SUCCESS STORY:

You've probably already heard some convincing result stories
about WLEE. But listen to this one:

A furniture dealer in Richmond, who has never before used radio,
went on the air with a 15-minute program once a week. He was
advertising mattresses.

After the fourth program, he had sold more mattresses in just
three weeks than he had ever sold before in three months! He used
no other mediua.

This sort of success comes all the time to local Richmond merchants
who use WLEE. And more of them use WLEE than any other
station in town. Call in your Forjoe man today and get the full
WLEE story.

WI.EE B Mutual in Richmond

TOM TINSLEY, President . IRVIN G. ABELOFF, General Manager - FORJOE & CO., Representatives




For solid coverage of the whole
Billion Dollar Sacramento Trading Area

KFBK SACRAMENTO
GOES T0 50,000 wars

(EFFECTIVE NOW)

SACRAMENTO TRADING AREA

SERVED BY KFBK

SACRAMENTO, CALIFORNIA

50,000 WATTS « 1530 KC

Affiliated with the American Broadcasting Company
Paul H. Raymer Company, National Representative

Ve

N OCTOBER 2, 1948, at 5 PM, KFBK Sacra-

mento became one of the most powerful sta-

tions in the country. KFBK boosted its power to

50,000 watts for one reason: to solidify its cover-
age of the 21-county Sacramento Trading Area.

How good a market is this part of Northern
California? According to Sales Management, it’s
worth more than $1 Billion in gross buying power

. worth 8765 Million in annual retail sales. In
population it outranks Pittsburgh.

Now, KFBK will broadcast a strong, clear signal
into every corner of this rich market. And listeners
will get KFBK'’s topflight programs at the same
position on their dials—there has been no change
of frequency.

ESTABLISHED 1922




CHANNEL 1

Feataring
CBS - ABC
and

DUMONT PROGRAMS p

MORE LOCAL “EXCLUSIVES"

Boston College, Harvard, and Holy Cross Football
Boston Yanks Pro Football
Manning Bowl Highschool Football
Callahan A. C. Boxing Bouts
Paul Bowser Wrestling Matches
and a selected schedule of special events

7 and news features
| . i T .
. WNAUC-TV CHANNEL 7
]
5% : |
b THE YANKEE NETWORK, INC. |
f'g‘:‘ Member of the Mutual Broadcasting System
;. 21 BROOKLINE AVENUE, BOSTON 15, MASS,’\ q Q 7 '7 4 ented Nationally by EDWARD PETRY & CO., INC,

@E@(’V)FT?TY 52 rw'f’? FEQRCE

Published every Monday, 53rd issue (Ya.r Book N mber) publi hed in F m ry hy B 'r Pus I 870 N onal Press Building, Washington 4, D. C.
Entere ond class mnte Ma 14, at Pos Ofﬁ Wash to D C under oi Mnrch 3, 1879,
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lClosed Circuit

TRANSACTION whereby Dayton Journal
Herald, published by Col. L. B. Rock, will ac-
quire| minority interest in Crosley’s new TV
statign in Dayton (about 30%) is in negotia-
tion and probably will be consummated shortly
by Col. Rock with James D. Shouse, Crosley
president. Dayton Ddily News, James M. Cox-
owned opposition, owns WHIO and upcomingy
WHIO-TV.

OFT-HEARD suggestion that Judge Miller
become radio’s voice and broadcast regularly
will dome up at NAB board meeting in Nov-
ember. Idea broached at several district meet-
ings. Possible outcome: Regular program series
built |around judge, with top-flight officials
and talent participating.

SHORTLY to be formed within framework
of FM Assn. will be group of newspaper-
ownei FM outlets for purposes of interchange
of data and cooperative exploitation of FM.
Appraximately one-third of 650 authorized
FM stations are newspaper-owned or affili-
ated.

CBS PLANNING to demonstrate this winter
Instantaneous Audience Measurement system,
revolutionary project for research by radar
annoupced months ago by Frank Stanton,
CBS president.

GI1I, RALSTON, radio and television execu-
tive o&' Procter & Gamble, shopping Holly-
wood for two television programs, One is to
be an| audience participation format priced
no higher than $2,500 and second is film dra-
matic geries not priced above $8,500.

IF F(OC approves Warner Bros. purchase of
KLAC Los Angeles AM and TV plus KYA
San Francisco, Gene Autry is likely bidder
for standard outlet of KLAC. Warner Bros.
alreadi’ owns KFWB Hollywood and Autry
holds 50% of KOWL.

FCC MAY ACT shortly on pending $1,270,-
000 transactions whereby CBS sells  majority
interest in WTOP Washington to Washing-
ton Pogt and acquires full ownership of KQW
San Francisco. Present outlook: Favorable.

REGIONAL sponsor who buys large outlets
but has sought free time on small ones un-
derstood to be dropping latter practice fol-
lowing |publication in these columns of typical
complaints.

BECAUSE of impetus given Transit Radio
Inc.’s project to ‘equip buses for FM recep-
tion, campany is about prepared to enter con-
tract with major equipment manufacturer
(proba%ly Stromberg-Carlson) for production
line output of special shockproof receivers.

|
CBS negotiations looking toward acquisition
of Eanr Bergen (and sidekick McCarthy)
(Continued on page 90)
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Oct. 4: Canadian Assn. of Broadcasters Di-
rectors’ meeting, Toronto.

Oct. 4-5; NAB District 13, Blackstone Hotel,
Fort Worth.

Oct. 4-6: National Program Meeting, Can-
adian Broadcasting Corp., Toronto.

Oct. 5-7: American Institute of Electrical En-
gineers, Middle Eastern district, Washing-
ton, D. C.

Oct. 8: AAAA Central Council, Hotel Black-
stone, Chicago.

Oct. 9-10: Mississippi
Biloxi, Miss.

Oct. 10-12: National Assn. Educational
Broadcasters, U. of lllinois, Urbana, lil.

Broadcasters Assn.,

(Other Upcomings on page 72A)

Bulletins

PURCHASE by ABC of 20-acre Vitagraph
Pictures lot, complete with sound stages, con-
summated in Hollywood Friday. ABC intends
to use new property for West Coast television
headquarters. Though network declined to
quote price, sum of more than $1,000,000 re-
portedly involved.

MASS outdoor televising of World Series ar-
ranged by RCA on historic Boston Common.
Engineers flown to city late last week to in-
stall 100 receivers.

STRATOVISION LINK PROPOSED
FOR WORLD SERIES

PROPOSAL to link East Coast and Midwest
TV networks by Stratovision during World
Series discussed at FCC Friday by MBS and
Westinghouse officials. High-flying B-29 plane
would pickup TV signal and relay from one
hookup to another. Details had not been
worked out late Friday.

Conferring at FCC were John Steen, coun-
sel, and Edward T. Morris, assistant to vice
president, of Westinghouse; E. M. Johnson,
MBS director of engineering. They explained
details of stratovised coverage project. Air and
ground interference offer obstacles.

FCC BUDGET REPORTEDLY
ABOUT $7,900,000

FCC CHAIRMAN Wayne Coy, former as-
sistant director of U. S. Budget Bureau, led
Commissiori Friday in conference with bureau
officials on FCC 1949-50 budget request, re-
portedly about $7,900,000.

FCC, now on $6,350,000 budget, had asked
$7,723,624, which bureau cut to $6,580,000.

Business Briefly

FAULTLESS MUSIC @ Faultless Starch
Co., Kansas City, buys 10-10:15 a.m. (CST)
Sunday on split NBC hookup of 40 outlets
for music program to originate at WLW.
Series starts Oct. 10 for 52 weeks, featuring
Judy Perkins and Ernie Lee. Agency, Bruce
Brewer Co., Kansas City.

MORE FOR FIBBER @ S. C. Johnson &
Son, Racine, Wis. (wax) adds 19 stations to
Fibber McGee & Molly, NBC. Tues., 9:30-10
p.m,, placing series on full NBC network.
Agency, Needham, Louis & Brorby, Chicago.

ADMIRAL TV SHOW @ Admiral Corp.,
Chicago, Sunday started Admiral Five-Star
Revue on NBC’s eastern TV network, Sun.,
7:30-8 p.m. (EST) from WNBT New York.
Agency, Cruttenden & Eger, Chicago.

GROSS RADIO INCOME RISES;
OPERATING COSTS WAY UP

GROSS broadcast revenue in 1948 will be up
7.4% over 1947, more than offset by 10%
rise in operating costs, according to survey
by Dr. Kenneth H. Baker, NAB research di-
rector. Profits before federal taxes (based
on percent of revenue) will be under 20% for
first time since 1930,

Using projectalle scmple based on income
for first eight months. he concluded:

Gross from all time saies will rise from $357,000,~
000 to $383,000.000.

Station expenses will jump from $212,200,000 to
$233.200,000.

National spot will go from $90,000,000 to $99,000,-
000, up 10%.

Local business will rise from $136,000,000 to $144,-
800,000, Up 6%.

51\{7etworks up from $125.800,000 to $134,000,000, or
6.5%.

(éross revenue is revenue to Industry after fre-
quency or volume discounts but before agency com-
mission deductions.)

Station revenue to increase from $277,200,-
000 to $286,000,000, mostly from better local
business, Dr. Baker estimated. Added local
revenue will go mainly to stations which have
gone on the air since last Jan. 1. National
spot increase topped all categories for first
time in several years. Network gain will mean

3 or 4 million dollars additional to stations.

National spot gained most in East North
Central (Ohio, Indiana, Michigan, Wiscon-
sin) with most other regions reporting losses.
Biggest local gain, survey shows, is in West
North Central (Minnesota, Iowa, Missouri,
Dakotas, Nebraska, Kansas).

Operating expenses show greatest gain in
Middle Atlantic (New York, Pennsylvania,
New Jersey).

NAB CO-OP STUDY

NEW sales aid for broadcasters will be co-op
manual in preparation at NAB under aegis
of Maurice Mitchell, new sales chief. First
survey since 1942, it will include list of ad-
vertisers who buy cooperatively with dealers.

BROADCASTING e Telecasting



OAK ALLEE, St. James Parish, Louisiana—
one of the stateliest old plantation homes.
Authentic furnishings add to its charm.

2. KAISER PERMANENTE ALUMINUM
PLANT, Baton Rouge, Louisiana—typical of
vast heavy industries in the state’s capital city.
Fast-growing industry has helped WWL-land
score above national average in increased
income, increased buying power, and
general prosperity.

3. WwwL’'s COVERAGE
OF THE DEEP SOUTH

50,000 watts—high-power, low-cost
dominance of this new-rich market.

The Greatest SELLING Power
in the South’s Greatest City

NEW ORLEAKS @

O

WWL PRIMARY NiGHT-TIME COVERAGE
2,000,600 RADIO HOMES

50,000 WATTS - CLEAR CHANNEL

NEW ORLEANS CBS AFFILIATE

A DEPARTMENT OF LOYOLA UNIVERSITY

Represented Nationally by The Katz Agency, Inc.

BROADCASTING e Telecasting October 4, 1948 o Page 5
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At Washington Headquarters

SOL TAISHOFF
Editor and Publisher

EDITORIAL

® Figures recently made available by the Indiana Gross Income

Tax Division indicate that WFBM's white Follar listeners ART KING, Managing Editor
e::rne'd more than 8 BILLION I:'UCKS during 1946. And g‘r:;";:( B’::ﬁ‘ l}quf‘“ Cé;:-er- A‘ﬁ““f"pﬁ'ﬁ”""
there's ' i tzge . News itor; Paul comer,
every reason to assume they’'ve done even better in P ki i oA Wi A MRS i 53
the past two years. . u:rch Editor. ST%EF!;( L-v_vrrel:ce NChristo]}h;r.
. sy . . o Phyllis Engel B eys, Tyler Nourse. John
Salaries alone, paid in the 36 BMB counties credited to Osbon. ﬁ'mm'znmgmﬁnéu yﬁ%l'rom%i. h]AS%IST-
ANTS: Yvonne Caldwell, ancy eh], Grace
WF BM, amounted to over 8, MILLION DOLLARS—a neat Hargrove, Mary McCauley, Doris Sullivan ; Eleanor
sum in terms of sales, whether it's soap, smokes, salad J. Brumbaugh, Secretary to the Publisher.
i 8 . 1 BUSINESS
dressing, shoes or what h'ave you! ) R T IL O C o —
In fact, 34% of the state’s total paid in wages, salaries, com- George L. Dant, Adv. Production Manager; Harry
PR df £ £ . 1 4 1 n Stevens, Eleanor Schadi.
missions and fees for professional and personal services went AUDITING: B. T. Taishoft. Irving C. Miller.
to residents in W FB M's central Indiana coverage area. EunicehWeston]

SPECIAL PUBLICATIONS
BECAUSE Ll A BASIC cBS OUTLET: Estelle erl?:vlv‘i'::.l‘n FLATT, Birector
CIRCULATION AND READERS' SERVICE

—serves these high-income, product-buying homes with outstanding
WINFIELD R. LEVI, Manegar

news, sport shows and fop perf local p! A
- John C ve, W. Sheets. Chapalier Hodg-
—is first with Hooper and BMB, son, Jeancite Wiley, Eltine Suser, Lillian Oliver.
—Is Indiana's oldest radio station, NEW YORK BUREAU
—gives di handising and o " 260 Park Ave., Zone 17, PLaza 5-8355
- v e EDITORISAL: Edei? H, ﬁhrrales. gl;ﬁ Yg]fl; {-:ditor.
& A A n . Florence Small, Irving Marder, a Volpi.
... WEBM is your natural first choice for selling Ms. Whitecollar! Brace Robertson, Senior_Associate Editor.
ADVERTISING: 8. J. Paul, Advertising Director;
Tom Stack.

CHICAGO BUREAU
360 N. Michigan Ave., Zone 1. CEntral 6-4115
IN INDIANA ANY WAY YOU JUDGE! William L. Thompson, Manager; Jane Pinkerton.
HOLLYWOOD BUREAU "
Taft Building, g%lg;o;gd nads . Vine, Zone .
David Glickman, West Coast Manager; Ralph G.

BASIC AFFILIATE: Columbia Broodcasting System ' Tuchman. Hollvwood News Editor; Aun August.

TORONTO

w F B M = - pe 417 Harbour Commission Bldg. ELgin 0776
I H'led Hﬂﬁﬂﬂﬂ“’f hr _“'IE Kolz lwq . l James Montagnes.

BROADCASTING 'Jghggzine was founded in 1931 by

INDIANAPOLIS

Br Inc¢., using the title:
A iated with: WEDF Bl!om)cu'rnu:1 ‘—Tl‘;edNewsiMa‘zazine of therel‘d‘ilgh
ssociated with: int — ’ ids — ' Estate. Broadcast Advertising * was acaqui n
Flint —WOOD Grand Rapids —WEOA Evansville 1932 and Broadcass Reporter in 1933,
* Reg. U. S. Pat. Office
Copyright 1948 by Broadcasting Publications, Ine.

Subscription Price: $7.00 Per Year, 25¢c Per Copy
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“CRANROAD HMEUR

: I MUs|c
S GREA Al
WOR"D by Radio CO,”€

Every Monday night—set your dial for the ‘:?
Railroad Show Train. It's loaded with
celebrities of the stage. screen and radio
bringing you the entertaining dialogue

and hit songs of Broadway’s most popular
musical shows.

M SR —— — 17—

A NETWURK/I//VW

8 to 8:45 Eastern, Mountain and Pacific Standard Time
‘ 7 to 7:45 Central Standard Time

Presented by the AMERICAN RAILROADS

BROADCASTING o Telecasting October 4, 1948 o Page



% M;f SPOT RADIO"

/
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WHAT A BAR OF CANDY!

WHAT A CANDY BAR!
* WSB Atlanta NEBC
WBAL Baltimore HBC
WNAC  Boston MBS
. . WICC  Brid t MBS
® And what a job of selling and bl e
. ] WGAR Cleveland CBS
what a selling job Peter Paul has wraa {Dalls NBC
Ft. Worth ABC

done and is doing for M-O-U-N-D-S s oo e
5 . . WONS Hartford MBS
and other confections with Spot Radio. KPRC  Houston NaC
WDAF Kansas City MBC
. KFOR Lfncoln ABC
You too can adapt this most flex- KARK Little Rock NBC
KFI Los Angeles MBC

. . Louisvill

ible form of powerful radio to your T . R
R R WTMJ Milwaukee MBC
special requirements. KSTP  Mpls.:St. Paul NEC
WSM Nashville NBC
Th ” dd “ WSMB New Orleans MBC
H H H WTAR  Norfolk NEC
ese stations will a materially o £l e
wIP Fhiladelphi MBS
to your chances for spectacular success. WIWTVE ot Mo e
KGW Partland, Ore. MBC
WEAN Providence MBS
WRNL  Richmond ABC
WOAI San Antonio NBLC
® KQwW San Francisco CBS
KOMO Seattle NBC
KTBS Shreveport NBC
KGA Spokane ABC
WMAS Springfield CBS
WAGE Syracuse ABC
KvyOO Tulsa NBC
WSAU Wausau, Wisc. NBC
WWVYA Wheeling CBS
KFH Wichita CBS
WAAB Worcester MBS

REPRESENTED NATIONALLY BY THE YANKEE AND TEXAS

QUALITY NETWORKS
1 TELEVISION

" N . ATLANTA __ WSB-TV

g BALTIMORE WBAL-TV

NEW YORK » CHICAGO o LOS ANGELES 1 BOSTON _______ _WNAC.TV
CISCO BUFFALO___ WBEN-TV

DETROIT « ST. LOUIS ¢ SAN FRAN LOS ANGELES KEI-TV
ATLANTA « BOSTON MILWAUKEE WTMI-TV

. ﬁst'P'L's-sr. PAUL_KTSP-TV

‘o"""’ﬂ PETRY ANS ‘&_\é'
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saturates”

B

laneswlle

Yes—WHIZ floods Southeastern
Ohio| with an average evening
64.6%
(Cor{lon Survey week of May 23,
1948).

share - of - audience  of

Hére's a new high-water mark
of audience domination—a ‘‘plus

volué" for all WHIZ advertisers.

Morning, ofternoon and eve-
mngJ\NHIZ averages 62.2 % share-
dience

of-a . proof of the

results of top local production

and l'aopulor NBC programs.

Buy | the station with the

BONUS audience.

5 A“\'-_SV\LLE

vepresented by

gc \\
John £.Pearson (o
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Fea’rure of the Week

N \
COLOR
INTERVIEW
ANNGU ANNouNcn
{ ROVING fuixs)

ANTENNA

pouatt _LI-’\L'_".E".‘J""'
t

18TH FAN\W‘\ -
L]

CAMERA ®0-2

1 1

FORT DOUGLAS

\,

C

TEE

e
WALKIE- TALKIE
COMMUNICATION

Diagram of KDYL-W6XIS coverage of the Utah Open golf towrnament,

¥

KDYL-W6XIS Salt Lake City
parred the course in the $12,500
Utah Open tournament—and it
was all done with cameras. The
KDYL experimental TV station
telecast the tournament daily from
3:30 to 5 p.m., under sponsorship

of Petty Motor Co., Salt Lake City
Ford dealer.

The 16-man staff assigned to
cover the event, consisted of one
transmitter technician, three cam-
eranmen, one studio video engineer,

(Continued on page 86)

On All Accounts

HILIP HINERFELD is
Pknown and respected in the

trade as account executive
for Eversharp Inc. with the Biow
Co.,, New York. And though few
in the industry deny the compara-
tive eminence of that designation,
fewer still are aware that kindly,
soft-miened Phil Hinerfeld enjoys
a status that ranks him with the
inventors of midget auto racing
and cellophaned lamp shades. Phil
is an originator of the singing
telegram.

Born in Scranton,
Pa., in 1907, Phil
vegetated for the
prescribed number
of years in that
hair-chested mining
town before setting
out to earn his own
living at 9. He be-
gan as a newsboy
but gave up the
route after three
years to join a
wholesale dry goods
firm as bookkeeper,

shipper and sales-
man.
Four years later,

a jaded 16, he en-
tered the haber-
dashery field, and at
20 took over the management of a
campus haberdashery at the U. of
Pennsylvania. Matriculating him-
self at the University’s Wharton
School of Commerce, he majored
in accounting, completing the en-
tire curriculum in two years.
Fortified with an accountant’s
diploma and a new confidence, he
had no trouble securing a job in

PHIL

New York as a haberdashery
clerk.

Two and a half months later,
however, he departed the shirt-
and-tie milieu forever to join Postal
Telegraph as an accountant. He
was soon appointed assistant to
the general manager, then assist-
ant to the vice president, and ulti-
mately he was named manager in
charge of promotion and advertis-
ing. It was during that period that
he, together with a friend, Phil
Schuyler, devised the
singing telegram.

Another innova-
tion which he help-
ed invoke was the
General Air Ex-
press service of
Postal Telegraph
from 1933-1936. And
it was he who in-
stituted the railway
and air ticket de-
partment of the
telegraph company.

Originator also of
a special market re-
search service for
Postal Telegraph
customers, Phil Hi-
nerfeld first met
Milton Biow, presi-
dent of the Biow
Agency, when that firm availed it-
self of the service in a test study
for Philip Morris. And when Pos-
tal merged with Western Union,
Phil accepted the offer of “merger”
with the Biow Co.

Phil handles the American
Trucking Assn., Eversharp Inc,
and Lydia Grey Doeskin Tissues

(Continued on page 86)

BROADCASTING

Sells...
®@Consistently
OProfitqbly

Represented by
ROBERT

MEEKER

ASSOCIATES
NEW YORK
CHICAGO
SAN FRANCISCO
105 ANGELES

B AT NIl

a,000 IIIII'I"I'S

AFFILIATE

A STEINMAN STATION

WILMINGTON, DEL.

i
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Comparative [,\Jélwork Program Schedule
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SERCES - -

Yeah, but can he lift a sales curve?




SUNDAY

DAY TIME

MONDAY TUESDAY
___NBC ABC CBS
News § e
:I?'sil'rl:'s John McVane @il i
Clem . L
% 815620 § - Esrin: by - I
| v (ESE v e - | w
, Sketches in - y “SketEhes Tn &
" Meiody i Fred sl'ulhl 2 ”'é"' n 1 o
FRa-lvery “SUOnCE "
Themas 2 = t H;I
UTggett IzMYmL ~Tedp | FnL
281) e oadnn;3 Ellllj‘ Be
S ) ]
; Mlm l.ahs B 68§ i T 3 Labs To-op —FL;
Dinner Date | News lo"‘gluld lmzt“;lavs Jack Smath Orchestra S an( ‘ugzw)lluld Emr‘ ‘navh Jack
— ré
) . 2 "mm; Friie g | CAMpHEN SaUP enera) am)
7:30 Eﬁ% e e At V&ﬁ:‘:‘nmu !mn’@:g E (Ir%ﬁ News The Smeethies lmlrlll' | "‘
- Pure Oil Ce. ampbell Saup | Bayuk Cigars | Fure OilTa. | Camphi
- xarzggnm N Ed. l,sgllumw lnsid:nznm R. Ma;kness N Ed R
) 2 '
DuPont £Cs yguth Asks tne | STEFINL DFIT — Oy w4
Calvacade of | gayerament § Mystery Theater | Mysterious Mel Terme Original Mr. Ch.
152) (148) Traveler S (42 R Amateur Haur Qa:
w“ Earl Godwin - . - RO =
" Lever Cooy PPToeth Pwdr. offitlal——— Tawis Hawe Corf 3 30
Gedfrey's Talen Gﬁ-‘e”:}“:l:o'd Yoice Firestone | Town Meeting [Mr. l:n'l's. North [Detective (138) | Date with Judy o —grﬁ? ?:er
s Scouts_(148) R| Sreeery (149) (56) sty R H (150) (i
0id Gold = [ | -
Cigarettes TBA = . nd - : . - .
18
ndrew Jergen ositand—Tever-tax T — QUi O T SETEN Y Teiss T3 g
Mr. Blaine Lug Radi “ Lever Bras Swan
e s o Y b et bt |Gt | | s S [aEn
TAndrew Jergens ) - [
{ Lovella Parsons Mmal;lwsml ] - Mutual geimel “ “ [ -
I |
Stars in the N " 7. Sc. Wenitar |y ] “TENT CEVgT AN | T WE:
Night e Alo;n tm Views the News ¥ WIsln Luigi Under Arrest | Fibber McGee | Groutho Marx | Harves.i
KA i R 2 s & Mally Shaw (134) (13
" u “ mm% Mak: “ “ L “ »
"EI8E. Werkers | Cever - Pepsofent ~Carmation Co- ESEU PIyRbuH
Artur Gaeth My Friend irmg Pouch (42) | Contented . - Hit the Jackpot | Re0L Kilgere | Lever Bres. Pl Kado |Time's &
) (48) | Fishn Hunting|  (157) (164) s Big Town | “ime 2%7) |
E/ﬁ‘ %‘i?“j‘« 5 " “ - - g .“ . " i o
bt Kot il [rToee BRI Repaeids Wailace What De-Pasple | —Merey Brewm s W'msan “Capltst
wwy i P la?];a)wk Orchestra § H"'(',’“) 2 Think Amsl;mam msestn Pmle%; Funny u‘i::;.’;'nl yflm;,* nnost
(L
We Care E e = M Appeintment . “ “ “
S o Music qu:dt) *

SUNDAY MONDAY - FRIDAY SATURDAY
| ABC_____ CBS . NBC ! ABC €8BS MBS NBC | ABC CBS MBS NBC | __ABC
] Tone Worid News [Gen'l Mills Inc. Co- Shy 1 !
. Coast to Coast Tapeslries | W. . Chaplin |6 | oo Honeymoon in opper s Co-0p Network Ogens | Story Shop . i
9:00 AM | ComstloCortt | g oy es hShapt [Breaiat cy 0 |Heny Latusit New York 3 | Speal o A | St 1:30 | vational Vespry
9:15 g E. Power Blggs = Story to Order | Borekiaes ooy (Barmyard Fotles | - Co'98 - ‘hslilg:-?r:\?:llf:ym] ! ‘
5 s s an R s L | | ey ) e} " 1:45 “
Mutual Chambeg  Cameos of !

« . .“ - : Musle “ “ “ Clevelandai «“ «“ i Mind Your L]
9“"—0 == Muss Em"'b"‘ 9:30-13:00 s o 's"d"m News { Mar{nm 2:00 the World
9:45 .“ mm’s Chelr . :'d?:.cal':; Bﬂ‘alrl‘asf.é b . Bob Poole Show » Gé(:‘:" m | = -

S (13 (42) H | 215 ¢
Message of Radio 8ible Slas ighlights | Libby. McNelll Music Coop Fred Waring | Ozark Valley IFrank Merriwe!
10:00 lwsol 3 | Chomhof r | RadioBe i DA o Stown | SLES | Tslre | Ret G Fas A 230 | .S
1 IW o ' 1 _
10 15 'Banavd lvBallIard e | I [
. b Renlro Valley “ “q “ “ | Faith Qur Time & - a “ 2, B
i | } Pt G Time | 45
. Southernaires . West'n Aute GoldSeal | Say with Music| P &6 - '
10:30 4 Yolce o;:;ophn' Circle Armow Bft:m Mills Arthur Godirey | W llar:I e 0’““' Road ol Life Johnny TBA Bill Ngnlngton Swift & Ce. 3:00 Fruehau! Tulleq
: R TR LT B 1) ('ymw _UBS)_LJ (156) Thompson Sings A Andrews K Harrison Wosd
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CBS can't float a
female figure in the air,
but many advertisers
know that CBS

can help a sales figure
climb up a piece of
graph paper. For the

second year in a row,
CBS sponsored programs

have again averaged
the lowest cost per
thousand families in all
network radio.”

*For details, write CBS, New York
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No, we have something better!

This broadcasting business would be easy if
science would perfect a gadget like the one
shown.

Simply feed in data about product, price,
and market desired. . turn the handle. . and
presto, your program is ready!

It would be easy, all right—but would it be
good? We doubt it. Sales-producing programs
require the best creative efforts of a staff that
knows its audience.

Yes, it takes people to attract people. And
at KYW, we have the people to build the show
that will build your sales in the Philadelphia
market-area. Whether you want a variety show,

s« WBZA + KDKA

a musical, a kid show, or a news program. .
we have the writers, directors, producers,
actors, and announcers to build it for you.
Samples? Certainly. Ask NBC Spot Sales!

RYW

Philadelphia’s 50,000 Watt
NBC Affiliate

© VESTINGHOUSE BADIO STATIONS lns

wWOowo

. . KYW +» WBZI.TV

National Representatives, NBC Spot Sales—Except for KEX » For KEX, Free & Peters
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OHN WELLINGTON, formerly of Ruthrauff & Ryan, New York, ap-
pointed a radio and television director of Young & Rubicam Inc.,
New York.

GEORGE M. DENES, formerly of Federal Advertising Agency and
James Thomas Chirurg Co., both of New York, joins the Fred Gardner
Co. Inc., New York, as production manager.

WILLIAM C. LEWELLEN, head of motion picture department of J.
Walter Thompson Co., Los Angeles, transferred to Hollywood office
in that capacity and also as director of public relations of both offices.

BREVOORT WALDEN joins Federal Adv. Inc., New York, as account
executive. Mr. Walden was formerly with Platt-Forbes Inc., also New
York.

WILLIAM H. GRACE named full partner of Calvin D. Wood Adv., San
Francisco, with agency name being changed to WOOD & GRACE Inc.

PETER PIPER, former public relations director, Makelim Assoc., Hol-
lywood, joins Curt Freiberger & Co., Denver, as radio director.

WALTER C. GOTTFRED named production manager at Chicago office
of Roy S. Durstine Agency. He worked previously as promotion manager
for Spiegel Inc. and with Albert Frank & Co., Walgreen Drug Co. and
Muir Drug Chain, Grand Rapids, Mich.

HERB BEAVEN and DON BREYER elected vice presidents of Bris-
acher, Van Norden & Staff, Adv. Engineers, San Francisco. Mr. Beaven
becomes manager of Los Angeles office where he has been an account
executive since 1934 and Mr. Breyer, account executive in Los Angeles
office since 1946, goes to Plans Department there.

B. A. REAVIS joins Federal Advertising Agency Inc., New York, as
account executive. Mr. Reavis was fornierly with Lynn-Fieldhouse and
McCann-Erickson.

JOE BOND, former publicity director, Campbell-Ewald Co. Inc., New
York, and Fletcher D. Richards Inc., New York, appointed publicity di-
rector of Campbell-Ewald’s new New York offices. JUD KINBERG,
former editor of the U. 8. Army Berlin area newspaper Observer, ap-
pointed assistant to Mr. Bond.

ARTHUR KNORR, designer and director of stage shows, has been en-
gaged by Kudner Agency Inc., New York, as consulting production super-
visor of television. His first assignment will be with production staff of
NBC Texaco Star Theatre television hour to assist on all phases of show.

JAMES P. ELLIS, fornier writer and director at MBS, joins New York
staff of Gardner Adv. Co. as assistant to ROLAND MARTINI, vice presi-
dent in charge of radio.

CLIFFORD BOTWAY, formerly radio director of Julian Goss Adv.,
Hartford, and of continuity and production staff of WKNB New Britain,
Conn., joins J. B. Sebrell Adv., Los Angeles, as radio director. Addition
of Mr, Botway to staff in line with agency’s expansion of radio depart-
ment

RICHARD UHL appointed head of television activities in radio depart-
ment of Sullivan, Stauffer, Colwell & Bayles Inc., New York. Mr. Uhl
was formerly with the firm’s Hollywood office.

MARTY HOGAN, well-known radio personality, appointed head of Chi-
cago office of Sawdon Adv. Co. Mr. Hogan will handle all Chicago
radio advertising for agency, including Robert Hall Clothing account.

HERBERT TRUE, former radio director at Watts-Payne Adv., Tulsa,
Okla., has joined Carter Adv. Inc., Kansas City, Mo., as director of radio
and television,

GEORGE C. GALLATI, former Central Division manager of INS, named
to publieity staff of Needham, Louis and Brorby, Chicago. Mr. Gallati
worked in an editorial capacity at INS for 19 years.

JACK CUMMINGS, resigns as production manager of Honig-Cooper
Co., San Francisco, to join Harrington, Whitney & Hurst, that ecity,
as production and traffic manager.

STANTON KRAMER, former publicity man for Warner Bros., has

(Continued on page 40)
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LEKTROLITE Corp., New York (cigarette lighters), is promoting

its new sportsman’s Lektrolite via an extensive campaign. Radio
and television will be used, but details are not yet set. Bermingham,
Castleman & Pierce Inc., New York, is handling account.

CVA Corp. announces, as of Nov. 1, all trade and consumer advertising
for Cresta Blanca Wines will be handled by MecCann-Erickson Inc., San
Francisco.

ARMEN Inc.,, New York (plastic “Keepsake” novelties), appoints Bliss
& Marces Inc.,, New York, to handle its advertising. Series of television
spot commercials on CBS-TV is scheduled.

EDGAR P. LEWIS & SONS, Malden, Mass. (candy manufacturer),
starts 13-week schedule of transeribed musical commercials, minutes
and chain breaks, over eight New England stations, concentrating on four
markets, Boston and Springfield, Mass., Portland, Me., and Providence,
R. L

PEERLESS PEN and PENCIL Co. Inc., appoints LeLand K. Howe Assoc.
Inc., New York, to handle its national radio advertising and promotion
campaign.

PLANKINTON PACKING Co., Milwaukee, Wis., signed contract for
ten minute Sports Roundup program immediately following college and
professional football games broadeast on WTMJ-TV Milwaukee. This
is first time that Plankinton has used television. Agency: Cramer-
Krasselt, same city.

ADMIRAL RADIO & TELEVISION to sponsor Notre Dame home
games on WTMJ-TV Milwaukee, Wis. Four home games to be carried
through facilities of ABC TV network.

COOPER’S Inc., Boston (Cooper’s Shorts), to sponsor six 15-minute
segments of Sherm Feller’s Club Midnight, six days a week, and three
10-minute portions of Sing America Sing, 7:20-7:30 a.m. Mon., Wed. and
Fri. on WEEI Boston. This is firm’s first radio venture.

LIGGETT & MYERS TOBACCO Co., New York (Chesterfields) Sept. 21
started four one-minute film commercials weekly on W6XAO Holly-
wood for 52 weeks. Agency: Newell-Emmett Co., Hollywood.

BRITISH AMERICAN OIL Co., Toronto on Oct. 7 for 23 weeks starts
Vancouver Symphony Pop Concerts on 9 western Trans-Canada net-
work stations, Thurs. 11:30 p.m.-12:15 a.m. Agency is James Lovick
Co., Vancouver.

PECK ADYV. Inc., New York, announces it will start radio campaign for
The Tailored Woman, New York (dress shop).

McDANIEL’S SALES Co., Oakland, Calif. (industrial refrigeration), has
appointed Ad Fried Adv., Oakland, as its agency. Firm plans to use radio.

JAMES J. HARRIS INSURANCE Co., Charlotte, N. C., begins first radio
venture with broadcasts of Central High School football games over
WBT same city.

FOREST LAWN MEMORIAL PARK, Glendale and Los Angeles, Oct. 13
starts half-hour Hollywood Bowl Auditions for 32 weeks on KFI Los
Angeles. Agency: Ruthrauff & Ryan Ine., Hollywood.

ALOHA Network in Hawaiian Islands has been added to lineup of MBS
stations for Leave It to the Girls, sponsored by Continental Pharma-
ceutical Co., Chicago, for Kryon Reducing Tablets. Other MBS outlets
signed last week—WNAC Boston, KVER Albuquerque, WIP Philadel-
phia and WGST Atlanta. Arthur Meyerhoff, Chicago, is agency.

GILLETTE SAFETY RAZOR Co. of Canada Ltd., Montreal (razor
blades), on Oct. 6 brings World Series Baseball Games to 68 Canadian
broadcasting stations, piping in from MBS, 12:45 p.n. to conclusion.
Agency is Maxon Inc.,, New York.

MOLSON’S BREWERY Ltd., Montreal (beer), on Oct 4 renews to March
(Continued on page 42)
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National Representative:

The Scene: Utah Open Golf Tournament at
Fort Douglas Country Club, this year.

The Action: KDYL’s mobile cameras pick
up complete play from the 18th tee to the
18¢th hole. Sixteen staff members of KDYL-
WOGXIS on location to provide the sort of
coverage that brought enthusiastic audience
response all during the four-day tournament.

The Significance: For the first time, a golf
tournament — most difficult of all sports
events to cover—was telecast. Here is another
example of the alert, aggressive approach that
marks KDYL-WGXIS television program-
ming. Itis the sort of timely
and spectacular coverage
that’s making everybody
in Salt Lake City talk about

television!

John Blair & Co.

October 4, 1948 o
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Voice From England
EDITOR, BROADCASTING:

I ve found the “Major Radio
Market Studies” very interesting.
I am| cagerly awaiting the sixth
in the series.

Peter B. Jones
Watford, Hertfordshire
Englaml

Sees School Use
EDITIOR, BROADCASTING:
Manchester College is now ex-
panding its radio department. In
this expansion, I have beeen added
to the speech department to . . .
teach |radio courses and control op-
eratiqns of the campus station,
WMIB (North Manchester, Ind.).
Haying worked in commercial
radio|. . . I know the value of your
publication, BROADCASTING, to
thosel connected with the radio

profession. I am anxious to ac-
|

Open Mike

(Letters are welcomed. The editors reserve the right to use only the
most pertinent portions.)

quaint the many radio enthusiasts
here with your excellent man-
ual. s .

Milton Bohard

Professor of Radio

Manchester College

North Mcmchester, Ind.

*

Spedrum Congestion

EDITOR, BROADCASTING:

In surveying the future pros-
pects of the broadcasting indus-
try . . . this “small station” op-
erator would like to express a few
thoughts . . .

A great many of us invested
heavily in FM in the belief that
what we know as “Standard”
broadcasting was to become a
thing of the past. Now, we awake
to find that the spotlight has been
neatly eclipsed by the new boom
toward television . . .

Now, it appears that there is
not sufficient spectrum space to ac-
commodate all of the television
carriers required . ., . We feel that
FM is good, and that television is
good . . . a way must be found to
relieve spectium congestion . . .

a way to take ‘guess’
of selling in Nashville!

w s I x has proved its sales ability to dozens of
advertisers. And year after year these national, regional
and local sponsors keep getting results they can measure

from WSIX’s 60 BMB counties.

1,321,400% people

in that coverage area spent 5654,888,000 &
last year in retail stores alone. Go after

your share via WSIX,

and WSIX-FM

* Projected from Sales Management,

ABC AFFILIATE -

May, 1948.

S000W -
71,000 W -

980 KC
97.5 MC

National Representative: THE KATZ AGENCY, INC.

WSIX gives you all theee: MARKET, COVERAGE, ECONOMY
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Why not give consideration to
something like this:

1. We want FM to continue.
We'd like to see every town have
an FM station. Due to the short-
range characteristic (under nor-
mal conditions!) of the 100 me
band, together with the weak-
carrier-adjacent-rejection accom-
plished in the FM receiver that
is properly designed, many FM
stations can be successfully allo-
cated without interference.

2. We KNOW that television
will be popular, and of inestimable
public value in such things as
news, education, and in politics.
We also KNOW that it’s EXPEN-
SIVE ... and requires a large pot
of money to keep it going. (How
many programs do you think ecan
be sold in the small market?)

3. To have FM and television,
as both systems are now devised,
we need TWO transmitting sys-
tems, both costly and complicated.

Why would it not be more effi-
cient and more economical to
OMIT the SOUND from the tele-
vision transmitter, using instead
the video signal alone, and use a
regularly assigned FM frequency
for the SOUND? It’s known that
the range of television is very lim-
ited. We know that the lower fre-
quency television channels are
subject to sporadic long-range re-
flection, with consequent greater
liability of offensive disruption of
the pieture. Therefore, why not
move television to the 900-1,000
me range, vrestrict it to video
transmission only, and use a reg-
ular FM channel for the sound?

Consider the program and op-
erational economy: The FM will
usually be running 18 plus hours
daily. The television program only
during limited hours. Why not
program merrily along, via FM-
SOUND, and the separate VIDEO,
so that the listener can enjoy it
either by AUDIO alone, or if he
chooses, by both SOUND and
VIDEO. Both the non-television
consunier, and the owner of a
video set, will receive full enter-
tainment value from the pro-
gram . . .

Would it not be a more simple,
uniform procedure, to allocate FM
channels efficiently with regard to
greatest potential occupancy with-
out the interference of the adja-
cent-channel nature which so sorely
plagues our ‘“standard” channels,
PLUS an automatic providing of
semi-microwave space for the ac-
companying VIDEO channel?

The thoughts expressed herein
may not constitute the solution to
an ever-growing problem. How-
ever, they ARE my views regard-
ing it, and I sincerely invite UN-
BIASED comment . . .

L. D. Clough
General Manager
KLUF Galveston, Tex.

KNOG to Don Lee
KNOG Nogales, Ariz.,, has joined
Don Lee Network as part of Ari-
zona Network. The 250-w station
operates on 1340 ke. Samuel Mar-
cus is owner-manager.

Telecasting
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___dominated by E’/'q/yq/e

Big Aggie’s influence extends over 308 counties (BMB station audience sur-
vey)--The richest agricultural area in the world. Farm folks in these counties
within lowa, Minnesota, Nebraska, North and South Dakota accounted for
$2,680,220,000 in net farm income for 1947 * This bulging bundle of cash
does not include the farm income of Big Aggie's BMB counties in Kansas, Mon-
tana, Wyoming and Canada.

*Copr. 1943, Sales Management Survey of  Let ,Big Aggie sow your odyertising' dollars in this rich major market.
puying Power; further reproduction not  You'll reap a harvest of profitable sales and lasting goodwill. Any Katz
Icens . . .

man can show you that Big Aggie gets results.

A (Cowles Statisu
Affiliated with ABC

570 KC — 5,000 WATTS
SIOUX CITY — YANKTON
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Telestatus

ENGLISH television broad-
casting in the summer of 1948,
two |years after the resump-
tion|of video broadcasts fol-
lowing a seven-year wartime

a Palace on a hilltop
300 feet above sea level
overjooking the northern sub-
of London. .
Here are located the video and
audid transmitters, two studios,
workshops, staff accommodations,
etc., and the 300-foot tower from
which the TV programs are sent
out for a nominal radius of 40
miles! Actually, the BBC reports,
man){ viewers enjoy regular pro-
gram| service at distances of 60
miles| and more.

Like sound broadeasting in
Britalin, video program service is
a BBC monopoly, provided without
benefit of advertising and sup-
ported by license fees paid by set-
owners.

As|of Aug. 1, television receiv-
ing licenses totaled 58,250, with
the dctual number of home video
sets believed to be considerably in
excess of that number. Explana-
tion given for fewer licenses than
TV gets is that the owner of a
sound broadecasting receiver who
purchiases a television set is apt
to wgit until the expiration of his
annual “wireless” license before ap-
plying for a new one for video.
This procrastination is encouraged
by the fact that a TV receiving
license costs $4 a year, twice the
fee flor the aural set. Issuance
of 2,850 TV receiver licenses in
June |and 3,400 in July, however,
gives pmple indication that London-
ers, like inhabitants of U. S. cities
with video program service, want
to hgve it in their own homes
and that the annual $4 license
fee i3 a weak deterrent. British
sets, Incidentally, cost around $200
on the average, being cheaper to
make|than those in the U. S. be-
cause|they have to tune in only one
channel in place of the widely-
separgated 12 channels allocated for
commercial video service in this
country

Slight Variation

Thd BBC Television Service
broadtasts vision on 45 me, sound
on 4l1.6 mec, operating on the
Maregoni-EMI system with a defi-
nition of 405 lines per picture,
interlaced to provide 50 frames a
second. This is somewhat below
the U. S. standard of 525 lines,
interlgced to 60 frames a second.
Obseryers of both systems have
stated|that the British picture com-
pares |favorably with the Ameri-
can, glthough, without a chance
to watch the two systems side-by-
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side, no absolute comparison is pos-
sible.

BBC video programs are broad-
cast daily, including Sundays, both
afternoons and evenings, the
normal schedule including an
hour’s telecast from 3 to 4 p.m. and
an evening program from 8:30 to
10. A demonstration film is broad-
cast from 11 a.m. to noon each
weekday morning for the benefit
of dealers who want to show sets
in operation to prospective buyers.

July BBC video schedule totaled
127 hours and 20 minutes of air
time, including 22 hours of dem-
onstration fllms. Remainder of the
month’s telecasts breaks down into
program categories as follows:

Hrs : Minutes

Children's o 6 : 30
Commentory _______ : 45
Drama _____ —— 39 : 25
Education __ — 6 :55
Musical ____ —— 3 :15
News _________ 8 : 30
Quiz : 30
Sports ______ ... 27 : 30
Variety o _________ 9 : 45
Miscelloneous _____ 2 : 30

That breakdown indicates some
of the differences between British
and American video programming.
Sports, for example, take up the
largest part of television time in
this country while in Britain in
July this type of program ranked
a poor second to dramatic produc-
tions. And it is probable that
sports would rank even lower in
most months as the BBC’s video
schedule in July included 12 hours
of tennis matches from Wimbleton
and 12 hours, 45 minutes, of pick-
ups from the Olympic Games, which
started in London on July 29.

The BBC went all out for its
video, as well as radio, coverage
of the Olympics, assigning a spe-
cial video crew of nearly 100,
including 13 commentators, 13
production men and 60 engi-
neers, to these events. Camera
installations were made both at
Wembly Stadium and the adjoining
pool, with a television interviewing
studic and a control room also
set up on the grounds. Some 15,000
yards of coaxial cable were laid
between the broadeasting center at
Wembly and mid-London, with a
radio link in reserve as a safe-
guard against cable breakdowns.
About 50 hours of video time were
scheduled for the Olympics cover-
age, averaging between three and
four hours a day.

Dramas Rate High

But, despite the emphasis on
sports during the Olympic period,
the video schedule included an hour
and a half of studio programs
daily, particularly dramas, the

most popular type of program with
British audiences and the class
given the most air time by the
BBC television service. These dra-
matic offerings run the full gamut
from homespun comedies to such
high tragedy as Eugene O’Neill’s
“Mourning  Becomes Electra,”
which because of its length was
presented in two installments, the
opening 90 minutes on Sunday,
the concluding 105 minutes on the
following Thursday.

While most dramatic productions
run about an hour and a half,
this is not considered the absolute
maximum if producers feel more
time is needed. James Parish’s
“Distinguished Gathering,” broad-
cast July 8, occupied two hours and
a quarter of air time, from 7:15
to 9:30 p.m. Frequently, the BBC
repeats a play several nights later
for the benefit of those who may
have missed the original telecast.

Space Limitations

Such repeats also serve the use-
ful purpose of providing a pro-
gram without tieing up the limited
studio space for rehersals, a prob-
lem that is just as pressing in
London as over here. The BBC
at present has two television stu-
dios, each measuring 70 feet by
30 feet and 25 feet high. Studio
A has four camera channels; Stu-
dio B has three. Camera rehearsals
are usually possible only for a few
hours before the actual broadcast.

Some of the BBC dramatic pro-
ductions are extremely elaborate
by American video standards. Last
month’s production of “King Lear,”
for instance, called for 17 sets.
One scene, the great hall of
Gloucester’s castle, operated on two
levels, with cameras mounted on
cranes to show scenes in the gallery
overlooking the hall itself. This pro-

ANIMATED PLUGS
Plan ‘New Sound' Commercial
For Willson, Quintet——

A NEW type of commercial fea-
turing Meredith Willson and his

five “talking people” who talk,
sing, hum and emote as one, is
heard on the three programs

sponsored by General Foods, New
York, (Jello) through Young &
Rubicam, New York, which started
Sept. 30.

The device based on a Greek
chorus theme includes in addition
to Mr. Willson, Betty Allen, John
Rarig, Bob Hanlon, Norma Larsen
Zimmer and Mazwell Smith.

The sextet is heard on The
Aldrich Family, Thursday, 8-8:30
p-m. on NBC, on Mr. Ace & Jane
Friday, 8:30-9 p.m. on CBS and
on the Meredith Willson Show,
Wednesday, 10:30-11 p.m. on ABC.

‘BROADCASTING o

(REPORT 27)
BBC TELEVISION—1948
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gram was broadcast in two parts,
each being repeated on two eve-
nings, Part One on Aug. 22 and
25, Part Two on Aug. 29 and Sept.
2.

Stage and screen artists make
frequent appearances in the BBC’s
video productions, but it has been
handicapped in its variety shows
because many of the music hall
performers have contracts prohibit-
ing television appearances.

The BBC film unit prepares two
16-minute newsreels a week, the
Monday edition being repeated on
Wednesday and the Friday edition
being repeated on Saturday. A week-
ly composite edition newsreel is
also broadcast each Saturday from
11 a.m. to noon, replacing the
demonstration film on that morn-
ing. Each evening’s video program
concludes with a 15-minute news-
cast, sound only, broadcast on the
television sound channel. Feature
films of regular motion picture
producers are, for the most part,
not available for video use in
England.

Report on Germany

Noteworthy among July’s non-
dramatic BBC telecasts were a
documentary report on Germany,
filmed by German cameramen un-
der the direction of a BBC docu-
mentary producer and film super-
visor; the Inventors’ Club, a
half-hour program of new inven-
tions displayed and demonstrated
by their inventors; and a cross-
word puzzle program.

While limited to one station at
present, the BBC television service
ultimately expects to cover all the
main cities of the country. Work
has already begun on the first pro-
vincial station at Sutton Coldfield,
near Birmingham, and a contract
has been placed for a radio link
and a special cable to carry pro-
grams from Alexandra Palace to
the new station.

The progress of the BBC’s tele-
vision activity is guided by a tele-
vision advisory committee, headed
by Lord Trefgarne, which makes
recommendations to the Postmaster
General on such matters as extend-
ing the service to other parts of
the country or the adoption of
higher standards. The Postmaster
General’s recent announcement
that the present video standards
would remain in forece for some
years to come [ BROADCASTING, Aug.
30] followed recommendations of
the committee that no change be
made at this time. Committee in-
cludes representatives of the Brit-
ish Treasury, Post Office, Board of
Trade, Ministry of Supply and
Department of Scientific and In-
dustrial Research, as well as the
BBC.

Telecasting



WMmAR

THE SUNPAPERS STATIONS

THE A. S, ABELL COMPANY

Some people might call “Pick” Temple a
hillbilly singer. Actually, Mr. L. Parker Temple
is one of the country’s foremost authorities and
singers of authentic American ballads.

Now appearing regularly in studio pro-
ductions of WMAR-TV, “Pick” Temple brings
televiewers all the robust color of the authentic
ballads this country has made famous.

He has collected hundreds of American folk
songs and has recorded a number of them for
a1e, theLibrary of Congress. ‘“Pick™
Temple has no longing to take
to the open road with a‘‘gittar”

Represented by

BALTIMORE 3, MARYLAND

In Maryland, its WMAR'TV for Authenticity

in hand. He would much rather track down an
old folk song in the musty shelves of the
Folklore Archives of the Library of Congress.

“Pick” plays and sings entirely by ear—as
do most of the famous balladeers. And nothing
makes him happier than to share his fun with
famous old folk songs with WMAR-TV’s

audience.

“Pick” Temple’s folk songs are just one
facet of the selected programming now being
presented by WMAR-TV to the growing
audience throughout the Chesapeake basin—
one of the most productive areas in the nation.

THE KATZ AGENCY, Inc.

500 FIFTH AVENUE - NEW YORK 18, N.Y.
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.Superior Film Programming Every Time, A com-
pletely equipped TV film-projection room by RCA
—one of nearly 10 different combinations now
being delivered to more than 50 television stations
throughout the country.

RCA 35-mm
TY FiLM PROJACTOR

RCA TY
FILM CAMERA

RCA 16.mm TV
FILM PROJECTOR




entire film=-projection rooms,

YOU are looking at a complete film projection
room for a typical small television station—
one of nearly ten different “all-RCA” combina-
tions now being delivered to more than fifty
stations throughout the country.

As reliable and practicable as the projection
room of a modern theatre, this simple, integrated
equipment is designed to handle film program
material of every description—station identifica-
tion slides, newsreels, commercial announcements,
shorts, feature films, cue-ins for live-talent shows,
etc. And one operator can vun it!

All-RCA from floor to ceiling, the installation
includes everything needed to produce bright,
flickerless, dependable television pictures: A TV
film camera; A new 35-mm film projector; A 16-mm
film projector; A multiplexer for using two pro-
jectors with one film camera; and rack-mounting
power supplies, amplifiers, and monitor. Projector
switching for the entire room is under finger-tip
control from the room itself—or from the studio
control room.

The

One Equipment Source ¢

Why the extraordinary acceptance of RCA film
projection cquipment by more than 50 television
stations?

Because all RCA projection units are unificd
and designed to work together in any combina-
tion ... enabling each station to select just the
proper units for its special needs and budgert
Because RCA makes it practical for a station to
start small and add projection units as it grows—
without discarding any of the original equipment.
Because RCA makes everything required in a tele-
vision film-projection room—and accepts complete
responsibility for the over-all performance of the
equipment. Because each station layout is planned
correctly from the start, by television experts who
understand the business thoroughly.

L L] L

No need for expensive experiments with vour
own film-projection room...if you let an RCA
Television Specialist help you with the planning.
Call him. Or write Dept. 19 JA, RCA Engineering
Products, Camden, New Jersey.

of gverything in TW-jg R4

&
.

RCA Multiplexer, Type TP-
9A. Produces uninter-
rupted projection of multi-
reel films with only one
film camera. Complete,
with slide projector for
station breaks, commer-
cials, etc.

RCA 16-mm Film Projector,
Type TP-16A. Popular low-
cost projector. Self-con-
tained. Simple. Low cost.
Enables @ny station to use
the film programming now
available. Produces bril-
liant pictures and high-
quality sound.

RCA Film Camero, Type
TK-20A. A high-contrast
film camera having unu-
sual stability. Itis used with
either 16-mm or 35-mm
film projectors. and slide
projeciors.

RCA 35-mm Film Proiectar,
Type TP-35A. Projects
sharp, flickerless pictures
~—and high-fidelity sound.
Brilliant light output with
negligible heating of film
and Alm gate. Can project
single frames as stills.

TELEVISION. . BROADCAST EQUIPMENT

RADIO CORPORATION of AMERICA

ENGINEERING PRODUCTS DEPARTMENT, CAMDEN.N.J.

In Canado: RCA VICTOR Company Limited, Montreal

RCA Film Camera Monitor
Rack. This is the control
center of the proiection
room. It houses the ampli-
fiers, all necessary rack-
mounted power supplies,
and the kinescope for
viewing the fAlm pictures.



The Greatest Love Story

8 Times More People Listen To WPTF

*WPTF
CAROLINA

In This Market Area Than Nearest Competitor

The greatest love story in Radio Diary history was uncovered by Audience

Surveys, Inc., in their 1948 LISTENER
DIARY STUDY of WPTF's 62 county, 50% or
more day and night BMB coverage.

Here’s the tale of listener devotion in brief:

Listeners prefer WPTF over all competition
at all times. WPTF ranks first in audience in
every single broadcasting quarter-hour from
sign-on to sign-off, seven days a week!

In the evening, WPTF is a 7 to 1 choice
over its nearest competitor, and a 13 to 1 over its
second closest competitor.

'MORE PROOF THAT .

iThe Number One Salesman
'In North Carolina, The South’s
'Number One State, Is . . .

NATIONAL REPRESENTATIVES: FREE & PETERS,

In the daytime, WPTF is a 9 to 1 choice
over its nearest competitor, and a 13 to 1 over its
second ciosest competitor.

For the entire week (day and night)
WPTF is first station by 8 to 1.

Complete details on 1948 LISTENER DIARY
STUDY available from WPTF or FREE &
PETERS, Inc. Findings include sets-in-use, station
ratings, share-of-audience, net weekly audience, andi-
ence flow and composition by quarter-bours.

-WPTF

Raleigh, North Carolina

50,000 watts NBC AFFILIATE

Page 20 | @ October 4, 1948
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By BILL THOMPSON

IF FMA’s pulse is stronger
today, thank a group of FM
practitioners from the hinter-
land who refused to let the
patient die.

Most of the 300 odd mem-
bers who attended FMA’'s
convention last week in Chi-
cago came to town to cash in
their FMA chips, it was said.
They felt they couldn’t carry on
without vigorous support from
certain metropolitan members who
purportedly had let them down.

This majority did not include,
however, a dozen or so seasoned
FM campaigners from such towns
as Fremont, Ohio, Burlington,
N. C., Bridgeton, N. J., Council
Bluffs, Iowa, Ithaca, N. Y., Craw-
fordsville, Ind., Beckley, W. Va,,
Allentown, Pa., Evanston, Ill., and
Oklahoma City. It was men from
these smaller centers—plus Retir-
ing President Everett -L. Dillard
—and Executive Director Bill
Bailey, both from Washington,
D. C., and Treasurer Thomas F.
McNulty, of Baltimore—who were
credited with “saving” FMA.

New Directors Named

The rank and file of the associ-
ation acknowledged its ‘“Main
Street” leadership by electing as
new directors for three-year terms
Matthew H. Bonebrake, KOCY-
FM Oklahoma City; Robert F.
Wolfe, WFRO-FM Fremont, Ohio;
Edward A. Wheeler, WEAW
Evanston, Ill., and Lee McCanne,
vice president of Stromberg-Carl-
son Co., Rochester, N. Y. Frank
Gunther, vice president of REL,
was reelected for a three-year
term, and Marion Claire, WGNB
Chicago, and Morris Novik, Unity
Broadcasting Corp., New York,
for one year each.

The new directors, in turn,
named as president William E.
Ware, KFMX Council Bluffs, and
as vice president E. Z. Jones,
WBBB-FM Burlington, N. C.
Emil J. Hodel, WCFC Beckley,
W. Va,, was reelected secretary,
and Mr. McNulty, treasurer.

Chairman of the resolutions
committee was R. B. Gervan, of
the Rural Radio Network, from
Ithaca, N. Y. This group drafted
15 measures, all of which were
ratified by unanimous vote. Dele-
gates regarded as most important
resolutions placing FMA on rec-
ord as favoring use by stations

BROADCASTING
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duplicating AM and FM programs
of the combination station identi-
fication call letters, a request that
FCC adopt a rule prohibiting the
filing of new applications for FM
facilities by those abandoning
CP’s within the previous two
years, and a recommendation that
FMA be expanded to include as

associate members dealers and
other business organizations.
Following his election, Mr.

Ware said his first act would be
to appoint committees to work
more closely with manufacturers
and newspaper publishers, as well
as a group to look after special
needs of non-commercial stations.
He said the new officers and direc-
tors contemplated no change in
the FMA staff, headed by Execu-
tive Director Bailey.

Hinterland Members Inject Shot in Arm

Mr. Dillard sounded the con-
vention keynote in his opening ad-
dress when he called for a “nar-
rowing of the issues to those prob-
lems which are primarily of in-
terest to FM and on which no one
else can take a’ strong affirmative
stand.”

“FMA is diverting its energies
if it attempts to duplicate or
parallel the trade services of
other organizations,” he declared.
“If we are to continue to serve in
the vigorous promotion of FM, the
membership must chart its course
by defining a clean-cut policy pro-
cedure.”

Picking up the thread where
Mr. Dillard left off, FCC Chair-
man Wayne Coy told a Monday
luncheon session (see separate
story page 23) that the convention

NEW officers of FM Assn. (| to r} are: Thomas F. McNuity, WMCP Baltimore, treas-
urer; E. J, Hodel, WCFC Beckley, W. Va., secretary; William E. Ware, KFMX Council
Bluffs, lowa, president, and E. Z. Jones, WBBM-FM Burlington, N. C., vice president.

“can mark a turning point in FM
—and, as a former member of
FMA, I share your hopes and as-
pirations.”

Reassured by Mr. Coy, the
small-town FMers went into high
gear during the afternoon. State
Senator Elmer Wene of New Jer-
sey, owner of WSNJ-FM Bridge-
ton, lauded the FCC chairman as
“open minded” and said he was
confident he could go to the FCC
in the future and get “the fullest
consideration.” He told how his
station had placed FM receivers in
selected places where large groups
assemble.

D. E. Payne of WELL-FM Bat-
tle Creek, Mich., reported his sta-
tion has inaugurated a plan to ac-
quaint store clerks—*those who do
the selling on the floor”’—with FM.
He observed that most dealers are
FM-educated, whereas the salesmen
are not.

During a discussion of “FM
Complaints,” Mr. Ware disclosed
he pays repairmen to balance FM
sets in homes so that his station
won’t be blamed for imperfect re-
ception. Mr. McNulty said his sta-
tion airs a weekly talk on the
technical side of radio and FM “in
lay language.” J. Frank Knebel,
WFMU Crawfordsville, Ind., said
he puts up the antenna for a deal-
er to insure good reception.

Mr. Wolfe favored doing every-

(Continued on page 22B)

KEYSTONE

Hooper Study Announced

AN AMBITIOUS project to provide Hooper listening area coverage
indexes for the 355 small-market stations of the Keystone Broadecasting
System was announced to BROADCASTING last week by Michael M. Siller-

man, KBS president.

Mr. Sillerman said that C. E.
Hooper Inc. had been engaged to
produce the studies which he de-
scribed as a refinement of BMB
data and a more detailed reflection
of small station influence.

Mr. Sillerman said that until
Mr. Hooper's development of the
listening area coverage index, no
survey that was economically or
physically practical provided de-
tailed measurements that “reached
into the counties.”

The telephone coincidental tech-
nique, for example, was inadequate,
he said, owing to the inaccessibility
of rural homes and the technical
shortcomings of rural telephone
service. The Hooper listening area

e Telecasting

L
coverage index surveys will be
done entirely by postcard ballot.

Pilot studies have already been
completed by Hooper for three
KBS stations, Mr. Sillerman re-
ported, and they have shown vari-
ations in the comparative rank of
stations in given areas from those
in BMB ratings. The studies were
done for KTEM Temple, Tex.;
WEBQ Harrisburg, Ill, and
WAYX Waycross, Ga.

Basis of Choice

KTEM and WEBQ were selected
for the pilot studies because each
is an area where big stations also
are clearly heard, and WAYX was
picked for the reverse reason—

power stations outside its area are
not well received there.

Mr. Sillerman said that KBS
had regarded BMB figures as in-
adequate because the system’s
characteristics tend to favor power-
ful stations.

A big station may rank favor-
ably in BMB figures, for example,
because it carries one show which
gains wide listening, Mr. Siller-
man asserted. That single popular
program may be enough to land
the big station in top BMB order
which is based on once-a-week lis-
tening, he said.

At the same time, a small sta-
tion may be listened -to oftener in
its area, but enjoys no greater
rank on that account in BMB
figures than the big one, he said.

The Hooper listening area cov-

(Continued on page 56)
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PER INQUIRY THREAT 1t come v

ADOQPTION of a program design-
ed to meet the recent surge of per
inquiry and time-chisel offers
[BROADCASTING, Sept. 13, 27] will
be taken up by the NAB Sales
Pragtices Subcommittee, which
meets in Washington Oct. 25-26.

New approach to the problem
will |be sought, possibly calling for
cooperation of sponsors and agen-
cies |in wiping out the practice.
The | full Sales Managers Execu-
tive [Committee meets at the same
time} and may have recommenda-
tion§ for the board’s mid-Novem-
ber meeting.

An agency recognition idea has
been| floating around NAB for
years and has had considerable
suppprt, but never enough to justi-
fy its launching. Pressure on sta-
tiong by free-time interests may
foreq its creation, according to J.
Allenn Brown, NAB assistant di-
rector of broadcast advertising.

Mzx. Brown has written Sales
Practices Subcommittee members
about the growing list of free-time
propesals, reviewing NAB’s offi-
cial stand on the matter and point-
ing tb the interest aroused by pub-
licatipn in BROADCASTING of a list
of companies indulging in the prac-
tice.

Chairman of the subcommittee is
John |A. Kennedy Jr., WHAM Ro-
chester. Other members are John
A, T{oothill, Burn-Smith Co.; J.

Robert Gulick, WGAL Lancaster,
Pa.; fohn M. Outler Jr.,, WSB At-
lantafj Craig Lawrence, WCOP
Bostom.

The free-time and p. i. problems
are expected to come up in sales
discugsions during the three re-
maining NAB district meetings,
the fjrst opening Oect. 4 in Fort
Worth. Maurice B. Mitchell, new
NAB| director of Broadcast Ad-
vertiging, will make the circuit,
taking up sales trends with station
executives.

Foymal opposition to p. i. and
time-chisel schemes centers around
a resplution adopted at the 1946
NAB [convention. Since the resolu-

STR#)TZ WILL ADDRESS
AAAA COUNCIL OCT. 8

A CLOSED management meeting,
centering on agency problems, will
opeh the day-long conference of
the Central Council of the AAAA
Oct. in Chicago’s Blackstone
Hotel.| That evening Sidney N.
Strotz| vice president in charge of
televigion for NBC, will give the
main address, “Let’s Look at Tele-
vision.[’ Fergus Mead, chairman of
the Council and vice president of
the Buchen Co., Chicago, will be
toastmaster.

In the afternoon, after a closed
lunchepn session for the manage-
ment group, an expected 300 agen-
cy people will sit in on a regular
businegs meeting scheduled for
three and one-quarter hours. Dis-
cussior] particulars have not been
disclosed.
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tion appears to need implementing,
judging by the views of many NAB
and industry officials, the Sales
Practice Subcommittee may come
up with a stronger device in time
for NAB board consideration at the
mid-November meetings.

NAB’s position has been weak-
ened by action of its legal depart-
ment in opposing publication by
the association of the names of
firms practicing p. i. and free-time
techniques. This legal stand is
based on fear of damage suits by
those whose names would be used,
it is understood.

Many stations have written
NAB to protest a free-time pro-
posal by Mutual Life Insurance
Co. of New York. The company
has developed a four-page plan to
secure free radio publicity. The
plan was sent to its field force
under the title, “A New Plan for
Local Radio Publicity.”

“The success of the plan, and its
benefit to you in your own com-

munity, will depend largely on
your cooperation,” Gifford B.
Reeves, second vice president, in-
formed Mutual Life field men. The
plan involves a 15-minute dramatic
script on a health topic to be offered
“free of charge” to local radio
stations throughout the country
“for their voluntary use as a pub-
lic educational service.”

The letter continues:

Two things should be borne in mind
in connection with the plan. First.
the Mutual Life will not pay for time
cost. Free time must be given by the
stations. Secondly, because time is do-
nated by the stations. we cannot ex-
pect a ‘“commercial,” but merely a
mention of the company's name at the
beginning and end of each program.
However, this will have a great in-
stitutional value for the company,
because it will keep our name con-
stantly before the public and associates
us with service to the public in the
health field. 3 )

Since many insurance companies
buy radio time, broadcasters point
to the reaction that would come
from insurance advertisers if sta-
tion time were donated to one

company.
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Navy Industrial Assn.
HERBERT H. ROGGE, Westing-
house Electric Corp. vice presi-
dent, has been elected board chair-
man and a trustee of the Navy
Industrial Assn. Frank M. Folsom,
RCA executive vice president, was
elected president of the associa-
tion, and F. R. Lack, Western
Electric vice president, was named
a trustee. Elections were held
during the group’s fifth annual
meeting in New York on Sept. 29.

SPOTLIGHT

NATIONAL Assn. of Radio Sta-
tion Representatives last week be-
gan an industry-wide mailing of
its first promotion on spot radio.
The piece is a crisp, eye-catching,

illustrated book-
I let titled Spot
Broadcasting
Lets You Decide.

Representing
the first concrete,
co-operative pre-
sentation of 25
leading station
representatives
who banded to-
gether last fall
to form the
NARSR, the booklet will go out
in a mailing of 12,600 to agen-
cies, advertisers, timebuyers, FCC,
NAB, college marketing depart-
ments, and “everybody else who
ought to know the story of spot
radio.”

Prepared by O’Brien & Dorrance,
under the direction of T. F. Flana-
gan, NARSR managing director,
the booklet defines spot broadcast-
ing as: “Any use of the nation’s
radio stations by a national adver-
tiser on a selective market basis.”

This NARSR definition is ex-
panded as follows: “It can be a
two hour game . . . a full hour
dance band . . . a half hour mys-
tery drama . . . a quarter hour
news roundup . . . a five minute
weather report . . . a ten word
time signal . . . or a participation
on a homemaker’s program.”

The NARSR booklet takes issue
with the phrase, “average radio
family,” declaring that such a fam-
ily doesn’t exist. Says the NARSR:
“There’s no such thing, if you look

 n

Mr. Flanagan

ON SPQTS Marsk views scope

closely. People have different liv-
ing habits, different buying habits,
different listening habits. And, ac-
cordingly, a single good listening
time for the whole nation is as
non-existent as the Unicorn. Differ-
ences in time zones, climates, oc-
cupations, regional preferences—
all create differences in living pat-
terns. Not only are people different
in different places—but the same
people may be different at different
times of the year. ... There just
isn’t any listening time uniformly
good across the whole country. But
spot broadcasting takes positive
advantage of those very differences
in listening habits.”

The NARSR presentation con-
tinues: “Spot broadcasting lets you
select the markets that are most
likely to want your product. You
can go where the best potential
sales are, make every advertising
dollar score, and never know the
extravagance of waste circulation.
Because . . . spot broadcasting lets
you decide . . .”

Hooper Reports Cited

Hooper city reports are quoted
in the booklet to bolster the
NARSR point that listener reac-
tions vary widely in different lo-
calities. “Jack Benny gets a healthy
26.8 in Des Moines, but in Memphis
he drops to a 13.9. Fibber McGee
rates 34.5 in Seattle. Boston lis-
teners are less entranced, to the
extent of only 18.1. Helen Trent,
on the other hand, rates a solid
8.2 in the Massachusetts capital
against a weak 3.9 in Denver. Mr.
District Attorney earns twice as
big a rating in Atlanta as it does
in Los Angeles . . .”

The booklet also beats the druins
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for local shows in competition with
high-powered network productions.
“Despite the fundamental role of
networks in American broadcast-
ing, we have plentiful proof that
all that glitters is not network.
Almost every market has its lo-
cally-planned shows that earn the
fattest ratings . . . People like
familiar, close-to-home things . . .
and the show keyed to local tastes,
with local personalities, often wins
more friends than the brightest
hotshot originating thousands of
miles away.”

“When properly understood and
intelligently used,” says the
NARSR, “spot broadcasting is one
of the most powerful, flexible and
rewarding methods of advertising
ever developed. In 1947 alone, ac-
cording to BROADCASTING'S Year-
book, some 643 national advertisers
invested over $95,000,000 in spot
broadcasting—and reaped, as di-
rect consequence, many times that
in greater sales.”

The member station representa-
tive firms under whose aegis the
NARSR formed are the following:
Avery-Knodel Inc., John Blair Co.
Inc.,, The Branham Co., Burke,
Kuipers & Mahoney Ine., Capper
Publications Ine., Forjoe & Com-
pany, Free & Peters Inc., The
Friedenberg Agency Inc., Headley-
Reed Co., George P. Hollingbery
Co., The Katz Agency Inc., Loren-
zen & Thompson Inc., McGeehan &
O’'Mara Inc., J. P. McKinney &
Son, Robert Meeker Assoc. Inc.,
John E. Pearson Co., John H.
Perry Assoc., Edward Petry & Co.
Inc.,, Paul H. Raymer Co. Inc.,
Taylor, Borroff & Co. Inc., The
Walker Co., Weed & Company,
Adam J. Young Jr. Ine.

Telecasting
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TEI_EVISIUN FREEZE FCC Action Halted Pending Definite quicy

By RUFUS CRATER

A FREEZE that may last six to nine months or longer was
imposed by FCC on its television licensing and hearing fune-
tions last Thursday, pending a decision on possible changes

in existing video Standards.

Until the question of Standards
and channel-allocation policies is
settled, the Commission said it will
put all present and future appli-
cations for Channels 2 through 13
into its pending files, will sched-
ule no hearings on television ap-
plications, and will decide no cases
already heard [BROADCASTING,
 Sept. 13, 20, 27].

This  “interim  procedure”—
which the Commission made a
part of its formal Rules & Regu-
lations—specifically exempts out-
standing grants and “other tele-
vision authorizations heretofore
issued,” and provides that appli-
cations for modification of exist-
ing licenses or permits “will be
considered on a case-to-case basis”
depending on the extent to which
they might be affected by changes
in Standards.

The freeze order came at a
time when 303 television applica-
tions are pending, 37 stations are
-on the air, and construction per-
mits for 86 others are outstand-
ing. Nine hearings are awaiting

Travers Is Named
Mutual Vice Pres.

LINUS TRAVERS, executive vice
president and general manager
of the Yankee Network, has been
appointed a vice president of
MBS, with special concentration
on program and sales, effective
Nov. 1.

Mr. Travers will remain on the
Yankee Board, which is 20%
stockholder in Mutual, and con-
tinue to represent Yankee on the
Mutual Board. The Yankee Net-
work has just completed renewal
of its affiliation with Mutual.

Mr. TRAVERS
BROADCASTING o

.

decision, including the San Fran-
cisco case in which one question
is whether Paramount Pictures
controls Allen B. DuMont Labs.
Chairman Wayne Coy said even
settlement of the Paramount-Du-
Mont question was “stopped” by
the freeze.

The importance which FCC at-
tached to its move was indicated
by the method of its announcement
—a news conference, first of its
sort in several years, in which
Chairman Coy explained the back-
ground and implications to general
news as well as trade reporters.
The major purpose, obviously, was
to avoid panicking the public.

Chairman Coy carefully under-
took to scotch fears of early aban-
donment of television’s 12 VHF
channels by pointing out that the
Commission would not show its
present concern about VHF stand-
ards if it planned to drop the
band in the near future. But he
refused to be jockeyed into say-
ing that these 12 channels will
be television’s forever. Nobody,
he declared, can properly say that
any given service will always re-
tain its present spectrum location.
. He did feel that manufacturers,
broadcasters, and present and po-
tential set - owners can proceed
without fear.

He also felt, personally, that
it would be difficult for FCC to
force an existing permittee to
push construction during the freeze
period if the permittee felt it de-
sirable to await developments.

Mr. Coy made clear that FCC
intends to provide more space
for television—in the 475-890 mc
band. But he did not know whether
it can be done now or not. The
Commission, he said, has had no
chance to study or discuss the data
collected in its high-band hearing
two weeks ago [BROADCASTING,
Sept. 27].

Sees No Effect

He said the outcome of the VHF
studies won’t “necessarily” wait
for the UHF decision.

He regarded the two proceedings
as separate, but conceded that
downstairs channel allocations
might well be affected if the Com-
mission knew definitely that ad-
ditional channels could be allocated
now in the upstairs area. If it
were known that upstairs channels
won’t be available, he added, FCC
might be “pushed” into consider-
ing a downstairs channel allocation
system which would put emphasis
on number of stations.

He recalled that the high-band
hearing produced broad agreement
that the UHF band can be used,
but disagreement over the method
of use.

The duration of the freeze, Mr.
Coy reiterated, is “very difficult”
to predict since it depends on
studies and decisions yet to be

made. He noted that at the FCC-
industry conference a few weeks
ago he estimated six or nine
months might be needed to com-
plete a revision of the Rules and
Standards [BROADCASTING, Sept.
20].

It is a possibility, he reiterated,

(Continued on page 57)
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FCC’s rule establishing a freeze
on television licensing:

Pending further consideration of the
issues in Docket Nos. 8975 and 8736
{issues relating to engineering Stand-
ards], requests for television authori-
zations on Channels 2 through 13 will
be considered In accordance with the
following procedure:

(a) Applications pending before the
Commission and those hereafter flled
for permits to construct television sta-
tions on Channels 2 through 13 will
not be acted upon by the Commission
but will be placed in the pending files.

(b) Applications pending before the
Commission and those hereafter filed
for modification of existing permits
or licenses will be considered on a case-
to-case basis and Commission sction
thereon will depend on the extent to
which they are affected by the issues
to be resolved in the proceedings bear-
ing Docket Nos. 8975 and 8736.

(¢) No hearing dates will be sched-
uled with respect to applications for
construction permits which have been
designated for hearing, and in cases in
which hearings have been commenced
or completed but decisions have not
been issued, no further action will
be taken.

(d) This procedure does not apply
to construction permits or other tele-
vision authorizations heretofore issued
by the Commission.

N Y e

PREPAREDNESS

NERVE-RACKING

Conversion Plans Rushed

international relations last week were driving

government and industry groups into lightning action to prepare the
communications industry for rapid conversion to war production in

the event of an emergency.

While government spokesmen
bridled their tongues enough to
avoid the label of “alarmists,” the
language they used to describe the
Berlin situation was, by no stretch
of the imagination, comforting.
Evidence of intensified activities
to prepare the communications in-
dustry for any contingency was
manifested in many government
and industry activities.

Already American factories have
commenced to pour out a stream of
equipment authorized in the Armed
Forces 315 billion budget for fiscal
1949. The military might of the
nation is steadily growing to back
up a stiffening foreign policy.

Wednesday Meeting

Arthur M. Hill, chairman of the
National Security Resources Board,
outlined plans for industrial mobili-
zation last Wednesday when he ap-
peared before the Navy Industrial
Assn. in New York. The organiza-
tion had, itself, concerned itself

Telecasting

with international developments
and had an emergency plan to
offer.

Mobilization study by Radio
Mfrs. Assn, is the first industry-
wide program to coordinate pro-
duction of a whole industry with
current mobilization plans, the as-
sociation was told.

W. A. McDonald, Hazeltine Elec-
tronics Corp., explained details of
the radio industry’s project.

Herbert H. Rogge, Westinghouse
Electric Corp., and Frank M. Fol-
som, RCA-Victor, were elected
chairman of the board and presi-
dent, respectively, of the Navy
association.

The work of the NSRB, Mr. Hill
said, is fundamentally based on
military requirements flowing from
a strategic plan evolved by the
Joint Chiefs of Staff.

Included in these plans are data
to be translated by NSRB into
“ghost orders” to be filled imme-

diately by the communications in-
dustry should war come [BROAD-
CASTING, Sept. 27].

As its first step the NSRB has
already issued 100,000 orders for
machine tools and immediately
turned its attention to communi-
cations.

It is presently engaged in study-
ing the military’s master plan and
surveys of electronics and com-
munications plants in order to
draft its next batch of ‘“ghost or-
ders” for electronics and communi-
cations equipment. These are ex-
pected to be placed within several
weeks.

Elaborate plans have been
drawn up by the National Muni-
tions Board, advising officials of
some 17,500 industrial plants what
they will be called upon to pro-
duce in the event of war. Among
these plants are some of the 200
producing electrical and communi-
cations parts or smaller finished
products and 400 manufacturing
larger finished communications
items.

“An emergency,” Mr. Hill de-

(Continued on page 58)
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AT FMA SESSIONS (I to r}: Left photo, Kolin Hager, SESAC Inc.; Gene O'Fallon,
manager of KFEL-FM Denver; Frank Bishop, managing director, KFEL-FM. Middle
pholq, Thomas F. McNulty, chairman of FMA's RMA liaison committee; Lee McCanne,
vice |president, Stromberg-Carlson Co.; David Taft, general manager, WCTS Cin-

|
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FMA Speedup

{Continued from page 21)
thing possible to help listeners
get good reception, but noted that
“automobiles, refrigerators and
adding machines fall apart, too.”
He related that his station and
othel FM outlets in that vieinity
“have filled northern Ohio stadi-
ums |to capacity during the past
season and no longer have to pay
broadcast fees formerly required.”

Mr. Wolfe said WFRO Fremont
has sold the fall elections to two
spon;ors at $125 each.

Edward Breen, KFMY Fort
Dodgg, Iowa, called on members
with AM stations to “start pound-
ing the desks in your markets and
give put the news that FM’s real-
ly got something.”

Sa:;\j Duplicating Was Mistake

“Wee made a mistake when we
started duplicating AM on FM,”
he confessed. “Now we’re back-
tracking to give local people in
towng 40 miles away something
they can’t get on AM.”

Pufting FM sets in strategic
crossyoads stores in rural areas is
payinrk off for WCEC (FM) Rocky
Mount, N. C., Josh L. Horne, own-
er of|the station, reported. “Doz-
ens of our rural residents recently
have found out for the first time
that FM performs during thunder-
storms,” he said. Mr. Horne also
revealed that because of a short-
age af school music teachers in

TAKING

time out during FMA's annual
convention last week in Chicago were

pesonaljties from the inventive, station

and regulatory fields. L to r: Dr. Edwin

Armstrong, FM inventor and lifetime mem-

ber of FM Assn.; Marion Claire, director

of WGNB, “Chicago Tribune' outlet, and

convention chairman, and Wayne Coy,
| FCC choirman.
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cinnati; Ben Strouse, general manager, WWDC-FM Washington. Right photo, Miller

McClintock, Communications Research Corp.; Everett L. Dillard, retiring president of

FMA; William E. Ware, general manager, KFMX, Council Bluffs, lowa, newly-elected
president of the FM group.

his area, 28 M sets are carrying
music lessons by air.

Robert French, WVKO Colum-
bus, advocated that FMers “beat
AM at their own game’” by getting
a better staff and giving better
programming to parallel FM’s
better reception.

The convention reached a cli-
max Tuesday noon after an in-
spiring address by Stromberg-
Carlson’s Lee McCanne. Treasurer
McNulty chose this occasion to
make an appeal for FMA funds, as
the organization now has a $5,000
deficit. During the last minutes of
the luncheon session and the re-
mainder of the afternoon, Mr. Mec-
Nulty took in nearly $4,800 in
pledges for back dues, advance pay-
ments to 1952, and a few cash
donations.

Speaking as a representative of
the RMA, Mr. McCanne declared
“it is only good business to make
FM a big business in 1949.”

“Will the radio industry, which
produced over 20 million sets of
all kinds in 1947 and has produced
9,363,854 sets of all kinds in the
first eight months of 1948, be con-
tent to shrink its production to a
mere 1,600,000 TV sets in 1949 as
has been estimated by the better-
informed statisticians, plus a few
million radios under $25, and port-
abel sets, and auto radios?” he
asked. “The answer is no. That
would be a calamity. That would
be a colossal drop in employment
and use of machine load capacity.”

Half Million Sets Monthly

Mr. McCanne said the manufac-
turers may be expected to turn
their energies in some other di-
rection and “FM radios will be
produced and promoted by com-
panies that never seriously pro-
moted FM before.” The radio man-
ufacturing industry could turn out
up to half a million FM sets a
month in 1949 and all the AM sets
it can sell as well as all the FM
sets it will have tubes for “with-
out overstraining its capacity,”
he claimed.

Television production, he said, is
limited by the bottleneck in blow-
ing glass, settling the phosphores-
cent chemicals and high vacuum
pumping and sealing of cathode
ray tubes. There will definitely be
a shortage of these tubes until

after Christmas, he predicted.

“It is not just up to the manu-
facturers to do the promoting of
FM radios, however,” he asserted.
“The manufacturer, in a highly
competitive business with little or
no profit, has done his part of the
job when he delivers a good in-
strument for hearing your pro-
grams and sells it for low prices.”

He suggested that FM broadecast-
ers “really go to work to promote
the reliable service coverage day
or night, winter or summer, that
you give to your audience, plus
freedom from summertime thun-
derstorm statie, and you can go a
long way to make FM big busi-
ness.”

“I am convinced that we have
underestimated the suburban and
rural regional market being de-
veloped by FM stations, some of
them beyond telephone lines and
hard to survey,” he added.

FM Can’t Be ‘Jammed’

He also noted that FM is the
only service “that can’t be jammed
by an enemy if another war should
come.”

Sparks nearly flew in the con-
vention chambers through the
afternoon when Arthur H. Hayes,
general manager of WCBS-FM,
New York, challenged remarks
made by John V. L. Hogan, presi-
dent of Radio Inventions Inc., that
FM station men should have em-
braced facsimile “because the
printed word makes a more last-
ing impression.”

Mr. Hayes asked the speaker if
he was not aware that such a
statement was contrary to what
broadcasting researchers had been
proving “all these years.” Mr.
Hogan replied there was an equal
volume of research to substantiate
his view.

Ensuing speeches in support of
facsimile were made by Albert
Zugsmith, executive vice president
of Smith-Davis Corp., New York,
Timothy J. Sullivan, facsimile edi-
tor of the Miami Herald, and
Elliott Crooks, vice president of
Radio Inventions. Mr. Sullivan said
the Miami Herald’s experiments
with faesimile prove that ‘“most
people want stocks, sports, top lo-
cal, state and national news, and
spot news photos as fast as they
can get them.”

Mr. Crooks gave detailed ac-
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counting figures on how an FM
station owner in an average size
town could net $825 weekly on an
investment of $20,885 if he sold
small ads on each page of a four-
page facsimile publication at $15
each with five editions a day. Equip-
ment would consist of two scanners
and 17 recorders—two for the sta-
tion and 15 to be rented at $5
weekly to stores, banks, schools,
fraternal organizations, cafes and
the like.

Banquet Session

At the annual FMA banquet
Tuesday evening, Dr. Edwin H.
Armstrong, inventor of FM, re-
called early setbacks, adding that
“adversity is what makes a man,
as well as an industry.” He harked
back to his “ten years of court
battles to prove I had invented
something which others denied me.”

“If I had to bet my last dollar
on FM, I'd do it,” he declared,

Miller McClintock, chairman of
the board of Communications Re-
search Corp, and a former presi-
dent of Mutual, described FMA’s
members as ‘“‘pioneers willing to
take hazards, who believe and have
faith.”

“FM will replace AM as a normal
sequence,” he asserted. “Those
who say FM is dead are people
with a futile purpose.”

A feature of the banquet ses-
sion was the reception through
WEAW Evanston of the first
coast-to-coast recording of a broad-
cast by the U. S. Air Force Band,
transmitted by magnetic tape re-
cording and released by several
FM stations simultaneously on a
transcontinental basis.

The final day of the convention
was devoted to technical discus-
sion, a brief session on “FM Pro-
gramming” and presentation of
awards to winers in several recent
FMA contests. Station promotion
awards went to WHFM Rochester,
N. Y., and WPJB Providence. Hon-
orable mentions were awarded to
WIZZ Wilkes-Barre, Pa., and
WFRO Fremont, Ohio.

Willard to Speak

A. D. WILLARD Jr.,, NAB ex-
ecutive vice president, will address
the Oct. 5 meeting of the Pitts-
burgh Radio & Television Club to
be held at the Sheraton Hotel, that
city. His subject: “New Horizons.”

Telecasting
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TRANSIT FM

Bright Future Predicted by Taft

By ED KEYS
TRANSIT-CASTING has outgrown its rompers and is hanging out
its own shingle as a full-fledged radio advertising medium as various
factions scramble for a predominant position in the promising new field.
Hulbert Taft Jr., president of Transit Radio Inc., revealed last Tues-

day in an address before the FM
Assn. in Chicago that operations
have expanded to such a degree
that the firm was preparing to
strenuously pursue its role as
national representative of sub-
seribing stations. Mr. Taft an-
nounced that national representa-
tive offices were scheduled to be
established in New York City last
weekend and in Chicago within a
month.

Myr. Taft confirmed reports
[BROADCASTING, June 28] that
overtures had been made to amal-
gamate car card advertising con-
cerns with Transit Radio Inc.
Both mediums have made some
concessions in certain markets,
but major merger negotiations ap-
pear to have completely broken
down. Car card operators purport-
edly will soon attempt to invade
the transit FM field. A represen-

[ W W kT

FMA Resolutions
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THE ASSOCIATION
adopted these resolutions:

Placing it on record as favoring use
by stations duplicating AM and FM
programs of the combination station
identification call letters.

Deploring the fact that some TV
sets are advertised as possessing FM
reception facilities while in reality
they are simply using a fundamental
FM circuit required to receive telecasts.
(*“This makes it increasingly difficult
for reputable manufacturers to ma.rke‘t

unanimously

%
Lo

tative of the car card medium is
alleged to have asked delegates at
a recent transportation convention
to defer acceptance of contraets un-
til they see a set with a new fea-
ture, now under development.

Some FM stations are proceed-
ing independently to negotiate for
contracts with transit firms in
their cities.

Visions of a multi-million dol-
lar radio advertising industry
[BROADCASTING, Feb. 23] have not
been ignored by equipment manu-
facturers either. General Electric
Co. last week announced it has
developed a new FM receiver, es-
pecially designed for installation
on busses (See story page 66).

Contract Reported

Transit Radio has no intentions
of lagging behind in the production
of receiver sets and related equip-
ment, however. The firm reportedly
has contracted with another large
radio manufacturer for mass pro-
duction of the sets.

Following the lead of Cincinnati,
Wilkes-Barre and Houston, the
city of St. Louis recently became
the fourth major U. 8. city to
adopt radio-equipped busses as a
passenger bonus.

Cooperating stations in cities
where negotiations have been suc-
cessfully concluded are: WCTS
(FM) Cincinnati, WIZZ (FM)
Wilkes-Barre, KPRC-FM Houston

and KXOK.FM St. Louis.
Already hundreds of receiving
sets have been installed on busses
and streetcars in the four cities
and hundreds inore are being in-
stalled or will be at a later date.
Mr. Taft disclosed that test
receivers have been placed by
Transit Radio in New York, Phila-
delphia, Seattle, Indianapolis and
several other cities. Public re-

. action to the Transit Radio service

has been tested in-a number of
other cities where more than 90%
of those polled have expressed
the hope that permanent installa-
tions will be made. WJJD Chicago
is also believed to be vitally in-
terested in transit FM.

Contract negotiations are well
advanced in Washington, Balti-
more, Cleveland, Indianapolis and
other major markets, Mr. Taft said.
Some of these negotiations pur-
portedly are nearly to the “sign-
ing” stage, informed sources say.

Mr. Taft, in an accounting of
WCTS's operations, transmitted a
ray of hope to FM station oper-
ators thrashing about in the red
ink.

“Station costs will obviously run
considerably higher than in oper-
ating a duplicated FM,” Mr. Taft
decared. “In the first place the
station must be on the air a full
broadcast day. It must pay fran-
chise fees to its transit company,
and it must employ a maintenance
crew adequate to keep its receiv-
ers in good working order.

“Complete station costs of WCTS
last month were approximately

(Continued on page 66)

products which do offer well engi
circuits in their TV sets.”)

Urging FCC to adopt a rule prohibit-
ing the filing-of a new application for
FM facilities by any person or corpora-
tion who has, within the previous two
years, abandoned an FM construction
permit.

Favoring expansion of FMA’s mem-
bership to include as associate mem-
bers, dealers and other business organi-
zations and individuals “at rates low
enough to be attractive.”

Urging RMA to accelerate its efforts
to encourage all manufacturers to use
a uniform method of identifying sta-
tions by megacycles only to avoid con-
fusion in the minds of the Public.

Recommending that FMA members
individually write to their representa-
tives in Congress urging them to re-
quest the Census Bureau to include in
the 1950 census questionnaires informa-
tion concerning the number of AM,
FM and TV sets in the U. 8.

Directing the FMA liaison committee
to discuss with RMA the establishment
of minimum standards for FM receivers
“sop that the full capabilities of FM
broadcasting may be made available to
the entire listening public.”

‘Commending FCC for ‘‘diligently re-
quiring FM broadcasters to reach their
full power as quickly as possible.”

Urging FM broadcasters to expand
their programming day to their pro-
jected maximum as quickly as possible,
making full development of FM service
available to listeners.

Requesting FCC to continue authori-
zation for use of the 152 mc band
for ST purposes “as this has been of
considerable benefit to broadcasters.”
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FM APPRAISAL

FMA Gets AAAA
Reactions

DELEGATES to the FMA convention in Chicago last week were told
exactly what advertising agency executives and timebuyers think of
FM—with no punches pulled—by Kenneth Godfrey, director of media
of the American Assn. of Advertising Agencies. Speaking at the Tuesday

morning session, Mr. Godfrey dis-
closed answers to a questionnaire
recently sent to 76 agencies and
which drew 48 replies. The survey,
a “homespun affair without scien-
tific twists,” covered a fair repre-
sentation of all geographical sec-
tions of the country and included
agencies of various sizes from the
very largest down to several which
handle mostly regional business in
areas where FM might have spe-
cial advantages. The respondents
turned out to be almost evenly
distributed between large, medium
and small agencies—an “extremely
significant” group with combined
billing of an estimated $500,000,~
000.

To the question: “Are you now
buying time on FM stations or
network, have you bought any time
within the last year, and do you
expect to have occasion to buy
FM time in the near future?’—

Telecasting

only three said they were currently
buying FM time, and one men-
tioned buying storecasts. Four said

- they expect. to be buyers in the

“foreseeable future”; eight said
they had bought time within the
past year; and two answered in
the affirmative across the board.
Fourteen said ‘“yes” to the ques-
tion: “In developing station list
for clients, do you consider both
FM and AM?” Eleven said they re-
gard FM as a medium distinet
from AM and 28 said they did not.
One timebuyer in one of the
largest New York agencies de-
clared that “AM and FM are re-
garded as ‘radioc’—and radio is
bought on the basis of the best
availabilities to reach listeners at
the lowest cost.” This same time-
buyer told Mr. Godfrey personally
(Continued on page 68)

Broaden FM Ruradl
Service, Coy Asks

FCC Chairman Tells FMA Meet
Of Opportunity at Hand

NINETY PER CENT of the na-
tion’s AM stations would serve the
public better with FM rather than
regional and local AM channels,
FCC Chairman Wayne Coy told
the FMA convention last Monday
in Chicago.

After tantalizing a luncheon
audience of more than 300 FM-ers
with a progress report on tele-
vision, Mr. Coy said this only set
the stage for what he had to say .
about FM competing with “that
diabolical, fiendish screen that
produces many things—sometimes
nausea.” .

“Every measure will be taken
by the FCC to insure a truly com-
petitive TV,” he declared. “The best
planning of which the Commission
is capable is going into it. But
sound radio can meet this compe-
tition by improving its service.”

The FCC chairman noted that
20,000,000 listeners in rural areas
“have next to no service at all at
night.” He urged that FM station
men pay more attention to the
needs of rural residents who are
getting inadequate signals, rather
than try to cut in on those with
good AM reception. He took the
position there is room for all types
of broadcasting—FM, AM; and
TV—but pointed out that AM gen-
erally is not doing a good job
reaching the “open spaces”; that
television will not be a strong com-
petitor under present inadequate
allocations; so FM’s opportunity
is at hand.

Recognizing that manufacturers
have an important role to play in
producing “FM-only” sets, Mr.
Coy nevertheless called the FM
broadeaster the “real kingpin.”

“He should develop his station
as rapidly as possible, and do an
adequate job of informing the pub-
lic as to FM’s present potentiali-
ties,” said the chairman. “The fel-
low with a CP should build with-
out delay. I have no blueprint for-
FM’s future, but the future of
broadcasting is uncertain, for that
matter.”

Mr. Coy made passing reference
to facsimile’s relation to FM.
“With facsimile here; every oné of
you FM-ers may become newspa-
per publishers. Your FM channel
now can do double duty,” he said.

In answer to a question from the
floor, he said he believed dunlica-
tion of AM programs on FM “is
good for broadcasting as a whole
and to the advantage of both
broadcaster and listener.”

At the outset, Mr. Coy said the
impact of television will be “ter-
rific.” He noted that 37 TV sta-
tions are on the air presently, but
predicted between 300 and 400 sta-
tions would reach 70,000,000 view-
ers within two years. He reported
TV set production has reached 16,-
000 weekly. Nearly 3 million AM
and TV sets incorporate FM, he
added.
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FCC HEARING AGENDA

A NEW long-term FCC hear-
ing calendar, fixing hearings
on 238 AM and FM applica-
tions| between Oct. 18 and
June| 6, was issued by the
Commission last Wednesday
[CLosED CIRCUIT, Sept. 27].

In| keeping with FCC’s
status quo policy with respect
to television applications (see
story, page 22A) no video haer-
ings *re scheduled. But the cal-
endar | is arranged so that these
could be commenced about Jan.
15 if| it then seems desirable.
Video | hearings normally are held
in the field rather than in Wash-
ington; only a half-dozen AM or
FM Teld hearings are scheduled
after |mid-January.

NBC and ABC Sell

Election Coverage

Chevrolet Will Be NBC Sponsor;
Kaiser-Frazer on ABC
(Also see story page 84)

ABC |AND NBC last week sold
their radio network coverage of
election returns Nov. 2, making
sponsarship of the election cover-
age urlanimous among the four ma-
jor nefworks.

Thi1 marks the first time that

any of|the national chains has made
election returns available for spon-
sorship. CBS and MBS earlier an-
nounced the sale of their coverage
to Nash Motor Co. and Curtis Pub-
hshmg Co., respectively.

Kaiger - Frazer Corp., Detroit,
throu Morris F. Swaney Co.,
Chicago, bought sponsorship of
the rdturns on ABC’s radio net-
work beginning at 7 p.m. Nov. 2
and continuing through the eve-
ning. |The same company earlier
had signed to sponsor the returns
on ABC’s East and Midwest tele-
vision | networks. The total price
was reported at $125,000.

Chevrolet Motors Division of
Generzl Motors Corp., Detroit,
and Chevrolet dealers, through
Campbell-Ewald Co., Inc., Detroit,
bought| the returns on NBC, be-
ginning at 8 p.m. Nov. 2 and run-
ning as late as there is any doubt
as -to the outcome. Although no
official |figure was released, it was
understood the price paid by
Chevrdlet for the time and ex-
pense pf news coverage would be
slightly more than $100,000.

NB(i,'n it was learned, first of-
fered the returns to all of its reg-
ular Tuesday night sponsors, but
since not all of them agreed to
the plan, the network decided to
solicit |(a single sponsor for the
whole gvening.

TV fin Senate Building
AUDITORIUM for television and
sound | broadcasts, as well as
movies, will be included in a new
seven-story $21,000,000 Senate Of-
fice Bldg. to be built in Washing-
ton.
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238 Applications Assigned

Recognizing the ‘“possibility”
that the four-year-old clear-chan-
nel proceeding may produce a deci-
sion in the next few months,
FCC scheduled hearings on several
cases which heretofore have been

continued “indefinitely” because
of a tie-in with the clear-chan-
nel result. The Commission also
recognized that the clear-channel
case may not be decided in the near
future; related hearings will be

ALPHABETICAL listing shows (in order) applicant, docket number in parentheses,
type of service involved (frequency given in AM cases), hearing date, and loca-
tion of hearing.
Symbols are: AL-assignment of license; AP-assignment of permit; L-license;
BS-order to show cause; FM-frequency modulation; ML-modification of license;
MP-modification of permit; PED-non-commercial education FM; R-renewal; TC-
transfer of control.

P T N N N N N PN i N N e i

Airtone Co., S8anta Ana, Calif., (8110), 850 kc, Jan. 10,
Alrwaves Inc (WJoc), Jamestown N. Y., (9105), 1410 kc May 2,

Albuquerque Bcestg. Co. (KOB), Albuquerque. N. M,

C.
), Dec. 15 Pield.

(8044
Allentown Bcestg. Co. (WKAP), Allentown, Penna, (9132), 1320 kc, Apr. 4, D. C.

American Bestg. Co. (KGO), San Franclsco, Cnlu’, (8011), 810 kc,
Anderson Bestg. Co. Inc., Anderson, S. C.,

Andrews, L. W,

Dec 13, D. C.
(7793), 1070 kc, Feb. 3

Inc., Davenport Towa, (8994) FM, Nov. 22, D.
Antelope Bestg. Co. Inc., Lancaster, Calif.,
Antelope Valley Bcstg. 00. Inc., Lancaster, Calif., (8847), 1340

(8848), 1340 kc, Dec. 'e Fleld.
kc. Dec. 6, Field.

Astoria Bestg. Co. (KAST), Astoria, Ore., (9002), 1370 k¢, May 5, D. C

Atlantic Bestg. Co., New York, N. Y., (8055),

Balboa Radio Corp. (KLIK), 8an Diego, Calif.,
Baltimore, Louis G. (WBRE). Wilkes-Barre, Penm, (91
., (8410), 900 ke, Apr. 14,

Bastrop Bestg. Co., Bastrop, La,

FM, Dec. 13, Fleld.

(81186), 1450 ke, Dec. 2, Fleld.
). 1340 ke, Apr. 4, D. C.

Baylor Univ. (KW'BU), Houston, Texas, (9087), 1030 kc, Ma.r 7 D. C.
Beacon Bestg. Co., Boston, Mase, (8731). FM, Nov. 29, Fleld

Beatrice Bestg. Co Beatrice, Neb.,
Belvedere Bestg. ca Baltimore, Md

(8930), 1450 kc, Oct. 20, Fleld.
(8996), 1

400 ke, Oct. 18 Fleld.

Benlee Bcestg. Co., Patchogue, N. Y. (86'[3). 1580 ke, Apr 18, D. C.

Berks Bostg. Co. (1

WEEU), Reading, Penna., (7339), 850 kc, Oct. 21, D. C.

Bessemer Bcestg. Co., Bessemer, Ala., (8526), 1450 ke, Jan. 20, Field

The Bible Inst. of L A., Inc., Lios Angeles, Calif.,
(8880), 1490 kc, Nov. 24, Flel

Big Sandy Bestg. Co., Palntsvnle, Ky.,

(90’13), PED Dec 9, Fleld.

Blue Valley Bcstg Co Beatrice, Neb., (8929), 1450 kc. Oct. 20, Fiel ld

Bluff City Bestg. Co., Ltd. (WDIA)
Boston Radio Co. Iuc Boston, Mass.,

, Memphis, Tenn.,
(8733), FM, Nov. 29, Fleld.

(8879), 1240 ke, Jan. 26. Field.

Braden, Paul F. (WPFD) Mlddletown Ohio, (9118) 910 ke, Feb. 10, D. C.
Brown, Kenyon, Tulsa, Oklashoma, (9066) 1340 kc, Nov. 22, Field.

Brunswick-Island Bestg.

Brun.swlck Ga., (8587), 1340 k¢, Oct. 27, Field.

Bunker Hill Bestg. Co., Bunker Hill, Mass., 1), FM, 1d.

Burlington-Graham Bcstg Co. (WFNS). Burllngton, N. C.
C.

Nov. 29, Fiel
(8779). 1150 ke, Apr.

(Continued on page 72)

continued indefinitely again if the
decision is not out at least three
weeks before the scheduled hear-
ing date.

The same procedure will be fol-
lowed in the case of other hearings
which are scheduled but whose
outcome depends on other pending
matters, such as the pendency of
petitions for reconsideration and
grant without hearing.

More Time Allowed

The new calendar is longer,
chronologically, but otherwise is
shorter than the last one, issued
a year ago [BROADCASTING, Oct.
6, 1947]. At that time the schedule
provided for 188 hearings from late

October to mid-April involving
346 applications (including tele-
vision). The present calendar,

running from late October to
early June, provides for 149 hear-
ings on 238 applications. It in-
cludes all AM and FM applica-
tions which had been designated
for hearing before Sept. 1.

Field hearings, for the most
part, will be held in the cities where
operation is proposed. If two or
more cities are involved in the
same proceeding, hearings will
be held in the various cities, in the
order listed, on the date scheduled.
In hearings held in Washington,
applications will be heard in order
of docket numbers, starting with
the lowest.

The alphabetical arrangement
of the calendar is listed at left.

IDEAS TO GERMANY

SIX GERMAN radio officials,
brought to this country by the
Rockefeller Foundation to study
American broadcasting policies and
methods, are returning to Germany
to institute at least three Ameri-
can types of programs, the docu-
mentary, the farm-entertainment
show-—and the quiz show, the
group told BROADCASTING last week.

Rudolph Didezuhn, literary edi-
tor of Radic Munich in the Ameri-
can Zone, expressing the reaction
of the entire group, described the
technique of the American docu-
mentary as ‘““fresh and original.”
He intends to introduce this type
show to Germany.

In discussing farm programs,
Otto Herr, chief of Political De-
partment and a commentator with
Radio Frankfort, American Zone,
told BROADCASTING that he fore-
saw great popularity for the tech-
nique in Germany. He proposes
immediately to inaugurate such a
program on Radio Frankfurt,
modelled in the main after the
Noontime Neighbors show on WSM
Nashville.

The controversial “quiz show”
met no controversy among the Ger-
man broadcasters.

Horst Scharfenberg, deputy pro-

gram director of Radio Baden-
Baden in the French Zone, said
he was greatly taken with the
format and intended, along with
the others, to champion such pro-
grams in the Reich. Indiscrim-
inately, he included audience par-
ticipation shows along with “such
quizzes as Information Please in his
list of preferences.

Unanimity ceased among the
the group, however, at the mention
of commercials. Mr. Herr agreed
that the American system had the
advantage of securing “superior
talent and high level production,”
but he observed that he “didn’t like
having news interrupted by ad-
vertising.”

Commercials Not Objectionable

Hans Westerman, Youth De-
partment chief, Radio Bremen, in
the American Zone, maintained
that he didn’t mind American com-
mercials, as such, nor did he con-
sider them obtrusive so long as
broadcasters and not advertisers
retained control of the programs.

Peter Kehm, program director,
Radio Stuttgart, in the American
Zone, was especially impressed
with the educational stations in
America, describing them as “fill-
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U. S. Radio Studied

ing a great vacuum for the intel-
lectuals.”

Asked to express their reactions
to specific American stations the
group singled out KLZ Denver and
WCCO Minneapolis as “two of the
outstanding stations” in their five-
month circuit of the country.
“KLZ,” said Franz Reinholz, head
of School Broadcast Department,
Radio Hamburg, in the British
Zone “is an especially high stand-
ard station with a fine public serv-
ice ideal.”

Mr. Didezuhn called WCCO a
progressive station with a “sur-
prisingly high quality of news
analysis.”

The six-man group expressed
great interest in American rating
systems and confided that such
analysis might be very helpful in
Germany. However, since tele-
phones are not nearly so common
in Germany as they are in the
U. S.,, Mr. Kehm suggested that
the technique would have to re-
semble that of the Schwerin Sys-
tem rather than Hooper.

Before returning to Germany
the radio broadcasters will spend
15 days in England observing the
operations of the BBC.

Telecasting



ASBAP M AY SUE Seeks Co-op Show Back Fees

POSSIBILITY of an ASCAP suit
against the four nationwide net-
works for payment of back fees
on cooperative programs loomed
last week after a meeting of
broadcaster and ASCAP commit-
tees on co-ops failed to produce an
agreement on the proper method
of payment for ASCAP music
on such programs. Another meet-
ing is scheduled for this week,
however, and hope was expressed
that the matter may be resolved
without resort to court action.

Question of co-ops is one of the
most troublesome remaining to be
settled before a new contract can
be drafted to succeed the present
ASCAP-radio agreement which
expires Dec. 31, 1949 [BROADCAST-
ING, Sept. 27]. Haste in reaching
a solution is essential, as any
change in the rates in the present
contracts planned by ASCAP for
the new pacts, which would run for
nine years beginning Jan. 1, 1950,
must be announced before the end
of 1948. ASCAP has indicated a
willingness to continue the present
scale of payment for the use of
its members’ music on the air,
provided the other details of the
contract can be settled satisfac-
torily.

Payment Problem

Problemt of the payment for
c0-ops arises from a divergence in
definition of this type of program.
The broadcasters maintain that
since co-op programs are sold at
the local level they should be con-
sidered as station programs and
handled in the same way as syn-
dicated programs on transerip-
tions which the stations broadcast
under local sponsorship. ASCAP'’s
stand is that co-op programs are
originated by the networks and
transmitted to network affiliates
over network lines for simultane-

ous broadcast and so they are
network programs.

ASCAP has backed up its con-
tention by refusing to accept
payment for co-ops from individual
stations wherever the payments
were identified as from co-op
shows. The issue is practical, as
‘well as a matter of legal techni-
cality, as the rate for station pro-
grams under ASCAP’s blanket
contract is 2% %, while the net-
work rate is 2% %.

Solution Not Easy

The obvious solution of a com-
promise at 2% % for future broad-
casts is not as simple as it looks.
The situation is complicated by the
matter of back payments, in some
cases running back for six years
or more. Even small fees, and most
of those in question are fairly
small per broadecast, can pyramid
into sizable sums when left for a
number of years, so that whatever
solution is reached the problem
of payment is likely to be trouble-
some all around.

Another complication is in the
determination of the base to be

used in computing the percent-
ages for payment to ASCAP. In
some cases the stations sell the
co-op programs locally at the same
price they pay their networks
for them, so their only real rev-
enue is from the sale of time.
Other stations sell co-ops on a
package deal, including both time
and talent at a single price, which
is sometimes greater and some-
times less than the station’s card
rate plus what the station pays
for the program.

Representing the broadcasters
in the discussions of the co-op
problem with ASCAP is a sub-
committee of the Industry Music
Committee headed by Theodore
C. Streibert, president of WOR
New York. Chairman of the co-op
sub-committee is Joseph A. Me-
Donald, ABC vice president, secre-
retary and general attorney. Its
other members are: John Shepard
3rd, board chairman, Yankee Net-
work; Walter B. Haase, manager,
WDRC Hartford; William 8.
Hedges, NBC vice president;
Robert D. Swezey, MBS vice pres-

WHAT IT'S LIKE in bowels of Westing-
house Stratovision plane no longer is
mystery to FCC members, not all of
whom could crawl into pressurized tube
[BROADCASTING,
271. Getting technical story of intricate
quiF t issi Rosel H.
Hyde and Frieda Hennock, at left, and

at same time Sept.

are C

Paul A. Walker, at right. In center are
Ralph N. Harmon and Angus A. MacDon-
ald, Westinghouse.

ident and general manager; Julius
F. Brauner, CBS secretary and
general attorney.

AFM

THE OUTLOOK for an early set-
tlement of the AFM recording ban
grew still brighter last week with
a bid from James C. Petrillo, AFM
president, to five leading record
firms to attend a parley in New
York tomorrow (Oct. 5).

Meanwhile, an attorney for the
transeription firms said his clients
are awaiting the outcome of to-
morrow’s meeting before taking
steps to implement a settlement
of their own with the musicians’
union.

Mr. Petrillo’s invitation to the

Accord Seen Near in Long Fight

record firms—RCA-Victor, Colum-
bia, Decca, Capitol and Mercury—
came a day after the recorders
had suggested such a meeting, and
ten days after the union presi-
dent’s plan for resuming record-
ing activities under a trusteeship
had been submitted to the record
firms.

An attorney for one of the firms
characterized tomorrow’s confer-
ence with Mr. Petrillo as one at
which attempts will be made to
fill in the body of a plan of which

WPIX-IBEW

TV BROADCASTERS are eager-
ly awaiting NLRB findings in the
jurisdictional labor dispute in-
volving technical employes of
WPIX New York, on which hear-
ings were concluded last week, in
the hope that this decision may
provide a precedent for other sta-
tions seeking a charted channel
through the video labor maze.
The WPIX case began some
months ago when Local 1212 of
IBEW, AFL engineering union,
asked to be recognized as the bar-
gaining representative for the en-
gineering employes of this new
video station. Owned by the New
York News, WPIX has no AM
affiliation and hence had no pre-
vious dealings with any techni-
cians’ union.
IBEW’s petition

BROADCASTING o

included as

TV TANGLE

technicians the operators of the
station’s motion picture projectors
and men who handle the studio
lighting, as well as the control and
transmitter engineers. The move
brought an immediate protest
from JATSE, AFL union whose
widespread membership includes
the projectionists in the country’s
motion picture theatres, as well as
stage hands, prop men, carpenters,
scene painters, light men, and
other theatrical and movie studio

personnel. NABET, independent
engineering union, also entered
the fray.

The hearing started smoothly,
but on the second day IBEW
widened its original jurisdictional
claims to include film editors, lab-
oratory technicians and newsreel
commentators. The last eclaim

Telecasting

Await NLRB Ruling

brought the American Newspaper
Guild into the hearings for a brief
period, but the Guild decided its
rights were not being infringed
upon and withdrew. The Guild
claims jurisdietion over newsreel
writers, publicity staff and the
clerical and sale staffs, in line
with its representation of the
regular newspaper employes at
the News. On the final day of the
hearing, last Thursday, IBEW
withdrew its claim for jurisdic-
tion over laboratory technicians.

While attempting to maintain a
neutral position among the feud-
ing unions, WPIX has taken the
stand that for bargaining pur-
poses the engineering unit should
be restricted to engineering de-
partment personnel, which would

(Continued on page 67)

the AFM president’s proposal is
merely the skeleton.

This fill-in, he said, probably
will cover, not only the machinery
by which the welfare fund trus-
teeship will operate, but also the
business end of the projected set-
tlement. Details to be worked out
include new salary scales for the
musicians, actual royalty fees per
record, and the foreign sale of
records.

When the whole plan has been
completed to the satisfaction of
the recorders and of the union,
the attorney continued, it will be
submitted for sanctioning by the
several governmental departments
having jurisdiction over the vari-
ous sections of the plan—the Jus-
tice Dept., the Treasury Dept., the
NLRB, possibly a joint Taft-
Hartley Congressional committee,
and any other interested agencies.

While informal opinion on the
legality of the Petrillo plan has
come from many quarters, includ-
ing government agencies, there ap-
pears to be no evidence that any
opinions have been solicited offi-
cially, either by the record com-
panies or by the union.

The site of tomorrow’s meeting

between Mr. Petrillo and the ree- " -

ord company representatives has
not yet been disclosed. In the past,
however, similar conferences have
been held at the AFM national
headquarters in New York.

One company spokesman ex-
pressed the jocular opinion that a
hall may be hired for tomorrow’s
conclave, “since so many people
seem eager to attend.”
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WHAS SALE

FORMAL application for FCC'’s
approval of the sale of WHAS
Louiswille and associated radio
properties to the Crosley Broad-
casting Corp. for $1,925,000 will
be filed with FCC as soon as trans-
fer piapers can be completed—
probahbly this week.

The| transaction, covering the
50-kw | clear-channel station plus a
television construction permit and
FM, ficsimile and relay authori-
zationz, was completed last Tues-
day after several weeks of nego-
tiationa [BROADCASTING, Sept. 27].

In addition to the $1,925,000 fig-
ure, the transfer includes a 10-year
lease, at $80,000 per year, of three
floors of the new Courier Journal
and Times Building, to be occu-
pied early next year. Commitments
for naarly $100,000 in additional
equipment for the WHAS broad-
casting properties and other lease-
hold improvements will be covered
serve of nearly a quarter
illion dollars in the WHAS

subsidiary of Avco
Manufacturing Corp., plans to re-
tain tHe present staff and organi-
zation | of WHAS upon FCC ap-
proval| of the .transfer. There
would be no change in the network
affiliation of either Crosley’s pres-
ent clenr-channel WLW Cincinnati,
which is an NBC outlet, or of
WHAS, which is on CBS, it was
understood.

Victor A. Sholis, director of
WHABS, has been offered the same
position under the projected Cros-
ley owmnership, and also has been
offered an executive position with
the Lduisville newspapers. It was
presurijed he will reach no decision
until the transfer has been effec-
tuated)

Crosley Stations

In Iddit:ion to WLW, Crosley
operatées WLWT (TV) and associ-
ated relay, shortwave and FM sta-
tions in Cincinnati. It also owns
and operates the independent 50-
kw WINS New York, and has
television grants for Columbus and
Dayton and is applying for one
at Indianapolis.

With the Louisville grant, and
the haped-for outlet in Indian-
apolis, the company would have a
five-market Midwestern television
hookup| which presumably would
interchunge programs and cover a
substantial portion of the primary
area ngw covered by WLW’s sound
transmissions.

The WHAS radio operations are
licensei] to WHAS Inc. Under the
new ojvnership, they would oc-
cupy the fifth, sixth and seventh
floors of the new newspaper build-
_ ing—oflices on the fifth, AM and

FM on| the sixth, and television
studios |in the seventh-floor pent-
house.

WHAS Ine. and the associated
newspapers are owned by the Bing-
ham family, with Barry Bingham
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president of both and Mark
Ethridge as vice president and
general manager of WHAS Inec.
and publisher and general man-
ager of the newspapers. WHAS,
which commenced operations in
July 1922, operates on the 1-A
clear channel 840 ke.

Applications for the formal
transfer are being completed by
Neville Miller, Washington coun-
sel for the Courier Jowrnal prop-
erties and former NAB president,
and Duke M. Patrick, Washington
counsel for Crosley.

Whether there will be a hearing
depends upon a number of factors,
including possible competing appli-
cations to purchase the facilities
on the same terms under FCC’s

"Avco Rule. While the stations—

approximately 100 miles apart—
may overlap in secondary areas,
it was pointed out that since they
would not transmit the same pro-
grams, there would be no substan-
tial duplication of coverage. There
are a number of existing examples
of duplicated coverage by stations
on the same network.

Negotiation Principals

Negotiations for the sale were
handled by James D. Shouse, Cros-
ley president; Raymond Pruitt,
vice president and general counsel
of Avco, and Elmer Boos, treas-
urer of Crosley. Messrs. Bingham,
Ethridge and Lisle Baker Jr., vice
president and treasurer of the
Courier Journal properties, parti-
cipated for WHAS.

Mr. Shouse, a native of New
Castle, Ky., and a former resident
of Louisville, pointed out that the
transaction was desirable because
of WHAS’ status as “one of the
greatest stations in the country”
and because its television plans
tied into those of Crosley.

Mr. Bingham said it was the
advent of television that influenced
the decision to sell. “Television,”
he added, “is a new and exciting

but a very expensive medium. It
will perhaps change the nature of
radioc in the United States, but
it will probably be some time be-
fore it becomes profitable for the
operators. Besides, to install tele-
vision requires a very large outlay
of capital.”

Asserting that the Courier Jour-
nal and Times are primarily inter-
ested in newspapers rather than
radio, Mr. Bingham said his news-
paper plant has been eperating the
Standard Gravure Corp. which
prints more than a dozen locally
edited magazines and the national-
ly edited Parade. “That business
has trebled since the war and is
expected to become much bigger,”
he said.

“While television is a great in-
vention,” Mr. Bingham continued,
“by its very nature it is more di-
vergent from newspaper publishing
than the operation of a standard
broadcasting station. Its program-
ming requires the staging and
techniques of the theatre, in which
all of us here are certainly ama-
teurs. We would rather invest our
money and devote our energies
to those enterprises which are
more closely allied with newspaper
publishing and printing.

“Jf the Commission approves of
the sale to the Crosley Broadcast-
ing Co., the people of Louisville
may be assured of a fine opera-
tion. Jimmy Shouse, president of
Crosley, operates in WLW one of
the best stations in the country and
he has the reputation with us, as
well as with the industry, of be-
ing one of the ablest station op-
erators. He has assured us that
his effort will be to improve the
quality of programs. We have
every confidence that he will give
the people of Louisville the best
in radio, both in network origina-
tion and in the development of
local programs, of which he has
a number on WLW.”

1895

#Hope H. Barroll Jr.

19438

HOPE H. BARROLL JR,, 53, ex-
ecutive vice president and general
manager of WFBR Baltimore since
1933, died suddenly Wednesday in
his Baltimore
home. Death was
attributed to a
heart ailment.
Mr. Barroll
was the son of
the late Hope H.
Barroll and Mar-
garet W. Barroll,
a socially prom-
inent Maryland
family. He was
born June 14,
1895 in Chestertown, Md., and at-
tended Washington College there.
He went to Baltimore in 1916 and

joined Barroll & Co., investment
firm.

Prior to his appointment as ex-
ecutive vice president and WFBR
general manager, Mr. Barroll
served as a member of the sta-
tion’s board of directors for three
years. WFBR is licensed by Balti-
more Radio Show Inc. Its president
is Robert Maslin Sr., who pur-
chased the station in 1930.

Surviving Mr. Barroll is his wife,
Mary Louise, who is the daughter
of Mr. Maslin. They were married
in 1930. Two sons, Hope H. Bar-
roll III, 16, and Robert Maslin
Barroll, 9, also survive, as well
as three brothers, L. Wethered,
John and Morris.

Funeral was héld Friday.
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(L to r) Messrs. Shouse, Boos and
Pruitt discuss the sale contract.

Texas Gets Video;

Truman Is in Cast
WBAP-TV Starts With a Big Bang
Thanks to HT’s Visit

WBAP-TV Fort Worth cashed in
on President Truman’s campaign
visit Sept. 27 for a dramatic first
telecast, and two days later in-
augurated regular video program-
ming.

Appearing on the inaugural
program, Amon Carter, of Carter
Publications, WBAP licensee, and
Harold Hough, radio director,
asked the public to be forbearing
since WBAP-TV was taking to
the air even before its facilities
were completed.

First night’s telecast bore out
anxieties only too well, when sud-
denly reception was blotted out
for 17 minutes. Ironically, it was
no fault of television transmission,
but failure of electric power,
plunging entire station in dark-
ness from 7:26 to 7:43 p.m.

Part of opening night program

.was a film in which Niles Tram-

mell, NBC president, saluted
WBAP-TV.
Recéption was good in Fort

Worth and Dallas and over a
wide surrounding area, the sta-
tion reported. Farthest point re-
ceiving was Henderson, Tex.,
120 air lines away, WBAP-TV
officials said.

Before the opening, Jack Rogers,
WBAP promotion director, and
Mr. Hough escorted a press party
through the television unit of the
station’s new Radio Center which
is about one - third completed.
Afterwards, WBAP was host at
a *‘television party” for news-
men at Texas Hotel.

Congratulatory wires to station
included messages from top ex-
ecutives of ABC and NBC.

GOP Time Purchase
REPUBLICAN State Committee,
District of Columbia, bought 9-9:30
p.m. segment Oct. 2 (Saturday) on
WRC Washington and WMBG
Richmond, Va., for Gov. Earl
Warren. Time was purchased
through Media Inc., Washington.

Telecasting



WOIC Will Carry
CBS-TV Programs

Bamberger-Owned Capital Outlet
Also to Be MBS Video Station

COOPERATIVE agreement under
which WOIC, Washington televi-
sion station now under construec-
tion, will carry CBS-TV network
programs and in return will give
CBS full TV coverage from the
Capital was announced Thursday
by WOIC.

At the same time, WOIC, which
expects to get underway in Janu-
ary, will be the key Washington
outlet of the Mutual television
network, with which it is affiliated.
Station is owned by Bamberger
Broadcasting Service (WOR and
WOR-TV), New York. -

Production Plan

Technicians, studios, cameras,
mobile transmitters and other tel-
evision equipment to be used in
Washington will be furnished by
WOIC for CBS pickups, and Co-
lumbia’s TV production and di-
recting staffs will cooperate with
WOIC personnel in televising ma-
jor events.

The agreement was negotiated
by Eugene S. Thomas, general
manager of WOIC, and Herbert
V. Akereberg, CBS vice president
in charge of station relations.

The WOIC transmitter is lo-
cated on high ground at Brandy-
wine and 40th Streets in Wash-
ington. Station’s 300-ft. tower al-
ready has been constructed.

WOIC will operate on Channel
9 (186-192 mc).

TV Relay Actions
REQUESTS for experimental tel-
evision relay stations by existing
television outlets henceforth will
be acted upon by FCC’s secre-
tary instead of the Commission,
according to amendments to FCC’s
rules adopted last week. Both the
Law and Engineering Bureaus of
the Commission must approve the
applications before the secretary
may issue the authorization.

Television stories, on other pages, in this issue:

Telestatus: BBT Television—1948 16

Freeze on Video Applications 22A

WPIX New York-IBEW Television Tongle__________________ 25

Texas Gets Video as WBAP-TY Starts 26
WAAM (TV) Baltimore Names Free & Peters Inc 34
Head of Radio and TV Directors Guild Resig 34
Video Questions Covered by Dunlap 40
Reynoids Is to Sponsor Garden Events on CBS-TV 42
Philco Sponsors TV Review of Top Games 57
WXYZ-TV's Inavgural Will Be 9-Hour Show 59
WS$SB-TV Atlanta Debuts 63
WNAC-TY Boston Holds Its Formal Op g 67
RMA-IRE Fall Meeting to Feature TY Progress 74
WIZU(TV) Is Aiming for Christmas Start 74
GE Signs 52-Week Video Deol for ABC 'Stop Me' 85
TOA Seeks to Ban TV's Use of Film 85
Crosley Corp. Schedules 175,000 TV Sets for ‘49 88

For television personmel changes, programs, etc., see various
notes departments in this issue

WPTZ CASE

Philco Takes It to FCC
In Scrap With AT&T

QUESTION of whether American Telephone and Telegraph Co. had
the right to reject transmission of WPTZ Philadelphia programs be-
cause the station undertook partial relaying itself was placed in the
hands of the FCC Mondav by Federal District Court in Philadelphia.

Specifically, Judee William H.
Kirkvatrick ruled that the U. S.
District Court did not have juris-
diction in the controversy. The
dispute reached the court when
WPTZ and Phileco Corp., which
owns the station, sought to enjoin
AT&T for cutting it off the air
and for threatening to cut NBC
off the air if the network pined
programs for relay by WPTZ’s
own system. Defense of AT&T
was that under FCC rules it has
the right to deny its carrier sys-
tem to a customer which wants
it tied in to his own private trans-
mission system.

Said Judge Kirkpatrick:

“I accept without reservation the
plantifi’s view that the question here
presented is whether a telephone com-
pany can base a refusal to accept tel-
evision programs for transmission sole-
ly upon the origin or destination of
such programs. But I do not agree with
its assertion that whether or not such

a program travels over a private com-
munications system can have no effect

“And, fellow Americans, if the Braves win this . . .
the Democrats win this . . .
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upon the carrier service asked of the
telephone company or the cost of rend-
ering such service,

“Under the circumstances, this case
calls for the determination of a aues-
tion of frct by the Commission (FCC),
and it might be noted that the Com-
mission is presently concerned with
that question fn which it is investizat-
ing, among other things, the reason-
ableness of the restviction imposed by
this particular regulation.”

CBS GETS AURAL AND
TV ROSE BOWL RIGHTS

CBS last week announced the
signing of a three-year contract
for exclusive radio and television
rights to the Rose Bowl football
classic and the attendant festivi-
ties of the Pasadena (Calif.) Tour-
nament of Roses. The contract was
signed Sept. 29 by representatives
of the network, the Tournament
of Roses and the Pacific Coast In-
tercollegiate Conference. It covers
the period from Jan. 1, 1949,
through Jan, 1, 1951.

Video coveraee of the Rose Bowl
game will initiate operations of
KTTV Los Angeles, the Times
Mirror station, which is the Los
Angeles video outlet of CBS.

It is understood that CBS is ne-
gotiating with a motor car com-
pany, vossibly Nash. for sponsor-
ship of both radio and video cover-
age of the West Coast extrava-
ganza this New Year’s Day.

Video Is Roon to Public

Utilities, Thomas Avers
HOW the public utilities industry
will benefit from television was
discussed by Eugene S. Thomas,
general manager of WOIC (TV)
Washington and president of the
Sales Executive Club of New York,
in a talk before the International
Assn. of Electrical Leagues’ an-
nual conference at Washington’s
Mayflower Hotel Sept. 29.
Television already is producing

KTSL Los Angeles
Joins DuMont Net

AFFILIATION of KTSL Los An-
geles, Don Lee TV station, with the
DuMont Television Network, was
jointly announced last week by
Lewis Allen Weiss, president of
KTSL and the Don Lee Broad-
casting System, and Humboldt J.
Greig, DuMont sales manager.
Pending completion of coaxial
cable or radio relay network fa-
cilities permitting simultaneous
cross-country video broadecasts,
KTSL will receive DuMont pro-
grams via Teletranseriptions.
KTSL is the second video sta-
tion owned by a stockholder in
MBS to become a DuMont affili-

ate, WGN-TV Chicago having
joined DuMont six weeks ago
[BROADCASTING, Aug. 30]. Ques-

tioned as to whether this fore-
shadowed any future MBS-DuMont
merger on the television network
front, Mr. Weiss denied any such
implication. He described the
similarity between the WGN and
KTSL transactions as “pure co-
incidence.”

First commercial program to
be fed to both stations by DuMont
will be the Original Amateur
Hour, Sunday evening program
sponsored by P. Lorillard Co.,
New York (Old Gold cigarettes),
and broadecast 7-8 p.m. on the East
Coast network. Program will be
aired by WGN-TV and KTSL on
Sundays a week behind the live
East Coast broadcast.

KTSL i3 brought into the Du-
Mont TV network. L to »: Comdr.
Mortimer W. Loewi, executive as-
sistant to the president of Du-
Mont; Mr. Weiss, and Humboldt
J. Greig, sales manager of WABD
New York, DuMont’'s key outlet.

a net increase in consumption of
electricity, Mr. Thomas said. This
comes about through the new load
which the use of TV itself causes
and through television advertising
of thousands of relatively big-load
electrical appliances. :
Pointing out that the television
s2t uses four times as much elec-
tric'ty as the average radio re-
ceiver and keeps the family home
more hours and more nights, Mr.
Thomas said that installation of
TV sets by the millions will help
put hundreds of thousands of the
big-load appliances in homes.
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THE| BATTLE over American
Telephone & Telegraph Co.’s policy
against interconnection of its tele-
visio? network facilities with those
of other companies appeared head-
ed fgr a showdown last week as
FCC |moved into its investigation
of the television relay rates of hoth
AT&T and Western Union.

Brgnding this policy, which the
telephone company follows in all
areas| where it has relay facilities
of its own, as a ‘“very serious
threat to the whole television
broadcasting  industry,” Philco
CorpJ and Allen B. Du Mont Labs
filed & joint motion asking that its
legality be decided by FCC in ad-
vancd of the decision on the rates
themselves.

Waeastern Union, reporting that
it' has no subscribers for its own
micrqwave relay service between
New | York and Philadelphia be-
cause AT&T won’t let these chan-
nelsi e tied in with telephone com-
pany| facilities, joined the motion
although maintaining that the job
of prpviding intercity video relays
should be assigned to common car-
riers [and not to private companies.

AT&T to File Answer

AT&T is slated to file its answer
to this motion on Thursday, which
shoulfl bring it up for FCC action
next week. The telephone company
contended its policy works to the
advantage of both broadcasters
and the public. Though not specifi-
cally [opposing the move for a de-
cisior] on this policy before the rate
questjon is decided, AT&T did suc-
cessfully fight down proposals to
have |testimony confined solely to
the interconnection issue.

At |the outset of the hearing it
was pointed out that a U.S. dis-
trict court had passed jurisdiction
on the interconnection question to
the Commission, in Philco’s in-
junctjon proceedings against the
telephone company [BROADCASTING,
Sept.|27; also see story page 27].

AT&T meanwhile presented a
maze| of statistical data to show
that, | on its presently available
facilities and also on the basis of
a “forward looking, assumed” net-
work,| operating expenses exceed
video [revenues. Operating expenses
and taxes for June were reported
as $83,475 ($64,041 for line facili-
ties, £19,434 for station conneec-

tions)| as against revenues approxi-
mati $56,575 (including switch-
es). o
Average Revenues

In the “assumed” network, which
AT&T expected to be typical of
network service, the telephone
compgny figured revenues at an

average of $43 per airline mile per

month plus $640 per station con-
nection per month, as against op-
erating-cost estimates of $45.41 per
average one-way airline channel
mile ip use plus $916.66 per aver-
age station connection in use. Plant
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investment for the assumed net-
work was given as $4,500 per
average airline channel mile and
$34,000 per average station con-
nection in use. The revenue esti-
mates assumed income equivalent
to four additional hours of monthly
service beyond the basic eight
hours per day per month.

1t was AT&T’s position that loss-
es sustained in the initial period
of network operation should be re-
duced as networks expand.

Harold Cohen, FCC assistant
general counsel in charge of com-
mon carrier activities, brought out
that in preparing the revenue. es-
timates for the assumed network,
AT&T did not assign dollar-and-
cents values to all the conditions
on which the estimates were based.

The hearing was held before
FCC Hearing Examiner J. Fred
Johnson.

Much of the telephone company
data was an expansion of informa-
tion tendered when the hearing
first convened last June [BROAD-
CASTING, June 21]. This included
its plans for improved methods of
both coaxial cable and radio relay
transmissions, both of which were
assumed to be used in the “typical”
network on which much of the
data was based.

Defense of AT&T'’s interconnec-
tion system was offered by Frank

Philco, DuMont Ask AT&T Policy Test

A. Cowan, transmission engineer;
Glenn B. Ransom, Long Lines
Dept. transmission engineer, and
John J. Hanselman, assistant vice
president. They made plain that
the company permits interconnec-
tion of its facilities with those of
others to cover areas where it has
no relay service of its own.

But otherwise, they maintained,
interconnection is harmful to the
service which the broadcaster re-
ceives from a technical standpoint,
and, from an economic standpoint,
would lead private services to
“skim the cream” by setting up
facilities in the “easier” areas and
leaving AT&T to do the job in
the more difficult, less profitable
areas.

Cost, Rate Data Presented

Detailed cost and rate data were
also presented by Rate Engineer
Robert P. Judy and G. M. Wright,
Long Lines Dept. general commer-
cial engineer, in addition to ex-
haustive statistical information
furnished by Messrs. Cowan, Ran-
som, and Hanselman.

Western Union’s Arnold J.
Douglas, assistant to the commer-
cial vice president, and J. Z. Mil-
lar, radio research engineer,
attacked the telephone company’s
policy against interconnection with
WU’s two reversible-microwave

channels linking New York and
Philadelphia.

They claimed AT&T’s fears
about the results of interconnect-
ing with another common carrier
are “unfounded,” maintaining that
WU'’s technical procedures make it
“easy to maintain high standards
of transmission in each section of
a system, whether it be under one
management or two.”

They contended the transmission
quality of their system equals or
exceeds AT&T’s and that their
rate varies from “approximately
the same, to as low as about one-
half of that under the AT&T Co.
tariff.”

“We are not chained to the
already old-fashioned and make-
shift methods of coaxial-cable
transmission, which were designed
primarily for multiplex telephony,”
Mr. Millar declared. “We have
pioneered in microwave transmis-
sion and have great confidence in
the many advantages it possesses.”

William Wendt, counsel for
Western Union, stressed the need
for a decision on the interconneec-
tion question “very quickly,” and
declared that to uphold AT&T’s
policy would be to grant, at this
critical stage of network televi-
sion’s development, a monopoly to
the telephone company.

John T. Quisenberry, AT&T at-

(Continued on page 72B)

GIVEAWAY

FURTHER OPPOSITION to
FCC’s proposed rules to ban the
giveaway programs as lottery law
violations has been received by
the Commission from Louis G.
Cowan Inec., producer of Stop the
Music on ABC, held to be example
of the type of giveaway show to
be ruled off the air. The network
itself earlier protested the pro-
posed rules [BROADCASTING, Sept.
27].

Brief also has been filed by
Pierson & Ball, Washington radio
law firm, in behalf of several sta-
tion licensees proposing an alter-
native method of enforcing the ban
by requiring that programs in
question be found unlawful first
under the Criminal Code statute
relating to broadcasting of lottery
information. Firm held FCC’s
proposed rules would be legally and
practically ineffective and exceed
the Commission’s limited jurisdic-
tion in program subject matter.

Cowan indicated it was not sure
whether the Commission would
cohsider Stop the Music as the
type of show that would be barred
and pointed out it is “in no sense
an ordinary give-away type pro-
gram.” Firm said show is of “high
entertainment value, largely in the.
nature of a musical appreciation
quiz” and “tests the musical skill

New Opposition to FCC Plans

and knowledge of the contestants.”
More than “60 musicologists, re-
searchers, writers and musicians”
are employed.

The production firm told FCC
that Congress intended to prevent
the public from being cheated and
in giveaway shows there is no fi-
nancial loss to the listener or
chance for him to suffer such loss.
The FCC’s interpretation of “con-
sideration” in such cases as that
of WARL Arlington, Va. [BROAD-
CASTING, Aug. 9] was attacked as
being inconsistent with judicial
precedent. The act of answering
a phone or listening to a program
should be considered merely as
conditions attached to a promise
of a gift and not in any way a lot-
tery consideration, it was said.
Note was made that skill and not
chance is necessary to win on the
program.

Rules Said Interpretive

Brief pointed out that FCC’s
notice said the proposed rules are
interpretive and in no way should
add to or detract from the statues.
It was stated that under “our con-
stitutional system, the interpreta-
tion of the laws is both primarily
and ultimately confided to the
courts.”

The Pierson & Ball alternative

BROADCASTING o

rule proposal provides that FCC
would not grant an authorization
or license to any station which
planned to operate in violation of
the Criminal Code anti-broadcast
lottery statute, a recodified version
of Sec. 316 of FCC’s rules [ BROAD-
CASTING, Aug. 23, 30]. In order to
terminate controversies or remove
uncertainities as to whether any
operation was prohibited by the
Criminal Code, FCC upon petition
would hold a hearing and issue a
declaratory order.

The current practice of informal
restraint by FCC of such programs
through delays on license renewals
or other proceedings until correc-
tions are made was mentioned in
the brief. This unofficial “eye-
brow lifting” method of handling
the problem was attacked since as
a result the issue is avoided and
no legal guides are established for
the industry to follow.

Pierson & Ball indicated it be-
lieves that a rule covering the lot-
tery questions is desirable but that
the present situation with respect
to FCC’s application of the Crim-
inal Code provision “in the per-
formance of its licensing functions
is highly undesirable because of
(1) the censorship that in prac-

(Continued on page 59)
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SUN VAI_I_EY NBC Weighs Summer Transcribing

NBC is exploring the idea of tran-
scribing some of its top programs
during summer vacation periods,
as a result of its Sept. 22-25 Sec-
ond Annual Affiliates Convention at
Sun Valley, Ida.

At the final business session Sept.
24 of the highly successful meeting,
President Niles Trammell, in a
frank discussion of network pol-
icies, declared that developments
warranted consideration of tran-
scribed “hiatus’” broadcasts. He did
not look with favor, however, upon
recorded presentations during peri-
ods other than summer vacations.

Suggestions incorporated in res-
olutions adopted by the affiliates
that the network consider a rate
increase in view of the general
trend among media, and in the
light of increased overhead
[BROADCASTING, Sept. 27], also were
taken under advisement, but with
little likelihood of action either
way until after the first of the
year.

General Satisfaction

A dozen subjects raised by affili-
ates were aired in the hair-letting-
down session. Affiliates generally
expressed satisfaction with the re-
sults, and enthusiastically endorsed
continuance of the annual meet-
ings, inaugurated in Atlantic City
a year ago. The next convention
was scheduled for the Greenbrier,
White Sulphur Springs, W. Va,,
Sept. 7-9.

Mr. Trammell indicated that
NBC would consider television
chain-breaks of 30 seconds, but not
of one minute, as suggested by a
number of TV affiliates. Presum-
ably such 30-second breaks would
come on the hour and the half-
hour, as on the sound network.

The plea of the TV affiliates
had been for chain-breaks at the
end of each program, irrespective
of length. Mr. Trammell said NBC
recognized the need for revenue to
defray TV costs, but that he felt
program continuity and quality
inevitably would suffer if local
spots were used in between net-
work programs possibly four ov
five times per hour.

Affiliates expressed themselves
in favor of additional cooperative
programs in the international news
roundup sphere, but not with regu-
lar program vehicles.

Other topics taken under advise-
ment, and which will be explored
from time to time with the Sta-
tions Planning and Advisory Com-
mittee include elimination of trade
names from sustaining programs;
setting of a minimum fee of $3
for cut-in announcements, which
affects supplementary stations, and
network-station liaison on move-
ments of talent for personal ap-
pearances.

Suggestions that stations should
participate in revenue received
from advertisers who take summer
vacations but pay 289% of time

costs to retain time positions, were
met with the explanation that the
network uses this and other mis-
cellaneous revenue for special
events coverage such as the poli-

" tical conventions and the elections,

for which affiliates pay no extra
fees.

High tribute was paid by the
affiliates and network executives
alike to Paul W. Morency, vice
president and general manager of
WTIC Hartford, for his steward-
ship as chairman of the SPAC
committee. There was general ex-
pression of satisfaction over the
wholesome spirit of cooperation
between the network and its affili-
ates.

Trammell Thanks

At the closing dinner Friday
night—before departure of the
NBC special train—Mr. Trammell
expressed his thanks to the affili-
ates and to his associates for their
fine spirit of cooperation, and par-
ticularly made mention of the ar-
rangements at Sun Valley, under
the direction of John J. Gillin Jr.,
president and general manager of
WOW Omaha and vice chairman
of SPAC.

Mr. Gillin, in response, said he
believed he expressed the views of
all affiliates in asserting that the
“affiliates today are closer to NBC
than at any time in the history”
of the pioneer network.

The affiliates voted at their final

Tom ‘Buck’ Knode

GREATEST sporting feat
of NBC’s Sun Valley Con-
vention was performed by
Tom Knode, director of
the network’s press depart-
ment. While on a trip to
Sugar Mountain, a flicker
hawk, with a two-and-one-
half foot wing spread,
swooped down on the former
Army captain and Distin-
guished Service Cross hold-
er. He grabbed the carni-
verous bird, and despite the
clawing, pecking, and snarl-
ing, brought him back alive
to Sun Valley Lodge. After
appropriate ceremonies, the
chief guide (who said this
hawk is the most vicious of
the species) released the
bird.

session to enlarge the SPAC mem-
bership from eight to ten—the two
additional to be selected from
among the network’s television
ranks. One will represent an in-
terconnected station, and the other
a non-interconnected outlet. Elec-
tions will be held by mail refer-
endum in November. Following
precedent, five of the seven SPAC
members who have served two
years will retire.

The two-year members are:
Chairman Morency; Vice Chairman
Gillin, Secretary Milton Greene-
baum, WSAM Saginaw; H. Quen-
ton Cox, KGW Portland, Ore., and
Richard Mason, WPTF Raleigh.

RADIO SALES OUTLOOK

By HARRY C. KOPF
NBC Administrative Vice President in Charge of Sales

SALES forecasting has certain inherent hazards that cannot be taken
lightly. We are in a period of inflation, high prices, world unrest, and
the uncertainties of a presidential-election year. We are facing ac-
celerated competition by all media and the rapid growth of a new and
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THIS ANALYSIS, prepared by
Harry C. Kopf, NBC adminis-
trative vice president in charge
of sales, for the NBC affiliate
meeting at Sun Valley, is probably
one of the most comprehensive
studies of sales prospects for sound
broadcasting and TV ever pre-
sented. Because he had suffered a
strained back, his address was de-
livered Sept. 24 in his behalf by
James M. Gaines, director of NBC
managed and operated stations. Mr.
Kopf formerly was vice president
in charge of NBC Central Division.
In 1946 he transferred to the net-
work’s New York office where he
was placed in charge of sales. In
NBC’s top-level reorganization last
year, he was made administrative
vice president.

N T a W ]

revolutionary advertising medium
—television. In spite of all these
factors—or, perhaps in some re-
spects, because of them—NBC net-
work business on your station dur-
ing 1948 is reaching an all-time
high. In both our network opera-
tions and our owned and operated
stations, this is the biggest year in
history—biggest in sales revenue.
At the same time, sad to relate,
it is the biggest by far in cost of
carrying on the business.

We know that everyone is tre-
mendously interested in television
and I am going to explore with you
our sales picture in that field in a
moment. I first would like to talk
a little about what we in NBC call
“the money-making side of the
business”—its outlook for 1949 and
my ideas of its place in the future.

Our sales department has two
major responsibilities — first, to
bring in revenue in increased quan-
tities each year; second, to secure
for NBC affiliates and the net-
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AM Will Stay—Kopf

work, the best programs.

I'm happy to say that we again
go into the fall season with most
of the major programs.

Some substantial additions to
the familiar NBC roster have been
made during this past summer,
which will mean an increased pop-
ularity for your stations. Screen
Guild Theatre, Ozzie and Harriet,
Blondie, and the two Pet Milk pro-
grams all join your established
favorites. These five popular pro-
grams all were using CBS facili-
ties last spring. There is a major
realignment of Friday night which
will make it, with Tuesday and
Sunday, one of the top comedy
nights of the week, and the night-
time schedule "has been improved
right down the line.

Sees Rise in 49

We anticipate that business dur-
ing the first half of 1949 will con-
tinue to be excellent. We are all
going to have to scratch faster
and apply more creative selling
than in recent years because news-
papers and magazines are hitting
hard and their impact is being felt
in many directions. But with your
support in program promotion, I
am confident the job can be done.

Looking ahead into the last half

of 1949 is difficult. The biggest
factor cannot be accurately fore-
cast—the general economic situa-
tion. The cost of living cannot
spiral upward indefinitely without
serious inflationary consequences.
There is no evidence as yet.of its
(Continued on page 60)

Mr. Kopf rides the ski lift at Sun
Valley.
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this 1s the man and his wife and their brood

HE is husband, father, singer, actor (Boston

Blackie), Broadway producer, Dick Kollmar.

sHE is wife, mother, columnist
(Voice of Broadway), radio luminary,

Dorothy Kilgallen Kollmar.

THE OFFsPRING are Jill and Dickie, who sing,
refuse to sing, tell a story, refuse to

tell a story, ask questions . . . and add to the
charm and realism of WOR’s

“Breakfast with Dorothy and Dick”.
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not-so-private life
of a man

A groan, a giggle, a gasp—
they all pay off
for the sponsor on WOR’s
“Breakfast with Dorothy and Dick”

BREAKFAST IN MosT homes is a yawn and a gulp and no
one the wiser. Not so with Dorothy and Dick Kollmar.
What they say at breakfast in their Manhattan apart-
ment, weekdays at 8:15 A.M. (Sundays, 11:15 A.M.),
is overheard by thousands of less-sprightly pairs by
way of WOR. A groan, a giggle, a gasp may invade the
microphones propped between their coffee cups. No
matter. The listeners love it. Love that couple. Love
those children. Love that canary.

It’s true. Listeners dote on WOR’s Dorothy, Dick.
and the whole Kollmar menage. Walter Winchell says
he stays up to listen. More conventional sleepers get up
to listen. The July-August 1948 Hooper report, rates
the D & D program away above any other New York
Mr. and Mrs. show.

Fact is, Hooper shows that out of the ten most popu-
lar women’s participating programs on New York sta-
tions—five are on WOR, with “Breakfast with Dorothy
and Dick” right up in the top stratosphere. Considering
that the Mr. and Mrs. formula is said to have started
on WOR, it’s hardly surprising that WOR’s husband-
and-wife program is such a dazzling success.

and
his wife

WEDDED BLISS, BLISS INDEED. For the Koll-
mar’s 24 current sponsors, the wedded bliss that seeps
through the microphones, is bliss indeed. For the love
and life of this espoused team make good listening and
good buying. Listeniers buy and buy what Dorothy
and Dick sell. Like the new candy bar the Kollmar’s
introduced. One announcement on their program sold
5.000 bars within two days!

What do Dorothy and Dick talk about over WOR?
The play they saw. The state of the world and the
estates of the worldly. The headache of getting the
kitchen painted. The shenanigans of their children,
Dickie and Jill. And then, there’s Dick’s trek around
town and his transcribed interviews with unexpected
people on “Sounds of the City”’—an integral part of
“Breakfast”.

“Breakfast with Dorothy and Dick” is a dash of
real life; a peek into a famous neighbor’s window. It’s
marriage, dream-style; a continued story that’s zrue.

No wonder the listeners love it.

No wonder WOR is so sure that radio marriage is
here to stay!

(continued )



THE Not-So-PrivaTe LiFe oF A Man anp His Wirr (continued)

this is the canary

Yasha tweets madly through the program, and
was named for the canary dreamed up by

Fred Allen for his famous take-off (with Tallulah
Bankhead) on husband-and-wife programs.

this 1s Dick,
feet dangling 80 feet above the floor,

I while he interviews a trapeze artist

at the Ringling Brothers Circus for the

“Sounds of the City” section of

“Breakfast with Dorothy and Dick” on WOR.




this 1s Dick,

catching a circus clown’s candid chatter for
“Sounds of the City” Dick’s safaris around the big
town, make memorable listening for “Breakfast with
Dorothy and Dick” fans. He interviews {encers and
housewreckers, jiu jitsu experts and excavators, for
his “Sounds of the City” feature heard daily on WOR.

these are the spoofers

“Mr. and Mrs.” programs, like WOR’s
“Breakfast with Dorothy and Dick” are so famous . . . that
notables like the Hartmans “kid”” them in the theatre.

— heard by the most people where the most people are

mutual



AWB DIST. 7

THE

Nunn Stresses Urgency
Of Freedom Message

MESSAGE of freedom must be carried to the American public

"and the world “ before it is too late,” Gilmore N. Nunn, head of the Nunn
Statigns and NAB District 7 director, told the Assn. of Women Broad-

castexs 7th District conference.

Megting at the Netherland Plaza
Hotel] Cincinnati, Sept. 25-26, the
distriet AWB went through a busy
two-day agenda. Mr. Nunn and
Benjamin Cohen, assistant secre-
tary-general, Dept. of Public In-
formation, United Nations, were
the featured speakers.

Mr.| Nunn spoke at the Sunday
dinner session on the subject,
“Manana Is Too Late,” a Latinish
title dscribed to his recent partici-
pation] as American delegate in the
Inter-American Broadcasters Assn.
meeting at Buenos Aires.

He |urged the AWB to step up
its edncation of listeners on bene-
fits of] freedom. “The greatest wea-
pon that perpetuates our freedom

is aqut.-free ~expression,” he. said:-

“Americans must learn we are free
‘becauge government ig free, since
they |are the government. They
must {ell the world. Tomorrow may
be top late. The future of the
United States depends on the soli-
darity] of the Western Hemis-
phere.

Mr.|Cohen, speaking at the Sun-
day luncheon on “Voices of the
Peopl¢s,” said, “The only thing
stronger than the atom bomb is
public| opinion. Cooperation of the
world |press and radio is growing.
The ited Nations now maintains
information offices in Prague, War-
saw gnd Moscow, in addition to
others!” He urged AWB to guide
public| opinion through the use of
UN factual information based on
peace,|or war, as the way out.

At the afternoon business session
Ruth Crane, WMAL Washington,
AWB |president, and Pat Griffith,
NAB director of women’s activities,
pointed out how association activi-
ties can be made more effective.
ideas and plans for AWB
activitfes were discussed at the
Sunday breakfast session. At the
mornigg meeting Roscoe Duncan,
enginepring director of WLWT
(TV) Cincinnati, spoke on “Putting
Vision|in Television.” The 32 dele-
gates |later took a tour of the
WLWT Mt. Olympus studios.

In & series of resolutions, the
AWB | district thanked Messrs.
Cohen,| Nunn and Duncan for their
participation; thanked Miss Crane

X

and Miss Griffith for their coop-
eration; praised work of Katherine
Fox, WLW, District 7 chairman.

Head of Radio-TV
Directors Resigns

Sweets Quits, Refusing to Sign
Non-Communist Affidavit

THE RADIO and Television Di-
rectors Guild (AFL), formerly
the Radio Directors Guild, last
week announced the resignation
of its national president, William
Sweets, who quit rather than sign

. & non-communist affidavit.. .
In a statement accompanying

the announcement, the guild said
that other officers and board mem-
bers of the union had volunteered
to sign such an affidavit as a
means of expediting the guild's
negotiations for freelance con-
tracts, while believing that the
communist issue “is a phony one.”
A spokesman for the union indicat-
ed that Mr. Sweets, “. . . known as
a fighter against communism,” re-
signed as a matter of principle.

Mr. Sweets, who continues as a
member of the union, was elected
to its presidency during the sum-
mer. There was no clue to the
identity of his successor, except
that he will be chosen by the ex-
ecutive board members from
among themselves.

Here is the text of the union’s
statement on Mr. Sweet’s resigna-
tion:

“Despite the fact he is known as a
fighter against communism. Bill Sweets
resigned as president of RTDG rather

than sign the non-communist afidavit
which was the only block in complete

-unification of the guild in its impena-

ing neg for freel contracts.
Believing that the communist issue
is a phony one, but determined to
focus attention on the real issues,
officers and board members then vol-
unteered to sign personal afdavits to
be held by the membership, even
though the guild has reaffirmed its
stand not to ask for NLRB certification
at this time. The strategy plans for
nationai negotiations which were work-
ed out during the last few days will
be reviewed in special membership
meetings being called in New York,
Chicago and Hollywood during the
week. o

AWB CINCINNATI REGISTRATION

Suzette Baldwin, Public Schools,
Louisville; Glorls Brown, WTAM Cleve-
land.

Evelyn Carroll, WPAD Paducah, Ky.;
Elaipe |Cobourn, WPAY Portsmouth,
O.; Madge Coopér, WMRN Marion, O.;
Ruth Crane, WMAL Washington.

Lorelll Ann Dennis, WTRF Bellaire, O.

Mirlam Foltz, WOSU Columbus; Mrs.
O. K. |[Ford, WFTM Maysville, Ky.;
Katharipe Fox, WLW Cincinnati; M{l-
dred Fynnell, WTAM Cleveland.

Eileenf Gannen, WAVE Loulsville;
Lucile Graham. WPAY Portsmouth, O.;

Pat QGriffith, NAB, Washington.
Kay |Hamilton, WSAI Cincinnati;
Sara Hancher, WINN Louisville;
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Eleanor Hanson, WHK Cleveland; Jip
Houston, WCOL Columbus.

Frances Judd, WPAY Portsmouth, O.

Virginia Kirchner, WINN Louisville.

Helen Nugent, WCTS8-FM Cincinnati.

Marjorie Plank, WAVE Louisville.

Margariete Ralls, Nat'l Fed. Bus. &
Prof. Women’s Clubs, Columbus; Norma
Richards. WSPD Toledn; Betsv Jane
Rosen, WTOL Toledo; Dorcas Ruthen-
berg, WHAS Louisvile.

Fern Sharp, WBNS Columbus.

Rita Thomas, WHKC Columbus. -

Louise Weiler, WINN Louisville: Betty
J. White, WOSU Columbus; Dorothy
Wood. WFTM Maysville, Ky.

Meg Zahrt, WAKR AKron.

GIRLS GALORE greeted Gilmore N. Nunn, NAB District 7 director, at Cincinnati
meeting of Assn. of Women Broadcasters. The girls (I to r): Dorcas Ruthenburg,

AWB Kentucky chairman; Ruth Crane,

WMAL Washi
Griffith, AWB vice president and NAB women’'s director;

, AWB president; Pat

Katherine Fox, WLW

Cincinnati, Dis"rict 7 AWB chairman; Betsy Nunn, who celebrated her 16th birth-
‘day; Madge Cooper, WMRN Marion, Ohio, AWB Ohio chairman.

And So to Bed

ONE-MINUTE movie short,
combining animation-r-and -
photography, is being used
as a television sign-off com-
mercial by Eclipse Sleep
Products Inc., New York.
The animated sequence pre-
sents technical features in
construction of the firm's '
Quiltress mattress. Powers
Model Rosemary Colligan is
starred in a sleep-inviting
retiring scene. The sign-off
is scheduled in Washington,
Baltimore, Philadelphia and
New  York. Account is
handled by Henry J. Kauf-
man & Assoc.,, Washington,
and film is produced by Byron
Inc., of that city.

RMA GIVES - QUARTER
SALES OF COMPANIES

SALES of civilian broadcast trans-
mitting equipment totaled $8,099,-
780 for the second quarter of 1948,
compared to $6,725,335 in the first
quarter, according to a report by
RMA covering its member com-
panies. TV sales, including studio,
antenna and related apparatus,
totaled $3,277,307 in the second
quarter, or $4,959,922 for six
months.

FM  transmitting equipment
sales totaled $1,385,598 in the sec-
ond quarter, $3,000,802 for the
half-year. AM transmitting equip-
ment sales were $716,707 for the
second quarter, $1,384,142 for the
half-year.

Studio and antenna equipment
for both AM and FM stations
totaled $1,666,823 in the second
quarter, with miscellaneous equip-
ment adding $437,017 with another
$616,328 in export sales.

Total transmitting and commun-
ications equipment sales for the
second quarter (excluding tubes)
were $50,318,006 compared to $30,-
(28,315 in the first quarter, U. S.
government purchases accounting
for 71% in the second quarter and
67% for the half-year.

Free & Peters Inc.
Named by WAAM

- Baltimore’s Third* Video~ Outlet -

Plans Mid-October Start

APPOINTMENT of Free & Peters
Inc. as exclusive national reprée-
sentative of the new WAAM

.(TV), Baltimore’s third television

outlet, was announced last Friday
by Frederick L. Allman, executive
vice president.

The station, assigned Channel
13, expects to begin operation in
mid-October, though no definite
date has been set. Test patterns
will go on the air this week.

WAAM, licensed to Radio Tel-
evision of Baltimore Inc., will be
an ABC TV affiliate. The company
has an AM grant for 1010 ke, 1
kw, daytime, authorized a fort-
night ago.

Equipped by RCA throughout,
WAAM represents an investment
in plant, equipment and real estate
of approximately $600,000. Nor-
man C. Kal, Washington and
Baltimore agency executive and
head of the firm of Kal, Ehrlich
& Merrick, will double in brass as
general manager. The station has
a video power of 26.1 kw and audio
of 13.8 kw. Mr. Allman also is
owner of WSVA Harrisonburg,
Va., and of WSIR Winter Haven,
Fla.

Hammann to WABD

JOHN HAMMANN, formerly an
account executive at ABC and
previously sales manager of KYW
Philadelphia, has been appointed
manager of daytime sales for
WABD New York, key station of
the DuMont Television Network.
WABD is beginning full-scale day-
time operations early this month,
with a 7 am. to 6 p.m. weekday
schedule in addition to its evening
programs [BROADCASTING, Sept.
27].

CJRW SUMMERSIDE, P. E. 1., Is new
250 watt station on 1240 ke, which
goes on air soon. A. G. ROGERS has
been named manager, and L. C. DUN-
TIELD as program director. Station
is licensed to Gulf Broadcasting Co.
Ltd., Lidstone Bldg., Summerside, and
has appointed Radio Representatives
Ltd.,, Toronto and Montreal, as exclu-
sive representative.
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MORNING!...

KRNT Sta A Sta. B Sta C Sta. D Sta. €
*46.9 1.6 19.7 4.1 20.0
. HOOPER SHARE-OF-AUDIENCE
AF T["RNOON. oo
KRNT Sta A Sta B Sta C Sta. D Sta. €
*38.7 25 36 283
HOOPER SHARE OF - AUDIENC€
NIGHT-TIME, T 00!...
KRNT  Sta A Sta. B Sta. C Sta. D Sta. E
*27.9 5.7 19.4 14.9 49 25.8
. HOOPER SHARE-OF -AUDIENCE

Saturday Daytime and Sunday Afternoon Domination Put KRNT Out Front 7 Days a Week!

KRNT

Use KRNT to Merchandise Your Product in a Territory That Has the Money to Buy

it — Central lowa. Polk County (Des Moines) Boasts the SECOND HIGHEST
EFFECTIVE BUYINGC INCOME PER FAMILY in the entire United States!k*

KRNT ranks second to none in EFFECTIVE SELLING POWER! Our many accounts

agree that resultful advertising is the cheapest! You will, too! nEs MOI"ES

THE REGISTER AND TRIBUNE STATION
% C. E. Hooper Share-of-Audience Report, June-July * ik The ;igun is ?[63)4228' »
e Ci . according  to e
1;?48, Des -Momes City, alfo shows KRNT .Ieadlrfg Sales Management Sur- That Very Highly Hooperated,
the next highest-rated station by 10.2 points in vey of Buying Power ASK A KATZ MAN Sales Results Premeditated,
total rated time periods. (copyrighted).

ABC Affiliated
Station in Des Moines!
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have the talent

Jor malking

sales

Your Radio Sales Account Executive

has the talent—local live talent—that will -
ring cash registers for you in. twelve of |..
your biggest and richest sales territories. s

Best proof is that national spot advertisers are

now sponsoring close to six hundred local

live talent broadcasts on the Radio Sales

represented stations. And more than seven

out of every ten of these sponsers are

on a renewal basis!

Radio Sales

RADIO AND TELEVISION STATIONS

REPRESENTATIVE...CBS




i{OUND to get a rise out of the conven-
ion—on the ski lift—Paul W. Morency,
v. p.
WTIC

manager of
chairman  of

and general
Hartford, and

SPAC T:mmi"eve, starts the ascent.

FACING the ldaho hills, Charles R. Den-
ny addresses a Juncheon meeting of the
NBC affiliates, marking his first official
appearance as executive vice president
the network.

-

BASKING in Sun Valley's sunshine are

A BIG BRASS band—from Sun Valley
—turned out to meet the early arrivals (} to r) NBC President Niles Trammell;
among the NBC affiliates as they dis- John Il Gillin Jr,, WOW Omahaq;
embarked from their Union Pacific train Fred Schilpin, KFAM St. Cloud,

at the resort, Minn.

NCE PERCL{ERS at the Sun Valley
dge are |, }E. (Chick) Showerman (I},

NBC Chicago v. p., and Sidney
Strotz, administrative v. p. in charge
of Hollywood and television.

TIME OUT for o smoke between sessions for these NBC affiliates (] to r), S. S. Fox,
KDYL Salt Lake City; Harry Bannister, WWJ) Detroit; Walter Bridges, WEBC Duluth;
Walter ). Damm, WTMJ Milwaukee;

Joe E. Baudino, KDKA Pittsburgh.

COMPLETELY  relaxed in the 85-degree
temperature of the swimming pool at
Sun Valley Lodge are H. Quenton Cox

(1}, KGW Portland, Ore., and lim
é Nelson, NBC promotion manager.

NBC'S MR. DENNY (I} is congratulated

by William E. Pape, owner of WALA Mo-

bile, after the executive vice pres-

dent's speech on the new television
contract for affiliates.

CAUGHT in the midst of a good one
are (I to r} Harry Stone, WSM Nashville;
Louis G. Baltimore, WBRE Wilkes-Barre,
Pa., and Pierre Boucheron, WGL

Fort Wayne. »

TWO ADMINISTRATIVE vice BUFFALO barbecue gourmets are (Il to r)
E. Y. Flanigan, WSPD Toledo; J. Robert
Kerns, WLOK Lima; Mrs. Kerns; Mrs,
J. Harold Ryan; Mr. Ryan, Fort In-

dustry Co. v.p. and treasurer,

presidents

of NBC get together on the porch of Sun
Valley Lodge. Looks as if Harry C.
Kopf (1), sales v. p., is selling a
show to Ken Dyke, progam v. p.




J n its endeavor to bring Detroiters a diversity of entertainment, WWJ-TV,
Michigan’s first television station, has added weekly televised broadcasts of
the Detroit Symphony Orchestra to its ever-growing list of program features. Compli-

ments received from the thousands of television set owners in Detroit attest
to WWI-TV's perfection in technique during the first broadcasts of the Symphony.
It marks another milestone in the progress of WWJ-TV, which, in its second

year of operation, -has already become an effecti\)e advertising

medium .in this multi-billion dollar market.

ADDED
ATTRACTION

FIRST IN MICHIGAN ... Owned oad Operated by THE'DETROIT NEWS QW
National Representatives: THE GEORGE P, HOLLINGBERY COMPANY

ASSOCIATE AM-FM STATION WWwJ NBC Telovision Network
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RADIU & Tv LAW Warner Book Well Done

RADIO AND TELEVISION LAW. By Harry P. Warner. Matthew Bender & Co.,

Albany, N, Y, 1,095 pp. $35.

HERE is a welcome phenomenon, a law book which even a non-lawyer
can read for pleasure as well as profit. i

It covld hardly fail to be engrossing, for it is the story of radio regu-
lation, [which means it is also the story of radio. And Harry Warner

has made it easily readable. It is
not nearly so lugubrious as the
title may lead you to expect: Radio
and Tdlevision Law; A Standard
Referasice Book on the Legal and
Regulatory Structure of the Radio
Industiy,

It is| not so brash as to under-
take to|tell you what FCC, or Con-
gress, gr the courts are likely to do
in any| given situation in the fu-
ture. But if you want to know
what they have done in similar
situatigns in the past, you will
find mjich here to help you, and
you can gauge the trends for your-
self.

Supprse that you have a ques-
tion alout the law on political
broadcasts, which seems a safe
assumpgtion in this election year.
This vilume not only quotes the law
for you but gives the background
and reviews the applicable FCC
rulings| from the Bellingham,
WDSU, and Rainey cases to the
recent kingpin of them all, the
Port Huron decision. The history
is instructive; -and if you fail to
find the precise answer to your
question, it should be remembered
that a Congressional investigating
committes had trouble on that
score tpo.

Gives All The Answers

Suppuse, again, that you have
a question relating to the network
regulations. Here you will get a
history | of network broadcasting,
an explanation of network opera-
tions, the legislative history of the
law applicable to networks, and
the history of FCC’s network in-
vestigation and report, along with
. the regulations themselves and an
+ examinition of the court decisions
bearing on them.
. Thes¢ are but two illustrations

of the scope and detail of the book.
Anothel indication is the fact that
that it| is 1,095 pages long and
that t]E: index alone takes 155

pages. [It is the first comprehen-
sive anfalysis of the origin, funec-
tions afd activities of the FCC in
relatior] to the AM, FM and tele-
vision flelds.

Harry Warner, a young attorney

of the | Washington law firm of
Segal, [Smith & Hennessey, has
spent |more than three years

gatheritig the material and writ-
ing thi4 book. He comes originally
from Newark, more recently from
Los Angpeles, via the U. of Michi-
gan Law School and the U. S.
Army. He was a member of the
American Bar Assn.’s Committee
on Communications Law, and is
a formar associate editor and edi-
tor-in-chief of the Federal Com-
munications Bar Journal.

He has organized this study—
it’s to he expanded with later sup-
plements, incidentally — into 10
chapters, starting with the prac-
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tice and procedure of the FCC—
how it operates and how its pro-
cedures evolved.

Next comes an examination of
the administrative process, with
attention to the qualifications re-
quired of applicants, other factors
upon which the Commission fre-
quently bases its choice in com-
petitive proceedings (local resi-
dence, newspaper ownership, mul-
tiple ownership, ete.), and engi-
neex:ing standards and how they
have been interpreted and applied.

. Program Standards

The chapter on program stand-
ards covers lotteries, political
broadcasts, advertising, defama-
tion by radio, and similar prob-
lems; presents pertinent statutory
provisions on program content,

with their legislative histories;
examines the widely argued prin-
ciple of free speech as it relates
to radio; discusses current stand-
ards of advertising including the
control exercised by the Federal
Trade Commission and the Pure
Food & Drug Administration; re-
views the NAB Code and the pro-
gram policies of CBS and NBC,
and inspects in detail the famed
Blue Book—for which, incidentally,
Mr. Warner finds no adequate
Congressional authority.

From program standards the
volume moves to the network regu-
lations and then to the law and
rules governing station sales, in-
cluding the Avco open-bidding rule
and a discussion of contracts which
have been rejected or questioned
by the Commission.

There are separate chapters on
FM and television. In view of
rapid developments in these fields,
My. Warner and the publishers
plan later expansions of these sec-
tions, particularly with reference

Agencies
(Continued from page 12)

joined newly-organized Los Angeles branch of Chicago agency, George
F. Florey Inc., as account executive. Agency located at 117 N. Robertson
Blvd. Phone number is Bradshaw 2-6488.

ACE OCHS, former CBS New York staff producer, joins Ward Wheelock
Co., Hollywood, as producer of CBS Bob Crosby Club 15.

CLAIRE H. CRAWSHAW, office manager of Buchanan & Co. Inc., Los
Angeles, returned to work after three months’ illness.

WILLIAM MAXFIELD, former sales representative for Esquire Maga-
zine, Los Angeles, joins Lindeke Adv., same city, as account executive.

BEA STEFFEY, former fashion account executive with Irwin-McHugh
Adv., Hollywood, joins Glasser-Gailey Inc., same city, to handle copy
and publicity. She replaces ADELAIDE KERR, resigned.

TED KELLER, formerly associated with Wesley Assoc., New York, joins
Harry B. Cohen Adv. Co., New York, as account executive.

GENE KUMMEL, formerly with John Hudson Moore Inc., as advertising
manager, joins executive staff of William H. Weintraub & Co., New York.

S. L. “PAT” WEAVER, vice-president in charge of radio and television
for Young & Rubicam Ine., is in Hollywood from New York for few
weeks conferences.

MOORE & HAMM Inc., New York, have moved from 18 East 48th St.
to 7 and 9 East 35th St. Telephone: ORegon 9-4100.

TERRY HANSON, formerly with Knollin Adv. Agency, San Francisco
and TOM HOPKINS, formerly with Beaumont & Hohman, same city,
join the Biow Co. there.

MILTON PAUL FIGEROID, formerly with the Hayward (Calif.) Daily
Review, joins Ad Fried Adv. Agency, Oakland, Calif., as production
manager.

BRISACHER, VAN NORDEN & STAFF, San Francisco, on Sept. 22
announced opening of offices in Smith Tower, Seattle, Wash. DEANE
WEINBERG, formerly an account executive in San Francisco office, is in
charge.

O’'BRIEN ADYV. Ltd., announces opening of their new offices at 928
West. Pender St., Vancouver, B. C. Telephone: Pacific 9174.

THOMAS F. CONROY Ine., San Antonio, Texas, elected to membership
in American Assn. of Advertising Agencies.

RANDOLPH KUHN Adv., has moved to new quarters at 802 SW Broad-
way, Portland, Ore.
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to television property rights, con-
tracts, and film arrangements. The
book is arranged to accomodate
inserts of new material, so that
supplements to any of the chap-
ters may be issued as developments
warrant. A chapter on facsimile
also is contemplated.

In the final chapters Mr. Warner
discusses the relationship of the
courts to the Commission, exam-
ines radio legislation from 1912
to the present, and describes and
appraises proposals for amend-
ments of the existing law. There is
a list of all proposed amendments
introduced in Congress since 1934,
and the latest—the White Bill—
is analyzed section by section. An
appendix carries the Communica-
tions Act in ‘text, and, at the out-
set, there is a checklist of the ap-
plication forms, program defini-
tions, and reports required by the
Commission.

Video’s Problems
Covered by Dunlap

UNDERSTANDING TELEVISION—WHAT
IT IS AND HOW IT WORKS by Orrin E.
Danlap Jr. 128 pp. New York: Green-
berg. $2.50.

IN his new book, Understanding
Television—What It Is and How
it Works, Orrin Dunlap Jr., a vice
president of RCA, covers a multi-
tude of the every day questions
asked about video. From the wave
motion of light to operation of the
image orthicon tube, Mr. Dunlap
presents his complex subject in
simple language.

The first two chapters, “Steps
That Led to Television” and “How
You See by Television,” discuss
the basic discoveries in the elec-
tronic and optical fields that were
forerunners to video. “Today’s tele-
vision camera is an electronic ‘eye.’
It receives reflected light, trans-
forms it into electronic energy, and
passes it along for radio transmis-
sion to distant places.”

The video receiver is, in effect,
the brain which interprets this
energy in the form of light and
shadow to form the picture.

A chapter on “What Performers
Should Know About Television”
voices the warning: “Be natural,
be yourself!” Techniques for speak-
ers as well as actors are outlined.

“Testing Your Television I. Q.”
presents a series of questions and
answers on all phases of video
while the “Television Glossary”
gives definitions of a large number
of words used in the field.

A bibliography of books on tele-
vision also is included.

Electronics Forum

FORUM on electronic research,
development and application will
be conducted Nov. 4, 5 and 6 at
the Edgewater Beach Hotel, Chi-
cago, by the Illinois Institute of
Technology, Northwestern U., the
U. of Illinois, American Institute
of Electrical Engineers and the
Institute of Radio Engineers.

Telecasting
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There’s a lot more to it than this...

In any kind of business these days you certainly have to
get around. But in the highly complex advertising field of
Spot Radio there’s a lot more to it than this.

To cash in on Spot’s tremendous sales-making potential —
to give advertisers the kind of expert service they need
and want, a number of qualities are required.

Weed and Company representatives have them all.

First there’s training and experience; you can’t even get
started without them. Then there are the intangibles of timing,
associations, persistence—and maybe even a little luck.

But, most important of all—are expert krnowledge and plain
hard work. For these are the two factors that produce most of the
results most of the time. .. the two factors that make

Weed and Company service so valuable to any advertiser.

W e e d radio station represenmz‘zves

new york * boston < chicago - ® detroic

com PAaNYVY sanfrancisco . atlanta . hollywood
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New Business

(Continued from page 13)
28 the French program, Radio Concert Canadienne, on 12 Quebec sta-
tions, Mon. 9-9:45 p.m. Agency is Cockfield Brown & Co., Montreal.

COLGATE-PALMOLIVE-PEET Co. Ltd., Toronto (Super Suds) on Oct.
6 to end of year starts Blondie on 16 Eastern Dominion network sta-
tions, Wed. 8-8:30 p.m. Agency is L. J. Haegerty Ltd., Toronto.

COCA-COLA Ltd., Toronto (soft drink), on Oct. 3 renews for one year
The Pause That Refreshes on 29 Dominion network stations, Sun. 6:30-
7 p.m. Agency is D’Arcy Adv. Ltd., Toronto.

STANDARD PAINT & VARNISH Co. Ltd., Windsor, Ont., has started
spot announcement campaign on several Canadian stations. Account is
placed by McGuire Adv. Ltd.,, Windsor.

COLGATE-PALMOLIVE-PEET Co., Toronto (Palmolive soap) has re-
newed for 39 weeks French-language program La Mine d’Or on CKAC
Montreal, CHRC Quebec and CKCH Hull, Tues. 8:30-8:55 p.m. Agency
is Spitzer & Mills, Toronto.

CATALINA Inc, Los Angeles (swimsuits), has prepared, through
Telefilm Inc., series of six one-minute and one ten-minute television
subjects to be released to dealers nationally for 1949 season. Agency:
David S. Hillman Inec.

Aetwork fecounts o o o

R. J. REYNOLDS Co., Winston-Salem (Camel cigarettes), renews
Vaughn Monroe Show, Saturdays, 7:30-8 p.m. on CBS, starting Oct. 2.
Contract is for 52 weeks. William Esty & Co., New York, is agency.

TONI Co., Chicago (home permanent wave and shampoo), renews Oct.
25 for B2 weeks This Is Nora Drake, five-a-week, 10 a.m. (CST), over
full NBC network. Agency is Foote, Cone & Belding, Chicago.

MEREDITH WILLSON show sponsored by General Foods, (Jello) origi-
nally scheduled to debut Oct. 5 on ABC has been switched to 10:30-11
p-n., Wednesday night period, starting Oct. 6 on same network. Young
& Rubicam, New York, is agency.

ARMSTRONG CORK Co. (floor products) renews Theater of Today,
Saturdays, 12-12:30 p.m., on CBS, effective Sept. 25. BBDO New York
is agency.

CONTINENTAL PHARMACAL Co., Chicago (Kyron), is sponsoring
Leave It to the Girls, Fridays, 8:30-8:55 p.m. on MBS. Arthur Meyer-
hoff Co., Chicago, is agency.

AMERICAN ASSN. OF RAILROADS sponsors The Railroad Hour start-
ing today (Oct. 4) at 8 p.m. on ABC. Show is weekly program of
musical comedies and operettas. Agency: Benton & Bowles, New York.

TEXAS GULF SULPHUR Co. renews for fifth season sponsorship of
Houston Symphony orchestra broadcasts, Sat., Nov. 6, over KPRC Hous-
ton and Texas Quality Network.

OGILVIE FLOUR MILLS Co. Ltd.,, Toronto (flour, cereals), Oct. 2,
started for 39 weeks Find Your Fortune quiz show on 27 Trans-Canada
stations, Sat. 8-8:30 p.m. Agency: E. W. Reynolds & Co. Ltd., Toronto.

gdpeople o0 e

FRANCIS R. JOHLIE, formerly of Dancer-Fitzgerald-Sample Inc,
Chicago, and Culligan Zeolite Co., Northbrook, Ill., joins radio depart-
ment of The Toni Co., Chicago, as director of prizes and promotions.

Reynolds Is to Sponsor

Garden Events on CBS-TV
R. J. REYNOLDS Tobacco Co.

ketball games. Wm. Esty, New
York, is the Reynolds agency.

(Camel Cigarettes) will sponsor
40 of the 70 Madison Square Gar-
den events to which CBS-TV has
exclusive TV coverage rights, the
network announced last week.

The Reynolds sponsorship be-
came effective Sept. 30 with a pick-
up of the world’s championship
rodeo from the Garden. Most of
the other events covered in the
agreement between the tobacco
firm and CBS-TV are college bas-

Firm Dissolves

CONSULTING radio engineering
firm of Anderson & Merryman,
New Orleans and New York, has
been dissolved. H. Vernon Ander-
son & Assoc. will continue to main-
tain headquarters at 134 Clarence
St., Lake Charles, La., telephone
number 7-277. Headquarters of
Phillip Merryman & Assoc. will be
located at 33 W. 42d St., New York
City, telephone number LO 3-6029.
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In Philadelphia, city of homes, television isn’t just something to come. It’s here . . . 65,000
antennas on rooftops picking up the programs of WCAU. The nation’s third largest market is second
in number of TV set owners. WCAU, with Philadelphia’s highest antenna and the equivalent of
an effective radiated power of 50,000 watts, reaches out to them with program popularity and

potent advertising pull.

on wcAu you’re in Philadelphia — ™

CBS AFFILIATE

THE PHILADELPHIA BULLETIN STATIONS
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RADIO WEEK

OBSERVANCE of fourth annual
Natlonal Radio Week Nov. 14-20
will be |carried out on a greatly
expanded scale, according to W. B.
MecGill, | Westinghouse Radio Sta-
tions Irc., director of the overall
committee.

As was the case last year the
week will be divided into two main
phases—{nationwide “Voice of De-
mocrac{j” broadcast script contest
for high school students, and local
promotion including the Radio-in-
Every-Room theme.

For jhe first time in the four
years of] observance, detailed plans
for the| week are well ahead of
schedule, Advance planning was
started [shortly after the celebra-
tion was concluded last year, and
committpes for the first time are
opelathg without the handicap of
delayed |start and lack of organi-
zation. |

Expanded Observance Planned

Broadcasting stations will take
part in the local merchandise pro-
motion of the Radio-in-Every-
Room theme, with 30,000 radio
dealers cooperating as well as a
score of national trade organiza-
tions. Radio Week advertising
copy will be provided daily and
weekly newspapers by the Adver-
tising Committee of the Radio
Mfrs. Assn. with suggestion that
they solicit radio dealers for joint
sponsorship of the space.

Spot announcements and pro-
gram scripts carrying out the
theme will be supplied stations by
NAB, co-sponsoring the week’s
events with RMA, U. S. Junior
Chamber of Commerce and U. S.
Office of Education.

Dealers, distributors and broad-
casters will display new radio and
television sets during the week.
Promotion will stress technical ad-

vance in receivers, excellence of
programs and availability of ra-
dios “for every room” and “for
everyone . . . everywhere.” News-
paper copy will be prepared for
re-tun as display posters for dis-
rlay in windows and showrooms.

Kit Idea Dropped

The promotion kit idea for deal-
ers has been dropped this year, but
set manufacturers and distribu-
tors will contact dealers directly
to aid them in joining the celebra-
tion in cooperation with Junior
Chamber chapters, schools and
other groups.

Again four national winners
will be selected from participants
in the “Voice of Democracy” con-
test. Entries are expected to be
several times the 20,000 total a
year ago when the contest got away
to a faltering and delayed start.

The top two (listener - wise)
stations in Louisville

WHAS Market.........$4,911,325,000*
Station B Market.......$1,113,644,000*

w i poidlsg.:.

. . . but WHAS gives you four times the market at less ‘than twice the

cost. That means more than twice as much for your money over WHAS!

No matter now you look at radio in Louisville,

your best buy is the large

ECONOMY size; WHAS —

The only radio station
serving and selling all of the
rich Kentuckiana Market

50,000 WATTS © 1-A CLEAR CHANNEL * 840 KILOCYCLES

Vic{lor A, Sholis, Director

J. Mac Wynn, Sales Director

spent for radio time {bosed on
T-minute daytime announcement)

Buying income reached per §1 }WHAS o

Reaching MORE for LESS

$130,968,666
STATION B $55,682,200

Ask Petry for PROOF

*Appraximate gross efective buying income within . 5mv/m contours. Within the WHAS
contour, though not included in their fotal, are the metropolitan areas of Cincinnati
and Indianapolis in which WHAS claims no appreciable listenership. Income flaures from
Sales Management Survey of Buying Power (Copr. 1948); further reproduction not licensed.
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National winners will receive $500
scholarships, with . special prizes
planned by many local organiza-
tions. One such prize is a $500
scholarship to be awarded by the
Electric League of Indianapolis to
the local winner,

The Junior Chamber is sponsor-
ing and directing the local con-
tests, with broadcasters, dealers,
distributors and educators co-
operating. The U. S. Office of Edu-
cation has endorsed the contest
again. The winning five-minute es-
says on freedom in last year’s con-
test have been heard by transcrip-
tion in many schools.

In cities where the JCC lacks
chapters it will ask mayors to or-
ganize committees of young busi-
nessmen to direct the contests.

NAB is sending a series of five-
minute transcriptions to all sta-
tions for broadcast at stated times
during Radio Week as guides for
high school students (Grades 10,
11 and 12). The discs outline the
benefits of the democratic form of
government and free enterprise.

Recordings were made by James
Stewart, actor; Paul E. Bagwell,
president, Junior Chamber; Maj.
Gen. Luther Miller, U. S. Army
Chief of Chaplains; Dr. John W.
Studebaker, editor of School Life;
Justin Miller, NAB president. The
recordings also will be re-spotted
on educational and other programs.
Seripts of the talks are being dis-
tributed by the Junior Chamber.
A number of radio actors are tran-
scribing announcements.

A speech will be supplied by
NAB for use at service club lunch-
eons and other meetings.

RMA-NAB Display Booth

RMA and NAB are cooperating
in a display booth at the national
Schoel Broadeast Conference Oct.
13-15 in Chicago, with two of last
vear’s winners to be present. High
schools will be supplied three-color
posters describing the contest, and
advertising material will be sup-
plied trade publications.

Organizations taking part in the
week, besides those mentioned, in-
clude National Assn. of Music
Merchants, National Electrical
Wholesalers Assn., National Retail
Furniture Assn,, FM Assn., Amer-
ican Assn. of Advertising Agen-
cies, Assn. of Women Broadcast-
ers, Television Broadcasters Assn,,
Southern California Radio & Elec-
trical Appliance Assn., Bureau of
Radio & Electrical Appliances,
Electric Institute of Washington,
Electrical Assn. of New Orleans,
Electric Institute of Boston, Ne-
braska-Iowa Electrical Council,
Electric League of Chattanooga,
Inter-Mountain  Electric  Assn,,
Central West Virginia Electrical
League, Electric League of Indian-
apolis, Electrical & Gas Assn. of
New York. More are expected to
take part,

Louis Hausman, of CBS, pro-
motion consultant, is assisting Mr.
McGill in the Radio Week plan-
ning.

Telecasting
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YOURS MAY BE ONE OF THE TWELVE
STATIONS TO BE REPRESENTED BY

RADIO REPRESENTATIVES, 7.

?M are located in a key market—

?M want more sales (and who doesn’t)—

?m want a Station Rep who is going to SERVE .
ONLY A FEW (not more than 12 key sta-
tions) in order to SERVE THEM BETTER

?m want a Station Rep who has a prolific organiza-
tion rendering an outstanding sales job, who
punches hard to get good business, who is not
just an order-taker or passenger on a gravy

train— Z 7.
RADIO REPRESENTATIVES, 7xe.

(A newcomer to the Station Rep field, but old hands at the business)

See our galary of Sales Stare

(_\\‘/ N

'
& Tos

PEGGY STONE HARRY S. GOODMAN JOHN NORTH

Said to pack a . They call him Knows his Stations and
1-2 sales punch! Vs “dynamite” Agencies like a book
) P,
I - -
e |.\ ‘Li;)/ WE THREE, and the rest of us, know we cannot serve too many masters and do -
/ ,'\/ the job to which we are pledged. For this reason we cannot guarantee that we

can serve you, but it costs nothing to find out. We invite your conﬁdentnal inquiries.

RADIO REPRESENTATIVES, Zc.

_ 480 Lexington Ave., New York City _
NEW YORK CHICAGO LOS ANGELES SAN FRANCISCO
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Good news for advertisers: Fort Industry Stations now make it eas-
ier than ever to select the "best buys” in their respective markets

‘ .
because Fort Industry Stations keep on growing like this . . .

WLOK

At -z Detroit gets a thrill in October! That's
Ko The new look comes to Fort In- when our popular WJBK starts tele-

g dustry’'s WLOK (NBC) in Lima casting in this rich market! (And right
as a brand new transmitter build- now is a good time to take a look at the
ing goes up as part of a general ex-
pansionand improvement program.
Incidentally, business at WLOK is
at an all-time high.

Hoopers of this AM-FM-er that’s wooing
and wowing listeners.)

Want todoa jobof blan-
ketingarichmarket?Our
5,000 watt WMMN
(CBS) in Fairmontdom-
inates all competition
867 of all broadcast
time in its extensive
primary coverage area
of West Virginia accord-
ing to a new Listener
Diary Survey.

The coal and
is a money

days—and o
(CBS), with
watt voice bo
from Wheeli
primary cove:
heart of thi
Pennsylvania
West Virgini:




steel belt
belt these

oming out
rig, gives
:age in the
s belt, in
, Ohio and

More than mere talk'
Our WSPD-TV be-
gan program telecast-
ing in July, treating
Toledoans to an eye-
ful as well as an ear-
ful of both network
and locally produced

Effective this month our
WGBS (CBS in Miami).
moves to a new, better
location and goes to
50,000 watts (daytime)
.. . becomes the first
and only 50,000 watter
in the fastest growing
metropolitan area in
all Florida!

... and on September 26, WAGA,
our 5,000 watter in Atlanta went
CBS making it an even better buy
in this “peach’’ of a Georgia market.
And here’s a coming attraction: —
WAGA begins telecasting early in
November.

There’s no chest-thumping here at Fort

Industry over the growth and develop-
ments mentioned in this advertisement.
Actually, you see, these developments
are only the most recent ones. Our sta-
tions have been growing for years; con-
tinual physical growth is a part of our

THE FORT

WSPD, Toledo, O. .
WLOK, Lima, O.

WWVA, Wheeling, W. Va. .
WAGA, Atlanta, Ga.
National Sales Headquarters: 527 Lexington Ave., New York 17, Eldorado 5-2455

creed. Just as important, we couple each
of our individual station’s independent
programming facilities with Fort Indus-
try’s over-all resources to insure con-
tinuing audience growth— continually
greater rewards for advertisers. This,
we think, is just plain good business.

INDUSTRY COMPANY

WMMN, Fairmont, W. Va.
e WGBS, Miami, Fla. ¢ WIJBK, Detroit, Mich.
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Editorial

Before It’s Too Late

AT NO TIME in radio’s 28-year history has
there [been greater need for freedom’s voice
to be |heard in every community and in every
natiorl. Whether a long-drawn cold war is
underway, or whether the delicately balanced
world| situation explodes momentarily, the
ideals|and achievements and aspirations of a
free feople must be told and retold at home
and aproad.

“Manana is too late,” Gilmore Nunn told
women broadcasters in Cineinnati (see story
this issue). “The greatest weapon that per-
petuates our freedom is our free expression.”

Most powerful of the freedom-perpetuating
deviceg is the spoken word of free broadcast-
ers. That voice must be heard through every
microghone, every day and every week.

The|fourth annual celebration of National
Week Nov. 14-20 again offers every
f the industry a chance to join forces
rate and promote radio’s role in na-

rather than merely industry, impor-
t last it is rising to the need of the

which |t can operate as a free institution.
“Manana is too late.”

» . .

rail of Two Cities

IN THE WANING days of September, two
conventions were held. The NBC second an-
nual cdnvention at Sun Valley was followed
M Assn. second convention in Chicago.
Both |produced tangible results.

At Sun Valley the emphasis was on televi-
BC has been in the forefront of TV
development. It has put together two sectional
networkts which later will be merged-and ex-
tended. {In the words of Niles Trammell, NBC
President, it will be six years before the be-
ginning{of the “period of plenty” in TV. Mean-
while, sound broadcasting and new advertis-
ing dollars must underwrite TV development.

At (hicago, there was surprising enthu-
siasm and spirit.

Some| FM stations have given up. Despite
that there are 650 stations on the air; 2,500,000
FM sets have been manufactured. That is
mass cdmmunications. It constitutes a service
that can’t be ignored. It is a service that needs
exploitation. FM Assn. has wisely decided to

. continug an aggressive selling job.

There are still vexatious problems of allo-
cations and standards that affect both TV and
FM. There’s too much momentum and public

October 4, 1948

demand to slow down TV. FM. wilyprovide
more useful service to those areas?which do
not have adequate sound broadecasting.

Each service will find its level. The publie
can’t lose. The new competition means new
innovations in programming. More people will
listen and look. More advertisers can be sold.
The additional dollars needed to sustain a
video system alongside an aural system must
be found. In the process, there will be sub-
stantial turnover in ownership.

Some of these things were said at both Sun
Valley and Chicago. All of them were im-
plied. There was pessimism. But predominant
was the will to meet the challenge, and to
make each medium a business success.

Red Ether

NOW THAT Russia is kicking over the traces
in every diplomatic and military quarter, it
is becoming apparent that the Kremlin has
been playing a cozy radio game. It wants to
gag and cripple our system of radio.

Jamming of th® Voice of America broad-
casts is an old story. The original postwar
plan for operation of Radio Berlin by the
quadripartite occupying forces never got under
way. The Soviet barred American, British
and French communications officers even
though the building was in the American sec-
tor, and the transmitter in the British,

The Soviet attitude was evident, too, at the
International Telecommunications Conferences
at Atlantic City last year, when it spawned
two plans diametrically opposed to those we
fostered. But evidently the politburo or what-
ever top brass runs the communications show
behind that curtain, wasn’t satisfied, because
Deputy Communications Minister Alexander
Fortuoshenko, who headed the Soviet dele-
gation to Atlantic City, hasn’t been heard
from since he returned to his motherland.

Preliminary meetings already are under
way in Mexico City, preparatory to the 78-
nation High Frequency Conference on Oct.
22. This session is called primarily to deter-
mine distribution of the international broad-
cast channels, but really takes over the un-
finished business of the Atlantie City sessions.
The Russians then proposed a “priorities”
system of allocation. It’s an ingenious plan
tailored to freeze us out of international
broadcast’ng by giving preference to nations
which lack internal communications. It would
take into account total area, population, num-
bers of languages spoken and such other
ingredients that" would favor Russia and
her satellites, and practically count us out.

Then there’s the so-called French plan,
upon which the comrades of the Kremlin smile
benignly, to give commercial broadcasting
“last priority” on allocations of any kind.
That’s veiled viciousness with a vengeance.
The United Kingdom, with its state-owned
radio; France with its BBC-type operation,
and Russia with everything for, by and of
the totalitarian state, are easy marks for
that odoriferous thesis.

We will have a strong delegation at Mexico
City, headed by R. Henry Norweb, career dip-
lomat, former radio amateur, and chairman
of the successful 1937 NARBA delegation to
Havana. But can it cope with a stacked deck?

It seems ludicrous for the United States
to lay its communications welfare on the line,
if the Soviet, its subjugated satellites, and
those with state-vested interests, have the
votes to override. There are those who believe
war can erupt any day. In good faith, we
must seek to bring the Mexico City sessions
to a successful conclusion. But it shouldn’t
be at the sacrifice of a single kilocycle to the

Soviet;, or through acquiescence to any lan- .

guage that subordinates free competitive en-
terprise in radio to Communistic imperialism.

Oa‘c }Qe.&/aecu 7:)—

FRANK TOWNSEND BOW

fering at the hands of the Federal Com-
munications Commission would probably
give their eyeteeth to be in Frank Bow’s
shoes. He is general counsel of the House
Select Committee investigating the FCC.
But Mr. Bow has no axe to grind. His
immediate ambition, he says, is to finish the
job and return to his law practice in Canton,

FRUSTRATED or confused radiomen suf-

-Ohio. He and the agency are probably agreed

on one point—the 'sooner the investigation
ends and he goes home, the better. Before leav-
ing, however, he intends to complete the job
to which he was assigned by Rep. Forest
A. Harness (R-Ind.), chairman of the Com-
mittee.

While some might pursue this assignment
with a vengeance, the Committee’s field mar-
shal accepts it as a public duty.

Mr. Bow has demonstrated an amazing
faculty for fastening Committee attention on
the FCC’s most controversial, and the indus-
try’s most troublesome issues.

He originally was called to Washington
to serve as general counsel of the House sub-
committee investigating publicity and propa-
ganda in government. Congressman Harness
appealed to him to stay and serve as counsel
of the Committee Investigating FCC.

During his short period of service on Con-
gressional committees, he has gained a repu-
tation for searching investigations. Spectacu-
lar anties, and other showmanship tactics have
been notably absent from his presentations. Ob-
servers term his interrogating technique
“disciplined aggressiveness.”

Mr. Bow’s age—47-—is hinted only by
splashes of gray about the temples of his
dark, well-groomed hair and trim mustache,
which is affectionately stroked during pen-
sive moments. Although there is some evidence
of an equatorial bulge, Mr. Bow’s husky ap-
pearance and rapid stride lead one to the
correct assumption that his was a highly-
athletic youth.

Sports played a dominant role during his
years in Canton’s public schools and the U.
School of Cleveland, a preparatory school
from which he was graduated in 1917. Mr.
Bow admits his scholastic standing during
summers at Culver Military Academy in Cul-
ver, Ind., was nothing to write home about—
so he didn’t. In high school and at the Ohio

* Northern U. from which he graduated in

(Continued on page 54)
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COVERAGE +:d
LISTENERS

Dependable coverage with 50,000 watts . . .

Faithful listeners because of quality programming . . .
These two factors have made KVOO Oklahoma’s
Greatest Station.

Advertisers, since 1925, have learned to accept KVOO
dominance as an established fact. They regularly
prove this dominance through rising sales curves of
KVQGO advertised products in th.is great and growing
Southwestern market where higher than aQerage

income means more spendable income!

EDWARD PETRY & COMPANY INC., NATIONAL REPRESENTATIVES
NBC AFFILIATE UNLIMITED TIME
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Key Man in Washington
Plays to Big National Audience

i&‘lis technique at a piano keyboard is as good as many
professional pianists’—but he’s better known for his

news commentaries before a microphone.

His program makes sweet music for listeners and
Ldvertisers. Five nights a week he delivers a widely
followed 2000-word script, packed with a full measure

of staccato facts behind the news.

Currently sponsored on 319 stations, the Fulton Lewis, Jr.
program is the original news “co-op.” It affords local
advertisers network prestige at local time cost, with

pro-rated talent cost.

3ince there are more than 500 MBS staiions, there mav
e an opening in your city. If you want a ready-made
dudience for a client (or yourself), investigate now.
Check your local Mutual outlet—or the Co-operative
leogram Department, Mutual Broadcasting System,
1‘440 Broadway, NYC 18 (or Tribune Tower, Chicago 11).
l
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LOYD BALDWIN, program director
at WZIP Covington, Ky., has been
appointed station manager.

A. LOUIS READ has been appointed
general manager of WABB and WABB-
FM Moblle, Ala.

: C. GLOVER DeLAN-
EY, general mana-
ger of WTHT Hart-
ford, Conn., and
president of Con-
necticut State Net-
work, has been
named supervisor of
radlo department at
Randall School in
Hartford. School is
well known in Con-
necticut  for its
courses in drama,
music and the arts.
HARRY O. WATTS,
former program di-
rector and traffic manager of CKOV
Kelowna. has been appointed manager
of CKOK Penticton, B. C.

WALTER WINDSOR has been appointed
genzral manager of WGBA and WGBA-
FM Columbus, Ga. He succeeds BILL
MASSIE, who has been acting mana-
ger since departure of A, E. MICKEL.
Mr. Massie remains a5 sales manager.
Mr. Windsor comes to Columbus from
managership of WDVA Danville, Va,,
and formerly was with WKNB New
Britain, Conn., and J. Walter Thomp-
son Co.

FREDERIC HAYWARD, KWSC Pullman,
Wash., station manager, has resigned
effective Oct. 9. He has announced
no future plans. Mr. Hayward joined
station in September 1946.

CHARLES G. (Chuck) BURKE, general
manager of KFGO Fargo, N. D., has
been named vice-chairman of Fargo
Community Chest Drive.

Mr. Read

WGEZ Starts Operation
As 100-w Mutual Outlet

WGEZ Beloit, Wis.,, new station
owned by Sidney H. Bliss, was
launched Sept. 26. The station is
assigned 1490 ke with 100 w full-
time, and is affiliated with Mutual.
It is licensed to Beloit Broadcast-
ing Co., of which Mr. Bliss is pres-
ident and sole owner.

Mr. Bliss and his family control
Gazette Printing Co., whose sub-
sidiary, Southern Wisconsin Radio
Inc., is licensee of WCLO Janes-
ville. Mr. Bliss has operated
WCLO for the past 15 years.

Average Capital Family
Had $3,800 47 Income

AVERAGE income of families in
the city of Washington, D. C,, in
1947 was $3,800 compared to
$4,600 in the remainder of the
metropolitan distriet, according to
a study by the Census Bureau.

In an extensive study of the
area, the bureau has analyzed fam-
ily income by size of family, color,
source of earnings and many other
factors. A series of tables is in-
cluded.

One in three families in the area
earned $5,000 or more, with one-
half above the $4,200 level, ac-
cording to the analysis. Estimates
are based on data obtained in a
sample survey conducted by the
bureau last winter.

James to Direct Radio
Clinic of N.Y. Ad Club

E. P. H. JAMES, MBS vice presi-
dent, will direct this fall’s radio
clinic sponsored by the Advertis-
ing Club of New York. Among
those in charge of the clinie’s va-
rious activities are the following:

Philip Frank, executive secre-
tary, BMB:; Rodney Erickson,
Young and Rubicam radio and tel-
evision dept.; C. E. Midgley, sales
service manager, CBS; Joseph A.
Moran, vice president and associ-
ate director of radio, Y & R; F.
Carleton McVarish, audience pro-
motion manager, MBS, and John
Southwell, radio and television di-
rector, Glee R. Stocker & Assocs.

News Clinic Arranged

For Wisconsin Stations
RADIO News Clinic for Wisconsin
stations will be held Oct. 21 at the
Plankinton Hotel, Milwaukee, un-
der auspices of NAB and the
League of Wisconsin Radio Sta-
tions.

Appointed chairman of the eclinic
by NAB District 9 Director Charles
G. Caley, WMBD Peoria, Ill.,, was
Ben A. Laird, WDUZ Green Bay.
Mr. Laird and Charles J. Lanphier,
WFOX Milwaukee, conferred re-
cently on clinic plans. Arthur C.
Stringer, NAB staff director and
secretary of the NAB Radio News
Committee, will participate.

RFD'S MEET DEWEY

Presidential Nominee Holds
——Open House at Pawling

RADIO Farm Directors from all
parts of the country have met with
Presidential Nominee Dewey at his
farm at Pawling, N. Y., to give
their views on present and future
agricultural problems.

Phil Alampi, WJZ New York
farm director, broadcast part of
the proceedings, including an in-
terview with Sen. George Aiken
(R.-Vt.) and Rep. Clifford Hope
(R.-Kan.), chairman of the Senate
and House Agricultural Commit-
tees, respectively.

The RFD’s and newspaper farm
editors also made specific sugges-
tions as to how this year’s record
feed crop might be used to rebuild
the livestock population and to
maintain agriculture on a firm
foundation, Mr. Alampi reports.

Mr. Alampi (1) is greeted by Gov.
Dewey at his farm at Pawling.
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You can match the characteristics of
most transeriptions and recordings...

... with the 109 Type Reproducer Group

Recording characteristics vary widely from one com-
pany’s recordings to another. But...when you use the
Western Electric 109 Type Reproducer Group, with
its 7-position Equalizer, you can correct for practi-
cally any of the more commonly used recording
characteristics.

Note in the adjoining panel how closely the 109
Type Group equalizes not only for the NAB and
Orthacoustic curves, but also for commercial records
and lateral transcriptions. In fact, you can match
within close tolerances all vertical and most lateral
transcriptions and 90% of phonograph records.

That’s one factor in the high-quality performance
of the 109 Type Group. Another is the exceptionally
low intermodulation distortion of the 9 Type Repro-
ducer. Hear the Group for yourself — note how this
feature reduces “hash” at the higher frequencies.

The 109 Type Group consists of reproducer arm,
your choice of 9A or 9B Reproducer, equalizer and
cable assembly, and repeating coil. You can easily
mount this top-performance gronp on your present
turntables—and you can get it from stock!

Place your order with your local Graybar Repre-
sentative—or write Graybar Electric Company, 420
Lexington Avenue, New York 17, N. Y.

—~QUALITY COUNTS—

DISTRIBUTORS: IN THE U. S. A. —Graybur Eleetric Company. IN

CANADA AND NEWFOUNDLAND—Northern Flectrie Co., Ltd.

Wesrtern Elecfric

See how close|
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of these recording curves R ol
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‘107 Type Reproducer Group
using average production reproducer) T T TS ose—eo o

NAB LATERAL

,RESPONSE IN pg
@ O

FREQUENCY |y ¢ps
Equalizer Curve B, Pos. L2

ORTHACOUSTIC

~n
o

o &

Typical curves for comme

rcial reco
and transcriptio rds

ns

5000 10000

Equalizer Curve B, Pos. I,1

X 500 1000
20 _Eiu_ahzer C_uxze B, Pos. L1

|5f— o

5000 10000




[
UGENE P. WEIL has been named
sales manager of WABY Albany,
N. Y. Mr. Well has been in radio for

15 y:ilrs. most recently as manager of

severgl Alabama stations.

IRVING HACKMEYER has joined sales

stafl of WCOP Boston. Mr. Hackmeyer

was [formerly with WMEX Boston,
where he was an announcer.

RAY 'YAPLE, formerly associated with

Indusfrial Publishing Co., has joined

WHK. Akron, Ohlo, as sales repre-

sentative for station.

GEOR|GE J. ARKEDIS, former account

execuiive for WCBS New York, has

jolned CBS-TV sales staff, it was an-
nounced by David Sutton, sales man-
ager of station. Mr. Arkedis was former-
ly associated with Kimball, Hubbard
and Powell Inc., Morgan Relchner and

Co. and other New York agencies as

space | buyer, account executive and

radio %epresentatlve.

FRANK DROEGE has joined sales staff
of WZIP Covington, Ky.

LARRY LAZARUS, WBBM Chicago, com-
pleted| his 19th year as a CBS staft
member Sept. 14. Head of station’s ac-
counting department since 1945, Mr.
Lazarys worked previously at CBS New
York.
WCSI-FM Columbus, Ind., announces
appointment of McGeehan and O'Mara
of Nevy York, Chicago, Detroit, Atlanta,
Boston, and San Francisco as its na-
tlonal | representative.

ROBERT H. (Skin) BOLLING has been
appointed manager of Chicago office of
Bollln% Co. Inc. Bolling Co. Midwest

00

Commercial Eﬂ)

O S A

headquarters are at 360 N. Michigan
Ave., Chicago.

SYDNEY GAYNOR, general sales man-
ager of Don Lee, goes to New York
Oct. 7 for three weeks conferences.
BILL HUTT, member of WKY Oklaho-
ma City, Okla., sales staff, has resigned
to join advertising staff of “The Farm-
er Stockman,” monthly Oklahoma farm
magazine, as national sales representa-
tive. HARRY BURDICK has left WKY
sales staff as national sales manager.
His future plans are unannounced. His
duties were assumed by LEO HOWARD,
commercial manager.

TWO 50 kw publicly-owned stations,
CJBC Toronto, and CBW Winnipeg,
have appointed H. N. Stovin & Co., To-
ronto, as exclusive representative in
U. S. Stovin has represented stations
heretofore in Canada while CKY, pred-
ecessor of CBW, was represented in
U. S. by Adam Young Inc.

DAVE SCOTT, WKNB New Britain,

BALANCE

Conn., “Man on the Street,” has be-
come member of sales staffl of that sta-
tion. Mr. Scott will combine his alr
work with this new position.

JIM BLACK, member of commercial
department at WTHT Hartford, Conn.,
is the father of a girl.

C. F. (Chuck) KREITZER has jolned
staff of WKJF-FM Plttsburgh, Pa., as
commercial representative. He was for-
merly with GE publicity department.
WALLIE C. PERSOW, commercial man-
ager at WHBY Appleton, Wis., has been
appointed Sub-Committes Chairman of
the United States Junlor Chamber of
Commerce Public Safety committee.
Portfollo assigned is Pedestrlan Safety.

ANNUAL Convention of Pacific Council
of American Assn, of Advertising Agen-
cies will be held October 11-13 at
Arrowhead Springs Hotel, Arrowhead
Springs, Calif. :

An ilmportant Factor in Every Successful Show and Sales Plan
|

BE %SURE YOUR SALES PLAN INCLUDES BALANCE with WPTR

LACK OF BALANCE can upset the
most carefully planned show or sales cam-
paigx!n. Top heaviness destroys balance . . .
baladce must be perfect for success.

\XW IR

And, if your sales plan for the lush Albany-
Schenectady-Troy market doesn’t include
WPTR, it’s not properly balanced. WPTR’s
smooth programming and modern show-

manship coupled with your sales messages,

will help you do a better selling job more
quickly, more easily in this area.

Nerd D2V

PATROON BROADCASTING COMPANY, HOTEL TEN EYCK, ALBANY 1, N.Y.
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Hiss Says Slander Suit

Does Not Include WOL
ALGER HISS, former State De-
partment official who has filed a
$50,000 slander suit against Whit-
taker Chambers for allegedly de-
famatory remarks made by the
latter on Meet the Press over WOL
Washington on Aug. 27, said last
week that the station itself is not
involved in the suit.

Mr. Hiss, president of the Car-
negie Endowment for International
Peace, charged in U. S. District
Court, Maryland, that Mr. Cham-
bers, a senior editor of Time,
falsely accused him of having been
a communist when Mr. Chambers
was interviewed on Meet the Press.
Mr. Chambers is the sole defen-
dant in the slander suit, accord-
ing to Mr. Hiss.

TV Not Seriously Affected

By Curbs, Declares S&P
DESPITE the new installment
credit regulations which became
effective Sept. 20, Standard &
Poor’s Sept. 15 Industrial Survey
in Electrical Products predicts a
bright future for the television
industry. Radios, however, where
demand is reported lagging, will
undoubtedly feel a cut in sales,
the report states.

Radio production was reported
off 16.,6% in the first half of 1948
while “television set production was
six times greater and, with FM-
AM set output up 55.3%, product
value of the industry is estimated
to have been close to that of year
before.” The report also states that
Philco Corp. expects that by the
end of the year the value of tele-
vision receivers produced will ex-
ceed that of radio set output.

McGUINEAS IS SLATED

FOR CRMC PRESIDENCY
WILLIAM McGUINEAS, com-
mercial manager of WGN, Chicago
Tribune station, was nominated
for presidency of the Chicago Ra-
dio Management Club at the reg-
ular luncheon meeting Sept. 22.
Election will take place Oct. 6.
Arthur Harre, WJJD Chicago
general manager, headed the nom-
inating committee.

Other nominees were Hal Rorke,
radio director, J. Walter Thomp-
son, for vice president; Holly
Shively, Ruthrauff and Ryan radio
timebuyer, incumbent secretary,
and Mary Poloson, Mitchell-Faust
Advertising Co. timebuyer, for
treasurer. Nominees for trustees
include the retiring officers: Mark
Smith, president; Ken Shepard,
vice president, and Kay Kennelly,
treasurer, as well as Holman
Faust, vice president and radio
director of Mitchell-Faust.

Members of the club voted al-
ternate Wednesday meetings, rath-
er than weekly; extension of mem-
bership to all persons who have
“an executive business interest in
radio, TV and allied fields”; non-
resident membership to firms ac-
tive in Chicago radio but outside
the corporate limits of the city.

Telecasting



available for
local sponsorship!

Capitol Transcriptions’

“My Serenade” starring HAI. D E RWI “

with Frank DeVol
and his orchestra

Here’s a network-quality show that you can produce
locally. Star is Hal Derwin, that popular young man
who sings in a fresh, easy-going style. Listeners hear
their favorite ballads sung with a nostalgic flavor. And
the music is directed by Frank DeVol, Capitol
Transcriptions’ musical director. He conducts those
rich, fluid arrangements which have become so familiar
to thousands of enthusiastic network listeners.

There are over 150 individual cuts of “My Serenade”
songs by Hal Derwin included in every Capitol
Transcription Library. In addition, stations receive
special voice tracks for that “personal appearance”
effect, plus musical interludes and backgrounds for
commercials. “My Serenade” featuring Hal Derwin
with Frank DeVol’s orchestra is another extre show
from Capitol.

EXTRA ...because Capitol’s economical Library Service
gives you not only “My Serenade” but over 3,500
additional, up-to-the-minute musical selections. And you
can tailor-make a variety of shows, including this

Hal Dertcin production, for any sponsor. Find out how
casy it is—and how inexpensive—by sending in the
coupon today.

ABOUT HAL DERWIN

This summer finds Hal going great al such svts as
Kansas City’s famed Hotel Muehlebach and Minneapolis’
Carnival Club. He opened September 26th at Frank
Dailey’s Meadowbrook, the Cedar Grove, N. J. dancery
which has springboarded so many bands to the top.
Look for future bookings in other quality locations.

Capito! Transcriptions
Sunset and Vine, Dept. 104
Hollywood 28, California

[J Please send me your descriptive booklet
[0 Include sample transcription

Name _ e ——
Station____ Position CRy
Street— SR Y N —

Gly:e e 5 State
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' Respects

dContinued from page 48)
1921I with an LL.B. degree, he
played varsity football and basket-
ball. [He was admitted to the Ohio
bar in 1922.

He| began practicing law in 1923
with {the Canton firm of Herbruck,
Black, McCuskey & Ruff. In 1925
with |Clayton Hoffman, a partner-
ship |of Bow & Hoffman was
formed. It continued until 1929,
when| Mr. Bow was appointed as
Ohio’s assistant attorney general.

Mr| Bow takes pride in the plan
he conceived while assistant attor-
ney general for the reorganization
of the state banks.in Ohip during
depression years. Banks reorgan-
ized munder the Bow Plan have
paid back almost 100%of the de-
positar’s investments. This success
led to his appointment as chair-
man pf the State Bar’s Assn.s
Committee on banking.

In 1933 he opened a private law
practice, which continued until
1944, |when he and Russell Ake
organjzed the law firm of Bow &
Ake in Canton. With the addition
of Willard Thomas, in 1946 the

firm adopted its present name,
Bow, Ake & Thomas,

He ventured into the writing
field in 1940 with Independent
Labor Organizations and the Wag-
ner Act published by Prentice-
Hall during that year.

It was his sympathy for inde-
pendent labor groups and his dis-
taste for unjust labor practices
that first took him into radio
studios to enjoy an “avocation.”
Mr. Bow broadeast sustaining
shows for the National Council of
Independent Unions.

WHBC remembered Mr. Bow's
broadcasts and when the wartime
manpower pinch was on implored
him in 1942 to fill'the gap. - = -~

Daily at 5 p.m. he left his law
office went to the station prepared
a 6:30 p.m. newscast, presented it
and then rushed home for dinner.
He was back at the studio again
to present the 11 p.m. show each
day.

Officials of Brush-Moore News-
papers Inc., licensee of WHBC
and of WPAY Portsmouth, re-
paid Mr. Bow for his services
when they suggested in 1945 that

e,
ﬂ_" ].
TPV

NO RATE INCREASE

2. LESS TUNE-OUTS

A NEW AUDIENCE

f Now! FM and AM over KFH
Both for the Price of One

A new FM audience has

market.

the same programs and announcements

that are broadcast

standard KFH station.

first FM station, advertisers get

Iis made for the

| extra audience.

REPRESENTED NATIONALLY B8Y

coverage KFH offers in the Wichita, Kansas,
The new station, KFH-FM, carries

over

With the inauguration of Wichita's

more for their money. Dupli-
cate commercials on KFH and
KFH-FM are delivered on the

old rate-card. No charge

PETRY

been added to the

the

TOP HOOPERATED OQUTLET FOR YOUR ADVERTISING MESSAGE

KFH, 1330 Kc KFH-FM, 100.3 Mc
KFH IS THE RADIO VOICE
OF THE WICHITA EAGLE
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LLOYD E. YODER (l), general manager

of KOA Denver, is shown with his “kill"

made in the fifth annval One Shot Ante-

lope Hunt at Lander, Wyo. His team-mate

in the event is Clayton Danks, sheriff of
Fremont County, Wyo.

he go to the South Pacific to cover
the activities of the 37th Division
(Ohio National Guard).

After five physical examinations
for a Navy commission, Mr. Bow
had been advised his condition
wouldn’t warrant such strenuous
activities.

As war correspondent for Brush-
Moore, he was in combat areas
with the 37th Division 50 hours
after leaving San Francisco. The
Grim Reaper took two close swings
at Mr. Bow during his Pacific
experiences—once when the head-
quarters tent was shelled and again
when he and an Army officer
jumped from their jeep into
a ditch just before a rain of Jap
machine-gun bullets raked the ve-
hicle.

Mr. Bow made wire recordings
of interviews with - the troops,
sonietimes while under heavy fire.
The wire recordings were sent to
Manila, transposed to platters and
airmailed to the United States.
He soon became identified by home
listeners as Ohio’s Ernie Pyle as
the result of the informal inter-
views he recorded and dispatched
home.

Reunion at Leyte

One of the servicemen inter-
viewed by Mr. Bow was his son,
the executive officer of a destroyer
escort at the time, who thought
his father was still comfortably
rooted to the deep leather chair
of the law office. Young Robert
was thoroughly bewildered one day
when at Leyte he received a mes-
sage saying “Lieut. Bow, would you
please send a boat for Mr. Bow?”
The son received the biggest sur-
prise of his life when he learned
that the message had not been
garbled, but that it actually was
his father paying him a visit in
the battle area.

One of Mr. Bow’s fondest rec-
ollections is his experience in com-
bat with Actor Joe E. Brown, who

was entertaining troops in the
South Pacific.
He won’t explain how M.

Brown, who had lost a son in the
war, happened to be in possession
of a gun, but he does recall that
on June 6, 1945, when he and Mr.
Brown were up front with the

BROADCASTING o

145th Regiment the actor’s smok-
ing gun was pointed where three
Japs lay dead after attempting
to ambush an American tank.

Mr. Bow’s father, Charles C.
Bow, also was a lawyer and had
served as former prosecuting at-
torney and probate judge of Stark
County.

Mr. Bow admits stepping out-
side the law once when he com-
mitted a theft. His charming wife,
the former Caroline Denzer of
Canton, was “stolen” from a com-
peting lawyer’s office, where she
was serving as secretary. Married
in 1922, they have two sons, Rob-
ert Lee Bow, and Joseph Withrow
Bow, a sophomore at Lehman High
School. They have two grandsons,
Michael Lee and John Patrick Bow.

Mr. Bow’s chief hobby now is
service to his home ecommunity,
Hills & Dales, a picturesque sub-
urb of Canton. The village, which
Mr. Bow claims is even more
beautiful than the name implies,
is proud of the fact that it has
never operated “in the red.” Mr.
Bow is one of the village’s five
councilmen.

He is a member of the Stark
County Bar Assn., the Ohio State
Bar Assn. and the American Bar
Assn, He served four years as
vice president of the state asso-
ciation and is now a member of
the executive committee.

A staunch Republican for 25
years, he is a member of the State
Central Republican Committee and
the Stark County Committee.

His religious affiliation is with
the First Presbyterian Church.
Other organizations of which he is
a member are the Sigma Pi, na-
tional collegiate fraternity, Elks,
the Navy League of the United
States, Brookside Country Club
and the Stark County Historvical
Society.

CHURCH GROUP STARTS

FRIDAY NIGHT SERIES
OPENING of the series, Great
Scenes from. Great Plays, spon-
sored by the National Couneil of
the Protestant Episecopal Church
in the United States, last Friday
night marked first use of “institu-
tional advertising” by a church
group. “Cyrano de Bergerac,”
was the first presentation.

Series is being carried coast-
to-coast by more than 500 MBS
outlets, some 70 independent sta-
tions and five stations in Hawalii,
Fridays, 8-8:30 p.m. (EST).

Differing from other religious
programs, the series features no
sermons, no Bible readings and
no attempts at conversion. The
only portion of a religious nature
is a “Voice of the Chureh” inter-
preting the drama’s message and
a 30-second cut-in in which a local
Episcopalian minister invites lis-
teners to Sunday service.

The program, bought on a
straight commercial basis, will vie
for listeners’ attention with other
commercial broadeasts.

Agency for the series is H. B.
Humphrey, New York.

Telecasting



AM GRANTS

Eight CPs Issued
By FCC

CONSTRUCTION PERMITS for eight new standard stations were
granted by FCC last Thursday. Four of the outlets are fulltime as-
signments and four are daytime only authorizations.

The fulltime assignments, each with 250 w power, were made to

Sandpoint, Ida. (1400 kc); Belen,
N. M. (1230 kc); Alliance, Neb.
(1400 kc), and Culpeper, Va. (1490
ke). Power of 1 kw is authorized
for daytime stations at Taylor-
ville, Ill. (1410 kec); Hanover, Pa.
(1280 kec), and Lewistown, Pa.
(920 kc). Bryan, Tex., received
500 w daytime grant on 1440 ke.

KGCX Sidney, Mont., 1 kw full-
time outlet on 1480 ke, owned by
E. E. Krebsbach, was granted day-
time power increase to 5 kw. KGCX
is MBS affiliate.

Details are as follows:

Alliance, Neb.—Sandhills Broadcast-
ing Corp., 1400 ke, 250 w, unlimited,
conditions. Estimated cost $15,400. Sand-
hills is owned by Hans Jaggers, presi-
dent 9.4%; W. R, Metz, vice president
2.8%; D. S. Berman, secretary 2.8%;
4. W. Cover, treasurer 4.7%; and 14
other local businessmen.

Belen, N. M.—Belen Broadcasting
Corp., 1230 kc, 250 w, unlimited, con-
ditions. Estimated cost $15,500. Princi-
pals are Elmer Zemke, local IBEW busi-
ness manager, president 32.8%; R. A.
Williams, electrical contractor, vice
president 16.49%, and T. B. Stribling,
farmer and rancher, secretary 50.8%.

Bryan, Tex.—Brazos Broadcasting Co.,
1440 ke, 500 w, daytime, conditions.
Estimated cost $13,662, Ecch of follow-
ing holds one sixth interest: Joe A.
Marino, radio student, president; John
Benedetito, grocery store owner, vice
president; Rosalie Marino, stenographer,
secretary-ireasurer; Ana Marino, Tony
Lampo and Lillie Lampo.

Culpeper, Va.—Culpeper Broadcasting
Co., 1490 ke, 250 w, unlimited, condi-
tions. Estimated cost $25,000, There
are 63 stockholders and six directors,
local business men, in addition to fol-
lowing officers: Ira C. Hopkins, Chev-
rolet dealer, president 0.6%; b
Preston, manager of local telephone
office, vice president 0.3%, and Harry

TV SET PRICES

Survey Lists 185 Available
Models for $99.50 and Up

MORE than 185 different TV re-
ceiver models, ranging in price
from $99.50 to $2495, are now
available to the American buying
public, according to a survey com-
pleted by Tele-Tech, radio and tele-
vision engineering magazine. Sizes
of the pictures on the market vary
from six square inches to 20,200
square inches.

Average receiver cost is $670.12,
a specification chart reveals. Aver-
age cost of TV receivers sold by
dealers for 1948 is $400, plus an
average of $65 per installation.

Television receiver production
will reach 100,000 sets per month
beginning with September and
total 1948 production will climb
to 800,000, the engineering jour-
nal estimates. Number of sets
in use by the end of the year
was placed at a little more than
1,000,000 on the basis of those
figures.

Complete specifications on all
available TV set makes by manu-
facturers are being published in
chart form as a special insert
with a current issue of the maga-
zine.
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H. Dickens, International Harvester
distributor, secretary-ireasurer 0.6%.

Hanover, Pa.—Radio Hanover Inc.,
1280 ke. 1 kw, daytime, conditions.
Estimated cost $17,560. The 400 shares
of stock in corporction are held as
follows: John D. Bare, movie projector
operator, president and 132 shares;
Philip Rohrbaugh, Spring Grove Elec-
tric Co. and former chief engineer at
WORK York, Pa.,, vice president and
129 shares; H. V. Ferster, Weaver Piano
Co., treasurer and 30 shares, and E.
W. Wisotzkey, manager and program
director of WLAN Lancaster, Pa., 9
shares.

Lewistown, Pa.—Central Pennsylvania
Broadcasting Co., 920 ke, 1 kw, day-
time, conditions. Estimated cost $38,-
000. Majority interest of 70% is held
by Paul J. Newton, industrial equip-
ment distributor, president. Paul o
Lehman, attorney, is vice president
and 10% owner, and George Parrish,
purchaser for farm machinery com-
pany, is secretary and holds remain.
ing 20%.

Sandpoint, Ida.—Bauer Broadcasting
Co., 1400 ke, 250 w, unlimited, condi-
tions. Estimated cost $13,330. Firm is
owned by an individual, Norman E.
Bauer, student at U, of Washington.

Taylorville, Ill. — Christian County
Broadcasting Co., 1410 Kkc, 1 kw, day-
time, conditions. Estimated cost $14,-
561. Principals are: L. H. Pilcher, presi-
dent 331/3%; F. J. St~dler, secretary-
treasurer 16 2/3%; H. W. Stadler,
16 2/3%, and L. W. Andrews, vice presi-
dent 33 1/3%.

WTMJ PLANS APPEAL

IN CLASH WITH WMAW

A LEGAL dispute between the Mil-
waukee Journal Co., licensee of
WTMJ, and WMAW Milwaukee
and its manager, Jack Bundy, re-
portedly will be carried by appeal
to Wisconsin’s supreme court.
According to Bruce Randolph,
attorney for Mr. Bundy and Mid-
west Broadcasting Co., licensee of
WMAW, he has received notice of
the Journal Co.’s intention to ap-
peal a June 9 verdict of the Mil-
waukee Circuit Court denying an
injunction to restrain Mr. Bundy
and WMAW from using the name

“Heinie”, in connection with a
dance band show.
The Journal Co. purportedly

claimed that from 1932 to 1944
Mr. Bundy appeared over WTMJ
on a program called ‘Heinie and
His Grenadiers and his contract
specified that he would not use the
name ‘“Heinie” or “Grenadiers” on
any other Milwaukee station at
any time during or after expira-
tion of the contract. The band used
by WTMJ on the Grenadiers pro-
gram sincé 1932 has been known
as the “Band of a Million Friends,”
according to WMAW sources.

The lower court, WMAW said,
ruled WTMJ had lost its right
to the exclusive use of “Heinie”
since it did not identify any present
WTMJ program, but restrained
Mr. Bundy from the use of the
identification, “The Band of a Mil-
lion Airs,” on a WMAW program
on grounds that it would constitute
unfair competition.

Telecasting

Whether it's

Montezuma or Tripoli

[IOWA)

WMT is There!

FROM the tall corn fields near Montezuma to the
dairylands around Tripoli, eastern lowa listeners
keep tuned to WMT for complete farm news, top
entertainment and special features offered by this
exclusive CBS eastern Iowa outlet.

Iowa farmers depend on WMT. So do the urban
communities with their huniming industries. Reach
both these prosperous markets via WMT’s 60O kc
—IJowa radio’s finest frequency. Ask the Katz man
for details.

~

CEDAR RAPIDS

5000 Watts 600 X.C. Day & Night
BASIC COLUMBIA NETWSRK
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¥ King OF Them Al

King pin in results is WHHM—the re-

sult-full station.

King of them all in Attention—ijust look

at the Hoopers.

Results fit for a king (or queen) listen

to the merry ring of the cash register.

For a King Size treat choose the station

that delivers

MORE LISTENERS

Per Dollar

IN MEMPHIS

WPIX Booklet on TV

TO ASSIST listeners who
report trouble in tuning in
WPIX, New York News
television station which op-
erates on Channel 11, the sta-
tion has issued a booklet
which, in simple, non-techni-
cal language, explains the
TV channel set-up and the
wide separation between the
low band stations on Chan-
nel 1 to 6 and the high band
stations on Channels 7 to 13.

Keystone
(Continued from page 21)

erage indexes, Mr. Sillerman said,
deal with frequency of listening
and are based on the ballot ques-
tion: “To what stations do you and
your family listen most frequently
or most of the time?”

The rating evolved from these
ballots is in terms of percent of
mentions.

Changes in Rank

In the pilot studies for the three
stations affiliated with Keystone
there were several changes in the
rank order of the stations as com-
pared with BMB reports, Mr. Sil-
lerman noted.

Mr. Sillerman said that it was
his plan to produce the Hooper
studies for all of the 355 stations
affiliated with KBS and that “as
many of them as possible” would
be started beginning in November
and continuing through March.

The costs of the surveys will be
shared by KBS and the stations.

Tables showing comparison be-
tween BMB figures and the Hooper
listening area coverage indexes in
each of the three pilot markets
follow. In each instance, the
Hooper figure represents “per-
cent of mentions” received by the
stations in this ballot survey.

WAYCROSS, GA.

Votes Are Mailed
On NAB By-laws

FOUR changes in the NAB by-
laws, designed to refine associa-
tion procedure under the new by-
laws adopted last year, have been
submitted to the membership for
referendum vote. Ballots are to be
mailed to Ernst & Ernst, New
York, before Oct. 22.

First proposal would amend
Article IIT Section 1-A to secure
annually an accurate mailing list
of persons to whom ballots and
other official material will be sent.

Second change would amend
Article V by inserting a new sec-
tion requiring new members to pay
a month’s dues in advance.

Third proposal would amend
Article VI Section 2, dealing with
nomination and election of direc-
tors. Each active member is to
certify one name as eligible for
nomination and election. The num-
ber of directors remains at 30, with
no change in classification.

In the case of district directors,
those receiving three or more nomi-
nations, instead of one as at pres-
ent, would be certified for the final
ballot. For director-at-large three
or more nominations are specified
compared to the present five. Nom-
inees have a five-day period in
which to reject nomination.

Incumbent district directors
would have the option of choosing
whether or not district elections
are to be held by mail ballot or at
a district meeting. A section is in-
cluded to provide procedure for
run-off elections in case of ties.

Fourth proposal would amend
Article VII Section 1 Par. 3 to
give the board power to determine
the fiscal year, with the president
required to submit budget details
45 days prior to end of the fiscal
period. The present procedure re-
quires such a report between Oct.
1 and Nov. 15, but this timing has
interfered with scheduling of meet-
ings. Dues still are based on the
previous calendar year, however.

Power Station A Power Station B

| Daytime WAYX
BMB Hoop. BMB Hoop. BMB Hoop.
Home City 96 63.5 50 9.5 26 4.5
Home County __. 96 61.5 55 1.5 33 3.5
Market Area . _ 89 51 70 6.5 37 5
Nighttime
Home City________ 91 38 71 18 43 9
- I B Home County 75 36 75 17 42 10
| Market Area ___ 40 23 57 24 43 14
Independent—but not aloof HARRISBURG, L.
M E M P H I S TENN ES S EE Daytime WEBQ Power Station A Power Station B
g BMB  Hoop. BMB Hoop. BMB Hoop.
Home City ___._________ 63 21.5 41 15.5 60 9
Home County __ 82 24 65 18 49 8
Market Area . _____ 88 23 64 17.5 40 9
PATT McDONALD, FORJOE & CO., Nighttime
m r Home City. 46 12 50 16 34 3
e representatlves Home County __ 62 9 59 17 29 4
Market Area ___________ 57 8 59 15 29 4
Mf’m!’er TEMPLE, TEX.
Association of Daytime KTEM Power Station A Power Station B
Independent BMB  Hoop. BMB Hoop. BMB Hoop.
i i Home City______________ 89 31.5 96 40.5 71 11
Metropolnan Stations Home County __ 87 24.5 94 41.5 76 12
Market Area ___________ 56 17.5 95 41 73 13
* King Cotton Country Style Pure Pork Sausage Nighttime
Home City . _______ 82 20 98 43 5 21
L Home County __ - 65 16 95 44 70 21
4 5 5 B R B J Market Area x 10 % a U
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Video Freeze
(Continued from page 224)

that the decision may be to revise
engineering standards but to stip-
ulate that stations will not be pro-
tected against certain interferences.
In that event it might not be
necessary to revise the allocation
plan, which is an estimated three-
month task in itself.

The first step will be taken in
November-—probably between Nov.
1 and 15—when an FCC-industry
engineering conference is to be held
to discuss tropospheric transmis-
sion and collateral questions such
as use of directional antennas, in-
creased power, and changes in the
present 150-mile co-channel and
75-mile adjacent-channel separation
policy.

The exact date, agenda and place
of this conference are to be an-
nounced “shortly,” and Mr. Coy
said FCC’s data on tropospherics
—one of the principal items for
consideration—will be ready for
distribution to industry engineers
within “a few days.”

Assuming that this conference
produces general agreement on tro-
pospherics and related data, Chair-
man Coy said, the next step will
be to consider how the information
should be applied to present stand-
ards. Adoption of new standards
and their incorporation into the
rules would be by rule-making pro-
cedure, and extensive public hear-
ings undoubtedly. would be neces-
sary before any new allocation
plan could be put into effect.

A reallocation of channels, he
said, would not affect existing sta-
tions. But under questioning he
agreed that “there’s always a
license expiring.”

Order Statement

In its freeze order the Com-
mission pointed out that a nation-
wide allocation plan must be based
on the Rules and Standards and
that these, in turn, “must reflect
the best available engineering in-
formation.” Until that information
is collected and studied, the order
continued, revision of the existing
channel-allocation table—which was
in hearing when the question of
changes in the standards devel-
oped—*“might constitute an un-
warranted disregard of important
factors . o

“Moreover,” the order asserted,
“it is apparent that assignments
cannot continue to be made under
the present allocation table since
the evidence presented at the hear-
ing [on changes in the table] and
conference raises the same serious
questions concerning the validity
of the bases upon which such table
was constructed as in the case of
the proposed table. Furthermore,
additional assignments at the pres-
ent time will make more difficult
any revisions in the table which
might be necessary as a result of
any changes in the Standards
whieh might result from the pro-
ceedings.”

BROADCASTING o

\ >

BING CROSBY (center) checks final plans
for his new daytime series of programs
for Minute Maid,
toncentrate produced by Vacuum Foods
Corp. With him are (I to r} Donald
Clifford, vice president of Doherty, Clifford
& Shenfield Adv., and A. E. Stevens, vite

president of Vacuum Foods.

frozen orange juice

PHILCO SPONSORS TV
REVIEW OF TOP GAMES

TWENTY-MINUTE television re-
view of the top college football
games of the week is being pre-
sented Friday nights under spon-
sorship of the Philco Corp. and
Phileco dealers in 18 TV cities.

The program, called Touchdown,
was launched last Friday. Pro-
duced by W. Wallace Orr Inec, it
features Bob Hall, sports commen-
tator and football columnist, who
quarter-backed at Yale for three
years.

The games reviewed are filmed
in their entirety, and the televi-
sion audience sees the key plays
and players selected from these
film reports, Philco announced.

Camera crews, composed of foot-
ball experts, are under the direc-
tion of Louis Kellman, of News-
reel Laboratory, Philadelphia.

The following stations are carry-
ing the program:

WNBT New York, WATV Newark,

WNBW Washington, KSD-TV St. Louis,

WBKB Chicago, WWJ-TV Detroit, WBZ-
TV Boston, WSPD-TV Toledo, WBAL-
TV Baltimore, WIT'VR Richmond, WEWS
Cleveland, WBEN-TV Buffalo, WTMJ-
TV Milwaukee, WLWT Cincinnati,
WRGB Schenectady, WSB-TV Atlanta,
KTSL Los Angeles and WPTz Phila-
delphia.

Package Show Partners

Double on WJMJ Chores

CRIS HARWOOD and Jerry War-
ren, partners in their own radio
package production outfit in Phil-
adelphia, are involved in a unique
arrangement at WJMJ Philadel-
phia, the Quaker City’s newest ra-
dio outlet.

The Harwood-Warren team are
under contract to the station to
handle all production chores and
creative programming, while still
operating their own business. They
share the title of production direc-
tor at WIMJ. In addition, the duo
also are currently co-producing a
musical stage fantasy with Can-
ada Lee in New York.
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| Preparedness
(Continued from page 22-A )

clared, “would require nationwide
emplpyment stabilization to avoid
disryptive turnover and migration
of workers.” Workers after the
initidl “freeze” would be permitted
to move oniy where and when the
government decided they should.

| Plan Developing

“Tb deal effectively with the
eventual administrative problems
of mobilization, we are developing
organizational and procedural
plans in such areas as priorities
for and allocations of eritical ma-
teriai;ls, preference ratings for war
orders, inventory controls and
many, other similar or related
measures which will help to assure
the \tise use of our available re-
sources,” he forewarned.

Mr|, Hill revealed that only
partial conversion, in case of war,
was ¢xpected in such important in-

-dustries as those producing-elec-

trica1| and .communications equip-
ment,| as they will be turning out
the same kinds of goods but will be
forceg to change designs and in-
crease their output to meet mili-
tary requirements.

He |also indicated the feasibility
of integrating sources of energy
for industrial use in wartime is
under| consideration.

Eailier in the week the NSRB
chairman had announced formation

of another task group to begin de-
velopment of plans and procedures
for control of critical materials in
event of an emergency.

Leighton H. Peebles, NSRB
communications consultant, and
staff members were nieeting over
the weekend with a five-man com-
munications task group, represent-
ing industry. They were called to
Washington to assist the govern-
ment body in a review of World
War II limitation orders and to
recommend methods of bringing
them up to date. The proposed
modifications of the radio and
radar industry were to be incor-
porated in a report to the Elec-
tronic Equipment Industry Advis-
ory Committee,

Members of the industry task
force include:. John Ballantine,
president, Philco Corp.; Ray C.
Ellis, vice president, Raytheon Mfg.
Co.; Frank M. Folsom, executive
vice president, RCA; Paul V. Gal-
vin, president, Motorola Corp., and
Harry A. Ehle, vice president, In-
ternational Resistance Co.

Philadelphia Meeting

Conversion of the communica-
tions industry to war production
rapidly in the case of an emergency
is also under study by the Signal
Corps and representatives of the
industry, Maj. Gen. Spencer B.
Akin, the Army’s Chief Signal Of-
ficer, disclosed recently.

The announcement followed a
Philadelphia conference between

; we've
‘got
news
for

18

the radio station of the
Newark Evening News
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times a day direct from our studio
in the City Room of The Newark News.

WNUJR is the only New Jersey station offering
complete national and local news coverage.

Another exclusive availability on . . .

91 Halsey Street
Newark 1, N. J.
MArket 3-2700

Gen. Akin, Mr.
dustry
delphia.

At the session “a contingent con-
tract plan” designed to shorten
the conversion time of industry
from peace to war production was
proposed. “It is believed,” Gen.
Akin said, “that the proposed con-
tingent contract plan has much
merit, and that some plan embody-
ing most of the principles and es-
sentials of the one discussed should
be given most serious considera-
tion, looking toward its adoption.”
Details of the proposal were not
given,

Other national defense officials
have recently estimated that Amer-
ican industry could get into pro-
duction of vital arms within 18
months by virtue of the new plans
for stepping up war production.
This estimate is based on present
resources, plant capacity and avail-
ability, and relies on a new program
of “set-aside” plants, of which
there are 156 ready for immediate
production, and 245 others on a
“stand-by’” basis under lease to
private operators.

Other military and government
bodies were also talking contracts.

Defense Secretary James V.,
Forrestal last Wednesday an-
nounced the appointment of the
three division chairmen of the
Armed Services Renegotiation
Board, who constitute the Military
Renegotiation Policy and Review
Board.

The Policy and Review Board,
with the new division leaders, will
review profits made on contracts
for defense material and service
to which the Renegotiation Act of
1948 applies. It will meet in the
near future to organize and pre-
pare regulations and prescribe
standards and procedures for de-
termining and eliminating exces-
sive profits under the Act. Their
recommendations will be given to
Secretary Forrestal.

Named as secretaries of their
respective departments were :
Frank L. Roberts, Air Force; Rear
Adm. Morton L. Ring, Navy, and
Brig. Gen. Ernest M. Brannon,
Army.

Peebles and in-
representatives in Phila-

Offices Set Up

Five additional field procurement
planning offices have been estab-
lished by the Army Engineers to
facilitate current planning for pos-
sible emergency industrial mobil-
ization, Lt. Gen. R. A. Wheeler,
Chief of Engineers, announced re-
cently. The new offices at Cincin-
nati, Dallas, Detroit, Philadelphia
and Seattle will supplement those
established during recent months
at Chicago, New York, St. Louis,
Atlanta, Pittsburgh and San Fran-
cisco.

Secretary of Commerce Charles
Sawyer last Monday announced
that producers and importers of
copper, lead and bismuth, and zinc
and cadmium had been invited to
meet jointly during October with
Commerce and Munitions Board
officials to discuss the practicabil-
ity of developing voluntary plans

BROADCASTING o

NEW STUDIOS and offices of KNEW Spo-

kane, Wash., are housed on the second

floor of this building ot Sprogue and

Wall Sts, Burl C. Hagadone is president

and Harry Lantry general manager of the
5-kw station,

for procurement of these non-
ferrous metals for the strategic
and critical materials stockpiling
program,

Blueprints of the Civil Defense
Planning group were being polished
up for final modifications.

United States’ $650,000,000 stock-
piling program was also making
headway. Twenty-eight major ma-
terials are included in the third-
quarter proposed procurement pro-
gram, including such important
items as bauxite, chromite, copper,
cordage fibers, industrial diamonds,
lead, manganese ore, mica, nickel,
natural rubber, shellac, tin and
zince.

Benton & Bowles Agency,

New York, Adds to Staff

BENTON & BOWLES Inc.,, New
York, last week announced the
following additions to its staff:

James M. Vicary, formerly with
J. L. Hudson, Benson & Benson
and Crowell Collier, all New York,
and lately head of his own inde-
pendent research company, will be
in charge of copy research.

Elizabeth Scofield, formerly
fashion and beauty editor in the
radio publicity department at
Young & Rubicam, New York,
will write publicity and promo-
tional material.

Robert Hakken, recently pub-
licity writer for aircraft and rail-
road concerns, has been appointed
copywriter for the agency.

Center Your Attention
on

Center of the Dial

860 k¢
MILWAUKEE
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WXYZ-TV'S INAUGURAL

WILL BE 9-HOUR SHOW

CAPSULE form popularly used
for premiere programs will be by-
passed for full-length features at
the Oct. 9 inaugural of WXYZ-TV
Detroit, ABC’s third video station,
according to Robert E. Kintner,
ABC executive vice president.

“A model of future TV program-
ming” will be telecast by the new
station starting at 2:15 p.m. and
continuing until 11 p.m., Mr. Kint-
ner said. The new TV outlet will
carry the Notre Dame-Michigan
State U. football game from South
Bend, Ind., as part of the inaugural
program.

Name Guests

City, state and government offi-
cials, speaking from the Detroit
Art Institute Theatre, will welcome
the station. Guests will include
Governor Kim Sigler and Detroit’s
Mayor Eugene I. Van Antwerp.

Fdr more-than an-hour; starsof

stage, screen and radio will appear
in a variety program, which will
. also feature AM programs aired
by WXYZ.

A remote pickup from Briggs
Stadium of the Detroit Lions-
Boston Yanks professional football
game also is scheduled. After the
opening day, WXYZ-TV will carry
regular programs released via
ABC’s Midwest video circuit, ac-
cording to Paul V. Mowrey, net-
work divector of television. Station
will operate on Channel 7 (174-180
me).

Edward J. Nobel, ABC board
chairman, and Mark Woods, net-
work president, will head a group
of ABC delegates attending the
Oct. 9 premiere.

Other ABC officials who will attend
the ceremonies are Mr. Kintner; Murray
Grabhorn, vice-president in charge of
owned and operated stations; Edward
F. Evans, director of research; Lee

Jahncke, television station relations
manages; Ted Oberfelder, director of
advertising and promotion; Frank

Marx, vice president in charge of en-
gineering; George Milne. director of
technical operations: Michael N. Mec-
Mullin, New York television mainte-
nance supervisor; James M. Valentine,
Chicago television operations super-
visor; E. . Hortsman, engineering
manager, Central Division, and Burke
Crotty, television executive producer.

Mr. Mowrey is supervising the
premiere programs.

Brush Joins WHDH

ARTHUR T. BRUSH has been
appointed commercial manager of
WHDH Boston,
William B. Me-
Grath, managing
director, an-
nounced last
week. Mr. Brush
had been busi-
ness manager
and co - founder
of the New
‘Hampshire Sun-

Mr. Brush day News prior
to his appoint-
ment, effective Oct. 4 (today).

Previously he was sales manager
of WFEA Manchester, N. H,, as
well as advertising director of the
Manchester Union-Leader.
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Giveaways
(Continued from page 28)

tical effect results from present
and past practices, (2) the con-
fusion and uncertainty that it
causes among licensees, and (3)
the resulting lack of competent
legal authority that present and
past practices induce.”

Meanwhile the Commission was
told by Bruno Pinkney, who iden-
tified himself as finaneial writer
for a Wall St. publication and
gave his address as 120 Wall St.,
that the giveaways constitute a
“perversion of the broadcasting
industry.” As a citizen and tax-
payer he did not believe it in the
public interest for advertisers to
use public facilities to boost their
sales through “lavish use of these
‘free gift programs’.”

“I also believe that the time has
come,” Mr, Pinkney wrote, ‘“for the

FCC to find ways and means to place
adequate taxes on the profits of all

the broadcasting stations and they
should also include the television sta-
tions.” He sald he could not see any
reason for permitting the use of these
public channels “for the piling up of
huge profits by the stations” and de-
nounced the “ridiculous system” by
which the public pays more for products
because of the money spent to ad-
vertise them on the air, which cost is
added to the retail price.

Direct Mail Awurd

“BEST OF INDUSTRY” award
for radio in the annual direct
mail campaign contest went to
WMAQ Chicago Wednesday from
the Direct Mail Advertising
Assn. At association’s 31st an-
nual convention in Philadelphia,
Promotion Manager Harold Smith
earned the honor for ‘“the most
effective direct mail campaign”
with a presentation which in-
cluded copies of promotion pieces
sent to clients, agencies and pros-
pects during the year.

RMA to Discuss Plans

For Remainder of 1948
TELEVISION and broadcast plans
of Radio Mfrs. Assn. for the rest
of the year will be discussed by
industry leaders at the RMA fall
conference, Oct. 6-8, at the Roose-
velt Hotel, New York. Winding
up proceedings will be a meeting
of the RMA board with President
Max F. Balcom, Sylvania Electric
Products, presiding.

National Radio Week (Nov. 14-
20), joint RMA-IRE TV activities,
the Nov. 10-11 RMA industrial
relations conference, expansion of
RMA industry statistics and other
services will be discussed. RMA
committees and divisions will
hold meetings. Among long-range
topies will be the Industry Mobili-
zation Policy Committee, headed
by Fred R. Lack, Western Electric
Co., and the RMA Silver Anniver-
sary convention.

"Oh what beautiful evenings
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TO REACH ATLANTA
HOUSEWIVES

The Maggie Davis show 2:00 to 2:30
Monday through Friday features our Mag-
gie with Les Henrickson as relief. The gal
featurey local and natianal news with the
waman’y slant, has a wide knowledge of
home wt= meal pl g, nutrition,
child core; also, fashions ““with the light
touch.” [Les handles roving mike interviews
with studio audience, supplies the male
angle an food, fashions, general topics.

This is the only established woman’s par-
icipation program available in Atlanta for
national advertisers.

Maggie is now keeping company with
such famsus names as: Celanese Corpo-
ration, Chase & Sanborn,
Canada Dry, Fleischmann’s
Yeast, Welch’s Grape Juice,
Modern [ce, Yodora, Ladies
Home Journal and others.

For further information
call Headley-Reed Company
todoy.

Drawing by
permilssion of
D. Appleton.
Century Ca.

IN ATLANTA IT'S

VCON

THE ATLANT CONSTITUTION
STATION

5000 WATTS 550 KC
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Radio Sales
(Continued from page 29)

stopping, and economists looking
twelve months ahead see very little
hope of major decreases in funda-
mental living costs.

Also contributing to the uncer-
tainties of 1949 is the increase of
competition between the networks.
As of today, CBS has three and
me-half hours in the evening for
sale; ABC has six and three-quar-
ter hours and Mutual has 11 hours
for sale. Your network has just
one half-hour evening period open;
so, naturally, all of our programs
and particularly those in non-
prime time are subject to the
blandishments of the three other
networks. Newspapers and maga-
zines are stepping up their efforts
against radio and we have the new
competition which we, ourselves,
are creating—television.

I would like to talk to you a
little about our feeling in the con-
troversy of television vs. sound
broadcasting. We cannot be ostrich-
like in our approach to the prob-
lem. Television is competing for
the advertisers’ dollar with maga-
zines, newspapers, sound broad-
casting and all other forms of ad-
vertising. But judiciously sold and
handled, it is my belief, that the
largest share of television advertis-
ing dollars will be new money to
the advertising field. Certainly each
of the present forms of advertising
has its own particular advantage.
Each has been tried in the fire of
competitive selling and has pro-
duced results for its user. There
is little likelihood that television
will eliminate the newspaper or
magazine ad, or that it will put
sound radio out of business. It will
bring changes—in some cases,
rather drastic changes—into sound
radio. How well sound radio fares
in the competitive battle will be de-
termined by how flexible, how use-
ful and how ingenious sound radio
can be in meeting that challenge.

Recalls Old Attitude

To those in broadcasting who
gloomily predict “sound’s” early
demise when television becomes a
universal reality, I recall similar
dire forebodings in the early days
of radio. Newspapers, magazines,
movies, all were “doomed” by the
advent of the wireless. But they
survived — and handsomely — all
having had their biggest years
since the maturity of sound broad-
casting. There was one particular
field—the phonograph record—
which everyone agreed would pass
into limbo. The prophets of doom
could not visualize anyone paying
for a phonograph record when they
zould hear the same music abso-
tutely free from their radio set.
Well, what happened! You know
the answer. Better records—tech-
nically, smarter merchandising,
automatic record changers, top-
notch promotion, and 1947 saw the
biggest record.sales in history.

Sound radio is in the same posi-
tion today. Just as newspapers and

magazines have their particular ad-
vantages in the information and
advertising fields—so does sound
radio. It has immediacy, speed, the
power of suggestion, the per-
suasiveness of the human voice. It
is not as demanding of its auditor
as is television. It joins the maga-
zine and newspaper in its use of
words to create mental pictures in
the listeners’ minds—a habit that
has been ingrained since the story-
teller around the ancient camp-
fire.

The best “guesstimates” today
contemplate a television network
of 100 to 110 stations, which could
reach about two-thirds of the na-
tion’s population, but a network
of that size is five to 10 years off.
How much beyond 110 stations a
network will grow will be deter-
mined only by the economic factors
involved. Television’s ;costly sta-
tion operation imposes economic
considerations not faced by sound
radio. Its expansion beyond 110
markets will depend entirely upon
how economical it will be for the
affiliate to operate and how econom-
ical it will be for an advertiser to
buy.

A Sound Market

However, even if television were
to become the sole radio service of
two-thirds of the population—
which is
still one-third' of the nation which
in the foreseeable future will be an
exclusive sound radio market.

Another approach is obvious;
the yearly average of sets in use
today runs about 17% in the day-
time and 27% at night. Reversing
these figures, we find an average
of 73% of homes at night and 83%
of homes in the daytime are not
using their sets. Here is a huge,
untapped resource which I believe
will be responsive to specialized
programming designed to appeal to
specific groups and types of audi-
ences rather than the broad mass
appeal of current-day radio. Pro-
grams aimed at those audiences
would bring sizeable addition to
the radio listening.

Make no mistake about it, sound
broadcasting is here to stay—and
very profitably so. While we are
going to use every bit of ingenuity
at our command to keep it at max-
imum sales levels, sound broad-
casting can be extremely profitable
even at somewhat lower sales
levels. But, the lazy days of broad-
casting are over. We're going to
have to take off our coats and re-
condition those pioneering reflexes
again. It can be done because it
has been done, and by the same
men and women who did it before.

Earlier I mentioned the dual job
of our sales department—first—to
bring in revenue and, second, the
right programs to enhance the
NBC lineup. When we get over
into the television field, the im-
portance of doing this dual job is
greatly magnified.

One television station is very
much like any other., Roughly
speaking, power is equalized, one
place on the dial is pretty much

BROADCASTING o

inconceivable—there is

SUN VALLEY PARODY
Abe Burrows Leads Affiliates
in Song for Trammell

ABE BURROWS, Hollywood
writer and comedian who perform-
ed at the Sun Valley NBC conven-
tion, ad libbed his way through
the proceedings on occasions other
than the formal banquet. At the
wind-up dinner, he lead the affili-
ates in a parody sung to President

- Niles Trammell, but only after an

improvised continuity acceptance
department had revised two lines
(words changed in italics). Author
of the parody, to the tune of
“Time on My Hands,” remains
anonymous. The opus follows:

Time on our hands
Flat on our pants
Nothing for folks to view

Where is that cable
Is it a fable
All of our dough we've blew

Please send us some shows
Give us some attention

We're going nuts

From this ding-dang invention

Just mis-ery
Got no TV
And it’s all because of you

like any other so one of the great
advantages that NBC has enjoyed
in its sound broadcasting opera-
tions is eliminated right from the
start. I do not mean to minimize

the other important factors such -

as the undeniable “know-how,” and
the strong reputation and out-
standing character of our affiliated
stations. But to most clients and
agencies, particularly at this stage
in the development of television,
all TV stations in any given market
are practically the same.

This factor, of course, carries
over, insofar as audiences are con-
cerned. Their television receivers
get one station about as well as
another. Even if there should be
temporary advantages — engineer-
ing-wise, this condition, in all prob-
ability, will be leveled out in the
not-too-distant future. So, the
viewer will tune in one station

JOS. WEED & CO.,
350 Madison Ave., New York,

Know About the
5000 WATT TRANSMITTER

Now in Use at

CHNS
HALIFAX NOVA SCOTIA
The Maritimes
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against the other, not on a basis
of technical reception, but purely
on the appeal of the program that
he can view.

It is plain to see that with faecil-
ities equalized, the greatest advan-
tage that can be gained by one
network or station over another is
its ability to program to please
the public.

Thus, our sales forces must con-
centrate even more today in en-
couraging advertisers to utilize
their NBC-TV time with the finest
programs obtainable. Advertisers
must be encouraged to spend con-
siderable sums of money to do the
job—and right from the beginning
because the network program pat-
tern is being established now. To-
morrow may find them, and us,
playing second fiddle to our compe-
tition and that cannot be permit-
ted to happen.

The television stations that car-
ry the most popular programs and
promote them to the hilt to their
audiences, will establish the repu-
tation with their audiences and ad-
vertisers that will make them the
leaders of television’s future.

T don’t think I need tell you that
nothing is being left undone to
assure the finest programs for the
NBC-TV Network. This is one of
the ways that we have approached
the problem.

NBC Consolidation

Recently, NBC consolidated its
television and sound sales forces.
Each salesman handles television
and sound broadcasting. This was
done for several very realistic rea-
sons. First, if television is to be
pioneered without financially break-
ing NBC, television revenue must
be acquired with the least possible
effect on sound broadeasting reve-
nues. Second, NBC’s sales force
has many years of experience in
dealing with the larger advertisers
and agencies—knows their prob-
lems—their methods of working
—the best approach to the sales
problem of the nation’s major ad-
vertisers. We put that experience
to work for television without the
necessity of training an entirely
new sales force for that purpose.
Each man is charged with the
responsibility of maintaining his
sound broadcasting clients and, in
addition, doing an aggressive and
constructive sales job for television.
And progress is being made in the
right direction.

At the present time, twelve and
one-half hours .per week of spon-
sored network television programs
have been sold by the NBC Tele-
vision Network; 60% of this time
has been bought by advertisers
who are not currently using NBC
sound broadcasting facilities. Forty
percent has been purchased by
current NBC advertisers, but in
addition to their current NBC ap-
propriations.

We anticipate that 1949 televi-
sion network sales will increase
50% over 1948, and a comparable
increase in the year following is
expected. Typical of the advertisers
and types of programs that are
being bought are Texaco Star The-
atre, featuring Milton Berle (and
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this is television’s biggest attrac-
tion to date); Phileco—an hour on
Sunday nights from 9 to 10 p.m.,
to feature adaptations of great
Broadway plays with top-notch
name actors and actresses; Gulf
Oil Co.,, with an audience-partici-
pation program, starring NBC's
Bob Smith; Bigelow-Sanford Rug
Co., with an excellent show star-
ring Dunninger, the magician, and
Paul Winchell, the ventriloquist.
These are just a few to indicate
the type of clients and programs
we are getting and, again I reit-
erate, without sacrificing NBC
sound revenue.

Thus, even at this early stage
in the development of television,
the pattern of new advertisers and
new money from current advertis-
ers is being established. Nearly
30% of all television volume has
been bought by advertisers who
never used network radio to any

extent. And this field potentially is
tremendous.

Consider just a few of the mil-
lion-dollar-a-year class advertisers
who do not use network radio—
Aluminum Company of America,
American Radiator, Bendix, Borg-
Warner, California Packing Co.,
California Fruit Growers Ex-
change, Cannon Mills, Corn Prod-
ucts Refining Co., Goodrich Tire,
Johnson and Johnson, Nash Kel-
vinator, Owens Illinois Glass Co.,
Pan American Airways, Pepsi
Cola, all of the maijor movie com-
panies, Simmons Mattresses and
Union Carbide and Carbon.

All of these firms are logical
users of television, and there are
countless others who are just as
likely prospects. A good case in
point is the Eastman Kodak Co.,
one of the major industrial con-
cerns of our nation. They have
never used sound radio because

they believe, rightly or wrongly,
that their produet has to be seen
to be sold. Immediately, the addi-
tion of sight to sound makes them
an important, logical and probably
wide-spread user of television.

As you all know, one of the
major problems of television is the
inadeqaucy of interconnection fa-
cilities. A number of television sta-
tions already in operation, or about
to go on the air, have signed af-
filiation agreements with NBC. It
may be some time before coaxial
cable or relay interconnection with
the network is possible, thus pre-
venting simultaneous telecasting
of commercial programs in some
markets.

To cope with this problem, we
are recording programs on film
taken directly from the kinescope.
By this method, any program, the
value of which will not be destroyed

(Continued on page 62)
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Radio Sales

((‘Tuntinued from page 61)
|

by 24| or 48 hours delay, can be
filmed by kinescove recording and
flown |to the NBC affiliated sta-
tion f(h local broadcast,

Thl% is an expensive process for
NBC, (but in the interest of fur-
mshmg service and getting addi-
tional | revenue for our affiliated
televisjon stations, NBC is present-
ly asst{nmng this cost. We are do-
ing ouy level best to induce adver-
tisers to add all non-interconnected
NBC jaffiliates to their current
lineups. This plan is progressing
nicely, | but there are innumerable
problems. For instance, a eclient
has made up his mind that he
wants [to experiment in television.
He must first build or secure a
su1tablI‘ acceptable program. This
in itself is a huge job. There is
no prdgram history in television
—everithing is expverimental. But
for illustration, let’s suppose he
settles | on a variety program of
thirty |minutes, featuring a top-
flight actor as m.c., and Broadway
stars jnd singers. He whips his
show into shape and our sales de-
partment convinces him that he
should |add all non-interconnected
NBC affiliates to his lineup by

|

means of kinescope recordings. He
then must clear literary rights,
music rights—including synchron-
ization, performing, dramatization
and re-recording rights, motion
picture rights, rights for the ap-
pearance of actors, singers, an-
nouncers, the wnt.e. and half a
dozen others.

The refusal of any one of these
clearances would prevent us from
making kinescope recordings, and
you can appreciate the amount of
time it takes to negotiate such
agreements.

Interest Mounts

There is tremendous interest and
curiosity on the part of advertis-
ers. The potential of the new medi-
um is great. Its rapid strides in
the last two years and the chal-
lenge of its commercial problems
has practically foreced the nation’s
major distributing organizations
to experiment with it. Thus, we
find such organizations as Procter
& Gamble, General Foods, Colgate,
Philco, and the automobile manu-
facturers and distributors, getting
in on the ground floor. But they
are not buying circulation. They
are buying “know-how” at mini-
mum costs. By getting into the
picture early, they hope to estab-

HARVEST
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lish a time franchise that will pay
off in the long run.

Naturally, advertisers are get-
ting into it as cheaply as possible,
but the very nature of television is
such that “minimum costs” already
have far surpassed the costs at a
comparable stage in the develop-
ment of sound radio. And, since
for the most part, television devel-
opment is supervised by the radio
departments of the advertisers and
their agencies they look at televi-
sion with their radio eye and they
see strange things. They see “costs
per thousand” at astronomical
levels—levels that cannot possibly
pay off—costs of $150-$200 per
thousand potential viewers in some
cases. Of course, this is due to
limited set distribution and is be-
ing reduced with each set sold.
They find that program costs are
much higher than in radio, and
only a handful of stations against
which to amortize these program
costs. Finally, while everyone
agrees that the impact value of
television will be many times that
of any other media. there is no
yardstick to avply. Success stories
—foundation stones of sound radio
—are practically non-existent and
so we find the advertiser in the
position of being vitally inter-
ested in the medium but unable
to spend his money in it with
assurance of any specific return.
Television will outgrow these prob-
lems. Each day’s experience adds
to the sum total of knowledge.
It will not be too long before
the values can be proven. Today,
advertisers buy television as an
experiment and on faith, a faith
that will, with certainty, repay
them many times over in the years
to come.

As in the network picture, tele-
vision w'll open new sales possi-
bilities for you on a local basis.
Food chains, automobile dealers,
specialty shons. department stores,
anpliance selling organizations—
all are unusually good prospects.

The department store field in
itself, can become the single most
important advertising classification
in television. Radio, in recent
years, has had some success in this
field brought about by concen-
trated selling and the careful ex-
amination of the retailers’ prob-
lems in the light of what radio
could offer. But for the most part,
department stores still confine
their major budgets to newspapers
because they feel that their wares
must be shown to be sold. Now,
television offers them that oppor-
tunity in combination with sound
and—another important plus—
“motion.”

NBC believes that this field is
so imnortant to the local opera-
tion that it is now planning to
constitute a department in its
New York office to svecialize in
denartment store problems in re-
lation to television. Its responsi-
bility will be to:

1. Create program ideas that are

adaptable for local department
store use.

2. Develop presentztions that will
assist in getting department store

BROADCASTING o

NEWLY-ELECTED officers, Lewis Allen Weiss

i, president, and Willet H. Brown,
executive vice president, both of Thomas
S. Lee Enterprises inc., review data in
connection with completed $3,000,000
Don Lee Network AM-TV studio. Election
followed hospitalization of Mr. Lee, sole
stockholder in firm which owns the net-
work [BROADCASTING Sep’ 131.

business for telev:sion

. Develop commercial techinques.

. Work with manufacturers of re-
tail products to interest them
in including television among
their “advertising allowances” to
retail stores.

5. Disseminate the information
gleaned from the operation to all
NBC affiliated stations and assist
them in obtaining department
store clients in their individual
cities.

Now, I would like to conclude
with a reiteration about the local
television sales picture. At all
costs, sound radio must be kept
profitable during the “red ink”
development stages of television.
An exodus of local advertisers
from sound to sight and sound,
would have dire effect on the sta-
bility of your overall operation.
The time has come to rededicate
ourselves to a more effective, more
productive, sound broadcasting.

I am confident sound radio and
television will continue to go for-
ward into the future as the most
effective advertising media ever
known.

WRLC Now WLET
WRLC Toccoa, Ga., changed its
call letters to WLET effective QOct.
1, according to R. G. LeTourneau,
station licensee. Station operates
AM with 250 w on 1450 kc and
FM outlet on 102.9 mc with 10 kw.

-
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NARND Picks Nine
For Advisory Unit

Judge Miller, Others Are Invited
To Serve on Advisory Group

NAB President Justin Miller and
eight other leading radio industry
executives have been invited to
serve on a proposed new Advisory
Council for the National Assn. of
Radio News Directors, John F.
Hogan, NARND president, an-
nounced last week.

In announcing the new council,
Mr. Hogan, who is news director
at WCSH Portland, Me., said the
nine executives were selected by
NARND’s board of directors “be-
cause of their continued effort to
improve radio as a news medium.”
Purpose of the council, he ex-
plained, will be to advise the as-
sociation on matters of policy
which affect the radio industry
and to provide closer working re-
lations between “progressive ra-
dio management” and NARND.
The council plan was drawn up
by NARND at its convention last
fall in Washington.

Members have been invited to
the association’s annual conven-
tion this year, to be held in St.
Louis, Nov. 11-13. Members in-
vited, besides Judge Miller, are
the following:

John Gillin, manager, WOW Omaha;
John D. Ewing, manager, KWKH
Shreveport; Paul Morency, Inanager,
WTIC Hartford; E, R. Vadeboncoeur,
vice president, WSYR Syracuse; Hugh
B, Terry, manager, KLZ Denver; Wilton
E. Cobb, manager, WMAZ Macon, Ga.;
Frank M. Russell, vice president, NBC
Washington, and Jack Harris, manager,
KPRC Houston.

Techniques for the documentary
type visual and aural shows will
be discussed during one of the
featured panels of the convention
next month. Discussion has been
scheduled for last day sessions,
according to Jack Shelley, WHO
Des Moines, second vice president
of the group. Sig Mickelson, news
director of WCCO Minneapolis,
will speak on documentaries.
Technique of film documentaries
for use as station promotion and
on television programs will be de-
scribed by Soren Munkhof, WOW
Omaha news chief.

Chief emphasis in NARND

PHILADELPHIA'S 02
No.1 Disc Jockey

Doug Arthur

with

Danceland

agenda will be placed on televi-
sion, facsimile and special news
techniques for small stations. Con-
vention arrangements, including
reservations, are being handled by
a committee headed by Mr. Shelley
and Bruce Barrington, KXOK St.
Louis. NARND membership is not
a prereguisite for attendance,
however, it was emphasized.

T-Day in Atlanta
As WSB-TV Debuts

T-DAY came officially to the South
last Wednesday when WSB-TV At-

lanta, video outlet of The Atlanta

Jowrnal, launched telecast opera-
tions amid appropriate opening
night ceremonies from 8-10:30 p.m.
Present were officials from the
state, radio, educational institu-
tions and the parent firm, Atlanta
Journal Co. The station operates
on Channel 8, 180-186 me.

Inaugural included a greeting
by J. Leonard Reinsch, managing
director of Cox radio stations, and
addresses by James M. Cox Jr..
vice president of the board, At-
lanta Journal Co., George C. Big-
gers, its president, and Daniel J.
Mahoney, a board member. An
NBC salute, featuring a welcom-
ing talk by Niles Trammell, NBC
president, highlighted the next
presentation. WSB-TV will carry
NBC programs by kinescopic re-
cordings at first.

John M, Outler Jr., general man-
ager, WSB and WSB-TV, and
oldest employe of the Journal Co.,
in point of service, then intro-
duced Gov. M. E. Thompson and
Atlanta Mayor William Hartsfield.
Representatives from Emory Uni-
versity, the public schools, county
commission and the Chamber of
Commerce also spoke briefly.

WPIX New York delivered a
tribute during which WSB-TV
newsman Jim Bridges discussed
the film tieup with the Manhattan
video outlet. The Atlanta station
has contracted for rights to the
Korda full-length film series. The
inaugural telecast concluded with
the showing of a feature film,
“Cheers for Miss Bishop.”

Program previews showed por-
tions of Monkey Business and Sci-
ence Is Fun. A sports program,
Scoreboard, followed with promi-

‘nent sports personalities from the

golfing, baseball and football fields.

Mr, Outler also introduced WSB-
TV staff members, including Mar-
cus Bartlett, program director;
Mark Toalson, production director;
Frank Gaither, commercial man-
ager, and C. F. Daugherty, chief
engineer.

Station will program seven days
a week at outset, maintaining three
continuous shifts of employes to
sustain programming operation.

WSB-TV’s studios are located
at 1601 West Peachtree St., N. E.,
Atlanta. Transmitter house and
TV tower site is at Beverly Rd.
and West Peachtree. Cost of all
installations was estimated rough-
ly at more than a half-million dol-
lars:
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‘Very Much Alive’

A GROUP of delegates to the
FMA Convention in Chicago
got lost in the Sheraton Ho-
tel last Monday morning and
wandered into a gathering
of undertakers—members of
the Jewish Funeral Directors
Assn. Retiring FMA Presi-
dent Dillard in his opening
address to the FMA conven-
tion observed: “I am told
that a short time ago several
of our members inadvert-
ently walked into a gather-
ing of undertakers being held
in a nearby room of this
hotel. If those men came here
looking for a wake, they’ll be
disappointed. FMA still is
very much alive.”

ASCAP-Movie Exhibitors

Case Up in Court Oct. 6

THE NEXT stage in the case of
the New York motion picture ex-
hibitors vs. ASCAP is scheduled
for Oct. 6, in U, 8. Distriet Court,
New York.

At that time both defendant and
plaintiffs are to enter proposed de-
crees on the judgment handed
down last July 19 by Judge Vin-
cent L. Leibell, holding that
ASCAP’s structure constituted a
violation of the anti-trust laws.
ASCAP has 90 days from the time
the decree finally is entered by the

McNulty Says FM Spurs

Faith “in Radio’s Future

FM BROADCASTING is largely
responsible for having kept alive
the listener’s faith in radio’s fu-
ture by maintaining an aesthetic
standard of programming. This
view was expressed by Thomas F.
MecNulty, pres‘dent of Belvedere
Broadcasting Corp., operators of
WMCP (FM) Baltimore, and new-
ly-elected treasurer of FM Assn,
in a recent talk before the Balti-
more Professional and Business
Men’s Assn,

One of the things WMCP learned
in six months of broadcasting, Mr.
MecNulty said, was “that a mini-
mum audience, with maximum pur-
chasing power, is to be highly pre-
ferred, from a commercial view-
point, to a mass audience willing
to absorb everything and respond
to nothing.

WMCP deliberately beamed its
programming at the intelligensia,
according to Mr. McNulty. It re-
fused to accept spot commercials.
It tabooed jive and be-bop. “Spon-
sors were told frankly to expect
nothing—immediate.” Summing up
the results of this policy Mr. Mc-
Nulty said: “We still- have our
pioneer sponsors and many others.”

court in which to file an appeal.
On the part of the defendant,
ASCAP, the Oct. 6 court appear-
ance will involve an attempt to
achieve a clarification, or simpli-
fication, of the court’s findings.

night.

Newark, N. J.

LOOK AT OUR DIAL POSITION!

WVN] reaches people in North Jersey and New
York City right smack in the middle of their
25-year-old listening habit. No fishing areund—
no hooking the wrong kilocycle by mistake.

You just look up our thrifty rates in
SR & DS—or better still make sure
you have our rate card—and you’ll
be amazed how little of your money
it takes to buy 5,000 Watts day and

NEWARK BROADCASTING CORPORATION
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FIRST dADlO advertising for Pillsbury’s
new cake mixes is planned (I to 1) by
Larry Hueg, WCCO Minneapolis-St. Paul
farm service director; Jack Willem, ac-
count execulive, Leo Burnett agency, and
Bob Kef)th, Pillsbury advertising manager.

Woolds Given New Philco

Industrial Division Post
LESLIE J. WOODS has been
elected| vice president of Philco
Corp. Industrial Division.

Mr. | Woods joined Phileo in
1925. rﬁle was appointed manager
of firm’s Auto Radio Division in
1941. The next year he became
vice president and general man-
ager qgf National Union Radio
Corp., then a Phileo subsidiary.

After war Mr. Woods returned
to Philco as manager of its In-
dustrial Division. This wunit of
Philco Corp. handles development
and sale of automobile radios, and
sales of aireraft radio and radar,
industrial electronie, and commun-
ications| equipment.

comparison in AM

® Take the 833-A,forinstance. Orig-
inally designed by RCA engineers,
this power triode features a giant
zirconium-coated anode for greater
dissipation, shielding that eliminates
bulb bo\ bardment, and a filament
that has ﬁremendous emission reserve
for peak loads. Result—dependable
operation . . . long life . . . operating
econom%

RCA l?as a complete line of power

TUBE DEPARTMENT

FM GRANTS

Seven Are Given
Full Permits

CONSTRUCTION PERMITS for two Class A and seven Class B
FM stations were authorized last week by FCC. One of the Class A
and five of the Class B permittees previously held conditional grants.

The new Class A CP went to Conway Broadcasting Co., Conway,

Ark., and the new Class B per-
nmits were granted to WKBW Inc,
Buffalo, N. Y., and Sandusky
Newspapers Ine., Sandusky, Ohio.

WWON-FM Woonsocket, R. 1.,
received a Class A CP in lieu of a
conditional grant while WRON-
FM San Francisco; WDAE-FM
Tampa, Fla.; WLAB Lebanon, Pa.;
WEMB-FM San Juan, P. R, and
WMVA-FM Martinsville, Va., re-
ceived Class B CPs.

Modifications of permits were
authorized for 14 existing stations
for changes in technieal facilities.
WWJ-FM Detroit was granted CP
to specify postwar facilities for
its prewar station and received
Class B Channel 246 (97.1 me)
with ERP of 87 kw and antenna
685 ft. Replacement of expired
CPs was granted to the following:
WKNY-FM Kingston, N. Y.;
WMFD-FM Wilmington, N. C.;
KMUS-FM Muskogee, Okla.;
WGAU-FM Athens, Ga.; WLAG-
FM La Grange, Ga.,, and WTUX-
FM Wilmington, Del.

Details are as follows:

Buffalo, N. Y.—WKBW Inc., Class
B, Channel 297 (107.3 mc), effective

radiated power 16 kw, antenna height
above average terrain 335 ft. Estimated
cost of construction $39,500. Grantee
is licensee of WKBW Buffalo.

tubes for standard-band and short-
wave services. For your convenience,
these tubes are now available directly
from RCA or from your local RCA
Tube Distributor.

For information on any RCA tube,
write RCA, Commercial Engineer-
ing, Section JP36-2, Harrison, N. J.

The Fountainhead of

Modern Tube Development is RCA

RADIO CORPORATION of AMERICA

HARRISON. N. J.
T
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Conway, Ark.—Conway Broadcasting
Co., Class A, Channel 243 (97.7 mec),
410 w, antenna 210 ft. Estimated cost
$11,511. Principals: James E. Clayton,
president 15%; S. T. Smith, owner
Smith Auto Co., Ford dealer, vice
president 5%; Thomas G. Wilson, ex-
ecutive vice president First State Bank,
treaasurer 10%, and Sam M. Clark,
attorney, secretary 2%%. Remaining
stock is held by eight local business-
men, none of which owns a majority.

Sandusky, Ohio — Sandusky News-
papers Inc., Class B, Channel 233 (94.5
me), 51 kw, antenna 295 ft. Company
publishes “The Sandusky Register-Star-
News” and is owned as follows: Dud-
ley A. White, president, 14.5%; Charles
J. Stark, vice president and secretary;
Alice S. White, 8.39%; Alice M. Snyder,
36.48%,; Dorothy S. Mack, 6.76%; John
T. Mack, 0.923%; Jane M. Palmer,
0.923%; Penelope M, Stark, 0.923%;
estate of Ethel M. Blinn, 0.923%; and
estate of R. C. Snyder, 18.249%.

Lebanon, Pa.—Radio Lebanon FM and
Television Inc.,, WLAB, Class B, Chan-
.,51;01 fztal (104.1 me), 4.7 kw, antenna

Martinsville, Va.—Martinsville Broad-
casting Co. Inc, WMVA-FM, Class B,
CS};ar}rtlel 242 (96.3 mc), 2.6 kw, antenna
4 .

San Francisco—The Chronical Pub.
Co., KRON-FM Class B, Channel 243
(96.5 me), 57 Kw, antenna 1,230 ft.

San Juan, P. R.—El Mundo Broad-
casting Co., WEMB-FM, Class B, Chan-
nel 266 (101.1 mc), 16 kw, antenna
2,850 ft.

Tampa, Fla. — Tampa Times Co.,
WDAE-FM Class B, Channel 289 (105.7
me), 26 kw, antenna 450 ft.

Woonsocket, R. I.—Assoc. Electronic
Enterprises Inc,, WWON-FM Class A,
Channel 288 (105.5 mc), 390 w, antenna
215 ft.

DIRECTORIAL CHANGES
ARE MADE BY CBS-TV

CBS-TV has announced six changes
in and additions to its directing
staff.

Kingman T. Moore, Hugh Muir
Rogers and Don Hewitt, associate
directors, have been promoted to
directorships. The associate direc-
torships have been filled by Herbert
Spencer Sussan, Theodore P, Mar-
Marvel and Richard A. Bleyer.

Mr. Moore will continue work-
ing with the Barry Wood Places,
Please! program, and will direet
the new Kobbs Korner show. Mr.
Rogers has worked as associate
director on What’'s It Worth?, To
the Queen’s Taste and Missus Goes
A-Shopping. Mr. Hewitt will ve-
main with the news department as
director.

Mr. Sussan, a writer-producer-
director, is new to television. His
Japan in Defeal, a photographic
study on atomic warfare and its
effects, was published by the War
Dept.

Mr. Marvel has been transferred
from CBS Shortwave, where he
has been an announcer-producer
since 1943. Mr. Bleyer, before
joining CBS-TV as studio floor
manager, directed programs for
WCBS New York.

LESTER RONDELL, art director at New
York office of Morris F. Swaney Agen-
¢y, is showing 16 of his paintings at
his first exhibition in Associated Amer-
ican zg\rrists Galleries, New York, until
Oct.
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FCC Backs WSAY's
Plea for Affiliation

THE JUSTICE DEPT. and the
FCC last week came to the aid of
WSAY Rochester in its effort to
secure Supreme Court review of
lower courts’ refusal to enjoin
ABC and Mutual from switching
affiliations to other local stations
[ BROADCASTING, May 3, July 19].

With Commission backing, the
Justice Dept. told the Supreme
Court that it should grant WSAY’s
request for review because of the
lower courts’ “misconception” of
FCC’s network regulations.

One of the questions involved is
the right of a network to set the
national advertising rate of an af-
filiate, which was upheld by the
U. 8. Second Circuit Court of Ap-
peals in affirming a district court
refusal to grant the injunction
which WSAY requested.

The case is an outgrowth of
WSAY’s $12,000,000 suit charging
the four major networks with vio-
lation of the anti-trust laws. Pend-
ing trial of the suit, WSAY sought
the preliminary injunction to pre-
vent ABC and Mutual, with which
the station had “special non-affili-
ate agreements,” from moving to
new Rochester stations. The suit
claims ABC and Mutual conspired
to boycott WSAY, and that NBC
and CBS, which have other Roches-
ter affiliates, refused to make their
programs available to the station.

The Justice Dept. deseribed as
“unfounded” the Appeals Court’s
finding that the FCC, “after . . .
consideration of the Sherman Anti-
Trust Act, has specifically sanc-
tioned many of the important terms
of the affiliation contracts.”

‘Misapprehension’ Possible

The Justice Dept. brief also not-
ed that “the Commission shares
the Government’s concern at the
implications of the present de-
cision. In a letter to the Dept. of
Justice suggesting the advisability
of the Government’s support of the
petition [for Supreme Court re-
view], it stated that ‘the language
of the Court of Appeals . . . ap-
pears to refleet a serious misap-
prehension as to the intent and
scope of the Commission Chain
Broadcasting Regulations.” ”

The Justice Dept.’s brief was
filed by Solicitor General Philip B.
Perlman. WSAY is represented by
William L. McGovern, formerly of
the Justice Dept., and Seymour
Krieger of the Washington law
firm of Courtney, Krieger & Jorg-
enson.

It is in the Supreme Court’s dis-
cretion whether it will review the
case or not.

A Career Resume makes a top-light sales
preseniation of your abilities ., , helps you
sell your services for the top dollar] Vastly
superior fo letters of application. Sample
Carcer Resume with easy lo lollow in-
structions for preparing your own S1.00
postpaid.

CAREER RESUMES

BOX $2. ELMWOOD STA., SYRACUSE 5. N. Y.
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Kobak Part Owner
Of Georgia Outlet

Mutual President Gets 48.6%;
Other Transfers Approved

MUTUAL President Edgar Kobak
became part owner of WTWA
Thomson, Ga. last week with FCC
approval to assignment of license
from Walter J. Brown, sole own-
er, to new corporation. Mr. Kobak
acquires 48.6% interest for $12,-
150. Mr. Brown, also president of

WORD Spartanburg, S. C., re-
tains 51% holding in WTWA.
Commission consent also was

granted to transfers of conirol
involving WFUN Huntsville, Ala.;
K V O W - Littlefield, Tex., and
WBET and WBET-FM Brockton,
Mass.

New WTWA licensee corpora-
tion, Hickory Hill Broadcasting
Co., pays $25,000 to Mr. Brown,
president, for WTWA assets and
Mr. Brown returns $12,750 for his
51% holding. Harold Teasley, sta-
tion manager is vice president-
treasurer and 0.4% owner. WTWA
is assigned 250 w fulltime on 1240
ke and is a Mutual affiliate.

WFUN was granted assignment
of license from co-partnership of
Lauren Mickle, John Garrison and
Joe S. Foster Jr. to corporation
in which Mr. Garrison retains
one-third interest. Remaining two-
thirds is sold to Joseph B. Falt Jr.,
president, who keeps a 60% inter-
est and gives 6.66% holding to
his wife, Anne S. Falt, secretary-
treasurer. Mr. Mickle and Mr.
Foster reportedly sold their inter-
ests for $4,000 cash each and re-
tirement of an $8,000 loan. WFUN
is assigned 250 w fulltime on 1450
ke.

KVOW is granted assignment of
license from J. C. Rothwell, sole
owner, to new partnership of
Southwestern Broadcasters, com-
posed of Mr. Rothwell as 75%
owner and J. B. McShan 25%
owner. Mr. McShan, general man-
ager of KVOW, buys the one-
quarter interest for $4,885. KVOW
operates fulltime on 1490 kc with
250 w.

In the WBET and WBET-FM
transaction, C. L. Fuller is granted

ONE OF A
KIND

Time buyers learn early that some
dise, while

others do not. WAIR is a selling

b
mer

sell
station . . . made so by popular
programming. WAIR sells in vol-

ume . . . at a profit.

WAIR

Winston - Salem, North Carolina
Representatives: Avery-Knodel
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CONGRATULATIONS, and cake too, were received by NAB's top echelon from
their topflight secretaries to celebrate third anniversary of present association

regime,

Three-candled cake greeted President

Justin  Miller (1) ond Executive

Vice President A. D. Willard Jr. when they came to work Thursday. They took
office Oct. 1, 1945. Cake presenters were (|l to r) Helen Frueth, secretary to Judge

Miller,

and Gladys Hall, secretary to Mr.

Willard.

MIDGLEY BOOK COVERS

TIMEBUYING, SELLING

C. E. MIDGLEY, CBS sales serv-
ice manager, is the author of The
Advertising and Business Side of
Radio to be published Oect. 27
by Prentice-Hall Inc. ($5.25).

According to pre-publication in-
formation from the network, Mr.
Midgley’s book is a ‘“how-to-do-it”
volume, dealing principally with
the buying and selling of time
on national and regional networks
and individual stations.

The book also features back-
ground information and statistics
on set ownership by geographic
and economic groups, audience
surveys, research techniques, costs
and discounts systems used by

networks and stations, agency
methods, and FCC broadcasting
regulations.

acquisition of control of Enter-
prise Pub. Co.,, WBET licensee
and WBET-FM permittee, through
purchase of stock from the estates
of S. H. and Florence L. Rich, de-
ceased. Mr. Fuller, holding 214
shares himself and 138 shares as
trustee, out of 1,000 shares com-
mon authorized, bought 195 shares
from S. H. Rich estate Dec. 12,
1947, for $45,240 and on Dec. 24
that year resold those shares for
the same figure to the corporation.
On May 28 he bought 15 shares
common at $232 per share and 46
shares preferred, at $100 per share,
from estate of Florence Rich. Thus
he now votes 352 out of 556 shares
common outstanding. Delay in fil-
ing application for FCC approval
was caused by misunderstanding
as Mr. Fuller had working control
of firm even before death of Mr.
Rich, application said. His brother,
Myron L. Fuller, retains 188
shares common. WBET is assigned
250 w day on 990 ke.

JOHNSON IS CERTIFIED

AS SENATE NOMINEE

FOLLOWING a bitter legal battle
which ran from the Lone Star
State to the nation’s Supreme
Court, the name of Rep. Lyndon
B. Johnson was certified by the
Texas Secretary of State last
Wednesday for a place on the

November general election ballot as .

Democratic nominee for U. S. Sen-
ator.

Attorneys for Rep. Johnson,
husband of Claudia, KTBC Aus-
tin owner, and for his opponent,
former governor Coke R, Steven-
son, met with U. S. Supreme Court
Justice Hugo Black last Tuesday
to discuss the dispute over who had
won the nomination. Rep. Johnson
led Mr. Stevenson by only 87 votes
and the latter candidate had won
an injunction in a lower court to
keep Mr. Johnson’s name off the
ballot until votes could be checked.

Justice Black signed a formal
order last Wednesday setting aside
the lower court injunction barring
Rep. Johnson from the ballot.

o Telecasting

TV Experimental Pickup

Granted for Movie Test

TELEVISION’S potential role in
movie exhibition practices is under
study by the Cummerford Thea-
tre group in Scranton, Pa., it was
learned last week when FCC au-
thorized the Mecco Realty Co.,
Scranton, to use an experimental
television relay to convey video
programs into the local Cummer-
ford Theatre.

The Commission granted a spe-

cial temporary authority to Mecco,
associated with the movie inter~
est, to employ an experimental
relay on 6950-7050 me¢ with 0.1 w
power to pick up television signals
from commercial stations in Phil-
adelphia and New York and relay
them into the executive offices of
the theatre for private study. The
grant is valid Oct. 2-11.

Letter, accompanying the re-
quest, indicated the study is in co-
operation with RCA television op-
erations.

STATION STATION,
WHEC
MORNING 33.2 299
8:00-12:00 A.M.
Monday through Fri.
AFTERNOON' 36,6 26.6
Monday through Fri.
EVENING __ 28.5 28.2
6:00-10:00 P.M.

Sunday through Sat

\/

REPORT FOR LATEST PERIOD AVAILABLE
BEFORE PRESS TIME—JULY-AUGUST, 1948

Authority—C. E. HOOPER, INC.

‘‘Station Listening Index”

STATION STATION STATION STATION
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Transit FM
(Continued from page 23)
$15,000. This figure obviously

will vary according to labor costs
in various cities and according to
franchise payments. With billings
on the books at present, and after
only a few weeks in full operation
on 400 vehicles, we are running
just about in the black with about
20% of available time sold.”

He pointed out that there are
also probably lower or higher
limits within which the transit
FM operation could be financially
successful. Mr. Taft, himself a sta-
tion official—managing director of
WKRC-WCTS Cincinnati—warned
that “a station in a city having less
than 100 vehicles (transit) should
stay away from the Transit Radio
project, unless it is willing to con-
sider such a project as promotion.
By the same token, a station trying
to handle too many vehicles, let
us say in excess of 1,500, will run
into the problem of a rate card
which may be justifiable, but which
is so high as to freeze out adver-
tisers.”

Discussing the matter of oper-
ators selling car cards to transit
companies, Mr. Taft explained
that their contracts are lacking
in uniformity, Some, he said, have
clauses which “seem to give the
car card operator a fairly broad
exclusive over all forms of ad-
vertising ‘in, on or about’ the
vehicle.” Some are firm for long
periods of time, others carry a
90-day cancellation clause, and
still others are obviously non-ex-
clusive, he declared:

“A year ago,” Mr. Taft said,
“we were concerned with the ad-
visability of taking the car card
people into partnership, and we
made various attempts to -do so.
Apparently they have not seen fit
to go along on this basis, and in
some places have determined on
a policy of trying to get into the
act on their own. Now, although
the car card interests may have
a certain legal place in the pic-
ture, and are worried . . . they
have no practical or functional
place in it at all.”

“They can perform no service
in connection with transit radio,”
continued Mr. Taft, “that can-
not be performed better by the
local station working with a na-
tional representative organization
set up to sell this new medium
alone.”

Mr. Taft said he did not be-
lieve an existing AM representa-
tive could efficiently sell AM time
against Transit’s FM in one mar-
ket. He said the transit radio firm
had reached an agreement with
National Transitads allowing the
latter firm a small percentage on
any business duplicated by Tran-
sit Radio.

“In other places,” Mr. Taft ex-

plained, “there are proposals to -

permit the car card people to take
over certain aspects of local sales.”
He doubted that any of these deals
had been culminated and ques-

tioned that they were 1
desirable.

Transit Radio was desecribed by
the official as being a method of
placing “a losing FM station im-
mediately and substantially in the
black” and a means of obtaining
a large, consistent and guaranteed
audience.

Commercial aspects of the proj-
ect were illustrated by Mr, Taft
as follows:

ry or

In Cincinnati, a city of approxi-
mately 800 vehicles, the dally traffic
count of rides averages 750.000. This
asudience can be divided Into Class
A, Class B, and Class C, according to
average bhalf-hour traffic load. With
about half of the avallable vehicles
installed in Cincinnati, we figure an
average instantaneous audience in Class
A, which covers 412 hours of morning
and afternoon peak loads, at 23,000,
The average Class B, which represents
the middav traffic, comes to approxi-
mately 8.200, and the nighttime Class
C audience runs to about 4,400, On
the basis of this audience, figuring
Class A 260-time rate at 75c per 1,000
listeners, and Class B at a dollar per
1.000 listeners. we have an open rate
Class A of $20 and a Class B rate
of $10 for a twenty-second spot. Dur-
ing our night Class C period in Cin-
cinnati we cut away from the busses
and revert to normal programming. In
addition to normal spots, we are of-
fering for ssle three-minute news
pertods with 50 words of commercial
on a basis of goot rate plus 509,
We are also offering weather reports,
time signals, sports shorts, etc., at
package rates,

On the basis of this rate card we
began ponnding the streets about
three months ago, At the present time
we have 46 sponsors vnder contract,
representing anrnval billings of ap-
proximately $175,000, Mnst of these
accounts are on the alr on a trial
basis and for small weekly amounts.
Advertisers reoresent a broad cross
section of local retail advertisers pri-
marily, Although we have several na-
tional products, such as Gruen Watch,
Canada Dry Ginger Ale, etc., we have
not as yet had time to make such
effort in the national field.

Legal Aspects Explored

The FM broadcasters were told
by Mr. Taft that his firm had
thoroughly explored the legal as-
pects and FCC requirements be-
fore launching the operation.

He indicated that in some cities
such as St. Louis, and in New
York City, where there are some
20 companies with over 6,000
vehicles, it will be necessary for
more than one station to hold a
contract.

Heavy attention has been given
to providing a well-rounded pro-
gram service. Transit Radio found
that normal radio programming,
particularly “talk shows,” were
not suitable as a steady fare for
strap hangers.

“We had to program in such a
way as to please the greatest
number of people and to offend the
smallest possible percentage,” Mr.
Taft explained. “That meant ba-
sically instrumental musie, avoid-
ing classical and jive extremes,
interrupted by news, weather re-
ports, sport shorts and other serv-
ice features.”

Three types of contracts cur-
rently being offered stations by
Transit Radio were described as
one providing a per-month, per
vehicle flat charge; a percentage
of station net after all operating,
sales, depreciation and other
charges, and a third calling for
a percentage of gross receipts on
a sliding scale.
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NEW BUS FM UNIT
General Electric Produces,
Tests Receiver

Driver inspects receiver for GE’s
new bus FM receiver.
* * *

THE GROWING trend to supply
America’s bus riders with radio
fare has been recognized by one
of the leading electronics producers
—General Electric Co.—which an-
nounced last week it has devel-
oped a new FM radio receiver de-
signed specifically for installation
in busses.

GE’s new unit, produced by the
firm’s specialty division of the elec-
tronics department at Syracuse,
N. Y., will operate up to eight
speakers, enabling low level opera-
tion of each one, it was reported.

Demonstrations of the receiver
were conducted by the Omnibus
Radio Corp. of Syracuse, N. Y., at
the American Transit Assn.’s con-
vention in Atlantic City Sept. 26-
30.

The set is designed for fixed
tuning and is crystal tuned to the
frequency of any FM station de-
sired. A receiver can be mounted
directly behind the driver’s seat or
any other suitable location.

A 10-tube set, it incorporates a
vibrator power pack, which is said
to boost the 12 volts from the bus
battery up to the higher voltage
required for set operation. Stand-
ard 6%-inch speakers are used.

LIBEL and
SLANDER

Invasion of Privacy
Violation of Copyright
Plagiarism
These daily hazards can be
INSURED.

We pioneered this feld and mow
serve Newspapers and Broad-
casters nationwide. Qur EXCESS
POLICY is adequate, effective
and Inexpensive, Write for de-
tails and quotations.

EMPLOYERS
REINSURANCE

CORPORATION

INSURANCE EXCHANGE BLDG.
KANSAS CITY, MISSOURI
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WPIX-IBEW
(Continued from page 25)

exclude projectionists and light
men. WPIX also agreed to a di-
vision of its film department per-
sonnel along craft lines similar to
the setup in the motion picture in-
dustry, with newsreel cameramen
as one bargaining unit, laboratory
technicians as another, etc. Such
a set-up would be more practicable
at WPIX than at other indepen-
dent TV stations because it pro-
duces and syndicates a daily video
newsreel and thus has an unusu-
ally large film staff.

In essence the WPIX position
on the division of responsibility
in a television station is that the
engineering function begins when
the picture being televised is pick-
ed up by the video camera and
continues from that point until the
signal has left the transmitter.
Everything done before the pic-
ture gets to the camera tube, ac-
cording to this plan, would be a
program department function.
This set-up would include projec-
tionists of movie films with the
program staff, a matter of dispute
with the engineering unions who

point to their contracts with other

TV stations in which the projec-
tionists are classed as technicians.

The importance of having an
NLRB ruling on the union juris-
diction over the various classes of
TV employes, acceptable to un-
jons and employers alike, was
stressed last week at WCBS-TV
New York. Station was forced
to cancel a scheduled evening
broadcast of boxing matches from
the Westchester Center when the
JATSE members, who handle
lights at this suburban auditorium,
refused to work with CBS camera-
men. Latter are members of
IBEW, as are all CBS technical
employes. CBS video executives
hope the matter can be straight-
ened out in time to permit the
Wednesday fight series, scheduled
for the entire winter season, to
get started this week.

Becomes Law Partner
RICHARD C. O'HARE, for seven
years with the Washington radio
law firm of Dempsey & Kopolovitz
and formerly with FCC, has be-
come new partner in the Boston
law firm of Maguire & Roche,
henceforth to be known as Maguire,
Roche & O’Hare. Located at 199
Washington St., firm will continue
practice before all courts and agen-
cies of the Commonwealth of Mas-
sachusetts and the Federal Gov-
ernment. Change was effective
Sept. 22.

Lot [
HSTC o JARTCAM
STAMFORD COMN.

“The Gateway ts Mew England”

A B C Allliote
Representative. J. P MJKINNEY & 50
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THOSE looking for new technical
developments at FMA'’s annual con-
vention last week in Chicago spent
most of their time grouped around
two exhibits—a radically simplified
FM transmitter called the “Ser-
rasoid Modulator,” produced by
Radio Engineering Laboratories
[CLosED CirculT, Sept. 27], and
a new console radio which ve-
ceives both facsimile and con-
ventional radio programs, devel-
oped by Stewart-Warner Radio Di-
vision.

The REL product, which can be
set up for about $2,900, makes
it possible for small towns, com-
munity eiviec groups, churches,
schools and clubs to utilize radio
communication in ways hitherto
denied. While it provides excep-
tionally high fidelity transmission
on low power, its local area can
be well defined, according to REL.
Scores of local stations could use
the same wave length.

With maintenance and supervi-
sion costs drastically cut, the de-
vice reinforces FM'’s potentiality
of providing literally thousands of
radio stations, compared to the

FORMAL DEDICATION

IS HELD BY WNAC-TV

WNAC-TV Boston held its formal
opening yesterday (Oct. 3), ac-
cording to an announcement by
Linus Travers, general manager.
The station, owned by the Yankee
Network, is on Channel 7.

An informal program service has
been maintained by WNAC-TV
since June 19, Mr. Travers said.
Now the station offers programs
from CBS, ABC and DuMont.

This three network program
service is supplemented by local
sports coverage. In addition to the
home games of the Boston Braves
and Red Sox, WNAC-TV also pre-
sents home games of the Boston
Yanks, professional football team;
high school and college football;
boxing and wrestling.

All the Boston papers, Globe,
Post, Herald and Advertiser,
carried special TV sections yester-
day, featuring stories and pictures
on WNAC-TV executives and pro-
grams.

CBS Shortwave Plans
CBS Sept. 30 announced termi-
nation of its shortwave program-
ming to foreign countries. How-

ever, the network said it will con-

tinue to operate shortwave trans-
mitters under State Dept. con-
tract. CBS began beaming short-
wave programs abroad last July 1
under terms of a cooperative agree-
ment with the State Dept.’s Inter-
national Broadecasting Division as
a three-months interim operation
while the “Voice of America”
program structure was being re-
organized.

Telecasting

FM TECHNICAL PROGRESS

Simplified Transmitter, Combination Fax-Radio
Console Viewed at FMA Convention

limited number of overlapping and
prohibitively expensive AM sta-
tions now in existence, the man-
ufacturer claims.

After inspecting the device, Dr.
Edwin H. Armstrong, inventor of
FM, remarked that “by its sim-
plicity and reliability, this develop-
ment has opened up all sorts of
broadecasting possibilities.”

“One can visualize the operation
of unsupervised transmitters of a
few watts power, controlled from
pulpits, school assembly halls, and
similar places, the transmitter re-.
quiring no more attention than the
common, everyday public address
system,” he said.

Facsimile copy produced on the
Stewart-Warner combination Fax-
Radio model was transmitted from
WEAW Evanston, Ill., about 12
miles from downtown Chicago.
Photographs, charts, varied art
work, and type sent via radio im-
pulse were produced on a contin-
uous sheet of paper eight inches
wide. Reception was at the rate
of 24 square inches a minute.

Samuel Insull Jr., vice president
of S-W, said the console, costing
about $400, could be turned out
in volume when there are enough
facsimile stations to create demand.

Probe Committee Future

Plans Being Considered
FUTURE action of the House Se-
lect Committee Investigating the
FCC was scheduled for discussion
last Friday by Rep. Forest A.
Harness (R-Ind.), chairman of
the Committee, and members of
the Committee staffs, General
Counsel Frank T. Bow announced.

Rep. Harness returned to Wash-
ington last Thursday and sched-
uled his staff conference, which it
was believed might deal with the
14-month-old FCC grant of a gov-
ernment-controlled station—WIPR
—in Puerto Rico [BROADCASTING,
Sept. 27]. Private broadcasters on
the island have complained that
the government operation is jeop-
ardizing their commercial opera-
tions.

Davis Gets FC&B Post
RICHARD L. DAVIS, former pro-
ducer of the Bob Hope show, suec-
ceeds James Fonda as radio pro-
duction manager at Foote, Cone &
Belding, Chicago, Fairfax M. Cone,
chairman of the agency’s executive
committee, told BROADCASTING
Thursday. Mr. Fonda resigned
[ BROADCASTING, Sept. 27] to join
the CBS program staff as chief
of Amos ’n’ Andy properties.
My. Davis has been associated
with FC&B four years, three in
Hollywood and one in Chicago, and
worked most recently as an execu-
tive on Toni Permanent Wave and
Shampoo.

-ﬁccu’cate
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CHRONOGRAPHS

For unfailing accuracy in timing you
can rely on Clebar precisian timers.
They have praved their dependability
in many leading braadcasting studios.

CLEBAR TIMERS MEET ALL
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NATIONAL BUREAU OF
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1/5 Second Timer
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Clebar “"DATORA’

The all-purpose chronograph for indoor
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1/5 seconds, seconds, minutes, hours,
month, day and date. Stainless steel,
17 jewels, anti-magnetic.

$110.00 (Fed. Tax Incl}
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WIN]

FLORIDA’S

BlG

INDEPENDENT
940 KC

clear channel

FULL TIME

Business Address :

WINZ BUILDING
304 LINCOLN ROAD
MIAMI BEACH

Studios ;

MIAMI, MIAMI BEACH
and HOLLYWOOD

Main Studio :
HOLLYWOOD BEACH
| HOTEL

Jouas Weiland, President

"WIC" DIEHM SAY

7
$103

Here's a 1all
figure — it's the
yearly income of
Pennsylvania’s
important An-
thracite  region.
Right here in
WAZL's Coverage
Area.

Yes, your WAZL
spent advertising
dollar results in
direct sales gains
for you.

For further informa-
tion write to
Vic Diehm c/o WAZL

or

Robt. Meeker Assoc.
521 Fifth Ave.
N. Y. C.

Entablivhed 1931 - Huslates, Pa

THE ¥YOICE OF
PENNSYLYAMIA'S HIGHEST CITY

AFFILIATED WITH HBC - MES
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FM Appraisal

(Continued from page 23)

that he thought the separate list-
ing of FM stations in the back of
a certain service magazine was
detrimental to FM’s being thought
of along with AM in making up
schedules.

Respnondents expanded consider-
ably in answer to. the question:
“If you have not used and do not
expeet to use separate FM time,
please give specific reasons for not
doing so.” Here are sample com-
ments: “Too limited in coverage—
not enough sets in use.”

“Not sufficient evidence that they
can deliver an audience at a cost
in line with AM.”

“Because in the great majority
of cases AM programming is car-
ried on FM. Actually the FM audi-
ence has not separated itself from
AM and won’t until FM program-
ming is a separate entity.”

“AM programming at present is
too competitive for independent
FM operations, except for ex-
cept for extremely specialized in-
terests.”

“FM coverage through AM dup-
lication is presented at no added
cost—in other words, there is very
little to make FM service unique.”

“Specifically, we do not yet con-
sider FM a necessary medium.
None of our clients has yet used
AM to its full potential. Until then,
except in static areas, we doubt
the use of FM.”

Forty-one out of 48 answers were
“no” to the question: “Whether
or not you have ever bought any
FM time, is FM research and pro-
motion furnishing you with suffi-
cient information to justify pur-
chase of FM time when as occa-
sion arises?” Only five said “yes.”

Cite Weak Points

Asked in what respect, if any,
FM sales stories are weakest, a
large part of the agencies reiter-
ated they didn’t get any FM sales
stories to speak of, or that they
were weak in all respects.

Thirty agencies said they knew
of no FM stations doing an out-
standing research and promotion
job. Six mentioned a total of seven
stations. Twenty-six had no com-
ments on their relations with FM
stations, while four said “favor-
able” and 13 ‘“‘unfavorable.” Quite
a number replied that nobody had
called on them. Asked specifically
what information they needed, 21
said they wanted more data on au-
diences, five needed “everything,”
and four implied they would be
glad to get ‘“‘anything.” One re-
spondent wanted to know FM’s ad-
vantages, how large an audience
it reached, how its rates compare
with AM, do both AM and FM
reach the same type of audience
and will more FM sets be sold in
the future?

To the question: “What can FM
stations do to provide agencies
with acceptable audience yard-
sticks in the interim before BMB
figures are available?’, these
answers came back:

“Complete data on set owner-
ship and usage.”

“Telephone coincidental or mail
survey conducted by reliable re-
search organization.”

“Some outside proof of listen-
ership.”

“Listener checks on features car-
ried exclusively, such as sports
events.”

“Spot checks of listening—
simple possession of a set is not
proof of listening.”

“Fair set ownership figures from
dealers.”

“ House-to-house surveys.”

The timebuyers were asked if
they felt they might be in a posi-
tion to recommend separate pur-
chase of FM time—despite rela-
tively small audiences—if stations
were able to provide economic and
age breakdowns, dwelling charac-
teristics, and some data on the lis-
tening habits of their audiences.
Eighteen answered “yes” and 12
“no.” Most of the rest said ‘“‘yes”
with such qualifications as: “On
the same standards by which you
recommend AM time;” “Only if it
would not be desirable budgetwise
to use more AM stations instead”.
One said ‘“yes” if we could depend
on the data”.

Need for Data

“This points up the agencies’
need for validated data,” Mr. God-
frey observed. “Timebuyers are
somewhat misnamed in that the
title fails to cover the selling job
that they have to do. They have to
have acceptable, preferably vali-
dated, data to justify their recom-
mendations to media directors, ac-
count executives and, ultimately, to
the clients who pay the bills.”

He noted that one of the
AAAA’s most active pursuits is to
foster validated fact-finding, de-
ploring the fact that only about
100 FM stations have so far sub-
scribed to BMB.

Asked whether FM was as-
sociated with “long-hair” musie, 29
respondents said “no” and 18
“yes.”” One said “originally, yes,
currently, no.” Another—“not en-
tirely, though the idea lingers.”

STORECASTS
100 Stores in Chicago Set

For FM Pickups— 1

STORECAST CORP. is installing
FM receivers in 100 National Food
Stores in the Chicago area and will
start broadcasts through WEHS
Chicago, FM affiliate of WHFC,
next week.

This announcement was made to
the FMA convention in Chicago
Tuesday by Stanley Joseloff, presi-
dent of Storecast, who revealed
the company plans to convert all
its present operations to FM “with-
in the near future.”

“We have concluded arrange-
ments with an FM station in Con-
necticut and will shortly have one
in Philadelphia,” he reported.
“The New York area will prob-
ably be the next new development.

To the question whether agenc-
ies have given consideration to the
fact that FM stations still have
choice time spots for sale, 17
answered “yes,” but the remainder
fired a barrage of comments such
as: “There may be choice spots but
who do they reach, and how
many?”; “If they're expensive per
thousand, they are not choice”;
“They still get stiff AM competi-
tion, don’t they?”

The survey showed that the
majority of respondents do not
consider FM as an adequate means
of testing specific programs at
low cost or of initiating small
budget eclients in the ways of radio
advertising.

To the question whether agenc-
ies thought FM rates were realis-
tic in the light of audiences claim-
ed or delivered, most of the re-
spondents indicated they had no
real way of telling.

Thirty-six out of 41 replies to
the question whether duplication
simply divided the AM audience
were in the affirmative. Only one
referred to duplications as a
“bonus.”

Of the eight agencies who re-
plied early in the questionnaire
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that they had been buying FM
time, four reported their total FM
volume at $26,000. These four
agencies billed more than $2,000,-
000 of network radio, and $1,150,-
000 worth of spot radio during the
period they bought FM, it was re-
vealed. Their FM campaigns ran
from six months to a year, and
one reported using an FM station
ever since it went on the air. Only
three of the eight agencies de-
veloped special material for their
FM programs. Five said their main
reason for recommending FM was
to reach the special audience de-
veloped by FM stations. Four said
they bought FM time for supple-
mental coverage along with AM
schedules. Only two referred to a
favorable cost factor.
FM’s Future

The agencies were invited “with
a little prompting” to venture
some guesses about FM’s future.
Nine said it would lie in small
community service stations with

strong local appeal, comparable
to weekly newspapers. Seven
thought it would prosper with

super-power and mountaintop sta-
tions covering large areas with
a superior signal. Nineteen said
FM’s future is in paralleling the
AM type of service in static-rid-
den territories. Eleven advocated
programming to special audiences,
making FM a more selective medi-
um than AM, Twelve believed
FM has a future in storecasts
and transit radio.

The agencies deplored the prac-
tice of FM salesmen cutting prices
just to get business; advertisers
buying FM because it is cheap,
then getting “soured” on all ra-
dio when it doesn’t deliver; FM
salesmen pursuing the ‘“short-
sighted” policy of bearing down
on “fine music” themes and ridi-

culing the AM fare of singing
spots, soap operas and punch
commercials,

Timebuyers Opinion

Mr. Godfrey concluded with the
words of a timebuyer representing
one of the foremost agencies in
the country:

“I believe FM has been ham-
strung. It has a great future but

JAMES L. HOWE
WCTC New Brunswick, N. J., and presi-
dent of New Jersey Broadcasters’ Assn.,

(center), manager of

pts a plaque pr d to the asso-
ciation by George E. Stringfellow (I},
president of New Jersey division of Amer-
ican Cancer Society, for outstanding serv-
ice to the society. Roland Trenchard,
WAAT Newark, chairman of radio activi-
ties for the Cancer Society and secretary-
treasurer of NJBA, witnesses presentation.

must be organized to rid itself
of current shackles. FM must
prepare to sell itself to the adver-
tiser by giving agencies the ma-
terial they need to popularize it.”
The speaker made it clear that
agency men have no “constitu-
tional resistance” toward FM,
and welcome any new medium.
C. M. Jansky Jr., well-known FM
engineering consultant, admitted
for FMA that the broadcasters
are to blame for not getting their
story across to the agencies.

More Land for New Site
Of WHLI, WHNY Bought

ELIAS I. GODOFSKY, president
of WHLI and WHNY (FM)
Hempstead, N. Y., has an-
nounced the purchase of additional
real estate to complete the site for
a projected blockfront establish-
ment in Hempstead, to house the
stations’ studios, offices, and an
auditorium.

WHLI and WHNY are operat-
ing from temporary offices and
studios at 245 Baldwin Road,
Hempstead. The new site occupies
a block on Clinton St. from Merian
to Midwood Sts. Construction
plans are to be announced later.

Down in Carolina * % % *%
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- Thomas A., WCL’'

Additional FMA Registrations
[BROADCASTING, Sept. 27]

Arnold, George, Jr., Lee Broadcasting
In¢., Quincy, Ill.; Baldwin, Frank W.,
WJPR-FM Greenvile, Miss.; Barnes, F.
P., General Electric Co., Syracuse, N. Y.;
Boice, Hugh K. Jr., WEMP-FM Mil-
waukee; Brown, Harold P., “Editor &
Publisher”, Chicago; Brown, J. E., Zen-
ith Radio Corp.. Chicago; Buisch,
Louis G., WWHG Hornell, N. Y.; Bur-
rell, Max W., Collins Radio Co., Cedar
Rapids, Iowa; Butler, Harry, Sunflower
Broadcasting System Kansas City, Kan.;
Clifford, Marie E., WHFC Cicero, Ill.;
Cook, Charles R., WJPF-FM Herrin,
Ill.; Cunningham, John A., Andrew
Corp., Chicago; David, J. R., Leffin
Broadcasting Co., WTFM Cleveland;
Davis, Bill, “Printers’ Ink,” Chicago;
Devaney, Frank M., WMIN St. Paul-
Minneapolis; Dillard, Everett L., WASH
Washington; Draughon, Jack, WSIX-
FM Nashville.

Engel, Harold A., WHA-FM U. of
Wisconsin, Madison; Fahline, John, Jr.,
WPIC-FM Sharon, Pa.; Fessler, Earl
W., WFOW Madison, Wis.; Flaherty,
Gene, KSCJ-FM 8Sloux City, Iowa;
Frazer, George E., Jr., National Trans-
itads, Chicago; Gimbel, Benedict, Jr.,
WIP-FM Philadelphia; Grace, Marle,
WGNB Chicago; Gross, L. 8. Radio
Broadcasting Co., Philadelphia; Guze-
wicz, Stainless In¢., New York; Har-
ris, Charles L., WGRC WBOX-FM
Louisville; Hatcher, Ralph S., Lang-
Worth Feature Productions, New York;
Hayes, Arthur Hull, CBS, WCBS-FM
New York.

Heck, A. C., WPIC-FM Sharon, Pa.;
Hollister, R. H., Collins Radio Co.,
Cedar Rapids; Hutchinson, W. v
WAAF Chicago; Jacobsen, W. 8., KROS
Clinton, Iowa; Jansky, C. M., Jr.,
Jansky & Bailey, Washington; John-
son, Marion “Tide.” Chicago; Just
Charles E., WNDR S8yracuse, N, Y.; Lack-
ey, F. Ernest, WHOP Hopkinsville, Ky.;
Lane, V. Wilton, WBBM-FM Burling-
ton. N. C.; Leich, Martin, WMLL Evans-
ville, Ind.; Ludy, Ben, WIBW Topeka,
Kan.; Mahoney, James A., MBS Chi-
cago; Marks, Leonard H., Cohn &
Marks, Washington; Marquardt, K. G.,
WIBW Topeka; Marsh, Ken, KWNO
Winona, Minn,; Massing, Wm. P., FCC,
Washington; McCullough, Mare. A,
WPIC Sharon Pa.; McGoldrick, WQAN
Scranton, Pa.; O°’Fallon, Gene, KFEL
Denver.

Phillips, Charles E.,, WTAX - FM
Springfield, Ill.; Powell, Maj. Garland,
WRUF U, of Florida, Gainesville, Fla.;
Riley, John P., Jr., RCA Victor Divi-
sion, Camden, N. J.; Robinson, Ralph,
WACE Springfield. Mass.; Rogers,
7T Newark, Ohio; Run-
yon, C. R., Jr.,, Radio Engineering
Labs., Long Island City, N. Y.; Sam-
mons, Elizabeth, KSCJ Sloux City,
Iowa; Sexton, Morgan, KROS Clinton,
Iows; Smythe, Dallas, U. of Iilinois,
Urbana, Ill.; Stewart, Raymond, WPIC
Sharon, Pa.; S8tiehl, John H., WHA-
FM Madison, Wis.; Sullivan, B. J.,
Electronic Sound Engineering Co., Chi-
cago; Vance, Addington, WFMU Craw-
fordsville, Ind.; Van Sweringen, J. T.,
WPIC-FM 8haron, Pa.; Well, F. Granger,
WTTH-FM Port Huron Mich.

Petty Resumes Practice

With Harry J. McClean
DON PETTY, NAB general coun-
sel, has resumed private practice
of law with Harry J. McClean,
Los Angeles attorney. The firm,
McClean & Petty, has offices at
419 Bond Bldg., Washington, and
507 Bank of America Bldg., Los
Angeles. Mr. Petty will continue
as NAB general counsel, subject to
board approval, but will take no
other radio clients while serving
the association, it is understood.

Before the war Mr. Petty was
a member of the law firm of Scar-
borough & Petty, Los Angeles,
taking leave of absence to enter
the Navy. He joined NAB in early
1946.

Mr. McClean is a well-known
West Coast attorney and recently
was elected president of the Cali-
fornia Bar Assn.

INTHE

Where House-
wives think
nothing of driving
60 to 70 Miles to
Spokane to supply
her daily needs
(including meats
and groceries)

Extends and In-
creases the Market

/

A —
ABC AFFILIATE

Owned and Operated by Louis Wasmer
Radio Central Bldg.
Spokane 8, Wash.
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'MULTIPLE RULE

UN.ﬂINIMOUS dissatisfaction with
FCC|s proposed new limitations
on multiple ownership of stations
—and for the most part outright
opposition to them—was expressed
in briefs filed with the Commission
last week [ BROADCASTING, Aug. 23].

N IiC reiterated its plea for case-
to-cape determination, without fixed
limilgtions, while CBS welcomed
FCC": efforts to bring greater cer-
tainty into the field of station
ownepship but felt the proposed
severi-station limit in AM should
be rufsed to eight and that, in FM,
at lenst, the number of allowable
statiins should be no less than in
AM.

Representing three stations and
a telavision applicant, the Wash-
ington law firm of Haley, Me-
Kennf & Wilkinson insisted that
case-l:E)-case determinations should
be the rule, and that if any rigid
regulition is possible it should be
recormmended to Congress for en-
actmant as a law.

Paramount Television Produc-
tions und associated companies con-
tended that FCC lacks authority
to issue a rule-of-thumb on mul-
tiple nwnership and said that, in
any |event, television has not

reachsd the point where any arbi-
trary |limit is “either necessary or
desirgfble.”

It was pointed out that Para-
mount and its corporate associates
operate WBKB (TV) Chicago and
(TV)

KTLA Los Angeles and

10,000 WATTS IN KAN$~

LU =

JONH BLAIR & Ci:

MUTUAL mETWERR + 710 KIPTYCLES + 3,000 WATTE Hea
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Networks, Stations
Oppose FCC Plan

have applications for Detroit, Bos-
ton, San Francisco, and Tampa
(aside from applications of Allen
B. DuMont Labs. in which Para-
mount has 29% interest). Any
rule that is adopted, the brief as-
serted, should not bar a grant of
these applications.

WIND Chicaeo insisted upon ad-
herence to FCC’s proposal that
“situations” in conflict with the
projected rules should be permitted
to continue until Jan. 1, 1953,

.date proposed by FCC, to permit

orderly dispositions toward com-
pliance. The brief called attention
to what it considered the injustice
of the situation whereby the tele-
vision application of WIND, of
which H. Leslie Atlass is 19.2%
owner, and that of CBS, of which
Mr. Atlass is vice president in
charge of WBBM Chicago, were
passed up by FCC until a third
was filed, necessitating a hearing.

Arthur W. Scharfeld, Washing-
ton radio attorney, filed a brief
arguing that “the process of case-
to-case decision, though more
tedious, rather than the simpler
method of regulation by restric-
tion, would better serve to prevent
such abuses as the Commission
may have in mind.”

Fort Industry Co. recommended
“as an alternative to the proposed
amendments, which are restrictive,
a policy which will permit the
ownership, by any person other-
wise qualified, of an identical num-
ber of standard, FM and television
stations.”

In a letter, E. B. Craney of the
Pacific Northwest “XL" stations,
told FCC that there is more to
“monopoly” than mere ownership
of stations. “If you plan a limita-
tion in ‘number’ of stations,” he

Tuller, Engstrom Resign

From WBKB Chicago Jobs

EXODUS trend at WBKB Chi-
cago, Balaban and Katz video
station, was seen again last week
with resignations of Morton K.
Tuller of the production staff and
Richard Engstrom of the studio
crew in the wake of Capt. William
Eddy’s departure [BROADCASTING,
Sept.. 6].

Mr. Tuller, after three years at
the TV station, leaves for the
West Coast in mid-October. Al-
though it was not confirmed by
it is generally understood
that he will join the NBC Los
Angeles television outlet, KNBH
(scheduled for a late December
debut) as technical producer-di-
rector. Mr. Engstrom has shifted

to NBC Chicago as technical di- -

rector.

WBKB’s popular across - the -
board show, Woman's World was
dropped Friday from the regular
schedule “to coordinate station
programming,” and will be ve-
sumed later at a different time.
It has been heard 10:30-11 a.m.
(CST).

said, “then perhaps the best way
is to license but a single station
to an applicant and make that ap-
plicant be a resident of the place
where the license is granted.
Should you decide against the
‘number’ limitation, then I direct
your attention to the plan devised
by the Senate Interstate Commerce
Committee [in the White Bill
hearings] where a limitation was
placed on the percentage of pop-
ulation of the U.S. living within
the coverage area of any one
licensee.”

Under FCC’s proposal, the limi-
tations would be as follows:

Then the

Mavimum Number
of Statinns with
Interest Less Than
Control May Be

0
lor2
3or4
S5oré6
7Tor8
9or10
11 o0r12
130r 14

For FM
The Table is as Follows
0
lor2
3or4
Soré6
Tor8
9or 10
1lor12

If the Number
of Stations
Controlled Is

O =W R R

OmMNWBRS

For TV
The Table is as Follows

0
lor2
3or4
Soré
Tor8
9or10

Under the CBS proposal minor-
ity interests in up to 15 or 16 AM
stations would be permitted (in-
stead of 13 or 14 proposed by
FCC), and up to the same number
for FM and TV stations, depend-
ent upon the number of stations
in each class which the same
stockholder controls.

S mW b

Argument Schedule
SCHEDULE of oral argument
was reported last week by FCC
for its Oct. 6-14 en banc proceed-
ing in the matter of allocations
to mobile, safety, industrial and
other radio services. Broadcast re-
mote pickup services are proposed
to be switched from 152-162 me
to 26 mc and 450-460 mc bands
[BROADCASTING, July 18], Com-
mission report indicated 109 dif-
ferent parties will participate in
the oral argument beginning Oct. 6.

FCC AGAIN MODIFIES

APPLICATION  BLANKS

CHANGES, “editorial in nature,”
were made by FCC last week in
its various application forms for
new station facilities, changes of
facilities of existing stations, re-
newal of license and auxiliary
broadecast services. Modification of
the forms is effective immediately.

Among the several revisions are
the added requirements that new
applicants show the date of prep-
aration of each exhibit, photo-
graph, antenna pattern and map
and that sufficient number of
aerial photos be supplied [“taken
in clear weather at appropriate
altitudes and angles to permit
identification of all structures in
vicinity” of antenna.] The pictures
must be marked to show compass
directions, exact boundary lines of
proposed site and locations of the
proposed 250 and 500 millivolt per
meter contours for both day and
night operation. The FCC said
photos taken in eight directions
from an elevated position on the
ground will be acceptable in lieu
of the aerial pictures if all the
necessary data can be shown.

In the form for license renewal
a paragraph has been added for
the listing of directional antenna
operating values for AM stations.
Data for each tower of a direction-
al array must be supplied for both
day and night operation relating to
phase reading in degrees, antenna
base current and remote indication
of antenna current. Equipment
used for measurements must also
he described.

Fire Prevention Jingles

Are Offered by WNEW

WNEW New York has recorded
a series of musical public service
jingles for Fire Prevention Week,
Oct. 3-9, which the station is of-
fering free of charge to all in-
terested parties, according to Na-
tional Board of Fire Underwriters.
Stations, fire chiefs, safety coun-
cils, and other organizations may
obtain the series by writing to
J. Wendell Sether, National
Board of Fire Underwriters, 85
John St., New York 7, N. Y.

wien 72 BMI 92 2o

Another BMI “Pin UP” Hit—Published by Ja

RENDEZVOUS WITH A ROSE

On Records: Fred Gray—Apello 1131; Bob Slew.arl
—Me-Ro 7469; Pepper Nealy—Bullet 1056; Dick

y-Dee

Wong—D & D 45-1903; Bob Eberly—Dec. 24491
Buddy Clark—Col. 38314; Don Rodney—MGM
10272; Pied Pipers—Cap. 15216; Bobby Worth
& The Sophisticats—Castle 1258; Snooky Lan-
son—Merc. 5188; Westonians—Sig. 1042; Walter

Scheff—Spiro 3002.

BROADCAST MUSIC INC. 580 FIFTH AVENUE

Miw TOEE & CHICAQD &« HOLLYWOOD

NEW YORK 1% N.Y.
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HERE ARE OTHER
DIFFERENT GIFTS
NOT FOR SALE
"IN ANY STORE

COCKTAIL BAR.

All the fixin's for cheir favorite
mixin’s. 8-0z. jars with mara-
schino chergies with stems, |
orange stices in heavy syrup,
tiny pearl onions and scuffed
olivesi,All in a bright wooden
chest with pink efephants and
‘musical bars.

GIFT NO. 39 [Delv'd) $4.65

SHADES OF GRAN'MA!

Here's a fruit cake like she

never dreamed of. Bue it's

really not a fruit cake. ..

it’s much finer...it's a fruit-

nut confection. We'll stake
our teputation on it.

GIFT NO.33 (14 ibs.) (Delv'd)$3.15
GIFT NO. 335 (2 Ibs.) (Delv'd) $3.95

TOWER OF TREATS.*

What's more.fun than opening

& whole flock of presents?

Here’s a gift that’s really five

| . presents in one. Riviera Pears,
jumbo apples, cake confection,

[ figs and the fincst candy. Fiest
&ift seen under any Christmas
tree, GIFT NO. 51

(14" high) (Delv'd).$6.85

‘ii@n;n

“YOUR l\(, AT

CHRISTMAS

GETS ENCORES
ALL YEARY

Foitathe o

YU
MEMBERSHIPS

These gifts create excitement and praise for you the

whole year through...and it's all so easy. You only order
one present, but we deliver a series of generous and im-
pressive gift boxes brimming with the most luscious

fruits from America’s finest orchards, direct by refrigerated
express to the lucky friends you've elected to receive them,

SEND

Christmas morning is the occasion for the “'grand opening”
of your gift. Then month after month as each box arrives
with your name and greeting, it Creates excitement and
more praise for you. An engraved Certificate, inscribed

with your name, and mailed to each recipient in advance,
announces all the good things to come.

Hold the friendships, affection and good will of those
who mean 50 much in your personal and business relations.
Save Money. Make your Christmas budget work for you
for many months instead of only one annual occasion.

STOP sending commonplace gifts that are available
everywhere!

LOOK at all these good things you'll get credit for!

LISTEN to the words of an important executive who wrote—
. L don't know of anything that has given more pleasure to a
large number of people than this monthly gift, and have had
bundreds /vy letters advising of our friends' pleasure in receiving
our gift of the Fruit-of-the-Month Club.”

WALTER M. CHARMAN,

President, Ferro Engineering Co., Cleveland 15, Qhio.

GIFT NO. 15 (8-Box Club) $26.65

The Favorite! All the fruits and delicacies shown in months
named at right. Make your ¢lub gift extra sensational by
starting it at Christmas with basket illustrated instead of

a box of pears...order Gift No. 156 $33.15

GIFT NO, 20 (12-Box Club) $39.95

The Star Performer! All treats illustrated plus America's
finest candy in March, rare Fruit Cake Confection in. May,
luscious canned fruits in June, an encore of world-famous
Royal Riviera Pears in November. Starting with basket
illustrated instead of pears...order Gift No. 206 $46.45

GIFT NO. 11 (3-Box Club) $9.85
Mid-Winter Trio! Comprising Christmas, January and

Februaty selections. Starting with basket illustrated
instead of peats. .order Gift No. 116 $16.35

*T. M. REG. U. S. PAT. OFF.

HERE'S HOW TO ORDER:

Just send Jist of names and addresses. .. designate item for each by gift
number. Please enclose check tn full. We provide greeting enclosutes
with your name at no extra cost. Christmas delivery unless otherwise
directed. Prices include delivery chatges within Express delivery zones.
Satisfaction guaranteed. (Sorcy—no shipments outside U.S.A. proper...
no C.0.D.) Order early and get the gifts you wanr. Write for our
beautiful colored booklets.

/'qu MBM‘:/

ot Bear Creek Orchards, Box 130, Medford, Oregon

GIFT NO. 6

Handwoven basket-tray, heaped
with Royal Riviera Pears, other
fine fruits, unusual nuts and
candies. Here's a gem of rare
surprises with a most luxurious
air. A feast of fun...a stunning
centerpiece for the Holiday table.
Shipping weight about 15 Ibs.

[Delv'd) $9.65

ROYAL RIVIERA PEARS.

A sure-fire gift so rare hardly
one in a thousand has ever tasted
them .. .so delicious everyone
acclaims them America’s finest
fruit.

IN
DECEMBER

ROYAL GRAPEFRUIT.

Large, plump, firm-meated,
they're left on the trees 'til they
bust their butcons with sweet
juice. Just when your friends are
. wishing they were in the sunny
S?u(h you'll bring them a taste
of it.

GOLDEN BEAR APPLES.

From 2 high mouncain valley up
near the Canadian border. You'll
keep them chortling with these
crisp, juicy apples that crackle
when you bite into them.

WILD 'N RARE PRESERVES.

Almost as scarce as the last
Mohican. You'll compliment
them with a connoisseur’s
collection of five fruits including
Wild Blackberry and Wild Plum
picked by tame Indians along
the Old Oregon Trail.

=

s ROYAL PLUMS OR QUETTA
NECTARINES,

Whichever crop we deem the
finest. Both are matvelous fruits
and just “'tops’’ when picked as
full of flavor as Old Mother
Narture can make them.

SUMMER DELIGHT PEARS.
You'll give a welcome lift to
summer-jaded appetities. Cool,
juicy, delicious for real refresh-
» ment to summer menus and
another score for you as a
thoughtful giver.

IN
AUGUST

IN i OREGOLD PEACHES:

SEPTEMBER

You'll surely rate otchids when
this box arrives. Harry and I
grow 'em specially for Fruit-of-
the-Month Clubbers. They’re so
juicy you should wear a bib to
eat them.

IN - 4 ; ALPHONSE LAVALLE GRAPES.

J ] A fitting finale to your regal
OCTOBER parade of gifts. Big, hothouse
type grapes...a picture for the
sideboard...amazing to your
8 friends.
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FCC Hearing Calendar

(Continued from page 24)

C
Bestg. Co., Hamtramck, Mich., (8718), 1540 ke, Jan. 31, D. C.
Cameropn, Geo. E., Jr., Tulsa, Okla., (9067), 1340 k=, Nov. 22, Field.
Chanute Bestg. Co Chanute Kan., (8909), 1460 xc, Mar. 14, D. C.
Christign County Bcstg Co., Taylorvllle, 1., (8699) 1410 kc May 16, D. C.
Coconingo Bestg. Co., Flagstnﬂ. Ariz., (8276), 600 k¢, Mar. 10, D C.
Collins,| Carr P., Jr., Corpus Christi, Tex., (9088), 1010 k¢, Mar. 7, D. C.
Community Bcstg. Servlce. Allqulppa. Pa., (8689), 990 kc, Mar. 30, D. C.
Contingntal Bestg. Co., Toledo, Ohlo, (8684), 1470 ke, Jan. 24, D. C.
Conway Bestg. Co., Conway, Ark., (8989), 1230 k¢, Nov. 15, Field.
Coosa Vjalley Radlo Co. (WROM), Rome, Ga., (8593), 1400 kc, Jan, 17, Fleld
Cornbelt Bestg. Co. (WHOW), Clinton, Ill.. (8261). 1520 ke, Jan 24, D. C.
Cortlan{l Bestg. Co. Inc. (WKRT), Cortland, N. Y., (8778), 920 kc. Mar 3, D. C.
Cosmopplitan Bestg. Co., Los Angeles, Calif., (8641) 960 ke, Apr. 11, D. C.
Crescen} Broadcast Corp., Shenandoah, Penna., (6883), 980 ke, Jan. 5, D, C.
Crosley (Bestg. Corp., New York, (9054), FM, Dec 13, Field
Crowley, Dale E., Wa.shlngtou. D C., (9127), 1540 kc. Feb. ’I D, C.
Craddodk, D. L. (WLOE) Leaksvllle, N. C., (8427), 1490 kc, Jan 5, D.C.
Cushing Bestg. Co., Cushing, Okla., (9102) 1600 kc, June 6 D.C.

Cadillag

D
Debs M morlal Radio Fund, Inc., New York, (9056), FM, Dec. 13, Field.
Delta Bpestg. Co. (WDBC), Escanaba Mich., (8883), 680 kc Feb. 14 D. C.
Denver (Bestg. Co Denver, Colo., (8012), 810 ke, Dec. 13, D. C.
Detroit [Bestg. Co. (WJBK), Detroit, Mich., (8691), 1500 kc, Apr. 15, D. C.
Diamongd H. Ranch Bestrs., Auburn, Calif., (8642), 1490 kc, Nov. 10 Field.
Door Cgunty Bcestg. Co. Inc., Sturgeon Bay, Wisc., ( ), 1340 kc. Nov. 1, Field.
Dunkirk Bestg. Corp., Dunkirk, N. Y., (9104), 1410 kc, May 2, D. C.

E

East Texas Bestg. Co, (KGKB), Tyler, Texas, (7950), 690 kc. Nov. 8, C.

Ebbets McKeever Exhibit Co. Inc., New York, N, Y., (9057), FM, Dec 13, Field.
El Camino Bestg. Co., San Femando, Calif., (8832) 61C ke, May 2, D.

Ellis Cohinty Bestg. Co.,, Waxahachie, ’I‘exas (8257) 1390 kc Feb. 14, D C.

El Mungdo Bcestg. Corp. (WEMB), San Juun. P. R, (8829). 1190 kc, Apr. 21, D. C.
Empire Bestg. Co., Pomona, Calif., (8152), 680 ke, Mar. 28, D C.

Enid Rddiophone Co., Enid, Okla., (8712), 1390 kc. May 5, C.

Ensley-Fairfleld Bestg. Co., Ensley, Ala., (8527), 1450 kc, Jan. 21, Field.
Evangeline Bestg. Co. (KVOL), Lafayette, La., (8417), 1480 ke, Mar. 14, D. C.

F

Fairfleld County Bestg. Co., Norwalk, Conn., (8717), 1490 ke, Dec. 10, Field.

Falls County Public Servlce, Marlin, Tex (9086), 1010 kc, Mar. 7, D. C.

Faulkner County Bestg. Co., Conway, Ark ., (8998), 1230 kc, Nov 15, Field.

Floral Cjty Bestg. Co., Monroe Mich., (8579), 1430 ke, April 21, D, C,

Florida t Coast Bcatg Co. Miami, Fla., (8643), 1230 k¢, Feb. 24, D. C.
Frederick Bestg. Co., Frederick, Md., (9107). 1330 ke, May 10. D.C.

Frequency Bestg. System Inc., Monroe, La., (85 6), 900 kc, Apr. 14, D. C,

Frequency Bestg. System Inc., Shreveport, La., (8161), 1050 ke, Feb. 17, D. C.
Furns, James H., Monroe, M1Ch ., (8844), 1540 k¢, Jan. 31, D. C.

G

General |Electric Co. (WGY), Schenectady, N. Y., (8162), BS, Dec. 13, D. C.
Gerity, James Jr. (WABJ), Adrian, Mich., (8692), 1490 kc, Apr. 25, D. C.
Gila Begtg. Co., Winslow, Ariz., (8381), 1580 ke, Feb. 16, D, C.

Goddard, Fred G Hoqulam. Wash. (7826), 1450 ke, Nov. 1, Fleld.
Greenwich Beste. Corp., Greenwich, Conn., (8716), 1490 kc, Dec. 9, Field.
Griner-Dillon Bestg. Co., Bay City, Mich,, (8610), 1350 ke, May 19, D, C.
Guilford Bestg. Co., Greensboro, N. C., (8204), 1400 ke, Oct. 29, Field.

H

Haddicah, George F., Delano, Calif., (8758), 1340 kc, Nov. 17, Field.
Hamtramjick Radio Corp., Hamtramck, Mich., (9021), 1440 kc, Mar. 28, D. C.
Harbeni{o Bestg. Co. (KGBS), Harlingen, Texas, (8836), 850 kc¢, May 16, D. C,
Harrisonburg Bestg. Co., Harrisonburg, Va., (9108), 1340 kc, Jan. 12, Field.
The Heights Bestg. Co., Clevﬂland Ohlo, (8266), 710 k¢, Feb. 17, D. C.

The Highlands Bestg. Co Sefring, Fla., (9070), 1340 kc. Oct. 22. Fleld.
Hillsdalg Bestg. Co. Ine., Hlllsdale. Mich., (7941), 900 ke, Feb. 7, D. C.
Hodgkins, Robert C., Northampton, Mass., (8857), 1570 ke, Feb. 28, D. C.
Holzer, Leland, Long Beach, Calif., (8851), 890 k¢, Mar. 2l D. C.

I
Imes, Bifney, Jr., Columbus, Miss., (8831), 580 k¢, May 12, D. C.
Independent Bcestg. Service, Oak Park, Ill., (8687), 1350 kc, May 12, D. C.

James
Jones,

adison Bestg. Corp., Orange, Va., (9109), 1340 ke, Jan. 10. Fleld.
red Bestg. Co. (KFMJ), Tulsa, Okla., (8065), 1340 kc, Nov. 22, Fleld.

K

KCMO Hestg. Co. (KCMO), Kansas City, Mo., (8338), 810 ke, Dec, 13, D. C.
Kickapo¢ Prairie Bestg. Co. Inc., Sprlngﬂeld Mo. (8435). 1340 kc. Nov. 29, Field.
KIDO Inec. (KIDO), Boise, Ida,, (8397) 630 ke, Jan. 27,

KOOS Inc. (KOOS), Coos Bay, Ore., (8049), 630 ke, Jan 2'1 D. C.

KRGV Inc. (KRGV), Weslaco. Tex., (8360), 1280 ke, Mar. 7, D. C.

KWHN Bcestg. Co. Inc. (KWHN), Fort Smith, Ark., (8983), L, Nov. 18, Field.
KWHN Bcstg. Co. Inc. (KWHN), Fort Smith, Ark., (8984), FM Nov. 18 Field.
KXRO Inhc. (KXRO), Aberdecn, Wash., (8374), 1320 ke, Nov. 4, Field.

L
Lackawapna Valley Bestg. Co. (WSCR), Scranton, Penna., (9133), 1320 k¢, Apr. 4,
D. C

Lake Bestg. Co. Inc., Gary, Ind., (7185), 1270 ke, Jan. 17, D. C.

Lakeland Bestg. Corp., Wausau, Wisc., (8208), 1230 ke, Oct. 27, Field.

Lake Sh¢re Bestg. Co., Evanston, Ill., (7629), 1520 k¢, Jan. 24, D. C.

Lake Stdtes Bestg. Co., Milwaukee, Wisc., (8119), 1520 ke, Jan 24 D, C.
Lakewoofl Bestg. Co., Dalla,s Texas, (8714), 1470 kc¢, May 9,

LaMar, Charles Wllbur Jr., Morgan City, La., (8302), 1450 kc Dec 13 Fleld.
Lapides, |Abe, Pontiac, Mlch. (7942), 730 kc, Jan. 10,

Lewls, Richard Field Jr. (WINC), Wlnchester. Va., (8842) 950 ke, Apr. 18, D. C.
The Liberty Street Gospel Church (WMPC), Lapeer. Mich.,, (8632), 1230 ke, Jan.

(9069), 1060 ke, May 9, D. C.

13,
Lowell Siin Pub. Co., Lowell, Mass.,

NP NI NP NP NPI NP NP \PI S

ALPHAB*ETICAL listing shows (in order) applicant, docket number in parentheses,

type of service involved (frequency given in AM cases), hearing date, nnd loca-
tion of hearing.

Symbols are: AL-assignment of license; AP-assignment of permit; L-license;
BS-order| to show cause; FM-frequency modulation; ML-modification of license;
MP-modTlcatlon of permit; PED-non-commercial education FM; R-renewal; TC-

transfer of control.
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M
Madera Bestg. Co., Madera, Calif., (9129), 1340 kc, Nov. 15, Field.
Manistee Radio Corp Manistee, Mlch (8004), 1340 kc, Nov 4, Fleld.
Mansfileld Bestg. Co., Mansﬂeld Pa., (9085) 1050 ke, May 26, D. C.
Marion Bestg. Co., Marlon. I1l., (8708), 1150 kc, May 19, D. C.
The Master Bestg. Corp., Rio Pledras, P. R., (8828), 1140 kc, Apr. 7, D. C.
McClatchy Bestg. Co. (KERN), Bakersfield, Callt (8349), 1410 kc, Oct. 18, D. C.
McClatchy Bestg. Co., Sacramento, Celif., (9018), F'M Oct. 19, D. C.
McLean County Bestg. Co., Normal, Ill., (8198) 1080 kc Feb. 28 D. C,
Metropolitan Bestg. Co., Alamo Helghts Texas, (8928), 1240 ke, Jan. 10, Field.
Metropolitan Bcestg. Co. of Milwaukee, White Flsh Bay, Wisc., (8202), 920 ke, Apr.

28, D. C.
Mid-Island Radio, Inc., Patchogue, N. Y., (8674), 1580 kc, Apr. 18, D. C.
Mid-Utah Bestg. Co. (KNEU), Provo, Utah, (8074), 1240 ke, Mar. 23, D. C.
The Midwestern Bestg. Co., Toledo, Ohlo, (8685), 1470 ke, Jan 24, D. C.
Model City Bestg. Co., Annlston. Ala (8388), 1390 ke, Feb , D, C
The Monocacy Bestg. Co. (WFMD), Frederick, Md., (8627) " 930 ke, Jan. 17, D. C,
Monroe Bestg. Co. Inc. (WRNY), Rochester, N. Y., (7909) 680 ke, Feb. 14, D. C.
Monroe Pub. Co., Monroe, Mich., (8591), 920 ke, Apr. 19, D. C.
Mosby’s Inc. (KANA). Anaconda, Mont., (8910), 930 kc, Apr. 13, D. C.

N
News Pub. Co. (WLAQ), Rome, Ga. e (8584), 1400 kc, Jan. 17, Field.
Noe, James A. (KNOE), Monroe, , (7655), 1390 kc, Feb. 2 D. C.
Northampton Bcestg. Co., Northampton. Mass., (8856), 1570 kc, Feb. 28, D. C.
The Northern Corp., Boston (8732), FM, Nov. 29, Fiel
The Northern Corp. (WMEX), Boston, (8911) R, Dec. 3 Field.
The Northern Corp. (WMEX), Boston, (8912), ’I‘C Dec. 3 Field.
North Jersey Bestg. Co. Inc. (WPAT). Paterson, N. J., (8285) 930 ke, Jan. 17, D. C.
Northwestern Indiana Radio Co., Valparaiso, Ind., (8218), 1080 kc, Feb. 28, D. C.
Northwest Public Services, Kelso ‘Wash., (8686), 1240 ke, Nov. 8, Fleld

(o]
Odessky, Willlam & Lee, Los Angeles, (8850), 900 kc, Mar. 21, D. C.
Ohio-Michigan Bcestg. Corp Toledo, (7346), 730 ke, Jan. 10, D. C.
©Ohlendort, H. H., Osceola, Ark (8551) 860 kc, Apr. 4, D. C.
Oliver Bestg. Corp {WPOR), Portland Me., (9068), 1060 ke, May 8, D. C.
The Orange Belt Station, Redlands, Callr., (8787), 910 ke, Mar. 21, D. C.
Orange County Bestg. Co., Santa Ana, Calif., (8454), 850 kc, Jan. 10 D. C.
Ottawa Bcestg. Co., Ottawa. Kan., (9081), 1220 ke, June 1, D, C.

P
Panama City Bestg. Co. (WDLP), Panama City, Fla., (8904), 590 ke, Jan. 13, D. C.
Parish Bestg. Corp., Minden, La., (8409), 1240 k¢, Dec, 16, Field.
Pasalgena Presbytenan Church (KPPC), Pnsadena. Callf ., (9135), 1240 kc, June 6,
(o]

Patterson, S. H. (KVAK), Atchison, Kan., (8553), APL, Nov. 1, D. C.

Patterson, 8. H. (KJAY), Topeka, Kan.., (8886), 1440 kc. May 23, D. C.

Payne County Bestrs.,, Cushing, Okla., (9103), 1600 ke, June 6, D, C.

Pekin Bestg. Co. Inc. (WSIV), Pekin, Ill., (8342), 1150 ke, Feb, 23, D. C.

Pellegrin & Smeby, Detroit, Mich., (8431) 1440 kc, Mar. 28, D, C.

Peninsula Bestg. Corp., Pontiac, Mlch ., (9005), 1380 ke, May 25 D. C.

Penn-Allen Bestg. Co., Allentown Pa., (8876), FM, Oct. 27,

Perkins, Mark, San Antonlo. Tex., (9079), 1240 kc. Jan. 12 Fleld

The Ponca Clty Pub. Co., Ponca City, Okla., (8183), 1460 kc¢, Mar. 14, D,
Portorican American Bestg. Co. Inc. (W AB) Ponce, P. R., (8688), R, Nov 17 D.cC.
Powell, Hugh J. (KGGF), Coffeyville, Kan., (7951), 680 kc, Nov. 8, D. C.

Public Service Bestg. Inc., Toledo, (8210), 730 ke, Jan, 10, D. C.

Puerto Rico Communications Authority, San Juan, P. R., (8920), FM, Oct. 25, D. C.
Puget Sound Bcestg. Co. Inc. (KVI), Tacoma, Wash., (8628) 570 k¢, Jan. 20, D. C.
Pure Bred Bestg. Co., Richmond, Ky., (8617), 1550 ke, Apr. 11, D. G.

R

Radlo Anthracite Inc. (WHWL), Nanticoke, Pa., (8934), 980 k¢, Jan. 5, D. C.
Radio Broadcastlng Corp., LaSalle-Peru, Ill., (8197), 1080 kc, Feb. 28, D C.
Radio Calumet Inc., Gnry. Ind., (8452), 1270 k¢, Jan. 17, D. C,
Radlo Corp. of the Board of Missions and Church Extension of the Methodist

Church Inc., New York (7665), FM, Dec. 13, Field.
Radio Delano, Delano, Callf., (8759). 1350 kc, Nov. 17, Fleld.
Radio Enterprises, Inc (KELD). El Dorado, Ark.. (8114), 690 ke, Nov. 8, D. C.
Radlo Lakewood, Inc., Lakewood, Ohio, (8460), 1380 ke, Apr. 7, D. C.
Radio New Orleans Inc. ., New Orleans (8875), 1400 ke, Dec. 14, Field.
Radio Santa Cruz (KSCO), Santa Cruz, Calif., (8552), 1080 kc. Feb. 23, D. C.
Radio South, Inc., Jacksonville, Fla., (8105), 1400, Oct. 25, Field.
Radlo Station KRMD Shreveport, La., (8919), 1480 ke¢, Mar, 14, D. C.
Radlo St. Clair, Inc., Marine City, Mich., (9145), 1580 k¢, June 1, D. C.
Radlo Tennessee, Inc., Memphis, Tenn., (8550), 860 ke, Apr. 4, D. C.
Redlands Bestg. Co., Redlands, Calif., (8499), 550 kc, Apr. 14, D. C.
Red Oak Radio Corp. Red Oak, Iowa, (9082), 1220 ke, June 1, D. C.
R. I. Bestg. Co. (WRIB), Providence, R. I., (8298), 1220 ke, Jan. 20, D. C.
Rib Mountain Radio Inc., Wausau, Wis., (8882), 1230 k¢, Oct. 27, Fleld.
Richland Bestg. Corp., Rlchland Center, Wis., (9075), 1450 k¢, Oct. 25, Fleld.
Riverside Bestrs., Rlverslde. Calif., (9111), 860 kc, Jan. 10, D. C.
Roark, W. W., Coleman, Texas, (8140), 1230 kc, Jan 14, Fleld
Rock Creek Bestg. Corp., Washington, D. C., (8027), 840 ke, Feb. 21, D. C.
The Rural Bestg. Co. of Ohlo, Oak Harbor, Ohlo, (9130), 1470 ke, Jan. 24, D. C.
Ruston Bestg. Co., Ruston, La., (9092), 1230 ke, Dec. 17, Field.

S
Sayre Printing Co., Sayre, Pa., (8256), 1340 kc, Oct. 21, Field.
Scenic City Bestg. Co. Inc., Middletown. R. 1., (7820), 1200 ke, Jan 20, D. C.
Seminole Bestg. Co., Wewoka. Okla., (8025) 720 ke, Feb. 10, D,
Shelby Bestg. Co.. Center. Tex., (8855), 1490 kc, Dec. 20, Fleld.
Sllver City Crystal Co. (WMMV), Meriden, Conn . (8832), 1470 ke, May 18, D, C.
Smith, Patrick G., Bishop, Calif., (8702), 550 kc, May 24,
Soutl;)erxé California Bestg. Co. (KWKW), Pasadena, Callf, (6737) 830 ke, Jan. 10,

Steel City Bestg. Co., Gary, Ind., (8178), 1370 ke, Mar. 17, D, C.

Steel City Bestg. Corp Gary, Ind., (8219), 1080 kc, Feb. 28 D. C.

Suburban Bestg. Corp., New Rochelle, N. Y., (9123), 1460 k¢, May 23, D. C.
Suburban Bestg. Corp., Upper Darby, Pa., (8232), 1170 k¢, Feb, 2, D. C.
Suffolk Bestg. Corp., Patchogue, N. Y., (8821) 1370 ke, June 2, D. C.

Sun Country Bestg. Co. (KPSC) Phoenlx, (9025), 1270 ke, Apr. 25, D C.
Sun Country Bestg. Co. (KTSC), Tuscon, (9026), 580 kc, Apr 25, D

Sun Country Bestg. Co. (KPSC), Phoenix, (9027), 1270 ke, Apr. 25, D. C.

Tampa Times Co. (WDAE), Tampa, Fla., (8672), 810 k¢, Dec. 13, D. C.

Terrell Broadcast Corp., Terrell, Tex., (8176), 1570 k¢, Mar. 21, D. C.

Texas Star Bestg. Co. (KTHT), Houston, (9089), 1030 k¢, Mar. 7, D. C.

Three Rivers Bestg. Co., Kennewick, Wash., (8600), 1450 ke, Nov. 12, Field.

The Times Herald Co, (W’I'I'H) Port Huron Mich., (90068), 1380 k¢, May 25, D. C.
The Times Picayune Pub. Co. (WTPS), New Orleans, (8861), 940 kc, Mar. 31, D. C.
Tinley, S. H. Baltimore, (8997), 1400 ke, Oct. 18, Field.

The Toledo Blade Co., Toledo, (8830), 1470 kc, Jan. 24, D. C.

Tomek, John R. Wausau, Wis., (8881), 1230 kc, Oct. 27, Field.

Tribune Bullding Co. (KLX), Oakland, Calif., (8379), 910 k¢, Jan, 31, D. C.
Trinity Bestg. Co. (KLIF), Oak Cliff, Tex. (8715), 1480 k¢, May 9, D. C.

Twin Cities Bestg. Corp. (WDGY), Minneapolis, (8395), BS, Dec. 6, D. C.

U
United Nations Bestg. Corp., San Francisco, (8615), 610 ke, May 2, D. C.
Unity Corporation Inc. (WTOD), Toledo, (8001), 1470 k¢, Jan. 24, D. C,
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Van Wert Bestg. Corp., Van Wert, Ohlo, (8700), 860 kc, May 18, D. C.
Voice of the Valley Co., Van Nuys, Calif., (8849), 890 k¢, Mar. 21, D. C.
Vulcan Bestg. Co., Birmingham, Ala., (9023), 1490 ke, Jan. 24, Fleld.

Weatherwax, Ben K., Aberdeen, Wash., (7825), 1450 kc, Nov. 1, Field.

Weeks, Robert L. (KBLF), Red Bluff, Calif.,
C., (8124), AL, Nov. 24, D. C.

Weiland, Jonas (WFTC), Kingston, N.

(9125), AL, Nov. 8, Fleld.

West Allls Bestg. Co., West Allis, Wis., (8509), 1570 kc, Mar. 24, D. C.
West Essle Binkley, Riverside, Calif., (8852), 900 kec, Mar. 21, D. C.
‘Whittier Bestg. Assoc., Whittier, Calif.,, (8720), 1360 kc, May 25, D. C.
Whittier Bestg. Co.. Whittler, Calif., (8721), 1360 k¢, May 25, D. C.
Willlamson Bestg. Corp., Pikeville, Ky., (8258), 1490 kc, Nov. 22, Field.
Winchester Bestg. Corp., Winchester, Va., (8638), 1370 ke, Apr. 18, D. C.
Wolfe, Robert F. Co., Fremont, Ohlo, (8589), 900 kc, Feb. 7, D. C.
Wood, Grant A., Hyattsville, Md., (9128), 1540 ke, Feb.7, D. C.
Woodward Bcestg. Co., Detroit, Mich., (8167), 840 kc, Mar. 29, D. C.
Woolridge, David H., Memphis, Tenn., (8878), 1240 kc, Jan. 26, Field.
Worcester Bestg. Co., Worcester, Mass., (8985), 970 kc, Feb. 21, D. C.
Wyandotte News Co., Wyandotte, Mich., (7756), 1540 ke, Jan. 31, D. C.
WZHD Inc., Warren, Ohlo, (8076), 830 kc, Mar. 3, D. C.

Young, Charles H., Anderson, 8. C., (9076), 1050 kc, Feb. 3, D. C.
York Bestg. Co. (WORK), York, Pa., (8246), 1350 kc, Mar. 31, D. C.

FILMWISE TREND SEEN

IN TV, SHUPERT SAYS

“THE ONLY way television pro-
gramming can ever acquire pro-
fessional pacing and stature is by
first putting most of it on film,”
George Shupert, director of com-
mercial operations of Paramount
Pictures television division, told a
television round-table luncheon
meeting in Detroit last week. “Any
logical exceptions should include
outstanding news and sports
events,” he added.

The school that believes that
“live shows” are vital to the sur-
vival of television is, Mr. Shupert
said, “a carryover from radio cir-
cles which argued that spontaneity
would be lost by transcribing a
show.”

“There seems to be a definite
filmwise trend in television,” ac-
cording to Mr. Shupert. Within a
month, he said, Paramount will
have a small but completely-
equipped television studio in its
building in New York, where an
advertiser, agency man or package
producer can stage a show before
television cameras just as he would
at a broadcast. “One minute after
he finishes he will be handed a
sight-and-sound transcription of
his show on 35mm film—either a
negative or a positive print,” Mr.
Shupert added.

A producer’s expense for a half-
hour show may run from $500 to
$1,000 for the use of the studio
and for the film-recording, Mr.
Shupert said. “This is exclusive
of talent, scenery, props and his
own overhead.” It is about a tenth
the cost of producing the same
film by normal motion picture
methods, he added.

Shirer in Berlin
WILLIAM L. SHIRER flew to
Berlin a fortnight ago to originate
a series of special broadcasts from
that city on behalf of the Pied-
mont Shirt Co. (Wings shirts),

which sponsors his commentary °

on MBS every Sunday, 1-1:15 p.m.
His first Berlin broadcast was
heard Sept. 26, The Piedmont
agency is William H. Weintraub
Co., New York.
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Busman’s Holiday

RADIO “Monopoly” has
taken the place of the usual
bridge and poker parties on
weekends in North Adams,
Mass. Members of the
WMNRB staff, and their wives
have adapted a standard
“Monopoly” game Where radio
stations, networks, agencies
and transcription services
take the place of the regular
features of the game. Such
items as sales of time, en-
gineering fees, etc., substi-
tute for fines and bonuses.

Biggar, KCRG Manager,

Will Rejoin WLS Staff
GEORGE C. BIGGAR, until recent-
ly general manager of KCRG and
KCRG-FM, Cedar Rapids Gazette
outlet, will return to the executive
staff of WLS Chicago Oct. 11, after
an absence of 10 years, it was an-
nounced Thursday by Glenn Snyd-
er, general manager.

Mr. Biggar will serve as director
of the National Barn Dance, a
show which he helped to establish
in the early ’30’s while WLS pro-
gram director. His responsibilities
will consist of production super-
vision and talent employment, in
addition to developing new features
and handling potential television
developments, Mr. Snyder said.

Mr. Biggar originally joined

WLS in 1924.

TRANSFERS

WVLK Among Five
Applying

FORMAL APPLICATIONS were received last week by FCC for con-
sent to sale of WVLK Versailles, Ky., by Baseball Commissioner A.
B. (Happy) Chandler and associates to Scripps-Howard Radio Inec.

and for removal of the regional
nati. Price is $225,000 [Broap-
CASTING, Sept. 20].

Applications for transfer of con-
trol of three AM stations and an
FM station also were received by
the Commission. Meredith Pub. Co.
filed application requesting that its
construction permit for WJTV
(TV) Syracuse, N. Y., be trans-
ferred to Meredith Syracuse Tele-
vision Corp., a subsidiary. No
money is involved.

WVLK, operating fulltime on
690 ke with 1 kw, is licensed to
Bluegrass Broadcasting Co. Inec.,
which would become a wholly-
owned subsidiary of Secripps-How-
ard Radio and possibly would be
liquidated or merged into Secripps-
Howard at a future date. Seripps-
Howard presently is licensee of
WCPO Cincinnati, 250 w fulltime
on 1230 ke, and when the WVLK
sale and transfer to Cincinnati is
approved the regional outlet would
take the WCPO call. The 1230 ke
assignment would be dropped.
Both WVLK and WCPO are Mu-
tual outlets.

A new four-tower directional
array is to be constructed for the
station in northeast Cincinnati.
Engineering estimates of coverage
predict a 211% increase in the day-
time population served within the
0.5 millivolt per meter contour and
a 900% increase in the evening
service within the 11.1 mv/m con-
tour.

Bluegrass Broadecasting has
1,000 shares common and 380
shares preferred stock outstand-
ing. Mr. Chandler, former Gover-
nor of Kentucky and ex-U.S.
Senator from that state, holds 200
shares common and 65 shares pre-
ferred. Robert F. Miles holds 259
shares common and Georgia E. P,
Miles holds 165 shares preferred.
Walter Mulbry owns 75 shares
common. There are 25 common
stock holders.

Meredith Syracuse is a wholly-
owned subsidiary of Meredith En-
gineering Co. which is, in turn, a

PARTICIPATING in recent WMGM New York dedicatory program were (| to r): Ben-

jomin Fielding, executive secretary of Leew's Inc.; Herbert L. Pettey, executive di-

rector of the station, formerly known as WHN; New York's Mayor William O'Dwyer,

who formally introduced the new call letters, and Bertram Lebhar Jr.,, WMGM director
of sales.

Telecasting

outlet from Versailles to Cincin-

subsidiary of Meredith Pub. Co.,
Des Moines. Meredith Engineering
holds 810 shares in Champlain
Valley Broadcasting Co., operator
of WXKW and WRWR (FM)
Albany, and Champlain Valley
holds 420 shares in Meredith En-
gineering. Meredith Pub. is TV ap-
plicant at Albany and Rochester
and a subsidiary, Tri-State Mere-
dith, has application on file at Des
Moines, which is to be dropped.

Details of the other transfer ap-
plications follow:

Freeport, Ill.—Freeport Broadcasting
Co. transfers license for WFRL Freeport.
from equal partnership of Vincent S.
Barker and Gladys J. Barker to cor-
poration, Freeport Broadcasting Co.
Inc. in which each of the original part-
ners hold 50%.

Gastonia, N. C.—Phil P. Jackson and
Allen H. Smith each sell 21.75% of
stock in Gastonia Broadcasting Serv-
ice Inc., licensee of WLTC Gastonia, for
$32,500 each. This stock is purchased by
James B. Petty, president and alread
25.52% owner, and Mrs. Jessle M. P.
Snyder and. William C. Petty. James
Petty pays $30,346, Mrs. Snyder $21,158
and Willlam Petty $13,496. Company
will be owned as follows: James Petty
45.8%, Mrs. Snyder 14%, William Petty
9%, Carl Howard 12.5%, W. E. Aber-
nathy 14.7% and Dr. M. E. Woody Jr.
3.9%. The last three continue to hold
their original shares.

Grass Valley, Calif.—'4%er Broadcast-
ing Co., licensee of WGFN there, trans-
fers from partnership to corporation
composed of six people holding original
interests. Corporation to be composed
as follows: H, W. Westbrook, president
25.60%; Carlton G. Thomas, vice presi-
dent 20.40%; Earl J. Caddy, secretary-
treasurer 12.87%; John E. Keegan
21.50%; John G. Colling 6.76%, and
Robert T. Ingram 12.87%.

Springfield, Mass.—Interest in Spring-
field Broadcasting Co., permittee of
WSFL (FM) and applicant for AM at
Springfield, transfers from Gerson Aski-
nas, Christos M. Manitsas and Earl
G. Hewinson, equal partners, to three
original partners and Louls Lake. Each
partner will hold 25%. Mr. Lake pays
$25,000 for his interest.

U/n cominy

Oct. 11-12: NAB District 6, Buena Vista
Hotel, Blloxi, Miss.

Oct. 11-13: AAAA Pacific Council meet-
ing, Arrowhead Hotel, Hot Springs,
Calif.

Oct. 12-13: NAB FM Executive commit-
te2, NAB Hdqrs., Washington.

Oct. 14-15: NAB District 5, Biltmore
Hotel, Atlanta.

Oct. 18-22: American Institute of Elec-
trical Engineers, Midwest General
meeting, Milwaukee.

Oct. 19-21: First Advertising Agency
Group, 1948 Convention, Ponte Verda
Inn, Ponte Verda, Fla.

Oct. 21-22: NAB Public Relations Ex-
ecutive Committee, NAB Hdaqrs.,
Washington.

Oct. 21; Wisconsin Radio News Clinic,
Plankinton Hotel, Milwaukee.

Oct. 22-23: Kentucky
Assn., Owensboro, Ky.
Oct. 25-26: NAB Sales Managers Execu-
tive Committee, NAB Hdqrs., Wash-

ington.

Oct. 25-27: Assn. Natlonal Advertisers
Convention, Waldorf-Astoria Hotel,

Broadcasters

N. Y.

Oct. 27-28: NAB Small Market Stations
Executive Committee, NAB Hdqrs.
Washington.

Nov. 3-5: American Institute of Elec-
trical Engineers, Southern District
meeting, Birmingham, Ala.

Nov. 4-6: National Electronics Confer-

ence, Edgewater Beach Hotel, Chi-
cago.
October 4, 1948 o Page 72A



TV Connections
(dontinued from page 28)
torney, denied that monopoly would
result| under such a policy. The
rule, he maintained, is designed to
assurd that competition will be “a
fair cpmpetition, and not a para-

sitic dompetition.”

Henry Weaver, attorney for
Philco, and W. A. Roberts, for
DuMont, were agreed that a delay
in decjding this point would mean
a “serious cutback” and possible
elimingtion of private relaying.
Mr. Rpberts argued that the tele-
phone |company’s policy would give
it “complete control” of all tele-
vision | interexchange channels.

AT&T spokesmen meanwhile re-
iterated that they were proceeding
toward the establishment of na-
tion-wide video network facilities
as fast as the broadcasters’ de-
mands—and the availability of
equipment—would permit. In 1949,
they noted, they plan to add an-
other [channel between New York
and Washington and between Mil-
waukee and Madison, and two
more between Los Angeles and San
Francisco. In 1950 they plan to
add two channels between New
York and Boston and three between
New York and Chicago.

They said orders for intercity
video service on hand Sept. 1 (in-
cluding present customers) would
produd¢e an estimated $61,950 per
month}
' Friday Calendar

Crogs-examination of AT&T, fol-
lowed |by that of Western Union,
was slated to get under way Fri-
day, with resumption of the hear-
ings fentatively scheduled for to-
morrow (Tuesday). Testimony of
the Tglevision Broadcasters Assn.,
whose| petition instigated the rate
study,| and of DuMont and Philco
.presumably will follow. TBA is
represgnted by Attorney Thad H.
Brown Jr. :

FC( counsel said they were not
prepayed to cross-examine exten-
sively |at “this session” since they
had ppstponed their field investi-
gation| to permit AT&T to prepare
data it was requested to file, but
they thought the introduction of
evidence might be completed at this
session so that the interconnection
question could then be settled.

DulMont, Philco, and Western
Union|maintained that AT&T’s in-
terconpection policy underlay vir-
tually|all of its rates.

The| telephone company made
clear that the data it had presented
thus far was in response to specific
FCC jnquiries, and that its com-
plete ease would not be presented
until pfter the DuMont and re-
lated evidence had been presented.

AT&T’s rates, in effect since
May 1 but subject to retroactive
. adjustinents if FCC finds them too
high, |cover several categories of
use, With $35 per airline mile per
month| as the regular charge for
eight consecutive hours’ use daily
and $F5 per mile per month for
four hours daily where channel
usage | must be shared or “allo-
cated.’| Station connections and
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FCC members and officials who attended WFIL-FM d

fevesimil teel

of Ttipl
Sept. 22 discuss success of the

sound and in

Philadelnkhi
L F

venture. L to r: Rosel H. Hyde and Edward M. Webster, FCC commissioners; John
V. L. Hogan, president of Radio Inventions Inc.; Comr. George E. Sterling, and
Roger W. Clipp, general manager of *‘The Philadelphia Inquirer” stations. WFIL-FM's

dual facsimil was

dasi
9

d by Radio Inventions.

audio channel charges are addi-
tional. o

Effective Oct. 1 a new provision
will specify that each customer’s
bill for allocated service ($25 per
mile, four hours daily) will be re-
duced by the proportion by which
the total allocations charges for
all users exceeds (if any) the
charges that would result if only
one customer had used the entire
service at the regular monthly
rate ($35, eight hours).

Western Union’s rates for its
New York-Philadelphia facilities
are $4,700 per month, and provide
for a minimum one-year contract.
This would total $56,400 per year
for eight hours daily service, which
company officials compared to an
estimated annual operating ex-
pense of $44,230. It was pointed out
that the rate covers operating ex-
penses, return on investment, and
income tax. Estimated investment
in the two channels was placed at
$261,500 insofar as video is con-
cerned.

Western Union officials said they
planned to extend their service to
the extent that demand and eco-
nomics warrant and that the
present system could be extended
to Washington and Pittsburgh
without ‘“‘undue delay.”

CBS Promotes Shaw
WILLIAM SHAW, an account ex-
ecutive of CBS-
Pacific, has been
named assistant
sales manager of
the Western Di-
vision of CBS.
He succeeds
Frank G. King,
who has taken
over as sales
manager of
KTTV, the
Times - Mirror
CBS television station. The ap-
pointments were effective Oct. 1.

Mr. Shaw

KLEE-TV TO BECOME
A COLUMBIA AFFILIATE

A FULL primary affiliation con-
tract between CBS-TV and KLEE-
TV Houston was signed Sept. 30.

Telecasting debut of KLEE-TV,
first television station in the

Houston area, will be on Jan. 1,-

1949. CBS-TV programs will be
carried by television recording un-
til micro-wave relay or coaxial
cable connects Houston with the
network.

Agreement was negotiated by
W. Albert Lee, owner of the sta-
tion, and Herbert V. Akerberg,
CBS vice president in charge of
station relations.

Channel 2 has been assigned to
KLEE-TV which will operate with
16 kw. Sidney Balkin is general
manager.

400 Stations to Give

All-Radio Plan Backing
FOUR-HUNDRED stations have
subscribed to the All-Radio Pres-
entation Plan, according to Gordon
R. Gray, WIP Philadelphia, chair-
man of the NAB committee
launching the promotion project.
They have pledged $65,000, with
networks providing another $50,-
000.

Script problems were discussed
Wednesday at a meeting held at
CBS, New York. Attending were
Vietor Ratner, CBS vice presi-
dent in charge of promotion who
is writing the script; Ivor Ken-
way, ABC vice president in charge
of promotion; Ed Spencer, for the
National Assn. of Radio Repre-
sentatives, and A. D. Willard Jr.,
NAB executive vice president.

Mr. Kenway and Maurice B.
Mitchell, NAB director of broad-
cast advertising, were delegated to
edit material prior to submission to
the film writers who will put it
into shooting form.

Portion of TV Analysis

Is Completed by NAB

TELEVISION’S “phenomenal
growth is unlikely to be stopped by
anything short of capricious ac-
tion by the FCC, another war, a
crippling depression or similar
catastrophe,” according to the
first installment of an NAB TV
study now in the mails.

Analyzing TV construction and
operating costs, the study is based
on an exhaustive inquiry into the
subject by Charles A. Batson, of
the NAB staff. It is entitled “Tele-
vision, a Report on the Visual
Broadcasting Art.” The cost data
were summarized in the Aug. 2
BROADCASTING and are being ex-
plained by Mr. Batson at NAB
district meetings. Twelve chapters
are planned for the complete
study.

In a foreword NAB President
Justin Miller says the report is
typical of NAB service to the
membership. Material was obtain-
ed from every element in TV and
analyzed by Mr. Batson.

NAB District Meetings

To Be Finished Oct. 15

FINAL -series of NAB district
meetings opens Oct. 4 when Dis-
trict 13 (Texas) convenes for a
two-day session at the Blackstone
Hotel, Fort Worth. District 6
meets at the Buena-Vista Hotel,
Biloxi, Oct. 11-12 and the final
gathering will be held Oct. 14-15
at the Biltmore Hotel, Atlanta.

Maurice B. Mitchell, NAB’s
new director of broadcast adver-
tising, will make the circuit. He
assumed office a fortnight ago.
Others who will take the tour
will be President Justin Miller;
Harold Fair, program director;
Richard P. Doherty, employe-em-
ployer relations director; Charles
A. Batson, information director
who will describe TV costs; Hugh
M. P. Higgins, assistant director
of broadcast advertising.

WGN-TV Chicago Adds

Four More New Sponsors

FOUR FIRMS have contracted for
time on WGN-TV Chicago. Philip
Morris & Co., New York (cig-
arettes), is sponsoring four week-
ly one-minute film spots for 52
weeks, started Sept. 27 through
Biow Co., New York. American
Tobacco Co., New York, for Lucky
Strikes, has bought eight games
of the 1948 collegiate football
schedule, started Sept. 25. N. W.
Ayer and Son, New York, is
agency.

Football Preview is being tele-
cast during the 15-minute period
preceding the eight games under
sponsorship of R. Cooper Inc., GE
distributors, Chicago, through
Maxon Inc. Foothall Scoreboard
is being shown 15 minutes after
each game by Local Loan Co., Chi-
cago. Agency is Van Hecker, Inc.,
Chicago.
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Miss Illinois for 1948 is Miss' Viola Hutmacher,
— a Quincy Gitl,— chosen for her beauty, person-
ality and artistic accomplishments.

The GATES BC-5A TRANSMITTER is another
Quincy product that's good to look at. Its other
attributes are quality, construction and unexcelied
operation.

Yes,— Miss Illinois comes from Quincy — a
beautiful and accomplished girl and we're proud

of her.

e s TP

And we're equally proud of the high quality
and internationally popular broadcasting equip-
ment made, — in Quincy, — by the Gates Radio
Company. It is establishing new records for
performance in hundreds of radio stations. It is
a better equipment value any way you look at it,
— price, workmanship, performance and eye
value.

You can get everything at Gates. Over 5000
different parts items and a complete line of equip-

ment from microphone to complete antenna
systems are readily available. Whatever your
needs are, — just order from Gates. !
Parts orders receive special 24-hour service Rad 4
: iocompan ;
I irs f i l 2 t h dl d n y Washiaglon, 0 €. . Cates Madio Comgany. 13 E Stres) W, oo Teb Maet-0822
nquiries for special apparatus are handie 5 Wouslon.. . ... .. Mouston Rad Swsly Ce.. Clay al Laranch. . .T"l. “n‘:
1alty Olsteibuting Co. 425 Peachtees SL B E. . Tel AT-&
promptly and the facilities for producing them Quincy e e 0| Ft i o
! 'l'inoi8 l[uﬂa'nlu, ; ‘B':l:'s I::-.“hw;s:l: ;:C'.::iv:::,,cl”;mnl. ;:: 1'1;3‘3;:
are streamlined to give fast service. i e k, %
’-\50

E o = 2 TRy
e —/"&,l.ﬂ‘ -—57“*‘»*\ R, /’

IT’S THE GATES LINE. ==
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WMPS

MEMPHIS

|
10,000 W Day Time
5000 W Night Time

REPRESENTED BY
TAYLOR .+ HOWE ° SNOWDENM

Sales

reXYDPW o8

J(adf'o

Yy v

BILLION

DOLLAR MARKET
spread over two states

Take our BMB Audience Cov-
erage Map, match it with the
latest Sales Management
*buying power’” figures, and

you'll see that KWFT reaches
a billion and a half doliar
market that spreads over two
| great states. A letter to us or
our ‘‘reps” will bring you all
the facts, as well as current
| availabilities.

Write today.

THE
TEXAS-OKLAHOMA STATION

Wichita Falls-5,000 Watts-620 KC-CBS

Represented by Paul H. Raymer
Co.,, and KWFT, 801 Tower
Petroleum Bldg., Dallas
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Technical ﬂ?——-;
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OBERT E. BROOKING, formerly

with WAIT-WGES Chicago and

KGFJ Los Angeles as an engineer
has joined KFMV Los Angeles, in same
capacity.
HOWARD A. CHINN, chief audio-video
engineer for CBS, has been awarded
Presidential Certificate of Merit “For
outstanding fidelity
and meritorius con-
duct in ald of the
war effort against
the common ene-
mies of the United
States and its Allies
in World War IL”
LARRY HIGGINS,
formerly with De-
partment of Trans-
port and Canadian
Marconi Co., has
joined engineering
staff of CKOV Kel-
owna, B. C.
CAMERON G.
PIERCE has joined ABC-TV Western
Division engineering department. Mr.
Plerce has been with General Electric
Co. for past seven years as design en-
gineer and in sales engineering depart-
ments in Los Angeles and Syracuse,
N. Y. offices.
ROBERT BAIRD, Idaho engineer, ap-
pointed chief engineer at KWSC Pull-
man, Wash.

AR

© s
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OHN L. SINN, president of Ziv Tele-

vision Programs, is in Hollywood to

supervise consolidation of Ziv and
World Broadcasting Co., offices in Equi-
table Building, Hollywood, and to dis-
cuss further television and transcrip-
tion deais with motion picture person-
alities.
SACK TELEVISION ENTERPRISES, Dal-
las, Texas, has gone into production on
series of thirteen musical short sub-
Jects featuring Tommy Scott and his
Hillbilly Jamboree for television dis-
tribution.
JOE KOTLER, district representative, F.
W. Ziv Co., Cincinnati, Ohio, and BAR-
BARA CAMERON, WLW Cincinnati,
werz married recently.
LUCKY MUSIC Corp., new transcrip-
tion firm, has been formed at 792 The
Arcade, Cleveland, Ohio. Telephone:
SUperior 1717.
WEBB COAL Co, Port Huron, Mich.,
has signed regional contract with Fred-
eric W. Ziv Co., Cincinnati, for 10 hours
weekly of Ziv transcribed shows in
various Michigan and Northern Ohio
markets. Included are quarter-hours
of “Showtime from Hollywood’, “Korn
Kobblers”” and “Sincerely Kenny Baker'
and half-hours of "Boston Blackie"
and ''Philo Vance”. ART FIELDEN, ac-
count executive for Ziv, handled sale.

GUILD RADIO FEATURES Ltd., Toron-
to, has moved to new location, Simcoe
House, 150 Simcoe St., Toronto. DON
H. DAVIS has been appointed sales
representative contacting western On-
tario stations. TIM HOLMES, formerly
of James Fisher Co. Ltd., Toronto, ad-
vertising agency, has been appointed
Toronto city sales representative.

IRVING FOGEL, .executive head of
Temple Record Co. of America, Los
Angeles, has left on two months' busi-
ness trip to Europe.

FREDERIC W. ZIV Co., announces that
with purchase of their Ronald Colman
“Favorite Story” program for Musk-
ogee, Okla., Oklahoma Gas and Elec-
tric Co. now sponsors eight half-hour
Ziv transcribed shows in various Okla-
homa and Arkansas markets.

Mr. Chinn

“CURTAIN TIME”, NBC Chicago origi-
nated . show sponsored by Mars Inc.,
moves from Saturdays at 7:30 p.m.
(EST) to Wednesdays at 10:30 p.m.
(EST) Oct. 6. Patrick Allen is master
of ceremonies, and Harry Holcombe the
producer.

WICU (TV) building now under construction.
- R T

RMA-IRE Fall Meeting

To Feature TV Progress

PROGRESS in TV and radio man-
ufacturing techniques will feature
the annual fall meeting of the
Radio Mifrs., Assn. Engineering
Dept. and the Institute of Radio
Engineers, to be held Nov. 8-10 at
the Sheraton Hotel, Rochester,
N. Y.

A series of technical papers
will include such topics as safety,
new subminiature tubes, image
sharpness, crystals, receiver cir-
cuits, microgroove record player,
symposium on high-fidelity, re-
ceiver audio systems and TV
equipment.

Admiral Increase
ADMIRAL Corp. television set
production in its Chicago plant
was increased 20% by Oct. 1 as a
result of completion of a $400,000
two-story brick annex to the TV
equipment manufacturing plant,
Ross D. Siragusa, president, an-
nounced. Production is 1,000 video
receivers daily, he explained, com-
pared with previous production of
750 each day.

New TV Film Service

NEW film service for television
stations has been announced
by Harold Lassiter, executive di-
rector of Colonial Films, Washing-
ton. The service will provide video
stations with special 16mm film
sequences of any Washngton dig-
nitary, discussing any subject de-
sired, in any Washington location.

D
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WICU (TV) IS AIMING

FOR CHRISTMAS START

PROGRESS of construction on the
building which will house studios
of a new television station in Erie,
Pa., WICU, indicates the station
may be on the air by Christmas,
according to Edward Lamb, of Dis-
pateh Inc., publisher of The E+ie
Dispatch and licensee of WICU.

Dispatch Inc. is 55.5% owned
by Mr. Lamb and his wife, who
are chief owners of WTOD and
WTOD-FM Toledo and have other
Ohio FM and TV interests [Broap-
CASTING, May 17]. WICU will be
on Channel 12 (204-210 mc).

A full-page spread announcing
plans for putting the station on
the air and showing an architect’s
sketch of the modernistic WICU
building appeared in the Dispatch
on Sept. 19. Building was designed
by Nelson & Goldberg, Erie.

“Dispatch Inc. will have invested
more than a third of a million
dollars in WICU by the time TV
is brought to Erie,” the Dispatch
announced. In addition to present-
ing network shows, WICU plans
to originate studio and remote pro-
grams. Studios have been designed
so that choral, religious, school and
other groups may organize and de-
velop their own programs, the
newspaper said.

Cost of the film is $1 a foot, Mr.
Lassiter said, and stations are
required to specify the use to
which the film will be put in order
that the firm may obtain the co-
operation of the person specified.
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$1,303,000,000

REPRESENTATIVES: BULMER & JOHNSON,INC. MINNEAPOLIS,MINN,

BROADCASTING o

Telecasting



ALTIMORE slums were stripped bare

and revealed in 15-minute documen-

tary presented Thurs. Sept. 30, at
8:30 p.m. on WMAR-TV. Dilapidated
tenements, trash heaps which pass for
back yards, ramshackle houses and their
unhealthy sanitary facilities were made
a part of film, first in serles to be
known as ''Baltimore Consclence.” Ob-
Jectively presented, documentary moved
from show places of city, by contrast,
to areas where experts estimate 2,827
rats are killed every day.

Get Acquainted
THROUGH series of telecasts arranged
in cooperation with embassies of for-
eign governments in Washington, Ruth
Crane, WMAL-TV commentator, has
succeeded in transplanting into Amert-
can living rooms the customs, styles,
and even eating habits of nations thou-
sands of miles away. For her ‘‘perform-
ers,” Miss Crane uses ambassadors,
their wives and familles, daughters of
diplomatic set and other embassy at-
taches. So far she has presented her pro-
grams with cooperation of the Greek,
Iranian, Siamese and Chinese missions.
Next month she plans to present tele-
vision version of Netherlands wedding.

‘Texas Brags’

“TEXAS BRAGS” is title of map dis-
tributed by KTSA San Antonio. With
such remarks as ‘““one inch=six Texas
grapefruit” station proclaims Texas’
worth to trade. Map of Texas is super-
imposed on map of U. 8., Canada and
“Old Mexico” and KTSA coverage area
is outlined in red. Of course, its hard
to recognize anything but Texas, but
station gets its point across.

Service in Sound

PROMOTION booklet from Reeves
Sound Studios Inc. tells how it can
help you “shoot a short .. . or a fea-
ture, make a traller, dub in sound,
. . . or whatnot . . .” Booklet iz well-
illustrated with pictures of services
agd personnel that Reeves have to
offer.

His Hobby

SELLING 1is hobby of Toby David
CKLW Detroit disc jockey. Folder tells
how Mr, David and his multi-personality
existence sells sponsors products on
CKLW; and includes his picture and
{llustrations of various individuals
which he portrays to make his point
and sell the products.

Literally Stuck

TOM MOORE’s question to Mrs.
W. D, Pace of Beaumont, Tex., on
recent "'Ladies Be Seated” hroad-
cast (ABC, five-a-week, Quaker
Oats) was really a stickler. Mrs.
Pace, after dashing from a paint-
ing job In her kitchen, correctly
answered on telephone “hot seat’’
question of day, & four line
rhyme. When Tom started to say
goodbye, Mrs. Pace's elation
changed to dismay as she cried,
“I'm stuck.” Sticky paint on her
hands had hardened during the
conversation and she was literally
stuck.

Mr. and Mrs. Hush
NEW contest of NBC “Truth or Conse-
quences” was kicked off with a teaser
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announcement Sept. 18, heralding “‘Mr.
and Mrs. Hush” for the joint benefit of
the National Mental Health Founda-
tlon and National Committee on Men-
tal Hyglene. Teaser was used on last
week’s broadcast with usual jingle and
rules to be announced on Oct. 2 broad-
cast. First phone call will be made
‘Oct. 16. As In past, contest gimmick
has been cleared with network, client
and all others involved. This is fourth
in serles of contests, earlier three hav-
ing been known as Mrs. Hush, Miss
Hush and Walking Man conducted
respectively for March of Dimes in
first two and American Heart Assn. in
latter.
‘Baby Sitter’s Ball’

AIMED at younger set, “Baby Sitter's
Ball” featuring finest in pop music was
started by Allan Carter, WPTR Albany,
N. Y., disc jockey. Show is heard every
Saturday night from 9:00 to 10:30 p.m.
and is devoted to amusing that noble
order of youth, the baby sitter.
TV Newsreel

WPIX (TV) New York has issued 100th
edition of ‘“Telepix”, dally ten-minute
newreel, which the New York video
station broadcasts and syndicates across
the country. Citing such exclusives as
film of plunge of Mrs. Osakana Kasen-
kina from Soviet Consulate bullding
in New York, which WPIX had on air
three hours and ten minutes later, Joe
Johnston, editor-in-chief of ‘‘Telepix,”
said that “in little more than three
months of preparation, WPIX has pro-
duced 750 separate stories on 36,200
feet of film, or an equivalent of a
year's output by a newsreel company
supplying movie theatres.”
Award

“HOWDY DOODY,” NBC-TV show for
children, Monday thru Friday, 5-6 p.m.,
was given Blue Ribhon Award of New
Jersey State Falr as the outstanding
children’s television show. Bob Smith,
Howdy's ‘voice,” accepted award on
the Friday, Sept. 24, program.

Health Series
JUDITH WALLER, public affairs and
education director of NBC's Central Di-
vision, is preparing 8-week serles on
mental health to be aired on network
early next year as part of annual se-
ries of programs on health in collabo-
ration with American Medical Assn.

Ad Club News
STATION WINX Washington will sup-
ply especially prepared news hroadcasts
to Washington Advertising Cluhs' noon
luncheon meetings during next month.

d Club mests each Tuesday at noon at

Hotel Statler. Tom Wade, WINX news
editor, will be heard In special broad-
casts, which will be presented from
12:45 to 1:00 p.m.

Revival Hit

FOLLOWING revival of ‘Heartaches"
and other tunes which have been re-
discovered and sent on road to popu-

215!‘

YEAR
REGIONAL
PROMOTION
. CAMPAIGNS

Howard J.
McCollister

10660 Bellagio
Los Angeles » BR 04705

Shows with a Hollywood Heritage * Member N-A:B:
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larity by radio disc jockeys, song which
has heen ‘'discovered’ hy Bill Herson, of
WRC Washington, every morning for
past twelve years is on way to revival
as hit tune. Tune is ‘'You Darlin’ " re-
corded by Lang Thompson Orch., origi-
nally recorded under Varlety label but
now being issued as Regent record cut
from old Veariety master. Mr. Herson
selected recording as bis theme while
he was conducting record show on
WBAL Baltimore twelve years ago.

. “The Little Immigrant’

J. CARROLL NAISH, motion picture
character actor, stars in the new CBS
series, “The Little Immigrant’ (8:30 to
9 p.m., Tuesday, CST), originated and
produced by Cy Howard, former WBBM
Chicago sales staff member and crea-
tor of the network's “My Friend Irma”
(Mondays, 10 to 10:30, Lever Bros. for
Swan).

UN Proceedings

WNYC New York will carry live relay
of UN General Assembly proceedings in
Paris every morning except Sunday,
11 a.m.-12:45 p.m. WNYC will take feed
from RCA continuous shortwave cir-
cult connecting UN headquarters at
Lake Success with General Assembly in
French capital. WNYC-FM will dupli-
cate UN coverage.

Beethoven’s Sonatas

SERIES of three recitals, beginning
Sat. Oct. 23, at 5:30 p.m., will be broad-
cast by WABF (FM) New York. Devoted
to all of Beethoven'’s ten sonatas for vi-
olin and piano, concerts will be broad-
cast in their entirety, without interrup-
tion for commercial announcements.
Programs will be performed by Benno

and Sylvia Rabinoff, and will originate
from Town Hall.

Ziv's ‘Football Album’
Sold to 2 Video Sponsors

ZIV Television Programs has sold
Football Sports Album to Dodge
dealers to be seen on WJZ-TV New
York. The program will be telecast
prior to the station’s professional
football games this fall-winter sea-
son. Ruthrauff & Ryan is the agen-
cy.

Kuppenheimer Clothes, New
York, has also purchased Ziv’s
Football Sports Album for presen-
tation before college football games
on WNBT (TV) New York. This
series started Sept. 25. The show is
produced by Bob Jacques, directed
by Jean Harrison and written by
Ken Lyons. Weiss & Geller, New
York, is agency.

Video Supplements

A SPECIAL 20-page television
review of “facts, figures, fore-
casts” supplemented the Sept. 23
issue of the Washington Times-
Herald. The supplement—headlin-
ed “Television: In Town and
Country, It Fits the American De-
sign for Living”-—gives page-one
display to a story on Washington’s
newest TV station, WOIC, ex-
pected to start in January. Review
also carries stories on all phases
of video and includes program logs
and a glossary of TV terms.
Washington Daily News, also print-
ed special supplement the previous
week.

New
“.DJ”*
Disks

from RCA VICTOR

>

JACK

Lathrop

and The
Drugstore Cowhoys

Dainty Brenda Lee

Cornbelt Symphony p,.s6

M<Kinley

What Did | Do?

FREDDY a3 g
Martin
On a Slow Boat
to China

Czardas
DJ-567

4 g

ZEKE

Manners

Twin Trouble

Hank

DJ-569

JESSE o
Stone

Bling-A-ling- A-Ling

and

Wings over Jordan Choir

He‘ll Understand and
Say “'Well Done” p..s70

+1py disks couple the cream of the
RCA Victor hits for your convenience!
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You can put The Texas
Rangers, stars of stage,
screen and radio, to work
for your products — your
clieat.

Over the past few years The Texas
Ridegers have done an outstanding
selling job on both small sod large
un:mus—over four straight years for
iwin different breweries, five years for
a bakeey, over five years for a dairy.

AN TN e oy S

The Texas Rangers are America’s
laggest and finest group, playing and
sidging Western tunes. Their music is
transiribed vertically for high fidelity
—iideal for either FM or AM.

They are priced right for your
market and your station.

Wire, Write or Phone for
Complete Details

AN
ARTHUR B. CHURCH PRODUCTION
KANSAS CITY ¢, MO

Ballimme s
Listoning

Jabit

MUTUAL
[EROADCASTING SYSTEM

JOHN ELMER, Prosident

GEORGE H. ROEDER
Goneral Mosoger

Nediannd B

WEED & CO.

New York, Chicago, Boston,
Detroit, Allanto, Hollyweod,
’San Francisco
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‘of Air Force Day . ..

‘LARKSPUR’

By JOHN S. PHILLIPS
PRESIDENT, W. VA. BROADCASTERS®
ASSN.

BY THIS TIME, everybody in the
world must know about “Opera-
tion Larkspur.” Perhaps not by
that name, but they must know
about the flights of 50 B-29 bomb-
ers from various foreign countries
and Alaska to 25 pre-selected cities
in the U. S, . .

The ability of 1ad10 to keep peo-
ple in remote areas informed and
entertained naturally would im-
press a broadcaster fortunate
enough to be included on such a
junket. But still more impressive
is the commercial broadcaster’s rec-
ognition of what he deems his ob-
ligation to do these things for peo-
ple beyond his commer¢ial scope—

- people who cannot buy his circu-

lation or the products of his ad-
vertisers . . .

Anyone who has traveled around
10,000 miles in a week, over
land and sea, through darkness
and daylight, rain, snow, fog,
dense clouds and bright sunlight,
the last 5,000 of them non-stop
from Elmendorf Air Force Base in
Alaska, over Santa Barbara, over
Louisville, over Beckley, W. Va.,
(a buzz job) to Charleston, W. Va.,
touching the nose wheel to the run-
way of a field the crew had never
before seen, 18 seconds behind the
appointed 1200 (high noon to you),
would surely be stiff fingered,
tongue-tied, or just plain numb if
he could not fill one complete issue
of BROADCASTING with the tale of
his experiences.

Air Force Celebration

But that is for the regular
scribe. I just went along for the
ride. The whole thing . . . was
planned by Gen. Vandenberg and
his Air Force as the big feature in
celebrating the first anniversary
It was also
planned for the purpose of im-
pressing upon the people of the U.
S. that modern aircraft can strike
from long, long distances. And not
Jjust our aireraft. It was meant also
to bring to us a better conception
of the full meaning of the Air
Force’s slogan, “Air Power is
Peace Power,” and to make us
mighty thankful that the cargo
discharged at destination was news-
paper releases and broadecasts, and
not bombs on this simulated bomb-
ing mission.

From West Virginia four people
were guests for the Alaska flight:
Mrs. Charlotte Fleshman, city edi-
tor of the Beckley Post-Herald
(WCFC-FM); Ed Brannon, as-
sistant city editor of The Charles-
ton Gazette; Charles (Chuck) Me-
Ghee, columnist and State House
reporter for The Charleston Daily
Mail, and yours truly . ..

When we arrived in Spokane we
set up a wire recorder, which

Broadaster Discovers Alaska

Charlotte just happened to have
in one of the pockets of her flying
suit, and did an impromptu inter-
view among our four and the ship’s

crew. Before we left, radio men -

from Spokane did another, dubbing
it and mailing a copy by air to
our stations . . .

Radio men from KBYR Anchor-
age also met us but found the only
source for AC 110 was tied up.
Later, however, several of the peo-
ple in the Alaska flight party did
a studio interview and a fine re-
cording was made.

We soon found out who had the
AC tied up. It was Jack Borgess

Jack Borgess (1) interviews Mr.
Phillips as his plane lands at El-
mendorf Air Force Base.

of KENI. It was a good meeting,
not only because Charlotte and I
did a live broadcast and got an-
other wax lined up to be air mailed
home, but because Jack later real-
ly went all out in helping us in
many ways. We went in to Anchor-
age the next way and did a studio
waxing to be fitted into a program
with Air Force Officers. This came
home for Air Force Day use, too.
But the big job Jack did for us
was in setting up proper contacts.

Bob Atwood, publisher of the
Anchorage Times, announced that

. the merchants and Matanuska

Valley co-op farmers . . . decided
more people should know, first
hand, about the fine vegetables
grown up there. The result was a
large case of food stuffs, includ-
ing salmon, and a letter to the
Charleston Chamber of Commerce
all brought back as a “bomb” load,
with appropriate remarks to bring
home the point that this could be
a bomb.

The whole proceeding at Anchox-
age was taped and montaged by
Juack Borgess and his cohorts into
a half-hour show that is now on
wax. Broadcast, it is more than
a coverage of events of interest
to our listeners. It becomes a liv-
ing thing which will take them
right to Anchorage, Alaska, and
make them feel closer to these peo-
ple who may be the citizens of the
49th state.

This Anchorage is a great place

. We drove with Bob Atwood
over miles and miles around the
city quartering it like hounds in
a thicket.

The central part of town has
many snug, comfortable houses,
houses that cost a great deal more
than larger, finer ones in the
states. But new people are coming
all the time. Men come in, go to
work, throw up a shack, live frug-
ally, send their money home. When
enough has been saved, they add a
room, and send for their wives.
Real estate “developments” are all
over the place.

The Chugach Range of moun-
tains look near, but are 14
miles away. Intervening land is
now government reservation. It is
the hope of Mr. Atwood and others
that much of this will be released,
as this is the logical direction for
expansion of Anchorage. There are
no statistics—people buy a piece
of land or “lot’ and erect any kind
of dwelling they wish or can. No
building permit is necessary.

In the business section there are
some fine buildings but there are
many that are Topsys. They “just
growed,” and now they are so val-

WEM] -

COVERAGE at Low Cost of

YOUNGSTOWN

OHIO’S 3rd MARKET
with

WEM]J-FM
ABC

Population ........ccceeveuens
Retail Sales (Est. 1947)
"Copyright 1948, Sales Management Survey of Buying Power”’

520,300.
$406,090,000.
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uable on a rental basis that the
owners just can’t tear them down
to rebuild. I saw one like that for
which the owner had refused $40,-
000. You should have seen it! But
he gets $12,000 a year rent. He
can’t tear it down.

Bob Atwood said it was one of
the many problems arising from
the rapid growth for which there
seemed to be no immediate answer
outside of a fire. But we both
agreed that it would have to be a
civie-minded fire which would know
where to burn and where to skip to
avoid damage to such buildings as
that soon to be completed by the
Midnight Sun Broadcasting Co.
This building, which will house the
studios of KENI, is costing $1,-
000,000. It will seat 1,000, giving
it just about the highest per seat
cost of any theatre in the U.S.A.

Three Commercial Qutlets

KENI is one of Anchorage’s
three commercial radio stations . . .
They get along all right, too.
KFQD is the oldest—about 14
years in existence. Its studios and
offices would do credit to Stateside.
It is one of five stations owned by
the Alaskan Broadcasting Co. and
over which some of us did a morn-
ing broadcast. [Stations are in]
Anchorage, Fairbanks, Seward,
Nome, and Ketchikan.

No longline service being avail-
able, simultaneous  broadcasts
would be re-broadcasts. Too, as
with network programs, such as
KFQD has, records are flown to
the various points.

KENI and KFQD are 5 kw. The
third, KBYR, is 250 w, and is
owned by the fabulous Keith Cap-
per who arrived in Alaska eleven
years ago in what, I have heard,
were very lean financial circum-
stances. His first enterprise in An-
chorage was the Club Lido—now
the Aleutian Gardens, where, in-
cidentally, the Rotary lunched.

A marvelous ten-lane bowling al-
ley followed. It is a beauty. The
Aleutian Conservatory of Music
and the Aleutian Art Shop are his,
as well as other enterprises.

KBYR took the air June 15, 1948.
Its fine new offices and the studios

are now under construction. Mar-
lin Smythe, known in radio as Vern
Mack, was hired as manager and
was given carte blanche to bring
up his own crew, including Merlin
Matheny, production, Miles Burpee,
commercial manager, Bob Kahle,
and, for commercial art and pro-
motion, Robert White, all with
long experience.
Radios Needed

In a vast, wild country like
Alaska, two modern inventions are
absolutely essential to the swift de-
velopment—airplanes and radio.

People fly everywhere. There are
many small lakes and other water
surfaces for landing ships equipped
with pontoons in warm weather,
skis in winter. The Rescue Mission
from Elmendorf is always alert
and on the job, and has plenty to
do. Recently a plane crashed in a
swamp. Ammunition aboard ex-
ploded. The Rescue Mission heli-
copter went out, settled down at
the scene of the crash, picked up
the injured man, flew to Anchor-
age and set him down directly in
front of the hospital door!

You don’t send telegrams from
this vicinity. You send radiograms.

Men will go anywhere—any-
where there is something they want
—or if they just think there is
something there they want. Or
just to see what is there. And when
they go, they will fly as far as they
can, and they will carry radio with
them.

Radio Roanoke S;/vitches

From 1490 kc to 1240 kc
A CHANGE in frequency was
effected last month by WROV, AM
outlet of Radio Roanoke Inc., Roa-
noke, Va., as the MBS affiliate
switched from 1490 kc¢ to 1240 ke.

Heralding the move, WROV
broadecast the Shaughnessy play-
offs of the Piedmont Baseball
League held in Roanoke and Lynch-
burg, Va. They were fed by FM
in cooperation with WWOD Lynch-
burg.

Radio Roanoke also operates
WROV-FM, which transmits on
103.7 me, Frank M. Koehler, for-
merly with NBC New York, is
general manager of licensee.

shows in Cincinnati.
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WMNE, KSTL - FM
Are Relinquished

THE LICENSE of WMNE, Yan-
kee Network’s FM station on Mt.
Washington, N. H., has been
canceled by the FCC at the re-
quest of the licensee. In another
action, the construction permit for
KSTL-FM St. Louis, Mo., was can-
celed on request of Radio St. Louis,
permittee.

No reason was given by the
Yankee Network for relinquishing
its license for WMNE. However,
it is felt that the high cost of op-
erating the remotely located trans-
mitter, plus the fact that it would
have to suspend low-band opera-
tion on Dec. 31, to date set by the
FCC for all stations to move or
stop operation on the band,
prompted the move. A high and
low band transmission was main-
tained until return of the license.

Yankee Network is reported to
have spent over $2,000,000 in the
development of FM stations, with
little, if any, return. The network
is not expected, however, to give
up any of its other FM outlets, all
of which are located in more ac-
cessible spots and serve areas of
greater population.

The Mt. Washington site will be
held by Yankee Network for pos-
sible use in the future if it decides
to use it for FM, TV or some other
purpose.

Radio St. Louis did not state the
reasons for returning its permit.

A television application also
was dismissed on the request of
the applicant. Greensboro Broad-
casting Co., licensee of WGBG
Greensboro, N. C., for which it is
seeking an increase in power, and
permittee of WGBG-FM, gave no
reason for the dismissal request.

McConnell Buys Minority

Interest in New WANE

C. BRUCE McCONNELL, presi-
dent of WHBU Anderson and
WHOT South Bend, Ind., and for-
mer owner of WISH Indianapolis,
has acquired an approximately
20% interest in WANE, new Fort
Wayne station on 1450 ke with
250 w.

He bought the stock of Charles
A. Sprague at a price understood
to represent Mr. Sprague’s invest-
ment in it. WANE is headed by
Merlin H. Smith, former Washing-
ton Civil Service investigator, who
holds coritrol jointly with the other
stockholder, Glenn R. Thayer, for-
merly of WOWO Fort Wayne.

Loyola Games on TV

ASSOCIATED Tidewater Oil Co.,
San Francisco, is sponsoring the
seven home games of Loyola Col-
lege, Los Angeles, on KTLA (TV)
Hollywood. Agency is Buchanan &
Co. Games were originally to have
been telecast by KLAC-TV but ne-
gotiations fell through at last mo-
ment.
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Shoms Bearl
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1ons of THE FCC

'—.SEPTEMBER 24 to SEPTEMBER 30—

Ci-construction permit

ant.-antenna

cond.-conditional

DA-directional antenna D-day LS-local sunset
ERP-gffective radiated power N-night mod.-modification
STL-studio-transmitter link aur-aural trans.-transmitter
synch, amp.-synchronous amplifier vis-visual vnl.unlimited hours

SSA-special service authorization

Sepi’ember 24 Decisions . . .

BY THE COMMISSION
Waiver Granted

WABE-FM  Atlanta, Ga.—Granted
request for walver Sec. 3.587 of rules
while| noncommerclal educational FM
station WABE-FM is programming for
in-sc rool listeners.

Date Extended

Adopted order extending to Dec. 1
required date of use of FCC Forms 301,
302, et al (Docket 8978), as revised
June [16, as It appears these forms can-
not He distributed to public in tine
to begin their use by prescribed date
of Oqt. T

Hearing Continued
Hudson Valley Bestg. Ceo. Inc., et al.,
Albany, N. Y.—Continued indefinitely

consolidated hearing scheduled for

CG-conditional grant

Sept. 27 on TV applications for Albany-
Troy, N. Y.
BY THE SECRETARY

WING Dayton, Ohio—Granted CP to
make changes in DA and mount FM
ant. on top of AM tower; cond.

FCC Correction

WFUV Fordham U, New York—In
report dated Sept. 21, item relating
to WFUV should have shown action
was taken by Commission on Sept. 17
instead of by Secretary, and should
read: Granted temp. extension of li-
cense for noncommercial educational
FM station to Dec. 1, 1948, pending re-
ceipt of application for renewal.

ACTIONS ON MOTIONS

By Commissioner Hyde
Indianapolis Bestg. Inc., Indianapolis
—@Granted petition for leave to amend

SERVICE DIRECTORY

T
mmsMremcsusscsscactenausnnanascmrey

FREQUENCY MEASURING
: SERVICE

Exact Measurements - of any time

RCA COMMUNICATIONS, INC.
64 Broad Street, New York 4, N. Y.

cemmesenseum,

TOWER SALES & ERECTING CO.

Radio Towers
Edection, lighting, painting &
Ground Systems
{6100 N. E. Columbia Blvd.
Portland 11, Oregon
c. Hl Fisher, Agent Phone TR 7303

Custom-Built Equipment
U. S. RECORDING CO.

1121 Vermont Ave., Wash. 5, D. C.

District 1640

REPRODUCER REPAIRING
SERVICE
ALL MAKES—SPECIALISTS 9A & 98
NOW—48 HOUR SERVICE

BROADCAST SERVICE CO.
334 ARCADE BLDG. ST. LOUIS 1, MO.

|GEORGE P. ADAIR
Radio Engineering Consultans

EXecutive 5851
EXecutive 1230

1833 M STREET, N. W,
WASHINGTON 6, D. C,

RADIO TOWERS
Ground Systems & FM Antennas
Erected, Painted & Serviced

ADVANCE RADIO TOWER
CONSTRUCTION cCoO.

4614 5. Compton Ave. Adams 3-4197
Llos Angeles 11, Calif.

LEE E. BAKER

CONSULTING RADIO ENGINEER
FRITZ BAUER, Associate
826-28 Llanders Bldg.~Ph. 3621
SPRINGFIELD, MISSOURE

ARCHER S. TAYLOR

Consulting Radio Engineer
BOX 1479
MISSOULA, MONTANA
PHONE 8562

Elec‘lmal Tower Service Corp
AM-FM-TV

B. -: Cround sy

llnuq painting, erection, dismantling

524 Hillcrest Terrace,
| Creve Coeur, Ill.

Phone 3-9846—Peorie, Il

Reese Steel Erection Co., Inc.
“Engineered Erection”
of AM FM TV Towers & Antenna
Emergency Repair Service

419 Grand Traverse St.
Flint, Michigan

Ul
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TV application to show revised trans.
site.

KSON San Diego, Calif.—Granted pet-
itlon for leave to intervene In hearing
on application of KPPC.

The Troy Record, Troy, N. Y.—Granted
petition to dismiss without prejudice
TV application.

WDAE Tampa, Fla.—Dismissed as
moot petition requesting review of May
21 action of motions Commissioner con-
tinuing consolidated hearing on ap-
plications of KGO et al.

KELD El Dorado, Ark.—Granted peti-
tion to enlarge issues in re application
and those of KGKB and KGGF and
sald Issues were amended to include:
“4. To determine whether the sug-
gested KELD site is avallable as a
transmitter site.”

Christian County Bcstg. Co.,, Taylor-
ville, Ill.—Granted petitlon for leave
to amend Exhibit 2 attached to applica-
tion, concerning other radio interests
of L. W. Andrews, stockholder.

Suburban Bestg. Co., New Rochelle,
N. Y.—Denied petition requesting that
Issue 6 of order designating applica-
tion for hearing be amended by delet-
ing certain portion relating to overlap.

WLIB Brooklyn, N, Y.-—-Granted peti-
tion for extension of time within which
to file opposition to petition filed by
WOWO requesting reopening of record
in re Dockets 7674 and 7819, and time
within which to file such opposition
was extended to Sept. 30.

KPPC Pasadena, Calif.—Granted peti-
tion to accept late written appearance
in re Docket 9135.

Drovers Journal Pub. Co., Chicago—
Granted petition for continuance of
oral argument on application presently
scheduled Oct. 4, and same was con-
tinued inderinitely.

Harrisonburg Bestg. Co. Harrisonburg,
Va.—Passed over petitlon to amend
application and other rellef.

September 24 Applications . . .

ACCEPTED FOR FILING
Modification of CP
KFBK Sacramento, Calif.—Mod. CP
increase power, etc. for extension of
completion date.
License for CP
WABB-FM Mobile, Ala.—License to
cover CP new FM station.
Modification of CP
KNOB Long Beach, Calif.—Mod. CP
new FM station for extension of com-
pletion date.
WISE-FM Asheville, N. C.—Same.
WEMP-FM Milwaukee—Same.
License Renewal
WCBS-FM New York—License renewal
FM station.
WFUV New York—License renewal ed-
ucational FM station.
WDSU New Orleans—License renewal
AM station.
TENDERED FOR FILING
AM—1400 ke
WBSC Bennettsville, S. C.—CP install
booster station to be operated synchron-
ouily with WBSC on 1400 kc with 250 w
unl.

September 27 Applications , . .
ACCEPTED FOR FILING
$SA—770 ke
KOB Albuquerque, N. M.—Extension
of SSA to operate on 770 ke, 25 kw-N
50 kw-D unl. for period beginning 3

a.m. (EST) Deec. 1.
AM—1450 kc

WATO Oak Ridge, Tenn.—CP change

frequency from 1490 ke to 1450 ke.
Assignment of License

KTAE Taylor, Tex.—Voluntary assign-
ment of license from Graham Gillis
Conoley, Dr. Raymond Garrett and Ross
K. Prescott, partnership d/b as William-
son County Bestg. Co. to Graham Gilllis
Conoley, Dr. Raymond Garrett and K.
L. McConchle, partnership d/b as Wil-
liamson County Bcestg. Co.

License for CP

WATL Atlanta, Ga.—License to cover
CP change frequency, increase power
ete.

WFAX Falls Church, Va.—License to
cover CP new standard station.

WFTR Front Royal, Va.—Same.

Modification of CP

KSUB Cedar City, Utah—Mod. CP
change frequeney and power etc.
AMENDED to change hours from D
to unl. and to use DA-N.

License for CP

KLZ-FM Denver—License to cover CP
new FM station.

WMAL-FM Washington, D. C.—Same.

WJIR-FM Detroit—Same.

Modification of CP

WAND-FM Canton, Ohio—Mod. CP
new FM station for extenslon of com-
pletion date.

BROADCASTING o

WJIHL-FM Johnsen City, Tenn.—
Same.

KFDX-FM Wichita Falls, Tex.—Mod.
CP new FM station to change ERP from
54 kw to 13.5 kw, ant. height above
average terrain from 330 ft. to 507 ft.

WAUX-FM Waukesha, Wis.—Mod. CP
new FM station to change ERP to 0.235
kw; ant. height above average terrain
to 193 ft.

WTPS-FM New Orleans—Mod. CP
change ERP from 270 kw to 54.6 kw.

TV—186-192 me
Meredith Champlain Television Corp.
Albany, N. Y.—CP new commercial TV
statlon on Channel 9, 186-192 mc, ERP
12.0 kw, aur. 6.0 kw unl. AMENDED
to change aur. ERP to 6.03 kw,
designate studio location as Northern
Blvd., 9th Ward, Albany.
TENDERED FOR FILING
Modification of CP
KXO0A Sacramente, Calif.—Mod. CP
DA-N to DA-DN.
Assignment of License
KFVS KFVS-FM Cape Girardeau, Mo.
—~Consent to assignment of license of
AM station, CP of KFVS-FM to Hirsch
Bestg. Co.

September 28 Decisions . . .

BY THE SECRETARY

WEMP Milwaukee—Granted license
install new vertical ant. and change
trans. location.

WISR Butler, Pa.—Granted license for
changes In vertical ant. and mount
FM ant. on AM tower,

KIOA Des Moines—Granted license
new statlon 940 k¢ 5 kw-N 10 kw-
LS DA unl. and specify studio location.

WMTC Vancleve, Ky. —Granted license
new station 730 kc 1 kw D

KLMR Lamar, Col. —Same-—1340 ke
250 w_unl.

WLOI LaPorte,
250 w D.

WNAM Neenah, Wis.—Granted CP in-
stall new_trans.

WPIT Pittsburgh—Granted CP make
changes in vertical ant. and mount
FM ant. on AM tower.

WOLS Florence, S. C.—Granted CP
install mew trans., make changes in
vertical ant. and change trans. location.

WSVS Crewe, Va.—Granted CP make
changes In vertical ant. and mount
FM ant. on top AM tower.

WBAB Atlantic City—Granted mod.
of CP to make changes in vertical ant.
and mount TV ant. on top combined
AM and FM ant.

WXLW Carlisle, Pa.—Granted mod.
CP to change type of trans. and ap-
proval of ant., trans. and studio lo-
cation.

KING Seattle—Granted mod. CP to
change type of trans.

Following were granted mod. CPs
for extension of completion dates as
shown: WCAU-TV Philadelphia, to 12-
15-48; WMRN-FM Marjon, Ohio, to
11-30-48 (*); WLCY Painesville, Ohio,
to 4-18-49 (*); KOIN Portland, Ore.,
to 11-30-48; KCOM Sioux Clty, Iowa,
to 12-1-48.

(*) On cond. that construction be
completed or interim operation pro-
vided by date.

WGBG Greensboro,
license install new vertical ant.
mount FM ant. on AM tower.

WHNC Henderson, N. C.—Granted CP
mount ¥M ant. on AM tower.

(Continued on page 86)

Ind.—Same—1540 kc

N. C.—Granted
and

WLl

JACKSON
MISSISSIPPI

5000
WATTS

Day
&
Night
930 K.C.
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CONSULTING RADIO ENGINEERS |

JANSKY & BAILEY

Executive Offices
National Press Building
Offices and Laboratories
1339 Wisconsin Ave., N. W.
Washington, D. C. Adams 2414

McNARY & WRATHALL
RADIO ENGINEERS

906 Natl. Press Bldg. Resetar Hotel
Washington 4, D. C. Watsonville, Calif.

40 years of professional
ackgrou

PAUL GODLEY CO.

Upper Montclair, N. J.

MOntclair 3.3000

LIttle Falls 4-1000
Labs: Great Notch, N. J.

GEORGE C. DAVIS

501-514 Munsey Bldg.—Dlistrict 8436
Washington 4, D. C.

Commercial Radio Equip. Co.
Everett L. Dillard, Gen. Mgr.

INTERNATIONAL BLDG. DL 1319
WASHINSTON, D. C.

PORTER BLDG. LO. 8821
KANSAS CITY, MO.

A.D. RING & CO.

26 Years’ Experience in Radio
Engineering
MUNSEY BLDG. REPUBLIC 2347
WASHINGTON 4, D. C.

There Is no substitute for experience

GLENN D. GILLETT
AND ASSOCIATES

982 NATIONAL PRESS BLDG.
WASHINGTON, D. C.

NA. 3373

JOHN BARRON
Consulting Radio Engineers
Specializing in Broedcast ond
Allocation Engineering
Warner Building, Washington 4, D, C.
Telephone NAtional 7757

RAYMOND M. WILMOTTE
PAUL A. deMARS
ASSOCIATE
1469 CHURCH ST., N.W.  DE. 1234
WASHINGTON 5, D. C.

JOHN J. KEEL

WARNER BLDG. WASHINGTON, D. C,
13th & E Sts,, N. W.
NAtional 6513

RUSSELL P. MAY

1422 F St, N.W.
Washington, D. C.

Kellogg Bldg.
REpublic 3984

LOHNES & CULVER

MUNSEY BUILDING  DISTRICT 8215

WASHINGTON 4, 0. C.

FRANK H. McINTOSH

710 14th St., N.W.—Metropolitan 4477
WASHINGTON, D. C.

ROTHROCK & BAIREY
SUITE 604, 1757 X ST., N. W.
Notional 0196
WASHINGTON 6, D. C.

WORTHINGTON C. LENT
CONSULTING ENGINEERS
WASHINGTON, D. C.

1200 18th St., N. W.  Room 1210

DISTRICT 4127

HERBERT L. WILSON
1025 CONNECTICUT AVE, N.W.

WASHINGTON 6, D. C. NA. 7161

HOLEY & HILLEGAS
1146 Briarciiff Pl., N.E.
{ Atlanta, Ga. ATwood 3328

|

ANDREW CORPORATION

CONSULTING RADIO ENGINEERS

363 E. 75th S1. TRiangle 4400
CHICAGO 19, ILLINOIS

E. C. PAGE

CONSULTING RADIO

ENGINEERS

BOND BLDG. EXECUTIVE 5670
WASHINGTON 5, D. C.

DIXIE B. McKEY & ASSOC.
1820 Jefferson Place, N. W.

Washington 6, D. C.
Republic 7236

WELDON & CARR

Washington, D. C.
1605 Connecticut Ave.
Dallas, Texas
1728 Wood St.

ML, 4151

Riverside 3611

CHAMBERS & GARRISON

1519 Connecticut Avenue

WASHINGTON 6, D. C.
Michigan 2261

KEAR & KENNEDY
1703 X ST, N.W. STERLING 7932

WASHINGTON, D. C.

A. EARL CULLUM, JR.
HIGHLAND PARK VILLAGE
DALLAS 5, TEXAS
JUSTIN 8-6108

WILLIAM L. FOSS, Inc.
Formerly Colton & Foss, . ine.
927 15th St, N.W. REpubllc 3883
WASHINGTON, D. C.

JOHN CREUTZ

319 BOND BLDG. REPUBLIC 2151
WASHINGTON, . C.

GHLE BROS.

1108 Lillian Way Gladstone 6178

HOLLYWOOD, CALIPORNIA

WILLIAM E. BENNS, JR.

& Associates
3738 Kanawha St., N. W.
ORdway 8071
Washington, D. C.

H. V. Anderson
AND ASSOCIATES

Consulting Radio Engineers

134 Clarenze St., Phone 7-277
Lake Charles, La.

GUY C. HUTCHESON
1100 W. ABRAM ST.  PHONE 1218

ARLINGTON, TEXAS

NATHAN WILLIAMS
Allocation & Field Engineering

20 Algomo Blvd. Ph. Blockhawk 22
Oshkash, Wisc,

PREISMAN & BISER

AM, FM, Television
Allocation, Station Design
MANAGEMENT TRAINING ASSOCIATES

3308 l4th St., N. W.
Washington 10, D. C. ADems 7299

A R Bitter

CONSULTING RADIO ENGINEERS
4125 Monros Street
TOLEDO 6, OHIO
Telephones—Kingswood 7631, 9541

Merl . Saxon
203 W. Hutchison Street

Teiephone 888 or 211
San Marcos, Texas

ROBERT M. SILLIMAN
CONSULTING RADIO ENGINEER

P in A Probl
1011 New Hampshire Ave. RE. 6646
Washington, D. C.

LYNNE C. SMEBY

820 13th St. N. w,, EX. 8073
Washingten 5, D. C.
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WDSU broadcasts 5000 watts
from the. French Quarter 20
the Gnlf and South Louisiana lisceners,
From daily association with time-honored
New Orleans institutions WDSU has
developed 2 high quality of integrity.
WDSU devotes program time regularl)
and exclusively o the Sc. Louis Catl

the International House, Moisant Intees
national Airport, Tulane University,
Union Seation, v.he Municipal Auditorium,
Symphonies and Operas,

WDSU's dominate Hoop-
erating proves that hoa
oring local institutions
creates high listenes

ORI.EA.NS

1280 ke

JOHN BLAIR AND COMPANY
Representative

Dsu A"llic'o

Vlans

Serving a rich market — almost equally
divided between rural and urban listeners.
Ideal for testing, use these foremost sta-
tions to get real sales push,

kglo KGLO-FM
1300 KC 5000 Watts 101.1 MC Channel 266
GBS Affliate ERP 14,000 Wotts

Covering 29 counties in Iowa and
Minnesota — rich agricultural re-
giont. KGLO-FM carries AM pro.
= .. . a plus coverage feature.

sented by WEED & COMPANY

-..1"'3 s
T
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OUR page mailing plece to commems-

orate WSYR Syracuse, N. Y., 26th

anniversary is now in malls, Entitled
*28 Years of Leadership,’” attractive
folio includes services offered and some
of station’s promotional accomplish-
ments during past year.

Thank You, Dallas

IN AN open letter published in “The
Dally Times Herald,” Dallas, Texas,
KIXL Dallas thanks its listeners for
their reception of its policy to program
only *good music.” Letter also thanks
sponsors for allowing station to handle
their advertising In conversational style
free from “blaring.” Station has follow-
ed “good muslc” policy in spite of warn-
ings that Dallas listeners would apprecl-
ate only hill-billy, hot jazz and be-
bop. According to letter Dallasites do
like “good music” and do show their
appreciation of KIXI1.'s policy.

Membership Drive
MAPS deflning boundaries of four re-
glons Into which Television Broadcast-
ers Assn. has divided country for full-
scale fall membership drive [BROAD-
CASTING, Sept. 131 were sent last
week to TBA reglonal chairmen. When
the four chairmen have approved ter-
ritorial allocations, TBA will circulate
maps among its membership.
‘It Takes All Three’

TITLE, of new CBS Radlo Sales promo-
tion booklet is “It Takes All Three.”
And by all three they mean, "Sixty
nights in a sultcsse." “Go natlve and
be happy,” and *Pick a winner . . .
(Without taking a chance).” And to go
with its slogans Radlo Sales draws pic-
tures; a man climbing out of a well-
traveled sultcase, snake charmer charm-
ing the natives and flnally dart board
with all twelve of its stations on the
board. Booklet just states how Radio
Sales caters to its customers; not too
;'nuch has to be said, pictures do the
ob.

Vacation Cards

VACATION cards malled to Henry
Hickman, ““Club 1300,” at WFBR_ DBal-
timore were put to good use. Mr. Hick-
man gave these happy times reminders
to children at Baltimore’'s Happy Hills
Convalescent Home for Crippled Chil-
dren, Postal card idea started when
Mr. Hickman asked women he Inter-
viewed on his program to “drop him
a card.” That started flood to tune of
2,000 cards from all 48 states and many
places outside U. 8. But best idea of
all was donating cards to convales-
cing children, giving them vacation
fun too.

Naval Brochure

NAVAL Air Reserve Training Command
has released a booklet reviewing its
public relations, publicity and promo-
tional recruitment program during 1948,
Booklet serves as thank you note to
radio industry and as promotion ad-
vertising of Naval Air Reserve.

WKTG Folder

FOLDER distributed by WKTG Thom-
asville, Ga., explains that enclosed ma-
terial is not just another coverage map,
but states its coverage area un-
touched by three major networks. Also
included is market data stating that
in station’s coverage the annual cash
income is 67 million dollars. Rate card
also 1s included.

Silver Anniversary

SILVER anniversary gift of KFH
Wichita to listeners was announcement
of new service. KFH-FM. In full page
Sunday supplement devoted entirely to
KFH and KFH-FM and to dealers FM
radio ads, station announced its “pres-
ent” to Wichita radio listeners. Ad
appeared Sunday morning, Sept. 19, in
*The Wichita Sunday Eagle.” New FM
station went on air at 1 p.m. same
day on Channel 262 (100.3 mc).

Canned Competition

NEW YORK State Fair, held annually
at Syracuse, was limited this year to
just a cattle show. But Larry Law-
rence, platter spinner at WAGE Syra-
cuse, made it possible for farm women
of Central New York to conduct canned
goods competition in lleu of countest
usually held at county fairs. On his

YT RIS

record
program Mr. Lawrence nsked for cholce

“Request Time’ mid-afternoon

samples of home canned produce. Homec
canning equipment was offered as
prizes. Hundreds of sampies of home
prepared delicacies were recelved and
all entries submitted will be turned
over to Wheating-Johnson Rheumatic
Fever Hospital in Syracuse after con-
test is over. As an added bit of mer-
chandising of program, contest food
was dis layed in downtown store win-

winners’ names and sad-
dresses wlth placard and picture of Mr,
Lawrence and note about "Request
Time"” on WAGE.

Promotion Personnel

TOM PARO, former member of “Grain
and Feeds Journal Consolidated,” has
Joined Mutual’s midwest office as mem-
ber of sales promotion staff.

REG. N. H. BEACH, former announcer
and traffic manager of CKCO Ottawa,
has been appointed director of pub-
lleity and publlc relanons of CKCO.

Nuhonul Reseurch Buys

Four New Radio Shows
FOUR properties of Radio Sales
Assoc. Division of Publishers Di-
gest have been purchased by the
Merchandising Division of Na-
tional Research Bureau Inc.,, Chi-
cago, Frank Kendall, executive
vice president of NRB, has an-
nounced.

Properties include a transcribed
five-minute sport show, The Great-
est of the Great, and three idea
and copy services, Timely Tips
Bulletin, Scripts and Script Start-
ers. NRB earlier this year pur-
chased two other radio series,
Tempretunes, heard on 168 sta-
tions, and Starr Stories, aired over
51 stations.

NRB has added a 50-page sales
kit, comprising more than 150
pages each month, to supplement
its “Radio Campaigns and Copy
Writers Service” and “Thot Start-
ers.” The kit, introduced at the re-
quest of stations for a separate
service for their sales depart-
ments, consists of tested successful
program ideas with cue sheets,
and is merchandised for medium
and small cities.

FM-FED STATEWIDE AM
NET STARTS IN OKLA.

OKLAHOMA Group Broadcasters,
a new type of regional network
comprising eight basic AM sta-
tions and several supplemental
AM outlets fed entirely by a single
FM station, got underway Sept. 27,
Mathew H. Bonebrake, general
manager of the new organization,
announced.

Key origination point for the
network’s programs is KOCY-FM
Oklahoma City, using a 938-ft.
tower and radiating a 70-kw sig-
nal.

The basic AM stations in the net-
work, several of which have FM
affiliates, are KOCY Oklahoma
City, KAKC Tulsa, KCRC Enid,
KSWO Lawton, KVSO Ardmore,
WBBZ Ponca City, KWON Bart-
lesville and KMUS Muskogee. Sup-
plemental stations include KSMI
Seminole, KSPI Stillwater, KSEO
Durant, KWCO Chickasha, KWHW
Altus and KRHD Duncan, all in
Oklahoma.

The network, owned and opera-
ted by Plaza Court Broadcasting
Co., Oklahoma City, plans to
broadcast U. of Oklahoma and Ok-
lahoma A. and M. sports events.
A state-wide news setup also has
been organized, Mr, Bonebrake
said. The Walker Co. has been en-
gaged as network’s national repre
sentative, but national availabili
ties will not be open until Nov. 1,

Election Ordered

SECRET BALLOT election withir
30 days among technicians at
WBBC Flint, Mich., and radio en-
gineers and technicians at WJLY
and WJLB-FM Detroit to deter
mine if they want the Detroir
chapter of the National Assn. o1
Broadcast Engineers and Techni-
cians to be their collective bargain-
ing representative was ordered by
the National Labor Relations
Board Sept, 27. The Flint and
Detroit stations are owned by
Booth Radio Stations Inc, The

NLRB decision was handed down
by a three-man panel of NLRB
members to whom the board dele-
gated its powers, Paul M. Her-
zog, chairman, Abe Murdock and
J. Copeland Gray.

KGW=KGW-FM

COMPLETE SCHEDULE
SIMULTANEOUS SERVICE

REPRESENTED MATIONALLY

BY EDWARD PETRY & CO.
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CHICAGO RADIO GETS

SET FOR CHEST DRIVE
MORE THAN $300,000 worth of
free radio time and talent is ex-
pected to be given by Chicago sta-
tions in support of the city’s Com-
munity Fund - campaign, which
starts Oct. 11, according to Fair-
fax M. Cone, head of the campaign
public relations committee and
chairman of the executive commit-
tee at Foote, Cone and Belding,
Chicago.

All Chicago stations will carry
daytime and evening spot an-
nouncements urging Chicagoans
to contribute to the fund, and sev-
eral have programmed 15-minute
and half-hour shows, Mr. Cone re-
ported. Radio chairman for the
drive is Robert J. Scott, partner
in Schwimmer and Scott agency,
Chicago, who helped organize ra-
dio cooperation at a recent meet-
ing of station executives.

WBBM will begin the campaign
Sunday night with a half-hour
show. The following night WMAQ
will present a half-hour show. On
Tuesday WENR will feature a 45-
minute documentary, explaining
activities of agencies operating as
a part of the fund. Fifteen-min-
ute series, Adventures of the Red
Feather Man, will be broadcast on
‘WLS, and other 15-minute shows
will be aired on WJJD, WAAF,
WCFL, WAIT, WSBC, WCRW
and WEDC.

Chicago television stations—
WBKB (Balaban and Katz),
WGN-TV (Chicago Tribune) and
WENR-TV (ABC)—have agreed
to use 38-second spot trailers and
the 10-minute Community Fund
film, “Counter-Top Story.”

Reily Coffee :Adds 12

WILLIAM B. REILY Coffee Co.,
New Orleans, has added 12 Georgia
markets to their regional sponsor-
ship of The Old Corral, making
a total of 70 quarter-hours per
week in 62 Southern markets, it
was announced last week by the
Frederic W. Ziv Co., producers of
the transcribed show. Walker-
Saussey Advertising Agency, New
Orleans, handles the Reily account
and the deal was arranged by Leo
Oppenheim, field representative for
Ziv.

TV Teaser

GYPSY ROSE LEE, who is
least at ease when fully
dressed, was making her
particularized kind of his-
tory the evening of Sept. 26,
but CBS was not there. CBS
television had been broad-
casting the entertainment at
a meeting of the Air Force
Assn. in New York’s Madi-
son Square Garden for more
than an hour when it came
Miss Lee’s turn to perform.
She had hardly begun her
act when ‘the video signal
suddenly failed. While the
audio signal, which contin-
ued to function, brought the
television audience pleased
whistles and excited yelps
from the airmen an announc-
er cut in to report that by
unfortunate coincidence tech-
nical difficulties had develop-
ed in the video system. “This
is not censorship,” he hast-
ened to assure listeners.

Decision on WADC
Defended by FCC

Censorship Did Not
Action, SCOTUS Is Told
FCC told the Supreme Court last
week that its decision against
WADC Akron’s proposal to carry
a complete daily network schedule
was not censorship, but merely an
application of the principles of the

Prompt

Network Regulations, which the
Court has upheld.
Asking the Court to deny

WADC’s pending petition for re-
view of the case, the Commission
said WADC had admitted that a
network contract encompassing
its program proposals would run
counter to FCC’s network rules.
FCC continued:

But once this admission is made,
petitioner’s entire argument falls. For
operation which is contrary to the pub-
lic interest is no less so because the
licensee determines to engage in such
an operation on his own volition rather
than in accordance with a contract
requiring him to operate in such a
manner.

And it is obviously no more censor-
ship or an abridgement of free speech
t’o prohibit licensees from voluntarily

Boston U. Radio Course

Offers On-Job Training

FIELD WORK with stations in
and around Boston will augment
class work this fall and winter for
radio students at Boston U. Ar-
rangements have been completed
with seven stations, Prof. Samuel
B. Gould, director of the radio di-
vision, announced, and approxi-
mately 45 senior and graduate
students will spend a two-week
training period with these sta-
tions.

Covering all phases of station
operation, ‘“procedures will vary
in the separate stations,” Prof.
Gould explained. “Basically the
students will serve apprenticeship
in the various departments, ob-
serving and studying program
planning; promotion; publicity;
advertising sales; features such
as music, sports and news; organ-
ization; the general routine of a
radio day, and the intricacies of
program engineering.” Stations
will report on each student’s work.

NBC
IN THE
PACIFIC
SINCE

1931

Affilimted with THE HONDLULD ADVERTISER = Reprosonfed by THE KATI AGENCY, INC.
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ting the entire responsibility for
the daily operation of their station to
parties other than the licensee and
not under their immediate control or
supervision, than to prohibit licensees
from entering into contracts or agree-
ments to do the same thing.

In support of its argument, the
FCC brief cited the decision of the
U. S. Court of Appeals for the
District of Columbia, which up-
held the Commission’s action. FCC
staff attorneys who worked on the
brief included John Edgerton, son
of Justice H. W. Edgerton, who
wrote the court’s decision. Mr.
Edgerton joined the FCC law staff
only a few weeks ago.

The case involves the fight be-
tween WADC and WGAR Cleve-
land for 1220 ke with 50 kw.
WGAR was given the grant while
WADC, seeking those facilities in
lieu of its present 1350 ke with §
kw, was denied because it pro-
posed to carry the complete daily
program schedule of a national
network (CBS).

LR I R L

WNews
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ARRY SMITH, former forelgn cor-

respondent for INS, and NBC news

commentator, has joined KMPC Hol-
lywood as manager of news and special
events activities.
HUGH RUNDELL has joined KWSC
Pullman, Wash. as director of sports
and special events.
TED BENTLEY, is doing five minute
daily sustaining sports roundup on
KFWB Los Angeles.
WILLIAM R. WILSON, formerly with
WRVA Richmond, Va., has joined KYW
Philadelphia. His initial assignment at
his new post will be noon-time news on
Tuesdays, Thursdays and Saturdays and
news analysis series for Metropolitan
Life Insurance at 6:05 p.m., same days.
VICTOR S. BEST, night news editor at
WCSH Portland, Me., has resigned to
join faculty of Boston U.'s School of

.Public Relations.

TELENEWS-INS-INP  invaded major
Southern market for first time with
signing of WSB-TV Atlanta, effective
Sept. 30. Both daily and weekly news-
reel service was contracted for by
“Atlanta Journal” video station.

Hon. Ed Fort
William Esty & Co.
New York City

Dear Ed:
Saw thet there “Freedom Train t'other
day which stopped in Charleston . . .
Cousin' “Roa-
min’’ Algy
went along . .. |
Said he'd bin
on many a
train, but thet
wuz th’ firat
time he's ever
bin inside one
. + Said the
streamliners
meant th’ end
t' his kind ‘o
train ridin' . ..
Thet's just th®
description o’
WCHS . . .
New ideas in
programin’ a t
WCHS and at
CBS mean the
end o’ old
fashined
broadcastin’ ...
WCHS has th’
power of a
locomotive too-
with 5000
watts at a
streamlined
580.

Yra.

Algy
WCHS
Charleston W. Va.

JOHNSON
a famand wame ix tadio

BROADCAST
EQUIPMENT

Adjustable phase sampling loops

Isolation filters

Sampling lines

FM and AM concentric lines

Fixed capacitors

Variable capacitors

Phase sampling transformers

FM iso-couplers

Standing wave indicators

Tower lighting flters

Supports for open wire transmission

lines

Pressurized capacitors

Neutralizing capacitors

Fixed inductors

Variable indnctors

Write for specific information di-

rectly or through your consulling
engineer.

E. F. JOHNSON €0O.

WASECA, MINNESOTA
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d(I.ASSIFIED ADVERTISEMENTS =——

10¢ per word—31 minimum. Help Wanted 20c per word—$2 minimum. All
other classifications 25¢ per word—$4 minimum. No charge for blind box
number. One inch ads, acceptable, $12.00 per insertion. Deadline two weeks

preceding issue date. Send box replies to

roadcasting Magazine, 870 National Press Bidg., Washington 4, D. C.
BROADCASTING is not responsible for the return of application material (tran-
scriptions, photographs, scripts, etc.) forwarded to box numbers.

PAYABLE IN ADVANCE—Checks and money orders only. Situation Wanted l“

He]p W anted

Manager 1al

Vanted-—Manager for Radio Station
IUP, Durango, Colorado., Must be
lly versed with rules and regula-
ons FCC. Give full particulars on
ualifications.

N g hXg

obn Juan Broadcasting Company

|
"

Durango, Colorado

He]p “Wanted (Cont’d.)

Wanted—Personnllty announcer with
experience. Prefer good ad-libber. Also
use experienced continuity writer-traf-
fic man or woman. Contact Station
WBUY, Lexington, C.

Florida network affiliate wants good
announcer-enginesr. Write. Send disc.
WROD, Daytona Beach.

Wanted—Radlo telephone first class
transmitter operator. No announcing
or control room operating. South cen-
tral Texas. Transportation necessary.
Chief engineer, KCTI, Gonzales, Texas.

Opportunity for
‘ Station Manager

Alliround experienee in  management.
saleés, programming, ete., wanted for
new daytime station already in the

black in large. highly eonpetitive mid-
wegt  market.  Present  owner-manager
leaying ecity. Give full hackground first
letter, ineluding ecarning requirements.
Stock purchase ean be arranged if de-
sirdd but this purely optional. AN re-
pligs strictly confideuntial.

BOX 886, BROADCASTING

| Salesmen

Here{s a real opportunity for a good
salesman capable of operating an AM
statipn as commercial manager. Four
AM sdtations in the southwest, all under
affillated management, make the sky
your| limit as far as opportunities are
cencerned. Give background and ex-
pected starting salary in first letter.
Box |855, BROADCASTING.

Announcers

Anneuncer-engineer wanted. Primary
job announcing. KXRJ-MBS, Russell-
ville] Arkansas.

DISC JOCKEY
SlO kw network affiliate in major
midwest city needs topnoteh, ex-
perienced dise¢ jockey for all-
ight shows. Send 15 min. re-
cprding, photo and background
t

OX 745, BROADCASTING.

Techmcal

Announcer-operator wanted First class
ticket required. $60 for 40 hours to
start at new 1000 watter in major
metropolitan market. Send disc or wire
spool with resume to program director.
WLOU, P.O. Box 1386, , Loulsville, Ky.

Combination operator Rocky Mountaln
area. $55 weekly to start. Must be ex-
perienced and have good volce. Box
792, BROADCASTING.

Combination announcer - techniclan,
must possess first class telephone-radio
license and be capable of high quality
general announcing. Scale $1.80 per
hour or more. Northwest coast city 1
kw. Give references, experlence, age
and martial status. Box 824, BROAD-
CASTING

Men expertenced in radar maintenance
to work on experimental U.H,F, Tele-
vision. Prefer persons desiring to re-
side in Rocky Mtn. area who have had
some broadcasting experience. Give
complete experience, snapshot photo
and salary expected. KFEL, Albany

Hotel, Denver.
Combinafion man, first class ticket
necessary, good announcing essential.

Send full particulars. Box 857, BROAD-
CASTING.

Production-Programming, others -

Program director—Experienced idea man
with proven record wanted by fulltime
midwest Independent in city 200,000.
Send disc, photo, references and desired
salary first letter. Here is Opportunity
to step into management if you can
do a topflight programming job. Box
821, BROADCASTING.

with| first phone. Leonard Brown,
Kerryille, Texas.
Wanted—Experienced
routine
City, Fla.
Wanted—Two announcers to study un-
der |GI Bill. Living conditions good
Congenial surroundings. Excellent op-
portunity for permanent position. New
station. Wire Program Director, WHSY
Hattiesburg, Mississippl.

Wanted—lmmedlately, good announcer

announcer for
staff work. WDLP, Panama

Young woman who can write with a
punch! 1000 watt, midwest, regional
network station desires to round out
continuity staff with expzrienced writer
who can produce strong, brisk sales-
copy, and who "mikes"” well. Send
sample copy, qualifications, salary ex-
pected and photo to Box 592, BROAD-
CASTING.

Wanted: Experienced copywriter-an-
nouncer by western 5000 watt CBS

affiliate. Box 440, BROADCASTING.

Wanted—A sportscaster who knows his
game and can tell his audience about
it; who can do football and basketball
playtby-play; who can write sports.
Single man preferred. Must have good
references. Local station in east south-
east.| Box 865, BROADCASTING.

Announcer-engineer wanted. 250 watt
station now under construction in
southwest. Three other AM stations
under same ownership as well as three
television applications offer plenty of
opportunity for improvement with an
active organization, References and
starting salary should be given in the
first | letter. Box 856, BROADCASTING.

FREE TRIAL RECORDING OF
OMPLETE PERFORMANCE

| 10" disc, both sides $4.00

| 12”7 disc, both sides $5.00
Satisfaction guaranteed!
Come in today!

MEREL RECORDING STUDIO

5 West 42nd St., N. Y. C

LA, 4-9695
TAPE

1
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WANTED

TV production man or woman with
creative intelligence and proven ability.
Minimum one vear TV studio experi-
ence, to assist in present training pro-
gram, production of package programs
and later production in our own com-
mercial station. Full studio and camera
equipment alrcady in use. Write, giving
complete background details, salary ex-
pected. Box 889, BROADCASTING.

_ Situations Wanted

Managerial

More than 14 years as salesman and
commercial manager. Presently em-
ployed as salesmanager ‘of good regional.
Seeks change. Could manage station
and handle sales. Hard worker, de-
pendable, executive type. Full details
first letter. Box 845, BROADCASTING.

‘Qualified local station manager.

Situations Wanted (Cont’d)

Fifteen
years experlence. Family. Interview
preferred. Box 884, BROADCASTING.
Manager—Successful fifteen year net-
work affiliate record. Best references.
Thoroughly experienced all depart-
ments. Can be available on short no-
tice. Box 849, BROADCASTING.
Manager—Job ‘wanted as manager “of
southern station. Knowledge of selling,
programming, announcing and 2n-
gineering. Hard worker. Now working
for a thousand watt station. Box 820,
BROADCASTING.

Situations Wanted Q)nﬁt’dﬁ)_

Established east coast disc jockey,
currently MC-ing 3 hour show on
leading station, desires reaffillate in
strong major market. Compliled In
seven years of broadcasting one of
the best direct order records in
country. Strong special events, news,
too. Success story, testimonials and
disc yours cn request. 29, married,
solid sales experience. Excellent
references.

Box 879, BROADCASTING.

GENERAL MANAGER OR SALES MAN-
AGER—Available immediately, thor-
oughly experienced manager with 20
years’ background running stations
in midwest and south. Well known
in industry and FCC. Excellent ref-
erences.

BOX 890, BROADCASTING.

»\ttenhon statlon owners. Statlon man-
ager available. Due good reason not
interested in north. Deep south, Gulf
Coast, Florida or California only. 14
years experience as staff announcer,
sportscaster (baseball, football and
commentary), disc jockey, program di-
rector, sales and promotion manager.
Five years manager network affiliate.
Best trade references. Competent man-
age large station, act as combination
manager-sales manager-program direc-
tor small station. Available two weeks.
CP holders—through practical experi-
ence can probably save you real money
in getting on air and first year opera-
tion. Box 1763, BROADCASTING.

Florida stations attention: Qualified ex-
ecutlve, now manager Mutual outlet;
interested moving to Florida on per-
manent basis. Comprehensive back-
ground, strong sales and program ap-
proach, excellent references. All offers
considered. Box 784, BROADCASTING.

Experienced AM general manager wants
TV opportunity. 13 years in AM as an-
nouncer, news editor, sports announcer,
program director, sales and promotion
manager. Manager network affiliate 4
years. Seeks publicity, promotion, pro-
duction post in TV station. Now em-
ployed as executive AM post but willing
start over agaln TV. Box 789, BROAD-
CASTING

Qualified General Manager with sales
background desires connection with
southern station, especially Florida,
South Texas or Lower California. Can
invest up to $20,000 in going concern
for Interest and active management.
Box 877, BROADCASTING.

Salesmen
Announcer presently employed major
network desires permanent position in
sales or as program executive. Eight
years experience in all phases. College
graduate. Energetic. Best references.
Now in $8,000 bracket, interested in
opportunity with high-type station in

midwest or west. Address Box 876,
BROADCASTING. o
Salesman with superb national and

local selling record compiled with ma-
jor stations and agencies, desires to
affiliate with solid station ftn respon-
sive market. Now employed, drawing
excellent remuneration. 29, married.
Reason for leaving personal. Excellent
references Box 880, BROADCASTJNG

Annozmcers

Announcer, young,. single veteran. One
year experience. Well-trained by pro-
fessional personnel. Will travel any-
where. Box 822, BROADCASTING.

College graduate. all-round e experience
including controls. Let me sell myself
and my ambition in person within
250 miles of Newark. Box 845, BROAD-
CASTING.

Two versatile Yank announcers strand-
ed in the south, want to go “home'.
Have plenty know-how, good voices
and excellent recommendations. Who'll
come to our aid? Box 819, BROAD-
CASTING.

Combination announcer-engineer need?
Letter with full details awaits you.
First phone, commercial experience,
good volce, pleasant personality, ex-
cellent newscasts, dee-jay, sports color.
Will accept good offer anywhere in
USA. Box 508, Welch, W. Va.

General manager. 10 years experience
all phases construction and operation.
Proven sales record. Family man. Now
managing 1000 watt network outlet.
Available 30 days. East only. Box 773,
BROADCASTINNG.

Attention station managers. Available
now—2 experienced, highly trained
colored combination men (announcers
and technicians). Please wire or write
Don Martin School of Radio Arts, 1655
N. Cherokee, Hollywood 28, Calif.

BROADCASTING o

Announcer, slngle net, 23. College
background, journalism major, gradu-
ate radio school. Eager for start, sal-
ary secondary. Willing to travel but
prefer east or south. Box 863, BROAD-
CASTING. - -
Sports announcer. Employed 50,000
watt statlon. Topflight play-by- play.
Box 859, BROADCASTING.

Early morning emcee. Eight years ex-
perience. Looking for station In major
market to settle with family and build
solid listening audlence. Do characters,
sing and draw mall, Pictures, tape and
references avallable. Box 861, BROAD-
CASTING.

Announcer-writer. back-
Former band

Excellent
ground and training.
leader. 24, no dependents. First class
references. Box 864, BROADCASTING.

Professxonally trained announcer de-
sires staff position. Single, 26, No float-
er. Interest in community affairs. Dis-
tance no object. Thorough knowledge
of newscasting, writing. production.
Let audition tell story. Wire or write
Lyle Mack, 1929 N. W. Everett St., Port-
land, Oregon.

Announcer - engineer. Combination;
available. minimum §75 week. Larry
Brunes, 815 Union, The Dalles, Ore.

Announcer-operation. 22, single, vet-
eran AFRS and similar experience, but
capable and conscientious. Disc, photo,
references. Stable. Box 851, BROAD-
CASTING.

News editor-announcer. Employed 50,-
000 watt station. Nine years experience.
Box 858, BROADCASTING,

Announcer, sports speclalty Play- by-
play, commentary, reporting. Beginner
with professional school training. For-
mer pro ball player. Anxious to work
into small station operation. Have
platter. Box 887, BROADCASTING.

In northeast? Want top man? Here's
your chance. Thoroughl¥ experienced
announcer, able to build following,
ready to re-enter radio. Now employed
newspaper. References. Minimum $65.
Disc if you mean business. Box 888,
BROADCASTING.

Announcer—Experienced in commer-
clals, news, platter shows. Graduate
Radio City, N. Y. Disc or personal in=
terview. WIll travel. H. Stern, 348 S.
Sycamore Ave., L. A., Calif.

Canadian disc jockey 5 years experience
on commercial wake-up show on large
metropolitan station. Accent on kibitz.
Written straight and comedy produc-
tion scripts. Age 24. Married 6 months.
Network, night club emceeing and
night club d. j. show experience also.
Will go anywhere in the U. S. Box 892,
BROADCASTING

Veteran, young, willing to travel. Grad-
uate of School of Radio Technique,
Radio City, N. Y. Can do disc shows,
news and announcing. Wants experi-
ence. Will send disc upon request. Box
891, BROADCASTING.

Experienced announcer formerly with
Mutual affiliate available now. All types
of shows. For disc contact A. E. Hall,
1147 2nd Ave.,, Chula Vista, Calif.

Announcer—Experienced. Presently em-
ployed NY network affillate, *Voice
with a smile.” Console, news, commer-
cials, disc jockey. Single veteran. Disc
on request. Box 882, BROADCASTING.

Program director-announcer, over three
years experience, college background.
Want midwest station. Will accept an-
nouncing job with progressive station
in good market. Box 883, BROADCAST-
ING.

Technical

Transmitter engineer—Twelve years ex-
perience. Now employed. Married. Car.

Middle or southwest preferred. Box
785, BROADCASTING.
~-Combination engineer-anouncer, one

year experience, age 29, homesick for

San Francisco Bay area Dise, photo,
IBEW, avallable 30 days. Box 786,
BROADCASTING.

Telecasting



Situations Wanted (Cont’d)

Situations Wanted (Cont’d)

First class engineer-announcer wants
position progressive station anywhere.
Average requirements. Box 817, BROAD-
CASTING.

Chief engineer or engineer up to ten

kilowatts. Eleven years experience.
Clarence Bauer, 409 S. Idaho, Butte.
Montana.

Chief engineer, thoroughly experienced
in construction and maintenance of
broadcasting equipment. 12 years ex-
perience including 1000 and 5000 watt
stations. Excellent references. Available
immediately. Married. Box 853, BROAD-
CASTING.

Newscaster-announcer, veteran, 24. Year
commerclal experience. Can operate
board. Box 854, BROADCASTING.

Engineer, 1st phone. Veteran, 22, no

broadcast experience. N.Y. Radlo School
graduate. Will travel. Box 863, BROAD-
CASTING

Engineer. AM-FM. Willing to go any-
where, but prefer south. Box 862,
BROADCASTING.

Chief engineer—Excellent references, 8
years best experience AM, FM and TV.
Box 860, BROADCASTING.

Capable engineer, 1st phone with an-
nouncing and combination experience
In a small Independent, desires posi-
- tlon in more progressive west coast
station, preferable Callifornia. Two
weeks notice. Dis¢c avallable upon re-
quest. Box 866, BROADCASTING.

Transmitter engineer—AM directional
and FM desires change. Prefer chief
small station or one with TV plans. Box
869, BROADCASTING.

Broadcast engineer—Experience main-
tenance, operation transmitter, control
room equipment, some announcing,
married, rellable, sober, steady. Box
622, Gallup, New Mexico.

Engineer-announcer—Single, college de-
gree, 1st phone. Network affiliate expe-
rience. Desires position in progressive
eastern or midwest city. Opportunity to
grow., Box 875, BROADCASTING,

Engineer, 24, four years experlence,
first class license, single, veteran, with-
out car, avallable immediately. Box
874, BROADCASTING.

Production-Programming, others

Program director—EXperience Iin traffic
and programming desires opportunity
to learn more about same. College
graduate, 28, single, presently em-
ployed. Box 847, BROADCASTING.

Newsman-announcer—Fully experienced,
completely versatile. Mature, sober,
reliable. Seven years news background
—Intelligent rewrite. Seeking perma-
nency. Prefer stralght news. Box 735,
BROADCASTING.

Production-Programming, others

Continuity director, 10,000 w indepen-
dent. Experienced all phases radie writ-
ing and administration. Imaginative
and dependable. Single, age 24. Avall-

able October 23.  Write Box 873,
BROADCASTING.
Television-writer; idea-gal, seeks con-

nection Chicago agency or station. Ex-
perience also includes radlo and films.
Willing start part-time. Box 871,
BROADCASTING.

Young woman desires combined posi-
tion of women's commentator-conti-
nuity editor. Has winning mike per-
gonality. Writes commercials that sell.
Excellent experience. State salary. Box
867, BROADCASTING.

Licensed studio supervisor, 50 kw,
changing residence. Married, 37. In-
form completely. Box 852, BROAD-
CASTING.

Program director-producer, capable an-
nouncer, topnotch writer. Six years ex-
perience. Seeking a statlon with a fu-
ture. $75 per week. Box 850, BROAD-
CASTING.

Schools

STATION MANAGERS!
Need Trained Personnel?
BROADCASTERS!

Want a Refresher Course?

BEGINNERS!
Want ta be a broadcaster?

THE NATIONAL ACADEMY OF
BROADCASTING, INC.

3338 16th Street, N, W,
Washington 10, D. C,
and Correspond School

Py

WANTED
Jobs for graduates of “California’s
Finest School of Broadcasting.”
Young men and women thoroughly
rounded in ALL phases of radio
roadcasting by Hollywood's out-
standing professionals!
HAL STYLES SCHOOL
OF RADIO AND TELEVISION
8800 Wilshire Blvd.
Appvd. for veterans
Beverly Hills, California
Bradshaw 21490
NOTE: Station Managers and :::rnm_ Di-

cocssssssssssssscsnssns _
NATIONAL ACADEMY OF
BROADCASTING. Dept. 111
3338—16th St., N.W.
Washington 10, D. C.

Please send information concerning

[~ d [ Resid Courses.
Nome
1 City State.
’ -oe -oe -

Employment Services

rectors from coast to cosst
with personnel we furnish.

Desirous conducting woman’s program.
Short on experience, long on ablility,
ambition. Valuable experience admin-
Istrative aspects of radlo. Northwestern
Univ. graduate. Permanent, fulltime
position desired. Prefer Santa Barabara,
California south. Employed now one
kw midwestern station. Avallable two
weeks notice to employers. Reply Box
760, BROADCASTING.

Looking for start In TV. Interested in
TV production TV tralned. Radio back-
ground, College grad. Box 895, BROAD-
CASTING.

Opportunity for announcer - writer-
production man as program manager
of midwest network affiliate. Write
fully. Box 872, BROADCASTING.

BROADCASTING e

Attention station managers. Experi-
enced radlo personnel avallable now.
Men and women announcers, news-
casters, sportscasters, techniclans, com-
bination men. Write or wire for ET
audition. Natlonal Employment Agency,
1653 N. Cherokee, Hollywood 28, Callf.

PERSONNEL
RADIO - TELEVISION
Station Mgrs., Salesmen, Writers, Di-
Tectors. roducers, Disc Jockeys, An-

nouncers, etc.
The Best Available
Positions Filled Nationally

Advertising Personnel Associates

HARLAN ROSS
i1 E. 47th St., NYC—EL. 5-6296

Telecasting

For Sale

For Sale (Cont’'d)

Stations

Fulltime 250 watt station in Florida.
Only station in this Florida market.
Terms can be arranged. Only qualified
parties need answer. Box 813 BROAD-
CASTING.

Daytime 100 watter with time sales over
$200,000.00 this year, located in major
market of well over milllon population.
Terms may be arranged to acquire con-
g‘?glng interest. Box 894, BROADCAST-

Equipment, etc.

For sale—Two complete 109AA repro-
ducer groups with two extra 9A re-
producers, excellent condition. Will
glve you dual spare reproducers at far
less than the new cost without the
spares. Broadcasters net $605.92. A rare
bargain at $375.00. Box 812, BROAD-
CASTING.

For sale—One used 185 Wincharger
guyed tower, complete with tower
lights and guy wires for immedlate
shipment. For complete detalls write
Radio Station WGAA, Cedartown,
Georgla.

RCA consolette with power supply
for sale $950 (present list price $1375).
Usesd temporarily while waiting delivery
of custom built console. In same
working condition as new equipment.
Wire or write Statlon WJPG, Green
Bay, Wisc.

Equipment, ete.

Lehigh Tower, 187 ft. self-supporting.
$500 takes it. WSNJ, Bridgeton, N. J.

PLAY BACK

HOLLYWOOD TRANSITONE. professional
model, portable, dual speed, seDarable dy-
namic speaker, 18-inch turntable and cut-
ting head, connections for P.A. and micro-

pnone, individual controls, enclosed radio

black leatherette finish in original case.
Microphone included. $350.00 takes. Box
885, BROADCASTING.

Wanted to Buy

Experienced statlon manager interested
in buying all or part interest in central
east coast small market statlon and
managership of same. Box 893, BROAD-
CASTING.

Wanted—G. I. Flyer motor model 818
double field two speed; also Blue Flyer
model E. Contact W. Dacosta, Sound
Dept., WOR, N. Y.

FM EQUIPMENT

w dercl. 1et. huled ip
for FM i 3 kw ftters
i speech input, micrephones

FOR SALE

Wholesale Distributing
Business

ALL PHASES
well established
well regarded
covering a wide area
Present management is re-
tiring. Will require $250,-
000.00 to handle

BOX 818,
BROADCASTING

For Sale—Truscon tower—435 ft. self-
supporting, sectlonalized 169 ft. from
top. Could be used as three 265 ft.
guyed towers and one self-supporting
170 ft. tower. WIill support FM or TV
antenna with top removed. $6,875.00
f.0.b, storage site Lincoln, Nebraska.
Radlo Station KFAB.

For sale—Raytheon RF250—250 watt
FM transmitter. Practically new and
fully guaranteed. Used {for interim
operations, now on full power, WMBD,
Peorla, Il

Raytheon 250 watt transmitter com-
plete with spare set of tubes. This
transmitter has been In operation for
two years and it has not lost any alr
time. Also composite studlo console.
Reason for selling increase in power.
Save yourself some money. For details
contact KCVR, Lodi, Callfornia.

and turntables. No antenna or tower
needed.

Box 768, BROADCASTING.

Local station in South Texas, Lower
California, Florida or like location, by
qualified partles ready to take over.
Box 878, BROADCASTING.

Miscellaneous
RADIO BROADCAST STATIONS
BUYERS! SELLERS!
List With Us
Prompt Confidential Service

NATIONAL RADIO STATION BROKERS
5051 Sunset Blvd., Nermandy 7848
Los Angeles 27, California

LATE CLASSIFIED
o Help Wanted

Wanted—Salesman for active local mar-
ket, Pennsylvania. Honesty, personality
and ability to think more Important
than long experience. Reply Box 896,
BROADCASTING.

Techn-ical-

Instructor to teach television receiver
installation and malntenance. Full de-
talls first letter. Address Box 897,
BROADCASTING.

Midwest Single
Station Market Opportunity

The most powerful station in its area and the only station in
a very attractive and progressive medium-size city.

This property is being operated profitably, gross and net are
increasing and the facility has an outstanding opportunity for
development that will definitely increase its value. Price $75,000.

BLACKBURN-HAMILTON COMPANY, INC.

RADIO STATION BROKERS
DALLAS

WASHINGTON, D. C.
James W. Blackburn
1011 New Hampshire

Avenue
NAtional 7405

Clarence E. Wilson and
Philip D. Jackson
Tower Petroleum Bldg.

Central 1177

SAN FRANCISCO
Ray V. Hamilton
235 Montgomery

Street
Exbrook 2-5672
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AGA’S  AFFILIATION

TH CBS IN EFFECT

WAGA Atlanta’s. affiliation with
[BROADCASTING, June 7] be-
came official Sept. 26. A Fort
In ustry station, WAGA operates
5 kw fulltime on 590 ke.
James E. Bailey is vice president in
charge of operations.

The former CBS affiliate in At-
lanta, WGST, owned by Georgia
Tegh, simultaneously switched to
Multual, which dropped WATL.
John Fulton is general manager
of [WGST, which operates with 5
kw|day and 1 kw night on 920 ke.
WATL, now operating as an in-
dependent, is owned by Atlanta
Brgadecasting Co., J. W. Wood-
Sr., presxdent

FBK Sacramenfo
Now 50-kw Outlet

Outphasing System of Modulation
Usad in New Transmitter

KFBK Sacramento, Calif., key sta-
tioj of the McClatchy Broadcast-
ing| Co. network, on Oct. 2 in-
cregsed its power to 50 kw. The
station first went on the air Febru-
ary| 2, 1922,

Tlo mark the power jump, KFBK
originated a coast to coast broad-
cast, which was carried by ABC.
Gov. Earl Warren of California,
cantlidate for Vice President, was
a speaker.

The KFBK transmitter employs

a basic type circuit developed origi-
nallly by Henry Chirex of France.
Mogt high powered French stations
use |it. It is called the outphasing
system of modulation. Engineers of
the | McClatchy Broadcasting Co.
call|it phasing to amplitude modu-
latign.
The advantages of this type of
circpit are that high power output,
excellent tonal quality, reliable op-
eraflion and low power consumption
are | obtained with a relatively
smalfl, compact plant.

The new KFBK transmitting

equipment embodies many features

not |[found in the original French
design. Negative feed-back, a dis-
tortion reducing circuit, thoriated
filament high power tubes and
many other American develop-
ments are incorporated to make
the KBFK transmitter one of the
most modern in the country.
country.

Hpads Research Clinic

ARTHUR F. DORMODY, direc-
tor [of media and marketing re-
search, Kelly-Nason Inec., will head
the [Research Clinic of the Adver-
tising and Selling Course, spon-
sorefl by the Advertising Club of
New York, the club announced
last | week. Among those who will
preside at the meetings are:

Howard A. Stone, vice president, Dan-
iel Sparch and Staff; Allen Sikes, service
mangger, Bureau of Advertising, ANPA;
V. H. Pelz, managing director, Traffic
Audit Bureau Inc.; Robert H. Salk,
president, Audience Surveys Inc.; Ar-
thur|J. McAnally, director of research,
Newsgweek Magazine, and George How-
ard (Allen, promotion manager, New
York| Herald Tribune.
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HURRICANE

More Public Service
Reports Received

AS FLORIDA continued the job of cleaning up last week after the
hurricane had spent itself in the Atlantic, additional reports were re-
ceived from stations in the area struck by the storm telling of stepped-
up public service activities and expanded news coverage under conditions

made difficult by broken power
lines and toppled transmitting
towers [BROADCASTING, Sept. 27].
WKAT Miami Beach, although
forced to rely on emergency power
for 20 hours, maintained a con-
tinuous vigil for 52 hours during
the hurricane, according to A.
Frank Katzentine, president of
WKAT Inc. The station broadcast
regular weather bureau advisory
reports, fed a local storm commen-
tary to MBS and provided local
telephone communication to resi-
dents without power,

In Coral Gables radio and news-
paper cooperated in news cover-
age and public service announce-
ments. When a warning came of
the storm’s approach WBAY set
up a microphone in the Riveria
Times office for direct broadcasts
of latest information from Times
news staff and from UP wires.
The WBAY special events depart-
ment, using a taxicab specially
equipped with two-way FM radio,
cruised within a 25-mile radius of
Miami, interviewing disaster work-
ers and describing conditions at
the height of the storm. The
broadcasts were carried direct.
While operating on auxiliary
power both at studio and trans-
mitter WBAY prepared and beam-
ed to WMID Atlantic City three
15-minute hurricane broadcasts.

Jerry Fairbanks

Television Zoomar Corp.

TELEVISION Zoomar Corp. has
been formed in New York for
manufacture and sale of Zoomar
television and motion picture
camera lenses. Officers are: presi-
dent, Jerry Fairbanks; secretary,
Jack Pegler; treasurer, Dr. Frank
G. Back,

The recently-developed Zoomar
lens permits telecasting or photo-
graphing of scenes at any focal
range without moving camera or
changing lens, while retaining
complete continuity.

£ *® *

JACK PEGLER (I},

general manager of
Jerry Faitbanks Productions, Hollywood,

and Dr. F. G. Back, inventor of the

Zoomar lens, discuss installation of one

of the lenses on a camera of WBAP-TV

Fort Worth. Lens will get its first work-

out at the during tel ti of

U. of Texas-Oklahoma U. foothall game
Oct. 9.

Heads

WMMB Melbourne and WFTL
Ft. Lauderdale also cooperated
with WBAY in its coverage.

Information received from
WIRA Ft. Pierce was embodied in
one of the weather advisories
broadcast from the weather bu-
reau in Miami, the station reports.
The bureau’s advisory Nc. 20 cor-
rected a previous advisory after
WIRA had provided more up-to-
date information on the location
of the storm, which had made an
abrupt and unanticipated right
turn over Lake Okeechobee, ac-
cording to WIRA officials. Station
was on the air 6412 consecutive
hours while the storm raged over
Florida, alternating between its
main studio at Ft. Pierce and re-
mote studio at Vero Beach. The
local Red Cross disaster commit-
tee used WIRA’s facilities in or-
ganizing its relief activities.

Key West, first Florida com-
munity to be struck by the hurri-
cane, was well prepared for the
shock, thanks partly to the assist-
ance of WKWF. Weather data
furnished by the Naval radar
crew at Boca Chica Airfield and
by the U. S. Weather Bureau was
relayed to WKWF listeners at 15-
minute and sometimes more fre-
quent intervals, according to John
M. Spottswood, station’s president
and general manager. Station was
able to stay on the air night and
day during the storm except for a
20-minute interval on the evening
of Sept. 21 when its 152-ft. self-
supporting steel tower, built to
withstand 165-mile winds, fell. An
hour before the tower snapped off,
city power line to the station was
broken and a gasoline auxiliary
power unit was pressed into serv-
ice. General Manager Spottswood
reported that while the storm
mounted in intensity he made sev-
eral broadcasts by telephone over
WMIE, new Miami station.

lowa Stations Organize

AP Broadcasters Group

FORMATION of Iowa AP Broad-
casters from representatives of
the state’s radio stations who re-
ceive Associated Press news re-
ports was announced last Monday.

Paul Loyet, vice president and
resident manager of WHO Des
Moines, was named head of the
new organization’s executive com-
mittee. Other members elected
were Ben Sanders, president and
general manager, KICD Spencer;
Jim Bormann, WMT Cedar Rap-
ids, and Rolph Childs, KMA Shen-

andoah. Mr. Bormann and Mr.
Childs are news editors.
Fifteen stations were repre-

sented at the organizational meet-
ing.

BROADCASTING o

Early Bird

ALTHOUGH Christmas is
almost three months away,
WING Dayton, Ohio, is pro-
moting Christmas business
with a telegram sent to over
200 sponsors and Dpotential
sponsors. The wire, signed by
Adna Karns, station man-
ager, reminds sponsors that
now is the time to sign for
best availabilities. Regular
Western Union Christmas
blanks set the scene for the
greeting and the station re-
ports a large number of con-
tracts have already been
signed.

NBC, CBS Ready

Video for Elections

UNITING news-covering facilities
to televise highlights and results
of the Nov. 2 national election,
Life Magazine and NBC-TV will
continue the collaboration that
started with coverage of the polit-
ical conventions, it was announc-
ed by Andrew Heiskell, publisher
of Life, and William F. Brooks,
NBC’s vice-president in charge of
news and international relations.

The NBC news and television
staffs and Life journalists will
highlight activities with inter-
views, pickups from major party
headquarters in New York and
Washington, periodic resumes and
interesting sidelights.

Chief commentators on the tele-
casts will be Ben Grauer and John
Cameron Swayze. Program will be
on NBC’s East Coast Television
Network.

* * *
NASH Motors will sponsor the
election coverage on CBS-TV as
well as on the AM network, Colum-
bia announced last week.

Video coverage is to start at
8 p.m. election night, Nov. 2, and
continue until the outcome is as-
sured. The show will be on WCBS-
TV New York, WCAU-TV Phila-
delphia, WMAR-TV Baltimore, and
WNAC-TV Boston. Overall tele-
vision coverage of the elections
will be coordinated by Edmund A.
Chester, director of news, special
events and sports for CBS-TV.
Geyer, Newell and Ganger, New
York, is the Nash agency.

Canadian Meeting

BROADCAST advertising will be
featured in two talks during the
forthcoming annual meeting of
the Assn. of Canadian Adver-
tisers, Royal York Hotel, Toronto,
Oct. 27-29. Al MacKenzie, All-
Canada Radio Facilities Ltd.,
Calgary, speaking for the Cana-
dian Assn. of Broadcasters, will
talk on “How to Use Radio Effec-
tively,” and an official of the Bu-
reau of Broadcast Measurement,
Toronto, will discuss “New Uses
of BBM Reports.” Both talks will
be given on afternoon of opening
day.

Telecasting



TOA Seeks to Ban
TV’s Use of Film

RECOMMENDATIONS that the
movie industry refuse to release
full-length motion pictures for use
on television and that theatre op-
erators study establishment of a
distribution system which would
make special TV events available
to theatres exclusively have been
made to Theatre Owners of Amer-
ica. They were voiced at the
group’s closing convention session
. Sept. 25 in Chicago’s Drake Hotel
by the television committee, headed
by Arthur H. Lockwood of Boston.

Mr. Lockwood and his associates
also suggested that theatre opera-
tors acquire television interests be-
cause “TV may be used extensively
45 a medium of advertising motion
pictures in theatres” and because
*‘a system may possibly be evolved
whereby movies can be shown over
ielephone, or other lines, for a fee,”
with the film program being sup-
plied by the local station. The com-
mittee also recommended that mov-
ie producers experiment with use
of video trailers as part of their
national publicity campaign be-
fore picture releases, and that they
work with the National Screen
Service in studying the possibility
of making trailers “especially pro-
duced for television, these trailers
to be rented by theatres which
would then purchase time to show
them on video.”

Associates of Mr. Lockwood sug-
gested that TOA request presidents
of production and releasing firms
to state their position on the pro-
posed ban of full-length films for
video use. Recommendations were
made after conventioneers heard
talks on television by Marcus Cohn,
Washington attorney, and Wayne
Coy, chairman of the FCC,

Chicago TV Sets
TELEVISION sets in the Chicago
area as of Sept. 24 numbered
33,815, an increase of 786 since
the previous week, it was reported
by Chicago’s Electric Assn. last
week. Of these, 82% were installed
in homes, 14% in public places and
4% in dealers’ showrooms.

Oscillator Warning

FCC has issued a warning
that the use of a phonograph
oscillator to cause interfer-
ence to a “disagreeable neigh-
bor” who operates his radio
set too loudly may result in
a maximum fine of $10,000
or up to two years’ imprison-
ment. Operation of phono-
graph oscillators comes under
FCC rules and may be done
only by licensed operators,
the Commission explained
in a letter to the New York
Daily News, which had car-
ried an article suggesting
that an oscillator might be
used to persuade a neighbor
to operate his set normally. -

RC Cola Buys Georgia

Games on State Network

ALL football games of the U. of
Georgia this year will be carried,
for the 11th consecutive year under
the same sponsor, Royal Crown
Cola (soft drink), by the Georgia
Sports Network, it was announced
last week.

WRBL and WRBL-FM, CBS-
cperated Columbus outlets, will
originate the broadcasts. Twenty-
two stations will carry the games.
Play-by-play accounts will be given
by George Theeringer, assisted by
Hugh Batey and Joseph A. Gamble,
chief engineer. Some of the sta-
tions will rebroadcast the program
received from WRBL-FM, Jim
Woodruff Jr., executive manager
of the originating stations, an-
neunced.

GE Signs 52-Week Video
Deal for ABC ‘Stop Me’
GENERAL ELECTRIC Co., Syra-
cuse, has signed a b52-week con-
tract with ABC-TV to sponsor
Stop Me If You've Heard This
One.

The GE contract is the first of
its length to be received by ABC
for its video facilities, the net-
work said. Maxon Inc., New York,
is the GE agency.

market.
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ANNING OSTROFF, former produc-

er for NBC “Eddie Cantor Show,”

rejolns show in same capacity, re-
placing VIC KNIGHT, resigned.
JOHN PIVAL, WXYZ Detroit produc-
tion director for past three years, has
been appointed manacer of television
programming for WXYZ-TV, ABC's
third midwest video outlet which makes
its debut Oct. 9. Mr. Pival, who worked
concurrently in AM and TV at station,
studied television two years with PAUL
MOWREY, network national video chief.
HELEN WALD, writer for ABC “Sur-
prise Package', has joined writing staff
of ABC “Kay Kyser Kollege.”
MARION HUTTON, singer, has joined
cast of CBS ''Jack Carson Show" start-
ing October 8.
HAL FINBERG replaces BILL ROUS-
SEAU, resigned. as producer of ABC
“Adventures of Johnny Fletcher.”
EDWARD SOBOL, producer-director of
NBC’s New York video staff, s transfer-
ring to Hollywood as television produc-
tlon manager of KNBH, NBC-TV
station there. Carroll O'Meara, an NBC
television director, is also moving from
New York to Hollywood.
H. A. (Terry) HAYWARD, former ra-
dio producer for Wade Adv., Los An-
geles, and Young & Rubicam Inc., Hol-
lywood, has joined production staff of
KTSL Los Angeles.
GLENN WHEATON has joined writing
staff of CBS “Lum 'n' Abner” show.
GERALD MOHR is playing lead in nsw
CBS program "Adventures of Phillp
Marlowe."”
BILL DUANE, chief announcer at
WBBM Chicago, is to teach advanced
Northwestern U. classes in radio acting
and announcing .
ELLIOTT ROBERTSON, production
manager at WFAA Dallas, Texas, has
resigned in order to complete novel
which he is writing for Farrar, Strauss.
Mr. Robertson left Sept. 16 for Europe
where he will gather material for his
book. He expects to remain there for
at least 6 months.

BILL WARREN. formerly with WPAR
Parkersburg, W. Va, has jolned staff
of WZIP Covington, Ky., as staff an-
nouncer.

EDWARD CARROLL, manager of Tele-
transcription department of DuMont
network, discussed this method of
kinescopic recording Sept. 30 at monthly
dinner meeting of National Television
Film Counci]l, 6:30 p.m. at Sardi’'s in
New York. Election of officers and dis-
cusion of proposed standard exhibition
contract were also on agenda.

JACK HENTON has joined KFGO Fargo,
N. D., as conductor of evening recorded
dancing party .

AUBREY ISON, former program di-
rector with KVVC Ventura, Calif,, has
been appointed to same post at KAGH
Pasadena. Calif .

KEN MAYER, WCOP Boston, staff an-
nouncer, has been promoted to a spe-
clal events post at that station, He
will handle all afternoon special events
and the 11:00 p.m. “Calso News Report.”

BEN MORRIS has joined announcing
staf of WKY Oklahoma City, OKla.
JIM BYRNES, WKY announcer, has
resigned to enter U. of Oklahoma.
HOWARD De MERE, formerly of WNAD
Norman, OkKla., replaces Mr. Byrnes.
HARRY HARBER, also of station's an-
nouncing staff, has taken an indefinite
leave of absence to enter Mayo Clinic
in Rochester, Minn.

JERRY WALKER, author and narrator
of the award-winning religious serles
“Victorious Living,” has joined WBBM
Chicago as writer-producer. For three
years he worked as educational director
of WLS Chicago, after which he did
freelance writing, directing and acting.
CARLTON MORRISON, former head of
WSB Atlanta, Ga., tape recorder sec-
tion, has been transferred to WSB news
staff. He now has threes newscasts daily.
FAY CLARK has joined WBIS Bristol,
Conn., as director of public affairs,
and is to have her own daily half hour

IV ETTR

radio show. Miss Clark was with WBRY
Waterbury, Conn., “Our Neighborhood”
broadcast for 10 years, before .taking
her new job. She is chairman, Woman
Broadcasters Advisory Committee of
the UN, Radio Division.
JACK PITMAN, former conductor of
a record show at WEAW Evanston, Il
has joined WBAR, new Chicago FM sta-
tion, as announcer and continuity
writer.
JULIE BENELL, formerly the 'Sally
Andrews’ beauty consultant of Walter
Winchell's program, has been appointed
director of women's
activities at WFAA
Dallas, Texas. She
will conduct her
own Monday-Friday
program covering
women's activities.
NELSON KING
WCKY Cincinnati,
Ohio, disc jockey,
is the father of
a girl, Jeanette
Lynne.
JACK BAKER has
joined program de-
MisspBenell partment of KCMO
Kansas City. Mo. He will be heard on
half-hour morning show "Start the
Day Right,” and also on his own 15
minute "Jack Baker Show.”
BILL McKAY, formerly with WCOM,
Parkersburg, W. Va.,, and assistant in
radio department of Ohlo U. in Athens,
has jolned WPDX Clarksburg, W. Va,,
as musical director. He also emcees half
hour jazz show called “Let's Face It"
on WPDX-FM.
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Feature of Week
(Continued from page 10)

orle sound man, one producer, four
arjnouncers, one studio announcer,
two walkie-talkie operators, one
vigeo technician and one studio
pijojectionist.

[ When KDYL-W6XIS decided to
undertake the coverage, the first
step was to choose the area of play
to| be covered, since it was impos-
sible to drive the mobile unit at
random over the golf course. De-
cigsion went to the 18th fairway,
frpm tee to green as the one that
would give not only the most dra-
mftic picture, but also the most
comprehensive tournament cover-
age.

As each player appeared on the
18th tee, he could be immediately
identified to the TV audience,
alpng with his current score and
his relative place in the standings.
As the TV cameras followed him
dgwn the 425.yard fairway, the
aydience could keep an exact tab
onl his individual score.

To accomplish the 425-yard tee-
torgreen coverage, the station
mpunted one four-turreted image-
orthicon camera on a scaffold 250
feet down the fairway, using the
telescopic lens to pick up the
dyives off the tee. This left, for the
ayerage drive, an excellent me-
dipm range picture of the player
mpking his spoon shot.

The second camera was mounted
oy top of the television truck

YOU CAN DOMINATE
WEST
a// MI(HIGAN

[This is the most rapidly growing FM
market in the country because, as you
know, in this area only FM gives a
sirong, clear, interforence-free signal
hat every adverliser wants, With our
Elgl\ popviarity ABC and local pro-
roms, It covers the enfire area of
lour important market. Let vs give you
full details . . . focts and figures.
Toke advantage of present fow con-
froct rates. Contact vs now.

Now 3,000 watts. C. P, 57,000,
ABC Network

WLAV c.v
LWLAV-FM

ELER BUILDING, GRAND RAPIDS, MICH.

Fad

P3ge 86 @ October 4, 1948

Praise From Herman

COMMENDATION for the
manner in which WCON,
Atlanta Constitution station,
covered the Georgia election,
appeared in The Statesman,
weekly paper of winning
candidate, Herman Tal-
madge. “In many instances,”
said the editorial, “WCON
was on the air with impor-
tant news about the election
as much as an hour before
its competitors.” The paper
praised Lockwood Doty,
WCON news editor, along
with Ralph McGill, Constitu-
tion editor. “We think that
the job done by WCON was
by far the best radio cover-
age ever given an election in
Georgia,” the editorial con-
cluded.

parked approximately 150 feet
from the green. With this arrange-
ment the director had his choice
of drives off the 18th tee, the ap-
proach shots and players holing
out on the 18th green, as well as
interviews with the finishing play-
ers, scores being posted, and color
shots of the crowd and club house.

The two walkie-talkie operators
and an announcer with a roving
mike were able to cover the entire
fairway, relaying information to
other announcers or broadcasting
direct. AH announcers and crew
members were briefed thoroughly
on the game and the players be-
fore the tournament was telecast.

Coverage opened each afternoon
with a sponsor’s slide from the
studio, then a switch to the golf
course. Commercials were handled
on film, with a transfer to the
studio twice during each after-
noon.

Television dealers reported the
sale of TV sets mounted greatly
on the strength of the KDYL-
W6XIS coverage of the event.

On All Accounts
(Continued from page 10)
for the agency. The latter account
uses spot announcements for both
its tissues and dinner napkins.
Eversharp sponsors Take It or
Leave It on CBS and a part
of Stop the Music on ABC. Phil
also acts in advisory capacity
to the Emerson Radio account
which is sponsoring Ed Sullivan

on CBS-TV.

The Hinerfelds were married in
1981. They have three children,
Joey, 15, June 7, and Stewart, five
months old, and live in their own
home in Rockville Centre, L. I.

Phil lists his hobbies as fishing,
golf, target shooting, tennis and
boxing. And he confesses that, for
old time’s sake, he sometimes likes
to sit down with a good four-in-
hand and ponder dreamily the re-
wards that can come to a good
haberdasher.

FCC Actions

(Continued from page 78)

WCRO-FM Johnstown, Pa.—Granted
request to cancel CP new FM station.

Following were granted mod. CPs
for extension of completion dates as
shown: WFHR-FM Wisconsin Rapids,
Wis., to 10-15-48; WMBR-FM Jackson-
ville, Fla., to 3-25-49; WSLB-FM Ogdens-
burg, N. Y., to 10-19-48;, WOAI-FM San
Antonlo, Tex., to 4-7-49; WTOA Tren-
ton, N. J, to 11-10- 48 KWFT-FM
Wichita Falls Tex., to 10- 15-48 WNEX-
FM Macon, GB to 11- 18-48; WEAN-FM
Providence, R. I.. to 1-1-49; KNBC-FM
San Bruno Mntn, Calif., to 2-12-49;
WRNL-FM Richmond, Va. to 11-15-48;
WACE-FM  Springfield, Mass.
15-49; WNAO-FM Raleigh, N. C, to
10-28-48; WLEE-FM Richmond, Va.,
3-16-49; WFMU Crawfordsville, Ind., to
12-30-48; KOIN-FM Portland, Ore., to
3-16-49; KRMD-FM Shreveport, La., to
11-1-48.

g

*On cond. that construction be com-
pleted or Interlm operation provided
by that date.

WCFL-FM Chicago — Granted mod.
CP for extension of completion date
to 11-19-48 (*).

WCLA Baton Rouge, La.—Granted 1i-
cense new station 1220 ke 250 w D,

WOKZ WOKZ-FM Alton, Ill.—Granted
voluntary assignment of license from
R. C. Goshorn and R. L. Rose, co-
gartx{grshlp ct‘i/blns Illinois-Alton Bestg.

WK nc.

WFOR Hattiesburg, Miss. — Granted
license Install new vertical ant. with
FM ant. on top. make changes in
ground system and change trans. lo-
cation,

WSAU Wassau, Wis.—Granted license
install new vertical ant. with FM ant,
on top and change trans. location.

WWNH Rochester, N. H.—Granted 1i-
cense new station 930 kc 1 kw D.

WCOH Newnan, Ga.—S8ame—1400 kc
250 w unl,

KGVL Greenville, Tex.—Granted CP
make changes in trans.

WDWS Champaign, Ill.—Granted CP
reinstate CP 1400 kc 250 w unl.

KCFH Cuere, Tex.-- Granted mod.
CP to change trans.
cations,

WLNA Peekskill, N, Y.—Granted mod.
CP for approval of ant. and trans.
location, and to specity studlo lo-
cation,

KTRN Wichita Falls, Tex.—Granted
mod. CP change type trans. and change
studio location.

Following were granted mod. CPs for
extension of completion dates as shown:
WSB-TV Atlanta, Ga., to 12-8-48; WLOU
Louisville, Ky., to 11-24-48; WMBD

and studio lo-

Peoria, Ill, to 12-28-48; KWAL Wallace,
Ia., to 11-1-48.
National Bestg. Co., Washington,

D. C.—Granted license for new exp.
TV station W3XZS.

WCSC-FM Charleston, 8. C.—Granted
license new FM station.

WSSB Durham, N. C.—Granted Ii-
cense new station 1490 ke 250 w unl.

Columbia Bcestg System, New York—
Granted mod. license W2XCS to change
frequency to 560-580 m

KICM Mason City, Iowa—Grnnted CP
make changes in vertical ant.

KEFM Midcontinent Bestg. Co., Sioux
Falls, S. D.—Granted request to cancel
CP_new FM station.

WMRE Commander Industries, Oak
Park, Ill.—Granted request to cancel
CP new FM station.

WDLB-FM Marshfield, Wis.—Granted
mod. CP ‘change type trans.
Following were granted mod. CPs
for extension of completion dates as
shown: WKVN Area Arecibo, P. R,
to 12-15.48; W2XBH Nutley, N. J., to
12.26-48; WDAF-TV Kansas City to 3.
30- 49 WOW-TV Omaha, Neb., to 3.30-
49; REL-FM Goose Creek, Tex. to
321-49 (*); KWG@s, Tulsa, Okla., to 2-
8-49; WTICFM Avon, Conn., to 1-15-
49; 'KAKC.-FM Tulsa, OKkla., to 3-149;
KLUF-FM Galveston, Tex., to 2-28-
3 WHB-FM Kansas City,
KWEK-FM 8t. Louls, to 4-9-49;
GBS-FM Miami, Fla.,, to 4-12-49;
WSIX-FM Nashvllle to 1-4-49; WNIQ
Unlontown, Pa., to 11-30-48; WCOV-FM
Montgomery, Ala., to 3-19-49; WFBR.
FM Baltimore, to 11-30-48; KCRA-FM
Sacramento, Calif., to 12-28-48;, WHYN.
FM Holyoke, Mass, to 1-1-49; WHK-FM
Cleveland, to 1-11-49; KSD-FM 8t.
Louis, to 12.16-48; KCLI Los Angeles,
to 12-15-48; WTAX-FM Springfield,
I1l., to 11-30-48; WQQW-FM Washington,
D. C., to 12-31.48.

September 28 Applications . . .

ACCEPTED FOR FILING
License for CP
KXGN Glendive, Mont.—License to
cover CP new Standard station.
WEKR Fayetteville, Tenn.—Same.
WGEZ Beloit, Wis.—Same.
WTWT Stevens Point, Wis.—Same.
AM—1340 kc
James Madison Bcestg. Corp., Orange,
Va.—CP new standard station 1340 kc

‘250 w unl. AMENDED re stockholders.

Modification of CP
WKJB Mayaguez, P. R.—Mod. CP
for change frequency, increase power,
etc, for extension of completion date.
License Renewal
WFIL-FM Philadelphia — License re-
newal of FM station.
WBGO Newark, N. J.—License re-
newal educational station.
License for CP
KFAM-FM St. Cloud, Minn.—License
to cover CP new FM statlon.
Modification of CP
KONG Alameda, Calif.—Mod. CP new
FM station for extension of completior

date,
WCOL-FM Columbus, Ohio—Same.
KUGN-FM_Eugene, Ore.—Same.

KEX-FM Portland, Ore.—Same.
WDOD-FM Chattanooga, Tenn. —

ame.
KLTI-FM Longview, Tenn—Same
WPOE Elizabeth, N. J.—Sam
KBMT San Bernardino, Calll’ —Same
KQW-FM San Francisco—Same.
KCKN-FM Kansas City, Kan.—Same.
KVOL-FM Lafayette, La.—Same.
WTAG-FM Worcester, Mass.—Bame.
WNBQ Chicago—Mod. CP new com-
mercial TV station for extension of
completion date.
KLEE-TV Houston, Tex.—Same.

TENDERED FOR FILING
AM—970 kc

WMOG Brunswick, Ga.—CP change
frequency from 1490 to 970 kec, power
from 250 w to 1 kw, install DA-DN.

Transfer of Control

WVLK Versajlles, Ky.—Consent to
transfer of all outstanding stock of
licensee corp. to Scripps-Howard Radio
Inc. (contingent on application for
removal of WVLK from Versallles to
Cincinnati.

FARM STATION?

Yes! For almost a quarter-century our
entertainment and services have been
planned for farmers in Kansas and

adjoining states.

[B

TheVoice-~Kansas
/n TOPEKA
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AM—1400 kc
WBMD Baltimore—CP to change hours
from D to unl., frequency from 750 kc
to 1400 ke, power from 1 kw D to
250 w DN. {Contingent on WCBM va-
cating 1400 ke.)
Transfer of Stock
WLTC Gastonia, N. C.—Consent to
transter of stock owned by Phil P. Jack-
son and Allen H. Smith In licensee
firm to Mrs, Jessle Mal Petty Snyder,
James B. Petty and William C. Petty Jr..
Transfer of Site
WVLK Versailles, Ky. — CP change
studio and trans. location of WVLK
from Versallles to Cincinnatl and
change type trans. (Contingent on
simultaneously filed transfer of con-
trol to Scripps-Howard Radio Inc.)
AM—540 ke
WTIP Charleston, W. Va.—CP change
frequency from 1240 to 540 ke, power
from 250 w to 1 kw unl.
Assignment of License

KGFN Grass Valley, Calif.—Consent
éo assignment of license to '49er Bestg.
0.

Assignment of CP
WSFL Springfield, Mass.—Consent to
assignment of CP for FM station to
Springfield Bestg. Co.
WJTV Syracuse, N. Y.—Consent
assignment 0of CP for TV station to
Meredith Syracuse Television Corp.

September 29 Decisions . . .

BY COMMISSION EN BANC

FM Authorizations

Granted CPs for one new Class A
and two new Class B FM stations; also
issued CPs to cover previously auth-
orized cond. grants for one Class A
snd five Class B outlets. S8ee story this
issue.

Modification of CP

WLAD-FM Danbury, Conn.—Granted
mod. CP to make changes in ant.

WNHC-FM New Haven, Conn.—Grant-
ed mod. CP to change ant. height from
490 ft. to 500 ft.

WDEL-FM Wilmington, Del.—Granted
mod. CP to change power from 153
kw to 20 kw; ant. from 555 ft. to
460 1t.

WWLH New Orleans—Granted mod.
CP to change power from 190 kw to 12
kw; ant. from 500 ft. to 380 ft.

WBMS-FM Boston—Granted mod. CP
to change ant. height from 500 ft. to
360 ft.; to specify trans. and studio lo-
cations, change trans. and make
changes in ant.

FM—97.1 me

WWJ-FM Detroit—Granted CP to
specify postwar facllitles for prewar
station; Class B; Channel 246 (97.1 mc),
8.7 kw; €85 ft. .

Modification of CP

WYON Yonkers, N. Y.—Granted mod.
CP to change power from 300 w to 1 kw;
ant. helght from 290 ft. to 170 ft.

KYNJ-FM Fargo, N. D.—Granted mod.
CP to change power from 64 kw to 63
}&:V and ant. height from 340 ft. to 390
WKBN-FM Youngstown, Ohlo—Grant-
ed mod. CP to change ant. height from
525 ft. to 510 ft.; to specify studio and
trans. locations; change trans. and make
changes in ant.

WELD Columbus, Ohio—Granted mod.
CP to change power from 60 kw to 30
kw; ant. helght from 320 ft. to 430 ft.

WERE-FM Cleveland—Granted mod.
CP to change ant. helght from 605 ft.
to 610 ft.; cond.

The Most Powerful Advertising
Influence in the Southwest

THRILL SERIALS BORE

YOUTH, SURVEY SHOWS

BLOOD-AND-THUNDER serials
and superhuman deeds of daring
—the lion’s portion of radio pro-
gramming for youngsters — only
bore American youths between the
ages of 10 and 16, according to
a nationwide survey just completed
by the Boys’ Athletic League of
New York.

Asked to select their favorite ra-
dio personality, the majority of
the 20,000 youths polled by the
league picked the amiable Jack
Benny, who is hardly a match for
Superman, with or without his
deadly fiddle, and whose act is
usually considered adult fare. Bing
Crosby was a close second to Mr.
Benny and Al Jolson third. Boys
preferred Red Skelton and girls
chose Bob Hope for fourth place.

Among radio programs preferred
by the youngsters, Blondie led,
with Jack Benny’s show close be-
hind. Sam Spade, Detective, and
Baby Snooks ran third and fourth.

The Lone Ranger, Dick Tracy,
Superman, Boston Blackie, Fat
Man, and other so-called thrillers,
drew a smattering of votes, no more
than The Answer Man, Lux Ra-
dio Theatre and My Friend Irma.

ATS MEETING
THE AMERICAN Television So-

ciety will hold its first luncheon.

meeting of the 1948-49 season
Oct. 5, at the Hotel Astor, New
York. Subject will be “Program
Plans of New York Television Sta-
tions for the New Season,” and
heads of New York video stations
will outline plans.

l

UPON completion of his 25th year in

organized baseball, Larry Gilbert (r},

Nashville Volunteers’ manager, receives

one of Nashville’s first television sets

from WSM through its general manager,

Harry Stone. WSM-TV plans to be on the
air within the year.

Gen. Sarnoff Addresses

Jewish Group’s Meeting

BRIG. GEN. DAVID SARNOFF,
RCA president and board chair-
man, addressed a convocation of
the Jewish Theological Seminary of
America in New York Sept. 27
on the occasion of the conferring
on General Dwight D. Eisenhower
of the honorary degree, Doctor of
Humane Letters.

Stressing the need for inspired
leadership in a civilization fast
reaching a climax in the “race
between education and catastro-
phe,” Gen. Sarnoff hailed Gen.
Eisenhower’s record of “states-
manship, tolerance and humane-
ness.”

Gen. Sarnoff outlined four free-
doms (from hate, prejudice, super-
stition and ignorance) as the keys
to the world’s problems of man’s
relationship with man.

WIMA-FM Lima, Ohlo—Granted mod.
CP to change power from 50 kw to

15 kw.

WFIL-FM Philadelphia—Granted mod.
CP to change power from 9 kw to 10
kw; ant. height from 670 ft. to 650 ft.

WEAN-FM Providence, R. .—Granted
mod. CP to change power from 16.5 kw
;0 20 kw, and ant. from 545 ft. to 500

t.

WJIPA-FM Washington, Pa.—Granted
mod. CP to change power from 5.8 kw
to 6 kw; and ant. from 390 ft. to 360 ft.

CPs Reinstated

WKNY-FM Kingston, N, Y.—Granted
CP to replace expired CP which auth-
orized Cilass B FM station, completion
of construction to specity Dec. 29.

WMFD-FM Wilmington, N. C.—Grant-
ed application to replace expired CP

for Class B station, with completion
of construction to specity Dec. 1.

KMUS-FM Muskogee, OKkla.—Granted
application to replace expired CP for
Class B station with completion date
specified as Nov. 1.

WGAU-FM Athens, Ga.—Same except
cgmpletlon date to be specified as Oct.
15.

WLAG-FM La Grange, Ga.—Same ex-
cept completion date to be specified
as Oct. 20.

WTUX-FM Wilmington, Del.—Same
except completion date to be specified
as Feb. 1. 1949,

Application Dismissed
Rocky Mountain Bestg. Co. Pueblo,
Col.—Adopted order vacating cond.
grant for Class B station authorized
April 17, 1947, and dismissed sald ap-
plication for failure of prosecution.

License Renewal

WIBX-FM Utica, N. Y.—Granted re-
newal of lcense for period ending
March 1, 1950.

KAGH-FM Pasadena, Calif.—Granted
renewal of license for period ending
June 1, 1950.

WJIPG-FM Green Bay, Wis.—Granted
renewal of license for period ecnding
Dec. 1.

WSHS Floral Park, N. Y.—Granted re-
newal of noncommercial educational
FM station for period ending Sept. 1,
1951.

FM APPLICATIONS

Anderson, Ind.—Civic Broadcasting
Corp.,, Channel 292 (106.3 mc), ERP
0.32 kw, antenna height above average
terrain 219.4 ft. Estimated cost $6,985.
Applicant 1s licensee of AM station
WCBC Anderson. Filed Sept. 24.

AM APPLICATIONS

Hornell, N. Y.—The W. H. Greenhow
Co., 1250 ke, 1 kw, daytime. Estimated
cost $14,459. Applicant is licensee FM
station WWHG Hornell. Filed Sept. 24.

(Continued on page 89)
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WMIX, WMIX-FM NEW
STUDIOS OPEN OCT. 5

~~NEW '$120;000 studios' of WMIX

and WMIX-FM Mt. Vernon, Ill,
will be dedicated Oct. 5, with a
special studio program and a three
and a half hour stage show broad-
cast from the Granada Theatre.
WMIX is on 940 ke, with 1 kw day-
time; WMIX-FM is on 94.1 mec, with
15.7 kw.

As part of the operating plan,
WMIX-FM will block program mu-
sical and dramatic shows on FM
only between 7 and 9 p.m. It is
estimated that there are over 50,
000 FM sets in the area.

A reception will be held at 5
p.m. Oct. 5, in the new studios, with
sponsors and agency representa-
tives invited, according to John R.
Mitchell, president of the Mt.
Vernon Radio & Television Co.,
owner of WMIX and WMIX-FM.

TV Pool Coordinator
ROBERT JAMIESON, operations
manager, WABD New York, will
again act as coordinator of the
TV pool pickup of the World Se-
ries starting Oct. 6. Mr. Jamieson
served in the same capacity last
year when eight stations in an East
Coast network comprised the pool.
This year 19 stations in eight cities
will take the feeds for the eastern
network, with possibly a midwest
chain of nine stations in seven
cities joining.
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OULD, BROWN & SUMNEY Inc,

marketing consultants, 20 West

Jackson Blvd., Chicago, moved QOct.
1 to new offices at 321 Plymouth Court,
Chilcago.
DAVID H. GAINES, formerly with CBS
in New York, has jolned staff of Twin
City Television Lab. in Minneapolis.
JOSHUA SIEGER, engineering chief of
Greht Britain's wartime radar program,
has|been named di-
rector of research
and development
for Freed Radio
Corp.
CHARLES K. KRO-
LEK, RUSSELL J.
WEBER and
CHARLES C. KAY-
HART have been
appointed as dis-
tricy representatives
for | The Magnovox
Co. Mr. Krolek is in

charge of western

district, west of

Rocky Mountains, Mr. Sieger
with headquarters in San Francisco;

Mr. | Weber is central division service
marlager with offices in Chicago, and
Mr. | Kayhart is eastern seaboard rep-
resentative with offices in New York.
TELEVISION course for general pub-
lic as well as for college students is
an AEmovatlon announced last week by
Har¢ld E. Stassen, president of Penn-
sylvinla U., and Leon Levy, president
and |general manager of WCAU stations,
Philadelphia. Course will include actual
teleyision work in WCAU-TV studios
supplemented by lectures and instruc-
tion| at university.

FRED D. WILSON, former vice presi-
den% in charge of operations for Radlo

Corp. of America, RCA Victor Division,
has [been appointed assistant to presi-
dent of Bendix Home Appliances Inec.,
South Bend, Ind., newly created posi-
tion; Mr. Wilson joined RCA Victor as
Minneapolis district manager in 1936.
JOSEPH G. HOWLAND has been ap-
pointed advertising and sales promo-
tion manager for Motorola Inc., Chi-
cago| succeeding VICTOR A. IRVINE,
who retired because of illness. Mr. How-
land, an advertising executive for 20
years, wWas associated previously with
Pressed Steel Car Co., W. W. Garrison
Agenicy and Stewart-Warner Corp., Chi-
cago, ROBERT J. FLANAGAN, former
assistant to Mr. Irvine, is now assistant
advertising and promotion manager.
DR. KARL R, SPANGENBERG, specialist
in vacuum tube research, has been
granted leave of absence from Depart-
ment of Electrical Englneering, Stan-
ford| U., Palo Alto, Calif., to become
head of Electronic Branch of the Office
of Naval Research.

ROBERT P. CAREY, public relations
counselor, and Lorita Maloney, Chicago
songstress, announced their marriage
Sept! 21. Mr. Carey is public relations
diredtor for Bozell & Jacobs, Chicago.

BRUNSWICK Division of Radlo & Tele-

vision Inc. last week announced that
distributors for Emerson Radlo &
Phonograph Corp. will henceforth

handle complete distribution of Bruns-
wick|s television recelver line. Bruns-
wick| franchises are to be extended to
new  dealers in each territory, but
Brunswick's "selective dealer distribu-
tion’] policy will be continued under

Emesson distributorship, it was said.
DOROTHY FELL, formerly of Welss &

Page| 88 o

October 4, 1948

e T

Bllied rts

e

Geller.and Schwimmer & Scott agencies,
Chicago, has been appointed secretary
of new firm, Radio Features Inc., also
Chicago, of which Walter Schwimmer
is president.

RALPH D, KIBBE, for more than 20
years in retall advertising, has been
appointed Western merchandising and
promotion manager for the Philco Cor-
poration, with headquarters in San
Francisco. His territory includes the 11
Western states, Alaska and Hawail.

MARKET RESEARCH AND ADV. Inc.,
has moved its New York office from
600 Madison Ave. to 580 Fifth Ave.
GORDON M. DAY PRODUCTIONS,
New York, producer of radio programs
and singing commercials, has moved to
108 E. 30th St., New York.

ABT PRODUCTIONS, New York, has
announced production of 13 open end
video shorts starring Robin Morgan,
six-year old actress who has her own
disc-jockey program on. WOR New
York and is two-year veteran member
of 'Juvenile Jury” on MBS. Shorts
will have running times of 1712 to
2715 minutes.

LEE WHOLESALE Co., Kansas City,
Mo., has been appointed exclusive dis-
tributor of Admiral radios, phono-
graphs and TV sets, along with other
products, for wsestern half of Missouri
and a portion of eastern Kax;sx‘as.

J. ROBERT MENDTE Ine, Philadel-
phia, has been engaged by Smith Davis
Corp., New York newspaper and radic
brokers, primarily to make market
studies.

ROBERT SCHULTZ, former continuity
director for KIXL Dallas, has be2n ap-
pointed to Radio-Television Department
of MCA as an agent.

TOM KIRBY, formerly with Phileco
Corp. at Atlanta, Ga., has been ap-
pointed manager for company in San
Franelisco. He will direct all Philco sales
activities in North Pacific Division.
DR. A. K. WRIGHT, chief radio engi-
neer of Tungsol Lamp Works Inc,,
Bloomfield, N. J. has been appointed
member of Joint Electron Tube Engi-
neering Council. Dr. Wright who has
been with Tungsol’s engineering staff
since 1937, was formierly chairman of the
Council’s receiving tubs commitiee, and
is senior member of Institute of Radio
Engineers.
Equipment

NEW SMALL, portable tone generator,
designed primarily for use in broad-
casting studios, s now In production,
according to RCA Engineering Prod-
ucts Dept. Called Type WA-26A, it com-
bines a high-quality audio oscillator
and sensitive meter, supplying a
suitable tone for use In equalizing re-
mote telephone lines. Overall weight
with batteries Is 9 pounds, 4 ocunces.
CONCORD RADIO, Chicago and Atlan-
ta, and RADIO WIRE TELEVISION,

New York, Boston and Newark, have
combined to form LAFAYETTE-CON-
CORD, radio parts distributing firm.

AIR KING PRODUCTS Co. Inc., Brook-
lyn, N. Y., announces production of
portable wire recorder. New machine
is complete unit and includes: amplifier
and speaker; has immediate playback;
records from microphone, radio, phon-
ograph or telephone; automatic shut
off at end of play or rewind of wire;
crystal mircrophone for hand, table or
stand with plug in mike cord; makes
permanent recordings oOr erases auto-
matically when recording over used
wire; has plug for cable to record from
radio or phonograph; safety lock pre-
vents accidental erasures and utilizes
4 tubes plus selenium rectifier.

ZENITH RADIO Corp., Chicago, has
announced price increase on certain
modzals because “of continued rise in
costs of components and cabinets, to-
gether with substantial wage increase,”
according to H. C. Bonfig, vice presi-
dent. Increases went into effect Sept.
27.

STARRETT TELEVISION Corp., New
York, has begun delivery of console re-
celver, the Adams, containing 12-inch
viewing tube, AM and FM units and
record changer. Chassis, housed in Hep-
plewhite cabinet, includes 30 tubes and
a rectifier. Unit is priced at $795 retail.

Crosley Corp. Schedules
175,000 TV Sets for '49

CROSLEY Corp. will produce more
than 175,000 television receivers
next year, with a dollar volume
of $57,000,000, according to Ray-
mond C. Cosgrove, executive vice-
president of Avco Mfg. Corp., of
which Crosley is a wholly-owned
subsidiary. Mr. Cosgrove spoke
Sept. 17 at a meeting of the New
York Security Analysts.

Crosley is expanding its manu-
facturing facilities this month to
turn out a total of 10,000 sets
monthly. “We are estimating that
approximately 1,500,000 television
receivers will be produced by the
industry in 1949, or approximately
double the 700,000 which will be
produced this year,” Mr. Cosgrove
said.

Peter MacArthur, Radio

Pioneer, Succumbs at 64
PETER MacARTHUR, 64, one-
time program director of WOC
Davenport, Iowa, and later pro-
gram director of WHO Des Moines,
died Sept. 26 in Palm Beach, Fla.,
where he had lived since retire-
ment in 1938.

Mr. MacArthur, born in Glas-
gow, Scotland, came to the United
States when he was 18, He was
in light opera, musical stock and
vaudeville in New York. He un-
derstudied Harry Lauder and
played with George M. Cohan. He
joined WOC Davenport in 1924 as
announcer and singer; became pro-
gram director of WHOQO Des Moines
when Central Broadcasting Co.
bought the station in 1932,

Mr, MacArthur is survived by
his wife, Lydia Hupfer MacAr-
thur.

BROADCASTING

State Dept. Makes
Operation  Shifts

THREE major changes in opera-
tions of the State Dept.’s “Voice
of America” were scheduled to
have been effected over a period
of a week, it was learned last
week.

State Dept. officials announced
that the first change took place
Sept. 26 as a result of domestic
time changes.

All programs formerly handled
by NBC and CBS were to have
been taken over last Thursday by
the government department. Offi-
cials indicated that about 72 per-
sons employed by the networks
and subsequently cleared by FBI
loyalty checks, would be added to
the State Dept. staff.

Revisions in the program sched-
ule were necessitated yesterday
(Oct. 3) to accomodate world time
changes. At this time the State
Dept. planned to increase its pro-
gramming, by BBC relay, from 9
to 10% hours and to effect slight
cuts in broadcasting to Latin
American countries. It was also
announced that some' minor lan-
guage broadcasts to the Far East
were being dropped until the De-
partment has passed through its
transition period.

Plans to reinstate this December
a practice abolished the preced-
ing December was announced. A
total of 380,000 printed program
schedules for December will be
mailed out at the end of October.
Mailing of programs is scheduled
to then proceed on a regular basis.

Azcarraga Featured
EMILIO AZCARRAGA, Mexican
“tycoon,” and controller of a chain
of 80 radio stations, is the subject
of a piece in This Week, Sept. 26
issue. The story, by Richard Eng-
lish, tells of how Senor Azcarraga
set up a chain of events that even-
tually gained him control of 70%
of the Mexican radio market, and
ownership of XEW, Mexico’s pow-
erful, 250-kw station, in addition
to other interests in Latin Amer-
ica.

Buy the FM Audience in

Kansas City direct—

Without paying AM Rates!

KOZY

Kansas City’s Pioneer FM
Station

10,000 Watts

Telecasting



FCC Actions
(Continued from page 87)

September 30 Decisions . . .

BY THE COMMISSION
TV Suspension

Anno''nced order suspending actions
on a'l TV anvlications for new stations
pending settlement of proceedines to
revice atandards nvA national alloca-
tions (see story page 22A).

Mnultiplex Facsimile

WEAW Evanston, IN.—Granted re-
quest to transmit multinlex facaimti'e
in accordance with Secs. 3.266 and 3.768
of the rules for period Sept. 24 to Oct.
2. (Action taken Sept. 24.)

Argument Set

Scheduled oral argument on Oct.
15 in matter of promulgation of rules
and regulations concerning origina-
tion point of programs by standard and
FM stations.

Scheduled oral argument upon any
excebtions that mav be filed by parties
in re app’ications of Northwestern Ohio
Bestg.  Corp.. Lima. Ohto. and Sky
‘Way Bestg. Corp., Columbus, for Oct.
15, at 2 p.m.

Extension Granted

WIKK Erle, Pa—Granted extension
of program test for period of 10 days.
(Action taken Sept. 23.)

Multiplex Facsimile

Granted authority for period of 90
days to stations WFIL-FM Philadelphia
and WAAT-FM Newark to transmit
multiplex facsimile in accordance with
?et;. 3.266 of rules. (Actlon taken Sept.
1.

BY COMMISSION EN BANC
License Renewal
Following stations wers granted Ii-
cense rernewal for period ending Aug.
1, 1951; KVAL Brownwood, Tex.;, WMGR
Balnbridee. Ga.; KICM Mason City.
Iowa; WLAT Conway. 8. C.: YCA
Prescott, Ariz.; WWNS Statesboro, Ga.
WFSS Coram, N. Y.~Upon petition
and supplements thereto. adopted order
waiving S8ec. 3.204(a) of rules, re-
moved from hearing docket and granted
in part -application of WFSS for mod.
CP to specify Class B FM station in-
stead of Class A operation on Channel
277 (103.3 mc), 1.8 kw power. ant.
535 ft.. sublect to ant. being oriented
with slot in direction of 40° east of
true north. (Comrs. Coy and Webster

not participating.)

AM—1400 kc
Bauer Bestg. Co. BSandpoint, Ida.—
Granted CP new station 1400 kc 250
w unl; estimated cost $13,330; engi-
neering cond.
AM-—1410 ke

Christian County Beste. Co., Taylore
ville, I11.—Upon petition for reconsidera-
ation and grant without hearing. ap-
pitcation was removed from docket
snd granted for new station 1410 kc

1 kxw D DA: encineering cond.; es-
timated cost $14.561.
AM~—1230 ke

Belen Bcestg. Corp.,, Belen, N. M.—
Granted CP new station 1230 ke 250
w unl.; engineering cond.; estimated
cost  $15,500.

AM—1400 ke

Sandhills Bestg. Corp., Alliance, Neb.
—Granted CP new station 1400 kc 250
w unl.; engineering cond.: estimated
cost $15,400.

AM—1280 k¢

Radio Hanover Inc.. Hanover, Pa.—
Granted CP new station 1280 kc 1 kw
D; engineering cond.; estimated cost

i AM—920 kc

Central Pa. Bestg. Co., Lewistown, Pa.
—Granted CP new station 920 ke 1

kw D; engineering cond.; estimated
cost $38,000.
AM—1440 kc
Brazos Bestg. Co.,, Bryan, Tex.—

Granted CP new station 1440 kc 500
w D; engineering cond.; estimated cost

$13,662.
AM—1490 kc

Culpeper Bestg. Corp., Culpeper, Va.
—Granted CP new station 1490 kc 250
w unl.; engineering cond.; estimated
cost $25,000.

Assignment of License

WTWA Thomson, Ga.—Granted as-
signment of CP and license from Walter
J. Brown tr/as Hickory HIill Bestg.
Co. to Hickory Hili Bestg. Co., corpora-
tion, for total consideration of $25.000.

WFUN Huntsvilie, Ala.—Granted con-

sent to assignment of license from
partnership composed of Lauren Mickle,
John Garrison and Joe 8. Foster Jr.
to corporation in which Garrison will
be 1/3 stockholder: remsining interest
will be he'd bv new Dnarty.

KVOW Littlefield, Tex.—Granted vol-
unterv arssienment of lcense from J.
C. Rothwell to partnership comuosed
of J. C. Rothwe'l and J. B. McShan
d/h as Southwestern Bestrs. for con-
sideration of $4.885 for 25% interest.

Acanisition of Cantrol

WRET WRET-FM Brocktan. Mass.—
Granted crnsent to acanisition of con-
trol of AM and FM stations growing
ont of derths of 8. H. and Florence L.
Rich. to C. L. Fuller of Enterprise
Pub. Co.

Hearing Designated

Glenn West. Port'and. Ind.—Desig-
nated for hearing annlicetion for new
station 1440 k¢ 250 w D and m~de WIRE
and WANTE nparties to procesrding.

Spartanhure Radin Ca.. S»artanbnre,
8. C.—Designated for hearing apniica.
tion for new station 1220 ke 1 kw D,

WAMS Wilmington — Designated for
hearing appiicertion for mod. license
to change hours from sharing WAWZ
to onerate simultaneonslv with WAWZ
D and continue to share time N.

AM—1480 ke

KGCX Bidnev, Mont.—~Granted CP in-
crease D power from 1 kw to 5 kw
and install new trans.

Modification of CP

WWRL Woodside. Long Island. N. Y,
E?ranted mod. CP to make changes in

WVNJ Newark. N. J.—Granted mod.
CP to make changes in DA. change
trens. location. chanee tvpe trans. and
specify studio location: cond.

Hearing Designn~ted

KGEM Baise. 1da.— Designated for
hearing application for mod. CP to
effect chanfe in DA-DN a»d for ap-
proval of ant. site; made WRVA Rich-
mond, Va. and KGDM Stockton, Callf.,
parties to proceeding.

Petition Granted

WIKK Erie. Pa—Granted petition for
walver of provisions of standards re-
quiring minimum field intensity of
25 mv/m over business and industrial
districts. and issued license covering
operation of WIKK.

September 30 Applications . . .

ACCEPTED FOR FILING
Program Authority
Burns Avenue Baptist Church, Detroit

—Extension of authority to transmit
programs to CKLW Windsor. Ontario,
Canada, for a period beginning 10.10-48.

License Renewal
KRLC Lewiston, Ida.—License re.
newal AM station.
WCLT Newark, Ohio—License renew-
al FM station.
KRJM Santa Maria, Calif.—Same.
. Booster—1400 ke
WBSC Bennettsville, S. C.—CP to in-
stall booster station near Cheraw, 8. C.,
tn he operated unl. svnchronously with
WBSC on 1400 kc, 250 w.

Transfer of Control

KGIL San Fernando, Calif.—Volun-
tary transfsr of contrnl of licensee
corporation from Helen Ruth Allen, ex-
ecutrix of estate of C. P. M. Allen,
deceased. to F. J. Smalley Jr.

WILM WILM-FM Wilmington—Volun-
tary transfer of control of Jlicensee
corporation from Alfred G, Hill. Francis
H. Brinkley. Mary Francts Holton (nee
Mary Francis Hill). Jula G. Hill. E.
A, O'Connor, Jack B. Thompson,
Chester Times to Hawkins Bestg. Co.
Ine.

WMIN WMIN-FM St. Paul—Involun-
tarv transfer of control of licensee
corporation from Edward Hoffman, de-
ceased. to Louis A. Shedorsky, Mort
Bentson and Marion Newman, execu-
tors of estate.

Assignment of CP

WHSY Hattiesburg. Miss.—Voluntary
assignment of CP from Charles Wel-
mer Holt, Marvin Rueben and Vernon
J. Cheek, partnership d/b as Hub City
Bestg. Co. to The Hub City Bestg. Co.
Inc.

WKDN Camden, N. J.—Voluntary as-
signment of CP from Ranulf Compton,
d/b as Radlo WDKN to South Jersey
Bcestg. Co.

Assignment of License

KBMY Billings, Mont.—Voluntary as-
signment of license from Don C. Foote,
John W. Foote, Robert E. Mulvaney,
Willard Mulvaney, Horace 8. Davis and
Rockwood Brown, co-partners d/b as
Billings Bcstg. Co. to Don C. Foote,
John W. Foote, Horace 8. Davis and
Rockwcod Brown, co-partners d/b as
Billings Bestg. Co.

Modification of CP

KWBB Wichita, Kan.—Mod. CP new
standard station for extension of com-
pletion date.

KLMS Lincoln, Neb.—Same.

WIBM Jackson, Mich.—Mod. license
to change studio from 228 W. Michigan

FCC BOX SCORE

Summary of Authorizations, Applications,
New Station Requests, Ownership

SUMMARY TO SEPTEMBER 30

Appli-
Cond’l catinns n
Class Licensed CPs Grants Pending Hearing
318 aoo 545 312
194 7291 838 84 36
1 1161 -— 304 186

1419 are on air. 230 are on air. 322 are on air.

TV APPLICATIONS

El Paso. Tex.—Claude H. Craig. Chan.
nel 5 (76-82 me), 16.5 kw visual, 8.25
kw anr-], antenna height above aver-
age terrain 461 ft. Estimrted cost $165,-
650, first year operating cost $75.000,
no estimate of first year income. Mr.
Cralg owns 50% of Winslow B. Felix
Co., Chevrolet dealer in Los Angeles.
Filed Sept. 27.

Wrshington, D. C.—~NBC, experimental
station to operate in 816-854 mc band
with peak power of 400 w. Applicant
requests station for experimentation
to determine the feasibility of util-
jzing parallel tubes ~t UHF for in-
creased power and to obtain propogation
data at the high end of the experi-
mental TV h-nd. NBC already is op-
erating an experimental video station
on 510 me in Washington in conjunc-
tion with its commercial TV outlet
WNBW there. Network’s experimental
program and results of tests to date
were given at FCC-industry conference
on wutilization of UHF band for com-
mercial television [BROADCASTING,
Sept. 271.

AM APPLICATIONS

Bakersfleld, Calif.—William T. Smith,
1470 ke, 500 w, daytime. Estimated cost

BROADCASTING e Telecasting

$31,463. Mr. Smith is owner of Pacific
Miil and Lumber Co. (wholesale lum-
ber), Los Angeles. Filed Sept. 2i.

Hornell, N. Y.—The W. il. Greenhow
Co., 1250 kc, 1 kw. daytime. Estimated
cost $14,459. Applicant is licensee F\
station WWHG Hornell. Filed Sept. 24.

FM APPLICATIONS

Asheboro, N. C.—Ashehoro Broadcast-
ing Co. Inc.. Channel 300 (107.9 me),
ERP 155 kw, antenna heirht ahove
average terrain 649 ft. Estimated cost
$23,262. Applicant is licensee of WGWR
Asheboro. Filed Sept. 24.

Anderson, 1nd.—Civic Broadcasting
Corp., Channel 292 (106.3 mc). ERP
0.32 kw, antenna height above average
terrain 219.4 ft. Estimated cost $6.985.
Applicant is licensee of AM station
WCBC Anderson. Filed Sept. 24.

Gadsden, Ala.—G. W. Covington Jr.,
Channel 246 (97.1 mc), ERP 3.35 kw,
antenna height above average terrain
194 ft. Estimated cost $14.830. D)ir.
Covington owns WCOV and WCOV.FM
Montgomery, Ala.; WGWD Gadsden and
WGWC Selma, Ala. Filed Sept. 21,

Selma, Ain—G. W. Covington Jr,
Channei 239 (95.7 mc), ERP 1 kw. an-
tenna height above average terrain
304 ft Estimated cost $26,200. Filed
Sept. 27.

FCC ANNOUNCES CPs

CANCELLED BY ' FOUR
CONSTRUCTION PERMITS for
one AM station and three FM sta-
tions were cancelled last week by
the FCC.

The AM permit had been issued
to KADP Pueblo, Col., and was
cancelled by the Commission at the
request of Alva B. Adams, per-
mittee, who stated that he had de-
cided to discontinue his plans for
the station. The grant had been
for 1490 ke with 250 w unlimited.

Also at Pueblo, the FM permit
issued to Rocky Mountain Broad-
casting Co., permittee of KRON
that city, was dismissed for fail-
ure of prosecution. The AM and
FM permit were both issued in
April 1947. Since that time, the
Commission stated, no further ac-
tion had been taken on the FM
station. :

Midcontinent Broadcasting Co.’s
permit for KEFM (FM) Sioux
Falls, S. D., was cancelled at the
request of the permittee who
stated that construction costs had
exceeded expectations. Midconti-
nent is licensee of KELO Sioux
Falls.

At Johnstown, Pa., the permit
for WCRO-FM was cancelled at
the request of Century Broadcast-
ing Corp., permittee. Firm stated
it was expanding its AM opera-
tion and felt it was better to con-
centrate all effort toward better
AM programming.

Ave. to 2511 Kibby Road, Summitt
Townshtp.

KEIO Pocatello, Tda.—Mod. CP change
frequency, increase power, etc., for ex-
tension of completion date.

KTBS Shreveport—Same.

KLAC Los Angeles—Mod. CP increase
power, etc.,, for extension of comple-
tion date.

KROD E! Paso, Tex.—Same.

FM—Ant. Height
WNBF-FM Binghamton, N. Y.—CP in-

crease ant. height above average ter-
rain from 590 ft. to 797 ft.

License for CP
WOL-FM Washington, D. C.—License
to cover CP new FM station.
KDKA-FM Pittsburgh—Same.

Modification of CP

WOAK Chicago--Mod. CP new FM
statlon (Class A) to change to Class
B, frequency from 98.3 mic, Channel
1252, to 939 mc, Channel £30; change
ant. height above average terrain from
200 ft. to 300 ft.

WWOL-FM Buffalo—Mod. CP new FM
station to change ERP to 13 kw, ant.
height above average terrain to 256
1. AMENDED to change ERP to 7.5
kw, decreased ant. height above average
terraln to 222 ft,

KBIX-FM Muskogee, Okla.—Mod. CP
new FM station to change ERP from
9.7 to 3.32 kw, ant. height above aver-
age terrain from 325 f1. to 319 ft.

KRNA Okmulgee, Okia.—~Mod. CP new
FM station for extension of comple-
tion date.

KFSA-FM Fort Smith, Ark.—Same.

KVRO Brownsville, Tex.—Same.

KVMR DMeallen, - Tex.—Same.

WLON Front Royal, Va.—Same.

APPLICATION DISMI1SSED
AM—1450 ke

Cavalier Bestg. Corp., Hagerstown,
Md.—CP new standard stntion 1450 ke
250 w unl. DISMISSED Sept. 28.

TENDERED FOR FILING
Assignment of License
WFRL Freeport, Ill,—Consent to as-
signmment of license to Freeport Bestg.
Co. Inc.
STATION DELETED
AM~-1490 ke
KADP, Alva B. Adams tr/as Adams
Bestg. Co., Pueblo, Col.—Deleted sta-
tion 1400 ke 250 w unl.
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At Deadline ...

WLIB CHARGES WOWO

WITH ‘DILATORY TACTICS’

REQUEST of Westinghouse Radio Station’s
WQWO Ft. Wayne for reopening of hearing
on |its 1190-ke fight with WLIB New York
[BROADCASTING, Aug. 30] branded “dilatory
tactics” in brief filed Friday by WLIB.

New York station’s brief, by Marcus Cohn
of |Washington law firm of Cohn & Marks,
clajmed WOWO had offered “inconsequential
and immaterial grounds” for re-opening, but
sail WLIB has some questions for WOWO if
funther hearing is called. Among these: WRS
intentions as licensee in view of reports it is
sidering sale of KEX Portland; amount

SEEK PEARSON SCRIPT

FQRMAL demand for portion of Sept. 26
Drew Pearson script on ABC made to net-
wark and WMAL Washington Friday by Louis
G.| Caldwell, Washington attorney, on behalf
of [seven owners of Washington Times-Herald,
beneficiaries under will of Eleanor Patterson.
Remarks by Mr. Pearson dealing with death
of[a former Times-Herald official are con-
stjued by present owners of newspaper as
libplous and defamatory, with possibility of
libel suit.

Copy of Mr. Caldwell’s letter was sent to
F(¢C Chairman Wayne Coy. Mr. Coy de-
scyibed it as legal matter.

ABC officials said network does not own
mgterial in Pearson scripts since its contract
is [with sponsor. Oral agreement between net-
wdrk and Frank H. Lee Co. said to give spon-
sof right to refuse to produce scripts for net-
wdrk, based on sponsor-Pearson contract pro-
vigo. WMAL said Pearson programs originate
at|station but scripts are sent to New York.

MORRIS PROTESTS TO FCC

REV. SAM MORRIS, Texas Baptist minister
and prohibitionist, asked FCC for show-cause
orfler to require KRLD Dallas to explain
alleged refusal to sell him political broadcast
time as National Prohibition Party nominee
for U. S. Senator from Texas. He claimed
KRLD has sold time to rival candidate George
Paddy but refused his own requests.

3|STATES IN 10-MILLION CLASS

PENNSYLVANIA and California have joined
Ne¢w York in over 10,000,000 population class,
acpording to provisional estimates, according
to|J. C. Capt, Census Bureau director. Cali-
fornia gained almost third (31.19%) of its
1948 population since 1940 census. Total U. S.
population as of July 1, 1948, estimated at
14p,114,000.
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ABC MIDWEST NET SLATES

WORLD SERIES TELECASTS
RED BARBER, CBS sports director, will
handle TV announcing for World Series, to
be assisted by Tom Hussey, Yankee Network
sportscaster, at Boston; by Van Patrick, Mid-
west sports announcer, if Cleveland wins.
WENR-TV Chicago making plans to tele-
vise Oct. 9 game as part of ABC Midwest
Network, contingent upon Cleveland winning
A. L. pennant. If so, WEWS .Cleveland will
feed baseball telecast to WXYZ-TV Detroit
(making debut that date), WSPD-TV Toledo,
WTMJ-TV Milwaukee, WBEN-TV Buffalo.
Admiral Corp., Chicago, sponsor of Notre
Dame football games on ABC Midwest circuit,
would relinquish time for baseball, with net-
work picking up remainder of Irish-Michigan

State game at South Bend. World Series’

games Oct. 8 and 10, also scheduled by ABC
TV chain, may be carried by WGN-TV *and
WBKB Chicago.

NEW LOCAL STATION

GRANTED MURRAY, UTAH
FINAL DECISION by FCC Friday grants
Oral J. Wilkinson new AM station at Mur-
ray, Utah, on 1230 ke, 250 w fulltime. Pro-
posed decision denies KSOQO Sioux Falls, S. D..
switch from 5 kw limited time on 1140 ke to
10 kw fulltime, directional night, on same
channel. ’ .
FCC denied petition of Sky Way Broad-
casting Corp., ‘AM applicant at Columbus, O.,
for postponement of oral argument from Oct.
15 to Nov. 1 or later. Commission fortnight

ago re-proposed to grant 1 kw, 1150 ke to-

Northwestern Ohio Broadecasting Co., Lima,
and deny Sky Way [BROADCASTING, Sept. 27].
Sky Way claimed Oct. 15 too early for argu-
ment and deprived its legal rights.

SPECIAL CODE COMMITTEE

TO STUDY OBSERYANCE

COMMITTEE to draw up plans for observance
of NAB Standards of Practice will meet just
prior to convening of NAB board Nov. 17 in
Washington. Committee chairman is Hugh
B. Terry, KLZ Denver, District 14 director.
Other board members are William B. Quar-
ton, WMT Cedar Rapids, District 10, and
Gilmore N. Nunn, WLAP Lexington, Ky.,
District 7.

Serving as advisors will be Eugene 8§.
Thomas, WOR New York, chairman of Sales
Managers Executive Committee, and John
S. Hayes, WINX Washington, chairman of
Program Executive Committee.

Code committee will submit plans to board.

GROUNDWAVE PROPOSAL
METHOD devised by BBC’s H. L. Kirke to
compute groundwave field intensity contéurs
where signal traverses path having more than
one ground conductivity proposed to be incor-
porated by FCC in engineering standards.
Proposed rule making proceeding provides for
filing of briefs or comments by Nov. 10.

WERRENRATH QUITS WBKB
REINALD WERRENRATH Jr., WBKB Chi-
cago special events director, Friday joined
WNBQ, NBC Chicago TV outlet, as director
of field operations (early story page 70).

" Closed Circuit

(Continued from page 4)

on basis similar to recent $2,000,000 purchase
of Amos 'n’ Andy reportedly in progress. Al-
though highest CBS officials refuse comment,
understood deal would involve sponsorship of
comedian by a General Motors division.

" WAIT CHICAGO will shift Oct. 19 from the

old Taylor-Howe-Snowden station representa-
tive firm to Radio Representatives Inc., one
of two offshoots of T-H-S Radio Representa-
tives, which earlier sighed WMPS Memphis,
also has lined up Minnesota station and one
in East.

NEWSPAPER owner Jack Knight, who has

, 42% of WIND Chicago, reported putting pres-

sure on co-owners P. K. Wrigley and H. Leslie
Atlass, to reapply for FM so station can enter
fax field. WIND withdrew FM application
last year.

SIGNS of renewed activity for revival of
Subscription Radio—former Asst. Secretary of
State Bill Benton’s project for noncommercial
broadcast service on quarter-in-slot basis—are
seen in Washington.

SUBSCRIPTION television is still dream of
Zenith’s President, Comdr. Eugene F. McDon-
ald. During AFM convention in Chicago last
week, he held several private seances of Phone-
vision for selected auditors, His Phonevision
project may undergo test in Lincoln, Nebr.,
where -independent telephone company, may
collaborate.

IT’S NOT entirely coincidence that NAB has
stepped up services for video, including re-
lease of TV cost study, while TBA and FMA
wrestle with financial difficulties. Plans for
extensive FM activity, now on token basis,
to come up at NAB’s FM committee meeting
next week.

WHEN calculating machines are through
with NAB study of foreign tongue stations,
results are expected to show about 150 out-
lets handling this type of programming. Fig-
ure compares to 205 in 1942.

HEEDING demands of FMA members for
more table model FM-AM sets, Zenith Radio
Corp. rushing plans to set up new production
line for low-priced combination model. Daily
production of 1,000 would be stepped up to
1,500.

WEAW EVANSTON, Ill., which carried com-
bination fax-sound to FMA convention in
Chicago, aided by new-type Stewart-Warner
receiver, reported dickering with Hearst’s
Chicago Herald-American for news and pic-
ture service with eye on fax.

ORAL ARGUMENT SET

ORAL ARGUMENT scheduled by FCC last
week for Oct. 26 on exceptions to proposed
grant of 50 kw day, 25 kw night on 1540 ke at
New Orleans to Louisiana Broadcasting Co.,
owned by Roy Hofheinz and W. N. Hooper,
Texas broadcasters [BROADCASTING, July 5].
Petition of KGBC Galveston, Tex., for sever-
ance from proceeding and grant was ordered
included in argument before Commission en
bane. FCC also ordered oral argument Oct. 26
on proposed grant for switch of WHYN Hol-
yoke, Mass., from 250 w on 1400 ke to 1 kw on
560 ke [BROADCASTING, July 19] and proposed
grant of 250 w on 1400 kc to Erie Broadcast-
ing Co. at York, Pa. [ BROADCASTING, July 26].
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“l you really want
to know whether an advertising campaign
will work, there's one sure way to find out
... TRY IT. If you really want to know if a
product or package is right, a selling theme
strong .. TRY IT. And you can try it in
WILW-land in a manner not possible else-
where. For WLW-land is a true cross-section
of America—an ideal proving ground for
new products, new ideas, new techniques.

In WLW's Merchandise-Able Area live
thirteen and a half million people. Here are
rich folks and poor. Here are farming ham-
lets and mighty industrial cities. Here are
parts of the east, the mid-west, the north and
the south. Here is a true mirror of America
in all of its varied aspects.

And here is a great radio station, covering
the area as a network covers the nation—
dominant in some cities, less dominant in
others—reaching millions of people every
day, but like any other medium or combina-
tion of media, not reaching all the people
all the time. The conditions your selling
effort will face in WLW-land are those it will
face elsewhere. Truly, as WLW-land goes,
so will go the nation.

But that's only half the story.

Not only does WLW's Merchandise-Able
Area provide an ideal proving ground;
WLW also offers facilities and services not
equalled by any other radio station. Selling
“time-on-the-air" is not the beginning and
end of its service to advertisers. Rather,
WLW believes it is a duty to help adver-

tisers know their problems and solve them
.. whether these problems relate to distribu-
tion, packaging, product, dealer and con-
sumer attitude, or what. And with "know
how' peculiar to the area, plus manpower
to do the job, The Nation's Station is in a
position to give service that is truly unique.

AMONG WLW'S SERVICE FACILITIES . . .

People’s Advisory Council
to determine program preferences and for
general consumer market studies.

Consumer’s Foundation
to determine consumer reaction to prod-
ucts and packaging.

Merchandising Departments
to stimulate dealer cooperation, check dis-
tribution, report attitudes, etc.

Test Stores
to check potential buying responses, effec-
tiveness of new packaging, displays, etc.

Buy Way
monthly merchandising newspaper for re-
tailers and wholesalers.

Specialty Sales
senior drug sales force to help secure
basic distribution or supplement current
sales or distribution.




“Sunspot” research, by RCA engineers, helps radio communications to dodge interference
from magnetic storms. RCA Laboratories is a center of radio and electronic research.

93,000,000 miles of laborafory space

A |cyclonic spot erupts on the face of the
sun, and—here on earth—we feel it. Sunspots
cause “magnetic storms,” which disrupt radio
communications.

hat can be done about it? Research, during
which RCA scientists and engineers “worked”
by | instrument on the sun—93,000,000 miles
awhy—offers an answer.

For many years, science has related mag-
neéic storms to sunspots. An accurate way of
forecasting these disturbances was needed.

RCA scientists took a new tack. They noted

that interference was most intense when sun-
spots were in a certain “critical area.” Location
and «activity were observed to be more impor-
tant than size.

Using this knowledge, RCA communica-
tions engineers now accuratelv forecast the
beginning and end of magnetic storms . . .
They have established a daily magnetic
storm forecasting service which is distrib-
uted like weather reports throughout the
world. As a result, transmission of messages
can be arranged over circuits or paths that

will dodge interference.

Such a pioneering spirit in research gives
efficiency of service and leadership to all prod-
ucts and services bearing the names RCA, and
RCA Victor,

When in Radio City, New York, you are cor-
dially invited to see the radio, television and
electronic wonders at RCA Exhibition Hall,
36 West 49th Street. Free udmission. Radio
Corporation of America, RCA Building, Radio
City, New York 20.
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