WOR 15 like a puppy —

because its upkeep—compared with other media—
is a pittance. To do a little close figuring:
One-twelfth of 1-cent per impact per week is all one

sponsor paid for talking to people in 422,755 homes.
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WOR 1is like a shower— \ \i*

because its powerful saturation of the majerity of the
homes in 430 counties in 18 states, brings you

the greatest single station buy in the United States,

WOR is like a sharpshooter—

because it rarely misses on producing point-blank results.
For instance, in a very brief time, one WOR show
moved a sponsor’s product from 8th to 3rd place in the candy

bar field; pulled 82,896 contest entries from 47 states!

—heard by the most pecple
TWO GREAT TELEVISION STATIONS where the most people are

WOR-TV, NEW YORK...CHANNEL 9.. . WOIC, WASHINGTON, D.C.
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¥ » : k! HEN the giant dirigible Hindenburg &rashed and burred in :
S 1937, WLS w4 there, recorded a vivid eye-witness account of the disaster: ;Mr. and - ;. X
T & Mrs: ]ohn AL Kqenning of Des Plaines, Illinois, are among thousands of regulari

e : ~“WLS 3steriers who remember this broadcast as the greatest in WLS first 25 yéars ;

! The){,'ﬂrst stal‘"teﬁ listening to WLS when they moved to- gnburban Chicago 18 T i >

3 A years, agov—snll listen- -rogularly, rarely tune in any other statiom They selddin_miss, > o

and ; a Natiorial Batn'Dance broadcast: Mrs. Koenning listens daily fo “Fgature Foods." : -~

LA From morning to gug}gt they listen to WLS, but of all the programs, they say the'_

e crash ‘of -the Hmdenburg was *the most outstanding broadcast weve ever heard.”

A " Even. at the time; fhls, broidcast was recognized for its greatness.' NBC broke

its_ban on’ recordmgs to~air: it ori-the network. It is the only local statign broad-

i e cast mcluded in“the (;olumbla récord-album, "I Can Hear It Now.”

: ‘It is not- oniy far ‘this- ciass:lc‘ on-,th_e.—s,. ot news broad-

g aar ¢ast thatlisteners. remember the ‘first 25 years of WLS. v
Pt . ~ They recall other great events and regular sefyices: how

gt”” ‘they made extra money on crops -and liyestock as, a result

o " of WLS market bméﬂ'&asts how they brought- youngtsers . J

o home from school early, because of WLS weather warnings. + et
7 They remember visits to the WLS National Barn Dance. ;

They remember and regard VVLS as.a friend in -whom
they have tonfidence and belief—a, confidence -that insures
i advertising restlts.
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Yeah, but can he lift a sales curve ?
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There isn't any
hocus-pocus about
CBS' leadership

in delivering large
audiences. Proof: 9 out
of I3 programs which
switched networks
during the past year
won larger audiences
on CBS than on any

other network. Which
explains why more
advertisers continue
to turn to CBS to lift
their sales curves.
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It's true! Within Houston's trade area thousands

b - | 1 of producing oil and gas wells supply fourteen
N ; F, Rs of the nation’s greatest petroleum refineries!

The city itself houses more oil companies and

w~ BMB industries allied with petroleum than any other
community in the world!

5 Yes! And KPRC is FIRST in this fabulously
F/ wealthy market. FIRST in Hooper! FIRST in

' IN BMB! FIRST in the South’s FIRST Market!
— il HOOPER
LN N Blanket this tremendous oil market FIRST
! N N and deliver the big shipping ports of Beaumont,
il . 5 Port Arthur, Galveston and Texas City besides.
- Pick KPRC now! Write Petry or call us for
I THEE availabilities.
SOUTH'’S FIRST

MARKET

K PRC HOUSTON

50 KILOCYCLES ¢ 5000 WATTS
A-84713

National Representatives: Edward Peiry & Compuny & Affiliated with NBC and TAN ®  Jack Harris, Manager
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REPORT of National Security Resources
Board for civil mobilization, which may see
light of day soon, is expected to call for full
mobilization of our civil economy, not on basis
of war next month or next year but war tomor-
row. In its present form (and it may undergo
sharp revision) understood to recommend total
censorship and to approach commandeering of
radio under stand-by powers which would be
vested in President for use in event of national
emergency.

PLAN for reorganization of FCC into vir-
tually autonomous panels covering (1) broad-
casting; (2) common carrier; (3) safety serv-
ices, moribund for more than year, is being ac-
tively considered again. Presumably FCC
wants integrated plan on paper to present to
Congress in event it’s called upon to do so.

GENERAL FOODS, New York, through Ben-
ton & Bowles, New York, currently negotiating
with Lambs Club for presentation of the
Lambs Gambols starting sometime in March to
replace Meet the Press Sundays on NBC-TV.
Marty Goodman is agent for Lambs Gambols.

ALL’S NOT serene in intramutral relations of
NAB and BMB. Financial and technical oper-
ations of research bureau are bringing frowns

- at association headquarters.

STATE of BMB treasury may require dis-
patch of flying squadron to enroll new members
and persuade those already signed to meet
their commitments., There’s talk that A. D.
(Jess) Willard, executive vice president, and
Dr. Kenneth Baker, director of research, may
be drafted by NAB for trouble-shooting
mission.

CHEVROLET DEALERS of New York,
through its agency, Campbell-Ewald Co., New
York, expected to sign contract early next week

for sponsorship of Winner Take All "on
CBS-TV.

BEFORE Commissioner George E. Sterling
returns to Mexico City Jan. 9 to resume al-
ternate chairmanship of U. S. delegation to
International High Frequency Conference, FCC
may settle its position with respect to status
of 540 kc¢ channel for allocation purposes.
Indications are it will propose use of frequency
for low-powered stations so that multiplicity
of them could be licensed throughout country
and thus perhaps relieve congestion on present-
six local channels.

BACK of rump movement to wipe out present
FM Assn. board is group desiring to put Bill
Bailey back as executive director.

NEWEST name heard for Assistant Secretary
of State for transportation and communica-
tions, now occupied by Garrison Norton, is for-
mer FCC Comr. Ray C. Wakefield, now chair-
man of Provincial Frequency Board, headguar-
tered in Geneva, Career diplomat R, Henry

(Continued on page 74)
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Upcoming

Jan. 6: ABC Northeastern District Affiliates
meeting, Waldorf-Astoria Hotel, New York.
Jan. 6-7: NAB Sales Managers Executive Com-

mittee, NAB Hdqrs., Washington.
Jon. 10: FCC Hearing on Station Representa-
tion resumes, FCC Hdqrs., Washington.

{Other Upcomings page 36)

Bulletins

“TELEVISION will be the ultimate develop-
ment in the entertainment world,” Spyros
Skouras, president, 20th Century-Fox Film
Corp., said Thursday at a luncheon meeting of
Radio Executives Club of New York. “Tele-
vision will give motion pictures their greatest
impetus since the advent of sound,” he added.
Asked about negotiations to purchase ABC,
he declared, “They're out.”

FAVORABLE U, 8. tax ruling on Jack Benny-
CBS capital gains deal, despite reports Reve-
nue Bureau may rule otherwise (see page 25),
expected by Loyd Wright, Los Angeles, attor-
new for Benny's Amusement Enterprises Inc.
He said CBS has acquired firm in toto; that
firm did $1,500,000 business last year; that
Benny has not been sold but is contract em-
ploye of American Tobacco Co. which owns
Broadway and radio shows.

IN SPECIAL Hooper survey taken Christmas
Day, 4-6 pm. (EST) NBC's Two Hours of
Stars received a 10.0 rating or 39.6% of lis-
tening audience. CBS carrying Christmas
show in same time received rating of 6.8 or
26.9% of listening audience.

Business Briefly

FASHION TV SERIES & Best & Co., New
York department store, Jan. b sponsors first of
WABD (TV) New York fashion series, Ethel
Thorsen’s Fashion Page, Wed., 3:30-3:45 p.m.
Weekly program to be sponsored in turn by
leading New York stores.

KRUEGER BREW NAMES ¢ G. Krueger
Brewing Co., Newark, to Geyer, Newell &
Ganger, switching from Benton & Bowles, New
York. Radio has been used.

ASCAP CONTRACTS
AUTOMATICALLY RENEWED

ASCAP contract with broadcasters automati-
cally renewed for nine years beginning Jan. 1,
1950, Theodore C. Streibert, WOR New York,
chairman of NAB Music Advisory Committee,
announced when ASCAP failed to give notice
of desire to negotiate for increased payments
by Dec. 31, 1948,

Contracts expired year from that date were
automatically renewed on same terms—214 %
royalty for blanket license, 8% on programs
using ASCAP music on per use basis. Only
change in new contracts will be broadcasters
no longer can change back and forth from one
type of payment to other.

REPRESENT TBA ON NAB UNIT

ROBERT P. MYERS, NBC assistant general
counsel, and Edward McCrossin of DuMont
legal staff named representatives of Television
Broadcasters Assn. on television subcommittee
of NAB Music Advisory Committee to nego-
tiate terms for use of ASCAP music on video.
Mr. Myers also is chairman of subcommittee
as NAB appointee.

FMA Committee Lashes ‘Rurﬁp'_ Move

LID BLEW OFF FM Assn. internal feud
Thursday when FMA Executive Committee is-
sued policy statement drafted at meeting
called on 12 hours notice.

Committe: woooeo ...

Executive Director J. N. {Bill) Bailey was "fired"
as executive director, “effective immediately,”
Committee charged him with “breach of faith" with
board, which had “granted the courtesy” of permit-

to resign. Board action was laken at Dec,
10 FMA meeting In Chicago. '

New executive director named by committee but
hlllsl name awailts approval of entire board member-
§!

p.
Expanded program and budget for 1849 reviewed,
with "grass roots man-to-man” effort to aid FM
stations, FMA will expand cooperation with equi&-
ment manufacturers, agencies and other radio facets.

Committee is embarrassed by rumors of NAB-
FMA merger, explaining absolutely lack founda-
tion. NAB was praised for its role as "chief and pri-
mary trade association for broadcastinﬁ_ industr{."

No logical conflict exists between ¥M a~d tele-
vision. and all broadcasts will one day be harmo-
nized in one trade association.

“petty indulgence in personalities and private
axe-grinding” deplored.

Attending meeting called Wednesday by
FMA President William E. Ware, KFMX-

KSWI Council Bluffs, Ia.: E. Z. Jones, FMA
vice president, WBBB, WBBB-FM Burlington,
N. C.; C. M. Jansky Jr., Jansky & Bailey; Ben ~
Strouse, WWDC and WWDC-FM Washing-
ton; Everett L. Dillard, WASH (FM) Wash- .
ington; M. 5. Novik, consultant, New York:
Frank A. Gunther, Radio Engineering Labs.
Rump meeting of FMA station group will
be held Jan. 16-18 at offices of Ray-Tel Inc.,
Chicago, according to Graeme Zimmer, WCSI
Columbus, Ind. Mr. Zimmer said group de-
sires to force out present FMA board. Among
group of seven expected to attend, he said,
were Thomas F. McNulty, WMCP Baltimore,
Mr. Bailey and Bill Barlow, former public re-

* lations director of FMA.

Mr. Zimmer said new FMA regime had cut
promotion and office funds and was be-
ing run by AM interests. He said drastic by-
laws changes will be proposed.

Mr. Bailey told BRoAbCASTING Thursday he _
had not been invited to attend Chicago meeting.
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Babson'’s “Magic Circle” Pzaues Our Claim...
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KCMO s Mld America is Zhate of Market!

“Richest in time of peace, safest in time of war,” says ecanomist
Roger Babson about the “Magic Circle” area! And, Walter Bowers,

Secretary, “Magic Circle”

KCMO's mid-America, located completely within the “Magic Circle,
has clweys been o big market — and i¥'s getting bigger and bigger!
Development Canference, ‘adds, “The Far vradio coeverage in the ““Magic Circle,” you need KCMO's one-
station blanketing of Mid-America. 213 counties inside KCMO's
50,000 watt measured % millivelt in 466
countics in & “Magic Circle” states (groy counties an map). Center
your selling on KCMO, Kansas City’s most powerful station for

annual income of the ‘Magic Circle’ has increased in ten yeors
from six to sixteen billion dollars. Bank deposits have gone vp in
some parts of the 'Magic Circle’ as much as five hundred per
cent. Land values have doubled and tripled. The ‘dust bowls’ of

orea — listened ta

the 20’s and 30's have become the ‘boom bowls’ of the farties!'’

50,000 WATTS DAYTIME —Non-Directional
10,000 WATTS NIGHT—o1 870 ke.

National Representatives

JOHN E. PEARSON COMPANY

e Doest in Mt Amenica!

Mid-America, in the “Magic Circle.”

<1 .and KCFM —94.9 Megacycles

KANSAS CITY, MISSOURLI
Bosic ABC Station for Mid-America

ONE sfainn ¢ ONE set of call letters
ONE rate card « ONE spot on the dial
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TP 1T T Fr 1T & rir r
A Name Worth

Published Weekly by Broedcesting Publications, Inc.
Executive, Editorial, Advertising and
Cireulation Offices: 870 National Press Bldg.
Washingten 4, D. C. Telephone: ME 1022

Remembering *

GENERAL NEWS INDEX....... PAGE 24
DEPARTMENTS:

Agencies ............... ... ..., 14
Allied Arts . ... ... ... ......... 58
Commercial . ................... 56

In 1949, it will pay timebuyers to remember Editorial .. .. it 20

these call letters—W H H M

- Management ... ................ 55
They’re worth remembering—for the experience New Business .................. 15
News ... .....coiiiiiiiinnnn. 37
On All Aceounts ................ 10
Open Mike .. ..... ............. 20
OurRespects to .. ............... 40
Production .. ................... 69
Programs .. .............0.00u.. 61
Promotion ..................... 70
Radiorama .................... 12
Technical ..................... 62
Telestatus ..................... 16

of time buyers and advertisers has shown that
WHHM delivers

PER DOLLAR

FEATURE CALENDAR
First issue of the th: Comparative Network
Progrnm Sponsors Sdudulc
d issue: N o; Public Interest
Third issue: Tr-mh Survey
Last issue: Telecasting Showsheet

IN MEMPHIS

At Washington Headquarters

snnonm.
tunes, note how an alert audience responds fo
a WHHM message.

Remember WHHM in ‘49 for Memphis sales

results!

gro cCauley; Eleanor J. Brum-
h Secretary to the Publisher.

NESS
MAURY LONG. Business Hm&
George L, Dant, Adv. Produc anda
H Btevens, Elennor Sechadi, Virginia Doo
AUDITING: B. T. Taishoft, I
Eunice Weston.

SPECIAL PUBLICATIONS
BERNARD PLATT,. Director
Estelle Markowitz.

CIRCULATION AND READERS' SERVICE
WINFIELD R. LEVI
John Cosgrove, Warren §heeta. Chnpaller
gloidxson, eanette Wiley, Elaine Suser, Lill
ver.

cr,
rving C.

|
I
I
1
I
I
I
l ' MORE LISTENERS
I
i
1
]
I
I
I
g

Independent—but not aloof

NEW YORK BUREAU

250 Park Ave., Zone 17 PLm 5-8335
EDITORIAL: Edwin H. James, New York
Editor; Herman Brandschain, A.lst to the New
York Editor; Florence Small, Stella Volpi,
Betty R. Stone.
Bruce Robertson, Stmw Associste Edi
ADVERTISING Aol Avertising -
rector; Tom Sta c

CHICAGO BUREAU

360 N Mlch an Ave. Zone 1, CEntral 6-4115
ompson, Menager; Jane Pinker-

Memphis, Tennessee

Patt McDonald, manager  FORJOE & CO,, representatives.

ton

member of HOLLYWOOD BUREAU

Taft Building, H;Ilrllywoog nnd Vine, Zone 28.

David Glickman, West Coast Ma Jef, Ralph
g Tuchman, Hollywood News Editor; Ann
ugust.

Association

of Independent

TORONTO
417 Harbour Commission Bldg. ELgin 0775
James Montagnes,
ADCASTING * MA% azine was founded in 1931
by andcuﬂnz Publjcations Inc., using the
glﬂe: BroapcasTing *—The News Magazine of

Metropolitan
Stations

state. Broadcast Advertis O was

*Fairbanks-Morse furnishes this one. acquired in 1933 and Broadcast Reporter in

* Reg. U. S Pat. Oﬁce
Copyright 1949 by B i Inc.

1, SOL TAISHORF
Watch cash registers ring those happy sales I ior and Publisher

2 $700 Pcr Yonr, 25: Per Copy

Suburipﬁon Pri

Cd 1 1 1 40 J I J T
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BROADCASTING
CARRIES MORE RADIO
LINEAGE ANNUALLY
THAN ALL OTHER

TRADE PUBLICATIONS

COMBINED.

s lways the
advertising leader

Because BROADCASTING

degree of reader interest of any trade publication . . .

enjoys the highest

Because time buyers have repeatedly made it their

first cheice for station advertising . . .

Because its carefully-edited, painstakingly-prepared
columns inspire confidence in the news it brings and the

advertising it displays . . .

Because in its 17 momentous years of publication, it
has relentlessly espoused the cause of free, competitive radio
in the best interests of the art and industry and the free

people it serves .

BROADCASTING has consistently been the most effective, result-producing medium in the entire field.

B
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SPOT RADIO LIST

WSB Atlanta NBC

WBAL Baltimore NBC

WNAC Boston MBS

WICC Bridgeport MBS

WBEN  Buffalo NBC

M M E N N E N WGAR  Cleveland CBS
Dallas NBC

MR {Ft. Worth } ABC

S H AVI N G WIR Detroit CBS

KARM Fresno CBS

9 WONS Hartford MBS

R E A M KPRC Houston NBC

WDAF Kansas City NBC

KFOR Lincoln ABC

KARK Little Rock NBC

. KFl Los Angeles NBC

® All over the country men are hearing the WHAS  Louisville CBS

Y g

. . WLLH Lowell-Lawrence MBS

Mennen message fro_n-! the friendly, known voice T, | i e
of top local personalities. KSTP Mpls.-St. Paul NBC
W SM Nashville NBC

. . WSMB New Orleans NBC

For Mennen uses the right local program in WTAR Mool NBC
each of many markets—a friendly known voice KOIL Omaha ABC
. o . wIP Philadelphia MBS
selling Mennen to America’s men, their way, WMIW  Portland, Me. MBS
wherever the ma be_ KGW Portlond, Ore. NBC
y y WEAN Providence MBS

) 3 ) 2 WRNL Richmond ABC

You too can adapt this most flexible form of WOAl  San Antonio NBC

s : o KQW San Francisco CES

powerful radio to your special requirements. G, o -2
. . . KTBS Shreveport NBC

These stations will add materially to your KGA Spokane ABC

. WMAS Springfield CBS
chances for spectacular success. WAGE  Syracuse ABE
KvOO Tulsa NBC

® WSAU Wausau, Wisc. NBC

WWVA Wheeling CBS

KFH Wichita CBS

WAAB Worcester MBS

REPRESENTED NATIONALLY BY THE YANKEE AND TEXAS

QUALITY NETWORKS
TELEVISION

" ATLANTA WSB-TV

BALTIMORE_____ WBAL-TV

NEW YORK + CHICAGO o LOS ANGELES kIO \méﬁn
DETROIT « ST. LOUIS « SAN FRANCISCO y LOS ANGELES KEL-TV
ATLANTA « BOSTON 7 MILWAUKEE WTMJ-TV
K :,; ___) M'P‘L’S-ST. PAUL_KTSP-TV

‘ 3
A T S’

% ~ s
R0 prrRy s ©
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Remember the

story about...

the streamlined car?

That's just like the growth
of WWDC in the rich Wash-
ington market. It started
out small ... and grew . ..
and grew into a fast-acting
streamlined force for profit-
able sales. If you want
power and drive behind
your radio advertising in
Washingten, your best buy
is WWDC and WWDC-FM.
Get the full story from your
Forjoe man teday.

WWDC

AM-FM-—The D. C. Independent

Represented Noticnolly by

FORJOE & COMPANY

Page 10 ® January 3, 1949

7eatute oj the Week

PRESENTS

Youlh Views. The News "' |

bt i B

-

Announcer-producer Hurd (1} and news editor Ireland (r) with Garfield
high school discussion group.

“THE UNDIRECTED expression
of free speech by anyone . . . who
wishes to express an opinion.” A
noble objective of our democratic
society, this, and the standard of
Youth Views the News, a half-hour
weekly ad-lib discussion of cur-
rent affairs heard Sunday morn-
ings at 10 via tape-recorder on
KOMO Seattle.

Effectiveness of the show, which

On Al

HE COMMERCIALS on a few
coast-to-coast sponsored pro-
grams a week might be enough for
the average agency man to handle,
but not Innes Harris, commercial
supervisor in the Hollywood office
of Young & Rubicam.

No less than a dozen broadcasts
per week bear the imprint of his
three-man department. And this
makes him just about the busiest
agency man on the West Coast.

His responsibilities include the
NBC Bob Hope
show (Lever Bros.-
Swan soap); CBS
Jack Carson show
(General Foods-
Sanka) ; NBC Duf-
fy's Tavern (Bris-
tol - Myers  prod-
ucts); NBC Adven-
tures of OQzzie &
Harriet (Interna-
tional Silver); ABC
Meredith Willson
show (General
Foods - Jello); five
weekly ABC Gener-
al Electric House
Party (electrical
appliances); tran-
seribed Skippy Hol-
lywood T heatre
(Rosefield Packing
Co.-peanut butter) on 46 stations;
CBS My Favorite Husband (Gen-
eral Foods-Jello).

He’s the most teletype conscious
man in town, constantly in commu-
nication with the agency’s New

York office checking on informa-

tion for ecommercials of these
shows. And when it’s not the tele-

®

E ]
is now reaching out beyond Seattle
Washington high
schools into nearby Canada, de-
pends on how thoroughly the par-
ticipating students are mnot pre-
paved.

and western

The principal of the school
where the program is to be re-
corded is warned in advance by

(Continued on page 64)

-ﬁccoan t5

INNES Co. for

type, the long distance telephone
gets a play.

Born in Rich Hill, Mo,, Nov, 18,
1904, Innes was educated entirely
in schools of his native state. He
attended Drury College, Spring-
field, for a year. Then in 1926 he
became sports editor of the Spring-
field (Mo.) Republican for a year,
then joined the Phoenix (Ariz.)
Republie.

Innes entered radio in 1929 as
announcer-newscaster and publici-
ty man for WTAM
Cleveland. But aft-
er a good 12 months
or so he moved to
Westinghouse Elec-
tric Corp. in East
Pittsburgh, han-
dling publicity for
that firm for the
next few years.

Beginning in 1930
with radio publicity
and running
through commercial
writing, program
production amd a va-
riety of other as-
signments, young
Mr. Harris- was on
the New York staff
of Erwin, Wasey &
the next
four years.

He produced the CBS Bobby
Bensom show, then the top kid’s
program of the day. Assignments
also included Arthur Godfrey's
first network shows on CBS. In
addition he handled a variety of

(Continued on page 64)

BROADCASTING ¢

for profitable
selling -
INVESTIGATE

Represen'edﬁ by :

wosear MEEKER

A 845 O CHLAA TOESS

New York . . Chicago

San Fronciico = Los Angeles
I 4aed Ao v "
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Westinghouse Radio Stations Inc

announces the appointment of

FREE & PETERS, Inc.

as national sales representatives for

KDKA - WBZ - WBZA - KYW - WOWO - KEX

@

Offices of Free & Peters are located in
Atlanta Chicago Detroit Fort Worth
Hollywood New York San Francisco

BROADCASTING ® Telecasting January 3, 1949 ® Page 11
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INSPECTING wreckage of the KRLD Dallas towers, located near Garland,

following their collapse Dec. 21 (see story this issue) are {I to r) Clyde

Rembert, manager of KRLD; Don Houseman, insurance executive; Tom C.

Gooch, president of The Times-Herald, station owner, and John W. Runyon,
KRLD president. Station resumed in about eight hours.

NILES TRAMMELL (I}, president of NBC, covers a point during a cocktail
party which marked switch Jan. 2 on NBC of the Horace Heidt program
from 10:30 p.m. to 7 p.m. Sunday. With Mr. Trammell are (I to r) Mr. Heidt;
Pat. Gorman, adv. director, Philip Morris Co., and O. P. McComas, PM v.p.

REPRESENTATIVES of sponsor, agency and network discuss promotion plans
for GE’s House Party (five-a-week on ABC) during "‘closed cireuit” broadcast.
Present are (| to r) “James Webb, Young & Rubicam v.p.; Robert Kintner,

ABC executive v.p.; A, M. Sweeney and George Parks, GE. Pro-
’ gram starts today (Jan. 3), 3:30 p.m., EST.

BALOWSTAR, new super-fast video lens used
by ABC to telecast midnight Mass on Christ-

mas

Eve from St. Patrick’s Cathedral, is

viewed by Frank Marx (1), ABC engineering
v.p., and Jack Pegler, Television Zoomar Corp.

MEL BEKINS (I}, pres., Bekins Van

& Storoge Co., acccpts plaque for

his compony’s public service commer-

cials saluting Omaha area industry

from Thomos Ashtoen, Omaha € of C

pres., and Poul Fry, KBON Omaha
manager.

PLANNING hockey broodeasts on
WSRS Cleveland are (seated, | to r)
Danny. Landau, WSRS sportscaster,
and P. A, Snyder, pres., East End
Nash Co., sponsor, with (standing}
' Samuel Sague, WSRS pres.,

and Leo Barron, sales magr,

FIRST Dallas telecast for
WBAP-TV Ft. Worth, opening
of Greater Dallas Motors, Ford
agency, show rooms, brings
congratulations for Harold
Hough (r) WBAP-TV director,
fram Howard Smith, Rogers

& Smith, Dallas

' agencey.

S e B
TELEGRAM
WBAP-TY 2
O Thertnton’
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11 firsi!. .. With the widest range of television
programs . . . best coverage of news, special
events, sports...drama, beauty, homemaking
... children’s shows, religion for all creeds,
public service ... WPIX offers enough video
variety to attract the attention of any viewer
-or advertiser!...can make more sales, create
more conversation among customers, build
better business in a new major market, well
' worth the effort now...and from now on!
For full details, cost and rates on WPIX
programs currently available for sponsorship
or syndication...write or phone. .. today!...

)
g WPIX- THE NEWS Television Station

220E. 42nd St.,N. Y. C.. . MUrray Hill 2-1234
Represented outside New York City by
Free & PETERS, 444 Madison Ave.,New York 22

=
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ON THE

ABOVE SEA |

WASHINGTON SCREEN

770 FEET
ABOVE SEA
LEVEL

596 FEET A

LEVEL |

Washington Monument WMAL-TV Tower

The Highest Light In Washington

® ® ® Towering high above everything in Washington, WMAL-TV’s ultra-
modern six-bay super-turnstile antenna is the highest point in the entire Nation’s
Capitall This “plus” in height is o contributing factor in the beautifel signal

rodiated into the homes of this vast market.

Power . . .
Programs
. . . Prestige

@ ® & WMAL-TY is Washington’s most powerful television station—a guarantee
f a clear, steady signal far beyond the metrapolitan area. Another. reason for
the popularity of WMAL-TV with the viewing audience, is that it was the first
television station in the country to advertise and maintain a seven-night-a-week
progrom schedule. Wherever things of top interast are toking place—whether
Redskin foothall games, boxing, wrestling . . . top news avents . . . WMAL-TV
studio productions . . . or top aftractions from New York—the best in television
entertainmenf in Washington will be found on WMAL-TV. Is a.happy combi.
nation of tops in signal, tops in programs, and tops in acceptance—for the
Evening Star's 96 years of predominance in Washington makes The Evening
Star Television Station the most ACCEPTED in Washington homes.

WMAL-TV

WMAL

THE EVENING STAR STATIONS
WASHINGTON, D. C.

—
WMAL-FM

Page 14 ® January 3, 1949
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A. PORTER, formerly in charge of New York office of Roche, Williams

o & Clearly, and prior to that with Stack-Goble, Chicago, joins Dancer-

Fitzgerald-Sample, New York, as vice president and member of plans
board at end of January.

FRENCH L. EASON, vice president of I,. W. Ramsey Co., Chicago, became
Chicago manager of Fletcher D. Richards Agency on Jan. 2. SHELDON M.
FISHER, who opened the Richards office there three months ago, returns
to New York.

JAMES R. LUNKE and CRAIG MAUDSLEY, Pacific Coast advertising execu-
tives, announced formation of Lunke-Maudsley & Assoc, with offices in
Joseph Vance Bldg., Seattle. Both mén
formerly operated their own advertising
agencies.

RAYMOND C. KEMPER, formerly staff
producer with Don Lee Broadcasting
System, Hollywood, joins radio produc-
tion staff of McCann-Erickson, same
city-

THOMAS W. DEALEY joins W. Earl
Bothwell Inc.,, Hollywood. He was for-
merly with D’Arcy Agency, St. Louis, and
before that with Hillman Shane &
Breyer, Los Angeles.

Mr. Lunke Mr. Maudsley

MIKE NEWMAN & Assoc., Hollywood, moves to larger quarters at 5371 Sunset
Blvd.

RUTLAND, GILCHRIST & CLEM, Toronto, opened an office at 37 Queen
St. South, Kitchener, Ont. DONALD G. DICKSON is manager of new office.

JOHN GREEN and JOSEPH LAMNECK transferred to television staff of
Newell-Emmett, New York. Mr. Green will work on production and Mr.
Lamneck becomes staff art director.

JAMES P. DWYER, Gray & Rogers Adv., Philadelphia, elected president of
Junior Adv. Club of Philadelphia. EDWARD A. SEIFKEN, also of Gray &
Rogers, elected vice president.

BRISACHER, Wheeler & Staff, San Francisco, elected to membership in
American Assn. of Advertising Ageneies.

EARL C. NOYES Adv, Rutland, Vt., announces opening of a conference office
of its Washington branch in the Washington Bldg.

DOHERTY, CLIFFORD & SHENFIELD, New York, announces these appoint-
ments: LESLIE A. HART, formerly with Eastern Cooperatives, New York, to
copy staff; PAUL G. INDORF, previously with J. M. Mathes, New York, to radio
copy, and ALBERT SKOLNIK, formerly with Pedlar & Ryan, New York,
to media:

McKIM Adv,, Toronto, moves offices to McKim Bldg., 47 Fraser Ave., Toronto.
Telephone: MElrose 4642,

JAMES D. BISHOP appointed art director of Lewis & Gilman, Philadelphia.

LINCOLN W. ALLAN joins O'Brien & Dorrance, New York, as production
manager.

MEL MATHEWSON and ROY POWERS joined Thomas €. Wilson Adv., Reno,
Nev., as art director and account éxecutive respectively. Mr. Mathewson was
formerly a freelance artist, and before that with Bacon & Lawrence, San
Francisco agency; Mr. Powers was formerly with John D. Roche Inc, Los
Angeles.

ROBERT BRAGARNICK, formerly with Dancer-Fitzgerald-Sample, New York,
joins Biow Co., New York, as an account executive.

WILL PEARCE, art director of Botsford, Constantine & Gardner, San Fran-
cisco, elected a vice president of the firm. CATHERINE BIDELSPACHER,
formerly with Compton Adv., New York, joins the agency’s media department.

WILLIAM P. SCHRAMM, advertising director of Armstrong, Requa & Assoc.,
San Diego, made partner in firm replacing HAROLD F. REQUA JR., resigned.
Agency name changed to Armstrong-Schramm Co. Mr. Requa left to become
advertising and publie relations director for Sun Harbor Packing Co.

ROBERT B. SELBY, manager of Smith, Bull & McCreery, San Franciseo,
elected a vice president of the company.

BROADCASTING ® Telecasting
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ACKARD BELL Co., Los Angeles (manufacturer of radios and television
P sets), Jan. 2 started weekly quarter-hour sponsorship of Chet Huntley

newscasts on 17 CBS western stations Sundays (5:30-5:46 p.m. PST).
Contract is for 52 weeks. Agency: Abbett Kimball Inc. of California, in Los
Angeles,

SOUTHGATE FOODS, Norfolk, Va. (Red Mill peanut butter), Jan. 11 starts
co-operative sponsorship of Breakfast in Hollywood on eight North Carclina and
Virginia ABC stations, Tuesdays and Thursdays (1-1:30 p.m.). Contract is for
26 weeks, Agency: W. Wallace Orr Inc., Philadelphia.

PHILCO CORP., Philadelphia, was to sponsor special New Year’s Eve telecast
from Times Square, New York, on ABC’s eastern television network featuring
street-celebrations and the unveiling of a new spectacular electric sign. The
program, booked through Hutchins Adv., Philadelphia, was to be emceed by
Walter Kiernan from 11:45 p.m. Dec. 81, 1948 to 12:15 a.m. Jan. 1, 1949,

ROGERS STERLING DIVISION of International Silver Co., New York, ap-
points Fuller & Smith & Ross, New York, to handle advertising. Local radio
campaign may be used.

BENEFICIAL SAVING Fuand of Philadelphia, through Richard A. Foley Agency,
same city, signs a year’s contract for 10:15 Sunday evening period on WCAU-
TV Philadelphia.

REXON Inc., New York, distributor of Swiss-made Thorens pocket and table
lighters, and manufacturer of Spin.a-way ash trays, appoints Peck Adv., New
York, to handle its advertising. Radio and television will be used.

MICKELBERRY FOOD PRODUCTS Co., Chicago (0ld Farm Sausage prod-
uets), appoint Schwimmer & Scott, same city, to handle advertising, effective
Jan. 1. Radio will be used.

THE WILLIAMS POTATO CHIP Co., San Francisco, appointed Hoefer, Diete-
rich & Brown, same city, to handle advertising. Radio will be used.

THE HIGHWAY 50 Assn. appoints James S, Nutter & Assoc., San Francisco,
to handle advertising. Radio will be used.

/Vatwoté ﬂccotmu o000

CHESEBROUGH Mfg. Co., New York (Vaseline products), Jan. 1 started half-
hour weekly dramatic-mystery show Littls Herman on approximately 250 ABC
stations, Saturdays (9-9:30 p.m. EST). Contract is for 52 weeks. Agency:
McCann-Erickson, New York,

.COLGATE-PALMOQLIVE-PEET Co., Jersey City, N. J.,, increases number of
stations’ carrying its sports newsreel with Bill Stern on NBC Fridays, 10:30-
10:45 p.m., from 72 to 187 effective Jan..7. Agency: Sherman & Marquette,
New York.

RADIO BIBLE Class Organization, Los Angeles, Dec. 26 renewed Radio Bible
Clasa on 32 Don Lee stations, Sundays, 8:00-8:30 a.m. Contract for 52 weeks.
Agency: Stanley G. Boynton, Los Angeles,

ANDREW JERGENS Co., Cincinnati, Jan. 2 started transcribed repeat of ABC
Louella Parsons Show on full Don Lee network Sundays (8:45-9:00 p.m. PST).
Contract is for 52 weeks, Agency: Robert W. Orr & Assoc., New York.

LEVER BROS,, Toronto, renews Laura Limited (Lux Flakes) Jan. 3, 1949 for
52 weeks on 26 Trans-Canada Network stations, Mon.-Fri, 11:45 a.m. to 12
noon; renews Bob Hope (Rayve) Jan, 4, Tues, 9-9:30 p.m., for same time and
stations. Agency for both accounts, Young & Rubicam, Toronto. Company also
renewed Big Town (Lifebuoy) Dec, 28, for 52 weeks on 32 Dominion Network
stations, Tues,, 10-10:30 p.m. Agency: Ruthrauff & Ryan, New York.

‘HJFGOFIG o090

D. C. BERRY, former assistant advertising manager of McKesson & Robbins,
New York, appointed advertising manager of firm. Mr. Berry succeeds the late
L. M. VAN RIPER, who died last month.

MARY E. KIRSCH, formerly in art department of Bass-Luckoff of Hollywood,
joins Robbin Products, Los Angeles sales promotion firm.

BROADCASTING ® Telecasting
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to KLEE=TV
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When KLEE-TV in Houston, Texas opened
two days ago, it was the first station in the
history of television to begin operations in the
black! Our New Year’s resolution, as station
representatives, is to help this proud new
station stay in the black—in 1949 and all the
Years that follow!
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I n & ofmn (BN ] AT 4@
22 EAST 40th STREET . NEW YORK, N. Y.
RADIO & TELEVISION REPRESENTATIVES
NEW YORK ¢ CHICAGO o [OS ANGELES ¢ SAN FRANCISCO
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Station Aid to Representatives

(Report 40)
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By EUGENE KATZ
The Katz Agency, New York

JUST a few weeks ago I was asked
by a veteran television man, Bill
Eddy, if station representatives
were doing anything positive about
selling television, or were they
Jjust signing up stations and raking
in commissions on business that
came in,

Unfortunately, to earn any com-
missions in television the national
representative has to work for
them. He has to work harder in
television than in ‘AM, and his
job is a more difficult and compli-
cated one. Despite the great strides
which television engineering has
recently made, it has not yet pro-
duced a foolproof gravy train.

Difference in Selling
The national representative or-
ganizations which have taken tele-
vision seriously—and several have
—nhave not only added men to their
sales staffs as television specialists

iINsEEeLeEuL.LLELRERRRRLRRRRRBREY

EUGENE KATZ of The Katz Agen-
¢y, New York, was a.pioneer among
station representative organiza-
tions in the setting up of a sep-
arate and complete television de-
partment. Accordingly, he is very
much aware of what data the sta-
tion should offer its representa-
tives to effect a better selling joh.
He was given a chance last month
in New York at the TBA Clinic to
offer ‘brass tack” suggestions
which are summarized here.

AhT ALl LILRLRARRRBRRERRBRRBRRBW

and trained their AM salesmen in
television know-how, but they have
learned that television selling is
very different from selling radio.

At least nine national repres-
tative firms are now actively en-
gaged in selling television time
and programs,

# How can television station man-
agers help them to do their job?
Power, wave length and network
affiliation have been important ele-
ments in the sale of AM time.
Neither power nor channel assign-
ment is an important variable in
television selling today.

Network affiliations are, and will
continue for some time to be, so
scrambled that the mere’ fact of
affiliation with any network does
not, of itself, prove much about the
size of a station’s audience.

With power and frequency sub-
ordinated, what are the things
that count in selling television to
national advertisers?

First, of course, is the market
and the number of receiving sets.
It will be a long time before tele-
vision markets arrange themselves
in a rank order of importance par-
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alleling either population or retail
market.

Philadelphia, for example, is
twice as important a television
market as Chicago for the present
because it has twice as many re-
ceiving sets. Washington is more
important for the moment than
Detroit or Cleveland.

Since set ownership is a primary
consideration in estimating the im-
portance of a television market,
stations must provide frequent re-
liable counts of the constantly in-
creasing set distribution.

Television will not be helped
either by gross exaggeration of set
ownership nor by evasion of this
critical statistic.

Programs and Facilities

Next in point of importance to
the advertiser are the programs
and facilities of the station. In
television these loom much larger
than in AM because they determine
what an advertiser can do to sell
his product with a given appropri-
ation.

Because so few national accounts
have already prepared television
programs oY commercials, the
availability of suitable local pro-
grams or program building facil-
ities may determine whether an ad-
vertiser buys television in a given
market or passes it up entirely.

To do a proper job of bringing
new accounts to-television, and this
is the most important kind of
television selling, the national rep-
resentative ought to have:

1. A summary description of the
entire program schedule which tells
briefly what the programs are, how
they work, who sponsors them.

2. An exact operating schedule,

as exact, that is, as it is possible to
provide.

3. Detailed description of studios
and studio equipment and as much
information as possible regarding
the flexibility of this equipment.

Network Tie-in

4. Information about the sta-
tion’s tie-in with the network or
networks with which it is affiliated,
the number of programs per week
fed by coax, microwave or Tele-
transeription.

5. Detailed description of re-
mote facilities and charges for
their use.

6, Rate cards standardized to
avoid confusion in the mind of the
timebuyer or sponsor about what
he is buying. In case anybody
wants a copy of the rate card
recommendations we make to our
stations, I have a supply here for
those who want them.

7. Detailed deseription of eam-
era equipment, both studio and
mobile.

8. Description of film projection
equipment by make and size.

9. Information about the sta-
tion’s slide equipment and the sta-
tion’s ability to produce slides for
Sponsors.

10. Description of the film pro-
duction facilities of the station and
the cost for their use for various
types of program production.

11. Finally, the national sales-
man ought to have an inclusive de-
seription, and that means inclusive
of mechaniéal details, program
format and cost, for each locally
originated program which is of-
fered to the national advertiser for
sponsorship. This is in addition
to the overall program description

TWE DNLAHOMAN wor TINES STATION

CUSTOM-BUILT TV mobile unit is -received by WKY-TV Oklahoma City,

Okilahoma Times stotion, which begins telecasts next spring.

Measuring

32 feet long by 10 feet wide, unit includes a 16-inch TV tube, extension
deck, complete radiophone instollation for communication with studio and

an inside stairway.

of telecast to watch program on receiver.
and checked, unit will be used for training WKY-TV personnel.

Yiewing screen built .into side enables people at scene

After cquipment is installed
Shown atop

vehicle are Aaron Britton, engineer, and Bob Hayward, television studio

supervisor, at the camera.

BROADCASTING o

Mr. KATZ

which was mentioned before.

With this information, with a
knowledge of the station's opera-
tion gained from on-the-scene
visits, and by keeping closely in
touch with its changing pattern
of operation, the national salesman
is reasonably well equipped to go
out and create new television ad-
vertisers.

Where should he go to find these
new buyers? Obviously, he
shouldn't neglect the big, estab-
lished national advertisers, ‘those
who are using television in other
cities; nor should he neglect the
accounts which are using radio—
either national spot or network.

But the most important selling
a representative can do ig to employ
television’s four dimensional ef-
fectiveness of sight, sound, motion
and immediacy to put ngn-radio
advertisers on the air, to create
new television accounts from mag-
azine and newspaper advertisers
and from companies which have not
used any national advertising me-
dium,

KTLA TV Se rv;:—e

CARL D. MAURER, supervisor of
development engineering for Para-
mount Pictures television division,
is installing a video transcription
system in KTLA, Paramount TV
station in Los Angeles. A duplicate
of the equipment used at the New
York Paramount Theatre, the set-
up will enable KTLA to supply its
advertisers with 16mm or 35mm
sight-and-sound recordings of their
programs for use on other stations
or to provide film reports of tele-
vised special events to theatres for
large-screen  reproduction. New
service is expected to be ready for
use about Jan, 15.

Telecasting



. Test Pattern-WHIO=TV
~; A SIGN TO YOUR DAYTON, O.,H AND MIAMI VALLEY

CUSTOMERS AND PROSPECTS OF FINE TELEVISION
ENTERTAINMENT THAT'S COMING SOON!
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Residents of Dayton, Ohio and the Miami Valley will soon be adjusting
their television sets to this WHIO-TV test pattern. Final equipment
’ tests and program demonstrations are scheduled for February.

» WATCH FOR OUR OPENING ANNOUNCEMENT!

e e — e et — — —— iy —— Go C— Gm— G Gm— G— S—

Represented Nationally
by The Katz Agency, Inc.

BROADCASTING ® Telecasting January 3, 1949 ® Page 17



Albuquerque
Beaumont
Boise
Boston-Springfield
Buffalo
Charleston, 8. C.
Columbia, S. C.
Corpus Christi
Davenport
Des Moines
Denver
Duluth
Fargo
Ft. Wayne
Ft. Worth-Dallas
Honolulu-Hilo
Houston
Indianapolis
Kansas City
Louisville
Milwaukee
Minneapolis-St. Paul
New York
Norfolk
Omaha
Peoria-Tuscola
Philadelphia
Pittsburgh
Portland, Ore.
Raleigh
Roanoke
San Diego
St. Louis
Seattle
Syracuse
Terre Haute

Baltimore

Fort Worth-Dallas

Louisville

KOB
KFDM
KDSH
WBZ-WBZA
WGR

WCSC

WIS

KRIS

WOC

WHO

KVOD
WDSM
WDAY
WOWO
WBAP
KGMB-KHBC
KXYZ

WISH
KMBC-KFRM
WAVE
WMAW
WTCN
WMCA
WGH

KFAB
WMBD-WDZ
KYW

KDKA

KEX

WPTF
WDBJ
KCBQ

KSD

KIRO

WFBL
WTHI

Television

Minneapolis-St. Paul

New York
St. Louis

WAAM
WBAP-TV
WAVE-TV
WTCN-TV
WPIX
KSD-TV

NBC
ABC
CBS
NBC
CBS
CBS
NBC
NBC
NBC
NBC
ABC
ABC
NBC
ABC
ABC-NBC
CBS
ABC
ABC
CBS
NBC
ABC
ABC
IND
ABC
CBS
CBS
NBC
NBC
ABC -
NBC
CBS
CBS
NBC
CBS
CBS
ABC
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LOGICAL

RADIO

ANALYZE your sales volume or your
sales potential, county by county for any rea-
sonably large part of the U. S., and you’ll im-
mediately see why “national spot” radio is
logical radio.

And that’s the kind of radio you want for
the intensely competitive selling situation
that’s now upon us. For national spot is the
kind of radio that goes only where you have

the distribution, the price equality or advan-
tage, the dealer-cooperation, etec., etc. that are
required to make any advertising expenditure
profitable.

If you or your agency will give us a few
necessary facts and figures, we’d be happy to
show you exactly why spot radio is logical for
you. How about it? There is no obligation,
of course.

REE & pETERS, INC.

Pioneer Radio and Television Slalion Representalives
Since May, 1932

NEW YORK.
DETROIT

FT. WORTH

CHICAGO

HOLLYWOOD SAN FRANCISCO

-



Helpful in Radio Use

EDITOR, BROADCASTING:

I have found BROADCASTING very
helpful in our spot and program
radio advertising.

James R. L. Filzgerald
Business Manager
Diamond T Truck Sales &

Service
Richmond, Va.
* * »

Likes ‘Marketbook’

EDITOR, BROADCASTING:

Let me once again express our
appreciation for your fine work,
the 1948 MARKETBOOK; we hope
that we may look forward to re-
ceiving a similar reference volume
in 1949. 1It's a real service to the
industry.

Dean Schaefer
Unusual Features Syndicate
Chieago

Open

Mike

(Letters are welcomed. The editors reserve the right to use only the
most pertinent portions.)
.

‘Shot in the Arm’
EDITOR, BROADCASTING: ~
Muchas gracias for the nice edi-
torial [Sterling (Mex.)] which ap-
peared in the Deec. 13 issue of
BROADCASTING. It certainly makes
a chap feel happy to know that his
as well as his Delegation’s service
i3 so much appreciated. Your edi-
torial was a shot in the arm to all
of us.
Geo. Sterling, Alt. Chairmun
U. 8. Delegation
High Frequency Broadcast-
ing Conference (ITU)
Mexico

Non-Commie Affidavits

EDITOR, BROADCASTING:

Enjoyed the editorial in your
issue of Dee. 20 [Red Riding
Hoax]. Am sending for the non-
commie affidavits used by NLRB
which I understand are such that
no American citizen should refuse
to sign or be reluctant to so do,
I am contemplating putting them
into effect here for all new em-
ployes and our present ones and
thereby do our bit at sereening our
personnel.

I certainly agree with you that

SIOUX

MIDCONTINENT BROAD
FALLS, S

UTH

in this rich market.

233

Folks in KELOLAND have in

DAKOTA

MILLION

excess of $233 million in

KELO leads the field in nationo! selective and
local acceptance because KELO is the best salesman

NBC 5000 WATTS
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NATIONAL

ready cash which they will
spend on the staples and
luxuries they want to buy.

This has been a bumper year
in KELOLAND — meaning
bonus sales for the wise ad-
vertiser who SELLS his
products yia KELO.

“NBC for

SOUTH DAKOTA*"

REPRESENTATIVE

JOHN E. PEARSON CO.

BROADCASTING e

it is radio’s responsibility, and by
radio I mean the networks and the
stations. I can't see why the net-
works shouldn’t require all per-
formers and anyone connected with
network shows to sign non-commie
affidavits, and I can’t see what
would be wrong with all radio
stations doing likewise.

Radio is so potent a force and
so vital to our national security
that we cannot afford infiltration
by those who seek to destroy our
government or its form. I know
you agree, and your magazine can
be a powerful force in keeping
radio clean.

Leslie C. Johnson
General Manager
WHBF Rock Island, Il

* * *

Blue Over Gray

. EDITOR, BROADCASTING:

Seems you caught an editerial
finger in a file door and “mauled”
one of the thumbnail sketches in
the “Station Qutlook” story in the
last issue of BROADCASTING.

The gentleman you pictured as
speaking for WIP Philadelphia is,
I am sure, rather busily occupied
with some other large scale opera-
tion in his capacity as Assistant
Secretary of the Army.

I must admit, however, that the
man you quote, who is vice-presi-
dent of WIP, and also chairman of
the NAB All Radio Presentation
committee, has been pictorially con-
fused in the same manner, both by

other publications . . . and in per-
sonal life.
But these Gordons are not alike
in the Gray.
Sam Elber

Press Department
WIP Philadelphia

Editor’s note: Below are the two Gor-
don Gray's. The one at the right is vice
president of WIP. The one at the left
is Assistant Secretary of the Army,
owner of WSJS Winston-Salem, and
other radip interests.

Mr, Gray
WwIP

Mr. Gray
WSJS

Broadcasting Covers

EDITOR, BROADCASTING:

Sending the enclosed photo to
you for a very special veason.
Guess you .can call it a kinda novel
Christmas gift; and too it proves I
read BROADCASTING as well as brag

.about it.

There's a humorous angle to the
photo that doesn’t show. . . .

When I arrived at the Los An-
geles airport I heard the airlines
paging me. The captain of the
ship came over and informed me

Telecasting
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BMB ON CARPET

By J. FRANK BEATTY
SECOND trouble-shooting of the whole BMB operation within little
more than & month is scheduled Jan. 11 when the BMB Executive Com-

mittee meets in New York.

With the 1949 nationwide study under BMB auspices only two

months away, demand has arisen
in the industry for a quick over-
hauling of the broadcaster-financed
coverage project.

The demand mounted to a peak
last week just as BMB was an-
nouncing that it had signed a total
of 802 subscribers, with 1,000 as
a goal (see story page 24).

Unless the research bureau is
revemped quickly it will face a
financial erisis even before the vast
study gets under way, in the view
of a number of broadcasters who
favor an industry-wide coverage
service but feel the present BMB
setup isn't the answer.

And unless the second project is
good—much better than the first—
BMB will fall apart, all broadcast
advertising will get a black eye,
and NAB’s very life will be threat-
ened, they fear.

A weak spot in BMB would be

*

revealed if the bureau would open
its books to show the list of paying
subscribers, they contend, adding
that pressures have been applied
to encourage stations to join.

In any case, the Jan. 11 Execu-
tive Committee looms at this writ-
ing as a hair-letting-down session.
NAB's repregentatives comprise
only a third of the committee vot-
ing power, as is the case with the
BMB board.

Discontent Grows.

Dissatisfaction with BMB
marked the mid-November NAB
board meeting [BROADCASTING,
Nov. 22]. At that time the board
wrote a stiff denunciation of BMB,
calling names, but relented at the
last minute by substifuting a wvel-
vet paddle.

This dissatisfaction was voiced.

—— =
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Further Overhaul Demanded by Critics

by a substantial board majority.
In the end, some wanted a fast
showdown and others preferred to
let two board members present the
case orally to BMB’s board. The
latter prevailed, and two directors
were assigned to attend BMB’s
board meeting the following week.
They were Hugh B. Terry, KLZ
Denver, also a BMB board mem-
ber, and G. Richard Shafto, WIS
Columbia, S. C., who was elected
to the BMB board effective Jan. 1.
BMB’s board heard the NAB
complaints, realigning its upper
executive bracket and instigating
a number of changes in its plans
for the second nationwide study
getting under way in March
[BROADCASTING, Nov. 29, Dec. 6].
But these steps have not satisfied
some of those who criticize the
measurement bureau. They want
NAB's board to take more drastic
action when it meets Feb. 14-15 in
New Orleans. Unless that is done,
the entire future of BMB and
NAB are in danger, they say. In
support they contend there have

been a number of resignations in
recent weeks of important sta-
tions. These are ascribed to NAB’s
handling of the BMB problem and
BMB’s selling and research tech-
niques.

NAB’s answer to the resigna-
tions is that many stations resign
at year-end when they are re-
classified for NAB dues purposes,
but usually are back in the fold
in a few weeks. NAB also contends
that the acquisition of new mem-
bers in recent weeks far outweighs
the number of resignations.

Here are some of the questions
BMB should answer, in the opin-
ion of its crities:

@® How much money has been
received to date?

@® What has been done with
the money, including expense ac-
counts, travel, entertainment, per-
sonnel salaries?

@® What stations were paying
members as of Dec. 31, 19487

@® What is the status of the

(Continued on page 24)
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By BRUCE ROBERTSON

NETWORK television, which has been reasonably well organized on an
East Coast operation, was thrown into almost total confusion last
Wednesday when AT&T notified the video networks of the allocations
of time on the single coaxial cable connection which, starting on Jan. 11,

will connect the eastern and the
newer midwestern network facili-
ties.

The announcement to the press
was direct, discreet and lacking in
details: “The Long Lines Depart-
ment of AT&T announced today

AT&T'S plan of New York-Chicago
coaxial, divided into daytime, 10
a.m.-5 p.m.; 58 p.m. Monday
through Saturday, 8-11 p.m. Mon-
day through Saturday, and Sunday,
is as follows:

10 am. to 5 p.m.

Time Sunday Mon-Fri Sat

10-11 a.m. Open  DuMont Open
11-12 Open DuMont Open
12-1 p.m, Open DuMont Obpen
1-1:30 Open DuMont Open
1:30-2 Open CBS Open
2-2:30 Open CBS open
2:30-3 Open DuMont Open
3-3:30 NBC DuMont gpen
3:30-4 NBC C pen
4-4:30 NBC NBC Open
4:30-5 NBC ABC Open

BROADCASTING *

*
(Dec. 29) that after six weeks of
joint sessions with the television
network companies a distribution
of available time on the single
channel between New York and
Chicago has been arrived at. The
spokesman said while it is recog-
nized that all the needs of broad-
casters are: not satisfactorily met,
the conditions requiring temporary
sharing will be materially im-
proved when additional channels

5 pm. to 8 p.m.
Monday- Saturdny

Telecasting

NefWOrks Get East-West Allocations

along the route are completed next
June” [BROADCASTING, Dec. 20].
The statement did not mention
the consistent refusal of any net.
work to relinquish any sponsored
or. likely-to-be sponsored time to
its rivals which in the end made
it necessary for AT&T itself to
parcel out the precious minutes of
network time. Nor did it make
publlc the allocations details, hold-
ing that this information properly

belonged to its clients, who could
release it is they saw fit. They did
(see tables below). -
Complete information -on what
programs and what sponsors would
go into what periods after the
east and midwestern networks are
connected was lacking as the net-
work salesmen hastily contacted
their clients to see what could be
worked out. What details were
(Continued on page 71)
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8 p.m. to
Time -° Mon. Tues. Wed.
8-8:30 WPIX NBC CBS
8:30-9 WPIX NBC CBS
9-9:30 CBS DuMont NBC
9:30-9:45 CBS ABC NBC
9:45-10 CBS ABC NBC
10-10:30 _  DuMont WPIX CBS
10:30-11 NBC NEC CBS

Sunday- - -

5-5:30 p.m,—WPIX; 5: 30-6-—NBC. 6-
6:30—0pen; 6:30-1—-AB

7-7:30 p.m.—CB§

7:30-8 p.m.—alternately ABC and Du-

Mont, DuMont starts Jan. 16.
8-9 p.m.—alternately ABC and Du-
Mont. ABC starts Jan, 16.

9-10 Pp.. m—alternate]y CBS and NBC.
CBS starts Jan. 16.
10-11 p.m.—Will be rotated In half-

11 p.m.
Thurs. Fri. Sat,
ABC DuMont CBS
ABC DuMont DuMont
DuMont ABC ABC
NBC ABC NBC
NBC DuMont NBC
ABC NBC WPIX
ABC NBC WPIX

hour blocks to those networks which
are off the cable between 8 and 10
.m, It ABC has 8-9 and CBS 9-10
uMont will take 10-10:30 and NBC
10;30-11. The next Sunday DuMont
will have 8-9, NBC 9-10, ABC M-
10:30 and CBS 10:30-11. The follow
Sunday ABC will have 8-3, CBS 9-10,
NBC 10-10:30 &nd DuMont 10:30-11.
The fourth Sunday, DuMont wlll have
8-9, NBC 9-10, C 10-10:30 and ABC
10:30-11. Then it all starts over again.
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BMB on Carpet

(Continued from page 23)

BMB tax case, in which non-profit
classification is sought? What at-
torneys have been hired? How
much have they been paid?

® Is BMB actually diverting
millions: of national advertising
dollars to other media?

Unless these and other ques-
tions are answered the BMB lid
will blow off at the NAB board
meeting, according to letters and
telegrams being exchanged among
a number of NAB members.

Some Resent NAB's Views

The. official NAB attitude on
the whole subject is resented in
some station quarters., The charge
is made that over two-thirds of
NAB member stations are not
EMB members and that they re-
sent the BMB board’s implication
that all association members should
subseribe.

The original resolution adopted
by the NAB board in November
is understood to have cracked hard
at the BMB top echelon, especially
Hugh Feltis, president, and John
Churchill, director of research.
BMB responded with a revamping
of its administrative lineup, giving
Mr, Feltis general management,
sales and policy powers and nam-
ing Cort Langley to the new post
of assistant to the president in
wamiy-c of operations.

Since that action the BMB matter
has been out of the industry spot-
light but the behind-scenes discus-
sions have been getting more in-
tense week by week.

Asks Corrections

NAB’s board heard a November
report of a special committee
headed by Henry P, Johnston,
WSGN Birmingham, which made
a study of the BMB developments.
This report touched off the board's
debate, the discussion consuming
about half of the three-day meet-
ng.

As made public by BMB the
NAB committee’s report called for
correction of errors in city radio
families; asked review of method
of showing night coverage; sought
recognition of engineering data
on service areas; asked unit meas-
urement, areas smaller than coun-
ties in special cases; urged a pro-
motional campaign to bring 1,000
subseribing stations into the fold;
opposed divulging of data on non-

Page 24 ® January 3, 1949

IN A YEAREND report to BMB
board members, Hugh Feltis, presi-
dent, called 1948 a year of prepara-
tion for the research organiza-
tion’s second nation-wide survey of
station and network audiences to
be conducted this March.

He said in March 600,000 ballots
will be mailed—100,000 more than
were used in Study No. 1-—and fol-
lowups will be sent as needed to
obtain the minimum required ve-
sponse. Six weeks later tabulation
of ballots will begin. By Septem-
ber, subscribers are to get their re-
ports.

Looking ahead to 1949, he also
posed a question to' the board as to
what should be the scope of BMB
activities in the coming year. He®
reviewed the fact that last May
BMB announced a 5% fee scale
reduction, based on the assumption
that in 1949 activities would en-
compass little besides Study No. 2
and by the expectancy of more sub-
scribers.

“Both these assumptions have
changed,” said Mr. Feltis. “The
rapid growth of radio and tele-
vision have placed upon BMB de-
mands for improvements and re-
finements in its measurement . . .
All require money.”

Other Projects

Among new projects urged on
BMB, he said, have been the jobs
of determining and keeping up to
date figures on television families

Feltis Reviews

‘48, Tells ‘49 Plans

and on television viewing habits.

He said with the present list of
subscribers, which reached 802 at
year’s end, an expanded and refined
Study No. 2 can be conducted with
caution and economy.

With 1,000 subseribers, however,
he said, BMB could “service our
subscribers as they should be
serviced and perform the other re-
search jobs which our fast-growing
industry requires, while at the
same time reducing the cost to each
subscriber.”

Seeks Support

He urged support for the ecam-
paign to enlist 1,000 subscribers
to BMB.

Of the new subscribers, 28 signed
in the past two weeks, according to
BMB, and of the 802 stations, 648
are AM and 133 are FM. Thirteen
TV stations, four nationwide net-
works and four regional networks
comprise the balance.

Subscribers not previously announced
are: KLRA Little Rock, Ark.; KOCS
and KOCS-FM Ontario, Calif.; KVOE
and KVOE-FM -Santa Ana, Calif.;
KLMR Lamar, Colo.: WAMS Wilming-
ton, Del.. WCFM Washmgtnn, D. C.:
WTAL and WTAL-FM Tallahassee, Fla.;
WCON Atlanta; WVJS and WVJS-FM
Owensboro, Ky.; WATZ Alpena, Mich.;
WATT Cadillag, Mich.; WMBN Petos-
ke’lv‘ Mich.; WHAK Rogers City, Mich.;

CM Traverse Cl;y Mich ; WREX
Duluth, inn.; EA Manchester
N. H.; WXKW and WRWR Albany.

Y.; WEKOP Binghamton.

WRFD Worthmgton Qhio; WRTA Al

toona, Pa.; Reading, Pa.;
WNOK Co]umbia S. C. and WPLH
Huntington, W. Va.

In reviewing the year, Mr, Feltis

Drawn for BroancasTinG by Sid Hix

“Grandpa don't aim to miss any calls on them giveaway programs.”

subseribing stations; sought use
of BMB seal or insignia.

The feeling behind much of the
criticism of BMB is based on the
belief that the prospect is un-
healthy and therefore should be
overhauled before it is ~beyond
salvation. The trouble is described
as both personal and mechanical.

BMB is charged with persistent
refusal to heed individual com-
plaints by stations. One of the
most publicized cases of this type
has heen called the “Birmingham
brushoff.” In this instance BMB
for some time ignored complaints
that its Birmingham station report

(Continued on page 43)
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recalled that in May BMB won the
annual advertising awards for its
Study No. 1 which was cited as “a
research project conspicuous in ad-
vancing the knowledge of adver-
tising.”

In March the interim study was
conducted for 69 stations in 300
counties and cities. In May the fee
scale was reduced 5%.

Later in the year, Radio. Fam-
iies in U. S. A.—1948 was pub-
lished, bringing the 1948 edition
of the same work up to date. He
conceded that issuance of estimates
in that work occasioned complaints
from some stations that BMB had
underestimated the number of fam-
ilies in their markets. As the Cen-
sus Bureau, from which informa-
tion: was drawn, began to correct
some of its own data, and as
BMB’s own studies indicated in-
accuracies, BMB decided it was
necessary to revise its data and
this is currently being done, Mr.
Feltis reported.

Still later in the year, he re-
called, Who Own Radios? was
issued, providing data on multiple
set families, portable set families
and auto set families, as well as
radio ownership by economic status
and extent of listening.

During the year, BMB developed
the method to be used in 1949 to
measure and report station's av-
etage daily audiences, and addi-
tional feature in the 1949 survey.
Average daily as well as total
weekly audiences will be reported
separately for daytime and night-
time in each county and measured
city in which 10% or more of the
radio families listen to the station
at least once a week.

New Service

Among other activities, a sub-
scriber service department was
created in 1948; an engineering ad-
visory committee was created to
help sharpen measurement; a be-
ginning was made in evaluation of
all available research techniques,
including electronic meters; a tele-
vision committee was created; de-
cision also was made to divulge
the 1949 BMB audience figures of
non-subscribers to subscribers for
their restricted use; details were
being worked out on a state quota
plan whereby subscription fees will
be reduced according to the per-
cent of subscribers in a state.

Three new directors joined the
board of BMB as of Jan. 1. They
are G. Richard Shafto WIS Colum-
bia, 8. C., replacing Robert T.
Mason WMRN Marion, Ohio, at
the close of 1948; Herbert D. Bis-
sell, general advertising manager
of Electric Auto-Lite Co., Toledo,
appointed along with Alden James,
advertising director of P. Lorillard
Co.,, New York, by the Assn. of
National Advertisers to replace R.
E. Davis, Goodyear Tire & Rubber
Co., and Donovan Stetler, Standard
Brands.

Telecasting
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Pictured here, new homes for more than

WQAM, too, has acquired o brand new home -- has
500 new Miami families. This is one of the

added modern new equipment and greater facilities to
largest privately owned building developments better serve Greater Miami’s $500,000,000 year-round
- in the South, and one of a number of such market. Now, more than ever before, the way to reach
projects which have made Greater Miami first the most customers at the lowest cost in this growing
in the nation in new construction per capita. market is WQAM, Miami’s First Station, whose clear,
Current records indicate total construction strong signal blankets all Miami, and gives dependable
valued at $150,000,000 in 1948. coverage of the 15 additional counties in its trading area.
A.B.C. IN MIAMI
//¢
/é
THE MIAMI HERALD STATION ?
|
* OWEN F. URIDGE, General Manager * JOHN BLAIR & CO., National Representatives
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Magazine and friends.

that photographers were waiting
to take my picture! I told him he
‘must be mistaken. “No,” was the
reply, “Aren’t you a celebrity—
think the man said you were a fa-
mous -television expert!”

All this sounded much like a first
class practical joke and I thought
I’d play along by pretending I was a
celeb. So I stepped out of the plane
onto the stairway as tho ready to
take a bow before my admiring
audience. I almost went rolling
down the stairs on my face when
I saw that photographers were
really standing by to take my pic-
ture.

They posed me with Mr. Stephen
Bosustow, president of United Pro-
ductions of America (the film com-
pany I had engaged for the
production of my commercials). Be-
cause of being posed with the Prezz,
I assumed the pictures were his
idea-and were to be used to promote
the film company. But were the
photogs his?? You don’t have to
tune in next week-—I'll tell you now
—NO! They were sent by a couple
of Hollywood TV publications and it
wasn’t until after the photos were
developed that they discovered that
I was holding two issues of BROAD-
CASTING and one issue of another
rival publication!

Fran Harris
Ruthrauff & Ryan
Chicago

B Ld

Polls and Surveys

EDITOR, BROADCASTING:

Much has been made of the dis-
tinction between political - polls
which predict the future and audi-
ence surveys which measure the
present. I can’t see the difference.
Someone must prediet the future
from the audience survey before
it becomes a useful tool. If the poll-
ster doesn’t consider that his- job,
he has merely reduced his profes-
sional position, and has increased
the burden on the executive who
buys his service.

Mistakes have been made in sur-
veys, but what profession doesn't
make mistakes? The need isn’t for
abolishin, this profession which at-
tempts to find evidence instead of
hunch as a basis for prediction.
The need is to improve the procur-
ing and using of evidence.

Perhaps the biggest mistake was
failure to realize the inherent limi-
tation in any form of prediction.

Dr. Victor J. Andrew
Andrew Corp.
Chicago

Junior Joske Plan

EDITOR, BROADCASTING:

In [Dec. 20] issue of BROADCAST-
ING on page 24 you have quite an
interesting article entitled “Junior
Joske Plan” . . . [which] really
proves that the Joske Plan will
work, in practice as well as theory.

..Keep up the good work, You've
really got a good magazine.

A. C. Newbwrgh
Commercial Dept.
KDTH KDTH-FM Dubuque
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“SOME of the top-salaried radio
stars have found a loophole in the
federal income tax laws that is
caleulated to save them large sums
of money . . The loophole en-
ables [them} . to sell their
services as a business and thus pay
a capital gains tax of only 26% on
their income. Otherwise their tax
on the same amount of personal in-
come would be 77% . .. Stars who
already have used tlie loophole,
and pthers who may be contemplat-
ing a similar step, should realize
they are courting disaster . .. Pub-
lic favor is not a constant thing.
It is fickle . . . If and when the
public wakes up to the fact it is
being made a sucker in the deal,
the popularity of the tax-saving
stars is apt to start declining.”
From an editorial in

Fort Worth Star-Telegram
[Editor’s Note: The ‘“Star-Telegram”
owns WBAP Forth Worth.]

“A YEAR ago Mr. Petrillo an-
nounced that recorded music would
be banned forever. . . . But . . . he
celebrated the lifting of that ban
by directing a recorded rendition
of “I'm Just Wild About Harry”
for presentation to President Tru-
man. . . . He hasn’t bothered to
deny charges of inconsistency, con-
tenting himself with the modest
observation that ‘All great Amer-
icans (and he mentioned President
Lincoln as an example) change
their minds.’

“. .. Mr. Petrillo’s actions indi-
cate that he has not changed his
mind. . . . For the ban on record-
ings was obviously a tactical move
designed to force restoration of the
welfare fund. . .. Under the Taft-
Hartley Act, payments of this kind

. are illegal. Hence Mr. Petrillo
probably resorted to the ban as a
means of bringing pressure on
Congress to revise the act or to
induce the industry to get around
it by some sort of compromise
agreement acceptable to his union.

Y. . . Mr. Petrillo is doubtless
fairly well satisfied with the out-
come of his strategic campaign.

. However, for members of the
musicians’ -union . . . as well as
manufacturers and distributors of
records . . . the Petrillo ban has
bheen a costly method of arriving
at the present compromise settle-
ment.”

From an editorial in
The Washington Post

BROADCASTING ® Telecasting
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HIT TUNES for JANUARY
AM | ALL OF YOUR FUTURE (Or Part of Your Past) e

The Cahoosers—Astor 5

— 03
Ted_ Ml LeDuxg 16 Harmonlca Gentlemen—Castle 1455

Alan Foster—Regent 138

BEHAVIN' MYSELF FOR YOU escom

Maxine Sulllvane~MGM (0343

BOUQUET OF ROSES tzun & mavse

Arnold—Vie. 20-2806 Rex Turner—Varsily 800!
g?gg H;;:\Ss—l)l:m 24506 Jackie Brown Quartet—MGM™ 10336

CORNBELT SYMPHONY csceuser

lack S$mith—Cap. 15280 Fred Grap—Apolle 1132
Jack Lathrop—Vie, 20-3119 Cyril _Stapieton—Lon. 282
Bob Stewart—Mero 7489 Nev. Simons—MGM 10257
Jack Emerson—Metrotone 3014

CUANTO LE GUSTA ceeeo

Andre Sisters—Carmen Miranda—Dsc. 24479
x-dvuenflcuuat—CaI 38239 Jack Smith—Cap. 15280
Eve Young—Vie. 20.3077 Barbara Brown—varsity 116

DAINTY BRENDA LEE .

Eddy Mowdrd-—Mer. 5208
Jack Smith—Cap. 18328
Jack thhrun—Vle 20-3119
Jerry Wayne—Col.®

| LOVE YOU SO MUCH IT HURTS cvetoas xane)

Reggie Gofi—Lon. 312 Floyd Tillman—Col. 20430

Frontlersmen—Vic. 20-3188 Jimmy Wakely—Cap. 15243

Shorty” Leng—Dec. 46139 Tommy Clayton—Varsity 8030
mills “Brothers—Dec.*

| WISH SOMEBODY CARED ENOUGH T0 CRY cxoncon

Eddy Howard—Mer.®

Peter Lind Hayes—iDec. 24519
Eastman Trio—Trllan 188
Don Churchlll—Trilon 206

Frank Gallagher—Dana 2033
Ray Derey—Gold Medai®

IN MY DREAMS cwieens

VYaughn Monroe—Vic. 20-3133
Ella Fitzgerald—Dec. 24529

IT'S A BIG WIDE WONDERFUL WORLD cxsco

Buddy Clark—Col. 38370

lUNESUME (Republic)

Sammy Kéye—Vic. 20:3025

ONE HAS MY NAME, ceeeo

Bob Eberly—Dec. 24492
Texas JIm Lewis—Excel. 45
&lim Duncan—Col. 2049|
Red Perkins—DeLuxe 5047

RENDEZVOUS WITH A ROSE cev-peo

Buddy Clark—Col. 39314 Bob Ebarly—Dec. 2449)
Pepper Nealy—Bullst 1056 Dick. Wong—0 & D 45-1903
Pled Ploers—Cap. 5216 Fred Gr:y—APollv ||3|
Don Rodney—MGM 0272 Westonians—Sid.

Bobby Worth—Castle 1258 Snooky Lanson—Mer 5188
Sob Stewart—Me-Ro 7469 walter Scheff—Spiro 3002

SUNDAY 1N OLD SANTA FE ceomore

Jose Morand—Vle. 20-3101 Andy Russell—Cap. 15158
Xavier Cuwgat-—Cof, 38327

YOU WERE ONLY FOOLIN' erron & stasiro-nemmstein

Blue Barron—MGM IDI85 Ink Spots—Dec. 24507
Kay Starr—Cap. 1522 Eric Whitley—Caol. 38323
Varsity ﬂrchestra—Varsnly 122

Y0U, YOU, YOU ARE THE ONE ccamseens

Ames Brothers—Coral 60015
Varsity Orchestra—WVarsity |20

Reggie Goft—Lon. 368

Jimmy Wakely—Cap. 15162
Eddie Dean—Crystal 132
Tommy Claytén—Varsity 8009

Johnny Eager—Grand 25010
Jackle Brown Quartst—MGM 0336

* Seon to be released.

BROADCAST MUSIC INC.

580 FIFTH AVENUE . NEW YORK 19, N. Y.

CHICAGO .
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CAPITAL GAINS

By RUFUS CRATER

THE BUREAU of Internal Revenue
was reported late last week to be
ready to rule that Jack Benny’s
$2.5 million “capital gains” sale of
his show to CBS is a personal-in-
come transaction, not capital gains.

The Bureau was understood to be
preparing & policy statement out-
lining its views on such transac-
tions, one of which—the Amos '»’
Andy sale to CBS for $2 million—
it has already approved as a cap-
ital-gain deal and therefore subject
to a lower tax rate. Whatever the
policy statement holds, it presum-
ably will not affect the Amos 'n’
Andy approval, The Bureau, ob-
servers pointed out, does not issue
retroactive rulings.

The policy statement will not dis-
cuss sSpecific cases by name because
such procedure would be unlawful.
Pending its issuance, Bureau offi-
cials refused to discuss the probable
nature of its contents. In most
quarters it was felt the statement
would not be revealed until Mr.
Benny’s attorneys have been ap-
prised of the ruling in his case.

As a long-term capital gain, the
performer’s profit on such sales is
subject to a maximum 25% tax.
But if the transaction is held to
involve the sale of personal services
it is subject to the surtax rate for
ordinary income, ranging up to
about 78%.

In the Benny case, the Bureau
was reported to be inclined to the
view that the comedian’s Amuse-
ment Enterprises Inc.,, which he
sold to the network, actually is Mr.
Benny himself and that therefore
the case involves the sale of per-
sonal services. Benny-CBS inter-
ests contended, however, that pur-
chase of the company carries rights
to the use of characters, scripts,
ete. as in the Amos '’ Andy case
and therefore is clearly a capital-
gain transaction.

An adverse ruling by the Reve-
nue Bureau would not necessarily
be final, but could be appesaled by
Mr. Benny to the U, S. Tax Court.

NBC, from which CBS lured both
Amog '’ Andy and the Jack Benny
Show with the capital-gains offers,
has said flatly it will not make com-
parable offers to other performers
until the Revenue Bureau pesition
is clear.

In support of the capital-gains
theory, it had been argued that in
no event would Uncle Sam stand to
get less in taxes from the per-
formers than they have paid in re-
cent years.

The reason is that, according to
industry sources, both Amos 'n’
Andy and Mr. Benny have signed
with CBS for salaries comparable
to those they received from NBC,
apart from the so-called capital-
gains transactions, These salaries,

Benny May Lose First Round

for personal services, will be tax-
able at the customary income-tax
rate. Thus the 25% capital-gains
tax would represent an increase in
the Government’s *“take” from
these stars.

On the other hand, it was pointed
out, the Government would be tak-
ing quite a “loss’ as compared with
what it could get by classifying the
sale price as personal income.

Bureau’s Reply

The question has been raised
pointedly with the Internal Reve-
nue Bureau by several Congress-
men [BROADCASTING, Dec. 6], and
the Bureau in reply has indicated
that “the broader implications of
the entire subject matter have been
and are under reconsideration.”

Although Bureau officials decline
to discuss the cases with newsmen,
this was revealed last week in a
letter from Acting Commissioner
Fred S. Martin to Rep. J. Percy
Priest (D-Tenn.), who had inquired
about “reports that the Bureau of
Internal Revenue is now permitting
professional entertainers to sell
their services as a ‘business,’” tax-
able on the capital-gain rather
than personal-income basis.

Comr. Martin did not mention
any particular transaction by name
but apparently was referring to the
Amos 'n’ Andy deal when he wrote
in reply:,

These reports have doubtless had
their origin in a recent occasion on
which the producers of a well-known
radio progfam, who are themselves
regular a::rlormers on their program,
applied the Bureau for advice as
to the tax consequences , ., . of the
execution and perfermance of certain
comtemplated contracts with a na-
tional broadcastlng chain,

On the basis of representations made
by the tax payers, the Bureau advised
that certain alleged tln'operi:y rights
in such program constituted a capital
asset in the hands of the tax payers
within the meaning of Sec. 117 of the
[Internal Revenue] Code; that any
ain realized by them upon the pro-
ected transfer of such alleged property
rights would constitute a long-term
capital gain under the applicable pro-
visions of Bec. 117, and that no part
of such amount would be treated as
compensation paid them for services
rendered.

Mr. Martin also wrote that the
Bureau already had received “sev-
eral other inquiries and comments -
with respect to this general type
of situation,” and that the “broader
implications” of the entire question
consequently are being reconsid-
ered.

Although the tax must be paid
by the performers rather than the
network, it was considered unlikely
that they would have been willing
to enter into a “capital gains”
transaction without some assurance
from CBS that they would be pro-
tected in event the Revenue Bufeau
ruled it ig personal income rather
than capital gains. Comr. Martin’s
letter to Rep. Priest indicated that,
in the case he cited, the request for
a ruling came in advance of the
contract-signing.

BENNY VS. HEIDT

LAST NIGHT, as millions
listened, the 1949 network
battle for the Sunday evening
audience got under way. CBS
put a new team in the field,
led by veteran Jack Benny
who CBS believed could dupli-
-cate in the 7-7:30 period on
its facilities the rating records
he had achieved in that time
on NBC. Opposing him on its new
Sunday team, NBC installed a mu-
sic show, Horace Heidt's Oppor-
tunity for Youth, which the NBC
authorities were sure could beat
all competition from the vantage
point of “America’s number one
spot.”

ABC stood pat, depending on
Walter Winchell and Stop the Mu-
sic to stop any audience raids at-
tempted by CBS and NBC. Mutual
also kept its old line-up with one
exception: Adventures of ‘the Fal-
con went in at 7 in place of Sher-
lock Holmes, whose sponsor, Tri-
mount Clothing Co., discreetly va-
cated this period for the 8:30-9
time on Monday evening.

How It Lines Up

Barring last minute substitutions
not contemplated on Friday, here's
how the teams lined up for the Sun-
day struggle: Asterisks indicate

BROADCASTING

changes from the 1948 schedules.

6:30-7 p.m. ABC—Greatest Story
Ever Told {(Goodyear Tire &
Rubber Co.); CBS—Spike Jones*
(Coca Cola Ce.) ; MBS—Nick Car-
ter (Cudahy Packing Co.) ; NBC—
Ozzie & Harriet (International Sil-
ver Co.).

7-7:30 pm. ABC—Go for the

House; CBS—Jack Benny (Amer-

ican Tobacco Co.); MBS—Adven-
tures of the Falcon; NBC—Horace
Heidt (Philip Morris & Co.).

7:30-8 p.m. ABC—Carnegie Hall
(American Oil Co.); CBS—Amos
'n’ Andy (Lever Bros. Co.) ; MBS
to 7:56—Mayor of the Town (Mu-
tual Benefit Health & Accident
Assn.); 7:5656-8 p.m.—Johnny Des-
mond (Ronson Art Metal Works) ;
NBC — Phil Harris-Alice Faye
(Rexall Drug Co.).

8-8:30 p.m. ABC—Stop the Music
(Smith Bros., Eversharp); CBS—
Sam Spade (Wildroot Co.); MBS
— Alexander’s Mediation Board
(Co-0p) ; NBC—Fred Allen* (Ford
Motor Co.).

8:30-9 p.m. ABC—Stop the Mu-
i¢ (Speidel Co., P, Lorillard Co.);
CBS—Life With Luigi*; MBS—
Memos for Music*; NBC—Voicés
and Events, 1948%.

9-9:30 p.m. ABC to 9:15—Wal-
ter Winchell (Kaiser-Frazer Sale
Corp., a new sponsor for Mr. Win-
chell after 16 years of broadcast-

e Telecasting

Sunday Network Battle Starts

ing for Andrew Jergens Co.), 9:15-
9:30, Louella Parsons (Andrew
Jergens Co.); CBS—Helen Hayes
(Electric Cos.) ; MBS—Under Ar-
rest; NBC—Manhattan Merry-Go-
Round (Sterling Drug).

9:30-10 p.m. ABC — Theatre
Guild on the Air (U. S. Steel
Corp.); CBS—Owur Miss Brooks
(Colgate - Palmolive - Peet Co.);
MBS to 9:46—Jimmy Fidler (Car-
ter Produets), 9:45-10—Twin View
of News; NBC—American Album
of Familiar Music (Sterling Drug).

10-10:30 p.m. ABC — Theatre
Guild on the Air (U. 8, Steel
Corp) ; CBS—Lum 'n’ Abner (Gen-
eral Motors Corp., Frigidaire
Div.); MBS — Secret Missions;
NBC—Take It or Leave It (Ever-
sharp).

No Bergen

Most conspicously absent from
NBC’s line-up is Edgar Bergen
who, with his side-kick Charlie
MecCarthy, has withdrawn from the
air “temporarily,” he teld his au-
dience on his farewell broadeast
Dec. 26, adding his expectation to
be back in the fall. When he re-
turns it will probably be to CBS
which admitted last week that ne-
gotiations were in progress but de-
nied a story stating that a contract
had already been signed. The news

(Continued on page 48)

Horace Heidt
is moving up to

the no. 1 spot

O PM SUNDAY

S

One of the many ads prepared by

NBC to promote the move of

Horce Heidt into the 7 p.m., Sun-
day, spot.
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ABC REPORT Network’s ‘48 Highlights Listed

AT YEAR’s‘ end, ABC vlaimed that
.through .expansion -«into 17« 'new
markets in 1948, it now had cover-
age of 198 of the 200 leading .re-
Yail sales markets of the natipn via
its 272 affiliates.

It also reported a new peak in
£ross time sales in 1948—$44,301,-
75%:as compared with $438,548,057
for 1947 [BROADCASTING, Dec. 27,
1948].

Other ABC 1948 ‘highlights:

Seal, Development of an” East and
‘Midwest television network based
on owned-and-operated stations in
New York, Chicago and Detroit.
Twenty stations were affiliated with
its TV network.

2. Power increase of 247,750 w
gained by major facilities improve-
ments of 30 of its affiliated stations.

3. Many programming fijrsts, in-
cluding the initial telecasting of the
Metropolitan Opera.

4. Big Hooper gains by many
ABC shows and stars.

5. Inauguration of the fabulous
Stop the Music program which
swept the country and made- the
title of the program a part of the
current American vocabulary.

During 1948, ABC placed in op-
eration its own TV stations in New
York (WJZ-TV), Chicago (WENR-
TV) and Detroit (WXYZ-TV).
Early in 1949, it plans to place in
operation TV stations in Hollywood
(KECA-TV) and San  Francisco
(KGO-TV).

ABC also developed an eastern
television network linking Boston,
New York, Philadelphia, Baltimore
and Washington, and a Midwest
network linking Chicago, St. Louis,
Milwaukee, Toledo, Cleveland and
Detroit.

Both Edward J. Noble, chairman
of the board, and Mark Woods,
president, in statements released
with the yearend roundup of ABC
activities, stressed the development
of the network’s television facili-
ties as among 1948 highlights while
yet expanding its entire program-
ming operations. (Their statements,
thig page and page 50.)

Lists New Clients

Claiming 87 million radio listen-
ers, the network listed many new
large advertisers which used the
network in 1948, among them: Gen-
eral Motors, Association of Ameri-
can Railroads, P. Lorillard Co.,
Sealtest, Pillsbury Mills, Kelvina-
tor and the Chesebrough Mfg. Co.

ABC stressed its value as an
advertising medium, citing not only
its 78.19% increase in gross time
sales over the past five years, but
also its 569 gain in average even-
ing Hooperatings since 1944, us-
ing the first eleven months of each
year as a basis.

\Also outlined in the yearend re-
port was the need to reorganize
‘ABC administration during the year
to take care of expansion of duties
and responsibilities. On the admin-
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istrative side, these were the devel-
opments:

Creation of six vice presidents:
Murray B. Grabhorn, owned and
operated stations; Ivor Kenway, ad-
vertising, promotion and research;
Frank Marx, engineering; Robert
Saudek, public affairs; Thomas
Velotta, news and. special events,
and Paul Whiteman, -musie.

Expanding board of directors: In
July, Owen D. Young, one of the
pioneers of radio, joined the board.

Other changes: Charles C. Barry,
previously vice president in charge
of radic and television program-
‘ming in Ned York, was placed in
charge of the network’s western
division and Harold L. Morgan was
appointed assistant secretary of
ABC. From the West Coast; where
he had been_director of programs
and production, J. Donald Wilson
was transferred to New York as na-
tional director of radio and tele-
vision programming.

A building expansion also was
part of the network’s 1948 opera-
tions. In New York, ABC estab-
lished its eastern television center
at 7 W. 66th St. The buildings, now
in process of reconstruction, will
house what ABC claims will be-
come America’s largest television
studio. ABC also purchased from
Warner Bros. the 20-acre Vitagraph
property in Hollywood for its West

Coast" television. center. In New
York, supplementing its facilities,
it also leased the Playhouse the-
atre on W, 48th St.

:On the program side, the net-
work cited the widening popularity
in 1948 of its radio personalities
such as Bing Crosby, Walter Win-
chell, Groucho Marx, Drew Pearson,
Elmer Davis, Milton Berle, Abbott
and Costello and Jo Stafford. It also
reported a steady growth in the
continued appeal of its oustanding
programs such as: The Theatre
Guild on the Air, The Greatest
Story Ever Told, This Is Your
FBl, Child's World, The Break-
fast Club and many others.

Documentaries

Among its outstanding docu-
mentaries was Communism, U. S.
Brand, an exploration of the meth-
ods used in recruiting Communists
in this country and suggesting
countermethods. Another documen-
tary for which it won praise was
V. D., on the menace of social dis-
eases. It presently is at work on
a television documentary, a word
and picture story of the Marshall
Plan in action, which will be re-
leased in 1949,

Its highpoint in news coverage
was listed as the national elections.
Calling the elections the year’s big-
‘gest story, ABC said it used almost
500 newsmen, cameramen, report-

ers, commentators and technicians
for its TV and AM coverage of the
political conventions, campaigns
and final balloting.

In the sports field, among its out-
standing events was the Joe Louis-
Joe Walcott world’s heavyweight
championship fight, heard over ABC
by an estimated 56 million. It drew
a 59.3 Hooperating and 92.4 share
of the listening audience. On par
with this, it placed the telecast
of the Metropolitan Opera opening
Nov. 29, 1948, in' which infra-red
lighting was used for the first time
in such a telecast and air blowers
were removed from the cameras to
assure quiet. Dry ice was used for
an improvised cooling system.

Radio has earned & “well done”
for the way it has carried out its
obligations to ecarry to the world
the thinking of the United States
during the past year, according to
Edward J. Noble, chairman of the
Board.

Observing that 1948 failed to
see anything but an uneasy peace
in the world, he nevertheless saw
good in vigorous action of the
country’s leaders in pushing aid
to war-shattered nations and in
the demonstration of citizenship
exemplified in the recent elections.
He praised radic and ABC for
its work in reporting these develop-
ments. He said:

“Through our sysiem of free broad-
mtin g, we have held up to our own
and to other nations a sounding-board
of hews, coémmentary, opinion and

(Continued on page 50)

CBS ROUN

CBS, in reviewing its activities
during 1948, called the 12-month
period just ended ‘“perhaps the
most eventful” in its 21 year his-
tory.
It listed its gains in AM and in
television and especially stressed
advances in programming. Simul-
taneously, a yearend statement by
its president, Frank Stanton,
claimed CBS had the “largest cre-
ative program operation in the en-
tire broadcasting industry.” (See
page 50.)

In resume, the high points of the
CBS year featured:

(1) Acquisition of top stars such
as Jack Benny and Amos 'n’ Andy.

(2) Expansion of CBS television
network from one station to 24 and
the addition of seven stations to the
AM network for a total of 179.

(3) Projection of a transconti-
nental television network to serve
more than 80 cities within the next
three years.

(4) Increase in the network’s
total wattage output, making it the
most powerful network on the air.

(5) Continued successful devel-
opment of CBS’s own TV and AM
“package” programs.

(6) Acquisition of exclusive
rights to & number of outstanding
events including the Rose Bowl
football classic and to other major
sports through part ownership in

‘48 ‘Most Eventful’ in History

UP

Tournament of Champions Inec.

(7) Initiation - of technical de-
velopments and plant expansion on
East and West coasts, particularly
the million-dollar television studio
and technical installations in the
Grand Central Terminal Bldg., New
York.

Position Solidified

In network expansion, CBS
claimed it solidified its position as
the nation’s most powerful network
when on Dec., 21 it signed KFRE
Fresno as its 24th 50,000 w affiliate.
That gave CBS a total power of
1,641,200 w daytime, and 1,556,450
w nighttime.

In plant construction, work was
started in February on what is said
will be among the largest television
studio plants in the world in Grand
Central Terminal Bldg.

In July, WCBS-TV purchased a
new b kw transmitter and specially
designed antenna to produce the
maximum signal permissible under
FCC regulations for installation in
Manhattan.

Among other technical develop-
ments were production of “The
Bubble,” its plastic-domed, mobile
unit, put into action for the Presi-
dential nominating conventions;
unveiling of the records developed
with Columbia Records; setting up
a plant for making television re-
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cordings with 16mm film, and im-
provements in telecine projections
and cold studio lighting.

Staff Changes

On the administrative side, these
staff changes were made:

Two CBS vice presidents, Ho-
ward S. Meighan and Lawrence
W. Lowman, also became general
executives.

J. L. Van Volkenburg became a
CBS vice president and director of
television operations.

J. Kelly Smith became vice pres-
ident and director of station ad-
ministration.

Arthur Hull Hayes, general
manager of WCBS, was named
CBS vice president in San Fran-
cisco.

James M. Seward became vice
president in charge of operations.

S. R. Dean became CBS treas-
urer and comptroller.

William B. Lodge was named
vice president in charge of general
engineering.

Howard Hausman became vice
president in charge of personnel
relations.

Frank White relinquished his of-
fice as CBS vice president and
treasurer to become president of
Columbia Records.

During the year, too, the network

(Continued on page 50)
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MBS GROSS UP

MUTUAL Broadcasting System’s
yearend review indicated that gross
billings for 1948 from the sale of
network radio time would show a
gain of b% over 1947.

Mutual’s greatest claims, how-
ever, were in the direction of pro-
gramming and listenership. High
points of its yearend review were:

1. In line with Mutual’s self-
description as “world’s largest net-
work,” it passed the 500 mark in
number of affiliated stations.

2. It boosted the idea of coopera-
tive programs and at year’s end
claiméd 1,800 local sponsors for
them, which, MBS said, topped all
.other networks combined.

8, It strengthened its weekly day-
time programming.

4. It signed Gabriel Heatter to
an exclusive broadcasting and tele-
vision contract.

5. It completed new operating
facilities.

6. It won numerous awards.

In keeping with its expansion
policy, Mutual-Don Lee placed in
operation & new $3 million studio
building in Hollywood, the first
studios specifically constructed for
joint radio-television-FM broad-
casting. The master control panel
there is so engineered as to permit
simultaneous “feeds” of these three
types of radio programs for airing
locally, regionally or feeding on a
coast-to-coast basis.

Active in TV

In television, with no MBS TV
transmitters yet in operation, Mu-
tual advertising and research ex-
ecutives nevertheless became active
participants in industry meetings
dealing with TV problems. Mean-
while, Mutual affiliates in Chicago,
Boston and Hollywood were tied
in with other networks during the
interim, and in 1948 Mutual ex-

KFRE Fresno, will become

Calif.,
24th 50 kw outlet of CBS in June

[{BROADCASTING, Dec. 27]. Com-

pleting arrangements for the affilia-

tion are Paul R. Bartlert (1), KFRE

general mdnager, and Edwin Bucka-

lew, western division manager of CBS
Station Relations.

5%

[

1948 Rise Indicated

pects’ to see a continuation of such
interim affiliations.

Mutual will proceed with its TV
plans, leading to eventual establish-
ment of video stations in 11 of the
country’s leading markets, in addi-
tion to some 40 MBS affiliates that
have CPg or applications pending.

Mutual insured television cover-
age of the 1948 World Series, one of
its perennial exclusives, by making
the baseball classic available to all
video stations in New York, Bos-
ton, Philadelphia, Baltimore, Wash-
ington, Richmond, Schenectady,
New Haven, Cleveland, Buffalo,
Toledo, St. Louis, Chicago and Mil-
waukee.

The network also claimed a new
all-time listening mark for its AM
broadcasts of the series—25 mil-
lion radio homes tuned in.

Sales Picture

In sales, 1948 was a year which
saw wide acceptance of MBS adapt-
ability to multi-program campaigns
by some of the nation’s largest ad-
vertisers.

New advertisers in 1948 included
Universal Carloading and Distrib-
uting Co., Volupte Inc., National

Council of Protestant Episcopal
Churches, Doubleday & Co., Con-
tinental Pharmaceutical Corp., U.S.
Tobaeco Co., National Biscuit Co.,
and the Johns Manville Corp.

In programming, the network
concentrated on building its day-
time weekly schedule and claimed
it was strengthened by such series
as Kate Smith Sings, John Nes-
bitt’s Passing Parade, Gabriel
Heatter’s Mail Bag, and The Golden
Hope Chest.

News-wise, it produced 4,432
regularly scheduled and special
news shows. It claimed credit for
development. of the ‘“newsreel”
program technique, radio report-
ing via news-voice recordings.
During the political conventions
in Philadelphia, Mutual built & net-
work within a network in the
Quaker City. For the election

itself, it claimed further credit
for a network innovation by
correlating local results within

the overall national picture for
the benefit of regional and local
listeners.

In sports, it presented many ex-
clusives, -including the World
Series, the play-of game for the
American League baseball cham-

..

pionship, the All-Star baseball' and”
football games, the Indianapolis
Speedway classic, the Army-Navy™
grid clash, the annual Esast-West
Shrine game, the Cotton Bowl and
the Blue-Gray contests, the Zale-
Graziano, Zale-Cerdan and Wil-
liams-Jack championship boxing
bouts. ’ > 9

It wag a year of many awards
for MBS and its people. Four-
teen programs and their personal-
ities were cited during 1948. The
network itself received four in-
dividual awards for its document-
ary shows and its public service
broadcasting and one for its overall
promotional activities in behalf
of MBS shows.

Among its honors were: National
citation from National Conference
of Christians and Jews for Eax-
ploring the Unknown program;
blue ribbon from Ohio. State U.
Institute for Education by Radio
for the Family Theater series;
One World Award to William L.
Shirer for “interpreting world
news”; Twenty Questions program
received two awards, blue ribbon
from state of New Jersey and the
Kilroy Award of Armed Forces
Radio Network; National Head-
liners Club citation to Albert L.
Warner, of Mutual’s Washington
staff, “for outstanding domestic
coverage in his reporting of Con-
gressional hearings in Washing-
ton.”

NBC ’48 RECORD Top Advances in TV

FOR NBC, the year 1948 was
marked by many important
achievements, the most spectacular
of which were in television.

Its TV network grew from four
at the year's opening to 25 at the
year’s end and its revenue from
video network time
10009
1947.

In sound radio, gross revenues
from time sales in 1948 were 6%
greater than in 1947, which had set
an all-time record.

These were among other high
points in the NBC year:

1. Adoption in September of a
new and improved code of stand-
ards. The code also was made ap-
plicable to TV, the first such code
in the visual medium.

2. The claim that by year’s end
the network had almost four times
the number of TV network adver-
tisers as all other networks com-
bined.

8. Its policy of drawing new ad-
vertisers into television and thus
strengthening radio’s economic
foundation was regarded as a suc-
cess. Twelve of its TV sponsors
on its East Coast network were
not already radio timebuyers.

4. Average daytime commercial
network in 1947 was 119 stations,
against an average of 121 for 1948,
In the evening it was 141 in 1948
against 134 in 1947,

6. Eighty-six percent of NBC’s
¢lients renewed their contracts for
1948,

sales was
greater in 1948 than in
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6. NBC Spot Sales Division re-
ported an all-time record in sales
volume.

7. The total of AM affiliates rose
from 167 to 170.

8. Advances in programming,
first in news coverage, and the
winning of numerous awards.

The network reported that its
6% radio sales increase was partly
due to some additional business and
partly to the expansion of the num-
ber of stations contracted for by
some advertisers. New business
came from such advertisers as
Campbell Soup, International Sil-
ver, John Morreil & Co., Pilisbury
Flour Mills, Coca Cola, Chevrolet
Desalers, Elgin Watches and Pet
Milk.

7,648 Hours Programmed

During the year, NBC broadcast
approximately 7,648 hours of net-
work programming, 519 of which
was sponsored by national adver-
tisers.

The NBC summary, however, ex-
pressed greatest pride in its tele-
vision accomplishments. It claimed
TV leadership as exemplified by the
historic telecast from the U. S. S.
Leyte 30 miles at sea; the build-
ing of an eastern TV mnetwork
linking Boston to Ri¢chmond and &
Midwest network linking Buffalo,
Cleveland, Toledo, Detroit, Chicago,
Milwaukee and St. Louis.

It cited its coverage by radio and
television of the Republican Na-
tional Convention in Philadelphia

in June as the “most elaborate and
thorough reporting job ever de-
voted to a single event by a single
organization.” It devoted 54 hours
of television time and 36 hours of
radio programming to the GOP ses-
sions alone at a cost of $300,000 in
rebates to sponsors for cancellpd
time and talent, plus the huge cost
of engineering installations and
other expenses involved in the 201-
man operation.

The shorter Democratic Convel-
tion in July was covered by 24
hours and 14 minutes of radio time
and 41 hours and 24 minutes o
time—at a comparable cost to ti
network, it was said. The three
day Progressive Party’s Conven-
tion in July was given nine hour
and 35 minutes of radio time and
22 hours and 45 minute of televi
sion time. . -

Its coverage of the elections
themselves, NBC claimed, topped
all networks in listener and viewer
ratings. NBC’s rating for the sur-
vey made from 8:00 a.m. to 12:00
noon on Nov. 3 was 13.9 witha 37.8
share of audience, against the sec-
ond network’s 7.6 rating and 2005
share of audience. It claimed that
from 8:00 to 11:00 p.m. Nov. 2, ik
rated 15.8 and 28.9 share of audi-
ence against the second network’s
14.1 rating and 25.8 share of audi-
ence.

In a television survey, WNBT
showed a rating of 82.3 and a 48.6

(Continued on page 51)
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By DAVE GLICKMAN

RADIO’s space drought in Los
Angeles metropolitan newspapers
broke after a decade of resistance
with recent publication of the new
daily Los Angeles Mirror.

This drought started back in
1938 when the publishers in down-
town Los Angeles banded together
in agreement to throw out their
radio sections, maintaining logs on
a limited basis only.

Logic of this anti-radio news
campaign was never really clear
in its intent. By its snub of radio
and its abundant care for the
movies, the only apparent in-
ference to be gleaned lay in the
ratio of news to advertising. With
major box-office results their tar-
get, theatre owners and chains
quite naturally had a basis on
which to predicate advertising
schedules.

Radio, on the other hand, has
had and is likely to continue to
have meager budgets for paid space
in newspapers calling attention to
programs. Furthermore, radio is

an advertising medium of itself

~—=-whereas the movies are product

and must use proper space to mer-
chandise that product.

Now Out From Under

But whatever the relative roles
of radio and movies in the minds
of the publishers, radio is now out
from under the wraps.

With advent of the Mirror, Lou
Larkin was brought in as radio
editor. Tn addition to his daily
column and radio logs, the double
truck section of the tabloid also
includes spot AM, M and TV
news stories. Prior to initial pub-
lication on Oct. 11, the new tabloid,
in an gll out promotion campaign,
plastered Los Angeles. area with
biliboards announcing its “complete
coverage of radio news.”

At first, the Los Angeles Pub-
lishers Assn. tried to play footsie
with radio. At a Hollywood Adver-
tising Club meeting Floyd Max-
well, head of the publisher's body,
tried to explain away the Mirrov's
treatment of radio by saying that
it was not a member of the asso-
ciation. This was just so much
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ture.

A double spread in the Mirror
double-talk, for the Mirror is
owned by the Times-Mirror Co:,
publisher of the Los Angeles
Times, itself a member of the pub-
lishers’ group.

Another exception had really
taken place about 18 months ago
when the Los Angeles Daily News
started to run the syndicated John
Crosby column. At that point, the
publishers tried to explain it away
by deciding that it was syndicated
material and not local; consequent-
ly it did not constitute a violation
of the agreement.

Yet the material in.the Crosby
column was localized whenever
possible through parenthetical in-
sertion of the local network sta-
tion carrying the program being
discussed as well as its broadcast
time.

But with the Mirror making
radio one of its news staples, the
several other newspapers were
forced to re-examine their posi-
tions.

‘News' Follows

The Los Angeles Daily News,
also a tabloid, was swift to follow
the Mirro’s lead. It discarded
Crosby’s column in favor of a daily
local column under by-line of Wal-
ter Taliaferro, which made its bow
on Thanksgiving Day. Protest on
the dropping of Crosby’s column
resulted in its return on Dec. 7 as
an added feature. Radio section
has also been dressed up with addi-
tional AM, FM and TV news.

Next in line was the Herald-
Express, Hearst afternoon news-
paper, which pulled a sneak pre-
view on Dec. 2. Without fanfare
or any prior announcement, its en-
larged radio and television log page
appeared with John M. Cooper's
syndicated column and a TV fea-
The newspaper reportedly
will hire its own radio editor as
well as maintain the syndicated
feature.

Nick Kenny, radio editor of the
New York Mirror, Hearst owned
and operated tabloid, arrived in
Los Angeles on Dec. 3 to lay plans
for a Los Angeles Examiner radio
section. Pat Hogan, chosen from

the newspaper’s staff, had been
named radio editor, with a daily
section started the week of Deec. 20.

With the Los Angeles T'imes co-
owner with CBS of KTTV, suppo-
sition is that the newspaper will
carry a TV news column, eventu-
ally expanding to cover AM and
FM news and also expand log serv-
ice. No commitment has been made
to date.

Not to be forgotten Bare the sub-
urban daily newspapers which

has Bill Bird as radio editor and
columnist. The tabloid also goes
in heavily for art on its two-page
daily insert, Charles Perlee is the
Pasadena Star-News radio editor.
He conducts a daily column along
with station logs and an occasional
special feature.

The are also some 35 neighbor-
hood weekly and bi-weekly news-
papers giving their support to
radio. Besides the logs they go in
for local area radio news, carrying

. . . . . Radio News Back After a Decade

maintained their radio sections
throughout the entire Los Angeles
Publishers Assn. ban.

Hollywood Citizen-News has car-
ried a radio section for more than
20 years. Besides AM, FM and TV
logs, the page carries by-lined two
columns and sometimes three of
Zuma Palmer, radio editor. In ad-
dition, there is now also a boxed
column of Radio-TV Briefs. The
newspaper orn occasion also uses
spot radio news in its regular news
sections, and often on the front
page. In a recently conducted read-
er’s poll, radio section ¢ame second
with front page news taking first
place.

Valley Times, serving the. rich
San Fernando Valley, for several
years has maintained a radio page
with Allen Rich as editor and col-
umnist. Pasadena Independent is
another to carry radio’s torch and

syndicated by-line columns.

Publishers today are interested
in ways and means of utilizing
radio to their advantage, and are
willing to accept the medium as
partners. This is apparent in the
zeal in which newspapers have
made tie-ups with local TV sta-
tions.

It all started when the Los Ange-
les Times procured a TV channel
and then sold 49% stock in KTTV
to CBS. Then the Los Angeles
Ezaminer made a reciprocal agree-
ment with Don Lee Broadcasting
System, thus linking KTSL (TV)
and KHJ with the newspaper.
Daily News followed the lead when
a similar deal was worked out with
Paramount’s KTLA (TV), A ten-
year mutual cooperative agreement
was also worked out between the
Herald - Express and ABC for
KECA and KECA-TV.

NAB

‘Realignment’ Meeting
Expected This Month

NAB BOARD committee handling the so-called “realignment” project
is expected to meet this month, setting in motion what may develop into
a complete reorganization prior to the industry convention in Chicago

April 11-12.

Preliminary report is likely to
be made by the committee at the
NAB board’s Feb. 14-15 meeting
in New Orleans.

Purpose of the whole project is
to bring the NAB operation in line
with industry progress, including
television and FM. This idea en-
visions a functional type of organ-
ization. When the job is.done NAB
may emerge in a brand new ad-
ministrative dress.

Committee Members

Members of the committee are
Clair R. McCollough, WGAL Lan-
caster, Pa., chairman; Paul W,
Morency, WTIC Hartford; John F.
Meagher, KYSM Mankato, Minn.;
Everett L. Dillard, WASH (FM)
Washington; Henry W. Slavick,
WMC Memphis.

The membership is representa-
tive of small stations (Messrs.
McCollough, Dillard, and
Meagher); medium stations (Mr.
Slavick) ; large stations (Mr. Mor-
ency); FM (Mr. Dillard); tele-
vision (Mr. Slavick). All sections
of the country but the Far West
are represented.
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Last NAB reorganization study
was conducted in 1944, leading to
election of Justin Miller as presi-
dent and A. D. Willard Jr. as ex-
cutive vice president. Prior to
that a major study had been con-
ducted in 1938, culminating in elec-
tion of Neville Miller as president.

POSNER PLANS
To Expand New Show on ABC

DR. POSNER Children’s Shoes,
New York, through its agency
Hirshon-Garfield, New York, start-
ing Jan. 15 will sponsor a half hour
children’s show called The Big and
Little Club, Saturdays, 10:30-11
am. on a three-station ABC net-
work in New York, Boston and
Philadelphia.

The sponsor plans to increase the
network until it is coast to coast.
In fact, hefore the starting date,
it is understood that a few more
stations may be.added on the east-
ern network.

Telecasting



ENGINEERING IN ‘49 &

PREDICTIONS that television will
take great strides forward during
the new year are undisputed among
Washington radio consulting en-
gineers surveyed by BROADCASTING,
but there is dissent on FM’s pros-
pective progress.

It is generally agreed that AM
is here to stay for some time and
that it will continue to pay the
way for the two newer arts for an
indefinite period. Many feel FM
will eventually supplant AM as the
principal aural medium. None in-
dicated a belief that TV will ever
completely supplant an aural sys-
tem.

Esterly C. Page, of E. C. Page
Consulting Radio Engineers, be-
lieves that even
with the lifting of
the freeze and so-
lution of the allo-
cations problems,
television will b
slow getting un-
der way as Te-
gards new oper-
ating stations. He
explains the bot-
tleneck will be
equipment. Mr.
Page predicts the demand for new
facilities will be so great that
manufacturers will be unable to
satisfy customers until late 1950.
This is on the basis of allocations
being out of the way by early fall
of 1949,

Mr. Page Dbelieves AM has
reached the peak of its curve as far
as number of new stations is con-
cerned and from here on activity
will be in the field of improving
facilities and transfers. FM seems
to have realized a revival, he says,
due to the TV freeze, but the trend
in 1949 should pattern the past
year.

Raymond M. Wilmotte, Raymond
M. Wilmotte Inec., said he “would
be surprised if
the UHF band
were not opened
up commercially
during the com-
ing year and I be-
lieve that Poly-
casting will be
the way.” Poly-
casting was
brought to the at-
tention o f the
Commission re-

Mr. Page

Mr. Wilmotte
cently by Mr. Wilmotte [BroAD-

CASTING, Dec. 6]. Mr. Wilmotte
expressed the hope the video VHF
band “will not be spoiled by over ex-
uberance. . . . A few months’ delay
will not appear important 5 or 10
years from now.”

Seeing an important trend in the
purchase of FM receivers, he ob-
served, “Possibly 1949 will see the
beginning of a commercial switch
from the present AM to the very
much better national service now
available on FM.”

Andrew D. Ring of Andrew D.
BROADCASTING

YEAREND roundup in the ad-
vertigser, agency, slation, muet-
work, tremscription, representa-
ive, labor, trade organization,
trangit FM, store FM, FCC
and legislative fields appeared in
BROADCASTING Dee. 27, 1948

Ring & Co. stated that according
to his prediction of some years
the public has re-
sponded enthusi-
astically to tele-
vision since its
emergence from
the laboratory.
He termed it un-
fortunate that
the supply of
TV channels is
“far below the
demand” and the
tests in the UHF
band “do not show much promise

. ." Thus the “natural limitation
on the propagation in the tele-
vision band destines this service to
limited areas,’”” he said.

Mr. Ring said the “optimum
allocation plan should contemplate
giving the maximum number of
cities service and choice of pro-
grams even if most rural service
must be sacrificed.” He stated the
new tropospheric data “do not dis-
close any need for major changes
in station separation” but “stations
cannot be spaced at as low mileage
as the trend indicated before these
data were available.”

Little further expansion in the
AM band is seen by Mr. Ring in
view of virtual saturation day and
night. He believes FM solves many
of the technical problems inherent
in AM operation excepting to im-
prove wide rural service. However,

Mr. Ring

he terms FM as a ‘“fine new spring
on the old buggy while television
is the automobile.”

C. M. Jansky Jr. of Jansky &
Bailey claims there is a swing
from AM to FM
listening. He
warns that “be-
cause of preoccu-
pation with the
not insignificant
growing pains of
television this
revolution in
broadcast listen-
ing is taking
place practically
unnoticed by
those who should be most con-
cerned.”

Mr. Jansky, president of the
Assn. of Federal Communications
Consulting Engineers, paints the
following picture for radio in
1949:

During the coming year the radio
industry will be devoting major at-
tentioni to the problems forced upon
it by the advent of two technological
developments—television and frequen-
cy modulation. Everywhete manage-
ment is seeking to determine not only
how great will be the impact of tele-
vision and FM upon the industry but
how scon will the full force of this
unl]tmct be felt and what trends will re-
sult,

Mr. Jansky

Television’s public appeal has already
been demonstrated to the satisfaction
of many. However, the opportunity to
satisfy the demand for the service
which this ap{ua.l engenders is cir-
cumscribed by television’s apparent in-
herent engineering and allocation limi-
tations. Therefore, during the coming
year while the broadcaster is wrestling
with television's economic and pro-

ram problems the radio engineer will

e striving to break down ihe technmi-
cal barriers which at the moment ap-
pear to bar the way to the delivery of
television service throughout the na-
tion on a truly competitive, American
free enterprise basis. Since the engi-
neer is no magician, the degree of
success he will ultimately attain is
unpredictable.

FM'’'s problems are different. FM Is
a new and greatly improved system of
sound broadcasting. Its ultimate future

Further Strides Seen

impact upon the industry is not difficult
to predict. The salient fact is that FM
can provide more statlons with better
day and night coverage than can
Therefore, unless television is to come
Pletely replace all sound broa
—which at the moment appears to be
an impossibllity because of television's
inherent technical and economic limi-
tations—FM will replace AM in the
sound broadcasting field. Here the big
question is—not how great will be the
impact but how soon will it develop
force.

Here also, but for a different reason,
the engineer cannot prognosticate. This
Is because he has no basis for predict-
ing how long it will take the broad-
caster, advertising agency and adver-
tiser to recognize and react to the
gﬁlt change in listening habits now

ing place. T refer to the steady and
rapid increase in the number of listen-
ers who rely entirely upon FM stations
for their sound broadcast service and
the corresponding decrease in the
amount of listening to AM.

Unfortunately, because of preoccu-
Paﬂon with the not insignificant grow-
ng pains of television s revolution
in broadcast listening is taking place
practically unnoticed by those who
should be most concerned, When the
facts are recognized and thelr implica-
tions fully understogd major changes
in the econmomic¢ and program frame-
work of the entire broadcasting indus-
try are bound to occur.

John J. Keel believes that tele-
vigion will make important strides,
despite a delay resulting from the
freeze order. He thinks FM broad-
casting will grow at a small but
steady pace. The
Commission, Mr.
Keel predicts, will
relax its AM en-
ginéering stand-
ards during the
coming year in
order to provide
facilities for Io-
calities having no
station or day-
time only and in
areas where pub-
lic interest warrants such action.

“The prospective increase in
channels,” Mr. Keel says, “will
greatly stimulate activity in the

(Continued om puge 71)

Mr. Keel

I- AWYERS @ See TV as ‘49’s Worst Headacﬁe

THE CONSENSUS among the men
who all but live at the FCC—the
radio attorneys of Washington—is
that television will produce the
most agonizing headaches for the
Commission in 1949.

The majority sampled by BROAD-
CASTING feel the 1949 thaw of the
television freeze will unleash a
flood of new problems for the Com-
mission to cope with. One attorney
sees the possibility of an AM freeze
in 1949,

High hopes are held for solution
of such lingering problems as sta-
tion editorializing, the Port Huron
decision confusion, clear channel,
giveaway, Bluebook, AVCO trans-
fer rule, multiple ownership and
other matters.

The ecrystal ball of Vincent B.
Welch, Welch, Mott & Morgan,
reveals 1949 as the ‘‘mushroom”

® Telecasting

year of television activity, in which
the allocation picture will crystal-
lize with the adoption of “a work-
able and long
range plan en-
compassing ultra
high frequencies.”

Mr. Welch also
believes the Com-
mission “is faced
with the neces-
sity of reconsid-
ering many of its
technical and pro-
cedural rules and
policies which
have become outmoded by the
rapid expansion of the broadcast
art . Time is essential for
such a program and a freeze on
AM applications to achieve this
goal i & very distinct possibility.”

Frank U. Fletcher expects to

Welch

Mr.

see “new vistas of sports broa
casts, especially baseball, open uj.
if the Dept. of Justice is success-
ful in breaking up the ‘veto’ power
now held by local
professional base-
ball clubs over
broadcasts of out-
of-town contests.”

Harry P. War-
ner, Segal, Smith
& Hennessey,
thinks “the pri-
mary problem
confronting  the
Commission in
1949 is the for-
mulation of administrative policies -
for television.”

He believes the “courts will un
doubtedly clarify the administra-
tive practice and procedure as

Mr. Fletcher

(Continued on page 73)
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MBS PROMOTIONS

Schmid, Johnson Named

ROBERT A. SCHMID, vice presi-
dent in charge of station relations
for MBS since April, 1947, has
been appointed to the newly-cre-
ated post of vice-president in
charge of program sales, Edgar
Kobal, network president, an-
nounced today. Simultaneously,
Mr. Kobak announced that Earl M.
Johnson, MBS director of engineer-
ing, has also been named director
of station relations. Both appoint-
ments were effective Jan. 1.

Mr. Schmid, who before his sta-
tion relations activities was vice
president in
charge of adver-
tising promotion
and research,
joined Mutual in
1936. Prior to
that, he was with
Young & Rubi-

cam and CBS,
both in New
York. For the

Mr. Schmid

past 13 years Mr.
Schmid has been
engaged in building the network’s
advertising and station activities.
Under his guidance, during 1948,
the power of Mutual affiliates and
its national coverage increased to
an all-time high, the network said.

The new appointment, while not
directly connected with the recent
resignation of Robert A. Swezey,
[BROADCASTING, Nov. 8] is said to
in some measure encompass some
of the duties originally designated
for Linus Travers, executive presi-
dent and general manager of the
Yankee Network, major MBS
stockholder.

Mr. Johnson joined Mutual in
1945 as chief plans and allocations
engineer, being
named director of
engineering the
following year.
He has been
largely responsi-
ble, the network
said, for the de-
velopment of its
“listenability,” a
new engineering
coverage meas-
urement designed
to guide network expansion to-
ward “complete and- economical
coverage for the advertiser.”

Prior to joining MBS, Mr. John-
son served in an engineering ca-
pacity with WLW Cincinnati, be-
fore which he was assistant chief
of the standard broadcast division
of FCC. He will continue his du-

CNy &

Mr. Johnson

Travis Promoted

WILLIAM TRAVIS, former direc-
tor of radio for Leland K. Howe
Assoc. Inc.,, New York, has been
appointed vice president in charge
of radio and television. Mr. Travis,
prior to his association with the
Howe agency, was manager of
WMLO Milwaukee.
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JOE M. DAWSON (second from 1), retiring as chairman of Geyer, Newell
& Ganger executive committee, shows three agency partners a miniature
television set representing one sent to his home by members of company.
Mr. Dawson also holds a leather-bound tribute signed by his GN&G asso-

ciates.
New Yol’k.

Occasion was firm's annual Christmas party at St. Moritz Hotel,
L to r: H. W. Newell, GN&G executive vice president; Mr, Daw-

son; B. B. Geyer, president, and R. M. Ganger, vice president and director.

ties as director of engineering in
addition to assuming those previ-
ously handled by Mr. Schmid.

WITMER QUITS

ROY C. WITMER, NBC staff vice
president and before that vice pres-
ident in charge of sales for almost
15 years, has re-
i -~ | signed. Mr. Wit-
- mer announced
the resignhation,
effective Dec. 31,
last Wednesday
following a per-
iod of illness, His
future plans will
be announced
later, he said.
Mr. Witmer
joined NBC in
1927 as an advertising salesman,
became assistant sales manager in
1929 and sales manager in 1930.
Appointed vice president in charge
of sales a year later, he became
staff vice president in February
1946, In this post he reported to
Niles Trammell, network president.
Prior to joining NBC Mr, Witmer
spent 17 years managing manufac-
turing plants in New England, fol-
lowing earlier activities in thz
banking and utilities fields in
southern California. He attended
Leland Stanford U. in California.

Mr. Witmer

Scott Marriage

R. J. (Bob) SCOTT, president and
treasurer of Schwimmer and Scott
Agency, Chicago, and his bride,
the former Lucy Gilman, return
to Chicago this week after a two-
week wedding’ trip to Miami. They
were married in Chicago Dec. 18
at a private and unannounced cere-
mony. Miss Gilman is a Chicago
actress, and has appeared on nu-
merous radio shows. This is the
second marriage for both.

NABISCO

3 Executive Appointments

THREE executive appointments at
National Biscuit Co., New York,
effective Jan. 1; were announced by
George Oliva, firm’s director of
advertising, last week.

Harry T. Schroeter has been
named director of media. Mr.
Schroeter, who joined the ¢company
in 1945, has been assistant adver-
tising manager for biscuit, bread
and specialty products since 1946.
Previously he was with the adver-
tising department of Procter &
Gamble, Cincinnati.

R. Stewart Boyd, former assist-
ant advertising manager, has been
appointed advertising manager for
cereals and dog food produects. Pre-
vious to joining Nabisco he was
with Lennen & Mitchell, New York.

Edward A. Gumpert, on joining
the company, has been named ad-
vertising manager for biscuit,
bread and specialty products. He
was formerly assistant advertis-
ing manager for Rheem Mfg. Co.,
New York, and account executive
with Duane Jones, New York.

M&P Elects Peterson

CURT A. PETERSON, radio direc-
tor who has been associated with
Marschalk and
Pratt, New York,
since 1935, has
been elected to
partnership in
the agency effec-
tive Jan. 1. Mr.
Peterson was
with NBC as as-
sistant program
manager prior to
his association
i with the agency.
Since he has been with the agency
he helped develop the first exten-
sive use of the five minute news
program, FKEsse Reporter, which
celebrates its 500,000th broadecast
on Jan. 5.

Mr. Peterson
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FORT INDUSTRY

Subsidiaries Dissolved

. AN INTERNAL reorganization in-

volving dissolution of operating
subsidiaries has been announced by
the Fort Industry Co, The change,
effective Jan. 1,
was motivated by
a desire to sim-
plify the com-
pany’s corporate
structure, accord-
ing to George B.
Storer, Fort In-
dustry president.

Operating poli-
cies and person-
nel at each sta-
tion affected by
the change will remain as at pres-
ent, Mr. Storer said. The reorgani-
zation affects West Virginia Broad-
casting Corp., operating WWVA
Wheeling; Monongahela Valley
Broadecasting Co., operating
WMMN Fairmont, W. Va.; Liber-
ty Broadecasting Corp,, operating
WAGA Atlanta, and Detroit Broad-
casting Co,, operating WJIBK De-
troit.

These companies, all wholly-
owned subsidiaries of Fort Indus-
try, are being dissolved and the
stations they operate henceforth
will be operated directly by the
parent firm, together with WSPD
Toledo, WLOK Lima, Ohio, and
WGBS Miami, Fla. Applications
for transfer of the subsidiary com-
panies to Fort Industry already
have received FCC approval,

Fort Industry also owns three
television stations, WSPD-TV To-
ledo and WJBK-TV Detroit, hoth
on the air, and WAGA-TV Atlanta,
which is expected to start soon.
The eompany alse owns and oper-
ates FM stations in each of the
seven cities where it has AM out-
lets except Fairmont. 3

Fort Industry also is an appli-
cant under Avco procedure for the
acquisition of WHAS Louisville
[BRoOADCASTING, Dec. 18]. .J. Har-
old Ryan is senior vice president
and treasurer, and Lee B. Wailes is
vice president in charge of opera-
tions.

Mr. Storer

PETERSON QUITS

Leaves ABC Central Div.

EDWIN R. PETERSON, ABC
Central Division salesman credited
with selling $20 million worth of
network time over a seven-year
period, has resigned effective Jan.
1, he revealed last week. Mr.
Peterson handled such accounts as
General Mills, Libby-MecNeill and
Libby, Toni Inc., and Allis-Chal-
mers Mfg. Co.

Before  joining the ABC sales
staff in 1941, Mr. Peterson was
associated with the Chicago Better
Business Bureau. He has denied
reports that he would join Taylor-
Boroff and Co., station representa-
tive firm, in which Edwin R. Bor-
roff, former ABC vice president, is
a partner.

Telecasting
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TV COMMERCIALS

By FLORENCE SMALL

BY YEAR END local Chevro-
let Dealers Assn. in the seven
cities linked by the NBC East
Coast video network had spent a
$500,000 plus budget on television,
making it one of the largest of
the video spenders.

Acknowledging the firm’s com-
plete satisfaction with the pro-
gram’s sales impact, principals of
the Campbell-Ewald Co., agency
for Chevrolet, attributed the rec-
ord in great part to its carefully
patterned philosophy of commercial
presentation.

‘When the agency’s video section,
headed by vice president Winslow
H. Case and producer Leo Lang-
lois, blocked out the first dealers’
commercials, they found that actu-
ally the-story they were interested
in getting across was a public rela-
tions message: The best place to
go for Chevvie service is the Chev-
rolet dealer in your community.

After deciding on general ap-
proach, Mr. Case and Mr. Langlois
and copy writer Ray Mauer sought
the formula for humanizing the
grease-and-oil service routine in
the Chevrolet Tele-Theatre. The
answer is the career of Bebe, The
Dog. High in entertainment value,
Bebe carries the service message
to her Chevrolet-owning, service-
spurning master in a minute-long
film. She will return in two more
commercials currently in produec-
tion.

Mirth With Message

Other commercials have hewn as
closely to the narrative, humorous
line as Bebe. They are expertly
conceived and carried through in
conjunction with major studies.

Filmed weather spots sponsored
by the dealers have integrated the
car into the report, using the top
of a Chevrolet convertible to indi-
cate changes in the weather. Good
weather sends the top down; storm
warning sénds it up.

Now readied are & series of
pantomime weather spots. Tying
in with warmer, rain, snow and
sleet, a facile-faced comedian runs
through “Hellzapoppin” antics
while forecasting the next day’s
climate.

This swing away from what one
Campbell - Ewald executive called
“radio’s insistent clamor” has
marked all of the agency’s tele-
ecommercial venfures.

“The television commercial can
be leas strident, more enjoyable be-
cause of the addition of eye to ear,”
Mr. Case maintains. “Radio had

BROADCASTING ¢

to pound on deaf ears. Now in TV,
86% of the impulse can be chan-
neled through the eye. You can
afford to move at a more leisurely
pace. In fact, if you go too fast
and heavy, you sacrifice effective-
ness.”

High Points

In the commercials, the agency
has purposely avoided dependence
on the single unexpected climax.
To mold its film commercials for
multiple showings, the agency has
integrated two or three high points
into each one. These nuances will
be included in future commercials
with modifications shown by audi-
ence reactions whenever possible.

Both the films and audio mes-
sages have stressed “preventive
service.” Two projects scheduled
for early '49 are emphasis on in-
telligent car maintenance and fa-
miliarization of the public with the
men and method hitherto obscured
under the term of “service.”

The dealers will emphasize that
every day a car spends in the shop
adds a day of cost.and inconven-
ience. Their remedy: When the
Chevrolet goes into the shop, have
the mechanic give it a thorough
checkup to catch any points of
possible trouble, and eliminate
them while they are still minor.
This preventive care will be linked
with economy in dollars, cents and
time.

First operation to undergo hu-
manizing via the entertainment
route will be the motor tune-up.
Shown the process from bumper to
fan belt, car owners will be able to
evaluate and buy service intelli-
gently, just as they do other com-
modities.

Both these phases of dealer sales

Chevrolet Assn. Humanizes Service

technique will also buttress their
public relations objective, since

knowledge will replace misappre-

hensions with friendly understand-
ing.

With Chevrolet Central Office
covering magazine, newspaper and
billboard advertising, the dealers
feel that television is “their baby.”
Through their commercials and
programming, they will plug the
owner-dealer relationship to main-
tain and expand current good will.

When production of new cars
meets demand, they will .have
strengthened the ties between
themselves and Chevrolet owners
and the habit of buying service
where the car was bought.

The dealers have shown a will-
ingness to pay top money for tal-
ent and production. The show
moved into the Hooper top ten a
month after its premiere, and was
among the top three on The Pulse
survey two weeks later.

A recent check of Chevrolet
dealers in the metropolitan areas
shows a definite up-swing in car
owners returning to their local
Chevrolet dealers for service.

During ’48 the New York Chev-
rolet dealers sponsored a series of

stake races, televised the New York
Yankee home football games and
then joined with the associations
in Boston, Schenectady, Philadel-
phia, Baltimore, Washington and
Richmond to present the weekly
Chevrolet Tele-Theatre dramatie
show on NBC-TV.

Effective Jan. 4, Tele-Theatre
will be sponsored by Chevrolet
Central Office, General Motors, De-
troit. The shift from the dealers’
groups to the central office is ex-
pected to bring greater emphasis
on the car itself, the agency says.

A scene from e Chevrolet TV film,

with the salesman closing the door

to the accompaniment of a good,

solid sound which emphasizes the
sturdy construction.

KTTV OPENS

Rose Bowl Events
Mark Debut

SEVEN program sponsors and five spot buyers helped to launch the
commercial television debut of KTTV Los Angeles on New Years Day.

The station, which is owned and operated by the Los Angeles Times
and CBS, kicked off with telecast of the Rose Bowl parade sponsored by—

the Bekins Van & Storage Co.
Following the parade Gough In-
dustries (Phileo distributor) and
the May Co. co-sponsored Collier’s
All-American film.

CBS Television Clinic Plans

Philly to Start Collecting 5% Tax on TV Tapreoms ..........
Push-Button Device Enlarges TV Set Image
Penfield Nomed Detroit TV Forum Head ...
TV Fund Plan Suggested for Set Firms ......coecieiuaanns
Ban on TV Sets in Detroit Low-Income Housing Projects .
CBS’ Sutton Comments on KSD-TV, WTMJ-TV Rates ...
AGVA Denies $25 Minimum Fee Report ...
Compton Agency Names Morgan to TV Post
Muzak Sees No Video Threat ............
Bowl Gome Films Shown on CBS TY Net ...
KSL-TV Salt Lake City to CBS ..... ......

Television stories on other pages in this issue:

Telestatus: Katz on Aid to Representatives ......ccovuine
Advances in TV Mark Networks’ 1948 Record ........
Sharp Advances in Mew York TV Audiences ............
More TV Stations Seen as Resuvlt of NBS Atomic Clock .. ..
CBS Telavision Clinic Plans
More TV Stations Seen as Result of NBS Atomic Clock .........

Harry R. Lubcke (KTSL) Heads Academy of TV Arts & Sciences .........coeiuiaes
DuMont 1948 Sales May Double 19473, Stockholders Told ...... ... c0vieiianss
FCC Invites Views on WNBT-WNBW Synchronized Operation .......cceanvvereas

East-Midwest Coaxial Allocations on page 23
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On its heels came the television
debut of MacMillan Petroleum
with presentation of Footbell
Highlights film. Standard Federal
& Savings Loan came next with
action shots of players on both
California and Northwestern
teams. Packard-Bell paid for
Sports Roundup following the
game, with Bill Henry, Los Ange-
les Times columnist and commen-
tator, plus Paul Zimmerman,
sports editor of the T'imes.

The game itself, which was com-
mercially sponsored via AM and
television for the first time in its
history, was paid for by Gillette.
Spot buyers on opening day were
Bulova, Barker Bros., Coast Feder-
al Savings & Loan, General Electric
Supply Corp. and Central Chev-
rolet.

That evening the station also
showcased two hours of sustaining
programs to give listeners an idea
of programs which were to come.
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Sale of
~:Radio Sets

TV Sets

Records

Owners of
89.000.000
Rodio &TV Sets

40,000,000
Homes with
Radio & TV Sets

Local Glients
Nationa! Clients

Networks

“Station Owners

~ Retailing -
RECEIVER |

8 RECORD
SALES

—1.333.000.000—
Service 8 Supplies

72.000000
Electricity

Broadcasting 5
\y/ TIME
AND

TALENT

425,000,000 —

— Transmitiers

Uncle Sam

——#

Manufacturers’ Labor
ond Factory Cosis

Manufacturers'Scles Gasts
Jobbers

Retail Dealers

Fepiacement Tubes
Parts B Accessories
| Labor

Electric Light Companies

Bottery Monufaciurers

Wire Lines
Time

Talent
Operoting Costs

THE RADIO-TV pie with its dollar total and how it was
sliced in 1948 is given in January 1949 Annual Statis-
in the left column boxes are

ticdl lssue of Tele-Tech.

$  160,000.000
Manufacturers
" ReArmoment =
300.000.000 '
$2,745,000 000
{middle boxes) dollar volume of each category. Right
boxes indicate how this money was eventually split. Size

shown the factors and agencies that contributed to the

MORE TV STATIONS

Seen as Result
Of NBS Clock

"HOPE that the radio spectrum may be made to accommodate more radio
and television stations was held out by the National Bureau of Standards

last week.

Disclosing development of an atomic.clock of “unprecedented” poten-

tial accuracy as a standard of fre-
quency and time, NBS said that
when used as a frequency control
it “will permit more radio and
television stations in the now over-
crowded radio spectrum.”

Pendirg release of the details at
the first demonstration, scheduled
for Thursday (Jan. 6), industry
observers reserved comment except
to speculate that one of the most
likely radio uses would seem to be
as an aid in achieving synchroni-
zation of the type now being tested
by RCA-NBC with NBC's WNBW
(TV) Washington and WNBT
(TV) New York [BROADCASTING,
Dec. 6, 20; also see story this is-
sue].

Possibilities Cited

If it permits the high degree of
frequency control hinted by NBS,
and if the cost is not too great, ra-
dio engineers said, then the clock
¢ould be “a tremendous boon” by
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permitting synchronization with-
out the use of wire lines.

According to RCA-NBC's esti-
mates, synchronization would make
possible the operation of approxi-
mately the same number of tele-
vision stations FCC originally an-
ticipated before interference ques-
tions arose to prompt the current
licensing freeze and re-examina-
tion of engineering standards and
allocations. But RCA-NBC engi-
neers emphasize that, even with
synchronization, the original 150-
mile separation standard for co-
channel stations should not be vio-
lated.

Bureau officials withheld discus-
sion of the ‘‘clock” until its formal
demonstration, but hinted that- its
use as & frequency control to per-
mit more stations may be “at the
higher frequencies.” They also in-
dicated interest in the possibility

of boxes is proportionate to volume.

that it may be used to achieve the
benefits of synchronization.

The NBS release, announcing
the demonstration, said the clock
“is an atomic standard of frequen-
cy and time whose potential ac-
curacy is unprecedented. It is bet-
ter than the present standard, the
rotating earth, in several sigmifi-
cant ways,” the announcement con-
tinued.

“It is important both in science,
as a tool and method, and in prae-
tical application,” NBS said. The
reference to more radio and tele-
vision stations was made as an ex-
ample of the clock’s commercial
value which was described as “very
high.”

While declining to give details
on the principle of the clock, a
Bureau spokesman explained the
term “atomic™ refers to “vibrations
of the atoms in a molecule” of a
material used in the clock. It does
not mean the clock is operated by
the type of atomic energy released
when uraninum atoms are split, he
asserted.

NANCGCY GREY, who conducts What's
New; on WTMJ Milwaukee, has been
named an honorary member of Delta
Kappa Gamma, national education
honor society.
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GBS TV CLINIC

Storer to Tell Experiences

DEPARTMENTAL costs, video
shortcuts developed and paths to
decreasing initial TV losses will be
outlined by George B, Storer, pres-
ident of The Fort Industry Co.,
Detroit, in his opening morning
address to the three-day CBS
Television Clini¢c scheduled for New
York on Friday, Saturday and Sun-
day, Jan, 21-28.

“Television — Where Does the
Station Operator Get Off 2" is Mr.
Storer’s topie. In an effort to help
fellow broadeasters bypass some of
the pitfalls encountered by The
Fort Industry Co., he proposes to
give the more than 260 CBS radio
and television executives expected
at the clinic a complete breakdown
of his company’s experiences in the
relatively small Toledo market,
where it owns and operates WSPD-
TV.
Other Fort Industry o&o sta-
tions are WJIBK-TV Detroit,
WAGA-TV Atlanta, WWVA
Wheeling, WAGA Atlanta, WGBS
Miami and WMMN Fairmont, W.
Va., all CBS TV or AM affiliates.

Theme of the three-day conclave,
to be held at the Waldorf-Astoria
Hotel, is “Television Is a Going
Business as 1949 Begins.”

Talks and panels at the clinic,
to be participated in by leading
video officials, are expected to be
frank and concrete, according to
J. L. Van Volkenburg, CBS vice
president and director of television
operations.

NY AUDIENCES

Hooper Shows TY Advance

SHARP ADVANCES in New
York’s television audiences were
reflected in the advance daytime
Hooperatings, released to New
York City stations last week by
C. E. Hooper Inc. Reports are
based on random sample including
both radio and television homes.

WABD New York ranks seventh
for the afternoon period among the
13 combined AM and TV stations
reported on, and hits a high in the
North Jersey sample of over 5%
of the entire afterncon listening
and looking audience.

Individual hours show even high-
er percentages for TV. WNBT
New York hit a 7.4 share for the
5-6 p.m. period, during which it
ranks sixth in share of audience
among all 13 reported stations.
This share is achieved in the over-
all Hooper sample despite a video
set owmership currently in 400,000
homes as compared with four mil-
lion total homes in the area within
a B0 mile radius of Grand Central
Terminal,

Set ownership estimates on TV
are based on Hooper surveys; the
home estimate is computed from
BMB county-by-county “total fam-
ily” estimates.
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Nobody seems to know just why newspapers
call pictures of pretty girls “cheese cake.” But
everybody knows why they print them so
frequently. Such pictures have a sure-fire,
ready-made audience.

It’s for this same reason that more and more
radio time buyers are using W-1-T-H in
Baltimore, the nation’s sixth largest market.

They get a BIG audience from this BIG
independent radio station.

Moreover, they get this BIG audience at
very LOW cost. Yes, it’s a fact that station
W-1-T-H delivers more listeners-per-dollar

LAl angiads )

spent than any other station in town. W-I-T-H
covers 92.3% of all the radio homes in the
Baltimore trading area.

Get 1n on these low-cost sales. Call in your
Headley-Reed man and learn the full W-1-T-H
story today.

WIT
Baltimore
Maryland

Tom Tinstey, President « Represented by Headley-Reed
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TV FUND PLAN

Suggested for Set Firms

PLAN for a proposed “Television
Guild,” designed for manufacturers
who would operate on a cooperative
basis with a pooled advertising
fund and an identifying trademark,
has been offered to the Television
Broadcasters Assn. with a view to-
ward providing “more and better
programs.”
gusted by L. O. Fitzgibbons, com-
mercial manager, WOC Davenport,
Iowa, in & letter Dec. 23 to J. R.
Poppele, TBA president.

Under Mr. Fitzgibbons’ plan,
gnild members would agree to al-
lot 39 of their retail sales to the
pool for purchase of TV time and
programs.  Next, they would
charge the set buyer ancther 3%.
Mr. Fitzgibbons said that, with a
projected 2 million sets slated for
manufacture this year at an aver-
age retail price of $400, the fund

would accrue a total of $48 million,

or $480,000 for each video station
expected to be on the air by mid-
‘year.

Mr. Fitzgibbons contended that
this assured income would prompt
stations to step up their program-
ming, both in quantity and quality,
and that secondly, it would stimu-
late sale of receivers. A third ad-
vantage, he believes, would be that
many programs would be scheduled
in daytime hours, thus giving set
dealers more demonstration oppor-
tunities. Buyers of guild-stamped
sets would receive their 3% worth
“many times over” in guild-pro-
claimed programs, Mr. Fitzgibbons
feels. )

No reaction was forthcoming
from TBA.

PENFIELD NAMED

Detroit TV Forum Head

PAUL L. PENFIELD, Detroit Edi-
son advertising manager, has been
-named president of the Detroit
Teulevision Round Table for 1949.
The organization is an opén forum
of more than 150
people interested
in furthering the
development of
television. Mr.
Penfield succeeds
Henry J. Hous-
ton, J. Walter
Thompson, who
will serve on the
board during the
next year.

Mr. Penfield

Other officers.

clected are: Lee Wailes, Fort In-
dustry (WJIBK Detroit), vice pres-
ident; James Millar, Hearst Adver-
tising Service, secretary, and Wil-
liam Nagy, Philco Distributors
Inc., treasurer. Directors for the
new .term are: Harry Cushing, D.
F. Brothers Co.; Tom Diggles,
General Electric Supply; Walker
Graham, Grant Adv.; William
Hendricks, WXYZ - ABC Detroit;
William Saunders, Detroit Edison,
snd W. E. Walbridge, , WWI-TV
Detroit,
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The plan was sug-

VIDED LAW

‘Fortune’ Article Covers

“IS THE air open range, or can
telecasters control pickups of their
programs?” This subject iz cov-
ered by David M. Selinger, an at-
torney specializing in the law of
advertising, radio and television,
in the January issue of Fortune.

“If the industry can substantiate
the claim that it has a property
right in a television broadcast, the
courts will grant injunctions
against an unauthorized use.” Es-
tablishment of this property right
is possible through the use of copy-
right material, Mr. Solinger points
out, and also “if a television broad-
caster can establish that his pro-
gram contains original literary
material, he will have the same
property rights of the owner of a
statutory copyright.”

DETROIT BAN

Video in Housing Hit

BAN on television sets in De-
troit’s low-income public housing
projects was disclosed last Tuesday
(Dec. 28) by the .city’s Housing
Commission. James H. Inglis,
Housing Commission director, said
all requests for permission to in-
stall television sets in the project
houses had been refused.

In answer to an inquiry from the
the New Orleans Housing Author-
ity as to Detroit’s policy, the De-
troit Commission said it felt the
tenants could better “save their
money toward down payments on
their own homes.”

WARM WESTERN welcome is ex-
tended ot Tucson airport to key exec-
utive personnel enroute to CBS 9th
District affiliotes meeting in Holly-
wood Dec. 13 and 14.

(Top photo): Lee Little, KTUC gen-
eral manager, takes coats. Facing
camera (I to ¢} are John J. Karol,
sales manager; H. V. Akerberg, vice
president in charge of station rela-
tions; Glenn Snyder, Prairie Farmer
radio properties (WLS, KTUC, latter o
CBS affiliate); Joseph H. Ream, CBS
executive vice president, Focing Mr.
Little is William Lodge, vice presi-
dent in charge of general engineering.
Middle photo: Mr. Akerberg s
greeted by Tucson’s Mayor Houston
(r) as he tries on chef’s hat for size.
Bottom photo: Off to EI Conguista-
dor Hotel by means of Arizona Heli-
copter Service, Mr. Ream bids Mr.

Little loughing adieu.

‘TELE-ZOOM'

Push-Button Enlarges TV

A PUSH-BUTTON device which
permits enlarging of the image on
a home television set one and one-
half times was unveiled last Mon-
day (Dec. 27) at a special showing
in New York by Garod Electronics
Corp.

Set dealers as well as writers at-
tended the first showing, held at
the Cocoanut Grove, Park Central
Hotel.

Leonard Ashbach, president of
Garod, called the new development
“Tele-Zoom” and deseribed it as
an achievement of Barnet Trott,
the Company’s chief engineer. A
patented electronic circuit develop-
ment permits, by push-button con-
trol, blowing up of the conventional
rectangular image to an-enlarged
circular picture the size of the en-
tire image area provided by the
cathode ray tube.

The change can be made at will
by the set owner himself with the
aid of a remote control switch,
which is attached to a cord 15 feet
long. Change back can also be
made by pressing the button.

To permit this instantaneous
change, new Garod sets are being
manufactured without the conven-
tional rectangular mask found in
other sets. Prices of the 1949
Garod sets, which will have the
new device will remain unchanged
from 1948, ranging from $385 to
$1,195.. Deliveries are expected to
start Jan. 16, according to Louis
Silver, Garod general manager.

BS TV

Three More Become Affiliates

TOTAL number of CBS television
affiliates rose to 24 last Monday
with the signing of three more sta-
tions to the network’s string, ac-
cording to an announcement by
Herbert V. Akerberg, CBS vice
president in charge of station re-
lations. .
Newly signed on were: WBNT
Columbus, Ohio, as a full primary
televigsion affiliate; WAVE-TV
Louisville and KSD-TV St. Louis.

PHILA. TAX

5% Gross on TV-Taprooms

PHILADELPHIA Receiver of
Taxes W. Frank Marshall said the
city would start collecting a 5%
gross receipts tax from 2,000 televi-
sion equipped taprooms in the new
yvear. The levy is expected to yield
about $1 million.

The city moved into position to
exact this tax when the State
Liquor Control Board cleared the
way recently with a decision re-
quiring bars to have amusement
permits for featuring television
broadcasts.

“Apparently Mr. Marshall’s hand
was forced by the state’s action,”
said Emmett McGinn, executive
secretary of the Philadelphia Re-
tail Liquor Dealers Assn. “We had
been promised an opportunity to
plead our case to City Council be-
fore the tax would go into effect.”

Mr. McGinn said his association
will ask the Council to exempt the
taprooms from the tax when it
meets Jan. 156. This exemption will
be asked by the association in an
amendment to the amusement tax
ordinance it is preparing for pres-
entation to the Council’s finance
committee.

KSD-TV, WTMJ-TV RATES

Actually Reduced—Sutton

RATE increases of WTMJ-TV
Milwaukee and KSD-TV St. Louis
from $260 to $300 per nighttime
hour, effective Jan. 1, actually rep-
resent reduced circulation costs
when compared with last spring
when the former rates became ef-
fective, Daniel V. Sutton, sales
manager of CBS-TV, wrote adver-
tisers and agencies last week.

“In Milwaukee,” he wrote, “this
20% rate increase compares with
a b49% increase in set ownership
since the $250 rate was established
in April 1948. From 2,060 sets
then, the figure will have jumped
to 13,300 by Jan. 1, according to
current estimates. It represents a
circulation rate reduction of 82%
—from $125 to $23.08 per thou-
sand.

“And in St. Louis, television
families have grown from 6,200 in
May 1948, when the previous rate
was set, to an estimated 18,000 by
Jan. 1, 1949—an increase of 190%.
Resultant drop in circulation rate:
609%, from $41.67 to $16.67 per
thousand families.”

CBS advertisers, Mr. Sutton
said, using either of these stations
as of Jan. 1, will be protected at
the old rate for programs contin-
ued without interruption’ until
July 1.

NBC has asked the Philadelphia Beard
of Education to assist in planning a
series of educational television pro-
grams for network presentation early
in 1949. Programs will cover a wide
range of subjects, including geog-
raphy, history, government, finance,
literature and music.
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THE TALKING PEOPLE

Willson Brain Children Are Successful

By ANN AUGUST

“HEH HEH, ha ha, ho ho, uh
huh!”—No, not a strengthening
exercise for the vocal cords. Just
part of the regular repertoire of a
unique group of radio commercial
renderers, The Talking People.

Brain children of Meredith Will-
son, composer and orchestra leader,
this group of five who talk as one
are currently doing commercials
with him on three General Foods
Corp. programs for Jello. They
appear in the flesh on ABC Mere-
dith Willson Show; are piped into
NBC Aldrich Family and record
their commerecial for CBS “mr.
ace & JANE.”

Idea for such a group came to
Mr. Willson when he was with
Armed Forces Radio Service as
musical director during the war.
Since no commercials could be
broadcast overseas, he was faced
with the problem of filling in
empty spots left by commercials in
the progranis.

This gave him the idea of a com-
mercial that would not only give a
message but be entertaining as
well.  And in seeking something
“different” in radi¢ commercials,
he hit on the thought of a group
chanting the same words in unison.

Same Five

It wasn’t until four years later,
in 1946, however, that the Talking
People became a reality, with their
debut on CBS Canada Dry-spon-
sored Sparkle Time with their
creator. And the original five peo-
ple, John Rarig, Betty Allan, Bob
Hanlon, Norma Zimmer and Max-
well Smith, are still talking.

All of the group are singers, a
prerequisite for their ecurrent
cHore,

The quintet is conducted by Mr.
Willson in the same manner as an
orchestra. (Only it’s harder, says
he). All the lines, including those
for his own speaking, are written
and rehearsed by him. Dialogue
consists of quick humorous repar-
tee between him and his Talking
People involving the sponsor's
product, Jello. (Agency: Young
& Rubicam.)

In their early lisping days he
wrote musical accompaniment for
their words, but as they grew to
know the rhythm and timing, he
had only to write the words in
script form. By now they laugh,
cry, splutter and gasp as one.

Rehearsal time has decreased

Forever Lost

LOST—three minutes and
forty-five seconds of “Class
A” time. Why? A gentle-
man under the influence of
“John Barleycorn” broke in-
to the basement of WRVA
Richmond’s transmitter and
pulled the main power switch
according to the station.

from five to six hours when they
first started on the three programs
in October of this year, to approxi-
mately an hour and a half weekly
now. In this time they rehearse
their two and one-half minutg ap-
pearance on Meredith Willson
Show; their one minute and ten
seconds each on the other two
shows.
Fan Mail

And, in these days, when the
radio-listening public merely toler-
ates listening to the products that
beset it, this happy group of com-
mercial choristers receive fan mail.
Approximately 50 to 60 letters find
their way to them every week.
Some of the writers have accused
Mr. Willson of using a Sonovox,

Talking People are (1 to r) Betty Allan, Norma Zimmer, Maxwell Smith,
Bob Hanlon and John Rarig. Meredith Willson (») directs.

not believing there were really five
voices.

They’ll soon be able to prove
their multiple existence, however,

when they face the public across a
television screen, and that, accord-
ing to Mr. Willson, is their next
step.

Bhroon of He week.

TED KELLY

Chief Time Buyer, Cecil & Presbrey, Inc.

Another ex-sergeant joins the

H.O.P. Ted, who buys time for
such nationally known accounts
as Ronson Lighters, El Praco
Cigars, Philip Morris, Block
Drug Co., etc., was today pre-
sented by the-William G. Ram-
beau rep with a certificate of
membership in the Honorary
Order of Patroons and the deed
to a tract of land in the heart
of Patroon country.

*PATROON = Aristocratic Landholder of the Hudsan Vailey

with WPTR.

/ 10,000 Watts of POWER Night and Day

PATROON BROADCASTING CO., ALBANY, N. Y.

You'll be able to figure it out for
yourself when you look at the 10KW
power, the coverage and the rates.
You reach more people, more often
and ot less cost per person

Representied by RAMBEAU
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GM VIDEO

Spot Campaign Planned

TO PROMOTE the new 1949 Chev-
rolet ¢ar and the automobile show
at which it will be presented in
New York, both the Chevrolet
dealers of New York, and General
Motors are supporting a spot an-
nouncement television campaign.

Effective Jan. 10-17, the dealers
will sponsor the spots and from the
17th to the 20th the central office
of Chevrolet will underwrite the
spots, promoting the new car.

On Jan. 17 to 26 the spots will
plug the automobile show for Gen-
eral Motors. The entire campaign
will be carried on the following
New York video stations: WCBS-
TV WNBT WABD-DuMont WPIX
WJIZ-TV.

The Chevrolet dealers of New
York will also sponsor starting Feb.
7 the Golden Gloves Boxing tourna-
ment, semi-finals and finals on
WPIX.

COMPTON AGENCY

Names Morgan to TV Post

ORGANIZATION of a television
division of Compton Advertising,
New York, has
been announced.
Brewster Morgan
has been named
manager of the
video division of
the radio and tel-
evision - program
department, head-
ed by Lewis Tit-
terton. Mr. Mor-
gan has been with
the agency since
1945.

Television commercials will be
prepared by the radie and televi-
sion copy department, directed by
Muriel Haynes.

Compton is now producing the
video show I'd Like to See, for
Procter and Gamble, Cincinnati.

Mr. Morgan.

2—-NBC farm quiz show, RFFD America,

returned to the air Jan. 1 (12:30
p.m. CS8T, once-a-week) with Ed
Bottcher as commentator. “The Farm
Champion of the Year” will be chosen
on the Jan. 22 broadcast.

l_(,aaominy

Jan. 10: ABC Southcentral and South-
eastern Districts Affiliates meeting,
International House, New Orleans.

Jan. 10: Chicago Advertising Execu-
tives Club dinner, Electric Club, Chi-

cago.

Jan. 10-11: NAB Engineering Executive
Committee, NAB Hdqrs., Washington.

Jan. 11: Qpening of East-Midwest Tele-
vision Network.

Jan. 11: BMB Executive Committee
meeting, BMB Hdqrs.,, New York.

Jan. 15: All-Radio Presentation Com-
mittee. New York.
Jan. 17: Multiple Ownership, oral argu-
ment. FCC Hdars.. Washington.
Jan. 21-23: CBS _Television _Clinie,
Waldorf-Astoria Hotel, New York.
Jan, 24: Wander Co. Hearing before
FTC continued, Washington.

Jan. 25: Academy of Television Arts
and Sciences annual award banqluet
and Seminar, Athletic Club, Holly-

wood.
Jan. 27: ABC Southwestern, Middle and

Central States Districts Affiliates
meeting, Ambassador East Hotel,
Chicago.

CANADIAN TV

Set Makers in Production

WHILE no. Canadian TV stations
are expected to be in operation
before 1950, radio manufacturers

in Canada are going ahead with -

mass production of TV receivers
to enable viewers in sguthern On-
tario at least to see TV broadcasts
from American border stations
such as Buffalo, Cleveland, and De-
troit.

Canadian General Electric was
first on the market with a console
receiver which sells for about $750.
RCA Victor, Canadian Marconi,
Canadian Westinghouse and Ad-
miral will have sets available early
in the new year.

Brand & Millen, Toronto, work-
ing closely with the Garod Co. in
the U. 8., will bring out a eombina-
tion AM, FM and TV set early in
t:e year. Rogers Majestic, Toron-
to, owned by the North American
Phillips interests, is to have a set
out in the summer, and as com-
pany represents Hallicrafter and
other American companies this
may be a Canadian version of an
American set also.

Philco does not plan to go into
big production until CBC decision
on Canadian TV is made, but will
have some sets available in On-
tario. Stromberg-Carlson and Ad-
dison Industries expect sets in
some quantities by mid-1949.

KGW: KGN

COMPLETE SCHEDULE
SIMULTANEOUS SERVICE

REPRESENTED NATIONALLY

BY EDWARD PETRY & CO.
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AFFILIATE

AGE & BEAUTY
Woman Sees Her At on TV

WHEN B88-year old Grandma Moses
was unable to witness in person a
display of her best paintings at
St. Etienne galleries in New York,
the “mountain” literally came to
Mrs. Moses in her Eagle Bridge
upstate home 175 miles away by
means of television. And a broad-
cast line, connecting her home with
NBC’s New York studios, made
possible her instantaneous replies
to critics as she sat by her own
fireside among relatives and neigh-
bors.

The unusual telecast, which ‘was
carried over NBC's eastern leg Deec.
18, was arranged by General Elec-
tric in cooperation with the TV
network. Because microwave relay
between the company’s  station,
WRGB Schenectady, with New
York operates in only one direction,
an actual telecast from her home
was impossible. So motion pic-
tures were taken previously and
shipped to NBC studios to be inte-
grated in the program there.

General Electric installed a re-
ceiver when it learned the nation-
ally-known creator of some 1,300
paintings would be unable to at-
tend. She saw and heard the pro-
gram on WRGB.

Those participating on the New
York end of the telecast included
magazine and publishing company
executives and newspaper art erit-
ies.

MUZAK

Sees No Video Threat

TELEVISION is no longer a com-
petitive facter in selling wired
music to restaurants, bars and
taprooms, according to C, H. Pfen-
niger, vice president in charge of
national sales of Muzak Corp.’s
wired music division,

Mr. Pfenniger so told a two-day
sales clinic of Muzak franchisers
and their sales staffs held at its
New York office, Tuesday and
Wednesday. He indicated that res-
taurants and bars have begun to
realize that sales decreased in their
places of business as the result of
television, whereas wired music
properly programmed stimulated
rather than interfered with sales.

The meeting was attended by
franchisers from Albany, Balti-
mote, Boston, Bridgeport, Buffalo,
Hartford, Norfolk, Philadelphia,
Pittsburgh, Rochester, Syracuse,
Washington, D. C, Montreal and
Toronto. A magnetic wire record-
ing was made of the proceedings
for presentation at later date before
other regional groups across the
country,

JACK CARSON’s program (CBS, Fri-
days, 7 to 7:30 p.m. CST) will be aired
from Chicago’s Eighth St. Theatre Jan.
7 and 14 while the comedian appears
in person at a local metion picture
theatre.

BROADCASTING °

Grandma Moses and Vernon Cook,

(seated) WRGB and WGY en-

nouncer, await NBC telecast with
friends and neighbors.

AGYA VIDEO FEE

Union Denies Rumor of $25

REPORTS that AGVA was setting
a $25 minimum fee for its mem-
bers’ television appearances were
denied Wednesday by Dewey Bar-
ton, national director of the union.

He said that AGVA, in order to
aid “an infant industry,” had not
as yet set up any rigid rules on
minimums and that, in fact, many
AGVA actors had even appeared on
television without pay. Where pay
was to be forthcoming, he said, the
union usually considered a week’s
pay to be proper compensation for
a TV appearance.

“QOur viewpoint is,” he said, “that
if a performer were worth only
$25 for an appearance he wouldn't
be worth appearing on television
at all.”

Lucky Strike to Sponsor

HALF-HOUR series of great clas-
sics dramatizations, Your Show
Time, sponsored by American To-
bacco Co., New York (Lucky Strike
cigarettes), is to premiere Friday,
Jan. 21, 9:30-10 p.m. on the NBC
television network.

Debut program, featuring De-
Maupassant’s tale of deprivation
and frustration, “The WNecklace,”
will be viewed at a film forum
meeting of the American Televi-
sion Society, New York, with
Emerson Yorke presiding. Don Mc-
Clure, television director for N. W.
Ayer & Son, New York, agency for
Lucky Strikes, will present the
video film feature,

Your Show Time is produced
and packaged by Marshall Grant-
Realm Productions, Hollywood.

WMCA New York program, Report
From Israel, Monday-Friday 7:05-7:15
p.m., with commentary from the new
State of Isreal by Arthur D. Holzman,
is to be sponsored by the Zionist Or-
ganization of America effective today,
Jan. 3. Program is carried by short-
wave from the new state, and was
placed direct.

Telecasting
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THE DAILY HIT PARADE
GIVES YOU RATINGS
HIGHER THAN NETWORKS*

In Cinecinnati, the Daily Hit Parade gives you higher ratings
than such network shows as The Lone Ranger, The Contented
Hour, Lowell Thomas, Three Star Extra, Gene Autry Show,

Blondie, Curtain Time.

These toP-ﬂight advertisers

are now using

The Daily Hit Parade:

PROCTER & GAMBLE “DRENE"” COLLIER'S MAGAZINE
CAMEL CIGARETTES BULOVA WATCHES
MGM PICTURES 4-WAY COLD TABLETS

BRUCKMAN BREWING CO.

Y/ [/
rd ’

Call collect Tom Welstead in New York, Eldorado

5-112%7, or Charles “Top”® Topmiller in Cincinnati, w ‘ K Y

Cherry 6565, for further details.
CINCINNATI

FIFTY THOUSAND WATTS OF SELLING POWER

Y

= ' : X
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Editorial

' Man for the Job

REPORTS are current that Garrison Norton
will resign as assistant secretary of State for
Transportation and Communication. Mr. Nor-
ton’s background is in the transportation field,
rather than in communications.

We hope the President sees fit to appoint a
man experienced in telecommunications, as
well as in diplomaecy, to this post, should .the
vacancy oceur. It is the top policy slot in the
diplomatic sphere pertaining to international
communications. The last war underlined
their importance to the world.

The administration would not have to under-
take & very wide search to find a well qualified
man. Now on the temporarily retired list is

_ R. Henry Norweb, former ambassador-at-large,
and an astute man at international conclaves.
Mr. Norweb headed several delegations to
interhational and inter-American ' conferences
on radio and communications. He was named
chairman of the American delegation to the
International High Frequency Conference now
under way in Mexico City, but was forced to
return to his native Cleveland to undergo

» surgery because of & back ailment.

Mr. Norweb has all of the qualifications.
If his health can stand it, we're confident
that his appointment would win the approba-
tion of all those in government, aviation and
shipping circles who have worked with him, as
well as that of the private users in communica-
tions. Moreover, it would be the promotion of
a career diplomat with more than 30 years of
experience.

Silence Isn’t Always Golden

MANY TIMES during the last year you have
read and heard that little catch-phrase: “Radio
has been strangely silent.” It was the concoc-
tion of Vie Ratner, the inspired CBS vice pres-
ident, who used it as a means of awakening
broadecasters out of their promotional lethargy,
while the competitive media were making and
tossing anti-radio bricks.

Now—and none too soon—the catch-phrase

—__has evolved into a shooting seript for a pro-

motional film for radio: The All-Radio Pre-
sentation Committee, headed by Gordon Gray,
vice president of WIP Philadelphia, ‘hopes to
have the film completed in time for the NAB
convention in Chicago next April.

The film is not to be regarded as radio’s
one-shot rebuttal to the implemented projects
of newspapers and magazines which were years
in the making, and which represent several
millions in promotional budget. It is, rather,
a logical and essential first step. It is the vis-
ual story of radio itself to be exhibited by sta-
tions everywhere before advertisers, agencies,
conventions, local business c¢lubs, schools,
churches and other gatherings.

The larger project, proposed by Murray Car-
penter of WPOR Portland, contemplates a
continuing effort on all fronts. It isn’t a plan
that can ‘be developed and executed in a few
weeks or months, It should receive the con-
sideration of the next NAB convention.

It's a matter of taking first things first.
Every broadcaster owes it to himself and to
his future economic security to get behind the
All-Industry Presentation. The Gray-Ratner
committee needs more than dollars. It needs
the rousing support of radio, and the local
follow-through, once the production is done.
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- $how Busine$$

TURN OF the year saw the most significant
moving day in many a radio moon.

In the trade, the disposition is to regard
these changes as simple shifts in the program
scenery, with the capital gains tax approach
as the enticement. A more apt appraisal, in
our view, is that it's the beginning of a radio
revolution, with television in the foreground.

The shift in some top-rated programs may
be only the beginning. There are signs of ne-
gotiations for switches in network affiliations.
But these will develop after there's an oppor-
tunity to appraise the ratings of these old pro-

_ grams on different networks.

Whether there will be an “affiliation war”
reminiscent of radio’s earlier days isn’t yet
apparent. But the portents are there. And,
it’s evident, the accent will be on those stations
which have TV or hold TV construction per-
mits. Network affiliation contracts run for
two years. Negotiations cannot be under-
taken for renewal or for new affiliation more
than sixmonths in advance of expiration.

These activities fall within the sphere. of
free, competitive enterprise. Whether these
capital gains deals are prudent, business-wise,
or even allowable tax-wise, we don’t know.

In all these weeks of raging controversy
about these show shifts, there’s one point we
haven’t yet heard raised. To whom does the
radio artist owe his loyalty? He owes his
place in the radio firmament to the opportunity
offered by the networks and its affiliates who
exhibit his talents to the people. Popularity—
as measured by his rating—pegs his value to
the spongor who foots the overall bill. Pro-
gramming is show business. Show business
prides itself on & tradition of deep sentiment
(i.e., the show's the thing). Then, to whom
does the radio artist owe this loyalty? The
network (and affiliates) which gave him the

opportunity? The people who listened and
thus produced the ratings? Or the sponsor
who paid the bill? - :

Well, we guess, as almost always, it's the
“take home pay” that counts.

Profiting From Losses

FCC HAS NOW undertaken an encroachment
which, for an encroachment, is no less than
just. We refer to the Commission’s proposal
to ask broadeasters to report expenses as well
as revenues in their annual “preliminary” es-
timates [BROADCASTING, Dec. 27].

We have not yet heard any persuasive sup-
port for the theory that FCC has a right to
intrude on business affairs at all. Our dubieus
nod of approval to this new tack should not
be taken as & retreat from this position. So
long as the Commission demands revenue in-
formation, expenses should be shown, too.

Despite its oceasional declarations to the
contrary, FCC too often and for too long has
spread the notion that station ownership is
synonymous with operation of a mint. Ex-
penses figures are secured, of course, through
the annual reports. But if we must also have
“preliminary” reports, then they should not
be based on revenues alone. Cost figures are
necessary to complete the picture.

Broadeasters have until Jan. 17 to file com-
ments on the expense proposal.

To our mind, it would not be sufficient to
protest this phase without protesting the whole
theory that the Commission has a right to
call for any information of this sort.

Unless and until that can be done, it seems
desirable for broadcasters to supply their ex-
pense estimates as suggested, but to do so with
a clear reservation of their right to challenge
FCC’s authority to meddle in their business.

Our ked/aectj 7o —

STUART LAWRENCE BAILEY

F OLD-LINE conventions had dominated
I the Bailey family, Stuart Bailey might

have docilely followed his father into the
building business. Indeed, that was his first
perceptible leaning. But instead he took the
engineering road of field-intensity measure-
ments, allocation problems, radar, and radio
aids via the U. of Minnesota.

Last November Stuart Bailey was chosen to
head the Institute of Radio Engineers’ 22,000-
member organization for 1949. He assumed
his new responsibilities Jan. 1.

Mr. Bailey was born in Minneapolis, Oct. 7,
1905.

He received his B.S. in electrical engineering
from the U. of Minnesota in 1927. A Master
of Science degree followed from the same in-
stitution the next year.

Even during his undergraduate days, Mr.
Bailey was active in engineering. He was a
staff member of W9XI, the university’s experi-
mental station. While taking graduate work,
he served as chief engineer of WLB, owned
and operated by the U. of Minnesota.

A thesis there on radic field intensity
measurements garnered for him a Master of
Science degree—and portended years of ac-
complishment and industry service. It was
dlso the beginning of a relationship with his
eventual co-partner, C. M. Jansky Jr., of the
Washington consulting radio engineering firm,
Jansky & Bailey. And his professor of radio
at the U. of Minnesota was none other than
Mr. Jansky.

Sharing in the IRE honor is Mr. Jansky,
himself a former IRE president and one of
Mr. Bailey’s most ardent supporters. Their
respective IRE tenures come exactly 15 years
apart—and they constitute a unique distinetion
for a radio consulting firm.

In the summer of 1928 he accepted a position
as agsistant radio engineer with the airways
division of the U. S. Dept. of Commerce. That
experience with Commerce proved enriching.
Working on radio aids to marine and air navi-
gation, Mr. Bailey initiated and supervised the
early work of the Lighthouse Service in this
field. In addition, he participated in the de-
velopment of the visual radio range for use
on airways of the United States.

Mr. Bailey went to Panama the following
summer (1929) and while there installed two
automatic marine radio beacons, one at the
entrance to Cristobal Harbor, the other at
Cape Mala, 120 miles south of Balboa.

In September 1930, Mr. Jansky contacted

(Continued on page 42)
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802's ELECTION

Losers Plan Cousrt Plea

THE DEFEATED faction in the
recent elections in the New York
Local 802 of the American Federa-
tion of Musicians plans to take its
election protests to the courts, ac-
cording to Lee Grant, campaign
manager for the losing side.

He made that statement after it
became known that the Honest
Ballot Assn., which conducted the
election, decided against his group,
the Unity-Coalition Party, after a
hearing last Monday. The Unity
group protested the election on
the ground that the Blue Ticket,
made up of incumbents, won the
election through the use of “de-
monstrably defective” voting ma-
chines.

After the hearing, Honest Ballot
Assn. ruled that “the mechanical
failures which existed could not
reasonably have affected the re-
sults of the election” and that void-
ing the ballots on the defective
machines would not change the
outcome of the vote.

Basis for a court test, said Mr.
Grant, would be the argument that
802 rules require that elections be
held according to its laws or be
declared null and void. The pro-
tested election, it will be argued,
was not held in accordance with
the Local’s laws because ballots
were counted for executive board
members where less than nine
members of the board were voted
for, which, the Unity Party con-
tends, makes those votes and the
election nuil and void.

AFRA SAYS NO

To Recorded Repeats

AFRA, after a poll of radio actors,
including top stars, has refused to
permit CBS and NBC to use re-
corded repeats of top programs
during the summer and at other
times on the basis of a reduced
payment plan to talent for re-
broadcast rights.

George Heller, AFRA executive
secretary, said that actors queried
on the plan felt the broadeasting
of repeat programs ““would be of
dubious value both to the industry
and the performers.”

It is well known, however, that
the main stumbling block to AFRA
acceptance was the fact payments
to actors for rebroadeasts would be
but a fraction of their original
fees. A further stickler for the
union was the fear that airing of
such programs as summer replace-
ments would create a big unem-
ployment problem.

PENDING the move to a new building
located at 12 East 53d St., which it
purchased, Maxon Ine., New York, will
move from its present quarters at
570 Lexington te temporary quarters
at 25 Broad St. The move to permanent
quarters in their own building will be
made several months hence.

BROADCASTING »°

KSTP St. Paul-Minneapolis staffers
dressed appropriately for station’s
coverage of New Year's Day bowl
games ot opposite ends of North
America. Bill Ingram (1), announcer,
and Walt Raschick (center), news
editer, were in Fairbanks, Alaska, to
broadcast lce Bowl game featuring
U. of Alaska and Air Force base
teams. Jack Horner (1), station’s
sports director, was in Tampa, Fla.,
to give play-by-play on Cigar Bowl
gome (St. Thomas vs. Missouri Yal-
ley)l. A feature of the broadcasts
was a two-way conversation between
Mr. Horner and Mr. Ingram. Films
were made of Alaska game for pres-
entation on KSTP-TV.

BOWL FILMS
Are Shown on CBS TV

FILMED highlights of the New
Year's Day classic football games
were to be shown in a special half-
hour film on the CBS television
network, Sunday, Jan. 2, 10:15-
10:46 p.m. (EST). Through special
arrangements with the Gillette
Safety Razor Co., Boston, sponsors
of the CBS coverage of the Orange
and Rose Bowl games and of the
West Coast telecast of the Rose
Bowl contest, the films were to be
shown over CBS TV stations on the
East Coast.

Since the Rose Bowl game was
to end at approximately 7:30 p.m.
(EST), a helicopter was to trans-
port the film from the bowl to the
Burbank, Calif., airport for trans-
port to New York in timz for yes-
terday’s showing.

The filmed highlights of the
games will also be shown today

We are giving our listeners a

(Monday) on CBS television sta-
tions in Chicago, Cleveland, De-
troit, Toledo, Milwaukee, St. Louis,
Atlanta, Houston and Richmond.

Orange Bowl TV -

MIAMI'S Bayfront auditorium,
seating 2,000, was expected to be
sold out for the first telecast of. a
New Year's Day Orange Bowl
game last Saturday. WGBS Miami
sponsored the telecast, which was
handled by a special RCA crew.
A microwave link was used in the
transmission, which ordinary TV
receivers were unable to pick up
because of the ultra high frequency.
Supplemental equipment, including
a remote control truck, was ‘taken
to Miami from WAGA-TV Atlanta.
The Bayfront auditorium. audience
saw the game, featuring the U. of
Texas and the U. of Georgia, on a
movie-gize screen.

WITH THE INSTALLATION OF A
NEW 5000 WATT RCR TRANSMITTER!

20 Years
Service
-1929-1949 .

PLUS WTOC-FM

Represented by THE KATZ AGENCY, INC.

Sava nnar!!‘?s...
No. | Station
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HERE IS THE LATEST WCKY story

THE HIGHEST RATED LOCAL SHOW IN CINCINNATI

THE WCKY DAILY HIT PARADE

Nelson King, M. C.
6:15 - 7:.00 PM

Monday - Sunday

RATINGS AS HIGH AS 7.9

The Daily Hit Parade has an average rating

of 7.1 for the 21 quarter-hours it is on the

air each week.

(* - Pulse, Sept- Oct 1948) | j

INVEST YOUR AD DOLLAR WCKY'S-LY




TAKE THE GUESS OUT OF BUYING

WITH WOVS 4~ (uditit Cluddion®

WOV CAN TELL YOU THE DIFFERENCE IN PEOGPLE, TOO. * WAKE UP NEW YORK with Max Cole

Not from a crystal ball, but from sound, basic facts...known, % 1280 CLUB with Fred Robbins
proven, tested facts—Specific Market Information on each of 5 % BAND PARADE with Bill Williams
Audited Audiences. * PRAIRIE STARS with Rosalie Allen

. * ITALIAN MARKET OF 2,100,000 Italian-
Now you can know where listeners live and shop; what they earn, deaking %me_riea'ns. More thar the com-
spend and buy; what they like and dislike. All this and other perti- i,::ffn_p LR ¢ LR i U

nent data on specific listening groups available on WOV’S 5 Aud-
ited Audiences.

We want you to have the knowledge of 53 Audited Audiences, each
a different group of purchasers; each the result of a penetrating,
accurate and continuing listener survey. Azk for the facts that will
help you to “TAKE THE GUESS OUT OF BUYING.’

WOV’s Paniry Survey...new, accurate, informative...shows you
where you and your competitors stand in the New York Market.

Ralph N. Weil, General Manager ~ The Bolling GO., National Representatives
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Respects
(Continued from page 40)

his former pupil, and together they
formed Jansky & Bailey.

In the consulting field Mr. Bai-
fey's activities have embraced both
general alloeation problems and
specific engineering guidance for
broadcasting stations and commer-
cial operating companies. He su-
pervise all laboratory functions
of the firm, including the develop-
ment of field-intensity measuring
equipment and other devices used
in evaluating radio station effec-
tiveness.

Mr, Bailey has been actively re-
sponsible for the station coverage
system on physical field strength
which was to win approval of the
American Assn. of Advertising
Agencies and eventual use in FCC's
standards of Good Engineering
Practice. Mr. Bailey feels that the
growing stress on attempts to eval-
uate station listenability is in-
evitable, notwithstanding an equal-
ly heavy emphasis on popularity of
progtrams.

The new IRE president’s earlier
experiences and development work
on radio aids to navigation were
to afford an excellent backgreund
for the firm’s operational studies
and report to the Lake Carriers’
Assn. on radar’s application to
Great Lakes navigation.

This project was a cooperative
one by steamship operators and
radar manufacturers resulting in
minimum specifications for radar
for use on the Great Lakes.

War Activities

During the war, when Jansky &
Bailey received geovernment con-
tracts, Mr. Bailey aided in the de-
termination of vulnerability of cer-
tain United States and enemy cap-
tured equipment to jamming and he
helped to develop methods of re-
ducing vulnerability.

In June 1947 Mr. Bailey received
a citation from the Secretaries of

~War and Navy for his contribution
to the Office of Scientific Research
and Development,

Mr. Bailey was also active in the
development and construction
experimental FM station, W3XO,
which the consulting firm main-
tained until 1946 when it sold out
to WINX Broadcasting Co.

The 1949 president has been con-
nected with the IRE since 1928
when he became an associate mem-
ber. He was made a member in
1936, senior member in 1943 and
promoted - to the grade of fellow
the same year. Long active with-
in IRE circles, Stuart ‘Bailey con-
tributed most of his efforts and
engineering know-how along wave
propagation lines. For 11 years—
from 1937 to 1948 —he was a mem-
ber of the IRE wave propagation
committee. From 1943 to 1944 he
was a member also of the admis-
sions committee.

In 1943 and ’'44 Mr. Bailey was
a member of the Institute’s board
of directors, and was elected to

Page 42 ® January 3, 1949

MEMBERS of the Washington Chapter of the Assn, of Women Broadcasters
who visited the Blue Plains Home for the Aged with Christmas gift boxes

from the Associgtion include (1 to r):

Harriet Sabine, Can Mfgrs.

Institute;

Ruth Crane, WMAL- ABC; Maryan McClain, WCFM; Pat Griffith, .NAB‘“Nuncy

Osgood, WRC-NBC; and Hazel Markel,
reconditioned
engineers at D. C. stations.

articles of clothing, and several

the board for a three-year term
beginning in 1946. In 1945 and

1946 he served on the executive

committee, and last year held the
treasurer’s post.

Mr. Bailey is married to the for-
mer Carol Sue Linkenhelt. They
were mairied in Washington in
1935. His hobbies are photography
(taking, not developing pictures)
and he also dabbles with sound re-
production, in which he doubtless
has more than an amateur’s in-
terest.

BAILEY

Leaves FMA for Own Practice

J. N. (BILL) BAILEY, who re-
tires Jan. 31 as executive director
of FM Assn., announced last week
he plans to enter the radio con-
sulting business, specializing in
FM, television and faesimile. Mr.
Bailey’s two-year FMA contract
ends Jan. 31. He will take a vaca-
tion in January, his first since as-
suming the post, and will open the
new business after Feb. 1.

Mr. Bailey had informed the FMA
board some weeks ago he would
not be available after the contract
expired. In a letter to board mem-
bers iast week he confirmed the
verbal resignation and announced
that Mrs. Joan Platt Richardson,
director of publicity, and Reba Orr,
secretary, also were resigning.

Mr. Bailey is a former associate
editor of BROADCASTING and prior
to that had been in newspaper,
radio and public relations work.
During the war he was chief of
the radio news section, Radio
Branch, War Dept. Bureau of Pub-
lic Relations. In announecing his
resignation Mr. Bailey said FM’s
chief aim in the next five years
should be new-type programming.
He said FM and TV will go hand-
in-hand, with TV providing the
visual programs and FM the aural,
He also predicted that facsimile
will come into its own as the third
new radio service.

WTOP-CBS. Gifts included books,
radios, rebuilt by studic

LOW-BAND FM

Dropped by 11 Stations

EIGHT commercial FM outlets,
one experimental station and two
noncommercial educational FM
stations were slated to cease oper-
ations Dec. 31 on the old “low”
FM band, according to FCC. Au-
thority for dual operation on both
the present “high” FM band
(88-108 mc) and old “low” band
(44-50 mc) expired on that date.

After reallocating FM several
years ago the Commission allowed
continued use of the low band
channels for the limited period to
provide sufficient time for listeners
to convert receivers or get use out
of old low-band only sets. During
the past year efforts were made by
FM Assn. and others to secure
continued use of 44-50 me channels
for purpose of FM networking
[BROADCASTING, May 10, June 19,
1948].

The commercial FM stations
which dropped low-band transmis-
sion included: WTIC-FM and
WDRC-FM Hartford, Conn;
WGTR Boston; WWJ-FM Detroit;
WQXR-FM and WABF New
York; WELD Columbus, Ohio, and
WEFM Chicago. All continue on
the high band. W2XMN, experi-
mental outlet of FM’s inventor, Dr.
Edwin H. Armstrong, located at
Alpine, N. J., ceased functioning
and has become W2XEA on the
high band. Educational stations
ceasing low band transmissions
were WBEZ Chicago and WBOE
Cleveland.

Indiana FM Grant

NEW CLASS A FM station was
granted by FCC last week to
Northern Indiana Broadcasters
Inc.,, Michigan City, Ind, and li-
censee of AM station WIMS there.
Facilities authorized under the FM
construction permit were Channel
228 (93.5 mc), ERP of 1 kw.

TRANSFER BIDS

Seven AM, Two FM Asked

TRANSFER and assignment ap-
plications involving seven AM and
two FM stations were filed with
FCC last week for approval.

Sales prices total approximately
$185,000.

The applications:

KAFY Bakersfield, Calif.—Transfer
250 shares (1633%) common stock each
by George Crome and R. ¥, Harlow, ¢o-
owners, to Sheldon Arnderson, general
manager, and his father, Hermand
Anderson, vice president. Each of four
becomes 25% owner. KAFY is assigned
250 w fulltime on 1490 kc.

KOKO La Junta and KSFT Trini-
dad, Col.—Transfer of control of Ii-
censee corporations, The Southwest
Broadcasting Co. and Trinidad Broad-
casting Corp., respectively, from large
group of stockholders to Ellis P. Lup-
ton. Mr. Lupton holds 259, interest in
KSFT and also has gold and lead
mining interests. He acquires 63%
interest in KOKO and an additional
32.49, interest in KSFT for total con-
sideration of $55,750, less amount equal
to indebtedness of both outlets. KOKO
reported deficit on Aug. 31, 1948,
of almost $17,000 and KSFT on July
31, 1948, of $30, 300 Stockholders selling
holdlng in either station, or both, in-
clude followlng: S. W, Azar, A, G.
Mason, E. 0. Schoembs, C. Bulson,
P. 0. Mickelson, D. R. Kennedv B.
H. Shattuck, Ernest Myers, John M)ers,
James Couev. H. . Hinkel, J,. G.
Wheeler, A. V. Berg, Gertrude N. Van
Sickle, Lloyd Wilson, Donald B. Me-
Caig, 'R. F. Jones, L. R. Sanders,
Josenh Castor and Paul E. Whiteside.
KOKO is assiened 250 w fulltime on
1100 k¢ and KSFT 1 kw day, 500 w
night on 1280 ke.

WCMW WCMW-FM Canton, Ohio—
Transfer of control of Stark Broad-
casting Ceorp., licensee of WCMW and
permitiee of WCMW-FM, from 5 of
10 stockholders to S. L. Huffman and

. Cope for $33,600. Mr. Huffman
with his wife owns Huffman & Co.
local advertising agency, and Mr. Cope
is local atterney. Sellers are E. A.
Mahoney, James L. Amerman and M.
R. Schneider, 20.2% each; Arnold Geb-
hart, 11.8%, and Royal G. Lister,
$.49%. WCMW is assigned 1 kw day
on 1060 kc.

WMMT Ownership

WMMT McMinnville. Tenn.—Acquisi-
tion of coptrol of McMinnville Broad-
casting Co. Inc., licensee, by Sam J.
Albritton. 209, owner, who purchases
20% holding of Oliver M. Albritton
for $6,000 and 209 holding’ of Claude

. Haston for $10,000. WMMT s
assigned 250 w fulltime on 1230 kc.

WLBG Laurens, S. C.—Transfer of
1,450 of 2,950 shares held in WLBG
inc., licensee, by J. C. Todd to his
brother, John Wells Todd. J. W. Todd
wishes ' to join station and devote
full time to operation. Stock is 510
par. WLBG is assigned 250 w day
on 860 kc.

KODI Cody, Wyo.—Transfer of con-
trol of Absaroka Broadcasting Co., li-
censee, William J. and Dorothy R.
Garlow, now 50% owners. Elizabeth
L. Moran, 5% owner, and Breck Moran,
45% owner, sell 94 of their 95 shares
to the Garlows for $15,000. Mr. Gar-
low increases his interest from 45 to
509, and Mrs. Garlow from 5% to
49.479,. KODI is assigned 250 w full-
time on 1400 ke.

KBUK (FM) Dallas, Tex.—Asslgn-
ment of permit from Buckner Orphans
Home to parent organization, Baptist
General Convention of Texas. Transfer
is a- gift. Buckner Orphans Home is
headed by Hal F. Buckner. Baptist
group is promoting grouv of eizht
FM outlets with Hardin-Baylor Col-
lege's KMHB (FM) already on the air.
Group of low owered FM outlets also
are planned [BrOapcasting, Dec. 13,
19481

SEVEN staffers at WHBF Rock Island,
Ill., received wrist watches at Christ-
mas for their membership in the 10-
to-20 year service club. Les Johnson,
station manager, honored Robert J.
Sinnett, Jerry Keefe and Jim Booth,
engineers; Maurice Corken, sales man-
ager; Ted Arnold, local sales man-
ager; Forest Cooke, program director,
and Fran Kennedy, news editor.
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BMB on Carpet

(Continued from page 24)

failed to conform to engineering
checks of coverage but revamped
the figures after sufficient pres-
sure was brought to force a careful
re-check.

The 1946 BMB data were poor
in the first place and are useless
now, it is charged, with few agen-
cies giving them serious recogni-
tion. Use of once-a-week listening
as a criterion is said te have
enabled stations to elaim audiences
in vast areas where they actually
have few or no regular listeners.
This in turn is eredited with indue-
ing agencies and advertisers to
buy fewer stations than they need
to reach desired audiences, lead-
ing to a diversion of millions of
dollars into other media.

One of the weak spots in the
whole BMB structure is declared
to be its inability to exercise more
control' over the way its reports
are used by stations. The reports
are manipulated to give greatly
exaggerated pictures of station
coverage, it is charged, with BMB
apparently powerless or reluctant
to police utilization of the figures.

BMB Formula Assailed

Heated charges are made against
BMB’s use of the once-a-week lis-
tening formula in the 1946 cover-
age data. BMB’s 1949 baliot, as
now planned, asks listeners if they
listen once or twice weekly, three
to five times, and six or seven times
a week. Moreover, 650,000 ballots
will be mailed as against 500,000
in the first survey.

BMB critics are still seething
over the battery of agency ex-
ecutives thrown at them by Hugh
Feltis, BMB president, during the
summer-fall NAB distriet meet-
ings. They charge that other and
more subtle pressures are applied,
with BMB using NAB member-
ship as & weapon to induce sub-
seribing.

Complaint was heard in several
sources last week about a letter
sent stations by Joseph M. Allen,
vice president in charge of adver-
tising, Bristol-Myers Co., New
York, urging them to sign now.
Mr. Allen is a member of the BMB
board and executive commitfee,
serving as one of the seven ad-
vertising representatives named by
Assn, of National Advertisers.

Mr. - Allen told BROADCASTING
that while he had not yet re-
ceived any reésponse to the letters,
which were mailed last Monday,
he hoped they succeeded in “start-
ing a fire under some of these
holdouts.”

He said letters went to some
50 stations in two slightly different
versions, one for stations that sub-
seribed to the first BMB nation-
wide study in 1946 but still not
enrolled for the 1949 project, and
the other for stations which have
not subscribed to BMB at all. The
latter letter read &g follows:

We are finding it increasingly difficult
to include your station in our radio
plans because you have failed to make

BROADCASTING

available to us your BMB figures on
station listening and coverage.

Since BMB has the approval of the
NAB and is administered with NAB
representatives on the board, including
the president, and since most of the
NAB members are subscribers to BMB,
I find it a little difficult to understand
why your station is one of those that
is preventing BMB from havtgﬁs an
industry-wide value for advertising
and advertising agencies.

e are important buyers of radic
time and as such feel that we are en-
titled to reliable, accepted A
your station’s listeners i&) and cover-
age. Won't you please let me know

we can expect BMB figures on your
the future?

station in
Want Detailed Accounting

Desire for a complete BMB audit,
as voiced by industry critics of
BMB, includes such matters as
specific entertainment items, ex-
pense accounts for travel and simi-
lar items, and general management
efficiency. Several comments have
been heard about a recent BMB
brochure on the ground that it is
a costly promotion piece rather
than a reference document.

Among NAB board members
there still exists a desire for a
thorough BMB revamping. They

are not agreed on how the job
should be done. Some favor a
wide-open attack on the ground
that NAB’s seven-vote block in the
21-vote BMB board can be over-
ruled by the seven agency and
seven advertiser members.

Other NAB directors feel that
while the results of the November
action were not all that they de-
sire, the full benefit will not be
apparent for some time. Still others
take the stand that vast sums have
been spent to supply agencies and
advertisers with coverage data
and that any agitation at this
time might destroy the investment.

Through Official Channels

They argue that BMB’s board
heeded most of NAB's desires in
November and that the necessary
overhauling can be done through
official channels. The point also
is made that the joint BMB op-
eration is in itself an effective
weapon in keeping agencies and
advertisers on friendly terms with
broadcasters and keeping them

(FFERENT M
THREE D ochille’s T

Signal strength, mail pull and
BMB audience maps all show
almost exactly the same cov-
erage. They prove that WSIX
51-
county retail trading area. [n
WSIX's 60 BMB counties
1,321,400* people spend
$654,888,000 yearly in re-
tail stores alone. No wonder

gives you Nashville's

sponsors get results year after
year with WSIX. It's a better

buy for you, too.

*Projected from Scles Management May "48

NO WASTED COVERAGE

posted on the sales power of the
broadcast medium. .

Members of the BMB Executive
Committee scheduled to meet Jan.
11 are J. Harold Ryan, WSPD
Toledo, chairman; Roger W. Clipp,
WPFIL Philadelphia; Justin Mil-
ler, NAB president; Frederic R.
Gamble, AAAA; Leonard T. Bush,
Compton Adv. Agency; Paul West,
ANA; Mr. Allen.

NABET Independent

NABET (National Assn. of Inde-
pendent Broadeast Engineers &
Technicians) is strictly an inde-
pendent union and ig not affiliated
with American Federation of Labor
as stated in the Dec. 27 BROADCAST-
1NG, NABET has contracts with
NBC, ABC, WOR New York,
WMAL Washington and a long list
of other stations and operates inde-
pendent of any union federation.

APS PROVE
ading area!

and WSIX-FM

Nationo! Representative: The Kotz Agency, Inc.

5000 WATTS » 980 KC+ ABC

¢ 7J71000W & 97.5MC
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1949 QUTLOOK

(Also see page 29)

ADDITIONAL views on the 1949
radio and allied industry outlook

. =——most of them dealing with the

regional market picture—exude the
traditional optimism of industry
leaders with certain reservations.
Opinions of a number of industry
executives arrived too late to be
included in the yearend roundup
[BROADCASTING, Dec. 27].
Capsuled comments by station
executives brought out these high-

lights:
@® “General prospects in KFYR
area . , . very bright. . . . (But) a

slightly decreased volume of busi-
ness for 1949 . . . though . . . should

still be one of the top years."—F.
E. Fitzsimonds, manager, Meyer
Broadcasting Co.
marck, N. D

(KFYR), Bis-

Mr. Campbell

Mr. Fitzsimonds

@ “Regional advertisers who
have shown a tendency to switch
. . . to announcements in postwar
period again are inguiring about
programs. . . . Business in South-
west generally ., . . sound.”—Mar-
tin Campbell, Texas Quality Net-
work, and general manager,
WFAA Dallas.

@® “Intermountain Network
shows a 819 increase in billings
aver 1947 . . . (regionally) an in-
crease of 80% , . . (nationally) an
increase of 38%. ... We firmly be-
lieve the buyers’ market is here.
—Lynn L. Meyer, vice presi-
dent, Intermountain Network.

@® “ .. Inasmuch as AM radio
can move more merchandising per
dollar than any other medium, we
are looking forward to & 10% in-
crease in 1949."—Art Mosby, pres-
ident, KGVO Missoula, Mont.

@® “AM radio will suffer tem-
‘porarily in markets where televi-
sion goes on the air. AM radio
can increase its revenue, at least
locally, . . . from new sources com-
bined with imaginative selling.”"—
H. R. Krelstein, vice president and
ggneral manager, WMPS Memphis.

@® “... Should be a productive,
prosperous year for Kansas City
radio (since it) is located in the
middle of the Magic Circle-of mid-
America.” — E. K., Hartenbower,
general manager, KCMO Kansas
City.

® “ . . Midwestern prosperity
. . . and business must basically
be predicated on agricultural pros-
perity. . . . We believe radio will
get its just portion of the adver-
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Further Opinion Given

tising monies spent to develop sales
in that market.”—Glenn Snyder,
general manager, WLS Chicago.

@ “... One of AM radio’s best
years. . ., I am one of those who
believe television will eventually
replace AM radio as we know it;
however, that day is far enough
away so that concern . .. need not
be considered in estimating AM’s
'49 revenue.”—Mort Watters, vice
president and general manager,
WCPOQ Cincinnati.

@ “. .. Our entire business is
TV.... Expect '49 to be a banner
year for it will introduce network
coverage. . This opens up tre-
mendous poss:blhtnes . ."—E. B.
Loveman, vice presndent and gen-
eral manager, WPTZ (TV) Phila-
delphia.

@® “We operate only TV and
FM. . .. We look for an increase
generally in all
fields due to tre-
mendous impact
of TV. ... With
increased set
sales and possi-
bility of Transit
Radio, we look for
an increase in FM
business.”—E. K.
Jett, WMAR-TV
WMAR-FM
(Sunpapers sta-
tions) Baltimore.

@® “Southern California stations
will undergo their meost difficult
period in more than a decade. . ..
There is already increasingly
sharp competition . . . (including
that) from other media. . . . Could
be bIeak year for some stations.

—W. B. Ryan, general man-
aget, Earle C. Anthony Ine. (KFI
KFI-TV KFI-FM).

@® “Future of radio and/or TV
in the Portland area . . . is de-
pendent upon growth of industry.

. J"—H. Quenton Cox, general
manager KGW Portland.

Mr. Jett

Mr. Rosenman

@® “We expect . .. better pro-
gramming on all levels, with the
trend toward block programming
(and) listening to reach new highs.

. . "—Alex Rosenman, commercial
manager, WCAU Philadelphia.

@ “Retail sales (here) will ¢on-
tinue to be high, although sellers’
market will be on wane . . . a
competitive situation . . . to the
benefit of advertising media. , . .”

—Robert Tincher, general manag-

er, WNAX Yankton, 8. D,

® “Outlook for the Augusta
and WGAC area . .. very favorable
due to reactivation of Camp Gor-
don . . . and construction of hous-
ing units. . . . Prospects for ‘con-
tinued high farm income.”—J. B,
Fuqua, vice president and general
manager, WGAC Augusta.

@® “. . . I believe it will be an
important year . . . whether ra-
dio shall continue successfully as
a separate medium, or if TV will
eventually dissipate radio’s earn-
ings and influence. . . ."—Don Fed-
derson, general manager, KLAC-
TV Hollywood.

@ ‘. . . Both regional (AM)
and TV business will be up on Don
Lee.”—Ward Ingram, director of
advertising, and Bob Hoag, TV
sales manager, KHJ KTSL (TV)
Los Angeles.

@ “Radio’s biggest challenge is
to prove that, with the influx of
new stations, (it)
remains . . . a
better medium
than newspapers.

. The big net-
works are think-
ing so much about
television they
are not furnish-
ing the affiliates
as good service
as they could or
should. . . . The
individual station manager must
step in . .. lest sound broadeasting
deteriorate from network neglect,
dilution of audience and the im-
pact of television.” — Walter
Brown, president and general man-
ager, WORD Spartanburg, S. C.

Agency Comment

Typical late agency comments
from Chicago, reflecting optimism
for 1949, were these:

“Some accounts that never were
in radio before are planning cam-
paigns for 1949, but few are plan-
ning very far into the new year.

. . Selling FM may be a 1949
development. . . . Regarding tele-
vision, few of our clients have the

Mr. Brown

experimental budgets to enter this

new medium. . . ."—Harlow P.

Roberts, vice president and gen-

eral manager, Goodkind, Joice &

Morgan.

‘“We anticipate a slight increase
in use of radio . .. with spot defi-
nitely up about
16%. However,
radio will not
take anything
away from print-
ed media. . . ."—
James H. West,
radio director, H.
W. Kastor &
Sons.

1 “, .. No drastic
cutbacks of radio
budgets are ex-

pected during the year.”—James

G. Cominos, vice president and

general manager, LeVally Inc.

Among advertisers, Standard Oil
Co. (N. J.) said it had “no further
plans for radio activities” to sup-
plement its New York Philhar-
monic broadcast.

Harry Bullis, chairman of the
board, General Mills, asserted that
while “we are committed to sub-
stantial additional experimental
activity in television during the
coming year . .. until a medium is
able to reach a majority of homes,
it cannot be a basic medium in our
advertising plans.” He added, how-
ever, the firm would be in a posi-
tion to utilize TV “progressively as
its coverage develops.”

All top radio shows sponsored by
Lever Bros. will be continued in
1949, with television being “stud-
ied constantly and with interest,”
a spokesman of Lever Bros. told
BROADCASTING.

Termination of the AFM record
ban and introduction of long
playing microgroove records by
Columbia Records point to 1949 as
one of the canned music industry’s
biggest years, according to Frank
K. White, president of the firm.
Over 300 stations are equipped
with LP players, he said, and 15
major manufacturers are now pro-
ducing or considering production of
LP dises.

“Television moves ahead even
faster in 1948,” Dr. Allen B. Du-
Mont, president, Allen B. DuMont

Mr. West

SPOT PROBE

Week’s Continuance
Ordered by FCC

A WEEK'S DELAY of the opening of the final session of FCC’s hearing
on networks’ right to serve as spot advertising representatives of their

.affiliates, slated to start today, was ordered by the Commission last week.

Under the revised schedule the hearlng resumes next Monday (Jan.

10). Authorities expect two to
three days will be needed to com-
plete the hearing, to which the
Commission devoted five days in
the opening session & month ago
[BROADCASTING, Dec. 6],

Among the principal presenta-
tions yet to be made are those of
NBC and ABC. National Assn. of
Radio Station Representatives,
whose ‘complaint against network
representation of affiliates origi-
nated the investigation, completed

BROADCASTING

the presentation of its principal
case at the opening session. So did
CBS, except for the testimony of
Carl J. Burkland, general sales
manager of CBS Radio Sales, who
became ill while testifying. A
number of CBS affiliates, for which
Radio Sales acts as spot advertis-
ing representative, also testified on
beha!f of the network during the
opening session.

FCC assigned no reason for post-
poning the resumption date.

® Telecasting



Labs, declared in his yearehd
statement. Aside from TV’s poten-
tial growth Dr. DuMont called for
“the lifting of the freeze and early
exploitation of ultra high frequen-
cies” in 1949 to service smaller
cities and towns. He said that
would be 1949’s “outstanding de-
velopment.”

Meanwhile, continued expansion
of TV sét manufacture facilities
and the beginning of initial profits
by television stations were fore-
seen by Raymond C. Cosgrove, ex-
ecutive vice president, AVCO Mfg.
Cérp. He predicted an “excellent
market” for TV receivers and a
rapid growth in the number of ad-
vertisers using the medium. Gen-
eral business this year should be
almost equal to that of 1948, he
added.

PRE-AITC MEET

Webster Heads U.S. Group

FCC COMR. E. M. Webster is slat-
ed to head the U. S. delegation to
an international conference start-
ing about mid-January in Geneva
to make prepara-
tions for the Ad-
ministrative In-
ternational Tele-
graph Conference
to be held in
Paris in May.
The preparatory
conference iz ex-

pected to last
about three

Mr. Webster weeks.
T. H. E. Nes-

bitt, associate chief of the interna-
tional radio frequencies staff of the
State Dept.’s International Broad-
casting Division, will be vice chair-
man of this country’s delegation.
He and other members expect to
sail on Jan. 8, while Comr. Webster
plans to leave by plane about Jan.
17, starting date of the conference.

FCC staff executives who will
attend are William J. Norfleet,
chief accountant; Marion H. Wood-
ward, assistant chief engineer in
charge of the Common Carrier
Division, and Jack Werner, assist-
ant chief of the Law Bureau’s
Common Carrier Division.

FCC meanwhile has invited sub-
mission of proposals for changes
to be made in the International
Telegraph Regulations in prepara-
tion for the Paris conference, Pyo-
posals must be made by Jan. 10.

Ritter on ABC

P. J. RITTER Co., through the
Clements Co. Inc., Philadelphia,
has contracted for 52 weeks for
Betty Clark Sings, over an East-
ern ABC network, effective Jan. 16.
The program, 16 minutes in length,
features 12 year old Betty Clark,
blind singer, whose entire seript
will be in verse, with musical back-
ground provided by a Novachord
harp and electric guitar. Commer-
cials will deal with the company’s
chili sauce, relish, catsup and other
food products.

WALTER WINCHELL

K-F Is His New Sponsor

EFFECTIVE Jan. 2, Walter Win-
chell, Sundays, 9-9:15 p.m. on ABC,
will be heard with a new sponsor,
Kaiser-Frazer Sales Corp., and a
new announcer, Cy Harrice. In ad-
dition, Mr. Winchell’s repeat broad-
cast will be carried on both the
ABC West Coast stations and the
Don Lee network simultaneously
Sundays, 8:30-8:46 p.m. (PST).

Mr. Harrice will succeed Ben
Grauer who has been announcing
the Winchell show for the past 16
vears, while it was sponsored by
Jergens Lotion.

The William H. Weintraub Co.,
New York, is the agency for
Kaiser-Frazer Sales Corp.

Meanwhile Louella Parsons, Sun-
days, 9:15-9:30 on ABC, sponsored
by Jergens Lotion, effective Jan. 2,
will also be carried repeat on the
Don Lee network following Mr.
Winchell in the 8:46-9 p.m. period

(PST). Robert Orr Assoc., New
York, handles the show for Jer-
gens.

TV ond Husbands

JOHN J. ANTHONY, WMGM New
York human relations counsellor
and director of the Marital Rela-
tions Institute for 20 years, claims
that television keeps hubby home,
but sends wifey back to mama.
Pointing out that although tele-
vision, home-centered entertain-
ment, might tend to unify family
interest, wives get fed up with
feeding hubby’s sports fan cronies
night after night as they digest
endless diets of video sports and
intermission snacks.

CARLTON FREDERICKS, WMGM
New York health and nutrition ex-
pert, was cited last week by the
American Veterans Committee for
“outstanding services to the public in
advancing the science of nutrition.”

TOY SOUND KIT
NBC Staffers’ idea

WILLIAM BRINKMEYER, staff
sound man for NBC, has had a
profitable brainstorm in his radio
sound kit, which is providing the
current toy market with an imag-
inative and educational item.

Designed to give youngsters the
necessary basic sounds used in
radio production, the kit supplies
manual and recorded effects. With
printed instructions for their use,
the package also contains recorded
dramatic sketches featuring Ezra
Stone, Ty Perry and Ed Jerome.
Sound effects are omitted from
the recordings, and are to be in-
gserted by the youngster, who
works from professional scripts.

Currently being demonstrated at
the Toy Show in New York’s .
Museum of Science and Industry,
the set is assembled and packaged
by the Assoc. for the Blind.

Mutual in
San Antonio

=

: KMAC-KISS ;

Howard W. Davis, owner

® John E. Pearson Co., National Rep.
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NAB CODE

ALL FOUR networks last week reaffirmed their deecision to abide by the
NAB code which officially goes into effect Jan. 1.

An NBC official said “NBC is already in line with the NAB code and
sincerely hopes all other radio stations will follow suit. We have already

notified sponsors of giveaway
shows that all mentions of com-
mercial names of products given
away will be charged against time
for their commercial announce-
ment.”

Edgar Kobak, president of Mu-
tual Broadcasting System, ex-
plained that MBS had a “depart-
ment of continuity acceptance
which is charged with the duty of
seeing to it that everything which
goes on our air conforms with the
best broadeasting practices, as
adopted by the industry—for in-
.stance, the length of commercials
on sponsored programs; the ques-
tions of good taste and modera-
tion in children’s programs and on
subjects wHich may be controver-
sial; the handling of crime in mys-
tery shows; and many other points
covered in the code.”

MBS Standards

Mr. Kobak also said that he
didn’t want to give the impression
that “we think the code is perfect
—with no faults and weaknesses.
In fact, on several points Mutual’s
own program standards are strict-
er than the code. But our approach
is a simple one. We will speak up
and try to get the weaknesses
strengthened and the errors cor-
rected, if we possibly can. But as
long as a provision is in the code,
we will live up to it—until it is
changed by due and orderly proc-
ess.”

ABC has notified its advertisers
and agencies of certain changes
in network policies. The policy
changes, Mark Woods, president
of ABC, said in a letter, are chiefly
concerned with the maximum time

RADIO’S VALUE

British Author Criticizes

CRITICISM of radio was sounded
by a yearend radio forum, Ap-
praisal of American Culture, on a
“Voice of America” broadeast Dec.
26 by Sir Osbert Sitwell, British
author. .

In an informal discussion with
Carleton Smith, director of the Na-
tional Arts Foundation, New York,
Sir Osbert said:

“The radio disseminates much
more bad stuff than they do good.
The other day when I arrived at a
hotel, the bell-hop at once turned
on the radio in my room. And I
said, ‘Please turn that off.’ He
said, ‘then you don’t like music.’
I said I did, ‘that’s why I'm asking
you to turn it off." "

Mr. Smith praised radic for
spreading love of fine music to
every part of the country and
added: “What radio has done for
musie, television will do for the
visual arts.”
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to be allotted to advertising mes-
sages on programs carried by
ABC.

Commercials Allowed

Between the hours of 6 p.m. and
11 p.m., Mr. Woods said, “The
maximum time to be used for ad-
vertising, allowable to any single
sponsor, regardless of type of pro-
gram, and the manner in which
the advertising message is .distrib-
uted through the program should
be for a five-minute program, one

minute; 10-minute programs, 2
minutes; 15-minute programs, 2
minutes, 30 seconds; 25-minute

programs, 2 minutes, 50 seconds;
30-minute programs, 3 minutes;
45-minute programs, 4 minutes, 30
seconds, and 60-minute programs,

Top for Spots

REFLECTING a record-breaking
fourth quarter, the Spot Sales De-
partment of ABC concluded its best

‘year in history with volume topping

1947, the previous peak year, by
5%, according to Murray Grab-
horn, vice president in charge of
owned and operated stations. Maj-
or contributor to the new peak was
the 259 increase in program time
gsales of the operation. TV spot
sales also figured largely in 1948
totals.

Networks Reaffirm Support

6 minutes.

Mr. Woods also designated the
commercial allowances that will be
observed in daytime commercial
broadcasts.

“All copy pertsining to contests
on radio programs, concerning the
exploitation or sale of a sponsor’s
product or services, will be counted
as commercial time,” Mr. Woods
asserted. “This also will cover any
references during the course of a
broadcast made to prizes or gifts
offered to participants in radio
contests.”

Mr. Woods pointed out that such
types of programs as Stop the
Musgie do no fall in the category
cf a radio contest, and are more

properly classified as audience par-
ticipation of “giveaway” programs.

ABC has decided that in an-
nouncing the prizes on such “give-
away” programs it will count as
advertising any unduly detailed de-
seriptive material used in connec-
tion with the award as well as the
trade name of those furnishing the
prizes.

CBS ‘Glad’

A CBS spokesman said that CBS
was “glad to see the NAB code go
into effect and hopes it has wide
industry support. We have advised
all advertising agencies on the way
the code affects them, and we are
receiving fine cooperation.”

ATTENDING testimonial dinner in Kansas City last Monday for President
Truman’s former haberdashery partner, Eddie Jacobson (r), were the Presi-
dent and Tom L. Evans (l), president, KCMO Kansas City. Mr. Evans is one

of Mr. Truman’s oldest friends.

Dinner was the occasion of the President’s

off-the-cuff remarks charging Russia with reneging on ogreements and
blocking peace progress.

ALL-RADIO

DETAILED PLANS for distribut-
ing and showing the All-Radio
Presentation film were discussed
and decided upon Tuesday in New
York by the steering subcommittee
of the Overall Industry Presenta-
tion Committee.

Gordon Gray of WIP Philadel-
phia, chairman of the committee,
also disclosed these other develop-
ments:

Decision to make the April NAB
Convention the target date and
occasion for preview of the film.

Decision to submit a completed
shooting seript of the film to a
meeting of the full committee Jan.
14 in the BMB board room in New
York.

At the Tuesday meeting, held
also in the BMB board room, Lewis
Avery of Avery-Knodel, submitted
a detailed, ten-page plan for dis-
tributing and presenting the film.
His recommendations were ap-
proved.

According to his plan, first show-
ings of the film would be conducted
simultaneously or slmost simulta-

FII-M Plans for Showing Announced

neously in eight of the country’s
biggest markets—New York, Chi-
cago, Philadelphia, Los Angeles,
Detroit, Boston, San Francisco and
Atlanta.

These initial big showings would
be arranged and supervised by the
committee itself, which would have
a trained team available for this
purpose. Thirty-five mm prints
would be used and spec¢ial dinners
would be held in New York, Chi-
cago and Detroit as part of the
build-up. In the other five key
cities, showings would be in con-
junction with a luncheon.

Local Showings

In all other city showings, local
or area subscribers will run the
presentation, using 16mm prints.
It is recommended that the serv-
ices of professional projection
companies be used for the show-
ings. It is recommended that in-
itial planning for the showing in

any city be by “top management’™

because of the importance of the
film.
It is further recommended that

if a cocktail party be selected as
the occasion for the showing that
not a single drink be served before
the “All-Radio Presentation.” At
a luncheon or dinner showing, it
is recommended that the showing
be immediately after completion of
service.

If more than one showing is
planned for a community, it is
recommended that the first presen-
tation be for “VIP’s.”

It was further recommended that
for each local showing an m.c. be
selected who is well known in the
area as a radio authority and who
can speak well and with conviction
about radio.

The other recommendations,
which probably will become the
basis for a pamphlet to guide local
committees planning presentations,
goes into such details as the form
of invitations to attend, technical
requirements for showing, such as
electricity needed, room dimen-
sions, stage platforms, acoustical
properties and screen require-
ments.
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DuMONT CONTEST

Photo Competition

PHOTO fans will have an oppor-
tunity to shoot a Broadway play
in action, and simultaneously com-
pete for prizes dear to their hearts
thanks to a new photo contest on
DuMont’s Photo Horizons, Wednes-
days, 8-8:30 p.m.

Sponsored by the Peerless Cam-
era Stores, New York, and the
Theatre Guild, the contest is open
to anyone who can focus a lens. It
was announced by Lawrence Lang-
ner, head of the Guild and Paul
Crabtree, director of “The Silver
Whistle,” Broadway play. Special

‘GIMCRACK’

Giveaway ltems Lose Yalue

“ARE giveaway radio programs
making crackerjack prizes out of
reliable products?” That question
has been posed by E. F. Stafford,
radio director of Daniel F. Sulli-
van Co. Adv., Boston.

As evidence of this danger, M.
Sullivan, in a letter to BROADCAST-
ING, reported a recent incident ob-
served by an electric appliances
merchant in a small community
near Boston.

The merchant was showing a re-
frigerator to a woman customer,
explaining the various advantages
of the nationally advertised prod-
uct.

“How about that one over
there?” she asked, pointing to an-
other refrigerator. “They give this
make away on the radio, They
can’t be too good.” i

The customer bought the lesser-
known make, Mr. Sullivan report-
ed, because in her mind she asso-
ciated the refrigerator that was
the giveaway with the “gimcrack”
—a showy article of little worth.

If this feeling is at all wide-
spread, Mr. Sullivan believes man-
ufacturers must soon give the mat-
ter some thought. “When refrig-
erators and crackerjack prizes fall
into the same category,” he said,
“the music will be stopped without
further discussion.”

WPIK

annouynces

that as of Dec. 31, 1948 it

will no longer be repre-

sented by the Friedenberg
Agency.

Announcement regarding
new representative will be
forthcoming at a future date.

e

performance by the cast, to be held
Jan. 19 between 6 and 7 p.m. at
New York's Biltmore Theatre, will
be given admission free for con-
testants obtaining tickets at Peex-
less Camera Stores. Photos of any-
thing within the theatre, on stage
or in the audience, will be eligible
for awards of $5,000 worth of cam-
era equipment ranging from sound
movie projectors to flash bulbs.

NRDGA CONTEST

Mitchell To Name Winners

A TOTAL of 86 retail programs
from 48 stores have been entered
in the 1948 retail radio contest of
the National Retail Dry Goods
Assn. This is more than double
the nunber of entries received last
year, an NRDGA spokesman said:
Winning programs will be. an-
nounced by Maurice Mitchell, NAB
director of broadcast advertising,
during the Wednesday afternoon
(Jan. 12) session of the NRDGA
convention, to be held Jan. 10-14 at
New York’s Hotel Statler.

Programs will be judged Jan. 4
by a committee comprising Ruth W.
Ayres, managing director of the
National Consumer-Retailer Coun-
cil Inc.; Thomas D. Connolly, man-
ager of program sales, CBS; Carl
Haverlin, president, Broadeast Mu-
sic Ine., and president, Radio Exec-
utives Club; Oscar Katz, director
of research, CBS; Linnea Nelson,
chief timebuyer, J. Walter Thomp-
son; Bruce Robertson, senior asso-
ciate editor, BROADCASTING, and
Arthur A. Stelzer, president, James
McCreery & Co.

KSL-TV T0 CBS

To Take Place of KDYL-TV

KSL-TV Salt Lake City becomes
a full primary CBS affiliate in the
spring of 1949, William A. Schudt
Jr., network’s director of station re-
lations, announced. New affiliation
is to replace KDYL-TV, with which
CBS now has an interim secondary
affiliation agreement.

KSL-TV is the sister station of
KSL, a 50 kw CBS outlet, and is
owned and operated by Radio Serv-
ice Corp, Utah, with Ivor Sharp,
executive vice president, and C.
Richard Evans, general manager.

The video station has been as-
signed Channel 5.

Bowl Repeats

THE CBS network’s exclusive
coverage of the Orange and Rose
Bowl New Year’s Day football
classics were scheduled for relay
around the world via Armed
Forces Radio Service. Orange Bowl
game, between Texas and Georgia,
was to be relayed simultaneously
from Miami by AFRS, while the
Rose Bowl contest between Cali-
fornia and Northwestern was to be
recorded for rebroadcast on Jan. 2.
Gillette Safety Razor Company
was CBS sponsor for both games.
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YOU STILL HAVE TIME

to Enroll Your Music Librarian

in the next course on

THE ORGANIZATION and MAINTENANCE
OF A
RADIO STATION LIBRARY

presented by

BRVIgI

MONDAY, JANUARY 10

and
TUESDAY, JANUARY 11

Every phase in the practical operation of a station

library is thoroughly covered from proper

cataloguing to copyright research and program build-
ing in AM, FM and TV,

Designed as an added BMI Service to broadcasters,
the Library Course has proved its value to those
who attended the three previous sessions.

B M | is pleased to acknowledge the many ""thank
you’' Jetters from broadcasters such as these:

ROGER M. COELOS, Dumont Television Station
WTTG, Washington, D. C.—
" think this is a wonderful thing (BMI Librarian’s Clinic) that BMI
is doing und it certainly was worth while for me.”

- S 4
BILL WARREN, Program Manager, WITH, Baltimore,
Md.—

“Many thanks for the truly wonderful and informative Library Course
that Miss Suter and | attended.”
* & &
MORRIS C. AUSTIN, Librarian, CFCF, Montreal,
Canada—
"You people have done o magnificent job in planning and executing
this course, and we would like 1o express our sincere appreciation to

you all for providing us with & detailed and concise picture of Library
organization and management.”

% T W
CY KING, Station Director, WEBR, Buffalo, N. Y.—

""Miss Mary Brady ond Mrs. Rita leopold, whe aottended the Bmi
Library School. were most enthusiastic about the course and | believe
that it was o good investment.”

WIRE or PHONE

your registration to
ROY HARLOW, Director of Station Relations

BROADCAST MUSIC, INC.
580 Fifth Avenue

New York 19, N. Y,
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Benny vs. Heidt
(Continued from page 25)

services credited the confirmation
to an NBC executive whom that
network was unable to locate or
identify.

Fred Allen has been moved up
into the 8-8:30 spot on NBC form-
erly occupied by Mr. Bergen, leav-
ing that half-hour of ABC’s Stop
the Music opposed by sustainers on
the other three networks.

Promotion and publicity, as in-
dispensable to internetwork war-
“fare as military bands were to the
Army of yesteryear, have been
called into full play by CBS and
NBC. The CBS goal is to inform
every American listener—that is,
every American old enough to leave
his cradle—that on Jan. 2 and each
Sunday thereafter, Jack Benny can
be heard at his old time but now on
a new hetwork. NBC’s job is to
keep listeners tuned in to its
stations on Sunday, with the big-
gest part of that task keeping them
tuned to Horace Heidt with Mr.
Benny beckoning across the dial.

CBS, which is spending well over
$100,000 on the job, opened its
space advertising with a double-
page spread in the curent issue of
Life, which hit the nation’s door-
stepy and newsstands Friday. In
cooperation with about 150 of its
affiliates, on a B50-50 basis, CBS
took 450-line ads in 600 to 700
hewspapers yesterday morning and
will repeat this on Jan. 16.

Radiowise, CBS has blanketed its

Can You Afford
to Overlook the

- BOISE -
: MARKET?
[ ]. Population 161,000 PY
* 2. Per Family Income *
L4 54% ABOVE ™

National Average
-

Per Capital Retail .
° Sales 2¥2 TIMES
°
National Averoge
° .

N
: Domcralss Hhe
Bovise Mkt -

REPRESENTED NATIONALLY e
BY JOHN BLAR & CO.

Basic NBC Outlet

® & & & & o o o o
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network schedule, programs and
breaks alike, with the announce-
ment that “This is CBS, the net-
work where you will hear Jack
Benny beginning Jan. 2.” An-
nouncements recorded by Mr.
Benny and his company were sent
to all affiliates as part of an overall
promotion kit which also included
newspaper mats, advertising lay-
outs and copy, posters, on-the-air
announcements, ete. Stations also
received advertising material cov-
ering the full CBS Sunday evening
line-up of programs, for their own
use locally.

Benny Tie-In

High spot of the continuing pro-
motion, however, is an exclusive tie-
up of Jack Benny with the infan-
tile paralysis fund, whose 1949
campaign will be based on the cov-
ered wagon '4%er theme, with the
slogan, “Ten pennies from Ben-
ny.” A covered wagon was
launched Dec. 27 in Hollywood
with the notoriously tight-fisted
comedian’s donation of ten pennies
to start it on a nationwide tour
which will wind up in Washington
on Jan. 31, visiting some 30 cities
enroute. In other cities CBS af-
filiates will utilize duplicate ve-
hicles on behalf of the fund-raising
drive and of network publicity.
Jack Benny, meeting the wagon at
the capital, will conclude its cam-
paign with a second donation of a
half-million pennies.

NBC, as James Nelson, director
of advertising and promotion, told
affiliates Dec. 21 in a closed cireuit
talk, decided “that the best strategy
is to behave in a wholly uncrthodox
fashion—in ways quite different
from straight audience promotion
as it has been practiced up to now.

By using attention-getting tactics '

of a new sort, we can hope to draw
to Heidt the audience he should
have. . . and can capture, as indi-
cated by the 19.2 rating which he
pulled two Sundays ago at 10:30
p.m.”

Heidt Program Plugs

First step in this eampaign was
an on-the-air teaser sequence, in
which the single sentence, “Horace
Heidt moves up to the number one
spot in Ametrica,” was repeated at
every available opportunity in
chain breaks, on sustaining pro-
grams, etc.

On Dec. 27 a series of nine 50-
line single column newspaper ads
bearing that same cryptic line il-
lustrated with comic sketches be-
gan to appear in all the daily pa-
pers in cities with NBC o & o sta-
tions, plus Los Angeles, under
network sponsorship. Mats of
these ads were also furnished to
all affiliates for their own use.

At the same time the radio copy
was expanded to include another
sentence, following the teaser with:
“Yes—Horace Heidt has been se-
lected over all other programs to
be heard on this station at 7 p.m.
starting next Sunday night, Jan.
2.” This explanatory copy was
also bracketed around the Jack

FRED WEBER (), v.p. and gzneral

maonager of WDSU-AM-FM-TV New

Orleans, gets together on ogreement

with Humboldt J. Greig, sales man-

ager of DuMont Television Network,

as WDSU-TV becomes another Du-
Mont offiliate.

Benny and Horace Heidt broad-
casts of Dec. 19 and 26. Ozzie and
Harriet and Fred Allen also men-
tioned the replacement of Mr. Ben-
ny by Mr. Heidt on their broadcasts
on those dates.

In addition, NBC recorded a
series of dramatized announce-
ments in which a fortunate charac-
ter such as a new father, man.giv-
en a raise, woman winner of a quiz
show grand prize, ete. is described
as being in a mice spot. “But,” the
anouncer added, “Horace Heidt is
in the number one spot—7 o’clock
Sunday on NBC.”

Yesterday (Jan. 2) the space
was increased to five newspaper
ads, each 2 columns by 76 lines,
scattered throughout all papers in
the NBC o & o station cities and
Los Angeles, plus whatever use
was made of them by individual
affiliates. In several markets, NBC
took full page ads, covering not
only Mr. Heidt but the full new
NBC Sunday evening lineup. The
full schedule of papers also carried
radio page ads on the Fred Allen
and the Ozzie and Harriet shows.

All the NBC newspaper ads
were designed and the art work
executed by Richard Blake, net-
work copy director, and written by
Pat Steel, NBC copywriter. Net-
work plans to continue the promeo-

NCCJ AWARDS

Nominations Requested

NOMINATIONS for annual radio
awards for the promotion of better
human relations in 1948 are being re-
quested by the National Conference
of Christians and Jews Inc., New
York. Awards will be announced
in February 1949, in connection
with the observance of Brother-
hood Week, Feb. 20-27. They will
be made in the following cate-
gories:

1. Network series.

2. Network single programs.

3. Local stations which have
made consistent contributions.

4. Radio perscnalities who have
made significant contributions.

5. A special award for significant
contributions not included in the
foregoing categories.

Nominations should be sent to
Mr. Edward J. Heffron, director,
Department of Media Relations,
National Conference of Christians
and Jews, 381 Fourth Ave., New
York 16, before Jan. 15, 1949.

tion with hard-hitting follow-up
copy, the nature of which it would
not reveal at this time. Overall
NBC Sunday promotion budget
is approximately $100,000.

Steady Publicity

Accompanying the NBC promo-
tion campaign is a continuous pub-
licity drive, which started early
in December with a promotional
party for Horace Heidt. Since
then each day's publicity package
for the network has contained at
least cne story on the Heidt pro-
gram, a practice that will be con-
tinued into January. For the past
week each NBC release regardless
of subject, has carried a bottom-
of-page boxed line: “It's H-hour
for Horace Heidt at 7 p.m., EST,
Sunday Jan. 2.” Publicity has
also been stepped up on the full
Sunday evening schedule. Kits of
feature stories, mats, glossy prints
and other material on Mr. Heidt’s
and other programs also went to
the radio editors of some 1,200
newspapers in addition to a mail-
ing to the publicity directors of all
NBC affiliated stations.

% -
NOTICE:

Write, Wire or Phone for

WHBQ.56

Contracts made NOW at present rates
receive full year’s protection

Availabilities.

FIRST ON
YOUR RADIO
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in Memphis

WHBQ, Memphis, Tenn.
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Best Dressed in ‘48

MRS. WILLIAM S, PALEY,
wife of the chairman of the
board of CBS, has bheen
named the best dressed wom-
an of 1948. The results of a
nation-wide poll conducted by
160 fashion designers and
society editors were an-
nounced Dec. 26 by the New
York Dress Institute. Mrs.
Paley, formerly a fashion
editor, ranked second in the
1947 listings to the Duchess
of Windsor.

RADID TRAINING

Hudson Finds Schools Lax

AMERICAN institutions of learn-
ing have been lax in training peo-
ple for specific radio work, Robert
B. Hudson, CBS director of edu-
cation and opinion broadecasts, de-
clared last Tuesday. He addressed
the Speech Assn. of America at
Washington’s Hotel Statler.

Mr. Hudson poinfed out that
most impetus for college and uni-
versity radio training programs
has come “from student pressure
rather than in response to cries for
help from the radio industry.”
Radio has been slow, on the other
hand, in analyzing its own jobs
and in setting up systematic stan-
dards for determining what com-
binations of skills each job requires,
he added.

With the picture brightening,
Mr. Hudson observed, a dozen or
more universities and colleges are
now meeting standards for radio
training courses, and many others
should follow.

Unveil RCA TV Set

RCA’s new television set with the
16-inch metal tube will be unveiled
today (Jan. 3) at the Chicago Fur-
niture Show. The set, including
AM and FM as well as TV recep-
tion, will be priced at less than
$500, causing some industry trepi-
dation that the introduction of
these sets to the public will force a
general video set price reduction if
older models are to be sold.

JOS. WEED & CO.,
350 Madison Ave., New York,
Know About the

5000 WATT TRANSMITTER

New in Use ot

CHNS
HALIFAX  NOVA SCOTIA

The Maritimes
BUSIEST

Cammercial Station

SCHWERN CORF™ °

Ups Newell ond Krolik

TWO NEW appointments to exec-
utive posts of Schwerin Research
Corp., New York, were announced
last week by Horace Schwerin,
president.

Henry H. Newell, chief of the
firm’s analysis division since the
organization’s inception in 1946,
was elected to vice presidency by
the firm’s board of directors. Prior
to Mr. Newell's Army service,
which preceded his joining Schwer-
in, he was with the National Assn.
of Manufacturers in public rela-
tions work, and did sales promo-
tion for Fawcett Publications.

Richard Krolik, former general
manager of Television Reporter
Productions, Hollywood, was ap-
pointed public relations director.
Mr. Krolik previously was televi-
sion consultant to Argosy Pictures
Corp., Jack Rourke Productions
and Mercury - International Pie-
tures, all Hollywood. Prior to war
time service, he was assistant pub-
li¢ity director of MBS.

RADIO KITCHEN
Being Built ot WMPS

A COMPLETE kitchen studio is
now under construction in the new
$260,000 studios and offices being
built by WMPS Memphis. De-
signed to bring mid-south house-
wives the latest in kitchen tips, the
special studio will be operated with
the most modern equipment being
manufactured by General Electric.

Harold R. Krelstein, vice presi-
dent and general manager of the
station, said a nationally known
home economist will be engaged to
conduct daily cooking classes over
the air and for special live au-
dience groups.

The station will move into its
new quarters soon after Jan. 1,
according to Mr. Krelstein.

KGO-TV Antenna

THE six-bay “bat wing” antenna
for KGO-TV San Francisco was put
in place Dec. 21, completing con-
struction of the 508 foot tower for
KGO-TV and KGO-FM. With the
30 foot FM pylon and 50 foot TV
antenna, KGO-TV has a transmit-
ting elevation of 1,362 feet above
sea level. The station’s GE trans-
mitter is now being installed and
when coaxial cable is installed to
the antenna—probably about the
middle of this month—KGO-TV will
begin transmitting a test pattern.

NBC's Orchestras of the Nation series,
Saturdays, 3 p.m., will feature the
American premiere performance of
Bela Bartok's one-act opera “Duke
Bluebeard’s Castle” on Jan. 8. Pro-
gram, aired-to the network by WFAA
Dallas, will feature the city’s sym-
phony orchestra under the baton of
Antal Dorati, its regular conductor.
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ABC Report

(Continued from page 28)
lnnlysls unpnaﬂeled throughout the
sls We have done this without

wrt!.on. with no view to special in-
at no behest other than the
public good,

“The American Broadcasting Com-

any has been particularly vigorous in
he development of out medium to-
ward its fullest potential. It has ex-

anded its coverage of the listenin,
eld, increased i ch-culatlon, an
ken importa rtant strides forward in
the field ‘of television. As of this
the American Broadcasting
Company holds a cnmmand.lni &rsi-
tlon in the television fleld witl ree
of its own stations on the air; two
motre about to go on the alr; and with
regular program service heln‘ catrried
to an eastern and a midwestern tele-
vision network.

“The name American, designating
our company, gained added significance
during the year, for the American
people now have a substantial interest
in its ownership. Through public sub-
scription to a block of shares some
months ago, there are now more than
three thousand stockholders in this
typically American enterprise.

“To all those who have played a
part in the progress of our network—
employees, artists, sponsors, our affill-
ated stations and the listening public
—we extend our appreciation, And
to them we extend 2 pledge that the
effort that has been expended in bring-
ing the American Broadcasting Com-
pany to its present high position will
continue unremitting and untiring, to
the end that we shall have even
broader scnpe for greater service to
the public.

Mark Woods, president of ABC,
in a year-end statement said that
the enormous strides taken by the
network in television during 1948
were not taken at the expense of
its AM broadeasting efforts, which
also advanced in programming and
sales.

He said:

“In 1948 we ext
our theory of ‘planned programming’

ded and amplified

for

NETWORK

CALIBRE
PROGR AN

e at local
station cost

See your station
reptesantative or write

) 4 LANG WORTH

{ feature pmgrams mc

1|l W. §7th ST., NEW IDIK "

Page 50 * Jammry 3, 1949

—the
time ©

resentation in prime listening
broadcasts caleulated to obtain
and hold large, continuing audiences
—thus giving the advertiser the bene-
fit of a cumulative audience interest
and response.

"Prime examples of this type of
program planning are our schedules
on Sunday, Tuesday and Wednesday
nights, e first represents a_well-
balanced variety of news, music and
serious drama; the second, an out-

,standing array of public service pro-

fr while the -third is a ‘'must’
tenlng night for comedy and vartety.

“We have sv.ren hened substantially
our Monda Thursday evening
programs while ln the daytime we have
augmented our already outstanding
sohedule by such programs as_Eleanor
and Anna Roosevelt, Mag% McNellis
and Herb Sheldon, Galen Drake and
the Kay Kyser program. .

“During the year AB(C' afhieved
substantial improvement in facilities
available to iis advertisers, concen-
trated in the nation’s top two hundred
markets. At the year’s close our
afﬂltates totalled 272, carefully se-
lected to give the advertiser the great-
est listener coverage Owned and
operated stations, as well as many of
our affillates, also made their debut

into the FM field during the year With
a strong program structure based on
our AM broadcast schedules.

“The year saw a substantial number
of new advertisers utilizing ABC fa-
cilities, including General Motors. the
Assoclatlon of merlcan Railroads, P.

rd Co., Sealtegt, Pillsbury Mills,
Kelvinator and the Chesebrough Manu-
facturing Co.

“T feel confident that the progress we

have achleved in 1948 will be con-

tived In the coming year and that in
both the television and the AM broad-
cast fields ABC will continue to be
a pace-setter.”

CBS Roundup

(Contiuned from page 26)

won numerous awards in many
fields, among them: George Foster
Peabody Award for Documen-
taries; citation as “The Outstand-
ing Network of the Year” by the
Radio-Television Crities Circle of
New York for “Relationship to the
community, public service, respon-
sibility, information and entertain-
ment,” and six first-place program
awards by Institute for Education
by Radio. Edward R. Murrow,
CBS nightly newscaster, was hon-
ored with Alfred I. DuPont award
and accolades from National Head-
liner’s Club and Overseas Press
Club.

As the year drew to its close,
CBS repeatedly made headlines
with developments in programming.

Biggest of its advances in thig
direction were the aequisition on
Oct. 10 of Amos 'n’ Andy and on
Nov. 26 of the signing of the entire
Jack Benny program effective Jan.
2, 1949.

These spectacular acquisitions
tended to overshadow other CBS
program developments, which were
important in their own right. The
network created such new pro-
grams as My Favorite Husband,
Life with Luigi, Mr. Ace & Jane,
The Morey Amsterdam Show, Our
Miss Brooks, The Adventures of
Philip Marlowe, Cabin B-1$ and
Tell It Again.

CBS enlarged its roster of drama
offerings by five additional pro-
grams: Ford Theatre, FEleciric
Theatre with Helen Hayes, Hall-
mark Playhouse, Philip Morris
Playhouse and The Family Hour
of Stars. Comedy attractions were
expanded by the return of the Jack
Carson Show and by the new Herb

FRANK STANTON

Says CBS Audience Largest

CBS has the largest individual au-
diences and the largest average
audiences in radio, according to a
yearend statement by Frank Stan-
ton, president.

His statement was issued as a
CBS yearend roundup was made
public deseribing 1948 as the most
eventful year in the 21 year history
of the network (see page 26).

Stressing the program side of
CBS activities, Mr. Stanton said:

“CBS today has the largest cre-
ative program operation in the en-
tire broadeasting industry. The suc-
cess of Columbia-built programs—
CBS's own “package” shows—has
been outstanding with many in the
“top-rating” lists. During the past
year, CBS program ratings have
increased 14% on the whole, and
today Columbia has the largest in-
dividual audiences and the largest
average audiences in all radio.”

He spoke of some of the acqui-
sitions of new talent by CBS which
made radio history in the past year,
such as the purchase of Amos n’
Andy and the Jack Benny show,
and then said significantly:

“At the year’s end, negotiations
were being carried forth to add
other prominent artists and pro-
grams to the schedule.”

Shriner Time.

The network also introduced sev-
eral audience participation pro-
grams ' which became popular,
among them, Sing It Again and
Hit The Jackpot.

Several old shows were expanded
or embellished by top talent ad-
ditions. Arthur Godfrey’s half-
hour daytime show was expanded
to a full hour, Mondays through
Fridays. The New York Philhar-
monie Symphony Orchestra began
its 19th consecutive season on CBS
with a new intermission feature
Weekend With Music. Jane Fro-
man became soloist on The Pause
That Refreshes and James Melton
returned to CBS as star of Har-
vest of Stars.

In TV, the network created num-
erous programs, began simulcasts
of We, the People, started video
counterparts of such AM shows as

Ford Theatre, The Morey Amaster-
dam Show and People’s Pletform.
On March 20, the first telecast of
a symphony concert was trans-
mitted over CBS-TV network as
Eugene Ormandy conducted the
Philadelphia Oxrchestra. The net-
work also acquired exclusive video
rights to 52 major British films
and signed a contract for produec-
tion of 14 mystery films titled, The
Cases of Eddie Drake.

Conventions High Spots

In news, sports and special
events, CBS radio and television
new hlgh spots were, the Presiden-
tial nominating conventions; elec-
tion campaigns and their dramatic
finale; three-year exclusive con-
tract for Rose Bowl football and
Tournament of Roses ' events;
broadcasts of summer and winter
Olympics.

IRE SESSIONS
27 Slated for March Meet

THE 1949 convention of the Insti-
tute of Radio Engineers, to be held
March 7-10 at New York’s Hotel
Commodore and Grand Central
Palace, will feature a technical
program of 171 papers grouped
into 27 sessions which will cover
practically the entire radio-elec-
tronic art, plus six symposia on
nuclear science, network theory,
electronic computers, radio aids to
navigation, semiconductors and—a
distinet departure for the IRE—
marketing,

B. E. Shackelford, past president
of the IRE, will serve as toast-
master at the President’'s Lunch-
eon on March 8 to introduce Stuart
L. Bailey, incoming president.
Raymond F. Guy, manager of
NBC’s radio and allocation engi-
neering department, will be toast-
master at the annual banquet on
March 10.

At the banquet, the Institute’s
highest award, its Medal of Honor,
will be presented to Ralph Bown,
director of research at Bell Tele-
phone Labs. C. E. Shannon will
receive the Morris Liebmann me-
morial prize and R. V. Pourn the
Browder J. Thompson award.

MOTE THEM . . .

-WMGW-

Meadville, Penna.

NOT ONLY BROADCASTS YOUR SHOWS ...
QUR LISTENING AUDIENCE IS A BUYING
AUDIENCE. DIRECT SALES GAINS ARE THE RESULTS OF
YOUR WMGW SPENT ADVERTISING $$%.

For further information contact Vic Diehm
c/o WMGW
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NBC ‘48 Record

(Continued from page 27)

share of audience, as-compared with
the second station’s 15.0 rating and
20.2 share of audience.

Although at year’s end, NBC had
lost important programs to CBS, it
was on a campaign to sign up new
radio and television talent. With
the promise that the coming year
would see many new programs in
the NBC schedule, it could point to
the following programming devel-
opments in the past year:

Signing of Dean Martin and
Jerry Lewis, comedy team; inaugu-
ration in November of Dress Re-
hearsal, consisting of pickups of
Boston Symphony, Serge Kousse-
vitsky conducting and Olin Downes,
commentating; continuation
through the summer of NBC sum-
mer programs—Radio City Play-
house, the Jane Pickens show, and
Who Said That?; The NBC Uni-
versity Theatre, produced in Hol-
lywood with screen stars.

Sets Special Unit

In the documentary field, it in-
augurated Living—1948 in Feb-
ruary and later set up a special
unit headed by Wade Arnold and
James Harvey to build and pro-
duce shows requiring documentary
techniques and skilis.

NBC also boasted many firsts on
the news front, among them: Its
eye-witness account of the assassi-
nation of Mohandas K. Ghandi;
Merrill Mueller, London manager,
obtaining an uncensored account of
the Communist coup in Czechoslo-
vakia; broadcast from San Moritz
of Winter Olympics; exclusive in-
terview by NBC's W. W. Chaplin
with Ed Crump who in March pre-
dicted bolt of southern states if
Truman were renominated; first
broadeasts out of Shanghai as the
Communists threatened Nanking.

Among awards won for news cov-
erage were: Overseas Press Club
Award to Merrill Mueller for best
reporting on foreign affairs from
abroad by radio; Headliners Award
to Morgan Beatty for “outstanding
reporting” during the Texas City
disaster in 1947; a special citation
from Syracuse U. for “outstanding
work in radio journalism,” to Wil-
liam F. Brooks, vice president in
charge of news and international
relations,

In Education Field

In the field of education, NBC
launched the “College by Radio”
plan, providing for cooperation
through local stations with univer-
sities to utilize programs for home
study courses. In December the
first big television network enter-
prise in daily education for children
was announced with NBC an im-
portant participator.

During 1948, the network’s De-

partment of Information handled.

about 160,000 letters and phone
calls. This figure does not include
the thousands of communications

BROADCASTING

pr* addressed specifically to NBC art-

ists, progranis, sponsors or depart-
ments. Less than 29 of the total
were complaints or criticism.

NBC Thesaurus, the musie li-
brary service, reached an all-time
high of more than 5,000 selections
while 67 new stations joined the
subscriber list. More than 8,000
hours of syndicated programming
were booked over U. S. and Canadi-
an stations,

Staff Changes

With this expansion, NBC made
the following administrative
changes during the year: On July
2, Charles R. Denny was appointed
‘executive vice president, becoming
the managerial director of the net-
work; in December, David C.
Adams former vice president and
general attorney of RCA Commun-
ications Inc., became assistant to
Mr. Denny; on May 3, Sidney N.
Strotz was appomted administra-

tive vice president in charge of
both television and the Western
Division; Carleton D. Smith, for-
merly manager of the NBC sta-
tions in Washington, was made di-
rector of television operations, and
Norman Blackburn was named pro-
gram director.

‘Howdy” Telerating

NBC’s video puppet show, Howdy
Doody, received a December Hoop-
er New York Telerating of 30.3 for
its Friday telecast, making it the
sixth most popular program with
New York viewers. Show, spon-
sored on Friday, 5:45-6 p.m. by
Unique Art Mfg. Co., was er-
roneously omitted from the list of
top ten TV shows [BROADCASTING,
Dec 27].
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HOOVER REPORT

Extension Date Requested

THE HOOVER Commission voted
last week to ask Congress for 60
additional days in which to file its
report on reorganization of the
Executive Branch of the Govern-
ment, which includes its study of
the FCC [BROADCASTING, June 21,
Oct. 18, Nov. 1].

The report was supposed to be
filed with Congress by Jan. 13 but
the Commission will be unable to
complete its work by that time.
Spokesmen said the Commission
proposes to submit a brief overall
report sometime after Jan. 13 and
then deliver some 14 or 15 topical
sections of the report at the rate of
about one a week.

FAHEY FLYNN, WBBM Chicago an-
nouncer, is pictured in the February

issue of Coronet.
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SIEGEL
Secks Dropped FM Facilities

SEYMOUR N. SIEGEL, New York
City’s director of radio communi-
cation and general manager of
WNYC, municipally - owned AM
station, last week filed application
at FCC for recently deleted facili-
ties of WFMO (FM) Jersey City,
N. J., dropped by Fidelity Media
Broadcasting Corp. [BROADCAST-
ING, Nov. 9, 1948].

Mr. Siegel’s application request-
ed channel 276 (103.1 me) with ef-
fective radiated power of 1 kw and
antenna height above average ter-
rain of 250 ft. He indicated he
proposed to buy, and use as is, the
physical facilities of WFMO. He
gave purchase price of $15,000.

WFMO was dropped by Fidelity
Media Broadcasting in late October
because of time-sale difficulties to
support the operation. It was in-
dicated at that time that the sta-
tion represented an initial invest-
ment of $150,000. 'WFMOQ had be-
gun broadeasting in September
1947. Firm was headed by Frank
C. Wood Jr., president.

Mr. Siegel gave limited technical
information in his application. Ref.
erences were made to files of
WFMO since he proposed to use
the same facilities.

THE CBS sustainer, Robert Q. Lewis
Show is now heard five weekly in-
stead of once a week, Mondays through
Fridays, 4:30-6 p.m. EST.

=
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TRANSFERS

FCC Approvals Total
Near $1 Million

IN A YEAREND BURST unmatched in many months, FCC last Wednes-

day approved 18 station transfer and assignment applications represent-

ing almost $1 million in sales prices.

For tax purposes many of the transactions needed Commission ap-

proval before Dec. 31.

The transfers included the sale
of the late C. Merwyn Dobyns’
KGER Long Beach and KOMB
(FM) Los Angeles to John Brown
Schools of California for $300,000;
WILM and WILM-FM Wilming-
ton, Del,, by Alfred G. Hill and
associates to Ewing B. Hawkins
and members of his family for
$205,000; and 49% of WIL and
WIL-FM St. Louis by C. W. Ben-
son to L. A. Benson for $137,200.

Details of the transactions given
FCC approval are as follows:

KGER Long Beach, Calif., KOMB
(FM) Los Angeles—Granted assighment
of license for KGER and CP for KOMB
from Dana Latham, executor under will
of C. Merwyn Dobyns, deceased, to
John Brown Schools of California Inc.
for $300,000. John Brown Schools is
headed "by Dr. John E. Brown Sr.,
who owns and operates private schoois
in Long Beach, San Diego and Glen-
dora, Calif., pius two others in Ar-
kansas. KGER js assigned 5 kw full-
time on 1390 ke.

WILM WILM-FM Wilmington, Del.—
Granted transfer of control of Dele-
ware Broadcasting Co., licensee, from
Alfred G. Hill and six other stock-
holders to Hawkins Broadcasting Co.
Inc., new firm, for $205,000. Sellers
are Mr. Hill, Franels 1. Brinkley, Mary
Francis Holton (nee Mary Francis
Hin), Julia G. Hill, E. A. O0'Connor,
Jack’ B. Thompson and Chester (Pa.)
Times. Mr. Hill. editor-publiSher and
lessor of the Times. together with
his wife and the Times held two-
thirds Interest in WILM. Hawkins
Broadcasting is owned by Ewing B.
Hawkins, assistant general manager of
WNBF Binghamton. N. Y.. president
and 409 owner; William W, Hawkins
Jr., drama critic for New York World
Telegram, vice president and secre-
tary-treasurer, 409,. Remaining 20%
is held in trust by Ewine Hawkins
for his four children. WILM is as-
signed 250 w fulltime on 1450 Kke.

WIL WIL-FM St. Louis—Granted ac=
quisition of control of Missouri Broad-
casting Corp., licensee of WIL and
conditional grantee of WIL-FM, hy

. A. Benson from C. W. Benson.
€. W. Benson selis his 499, interest for
$137,200. L. A. Benson becomes 93,04%
owner. WIL operates with 250 w full-
time on 1230 kc hbut has grant for
5 kw on 1430 ke.

KVER Albuquergue, N. M.—Granted
assiznment of license and CP from
Intermountain  Broadcasting Co. to
Westernair Inc. for $50,000. Intermoun-
tain has_also been licensee of KSVP
Artesia, N, M, (see below) and {s per-
mittee of KYLE Alamogordo, N. M.
Westernair is ewned by: William T.
Kemp, ohe-third owner KVOU Uvalde,
Tex., president-general manager and
509, owner; Robert Hinn, vice presi-
dent of Consolidated Gas and Equip-
ment Co. of Texas, vice president,
12.5%; Marian Hinn Riggs, vice presi-
dent of Harvest Queen Mijll and Ele-
vator Co., Plainview, Tex., flour mill,
vice president, 12.5%; Vincent Tudor,
Plainview attorney, seeretary, 12.5%:
Harold Hinn, chairman of bhoard of
Harvest Queen Mill, treasurer-chair-
man of board, 12.59_. KVER Is assigned
250 w fulltime on 1490 ke and holds
CP for switch to 1340 kc.

KBKR Baker, KLBM LaGrande and
KSRV Ontario, Ore.—Granted transfer
of 509 interest in Inland Radio Inc., If-
censee. from Olive B. Cornett, execu-
trix under estate of Marshall E. Cor-
nett, deceased, to Olive B. Cornett
individually. No conslderation in-
volved. KBKR is assizned 250 w full-
time on 1490 ke and KSRV and KLBM
have 250 w fulitime on 1450 ke.

WSFL - FM Springfield, Mass.—
Granted assignment of permit from
Springfield Broadeasting Co., partner-
ship, to new corporation of same name.
Three original co-partners, Gerson AS-
kinas. Earl G. Hewinson and Christos
M. Manitas, hold 25% respectively in
new firm. Louis Lake, brother-in-law
of Mr. Manitas, buys 25% interest for
$25,800.

WLPM WLPM-FM Suffolk, Va. =

ranted transfer of control of Suffolk
Broadcasting Corp., licensee of WLPM
and permittee of WLPM-FM, from

*

Abraham Brody to Leo Brody. Abra-
ham Brody sells his brother 51 of
his 54 shares for $5,100. Leo Brody,
already holding a single share, thus
becomes 49.1% owner. Leco Brody is
25% owner WGNI Wilmington and
109 owner WKNS Kinston, N. C,,
and 209% owner WNOR Norfolk, Va.
WLPM is assigned 250 w fulltime on
1450 kc.

WIIW (FM) Wyandotte, Mich.—
Granted transfer of control of Wyan-
dotte News Co., licensee, from C. Lee
Edwards to Strauss Gantz for $92,220.
Mr. Edwards, 74.19 owner, sells 66.04%
interest to Mr. Gantz, who for past
10 years has been vice president and
general manager of the News Com-

any, Mr. Gantz has held minor
nterest. WJJW Is assigned Class A
Channel 276 (103.1 mc).

WDAR WDAR-FM Savannah, Ga.—
Granted transfer of negative control
over WDAR Inc., licensee of WDAR
and permittee of WDAR-FM from A.
C. eff to Nephew K. Clark. Mr.
Clark buys 409 Interest for $12,000.
Each becomes 50% owner. WDAR is
assigned 250 w fulltime on 1400 kc.

KFSA Fort Smith, Ark.—Granted as-
signment of licensc from Donald W.
Reynolds, sole owner and licensee, to
Southwestern Pub. Co., owned by
Mr. Reynolds. No consideration in-
KFSA is assigned 1 kw day,
500 w night on 950 ke.

KOLE Port Arthur, Tex.—Granted
assignment of license from Port Arthur
Broadcasting Co. to new partnership of
same name and including two of four
present partners. Grady R. Harrower
and Branch C. Todd sell their re-
spective 25% interests for $12,000 each,
to continuing partners, Socs N. Vratis,
general manager, and Mary A. Petru
program director. KOLE is assigne
250 w fulltime on 1340 ke.

WRQN Vidalla, Ga.—Granted assigh-
ment of license from Vidalia Broad-
casting Co. to new partnership ‘of same
name and including two of former four
co-partners. M. F. Brice and R. E.
Ledford pay $5,871 for 259 interests
relinquished by . W. Sockwell and
estate of late W. O, Davis. WRQN is
assigned 250 w fulltime on 1450 kc.

WTUX WTUX-FM Wilmington, Del.
—Granted acquisition of negative con-
trol of Port Frere Broadcasting Co.,
WTUX licensee and WTUX-FM per-
mittee. by Gordon MacIntosh and Ed-
ward R. Robinson. Messrs. MacIntosh
and Robinson each had held 45% in-
terest and in 1946 acquired additional
5% each from retiring J4, M. Frere.
Present application covers that trans-
action, inadvertently overlooked, FCC
Teported, WTUX is assigned 300 w
day on 129 kc.

W KN K Muskegon, Mich.—Granted
assignment of N-K Broadcasting Co.,
licensee, from Nicholas William Kuris
and Steven Claude Garcia to Mr. Kuris
individually. Mr. Garcia had no mone-
tary interest In station. WKNK is
assigned 1 kw day on 1600 Kc.

W H O P Hopkinsville, Ky.—Granted
acquisition of control of Hopkinsville
Broadcasting Co. Inc., licensee, by F.
E. Lackey. Pierce E. and Montana L.
Lackey, each 4% owner, and Paducah

Broadcasting Co. Inc.; licensee of
WPAD Paducah, Ky. and 78.67% owner,
%ell their holdings to Hopkinsville
Broadcasting for $52,508. Stock is
retired as treasury stock and F, E.
Lackey becomes sole owner. Paducah
Broadcasting is controlled by Pierce
E. Lackey. WHOP is assigned 250
w fulltime on 1230 kec.

KSVP Artesia, N. M.—Granted as-
signment of license from Intermoun-
tain Broadcasting Co. to Artesia Broad-
casting Co., new corporation in which
majority of stock is held by local people.
Consideration is $50,000. Artesia Broad-
casting principals include: Martin
Yates III, oil producer; president and
owner of 100 shares; E. Brown,
owner of plumbing supply house, 60
shares; and S. P. Yates, oil well dril\ing
contractor, 100 shares. Martin Yates
Jr. holds 102 shares and remaining 217
shares are held by 23 local business-
men and firms. KSVP is assigned 250
w fulltime on 1450 kc. Intermountain
is permittee 8f KYLE Alamogordo,
N. M., and has sold KVER Albuquerque
(see -above).

KWOC KWOC-FM, Poplar Bluff, Mo.
—Granted assighment of Illcense for
KWOC and permit for KWOC-FM from
Radio Station KWOC to new partner-
ship of same name and composed of two
of former three partners. A. L. McCar-
thy and J. H. Wolpers buy, and share
equally, one-third interest of 0. A.
Tedrick for $25,000. KWOC iIs assigned
250 w fulltime on 1340 kc.

WMIQ Iron Mountain, Mich. —
Granted transfer of control of Iron
Mountain-Kingstford Broadcasting Co.,
licensee, from Frank Russell Jr.,
William F. Russell and Leo .G. Brott to
fron Mountain Pub Co. for cost, $25,000.
Sellers each transfer 25% interest.
Iron Mountain Pub. Co. publishes daily
Netws there, and is controlled by Rus-
sel family. WMIQ is assigned 250 w
fulltime on 1450 Kc. .

AT&T's WILSON

Reports on ‘48 Activities

LEROY A. WILSON, president of
American Telephone and Telegraph
Co., said in a yearend statement
that nearly a billion and a half
dollars was spent by Bell last year
on new construction, including
coaxial cable and radio relay fa-
cilities. He also reported telephone
rates must be increased so earnings
will be sufficient to attract new
capital for expansion.

Among accomplishments cited in
the past year was the Bell Labora-
tories’ development of the tran-
sistor, tiny metal cylinder capable
of performing nearly all functions
of a vacuum tube, yet having no
glass, vacuum or filament. Anoth-
er development applied to mobile
radio-telephone, was the technique
of spacing radio frequencies closer
together without mutual interfer-
ence, thus permitting greater econ-
omy in the use of certain frequency
bands.

For RESULTS

—Over a million people in 79 counties of Geor-
gia, South Carolina and Florida,

—3% times more people than any other station
in this market.

—A $557,206,000 retail sales area.

’ in SavannahWSAV

1 630 ke,
1 3,000 watts
Full Time

Remresened by Hullinubery
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FIVE AM GRANTS

WHJB CP Reinstated

CONSTRUCTION PERMITS for
five new AM stations—three full-
time and two daytime only—have
been granted by FCC.

Big Sandy Broadeasting Co.,
Paintsville, Ky., headed by ex-Rep.
W. Howes Meade (R-Ky.), local
attorney, received construction per-
mit for 260 w fulltime on 1490 ke.

Logansport Broadcasting Corp.,
Logansport, Ind., including group
of Washington radio lawyers, re-
ceived CP for 260 w fulltime on
1230 ke. Holding 20% interest
each are William A. Porter, Robert
M. Booth and Herbert M. Bingham
of Bingham, Collins, Porter & Kist-
ler, Washington. Logansport had
been in hearing with Kosciusko
Broadcasting Corp. on possible in-
terference. Kosciusko was granted
260 w daytime on 1220 ke at War-
saw, Ind.

Pittsburgh Radio Supply House,
licensee of WJAS Pittsburgh, laat
week was granted reinstatement of
its CP for WHJB Greensburg, Pa.
WHJB is assigned 500 w night, 1
kw day on 620 ke, directional. The
permit had expired.

Meanwhile, the Commission last
week also granted in part a peti-
tion of James Madison Broadcast-
ing Corp., applicant for 250 w
fulltime on 1340 ke at Orange, Va.
Commission approved request to
modify an issue of its consolidated
hearing with Harrisonburg Broad-
casting Co., which seeks same fa-
cilities at Harrisonburg, Va. How-
ever FCC at same time removed
Harrisonburg Broadcasting from
the case with respect to all issues
therein and consolidated it with
County  Broadeasting  Service,
Mount Jackson, Va., also seeking
1340 ke.

Issue modified concerns whether -

or not James Madison Broadeast-
ing application was filed to block
“establishment of a competitive”
station to WSVA Harrisonburg.
The Mount Jackson applicant is
owned by Frank U. Fletcher,
Washington radio lawyer and part
owner of WARL Arlington, Va.

The new station grants and re-
spective ownership details follow:

Alamosa, Col.—8an Luls vule Brund-
casting Co., 1490 ke, ime;
esum:ed cost $29,000. Prlncfpals Ray-
mond F. Fletcher, publisher and 299,
owner of daily Alamosa Courier fre B
dent and I:I% Dorothy Mae Fie cher,
209, owner of Courie-r, secretary 13%;
Margaret Alice Fletcher, teacher, treas-

Sales Meeting

FOLLOWING ABC broadcast of
My True Story today from 10-
10:26 a.m. Libby, McNeill &
Libby, sponsor of the five times
weekly show, will hold its first sales
meeting of 1949 in the ABC
Radio City studios. More than 100
salesmen will hear A. Rogers,
advertising manager, and P. J.
Asendorf, sales manager, outline
the company’s 1949 advertising
plans.

BROADCASTING

“secretary-treasurer

urer 25%; Ray F. and Mary E. Barnes
opmers Eilwood, Ind., Call Leader and
519% owner of ourler, respectively vice
gresldent 25% and assistant secretary

rownfleld, Tex. — Ten-y County
Broldcuﬂn&m(:o, 1050 250
limited; es ated cust $15 300. Plrt-
nership: Sterling Jake Parrish, insur-
ance agent, 45%: Mike Allen Barrett
uwner-puhllsher weekly Br(mmﬂelcf
News, 45%, Esther Constance
Pa.nnelee omce ma.nnger of Dallas law

firm of Gormle: , Bohannon, Ragsdale
& Prescott, 10

Pnnuvuie, Ky—Bl Sa,ndy Broad-
casting Co., 1 nlimited;
estimated cost. sld 15‘) Pnrtnershlp ex-
Rep. W. Howes Meade (R-Ky.), five-
eig iths owner; Dr. James W. Archer,
Elhyriclnn one-quarter owner, and
erbert 4. Mor:m. employed by Na-
tlom.l Supplgr one-eighth owner.

Loganspor —Loga.nsport Broad-
casting Corp. 1230 ke, 250 w, unlimited.
Principals each 20%): John C. Cotner,
Tec Engineering
Corp., consulting engineering firm,
res[dent Glenn C. Miller, local at-
orney, secretary-treasurer; William A.
Porter, Robert M. Booth and Herbert
M. Bin, ham, of Washingten law firm
of Bingham, Collins, Porter and Kist-

Warsaw, Ind.—Kosclusko Broadcast-
ing Corp., 1220 kc, 250 w, daytime. Prin-
cipals: Josiah M. Autenrieth Jr., gen-
eral manager of Manistee Radlo Corp.,
AM.appUcant at Manistee, Mich. nresl-
dent and 4% owner; Virgil A.
Cleary, uptometrlst vice
6.79%; Howard J. Beck, chief engineer
of WGL Fort Wayne, Ind., secre-
tary-treasurer 45%, and Porter P. Wil-
n;:qr:,son. attorney, assistant secretary

president

NEW YORK FM
Bid by Church Withdrawn

CONSENT has been granted by
FCC to formal petition of Radio
Corp. of Board of Missions and
Extension of the Methodist Church
requesting withdrawal from the
competition for remammg four
Class B FM channels in the New
York area. Four applicants re-
main.

The church group earlier had
indicated its intention of with-
drawing from the proceeding and
did not participate in the hearing
held by the Commission in New
York Dec. 18-14. Non-technical evi-
dence was received. James D. Cun-
ningham, FCC hearing examiner
presiding in the case, indicated last
week that the hearing would be
completed and the case closed as
quickly as possible. Engineering
testimony is to be received in
Washington Jan. 26.

The four applicants remaining.

in the proceeding, involving the
four Class B channels reserved for

later assignment at the realloca-
tion of FM several years ago, in-
clude: Debs Memorial Radio Fund
Inc. (WEVD), Atlantic Broadcast-
ing Co. Inc. (WHOM), Crosley
Broadeasting Corp. (WINS), all
New York, and Ebbits-McKeever
Exhibition Co. (Brooklyn Dodg-
ers), Brooklyn.

The Methedist Church had par-
ticipated in the original New York
FM proceeding and at one time
held a grant for ome of the five
channels then assigned. This deci-
sion was subsequently set aside and
revised [BROADCASTING, April 12,
1948]. WEVD also had taken part.

Wasser to Produce

PRODUCTION of the opening
show for WDTV(TV) Pittsburgh,
which begins operation Jan. 11
[BROADCASTING, Dec. 27], will be
handled by Pete Wasser of the Pete
Wasser Co. Mr. Wasser has been
appointed to handle the production
and promotion of the inaugural
show only

SURE,

; some Chicago stations

can “reach” South Bend

.but the audience

LISTENS

to WSBT'!

You want listeners, not merely signal sirength,
for your radio dollars. Listeners are what
you get on WSBT. This station is the over-
whelming choice of listeners in the South
Bend market. No other station—Chicago,
local, or elsewhere-—even comes close in
Share of Audience. Want proof? See Hooper.

PAUL H. RAYMER

COMPANY .

SOUTH BEND

3000 WATTS

NATIONAL

960 KC +» CBS

REPRESENTATIVE
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NORC

Book Analyzes Second Stud).'/

SECOND declaration by Américan listeners in favor of privately oper-
ated broadcasting was formally unveiled last week when distribution was
started of a book Radio Listening in America. The book analyzes in
detail the findings of the second nationwide study conducted by National

Opinion Research Center, U. of
Chicago, at request of the NAB.

The study was construed as a
“stay out” order to the govern-
ment, based on the exhaustive
analysis- of audience opinion (de-
tails- carried in DBROADCASTING,
March 8, 1948). The details are
provided in the book, written by
Paul F. Lazarsfeld and Patricia
L. Kendall.

Radio occupies the same place
it had in American hearts in 1945,
according to the survey. The 1946
study had shown that the public
- likes its radio, doesn’t like govern-
ment regulation and only a minor-
ity dislikes the advertising that
makes U. 8. radio possible.

In the second study, conducted
in 1947, this viewpoint was reit-
erated with two changes. First,
there is a slight decline in enthusi-
asm for the job radio is doing,
ascribed to the fact that the na-
tion was conscious of radio’s war-
time service during the 1945 study,
and secondly there is evidence that
the public depends less on radio
for its news now that the war is
over.

Dr. Lazarsfeld’s position in the
new book is that radio critics are
very much in the minority but this
minority is a highly educated
group whose views ghould receive
correspondingly greater recogni-
tion.

At NAB it was explained that
the NORC studies are the only
voluntary, impartial and frank
analyses of public opinion conduct-
ed on behalf of any of the leading
media.

As analyzed by Dr. Lazarsfeld
-the new survey probes public atti-
tudes toward advertising, singing
commercials, market for serious
and educational programs, and
government regulation along with
other topics.

The study was based on a scien-

o
tific sample of the population. It
showed that 70% of the people
believe radio is doing an excellent
or good job in their communities.
This compares with 59% saying
that schools are doing excellent or
good jobs, 63% approving the work
of newspapers, 42% rating local
government excellent or good, and
76% believing churches are doing
excellent or good work.

Oppose Regulation

Seventy-six percent oppose fed-
eral regulation of radio advertis-
ing, 66% oppose control of contro-
versial issue programming, 67%
are against control of over-all edu-
cational programming, 59% oppose
government control of accuracy of
radio news and 52% oppose control
of station profits.

The survey revealed that 769
prefer radio programs as they now
are (sponsored by advertisers) to
paying a $5 annual program li-
cense fee to get the same po-

SMALL TOWN TV

Store Owner Boosts Sales

IN THE SMALL town of Reno
Beach, Ohio, there is an even
smaller general store whose owner,
Mike Kepler, has big-city promo-
tion ideas.

Recognizing television’s popular-
ity, Mr. Kepler increased his holi-
day business considerably by uti-
lizing WSPD-TV Toledo’s Santa
Show—but not by the conventional
method of buying time. He merely
installed a new TV set in his store
and invited the neighbors to “come
on down and watch the show.”

Mr. Kepler reports his store is
jammed every Tuesday and Thurs-
day night. And WSPD-TV is
happy, too, for Reno Beach has
become T V-conscious.

KROD

EL PASO, TEXAS -
RODERICK BROADCASTING CORP.

Dorrance D. Roderick
President
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%
grams, were that possible.

A tiny minority, only 9%, is op-
posed to advertising”on the radio,
Dr. Lazarsfeld noting . that the
whole set of facts regarding the
listeners’ attitude tpward commer-
cials duplicates almost completely
the findings of the first survey.

Prentiss-Hall Book

The book is published by Pren-
tiss-Hall, New York ($2.50) and
will be on sale through normal
book-selling outlets. Many copies
are being mailed individuals and
institutions.

The authors have written chap-
ters on The Communications Be-
havior of the Average American,
Programs and Their Listeners,
The People Look at Radio (over-
all appraisal, annoyances and dis-
satisfactions, fairness), Some Ob-
servations on Advertising, Toward
an Even Better Radio.

SNOW TROUBLE
KBIO Helps Out

WHEN one of the worst snow
storms ever experienced in Cassia
and Minidoka counties, Idaho,
struck last month, KXBIO Burley
stepped in to help school children,
return home safely.

Ag the storm struck in mid-
morning, calls began to come in
from worried parents. To help
answer the many questions, schools
were contacted and their schedule
of busses broadcast during the
noon news period.

‘When the students started home,
the station carried such announce-
ments as this: “School Bus num-
ber 7 has just gone by Brady’s
place, letting off the Brady chil-
dren. The bus will turn south to
Earl Frymiller’s place. . . .”

“Parents are requested to meet
the busses,” ran another announce-
ment.

All the children were returned
home safely and the following day
Burnell Wrigley, assistant super-
intendent of schools, commended
the station in a statement in the
local paper.

_Sponsorless Xmas

WITH the cooperation of all
sponsors, WDOV Dover, Del.,
presented its Christmas day
schedule with no commercial
mentions. The entire day’s
programming was in the
Christmas tradition, accord-
ing to Courtney Evans, sta-
tion owner, with no commer-
cial announcements at any
time. Christmas programs,
music and operas were of-
fered, including a two hour
presentation of “The Mes-
siah,” by Handel.

LEAFING through WNEW New York's
“kit’* dealing with station’s “Little
Songs About UN’ is Peter Aylen,
director of United Nations’ radio di-

vision. Shortly after Mr. Aylen read

the book in council chambers of

UN headquarters at Lake Success,

songs were premiered during a spe-
cial broadcast.

SPICED STUDY

Sports Part of TV Course

THE CURRICULUM for students
at the Twin City Television Laba.,
Minneapolis, is a sports fan's
dream since the school launched
the first of a series of full secale
remote closed circuit telecasts cov-
ering all phases of program pro-
duction.

The television lab’s mobile unit,
with a DuMont two-camera chain,
was taken to the Hamline-North
Dakota State conference basket-
ball game. Cameras, monitor equip-
ment and special receivers were set
up to offer 48 students an oppor-
tunity to do an actual remote with
the camera in the course of their
training.

Ernest S. Colling, former' NBC
senior TV program director, now
serving as director of training at
the lab, indicated that remotes
will constitute a vital part of the
training for program directors,
announcers, cameramen and writ-
ers. Theé next closed circuit tele-
vision pickup is planned for one of
the hockey games in the St. Paul
Auditorium.

Penalty for TV

WIDESPREAD talk about televi-
sion sets for everything from cars
to airplanes has brought reaction
from Conn. State Rep. Louis A.
Lemaire Jr. According to a New
York Herald Tribune story of Dec.
14 Rep. Lemaire has written a bill
providing a $1,000 fine for anyohe
putting a television set in an auto-
mobile or train. The bill will
be introduced at the coming session
of the Connecticut Legislature.
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KY. BASKETBALL

Qil Firm Sponsors Games

WLAP Lexington will be key sta-
tion for broadcasting of U. of Ken-
tucky basketball games this season
by a 17-station Kentucky sports
network. A similar network car-
ried all 1948 U. of Kentucky foot-
ball games.

Ashland 0Oil & Refining Co., Ash-
land, Ky., has signed to sponsor
the basketball series. Arrange-
ments were completed' recently by
Willis Munro, advertising manager
of the oil firm; J. E. Willis, gen-
eral manager of WLAP, and
Bernie Shively, U. of Kentucky
athletic director.

J. B. Faulconer, WLAP sports
director, will handle the play-by-
play on the games. The following
gtations will carry the series:
WLAP, WFKY Frankfort, WINN
Louisville, WCMI Ashland, WFTM
Maysville, WHIR Danville, WSFC
Somerset, WCCT Corbin, WKIC
Hazard, WHLN Harlan, WOMI
Owensboro, WHOP Hopkinsville,
WLBJ Bowling Green, WPAD
Paducah, WSON Henderson,
WNBS Murray and WKAY Glas-
ZOW.

Mrs. Ola Jolliffe

MRS. OLA JOLLIFFE, wife of Dr.
Charles B. Jolliffe, executive vice
president in charge of the labora-
tories division of Radio Corp. of
America, died Christmas day in a
Princeton, N, J., hospital. Mrs.
Jolliffe, a native of West Virginia,
lived in Washington, D. C., from
1926 to 1935, when her husband was
chief engineer of the Federal Radio
Commission and its successor, FCC.
Besides her husband, she is sur-
vived by twin daughters, Mrs. Ar-
thur T. Clements of Princeton, and
Mrs. Logan Bostian, Mendham,
N. J. Funeral services were held
at the First Presbyterian Church
in Princeton last Monday (Deec.
27). Burial also was at Princeton,

Completing arrangements for spon-

sorship of games are (1 to r): Mr.

Shiveley, Mr. Munro, Mr. Faulconer
(rear) and Mr. Willis.

WESTINGHOUSE

Outlets to Free & Peters

WESTINGHOUSE Radio Stations
Inc. has announced the appointment
of Free & Peters Inc. as national
sales representative for its six ra-
dio properties. The stations are
KDKA Pittsburgh, WBZ Boston,
WBZA Springfield, Mass.,, KYW
Philadelphia, WOWO Fort Wayne,
Ind., and KEX Portland, Ore.

The sales representative firm
maintains offices in Atlanta, Chi-
cago, Detroit, Fort Worth, Holly-
wood, New York and San Francisco.
Home offices of Westinghouse, a
subsidiary of Westinghouse Elec-
tric Corp., are located in Phila-
delphia.

AFA Booklet

THE ADVERTISING Federation
of America has just relezsed a
folder, Some Questions and An-
swers About Advertising. Covering
radio and other media, the booklet
answers such questions as: “How
much is spent for advertising in
the United States?”; “Doesn’t ad-
vertising add to the cost of the
goods advertised?”’; “What about
the claim sometimes made, ‘We
save by doing no advertising and
pass the savings along to you’?";
“Does advertising have anything to
do with our high standard of
living 7" and “What would happen
if advertising were discontinued?”
Available through the AFA at 330
West 42 Street, New York City,
prices start at ten copies for 50¢.

Robinson-Whiting

FULL-SCALE CBS wedding was
held Wednesday, Dec. 29, at Las
Vegas, Nev.,, when Hubbell Robin-
son Jr,, CBS vice president and di-
rector of programs, married Mar-
garet Whiting, singing star of the
network’s Club 15. Harry Acker-
man, Columbia’s Hollywood direc-
tor of network programs, was best
man, while Barbara Whiting, the
bride’s sister, and star of Junior
Miss, CBS Lever Bros. series, was

‘'maid of honor.
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ILLIAM C. FRANELIN has been
appointed manager of WMMW

and WMMW-FM Meriden, Conn. .

He was formerly manager of WNAF
Providence, R. I.

HUGH B. TERRY, manager of KLZ
Denver, has been appointed one of
seven board members of Denver’s
permanent board of health and char-
ities,

JOSE FERRERAS has accepted post
of manager of WITA San Juan, P. R.
He was formerly with Publicidad
Astra, Porto Rican advertising
agency.

JOHN A. KENNEDY, president of
WCHS Charleston and WSAZ Hunt-
ington, W. Va., and editor and pub-
lisher of the San Diego (Calif.) Daily
Journal, has been in contact with
President Truman concerning the es-
tablishment of an over-all agency
looking toward a solution of the acute
water shortage in the West and South-
west. A plan program was suggested
to President Truman in a letter from
Mr. Kennedy on Dec. 17, 1948. The
21st of last month marked the 20th
anniversary of signing of the Boulder
Canyon Project Act by President
Coolidge.

JOSEPH M. TROESCH, assistant
manager of WSTV and WSTV-FM
Steubenville, Ohio, received the Amer-
ican Legion publi¢ service citation on
the station’s behalf, for its airing of
the American Legion's Decision Now
program for past two years, Citation
was presented by Argonne Post 33 of
Steubenville.

JOHN BALLANTYNE, chairman of
the board of Philce Corp., Philadel-
phia, is serving as chairman of the
program committee for the return of
the Freedom Train to Philadeiphia,
early in January.

ROBERT R. NELSON, former pro-
gram direetor of WARD and WARD-
FM Johnstown, Pa., has been promot-
ed to station manager.

8. CARL MARK, executive vice presi-
dent and general manager of WTTM
Trenton, N. J,, is the father of a boy.

AT RAD!O Executives Club Christmas
party in New York, Coarl Haverlin (D),
president of BMI, calls out a prize

winner. With him is William S,
Hedges, NBC vice president, who as-
sisted as a ticket drawer.

INTHE

One of America’s
Outstanding
Markets, the
Spokane Area
Excels in All 7
Points Surveyed
By Sales
Management,

o From Data Copyrighted
1948 by Sales Man-
agement. Further Re-
production Not Auth-
orized.

KGAs50000

Extends and In- _
creases the Market

o Any Petry Man
Has the Facts

t S
ABC AFFILIATE
Owned and Operoted by Louis Wesmer

Radie Central Bldg.
Spokane 8, Waush.
T R — N —
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NEW HOOPER SERVICE  coeecs s

C. E. HOOPER’s sixth and “ulti-
mate” service was announced last
Tuesday by C. E. Hooper, presi-
dent. The latest service is a com-
parison of radid advertising effec-
tiveness, reported in the form of a
comparative index to the use of ad-
vertised products in listening and

A T L T N T

Commercial W

L A R

PIK Alexandria, Va., has an-
nounced that as of Jan. 1, it will
act as its own representative.

ROBERT HOAG, TV sales coordina-
tor at KTSL (TV) Hollywoed, has
been appointed sales manager.

HENRY FLYNN, CBS Hollywood
radio sales representative, is the
father of a boy, Stephen Patrick.

HENRY UNTERMEYER, acecount ex-
ecutive at WCBS New York, and
Adele Ellen Wells have announced
their engagement.

‘MARTIN L. NIERMAN, Alaska Ra-
dio Sales Manager for Pan American
Broadcasting Co., and Maxine Stark
were married on Christmas Day.

YOUR OWN

non-listening homes to individual
network programs.

This new service will be accom-
plished, Mr. Hooper explained, “‘by
turning our listener-diary cross-
section sample of U. S. radio homes
into a consumer panel upon com-
pletion of the listening measure-
ment.

“The first such study of effec-
tiveness will proceed immediately
after receipt of the January-Feb-
ruary 1949 filled-in listener-diavies
from over 3,000 homes represent-
ing a cross-section of U. $. radio
families. Using our Consumer
Service Bureau letterheads, we will
inquirve which brands, in each of a
dozen product classifications, are
in use in those diary homes.

“Upon receipt of responses the
matching of listener and non-lis-
tener homes to individual programs
against products used involves a
simple IBM card-sorting opera-
tion.”

Announced at Party

Announcement was made at the
annual Hooper pre-Christmas
luncheon for the radio, advertising
and amusement -industry press,
breaking the no-news tradition of
those Iuncheons. Mr. Hooper also
announced at that time that NBC
Fras subseribed to U. S. Hooperat-
ings following months of detailed

TAILORED

AT NO COST TO YOU

Take advantage of the know-how gained by

our personnel in almost 10 years of preparing

and publishing radio picture albums utilized profirably

by nearly 200 stations . . .

coast to coast!

New plan distributes albums throughout your

broadcast, area . .

. at no cost to you . ., . at no

cost to your listeners. Will produce new

accounts . . . increase station revenue.

for exclusive
representation in
Your city . . . write or

phone 4-3202
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investigation of the methods by
which they are obtained and exam-
ination of the resultant findings.
Other advance subscribers to these
projectable ratings include General
Mills, Gulf Oil Corp., Dancer-Fitz-
gerald-Sample, Gardner Advertis-
ing Co., Newell-Emmett Co., he
said.

“But more impressive than the
identity of subseribers is the proc-
ess by which some organizations
have arrived at their decisions not
to subscribe,” Mr. Hooper stated.
The absence of “truly national net-
work audience measurements” plus
the BMB 1948 network audience
figures “which minimized the
differences in audience size between
networks,” have, he said, led to &
conclusion that all network pro-
grams are truly national in cov-
erage.

_Contrast between BMB and
Hooper network audience measure-
ments is shown in the following
tables:

BMB Nighttime (1946)

Network Radio Families
NBC 31,128,000
CBS 27,681,000
ABC 22,057,000
MBS 19,162,000

Maximum once-a-week evening

program audience for each net- -

work during January-February
1948, according to the first U. S.
Hooperating report was:

Network Program Listening Homes
NBC McGee & Molly 9,349,000
CBS Radio Theatre 8,612,000
ABC Walter Winchell 3,832,000
MBS Nick Carter 3,439,000

Average evening audiences lis-
tening to once-a-week evening net-
work programs, according to the
same U. S. Hooperating report
were:

U. 8. Listening

Network Hooperating Homes
NBC 14.7 5,557,000
CBS 10.50 3,950,000
ABC 7.14 2,686,000
MBS 4.30. 1,613,000

Declaring that U. S. Hooperat-
ings provide the base for cost-per-
listener computation which BMB
did not furnish, Mr. Hooper added:
“In addition.to greater efficiency in
use of networks on present pro-
grams, analysis of U. S. Hooperat-
ings report by advertisers is re-
vealing new possibilities for the
placement of additional programs.
Involved is the matching of ‘city’-
appeal programs against opposing
networks’” ‘rural’ appeal pro-
grams.”

Audimeter Criticism

Next turning his attention to
the Nielsen Audimeter measure-
ments, Mr. Hooper declared that
“the Audimeter cannot but fail to
comprehend” the differences in sta-
tion service due to engineering fac-
tors. “The ability of a listener to
hear a station bears an absolute
relation to the distance and in some
cases . . . the direction of his home
from the transmitter.

“Though the Audimeter sample
might qualify as conforming teo
eontrols such as size of community,

BROADCASTING

size of family, income of family,
ete.,” Mr. Hooper stated, “to date
the necessity of collecting tapes
and otherwise serviecing the Audi-
meters has precluded its sample be-
ing distributed with true repre-
sentation of the distance and direc-
tion of the listeners’ homes from
the transmitters.

“It, therefore, has failed to sam-
ple network radio’s major varia-
ble. Proof of this failure became
apparent when U. S. Hooperatings
were compared with Audimeter
ratings last spring. This oceca-
sioned the Nielsen announcement
of a proposed reshuffle of his Audi-
meter sample and announcement of
the adoption in the future of a tape
‘mailing device.”

“But the mailing device is not
going to solve the problem. For
the receipt of mail is days slower
from remote places than from big
cities. To meet his announced
schedule of publication dates it ap-
pears self-evident that Nielsen
must either (A) publish without
evidence of listening in remote sec-
tions or (B) await such arrivals
and as a resuit furnish a slow
rather than a fast service.

“To make either concession
would result in the Audimeter
service failing to live up to the
promises in its prospectus.”

Criticizing the Audineter as “a
measurement of tuning, not listen-
ing,” Mr. Hooper charged that “the
Audimeter produces a different pro-
portion of tuning and listening in
the rating published for each
period of the day and for each net-
work. The result is complete lack
of comparability of Audimeter re-
sults between different daytime
periods, between day and evening
periods, between different evening
periods and between evenings.”

Mr. Hooper’s own proposed use
of an electronic device is for tele-
vision, not radio, he said, as “we
observe coincidence between tuning
and looking which does not exist
between tuning and listening.”

STAATS COTSWORTH, mystery-solv-
ing newspaper photographer in CBS

- Crime Photographer series for past

five years, will emcee Eastern Press
previews of Popular Photography’s na-
tion-wide $60,000 contest which opens
Feb. 9 for three weeks at Museum of
Science and Industry, New York.

NEC AFFILIATE

ORLANDO
FLORIDA
1000 WATTS—740 K.C.

FULL TIME—CLEAR CHANMEL
Nat. Rep., WEED & CO., New York
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1948 TOP NEWS

NBC Dramatizes Best Ten

THE TEN best news stories of
1948, as selected by NBC's news
and special events editors, were to
be dramatized Sunday, Jan. 2,
(2:30-3:30 p.m.) with Robert Trout
as narrator.

Stories chosen were: (1) Truman
Victory, (2) Cold War, (3) Birth
of Israel, (4) Inflation in America,
(5) Deterioration of Chinese Situa-
tion, (6) U. S. Spy Investigations,
(7) Assassination of Gandhi, (8)
Death of Babe Ruth, (9) Bogota
Revolution, * (10) The Year in
Sports.

Recorded voices
Truman, Henry Wallace, Glenn
Taylor, Thomas Dewey, Robert
Simpson giving an eye-witness
account of the Gandhi slaying, and
the key figures in the spy investi-
gations were to be heard on the
show, which was to replace, for
yesterday only, the NBC Univer-
sity Theatre

ABC RENEWALS

Three Are Re-Signed

GOODYEAR Tire & Rubber Co.,
Norwich Pharmacal Co. and White-
hall Pharmacal Co. e€ach have
signed b2-week renewal contracts
with ABC, it was announced last
week.

Goodyear, through Kudner
Agency, New York, has renewed its
award-winning Sunday series, The
Greatest Story Ever Told. It will
sponsor the program at its 6:30
p.m. time over 22 ABC stations.
Renewal became effective Jan. 2.

Norwich, also renewing on a
coast-to-coast basis over 210 sta-
tions, will again sponsor The Fat
Man Fridays at 8 pm. The con-
tract, effective Feb. 3, was placed
through the Lawrence C. Gum-
biner Advertising Agency, New
York.

On the Pacific Coast ABC net-
work of 17 stations, Whitehall has
renewed its sponsorship of the
Monday - through - Friday broad-
casts of Zeke Manners at 10:45
a.n. The ageney is Dancer-Fitz-
gerald-Sample, Hollywood.

of President

wsLli

JACHKEON
MISSISSIPPI

5000
WATTS
Day and Night

930K.C.
Mississippi’s
Most Powerful

L American Broadcasting Co. ‘
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JACK BENNY {second from left) and his wife Moary Livingston (r) pay a visit
to CBS headquarters in Hollywood which became their new radio home when

the Benny show moved to CBS Jan. 2.

In the welcoming party are (I to r):

Hilliard Marks, producer of the Benny program; A. E. Joscelyn, director of

operations for KNX Hollywood and the Columbio Pacific Network; Les Bow-

man, manager of technical operations, CBS Western Division, and George
McCaughnao, manager of building operations.

RADIO NEWS

Covered in New Book

NEWS BY RADIO. By Mitchell V.
Charnley. 403 . New York: The
Macmillan Co. {41.)00.

MITCHELL CHARNLEY of the U.
of Minnesota has just released,
through Macmillan, News by Radio.
The book covers the subject from
all angles, giving a good working
knowledge of the field to practi-
tioner and layman alike.

News by Radio describes special
practices, principles and character-
istics developed in radio news’
short life. It evaluates them in the
light of their effectiveness or fail-
ure. And it suggests methods of
achieving and expanding the ef-

fectiveness of radio news and of.

avoiding failures.

A few of the subjects covered
include the operation of a radio
newsroom; getting the news to-
gether from various sources and

TRUMAN TOPS
WJIZ-ABC News Story List

THE TRUMAN upset has been
labelled by WJZ New York and
ABC news editors in six bureaus
in this country as the top news
story of 1948, John Madigan, WJZ-
ABC’s national news editor, has
revealed.

Following is the list of the ten
top news stories of the year se-
lected by WJIZ-ABC:

. Election ol Presldenr. Truman
. Berlin Cri

. Chinese War

. Communist Failure in Ital
. Communlst Triumph in

5 Appmva.l of the Marshall Plan

. Kosenkina Case and Its Aftetmath

. War in Palestine; Assassination of
Count_Bernadotte

. Death of Babe Ruth

. Spy Investigations; Bentley; Hiss-
Chambers

The 10 leading news events cov-

ered by television this year were:

. Election of President Truman

. Philadelphia Political Conventions

., Metropolitan Opera Openings

Hiss-Chambers Hearings

World Serles
Presldent Truman’s Return to Wash-

Speclal Seuion ol Congress

zechoslo-

Ow Welgh DARLIN

~

gpuq ‘au:n-'dn—

WEED & COMPANY K’-';,';g',éggc%“ . .
i EFEWNTATIVE, age; Lal uccess
AMATIONAL BEPRESENTATIVES UNFlusgvi.l:; f 4
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writing it; local new coverage;
special events and coverage of
special fields, and laws covering
radio news.

New Film Process

WESTERN Electric Co. on Jan. 8
will demonstrate to newsmen a new
film recording process developed by
the company whiceh believes it to be
“of special significance in the re-
cording of films for television.”
Demonstration will be held at WE
headquarters in New York, 195
Broadway.

SOLTHWEST YVIRGIN

TN A TR R NN E

News

PO ORI TP INE TR I I B DA

AN RAFFERTY, MBS Chicago

announcer, has joined WQUA

Moline, IIl,, as night news
editor.

DR. GREGOR ZIEMER, former edu-
cational director of Town -Hall, New
York, and com-
mentator for WLW
Cincinnati, Ohio,
and author of sev-
eral books, has
joined WRVA
Richmond, Va., as
news commentator.

BOB KELLY, news
director at WDEL
Wilmington, Del.,
has resigned to ac-
cept post of exec-
. utive secretary to

Dr. Ziemer Sen. J, Allen Frear
Jr. (D-Del.). Mr. Kelly joins Sen.
Frear in Washington today (Jan. 3).

SHELDON H, GROSS, local news and
special events director at WFPG At-
lantic City, N. J., is the father of a
boy, Byron Jay.

BEN DUFFY, president of BBDO,
New York, will be featured speaker
at a dinner, celebrating 40th anni-
versary of Pittsburgh Adv. club to be
held in Roosevelt Hotel on Jan. 25.

For over 24
years, WDBJ
has maintained
FIRST place
in PRESTIGE,

COVERAGE, SERVICE and

LISTENERSHIP in Roanoke
and most of Southwest Virginia.

Ask Free & Peters!

WDBJ'

I'REE & FETERS

nid Nepressnnaives

-

NOKE, VA gf B,

A
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ORTIMER PALITZ, formerly a
musical director at Columbia
Records Inc., is rejeining com-

pany-in Hellyweed as associate direc-
tor of artists and repertoire.

ARTHUR E. GOLDMAN has been ap-
pointed vice president in charge eof
television and ra-
dio sales of Prock-
ter Productions,
New York. He was
formerly an ac-
count executive for
Biow Co., New
York.

GEORGE F. MAE-
DEL has been
elected vice presi-
dent and general
superintendent of
RCA Institutes
Inc., New York.
Mr. Maedel has been with organiza-
tion since 1933.

Mr. Goldman

V. C. HAVENS has been appointed
assistant general sales manager of
Crosley Division,
AVCO Mfg. Corp.,
Cincinnati.

FRANK GOOD-
MAN has resigned
as district sales
manager for An-
drea Radio Corp,,
Long Island City,
NG Y

L. M. SALISBURY
has resigned as
administrative
manager of Broad-
cast Receiver and Television Division
of Bendix Radio, Towson, Md. Mr,
Salisbury had been with Bendix since
April 1946. He has announced no
future plans.

DST Ends in Calif.

A GENERAL re-adjustment of pro-
gram schedules occurred in Cali-
fornia Jan. 1 when that state
brought to a close its Daylight
Saving Time and returned to Stand-
ard Time. California went on Day-
light Saving Time early last
summer when insufficient rainfall
during the previous winter season
caused power shortages.

Mr. Havens

.

TIONS

Five Turn in CPs

FM DEl

DELETION of construction per-
mits for five FM stations was
granted by FCC last week, all upon
request of station owmers. Two of
the FM outlets were reported
dropped for economic reasons.

Lewiston-Auburn  Broadcasting
Corp., licensee of AM station
WLAM Lewiston, Me., turned in its
FM permit for WLFM because it
did not feel FM “could be placed on
a sound basis for years to come and
desires to devote profits to improve-
ment of its AM programming
rather than to unprofitable FM
operation,” FCC said,

The Corinth Broadeasting = Co.,
licensee of AM station WCMA
Corinth, Miss, relinquished its
authorization for WCMA-FM. FCC
said “applicant believes it is eco-
nomically unsound at present time
to continue with FM” and will de-
vote time and facilities to improv-
ing its AM operation.

Greenville Broadcasting Co,,
licensee of WGTC Greenville, N. C,,
turned in its permit for WGTC-FM
“as the company is now engaged in
the preparation of an application
for assignment of license to Caro-
lina Broadcasting System Ine.,”
Commission reported. Carolina
Broadcasting was not identified.

Two other FM permits deleted
were for WWNR-FM Beckley, W.
Va., and WLON Front Royal, Va.
No reasons were given. WWNR-
FM permit was held by Rahall
Broadcasting Co., licensee of
WWNR Beckley, and WLON au-
thorization was held by Hoyle
Barton Long, AM applicant at
Front Royal.

WEEI REALIGNS

Sales Staff Changes Made

A REALIGNMENT of the sales
force of WEEI Boston has been
announced by Wilbur Edwards, as-
sistant general manager. Guy
Cunningham, director of sales pro-
motion, moves to sales department,

IT'S A HABIT!

For 24 years, farmers in Kansas and
nearby states have turned to WIBW
for dependable service and preferred

entertainment.

WIB
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WPOR BREAKS ICE

W. T. Grant Makes Big Time Purchase

SMASHING precedent, WPOR
Portland, Me. landed the largest
time purchase ever made by the W,
T. Grant chain of stores, Murray

Carpenter, station president, re-
vealed.
The deal, involving a 52-week

contract for a weekly total of 430
minutes of sponsored program
time, plus several evening Class A
spot announcements per week, was
consummated Dec. 2, Mr. Carpen-
ter said. The time, placed direct,
was based on the ABC outlet’s reg-
ular retail rate card.

“This is the first time in the his-
tory of the W. T. Grant chain that

Negotiations are sealed by Mr.

McNaboe (seoted) and (I to r) Mrs.

a Grant store has ever made a radio
purchase of this magnitude,” Mau-
rice McNaboe, the chain’s Portland
manager, declared.

Programs purchased by the
Grant store are:
Breakfast Timetable, a recorded

music and news show featuring Ray
Mercier, 7-7:25 a.m. Monday through
Saturday.

Bing Sings, a program of Bing Cros-
by's most ret.i1 uested songs, 8:15-8:30
a’m. Monday through Saturday. 1

Dime Derby, an audlence participa-
tion show originating in Grant's store,
é2:30—12:45 p.m. Monday through Fri-

av,
Band bf( Demand, featuring a differ-
ent popular band each evening, 6:30-
6:45 p.m. Monday through Friday

As You Like It, a telephone reques
record show featuring dedications,
9-10 a:m. Saturday only.

Ruth

Tanner, Grant’s Portland advertising manager; Mr. Corpenter; Roger Perry,
Grant’s Portland operations manager, and Leon P. Gorman Jr., WPOR sales
manager.

where he will handle national sales.
He will be the contact for WEEI
of Radio Sales Inc. and all national
firms with branch offices and rep-
resentatives in Boston. With the
transfer of Mr. Cunningham, Donn
Byrne will be promoted to account
executive on the Boston sales staff.

Mr. Cunningham has been direc-
tor of sales promotion for the sta-
tion since December 1942, and prior
to that time had been a newspaper
editor and reporter in New Jersey
for eight years. Mr. Byrne joined
WEEI in June 1948.

In connection with its sales staff
changes WEEI announced that on
Friday, Dec. 17, 1948 a record busi-
ness for one day of approximately
$75,000 was signed. With this ac-
tivity the station reports that it
had sold close to a half million dol-
lars in radio time before the end
of the year 1948, according to a
December analysis of business.

BROADCASTING ¢

HARRY PEARSON

Is Head of Seattle Club

HARRY S. PEARSON, partner in
Pearson & Morgan advertising
agency, has been elected president
of the Advertising and Sales Club
of Seattle. A former first vice
president of the club, he will as-
sume his new office with the first
meeting of 1949.

Other newly elected officers are
first vice-president, Mrs. Lorna S.
Mottoret, Honig-Cooper Co.; sec-
ond vice-president, Roger Rice,
KING Seattle; Secretary, Mrs.
Lila A. Casady, Mail Advertising
Bureau; treasurer, Ron Rénny,
Craftsman Press.

New members of the board of
directors are Ray Baker, commer-
cial manager of KOMO Seattle;
Tom Sheehan, Seattle Transit Sys-
tem advertising department; A. L.
Brock, Seattle Post-Intelligencer,
and E. R. Tracy, Western Print-
ing Co.

Telecasting



TIME PROPOSALS

A DECISION flatly upholding
FCC’s right to examine the per-
centages of commercial and sus-
taining time proposed by applicants
was handed down fortnight ago by
the U. 8. Court of Appeals for the
District of Columbia.

The court affirmed the Commis-
sion’s denial of an application of
the Bay State Beacon Inc., of
Brockton, Mass.,, which proposed
to make up to 96% of its time
available for sale. The case in-
volved three applicants for 1450
ke with 2560 w at Brockton: FCC
granted that of Cur-Nan Co.
(WBKA) and denied those of
Bay State Beacon and Plymouth
County Broadeasting Co. [BROAD-
CASTING, Jan. 19].

A request for Supreme Court
review of the lower court’s ruling
wag being considered, but spokes-
men for Bay State said late last
week that no decision had been
reached.

The Court rejected Bay State's
contentions that FCC based its
decision primarily on a “quantita-
tive analysis” of the amount of
commercial time proposed by the
applicants. Even so, the Court
continued:

‘In Excess of Authority’

“To argue that the Commission
may not in the performance of its
plain duty inquire into the amount
of sustaining time a prospective
licensee purports to reserve if
granted & license, and to further
argue that if it does, such inquiry
is in excess of its authority, con-
travenes the First Amendment and
constitutes censorship prohibited
by Sec. 326 of the [Communica-
tions] Act, is to suggest that Con-
gress intended to create the Com-
mission and then by the very act
of its creation, stultify and immob-
ilize it in the performance of the
specific functions that called it
into being.”

The decision was written by
Distriet Court Judge Matthew F.
McGuire, who participated in the
case by designation, on behalf
of himself and Justices E. Barrett

MUTUAL'S
MOST POWERFUL
VOICE IN GEORGIA

ROME, GEORGIA
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Right to Examine Upheld

Prettyman and James M. Proctor.

The Court found “no merit” in
Bay State’s argument that FCC
predicated its decision on commer-
cial-time comparisons and that
“such a test is beyond the author-
ity of the Commission, violative of
the Communications Act, and un-
constitutional.”

The decision said:

First of all, the Commission predi-
cates jts decision on the application of
no such test. It is true that the factor
of the proportionate amount of time
devoted to commercial programs was
considered, but it was in no sense con-
trolling, alf.hongh it undoubtediy played
an important part in leading the Com-
missjon to the conclusion it finally
reached.

The test applied was that of “ ‘public
convenience, Interest or necessity’ . . .
the touchstone for the exercise of the
Commission’s authority” [quotation
from 1940 court decisionl.

In applying this yardstick it not only
was concerned with the matter of the
tlme devoted t0 commercial programs,
but it found also in addition that . . .
Cur-Nan by virtue of its greater in-
tegration of ownershp) and manage-
ment, could more effectually realize
its overall proposed operation plans.

It found also that Cur-Nan had made
in the latter respect a more realistic
approach to the needs of the commun-
ity to be served, by intelligent li:lan-
ning, in an effort to properly evaluate
the type and kind of program that
would best serve it . . .

The decision held that “the test
laid down [by Congress] for the
guidance of the Commission is as
practical as any that could be
devised for a body functioning as
it does in the field of delegated

authority.”

As to Bay State’s contention
that FCC violated the First
Amendment, the Court maintained
that “certainly if a denial of a
license would be violative of the
First Amendment, then every un-
successful applicant would have
the right of free speech throttled
and abridged —a palpably
absurd conclusion.”

Not Supported

To the company’s claim that
FCC’s findings with respect to
local ownership were not sup-
ported by the record, the Court
replied: “The point . . . is utterly
devoid of significance.”

The Court quoted Chief Justice
Fred M. Vinson of the Supreme
Court as holding, in a decision writ-
ten while he was on the Court of
Appeals, that FCC’s findings “un-
der the law must be maintained if
they are not arbitrary or capricious
or erroneous in law, and are based
upon substantial evidence.”

The purpose of the Commission,
Chief Justice Vinson said, is “to
determine under statutory direction
the rights of the people of the
U.S. to have the best possible radio
service. The interest, convenience,
and necessity of the public is an
essential test for the privilege of
operating a radio station. [FCC]
is the only proper agency to decide
these public questions.”

During oral argument on the
appeal [BROADCASTING, Oct. 25],
Richard A. Solomon, chief of FCC’s
Litigation Section, stressed that

Telecasting

FCC had not found Bay State’s
program proposals to be “bad” but
had merely held that Cur-Nan’'s
were ‘“‘better.”

Joseph L. Rawh Jr, attorney for
Cur-Nan, joined him in support
of FCC's decision, while Philip J.
Hennessey Jr., of the Washington
firm of Segal, Smith & Hennessey,
argued for Bay State.

Cur-Nan Co. is controlled by
Matthew J. Noonan and Charles F.
Curran. Bay State Beacon is
headed by Clarence A. McLaughlin
Jr., attorney, who owns 21%.

RCA HONORS

Folsom Addresses Group

“WE ARE on the threshold of a
great new industry,” Frank M. Fol-
som, newly elected president of the
Radioc Corp. of America, told 726
25-year employes of the RCA Vie-
tor Division, Camden, N. J., and
the RCA Service Co., at a celebra-
tion in their honor in Philadelphia.
“Fifty years ago, the great im-
pact on the public came from the
Vietrola phonograph. Twenty-five
years ago it came from the first
radio tubes. Today it is coming
from television.”

The Service Award program was
inaugurated during the second
week of December with 861 em-
‘ployes of the RCA Victor Division
across the nation being honored
for 25 or more years of service.
Three “deans among management”
were among those honored: L. W.
Teegarden, vice president in charge
of the RCA tube department;
D. F. Schmit, vice president and
director of engineering, and Arnold
K. Weber, Camden plant manager
of personnel.

James W. Murray, vice presi-
dent in charge of RCA Victor
Record Activities, rewarded seven
employes of the Hollywood plant
on Dec. 8 at Bel Air, Md. John G.
Wilson, executive vice president of
the company, presented awards to
116 Harrison plant employes Dec.
14 in Newark. The next night, Mr.
Wilson rewarded seven employes
of the Lancaster (Pa.) plant.

W. M. Norton, president of the
RCA Victor Distributing Corp.,
made the awards to three members

_of his organization Dec. 15 at the
Electric Club, in Chicago. W. T.
Warrender, chief engineer of the
RCA Victor Record Department,
rewarded three recording engi-
neers at RCA Victor’s Chicago re-
cording studio, and, at the same
location, H. J. Mayer, Chicago dis-
trict manager of the RCA Service
Co., honored one employe of his or-
ganization.

The week of ceremonies ended
Dec. 16 at the Naval Officers Club,
Indianapolis, where J. B, Elliott,
vice president in charge of the
home instrument department, pre-
sented 2b-year awards.

WSRS Cleveland Heights, Ohio, ob-
served its first birthday Dec. 7 with
special features and a two-hour ali-

request disc show. Grouped around

the birthday cake are: Seated—

Joseph Beres (1), station monager,

and Samuel Sague, president; stand-

ing {I to rl—Jeanne Boals, Ruth

Majors and Joyce Johnson, all staff
membaers.

Construction s Started
CONSTRUCTION has begun on the
transmitter for KCUL Fort Worth,
scheduled to go on the air in the
spring. Licensed to East-West
Broadcasting Co., station will oper-
ate as an independent on 1540 kc
with b kw day, 1 kw night.

KCUL will be on the air daily
from 6 a.m. to midnight, according

to Bruce Chambers, president and
general manager. Mr. Chambers

formerly was program director of
KWBU Corpus Christi, Tex.

WDSU broadcases 5000 wares
from the. French Quarter to
the Guif and South Louisianz listeners.

From daily association with time-hoaored
New Orleans institutions WDSU has
developed a high quality of iategrity.
‘WDSU devotes program lime regularl
sad exclusively to the Sc. Louis Cal
the I ional Housc, Moi: Inters
national Airport, Tulane University,
Uaion Station, the Municipal Auditorium,
Symphonics and Operas.

‘WDSU's dominate Hoop-
eeating proves that hoa-
oriag local institutions
creates high listencr

NEW ABC
ORLEANS wn Affiliate
1280 ke ' Yo
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SCRIPPS-HOWARD

Asks FCC to Reconsider

SCRIPPS-HOWARD Radio has pe-
titioned FCC to reconsider its order
requiring the company to make a
choice between its WCPO Cincin-
nati application for 630 ke and its
application to buy WVLK Versail-
les, Ky., and move it to Cincinnati.

Seripps-Howard has shown con-
sistently, spokesmen said, that it
intends to prosecute the 630-ke ap-
plication, one of three involved in
a competitive hearing which FCC
reopened after issuing a “final” de-
cision favoring WLAP Lexington,
Ky. [BROADCASTING, Oct. 25].

The application for consent to
buy WVLK did not develop until
about three weeks before the 630
ke case was reopened, Scripps-
Howard pointed out, noting that
this was some six months after
FCC issued its decision “‘granting”
WLAP's application and “denying”
WCPQ’s and Queen City Broad-
casting Co.’s The applications are
for 5 kw day and 1 kw night.

Since the WVLK application has
not been formally accepted” by
the Commission, and since it was
filed when it appeared that the 630
ke decision had become final,
Scripps-Howard could see no vea-
son why it should now be required
to make a choice between the two.

Transfer Said Necessary
Further, the petition said, the
WVLK transfer application is nec-
essary to meet FCC’s requirements

that agreements affecting the con-

trol of stations must be reported to
the Commission.

The WVLK application éovers
an agreement by which Secripps-
Howard would acquire WVLK
(590 ke, 1 kw) from Baseball Com-
missioner A. B. (Happy) Chand-
ler and associates for $225,000 and
move it to Cincinnati [BrROADCAST-
ING, Sept. 20]. Upon approval,
Scripps-Howard would dispose of
WCPO, which operates on 1230 ke
with 250 w, but would retain the

Farmers See Pope

MAL HANSEN, WOW
Omaha, and his 26 visiting
Midwest farmers report the
highlight of their trip thus
far was a special audience
with Pope Pius XII in Rome
Dec. 10. After Mr. Hansen
explained the purpose of the
WOW Farmers’ trip to Eu-
rope, the Pontiff placed a
special blessing on the proj-
ect and spoke individually to
each visitor. When he learned
that one member of the
group farmed near Boys
Town, Pope Pius asked him
to carry his special blessing
to the City of Little Men.
While in Rome the party
spoke on an NBC broadcast,
voicing their feelings on
Marshall Plan needs of dif-
ferent countries.

call letters of the Cincinnati sta-
tion.

Scripps-Howard’s petition, filed
in reply to an FCC order holding
that either the 630 kc or the WVLK
application must be dropped
[BrROADCASTING, Dec. 13], was sub-
mitted by Philip J. Hennessey Jr.
of the Washington law fum of
Segal, Smith & Hennessey, counsel
for Scripps-Howard

CBS CHANGES

Several Sustainers Move

THE FOLLOWNG changes for
CBS sustaining programs were an-

nounced last week by the network:

Life With Luigi, now on Wednesdays,
9:30-10 p.m., sw;tched to Sundays, 8:30-

p.m., Jan.

Philip Marlowe now onh Sundays,
8:30-9 p.m., changes to Saturdays, 8:39-
9 pm, Jan. 8.

Morey Amsterdam Show, now Tues-
days, 10:30-11 p.m., will be heard one
hour earlier on 'I‘uesdays 9.30-1¢ pm.,
starting Jan. 4.

Winner Take All, now Saturda: s 9-
.. changes to Saturdays, 7-7:30
p.m., Jan. 8.

szes A-Wastin’ will be known as
Beat the Clock starting Wednesday,
Jan, 5, 10-10:30 p.m.

Mr. Ace and Jamne returns to the air
in the 10:30-11 p.m. spot on Tuesdays,
starting Feb. 1.

ENGINEERING

Firms Reserve Show Spoce

TEN weeks before the opening of
the 1949 radio engineering show
at New York’s Grand Central
Palace, March 7-10, 1949, 12% %
more exhibitors have booked space
than in 1948, Last year 185 organi-
zations exhibited, while 192 firms
have reserved space for this year’s
exhibition.

Exhibits ranging from raw ma-
terials used in radio and electronic
manufacture to complete trans-
mittors and studio equipment will
be shown, with over 12,000 engi-
neers expected to attend.

Fourteen half-day technical ses-
sions will be held in Grand Central
Palace lecture halls, with additional
programs scheduled at the Commo-
dore Hotel. New features include a
nuclear center for exhibiting the
test, control and laboratory equip-
ment of nucleonics, in which 14
firms are participating, and special
sound theatres, in which six audio
equipment firms are demonstrating.

WSID SALE

United Bestg. Co. Buyer

WSID Essex, Md., suburb of Balti-
more, was purchased last week by
United Broadcasting Co., licensee
of WOOK Silver Spring, Md,; sub-
ject to FCC approval. The price
was $80,000 for the 1 kw daytime
station, operating on 1570 ke. Sil-
ver Spring is a suburb of Washing-
ton. Blackburn-Hamilton Co. han-
dled the transaction.

Richard Eaton, president of
United, said that under his pro-
posed operation increased emphasis
would be placed on WOOK and
WSID public service features. He
plans to build additional educa-
tional and service. programs for
both outlets.

Present owner of WSID is Sidney
H, Tinley Jr., Baltimore real estate
firm. ~Mr. Tinley said he was un-
able to devote sufficient time to the
station’s operation. Washington
attorneys participating in the
transaction are Andrew Bennett for
WSID and Stephen Tuhy Jr., for
United, Howard 8. Frazier, of
Frazier & Peter, has been directing
WSID for some months under a
management contract.

Philco Sales Meets

JAMES H. CARMINE, vice presi-
dent of distribution, Phileo Corp.,
Philadelphia, has announced that
the company will “unveil exciting
new developments in television”
during sales conventions this
month. Over 1,500 representatives
of the company’s wholesale distri-
butors will meet in Palm Beach,
Fla., Jan. 5-9, and Santa Barbara,
Calif., Jan. 138 and 14. The interna-
tional division of Philco will hold a
seperate sales convention in Palm
Beach, Jan. 8, with more than 50
key distributors of the company’s
products throughout the world in
attendance.

BLANCHE HUNTER, specialist in
television make-up for CBS, is the
subject of a picture-story in February
issuc of Ebony. The Negro cosmetician
is credited with developing many new
tec}miques in video performers’ make-

— WMPS—

MEMPHIS
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DIFFERENCE
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RADIO REPRESENTATIVES,
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VARLY morning broadcasts origi-
nating from office of director of
traffic at Detroit peolice head-

quarters are being offered by WWJ,
Detroit, to give listeners information
on weather, street conditions and .traf-
fic hazards. Entitled Lister and Live,
program also includes music and com-
ments by Bob Maxwell. Police Dept.’s
portion of program is compiled from
official reports submitted by city agen-
cies directly concerned swith -public
safety and traffic. Greater Detroit
Plymouth Dealers Assn. sponsers the
program. Agency is Powell-Grant
Adv., Detroit.

Inaugural Ceremonies on TV

TO commemorate the first postwar
elections in the Commonwealth of
Massachusetts, WNAC-TV Boston will
telecast the cemplete inaugural cere-
monies on Jan. 6. Program will cover
the filing in of the elected Representa-
tives, Senators and state officers, the
swearing in of Gov. Paul A. Dever by
the president of the Senate, and his
first speech as Governor. WNAC-TV
will remain en the air from 11:45 am.
te conclusion.

Let's Listen in Spanish

WHAT Philadelphia launched its first
Spanish program a few weeks ago, and
it proved popular enough to warrant
a change from a half-hour to a one-
hour broadeast from 10-11 p.m., Mon-
day, Tuesday and Saturday. Quartets,
night club entertainers and visiting
South American celebrities are fea-
tured on the show. Santos Montalvo
and Raymond Gutierrez emcee.

‘The Singing Lady’ Returns
ONE of the most popular children’s
radio programs, The Singing Ledy, is
returning to new generation of chil-
dren by way of television. Under
sponsership of The Kellogg Co., Battle
Creek, Mich., Irene Wicker as “The
Singing Lady” will be seen and heard
o ABC-TV network beginning early
this year. N. W. Ayer & Son, New
York, is the ageney. In this new
series Miss Wicker will use puppéts to
enact the stories she tells.

Opportunity Knocks
DESIGNED to give Dixie talent a
chance to try their luek on television,
Television Tryouts made its debut on
WSB-TV Atlanta. Program is a va-

riety exhibition featuring local talent.
Performers will compete against each
other, and the winner each Thursday
will appear on the following week’s
show.

‘The World of Art’

ART and radio have combined in a new
show heard each Friday at 7:156 p.m.
on KTRC Santa
Fe, N. M. Program
covers painting,
literature, music,
dance, and the the-
atre, Format is
built around re-
views of local, na-
tional and interna-
tional art news, in-
terviews, and ends
with a discussien

of some issue or

Mr. Morang educational phase
of the arts. Alfred

Morang, painter and art critic, is

writer-producer and m.c. of show.
New Variety Show

WCAU-TV_Philadelphia is presenting
Spotlight Time variety show every
Tuesday, 7:15-7:30 p.m., under spon-
sorship of the Philadelphia Autome-
bile Co. Kaiser-Frazer dealer. Joyce
Ayres sings leading numbers and in-
troduces professional and amateur
guest artists. Joseph Lowenthal Adv.,
Philadelphia, handles the account and
sets the packnge

Eversharp Order

FEDERAL Trade Commission has
acknowledged receipt from Ever-
sharp Inc., Chicago, of a stipula-
tion-agreement to cease further
misrepresentation oh behalf of
products, Eversharp Schick Injec-
tor razor and blades. Agreement
provides firm will “cease and de-
sist” that they prevent nicks or cuts
while shaving or that they shave
without skin irritation.

TV PACKAGE, Floor Show, owned
and produced by World Video, New
York, moved from WPIX New York
to the full NBC-TV East Coast net-
work, Sat., Jan. 1, 8:30-9 p.m.

HOWARD J. McCOLLISTER

Regional Representotives

0660 BELLAGIO LOS ANGELES .

BR 04705
-

Shows with a Hollywood Heritage * Member N-A'B:
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CONTINENTAL FM
Expands to Midwest Net

MIDWEST FM NETWORK will
carry programs of Continental FM
Network in the Indiana area, ac-
cording to a joint announcement by
Graeme Zimmer, WCSI Columbus,
Ind., and Everett L. Dillard, Con-
tinental president.

Midwest will obtain service via
pickup from WEAW Evanston,
I1l., which is a key station in Conti-
nental’s nation-wide tape-recorded
service. Seven Midwest outlets
will carry the programs in Indiana.
The program service is recorded
off Continental’s wire-air relay.

WOPT Oswego, N. Y., FM out-
let owned by the Oswego Palla-
dium-Times, has joined the main
Continental eastern hookup, ac-
cording to E. M. Waterbury,
WOPT general manager. Program
service will be received via the
Rural Radio Network leg of Con-
tinental.

Applications to obtain service
have been received by Continental
from stations in nine other mid-
western states. Tests will be con-
ducted to determine if they can be
fed by radio relay from WEAW.

AER CONTEST

Script Entries Invited

RULES for the second annual Na-
tional Radio Seript Contest of the
Assn. for Education by Radio have

been sent to all colleges and univer-

sities which offer courses in broad-
casting.

To date, awards totaling over
$1,000 are being offered. Addi-
tional prizes are expected before
the contest closes on, March 30.
The contest is open to any student
envolled in any recognized college
or university in the U. S. Copies
of the rules may be obtained by
writing to Sherman P, Lawton,
AER Script Contest, U. of Okla-
homa, Norman, Okla.

Cut!

“THE FACES on the Cutting
Room Floor” may be billed
as the follow-up for the NBC
promotion film “Behind Your
Radio Dial.” Made some
time ago, the film had a pri-
vate preview just after Amos
'n’ Andy left NBC for CBS.
Scratch one comedy team, cut
one sequence, was the only
answer. Since then, week by
week, with the exodus of Jack
Benny, then Phil Harris, and
Edgar Bergen in turn, the
film has grown shorter and
shorter as it keeps returning
to the studios for cutting.
Now the comedians’ faces
grin grotesquely up from the
cutting room floor as network
executives pace back and
forth over all that’s left of
their comedy Hall of Fame.

from RCA VICTOR
...special “DJ” couplings
for your platter shows*

NYot N'Yow
(The Pussycat Song}

Roses of Picardy

DJ-619 wmsowmaum
THE

The Gal Who's Got
My Heart

I‘m Gonna Get Lost
From You

y DJ-620 wwswan

DUKE

ELLINGTON .,

Caravan
In a Sentimental Mood

 pewmers DJ-621 e

LENA

=

-

Where or When
from the M-G-M film
“"Words and Music’

The Man | Love
e DJ-622 wesamem

*oDJ* disks couple the cream of ‘the
RCA Victor hits For your convenience!
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HARRY LUBCKE
TV Arts & Sciences Head

HARRY R. LUBCKE, head of
KTSL (TV) Los Angeles, was
elected president of Academy of
Television Arts & Sciences, Holly-
wood, at meeting Dee. 21.

Other officers elected were: First
vice president, Don McNamara,
director of television, Telefilm Inc.;
second vice president, Russell
Furse, television distribution man-
ager, Cascade Pictures of Calif.;
treasurer, Lenore Kingston, writer
and TV actress; corresponding
secretary, Robert Packham, pro-
ducer of NBC Chesterfield Supper
Club; secretary, James Vandiveer,
KECA-TV Hollywood, director of
remote programming; recording
secretary, Betty Mears, radio
dramatist; secretary to treasurer,
Catherine Sibley, USC teacher of
communications English.

Three directors-at-large elected
include Ed Nassour, president of
Nassour Studios, Hollywood; Ray
Montfort, chief engineer, KTTV
(TV) Los Angeles; Jack Strauss,
Kinescope sales manaver, Televi-
sion Relay Inec.

ELEVEN sponsors of video programs,
17 $ponsors of announcements and 43
advertisers participating in the spon-
sorship of Your New York, 80-minute
Saturday night news program, are in-
cluded in the latest current sponsor
fist of WPIX (TV) New York, dated
Dec. 20, 1948,

You can't argue with Success
and STAR STORIES have proved
successful with users throughout the
land! Two dramatic narrations per
show. 15 minutes with three

minutes for commercials. , . begin-
ning, middle and close, Seventy-
eight’ of these 15  wninute
shows are available at a rate
ridiculously low. Plus. . . . FREE

COPY ANALYSIS SERVICE. . . To
further insure success 1o users of
STAR STORIES.

Write for all these money making,
dramatic details and low rates for
your station. Remember tested
ideas that have made money for
others . . . Can't miss for you!

FREE FULL DETAILS
AND PRICES
THE NATIONAL RESEARCH BUREAU, INC.

NATIONAL RESEARCH BUILDING, Depr. I3
CHICAGO 10. ILLINQIS.

Without cost or obligation send me full I

etalls aboyt STAR STORIES and FREE

Copy Analysis Service, l
1
1
]
o
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NBC VIDED GLOSSARY

Additional Terms From ‘Television Talk’

EDITOR’S NOTE: THROUGH a printer’s error, NBC’s television glossary, begun

last week on page 16, was not continued over to page 45.

Herewith is the re-

mainder of the glossary, beginning with expressions under the letter “H':

Head room—The leeway between
the actor’s head and the actual
top of any setting. Refers to the
amount of upward camera move-
ment possible without overshooting
a set.

High hat—A camera mount for
use on table top or other such
waist-high object.

Hot light—A concentrated light
used in the studio for emphasizing
features and bringing out contours.

Inky—An incandescent lamp.

Key light—Over-all general illu-
mination.

Kill—To order the elimination
of anything in the studio, eg.,
“kill the chair,” or “kill that light.”

Lose the light—Term used in
directing cameras, i.e., “Move to
your next position when you lose
the light.”

Masking piece (or wall)—A wall
section arbitrarily included in a
setting to provide a backing for
acute changes in camera angles.

Miniature——A small scaled set-
ting or display usually used to
establish a locale; a maquett.

Model (verb)—To order to move
expressively before the camera—
e.g., as in fashion shows.

Narrow angle lens—Lens with
narrow angle of projection; i.e.,
picks up small portion of set at a
given distance.

Nemo—Broadcast originating in
some location other than the tele-
vision studios.

Noodle—To play a few bars of
background music or improvisation,
usually behind titles—knows as
“noodling.”

Optical lens—The lens focusing
the image of the scene to be tele-

B B M T

Technical ﬁ

A L

ENRY RHEA has joined WFIL-
H TV Philadelphia, as assistant

chief engineer. He has been
in radic and television for past 13
years, with RCA and as a consulting
engineer.

CHARLES W. GRIM Jr, formerly
with KREQ Indio, Calif., has jeined
KFI-FM Los Angeles engineering
staff.

EDWIN J. HARTE, formerly with
WFMZ Allentown, Pa., has joined
WCAU Philadelphia’s AM studio
group. Additional new WOCAU per-
sonnel include: SHAHAN H. ALEX-
ANIAN, as chauffeur-dolly-light man
on WCAU-TV erew; RAYMOND
STAHL, as supervisor of audio main-
tenance, and FRANK CATANZAROQ,
supervisor of television maintenance.

WILLIAM J. LOYD, WSB Atlanta

engineer, and June Coley have an-
nounced their marriage.

vised on the light-sensitive plate of
the camera tube.

P. L.—Private line (telephone).

Pan—To follow action to the
right and left or up and down with
the camera; to move camera across
a scene—e.g., “pan left” or “pan
right.”

Pipe—Telephone.

Roll it—A cue to start the film
projector.

Save the lights (or “douse it”)—
Order to switch off the lights,

Snap—Relates to contrast and
sharpness of a picture.

Stretch—Stall for time,

Switch—To switch from one
camera to another. A change of
camera angles.

Take it away—“You're on the
air.”

Talk back—Phone circuit from
director to announcer on nemo
broadcasts.

Telecasting—broadcasting of TV.

Televiewer — A member of the
television audience.

Top light—Light from the region
of the ceiling.

Vox pop—Any spontaneous in-
terview.

Womp — A sudden flare-up of
brightness in the picture.

Woof—Telephone slang used by
television engineers to signify
“okay and goodbye.”

Test on WCAU-TV

THE NEW weekly audience par-
ticpation show, Stop the Clock, on
WCAU-TV Philadelphia, Monday, 9-
9:30 p.m., is being used by N. Snel-
lenburg & Co. department store, and
Elliot Lewis Corp., distributor of
International Harvester refrigera-
tors, to test the selling power of
Philadelphia television. To this
end, both companies are giving
little play for the present to other
media. Joseph Lowenthal Adver-
tlsmg is the agency.

BROADCASTING ¢

DuMONT SALES
May Double 1947’'s

DuMONT sales in 1948 should
double those of 1947, with net
profit after taxes nearly four times
that of 1947, Allen B. DuMont,
president, Allen B. DuMont Labs,
wrote stockholders Dec. 21.

Letter, accompanying the first
dividend checks on the company’s
common stock, 25¢ a share, notes
that since “starting operations in
1931, it has been a long, up-hill
battle to reach this point. Earn-
ings today are in -excess of this
dividend but it is necessary to plow
back the greater part.

“We must provide additional
working capital and fixed assets so
your company can retain its pres
ent position ‘in the television and
allied industries and take ad-
vantage of the enormous growth
in the next five years.”

Pointing to the recent purchase
of two plants, adding more than
600,000 square feet of manufactur-
ing space or double that which
DuMont had a short time ago, Dr.
DuMont said, “While it takes time
to equip and man such additional
facilities, we look forward to 1949
with confidence that sales will
greatly exceed 1948, assuming no
very substantial change in the na-
tional economy.”

The company’s TV operation is
“still operating at a loss,” he re-
ported, “but television receiver
sales are constantly increasing and
as the number of viewers grows the
broadcasting end of the business
should become one of the more
profitable divisions of your com-
pany.”

TULLIS-VICTOR

Joined in New Agency

A. J. VICTOR has purchased 50%
stock holdings of Howard Tullis
Co., Hollywood, joining the firm as
chairman of the board. Agency
name changed to Tullis-Vietor Co.
Howard Tullis continues as presi-
dent of the agency.

Mr. Victor for the past four years
was account executive with KXLA
Pasadena.

Telecasting



December 23 Decisions . . .
BY COMMISSION EN BANC

Model City Bestg. Co, Inc., Anniston,
Ala.—Upon  petition, removed from
hearing docket and graated application
for new station 13%0 ke 1 kw DA unl.;
engineering cond.

KPDR Alexandria, La. — Granted
mod, CP to increase N power from_ 3500
w to 1 and make changes in DA;
engineering cond.

WREN Warren, Ohlo—Granted mod.
CP to specify increased Tradiator
heights in DA; cngineering cond.

WEEU Reading, Pa.—Granted mod.
CP to make changes in DA to decrease
height of several elements of array
from 256 ft. to 185 fi.; vacated and set
aslde order of June 2, 1948, which des-
ignated application for hearing on sole
issue of whether ant. site and construc-
tion proposed would constitute an un-
due hazard to air navigation; removed
matter from hearing docket.

Afro American Bestg., System Inc.,
Hopkins Park, and WKAN Kankakee,
Il —Designated for consolidated hear-
ing applications of 0 American
Bestg. System Inc. for new station 610
ke 1 kw DA-1 unl. and WKAN to
change faeilities from 1320 ke 1 kw D
to 610 ke 1 kw DA-2 ; made WTMJ
Milwaukee, WHKC Columbus, Ohio,
WMT Cedar Rapids, Iowa, and WDAF
iIflanxsa\s City, Mo., parties to proceed-

g.

Lemoyne College, Memphis, and Rip-
ley Bestg. Co., Ripley, Tenn.—Desig-
nated for cosolidated hearing applica-
tions for new stations 1400 kKc 250 w
unl.; made KSIM Sikeston, Mo., and
WTJS Jackson, Tenn., parties to pro-

ceeding.

Wachusett Bestg, Co. and Radio
Fitchburg Inc., Fitchburg, Mass.—Des-
ignated for consolidated hearing ap-

&li%niuns for new stations 1280 ke 500

WCAYV Norfolk; Beachview DBestg.

Corp., Norfolk, and WSAP Portsmouth,
Va.—~Designated for consolidated hear-
ing applications of WCAV 1o change
operation from 860 ke 1 kw D 1o 1350
ke 1 kw DA-1 unl, and Beachview
Beostg, Corp. for new station 1330 ke
1 kw DA-N unl. and WSAP to change
operation from 1490 ke 250 w unl;
made WORK York, Pa., party to pro-
ce E.
KSFE Needles, Calif.—Granted re-
quest for walver of See. 3.71 to permit
oberation from 7 am. to 7 p.m. in-
stead of unl. time, pending action on
ﬁppllcatiun for mod. license specifying
ours.

KBMW Breckenridge, Minn.—Grant-
ed request for waiver of rules to per-
mit identification as KBMW Brecken-
ridge, Minn,, and Wahpeton, N. D.

WPBP Mayaguez, P. R.—Issued order
revoking CP e ecdve 15 days from re-
celpt of order: pursuant to provisions
of Sec. 312(a) of Act, written applica-
tion may be made to Commission with-
in 15 days from receipt of order for
hearing upon order of revocation., and
upon filing of such written application
order of revocation shall stand sus-
glended until conclusion of said hear-

g.

WTINJ Trenton, WCAM Camden, and
WCAP Asbury Park, N, J.—Ordered
that WTNJ be directed within 20 days
to flle with Commission jnformation as

trans. to be used for operation in
accordance with terms of decision in
proceeding in Doc. 5883 et al: further
ordered that 30 days from date of re-~
lease of order of Jan. 22 stations
WTNJ, WCAM and WCAP shall cease
oi)')neranon on 1310 ke 500 w sharing
time; further ordered that on and after
Jan, 22 WCAM is authorized to com-
mence operation on 1310 kc 250 w unl.
and WCAP to commence ogeratlon on
1310 k¢ 250 w unl.; and to oper-

ate on 1300 kc 250 w D, provided that
Erior to that date Commission shall
ave approved e?ruipment proposed to
be used by WTNJ.

WILK Wilkes-Barre,
Pa.—Upon

and WHWL

Nanticoke, petition of

CP-construction permit
DA-directional antenna
ERP-effective radiated power
STL-studio-transmitter link

synch. amp.-synchronous amplifier vis-visual
SSA-special service authorization

Actions oF THE FCC

DECEMBER 23 to DECEMBER 30 |

ant.-antenna

cond.-conditional

D-day LS-local sunset
N-night mod.-modification
aur-aural trans.-transmitter

unl.-unlimited hours
CG-conditional grant

WILK, designated for consolidated
hearing application of WILK to Change
operation from 1450 ke 250 w unl. to
980 ke 1 kw-N 5 kw-LS DA-Z with
WHWL to change from 730 ke 1 kw D
to 980 ke 500 w-N 1 kw-D unl.

December 23 Applications . . .
ACCEPTED FOR FILING
AM—1360 kc

WKOP Binghamton, N. Y. — CP
change from 750 k¢ 1 kw D to 1360
ke 1 kw-D 500 w-N unl. DA-N.

Assignment of License

WLPO LaSalle, 1lll.—Assignment of
license from F. F. McNaughton and
Louis “F. Leurig d/b as The LaSalle
County Bestg. Co. to LaSalle County
Bestg. Corp.

License for CP

WJMW Athens, Ala.—License to cov-
er CP new AM station.

KIWW San Antonio, Tex.—Same.

WJIAX Jacksonville, Fla.—License to
cover CP increase power etc.

License Renewal

License renewal applications were
filed by following AM stations: KEXO
Grand Junction, Col.; KSIX Corpus
Christi, Tex.; WKVM Arecibo, P. R.

Modification of CP

WBGE-FM Atlanta, Ga.—Mod. CP
new AM station to change ERP from
20 kw to 14.025 kw, ant. height above
average terrain from 330 ft. to 409 ft.,
change trans. site.

KTRN-FM Wichita Falls, Tex.—Mod.
CP new FM station to change ERP
from 28 kw to 29.8 kw, ant. height
above average terrain from 500 ft. to
:97 ft. and make changes in ant. sys-
€m.

WLOW-FM Norfolk, Va.—Mod. CP
new FM station to change from 105.3
me to $8.9 mec.

Applications for mod. CP for exten-
sion of completion dates were filed by
following FM stations: KGO-FM San
Francisco, WLRD Miami Beach, Fla.;
WDAK-FM Columbus, Ga.. KCBC-FM
Des Moines; WRXW Louisville, Ky.;
WXHR _Boston;  WNAC-FM Boston;
WSAR-FM Fall River, Mass.; WKBZ-
FM Muskegon, Mich.: WJJL-FM Ni-
agara Falls, N, ¥.; WISL-FM Shamok-
in, Pa.; WCAC Anderson, 8. C.;
WDOD-FM Chattanooga, Tenn.; WCFC
Beckley, W. Va.

License for CP

WLOS-FM Asheville, N. C.—License

to cover CP new FM station.
Modification of CP

Applications for mod. CP for exten-
ston of completion dates were filed
lb(y following commercial TV stations:

TTV Los Angeles; WN'B%VChICago;
WENR-TV Chicago: WOC- Daveén-
rt, Iowa; KMA-TV Omaha, Neb.;

BAL-TV Baltimore.

TENDERED FOR FILING
Modification_of License

KWLC Decorah, Iowa—Mod. license
to change hours from specified to shar-
ing time with KDEC.

KDEC Decorah, Iowa—Mod. license
to change hours from specified to shar-
ing time with KWLC.

Transfer of Control

KATE Albert Lea, inn.—Transfer
80 shares from Edgar L. and Lilllan H.
Hayek to J. George and William Rob-
ert Wolf.

KODI Cody, Wyo.—Transfer of 94
shares from Breck and Elizabeth L.
Moran to William J. and Dorothy B.
Garlow.

December 27 Decisions . . .
ACTIONS ON MOTIONS
(By Commissioner Webster)

Ohio-Michigan Bestg. Corp., Toledo,
Ohio—Granted petition to dismiss
without prejudice application for new
AM station.

Mark Perkins, San Antonio, Tex.—

Same.

Independent Bestg. Service, Oak
Park, Ill.—Same.

KCRA Sacramento, Calif.—Granted
petition for leave to intervene in hear-

BROADCASTING # Telecasting

ing upon application of John A. Bohn,
Martinez, Calif.

Metropolitan Bestg. Co., Alamo
Heights, Tex.—Granted petition for
leave to amend application to specify
new trans. site, accepted amendment.

Radio Corp. of Board of Missions and
Church Extension of Methodist Chuarch,
New York—Granted petition to dismiss
vaithuut prejudice application for FM

P

Surety Bestg. Co., Charlotte, N. €.—
Granted petition for leave to amend
application to show operating cond. of
proposal with new limitations resulting
from now known operation of WJAX;
accepted amendment.

George F. Haddican, Delano, and
Madera Bestg, Co., Madera, Calif.—
Upon Commission's own motion, or-
dered that, in_connection with pro-
ceedings re Haddican and Madera,
deposition of Dr. Merlin M. Taggert,
Delano, be taken in Delano Jan. 7 be-
fore official authorized to take deposi-
tions, in re dismissal of application of
N. Pratt Smith, et al, Delano.

December 27 Applications . . .

ACCEPTED FOR FILING
AM—1250 ke

Lake City Bestg. Corp., Marion, N. C.
—CP new AM station 1250 ke 1 kw D
AMENDED re stockholders.

Modification of License

WDSU New Orleans—Mod. license to
change name of licensee from Stephens
Bcst%. Co. Inc. to WDSU Bestg. Serv-
ices Inc.

Modification of CP
WPKM Atlanta, Ga.—Mod. CP new
AM station for extension of comple-

tion date.

KTBS  Shreveport, La. — Mod. CP
change frequency, increase power etc.
for extension of completion date.

WRRN Warren, Ohio—Same.

WHDH Boston—Mod. CP increase
power etc. for extension of completion
date.

License for CP

KMED Medford, Ore.— License %o

cover CP increase power etc.
Assignment of License

KFXD Nampa, Ida.—Assignment of

license from Frank E. Hurt & Sons

partnership, to corporation of ‘same
name.

WKAP Allentown, Pa.—Assignment
of license from N. Joe Rahall, Sam G.

Rahall, Faris E, Rahall and Deem F.
Rahall d/b as Allentown Bestg. Co. to
WEKAP Inc.

Transfer of Control

WHOP Hopkinsville, Ky.—Acquisi-
tion of control by F. E. Lackey through
retirement of 65 shares common stock
to treasury by Pierce E. Lackey and
Paducah Bestg. Co. Inc.

WSNY Schenectady, N. ¥Y.—Acquisi-
tion of control b‘yv Winslow P. Leigh-
ton, Florence B. Walcott, Frederick G.

and Barbara W. Leighton
through purchase of 22 additional
shares stock.

8SA—T70 ke

KOB Albuguerque, N. M.—Extension
of SSA 770 kc 25 kw-N 50 kw-D unl.
for period beginning March 1, 1949,
3 am. (EST).

Licensc Renewal

License renewal 13[}:;;_)liz::.-ltiuns were

filed by following AM stations: KCMC

Lippert

Texarkana, Tex.; KDZA Pueblo, Col.;
KOOS Coos Baﬂ) Ore.; WESX Salem,
Mass.; WLOG gan, W, Va.; WSKB
Me¢Comb, Miss.; WTBC Tuscaloosa,
Ala.

Modification of CP

WDSU-TV New Orleans—Mod. CP

new TV station to ehange name of
ermittee_ from Stcphens Bcestg. Co.
ne, to WDSU Bestg. Services Ine.

TENDERED FOR FILING
Assignment of License

WHKIN Kittanning, Pa.—Assignment
of CP from Julian Louis Liebman to

nc.
(Continued on page 72)

| When you think of

REPLACEMENTS

AMPEREX

ALL TYPES — TRANSMITTING
AND RECTIFYING TUBES

AMPEREX ELECTRONIC COR

25 WASHINGTON STREET, BROOKLYN %, N. ¥
In Conada ond Newloundlond: Regers Majestic Limited
1119 Brentelifie Road, Leoside, Taronte, Ontario, (anada
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On All Accounts

(Continued from page 10)

musical and script programs for
the agency’s London office. This
included Carson Robinson, Morton
Downey, and the Four Ink Spots.
Along with it he wrote copy for
such agency accounts as Barbasol,
H-O Oats, Rheingold Beer, Gunth-
er's Beer and Texaco.

With resighation from that
agency, more than a year of free-
lancing followed, and in 1940 Innes
found himself a commercial writer
in the New York office of Young &
Rubicam, working on various
shows emanating from that city.
Within four years he was made a
supervisor. Upon transfer to the
West Coast in July 1946 he became
commercial supervisor assigned to
both Hollywood and San Francisco
offices.

Innes always wanted a home
with a swimming pool. Now he
has one. Married to Nancy
Davison of Richmond, Va., in 1934,
the Harrises with their six-year-
old daughter Jane, reside in a hill-
side home—complete with swim-
ming pool—in suburban La Can-
ada.

Reno Promotes FM

A 16-PAGE special section devoted
entirely to promotion of FM and
KWRN-FM Reno, 10 kw station
which began operation last month
on Channel 238 (95.5 mc), supple-
mented the Nevada State Journal
of Reno Dec. 7. Supplement fea-
tured stories on KWRN-FM per-
sonnel and programs, many of
which are duplicated from KWRN,
ABC AM affiliate. Advertisements
for local dealers and distributors
extended congratulations to
KWRN-FM as “Nevada’s Most
Powerful Radio Station.” Qutlet is
licensed to Reno Newspapers Inec.

TAKING FRONT seats in screening contestants for new Your Lucky Strike

tolent-search show on CBS are (| to r) Bernard L. Schubert, program packager;

Don Ameche, m.c. of program; Ed Helwick, writer; Mahte Hackett and Walter
Tibbells, executives of BBDO, Lucky Strike agency.

TOWERS TOPPLE

KRLD Off the Air 5 Hours

KRLD Dallas resumed normal
broadcasting just before noon Dec.
21 following the collapse of its
two 478-foot towers about 3:30 that
morning while the station was off
the air. The 50 kw station re-
turned to the air at 10:51 a.m. with
combined efforts of the local power
company and the KRLD staff.
KRLD-FM will remain off the air
for about five weeks, however, be-
fore its antenna can be replaced.

Other stations in the area offered
aid but the emergency work was
handled so quickly KRLD did not
require help, it reported. Other
stations carried announcements,
however, informing listeners of the
mishap. The towers were located
near Garland, 16 miles east of
Dallas. KRLD power was reduced
from 50 kw to 10 kw after the col-
lapse.

Investigation indicated that a
broken insulator on a one-inch guy

SERVICE DIRECTORY

Custom-Built Equipment
U. 5. RECORDING CO,

1121 Vermont Ave, Wash. 5,
STerling 3626

D. €

TOWER SALES & ERECTING CO.

Radio Towers
Erection, lighting, painting &
Ground Systems
6100 N. E. Columbia Blvd.
Portland 11, Oregon
C. H. Fisher, Agent Phone TR 7303

REPRODUCER REPAIRING
SERVICE
ALL MAKES—SPECIALISTS A & 9B
NOW—48 HOUR SERVICE
BROADCAST SERVICE CO.
334 ARCADE ELDG. ST. LOUIS 1, MO.

Electrical Tower Service Corp
AMFM.TV

Bases—Ground systeme—transmission
lines, i di. li

524 Hillcrest Terrace,
Creve Coeur. Ill
Phone 3.984 6—Peoris, Il

Philip Merryman & Associates

& Heatherdell Road
# ARDSLEY, N. Y.
# Dobbs Ferry 3-2373

RADIO CONSULTANTS

* VACANCY

YOUR FIRM’S NAME in this “'vacancy”’
will be seen by 15500 readers—
stetion owners and menagers, chief

and
for AM, FM, Telavision ond facsimile
facilities. Write or wire , ,
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wire, supporting the north tower,
caused it to topple, dragging the
south tower down with it.

Two permanent towers have been
ordered as replacements.

NBC RECORDING

Announces Future Releases

UPON signing of the agreement
between AFM and transcription
companies [BROADCASTING, Dec.
27], NBC Radio Recording Divigion
sent all subscribers to NBC’s re-
corded Thesaurus a wire inform-
ing them that NBC was a pact sig-
natory.

NBC Radio Recording also made
it known that it is at work pre-
paring a combined January-Febru-
ary rtelease to imeclude 11 new
records by 17 organizations and
artists in 120 musical selections, in-
cluding advance releases from
forthecoming Broadway musicals
and new motion pictures. As soon
as the first volume of recordings is
completed, according to Robert W.
Friedheim, director of the division,
plans will be put into effect for sev-
eral important program innova-
tions, new artists and refringment
of the weekly continuity service.

HAL TATE
RADIO PRODUCTIONS,
Chicago, Producer of the

“WHO'S TALKING”
Shor,

DEMANDS
UNIVERSAL

For the BEST in
Transcriptions

CHICAGO

BROADCASTING *

Feature of the Week
(Continued from page 10)

KOMO news editor Millard Ireland
and announcer - producer Bob
Hurd, that the program is “a dis-
cussion program based on current
headlines—and the reputation of
the program rests on the fact that
the students’ views are genuinely
subjective, uninstructed, undi-
rected and extemporaneous.”

To insure that they are, Messrs.
Ireland and Hurd send the topics
to the school just a few days be-
fore the assembly, and reserve the
actual headlines until broadcast
time.

Students—four speakers and
two alternates—are chosen by the
school, with ,the understanding
that they should include persons
of contrasting political views,
chosen for their ability to think,
rather than because they have
“good radio voices.”

“It won’t work!”™ That was the
emphatic opinion of most of the
school principals when the idea
was originally broached in 1946.

Finally two hardy principals
agreed to cooperate in the experi-
ment. The first shows were so
successful that the program has
been on continuously, during the
school year ever sgince. In the
over 80 broadcasts aired in that
time, everything has gone on’ as
recorded by the students, except
for two remarks — deleted as
libelous.

Educators, both local and na-
tional, unanimously agree that
most of the discussions have re-
“vealed intelligent and penetrating
thought on profound subjects.

But the final test, of course, is
listener reaction. From its first
season, Youth Views the News has
held & Hooperating over 5.0, the
highest for that time of day in
Seattle.

WGYM ON AIR
Segal’s Station in Miss.

WGVM Greenville, Miss., owned
by David M. Segal, who also op-
erates KTFS Texarkana, Tex., has
begun operation with 1 kw power
on 1260 ke. Programs are being
fed to the station by the Cotton
Belt Regional Network.

WGVM personnel includes Myrl
Stein, formerly at WMHT Mar-
shall, Tex., as station manager;
Lou Kurtz, program manager, and
Welton Jetton, chief engineer. The
latter two previously were with
KTFS. Station is serviced by
Lang-Worth and United Press.
WGVM went on the air Dec, 19.

iTAMFORD,

“The Gateway 1o Mew England
A BT AMilisnw
Repreasriative: 0 P. Mo iMNIY & 308
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CONSULTING RADIO ENGINEERS

JANSKY & BAILEY
Executive Offices
National Press Bullding

Offices and Laboratories
1339 Wisconsin Ave., N. W.

Washington, D. C. ADams 2414

McNARY & WRATHALL
RADIO ENGINEERS

905 Notl, Press Bldg. 1407 Pacific Ave.
Washington 4, 0.C.  Santa Cruz, Cal.

40 years of professional
background

PAUL GODLEY CO.

Upper Montclair, N. J.

MOntclair 3-3000
Little Falls 4-1000
Labs: Great Notch, N, J,

GEORGE C. DAVIS

501-514 Munsey Bldg.—STerling 0111
Washington 4, D. C.

Commercial Radio Equip Co.

Everett L. Dillard, Gen. Mgr.
INTERNATIONAL BLDG. pbl. 1319
WASHINGTON, D. C.
PORTER BLDG. LO. 8821
KANSAS CITY, MO.

A. D. RING & CO.
26 Years’ Experience in Radio
Engineering

MUNSEY BLDG. REPUBLIC 2347
WASHINGTON 4, D. C,

There is-no substitute for exparisnce

GLENN D. GILLETT
AND ASSOCIATES

982 NATL PRESS BLDG. NA. 3373
WASHINGTON, D. C.

RAYMOND M. WILMOTTE
PAUL A. deMARS
ASSOCIATE

1469 CHURCH $T., N.W. DE. 1234
WASHINGTON 8, D. C.

JOHN J. KEEL
WARNER BLDG., WASHINGTON, D. €.
13th & § $1s., N. W.
National 6513

Craven, Lohnes & Culver
MUNSEY BUILDING  DISTRICT 8215
WASHINGTON 4, D. €.

FRANK H. McINTOSH

710 14th St., N. W.—Metropolitan 4477
WASHINGTON, D.C.

RUSSELL P. MAY

1422 F 51, N. W.  Kellogg Bidg.
Washington, D. €.  REpublic 3984

<

ROTHROCK & BAIREY
SUITE 604, 1757 K ST., N. W.
Neational 0196
WASHINGTON &, D .C.

Worthington C. Lent
Consulting Engineers
OFFICE & LABORATORIES

4813 Bethesda Ave., Bethesda 14, Md.

Oliver 8200

HERBERT L. WILSON

1025 CONNECTICUT AVE,, N.W.
WASHINGTON 4, D. C. NA. 7141

ANDREW CORPORATION
CONSULTING RADIO ENGINEERS

363 E. 75th 1. TRiangle 4400
CHICAGO 19, ILLINOIS

Dixie B. McKey & Assoc.
1820 Jofferson Place, N. W,
Washington 6, D. C,
REpublic 7236

WELDON & CARR

WASHINGTON, D. C.
1605 Connecticut Ave. MI. 4157
DALLAS, TEXAS

1728 Woeod St. Riverside 3611

E. C. PAGE

CONSULTING RADIO
ENGINEERS

BOND BLDG. EXECUTIVE 5670
WASHINGTON 5, D, C,

CHAMBERS & GARRISON
1519 Connecticut Avenve

WASHINGTON 6, D. C.
MICHIGAN 2261

KEAR & KENNEDY

1703 KST. N. W.  STERLING 7932
WASHINGTON, D. €.

A. EARL CULLUM, JR.
CONSULTING RADIO ENGINEERS
HIGHLAND PARK VILLAGE
DALLAS 5, TEXAS
JUSTIN 8-6108

WILLIAM L. FOSS, Inc.
Formerly CoMon & Foss, Inc.
927 15th St., N. W. REpublic 3883
WASHINGTON, D. €.

JOHN CREUTZ

319 BOND BIDG. REPUBLIC 2151
WASHINGTON, D. C.

GILLE BROS.

1108 Lillian Way Gladstone 6178
HOLLYWOOD, CALIFORNIA

William E. Benns, Jr.
& ASSOCIATES

3738 Konawha St., N. W.
ORdway 8071

Washington, D. C.

H. V. ANDERSON
AND ASSOCIATES
Consulting Radio Engineers

134 Clarence $t., Phone 7-277
Lake Charles, La,

GUY C. HUTCHESON

1100 W. ABRAM ST PHONE 1218
ARLINGTON, TEXAS

NATHAN WILLIAMS
Allocation & Fisld Engineering

20 Algomo Bivd, Ph. Blackhowk 22
Oshkosh, Wisc,

PREISMAN & BISER

AM, FM, Television
Allocation, Station Design
Manag # Training A 9
3308 14th St., N. W.
Washington 10, D. C. ADams 7299

At R. Bitter

CONSULTING RADIO ENGINEERS

4125 Monroe Street
TOLEDO 6, OHIO

Telephones—Kingswood 7631, 9541

SAXON & WINSTON
Dallas
2222 N, Fitzhugh Tre 7-2756

Longview
P. O, Box 1866 4331

SILLIMAN & BARCLAY
SPECIALIZING IN ANTENNA PROBLEMS

1011 New Hampshire Ave. RE. 6646

LYNNE C. SMEBY

820 134h Sr., N. W. EX. 8073

Greorge P. Apamr

Radio Engineering Consultant

LEE E. BAKER
Consulting Radio Engineer
FRITZ BAUER, Asscciats
826-28 Landers Bldg.—Ph. 3621

EXecuiive 5851 1833 M STREET, N. W,

Washington, D. C. EXecutive 1230 WASHINGTON &, D. €.

Washington 5. D. C. SPRINGFIELD, MISSOURI
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o GLASSIFIED ADVERTISEMENTS

PAYABLE IN ADVANCE—Checks and money brders only.
Wanted 10c per word—$1 minimum. Help Wanted 20c per word—$2
All other classifications 25¢ per word—3%4 minimum. No
charge for blind box number. One inch ads, acceptable, $12.00 per in-
sertion. Deadline two wecks preceding issue date. Send box replies to
.Broadcasting Magozine, 870 National Press Bldg., Washington 4, D. C.
BROADCASTING is not responsible for the return of application material
{transcriptions, photographs, scripts, etc.) forwarded to box numbers.

minimum.

Situation

Help Wanted

Manragerial

Regional network station in large met-
ropolitan city in central states needs

combination station manager - sales
manager, mi um age 30. Box 543,
BROADCASTING.

Medium sized station in large metro-
politan city in central states needs
general manager, minimum age 30. Box
544, BROADCASTING.

I am interested in manager for 250
watt AM network affiliated station in
southern market of 40,000. Afhliated
with newspaper and also has M oper-
ation. State experience, give refer-
ences and income expected in first
letter. Box 609, BROADCASTING.

e

Salesmen

Sales manager for midwestern reglonal
ABC station in steady conservative
market. Salary and commissions should
total $6,000 to $12,000 per year depend-
ing on Individual, Write stating educa-
tion. sales experience. references and
photo. Box 629, BROADCASTING.

Sales manager and salesmen, FM sta-
tion experience. Go on the air 4
weeks. WDET, 12300 Radio Place, De-
troit 28, Mich.

Excellent opportunity for salesman of
real ability and highest character of-
fered by network station in important
Teéas market. Box 571, BROADCAST-
ING.

Experienced time salesman for rich
Pacific Coast market. 15% commission
on all sales, Sinsle preferred. Box
603, BROADCAS' G.

Good proposition for someone wanting
to enter broadcast sales. No selling
experience necessary. Salary plus fif-
teen percent commission. Mutual affil-
iate, Wm. Kemp. KVER, Albuquerque,
New Mexico.

Local salesman for first siation in city
of 125,000, Network affiliate: fulltime.
well established. Salary and commis-
sion. Opportunity for advancement to
administrative position. Owner has
multiple radio interests in Great Lakes
area. In answering give sales experi-
ence, references and education. Box
628, BROADCASTING.

Texas kilowatt needs competent ex-
perienced salesman. Photograph and
past sales records. Box 668, BROAD-
CASTING.

Announcers

Announcer—Morning man to wake ‘em
up. Acute housing calls for single man,
Nﬁxst be experienced in doing record
shows, news and participations. 1 kw
midwest. Job opens after January 15,
Write Box 661, BROADCASTING.

Announcer with superior volce and
thorough experience needed by net-
work station in beautiful southwestern
city. Box 573, BROADCASTING.

If -you can build an audience and have
a record of proven performance, a good
job is avallable on the announcing staff
of station in large Texas city. Box 577,
BROADCASTING.

Wanted Immediately. Top morning
disc {ockey. No beginners. Must have
established mall and rating record.
In first letter give all details, refer-
ences, background., salary expected.
We are a regional network station in
a midwest city of over 100,000 popula-
tlon, Box 863, BROADCASTING.

Help Wanted (Cont’d)

Experienced announcer—to do general
announcing in local network station.
Disc and photo required. $45.00 for
42 hours, six daf! week. Manager,
WFTR Front Royal, Virginia.

Announcer-engineer combination—
Opening for two good announcer-engi-
neers with progressive southern net-
work statiott. Good working conditions,
opportunity for advancement. Want
reliable men, send disc and photo to
Box 674, BROADCASTING. All letters
answered.

Technical

Wanted operator for 250 watt AM and
10 kw FM transmitters. Please Elve
complete details first letter. 5
Kingsport, Tennessee.

Chief engineer—West coast regional di-
rectional. Send full details, photo, sal-
a.lX reguirement. Box 650, BROAD-
CASTING.

Recording engineer—We are looking
for a thoroughly experienced recording
engineer. He must be completely fa-
miliar with commercial recording engi-
neering and be well versed in tnstalla-
tion work. Man selected will head
engineering department of a new di-
vision of an already successful radio
enterprise. Give detailed description
of background, salary requirements
and availability, Replies held in strict-
est - confidence, Our employees lomow

of this ad. Write Box 640, BROAD-
CASTING.

Combination engineer-announcer. En-
ineering experience unimportant.

mall southern town. Cost of livin,
low. Send disc and salary require
first letter.  Box 501 BROADCASTING.

Experienced eéngineer with best refer-
ences wanted by network local In
pleasant southwestern resort cily. Box
570, BROADCASTING.

Texas 250 watter wants transmitter op-
erator of stable character. Box 5§72,
BROADCASTING.

Three combination first class engineer-
announcers. One to serve as chief
engineer. Contact Monroe Looney,
Radio Station WNAG, Grenada, Missis-
sippi.

Chief engineer of proven qualifications
and ability to develop loval and har-
monious staff wanted Iy Texas station.
Box 576, BROADCASTING.

Assistant chief engineer wanted in
southwestern local. Box 574, BROAD-
CASTING.

Wanted operator for 250 watt AM and
0 kw FM_ transmitters, Please give
complete details first letter. WKPT,
Kingsport, Tennessee.

| Pro_duc tio nTP'r ogramming, others

Copywriter—Who can produce selling
copy in quantity for California net-
work affiliate, Sample scripts, speed,
full details desired first letter. Box
652, BROADCASTING.

MBS affiliate program director—Man
wanted is probably working now for a
fairly successful regional MBS station
in a city of 100.000 population or more
referably in the northeast. Write stat-
ng age. salary desired, references,
reason for wanting to leave present
1ob. experience. The man we want
ook his present job with his present
station when it was mighty low down.
He has_built it up primarily from the
instde by good writing. good music,
good personnel and bright tdeas. Tell
us how you did it when you apply.
Box 641, BROADCASTING.,

Combination man—Equally capable en=-
gineer and announcer, California sta-
tion. Send dise, éngineering qualifica-
tions. Box 651, BROADCASTING.

Continuity and script writer who can
write copy with seiling punch needed
by network station in Texas resort city.
Box 575, BROADCASTING,

"Won't returh sensational results,

Help Wanted (Cont'd)

Situations Wanted (Cont’d)

Independent 1000 watt AM-FM near
Chicago has two openings. News
writer-reporter experienced on_beats,
and contlnuity writer. Box 669, BROAD-
CASTING.

Program and news Writer-announcer
wanted. Opportunity to become pro-
g&m director. This growing, expand-

g newspaper owned station managed
by radio men from behind the mike
and typewriters of stations in Chicago
and QOhio. Gets cold up here but 35,000
neighbors have a comfortable life.
Salary and talent fee system that is
more than a promise, Married man
with versatile ability desired. Housing
no problem. Send dise, full length pie-
ture and qualifications to KILO, Grand
Forks. North Dakota, CBS affillate,
C/O Personnel Director.

Situations Wanted

M:na.yerial

Experienced manager canh give yYour
station a solid, businesslike adminis-
tration and direet program policy that
will increase audience. Proven abllity.
but
will give you real dollars instead of
phoney book profits. Box 645, BROAD-
CASTING.

General manager available, sober, fam-
ily¥ man. Fifteen years experience con-
struction and operation. Top record,
referenﬁeé. South only. Box 72, BROAD-

Successful manager desires change in
January. Civic minded, local program-
ming a speciality. announces. outstand-
ing sales and profit record. Radio since
1935. College graduate. 28. Sports and
hillbilly station preferred. Box 346,
BROADCASTING.

Manager—Successful fifteen year net-
work affiliate record. Thoroughly ex-
perienced all departments. Best ref-
erences. Can be available on short
notice. Box 577a, BROADCASTING.
Manager available. Ten years in_com-
mercial radio. Experienced in all de-
partments. Five years assistant to
manager. College man. Box 683,
BROADCASTING.

Sports director, with nine years play-
by-play im major sports, commercial
news, and wide program production
backgound desirous of combination
program-sports managership. Family.
Available January 15. Box 676, BROAD-
CASTING.

Young, enthusiastic, college graduate,
experienced commercial manager, Time
salesman. copy writer wants position
with advancing station. Ownsg car and
loves to sell. Available first of February.
All good offers considered. Box €77,
BROADCASTING.

Experienced, successful manager avail-
able. Came up through the ranks.
Know all phases. 32, married, reference

resent employer. Only son taking over
gere. Don Granham, WCRA, Effingham,
Illinois. == =
Wanted—Position as PD in medium
size station, or as manager in smaller
operation. Twelve ears experience.
Age 38. Verv acceptable news delivery,
West only. Box 665, BROADCASTING.

Ex sportscaster and announcer in Vir-
ia desires position in east or New
gland. Available after January 15,

Play-by-play all sperts. Well versed
all phases of radio. Disc and photo

upon reguest. Several years expe-

rience. Write or wire Stan Kotel, 416

Fort Washington Ave., New York. N. Y.

Announcer, with five years experience
all phases of Chicago radio. Desires
change. Box 653, BROADCASTING.

Experienced announcer—deejay, board
versatile adlib man. Box 654, BROAD-
ASTING.

Young girl, graduate School of Radio
Technique, wants permanent position
as narrator, disc jockey, children’s
narrator or traffic manager. Box 855
BROADCASTING.

Young woman announcer. Graduate,
School Radio Technique. College edu-
cation. Women’s news, commercial
writing, dise and children’'s programs.
Prefer midwest, will travel, Grace
Belcek, Ingleside, Illinois.

Basketball play-by-play. Nine years
experience all sports. Box 638, BROAD-
CASTING.

Single, willing to travel. Graduate of
leading radio school, Radio City, New
York. Disc and photo upon request.
Box 593, BROADCASTING.

Staff announcer—Young, single, vet-
eran. Attended college and top flight
New York radio school. New England
preferred. Short on experience, long
III§ G?mbition. Box 660, BROADCAST-

Good newscaster—Available on fort-
night’s notice. 32. single, sober, pre-
sentable, experienced newsman seeks
New England job. Disec, photograph
and good unsolicited references gladly
furnished. Box 599, BROADCASTING.

Network show experienced announcer
and prominent disc jockey now pro-
gram director desires go. steady an-
nouncing position. inimum salary
$l'Tv5G00 week. Box 622, BROADCAST-

Experienced announcer looking for
good permanent position. News, all
record shows, sports. Excellent refer-
ences. Single. Will travel. Available
%mNmGediately. Box 684, BROADCAST-

Announcer, ambitious, versatile. Re-
liable, well-trained. Box 685, BROAD-
CASTING

A background of many years of athletic
yarticipation, coaching, and administra-
ion plus several years of sports broad-

casting) warrants your thorough in-

vestigation. Middlewest preferred but
not necessary. Discs and referefces at
your service. Write Box 666, BROAD-

CASTING.

Salesmen

Experienced salesman and contact man
with knowledge of basic television pro-
duction techniques desires position in
elther sales, production or both with
television department of advertising
agency, station or network on either
east or west coast. Young, aggressive,
business administration degree. Ex-
cellent contacts with television film
sources. Box 639, BROADCASTING.

Announcers

Announcer, 28, graduate leading radio
school, Radio City. Single, will travel.
Disc on request. Box 556, BROAD-
CASTING.

Experienced sports annoulcer—play-
by-play, sportscasting. Also topflight
deejay and producer. Now employed
at 5000 watt midwest network affiliate
as deejay and assistant sports editor.
Box 647, BROADCASTING.

Announcer—ambitious? Got it. Ex-
perience? Want it. Job? I'll take ft.
Married veteran, recent graduate radio
school. Will travel. Dis¢ and photo.

Box £58, BROADCASTING.

Hillbilly-emcee, deejay. singer and
producer. Excellent newscaster. Res-

onant selling voice. Other qualifica-
tions. Now on 5 kw midwest network
affiliate. Box 648, BROADCASTING.

Stability plus abllity equal
ance of announcer, thoroughly ex-
perienced in news, special events,
salable platter shows, sportscasts.
Languages, music. education, program-
mmf. I1:v1us know how production.
Available now. Call or write Herb
Gottschalk, 5034 Woodlawn Ave., Chi-
cago 15, Atlanttc 5-0516.

rform-

Versatile announcer—Two years ex-
perience wants opportunity with one
or five kilowatt station. Presently ém-
ployed, married. Bill Foster, 410 N.
Clinton St., Adrian, Michigan.

Chief announcer regional station. 6
years. Programming. Wants announcer
or program director job. Box 679,
BROADCASTING.

Announcer, 25, capable, experienced,
strong on news, commercials. Contact
Victor Petrolis, 2006 Emerald Avenue,
Chicago 16, Illinois.

Presently employed as staff announcer
and script writer. Want obportunity to
do news and Special events and assist
in programming for progressive mid-
west, Florida or California station.
Single, 23, have college degree and
plenty of fresh ideas for your pro-
grams. Box 667, BROADCASTING.,



Situations Wanted (Contd)

" Situations ivzntE(Cont’d)

I know you are wondering which man
from these announcer ads will really
draw listeners and sell sponsors prod-
ucts like hotcakes. I have that record
and can prove it. Excellent sponsor
and management references. Have
personautf/ delivery on commercials,

hat Can furnish proof of
jockey results. Authoritative news-
casts. Top production. Unmarried, 23.
Wlll travel anywhere there’s good op-
portunity in progressive market. State
salary. replies promptly answered.
Wlée or write. Box 686, BROADCAST-

Top notch morning personality looking
to settle with big city station that
could use morning booster. Box
BROADCASTIN

Attention West Coast. Play-by-play
sports announcer desires affiliation
near _home in California. Experienced
in all phases announcing, control oper-
ation. Presently employed, available
for personal audition, interview, dur-
ing. leave of absence in February. Box
664, BROADCASTING.

Experienced staff announcer. Disc tells
all. "Emphasis on commerclal copy.
Minimum sixty dollars plus talent. Box
672, BROADCAST.

Year’s announcing experience proves
versatilitv of young, well trained, col-
lege graduate. Good voice. Eastern US.
Norman Waln 1009 Foster Ave., Brook-
iyn 30, N.

Technical

Engineer—First class phone, veteran,
single. No commercial experience.
Desires dry climate of southwest. Ab-
stainer. Box 621, BROADCASTING.

Chief Engineer, highly qualified all
phases AM and FM desires connection
with progressive established station.
Excellent references. Box 601, BROAD-
CASTING

Engineer, first class license, single, vet-
eran,  Will travel. Box 656, BROAD-

CASTING.
Engineer, inexperienced. First class
ticket, will travel. Reliable, hard

worker. Box 657, BROADCASTING

Engineer desires transmitter operating
ob, no bad habits. Experienced. reli-
able. Box 457, BROADCASTING.

Engineer, first class, experienced four
years phases except video, three
years 5 kw, desires job opportunity.
Single, without car, customary notice.
Box 649, BROADCASTING.

Chief engineer, 15 years experience
AM. FM and directionals. Prefer south-
east, available February 1lst. Box 643,
BROADCASTING.

Combination—First phone, versatile
announcer ecxperienced all phases
broadeast, active amateur, good tech-
nician. Presently employed CBS affil-
iate. Box 644, BROADCASTING.

Engineer, 1st phone, experience, de-
sires middlewest as transmittér oper-
ator. S. Ronning, 102 North Blacwell
Ave., Sloux Falls, South Dakota.

Operator, first, license, four years with
broadcast transmitters. Want trans-
mitter job. Location not important.
Age 30, Single. Available two weeks
notiee. Lewis Sherlock, Box 1161, Plain-
view, Texas.

Experlenced stage and radio director
seeks position as TV studio director or
floor manager. Write Box 659, BROAD-
CASTING.

Jill of all trades wants chance to be-
come master of same at station with a
future. College graduate who can
turn out sales grabbing copy, write,
direct, act own shows. Sixteen months
experience at copy, dramatic shows,
women’s programs, emceeing and
story telling on special children's pro-
grams. Give me a chance to use that
ability. - Minimum $65. Available two
weeks notice. Reply Box 642, BROAD-
CASTING.

If your station is an independent in a
major market and you're tired of low
Hoopers, I know how to build and pro-
mote programs that will send your
Hooper up. radio veteran of ten
years. Definitely available as program
director. Box 646, BROADCASTING.

Sports director-commentator, 8 years
experjence sports, announcing. writin,
and officiating. Good experience an
background with college " education.
Play-by-plafr professional college and
high school football, basketball and
baseball. Also experlenced in boxing,
tennis, golf and sFex:la! events. Pres-
ently employed large clear channel
network affiliate. Desire larger sports
setup, station or ageney, AM or/and
television. Produce and announce own
programs; a real sportsman. Will fur-
nish character and business references.
Require good salary and talent. If you
need a capable man to head your
sports department and do your play-
by-play contact me. Married veteran.
Box 605, BROADCASTING.
Program director of 1,000 watt station
with announcing. disc jockey, news
and network show origination experi-
ence desires similar position with min-
ifmum salary expectations of $80.00
week. Box 623, BROADCASTING.
New TV stations—director, technicfan,
production. Special services director,
stage technician, Armed- Forces radio
network staff. photographic chief,
Washington. Handle motion pilcture
photographlc and projection equipment,
consoles. Produced newsreel
ﬁ]ms for Board .of Education and
Army. Can construct settings, script,
edit and announce, Director NY Studio
Players, communilty theater_ director.
Trained NBC, Columbia, University.
others. College, veteran. Adaptable,
versatile, resourceful. Franklyn Elliott,
2056 East 18 St. Brookl yn, N. Y.

Program director-producer available.
Highly experienced. § years independ-
ent station. Past 4 years 3 to 5 weekly
network comm. variety shows. Radio,
TV statlons and adv. agencies please
write Box 687, BROADCASTING.

Producer- J:rogram director, announcer,
writer. Ideas and ability. 'Six years of
well rounded experience. Energetic,
resourceful. 29 years 0ld. $75 per week.
Box 680, BROADCASTING

Production man, music, six years radio.
Choral director., arranger. program
planning. Box 671, BROADCASTING.

For Sale (Cont'd)

Two Presto 6N floor cabinet recorders
with 1D cutting heads, 125A micro-
scopes, two 88A recording amplifiers,
line amplifler, 3 preamplifiers, all
eguipment mounted in rack and cab-
inets with patch panels, meters and
all associated apparatus. May be pur-
chased as complete instaliation or as
individual wunits. Two Gates turn-
tables complete with preamplifiers,
power supplies and mounted on floor
cabinets. One DuMont type 274 cath-
ode oscillograph, one supreme best
irequency audio oscillator frequency
range 30 to 15,000 cycles with power
output 125 millfwatts. One Gates dyna~
mode remote portable amplifier, three
channel, complete with power supply
and carrying case. All same as new.
Will sell any or all at ver; reasonable
price. Wm. . Kemp, KVER,
Albuquerque, New Mexxco

New latest model FM t transmitter 10
kw complete with frequency and mod-
ulation monitor plus 6 bay antenna.
500 ft. of 313 coaxial line with fitting.
One Truscon 380 ft. tower. Write Chief
Engineer, WMAW, 723 N. 3rd St., Mil-
waukee, Wisconsin.

250 watt Temco transmitter, model 250
GSC, modified by Kl% Radie Co.
Two years old, in excellent operating
condition, $1200. Write Radio. Station
KAMD, Camden, Arkansas.

Wanted to Buy

Wanted to buy—FM receivers for auto-
mobile use.. Ted Willlams, WRSW,
Warsaw. Indiana.

Equlpment wanted: RCA 250 K 250
watt transmitter or similar equipment.
Must be in good condition and reason-
ably priced. Contact Bob McRaney,
Radio Station WNAG, Grenada, Missis-
sippi.

Miscellaneous
Chief annecuncer. Regional. Program-
ming. 6 years. Invest 51000 CP or going
operation. Active participation. Highly
Iﬁacé)mmended Box 678, BROADCAST-

Help Wanted
Sa.lesme-n

$8,000 REWARD
For The Right Man

If you are between 30 and 45, own
an auto and are willing to travel
Virginia, North and South Carolina
there's

a position opening ahout
January 15 with leading trans-
eription program producer. Prefer
man with radio time sales experience.
Exclusive representation reguired;
Expenses advanced against liberal
commission. Executive will train you
m terntory Send references, ex-
ence and photo to BOX 682,
BROADCASTING

Employment Service

If you're good—at entineering, writing,
announcing, mana}gmg, programming—
today, register—RRR-Radio-TV Em=
ployment Bureau (Industry’'s oldest),
Box 413, Philadelphla

For Sale

Equipment

Sound Mirror model BK403 portable
tape recorder and RCA cartridge type
‘pPortable wire recorder. Best offer takes
Exther or both. KBOW, Butte, Mon-
tana

Experienced radip engineer desires
position -with educational station. Can
assume full responsibility, also inter-
ested in teaching and learning. Ex-
cellent references. Write Box 673,
BROADCASTING.

Engineer, first phone, nine months
broadcast experience, gle, have
auto. Prefer southeastern states. Box

670, BROADCASTING,

Production-Programming, others

Florida stations attention. Female
dynamo experiénced promotion, me,
commentator. Will Project station into
%Emunty Box €81, BROADCAST-

1000 watt 1ransmitter. RCA t pe 1K.
In excellent condition and perfect in
appearance. Includes two sets of tubes,
an assortment of spare parts and a
separate cabinet rack for monitors.
Price reasonable. Will arrange for crat-
ing and shipping. Write or phone Tal-
bot{, KROD, El Paso, Texas.

Complete FM 250 watt mobile trans-
mitter installation, ecan be pysed as test
unit or permanent installation. REL
equipment, 250 watt 549-DL trans-
mitter, 642 turnstile antenna with 40
foot telesmpmg dural pole, 648 six
volt receivers, 643 R pre-emphasis unit.
Also 3kw gasoline power plant, spare
tubes, etc. Equipment now installed
in 1947 Ford truck, large aluminum van
body. All like new. ‘Truck run less
H\l{gl 2000 miles. Box 673, BROADCAST-

SALESMAN

for topnotch station, large
southern market, unlimited
opportunity, good guarantee
until established. Must have
excellent business and char-
acter references. Send full
particulars with description
of previous sales records to

BOX 637,
BROADCASTING

Employment Services (Cont'd)

Looking for
WELL TRAINED MEN?

Tell us your needs! Qur graduates
have therough . . . full time technical
treining in one of the nation’s finest Radfo.
Electronic-Television training laboratories.
These men are high grade...have
F.C.C. Licenses and are well qualified to
operate and maintain Radio-Brosdeast and
Television equipment. Write, phone or
wire;

EMPLOYMENT SERVICE,
DeFOREST’S TRAINING, Inc.

2533 N. Ashland Ave. Chicago 14, IIL
Phone Llncoln 9.7260

Situations Wanted

Product ion~-Programming, o thers

WANTED

Jobs for graduates of “California’s
Finest School. of Broadcasting.”
Young men and women thoroughly
grounded in ALL phases of radio
broadcasting by Hollywood's out-
standing professionals!
HAL STYLES SCHOOL
OF RADIO AND TELEVISION
8800 Wilshire Blvd.
Appvd. for beterans
Beverly Hills, California
Bradshaw 21490

NOTE: Station Manegers and Program Di- |
rectors from ooast to oOoast are. satisfed
with personnel we furnish.

~ Schools

74e SCHOOL of
RADIO TECHNIQUE

o NEW YORK o
HOLLYWOOD e CHICAGO

\
\
America’s Oldest School Devoted §
Brlusively to Radio Brosdcasting §
Comprehensive Day and Eve- N
ning Courses in all phases of §
Radio Broadcasting taught by W
Network Professionals. Mod- 'Q
erate rates. §
N

g

N

Send for fres Booklet B.
Approved for G.I. Training

NEW YORK 20, N.Y.: RADIO CIFY, R. K. O.Bldg.
CHICAGO 4, 1Ll 228 S. Wahash Avenve
HOLLYWOOD 38, CAUIE.: 6926 Melrose Avenve

Miscellaneous

RAD!O BROADCAST STATIONS

BUYERS! SELLERS!
List With Us
Prompt Confidential Service
NATIONAL RADIO STATION BROKERS
3051 Sunset Blvd., MNeormandy 7848
Las Angeles 27, Callfornia

Employment Services

A CAREER RESUME is rthe © THE RIGHT Jo®
Fight antwar to how ta get  ® HIGKER FAY
® ADVANCEMENT

Vestly supasiar to latters of
PPl

our services for the
DOLLAR. Send tor FREE de-
tadls now.

DEFT. 1B

$ HERE IT IS! s
Opportunity of a Life-Time!
Own a soft drink business!
Amazing profits, liberal adver-
tising. Choice territories being
franchised. Act quickly—or tell

a friend! Stations get new
business wherever we open.
Burma Cola, “21” Grapop,

complete line. Write or wire
BURMA COLA & BANTAM
BEVERAGES CO,
Munsey Bldg., Washington, D.C,
Roy E, Riddle, Andersen, 5. C., S0. Sales Rep.




WSPR PLAN

Police Help Promotion

ALL-OUT cooperation of the
Springfield, Mass., police depart-
ment has been secured by WSPR
Springfield for its promotion of
ABC’s Thig Is Your FBI. The
station reports that all of the police
boxes, located in busy intersections
throughout the city, carry two
gigns plugging the show and local
outlet.

Originated by Howard S, Keefe,
promotion manager of WSPR, the
project also had the cooperation of
Police Chief Raymond P. Gallag-
her. Although Chief Gallagher has
opposed use of the boxes for com-
mercial or semi-commercial pur-
poses, he did lend his support to
this project.

In endorsing This Is Your FBI
as an educational feature, Chief
Gallagher referred to it as being
one of the only two network broad-
casts which can claim complete au-
thenticity in the law-enforcement
field. As added proof of the de-
partment’s support, the WSPR
promotion signs also bear the sig-
nature of the Springfield police de-
partment.

WTOC Transmitter

WTOQC Savannah, Ga., began using
new b kw RCA transmitter Jan. 1
following renovation of its trans-
mitter plant nearly four miles west
of the city. WTQC, a CBS affiliate,
currently has pending before FCC
an application for 10 kw power.
The old transmitter, a prewar com-
posite model, will be overhauled
and kept as standby equipment,
the station said. WTOC, observing
its 20th anniversary year, is li-
censed to the Savannah Broadcast-
ing Co. on 1490 ke.

UNITED STATES Television Mfg.
Corp., New York, has announced that
sales for November 1948/ totaled
$242,685. UST, devoted exclusively
to manufacture of TV sets, in April
of last year added a line of home
receivers to large commercial models
for public places on which it had
previously concentrated.

vision possibilities.

in total price of $225,000.00.

Sterling 4341-2
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Network Station
With TV Opportunity

A very profitable, well established station covering one of the
midwest’s important and substantial markets.

. Earnings are excellent and make possible an unusually low ratio
of net to sales price. Approximately $50,000 in quick assets included

CONTACT THE NEAREST OFFICE OF THE EXCLUSIVE REPRESENTATIVES

BLACKBURN-HAMILTON COMPANY, INC.

MEDIA BROKERS

WASHINGTON, D, C. DALLAS SAN FRANCISCO
James W. Blackburn Philip D. Jackson Ray V. Hamilton
Washington Bldg. Tower Petroleum Bldg. “Russ Bldg.

Central 1177

}

Mr. Keefe chats with Patrolman

Danitel Martin in one of the traffic

boxes bearing the WSPR promeo-
tion piece.

WBKB EXCHANGE

"Sun-Times" Cooperates

SERVICES OF WBKB (TV) Chi-
cago, Balaban & Katz station, and
the Chicago Sun-Times, Marshall
Field newspaper, are being ex-
changed to benefit televiewers and
readers mutually., The agreement,
signed last week by John Balaban,
station director, and Richard Fin-
negan, Sun-Times publisher, pro-
vides that the operations will work
hand-in-hand in news reporting,
promotions and special events.

The paper will supply WBKB
with late news and features daily,
with the station supplying the
Sun-Times complete video facili-
ties. Contract provides also for
appointment of Ulmer Turner as
WBKB news editor. In this ca-
pacity, he will work as liaison man
between the paper and station and
will organize an expanded news
operation. Mr. Turner, former
radio editor of the Chicage Herald
and Ezxaminer, Herald-American.

and Sun, has worked as broadcast
commentator for the Hearst papers
in Chicago and as an INS writer.

Has attractive tele

Exbrook 2-5672

TV DILEMMA

FCC Invites Observation
Of Synchronization

HOPEFUL that at least a partial solution of its television dilemma
may be near, FCC last week “invited” observations of the results of
NBC’s synchronized operations between WNBT (TV) New York &nd
WNBW (TV) Washington [BroaDCASTING, Dec. 6, 20].

The synchronization system is
designed to minimize co-channel in-
terference and thus permit closer
spacing of television stations than
would be possible otherwise.

When it was announced, RCA-
NBC engineers said it would permit
co-channel operations by stations
150 miles apart—the keystone of
FCC’s original allocation plan be-
fore the question of tropospheric
interference arose and prompted
fears that much greater separa-
tions might be necessary.

“The Commission desires to ob-
tain information as to the areas in
or near New York City and Wash-
ington, D. C., which are deriving
benefit from the syachronization,”
FCC said in a public notice issued
Monday. “It will therefore be
pleased to receive reports of ob-
servations which indicate an elim-
ination or a discernible reduction in
interference from this program.”

To permit comparisons, the syn-
chronization program is interrupted
for one minute at the start of each
quarter-hour period: From 0:00 to
0:01; 0:15 to 0:16; 0:30 to 0:31, and
0:45 to 0:46.

Fringe Areas

The interference occurs mostly in
fringe areas of television coverage
and shows up on television screens
as moving horizontal black bars,
which are described as a “Venetian
blind” effect.

As the difference in carrier fre-
quencies of two co-channel stations
is reduced the number of interfer-
ence bars diminishes. When there
is no difference in frequencies—
when they are synchronized—there
are no bars.

The equipment, which engineers
say may be produced for no more
than $5,000, consists of two units:
One at WNBT and one at RCA
Labs in Princeton.

‘When the system is in operation,
signals from WNBT and WNBW—
both on Channel 4—are compared
electronically at the output of the
two radio receivers located at
Princeton. Information regarding
frequency differences is carried as
frequency modulation of a 1,000-
cycle tone by telephone line to New
York.

The frequency shift of this tone
is used to change the frequency of
the WNBT transmitter to keep it
on. exactly the same frequency as
the WNBW transmitter. The sys-
tem is automatie.

The question of tropospherie in-
terference is one of the major prob-
lems which led FCC to impose the
current freeze on VHF TV applica-
tions.

FCC’s goal has been to provide
for. 1560 miles separation for co-
channel stations and 76 miles sep-

*
aration for those on adjacent chan-
nels, but in & number of instances
these distances have not been re:.
spected.

RCA engineers have emphasized
that they did not regard it as de-
sirable to space co-channel stations
less than 150 miles apart even if
synchronization is employed to re-
duce interference.

KSDJ FOUNDER

McKinnon House Member

ONE OF the new members of the
House of Representatives during
the 81st Congress will be Clinton
D. McKinnon, founder of KSDJ
San Diego, who relinquished con-
trol of the 5,000 w CBS outlet in
1947 when he decided to run for
the office.

Mr. McKinnon, 42, captured the
House seat for California’s 23rd
District in a campaign marking
his first venture into politics. His
opponent was Rep. Charles K,
Fletcher (R-Calif.).

After working on several Cali-
fornia newspapers, Mr. McKinnon,
a native of Dallas, Tex., purchased
the San Diego Progress-Journal,
a free circulation paper, published
three times weekly, and in 1944
converted it into the San Diego
Daily Journal. He sold both the
newspaper and KSDJ, before
launching his campaign.

Unwitting Prophet

KDYL Salt Lake City learned
a good lesson when it pre-
sented the dramatized show,
Children's Friend of the Air.
Prepared during balmy
weather, the drama revolved
about a little girl walking in
snow. It called for announcer
Burt Frank to inject crisp
warnings that “because of the
storm, all roads are blocked,
no busses are running and
those people leaving for
work must walk. Do nqt leave
your homes unless necessity
compels.” Just as the show
started a blizzard swept down
on Salt Lake City. Thou-
sands preparing to leave for
work thought the announce-
ment was the real thing and
laid seige to the KDYL
switchboard. Transit officials
urged KDYL to advise listen-
ers busses were still running
and it was safe for residents
to leave their homes. KDYL
announcements were used
throughout the morning in an
effort to clear the confusion.

BROADCASTING ® Telecasting



NETWORK vice presidents do have
blood, in spite of rumors spread by
certain comics, as proved by the
above pictures. At top, Victor M.
Ratner, CBS vice president in charge
of advertising and sales promotion,
donates his blood to the CBS blood
bank established by the network in
cooperation with the Red Cross for
use by company personnel and their
families [BroabcastiNg, Dec. 20]. At
bottom, Howard S. Meighan, CBS
vice president and general executive,
has his blood pressure taken before
giving his blood.

WPTF-NABET Vote

RADIO engineers and technicians,
excluding turntable operators, at
WPTF Raleigh, N. C., will vote for
or against the National Assn. of
Broadcast Engineers and Techni-
cians as collective bargaining
agent. National Labor Relations
Board directed that the election be
held on or before Jan. 14. NLRB
also has announced certification of
the Miami local of the American
Federation of Radio Artists (AFL)
as bargaining representative for
announcers, ¢ontinuity writers and
the music librarian at WGBS
Miami.
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EORGE ZACHARY, radio pro-

ducer and director, has joined

program staff of CBS as tele-
vision director. Mr. Zachary entered
radio in 1986 as a script writer for
CBS and remained with the network
for six years. Since then he has
been with OWI, a radio officer in the
Navy, and in 1946, following his dis-
charge as a lieutenant, he worked
freelance on the Ford Festival of
American Muasic and the Vaughn Mon-
roe Show.
JOHN ZANE, traffic manager and
sports announcer at WMMW Meriden,
Conn., has been appointed station’s
program director.
ART ELMONN has joined announc-
ing staff of WWSC Glens Falls, N. Y.,
as “Rise and Shiner.”
ETHEL GREY, formerly with WFRP
Savannah, Ga., as director of women’s
programs, and WBNX New York, as
literary critic, has joined WQUA Mo-
line, Ill.,, in same capacity. “PEG”
MOUSLEY has joined station’s traf-
fic department.
GEORGE PERRY, formerly producer-
director at WARM Seranton, Pa., and
director of radio at Marywood Col-
lege, has resigned these posta to do
graduate work in speech and drama
at Catholic U. of America, Washing-
ton. He is continuing as radio ad-
viser to the Roman Catholic Diocese
of Scranton. )
FRANK DODGE, for eight years as-
sociate director for CBS operations
staff, has joined Arthur Godfrey’s
production staff as assistant to Mar-
garet Richardson.
JOHN B. CRON, former film repre-
sentative, has been appointed super-
visor of film procurement for NBC-
TV.
ARTHUR GODFREY, CBS star, has
received a trophy from the Maryland
Flying Club for “his contribution in
the promotion of aviation.”
KEYES PERRIN has joined produec-
tion staff of WGN Chicago. He was
formerly producer of Al Schacht
Sporte Show on WOR New York.
TONY FARRAR has joined WAAM
(TV) Baltimore, as staff producer.

America!

EGARDLESS of type —- Radio Towers, FM or TV
Antennas — no matter where —atop a sky-
scraper or mountain; our skilled construction crews have
successfuily solved some of the most complicated problems
in tower. antenna, and coaxial cable construction. Proven'
experience 1n over 500 satis{actory installations all over

A phone call, wire, or fetter beings you our Consultation
Service without any obligation.

UWER CONSTROCTION COMPANY - SIOUX CITY, [OWA

401 COMMERCE DLDG

v MEMIERANCY apd FUISTHE + SADHY 5
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WALTER H. MITCHELL has joined
continuity staff of WRBL Columbus,
Ga.

LAWRENCE J. GERAGHTY, an-
nouncer-producer at KWRN and
KWRN-FM Reno, Nev., has been ap-
pointed program director of the two
stations.

ROBERT HAYTON has re-joined an-
nouncing staff of KGVO Missoula,
Mont. He was with KGVO in 1942-43,
while attending Montana State U.
BOB DINGMAN, formerly with
WTRY Troy, N. Y. has joined an-
nouncing staff of WCSS Amsterdam,
N. Y.

ROBERT BANNER Jr. has joined
program department of NBC's Cen-
tral Division, Chicago, as assistant
production director. Other personnel
additions include: CHARLES HOBIN,
assistant production director; MAR-
SHALL HEAD, film librarian; MIRTH
DURBARKN, script girl, and FRANCIS
SCOTT, assistant operations man-
ager.

BERNE ENTERLINE (Rex Dale)
has joined WCKY Cincinnati, where
he will emcee early morning disc
shows. He was formerly with WMMJ
Peoria, Ill, where he handled pro-
gramming and record shows. Mr.
Enterline was listed as joining
WMMJ in BROADCASTING, Nov. 29.

ABC STATIONS

Affiliates to Hold Meetings

A SERIES of meetings with repre-
sentatives of its 272 affiliated sta-
tions has been scheduled for Janu-
ary and February by ABC. The
meetings, announced by Otto
Brandt, director of station rela-
tions, are held each year to better
acquaint the network with the prob-
lems of its affiliates in eight ABC
districts,

The sessions also provide oppor-
tunity for the stations to become
more fully acquainted with network
plans and developments and to pro-
mote closer cooperation in sales,
programming and general station
relations.

First of the meetings will be held
on Thursday, Jan. 6, at New York’s
Waldorf-Astoria, when representa-
tives of stations in the northeastern
district meet with network officials
headed by Edward J. Noble, ABC
board chairman; Mark Woods,
president, and Robert E. Kintner,
executive vice president.

Southcentral and southeastern
district stations will meet at New
Orleans’ International House on

Monday, Jan. 10. Southwestern,

middle and central states districts
will convene Thursday, Jan. 27, in
Chicago’s Ambassador East Hotel.
Mountain and Pacific areas will
meet Thursday, Feb. 3, in the St.
Francis Hotel, San Francisco.

JOMN T SCHILING, G e

MUTuAL NETWORK * 710 KILOGYELES = Suarid WATTS NIOHT

in ‘a9 it's 50
for Contral California

FRESNO’S FIFTY

are than o mlillon pecple, ever a bililon
dollars in refall soles. That's the big, lucrative
Ceniral California market you'll cover en
KFRE come February, 1949,

More than a million—over a billlon. s a

sweet story. Ask Avery-Knodel, Inc., repre-
sontatives.
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Mr. Los Thornton
&aunig, Drake & Bement
Chizaga, I

Dear Len:

Guess jest 'bout everbody in an ‘round
Charleston, West Virginte. wus lstenin’
t' WCHS
'other night
when WCHS
broadcast  th'

Charleston
Qasetts Salva-
tion Army show
. . » Collected
$11,200 — more
than 81,000 over
th’ goal. Yeasir,
shows what an
Audience
W CHS really
has with them
5000 watts of
580. You kin bet
ever oneo' them
5000 watts wus
performin’  fer
this big public

WCHS
Charleston, W. Va,

News of All Radio
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BT D URT AT T

OUNGSTERS will sing and play

their way to music scholarships

on Musical Horizons, series of 36
Sunday afternoon programs for Rhode
Island musical talent, being aired by
WPJB-FM Providence, R. I. Program
will continue until spring when elimi-
nation contests will be held to choose
the best of the winter's winners. The
three most promising youngsters will
receive musical scholarships provided
by WFJB

‘Favorite Program’ Contest

TO test listenership and promote its
programs, WHB Kansas City, Mo.,
conducted a series of “Favorite Pro-
gram” contests. Listeners submitted
names of WHB programs they liked
best and why, and each received a
prize for entry.

Just & Gag?

“HERE'S hoping that you had a most
enjoyable time . . . at the annual
WMT ([Cedar Rapids, Iowal Christ-
mas Party. . . ,” states that sta-
tion’s post-Christmas Party promo-
tion release. And for those who had
too much “party” they thoughtfully
enclosed a small, one-dose package of
Alka-Seltzer.

Married On Air

THE 250 Ciub heard on WPEN
Philadelphia, played “airplane
cupid,” for two of ita fans. Jack
Jones, of Hollingshead Corp,,
and Jean Carpenter hecame en-
gaged while flying over Phila-
delphia in Hollingshead plane
and listening to the 850 Club.
And on Dec. 18 they were mar-
ried—in the same plane, 5,000
feet above Philadelphia. The
850 Club, of course, provided
the wedding march.

.Hot Spot

WALL calendars for 1949, attached to
a dial type thermometer, and carry-
ing the message “Hottest Spot On
The Dial-WJHP-1320,” have been
distributed by WJHP Jacksonville,
Fla. Calendars have been sent to
program spoHsors, and each succeed-
ing year refills will be distributed.

PERSONNEL

H. ELLIS SAXTON, promotion direc-
tor of WISN Milwaukee, has resigned
to go into business for himself as
promotion consultant.

MITCHELL de GROOT, ABC adver-
tising and promotion copy chief, has
been appointed assistant advertising
and promotion director. Mr. de Groot
joined ABC as copy writer in April
1945, having previously been adver-
tising--and promotion ‘manager of
WCAE Pittsburgh.

JOSEPH ROTHENBERGER, former
television correspondent in NBC’s in-
formation department, has joined
WNBC New York, as promotion as-
sistant.

To Air Radio Forum Role

PUBLIC affair programs will be
emphasized during the Western
Radic Conference Feb. 24-26 when
broadecasters, teachers, audio-visual
directors and listener groups gath-
er for their second annual meeting
at the Marine Memorial Club in
San Francisco.

Six plenary sessions will be de-
voted to the techniques of good
programming in children’s pro-
grams, documentaries, talks and
discussions, and community proj-
ects. Specific examples will be ex-
plored in each session. The chil-
dren’s field will be divided into
classroom listening and leisure-
hour programs. Plans were out-
lined by John C. Crabbe, director
of radio for College of the Pacific.

Herald Maulsby, CBS assistant
director of public affairs, New
York, is scheduled to sit in as a
panel member in a period on radio’s
forum programs. Luke Roberts,
educational director, KOIN Port-
land, will direct.

In sessions on documentary
broadeasts, stress will be laid on
small stations and school-operated
outlets.. Radio’s role in fund drives
and educational campaigns will be
discussed.

Mr. Crabbe said there was a pos-
sibility of a TV demonstration.
Principal speaker at the conference
is to be announced later, with the
major address to be delivered at
the final session. There will also
be individual meetings of certain
allied groups, among them the
Assn, for Education by Radio.

Adler Appoints

ADLER SONS Shoe Corp., New
York, appointed the Frederick
Clinton Co. to handle its advertis-
ing, effective Jan. 1. Harold S.
Rieff is account executive. Radio
will be used, with sale copy sched-
uled for local spot use in New York
area during January. No further
plans have been decided.

NEW KSDJ San Diego owner, Charles
E. Salik, is shown with Hildegarde
during a cocktail party given Dec. 10

by Mr. Salik. During the purty Mr.
Salik onnounced change in call let-
ters to KCBQ, effective Jan. 1. Sta-
tion used double call to ocquaint
listeners with change.

WNBC CARES
Food Appeal Nets 11 Tons

ELEVEN tons of CARE packages
were sent to Europe in time for
the holidays as the result of an all-
day appeal by WNBC New York,
according to Paul Comly French,
executive director of CARE.

The appeal started at b5:30
Thanksgiving morning and con-
tinued all day, with every program
devoted to the drive. Contributions
were directed to a special post
office box. Names such as Douglas
Fairbanks Jr., and Edna Ferber
appeared on the station to further
the appeal.

It is estimated that the food re-
sulting provided more than 380,000
meals.

In a letter from Mr. French to
Thomas B. McFadden, manager of
WNBC, the station was commended
for its service. In 1947, WNBC
made a similar appeal which re-
sulted in the shipment of eight tons
of CARE packages.

KOSA Odessa, Tex., played host to
5,000 children and parents at its
Christmas party in the Extor County
Auditorium. Station provided enter-
tainment and a Santa Claus who gave
each youngster a gift stocking.

It takes four — the four
audiences guarantieed by
WBNX—English, Yiddish,
German, Itallan—to cover
ALL New York.

Thus, WBNX, New York’s
four-star station, fits the
needs of all listeners . . .
reaches all the people you
want to sell in this multi-
language area.
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Engineering
(Continued from page 29)

television field, providing service
to smaller communities and other
areas on a worthwhile competitive
system. The extension of the
coaxial cable will not only result
in greater stimulation to the
growth of television but will pro-
,vide bigger and better programs,
Jincrease the viewing audience and
thereby reduce the cost per viewer,
which is so important to the ad-
vertiser.”

With an assertion that television
is now “the loudest question,” John
Creutz joins the chorus of those
calling for more video channels.

Mr. Creutz doesn't think it likely
that other services in the 40-300
me range will
make way for vi-

deo and that the
500-800 mc band
“good, bad or in-
different,” must
be used.

On the subject
of tropospheric
interference, Mr.
Cruetz holds
these views:
“Such scanty data
as is available indicates that with
such uncertain and varying propa-
gation conditions, our ideas of
service areas and interference
standards as we have used them
must be left behind in the broad-
cast band. T.I.D. [FCC’'s Techni-
cal Information Division] report
2.4.6. concludes with an estimated
accuracy of 10 d.b. In making
interference caleulations this is
the equivalent of not knowing
whether the radiated power is
20 kw or 200 kw.”

FM was deseribed by Mr. Cruetz
as a marvelous and, in most ways,
an improved service. But he be-
lieves the public will not rush to
replace a system it has been en-
joying for a generation.

“The 700 FM stations in op-
eration, and the more to come,”
Everett L. Dillard maintains, “will
demonstrate FM's excellent pri-
mary coverage, particularly at
night and will establish the eco-
nomic security of FM broadcasting
in 1949.

“TV’s problem is its limited
number of channels in the VHF
band which must be adequately en-
gineered and properly allocated.
UHF television must be solved if
a freely competitive TV allocation
is to be achieved.”

Mr. Dillard, former president of
FM Assn., believes the fate of
AM rests with the 1949 conference
on the North American Regional
Broadcasting Agreement. He in-
sists that America can not meet
increased foreign demands with-
out degrading our own national
service and further congesting our
own domestic AM broadecasting
frequencies,

“The new NARBA,” he admon-
ishes, “is more important than
most broadcasters appreciate and
its effect will only be known after

BROADCASTING e

Mr.

Cruetz

the Conference has been con-

cluded.”

Glenn D. Gil-
lett of Glenn D.
Gillett & Assoc.,
does not expect
any material
change in the
present VHF TV
allocation as the
result of the

freeze.
“The effect of
increased tropo-

spheric interfer-
ence,” he contends, “will be largely
counterbalanced by synchroniza-
tion, simple directive receiving
antennasg, directive transmitting an-
tennas and other similar develop-
ments,”

Mr. Gillett maintains UHF is not
yet out of the laboratory and
there is not enough data now
available on it to permit an accu-
rate prediction of coverage.

He sees a continuing develop-
ment of FM with most rapid
acceptance in areas of poor con-
ductivity where there are high
static levels much of the year.
AM will continue to be the basic
means of broadcasting for many
years to come in many areas al-

though ultimately it will be largely
supplanted by FM and/or TV serv-
ices, according to Mr. Gillett.
Since he accepts super-power
for Mexico as already a “fait ac-
compli,” he insists that the U. S.
must not only authorize but also
compel the use of super-power
AM stations on the clear channels.
He considers it the only way
economically feasible to reach the
remote areas which could not of
themselves support local facilities.

A saturated AM spectrum has
made 1949 the year of opportunity
for FM, in the opinion of Frank
G. Kear of Kear & Kennedy.

Sees Growth
Mr. Kear forecasts a year of

growth comparable to the year just -

concluding for television, which he
characterizes as being “in the
‘teen-age’ period, somewhat awk-
ward and ungainly, but clearly
demonstrating its potentialities.”

He predicts that a sound engi-
neering basis for allocation should
be forthcoming in a few months.

“Technical advances providing
higher transmitter powers, and
more selective receivers with big-
ger kinescopes should serve to
maintain the present healthy rate

Co-Axial Time

(Continued from page 23)

available follow:

NBC will carry the Camel News-
reel Monday through Friday at its
regular 7:50-8 p.m. time on its full
East-Midwest network and also the
Howdy Doody program across the
hoard at 5:30-6 p.m. Once-a-week
NBC commercial TV programs to
go on the enlarged network will in-
clude: Texaco Star Theatre, Tues-
day, 8-9 pm.; Kraft Television
Theatre,” Wednesday, 9-10 p.m.;
Bigelow-Sanford Show, Thursday,
9:30-10 p.m.; Gillette’s Friday
night fights, 10 p.m. to conclusion.

What will go into the Tuesday,
10:30-11 p.m., and the Saturday,
9:30-11 p.m. periods allotted to
NBC was not immediately known.
The Phileo Television Playhouse
will hit the full network every
other Sunday, 9-10 p.m., in place of
its present weekly schedule.

DuMont planned to network
some of the daytime schedule be-
gun Nov. 1 on the DuMont key
station, WABD (TV) New York,

to the Midwest: Television Shop- -

per, 10-10:30 a.m.; Friendship Cir-
cle, 10:30-11 a.m.; Stan Shaw, 11
am.-12 noon; Camera Headlines,
12 noon-12:16 p.m.; Man in the
Street, 12:15-12:30 p.m.; Ted

. Steele, 12:30-1 p.m.; Okay Mother,

1-1:30 p.m. Network also planned
to use the 2:30-3:30 p.m. period
but had not determined what pro-
grams would be put into that time.

It is presumed that General
Mills, sponsor of Ted Steele on
WABD, and Sterling Drugs, spon-
sor of Okay Mother, will extend
their sponsorship of these programs
to the full network. How the other
programs, largely sponsored by
local New York companies, would
be handled on the network, had not

Telecasting

been fully determined.

ABC, also attempting to work
out its network schedule, said that
The Singing Lady, sponsored by
W. K. Kellogg Co. in the East,
Sun. 6:30-7 p.m., would be extend-
ed to the full network. Program
will. run sustaining in the Midwest
until Feb. 13, when Kellogg will
sponsor it there as well as in the
East.

CBS had no details to announce
immediately. Neither did WPIX
New York for the periods in which
it will utilize the cable to feed
programs to WGN-TV Chicago.

With the major bottle-neck prob-
lem of the East-to-West cable time
division out of the way, network
and telephone company representa-
tives met last Thursday afternoon
to begin cleaning up the remaining
details: Division of time on the
West-to-East circuit of the Chi-
cago-New York cable, how the
extra channels of the New York-
Washington circuit should be used,
and the Chicago-St. Louis circuit.

AT&T’s regular mileage rates
would be charged, the company
said, but with the provision that
since the networks are forced to
share the facilities the total reve-
nue will not exceed the sum which
any one company would pay for
exclusive use.

Other problems still to be set-
tled concern advertisers who have
sponsored programs on eastern
networks and would like to extend
their coverage to the Midwest but
are not in periods when their net-
works have the cable. Since AT&T
has promised more facilities before

July 1 [BROADCASTING, Dec. 20,

1948], this problem is not as acute

as previously feared. -

of growth,” he points out.
According to J. C. McNary, of
“planning

Mc¢Nary & Wrathall,
operations for the
year (1949) will
naturally be di-
rected almost en-
tirely to TV, with
initial attempts
being made to
estimate the out-
come of the cur-
rent FCC alloca-
tion proceedings .

for the present Mr. McNary
TV frequency

band, the UHF band, and color in
the UHF band. The substantial
time required for FCC decisions in
these important policy matters is
expected to delay further TV ex-
pansion until late in the year.”

Consulting Engineer Herbert L.
Wilson cautions broadcasters that
they “should not
place their money
in FM, but in-
stead place it in
television.”

“It is believed
that as long as we
are to have two
forms of broad-
casting; namely
aural and video,
that FM would
be a duplication
in part of the aural broadeasting
system in that FM does not have
the coverage of AM, and at least
the AM service can be heard in
some form throughout the United
States.

“One of the things that must be
done at an early stage of the tele-
vision game is to get television
facilities out of the hands of the
biue-chip boys. This can be done
only by forming corporations and
where possible placing the stock of
these corporations in the open mar-
ket.”

Dixie B. McKey is convinced
1949 will be a banner year for
radio, offering
great opportun-
ity for progress
in all phases of
the radio art.

“While it is
true,” Mr. McKey
said, “that we are
faced with the so-
lution of many
intricate prob-
lems such as allo-
cation of fre-
quencies in the UHF and VHF
bands; the adaptation of standards
for a nationwide television service,
and the ever present problem of
high power in the standard bands
with its intercontinental complica-
tions, cooperation and effort of the
entire industry can and will over-
come these obstacles.”

WITH MOVE of GE House Party
from CBS to ABC, effective today
(Jan: 3) program will originate from
Breneman’s Restaurant, Hollywood.
Program broadcasts 12:30-1:00 p.m.
PST for East and Midwest, with tran-
scribed repeat on West Coast from
2:80-3:00 p.m. PST.
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FCC Actions

(Continued from page 63)
Applcations Cont'd:

Trmsler of Control
WEXT_Milwaukee—Transfer control
to Lee K. D. Beznor, David Beznor,
Gerald Bartell, Rosa B. Evans and
Loraine A. Cromey

APPLICATION RETURNED
WTRR Sanford, Fla. — RETURNED
Dec. l'l appllcatlon for assignment of
licens: James S. Rivers_tr/as
Southeastern Bestg. -System to Myron
A. Reck.

APPLICATIONS DISMIS SED

Knoxville Pub. Co. Knoxvllle‘ Tenn.
—DISMISSED Dec. g‘pllcation for
CP new AM station 1490

WATO _Oak Ridge, Tenn. —DIS
MISSED Dec, 22 application for CP
change from 1490 .kc to 1450 ke.

December 28 Decisions . . .
BY THE SECRETARY

WHOP--FM Hopkinsville, l{y. —_
Granted license for new FM stati
54 (98,7 me) ERP 22 kw, ant. helght
above average terrain 210 £t
AD-FM Paducah, Ky.—Same; Ch.
245 (96 8 me) 17 kw; 335 ft,
ET-FM, Brockton, Mass —Same;
Ch. 249 (97.7 'me), BOO w; 275
WMGW-FM Meadville, Pa.—Same;
Ch. 262. (100.3 mc), 10 kw, 585 ft,
WSAP-FM Portsmouth, Va.—Same;
Ch. 259(.: (1?9.7 me), 100 kw 350 f£t.

Elkhart, Ind. —Same, Ch.
254 (100.7 me), 22 kw, 420 ft.
WFAM Lafayette, Ind.—Same; Ch.
236 (95.1 mc), 12 kw. 360 ft.
WATL-FM Atlanta, Ga.—Same; Ch.
248 (97.5 mc) 44 kw, 305 ft.
WQAM-F ami, Fla.~Same; Ch.
235 (94,9 mc) 60 kw, 350 ft.
HCU-FM Ithaca, N. Y.—Same; Ch.

247 (97.3 mc), 40 kw, 730 ft.

WMGM-FM New York — Granted
license covering changes in FM statlon
Ch 262 (100.3 mc), 18 kw,

WKAP WKAP-FM Allentovm, Pa.—
Granted assi ent of license of AM
station and for FM station from
partnership doing husiness Allentown

K%AE Taylor, Tex. —Granted assi
ment of license from Graham Gi ls
Conoley. Dr. Raymond Garrett and K.
L. McConchie d/b _as Wllliamson
County Bestg. Co. to KTAE

WHAL Shelbyville, Tenn. —Granted
assignment of license from J. O. Fly
Sr., George F. Fly and Harvard P.
Smith d/b as Shelhyvll]e Bestg. Co. to
Shelbyvllle Bestg. Co. Inc.

WEMB WEMB-FM San Juan, P. R.—
Granted assign. of CP for FM station
and license for AM from El! Mundo

rg to Angel Ramos d/b as

undo
KBKO Portland Ore —Granted as-
signment of CP from Harold Krieger
and Gordon E. Bambrick, co-partners

d/b as Mercury Bestg., Co. to Mercury
Boestg. Co, Inc.

Allen B. DuMont Lab. Inc., Area
Plttsbl‘rlx‘;gh —Granted CP new Exp.
relay W3xc

WJBB Halqwllle Ala. — Granted
mod. CP for amroval of ant.. trans. and
studio locations,-and change type trans,

KFTM Ft. Morgan, Col.—Granted
mod. CP {for approval of ant. and
trans. location and specify studic loca-

on.
Followl: were granted mod., CPs
for extension of completion dates as

shown: KTLA Los Angeles, to 3-1-49;
KOB-TV Albudquerque, N, M., to 4-1-
497 W2XBH Area Nutley, N. J., to 3-26-

49! W6XYZ Pasadena, Calif., to 3-1-49.

WTFM Tiffin, Ohlo.—~Granted license
for new FM station; Ch. 252 (98.3 mc),
450 w, 120 ft.

WMUS-FM Muskegon, Mich.—Same;
Ch. 263 (100.5 mc), 3.2 kw, 280 ft.

WFIN-FM Flndlay, Ohlo ——Same Ch.
283 (1005 mce), 8.2 kw,

D-FM Dallas, Ch.
223 (92 5 mc). 46 kw

WIP-FM Philadelphia — Granted -
cense covering changes in FM station:
Ch. 227 (93.3 mc). 20 kw. ft.

WEBC-FM Duluth, Minn.—Same; Ch.
222 (92.3 mc). 62 kw, 750 ft.

KGBS-FM Harbenito, Tex.—Granted
license new FM station: Ch. 234 (94.7
mc). 7.4 k 410 ft.

WKXY Sarasota, Fla.—Granted mod,
CP for approval of ant., trans. and
studio locations.

LFM Lewiston-Auburn Bestg.
Corp., Lewiston, Me.—Granted request
to cancel CP for new FM station.

The following were granted mod.
CPs_for extension of completlon dates

: KFMV Hol

Tex.TSame.

as show: lywood, Calit.,

1-18- 49 KV‘N.T FM Fargo, N. D., to
2-6-49. WLPM-FM Suffolk, Va.. to
3-28-49; KPOR Riverside, Calif., to

7-19-49: WENY-FM Elmira, N. Y., fo

4-17-48; WLAV-FM Grand Rapids,
Mich,, to 7-12-4%: WRGA Rome,
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FCC BOX SCORE

ry of Authorizations, Applications,
ew Station Requests, Ownership

SUMMARY TO DECEMBER 29

Appli-
Cond’l cations In
Class On Ailr Llcensed CPs Grants Pending Hearing
AM Statlons ........... 1,911 1,857 272 520 287
FM Stations 698 208 712 a3 90 31
TV Stations 51 kd 116 312 181
514 on the afr. .
APPLICATIONS 050. Applicant is San_ Bernardino

Beverly Hills, Calif.—John R. Martin
and D. V. O'Brien d/b as Beverly
Hills Broadcasters, 840 kc, 1 kw, day-
time; estimated cost $23,392. Mr. Mar-
tin, five-sixths owner, is salesman_ at
KWIK Burbank, Callf., and Mr.
O'Brlen. one-sixth’ owner, 'is in home
construction business. Filed Dec. 23.
Ga.—Grady- Mltchell Broad-
casting Co., 1300 ke, 1 kw J
estimaed cost $27, 843, Prlm-_lp st Ed
Stevens, presldent and one-third owner
WDWD Dawson, Ga., and chairman
of the board and 20.66% owner of
Stevens Industries Inc., awson, pea-
nut products and processlng firm Pres-
foent and 48% owner: M. E. Williams,
resident and 10.43% owner of Stevens
ndustries, vice president 163;%; Gelse
Dozler. executive vice president and
4.429 owner Stevens Industries, vice
president 314%; Young, executive
vice president and §.98% owner Stevens
ln ustries, Secretary-! reasurer 134%;

€. Woodall, secretary-treasuret,
%;neral-mana ger and one-third owner

DWD, executive vice president 3314%.
Filed Dec. 22.

El Paso, Tex. —Claude H. Craig, 860
Slll llaytlme, estimated cost
pplicant has request for
ere. He Is local aute
Filed Dec, 28.

Long Beach, Calif.—J. Bruce Taylor

Sr d/b as Long Beach Broadcasters

0 ke, 1 kw, daytime; estimated cost
su 392" gplicant is apartment house
owner sheriff of Los Angeles

County. Filed Dec. 23.
Riverside. Calif.—Vernon D. Smith
d/b as Public Service Broadcasters. 830

branch manager of Dean Witter & Co.,
member New York stock exchange.

Filed Dec. 23.
FM APPLICATIONS

Hattiesburg, Miss.—Forrest Broad-
casting Co., Channel 250 (87.8 me),
ERP 1 kw, antenna 312 ft.; estimated
cost $2,450. Applicant is licensee of
zAzM station WFOR there. Filed Dec.

Jersey City, N. J.—Seymour N. Slegel.
Channel 276 (103.1 me), ERP kw,
antenna 250 ft.; estimated cost Sls 000.
Applicant is general manager of W bfY
New York’s municipal station, Mr,
Sle el proposes to l_purc:hstse plant of

Q Jersey City, FM station dropped

1" October y Fldelity Media Broad-

casting Corp. [BroapcasTing, Nov. 8,
1948] Filed Dec. 27.

ittle Rock, Ark.—Southwestern

Broarlcastlng Co Channel 231 (94.1

i:w' estimated cost

m Ty Ap'pliunt is'licensee of KVLC

here, AM outlet. Filed Dec. 20.

Mattoon, Ill.—Mattoon Broadc;sting
Co., Channel 245 (96.9 mc), E
kw, antenna 185 ft.; estimated cost
$16,500. Applicant is licensee AM sta-
tion WLBH there.

New Orleans—P. G. Beauregard
School, Channel 201 (88.1 mc), 10 w
power; estimated cost $2,150. School

Filed Dec.

covers elementary grades.
2

9.

Storm Lake, Jowa—Corn Belt Broad-
casting Co., Channel 259 (99.7 mc),
ERP 3.6 kw, antenna 3% ft.; estimated
cost 513 460. Arpllcant is licensee of
KAYL, 'AM outlet there. Filed Dec.

ke, 1 kw, daytime; estimated cost $18,~  20.
Ga.. to 3-10-49; WAUX-FM Waukesha, WTAX Springfield, IIl. — Granted
Wls, to B-15 5-48: WMGY-FM Mont- license install new vertical ant. and
Eomer'y, Ala., to 2-4-49; WKHN New mount ant. on AM tower and
runswick, N. J. to - 13-49; KFAB- change trans. and studio locations.
Lincoln, Neb., to 6-1-48; KMFM WNEX Macon, Ga.—Granted license
v(onroe. La. to 4-1-49; WBSM New installation new vertical ant. and
Bedford, Mass., to 2-15-49; WISE-FM mount FM ant. on AM tower.
Asheville, N. C,, to 4-1-49; WGAU-FM WTAM _Cleveland—Granted license
Athens. Ga., to 2-15-49; GTM-FM 1nstall FM ant. on top vertical ant.
w C.. 5-15-49; WIBG-FM MSA Massena, N ranted M-
Phnadelphia. to 6 1-49; W3XOT Wash- cense install new wvertical ant, and
ington. D. o 1-31-49; KLAC-TV mount FM ant. on top AM tower,
Los A.ngeles. to 8-1-49: WMEBD Peoria, WHAS Loulsvllle, Ky.—Granted M-
1., to 3-28-4 cense mount h %hway radio telephone
w ant. on top T,

TNB WTNB-FM Birmngham, Ala.
—Granted assignment of and li-
cense of AM station and CP of FM
station from Radio Station WTNB
to Pilot Bestg. Corp.

WEAB Greer, §. C.—Granted .mod.
CP {for approval of ant. and trans.
location, and change studio location

and type trans.

McMinnville Bestg. Co., McMinnville
Ore.—Granted mod. CP' for approval
of ant., trans. and studio locations
and cha ge type trans.

*Corn Bestg. Co., Webster
Clty. lowo —Granted mod., CP for ap-
proval of ant. and trans, location,

WLIN Merrill. Wis.—Granted mod.
CP to make chahges in vertical ant.

NUZ Houston, Tex.—Granted
install alternate main trans. at present
site of main trans to be operated on
1230 ke 250 w

KBRS Springdale. Ark.—Granted
mod. CP to change type trans. and for
;ipprt?val of ant., trans. and studio
oca

KSPT Sandpeint, Ida.—Granted mod.
CP _for approval of ant., trans. and
{tudlo locations and chnnge type
rans

Followi were granted mod. CPs
for extens on of completion dates as
g WXEL Parma, Ohio, to 5-30-
49. WSFAFM Montgomery. Ala., to
3-31-49; WHIS-FM Bluefield, W. Va., to
3-1-49; AL- Rome, N, Y., to
3-2-49 (on condition that construction
be completed or intérim operation pro-
vided by that date); KPOJ Portland,
Ore.. to 2-7-49; WHIS Bluefleld, W. Va.,
to 2-1-49; WKVM Arecibo, P. R., to
3-15-49: WICA Ashtabula, Ohio. to

WDEV_ _Waterbury, Vt. to
; WHAY New Britain, Conn., to
7 WAUX

A San Antonio, ‘Tex.. to 6-1-49:
Kingsville, Tex,. to 1-12-49;
WGBS Miami. Fla.. to 1-20-48.

WAGA - AM - FM - TV Atlanta. Ga.
—Granted assignment from Liberty
Bestg. Corn to The Fort Industry Co.

WWYA WWVA-FM Wheeling, W, Va,
—Same; from West Virglnia Bestg.
Corp. to The Fort Industry C

WMMN Fairmont, W. Va —~—Same
from Monongahela Valley Bestg, Co.
to_The Fort Indust

WJBK WJBK-F Detrolt-—-Same
from Detroit Bestg. Co. to The Fort
Industry Co.

WCMA-FM The Cornith Bestg. Co.,
Cornith, Miss,—~Gran request to
cancel CP new FM station

WWNR-FM Rahall Bcstg. Co, Inc.,
Beckley, W. Va—Granted request ta
cancel CP new FM station.

Following were granted mod. CPs
for extension of completion dates as
shown: WOI-FM_Ames, Jowa, to 3-28-
49; WEAM-FM Providence, R, I, to
3-15-49; WIDX-FM_Jackson. Miss..
4-15- 9! WWNI Wabash, Ind., to 3-28-

; WMIN-FM St. Paul, Minn., to 3-30-
49. KONO-FM San Antonio, Tex.. to

6-28-49; KTRB-FM Modesto, Calif., to
6-15-49; WCEBEM Baltimore, to 7-5-49.

WRMS Ware., Mass.—Cranted license
foanew standard station 1250 kc 500
w

December 29 Decisions . . .

BY COMMISSION EN BANC
Transfer Authorizations

tegox;seé:t w?s gran:edfto sttﬁ)ck trans-
nd_assignment of authorizations
for 27 AM and FM stations (See story
page 52),
Hearilng Designated

Harrisonburg Bestg. Co., Harrison-
burg, and County Bestg, Service, Mount
Jac son Va. —Deslfnn ted for consoli-
dated hearing appl ation of Harrison-
burg and County Bestg. Service, each

1uestlng new statlon 1230 ke 250 w

BROADCASTING *

Petfition Granted
James Madison Bestg. Corp o Ornn:e,
Va.—Granted petition insofar as it re-
uests modification of Issue No. 8 in
ommission order of Aug.
which designated for hearing
solidated hearing applications of James
Madison Bestg, Corp. and Harrisonburg
Bestg. Co.; denied petition in all other
respects; ordered that Commission's
order of Aug, 4 be amended to chnnse
lssue No B t No. 8 and to inclu
an issue fo determlne
whether app]lcatlon of James Ma
son Bestg, Corp. was filed in good faith
for g ose O delaying or preventing
establishment of competitive broad-
cgst service of WSVA Harrisonburg,
ete
application of Harrisonburg Bestg. Co.
from sald hearing with respect to all
issues therein.
CP Reinstated
WHJB Pittsburgh Radio Supply
House, Greensburg, Pn ~—Granted re-
instatement of mod., which
authorized new statlon 620 ke
w-N 1 kw-D DA.
Hearing Designated
§t. Mary’s U. Bestg. Con:i] San
Antonlo Tex.—Deslgna ed for earmg
ag:llcat on for new station
unl. in consolidated Proceedlng
wrth nﬁopllcntlon of Metropolitan Bestg,
Alamo Heights, Tex.

FM—83.5 mc

Northern Indiana Bestrs, Inc., Michi-
ian City, Ind.—Granted CP new Class
station. Channel 228 (83.5 me),
1 kw. 180 £t., subject to indlrect meas-
urement of power MS during
construction of FM ant. and submission
of new ant. resistance measuréments
for WIMS upon completion of construc-

tion. Estimated cost: $12.115

December 29 Apphcuhons 500
ACCEPTED FOR FILING
Modification of CP

KEIO Pocatello, Ida.-—Mod. CP which
authorized change frequency, increase
power etc. for extension of completion
date.

License Renewal

License renewal 1»{mllcatlons were

filed by followin tations:

Shelby, Mont.; I Near Cratg, Col.;
KXO El _Centro, Calif.; WBLJ Daiton,
Ga.; WINO West Paim Beach, Fla

License renewal applications were

filed by following commercial sta-
tions: WBKB cago; WNBT New
York: WNBW_ Washington; WRGB
Schenectady, N. Y.
TENDERED FOR FILING
Assignment of CP
KBUK (FM) Dallas, Tex—Assign-

ment of CP from Buckner Orphans
Home to Baptist General Convention
of Texas.
Stock Transfer
WLBG Laurens, S. C.—Transfer of
1,450 shares from J. C. Todd to
J. W, o
AM~—1330 ke
WASA Havre de Grace,
¢hange from 1600 kc 500
1330 kc 1 kw D.
AM—1480 ke
EKBRC Mount Vernon, Wash. —CP
change from 1430 kc to 1480 D
280 unl,, install DA-N, operating with
w,

ABC ‘GROWTH’

TV Staffers Become Dads

Md.—CP
w D to

ABC television staffers are doing
what they ¢an to secure new talent
in the bean-sprouting offspring of
radio broadcasting. Actually,
they're “growing their own.”

Three new feminine ingenues—
baby girls—were born to wives of
ABC's video personnel. A recent
arrival, Carol Holden, was born to
Mrs. Charles Holden, wife of ABC-
TV's production manager, at New
York’s Woman’s Hospital.

Marshall Diskin, ABC-TV staff
director, became the father of a
seven pound, two-ounce baby girl,
Shelley, at St. Claire’s Hospital,
also New York, while in Washing-
ton, D. C.,, Mrs. Charles Bishop
give birth to an eight pound, six-
ounce girl to be called Elizabeth.
Daddy is program assistant at
ABC-TV, New York.

Telecasting

{

and further ordered removal of'



Lawyers
(Continued from page 29)

exemplified by the WJR and re-
lated cases and will pass upon
such administrative policies as
local ownership, equitable distri-
bution of broadcast facilities, in-
tegration of ownership with man-
agement, etc.”

Mr. Warner predicts significant
developments in the fields of copy-
right law, defamation, right of pri-
vacy, property rights in television
broadcasts, program standards and
other problems confronting the
broadcaster in his
day-to-day opera-
tion.

The two prin- -
cipal unanswered
questions facing
FCC'in the new
year are what de-
cision to reach in
the clear channel
proceeding and
how best to allo-
cate VHF' televi-
sion channels, in the opinion of
Vernon L. Wilkinson, Haley, Mec-
Kenna & Wilkinson.

Mr. Wilkinson contends televi-
sion “can provide the spur to
prosperity that the automobile in-
dustry provided in the decade
following World War 1,” and urges
prompt removal of the freeze “that
now immobilizes telecasting and
improvements in clear channel
broadcasting.”

Neville Miller, Miller & Schroed-
er, thinks television will be ‘“the
most active and
exciting field in
radio” during the
coming year pro-
viding FCC is
able to adopt new
standards.

Mr. Miller also
expects such
questions as the
AVCO rule, mul-
: tiple ownership,

Ll LML the Commission’s
power over program content and
the power to revoke licenses to be
reviewed and litigated.

Interesting Developments

“Transit radio and storecasting,”
Mr. Miller said, “should provide in-
teresting developments in the FM
field and, of course, with a new
Congress in session there is always

the possibility of

another attempt
to rewrite the Act
- with the provi-
sions concerning
programming and
clear channels be-
ing bitterly con-
tested.”
According to

W. Theodore Pier-

son, Pierson &

Ball, the most

disastrous error
the Commission could make dur-
ing 1949 would be not to make any
decisions at all on such matters as
clear channels, licensees’ editorial
gag, the radio-defamation dilemma,

BROADCASTING

Mr. Wilkinson

Mr. Pierson

the question of giveaways and in-
ternational and domestic alloca-
tions. '

“More than any recent year,”
Mr.- Pierson contends, “1949 can be
a year of vital decision or a year
of disastrous indecision. The
growth of the adolescent television
can be stunted or nurtured.”

Jeremiah Courtney, Courtney,
Krieger & Jor-
gensen, is con-
vinced “the back-
log of orders in
the mobile field
o o makes it
abundantly clear
that 1949 will
witness the
greatest expan-
sion of mobile ra-
dic use ever
seen.”

Mr. Courtney does not expect
further demands by mobile services
for the low band TV frequencies.
He maintains “the impact of the
mobile radio services needs may be
expected to fall, rather, on the gov-
ernment assignments, with increas-
ing pressure generated against
IRAC to yield or share some of its
unused frequency bands.”

With repeal of the television
freeze and solu-
tion of clear
channel and re-
lated problems,
Ben S. Fisher,
Fisher, Wayland,
Duvall & South-
mayd, believes
the industry ‘“can
look for one of
the most active
periods in all of
the history of

Mr. Courtney

Mr. Fisher

broadcasting.”

“The Commission itself is doing
a tremendous job in trying to solve
these problems,” Mr. Fisher said,
“and is working with a sincere ef-
fort and determination to arrive at
a successful solution of these prob-
lems on behalf of the entire radio
industry.” .

Commission approval of TV use
of the UHF band
and adoption of
standards for the
high band are
forecast by Leo-
nard H. Marks,
Cohn & Marks.

Mr. Marks be-
lieves 1,000 FM
stations will be
in operation dur-
ing the forthcom-
ing year. “1949
will prove that there is nothing
wrong with FM that a little ad-
vertising won’t cure,” he said.

Mr. Marks

“We can anticipate,” Mr. Marks
said, “that AM daytime only sta-
tions will be given an opportunity
to institute fulltime service as a
result of a breakdown of clear
channels and a revision of NARBA
on the Mexican 1-A’s.”

& Telecasting

Thad” H. Brown Jr., Roberts &

McInnis, thinks -
1949 might be
properly termed
the “Year of De-
cisions.” He
maintains the
Commission has
never tackled a
matter of greater
significance than
providing “a
stable television
industry and a
sufficiency of television broadeast
service,”

“Aside from FCC matters,”” Mr."
Brown stated, “many additional
legal questions of general import to
the television industry may be met
and decided in 1949. To name sev-
eral, we refer for instance to the
attempted assumption by state
movie censorship boards of juris-
diction over films broadcast on tele-
vision, state amusement taxes ré-
lating to television reception in
publie places. . . .” Other problems
he believes will arise are an indus-
try television code, absclute prop-
erty rights, unfair competition,
equitable servitudes and unauthor-
ized telecasts.

Porter Opinion

Paul A. Porter, Arnold, Fortas
& Porter, former
FCC chairman,
visualizes 1949 as
a year “of real
decision for the
FCC, the broad-

Mr. Brown

and all who are
concerned with
the development
of public commu-
nications.”

“The dynamism
of this business,” Mr. Porter as-
serted, ‘“‘should bring to decision
next year an accumulation of issues
on television, clear channel alloca-
tion and many other technical and
policy problems.”

Regulatory problems in video will
become more acute due to the pres-
ently limited number of available
channels, as well as the more ex-
tensive capital requirements, ac-
cording to Arthur W. Scharfeld.

“The long range economic¢ and
competitive effects of the great
increase in new
standard broad-
cast station au-
thorizations is-
sued during the
early post war
period should be-
gin to make their
appearance in
1949,” Mr. Schar-
feld warns.

“A.  substantial
number of such
recently established stations are
now operating on a marginal, if
now unprofitable, basis and c¢on-
stitute the nucleus of a definite
pattern in the ownership of sta-
tions,” he said. Purchasers will
probably continue to be those with
other station interests, Mr. Schar-
feld believes, and indicated “the
apparent trend is for acquisitions

Mr. Porter

s,
Mr. Scharfeld

casting industry

to fall into area groupings of five
to seven stations . ..” The figure
is apparently influenced by FCG's
proposed multiple ownership rule,
he said.

“The total number of individual
ownership interests . . . is thus
being continually whittled down
and replaced by units of inter-
related stations under integrated
management located in a single
state . . . or geographic area,”
Mr. Scharfeld stated. As a result
he foresees increased administra-
tive problems for FCC.

Tremendous strides in the art
of 'FM and its acceptance by the
public, particular-
ly in the South
where static i's
high, with a con-
sequent reduction
in AM listeners,
is the forecast of
Andrew W. Ben-
nett,

“Television.”
Mr. Bennett pre-
dicts, “will make
inroads on aural
broadcasting in metropolitan areas
serving major markets but I do
not believe this will:be true during
the entire broadecast day.” He
feels video would also take a larger
chunk o¢f the advertising dollar,
particularly in the 8 to 10 p.m.
period and during -the sports sea-
sons.

William A. Porter of Bingham,
Collins, Porter & Kistler, does not
anticipate any
definitive answer
on giveaway pro-
grams until the
courts have had
an opportunity to
pass upon the
Commigsion’s in-
terpretation of
the lottery law.

“Don’t be sur-
prised,” Mr. Por-
ter advises, “if
the Commission initiates an indi-
rect attack by designating renewal
applications for hearing on grounds
that such programming is not in
the public interest, whether viola-
tive 2of law or not.”

STRIKE AVERTED
UP Wire Men Stay on" Job

STRIKE of United Press teletype
operators and maintenance men,

Mr. Bennett

Mr. Porter

.called for midnight Thursday, was

averted Wednesday on the evening
before the walkout was to be made
effective.

An agreement between the news
service and the wire men was an-
nounced by J. R. Mandelbaum, as-
sistant regional director of the
Federal Mediation and Conciliation
Service. Mr. Mandelbaum said he
would remain with both sides un-
til the pact could be crystallized
into a contract. Details of the
settlement have not been made
public. .

Had a strike been called, said UP
offitials, 1,060 radio station clients
of UP would have continued-to get
service,
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At Deadline...

INDUSTRY 1948 TIME SALES
ESTIMATED AT $398,560,000

ESTIMATES of broadeasting industry’s 1948
revenue revised upward by NAB Friday to
show 6.5% increase over 1947 instead of un-
official September estimate of 7.4% rise
[Crosep Circurr, Dec. 18, 1948]. Dr. Kenneth
Baker, NAB research department director, ex-
plained all NAB estimates are in terms of
gross revenue-—after frequency or volume dis-
counts but before agency commission dedue-
tions.

Based on original study and revisions, fol-
lowing conclusions for 1948 appeared justified,
according to Dr. Baker: Overall gross indus-
try revenue, to increase 6.5%—from $874,-
086,686 to $398,560,000; operating expenses, to
rise 109%—from $212,200,000 to $232,200,000;
national spot revenue, to increase 10%—
from $91,581,241 to $100,739,000; local reve-
nue, to increase 6%—from $147,778,814 to
$156,646,000; network revenue, to rise 4.6%—
from $127,713,942 to $133,461,000.

Station revenue from national spot was
largest in dollar volume and percentage—
first time in several years. With spot attain-
ing considerable volume in industry income,
the 10% increase “is even more significant,”
NAB's report said. Greatest boosts were esti-
mated for Ohio, Indiana, Michigan and Wis-
consin.

Local business increases were highest in
Minnesota, Iowa, Missouri, Nebraska, Kansas
and the Dakotas. Added local revenue will go
mainly to stations starting operation since
Jan. 1, 1948, it was pointed out.

Operating expenses showed largest gains in
New York, New Jersey, and Pennsylvania.
Inasmuch as expense increases exceed revenue,
profits before federal taxes will be less than
20%, “for the first time since 1989.” Rising
operating expenses were attributed to in-
creased wage rates, and to fact TV and FM
are supported largely by AM earnings, the
study indicated.

JACK BENNY TOPS FIRST 15
EVENING HOOPERATINGS

TOP EVENING network program based on
Dec. 30 Hooper report was Jack Benny, with a
rating of 25.6. Biggest boost over position
yvear ago shown by Horace Heidt show, which
jumped from 36th to 10th in December ratings.
Top 16 programs and ratings:

Jack Benny* 25.6; Radio Theatre, 24.0; ' Walter
Winchell, 23.6; Mr. District Attorney, 19.4; Phil
Harris-Alice Faye, 19.4; My Friemi Irma, 19.2 Fib-
ber McGee & Molly, 17.8; Bob oxe 17.7; Charlie
McCarthy, 176; Horace Heidt, 173 Arihur Godjrey’s

Talent Scouts 16.8; Bing Crosby, 16.2; 'S Tauern,
16.2; Louella Parsons, 16.1; Crime .P otographer,
158, (*includes second broadcast).

FCC NAMES PLOTKIN

FCC Assistant General Counsel Harry M.
Plotkin named chief of Broadcast Division of
Law Bureau last Thursday and Max Goldman
appointed assistant general counsel in charge
of Litigation & Administration Division. They
have been acting in those capacities. Pre-
viously, Mr. Plotkin had been in charge of Liti-
gation & Administration and Mr. Goldman
had been assistant chief. Mrs. Annie E.
Hunttington promoted to chief of Domestic
Wire Branch of Common Carrier Division, Law
Bureau, as successor to Bernard Strassburg,
who becomes chief of Rate Branch in that
division.
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NEW EXECUTIVE STAFF

AT WPAT ANNOUNCED
ANNOUNCEMENT of new executive staff of
WPAT Paterson, under ownership of Passaic
Daily News, was made Thursday by new own-
ers. James V. Cosman, former half owner,
who retained 10% interest, iz executive vice
president and general manager. Dow H. Druk-
ker, chairman of board of newspaper, holds
similar status with radio operations. Dow H.
Jr., publisher of newspapers, iz president of
radio operations, and Richard Drukker, his
brother, and treasurer of newspaper organiza-
tion, is vice president and promotion manager
for radio.

Named assistant vice president and assistant
general manager is Arthur Mundorff, now man-
ager of Drukker FM station, WWDX. Earl
Lucas was appointed assistant vice president
and chief engineer, and Harry Adsit, business
manager of newspaper, was named treasurer.
Dave Golden continues as director of publicity
and special events.

New FM affiliate of WPAT, which will have call
WNNJ will be dedxcated Feb. 1, to operate on 103.5
me (ch%nnel 278).

was ac&uired bx%Dmkker family for

J)ped price of 64400 3 from Donald Flamm
% from Mr. Cosm
Station is an independent and operates daytime
on 930 kc with 1 kw, ersey

servlnf northern New
area, Drukker famlly pub ishes Herald-News_in
nearby Passaic and a)so operates W X (FM),
community outlet which will be discontinued when

J takes air. Paterson and Passaic are cOn-
tiguous markets.

FORRESTAL ON CENSORSHIP

CENSORSHIP in any form is not workable
or desirable in peacetime, Secretary of De-
fense James Forrestal said Thursday. He in-
dicated he agrees with news advisory group
appointed early last year and composed of
radio and press executives. Defense Secre-
tary’s first annual report also envisioned super
type Stratovision for TV and radio as one
non-military use of man-made earth satellites
now under study. Defense group considering
possibility of creating little moon-like out-
posts at edge of earth’s gravitational pull,
some 200,000 miles up. Radio waves would be
beamed to satellites and retransmitted to wide
areas of earth.

COAXIAL OPENING SPEAKERS

WAYNE COY, FCC chairman, will head
speakers at Jan. 11 ceremonies opening AT&T
East-Midwest coaxial cable for television.
Among others, Leroy A. Wilson, president,
AT&T; Frank Stanton, president, CBS; Niles
Trammell, president, NBC; Allen B. DuMont,
president, WABD and DuMont Labs; Mark
Woods, president, ABC; F. M. Flynn, presi-
dent, WPIX. Mayor William O'Dwyer of New
York and Mayor Martin Kennelly of Chicago
also will participate.

TRUMAN LAUDS TV

PRESIDENT TRUMAN said Thursday
that television played a very important
role in fall campaigning. He made state-
ment when Bryson Rash, ABC Presiden-
tial announcer, asked at news conference
what part he thought television had taken
in campaign. Unfortunately TV didn’t
cover enough territory when it was used,
President added.

NAB URGES SALARY BOOST
FOR MEMBERS OF FCC

ELEVATION of salaries for FCC Commis-
sioners to $22,600 in proposed legislation
urged Thursday by A. D. Willard Jr.,, NAB
executive vice president, in letter to Sen. Ralph
E. Flanders (R-Vt.), chairman of subcommit-
tee of Post Offices and Civil Service Commit-

€.

Sen. Flanders to introduce bill carrying out
plans of government reorganization unit for
salary boosts. Bill presently provides only
$17,600 for FCC members. Mr. Willard con-
tends multi-billion dollar industry and public
dependent on type of leadership FCC provides.
Many other similar agencies to get $22,600
salaries under bill, slated for fast action after
Congress opens this week.

‘VOICE’ OPENS NEW STUDIOS
NEW “Voice of America” Washington studios
in Interior Dept. to open direct worldwide
shortwave broadcasts today, George V. Allen,
Assistant Secretary for Public Affairs, an-
nounced Friday. First major broadcasts will
be opening of Congress, President Truman’s
State of Union address, and inauguration cere-
monies Jan. 20, Main programming operation
to remain in New York. Top-floor studios
were reactivated last month under arrange-
ment with Interior Secretary Krug [BROAD-
CASTING, Deec. 13].

Closed Circuit

(Continued from page 4)

Norweb is being supported for post if his
health can stand it (see editorial, page 40).
It’s known that FCC Chairman Wayne Coy
had been proffered position, which isn’t yet
vacant, but to date has evinced little in-
terest.

HIGHLIGHTS of final report of House Select:
Committee to Investigate FCC, due for week--
end consgideration by Committee, expected to
include strong criticism of FCC's Blue Book
and of FCC legal department; review of so-
called “Lamb case” centering on issuance of
multiple station grants to Attorney-Publisher
Edward Lamb, and recommendation for legis-
lation to prevent recurrence of FCC’s com-
mercial grant for Insular Government station
in Puerto Rico, as well as proposal for con-
tinued Congressional study of FCC.

FULTON LEWIS Jr. and WOIC (TV), up
coming Washington outlet, negotiating exclu-
sive deal whereby Mutual ¢commentator woulé
make nightly TV appearance on new Bamber
ger telestation. Five-a-week programs woull
be aired as simulecasts—combined TV, AM
FM—looking toward long-range co-op arrange
ment pending reality of MBS TV Network
(WOR TV New York and WOIC already set
as, nucleus.)

NEW AGREEMENT between Los Amngele
Mirror and KNBH Hollywood, NBC televisior
station, in process late last week. In additior
to local news cooperation NBC will obtaix
rights to any special events paper develops
L. A. Times, sister newspaper owned by th
Times Mirror Co., has agreement with CB}
via KTTV,

ALTHOUGH NO NAMES mentioned, AB(
officials last week admitted likelihood tha
Charles (Bud) Barry would not take over a:
Western Division vice president, despite earlie:
announcement following resignation of Da
Searle. Change reportedly because of net
work’s extensive television plans, and Mr
Barry’s key responsibilities in programming

BROADCASTING ® Telecasting



RC ] It’s easy for a radio station

to say, “Advertising will solve

your problems. Just buy some time on the air.”

It's easy to say, but it isn't always true. For

advertising can be really effective only when

product and package are right—distribution
healthy —selling appeal sound.

This fact is acknowledged ac WLW, and
service is geared to meet the issue squarely. There
are facilities—not found ac any other radio sta-
tion—to aid a manufacturer all along the line.
There is a “know how” peculiar to the area, and
man power adequate to help you reach a position
where advertising can really do a solid job.

HERE’S AN EXAMPLE:*

In 1943, the manufacturer of a proprietary doing
only a negligible business in the WLW area,
approached the station in regard to a radio cam-
paign. Upon our advice, he first signed with
WLW’s Specialty Sales division to obtain distri-
bution. He then began his WLW campaign,
sponsoring three early-morning quarter-hours per
week, using WLW'’s staff rural entertainers.
During the last five years, this advertiser has
been a steady, year-around advertiser on WLW’s
early-morning schedule—is now sponsoring seven
quarter-hours per week—and has engaged the
services of Specialty Sales eight different times.
WLW'’s Drug Merchandising Department has
also given full support to this client, in che

matter of checks upon distribution and competi-
tive position, dealer and consumer attitudes, the
design and distribution of display material, etc.

The result? Sales have increased steadily in the
WILW 4-State area—have now reached a total
more than thirty times greater than when the
advertiser began his WLW campaign in 1943.
And he has used no other media in this area.

Yes, The Nation’s Station can help you solve
your selling problem in many, many ways. And
when you have solved it for WLW-land, you
pretty well know the answers for the nation. For
WLW’s Merchandise-Able Area is a true cross
section of America. A vast territory where almost
fourteen million people live—an area which is
covered by one station as a network covers the
nation. An ideal proving ground for products
and ideas. A proving ground for success.

*Name on reguest
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OIL IS BIG NEWS in the KI1.Z mar-
ket! Colorado’s famous peaks have a
rival in the thousands of towering oil derricks now
punmiping oil into the coffers of this rich western coun-
try. On the heels of the great Rangely field comes the
discovery of another huge oil strike in southwestern
Colorado, a discovery so large it “may well make Colo-
rado a major oil producing state.” The flood of black
gold in this area is but one more solid example of the
diversification and economic stability of the KLZ

market,

AND WHERE THERE’S NEWS vou'll find KLZ’s
alert news staff on the job. Long known for its radie
news leadership, KLZ’s news staff is one of the largest
and most experienced in ull of the West. KLZ newsmen
were first to bring to Denver radio the use of wire-
recordings and telephone-recorded interviews in the
news. With a true “nose for news” and the “know-how”
of radio news writing. KLZ continues to he the listen-

er’s favorite.




