of the station's 
two -man staff with the title of 
chief engineer. When the rest of 
the staff, the announcer, was off 
duty, Mr. Coe did the announcing 
as well, and in his spare time he 
rebuilt the transmitter. 

Informal Then 

Broadcasting was on the infor- 
mal side then, Mr. Coe recalls, 
thinking of the day in 1923 when, 
hearing some planes fly over town 
to advertise the National Air Races 
being held in St. Louis, he signed 
off, shut down the station and went 
out to the air field to watch the 
flyers for the rest of the day. 

During the early days of broad- 
casting there were not many men 
with operators' licenses available, 
and at intervals while working at 
WCK Mr. Coe served as operator 
for the St. Louis U. station and a 
church station, as well as doing 
relief work at KSD. In December 
1924 he joined KSD as a full -time 
engineer- announcer, switching to 
KMOX St. Louis two years later 
when KSD shut down its studios 
and cancelled all local programs 
but market reports to give the rest 
of its time to network programs 
from the then brand new NBC. 

At KMOX, which had just 
opened up, he led the full life. 
In addition to his engineering du- 
ties, he was an announcer, farm 
editor and a member of the KMOX 
Players, a station dramatic group. 
The following year he returned to 
KSD, this time for a 20 -year hitch. 
In 1933 he was made chief engi- 
neer, but he continued to double as 
an announcer for a year or two 
after that before devoting himself 
exclusively to technical duties. In 
1937 he was one of the first to 
experiment with facsimile broad- 
casting, using a special high -fre- 
quency channel assigned to KSD. 

Maintaining his interest in avia- 
tion as well as radio, Mr. Coe had 

worked with the National Guard 
Air Corps in St. Louis and in Sep- 
tember 1941 he found himself in 
uniform as a member of the Army 
Air Forces. After a term in Wash- 
ington's famed Pentagon Bldg., 
Capt. Coe was sent to India as 
operations officer for a squadron 
and had arrived in Delhi before 
the Army brass discovered his ra- 
dio background. From then on he 
served as communications officer of 
Air Force Headquarters for India 
and Burma, until his discharge in 
March 1945 with the rank of lieu- 
tenant colonel. 

He got back to KSD just in 
time to supervise the construction 
of its FM and TV stations which, 
plus building new studios and in- 
stalling a new AM transmitter, 
kept him reasonably busy until his 
resignation at the end of 1947 to 
join WPIX. 

His stewardship at KSD was 
under the expert tutelage of 
George M. Burbach, veteran news- 
paper and radio executive, whose 
verve and enthusiasm for TV 
equalled his far -sightedness in 
AM broadcasting a quarter -cen- 
tury earlier. Thus, it was a rela- 
tively easy transition for Bob Coe 
from the Post - Dispatch - owned 
KSD and its FM and TV satellites 
to the New York News -owned 
WPIX. It was easy, too, because of 
the speed with which F. M. Flynn, 
president and general manager of 
the News, absorbed an understand- 
ing of radio and TV operations 
and, like so many other young 
newspaper executives, at once be- 
came a TV zealot. 

Mr. Coe and his wife, the former 
Michelle Frederic, live in a Man- 
hattan apartment a fast 10 min- 
utes away from his office. That's 
been a great convenience during 
the past few months, but he is 
talking about a place in the 
suburbs or, as he puts it, "getting 
back to a sane condition of living." 
Then he can again get in an occa- 
sional round of golf and find time 
for his real hobby, gardening. 

Newscasts 
(Continued from page 46) 

finding whether Peorians prefer 
local stations for radio news (us- 
ing, of course, the network facili- 
ties of the local stations) or wheth- 
er they prefer Chicago stations. 
The Chicago stations frequently 
have special commentators who are 
not on the networks. Therefore, 
the survey asked "To what station 
or stations do you listen the most 
for your radio news ?" The break- 
down is: 

WMBD (Peoria) 768 
WEEK (Peoria) 312 
WMAQ (Chicago) 193 
WGN (Chicago) 189 
WBBM (Chicago) 173 
WENR (Chicago) 162 
WMMJ (Peoria) 154 
WWXL (Peoria) 113 
WSIV (Pekin) 83 

Equating the four questions of 
the Bradley survey, we have ar- 
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rip ALPH D. HANNA has been sp- it general manager of WMMW 
and WMMW -FM Meriden, Conn. He 

formerly was general manager of WOBT 
Rhinelander, Wis., and for three years 
was manager of WONS Hartford, Conn. 
STANLEY DIXON, former commentator 
on KRNT Des Moines and KSWI Coun- 
cil Bluffs, Iowa, has been appointed 
manager of KORN Fremont, Neb. 
K. S. PARTON, assistant manager of 
CJGX Yorkton, Sask., has been ap- 
pointed manager, succeeding A. L. GAR - 
SIDE, resigned. 
AMON CARTER, head of WBAP Fort 
Worth, has been elected president of 
Fort Worth Club. SID W. RICHARD - 
SON, oil man and one of principal 
owners In KFJZ Fort Worth, was ap- 
pointed to executive committee. 
JAMES STIRTON, assistant to vice 
president of ABC Central Division, will 
represent radio on Chicago Freedom 
Train committee. Train arrives in the 
mldwest city Monday, July 5. 

R. G. WALTER, station manager of 
WARD Johnstown, Pa., has returned to 
his desk following month's illness. 
WABD New York and DuMont Televi- 
sion Network have announced new New 
York telephone number: MIIrray Hill 
8 -2600. 

rived at certain conclusions. 
1. Listeners in the city of Pe- 

oria are very much interested in 
radio news. 832 out of an 1170 
sampling designated that they lis- 
ten to radio news "several times 
daily." 240 more listen at least 
once a day. 

2. A local newscaster (who pre- 
pares his own newscasts from wire 
facilities and his own newsroom) 
is the most popular in this city. 
Of the first five in popularity only 
two are commentators; three read 
"straight" news, covering both in- 
ternational- national news and lo- 
cal news. 

3. There would appear to be a 
definite correlation between the 
most popular radio news time and 
the newscaster. The 10 p.m. spot 
polled twice as many choices over 
its nearest competitor. The news- 
caster who ranked the highest has 
broadcasts both at 10 p.m. and at 
6:15 p.m. daily. Another news- 
caster who had a broadcast at 10 
p.m. also ranked high on the list. 

4. Peorians receive the majority 
of their radio news through the 
facilities of local stations. 

Survey of FCC Included 
Under Lodge - Brown Bill 
THREE -MAN committee, headed 
by Prof. Robert Bowie of Harvard 
Law School, is now making study 
of nine independant regulatory 
commissions, including FCC. Study 
is being made under Lodge -Brown 
bill setting up a Commission on 
the Organization of the Executive 
Branch of the Government. Report 
of findings will be made to Con- 
gress early next year. 

Assistant to Prof. Bowie is 
Harold Laventhal and other two 
members of the committee are 
Owen D. Young and ex -Sen. Rob- 
ert LaFollette. 
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ASSOCIATION OF AMERICAN RAILROADS 
TRANSPORTATION BUILDING 

WASHINGTON 6, D. C. 
WILLIAM T. FAR ICY 

PRESIDENT 

June 1, 1948 

To the PRESS and RADIO: 

Subject: THE AP CENTENNIAL and the RAILROADS. 

In the same year in which the Associated Press was born, a 

century ago, a group of railroad superintendents first got together to 

iron out the vexatious problems arising from differences in the time 

observed by various cities. This movement for standard time later became 
national in scope, and other railroad groups were formed to improve cars 

and engines and to do other things necessary to enable the cars of any 
railroad to run on the tracks of any other railroad. The organizations 
which brought about these and many other fundamental improvements in rail- 
roading continue in existence, working for the present and the future, as 

parts of the Association of American Railroads. 

From this background, and from its own experience as the agency 
serving the common needs of a national membership, the AAR has a keen 

appreciation of what the Associated Press, as well as the two other great 

news services, accomplishes in serving the daily needs of the newspapers 
and the radio stations of the nation. This vital service, indeed, goes 

further, for in broadening and deepening the coverage of news, it is 

adding to public information and understanding. 

In this coverage of news in the broad sense, the Association of 
American Railroads constitutes a source of both current and background 
information. The publications and reports of its numerous technical and 

operating divisions, sections and research groups cover a field as wide 
as railroading itself. The Association's Bureau of Railway Economics has 
for nearly 40 years provided prompt and dependable information in economic 
and statistical fields. Its library of some 300,000 items, the largest 
transportation reference library in the world, is open to public use. 

Railroad information, together with current and historical 
photographs, is available to the press and radio through the Public Rela- 
tions Department, Association of American Railroads, Transportation 
Building, Washington 6, D. C. You are cordially invited to make use of 

any of the Association's services and facilities. 

Sincerely, 
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jr EVIN B. SWEENEY, consultant on 
lipromotton and publicity at KFI Los 

Angeles, has been named sales man- 
ager of that station. He succeeds HAAN 
TYLER, who has been promoted to pro- 
gram director and television operations 
coordinator. Mr. Sweeney was former 
manager of CBS "Housewives Protective 
League" programs and assistant to Blue 
Network Western Division vice presi- 
dent. 
WILLIAM LARIMER, formerly on spot 
sales staff of CBS Chicago, and spot 
sales representative, CBS Los Angeles, 
has Joined sales staff of ABC Hollywood - 
Los Angeles as account executive. He 
succeeds BYRON NELSON, resigned. 
CHARLES ADELL, account executive for 
three years with John Blair & Co., De- 
troit. Joins ABC's Central Division as 
account executive. He was formerly 
with Weed & Co., Chicago. 
A. LES GARSIDE, managing director of 
CJGx Yorkton, has resigned to form 
station representative firm at Winni- 
peg. He will represent CKSB St. Boni- 
face, Man., and CJRL Kenora, Ont. 
HERMINIO TRAVIESAS, formerly with 
NBC Radio Recording Division, has 
been named to sales service division, 
CBS -TV New York. 
ROBERT JONSCHER, formerly with 
I. T. Cohen Adv., Washington, has 
Joined sales staff of WINK that city. 
HARVEY STRUTHERS, formerly with 
WCCO Minneapolis, has joined CBS 
Radio Sales in Chicago. 
FRANK OWENS and ELMER F. JAS - 
PAN have joined sales staff of McGee- 
han & O'Mara Inc., New York. 
WESTERN RADIO Adv. Inc., station 
representative, has moved to larger 
quarters at 68 Post St., San Francisco. 

A LOT CAN HAPPEN IN TWO YEARS! 

HERE'S 50,000 WATT KABC TODAY! 

MAIL MAP 
MARCH. 1941 

I4,Uw 10J71N., 
N Set Wooed 

LEGEND: 

MPRIMARY 
INTENSE 

poa. , 1.000 ra. 
Orn 

n 

Oro hoots 50% as great 
as horse taw,.1 

PRIMARY EXCELLENT 
125 50 %1 

® SECONDARY GOOD 
10.25 %I 

I73TERTIARY 010 %I 

AMERICAN BROADCASTING CO. - - TEXAS BROADCASTING SYSTEM 

Yes, a lot can happen and HAS happened in two years. The Texas radio 
coverage picture has changed considerably since the 1946 BMB, when KABC 
was only 250 wafts. Today (since May 7, 1946) KABC is selling Texas listeners 
with the full impact of 50,000 watts on 680 kilocycles in the huge area 
mapped out above, from which mail was received in March of 1948. So until 
the 1949 BMB is out, hold on to this mail map, for we all know that people 
have to LISTEN before they can write in. And here's where they are listening 
to KABC today. You'll find 203,640 radio families in the 55- county pri- 

mary-intense area, 63,530 more in 17 
S N primary- excellent counties, and 103. - 

4 860 radio families in the 27 second- 

bonus tertiary coverage of 106 ABC ary-good counties. All this, plus a 

SAN ANTONIO 

io:::;;1':'.. 
additional counties with 1,012,480 
radio homes. Check your John Blair 
representative. 
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Los Angeles office also has moved to 
6618 Sunset Blvd. 
LORENZEN & THOMPSON resigns as 
representative for WXGI Richmond, Va. 
DORIS ADAMS, formerly with Com- 
mercial Union Assurance Co., San Fran- 
cisco, has joined KGO same city, in 
auditing department. 
JEAN O'BRIEN, formerly with WNAB 
Bridgeport Conn., has joined WNHC 
(AM- FM -TV) New Haven. as traffic man- 
ager. succeeding MIDGE KAHL, re- 
signed. 
W. E. WILSON, assistant manager of 
Inland Broadcasting Service, Winnipeg, 
station representative firm and distrib- 
utor of transcriptions has been named 
manager of the company. He has been 
with Inland Broadcasting for past six 
years. 
GEORGE MORRIS has joined local 
sales staff of KMBC -KFRM Kansas City. 
He previously served as account execu- 
tive with two mid- western agencies. 
JEAM MacGREGOR has joined CFHC 
North Bay as traffic manager. She was 
formerly with CKGB Timmins, CFOR 
Orillia, and CKSO Sudbury, Ont. 

Durstine Opens Two New 
Branches on West Coast 
THE OPENING of West Coast 
offices in Los Angeles and San 
Francisco of the Roy S. Durstine 
Inc. advertising agency was an- 
nounced last week by Mr. Durstine, 
president of the agency bearing 
his name. Both Coast offices are 
staffed in creative and production 
departments. 

Attending the official opening 
ceremonies with Mr. Durstine was 
Preston Tucker, Chicago manufac- 
turer of the new Tucker car and 
a client of the agency. 

Canadian Liquor Adv. 
FUTURE of liquor advertising 
on Canadian stations, now allowed 
only in Quebec with breweries 
only being allowed to advertise, 
may be settled at September meet- 
ing of provincial liquor commis- 
sioners at Victoria, B. C. Prelimi- 
nary meeting to draw up uniform 
liquor advertising code by all 
provinces was held late in May 
at Winnipeg, with commissioners or 
officials from each of the nine pro- 
vincial governments represented. 

Agencies 
(Continued from page 10) 

PHER THOMAS, recently transferred from London. DHAN RAJ is in 
charge of New Delhi office. 

PAT HUNZIKER, formerly with Mays & Bennett, Los Angeles, joins 
Mays & Co., same city, as radio copy head, following dissolution of for- 
mer agency [BROADCASTING, June '7]. Others going to Mays & Co.: 
FLORENCE ANDERSEN, director, media relations; RICHARD G. 
MEYBOHM, formerly with J. W. Robinson Co., joins as planning 
director. 

BROOKE, SMITH, FRENCH & DORRANCE, Detroit and New York, 
announces following personnel additions: FREDERICK J. WINTER 
and JEAN F. BRACKEN, traffic; DONALD E. McKENSIE and CLAR- 
ENCE E. DAY, production; FREDERICK A. MALSOM and SHIRLEY 
SICKELS, copy. 

W. W. JOHNSTON and DRAPER DANIELS, heads of art and copy 
departments, Young and Rubicam, Chicago, appointed vice presidents. 

JAY B. HURST, member of production staff of Geare -Marston Inc., 
Philadelphia, for past 12 years, joins production department of Gray & 

Rogers, Philadelphia. 

JOHN F. HEALY, formerly with Stockton, West, Burkhart Inc., Cin- 
cinnati, rejoins Ralph H. Jones Co., that city, on copy staff. 

McNEILL & McCLEERY, Los Angeles, moved to new offices at 1655 N. 
Cherokee Ave. Telephone: Hudson 2 -2337. 

FRANCIS T. NOLAN, formerly with J. Walter Thompson Co., New 
York, joins copy department of Bermingham, Castleman & Pierce, New 
York. 

RICHARD HALDERMAN, Young & Rubicam Hollywood merchandising 
supervisor on Hunt Foods account, and FREDERICK R. WEISMAN, 
Hunt president, arrive in Atlantic City June 20 to attend National Assn. 
of Retail Grocers convention. 

JOSEPH STAUFFER, director of radio production, N. W. Ayer & Son, 
New York, in Hollywood for week's conferences in agency office there. 

BARBARA BENDER, formerly in copy department of Kenyon & Eck- 
hardt, New York, joins same department of Robert W. Orr & Assoc., 
New York. 

CORNWELL JACKSON, vice president and manager, J. Walter Thomp- 
son Co., Hollywood, is on three weeks business trip to Chicago and New 
York agency offices. 

E. H. (Dutch) ELLIS, account executive, Newell- Emmett Co., New 
York, arrives in Hollywood today (June 14) for ten day conferences 
with agency there on television programs. 
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Just Out! NEW HOOPER INDEX 

O SELL®GRAM 

KSL IS LISTENED 
-TO MOST 

FREQUENTLY 
OR 

THE MOST 
TIME - MORNING. 

AFTERNOON 

AND EVENING 
* - BY MORE 

FAMILIES 
THAiNANY 

y- OTHER STATION 
OR REGIONAL 

NETWORK 

I 
COVERAGE 

KSL'S 8 -STATE 
DAYTIME 50 O 

AREA OF 69 
COUNTIES AND 

MORE THAN 
ONE 

MILLION PEOPLE 
S. SELL 

*KSL HOOPER LISTENING AREA 

COVERAGE INDEX, SPRING, 1948 

Here is more proof that KSL serves ALL your prospects in the 
Intermountain Market. With one medium -KSL -you can 
reach consumers, retailers, and distributors, alike, throughout 
KSL's 8 -state daytime 50 -100% BMB coverage area, which 
matches almost county for county the Salt Lake City whole- 
sale distribution area. For details of the survey see Radio Sales. 

p s. 

r 
KSL's 50 -10ft 

BMB 
Average 

Salt 
Daytime Area 

Lake City Wholesale Trading Area 

50,000 WATTS CLEAR CHANNEL SALT LAKE CITY 
Represented by RADIO SALES, Radio Stations Representative, CBS 
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MUSIC... 
SPORTS... 

2 4 
NEWS- 
hours a day 

WINZ 
FLORIDA'S 

BIG 
INDEPENDENT 

940 kc 
Licensed to operate 

FULL TIME 

ten millivolts 
on 

FLORIDA'S 

RICH EAST COAST 

from 
FORT LAUDERDALE 

to CORAL GABLES 

J 

Business Address: 

WINZ BUILDING 

304 LINCOLN RD. 

Studio: 

304 LINCOLN RD. 

Miami Beach 

nas Weiland, President 

Page 

Lodge, Hausman 
Elevated by CBS 
Made Vice Presidents in Charge 
Of Engineering, Personnel 

Mr. Lodge Mr. Hausman 

WILLIAM B. LODGE, director of 
general engineering, and Howard 
L. Hausman, director of the per- 
sonnel relations department, were 
elected to vice presidencies of CBS 
last week. 

Mr. Lodge, who has been with 
CBS since 1931, was named vice 
president in charge of general en- 
gineering. Mr. Hausman, a labor 
trouble -shooter for the network 
during union negotiations in the 
past two years, was appointed vice 
president in charge of personnel 
relations. 

From 1938 to 1942 Mr. Lodge 
was engineer in charge of the ra- 
dio frequency division of the CBS 
Engineering Dept. During much of 
the war he was associate director 
of the airborne instrument labora- 
tory operated by Columbia U. for 
the Office of Strategic Services, 
specializing in electronic detecting 
devices. In November 1944 he be- 
came director of general engineer- 
ing for CBS. 

Mr. Hausman, who joined the 
network in its legal department in 
1938, has been director of the per- 
sonnel relations department since 
1946, with general responsibility 
for all CBS labor negotiations. 

Mr. Lodge, a senior member of 
the Institute of Radio Engineers 
and chairman of the panel on ra- 
dio wave propagation of the Radio 
Technical Planning Board, is a 
graduate of the Massachusetts In- 
stitute of Technology. He was with 
Bell Telephone Laboratories for 
two years prior to joining CBS. 

Mr. Hausman, a graduate of 
Harvard Law School in 1 9 3 7 , 

served in the New York law firm 
of Littleton & Levy for a year be- 
fore joining CBS. 

Ontario Golf Meet 
TORONTO and Southern Onta- 
rio station and agency executives 
will hold the Second Ontario Radio 
Golf Tournament at Lakeview 
Golf Club near Toronto ón June 
18. This is the largest summer so- 
cial affair in Canadian radio, and 
grew from the Canadian Broad- 
casting Corp. annual golf tourna- 
ment to which the industry in 
general was also invited. It has 
now become so big that it is an in- 
dustrywide tournament. Chairman 
is Spence Caldwell of All- Canada 
Radio Facilities, Toronto. 

55 Vice Presidents 
THE ELECTION of two new 
vice presidents at CBS 
brought to 55 the total of 
vice presidents now employed 
at the four major networks, 
or enough to keep Fred Allen 
amply provided with material 
until another target comes 
along. 

CBS has 17, ABC 16, NBC 
15, and Mutual, whose gigan- 
tism extends mostly to the 
number of its affiliates, has 
seven. Forty -six of the vice 
presidents make their head- 
quarters in New York. 

CAB Price Formula 
REGIONAL MEETINGS are to be 
held in the next few months by 
Canadian Assn. of Broadcasters to 
discuss a formula for handling price 
mentions successfully. Following 
elimination of ban on price men- 
tions at CBC board of governors 
May meeting at Montreal, effective 
Sept. 1 for six months trial period, 
CAB members will get together to 
develop a method of working out 
a price mention formula which will 
make price mentions on the air of 
permanent value and service to 
listeners, stations and advertisers. 

WNHC -TV PROGRAMS 
TO START THIS WEEK 
WNHC -TV New Haven was broad- 
casting test patterns last week and 
expected to start program service 
sometime this week. Full schedule 
of DuMont network video shows 
will be used pending completion of 
studios and remote equipment 
which is anticipated by early July. 
At that time station will supple- 
ment the DuMont schedule with 
its own programs, starting with 
a New Haven Television Day cele- 
bration in which the Governor of 
Connecticut and other political and 
business leaders are expected to 
take part. 

Owner of WNHC -TV is Elm 
City Broadcasting Corp., which also 
owns WNHC and WNHC -FM. Vi- 
deo transmitter is located on Gay- 
lord Mountain, one of the highest 
points in Southern Connecticut and 
11 miles from the station's head- 
quarters in downtown New Haven. 
DuMont programs are received at 
the transmitter via microwave re- 
lay system installed by DuMont 
engineers, with a relay station at 
Oxford, Conn. picking up the sig- 
nals from the DuMont key station, 
WABD New York, and sending 
them to WNHC -TV. 

New Business 
(Continued from page 14) 

for 26 weeks, Chuck Wagon Tales on Columbia Pacific Network. Program 
packaged by Des Autels and Graham, Hollywood. Agency: Makelim 
Assoc., Hollywood. 
GENERAL FOODS Corp., New York (Jell -O) will sponsor Meredith 
Willson in new series starting Oct. 5 on ABC, Tues. 7:30 -8 p.m. Young 
& Rubicam, New York, is agency. 
ELECTRIC COMPANIES Adv. Co. signs Helen Hayes as feature star 
on Electric Theatre on CBS, effective Oct. 3. Agency: N. W. Ayer & Son, 
New York. 

.4dp8opla 
WILLIAM W. PROUT, former account executive at Hanly, Hicks & 

Montgomery, New York, joins General Foods Corp., New York, as 
associate advertising manager for Log Cabin Syrup, LaFrance Bluing 
Flakes, and Satina Ironing Aid. 
R. C. SCRIVENER, advertising manager of Bell Telephone Co. of Cana- 
da, Montreal, named director of Assn. of Canadian Advertisers, re- 
placing the late D. E. BANKART of Northern Electric Co., Montreal. 
E. H. WOODLEY appointed advertising manager of Northern Electric 
Co. replacing Mr. Bankart with that firm. 

COLUMBUS GEORGIA 

Day 
and 

Night 5000 WATTS 

More POWER -ful than ever! 
NATIONALLY REPRESENTED BY 

GEORGE P. HOLLINGBERY CO. 
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HOMES as low as 

28G a thousand 

of, 
Potential radio homes, that is! 

You know how it is with local radio 
advertisers: they can measure, by 
actual sales results, the 
effectiveness of their broadcasting 
on a given station. Well, CFRB's 
local advertisers report pretty solid 
success. You can easily check on 
that. We've published some of 

their statements. 
... And one big reason for any 

advertiser's success on CFRB is 

simply this; you reach more homes 

on CFRB, for every Dollar you spend. 
You can see this for yourself, 

by comparing CFRB's Bureau 
of Broadcast Measurement 

standing, and Elliott- Haynes 
ratings, with those of other 
stations in the Toronto area. 

A breakdown of latest figures 
shows that on CFRB after 7 p.m., 
you buy 1000 potential radio 
homes for Mc. 

You buy 1000 potential homes 
between 6 and 7 p.m. on 
CFRB for 36c. 

At other times on CFRB you 
buy 1000 potential homes for 28c. 

So- invest your radio dollar 
on CFRB. You'll reach more 
homes in Canada's richest market. 
You'll get results! 

Ontario's favourite 
radio station 

CFRB 
TORONTO 

Representatives: United States: Adam J. Young Jr. Incorporated Canada: All- Canada Radio Facilities Limited. 



ANNOUNCING THE GENERAL ELECTRIC S -T BROADCAST SYSTEM! 
With it - your signal from studio to transmitter 

now rides on air! 
With it -your problems of outages due to weather 

or rugged terrain are solved! Sleet storms, fires or 
floods can damage studio to transmitter transmission 
lines or cables -but not micro -wave transmission from 
G -E S -T broadcast system. There are no transmission 
lines or cables. 

With it -you can select the best site for your station 
with increased assurance of reliable program service! 

-,a 

The new General Electric S -T Link equipment is 

easily installed and occupies remarkably little studio 
space. A product of the research and engineering skills 
assembled at Electronics Park, this system is another 
General Electric contribution to better broadcasting. 

Broadcasters, station managers and engineers will 
want all the facts. 

Your nearest G -E office can give them to you. Call 
there, or write: General Electric Company, Transmitter 
Division, Electronics Park, Syracuse, New York. 

Limiting 
Amplifier designed 

by 

General Electric for efficiency 

plus. Like all G-E audio rá 
cobi- 

ment, it fits into stando 

net rack. 

G -E two -studio Consolette con- 

tains all controls needed for 

split- second control of two 

dio an announce booth, 
stutwo 

tsurnto, bles, eight remote 

lines. 

TRANSMITTER 
Conservatively 

d;ast. 

atively rated 10 watts output. Continuously 

to 10 watts, for maximum tube life. 

able I 

Remarkably 
easy installation. within its cabinet. 

Single unit. 
is complete wi 

Sing t Entire 
done under 

indoor conditions. 

All maintenance 
d °ne under comfortable 

fion: 675 watts total input. 
test equipment. 

power consumption: without special 
Low P and adj controls immedi- 

ately 

Con aced All meter and tuning 

Instant accessibility. 
safety to personnel. 

ately at hand when front doors are open. 

Rear doors interlocked 
for maximum 

to change tubes. in nose of 

Simple and 

overload 
with automatic reclosure i 

Full 
aP 

supply failure. mounting. 
momentary p cabinet rack 

External pre -emphasis 
unit for 

WHAT THE SYSTEM DOES FOR YOU . 

Operates in band 920 to 960 MC. This includes the 
band permanently assigned by FCC for S -T broad- 
cast service. 
Permits you to meet all FCC FM broadcast system 
requirements. 
Remote controlled over single -pair telephone line. 
Uses standard type "N" RF fittings throughout. 

Provides high fidelity performance: 
-Less than 1% distortion from 50 to 15,000 Cycles. 
-Noise level better than 65 db. 
-Frequency response well within t 1 db from 50 

to 15,000 cycles. 

Designed for unattended remote operation. 



or spendable hroudcustînq 

S -T RECEIVER 
Double- conversion 

superhetero- 

dyne circuit, fully crystal con- 

trolled for maximum 
long -term 

frequency 
stability. 

Standard receiver tubes through- 

out. _95 db below 1 watt 
spec 
specified system performance). 

(for sp I 135 watts. 

Total power input only 

Compactly 
assembled 

inch cabinet 
for mount- 

ing in standard 

rack. ore made 

All tuning adjustments 

from the front. 

5 -T ANTENNAS 
404nch reinforced 

aluminum paraboloid, 

with dipole feed. 
15.3 db over 

Power gain each antenna 

standard dipole. Total gain 30.6 db. 

standing-wave 
ratio over full frequency 

Low (920.960 MC) without adjustment. 

rang construction permits 
mounting I member 

Twm 
attachment ent to single structural 
attachm 

or pole. 

Easy to install and aim. 

Fully protected 
from adverse effects of 

icing. 
100 m.Ph wind loading. 

Designed for 

10 -KW FM Transmitter. 
A 

famous member of a famous 

family. Skillfully engineered 

and sturdily built -a depend- 

able unit that has helped to 

bring continuing 
FM leader- 

ship to General Electric. 

Circular FM Antenna -with 

vides high power gain 

low wind loading. This strong 

"Doughnut" antenna is avail- 

able in I, 2, 4, 6 and 8 bay 

models. 

ATLANTA 3, GA. 
187 Spring Street 

Walnut 9767 
BOSTON I. MASS. 

140 Federal Street 
Hubbard 1800 

CHICAGO 54, ILL. 
1122 Merchandise Mart 

Whitehall 3915 
CINCINNATI 2. OHIO 

215 W. 3rd Street 
Parkway 3431 

DALLAS 2, TEXAS 
1801 N. Lamar Street 

LD 224 
DENVER 2, COLO. 

650 17th Street 
Keystone 7171 

KANSAS CITY 6. MO. 
106 W. 14th Street 

Victor 9745 

CLEVELAND 4, OHIO 
710 Williamson Bldg. 
Euclid 8 Public Square 

Superior 6822 

LOS ANGELES 14, CALIF. 
Suite 1300 -1301 

Security Title Insurance Bldg. 
530 West Sixth Street 

Trinity 3417 

MINNEAPOLIS 2, MINN. 
12 Sixth Street 

Main 2541 

NEW YORK 22, N. Y. 
570 Lexington Avenue 

Wickersham 2 -1311 

PHILADELPHIA 2, PA. 
1405 Locust Street 
Pennypacker 5.9000 

SYRACUSE 1, N. Y.- Syracuse 6 -4411 

LEADER IN RADIO, TELEVISION AND ELECTRONICS 

GENERAL 

SAN FRANCISCO 4, CALIF. 
235 Montgomery Street 

Douglas 3740 
SCHENECTADY, N. Y. 

Bldg. 267, Rm. 105 
Schenectady 4.2211 
SEATTLE 4, WASH. 

710 Second Avenue 
Main 7100 

WASHINGTON 5, D. C. 
806 15th Street N. W. 

Executive 36N 

ELECTRIC 

For fast service 
call G. E. 



The Texas Rangers, America's 
oremost singers of Western tunes, 
re ready for the big summer 
undup_The roundup to bring 

their large audience direct to your 
pales room. The Texas Rangers 
have a wide selection of favorite 
tunes, transcribed for top quality. 
Their hundreds of selections are 
as flexible as live talent. You can 
spot your sales messages to your 
own needs. In short, you are 
adding the Texas Rangers to your 
sales force. The price is scaled to 
fit your market and your station. 
You'll be highly pleased in songs 
and music... and in sales. 

Wire, Write or Phone for 
Complete Details 

THE A, 

AN 
ARTHUR B. CHURCH PRODUCTION 

KANSAS CITY 1. MO. 
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FRED HOLT, former newscaster for 
WIRE Indianapolis, has Joined 
WCKY Cincinnati, as night news- 

caster. He also will conduct series of 
public appearances before service and 
civic organizations for WCKY. During 
past year he has been teaching "Radio 
and Speech" and "Introduction to Ra- 
dio" at Jordon Butler U. 
BUD STAPLETON, news editor of 
WNDR Syracuse, N. Y., has been ap- 
pointed Syracuse representative for In- 
ternational News Service. 
JAMES BULL, formerly with WTMV E. 
St. Louis, Ill., has Joined news depart- 
ment of KROK St. Louis, replacing 
GIL RAPP on night shift. 
HAL TOTTEN, WGN Chicago farm di- 
rector, is on a 2,100 -mile trip to top 
U. 8. agriculture centers. He plans to 
make 150 tape and wire- recorded inter- 
views for future broadcasts. 
BAROOYR ZORTHIAN, senior news 
writer, CBS shortwave department. and 
Margaret Aylaian of New York City, 
were married June 6. 

BOB SMITH, NBC sports writer, is the 
father of a boy, Douglas Albert, born 
June 5, in New York Hospital. 

Program in 'Record' 
PORTIONS OF WGN Chicago's "Your 
Right To Say It" broadcast on peace 
ln the Middle East were introduced in- 
to the Congressional Record of the 80th 
Congress by Rep. Lawrence H. Smith 
R. Wis.), one of the program's guest 

speakers. 

25TH A N N I V E R S A R Y K F H , W I C H I T A , K A N S A S 

5000 WATTS DAY AND NIGHT 

TUNE -OUTS ARE A MENACE 
Twenty -five years ago when broadcasting was young 
(KFH started then) it was a common experience to have 
very poor programs bring in gratifying returns. Since 
then, because more programs are available on every 
radio dial, KFH has learned the importance of ENTER- 

TAINMENT to hold its audience; if you don't give them 
what they want, they tune you out - quickly. 

ARE YOU PAYING FOR TUNE -OUTS 
IN WICHITA? 

The chances ore, your lost audience has tuned -IN 
station KFH; we'll do our best to find a spot to get your. 

message to them. Just call in a Petry man, he 
Ghas the complete KFH story. If you wish, he will 

send the KFH open time schedule addressed to 
your personal attention. 

TOP HOOPERATED OUTLET FOR YOUR ADVERTISING MESSAGE 

CBS IN WICHITA, KANSAS, 1330 Kc. 

KFH IS THE RADIO VOICE 
OF THE WICHITA EAGLE 

REPRESENTED NATIONALLY BY PETRY 
11C 
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AMA Meet Opens 
Today in Capital 
MARKETING aspects of the 
"Voice of America" will feature 
the two -day conference of. the 
American Marketing Assn. open- 
ing this morning (June 14) at the 
Statler Hotel, Washington, with 
some 500 leaders in industrial mar- 
ket planning, analysis and research 
meeting with U. S. executives and 
university officials. 

The international broadcast proj- 
ect will be discussed by George V. 
Allen, Assistant Secretary of State 
for Public Affairs, at the Tuesday 
evening dinner. Chairman of the 
discussion, titled "The Voice of 
America as a Market Medium," 
will be Wroe Alderson, AMA presi- 
dent. 

J. C. Capt, director of the Bu- 
reau of the Census, is scheduled to 
preside at a Monday morning pan- 
el on government aids for market 
analysis. Mr. Capt was ill last 
week but the bureau said one of its 
top officials would appear if he 
could not fill the engagement. 

Robert E. Freer, Federal Trade 
Commission chairman, will be a 
speaker at a panel on non -deceptive 
advertising, with Sen. Joseph C. 
O'Mahoney (D -Wyo.) presiding. 

The conference is the first of its 
kind since 1938. 

BARON LEAVES FCC; 
JOINING SCHARFELD 
THEODORE BARON, acting chief 
of FCC Law Dept.'s Motions and 
Rehearings Section, Broadcast Di- 

vision, has re- 
signed to join the 
Washington 1 a w 
firm o f Arthur 
W. Scharfeld to- 
d a y (Monday). 
H i s resignation 
from the Commis- 
sion was effective 
June 9 [CLOSED 
CIRCUIT, June 7]. 

Mr. Baron i s 
to be succeeded 

at FCC by Robert H. Alford who 
has been with the Commission sev- 
eral years except for a brief period 
last fall. 

Mr. Baron joined FCC in July 
1946, assigned to the AM and New 
Facilities Section. He subsequently 
switched to the Motions and Re- 
hearings Section, becoming acting 
chief of that section in October 
1947. During the war Mr. Baron 
served in the Infantry and was 
retired in 1946 as first lieutenant. 
He had entered the Army in 1942 
and served for some time as a trial 
judge advocate. 

He received his A.B. degree from 
Washington U., St. Louis, in 1938 
and took his LLB there in 1941. 
That same year Mr. Baron became 
member of the Missouri bar, en- 
gaging in private practice. He also 
did graduate work for a year at 
Yale Law School under a Sterling 
Fellowship, While at Washington 
U. he was editor of that school's 
Law Review. 

Mr, Baron 

CIVIC applications of video are discussed 
by new officers of Pittsburgh Radio and 
Television Club and Pittsburgh Mayor 
David Lawrence, seated (I), with Taylor 
Urquhart, club's third vice president and 
television director of W. Earl Bothwell Inc. 
Standing It to rl are Richard C. Bachman, 
club president and Bothwell Agency vice 
president, and George Young, first vice 
president and WPGH Pittsburgh manager. 

MUSIC MAGAZINE POLL 
GIVES NBC TOP HONOR 
IN ITS FIFTH annual national 
radio poll, Musical America named 
NBC for the second year as the 
network which has "most faithfully 
served the cause of serious music." 
Also, Arturo Toscanini's produc- 
tion of Verdi's Othello on the NBC 
Symphony was chosen as the top 
musical event of the year. 

When questioned on television, 
74% of the 600 persons surveyed 
favored televising existing radio 
programs, while 97% suggested 
that the medium should develop 
new types of musical programs. 
Opera was a suggested favorite. 

Four winners who have been con- 
sistently named favorites in the five 
years of voting were Conductor 
Toscanini, Singer Marian Ander- 
son, The Telephone Hour on NBC 
and Milton Cross, ABC announcer- 
commentator. 

The complete list of winners: 
Symphony orchestra -New York Phil- 

harmonic- Symphony, CBS; symphony 
conductor (regular)-Arturo Toscanini. 
NBC; symphony conductor Iguestl- 
Bruno Walter; concert and program 
conductor -Frank Black, NBC -CBS; or- 
chestra with guest soloists- "Telephone 
Hour " NBC; program with featured artists- "Voice of Firestone," NBC; con- 
cert orchestra- Columbia Concert Or- 
chestra, CBS; the lighter side- "Amer- 
ican Album of Familiar Music," NBC; 
vocal ensemble -"Collegiate Chorale," 
no specific network; instrumental en- 
semble- "First Plano Quartet," NBC; 
instrumentalists - pianist, Artur Rub- 
instein; violinist, Jascha Heifetz; or- 
ganist, E. Power Biggs, CBS; woman 
singer (regular(- Eleanor Steber, NBC; 
woman singer (occasional) -Marian An- 
derson; man singer I regular) -James 
Melton, NBC -CBS; man singer tocca- 
sionall -Ezio Pinza; of educational 
character -"Gateways to Music," CBS; 
announcer -commentator -Milton Cross. 
ABC, and best script material- Metro- 
politan Opera Intermission features, 
ABC. f, BARBERRY ROOM 

RADIO EXECUTIVES 
meet to enjoy 

Expert French Cuisine 
19 E. 52nd St., NYC PLAZA 3 -5800 
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NOW AVAILABLE 
fo 

RADIO 
and 

TELEVISION 

STATIONS 
A Completely New and Different Library Service 

9eateetc:(49: 
Full Range Recording 

30 to 14,000 c.p.s. 
No Distracting Surface Noise 

Instrumental Selections Only 
No Vocals 

10 Inch, 78 RPM Discs 

Forty Different Instrumental Groups 

Best Known Standards and Hits of The Day 

A Basic Library Plus Additional Monthly Releases 

Complete Catalogue 
Alphabetical by title, 
Numerical and Alphabetical by artists 

A Division Of 
oration 

The London Gramophone 
Corporation 
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For Further Details: 

LONDON FULL RANGE LIBRARY SERVICE 

16 West 22nd St., New York 10, N. Y. 

Jane 14, 1948 
Page 63 



NOW... For the 

Zie 
YOU CAN DOMINATE 

avelWEST 

MICHIGAN 

WITH WLflV 

UILflu -Fm 

1. GRAND RAPIDS 

This is the most rapidly growing FM 

market in the country because, as you 
know, in this area only FM gives a 

strong, clear, interference -free signal 
that every advertiser wants. With our 
high popularity ABC and local pro- 
grams, it covers the entire area of 
our important market. Let us give you 
full details . . . facts and figures. 
Take advantage of present low con. 
tract rates. Contact us now. 

Now 3,000 watts. Soon 57,000. 
ABC Network 

KEELER BUILDING, GRAND RAPIDS, MICHIGAN 
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Colman Is First Film Star 
In New Television Pool 
RONALD COLMAN became the 
first major movie star to venture 
into the television film pool last 
week with disclosure that he had 
been signed by Ben Finney for 
production of 26 open end film 
half hours. 

Although it is reported that 
Mr. Finney expects to shoot the 
series starting in August, it was 
unlikely that the total series would 
be shot in anticipation of a spon- 
sor. It is the general feeling that 
only one or two will be made with 
a view to interesting sponsorship. 

In addition, Mr. Colman is to 
narrate another 26 week film se- 
ries plus the set he will act in, 
although negotiations had not been 
completed yet. Films would be shot 
on the Hal Roach lot. 

Flood Aid 
(Continued front page 25) 

Portland between American Red 
Cross and Portland stations, 
KOIN's staff is meeting with all 
agencies involved in rehabilitation 
to help carry out this job. One of 
those participating in the project 
is George Wann of the KOIN news 
staff who lost everything in the 
flood except the clothes he was 
wearing. 

While staffers of KOIN were 
covering activities June 2 at Van - 
port a helicopter crashed almost 
in their laps. Equipment was 
loaded quickly into the station 
wagon and in a few minutes the 
survivors, Coast Guard Lt. Bill 
Williams and Life Photographer 
Johnny Flores., were being inter- 
viewed. Tape was rushed back to 
the studios and broadcast within 
an hour after the crash. 

Newscasters of CBC's Vancouver 
studios worked as a team in 
gathering news of floods in Fraser 
River area of British Columbia. 
Newcasts were aired at least six 
times a day through CBR Van- 
couver and CBC networks. Much 
studio news handling was done by 
program personnel while news 
staff was in flood area. 

CKNW New Westminster, B. C., 
carried hourly newscasts, 24 hours 
a day, and interrupted all pro- 
grams for flood flashes. Porch of 
CKNW's transmitter house has 
been used as 24- hour -a -day canteen 
to feed dyke workers. 

KFBK Sacramento, Calif., cover- 
ed Portland flood with its own staff. 
Three members went up on an Air 
Forces transport plane which was 
taking clothing contributed by em- 
ployes of McClellan Field. Wire - 
recorded interviews were made and 
broadcast was fed to five other 
stations. Drive to raise donations 
for flood victims was also con- 
ducted in cooperation with Ameri- 
can Red Cross. 

FIFTEEN -CENT dividend has been an- 
nounced by Admiral Corp.. payable to 
stockholders of record June 30. Sales 
are reported at an all -time high, with 
demand for video receivers exceeding 
production capacity. 

I 

IGRAPH -0 -GRID 
Football Score Chart 

Again Available 

GRAPH -O -GRID, station promo- 
tion plan, is now being promoted 
by WITH Baltimore through three-. 
color booklet. Sold on an exclusive 
franchise basis, Graph -O -Grid is 
a football score chart imprinted 
with station promotion. Each chart 
is approximately 13 by 24 inches 
and contains space to follow and 
score all four quarters of a foot- 
ball game. 

In lots of 5,000 to 49,000 Graph - 
0 -Grid costs stations six cents each. 
They can in turn be sold to stores 
at the same price and then sold 
to the public at ten cents. Station 
recovers its investment and by 
plugging their availability on the 
air has a chance to show potential 
sponsors the ability of radio to sell. 
Full details on Graph -O -Grid are 
available from Tom Tinsley, 
WITH, 7 East Lexington St., Bal- 
timore, Md. Orders must be in by 
July 10. 

WRXL Deleted 
PERMIT and call letters of WRXL 
Grenada, Miss., were reported de- 
leted last week by FCC as the au- 
thorization had expired and the 
station had not filed for modifica- 
tion of its permit. Grant initially 
had been issued in June 1947 to 
Robin Weaver, secretary of the 
Clarksdale (Miss.) Chamber of 
Commerce, trading as Grenada 
Broadcasting Co. Condition of 
grant was that station file for modi- 
fication regarding site of transmit- 
ter and antenna [BROADCASTING, 
June 16, 1947]. 

FCC's Facsimile 
(Continued front page 24) 

3. The number of scanning lines per 
minute shall be 360. 

4. The line -use ratio shall be 7/8 or 
315° of the full scanning cycle. 

5. The 1/8 cycle or 45° not included 
In the available scanning line shall 
be divided into 3 equal parts, the 
first 15° being used for transmission 
at approximately white level, the 
second 15° for transmission at ap- 
proximately black level, and the 
third 15° for transmission at ap- 
proximately white level. 

6. An interval of not more than 12 
seconds shall be available between 
two pages of subject copy, for the 
transmission of a page- separation 
signal and /or other services. 

7. Amplitude modulation of subcarrier 
shall be used. 

8. Subcarrier modulation shall nor- 
mally vary approximately linearly 
with the optical density of the sub- 
ject copy. 

9. Negative modulation shall be used, 
i.e., maximum subcarrler amplitude 
and maximum radio frequency 
swing on black. 

30. Subcarrier noise level shall be 
maintained at least 30 db below 
maximum (black) picture modula- 
tion level, at the radio transmitter 
input. 

FEDERAL COMMUNICATIONS 
COMMISSION 

T. J. Slowie 
Secretary 

Commissioner Jones believes that 
Facsmile broadcasting ought to be per- 
mitted on a commercial basis; however, 
he believes the licensee should be 
allowed to broadcast multiplex or sim- 
plex from 12:00 midnight to 6:00 a.m. 
and to broadcast simplex only from 6:00 
a.m. to 12:00 midnight. In the period 
6:00 a.m. to 12:00 midnight simplex 
broadcasting should not exceed one- 
fourth of the aural broadcasting time. 
Adopted: June 9, 1948 
Released: June 10, 1948 

TV FIRM SPONSORING 
TELEVISION PROGRAM 
THE AUSTIN CO., engineers and 
builders of television studios and 
transmitters, will become a spon- 
sor of video tonight, June 14, when 
23 stations air a weekly five -min- 
ute program, Television Televised. 

Endorsement of the industry will 
be given by Austin, which plans a 
five -minute program, once a week 
for five weeks. The films, produced 
in Cleveland, Austin home office, 
depict the inside workings of tele- 
vision and how a video show is 
produced. 

All of the following stations will 
telecast the series Monday evenings 
with the exception of WEWS -TV 
Cleveland, which has scheduled the 
programs for Tuesdays: 

WNBT, WCBS -TV and WABD -TV New 
York, WPTZ -TV and WCAU -TV and 
WFRL -TV Philadelphia, WMAL -TV and 
WNBW -TV and WTTG -TV Washington, 
WMAR -TV and WBAL -TV Baltimore, 
WBZ -TV Boston, WRGB -TV Schenec- 
tady, WEWS -TV Cleveland, WLWT -TV 
Cincinnati, WWJ -TV Detroit, WBKB -TV 
and WGN -TV Chicago. WTMJ -TV Mil- 
waukee, 10313-TV St. Louis, KSTP -TV 
Minneapolis -St. Paul and KTLA and 
KTSL -TV Los Angeles. 

Summer Rate Offered 
WABD New York, DuMont TV 
station, is offering its sustaining 
programs for summertime sposor- 
ship at a 50% discount. Bargain 
applies to programs only, facilities 
charges to remain at card rate, 
and reduced program charges are 
to extend only through summer 
months, with advertisers paying 
full program price if they wish to 
continue through the fall and win- 
ter. Programs not picked up at 
bargain rates will probably be 
dropped and replaced by other and 
perhaps more salable shows. 

Durr Farewell 
CLIFFORD J. DURR, retiring as 
an FCC Commissioner at the end 
of his term on June 30, will be 
guest of honor at a farewell lunch- 
eon to be held June 19 under the 
sponsorship of the Washington 
chapters of the National Lawyers 
Guild. Speakers will include FCC 
Chairman Wayne Coy; Thurman 
Arnold, former Assistant Attorney 
General, and Sen. Claude Pepper 
(D- Fla.). The luncheon will be at 
Hotel Washington. 

CANADA'S 
yøURT# 
MAR K ET 
WINNIPEG 

A "MUST "BUY 

rftv r4 
630 KC.NOW 5000 WATTS 

REPRESENTATIVE: WEED & CO. 
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WG 
selects ANDREW Television 

Transmission Line 
and ANDREW 

Installation Service 

Many of America's new television stations are se- 
lecting Andrew equipment because of the efficiency 
of Andrew's flanged coaxial transmission line and 
the added advantage of having Andrew consulting 
engineers install it. 

Because each television installation poses its own 
different, individual problem, those stations selecting 
Andrew have two big advantages: 1) they obtain 
transmission line and accessories specially designed 
for television, and 2) specialized Andrew consulting 
engineers are available to direct the installation. 
These engineers have both the special instruments 
and the experience to engineer all or any part of the 
construction of a television station. NO OTHER 
TRANSMISSION LINE MANUFACTURER OF- 
FERS YOU THIS COMPLETE INSTALLATION 
SERVICE! 

Andrew TV transmission line meets official RMA 
standards and is specially designed for television. 
Mechanically, it's held to close television tolerances 
assuring an essentially "flat" transmission line system. 

Fabricated in twenty foot lengths with brass con- 
nector flanges silver brazed to the ends, sections 
can be easily bolted together with only a couple of 
small wrenches. Flanges are fitted with gaskets so 
that a completely solderless, gas -tight installation 
results. Markings on the outer conductor indicate 
where twenty foot sections may be cut to maintain 
the characteristic 51.5 ohm impedance. 

WANT A TELEVISION STATION DESIGNED 
AND BUILT - FROM THE GROUND UP? 

LET ANDREW DO IT! 

Write today for full details. Andrew will get you on the air. 

Television antenna of WGNTV- Chicago's newest and 
most powerful television station -showing Andrew 
1.5/8" flanged television transmission line. 

TRANSMISSION LINES FOR AM, FM, TV DIRECTIONAL ANTENNA EQUIPMENT ANTENNA TUNING UNITS TOWER LIGHTING EQUIPMENT CONSULTING ENGINEERING SERVICE 
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FIRST 

The 40th retail market 

DAVENPORT 
ROCK ISLAND 
M O L I N E 

LAST MOLINE 

"Third station in the 

country to maintain 
regular daily 
broadcasts." 

HSAKILIS 

PAUL 

CHICAGO 

OMAHA 

SI LOWS 

WOC WOC-FM 
5,000 Wafts, 1420 Kc. 

BASIC NBC Affiliate 
Col. B. J. Palmer, Pres. 

Buryl Lottridge, Mgr. 

DAVENPORT, IOWA 
National Representatives: 

FREE & PETERS, Inc. 
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FINCH READIES PAID 
FAX PLANS FOR JULY 
CAPT. W. G. H. FINCH, following 
the FCC's facsimile decision (story 
on page 24), declared that his sta- 
tion, WGHF New York, would 
pioneer with the first paid facsimile 
program on July 15. He said the 
transmissions, for local sponsors, 
would comprise four quarter -hour 
editions daily at hours and rates 
not yet determined. 

The paper, Capt. Finch added, 
will be called Air Press, a name 
he has used since experimental 
fax demonstrations at the New 
York World's Fair. Production 
has already begun on 5,000 record- 
ers and immediate delivery can be 
made of "a substantial number" 
of scanning units for stations. 

The statement, in part, from the 
Finch organization following the 
FCC's action follows: 

"A daily new magazine, replete with 
articles, features, pictures, drawings, 
graphs, comics and advertisements in 
full colors recorded in the home at a 
cost a little more than its newsstand 
price would be is predicted by Capt. W. 
G. H. Finch, owner and operator of 
WGHF New York, following the FCC 
announcement that facsimile broadcast- 
ing may now go commercial. 

"Capt. Finch stated that WGHF will 
be the first on the air with facsimile 
in color. 

"Finch station W2XBF was the orig- 
inal facsimile experimental station li- 
censed 11 years ago . . . when the FCC 
desired to encourage such programs on 

Upcoming 

June 21 -24: Republican National Con- 
vention, Philadelphia. 

June 21 -25: American Institute of Elec- 
trical Engineers, summer general 
meeting, Mexico City, Mex. 

June 22 -23: National Retail Dry Goods 
Assn., promotion and display clinic, 
Hotel Pennsylvania. New York. 

June 23 -24: Missouri State Broadcasters 
Assn., organizational meeting of Mis- 
souri station managers. 

June 23 -26: Newspaper Advertising Ex- 
ecutives Assn., summer conference. 
Chateau Frontenac, Quebec, Canada. 

June 25 -26: Kentucky Broadcasters 
Assn., spring meeting, Seelback Hotel, 
Louisville, Ky. 

June 30 -July 9: Inter -American Assn. 
of Broadcasters Congress, Buenos 
Aires. 

the air to test public acceptance. Capt. 
Finch declared that the only thing 
holding back wide public acceptance of 
this new radio medium was the avail- 
ability of an inexpensive recorder for 
utilizing ordinary untreated paper. This 
type of recording device now has come 
out of the laboratory and not only 
provides black and white recording on 
ordinary paper but does so in full col- 
ors. As yet no price has been announced 
for the color facsimile recorder, as it 
is known, but it is believed to be in 
the neighborhood of $100 -$150. A slight 
modification of the average broadcast 
transmitter will be necessary to trans- 
mit color facsimile. For this purpose 
the Finch Co. is producing a broadcast 
station unit that will be placed on the 
market a little in advance of the re- 
corder so that station owners and op- 
erators will have an opportunity to 
familiarize themselves with the use of 
the color facsimile process. These sta- 
tion units will be sold at about $1500 
per unit." 

Open Mike 
(Lettera are welcomed. The editors reserve the right to use only the 

most pertinent portions.) 

Thanks From an FMer 
EDITOR, BROADCASTING: 

Please accept the thanks of a 
struggling FM independent broad- 
caster for your sound, logical edi- 
torial "TV Arithmetic" in the 
[May 10] issue of BROADCASTING. 

FM is still the unwanted step- 
child of broadcasting, and the en- 
thusiastic manner in which the 
large broadcasting interests are 
pushing TV is serving to throw 
just another obstacle in the path of 
FM. But the blame for the slow de- 
velopment of FM cannot entirely 
be placed on the shoulders of TV 
or AM. 

Just as long as some FM broad- 
casters follow their current policy 
of merely skimming the edge of 
FCC minimum requirements, doing 
a sloppy job of programming... , 

Paul W. Reed 
Manager 
WFAH Alliance, Ohio 

* * * 

Mr. Heffron Disagrees 
EDITOR, BROADCASTING: 

In your lead editorial for May 
24 you express tremendous grati- 
fication in Wayne Coy's NAB Con- 
vention speech, and add: "There 
was nary a mention of the Blue 
Book, of regulation, or of profits." 
But according to the text of the 
talk released by FCC, Mr. Coy 
said, "radio frequencies are among 

the most valuable resources that 
the American people own today 

Since these channels are pub- 
lic property, the deciding factor 
in determining . who shall be 
entrusted with a channel . .. must 
be the public interest ... this plan 
of lending these publicly -owned 
frequencies for private use has 
been profitable . an enterprise 
invested with such vast public in- 
terest should not be, and cannot 
be, permitted to be exploited ex- 
clusively for private profit. I ap- 
plaud those who appreciate that 
they must operate their stations 
as public service institutions for 

Fax Standards 
(Continued from page 24) 

carried on in the range between 12,000 
and 15,000 cycles. 

Experiments, using 9.1 -inch recorders, 
have indicated that the background 
noise is slight and not objectionable. 
It appears that this system would be 
applicable to systems employing 82-inch 
recorders and that a higher sub -carrier 
frequency could be employed so that 
the modulating frequencies for fac- 
simile would generally be beyond the 
audible range. It is apparent that such 
a system of multiplexing could be car- 
ried on during part of the broadcast 
day without adverse effect on FM 
broadcasting since a well -rounded FM 
service will inevitably have some time 
devoted to programs which do not re- 
quire the full tonal response of which 
FM is capable, e.g., talks, plays, dis- 
cussions, etc. 

The Commission's decision was 
lauded by John V. L. Hogan, one 
of facsimile's pioneers and the 
owner of Radio Inventions and 
Faximile Inc., and by Philip G. 
Loucks, Washington counsel for 
the Hogan interests, who has been 
closely concerned with develop- 
ment of the art for the last 15 
years. Capt. W. G. H. Finch of 
Finch Telecommunications, another 
pioneer, greeted the decision with 
an announcement that his WGHF 
New York would offer the first 
paid facsimile programs to local 
sponsors on July 15. 

The 11 authorized experimental 
facsimile stations include two op- 
erating under licenses - one by 
WBNS Columbus, Ohio, and one 
by WHAS Louisville -and nine 
operated by FM stations under 
temporary authorizations: WGHF 
New York; WCAU and WFIL 
Philadelphia; W Q A M Miami; 
KPRO Riverside, Calif.; WBBB 
Burlington, N. C.; WOCB New 
Bedford, Mass.; WAKR Akron, 
and KRSC Seattle. 

the community and the nation" 
(italics added). 

It seems to me that you have 
gone pretty far in passing over 
these highly significant passages, 
to be explained only by your de- 
termination to establish, at all 
costs, the notion that radio pro- 
grams should be completely free 
of public regulation. 

Edward J. Heffron 
New York 

EDITOR'S NOTE: Mr. Heffron makes 
no mention of our news coverage of 
Mr. Coy's address. There has been no 
complaint from Mr. Coy. 

HAWAII'S f 
1RST STAT/041 

HO /VOL UI 
Affiliated with THE HONOLULU ADVERTISERTRepreseeted by THE KATZ AGENCY, INC. 
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8 COMPIETE RADIO STATION 
(FOR 250 -WATT AMPLITUDE MODULATION) 

Announced at the NAB Convention in May, the GY -48 complete 250 watt AM radio station was indeed 
the talk of the show. Quality at every turn is self -evident to the engineering eye - -- assured performance 
through complete unification of all transmitting apparatus including wiring means proven results and 
"one spot" supplier responsibility. 

The GY -48 radio station includes transmitter, frequency and modulation monitor, limiter, control panel, 
monitoring loud speaker - -- everything wired and tested ready to attach to antenna and audio. Never has 
quality, eye value and convenience been so combined before - --and in so doing it does not cost you more 
- --but less. Write or wire for the new eight page booklet on the GY -48 and -- -watch Gates for the parade 
of new equipment releases. 

GATES RADIS COMPANY 
OFFICE & FACTORY 
QUINCE, ILLINOIS 

ewm no ow 

Washington, D. C.....Cates Radio Company, 13 E Street . W Tel. Met -0522 
Houston Houston Radio Supply Co., Clay at L Branch Tel, CA 9009 
Atlanta Specialty Distributing Co., 425 Pea htree St N, E..... Tel. AT -4406 
Montreal Canadian Marconi Company 

Los Angeles gates Radio Co., 574 Hargrave St., Inglewood Tel. OR -61075 
Export Westinghouse, 40 Wall St., New York City.. .......Tel. WH -34321 



GRAZIANO -ZALE FIGHT 
UNAVAILABLE FOR TV 
PLANS for televising the Graziano - 
Zale middleweight championship 
bout last week came to an abrupt 
end 9n Tuesday night, day before 
the fight was scheduled, when 
advance ticket sales totaled only 
$276,000, $74,000 less than the 
minimum specified by the promoter 
before video rights would be 
granted. P. Ballantine & Sons, 
Newark brewer, sponsor of the 
coast -to -coast broadcast of the bout 
on Mutual, was ready to sponsor 
a telecast on a six- station DuMont 
hookup as well, with $30,000 
offered for the video rights. 

But the tournament of cham- 
pions bout promoter declined to 
talk about television until $350,000 
worth of tickets had been sold and 
stood pat on that decision despite 
last minute pressure from DuMont 
officials, who were supported by. 

New Jersey political and business 
leaders. One word led to another 
less temperate one and by Wednes- 
day afternoon the chances of any 
video deal were definitely dead, 
despite the fact at that time that 
the bout might have to be post- 
poned because of unpropitious 
weather. 

WESTERN ELECTRIC Co. board on 
June 8 declared a dividend of 81.00 per 
share on outstanding capital stock pay- 
able on June 30 to stockholders of 
record June 24. 

AFM 
(Continued from page 25) 

means of preserving the cause of 
American labor. This was followed 
by the showing of newsreels of 
the AFM generalissimo in single 
combat with a House subcommittee 
in Washington. 

As if to sugar -coat Mr. Petrillo's 
uncommonly gloomy message, the 
convention had begun on a festive 
note provided by two Hawaiian 
members from Honolulu Local 677. 
The lady member did a hula to 
Ukelele accompaniment, and then 
draped bright orange leis around 
the necks of Mr. Petrillo and oth- 
er AFM dignitaries seated on the 
stage, bringing ribald comments 
from the floor. 

Milton Diamond, AFM general 
counsel, addressed the convention 
on Wednesday, after a one -day re- 
cess.'Mr. Diamond devoted his time 
to lavish praise of Mr. Petrillo, and 
to repeating in more elegant lan- 
guage the latter's lament that re- 
cording is killing live music: "This 
is no unthinking and obstinate tilt- 
ing between man and the unyield- 
ing windmill of technological prog- 
ress. No one yet has devised a way 
of making music without a fiddler 

Mr. Diamond was followed on 
the rostrum by Franklin D. Roose- 
velt Jr., a member of the law firm 

No one ever got to first place 

by waiting at the gate. And 
WSGN gives you a fast start with 

planned promotion, programming and serv- 

ice aimed to attract listeners in the rich 

Alabama market. Plan 

your race now 
over WSGN! 

ALABAMA'S BEST BUY FAR! 

THE NEWS- AGE - HERALD STATIONS 
Birmingham 2, Alabama Headley -Reed, National Reps. 
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of Poletti, Diamond, Freidin & Mac- 
Kay, one of the four law firms re- 
tained by the AFM. Mr. Roosevelt 
said it was a great privilege to 
work with the union "... for the 
continuation ... of the principles 
for which . my father gave so 
many years of his life." He praised 
the AFM for its "early rejection of 
Communism as just another form 
of reaction long before it became a 
national hysterical issue." When he 
finished a ten- minute speech the 
delegates gave the late President's 
son an ovation second only to those 
accorded Mr. Petrillo himself. 

Mr. Roosevelt was followed on 
the platform by Henry Kaiser, an- 
other AFM attorney, who dis- 
cussed the interstate commerce as- 
pects of the Lea Act and the. Taft - 
Härtle7r . Law, which --he .attacked 
heatedly. He advised the delegates 
to tell their locals to proceed in all 
cases "except those involving radio 
and Hollywood," as though the 
Taft -Hartley Law did not apply. 

The speaker who followed was 
still another big gun from the 
AFM legal battery. Caught up in 
the excitement of his oratory, he 
made two biting references to the 
evils of "the Hart- Taftley Bill," 
which convulsed the audience, to 
his bewilderment. 

Weber Continues Attack 
Mr. Petrillo then introduced his 

immediate predecessor as AFM 
president, Joe Weber, who taking 
his cue from the last speaker and 
improving somewhat on his tougue- 
twister, tore hammer and tongs in- 
to "Mr. Hart Taft and his col- 
leagues." Mr. Weber mentioned in 
passing that only two -fifths of the 
AFM's 232,000 members are full - 
time musicians. 

Mr. Weber, in his role as elder 
statesman of the AFM, also took 
the liberty of observing that while 
he did not always agree with Mr. 
Petrillo's conduct of the union's 
affairs, he was pleased to admit the 
latter never made a mistake "of 
the heart," and only seldom one "of 
the mind." This was the only hint 
during the convention that Mr. 
Petrillo's halo fits him a bit like 
a French Horn. 

Truman Speaks in L. A. 
PRES. TRUMAN'S address to be 
made today (June 14) before Los 
Angeles Press Club at Ambassador 
Hotel will be broadcast over entire 
ABC network and televised on 
KTLA Los Angeles from 1:30 -2 
p.m., PDT. Two other speeches 
made by the President on his cur- 
rent West Coast visit have also 
been aired, his "Foreign Policy" 
speech of June 12 from U. of Calif., 
Berkeley, over the four networks; 
and June 10 address on "Recla- 
mation, Conservation and Public 
Power" from Seattle, transcribed 
on full ABC network. 

PUPPET'S NEW LOOK 
Real -Life Story Even Funnier 

Than Fictional TV Tale 

NEW LOOK in Presidential puppet 
candidates was disclosed June 8 by 
Howdy Doody on Bob Smith Howdy 
Doody Show put on for the younger 
video viewers on NBC's television 
network, Tues.-Thurs.-Sat., 5 -6 
p.m. 

Absent from the program since 
May 11, the precocious puppet was 
supposedly on a Western tour as 
part of his campaign for the White 
House, a gag which had cost NBC 
dearly when an offer of Howdy 
Doody campaign buttons pulled 
almost 60,000 requests. In Holly- 
wood, the story went, he had seen 
his opponent, Mr. X, and had been 
so impressed with his looks that he 
(Howdy Doody) promptly arranged 

to have his own face lifted. 
Behind the fictional telecast tale 

was an even funnier real life story. 
Frank Paris, puppeteer and maker 
of the original Howdy Doody doll, 
got into an argument with NBC 
over wages and working conditions 
and walked out, taking his puppet 
and himself to WPIX (TV) New 
York. 

NBC, however, owns the pro- 
gram, whose fast- thinking conduc- 
tor, Bob Smith, cooked up the tour 
on a moment's notice to get by for 
that day's show and subsequently 
used the face -lifting story to do 
some face- saving all around. 

Film Council Speakers 
NORMAN BLACKBURN, na- 
tional director of video program- 
ming for NBC; Ed Evans, direc- 
tor of films for CBS; Kendall Fos- 
ter, television director of William 
Esty Co., and Gene Martel, East 
ern talent scout for Paramount 
Pictures and president, Screen 
Directors Guild, will be guest 
speakers at a dinner meeting of 
the National Television Film Coun- 
cil June 17 at the Williams Club, 
New York. Council was formed last 
winter to attempt to facilitate the 
production and distribution of 
films for television. 

LIBEL and 
SLANDER 

Invasion of Privacy 
Violation t of Copyright 

Plagiarism 
These daily hazards can be 

INSURED. 

We pioneered this field and now 
serve Newspapers and Broad. 
casters nationwide. Our EXCESS 
POLICY is adequate, effective 
and inexpensive. Write for de- 
tails and quotations. 

EMPLOYERS 
REINSURANCE 
CORPORATION 

INSURANCE EXCHANGE BLDG. 

KANSAS CITY, MISSOURI 
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ABC: 
BROADCASTING Telecasting 

KECA 
after only 8 years offers you 220% 

more listeners in Los Angeles, now 

the No. 3 market in the nation! 

Did you know that, since 1940, re- 
tail sales in metropolitan Los Angeles 
have increased 174% ... effective 
buying income has increased 160 %? 

And did you know that KECA has 
more than kept up with this phenom- 
enal expansion, with both its facili- 

ties and its programs? Today, KECA 
has 220% more actual listeners than 
it had eight years ago ... and it offers 
some remarkably effective buys, both 
local and co-op. The news shows 
listed below, for example, are particu- 
larly good buys in this vital market, 
in this election year . . . 

MAKE HAY IN I.. A.! Hand -pick your audience with one of these available news 
programs. On co -op shows you pay only KECA's share of total network costs. 

America's Town Meeting a Air. 9:00 pm 

Tuesdays. Both -,' issues in the 

news. Famous C1! . d a big ready - 
made audience ,oyal listeners. Tops 
in prestige among shows! 

Martin Agronsky. 6:30 am Monday- Friday. 
Hard -hitting, fearless reporting from Wash- 
ington, where eyes are focussed more than 
ever this year! Co-op. 

Elmer Davis. 10:30 pm Monday- Friday. 
Recent winner of the famed Peabody Award, 

top honor in radio. He's the "commentator of 
the year "! You can sponsor him in the Los 
Angeles area! 

11th Hour News. 11 pm Monday- Friday. 
Keen, concise analysis of the news for the big 
late -night Los Angeles audience. Available at 
surprisingly low KECA Class "D" rates. 

Hank W . 10:15 pm Monday- Friday. 
Lively round -up of the news, with just enough 
local items to win him a whale of a following 
in Los Angeles area. A local show, it's a 
KECA- winner! 

Call the ABC spot sales office nearest you for information about any 
or all of these stations: 

WJZ -New York 50,000 watts 770 kc 

WENR- Chicago 50,000 watts 890 kc 

KGO -San Francisco 50,000 watts 810 kc 

KECA -Los Angeles 5,000 watts 790 kc 

WXYZ- Detroit 5,000 watts 1270 kc 

WMAL -Washington 5,000 watts 630 kc 

ABC- Pacific Network 

A merican Broadcasting Company 
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Only station 

saturating rich 

Western Washington 

market! 

$IRO 
CBS 

SEATTLE 
TACOMA 

THE PIONEER 

50,000 WATT STATION 
OF THE PACIFIC NORTHWEST 

710 KC 

NATIONALLY REPRESENTED NY FREE & PETERS, INC. 

Hennock 
(Continued from page 21) 

Maine, participated intermittently 
during the closed -door proceedings. 

Since Miss Hennock's nomina- 
tion it was learned that substan- 
tial support for her confirmation 
emanated from high quarters, both 
Republican and Democratic. Worn - 
en's groups likewise were said to 
have rallied to her, irrespective of 
party lines, and on the ground that 
the woman's viewpoint should be 
reflected on the agency. 

Senators, it was reported, im- 
pressed upon the nominee the need 
for judicial handling of matters 
before the Commission. There was 
also discussed the paucity of wom- 
en holding high federal office. 

Miss Hennock's confirmation 
would be for a seven -year term. 
The political balance on the Com- 
mission would remain undisturbed, 
since she would replace Democratic 
Durr. Democratic membership then 
would be Chaiman Coy and Vice 
Chairman Walker plus Miss Hen- 
nock ; Republicans, Hyde, Jones 
and Sterling, and independent, 
Webster. 

Originally, Miss Hennock had 
been asked to appear before the 
subcommitte on Tuesday. Contacted 
Monday by Senator Brewster's of- 
fice, she was at home ill with an in- 
fected tooth, but left New York 
Tuesday night for her Wednesday 
appearance. 

Any Forjoe man con give you the facts about WMIN effectiveness in the 
Metropolitan Minneapolis -Saint Paul Market where nearly half Minnesota's 
retail sales are concentrated. But you can't judge the facts until you have 
them, so give Forjoe the chance to prove to you that WMIN does sell Min- 
nesota's better half at lowest cost. High -power FM coverage, too, as a no- 
cosr "plus ". 

WMIN ST. PAUL MINNEAPOLIS 
REPRESENTED BY FORJOE B COMPANY 
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POLK 
Finance Group Organized 

To Press Murder Probe 
FORMATION of a finance group to provide funds for the Overseas 
Writers Committee to inquire into the murder of George Polk, former 
CBS correspondent in Greece, was announced last Wednesday in Wash- 
ington. Eugene Meyer, chairman of the board of the Washington Post, 

has accepted the chairmanship of 
* the finance group. Others who 

accepted membership on the com- 
mittee are: 

Maj. Gen. Julius Ochs Adler, vice 
president and general manager of "The 
New York Times "; Seymour Berkson, 
general manager, International News 
Service; Erwin D. Canham, president of 
the American Society of Newspaper 
Editors and editor of "The Christian 
Science Monitor "; Mark F. Ethridge, 
publisher of "The Louisville Courier - 
Journal" and recently American repre- 
sentative on the UN Balkan Commis- 
sion; Roy E. Larsen, president of "Time," 
"Life" and "Fortune"; Benjamin 
M. McKelway, editor of "The Washing- 
ton Star "; William S. Paley, chairman 
of the board, CBS; Dewitt Wallace, edi- 
tor of "Reader's Digest," and Daniel W. 
Bell, president of the American Security 
and Trust Co. and former Under Sec- 
retary of the Treasurer, who will serve 
as treasurer. 

Investigation into the murder of 
Mr. Polk, who was found trussed 
and shot in Salonika Bay, near 
Athens, has thus far proved fruit- 
less, according to information 
reaching CBS headquarters in 
New York last week. 

Two CBS reporters, Winston 
Burdette and John Secondari, who 
were dispatched to Greece after 
the slaying of Mr. Polk, reported 
that no conclusions could be 
reached on the basis of present in- 
formation, Davidson Taylor, CBS 
vice president in charge of public 
affairs, said. 

William J. Donovan, wartime di- 
rector of the Office of Strategic 
Services, arrived in Greece last 
week to investigate the slaying. 
Mr. Donovan, an attorney, will 
stage a separate investigation in 
behalf of American newspaper cor- 
respondents. 

TV Channels 
(Continued from page 30) 

Baltimore on Channel 13 (210 -216 
mc) ; A. S. Abell Co., permittee of 
WMAR -TV Baltimore on Channel 
2 (54 -60 mc), and by Hearst Radio 
Inc., permittee of WBAL -TV Bal- 
timore, Channel 11 (198 -204 mc). 

WTOP, 50 -kw outlet on 1500 kc 
of which CBS has sold 55% to 
the Washington Post subject to 
FCC consent, proposes that Chan- 
nel 12 be switched from Fredericks- 
burg, Va., with Channel 2 assigned 
there instead. Although station 
claims this to be workable through 
use of directional antenna, the 
Baltimore opposition claims it isn't. 

WAAM contends the introduction 
of use of directional arrays in the 
hearing goes beyond the scope of 
the proceeding. Station said in its 
petition that the fundamental pur- 
pose of the hearing is to secure 
equitable distribution of the pres- 
ently available non -directional, in- 
terference -free television facilities 
and to consider directional anten- 
nas now "is accordingly premature 
and can only tend to confuse and 
obfuscate the purpose of the pres- 
ent proceeding." A separate hear- 
ing on directionals was suggested. 

Both WMAR -TV and WBAL- 
TV claimed objectionable interfer- 
ence would result from the pro- 
posed WTOP operation. 

Warner Bros. Pictures Inc., ap- 
plicant for Channel 13 at Chicago, 
indicated it would appear to defend 
retention of its requested facility 
there as one of seven channels re- 
quired. Pawtucket Broadcasting 
Co., licensee of WFCI Pawtucket, 
R. I., seeks appearance to argue 
for reassignment of the New Eng- 
land allocations. 

Television California, San Fran- 
cisco applicant for Channel 11 
headed by Edwin W. Pauley, stated 
proposal to add Channel 12 to 
Stockton, Calif., would cause ad- 
jacent channel interference. Sarkes 
and Mary Tarzian, permittee of 
WTTV Bloomington, Ind., on Chan- 
nel 10 (192 -198 mc), plan to defend 
proposals that Channel 10 be re- 
turned to Indianapolis. WTTV 
owners state station, almost ready 
to take air, was granted a year 
ago and no opposition had been 
received until present time. 

Empire Coil Co., permittee of 
WXEL Cleveland, on Channel 9 
(186 -192 mc), plans to oppose use 
of Channel 11 at Toledo as a met- 
ropolitan facility. FCC proposes to 
reshuffle Cleveland assignments, 
switching Channel 11 for 9. 

United Broadcasting Corp., Pitts- 
burgh, and Dispatch Inc., permittee 
of WICU Erie, Pa., also propose 
to appear at the hearing. 

WROV -FM Roanoke, Va., 
Starts Program Service 
WROV -FM Roanoke, Va., has be- 
gun regular programming, accord- 
ing to Frank Koehler, general man- 
ager of Radio Roanoke Inc., lic- 
ensee. Station is on Channel 279, 
103.7 mc, with 3 kw. 

WROV -FM is on the air 6 a.m.- 
midnight and duplicates all Mutual 
and local programs of WROV. 
Western Electric equipment is in 
use. 

Overseas Radio 
(Continued from page 28) 

government spokesmen have a dom- 
inant voice, with free broadcasting 
having only a small advisory voice 
at any stage. 

Judge Miller reviewed abuses of 
radio by dictator nations and 
quoted statesments by members of 
the British Parliament showing 
flaws in the BBC and advantages 
of U. S. free broadcasting. He out- 
lined self -regulatory methods of 
U. S. broadcasters including adop- 
tion of the Standards of Practice 
May 19 at the Los Angeles con- 
vention. 

BROADCASTING Telecasting 



Graybar reco m mends... 

Above you see cut -away sections of radio -frequency transmission 
lines that not only perform as you like but have features that cut 
time and cost of installation. These "Seal -O- Flange" lines (used 
in AM, FM, and TV transmitters) are made by Communication 
Products Co., Inc., and distributed by Graybar. They install with- 
out soldering and without anchor joints, expansion sections, or 
troublesome couplings! Each 20 -foot section of line is a self - 
anchored unit and contains an ingenious spiral connector which 
provides for differential expansion. Flanges are brazed, forged 
brass. Neoprene ring seals pressurized lines. Trouble -free! 

Graybar has everything you need in broadcast equipment .. . 

PLUS everything for wiring, ventilating, signaling, and lighting for 
your entire station and grounds. To get the most suitable items 
the easiest, quickest way - for a small maintenance job or a com- 
plete new station - call your nearest Graybar Broadcast Equip- 
ment Representative. Graybar Electric Company, Inc. Executive 
offices: Graybar Building, New York 17, N. Y. 4859 

Distributor of Western Elech7C Broadcast Equipment 

GRAYBAR BRINGS YOU BROADCASTING'S BEST EQUIPMENT: 

Amplifiers (1) (See key to numbers of right) 
Antenna Equipment (1) 
Cabinets (5) 
Consoles (1) 
Loudspeakers and Accessories (1, 3) 
Microphones, Stands, and Accessories (1, 3, 6, 7, 8) 
Monitors (1, 4) 
Recorders and Accessories (9) 
Speech Input Equipment (1) 
Test Equipment (4, 10) 
Towers (Vertical Radiators) (11) 
Tower Lighting Equipment (2, 12) 
Transmission Line and Accessories (13) 
Transmitters, AM and FM (1) 
Tubes (1, 2) 
Turntables, Reproducers, and Accessories (1) 
Wiring Supplies and Devices (3, 8, 14, 15, 16, 17) 

:THING ;ELECTRICAL,,TO KEEP YOU ON THE AIR 

. made by (1) Western Electric; 
(2) General Electric; (3) Whitney Blake; 
(4) General Radio; (5) Par Metal; 
(6) Hugh Lyons; (7) Meletron; 
(8) Hubbell; (9) Presto; (10) Weston; 

(11) Blaw -Knox; (12) Crouse -Hinds; 
(13) Communication Products; 
(14) General Cable; 
(15) National Electric Products; 
(16) Triangle; (17) Bryant 

There are Graybar offices in over 100 principal cities. These are the Graybar Broadcast Equipment Representatives in key cities: 

NEW YORK 
F. C. Sweeney, Watkins 4 -3000 
RICHMOND 
E. C. Toms, Richmond 2.2833 
CLEVELAND 
W. Rockwell, Cherry 1360 

BOSTON PHILADELPHIA CINCINNATI CHICAGO MINNEAPOLIS 
J. P. Lynch, Kenmore 6 -4567 G. I. Jones, Walnut 2.5405 J. R. Thompson, Main 0600 E. H. Taylor, Canal 4104 W. G. Pree, Geneva 1621 
ATLANTA JACKSONVILLE ST. LOUIS KANSAS CITY, MO. DALLAS 
E. W. Stone, Cypress 1751 W. C. Winfree, Jacksonville 5.6785 J. P. Lenkerd, Newstead 4700 R. B. Uhrig, Grand 0324 C. C. Ross, Central 6454 
PITTSBURGH DETROIT SAN FRANCISCO LOS ANGELES SEATTLE 
R. F. Grossett, Court 4000 P. L. Gundy, Temple 1.5500 B. R. Cole, Market 5131 R. B. Thompson, Trinity 3321 D. I. Craig, Main 4635 
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White Bill 
(Continued from page 21) 

that it is in the public interest to es- 
tablish new rules governing licensees, 
where the authority of the Act for 
such action is clear, it has a regular 
definite procedure to follow which per- 
mits parties interested to state their 
views. 

But to write a decision which cen- 
sures a licensee and establishes a new 
course of conduct for him, and that 
course of conduct is inferentially pre- 
scribed for all licensees by that de- 
cision, is a thoroughly bad and in- 
defensible procedure. It is contrary to 
every concept of American jurispru- 
dence; it smacks of cunning and clever 
legal subterfuge; it is that type of ad- 
ministration that has brought the Com- 
mission into ill repute; it is the princi- 
pal reason for the strengthened admin- 
istrative procedure recommended in 
this bill. 

Sen. White, discussing the bill, 
conceded that the censorship pro- 
vision would be the most contro- 
versial portion but said he felt 
that "a very substantial portion 
of thz radio industry," after study- 
ing the entire measure, "will either 
affirmatively support or acquiesce 
in it." 

Aside from the breakdown of the 
Commission into panels and the 
addition of the 50 -kw power limi- 
tation, the revised bill is substan- 
tially the same as the version re- 
leased last December [text, BROAD- 

CASTING, Dec. 29]. 
The provisions eliminating the 

"double jeopardy" anti -trust sec- 
tions of the present law, the elimi- 
nation of FCC's present Avco Rule 
on station transfers, the identifi- 
cation of news and editorial com- 
ment as proposed by Radio Cor- 
respondents Assn., provision pro- 
viding for issuance of cease -and- 
desist orders and governing revo- 
cation proceedings, the section on 
political broadcasts including an 
exemption of stations from libel 
liability, the pay raises for key 
staff executives, and the revised 
appellate procedures are all un- 
changed in substance from the De- 
cember version. 

Two 3 -Man Panels 
The seven -man Commission 

would be divided into two three - 
man panels, with no Commissioner 
to serve on both panels simultane- 
ously except temporarily in case 
of emergency. The chairman would 
be the Commission's executive of- 
ficer; the chairmanship would ro- 
tate annually, with each member 
holding the office during the last 
year of his seven -year term. 

The Broadcast Panel would have 
jurisdiction over "questions of sub- 
stance and procedure ... relating 
to wire and radio communications 
intended to be received by the pub- 
lic directly, or services exclusively 
related thereto of a non -common 
carrier nature." The Communica- 
tions Panel would have similar 
jurisdiction in the common carrier 
and the safety and special serv- 
ices fields. The full Commission 
would have jurisdiction over gen- 
eral rules and regulations, alloca- 
tions, appointment of FCC em- 
ployes and officers, licensing of 
radio operators, and diathermy and 
industrial hearing. 

Each panel would elect its own 

chairman annually. Panel actions 
would be reviewable by the full 
Commission and appealable from 
the Commission to the courts. 

The December draft's section for- 
bidding FCC employes to accept 
jobs with companies under FCC 
jurisdiction for a year after leav- 
ing the Commission is eliminated, 
but a comparable prohibition 
against Commission members ac- 
cepting such jobs during the term 
for which they were appointed is 
retained. 

Not more than four Commis- 
sioners could be members of the 
same political party -as in the 
present law -and neither panel 
could have all three members of 
the same party. 

In reporting the amended bill, 
the committee viewed the measure 
as "an important step forward in 
freeing the industry more than 
ever before from the shackles of 
Government regulation." 

'Restricted' Power 
The committee said it had "ac- 

cepted in good faith the plea of 
men in the industry to `let us set 
our own house in order'; the com- 
mittee has definitely limited the 
power of government." 

It characterized the program - 
review provision as granting FCC 
a "restricted" power, declaring 
that "if and when that agency 
does hold that the public interest 
is not being served and attempts 
revocation of a license, the li- 
censee has been fortified with pro- 
cedural and judicial safeguards 
heretofore not vouchsafed in a 
similar circumstance." 

The report offered a section -by- 
section breakdown comparing the 
amended bill with existing law. 

The $5,000 pay raise proposed 
for Commissioners was designed to 
"help attract to Government serv- 
ices the type of personnel so ur- 
gently needed." To ease individual 
Commissioners' workloads, the bill 
would increase the maximum sal- 
aries for personal assistants from 
$4,000 to $8,500. The increases pro- 
vided for other staff executives 
would not bring their pay up to 
the actual salaries they now re- 
ceive under general legislation ap- 
plicable to all government em- 
ployes. 

Stepping Stones to Industry 
The committee attacked the 

"growing practice of using ap- 
pointments to high government 
posts as stepping stones to im- 
portant positions in private indus- 
tries which have business before 
the Commission." 

The panel system, it was felt, 
would greatly expedite the Com- 
mission's work. 

With respect to the 50 -kw limi- 
tation on power, the committee was 
hopeful that in the negotiations 
for a new NARBA the question 
of power may be "equitably set- 
tled among all the signatories so 
that the use of power for radio 
stations will be uniform and fair 
among the countries of North 

BROA 

America." Late 1949 is tentative 
date for the next NARBA confer- 
ence. 

The cease -and -desist powers were 
proposed for the Commission, ac- 
cording to the report, because FCC 
now "is reluctant to revoke a li- 
cense for a minor offense and there- 
fore minor offenses may be com- 
mitted almost with impunity," 
while there still exists "no clear 
distinction between types of of- 
fenses." 

Reviewing the proposed new sec- 
tion of political broadcasts, which 
is virtually unchanged from the 
December version, the committee 
observed -without referring to in- 
dividual Congressmen's frequent 
complaints against increased rates 
for political time -that "it may 
be noted, incidentally, that the pub- 
lic welfare is better served when 
there is no tax on free speech, 
i.e., where the right to speak does 
not depend upon the financial abil- 
ity of the would -be speaker." 

The report continued: 
The testimony before the com- 

mittee and the facts available to it 
clearly demonstrate that the over- 
whelming majority of licensees at the 
present time do attempt to maintain 
the proposed standards of fairness and 
equality now recommended to be writ- 
ten into the law . . . 

NO SETTLEMENT SEEN 
IN STRIKE AT WFIL 
STRIKE of 43 engineers of Broad- 
cast Local 1, American Communi- 
cations Association against WFIL 
Stations, Philadelphia, went into 
its seventh week Saturday with 
both sides showing no signs of mov- 
ing toward settlement. 

Stations continued broadcasting 
with supervisory personnel while 
union members were picketing in 
the usual numbers. 

Union members obeyed a Com- 
mon Pleas Court order forbidding 
picketing of sponsors' places of 
business. This injunction, however, 
merely caused them to change 
tactics. In addition to the station 
picketing they are "parade picket- 
ing" through the center of town 
carrying signs indicating sponsors 
who are advertising on the WFIL 
stations despite the strike. Union 
spokesman said that the union did 
not regard the injunction as for- 
bidding such activity and that the 
union regarded such "parade 
picketing" as a proper exercise of 
free speech. 

NLRB election scheduled for 
June 8 was postponed for the third 
time -this time to June 22. Pur- 
pose of election is to determine 
whether the ACA or International 
Alliance of Theatrical Stage Em- 
ployes and Picture Machine Opera- 
tors of the United States and Cana- 
da represents the TV engineers. 
Company has claimed that it is be- 
cause of this jurisdictional dis- 
pute that it has been unable to 
reach any accord. 

Postponement again of NLRB 
election followed an injunction ac- 
tion filed in Federal District Court 
by ACA. 
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This seven -tower directional array was designed to protect 

several stations operating on the same frequency. Six towers 

are used during the night and the seventh, with two night 

pattern towers, give excellent daytime coverage. Due to 

the location it was necessary to place gravel fills through 

the ice to a depth of over 30 ft. before pile foundations 

could be driven to solid ground. Towers are Blow -Knox 

Type CN, base insulated 225 ft. high. 

BLAW -KNOX DIVISION of Blaw -Knox Company 
2038 FARMERS BANK BUILDING 

PITTSBURGH 22, PA. 

514W KNOX 

BLAW-KNOX DIVISION 
OF BLAW -KNOX COMPANY 
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RADIO- Television 

or ELECTRICITY 
in the Great ... 1 

Shops of .r::; 

COYNE 
y - 

in CHICAGO 

Oldest, Largest, Best Equipped 

School of Its Kind in U.S. 
COYNE trains you for steady, well-paid 
lobs in Radio Manufacturing, Servicing, 
Sound Systems. F.M. and Television. Hun- 
dreds of Graduates in the Industry. Also shop 
course in Electricity, including Motors, 
Power Plante. Wiring. Electronics. Mail cou- 
pon for FREE BOOK on field you prefer. 

NOT "HOME- STUDY" COURSES! 
Al Coyne training is given in our shops. You 
work on actual f ull-si a equipment under 
friendly instructors. Quick. Easy. Practical. 
GI Approved -finance plan for non -veterans. 

FREE BOOK 
Check coupon below for big 
illustrated book on either 

RADIO- TELEVISION or ELECTRICITY, 
showing views of famous Coyne Shops and 
full details of training. No obligation. No 
salesman will call. 

B. W. COOKE, Pres. 
COYNE ELECTRICAL 

& RADIO SCHOOL 
Dept. A8 -3IH, 

500 S. Paulina Street, Chicago 12, Illinois 
Send FREE BOOK and details on course 

checked: 
D RADIO -TELEVISION D ELECTRICITY 
NAME 

ADDRESS 

CITY STATE 

Your Choice of 
2 Great Fields 

TV VAUDEVILLE 
By BRUCE ROBERTSON 

ONE of the fondest hopes of the 
old -time vaudeville fan, to say 
nothing of the old -time vaudeville 
actor, is that television will bring 
back in the American family liv- 
ing room the variety bills that 
used to lay 'em in the aisles at the 
Palace 20, 30 or more years ago 
in the halycon days before the 
two -a -day finally succumbed to 
the ubiquitous motion picture. 

The Texas Co. and its agency, 
Kudner Agency Inc., last week 
embarked on a valiant no- money- 
spared atttempt to make those 
hopes come true by launching on 
NBC's television network a full 
hour televersion of an old -time 
variety bill, complete from acro- 
bats and blues singer to a ventril- 
oquist, and featuring one of 
vaudeville's younger veterans, Mil- 
ton Berle, as m.c. The Texaco Star 
Theatre uses the same name as the 
company's radio program, but in 
its opening bill at least, avoided 
all radio mannerisms in a whole- 
hearted reversion to the techniques 
of the variety stage. 

This was even and especially 
true of the commercial -and there 
was only one, spotted in the middle 
of the show. Opening and closing 
commercials were limited to spoken 
credit lines while the camera 
focused on a miniature stage 

KCMC 
TEXARKANA USA 

AMER I CAN 

1230 K 

N A 

dt` 

For 
(Irailabilith'.s 
write 
Frank O. 
My ors. 

KCMG, Inc., 
Texarkana, 
U. S. A. 

More listeners in the Texarkana 

area than all other stations combined. 

National Representatives KCMC 
and 

KCMC -FM 
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Texas Co. Tries Hour Show 

whose curtain was inscribed "The 
Texaco Star Theatre." To deliver 
the sales talk on the opening 
night's show the sponsor engaged 
Sid Stone, whose monolog act, 
"The Grifter," is as famed as any 
other on the bill. 

Beginning his familiar pitchman 
routine "Get away from me, boys, 
ya bother me," and his demonstra- 
tion of the "latest 1948 stream- 

TV Grant Issued 
Rock Island Outlet 
Commission Also Sets Aside CP 

For KOMO Video 

SECOND VIDEO station for Rock 
Island, Ill.-Davenport, Iowa, area 
was approved last Wednesday by 
FCC with issuance of construction 
permit for television Channel 4 (66- 
72 mc) to Rock Island Broadcast- 
ing Co., licensee of WHBF Rock 
Island. 

At the same time the Commis- 
sion also adopted an order rescind- 
ing and setting aside an earlier 
grant to Fisher's Blend Stations 
Inc. (KOMO) and designated the 
request for consolidated hearing 
with four other applications for 
the three channels remaining open 
[BROADCASTING, June 7]. 

The television outlet of WHBF 
will operate with effective radiated 
power of 13.6 kw visual and 7.6 
kw aural. Antenna height above 
average terrain is 400 ft. Esti- 
mated initial cost of the station is 
given as $177,200. First year op- 
erating cost is expected to be $60,- 
000 while revenue is estimated at 
$30,000. 

The first video grant to the Rock 
Island- Davenport area had been 
made the previous week to Central 
Broadcasting Co., licensee of WHO 
Des Moines and affiliated in owner- 
ship of WOC Davenport. Channel 
5 (76 -82 mc) was assigned. Two 
other channels remain available 
there and no requests are pending 
at present. 

In setting aside the Seattle au- 
thorization the Commission ex- 
plained that the KOMO applica- 
tion and two other requests had 
been pending for the three chan- 
nels available, but late on June 1, 
day before granting KOMO, a 
fourth request was received. This 
was from KING Broadcasting Co. 
Action to grant KOMO was taken 
by the Commission before its legal 
and engineering staffs had learned 
of the KING request which put 
the applications into comparative 
hearing according to the principle 
of the Ashbacker case, FCC ex- 
plained. Now five applicants are 
competing for three facilities. 

Seattle already has one TV sta- 
tion authorized through an earlier 
grant of Channel 2 (54 -60 mc) to 
Radio Sales Corp., licensee of 
KRSC that city. 

BROA 

lined handy -dandy potato peeler," 
Mr. Stone soon started to work 
Texaco products into his act. 

"Just a minute, Madam. I heard 
that remark. You say you want 
more for your money. All right, 
I'll tell ya what I'm gonna do. As 
a special added inducement, I'm 
gonna give away with each and 
every ten -cent potato peeler one 
of my Marfak lubrication specials, 
a complete squeak- killin', easy - 
ridin' treatment for your motor 
car (holds up chart) always ap- 
plied by chart, never by chance. 
Do you wanna kill the hills, tame 
traffic, get a kick outta drivin' ya 
never had before? Listen, with 
each and every handy -dandy po- 
tato peeler I'm also gonna give 
ya a tankful of that scintillatin', 
titillatin' gasoline, Sky Chief or 
Fire Chief. 

"All right, what else am I gonna 
give away? I'm gonna throw in a 
can of my double- dipped, double - 
strength Havoline new and im- 
proved motor oil (holds up can). 
You work hard all day, usin' your 
vocal chords. Natcherly, your lar- 
ynx gets tired. The more you talk, 
the hoarser you get (into whis- 
per). (Drinks from Havoline can, 
then shouts). And your voice comes 
right back! 

"'To further illustrate the ther- 
apeutic and medicinal value of this 
marvelous new and improved Hav- 
oline motor oil, I'm gonna illus- 
trate by showing you a real life - 
sized picture of one of my satisfied 
users (shows caricatured sketch of 
dilapidated Model T) before taking 
my Havoline motor oil. Here we 
have the worn -out, the emaciated, 
the neurotic automobile. I want ya 
to notice the spark plugs don't 
spark, the carburetor don't carb, 
the horn don't honk (pushes horn 
on sketch, no response). 

Transition! 
"Now, Friends, this is caused 

by the oil leaving the medulla 
oblongata and traveling through 
the varicose veins. (Demonstrates 
on sketch). You see, the oil rushes 
right down to the lower extrem- 
ities. It takes one look at the flat 
tires and rushes right back up 
again. And once again I want ya 
to notice, the horn don't honk 
(demonstrates again) as we turn 
to exhibit 2 (sketch of caricatured 
beautiful new car). After takin' 
new and improved Havoline motor 
oil, I want ya to notice the horn 
honks (touches horn, siren wails). 
Now, friends, that's because the 
new and improved Havoline oil 
misses nothin', puttin' new life in 
any car because it cleans as it 
lubricates." 

The appearance of a policeman 
brought the act -and the commer- 
cial-to an abrupt close as the 
pitchman rushed from the stage 
with his hastily collapsed tripod - 
and- suitcase in his arms. 
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\\ PLACE THE MIKE WHERE 

\NYOU WANT IT...Jnitan4 

Having a microphone with the 
proper pick -up pattern is one thing, 
but putting that mike in the right 
place, at the right time, is a problem 
that plagues you daily. Especially 
do you encounter it in table pick- 
ups, in dramatic and orchestral pres- 
entations, in any group broadcast 
where the mike must be shunted 
from one person to another. 

It is here that you need the flexibility 
and long reach of a Dazor Floating 
Arm. For the mike, when attached 
to this fixture, may be raised, low- 
ered, pushed, pulled, tilted or ro- 
tated in a circle with a touch of 
your fingers. It is held firmly and 
automatically in the position 
chosen, and at the exact angle 
placed, by a patented self -balancing 
mechanism. No locking necessary. 

In radio broadcasting and studio 
recording the Dazor- floated micro- 
phone reduces set -up time, permits 
a wider working radius and easier, 
more complete control of back- 
ground disturbances. It also makes 
possible livelier and more spon- 
taneous programs ... a must in 
night clubs,theaters and dance halls. 
Recommended for airport and rail- 
road control towers, police radio 
networks - wherever microphone 
flexibility, convenience and added 
working comfort are sought. 

Phone Your Dazor Distributor for 
full details. For his name, if un- 
known to you, write Dazor Manu- 
facturing Corp., 4481 -87 Duncan 
Ave., St. Louis 10, Mo. In Canada 
address inquiries to Amalgamated 
Electric Corporation Limited, 
Toronto 6, Ontario. 

0 4ZOR FLOATING ARilf 
FOR MICROPHONES 

E OPULAR 

Oro 

ye L 

'DAZOlt ALONE 
HAS 

`THE FLOATING 
ARM 

MOVES FREELY INTO ANY POSITION 
AND STAYS PUT - WITHOUT LOCKING 

- CHOICE OF 2 BASES - 
UNIVERSAL 

With this combination base 
the Dazor may be clamped 
or screwed to any surface 
-horizontal, sloping or 
vertical. 

Ito 

PEDESTAL 
This base, a portable 
floor -type fixture, is equip- 
ped with rubber pads to 
absorb shock. 
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TIME -TESTED 
Beulah Karney's 

MEAL -OF- THE -DAY 

Ready for Delivery 

In a full 52 -Weeks 
of recordings 

This 5- minute open -end daily 
transcribed feature costs little 
more than a spot announce- 
ment. Audition and brochure 
on request. 

BEULAH KARNEY, INC. 

228 North La Salle Street 
Chicago 1 

13TH YEAR 

SUMMER 
RADIO 

WORKSHOP 
NEW YORK UNIVERSITY 

Professional radio training for 
professionals in the world com- 

munications capital 
6 weeks- 

Jung 28 to August 6, 1948 

ROBERT J. LANDRY 
CBS, Director 

Faculty 
Leon Goldstein, WMCA, News and 
Special Events; Jack Tyler, CBS, 
Production; Wallace House, free- 
lance, Acting; Frederic Methot, 
free -lance, Scriptwriting; Elwood 
Hoffman, CBS, Advanced Script - 
writing; Burton Paulu, KUOM, 
Radio Music. Distinguished guest 
lecturers include: Walter Craig, 
Benton and Bowles; Pauline Fred- 
erick, ABC; George Rosen, Variety; 
Oscar Katz, CBS; Abe Shechter, 
MBS; Lyman Bryson, CBS; Arnold 
Hartley, WOV; Morris Novik, 
Charles Siepmann, etc. 
Full -time program, with or without 
University credit. G.I. approved. 
Registration strictly limited. Tui- 

tion: $113. 
For full information. 
send for Bulletin SB 

DIVISION OF GENERAL EDUCATION 

Pa 

NEW YORK UNIVERSITY 
100 Washington Square East 

New York 3, N. Y. 
'Phone: SPring 7 -2000, 

Ext. 291 -2 -3 
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Nielsen Radio Index Top Programs 
REPORT WEEK OF MAY 2 -8. 1948 

(COAST -TO- COAST, INCLUDING SMALL -TOWN, FARM, AND URBAN HOMES) 

RANK OF TOP PROGRAMS -Type E -1: Evening, Once -a -week, 15-60 Min. Type E -5: Evening, 
2 to 5-a-week, 5 -30 Min., Type D -1: Day, Sat. or Sun., 5-60 Min., Type D-5: Day, 2 to 5-a -week, 
15 -30 Min. 

T. A ENCE AVERAGE AU. 
Cur. Prey. 
Rank Rank Program Rating 

Cur. Points Cur. Prey. 
Change Rank Rank 

Cur. Points 
Program Rating Change 

1 1 Lux Theatre 30.8 -2.5 1 1 Lux Theatre 21.0 -3.6 
2 5 McGee a Molly 25.3 +2.7 2 5 McGee a Molly 20.4 +2.1 
3 2 Godhey's Scouts 22.2 -4.1 3 2 Godhey's Scouts 18.1 -3.5 
4 14 Mr. District ANY 22.2 +2.4 4 10 Mr. District Atty 18.0 +2.0 
5 7 Amos 'n' Andy 21.5 -0.7 5 3 My Friend Irma 17.9 -0.9 
6 3 My Friend Irma 21.2 -2.3 6 8 Amos 'n' Andy 17.5 +0.3 
7 NR Bob Hope 20.5 +1.7 7 4 Je ens Journal 16.9 -1.7 

E -1 8 8 Fitch Bandwagon 20.2 -1.7 8 7 Jack Benny 16.2 -1.5 
9 4 Jack Benny 19.8 -3.2 9 9 Fitch Bandwagon 15.8 -1.0 

10 16 Date with Judy 19.7 +0.2 10 12 Screen Guild Players...15.4 0.0 

11 NR Screen Guild Players 19.3 +0.811 16 Bob Hops 15.0 +0.2 
12 15 Kraft Music Hall 19.3 -0.2 12 13 Duffy's Tavern 14.7 -0.5 
13 11 Charlie McCarthy 19.3 -1.3 13 NR Kraft Music Hall 14.6 +1.0 
14 10 Your Hit Parade 19.3 -1.8 14 6 Truth or Conseq 14.6 -3.7 
15 12 Duey's Tavem 19.2 -1.2 15 18 Fred Allen 14.6 +0.3 

17 
6 
9 

Truth or Conseq 
Jergens Journal 

19.0 
18.8 

-3.5 16 
-2.5 17 

11 
NR 

Charlie McCann 
This Is Your F.B I 

13.9 
13.7 

-1.9 
+0.9 

18 

1.16 

19 
NR 
13 

Bums and Allen 
Fred Allen 

10.7 
18.5 

+1.8 18 
-1.5 19 

NR 
NR 

Red Skelton 
Burns and Allen 

13.6 
13.5 

+0.7 
+2.0 

20 NR Great Gildersleeve 17.6 +0.2 20 NR People Are Funny 13.4 +1.3 

2 
E -5 

11 1 

2 
Lone Ranger 
Bill Henry News 

14.6 
11.0 

-2.1 
-1.4 

1 

2 
1 

2 
Lone Ranger 
Bill Henry News 

11.8 
10.0 

-1.6 
-1.4 

3 NR Supper Club 9.7 -0.1 3 NR Supper Club 7.5 +0.3 

1 1 When Girl Manias 13.1 +1.7 1 1 When Girl Manies....11.8 +1.4 
2 7 Young Widder Brown 12.3 +1.7 2 9 Young Widder Brown ..11.1 +2.3 
3 2 Our Gal, Sunday 12.0 +0.7 3 2 Our Gal, Sunday 10.8 +0.6 
4 11 Backstage Wife 11.3 +1.1 4 7 Backstage Wife 10.1 +0.9 
5 14 Portia Faces Life 11.1 +1.2 5 13 Portia Faces Life 9.9 +1.4 

6 6 Rom. Helen Trent 11.0 +0.2 6 4 Rom. Helen Trent 9.9 +0.2 
7 8 Right to Happiness 10.8 +0.3 7 5 Right to Happiness.... 9.6 +0.1 

D -5 8 3 Big Sister 10.6 -0.3 8 3 Big Sister 9.6 -0.3 
9 9 Ma Perkins (CBS) 10.4 0.0 9 6 Ma Perkins (CBS) 9.3 -0.1 

10 NR Lorenzo Jones 10.4 +1.9 10 15 Stella Dallas 9.3 +0.8 

11 5 Arthur Godfrey 10.3 -0.611 NR Lorenzo Jones 8.8 +1.6 
12 NR Stella Dallas 10.2 +0.612 8 Aunt Jenny 8.7 -0.4 
13 13 Rosemary 9.9 -0.113 12 Rosemary 8.6 0.0 
14 10 Wendy Warren 9.8 -0.614 10 Wendy Warren 8.6 -0.2 
15 12 Aunt Jenny 9.5 -0.615 14 Pepper Young 8.2 -0.3 

1 NR County Fair 12.8 +2.4 1 NR County Fair 9.8 +2.0 
2 4 Grand Central Station...12.0 +1.2 2 3 Grand Central Station 9.8 +0.9 

D -1 3 2 Armstrong Theatre 11.5 -0.3 3 2 Armstrong Theatre 9.2 0.0 
4 NR Let's Pretend 10.4 +0.2 4 NR Stars Over Hollywood 8.5 +0.7 
5 NR Junior Miss 10.4 +1.3 5 NR Adv. Archie Andrews. 8.4 +1.5 

KEY TO SYMBOLS-(NR) Not ranked in 'Top Programs" in preceding report. 
Copyright 1948, A. C. Nielsen Co. 

Senate Unit Moves 
To Keep Authority 
IN TWIN jurisdictional moves to 
retain its authority over radio leg- 
islation, the Senate Interstate & 
Foreign Commerce Committee voted 
unanimously last week that (1) a 
subcommittee be named at the 
chairman's discretion to investigate 
frequency allocations, and (2) the 
committee continue to carry out its 
law -given responsibilities. 

The first motion, submitted by 
Sen. Homer E. Capehart (R- Ind.), 
would open the way for investiga- 
tion of "the use of and need for 
frequencies for international short- 
wave broadcasting" in particular, 
but would permit the probe to ex- 
tend to allocations for FM, tele- 
vision, and the other radio services. 

The second motion, by Sen. 
Ernest W. McFarland (D- Ariz.), 
informed the Senate that the com- 
mittee's failure to appeal from the 
referral of the "Voice of America" 
investigation measure to the For- 
eign Relations Committee did not 
mean the commerce committee was 
giving up any of its rights. 

The motion said that "this [com- 
merce] committee now asserts and 
will continue to assert complete 
jurisdiction over all matters deal- 
ing with communications by tele- 
phone, telegraph, radio and tele- 

vision" and will, "regardless of 
any current investigation, a study 
or other hearing by any other 
standing committee of the Senate, ... continue to carry out the duties 
assigned to it by the Congressional 
Reorganization Act in respect to 
these matters and .specifically to 
continue its study of international 
shortwave communications." 

Mauri Cliffer 
MAURI CLIFFER, 37, KMPC 
Hollywood disc m.c., died June 3 of 
a heart attack. His wife, Florette, 
and 2 daughters survive. 

\\ 
Woe Tt . BMI ' e ? 

Another BMI "Pin Up" Hit -Published by Duchess 

SERENADE 

STERLING TO ATTEND 
WOIC (TV) CEREMONY 
FCC Commissioner George E. 
Sterling is expected to attend 
ground- breaking ceremonies for 
the antenna tower of WOIC (TV) 
Washington, D. C., new video out- 
let of the Bamberger Broadcast- 
ing Service, scheduled for noon to- 
morrow, June 15, at 40th and 
Brandywine Streets, N.W., it was 
announced Thursday by Theodore 
C. Streibert, president of WOR 
New York, the Bamberger parent 
station. 

Mr. Streibert, J. R. Poppele, 
WOR vice president in charge of 
engineering, and other prominent 
radio figures will also be on hand. 
Present plans call for WOIC to 
broadcast a test pattern by Sept. 
1 on Channel 9, and to be on the 
air regularly by Oct. 1. 

Initially the station will ex- 
change programs with WOR -TV 
New York, also slated to begin 
operations in the fall on Channel 9, 
Mr. Streibert said. The two stations 
are to form the nucleus of a new 
regional video network associated 
with MBS. The WOIC transmitter 
site, acquired. by WOR two years 
ago, is in the Tenleytown section 
of Washington at a point described 
as the highest in the capital. The 
one -story transmitter building will 
include a projection room, editing 
and cutting rooms, offices, studios, 
and a kitchen and dining room for 
transmitter personnel. 

British TV Exports 
BRITISH firms are out to capture 
the television export market, ac- 
cording to a report from the U. S. 
Embassy in London. Electric & 
Musical Industries, leading radio 
manufacturer, has signed agree- 
ments to install British transmit- 
ting systems and receivers, it is 
stated. High officials of many gov- 
ernments have been flown to Great 
Britain for demonstrations. The 
British claim their 405 -line sys- 
tem is superior to the American 
525 -line because of camera supe- 
riority, and have indicated willing- 
ness to step up the system to 605 - 
line screen. 

(MUSIC PLAYED ON A HEARTSTRING) 

On Transcriptions: Lang -Worth - Chuck Foster. 

NBC Thesaurus- Novatime Trio. 

On Records: Buddy Clark - Ray Noble -Col. 38091; 

Bob Eberly 
1 
- Russ 
043;MJohn LDaurenz 

3 a 

ber -Cap. Mer. 5099; 

Jerry Wald -Corn. 7503. 

BROADCAST MUSIC INC. 580 FIFTH AVENUE 
usw YORK CHICAGO HOLLYWOOD NEW YORK 19, N. Y. 
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FIRST 15 PACIFIC HOOPERS -May 1948 
No. of 

Checking 
Program Points Sponsor and Agency Hooper 

Year Ago 
Hooper +or- Pos. 

Jock Benny 6 American Tobacco (BBDO) 34.0 33.3 +0.7 1 

Walter W inchell (2 mos.)` 6 Andrew Jergens (Orr) 27.9 21.5 +6.4 4 
Truth or Conseq. 6 Procter 8 Gamble (Compton) 21.8 13.6 +8.2 16 
Bob Hope 6 Popsod. Div. -Lever Bros. (FC88) 21.0 21.7 -0.7 3 
McGee 8 Molly 6 S. C. Johnson 8 Son (NLRB) 20.7 17.5 +3.2 7 

Charlie McCarthy 6 Standard Brands (JWT) 19.1 16.3 +2.8 9 

Red Skelton 6 B. 8 W. Tobacco (Seeds) 18.6 24.5 -5.9 2 
Screen Guild 6 R. J. Reynolds (Esty) 18.5 11.3 +7.2 30 
Life of Riley 6 Procter 8 Gamble (B80) 18.2 11.8 +6.4 25 
Bing Crosby 6 Philco Corp. (Hutchins) 17.9 18.4 -0.5 6 
Fred Allen 6 Ford Dealers (JWT) 17.5 15.2 +2.3 11 

Talent Scouts 6 T. J. Lipton -Div. Lever (Y8R) 17.2 
Sam Spade 6 Wildroot (BBDO) 16.8 11.8 +5.0 24 
Amos 'n' Andy 6 Lever Bros (RUR) 16.7 16.1 +0.6 10 
My Friend Irma 6 Lever Bros (Y8R) 16.3 

'Includes second broadcast. 

Five AM Outlets 
Authorized by FCC 
Four of Grants Are Issued 
For Daytime Stations 
FIVE NEW AM stations, includ- 
ing one fulltime and four daytime - 
only outlets, were authorized by 
FCC last Thursday. One fulltime 
station was reinstated and a power 
increase was awarded an existing 
outlet at the same time. 

Fulltime local grant went to 
Aguadilla, P. R., with daytime au- 
thorizations being given Alma, 
Mich.; Carlisle, Pa.; Hornell, N. Y., 
and Portland, Ore. WSKB Mc- 
Comb, Miss., assigned 1 kw day, 
500 w night, on 1250 kc, received 
power boost to 5 kw daytime on 
condition station satisfies all legiti- 
mate complaints of blanket inter- 
ference within 250 my /m contour. 

Assignment of 1 kw fulltime, di- 
rectional night, on 910 kc was re- 
instated to KJAN Opelousas, La. 
Station's expired permit was de- 
leted by the Commission April 1. 
Firm explained it had difficulty 
with original transmitter site 
which caused late filing for modi- 
fication of permit to extend its 
completion date. KJAN Broadcast- 
ing Co., owner, received initial 
grant in August 1947. 

Principals Involved 

New station authorizations and 
ownership details follow: 

Alma, Mich. -Alma Broadcasting Co. 
Inc., 1280 kc, 1 kw, daytime. Principals: 
Merle Rhoads, former grocery store own- 
er in Cadillac, Mich., president and 50% 
owner; Cleon Van Riper, bakery owner 
in Breckenridge, Mich., secretary- treas- 
urer 50 %, and Fran D. Tefft Jr., radio 
engineer for five years, vice president 
and general manager. Messrs. Rhoads 
and Van Riper plan to move to Alma 
to devote time to station. Estimated 
cost of construction was given as $18,- 
825. Grant made on condition station 
accept any interference which might 
come with grant of 1280 kc at Defiance, 
Ohio. 

Carlisle, Pa.- Philip Mathews, 1380 kc, 
1 kw, daytime. Grantee in 1942 founded 
and became 45% owner and president 
of Carlisle Crystal Corp., maker of 
electronic crystals for military use. 
Firm now is liquidated. Mr. Mathews 
is retired Army officer of World War 
I. Estimated cost of station is $22,632. 

Aguadilla, P. R.- Hector Reichard, 
1240 kc, 250 w, fulltime. Grantee is at- 
torney and local businessman. Estimat- 
ed cost is $14,750. Grant is subject to 
relinquishment of WKVM Arecibo. 

Hornell, N. Y.- Canisteo Broadcasting 
Corp., 1320 kc, I kw, daytime. Princi- 
pals: John S. Booth, vice president - 
general manager and 38% owner WCHA 
Charbersburg, Pa., president and 39.5% 
owner; T. K. Cassel, commercial man- 
ager and 28% owner WCHA, first vice 
president 39.5 %; E. O. Hunt, owner 

Army -Navy store, second vice president 
1 %; E. C. Clarke Jr., engineer and 
works manager of Chambersburg Engi- 
neering Co. in which he has small in- 
terest, secretary 5 %; E. S. Hutton, vice 
president- treasurer and minority stock holder Chambersburg Engineering, 
treasurer 5 %; E. C. Clarke Sr., 44% 
o w n e r Chambersburg Engineering 
and president- treasurer and 33% owner 
Clarke -Harrison Inc., Philadelphia busi- 
ness management firm, 5 %; his brother, 
M. G. Clarke, traffic manager and 5% 
owner WCHA, 5%. Estimated cost is 
$18,097. 

Portland, Ore. -Mercury Broadcasting 
Co., 1290 kc, 1 kw, daytime. Co -part- 
ners: Harold Krieger, KGW Portland en- 
gineer, and Gordon Bambrick, news and 
production instructor local radio school. 
Pair to form new corporation, con- 
tributing $19,000 each. Minority interest 
to be given Alfred P. Kelley, attorney, 
and $22,000 worth stock to be offered 
station employes. Estimated cost is 
$45,000. 

FCC REFUSES TO RULE 
ON PETITION OF WBAL 
FCC REFUSED to rule last week 
on petition filed in January by 
WBAL Baltimore for correction 
of Blue Book references to the sta- 
tion. The Commission indicated the 
petition failed "to disclose any 
facts or circumstances demonstrat- 
ing present substantial injury...." 

FCC deferred action until such 
time as it has considered and ruled 
on the WBAL application for li- 
cense renewal. A hearing has been 
completed on the renewal request, 
which was heard in consolidation 
with competitive bid by Public 
Service Radio Corp., and proposed 
findings have been filed [BROAD- 
CASTING, May 24]. 

WBAL's petition asked correc- 
tion, retraction or withdrawal of 
that part of the Blue Book citing 
the station's operations. It was 
filed with FCC after the U. S. Court 
of Appeals for the District of Co- 
lumbia denied an earlier petition 
seeking redress before continuance 
of the renewal proceeding. 
Although denying the appeal the 
court termed the Blue Book com- 
parisons "unjustifiable" [BROAD- 
CASTING, Jan. 19]. The Hearst - 
owned outlet has been seeking re- 
traction of the allegedly damaging 
portions of the Blue Book ever 
since its issuance in March 1946. 

In deferring action on the peti- 
tion FCC stated it wished to avoid 
"any possible misunderstanding as 
to the purport of any statement 
intended to dispose of this petition 
in relation to any action which the 
Commission may take as to peti- 
tioner's pending application for re- 
newal of license." 
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our signal 
strength 
is quite 
amazing F 

.. we are picked up 
constantly within a radius 
of 150 -200 miles away. 
In Syracuse 50 miles away 
we sound like a local 
station . . we believe 
that this is a combination 
of the tower itself and 
the radiating system...." 

-J. ERIC WILLIAMS 
General Manager, Station WGAT 

Utica, New York 

SATISFACTION 
IS THE KEY TO 

LINGO'S PROGRESS 

For proven stability and 
peak efficiency "Look to 
Lingo" and get the advan- 
tage of these 5 "exclusives ": 

1. Moderate Initial Cost 

2. Low Maintenance Cost 

3. Top Performance Assured 

4. Easy to Erect 

5. Over 50 Years Experience 

Write for Pertinent Data 

We will be glad to supply 
advice on such problems as 
proper radiator height, ground 
systems, and other related 
problems. For factual data 
please indicate location, power 
and proposed frequency. 

., 
e:p 

JOHN E. LINGO & SON, INC. 
EST. 1897 CAMDEN, N. J. 
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FAIRBANKS PLANNING 
NATIONAL EXPANSION 
MCÌVING to establish the frame- 
work of a national television film 
distributing agency to service NBC 
owned and affiliated stations, Jerry 
Fairbanks last week announced its 
headquarters in New York with 
the first branch offices likely to be 
set in Hollywood, Chicago, Cleve- 
land, Minneapolis, Tulsa. 

Patterned after motion picture 
releasing organizations, Mr. Fair- 
banks said that agency will handle 
films shot for video, kinescope 
recording, newsreels, theatrical 
shorts and features made available. 

By year's end this service mech- 
anism will be ready to supply the 
30 NBC stations expected to be 
operating. 

The new division of the Fair- 
banks company is expected to be 
under the direction of Russ John- 
ston, newly -named executive in 
charge of NBC Television Features 
Service (see story, page 86). 

Plan Regional Drive 
TWIN CITY SHELLAC Co. Inc., 
Brooklyn, which has appointed the 
Devine Advertising Agency Inc., 
New York, to handle advertising of 
Dan -Dee No Slipping Floor Polish, 
No Rubbing Floor Wax, Welaite 
and Windo-Wax, is planning a re- 
gional radio campaign in late 
summer. No details have been an- 
nounced. 

Philadelphia Plans 
(Continued from page 23) 

Philadelphia's Trinity C h u r c h 
showing the delegates and their 
families as they attend services; 
a Sunday evening pre- convention 
open house with ABC, 10 -10:30 p.m. 
George Gallup, who will be seen 
and heard frequently on ABC -TV 
during the convention, broadcast 
an advance analysis yesterday 
(June 13). 

Revised ABC convention TV 
schedule of exclusive programs 
Monday through Friday, is: 10:30- 
10:45 a.m., Good Morning From 
Convention Hall; 1 -1:15 p.m. (or 
at end of morning session), resu- 
me by Martin Agronsky; 6:45 -7 
p.m., Mr. Delegate, with George 
Hicks from WFIL -TV; 7 -7:15 p.m., 
Convention Sidelights, with Henry 
Morgan, Walter Kiernan and Bob 
Considine from Convention Hall; 
8 -8:15 p.m., Pauline Frederick giv- 
ing the women's angle; 8:45 -8:55 
p.m., Television Round Table, John 
B. Kennedy; 11 -11:15 p.m., resume 
conducted by Bryson Rash and dis- 
tinguished guests; 11:35- midnight, 
simultaneous TV and sound broad- 
cast with several ABC commenta- 
tors. 

CBS 

CBS executives heading that net- 
work's delegation to Philadelphia 
are Lawrence W. Lowman, vice 
president and general executive; 

EYE APPEAL as well as LISTENER INTEREST 

FOR YOUR STATION 

Radio Albums individually 
planned for your station have 
tremendous listener appeal .. 
cement listener support. 
No Cost to you ... no cost to 
your listeners. The American 
plan guarantees free, postpaid 
distribution of thousands of 
albums throughout your broad. 
casting area. 
Exclusive rights - American 
albums are available to only 
one station in each city. 
Proven effective - Our per- 
sonnel has had almost 10 years 

Act today - write, wire 
or phone for complete de- 
tails. No obligation. 

Phone 4.9180 

experience in the design, pro. 
duction, sales and d' 'bution 
of Radio Picture Albums uti. 
used by nearly 200 stations 
from coast to coast. These 
albums attract new station 
accounts, increase station reve. 
nue. 

Finest ava,Iable - American 
albums are individually de- 
signed, and beautifully ' ex- 
ecuted - the finest available. 
Write, wire or phone - Full 
information gladly sent wsthout 
cost or obligation to you., 

J. L. Van Volkenburg, vice presi- 
dent in charge of television opera- 
tions; Davidson Taylor, vice presi- 
dent and director of public affairs; 
Wells Church, director of news 
broadcasts, and Henry Grossman, 
director of technical and building 
operations. They will head a staff 
of more than 90 newsmen and 
technicians. 

CBS floor reporters will be 
equipped with walkie- talkie trans- 
mitters with which they may con- 
duct interviews on- the -spot with 
delegates on the convention floor. 

The CBS reporting staff has been 
divided into six major assignments 
as follows: 

Candidate headquarters, the 
broadcast booth in Convention Hall, 
the platform, the convention floor, 
roving reporters, and special as- 
signment reporters. 

Mr. Church will be in general 
charge of the news coverage, as- 
sisted by Theodore Koop, director 
of news of the CBS Washington 
outlet, WTOP. 

CBS news chiefs will operate 
from headquarters in the Bellevue - 
Stratford at times when the con- 
vention is not in session. A combi- 
nation sound broadcasting and tele- 
vision studio will also be in the 
hotel. During convention sessions, 
the operations of CBS will be con- 
ducted from the convention news- 
room. 

In a pre- convention memo dis- 
tributed to the CBS news staff, 
Mr. Church described his conven- 
tion plan as "designed so that rov- 
ing reporters, floor reporters, spe- 
cial assignment reporters, and 
headquarters reporters can be on 
top of the semi -secret actions that 
may lead to an important devel- 
opment in the race for the nomi- 
nation." 

MBS 

A. A. Schechter, vice president 
in charge of news, special events, 
and publicity, will be in personal 
charge of the 55 commentators, 
correspondents, newscasters and 
technicians who will represent Mu- 
tual at the convention. Mr. Schech- 
ter said the network had set the 
most comprehensive plans for cov- 
erage in its history. 

Jack Paige, MBS director of spe- 
cial events, will supervise special 
programming from Philadelphia, 
and Milton Burgh, news director, 
will conduct operations in the net- 
work's two Philadelphia news- 
rooms, at Convention Hall and the 
Bellevue- Stratford. Cliff Harris 
will be MBS chief engineer. 

Mutual commentators and news- 
casters will originate regular 
shows from the convention. Addi- 
tionally, two regularly scheduled 
daily convention programs have 
been set, the first beginning at 11 
a.m. and continuing through high- 
lights of the early sessions, and 
the second, in the evening, being 

coincidental with the opening of the 
evening sessions. 

Mutual also will use walkie- 
talkie transmitters for its roving 
reporters in communicating with 
MBS officials in the master control 
booth and in broadcasting floor in- 
terviews. 

The network has scheduled a 
special pre- convention broadcast 
June 19, 9:30 -10 p.m., which will 
describe to Mutual listeners the 
techniques the network will use in 
covering the impending convention. 
Another special broadcast June 20, 
10:30 -11 p.m., will present com- 
mentators in assessment of con- 
vention prospects. 

NBC 

William F. Brooks, vice presi- 
dent in charge of news and inter- 
national relations, will be in com- 
mand of the NBC delegation of 
more than 40 newsmen. 

Mr. Brooks said that a new sys- 
tem, based on the "news desk" 
principle, would be established so 
that information gathered by his 
staff would be instantly available. 
All stories obtained by reporters 
and commentators will be tele- 
phoned to one of the two NBC 
news desks and will there be added 
to the store of information. 

One desk will be situated in the 
network's booth in Convention 
Hall, in charge of Mr. Brooks, with 
William R. McAndrew, assistant 
to the vice president in charge of 
NBC's Washington office, assist- 
ing. The other news desk, which 
will coordinate all coverage, will 
move between Convention Hall and 
the Bellevue- Stratford as the news 
requires. Francis R. McCall, man- 
ager of operations of the NBC 
news department, will be in charge, 
assisted by William Ray, NBC 
Chicago news manager. 

The full NBC news staff will be 
available for radio and video, Mr. 
Brooks said, and some of the net- 
work's programming will be simul- 
taneously broadcast on sound and 
television. 

Mr. Brooks described his system 
of pooled information as one which 
would "give continuity and cohesion 
to NBC's coverage. Listeners tuned 
to NBC will not be bombarded with 
disconnected, conflicting reports 
every time a new show goes on 
the air." 

Heretofore, he said, most re- 
porters and commentators had 
gathered news for their own pro- 
grams and often duplication and 
repetition had prevailed. 

KILA, WBKB 

Paramount Pictures' two video 
stations have signed up as mem- 
bers of the television pool to re- 
ceive kinescopic recordings of pro- 
ceedings at the conventions. 
Through an arrangement with 
WPIX New York, that station's 
convention programs will be micro - 
waved to the Paramount Bldg. in 
that city and there recorded on 
film and developed by the Para- 
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mount process. Films will then be 
edited and shipped to KTLA Los 
Angeles and WBKB Chicago for 
broadcast. 

Paramount also applied for full 
membership in the convention pool 
at the same rates as the stations 
which are receiving the coverage 
directly for simultaneous rebroad- 
cast, for highlight use in the 
theater. Offer was rejected by the 
pool committee which stood by its 
May 24 unanimous decision not to 
permit the pooled broadcasts to 
be used anywhere that admission 
charges are made. 

DuMONT 
DuMont Television Network cov- 
erage of the political conventions 
will include ten special exclusive 
programs a day in addition to 
pooled broadcasts, with top -flight 
political reporters of Newsweek 
magazine and New York Herald 
Tribune augmenting the network's 
own staff in covering the conven- 
tion activities. 

Drew Pearson will do a five - 
minute commentary each evening 
at 8:55 -9 on the DuMont network, 
sponsored by Frank H. Lee Co., 
Danbury, Conn. (Lee hats). Corn - 
pany also sponsors Mr. Pearson's 
weekly broadcast on ABC (AM) 
network. 

Leslie G. Arries, Washington 
representative for the DuMont 
network, will have general charge 
of a program staff of 30 at the con- 
vention; he and James Caddigan, 
director of programming and pro- 
duction for the network, will co- 
ordinate the convention programs. 
Rodney D. Chipp, assistant chief 
engineer, will supervise a technical 
convention staff of 25. The remote 
unit from WABD New York will 
be directed by Harry Coyle, that 
from WTTG Washington by Har- 
ry Randolph. 

Arrangements with Newsweek 
and Herald Tribune, calling for no 
cash payments but with the net- 
work receiving the services of the 
newsmen while the papers get the 
video publicity, were worked out 
last week by Mr. Arries with Hugh 
Beach, public relations director of 
Newsweek, and George Allen, pro- 
motion manager of the Herald Tri- 
bune. 

More than a dozen members of 
the Newsweek staff will double 
in video, the list of those who 
will make their reports via DuMont 
network as well as in the pages 
of Newsweek including: Malcolm 
Muir, publisher; Edward K. Bar- 
rett, editorial director; Robert 
Humphries, national affairs editor; 
Kenneth Crawford, Washington 
news chief; Samuel Shaffer, Capi- 
tol Hill correspondent; columnists 
Ernest K. Lindley and Raymond 
Moley; Betty Forsling, radio ed- 
itor, and Vera Clay, Wilbur Bal - 
dinger, Hobart Rowen, Karen Sal- 
isbury, Harold Lavine. 

Bert Andrews, Washington bu- 
reau chief of the New York Herald 
Tribune, Frank Kelly, national 
editor, and Richard Tobin, will head 
that newspaper's video convention 
reporters on DuMont. The net- 

work's own commentary will be de- 
livered by Walter Compton, mana- 
ger of WWTG Washington, with 
Dennis James, special events re- 
porter, covering convention back- 
ground and color. 

From its studios underneath the 
rostrum in Convention Hall, Du- 
Mont has set up a daily convention 
schedule of ten exclusive programs. 

CONTINENTAL 
Every moment of both Republi- 

can and Democrat conventions will 
be covered by Continental Net- 
work, comprising over a score of 
FM stations, according to Hudson 
Eldridge, network manager. 

A 15,000 -cycle line will carry the 
pickup northward to Alpine, N. J., 
where it can be picked up by Con- 
tinental stations on the northern 
leg and broadcast with high fidelity. 
An 8,000 -cycle line will carry the 
signal from Philadelphia through 
Baltimore to Washington, with 
other stations picking up from 
WASH Washington, network key, 
or other outlets. 

Convention coverage will be in 
charge of William B. Caskey, as- 
sistant to the general manager, 
WPEN Philadelphia. In charge of 
news will be Joe McCaffrey, Wash- 
ington newsman, aided by Paul S. 
Green and John Corcoran. Techni- 
cal arrangements are under direc- 
tion of Charles Burtis, WPEN 
chief engineer. 

Continental has a working ar- 
rangement with Transradio Press 
to use some of its correspondents, 
and a similar setup involving the 
staff of the Providence Journal and 
WPJB, its FM outlet. 

A fulltime booth is being set up 
in Convention Hall, and the net- 
work has several seats in the Radio 
Correspondents section. Numerous 
interviews and feature broadcasts 
are planned from the floor. 

Three daily summaries will be 
carried by Continental on a coop- 
erative basis-10 :45 a.m., 5:45 
p.m., 11:30 p.m. WASH Washing- 
ton summaries will be sponsored 
in the Capital by Harris & Ewing, 
photographic firm. 

Among FM station taking Con- 
tinental's convention coverage, in 
addition to regular network mem- 
bers, are WMAR -FM Baltimore; 
WDHN New Brunswick, N. J.; 
W E E X Easton, Pa.; W C H A 
Chambersburg, Pa. - Philadelphia Stations - 

Convention coverage confronts 
Philadelphia stations with the big- 
gest job in their history, while 
serving at the same time as tem- 
porary headquarters for networks 
and out -of -town stations. 

Roland Tooke, assistant general 
manager of WPTZ, Phlico TV sta- 
tion, believes it will be television's 
biggest boost but cautioned that 
stations should exercise selectivity 
in reporting the proceedings. WPTZ 
covered the GOP convention in 1940 
by keeping the cameras on all dur- 
ing the event. 

Since long stretches of convention 
business do not provide good pro- 
gramming, he believes regular pro- 
grams should be interrupted when 

convention news warrants. 
WCAU will duplicate AM and 

FM, using 37 reporters, announcers, 
writers and program men, many 
from the Bulletin, owning the sta- 
tion. Some 30 CBS staff men will 
be available. Most WCAU person- 
nel will be assigned to Convention 
Hall, with 12 covering local dele- 
gations. Several stunts are planned. 
WCAU -TV, which went on the air 
last month, will set up studios at 
Union League for at least one pro- 
gram a day. Other pickups will be 
at hotels. Fourteen Bulletin report- 
ers will be available for telecasts. 
Regular program service will be 
interrupted when convention activi- 
ties warrant and WCAU -TV will 
be on the air each day. 

KYW plans special programs, 
salute, to delegates, use of NBC 
facilities and public viewing facili- 
ties in its main studio. Preliminary 
coverage starts June 15 when a 
behind- the -scenes version of pre- 
paratory activities will be given. 

NBC will have its master control 
operations at KYW, where pro- 
grams will be fed to the network. 
Ruth Welles, KYW Home Forum 
conductor, will comment on the 
woman's angle and other KYW 
programs will feature convention 
highlights. 

WFIL had not revealed its plans 
late last week, but its coverage will 
include resources of the Inquirer, 
station owner. WFIL -TV will have 
a full crew at the auditorium en- 
trance to pick up highlights for 
the television pool to supplement 
floor proceedings. 

WIP will work with MBS. It 
has installed lines in several hotels 
as well as the auditorium and 
political headquarters. Murray 
Arnold will act as studio manager. 

(Continued on page97) 

FCC Approves 
(Continued from page 22) 

Berkman, Laux, Weisenthal and Alex 
and Richard Teitlebaum, 67.5 sh each; 
Messrs. Merident and Troesch 10 sh 
each and Swaringen 40 sh. 

WFTL Ft. Lauderdale, Fla.- Granted 
transfer of control of Ft. Lauderdale 
Broadcasting Co., licensee, from Gene 
T. and Evelyn M. Dyer, Dwight L. Rog- 
ers and Reginald B. Martin to Gore 
Pub. Co., permittee WGOR (FM) that 
city and publisher Daily News for $150,- 
000 less one -half new profits from Jan. 
1 to closing date of transaction. Gene 
T. Dyer, secretary- treasurer, and Evelyn 
M. Dyer, owners of WAIT Chicago, sell 
87.5 shares each with Congressman 
Rogers (D- Fla.), president, selling 37.5 
shares and Mr. Martin, vice president 
and general manager, selling 37.5 
shares. Gore Pub. Co. is subsidiary of 
R. H. Gore Co., Chicago, insurance 
brokerage. WFTL is assigned 250 w on 
1400 kc 

KLIX Twin Falls, Ida. -Granted trans- 
fer of control by Fentress H. Kuhn to 
J. Robb Brady Trust Co. through sale of 
22,000 shares (50 %) for $22,000. Mr. 
Kuhn is manager KGEM Boise, Ida. 
Purchaser is family trust of J. Robb 
Brady, deceased, which owns 42% in- 
terest in KEIO Pocatello and KIFI Ida- 
ho falls, Ida. David G. Smith, Frank C. 
Carman, Grant R. Wrathall and Mr. 
Carman as administrator of estate of 
Jack L. Powers, deceased, collectively 
50% owners of KEIO and KIFI, retain 
12.5% interest each in KLIX. Station is 
assigned 250 w on 1340 kc. 

WMGW and WMGW - FM Meadeville, 
Pa.- Granted assignment of license AM 
station (1990 kc, 250 w) and permit of 
FM station from H. C. Winslow to 
Meadville Broadcasting Serivce Inc., 
new firm of which Mr. Windslow is 
president and 60% owner. Victor H. 
Diehn, manager and 25% owner WAZL 
Hazleton, Pa., is vice president and 90% 
owner and is to be general manager. 
Note for $100,000 loaned Mr. Winslow 
to build station is cancelled. 

Political Libel 
Question Raised 
State and Federal Law Conflict 
Raised Over Texas Speech 
THE PROBLEM of complying with 
the conflicting views of FCC and 
a state government with respect to 
"censorship" of political broad- 
casts was pointed up last week in 
Texas, where a Senatorial candi- 
date said he deleted three sentences 
to keep his speech from being cut 
off the air. 

Despite the Commission's tenta- 
tive ruling that the Communica- 
tions Act's ban on censorship means 
no censorship for any reason, libel 
included, Texas Attorney General 
Price Daniel has served notice that 
"Texas libel laws are still in effect" 
and that "stations carrying libel- 
ous matter will be subject" to them 
[BROADCASTING, May 10]. The 
Texas official's position ran counter 
to the FCC's contention that the 
federal ban on censorship relieves 
stations of responsibility under 
state libel laws. 

Last week's Texas episode related 
to a speech delivered Monday night 
at Nacogdoches by George Peddy, 
Houston attorney and candidate for 
the U. S. Senate. Three sentences - 
about 125 words -were cut out at 
the last minute because, according 
to published accounts, WFAA Dal- 
las Attorney J. C. Muse Jr. objected 
to them as "libelous per se." The 
questioned sentences were said to 
refer to Coke Stevenson, former 
governor and an opposing candi- 
date for the Senate. Mr. Muse 
was reported to have warned Mr. 
Peddy that WFAA would cut him 
off the air during that portion of 
his speech if the references weren't 
deleted. 

The speech was carried over 
about 15 stations (not a network). 
In addition to WFAA, WOAI San 
Antonio was said to have chal- 
lenged the sentences which ulti- 
mately were cut out of the talk. 

The Commission's views on li- 
censee responsibility under the 
political broadcast law -laid down 
in a proposed decision [BROADCAST- 
ING, Feb. 2] which aroused virtu- 
ally unanimous opposition from the 
radio industry -have not yet been 
made final but some decision is 
expected soon [CLOSED CIRCUIT, 
June 7]. 

Meanwhile the Dallas News, 
owner of WFAA, followed up the 
Peddy event with an editorial last 
Wednesday contending that FCC's 
proposed interpretation of the law 
"would require WFAA to broadcast 
anything, true or false, which any 
candidate may decide to say. Un- 
der that policy, WFAA would have 
more libel suit business than broad- 
casting business ... " 

The editorial continued: 
The issue between Mr. Peddy and 

WFAA, you note, is not Mr. Peddy's 
veracity, but WFAA's liability to answer 
a suit brought or possibly to be brought 
by a third party who might demand 
that WFAA prove what WFAA itself did 
not say. FCC proposes, in substance, to 
make all stations say many, many things 
which cannot be proved and which 
unjustly injure many innocent per- 
sons. 
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Radio Seats 
(Continued from page 23) 

nam d by the new party (sup- 
port ng Wallace) to have charge 
of sating and facilities at their 
con ntion, scheduled to start 
July 23. 

D:adline for applying for seats 
at t is convention is June 30, Mr. 
War er said. 

A plications should be addressed 
to C.1. Albert Warner, U. S. Sen- 
ate ' adio Gallery, Capitol Build- 
ing, Washington, D. C. 

A. credited by the executive corn- 
mitt e of the Radio Correspondent's 
Ass . for the Republican National 
Con ention starting June 21 and 
the I emocratic National Conven- 
tion .eginning July 12 are the fol - 
lowi g: 

Kays to symbols - * Assigned 
seat ; R, covering only Republican 
cony ntion; D, covering only Demo - 
crati convention. 

B1 1 Henry, CBS, Chairman, Conven- 
tion ommittee. 

D. Harold McGrath, Superintendent, 
Sena ' Radio Gallery. 

ert M. Menaugh, Superintendent, 
House Radio Gallery. C. J. D'Andrea, Assistant Superin- 
tend -.t Senate Radio Gallery. 

CI rente T. Day, Assistant Superin- 
tend - t, House Radio Gallery. 

M := Rossella Donohue WLW Cincin- 
nati, WINS New York, Secretary Con - 
venti n Committee 

'Al. ert Warner, MBS, Chairman, Ex- 
ecute e Committee. 

AB , 30 Rockefeller Plaza, New York: 
"Ma in Agronsky. Hilmer Baukhage, 
'Tris Coffin, 'Pauline Frederick, 'Taylor 
Gran , 'Walter Kiernan, John Madi- 
gan, Thomas Velotta, Julian Anthony, 
Erwi. Canham, Donald Coe, Ernest 
Cune, Art Donegan, John Edwards, 
Gord. n Fraser, Arthur Gaeth, Don Gard- 
iner, ohn Kennedy, William McSherry, 
Hen Morgan, Earl Mullin, Cornelius 
O'Dea , Drew Pearson, Richard Rawls, 
Paul Scheffels, Virginia Shisler, Walter 
Wine ell, "Charles Barry, 'Jack Beall. 
Elmer Davis, 'Earl Godwin, "George 
Hicks 'Robert Kintner, "Bryson Rash, 
Phil!. Alampi, Robert Brown, David 
Carr, Burke Crotty, Marshal Makin, 
John Dwyer, Doris Fleeson, Dorothy 
Fuld elm, George Gallup, Beatrice Gud- 
ridge, Dorothy Kilgallen, Ted Malone, 
Paul owrey, William Neel, Jack Pacey, 
Sam ettengill, Michael Roshkind, Bert 
Schw =rtz, David Wills, Harrison Wood, 
Miss Peg Eck, Tex McCrary, Richard 
Rend ll. 

Arr whead Network, Duluth, Minn., 
also epresenting WISC Madison, Wie.; 
WEB Duluth, Minn.; WEAU Eau 
Clair =, Wis.; WMFG Hibbing, Minn.; 
WH Virginia, Minn.; WJMC Rice 
Lake, Wie.; KVOL Lafayette, La.; 
Geo :e Reedy. 

BB. : 'Leonard Miall, Sam Slate. 
CB , 485 Madison Ave., New York: 

Gri ii ng Bancroft, 'Charles Coiling - 
wood, 'Douglas Edwards, Don Hollen- 
beck, *Richard Hottelet, "Don Pryor, 
Will d Shedel, "Lowell Thomas, Pros- 

per : uranelli, George Herman, Theo- 
dore Koop, Larry Lesueur, Edward 
Scott, Henry Wefing, Clarence Worden. 
'Ned almer, "William Downs, 'Joseph 
Harsc., "Quincy Howe, "Edward Mur - 
row, "Eric Sevareld. *Howard Smith, 
Margaret Arlen, Wells Church, Everett 
Holle Bill Leonard, Lee Otis, David- 
son T ylor, Joseph Wershba, Jesse Zous- 
mer. 

Isrw n News Service, Washington, D. 
C.: Obert Erwin. 
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KN 
KO 
KQ 
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and Hart & Assoc., Washington, 
"Edward Hart, Eugene Hart. 

A TALL CORN NETWORK Des 
Iowa: "William Jacobsen. 
& KBUR -FM Burlington, Iowa: 

rd Plock, James Schramm. 
A Centralia -Chehalis, Wash.: J. 
McCaw. 
Wichita, Kan.: "George Gow. 

Los Angeles. Calif.: "Clete 
, Harry Maizlish. 

Z, Montana Assn. of Broadcasters, 
11, Mont.: Don Treloar. 

W Kearney, Neb.: "George Kline. 
Des Moines: 'John Baler, Donn 

C Los Angeles: 'Joe Micciche (R). 
E Monroe, La.: 'Weselley Wise. 
O Seattle: *Rudolph Block. 

Pittsburgh: "Bill Burns, Herb 
n. 

A BLUEPRINT of C fion Hall In Philadelphia is studied by members of the execu- 
tive committee of Radio Correspondents Assn. in Washington as they make assignment 
to radio newsmen of seats and facilities for the Republican and Democratic ions. 
Standing (I to r) are Rosella Donohue, WLW Cincinnati and WINS New York, secre- 
tary of the convention committee; Gil Kingsbury, WLW and WINS, chairman, facilities 
committee; D. Harold McGrath, superintendent, Senate Radio Gallery; and Robert M. 
Menough, superintendent, House Radio Gallery. Seated (I to rl are Albert L. Warner 
of MBS, chairman, ive committee of correspondents, and Bill Henry of CBS, 

chairman, convention committee. 

KQW San Francisco: "Grant Hol- 
comb. 

KSD & KSD -FM St. Louis: "George 
Burbach, Frank Eschen, James Lawr- 
ence. 

KSTP St. Paul: "Stanley Hubbard. 
KTBI Tacoma, Wash.; 'Florence Hoff. 
KVOA Siloam Springs, Ark.: "Storm 

Whaley. 
KTHT Houston: "Roy Hofheinz, Ed 

Yuhl. 
KVOO Tulsa: .Ken Miller (R). 
KVOX, Great Northern Broadcasting 

System, Moorehead, Minn.: E. J. Mc- 
Kellar. 

KXLW Clayton, Mo.: 'Ried Brooks 
(R). 

KXOK St. Louis: 'Bruce Barrington. 
KXXX Colby. Kan.: *John Hughes. 
KYW Philadelphia: "James Crosson. 

"James Gents, Mort Hendrickson, Wil- 
liam Dacey. 

MBS, 1440 Broadway, New York: 
"Cecil Brown, "William Cunningham. 
'Cedric Foster, "William Hillman, 
'Henry Lacossitt, *Jack Paige. A. A. 
Schechter, 'Albert Warner, John Bus- 
man, Les Mawhinney, Edward Pettit. 
Lyle Van Hal Wagner, Frank Zuzulo, 
*Milton Burgh, "Arthur Feldman. "Al- 
vin Helfer, *Robert Hurleigh, "Fulton 
Lewis, Jr., "Macon Reed *William 
Shirer, Murray Arnold, Jack Fern. Rex 
Miller, J. R. Poppele. Arthur Van Horn, 
Robert Wilson. 

NBC, 724 -14th St. N. W., Washington: 
*Morgan Beatty. *Alex Dreier, 'Ray 
Henle, 'Cassius Keller, "Francis McCall' 
"Elmer Peterson, 'Robert Trout. 'John 
Swayze. David Anderson, James Begley, 
James Boozer, Ned Brooks, Janice De- 
vine Leif Eid, 'W. W. Chaplin, 'Rich- 
ard Harkness, *H. V. Kaltenborn. 'Mary 
McBride, "Robert McCormick. 'William 
Ray, 'Ed Wallace. Leonard Allen. Ken- 
neth Banghart, Bjorn Bjornson. David 
Brinkley, William Brooks, Josef Dine. 
Sidney Eiges, Ken French, Julian Good- 
man, Radcliffe Hall, Fred Heywood. 
Ralph Howard, Stella Kam. Thomas 
Knode, Arthur Lodge, Charles McCarthy. 
Joseph Meyers. Fred Morrison, Peter 
Roberts, John Thompson, Robert White. 
Michael Zeamer, Ann Gillis, Ben Grauer, 
Frank Henighen. Martin Hoade. Jim 
Hurlbut, Helen Keller, Fritz Littlejohn, 
William McAndrew, John Mac Vane, 
Felix Morley Burroughs Prince. Adolph 
Schneider, Clifton Utley, Russell Willis. 

RURAL NETWORK Ithaca, N. Y.: 
"William Tyler. 

STEINMAN STATIONS Lancaster, Pa. 
Also representing WDEL -Wilmington, 
Del.. WKBO -Harrisburg, Pa., WGAL- 
Lancaster. WORK York, WRAW -Read- 
ing, WEST -Easton: "Clair McCollough. 

TRANSRADIO PRESS SERVICE. 
Washington, D. C.: "Ann Corrick. "Ed- 
win Derby, *Rex Goad, 'Mary Harmon. 
Wallace Penning. Robert Kalb, Betty 
Lersch. Ronald Tighe. 

UNITED PRESS RADIO: Washington, 
D. C.: "George Marder, *Joan Marble. 
Arnold Dibble, Philip Newsom, Robert 
Serling. 

WAAT & WATV Television Newark: 
'Val Frank. 

WARM Scranton: "John von Bergen. 
WAGE Syracuse: *William Lane. 
WBAL Baltimore: 'Galen Fromme. 
WAIM Anderson, S. C.: 'Milton E. 

Hall (R). 
WASH -FM Representing Continental 

FM Network. Washington: 'Joseph Mc- 
Cafirev, Paul Green. 

WBBC Flint. Mich.: "Robert Balfour. 
WBEN Buffalo: "J. L. Fink. 
WBNS Columbus. Ohio: 'R. A. Borel. 
WBIB -FM New Haven: "Samuel Bot - 

winik. Sol Chain. 
WCAU Philadelphia: "Leon Levy, 

"Joseph Tinney, Harry Ehrhart, M. J. 
Hall, Joseph Lewis, E. J. Montgomery. 

WCBM Baltimore: 'Ian Ross Mac- 
Farlane. Louis MacFarlane. 

WCOP Boston: 'Ronald Cochran. 
WDEL Wilmington: "Gorman Walsh. 
WETS Johnson City, Tenn.: *Berney 

Burleson. 
WFIL Philadelphia: 'John Corcoran, 

"John Kennedy, Joseph Dooley. George 
Koehler. Richard Koster. James Quirk. 

WFMZ Allentown. Pa.: 'Raymond 
Kohn, William Phillips, Earl Kohn, 
Robert Currie. 

WGFG Kalamazoo, Mich. and also 
representing WJIM Lansing, Mich.: 
"Howard Finch. 

WGXN Jackson, Miss.: "James T. 
Ownby (D). 

WHAS Louisville: 'Dick Oberlin. 
WHBF Rock Island, Ill.: 'Leslie John- 

son. 
WHDH Boston: *Paul Benton. 
WCCO Minneapolis: "Sig Michelson. 
WDAS Philadelphia: 'Michael Deegan, 

'Leonard Matt, Bill Klein, Jack Malloy, 
Joseph Nigro. 

WEAM Arlington, Va.: 'Charles Par - 
mer. M. M. Parmer. 

WFBC Greenville, S. C.: *Nicholas 
Mitchell. 

WFMJ Youngstown, Ohio: "Robert 
Mackall. 

WGAR Cleveland: 'Charles Day. 
WGBF Evansville: 'B. F. Ellington, 

Dorothy Ellington. 
WGPA Bethlehem, Pa.: 'Arthur Mc- 

Cracken, Rolland Adams. 
WHAT Philadelphia: *Dolly Banks, 

'William Banks, Albert Greenhaum. 
Joseph Indzel. 

WHFB Benton Harbor, Mich.: 'Will- 
ard Banyon. 

WHLI Hempstead, N. Y.: 'Clifford 
Evans, E. I. Godofsk 

y, 
J. Carr. 

WHO Des Moines: Otto Weber. 
WHN New York: "George Combs, Jr. 
WIBG Philadelphia: "Tom Moore, 

'Rupe Werling. Doug Arthur, John Hen- 
ninger, Fred Knight, Dick Mabry, Ray 
Walton. Fred Wieting. 

WILK Wilkes- Barre: Roy Morgan, 
Charles Whittier. 

WILM Wilmington: 'William Frank. 
WINK Fort Myers, Fla.: "George Case. 
WINR Binghamton: "George O'Con- 

nor. 
WINS New York: 'Don Goddard, Jo- 

seph Durso., Sidney Walton. 
WIP & WIP -FM Philadelphia: 'Sam 

Ettinger. Sam Serota, Alexander Griffin. 
WITH Baltimore: "James Connolly. 

WIZE Springfield, Ohio: "'Robert 
Terry. Jack Wymer. 

WJMJ Philadelphia: "Patrick Stanton, Jo Oria. 
WJR Detroit: 'George Cushing. 
WKBR Manchester, N. H.: 'Scott Kill - 

gore. William Rust, Jr. 
WKBW Buffalo: 'Arthur Simon. 
WKNE Keene, N. H.: 'Joseph Close. 
WKRC & WCTS -FM Cincinnati: "Tom 

McCarthy, Helen McCarthy. 
WKYW Louisville: "Tom Smith. 
WKZO Kalamazoo, Mich., also repre- 

renting WJEF Grand Rapids, Mich.: 
'Dr. Willis Dunbar. 

WLAM Lewiston, Me.: 'Parker Hoy. 
WLAQ Rome, Ga.: "George K. Eu- 

banks (D). 
WLCX La Crosse, Wis.: Bill Erin. 
WLIZ Bridgeport, Conn.: 'Gresham 

Griggs. 
WLW Cincinnati: 'G. W. Kingsbury, 

"Howard Chamberlain. Peter Grant. 
WMID Atlantic City: "Mel Siskind. 
WNAO Raleigh: "Elmer Oettinger. 
WMT Cedar Rapids, Iowa: 'Jim 

Bornmann. 
WNEW New York: 'Richard Pack. 
WNHC New Haven: 'Margaret Wilson. 
WNOC Norwich, Conn.: 'John Mel- 

ville. 
WNJR Newark: 'Otis Williams, Harry 

Nash. 
WORD Spartanburg, S. C.: "Walter 

Brown. 
WOR New York: 'Dave Driscoll, 

Edythe Meserand, Fred Vandeventer. 
Edgar Higgins, Jr., Robert Wood. 

WOV New York: *Thomas Morgan, 
George Padovani. 

WPEN Philadelphia: *John Corcoran. 
"John McClay. 

WPPA Pottsville, Pa.: "Jerry Gaines. 
WREX Duluth, Minn.: *Thomas Mc- 

Cabe. 
WROW Albany, N. Y.: *William Tomp- 

kins. 
WSAN Allentown, Pa.: *Bryan Mussel - 

man, Olivia Musselman. 
WSRS Cleveland Heights, Ohio: 

"George Bickford, Clare Gehring. 
WSTV Steubenville, Ohio: 'John 

Laux Joseph Troesch. 
WSAU Bloomington, Ind.: "Warren 

Davis, Lyle Warrick. 
WTCN Minneapolis, Minn.: "Robert 

Ridder, Max Karl. 
WTEL Philadelphia: 'Alan Stewart, 

'Douglas Hibbs. 
WTIC Hartford: 'Jerry Hallas, Tom 

Eaton. 
WTRY Troy, N. Y.: 'John Givney. 
WTNB Birmingham, Ala.: "Evelyn 

S. Hicks (D). 
WTTG- Dumont Television Network, 

Washington, D. C.: *Charles Gridley, 
Robert Berger, Dennis James. 

WTUx Wilmington, Del.: "Gordon 
Macintosh, Robert Wilcox, Fred Heck- 
man. 

WVCH Chester, Pa.: *James Tisdale, 
Edna Whittington. 

WVET Rochester, N. Y.: 'Ellison Jack. 
WWOL Lackawanna, N. Y.: "Albert 

Haley. 
WWBZ Vineland, N. J.: 'Layman 

Cameron, Dorothy Carlson 
WXPN U. of Pennsylvania, Philadel- 

phia: 'Judah Siegal. Leonard Guss. 
THE YANKEE NETWORK, Boston: 

'Francis Tully Jr., "Leland Bickford, 
'George Steffy, Tom O'Neil, Linus Trav- 
ers. 

Stonehouse News Agency, Washing- 
ton: Merlin Stonehouse. 

KSWI Council Bluffs, Iowa: 'William 
A. McGill. 

KORN Freemont, Neb.: 'Stanley 
Dixon (R). 

WTHT Hartford. (Also representing 
Connecticut State Network; WHNC 
New Haven, WNLC New London, WNAB 
Bridgeport, WSTC Stamford, WTOR 
Torrington, and WATR Waterbury): 
" Sereno B. Gammell. 

WCPA Clearfield, Pa. (Also represent- 
ing WMAJ, State College, and WHUN 
Huntington, Pa.): 'W. J. Thomas. 

WPOR Portland, Me.: "Murray Car- 
penter. 

Denial for Rockford 
Made Final by FCC 

FINAL DECISION denying new 
AM station application of Wired 
Music Inc., Rockford, Ill., was an- 
nounced June 10 by the FCC. Sta- 
tion had sought 100 w fulltime 
operation on 1400 kc. 

Proposed decision was issued 
April 9 [BROADCASTING, April 19]. 
Commission contended that such a 
grant to Wired Music would cause 
objectional co- channel daytime in- 
terference to WRJN Racine, Wis., 
and WGIL Galesburg, Ill. 
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Prize Winner 
CARL LINDBERG of WPIK 
Alexandria, Va., won top 
prize May 6 for the best mo- 
bile radio unit in competition 
sponsored by the Atlantic 
Division, American Radio 
Relay League. Mr. Lindberg, 
who is known to other 
"hams" as W4PH, won trans- 
mitting equipment. 

KWAK Launched Fulltime 
On 1240 kc at Stuttgart 
DEDICATION of KW AK Stutt- 
gart, Ark., was held last month. 
Station is fulltime on 1240 kc with 
250 w and is an outlet of Mutual 
and the Razorback Network. Owned 
by Arkansas Airwaves Co., KWAK 
is fed many programs from KXLR 
North Little Rock, a sister station. 

Melvin P. Spann is manager. 
Other staff members include Skip 
Landon, chief of production; Jack 
Warden, chief engineer, and Car- 
roll Lee, program director. 

Johnson Recovering 
REP. LYNDON JOHNSON (D- 
Tex.) , whose wife, Claudia, is own- 
er and president of KTBC Austin, 
has recovered from an illness and 
last week was engaged in a cam- 
paign for the U. S. Senate. Con- 
gressman Johnson was released 
from Mayo Clinic, Rochester, 
Minn., June 4. 
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LEVELAND RECORDING Co. has 
opened offices at 1515 Euclid Ave., 
Loew's State Theatre Bldg., Cleve- 

land, Ohio. 
REK -O -KUT Co., New York, has an- nounced new 12" disc recorder, known 
as "Challenger." Features of new unit 
include instantaneous speed change to 
78 or 33 1/3 R.P.M., high fidelity ampli- 
fier, and 18" pickup arm permitting 
playback of both 12" and 16 records. 
CHARLES MICHELSON Inc., New 
York, has announced that 1998 "Speedy - 
Q Sound Effect Catalog" is now avail- 
able. 

A RADIO HEAD 

Montana -born, 
educated 
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PLACED BY PENN -ALLEN 
PENN -ALLEN Broadcasting Co., 
W F M Z (FM) Allentown, Pa., 
television applicant, signed a $125,- 
000 television and transmitter 
equipment contract with General 
Electric last week. GE reports 
contract calls for a 500 -w TV 
transmitter, studio units and film 
and portable equipment. 

Studios for the proposed station 
will be in Masonic Temple Build- 
ing, Allentown. Station expects to 
be on the air in early 1949 if FCC 
approves application. Channel 8 
(180 -186 mc) is sought. 

Penn -Allen is an all- veteran corn - 
pany and is said to be one of the 
first such organizations entering 
the video field. Raymond F. Kohn, 
president, is a member of FMA 
board of directors. 

Other officers in Penn -Allen are 
Millard L. Fisk, vice president; 
Earl J. Kohn, secretary, and Hor- 
ace W. Gross, treasurer. 

Daytime Station Opened 
At Havre de Grace, Md. 
WA SA Havre de Grace, Md., 
started operation May 15 on 1600 
kc with 500 w. The daytime station 
is licensed to The Chesapeake 
Broadcasting Corp. 

Staff members include Jason T. 
Pate, manager; Philip C. Melone, 
chief engineer; Sam Lawder, pro- 
gram director; Charles Irwin, com- 
mercial manager; Chris McAteer 
and Alec Iles, engineers; Ed 
Baekey, announcer, and Adelaide 
Silver, receptionist. 

D. C. Video Sets 
AN ESTIMATED 12,000 televi- 
sion sets, an increase of 1,200 over 
the May total of 10,800, were in- 
stalled and operating in the Wash- 
ington, D. C., metropolitan area, 
as of June 1, 1948, according to 
figures released June 4 by the 
Washington Television Circulation 
Committee. The group is composed 
of representatives of the three 
operating video stations of the 
city, WNBW, WMAL -TV and 
WTTG. 
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ROBERT SLAUGHTER, former chief 
engineer of WHBF Cartersville, Ga.; 
ED LEACH, formerly with WKEU 

Griffin, Ga.. and BURL D. WOMACK, 
formerly with WEAS Decatur, Ga., have 
joined WSB Atlanta as control room op- 
erators. 
BILL CROOKS, former transmitter en- 
gineer at WLBG Laurens, S. C., and 
chief engineer of WFVA Fredericksburg. 
Va., has joined technical staff of WINC 
(FM) Winchester. 
WALCO SALES Co., East Orange, N. J., 
has announced new improved model 
lens attached to floor stand for use in 
front of console television receivers. 
Model permits quick and easy adjust- 
ment of lens to proper height when 
used In front of all television receivers. 

WRVC (FM) NORFOLK 
BEGINS PROGRAMMING 
WRVC Norfolk, FM outlet of 
WRVA Richmond, Va., went on the 
air June 6 with a regular program 
schedule, airing shows of CBS, du- 
plicating parts of the WRVA sched- 
ule and originating some of its 
own programs. The station is on 
the air daily 4 -11 p.m. (EDST), 
with 7 kw effective radiated power 
on 102.5 mc. 

C. T. Lucy, general manager of 
the Edgeworth Broadcasting Serv- 
ice (WRVA, its FM and TV affil- 
iates), participated in the dedica- 
tory program, which also featured 
Singer Joan Brooks and several 
other radio artists. 

Robert Moody is branch manag- 
er of WRVA and WRVC in Nor- 
folk; W. L. Willis, production man- 
ager; William R. Preston, program 
manager; and Rayfield Mullins, 
chief operator. Installation of the 
FM transmitter and studio facil- 
ities were under the supervision of 
Sanford Terry, research engineer 
for WRVA, and Mike Garthright. 

WHAM Progress 
DURING the first three and a 
half months of operation of 
WHAM's new Rochester (N. Y.) 
Radio City 63,430 people have wit- 
nessed broadcasts, 65,204 have been 
conducted on studio tours and 125 
organizations have made group 
visits, officials report. Of 209 "live 
audience" broadcasts originated 
from the new studios from Feb. 
11 through May 31, 18 were fed 
to NBC stations coast -to- coast. Au- 
ditions have been given to 200 
persons seeking radio careers and 
40 talented high school students 
have been selected for the WHAM 
Junior Players, a weekly program. 

Public Relations Book 
Two -Way Street -The Emergence of the 
Public Relations Counsel by Dr. Eric 
F. Goldman. Bellman Publishing Co. 
Inc., Boston, Mass. $1.25. 

DR. ERIC F. GOLDMAN, asso- 
ciate professor of history at Prince- 
ton U., has just completed Two - 
Way Street -The Emergence of 
the Public Relations Counsel. Book 
covers growth of public relations 
and such outstanding personalities 
in the field as Ivy Lee and Edward 
L. Bernays. 
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Features 
Presenting 

TWICE as many 

important features 

...no penalty in price 

TRYLON vertical radiators 
are designed, engineered, 
fabricated and installed by 
one organization. A single 
contract agreement with one 
reliable supplier, at one price, 
covers your entire antenna 
requirement. In addition, 
TRYLON owners enjoy the 
"extra- bonus" of all these im- 
portant structural advantages: 

1. Prefabricated "Pres -tite" 
guy wire connections. 

2. Three Steatite insulators 
with "Equi-Tem p" base 
section. 

3. Lowresistance,no bonding 
or brazing necessary at 
the splices. 

4. "Easy -to- climb" ladder on 
each tower. 

5. Hot dip galvanizing to 
rigid Army and Navy 
specifications. 

6. "Palnuts" for every bolt. 

And, not shown, concrete 
on metal anchors -a safety 
"must." 

Ask for your copy 
of Catalog B now! 

Phone, wire or write Tower and Antenna Division 

WIND TURBINE COMPANY 
West Chester, P ylvania 

TRYLON 
LADDERt)TOWERS 
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1 In OMAHA and 

Council Bluffs 

THROUGH EFFECTIVE 

MEDIA TIE -UPS 

Car Cards 
Taxi Signs 

Outdoor 
Boards 

Displays 

Dealer letters 
Newspapers 

BASIC ABC 5000 WATTS 
Represented by 

EDWARD PETRY CO., INC. 

}° WDSU J 

I WDSU broadcasts 5000 watts 
from [he. French Quarter to 

the Gulf and South Louisiana listeners. 

I fi From daily association with timehonored 

'I 

New Orleans %Mill /drat WDSU has 
developed a high quality of integrity. 
WDSU devotes program time regularly 
and exclusively to the Sc. Louis Cathedral. 
the International House, Moisant Intro- 
national Airport, Tulane University. 
Union Station,the Municipal Auditorium, 
Symphonies and Operas. 

WDSU's dominate Hoop. 
crating proves that hon. 
oting local institutions ,rc tes high listener 

loyalty. 

p000c 
's o 

New Orleans. 

'+ice Il 

NEW 

WDS J Affiliate 
ABC 

ORLEANS 

1280 kc 
óoo 

JOHN BLAIR AND COMPANY 

Raprauntotiva 
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New Sales Ideas 
Of Radio Praised 
NAB's J. Allen Brown Addresses 
Special Libraries Assn. 
RADIO is taking a leading role in 
developing new sales and merchan- 
dising techniques as the returning 
buyer's market brings a revival of 
intensive salesmanship, J. Allen 
Brown, NAB assistant director of 
broadcast advertising, told the Ad- 
vertising Group, Special Libraries 
Assn., at a luncheon during its con- 
vention in Washington last week. 

Addressing the librarians of the 
advertising industry, Mr. Brown 
urged advertisers to remember that 
"the reason American newspapers, 
American magazines and American 
radio are superior in every respect 
to those of foreign countries is that 
they are financed and maintained 
by revenue from advertising." 

"American advertising in news- 
papers, magazines and radio is 
daily telling the story of our free 
enterprise system," Mr. Brown 
said. "It helps to bring about a bet- 
ter public understanding of busi- 
ness, industry, our government, 
peoples and politics in every corner 
of the world." 

Analyzes Audience 
Speaking on "Facts on Radio Ad- 

vertising," he traced trends in the 
broadcasting industry and analyzed 
the audience available to advertis- 
ers. Reviewing advantages of the 
broadcast medium, he reminded 
that radio's impact is far more pow- 
erful than the written word and 
pointed to possibilities of television. 
He recalled radio's services to the 
public, especially in time of disas- 
ter, and in turn the public's ap- 
preciation as shown in the NORC 
studies. 

Chairman of the Advertising 
Group of the librarians' associa- 
tion, Anne West, Campbell -Ewald 
Co. of New York, presided at the 
luncheon. Previously a panel on 
business statistics had been held 
jointly with the Business, Finan- 
cial, Insurance and Social Science 
Groups. 

At another session Dr. Walter F. 
Ryan, assistant chief, Division of 
Statistical Standards, U. S. Budget 
Bureau, and president of Interna- 
tional Statistical Institute, dis- 
cussed "Current Developments in 
Statistical Services of the Govern- 
ment." Dr. Ryan is responsible for 
review and approval of all federal 
report forms sent to business and 
industry. 

Mrs. Martha O'Leary, librarian 
of Benton & Bowles, New York, 
was moderator of a panel on "Ad- 
vertising Research Materials and 
Sources." 

In a message to the conference 
President Truman said librarians 
can perform one of their greatest 
services by constantly directing 
"whatever is significant to the at- 
tention of those who can benefit by 
it." Mr. Truman said "it is good 
that men still aspire, like Jeffer- 
son, to take all knowledge for their 
province." 

POOL ON HOOPER 
ABC's Walcott -Louis Contest 

Needles Giveaways 
ABC is promoting its own promo- 
tion with four page lavender and 
white folder announcing "How - 
Will - Hooper - Hoop - the - Louis - 
Walcott Fight" contest. Folder is 
being distributed to the trade and 
states that contest is not open to 
"people" -only members of ABC, 
its advertising agencies, all other 
advertising agencies, all clients, all 
NBC, CBS and Mutual clients, 
members of their families, their 
household pets, their domestic help 
and electric question- and -answer 
sets. 

All contestants have to do is 
complete in one word (rating fig- 
ure), the following 24 -word sen- 
tence: "Because ABC promotion 
works for good ratings on all ABC 
programs, I think the Hooperating 
of the June 23 Louis -Walcott fight 
will be . . ." 

Entries must be postmarked not 
later than 3:22 p.m. June 18. All 
entries will be judged, none will be 
returned. Neatness, originality, in- 
terest and sincerity make vice 
presidents, contest rules state, but 
have nothing to do with the con- 
test. In case of ties, simply ex- 
change the ties for handkerchiefs, 
rules continue. 

To each of the ten contestants 
submitting the nearest estimate of 
the actual Hooper Rating, ABC 
will award a Gruen Curvex wrist 
watch. 

A postcard is attached on which 
entries may be sent free of charge. 

ANA Report Shows Rise 
In Magazine Space Rate 
INCREASES of as much as 18% 
over 1940 in the cost of advertising 
per thousand copies of national 
magazines were reported last week 
in a study of magazine rates and 
circulation released by Magazine 
Committee of the Assn. of National 
Advertisers. 

Magazine rates in proportion to 
circulation from 1940 through the 
first half of 1947 remained rea- 
sonably constant, the report said, 

2% Cash Discount 
Gains Popularity 
ALMOST 10% of the existing 
standard stations allow a 2% cash 
discount to advertisers, marking an 
increase over the total a year ago, 
Frederic R. Gamble, president of 
the American Assn. of Advertising 
Agencies, said in a news conference 
in New York last week. 

The percentage, although the 
same as last year's, indicates an in- 
crease due to the larger number 
of stations operating, he added. 
Included are all owned and opera- 
ted NBC and CBS stations, all Pa- 
cific Coast Don Lee affiliates and 
13 independently owned 50 -kw out- 
lets, Mr. Gamble stated. 

A closer check is to be made of 
television and FM stations adopt- 
ing a stimulus for prompt pay- 
ment. 

The following dates were an- 
nounced for area and association 
meetings: New York Council, Nov. 
15 in New York; Central Council, 
Oct. 8 in Chicago, preceded by a 
board meeting Oct. 7; Pacific Coun- 
cil, Oct. 11 -13 at Arrowhead, Hot 
Springs, Calif.; annual meeting, 
April 6 -8, 1949, Greenbriar, White 
Sulphur Springs, W. Va. 

An expected 1000 persons will 
attend in Detroit today, June 14, 
the fourth television session con- 
ducted by the Council, the first of 
which was held during the annual 
meeting in Virginia Beach in April. 
Others were held in Chicago and 
New York, as a result of requests 
following the first session. 

Analysis of agency costs during 
the past year indicates an average 
net profit of about 1% of the agen- 
cies' gross billing. 

but rate increases which became ef- 
fective this year have raised the 
cost per thousand copies. 

The study may be obtained from 
the ANA offices, 285 Madison Ave., 
New York 17, for $3 plus city sales 
tax. 

WEBSTER L. BENHAM Jr., commercial 
manager of KOMA Oklahoma City. has 
been elected president of Oklahoma 
City Advertising Club. 

AFFILIATE 

REPRESENTED NATIONALLY BY EDWARD PETRY a CO. 

BROADCASTING Telecasting 



FIRST TELEVISION disc Jockey show 
for WCAU -TV Philadelphia was pre- 
miered last week with presentation 

"Doug Arthur's Record Room," half - 
hour segment of new and old records, 
film clips, live dancers and community 
singing. Mr. Arthur a Philadelphia fav- 
orite for many years through his re- 
corded programs on WIBG Philadelphia, 
is sponsored by Big 10 Record Dealers 
Assn. in cooperation with Raymond 
Rosen Co., local distributor for RCA 
Victor products. Ed Shapiro Agency of 
Philadelphia handles account and show 
is packaged by Contemporary Enter- 
prises, Philadelphia. 

New Approach 
DIFFERENT method of political broad- 
casting Is being used by Albion P. Bev- 
erage, Republican aspirant for the U. 
S. Senate from Maine, who June 2 
presented round -table discussion from 
Washington on foreign policy. Half - 
hour program, which made no direct 
plea to voters, was fed to WCSH Port- 
land, WRDO Augusta and WLBZ Bangor 
from studios of WWDC Washington 
Mr. Beverage acted as moderator of the 
discussion with a panel of three Re- 
publican Congressmen. Plans for similar 
programs are being made. 

'Salute to Westminster' 
OPEN HOUSE was scheduled in West- 
minster, Md., yesterday (June 13). when 
WMAR -TV Baltimore telecast its "Sa- 
lute to Westminster" program. Program 
consisted of some 60 scenes of life in 
Westminster which had been previously 
filmed by WMAR -TV crew. Other fea- 
tures included choral singing by West- 
minster City Choruses. Station reports 
that more than a week before the pro- 
gram was televised, Westminster citi- 
zens were making arrangements to have 
enough TV receivers available to ac- 
commodate the population. American 
Legion Post installed a 10 -foot screen 
in its auditorium; firehouse installed a 
receiver, and homes having TV sets 
were opened to the public. 

KSTL Features 
PERSONS of prominence in St. Louis 
area are being featured on two new 
programs over KSTL St. Louis. "Who's 
Who in St. Louis," aired Mon., Wed., 
Fri., 7:45 -8 p.m., presents interviews 
with outstanding St. Louisans who have 
achieved national prominence in such 
fields as science, education, music, etc. 
"St. Louis Forum," broadcast Tues. and 
Thurs., 7:45 -8 p.m., features discussions 
of public issues. Discussion is handled 
by two guests -pro and con -and a 
moderator. Brad Harrison, KSTL direc- 
tor of news and special events, handles 
both series. 

Double Play 
QUICK DOUBLE play by KXEL and 
KAYX Waterloo, Iowa, brought Memo- 
rial Day double- header fans a play -by- 
play description of 6 p.m. game of local 
Whitehawks. KXEL is a fulltime outlet, 
while KAYX, daytime station, leaves 
the air at 7:30 p.m. To give public con- 
tinuous and complete ballgame KAYX 
started commentary at 6, while KXEL 
wound up the play after 7:30. KXEL 
made early announcements about KAYX 
opening, and latter station reciprocated 
with spots about former's follow -up. 

Covers Centennial 
CENTENNIAL celebration of Chicopee, 
Mass. over Memorial weekend, was given 
complete coverage by WACE and WACE- 
FM Chicopee. Station's special events 
crew was on hand Saturday night at 
reviewing stand where Gen. Strate- 
meyer, head of Air Force Defense Com- 
mand; Gov. Robert Bradford of Mass.; 
Rep. Charles R. Clason of Mass.; Rear 

nmumiionsmiiimumianmmmuumianomioummiimmmmmoiimiutomumimmnoimmimmmmummmiiiiiimiiiiiiiiiiimim 

Pirogitaml 
immm1immuummummiiuim11iimumuuuimuu111uu11uu11u1u1u1m11muu1MIRIBINiEIRMINIEN11m11111m1mmmmummmmmmmmimumimmmuumummm11r 

Admiral Brown from Naval College at 
Newport, R. I.; Lieut. Col. John E. Con - 
dror, chief of Air Force at Mitchell 
Field, New York, and Mayors Daniel 
Brunton of Springfield, Henry Teopfert 
of Holyoke and Edward O. Bourbeau of 
Chicopee witnessed the parade. During 
banquet that night WACE fed a New 
England network with proceedings. 
Monday station covered Music Festival 
and pageant. 

Strictly Unplanned 
EVERY Saturday afternoon the 
new station wagon transmitter 
of WBCC Bethesda, Md., starts 
cruising around Bethesda -Chevy 
Chase area looking for program 
material. Lawn parties, events at 
half -dozen country clubs, un- 
scheduled incidents - anything 
with community interest pro- 
vides program material. With a 
powerful 26 -mc transmitter, rov- 
ing crew covers a wide area and 
takes the air when it turns up 
anything good -as it frequently 
does. 

'Clipping of Gorgeous George' 
MPORTANT beauty operation was tele- 
'tsed by KTLA Los Angeles, June 3 

when Gorgeous George, famous "Glam- 
our Boy" of wrestling world, appeared 
before the video cameras. Well -known 
Hollywood hairdressers, Frank and Jo- 
seph. produced a "new look" coiffure of 
upsweep fashion especially for George 
and for entertainment of video audi- 
ence. Dick Lane KTLA sports an- 
nouncer, gave snip -by -snip description 
of the haircut. Frank and Joseph were 
dressed in tuxedos for occasion and 
George wore his most beautiful gown. 
First lock to fall was placed on black 
velvet pillow and carried with due cere- 
mony to place where it was enshrined 
in solid gold locket which will be given 
to woman who writes best letter to 
station stating why she wants it and 
what she thinks of Gorgeous George. 

Air Show Coverage 
INTERVIEW with Tommy Boyd, one of 
the few remaining bat wing Jumpers, 
was made by WHLF South Boston, Va., 
during coverage of air show recently. 
Interview was wire recorded for delayed 
broadcast and was done over roar of 
engine on Mr. Boyd's plane just before 
takeoff. Mr. Boyd made 10,000 -foot 
Jump while Special Events Announcer 
Johnny Clement described the leap. 
During delayed broadcast, Mr. Boyd was 
special guest in WHLF studios and was 
presented with personal record of jump 
description. 

Convention Coverage 
COMPLETE RADIO coverage of Con- 
necticut Delegation to Republican Na- 
tional Convention will be provided ov- 
er seven -station Connecticut State Net- 
work, as announced by C. Glover De- 
Laney, network president and manager 
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of WTHT Hartford. Sereno Gammell, 
news director of WTHT will go to 
Philadelphia with Delegation and report 
its activities throughout convention. 
Program will be broadcast at 6:15 p.m. 
over WTHT beginning June 21. Other 
stations In Connecticut State Network 
that will broadcast program are: WNHC 
New Haven; WNAB Bridgeport; WATR 
Waterbury; WNLC New London; WTOR 
Torrington and WSTC Stamford. 

Traffic Precautions Aired 
BULLETINS and precautions for holi- 
day motorists were broadcast over 
WMAQ Chicago on Memorial Day from 
helicopter over highly congested high- 
ways. Traffic control scheme. inaugu- 
rated by WMAQ news and special 
events staff last Labor Day, in coopera- 
tion with county police, will be re- 
peated twice during summer. Drivers 
will be cautioned to avoid traffic snarls 
on Monday after July 4 and on Labor 
Day, when incoming traffic to Chicago 
is unusually heavy, and drivers will be 
guided to routes more free of conges- 
tion. Initial traffic information supplied 
by helicopter is given on news spots, 
followed throughout evening by bulle- 
tins aired as needed in station breaks. 

Salutes Competitor 
IN SPECIAL half -hour salute, KCMO 
Kansas City. Mo., honored WHB Kan- 
sas City May 30 when latter station 
changed frequency and increased power 
with fulltime operation. On hand to ex- 
tend personal congratulations during 
program was E. K. Hartenbower, KCMO 
general manager, and the honorees, Don 
D. Davis, WHB president and John T. 
Schilling, WHB general manager. Pro- 
gram featured KCMO orchestra under 
direction of Gene Moore, director of 
music, and other musical groups. 

Lights' Anniversary 
BIRTHDAY party with 22 cakes, includ- 
ing a 35 -pound pastry, was held re- 
cently at WMIN St. Paul -Minneapolis 
for Paul and Mary Light, who conduct 
"Breakfast with the Paul Lights" week- 
ly over WMIN. Large 35 -pound dough- 
nut cake was baked by pastry chef of 
Schuneman's Inc., St. Paul department 
store which sponsors program. Other 
cakes were contributed by listeners. 
Breakfast program Is aired from Schune- 
man's River Room restaurant before 
capacity crowd of 500 people. Audience 
participates in various stunts and is 
served coffee and doughnuts follow- 
ing each program. Program is part of 
Schuneman's merchandising and pro- 
motion campaign, which is based on the 
Joske theme. 

Statehood Day 
ACTIVITIES of Wisconsin Statehood 
Day, May 29. marking the state's 100th 
birthday, were covered by WKOW Madi- 
son. Four vantage points were used for 
coverage of three -hour Centennial Pa- 
rade -from airplane, reviewing stand, 
Music Hall on U. of Wisconsin Campus 
and from tip of State Capitol dome. 
Other broadcasts during day included 
presentation of album of centennial 
commemorative stamps to Gov. Renne- 
bohm and Big Nine track and field 
finalists. 

' Pinecrest Party' 
FOR BENEFIT of patients at Pinecrest 
Sanitorium, WMIQ Iron Mountain, 
Mich., twice monthly airs its "Pinecrest 
Party Time" from the hospital. Patients 
make their requests direct to announcer 
in studios, who is able to converse with 
them. There is also an announcer at 
the sanitorium to m.c. the show. Com- 
plete broadcast is heard at hospital 
through public address system. Station 
reports that program has been en- 
thusiastically received by patients who 
have expressed their thanks through 
writeups in the hospital house organ. 
State Board of Control for Vocational 
Education also has sent its thanks to. 
WMIQ for the program. 

TV Historical Series 
DOCUMENTARY film strip depicting 
history of the Magna Carta was tele- 
vised Memorial Day by WBKB Chicago 
as part of city's rededication ceremony. 
Program, first of a series, explained 
historical background of the charter, 
one of the documents aboard Freedom 
Train. 

RUSS 

CASE 
Inside U. S. A. 

and 

Rhode Island 
Is Famous For You 

RCA Victor 20 -2940 

AS1 

DICK 

JAMES 
Nature Boy 

and 

You Can't Be 

True, Dear 

RCA Victor 20 -2944 

DENNIS 

DAY 
Johnny Appleseed 

Overture 
and 

Mama Macushla 

RCA Victor 20 -2943 

THE 
THREE SUNS 

If I'm Elected 
and 

Lady of Spain 

RCA Victor 20 -2905 

LONZO - 
AND 

OSCAR 
There's A Hole In 

The Bottom Of The Sea 

and 

Girls Don't Nag 
Your Husbands 

RCA Victor 20 -2908 

RENÉ 
Poeme 

and 

Darling, Je Vous 
Aime Beaucoup 

RCA Victor 25 -1120 
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Radio Towers 
ection, lighting, painting a 

Ground Systems 
6100 N. E. Columbia Blvd. 

Portland 11, Oregon 
. Fisher, Agent Phone TR 7303 

GEORGE P. ADAIR 

Radio Engineering Consultant 

: ulive 5851 1833 M STREET, N. W. 
ulive 1230 WASHINGTON 6, D. C. 

KF: K GOING TO 50 KW; 
O E 660 -FT. TOWER UP 
KF lK Sacramento, Calif., ABC 
outl t, will increase its power 
fro 10 kw to 50 kw late this sum- 
mer the McClatchy Broadcasting 
Co., KFBK licensee, has an- 
nou ced. 

O e of station's two 660 -ft. 
tow rs is up. It is located on an 
80- cre site 21 miles from Sac- 
ra - nto. 

BK's engineering department 
say the antennas differ from the 
con entional tower in that they 
are insulated at the bottom from 
the ground and are sectionalized 

se 

or broken at approximately half 
their height. Each section then is 
insulated from the other, making 
the towers what is known as the 
Franklin type antenna system. 

Station claims it has the only 
directional Franklin standard 
broadcast antenna system in the 
U. S. and that its signal will be 
equivalent to 350,000 w. 

A new type of transmitter was 
developed which cuts down on the 
number of large tubes required, 
effects savings in the space requir- 
ed and further savings in power 
consumption, according to KFBK 
engineers. 

SERVICE DIRECTORY 

EQUENCY MEASURING 
SERVICE 

Exact Measurements e at any time 

RCA COMMUNICATIONS, INC. 

64 Wail Skeet. New Yeti 4, N. r. 
J 

TOWER SALES & ERECTING CO. 

C. 

E 

H 

EX. 
EXe 

i 

461 

RADIO TOWERS 
around Systems & FM Antennas 

Erected, Pointed & Serviced 

tDVANCE RADIO TOWER 
CONSTRUCTION CO. 

4 S. Compton Ave. Adorns 3 -4197 
Los Angeles 11, Calif. 

ARCHER S. TAYLOR 
Consulting Radio Engineer 

BOX 1479 
MISSOULA, MONTANA 

PHONE 8562 

Ra 
ere 

M 

lío towers, AM and FM 
:ted, painted and serviced 
D -SOUTH TOWER CO. 

P. O. Box 1017 
Southern Pines, N. C. 

H. K. RHODES 

inting & Decorating Co. 
pecializing in Painting Radio An- 
Inno Towers from Coast to Coast 

Roaring Spring, Pa. 
Phone 27 -J 
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Custom -Built Equipment 

U. S. RECORDING CO. 
1121 Vermont Ave., Wash. 5, D. C. 

District 1640 

REPRODUCER REPAIRING 
SERVICE 

ALL MAKES- SPECIALISTS 9A 8 9B 
NOW-48 HOUR SERVICE 

BROADCAST SERVICE CO. 
334 ARCADE BLDG. ST. LOUIS 1, MO. 

Radio Towers Erected 
Painted and Serviced 
Ground Systems and 
Transmission Lines 

Installed 

CLAY PLYMATE COMPANY, INC. 
1814 Apco Tower Phone 7 -7822 

Oklahoma City, Oklahoma 

LEE E. BAKER 
CONSULTING RADIO ENGINEER 

FRITZ BAUER, Associate 

826 -28 Landers Bldg. -Ph. 3621 

SPRINGFIELD, MISSOURI 

Radio towers, AM and FM 
erected, painted and serviced 

coast to coast 
Towers for sale: AM and sup- 

porting FM and TV 
Write, wire or phone 8503 

GREENE TOWER CO. 
Southern Pines, N. C. 

Electrical Tower Service Corp 
AM -FM -TV 

Bases -Ground systems -transmission 
lines, pointing, erection, dismantling 

524 Ilillerest Terrace, 
Creve Coeur, Ill. 

Phone 3- 9846- Peoria, M. 

* VACANCY 
YOUR FIRM'S NAME in this "vacancy" 
will be seen by 15,500 readers - 
station owners and managers, chief 
engineers and technicians- applicants 
for AM, FM, Television and facsimile 
facilities. Write or wire . 
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For Radio Clients 19lljed Ìrts 
A SCHEDULE of rates ranging 
from $75 to $150 weekly has been 
set up by the City News Bureau 
of Chicago for radio stations sub- 
scribing to the bureau's local news 
service, Isaac Gershman, CNB 
general manager, announces. 

Stations on the air more than 
80 per cent of the total number of 
hours in a week will be charged 
$150, those operating between 60 
and 80 per cent of the time will 
be billed at $112.50, and those 
operating less than 60 per cent 
of the week will have a minimum 
rate of $75, Mr. Gershman said. 

CNB's board of directors last 
week turned thumbs down on the 
suggestion of some station opera- 
tors that the bureau's news be 
"specially processed" for use on 
the air. Only straight reports, as 
presently supplied to Chicago's 
four big dailies -Tribune, News, 
Sun and Times, and Herald -Amer- 
ican -will be available to stations, 
the board decided. The news will 
be transmitted by teletype instead 
of pneumatic tubes, such as those 
linking CNB's "Loop" office with 
the daily papers. 

The news bureau action to lift 
its ban against other than dailies 
for the first time in its 58 -year 
history, means little to WGN, 
WJJD, and WIND as these sta- 
tions have access to the reports 
through their newspaper affiliates, 
the Tribune, Sun and Times, and 
News, respectively. 

Heavy Sunday Listening 
Shown by Pulse for May 
SUNDAY evening proved a favor- 
ite radio listening time, and Sat- 
urday night a popular television 
time, according to the Pulse Inc. 
report for May. 

Figures were as follows: 
Radio 
Homes 

Lux Theatre 25.3 
Jack Benny 24.7 
Walter Winchell 20.3 
Break the Bank 19.3 
Fred Allen 19.3 
Kraft Music Hall 18.3 
Fitch Bandwagon 17.3 
Sealtest Village 17.0 
Charlie McCarthy 16.3 
Godfrey's Talent Scouts 16.3 

TV 
Homes 

Lux Theatre 11.0 
Your Hit Parade 11.0 
Jack Benny 10.0 
Truth or Consequences 10.0 
Walter Winchell 9.0 
Screen Guild 9.0 
Life of Riley - 8.0 
My Friend Irma 7.0 
Fibber McGee-Molly' 6.0 
Amazing Dr. Malone 6.0 
Fitch Bandwagon 6.0 

Tube Increase 
SALES of radio receiving tubes 
totaled 18,675,364 in April com- 
pared to 18,208,842 in March and 
16,181,672 in April 1947, accord- 
ing to Radio Manufacturers Assn. 
The four -month total is 69,986,594. 
Of the April output, 13,526,965 
went for new sets, 3,960,740 for 
replacements, 1,146,390 for export 
and 42,269 for government agen- 
cies. 
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HERB DOUGLASS, former sales rep- 
resentative for WHN and WGYN- 
FM New York, has Joined Willard 

Pictures Inc., New York, as director of 
television sales. Firm is setting up 
mass production methods for video 
films. 
GEORGE H. CLAUTICE, formerly with 
New Entertainment Workshop Inc., has 
been named New York representative of 
Sindlinger & Co., new audience re- 
search firm. Firm also announced it has 
leased 35th floor of Lewis Towers Bldg., 
Philadelphia, for offices. First Rados 
unit, electronic device which records 
radio and television audience reactions. 
is being installed in new location. 
HAL TATE RADIO PRODUCTIONS and 
UNIVERSAL RECORDING Corp., Chica- 
go, have concluded arrangement by 
which latter company will manufacture 
and process 16 -inch transcriptions of 
"Who's Talking" program for national 
distribution, with Tate arm handling 
program sales. Beginning June 1, syn- 
dicated radio show owned by produc- 
tions firm was made available to one 
station in each city throughout U. S. 
MRS. ANN CARNAHAN, former staff 
writer of "Vogue" and "Harper's Ba- 
zaar," has Joined World Video Inc., 
New York television production organ- 
ization, as program producer. 
NORTH AMERICAN VIDEO PRODUC- 
TIONS Inc. has been formed at 234 W. 
44th St., New York to produce tele- 
vision films. Immediate production is 
planned for series titled "It's A Wo- 
man's World," featuring Maggi McNellls, 
radio personality, as commentator. 

Equipment 
PAUL L. CHAMBERLAIN, manager of 
sales of Receiver Div., Electronics Dept.. 

General Electric Co.. 
has been appointed 
manager of sales in 
Transmitter Div. He 
succeeds PHILIP G. 
CALDWELL, w h o 
leaves July 1 to 
Join ABC. WALTER 
M. SKILLMAN has 
been named to suc- 
ceed Mr. Chamber- 
lain in Receiver Div. 
Mr. Chamberlain 
has been with GE 
Electronics Dept. 
since 1942. 
STROMBERG - 
CARLSON's full line 

of 12-inch screen television models, in- 
cluding new table video -FM set. will 
be exhibited at National Assn. of Music 
Merchants convention, June 14 -18 in 
Palmer House, Chicago. 
HARVEY R. BUTT has been appointed 
manager of Washington, D. C. office of 
Radiomarine Corp. of America. 
ZENITH RADIO Corp. has announced 
twin- speaker table model FM /AM radio. 
Sixty -four tonal effects can be pro- 
duced, and automatic volume control 
softens blasts and reduces possibility 
of fading, according to Zenith. 

Mr. Chamberlain 

Fordham Summer Radio 
Instructors Announced 
AMONG instructors at the Ford - 
ham U. summer institute of radio, 
to be held July 6 -Aug. 14, are: 
Joseph A. Moran, vice president 
and associate director of radio, 
Young & Rubicam; Worthington 
Miner, manager of CBS Tele- 
vision; Arthur Hull Hayes, mana- 
ger of WCBS New York; Ernest 
Ricca, radio producer. 

Also on the staff of instructors 
are Tom O'Brien, former NBC 
staffer now freelanéing; Judson 
LaHaye Jr., formerly ".'with the 
Yankee Network, now on Fordham 
U. radio staff; Dorothy. Engels 
Klock, director of radio workshop 
for WNYE New York, Board of 
Education station and Elinor In- 
man, CBS director of religious 
programs. 
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r CONSULTING RADIO ENGINEERS 

JANSKY & BAILEY 
E, acutive Offices 

Notional Press Building 
O. ices and Laboratories 

1339 Wisconsin Ave., N. W. 
Washington, D. C. Adams 2414 

Commercial Radio Equip. Co. 
Everett L. Dillard, Gen. Mgr. 

INTERNATIONAL BLDG. DI. 1319 

WASHINGTON, D. C. 

PORTER BLDG. LO. 8821 
KANSAS CITY, MO. 

R /IYMOND M. WILMOTTE 
PAUL A. deMARS 

ASSOCIATE 

14ó9 CHURCH ST., N.W. DE. 1234 

WASHINGTON 5, D. C. 

F:USSELL P. MAY 
1,22 F St., N.W. 

Viashington, D. C. 

Kellogg Bldg. 

REpublic 3984 

HOLEY & HILLEGAS 

1146 Briarcliff PI., N.E. 

Ailanta, Ga. ATwood 3328 

E. C. PAGE 

CONSULTING RADIO 

ENGINEERS 
BOND BLDG. EXECUTIVE 5670 

WASHINGTON 5, D. C. 

WILLIAM L. FOSS, Inc. 

Formerly Colton 8 Foss, Inc. 

'.'27 15th St., N.W. REpublic 3883 

WASHINGTON, D. C. 

ANDERSON & MERRYMAN 

New York City New Orleans 
33 W. 42nd St. American Bk. Bldg. 
Langacre 3 -6029 Lake Charles, La. 

6 -1480 

RADIO ENGINEERS 

4125 Monroe Street 

TOLEDO 6, OHIO 
Telephones- Kingswood 7631, 9541 

McNARY & WRATHALL 

RADIO ENGINEERS 

906 Natl. Press Bldg. Resetar Hotel 
Washington 4, D. C. Watsonville, Calif. 

A. D. RING & CO. 
26 Years' Experience in Radio 

Engineering 
MUNSEY BLDG. REPUBLIC 2347 

WASHINGTON 4, D. C. 

JOHN J. KEEL 
A Complete Consulting Service 

WARNER BLDG. WASHINGTON, D. C. 

13th 8 E Sts., N. W. 
NAtional 6513 -6515 

ROTHROCK & BAIREY 
SUITE 604, 1757 K ST., N. W. 

National 0196 
WASHINGTON 6, D. C. 

ANDREW CORPORATION 

CONSULTING RADIO ENGINEERS 

363 E. 75th St. TRiangle 4400 

CHICAGO 19, ILLINOIS 

CHAMBERS & GARRISON 

1519 Connecticut Avenue 

WASHINGTON 6, D. C. 

Michigan 2261 

JOHN CREUTZ 

319 BOND BLDG. REPUBLIC 2151 

WASHINGTON, D. C. 

GUY C. HUTCHESON 
1100 W. ABRAM ST. PHONE 1218 

ARLINGTON, TEXAS 

Merl Saxon 
3524 South Henderson 

Telephone 4 -5440 

Fort Worth, Texas 

PAUL GODLEY CO. 

LABS: GREAT NOTCH, N. J. 

LITTLE FALLS 4 -1000 

There Is no substitute for experience 

GLENN D. GILLETT 
AND ASSOCIATES 

982 NATIONAL PRESS BLDG. NA. 3373 
WASHINGTON, D. C. 

LOHNES & CULVER 

MUNSEY BUILDING DISTRICT 8215 

WASHINGTON 4, D. C. 

WORTHINGTON C. LENT 
CONSULTING ENGINEERS 

WASHINGTON, D. C. 
1200 18th St., N. W. Room 1210 

DISTRICT 4127 

DIXIE B. McKEY & ASSOC. 
1820 Jefferson Place, N. W. 

Washington 6, D. C. 

Republic 7236 

KEAR & KENNEDY 

1703 K ST., N.W. STERLING 

WASHINGTON, D. C. 

7932 

GILLE BROS. 

1108 Lillian Way GLadstone 6178 

HOLLYWOOD, CALIFORNIA 

NATHAN WILLIAMS 
AM- Allocations 8 Field Engineering -FM 
Oshkosh, Wisc., Phone Blackhawk 22 

AND AFFILIATES 

DIXIE ENGINEERING CO. 
Columbia 1, S. C.; Ph. 2 -2742 

ROBERT M. SILLIMAN 

CONSULTING RADIO ENGINEER 

Specializing in Antenna Problems 
1011 New Hampshire Ave. RE. 6646 

Washington, D. C. 

GEORGE C. DAVIS 

501 -514 Munsey Bldg. -District 8456 

Washington 4, D. C. 

J O H N B A R R O N 

Consulting Radio Engineers 
Specializing in Broadcast and 

Allocation Engineering 
Warner Building, Washington 4, D. C. 

Telephone NAtional 7757 

FRANK H. McINTOSH 

71U 14th St., N.W. -Metropolitan 4477 

WASHINGTON, D. C. 

HERBERT L. WILSON 

1025 CONNECTICUT AVE., N.W. 

WASHINGTON 6, D. C. NA. 7161 

WELDON & CARR 
Washington, D. C. 

1605 Connecticut Ave. 

Dallas, Texas 
1728 Wood St. 

MI. 4151 

Riverside 3611 

A. EARL CULLUM, JR. 

HIGHLAND PARK VILLAGE 

DALLAS 5, TEXAS 

JUSTIN B -6108 

WILLIAM E. BENNS, JR. 
Wash., D. C., 3459 24th St., S. E. 

AXminster 3882 

Birmingham, Ala., P. O. Box 2468 

6 -2924 

PREISMAN & BISER 
AM, FM, Television 

Allocation, Station Design 
MANAGEMENT TRAINING ASSOCIATES 

3308 14th St., N. W. 
Washington 10, D. C. ADams 7299 

LYNNE C. SMEBY 

820 13th St. N. W., EX. 8073 

Washington 5, D. C. 
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MARVIN LEVEY, for past four years 
studio supervisor of WFDF Flint, 
Mich.. has been appointed produc- 

tion manager. TED TAYLOR, WFDF an- 
nouncer, succeeds Mr. Levey as studio 
supervisor. MONTE VALENTINE, for- 
merly with KRBC and KRBC -FM Abi- 
lene, Tex., has Joined announcing staff. 
ROBERT JOYCE has Joined announc- 
ing staff of WMBO Richmond, Va., and 
BEN TAYLOR, staff announcer, has re- 
placed LARRY WELCH as m.c. nightly 
"Tele Disc" program over WMEG. 
GEORGE M. CAHAN, m.c. on several 
audience participation shows at WFIL- 
T V Philadelphia, 
has been appointed 
production manag- 
er. He Joined WFIL 
announcing staff in 
1997 and previously 
had been program 
director at KHBC 
Hawaii. Prior to war 
time service with 
Special Services 
Div . and Armed 
Forces Radio, h e 
was with WHP Har- 
risburg, WCAU Phil- 
adelphia and WTNJ 
Trenton. 
BARRY WOOD, ra- 
dio singing star, has joined CBS tele- 
vision staff as a producer- director -per- 
former. He will produce and star in 
new video musical series. ROLAD GIL- 
LETTE, director of recent "Tonight on 
Broadway" video series, also has Joined 
CBS TV as director. 
BRAD PHILLIPS, formerly with KNX 
Hollywood and WQXR and WNYC New 
York, has Joined WINS New York, as a 
staff announcer. 
SELMA LEE, formerly In charge of tele- 
vision activities of William Morris Agen- 
cy, New York, for six years, has been 
appointed producer- director of WMAR- 
TV Baltimore. 
PAUL SAETTLER, former program di- 
rector for KRJM Santa Maria, Calif., 
has Joined KKLA Los Angeles, in same 
capacity. 
JEAN PAUL KING, freelance radio di- 
rector and in radio industry for sev- 
eral years, has Joined WHN New York, 
as a director on production staff. 
DICK COUGHLAN, former morning 
news editor of WCSC Charleston, S. C., 
has Joined WFAK that city, as produc- 
tion manager. BOB AUSTIN, member 
of WFAK staff, has been promoted to 
chief announcer. 
HELGA PREISMAN has Joined con- 
tinuity staff of WJMO Cleveland. 
DON SHEEHAN, former chief announc- 
er of WBMS Boston, has Joined WCCM 
Lawrence Mass., as program director. 
BILL GWINN, m.c. of "Sketchbook" 
and "Quiz Of Two Cities" on KFRC 
San Francisco. has been named m.c. 
of Mutual -Don Lee "What's The Name 
Of That Song ?" 
DON GAYNOR, formerly with WGAY 
Silver Spring, Md., and WBTM Dan- 
ville Va.. has Joined WTOP Washing- 
ton, as summer replacement announcer. 
JOHN NELSON, m.c. of ABC "Bride 
and Groom," is the father of a girl, 
born June 1 in Los Angeles. 
HERB LAFFERTY Jr., former head of 
promotion and public relations depart- 
ments of WTOL Toledo, has assumed 
duties as fulltime announcer., 
JUNE SURATT has Joined WPDQ Jack- 
sonville, Fla., as continuity director, 
and RAY EDDY has Joined station as 
announcer. 
BILL SHEEHAN, announcer at WDRC 
Hartford, is the father of a girl, Kath- 
leen. 
NATE BRIDGES, former announcer- 
prcducer at KWSC Pullman, Wash. has 
Joined staff of KYAK Yakima. Wash. 
NELSON BRAGG, m.c. with WCOP Bos- 
ton. is the father of a girl Bonnie Lee, 
born June 6. 

JACK SHEFRIN has been appointed 
program director of WOAK(FM) Oak 
Park, Ill., and MAYRON BARG, ROBERT 
GIGANTE and JAMES WIMMER have 
Joined announcing staff. BARBARA 

Mr. Cahan 

MATTOON has joined continuity staff 
and CORINNE GEMMATO has been 
named music librarian. 
WILLARD BARRETT, NBC Central Di- 
vision producer -director, is the father 
of a boy, Creg Hart, born June 1. 

JACK ALEXANDER. formerly of CJKL 
Kirkland Lake, Ont., has Joined an- 
nouncing staff of CKEY Toronto. 
EDDIE NEWMAN. former disc m.c. with 
WOR and WJZ New York, has Joined 
WFPO Atlantic City, as star of his 
own disc Jockey show. 
MAUREY MILLER, formerly with 
KGLO Mason City, Iowa, has Joined an- 
nouncing staff of KLZ Denver. 
DR. E. W. ZIEBARTH. director of edu- 
cation for WCCO Minneapolis, and 
CBS Central Div., has been named 
chairman of speech department of U. of 
Minnesota. Dr. Ziebarth has been in 
charge of the radio speech course at 
the university since 1937. 
ANNEY HAYES, director of women's ac- 
tivities for KCMO Kansas City, Mo., has 
been re- elected president of Greater 
Kansas City Radio Council. 
HOWARD TINLEY, former announcer - 
actor with WOOK Silver Spring, Md., 
is now handling production on "Les 
Williams Variety Show" originating 
from National Academy of Music and 
Art, Washington, and heard over 
WOOK. 
MARTIN BLOCK, conductor of "Make 
Believe Ballroom" show over WNEW 
New York, has received 1998 Fathers' 
Day Committee award as "Disc Jockey 
Father of the Year." This is first time 
the committee has cited a disc Jockey 
in its annual awards. 
JOHNNY REZNOR, chief announcer of 
WPFB Middletown. Ohio, is the father 
of a girl. Claudia Rose. 
FREDERICK P. LAFFEY, chief an- 
nouncer of WLAW Lawrence, Mass., has 
been appointed captain in Military In- 
telligence Reserve, highlighting career 
in war and peace service of U. S. Army 
for 17 years. 
GORDON THOMAS, m.c. of "Top O' the 
Morning" program over WTMJ Milwau- 
kee and "Meet Your Neighbor" over 
WTMJ -TV, Is the father of a girl, Mary 
Catherine. 
LYDA FLANDERS has Joined WTAG 
Worcester, Mass. as hostess on "Mod- 
ern Kitchen" program. 
JOY PUTNAM, chief scriptwriter of 
WTAG Worcester, Mass., and Leonard 
Young were married June 9. 
PAUL BEDFORD, member of staff of 
WFMJ Youngstown, Ohio, and producer 
of ABC musical show, "This is for You." 
Is the father of a girl, Susan, born 
June 2. 

FIRST commercial network program for 
WTMJ -TV Milwaukee, "NBC Camel Tele- 
vision Newsreel " took the air June 2, 
It is scheduled for 10 minutes Wed., 
Thurs. and Fri. nights. William Esty 
& Co., New York. is the agency. 

JOHNSTON TO BE NBC 
VIDEO FEATURES HEAD 
JACK RUSSELL JOHNSTON, 
formerly vice president of McCann - 
Erickson, New York, will join NBC 
July 1 as director of the network's 

newly - formed 
Television Fea- 
tures Service, a 
division of the 
NBC video pro- 
gram department. 

In the new post, 
Mr. Johnston will 
serve as liaison 
between NBC and 
Jerry Fairbanks 
Inc., with whom 
he has been un- 

officially associated in setting up 
the agreement for the Fairbanks 
organization to produce films for 
NBC's use in television. 

He will direct the distribution 
and sale of both film and live video 
features to NBC's TV affiliates 
and will work with the network's 
station relations and sales depart- 
ments in developing NBC's video 
program service to these stations 
by coaxial cable, radio relay, video - 
recorder and film. 

Starting in radio in 1923 in Okla- 
homa, Mr. Johnston in 1930 entered 
the transcription business in Cali- 
fornia. Subsequently he joined CBS 
and was Hollywood program chief 
for that network before transfer- 
ring to New York and McCann - 
Erickson. 

Mr. Johnston 

Missouri's Broadcasters 
To Organize June 23 -24 
ORGANIZATION of a Missouri 
state broadcasters' association is 
slated at a meeting of station man- 
agers to be held June 23 -24 in the 
Tiger Hotel, Columbia, Mo. Plans 
call for an evening session June 23 
and a business meeting June 24, 
followed by a luncheon. 

Chairman of the committee in 
charge is Paul Roscoe, KRES St. 
Joseph general manager. Other 
committee members are: Robert 
Neathery, KWPM West Plains; 
Craig Siegfried, KIMO Independ- 
ence; Sam Burk, KIRX Kirksville; 
Mahlon Aldridge, KFRU Columbia, 
and L. C. McKenney, KDRO Car- 
thage. 

Memo to: Reggie Schuebel, 
Duane Jones Co., Inc. 

TEX RITTER wires NELSON KING: 
"JUST FINISHED TOUR OF SOUTHERN STATES. 

THE WCKY JAMBOREE IS THE GREATEST THING 

SINCE PEPSI -COLA AND BLANKETS THE ENTIRE 

SOUTH." 

50,000 WATTS "Mej-"t- 
Of WCKY 

SERUM POWER CINCINNATI 

on THE RIR EUERYWHERE 24 HOURS A DAY 
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PRESSING the button which put WHB 

Kanst s City's new 10 -kw transmitter in 

operc Hon May 30 is Henry Goldenberg, 
station's chief engineer, who also threw 
the switch on the first WHB transmitter in 

April 1922. WHB, which lost its fulltime 
permit in 1929, now is authorized to 

operate with 10 kw daytime and 5 kw 

night on 710 kc. 

Calldwell Will Leave GE 
For ABC Post on Coast 
PHILIP G. CALDWELL has been 
named ABC Western Division 
manager of technical operations, 
effective July 1, according to Don 

Searle, vice presi- 
dent of the divi- 
sion. He replaces 
T. B. Palmer, re- 
signed [BROAD- 
CASTING, May 31]. 

Mr. Caldwell is 
manager of trans- 
mitter sales in 
Syracuse branch 
of General Elec- 

Mr. Caldwell trie Co. He has 
been with GE for 

16 years. 
Joining firm in transmitter de- 

partment of Schenectady office, Mr. 
Caldwell later was transferred to 
Los Angeles branch as western dis- 
trict electronics engineer on broad- 
cast, television and radar equip- 
ment. Following that he was com- 
mercial engineer on Army Air 
Force projects, Schenectady. Be- 
fore attaining last position there, 
he was sales manager of televi- 
sion transmitters. 

SPOT ANNOUNCEMENTS POTENT 
Test Conducted by Jewelry Chain on New York's 

WOV Shows Their Audience Pull 

A LOCAL RADIO advertiser re- 
cently surveyed the audience pull 
of its spot announcements on an 
independent New York station by 
using a giveaway test. The re- 
sults were remarkably successful. 

In order to test the potentiality 
of its spot announcement schedule 
on WOV New York, Abelson's Inc. 
(jewelry stores), through its agen- 
cy, Sawdon Adv. Co., conducted the 
survey. 

The advertiser had been using 
two daily spots at 11 a.m. and 3:30 

13 RADIO JOURNALISM 
CURRICULA ACCREDITED 
ACCREDITATION has been given 
radio journalism curricula in 13 
schools and departments by the 
American Council on Education for 
Journalism, according to Prof. Earl 
English, U. of Missouri, executive 
secretary of the accrediting com- 
mittee. 

Schools are Emory U., U. of 
Georgia, U. of Illinois, State U. of 
Iowa, Kansas State College, U. of 
Minnesota, U. of Missouri, Mon- 
tana State U., Northwestern U., 
Ohio State U., U. of Oregon, Syra- 
cuse U. and U. of Wisconsin. In 
addition, approval was given 35 
institutions for one or more courses. 

The council was formed by NAB 
and the American Assn. of Schools 
and Departments of Journalism. 
A council representative accom- 
panied the accrediting committee 
in its two -year investigation into 
the quality of journalism instruc- 
tion in colleges and universities. 
NAB representative is Arthur C. 
Stringer, director of special serv- 
ices. 

NAB has taken an active interest 
in these courses. The Education 
Standards Committee has been 
studying standards of instruction 
and the Sales Managers Executive 
Committee is interested in develop- 
ing more and better training in the 
business end of broadcasting. 

WLBR FM 

LEBANON, PENNA. 

WLBR blankets four major 
Pennsylvania cities in a 
$300,000,000 market, and 
delivers 200,000 regular lis- 
teners from a population 
area of 1,000,000 people. 

Also . . . more listeners in 
its primary area than all other stations combined. You 
"spot" this rich market with one station -WLBR! 

JULIAN F. SKINNELL, Operations Manager 
Represented by RAMBEAU 

can 
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p.m. during the Italian -language 
time on the station and one spot 
on the Rosalie Allen evening show 
on WOV. An offer of a set of 
plastic measuring spoons and cups 
was made on 30 of those Italian 
announcements and 11 English 
ones. To receive the gift the listen- 
ers were asked to visit the nearest 
Abelson's store, and 860 people 
showed up for the offer. 

The test indicated that the 11 
a.m. announcement showed consid- 
erably better results than the 3:30 
p.m. spot. The agency then decided 
to discontinue the afternoon an- 
nouncement and concentrate more 
heavily on the morning time and 
the Rosalie Allen evening time. 

The announcements also in- 
creased store traffic by as many 
visitors as asked for the gift. The 
mailing list, too, was increased as 
each person gave his name and ad- 
dress. The company also felt that 
goodwill was achieved and that 
sales to many heretofore inactive 
customers was stimulated. 

NEWSROOM PROBLEMS 
STUDIED BY TEACHERS 
EIGHT teachers of journalism at 
colleges and universities will study 
practical newsroom operation in 
radio stations this summer under 
auspices of the Council on Radio 
Journalism, according to Arthur C. 
Stringer, secretary- treasurer of the 
council and NAB director of special 
services. A ninth has just com- 
pleted an interneship. 

The news interneships are being 
conducted for the fourth straight 
year to give journalism teachers a 
working knowledge of radio news 
problems and thus to raise the 
standards of all news broadcasts. 

Mr. Stringer explained that news 
programs are preferred over all 
other types of broadcasts, with 44% 
of people getting most of their news 
via radio as shown by the 1947 
NORC study. The council finances 
the interneships with grants re- 
ceived from cooperating stations. 

Internes and their stations are: Harold 
Eugene Addington, U. of Kansas, KMBC 
Kansas City; Russell N. Baird, Bowling 
Green State U., WGAR Cleveland; Jack 
LeRoy Billings, U. of Oregon, KIEM 
Eureka, Calif.; Emil L. Telfel, U. of 
Kansas, WHAM Rochester; David M. 
White, Bradley U., WMBD Peoria, Ill.; 
George W. Seidl, U. of California, KGO 
San Francisco; Paul Krakowski, U. of 
Georgia, WJOB Hammond, Ind.; Joseph 
L. Morrison, U. of North Carolina, 
WPTF Raleigh. Floyd K. Baskette, Em- 
ory U., on June 12 completed an in- 
terneship at WSB Atlanta. 

SIX VIDEO film commercials will be 
used on television pickup of Louis- 
NV al Cott heavyweight championship 
fight June 23, as arranged by Television 
Adv. Productions, Chicago, for Gillette 
Safety Razor Co. Yankee Stadium tele- 
cast will be aired over a full NBC east- 
ern network. Maxon Inc., New York, is 
the agency. 
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NEWSMEN'S ASSN 
WBT's Knell Heads 

Carolinas Group 
NEWS DIRECTORS from 25 stations organized the Carolinas Radio 
News Directors Assn. at Asheville, N. C., June 4 and 5. Jack Knell, 
news director at WBT Charlotte, was elected president. 

Other news directors elected officers are: Gren Seibels, WIS Columbia, 
S. C., first vice 
president; F. O. 
Carver Jr., WSJS 
Winston - Salem, 
N. C., second vice 
president; Mar- 
jorie Jordan, 
WFNC Fayette- 
ville, N. C., sec- 
retary, and Bob 
Truere, W C S C 

Mr. Knell Charleston, S. C., 
treasurer. M r. 

Carver acted as chairman during 
organization of the news group. 

Directors -at -large include J. 
Edgar Kirk, director of news 
and continuity, WPTF Raleigh; L. 
Bryon Jenkins, program director 
at WFBC Greenville, S. C., and 
Bill Melia, program director at 
WWNC Asheville, N. C. 

Burroughs H. Prince, assistant 
manager of operations, NBC, was 
guest speaker at the convention 
banquet. He is producer of Mor- 
gan Beatty's 11:15 p. m. News of 
the World feature on NBC. 

Set of Standards Adopted 
The Carolinas newsmen adopted 

the following code of standards: 
Radio news must always consist of 

material of good taste, inasmuch as the 
radio enters the family circle In the 
home. Material on the borderline of 
good taste shall not be broadcast ex- 
cept in such cases where the material 
is of such nature that honest journal- 
ism requires its use. In such case, lurid 
details which in themselves add nothing 
basic to the report shall be omitted. 

Material for news broadcasting shall 
be judged for its newsworthiness alone, 

`SWAP SHOP' 
Present Project, A House 

For a Husband - 
BILL BENTON, proprietor of 
Swap Shop program on WMMW 
Meriden, Conn., has remarked that 
he will swap anything from a pin 
cushion to a yacht. Now the station 
reports he has changed his slogan 
to: Pin cushion to husband. 

The story, which made the Unit- 
ed Press wire and papers across 
the country, started June 2 when 
a voice on the phone inquired if 
she could swap a six -room house 
in Middletown, Conn., for a hus- 
band. The voice belonged to Miss 
Nellie Wolan, 33, five foot, ten inch 
blond who weighs 160 pounds. Her 
requirements are that the man 
earn $5,000 a year, is tall, dark 
and good looking and be very af- 
fectionate. 

Miss Wolan appeared on the pro- 
gram June 4 to describe her 
"dream man" and open two of the 
letters she has received. 

Mr. Benton gives daily reports 
on the Swap Shop as to how many 
letters Miss Wolan has received, 
where they are from and, most 
important, who is in the lead for 
the hand of Miss Wolan. 

and shall not be reported for the 
special benefits of any private group 
or individual. 

All news reports from private sources 
shall not be broadcast until they have 
been confirmed as to source, accuracy 
and truthfulness. 

Radio news reports shall be honest, 
sincere, accurate, truthful and unbiased. 

The radio news editor should be re- 
sponsible, within the station organiza- 
tion, only to the station manager, or 
to his duly authorized representative. 

Only the news editor should have 
the authority, granted by the station 
manager or his representative, to ac- 
cept or reject news items. 

Adequate coverage of his own area 
is the primary obligation of every radio 
news editor. 

The minimum essential for every 
station shall be one trained newsman. 

MORE THAN 30,000 pieces of mail 
were pulled by WBGE Atlanta during 
first 13 weeks of Lionel Keene's (front 
center) "What Can You Do ?" -youth 
talent show broadcast every Saturday 
from stage of Rhodes Theatre. Gentlemen 
in back row are (I to r) Mike Benton 

and Larry Mellen, station officials. 

RADIO TO COVER UN Big- Screen TV Receiver 
ASSEMBLY IN PARIS Announced by RCA Victor 
PRELIMINARY arrangements by 
the United Nations Office of In- 
formation are being made for radio 
coverage of General Assembly 
meeting in Paris, beginning Sept. 
21. Although arrangements are not 
final, few changes are expected. 

Accommodations for 75 radio cor- 
respondents are being arranged in 
Paris. UN Transportation Service 
will arrange transportation from 
the U. S. to Paris and also hotel 
accommodations in Paris. 

Radio correspondents' office will 
be in one wing of Palais de Chaillot. 
Office will be equipped with tele- 
phone booths, telegram and cable 
counters, document counters and a 
loud speaker will pipe in assembly 
proceedings. 

R.D.F. (Radiodiffusion Francais) 
is responsible for all radio installa- 
tions and will supply personnel to 
man them. There will be 12 radio 
booths in the General Assembly 
Hall and four in the conference 
rooms. There also will be five 
studios and three interviewing 
booths in the Palais. Recording sit- 
uation is not settled but facilities 
are expected to be adequate. 

French radio will put transmit- 
ters at disposal of UN for period 
of conference and will shortwave 
Assembly meetings to U. S. UN 
will make its own transmissions to 
Lake Success for recording. UN 
Today will be prepared in Paris 
and fed over program circuit to 
New York. 

Although not yet definite, these 
are the plans expected to be used 
for radio coverage of UN General 
Assembly meetings in Paris. 

WAB Canadian Meeting 
TENTATIVE DATES have been 
set for annual meeting of the West- 
ern Assn. of Broadcasters, to be 
held at Saskatoon, Sask., Aug. 23- 
25. Engineering and management 
meets will take place at the same 
time. 

RCA Victor's first big- screen pro- 
jection -type television receiver, to 
retail for about $895 plus tax, was 
announced last week by the firm 
as having a 20 by 15 -inch retract- 
able screen. Equipped with the re- 
cently introduced 5 -inch RCA pic- 
ture tube, the low -boy styled 
cabinet is 39 inches high when 
closed. 

An additional fee of $95 in resi- 
dential installation covers antenna, 
and a year's service. 

Plans Video Report 
N. C. RORABAUGH Co., pub- 
lisher of the monthly Rorabaugh 
Report on spot radio advertising, 
has announced a monthly report 
on television advertising, to be 
published separately from the spot 
report. It will analyze station 
program logs for the first week of 
each month to list TV advertisers, 
advertised products, type of pro- 
gram or announcement, time of 
broadcast and whether local, spot 
or network, live or film. Fourteen 
stations have agreed to cooperate, 
Mr. Rorabaugh said. 
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SYRACUSE, N. Y. 

Studios in the Wilson Bldg. 

Al Godwin, General Manager 

Represented nationally by 

Paul H. Raymer Co. 
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ANIMATED station identification Is 
being used at beginning and end of 
WON -TV's daily telecasts in Chi- 

cago. Tribune Tower, theme of the ani- 
mation. is shown in front of large, ro- 
tating globe and surmounted by wave 
pattern. Station call letters flash black 
and white alternately. New -type identi- 
fication, in keeping with station's "ac- 
tion policy," replaces usual static sta- 
tion insignia. More than 350 separate 
drawings were used in preparation of 
film. which was produced by Blair 
Walliser, former WGN production chief. 

KOSF Song Fest 
SECOND ANNUAL singing festival was 
held Memorial Day by KOSF Nacogdo- 
ches. Tex., with an attendance of some 
8,000 persons. Singing began at station 
at 5 p.m. and continued to 10 p.m., 
attracting singers from Texas, Louisiana 
and Arkansas. Event took on appear- 
ance of old -time political rally as state, 
district, and county aspirants were in- 
troduced between musical numbers. 
Refreshments of cold drinks and ice 
cream were served to all present. Plans 
are already under way for the 1949 fes- 
tival. Station hopes eventually to make 
Nacogdoches "the singing capital of the 
nation." 

Traffic Safety Scholarship 
TO PROMOTE traffic safety among 
youngsters, Greater Cincinnati Andrew 
J. Paris Youth Scholarship Foundation 
is being conducted by WCKY Cincin- 
nati and Junior Chamber of Com- 
merce. Area winner will be given $200 
scholarship award and opportunity to 
participate for $1,000 regional award. 
Winner will be Judged on basis of best 
letter submitted on safety. 

House Organ 
NEWS and features from each of nine 
units of Brush -Moore organization - 
seven newspapers and two stations, 
WPAY Portsmouth, and WHBC Canton, 
Ohio -are presented in new house 
organ started June 1 by that group. 
Titled "The Brush -Moore Typocycle," 
publication is edited by Helen Carringer 
with assistance from correspondents at 
each station and paper. 

WICU Congratulations 
FULL -PAGE ad was run in June 2 
issue of "The Erie Dispatch" by Allen 
B. DuMont Labs, congratulating the 
"Dispatch" on receiving a construction 
permit for television station WICU. Ad 
also pointed out that WICU will be 
100% DuMont equipped. Same issue 
carried congratulatory ads from local 
radio and television set dealers, also. 

Gimbel Display 
ONE OF LARGEST television window 
installations ever attempted has been 
opened by Gimbels department store, 
Philadelphia. Store has given 20 show 
windows, each featuring a different 
RCA receiver wired for sound. Receiv- 
ers will be in daily use until after polit- 
ical conventions. At present they are 
being promoted as Father's Day gifts. 

WNAX Awards 
FOURTEEN students In the five -state 
area served by WNAX Yankton -Sioux 
City, each year are given opportunity 
to further their education in agricul- 
ture, forestry and home economics 
through the WNAX Agricultural Schol- 
arship Fund. Fund of $6,000 is avail- 
able over 10 -year period for each of 
eight schools designated in the plan. 
One scholarship is open to one boy and 
one girl who has completed his or her 
freshman year at one of the eight 
schools. Selection of students is made 
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by faculty and based on outstanding 
scholarship, leadership, character and 
financial need. WNAX also is sending 
four young people to National 4 -H Club 
Camp in Washington, D. C., June 18- 
23, as delegates from South Dakota. 

'Help Yourself' Forkettes 
"HELP YOURSELF ." is slogan of 
WIBW Topeka, Kan.. in its new pro- 
motion campaign. Folders have been 
distributed to the trade telling adver- 
tisers to help themselves To 
Greater Kansas Sales . Hire WIBW." 
Green plastic forkette is inclosed in the 
folder for use when you "help your- 
self" on picnics or informal meals. In- 
formation telling of WIBW's selling 
power and reply card for extra forkettes 
and copy of "The 1948 Kansas Radio 
Audience" also is included. 

WLAW Market Analysis 
BROCHURE containing special market 
analysis has been sent out by WLAW 
Lawrence, Mass. Cover presents words 
"New England's Most Powerful Radio 
Station" across top of large illustration 
of station's transmitter. Double spread 
on inside contains complete figures of 
the market, with back cover devoted to 
map, in shape of an ear, showing cover- 
age of station. Analysis was prepared by 
sales management of station and based 
on its 0.5 my /m listening area. 

KOOL Newsfiashes 
INITIAL operation of Trans -Lux flash - 
cast news electric sign was recently 
celebrated by KOOL Phoenix. Hour- 
long program of music and entertain- 
ment preceded dedication of sign in 
front of Hotel Adams, where KOOL has 
its studios. Program featured personal 
appearance of Gene Autry, owner and 
president of station. Station reports 
estimated crowd of 3,000 attended. 

Mule Naming 
CONTEST to name the lead mule draw- 
ing musical haywagon on "Georgia 
Hayrides' heard Mon. -Sat. over WAGA 
Atlanta, brought 5,000 letters in 10 days, 
station reports. Contest received only 
air promotion and was conducted in 
cooperation with RCA Victor, which 
awarded first prize of combination 
radio- phonograph, second prize of table 
model radio and five third prize record 
albums. First prize for most original 
name went to contestant submitting 
"Elum," mule spelled backward. 

Herald New Studios 
TWO FULL -PAGES of pictures and 
stories concerning new studios of 
WFAS and WFAS -FM White Plains, 
N. Y.. were run In eight daily newspa- 
pers in the area when station formally 
opened its new quarters. In addition, 
two full -page advertisements were in- 
serted, inviting public to "visit the 
most modern radio studios... ." Large 
photos of studios, control rooms, offices 
and transmitter building were included 
along with articles explaining facilities 
and station activities. 

WKY Farm Youth Scholarship 
"TO STIMULATE Oklahoma farm 
youth to still greater farming and 
homemaking achievements. and to en- 
courage more Oklahoma farm youths 
to attend their own Oklahoma A &M 
College," WKY Oklahoma City has 
started its third annual Farm Youth 
Scholarship Contest. Twelve winners, 
four Future Farmers of America and 
eight 4 -H Club members, will share 
$2,850 in scholarships and cash awards. 
Judging will be based on outstanding 
farming accomplishments and farm 
homemaking. Entries will consist of 
scrapbook and narrative story describ- 
ing entrant's work. 

Swimming Program 
AQUATIC program, designed to further 
worthwhile summer recreation for chil- 
dren and give impetus to swimming 
in South Florida, Is being co -spon- 
sored by WIOD Miami, and "The Miami 
Daily News." Titled "First Annual 
Daily News -WIOD South Florida Swim- 
ming Championships." contest features 
swimmers throughout six counties in 
Florida competing for championship 
finals to be held Aug. 28 as climax of 
program. James M. LeGate, manager 
of WIOD, has written series of five 
swimming lessons which are appearing 
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in "Miami Daily News Sunday Maga- 
zine" with sixth lesson on diving to 
conclude series on July 11. 

Clean -Up Campaign 
CLEAN -UP campaign promoted by 
WGIL Galesburg, Dl., brought forth 
votes from four -state area electing two 
teen -agers as king and queen of "Gales- 
burg Beautified." Station reports 53,259 
votes, averaging one per radio home, 
were received during campaign. Votes 
were sent to afternoon teen -age record 
program, "Juke Box Serenade." 

'Platter Time' Posters 
POSTERS telling truck drivers to tune 
In "Platter Time" show to get road and 
weather information have been distrib- 
uted by WLW Cincinnati. Posters have 
been placed in spots where all -night 
truck drivers stop for coffee and meals 
In Ohio, Indiana. Kentucky and West 
Virginia. Poster features star of show, 
Bill Nimmo, at mike telling drivers to 
"breeze" along with WLW and giving 
data what is featured over "Platter 
Time" show. Posters also have been 
sent to dealers handling Buell Air 
Horns, product advertised on the show. 

Opening Campaign 
HERALDING opening of WRVC (FM), 
affiliate of WRVA Richmond, Va., teaser 
ad campaign was scheduled in Norfolk 
newspapers. Large, 1,000 -line ads ap- 
peared in Norfolk, Newport News and 
Portsmouth papers on Saturday and 
Sunday of opening. Folders containing 
pictures of CBS stars, WRVA stars, 
station staff, program schedule and 
facts for FM -set owners were mailed to 
station's mailing list in Tidewater area. 

Historical Booklets 
AS PROMOTIONAL follow -up of the 
"American Heritage" series on WNEW 
New York last fall, 800 spiral -bound 
books containing full -size reproductions 
of 13 historical documents now on the 
Freedom Train have been issued by 
the station to elementary and high 
schools in the New York area. 

Lombardo Promotion 
EXTENSIVE promotion campaign 
launched the "Guy Lombardo Show" 
June 3 over WGN Chicago. A plane 
with trailer circled the city, illuminated 
billboards were spotted throughout city 
areas, car cards cropped out on street 
cars and buses, and a brewery wagon 
with draft horses displayed posters. The 
13 -week contract was placed through 
Louis Weitzman Agency, Los Angeles. 

Promotion Personnel 
VINCENT C. PIANO, former announcer- 
writer for WOLF and WAGE Syracuse, 

N. Y., has been ap- 
pointed sale promo- 
tion manager of 
W S B Atlanta. Mr. 
Piano has been as- sociated with 
WHDH Boston, and 
before joining WSB 
was with NBC New 
York. During World 
War II he served in 
Intelligence Corps 
and acted as pro- 
gram director o f 
HOA Panama City. 
He also has starred 
on various radio 
shows. Mr. Piano 

WALT OSBORNE, newsman of WTOL 
Toledo, has assumed duties as head of 
promotion and public relations depart- 
ments. 
PHILIP S. CARTER and HENRY A. 
REEVES have joined promotion and 
publicity departments, respectively, of 
Yankee Network, Boston. 
WILLIAM GOLDEN, CBS art director 
and associate director of sales promotion 
and advertising, has been awarded an 
Art Directors Club of New York medal 
in recognition for his layout in "Cre- 
scendo," CBS promotional brochure. 
DAVID STONE MARTIN and ROY 
DODY, freelance artists, also were cited 
for pieces prepared for CBS. ALLEN F. 
HURLBURT, NBC art director, and JOE 
KAUFMAN, freelance artist, received 
medals for best advertising cartoon, ex- 
ecuted for NBC. 
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H t. Harlow Roberts 
G odkind, Joice & Morgan 
C icago, lUinois. 
D. ar Harlow: 

C ught th' mail man a hufftn' an' 
p 1fin' up th' stairs t'other day 

"What -cha do- 
in" f ses 1, 

Men* like 
"Dotin' 

them derned 
Eddie Arnold 
letters," sez 
he. "must have 
dee- livered ov- 
er a million 
so fer" 
"Specks, cain't 
be mor'n a 
couple hundred 
over 8000 and 
we lutin t men- 
tioned a word 
'bout them pic- 
ture's in three 
weeks" 1 re- 
plied . (new 
word 1 picked 
up in the pro- 
gram depart- 
ment) an 
apeakin' of re- 
?dye, 3000 of 
'em for an of- 
fer made fer 
two weeks at 
7:80 in th' 
mornin' is 
worth teUin' 
about 
course it wuz 

m de on WCHS, ver Columbia affil- 
ia e in Charleston, West Virginia . . . 
w ich has 5000 watts at 580. . . 

vers 
Algy. 

WCHS 
Charleston W. Va. 

"VIC" DIEHM SAYS: 

Dominate Our 

Coverage Area 
Here are the results of a 
survey recently conducted by 
Robt. S. Conlon and Associates. 

WAZL ___67.5% 
Station A 2.6 
Station B 2.3 
Station C 7.0 
Station D 9.2 
Station E 1.9 
Station F 2.4 
Others 7.1 

For further informa- 
tion write to 

Vic Diehm c/o WAZL 
or 

Robt. Meeker Assoc. 
521 Fifth Ave. 

N. Y. C. 
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E.tbl,h.4 1932 Hestetoe, P.. 

THE VOICE OF 
PENNSYLVANIA'S HIGHEST CITY 

AFFILIATED WITH NBC - MBS 

Pa 90 June 14, 1948 

June 7 Decisions ... 
BY COMMISSION EN BANC 

Action Deferred 
Hearst Radio Inc. -Adopted order de- 

ferring action on petition for correction, 
retraction or withdrawal of Section D 
of Part 1 of Commission's order of 
March 7, 1946, entitled "Public Service 
Responsibility of Broadcast Licensees ". 
until such time as Commission may 
have considered and arrived at its de- 
cision on application for renewal of 
license of WBAL Baltimore. 

ACTIONS ON MOTIONS 
(By Commissioner Jones) 

Radio Station WAIT Chicago- Granted 
petition to dismiss without prejudice 
FM application. 

Leland Holzer, Los Angeles- Granted 
petition to accept late appearance in re 
application. Granted petition for leave 
to amend application to change loca- 
tion from Los Angeles to Long Beach, 
Calif., etc. 

WCAE Inc., Pittsburgh- Granted pe- 
tition for leave to amend TV applica- 
tion with respect to estimated costs of 
installation and estimated cost of op- 
eration for first year, etc. 

Center Bcstg. Co., Center, Tex. - 
Granted petition for leave to amend ap- 
lication to specify 930 kc 1 kw D in 
lieu 1490 kc 250 w unl. etc., and applica- 
tion was removed from hearing docket. 

Philco Television Bcstg. Corp., Bethle- 
hem, Pa.- Granted petition for leave 
to amend TV application to change 
proposed location of trans. to reduce 
specified power etc. 

WJW Cleveland- Granted petition for 
leave to amend TV application to change 
trans. site, ERP etc. 

Radio Television of Baltimore, Balti- 
more- Granted petition to accept its 
late appearance for oral argument in 
Doc. 7570. 

Hearst Radio Inc., Baltimore -Passed 
over petition for leave to amend its 
FM application. 

WKAT Miami Beach, Fla.-Dismissed 
as moot petition for reconsideration of 
petition to enlarge issues in re Doc. 
8339. 

WWSW Inc., Pittsburgh- Granted pe- 
tition for continuance of consolidated 
TV hearing scheduled for June 14 to 
July 19 at Pittsburgh. 

A. Frank Katzentine, et al, Miami 
Beach, Fla. -Commission on own mo- 
tion continued indefinitely consolidated 
TV hearing scheduled June 24 at Miami, 
pending termination of proceeding in 
matter of amendment of Sec. 3.606 of 
rules. 

Texas Television, et al, Dallas, Tex. - 
Commission on own motion continued 
indefinitely consolidated TV hearing 
scheduled June 27 at Dallas, pending 
termination of proceeding in re amend- 
ment of Sec. 3.606 of rules. 

Radio Station WSOC Inc., et al, Char- 
lotte, N. C.- Commission on own mo- 
tion continued indefinitely consolidated 
TV hearing scheduled June 30 at Char- 
lotte pending termination of proceed- 
ing in re amendment of Sec. 3.606 of 
rules. 

New England Television Co. Inc., et al, 
Kansas City -Commission on own mo- 
tion continued indefinitely consoli- 
dated TV hearing scheduled July 5 at 
Kansas City pending termination of 
proceeding in re amendment of Sec. 
3.606 of rules. 

New England Television Co. Inc., et 
al, Fall River, Mass.-Same as above 
except hearing scheduled June 21 at 
Fall River and New Bedford. 

Eurieth Dickinson Rivers Jr., et al, 
Atlanta, Ga. -Same as above except 
hearing scheduled June 28 at Atlanta. 

New England Television Co. Inc., et al, 
St. Louis -Same as above except hearing 
scheduled July 12 at St. Louis. 

York County Bcstg. Co. and Biddle - 
ford Bcstg. Corp, Biddleford, Me.- 
Dismissed without prejudice applica- 
tion and removed from hearing docket 
application of Biddleford Bcstg. Corp. 

Good Neighbor Bcstg. Co., San An- tonio- Dismissed as moot petition for 
leave to amend and remove from hear- 
ing AM application. 

KWWL Waterloo, Iowa -Granted peti- 
tion for leave to amend application to 
mod. proposed ant. system and to alter 
field ratio of No. 2 and 3 towers in 
ant. system, and ordered KFH Wichita, 
Kan., removed as party intervenor in 
this proceeding. 

Naugatuck Valley Bcstg. Corp., An- 
sonia, Conn. -Commission on own mo- 
tion continued indefinitely hearing 
scheduled June 9 at Washington on 
AM application. 

ficiions OFTHE FCC 
JUNE 4 to JUNE 10 

CP- construction permit 
DA- directional antenna 
ERP- effective radiated power 
ST-studio-transmitter 
synch. amp.- synchronous amplifier 

ant.- antenna 
D -day 
N -night 
aur-aural 
vis -visual 

cond. -conditional 
LS -local sunset 
mod. -modification 
trans.- transmitter 
unl.- unlimited hours 

Brennan Bcstg. Co., Jacksonville, Fla. 
-Granted petition for leave to take 
depositions in re application. 

Raytheon Mfg. Co., Waltham, Mass. 
-Granted petition for continuance of 
hearing scheduled June 10 in re TV 
application and hearing was continued 
indefinitely pending action on petition 
for reconsideration and grant. 

The WGAR Bcstg. Co., et al, Cleve- 
land- Granted joint petition for con- 
tinuance of consolidated TV hearing 
scheduled June 14, and hearing was con- 
tinued indefinitely pending termina- 
tion of proceeding in re amendment of 
Sec. 3.606 of rules. 

WPAB Ponce, P. R.- Granted petition 
for indefinite continuance of hearing 
scheduled June 7. 

Louis G. Baltimore and Wyoming 
Valley Bcstg. Co., Wilkes- Barre, Pa.- 
Commission continued indefinitely hear- 
ing on TV applications scheduled June 
3 -4 at Wilkes- Barre, pending termina- 
tion of proceeding in re proceeding on 
amendment of Sec. 3.606 of rules. 

The Windham Bcstg. Co., Willimantic, 
Conn. -Granted petition for continu- 
ance of hearing scheduled June 4 to 
July 29, In re application. 

WWBZ Vineland, N. J.- Commission 
on own motion continued indefinitely 
hearing scheduled June 8, pending ac- 
tion on request for waiver of hearing 
procedure. 

BY THE SECRETARY 
WDOW Midland, Mich. -Granted mod. 

CP to change type trans., for approval 
of ant., trans. and studio locations. 

KOMW Omak, Wash. -Granted mod. 
license to change name of licensee to 
KOMW Inc. 

WHOM Jersey City, N. J.- Granted 
mod CP to change type trans. 

KCBC Des Moines -Granted mod. li- 
cense to change name of licensee to 
Majestic Bcstg. Co. 

WLIO East Liverpool, Ohio -Granted 
mod. CP to make changes in vertical 
ant. 

WGBI and WGBI -FM Scranton, Pa.- 
Granted involuntary transfer of con- 
trol of licensee corporation from Frank 
Megargee, deceased, to M. E. Megargee, 
executrix of estate. 

KCRS Midland, Tex. - Reconsidered 
action of April 4, and re- granted license 
to include further changes In DA. 

James Bcstg. Co. Inc., Jamestown, 
N. Y.- Granted CP new ST link sta- 
tion to be used with WJTN -FM. 

Granite District Radio Bcstg. Co., area 
of Salt Lake City- Granted license for 
new relay station KGSO. 

Following were granted mod. CPs 
for extension of completion dates as 
shown: WGAL -FM Lancaster, Pa., to 
11 -1 -48; WJBK -FM Detroit to 11- 29 -48; 
KRNT -FM Des Moines to 9 -6 -48; WEMI 
New Haven, Conn., to 9- 10 -48; WKJC- 
FM Fort Wayne, Ind., to 6- 30-48; 
WNAM -FM Neenah, Wis., to 11 -1-48; 
WNHC -FM New Haven to 7- 15 -48; 
KFVS -FM Cape Girardeau, Mo., to 8- 
25-48; WHKB Columbus, Ohio, to 9 -28- 
48; WFBC -FM Greenville, S. C., to 12- 
1-48; WAGE -FM Syracuse, to 8- 18 -48; 
KPRA Portland, Ore., to 9- 10 -48; WM- 
FM Philadelphia to 7- 10 -48; WRXW 
Louisville. Ky., to 11 -1 -48; WRJN -FM 
Racine, Wis., to 7- 21-48; WDEV Water- 
bury, Vt., to 9- 21-48; WHLW Rutland, 
Vt.. to 9- 27 -48; KALE Portland Ore., 
to 7- 19 -48; WJAX Jacksonville, Fla., 
to 9- 10 -48; KXRX San Jose, Calif., to 
6- 15 -48; KLAC Los Angeles to 10- 25 -48. 

KCRO Woodland, Calif. - Granted 
mod. CP for approval of ant., trans. 
and studio locations. 

KOAK Clinton, Okla.- Granted mod. 
CP for extension of commencement of 
construction date to 7 -12-48. 

Iowa State College of Agriculture and 
Mechanic Arts, Ames, Iowa -Granted 
CP new ST link station to be used 
with WOI -FM. 

WOR -TV New York -Granted mod. 
CP to change trans. location, type 
equipment and ERP to vis. 22 kw, aur. 
11 kw, and make ant. changes. 

KWKC Abilene, Tex. -Granted mod. 
CP to make changes In vertical ant. 

KUHF Houston, Tex. -Granted mod. 
CP for extension of completion date to 
12- 28 -48. 

WUOA Tuscaloosa, Ala. -Same except 
to 11- 27-48. 

KCVN Stockton, Calif. -Granted li- 
cense for new noncommercial educa- 
tional FM station. 

KOWB Laramie, Wyo.- Granted vol. 
assignment of license to The Snowy 
Range Bcstg. Co. Inc. 

Unity Bcstg. Corp. of Tenn., Chatta- 
nooga- Granted CP new ST link sta- 
tion to be used with FM station WVUN. 

WDSU -TV New Orleans - Granted 
mod. CP to change trans. location, de- 
crease ERP to vis. 19 kw, aur. 9.5 kw, 
and make ant. changes. 

Following were authorized mod. CPs 
for extension of completion dates as 
indicated: WRLD -FM Lannett, Ala., to 
6- 12 -48; WMFM North Adams, Mass., to 
9- 15 -48; WKBN -FM Youngstown. Ohio, 
to 12- 21 -48; WMMJ -FM Peoria, Ill., to 
8 -1 -48; WEBQ -FM Harrisburg, Ill., to 
7 -1 -48; WFMJ -FM Youngstown, Ohio, to 
11- 18 -48; WGAA -FM Cedartown, Ga., to 
6- 14 -48; WHAI -FM Greenfield, Mass., to 
6- 15 -48; WHP -FM Harrisburg. Pa., to 
8- 26 -48; WJBC -FM Bloomington, nl., 
to 12- 14 -48; WMAK Nashville, Tenn., 
to 7- 15 -48. 

WAGE Inc., Area Syracuse, N. Y.- 
Granted mod. license of relay WDLV to 
change power to 50 w and change equip- 
ment. 

Columbus Bcstg. Co., Columbus, Ga. 
-Granted CP new ST link station to 
be used with WRBL -FM. 

WJBK -FM Detroit -Granted mod. CP 
to change studio location, tratík. loca- 
tion, ERP to 30.15 kw, ant. height to 
443 ft. and make changes in ant. sys- 
tem. 

June 7 Applications ... 
ACCEPTED FOR FILING 

Modification of CP 
KFBK Sacramento, Calif. -Mod. CP 

increase power etc., for extension of 
completion date. 

Fulton County Bcstg. Corp., Atlanta, 
Ga. -Mod. CP new standard station 
for extension of completion date. 

KEIO Pocatello, Ida.-Mod. CP change 
frequency, increase power etc., for ex- 
tension of completion date. 

AM -960 kc 
Kentucky Mountain Bcstg. C o . , 

Prestonsburg, Ky. -CP new standard 
station 900 kc 1 kw D. AMENDED to 
change name of applicant from E. P. 
Hill Jr. and D. C. Stephens, partner- ! . l'rIL4s 

CHNS 
HALIFAX NOVA SCOTIA 

THE 

SIGNBOARD 
OF 

SELLING POWER 
IN THE 

MARITIME PROVINCES 
ASK 

JOS. WEED & CO. 
350 Madison Ave., New York 

He Has the Reasons Whyl 

5000 WATTS -NOW ! 
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ship d/b as Kentucky Mountain Bcstg. 
Co. to D. C. Stephens trias Kentucky 
Mountain Bcstg. Co., and to change 
frequency to 960 kc. 

Extension of Authority 
First Baptist Church, Pontiac, Mich. 

-Extension of authority to transmit 
programs from First Baptist Church at 
Pontiac, to CKLW Windsor, Ont., Can- 
ada, for period beginning Aug. 13. 

Modification of CP 
KOH Reno, Nev. -Mod. CP increase 

power. etc., for extension of completion 
date. 

KONG Alameda, Calif. -Mod. CP new 
PM station for extension of completion 
date. 

KARM -FM Fresno, Calif. -Same. 
KIDO -FM Boise, Ida. -Same. 
WFNU Crawfordsville, Ind. -Mod. CP 

new FM station to decrease ERP from 
14 kw to 12.7 kw. 

KMFM Monroe, La. -Mod. CP new 
FM station to increase ERP from 10 
to 17 kw, increase ant. height. 

KBIX -FM Muskogee, Okla. -Mod. CP 
new FM station for extension of com- 
pletion date. 

KOCY -FM Oklahoma City -Same. 
KWGD St. Louis -Same. 
KRBC -FM Abilene, Tex. -License to 

cover CP new FM station. 
KYFM San Antonio -Mod. CP new 

FM station Ior extension of completion 
date. 

KLAC -TV Los Angeles -Mod. CP new 
commercial television station to change 
ERP from vis. and aur. 16 kw to vis. 
28.1 kw, aur. 14.8 kw. 

TV -60 -66 mc 
Marino Inc., Sacramento, Calif.- 

CP new commercial television station 
on Channel 3, 60 -66 mc, ERP vis. 17 
kw, aur. 8.5 kw unl. 

Modification of CP 
WXEL Parma, Ohio -Mod. CP new 

commercial television station for ex- 
tension of completion date. 

TV- 180 -186 me 
Penn -Allen Bcstg. Co., Allentown, Pa. 

--CP new commercial television station 
on Channel 8. 180 -186 mc, ERP vis. 
0.376 kw, aur. 0.188 kw uni. 

Tri -City Telecasters Inc., Allentown, 
Pa. -CP new commercial television sta- 
tion on Channel 8, 180 -186 mc, ERP vis. 
0.7 kw. aur. 0.5 kw unl. 

TV -76 -82 me 
Radio Service Corp. of Utah, Salt 

Lake City -CP new commercial tele- 
vision station on Channel 5, 76 -82 mc, 
ERP vis. 18.4 kw, aur. 9.2 kw uni. 

Exp. TV Relay 
WGN Inc., Area Chicago -CP new 

exp. television relay station on 7000- 
7025 mc, power of 0.1 w and A5 emis- 
sion. AMENDED to change frequency 
to 7025 -7050 mc. 

Exp. TV Station 
The Yankee Network Inc., Area Bos- 

ton- License to cover CP new exp. tele- 
vision station. 

Reinstate CP 
Mojave Valley Bcstg. Co., partnership 

of William T. Brown, Burton C. Boat - 
right and Robert E. Reno, Area of 
Barstow, Calif. -Reinstatement of CP 
which authorized new remote pickup 
station on 1696, 2090, 2190, 2830 kc. 20 
w and A3 emission. 

License Renewal 
Applications for renewal of standard 

license filed by: WTNB Birmingham, 
Ala.; WHBS Huntsville, Ala.; KTON Pine 
Bluff. Ark.; WSIR Winter Haven, Fla.; 

ONE OF A 
KIND 

Time buyers learn early that some 

stations sell merchandise, while 

others do not. WAIR is a selling 

station . . . made so by popular 

programming. WAIR sells in vol- 

ume . . . at a profit. 

WAIR 
Winston - Salem, North Carolina 
Representative: The Walker Company 
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FCC Correction 
IN REPORT of FM and TV ac- 
tions dated June 2, item relating 
to WNAC -TV Boston, Yankee 
Network should have shown ex- 
tension of completion date to 
Dec. 2 instead of Sept. 2, 1948. 

KTOH Lthue, Hawaii; WKRO Cairo, 
Ill.; WKBB Dubuque, Iowa; WOM 
Owensboro, Ky.; KCIL Houma, La.; 
WARK Hagerstown. Md.; WHAV Haver 
hill. Mass.; WBEC Pittsfield, Mass.; 
WVIM Vicksburg, Miss.; KRNR Rose- 
burg, Ore.; KBOW Butte, Mont.; WFLB 
Fayetteville, N. C.; WMRC Greenville 
S. C.; WOPI Bristol, Tenn.; KVAL 
Brownsville, Tex.; KSAM Huntsville, 
Tex.; KPLT Paris, Tex.; WROV Roanoke 
Va.; WLCX LaCrosse, Wis. 

License for CP 
KDAC Fort Bragg, Calif.- License to 

cover CP new standard station and 
specify studio location. 

SSA- Programs 
KTMS Santa Barbara, Calif. -Special 

service authorization to permit broad- 
casting information to longshoremen, 
as public service and without charge, 
in accordance with request of Pacific 
Coast Maritime Industry Board, from 
4:44 to 4:45 pm (PST) Mon. -Fri. and 
4:58 -4:59 pm Sat., for period ending 
May 1, 1950. 

License for CP 
WMMB Melbourne, Fla. -License to 

cover CP new standard station. 
WAFB Baton Rouge, La.- License to 

cover CP new standard station and 
specify studio location. 

Modification of CP 
WMAR Baltimore -Mod. CP new 

standard station for extension of corn - 
pletion date. 

WRMS Ware, Mass. -Same. 
AM -1430 kc 

Floral City Bcstg. Co., Monroe, Mich. 
-CP new standard station 1430 kc 500 
w D DA. AMENDED to change name 
of applicant from Edward T. Dillon 
and Matthew A. Vance, partnership 
d/b as Floral City Bcstg. Co. to Edward 
T. Dillon, Francis X. McNerney and 
James T. Bolan, partnership d/b as 
Floral City Bcstg. Co. 

License for CP 
KAUS Austin, Minn. -License to cov- 

er CP new standard station. 
WHB Kansas City -License to cover 

CP change frequency, increase power, 
etc. 

KMON Great Falls, Mont. -License to 
cover CP new standard station and 
specify studio location. 

WVOT Wilson, N. C.- License to cov- 
CP new standard station. 

Modification of CP 
WICA Ashtabula, Ohio -Mod. CP in- 

crease power, change hours etc. for 
extension of completion date. 

AM -1050 kc 
Charles H. Young, Anderson, S. C- 

CP new standard station 720 kc 1 kw 
D. AMENDED to change frequency to 
1050 kc. 

License for CP 
KSDN Aberdeen, S. Dak.- License to 

cover CP new standard station and 
change studio location. 

KIHO Sioux Falls, S. Dak. -Same. 
WKTY La Crosse, Wis. -Same. 

FM -105.7 mc 
The Belleville News -Democrat, Belle- 

ville, Ill. -CP new FM station (Class B) 
on 105.7 mc, Channel 289, ERP 14.4 kw. 

Modification of CP 
WBSM New Bedford, Mass.-Mod. CP 

new FM station for extension of com- 
pletion date. 

WDNC -FM Durham, N. C. -Same. 
WOHS -FM Shelby, N. C. -Mod. CP 

new FM station to change ERP from 
2.2 to 2.56 kw, change trans. and make 
changes in ant. system. 

WFBG -FM Altoona, Pa. -Mod. CP 
new FM station for extension of com- 
pletion date. 

WRAK -FM Williamsport, Pa. -Same. 
Assignment of CP 

WLON Front Royal, Va.- Voluntary 
assignment of CP new FM station from 
Hoyle Barton Long to Sky -Park Bcstg. 
Corp. 

License Renewal 
Applications for renewal of standard 

license filed by: KAKE Wichita, Kan.; 
WSKY Asheville, N. C.; WMNC Morgan- 
town, N. C.; WLOH Princeton, W. Va. 

APPLICATIONS DISMISSED 
AM -1290 kc 

Frequency Bcstg. System Inc., Ruston, 
La. -CP new standard station 1290 kc 
250 w D. 

AM -1230 kc 
Charles F. Smith and Donald F. Ellis, 

Telecasting 

partnership d/b as Radio Central, 
Moberly, Mo. -CP new standard station 
1230 kc 250 w uni. 

APPLICATION RETURNED 
Transfer of Control 

KBST Big Spring, Tex. -Voluntary 
transfer of control of licensee corpo- 
ration from Houston Harte, M. B. 
Hanks, Edward Barrett, Bonnie Davis, 
Isabelle Harte Mrs. Eva M. Hanks and 
Lt. R. W. Whipkey to William J. Wal- 
lace, R. W. Whipkey, Howard Barrett 
and Lewis O. Seibert, partnership d/b 
as Big Spring Bcstg. Co. Request of at- 
torney. 

TENDERED FOR FILING 
Assignment of License 

KRJM Santa Maria, C.alif.- Consent 
to assignment of license of FM station 
KRJM to John H. Poole. 

TV -180 -186 mc 
KOIN Inc., Portland, Ore. -CP new 

commercial television station Channel 
8, 180 -186 mc, ERP vis. 22.2 kw, aur. 
11.7 kw. 

AM -1240 kc 
Vinita Bcstg. Co., partnership of Aus- 

tin B. Chappelle, James E. Scrogges, Ot- 
tice Tidwell and Russell Bennitt, Vinita, 
Okla. -CP new standard station 1240 
kc 250 w uni. 

AM -940 kc 
Lester E. Gavitt, Southbridge, Mass. 

-CP new standard station 990 kc 500 
w D. 

AM-610 kc 
Kermit Bcstg. Co., Kermit, Tex. -CP 

new standard station 610 kc 1 kw D. 
TV -66 -72 mc 

KMYR Bate. Co., Denver -CP new 
commercial television station Channel 
4, 66 -72 mc, ERP vis. 29.5 kw, aur. 14.8 
kw. 

TV -174 -180 me 
W. Harry Johnson d/b as Mid -South 

Television Bcstg. Co., Jackson, Miss. - 
CP new commercial television station 
Channel 7, 174 -180 mc, ERP vis. 20.6 kw, 
aur. 14.7 kw. 

TV -198 -204 mc 
The Troy Record Co., Troy, N. Y.-CP 

new commercial television station Chan- 
nel 11, 198 -204 mc, ERP vis. 31.1 kw, aur. 
15.55 kw. 

TV- 186 -192 me 
Homer W. Snowden, d/b as Okla- 

homa City Television Co., Oklahoma 
City -CP new commercial !television 
station Channel 9, 186 -192 mc, ERP vis. 
29.5 kw, aur. 14.7 kw. 

TV -174 -180 mc 
KING Bcstg. Co., Seattle, Wash. -CP 

new commercial television station 
Channel 7, 174 -180 mc, ERP vis. 28.1 
kw, aur. 14.1 kw. 

TV- 198 -204 me 
Twentieth Century -Fox of Washing- 

ton Inc., Seattle, Wash. -CP new com- 
mercial television station Channel 11, 
198 -204 mc, ERP vis. 26.9 kw, aur. 13.4 
kw. 
June 8 Applications . . . 

ACCEPTED FOR FILING 
Modification of CP 

WSAR Fall River, Mass. -Mod. CP 
change frequency, increase power, etc., 
for extension of completion date. 

License for CP 
KSTL St. Louis -License to cover CP 

new standard station. 
ACCEPTED FOR FILING 

Modification of CP 
WFBR -FM Baltimore -Mod. CP new 

FM station for extension of completion 
date. 

WWDX Paterson, N. J. -Same. 
WGPA -FM Bethlehem, Pa. -Same. 
WFHR -FM Wisconsin Rapids, Wis.- 

Same. 
TV -66 -72 mc 

KMYR Bcstg. Co., Denver -CP new 
commercial television station on Chan- 
nel 4, 66 -72 mc, ERP vis. 29.6 kw, aur. 
14.8 kw uni. 

TV -198 -204 mc 
The Troy Record Co., Troy, N. Y.-CP 

new commercial television station on 
Channel 11, 198 -204 mc, ERP vis. 31.1 
kw, aur. 15.55 kw uni. 

TV -82 -88 mc 
Westinghouse Radio Stations Inc., 

Pittsburgh -CP new commercial tele- 
vision station on Channel 6, 82 -88 mc. 
ERP 15.9 kw, uni. AMENDED to in- 
crease ERP to 24.9 kw. 

TV Exp. -504 -510 mc 
National Bcstg. Co. Inc., Washington, 

D. C. -CP new experimental television 
station on 504 -510 mc, power of vis. 
5000 w (peak), aur. 5000 w, emission vis. 
A -5 and aur. special for FM. 

STL -942 mc 
James A. Hardman, North Adams, 

Mass. -CP new ST link station on 942 
mc, 15 w, emission special for FM. 

(Continued on page 95) 
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*CLASSIFIED ADVERTISEMENTS 
PAYABLE IN ADVANCE -Checks and money orders only. Situation Wanted 
10c per word -$1 minimum. Help Wanted 20c per word -$2 minimum. All 
other classifications 25c per word -$4 minimum. No charge for blind box 
number. One inch ads, acceptable, $12.00 per insertion. Deadline two weeks 
preceding issue date. Send box replies to 

Broadcasting Magazine, 870 National Press Bldg., Washington 4, D. C. 
BROADCASTING is not responsible for the return of application material (tran- 

scriptions, photographs, scripts, etc.) forwarded to box numbers. 

Help Wanted 
Managerial 

Ge 
ext 
full 
tfo 
pho 
exp 
BR 

rat manager: Good opportunity for 
mely well qualified man to take 
charge of midwest 1000 watt sta- 

Present employees advised. Send 
, complete personal history and 

rience with first letter. Box 484, 
ADCASTING. 

Co . ercial manager for major market 
stat on midsouth. Earnings of $7500. 
pl per year for right man. Send all 
pa iculars first letter. Inquiries held 
in s rictest confidence. Box '745, BROAD - 
CA -TING. 

Salesmen 
T - salesman for metropolitan market. 
Ind pendent station: Unlimited oppor- 
tun ty. State qualifications. Box 736, 
B ADCASTING. 
Wa ted. Salesman. Excellent opportun- 
ity . midwest market of 175,000. Radio 
bac ground and selling ability essen- 
tial Advise full details first letter. 
Box 861, BROADCASTING. 
Sal 
5000 
Net 
cos 
wor 
ful 
Wir 
Ben 
Sal- 
ity 
tua 
We 
Wa 
vio 
tive 
trac 
IN 

man wanted by KLO, Ogden. Utah, 
watt, Mutual and Intermountain 
ork affiliate. Generous draw and 
fission. Interest in regional net- 
and other stations, offers wonder - 

opportunity. Immediate opening. 
or write Col. Lowder, KLO, Hotel 
Lomond, Ogden. Utah. 
man wanted -Excellent opportun - 
or young man in progressive Mu- 

Network station. Radio Station 
A Gainesville, Georgia. 

ted: Salesman who has had pre- 
experience selling in a competi- 
market. Network affiliate. At- 

ive offer. Box 781, BROADCAST- 

Announcers 

top 
ave 
tog 
Mic 

ediate opening for good all -round 
mall station announcer. Better than 
ge starting salary. Send disc, pho- 
ph, references. WDBC, Escanaba, 
gan. 

Exp 
ing 
stat 
ver 
ext 
pet 

rienced announcer capable of do- 
sports. Midwest regional network 

on offers splendid opportunity for 
tile man. Good base salary. Talent 

Send qualifications, salary ex- 
d, photo and transcription to 
F, Flint, Michigan. 

Ne 
So 
Rus 
Cit. 

An . 

nic 
ens 
de 
Flo 

caster 5000 watt midwest mutual. 
e experience. Distinctive voice style. 

disc and particulars, KTRI, Sioux 
, Iowa. 
ouncer -engineer with license. Tech - 
1 ability secondary. Disc and refer- 

required. Salary $65.00 to $75.00 
nding on ability. WCNH, Quincy, 
da. 

Top 
Yor 
wee 
full 
An . 

net 
ket. 
han 
720. 

w:. 
Net 
Co 
BR 

otch announcer, NBC affiliate, New 
State. Accent on news. Five day 

, talent. Permanent. Send disc, 
details. Box 731, BROADCASTING. 
uncer- program director needed by 
ork station principal Texas mar - 
Must have selling voice, ability to 
le people, highest character. Box 
BROADCASTING. 
ted: An experienced announcer. 
'ork affiliate, upstate New 'York. 
plete details first letter. Box 697, 
ADCASTING. 

An 
ata 
Box 

.uncer -operator. Florida network 
on. If good announcer send disc. 
676, BROADCASTING. 

Exp rienced announcer. All -round man 
who knows news editing. Opportunity 
plu for one who aspires to executive 
post ion. Can arrange living quarters 
for cingle man now and family later. 
Wri.e to WATG, Ashland, Ohio giv- 
ing qualifications, references and sal- 
ary - xpected. Send audition platter. 
Pro 
fers 
qua 

BRs 

Pag 

ressive Rocky Mountain station of- 
good experience opportunity to 
fled announcer with first class 
t. Address inquiries to Box 755, 
ADCASTING. 

Help Wanted (Cont'd) 

Announcer, experienced selling person- 
ality, write own copy, controls, would 
consider couple -home economist. Re- 
sume. Telecast, 214 West 92nd Street, 
N.Y.C. 

Network affiliate needs good announcer. 
Pay fifty -five dollars per week. Wire 
if interested. Box 756, BROADCASTING. 

Wanted: Announcer who has previous 
experience in news, commercial ad -lib 
and must be a good disc jockey. Box 
782, BROADCASTING. 

Wanted immediately - Combination 
man, Las Vegas, Nevada. If you are an 
outstanding announcer with first class 
license you have real opportunity to 
make money and live in one of Amer- 
ica's finest resort areas. CBS station 
has unusual opening for right man. En- 
gineering ability secondary. Write Sta- 
tion KLAS, Box 1510, Las Vegas, Neva- 
da and send audition disc. Act fast if 
you are the right man. 

Technical 

Engineer of good character, best tech- 
nical qualifications for south Texas sta- 
tion. Box 721, BROADCASTING. 

Chief engineer of excellent character 
high technical ability, stable tempera- 
ment wanted by local in large south- 
western city. Box 719, BROADCAST- 
ING. 

Wanted: Engineer for 250 watt AM and 
10,000 watt FM transmitters. Give corn- 
plete background first letter. Box 687, 
BROADCASTING. 

Engineer- announcer for CBS affiliate in 
Florida. Good voice essential, expert 
ence unimportant. Give particulars in 
first letter to Manager, WFOY, St. 
Augustine. 

Combination operator announcer with 
first ticket. Inexperienced $200.00, ex- 
perienced $230 to start plus extras 
about $20.00. Rocky Mountain. Hous- 
ing. Box 750, BROADCASTING. 

Transmitter operator wanted immedi- 
ately. Single man with car preferred. 
WPAG Ann Arbor, Michigan. 

Transmitter technician -must be ex- 
perienced- preferably on RCA IK -car 
necessary. In first letter state experi- 
ence, salary desired, references and en- 
close picture. Technical Manager, WFDF, 
Flint 3, Michigan. 

Production- Programming, others 

Continuity Director 

Largest regional 
s 

midwest has im- 
mediate opening for experienced 
writer of direct selling copy. Top 
salary. Full details first letter, in- 
cluding snapshot and date available. 

Box 751, BROADCASTING 

Program director with experience pro- 
ducing shows. Bursting with good ideas 
and drive to put them over. Air mail 
disc photo, background. Housing avail- 
able. KPRK, Livingston, Montana. 

Texas station in beautiful resort city 
wants proficient secretary also capable 
writing selling copy. Box 722, BROAD- 
CASTING. 

Good writers. Major midwest station 
needs three, experienced in solid com- 
mercial, music show, dramatic writ- 
ing. Send samples all three types, 
photo, education, references, experi- 
ence first reply. Box 762, BROADCAST- 
ING. 

New 250 Michigan station on air August 
needs station personnel. Box 764, 
BROADCASTING. 

Help Wanted (Cont'd) 

Have executive secretarial position 

available starting July 1st for woman 

with radio experience. Exceptional 

opportunity for right person. Must 

have complete knowledge of all types 

of rodio bookkeeping and general 

office work. Must be permanent and 

interested in future. This position open 

at home office of three station op- 

eration. Write full details on ex- 

perience and give references. P. O. 

Box 1419, Albuquerque, New Mexico. 

Situations Wanted 
Managerial 

Manager or program director. Thorough- 
ly qualified. 13 years radio, all phases. 
First class license. Box 740, BROAD- 
CASTING. 
Now general manager successful 250 
watt station desire change. Consider 
manager or program director. Good 
references. Can bring engineers if 
needed. Available two weeks notice. 
No floaters. Box 714, BROADCASTING. 
18 years experience from announcer to 
manager. Fifteen years with same mid - 
west network regional station -past 
ten as manager. Seeking good location 
to make home as manager or program 
director. Can be available immediately. 
Box 683. BROADCASTING. 
Manager as executive officer responsible 
for successful development midwest net- 
work regional. Desires better climate 
and opportunity to help develop AM- 
FM-TV regional property on profit - 
sharing basis. Excellent record and ref- 
erences. Box 485 BROADCASTING. 

GENERAL MANAGER AVAILABLE 
Nine years experience in station 
management. Thorough knowledge 
of all station departments including 
sales, promotion, program, finances 
and operations. Will move anywhere 
on good proposal. For details, refer- 
ences and recommendations write 

Box 747, BROADCASTING. 

Station manager -Conscientious, steady 
and extensively experienced to coor 
climate sates and programming for top 
results. Studied with Jan Pearson and 
has 15 years experience as newsman 
with leading metropolitan daily, radio 
news editor, programming, promotions, 
sales and writing continuity which 
sells. Friendly, tactful and able to 
close deals others failed. A qualified 
executive and organizer. Free to travel 
anywhere. Available after July 1. Box 
778, BROADCASTING. 
Manager. Do you have CP or established 
facility to put in the black, if so. allow 
me to present full qualifications. Have 
built two new stations. Proven money 
maker. Extensive contacts. Best refer- 
ences. Owners health forced sale of 
present station. Box 768, BROADCAST- 
ING. 
Qualified manager available. Highly 
successful experience record over fif- 
teen years in radio. Two years news- 
paper sales executive. Can assume re- 
sponsibility and deliver. Settled family 
man. Sales record excellent. Box 757, 
BROADCASTING. 
Executive manager and program di- 
rector. Both mature, experienced all 
phases AM -FM operation. Specially 
trained for TV. Excellent record of 
effective, profitable operation and finest 
references. Will accept full responsi- 
bility development or maintenance any 
property with income dependent on 
results. Box 785, BROADCASTING. 

Announcers 
Combination announcer -operator. 1st 
ticket. Not disc jockey, but good 
straight announcer. plenty experience. 
Box 741, BROADCASTING. 
Versatile and reliable. 1 year's experi- 
ence. References, disc. Married and 
will travel. Stan Marshall, 4842 68th 
Street, San Diego, California. 
Announcer available immediately. Ex- 
perience, voice, personality. Mart 
Wayne, 3514 Rochambeau Avenue, New 
York. 
I've had a year's training in the Na- 
tional Academy of Broadcasting in an- 
nouncing for which I am interested, 
and have had experience running the 
board and announcing. Box 739, 
BROADCASTING. 

Situations Wanted (Cont'd) 

Are You Looking for a 
Major League AM or TV 

Sportscaster? 
If so, possibly my experience and 
references might qualify me for 
your station. Am presently em- 
ployed in one of the largest major 
markets with a network affiliated 
station. The money is fine. So are 
the hours, but frankly I want more 
work, especially handling play -by- 
play sports: over a dozen years 
background in this field, covering 
major league football, baseball, 
hockey and basketball. My refer- 
ences are the best. Interested in a 
salary plus talent arrangement. 
Available on reasonable notice. 

BOX 640, BROADCASTING. 

Announcer, one year's experience, sin- 
gle, 25, will consider every offer. Box 
738, BROADCASTING. 360 N. Michigan 
Ave., Chicago. 
Versatile announcer, news, commentary, 
continuity, programming. Studio pro- 
duction with limited facilities a spe- 
cialty. Engineer, 32, married. Desire 
permanence. Box 735, BROADCASTING. 
Announcer; 29, married. College trained 
in radio, can write continuity. Eligible 
for GI training. Ambitious and willing. 
Good voice. Want start. Will travel. 
Disc and photo on request. Box 734, 
BROADCASTING. 
The man you've been waiting for! 
Announcer, sportscaster, disc jockey, 
newscaster, news editor, remote AM, 
FM experience. Licensed. 28, over 3 
years broadcasting with networks and 
independents. Available in July. Box 
730, BROADCASTING. 
Experienced staff announcer, newscasts, 
record shows, commercials. Veteran. 
Will travel. Disc available. Box 691, 
BROADCASTING. 
Announcer 9 months staff experience, 
newscasting, commercials, disc jockey. 
Veteran, immediately available. East 
preferred. Box 690, BROADCASTING. 
Graduate Radio City School of Acting 
and Announcing. Good knowledge of 
programming and copywriting. Familiar 
all phases of announcing, newscasting 
and disc shows. Ability will overcome 
inexperience. Will travel. Photo and 
disc upon request. Box 646. BROAD- 
CASTING. 
Experienced announcer -salesman. Con- 
trols, newscasting. Married. Excellent 
references. Age 34. Available now. Box 
619, BROADCASTING. 
Highly reputed New York announcer, 
extremely versatile, seeking permanent 
position with vigorous regional station 
that can offer promising present and 
future. Will bring experience, person- 
ality, ideas, professional know -how, ex- 
ecutive ability and sterling character 
to right organization. Will accept re- 
duction in present twelve thousand 
yearly income for stability and op- 
portunity to enjoy wholesome environ- 
ment. Prefer major market aces west 
or south. I do not want "just a job." 
Reply only if you have an opening de- 
manding a thoroughly qualified per- 
former or administrator. Box 780, 
BROADCASTING. 
Announcer -writer. Have feet on bottom 
rung of ladder. Need break to get a 
start. Just graduated college course in 
radio. Experience? Have to get it some- 
where. Also, have knowledge of tele- 
vision scripts. Prefer small station for 
beginning. Will travel. GI bill OK. Disc 
or sample script available. Box 753, 
BROADCASTING. 
Announcer, actor, producer, news- 
caster, disc jockey, commercial copy- 
writer, 10 years experience, former NBC 
available on two weeks notice. Mini- 
mum $65.00 plus talent. Married will 
go anywhere. Address Box 776, BROAD- 
CASTING. 
Announcer -Veteran, one year ex- 
perience on independent and Mutual 
Network stations. Versatile (disc jockey, 
control board, sports, news, remotes). 
Desires opportunity with station in any 
section of country. Disc and photo up- 
on request. Write or wire Stan Kotei, 
416 Fort Washington Ave., New York, 
N. Y. 

Experienced in announcing, selling, 
writing, operating. Hold 1st phone 
ticket. Knowledge of foreign languages, 
including Russian. Know classical, popu- 
lar music. Will graduate (History Major) 
in January. Age 28, veteran, married, 
one child. Box 763, BROADCASTING. 
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Situations Wanted (Cont'd) 
Stop here, Announcer, young, seeking 
a chance. Experienced in newscasting, 
commercials, disc shows, some controls. 
Graduate leading announcers' school, 
New York. Will travel. Disc, photo on 
request. Reply Jack Polmer, 1387 Jesup 
Avenue, Bronx 52, N. Y. 
Announcer -copywriter. Year commer- 
cial experience. College, veteran. De- 
sires Chicago or vicinity. Victor Petro- 
Ms, 2906 Emerald Ave., Chicago 16. 
Announcer. Experienced. Please state 
salary. Box 758, BROADCASTING. 
Light hidden under basket. Presently 
employed 50,000 watt AM- FM -TV. 
Seems all air time spent breathing. 
Graduate announcing school. Want 
staff job smaller station. 26 years old, 
single yet, available July 15. Minimum 
start $50.00. Disc, photo on reply. Box 
759, BROADCASTING. 
Sportscaster- announcer, 8 years com- 
mercial background, seeks station 
interested in sportcaster or combination 
program director- sportscaster. Play -by- 
play experience in all major sports. 
Reasonable salary commensurate with 
experience. Excellent references includ- 
ing present management. Age 27. Mar- 
ried. Jack Anthony, Radio Station 
KWIC, St. Louis, Mo. 
Newscasting, announcing, news analysis, 
publicity, promotion. Instructed by 
NBC executives in Radio City. Veteran 
desires to put training to work. Box 770, 
BROADCASTING. 
Announcer. Presently employed, skilled 
all phases, seeks opening progressive, 
sports -minded station. Disc and photo 
on request. Box 791, BROADCASTING. 

Technical 
Engineer - recent grad. Philadelphia 
wireless 1st phone. Married. M. Zito- 
rack. 114 Dewey Place, Atlantic City, 
N. J. 

Experienced engineer and combination 
man, 28, married; also seven years 
naval electronics work; desire position 
wherein past experience will be useful, 
but with opportunity to learn other 
phases of station work. Also interested 
in buying into station. California and 
southwest preferred but not necessary. 
E. T. Mahar, 5023 10th Ave., Los Angeles. 
Engineer. First phone. experienced 
maintenance, installation, control. Ac- 
tive ham twelve years. Box 732, BROAD- 
CASTING. 
Chief engineer - southwestern U. S., 
250 -1000 watts. Former instructor radio 
theory and shop practice National 
Schools of Los Angeles. Former marine 
radio operator, flight radio operator. 
Experienced construction, installation 
of shortwave equipment. Both first 
class commercial tickets, class A ama- 
teur. Married. References to interested 

BROes. $75 
week required. Box 685, 

Experienced engineer, announcer, disc 
jockey, 1st phone seeking employ- 
ment 250 miles radius NYC. Box 761, 
BROADCASTING. 
Transmitter engineer or chief engineer 
of local. Experienced. Married. Prefer 
Florida or southwest. Box 777, BROAD- 
CASTING. 
Engineer -First phone, one year ex- 
perience. Box 775, BROADCASTING. 
Chief engineer or assistant chief availa- 
ble. Thorough technical administrative, 
operational knowledge. Engineering De- 
gree. FM, AM, Television. Consulting 
engineering experience. Have adjusted, 
installed several directional systems. 
Veteran. married, 30 years old. Box 767, 
BROADCASTING. 
Engineer. Experienced all phases 
broadcast, radio. Excellent references. 
Veteran, 28, single, will travel. Box 752, 
BROADCASTING. 
Engineer, young man 22, single, RCA 
graduate 1948, 1st phone, 2nd telegraph. 
Ship operator 3 years in Merchant Ma- 
rine. No commercial broadcast experi- 
ence but ambitious to learn; especially 
in stations one kw or more. Available 
immediately. Any offer considered. John 
Drake, 610 Park Ave., New York 21, N.Y. 
Transmitter supervisor, single currently 
employed in station desires transmitter 
position anywhere in southwest. Ex- 
cellent references. Box 783, BROAD- 
CASTING. 
Engineer. RCA grad, first phone. AFRS 
experience. Single. Will travel. Box 680, 
BROADCASTING. 
AM transmitter experience. B. S., mar- 
ried. Will move. Box 569, BROADCAST- 
ING. 
Engineer 10 years in communications. 
1st phone, car. Desires to enter broad- 
cast field. Box 533, BROADCASTING. 

Situations Wanted (Cont'd) 
Technical (cont'd) 

Engineer, 1st phone, grad of two schools. 
Transmitter experience. Family man, 
steady and honest, will travel. All 
offers considered. Available immediate- 
ly. J. W. Hanaway, Thompson's Trailer 
Court, Fayetteville, North Carolina. 
Production -Programming, others 

Continuity writer -Capable gal with ex- 
perience, versatility, ideas, seeks per- 
manent place with live wire metro- 
politan station. Box 737, BROADCAST- 
ING. 
News director of large metropolitan 
station desires change. Years of news 
background In newspaper and radio. 
Have been newscaster and reporter for 
two major networks. East or west coasts 
or Chicago. Box 733, BROADCASTING. 
Promotion manager -Now employed 
metropolitan 5 kw desires change. Mar- 
ried, veteran. Ten year's experience all 
phases radio. Proven ability. Box 696, 
BROADCASTING. 

Program director, wide range of 
administrative experience. Truly 
unusual background, all phases 
of radio. Big league experience in 
several major cities, both coasts. 
Highest calibre air personality. 
Presently on announcing staff of 
50 kilowatt New York City sta- 
tion. Willing to go anywhere for 
good combination job as PD and 
chief announcer, on appropriate 
salary plus talent or commission 
arrangement. Potential earnings 
must be limited only by my 
ability to produce results. No ap- 
plication blanks, please. Phone 
or wire collect, LAurelton 5 -0152, 
New York City, and we'll try to 
arrange personal interview. Or 
write details care Box 541, 
BROADCASTING. 

Versatile writer- producer. Seeking op- 
portunity in special events or televi- 
sion division alert station. Former for- 
eign correspondent, has handled own 
forum show in Washington, produced 
network discussion program. Excellent 
background news, special events, dra- 
matic scripts, publicity. Female. Write 
Box 684, BROADCASTING. 
Television aspirant. Young college 
graduate experienced radio and dra- 
matics eagerly seeks opening in your 
TV station. Vet. Complete resume 
available. Can write, stage, direct, etc. 
Box 662, BROADCASTING. 
For qualified technicians, write or 
phone: Employment Department, Mel- 
ville Radio Institute, 15 West 46th St., 
N.Y.C. Longacre 4 -0340. 
Program director -announcer, thorough 
local station experience, selling ideas 
and intelligent programming; sober 
family man. Box 748, BROADCASTING. 
More than just an announcer -a pro- 
ducer- program director -salesman. Six 
years experience large and small mar- 
kets. Full details upon request. Box 
754, BROADCASTING. 
Newscaster -special events. 15 years 
experience radio and newspapers. De- 
sires position with Pacific Coast station. 
Excellent references. Available Septem- 
ber 1. Box 749, BROADCASTING. 

FRANKLY ON THE MAKE 

for fulltime radio station with radio - 
wise staff. Presently employed as 
continuity director and woman com- 
mentator, but looking for greener 
grass. Young, attractive, quietly 
clever. 

BOX 638, BROADCASTING 

Program director -announcer, experi- 
enced all types announcing, fine 
voice, pleasing personality, ambitious, 
with novel, proven workable ideas. 
Usually successful with personnel, 
sponsors, listeners. Experienced sing- 
ing with orchestra, records. Guaranteed 
satisfaction. Accept announcing posi- 
tion if good pay, real opportuniy. Box 
771, BROADCASTING. 
Program producer- writer. Nine years 
production local and network shows. 
Excellent record and background. 
Now employed leading network affiliate 
but desires change for good reason. 
Married, one child. Steady, dependable, 
hard worker. Seven years present sta- 
tion. Age 30. Would like permanent 
position in major market. All inquiries 
will be answered. Box 772, BROAD- 
CASTING. 

BROADCASTING Telecasting 

ai 
Famous 639 Type 

Cardioids 
Both 639A's (three pick -up patterns) 
and 639B's (six patterns) are available 
immediately -as many as you want. 
Accessories in stock, too. Just call or 
write your nearest Graybar office. 

Popular 633A 
Salt Shakers 

You can't beat these inexpensive 
mikes for ruggedness, dependability 
and high quality. Non -directional 
or (with 8B Baffle) semi -directional. 
Order them from your Graybar 
office for immediate shipment. 

Quick replacement of damaged mikes 
Western Electric factory- rebuilt 639 type and 
633A mikes are immediately available on a 
revolving stock basis. Send your damaged 
mikes to your Graybar District Warehouse - 
a replacement will be shipped to you at once. 

DISTRIBUTORS: IN THE U.S.A. -Graybar Electric 
Company. IN CANADA AND NEWFOUND- 
LAND- Northern Electric Company, Ltd. 

Western Electric 
QUALITY COUNTS 
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Situations Wanted (Cont'd) 
Experienced, thoroughly capable con- 
tinuity chief and scriptwriter desires 
change to station in city over 100,000. 
Commercial and program continuity. 
Top references. State starting salary. 
Box 760, BROADCASTING. 
Disc Jockey, now employed. Desires 
change. Tell me what you want and I 
will send platter. Box 779, BROAD- 
CASTING. 
Continuity writer, traffic girl, either 
or '50th. Hard worker. Two years 
expelence Florida station. College 
graduate, 24, single. What have you? 
Lucy Wells, Stockton, Kansas. 
I'm no announcer, but I can gather, 
and write news that will bring invalu- 
able goodwill through your newscasts. 
Young, experienced on radio, newspa- 
pers. College man, single, will travel. 
Box 768, BROADCASTING. 
Combination program and traffic mana- 
ger. Reliable, young, married. Now an- 
flour tang on large southwest metro- 
politan station. Desire permanent posi- 
tion in progressive station. Full details 
on r.quest. Box 789, BROADCASTING. 
Your Gal Friday! Good secretary, 
trained all phases radio broadcasting. 
Samples, transcriptions furnished. Box 
786, BROADCASTING. 
Program director -announcer. Four years In radio. Desires to help some new sta- tion in southeast off to a good start. Married, young, sixty dollars for forty hours to start. Now employed program director 1000 wetter. My employer knows of tUis ad. Available on your two weeks notice. Box 792, BROADCASTING. 
Harvard Business M.B.A. (1947), 27, three years business experience, ener- 
getic ambitious, can sell, administrate, write, Very useful. Box 793, BROAD - 
CASTING. 

For Sale 
For sale: New 5KVA Sola Constant Volt- age Transformer. Primary 95/190V. to 
125/250V. Secondary 115V. at 43.5 amps 
60 cycle. For $500.00 wire or write Chief Engineer, KBOW, Butte, Montana. 
10 kw transmitter. Unusual bargain. 
Now available. Composite, conservative 
design. Wire or phone Mark Bullock, 
Chiel Engineer, KFAB, Lincoln, Nebras- ka. 
For sale: Western Electric Reproducing 
Unit postwar. Two arms and filters, 
three 9 -A heads. $425.00. KWHW, Altus, Okla'ioma. 

5 kw AM Transmitter 
FOR SALE 

Western Electric 5 kw type D96847, 
can be used on any frequency from 
540 to 1600 ke. Immediately avail- 
able. Price reasonable. Address F. M. 
Kennedy, Don Lee Broadcasting Sys- 
tem, 1313 N. Vine St., Hollywood 28, 
C dia. 
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1500' 
miss 
and 
for 
Two 
33 1/ 
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Lion. 
WA 
CO- 
conn 
boro, 

att Western Electric Type 353E1 
fitter. In excellent condition. 

ble immediately. Radio Station Duluth, Minnesota. 
sib" 72 ohm soft copper trans- 
n line at $.25 ft. 100' ?e" at $.50 
omplete set end seals and fittings 
". KPIIG, Bellingham, Washington. 
Sweeny, belt -driven, sixteen inch 

and 78 RPM transcription turn- 
. Used 18 months, good condi- 
$75.00 each. Contact Clyne Graves, 

Laurel, Mississippi. 
X (copper) % ", 260 feet including 
ctors. $50.00 f.o.b. KBTM, Jones - 
Arkansas. Available immediately. 

For Sale (Cont'd) 
For sale: 250 watt independent station 
in exclusive, good western market. Su- 
perb equipment in own building. Terms 
arranged. Address Box 713, BROAD- 
CASTING. 
For sale: Gates limiting amplifier Model 
28C0 2?s years of service. Good condi- 
tion. RCA modulation monitor Type 
66 -A. Both ready for immediate ship- 
ment. Make us an offer. Box 496 
BROADCASTING. 
For sale -34% of radio station in the 
Gulf area. Box 742, BROADCASTING. 
For sale -New 3 section super turnstile 
FM antenna. Original crate. WBML, 
Macon, Georgia. 
Two RCA Universal pick -up kits. Latest 
type. $350.00 WJOC, Jamestown, New 
York. 
250 watt composite transmitter, rack 
and panel job with separate power 
supply, Doolittle & Falknor frequency 
monitor, dozens of new tubes, spare 
parts, crystals for 1490 kc and 1230 kc 
both transmitter and monitor, extra 
microphones, turntables, etc. All used 
but in good workable condition, to be 
sold whole or part. We just installed 
entire new plant with 1000 watts, 850 kc 
and selling off old material. Phone. 
wire or write, General Manager, WKBZ, 
Muskegon, Michigan. 
Limiters -Two, as new, Raytheon model 
RL, 10 limiters for sale at considerable 
saving. Box 119, Tulare, California. 
RCA consolette 76 -B4 with power 
supply, brand new, never used. Cost 
us $1416.25. Make offer. Phone, wire or 
write General Manager, WKBZ, Mus- 
kegon, Michigan. 
Three dictaphone electronic dictating 
machines, model AE in Cameo cabinets, 
one matching Cameo model transcrib- 
ing machine and one Cameo model 
shaving machine. Entire outfit cost us 
$1479.79. Used about three months. 
Make offer, all or separately. Phone, 
wire or write General Manager, WKBZ, 
Muskegon, Michigan. 
RCA modulation monitor, type 66 -A- 
$275.00. RCA limiting amplifier type 
96 -AX- $325.00. Western Electric type 
23 -A console- $675.00. RCA type 70 -B 
transcription turntable with reproducer 
and filter- $325.00. Audax P.R.O. 5 
lateral reproducer -$65.00. All in first 
class condition and FCC approved. 
Write WSLI, P.O. Box 1847, Jackson, 
Miss. 
250 watt station, good market, profitable 
operation. Owner selling because of 
other interest. Box 774, BROADCAST- 
ING. 
For sale- $1000. RCA model 301 -B, high 
frequency field intensity meter, com- 
plete with RCA model 302 -B noise 
meter. Just what you need for low -band 
TV and FM field survey. Equipment 
like new. Calibrated by mfgr. April 1948. 
Mfgr. price $1395. Reply Box 790, 
BROADCASTING. 

RADIO TOWERS, AM and FM 
erected, painted and serviced coast 
to coast. 
TOWERS FOR SALE -AM, sup- 
porting FM and TV. 

Write, wire or phone 8503 
John Greene 

GREENE TOWER CO. 
Southern Pines, N. C. 

For sale -Lehigh 204 it tower, designed 
for four section pylon, not insulated. 
$3500.00 FOB Harrisburg, Penna. Box 
788, BROADCASTING. 

MIDWEST NETWORK OPPORTUNITY 
A fulltime network station -the only station in a very desirable midwest 

ci y having retail sales in excess of $25,000,000. 

This is a long established facility -it dominates its market -shows good 
p oflts in spite of absentee ownership. Included in sale is more than $35,000 
in cash and quick assets. Price for 100 per cent of stock -$125,000. Liberal 
terms arranged. The successful buyer will have to act quickly on this opportunity. 

WIRE OR WRITE THE NEAREST OFFICE OF THE EXCLUSIVE REPRESENTATIVES 

BLACKBURN -HAMILTON COMPANY, INC. 
RADIO STATION BROKERS 

J 
1 

SHINGTON, D. C. 
mes W. Blackburn 
11 New Hampshire 

Avenue 
NAtional 7405 

DALLAS 
Clarence E. Wilson and 

Philip D. Jackson 
Tower Petroleum Bldg. 

Central 1177 

SAN FRANCISCO 
Ray V. Hamilton 
235 Montgomery 

Street 
Exbrook 2 -5672 
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For Sale (Cont'd) 
New RCA equipment for sale at RCA 
list prices. Available now. One 4 section 
pylon, ten LC lA speakers, ten 70D 
turntables, one 76 B5 consolette. 
Stands, racks, amplifiers. Purchased for 
FM now abandoned. Box 787, BROAD- 
CASTING. 

Wanted to Buy 

Wanted -Complete equipment for kilo- 
watt station. If you have any or all, 
write today. Box 743, BROADCASTING. 
Experienced radio man interested local 
station in Southeast. Cash. Every reply 
confidential and answered. Box '744, 
BROADCASTING. 

Wanted -1 kw AM broadcast transmit- 
ter. 250 watt FM transmitter. Also, AM 
and FM monitors. Box 746, BROAD- 
CASTING. 

Radio Station or CP. Preferably in west 
or southwest, but will consider other 
markets. Box 773, BROADCASTING. 

Wanted -FM transmitter, up to 3 kw 
with or without associated speech and 
monitoring equipment. Write Radio 
Station WWOL, 315 Main Street, Buf- 
falo 3, New York. 

Schools 

STATION MANAGERS! 

Need Trained Personnel? 

BROADCASTERS! 

Want a Refresher Course? 

BEGINNERS! 

Want to be a broadcaster? 

THE NATIONAL ACADEMY OF 

BROADCASTING, INC. 

3338 16th Street, N. W. 
Washington 10, D. C. 

Residence and Correspondence School 

NATIONAL ACADEMY OF 
BROADCASTING. Dept. 111 

3338 -16th St., N.W. 
Washington 10, D. C. 

Please send information concerning 
Correspondence Residence Courses. 

Name 

Address 

City State 
L 

Schools (Cont'd) 

You Don't 

Have To Look 

Far 

for competent engineering help. 
A call to our placement de- 

partment lifts the problem off 

your shoulders and onto ours. 
Our training staff, which has 

spent years turning out high - 
grade AM, FM, and TV engi- 
neers, means that you are as- 

sured of satisfaction. May we 

serve you? 

CENTRAL 

SCHOOLS, INC. 

RADIO 
.. 

TEL 

17th and Wyandotte Streets 

Kansas City 8, Missouri 

Miscellaneous 

RADIO BROADCAST STATIONS 
BUYERS' SELLERS! 

List With Us 

Prompt Confidential Service 
NATIONAL RADIO STATION BROKERS 
5051 Sunset Blvd., Normandy 7848 

Los Angeles 27, California 

Complete tower erection and mainte- 
nance AM- FM -TV. Ace Hi Radio Tower 
Construction Co., 121 Broad St., Rome, 
Ga. 

STATION LOSING MONEY? 
Turn management, programming, sales 
problems over to radio experts. On 
the spot consultant and sales service. 

WRITE, WIRE OR PHONE 5451 

STATION SALES & SERVICE 
P. O. Box 1100 

Southern Pines, N. C. 

AN OUTSTANDING BUSINESS 
OPPORTUNITY 

For $75,000 cash you can buy the entire capital stock of a con- 
sistently profitable 25o watt fulltime network affiliate -the only 
radio in a young city of io,000 population; trading center for 
150,000 people. Quick assets of í$40,00o and an earning power 
of better than 1$2o,000 net yearly. Will bear fullest investigation 
as to equipment and income. Principals only -no brokers. 

BOX 660, BROADCASTING 

BROADCASTING Telecasting 



FCC Actions 
(Continued from page 91) 

Applications Cont.: 
License Renewal 

Applications for renewal of standard 
licenses filed by: KXAR Hope, Ark.; 
KDRS Paragould. Ark.; WDHL Braden- 
ton, Fla.; WDBC Escanaba, Mich.; WINR 
Binghamton, N. Y.; WLOE Leakaville, 
N. C.; WSTP Salisbury, N. C.; WBEX 
Chillicothe, Ohio; WSRS Cleveland 
Heights. Ohio; KHUZ Borger, Tex. 

AM -1250 kc 
Jess Oppenheimer, Devery Freeman, 

Mort Werner, Herb Land, and Jim 
Strain, partnership d/b as Southland 
Bcstg. Co., Pomona, Calif. -CP new 
standard station 1250 kc 1 kw D DA. 

STATION DELETED 
AM -1400 kc 

Robin Weaver, tr /as Grenada Bcstg. 
Co., Grenada, Miss. -Deleted CP new 
standard station WRXL, 1400 kc 250 w 
uni. 

TENDERED FOR FILING 
AM -1280 kc 

Richard O'Connor, Saratoga Springs, 
N. Y.-CP new standard station 1280 
kc 1 kw D. 

Transfer of Control 
WMOA Marietta. Ohio -Consent to 

transfer of control from Howard L. 
Chernoff, Melva Chernoff and Mildred 
Chernoff to William G. Wells. 

BY COMMISSION EN BANC 
Extension of Time 

Florida Bcstg. Co., Jacksonville, Fla. - 
Granted 90 -day extension of time to 
complete construction on cond. that 
interim operation be commenced with- 
in euch period. 

WCAE Inc., Pittsburgh -Same. 
WBIG -FM, Greensboro, N. C.- Grant- 

ed extension of time to Sept. 21 to 
complete construction, subject to ter- 
mination of common ownership of 
Greensboro News Co., permittee of 
WFMY, and resignation of Edney Ridge 
as officer and director of Greensboro 
News Co. 

Hearing Designated 
McClatchy Bcstg Co., Sacramento, 

Calif .- Designated for hearing applica- 
tion for new Class B FM station and 
made KSLI Salinas, KWBR -FM and 
KRON -FM San Francisco, parties to 
proceeding. 

Petition Denied 
Bunker Hill Bcstg. Co., Boston - 

Adopted memorandum opinion and 
order denying petition directed against 
Commission's action of June 24, 1947, 
granting new Class B FM station to 
Templeton Radio Mfg. Corp., Boston, 
or to designate Templeton for hearing 
in consolidated Boston -FM hearing 
presently pending. 

FM -89.9 mc 
Providence College Inc., Providence, 

R. I.- Granted CP new noncommercial 
educational FM station, Channel 210 
(89.9 mc), 3.1 kw, 200 ft; estimated 
cost $27,708. 

TV -66 -72 mc 
Rock Island Bcstg. Co., Rock Island, 
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BROADCASTING Telec 

I11.- Granted new commercial TV 
station, Channel 4 (66 -72 mc), vis. 13.6 
kw, aur. 7.6 kw, ant. 400 -ft.; estimated 
cost: $177,200. 

Extension of Time 
WOIC Washington, D. C.- Granted 

extension of completion date new TV 
station to Sept. 1. 

Hearing Rescinded 
Matta Bcstg. Co., Pittsburgh- Desig- 

nated for hearing application new TV station on Channel 10 in consolidated 
proceeding with other pending applica- tions for Pittsburgh stations. 

TV Rescinded 
Fisher's Blend Stations Inc., Totem 

Bcstrs. Inc., Queen City Bcstg. Co., 
King Bcstg. Co. and Twentieth Century- 
Fox of Washington Inc., Seattle, Wash. -Adopted order rescinding and setting aside grant made June 2 to Fisher's Blend Stations Inc. and designated said application with remaining four appli- cations for hearing in consolidated proceeding. 

June 9 Applications . . . 

ACCEPTED FOR FILING 
Assignment of License 

WTWA Thomson, Ga.- Voluntary as- signment of CP and license from Walter J. Brown tr /as Hickory Hill Bcstg. Co. to Hickory Hill Bcstg. Co. 
WCNT Centraba, Ill. -Voluntary as- signment of license from Hobart Stephenson to WONT Inc. 

Acquisition of Control 
WKJG Fort Wayne, Ind. -Voluntary acquisition of control of permittee corporation from Frank E. McKinney and Robert H. Hinkley to William A. Kunkel Jr. 

Assignment of License 
WJXN Jackson, Miss.-Voluntary as- signment of license from P. K. Ewing Jr., F. C. Ewing and Myrtle M. Ewing partnership d/b as Ewing Bcstg. Co. to Andalusia Bcstg. Co. Inc. 
WICY Malone, N. Y.-Voluntary as- signment of license from Mitchell C. Tackley tr /as North County Bcstg. 

Co. to North Country Bcstg. Co. Inc. 
AM -1580 kc 

Eagle Printing Co., Butler, Pa.-CP 
new standard station 1430 kc 500 w D. 
AMENDED to change frequency to 1580 
kc. 

Assignment of License 
KSTA Coleman, Tex.-Voluntary as- signment of license from Charles L. 

South, H. H. Jackson, Alton Stewart and Ross Bohannon, partnership d/b 
as Coleman County Bcstg. Co. to Coleman County Bcstg. Co. 

Assignment of CP 
KSVC Richfield, Utah- Voluntary 

assignment of CP from William L. Warner tr /as The Sevier Valley Bcstg. 
Co. to Sevier Valley Bcstg. Co. 

License for CP 
KKLA Los Angeles -License to cover 

CP new FM station. 
Modification of CP 

WGOR Fort Lauderdale, Fla. -Mod. 
CP new FM station for extension of 
completion date. 

Assignment of CP 
WONT -FM Centralia, Ill.- Voluntary 

assignment of permittee from Hobart 
Stephenson to WONT Inc. 

Modification of CP 
KDTH -FM Dubuque, Iowa -Mod. CP 

new FM station for extension of com- 
pletion date. 

KWKH -FM Shreveport, La.- Same._ 
WHB -FM Kansas City-Sanie. 
KXOK -FM St. Louis-Same. 
WAAT -FM Newark, N. J. -Same. 

FM -94.3 mc 
Elkin, N. C.-CP new FM station 

(Class A) on 94.3 mc, Channel 232, ERP 
0.325 kw and ant. height above average 
terrain 110 ft. 

License for CP 
WLAL Lakewood, Ohio -License to 

cover CP new FM station. 
Modification of CP 

KPRC -FM Houston, Tex. -Mod. CP 
new FM station for extension of com- 
pletion date. 

TV- 174 -180 mc 
Mid -South Television Bcstg. Co., Jack- 

son, Miss. -CP new commercial tele- 
vision station Channel '7, 174 -180 mc, 
ERP vis. 20.6 kw, aur. 14.7 kw. uni. 

King Bcstg. Co., Seattle, Wash. -CP 
new commercial television station on 
Channel 7, 174 -180 mc, ERP vis. 28.1 
kw, aur. 14.1 kw unl. 

asting 

AMERICAN PURCHASES 
TV FOOTBALL RIGHTS 
EXCLUSIVE TELEVISION rights 
to five U. of Illinois home football 
games have been purchased by 
American Tobacco Co. through 
N. W. Ayer and Son Inc., "Chuck" 
Flynn, university athletic publicity 
director, told BROADCASTING Tues- 
day. This will mark inauguration of 
video from university's Memorial 
Stadium at Champaign. 

Games will be fed to Chicago and 
St. Louis via coaxial cable installed 
earlier this year by Illinois Bell 
Telephone Co. 

Micro -wave towers will be erected 
to transmit games from Champaign 
to Danville, 36 miles away, where 
junction with Chicago -St. Louis 
cable will be made. Towers should 
be ready shortly before Sept. 25 
season opener, Mr. Flynn said. 

Two rooms in the press box ra- 
dio section are being converted 
into one television booth. The Illini 
schedule for the five games follows: 
Sept. 25, Kansas State; Oct. 9, 
Army; Oct. 23, Purdue; Nov. 6, 
Iowa; Nov. 13, Ohio State. 

It is assumed that the games will 
be carried in St. Louis on KSD -TV 
but neither of the Chicago TV sta- 
tions, WGN -TV or WBKB, was 
prepared to comment on its plans 
with reference to the telecasts. 

Directors of BMI Canada 
And BMI Meet at Ottawa 
DIRECTORS of BMI and BMI 
Canada Ltd. held a joint meeting 
at Chateau Laurier, Ottawa, June 
12 -14, with Carl Haverlin, presi- 
dent of both companies, presiding. 
Agenda was to include presentation 
by BMI Canada Ltd., of new Ca- 
nadian placename tunes and their 
promotion in the United States. 

Canadian directors at meeting 
were Harry Sedgwick, CFRB To- 
ronto; Phil Lalonde, CKAC Mon- 
treal and president of Canadian 
Assn. of Broadcasters; Donald 
Manson, assistant general manager 
of Canadian Broadcasting Corp., 
Ottawa; Ernest L. Bushnell, CBC 
Toronto; Jack Slatter, Radio Rep- 
resentative Ltd., Toronto; and 
Marcel Ouimet, CBC, Montreal. 

STL- Unassigned 
Badger Bcstg. Co., Fitchburg, Wis.- 

CP new ST link station on frequency 
to be assigned by FCC, 15 w, emission 
special for FM with maximum fre- 
quency swing of 200 kc, hours unl. 

License Renewal 
Applications for renewal of standard 

broadcast license filed by: KBRO Brem- 
erton, Wash.; KICM Mason City, Iowa; 
KOVC Valley City, N. D.; WAYB 
Waynesboro, Va.; WHBB Selma, Ala.; 
WKBV Richmond, Ind.; WLAT Conway, 
S. C.; WTMV East St. Louis, Ill. 

TENDERED FOR FILING 
TV -54 -60 mc 

City of Jacksonville, Fla. -CP new 
commercial television station Channel 
2, 54 -60 mc, ERP vis. 15 kw, aur. 7.5 kw. 

Davenport Bcstg. Co. Inc., Davenport, 
Iowa -CP new commercial television 
station Channel 2, 54 -60 mc, ERP vis. 
1.625 kw, aur. 0.8126 kw. 

TV- 192 -198 mc 
Westinghouse Radio Stations Inc., 

Portland, Ore. -CP new commercial tele- 
vision station Channel 10, 192 -198 mc, 
ERP vis. 8.5 kw, aur. 4.25 kw. 

(Continued on page 97) 

ONE BIG MARKET 

KFDM penetrates the three largest 
cities in the Great Gulf Coast Region - 
Beaumont, Port Arthur and Orange - 
reaching o 584 million dollar effective 
buying income! 

REPRESENTED BY 

FREE /Sr PETERS. ir4c. 
Pionerr Radio Ssado. ReNrwnsasi,.s 

AFFILIATED WITH 

AMERICAN BROADCASTING CO., INC. 

LISTENERS 
WITH DOLLARS 

TO SPEND 
IN NORTHEAST 

IOWA 
The more people 

you tell . the 
more you SELL! 

*Tell these people 
over their FA- 

VORITE DAYTIME 
STATION I I 

AREA REP. TALLCORN NETWORK, 

GEORGE W. WEBBER 
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Minx 
KBIW 

ANY WAY 

YOU LOOK AT IT 

KNOXVILLE'S 

BEST BET 

is 

WIBK 
Represented by 

DONALD COOKE, INC. 
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Increase in 

Chart B 

Stay -at -Home, Due to TV 

415 Television Set Owners 

Evening. at Asma 

Increased 

Movie Attendance 

"`,' \ 36;6 Say 
No Difference 

r s s 

Telestatus 
(Continued from page 16) 

questionnaire or the wording of 
the questions. 

"If there is any tendency which 
leads to exaggerated answers," the 
agency continued, "it lies in the 
fact of television set ownership it- 
self. But there is no reason to be- 
lieve that the answers found in the 
study give an incorrect picture of 
the trend." 

Even so, the company injected "a 
note of caution." 

The survey, it was noted, "re- 
flects present conditions" and is 
"not presented as a prediction of 
future developments." As its pro- 
grams improve, however, it was 
felt that video "is likely to provide 
increasingly stiff competition for 
the motion picture producer." 

Further, it was pointed out, it 
is difficult for persons who have had 
television sets for several years to 
"give an absolutely accurate re- 
port" of their movie -going habits 
before television. The additional 
fact of a general decline in movie 
attendance since the war- presum- 
ably affecting both set owners and 
non -owners -also must be kept in 
mind, FC &B noted. 

But since the survey was limited 
to home set owners, the agency 
felt that "any effects of television 
reported here may be an under- 
estimation because no account is 
taken of the effects on non -owners 
who view television at the homes 
of friends, in bars and other public 
places." 

A 55- MINUTE extension of WQXR New 
York's broadcasting day is to begin 
Monday, June 14, with "Nightcap" pro- 
gram of light popular music to make its 
debut from 12:05 -1 a.m. To be heard 
nightly, program boosts total of broad- 
cast hours to 18 Mon. -Sat., and 17 for 
Sun. 

25% Had 
No Effect 

ss 

155% 

No Diffa . 

Leas Often 

CAB Planning to Abolish 
Volume Discount in Jan. 
VOLUME DISCOUNT of 10 %, 
which has threatened an upheaval 
in rates of Canadian broadcasting 
stations, now has been slated 
by Canadian Assn. of Broadcasters 
to be abolished after Jan. 5, 1949. 

Discount was first given for year - 
round advertising to one large ac- 
count by a number of stations. 
Long discussion on volume dis- 
counts to promote 52 -week adver- 
tising took place at CAB conven- 
tion last March at Quebec, and 
decision was left to CAB board of 
directors. 

Announcement was made early 
this month by CAB that a third 
large account has now been given 
a 10% additional discount, this one 
a 1,000- spot- announcement cam- 
paign. CAB directors recommend 
that acceptance of such discount 
arrangements be continued till Jan. 
5, 1949, and that after that date 
the discount for volume of spots 
be discontinued. 

Trouble Forces KGO Off 
Air Twice in Four Days 
KGO San Francisco was knocked 
off the air twice within four days. 
On the first occasion, May 26, the 
burn -out of a main rectifier plate 
transformer put the station off the 
air for one hour and 46 minutes. 
The transformer burn -out resulted 
in the burning up of the main rec- 
tifier step -start resistors and wir- 
ing. 

On May 30 a freak hail and 
lightning storm resulted in the 
transmitter going off the air for 
12 seconds. Lightning struck one 
of the antenna towers, knocking 
out a series tuning condenser. 

Feature 
(Continued from page 12) 

"The Private Life of John Green" 
(John Green Typifies the Countless 
Young Men Who Dream of Rising 
to the Top) shows him pensively 
sitting over a cup of coffee with a 
disinterested young woman, who 
may be Gwyned herself for all we 
know. The caption: "John recently 
heard of a nice girl in his own of- 
fice, and has been bold enough to 
take her out for coffee. Idly he 
touches her wrist - with his finger 
while she thinks of someone far 
away." 

In the description of his early 
days, the newell -post says that 
when John's mother was "asked 
what he should be called, she mur- 
mured dreamily, `Name- shmame- 
call him John. I seen it in a book 
somewheres.' " 

Pictures show Career Man going 
about his daily chores at home and 
at the office- adding a few drops 
of beer to a frying egg for a mid- 
night snack, relaxing by washing 
out "one of his three remaining 
socks," weeping on a friend's shoul- 
der, taking a date to Nedicks, 
drinking a "hasty breakfast" in a 
midtown gin mill, and other high 
spots in the life of the busy young 
agency hopeful. 

"The exciting complexitiy of his 
life might seem to obscure John's 
chief ambition," the newell -post 
says in conclusion. "But John does 
not forget. He does not know how 
or when he will be able to commute 
from Westchester, but even as he 
works he knows he must find the 
answer." 

CANADIAN BROADCASTING Corp. 
plans in September to issue weekly 
publication incorporating items from 
free distribution "Program News" which 
finished its career with June issue. New 
weakly magazine will be sold on sub- 
scription basis. 

INCABLOC SHOCK RESISTANT FEATURE 
Sweep second hand Radium Dial 
Anti- Magnetic Unbreakable crystal 
Stainless steel back (formerly $71.50) 

IDEAL FOR Physicians Engineers Rodio 
men Sportsmen Photographers Aviators 
ALSO AVAILABLE IN 18 -K GOLD CASE 
$64.50 (Pies 10% tax) FORMERLY $125 

MONEY 1 
0 DAYS 

if not satisfied 
F1' BACK IN Tor any reason: 

QDUMÇJEDWELERS 
117 W. 42d St., N. Y. 18 6i 

'! MAIL ORDERS PROMPTLY FILLED. Shipped 
C.O.D. or send check or money -order. Ad- 
dress all mail -orders to ADLEW JEWELERS °" 

(Dept. ,. ) 132 W. 42d St., N. Y 18 
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FCC Actions 
(Continued from page 95) 

June 10 Decisions .. 
BY THE COMMISSION 
Facsimile Standards 

Announced adoption of rules and 
regulations for commercial facsimile 
broadcast service (see story page 24). 

DOCKET CASE ACTION 
AM -1400 kc 

Announced final decision to deny ap- 
plication of Wired Music Inc. for new 
AM station at Rockford, Ill., 1400 kc 
100 w unl. 

BY COMMISSION EN BANC 
Assignment of License 

WMGW and WMGW -FM Meadville, 
Pa.- Granted consent to assignment of 
license of AM station WMGW and CP 
for WMGW -FM from H. C. Winslow, in- 
dividual, to Meadville Bcstg. Service 
Inc., in return for which assignee corp. 
will surrender note held against Wins- 
low in amount of $100,000. 

Transfer of Control 
KLIX Twin Falls, Ida. -Granted vol- 

untary transfer of control by Fentress 
H. Kuhn to J. Robb Brady Trust Co. 
of 22.000 sh. (50%) for $22,000. 

Assignment of License 
WBMS and WBMS -FM Boston - 

Granted consent to assignment of li- 
cense for AM station WBMS and per- 
mit for WBMS -FM from Templetone 
Radio Mfg. Corp. to WBMS Inc. for 
$175,000 cash plus losses not to exceed 
$1.000 per month from Jan. 1 to date 
or minus all profits for same period. 

Transfer of Control 
WFTL Ft. Lauderdale, Fla.- Granted 

voluntary transfer of control of Ft. 
Lauderdale Bcstg. Co. Inc. from Gene 
T. Dyer, Evelyn M. Dyer, Dwight L. 
Rogers and Reginald B. Martin to Gore 
Pub Co., permittee of FM station 
WGOR Ft. Lauderdale and owner and 
publisher of daily newspaper, for $150,- 
000 less one half net profits arising from 
operation of station from Jan. 1 until 
date of closing the transaction. 

Renewal of License 
WMIQ Iron Mountain, Mich.- Grant- 

ed renewal of license for period ending 
Feb. 1, 1951. 

AM -1280 kc 
Alma Bcstg. Co. Inc., Alma, Mich. - 

Granted CP new station 1280 kc 1 kw 
D on cond. that applicant accept any 
interference that might be received in 
event of grant of application for 1280 
kc at Defiance, Ohio. Estimated cost 
$18,825. 

AM -1320 kc 
Canisteo Bcstg. Corp., Hornell, N. Y.- 

Granted CP new station 1320 kc 1 kw D; 
engineering cond. Estimated cost $18,- 
097. 

AM -1290 kc 
Mercury Bcstg. Co., Portland, Ore. - 

Granted CP new station 1290 kc 1 kw 
D; engineering cond. Estimated cost 
$4.500. 

AM -1380 kc 
Philip Mathews, Carlisle, Pa.- Granted 

CP new station 1380 kc 1 kw D. Esti- 
mated cost $22,632, engineering cond. 

AM-12(!0 kc 
Hector Reichard, Aguadilla, P. R.- 

Granted CP new station 1240 kc 250 w 
val., subject to relinquishment of 1230 
kc by WKVM at Arecibo, and engi- 
neering cond. Estimated cost $14,750. 

AM -910 kc 
KJAN Opelousas, La.- Granted CP re- 

place expired CP new station 910 kc 1 
kw unl. DA -N, subject to submission by 
applicant of measurements proving com- 
pliance of unapproved trans. with Sec. 
3.46 of rules. 

AM -1250 kc 
WSKB McComb, Miss.-Granted mod. 

CP increase D power from I to 5 kw, 
provided applicant satisfies all legiti- 
mate complaints of blanket interfer- 
ence occurring within 250 my /m con- 
tour. 

Hearing Designated 
Comal Bcstg. Co. and Snowden Radio 

Enterprises, New Braunfels, Tex. -Des- 
ignated for consolidated hearing appli- 
cations of Comal and Snowden, each re- 
questing new station 1420 kc 1 kw D. 

Pellegrin & Smeby, Detroit, and Ham- 
tramck Radio Corp., Hamtramck, Mich. 
-Designated for consolidated hearing 
application of Pellegrin and Hamtramck, 
each requesting new stations 1440 kc 
500 w D. 

Robert F. Wolfe Co., Fremont, Ohio, 
and Hillsdale Bestg. Co. Inc., Hillsdale, 
Mich. -Designated for consolidated hear- 
ing application of Wolfe Co. and Hills- 
dale. each requesting 900 kc 500 w DA 
D. 

The Orange Belt Station, Redlands, 
Calif.- Designated for hearing applica- 

FCC Box Score 
FCC BOX SCORE of actions 
as of last Thursday stands as 
follows: Standard stations - 
1,678 licensed, 356 construc- 
tion permits, 279 applications 
in pending file, 304 applica- 
tions in hearing; FM -128 
licensed, 113 conditional 
grants, 799 CPs (of which 
417 are on air under special 
temporary authority) 52 ap- 
plications pending, 40 appli- 
cations in hearing; television 
-seven licensed, 101 CPs (of 
which 27 are on air), 269 ap- 
plications pending of which 
163 are in hearing. 

Hon for new station 910 kc 500 w D, in 
consolidated hearing with applications 
for Van Nuys, Los Angeles and River- 
side. 

Vulcan Bcstg Co., Birmingham, Ala. - 
Designated for hearing application for 
new station 1490 kc 250 w uni. 

KPSC Phoenix and KTSC Tucson, 
Ariz.- Designated for hearing in con- 
solidated proceeding applications of 
KPSC to mount ant, on south tower 
of AM DA. and to extend completion 
date of CP from May 4 to Nov. 4, 1948; 
and application of KTSC to make 
changes in DA pattern, change trans. 
location and extend completion date of 
CP. 

Rule Amended 
Commission amended Sec. 3.188 of its 

broadcast rules to waive station identi- 
fication of transcribed network pro- 
grams broadcast an hour later because 
of Daylight Saving Time differential, 
provided such stations make appropri- 
ate announcement at least once each 
day between 10 a.m. and 10 p.m. to 
effect that some or all of network pro- 
grams are delayed broadcasts by means 
of transcription, and indicating wheth- 
er transcriptions have been made by 
network or individual station. This gives 
individual affiliates privilege previously 
limited to networks during periods of 
Daylight Saving. 

June 10 Applications .. 
ACCEPTED FOR FILING 

License for CP 
KVCV Redding, Calif.- License to 

cover CP change frequency, increase 
power, etc. 

Modification of CP 
KFKA Greeley, Colo. -Mod. CP change 

frequency etc., for extension of com- 
pletion date. 

WWXL Peoria, I11. -Mod. CP change 
frequency, increase power etc., for ex- 
tension of completion date. 

AM -940 kc 
Lester E. Gavitt, Southbridge, Mass. 

-CP new standard station 940 kc 500 
w D. 

AM -1290 kc 
WKNE Keene, N. H. -CP make 

changes in DA -D. 
AM -1270 kc 

WHLD Niagara Falls, N.Y. -CP change 
frequency from 1290 to 1200 kc and hours 
from D to limited time. AMENDED to 
change frequency from 1200 to 1270 kc, 
power from 1 kw limited to 5 kw D; 
hours from limited to D, install DA. 

Modification of CP 
WVAM Altoona, Pa. -Mod. CP new 

standard station for extension of com- 
pletion date. 

AM -1590 kc 
KATL Houston, Tex. -CP increase 

power from 1 kw to 5 kw, change from 
DA -DN to DA -N. AMENDED to change 
name of applicant from Fred Weber, E. 
A. Stephens and William H. Talbot d/b 
as Texas Bcstrs. to Texas Bcstrs. Inc. 

Assignment of License 
KRIO McAllen, Tex.- Voluntary as- 

signment of license from Valley Bcstg. 
Assn. Inc. to Frontier Bcstg. Co. Inc. 

License for CP 
KWFT Wichita Falls, Tex. -License 

to cover CP increase power. 
Assignment of CP 

KWIE Kennewick, Wash.- Voluntary 
assignment of CP from Frank Krehka, 
Joseph Patterson and Edith Jansen, 
partnership d/b as Benton County 
Bcstrs. to Harold A. Clark, Donald E. 
Seeley, Marvin E. Johnston and Clar- 
ence J. McCredie, partnership d/b as 
Mid- Columbia Bcstrs. 
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Modification of CP 
KVRS Rock Springs, Wyo.-Mod. CP 

change frequency, increase power, etc., 
for extension of completion date. 

APPLICATION DISMISSED 
AM -1410 kc 

John H. Poole, Santa Ana, Calif. -CP 
new standard station 1410 kc 1 kw D. 
DISMISSED June 7. 

License Renewal 
Applications for renewal of standard 

broadcast license filed by K B Z Y 
Grand Rapids, Minn.; KICO Calexico, 
Calif.; KVOU Uvalde, Tex.; KVWC Ver- 
non, Tex.; KWEW Hobbs, N. M.; KWIK 
Burbank, Calif.; KWOR Worland, Wyo.; 
KYCA Prescott, Ariz.; WFKY Frankfort, 
Ky.; WLAU Laurel, Miss.; WTVL Water- 
ville, Me.; WWNS Statesboro, Ga. 

Modification of CP 
WIOD -FM Miami, Fla. -Mod. CP new 

FM station to change ERP from 54 kw 
to 53 kw, decrease ant. height above 
average terrain to 313 ft. 

License for CP 
WSAV -FM Savannah, Ga.- License to 

cover CP new FM station. 
Acquisition of Control 

WKJG -FM Fort Wayne, Ind.- Volun- 
tary acquisition of control of permittee 
corporation from Frank E. McKinney 
and Robert H. Hinckley to William A. 
Kunkel Jr. 

Modification of CP 
WOWO -FM Fort Wayne, Ind. -Mod. 

CP new FM station for extension of 
completion date. 

License for CP 
WVJS -FM Owensboro, Ky.- License to 

cover CP new FM station. 
Modification of CP 

WDSU -FM New Orleans -Mod. CP 
new FM station to decrease ant. height 
above average terrain to 393 ft. 

License for CP 
WEBC -FM Duluth, Minn. -License to 

cover CP which authorized changes in. 
FM station. 

AM -94.7 mc 
Independent Bcstg. Co., Springfield, 

Mo.-CP new FM station (Class B) on 
Channel 234 (94.7 mc) ERP 3.4 kw and 
ant. height above average terrain 231 ft. 
AMENDED to change ERP to 11.1 kw, 
ant. height to 226 ft. 

Modification of CP 
WISE -FM Asheville, N. C. -Mod. CP 

new FM station for extension of com- 
pletion date. 

License for CP 
WFIN -FM Finlay, Ohio -License to 

cover CP new FM station. 
FM -106.5 mc 

Bloom Radio Inc., Bloomsburg, Pa.- 
CP new FM station Channel 255 (98.9 
mc) ERP 14.6 kw and ant. height above 
average terrain 217 ft. AMENDED to 
change frequency to Channel 293 (106.5 
me). 

License for CP 
WCRS -FM Greenwood, S. C.- License 

to cover CP new FM station. 
Modification of CP 

WMCF Memphis, Tenn. -Mod. CP new 
FM station for extension of completion 
clatr. 

KTLA Los Angeles -Mod. CP for 
change in corporate name from Tele- 
vision Productions Inc. to Paramount 
Television Productions Inc. 

KFI -TV Los Angeles -Mod. CP new 
commercial television station for ex- 
tension of completion date. 

KPIX San Francisco -Mod. CP new 
commercial television station, to in- 
crease ERP from vis. 23.6 kw, sur. 
12.6 kw to vis 29.9 kw, aur. 15.4 kw. 

WTTV Bloomington, Ind. -Mod. CP 
new commercial television station for 
extension of completion date. 

WTCN -TV Minneapolis Same. 
WATV Newark, N. J. -Same. 

TV -186 -192 mc 
Oklahoma City Television Co., Okla- 

homa City, Okla. -CP new commercial 
television station Channel 9 (186 -192 
mc) ERP vis. 29.5 kw. aur. 14.7 kw. uni. 

Exp. TV Stations 
American Bcstg. Co. Inc., Los Angeles -CP two new exp. television relay sta- 

tions on 7000 -7025, 6875 -6900, 6900 -6925, 
7100 -7125 mc 0.1 w emission A5 and 
hours of operation in accordance with 
Sec. 4.131(b) and 4.163. Also same for 
two stations each ln San Francisco and 
Chicago. 

Modification of License 
W6XLA Los Angeles -Mod. license for 

change in corporate name from Tele- 
vision Productions Inc. to Paramount 
Television Productions Inc. Same re CP 
for W6XYZ. 

Hearings Before FCC . . . 

JUNE 14 
AM- Further Hearing 

The Acme Bcstg. Co., Elizabethtown, 
Ky. -CP 1450 kc 250 w unl. 

Party respondent: WLAP Lexington, 
Ky. 

JUNE 1S 

TV- Hearing 
In the matter of American Telephone 

and Telegraph Co., and Western Union 
Telegraph Co.-Charges and regulations 
for television transmission services and facilities. 

AM- Hearing 
Blackhawk Bcstg. Co., Sterling, Ill. - 

CP 1240 kc 100 w uni. 
WTAX Springfield, Ill. -CP 1240 kc 

250 w uni. 
The Shelbyville Bcstg. Co., Shelby- ville, ni.-CP 1250 kc 250 w D. 
WLPO La Salle, Ill. -CP 1250 kc 500 

w uni. DA -2. 

Respondents: WSBC Chicago; WEDC 
Chicago; WCRW Chicago; WQUA Mol- ine, Ill.; KBIZ Ottumwa, Iowa.; KWLC Decorah, Iowa; KDEC Dubuque, Iowa; 
WIBU Poynette, Wis.; WHBF Rock Is- land, Ill.; WJBC Bloomington, Ill.; KFMO Cape Girardeau, Mo.; WEBQ 
Harrisburg, Ill.; KWOS Jefferson City, 
Mo.; WOL Fort Wayne. Ind., and 
WMAW Milwaukee. 

Convention 
(Continued from page 79) 

with 30 persons cooperating in 
coverage. At least an hour- and -a- 
half of convention proceedings will 
be aired at daytime, with signifi- 
cant events during the evening. Be- 
sides its booth, WIP will use one 
of the MBS auditorium rooms. 
Traveling mikes, two -way walkie- 
talkie and around -the -clock news 
desk will be maintained. 

WIBG has nine night baseball 
games scheduled during the GOP 
convention and will not take any- 
thing live during the games. All 
sessions will be recorded, however, 
and edited for the 11 -12 p.m. News- 
reel of the Air. Programs will be 
fed from the WIBG room in the 
auditorium and Newsmen Price 
Owen, Fred Knight, Fred Wieting 
and Tom Moore will take part in 
coverage. 

WPEN will handle the Conti- 
nental (FM) Network (see sep- 
arate account of Continental 
plans. Every minute of proceedings 
will be carried on FM, with three 
special programs on AM and FM 
each day. At the station one studio 
has been set aside as a working 
studio and another for political 
broadcasts. John Corcoran, Joe Mc- 
Caffrey and Paul S. Green will 
handle the bulk of coverage. 

WPTZ will aid NBC in television 
coverage, furnishing operating per- 
sonnel and a remote crew. Cover- 
age will be selective, since the sta- 
tion learned by experience in 1940 
that much of the convention is poor 
viewing. 

WHAT will pick up for WOV 
New York and for KFWB Los An- 
geles. President William Banks 
will be at the auditorium all day 
with a staff of six to eight in a 
booth shared with WFIL. KFWB is 
sending Clete Roberts, commenta- 
tor, and WOV an Italian -language 
commentator. WHAT, a foreign - 
tongue outlet, will cut into regular 
programs when news warrants and 
will have tape recorder at hotels 
and other points. 

WTEL will have wire recorded 
interviews from the auditorium 
in German and English. Walter 
Boehm, state GOP organizer, 
speaks German and will interpret 
events in that tongue. WTEL also 
plans Polish program. 
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At Deadline ... 
LE AL ASSIGNMENTS 
A E CHANGED BY FCC 
RE SSIGNMENTS for seven members of 
FC Legal Dept. confirmed by Commission 
Fri ay. Change of departmental nomenclature 
als reported in effect with all FCC depart - 
me is becoming bureaus, divisions remaining 
and r same title, sections becoming branches 
and units becoming sections. 

chard A. Solomon, attorney in old Liti- 
gat'n Section, Litigation and Administration 
Div sion is promoted to chief of section, now 
to ed Litigation Branch. He succeeds Joseph 
M. ittner, now assistant to General Counsel 
Ben diet P. Cottone, [BROADCASTING, May 24]. 
Wa er R. Powell, AM Section attorney, pro- 
mo d to chief of Transfer Branch, Broadcast 
Div sion. Parker D. Hancock, attorney in Re- 
vie Section, Broadcast Division, elevated to 
chie of section, now Review Branch. He re- 
pla s Barnard Koteen, resigned [BROADCAST- 
ING, June 7]. 

T levision Section, on paper for several 
yea s, activated as Television Branch in 
Bro dcast Division with John E. McCoy named 
chie . Mrs. Hilda Shea, assistant to Mr. Kitt - 
ner in general counsel's office, replaces Mr. 
McCoy as chief of FM Branch. Mrs. Shea's 
for er post is taken by David H. Deibler, 
chie of Transfer Section which becomes Trans- 
fer Branch under Mr. Powell. Robert H. Al- 
for., Motions and Rehearings Branch, becomes 
acti g chief succeeding Theodore Baron, re- 
sign d (see story page 62). Naming of Tel - 
evis on Branch staff relieves workload of Wil- 
lia H. Bauer, patent consultant to FCC and 
chie of Law Dept.'s Technical Section. 

F C's chief departments now become Bu- 
rea of Accounting, Bureau of Administration, 
Bur au of Engineering, Bureau of Law and 
Bur au of the Secretary. Name changes are 
in li e with efforts of Senate Committee on Ex- 
pen . itures in Executive Departments to secure 
unif.rm nomenclature in government agencies. 

PE RILLO REELECTED 

AS PRESIDENT OF AFM 
JA ES C. PETRILLO reelected unopposed as 
AF president, post he has held since 1940, 
by elegates in convention at Asbury Park 
(ea ly story page 25). Incumbents C. L. Bag- 
ley, vice president; Leo Cluesmann, secretary, 
Wal r M. Murdoch, Canadian representative 
on xecutive Board, and Thomas F. Gamble, 
trea urer, also renamed. 

C nvention approved resolution for study 
of p an for establishment by AFM of "a radio 
stat on or stations" to serve as laboratory for 
uni 's radio interests. 

. Petrillo read convention telegram from 
Pre ident Truman greeting union "at a time 
whe unwise legislation that has been enacted 
by ongress and the failure to enact wise legis- 
lati n join to imperil the future of America..." 

ALLOCATION TABLE REVISED 
TA 
mc 
and 
pro 
reco 
2 o 
finte 
of 
fers 

LE of allocations between 10 kc and 25 
is being revised and brought up to date 
will be subject of subsequent rule- making 
eeding, FCC said Friday in announcing 
dification proposal which would limit Part 
Rules and Regulations to allocations and 

rational treaty matters. Other provisions 
resent Part 2 would be revoked or trans - 
ed to other appropriate sections of Rules. 
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AM -FM SALE SPLIT RULE 

REJECTED BY COMMISSION 
ADVISABILITY of requiring that joint AM- 
FM stations up for sale he offered separately 
for purposes of competitive bidding under Avco 
transfer rule has been considered by FCC and 
rejected, it was revealed Friday. 

In order denying Bunker Hill Broadcasting 
Co. petition to have Templetone Radio Mfg. 
Corp.'s CP for WBMS -FM Boston forfeited 
or its transfer application (transfer approved, 
page 22) put into hearing with pending Bos- 
ton FM applications -question that's expected 
to be raised in other cases, TV as well as FM 
-Commission said: 

We have considered whether under the Avco Rule 
Templetone should be required to separate its pro- 
posed transfer into two separate transfers covering 
the AM license and the FM construction permit, 
respectively, and to offer the public the opportunity 
to bid for either or both. 

Separation of AM and FM stations, located in the 
same community and licensed to a single licensee, 
for the purpose of transfer of the licenses, has not 
been required under the Avco procedure in the past 
and it appears to us to be impracticable and un- 
realistic under the present circumstances. To require 
such a separation would impose a hardship upon 
the tranferer that is not called for by the Avco 
Rule and does not appear to us to be necessary or 
justified. 

Bunker Hill, one of four applicants for two 
available FM channels, contended Templetone 
failed to prosecute its CP diligently. FCC re- 
plied firm had acted with "reasonable diligence" 
and now has WBMS -FM on air on interim 
basis. FCC viewed as "without merit" Bunker 
Hill's request for comparative consideration 
with WBMS Inc., assignee of WBMS and 
WBMS -FM. Commission noted Bunker Hill 
had not filed competing bid under Avco, but 
recognized Bunker Hill's argument that Avco 
procedure is worthless to it since bid would 
have to be for AM, "which it does not want," 
as well as FM. 

4 COMMERCIAL VIDEO 
STATION APPLICATIONS 
FOUR NEW applications for commercial tele- 
vision stations filed with FCC Friday: 

Peoria, 111. -West Central Broadcasting Co., Chan- 
nel 12 (204 -210 mc), effective radiated power 29 kw 
visual. 14.5 kw aural, antenna height above average 
terrain 393 ft. Initial cost $212,250. first year operat- 
ing cost $120 000, revenue $60,000. Applicant op- 
erates WEEK Peoria, is associated in ownership with 
WKY Oklahoma City and KLZ Denver. 

Shreveport, La.- International Broadcasting Corp., 
Channel 8 (180 -186 mc), 24 kw visual, 13 kw aural. 
antenna 600 ft. Initial cost $307.000, monthly cost of 
operation $8.500, revenue unknown. Applicant is 
licensee KWKH that city. 

Portland, Me.- Oliver Broadcasting Corp., Chan- 
nel 8 (180 -186 mc), 29.3 kw visual. 15.4 kw aural, an- 
tenna 327 ft. Initial cost $167,790. first year costs 
and revenue unknown. Applicant is licensee WPOR 
Portland. 

Scranton, Pa.- Appalachian Co., Channel 7 (174- 
180 mc), 2.78 kw visual, 1.46 kw aural, antenna 841 
ft. Co- partnership: Frank J. Collins, local business- 
man; Dahl W. Mack, 18.3% owner WSCR Scranton, 
and Henry J. Geist, commercial engineer in New 
York. 

Y & R STAFF REVISION 
APPOINTMENTS of personnel in line with 
integration of radio and television operations 
of Young & Rubicam announced by Sigurd 
Larmon, agency president. Sylvester (Pat) 
Weaver, vice president and director of radio 
and television, will direct integrated depart- 
ments. Everard Meade, vice president, named 
manager, and Joseph A. Moran, vice president, 
will continue as associate director. William 
E. Forbes continues as supervisor of televi- 
sion department. Frederic W. Wyle named 
supervisor of radio operations. 

WORLD SERIES COVERAGE 
AVAILABLE TO TELEVISION 
WORLD SERIES will be available for tel- 
evision coverage on one -time contract, as last 
year, Leslie G. Arries, director of sports and 
special events for DuMont Television Network, 
reported immediately following meeting with 
Baseball Commissioner A. B. Chandler; Ford 
Frick, National League president; William 
Harridge, American League president. 

Meeting was not television session, Mr. Ar- 
ries said, subject arising when baseball men 
took advantage of his presence to ask about 
video coverage. 

Attitude of baseball leaders toward televi- 
sion is "watchful waiting," Mr. Arries said. 

FUND DRIVE OPENS JULY 4 

FOR GERMAN RADIO SETS 
"SILVER SHOWER" 10 -day campaign to 
raise $100,000 for radio sets to be installed in 
German school rooms opens July 4, NAB an- 
nounced Friday. Project was approved by 
NAB board at Los Angeles after request for 
sets was made by American occupation of- 
ficials in Germany. 

Listeners will be asked to send silver coins 
in pockets, at time they hear promotional 
broadcasts, to stations. Theme will be that 
shower of silver now may prevent hail of lead 
later. 

Closed Circuit 
(Continued from page 4) 

last week in capacity other than RCA -NBC 
executive. As new president of Richards sta- 
tions (WJR, WGAR, KMPC) he made cour- 
tesy calls around town preparatory to survey 
of station operations. An original TV enthusi- 
ast. he is expected to drive hard in video direc- 
tion for Richards stations. 

ALTHOUGH LATEST version of White Bill 
(see page 21) would supersede Johnson Reso- 
lution (SRes -246) introduced fortnight ago, 
Washington insiders admonish all concerned 
to keep their eye on that "shorty" which re- 
quires simple unanimous consent for adoption. 
It's red flag to all broadcasters on program 
"censorship" issue and to clear channel broad- 
casters because it would limit power to 50 kw. 

BEST BET for launching WBAP Fort 
Worth's television station is between Sept. 15 
and Oct. 1 with Harold Hough, radio director, 
leaning toward earlier date. New four -unit 
ranch -type plant between Dallas and Fort 
Worth is nearing completion. 

UNHERALDED MEETING of commissioner 
designate, Frieda B. Hennock, before Brewster 
subcommittee considering her confirmation 
(with added Senatorial starters) last Wed- 
nesday had its lighter moments. Word from 
behind closed doors was that chivalrous atti- 
tude of Senators led Miss Hennock to ob- 
serve that things were so serene she felt "tea 
would be served at any moment." 

RADIO legislative lineup in Senate next year 
will undergo sweeping change. Chairman 
White of Maine, Hawkes of New Jersey, and 
Moore of Oklahoma, Republicans, aren't run- 
ning. Sen. Johnson (D -Col.) will have real run 
for it particularly if there's Republican land- 
slide. And Sen. Tobey (R- N.H.), who could 
succeed to chairmanship if Republicans win 
as expected, is torn between that post and 
Banking & Currency which he now heads. 

BROADCASTING Telecasting 



W L W's "Morning pulled 24% of 
Matinee" 

to an Offer 
all 

° 'Hinde n ISO stations! 

Robin Hood e°" Flour 
InTERnRTIOORI miLLIOC COmPRRY 

MINNEAPOLIS, MINN. 

March 9, 1948 

Mrs. Ruth Lyons 
Morning Matinee 
Station WLW 
Cincinnati, Ohio 

Dear Mrs. Lyons: 

I would like to take this opportunity to thank you 

for the grand job you did in telling your listeners of the 

scissors offered by Robin Hood F or 25¢ and proof of pur- 

chase. I em sure you will be eres a in knowing that your 

one program directed approxim ely 24% of all requests received 

from radio stations. When you insider that we plugged th 

promotion on about 50 stations i orthern sect e 

country and over 100 stations in the ueen For 

A Day' radio show, it makes your response all the more outstanding. 

I don't know to what we can attribute such success 

unless we say it is just smart programing and excellent handling 

of the show by yourself which has built up such an unusually 

faithful and responsive audience. 

We thank you sincerely for such fine cooperation. 

Yours very truly, 

INTERNATIONAL MILLING COMPANY 

WK:smd 

V 
By William King, Jr. 

Advertising Manager 

AN IMPROVED All -PURPOSE FLOUR FOR BREAD, CAAES ABO ?,ASTI! 



Millions of Americans -with RCA television -will see history as it is made at the two National Political Conventions. 

Look before you vote- with Television 

This year, television joins press and radio 
as "political reporter," in Philadelphia, 
at tie Republican Convention, June 21, and 
they Democratic Convention, July 12. As 

American political leaders step up to speak, 
yot..'re right there with them on the conven- 
tion platform. 

The Candidate will be televised as he looks 
into the camera -talks to the people face to face. 
His appearance, smile, gestures, combine with 
the sound of his voice to complete the trans- 

mission of his personality. You have a new 
opportunity to know your man! 

Important as any in history, the 1948 con- 
ventions will be covered from start to finish 
by keen -eyed RCA Image Orthicon tele- 
vision cameras. Highlights and sidelights 
will be seen. And what the camera catches 
will be sharp and clear on the screens of RCA 
Victor home television receivers... 

Today, 40,000,000 Americans are within 
reach of daily television programs. Television as 

an aid to good citizenship, through the forma- 
tion of an enlightened public opinion, is only one 
way in which developments from RCA Labora- 
tories serve the Nation and its people. Advanced 
research is part of any instrument bearing the 
name RCA or RCA Victor. 

When in Radio City, New York, be sure to 
see the radio, television and electronic wonders 
at RCA Exhibition Hall, .36 West 49th Street. 
Free admission. Radio Corporation of America, 
RCA Building, Radio City, New York 20. 

RADIO CORPORATION of AMERICA 


