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Last January a Richmond ice

cream manufacturer started
plugging his half-gallon size
exclusively on WLEE.

That very month sales of the
half-gallons jumped 20%
over December. And in
February, sales ran 20% over
January! All this in the
middle of the winter, too!

Richmond advertisers get this
kind of fast, profitable action
from WLEE all the time.
More and more national

advertisers are following their
lead. Call in your Forjoe man
for the whole WLEE story!

The Newsweekly
" of Radio and MUTUAL IN RICHMOND

Television.

TOM TINSLEY, President u IRVIN G. ABELOFF, General Manager u FORJOE & CO., Reptesentatives



Tradition matures slowly in Virginia.

But ask a Virginian about WTVR, THE SOUTH’S
FIRST TELEVISION STATION and he'll quickly convince
you that tradition needn’t be 100 years old.

WTVR, by its second birthday,

P ° had captured the hearts and eyes of Virginians.
In the Old Dominion State
° they look to Havens & Martin stations to make history.
The WMBG log is studded with “firsts.”
] WCOD was Richmond’s pioneer FM outlet.

Now after two years of operation, WTVR has over

24,000 set owners and the number continues

to grow . . . over 74 individual accounts are
currently using its facilities.

Linked to the whole world by NBC and NBC-TV,
these are your First Stations of Virginia.

WMBG A~
WTIVR™
WCOoD

Fwst Stotvons of Vergriesie

Havens and Martin Stations, Richmond 20, Va.
John Blair & Company, National Representatives
Affiliates of National Broadcasting Company



Announczhg. .

MORE power for W JIM

The added power and coverage gained by use
of WJIM’s new 370 foot TV tower as an AM an-
tenna, and the installation of a new efficient
28,000 foot ground system, will boost the long-
established, well-listened to WJIM-AM to an
even more prominent place in Central Michi-
gan’s AM roster.

MORE coverage for W JIM

That stronger signal means complete coverage
of Central Michigan . . . thousands more listen-
ers . . . thousands more sales for WJIM clients
at no incrcase in rates.

And New Representatives:
H-R REPRESENTATIVES

NEW YORK CHICAGO SAN FRANCISCO

WIIM proudly announces the appointment of
H-R Representatives, Inc. as its national sales
representatives . . . Frank Headley, Dwight
Reed and Paul Weeks are now members of the
WIIM-WGFG sales team. We congratulate them
on their new organization, and feel sure that
they will serve you conscientiously with perti-
nent data about WJIM, WJIM-TV, WGFG, and
the listening and looking habits of these pros-
perous Michigan markets.

WJIJIM © WIIM-TV 0 WGKG

ABC for Lansing ABC, CBS, DTN, NBC ABC for Kalamazoo
New power—New coverage (on the air soon)

Published every Monday, 53rd issue (Year Book Number) published in February by Broancastine PubBLicarions, Inc., 870 National Press Building, Washington 4, D. C.
Entered as second class matter March 14, 1933, at Post Office at Washington, D. C., under act of March 3, 1879. .
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WRITE OFF prospects of network resigna-
tions from NAB prior to conventioh in Chicago
next week. ABC, CBS and NBC have adopted
wait-and-see approach on reorganization. It's
indicated they would loock with favor on ap-
pointment of William B. Ryan, KF1 Los Ange-
les, as general manager—favored by President
Miller and by majority of board advisory com-
mittee, as it now stands. Networks presuma-
bly then would wait reasonable period for re-
sults.

BOTH CBS and NBC negotiating with Bob
Hope, whose services will be dropped by Lever
Bros., in deal approaching million-dollar-per-
year figure. Comedian reported to be asking
for contract covering 39 radio performances
per year at $25,000 each (covering cost of other
talent as well as his) plus six special television
appearances per year at $40,000 each. Three
top executives of both networks scheduled to
meet with him today in New York. Lever Bros.
expected to notify comedian of concellation of
contract as soon as new Lever president
selected.

BEST BET for successor to Charles Luckman
as president of Lever Brothers in U. S. is Bert
Massey, now president of Lever's Canadian
operations.

OPENING GUN in what might become not-so-
cold ether war with Mexico is heard in Mexi-
can moving of 1550 kc from Mexico City to
Nuevo Laredo, on Texas border, with conse-
quent damage to both U. S. and Canadian sta-
tions. XENT Nuevo Laredo switched from
1140 ke, 50 kw directionalized, to 1550 ke, pre-
sumably with 20 kw non-directional. State
Dept. is pressing formal protests with Mexico
but has got nowhere yet. What happened to
1550 ke at Mexico City (XEML), and to use
of 1140 ke after it was abandoned by XENT,
is minor mystery.

MONTICELLO DRUG Co., Jacksonville, Fla.,
returning to radio campaign for first time in
three years with test spot schedule in Texas,
Arkansas and Louisiana for its 666 malarial
preparation. Test starts June 1 on 756 to 80
stations. Charles W. Hoyt Co., New York, is
agency.

YOU'LL BE HEARING much more about
‘WPFIL Philadelphia’s rate revisions, which
have stirred up hornet’s nest. Roger W. Clipp,
WPFIL general manager, insists it was no rate
cut but “readjustment.” Station argues vast
majority of advertisers liked this approach;
about half of agencies liked it, but stations
without TV are outraged.

FURTHER PORTENTS of magnitude of
Zenith’s Phonevision erusade in behalf of box-
office television is disclosure that Millard C.
Faught, author of controversial report on eco-
nomics of TV, has been retained by President

(Continued on page 90)
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Upcomini

12-19: NAB Convention Week, Stevens
Hotel, Chicago.

April 15;: New England Radio Engineering meet-
ing, Somerset Hotel, Boston.

April

April 15-16: University Assn. for Professional
Radio Education, Stevens Hotel, Chicago.
April 24-28: Society of Motion Picture and Tele-
vision Engineers convention, Drake Hotel, Chi-
cago.
{Other Upcomings on page 87)

Bulletins

EXTRA dividend of 25 cents per share of com-
mon stock, payable May 29 to stockholders of
record at close of business April 21, and divi-
dend of 87% cents on first preferred stock
for period April 1, 1950, to June 80, 1950—
payable July 1 to stockholders of record at
close of business June 12—declared by RCA
board of directors Friday.

GEORGE H, HOLLINGBERY Co. named
representative for WHIO-TV Dayton, Ohio,
effective April 15.

BETTER BUSINESS BUREAU
ACTS IN PROGRAM CONTEST

CHICAGO BETTER BUSINESS Bureau has
notified postal authorities about activities of
National Radio Program Agency, 82 W. Wash-
ington St., Chicago, after checks on “many”
complaints from “widely separated sources.”
Firm has mailed cards to persons asking $2
entrance fee for possible selection as competi-
tor in “giveaway program, all expenses paid
(to Chicago) for yourself and guest,”” BBB
reports.

“, . . All entrants will receive a lovely gift
from the sponsor.” Card names no sponsors or
shows, asks letters of 50 words stating why
person wants trip. Names were selected in “a
national mailing campaign.” Chicago office
space was sub-leased to Arthur Starnes of
the program agency, building reports. BBB,
which has been unable to find Mr, Starnes, re-
ports “contest” closing date is “continually
being extended.” It has cards with five dif-
ferent dates, last one being April 9.

From bureau report, being circulated to
other branches: “Although the card infers that
the winner will be given a trip to Chicago with
expenses paid, no actual promise is made in
any literature seen by this bureau, and also,
while the plan is supposed to be a contest, the
usual rules pertaining to the conduct and
conditions thereof and the method of deter-
mining the winner are not set forth.”

NAB also had notified postal authorities
about program contest.

TWO JOIN KATZ

MARVIN I. RUDWICK, vice president of
Gordon & Rudwick, New York, and Louis M.
Cottin, also with agency, have joined Joseph
Katz Co., New York.

Business Briefly

BLOCK LOOKING @ Block Drug Co., New
York (Amm-I-Dent toothpowder), looking for
radio and TV programs for next season. Block
plans to drop sponsorship of Burns & Allen
in radio on CBS at conclusion of this season.
Agency, Cecil & Presbrey, New York.

SHOE FIRM’S PLANS @ Acrobat Shoe Co.,
division of General Shoe Co., Nashville, sched-
uled sponsorship of Acrobat Ranch, children’s
TV variety show, as network daytimer next
fall. Present plans are for half-hour show to
be telecast on 14-station network, plus kine-
scopes, before studio audience from Chicago.
Seript auditioned at WENR-TV (ABC) Chi-
cago last week. Agency, Ruthrauff & Ryan,
Chicago.

COLGATE BUYS @ Colgate-Palmolive-Peet
Co., Jersey City, buys CBS half-hour comedy
package Steve Allen Show as summer replace-
ment for Our Miss Brooks, Sun. 6:30-7 p.m.
starting in June. Agency, Ted Bates Inc.,
New York.

ARMY, AIR FORCE REVISE
RADIO BUDGET POLICIES

U. S. ARMY and Air Force recruiting service,
under revised policy will spend more of its
advertising budget for purchase of radio time
than for costs of producing programs for
public service broadcast, and will buy time on
“long-range basis calculated to give each sta-
tion supporting recruiting programs . . . an
opportunity to cbtain a portion of the national
or local advertising.”

New policy reported by Broadcast Advertis-
ing Bureau Friday following conference of
Charles Batson, of BAB; Justin Miller, NAB
president; Maj. Gen. T. J. Hanley Jr., chief of
personnel procurement for services, and Robert
Collins, of Grant Adv. Inc., ageney for recruit-
ing campaign.

Gen. Hanley agreed to change Army ac-
counting system so cost of producing programs
for free broadcast and cost of time purchases
would no lenger be lumped in reports of radio
expenditures. Six field armies, which have own
budgets, will spend half their money for radio
time, supplementing national advertising.

Understood recruitment time purchases will
be intensified during period of school gradua-
tion in May and June.

ROSENMAN LEAVES WCAU

ALEX ROSENMAN, sales vice president of
WCAU-AM-FM-TV Philadelphia resigned
Friday, effective May 1. He is oldest employe
in point of service, having joined station in
1927 as salesman. He became commercial
manager in 1940 and vice president in 1946.
During his term as sales administrator WCAU
became one of most successful stations in na-
tion commercially. Donald W. Thornburgh,
WCAU president, said he accepted resignation
with regret. No plans made for successor.

BROADCASTING ® Telecasting




PLAY BALL!

WITH THE

DETROIT TIGERS

PLAY BY PLAY e NIGHT AND DAY e AT HOME AND AWAY

STARTING APRIL 18

AND STARTING SOON WKMH GOES . ..

' : 3 B
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L5 N \
| AN Fred A. K -
MONEY-WISE TIME BUYERS ANALYZE COSTS re - Rnorr S
)\ i President and Gen. Mgr, K
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have YoV ever seen..,

a time buyer’s desk?

One-armed paperhangers are serene next to the average time-
buyer, They are advertising’s busiest creatures, and the con-
dition of their desks proves it.

Buried under an avalanche of promotion from stations, stativn
reps and networks, the average timebuyer has developed an
immunity to all promotion that does not loek important ...
does not tell a story and tell it quickly. That’s why your prome.
tion and advertising should be planned, written, designed and
scheduled by experts.

Whether you're planning a % page trade paper ad or a 52-
week direct mail campaign...a local audience building program
or a coverage map...call on the agency with the widest pro-
motion experience in the entire radio-television industry.,,.

O’BRIEN & DORRANCE, inc.
160 EAST 56TH STREET, NEW YORK 22, N.Y.

Stations everywhere are asking

about our new PROMOTION PLAN ... Have you?
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THE NEWSWEEKLY OF RADIO AND TELEVISION
Published Weekly by Broadcasting Publications, Inc,
Executive, Editorial, Advertising and Circulation Offices:

870 National Press Bldg.
Washington 4, D. C. Telephone ME 1022
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WASHINGTON HEADQUARTERS

SOL TAISHOFF, Editor and Publisher

EDITORIAL: ART KING, Managi: Editor; J. Frank
Beattgr. Rufus Crater, Associcte Editors; Fred Fitz-
gerald, News Editor; Tyler Noursas, Jo Halley, Assist-
ants to the News Editor. STAFF: David Berlyn,
Lawrence Christopher, Mary Ginn, Tom Hynes, John
Osbon, Ardinelle Williamson. EDITORIAL ASSIST-
ANTS: Estelle Dobschultz, Kathrgn Ann Jones, Pat
Kowalezyk, Doris Lord. Wilson D, McCarthy, Jean
D, Statz: Eleanor J. Brumbaugh, Assistant to the
Publisher.

BUSINESS: MAURY LONG, Business Menager; Win-
field R. Levi. Assistant Advertising Manager; éeorle
L. Dant, Adv. Production Manager; Harry Stevens,
Clasgifled Adverﬂstn! Maneger; FEleanor Schadi,
Phyllys Steinberg, Judy Martin; B, T, Taishoff,
Treasurer; Irving C. Miller, Auditor and Office Man-
ager; Eunice Weston.

CIRCULATION AND READERS' SERVICE: JOHN P.
COSGROVE. Manager; Bill Gabriel Jr., Elaine
Haskell, Grace Motta, Lilllan Oliver, Al Riley,
Warren Sheets.

bl L UL DL 250 Park Ave., Zone 17, PLaza
§535; EDITORIAL: Edwin H. James, New York
Editor; Herman Brandschain, Asst. to the New York
Editor; Florence Small, Gloria Berlin

Bruce Robertson, Senior Associate Ediior,
ADVERTISING: S. J. PAUL, Advertising Director;
Eleanor R. Manning.

M 360 N, Michigan Ave. Zone 1,
ntral 6-4115; William L. Thompson, Manrager; Jane

Pinkerton.

Taft Building, Hollywood
and Yine, rfone =X, HEmpstead 818I; David Glick-

man. West Coast Manager; Ann August.

TORONTO: 417 Harbour Commigsion, ELgin 0715:
James Montagnes.

BRoOADCASTING * Magazine was founded in 1931 by
Broadcasting Publications Inc., using the title:
BROADCASTING *—The News Magazine of the Fifth
Tstate. Broadcast Advertising * was acquired in 1932
and Broadcast Reporter in 1933,

*Reg. U. S. Patent Office
Copyright 1950 by Broadcasting Publications, Inc.
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A Question and Answer Book of Railroad Information
—valuable to every editor, writer, radio commentator

“Quiz on Railroads and Railroading” isa handy  ing railroad history, properties, accomplish-

railroad source book that gives you quick, ac-  ments and procedures, and the role of the rail-

curate information in brief, non-technical form,  roads in America’s “good living.”

about hundreds of railroad topics—fascinating To get your copy of the newly revised edition

facts that you will find useful. of “Quiz on Railroads and Railroading,” or
In editorial use, the detailed index makes  extra copies for staff use, simply mail the

possible the immediate location of data cover-  coupon below today.
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ars] @ For WORLD - Affllluie

I "~ WORLD Adds To The Greut Trum of Unparalleled Feature Presentﬁ
ONGEAGA DICK HAYMES SHOW * TIME SIGNAL JINGLES °* MUSICAL WEATHER
&= FEAfURE PROGRAM SIGNATURES . HOMEMAKER HARMON!ES

B e

See WORLD'S N.A.B. Convention Exhibit, Suite 500 - 5
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WORLD BROADCASTING SYSTEM, INC.,

An Affiliate of Frederic W. Ziv Compony
01 MADISON AVE,, NEW YORK 22, N. Y.
Cincinnati » Chicago « Holiywood

= = — - P —— 1

-,

io Already Released

i

INGLES LYN MURRAY SHOW .
E»- commsncw. JINGLES

F __.___,,._._._.....
s-«:u- e - =T --.-a—a....l._g..‘-..a.__-.J- *

01, Stevens Hotel, Chu:age
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TWO 70P
(BS STATIONS

TWo0 B8l6

SOUTHWEST MARKETS

ONE LOW
COMBINATION RATE

KWET

WICHITA FALLS, TEX.

620 KC
5,000 WATTS

KLYN

AMARILLO, TEX.
940 KC

1,000 WATTS

When you're making out that schedule for the
Southwest don't overlook this sales-winning pair of CBS
stations. For availabilities and rates, write, phone or
wire our representatives.

National Representatives

JOHN BLAIR & CO.
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OHN A. CASHMAN, vice president of O’Brien & Dorrance Inc., New York,
elected secretury-treasurer of agency.

ALBERT LOOMIS, formerly with C. J. LaRoche & Co., New York, appointed di~
rector of service of Duane Jones Co., New York.

BERT SCHWARTZ, recently executive with Monroe Greenthal Co., New York,
rejoins Raymond Spector Co., New York, as assistant to the president.

CARL GEORGI Jr., vice president and director of media of D. P. Brother & Co.,
Detroit, and ELLIOT POTTER, vice president and manager of Detroit office
of Young & Rubicam, elected to board of governors of Michigan Counecil of
American Assn. of Adv. Agencies.

BOB McNITT, formerly Portland, Ore., representative for Cowles Pub. Co,,
joins Pacific National Adv. Agency, same city, as account executive. Before
joining Cowles he was with Henri, Hurst & McDonald, Chicago. ’

MARJORIE CHILD HUSTED, General Mills consultant and staff director of
“Betty Crocker” campaigns, establishes advertising and consumer relations
consultant service in Minneapolis. She also is to serve as consultant to
Dancer-Fitzgerald-Sample and BBDO.

YATES ADYV. Inc., New York, changes name to YATES, WERTHEIM & BAB-
COCK Inc., effective today (April 10). E. TAYLOR WERTHEIM, formerly of
Wertheim & Adv. Assoe., joins new agency as vice president. CHARLES L.
BABCOCK III, is president; DOROTHY Y. BABCOCK, secretary, and C. L.
YATES, treasurer. New offices are at 299 Madison Ave., New York. Philadel-
phia office is at 908 Witherspoon Bldg. and i3 headed by Mrs. JEAN H. BREIG.

GEORGE RUDNICK transfers from Chicago staff of Ruthrauff & Ryan to its
Cincinnati office as account executive.

HANK JOHNSON, former president of Western Trade Publications, opens his
own advertising agency, H. E. Johnson & Assoe, with offices in De Young
Bldg., San Francisco.

JOHN J. GRONFEIN and LOUIS M. COTTIN, formerly partners in Louis M.
Cottin & Co. and more recently with Gordon & Rudwick Inc. associate with
New York office of The Joseph Katz Co. MARVIN I. RUDWICK, former vice
president of Gordon & Rudwick Inc., also joins Katz Co.

J. ARTHUR WEST, former sales and advertising head at Television Cartoons,
glc.. nan}‘ed to head and set up TV film department at Frederic House Inc,,
ew York.

FOOTE, CONE & BELDING, Chicago, moves to its own building at 156 E.
Superior May 1, putting under one roof 3850 persons who heretofore have worked
at three locations. :

ALBERT M. TEWKSBURY named manager of San Francisco office of W. F.
Coleman Co. He succeeds JACK CAHILL, resigned.

FRED FREELAND resigns as television director of Ruthrauff & Ryan, Chicago,
to head own TV production firm in Ft. Wayne. He worked previously at WBZ-TV
Boston and WBKB (TV) Chicago.

JAMES RESOR, timebuyer in radic and television department of McCann-
Erickson, New York, resigns. He had been with agency for past six years.
He is moving to San Francisco and plans to do similar work in that area.
No replacement at agency yet named.

WILLIAM T. MALONE, formerly vice president and general manager of Ray-
mond Spector Co., jeins Victor van der Linde Co., New York.

ROBERT L. NOURSE Jr. formerly with W. Earl Bothwell Inc., Hollywood,
joins Compton Adv., same city, as account executive.

JIM OSEBOLD, former advertising manager of J. C. Penney department store,
San Francisco, opens his own advertising agency at 1276 Jackson St., same city.

JAMES E. WEBER, account executive on Kellogg (Corn Soya, Corn Pops) at
Leo Burnett Agency, Chicago, named executive on new Bauer & Black account.

ADVERTISERS PRODUCTION Co. moves to 260 California St., San Francisco.
New phone:; YUkon 2-24086.
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Census Help Cited
EDITOR, BROADCASTING:

I wish you would convey to the
radio and television industry our
appreciation of its splendid help
in meeting the problem of acquaint-
ing the American people with the
importance of cooperation in the
1950 Census.

The self interest of the industry
in the obvious need of a new sta-
tistical picture of the nation was,
of course, some incentive, but that
alone cannot explain zall that was
given. There was genuine evidence
of a high spirit of public service in
the manifest willingness to assist
an essential national project.

Roy V., Peel
Director
Bureau of Census
Washington

* * *

Finds It ‘Invaluable’
EDITOR, BROADCASTING:

May I . extend my

LR BT e e

0)22[1 /;{uée

(Letters are welcomed. The editors reserve the
right to use only the most pertinent portions.)

0l

compliments to . . . your publica-
tion. . . . Having recently arrived
in this country from the BBC-TV,
1 find your magazine invaluable
for keeping in touch with technical
advances.

Donald B. Archer

Bantock Productions

Phoenix, Ariz.
* * %

Transit FM’s Horizons
EDITOR, BROADCASTING:

The editorial entitled “In Tran-
sit or Insolvent” in the April 3
BrOADCASTING is the most intelli-

gent appraisal of FM that I have
read to date. I am convinced that

the answer to the question you pose
in the first paragraph is that FM
is a sleeping giant only if Transit
Radio is given an opportunity to
provide a firm financial foundation
for the FM industry. I agree with
your statement concerning the val-
ue of Transit Radic to the entire
broadeasting industry in that we
are attracting retail dollars and
once the retailer uses Transit Ra-
dio he is a good prospect for all
other phases of radio. Transit Ra-
dio is selling merchandise for re-
tailers because Transit Radio is an
outstanding retail medium. . .
We are convinced on the basis
of exhaustive surveys that Transit

Lower Maintenance Costs

300 MM CODE BEACON

Rain-proof ventilator
“circulates” the air, re-
duces internal tempera-
ture and prolongs lamp

glass shielding on color-
screen supports.
approved,

CAA

SF-75

LAY CITe)

35 f.c; off at 58 f.c. as recom-
mended by CAA.

MERCURY FLASHER
- Only four moving

. parts, in lifetime-
lubricated ball
K] bearings. No con-

tact points to wear
out. Speed adjust-
ment: 14

flashes per minute.

TOWER LIGHTING
EQUIPMENT!

Specialized tower lighting equip-
ment, developed and produced by
Hughey & Phillips, has many ex-
clusive features designed for easier
installation, lower maintenance

P
L0 Comynoy,
lmau;.,—.u_,,,
d’)“’lclLEl .

life. Concave base with L i

drainage port at lowest  AUTOMATIC TOWER LIGHT SINGLE and DOUBLE OBSTRUCTION LIGHTS

point dissipates conden- CONTROL — "PEC’ SERIES Precision machined for proper light center.

sation moisture. Spun- Specifically designed for radic  MHeavy aluminum alloy. castings.  Prismatic
tower use. Turns lights an at  globes meet CAA specifications. Drainage ports

HUGHEY & PHILLIPS

to 52

costs, and dependable operation
under
Write or wire today for our com-
plete
specifications and information.

for condensation.
A-21 signal lamps.

H & P LIGHTING KITS FOR A-2, A-3, A-4 and A-5 TOWERS INCLUDE EVERY
ITEM ESSENTIAL FOR COMPLETE TOWER INSTALLATION.

WRITE ON YOUR LETTERHEAD FOR CATALOG

HUGHEY & PHILLIPS

TOWER LIGHTING DIVISION
{ 326 N. LA CIENEGA BLVD.

1oWER LIGHTING aommm'l 60 EAST 42nd STREET

all climatic conditions.

catalog giving detailed

Mounting base for standard

LOS ANGELES 48, CALIF.

NEW YORK 17, N.Y.
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Radio is in the publie welfare and
in the event of war or an emergen-
ey, local or national, it will prove
to be a means of communication of
incaleulable value to defense agen-
cies. . . .

C. L. (Chet) Thomas

President

Transit Radio Ine.

St. Louis

*

Cites WBNX Show

EDITOR, BROADCASTING;

I have just completed reading the
March 27 issue of BROADCASTING,
and particularly the story by John
Osbon, “Upsurge in New York
Radio” on page 21, and note the
following statement in that arti-
cle: “Station spokesmen point out
that WHOM 1is the only station
airing Italian language programs
at night and on Sunday.” It seems
to me almost unbelievable that any
competent station spokesman
could be so mis-informed as to dis-
regard completely, a program
which has been on the air six nights
a week for the past 17 years.
WBNX broadeasts in the Italian
language Monday through Satur-
day from 8 p. m. to 10:30 p. m. one
full hour beyond the time of the
last Italian program on WHOM. ...

William I. Moore
President
WBNX New York

[EDITOR'S NOTE: BROADCASTING
apologizes to WBNX for overlooking its
ﬂne]service to Italian language listen-
ers.

® ¥ w

"Read Cover to Cover

EDITOR, BROADCASTING:

. . . Yours is the only publica-
tion that keeps the thousands in
radio and allied fields up on all the
happenings.

I think, also, that you'll be in-
terested to know that our copy of
BROADCASTING is routed to every
one in the station to be read and
initialed and I can safely say that
it’s read from cover to cover and if
anyone seems to have missed a
pertinent fact, it is always called
to their attention by someone else.

Keep up the good work. It’s
really appreciated.

Jeffrey E. Evans
Chief Announcer
WLDY Ladysmith, Wis.

*® k¥

Defends NAB Dues Hike

EDITOR, BROADCASTING:

As a radio man of 15 years ex-
perience . . . may I enter my two
cents worth? .,

In the majority of stations, the
manager is expected to manage the
station, sell advertising, help write
continuity, possibly do some pro-
grams on the air, handle remote
programs, and many times take
over the program directors posi-
tion . . . How can managers carry
on those duties . . .and also get the
real good out of the NAB? .. . A
manager, and I'm talking about a
real manager, should . . . be the
head, guide and direct . ., destinies,
and spend a lot of time working

(Continued on page 20)
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THE FOUNTAINHEAD OF MODERN TUBE DEVELOPMENT IS RCA.

...a major advance in studio=type image orthicons

A NOTABLE PRODUCT of RCA leadership in tube research
and engineering—the new RCA-5826 image orthicon offers
important refinements over previous types of television camera
tubes for studio use.

The new RCA-5826 combines exceptionally high sensitivity,
a resolution capability of better than 500 lines, high signal-to-
noise ratio—about twice that of outdoor camera types—and
improved gray-scale rendition in the vicinity of the “blacks.”

Having the same spectral response as the companion outdoor
pickup type RCA-5820—4 response closely approaching that of
the eye—this new studio camera tube permits portrayal of colors
in nearly their true tonal gradation. The use of the 5826 in the
studio and the 5820 outdoors facilitates the combination of
indoor and outdoor pickups on the same program.

RCA television tube achievemeats are the very foundation of
modern television. And you can depend upon RCA’s continued
leadership to bring you the finest and most advanced tubes
that money can buy.

Whatever the application, there’s an RCA television tube to
meet your needs. The complete line is available through your
local RCA tube distributor, or direct from RCA.

For further information on any RCA tube, see your RCA
Distributor or write Commercial Engineering, RCA, Section

-D37P, Harrison, New Jersey.

The world's most modern tube plant...

RCA, LANCASTER, PA.

See the new RCA-5826 image orthicon and RCA-583] super-power beam triode at the NAB Convention

RADIO CORPORATION of AMERICA

ELECTRON TUBES

Telecasting

HARRISON, N. J.

April 10, 1950 o
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DAY

Jack Berch alop some of the
5 million Christmds cards
which were sent to one of his

NBC morning listeners.



TIME IS BIG TIME

- JACK BERCH, Prudential’s Singing Star, is perched on a mountain of

mail—proof of the power of radio in moving people to action.

A Canadian listener wrote Jack Berch telling him of her need for ﬁsed
Christmas cards. She wanted the cards for scrapbooks which are sent to

African leper colonies.

Berch’s brief, one-time stirring appeal on his morning NBC program

went straight to the hearts of listeners all over America.

More than 5,000,000 Christmas cards were contributed by over half-a-

maillion people. The cards arrived via 370 bags of mail and thousands of

pounds of freight and express packages. .. and the mail is still coming
_ at the rate of 6 to 8 bags daily. '

Such is the POWER AND APPEAL of network radio today. Such is the

listener loyalty advertisers can depend upon when they use NBC.

America’s No. 1 Advertising Medium

THE NATIONAL BROADCASTING COMPANY

A service of Radio Corporation of America
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F. HEUBLEIN Bros. Inc. will use established radio programs in seven

o key cities to help introduce its Al mustard and to promote its Al sauce.
Cities to be covered are: Cincinnati, Portland, Los Angeles, St. Louis,
Detroit, Minneapolis and Chicage. Duane Jones Co., New York, is agency.

THE SOUTH’S NEWEST’ MDST CDMPLETE STERLING BREWERS, Evansville, Ind. (beer), starts sponsorship this week of

' two once-weekly 16-minute film shows through Smith, Benson and McClura,
AM 'TV" FM FACILITIES 4 Chicago. Top Views in Sports is telecast on WFBM-TV Indianapolis and

Sterling Little Theatre on WAVE-TV Louisville. Firm is reorganizing its radio
schedule and considering buying sports, platter and/or news shows and chain-
breaks and spots in 10 to 12 major markets and 30 to 40 minor ones in sectional
areas where product is distributed.

; -_-: ] DAD’S ROOT BEER Co., Chicago, expands AM spot schedule to 40 more sta-
o, tions, making total of 75, all on 52-week basis. Maleolm-Howard, Chicago, is
11 agency, ART HOLLAND, account executive.
11 )

£ {[Hil ESKIMO PIE, Bloomfield (ice cream bar), through Buchanan & Co., New York,

preparing its seasonal spot announcement radic campaign in about 50 markets.

Starting dates are on staggered basis.

§ . DAYSTROM Corp., Olean, New York (furniture), through N. W. Ayer, New
| York, preparing series of one-minute films for television campaign in thres
cities; New York, Philadelphia and Los Angeles, to start May 1.

J. N. CEAZAN Co., Los Angeles (distributor of Crosley and Apex electrical
products and Dayton Tire & Rubber and battery produets), appoints Ted H.
Factor, Los Angeles, to handle advertising. Distributor with cooperating dealers
currently sponsoring for Crosley two television shows on KECA-TV Los Angeles.
Firm plans both television and radio spot campaign in near future for Apex
products in Southern California.

GRUEN WATCH Co. appoints Stockton-West-Burkhart, Cincinnati, to handle
advertising. Company has used network radio. Grey Adv., New York, formerly
handled account.

CHESEBROUGH MFG. Co. (Vaseline Cream Hair Tonic), through Cayton
Ine., New York, adds WDSU-TV New Orleans and KING-TV Seattle to sta-
tions carrying Greatest Fights of the Century. Program is telecast Saturday,
10-10:15 p.m., on WDSU-TV and Monday, 10:30-10:456 p.m., on KING-TV.

Aetwork iqccoanﬂ e o0

2 TR [ e . T kAL
k‘.‘aal‘-:-.:;--'m:- L
@ UPPER RIGHT GENERAL FOODS Corp., New York (Certo, Sure-Jell), May 2 starts sponsor-
' . . e oye ship of Tuesday and Thursday Frank Gose News on 10 Columbia Pacific Network
WDSU's new studio bwidmg—'fradlhonﬂ"y New Orleans stations, 5:00-5:10 p.m.,, PST. Agency: Benton & Bowles Inc., New York.
in appearance—houses s+udios, o{fices, recording and Other portions of program are sponsored by CHEMICALS Inc. (Vano'L?quid

projection facilities in an area of 22,000 square feet. Starch), MANHATTAN SOAP Co. and MENNEN Co.
® LOWER LEFT

TONI Co., Chicago (home permanent wave), sponsors Jack Lemmon on Toni

!n‘l’erlor of the ipacious, sound-sfage :TV studio _Wh'Ch Twin Time alternate Wednesdays on CBS-TV, 8 to 8:30 p.m., CST, through
incorporates the latest de"eI°P“"e"‘*s in telecasting. Foote, Cone & Belding. Variety show will be carried on 81 &tations, 20 by
kinescope.

PURE OIL Co., Chicago, renews its NBC Newscast May 1 for 11th year, spon-

Ask Your JOHN BLAIR Man! soring H. V. Kaltenborn and Richard Harkness for 52 weeks. Five-a-week
show, 6:45 to 7 p.m., CST, is aired on 32 network stations. Agency: Leo

Burnett, Chicago.

) -

EMERSON RADIO & PHONOGRAPH Corp. (radio and TV sets), New York,
will sponsor The Clock, alternate Fridays, on NBC 9:30-10 p.m., beginning
April 21, Agency for Emerson is Foote, Cone & Belding, also New York.

PABST SALES Co. adds KFAR Fairbanks and KENI Anchorage, Alaska, to
its list of NBC stations carrying The Life of Riley. Show is tape recorded
in Seattle and air-expressed to Alaska for rebroadcast. Stations are NBC
affiliates.

ARNOLD BAKERIES, New York, moves Faye Emerson Show from CBS-TV to
NBC-TV effective April 22. Show will be telecast Saturday, 10:30-10:45 p.m.
Agency is Benton & Bowles, New York.

Page 16 * April 10, 1950 BROADCASTING ® Telecasting




ARE THESE GATES '50 DECADE PRODUCTS MAKING MONEY FOR YOU?

| 52-CS Studicette Speech Con-

sole.

2 BC-1F Air-conditioned 1EKW
* Broadcast Transmitter.

3 SA-50 Dual Channel Speech
+ Console.

BROADCASTING *

"RADIO COMPANY

QUINCY, ILLINOIS, U S A

Gates Antenna Coupling
Equipment.

SA-40 Single Channel Speech
* Console on CB4 Control Desk.

7
Typical 4-Tower -Centralized 8 GY-48 Complete 250 - watt
Phasing Cabinet. -

* Radio Broadcasting Station.

HF5-1¢ High Frequency Phone 50-watt Telephone and Tele-
and Telegraph Transmitter. 9'

graph Communications Trans-
mitter.

|O BC-5B 5KW Transmitter with T HF-15 15,000-watt Telegraph

* Phasor.

Telecasting

Transmitter.

April 10, 1950
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Ten major farm orgonizations
(Grange, etc.) representing 140,
000 New York state families own
Rural Radio Network. Since they
listen first to their network, make
Rural Radio first aid for sales in
rural New York.

@ 85%

. . . of properous rural New York
is served by 8 RR stations: WHCU-
FM, lthaca: WENF, Weathersfield;
WVBT, Bristol Center; WVCN, De-
Ruyter; WVCV, Cherry Valley:
WVBN, Turin; WSLB-FM, Ogdens-
burg; WEFLY, Troy.

@ $6,500

. . Is the “Cadillac” average
farm income per family in New
York state. Farm families in New
York buy 45% of the cutos sold:
51% of the hardware; 36% of the
slectrical appliances; 28% of the
drugs; 36% of food-meat; 33% of

*  the ciothing.

@ 356,640

S+ + is the total rural families in
the upstate area. This includes
138,255 farm families . . . a rich,
responsive market worthy of your
consideratian.

Rural Radio . . . prescription to
sell the $9771,000,000 agricul-
tural morket in New York state.

Rural
R adio

NETWORK

118 Harth Tiega Sireet, Hhaza, N
30 West 4208 Streel, Mew York City

Page 18 ®  April 10, 1950

“Feature oj the Wee‘

ONE of radio’s oldest breakfast-
time shows——The FEarly Birds at
WFAA Dallas—has turned 20
years old, and in celebration, it,
had a transcribed old-home-week
of alumni who've made national
names since their days on The
Early Birds.

The show broke precedent for its
anniversary festivities, March 27
to April 1, by using recordings of
its former talent. Otherwise, the
show is strictly a live-talent af-
fair, with a cast of more than 25,
heard Monday through Saturday,
7:15 to 8 am. (on WFAA’s 820
frequency).

Heard on the special shows were
Eddie Dunn, The Early Birds first
announcer, now announcing for
NBC’'s Jack Berck Show; Dale
Evans, Roy Rogers' leading lady
and wife, who sang blues at
WFAA; Fred Lowery, the whis-
tler, known as “The Texas Red-
bird” when he got his start on The
Early Birds.

Ralph Nimmons, now WFAA
national sales manager, resumed
briefly as announcer on The Early

Martin B. Campbell (center), man-
aging director of WFAA Dallas,
officiates as “Mister Hack Berry”
(1) presents to Mayor Wallace
Savage of Dallas the key to the
“The Hack Berry Hotel.”
* * *
Birds, while Alex Keese, also of
WFAA sales’ force, played again
with the oldtime fiddle trio, along
with Karl Lambertz, now manager
of Muzak in Dallas.
Saluting the show as a Texas

{Continued on page 42)
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TRICT OBSERVANCE of the

rule against burning one's

bridges behind him has paid
off for Bob Hetherington, recently
elected vice president of WIL St.
Louis,

If Bob hadn’t left friends at
WIL in 1948, after two years as
a salesman there, chances are he
wouldn’t have been called back to
the station as sales manager a year
later. And if hizs superiors at the
Automobile Club of Missouri,
where he sold mem-
berships as a young-
er man, hadn’t hated
to see him leave, the
club probably
wouldn't be buying
time on WIL today.

Robert Maxwell
Hetherington was
reared into selling.
A native of Harris-
burg, Ill., his father
died when he was a
small boy, but he
became attached to
his stepfather, a
ladies’ ready-to-wear
chain store manag-
er. During Bob’s
school years, the
family lived in 24
different cities,
within a territory bounded by
Syracuse, Richmond, Dallas, and
Duluth. He believes his sales abil-
ity is a result of having learned to
adjust himself to many types of
people and their customs.

Bob's first selling jobs were as a
newsboy and grocery store clerk in
Maplewood, Mo., where he gradu-

ated from high school. At Lewis
Institute, Chicago, he studied ad-
vertising and business administra-~
tion, but only at night after long
days on the circulation crew of a
neighborhood newspaper. He later
transferred to night school at
Washington U,, St. Louis, where
he absorbed more advertising un-
der J. W. (Scoop) Goldstein, vice
president of Olian Advertising Co.
In the daytime he sold vacuum
cleaners for a utility company.
Bob had his first
taste of radio in
193¢ when Bill
‘West, then manager
of WITMV East St.
Louis, hired him as
a special salesman
on a “Downtown
Retailers Day” pro-
motion. Sales jobs
followed with Fa-
mous & Barr, one of
the largest depart-
ment stores in St
Louis, and with
Marshall Field’s big
Chicdgo organiza-
tion. Then Bob
moved into intangi-
bles for good. He
started selling mem-
berships for the Au-
tomobile Club of Missouri (now a
steady WIL customer with spot
announcements after local sports
evenis); became Missouri state
manager for the Farmer's Auto-
mobile Inter-Insurance Exchange;

10,000 WATTS
PHILADELPHIA'S
MOST POWERFUL

INDEPENDENT

SAAM

Ovistanding play-by-play

then assistant manager of the Sportscaster
Public Loan Corp., St. Louis. The bt
(Continued on page 20) ADAM L YOUNG, INC.
BROADCASTING ® Telecasting



An ever-growing
station audience. .

(Now 295,470 BMB

radio families daytime,
307,970 BMB

radio families nighttime)

in the nation’s fastest-

growing state

{

Sy WESTINGHOUSE RADIO STATIONS In

) .»*v

W i PORTLAND, ORE.
ﬁ % 50,000 WATTS
e, L ;




Open Mike
(Continued from page 12)

for the community good through
his position.

If the station managers would
really read and assimilate the many
good things given them by the NAB,
it would mean more money for
the radio station. I realize that
inereased NAB dues seem, and may
be, a bit high for some stations,
but if they use NAB the way they
should, it can help them present
better radio, run a better station,
and increase the quality of their
station. . . .

. . Any city that can afford a
radio station certainly should be
able to afford a manager who could
devote more time to management
and helping NAB . .. Judge Miller
has done a great job . .. It's not
his fault, or the fault of most of
the officers. It’s your fault, the

owners and managers of radio
stations.
N. L. Royster
Former Manager
WOLS Florence, S. C.
WBOQY Lexington, N, C.
* 4 %

Aids Broadcasters

EDITOR, BROADCASTING:

Perhaps you can't satisfy all of
your readers all of the time.
Neither can we satisfy all our lis-
teners and viewers all of the time.
There is no question, however, that
broadcasters are aided materially
in doing a better overall job by
your magazine. I hope that we
fully appreciate the service you are
rendering the industry and that we
continue to supply the information
and assistance you need to carry
on this excellent service.

Robert B. Hanna
Stations Manager
WGY Schenectady, N. Y.

Explains Quiz Show

EDITOR, BROADCASTING:

-1 read with interest your edi-
torial entitled “Who Quizzed
Whom" in the March 27 issue. . . .
The “aggressive program director”
you refer to is undoubtedly Jack
Hitchcock, for which we are duly
complimented, and the western
station could be none other than
KCOL.

A word of explanation is .in
order. The news quiz show was
worked out in cooperation with the
journalism department of Colorado
A&M College. The format is sim-
ple. Journalism students partici-
pate on a weekly show along with
guest participants. Prizes are
given to the winners. Because we
are a small station without an ade-
quate research staff to develop
news quiz questions and answers,
Jack Hitcheock conceived the idea
of having a national news maga-
zine prepare these questions. . .

RS ..

RESPONSE:
40-15,000 c.ps.
+ 25DB
POWER RATING: -53
OMNIDIRECTIONAL

i ACOUSTALLOY
DIAPHRAGM

BLAST FILTER

CHANGEABLE
.LOW IMPEDANCE

REMOVABLE SWIVEL

%" OR %"-21
THREAD MOUNTING

CANNON XL-3
CONNECTOR

ALL PARTS
PRECISION GROUND

... With & S“M

DYNAMIC fr TV

® New "'655" Microphone Provides Ultra-Wide Range,
High Fidelity Response @ Pop-Proof ® More Rugged,
More Versatile ® Individually Laboratory Calibrated

‘Here, for the first time, you have a slim, trim microphone with
all the advantages of dynamic performance and utility! Only
because of the ingenious Acoustalloy diaphragm and other
E-V developments has it become a reality! Meets the highest

standards of TV, FM and AM.

No additional closely-associated auxiliary equipment is re-
quired! Can easily be concealed in studio props or moved
about. Provides effective individual or group pick-up. Repro-
duces voice and music with remarkable accuracy. New E.V
Blast Filter makes the 655 pop-proof. Acoustically-treated,
strong wire-mesh grille head stops wind and breath blasts.
Eliminates wind rumble in outdoor pick-up. Field proved.

See for yourself! Write today for Bulletin No. 156 and full
information on how you can try this amazing new microphone.

Model 655. List Price...........

Shows the popular Palty Lee
with the TV 655, Note how
swivel Dermits aiming ot seund
source withawt hiding face.

Shows TV 655 in the hand with
swivel removed. Note how con-
venient iy is te hondle for
hnnovn‘mg or lnlonn.vung

.................. $200

Shows TV 653 suspended on o
beem. Omnidirectional polor pate
jorn and firm swivel permils sary,
diverse use.

aecm-%m: INC.

402 CARROLL STREET » BUCHANAN, MICHIGAN

Export: 13 East 40th Street ® New York 16, N. Y., U. S. A. ® Cables: Arlab

Page 200 ® April 10, 1950

Quick magazine was approached,
accepted the idea and requested
permission to contact other sta-
tions. . . .

Now, I am against time chisel
deals as much as the next person
but I cannot see where this is any
more of a time chisel deal than
obtaining prizes from manufac-
turers in return for air plugs. . .

. . I did want to . . . assure
your readers that the idea was
instigated by us and not by Quick
magazine. I still think it is a good
idea and we intend to continue
with it. You have an excellent
magazine and I certainly go along
with your policy of exposing P, I.
and other time chisel deals.

Douglas D. Kahle
General Manager
KCOL Fort Collins, Col.

® & %

KERG Programming

EDITOR, BROADCASTING:

KERG, Eugene, Ore.’s newest
radio station, is proud of. its cur-
rent progrnmmmg policies. . .

On the air since Nov. 18, 1949
KERG has concentrated on local
level coverage. We have honestly
attempted to follow the *“block-
program” technique, and it has
proven very satisfactory. We pre-
gram quality music in the classical,
semi-classical, and popular vein as
a common denominator, fitting the
local special-events and sports pro-
grams in block-periods as well. . .

. . . KERG is on-the-air proof
that smaller-city radio CAN be
better. .. .

Reg Roos
Program Director
KERG Eugene, Ore.

On All Accounts

(Continued from page 18)

war intervened, and for three
years Bob was attached to the
infantry and AAF Supply both in
this country and in Europe.

Early 1946 found him on the
sales staff of WIL after an uncle,
Chris Hetherington, of John
Blair’s St. Louis office, had talked
up the potential in radio sales.
Two years later, Co-owner Frank
Pellegrin of KSTL St. Louis in-
vited Bob to join the sales force of
the new station, then not even on
the air. In April of last year, he
returned to WIL as sales manager,
and last Jan, 1 was elected vice
president.

He has brought a number of
accounts to the station, notably
Wabash Railroad, Quinlan Dance
Studios, Bandbox Cleaners, and
McMahon Pontiac. He sold WIL’s
winter sports’ schedule to Jack
Kennedy Chevrolet.

Bob and Doris Lucille Clore of
Goleonda, Ill., were married Nov.
20, 1941, when she was a secretary
at Monsanto Chemical Co., St.
Louis. Today they live in St.
Louis Hills, on the city’s southwest
side, where Bob spends his idle
hours reading ‘“who-dun-its,” play-
ing shuffleboard, rummy, poker, or
canasta.

BROADCASTING ® Telecasting
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GL-2B22

FOR MICROWAVE APPLICATIONS
REQUIRING DEPENDABLE

U-H-F PERFORMANCE!

ERE are well-known G-E planar types
H that take in stride frequencies of thou-
sands of megacycles. Proved in military
radar—proved in commercial u-h-f work—
Lighthouse Tubes serve reliably, give 10n§
use, as high-level detectors; as pulsed an
CW oscillators; and as frequency multipliers
and power amplifiers.

If you design or build equipment of the
following types, G-E Lighthouse Tubes
should have your first consideration:
® Police, taxicab, and other mobile and

fixed radio apparatus operating in the

450-460 mc band. !
® U-h-f equipment for emergency cOmmu-
nications work.

H-f detectot up to
1,500 mc.

Dissipation —
Voltage, CW —_—
Voltage, pulsed 100 v
Voltage, peak inv. 300 v
Current, average 20 ma

Telecasting

GL-2C40

@ Aircraft traffic and location control de-
vices of various types.

¢ Communications multiplex equipment.

@ Broadcast.relay equipment.

@ Telemetering transmitters.

® Microwave test apparatus.

By specifying General Electric Lighthouse
Tubes, you further protect your customers
in that replacements can be obtained locally.
From coast to coast, G-E tube distributors
with stocks on hand are equipped to give
fast delivery.

Read the facts below about these modern,
high-efficiency u-h-f tubes; then ask for
prices and complete information. Also . . .
G-E tube engineers will be glad to woérk
personally with you in choosing the right
types for your circuits. Address Electronics
Depariment, General Electric Company,

. Schenectady 5, New York.

verter, and local oscil-
lator up tor 3,370 mc,

MAXIMUM PLATE RATINGS

65w
500 v

25 ma

GENERAL ELECTRIC

APPLICATION
GL-2C43
R-f amplifier and os-
) GL-2€40 cillator from 200 mc
GL-2B22 R-f amplifier, con- up to 1,500 me¢, and

inspecialplate-pulsed
circuitsup to 3,370 me,

12w
500 v
3,500 v

40 ma

no-J3
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NORTH CAROLINA
IS THE SOUTH’S

No. 1 STATE
AND

No other Southern

State rates as many firsts

in Sales Management Survey
as North Carolina. AND, WPTF
with ils central location, 50,000
watts at 680 KC, is North
Carolina’s Number One

CAROLINA’S Balepziran,

50,000 GE,
WATTS RGN
680 k. AFFILIATE [

* also WPTF-FM *
RALEIGH, North Carolina

§I;'~_ll.-1v .I
National Representative FREE & PETERS INC. : ¥
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NEW ELECTRONIC HURIZUNS NAB Engincaring Mect Opes

By J. FRANK BEATTY

LATEST technical develop-
ments in broadcasting and
telecasting, pointing the way
to new electronic horizons,
will be unveiled at NAB’s
Fourth Annual Engineering
Conference, opening Wednes-
day at the Stevens Hotel, Chi-
cago, as the first feature of
convention week (see NAB
Management Conference story
page 25).

Several forays into the prae-
tical economics of engineering will
be taken during the conference.
The technical agenda includes pa-
pers by leading industry figures in
such spheres as transmitters, re-
cording, . antennas, tubes, micro-
phones, UHF, and the various tele-
vision processes and devices (see
summaries page 26).

Judging by advance registration
at the weekend, the conference will
draw an attendance of perhaps
500, same as last year’s attendance
(see advance registration list page
25). Arrangements have been in
charge of Neal McNaughten, direc-
tor of the NAB Engineering Dept.,
and Jessie Basnight, of the depart-
ment, aided by members of the
NAB Engineering Committee.

Conforming to a pre-conference
survey, three-fifths of the papers
will deal with various phases of
television. The subject of TV
color will enter the discussions only
indirectly.

FCC Industry Roundtable

Winding up the conference will
be the annual FCC-Industry
Roundtable, moderated by Stuart
L. Bailey, of Jansky & Bailey,
Washington consulting firm. Par-
ticipating for the FCC will be
Curtis Plummer, chief engineer;
John A. Willoughby, assistant

- chief engineer; James E. Barr,
chief, Standard Broadcast Div.;
Cyril M. Braum, chief, FM Broad-
cast Div.; Edward W. Allen, chief,
Technical Research Div.; Edward
W. Chapin, chief, Laboratory Div.

Industry part1c1pants in the
roundtable will be Raymond F.
Guy, NBC; E. K. Jett, WMAR-TV

. Baltimore; E. M. Johnson, MBS;
William B. Lodge, CBS; Frank
Marx, ABC; Robin D. Compton,
WOIC (TV) Washington; Mr. Mc-
Naughten.

With no holds barred, the indus-

try spokesman will seek the whys
and wherefores of regulatory de-
velopments although an effort will
be made to confine discussion to
“angwerable questions” instead of
letting it slow up in futile talk
about issues for which no definite
answers can be given.

As usual, the engineering agenda
covers enough technical papers to
provide long work-days. Meetings
will start at 9 a.m. and continue
to 5:30 or 6 p.m. Every minute
will be filled, aside from brief
recess periods, and luncheons will
be work sessions.

Ebel Is Chairman

Presiding at sessions will be
members of the NAB Engineering
Committee, headed by Chairman A.
James Ebel, WMBD Peoria, Ill,
and Mr. McNaughten,

Among technical developments
in the last year are improved trans-
mitters for AM, FM and TV, along
with equipment for UHF operations
at Bridgeport, Conn., Pittsburgh
and Nashville, The RCA-NBC ex-

periments at Bridgeport will be
discussed at length. Antenna prog-
ress will be reviewed along with
operations of TV networking facili-
ties.

New to the annual conference
will be a discussion of engineering
for transit radio. Advances in
recording techniques will be de-
seribed.

The economic side of engineering
enters the conference via the papers
on new types of equipment with
low-cost operation, management
ecoriomics and a panel, “Engineers
and Management,” to be directed
by Richard P. Doherty, director
of the NAB Dept. of Employe-
Employer Relations. This panel is
scheduled Saturday morning just
before the FCC-Industry Round-
table.

Final event of the four-day ses-
sion is & meeting of the NAB Re-
cording & Reproducing Standards
Committee, scheduled at 3 p.m.
Saturday. The committee is expand-
ing the standardization project
started before the war. It will take
up new standards covering wow

factor (reproducing), turntable
platen (reproducing), concentricity
of center hole, all in connection with
mechanical recording; magnetic
tape reel and primary standard
flange, accommodating 80 minutes
of recording.

These standards are expected to
come before the Engineering Com-
mittee at a meeting to be held
Wednesday. They require board ap-
proval before becoming effective,

Registration Desk Opens Wed.

Registration desk for engineer-
ing delegates will be in Exposition
Hall, in the Stevens basement. It
will open at ¢ a.m. Wednesday.
The Engineering Committee is to
meet during the day. Informal
reception for speakers and dele-
gates will be held 6-8 p.m.

The annual equipment and broad-
casting service displays will open
at 10 a.m. Wednesday, a day
earlier than last year. This will give
the technical-minded delegates a
day to inspect light and heavy
equipment. The heavy exhibits are

(Continued on page 24)

P&G'S MORGENS

Radio

Healthy, Despite TV

“AS WE PROJECT television's growth into the future, we look forward
not to dropping our radio properties but to lowering their costs.”

That was the statement made last week by Howard J. Morgens, vice
president of Procter & Gamble Co., the biggest buyer of radio’ time.

Speaking before the New York
Radio Executives Club at a lunch-
eon last Thursday, the P&G vice
president said both radic and tele-
vision would be “great and con-
structive forces in America for
many years to come™ only if they
enabled advertisers to deliver ad-
vertising messages “effectively and
efficiently.”

Lower Time Costs

“We look forward to lower radio
time costs, in areas of relatively
high television development, as
confidently as we do to higher
television time costs in those
areas,” he said.

“We also look forward to work-
ing with our radio talent to lower
program costs—particularly on our
higher priced shows. Our aim will
be to continue the programs with-
out any sacrifice in program qual-
ity and to keep them as effective,
efficient advertising vehicles. We

BROADCASTING ® Telecasting
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think that this point of view also
serves the interest of healthy
radio.”

P&G, he said, intends to use
television “on a broad scale” but
for only one reason—to sell mer-
chandise to the consumer.

“Tt should be used only if it
will accomplish that job just as
efficiently per dollar spent as other
media,” he said.

‘Business-Like Reasons’

“It doesn't help television at all
for an advertiser to sponsor a much
too expensive show for a short pe-
riod and then to bow out,’”’ he said.
“If all television programs are
bought for hard-headed, business-
like reasons only, it will help more
than anything else to hold costs in
line with effective results and that,
in turn, will help television to
grow in a sound and orderly fash-
ion,”

P&G’s broad attitude toward
radio and television, Mr. Morgens
said, was that both media are
“entering an extremely difficult
period.”

““Radio is in a period of declining
values—which is always difficult,”
he said. “Television is in a period
of such rapid growth that it has
many boom town aspects to it, and
no one knows just how high its
sharply rising costs will ultimately
be. . . . In these difficult circum-
stances, we believe that the most
pressing and important task for
all of us is to make sure that radio
and televigion are effective and
efficient from an advertising stand-
point.”

Amplifying his company’s atti-
tudes toward radio, Mr. Morgens
sald that P&G does not intend
“to be panicked by any of the fig-
ures now appearing which show the

effect of television’s impact on
radio listening.”
“Neither do we intend to be

panicked by any casual phrases
such as one occasionally hears to

(Continued on page 54)
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Engineering Conference

AGENDA
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Wednesday, April 12

Registration Desk open for Engineering
Conference—Exposition Hall, Stevens
Exhibits Officially Open—Exposition
Hall, Stevens

Meeting, NAB Engineering Executive
Committee—Stevens

Informal Reception for Engineering
Conference Registrants and Speakers
—Stevens, 6:00 to 8:00 p.m.

Thursday, April 13

9 awr.—12:45 p.m.
North Ballroom, Third Floor

Presiding: J. R. Poppele, WOR, New

York, member, NAB Engineering

Executive Committee.
CO-CHANNEL AND ADJACENT

CHANNEL TELEVISION INTER-

SEBIS{ENCE TESTS— J. W. Wright,
OBJECTIVES OF THE NBC BRIDGE-

PORT, CONN., UHF INSTALLATION

—Raymend F. Guy, NBC.

THE BRIDGEPORT INSTALLATION:

PART I. A ONE IiW UHF TELEVI-
SION TRANSMITTER—T. M. Glu-
¥as, RCA Engineering Products,
Camden.

PART II.' A HIGHGAIN UHF TELE-
VISION TRANSMITTING ANTEN-
NA SYSTEM—O. 0. Fiet, RCA En-
gineering Products, Camden.

A 5 KW TELEVISION TRANSMITTER

OF ADVANCED DESIGN—John Rus-

g_m.JAllen B. DuMont Labs, Passaic,

THE NEW SYNCHRONIZING GEN-
ERATOR— C. L. Ellis, General Elec-
trie Co., Syracuse.

SELECTING A TELEVISION TRANS-
MITTER SITE FOR 600 mc AND
CHANNEL 4, USING PULSE TECH-

NIQUE—Lucien E. Rawls, WSM,
Nashville.
UHF PROPAGATION TESTS AT

KDKA PITTSBURGH— Ralph Har-
mon, Westinghouse Radio Stations,
Washington.

12:45 to 2:30 p.m.—Boulevard Room

Presiding, Neal McNaughten, director,
NAB Dept. of Engineering.

Address of Welcome—Judge Justin Mil-
ler, President, NAB.

THE HISTORY OF BROADCASTING—
Raymond F. Guy, president, Institute
of Radio Engineers.
2:3¢ to 5:30 p.m.—North Ballroom

Presiding: Oscar C. Hirsch, KFVS Cape
Girardeau, Mo.; ‘'member, NABR En-
gineering Executive Commitiee.

BASIC OPTICAL REQUIREMENTS
FOR A GOOD TELEVISION BROAD-
CAST—F. G. Back, Télevislion Zoomar
Corp., New York.

THE EVOLUTION OF STUDIO LIGHT-
ING—Richard Blount, General Elee-
tric Co.. Nela Park, Cleveland.

THEATRE TELEVISION CONTROL
FACILITIES—Robert F. Bigwood,
DuMont Television Network, New
York.

RECESS PERIOD—J. Roger Hayden,
International Derrick & Equipment
Co., Columbus, 0., will show color
movies of the construction of 1057-
foot Tower of WCON, Atlanta.

A MODERATE SIZE TELEVISION
STUDIO AND TRANSMITTER IN-
STALLATION—Ernest L. Adams,
WHIO-TV Dayton. O.

GRAPHICAL DESIGN OF GRID MOD-
TTLATED POWER AMPLIFIERS FOR
TELEVISION — John Lorber, Ray-
theon Mfg. Co., Waltham, Mass.

FRIDAY, APRIL 14
9 a.m. to 12:30 p.m.—North Ballroom
Presiding: John H. DeWitt, Jr.. WSM,
(Continued on page 49)
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Mr. Poppele

Mr. Pyle

Mr. Ebel

. . . to Preside at Engineering Sessions

New Electronic Horizons
(Continued from page 23)

on display in Exposition Hall.
Light equipment and services oc-
cupy the entire fifth floor, dubbed
the Magical Fifth (see Exposition
Hall story page 27 and fifth floor
story page 27 for description of
exhibits).

Arthur C. Stringer, assistant
to the NAB secretary-treasurer, is
in charge of the exhibits, compris-
ing one of the nation’s top indus-
trial expositions.

The exhibits will open on the
following schedule: Wednesday,
April 12, 10 am. to 9 p.m.; Thurs-
day and Friday, 9 am. to § p.m;
Saturday and Sunday, 9 am. to
5 p.m.; Monday, 9 am. to 9 p.m.;
Tuesday, 9 a.m. to 5 p.m. Though
the Management Conference runs
to Wednesday noon, the exhibits
will be dismantled starting at 5
p-m. Tuesday. All Stevens elevators
will go to Exposition Hall on re-
quest.

Poppele Presides

Formal meetings will open Thurs-
day at 9 a.m. with Jack R. Poppele,
WOR New York, presiding. He will
introduce the first speaker, J. W.
Wright, of CBS, who will discuss
co-channel and adjacent channel
TV interference tests.

Three speakers will cover the
RCA-NBC UHT project at Bridge-
port, Ravmond F. Guy of NBC and
T. M. Gluyas and 0. O. Fiet, of
RCA. Other morning speakers in-
clude John Ruston, Allen B. Du-
Mont Labs, on a 5 kw TV trans-
mitter; C. L. Ellis, General Elec-
tric Co., on a synchronizing gen-
erator; Lucien E. Rawls, WSM
Nashville, on TUHF transmitter
site selection, and Ralph Harmon,
Westinghouse Radio Stations, de-
scribing UHF propagation tests at
Pittsburgh.

Mr. McNaughten will preside at
the Thursday luncheon and will
introduce NAB President Justin
Miller, who will deliver the formal
address of welcome. Luncheon
speaker will be Mr. Guy, who is
president of the Institute of Radio
Engineers. He will give a history
of broadeasting.

Oscar C. Hirsch, KFVS Cape
Girardeau, Mo., will preside at the
Thursday afternoon session. Speak-
ers will be F. G. Back, Television

Zoomar Corp., on TV optics; Rich-
ard Blount, General Electric Co.,
on studio lighting; Robert F. Big-
wood, DuMont TV Network, on
theatre TV controls; Ernest L.
Adams, WHIO-TV Dayton, Ohio,
on moderate-size TV .installation;
John Lorber, Raytheon Mfg. Co.,
on TV grid modulated power ampli-
flers.

During the afternoon recess a
color film of the construction of
the 1,057-foot tower of WCON
Atlanta will be shown by J. Roger
Hayden, International Derrick &
Equipment Co.

Friday Session

Presiding . at the Friday morning
meeting will be John H. DeWitt
Jr.,, WSM Nashville. Morning
speakers will be E. Bradburd, Fed-
eral Telecommunications Labs,,
speaking on 5 kw VHF air-cooled
TV transmitters; L. J. Wolf, RCA
Engineering Products, on a VHF
supergain antenna for TV; Blair
Foulds and Frank N. Gillette, Gen-
eral Precision-Lab., on 18 mm TV
projectors; Charles E. Schooley,
AT&T, on TV networking; Mr.
Compton of WOIC, on TV eco-
nomics; Thane E. McConnell, Col-
lins Radio Co., on a 10 w FM trans-
mitter.

Mr, Ebel will preside at the Fri-
day luncheon session at which G.
Emerson Markham, director of the
NAB Television Dept., will speak
on television’s possibilities.

K. W. Pyle, KFBI Wichita, an
alternate member of NAB’s Engf—
neering Committee, will preside
Friday afternoon. Speakers include
Charles Sheridan, Transit Radio
Inc., on transit’s engineering; John

K. Hilliard, Altec-Lansing Corp.,"

on a miniature condenser micro-
phone; John V. L. Hogan, Hogan
Labs., on facsimile; Lauren K.
Findley, Collins Radio Co., on a 1
kw AM transmitter; W. S. Bach-
mdn, Columbia Records, on hot-
stylus recording technigque; Fred
Grimwood, Gates Radio Co., on a
5 kw AM transmitter.

Mr. MeNaughten will preside

Broadcasting’s Suite
HEADQUARTERS of
BROADCASTING during the
NAB Management Confer-
ence are at the Stevens Hotel
in Suite 1206.
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NAB Independent’s Day

AGENDA
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Sunday, April 16

Open to non-members as well as mem-
bers of NAB South Ballroom, Third
Floor, Stevens Hotel

9:30 a.m.—OGpening Address of Wel-
come, Lee Jacobs, KBKR Baker,
Ore., Chairman, Unaffiliated Stations
Convention Subcommittee

10:00 a.m.-—The Out of Home Audience
ft—gts Size, Measurement, Who Has
A. A Rescarch Report illustrated with

color slides: Sydney Roslow, pres-
ident of The Pulse Inc.

B. How to Promote, Program and
Sell the Out of Home Audience:
Hugh Feltis, KING, Seattle, Chair-
man; Norman Glenn, Sponsor
Magazine.

11:30 a.m.—Mail Order Business, Cecil
Hoge, Huber-Hoge Inc.; Ralph Weil,
vice president and general manager,
WOV New York.

12:30 p.m.—Luncheon, Edgar Kobalk,
business consultant, “Let’'s Face It.”

Z:30 p.m.—How to Develop and Sell
New Program Resources, Arnold
Hartley, vice president and program
manager, WOV New York, chairman;
Carl Haverlin, president, BMI;
Charles E. Rynd, president, Ampex
Co.; Edward Gruskin, chief radio
officer, ECA; Foy Kohler, Voice of
America; Pierre Crenesse, director,
North American Service, French
Broadcasting System; Sellman C.
Schulz, vice president, Décca Records
Inc.; Joe Csida, director of popular
artists and repertoire, RCA Victor;
John Sinn, Frederic W. Ziv Co, and
World Broadcasting System; Maurice
Mitchell, director, Broadcast Adver-
tising Bureaun; Jerry Franken, Bill-
board.

4:15 p.m.—Sports Clinic—Its Audience
Sales, Legalities, Promotion, Pat£
MacDonald, WHHM Memphis, chair-

man.

The Legal Aspects—Leonard Marks,
Cohn & Marks.

Programming and Selling Sports Ad-
Jacencles—Ben Strouse, vice presi-
dent and general manager, WWDC
Washington.

General Discussion

Saturday morning. Two papers are
scheduled, with W. Earl Stewart,
RCA, discussing work of the re-
cording standards group, and
George Adair, consultant, describ-
ing FCC audio proof-of-perform-
ance tests. After the labor session
Mr. Bailey will open the FCC-
Industry Roundtable.

Meetings in North Ballroom

Engineering Conference meetings
will be held in the North Ballroom,
third floor. Luncheons will be held
in the Boulevard Room.

No tours of factories are planned
this year. Mr. MecNaughten has
arranged with Chicago TV sta-
tions to permit inspection of their
equipment and facilities by dele-
gates. This will be done on an
informal basis, with no .schedule
arranged,

Telecasting



CONVENTION GAVEL POISED  easeoe nas rogrn s

EIGHT-DAY program covering the
full range of broadcast problems
neared completion last week as
NAB headquarters laid out plans
for the industry’s annual conven-
tion week April 12-19 at the Stev-
ens Hotel, Chicago.

The four-ply schedule opens
‘Wednesday when the annual equip-
ment exposition is unveiled. Tech-
nical delegates will assemble for
the annual Engineering Confer-
ence, with reception scheduled in
the evening (see conference story
page 23 -and agenda page 24).

Second event will be the Inde-
pendent’s Day program scheduled
Sunday, April 16, second event of
this type. The all-day program cax-
ries practical sales, programming
and promotion themes (see agenda,
page 24). -

Monday morning meeting for FM
stations will be held just prior to
the formal opening ceremonies at
the noon luncheon.

The Management Conference
luncheon will move at once into the
Eighth St. Theatre for afternoon
talks and a labor panel (see details
below). Closing the management
meetings will be a Wednesday
morning TV session.

Banquet Is Tuesday

Annual banquet will be held
Tuesday evening, with BMI pro-
viding entertainment.

Advance registration of nearly
550 at the weekend was running
slightly ahead of last year, with
prospect that final attendance fig-
ures would pass the 2,000 mark.

Network participation in the con-
vention will consist mainly of sta-
tion relations personrel, with a
minimum of top-level attendance.

Numercus side meetings have
been arranged during the conven-
tion, starting with the NAB Engi-
neering Committee, which plans an
all-day session Wednesday, April
12. The meeting will be held in
Private Dining Rooms b and 6 at
the Stevens.

An all-day meeting will be held
Friday by BMI field men, starting
at 9 a.m., in PD6,

Saturday Sessions

Series of meetings will be held
Saturday. The University Assn. for
Professional Radio Education meets
Saturday afternoon and Sunday in
PD2. The association comprises
colleges providing radio degree in-
struction, with Russel Porter, U, of
Denver, as president. The group
seeks to promote standards of pro-
fessional radio training.

The NAB board meets Saturday
for a luncheon session at 12:30 p.m.
in the Lower Tower Room. The
board will consider recommenda-
tions for the new post of general
manager, created at the board’s
February meeting. A special com-
mittee headed by Clair R. McCol-
lough, WGAL Lancaster, Pa., re-
tiring director-at-large for small

BROADCASTING *

stations, will make a formal report
on its study of candidates for the
office. Newly elected board members
are expected to sit at the meeting.

The NAB Kecording & Repro-
ducing Standards Committee meets
Saturday at 3 p. m. in the South
Ballroom, third floor.

Go'fers Gather Sunday

The annual NAB golf tourna-
ment for the BROADCASTING-TELE-
CASTING trophy will be staged Sun-
day at the famous Tam O’Shanter
course. Special busses will leave
from the Sievens. Entries will be
received by the golf tournament

directar, 870 National Press Bldg.,
Washington 4, D. C.

Opening the Sunday list of meet-
ings is the BMI board, convening at
10 a. m. in PD6. MBS affiliates will
meet 3-b p. m. in the Upper and
Lower Tower Rooms. District
chairman of NAB employe-em-
ployer relations committees will
meet at 4 p. m. in PD12. The
Council of Radio Journalism meets
at 7 p. m. in PD5. Annual dinner
will be held Sunday evening by the
“Vip” group that made a post-war
inspection trip of European radiec
facilities.

Clear Channel Broadcast System
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Drawn for BROADCASTING by Sid Hix
“Shay, Buddy, where can I find thish ‘Magical Fifth’?”

GENERAL MILL

Buys 65 NBC Half-Hours

For Summer Drive

GENERAL MILLS has bought 65 half-hour periods on NBC for a
whirlwind summer advertising campaign, it was announced last week.

All programs used in the campaign [BROADCASTING, March 27] will be
nighttime shows and will be broadeast in periods that become available

as other sponsors take summer
hiatuses.

The full schedule has not been set.

Although the products to be pro-
moted on the special campaign
were not announced, BROADCASTING
learned three weeks ago that Gen-
eral Mills intended to invigorate
its advertising for Wheaties, a cold
cereal, this summer. The agency
placing the special NBC order is
Knox-Reeves, Minneapolis which
handles the Wheaties account.

May 1 to Sept. 7

The announcement of the pur-
chagse of the 65 half-hours was
made by NBC and by Lowry Crites,
director of media of General Mills.
The special schedule will begin
May 1 and continue through
Sept. 1.

The total price that General
Mills paid for the 65-show schedule,

Telecasting
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including time and production was
reported to be $700,000.

Three weeks ago Mr. Crites was
known to have asked three mnet-
works to submit such a package
for the projected summer cam-
paign. Aside from NBC, ABC
and CBS were approached by the
General Mills executive.

Under terms of the agreement
with General Mills, NBC will sub-
mit programs for its sponsorship
as they become available during
summer vacations from the air of
their regular sponsors. Some sus-
tainers may also be used.

The General Mills use of estab-
lished network programs on the
limited sponsorship basis was some-
what comparable to the technique
introduced by Ford Dealers Assn.
several months ago in a campaign
to announce new models [BROAD-
CASTING, Jan. 16].

members will meet Monday, April
17, 9 a. m. to noon.

Another Monday event is the an-
nual BMI-NAB *“Oldtimers Dinner”
with BMI serving as host to its di-
rectors and former directors. Din-
ner will be held at 6 p. m. at the
Ambassador East.

“Annual Scratch” of the Flea
Circus group, comprising NAB
alumni and staff members as well
as representatives of associate
mentber companies who made the
annual district meeting trek some
years agoy is scheduled Tuesday,
April 18, at 5:30 p.m. in the suite
of Standard Radio Transcription
Service.

The Independent’s Day meeting
(Coniinued on page 48)
NAB Engineéring Conference
Advance Registration

ek Al S NN R e

Adams, Ernest L., WHIO Dayton, Ohio;
Adler, Ben, Adler Engineerinygt Co., New
Rochelle, N. Y., Allen, Walter H.,
KALB Alexandria, La.; Amoo, Lloyd R.,
KIOA "Des Moines, Iowa: Artman,
Robert G., KMBC Kancas City, Mo.;
Babcock, W. L., RCA Victor, Camden,
N. J.: Back, Dr. F. G., Television
Zoomar Corp., New York; Bain, D.,
RCA Victor, Camden, N. J.; Bartlett,
F. E., KSO Des Moines, Iowa; Bates,
Al, KFAB Omaha, Neb.; Beatty, J.
Frank, BROADCASTING-TELECAST-
ING; Beville, Ross H., wwDC Wash-
ington; Binns, F. D.,, WLAC Nashville;
Bloom, J. D, WWL New Orleans;
Boundy, Glenn G., WJBK Birmingham,
Mich.; Browning, Elliot A., WTAG
Worcester, Mass.;

Caldwell, Ken, KCRG Cedar Rapids,
Iowa; Carlson, Howard C., KAYL
Storm Lake, Towa; Cassens, G. J.,
WLDS Jacksonville, Ill.; Caudle, L. L.,
Jr., WSOC Charlotte, N. C.; Chismark,
Albert H., WTRY Troy, N. Y.; Church,
Arthur B.,, KMBC-KFRM Kansas City,
Mo.; Clammer, E. §., RCA Victor, Cam-
den, N. J.; Clarke, Fred C., KAAA
Red Wing, Minn.; Cook, Kenneth H.,
Kansas City, Mo.; Cooke, Kenneth R.,
WGBI Scranton, Pa.; Courchene, Hom-
er, WLS Chicago, Ill.; Craven, T, A.
M., Craven, Lohnes & Culver, Wash-
ington; Cross, Robert, KROC Rochester,
Minn.; Curtis, James R., KFRO Long-
view, Tex.; Dahl, Don, KGVO Missoula,
Mont.; DeWitt, John H., WSM Nash-
ville, Tenn.; Dieringer, Frank, WFMJ
Youngstown, OQhio: Dowdell, John T.,
WIBX Utica, N. Y.; Duszak, H., RCA
Vietor, Camden, N. J.:

Ebel, A. James. WMBD Peoria, Ill.;
Engle, Sam W., KWBE Beatrice, Neb.;
Fallain, Frank D., WFDF Flint, Mich.;
Felts, T. R., WTHI Terre Haute, Ind.;
Fiedler, Leroy F., WKBW Buffalo, N.Y ;
Findley. Lauren K., Collins Radio Co.,
Cedar Rapids. Iowa; Fox, Robert A..
WGAR Cleveland. ©Ohio; Florance,
Herbert C.. XKDFC. Sausalito, Calif.;
Froke, Lester. KXELO, Sioux Falls, S.
D.;Gardner. Kenneth J., WHAM Roch-
ester, N. Y.; Gillett, Glenn D., Glenn
D. Gillette & Assoc., Washington; Glan-
ton, Roy, WOW Omaha; Green. John
A., Collins Radio Co., Cedar Rawids,
Iowa: Grove, Willam C. KFBC
Cheyenne, Wyo.:

Hadleck, W. O., RCA Victor, Camden,
N. J.; Hamrick, William H., WWNC
Asheville, N, C.: Hancock, Robert I.,
KDTH Dubuque, Iowa; Harmon, Ralph
N., Westinghouse Electric Corp., Wash-
ington; Hayden, J. Roger, Int'l Derrick
& Equipment Co., Columbus, Ohio;
Hedrick. Phil F., WSJS Winston-Salem,
N. C.; Herold, Joseph, WOW Omaha,
Neb.: Hirsch, Oscar C., KFVS Cape
Giradeau, Mo.; Hixenbaugh, George
P.. WMT Cedar Rapids, lowa; Hoffman,
Karl B.,, WGR Buffalo, N. ¥.; Holbrook.
R. H., WSB Atlanta, Ga.;' Hoisington,
Duane W., KAYS Hays, Kans.: Hopkins,
A. R., RCA Victor, Camden, N. J.;
Hulick, Henry, Jr.. WPTF Raleigh,
N. C.; Jackson, A. H., Blaw-Knox Co..
Pittsburgh; Kelley. F. J., WTSP 8St.
Petersburg. Fla.; Kessler. Robert E.,
Allen B. DuMont Labs Inc., Clifton,

(Continued on page 49)
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Summaries of Technical Papers fo Be Delivered
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Co-channel and Adjacent Channel
Television Interference Tests—
J. W. Wright, CBS.

A series of tests were performed
to determine the highest undesired
to desired signal ratios at which
viewers are not annoyed by inter-
ferences of different kinds for both
field sequential color and for the
standard black and white system.
293 viewers were tested for stand-
ard co-channel, offset carrier, ther-
mal noise, diathermy, and upper
and lower adjacent channel inter-
ference. Critical viewing tests by
engineers were made of multiple
image, impulse noise, and c¢-w in-
terference. Results indicate that
there is no important difference be-
tween the tolerable interference
ratios for a field Sequential color
system and those for the standard
black and white system. Relation-
ship of the tolerable levels of inter-
ference to the FCC Standards of
interference will be shown.

Mr. Wright Mr. Guy

Objectives of the NBC Bridgeport
UHF Installation—Raymond F.
Guy, NBC.

The author will describe the pur-
poses of the project, the timing
whieh was projected for it, and the
division of work among the RCA
companies to most fully utilize
the skill and experience available.
A description of the station will be
given, illustrated with slides. The
paper will describe the results of
the tests up to the time of presenta-
tion.

1 KW UHF Television Transmitter
—Part I, The Bridgeport Instal-
lation—T. M. Gluyas, RCA.

A 1 kw UHF television transmit-
ter operating from 529-535 mc is
deseribed. Methods of employing
eight standard tubes in the output
stage to develop the required power,
design problems encountered, the
measuring techniques employed and
novel features are covered. Per-
formance data are included.

Mr. Fiet
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A Highgain UHF Television Trans-
mitting Antenna System (Part II,
The Bridgeport Installation)—
0. 0. Fiet, RCA.

A UHF television transmitting
antenna of high power gain will be
described. This antenna is designed
to operate from 529 to 535 me. Prob-
lems associated with transmission
lines and the application of wave
guide techniques to the system will
be discussed. Performance data, de-
sign problems, experimental tech-
niques and novel features will be
presented.

A 5 KW Television Transmitter of
Advanced Design—John Ruston,
Allen B. DuMont Labs.

This transmitter basically em-
ploys well established techniques
adapted to the particylar require-
ments of television transmitters to
obtain maximum reliability and
simpliecity of manufacture, opera-
tion and maintenance. Features of
the transmitter which will be de-
scribed include: “Medium level”
modulation followed by a small
number of broadband stages, one
of which contains a simple notching
filter for lower sideband attenusa-
tion; simplified tuning of the broad-
band stages with built-in equip-
ment; generous fault locating and
monitoring facilities; division of
the equipment into a self contained
500 w television transmitter, a
2.5 kw aural amplifier and a 5 kw
visual amplifier; the use as far as
possible of similar units in the
high and low band and the visual
and aural transmitters; and the use
of air-cooled tubes throughout.

e =5

Mr. Ellis

Mr. Ruston

The New Synchronizing Generator
—C. L. Ellis, General Electric Co.
The author briefly discusses the

functions of a synchronizing gen-

erator in a television system, de-

seribing the new generator, using

circuits which eliminate the major-
ity of the controls and adjustments
usually characterizing apparatus,
emphasizing the degree of relia-
bility, dependability, and ease of
operation. The design and function
of the special circuits which pro-
vide automatic timing, sixth syn-
chronizing signal composition, pulse
widths, and flexibility of operation
are discussed. Also described are
new. provisions for rapid on-the-
spot trouble shooting and servicing
ingorporated in this synchronizing
generator. T .

Selecting a Television Transmitter
Site for 600 mc and Channel 4,
Using Pulse Technigue—Lucien
E. Rawls, WSM Nashville.

The selection of an optimum
transmitter site is one of the major
problems encountered prior to the
construction of a new television
station. To assure a proper selec-
tion, it is often desirable to evalu-
ate the adequacy of a proposed site
experimentally. To select a loca-
tion for WSM-TV Nashville, tests
have been made on a propesed
transmitter site to determine its
suitability for Channel 4 and for
the proposed UHF band. The pulse
or radar technique was employed
at both 70 mc and 600 me, using
an e.r.p. of about 25 kw. An ex-
tensive field intensity survey, as
well as measurements of the delay
and amplitude of ghost or echo
signals that would degrade other-
wise good picture service, was
made throughout the urban Nash-
ville area.

Mr. Rawls Mr. Harmon

UHF Propagation Tests at KDKA
Pittsburgh — Ralph Harmon,
Westinghouse Radio Stations Inc.

Further expansion of television.

channels beyond the present 12
VHF channels contemplates the
use of the UHF spectrum above
470 me. A study of propagation
at 508 mec in the relatively rough
terrain of Pittsburgh is described.
Measurements of propagation of
KDKA-FM on 92.9 mc were also
made in order to compare trans-
mission at the lower frequencies.
Particular attention was given to
the characteristics of the received
signals on 92.9 and 508 mec in
shadowed areas. The survey shows
that much higher radiated power
will be required to produce satis-
factory signal levels at 508 me than
at 92.9 me, and that multipath or
ghosting will be more prevalent at
508 than at 92.9 me.

The Evolution of Studio Lighting—
Richard Blount, General Electric
Co.

Early TV camera tubes were ex-
tremely insensitive, requiring light-
ing levels greater than 1,000 foot-
candles which are difficult to obtain
over large areas and preclude
lighting effects which aid in pro-
ducing three-dimensional quality.
Subsequent tubes have required in-
creasingly fewer footcandles, work-
ing- very well between 50 and 100
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footcandles, matching available
light sources, producing excellent
tonal rendering, and making possi-
ble the use of fewer lighting fix-
tures. The flexibility of suech a
system permits lighting for specific
effects and an uncluttered floor,
which facilitates the use of a vari-
ety of camera angles producing
more interesting and hence more
salable programs.

Mr. Back

Mr. Blount

Basic Optical Requirements for a
Good Television Broadeast—F, G.
Back, Television Zoomar Corp.

To achieve best results on a
television broadecast, lighting condi-
tions, proper selection of lenses,
electrical characteristics of orthi-
con, and electrical adjustments of
the camera chains are basic re-
quirements. Each of these require-
ments influences the other and has
to be chosen correctly. All condi-
tions have to be well analyzed and
brought into relation to each other.
The manner in which this can be
done most effectively will be dis-
cussed.

A Moderate Size Television Studio
and Transmitter Installation —
Ernest L. Adams, WHIO-TV
Dayton, Ohio

This paper consists of a dis-
cussion of the design problem
peculiar to a TV station. It will
include practical examples of how
one station approached some of
these problems, as well as the con-
clusions reached after more than
one year of operation. The facili-
ties of an efficient, modern station
will be shown and the utilization
of these facilities will be discussed,
with the advantages and disadvan-
tages of the various features being
pointed out.

Mr. Adams Mr. Bigwood

Theatre Television Control Facili-
ties—Robert F. Bigwood, Du-
Mont TV Network.

Experience has shown that rela-

(Continued on page 78)
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In The Stevens'
Exposition Hall

CONVENTION EXHIBITS

SHOWING of the newest developments in héavy equipment
will be afforded broadcasters and telecasters at the NAB Con-

vention.

On display will be samples of wares exhibited by

numerous manufacturers of transmitters and related equip-

ment, including antenna and tower
structures.

The stress in late developments
is on new processes of transmis-
sion for AM-FM-TV broadcasters,
promising them a better return on
their investment. New transmitter
types—such as those reported by
DuMont, General Electric and Col-
lins—feature low-cost tube com-
plements and operations, aimed at
cutting the expense to the owner.

A number of firms are announc-
ing additional availabilities in
television equipment—the result of
continuous post-war research in
the manufacturers’ laboratories.
Featured along with these are va-
rious developments for the current-
ly expanding use of radio relay
facilities for video as well as radio.

Continued modeling of transmit-
ters via the air-cooled route is no-
ticeable in the trend of availabili-
ties offered. Emphasis also is on
tube. life, with manufacturers
working to produce tube products
which can better eliminate noise
and distortion. Monitoring proc-
esses also have been improved for
the AM, FM or TV signal.

Tower Showings

In the tower equipment field,
companies are exhibiting illustra-
tions of 1950 methods in installa-
tion of all types of tower construc-
tion. Highlighted are all-purpose
adaptation of tower designs to sup-
port high-frequeney antennas.

Integration of studic equipment
with that of transmitting units,
both along modern design, marks a
continued drive toward perfection
with the least possible effort and
gpace.

Following are brief descriptions
of transmitting and other equip-
ment now available to AM, FM,
TV stations, as reported to BROAD-
CASTING and on display in Exposi-
tion Hall, Stevens Hotel:

Andrew Corp.

MULTI-TV transmitting antenna with
unique feature in that it is capable
of being fed by a single transmission
line, is offered in Andrew Corp.'s ex-
hibit. Other items for display in-
clude the firm’s Multi-V FM broad-
casting antenna, 2,000 me parabolic
antenna, and the Type 1,900 Auto-
matic Dehydrator. Also included are
samples of the new ultra low loss,
Teflon insulated transmission line for
television and UHF relay use. Stand-
ard RMA transmission line and tower
lighting equipment are additional
Andrew products to be shown.

Representing Andrew Corp.: Dr.
Victor J. Andrew, chairman of the
board; C. Russell Cox, director of sales
and engineering; John 8. Brown,
chief engineer; M. W. Scheldorf, chief
research engineer; John McCleod
manager, Broadcast Consulting Div.,
and John A. Estelle, distriet manager.
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Broadcast Advertising Bureau

IN ADDITION to samples of all sell-
ing aids (dealer co-op, Pitch, Retail
Information Folders, Retail Service
Bulletins, Slide Film No. 1, Direct
Mail Series No. 1, Radio's Feminine
Touch, etc.), Broadcast Advertising
Bureau plans to exhibit: BAB Strip-
film No. 2, devoted to national spot
selling; BAB Direct Mail Campaigns
Nos. 2 and 3; preview of the second
in a series of program type sales
presentations (on news programs);
preview of a brand-new study giving
successful television advertising
techinques in 35 retail classifications,
and BAB's first TV department story
ad study.

Members of the BAB staff will be
stationed at the BAB booth at all
times to explain material to broad-
casters, as well as to consult with
them on selling problems, whose ef-
fectiveness the various BAB aids are
desigr.ed to increase.

L] L] L]

Broadcast Music Inc.

COMMEMORATING its 10th anniver-
sary at the NAB Convention, BMI
will place emphasis on the growth
of its music repertcire representing
the combined efforts of BMI itself,
such subsidiaries as Associated Music
Publishers and BMI Canada Ltd., and
various publishing firms associated
with firm. Spotlight will be on out-
standing BMI-licensed song hits of
the past 10 years, as well as current
hits. Broadcasters will have an op-
portunity to inscribe their names in
the permanent BMI ledger, to be
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M. H. Shapiro.

Displays Located
On Fifth Floor

ALL THAT'’s new in programming, transcription' services,
allied arts and the light equipment field will be displayed in
Chicago during NAB Convention week by associate member
companies.

displayed in Booth No. 2 of the
Exposition Hall.
Representing BMI will be Carl

Haverlin, president; Sydney M. Kaye,
co-chairman of the board of directors
and executive vice president; Robert
J. Burton, vice president in charge
of publisher relations; Roy Harlow,
vice president in charge of station
service; Charles A. Wall, vice presi-
dent in charge of finance; M. E.
Tompkins, AMP president; and others
including Ralph Wentworth, Glenn
Dolberg, James L. Cox, Al Marlin,
Lin Pattee, Een Sparnon, Dorsey
Owings, Burt Squire, Hy Reiter and

" & »

Collins Radio Co.

TWO NEWLY developed transmitters
are among Collins Radie Co., Cedar
Rapids, Iowa, attractions. Result of
post-war engineering techniques in
firm’s laboratory is Collins latest 20V
1 kw AM transmitter which features
overall efficiency with low cost for
tubes and operation, firm says.
Also on display is a new type
package FM transmitter of special
interest to educational station opera-
tors. Called Collins 738A, this com-
plete 10 w FM broadcast package is
built inte a console type cabinet
which firm points out can be placed
on any standard desk. Cabinet con-
tains transmitter and its two-chan-
nel audio amplifier and controls;
microphones, headphones, cordage and

(Continued on page 84)

The exhibits, with two exceptions, will be on the

fifth floor of the Stevens Hotel.

Broadcast Advertising Bureau,
NAB advertising unit, and ‘Broad-
cast Music Inec., industry music
copyright organization, will have
their main exhibits in Exposition
Hall instead of on the fifth floor.
Their exhibits are described in the
article covering heavy equipment.

Some of the fifth floor exhibitors
plan to give souvenirs to visitors.
Others will have playback equip-
ment to demonstrate transeribed
programs. Some firms will build
their exhibits around promotion
material, blow-ups and similar
devices.

Playback equipment for a variety
of music uses now served by leased
wires — for background purposes
in hotels, restaurants, ete—and
tape recorders embracing the new-
est developments will be demon-
strated during the Engineering and
Management conferences. Refine-
ments in speech input eguipment
also will be shown.

Television-wise, super-speed film
projectors designed to give “live”
studio clarity and flying spot scan-
ners, as well as new camera chains
arid monitoring equipment, will be
featuréd in displays.

Recording Advances

Major advances are claimed par-
ticularly for sound recording and
playback techniques.

Extension in number of the types
of professional tape recorder
models, as well as refinements in
the mechanisms of the different
units, also are promised.

Super-power triode TV tubes and
ultra-high frequency transmitting
circuits—and other developments
in TV broadcast equipment—high-~
light the television side of the ex~
hibits. TV microwave equipment to
be shown will reflect improvements
assuring TV broadcasters better
video operation in the year ahead.

Descriptions of exhibits report-
ed to BROADCASTING follow:

Altec Lansing Corp.
Rooms 504A, 5054, 507A

NEW miniature condenser microphone
in numerous forms—for stand and
suspension mounting, and chest plate
and lapel mounting—will be featured
by Altee. Company will demonstrate
microphone under conditions of ex-
treme moisture to illustrate its ‘“‘com=
plete freedom from the effects of hu-
midity,” officials indicated.

Other products in the Altgc Lansing
line to be shown include amplifiers,
intermodulation test equipment and
speech input equipment.

In addition to those products, the
company will show products acquired
for manufacture from Western Elec-
trie Co. 1ast October. Sound products,
distributed through Graybar which

(Continued on page 52}
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FCC WON'T CENSOR

RESPONSIBILITY for what goes out over the airwaves belongs to the
broadcasters, not to the FCC, Wayne Coy, chairman of the Commission,
declared Wednesday in answering questions at a special session of Meet
the Press, originating from the annual banquet of the Radio Pioneers at

New York’s Ritz-Carlton Hotel,
attended by some 200 members and
guests.

“I do not think the FCC should
have the power now or at any time
in the future to determine what
goes on the radio,” Mr. Coy stated.
Asked point-blank if he would. have
a group of government censors set
up to sit in judgment on radio and
TV programming, he answered
bluntly, “I would not.” He hinted,
however, that further “Blue Books”
for the industry’s guidance are not
an impossibility.

Mullen Elected

The Meet the Press 8ession,
which was broadcast by MBS,
10:30-11 p.m., was the concluding
feature of the banquet program.
Earlier the Radio Piocneers had by
unanimous vote elected the official
slate of officers for the coming
year, headed by Frank E. Mullen,
veteran broadcaster who is cur-
rently an officer of Jerry Fairbanks
Inec., TV film produetion firm, and a
radio management consultant.

Serving under Radio Pioneers
President Mullen will be: Orestes
H. Caldwell, editor of Tele-Tech,
first vice president; Arthur B.
Church, president KMBC-KFRM
Kansas City, second vice president;
Paul Morency, vice president and
general manager, WTIC. Hartford,
vice president and secretary; Carl
Haverlin, president of BMI, vice
president and treasurer; J. R. Pop-
pele, vice president WOR-AM-FM-
TV New York, vice president;
Martin Campbell, general manager,
WFAA-AM-FM Dallas, vice presi-
dent.

Edison Honored

Thomas Alva Edison was named
the first member of the Radio Pio-
neers Hall of Fame, established to
honor those chosen for “special
- achievement and service in the up-
building and advancement of the
art of radio broadcasting.” Mark

Woods, ABC vice chairman, head
of the Hall of Fame committee,
. reported to the meeting that -the
late great inventor
*

had been se-
E ]

Taig - il
Chatting during the Radio Pio-
neers Club banquet are these two
major network heads—Frank Stan-
ton (1), president of CBS, and
Frank White, MBS president.
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aon
lected because of his pioneer re-
search work on vacuum tubes
which formed a basis for later
developments in radio. What was
originally known as the “Edison
Effect” established the principle
utilized in today’s radio rectifier
tubes, Mr. Woods said. A scroil
signifying the permanent bronze
plaque which will be placed in the
Hall of Fame was accepted by
Charles F. Kettering, president of
the Thomas Alva Edison Founda-
tion.

Five Commentators

The five radio commenators who
questioned Mr. Coy—EImer Davis,
ABC; Larry Leseuer, CBS; John
B. Kennedy, MBS; .H. V. Kalten-
born, NBC; Dorothy Gordon,
WQXR, New York—used Mr. Coy’s
recent speech ‘at the U. of Okla-
homa as a springboard. In that
address [BROADCASTING, March 20],
the FCC Chairman noted that the
Commission has been getting a lot
of mail complaints against “poor
taste and crime programs on the
air.” He warned broadcasters that
“the question of just how bad poor
taste can get before it verges over
into downright obscenity or inde-
cency may be settled one of these
days if the present drift in that
direction is not checked.”

Asked whether his reference to
the matter’s settlement indicated a

But May ‘Guide’ Stations, Says Coy

plan for some sort of FCC censor-
ship, Mr. Coy replied that it did
not. He was merely acting as a
reporter, he said, to let broadcast-
ers know what the public thought
and that if this thought turned
into action it might lead to a de-
mand for legislation to control pro-
gram content. Admitting that the
government’s present police powers
can deal with obscenity, Mr. Coy
questioned whether the American
home is the place for obscene enter-
tainment while the police powers
are being invoked.

He repeatedly stressed his own
disbelief in government censorship,
stating and restating the broad-
casters’ responsibility as licensees
to control the output of their sta-
tions. Answering a question as to
the possibility of an FCC code for
program standards, Mr. Coy wryly
noted that he had doubts about the
value of a code, even when pro-
mulgated by the industry itself,
“in the light of what’s happened to
the one recently written by the
industry.”

Blue Book Cited

Mr. Lesueur mentioned the “Blue
Book” issued by the FCC some
years before Mr. Coy’s time, noting
that although a few stations had
been cited, “nothing seems to have
been done about it.” Mr. Coy re-
plied that the Commission had done
something about it in its very act
of publishing the performance rec-
ords of certain stations as com-
pared with the promises they had
made when applying for licenses.

Bringing certain shortcomings

Having an informal discussion dur-

ing the Radio Pioneers proceedings

are (1 to r) Messrs. Coy, Hedges
and Mullen.

* &

of the broadeasting industry to
light in itself had a salutary ef-
fect, he said. He cited a survey
made by BROADCASTING which
showed a feeling among broadcast-
ers that programming had im-
proved after the Blue Book had
been issued.

“It might be a good thing to
have other reviews of the situa-
tion from time to time,” Mr. Coy
commented. Asked if he was plan-
ning to issue another Blue Book
soon, he amiled and answered, “Not
tonight.”

Answers Color Question
In answer to a query as to why
the FCC was trying to stop color
television, Mr. Coy replied that
the usual accusation is that “we
are trying to start it, not stop it.”
He noted that when the Commis-

(Continued om page 87)

SPORTS B

A BILL to ban broadcasting and
other interstate transmission of
“gambling information” on sports
events—and in the case of horse
racing to require an hour's time
lag before details are broadcast—
was introduced in the Senate last
week and scheduled for hearing to-
morrow (Tuesday).

The measure has the opposition
of FCC and lacks the approval even
of its “sponsor,” Chairman Ed C.
Johnson (D-Col.) of the Senate In-
terstate and Foreign Commerce
Committee, who introduced it at
the request of the Justice Dept.
and, simultaneously, asked for a
Congressional probe of gambling
in interstate commerce.

FCC's own ideas on desirable
gambling curbs involve a simple
ban on either broadcasting or com-
mon carrier transmission of infor-
mation on bets, odds, 'and prices
paid, with no time-lag requirement
and no prohibition against broad-
casting or telecasting sports events.

The Justice Dept. bill would limit
stations and networks to the broad-
casting of one horse race per day.

The Commission has the subject

Bill Hits ‘Gambling’ Results Shows

of the broadecasting of horse-racing
information under study in specific
pending ecases, and its views as
revealed last week may be reflected
in forthcoming decisions on those
cases.

The bill (S-3358) is an outgrowth
of the Attorney General’s confer-
ence with local, state, and federal
officials on law-enforcement prob-
lems relating to organized crime
[BRGADCASTING, Feb. 20, March 13],
and has the approval of the con-
ference’s legislative and executive
committees.

Opposed by Cottone

FCC General Counsel Benedict
P. Cottone, a member of the legis-
lative committee, opposed the meas-
ure and submitted to the Justice
Dept. an alternative bill incorpo-
rating the Commission’s views.

The Commission feels the Justice
Dept. version would make FCC an
enforcement agency on eriminal
matters; is too complicated; and
would vastly increase FCC's ad-
ministrative burden by requiring it
to deal with such complex questions
as a determination of the nature of
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“gambling information” and “spe-
cial events.” Monitoring also would
probably be necessary.

FCC Chairman Wayne Coy and
Attorney General J. Howard Me-
Grath are scheduled as leadoff wit-
nesses when the hearing gets under
way tomorrow.

McFarland Heads Group

The hearing will be before the
commerce committee’s communica-
tions subcommittee, headed by Sen.
E. W. McFarland (D-Ariz.) and
including Sens. Johnson; Lester C.
Hunt (D-Wyo.), Charles W. Tobey
{R-N. H.), and Homer E. Capehart
{R-Ind.).

Sen. Johnson made clear that his
introduction of the bill did not sig-
nify his endorsement of it.

He told his colleagues that while
he recognized the need for re-
striction of gambling information,
“there is a border line between
gambling information and legiti-
mate news.

“Many Americans,” he said, “get
a great thrill out of the on-the-spot
broadcasting or telecasting of races,

(Continued on page 89)
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BRAND NAMES I]AY White, Mitchell Elected

FRANK K.. WHITE, MBS presi-
dent, and Maurice B. Mitchell, di-
rector of Broadeast Advertising
Bureau, were elected directors of
Brand Names Foundation at the
fifth annual Brand Names Day
held in New York last Wednesday.

Both Mr. White and Mr. Mitchell
will serve one year terms, the latter
as industry representative for
NAB. Frank M. Folsom, RCA pres-
ident, will continue as a director
for another year.

Donald B. Douglas, vice presi-
dent of the Quaker Oats Co., Chi-
cago, and Henry E. Abt, head of
the foundation since 1947, were re-
elected chairman of the board and
president, respectively.

Over 1,000 Attend

Elections were announced fol-
lowing the organization’s business
meeting. Over 1,000 leading civic
and business executives attended
luncheon and panel sessions held at
the Waldorf-Astoria Hotel as part
of New York’s celebrations of
Brand Names Day. Day was of-
ficially proclaimed by Mayor Wil-
liam O’'Dwyer. Featured luncheon
speakers were Louis B. Mayer, vice
president of Loew’s Inc.,, and Dr.
Robert A. Millikan, renowned
American atomic scientist.

Re-elected chairman at the foun-
dation’s business session were Maj.
Julis Ochs Adler, vice president

NBG MESSAGE

Points Up Network Radio

APPARENTLY mindful of in-
creasing industry interest in pro-
posed revision of radio’s rate strue-
ture, NBC last weck bought full-
page advertisements in three New
York newspapers staking claim as
“America’s No. 1 Advertising Me-
dium.” (

Network built its message around
the 17th Decennial Census, which
it said would emphasize to adver-
tizers that “to sell the millions who
are this market, you can have no
medium bigger, more powerful,
more .- économical than network
radio.” Radio is the only major
advertising medium included in the
“big count,” it noted.

Without specific reference to
rate revisions for radio, the net-
work made this point: “NBC to-
day costs considerably less per
1,000 homes reached than it did 10
years ago—and NBC today reaches
more people at lower cost than any
other national advertising medium
including the other networks.”

The ad which appeared in The
New York Times, Herald-Tribune
and Wall Street Journal, said that
advertisers invested more money in
NBC in 1949 than in any other net-
work. It also claimed that NBC
stations have the “largest com-
bined weekly audience in all Amer-
iea,” according to BMB.
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of The New York Times, WQXR
licensee, and W. T. Holliday, chair-
man of the board, Standard 0il Co.
(Ohio). Also re-elected were John
W. Hubbell, The Simmons Co., as
chairman of the NBF's executive
committee, and Gavin K. MacBain,
Bristol-Myers Co., as treasurer.

In addition to Mr. White, other
new directors elected are: J. Davis
Danforth, executive vice president
of BBDO; William G. Werner,
public relations manager, Procter
& Gamble Co.; Palmer Hoyt, pub-
lisher of The Denver Post; Barry
T. Leithead, president, Cluett, Pea-
body & Co.; Rudolf J. Schaefer,
F&M Schaefer Brewing Co.; Ed-
ward A. Schirmer, executive vice
president, Crowell-Collier Publish-
ing Co.

At the luncheon session, Mr.
Mayer praised radio and press for
their vigilance in awakening the
American people to the threat of
Communism.

He also urged the government to
break down barriers imposed by
foreign copntries against Ameri-
can radio, motion pictures, news-

papers and magazines which he
said “do not enter these countries to
a sufficient degree.”

Mr. Mayer stated: “I believe it
is the responsibility of our govern-
ment to send them into every na-

tion on earth if for no other reason

than that there are countries who
want to keep them out.”

After the luncheon a round-
table panel discussed “The Case
For Brands and Advertising.” Par-
ticipants included Austin S. Ingle-
hart, president, General Foods
Corp., and Harold W. Brightman,
president of Lit Bros. A survey
presented by Howard A. Trumbull,
president of National Family Opin-
ion Inc., showed the buying habits
of some 2,000 typical American
families.

Among less frequently purchased
items, radio, television and phono-
graph figures revealed were these:
For radios— 40% *“shop around”;
349 “seek out a store that carries
a particular brand”; 16% “buy any
one of several brands”; 10% “go
to a reliable dealer.”

For television sets— 56% “shop

WMIT(FM) CLOSES

Goes Off Air
Thursday

FIRST FM station in the Southeast, WMIT (FM) Charlotte, N. C., will
be silenced next Thursday, concluding an eight-year career as one of the

nation’s more important examples of FM operation.

Just a few days

ago WTMJ-FM Milwaukee, first station west of the Alleghenies, emitted

its last signal as did its affiliated
WSAU-FM Wausau, Wis, [BROAD-
CASTING, April 3].

Disclosure that WMIT would
give up the ghost was made in a
letter from Gordon Gray, owner,
to T. J. Slowie, FCC secretary. Mr.
Gray wrote as follows:.

“With considerable regret I have
decided to discontinue the opera-
tion of WMIT after April 13, 1950.
After that date any outstanding li-
censes will be returned to the Com-
mission. for cancellation. I had
hoped that we might be able to
find a purchaser who would take
over and continue the operation
but we have not been successful
along that line.

‘High Hopes’

“Approximately 10 years ago,
when I first considered the estab-
lishment of WMIT, I had high
hopes for its future. When, after
almost eight years of operation,
those hopes had not materialized
we were forced to conclude that the
operation should be discontinued.

“I still feel that the frequency
modulation system of broadcasting
is the superior form of sound broad-
casting and sincerely hope that
some day this feeling, which is
shared by quite a few other broad-
casters, will prove to be right from
a financial as well as a technical
standpoint. I can assure you that
our decision to cease operation was
reached only after considerable

Telecasting
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thought and full exploration of all
factors of the entire situation.”

WMIT represented a heavy in-
vestment by Mr. Gray. Harold
Essex, general manager of Mr.
Gray's WSJS-AM-FM Winston-
Salem, has directed WMIT. The
station started out as W41MM
on the old 50-me band, changing its
call letters to WMIT after the
war when the FM band was real-
located,

WMIT took the air formally
June 1, 1942, and reported regular
coverage over parts of seven states.
Frequent reports of reception. in
foreign countries were received by
the station.

The station sold some time
through the years. For a while it
was operated as an NBC bonus
station in conjunction with WSJS.
When WSJS added an FM station
of its own in 1947 the studios of
WMIT were moved from Winston-
Salem to Charlotte,

WMIT’s transmitter is located
atop Clingman’s Peak, adjoining
Mt. Mitchell, with an elevation of
6,671 feet plus a 150-foot antenna.
The station’s effective radiated
power is 53 kw, according to FCC
records, with CP for 300 kw. It
was the scene of many pioneering
FM developments.

Mr. Gray was active in the old
FM Assn. serving as a board mem-

ber before becoming Secretary of

Army.

L4 SR : AR i
LOOKING over the contract by which
The Times-Picayune agrees to spon-
sor five CBS news periods per week
on WWL New Orleans, dre John F.
Tims Jr. (I}, president and general
manager, The Times-Picayune Pub-
lishing Co., and Howard Summerville,
WWL general manager. Three CBS
news shows also are being sponsored
on WWL by The NewOrleans States.

around”; 20% “seek out a store
that carries a particular brand”;
17% *“‘go to a reliable dealer”; and
7% “buy any. one of several
brands.” For phonographs, the
figures were 56%, 19%, 17% .and
8%, respectively. )

James H. Calvert, president of -
Joske's of Texas, San Antonio
department store and heavy radio
user, received the foundation’s
second annual “Brand Name Re-
tailer of the Year” citation for
1949.

Mr. Calvert was selected “for
his leadership in developing an
outstanding brand name policy for
his store and for directing an in-
tensive coordinated advertising
program” in radio and other media,
according to Samuel J. Cohen,
chairman of BNF’s retail advisory
eommitttee, who presented the
plaque. Mr. Cohen is sales manager
of Lit Bros., Philadelphia. The
“Brand Names Certificate of Dis-
tinction™ also was awarded to nine
other retailers, many of whom use
radio, for outstanding 1949 brand
educational programs.

Frank Joins WSGN

APPOINTMENT of Philip Frank,
former BMB executive secretary,
as research and sales promotion
director of
WSGN-AM-FM
Birmingham,
Ala., has been an-
nounced by Henry
P. Johnston, gen-
eral manager of

the station. He
joing WSGN
April 24, Mr.
po Frank has been
Mr. Frank active in .frée-
lance research,

sales promotion and- public rela-
tions. He also has been associated
with ABC, with which WSGN is
affiliated. He is co-author of This
Thing Called Broadcasting.
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R'BHARDS PRUBE FCC Seeks Early Resumption

A PROTEST ecalling for resump-
tion of FCC’s hearings on the news
policies of G.A. (Dick) Richards
“not later than May 1” was filed
by FCC’s General Counsel last
week after Examiner J. Fred
Johnson Jr. adjourned the sessions
to Sept. 6.

General Counsel Benedict P. Cot-
tone claimed that delay until Sep-
tember is an “extravagant allow-
ance” contrary to “the clear im-
port” of the Commission’s own di-
rections and beyond the needs of
Mr. Richards’ counsel for prepara-
tion of his case.

He asked Judge Johnson to re-
consider his denial—just before the

adjournment on April 1—of FCC’

Counsel Frederick W. Ford's mo-
tion for resumption within 30 days
" at the most.

The adjournment came at the
end of three weeks devoted to pres-
entation of FCC’s case supporting
charges that Mr. Richards, owner
of KMPC Los Angeles, WGAR
Cleveland, and WJR Detroit, or-
dered KMPC staff members to slant
news according to his own personal
views.

Mr. Cottone pointed out that
FCC had agreed to give Mr. Rich=
ards’ counsel an opportunity to
prepare their testimony, but said
adjournment for five months con-
flicted with FCC’s conception of
adequate time and with the exam-
iner's own statements at pre-hear-
ing conference.

Judge Johnson, the petition
noted, made clear at the pre-hear-
ing conference “that recesses would
be granted only to meet the needs
of counsel to prepare further for
these hearings.”

Cites Time Element

Mr. Cottone also claimed the ex-
aminer “apparently failed to real-
ize that a great volume of testimony
yet remains to be taken in this pro-
ceeding which may well consume
many months.” In addition to Mr.
Richards’ rebuttal presentation in
Los Angeles—where all sessions
thus far have been held—testimony
may be taken subsequently in De-
troit and Cleveland.

The General Counsel said the
Commission had made clear in a
letter to Judge Johnson that the
Richards hearing was to have “pri-
-ority over other cases which Ex-
aminer Johnson was scheduled to

hear in April and May.” He said .

the “clear import” was “that the
Commission éonsidered the expedi-
tious disposition [of the case] to
be of paramount importance and
that [it] should be completed with-
out inordinate delay or interrup-
tion.”

_The hearings involve renewal of
Mr. Richards’ licenses for the three
stations, as well as his proposal to
set up a trusteeship to take over
their control.

Some 23 witnesses were put on
the stand by FCC during the three-
week session in Los Angeles, be-
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fore the Commission completed its
case. A total of 94 exhibits were
introduced.

Adjournment came at the end of
a special Saturday session which
was one of the stormiest of the
hearing.

First clash between FCC and
defense attorneys came when FCC's
Attorney Ford attempted to ‘intro-
duce a 12-page petition and an
affidavit, filed with FCC in Febru-~
ary 1949, in which Mr. Richards
conceded he had erred in some in-
stances but elaimed his ill health
made him “impulsive” and that he
knew of no instances of actual
news distortion [BrOADCASTING,
Feb. 28, 1949].

The petition and affidavit were
admitted in evidence after Exami-
ner Johnson overruled vigorous ob-
jections by Chief Defense Counsel
Hugh Fulton and his associate,
Joseph Burns. They contended two

separate issues were involved and
called on the Commission to state
whether it regarded the proceed-
ings as a license revocation hear-
ing or as a license renewal hearing.

Examiner Johnson in overruling
their motion said:

Renewal Question

“As far as I understand, this
man Richards is running the sta-
tion which we are trying now. The
question is whether the corpora-
tion which he controls shall have
its license renewed.”

Second major legal clash came in
fingl moments of the hearing, when
over strenuous objection of FCC
counsel, Messrs. Fulton and Burns
succeeded in introducing—for iden-
tification only—a packet of let-
ters commending Mr. Richards and
the operation of his three stations.

They were copies of documents
gsent to FCC in support of Mr.

FULTON CHARGES CENSORSHIP

Richards Counsel Hits FCC Hearing

HUGH FULTON, chief trial coun-
sel for G. A, (Dick) Richards in
FCC's hearing on the station own-
ers news policies (see story this
vage), charged last week that the
hearing represented “an attempt
to censor what goes over the radio.”

In a statement after the hearing
was recessed upon completion of
FCC's presentation, Mr. Fulton
said he was “amazed that the FCC
would attempt to destroy an ex-
cellent station like KMPC (Los
Angeles) and its right to its li-
cense, on the basis of testimony of
witnesses such ag those relied upon
by the Commission.”

“With the exception of a very
few whose testimony, if accepted
100%, would not justify any at-
tack upon the license of KMPC,
they were all disgruntled former
employes . ..

‘Nursed Grudges’

“Very obviouslv. they nursed
grudges against KMPC and against
Mr. Richards and have endeavored
for years to damage and injure the
station. Their testimony was re-
plete with obvious exaggeration and
emphasis on everything which they
conceived might be stretched into
something unfavorable.

“Wherever they thought they
could do harm they purported to
have marvelous recollection but on
cross-examination constantly
sourht refuge in ‘I don’t remem-
ber.’

He contended that “the amazing
thing is that the FCC should have
vouched for the credibility of wit-
nesses such as these and should
rely on that kind of evidence in an
attempt to destroy great radio sta-
tions which have for so many years
furnished such excellent service to.
tens of millions of listeners.

“In all that time,” he continued,

“the FCC put in evidence only one
solitary complaint from a listener

., and referred to two or three other

complaints which its witnesses said
they had received in the course of

11 years but which they had not

kept, despite the fact that one of
its leading witnesses testified that
he had ecarefully. preserved for
seven years all the material which
he thought might be injurious to
the station.”

Script Authentication

Mr. Fulton contended that FCC
counsel “fought desperately to pre-
vent the authentication of the
actual scripts that had been used in
broadcasts by KMPC and even
went so far as to try to prevent
the authentication of the secripts
for use on cross-examination. This
flight from what was actually
broadcast, taken together with the
absence of complaint and complete
satisfaction of the listening public
with XMPC and its programs, is
most significant.”

His statement continued:

The Commission’s only claim of
right to examine into the matter at
all is on the theory that the public
needs to be protected. The public
itself is the best judze. and the ver-
dict of the public with respect to all
three stations, based on years of lis-
tening by tens of millions of persoms,
was rendered in favor of the stations
mAany years ago.

These proceedings have already
cost the taxpayers and the radio sta-
tions, and through the radio stations
the public, a vast snm of money, and
have diverted time and attention that
otherwise would have been devoted to
still further improving the excellent
service rendered to the public by
these fine stations.

Despite the fact that none of the
Commission’s witnesses could show
anything broadcast that was false or
that deceived the public, the Commis-
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FCC Actions
PROPOSED decision to grant
WOWO Fort Wayne, Ind.,
power boost on 1190 ke from
10 kw to 50 kw directional
issued by FCC. Initial de-
cision announced to grant
WILK Wilkes - Barre, Pa,,
switch from 250 w on 1450
ke to 5 kw day, 1 kw night on
980 ke. Initial ruling to grant
WMAW Milwaukee license to
cover permit for 5 kw on 1250
ke, directional, reported. De-
tails of these and other FCC
actions found in Actions of
the FCC beginning on page
76 and FCC Roundup on page
88.

Richards by the mayors of Los
Angeles, Detroit, and Cleveland;
state and national commanders of
the American Legion and Veterans
of Foreign Wars; Sen. Arthur
Vandenberg (R-Mich.); Rev. John
J. Cavanaugh, president of 1. of
Notre Dame; Rev. Dr. James W.
Fifield Jr. of Los Angeles; John A.
Hannah, president of Michigan
State College; K. T. Keller, presi-
dent of Chrysler Corp.; Lee Jack-
son, president of Firestone Tire &
Rubber Co., Poet Edgar A. Guest
and some 40 others.

Final witness called by FCC
was John Dehner, now a freelance
film and radio actor, who was an-
nouncer and news editor of KMPC
from April 1942 to Nov. 1943.

News Script Identified

Mr. Dehner identified portions of
43 newscripts which he testifed
were broadcast because of either
specific or general instructions
from Mr. Richards. All, he said,
were news stories or editorials
clipped from newspapers.

When asked by Defense Counsel
Fulton why he had kept these
scripts for seven years, Mr. Dehner
replied:

“Because, Mr. Fulton, I thought
that some day Mr. Richards might
have to answer for the manner in
which he wasg conducting himself

(Continued on page 51)

sion apparently thinks it proper to
engage in this kind of proceeding on
the testimony of these disgruntled
former employes, most of which was
to the effect that Mr. Richards dared
to have political views different from
those of the administration in Wash-
ington, and particnlarly that he dared
to state over the radiec true facts
which such witnesses characterized
as unfavorable to the administration
and {o various persons connected with
it, particularly the Roosevelt family.

Clearly this is an attempt to censor
what goes over the radie, in violation
of the Constitution and of the ban
by Congress against censorship. And
all this is in the face of the admission
in Washingten by the chief counsel
of the Commission that the Commis-
sion has no investigation pending
against any radio stations owned by
Democrats or labor unions that have
expressly stated their intention to
purge and drive from office Republican
Senators and Congressmien who sup-
port the Taft-Hartley Act.
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WHO COSTS 52% LESS

THAN IN 1944!

13,393 SETS FOR
$IOO

——

4

13,393 SETS FOR

- 48

(WHO CLASS €, !4 HOUR MAXIMUM DISCOUNT)

IN terms of lowa’s radio homes, WHO cost
10.6% less in 1949 than in 1944; in terms of
radio sets in homes, WHO cost 529 less than in
1944.!

The. increased number of radio sets in Iowa’s
kitchens, dining rooms, bedrooms, etc.—and the
additional listening they create—is even more im-
portant than the increase in radio homes. Modern
research proves that SETS make the audience!

In 1944 there were 596,000 radio homes in
Towa; in 1949 there were 769,200! . . . In 1944
there were 904,000 radio sets in Iowa homes; in
1949 there were 2,140,000! And in addition to
this tremendous increase an exceptionally large
bonus audience listens in cars, offices, barns,
stores, service stations and hotels.

Thus WHO is actually a much better buy today
than in 1944. Radio sets in Iowa homes alone
have increased 136%, while WHO’s rates have

gone up only about 14%.
The 1949 Towa Radio Audience Survey* tells

the whole story of Iowa’s added listening. Write
to WHO or Free & Peters for your frce copy!

it The 1949 Iowa Radio Audience Survey is a “must” for every
advertising, sales or marketing man who is interested in Iowa.

The 1949 Edition is the twelfth annual study of radio listen~
ing habits in Iowa. It was made by Dr. F. L. Whan of Wichita
University—is hased on personal interviews with 9,116 Iowa
families, scientifically selected from cities, towns, villages and
farms all over the State.

As a service to the sales, advertising and research professions,,
WHO will gladly send a copy of the 1949 Survey to anyone in-
terested in the subjects covered.

Wil ©

% for lowa PLUS #

Des Moines . . . 50,000 Watis

Col. B. J. Palmer, I.’resident
P. A. Loyet, Resident Manager

FREE & PETERS, INC,,
National Representdtives




in Northern Ohio

R e apmmmt

the largest newspaper delivers 2

How many markets does your advertising reach in
Northern Ohio? How many advertising outlets must you

use in order to cover these markets?

If you use the largest newspaper in Northern Ohio, you
will really peneimte only two markets (Cleveland—68 %
coverage, Painesville—249% coverage). In order to effec-
tively penetrate as many as thirty markets in the area
you would probably need 15 or 20 newsbapers ...and a
formidable budget. |

If you use WTAM, Cleveland, you will penetrate 30
markets day and night. No other single advertising out-
letin Northern Ohio delivers somanyindividual markets
. . . yet the cost is lower than other media delivering

only one or two markets.

SPOT SALES

NEW YORK » CHICAGO * CLEVELAND « SAN FRANC!ISCO « HOLLYWOOD
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*Less than one percent

Source for WTAM penetration: BMEB Study No. 2 March 1949,
Percentage of total familiea in city listening to WTAM,

Souree for newspaper penetration: Audit Burcau of Circulations
March 1949. Percentage of total families in city reading this
newspaper.

For similar market penetration comparisons of
the areas served by seven major radio sta-
tions, write NBC SPOT SALES, New York
20, N. Y. You will find that stations repre-
sented by NBC SPOT SALES deliver more
markets with deeper penetration than any
other advertising medium.

BROADCASTING ® Telecasting

INFORMATION AVAILABLE ON: SERVED BY:
Metropolitan New York and New Jersey . . . . . WNBC, New York
Illinois, So. Wisconsin and No. Indiana . . . . . . WMAQ, Chicago
Northern Ohio and N. W. Pennsylvania . . . . . WTAM, Cleveland
Washington, D. C., Maryland and No. Virginia . . WRC, Washington
No. Califoinia pmmaaigaq e a6 o8 94 a/me,n KNBC, San Francisco

Colorado, Wyoming, W. Kansas and W. Nebraska KOA, Denver
Eastern New York and Western New England . . WGY, Schenectady
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Winter’s Winds

Need Not Freeze

Refrigerator Sales

By BILL THOMPSON

IF THE MIZERANY brothers of St. Louis should spend next winter in
Alaska, their competitors in the “refrigerator business might logically
assume they went north to exploit the Eskimo market.
© This winter, during the colder months when refrigerators would nor-

mally be expected to move slowly,
Mizerany Appliance Co, chalked

up an imposing record for two

of its half-dozen brands.

And why only two? Because they
were the only brands advertised by
radio.

Joe Mizerany, 42-year-old presi-
dent of the firm, “discovered”
broadeasting last September with
the help of a WIL St. Louis sales-
man named William Geisz. Mr.
Geisz sold him a weekly package of
five 15-minute transeribed disc
jockey shows (12:15 to 12:30 p.m.)
featuring Myron J. Bennett, a Des
Moines  broadcaster popularly
known as “M. J. B.” The first
week of the series witnessed a sell-
out of 26 Emerson television sets,
plugged exclusively to test the
“new medium?”.

Mr. Mizerany was impressed,
but reasoned that radio might be
even more effective, as winter ap-
proached, to keep refrigerator
.stocks rolling. He started adver-
tising Norge' products, and the
resultant year-end spurt found him
leading all other dealers in the
greater St. Louis area by a wide
margin.

By mid-November, ‘Norge could
no longer meet the heavy demand
for refrigerators at Mizerany, but

- nevertheless continued its sponsor-
ship of the noontime show until
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early December when Crosley took
it over. At the same time, Crosley
added six more quarter-hour dise
shows a week (4:45 to § p.m.) fea-
turing Jack Bennett, a young, ro-
mantic-type WIL announcer. After
& record first week with both shows,
Crosley added a sixth quarter-hour
period to the noontime series. In

Jack Bennett (1), announcer on one of the Mizerany disc shows, inter-

views Steve Mizerany, sales manager of the company, during broadcast

from store. At right is Joe Mizerany, president, and second from right
i8 hig brother Ed, vice president.

have been co-ops. The stepped-up
schedule charted for 1950 is due to
the fact several other manufactur-
ers of appliances handled by Miz-
erany are negotiating joint deals.

The Mizerany brothers— Vice
President Ed and Sales Manager
Steve, as well as Joe—have definite
ideas about their commercials. They
want them to stress the ‘“friend-
liness” and “homey atmosphere”
of the establishment. Frequently
the Announcers. Bennett, who are
not related, work into their seript
lines like these:

“Don’t have breakfast at home—
come down and have coffee and
rolls- with Joe.”

“Bring the whole family in—and
just look around.”

“You name the terms—anything
can be worked out.”

“Steve just got married—he

A LITTLE MORE than six months ago Mizerany Appliance Co.,

St. Louis, decided to use radio for the first time.

It was a move

designed to offset the refrigerator sales decline that normally

sets in during cold months.

However, the result was a booming

business that found the Mizerany brothers unable to keep up

with their customers’ demand.

This is the story of the two

brands that radio sold.

the next 60 days Mizerany moved
three carloads of Crosley refriger-
ators.

“Since entering radio, our busi-
ness has been up 75%”, he told
BROADCASTING last week. “It would
be four times greater if we had the
merchandise.”

Before embracing *“the greatest
of all media”, Mizerany's largest
advertising budget was $2,000
yearly. It was heavy in neighbor-
hood newspaper space, with an oc-
casional display in one of the big
St. Louis dailies. Although late in
jumping on the radio bandwagon
in 1949, the company rounded out
the year with an advertising out-
lay of more than $4,000—nearly
656% for broadcasting.

“Ninety per cent of an overall
advertising budget of $15,000 will
go for radioc time in 1950, Mr.
Mizerany said.

WIL has realized considerably
more revenue from Mizerany time
than is indicated by the firm's ex-
penditures for Norge and Crosley
promotion because these shows

knows the problems of the newly-
wed.”

“Tony, our service manager, is
a bachelor, girls. Come in and look

* him over.”

Circulars are distributed peri-
odically over a broad area of St.
Louis, carrying the streamers:
“Kings of the Trade-Ins” and
“Friendly Family Dealers”. These
tags also are used on the air.

The Mizerany family came to
this country from Batroun, Syria
(now Lebanon), in 1929. The
father, Alexander, opened a gro-
cery on the south side of St. Louis,
but, being a well-educated man,
also taught at St. Raymond’s
School. Joe, the eldest son, was
first of the clan to seek employ-
ment outside the family enterprise.
He became a wood heel fitter at In-
ternational Shoe. Within a few
years, however, he realized he
would be happier running his own
business, s0 he merged his savings
with his father’s know-how and
founded the J M Market. The J
M stood for Joe Mizerany.

"

In 12 years, Joe and his brother
Ed had tucked away a substantial
sum. Counselling with their father,
they decided in 19456 to venture
into the appliance business because
of a bigger mark-up on goods and
a better opportunity for specialized
selling. Besides, a lot of people
needed appliances after the war.
But they proceeded cautiously.
Another brother, Steve, was placed
in charge of the new project while
Joe and Ed stayed on at the J M
Market. Ed joined Steve within
a year, but Joe left the grocery
only six months ago.

Mizerany Appliance Co. has
functioned in St, Louis’ old South
Broadway Poultry Market gince it
was organized five years ago. At
the outset, this property—37 feet
across the front and 45 feet long—
was rented for $150 a montH. But
in 1948, when the Mizerany
brothers copped a $1500 prize for
record sales of Maytag ranges,
they purchased the building, and
an adjacent 40-foot frontage. Since
their “radio boom” of last fall,
they have started construction of
& 70-foot addition to the length of
the structure.

The company has = total of eight
employees. Two of the official
family are not relatives, but are
close friends of the Mizeranys.
Tony Stuevers, service manager,
has worked for the family 20 years,
starting in the grocery when he
was 11. Joe Farhatt is eredit man-
ager. Within a few weeks, a fourth
brother, Virgil, will leave the gro-
cery and come over to the appli-
ance store. A fifth brother, George,
will remain in charge of the mar-
ket.

There is a sixth Mizerany—Mrs.
Agnes Slyman, only sister of the
brothers—but she has never taken
an active part in any of the family
enterprises. However, she does at-
tend “board meetings” around the
family table when the head of the
clan, Mother Deby Mizerany, en-
tertains with that famous Syrian
dish—kibbee and rolled cabbage.

Alexander Mizerany passed away
in January, having lived to see his
sons prosper heyond his fondest
dreams. He would have been satis-
fied to see them succeed locally.
Yet today through the magic of
radio, they attract patrons from
three states.
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USED BY EFFICIENCY-CONSCIOUS BROADCASTERS
...THROUGHOUT THE WORLD!

Special Antenna Tuning Unit for a directional system. Includes
pattern switching and isolation coil for sampling cable.

.
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ANDREW phasing and tuning equipment
/ has a long record of complete

/ dependability and economy!

/ Whether your installation requires a single
/ tower or a nine-tower directional ‘array it will pay

/ you, too, to specify ANDREW Equipment.

Special SOKW Antenno Tuning Unit built /
for @ South American station.

ﬂ P m TRANSMISSION LINES FOR AM-FM-TY « ANTENNAS * DIRECTIONAL ANTENNA EQUIPMENT
CORPORATION

63 EAST IsH sTREET . CHICAGO 19 ANTENNA TUNING ONITS<TOWER LIGHTING EQUIPMENT + CONSULTING ENGINEERING SERVICES

World's Largest Autenna Equipment Speciolists
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'WINS DISPUTE

AFM Local Pickets Station

WINS New York, independent out-
let owned by Crosley Broadcasting
Corp., last week was operating
under protest by Local 802 of the
~ American Federation of Musicians,
. which maintained daily picket lines
around the station.

The local’s action resulted from
WINS’ dismissal of its eight-piece
orchestra last Monday because of
- insufficient “public or advertiser
acceptance.” No programs were
disrupted by the action, however.

At the same time WINS offered
to negotiate an agreement with the
union covering any “future needs”
for AFM members as the demand
arises. Kiernan T. Murphy, busi-
ness and co-manager of WINS de-
clined to reveal what action, if any,
‘the station would take in view of
the union’s protest. The matter is
being studied by WINS' legal
counsel.

., It was reliably learned, how-
. ever, that Local 802 may take the
. matter up with FCC, though its
officialy, who described the situa-
tion as a “lockout,” - would not
comment on the Local’s plans.
- WINS’ headquarters at 28 W.
44 ‘St., and two remote programs
were picketed. Station’s engineers,
members of the International
Brotherhood of Electrical Workers,
- also refused, during early hours of
" the picketing, to cross lines but
later resumed work. Members of
~ AFRA employed at WINS crossed
- the picket lines, however.

Crosley Broadcasting Corp.
pointed out that in eliminating the
services of “live music” it reached
a decision “that most stations in
the U. S. have already made”.
Spokesmen denied the station had
Tocked out the union, pointing to its
willingness to negotiate in the fu-
ture.

MBS SURVEY
Covers One-Station Cities

MBS has engaged Crossley Inc. to
conduct & survey of radio listening
in 116 communities which have
only one network station, it was
announced last week.

Crossley is conducting interview-
ing 12 hours a day, seven days a
week during April by coincidental
telephone technique.

Richard J. Puff, MBS director of
research, said the survey was be-
ing undertaken to supply adver-
tigers with befter information on
listening in markets outside met-
ropolitan areas than had previous-
ly been available.

Pacific Exhibit

SIXTH annual Pacific Electronic
Exhibit will be held Sept. 13-15 at
Long Beach (Calif.) Municipal
Auditorium. The event, sponsored
by the West Coast Electronic Manu-
facturers Assn., will be held jointly
with the Institute of Radio Engi-
neers annual West Coast conven-
tion.
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Radio film, “Lightning That Talks,”

GREATER Cleveland brocdecsfels upplmse resulfs of area’s showing of the All-

which they promoted at o luncheon in

the Hotel Cleveland. L to r: (standing) Jock O’Brien and H. A. Seville, both

WEOL Elyria, Ohio; R. Morris Picrce, WDOK; John Patt, WGAR; (seated)

Larry Webb, WJW; John McCormick, WTAM; Dave Baylor, WIMO and

general chairmon, Clevelond AM-Radio Committee, sponsor of showing; Sam
Sague, WSRS, and K. K. Hackathorn, WHK.

WALTERS NAMED

Heads Mississippi Bestrs.

GRANVILLE WALTERS, WAML
Laurel, Miss.,, was elected presi-
dent of the Mississippi Broadcast-
ers Assn. at the annual convention
held in Jackson last weekend (April
1-3).

P. B. Hinman, WROX Clarks-
dale, was named vice president,
and Bob Evans, WELO Tupelo,
was re-elected secretary. Assigned
to the executive committece were:

W. H. Cole, WHOC Philadelphia;
Charlie Holt, WHSY Hattiesburg;
H. 0. Jones, WGCM Gulfport; L.
L. Miller, WQBC Vicksburg; James
Ownby, WJIXN Jackson, and R.
F. Wright, WTOK Meridian.

The association unanimously
passed a resolution asking Con-
gress to take speedy and favorable
action on the McFarland Bill now
pending in the House of Repre-
sentatives. West Point, Miss., was
gelected as the site for the 1951
convention.

Texas Co.
Doubleday & Co,
Ronson An Metal

Jacques Fray
Johnny Desmond

Plucllnpl Pﬂnleum National Bormn

Dance
Smith Bros. Stop the Music
Woestinghouse Elec- Ted Malone
tric Corp.

Kraft Foods Co.

Mars Inc. Curtain Time

Sealtest Co. Dorothy Dix at
Home

Leave it te Joan

Allan Juckson &

American Tob. Co.
Animal Found. Inc.

Doubleday Inc.

Doubleday inc.
Luden Inc.

M & M Ltd

Sing It Again

Jee Di Maggic
Show

Robert St. John
One World In
Christ

Omnibook Inc.

Na#l. Council Prot-
estant Episcopal
Churches

Radio Offers B-Bar-Riders

NETWORK BOXSCORE

Number of jals on the four nationwide networks, Feb. 28.............. 277
Number of commarcials starting on networks during March..........covvivenan 5
Number of ials drepped from networks during March. ................. 15
Number of cials on the four nationwide networks, March 31............ 267
March Additions
SPONSOR PROGRAM NETWORK TIME AGENCY
Toni Co.’ Beauty & Fashions ABC Mon.-Fri,, 12:25- Foote, Cone &
by Carol Douglas 12:30 ;.m. Belding .
Trimount Clthg. Stop the Music ABC Sun., 8:15-8:30 W. Weintroub Co.
p.m,
Benjamin Moore & Your :Iomc Baau- MBS Sat., 11-11:15 St. George & Keyes
Co, a.m,
Pll‘i-ﬁip: Petroleum ch Allen Show CBS Fri,, 10-10:30 Lambert & Feasley
3 p.m.
Sur?ing Drug Co. Sing It Again CBS Sat.,, 10:30-10:45 DancerFitzgerald-
p.m. omp

March Deletions

Metropolitan Opers ABC Sat., 2-5 p.m.
ABC Sat.
ABC w.é 9:25-9:30
ABC Su’., 1010:30
p.m.
ABC Sun,, 8:15-8:30
p.m.
ABC Mon.«Fri., 12:25-
12:30
Marriage For Two NBC Mon.-Fri.,
10:45
NBC Wid

NBC Mon -Frl . 10:45- N, W. Ayer
11 p.m.
CBS Fri., 9-9:30 p.m. BBDO

CBS Swn., 11-11:05
e News a.m.
Doubleday Program CBS Sun 230—2 45

Doubleday Progrum CBS Sun, 245-3
CBS Saf 'ID 30—1045 IR

CBS Sct., 10:30.11

March One-Timers

ABC Sun., March 5,
3-3:15 p.m.

MBS Sun., March 12,
11:3

a.m,
MBS Tues., March 21,

Kudner Agency
5-5:15 p.m. Huber Hoge & Son
Groy Adv.
Lambert & Feasley
Sullivan, Stauffer,
Colwell & Bayles
McCann-Erickson
p.m.
10:30-

o.m.
10:30-11

J. Walter Thompson

Gront Advertising

Constock, Duffes
Huber Hoge & Sen

m. Hubcr Hoge & Son
M. Mathes

Lynn Baker
a.m.

Huber Hoge & Son

Van Diver & -meo
0-11:45

Huber Hoge & Son
5:30-6 p.m.
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CIGARETTE ADS

FTC lIssues ‘Cease’ Orders

CEASE and desist orders to stop
certain advertising claims for
cigarettes and other tobacco prod-
ucts were issued against two com-
panies by the Federal Trade Com-
mission last week. Named in the
orders were R. J. Reynolds Tobacco
Co., Jersey City, N. J., and Wins-
ton-Salem, N. C., manufacturer of
Camel cigarettes, and P. Lorillard
Co., Jersey City, N. J., and New
York, maker of Old Golds.

The commission also announced
it had before it a trial examiner’s
recommended decision that the
American Tobacco Co., New York,
be ordered to stop alleged misrep-
resentation of Lucky Strike cigar-
ettes, Meanwhile, another trial
examiner was considering a case
in' which Philip Morris & Co. Ltd.
Inec., New York.and Richmend, Va.,
is charged with false advertising
of Philip Morris cigarettes, Still
another pending case, FTC re-
ported, involves the advertising of
Pall Mall cigarettes, produced by
American Cigarette and Cigar Co.,
New York and Durham, N. C.

Nicotine Claim

In finding that Camels and Old
Golds-—and the smoke from them—
“do not, as claimed, contain less
nicotine than other leading
brands,” the commission pointed
out that “the nicotine content of
the smoke of a cigarette is in
direet proportion to the nicotine
content of the tobacco contained in
the cigarette itself.”

“In view of this fact,” FTC
stated, “the reason that the makers
of Camels and Old Golds cannot
truthfully claim a lower nicotine
content is that the tobaccos used by
the manufacturers of all the lead-
ing cigarette brands contain nico-
tine in substantially the same quan-
tities and variations.”

In addition to the Old Golds pro-
hibitions, the order agamst the
Lorillard Co. also is directed
against advertising claims of
Friends smoking tobacco, as well
as Beech-Nut and Sensation cigar-
ettes.

In the American Tobacco case,
the recommended decision of Trial
Examiner John Hornor proposes
that “the company be prohibited
from representing that Lucky
Strike cigarettes contain less nico-
tine and are less irritating to the
throat than competing brands; that
they are easy on the throat, or
that they offer throat protection
against irritation or coughing.”

Experts® Choice

The proposed order also is di-
rected against claims that inde-
pendent tobacco experts prefer
Luckies “2 to 1” and that the
‘“toasting” process removes irri-
tants and impurities to a “physio-
logically significant degree.”

WBEBC Flint, Mich., will broadcast all
Flint Arrow baseball games, home and
away, during current season .

® Telecasting




WOW-Land is a Big Market

Served through a Truscon Radio Tower

Radio Station WOW, Omaha,
Nebraska, serves a market of
764,400 people with total
retail sales of nearly a billion
dollars.

No other station covers the
arca comprising the rich,
urban and rural market known
as WOW-Land. For this ex-
clusive and effective coverage,
~ WOW uses a Truscon Self-Supporting Radio Tower

392 feet high, with an RCA double antenna for FM
and TV giving an overall height of 500 ft.

S \ & -TI -

The characteristics of terrain and meteorological conditions
which are individual with WOW-Land received special
consideration when Truscon radio enginecrs designed this
handsome tower. Truscon offers a world-wide background of
experience to call upon in fitting Radio Towers to specific needs.
Whether your own plans call for new or enlarged AM, FM
or TV transmission, Truscon will assume all responsibility for
tower design and erection . . . tall or small . . . guyed or self-
supporting . . . tapered or uniform in cross-section. Your phone
call or letter to our home office in Youngstown, Ohio—or to
any convenient Truscon District Service Office—will rate
immediate, interested attention . . . and action. Thete is no
obligation on your part, of course.

TRUSCON STEEL COMPANY
YOUNGSTOWN 1, OHIO
Subsidiary of Republic Steel Corporation

A
%

Y

4

AND UNIFORM
(ROSS SECTION GUYED

TRUSCON COPPER MESH GROUND SCREEN
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TRUSCON

TOWER OF STRENGTH

500

HIGH
b OVERALL
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Now that you've been stopped
by the age-old snare

of a pretty girl, consider this. o

©
DOES YOUR TRANSMITTER SPEAK WITH AN ACCENT? “:gﬁ

Now what the Sam Hill connection does that query
have with the illustration? Very simple . . . the con-
nection is “‘in the groove!’’

=

..u\.
T
e e 4 T T
e

Think it over. A transmitter is not a linguist. It cannot
translate distortion into clear signals. When foreign
sounds are picked up from a recording groove and
delivered to an amplifier, q. e. d., your transmitter
speaks with an accent.

e

If your aim is quality transmission, then look first'to
the recording groove. If the fidelity you seek is notin
the groove, then your reproduction just can’t and
won't be fidelity on the air. d

- e T TR e
e i%’.’i’»‘f""f-'.- ."";-*.’ui.-:ér 2
LR

gineering exhibit during the NAB Convention. Browse
around at will. See and hear Lang-Worth’s revolu-
tionary recording groove that defies rules and ushers
in a whole new era in sound recording.

I extend you my personal invitation to visit our en- E
;
£

The groove that takes the accent out of transmitters. e

CONVENTION
HEADQUARTERS:
Suite 512A-5I3A
Stevens Hotel
Chicago, Illinois

LANG-WORTH

FEATURE PROGRAMS, Ine.

Network Calibre Programs at Local Station Cost
113 WEST 57th ST. - NEW YORK CITY 19




" Editorial

Rate Card Ravishing

THE MILD tempest stirred by so-called “rate
adjustments” to compensate for TV’s cut-in on
tune-in in multiple TV markets, underscores
heavily the need for clearer-thinking and plan-
ning in both radio and TV rate-making.

There’s hardly a radio pioneer alive who
doesn’t remember the days when the station
rate-card was merely an indication of the ap-
proximate charge and when time was bartered
and brokered in sufficient quantities to meet
weekly payroll. Gradually, radio acquired sta-
bility, as it proved its efficacy in selling. To-
day, with an overabundant station population,
rate-cutting is again in evidence.

Why broadeasters so delude themselves is
beyond reason. They antagonize legitimate
advertisers and agencies. They drive away
good prospects. And they lower standards.

There are disconcerting reports about sim-
ilar practices in some TV markets, even at
this early date, and with just 102 stations on
the air. There are special summer discounts,
and package deals. One TV station is said to
have three published rates. In another city the
competition for a sports account was so rigor-
ous that a deal was sold for less than cost.

It’s impossible to justify. bargain-basement
rates in TV, which is developing at a swifter
clip than any art or industry in history. It

. seems illogical fo offer rate inducements when
more homes are being served and the medium
becomes more economical for the account.

' We doubt-whether the move toward AM “rate

adjustments” will snowball. The sheer force
of logic and of statistics on radio homes and
tune-in must prevail. Eventually, of course,
there will be adjustments. There always are
in all media. Broadcasters are lamenting their
failure to bring network and station rates in
line with coverage during the war years.

The eventual drift may be a single-rate—day
and night—for sound radio. Certainly the
tune-in averages, indicating 756% daytime lis-
tening as compared to nighttime would augur

for something other than the conventional 509,

of Class A rate for daytime.
Radio and TV have problems enough with-
out engaging internecine rate warfare.

The Left Side
IN THESE explosive times, even the faintest
suspicion of activity contrary to the tenets
of our form of Government warrants serutiny.

We are concerned about reports of “slant-
ing” of news written for both newspaper and
radio wires. The reports come from respon-
sible broadcasters who are not given to looking
under beds.

Experienced newsmen know how this can
be done—a subtle phrase here, a trick sentence
there, or only half of the facts.

News associations would not for one moment
condone such conduct. The culprits would be
fired on the spot, if detected.

The National Assn. of Radio News Directors
lagt year logked into such allegations. The
news associations' are exercising vigilance.
But it’s hard to monitor every item around the
clock,

Broadcasters or news directors who detect
the slightest semblance of news slanting
should complain. NARND, in our judgment,
should maintain constant and contimuing

wateh, not only of news association reports,
but of local copy.
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TV: It's Col-d Outside

A YEAR AGO, convening in Chicagoe under
NAB auspices, the engineers of the broadcast-
ing art were looking for the answer to one
question: “When will the TV freeze be lifted 7"

This week, again in Chicago, they are still
looking for the answer. The question is equally
haunting to their colleagues who will assemble
in Chicago for the NAB Management Confer-
ence next week, and to broadcasters generally.
Economic leaders should also be concerned.

The FCC, from which the answer must ulti-
mately come, has stopped guessing. Like the
rest of us, the FCC doesn’t know. The best
anyone can do is look at the steps which the
Commission says must be taken first, and try
to estimate how much time they will consume.
By this standard, the end of 1950 would seem
the earliest reasonable estimate.

It is a fact, though it sounds paradoxical,
that television is on the move despite the freeze.
Some of the important research developments
will be detailed in Chicago, as indicated else-
where in this issue. More spectacular is the
continuing high demand for TV sets. The fact
that after 18 months of freeze there are 102
stations on the air and some 4,750,000 sets in
use is proof of television’s vitality, as well as
notice of things to come.

The nation’s economy will benefit materially
from a “thaw.” Construction of new stations,
opening of countless new markets, increased
manufacture and sale of equipment will have
a snowball effect extending through years
ahead. Just as television was a major factor
in averting postwar depression, lifting the
freeze could alleviate fears developing around
current unemployment of 4,100,000,

Trojan Horsing?

LAST WEEK legislation was introduced (S
3358) at the behest of Attorney General Me-
Grath proposing restrictions on transmission
of gambling information in interstate com-
merce. It was accompanied by a resolution
authorizing an investigation, and hearings be-
fore the Senate Communications Subcommit-
tee, headed by Sen. Ernest W. McFarland
(D-Ariz.), are set for this week.

The bill would penalize radio and TV simply
because they are instantaneous news media.
Stations would be precluded from broadcast-
ing or telecasting of any “gambling” informa-
tion before the start of any horse race on the
day it is scheduled to run, or during the hour
following the finish of the race. The exception
would be carrying of a single race as a

“special event,” like the Derby, with no more

than one horse race broadeast by station or
network per day.

The bill is aimed at the racketeers and or-
ganized crime. All interstate media would be
affected, but radio and TV would take it on
the chin for no other reason than their faculty
of “publishing” with the speed of light and
the FCC would be the cop.

There’s serious question, of course, whether
such legislation is Constitutional. It would ap-
pear to do violence to the First Amendment.
Chairman Ed C. Johnson seemed to recognize
that when, in introducing the bill at the request
of the Attorney General, he commented that
gambling information “ought to be restricted
but there is a border line between gambling
information and legitimate news.”

We're all against crime. The gquestion is
whether the ends justify the means: whether
Congress should, or can, gamble with the
fundamental freedoms. If horse-racing is
legal, news about horse-racing must be legal.

There are matters which are not susceptible
of legislative correction. .

Our }Qeilaects 7:’ —

NEAL KYSER McNAUGHTEN

EAL McNAUGHTEN'’S life has been just

one electron after another, ever since

the autumn day back in 1923 when he
wandered into a radio repair shop after a dull
day in a Pueblo, Col.,, grade school.

The science of electronics has advanced
rapidly since 1923, and Mr. McNaughten has
moved along with it to his present post as
director of the NAB Engineering Dept., where
he runs the gamut of radio problems from in-
ternational allocations to soldering irons.

There was a gleam in his eye, plus a hole in
his pocketbook, when he walked up to A. L.
Nelson, operator of the A. L. Nelson Radio
Service, and asked for an after-school job.
Fortunately the business needed an eager
youngster to do one of its less glamorous
chores—battery changing, a major operation
in service shops during the early '20s.

So Neal McNaughten went to work every
afternoon, and Saturdays too, taking out old
A, B and C batteries and putting in new ones.
Soon he became proficient at testing and re-
pairing. And for fun at home in the evenings
he built receiving sets.

‘When President Coolidge was inaugurated in
1925, a dozen neighbors sat in the McNaughten
living room with all the headsets from blocks
around. Straight from KOA Denver they
picked up the actual broadcast of inaugural
proceedings. Loudspeakers were expensive in
those days but headsets were adequate and
everybody knew that the McNaughten kid had
the best receiver in town.

Inevitable, of course, was a homemade ham
outfit. Along about that time KGHF was
started in Pueblo. Young Neal McNaughten
hung around and scon was helping build the
station. After graduating from high school in
1929 he went to Greeley (Col.) State Teachers
College, figuring on working his way to a
degree. About that time the stockmarket col-
lapsed, and along with it the chance of getting
a job to finance four years of higher educa-
tion. The alternative was a job back at Pueblo
High School as laboratory assistant in chemis-
try and physies, augmented by a basement
radio repair shop and some extra high school
courses.

The next autumn he went to the U. of
Colorado, again bound to get higher education.
He got a job at the county home, tending fur-
nace and doing odd chores for his lodging,
but the depression had thickened and he ran
out of money.

After a brief and tedious tour at a gasoline
station, he returned in 1931 to the inevitable
electrons and set up & full-fledged radio sales
and service business at home with a sign

(Continued on page 88)
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Business is always better in Washington, D.C.

Four million Americans will visit their nation’s Capital this
summer fo spend an estimated $100,000,000. Be sure it's your

sales story they hear on WTOP . . . with 44.4% more audi-

—

WHO,

THE WASHINGTON. POST-CBS | § smn’éﬁf%

ence (Jan.-Feb. Pulse) than any other station in Washington.

WASHINGTON'S ONLY 50,000 WATT STATION - REPRESENTED BY RADIO SALES
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AM - FM - TELEVISION

200 foot STAINLESS towers. Part of WLAV-TV,
Grand Rapids, relay system, holding 4 micro-wave

dishes.

STAINLESS, INC.

50 CHURCH STREET « N.Y.C
PLANT: NORTH WALES, PA.
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manager of WBUT-AM-FM But-

ler, Pa., and before that general
manager of WCMW Canton, Ohio, ap-
pointed manager of WLIO East Liver-
pool, Ohio. He also was formerly
with WIW Cleveland, then Akron, and
was chief announcer and continuity
director for WKST New Castle, Pa.,
and program director for WHBC Can-
ton. He succeeds JOHN M. CROFT,
resigned.

W. ECCLES HUFF appointed general
manager of WAAB Worcester, Mass.
He was formerly
program director
for WAAB and be-
fore that was pro-
duction manager of
WAKR Akron,
Ohio, and program
director of WDVK
Durham, N. C.

IRVING E. ROG-
ERS, president and
treasurer of
WLAW-AM-FM
Lawrence, Mass.,
elected president of
newly formed Greater Lawrence Indus-
trial Corp.

JACK SENTER, manager of KULP El
Campo, Tex., resigns. Future plans
have not been announced. ROBERT
HATHAWAY, formerly business man-
ager of station, appointed assistant
manager.

CHARLES F. JOHNSON Jr. appointed
assistant to CHARLES M. DALE,
president and general manager of
WHEB Portsmouth and Dover, N, H.
Mr. Johnson has been with station’s
commercial department since last Sep-
tember,

PATRICK J. GOODE, president of
Elm City Broadcasting Corp., owner
of WNHC-AM-FM-TV New Haven,
Conn., resumes active duties with man-
agenlient of stations. For past 14 years

JOHN L. TAYLOR, former general

Mr. Huff

Walter E. Poor

WALTER E. POOR, 64, chairman
of the board of Sylvania Electric
Products Ine., died last Tuesday
afternoon at St. Lukes Hospital,
New York. Surviving are his wife,
Mary Bradshaw Poor; two sons,
George Russell and Arthur Phip-
pen, and his brothers, Frank A,
founder and chairman of the fi-
nance committee of Sylvania, and
Edward J., who retired a few years
ago as chairman of the board.

WLOW Goes Fulltime

WLOW Norfolk, Va., independent
daytime outlet, went on a 24-hour
per day schedule last Monday
(April 3), four weeks after the
FCC granted the station permis-
sion to operate fulltime. Owned
and operated by the Common-
wealth Broadcasting Corp., WLOW
is licensed for 1 kw on 1410 ke.

BROADCASTING ¢

he has been postmaster of New Haven
Postal Distriet. He resigned from that
post effective April 1, to devote more
time to stations. He will be in charge
of public service programs and station
relations,

ALLAN CURNUTT named general
manager of KICM Mason City, Iowa.
" He recently re-
signed from staff
of KJAY Topeka,
Kan.,, and before
that was general
manager of KCBC
Des Moines and
part owner of
KBIG, proposed
new station in Des
Moines. He also
was formerly with
WTMJ Milwaukee,
WIBA Madison,
WOSH Oshkosh,
WMAM Marinette and WCLO Janes-
ville, all Wisconsin.

COL. HARRY C. WILDER, president
of WSYR-AM-TV Syracuse, N, Y.,
elected to membership in Radio Pio-
neers Club. He was elected president
of WSYR in 1932.

K. K. HACKATHORN, general man-
ager of WHK Cleveland, elected trustee
of Cleveland Better Business Bureau
Inec.

ARTHUR HULL HAYES, CBS vice
president and general manager of
KCBS San Francisco, returns to his
desk after major operation.

Mr. Curnutt

Feature of the Week

(Continued from page 18)

entertainment institution on the
air, Gov. Allan Shivers joined with
Dallas’ Mayor Wallace Savage in
broadcast tributes as part of a
special nighttime program, The
Early Birds' Night Out.

Presiding over the anniversary
line-up was “Mister Hack” (Elmer
Baughman), proprietor of the
rustic “Hack Berry Hotel,” cur-
rent fictional setting of The Birds
variety doings. His helper is
black-face, slow-motionstalking
“Little Willie,” played by adver-
tising man Ben McCleskey.

Jeffries as M. C.

Plump Jimmie Jeffries, onetime
Birds m.c., now of KLIF Dallas,
was back for an anniversary stint.

Commercially, the show appears
potent. Booked solid, the program
numbers among present sSponsors
Earl Hayes Chevrolet Co. (six
guarter hours weekly) ; Southwest-
ern Drug (Red Arrow products);
Mennen Co., Morton Foods (three
quarter hours weekly each); and
General Foods (Birds Eye), Bris-
tol-Myers (Vitalis), Whitehall
Pharmacal Co. (Anacin) and
Dwight Edwards Co. (Nob Hill
Coffee), among spot participants.

Telecasting



WKZ2Z0-TV

FETZER BROADCASTING CO.

FIRST

ON THE AIR WITH THE NEW
FEDERAL MID-LEVEL MODULATION
TELEVISION TRANSMITTER

Federal Telecommmunicaflion Laboraftories,Inc.
500 WASHINGTON AVE. NUTLEY 10, NEW JERSEY .

BOOTH 10, N. A. B. SHOW
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KPRS

OLATHE, KANSAS
BRINGS

Liberty Broadcasting System
‘"GAME OF THE DAY

TO THIS

Billion Dollar Market®

125 Major-league games open, be-
ginning April 18th, subject prior
sale. Wire or write for prices.

REPRESENTED BY

Continental Radio Sales

xGreater Kansas City

Within 25 miles of KPRS’ transmitter there

are over 1 MILLION people, who spent over

$1Y2 BILLION dollars last year. KPRS costs

less than any other station in this market.
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0OY PEARCE appointed commer-

cial manager of KSCB Liberal,

Kan. He has been in radio for
10 years.

LAWRENCE B, BUTLER, formerly
sales manager of KXIC lowa City,
lowa, joins staff of KDON Salinas,
Calif., as commercial and business
manager,

WILLIAM J. ROSSER, formerly with
Chesapeake & Potomac Telephone Co.,
added to sales staff of WWDC-FM
Washington as account executive.

TOM F. MEAD, formerly with WAGE
Syracuse, N. Y, WHOB Gardner,
Mass., and WHWL Nanticoke, Pa., ap-
pointed sales manager of WHAY New
Britain, Conn.

CHARLES A. PRATT, formerly with
Chicago Tribune advertising depart-
ment, jeins WAAF Chicago’s local
sales staff.

COLUMBINE NETWORK, consisting
of seven Colorado stations, appoints
Western Radio Sales, Hollywood, as
its representative. Stations compris-
ing network are KMYR Denver, KCOL
Ft. Collins, KYOU Greeley, KBOL
Boulder, KRDO Colorade Springs,
KEXO Grand Junction and KCSJ
Pueblo.

Mrs. MELBADEAN appointed commer-
cial manager of KULP El Campo, Tex.

H-R REPRESENTATIVES Inc., New
York, appointed to represent KXXX
Colby, Kan.

WILLIAM P. PEAVEY appointed ac-
count executive in San Francisco office
of John Blair & Co., Chicago. He spent
four years as department head with
C. E. Hooper In¢. in New York and
Norwalk, Conn.

VIRGIL REITER Jr., formerly of new
business department at Ruthraf &
Ryan, Chicago, joins Mutual’s Central
Div. sales staff. He was former Mid-
west office manager of WCAU Phila-
delphia.

EDWARD CALLAHAM, former ac-
count executive at Ellington & Co,,
New York, and before that sales pro-
motion executive with Shell Qil Co.,
joins New York sales staff of Edward
Petry & Co.

LAMONT L. (Tommy) THOMPSON
appointed TV spot salesman in San
Francisco Bay Area and is claimed to
be first working exclusively on TV.
He has been with KJBS and KCBS
San Francisco since end of war. He
will represent WCBS-TV New York,
WCAU-TV Philadelphia, WBTV (TV)
Charlotte, WAFM-TV Birmingham,
KSL-TV Salt Lake and KTTV (TV)
Los Angeles.

EDWARD PETRY & Co. Los Angeles,
moves to new offices in Pacific Mutual
Bldg., 523 West Sixth St. Phone re-
mains Michigan 8729.

ZEKE WHITE, commercial manager of
KSUE Susanville, Calif,, is the father
of a boy, Ronald Zelon.

WGIG Joins GALS

WGIG Brunswick, Ga., has joined
the Georgia Assn. of Local Sta-
tions, according to Tom Carr, sales
director of the association. WGIG
brings the total membership in the
GALS to 30 stations, Mr. Carr
said.

BROADCASTING e

DOTY PROMOTED

Is WIZ-AM-TY Manager

PROMOTION of Clarence L, Doty
from sales manager to manager of
WJIZ and WJZ-TV New York, key
radio and television stations of
ABC, was an-
nounced last
Monday by Mur-
ray Grabhorn,
vice president and
manager of own-
e d - and-operated
stations for the
network. Post has
been vacant since
Mr. Grabhorn as-
sumed his present
position.

Mr. Doty’s appointment signi-
fies expanded local and spot sales
activities of ABC’s two New York
outlets and affords clients and net-
work management more efficient
operation, Mr, Grabhorn said.

Mr. Doty, who joined ABC Spot
Sales in 1942, has been WJZ sales
manager since January 1947 and
executive assistant to the vice
president in charge of Q&0 sta-
tions since July 1948. Previously
he was a member of the national
advertising department of Scripps-
Howard New York newspapérs for
six years. Following wartime Navy
service, he rejoined ABC Spot
Sales in 1946.

Mr. Doty

WHDH SELL-OUT
Baseball Adjacencies Sold

WHDH Boston has announced a
sell-out of all of its baseball game
adjacencies to 13 national and lo-
cal advertisers.

Features scheduled by the sta-
tion are: Play Ball, a 15-minute
sports quiz conducted at Hub ball
parks prior to game time and
sponsored by Community Opticians
and Washburn Candy, through
Jerome O’Leary Agency; 15-min-
ute music show, before out-of-town
games covered telegraphically,
sponsored by Stormaster Alsco,
also handled by O’Leary; Leo
Egan’s Sports Ezxtra, immediately
following games, sponsored by
Clinton Clothes, through Lasker
Reisman Agency; Baseball Score-
board, to be aired each weekday
night, sponsored by First National
Bank of Boston through BBDO;
Tom Hussey’s three-night-a-week
sportscast, sponsored by Kent
Clothes through Arnold & Co.;
spot adjacencies, sponsored by
Vietor coffee, Albany Carpet Clean-
ing Co. and the National Co., all
handled by John C. Dowd Agency,
and remaining availability, pur-
chased by McCann-Erickson for
Truval shirts.

WHDH also announced that the
Grapefruit League exhibition
games, aired through April 4,
attracted adjacent time purchases
by J. H. Burke Co., Philco distrib-
utor; Clinton Clothes, Somerville
Nash Dealers and Truval shirts.
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GENERAL RADIO

Broadeast § Television
Measuring

tquipment

Here’s what you need to “watch” your broadcast signal as required
by the FCC — whether for AM, FM, or TV, Any radio engineer
will O.K. these General Radio monitors, distributed by Graybar,
for their maker’s products have been radio’s favorites for decades.

. . . Graybar Brings You Broadcasting’s Best . , . Manufact dBy...
Iliustrated are the Type 1931-A Amplitude-Modulation Moni- y g ¢ M 1 o el
. . R . Amplifiers (1,20) (1) Altec Lansing
tor, which performs five functions for AM, including measurement Antenna Equipment (20) G
of percentage of modulation on either positive or negative peaks; Cabinets (13) (4} Bryant
A L i Consoles (20) (5) Communication Products
the Type 1181-A Frequency Deviation Monitor for AM, which Leudspeakers and Accessories (1,20,22) E;g E;?r::ﬁl.:mds
indicates direction and magnitude of deviation from assigned Microphones, Stands and Accesseries (1,11,12,15,20,22) sa) General Cable
N _ : Manitors (10,20) %) General Elec'h'ic
frequency; the Type. 117.0 A Monitor for FM and the_au_ral FM Recorders and Accessories (2.7,17,19) 5}?3 General Radio
channel for TV, which indicates both frequency deviation and Speech !nput Equipment (20) {12) Hugh Lyons
modulation percentage; the 1182-T Frequency Monitor for TV Test Equipment (1,10,21) fe s iglel
) - L . = c Towers (Vertical Radiators) (3) (15; m:]‘e"’;’:
video, which indicates transmitter frequency deviation. Complete Tower Lighting Equipment (6,9) (e IR e e e
specifications are available via Graybar. Transmission Line and Accessories (5) {17) Presto
Graybar has everything you need in broadcast equipment . . . I"l‘,""';'q":?'zc‘;‘)"" el {8 ) B B
. " s = ; : W ubes (9,14, !
PLUS everything for wiring, ventilating, signaling, and lighting Turntables, Reproducers, and Accessories (717,20} g?; w::z;;n Electric
for your entire station and grounds! Whatever your requirements Wiring Supplies and Devices (4,8,9,11,16,18,22) (22) Whitney Blake

to get the mosf suitable items most quickly, call your nearest
Graybar Broadcast Equipment Representative. Graybar Electric
Company, Inc. Executive Offices: Graybar Building, New York 17,
New York. 5023

e Distributer of Western Electric products

EVERYTHING ELECTRICAL TO K

=y

S =
EEP YOU ON THE

There are Graybar offices in over 100 principal cities. These

are the Groybar Breadiast Equipment Representatives in e

key cities: E. C. Toms, Richmond 7-3491
ATLANTA CINCINNATY DETROIT KANSAS CITY, MO. NEW YORK SAN FRANCISCO

E. V. Stone, Cypress 1751  W. H. Hansher, Main 0600 P. L. Gundy, Temple 1-5500 R. B. Uhrig, Boltimore 1644 F, C. Sweeney, Watkins 4-3000 K. G. Morrison, Merket 1-5131
BOSTON CLEVELAND HOUSTON LOS ANGELES . PHILADELPHIA SEATTLE

J.°P. Lynch, Kenmore-6-4567 W. 5. Rackwell, Cherry 1-1360 R. T. Asbury, Atwood 8.4571 R. B. Thompson, Angelus 3-7283  G. L. Jones, Walnut 2-5405 D. 1. Craig, Muiual 0123
CHICAGO DALLAS ) JACKSONVILLE MINNEAPOLIS PITTSBURGH ST. LOUIS

E. H. Taylor, Canal 6-4100  C. C. Ross, Central 6454 W. C. Winfree, Jacksonville 67611 W. G. Pree,: Geneva 1621 R. F. Grossett, Allegheny 1-4100 J. P. Lenkerd, Newstead 4700

e
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OM BROWN, formerly of WOR

New York, appointed producer

and talent auditioner at WFAA
Dallas. He replaces CRAIG BAR-
TON, on leave of absence as personal
representaitve of Martha Graham
Foundation in Europe.

JOHN F. TRIMBLE, formerly with
WBT Charlotte, N. C., and before that
with KFJZ Ft. Worth, Tex., KGGF
Coffeyville, Kan.,, KFYO Lubbock, Tex.,
and KGNC Amarillo, joins announcing
staff of WTOP Washington.

BOB RAIFORD, formerly with WSOC
Charlotte, WABZ Albemarle and
WEGO Concord, N. C., joins announc-
ing staff of WIS Columbia, 8, C.

KAY LIMONT, formerly in publicity
at CBS, joins continuity department
of WBRK Pittsfield, Mass., as scrip-
writer. She replaces BRUCE MITCH-
ELL, resigned.

HUDSON FAUSSETT, stage and movie
" director, joins NBC-TV ag producer.

GEORGE WALLACH, director of pro-
grams and operations of WNYC New
York, resigns. He was with WNEW
New York as producer-director before
joining WNYC two years ago. His
new association has not been an-
nounced. ’

BILLY STARR, singer for WREN
Topeka, Kan., leaves station to do road
work for Oscar Davis, WSM Nash-
ville, Tenn., and Grand Ole Opry show.

Mrs. MARJORIE CHRISTOPHER, for-
merly in program department of WLW
Cincinnati and later program director
of KCRC Enid, Okla., appointed head
of newly-created women’s department
of WQAM Miami, Fla. DONALD F.
FISCHER, formerly NBC Washington’s

Mrs. Christopher

Mr. Fischer

Presidential announcer and night pro-
gram manager for NBC there, ap-
pointed head of new program depart-
ment at WQAM.

DRUCIE SNYDER HORTON, daugh-
ter of Secretary of the Treasury Sny-
der, returns to WT'TG (TV) Washing-
ton as hostess of lce Cream Soeial.

DOUG NIXON promotéd to program
director of CBR Vancouver.

LEO PEPIN, formerly movie unit and
production manager, joins CBS-TV
Hollywood in newly created post of
show manager. Other recent changes
in network television department in-
clude naming of RALPH NORMAN as
associate director of Alun Youny Show;
assigning of KENNETH MacCLEL-
LAND as scenic designer on that show
in addition to Bd Wynn Show, and
appointing of LEONARD AUERBACH
a2s stage manager for both TV shows.
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GEORGE BARNES, formerly an-
nouncer of CKOY Ottawa, returns to
that station after three months in
Great Britain in theatrical work.

BARBARA HUSSIE, formerly CBS
Hollywood script secretary, named to
newly created post of casting director
for network in Hollywood. She will
serve both CBS and Columbia Pacific
Network program department in audi-
tioning new talent for radio and tele-
vision, and assist producers and direc-
tors of both media in casting.

RICHARD RIFENBURG, former All-
American football star and sportseas-
ter on WPAG Ann Arbor, Mich., joins
WJIR Detroit as staff announcer. He
will later assist YAN PATRICK,
sports director.

JOHN SAUNDERS, formerly with
WIJW WGAR WEWS (TV) and
WNBK (TV) all Cleveland, and WLW
Cineinnati, WFMJ Youngstown, Ohio,
joine WERE Cleveland as production
supervisor.

JON MASSEY, Negro disc jockey for
WWDC-AM-FM Washington, starts
new show, 11:45 p.m. to midnight Sun-
day. Show will feature spiritual musiec.

WILLIAM R. MNICH, former station
manager of Ohio U. stations, Athens,
joins staff of WMAN Mansfield, Ohio,
as announcer.

CLARKE THORNTON, formerly pro-
gram director for WCUM Cumberland,
Md., and before that with ELZ Denver,
joins WMAL-AM-FM-TV-Washington,
as staff announcer.

A. WILLIAM BLUEM, graduate stu-
dent at Ohio State U, was winner of
initial CBS Awards competition for
new writers of television scripts.

CHUCK PALMER and FRANK Mec-
LAURIN, formerly of KFXM San Ber-
nardini, Calif.,, take their dise show,
Open Houge, to KRNO same city. They
also join KRNO as executive produe-
ers. .

RUTH CRANE, women’s director for
WMAL- AM -FM-TV  Washington,
chosen by Washington Women’s Ad-
vertising Club as its nominee for "Ad-
vertising Woman of the Year.”

Mrs. GERTRUDE BERG, writer-direc-
tor and actor in The Goldbergs on
CBS-AM-TV, given commendation
award by Veterans of Foreign Wars
for program’s “understanding por-
trayal of the American family. ., .”

JOAN TRANGSRUD, 18-year-old mail
clerk for KNBC San Francisco, wins
singing spot with Los Angeles and
San Franciseco Civie Light Opera Co.
in an audition of more than 200 ap-
plicants. She also has been selected
for competition in semi-finals of At-
water Kent auditions.

WILLIAM 1. KAUFMAN, NBC-TV
casting director, has written book,
Your Career in Television, which Mer-
lin Press, New York, will publish next
month.

DUDE MARTIN, star of KGO-TV San
Franciseo Hoffman Hayride, given
double award at banquet of San Fran-
cisco Academy of Television Arts and

TO facilitate its sports, news and farm coverage, KCRG Cedar Rapids, lowa,

acquired this Beechcraft Benanza.

First major assignment went to KCRG's

Sports Director Bob Brooks {center) to cover the Cedar Rapids Indians train-

ing camp at Daytona Beach, Fla.

Chatting in the hangar before the takeoff

are (| to r) Fred W. Wagenvoord, KCRG general manager; Mr. Brooks, and
Jim Watham, general manoger of Hunter Flying Service in Cedar Repids,

Eastern lowa Beechcraft distributor.

KCRG has onnounced ocquisition of

exclusive broadcast rights to every game the Cedor Rapids team plays in the
Three-1 League during the 1950 season.

Sciences. His show was selected as
best live show of 1949 and as having
best live commercials.

CLAUDE KIRCHNER, star of ABC-
TV’s Super Circus and freelance Chi-
cago announcer, adopts a 14-day-old
boy, Kim.

HAROLD NIENKAMPER, disc jockey
for KXOK St. Louis, is the father of a
girl.

ROLLO HUNTER, program produec-
tion manager of KECA Hollywood, is
the father of a boy, Eevin Reed.

DEFENDS TR USE

Article Cites Defense Need

COMMERCIAL installation of ra-
dio for broadcast to busses has been
considered acceptable, not only teo
the riding public but to defense
authorities, according to an article
titled “Disservice by Liberals,”
which appeared in the March 29
issue of the Army-Navy Union
News.

The publication charged that the
drive against the use of commercial
radio on busses and street cars is
part of the program by which “our
professional liberals, especially in
Washington . . . are dividing our
people with agitation.” It also
declared that in case of an attack
during war, thousands of people
in busses, street cars and trains
would be completely cut off without
radio communication from a central
point.

WGN Takes Ziv Shows

WGN Chicago has bought five
Frederic W. Ziv transcribed shows
on a one-year contract it was an-
nounced last week. They are Philo
Vance, Guy Lombarde, Favorite
Story and Lightning Jim, all half-
hours, and The Menjous, five-a-
week strip. The sale was made by
Stan Levey, Chicago representative
of Ziv, and Al Unger, Ziv vice
president and general sales man-
ager from New York.

BROADCASTING ®

RADIO FEATURES
Staff Is Reorganized

PERSONNEL at Radio Features
Ine., Chicago package firm, was re-
organized last week after the
resignation of Ken Houston, ex-
ecutive vice president, and Violet
Warren, head of the prize and
research staff. Robert Johlie re-
joins the firm as director of the
prize division, working with Elaine
Franklin, according to President
Walter Schwimmer.

Mabel Johnson is in charge of
the research division on Tello-Test,
and George Guyan, former Western
sales manager for WGN Chicago
works as sales manager.

Mr. Houston, with Reuben R.
Kaufman, president of Kaufman
and Assoc., Chicago agency, is or-
ganizing Monitor Productions, ra-
dio and TV package firm, Mr.
Houston, who is president, and Mr.
Kaufman will be equal partners,
with the latter remaining inactive.
Miss Warren has been appointed
director of the prize and research
departments. Offices are located at
59 E. Van Buren. Monitor has
several shows planned, among
which are giveaways.

CBS Planning Group

SPECIAL planning group to de-
velop new ideas for exploitation
of its programs and personalities
has been formed by CBS Hollywood.
Irving Fein, publicity director for
Amusement Enterprises Ine., heads
new group whose members will
include Lloyd Brownfield, director
of CBS press information, Holly-
wood; Arthur Wilde, Hollywood
reprosentative of CBS network
sales promotion; Rodney Voigt of
CBS Hollywood press information
and Arthur Sawyer, CBS Holly-
wood trade news editor.
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'JOB JUMPING'

Senate Bill Would
Include FCC

FCC COMMISSIONERS and other government officials would be af-
fected by a bill introduced in the Senate last week to stop the so-called
practice of government “job-jumping” into private industry.

The measure, sponsored by Sen. Hugh Butler (R-Neb), is similar to a

provision of the McFarland FCC
procedural bill (S 1973}, passed by
the Senate and temporarily bottle-
necked in a House subcommittee
[BROADCASTING, April 3].
Carrying a penalty of $10,000
fine and/or one year imprisonment,
the Butler Bill would prohibit an
official or employe of a particulat
agency or department from acting
as counsel, attorney or agent for a
private party involved in proceed-
ings before it for at least two
years after the official resigns.

Sen. Butler . specificially men-
tioned the FCC as an agency where
the practice of “job jumping” has
been prevalent and conspicuous.
He referred to an article he had
published in the American maga-
zine this month. It mentions for-
mer FCC Chairmen Charles R.
Denny Jr.,, and Paunl Porter and
former Federal Radio Commis-
sioner Harold A. Lafount as “Old
Grad” examples. Mr. Denny now
is a member of the board of direc-
tors and executive vice president
at NBC. Mr. Porter is a Wash-
ington attorney qualified to prac-
tice before the FCC. Mr. Lafount,
who left FRC in 1934, subsequently
became general manager of the
Bulova Radio Stations, and recently
retired from business.

Cites Porter

While the article points out that
the acceptance of such jobs implies
nothing “improper,” Sen. Butler
said he felt “that, in general, situa-
tions such as this should be
avoided.”

Referring to Mr. Porter, the ar-
ticle cites him as an example of
an ex-FCC chairman who “now
is actively pressing the cases of
powerful prlvate clients beforc the
Commission.” Ml Lafount, the
Senator wrote, “set himself up as
a radio adviser and counsel in
Washington. His ability in get-
ting FCC approval for stations he
represented—and in helping get
the FCC to overlook some activities
involving one of his clients—be-
came the subject of a senatorial
investigation.”

According to Sen. Butler, his
bill, referred to the Senate Judici-
ary Committee, would apply to all
persons in government service in-
cluding Congressmen and Congres-
sional employes. Exempted would
be those whosz terms of appoint-
ment or election expired, or those
who leave government service in-
voluntarily, and members of the
judicial branch.

The Butler Bill differs from the
McFarland Bill in that the latter
would prohibit FCC Commission-
ers, if they resign, from accepting
radio employment for the re-
mainder of their terms. Key staff
employes of FCC would be for-
bidden by the McFarland Bill to
represent licensees for one yéar
after they leave the Commission.
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Sen. Butler said the practice is
“one of the greatest problems in
the operation of the Federal Gov-
ernment today.” Specifically, he
said, he wanted to single out these
who resigned their government
jobs “to sell their influence with
their former agencies to business
firms, organized lobbies, and other
persons or groups with a monetary
interest in the decisions that must
be made by those agencies.”

Other agencies, and examples of-

job-jumping were cited.

SAUDEK NAMED
Nominated N. Y. REC Head

ROBERT SAUDEK, ABC vice
president in charge of public af-
fairs, last week was nominated as
president of the
New York Radio
Executives Club.
Nomination  on
the official slate
is tantamount to
election.

John Karol,
CBS sales man-
ager is the club’s
retiring presi-
dent. Nominated
as vice president
of the club was Ralph Weil, gen-
eral managaer of WOV New York.

Lewis H. Avery, president of
Avery-Knodel Inc., station repre-
scntative, was nominated for re-
election as treasurer. Claude Bar-
rere, manager of the Foreign Lan-
guage Quality Network, was nomi-
nated for his sixth term1 as secre-
tary. Election will be conducted
at the May 4 meeting of the club.

Mr. Saudek

Raytheon Names Stout

APPOINTMENT of Edward E.
Stout as broadeast equipment
Northwest representative for Ray-
theon Mfg. Co. was announced last
week by Leonard A. Rooney, man-
ager