


Cow BELLS ring . . . and thousands of Midwest fami-
lies sit back every Saturday night to relax and listen
to the WLS NATIONAL BARN DANCE. From groups
of all ages and walks of life come the huge family of lis-
teners to whom the cow bell is symbolic of this program.

For twenty-six years WLS has been broadcasting the reg-
ular Saturday night NATIONAL BARN DANCE. Nearly
two million people have paid to see the program aired
from Chicago’s Eighth Street Theatre. It’s a revue — a pres-
entation of all popular station acts on one program built
around the barn dance theme —old fashioned entertainment,
friendliness and informality. NATIONAL BARN DANCE

CLEAR CHANNEL Home of the NATIONAL Barn Dance

890 KILOCYCLES, 50,000 WATTS, ABC NETWORK—REPRESENTED BY

listeners feel the entertainers are their friends, and in this

friendliness and informality lies the secret of the outstand-
ing success of this show.

Commercially successful, too. Present WLS NATIONAL
BARN DANCE advertisers have sponsored portions of the
five-hour program for an average of 14 years. There are
additional availabilities—and there are Niclsen figures to
prove extensiveness of popularity. Call your John Blair
man or write WLS direct for details on how the symbol

of the cow bell can be put to work for you.

The

P gl PRAIRIE

FARMER
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CHICAGO 7

JOHN BLAIR & COMPANY



YANKEE does that for you \
in 29 local markets....

Turning wheels of fast freights and trailer trucks

move hundreds of thousands of tons of merchan-
dise into New England markets daily. Wheels of
consumer cars, millions of them, roll this never
ending flow of merchandise to its final destination
— New England homes. .

In this continuous flow of merchandise, Yankee
home-town stations are an important daily sales
tactor.

They make up the vital local links in the media

list which are most important to the local dealer.

For there is nothing like local advertising to drive
home the final sales message — and nothing like
the dealer's own home-town station to carry the
message to his customers.

When you multiply this local selling by 29 you
have a powerful influence to keep goods moving
throughout New England.

For the most complete coverage of 29 markets
in these six states, with local effectiveness every-
where, the only choice is Yankee's 29 home-town
stations. They blanket the New England market.

Aeceptance co THE YANKEE NETWORK'S Powndation

THE YANKEE NETWORK, INC.

Member of the Mutual Broadcasting System

21 BROOKLINE AVENUE, BOSTON 15, MASS,

Published every Monday, 53rd issue (Year Book Number) published in February by BROADCASTING Pysricarions, INc, 870 National Press Building, Washington 4, D, C.
Entered as second class matter March 14, 1933, at Post Office at Washington, D. C., under act of March 3, 1879.

Represented Nationally by EDWARD PETRY & CO., INC,
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Closed Circuit

FCC LAWYERS ARE working on proposed
swasping revision of network regulations, look-
ing toward equitable allocation of both radio
and TV programming. Presumably plan would
be reared in direction of preventing duplica-
tion of network programs so that listeners
will rot get same national shows several places
on dial. It's doubtful, however, whether any-
thing will be done until color smoke clears.

MEDIA RATE POT continues to boil. One im-
portunt newspaper group, which invoked 10%
inersase last spring, has another across-the-
board increase running about 26% upcoming.
Protaction will not exceed 30 days.

FIKAL figures on minor league baseball at-
tendance will show that teams allowing tele-
casts had better attendance records than non-
TV clubs.

STEONG GROUP of NBC affiliates threatened
Friday to turn down Operation Tandem series
on cround failure to land six sponsors had
cauzed network to offer them only one-half of
hourly rate instead of regular half-hour rate.
They termed this rate-cutting.

NEW TYPE formula may replace old “relief”
provision for firms seeking refunds on excess
profits tax because of investments, expansion,
ete. during “base period.,” Government experts,
now laboring on report for Congress which will
decide the issue, feel last war provision too
combsrsome and said to be searching for
mechanical way to cover all firms seeking relief.
Some cases dating back to World War LI, when
hearings given on each case’s merits, still
outztanding.

WHILE no formal complaint has been made,
it’s understood Nielsen executives are concerned
at Hooper expansion of TV Popularity Ratings
to 12 cities and watching closely whether this
will become permanent service. Whether or
not Hooper-Nielsen contract signed last March
precludes such expansion would 'be point at
issue. Since new Hooper index has been
distributed free some observers believe it is
trial balloon which may not be continued.

ZEKITH RADIO CORP. may postpone Chicago
test! of Phonevision third time (story page 58)
beyind Dec. 1 date. Although reported to have
90 full-length movies on hand, enough for the
threés-month test, it is understood only about
eight or nine are considered top-quality film
fars:,

VIi:K CHEMICAL CO. (Vicks Cough Drops)
staris third part of its radio spot announce-
ment campaign on Nov. 13 in about 25 markets
follawing cold weather in South. Morse Inter-
national is placing 15-week contract.

IF FERDINAND PECORA, Democratic nomi-
nes for New York mayor, wins in this week’s
elegtions—as is confidently predicted—it’s even
money Madam Commissioner Frieda B. Hen-
nack will be offered important portfolio. Native
New Yorker, Miss Hennock has been closely

{Continued on page 90)
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Nov. 9-10: NAB District 5, Ansley Hotel, Atlanta.

Nov. 9-10: Ohio Assn. of Broadcasters Sales
Clinic, Neil House, Columbus.

Nov. 10-11: Michigan Assn. of Broadcasters,
Hotel Olds, Lonsing.

Nov. 15-17: NAB Board, NAB Hdqrs., Washing-
ton.

(Other Upcomings on Page 38)

Bulletins

RATE INCREASE for NBC-TV network
scheduled for announcement Nov. 15, effective
Jan. 1.

NBC SPLITS SPOT SALES
INTO RADIO AND TV

NBC’s Spot Sales department split into sep-
arate radio and televigion staffs, with James
V. McConnell remaining as director in charge
of both. Richard Close, former manager of
Spot Sales, becomes eastern sales manager for
radio, and Charles Philips, former account
executive, becomes eastern sales manager for
television. Sales development, promotion and
research department, with Jacob Evans as
manager, remains integrated operation serving
both radio and television, as does sales service
department, with Caroline Herbert Maxwell in
charge.

Radio salesmen reporting to Mr. Close are
William B. Buschgen, Jacques Biraben, Robert
Z. Morrison Jr., Robert J. Leder, Charles
McAbee and Edward Dudley, the latter having
joined NBC after serving as account executive
with New Yerk Times. Television salesmen
are Robert E. Button, Bernard H. Pelzer Jr.,
Edwin F, England, Schuyler Chapin, former
publicity director of WNBC and WNET (TV)
New York, and Martin Harrison, former Du-
Mont salesman.

SARNOFF AT COLOR MEET

BRIG. GEN. David Sarnoff, RCA board chair-
man, attended color TV conference Thursday
in Washington, where RCA has slated demon-
strations of its compatible color system start-
ing Dec. 5.

BUCK TO RCA BOARD

WALTER A. BUCK, vice president and gen-
eral manager, RCA Victor Division. elected to
RCA board Friday, succeeding Edward J.
Nally, director since RCA formation in 1919
who retired because of age. Mr. Nally was
first RCA president, from 1919 to 1923.

WEISS RESIGNATION ACCEPTED

RESIGNATION of Lewis Allen Weiss as board
chairman of Thomas S. Lee Enterprises, after
20 years in top executive positions with com-
pany’s Don Lee Broadcasting System, was
formally accepted Friday by board of directors
and Ben H. Brown, public administrator of
Lee Estate. He submitted resignation July 19,
and asked again that it be activated following
$12,320,000 acquisition of Don Lee properties
by General Tire & Rubber Co. [BROADCASTING,
Oct. 28, 30]. He plans extended vacation before
deciding on future plans.

[y

Business Briefly

GILLETTE GAME @ Gillette Safety Razor
Co., Boston, sponsors Army-Navy football
game broadcast on MBS Dec. 2, 1:156 pm.
Agency, Maxon Inc., New York.

DAIRY SPCTS @ Pevely Dairy Co., St.
Louis, begins 26-week radio and TV spot
schedule in 12 markets today (Monday) in
Nebraska, Kansas and Missouri for Reddi-Wip,
for which it has area franchise. Agency,
Olian Adv., St. Louis.

TWO SIGN FOR 'TANDEM PLAN'’
FIVE half-hours weekly of NBC’s Tandem
Plan have been sold to Whitehall Phamacal
Co. and RCA Victor. Sponsors will share each
of five periods which are 6:30-7 p.m. part of
The Big Show, Sunday, 6-7:30 p.m.; first half
of NBC Symphony, Monday, 10-11 p.m.; first
half of Sereen Directors’ Playhouse, Thursday,
10-11 p.m., and Duffy’s Tavern, Friday, 9:30-
10 p.m., and The Manr Called X, Saturday at
period not yet set. Tandem sponsorship began
yesterday on premiere broadcast of The Rig
Show. Agency for Whitehall is John F. Murray
Agency; for RCA Victor, J. Walter Thompson.

‘AMERICAN ALBUM’ TO ABC
THE American Album of Familiar Music
moves from NBC to ABC Sun., Nov. 26, 9:30-
10 p.m., with Evelyn MacGregor, contralto,
added to show. Bayer Aspirin and Phillips’
Milk of Magnesia are sponsors. Agency is
Dancer-Fitzgerald-Sample, New York.

TV FOR GENERAL MILLS
GENERAL MILLS, Minneapolis, begins spon-
sorship of its first daytime TV program, Betty
Croeker Television Show, Thursday on CBS-
TV, 2:30-3 pm. (CST). Video Varities, New
York, will film production under supervision
of BBDO, same city. Program will be telecast
twice weekly, Tuesday as well as Thursday,
starting Jan. 2. Products are flour, Biguick
and home appliances.

AMOS ‘N’ ANDY SPONSORSHIP
REXALL Drug Co., Los Angeles, expected to
accept CBS offer on Amos ‘W’ Andy, CBS
package, to replace Richard Diamond NBC
series, starting Jan. 7, reports said Friday.
Amos ‘®° Andy, now sponsored by Lever Bros.
under Oct. 1 contract running to end of year,
understood to be budgeted at about $20,000.
Last Rexall-sponsored Diamond show to be
Dec. 6. Its budget is $4,500. Under new spon-
sorship Amos 'n’ Andy will continue in Sun-
day, 7:80-8 p.m. (EST) time slot. Rexall
Agency, BBDO, Los Angeles.

COCA-COLA SETS TV SHOW
COCA-COLA Co. will sponsor One Hour In
Wonderland, special Walt Disney production,
his first for television, on Christmas Day, 4-5
p.m. on NBC-TV. Included in show, in addition
to Disney animated characters, will be Edgar
Bergen and Charlie McCarthy. Program will
be on 62 NBC-TV stations. Agency for Coca-
Cola is D’Arcy Advertising.

JOHN HANSEN, research director and as-
sistant sales promotion manager, ABC, Holly-
wood, Friday promoted to sales promotion
manager, ABC Hollywood. Will also be in
charge of research and audience promotion.

BROADCASTING ® Telecasting



34.47 MORE

‘SPOT° ADVERTISERS
BOUGHT TIME ON KSD

IN SEPTEMBER. 19350
THAN IN SEPTEMBER., 1949

KSD’s Spot Announcement and
Studio Program Periods Are
- Valuable Advertising Properties!

For rates and availabilities, eall or write

THE ST. LOUIS POST-DISPATCH RADIO STATION
5000 WATTS ON 550 KC DAY AND NIGHT

BROADCASTING ® Telecasting
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THE NEWSWEEKLY OF RADIO AND TELEVISION
Published Weekly by Broadcesting Publications, Inc.
Executive, Editorial, Advertising and. Circulotion Offices:

870 National Press Bldg.
Waoshington 4, D. C. Telephone ME 1022

IM THIS BROADCAS

Road Ahead for Sponmsor? .................... 23
Trouble Seen for ‘51 Baseball Coverage.......... 23
District 4 Urges Fight on Anti-Rodio Bills........ 25
Election Fever Mounts on Radio-TV ............ 25
In Review—Durante; News Commentators ....... 26
Radio-TV Blankets Truman Plot Cprreereeeeaaen . 27
Accord on NARBA Seen in About 10 Days....... 27
Finol Census Shows Populotion Gains .......... 28
Test Survey Group Continues Work ............ 28
All-Out Election Coverage Planned ............. 3
“/Sell Radio” Tops on NAB Board Agenda ........ 4
NPA Clarifies Building Ban .................... 34

TELECASTING starts on Page 51
DEPARTMENTS

.. 10 New Business ..
.12 On All Accounts
.1 Open Mike .... .

Agency Beat.
Aircasters ...
Allied Arts

Editorial ..... .. 46 Our Respects to

FCC Actions ......... 82 Programs, Promotions,

FCC Roundup ........ 87 Premiums ......... 80

Feature of Week ..... 16 Radiorama .......... 29

Front Office .. .. ..... 48  Strictly Bysiness ..... 16
Upcoming ........ ... 38

WASHINGTOM HEADQUARTERS

SOl TAISHOFF, Editor and Publisher

EDITORIAL: ART KING, Managing Editer; J. Frank
Beatty, Rufus Crater, dssogate Bditors; Fred Fitz-
Rerald. News Editor; Tyler Nourse, Jo Hnﬂ?; Asgsist-
- ants to the News Editor. STAFF: Davl Berﬁn.

Lawrence Christopher, Ma Cross, Wilson D, Mc-
He haUIed i | Iumherman Carthy, John Oshon, Ardineile Williamson. EDITOR-

IAL ASSISTANTS: Estelle Dobschultz, Kathryn Ann
Jones, Pat Kowalczyk, Doris Lord, Jean D. Statz,

out of the woods . . Ig:g.l}:sh'le‘:?ntow; Gladys L. Hall, Secretary tc the

i i = BUSINESS: MAURY LONG, Business Manager; Win-
The woods included pine, oak, fir, and redwood-—and the S Rt Aduertirime Sianapee: teorge
board feet went into a lot of Sioux City tepees. While L. Dant, Adv, Production Mmger,'m tevens,
truck-driving is one of his less significant talents, empty- Slg;ﬂhggmfﬁmn-f%@gfr&mhgﬁ?‘naﬁu?eri
ing trucks for sponsors is an important corollary of his Irving C. Miller, Auditor and Office Manager;

i Eunice Weston.
salesmanship. :

: AND READERS’ SERVICE: JO P.

As Mr. E. S. Gaynor, president of the E. S. Gaynor gggg}"g",%!:'MaMg”: Betae Haskell. Grace Motta,
Lumber Co., wrote to KTRI, both of Sioux City, Iowa: Lillian Oliver, Allen Riley, Warren Sheets.

“It is with pleasure that we renew our contract for
the Fulton Lewis, Jr. program. When we first signed AL o S umane

“Loza_S-M153; ED
for the program (Feb. j York Editor; Florence Small, Agency Editor; Pete
PTOg ( > 1950) we had ) LE completed Dickerson, Ausistcmt to New ﬁ'or?r. E&tor; Gretchen

MEW YORK BUREAL

the largest year in our 39 years. Increases in 1950 Groff, Matrtha Koppel.
(over ’49): Feb. 17%, March 914%, April 40%, Bruce Robertson, Senior Associate Editor.
May 12%, June 52%, July 134%. January, the ° ADVERTISING: S. J. PAUL, Advertising Director;
month before our sponsorship, showed a 22% loss. LATETCT L WAL
“We were told that the program would do this very m N
: 380 N. Michigan Ave., Zone 1,
thing, but the results are far greater than expected. . Entral 6-4115; Willam L. hombea Manapers Yane
Bcsides, we feel that Mr. Lewis is doing a wonderful Pinkerton. o
job of selling America to Americans.” . -
D m Taft Building, Hollywood
The Fulton Lewis, Jr. program, currently sponsored on N e ;“»‘mfg’gf?‘eﬁd B umavid Glick-
more than 300 stations, offers local advertisers a ready- om':)NTo e ’
made audience at local time cost. Since there are more [ Montagaren 2 TboUr Commission, ELgin 0775;
than 500 MBS stations, there may be an opening in your BRoADCASTING * Magazine was founded in 1931 by
locality. Check your Mutual outlet—or the Co-operative Broadeasting | Publications Jac, using, the "title:
Program Department, Mutual Broadcasting System, Estate. Broadcast Advertising ® was acquired in 1932
1440 Broadway, NYC 18 (or Tribune Tower, Chicago 11). !

*Reg. U. 5. Patent Office
. Copyright 1950 by Broadcasting Publications, Inc.
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They’re no longer

t00 young or too old!

Some time ago, when Grandpa passed middle
age, he reluctantly yielded to the doctrine of the
day that it was “time to start cutting down on
meat.”

Nowadays, Gramp’s doctor, enlightened by
the recent findings about protein, tells him to
get a new set of uppers so he can tie into those
roasts and chops.

On the other end of the age scale, very young
babies are now being given healthy servings of
suitably prepared meats along with their strained
spinach and other foods. Although meat for
babies was once unthought of, it’s the accepted
thing today. Babies go for it, thrive on it.

-

Result —millions of youngsters and millions
of oldsters, once excluded from the market for
meat by fallacious dietary theories, are now in
there pitching with their table tools.

So,when you see the statistics that show meat
packing companies to be processing enough
meat to allow every person several pounds more
than they got back in the nineteen twenties and
thirties, please remember this: There are a lot
more people these days who are eating it in-
stead of standing on the sidelines drooling at it.

AMERICAN MEAT INSTITUTE
Headquarters, Chicago ¢ Members throughout the U. S.

BROADCASTING ® Telecasting

November 6, 1950

® Page 7






: 1

devices men have used

-

what they have to sell
@.fr h—h',

And this one reaches them today

at lower cost than any other advertising medium,

or any other microphone.
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SIDNEY W. DEAN Jr,, former vice president J. Walter Thompson Co.,
to McCann-Erickson, N. Y., as vice president in charge
of marketing services, coordinating agency services in

executive.

5. F.

Mr. Dean

research, media, sales promotion and merchandising.

ROBERT SELBY Jr., KYA San Francisco sales depart-
ment, to Harry W. Morris Adv., S. F., as account

WALTER S. NORTH, national advertising manager
Cakland Post-Enquirer, to Maloney, Regan & Schmitt,

WALLACE X. ARON, Beaumont & Hohman, 8. F., to

Richard N. Meltzer Adv. Inc., 8. F.

BRYAN HOUSTON, executive vice president Lennen & Mitchell Inc.,
N. Y., to manager Sherman & Marquette, N. Y,

LT. COL. WESLEY E. FARMER, onetime L.A. manager Botsford, Con-
stantine & Gardner, named provost marshal, Heidelberg (Germany)

Military Post.

R. L. RANDALL, owner of agency in Whittier, Calif., to Jordan Co.,

L. A., as account executive.
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fighting area to Gerald

Angier Vernon, network
television sales manager at ABC’s
Central Division. Jerry was born
there in a mud hut at Unsan Kinko,
100 miles from the Manchurian
border.

The hut was the best housing to
be had, even by his father, a min-
ing engineer, and his mother, a
French concert pianist. She had
imported a piano, but it was con-
tinually out of tune
because of the damp-
ness. His parents,
both exhaustive
travelers, continued
to take advantage of
their mutual wan-
derlust and jour-
neyed from Korea to
Switzerland and
Mexico via Wyo-
ming.

Jerry didn’t speak
English until he was
10 years old, when
the family moved to
Newport, R. I. He
entered school there
for the first time, as
he had learned from
tutors in Lausanne,
Switzerland, and
Mexico City. After six months in
Newport, the Vernons moved to
Allendale, N. J., and a staid in-
surance job for father. The reason:
Heavy personal investments in oil,
resulting in his “going the way of
all oil investors.”

Young Jerry whipped through
elementary and high school in

I ; OREA is more than a distant

JERRY

Allendale, sunning through the
summers as a beach lifeguard. In
high school, even though he didnt
know exactly what career he
wanted, he knew it had to involve
contacts with people. A partial
path to this basic requirement was
found at college—Colgate U., Ham-
ilton, N. Y.—where he majored
in psychology.

He chose Colgate because it was
small (*I could get to know a lot
of people well”), was in an area
whiech had eold
winters (“I still like
to ski”), had a good
football team and a
fine psychology de-
partment. As a psych
major, Jerry worked
as a guinea pig for
Dr. Donald A. Laird,
author of many arti-
cles and books on
the effects of food
and emotional dis-
turbances on sleep,
and was soon writing
academic papers on
the subject himself.

In his experi-
ments, Jerry was
called on to live his
regular campus life
except for (1) a
rigidly controlled diet and (2)
sleep in a laboratory bed for ob-
servation. He discovered one thing
for sure—“I'm a Type B sleeper;
that’s the kind that hates to get
up in the morning.”

Before he was graduated in 1937,

(Continued on page 73)
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WILLIAM BONYUN, Daggett & Ramsdell president 1946 to 1949, who
joined Dorrance-Waddell Inc., N. Y., as director of marketing [BRroap-
CASTING, Oct. 30], will continué to serve number of cosmetic and drug
concerns for which he has been acting as sales consultant. -

DON E. JORDAN, Grant Advertising, N. Y., to Kenyon & Eckhardt,
N. Y., in copy department.

DONALD BILLSTONE, Benton & Bowles, N. Y., to McCann-Erickson,
N. Y., as account executive. Will be in charge of Wamsutta Mills ac-
count and will supervise other accounts in textile field.

LEE EISLER and JOSEPH SACCO, Grey Adv. and L. C. Gumbinner,
respectively, to Geyer, Newell & Ganger, N. Y., in copy department.

EDGAR SHERICK, recent Harvard graduate, to Dancer-Fitzgerald-
Sample, N. Y., as assistant timebuyer on P&G, American Chicle and
Gampbell soup accounts.

GEORGE H. PATTON, national sales promotion manager Day & Night
Corp., L. A., rejoins Roche-Eckhoff & Assoc., L. A., as head of media sales.

GENE W. DENNIS, general manager KWHN Fort Smith, Ark., to R. J
Potts-Calkins & Holden Adv., Kansas City, Mo.

PETER LYMAN, radio-TV director and account executive Frederick E.
Baker & Assoc., Seattle, named chairman Seattle Advertising and Sales
Club’s advisory committee on public information for civil defense.
Others named to committee are: ARTHUR E. GERBEL Jr., KJR Seattle
commercial manager; A. F. MOITORET, Seattle manager Braun & Co.;
WALLACE MACKAY Jr., Wallace Mackay agency, and BOB WARREN,
Seattle Times.

JAMES T. KELLEY named account executive Griswold-Eshleman Co.,
Cleveland. Was with Knox Reeves Adv. Inc., Minne-
apolis.

AXELSEN Adv. Agency Inc., Denver, to membership
in Affiliated Advertising Agencies Network. Firm will
represent network in Denver market area.

TED SLADE, NBC New York, to Umland & Co., S. F,,
as account executive.

FRANK TAUBES to radio-TV department Fletcher D.
Richards Inc., N. Y.

Mr. Kelley

MARSHALL SMITH, associate farm director KVOO Tulsa, to Gardner
Adv. Co., 8t. Louis. Will handle Ralston-Purina account.

ROBERT P. CLARK, J. N. Hickerson Inc., N. Y., to Robert W, Orr Assoc.,
N. Y., succeeding CHAUNCEY C. SEEDORF, retired, as secretary-
treasurer and member of board of directors.

KAY OSTRANDER, Western Adv., L. A., to Dan B. Miner Co., L. A.,
as timebuyer, replacing TERRY BRADY, resigned to join Walter Mc-
Creery Inc., Beverly Hills, in similar capacity.

JACK PACKARD, account executive Larry Pendleton &. Assoc., L. A.,
to Coleman-Jones Adv., L. A., in similar capacity.

TED ROBERTSON, producer MBS Straight Arrow, to McCann-Erickson
Inc., Hollywood, as assistant to manager, replacing VIRGINIA HARVEY,
resigned.

KENNETH W, KEAR and PAUL MARTIN, with Active Television Film
and Dancer-Fitzgerald-Sample, respectively, to Geyer, Newell & Ganger,
N. Y., as copy editor on TV film and TV art director, respectively.

ALBERT HAYS BUSCH, advertising manager Craig Movie Supply Co.
and Craig Mfg. Co., L. A., to West-Marquis Inc., Seattle, as account
executive.

WILLIAM P. WALKLEY, account executive Newsom & Co.,
public relations firm, opens new agency in Boston.

STANDARD NATIONAL ADV. AGENCY INC,, Seattle, moves to 1100
Westlake Ave. North, Telephone: Alder 8515,

RICHARD C. KNOX, Tide Water Associated Oil Co., S. F., to Wank &
Wank Adv., S. F., as production manager.

BROADCASTING »*

Boston

Telecasting

A Natural
For Your Next
SPOT Campaign

Western New York’s number 1 station has a
limited number of top availabiliies in parficipa-
tions on three tried-and-true programs. They offer
sales-wise coverage of

Rochester, N. Y.

which is not just a city. but a WHAM market area
of over 1.000,000—top-wage urban dwellers and
a highly prosperous farming country of 15 primary
counties. Available now for spots on:

Tello-Test

Syndicate telephone quiz that has taken Rochester
by storm, as it has every market where it's heard.
Twice daily: 1:00 to 1:15 P.M. and 6:30 to 6:45
P.M.. Monday through Friday.

Answer Man

The “Ripley” of the air waves. with consistently
high and loyal listenership. 12:30 to 12:40 P.M.,
Monday through Saturday: 6:20 to 6:30 P.M., Mon-
day through Friday.

Cinderella WEEKEND

Women's audience-participation quiz show at
Rochester Radio City. with a week-end in New
York to the weekly winner and a companion.
1:30 to 2:00 P.M.. Monday through Friday. Over
100,000 women have come to see it
third year on WHAM.

Now in ils

Ask your nearest HOLLINGBERY represeniative.

WHAM

The Stromberg-Carlson
Station

Basic NBC—50,000 watts—clear channel—1180 kc

November 6, 1950 *® Page 11



TAKE A TIP
FROM THE NATIVES...

They Know Where
to Bag the Limit/

You bag your limit in short order
when you call your shot on WGST.
Atlanta’s sharp-shooting business-
men buy more time on WGST than
any other Atlanta station. There’s
many a covey of BUYERS in this neck
of the woods and the quickest way to
get them in your sights is with WGST.

WGST

ABC IN ATLANTA
5000 WATTS AT 920 K.C.

Studios and Offices
FORSYTH BUILDING e ATLANTA, GEORGIA

REPRESENTED NATIONALLY BY JOHN BLAIR,

IN. THE SOUTHEAST BY CHARLES C. COLEMAN

Page 12| ® November 6, 1950
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its half-hour, five-times-weekly show, Hollywood Theatre of Stars,

C. P. MacGregor transcribed program on more than 14 stations
on eastern Seaboard. C. P. MacGregor is show's m.e. Agency: Kiese-
wetter, Wetterau & Baker, N. Y.

‘ /' LA ROSA & SONS, Brooklyn, renewed for third consecutive year

BURNHAM & MORRILL Co. (processed baked beans, brown bread, sea
foods,#egetables and special foods}, Portland, Me, appoints BBDOQ, N. Y,
Radio-TV will be used.

BUNTE BROS,, Chicago, will sponsor one-minute spots in every TV
market during pre-holiday season. Agency: Schoenfeld, Huber & Green,
Chicago.

LEVER BROS. Ltd., Toronto (Surf), starts audience participation show
Let’s Start An Argument on number of Canadian stations five times
weekly. Agency: J. Walter Thompson Co., Toronto.

CHEMICALS Inc., Oakland (packager Vano products), through Sidney
Garfield & Assoc., S. F., launches extensive campaign in Northern Cali-
fornia. Radio and TV will be used.

JOHN A. HUSTON Co., Toronto (Dolcin tablets), starts spot announce-
ments on 17 Canadian stations. Agency: Victor van der Linde Co., N. Y,

ESSO STANDARD OIL Co. using special commercials on Red Barber’s
football telecasts and on FEsso Reporter newscasts on radio for new
anti-stalling gasoline.

KOTCHER OLDSMOBILE Co., Detroit, names Broadecast Productions
Inc., same city, to direct advertising and promotion. Pat Howe, account
executive, to handle buying radio-TV spots.

McALPIN Co., Cincinnati (department store), names Robert Acomb
Inc, Cincinnati, to handle production and promotion of new television
show FEuxpress to Five. Show will be filmed in store’s tea room on Mon.
and shown following Sun. over WKRC-TV Cincinnati.

BILLY GRAHAM Evangélistic Foundation Inc. sponsors Hour of Decision
with Billy Graham, over ABC Sunday, 2-2:30 p.m., beginning Nov. 5
Agency: Walter F. Bennett & Co., Chicago.

MILES CALIFORNIA Co., L.,A, (Alka-Seltzer), renews Alka-Seltzer
Newspaper of the Air on full Don Lee network twice daily, Sun.-Fri.
(10-10:15 am. PST; 9-9:15 p.m. PST) effective Jan. 1 for two years.
Agency: Wade Adv, L.A.

BEST FOODS Ltd., Hamilton, Ont., starts Who's Talking on six Canadian
stations five-weekly. Syndicated show of Hal Tate Productions, Chicago,
aired on CFRB Toronto, CKWS Kingston, CKOY Ottawa, CHEX Peter-
borough, CFPL London and CHML Hamilton. Station in Vancouver,
B. C, will be added in December. Agency: F. H. Hayhurst, Toronto.

MICHIGAN BULB Co., Grand Rapids, Mich. {(Holland bulbs), starts spot
announcements on 45 Canadian stations. Ageney: O’Neil, Larson &
McMahon, Toronto.

GOWNS BY VENERA Inc, N. Y., appoints I. R. Stempel Adv., same
city, to direct advertising. Seasonal TV spots planned.

EMEROL Mfg. Co., N. Y., appoints Williams & Saylor Inc., same city,
for Marvel lubricating oils and Inverse Oiler for automobiles. TV will
be used. Joseph P. Quin Jr. is account executive.

INGERSOLL STEEL, division Borg-Warner Corp., Chicago, names
Fuller & Smith & Ross, Chicago, to direct national advertising on Kool-
shade storm shade. Media plans now being made.

ZIPPO LIGHTERS launches series of 20-second TV film spots in six
markets aimed at Christmas gift market. Films made by Pathescope
Productions. Is Zippo’s first television venture. Agency: Geyer, Newell
& Ganger, N. Y.

SYLVANIA ELECTRIC PRODUCTS Inc., Buffalo, (radio and television
division) names Roy 8. Durstine Inc., N. Y., to direct advertising. Ac-
count resigned by Kenyon & Eckhardt [CrLosep CircuIit, Oct. 30].
Roy S. Durstine is account executive.

(Continued.on page 50)
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...you cant cover California’'s Bonanza Beeline
without on-the-spot radio

Covering a market—like fighting a fire—-calls for adequate
equipment. Especially if it’s the big Beeline market—all
of inland California plus western Nevada—with more
people and higher total retail sales than Philadelphia.*

For that job you must have on-the-spot stations . . .
the five BEELINE stations. Because Beeline people are
independent inlanders who naturally prefer their -own
stations to outside stations.

0745 d wFBK” Use all five BEELINE stations to blanket the entire
3-billion-dollar market. Individually, each covers a major
A N Beeline trading area. No line costs or clearance problems.

Combination rates.

i _pRESHO Here’s what you should know about
o = KWG and STOCKTON

Oldest and best-known station in Stockton — the trading cen-

° ter for nation’s 4th wealthiest form county. BMB home-city

‘f_gsﬂe" weekly oudience totals 69% doytime, 67% ot night. Serves

N-BR 69,000 rodio families in 2-county radivs —an orea where
pepulation has increased 46.9% since 1940!

McClatchy Broadcasting Company

SACRAMENTO, CALIFORNIA e  PAUL H, RAYMER CO., National Representative

KFBK KOH KERN KWG KMJ
Sacramento (ABC) Reno {NBC) Bakersfield (CBS) Stockton (ABC) Fresno (NBC)

50,000 watts 1530 ke. 5000 watts, day; 1000 watts, night 1000 watts 1410 ke. 250 watts 1230 ke. 5000 watts 580 ke
630 ke.

*Sales Management's 1950
Copyrighted Survey




South’s Greatest Salesman
Leads 'Em Right to Your Dealers

HE DRAWS THE CROWDS

WWL leads listeners in by

droves to CBS, “The Stars’
Address” —attracts ’em with local shows
featuring the folks and flavor Southern-
ers love. WWL has New Orleans’ finest
facilities for local news and events, pub-
lic service programs, exciting on-the-

scene broadcasts.



HIS DISPLAYS BLAZE
THE TRAIL TO PRODUCTS

WWL’s dominant promotion

keeps selling listeners all the
time—through every medium—every-
where. He flags 'em down on the streets,
in the home, at the store with colorful
24-sheets, streetcar and bus dash signs,
big newspaper ads, store displays. And to

spark dealer cooperation, WWL makes
personal calls on jobbers and key retailers.

South’s Greatest Salesman

NEW ORLEANS

WWL Wins Biggest g‘v
Share of Audience i |

Latest Hooper shows WWL with liberal
lead in share of audience both day and
night. WWL leads in coverage, too, with
a great multi-state audience embracing
the rich Deep-South market.

o~
w" | S ’L';é-v

50,000 WATTS * CLEAR CHANNEL * CBS AFFILIATE

DEPARTMENT OF LOYOLA UNIVERSITY » REPRESENTED NATIONALLY BY THE KATZ AGENCY




WMan about Jown

John Connolly gets
around Washington. He's
a busy man in our busy
nation’s capital. Each Sat-
urday evening at 6:30
Connolly airs a thirty min-
vte| digest of
and on-the-spot tape re-
ports for his growing WRC
audience. It's known as
“District Digest.” This pro-
gram has home town ap-
peal for your product.

interviews

The graphic style used
by Connolly, his constant
leg work to cover the big
and little stories—his flair
forr warm human interest
side glances—is all assem-
bled into a weekly maga-
zine of the air.

“DISTRICT DIGEST” is up
to the minute—and on the
spot. It's big town news
in a home town manner.

IN THE NATION'S GAPITAL
YOUR BEST BUY IS

Pag;e 16 ® November 6, 1950

(S L S S N N S L L A S L LSS S NN

e

®
§-f lealure of fhe week

A M AL A AN A LA L L AL R RN AL AN LR R R LR R RARL SR RRRRR R QM RURRRRRR R

WLS CHICAGO’S International
Square Dance Festival the night of
Oct. 28 in the huge Chicago Sta-
dium broke all past records of the
station’s promotion department.
The idea for a mass square dance
with hundreds of dancers from all
parts of the country participating
was conceived about eight months
ago, and an executive planning
committee headed by John Drake,
WLS promotion director, began se-
rious work on the projeet six
months ago.

The results far exceeded the
most optimistic expectations. More
than 600 dancers from 15 states
and Canada appeared before a
erowd of 11,000 in the stadium:. Of
these, almost 10,000 wer paid ad-
missions. Square dance leaders
and callers from 22 states attended
a morning institute to discuss “New
Dancitis” (a tendency to invent new
square dances and calls), the place
of the round dance as part of a
square dance party, the difference
between folk dance groups and
square dance groups, and the pos-
sibility of a national square dance
association.

WLS, in addition to gaining its

WLS General Manager Glenn
Snyder (1) beams about public
response to the station’s sponsor-
ship of the first International
Square Dance Festival. With him
are Walter Roy, recreation di-
rector of the Chicago Park Dis-
trict and festival chairman, and
James E. Edwards (1)}, president
of Prairie Farmer and WLS.
* * *
goal of fostering square dancing
as a wholesome and healthful ac-
tivity which benefits the community
(Continued on page 81)
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NE of the most important
sales that Bill Weldon, presi-

dent of Blair-TV Inc., ever
made, early in his radio career, was
also probably the least profitable
for himself.

Back in the middle '30s, when
radio was just beginning to come
into its own, as a local salesman
for WOR New York, Bill sold
American Tobacco a test run of
the Kay Kyser program on WOR
for Pall Mall. An alert Mutual
salesman saw the order- come
through, ran quickly to the agency
and had a station in Binghamton
added, which converted the deal
into a Mutual sale, and Bill lost all
the commission. To a nature as
competitive as Bill Weldon’s, the
incident rankled and still does,
although he has brought off many
a similar coup himself.

Shortly before his defection from
radio and complete conversion to
television, Bill sold a quarter-mil-
lion-dollar package on an important
regional network, and had the busi-
ness on the air and running before
the competitive networks even
knew the account was contemplat-
ing an expenditure in the area.
This remains one of his favorite

WILLIAM H. WELDON

recollections.
William H. Weldon (the meaning
of the “H” could not be elicited)
has a penchant for starting early
with tough deals and carrying them
through to success. He was grad-
uated from Lafayette ' College,
Easton, Pa., in the depression year
of 1931 and spent several fruitful
years learning merchandising by
(Continued on page 50)

—and you’ll discover
you dor’t have to
pay the High Dollar
to cover Detroit. On
WEXL you hit 99.69%,
of Motor City listen-
ers—at a low subur-
ban rate. Plus . . .
\/ WEXL reaches over

1% the population of

the State of Michigan
v/ WEXL is Michigan’s

First Independent

Station (26 vears)

VvV WEXL programs
Music - News - Sports
when you want them

Better “look on the oth-
er side” for High-Class
Low-Cost Sell . . . on

———
Phone Jordan 4-6523

National
Representatives

HIL F. BEST

DETROIT
MICHIGAN
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.. and out of the storm-tossed
| dark comes the comforting voice
of an old friend bringing
buman companionship , . .
to banish terror . restore calm

re 'FLOR\DA fd /?é /9 5.0 to frightened bearts. ..

the voice of ... WGBS.
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Here's the Sensational

LOW-PRICED
WESTERN

That Should Be On Your Station!

AMERICA™S
GREATEST SALESMAN!

Pays off with the very
first broadcast!

Most Sensational Success Story
Ever Offered for Local Sponsorship!

Interstate Bakeries (Annual Gross Sales: Over
$58,000,000)} say: "The CISCO KID has certainly
sold a lot of bread for us. We have never seen our sales
force more enthusiastic, This applies to our grocers also.
Enclosed find our renewal for é additional years.” —Roy
L. Nafziger, Pres.

Sensational Promotion Campaign—from buttons to
guns—is breaking traffic records!

This low-priced
Ya-Hour Western
Adventure Program
is available: 1-2-3
times per week.
Transcribed for lo-
cal and regional
sponsorship. Write,
wire or phone for
details.

Wiy y

ALP.
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Still at Toni
EDITOR, BROADCASTING:

Don’t change my subscription to
BroapcastinGg. I am still at Toni
—and intend to stay. Please re-
tract statement in QOct. 30 issue,
page 4.

PS—Toni has Godfrey.

Don P. Nathanson

Director of Advertising &

Toni Co.

Chicago, Il
[EDITOR’'S NOTE: Our apologies for
identifying Mr. Nathanson with Tintair
in the CLOSED CIRCUIT. While Tintair
does have a Mr. Nathanson in its

sales department he is not Mr. Don P.]
*

Likes ‘Help Wanted’

EDITOR, BROADCASTING:
Congratulations on your entire
editorial page in current issue and
particular  thanks for “Help
Wanted.” Would like very much
to have comments and recommenda-
tions. . ..
Robert D. Swezey
General Manager

WDSU New Orleans, La.
[EDITOR'S NOTE: Any nominations?]
* ®

Answers Sherlock
EDITOR, BROADCASTING:

The letter of Mr. Lewis Sherlock
of Plainview, Tex., in the Oct.
23 . .. OPEN MIKE did not state
what connection Mr. Sherlock has
with a radio station.

It is very evident that Mr. Sher-
lock thinks first class licensed engi-
neers are hanging from trees. He
should come up. here in the Midwest.

Regarding Mr. Sherlock’s “baby
sitters,” we did very well with them
during the last war—I was one of
the “baby sitters” myself,

William R. Tedrick
General Manager
KNEM Nevada, Mo.

® 5 4

Example of ‘Bungling’
EDITOR, BROADCASTING:

Relative to the editorial, “ANA
Post-Mortem” [BROADCASTING,
Oct. 23], . . . here is a typieal ex-
ample of bungling by the self-
centered top brass supposedly being
paid to represent radio. .

G. Norman Penwell

Manager
KBMN Bozeman, Mont.

Eves TV Summary

EDITOR, BROADCASTING:

. Send . . .us . a subscrip-
tion form ... We are particularly
interested in your weekly television
summary of the number of televi-
sion receivers in each of the 62 tele-
vising cities. . . .

George J. Dorman
U. 8. Steel Corp. of Delaware
Pittsburgh

w %

Need More News

EDITOR, BROADCASTING:

Let me make a plea for more
news in radio stations. . . .

Station WRUN TUtica, N. Y.,
has an organized and active news
department. . . .

WRUN is newspaper owned,
with the Rome Deuily Sentinel as
parent, but it has its own news
department. . . . While the news-
paper was on the scene [of a recent
local train wreck] with bphotog-
raphers and reporters, WRUN
joined them in the early hours, 3
a.m., with a tape recorder, com-
plete with crew.

The station went on the air with
the news, . . . its programming
included not only the story,
but also tape-recorded interviews
with eight of the passengers and
rescuers. . . .

. Another, more tragic ex-
ample . . . was the crack-up of a
Robinson Airlines plane just after
take-off from the Oneida County
Airport in Upstate New York.

The WRUN tape-recorder,
manned by Announcer Ralph Al-
linger and Engineer Charles Fuchs,
was on the scene before the crowds
of curious had choked the high-
ways. . . . Program Manager Nick
Stemmler latched onto airline offi-
cials at the airport and had the
passenger list before any of the
opposition. . . .

In short, if radio is to take news
seriously, and to ignore local and
regional news is to cut off a portion
of radio’s life blood, the ideal goal
is a news department for every
radio station. .

Kenn Thorpe

News Editor
WRUN Utica, N. Y.

OUR SINCERE THANKS

in their praise.

cessful.

to the many, many subscribers who took time out to con-
gratulate us on the beginning of our 20th year. Space limitations
preclude the publication of all these thoughtful letters, so abundant
We take this means of thanking those who sent
messages to us, and of expressing appreciation to all of our sub-
scribers for making these past two decades so exciting, and suc-

BROADCASTING

Telecasting



The Blushing Fox

(with Aesopologies)

Once upon a time a Fox (one of the New England Foxes)
approached a Rooster perched in a tree.

"Come on down,” said the Fox.
“There has been a proclamation of peace and harmony among all
Birds and Beasts. Let’s talk it over.”

But the Rooster, a skeptic from comb to spur, demurred.
“Let’s wait,” he clucked, “until we're joined by that

] )]
pack of Hounds 1 see on the horizon.”

“Flounds!” hissed the Fox. “Zounds, but 1 just remembered a previous

"appointment. 1 must leave.”

“But,” replied the Rooster, “surely you re not afraid of Dogs
in these new days of peace and harmony.

“No, no,” said the Fox, “but it’s ten to one
they haven't heard of the proclamation yet.”

“You should have spread the word,”

chortled the Rooster, “on WBZ.” And the Fox blushed at his ineptness

in forgetting that on WBZ he could have read‘led
practically every creature in New England,
including 7,736,700 Human Beings

who will have spent $9,711,367,000 in 1950.

BOSTON

NBC AFFILIATE
50,000 Watts

WESTINGHOUSE RADIO STATIONS

KDKA « WOWO o+ KEX ¢ KYW ¢« WBZ « WBZA « WBZ-TV
National Representalives, Free & Peters, except for WBZ-TV; for WBZ.TV, NBC Spot Sales

BROADCASTING ® Telecasting
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@ Split-second start and stop

® Push-button operation

® Extremely accurate timing—
with synchronous capstan

® Smooth tape runs—via
sapphire guides

® Automatic tape lift for fast
“forwards™ and rewinds

® Microswitch “tape-break™
control—no tape spills, snarls

® Remote control of all
operations

® Rack or console mounting

® Plug-in amplifiers

® |nterlock system for vital
controls
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RADIO CORPORATION of AMERICA

ENGINFERING PRODUCTS DEPARTMENT. CAMDEN.N.J.

PUSH-BUTTON CONTROL puts tape recording
facilities ot your fingertips.

NEW -

HMigh-Fidelifly Tape Recorder
~fhe fimest money canm buy !

’I;xis is the world’s
foremost professional
tape recorder, the one
recorder that has every-
thing—accurate timing,
low wow and flutter, plus quick starting. All operations
are push-button controlled. All functions—including
cueing—can be extended to remote positions.

Remofe Control Unit, Mi-11948. Available exire.

Designed for applications where operating TIME
and RELIABILITY are prime factors, the new Type
RT-11A Recorder offers a number of exclusive features.
For example, you can start or stop the tape in 0.1 second.
You can jockey the tape back and forth for cueing with-
out stopping. You can rewind a standard 10%-inch reel
in one minute!

A synchronous capstan makes it practical to hold
recording time to =2l% seconds in a 30-minute run.

AUDIO BROADCASY EQUIPMENT

In Caneda: RCA VICTOR Company Limited, Montreal

R RENR WEOE WO SR R SN N TR W

And with synchronizing equipment . . . for which pro-
vision is made . . . timing can be held 10 0.3 second on
any length program!

Many more important features, too.

Self-centering “snap-on” hub adaptors assure perfect
reel alignment with either RMA or NAB reels. A com-
plete system of control interlocking virtually eliminates
the possibility of accidentally erasing a program—makes
it impossible to snarl or “spill” the tape. “Microswitch”
control stops the machine if the tape is severed—applies
ree] brakes instantaneously. The tape automatically lifts
free and clear of heads during fast forward runs or re-
winds. Tape alignment over the heads is held precisely
by a floating casting. Starting wow is reduced to the
vanishing point.

BY ALL MEANS, call your RCA Broadcast Sales
Engineer for complete details. Or mail the coupon.

RCA Engineering Products,
Department 19KA,
Camden, New Jersey

Send me more information (including price and delivery) on
your new De Luxe Tape Recorder, Type RT-11A.

NAME

ADDRESS

STATION OR FIRM

CITY. STATE.
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FIVE
MEN
with a SINGLE thought

S E L L I N Guand selling better and more station business

than anyone else in the rep field—is the single thought of these five oumer-salesmen
who head up the new, expanded H-R Representatives, Inc. All are successful
radio-TV sales experts of nationwide reputation, backed by a competent
sales stafl operating from completely equipped offices in all major time-buying centers.

Combined, they make H-R Representatives, Inc., the most aggressive
station representative group ever assembled. Throughout the field of advertising
agencies and advertisers, the names of Frank Headley, Dwight Reed and
Paul Weeks have been known and respected for many years.
Now, teaming up with them, are the equally well-known names of Frank Pellegrin
and Carlin French, also long-standing radio -TV veterans.

The new H-R Representatives, Inc., is unique. Every one of its owners is a
working salesman. .. anxious to get out and visit, talk with—and sell the prospects
of stations his firm represents. The result is the most powertul combination
of executive sales talent geared together today in a single station representation group.

If you'd like to be represented by an organization that believes in sending out a
man fo do @ man’s work—then you are cordially invited to contact our nearest office.

H-R REPRESENTATIVES, INC.

RADIO, TELEVISION AND TRANSIT RADIO
NEW YORK * Chrysler Building » MUrray Hill 3-9324 CHICAGO - 35 East Wacker Drive = RAndolph 6-0113
SAN FRANCISCO - 814 Califormia $t. - EXbrook 2-3407  LOS ANGELES * (to be announced)  ATLANTA * (to be announced)
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RUAD AHEAD FUR SPUNSURS? TV Tops at AAAA Meet

TELEVISION was the top
headliner at the eastern an-
nual conference of the Amer-
ican Assn. of Advertising
Agencies, held Tuesday and
Wednesday at New York’s
Roosevelt Hotel. J. Davis
Danforth, executive vice pres-
ident of BBDO, was chairman
of the two-day conference,
built around the general theme of
what lies ahead for advertising
and for advertising people in this
emergency period.

Just as television has invaded
and pervaded the 1950 advertising
scene, so this dynamic new medium
stole the spotlight not only at the
radic and TV production session
on Tuesday afterncon and the
timebuying session the following
morning but at most of the other
sessions as well. Flelcher D.
Richards of Fletcher D. Richards
Inc,, chairman of the closed man-
agement session, reported that
cven this meeting of top agency
management devoted most of its
time to a discussion of TV costs,
reaching general agreement that
unless some way is found to ve-
duce the extra costs involved in
video advertising, the agencies
will have to ask for extra fees
from their clients using this
medium. And at the final confer-
ence session fully half of the ques-
tions submitted dealt with some
phase of television.

Radio Not Forgotten

While overshadowed by its glam-
orous new vrelative, radio was far
from forgotten at the conference
and ABC Vice Chairman Mark
Woods received enthusiastic ap-
proval from the agency group when
he said: “I am firmly convinced
that radio has a place—and an
important one—in the world of
tomorrow, despite the reiterated
announcements of its demise at the
hands of television.”

This view also was expressed by
the panel on timebuying, whose
chairman, Linnea Nelson, J. Wal-
ter Thompson Co., stated that “ra-
dio is here to stay as long as it
pays off for the advertisers.”
Frank Silvernail, BBDOC, added:
“No new medium, however power-
ful, has ever put any other adver-
tising medium out of business.”
The other panel members and the

CENTER of attention at last week’s AAAA Eastern annual
conference sessions as well as during this moment of

relaxation was J. Davis Danforth (1),

BBDO executive

vice president and conference chairman, seen here with

audience indicated complete an-
proval.
A plea for standardization of

chain breaks was made by R. H.
Crooker Jr., Campbell-Ewald Co.,
who noted that some stations allow
15 seconds for them, some 20 sec-
onds and some 25 seconds, trebling
the job of producing chain break
announcements for a national cam-
paign. He also asked broadcasters
to adopt a standard diseount sys-
tem, including the 2% cash dis-
count, but quickly added that

* ] *
standardization for ease in han-
dling radio advertising should not
be carried to the point where flexi-
bility would be lost. Miss Nelson
said timebuyers should constantly
press their demands for standard-
ization of radic practices, report-
ing that years of agency pressure
had reduced the number of differ-
ent station rate cards from about
20 to only five today and noting
that television has started with
only five different types of cards.

(I te r) Myron P. Kirk, vice president, Kudner Agency,
chairman of the radie and TV production session; Mark
Woods, ABC vice

chairman, and Frederic R. Gamble,
AAAA president.

Asked how timebuyers can im-
prove their positions not only with
the industry as a whole but within
their own agencies, George C.
Castleman, of Bermingham, Castle-
man & Pierce, replied that the
timebuyer’s chief concern should
not be with rates and time sched-
ules but with making the most ef-
fective use of radio in selling the
products of his agency’s clients.
George Kern, Benton & Bowles,

(Continued on page 32)

BASEBALL OUTLOOK Leagues Hit Radio-TV.

APPARENT drop in 1950 baseball
receipts may become the 1951 sum-
mer specter for broadcasters, who
received an estimated record out-
lay of $20 million-plus from spon-
sors last season.

Reports from the baseball world
show a vevival of anti-television
sentiment in the major leagues and
resounding radio antagonism in
the minors.

Top developments are the follow-
ing:

® Lead in the minor leagues by
the National Assn. to pare the num-
ber of major league broadeasts
where they enter areas in which
minor league clubs operate.

® Rebuttal by Gordon McLen-
don, president of Liberty Broad-
casting System, cited by the asso-
ciation as a contributor to declining
attendance.

@ Decision by the Boston
Braves, National League club, to
cent teleeasts of night home games

BROADCASTING ® Telecasting

next season from 39 to 14, assert-
ing TV has hurt the club’s box of-
fice at night when weather is ad-
verse.

Two top executives of the Na-
tional Assn. are carrying the fight
against nationwide major league
broadcasting—President George M.
Trautman and Bob Finch, director
of public relations. Mr. Finch
claims, as a result of his survey
made of minor league club owners,
that such broadecasts were to blamne
for an estimated 8 million drop in
minor league attendance in the
1950 season.

Cites LBS and MBS

Specifically named by Mr. Finch
were LBS (for its widespread re-
created major league broadeasts)
and Mutual (for extensive coverage
throughout the eountry of major
league play).

Last Wednesday, Mr. Trautman
carried this message to baseball’s

inner high council, meeting behind
closed daors at the Cincinnati of-
fice of A, B. Chandler, baseball
commissioner. My, Trautman com-
plained of the major league broad-
cast problem to the major-minor
leagues’ Executive Council. He
added that as yet, it couldn’t be
determined just how much of the
attendance slump could be attrib-
uted to television. Mr. Finch
significantly left TV out of his
blast.

The council, after hearing the
assertions, failed to come to any
conclusion, tabling further action.
When the subject will come up
again is moot. However, a jeint
meeting of the 16 major league ¢lup
officials is set for Nov. 16 in Cincin-
nati. At that time, the clubs prob-
ably will also confer on disposition
of the $800,000 received for this
fall’'s World Series TV rights.

Members of the council, which

(Continued on page 36)
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CASSIDY NAMED

To Succeed Bill Brooks

HENRY C. CASSIDY, NBC di-
rector of European news, was ap-
pointed last week to succeed
William F. Brooks as director of
the network’s ra-
dio news and spe-
cial events de-
partment.

Mr. Brooks was
recently elevated
to the post of
viee president in
charge of - public
relations. News
chiefs of radio
and television will
report to him.
Mz, Cassidy became director of
Eurjpean news in March 1946. He
joined the network as a staff corre-
spondent in August 1945.

He had been a stringer for the
network out of Moscow, where he
was an Associated Press staffer,
befoue joining NBC as a full time
correspondent.

Mr. Cassidy is a graduate of
Harvard. He worked for the Pos-
ton Traveler from 1931 to 1933 and
then joined AP in Boston. He
subsequently served AP in New
Haven, New York, Paris and
Moscow.

In 1942, as an AM correspondent,
he achieved two news beats by ob-
taining written interviews with
Josef Stalin, the first just before
the Normandy invasion and the
secorld just after it.

Mr. Cassidy

FAB Meet Dec. 1-2

KEYED to a “better understanding
between the press and radio,” the
mid-year meeting of the Florida
Assn. of Broadecasters Dec. 1-2 will
center on the theme of “Press and
Radio,” according to Garland Pow-
ell, president of FAB and director
of WRUF Gainesville, Fla. Meet-
ing will be held at the Mayflower
Hote], Jacksonville, Fla.

Drawn for BroapcasTine by Sid Hix -

“I've just found out why she gives so many people wrong numbers . . .
She used to be a telephone operator!”

LOTTERY LAW

Wisconsin League
To Seek Revision

LEAGUE of Wisconsin Radio Stations will meet this afternoon (Mon-
day) in the state capital, Madison, to discuss the giveaway opinion
recently given by the Attorney General’s office [BROADCASTING, Oct. 30,

23] and to take some kind of positive action.

dent Ben Laird, manager of WDUZ
Green Bay, follows an emergency
session held in Madison Oct. 28.
At that time, seven board mem-
bers and more than 40 league mem-
bers from 22 stations discussed the
effect of the giveaway opinion by
Attorney General Thomas Fairchild
and his assistant, William Plalz,
and speculated as to the possible
future application of the opinion.
Because it was charged that ra-
dio giveaways are in violation of
Wisconsin’s tight anti-lottery laws,
station men agreed that legal ac-
tion will be required for modifica-
tion of the lottery law provisions.
Inasmuch as the law is a section of
the State’s criminal code, revision
could come only with passage of a
state constitutional amendment.
Stations are believed to be plan-

Meeting, called by Presi-

*
ning some kind of definite action,
and will meet today with Don
Petty, general counsel of NAB.
It was tentatively planned late last
week that the group would also see
Mr. Fairchild and Mr. Platz.

Although stations are reported-
ly *“unhappy” about the opinion,
they are going along with the At-
torney General’s definition of a lot-
tery until the law is eclarified.
WDUZ, for example, voluntarily
removed Stop The Music (one of
the shows questioned originally) on
Oct. 29. The show will remain off
the air until its status is clear, Mr.
Laird said.

Because the criminal code is in-
volved, a station could be cited for
a breach and management liable to
imprisonment and fine, one attor-

ONE of radio’s greater spot compaigns for a single market
goes down in history as details are set for the Indianapolis
Contract calls for
800 spot announcements on the five Indianapolis radio
outlets over a 10-day period, beginning Nov. 153, to in-
Standing (I to r), Broad-
casters Gene Yaughn, WFBM-TV; Berry Smith and Dan
Park, WIRE; George Higgins, WISH; Kenneth Church,

Ford dealers’ “’Operation Saturation.”

troduce the new 1951 Ford.
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Sales Inc.

i

WIBC; Robert Enoch, WXLW.
George Ferguson, Indianapolis District;
Walter Hiser Inc.; J. L. Richardson, Hatfield Motors Inc.;
Virgil E. LaMarre, Indianapolis District; George Hoster,
George Hoster Inc.; €. T. Foxworthy, €. T. Foxworthy
Co.; Homer L. Archer, Harry A, Sharp Co.; J. M. Puzder,
Central Region, Detroit; H. O. Talbert, Downtown Ford

Dealers also bought a Thanksgiving TV show.
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Ford Dealers
Walter Hiser,

Seated,
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ADMIRAL SWITCH

Names Erwin, Wasey Agency

ADMIRAL Corp.,, Chicago, which
has been considering a transfer of
the radio and television portion of
its account from Kudner Agency,
New York, for some time, last week
named Erwin, Wasey & Co., also
New York, to handle that business.
Advertising Manager Seymour
Mintz said the transfer will not be
effective “for several weeks,” until
the new agency has its plans made
and ready for execution.

Admiral spends an estimated $1
million yearly on radio and TV
advertising. It is currently spon-
soring Lights Out on NBC-TV and
Stop The Music on ABC-TV. One
of the main reasons for the Kudner
cancellation is believed to be Ad-
miral executives’ dissatisfaction
with Lights Out commercials.

ney explained. Any infringement
of the code might also bring reper-
cussions from FCC when it came
time for a station’s license renewal,
one station man said.

KASH NAMED

Becomes R & S Media Head

EDWARD E. KASH, formerly with
KDYL-TV Salt Lake City, has been
appointed radio and television di-
rector of Rogers
& Smith, adver-
tising agency
with offices in
Chicago, Dallas
and Kansas City.
Mr. Kash head-
quarters in Dal-
las, although he
is handling ac-
counts on a con-
sulting basis for
the three offices.

First aceount already signed and
slated to begin today is the Sanger
Bros. (Dallas department store)
venture in a shop by television
show. Sanger’s entire TV budget
is slated to be handled by Rogers
& Smith, according to Mr. Kash.

NORAN E. KERSTA

Joins Roosevelt & Jones

NORAN E. KERSTA, who re-
cently resigned as vice president in
charge of radio

and TV for the - ¢
William Wein-
traub  Advertis-
ing Agency, New
York, has been
appointed con-
sultant on sales
for Roosevelt &
Jones Inec.,, New
York.

Mr. Kersta, who
is a former direc-
tor of the NBC television depart-
ment, will handle syndication of
the Eleanor Roosevelt program,
now on WNBC New York five days
a week. He also will direet sales
activities on other Roosevelt &
Jones Inc. properties.

Mr. Kash

Mr. Kersta

Telecasting



MRS. HAROLD KRELSTEIN, WMPS$ Memphis, is the center of attraction

in this group at the NAB District 6§ meet in New Orleans.

In front row (I to

r) are: Mr. Krelstein; Howard Summerville, WWL New Orleans; Mrs. Krel-
stein, Harold Wheelahan, WSMB New Orleans and Dist. § director; Aubrey

Williams, Fitxgerald Agency, New Orleans.

Back row, Harvard {Red) Mason,

AP, Montgomery; Robert Dumm, KNOE Monroe; James Wade, Free & Peters,

Atlanta;

Paul Goldman, KSYL Alexandrio; Cliff Marshall, UP, Atlanta.

i

ALL NAB District & states are represented in this group in New Orleans
(I to r): Front row, Jack Hardesty, NAB; Frank Conwell, KCIL Houma, La.;
Sam Townsend, KFFA Helena, Ark.; Hugh Jones, WGCM Gulfport, Miss.;

Hoyt Wooten, WREC Memphis; L. M, Sepaugh, WSLI Jackson.

Back row,

Bill Stubbleficld, Capitol Records, Atlanta; Wiley Harris, WIDX Jackson;
Don Pettey, NAB; Jack Wolever, KTHS Hot Springs; George Swearingen,
Weed & Co. Atlanta (Other District 6 photo, page 76).

FIGHT ANTI-RADIO BIL

FRONTAL attack on pending fed-
eral legislation discriminating
against broadcasters was de-
manded by NAB District 4 at its
Thursday-Friday meeting, held at
Williamsburg, Va.

Faced with proposals to levy a
franchise tax on stations along
with discriminatory excess profits
taxes, District 4 members were told
that NAB is laying plans to expand
its government relations activity.

The perennial franchise tax idea
has been stirred up once more and
NAB officials indicated they will
take steps to meet this legislation.

With excess profits taxes pend-
ing in Congress, NAB will act to
prevent hardship because of the in-
dustry’s special post-war situation.
Proposed excess tax legislation, it
was pointed out, would be based on
post-war experience. During this
period broadcasters have faced un-
usually heavy expenditures because
of AM plant expansion as well as
FM and TV. Furthermore, AM sta-
tions that have taken the air since
the war would suffer similar hard-
ships.

Over 125 Attend

The District 4 sessions were
opened Thursday morning by Har-
old Essex, WSJS Winston-Salem,
N. C., NAB District 4 director. At-
tendance exceeded 125.

NAB’s plan to enlarge its legis-
lative activity was divulged by Wil-
liam B. Ryan, NAB general man-
ager, at the Thursday afternoon
session where he made his first dis-
trict meeting appearance since as-
suming office last spring. Mr. Ryan
added that NAB is keeping down
many of its departmental activities
to hold the line on membership
dues but at the same time is ex-
panding such major services' as
Broadeast Advertising Bureau.
Special fees will be charged for
such services, he added, “and you
ean take or leave special things like
BAB.”

A proposed resolution involving

BROADCASTING ¢

apportionment of the membership
dollar aroused considerable talk.
The proposed separation of TV
operations in NAB was submitted
by Gilbert M. Hutchison, WBIG
Greensboro, N. C., who felt AM
stations should not be required to
pay for activities designed to assist
TV stations.

Tribute to Lucy

Tribute was paid by E. S. Whit-
lock, WRNL Richmond, Va., to his
colleague, C. T. Lucy, general man-
ager of WRVA Richmond, on
WRVA’'s 25th anniversary. The
convention joined in paying respect
to Mr. Lucy who put WRVA on the
air Nov. 2, 1925. He has been with
Larus & Bros., station owner, 38
years.

The convention also paid respects
to John W. New, WTAR Norfolk,
who is in Norfolk General Hospital
taking treatment for a heart ail-
ment.

Director Essex named a Resolu-
tions Committee consisting of Jim
Moore, WSLS Roanoke, Va,, chair-
man; Earl J. Gluck, WSOC Char-
lotte, N. C.; John Schultz, WMVA
Martinsville, Va.; Joe Martin,

Dist. 4 Urges at Williamsbﬂg

WDSC Dillon, 8. C., and Mr. Luey.

Campbell Arnoux, WTAR Nor-
folk, retired District 4 director, in-
troduced NAB President Miller who
outlined the association’s role in
the national emergency. Judge Mil-
ler recalled NAB’s aggressive ap-
proach to the defense problem last
summer, when the White House
leaders accepted its offer of coop-
eration. He described defense activ-
ities following the board’s August
action in approving the program.

Membership has definitely started
upward, Robert K. Richards, NAB
public affairs director, declared in
presenting the slide-film depicting
association services.

He reviewed activities of each de-
partment, relating them to the aec-
tual savings they bring in station
operation and the practical assist-
ance they give management. In ad-
dition, he outlined the less publi-
cized services such as government
eontacts and legislative activities.

BMI alone, Mr. Richards said,
has saved stations more ‘than
enough money to operate the asso-
ciation for 75 years. He told sta-
tions NAB was influential in re-
storing the right to editorialize and

reminded them it is their duty to
help interpret events of the day for
their listeners.

Robert Burton, BMI vice presi-
dent, in discussing the copyright
group’s work, said that just before
he took the platform he learned
that an important group of ASCAP
members in Canada had broken off
and were demanding separate fees.
It’s good to have an industry-op-
erated group for just such emer-
gencies, he suggested.

Defense Effect

Richard P. Doherty, NAB em-
ploye-employer relations director,
said the flow of cash fromn defense
orders will start soon and continue
upward into the middle of 1951.
Real effect of rearmament has not
yet been felt, he said, but added
that business in general is good in
the United States. He urged sta-
tions to take a long-range look at
cost control and constantly analyze
budgets rather than merely clip ex-
penses occasionally.

Ways of increasing the income
of FM stations were taken up at a
Thursday afternoon FM clinic con-

(Continued on page 38)

ELECTION FEVER

THE EYES of radio officialdom
will be focused on election returns
tomorrow (Tuesday) with keen in-
terest as several broadcast-con-
scious legislators seek to retain
their seats on Capitol Hill.

And Congressional inecumbents
and aspirants were expected to
take to the radio-TV airlanes today
in 11th-hour attempts to sway the
voting populace.

The cause of Democratic and
GOP politicians was aided on the
national level last Saturday eve-
ning by frankly partisan appeals
scheduled by President Truman and

Telecasting

Mounts on Radio, TV

Harold Stassen, respectively. Mr.
Truman was scheduled to address
an estimated AM-TV audience of
66 million, including 5% million
televiewers.

Earlier, William Boyle Jr., chair-
man of the Democratic National
Committee, and various cabinet and
Senatorial members threw their
radio-active support behind admin-
istration lines, while their less for-
tunate GOP brethren were scrap-
ing the financial barrel at city
levels to raise radio-TV funds
[BROADCASTING, Oct. 30, 23].

Key senatorial contests involv-

ing broadcast-minded legislators
are those touching on the political
fates of Sen. Charles Tobey (R-
N. H.), acid-tongued critic of FCC
and anti-monopoly crusader; Sen.
Homer Capehart (R-Ind.), former
owner of a radio manufacturing
firm bearing his name and now
active in a commercial phonograph-
producing firm, and Sen. Warren
Magnuson (D-Wash.}. All are mem-
bers of the Senate Interstate &
Foreign Commerce Committee.
Doubtless all eyes will be focused
on the Ohio race where Sen. Robert

(Continued on page 30)
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AN REVIEW oo

Elmer Davis: Sponsor—coopera-

ive
|Stations—about 200 ABC sta-
tions
Fulton Lewis jr.:
operative
Stations—about 365 MBS
Gabriel Heatter: Sponsor (Wed.):
Bell-Tone Hearing Aid Co.
Agency: Olian Adv. Co., Chi-

cago
Stations: 144 MBS stations

Lowell Thomas: Sponsor--Proc-
ter & Gamble.

Sponsor—co-

PROGRAM

FACTS

Agency: Compton Adv. Agency
Stations: 83 CBS stations

Edward R. Murrow: Sponsors
(and agencics)—American 0il
(Joseph Katz Co.)

Hamm Brewing Co. (Campbell-
Mithun Inc.), Pan-Am South-
ern Corp. (Fitzgerald Adv.
Agency), Procter & Gamble
(Benton & Bowles), Peter
Paul Inc.; and Planters Nut
& Chocolate Co. (Raymond
R. Morgan).

Stations: 160 CBS Stations

PROGRAM FACTS

Jimmy Durante Show, on NBC-
TV (23 interconnected and
24 non-interconnected)

Sponsor: Motorola

Agency: Ruthrauff & Ryan;
Account’ Executive: Dave
Mahoney

Prod. Cost: Approx. $50,000

Cast: Jimmy Durante, Donald
0'Connor, Joyce Holden,
Gwen Carter, Eddie Jackson

Super. of Prod.; Pete Branum

Producer-Dir.: Joseph Santley

TV Dir.: Doug. Rodgers

Technical Dir.: Jack Irving

-

last Wednesday treated the shooting at Blair House
as a straight news story, without attempting cosmic

interpretations.

Thilee of five commentators heard
for this review that evening—
Lowell Thomas, Elmer Davis and
Gabriel Heatter—based their re-
ports [on wire service stories which,
by the time the commentators went
on the air, had the main facts of
the shooting in hand.

Fulton Lewis jr. augmented the
wire news with an interview of a
witness to the affair. Edward R.
Murrow turned over part of his
program to Charles Collingwood,
CBS Washington correspondent,
who personally covered the shoot-
ing and whose report was easily the
mostTcomplete and best organized
of the lot.

Among all the reports on the
five programs only Mr. Colling-
wood’s included the homey but in-
teresting information that the Pres-
ident thad been napping in his un-
derwear.

Messrs. Heatter and Lewis sup-
plemented their descriptions of the

A

Mr. Heatter
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Mr. Davis

WITH A couple of deviations, leading news commentators

*
shooting with allusions to other
presidential attacks and assassina-
tions. A minor discrepancy arose
between these two historians, Mr.
Lewis saying that Theodore Roose-
velt’s life was saved when an as-
sailant’s bullet was deflected by his
eyeglasses and Mr. Heatter report-
ing that the bullet struck a speech
manuscript in  Mr. Roosevelt’s
pocket. History was on neither Mr.
Lewis' nor Mr. Heatter’s side. The
fact is that the bullet struck a
speech manuscript and an eyeglass
case in the onetime President’s
pocket.

Mr. Heatter’'s High Praises

Mr. Heatter, of all the commen-
tators, strayed farthest from the
main story. The fact that the Pres-
ident continued with his schedule
after one attacker was in the
morgue and the other under guard
in a hospital struck Mr. Heatter

= = .

=

Mr. Murrow

Mr. Thomas

exhibition by a troupe of wandering acrobats who may

EXCEPT for a few bothersome lapses, including a lusterless

have been in search of an old Milton Berle show, the
Jimmy Durante program last Wednesday, the Schnozzle’s

first unveiling on television, was
a success.

My, Durante spent a large part
of the program assaulting a piano,
the language and whatever show-
girls were within reach, which was
as it should be. His style of ami-
able raffishness is all his own and
probably should be enshrined as

as an act of inconiparable bravery.
While lauding Mr. Truman’s cour-
age, Mr. Heatter also pointed out
that Mr. Truman was a man who
loved his mother, a devotion which,
although commendable, seemed
somewhat remote from the Puerto
Ricans on the Blair House steps.

None of the commentators occu-
pied his entire air time with the
attempted assassination. Mr.
Thomas also mentioned the UN'’s
re-election of Trygve Lie, the Ko-
rean military developments, the
Pope’s pronouncement of the dogma
of the Virgin Mary’s Assumption,
and the Chinese Reds’ attack on
Tibet. Mr. Thomas dealt in greater
detail on the latter story than did
other commentators last Wednes-
day, owing to the fact that he is
the only one among them to have
traveled in that country, as he has
made clear on numerous occasions.

Mr. Thomas als¢ used an item
that escaped the attention of his
colleagues, a plea by Herbert
Hoover for world disarmament.

Mr. Davis, among other things,
reported that the GOP had ap-
pointed Harold Stassen to answer
the President’s political address on
radio scheduled for last Saturday.
“It can be hoped,” said Mr., Davis
in his dry way, “that these speeches
will raise the intellectual level of
a campaign that has been the dirt-
iest T ean remember.”

Things looked pretty black to
Mr. Heatter Wednesday night. He
reported that Chinese Communists
had entered the Korean war, with-
out specifying how many, and said,
in his most ominous way: “Here’s
the latest, just in. It’s grim news.”

Growing more depressed by the
moment, Mr. Heatter added that it
“may become a new war.”

“The latest indications

(Continued on page 36)

are,
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an example of high comedy.

It would be hard to imagine a
more visual comedian than Mr.
Durante, save possibly one with
multiple heads, and since television
needs performers who are as much
fun to see as to hear, Mr, Durante
ought to be a fixture in the medium.

One bit in which he participated
could have been funnier if he had
not forgotten his lines. This in-
volved Mr, Durante and an “NBC
executive” who wanted the come-
dian to deliver a commercial about
Motorola television sets, a request
to which Mr, Durante objected with
his special brand of violence.

The “NBC executive” is a char-
acter that has been appearing re-
cently as fall guy for television
comedians on the network. The
character may have been conceived
as a means of showing that NBC,
which used to resent disparaging
references, is not such a bad old
gaffer after all.

The Twist Becomes Worn

The “NBC executive” on last
Wednesday’s show was not up to
the humorous standings of his
predecessors on other programs,
and the probability is that the
character is wearing pretty thin.
Another foil is needed; perhaps
someone bhelow executive level, if
any such people exist there.

The acrobats, a group consisting
of one man and between four and
ten muscular girls who did not stay
still long enough to be counted, did
cartwheels, a gymnastic accom-
plishment observable on the nearest
playground. Acrobats did their
share to kill vaudeville, and are
doubtless ready, unless restrained,
to do no less for television.

A technical problem that eropped

‘up occasionally during the program

was the inability of the manipu-
lator of the microphone to follow
Mr. Durante'’s erratic ways. Too
often Mr. Durante's voice disap-
peared as he scuttled beyond range
of the microphone.

Aside from these few and per-
haps carping criticisms, there is
nothing but satisfaction to be re-
corded. For all we care Mr. Du-
rante can go on losing and finding
the lost chord indefinitely.

Telecasting



TRUMAN Plor .Blanket Coverage by .Rddio-TV

ATTEMPTED Blair House astag-
sination of the nation’s Chief Ex-
ecutive last Wednesday was accord-
ed fully comprehensive coverage by
network affiliates and independent
stations, all of which rose dramat-
ically to the occasion on short
.notice.

Radio and television, totally as
unsuspecting of the imminent plot
on President Truman's life as the
three White House policemen who
were shot, marshalled their forces
with dispatech and carried the dra-
matic story home to American lis-
teners and televiewers on the na-
tional and local levels.

Independent outlets, short-staffed
in comparison with- their network
brethren, acquitted themselves bril-
liantly with the help of fortuitous
circumstances and some accurate
“tips."

The major networks received
the wire story and issued bulletins
between 2:40-3 p.m. Thereafter,
as more details became available,
bulletins were broadeast through-
out the afternoon and evening.

CBS'at 3:30 aired an account by
its White House correspondent,
Charles Collingwood, who had been
on the way to Blair House to ac-
company the President to Arling-
ton, and had stepped from a taxi a
moment after the firing had ceased.
At the same time, Joe Wershba, of
its Washington staff, interviewed
an Executive Offices guard who had
been stationed across from the
shooting. Apart from subsequent
coverage on scheduled news pro-
grams, CBS carried a special broad-
cast over its full network at 11:15
pm., with nine eyewitness inter-
views, followed by & story wrap-up.

ABC Coverage

ABC broke the story on its net-
work when John Kennedy received
the bulletin during his scheduled
2:30 newscast, which was followed
by an account from Washington
by Bryson Rash, its White House
correspondent, who arrived on the
scene just after the shooting
stopped, and broadeast at 3:25. At
4:30, Martin Agronsky went on
with taped interviews of eyewit-
nesses. Scheduled news programs
throughout the evening followed
through. The scheduled News of
Tomorrow at 11 p.m. was devoted
to a round-up story, plus an inter-
view by Harwood Hull with Puerto
Rican Governor Luig Munoz Mar-
ion. The latter sketched the splin-
ter-party background to the at-
tempt upon the President’s life.

MBS at 3:30 aired Joseph Me-
Caffrey’s on - the - spot description
from Blair Housge, and a bystander
interview taped by Hollis Seavey,
chief of its Washington office. An
ex-newsman, Alan Wagner, who
saw the shooting, recorded his ex-
perience for the Fulton Lewis jr.
program at T pm. Other eye-
witness reports were broadeast on
the Mutual Newsreel at 7:45 p.m.
and at 10:30 p.m. Special wrap-up
program at 10:30 included the re-
corded comment of Treasury Sec-

retary John Snyder, boss of the
Secret Service guarding the Presi-
dent. While the Secretary was ex-
pressing his admiration and ap-
preciation for the conduet of the
guards at Blair House, he received
word of the death of Pvt. Leslie
Coffelt from wounds of that after-
noon, At his request, the Secretary
made a second recording in which
he expressed his sympathy for the
Coffelt family.

The Wagner story was uncov-
ered by WASH-FM Washington,
new MBS affiliate.

NBC Coverage

NBC flashed the story at 3
p.m. and followed at 3:30 with a
broadcast account by Rollie Shep-
herd, who saw it, as taped and com-
mented upon by Frank Bourg-
holtzer of the NBC Washington of-
fice. Interviews with White House
Secretary Charles Ross and U. E.
Bzughman, head of the the secret
Service, were recorded and aired at
7:156 p.m. on News of the World,
together with an on-the-spot de-

seription of the arrest of the fam-
ily of one of the would-be assas-
sins, Oscar Collazo.

Jror television coverage, WTOP-
TV, CBS’ Washington outlet, pre-
sented still shots and films which
it fed to the network, with Doug
Edwards handling commentary.
Telenews films were used, showing
the Blair House and also the Ar-
lington ceremonies. Later, on a lo-
cal basis, WTOP-TV repeated films
and stills on Correspondent Walter
Cronkite’s program, and its other
local news shows. Interviews hy
Bill Downs also were offered,

WTOP, Washington Pogt AM
station, also aired numerous bulle-
tins and programs giving eye-wit-
ness accounts and commentary by
Griffing Bancroft.

WMAL-TV, ABC Washington
outlet, took motion picture flm
which it showed on its Telenews
Daily broadcast at 7T p.m. and re-
peated at 11:15. Additionally, the

station presented a film of the '

Puerto Rican Loyalty

ATTEMPT on the life of"
President Truman last
Wednesday immediately
evoked sentiments of regrets
and a firm pledge of loyalty
to our government by the
Puerto Rican Assn. of Broad-
casters. In a cable to the Chief
Executive Thursday, Tomas
Muniz, PRAB president,
termed the attack as the
work of fanatics of a small
group and declared ‘‘Puerto
Rico is proud to be part of
government under your .in-
telligent leadership. . . .”

Puerto Rican revolution tying in-
with the Blair House incident.
WMAL radio coverage began at
2:35 with a local flash and con-
tinued through the afternoon hours,
with network feeds. Eye-witness
accounits were featured.

MBS commentators who took
part in network coverage included
Bill Henry, William Hillman and
Everett Holles, in addition to Mr.
Seavey. WEAM, MBS' Washington

(Continued on page 36)

NARBA WINDUP

NEGOTIATIONS for a new
NARBA to govern AM allocations
among North American nations ap-
peared in the “fine detail” stage
last week, with delegates generally
hopeful that accord may be reached
within about 10 days at the latest.

FCC Comr. Rosel H. Hyde, head
of the U. 8. delegation, reviewed
the basic provisions of the proposed
treaty in a lengthy session with his
Commission colleagues Thursday
afternoon. They were also outlined
to the State Dept., whose Capt.
John 8. Cross, assistant chief of
the Telecommunications Policy
Staff, is delegation vice chairman.

Minor Changes

With a few adjustments, the
fundamental terms followed the
lines indicated a week earlier
[BroADCASTING, Oct. 30].

In one change, 780 ke, U. S. 1-A
clear channel on which WBBM
Chicago is the dominant station,
was substituted for 770 ke (WJZ
New York) as one of the six U. S,
1-A's which Cuba would be per-
mitted to use on condition that the
U. 8. dominants are protected along
the lines provided in the expired
NARBA. The substitution report-
edly came at Cuba's request when
her delegates indicated inability to.
give WJZ the required protection
on T70 ke.

The 770 ke channel, it appeared,
would be assigned to WKAQ San
Juan, P. R., with WKAQ’s present
620 ke regional frequency going to
the Dominican Republie, which has
insisted that its one assignment be
operated with 10 kw non-direction-
ally in order to serve the entire
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Accord Seen in 10 Days

island. WKAQ would protect both
WJZ and KOB Albuguerque on 770
ke.

Authorities said the agreement
ag it now stands would require fre-
quency changes for only four U. S.
stations, and that these changes in
some cases will improve the sta-

tions’ service and in ho case cause,

“gerious” degradation of service.

WVCG Coral Gables, a daytimer
on 1070 ke, would move to 1080 kc.
WIBS Santurce, P. R., would move
from 740 to 730 ke. WNEL San
Juan would go from 860 to 850, and
WEKAQ would take 770 instead of
620 ke.

WSUN St. Petersburg, Fla., §
kw on 620 ke, would receive addi-
tional interference as result of Do-
minican Republic use of that fre-
quency, but authorities said the
inecrease would be no greater than
that received from a Cuban station
which is to be deleted.

Cuban Assent

Cuba was reported to have agreed
to the granting of 1-B classification
to WQXR New York and KPMC
Bakersfield, Calif., both on 1560
ke, and also to KXEL Waterloo,
Iowa, on 1540 ke.

Except for the substitution of
780 for 770 ke, the U. S. 1-A’s
which Cuba would be permitted to
use were the same as those indi-
cated earlier in the negotiations:
640 ke (KFI Los Angles is dom-
inant); 660 ke (WNBC New York);
6870 ke (WMAQ Chicago); 760 ke
(WJR Detroit); and 830 ke (WCCO
Minneapolis).

The 11 channels on which Cuba
would be given “special protection”

by future U. S. assignments were
said to be the following:

On 550, 640, 630, and 860 ke
Cuba proposes “1.C" stations,
which future U. S. assignments
would protect to the 10 microvolt
daytime and 25 microvolt nighttime
contours at the Cuban border. On
570, 590, 630, 730, 740, 920, and
980 ke Cuba would operate “1-D”
stations, which future U. S. assign-
ments would protect to the 25
microvolt daytime and 50 micro-
volt nighttime contours at the Cu-
ban border.

No Effect Seen

Authorities said present assign-
ments on these channels would not
be affected, and reported that most
of them already are near the sat-
uration point insofar as assign-
ments in southeastern United
States are concerned.

It was considered likely that the
Bahamas-Jamaica, seeking the use
of one and possibly two U. S. 1-A
clears—WCBS New York’s 880 ke
appeared the probable choice—and
the Dominican Republie {620 ke)
would also seek “1-C"* or “1-D”
protection by future assignments.

The agreement, if finally reached,
would include all NARBA nations
except Mexico, which withdrew
from the conference three weeks
ago but which presumably would Le
given an opportunity to subscribe
to any treaty concluded by the re-
maining nations. Before they left
the Washington sessions, the Mex-
jcan delegates reported that Mexico
could not ratify any agreement
until 1952 unless it were reached
before the end of last month,
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POPULATION UP 14.5%

FINAL COUNT in the 17th decen-
nial census showed the population
of the U. S. to be 150,697,361 on
April 1, 1950, Secretary of Com-
merge Charles Sawyer reported to
President Truman last Thursday.

The figure represents an increase
of 19,028,086 from 1940, the largest
gain for any decade in American
history. Percentage-wise the popu-
latidn jumped 14.5%, over twice
the 7.2% gain recorded between
1930 and 1940.

Diring the opening week of the
82d Congress in January President
Truman will transmit the figures
to that body as required by the Con-
gressional Apportionment Act. At
that time the President will report
the mumber of Representatives to
which each state is entitled under
the mew count.

Sdcretary Sawyer made public
a Cednsus Bureau table which shows
the new apportionment on the basis
of the final population figures.
Seveén states will gain Representa-
tives while nine states will lose
Houbke seats.

Cglifornia’s population increased
by ¢ver 3.5 million between 1940
and 1950, the largest gain for any
state. New York was second with

CQPYRIGHT MEET
UNESCO Sessions Concluded

UNESCO's Committee of Inter-
national Copyright Experts last
Saturday concluded sessions look-
ing goward the establishment of a
new| universal copyright conven-
tion] Embassy delegates and repre-
sentatives of the U. S. government,
UNESCO and such organizations
as American Federation of Musi-
cians, ASCAP and BMI attended.
Meetings were held in the Old
House Office Bldg., on Capitol Hill.

The committee reported that it
had| examined answers received
fromy member governments of
UNESCO on the convention pro-
posgl. Duration of copyrights,
translation rights and other mat-
ters were discussed by the group.
Governments will receive additional
quedtionnaires involving other
topies to be explored. Target date
for 'the convention is 1952. Com-
mittee has held two previous meet-
ings.

RCA-NBC officials presided over
a television demonstration and
buffet supper Thursday after-
nooy at the Wardman Park Hotel.
Frank M. Russell, vice president

harge of NBC Washington
operations — WRC-AM-FM and
WNBW(TV)—was host.

Dinners also were held under
the auspices of BMI and ASCAP
during the 12-day meeting. Other
broadcasters attending the BMI
diriner, in addition to Mr. Russell,
inclyded Earl Gammons, vice presi-
dent in charge of CBS Washington
operations, and Robert Hinckley,
ABQG vice president.
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a 1.4 million increase while the
population of Texas was reported
up 1.3 million. Michigan and Ohio
also gained over a million people
during the decade.

The Census Bureau released pre-

Final Census Count Shows

liminary figures yesterday (Sun-
day) on the population of each con-
gressional district. By states and
districts the table shows 19560 and
1940 population plus numerical and
percentage changes between the

* *
Region, Division, Population Change, Region, Division,
and State 1950 1 1940 to 1950 dand State
United States 150,697,361 131,669,275 419,028,086 Missouri
Regions: . 3 - North Dakota
Northeast 39,477,986 35,976,777 + 3,501,209 South Duokota
North Contral 44,460,762 40,143,332 | 4,317,430 Nebraska
Sovth 47,197,088 41,665,901 + 5,531,187 Kansas
\:l';l' 19,561,525 13,883,265 + 5,678,260 Sovth Atlantic:
Northeast:
New England 9,314,453 8437290 | 877,063  pelaware
Middle Atlantic 30,163,533 27,539,487 + 2,624,045 Dist. of Columbia
North Central: Virginia
East North Central 30,399,368 26,626,342 + 3,773,026 West Virginia
West North Central 14,061,394 13,516,990 + 544,404 North Careolina
South: Sovth Carolina
South Atlantic 21,182,335 17,823,151 4 3,359,184 Georgia
East South Central 11,477,181 10,778,225 4 698,956 Florida
wWest South Contral 14,537,572 . 13,064,525  + T473,087 s south Central:
Mountain 5,074,998 4,150,003 4+ 924,995 Kontucky
Pacific 14,486,527 9,733,262 + 4,753,265 :.I:'II:;::.
By States Within Regions Mississippi
New England:
Moine 913,774 847,226 4 66548 West South Central:
New Hampshire 533,242 491,524 + 41,718 Arkansas
Vermont 377,747 35’ 231 -+ 18,516 Lovisiana
Mossachusetis 4,690,514 4,316,721 + 373793 Oklohoma
Rhode Island 791,896 '713.346 4 78,550 Texas
Connecticut 2,007,280 1,709,242 + 298,038 ..
A q . Mountgin :
Middle Atlantic:
New York 14,830,192 13,479,042 | 1,331,05¢ Montana
New Jersey 4,835, 329 4,160,165  + 675,164 ldaho
Pennsylvania 10,498,012 9,900,180 + 597,832 g‘vl"":""‘g
Eust North Centrol: N:v: Mo‘;icu
Ohio 7,946,627 6907612 4 1,039,015 Ao
Indiana 3,934,224 3,427,796  + 506,428 Uteh
Itlinois 8,712,176 7,897,241 4 814,935 Nevada
Michigan 6,371,766 256,106 + 1,115,650
Wisconsin 3,434,575 3,137,587 + 296,988  Pacific:
West North Central: Washington
Minnesota 2,982,483 2,792,300 4+ 190,183 QOregon
lowa 2,621,073 2,538,268 + 82,805 California

two periods.

Population figures for the various
states and regions along with the
1940 population count and the ten-
year variations were reported by
the Census Bureau as follows:

Population

1950 1940 1940 to 1950
3,954,653 3,784,664 169,989
619,636 641935 — 1299
652,740 642981 + 9779
1,325,510 131583 4 9,676
1,905,299 1,801,028 4+ 104,271
318,085 266,505 + 51,580
2,343,001 vEnaa 4 sa217s7
802,178 663,09 + 139,087
3,318,680 2 677,773 + .907
2,005,552 1,901,974 4 103,578
4,061,929 3571623 + 490,306
2,117,027 1,899,804 4 217,223
3,444,578 3123723 4 320,855
2,771,305 1897414 4+ B738
2,944,806 2,845,627 4+ 99,179
2,291,718 2,915,841 1 375877
3,061,743 2832961 + 218,782
2,178.914 2183796 — 4882
1,909,511 1,949,387 — 39,876
2,683,516 2363880 + 319,636
2,233,35 2336434 — 103,083
771,194 6,414,824 4 1,296,370
591,024 559,456 + 31,568
588,637 524,873 4 63764
290,529 250742 + 39,787
1,323,089 1723296 | 201793
681,187 531,818 4+ 149,369
749,587 499261 {250,326
8,062 550,310 -+ 138,532
160,083 110247 4+ 49,83
2,378,963 1,736,191 4+ 642,772
1,521,341 1,089,684 | 431,657
10,586,223 6,907,387  { 3,678,836

TEST SURVEY GROUP continves work on prens

THE SPECIAL test survey com-
mittee formed by Stanley G. Brey-
er, commercial manager, KJBS San
Francisco, to find out why Hooper
and Pulse ratings differ in that city
and which, if either, is correct, held

its sixth meeting Thursday in New
York, but after a six-hour session
reported that its initial draft of
recommendations is not yet com-
plete,

The nature of the project has

BMI President Carl Haverlin {I) sat in on copyright sessions of UNESCO’s
Committee of International Copyright Experts, which concluded meetings

in Washington, D. C., last Soturday (Mov. 4).
At table with Mr.

supper at Shoreham Hotel Oct. 27.

Highlight of conference was
Haverlin are W. P.

J. O'Meara, Assistant Under Secretary of State, Dept. of State, Ottawa,
Canoada, ond ropporteur, and Francois E. Hepp (r), head, copyright division,

UNESCO.

Embassy and U. $. government officials from State Dept. and
other branches aottended sessions, which got underway Oct. 23.

American

Federation of Musicians, American Bar Assn. and other groups also partici-

pated.

BMI olso was represented by Jean Geiringer, vice president, und

Sydney Kaye, attorney.

BROADCASTING o

changed appreciably since it was
first proposed by Mr. Breyer in an
advertisement in the July 3 issue of
BRrOADCASTING. At that time he
conceived of a test to be made early
in August in the San Francisco-
Oakland area. Today his commit-
tee is considering details of test
surveys that will check not only
Hooper and Pulse rating but all
audience-size measurements ob-
tained by all methods, with results
applicable generally and not only
in the San Francisco region.

The committee also has reconsti-
tuted itself. The six members
named by Mr. Breyer— Kenneth H.
Baker, NAB Director of research;
Fred Manchee, executive vice pres-
ident, BBDO; A. Wells Wilbor, di-
rector of marketing research, Gen-
eral Mills; Lewis H. Avery, presi-
dent, Avery-Knodel Inec., and also
president of the National Assn. of
Radio Station Representatives; C.
E. Hooper, president, C. E. Hooper
Inc., and Sydney Roslow, director,
The Pulse Inc.—added four new
members and relegated Messrs.
Hooper and Roslow to observer
status. The added members are:
Matthew W. Chappell, chairman of
the psychology department, Hof-

(Continued on page 38)
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REBROADCASTS

Brown Asks FCC
To Re-define

GORDON P. BROWN, owner of WSAY Rochester, took his restraint-
of-trade charges against the networks to FCC last week with a request
that they be linked with the Commission’s pending proposal to re-define
“rebroadcasting” [BROADCASTING, Oct. 9].

A perennial campaigner for
stricter controls over the networks,
he reiterated his claim that they
“are using their facilities to stifle
competition within the radio broad-
casting industry by using and in-
terpreting” the law on rebroad-
casting [Sec. 325(a) of the
Communications Act] “to mean
exactly the opposite to what Con-
gress intended it to mean.”

In line with similar testimony
he presented at House hearings on
the McFarland Bill last August
[BrROADCASTING, Aug. 14], Mr.
Brown claimed sponsors would
spend “millions of additional dol-
lars” in radio if they could deal
directly with stations for rebroad-
casts of their network programs.

“Both the sponsor and the radio
station are prevented from negoti-
ating for the rebroadcast of the
sponsor’s program because the net-
work originating station (which is
invariably owned by the networks)
refuses to allow the radio stations
to rebroadeast the sponsor’s pro-
gram if the sponsor hires the net-
work’s facilities to broadcast his
original program,” Mr. Brown as-
serted.

Cites Rule 325 (a)

“The broadecast is prevented be-
cause of Rule 325(a) which states:
‘Nor shall any broadcasting station
rebroadcast the program or any
part thereof of another broadcast-
ing station without the express
authority of the originating sta-
tion,” " he said, continuing:

The above rule was intended to
prevent one radio station from raid-
ing the programs bought and paid
for by another radio station or net-
work., (It) was not intended to allow
any radio station or network to tie
up or restrain the further broad-
casting of a program bought and paid
for by the sponsor if the sponsor
chose to hire the network to distribute
"his program rather than distribut-
ing his program by transcriptions to
each station.

Mr. Brown said that in -Sec.
506(b) of the Communications Act
“Congress saw fit to stop the labor
unions from preventing sponsors
from recording and rebroadcasting
their programs as much as they
desired, providing the sponsor paid
for the talent on the original broad-
cast. . ..

“I, myself, and many other
broadcasters fail to see why, if this
rule applies to the labor unions,
why it does not apply to the net-
works which are preventing the
sponsors from using their pro-
grams for which they paid.”

He requested FCC to broaden,
if necessary, its pending proceed-
ing looking toward a re-definition
of “rebroadcasting,” so that the
questions he raised may be in-
cluded.

The Commission, he said, should
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interpret the rebroadcasting law
“from all angles, including as it
relates to the violation of other
sections of the act, as it relates to
the practice of restraint of trade,
as it relates to the depriving of
owners of programs of their prop-
erty rights, and as to the intent
of Congress in formulating the
rule and how this Congressional
intent relates to the present in-
terpretation and use of the rule, as
well as how this interpretation re-
lates to the directive of Congress
that radio stations shall operate
in the public interest, convenience
and necessity.”

FCC’s pending proposal to rede-
fine “rebroadeasting” deals with
the meaning of “originating sta-
tion” and whether the law on re-
broadcasting [Sec. 325(a)] “was
intended to endow network affiliates
with power to prevent rebroadcast-
ing of any network program in a
substantially different area from
that served by the affiliate.”” Nov.
13 is deadline for comments.

STATION TESTING

FCC Proposes Rule Changes

PROPOSED rules changes to re-
duce paperwork and simplify pro-
cedure relating to equipment and
program testing for AM, FM and
TV stations were made final last
week by FCC [BROADCASTING, June

13, 1949]. Changes are effective
Dec. 11.
Informal request may now be

made of FCC for either equipment
or program test authority with
both remaining valid for the life
of the construction permit, or until
determination is made on the li-
cense application. Frequent requests
for extension of these authorities
have been required in the past.
Request for equipment test au-
thority must be made two days in
advance, program test request 10
days in advance.

TAFT ANSWERS
Buys Own Time in Ohio

NOT to be denied as “Mr. Repub-
lican” himself, Sen. Robert Taft
(R-Ohio) projected himself into
the pre-election picture (see story
page 25) with a scheduled broad-
cast of his own for yesterday (Sun-
day) evening.

Sen. Taft said he bought radio
time on eight Ohio radio stations
to answer President Truman’s po-
litical “simulcast” of the previous
evening. Broadcast was scheduled
to originate in the studios of WLW
Cincinnati. Sen. Taft had been
mentioned earlier, along with Sen.
Arthur Vandenberg {R-Mich.), as
possible GOP standard-bearer to
reply to the Chief Executive.

P
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BUFFET supper and sales meeting for
Shell Qil Co, service station operators
at WFBR Baltimore included these
executives (I to r): John E. Surrick,
v. p.-gen. mgr., WFBR; James A.
Lowry, district mgr., Charles M.
Meand, div. retail mgr., and E. Ross
Wagner, local merchandiser, Shell
Qil; Richard T. Kelland, acct. exec.,
and William S. Pirie, sales, WFBR.

SCROLL honors William J. Beoton (I},
KWKW Pasadena, Calif.,, for third
year as president of 5. Calif. Broad-
casters’ Assn. Holding up signatures
are Claire Hughes, station’s traffic
manager, and Cliff Gill (r), manager,

Pacific Regional MNetwork, KFMY
(FM) Hollywood and also SCBA sec.-
treas.

GIVING Denver welcome to Alex

Dreier (center}, NBC’s “early bird"”

news analyst, in city Oct. 6 to ad-

dress Chamber of Commerce on

foreign affairs, are Lloyd Yoder (r',

KOA magr, and G. R. Dunehoo of
Skelly Qil Co.

EVEN with a slung arm you can
make the pitch—as occented by
Manager John Smith, WSAT Salis-
bury, N. €., who casts a neat trick

with his bandaged broken limb.
oy Most iy

jbﬁJ&f! Statior; -~
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ADIEU to John Akerman (I}, who
becomes KMOX S$t. Louis mgr., and
welcome te Ernie Shomo (r), new
assistant general manager WBBM
Chicago, were given by CBS Chicago,

Executives switched- positions in
change. Ken Craig, exec. asst. to
CBS Central Div. v. p.,, H.

N 4

Leslic Atlass, makes up trio.

LOOKING over agreement linking
KMPC Hollywood with Liberty Broad-
casting System [BROADCASTING, Oct.
23] are Robert O. Reynolds (I}, v. p.-
gen. mgr., KMPC, and Benton Pas-
chall, v. p. in charge of LBS’ western
division operwions. New network’s
affiliates on West Coast now -
total 40. .

SPONSOR of five-times weekly news-
cast by Merrill Mueller (seated, r)
on NBC Pacific Coast network is
Fisher Flouring Mills, Seattle. Last-
minute details ore added by Trevor
Evans, v. p., Pacific Nat’l Adv, Agen-
cy. Standing are Walter G. Tolleson
(1), of NBC Western Div ;

John Thompson, of KNBC Sun‘.

Froncisco.




Election Fever
((Continued from page 25)

Taft (R-Ohio) is fighting for his
Senatorial life. Sen. Taft’s family
holds interests in WKRC Gincin-
nati and the Times Star, as well
as [Transit Radio Inec.

en. William Benton (D-Conn.),
champion of worldwide radic and
Voice of America, and former ad-
vertising executive, faces a similar
situation in Connecticut running
against Prescott Bush, a CBS stock-
holder and New York businessman.
Also up for re-election is Gov.
Chester Bowles, co-founder of Ben-
ton| & Bowles, New York.

Other incumbents seeking re-
eledtion include Sen. Francis J.
Myers (D-Pa.) and Sen. Brien Mc-
Mahon (D-Conn.). Sen. Myers is
the No. 2 Senate ranking Democrat
and majority whip.

Missing from Tuesday’s election
picture will be Sen. Chan Gurney
(R-8. D.), who was defeated in
statie primaries, Former operator
and| founder of WNAX Yankton,
8. D., Sen. Gurney is expected to
accept a position in the Defense
Deqt. in early 1951.

The House race also will com-
mand the attention of radio-elec-
tronics officialdom, as well as FCC
and other government agencies, es-
pecially results of elections involv-
ing the full 28-seat contingent of
the radio-minded House Interstate
& Foreign Commerce Committee.
Chairman Robert Crosser {D-Ohio)
is expected to return and head up
the | committee if the Democrats
preserve their majority.

Subcommittee Chairman

A new communications subcom-
mittee chairman, to be named by
Reg. Crosser, also will emerge,
materializing when the 82d Con-
gress convenes in January. Tomor-
row's results probably will throw
some light on the ultimate choice.
Rep. George Sadowski (D-Mich.),
who headed the subcommittee dur-
ing the prolonged illness of the late
Repl. Alfred L. Bulwinkle, was de-
feated in the Michigan primaries.
p. Charles Wolverton (R-N.J.)
willl be watched in tomorrow’s elec-
tionls .as a possible choice for the
communications post should the
Republicans regain House majority.
. Dwight L. Rogers (D-Fla.),
whg drew no GOP, competition in
his district, would be the logical
Democratic choice.

Other House members with radio
interests or connections who are up
for [re-election include Reps. Harris
Ellsworth (R-Ore.), member of the
Hoyse Interstate Committee, who
holds 125 out of 500 shares of
KRNR Roseburg, Ore.; John Phil-
lips| (R-Calif.), former part-owner
of KPAS Banning, Calif.; Alvin
O’Kpnski (R-Wis.), owner of WLIN
Merrill, Wis., and Francis Walter
(D-Pa.), caustic critic of FCC.

C{andidacy of Frank T. Bow for
a Congressional seat also has

. aroused interest of authorities on

the radio and government levels.
Mr. Bow, a former commentator at
WPAY Portsmouth, Ohio, served
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DONNING Hawaiian aloha shirts marking the island’s celebrated Aloha
Week, Oct. 22-29, are these KPOA Honolulu staff members, who also are
promoting the station’s originoted coast-to-coast program on MBS, Hawaii

Calls.

L to r: Station Manager George Lindman, Sales Secretary MNancy

Sonoda, Account Executives Paul Wilcox (back to camera), John White and
Jack Miller.

as counsel for the House Select
Committee to Investigate FCC dur-
ing the 80th Congress. He is the
Republican candidate for Ohio’s
District 16.

The outcome of Mr. Bow's can-
didacy doubtless will be viewed
with c¢onsiderable interest by FCC
members, since he already has in-
dicated that he may -call for an-
other FCC probe if elected tomor-
row. :

President Truman’s St. Louis
speech was to be carried over one
of the largest combined radio and
television hookups in history Sat-
urday, 10-10:30 p.m. Expenditures
were placed at about $100,000 fer
purchase of radio-TV time by the
Democratic National Committee,
according to Ken Fry, committee
radio director. Radio’s allotment
reportedly was about 60% of the
sum.

Combined facilities of ABC, CBS,
NBC and MBS were set aside for
the address, numbering nearly 1,200
radio stations. A number of inde-
pendent stations also planned to
carry the broadeast. Total of 72
TV stations. connected by cable
were to telecast the speech over
ABC, CBS, NBC and DuMont net-
works. Arrangements were handled
through the Biow Co., New York.

Stassen on MBS

Mr, Stassen’s address, scheduled
immediately following President
Truman’s St. Louis address, was to
have been carried by 521 MBS sta-
tions. Network time purchase by
the Republican National Committee
was placed at $15,400 by committee
spokesmen. Mr, Stassen was to
have delivered his speech from
New Haven, Conn.

Their speeches and those sched-
uled for today culminate the first
Congressional off-year campaign
in which television has played a
vital role. Television has been used
primarily during the campaign in
Illinois, New York, Connecticut,
Calfornia and Pennsylvania.

According to Democratic and
GOP committee spokesmen, TV also
will prove a factor in making this

one of the most expensive non-
Presidential campaigns in history,
notwithstanding relatively small
expenditures by the Republican
Party. Actual expenditures for
radio-TV were not estimable, be-
cause time purchases were made
by state central committees.

But in California, for example,
one agency has a contract for $20,-
000 covering spots and TV shows.
Elsewhere, the campaign has
spurred activity by the Central
Democratic Committee of Cook
County, Ill. (radio and TV in se-
lected communities through M. M.
Fisher Assoc. for Sen. Scott Lucas),
and by the Republican Central
Committee of Ohic for spots and
programs through Kircher, Helton
& Collett, Dayton, Ohio. No details
were available,

ALLOCATION
Review After TV Case

AFTER the present VHF-UHF
television reallocation proceeding
is completed it will be possible for
FCC to “ascertain with greater
certainty” the needs of TV pickup
service and studio-transmitter
links, the Commission last week
told Federal Telecommunication
Labs. FCC said it would hold in
abeyance until such time the FTL
petition for reallocation of the band
2110-2200 me to common carrier
fixed service.

The Commission indicated it
then will “reconsider the entire
allocation to the non-Government
fixed and mobile services between
1850 and 13,200 mc,” including
the problem presented by FTL
“and any other problems which
might be called to its attention.”
FCC explained that any changes in
the allocations of frequencies be-
tween 1850 and 13,200 me “would
so vitally affect the assignments to
other services in these bands that
no such changes can presently be
made without a reconsideration of
the entire allocation in this portion
of the spectrum.”

RTMA Presents Its Stand

CERTAIN objections to the Con-
gressional excess tax program and
recommendations which, if adopt-
ed, would provide a “fair adjust-
ment” to the mushrooming tele-
vision industry were laid hbefore
the Joint- Internal Revenue Tax
Committee of the 81st Congress by
Radio-Television Mfrs. Assn. last
week.

RTMA President Robert
Sprague and the association’s “‘de-
fense profits” tax committee met
in closed session with the tax
group last Wednesday. Discus-
sions Were held in connection with
tax hearings set by the House
Ways & Means Committee for Nov.
15.

Mr. Sprague told the tax com-
mittee such a “fair adjustment”
could be evolved, and that the in-
dustry expected to bear its share of
the overall tax burden.

He explained that a fair adjust-
ment could be worked out by using
reconstructed 1950 net earnings as
a base. Earnings would be com-
puted by taking the ratio of total
net income for the period 1946-49
to net income total for first six
months of those years and multi-
plying it by the 1950 net income be-
fore deduction for federal taxes.

Little War Impact

Mr. Sprague pointed out that
Korean hostilities left little direct
impact on radio-TV earnings, and
said RTMA’s formula makes it
possible to ascertain ratio of six-
months’ earnings to annual profits
before and after the base period.

“We are proceeding on the prem-
ise,” Mr. Sprague explained, “that
the excess profits tax of the type
proposed is for the sole purpose of
isolating unusual or extraordinary
profits made by companies or cor-
porations as a direct or indirect re-
sult of increased mobhilization ac-
tivity.”

RTMA is asuming, he added,
that the levy is not intended as
“some sort of super tax for the
purpose of taxing ‘growth’ in-
dustry and thus discriminating
against it.”

Additionally, Mr. Sprague
pointed out that the industry had
not realized enough profits where-
by it could stand to pay high taxes
on & retroactive basis.

The RTMA president said that
the association had instructed its
committee to evolve a formula
which would not impose too heavy
a burden on the growing TV in-
dustry. This project, he stressed,
should not be construed as indicat-
ing that RTMA had “retreated”
from its overall opposition to the
high rates proposed by Sen. Joseph
C. O'Mahoney (D-Wyo.).

Deadline for - filing applications
to appear before the House Ways
& Means Committee in connection
with the proposed tax legislation
was Friday.
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| ELE[:'"UN[:ASTS Radio-TV ‘Set All-Out Coverage

RADIO and television networks
and stations last week were put-
ting the finishing touches on exten-
sive election coverage plans which
promise to far overshadow broad-
cast reporting of previous Con-
gressional campaigns.

NBC-TV last week announced its
telecast plans for election night
tomorrow (Tuesday), thus round-
ing out network schedules on all
fronts. Individual AM-TV-FM sta-
tions also reported their election
lineups for the 1950 non-Presi-
dential race.

The picture suggests a long night
for the average radio listener or
televiewer, and & prodigious sched-
ule for news and special events
personnel all over the country.

For NBC-TV coverage of Con-
gressional, gubernatorial and mu-
nicipal election contests, the net-
work’s special events department
will utilize its full newsreel film
organization around the country,
Francis C. McCall, director of tele-
vision news and special events for
NBC, has announced. Mobile units
will be stationed in key cities.

Special election news TV head-
quarters will be set up in Studio
3B in the network’s Radio City
Bldg. to serve as focal point for
piping in direct reports from affil-
iates. Newscasters John Cameron
Swayze, Ben Grauer, Don Goddard,
William L. Wilson, Radecliffe Hall
and Robert McCormick will operate
in New York and Dave Brinkley
will . report from Washington,

First returns will be carried on
Camel Caravan at 7:45 p.m. and
from 8 p.m, through 11 p.m. NBC-
TV will tie in election reports at
the start and end of its regular
programs. Full-scale election op-
eration will get underway at 12
midnight. Entire operation will be
supervised by Mr. McCall, with as-
sistance by Adolph Schneider and
Clarence Thoman, NBC-TV news
and special events department.

MBS Sets Plans

Other networks already have an-
nounced their plans. MBS will de-
vote the entire evening to election
reporting, bridging gaps with mu-
sical features, while CBS, NBC and
ABC will interrupt scheduled pro-
grams through the evening for
bulletins, Liberty Broadcasting
System plans pickups from various
key points [BROADCASTING, Oct. 23].

Chevrolet Dealers will sponsor
NBC election returns and news,
11:16 p.m., Nov. 7 to 2 a.m., Nov.
8. Regular programs during period

tion will be given special coverage
with direct reports from that state.
During that part of Liberty’s cov-
erage top men of both parties will
be interviewed.

Arthur MacArthur, one of Lib-
erty’s Washington reporters, will
be on hand at Republican headquar-
ters in Washington while George
Campbell will cover the Demo-
cratic headguarters.

Special Programs

Philadelphia radio and TV sta-
tions are planning speecial pro-
grams to handle election returns.
All will have announcers at Demo-
cratic and Republican headquarters
and will stay on until all major con-
tests have been decided.

WCAU will employ its unique
“two-way communication broadcast
method,” and will have direct lines
from the Bulletin city room. Outlet
will have microphones in Harris-
burg, Pittsburgh and Trenton. A
reporter will be stationed in Wil-
mington to cover the fight for state
attorney general. John T. Con-
nolly will cover the election for
WCAU radio listeners.
will be chief commentator and anal-
yst.

WFIL, as key station of the
Quaker Network, will originate a
few line-ups of election news broad-
cast for & number of selected sta-
tions throughout Pennsylvania.
They will broadcast from the Phila-
delphia Inquirer newsroom as well
as their own studio. John Corcoran
will be news commentator and

Alan Scott

Sheldon Gross will handle the local
broadeast.

WPEN will handle itz local re-
turns from the Philadelphia Daily
News city room. The WPEN news-
room will handle state returns.

WIBG will .also broadcast from
the Daily News city room. Fred
Knight will’do the announcing, Bob
Knox will be at Republican head-
quarters and Ray Walton, Demo-
cratic headquarters. Studio oper-
ation will be handled by Rupe Wer-
ling, Doug Arthur, Tom Donahue
and Joe Niagra.

KYW will have a special pro-
gram from 11 to 12 p.m. Direct
lines will be put into Republican
and Democratic headquarters with
John Franklin and Paul Taylor as
announcers.

Nutmeg Network of Connecticut
will supply vote roundups from
various sections of the state on
election night. Network comprises
WICC Bridgeport, WDRC Hart-
ford, WEL] New Haven, WICH
Norwich, and WBRY Waterbury.

Among other stations reporting
plans to BROADCASTING were these:

KMOX St. Louis—Will air com-
plete national, regional and local
coverage, with local and regional
returns supervised by News Edi-
tor Rex Davis. KMOX staff will
bring reports in directly from
various commissioners’ offices in
the area. Periods set aside will
have five-minute reports every half
hour early in the evening, cut-ins
from CBS and beginning at 10:30,
complete returns.

WJR Detroit—Returns to start
at 8:30 p.m. Will make direct pick-
ups from editorial rooms of news-
papers. After 10:15 reports will -
be continuous. Special broadcasts
are planned from certain political
quarters., Entire newsroom and
special events staff will participate.
Period from 10:15 to 2 a.m. (with
exception of 11 p.m. newscast) to
be sponsored by Sinclair Refining
Co. 2

WTTM Trenton, N. J.—Will have
around-the-clock coverage, -with
station using full staff of 30 news-
men, announcers, engineers, ete,
Beginning at 11 p.m. WTTM Com-
mentator George Taylor and News,
Editor Arnold Snyder will co-
ordinate coverage from studio,
while Special Events Director
Ernie Kovacs and Roy Grove re-
port in from state and county
headquarters. Telephone and FM
relay will bring returns from New
Jersey and eastern Pennsylvania
to Messrs. Taylor and Snyder. Re-
actions of man-on-the-street to re-
turns also will be featured. Spon-
sors are Lucas Motors and Builders
Lumber and Supply.

WTOP-AM-TV Coverage

WTOP - AM - TV Washington —
Complete network coverage, with
CBS Newsmen Griffing Bancroft,
Bill Shadel, Alex Kendrick and
Joe Wershba on Washington scene.
Beginning at 10 p.m. WTOP will
air full-hour coast-to-coast round-
up. Five minute reports on early
results will be given every' half
hour starting at 8:30 p.m. Will
stay on air until final results are
known. WTOP-TV duplicate news-
room will be set up with direet
wires to news services and key .
election centers. Coverage starts at
10:30 p.m. with CBS Correspondent
Walter Cronkite to supplement New
York CBS-TV newsmen. Claude
Mahoney will report local returns.

WMAL-AM-TV Washington —
WMAL will devote five minutes
every ‘half hour to highlights.
Entire operation to be coordinated
at ABC New York headquarters.
WMAL-TV personnel will be at
key points to report Maryland and
Virginia returns. Elmer Davis will
head ABC-WMAL staff, with. as-
sistance from Bryson Rash, Gunnar
Back, Martin Agronsky, H. R.
Baukhage and many others. Na-
tional . election returns begin at 8
p.m. and will end at 1 am, Televi-
sion returns on national elections
will be simuleast with visual con-
text starting at 8:30 p.m. Roundup
of local news returns will be tele-
cast at least until midnight.

WPTR Albany—Will link with
50 kw stations for special tran-
scribed election preview program

covering races in Qhio, New York,
Illinois, Pennsylvania and Cal-
ifornia. H. W. Maschmeier, news
and special events director, will
produce ptogram. Cooperating are
news and program directors of
WLS Chicago, KYW Philadelphia,
WGAR Cleveland, KMPC Los
Angeles. Each station will send
five minute analysis of Senatorial
outlook. WPTR will coordinate

(Continued on page 89)
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GREETING goes out to this group of New York timebuyers and agency execu-
tives upon arrival at Buffalo to take part in WKBW’s 25th anniversary

are cancelled. Agency is Campbell-
Ewald Co., N. Y.

Liberty Broadcasting System an-
nounced it will devote its facilities
tomorrow night (Nov. 7) to bring-
ing listeners the latest election re-
turns from across the country. A
special mugical program will orig-
inate in Washington from 8 p.m.
until sign-off with returns inter-
spersed as received.

The closely-watched Ohio elec-
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festivities Oct. 27 [BroapcasTiNG, Oct. 30). Front row (I to r): Al Anscombe,
WKBW public relations director; Sol Taishoff, editor and publisher, Broan-
casTING; Arthur H. MecCoy, treasurer, Avery-Knodel; Frank Silvernail, busi-
ness manager, BBEDO; Frank Daniel, timebuyer, Lennen & Mitchell; Lou
Faust, timebuyer; Biow Co.; John Tormey, account executive, Avery-Knodel.
Second row and upward: Ed Whitlay, timebuyer, Badger and Browning &
Hersey; €. C. Sloybought, timebuyer, Morse International; Keith Shatfer,
timebuyer, Erwin, Wasey & Co.; Frank Coulter, timebuyer, Young & Rubicam;
Jack Purvis, timebuyer, N. W. Ayer; Fred Neuberth (at top), account execu-
tive, Avery-Knodel.



Road Ahead?

(Continued from page 283)

advocated the selection of people
with | good judgment, the ability to
absorb agency policy, and above
all the ability to get along with
people for timebuying positions.
Good timebuyers are not born, but
traingd, he stated, adding that the
best place for that training is in
the agency itself.

Panel members agreed that the
same| person should handle both
radio and TV timebuying for an
advertiser as familiarity with the
client’s individual marketing prob-
lems i1s more important than highly
specialized knowledge of either
mediim. The group held, however,
that broadcast salesmen should
concentrate on either radio or tele-
vision and not try to sell both
broadcast media together.

A duestion about the future of
BMB was put to Dr. Kenneth H.
Baker, NAB research director, who
said that the new board of BAM,
succesgor to BMB, will meet this
month to consider that matter (see
story [page 43). After the panel
members had praised the BMB
studies as useful timebuying tools
and the audience, by a show of
hands, had indieated that the ma-
jority .of agencies represented are
using BMB data, Dr. Baker told
them that it’s up to them whether
there i3 to be a continuing uniform
audience measurement or not.

As long as agencies are willing
to buy [time on the basis of varying
station claims. and don’t insist on
a uniform measurement as a basic
requirement, there wiil be a lot of

‘brogdcasters unwilling to finance"

such a measurement, he declared.
But, he added, this opposition
would soon disappear if timebuyers
would 'insist on uniform audience
information from stations as firmly
as spaFebuyers demand ABC cir-
culation data from publications.

More Good AM Time

In a|discussion of the effects of
TV on radio timebuying, Mr.
Silvernail said that it is somewhat
easier to find good radio time avail-
abilities in TV cities. Miss Nelson
reported that TV’s practice of
double-spotting is spreading to ra-
dio, with stations that formerly
avoided it now putting two an-
nouncements into a single station
break simply because it is being
done and accepted on television.
Mr. Castleman stated that TV com-
petitiorT ought to produce reduc-
tions in radio rates but has not
done s¢ because radio stations are
maintaining or even increasing
their rates to get enough money to
pay the high costs of their TV
operations. -

Miss | Nelson noted that while
stations and networks had refused
to reduce radio rates to compen-
sate for loss of audience to televi-
sion, they have gone into program
production in a big way, adding
that it is now possible to buy a
program costing $5,000 to produce
for $1,500, which while perhaps

Page 32‘ ®  November 6, 1950

technically not rate cutting comes
pretty close to being just that.

A question about what can be
done to make it easier to get time
clearances on television was an-
swered in three words by Mr:
Kern. “Lift the freeze,” he said.

With radio sets currently out-
selling television receivers two to
one and with more people listening
to the radio than ever before, ra-
dio’s universal coverage, blanket-
ing every corner of America, must
not be overlooked, ABC Viece Chair-
man Woods told the Tuesday after-
noon radio and TV production ses-
sion of the AAAA meeting.

_ "However, many advertisers to-
day do overlook radio,” he said.
“Because of the completely falla-
cious theory that when TV enters
a home, radio goes out, radio today
is undersold, or perhaps—I should
say radio is underbought.

Not From Radio Audience

“Research shows,” Mr. Woods
continued, “that well over half the
peopie watching TV (per average
minute) would not have been lis-
tening to the radio in the pre-
television era. In other words,
over hailf the TV audience comes
from other sources than radio,
from other leisure activities—read-
ing of magazines, newspapers,
books, going to movies, card play-
ing and all the rest of a myriad
of leisure activities which enrich
American life. In this connection,”
he added, “radio is more than a
leisure time activity. "Among all
-advertising media, radio—and only
radio—reaches people while they
work.

“This unique quality alone
means that radio ecan never be dis-
placed. For example, daytime ra-
dio reaches the housewife, the
purchasing agent of America, dur-
ing her business hours in her office.
She is usually alone, not distracted
by other persons in the household.
She hears one voice, her radio,
while she works.

“Day and night, radio programs
today are regularly heard by over
90% of the nation's 40,700,000 ra-
dio homes. This deep market pene-
tration is truly national, embrac-
ing all income groups, city size
groups and geographical sections
of the country,” Mr. Woods re-
ported. And he noted that, in ad-
dition “the wvast motoring public
which spends literally millions of
hours listening to car radios rep-
resents an audience which is avail-
able only to radio.”

Citing- a recent BBDO survey
showing that the average news-
paper ad reaches 188 people per
dollar, Mr. Woods pointed out that
the average evening radio show
reaches 573 people per dollar, over
three times as many as the average
newspaper ad. Parenthetically he
noted that a newspaper ad on the
page with the radio log raises the
188 to 381 readers per dollar, “an-
other indication of sustained pub-
lic interest in radio.”

Television homes, which listener
surveys and radio set sales show
“to have by no means abandoned
radio listening,” will total some 16

FLANKED by KOA-NBC Denver
microphones, Palmer Hoyt, publisher
of the Denver Post and regionul chair-
mon of the Crusade for Freedom,
dedicates a replica of the Freedom
Bell on the U. of Denver cumpus.
KOA covered the event which fea-
tured Mr. Hoyt’s oddress.

million by the end of next year,
Mr. Woods said. “That’s tremen-
dous circulation,” he said, “three
times the present circulation of
Life magazine. Yet radio sets will
number over 80 million.”

Declaring that it is “most im-
portant that we do not allow the
tremendous impact of TV to knock
the basic facts of radio out of
focus,” Mr. Woods concluded that
“it is incumbent upon all of ns—
advertising managers, agency ac-
count executives and broadcasters
—to hammer home to top manage-
ment, to those who ultimately pass
on budgets and media, that it is
radio over television five to one in
l51-11

Asked what effect television's
continued growth would have on
radio network rates, Mr. Woods
pointed out that it has been eight
or nine or possibly ten years since
the last general increase in net-
work rates and that any reduction
today would drive the networks in-
to the red.

“We believe with the circulation
radio gives today it is the best buy
in comparison with any other me-
dium, including TV,” he said, urg-
ing the agency executives to re-

‘'member that it is not just a matter

of network rates, but what the ad-
vertiser géts for his dollar in any
medium that counts.

Films Take 259%,

Films already have established
themselves in television, Brig. Gen.
Edward Lyman Munson, director
of NBC’s TV film division, stated,
reporting that 25% of the current
telecast hours are now occupied
by filmed programs and predictingz
that this percentage is likely to
become larger rather than smaller
in the future. Programs made on
35mm film and reduced to 16mm,
which has become the video stand-
ard, produce satisfactory picture

quality either in black-and-white-

or color, he said.

Kinescopic films have improved
greatly in the past year and will
continue to improve, Gen. Munson
reported. He said that NBC-RCA
experiments with “slave camera”
techniques {motion picture cameras
synchronized with TV cameras for

+

filming live. telecasts) show pro-
mise of solving the kinescope
problem.

In the past few years the em-
phasis on films for TV has shifted
from quantity to quality, he said.
He urged agencies to do their part
to achieve good quality in their
video film programs and commer-
eials by insisting that the pro-
ducers of films live up to the stand-
ards now generally accepted by
TV broadeasters.

When an agency man asked
about film standards, Charles L.
Townsend, of NBC technical serv-
ices, said that NBC has compiled
them into a pamphlet which the
network will gladly send to any
agency requesting it.

Fred Rickey, producer in charge
of color for CBS, who with 750
hours of work with color cameras
is probably the most experienced
man in color television, as CBS
President Frank Stanton noted in
his introduction, reported that dur-
ing the extensive color telecasts in
Washington in connection with
FCC hearings he and his co-workers
found out that *“color equipment is
dependable, that color program-
ming is economical and that it
opens up great new opportunities
for TV programming.”

As to dependability, Mr. Rickey
explained that after a full day's
use at WTOP-TV Washington the
color equipment would be. loaded
on a truck and used for an outdoor
pickup the following noon, then
moved into Turner’s Arena for an
evening program and finally trans-
ported back to WTOP-TV for the
next day’s broadeasts. Such a
schedule, maintained day after
day, he said, “brought every mem-
ber of our staff almost to ' the
breaking point but never broke the
back of this one color camera;
there was not a single broadecast
which did not go on as scheduled.”

Color Costs No More

As to cost, color telecasts are
basically about the same as those
in monochrome, he said. Color is
actually cheaper, he added, as “the
color picture is so mueh more rich
and lifelike that it is simpler, and
therefore more economical, to
create a pleasing television scene
in color than it is to create an
equal effect in black-and-white.”

The fact that the cost of color
is no more in TV than black-and-
white is one reason, Mr. Rickey
said, why CBS expects most tele-
casts to be in color in contrast to
motion pictures, where the greatly
increased costs of color have kept
down the proportion of color movies
to those in monochrome. He also
noted that color brings to televi-
sion, whose black-and-white bright-
ness range is only half that of
35mm film, “the detail and dimen-
sion which is badly lacking; it adds
differentiation and distinction be-
tween one object and another.”

In advertising, Mr. Rickey said,
“the value of color is obvious, and
advertising is the key to TV eco-
nomics. Advertisers can be ex-
pected to gain much from the pres-
entation of their products in color
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. . . and television will open up to
new advertisers of fashions, home
furnishings and other products
where color is so essential. New
sponsors mean new diversified pro-
grams which will, in turn, speed
up the public’s interest in televi-
sion and advance its growth into
new homes.”

Mr. Stanton in answer to gues-
tions said that about Nov. 28, date
on which FCC has authorized the
introduction of commercial color
telecasting, CBS will inaugurate
a schedule of some 20 hours of
color programs a week, with two
daytime hours, a half-hour between
8 and 8 p.m. and other half-hour
between 11 p.m. and midnight on
weekdays and probably more day-
time color programming over the
weekends. The network is estab-
lishing a viewing center on Fifth
Ave. where New Yorkers can see
the programs, he said. He pre-
dicted that eventually all telecast-
ing will be in color, noting that
color cameras can pick up and
transmit black-and-white pictures
where they are wanted without
color.

Myron P. Kirk, vice president
and executive director of TV and
radio, Kudner Agency, presided
over the session and also conducted
a panel discussion of radio and TV
production problems participated
in by Leonard T. Bush, Compton
Adv. Ine.; William A. Chalmers,
Kenyon & Eckhardt; Walter Craig,
Benton & Bowles; Nicholas E. Kee-
sely, Lennen & Mitchell, and Wil-
son M. Tuttle, Ruthrauff & Ryan.
The group agreed that agencies
should keep control of commercials
and sponsored programs in televi-
sion as they have in radio.

Sees Talent Fees Up

Answering a question about ris-
ing TV costs, Mr. Craig reported
that union contracts now being ne-
gotiated probably. will result in a
rise in talent fees. Mr. Bush
pointed out that with NBC and
CBS already charging $2,500 each
for a nighttime hour on their New
York TV stations, compared to
$1,400 and $1,350 for their AM sta-
tions in that ecity, TV mnetwork
rates may eventually go as high as
$60,000 or $70,000, compared to
about $20,000 for a coast-to-coast
hookup in radio, and that the time
will come .when an advertiser’s
appropriations for a national TV
campaign will run from $2.6 mil-
lion to $3 million a year.

Jerry Lester, star of the Anchor-
Hocking Glass Corp. TV show,
Broadway Open House, wound up
the afternoon session with a talk
on television from the comedian’s
viewpoint.

Two methods of testing radio
and video commercials—one util-
izing the Lazarsfeld-Stanton Pro-
gram Analyzer which McCann-
Erickson has worked with for more
than eight years, the other in-
volving a relatively new technique
of “motivational research”—were
deseribed by Herta Herzog, asso-
ciate director of research of that
agency, at the Tuesday morning
panel session on research.

BROADCASTING ¢

Advantages of the Program An-
alyzer, which automatically graphs
an individual’s responses to the

_various parts of a program heard

or viewed, as registered by his
operation of like and dislike but-
tons, were listed by Dr. Herzog
as: Providing a simultaneous and
continuing record of responses of
each individual subject, which
takes care of the shortness and
passing quality of exposure to the
commercial and eliminates the
problem of memory -loss; measur-
ing commercials in actual context,
important since “even as crude a
measure as sponsor identification
reflects the. influence of the pro-
gram upon the advertising which
it carries,” and furnishing a non-
verbal record of the like-dislike
reactions which enables inarticu-
late people to express their views
as well as articulate people.

Cites Limitations

But, Dr. Herzog warned, the
Program Analyzer *does not meas-
ure the residual effect, that is, the
reaction after the whole program
has been heard.” In cases where
later parts of a program change
the subject’s original opinion of
earlier parts (such as a joke liked
at first but objected to when the
listefler finds it is only a camou-
flaged lead-in to a commercial)
the Program Analyzer curve alone
can be quite misleading, Dr. Her-
zog noted. Interviews about Pro-
gram-Analyzer responses are
needed, she stated, as “a liking
curve without reasons why is about
as useful as if you or I were to
attempt to read our own lung
X-rays.”

Turning to research designed
“to determine the kind of appeals
which should be presented in com-
mercials before they are ever put
together,” which is just as im-
portant as measuring the response
to them after they have been done,
Dr. Herzog said: “We are focusing
our sights on the prospect, and the

old open-ended ‘reason why’ ques-
tion (why do you use Brand X,
why do you like it?) is turning

‘into real motivational research.”

Although most housewives may
be presumed to use some kind of
cleanser and most men to drink
and shave, Dr. Herzog noted that
“not everybody of the current non-
users will be equally susceptible
to our advertising message ... We
are coming to refine the concept
of the prospect and to conceive of
him as that segment of non-users
of the brand which can be con-
verted,” she said.

The research approach, she
noted, is first to single out those
consumers who are convertible and
second to find the proper way to
approach them. The depth inter-
view is one technique which is
useful as it “tends to explore the
consumer’s use of and attitude to-
ward the particular produet from
all possible angles,” she said. “The
trouble is that the analyst cannot
always tell for sure which of the
many ramifications mentioned is
really significant for a particular
respondent, or what exactly the
significance might be,” Dr. Herzog
added.

Accordingly, two additional tech-
niques are used with the depth
interviews, one introducing the
subject into an experimental situa-
tion so that he may be questioned
while he is actually using the soap
or having a drink, etc., the other
making use of a personality test,
such as a Rohrschach, Szondi,
Thematic Apperception or work
association test, so that what the
respondent says in the interview
can be checked against the type of
person he is.

As such motivational studies are
very expensive they will necessar-
ily be limited to small samples, Dr.
Herzog said, but when they have
been statistically verified their con-
clusions can be projected to the
whole body of prospects for the
particular product, and the adver-

AN EPOCH in radio communications history—Dec. 11, 1921—was com-
memorated at Greenwich, Conn., where the Radio Club of America Inc. ded-
icated a memorial to amateur station IBCG, first to shortwave a message

across the Atlantic.
,.. s by Presid

Special medallions and citations were presented to IBCG
t 0. James Morelock on behalf of the club.

Four of the

original seven operators attending ceremonies are (| to r): Maj. Edwin H.
Armstrong, inventor of FM; George E. Burghard, chairman of Memaorial Com-
mittee; Poul F, Godley, who operated receiving equipment in Ardrossan,
Scotland, on the historic day, and Ernest V. Amy. Special occasion, held Oct.
21, was attended by number of engineers and inventors, as well as radio

amateurs and experimenters. 0
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tising can be keyed'to the types of
gratification which these prospects
get or expect to get from use of
the product.

Discussing the status of adver-
tising in this emergency period in
our national history, at the con-
ference’s concluding general ses-
sion, Frederic R. Gamble, AAAA
president, reported that the volume
of advertising seemed likely to con-
tinue at its present level, despite
the material shortages with which
some companies have to contend.
He said that in addition to its
traditional job of selling products
and advancing our national econ-
omy by increasing the distribu-
tion of goods, advertising is now
playing an important role through
public service campaigns, largely
planned and executed by the Ad-
vertising Council. The next step,
he stated, is to extend this type of
advertising from the domestic to
the international scene, promoting
American ideals and standards of
living on a global scale and thus
laying the foundation for a lasting
peace.

Urges Straight Copy

Fairfax Cone, of Foote, Cone & -

Belding, chairman of the AAAA
board, urged agencies to drop their
infatuation with techniques and
gimmicks and return to the pro-
duction of straight selling copy
which he called the basis of all
successful advertising. He cited
the Arthur Godfrey and Dave
Garroway programs as examples

of sincere straightforward adver-.

tising presentations that have been
outstandingly successful in selling
their sponsor’s products.

After the panel chairmen re-
ported on their meetings, they
served as a master panel to answer
questions submitted during the
conference.
tions are allowed to continue mul-
tiple spotting, Miss Nelson pointed
out that TV’s impact is so great
that advertisers want to use it de-
spite such practices and that as
long as the demand for TV time
exceeds the supply the stations,
not the agencies, will be in con-
trol. She predicted that when the
freeze is lifted and the number of
TV stations increases the problem
will solve itself.

To another question about redue-
ing radio time charges to compen-
sate for inroads made by TV in
radio audiences, she replied that-
radio rates will come down when-
ever advertisers find they are not
getting returns from their radio
advertising commensurate with
their expenditures but that as long
as radio continues to reach and
influence its present vast audience
any talk of general rate reductions
is merely wishful thinking.

WCOL Joins MBS

WCOL Carbondale, Pa., joined MBS
Oct. 27, according to W. Richard
Carlson Jr., general manager of the
1230 ke, 250 w station. Affiliation
provides Mutual with coverage for
the Scranton-Carbondale area, Mr.
Carlson said. WCOL is licensed to
Carbondale Broadcasting Co.
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NAB BOARD MEET ‘Sell Raaio’ Tops on Agenda

INDTUSTRY problems ranging
from gzales promotion to member-
ship will face NAB’s board of
directsrs, meeting in Washington
Nov. 15-17, with emphasis likely
to be ylaced on spread of the doc-
trine that radio offers the best buy
per dallar.

Such top-level topics as NARBA,
association budget and defense ac-
© tivities will get their share of at-
tention. Judging by pre-meeting
discussion and district meeting re-
action| however, the membership is
most interested in association ac-
tivities directed at competition
from nther media as well as impact
© of telovision.

For the first time in more than
a year the board will be relatively
free from hostile membership crit-
icism, if district meetings are a
proper criterion. There also will
be an easing of the membership
erisis that has haunted the asso-
ciation nearly two years.

The | series of district sessions,
complate. with one exception, was
marke:l mainly by demand for ex-
pansmm of BAB activities and
expreszions of confidence in the
NAB leadquarters operation.

Last spring the membership
problem approached the critical
point when stations resigned in
droves, particularly in the low-
paying classes, because of an in-
crease in dues and apparent dis-
satisfaction with the way NAB
was operating.

Meinbership Upward Trend

AM gstation membership dropped
from 1,150 in February to a low
of aroind 940 in August Now
the trend has turned upward,
spurred by belief that the head-
quarters operation is on a busi-
nesslike basis, As of last week
the NAB membership comprised
951 AN, 389 FM and 42 TV sta-
tions, along with 756 associates.
This adds up to 1,457 members
overall,

Indidative of the trend is the
fact thit 52 active members joined
NAB 'n the last quarter, three
times the number in the previous
quarter. A number of larger sta-
tions that pulled out of NAB in
the last two years have indicated
they will return to membership.

An encouraging flow of applica-
tions iz coming from non-members
who have taken part in distriet
meetings, according to NAB head-
quarters. NAB’s new slide film,
showing what each department
does, has drawn favorable com-
ment, wlong with work of head-
quarters’ officials who made the
nationwide circuit.

The membership drive went into
full opsration last week when Jack
Hardesty, NAB station relations
director, started a field trip that
eventually will take him into every
state. He will make personal calls
in hundreds of cities, starting with
New York State and Ohio. Gen-
eral Mgsanager William B. Ryan
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recently made a flying tour into
the Midwest and Southwest.

NAB board members have been
conducting a qudet membership
project, the One Call Club. Under
this plan, board members and mem-
ber station officials are assigned to
call on non-members. Results thus
far are described as encouraging.

With membership less of a prob-
lem, the board will have more time
to devote to BAB expansion plans.
Robert D. Swezey, WDSU New
Orleans, board member and chair-
man of the board’s BAB Commit-
tee, will report on the project.
BAB has been incorporated and
the Swezey committee is scanning
the field in search of a big-name
president.. The committee is ex-
pected to meet prior to the board
session.

To Report on TV

Mr. Swezey also will report to
the board on the NAB TV Com-
mittee’s first meeting, held Aug.
31-Sept. 1. As committee chair-
man he will submit committee re-
commendations. The committee
had voiced concern over such
topics as theatre telecasting of
sports, TV'’s defense role, proposals
for Standards of Practice and
work of the special industry com-
mittee negotiating a TV contract
with ASCAP.

Ben Strouse, WWDC-FM Wash-
ington, will submit recommenda-
tions of the FM Committee, which
met Aug. 7. Most of that session
was open to all FM stations, wind-
ing up in a series of recommenda-
tions calling for easing of FCC
transcription announcement re-
quirements; full FM activity by
BAB; inclusion in the next indus-
try coverage survey by the new
Broadcast Audience Measurement
Inc. (see story page 43); inclu-
sion of FM-band tuners on TV
sets; increased FM production by
set makers.

Glenn Shaw, KLX Oakland, Dis-

trict 15 director, will report for
the AM Committee on behalf of
Chairman Hugh B. Terry, KLZ
Denver. This committee at its
Oct. 23-24 meeting demanded that
the story of radio’s preeminence in
the media field be told effectively
by NAB and BAB. It recommended
that data on audience and facilities
be assembled as part of a broad look
at the advertising media picture
[BROADCASTING, Oct. 30.].

When the three basic committees
—AM, FM and TV— report to
the board they will present the
views of the three basic industry
segments. This carries out the
media thinking behind the three-
committee setup, effected last June
by the board on recommendations of
General Manager Ryan.

Plans for the 1951 industry con-
vention will be reviewed by the
board, after hearing a report by
Eugene S. Thomas, WOR-TV New
York, chairman of the board’s
Convention Sites & Planning Com-
mittee.

Convention Plans

Judging by present signs the
convention, to be held in mid-
April, will consist of both workshop
sessions and top-level management
discussions. The mahagement and
engineering sections will be held
simultaneously, with some joint
gatherings. For the last two years
the engineers have met before or
after the management meeting.

As usual the board will review
the budget, cut nearly $100,000
last spring by Mr. Ryan to its
present $700,000 point. This ties
into plans for separation of BAB
next April 1. At that time 30%
of each member’s dues will go into
BAB for one year, unless the sta-
tion chooses not to belong to BAB
and obtain a 30% discount in dues.
The budget report will cover the
first half of the 1951 fiscal year,
which ends March 31.

Once again the board will have
on the agenda plans to redistrict

HIGHPOINT in the ceremony mark-
ing the debut of WARA Attleboro,
Mass., operating fulltime on 1320
ke with 1 kw, is plaudit given Man-
ager Keith S. Field (r} by Rep. Joseph

W. Martin (R-Mass.), North Attle-
boro publisher. Other state and city
officials participated in the station’s
dedication. WARA is licensed to
Attleboro Radic Assn. Ine.
the nation. This would permit a
cut in the board’s size and ease the
travel load on NAB officials during
district meetings. Redistricting has
been in the works for years and the
board has looked at many maps set-
ting up new bracketing of states.
Another plan would provide two-.
directors-at-large for AM, FM and
TV instead of the 10 present mem-
bers for large, medium, small, FM
and TV stations.

One possible change in by-laws is
expected to come before the hoard’s
special By-Laws Committee, headed
by Frank U. Fletcher, WARL-FM
Arlington, Va. This would set up
procedure for special elections to
fill board vacancies. At present
the board itself elects members to
fill vacancies.

Board discussion will include
such topics ag legislative problems,
including pending excise tax legis-
lation; work of BMB; status of
NARBA negotiations; proposed
trip of NAB President Justin
Miller to South America on behalf
of the State Dept., tentatively set
for February; postponement of
meeting of Inter-American Assn.
of Broadcasters; National Radio &
Television Week activites, including
the Voice of Demoeracy contest.

NPA BUILD

NPA ADMINISTRATOR William
H. Harrison said last week NPA
has no intention of adopting policy
to halt radio-TV and other present-
ly-exempt type construction now
underway, but left the door open
for future bans on building if “in-
creasing material shortages” war-
rant such action. Construction un-
derway at any future date of ad-
ditional NPA orders probably
would not be halted, either, he
indicated. '
Mr. Harrison expressed regret
that this phase of the original or-
der [BROADCASTING, Oct. 30], an-
nouncing a ban on construction of
new buildings for “amusement, rec-
reational or entertainment pur-

poses,” had caused widespread con-
cern. Erection of radio and TV
buildings or studios and.electronics
manufacturing plants were not spe-
cifically included in the regulation.

Authorities had expressed con-
cern that it might conceivably af-
fect such construction under a
catchall warning which -cited the
“risk” of being unable to complete
present building.

Austin Queries

It was understood that at least
one construction firm, the Austin
Co., which handles some radio-TV
work, had asked Mr. Harrison for a
clarification of the issue.

The NPA administrator added
later, after issuance of the regu-

BROADCASTING

NG B AN Harrison Clarifies Order

lation, that no “specific assurance”
could be given that projects already .
begun may be completed.

The modifying order, released
last Tuesday, sets forth NPA poli-
cy as follows: “In the event that
increasing material shortages clear-
ly indicate the necessity for such
action in the national interest,
NPA may further limit the com-
mencement of construction of addi-
tional types of projects which do
not support the defense effort or
increase the nation’s productive ca-
pacity.”

Mr. Harrison emphasized that
NPA will continue a policy which
would not interfere with production

(Continued on page 88)
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"IOWA SURVEY REPORTS
STARTLING LISTENERSHIP!

Average lowa Family

Listens

Although much research has been
done on the total amount of radio
listening that occurs in the average
lhome, most studies— whether inter-
views, telephone surveys or mail
questionnaires — have been handi-
capped by some aspect of their
technique. One result is that the
number of total listening hours per
day in an average home has been
seriously underestimated for many
years.

Now the Diary Study of the 1950
Iowa Radio Audience Survey® re-
veals some thoroughly reliable and

13 Hours Per

9

rather startling facts about the
amount of listening per Iowa home.
It shows that the average Iowa
family listens to the radio a total of
13.95 “listener-hours” per weekday!
The total is a little less on Sundays
but jumps to 15.59 on Saturdays!

These figures were compiled from
48-hour diary records voluntarily
kept at the time of listening by
family members of 930 Iowa homes.
They include all the listening to all
sets in the home by all members of
the household over four years of age.
Here is the breakdown:

NUMBER OF HOURS AVERAGE IOWAN SPENDS LISTENING TO RADIO, DAILY

[ Figures are tn heure bebne total lewes reported, divideal by nomber: Tieing
in Diarv homes) ™

© TOTAL,
[Averagn
Homa)

Average Weekday

Saturdav

Sanday

W e k.l]i.'l:rﬂ.'.
Lirban homes
Village homes

Farm hor

wquarter-hsars

Aside from the impressive totals,
there is added significance in the
fact that of the 13.95 weekday hours
of listening, 6.67 hours were regis-
tered by the average adult woman
and 4.05 hours by the average adult
man. In other words, less than a
quarter of the total listening re-
corded in Iowa homes is done by
children under 18 years of age!

WHO, of course, continues to get

Average
Woman
Over 18

Averaga
Child
3-11

w

are represented in the figores

the greatest share of Iowa listening.
Out of 57 Towa AM stations, WHO
is “listened-to-most” by 37.5% of
Iowa'’s radio families, daytime, and
by 43.9%, nighttime.

The 1950 Edition of the Iowa Radio
Audience Survey contains many
new and important facts about
listening habits in general and Iowa
in particular. Write for your free
copy, today!

Day!

48-HOUR DAIRY
PROVEN RELIABLE

The reliability of the 48-hour, diary-
type radio survey used in the 1950
TIowa Radio Audience Survey was
established by a study conducted in
January, 1949, by Dr. Arthur Barnes
of the State University of Iowa.
He obtained a ten-day diary record
from 368 families in 41 Iowa coun-
ties. A careful comparison of the -
first three days of listening with
| each corresponding day of the week
(eighth, ninth and tenth days of the
diary) showed no tendency on the
part of diary families to “listen
more” when the diary was first
started. :

*The 1950 Jowa Radie Audience Survey is

the thirteenth annual study of radio
listening habits in lowa. It was con-
ducted by Dr, F, L. Whan of Wichita
University and his staff. It is based on
personal interviews with 9,110 Iowa fami-
lies and diary records kept by 930 Iowa
families—all scientifically selected from
Towa’s cities, towns, villages and farms.
It is a “must” for every advertising, sales
or marketing man who is interested in
radio in general, and the Jowa market in
particular,

WO

Des Moines . . . 50,000 Watts

Col. B. J. Palmer, President
P. A. Loyet, Resident Manager

i FREE & PETERS, INC.
National Representatives




Baseball Outlook
(Continued from page 23)
meets quarterly, are Bill DeWitt,
president of the St. Louis Browns;
Frank Shaughnessy, president of
the International League; Mr.
Trautman; Comr. Chandler; Presi-
dents  William Harridge of the
American League and Ford Frick
of the National; Herman D. White,
president of the Northern League;
Charlés Burth .of the Southern
Assn.,| and Frank E. McKinney,
former head of the Pittsburgh
Pirates and president, Universal
Broadcasting Co., Indianapolis (li-

censee, of WISH). o
After Mr. Finch had his inning,
Mr. McLendon, who often handles
play-by-play for LBS baseball
broadcasts, issued a denial, em-
phasizing major league broadcasts

have heneficial rather than adverse ,

effects on minor league attendance.
He promised to prove his stand in
a forthcoming report based on a
personal survey, and to present it
to both major and minor league
officials.

Mr. McLendon also put aside Mr,
Finch’s assertion that the quality
of play of major league teams is
often overemphasized by announc-
ers, thus causing a let down among
spectators at minor league parks.
He said it wouldn’t be to the best
intereits of baseball if a dull pic-
ture of play was presented. He was

quoted: “We simply endeavor to_

give a correct picture of what’s
going on.”

Take to Justice Dept.

Alsd revealed by Mr. Finch are
plans pf the minor league spokes-
men to carry their anti-major
league broadecast fight to the Justice
Dept., requesting a review of the
recommendation last year which led
to a modification of professional
baseball’s policies on broadcasting
and telecasting [BROADCASTING, Oct.
31, 1949.]

The Justice Dept. at that time
said the changes were made to
eliminate “the causes of com-
plaints” by broadcasters of restric-
tive practices. The announcement
followed investigation by the
agency and talks with baseball in-
terests.

Easing of baseball rules mainly

affected restrictive practices em-
ployed in territories where minor
league clubs operated. With limita-
tions-—providing a minor league
club is not playing at home—major
league games may be broadcast in
those areas.

While Mr. Finch’s survey includes
television effects on box office, ap-
parently hasty conelusions are hard
to reach since there is no mention
of video in his statement. How-
ever, it is expected that data will
be compiled on this subject follow-
ing study of the survey in greater
detail.

An independent survey of tele-
vision effects on nighttime home
games in the Boston area was re-
ported to have been the cause of
the Braves decision to reduce by 25
the number of telecasts. According
to Braves headquarters, the survey
includes research into all attend-
ance figures dating back some five
years, taking into account weather
conditions, pitching averages of
starters, records and standings of
visiting and home eclub at game
time.

Plan Further Survey

It was asserted that questions put
to individual home owners with TV
sets asked by delivery men (briefed
on what to ask by the surveyors),
brought answers in the two areas
canvassed which pointed to a stay-
a-way-from-the-park move when
weather conditions were bad.

Braves officials expect to survey
further, placing emphasis on a
close watch of attendance figures
for each nightgame played at
Braves Field. Study will concen-
trate on comparisions of telecast
games and those not picked up by
cameras. Comparisons also will
be made of last year’s data with
those of this vear—the difference
being the reduced number of tele-
casts permitted. New policy was
formed in Boston when Braves
officials noted a sag in attendance
from over a million in 1949 to less
than a million last season.

LIBERTY Broadeasting System air-
ing all Los Angeles Rams professional
football home games on 300 stations
throughout country with exception
of California. Network also carrying
all USC and UCLA home games for
balance of season.

——— ——— e
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Truman Plot
(Continued from page 27)

outlet, gave a recap at 11:05.

WNBW (TV), NBC outlet,
broke into the Kate Smith TV pro-
gram with first bulletins and in-
terviews by Commentator Robert
McCormick. Six minutes of the
film also were used on the Came.
Caravan and repeated locally at
midnight. Stills also were utilized.

NBC's AM station, WRC, flashed
the shooting at 2:30 with Ken Lud-
lam doing commentary. At 3:15
p.m. Mr. Bougholtzer, aided by Jay
Royen and Leif Eid, voiced a quar-
ter-hour report of eye-witness ac-
counts from Blair House.

WTTG (TV), DuMont TV Net-
work Washington station, flew
George Putnam up to New York to
give a report on the network’s
Broadway to Hollywood show, In-
ternational News Photo pictures
were shown.

Liberty Broadcasting System,
through its new Washington af-
fillate WOL, carried personal ac-
counts by George Campbell and
Arthur MacArthur, Liberty staff-
man who was at Blair House, be-

In Review
{Continued from page 26)

ladies and gentlemen,” he intoned,
“the Chinese are in and where it
will end, no man knows.” On that
cheerful note he left the air, pre-
sumably to go brood in a dark sanc-
tuary.

It remained for Mr. Murrow to
clear up in a sentence a confusing
report of a resurgence of enemy air
activity in Korea. The commenta-
tors preceding him on the air had
only mentioned that there was a
sudden reappearance of enemy air
activity. Mr. Morrow, like any good
reporter, specifically said that eight
hostile planes had been shot down,
a statistic that was needed to define
the extent of the opposition.

It turned out, in later dispatches
from Korea, that 11 planes had
been destroyed, but at least Mr.
Murrow was reporting the exact
news of the moment.

Mr. Murrow, who is not a hys-
terical man, summed up the clumsy
attempt on the President’s life by
relating an anecdote he generously
attributed to Bennett Cerf, the wit
and publisher.

It seems that Calvin Coolidge
awakened from a nap aboard the
presidential yacht cruising on the
Potomac and asked: “Is the coun-
try still here?”

“It was,” said Mr. Murrow, “and
it is.”

Commercials on all the programs
save Mr. Heatter’s were presented
as distinct from the news. Mr,
Heatter is still reading a middle
commercial himself, without no-
ticeably changing his style from
whatever news item precedes it.

Mr. Heatter’s Wednesday spon-
sor is Bell-Tone, a hearing aid,
which Mr. Heatter recommends to
those who suffer “the loneliness
and emptiness” of being deaf. In
some ways, Mr. Heatter, deafness
can be a blessing.

BROADCASTING

ginning at 3:30 p.m. and continu-
ing through a 7 p.m. roundup with
Mr. MacArthur, tape-recordings
and an interview with Harvey
Georgs, AP photographer,

WASH-FM fed coverage to the
Continental FM Network as well as
Mutual with an interview of M.
Wagner by Nelson Griggs. Sta-
tion’s coverage was piped separate-
ly to listeners of Continental FM
Network on the network’s regular
7:45 p. m. newscast. Interview
with Secretary Ross also was pre-
sented.

WWDC AM-FM carried a run-
ning account for four hours during
the afternoon, increasing its al-
ready heavy newscast schedule.
WWDC-FM, Washington Transit
Radio Inc. outlet, jumped its news
programs from two to three per
hour and, additionally, gave transit
riders information relating to car
routes closed by the Blair House
shooting. WWDC claims it broke
the story at 2;29 p.m. over AM-F'M.
Dennis Sartain, WWDC news di-
rector, Ken Evans and Herman
Paris, all took part.

WGAY Silver Spring, Md., also
gave outstanding coverage despite
its remote location off the District
line and partly because of some
good tips. Ernest Tannen checked
with the police department after
Mark Foster, WGAY salesman,
phoned in the story. Another
source was a Washington taxicab
driver. First flash went on at 2:22
p-m., seven minutes after the gun
battle, station claims.

WINX interrupted its Sports Pa-
rade throughout the course of the
afternoon to air bulletins written
on the basis of wire reports.
WQQW carried news programs
about every half hour until about
6 p. m. Other Washington stations
also kept their listeners well in-
formed.

QUICK BUY

Brings Results on WIP

TIME purchased on WIP Phila-
delphia by a Ford dealer of that
city to get a message across to the
publie resulted in a “four times bet-
ter day” than any other previous
weekend and the same arithmetical
margm when comparing results
with other local dealers, it is re-
ported.

When the dealer—John B. White
—heard about new regulations cut-
ting buying on credit from 21 to 15
months, he wired his agency, J.
Cunningham Cox, Philadelphia, to
advertise Oct. 21 to the public that
it had but one day to act before
the deadline.

The agency called a WIP sales-
man at his home—as offices were
closed for the weekend—and within
an hour, three programs were
scheduled for that same evening:
News shows, 6:15-6:30 p.m. and
7:15-8 p.m., and a half-hour record
show, 8:30 p.m. An hour after the
first program was aired, the auto
firm, keeping doors open until 10
pm. (and 11 p.m. the following
night), called in additional sales
help to take care of buyers.

Telecasting
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HERE ARE THE FACTS: WOALI is the ONE completely
dominant advertising medium in the prosperous San An-
tonio-South Texas Area. The August-September Hooper
Index, for example, shows WOAI leading the second San
Antonio station by 113% more audience locally in total
rated time periods! An example of WOATI’s vast audience
superiority in the South Texas Area is indicated by this
BMB fact: in counties within a 60-mile radius of San An.
tonio, WOALI tops all local stations in their home counties
— while also leading all San Antonio stations in these
counties — both day and night! BMB shows WOAI as the
only San Antonio station with listeners in Austin (now
Texas’ 5th market), where WOAI delivers a BMB total
weekly audience of 82% day and 80% night.

No wonder WOAI sells more merchandise to more people
in South Texas than any other advertising medium — and
at lower cost!

THERE IS NO SUBSTITUTE FOR WOAI
IN THE SOUTHWEST

NBC-TQN

Represented Nationally By
EDWARD PETRY
& COMPANY, Inc.

MNew York o Chieago o Los Angeles

$t. Louis e Dallas e San Antonio
Detroit e Atlanta
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WMBD is the pick

of the field - a
favorite that alone

gives you effective

coverage in the rich Heart of

lHlinois market . . .

Many radio advertisers gauge BMB measure-

ments on the basis of 50% coverage or better.

The latest BMB study proves that WMBD is such

a favorite in 6 out of the 14 daytime counties

covered by WMBD. DAY and NIGHT, WMBD

alone does an effective job in ALL of Peoriarea.

Compare before you buy ..

. ask

FREE and PETERS for the COMPLETE

WMBD story!
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CBS Affiliate © 5000 Watec
Free & Peters, Inc., Nat'l. Reps.
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upcoming
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Nov. 9: Annual fall meeting Chesapeake
AP Radio Assn., Emerson Hotel, Bal-
timare.

Nov. 9-10: Sigma Delta Chi National
Convention, Sans Souci Hotel, Miami
Beach, Fla.

Nov. 10: Michigan AP Broadcasters
Assn. meeting, Lansing,

Nov. 15: House Ways & Means Com-
mittee Hearin%ﬁon Excess Profits Tax.
New House Office Bldg., Washington.

Fight Anti-Radio Bills
(Continued from page 25)

ducted by Mr. Gluck. On the panel
with him were J. Frank Jarman,
WDNC-FM Durham, N. C.; Frank
U. Fletcher, WARL-FM Arlington,
Va., and Ben Strouse, WWDC-FM
Washington, NAB directors-at-
large for FM; and Ed Sellers, di-
rector of the NAB FM Dept.

"Myr. Gluck said the AM spectrum
was being “nibbled at” by Mexi-
can and Cuban stations that won’t
be satisfied with grabbing a couple
of U. S. clear channels because they
regard this country as “fair game.”
He recalled that some FM set pat-
ents expire next month. “Some day
FM will take its proper place in the

broadcast picture,” he said. “It may-

be sooner than you think. We sell
a lot of sets in North Carolina.”

Mr. Jarman said WDNC has sep-
arated FM part of the time and
quickly sold Liberty network base-
bzll on FM. He said the station
will have two complete operations
soon. “You've got to program sep-
arately to sell sets,” he said. “One
department store sold 550 FM sets
in two days to listeners who wanted
baseball. Our FM is now in the
black.”

AM advertisers didn’t object to
the operation, he said. FM is sold
at half the AM rate.

Mr. Fletcher declared® WARL
can't sell its FM separately in the
highly competitive Washington,
D. C., market.

Mr. Sellers discussed dealer prob-
lems in obtaining sets from dis-
tributors and said Radio-Television
Mi{rs. Assn. probably would be un-
able to supply detailed figures on
FM set production distribution.

John Dunnagan, vice president of

Liberty Broadeasting System, re-

cently with the North Carolina-
South Carolina Zenith distributor,
said there is an extensive demand
for FM sets east of Asheville and
distributors cannot get enough ré-
ceivers to meet the demand. In
many cases dealers are on alloca-
tion for FM sets. He said demand
for radio sets is five times as large
where there is FM service in the
two states but explained that. deal-
ers do not like to carry large
stocks.

Mr. Strouse said < he hopes
WWDC-FM will operate in the
black this month. The station has
transit and functional services. He
said it is three times as tough to
sell FM, including transit, as it is
to sell AM.
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Test Survey
(Continued from page 28)

stra College; Lawrence Deckinger,
director of research, Biow Co.; H.
M. Beville Jr., NBC director of
plans and research; Herbert D.
Krueger, commercial manager,
WTAG Worcester,

Dr. Baker, chairman of the com-
mittee, said that the group is bend-
ing every effort to complete its
blue-print of the kind of surveys it
deems necessary to provide the in-
dustry with a proper guide for au-
dience measurements by Nov. 20,
when the newly organized industry
research organization, Broadeast
Audience Measurement Inc., suc-
cessor o BMB, is to hold its first
board meeting. His committee, he
said, wishes to make full report to
the BAM board, which may then
decide to put into action the pro-
posals of the special group.

Mr. Breyer’s initial proposal that
the study be financed jointly by the
Hooper and Pulse organizations
was discarded when the decision
was reached to expand the test sur-
vey beyond its original scope.

Although the committee is in
general agreement as to what
should be done, the task of detail-
ing its requirements of how and
where and when is ‘“unbelievably
complicated,” Dr. Baker reported,
adding that with all his research
experience he had been startled at
the many involved statistical and
measurement angles that must be
considered.

The committee will bend every
effort to complete its first draft be-
fore Nov. 20, he said, meeting
again probably during the week of
Nov. 13 and in the interim exchang-
ing ideas by mail. The commit-
tee’s job is complicated, he noted,
by its volunteer nature, its mem-
bers taking time away from their
own business duties to serve the
industry welfare without reim-
bursement for expenses, let alone
for their counsel.

Last Thursday’s meeting at
BMB-BAB offices in New York was
attended by Messrs. Baker, Beville,
Chappell, Deckinger, Krueger and
Wilbor. Mr. Avery and Mr. Man-
chee were bhoth out of New York on
business that day.

In 5 clinical surveys,
KFMJ  outsells  Tulsa
newspaper advertising
3to 1 in dellar volume,
actual sales. Ask us for
details, KFMJ, the Fred
Jenes  Station, Tulsa,
QOkla. One of America’s
top independents. Law-
son Tayler, Mgr.
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AD FREEDOM

Theme Espoused at AFA
Session in Dallas

WARNING against possible moves “to deny American business the

freedom of advertising”

in the emergency period at hand was sounded

at the 10th (Southwest) District, Advertising Federation of America,
convention held in Amarillo, Qet. 22-24.

Whereas advertising rendered out-
standing service in World War 1II, and
recognizing its tremendous power to
vitalize the forces of Democracy in
the present emergency, we hereby
pledge our full support to the Adver-
tising Federation of America in
combating any curtailment of the
right to advertise.

Whereas advertising is the founda-
tion of the American free press and
radio, and whereas advertising is one
of the primary targets of Communism,
the Advertising Federation of Amer-
jca is strongly urged to he doubly
alert and to strongly resist any
attempt by legislation, administrative
ruling, and/or interpretation to use
the present crisis as an entering
wedge to deny American business
freedom of advertising.

Whereas, the Advertising Federa-
tion of America is the voice of organ-
ized advertising, and recognizing that
the ultimate effectiveness of AFA
action stems from the grass roots
level, therefore, we urge all Tenth
District advertising clubs and
strongly recommend that all other
districts be alert to these dangers
in their own communities and that

BRANHAM MEET

Clinical Review Held

INFORMAL look at advertising
problems ‘of mutual interest was
taken at the Branham Co., national
station representative, one-day
elinie Oct. 25 in New Orleans, coin-
cident with the District 6 NAB

meeting.
Leading Southern ageney and
advertiser executives met with

Branham affiliate station executives
from Tennessee, Alabama, Arkan-
sas and Louisiana. Among those
attending were:

Miles Kehoe, Lawrence Ramsey and
Herbert Schneideau, Wesson Oil
Snowdrift Sales Co.; Sam McGee and
Marshall Powell, Lipton Tea Co.;
Aubrey Williams, radio director, Fltz-
gerald Adv.; Robert Kottwitz and Bill
McHugh, Robert Kottwitz Agency,
Helion Dickson Jr. Stone-Stevens Inc.;
P. J, Stakelum, Moise Bloch, Charles
Bloom and A. Camus Walker Saussy
ﬁgv.: Harry S. McCehee, Bauerlein

V.

Granville Sewell and Ronnie Claire,
Sewell-Thompson Adv.;L.K. Nicholson,
John F. Timsg Jr. and T. J. Adams,
New Orleans Times Picayune (WTPS);
Bob Wehrmann, manager, and Jack
O'Meallie, WTPS commercial man}fer.
Manager Henry Clay, Assistant Man-
ager G. Robertson, Program Di-
rector Horace Logan and Fred Watkins,
local sales manager, KWKH Shreve-
port; Jack Wolever, manager, and Bob
Brown of KTHS Hot Springs; Henry
Slavick, manager and Earl Moreland,
commercial manager, WMC Mem I\Ehls.
Bill Carlier, WRBC Jackson, iss.,
manager; Deéwey Long, WABE Mobile
manager; Sid Nichols of Memphis,
George Hardmg and Sloane MeCauley
of Dallas, all Branham executives.

The Nation's Richest Farm -.

Local Retail Sales, 1949, 18% above
the MNation’s Average—I1950—higher.

WATERTOWN
WISCONSIN

*

they promptly inform the Federation
of any attempt to abridge the freedom
of advertising at any time.

Not only do we urge that all
governmental restrictions on free ad-
vertising be resisted, but we further
recommend that the United States
Government employ the principles of
American advertising in its relations
with other nations so that the bene-
fits which advertising has brought to
the American people may he spread
throughout the world.

Explaining the resolution, T. J.
McHale, newly elected executive
secretary of the 10th District, said
it was aimed agamst any clamping
down on management’s right to
advertise when more of the coun-

try’s husiness is done under war
eontracts.

“We don’t want to see anybody
in Washington curtailing advertis-
ing by denying it to be a legiti-
mate business expense and neces-
sary operating cost.”

Mr. McHale is president of the
Dallas Advertising League, which
presented the resolution.

Newly elected president (gover-
nor) of the district is A, B. Penny,
Humble 0il Co., Houston. Other
officers are Dale C. Rogers, Tulsa,
first lieutenant governor, and Cur-
tis Taulbee, Fort Worth, second
lieutenant governor.

Speakers included H. L. Niecol,
director, radio and television ad-
vertising, General Electric Co.,
Schenectady; Roy Bacus, commer-
cial manager, WBAP-AM-FM-TV,
Fort Worth; Edward R. Dunning,
vice president, N. W. Ayer, New
York, and T. W. Braun, Braun &
Co., Los Angeles.

DOMINLDTES

RWG PAY BOOST

Chicago Night Rate Higher

NEW CBS Chicago contract with
Radio Writers Guild provides for
what is believed to be the first
night differential rate of pay, which
gives more money to new staff
writers working night hours. They
get an average of $10 more per
week than those on daytime sched-
ules.

Attorney Irving Meyers also
gained for RWG a salary raise
averaging $45 a month per person,
and a credit line at the end of each
WBBM-CBS news show, saying the
news was edited and written by the
station’s news staff. The CBS con-
tract is retroactive to Sept. 1 and
expires Aug. 31, 1952. A wage re-
opener clause is effective Sept. 1,
1951. RWG contracts cover seven
writers at CBS. Separate con-
tracts have been negotiated for six
writers at NBC and four at ABC.

FAE PROSPEVMOVLS
SOUTNERN NEWN ERGLTDND

Paul W. Morency, Yice-Pres.—Gen. Mgr.

MA RKE‘

Woalter Johnson, Asst. Gen. Mgr.—Sales ;v\gr.

WTIC's 50,000 WATTS REPRESENTED NATIONALLY BY WEED & CO.
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WINDOW DISPLAYS
WMIN Plans Two Monthiy

WMIN St. Paul, Minn., has set up
a special window display depart-
ment under the sales promotion
manager. Each month the new de-

partment will handle displays in
windows of two business firms ad-
vertising on WMIN.

The series was launched with a

Lirfen lo The

PRAMA OF
MEDICINE |

A Tritute To Your Decter

TI900 o wva may

EVERY SunpaY
5:4546:00PM.
reprabes oy
Moagegs Apather sy Shop

One of the displays prepared by
WMIN's mew window display de-
partment.

* - %
medical display in the window of
a local drug house. Included in the
disp]ay was a sign calling attention
to Dramae of Medicine, sponsored
by the firm on WMIN., Second dis-
play for the month was in the win-
dow o{an appliance shop and fea-

tured a music motif,

NARND AGEND

Dr. Baker To Address
Nov. 16-18 Meet

LARGEST attendance in the history of the National Assn. of Radio
News Directors is expected at the organization’s Nov. 16-18 fifth annual
convention at Chicago’s Hotel Sherman [BrRoaDCASTING, Oct. 30], accord-
ing to Jack Shelley, WHO Des Moines and NARND president.

With the setting up of panels
and addition of Dr. W. R. G. Baker,
vice president, General Electric, as
speaker, the agenda is about com-
plete, although another speaker
may be scheduled by Ben Chat-
field, WMAZ Macon, in charge of
convention programming, Mr. Shel-
ley said.

Three panels scheduled will
throw open discussions on the news-
man’s relations with doctors and

‘hospitals, erime news and radio

news research. Moderating the lat-
ter panel is Mitchell Charnley,
journalism professor at the U. of
Minnesota. Various phases will be
presented by Earle Smith, KMBC
Kansas City; Sheldon Peterson,
KLZ Denver; Charles L. Swanson,
Minnesota School of Journalism;
Arthur M. Barnes, Iowa School of
Journalism.

Panel on crime reporting will be
led by Mr. Smith of KMBC with
the following taking part: Bruce
Barrington, KX0OK St. Louis; Ron
Cochran, WCOP Boston; Fred S.
Seibert, U. of Illinois and assistant
to FBI Director J. Edgar Hoover.

Third group on the medical phase
of news reporting will have Russ
Van Dyke, KRNT Des Moines, at
the helm with speakers including

*

C. J. Foley, American Hospital
Assn.; Dr. George F. Lull, secre-
tary-general manager, American
Medical Assn., and Annie Laurie
Crawford, assistant executive sec-
retary in charge of public relations,
American Nurses Assn.

Dr. Baker will address the con-
vention on “The Future of Radio
and TV.” Conventioneers also will
see a demonstration of Phone-
vision by Comdr. E. F. MeDonald
Jr., Zenith Radio Corp. president.
Program also features speeches
by top military spokesmen and
leaders in the news field.

Leo Le(;!i-ng NSRB

STEPHEN F. LEO, special assist-
ant to Chairman W, Stuart Syming-
ton of the National Security Re-
sources Board, will resign from
government service sometime next
month to join a St. Louis consult-
ing engineering firm. Mr. Leo as-
sisted Mr., Symington on broad
mobilization problems, including
responsibility for communications,
since he left the Air Force where
he had been public relations di-
rector. He will accept a vice presi-
dency with Sverdrup & Parcel.

ABC Co-op Sales Up

ABC co-operative program
sponsorship has increased by
25% over the last year, Co-
op Dept. Manager Ludwig
Simmel announced last week.
He said a survey taken Oct.
28 shows a net. increase of
166 sponsors during the pre-
ceeding year, bringing the
current total to B08.

AFRA STRIKE?
Members Okay Authority

A SHORT-NOTICE strike against
the networks by the American Fed-
eration of Radio Artists became a
possibility last week, when a mem-
bership meeting in New York voted
authority for its negotiators to call
a strike at any time. The AFRA
contracts with the networks ex-
pired Qct. 31.

Spokesmen for the networks ex-
pressed confidence, however, despite
the current gap between offers and
demands, that agreement would be
reached without a strike.
~ AFRA is understood to have
agreed to the negotiating of staff
announcer contracts in the various
cities, rather than standardized
contracts negotiated from New
York. The New York contract,
when one is agreed to, is expected
nevertheless to be followed closely
in other cities.

1320 ke

dollars.”
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100 GRAIN BELT COUNTIES
in South Dakota -~ Minnesota — lowa are served
and sold by KELO - including Minnehaha County
(home county) — the only county in North or South
Dakota with retail sales in excess of 100 million
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LOW-POWER F

Oral Argument Held
On 10-w Proposal

ORAL ARGUMENT on proposals to extend low-power FM station
privileges to non-profit, tax-exempt institutions such as churches and
similar groups was held before FCC last Monday. Such outlets would
be 10-w noncommercial stations similar to those allowed to educational

organizations.

The long-pending joint petition
of the Radio Commission of the
Southern Baptist Convention and
the executive board of the Baptist
General Convention of Texas,
which requests FCC to allow 10-w
stations throughout the commercial
FM band where assignable, was re-
viewed by Leonard Marks, Wash-
ington counsel. He explained the
Commission already has held re-
ligious organizations eligible to be
licensees and should rule on other
qualifications on a case-to-case
basis.

Such low power stations, Mr.
Marks argued, will boost FM gen-
erally, create new FM set demand
and make it economically possible
for hundreds of small communities
to have their own local medium of
expression. Granting such sta-
tions, “representative of com-
munity life,” he said, would be in
the public interest. Sufficient FM
frequencies also are available, he
noted. Extensive opportunity for
broadening tolerance, understand-
ing and education would be pro-
vided, Mr, Marks stated.

It was indicated the Baptist
groups already are interested in
establishing several hundred such
stations throughout the South.

Rev. Everett C. Parker, director
of the Protestant Radio Commis-
sion, pointed out that cost has pro-
hibited any extensive work in the

‘OPEN HOUSE’
Wincharger Marks 15th Year

CELEBRATING its 15th anniver-
sary, Wincharger Corp., Sioux City,
Towa, subsidiary of Zenith Radio
Corp., recently threw open its
plant doors to some 3,000 visitors,
including leading personalities of
the entertainment world. Firm
manufactures radio sets, antennas,
antenna towers and other equip-
ment.

“Open House” activities com-
prised tours of Wincharger’s pro-
duction lines, and displays of
Zenith’s latest radio and television
models. A loud speaker system
provided audio background for the
45-minute tours conducted by well-
briefed guides. Additionally, the
company stressed its record of
efficiency and technical accomplish-
ments, and incentive system of com-
pensation.

Radio-stage-screen personalities,
appearing in the city’s Civic Audi-
torium, included Andy and Della
Russell, Gil Lamb, Borrah Minne-
vitech and his Harmonica Rascals,
Lou Breese, and others. The Rus-
sells presided over a special lunch-
eon for area radio and press
representatives and gave an im-
promptu performance.

*
radio field up until now. He was
extensively questioned by Chair-

man Wayne Coy on whether such
stations would be used for inter-
denominational attacks or would
permit atheists to speak.

Rev. Parker indicated personal
attacks do nothing for religion as a
whole. He said he didn’t know
where to draw the line as to who
could speak on the air, but felt
perhaps only those who were
“subversives” should be denied air
time. Atheists should be given
time if they represent a sufficient
interest in the community, he said.

Chairman Coy expressed the
view the greatest need for these

3

¢ san rraNcisco

O LOS ANGELES

|

Tte Prantram Nelework

low power stations might be to per-
mit broader airing of local political
and community issues.

Frank Stollenwerck, Washington
attorney representing the Univer-
sity Baptist Church of Baltimore
as well as the Gospel Fellowship
Assn. and the Christian and Mis-
sionary Alliance, told FCC the
“legal privilege” of making such
stations specifically available will
provide the “practical opportunity”
which will stimulate many applica-
tions. He also outlined the wide
scope of organizations other than
churches which would be eligible
for low power stations.

Rorer’s Viewpoint

Dwight Rorer, counsel for the
First Congregational Church of
Hackensack, N. J, said the low-
power station privilege would put
radio on a local service par with
the little town newspaper. He saw
widespread interest gemerating in
the religious and allied fields if
FCC approved such stations,

|
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RWG SALARIES

Networks Agree on Scales
PROSPECT of a Radio Writers
Guild strike against the networks
vanished last week, as the parties
agreed upon salary scales at a
meeting in New York just under
the Oct. 31 strike deadline.

Scales to Vary

Although the new scales vary
from network to network, and no
details have been released officially,
they reportedly include weekly
minimums of $13b for senior com-
tinuity. writers and for senior news
writers, and $140 for editors.

The new salary rates are under-
stood to be contingent upon further
agreement by the parties as to

items remaining open, such as
vacations, severance pay, and
seniority. Negotiations on these

matters will continue at a meet-

ing this week.

DETROIT NEW YORK

{
CHARLOTTE

o
@

ATLANTA

THE BRANHAM COMPANY
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To a businessman
with a driver’s license

and no Cadillac

{This is not a Cosmapolitan contest ad)

Once upon a time there was an lowan™ who
knew very well the answer to an old riddle.
There was no doubt about it: The chick came
firs! with him because he owned a fertile hatch-
ery. (Everything is fertile in lowa. The aver-
age lowa acre grosses between $4.50 and 35
cash per month. Acre for acre it’s the best in

the U. S.)

Since the going price for chicks is around
$150 per M, and his hatchery hatched chicks
by the M’s, this lowan had a lot of eggs in one
basket.

There’s a Musical Clock on WMT wound by
a guy named ‘“Howdy” Roberts. He got to
brooding about the chicks and hatched a fowl
commercial. For chicken-feed ($43.30 per
1/ -hour on a 52-time basis) he egged on
WMT’s listeners. They scrambled to their
phones (more farms in Iowa have telephones
than in any other state) and ordered 23,000
chicks after a single ¥4-hour program.

The lowan bought a new Cadillac.

Ask the Katz Agency man to show you how
WMT puts you in the driver’s seat in Eastern
Towa.

5000 WATTS

WNT

600 KC
CEDAR

RAPIDS DAY AND NIGHT

BASIC COLUMBIA NETWORK

“F e’'ve always wanted to run an ad that said “Name
h ] id it. O
on request just to see zf anyone woulid reguest . Un

the other hand, if nobody did

(though why they should is
_ arcane) the agency might look,

bad. Why take chances? His
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ABG SEPARATION

Conrad, Moore Appointed

FURTHER separation of ABC
West Coast radio and television
branches [BROADCASTING, Oct. 30]
became effective last week with ap-
pointments of Francis H. Conrad,
supervisor of ABC Western Divi-
sion station relations department,
as Western Division director of
radio and manager of the ABC Los
Angeles outlet KECA; and Rich-
ard A. Moore, director of televi-
sion of ABC Western Division, as
manager of XECA-TV.
Announcement was made by
Frank Samuels, ABC Western Di-
vision wvice president, following
week-end conferences with Robert
E. Kintner, ABC president. Mr.
Kintner was on a l4-city trip at-

tending ABC affiliated stations
meetings.
Both men will continue their

present dities in addition to the
new appointments. Mr. Conrad
joined ABC in 1944 when it was
the Blue Network. Prior to that
he had been in the NBC New York
sales department and a timebuyer
with McCann-Erickson, New York.

Mr. Moore first joined the net-
work in 1946 as a New York at-
torney. In 1948 he transferred to
the television division, going to the
West Coast to head up operation
of KECA-TV and KGO-TV San
Francisco.

During his Hollywood visit, Mr.
Kintner, due back in New York to-
day (Monday), made it clear that
he felt radio is still the “greatest
medium in advertising and news
reporting” and that the policy of
dividing network operations into
two separate divisions was being

| done to restress the importance of

radio.

On the subject of television, he
stated that it was most important
and that the network was making
great forward strides in it. “We
do not believe,” he said, “that tele-
vision will put radio out of busi-
ness any more than radio has put
newspapers out of Dusiness.”

WKRC Aids School

FACILITIES of WKRC-AM-FM-

TV Cincinnati are being used for

the newly-announced radio and
television courses now being offered
for the first time in the history of
the Conservatory of Music in that
city. Hulbert Taft Jr., executive
vice president, Radio Cincinnati,
satd the courses, carrying full
credits, are under the direction of
Bill Fredericks, senior announcer-
producer at WKRC. Series of lec-
tures are being given by stations’
executives, including: Mr. Taft,
Manager Herman Fast, Sales Man-
ager Joel Stovall, Program Direc-
tor Paul Shumate and Byron Tag-
gart, mee. of many WKRC shows.

FOR SEVENTH consecutive season,
five concerts of Springfield Symphony
Orchestra to be carvied by WBZA-
FM Springfield, Mass.

KEIO Sells Idea

AN IDEA sold to the Hotel
Bannock by KEIQ Pocatello,
Ida., is providing a public
service in the community, ac-
cording to the station. The
hotel turns over its banquet
hall one night a week to
youngsters for dancing to the
band of Gene Burton, former
saxophonist and arranger for
Horace Heidt. In return, the
hotel is promoted by KEIO
with the airing of four 15-
minute segments, called Fri-
day Night at the Bamnock,
and featuring the band. First
program was Oct. 27, Food,
coffee and soft drinks are
available at the new night
spot for teen-agers.

KYMA PREPARES
For Dec. 1 Target Date

NEW BUILDING to house studio-
transmitter and office facilities for
KYMA Yuma, Ariz., is nearly com-
plete, according to Albert Johnson,
manager of Salt
River Valley
Broadcasting Co.,
owner of KYMA
and KOY Phoe-
nix. Mr. Johnsen,
who also man-
ages the Arizona
Network, said the
new station is
scheduled to take
the air on 1400 ke
with 250 w about
Dec. 1 [BROADCASTING, Oct. 301.

New Western Electric transmit-
ter and console equipment is now
being installed, the station re-
ported. Stancil-Hoffman tape re-
corders will be used for flexibility
in network and local program
service. John Blair & Co., repre-
sentative for the other Arizona
Network stations, will represent
KYMA.

Mr. Johnson said KYMA’s cov-
erage in the area will “round out
the state-wide service” provided by
the regional network. Station’s
new general manager, who will
begin his duties Nov. 6, is Wil-
liam L. Lindsey, formerly program
director of KLAS Las Vegas.
KYMA also will affiliate with Mu-
tual-Don Lee.

Mr. Lindsey

Roy THompson

25 years of radio experi-
ence and personal partici-
pation in his community’s
projects and services have
R made Roy Thompson a
household word in industri-
ally - rich Altoona. WRTA,
the Roy Thompson Station,
will assure you a loyal, buy.
ing cudience throughout the
listening hours.

ABC

A
1240 KC

Altoona, Pa.

Represented by
ROBERT MEEKER ASSOCIATES
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BAM DIRECTORS

First Meeting Set Nov. 20

STEPS to set up a new industry
measurement service as successor
to BMB will be taken Nov. 20 at
the first board meeting of Broad-
cast Audience Measurement Inc.,
to be held at BMB headquarters in
New York.

First job of BAM, incorporated
last summer by the BAM Organ-
izing Committee, headed by Henry
P. Johnston, WSGN Birmingham,
will be to elect permanent officers.

When organizational work is out
of the way, BAM will settle down
to a study of the. entire radio-
television research situation. The
Nov. 20 meeting will have before
it a report by the special commit-
tee studying research uniformity
under direction of Dr. Kenneth H.
Baker, NAB research director.
This committee met Thursday in
New York to draw up a report
(see story this issue).

Most of BMB’s second radio
coverage study has been completed,
with BMB operating a skeleton
office to take care of orders. Dr.
Baker has directed BMB as acting
president for more than a year.

Members of the BAM board of
directors are:

Affiligted Stations—Paul ‘W, Morency,
WTIC Hartford: Frank King, WMBR
Jacksonville, Fla.; Merrill Lindsay,
WSOY Decatur Til.

Unaffiliated Stotions—Howard Lane,
WJJD Chicago; J. W. Woodruf Jr.,
WRBL Columbus, Ga.; Herb Hollister,
KBOL Boulder, Col.

Television Stations—Ceorge Burbach,
KSD-TV St. Louis; Clyde W. Rembert,
; Norman Chandler,
KTTV (TV) Los Angeles.

FM Stations—Henry Johnston, WSGN-
FM Birmingham

Advertisers—Joseph Allen Bristol-
Myers Co., New York; H, alver-
stadt, Procter & Gamble Cincinnati;
Howard Chapin, General Foods, New

ork.
Advertising Cgencies—mchard Grahl,

Wm. Esty & New York: Melvin
Brorby, Needham, Louis & Bror’by,
Chicago; Leonard T. Bush, Compto:
Adv.,, New York.

Networks—Ernest Lee Jahneke Jr.,
vice president, station relations, ABC;
Robert A, Schmid, vice president ad-
vertising, promotion, research & J: an-
ning, MBS: Hugh M. Beville Jr irec-
tor, planning & research, NB

NEW STUDIOS

Mark KXLY’s 28th Year

NEW STUDIOS of KXLY-CBS
Spokane were visited Oct. 16 by an
estimated 1,500 persons, helping to
celebrate the station’s 28th year
of operation and its opening of a
new radio-TV center at 3156 West
Sprague Ave. Move was described
as first step in the station’s prepa-
ration for eventual television,

Highpoint of the celebration was
a full-hour participation show.
KXLY, operating on 920 ke with
b kw, is licensed to Symons Broad-
casting Co.

Why buy 2 or more...
do 1 big sales job

YEADIO BALTIMORE

WHAL
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NATIONAL NIELSEN-RATINGS* TOP RADIO PROGRAMS

(TOTAL U, 5. AREA, INCLUDING SMALL-TCWN, FARM AND URBAN HOMES-—ond including TELEPHONE and NON-TELEPHONE HOMES)

EXTRA-WEEK SEPTEMBER 24-30, 1950

Current Pravious

Current Rating Homes

Cyrrent Previocys

Cyrrent Rating Homes

Rank Ranl| Progrom Rank  Rank Program %
EVENING, ONCE-A-WEEX 9 9 Mr. District Attorney (NBC) ......... 12.7

1 1 Lux udm Theatre .. .,......04 18.1 10 4 Jack Benny Show (CBS) ........... 12.3

2 5 Godfrey's Talent 5:( 28 o eians 14,6

3 2 My Frientd L S hoGO8000a000 14.1 Copvrnsl\r 1950 by A. C NIEI.SEN Cco.

4 n Mr. Chumeleon (CB ..... 13.5 NOTE: Numb f h [ upplymg the 'NIELSEN-

5 3 Walter Winchell (ABC) .. 13.4 RATING" (%) to 40.700.000—“\. 1950 uhmuh of Total United

& 10 Mr. ‘and Mrs. North (CBS) 134 States Radie Homes.

7 24 Life with Luigi (CBS) 13.0 *) Homes reached during all or any part of the program, except

8 18 Dr, Christion (CBS) . 13.0 r homes listening enly 1 to 5 minutes,

LOBBY REPORT

Danger, House Group Says

EXPANSION of pressure politics
may challenge the very existence
of representative government, ac-
cording to the House Committee on
Lobbying Activities which has re-
leased a 67-page report on the con-
troversial subject.

Democrats on the committee,
headed by Rep. Frank Buchanan
(D-Pa.), signed the report which
did not bear signatures of Repub-

lican members vho have clashed
frequently with Reéjp. Buchanan

of both legislative and adminis-
trative procedure in government;

durmg hearings. The probers,ind- _ atronger pohtlcgl nartiees nnd .;11,,_

ing lobbymg a “billion dollar in-
dustry,” emphasized the harboring
of “very real” dangers to the leg-
islative process of Congress.

To offset heavily financed pres-
sure by private groups, the commit-
tee looked at the following alterna-
tives: Government backing of
poorly financed groups; formal
placing of organized groups in the
legislative process; streamlining

cipline: more mformatmn on lobby-
ing and lobbyists. Of the varied
ways discussed, gathering of more
information was most favored. Re-
jected by the committee were the
first two (strengthening private
groups) which were found incom-
patible with popular representation
and inclined toward creating more
pressure on government.

WGR

delivers a

z'e
LS

beyond Buffalo

® Your radio advertising dollar buys MORE than
a dollar’s worth on WGR, You get record-breaking
highs in WGR’s prosperous Buffalo-area audiences
PLUS coverage of scores of important upstate rural
and farm markets. 5000 watts day and night on the

dial's best wavelength does it!

Leo J. ("Fitz”) Fitzpatrich

RAND BUILDING, BUFFALO 3, N.Y.
Buffalo's Columbia Network Station
Netioual Representative, Free & Peters,Ine,

L R. ("Ike”) Lounsberry
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illl THE LATEST WCKY STORY

LOOGK BEFORE YOU BUY!

LOOK AT AUDIENCE
, LOOK AT COST oK
i LOOK AT POWER -f
I Il
! LOOK AT RESULTS
' ’.
Share of . Open V4 HR iy
Audience* Daytime Rate** Power HE
WCKY 19.8 $60.00 50,000 Watts ;
Sta A 16.8 70.00 250 Waits B
Sta B 19.2 68.00 5,000,/1,000 Watts "
I Sta C 20.3 239.50 50,000 Watts :
Sta D 17.1 60.00 5,000 Watts _
(*—Pulse May-June 1950 8 AM-8 PM Mon.-Fri. -
**—.Standard Rate & Data)
IT'S OBVIOUS - - = = FOR MORE AUDIENCE
i AT LESS COST

el WITH HIGHER POWER
AND GREATER RESULTS

IN CINCINNATI. WCKY IS YOUR BEST BUY!

INVEST YOUR AD DOLLAR wcn(Y's-l.vE“ .




THE LATEST WCKY STORY

LOOK AT RESULTS!

THE WESTERN STATIONERY COMPANY, OF TOPEKA, KANSAS, ADVERTIS-

ING A BRONCO PONY CHRISTMAS TOY FOR $2.49 ON WCKY’S JAMBOREE,

HAS SOLD 6,280 IN LESS THAN TWO WEEKS.

THESE ORDERS COME FROM 32 STATES WITH 87% OF THEM FROM THE

13 SOUTHERN STATES WCKY BLANKETS WITH ITS 50,000 WATT SIGNAL.

WCKY=0n the Air Everywhere
24 Hours a Day
7 Days a Week

F &
— —

Call Collect: Tom Welstead

Eastern Sales Manager
53 E. 5151 St., 4
New York City ¢ ’

Phone: Eldorado 5-1127

TWX: NY 1-1688

or
C. H. “Top” Topmiller
Cincinnati

Phone: Cherry 6565

TWX: Ci. 281 CINCINNATI

FIFTY THOUSAND WATTS OF SELLING POWER
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Time for a DCB?

AT ABOUT the time of the Nazi blitzkreig
into the low-lands and Scandinavia in the
spring of 1940, plans were being made for
a war-time economy in the United States. In
Septiember, 10 years ago, the Defense Com-
munications Board was established.

Today we have many of the counterparts
of the World War II emergency government.
Plans for home defense are under way, against
the day of a sneak atomic attack. Communi-
cations are pegged as the “nerve center” of
civil  defense. Cut-backs in radic and TV pro-
duction are upcoming. Washington bristles
with the kind of activity that prevailed prior
to and just after Pearl Harbor.

There also functions in Washington, quietly
and behind the scenes, the President’s Com-
munications Policy Board of five members. It
is headed by the former FCC Comr. Irvin
Stewart. One of the subjects before it is the
formation of a permanent government policy
communications agency.

If [the international situation worsens, re-
imposition of virtually all of the World War II
restrictions can be expected. There was no
civilian set production. Broadcasters were
hard put to remain on the air. Stations were
permitted to operate subnormally. Many
regulations were waived.

These latter moves came via the Board of
War Communcations, successor to the Defense
Comq:unications Board. The FCC Chairman
was head of this policy agency. Other members
were from the Army, Navy, Coast Guard and
State Dept.

Both manpower and material crises were met
throth the functioning of this board. Radio
went on a full war-time basis, but not a single
station went silent because it lacked essential
equipment or manpower.

The time seems propitious to complete plans
for amother Defense Communications Board.
Whether this plan should emanate from the
President’s Policy Committee or from the FCC
is unimportant. If a blue-print already exists,
then it appears time to activate it.

Worth the Try

THE SERIOUSNESS of the FCC’s proposal
to ration network programs to TV stations
in all| except those markets having four or
more TV outlets becomes more apparent as the
potential impact of the suggested rules is
realizéed. Last week we reported that radio
broadeasters, as well as those now in TV, are
arouse’rd because they recognize in this move
a posgible TV “Blue Book.” And what may
be done in TV can be ordained in radio, since
the sz:Lne principles apply.

Sinde unburdening ourselves, we are advised
that the FCC does not relish this proposed
rule-making proceeding. It is pointed out
that the Commission, for two years, abstained
from %ntervening in the cable allocation con-
troversy among the four TV networks and
that it entered into the affray only after two
complgints had been filed and when the AT&T
found itself stalemated on voluntary time
allotments.

Though there’s no official pronouncement, it's

miss the proposed proceeding on rationing
rules }f the parties can compromise their
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reasontﬁlble to assume that the FCC would dis-

differences, permitting the AT&T to file re-
vised tariffs,

Certainly the four networks should be able
to compose their allocations differences. The
present paucity of cable and microwave relays
won't exist forever. While it’s difficult to tell
when the freeze on new TV stations will be
lifted, it should be obvious that there will be
additional outlets in the major markets, as
rapidly as the regulatory processes and the
war situation will permit.

To hazard even “temporary” program ra-
tioning is too great a risk. If the FCC attempts
to invoke rules, there will be prolonged litiga-
tion.

Realizing this, we hope the networks or
AT&T will again take the initiative and
endeavor to work cut an equitable allocation
of time. Of necessity, it would be for a short
period—three or six months. Ne one knows
what the cable requirements will be six months
hence. Last summer there were the doldrums
and the hiatuses.

Certainly it’s worth the try.

LAST WEEK radio observed ils 20th
anniversary. The official starting date
i8 recorded as Nov. 8, when KDKA Pitts-
burgh went on the gir to broadecast the
Harding-Cox election returns and re-
mained on a reguler schedule with reg-
ular call letters. Last week, a dozen sig-
tions observed their silver anniversary—
among them WBAL Ballimore. That
station for the past five years has oper-
ated with a ‘“temporary” license—the
only remaining wvictim of the infamous
FCC “Blue Book” on commercial versus
sustaining program balance still on the
hook. It i8 on the hook because Drew
Pearson and his former partner Robert
S. Allen have pending an application for
the station’s facilities, based entirely on
the now interred “Blue Book.” How long
can a license remain temporary?

Was It All in Fun?

OUR FRIENDS of the flickers are in a rhubarb
because of the recent Dean Martin-Jerry
Lewis skit on NBC-TV. The Council of Motion
Picture Organizations (COMPO) alleges that
the vehicle during the Colgate Comedy Hour
“held the motion picture industry up to public
ridicule and gave the impression that the in-~
dustry had collapsed and the people were stay-
ing away from motion picture theatres in favor
of television.”

The COMPO, in seeking to forestall repeti-
tions, has written key figures in radio and TV
and industry. It says it does not propose to
take such sattacks lying down. The principals
have expressed regret. And we agree that it’s
not good business to engage in public feuds.

One of the key figures to whom COMPO
wrote was J, Harold Ryan, vice president of
Fort Industry, wartime radio censor, and in-
terim president of NAB, who also happens to
be a member of the U. S. Chamber of Com--
merce Committee on Advertising. He spoke
eloquently and forcefully for radio when he
responded to COMPO’s Arthur L. Mayer:

I wonder if your memory is not rather
short in this connection. Do you not recall
“The Hucksters” which MGM made In 1947
and which was a picture that not only held
up to ridicule the advertising industry, ad-
vertising agencies and broadcasters, hut also
impugned the personal morality of people en-
gaged in these occugaﬁons?

I agree with you that it is poor business
for one industry in this great country of
ours to ridicule or make light of .another.
At the same time I am very mindful of His
saying, “He that is without sin among you,
let him cast the first stome.”

We're listening (and looking), Mr. Mayer.

A~ 0ur respects to:

JOHN KIMBALL WEST

NLESS it had drawn on the singular re-
U sources of Barnum & Bailey, NBC could

not have picked a more outstanding vice
president in charge of the Western Division
than John Kimball West.

Mr. Wesat is six feet, six inches tall.

It is not only because of his elevation that
Mr. West, who is about to take up his new
assignment, will stand out in Hollywood so-
ciety. His tastes in haberdashery are sure to be
regarded as bizarre. Mr. West habitually wears
dark blue suits, white shirts, small-figured ties,
black shoes and gray fedoras.

Mr. West is as much an Easterner as he
looks. Except for a five-year period in which.
he was an RCA Victor district manager in
such remote outposts as Cleveland and San
Francisco, he has spent most of his business
career in the neighborhood of Philadelphia,
his .home town. RCA Victer headquarters,

(Continued on page 49)

Static and Snow

By AWFREY QUINCY

NOW, an illegal TV station is forced off the
air. Since when is it a crime in this country
to be merely illegal?

* * * *

Man bites dog, with new twist. Very much in
the news is this head “Pilot Drops Suit.”? We
always thought it was the pilot who got
dropped.

* * % %

Comr. Hennock wants to know, which came
first, education or commercialism? Everybody
knows that the egg came first, but that’s some-
thing no chick would ever admit.

* * * *

In the Oct. 23 issue of BROADCASTING the art
work really took us. A picture of Ralph
Edwards and Hugh Terry with the Denver
Flash managing to look like Frankenstein. A
picture of a successful user of radio and TV,
Mr. Neil Petree, who turns out to be a dead
ringer for NBC’s new v.p., Bill Brooks. But
the door-prize went to a picture of a very beau-
tiful girl in a well-fitted sweater, carrying a
sign which read “Breast-o-chicken.” Oh,
Mister Taishoff! (If you still have your copy
handy, men, it was on page 14.)
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“DAILY
THIS IS YOUR
T R I P L E yy “DAILY TRIPLE"

distinctive and different audience.
1S YOUR BEST BET FOR
SALES IMPACT, COVERAGE
AND UNIT RATE - delivering a
nighttime audience of 971,520
different people weekly.”’

% 1280 CLUB--with Bill
Williams. 12 hours of fun
and music with America's
greatest name bands to en-
tertain you.

% PRAIRIE STARS

— with Rosalie Allen. Un-

The “Daily Triple” provides, in a single unit
purchase, participation in WOV’s 1280 CLUB,
PRAIRIE STARS and RAMBLE IN ERIN
PROGRAMS — one broadcast in each program
daily ...a total unduplicated audience of 971,520
PEOPLE at a cost of only 27 CENTS PER
THOUSAND people reached.

challenged queen of Ameri-
can Folk, Western, and
, Mountain Music. Elected
America’s No. 1 feminine disk jockey for 1950
—Western Life Poll.

% A RAMBLE IN ERIN
—with Pat Stanton. Authen-
tic Irish music and folk
songs, with celebrities and
guest stars.

Rome Studios: Via del Bufalo 126
National Representative: JOHN E. PEARSON CO.
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OU FRANKEL, WFDR (FM) New York director of special events
and public relations, promoted to general manager. Formerly
with Rural Radio Networlk and WHCU Ithaca, N. Y.

J. D, JONES Jr.,, chief engineer-commercial manager KTAT Frederick,
Qkla,, named general manager. Will continue with technical supervision.

ROGER R. HUNT, manager West Coast Radio Sales, S. F., to manager
KUBA Yuba City, Calif.

GEORGE STELLMAN, account executive, Jordan Co., L. A., Nov. 13
joins KNX Hollywood and Columbia Pacific Network as account execu-
tive,, BERT WEST, CPN sales service manager, to new post as director
of sales service, KNX-Columbia Pacific Network. ROBERT WOOD,
KNX commercial traffic manager, succeeds Mr. West as CPN sales
service manager.

BILL GORDON, disc jockey, sports director and news commentator
WNAW North Adams, Mass,, appointed general manager.

ANN RAWLINSON to commercial staff WFMD Frederick, Md.

CLINTON BROWN to KBON-FM Omaha sales staff. Was with Omaha
World Herald.

G. F. (Red) BAUER, resigned as sales manager WINN Louisville
[BROADCASTING, Oct. 30], announces he will open restaurant in Ft. Lau-
derdcle, Fla.

Sales power in central Ohio
means WBNS plus WELD-FM
with 187,980 radio families.
These are the folks who have
the money to buy your product
and their buying guide is WBNS.
Quick results at lower cost...
that hdas been the record of
WBNS for year after year.

ASK JOHN BLAIR

PLUS WELD-FM
POWER 5000 - WELD 33,000 - CBS - COLUMBUS, OHIO

1
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ERLE G. HOWERY, station manager WWYOQ Pineville, W. Va., named
general. manager. Succeeds JACK K. SHIPMAN, who remains as
treasurer.

G. LaVERNE FLAMBO, executive
vice president and commercial man-
ager WQUA Moline, Ill., named
general manager. Will also con-
tinue duties as executive vice pres-
ident, W. JOHN GRANDY, ac-
count executive KDAL Duluth,
Minn,, replaces him as commercial
manager.

Mr. Flambo Mr. Grandy

HELEN K. MOBBERLY, charge of
Washington Transit Radio sales
WWDC-FM Washington, named assistant to WWDC-AM-FM general
manager. HERMAN M. PARIS, WWDC general sales manager, also
named general sales manager Washington Transit Radio (WWDC-FM).

JACK HEALEY named commercial manager of KNUZ Houston.

JOSEPH K. MARSHALL, account executive Columbia Pacific Network,
L. A., to KCBS San Francisco Nov. 20 in same capacity.

ROBERT KEDDY, broadeast regulations division CBC, Toronto, to acting
secretary board of governors, CBC, Ottawa.

KARL MONK, commercial manager CKWS Kingston, to manager CHOK
Sarnia, Ont.

BILL BRENNAN, salesman CHOK Sarnia, to sales staff All-Canada
Radio Facilities Ltd., Toronto, station representative.

LEROY BREMMER, general manager-technical director KERB Kermit,
Tex., to TV staff United Nations, Lake Success, N. Y.

BILL BALDWIN, general manager KFGT Fremont,
Neb., to KBON Omaha as AM account executive.

CKXL Calgary, Alta.,, names National Broadcast Sales,
Toronto, and Donald Cooke Inc. as national representa-
tives.

KERB Kermit, Tex., names Bowles & Co. as exclusive
national representative.

Mr. Bremmer

LEON R, BROOKS, foreign funds section chief, Office of Alien Property,
Dept. of Justice, joins legal staff CBS Washington office.

RAY BARNETT, KSMO San Mateo, to KGO San Francisco as radio
sales representative,

ELIZABETH GREENE, Walston Hoffman & Goodwin, 8. F., to sales
department KCBS San Francisco.

S~

FOR MORE AUDIENCE
AT LESS COST
WITH HIGHER POWER
AND GREATER RESULTS

) See Centerspread This Issue ‘
ON THE AIR EVERYWHERE 24 HOURS A DAY

LEN .
WCKY

WATTS OF SELLING POWER

—— e — T ——
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Respects
(Continued from page i6)
where he has been stationed in
recent years as vice president and
director of public relations, is at
Camden, N. J., across the river

from Philadelphia.

He was born in Charleston, W.
Va., Sept. 10, 1907, but moved to
Philadelphia at the age of 6 and
considers that city as home. His
father, C. K. West, retired two
years ago after serving the Gen-
eral Electric Co. as vice president
in charge of the Atlantic district.

The younger West started to
follow his father’s career in the
General Electric Co. After gradu-
ating from prep school at Penning-
ton, N. J., and studying for a year
and a half at Wesleyan College,
Middletown, Conn., he went to
work in the GE Edison Lamp works
at Harrison, N. J.

About a year later, the Harri-
son Edison Lamp works was con-
verted into & radio tube manufac-
turing plant for RCA Radiotron
Co., and Mr. West stayed, along
with a number of other GE em-
ployes, to join RCA.

World’s Fair Assignment

His assignment was in the ad-
vertising department. In 1933 he
was sent to Chicago to be in charge
of the RCA exhibit at the World’s
Fair.

Mr. West was only 26 at the
time he was cast into the society of
Sally Rand, the Streets of Paris
and other distractions at the Chi-
cago fair, but he conducted himself
with such resolute sobriety that
his employers reclaimed him from
the midway at the expiration of
the fair and elevated him to the
management of the Victor visual
sound products department.

In 1936 he was promoted to RCA
Victor district manager in Phila-
delphia. A year later he became
district manager in New York. He
had hardly unpacked in New York
before he was sent to Pittsburgh
as district manager. By the end
of 1938, when he was again trans-
planted, this time to Cleveland, he
had begun to feel as though he
. were the staff Rover Boy.

He remained in Cleveland until

I'm broadcasting
the three daily
Vancouver Sun
nawscasts on on
oxclusive basis—
Watch my ratings
rise—

TOP DOG on the Coastl

BROADCASTING

the latter part of 1941 when he
was transferred to San Francisco.

By this time he had a wife and
child, His family had just arrived
in San Francisco when Mr. West
received orders to return to Cam-
den. The war had begun, and RCA
Victor had decided to contract its
field offices to concentrate on war
production.

Mr., West was in charge of the
redistribution of the RCA Victor
field staff, and when that task was
completed he was made manager of
the war contracts service depart-
ment.

In 1944 Frank M. Folsom joined
RCA Victor as executive vice pres-
ident. New to the firm, he needed
a staff assistant who knew his way
around the company. He naturally
noticed Mr. West, who is hard to
miss in a crowd.

For 18 months Mr. West served
as principal assistant to Mr. Fol-
som, without a title. In June 1945
he was appointed director of pub-
lic relations and two years later
was elected to a vice presidency.

Mr. West’s selection to head NBC
operations in the west is in line
with the closer supervision that
RCA has lately exerted over its
broadcasting subsidiary. It is no
secret that since Mr. Folsom be-
came RCA president RCA has
taken a new and firmer hand in the
management of NBC.

What Mr. West takes to Holly-
wood is a flair for crack adminis-
tration as well as experience in
public relations. There is little
doubt that NBC’s Western Divi-
sion will operate on a business-like
basis under his command.

Mr. West is too preoccupied with
business to have time for avoca-
tions other than golf, a game he
plays frequently with scores he
describes as “fair to poor.” His
only club membership is in the
Pine Valley, N. J. Golf Club.

He married a Philadelphia girl,
Peggy Brush, in 1934. They have
two adopted children, Peggy, 10,
and Helen, 7.

PROFITS TAX
Mave To Shelve Plan Seen

DRIVE by some members of Con-
gress to shelve the proposal for an
excess profits tax may be forth-
coming when legislators return
from recess Nov. 27, or at an
earlier date if beckoned by Presi-
dent Truman, who already has in-
dicated he may call Congress back
after the national elections.
Advance notice of such sentiment
has been given by Sen. Ralph E.
Flanders {(R-Vt.) who has sug-
gested that Congress increase cor-
poration tax rates instead of
enacting an excess profits tax.
Sen. Flanders has said he hoped
to present his views before the
Senate Finance Committee.
Meanwhile, informal sessions on
the proposal, by the Joint Com-
mittee on Internal Revenue & Tax-
ation were about concluded last
week. The Congressional group has
been requested to prepare a report
on the profits tax by Nov. 15, date
set for the House Ways & Means
Committee to open hearings.

¢ Telecasting

WARE TEAMWORK

At Historic Church Event

FLAWLESS station teamwork is
reported by WARE Ware, Mass,
1 kw outlet, in its 3%-hour broad-
cast of the entire consecration of
Notre Dame Church at Southbridge,
Mass., Oct. 11. With notice of only
18 hours to arrange the program,
the staff immediately went to work
on the necessary details. J

After Donald W. Howe, owner
and manager, WARE, learned that
larger metropolitan stations didn’t
plan to cover the event, News Edi-
tor Bill O’Neil and Sales Manager
Bob Sinnett obtained permission
from diocesan and parish officials
to schedule the broadcast, promis-
ing it would be memorable and
dignified. Program Director Tom
Colton arranged for telephone
lines. Search for a qualified nar-
rator at Worcester Diocese led to
Rev. Joseph R. D. Ally of St.
Francis of Assisi Church, Fitch-
burg, ‘Mass.

With only two hours to go to find
a sponsor, Desa Paint & Wallpaper
Co., a branch of a Worcester firm,
agreed to take the 31&-hour segment
as & public service. On broadcast
day, staffers’ hopes were pinned on
Rev. Ally, making his first micro-
phone attempt. WARE reports he
“covered the ceremony with the
aplumb of an experienced broad-
caster.” Program’s success, sta-
tion adds, was conclusive when the
stimulated audience, of a primarily

Reporting the event are Rev. Ally
(1) and Frank Knight, staf an-
nouncer.

* & %

Catholic-populated area, made its
reaction known. - By request,
WARE, which had taped the entire
event, rebroadcast the final half-
hour the following Sunday.

Rate Value for FM

FM is no longer considered as
“bonus” at WOKZ-AM-FM Alton,
I1l.,, according to Edward A.
Wheeler, president, WOKZ Inc.
Mr. Wheeler said new rates, effec-
tive Wednesday, will be for the
combined facilities of AM and FM,
with & portion definitely attributed
to the FM audience. Accompany-

“ing the new rate policy'is a promo-

tion campaign. North Shore Broad-
casting Co., which purchased the
WOKZ facilities, also is licensee
of WEAW (FM) Evanston, Il

- COMING!

a K L x :

TRIBUNE TOWER

OAKLAND, CALIFORNIA

Represented Nationally by Burn-Smith
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Wilkes-Barre’s
Best Radio
Buy!
 More Power

* More Listeners

* More Sales
Y R

The ‘Wilkes-Barre Metropolitan
Arec |s Exceeded in Population
Only by Philadelphia and
Pittshurgh

*

AVERY-KNODEL, INC.
I Not'l. Rep. IS
608 Fifth Ave., New York 20

P. 8. Schedule WILK Now
af Present Low Rates
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Strictly Business
(Continued from page 16)

‘selling various products to retail

outlets.

In 1933, a boyhood friend who
was then with Young & Rubicam
teld him about a new sort of busi-
ness—- national representation of
radio stations. The friend arranged
a meeting with John Blair, who had
shortly before established John
Blzair & Co., and was in the process
of expanding his New York opera-
tion. The two made a deal on the
spot, and Bill Weldon had taken
the first major step in his career.

Two years with John Blair con-
vinced Bill that he needed a “grass-
roots” background of actual radio
station operating and sales ex-

perience, so in 1936 he became a,

salesman with WOR. After a year
and a half with the key Mutual out-
let, he returned to the Blair fold,
becoming a vice president of the
company in 1946,

The war caused one more inter-
ruption in his Blair career. During
the war he served in the Navy as
commanding officer of an LST in
the Pacific area, where he saw a
great deal of combat.

The post-war year of 1946 found
the radio industry awakening to
the combined threat and oppor-
tunity in the new art of commercial
telecasting. While Bill and the
other principals of John Blair &
Co. discussed at length the alterna-
tive methods of providing the best
representative service for a grow-
ing list of television stations, Bill
made it his special business to
undertake a thorough survey of
the whole television field from every
aspect. As a result, when in 1948
the Blair group decided on the
principle of separate and exclusive
representation of television sta-
tions, with specialized salesmen
selling television alone, Bill was
ideally prepared to direct the opera-
tion. He was offered and accepted
the presidency of Blair-TV Inec,
TV’s first exclusive representative
firm.

AM-TV Split

Today, Bill Weldon derives his
greatest satisfaction from the fact
that the principle of separation of
AM and TV sales function, pio-
neered by Blair-TV, has been rec-
ognized by many elements of the
radio and television industries as
the sound approached to a difficult
problem.

In addition to fostering and
developing a sound sales concept,
Blair-TV today is also one of the
largest and most successful ele-
ments in the television representa-
tion field, representing WBNS-TV
Columbus, Ohio; KTSL (Don Lee
Television) Hollywood; WDSU-TV
New Orleans; WOW-TV Omaha;
WTVR Richmond, Va.; KDYL-TV
Salt Lake City; KEYL San An-
tonio, and KING-TV Seattle.

Bill Weldon was born in West-
field, N. J., on May 16, 1908. He
prepped at Pingry School, Eliza-
beth, N. J., and was graduated from
Lafayette College, Easton, Pa. He

DINNER commemorating 15th anniversary of the Esso Reporter in the Caro-
linas brought out stotion managers and advertising executives alike for
special occasion in Charlotte, N. C. [Broancasting, Oct. 30]. Flanking the
station-inscribed cake are (J to r}): Laurens Wright, Esso Division manager;
V. C. Carrier, company's assistant advertising manager; Cecil Hoskins,
WWNC Asheville; Charles H. Crutchfisld, WBT Charlotte; Curt Peterson,
partner, Marschalk & Pratt; E. S. Diggs, Esso region manager; Richard Mason,

WPTF Raleigh. MNewscasts are carried by oll three stations.

is married to the former Grace
Hardingham of Plainfield, and
they have twin daughters, Donna
and Blaire, three years old. He is
a member of the Plainfield Country
Club, and Chi Phi fraternity.

In common with many of his
Madison Avenue brothers-under-

He is sensitive about his scores.
“I've always felt that a business-
man-golfer who plays in the 70s
was neglecting his business. If he
plays in the 80s, he’s neglecting his
golf. At this stage of the develop-
ment of spot television, it's pretty
obvious that I'm neglecting my

the-skin, his principal hobby is golf. golf.”

New Business
(Continued from page 12)
CORY Corp., Chicago, planning to sponsor quarter-hour television show,

Cal York Photoplay, and is shopping for network. Agency: Dancer-
Fitzgerald-Sample, N. Y. )

MILES Labs. renewing The Quiz Kids, Louis G. Cowan package, on 30
NBC-TV interconnected stations, Fri., 8-8:30 p.m. for 52 weeks, effective
Dec. 1. Agency: Wade Adv.,, N. Y.

ALLIS CHALMERS Mfig. Ce. sponsoring onetime telecast of Chicago
International Livestock Exposition, Nov. 28 2-3 p.m. on NBC-TV inter-
connected network. Agency: Bert S. Gittins Adv., Milwaukee.

TOWNLEY RESTAURANT & CAFE, N, Y., names William Wilbur
Advertising Inc,, N. Y., for its advertising. Radio will be used.
Aetwork Qocounts « o «

CAMPANA SALES Co., Batavis, Ill,, renews for 52 weeks Solitair Time
on NBC, Sun., 11:45-12 noon. Agency: Clements Co., Philadelphia.
-ﬁdpeoplc s s

D. B. LEWIS, president Lewis Food Co., L. A. (Dr. Ross dog and cat
food), joins Academy of Television Arts and Sciences as corporate mem-
ber. Lewis firm sponsors The Ruggles, KECA-TV Los Angeles.

wviee 922 BMI 22 Zauns

Another BMI “Pin Up” Hit—Published by Republic

TIME OUT FOR TEARS

ill—. 116;
R ds: Savannah Churchll! Arco 1 s
OnAnnﬂg’l:elton—-Lon. 239; Nat King Cole—-CS ap-
1270; Bill Lawrence—1ol. 3902{9; Ink Spots
—Dec. '27259; Dinah Washn!gton-—.-S?Oa;
The Showmen—Abbey 15030; Billy Williams
Quartette—MGM*.
dn Transcriptions; Bob Eberly—World; Ralph
Norman—Associated.

* Soon to be rele
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A DOUBLE TAKE!

(without double talk)

With Any TV Spot
— your take is greater — because flexibly and forcibly — it delivers a

thrifty, streamlined sales punch!...with sound and sight.

These TV stations offer a double take —their

markets are among the most prosperous...

WSB-TV ..., Atlanta
their programs are tailor made for each WBAL-TV . . . Baltimore
market. WNAC-TV ... Boston

: WFAA-TV ... Dallas
Over 200 Spot TV Advertisers are now using KPRC-TV ............ Houston
them. Why not you? KFI-TV ...........Los Angeles

WHAS-TV ..., Louisville

KSTP-TV.....M’p'I's-5t. Paul

WSM-TV ... Nashville

WTAR-TV ............ Norfolk

KPHO-TV ............. Phoenix

WOAI-TV ... San Antonio
REPRESENTED BY

EDWARD PETRY & CO,, INC.

NEW YORK « CHICAGO « LOS ANGELES
DETROIT « ST. LOUIS « SAN FRANCISCO « DALLAS « ATLANTA
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FREEZE" IN VAIN?

HAS THE TWO-YEAR “freeze”
on construction of new television
stations been in vain?

Ohservers at TFCC’s lengthy
VHF-UHF allocation proceeding
were asking themselves this ques-
tion last week as testimony of sev-
eral witnesses suggested:

@ The Commission’s original
1945 standards on station separa-
tion may be ‘“technically feasible”
withl proper receiver design and
good receiving antennas and loca-
tion,

® Undue weight has been
placed by FCC on factors suich as
troposphere and terrain which af-
fect station separation.

© Allocation, if based on pro-
viding service to “natural” popu-
lation groups rather than geo-
graphic areas, can provide maxi-
mum service through flexible rules
on power and antenna heights and
provision for directional antennas,
offset carrier operation and simi-
lar techiques for efficient ckannel
use.

@® Service within a station’s
own area may be substantially in-
creased, without adding interfer-
ence to other outlets, by simply
boosting  transmitting antenna
height, while attempting improve-
ment of the same service through
increuse in power will magnify in-
terference to other stations.

Educational Bids

Meanwhile, FCC announced it
has designated Nov. 27 as the date
for accepting testimony on reser-
vatiop of channels for educational
groups [BroAbpcasting, Oct. 30].
The Commission, which plans to
hear further general testimony
this week on Wednesday after-
noon, Thursday and Friday only,
indicated it would not hold up any
other portion of the hearing on
this account. Cross-examination
will proceed immediately after di-
rect Festimcmy has been concluded
on all issues except that relating
to reservation of educational chan-
nels, FCC said.

Glénn D. Gillett, Washington con-
sulting engineer and president of
the Assn. of Federal Communica-
tion Consulting Engineers, Tuesday
told the Commission AFCCE be-
lieves the proposed allocation plan
should be employed only as a
geneval guide and not be made a
part of FCC’s rules. He explained
maximum use of facilities and “the
rapid| inclusion of technical ad-
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vancements” are not gained by
making an allocation which requires
months of rule-making hearings to
modify.

“The final goal of TV allocation
is the most equitable distribution
of facilities compatible with actual
population distribution and eco-
nomic support,” he stated.

Mr. Gillett was challenged by
FCC Counsel Harry Plotkin when
he presented AFCCE’s conclusion
that the Commission’s allocation
proposal “places VHF and UHF
channels on exactly the same
basis.” AFCCE therefore had rec-
ommended that “UHF assignments
should not be considered on a par
with VHF” because VHF operation
“is and will continue to be the
backhone of television for many
years to come.”

Mr. Plotkin observed FCC’s pro-
posed allocation does not consider
UHF and VHF on a par in that the
plan designates specific service
radii for each, the UHF predicted
service range being less than VHF.

Other principal reconimendations
and conclusions of AFCCE pre-
sented by Mr. Gillett included:

® Undue weight has been given by
FCC to those factors such as terrain
and troposphere which tend to in-

Question Haunts FCC Hearing

crease mileage separation of stations.
Safety factors “are desirable’” but lesser
separation than that now preposed by
FCC “may be used without producing
interference grecater than indicated.”
Benefits of directional transmitting and
receiving antennas cited.

® Power and antenna height should
be adjusted to value necessary for
adequate coverage which should gen-
erally, but not in unusual cases, cover
the metropolitan district of large cities
cr urban area of smaller cities. Flex-
ible minimums would reduce hardship
cases and prevent waste of facilities.
Conversely, maximum levels should be
flexible to allow fullest service oppor-
tunities where possible.

Use Technical Advances

e Full use should be made of all
technical advancements, including di-
rectional antennas, offset carricr oper-
atton and any other means of more
effectively wusing VHF channels for
maximum service. Allocation plan
must be ‘“sufficiently flexible to per-
mit maximum use of future develop-
ments in the art.”

® Exact purpose of FCC’s proposed
thtee grades of secrvice, A, B and C,
is not clear and plan of allecation
“protecting stations to their natural
area is more logical.” Grade C or
rural service does not seem to be pro-
tected for any station and such provi-
sion should be made, with particular
need for rural service protection in
less densely populated arcas.

® Available VHF and UHF. propaga-
tion data show FCC prediction of UHF
coverage is over optimistic as rugged

terrain of some areas will cause UHF
signals to fall off at lesser distances
than computed by Commission. Pro-
posed allowances of power increases to
overcome propagation deficiencies seen
as no solution since “such an allow-
ance requiring effective radiated power
up to 2000 kw is obviously impractical.”

® Allocation in accordance with
FCC’s proposed priorities *“will not
Permit a growth of television broad-
casting in accordance with the demand
and to the best interests of the indus-
try.,” TV will not be exception to rule
that in system of free enterprise “busi-
ness ventures succeed where adequate
economic support is found.” Alloca-
tion must be based on plan *to provide
the maximum of scrvice to the greatest
number of people.” FCC should not
deny a bid to provide a second service
to a large population in order to supply
first service to a small city,

& Mixing of VHF and UHF assign-
ments “raises problems of tremendous
magnitude and uncertainty.”

® Oscillator radiation may cause
serious interference in congested areas.
This will continue wunless precautions
are taken by set makers. Change of
intcrmediate frequency in sets to 4L mc
proposed by RTMA will result in inter-
ference to reception seven channels
separated. If assignment of a UHF sta-
tion in given area separated by seven
channels is avoided this interference
would be eliminated.

Questioned by Comr. Frieda B.
Hennock what he personally antici-
(Continued on page 66)

COLOR SUIT

A THREE-JUDGE court will hear
preliminary arguments in RCA’s
color television suit against the
FCC in Chicago’s Federal District
Court on Nov. 14, six days before
FCC’s approval of the CBS color
standards is slated to become ef-
fective.

The date was set by Judge Philip
Sullivan last Monday. The three-
judge court will be composed of
Judge Sullivan; Judge J. Earle
Major of the Court of Appeals,
who was designated chief magis-
trate in the RCA suit, and District
Judge Walter LaBuy, who in 1948
found AFM Chief James C. Petrillo
not guilty of government charges
of violations of the Lea Act
[BROADCASTING, Jan. 19, 1948].

The Nov. 14 date was set when
Nov. & on which RCA and FCC
attorneys had agreed, was found
inconvenient for the court. The
argument will cover the motion of
RCA, NBC, and the RCA Victor
Distributing Corp. for temporary
injunction against the FCC color

NQV. ,4 For Preliminary Argument

decision pending full trial of their
suit, along with counter-motions
filed Monday by FCC seeking dis-
missal of the suit and summary
judgment upholding the FCC de-
cision [BROADCASTING, Oct. 30].

Pilot Radio Corp.’s request to
intervene on the side of RCA and
its subsidiaries also will be argued
at the Nov. 14 session. A CBS
petition to intervene on FCC’s side
received agreement of both RCA
and FCC last Monday.

Others To Intervene

Court authorities also expected
petitions to intervene from other
companies, since several queries
regarding procedure had been re-
ceived.

FCC’s motion for dismissal of
the RCA complaint or for summary
judgment, filed Monday, claimed
NBC and RCA Victor Distributing
Corp. lack legal standing and that
RCA has failed to. show a legally
sufficient cause of action.

In any event, the motion con-

Telecasting @

tended, the records show “that
there is no genuine issue as to any
material fact and that defendants

. are entitled to a judgment as
a matter of law.”

The motion was based on an affi-
davit by PFCC General Counsel
Benedict P. Cottone outlining the
background of the color case, indi-
cating the extent of evidence pre-
sented by the various participants
in the hearing, and reviewing
FCC’s final color decision.

To the RCA charge that E. W.
Chapin, head of the FCC labora-
tories division, invented an adapter
usable only with the CBS system
and was still permitted to advise
the Commission on its decision, the
Commission claimed that “RCA had
full opportunity to object to the
continued participation of said en-
gineer in the proceedings but did
not do so. . . .”

FCC also contended that RCA
has not claimed Mr. Chapin’s

(Continued on page 88)
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DOES MACY’S TELL GIMBEL'S? s

FCC ASKED RCA last week ‘to
turn over.to CBS some of the latest
models of RCA’s tri-color TV pic-
ture tube, for tests with the Com-
mission-approved CBS color tele-
-vision system.

Noting that RCA said last July
it hoped to have samples available
for industry study this fall, FCC
in a letter to the company reite-
rated its desire to see a tri-color
tube tested on the CBS system, and
said:

“The Commission beheves that
your cooperation in this matter
will be in the public interest and

will aid in assuring that all means
are being taken by the television
industry to bring to the American
people the best that color television
has to offer. Your early response
to this request will be appreciated.”

RCA had not completed its an-
swer late last week.

A spokesman for CBS said
Columbia had twice asked for con-
ferences on the tri-color tube—once
on Sept. 8 and again on Sept. 28,
The CBS spokesman said that on
Sept. 20 RCA replied to the first
request by saying information
would be made available when the

COLOR PRESSURE

Political Influence
Alleged in Decision

DR. THOMAS T. Goldsmith Jr., director of research of Allen B. DuMont
Labs Inc., said last week the FCC adoption of CBS color television
standards was made “under pressure” and he conjectured that the pres-
sure was applied by elements interested in a “substantial slowdown” of

television progress.

Dr. Goldsmith’s remarks were
made at a news conference that
followed a two-way closed circuit
conference between executives of
the DuMont Laboratories and Du-
Mont Television Network with net-
work affiliates (see story; page 56).

The general public, Dr. Gold-
smith surmised, “had no part in
the request to start color televi-
sion now.” What probably hap-
pened, he thought, was that politi-
cal pressure was exerted by busi-
nesses which have suffered be-
cause of the growth of television.

Two businesses which he said
“might” have had a hand in forc-
ing a quick color decision were
movies and AM broadcasters.

The decision adopting CBS color
standards was made by the FCC
without “taking into consideration
the very great upheaval that would
be caused.” But such an upheaval
was exactly what anti-television
interests wanted. :

Sees No Basis

Dr. Goldsmith emphasized he
had no proof of his conclusions, but
he said he was unable to count
in any other way for the FCC's
decision, “The people down there
did not have full knowledge of
what they were doing, or they
wouldn’t have done it,” he said.

Being under pressure to adopt a
color system at once, the FCC
picked the one that gave the best
performance at the moment, he
said.

Dr. Allen B. DuMont, president
of the corporation, told affiliated
stations in the closed circuit con-
ference that preceded the news
conference that he was convinced a
compatible system of color tele-
vision could be developed, and com-
patibility, he felt, was of utmost
importance in the transition of
black and white to color.

Dr. DuMont said his company
had been accused of “not wanting
color,” and he said that was ‘not
true.” DuMont believes the public
will not buy the type of receivers

*

that can be made under present
standards.

Prices of converters to enable
present sets to receive CBS color, he
predicted, will be ‘considerably
higher than the prices bandied

-about in the papers at the present

time.” And color receivers, he
said, will cost “twice as much” as
present black and white sets.

Dr. DuMont estimated it would
cost existing television stations
from 20 to 25% of their present
investment in equipment to convert
to color broadecasting.

He emphasized that the FCC de-
cision leaves it to the telecasters
option as to whether he will trans-
mit color or black and white, and
he told the affiliates that the Du-
Mont Network has no plans for
color-casting.

RCA Give CBS Tube

tube is ready, and that no reply to
the second request has been re-
ceived,

FCC's letter to RCA made no
reference to requests by CBS. It
said the Commission “feels that it
is appropriate to request when ar-
rangements can be concluded be-
tween you and the CBS Inc.,
whereby the above tests may be
conducted,” The letter continued:

“Specifically, it is requested
that you state when you can make
available to CBS samples of the
most recent successful models of
both your single-gun and three-gun
direct view tri-color tubes, together
with such circuits and equipment as
may be necessary for their opera-
tion.

“It would be helpful if the CBS
engineers could be given the neces-
sary technical information and
operating instructions and could
have the opportunity to view the
tubes selected by you in operation
on the RCA system.”

Provision for Research

FCC also pointed out that, de-
spite adoption of final color stand-
ards, provision has been made for
additional experimentation in color
as well as other TV fields, and that
RCA has been given special tem-
porary authorizations covering con-
tinued research and its own color
system [TELECASTING, Oct. 23]

“As you know,” the letter said,
“the Commission’s authorizations
for such experimentation are based
on the premise that persons so
authorized have ‘a definite program
of research and experimentation in
the technical phases of television
broadcasting which indicates rea-
sonable promise of substantial con-
tribution to the developments of

the television art.’

“In issuing such authorizations
the Commission expects that the
fruits derived from such research
and development will be made avail-
able to the entire industry.”

The Commission recalled that ex-
pert witnesses testified during the
color hearings that a tri-color tube,
“if successfully developed,” could
be used on the CBS system. It
would replace the present mechani-
cal color wheel, which limits CBS
picture tube size to a maximum of
-12% inches.

Long Interest Shown

FCC’s interest in a test of a tri-
color tube with the CBS system
was indicated both in its Sept. 1
First Report on color and in its Oct.
11 Second Report, which approved
the CBS system, the letter pointed
out.

“In this connection,” FCC con-
tinued, “your ‘Progress Report of
RCA on Color Television and UHF,"
submitted to the Commission on
July 31, 1950, outlines the research
work bemg conducted by you with
respect to direct-view tri-color.
tubes and states ‘It is hoped that .
the supply of tubes will be such
that samples can be made avail-
able to the industry in the fall
for their own study and develop-
ment work,” The Commission was
vleased to note the progress men-
tioned in your letter and the pro-
posed availability of the tube to
interested persons.”

FCC’s letter was made public
Tuesday on .authorization by a
board composed of Comrs. Paul A.
Walker, E. M. Webster, and George
E. Sterling. Comr. Sterling dis-
sented from the Commission’s Oct.
11 order approving the CBS system,
without further delay. :

HIGH-DEFIN

A NEW high-definition TV system
developed by General Electric Co.,
described as highly ecompatible with
present receivers, was announced
last week in a statement filed with
the FCC by C. A. Priest, manager
of engineering, Commercial Equip-
ment Division.

Description of the system was
given by R. B. Dome, electrical con-
sultant of the GE Receiver Divi-
sion.

While the high-definition tech-
nique has not been set up and field
tested, Mr. Dome explained, certain
elements of the system have been
tested. In substance, the system
subdivides the video frequency and
transmits portions of the high-
frequency end alternately.

A receiver designed for the new
system would give upwards of 50%
increase in horizontal detail, the
Commission was told.

GE’s new system, Mr. Dome sald,
carries fine detail on odd lines with-
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out superfine detail. Even lines
carry superfine detail but no fine
detail. Transmitters thus would be
modified to provide these end re-
sults: Odd fields to transmit coarse
and fine detail as at present; even
fields to transmit coarse and super-
fine detail, with the superfine de-
tail transposed in frequency to fit
into the space normally occupied
by the fine detail; provision for a
retransposing carrier wave for the
superhighs.
Adds Feur Tubes

Suitable cirenitry would be pro-
vided at the receiver to restore the
picture to its full bandwidth. Four
more tubes would be required:
Keyed amplifier, amplifier-doubler,
high-frequency power amplifier and
detector-superhigh amplifier.

In relaying, a 2.7 me band-width
would not provide improved defi-
nition but the advantages of the
system can be realigned on 4 mec.

Without altering present re-

GE Has New SvStem

ceivers, a 384-line picture would be
provided or substantially that of
present-day sets, With the high-
definition signal, service would be
increased to 545 lines.

Mr, Dome observed that existing
sets would offer a weak fine-grained
pattern; transposed super-high
signals would exist as spurious
signals theoretically self-cancelling
but actually lacking 100% integra-
tion; brightness would be reduced
509% but this would be avoided by
pre-emphasis and be relatively un-
unimportant. Of course, high-defi-
nition sets would reéeive present
transmissions, he noted.

Mr. Dome said all precision
equipment under the new GE sys-
tem is localized at the transmitter,
in comparing the plan to other
higher-definition systems. He added
that it uses the same field, frame
and line rates and that the picture
has excellent texture without visible
dot structure.
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ROM wild frontier’country 10

the nation’s eoal and chemical

center in a generation, green-
mountained West Virginia today is
underwriting ' a new pioneering
saga, an addition to its heritage of
backwoodsmen who fought Indian
wars and formed the backbone of
General Washington’s Independ-
ence |[army.

The story of television coming
into 1ts own in the rugged moun-
tain state is a 20th century rival
to the opening of the backcountry’s
mountain trails by early-American
settlers.

Where once trails were roughly
hewn through dense forests, relay
towers erected to interconnect
"WSAZ-TV Huntington.and TV fa-
cilities in Cineinnati now grace the
Kentucky-Ohio country side.

In the two-month period between
the time West Virginia’s first and
only TV outlet received its authori-
zation to go on the air and trans-
mission of a test pattern, a moun-
tain crest about two miles from the
heart| of Huntington was leveled,
timber removed, a master trans-
mitter building built, and a 310-ft.
tower with a 50-ft. batwing super-
turnsiile antenna erected.

Engineers Build
Mobile Unit

The station’s engineers mean-
while put together a mobile unit
pattermed closely after the RCA
unit. It was built on a Ford cab-
over-engine truck model with a
chassis lengthened to a- 158-inch
wheel base, at about one-half the
cost of a ready-built and equipped
truck,

By Oct. 24, 1949, WSAZ-TV was
airingits first commercial program,
4 kinescope featuring Step the
Music, Official premier was Nov.
15 when such guests as Joseph H.
McConnell, president of NBC;
Frank| M. Folsom, president of
RCA; E"est Virginia's Gov. Okey L.
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Patteson and Huntington’s Mayor
W. W. Payne greeted the station’s
opening.

An estimated 50,000 televiewers
witnessed the premier from screens
placed in hotel lobbies, store win-
dows, theatres and from 2,500 sets
then in use in private homes.

WSAZ-TV Can Reach
1,200,000 People

Huntington, located on the west-
ern border of the state across the
river from Ohio and Kentucky,
has access to the West Virginia-
Ohio-Kentucky tri-state area and
portions of Virginia, which lies to
the south. Adding this area to the
200,000 population of the Hunting-
ton-Ashland-Ironton metropolitan
area and the Charleston region to
the east, WSAZ-TV has as a goal
the entertainment and merchandis-
ing for about 1,200,000 people.

Introduction of video served to
dry up the usual inter-state and
inter-market feuding which has
been as traditional to the area as
the battling among old West Vir-
ginian faniilies in homestead days.
All Charleston and Huntington
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newspapers, as well as the Ash-
land, Ky., Ironton and Portsmouth,
Ohio, papers carried special edi-
tions when the station began oper-
ation. This group, in addition to
nine others, from small-circulation
weeklies to the metropolitan Co-
lumbus (Ohio) Citizen, utilize
WSAZ-TV’s daily program log, and
has maintained an avid news in-
terest in the station’s progress.

With this wide-area interest,
WSAZ-TV also has becen responsi-
ble for the mounting set count in
the Huntington-Charleston market
region. Climbing at the approxi-
nate rate of 1,600 sets per month,
the totals have risen from some
3,600 sets the first of the year to
nearly 30,000 by November.

In the year following its debut,
the station relied for the most part
on kinescope and local program-
ming. But early in July, it got the
go ahead to construct a $100,000
Cincinnati-Huntington TV relay.
That marked the beginning of a
new era for WSAZ-TV.

Regular network service at
WSAZ-TV was inaugurated on
Labor Day with the telecast of a

Mr. KILPATRICK

‘doubleheader between Cineinnati

and St. Louis. While marking the
entree of programs direct from
ABC, CBS, NBC and DuMont, all
of which supply programs for the
station’s viewers, the day also was
the occasion for an unscheduled
picture-story of a fire which broke
out at the West Virginia Electric
& Supply Co. WSAZ-TV telecast
the blaze which lasted an hour and
a half.

The relay facility links the sta-
tioni with Cincinnati outlets WLWT
(TV} which serves WSAZ-TV with
NBC programs; WXRC-TV for
CBS shows, and WCPO-TV for
ABC or DuMont schedules.

WSAZ-TV is owned and oper-
ated by WSAZ Inc. Guiding the
station’s destiny is a hard-working
trio of executives. Marshall Rosene,
station manager of WSAZ from
1944 to 1949, is general manager.
Mr. Rosene entered the radio busi-

WSAZ-TV Pioneers in Television
For Ruggzed West Virginia

ness after a long assoeciation with
newspaper advertising in Colum-
bus, Ohio.

WSAZ-TV’s station manager is
Lawrence H. Rogers II, former
sales promotion manager of WSAZ-
AM. Leroy Kilpatrick, at one time
with the West Virginia Network, is
chief engineer, Both Messrs. Rogers
and Kilpatrick designed and “put
into operation the physical plant
and installed equipment after
extensive field trips and studies of
TV operations as they existed in
1949. The planners concentrated
on eliminating unnecessary facili-
ties which had been explored else-
where in earlier experimental in-
stallations. '

Officials Directing
WSAZ Operations

Board of directors of WSAZ Inc:
includes: Col. J. H. Long (presi-
dent, Huntington Publishing Co.),
president; Capt. John A. Kennedy
(of San Diego Union), first vice
president; William D. Birke (pub-
lisher, Huntington Hearld-Dis-
patch), second vice president;
Walker Long (publisher, Hunt-
ington Herald-Advertiser), secre-
tary-treasurer.

Among the key personnel are
James H. Ferguson, who came to
WSAZ-TV from WLWT where he
was producer and director, is the
station’s program director and
John Jiruska, chief studio techni-
cian, who aided in the design
and construction of many of the
station's facilities, including the
mobile unit and the intercity relay
system. Naseeb S. Tweel, who is
production manager and heads all
film and studio operations, is a
native of Huntington who entered
television “cold” with the station.
Another Huntington product is
Elizabeth Conaty, commercial traf-
fic manager, who boasts two years

(Continued on page 68)
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ONE OF A SERIES FEATURING THE MEN WHO MAKE FREE & PETERS TELEVISION SERVICE

Shure
and it's—

WiLnom J. Tyvay!

Every time we lock at Bill Tynan we
think first of shamrocks, shillalahs and
St. Patrick — and then, in the rext instant,
we think how glad we are to have him with
us, as another of our capable, ambitious,
sincere and hard-hitting F&P Colonels.

Because, after all, it’s natural that a great
many of you advertisers and agencies will
inevitably judge the television stations we
represent at least party by your personal
respect for the F & P men who call on you

<

_4

A

NEW YORK

CHICAGO

ATLANTA

(Another F & P TELEVISION Specialist)

stations in America. . . .

proof-test his skill and calibre.

DETROIT

in their behalf. Hence our manpower must
be top-notch, since we do in fact represent
the finest group of the best-managed

When Bill Tynan or any other of us F &P

Colonels calls on you, we invite you to

not afraid of hard work or tough assign-
ments. In fact, we want them and we thrive
on them, here in this pioneer group of
radio and television station representatives.

FT. WORTH HOLLYWOOD

Two years, St. Mary's College

One year, Armour Institute of
Technology

Three years, Kalva Venders, Inc.

Four years, U.S, Navy

Two years, Adv. Mgr., Kalva
Venders, Inc.

One vear, Cruttenden & Eger
Advertising Agency

Free & Peters { Ch:cago Office)

since May, 1949

EXCLUSIVE NATIONAL
TELEVISION
REPRESENTATIVES
DAVENPORT WOoC-Ty*

{Central Broadcasting Co.—
WHO-WOC)

FORT WORTH-DALLAS WBAP-TY*
[STAR-TELEGRAM])

LOUISVILLE WAVE-TY*

(WAVE, In¢.)

MIAMI WTV)
(Wometco Theafras)

MINNEAPOLIS-ST.PAUL WTCN-TV
{DISPATCH-PIONEER PRESS)

NEW YORK WPIX

(THE NEWS)

ST. ‘LOVIS
{POST-DISPATCH)

KSD-Ty*

SAN FRANCISCO KRON-TV#*
(THE CHRONICLE)

*¥Primary NBC Adfiliateg

1 & PETERS, INC.

Pioneer Radio and Television Station Representatives Since 1932

SAN FRANCISCO



DEFENDS CBS COLOR tuh snver i

ADRIAN MURPHY, CBS vice
pregident, last week enumerated
six “misconceptions” he said were
widely held concerning the FCC
decision to adopt CBS color televi-
sion standards.

Mr. Murphy, speaking at a
Thursday meeting of the New York
Radio Executives Club, listed the
misconceptions and pointed out
why CBS thought them wrong.

1. Some people, he said, have
tried to make it felt that the FCC
decision was “temporary.”” Mr.
Murphy said that CBS was unable
to read anything but permanence
in the order and that FCC’s refer-
ence to future color experimenta-
tion did not “leave the door open.”
“It only leaves it slightly ajar,” he
said.

Not ‘Sudden’

2, There have been references to
the {*suddeness” of the decision. Mr.
Murphy said CBS first proposed a
color system in 1940, was experi-
menting with such & system in
1941, with FCC’s knowledge, and
has been at it ever since, except
during the war. Further, he said,
throughout the most recent FCC
color hearings it was evident that
“some system was going to be
adoﬁted.” Nowhere in the hearings
was| there any indication that the
system would not be CBS, he said.

3. The CBS color technique is
often called a “‘mechanical” sys-
tem, and that is not so, Mr. Murphy
said, adding that the CBS system

“is as electronic as any other.”
What CBS has that no other sys-
tem now has, he explained, is the
capacity to use mechanical means,
which enable CBS color to be used
now, while tri-color electronic -tubes
are still not available for com-
mercial use. Mr. Murphy said that
testimony of most engineers during
the hearings was that the tri-color
tube, when perfected could be used
with the CBS system.

Compares With Movies

4, There has been talk that color
television will be like color movies,
less prevalent than black-and-white.
Mzr. Murphy believes that eventually
television will be almost all color.

Analogies between movies and
television are without value, he
said. Color is used sparingly in
movies because it is far more ex-
pensive than black-and-white and
is in scarce supply. Color TV will
cost no more than black-and-white,
he said.

Further, he said, -television is
an advertising medium, and movies
are not. Advertisers will want to
use color in TV. Television pro-
gramming is different from movie
programming, with TV fare being
more adaptable to color than
movies.

5. There has been talk that no
station save WCBS-TV New York
will carry colorcasts, Mr. Murphy
saild CBS had reason to believe
otherwise.  He anticipated that
network colorcasts would be picked

AT&T FACILITIES

DuMont Affiliates
Hear Loewi

COMDR. MORTIMER W. LOEWI, director of the DuMont Television
Network, told DuMont affiliates last week that the network would fight
for equal access to AT&T network facilities to avoid establishment of
a network monopoly that would enable surviving networks to become

dictators over affiliated stations.

Commander Loewi spoke to affil-
iateaw‘ in a closed circuit conference
last Wednesday to explain Du-
Mont’s motives in complaining to
the FCC about AT&T network al-
locations.

“Without free competition among
four /or more networks, what would
your' position be?” he asked affil-
iates. “What bargaining position
could you hold if one or two net-
works were able to dictate what
program you must take, when to
take them, and then dictate how
much you would be paid for them?”

Won’t Hurt Income

He told the stations that the
limitations proposed by the FCC
in the number of hours a station
can take from any one network
would not adversely affect station
income.

“Even though you take your pro-
gramg from three or four networks
rather than from one or two,” he
said, “you will still be able to
select for your station the commer-
cial programs that assure your
profitable operation. And with all
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*
four networks competing for your
facilities on an equal basis, you
will stay in the driver’s seat.”

Commander Loewi said the FCC
had shown in its AM network reg-
ulations it was interested in pre-
venting networks from exerting
dictatorial powers over stations.

“By its latest actions to insure
a freely operated, competitive sys-
tem of television broadeasting, the
FCC has oncé again proved its in-
terest lies not in the control of TV
but rather in assuring that a
healthy competitive situation will
prevail in the industry,” Com-
mander Loewi said.

“In this way the public interest
will best be served. In this way
the Commission is providing the
incentive to all major networks not
only to continue present operations
but to put into action large-scale
plans for expanding both program
service and facilities until such
time as there can be an ample num-
ber . of independently-owned sta-
tions and intercity connection
facilities throughout the country.”

up by stations just as fast as re-
ceivers were equipped to accommo-
date them.

6. An effort has been made to
spread the word that a compatible
color system is “just around the
corner.” Mr. Murphy said that
despite promises to the contrary,
no compatible system of commercial
quality had been developed. He said
that RCA in 1947 had prdmised
such a system by September 1948,
but had failed to produce it then
or since.

“You can’t kill color television,”
said Mr. Murphy. CBS is convinced,
he said, that as soon as the public
sees color, it will want it.

Taking the Sting Out

BUZZING with activity was
an apt description of KSTP-
TV Minneapolis-St. Paul
during a recent Marge Mec-
Crady’s For You—Ladiee pro-
gram, As her guest, Hostess
MecCrady had Clare D. Ford,
state apiarist with the U. of
Minnesota’s extension divi-
sion. In showing viewers how
the bees make honey and
what to do in the case of a
bee sting, 4,000 bees were let
loose in the studio. Mr. Ford
proceeded to have himself
stung and demonstrated for
viewers how to remove the
bee’s stinger.

PROTECT TV

DuMont Calls on Yoters
To Press Candidates

A CALL for voters to urge Congressional and Senatorial candidates to
take an affirmative stand in protecting the public investment in television
was issued last Tuesday by Dr. Allen B. DuMont, president of Allen B.

DuMont Labs Inc.

In a speech before the joint
Radio-Television Mfrs. Assn. and
Institute of Radio Engineers meet-
ing at Syracuse, Dr. DuMont
pointed out that it was the voters
who could insist on adequate tele-
vision service for every section of
the country.

“Eight million families have in-
vested $3 billion in TV receiving
sets,” he said. “Every television
owner should demand from his
Congressional and Senatorial can-
didates affirmative efforts to pro-
tect his investment,” Dr. DuMont
continued.

All major problems now existing
in the TV industry, he went on,
were imposed by the government.
He pointed specifically to FCC ap-
proval of CBS color as “an arbi-
trary and hasty decision . . . which
has caused tremendous confusion,
doubt and possibly large financial
loss to the . . . public and to the
television industry.”

Asserting that CBS “has an al-
most impossible, task of selling its
system to either the American
public ¢r to the broadeasters,” Dr.
DuMont called on industry to keep
faith with the public by providing
optimum black-and-white telecast-
ing and to continue its research on

*
a compatible
color system,

Also attacked by Dr. DuMont
was the proposed legislation on ex-
cess profits ‘taxes, which he said,
would be inequitable to newer, de-
veloping companies — including
many electronic firms.

Other talks were made by A. V.
Loughren, vice president in charge
of research, Hazeltine Electronics
Corp., and W, B. Whalley, Sylvania
Electric Products Inc.’s physics
laboratory.

Mr. Loughren described a pro-
posed color TV system using the
“mixed highs” principle and other
technical improvements. Mr. Whal-
ley also presented a paper on TV,
analyzing set requirements to ob-
tain the best possible picture. He
said his specifications would make
better use of high quality picture
tubes than are presently available.

Movie TV Relays

TEMPORARY authorizations were
extended by FCC last week for ex-
perimental relays used by Para-
mount Television Productions and
Twentieth Century-Fox Film Corp.
in their New York theatre TV proj-
ects. All were TV relays.

and all-electronic

PARTICIPATING in the two-way closed circuit conference with DuMont Net-
work affiliates are {1 to r): Robert F. Jamieson, manager of station relations;
Comdr. Mortimer W. Loewi, network director; Dr. Thomas T. Goldsmith Jr.,
director of research for Allen B. DuMont Labs Inc.; and Dr. Allen B. DuMont.
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Mobile Unit

Pioneers New
Telecast Technique
with

GPL

Handles Film Commercials on the Spot
for Better Control and Economy

Using the new GPL 16-mm Utility Pro-
jector, the American Broadcasting Com-
pany scored another television “first” by
handling filmed commercials direct from
its mobile units at football games. This
new technique ¢liminates the need for
expensive studio stand-by facilities and
film-chain tie up. It results in smoother
programming. And it gives the director
on location full control of timing.

The GPL Utility Projector (PA-101)
is used with a standard image orthicon
camera without special phasing facili-
ties. It projects either direct into the
camera, Or on an intermediate screen in

O 3
[] 2
. . \ o
TV Camera Chains * TV Film Chains ) o
TV Field and Studio Equipment \ 4 .f
Thegire TV Equipment ==
==3L
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a shadow box. With the latter, one of
the cameras used for game pick-up can
be swung around to the shadow box to
take commercials.

The PA-101 is not only a professional
auxiliary projector for the larger sta-
tion, it is ideal for studio as well as field
work in smaller stations. Easily port-
able, it may be used for film preview
or rear screen projection. And for film
telecasts, it may be used with regular
studio cameras to provide quality equal
to specialized iconoscope film-chain
equipment.

PLEASANTVILLE

ABC ENGINEERS designed a special pro-
jector-camera mount for their mobile
units. Set-up is easily removable; camera
rotates on bose for adjustment. Split
coupling keeps out light.

Camers swings
from game plck-up
10 shadow-box

3ceean in
shadow-hox

Frojector with
reversal miror

NO EXTRA CAMERA required with this
alternate arrangement which uses shad-
ow-box screen in stadium camera booth,
Camera used for game pick-up may be
swung to shadow-box to make com-
mercials.

Write, wire or phone for details . . .

General Precision Laboratory
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COY FLAYS HALLICRAFTERS ox1v as

INCENSED by a Hallierafters Co,
advertisemént attacking FCC's
colar TV decision, FCC Chairman
Warne Coy accused the company
last Friday of attempting “to de-
ceive and frighten the publie,”” and
of using “contemptible” means in
the attempt.

He acdcused the company of pitt-
ing “fake versus fact” in “a mali-
cioils smear campaign.”

_“I respectfully suggest to Hall-
icrafters,” he said in a letter
to President W. J. Halligan, “that
it £nllow the lead of some other
progressive manufacturers and
begin the manufacture of color
sets, adapters and converters, and
let the American people decide for
themselves whether they like this
new dimension in television broad-
casting.

“Hallierafters’ products are much
better than its propaganda.”

Chairman Coy’s target was a
full.page ad entitled “The Color
. Telavision Blunder,” placed by
Hallicrafters in the Oct. 23 Chicago
Daily News.

The FCC chief noted that the ad,
carried over President Halligan’s
signrture, said the five Commis-
sionicrs who voted for the CBS
color system “contradicted even
themselves.” The ad quoted FCC’s
Sept. 1 report on color as saying
the Commission “must of necessity
rely to a great extent upon in-
dusiry experts for data and expert
opinion in arriving at decisions in
the field of (color) standards.”

Chairman Coy charged that
“then, in the best tradition of out-
of-cemtext quoting, you come to a
dead stop and ignore the rest of
that paragraph of the decision.”
He =aid “you refused to finish the
paragraph because to do so would
have demolished your entire argu-
ment.”

FCC’s Responsibility

The rest of the paragraph, Mr.
Coy noted, says that “the responsi-
bility for decision is that of the
Commission and we cannot feel
bound to accept recommendations
and expert opinions when we find
from a study of the record that the
record supports different conclu-
sions.”

Mr. Coy’s letter under-lined the
follmwing sentence from the same
parugraph:

In weighing these recommendations
and euipert opinions we cannot over-
look the fact that many of these same
parties offered recommendations and
experi opinion of the same kind as
the hLasis of their advecacy in the
1946-47 hearing of the simultaneons
systdim—a system which never sur-
vived field-testing.

The complete paragraph, the FCC
Chairman told Mr. Halligan, “puts
quite a different face upon the mat-
ter.”
~ “Ta continue the quote and give
the people the WHOLE story
would hardly have served your
purprse of pulling the wool over
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their eyes,” he asserted. He also
said:

The hidden ball trick is a fine piece
of football strategy but when it is
employed by a large radio manufac-
turer in an advertisement to deceive
and frighten the public on such an
important issue as color television, it
becomes pretty contemptible.

Chairman Coy noted that FCC's
color hearing covered 62 days and
included 53 witnesses who gave
9,717 pages of testimony ard pre-
sented 265 exhibits.

“Of course,” he said, “you did
not mention that the FCC was
established by the Congress of the

United States for exactly this spe-
cific type of investigation and de-,
cision-making process.”

He said Mr. Halligan is “most
certainly entitled” to his own
opinion as to the “ultimate wisdom
of the Commission’s decision.”
But, he said, quoting Bernard
Baruch, “Every man has a right to
be wrong in his opinion, but not in
his facts.”

“Color is on the way,” Mr. Coy
declared, “and the American peo-
ple are going to be given an op-
portunity to enjoy it—if they

DALLAS-FT WORT

ABC, NBC Contract
Plans Rejected

FCC HELD last week that television network affiliation contrac'-cs must
treat Dallas and Ft. Worth as separate metropolitan areas, or risk vio-

lation of the Commission’s-rules.

In letters to NBC and ABC, the Commission turned thumbs down on

separate but similar proposals of
the two networks to give half-time
instead of fulltime contracts to
WFAA-TV Dallas and WBAP-TV
Ft. Worth.

The proposed contracts had been
worked cut by the networks in ne-
gotiation with the two stations, and
were submitted to the Commission
for its views.

FCC’s letters, released Tuesday,
pointed out that under each con-
tract sponsored programs origi-
nating during the hours specified
in the contract of one station could
not be carried by the other station
(unless the sponsor wished to use
both stations).

The Commission also noted that
its TV channel allocations plan re-
gards Dallas and Ft, Worth as two
different metropolitan areas. Ac-
cordingly, it held, the half-time af-
filiation contracts would overstep
the provision (Sec. 8.632) of the
rules which says, in part:

No license shall be granted to a
television broadcast station having
any contract, arrangement, or under-
standing, express or implied, with a
network organization . .. which pre-
vents or hinders another broadcast
station serving a substantially dif-
ferent area from broadcasting any
program of the network organization.

ABC had defended the half-time
affiliation plan as a means of min-
imizing duplication of identical
programs in the area of overlap-
ping coverage by WFAA-TV and
WBAP-TV. NBC had pointed out
that advertisers normally would
select WFAA-TV rather than
WBAP-TV in that area because
Dallas is larger, and that there-
fore the half-time proposal would
equalize distribution of NBC pro-
grams between the two stations.

FCC ruled, however, that “nei-
ther of the two stations renders an
adequate service to both cities,”
within the meaning of TV Engin-
eering Standards. “And although
there are some areas where the
service from both stations overlap,”
FCC added, “viewed on an overall

L 4 =

basis the Commission considers
WFAA-TV and WBAP-TV as serv-
ing substantially different areas.

“Thus it would appear that to the
extent that the proposed agree-
ments would be applicable to rela-
tionships within the scope of Sec.
3.632, they fall within the prohi-
bitions of that Section since they
prevent each station from carry-
ing certain [network] programs
broadcast by the other,” FCC said.

The contracts would require the
use of kinescope versions of net-
work programs by the two stations
until coaxial cable or radio relay
facilities reach Dallas and Ft.
Worth.

FCC said that “since the pro-
posed contracts would, in any event,
be applicable to network programs
transmitted by coaxial cable, when
such facilities become available, it
is not necessary, for the purposes of
passing upon the contract[s] pre-
sented, to consider at this time any
additional problems which may be
presented by a contract which also
governs network pregrams made
available to affiliates by kinescope
recording.”

Serve Same Area

FCC also distinguished the
WFAA-TV and WBAP-TV opera-
tiens from the arrangement under
which their respective AM affiliates
use the same transmitter and the
same frequencies on a share-time
agreement. The AM stations “serve
the same areas day and night,”
FCC said, while “the WBAP-TV

transmitter is located in Ft. Worth .

and the WFAA transmitter is lo-
cated in Dallas and the stations
serve two different areas.”

WBAP-TV currently has - full-
time affiliation contracts with both
ABC and NBC: The half-time plan,
with each network dividing its
schedule equally between the two
stations, was evolved by the net-
works in negotiation with the sta-
tions after WFAA-TV asked for
affiliation following its acquisition
by the Dallas News last spring.

wish.” The advertisement phrase, “5 -
Men Against the American Way,”
bhrought this reply:

The thinge that the phrase, “The
American Way,” stand for are sacred
to me and I deeply resent attempts
such as yours to debase the coinage
of these words through such a mali-
cious smear campaign. .

In my view, the American Way in-
cludes telling people the truth, the
whole truth, so that they can make
up their minds on the basis of all the
facts instead of misleading them with
one-sided attacks such as yours. It
means giving the people the advantage
of new inventions as soon as they
are developed instead of trying to
shelve them 80 a8 not to interrupt the
flow of profits from existing products.

Mr. Coy considered it “unfortu-
nate” that FCC lacks funds for
“full pages of advertising to cor-
rect the misrepresentations you
have made.” He said he was mak-
ing his letter public “with the hopes
that the facts it contains will reach
at least some of the readers who
may have been misled by your hit-
and-run attack and that some of
the mischief may be repaired.”

PHONEVISION
Zenith Seeks Dec. 1 Test

ZENITH Radio Corp. sought a
second postponement of its Phone-
vision test in Chicago last week
after encountering the recurring
stumbling - block—refusal of the
motion picture industry to make
good films available.

Zenith, which developed the pay-
as-you-see system of television,
planned last week to move the start-
ing date from Nov. 1 to Deec. 1.
The test, scheduled for three
months in some 800 Chicago-area
homes, was originally set for Oct.
1. FCC approved the first post-
ponement.

Comdr. Eugene F. McDonald Jr.,
Zenith president, explained: “We
simply do not have enough good,
first quality feature pictures to
conduct the test properly through
its full schedule of 90 days. We
need more time to conclude nego-
tiations now in progress with a
number of major producers.”

He said the Phonevision trans-
mitter ‘atop the Field Bldg. in the
city’s loop “has bheen putting out
excellent test pictures since Sep-
tember.” Inasmuch as Phonevi-
gion-equipped TV sets have been
placed in the test homes, “we are
all set and ready to go” except for
the shortage of suitable films.

Despite the fact that motion pie-
ture producers “should have great-
er interest in the test than almost
any other business group because
of the vital effect of television upon
their industry . . . most of the
producers have been reluctant to
make their productions available
for the test, even though it is self-
evident that our 300-family test
can have no effectsupon attendance
at Chicago theatres.

“We are now talking with several
of them. T hope that this will be
our last postponement, and that we
can secure a true cross section of
their production in time to start
our. test on Dec. 1,” Comdr. Me-
Donald said.

Telecasting ® BROADCASTING




ARTHUR GODFREY'S
TALENT SCOUTS
sponsored by

Thomas I. Lipton, a
CBS Package Program

consistently riding
the rating crest.
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CBS Package Program
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SONGS FOR SALE
bright new music

and fun...it's a

CBS Package Program
designed for a

fast run into the
winner’s circle.




LA TALENT

TVA Negotiations Open

NEGOTIATIONS on terms for lo-
cal wages and working conditions
for television performers approved
at a previous meeting Qct. 27 were
opened by Television Authority
last Thursday (Nov. 2) with the
seven Los Angeles television sta-
tions, Membership had also voted
at the Oct. 27 meeting to reject
network counter proposals and
empower the national TVA board
to strike. Both New York and
Chicago TVA memberships had
previously approved strike action
against networks if no agreement

could be reached [TELECASTING,
Qct. 30].
Local proposals which would

cover a period of one year call for
the following fees on live telecasts:
One hour program, $75 plus re-
hearsal fee; half-hour, $50 plus
rehearsal fee; 15 minutes, $35 plus
rehearsal. Rehearsal payment calls
for $6 an hour with minimum of
five hours rehearsal required for
an hour program, three hours for
half-hour show, hour for 15-minute
program.

Terms call for division of commer-
cial announcements inte two cate-
gories: (a) integrated commercial
messages under single sponsorship;
(b) non-integrated commercial spots;
or spots used in participating shows.
In the former category performers
are to receive regular applicable
rates in accordance with the length of
program in which such commercials
are used; in the latter, performers are
to be paid $25 plus hour rehearsal at
regular rehearsal rate for each such
spot.

Minimum fee for re-use of a tele-
cast on the same station by kinescope,
film or “other mechanical device” calls
for payment of performers or original
fee for each re-use. .

Rates for sportscasters are to be
$150 per event for play-by-play
sportscasting and $100 per event for
assistant sportscaster or color man.

On retakes on film or kinescope per-
formers are to be paid no less than
one-half of program fee plus any re-
hearsal required, providing time for
such re-take does not conflict with
any existing commitments of per-
former.

Performers are to be paid not later
than three days after date of per-
formance with all checks to be mailed
directly to performer.

Terms also cover audience partici-
pants, doubling, rest periods, audi-
tions, group performers, understudies,
replacements, wardrobe maintenance.

In the meantime, TVA, currently
embroiled in a jurisdictional dis-
pute with Secreen Actors Guild
over actors in television films, was
preparing to oppose a SAG peti-
tion to NLRB seeking certification
as bargaining agent for actors in
films in Southern California at
coming NLRB hearings Nov. 13
[TELECASTING, Oct. 30]. Hearings
originally sef for Oct. 25 were post-
poned at the request of TVA.

SIX-PAGE illustrated folder, provid-
ing information on RCA’s latest field
TV equipment, announced by RCA En-
gineering Products- Dept.

Telecasting

THAT’S a contract gentlemen! It covers the Home Products Co. new cumpaign

for Centinal radio and TV products over WKRC-TVY Cincinnati.

Ltor

Edward Brownstein, sales executive, WKRC-TV; Rodney Young, promaotion
manager, Home Products; _Don Chapin, station’s local sales manager, and
Felix Kahn, vice president of Home Products.

NEW TECHNIQUE

TV Society Studies
Program Problems

DEEPER comprehension of television as a new and “miraculous’” medium
—along with new techniques and ideas for production—is a more eritical

need in the TV industry today than is the need for new material.
. opinion was voiced by Henry Souvaine, independent package producer, at

an American Television Society
meeting held in New York a fort-
night ago.

A panel discussion of “Ideas,
Writers, Programs for TV—From
Where?” was presided over by Don
McClure, N, W. Ayer & Son TV
director and chairman of the So-
ciety’s Forum Committee. On the
panel, in addition to Mr. Souvaine,
were Arthur Heineman and Janet
Wood, CBS-TV story editors, and
Annie Laurie Williams, authors’
representative.

A large part of existing material
in the libraries, Mr. Souvaine said,
has not been seen in any form by
three-quarters of the American peo-
ple. Improved techniques, rather
than new material, will make tele-
vision better five years from now,
he stressed, adding that the pro-
ducer or account executive who
thinks out new formulas and adap-
tations should “get a medal.” i

There are factors narrowing the
field of suitable TV material, Mr.
Heineman said, from which Broad-
way is free. Where for Broadway
production, playwrights have a
year or two for a script, in TV, they
have ‘““until yesterday morning.”
Plays are rewritten at least once
and the production worked into
shape over an extensive try-out
period, but TV material and pro-
ductions are “on the wing.”

A volatile group of pressures
peculiar to TV are at work, Mr.
Heineman continued, describing an
automobile sponsor’s objection to
having a traffic smash-up in the
seript; last-minute cancellation of
a leading lady around whom the
show had been built; the intrusion
of the “exact time” factor; and

BROADCASTING
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*
the ‘one-shot” evanescence of what
is achieved.

Miss Wood said that television
had grown so rapidly that only
within the past year or two has
the question of material been given
attention. Even now, she pointed
out, CBS-TV is the only network
with a story department. And that
department grew from Mr. Heine-
man alone to a staff of 12, she said.
Manuscripts fall into three cate-
gories, she went on. Some are
solicited; others have already been
broadcast, published, or produced;
and others .arrive unsolicited.

“TV prices for material has to
come up!” she said, in view of the
scarcity of suitable material, and
the intense effort along with
quantity of output required.

Discuss New Writers

The question of unknown writers
“getting a hearing” was raised by
a member of the audience. Mr.
Souvaine said he believed that
“talent always finds a way,” and
that the embryo writer has no
right to expect special considera-
tion any more than the beginner in
carpentry, song-writing, or other
pursuits.

Disagreeing with this view, Jay
Gorney, CBS writer-producer re-
cently from Hollywood, said that
“great ideas come from new
writers.” America, he said, has
had committees for the conserva-
tion of soil, timber, birdlife—in
fact, about everything except for
conservation of talent. A Holly-
wood talent search with which he
was associated, Mr. Gormey con-

* tinued, had auditioned 1,600 people

to “find” 15 or 20 and it had

WWJ-TV HOME

New Building Started

POWER shovels last week began
excavation for the foundations of
a new two-story building to house
WWI-TV Detroit. Scheduled for
completion by midsummer of 1951,
the addition to the WWJ facilities
will give the station structure and
equipment equal to any in the
country.

Harry Bannister, WWJ-AM-FM-
TV general manager, said that the
new unit will be devoted exclusively
to television and will free impor-
tant sections of the Detroit News
Bldg. and the Studio Bldg. for the
news publishing and radio broad-
casting uses for which they were
designed.

The building will be 150 ft. by
180 ft., with three first floor studios
of 1,824 sq. ft., 2,385 sq. ft., and
Studio A which will be 58 ft. by
83 ft. Each of these will be two-
stories high, with provisions for
the use of TV cameras on all sides
and from above., In addition,
Studio A will have a rotating stage
large enough to hold a truck, if
needed, with ramps making it pos-
sible to drive vehicles onto each
stage.

A small public gallery will face
the main studio, for restricted use,
with public telecasts continuing to
originate in the auditorium studio
of the radio building. The three
studios will quadruple the stage
space now available to WWJ-TV.
Upon completion, it will be the only
building in Detroit devoted exclu-
sively to TV use.

The production offices and engi-
neering control rooms will be on
the first floor, with master control
room above. Here all engineering
operations involving network and
local programs will be centered
physically as well as electronically.

There will be no windows in the
new unit, except for .a glassed-in
stairwell between the two units,
giving access to the basement and
second floor levels of both build-
ings. The facing of Indiana lime-
stone will continue the construction
motif of the studio-building, with
matching brick for the other sides.
The Detroit architects, Giffels &
Vallet Inc., in consultation with L.
Rossetti, worked with the experts
who designed the television faecil-
ities for the new United Nations
building in New York.

“paid off handsomely.” He urged
the TV industry, which in his opin-
ion offers more for unheard-of
talent than any other medium, to
organize such projects,

Mr. Heineman, replying to a
question, said that out of 200-300
scripts read each day by the CBS-
TV story -department, “less than .
six” were found suitable. Miss
Wood pointed out that much of the
material read had been “screened”
in some fashion before reaching
them, either by publication, broad-
cast, production e¢lsewhere, or
through agents.
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Petry Surveys Market
Information Needs
(Report 136)
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UYERS of TV time want

“more facts and less bulk,

more standardization and
fewer adjectives,” according to a
survey made by TV salesmen of
Edward Petry & Co. among time-
buyers in eight cities, representing
agencies placing over 75% of the
multi-million dollar appropriations
spent annually by national adver-
tisers for radio and TV time.

In personal interviews, the Petry
TV salesmen discovered that 50%
of the TV buyers want more mar-
ket information and 056% want
more program information. Over
60%% of the TV buyers said that
visual material, such as films and
still pictures of TV programs, help
them most in their decisions, with
56% of these stating that they do
not receive enough of this material.

Chief Complaint

Chief complaint about market
and program information, voiced
by b58% of those interviewed, is
that it is not sufficiently standard-
ized; 42% said it is “not factual
enough,” and 199% complained that
much of the data is prepared in
forms that do not fit their files.
On market data only, 17% of the
agency TV buyers said the mate-
rial is too bulky; 17% said it is too
sparse and a third 17% found it
out of date. Half of the buyers
found rate information insufficient-
ly standardized; 319 said there
was not enough factual material.

Four Stations Issue
New Rate Cards
NEW rate cards have been an-

nounced by four television stations.

—KFI-TV Los Angeles, WAVE-
TV Louisville, WDTV (TV) Pitts-
burgh and WTVJ (TV) Miami.

KFI-TV has put into effect Rate
Card No. 6, representing 'a 50%
increase over previous rates. Class
A (6 to 11 p.m., Sun-Sat.) hourly
rates become $750; one-minute live
or film announcements, $135; two-
minute participations, $150. Hour
of Class B time (12 noon t6 6 p.m.,
Sun.-Sat.) becomes $450; spot an-
nouncements, $81; participations,
$90. Class C time (9 a.m. to 12
noon) becomes $300 an hour; spots,
$54;- participations, $60.

Rate Card No. 4 for WAVE-TV
became effective Oct. 1 and set an
hour of Class A time (6-11 p.m.,
Mon.-Fri.; 12 noon-11 p.m., Sat.
and Sun.) at $300 on a one-time
basis. One-minute or 20-second
film announcements start at $60 in
Class A time. Class B time (5-6
p.m., Mon.-Fri.; sign-on-12 noon,
Sat. and Sun.; 11 p.m.-sign-off,
Mon.-Sun.) costs $225 for a one-
time hour and film announcements
start at $45. In Class C time
{sign-on-6 p.m., Mon.-Fri.) rates
start at $150 an hour and $30 for
film spots on a one-time basis.

Nov. 1 was the effective date for
Rate Card No. 5 at WDTV. Basic
hourly rate increased from $450
to $600 in Class A time (6-11 p.m.,

Mon.-Fri.; 12 noon-11 p.m., Sat.
and Sun.). Class A announce-
ments start at $100 a minute. An
hour 'of Class B time (5-6 p.m.,
Mon.-Fri.; 11 p.m.-sign-off, Sun.-
Sat.) became $480 and spots, $80.
In the remaining time, Class C,
a one-time hour is now set at $360
while minute spots start at $60.
On Jan. 1, 1951, Rate Card No.
b becomes effective at WTVJ. A
one-time hour of Class A film time
(6-11 p.m. and all day Sunday)
becomes $375, while spots of one
minute or less will be $65. Class
B time (4-6 p.m., 11-12 p.m.) starts
at $281 an hour and $50 for spots.
All other time, Class C, will be
$188 an hour and $38 for spots.
Live rates are furnished upon re-

quest.
«  x &

Set Usage In Homes

With Children

TELEVISION set usage in homes
without children falls to its lowest
point between 5 and 7 p.m. The
highest period for TV viewing by
children is between 5:30 and 5:45
p.m.

These are among the major find-
ings of Advertest Research as re-
ported in its latest issue of “The
Television Audience of Today,”
covering children’s televiewing.
Study is based on 758 interviews in
TV homes throughout the New
York television area.

It was reported that 62.39% of

(Continued on page 68)
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City Ovutlets On Air Number Sets City Outlats On Ajr Number Sets
Albuquerque KOB-TV | 5,000 Louisvills WAVE-TV, WHAS-TV . 52,399
Ames wol-rv 21,346 Memphis WMCT 60,176
Atlanta WAGA-TV, WSB-TV 65, Miami WTV) 40,000
Baltimore WAAM, WBAL-TV, WMAR-TV 222,186 Milwaukes WTMI-TV 160,665
Binghampton WNBF-TV 24,650 Minn.-8t. Paul KSTP-TV, WTCN-TV 141,100
Birminghum WAFM-TV, WBRC-TV 26,500 Nashville WSM-TV 8,500
Bloomington WTIV 11,000 New Haven WNHC-TV 102,300
Boston WBZ-TV, WNAC-TV 525,130 New Orlsans WDSU-TV 73N
Buffalo WEBEN-TV 134,667 New York WABD, WCBS-TV, WJI-TV, WNBT
Charlotte WBTV 36,238 WOR-TV WPIX 1,635,000
Chicago WBKB, WENR-TV, WGN-TV, WNBQ 679,417 Newark WATY nc. in N. Y. estimote
Cincinnoti WCPO-TV, WKRC-TV. WLWT 178,000 Norfolk WTAR-TYV 34,939
Cleveland WEWS, WNBK, WXEL 315,024 Oklahoma City WKY-TV 48,203
Columbus WBNS-TV, WLWC, WTVN 95,000 Omaha KMTV, WOW.TV 42,731
Dallas, Philadelphia WCAU-TV, WFIL-TV, WPTZ 695,000
Fr. Worth KRLD-TV, WFAA-TV, WBAP-TV 76,839 Phoenix KPHO-TV 16,900
Davenport WOoC-Tv 23,529 Pivtshurgh wbTV 152,000
Quod Cities Include Davenpart, Moline, Rock [se., E, Moline Portlond, Ore.  ...........000enns 978
Dayton WHIO-TV, WLwD 106,000 Providence WIJAR-TV 86,880
Detroit WIBK-TV, WWJ)-TV, WXYZ.TV 330,539 Richmond v 42,534
Erie WICU 41,350 Rochester WHAM-TV 51,088
Fr. Worth- Rock Island WHBF-TV 23,529
Dallas WBAP-TV, KRLD-TV, WFAA-TV 76,839 Guad Cities Include Davenport, Moline, Rock lse., E. Molins
Grand Rapids WLAV-TV 56,211 Salt Lake City KDYL-TV, KSL-TV £
Gresnsboro WFMY.TV H San Antonie KEYL, WOAI-TV n,278
Houston KPRC-TV 46,575 San Diege KFMB-TV 58,000
Hunfington- San Francisco KGO-TV, KPIX, KRON-TV 99,
Charleston WSAZ-TV 26,383 Schenectody WRGB 106,800
Indianapolis WEFBM-TV 95,000 Albany-Troy
Jacksonville WMBR-TV 20,000 Seattle KING-TV 43,200
Johnstawn WIAC.TV 37,800 51. Levis KSD-TV 184,500
Kalimazoo- WKZIO-TV 40,570 Syracuse WHEN, WSYR-TV 71,295
Bortle Creek Toledo WSPD-TV 57,000
Konsas City WDAF-TV 61,613 Tuisa KOTV 43,275
Lancaster” WGAL-TV 63,743 Utica-Rome WKTV 24,873
Lonsing WIIM-TV 31,000 Waoshington WMAL-TV, WNBW, WTOP-TV, WTIG 174,485
Los Angeles KECA-TV, KFI-TV, KLAC-TV, KNBH, Wilmington WDEL-TV 46,749
KTLA, KTSL, KTTV 747,867
*1 and tig treus. Tetol Markets on Air &3 Stotions on Air 107 Sets in Use 8546446
Editor's Note: Source of set estimates are based on dota available from d.nlors, d"smhuhm, TV Circvlati ith electric
and manufumrm Since many ore compiled monthly, some mnv remain g in ve ies. Total sets in cll oreos is

", pp te.
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* lot
of television through the Eyes of the South...

Atlanta TV audiences see a

From morning straight through °til midnight six days

a week; from noon until midnight on Sunday!

Of the more than 90 hours weekly, 20% are locally produced
live programs. Standouts like Woody Willow, Rich’s in

Your Home, Strictly for the Girls, EAL News and Come into the
Kitchen are included. This local flavor—plus a beaming of

the best from NBC and ABC—is why more Atlanta people

see more programs on WSB-TV. WSB-TV is an affiliate

of The Atlanta Journal and The Atlanta Constitution.

Edw. Petry & Co., Inc. is national representative.

*Supply your own adjective!

Telecasting ® BROADCASTING November 6, 1950 * Page 65



‘Freeze’ in Yain?
{Continued from page 52)

pated in UHF allocation, Mr. Gillett
repliad, “trouble.” He explained
thers may be some “heart-breaking
disappointment” later if the ex-
pected UHF coverage is not real-
ized, noting RCA-NBC experience
at Rridgeport [TELECASTING, Oect.
0].

“I| don’t know if I want the
UHF channels, period,” Mr. Gillett
said.

Hg suggested a flexible allocation
plan| to “allow us to trim sails”
later as propagation data develops.

Psul Raibourn, president of Para-
mount Television Produetions, Ii-
censee of KTLA (TV) Los Angeles,
observed the “Commission has a
complex job of ' establishing an
equitnble allocation policy after a
substuntial portion of the spectrum
has heen preempted for Govern-
menk communications purposes and
for the many uses in which radio
is pruving itself indispensable from

the standpoint of general security’

and personal safety.”

As to the existing standards of
separation as devised in 1945, Mr.
Raibsurn said he “raised the ques-
tion’ whether such standards “are
not technically feasible with proper
receiving apparatus, including
proper antenna design and lo-
crtion,”

“There is gquestion whether the
publiz interest might not be better
gexrvad,” he said, “if allocation
facturs remained the same and

7TV
VSA TS

Exclusive
Coverage
of the Rich

HUNTINGTON - CHARLESTON
Market

Now Interconnected

manufacturers were thereby forced
to design and produce receivers
with higher tuning discrimination.

. . The receiver design criteria

'needed to permit the existing VHF -

channel allocation to continue are
not extreme or difficult and some
manufacturers produce receivers
which are adequate.”

Mr. Raibourn cited personal ex-
perience to prove his point. He
said he lives in Southport, Conn.,
“one of the hottest spots in the
country for television interference.”
Here, he related, the picture from
Washington transmissions 245 air-
line miles away has been known
to equal the pieture from the
Bridgeport UHF station 9 miles
away, which due to a hill nearby,
is 110 below line of sight. Also he
related that Channel 3 pictures
from Philadelphia “are often equal
in enjoyment” to the upper VHF
channels in New York.

Explains Antenna

Questioned by Mr. PlotKin, Mr.
Raibourn explained he employs a
double dipole with reflector atop
a $1,500 125-ft. mast. Asked if
this represented a typical home
installation, Mr. Raibourn stated
the antenna was designed also “for
a great deal of experimentation”
but comparable home reception was
found to exist at 70 ft.

Mr. Raibourn feared the UHF
as a broadcasting medium would
not “rapidly develop to the degree
of which it is capable” since the
major economic and .population
centers were not assigned channels.
“Even when it does,” he said, “the
VHF stations will stand in relation
to the entire scheme as the clear
channel stations do now in the AM
broadcasting structure.”

He explained Paramount earlier
told FCC that the failure to allo-
cate UHF to major markets “limits
the incentive to the rapid develop-
ment of UHF service and provides
a major deterrent to the manu-
facture and distribution of UHF
receivers.”

The Paramount executive pointed
out the VHF service by Jan. 1 will
have at least a 10,000,000 family
market and before UHF becomes
an important factor will have a
headstart of 20,000,000 families.
Since one or more VHF signals
will become available to 98% of
all the people, in competition with
local UHF outets, the UHF cannot
grow as an integrated part of the
general television system if it is
confined to secondary and still
smaller markets, he said.

Mr. Raibourn noted that in the
early period of AM broadcasting
under the Davis Amendment the
Commission found that geograph-
ical formulas for allocation were
unduly restrictive. “It is the posi-
tion of Paramount that in the
present stage of television develop-
ment, the contemplated assignment

of UHF frequencies will be even -

more restrictive,” he said.
He saw it economically possible

‘for New York, in addition to the

existing VHF stations, to support
an additional 20 UHF outlets while
Chicago could support perhaps 10
UHF stations. The witness indi-

cated program concepts would nec- ’

essarily change, with much more
interest in local affairs occurring.

R. G. Kloefler, head of the de-
partment of electrical engineering
at Kansas State College, urged
FCC to lower its minimum radiated
power requirements for areas of
low population density in order that
smaller communities might econom-
ically afford stations. He pointed
out noise levels are low and there
are few other stations to cause
interference in such areas. Kansas
State has asked FCC to switch
Channel 8 from Junction City to
Manhattan, where it operates
KSAC, a regional AM outlet which
shares time with WIBW Topeka.

Andrew F. Inglis, Washington
consulting engineer appearing in
behalf of Home News Pub. Co.,
New Brunswick, N, J., answered
opposition of W. H. C. Higgins to
FCC's proposal to allocate com-
munity UHF channels to some
cities while not to others.

Mr. Inglis presented data to
show it is a very difficult problem
in some cases for a station to serve
adequately an entire metropolitan
area as required by FCC's pro-
posed rules, hence the conclusion
that outlying cities such as New
Brunswick have technical need for
community stations. Earlier Mr.
Inglis presented conclusions based
on the Home News Pub. Co.’s UHF
experiments there [TELECASTING,
Oct. 30]. :

George C. Davis, engineering
consultant for Johnson - Kennedy
Radio Corp., licensee of WIND
Chicago, introduced a coverage map
to illustrate the extent of the Chi-
cago metropolitan area. He said
to provide Grade B service from
the center of Chicago to the farth-
est point, a distance of 39.5 miles,
would require ERP of 700 kw from
a 500 ft. antenna. He urged that
FCC make its rules more flexible
to cover such cases.

Waldschmitt Proposal

Similarly, a more realistic and
practical approach to the definition
of metropolitan districts and com-
munities was proposed by Joseph
A. Waldschmitt, consulting engi-
neer for Trent Broadcast Corp.
{WTTM), Trenton, N, J., and In-
dependent Merchants Broadcasting
Co. (WLOL), Minneapolis. Some
modification in the rules on cov-
erage also would be in order, he
indicated.

Use of high power and high an-
tennas was urged by A. Earl
Cullum Jr., consulting engineer,
who appeared for several station
clients. On the premise that rural
citizens are entitled to TV service,
he introduced measurements on 63
mc and 195 mec, representative of
the lower and upper segments of
the VHF band.

Based on his calculations, Mr,
Cullum said there is no change in
cochannel interference by varia-
tions in antenna height. This is
contrary to the belief of some en-
gineers in and out of the Com-
mission.. He showed actual meas-
urements to support this claim.
The closer the co-channel spacing,

SEEN as boon to use of motion picture
film on television is this newly-de-
veloped Westinghouse mercury vapor
lemp (800 w) being inserted in a
regular movie projector by NBC-TV

actress, Ava Norring. Firm says the
lamp, one-cighth as bright os the
sun, con help lend a “live” quality to
motion picture telecasts. When used
in a searchlight, lamp as light source
enables accurate measurements of
cloud ceilings, thus promising to aid
the field of aviation also.

the more important the antenna
height, he declared.

Increase in power, however, in-
creases interference, according to
Mr. Cullum. He said that 300 kw
is required at 195 me to give the
same service as 100 kw at 63 mc.
Manufacturers can produce trans-
mitters turning out 10 to 20 kw
at 195 me, he said, and are work-
ing on even greater power.

Mr. Cullum contended FCC’s
proposed allocation wipes out
Class C rural service because of
the protection given Class B. He
said co-channel spacing is domi-
nant in allocation, with adjacent-
channel spacing less important be-
cause receiver design can take care
of much of the interference. He
submitted as a rule-of-thumb the
use of approximately half the co-
channel spacing in adjacent-chan-
nel allocation.

Articles describing the WCON-
TV (WSB-TV) Atlanta 1057-foot
antenna and an RCA high-gain
directional antenna were intro-
duced by Mr. Cullum. He com-
plained he had been trying several
months to get FCC permission to
install automatic recorders in the
Southeastl to make further meas-
urements.

In general Mr. Cullum advocated
use of 100 kw with 1000-foot tow-
ers and 225-mile separation in the
lower VHF band and 300 kw with
1000-foot towers and 200-mile sep-
aration on the upper VHF band.

« He said WBEN-TV Buffalo,
WJIBK-TV Detroit, WSB-TV At-
lanta and WBAL-TV Baltimore
were among stations that had ap-
plied for high power and tall
antennas. .

Mr. Cullum said that if all parts
of the nation are to have three TV
services, there can be no more than
three stations in a community. He
said FCC's proposed allocation
penalizes rural dwellers.

There is no fundamental reason
UHF frequencies cannot provide
excellent TV gervice if proper con-
sideration is given to physical fac-
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tors involved, he insisted. Radiated
power of 100 to 1,000 kw should be
standard in UHF, he said, with
antennas 1,000 feet or more in
height. He argued FCC should en-
courage tests in the UHF band.

Serious competitive problems
face UHF stations, according to
Mr. Cullum. On questioning, .he
said the 1057-foot tower in Atlanta
cost $85,000 plus $45,000 for erec-
tion and $27,000 for antenna gear,
or a package cost of around $200,-
000. He estimated a 500-foot
tower, with reduced power, would
cost $75,000 to $100,000, or a dif-
ferential of $125,000 in view of
rising costs.

He felt TV offset technique
should be studied further but sep-
aration should not be reduced in
view of the failure to realize an-
ticipated gains in some cases,

Four VHF channels can serve
75% to 85% of the U. S. popula-
tion, he said, with 1000-foot towers
and 100 kw power in the lower
band and 300 kw power in the
upper half. Four more channels
would provide a second service to
the nation and another four would
give a third service. As to height,
he said the cost of a 1000-foot
tower is feasible when spread over
a period of years. He claimed
several TV stations can use the
same tower under proper condi-
tions.

Cullum Lists Clients

On questioning, Mr. Cullum said
he was testifying on behalf of
several clients, While they had
not reviewed details of his testi-
mony in advance, he explained,
they were familiar with his gen-
eral recommendations and ap-
proved them. Clients included
WSB-TV Atlanta, Hearst Radio,
WFAA-TV Dallas, Fort Industry
Co. and WHUM Reading, Pa.

Dixie B. McKey, consultant rep-
resenting WLAN Lancaster, ob-
jected to the proposed 10 kw mini-
mum power on the ground lower
power might prove adequate. He
advocated use of directional an-
tennas and felt UHF stations faced
serious economic problems in cities
with VHF stations.

Robert L. Kennedy, consultant
representing W H YN Holyoke,
Mass., said his studies showed that
adequate service could be rendered
in VHF with less than 10 kw in
at least one case and he believed
there would be similar cases.

Andrew F. Inglis, consultant ap-
pearing for WROW Albany, N. Y.,
a TV applicant, said WRGB
on Channel 4 is the only one al-
located to the tri-city area. It
violates the FCC’s rules, he con-
tended. UHF is impractical in the
area, he argued, in asking alloca-
tion of Channels 7 and 11 to Al-
bany-Troy-Schenectady with pow-
er-height limited to 25 kw and 500
feet. He opposed the requirement
that a TV station must cover an
entire’ metropolitan area with
Class B service and felt lower
power will be adequate in many
cases. He asked removal of re-
strictions on directional antennas.

Paul F. Godley, radio-TV con-
sulting engineer, of Montclair,

Telecasting @

N. J., urged FCC to keep its allo-
cations plan flexible so that direc-
tional antennas might be employed
for stations to “fill in™ coverage
in areas where it is needed.

He submitted charts and maps
to show “that directive antenna
systems having nulls deeper than
10 db below radiation maxima may
be readily designed and constructed
and that these may be effectively
utilized in connection with TV al-
location problems.”

Where FCC’s proposed stand-
ards would turn thumbs down on
“nulls deeper than minus 10 db as
compared to the maximum value
of radiation in any direction,” Mr.
Godley said his own tests showed
that as much as minus 15 db may
be “amply conservative.”

FCC Assistant General Counsel
Plotkin’s questioning took the tack
that it would be wiser not to au-
thorize directional antennas imme-
diately, until they are proved prac-
tical.
ever, that on the basis of his stu-

Mr. Godley insisted, how- °

Area of eastern U.S, receiving at
least 1 signal
No. of communities having at
least 1 TV station
Area of eastern U.,S. receiving at
least 2 signals
No. of communities having at
least 2 stations

dies he felt directionals should be
permitted from the beginning as a
means of giving needed service
not provided in the allocation plan
itself.

He represented KEaston (Pa.)
Pub. Co. and the Lehigh Valley
Television Inc. of Allentown, Pa.,
and offered maps applying his con-
clusions to the Allentown-Easton
area.

Bernard C. O’Brien, chief engi-
neer of WHEC Rochester and
other Gannett stations, submitted
data which Mr. Plotkin felt might
make possible, if correct, funda-
mental improvements  in FCC’s

*1948's 150-mile

251,705 sq. miles

1949’s 220-mile

Proposal Proposal

169 68

113,585 sq. miles

L

82,605 sq. miles
70 39

L

current proposed allocation plan.
He was asked to turn over his work
sheets to FCC engineers for check-
ing purposes.

His data, he said, compared
FCC’s 1948 150-mile separation
plan with the currently proposed
1949 220-mile separation plan for
co-channel stations, which are
based on -<computations for the
eastern portion of the U.S. and
using the “priorities’ FCC con-
templated as the foundation for
allocations (see table above).

“It is elear from the above tabu-
lation,” Mr. O'Brien said, “that the

{Continued on page 69)

The 74y TELOP makes PROFITS GROW for TV Stations
DUAL PROJECTION

EASY, LOW COST
TV-COMMERCIALS

The Gray TELOP projects from
FOUR optical openings: photos, art work, transparencies,

strip material or small objects. SOLVED is the problem

of low budget yet visually exciting TV commercials!

News flashes, news photos, temperature and time
announcements, slides for lecture illustration, for station and
sponsor identification...are efficiently composed for
direct televising or with accompanying sound and

commentary. Packs interest and profit inte

every minute of your TV schedule!

KS-AND. INDEPENDENT TV STATIONS |

I- THE GRAY TELOP AND ACCESSORIES ARE WIDELY USED BY NETWOR

é/)tay MULTIPLEXER b

Enables operation of pairs of
projectors simultaneously into a
single TV camera or individually
into two separate cameras, PRO.
TECTS AGAINST CAMERA
CHAIN FAILURE BY QUICK
THROW.-OVER TO STANDBY

CHAIN.

= %Tvcnmznn'wnnns

Enable a single ¢amera to serve
several projectors, Depending on

size and optical throw, as
many as eight projectors
can be used. Rotate 360° .
on heavy Pprecision bear-
ings with exact positioning.
2 models: #556 and #430

Ask for Gray TV Catalog describing above equipment.

RE S E A R C " and Development Co.,

24 Arbor St., Hartford 1, Conn. B

Division of The GRAY MANUFACTURING COMPANY - Originators of the Gray Telephone Pay Station and the Gray Audograph
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WAAM BIRTHDAY
Celebration Opens Third Year

FULL DAY'’S activities ushered
in WAAM (TV) Baltimore’s third
year last Wednesday, paced by re-
ceptions and parties and an hour-
long telecast via the DuMont net-
worlk. Prominent guests, including
FCC Comrs. E. M. Webster, Robert
F, Jones and George E. Sterling,
and Sen. Millard E. Tydings (D-
Md.}, and a number of broadcasts,
attended the festivities.

Among broadcasters present were
Roger Clipp, WFIL-TV Phila-
delphia; E. K. Jett, WMAR (TV)
Baltimore; Harold Burke, WBAL-
TV Haltimore, and Walter Comp-
ton, WTTG (TV) Washington. In
addition to Dr. Allen B. DuMont,
executives of the DuMont network
included Bob Jamieson and Jim
Caddigan,

A “cavalcade” program, origina-
ting at WAAM, highlighting out-
standing events in the station's
two years, was followed by another
30-minute program, originated by
DuMont key station, WABD (TV)
New York, called Baltimore USA.

Telefile

iContinued from page 54)

television experience in Cincinnati.
Handling TV promotion and pub-
licity as well as
continuity is Em-
ily Jo Howard,
of Ashland.

Program, en-
gineering and
sales departments
of the AM and
TV stations are
separate except
for policy-making
top executives.
publicity is com-
Promotion and
bined for the units. A compact
force of 23 employes make up the
TV gtation staff; up from only 16
before the start of inter-connected
operntions.

Pulicy being maintained at the
TV rfacility is patterned after that
of its AM sister, WSAZ, to wit:
A firm expands. when it is advis-
able to fulfill listener and adver-
tisinjr obligations. This eredo found
WSAZ boosting its 100 w power
(with which it began operation in
19233 to a greater range (now o
kw) as the demand grew for more
and hetter radio service. It was
this policy that stimulated plans
for bringing live network pro-
gramming via an interconnection

r

Mr. Ferguson
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Among WAAM's anniversary guests (l to r): Comr. Webster;
Cohen, president, and Samuel Carliner, executive vice preszdent WAAM 9
Dr. DuMont; Comr. Sterling; Otto Brandt, ABC TV station relations.

with Cincinnati video stations.
Seven-day per week program-
ming has been part of the schedule
since the station’s inception. Be-
fore the fall season, an average of
33 hours of programming a week
was maintained, 30.3% devoted to
network with 929 of network
hours commercial. Of non-net-
work hours, 44% was commercial.
At its debut, the station counted
18 local advertisers and nine net-
work time purchasers; the figures
were 45 and 21, respectively, prior
to “Relay Day.” In its fall
agenda, some 91 network com-
mercial shows per week are now
being telecast and WSAZ-TV is
now on the air 85 hours a week.
Plans now in effect provide for
about 76% of live network pro-
gramming from NBC with the
remainder divided among the other
networks; increase of hours of
operation through use of daytime
hours, beginning programs at 2
p.m. and closing about midnight.
Tri-state viewers have been
present at sport and special events
through the up-to-date coverage of
WSAZ-TV. Some highlights:
Telecast of the Marshall College-
Xavier U. football tilt, nine days
after the station’s bow; remotes of
all city collegiate basketball games
played at home; provision for
WSAZ-TV cameras and micro-
wave equipment at Memorial Field
House now under construction.
Coverage of the statewide annual
Band Festival (featuring top high
school bands in the Huntington-
Charleston area); aid in capture of
several criminals who had escaped
the Cabell County Jail; promotion
and telecast of forums (including
three in cooperation with the Mar-
shall College faculty and one with

Huntington police officials); a
weekly children’s forum, Junior
Jury.

Local format used by WSAZ-TV
comes up to standards befitting a
one-year-old station. Among the
favorites is Sports Almanae, a
panel of experts made up of a
sports editor, fish and game au-
thority, and a well-known guest to
answer questions on sports (about
15 retailers in Huntington, Charles-
ton, Ashland and Portsmouth
participate, supplying prizes).

Store remotes have been success-
ful whenever used. Following a
telecast from Frankel’s Appliances,
the store owner wrote the station
that the program ‘“was the most
successful promotion in-the 28-year
history of Frankel’s.” The same

Ben

program won .Frankel the first
prize in a nationwide Hotpoint
dealers promotion contest.

A 20-minute film sponsored at
9 p.m. on the station by Thomas-
Field & Co., Charleston Westing-
house distributor, used a simple
tagline stating that if the local
dealer could not supply the viewer
with a Mobilaire fan—contact or
visit the Charleston firm. Its 65
fans on hand were sold by 11 a.m.
the next day. Hundreds of calls
were received, all of them traced
directly to the TV show.

Bob Mills is the station’s local
Dave Garroway. Mr. Mills, m.c.
of The Music Shop, introduces
local talent for the participation
program, which has been used by
Sears, Roebuck & Co. for a direct-
selling approach on fans, washing
machines and such items.

In addition to these key pro-
grams, WSAZ-TV has been tele-
casting the Hillbilly Round-up with
different “live” hillbilly acts each
day on a rotating schedule; Tele-
vigion Chapel, an actual church
service from the studio. each Sun-
day, with choir, organist and minis-
ter (a rotating schedule presents
services from member churches of
the Ministerial Assn.); The Har-
monaires, a colored quintet render-
ing hymns and spirituals.

Station’s Facilities

WSAZ-TV operates on Channel
b (76-82 mec) with 12 kw wvisual
and 8 kw aural power. The 37 x
18-ft. main studio and station
offices, control room, storage rooms,
ete., are located on the 14th floor
of the West Virginia Bldg. in Hun-
tington. Station is RCA-equipped
throughout with present facilities
including: A TT5HA transmitter
with a TF3A batwing superturn-
stile antenna; two field cameras
with standard lenses, an EK 17"
telescopic lens, field switcher and
microwave gear aboard its mobile
unit.

Studio equipment and film facil-
ities include two field cameras with
TA dollies; two 16mm projectors;
projection equipment with two EK
35mm projectors and a station-
constructed Baloptican with time-
signal clock and a lap-dissolve
switcher unit entirely designed and
constructed by station personnel
for dissolving from film to live
to network.

First rate card guoted $150 per
hour as basic one-time. Station’s
second rate card, which went into
effect Sept. 1, 1950, lists one-time
rates as: Class A one-hour $200;
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Telestatus
(Continued from page 64)
all television families have children
between & and 14, giving an esti-
mated 1,401,750 children in New
York area TV homes. Over 60%
of all parents reportedly rate chil-
dren’s programs as “good.” Rea-
sons were listed as “educational,”

“numerous” and “interesting.”
L] * *

Nielsen Reports
Program Popularity

TOP-RATED television program
during the two weeks ended Sept.
28 was Texaco Star Theatre, ac-
cording ‘to the latest National
Nielsen ratings.

HOMES REACHED IN TOTAL U. S.

HOMES
RANK PROGRAM (000)
1. Texate Stor Theatrs ......... 4,443
2. Star Spangled Revue ........... 4,042
3. rtin Kane ................. 2,909
4, Philco TV Ployhouse ......... 2,748
5. Fireside Theatre ..
6. Lights Ouwt ......
7. Original Amateur H 2,505
8. Your Show of Shows ((Pcm) 2,372
9. Your Show of Shows Snowmp) 2,264
10. Stop the Music (Lorillard) ...... 2.237

PERCENT OF TV HOMES REACHED
IN PROGRAM STATION AREA

RANK PROGRAM

1. Texaco Stor Theatre

2. Star Spcngkd Revue

3. Philco TV Playhouse ....

4. Fireside 'I'houm ...............

5. 45,

6. 43.9
7. 42,

8. 42,0
9. Lone Ronger ............e..... 41.2
10. Lucky Strike Theatre ......... 39.8

Theatre
Copyright 1950 by A C NIELSEN Co.

Hooper Pockefp-ece

Gives Program Ratings
FIRST edition of the new Hoop-
eratings Pocketpiece 12-city survey
of television program popularity in
New York and Ohio [TELECASTING,
Sept. 11], has been released. It
shows Texaco Star Theatre at the
top of the first 15 programs with
a rating of 57.6. Toast of the Town,
with 38.8, and Godfrey’s Talent
Secouts, with 36.1, were second and
third, respectively.

The remaining twelve programs,
in the order of their popularity ac-
cording to the Hooper organiza-
tion, were Fireside Theatre with
35.3, Godfrey and His Friends with
33.5, Cactus Jim with 33.3, Phileo
TV Playhouse with 33.2, Robert
Montgomery with 323, Man
Against Crime with 30.8, Original
Amateur Hour with 30.2, Stop the
Music (8-9 p.m.) with 30.1, Hopa-
long Cassidy with 29.8, Lights Out
with 28.3, Big Town with 27.5, and
Horace Heidt with 27.5.

Class B $150; Class C $100.

" For the future, WSAZ-TV, which
has spent an estimated $250,000 for
transmitting and studic plant
equipment alone, looks to increased
revenue from its new program
schedule and a continued healthy
respect and encouragement from
its viewers in the tri-state market.

ELECTROMIC EQLIPMENT « PAR
ea
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‘Freeze’ in Vain?
‘(Continued from page 67)

150-mile plan meets the priorities

. better than the 220-mile plan,”

He made clear that the compari-
son dealt only with VHF allocations
—not UHF and was based on Grade
B service measurements.

Regardless of the number of
UHF channels allocated, he urged
more efficient use of VHF frequen-
cies, meaning “more stations, closer
co-channel separation, and a more
flexible standard for station spac-
ing.”

“In the eastern U. S. where
communities are close together,” he
said, “spacings of 100 miles and up-
ward should be considered on the
basis of local needs and no hard-
and-fast minimum should be set.
Such spacings, in fact, exist right
now, and with the benefits of offset
carrier the stations are apparently
giving good service.”

Mr. O’Brien felt “the experience
and propagation measurements of
the RCA UHF station at Bridge-
port, as well as the earlier surveys
of RCA, Philco, CBS, and Westing-
house on UHF, do little to remove
the doubts and uncertainty regard-
ing the coverage capabilities of a
UHF television station.”

Proposes VHF Revision
To intermix UHF in an area
where VHF audiences are well es-
tablished, he said, “is a grave mis-
take.”
He proposed:

. . that the Commission revise their
proposcd allocation with respect to
VHF in order to accommodate more
stations with reduced spacings; to con-
sider the natural boundaries of each
commuhity rather than an arbitrary
minimum spacing in determining the
distance between co-channel stations,
and to recognize the fullest use of
offset carrier and directional trans-
mitting and receiving ‘antennas in their
allocation plan.

We further recommend that the
Commission study any allocation plan
proposed in the light of the priorities
upon which the final allocation is
based, before adopting it as final.

Charles E. Denny, general man-
ager of WERC-AM-FM Erie, Pa.,
testified as a broadcaster and radio
businessman that he felt listeners
would be reluctant to buy UHF
converters and that broadcasters in
VHF communities would be slow to
enter the UHF field. Under ques-
tioning he said he would “prefer”
that there be no mixture of UHF
assignments in cities with estab-
lished VHF operations, though he
would not oppose it categorically.

E. W. Allen, chief of FCC’s Tech-
nical Research Division, submitted
a series of documents discussing
the effects of increased antenna
heights and presenting summaries
of VHF propagation measurements
and studies of long-distance tropo-
spheric propagation in the UHF.
Mr. Allen will discuss these find-
ings when the hearings resume
Wednesday afternoon.

TECHNICAL Appliancé Corp., Sher-
burne, N. Y., announces Taco Master
Antenna Distribution Bystem festuring
flexibility and optimum performance
for stores and apartment dwellings.

¢
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EXPANDING into full scale TV
film production, Sol Lesser, inde-
pendent motion picture producer,
has joined forces with Deuglas
Fairbanks Jr. under name of Avon
Pictures Inc. for immediate film-
ing of Shakespeare's plays for
television. Initial series of 13
planned, first two acquired from
Paf¥thion Productions, London, to

FIGHTS DENIAL

WIAX-TV Takes Court Action

THE CITY of Jacksonville, Fla.,
went into the courts last week in an
effort to upset FCC’s denial of its
application for an extension of time
in which to complete WIAX-TV
[TELECASTING, Aug. 7, Sept. 4].

In a notice of appeal filed Thurs-
day in the U. 8. Court of Appeals
for the District of Columbia by
Robert L. Irwin of the Washington
law firm of Dow, Lohnes & Albert-
son, the city claimed FCC's action
was “arbitrary and capricious” and
was “unlawfully” based on the
question of the city’s “diligence”
in completing construection.

“This is not a statutory criterion
as to whether the application should
have been granted, but, at mest,
only one element to be considered
by the Commission,” the court was
told.

The notice pointed out that this
was the city’s first request for an
extension of its completion date,
and claimed FCC’s denial was “ab-
solutely contrary to long-estab-
lished Commission policy in other
similar instances, thereby dis-
criminating against the city.”

“The actions of the Commission
in denying the application of the
city, thereby suddenly abandoning
a policy of being lenient in extend-
ing time to complete construction of
stations, was arbitrary and capri-
cious, particularly when such
change was made without adegquate
notice to holders of construction
permits,” the city contended.

It said FCC should have ruled
that the city did proceed in good
faith with construction of the sta-
tion.

Further, the notice asserted,
FCC already had held that Jack-
sonville needed the TV service pro-
posed by the city “ and that such
service was in the public interest,”
and no evidence to the contrary has
been presented.

“The Commission’s action was
contrary to the public interest in
that it deprived the City of Jack-
sonville of an additional tele-
vision service when, because of the
Commission’s ‘freeze’ prohibiting
the granting of additional facilities,
there is no possibility of the city

. receiving additional television
service for an indefinite period of
time,” the notice declared.
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be “Julius Caesar,” and “Anthony
and Cleopatra.” Each film will run
28 minutes.

Remainder of series to include
“Romeo and Juliet,” ‘“Macbeth,”
“Richard II1,” “Henry V,” will pe
produced in England. Gordon Little
and Desmond Davis will.co-produce |
and direct. Films will be made
available throughout world through |
Sol Lesser Productions. Plan for-
U. 8. distribution is to release one
film every four weeks, withdraw it
for year after playing all major
TV markets, and then make it
available again.

* * =%

First of projected series of 14

half-hour dramatic shows compris- :

ing new Bigelow Theatre has been

completed by Jerry Fairbanks Pro- ._ :
ductions, Hollywood, for Bigelow- itz

Sanford Carpet Co. Title of first
show, “Kerry Fallon's Birthday.”
Series, being shot at rate of one
program per day by Fairbanks Mul-
ticam process, features Hollywood
personalities. Frank Woodruff of
Young & Rubicam Inc., New York,
agency for Bigelow, is producing
and directing. Films will be spot-
booked throughout country, new

series to alternate weekly with

COMMONWEALTH

. Currently Serving the
Mation's Leading TV Stations
Ofters the Following

TV FILM PA[‘:HAGES

.n..-i—.--._-\\‘__

- MAJOR E
26 COMPANY ||
lFEp.-ruHE PROGRAMS| |

with uch stors o8 |

latte
Barbare Pou
i STANWYCK GODDARD
. Robert Jimmy
f YOUNG STEWART
:: Jimmy Merle
: DURANTE o':::to:
e elvy
cé::::!f DOUGLA:
Raymon
'J!:::" MASSEY

3 GwESTERNS @
Peaturing

THE RANGE BUSTERS | ﬁ.
4 KERMIT MAYNARD J :5

films done by same firm for Silver [

Theatre series earlier.
[ 3 * *

Bing Crosby Enterprises,
Fireside Theatre TV films for

Procter & Gamble. Filming to be
done at Hal Roach Studies. Frank

Wisbar produces. Agency: Compton §

Adv., Los Angeles. . . . Robert E.
Chaffee, West Coast representative
for Flair magazine,
company for national distribution
of television films. Offices will be
in the Russ Bldg.,, San Francisco.

Branch offices will be in Los An- 1

geles and New York.
& * *

Alexander Film Co., Colorado
Springs, Col., has completed pro-

duction on 13 one-minute spots for [
Oneida Ltd., Oneida, N. Y.; 10 one- |

minute spots for Motorola Ine., Chi-
cago, agency Ruthrauff & Ryan,
New York; five one-minute spots
for Calgon Inc., Pittsburgh, through
Ketchum, MacLeod & Grove Inc.,
Pittsburgh;

Dallas, through Glenn-Advertising
Inc., Dallas; four one-minute spots
for The Textan Co., Yoakum, Tex.,
through Tracy-Locke Inc., Dallas.

JOINING Woodbury College, L. A, in
survey seeking impact of TV on edu-
cation are Valley College, Redlands
U., San Jose State Teacher’s College.
Schools plan to interview over 3,000
TV set owners and teachers from San
Diego to San Franeisco.

Los &
Angeles, Nov, 13 starts production
on first six of new series of 13 §

forms own |

six one-minute and |
seven 20-second spots for Frite Co., |

MUSICAL
VARIETIES
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HOWARD HAMMOND, graduate
Northwestern Broadeasting School,
Portland, Ore., to KWIL Albany, Ore.,
as combo-man.

R. P. CLAUSEN promoted from assist-

‘FABULOUS’ ERA

Kaltenborn Traces Carecer
FIFTY FABULOUS YEARS. By H. V.

Kaltenborn. New York: G. P. Putnam’s
Sons. 312 pp. $3.50.

A “COMPOUND  of personal,
American and world history” is
H. V. Kaltenborn’s own descrip-
tion of his newest book, Fifty
Fabulous Years, which links ex-
periences in the Spanish-American
war with his current stature as
“dean” of American radio com-
mentators.

The NBC analyst weaves author-
itative interpretation with an ac-
count of his own life touching on
men and events through the past
half-century. Episodes recounted
include visits to Russia, interviews
with Hitler and Mussolini, his cov-
erage of major news breaks and
hilarious experlences as a traveling
salesman in France—all against the
backdrop of contemporary events.
" Mr. Kaltenborn also devotes sec-
tiong of his work to radio coverage
of the Munich crisis, early broad-

casting conditions, extemporaneous

broadeasting, USSR radio, news
analysts, and sponsors and audi-
ences,

The commentator, author of five
previous books, concludes with the
hope that he may launch a tele-
vision news program this fall to
supplement his regular aural
broadcasts, and the promise that
the second half of the 20th century
will usher in “as. many marvels”
as during 1900-50. “The further
development of television will be
one of them,” he adds,

Resigns Murray Account

DORLAND Inc., New York, has
resigned the Arthur Murray Dance
Studios account effective the end of
this month. In his resignation let-
ter to Mr. Murray, Atherton Pet-
tingell, president of Dorland Inc.,
claimed interference with personnel
agsociated with The Arthur Mur-
ray Show on TV,

CKNW New Westminster, B. C., makes
booklet, “Principles and Procedure cf
Announeing,” by Bertha Biggs, avail-
able in kits of ten to any interested
stations.

RESULTS?

THAT'S US

CHNS
HALIFAX NOVA SCOTIA

Maritimes Busiest Station
5000 WATTS—NOWI

interested? Ask
JOS. WEED & CO.
350 Madisen Ave., New York

-military service.

allied arfs T
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HOWARD BONHAM, vice president
for public relations
American Red
Cross, resigns to
open public relations
firm with headguar-
ters in Washing-
ton, D. C., and rep-
resentatives in New
York, Philadelphia,
Chicago, Los An-
geles and Dallas.
Had been with-Red
Cross 20 years,

STANDARD PRO-
GRAM LIBRARY,
Chicago, will include in its Novem-
ber releases, 16-inch dis¢c of eight
titles by St. Olaf Choir of Minne-
sota College. Standard also announced
it will give subscribers two ‘‘no-cost”
bonus Christmas shows.

KOLIN HAGAR, one-time general
manager WGY Schenectady and as-
sistant to president SESAC, to new
Progressive Broadcasting System as
eastern district manager with head-
quarters in New York.

GEORGE JONES, general sales man-
ager, C. P. MacGregor, (transcrip-
tions) Hollywood, on four to six-week
business trip contacting radio sta-
tions, agencies, advertisers and Mac-
Gregor Record Co. distributors in 25
major cities.

COWAN & WHITMORE, L, A., moves
to 1518 N. Highland Ave. Present
headquarters at 1213 N. Highland.

RALPH A. BERGSTEN to vice presi-
dent and general manager Don MeNeill
Enterprises, Chicago. Firm to move
Dec. 1 to Civic Opera Bldg. from
Merchandise Mart.

LLOYD W. DUNN, executive vice
president Abbott Kimball Co., L. A,
to Capitol Records Inc., that city, as
merchandising manager.

ELWOOD SIEGEL, educational and
sales film producer of Hollywood, to
Murphy Lillis Inc., N. Y., producer of
industry and TV motion pictures, as
produetion wmanager and assistant
director.

RAY JONES, executive secretary
American Federation of Radio Artists
in Chicago, father of girl, Amanda
Clara, Oct. 28. Mrs. Jones is ELOISE
KUMMER, radio-TV actress,

Mr, Bonham

fﬁuipment » s o

ROBERT W, DAVIS, central division
manager Firestone Tire & Rubber Co.,
L. A, to general manager Hoffman
Sales Corp. of Southern Calif.

JIM NELSON to engineer-announcer
KJFJ Wehster City, lowa. Was with
WFOB Fostoria, Ohio, and KISD
Sioux Falls, S, D.

MILTON J. WILSON to NBC Chicago
as AM engineer,

CARL RUSSELL, film director WBKB
(TV) Chicago, returns to active
Replaced by BILL
RICE.

JOHN WILLIAM WALT, assistant ad-

vertising manager Admiral Corp,
Chicago, appointed sales promotion
manager. ’

BROADCASTING ® Telecasting

M. S. KLINEDINST named manager
industrial equipment sales section RCA
engineering products department, suc-
ceeding P. B, REED, named vice presi-
dent in-charge government service di-
vision, RCA service department.

AMPEX ELECTRIC Corp., San Carlos,
Calif., cited by Twelfth Annual Elec-
trical Manufacturing Products Design
Competition for outstanding achieve-
ment in product development. Com-
pany's award was for magnetic tape
recorder.

C. EDWIN PONKEY named general
manager International Derrick &
Equipment Co., Columbus Div., Dallas,
Tex. Succeeds FERGUSON BARNES,
resigned.

Tichrical
KEN MATHIS, graduate Northwest
Broadcasting School, Portland, Ore.,

to KVAS Astoria, Ore., as combination
announcer-operator.

A. WILLIAM HEMINGWAY, control
operator WTMA Charleston, 8. C,, re-
ceived draft notice to report to Fort
Jackson, S, C., Nov. 14.

RCA TUBES DEPT. announces new
seven-inch cathode-ray  oscilloscope
WO-56A. Unit is portable and weighs
31 pounds.

RON CHANCEY, operator CBN St.
John’s, Nfld., joins Canadian UN
Army force.

ant chief engineer to chief engineer
of radio tube division, Sylvania Elec-
tric Products Inc. Emporium, Pa.
Succeeds M. A. ACHESON, who trans-
fers to staff of E. Finley Carter, vice
president in charge of engineering
in New York.

GORDON W. OLIVE, director gen-
eral of engineering, CBC, Montreal,
becomes Fellow of IRE Jan. 1.

Alaska Sales Office

ALASKA RADIO SALES, formed
as a new subsidiary of Pan Ameri-
can Broadcasting Co., becomes the
eastern representative for all six
stations of Alaska Broadcasting
System, CBS and NBC affiliates.
Charles Soden continues as network

Mr. Soden

Mr. Smith

sales manager and Roy V. Smith as
spot sales manager. Organization
is located at 17 E. 42d St., New
York.

YEASUREMENTS Lab of General
Electric opened Oct. 30 at Lynn, Mass..

The stars of
today and
tomorrow

are

SEIVICES

.. with the new era in

@m&&:
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The new Thesaurus brings you bigger
and better programming packages with
top sponsor-appeal . . . top name artists!
You get comprehensive programming,
promotion,
plugs, sound effects . . . a steady flow
of current tunes and material .
work-quality production. Wire or write
today for full details!

recorded

program

tie-ins, cross-

publicity,

. « het-

Radio Corporation of Ameriea
RCA Victor Division

120 East 23rd Street
New York 10, N. Y,
Chicago + Hollywood

-
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ALBUQUERQUE

NEW MEXICO

Leads in Total Retail
Sales Percentage Gains

over all “‘official”” Metropolitan
Gounty Areas in 10 Years
(1939-1949)*

Albuquerque is also tops
in sales increase in Food,
Furniture, Household, and
Radio Stores, and second
in Drug Stores sales in-
creases.

* featured Sales Management
Nov. 10th

Mutual - - Albuquerque
deliver® ™
&MM

CHECK SRDS FOR RATES

HOSPER RADIO AUDIENCE INDEX
Ty Tans, Albugmegue, N. M, Epring 1950

R SHARE OF RADIO AUDIENCE

KVER | SsationR" | Siation=C" | Statien"D"

EoEs G 320 | 307 | 226 | 102
L 306 | 306 | 213 | 167
arureanea 7309 | 340 | 239 | 74
S e | 230 | 500 | 148 | 115
e | 306 | 366 [ 216 | 97
M. G. M. Rodio Attractions.
Local and National Sports.

Only Albuquerque Station with
morning, afternoon, and evening
Spanish programs.

WM. T. KEMP, President
KEN PALMER, Genera! Manager
KEITH TYE, Station Mancger
PAUL KEHLE, Sales Manager

FORJOE & CO.

HEW YORK CHICAGO
LOS ANGELES SAN FRANCISCO
ATLANTA
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LENN HARRIS named general

program manager for May

Broadeasting Co. owner KMA
Shenandoah, Iowa, and KMTV (TV)
Omaha. WAYNE BEAVERS, KMA pro-
duction manager named program di-
rector, replacing Mr. Harris.

DOROTHY O’BRIEN to KTTV (TV)
Los Angeles Hollywoed Studio Party,
temporarily replacing BENNA BARD,
resigned because of motion picture
commitments.

HARRY KOPLAN to m.c. half-hour
weekly You're Never Too Oid, on
KFI-TV Los Angeles.

NORMAN DAVIS, Paihfinder maga-

zine, Kansas City, to copywriter-an-
nouncer KJFJ Webster City, Iowa.

JIM BAKER, KLAC-TV Los Angeles
stage department, appointed staff di-
rector. MAL KLEIN, commercial di-
rector, to producer on Breakfast
Frolic.

WALLACE E. HUTCHINSON, ABC
San Francisco assistant sales pro-
motion manager, and JAMES G.
DAMON, advertising department Ford
Motor Co., San Diego, to NBC Western
Division advertising and promotion
department. TED SWITZER to broad-
cast promotion department; GLENN
CARLSON to traffic department.

FRANK FONTAINE, comic-mimie,
signed by CBS to exclusive two-year
radio-TV contract.

WILLIAM TUSHER, ABC Hollywood
commentator, father of girl, Wendy
Lynn, Oct. 20.

RICHARD CARR, freelance radio
writer, father of boy, Kevin Christo-
pher, Oct. 25.

BILL O'CONNOR resigns as an-
nouncer WGN-AM-TV to freelance.

ELL HENRY, publicity manager ABC's
Central Division, father of boy, Ell
Henry 3d.

JOHN MILTON KENNEDY, an-
nouncer CBS Lux Radio Thealre,
signs for role in forthecoming film,
“Lullaby of Broadway.”

MARC LAWRENCE, film actor, signed
to do daily radio serial, Grand
Motel, for Progressive Broadcasting
System.

ELDON WILCOX, production manager
CKPR Fort William, to announcing
staff CBO Ottawa.

AW, ALEXANDER, news writer CBL
Toronto, to station relations depart-
ment, CBC Toronto.

ALAN FISHBURN to producer Sky
King, MBS Chicage. Has produced
David Harding, Counterspy and Escape.

BOB LAZICH, KAYL Storm Lake,
Iowa, announcer, to announcer KTRI
Sioux City.

JOHN PALLADINE replaces BOB
KENT on The Nite Owl Show on
WBUD Morrisville, Pa, Mr. Kent is
now program director [BROADCASTING,
Oct. 161.

MARIANNE BOGGS,- WJEH Galli-
polis, Ohio, program director, and
William Campbell married Oct. 21.

RICK CAMPBELL, announcer CKEY
Torento, to CHUM Toronte, as early
morning producer and disc-jockey.

*

DORIS McCORMICK to traffic depart-
ment WSVS-AM-FM Crewe, Va.
FREDERICK OGINZ assumes conti-
nuity and announcing duties and
GEORGE PHILLIPS, staff announcer,
becomes music director.

DENNIS DAY, star NBC show and
CBS Jack Benny Show, leaves for
East where he will appear Wednes-
day at Boston Garden, Boston, on be-
half of Archbishop Cushing Fund and
Thursday at Loyola U., Chicago, on
behalf of local Catholic charities.

JERRY S8COGGINS, Cass County boys
vocal-instrumental tric on CBS Gene
Autry Show, father of boy, Oect. 31.

GUY WALLACE, WRFD (FM) New
York chief announcer, to production
manager. DAVID HARRIS resigns as
station program manager.

SHIRLEY MITCHELL, CBS Amos ‘n’
Andy show, mother of girl, Stephanie
Brook, Oct. 27.

JONNY DICKSON to announcing
staff KBON Omaha. Was announcer
KMA Shenandoah, Iowa.

MAC McGUIRE, dise jockey WIP
Philadelphia, father of boy.

BILL DOAK to announcing staff
KATL Houston, replacing MILT WIL-
LIS, who joins Navy. JUSTIN HOUSE
to publicity, copy and news editing
staff, replacing BOB MATTHES, re-
signed.

MAL ALBERTS, KPRC-TV Houston,
té XATL as announcer.

GEORGE FISHER, CBS Hollywood

-motion picture editor, and Mary Ann

Holt married Sept. 16.

GOMER COOL joins writing staff
Columbia Pacific Network on A Memo
From Molly series.

MARY WHEELER, KTAT Frederick,
Okla,, to traffic duties in additien to
producing chores. DON HUGHES
named KTAT chief announcer and
JIM RUTHERFORD to staff as disc
jockey and sports announcer.

HAROLD WHATLEY, engineer KTAT

Frederick, Okla., and Betty Aylett an-
nounce their marriage.

ED TJARKS, freelance announcer, to
WXGI Richmond Va. announcing staff.
LEROY WOODS and his hillbilly
band join WGXI staff.

~

BOB YAUGHN, KRON-TV San Fran-
cisco director and star of Carfoon
Circus, called back to active duty as
first lientenant in Army.

EUGENE ACCAS, research depart-
ment Foote, Cone & Belding, N. Y.
named presentation writer in NBC
promotion and advertising department
for radio.

TOM STANFORD, Crown Film Unit,
London, Eng., to KPIX (TV) San
Francisco as’ film editor, replacing
ARLENE HEALY, resigned.

KAY IRWIN, KGO-TV San Francisco
assistant continuity - editor, named
production assistant. HARLAN
FLOYD transfers from KGO con-
tinuity to television continuity de-
partment. RUTH SHEPPARD, gradu-
ate of U. of California, replaces Mr.
Floyd. PHYLLIS TOWNER, assistant
KGO-TV film editor, named head of
film department. CAROLYNN FON-

- SECA joins as assistant film editor.

JACKIE KELK, “Homer” in The
Aldrich Family, named junior chair-
man of radio and motion picture
committee of National Safety Counecil.

GERRY HENSEN, WKYB Paducah,
Ky., morning man, to WSIV Pekin,
IIl. Will take over Early Bird pro-
gram.

W. H. (Bill) MILLER, announcer
WWDC Washington, to WBTV (TV)
Charlotte production staff.

TOM CARSON, WJW Detroit staff
announcer, begins new program, Tom
Foolery, replacing Laugh Clinic con-
ducted by BRUCE MACDONALD, now
assistant program director [BROAD-
CASTING, Oct. 161.

JOE GRIES anncuncer trainee WILK
Wilkes-Barre, Pa., to staff announcer
KWED Seguin, Tex.

LIB COX to continuity staf WIS Co-

lumbia, 8. €. Was with NBC New
York.
PAUL MASON, WHAN Charleston,

S. C., dise jockey, and Mary June Cox
announce their marriage.

ROBERT 8. STEVENS, news editor
WYVCG Coral Gables, Fla., named pro-
gram director. CY RUSSELL joins
WVCG as sports director.
MALCOLM McCORMACK, WBZ Bos-
ton staff announcer, appointed farm
director, replacing ROGER HARRI-
SON, who joins station’s sales staff.
MEL TENNIS, WJCM Sebring, Fla.,
dise jockey-continuity writer, to go
on active duty with Navy.

FRED RAWLINSON, morning man.
WJEJ Hagerstown, Md., to WFMD
Frederick, Md., as announcer.
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ANTIA BUSEK named KIRO Seattle
publicity director, replacing JANET
BALLENTYNE.

LEE CAVANAGH and OLLIE RAY-
MAND to announcing staff KMOX St.
Louis, replacing BOB IRVING and
DICK COUGHLAN, who join WMAY
Springfield, 111,

#‘W‘. e o

CHET HUNTLEY, Columbia Pacific
Network newscaster, leaves nightly
Ten O'Clock Wire to devote more time
to daily news analysis over network.
GRANT HOLCOMB, KCBS San Fran-
¢isco news director, replaces him on
program. DICK JOY, CBS newscaster,
starts local nightly Ten O'Clock Wire
on KNX Hollywood.

RICHARD R, SANDERS, newscaster
KFRU Columbia, Mo., to WTPS-AM-
FM New Orleans as newscaster-an-
nouncer.

NARND sending brochure to station
managers whose TNews men are not
affiliated with association. Gives in-
formation on coming convention and
samples of opinions of some managers
about radio news. Front carries pic-
ture of Jack Shelley, WHO Des
Moines, NARND president.

EDWARD ARNOW, Readwood City
(Calif.) Tribune -editorial staff, to
ENBC San Francisco as staff news
writer.

SAM ZELMAN, ABC Hollywood news
editor, dppointed to newly-created
position, assistant western division
manager of news and specidl evehts.
SAUL HALPERT, staff news writer,
sueceeds him as news editor.

HARRY CREIGHTON, staff announcer
and sportscaster WGN-TV Chicago,
elected president Chicago Sports
Broadecasters Assn. BOB FINNEGAN,
WIND same city, announcer, is vice
president, and CHUCK WILEY,
WBBM Chicago publicity writer, is
secretary-treasurer.

FELIX MORLEY to newly-opened
‘Washington office of Barron's Weekly,
national business and financial publica-
tion, as chief [BrRoADCASTING, Oct. 23].
Was NBC commentator and. editor of
Washington Post from 1933 to 1940,

ROMNEY WHEELER heading NBC
London news office. Was Associated
Press bureau chief Amsterdam, Hol-
land. He replaces MERRILL
MUELLER, recently assigned to
NBC's S. F. news office.

TED PARRISH, WMBG Richmond, to
WXGI Richmond as announcer. Will
handle news and special events.

DONALD BRUCE, WIRE Indianapolis
news commentator, awarded Amer-
jcanism citation from Indiana division
American Legion. Citation thanked
him for placing facts of communism
before people in his two daily broad-
casts,

JOHN F., WILBERT to news staff
WTTM Trenton, N. J. Was with New
York Daily Mirror. He replaces JOHN
PRACKSTA, who enters Army.

- .

BEHIND the razor and shaving eream
is Paul Jonas, Mutual’s sports direc-
tor, who directed the network’s 12th
World Series. His arm was in a sling
as result of a plane crash near Colum-
bus, Ohio, on the way to Philadel-
phia. Wielding the Gillette razor is
Pat Carlton (Miss Philadelphia of
1950},

On All Accounts

(Continued from page 10)
with a minor in English literature,
Jerry had annexed membership in
Sigma Chi, national social frater-
nity; Konosioni, senior honorary;
Maroon Key, junior honorary, and
had been given the Balfour Award,
the top commendation of Sigma Chi
for members outstanding in extra
curricular activities, scholastic rec-
ord and character.

Jerry’s conviction that he would
work best with people was a proven
fact by now, and he headed
straight for radio and sales. Join-
ing NBC, New York, as a page, he
went to the guide staff two months
later and then to research as as-
sistant to the liaison man between
research and sales. In the fall of
1940 he was transferred to Chi-

RlHE LA L]
symbol of

¥ (see inside front cover)

CHICAGO 7
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cago as research chief in network
promotion, and in two years be-
came research director of the
Central Division of ABC when
NBC Red and Blue networks split.
The pace and promotions were
fast. In February 1945 he was ap-
pointed to the local sales staff, and
to network in September 1946. Two
years later, shortly before ABC's
0&0 video station, WENR-TV,
took the air, Jerry was named co-
ordinator of television sales.

As coordinator, working from the
sales standpoint, he integrated
sales, engineering, production, re-
search and promotion, seeing that
salesmen were aware of problems
in sales procedure. He returned to
network sales in February 1949
when he completed the coordinating
job and the position was eliminated.

Last month (October), he was
named manager of the network
television sales department. Now
that ABC has split its radio and
TV operation down through the
sales divisions, Jerry supervises all
video accounts and personally serv-
ices clients and agencies in -the
St. Louis area. As a network sales-
man, when TV and AM were com-
bined, he handled International
Shoe (Peter Pan Shoe), Bendix and
Quaker Oats.

Jerry's enthusiasm for his work
extends to his private life also.
“A typical Sunday golfer,” he joins
friends at Glenview Naval Air
Station’s course weekly-during the
summer, and likes to sail, ski, ride
horses, fly-fish and drive his car.
A bachelor (for only a short time
more), Jerry shares a 16-room
house on Chicago’s far North Side
with 12 men, an unofficial group of
“guys who like each other.” They
frequently hear weird strains of
what appears to be music coming
from Jerry's room. He dotes on
exotic records, and has a passel of
bagpipe and drum solos, and Egyp-
tian, Chinese, Arabian and Japanese
dises.

The records he most enjoys,
though, for strictly personal rea-
sons, are those made in New York
13 years ago. In off hours from his
guide job, he recorded several
original efforts with his guide
trainer. Jerry was m.c., and the
trainer, who later turned pro, was
the talent. His name is Dave Garro-
way.

WGCB RED LION

Daytimer Starts Service

WGCB Red Lion, Pa., went on the
air Oct. 22. Licensed to the Rev.
John M. Norris, the station operates
on a daytime schedule on 1440 ke
with 1 kw. Studios and transmitter
are located about a mile east of Red
Lion on the Delta Rd.

Personnel, in addition to Rev.
Norris, are John H. Norris, sta-
tion manager; M. F. McDowell,
chief engineer; Vincent A. Free-
man, commercial manager; George
Kienzle, program manager; N.
Carl Kitchen, continuity, and Sarah
E. Kitchen, traffic. WGCB sub-
scribes to SESAC and UP news.

No. 1 Quality
Market”

*Sales Management Survey for 1950

fﬁ“ﬁ&*ﬁmﬁﬁrﬁ
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In the South's
No. 1 State

No. {—Among major North
Carclina cities in Per Capita
Retail Sales.

No. 1—Among major North
Carolina cities in Per Capita
Food Sales.

No. |—Among major North
Carolina cities in Per Capita
Drug Sales.

No. |—Among major North

Carolina cities in Per Capita
General Merchandise Sales.

SELL this cosmopolitan-metro-
politan market with Asheville's
longest established, most-lis-
tened-to radio station WWNC.
It's the sure, sales-tested way
to reach this prospercus moun-
tain empire.

s

CBS

AFFILIATE

NAT!ONAL
REPRESENTATIVE

I'IEADlEV -REE
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OUTLOOK for independent AM stations, particularly in television markets,
was painted in favorable hues during the annual convention of the Assn. of
Independent Metropolitan Stations held in St. Louis recently [ BROADCASTING,

Oct. 23].

Meeting at Lennox Hotel under the chairmanship of Witliam E.

Wauare, KSTL 5t. Louis (| to r): Seated, Sherman Marshall, WOLF Syracuse,
N. Y.; Elroy McCaw, KYA San Francisco; Jerome Sill, WMIL Milwaukee; Roy
Albertson, WBNY Buffalo; Mr, Ware; Joe Ward, guest; John Engelbrecht,
WIKY Evansville, Ind.; Steve Cisler, WKYW Louisville; Patt McDonald,

CRUSADE EFFORT

Clay Thanks Broadcasters

BROADCASTERS have been con-
gratulated by Gen. Lucius D. Clay,
chairman, Crusade For Freedom
(which operates Radio Free
Europe), for their cooperation in
promoting the ceremonies held in
Berlin at the dedication of the
Freedom Bell. Prograin was car-
ried by three major radio networks,
ABC, CBS and NBC, and by a great
number of independent stations.

In a letter to station manager,
Gen. Clay thanked “commentators,
newscasters, program officials and

performers” for contributions “of
generous amounts of time and
talent,” making the campaign “a
grand success.” According to the
Crusade’s Radio and Television
Committee headed by Roger
Brown, of the New York publicity
firm under his name, 98% of the
nation’s radio and TV stations pro-
moted the Crusade with spots and
other material related to the cam-
paign, In addition to carrying an-
nouncements, top network pro-
grams and personalities on both
radio and TV devoted time to inter-
views, special talks and dramatiza-
tions.

The committee also reported some

—

FIRST in
the QUAD CITIES

WOC-A

WOC-T

Cities’ sets .

Basic NB C Affiliate

In Davenport, Rock Island, Moline and East Moline
is the richest concentration of diversified industty be-
tween Chicago, Minneapolis, St. Louis and Omaha. The Quad
Cities are the trading center for 2 prosperous two-state agricultural
area. Retail sales, total buying and per capita income rate highet
than the national average, according to Sales Management.

razoxe, * WOC-FM o2 7.

WOC delivets this rich market to NBC Network, national spot
and local advertisets . . . with 70 to 100% BMB penetration in the
two-county Quad City zrea . . . 10 to 100% in adjacent counties.

Channel 5
22.9 Kw. Video * 12,5 Kw. Audio

On the Quad Cities’ first TV station NBC Network (non-inter-
connected), local and film programs reach over 23,500 Quad
. . hundreds more in a 75 air-mile radius.

Cel. B. J. Palmer, President
Ernest Sanders, General Manager

\

—

DAVENPORT, IOWA

FREE & PETERS, Inc.

Exclusive National Representatives

|
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WHHM Memphis; F. Eugene Sandford, WKYW; Standing, H. S. Jacobson,
XL Portland; John Hurley, WNEB Wotrcester, Mass.; William Van der Busch,
WMIE Miami; Gene Trace, WBBW Youngstown, Ohio; Ben Strouse, WWDC
Washington; Jim Ownby, WJXN Jackson, Miss.; Lawson Taylor, KFMJ Tulsa;

Al Meyer, KMYR Denver;

Howard Johnson, KNAK Salt Lake City; Bill

Weaver, KLIF Oak Cliff, Tex.; Rollo Bergeson, KCBC Des Moines; Hugh
Feltis, KING Seattle; Robert D. Enoch, WXLW Indianapolis; Tony Ross, WBBW.

83 TV stations carrying a 10-min-
ute documentary film, an average
two times per station, 91 TV out-
lets programming a 20-second film
spot an average four times per sta-
tion, and some 525 independents re-
broadcasting a transcription of
NBC’s We, The People simulecast
devoted wholly to the Crusade.
The radio and TV programs co-
incided with mass bell-ringing in
thousands of American communi-
ties. More than 10 million signa-
tures on Freedom Scrolls are ex-
pected to be gathered for placement
in the bell’s base.

Canadian Market Data
FIRST issue of Marketing Re-
search in Canada released by the
Assn. of Canadian Advertisers,
Toronto, lists Canadian market re-
search organizations, giving details
on marketing research in Canada.
Also detailed are Canadian research
organizations, a number of them
affiliated with American research
companies, and the Canadian
governmeént’s Dominion Bureau of
Statistics, Ottawa. There are spe-
cial articles on marketing research,
its history in Canada, requisites for
sound research and a yardstick for
standards, Book is being distrib-
uted without charge by the ACA,
85 Richmond St. West, Toronto.

GEORGE COOK
PRESIDENT

KERMIT,

RED’ CONTROL

Board Holds First Meeting

SUBVERSIVE Activities Contral
Board, which will pass on groups
falling under the new anti-sub-
versive law, held its first meeting
last Wednesday after members
were sworn in to their posts. Group
is headed by Seth W. Richardson,
who was chairman of the Presi-
dent’s Loyalty Review Board. Mem-
bers must be confirmed by the Sen-
ate when it reconvenes this month.

It was believed that the board
would be asked initially to rule
whether the Communist Party
should register with the Justice
Dept. None of its officials has com-
plied as yet.

One section of the so-called Com-
munist-contrel bill requires Com-
munist “action” or “front” organiz-
ations to identify all propaganda,
including sponsorship of radio and
television programs. Penalties for
violation are fines up to $19,000 and
prison sentences [BROADCASTING,
Oct. 30].

WHCU Ithaca, N. Y., makes available
to stations highlights of American
Council on Education Washington eon-
ference. Half-hour dis¢ may be ob-
tained by contacting General Manager
Michael R. Hanna, WHCU.

1000 WATTS
600 KC

TEXAS

announces the appointment of

Exclusive National Representatives

EXECUTIVE OFFICES
NEw YORK
ATLANTA

HOLLYwOOD

BROADCASTING ¢«

— MAJESTIC BLDG.

SAN FRANCISCO

— FORT WORTH, TEXAS
DETROIT
RALELGH
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LIQUOR FIGHT "
Oregon Issue Before WSAB

CURRENT FIGHT of Oregon ad-
vertising and media people against
the ballot proposition which would
prohibit “promotively advertised”
liquor, has been called” to the at-
tention of Washington State radio
executives. Observing that if the
proposal succeeds in November,
Washington might be next, Carl
Downing, executive secretary of
the Washington State Assn. of
Broadcasters, mailed samples of
the Oregon counter-arguments to
all WSAB members.

Richard M. Brown, general man-
ager of KPOJ Portland and chair-
man of the legislative committee of
the Oregon State Broadcasters
Assn., is working actively against
what the Oregonians call ‘the pro-
posed advertising prohibition bill.”

In a recent letter to Mr. Downing,
Mr. Brown wrote, “Our interest is
in protecting our life blood—ad-
vertising—and whenever that is
threatened we are going to fight.”

AIDS RESCUE .
WHKST Joins Search for Youths

PURBLIC service role assumed by
WKST New Castle, Pa., was in-
strumental in the rescue of three
youths who were lost for 11 hours
in a series of previcusly unrevealed
caverns at Harlansburg fortnight
ago.

Station aired a call for volun-
teer workers and equipment and
then dispatched to the scene An-
nouncer Byron McConnell, who de-
scribed proceedings by special tele-
phone hookup. WKST remained on
the air with broadcasts until 3
a.m. Oct. 23 when the youths were
rescued.

That evening, in a special pro-
gram, the boys told their story to
the radio audience of “Mutual’s
Voice of Western Pennsylvania.”
Lawrence County sheriff and citi-
zens of the community, in turn,
lauded the station for its coverage
and assistance.

RURAL RADIO (FM) Network, Ith-
aca, N, Y., will air five concerts by
Scranton Philharmonic Orchestra.

CORRECTION

In our recent ad we stated we
were the “sixth highest Hoop-
erated station in the nation
hetween 6:00 and 10:00 P.M.™.
This should have read, “sixth
highest Independent
ated station in the nation be.
tween 6:00 and 10:00 P.M.”*

*Rased on the 1950 May-June Index

WEMP

24 Hours of Music-News-Sports

Hooper-

Headley-Reed Co. Hugh K. Boice,
National Reps. General Manager

RESERVE CAL

New Plan Will Not Ease

Communications Drain

DEFENSE DEPT.’s revised procedures for calling up reserves, directed
by Defense Secretary George C. Marshall to ease the urgency of current
mobilization, probably will have little effect on the drain of communica-
tions and electronics specialists, authorities said last week.

A survey of the four military
branches—Army, Air Force, Navy,
and Marine Corps—indicated that
the new policy will ease only im-
mediate duty calls of critical spe-
cialists from broadeast, manufac-
turing and other industries by
spreading out recalls over a longer
period of time.

In view of prolonged Korean hos-
tilities, authorities said, ecritical
needs for electronics, communica-
tions, radar, ete., will be as great as
ever — with mobilization moving
along in varying degrees within
each branch.

Defense officials also pointed out
that specialists would be needed to
police the Air Force’s multi-million
dollar radar network, which is ex-
pected to be completed about mid-
1951.

Gen. Marshall’s broad directive,
issued Oect. 26, provides that both
employers and employes be given
sufficient time—four months plus
an additional 30 days for reporting
—in advance of actual recall of
reservists to make “required ad-
Justments,” The services also were
asked to specify, through radio and
press, that all reserve members
not already alerted will not receive
orders for at least four months.

Allows Time

This revised procedure will give
manufacturers, broadcast networks
and stations, and other employers
“a reasonable time’ to make re-
placements and also help establish
“uniform and orderly mobilization,”
the Defense Dept. said.

Army officials noted that, while
a small proportion of personnel in
critical categories were ordered to
duty on “short notice” during the
Korean crisis, 509 were members
of units and had a minimum of 30
days’ notice.

They explained that field grade
officers who are members of units
and critical .specialists will be sub-
ject to involuntary recall as in the
past. Involuntary recall of Enlisted
Reserve Corps personnel, however,
was dropped by the Army. It was
emphasized that the specialist
policy would apply down the line
to all save “extreme hardship
cases.”

The Air Force, which has been
recalling only critical specialists
in the officer-enlisted ranks the
past few weeks, has been instruct-
ed to confine involuntary recall of
Reserve Forces officers to special-
ists with skills “not available from

JOE ADAMS

REACHES ALL

NEGROES

LOS5 ANGELES

BROADCASTING ® Telecasting
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voluntary procurement or training
sources.” Service also will dis-
continue recall of enlisted person-
nel.

The Navy Dept. announced it
will resume policy of granting com-
missions, on a limited basis, to
civilian and enlisted reserve appli-
cants., Authorities said officers are
sought for electronics posts. Candi-
dates may apply to Navy recruit-
ing stations and procurement offices
in principal cities, They would be
appointed ensigns or lieutenants
junior grade,

Quota for January-March 1951,
already issued, consists of a sub-
stantial number of communications
technicians, they added.

On the other hand, the Navy said
it plans to release some 5,000 en-
listed reserve personnel per month
around July 1951, but added that
specialists probably would be re-
tained.

Meanwhile, Gen. Marshall ap-
pointed a committee of civilians
and regular and reserve officers to
continue study of calls of civilian
components to active duty over the

SOUTHWEST YIRGINIA'S pm RADIO STATION

Good Neighbor

AFTER WNYC New York
was refused permission to
stay on the air after regular
signoff time Nov. 7 to broad-
cast election returns, WOR
New York offered the munici-
pal station its FM transmitter
for the evening. WOR will
broadeast its own election
reports on AM and TV and
those of WNYC on FM. This
gives WNYC duplicate FM

service in New York as
WNYC-FM, a fulltime sta-
tion, also will cover the
election.

long-range phase.

Gen. Marshall said the group was
set up to plan “development and
maintenance of a strong reserve
force with a minimum interruption
to the nation and the individual's
normal existence.”

Joseph Beljan

JOSEPH BELJAN, WESA Charle-
roi, Pa., died suddenly of a heart
attack Oct. 28 while visiting in his
home city of Pittsburgh. He had
been program director of the sta-
tion for about 18 months. Services
were held Nov. 1 .in Pittsburgh.
Surviving are his widow, Josephine,
and three children, Maria Therese,
5, Joseph Jr., 3, and Joan, 1.

How Many & How Much?

1949 BMB BMB Radio  Prelim. Reports 1949
Daytime Families 1950 U. S. Census Retail Sales
'50-100%, .
19 Counties 101,680 517,587 279,752
25-1009%,
27 Counties 157,110 814,186 452,784
10-1009,
36 Counties 216,220 1,115,996 610,207
1949 BMB
Nighttime
50-1009%,
10 Counties 72,050 360,853 232,657
25-1009%,
22 Counties 128,350 654,711 373,006
10-100%
31 Counties 188,540 972,052 538,598

SRETAIL SALES FIGURES, 644’ OMITTED ARE FROM SM 1850 “SURVEY OF BUYING POWER™
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GREATEST

OKLAHOMA'S
STATION FOR 23 YEARS

YOU...

In Tulsa

$65,000,000.00 is the Oil Industry
Annual Payrell

In Tulsa

Oil purchases exceed $5,000,000-
000.00 annually

In Tulsa

Are located the largest mid-continent

refineries . . . the world’s largest
seismograph c¢ompany . , , the
world’s largest oil purchasing com-
pany

e — —
In Tulsa
YOU

will find a rich, discriminating market
thoreughly ¢overed by KVOO, Okla-
homa’s Greatest Station for 25
years.

PLUS

Rich bonus counties in Kansas, Mis-
souri and Arkansas hlanketed ONLY
by KVOO.

OIL, TULSA, and YOU plus
KVOO Spell Profits in “Oil

Capital” Letters!
See your nearesi Edward Petry &

Company affice or call, wire or
write KYOO direct far availabilities.

NBC AFFILIATE
50,000 Watis
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NAB District 6

Registration
[BroaDpcASTING, Oct. 30]

James Aldige Jr., WWL New Orleans;
W. H. Allen, KALB AleXxandria, La.;
Sam W. Anderson, KFFA Helena, Ark;
B. Hillman Bailey Jr,, KSIG Crowley,
La.; Larry Baird, WWL New Orleans;
T. K. Barton, KARK Little Rock, Ark.;
Charles A. Batson, NAB, Washington;
Clarence Beaman, WKGN Knoxville,
Tenn.; E. G. Blackman, WLAC Nash-
ville; Robert E. Brown, KTHS Hot
Springs, Ark.; Robert J. Burton, BMI,
New York; -Carl Cannon, WSMB New
QOrleans; Edw. C. Carlson and Mrs.
Louise C. Carlson, WIBW New Orleans;
Joseph W. Carson, WMOX Meridian.
Miss.; J, W. Carlier, WRBC Jackson,
Miss.; Henry B. Clay, KWKH Shreve-
port, La.; Willard- L. Cobb, KALB
Alexandria, La.; Frank Conwell, KCIL
Houma, La. I[. K., Corkern Jr.,, WIKC
Bogalusa, La.

Roy Dabadie, WJBO Baton Rouge:
Wm. T. Davies, RCA Thesaurus, Dallas;
Bill Davis, KXTRY Bastrop, La.; Paul
H. De Clouet and Thomas A, De Clouet,
KLFY Lafayette, La.; John Devine,
Standard Radio, Chicago; Richard P.
Doherty, NAB, Washington; Robert
W. Dumm, KNOE Monroe, La.; Bob
Evans, WELQ Tupelo, Miss.; Jack
Fleet, KAGH Crossett, Ark.; T. J.
Fontelieu WSMB New Orleans; Tom
Gibbens, WAFE Baton Rouge; Paul
Goldman, KSYL  Alexandria, La.;
James E. Gordon, WNOE New Orleans:
R. J. (Dick) Gregory, KVIM New
Iberia, La,; Cliff Greenland, Associated
Program Service, New York; Charley
Gullickson, WDOD Chattanocoga; Julian
F. Haas, KARK Little Rock; John F.
Hardesty and Ralph W. Hardy, NAB,
Washington; Lee Hart, BAB, New
York; Wiley P, Harris, WIDX Jackson,
Miss.; Edw. G, Holmes, Earl Lipscomb
Assoc., Houston; Bill Humbert, KVMA
Magnolia, Ark.

Hugh Jones, WGCM Gulfport, Miss.;
W. E. Jones, KSLO Opelousas, La.;
Peter J. S, King, SESAC, New York;
H. R. Xreestein. WMPS Memphis;
T. B. Lanford, KRMD Shreveport; H. L.
Logan, KWKH Shreveport; Maury
ILong, BROADCASTING, Washington;
Patt McDonald, WHHM Memphis; H.
Ray McGuire, WDSU New Orleans;
Clifford Marshall, United Press, At-
lanta, Ga.; George P. Martin, KROF
Abbeville, La.; George A. Mayoral,
WJMR New Orleans; Justin Miller,
NAB, Washington; L. L. Miller, WQBC
Vicksburg, Miss.; R. J. Myers, KLRA
Little, Rock. Ark.; Sid Nicholls, Bran-
ham Co., Memphis; Russell B. Offhaus,
WMRY New Orleans; Paul Oliphant,
WLAC Nashviile; G. T. Owen. WIER
Baton Rogue, La.; Dorsey Owings,
BMI, New York: Don Petty, NAB,
Washington; Charles L. Planchard,
KWCJ Natchitoches, La.; Stanley W.
Ray Jr., WJMR New Orleans; Louis
Read, WDSU New Orleans; Ray Rich,
WDSU-TV New Orleans; B. G. Robert-
son, KWKH Shreveport.

L. M, Sepaugh, WSLI Jackson, Miss.;
Bob Shuffler, Earl Lipscomb Assoc..
Dallas; Michael M. Sillerman, World
Broadeasting System, New York; Mort
Silverman, WMRY New Orleans; Lamar
Simmons, WLCS Baton Rouge; H. W.
Slavick, WMC Memphis; Earl H. Smith,
WLCS Baton Rouge; F, C. Sowell,
WLAC Nashville; Bill -Stubblefield,
Capitol Records, Hollywood: Howard
Summerville, WWL New Orleans; Geo.
R. Swearingen Jr.; Weed & Co., At-
lanta, Ga.; Gerald Swisher, Assoclated
Press, Columbus Ohio; Norman A.
Thomas, WDOD Chattanooga; Gene
Tibbett, WLOX Biloxi, Miss.

Charles A.. Wall, BMI, New York;
Granville Walters, WAML Laurel, Miss.;
Fred Watkins Jr., KWKH Shreveport;
H. F. Wehrmann, WTPS New Orleans;
Wiley 'D. Wenger, RCA Engineering,
Dallas; Ralph entworth, BMI, New
York; Harold Wheelahan, WSME New
Orleans; Jimmie Willson, WLAU
Laurel, Miss.; David Wilson, WSLI
Jackson, Miss.; Earl W, Winger, WDOD
Chattanooga: Jack Wolever, KTHS Hot
Springs, Ark.; Hoyt B. Wooten, WREC

emphis; C. J. Wright, WFOR Hatties-
burg, Miss.; Bill Young, Lang-Worth,
New York; stanle%r G. Young, KLFY
Lafayette, La.; Irving Zeidman, KNOE
Monroe, o

NAB District 6 conventioneers (front row, | to r): F, C, Sowell, WLAC Nash-
ville; Mike Sillerman, World Broadcasting System, New York: Tom Gibbens,
WAFB Baton Rouge; Patt McDonald, WHHM Memphis; Earl Winger, WDOD

Chattanooga.

Back row: Robert Shuffler, Earl Libscomb Assoc., Dallos;

Gene Tibbett, WLOX Biloxi; Charles Godwin, MBS, New York; Cliff Green-
land, Associoted Program Service, New York; Roy Dabadie, WJBO Baton
Rouge.

SURVIVING ATOM BOMBS

Role of Radio-TV Is Cited in Several Book

HOW TO SURVIVE AN ATOMIC
BOMEB. By Richard Gerstell. Pub-
lished by Combat Forces Press, Wash-
ington, D. C. Distributed by Rinehart
& Co. Inc,, New York 16. 150 pp. $1.95.
A SIMPLE, easy-to-read guide, in
question-and-answer form, detail-
ing civilian “do’s and don’ts” in
the event of an atomic or other
bomb attack has been authored by
Dr. Richard Gerstell, a consultant
for the Civil Defense Office of the
National Security Resources
Board.

Designed to allay the fears of
layman and to meet the need for
factual knowledge among family
units at home and workers in of-
fices or factories, the guide also
stresses the importance of radio
and television sets in the civil de-
fense program on local levels.

Terming possession of a radio
set as an essential in any home to
receive “news and necessary in-
structions,” Dr. Gerstell tells fam-
ilies that “your best bet is to fol-
low safety rules and leave the
Geiger counters to the trained
crews who will test the whole area,

and let everyone know by radio
and otherwise what the whole situ-
ation is.”

[NSRB officials from time to
time have stressed the importance
of battery-operated radio sets in
the home, and have been quietly
gathering statistics on this phase,
Such sets, they feel, would be use-
ful in the event an air attack
bombed out communcjations lines.
Data also include provisions made
for stations’ auxiliary power.]

Dr. Gerstell explains that radio-
active dust or mist in the air won't
stop radio or TV set operation and
urges families to “use your (set)
to get the latest news and latest
instructions from your local de-
fense authorities.” Dr. Gerstell
noted:

.. . In the Bikini tests, radio-con-
trolled planes were flown right
through the atomic-bomb cloud itself,
and they worked perfectly. If all the
radio stations in your own city are
damaged (this isn’t likely because
they are usually well separated) then
the authorities can use a station In

Edgar L. Bill

Peoria, lllinois

IF YOUR AM-TV-FM STATION NEEDS

promotional ideas sold to produce cash
revenue of from $200 to $1,000 per week,
Wire, Call or Write

Julian Mantell, Sales Manager

NATIONAL RADIO PERSONALITIES

We originated sponsored Radio Personclities Picture Albums in
1938, many new program features, and have more sales records
and years of experience in selling for over 300 Radio and Television
Stations from Coast to Coast than any similar arganization in America.

—_ Merle V. Watson

Phone 6-4607
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some nearby city to give you infor-
mation. So if there's nothing on your
local stations when you turn on your
radio, keep on trying all around the
dial.

Television will not be stopped by
radioactivity, either. This, too, was
learned at Bikini. Pictures of the
bombed fleet taken by automatic
cameras appeared on the Navy tele-
vision receivers as soon as the mist
cleared away, and while there was
still heavy radioactivity in the air.

“These are the facts,” Dr. Ger-
stell declares categorically. “You
may have heard rumors to the con-
trary, but these are the facts.”

The NSRB consultant also in-
forms readers that the U. S. radar
screen system is “being built up
fast,” and when complete “should
give warning in time for every-
body—especially in big cities—by
radio and sirens—to take .
safety steps . . .” '

Stressing that there will be air-
craft warning work in every com-
munity, Dr. Gerstell points out im-
portance of passing on word of im-
pending attack “in a matter of
minutes,” and adds that radio sta-
tions and telephone companies
“will do their parts in getting the
warning out.”

Dr. Gerstell currently is lectur-
ing ‘on 'atomic bomb safety meas-
ures for the Blue Cross and Blue
Shield plans of the U. S, and Can-
ada. He said that the late Defense
Secretary James Forrestal initially
encouraged him to write the book.
Dr. Gerstell also has written simi-
lar articles for Saturday Evening
Post, Sports Afield and Farm Jour-

nal,
* * *

SURVIVAL UNDER ATOMIC ATTACK.
By National Security Resources Board
Civil Defense Office. Published by the
U. 8. Government Printing fice,
Washington 25, D, C. 10¢

RADIO SETS—*emergency equip-
ment” in the homes of American
families—would be little affected
by any atomie bomb explosion or
resulting radicactivity, National
Security Resources Board has in-
formed cvilians.

In this new booklet, Survival
Under Atomic Attack, NSRB tells
civilians: “Always have a good
flashlight, a radio, first-aid equip-
ment and a supply of canned goods
in the house.”

Neither explosive nor lingering

s

RENEWING warm friendship over
KPHO Phoenix are singing star Jean-
nette MacDonald (I) and Kathy God-
frey, talented sister of CBS’ Arthur
and m, c. of three times per week
afternoon women’s show at the ABC
outlet. Miss MacDenald alse ap-
peared with KPHO News Editor
Wayne Center in recorded interview
shortly after onnouncement of Al
Jolson’s death.

radioactivity has any effect on the
operation of most mechanical or
electrical devices, and the radio
should be turned on in the event of
attack, the booklet asserts, adding
this remainder:

“Battery-operated sets, including
those installed in automobiles, will
continue to work even if the city
power goes off. Television recep-
tion, like radio, won’t be jammed
by radioactivty.”

Civilians are told they can live
through an atom bomb raid without
“geiger counter, protective cloth-
ing or special training” if they
know the secrets of survival:
Know the bomb’s true dangers and
know the steps to take to escape
them.

Also listed are six general prin-
ciples for survival and “five keys
to household safety,” as well as an-
swers to the more common questions
put to defense officials.

The 32-page booklet is being dis-
tributed to state and local civil de-
fense officials, governors, members
of Congress, radio stations, press
and various public groups and or-
ganizations of the government.

THE OLD SEA-HORSE SAYS:

1000 wamrs o

Have YOU checked the
WVMI—Area?

Only
Much For So Little”"—May
we tell you more?

VM ussisen

Serving the Entire Mississippi Gulf Coast

WVMI can offer ““So

870 wuoeveles % e

ently” had a copy made.
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WRITERS' GUIDE

Radio-TVY Workbook Issued

A GUIDE TO RADIO-TV WRITING.
By Laurence Campbell, Harry E. Heath
Jr., Ray V. Johnson. Ames, lowa: Iowa
State College Press. 407 pp. $2.95.

Jop
HOUSTON

DESCRIBED as the “first work-
book to be written for students in. ’

the special fields of radio and tele-
vision writing,” this volume is a
workbook - syllabus for teachers,
students and professional workers
interested in news, specialized in-
formation, continuity writing.and
surveys.

Prepared by Laurence Campbell,
director of Florida State U.s
journalism school; Harry E. Heath
Jr., assistant journalism professor,
Iowa State College and Ray V.
Johnson, KNBC San Francisco
news director, the book stresses ap-

. plication of radio writing principles

in “practical and realistic assign-
ments,” according to the publishers.
Material was assembled from the
authors’ teaching and professional
experiences. Work was begun
when all three were members of U.
of Oregon’s journalism department
staff.

Dancer Sues ‘Toast’

IRENE CASTLE McLAUGHLIN
ENZINGER, former dancer, has
filed & $250,000 damage suit against
CBS, Ed Sullivan and Ford Motor
Co. in Chicago Circuit Court, al-
leging her privacy had been vio-
lated by Toast of the Town. She
said a 1912 movie, “The Whirl of
Life,” showing her dancing with
her husband, Vernon Castle, was
telecast without permission March
12 on Mr. Sullivan’s show. She
said she obtained exclusive rights
to the film in 1919, Her attorney,
George Arthur, said she loaned the
film to Mr. Sullivan for use in a
stage show in 1936 and, although it
was returned, Mr. Sullivan “appar-
Defend-
ants have 20 days to file an answer.

RADIO’S RECORD
CBS Book Recaps Events

A 187-PAGE book, The Sound of
Your Life, giving “a record of
radio’s first generation,” was
mailed by CBS last week to 10,000
addressees, including advertisers,
agencies, prospects, government
officials, editors, libraries, schools
and colleges.

A chronicle of the past 23 years
as it came to radio listeners, the
book contains 400 photographs se-
lected to represent the notable
events and personslities of the
period. The text unfolds the story
of a typical listener family, called
the Smiths, during the years since
the first CBS broadcast.

Prepared by the CBS advertising
and sales promotion department,
the book was written by Robert
Strunsky, George Bristol, and Car-
roll Whedon. Design and produec-
tion was under the direction of
William Golden, associate director
of CBS advertising and sales pro-
motion.

0N K-NIZ

One Minute Participation w»

"K-NUZ CORRAL"

Monday thru Friday
12:30-12:45 PM
SEGMENT

Hooperating: 4.7, No. 1 in
Houston.

Features Paul Berlin, re-
cently voted most popular
Disc-Jockey 'in Houston, in
a contest sponsored by a
local newspaper.

Quarter Hour Segment -

“"WEST'S BEST”
Monday thru Friday
2:15-2:30 pm Segment
Hooperating 4.0, No. 2 in

Houston.

Features Webb Hunt, long-
time Western and Hillbilly
favorite.

K-NUZ ranks No.
2 in Houston, Mon-
day thru Friday,
12:00 noon to 6:00
PM.

All Hooperatings from
the Hoopers Summer
Report, May thru Sep-
tember, 1950,

24 HOURS of
MUSIC and NEWS

Before you buy the Houston
Market check the top Hoop-
erated Availabilities K-NUZ
offers. You will be dollars
ohead in sales and savings.

CALL, WIRE OR WRITE
FORJOE: NAT. REP. or
DAVE MORRIS, MGR.
CE-8801

k=nuz

(KAY-NEWS)
9th Floor Scanlan Bldg.

HOUSTON, TEXAS
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October 27 Applications . . .

ACCEPTED FOR FILING
AM—1600 ke

WAPX Montgomery, Ala.—CP in-
crease power from kw unl. to 1
kw4N, 5 kw-D unl. DA-N.

AM—1460 kc
WOL Washington—CP change from

A A AN A AR, A A A A A AR AL A AR A A A A R LML LML LA LA LALLM AL R LR RR BB BB R

tG0 actions .{,qj

on reservation of channels for non-

commercial educational television sta-

tions contained in Commission’s notice

(o)t rewlzzised order of testimony released
ct.

Paramount
Inc.—Granted extension of outstanding
STA to operate exp. TV relay stations
KA-5037-8-9 New York in connection
with theatre television experimentation
for period ending April 27, 1951. Simlilar

Television Productions

extension granted Twentieth Century-
Fox Film Corp. to operate exp. tele-
vision relay staiion KA-2461 New
York for same period, both authoriza-
ttons subject to same cond. as origi-
nal grants.

Oral Arguments
Oral arguments scheduled for Nov.

1450 kc 250 w unl. to 1460 ke 5 kw unl.

DA-DN
AM—160¢ kc
WSFL Spnngﬁeld Mass.—CP c¢hange
from 1 kw D to 5 kw-D, 1 kw-N unl.
DA:DN.
AM—I1150 k¢
W GBR Goldsbore, N. C.—CP change

L N S NN N A L L R A A L L ]

OCTOBER 27 TO NOVEMBER 2

cond.-conditional
LS-local sunset
mod.-modification
trans.-transmitter

ant.-antenna
D-day
N-night
aur.-aural

CP-construction permit
DA-directional antenna
ERP-effective radiated power
STL-studio-transmitter link

from 1400 ke 250 w unl. to 1150 ke 1 kw
unl; DA-DN.
AM—1480 k¢
Charies L. Cain, Grand Prairie, Tex.
—CP new AM station 780 kc 250 w D
AMENDED to request 1480 kc 500 w D.
Modification of License
KGAK Gallup, N. M.—Mod. license
change studio site from 114 E. Coal to
U. 5. Highway 66 about 1.7 mi. E of
Gallup.
Modification of CP
KPFA (FM) Berkeley, Calif.—Mod.
CP new FM station for extension of
completion date.
WGTR (FM) Paxton, Mass.—Same.
License for CP
WOPI-FM Bristol, Tenn.—License to
covper CP for changes in stations.
License Renewal
Fbllowing FM stations filed license
Tengwal applications: WRUF-FM
Gaipesville, Fla.; WSAI-FM Cincinnati;
WJIPA-FM Washington, Pa.

TENDERED FOR FILING
AM—1240 ke
IWW San Antonio, Tex.—CP change
from 1540 ke 250 w D to 1240 ke 230

w unl. (contingent on KZIP sur-
rendering CP for 1240 kc).

APPLICATION RETURNED

WLBB Carrollton, Ga.—RETURNED
application for consent to voluntary re-
lmwilushment of control of § sh from
James Matthews to Thomas K. Vassy.

synch. amp.-synchronous amplifier

vis.-visual
STA-special temporary authorization

unl.-unlimited hours
CG-conditional grant

Grants authorizing new stations, changes in facilities, and trensfers
appear at the end of this r]epmtment accompanied by a roundup of new

station and transfer applications.

October 30 Applications . . .

ACCEPTED FOR FILING
Modification of License
WSVA Harrisonburg, Va—Mod. li-
cense change studio site from Newman
Bldg. to U. S. Highway 33 1.75 mi.
W of Harrisonburg. .
WHBC-FM Canton, Ohlo—Mod. li-
cense change ERP from 25 kw to 15 kw.
Modification of CP
WOC-TV Davenport, Iowa—Mod. CP
new commercial TV station for exten-
sion of completion date to 1-1-51.
KXEL-FM Waterloo, Iowa—Mod. CP
new FM station for extension of
completion date.
License for CP

WGCB Red Lion, Pa.—License to
cover CP new AM station.

WCFV Clifton Forge, Va.—Same.

KSMU-FM Dallas, Tex. — License
cover CP new noncommercial educa-
tional station, Southern Methodist U.

KSUI (FM) Jowa City—License 1o
cover CP changes in noncommercial
educational station, Iowa State U.

Gates /jos /-

IFITISFORA

BROADCASTING STATION
GATES RADIO COMPANY

QUINCY, ILLINOIS
TELEPHONE « 522

WASHINGTON, D. C.
TEL. METROPOLITAN 0522

SERVICE DIRECTORY

Custom-Built Equipment
U. 5. RECORDING CO.

1121 Vermont Ave., Wash. 5, D. C.
S$Terling 3626

COMMERCIAL RADIO

Monitoring Company

FRECISION FREQUENCY MEASUREMENTS
Engineer Cn Duty All Night Every Night

PHONE JACKSON 5302
P. O. Box 7037 Kansas City, Mo.

CLARENCE R. JACOBS

Studio Consultants

Planning - Design - Acoustics

Box 69 - Princeton, lllinois - Tel. No. 4200

o VACANCY

YOUR FIRM’S NAME in this "vacancy'’
will be seen by 15,500 readers—sta-
tion owners and managers, chief en-
gineers and technicians—applicants
for AM, FM, Television and facsimile
facilties.
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October 31 Decisions . . .

BY A BOARD
Program Authority
Mutual Bestg. System, Chicago—
Temp. authority to transmit programs
to Canadian broadcast stations further
extended to Nov. 15.

License Extension

WNDR-FM Syracuse, N. Y.—Present
license further extended on temp. basis
to Dec. 1.

Following stations were granted
temp. extensions of licenses for period
ending March 1, 1951: KTJS Hobart,
Okla.; WAMS Wllmmgton Del.; WBAT
Marion, Ind.; WFVG Fuquay Sprmgs.
N.C; WTTS Bloommgton. Ind.; WKNK
Muskegon, Mich.: WPWA Chester, Pa.;
WEGO Concord, N. C.; WHHH Warren,
Ohio; WWXL Peoria, Iil.; WBBL Rich-
mond, Va.; KCHE El Reno, Okla.

License Renewal

Following stations were granted re-
newal of license for period ending Nov.
1, 1953: KALI Long Beach, Calif,;
KBUD Athens, Tex.; KSLM Salem
Ore.; KTRE Lufkin, Tex.., WHOM [and
aux.) Jersey City, N. J.;, WIRE (and
aux.) Indianapolis; WNMP Evanston,
Ill.; WSFL Sprmgﬁeld Mass.; KELA
Central:a Wash.: KILO Grand Forks,
N. D.; WHP (and aux.) Harr1sbur§I
Pa.; KCRV Caruthersville, Mo
Grand Forks, N. D.; WROY Carmi, Ill.;
KARE Atchison, Kan.; KSJO San J'ose,
Calif.; KTRI Sioux City, Iowa; WGIG
Brunswick, Ga.; WPAW Pawtucket,

. 1., WACEB Kittanning, Pa.. WBIS
Bristol, Conn.; WSPD Toledo, Ohio;
KVON Napa. Calif.,; WAAB Worcester,
Mass.; WMBD Peoria, Ill.

Petitions Granted-

A. H. Bele Corp., Dallas, Tex.
Granted leave to intervene in pending
television proceeding in matter of
utilization of frequencies in 470 to 880

me band and to testify therein with
respect to Eeneral issues now being -~
considered.

Protestant Radio Commission—Grant-
ed leave to intervene in pendm tele-
vision proceeding; petition is ed in
docket herein as comment in proceed-
ing; petitioner’s name is added as party
entitled to testify with respect to issue

(\
KHQ

Spokane, Wash.

¥

Used By more Rodio Stations Than All
Other Professional Tape Recorders

NEW PT63-A

Unit Construction permits portable or rack
mount operation. 3 separate heads to
monitor from the tapel Prevents record
ing errorsi New 3 heoad unit olso avoil-
cble to convert prosent PTé Mogrecarder.

WRITE
INC.

360 N. Michigon Ave.
Chicage 1, 1ll.

8, 1950 on initial dec. in following cases:
Haygood 5. Bowden (WACA), Camden,
S. C. (Doc. 9247) and Camden Beste.
Corp. (Assignee), Camden, S. C. (Doc.
9248); KPMO Pomona. Calif. {Doc. $205)
and Valley Bestg. Co., Pomona, Calif.
(Doc. 9206).

BY THE SECRETARY

WCCO Minneapolis—Granted license
install old main trans. for aux. with
50 kw. Cond., granted license install
new trans.

KREM Spokane, Wash —Granted li-

cense change frequency ete. (970 ke 1
kw DA-N unl.).
KLTF Little Falls, Minn.—Granted li-

cense new standard station and specify
studio location (960 ke 500 w D.).

WTAQ La Grange, Ill.- Granted li-
cense new standard sfation (1300 ke
500 w D)

WEBNY Buffalo, N. Y.—Granted license
install alternate main trans.

WILM Wilmington, Del.—Granted CP
in(s)tall old main trans. as aux. with

w.

KOOK Billings, Montana—Granted
mod. CP for extension of completion
date to 3-1-51; cond.

Brownsville Bestg. Co., Brownsville,
Tex.—Granted license new remote pick-
up KKA-796.

WHLA (FM) State Radie Council,
Madison, Wis. — Granted CP rteplace
CP which authorized new noncommer-
cial educational station which expired
10-18-50.

Following were granted mod. CPs for
extension of completion dates as shown:
KFAC-FM Los Angeles to 5-16-51;
WXRT Chicago to 1-24-51 on cond. con=~
struction either be completed or interim
operation again provided by that date;
WFMD-FM Frederick, Md., to 12-1-50;
KSL-FM Salt Lake City to 5-15s51;
KLAC-TV Los Angeles to 5-1-51; WLBJ
Bowling Green, Ky., to 5-8-51 (cond.);
WKYB Paducah, Ky. (cond.), to 12-
15-50; WSUN St. Petersburg, Fla., to
5-15-51 (cond.).

WMAJ State College, Pa.—Granted
license change ant. by top leading ex-
isting vertical radiator.

WRIB Providence, R. 1.—Granted li-
cense to use old main trans. for aux.
with 250 w. Granted license increase
power ete. (1220 ke, 1 kw D).

WwWJIQS Jackson, Miss. - Granted li-
cense install new trans.

KUIN Grants Pass, Ore.—Same.

KULE Ephrata, Wash.—Granted li-
cenf)e new standard station 730 ke, 250

WBEJ Elizabethton, Tenn.—Granted
CP change trans. location.

WJIQS Jackson, Miss. — Granted CP
install new trans.

WGTC Greenville, N. C. — Granted
mod. CP change type trans. (cond.).

KMBL Function, Tex.—Granted mod.
CP for approval of ant., trans. and stu-
dio locations (cond

Lake Erie Bestg. Co Sandusky, QOhio
—Granted license new remote pickup,
KA-4243,

Lynchburg Bestg Corp., Lynchburg,
Va.—Granted license for new remote
pickups, KIA-588-9.

Queen City Bestg. Co., Seattle, Wash.
—Granted licenses for new remote pick-
ups, KA-7615, 7614, 7613, 4979.

Rockbridge Bestg., Corp., Lexington,
Va.—Granted license new remote pick-
up, KA-3534. .

WSB-FM Atlanta, Ga.—Granted li-
cense new FM station, 98.5 mc (Chan.
253) 52 kw, 1050 ft.

WPWT (FM) Philadelphia Wireless
Technical Institute, Philadelphia —
Granted license covering changes in

(Continued on page 82)

USED.BY EFFICIENCY- CONSCIOUS
BROADCASTERS-THROUGHOUT
THE WORLD! Andrew phasing and

‘/ tuning equipment
4 FELE 303 € 55
. CDIPDR{{O’N‘ Chicage 19, 11
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CONSULTING RADIO ENGINEERS

JANSKY & BAILEY
Executive Offices

National Press Building
Offices and Labeorateries

1339 Wisconsin Ave., N. W.

Woshington, D. C. ADams 2414
Member AFCCE®

McNARY & WRATHALL
RADIO ENGINEERS

906 Natl. Press Bldg. 1407 Pacific Ave.
Washington 4, D.C. Senta Cruz, Cal.
Member AFCCE*

A j3-year background
—Eastablished 1926—

PAUL GODLEY CO.
Upper Montclair, N. J.
MOntclair 3-3000
Laboratories Great Notch, N. 4

GEORGE C. DAVIS

501-514 Munsey Bldg.—STerling 0111
Washington 4, D. C.

Member AFCCE*

Commercial Radio Equip. Co.

Everett L. Dillord, Gen. Mgr.
INTERNATIONAL BLDG. pl. 1319
WASHINGTON, D. C.
PORTER BLDG. LO. 881
KANSAS CITY, MO.

A. D. RING & CO.

26 Years' Experience in Radie
Engineering
MUNSEY BLDG. REPUBLIC 2347
WASHINGTON 4, D. C.
Member AFCCE*

There is no substitute for experience

GLENN D. GILLETT
AND ASSOCIATES
982 NATL. PRESS BLDG. NA. 3373
WASHINGTON, D, C.
Member AFCCE"

GAUTNEY & RAY
CONSULTING RADIO ENGINEERS

1052 Warner Bidg.
Waoshington 4, D. C.

Natienal 7757

JOHN J. KEEL

Warner Bldg., Wash.,, D. C.

National 6513

Craven, Lohnes & Culver

MUNSEY BUILDING DISTRICT 8213
WASHINGTON 4, D. C.
Member AFCCE*

Mcintosh & Inglis

710 14th St., N.W.—Maetropolitan 4477
WASHINGTON, D. C.

Member AFPCCE*

RUSSELL P. MAY

1422 F St, N. W, Kellogg Bldg.

Washington, D. C. REpublic 3984
" Member AFCCE®

Dixie B. McKey & Assoc.
1820 Joffersen Placs, N. W.
Washington 6, D. C.
REpublic 7236

WELDON & CARR
WASHINGTON, D. C.
1605 Connecticut Ave.
Dallas, Texas Seattle, Wash.
1728 Wood $t. 4742 W, Ruffner
Member AFCCE*

E. C. PAGE

CONSULTING RADIO
ENGINEERS

BOND BLDG. EXECUTIVE 5670
WASHINGTON 5, D. C.
Member AFCCE*

CHAMBERS & GARRISON
1519 Connecticut Avenve
WASHINGTON 6, D. C.

MICHIGAN 2261
Member AFCCE*

KEAR & KENNEDY
1703 K ST, N. W.  STERLING 7932
WASHINGTON, D. C.
Member AFCCE®

A. EARL CULLUM, JR.
CONSULTING RADIO ENGINEERS
HIGHLAND PARK VILLAGE
DALLAS 5, TEXAS
JUSTIN 6108

WILLIAM L. FOSS, Inc.
Formerly Colton & Foss, Inc.

927 15th St., N. W. REpublic 3883
WASHINGTON, D. C.

JOHN CREUTZ

319 BOND BLDG. REPUBLIC 2151
WASHINGTON, D. C.

Member AFCCE"

GUY C. HUTCHESON
1100 W. ABRAM ST. AR 4-872)

ARLINGTON, TEXAS

Af. R. Bitter
CONSULTING RADIO ENGINEER

4125 Monroe Strest
TOLEDO 13, CHIO
Telephone—Kingsweood 7631

SILLIMAN & BARCLAY

1011 New Hampshire Ave. RE. 6646
Washingten, D. C.
2915 Red River 2-5055

Austin, Texas

LYNNE C. SMEBY

“Registered Professional Engineer”

820 13th St.. N. W. EX. 8073
Washingten 5, D, C.

GEORGE P. ADAIR
Radio Engineering Consultant

EXccurive 5851 1833 M STREET, N. W.
EXecutive 1230 WASHINGTON 6, D. C.

WALTER F. KEAN
AM-TV BROADCAST ALLOCATION,
FCC & FIELD ENGINEERING

1 Riverside Road — Riverside 7-2153
Riverside, IIl.

(A Chicago suburb)

ADLER ENGINEERING CO.
TELEVISION AND BROADCAST FACILITIES
DESIGN AND CONSTRUCTION
18 Grand S5t., New Rochells, N. Y.

New Rochelle 6-1620

Philip Merryman. & Associates
® 114 State Street
© Bridgeport 3, Conn.
® Bridgeport 5-4144

RADIO CONSULTANTS

Member
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LANG-WORTH

FEATURE PROGRAMS, Ine.

113 W B5Tih ST.. HEW YORK 19 M. ¥

Auaitable !

Sam Molen, the Midwest’s
Bumber One Sportscaster, now
resents the “"Morning Sports
B‘age of the Air™ at 8:20 2. m,
- each weekday
morning on
The KMBC-
KFRM Team.
I's the only
morning sports
Fcrogram in the
ansas City
) area, and is a
Sam Kolen capsule sum-
mary of late sports results, as well
as commentary on up-coming
sports events of general interest.
In addition, Molen tells a brief
sports story, of general interest
D everyone.

It's something new in thisarea,
and already has won a steady
fallowing. Molen scripts his own
shows, and draws on his vast
cxperience in the sports world
for material to supplement daily
sports events on this five-minute
feature. Contact us, or any Free &
Peters “Colonel” for full details.

af Kansas City

far Rural Kansas
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“CAREER GIRL” o0 e

KTAR Phoenix, Career Girl Memo.
Features taped interview with
“career woman of the week”
chosen from local business and
professional women. Interview
conducted .by Bill Peterson, of
station program department, in
downtown restaurant during lunch
hour,

KOREAN DIARY ® 00

WCKY Cincinnati, Korean War
Diary, Sun., 5:05-5:80 p.m. Public
interest program airs personal ex-
periences of Col. Francis E. Gil-
lette, American adviser to South
Korean Army. Don Paevey acts
as narrator and Rex Dale is an-
nouncer. Col, Gillette has been in
Korea since beginning of conflict
and sends material to station for
weekly show.

HEALTH SERIES ® @0

WWDC Washington, You and
Your Doctor, Thurs.,, 10:15 p.m.
In cooperation with Medical So-
ciety of Distriet of Columbia, 13-
week series started Nov. 2. Pro-
gram informs public about treat-
ment of common ailments, First
show devoted to “What Is High
Blood Pressure?”

TV GIVEAWAY [ BE N |

WAAM (TV) Baltimore Money
Go 'Round, Tues., Thurs., 6:50-6:55
p.m., Southcomb & Mapp (home
improvements). Agency: Maurice
Chessler Co., Baltimore. Jim Ki-
lian, m.c., gives key word and tells
viewers to be on lookout for
“Money Go 'Round Car,” which is
cruising in city. When car is
spotted, viewer tells driver key
word. Driver calls studio from
car, giving person’s name and Mr.
Kilian relays news and amount of
prize to audience.

EASTERN DEFENSE @ @ @

WFIL Philadelphia, Mary Jones

Show, Oct. 30. Air Force officers
told of preparations made by east-
ern air defense for protection
against enemy air attack. Program
broadcast from McGuire Field,
N. J. Officers explained radar
equipment, planes and weapons.
Gil Robb Wilson, aviation editor
New York Herald Tribune also ap-
peared on show.

AIR WISE PROMOTION @ @

WNBQ (TV) Chicago, NBC’s 0&0
station, used airplane to air tape
recorded message about new pro-
gram  service. Powerful loud
speaker used to carry message over
city and suburbs. John Keys, ad-
vertising and promotion manager
WMAQ-AM-FM and WNBQ, con-
ceived idea to publicize station’s
expanded program schedule.

‘STURDY GERTIE’ ® 0O

KTNT (FM) Tacoma, Transit
Radio, Oct. 14, broadecast opening
new Tacoma Narrow bridge. Sta-
tion received permission from
president Tacoma Transit Co. to
change regular broadcast schedule
so riders could hear ribbon-cutting
ceremonies. Bridge, called “Sturdy
Gertie” by natives, replaces old
“Galloping Gertie” that blew down
in 1940. Program carried inter-
views of people who saw old bridge
fall.

* k * * k k Kk * * Kk
VEEP SPEAKS 00

WICU (TV) Erie, Pa., special
public service program, Oct.- 25,
Vice President Alben W. Barkley
spoke on behalf Democratic candi-
dates seeking re-election in state.
He was interviewed by Edward
Lamb, publisher The Erie Dispatch
owner of station. Mr. Barkley
also discussed world issues..

* k * % * * * * * %

NEW LBS SHOW ® 00

SERIES U. of Georgetown Forum,
which started on WARL Arling-
ton, Va.,, in 1946, going coast to
coast on Liberty Broadcasting Sys-
tem via WOL Washington, Sun.
1 p.m. Show taped and re-broad-
cast at 2:30 p.m. on WOL. Pro-
gram will still be carried on
WARL. Rev. J. Heyden S..,
Georgetown U., handles technical
end of show and Rev. Daniel Power
SJ., Georgetown U., arranges for
guests and talent.

LOLLIPOP PARTY @ @ @

WSTC-AM-FM Stamford, Conn.,
Fuairy Princess gave “Lollipop
Party” for pre-school and school
age children Oct. 24. Merry Rey-
nolds, star of show, prepared party
so children could meet “Fairy
Princess.” Guests attended broad-
cast and then took part in special
show and party. Parents of chil-
dren were invited to attend.

‘HAPPY LISTENING' @ @ @

LOURENCO Marques Radio,
Johannesburg, S.A. Station run-
ning ads in local papers. Art
shows persons in unhappy circum-
stances—traffic violator being re-
primanded by policeman; explorer
burning at stake—and remarks:
“, .. but it's HAPPY listening on
Lourenco Marques!”

UNUSUAL CONTEST © @ @

WHEK Cleveland’s Bill Gordon,
m.c. Morning Show, 7:15-10 a.m.,
conducting unique contest. Lis-
teners are urged to send unusual
letters to station. M.C. has re-
ceived letters written on last year’s
suntan, lace curtains, pistachio
nut and set of false teeth. Grand
prize for contest is Mr. Gordon,
who will baby-sit or do odd jobs
for winner.

‘CUZZIN’ VISITS o 0

WOPI-AM-FM Bristol, Tenn.
“Cuzzin” Don, early morning dise
jockey, announced intentions to
drive to Ft. Devens, Mass., to tape
record interviews with members
of 278th Infantry Div., most of
whom are Bristol men. Offer to
carry non-perishable cookies and
cakes to relatives filled up prospec-
tive visitor’s car. Sponsor don-
ated 20 dozen additional cakes for
National Guardsmen. Visit was
subject of article in local paper.

STRIP TEASE 00

<

ABC Hollywood sends trade folder
showing two pair of bare legs ex-
tending under cover bearing line,
“. . . the most popular strip show
in L. A.” Page under cover shows
costumed players, Nina Bara and
Virginia Hewitt, featured on Speace
Patrol show. Photographs of other
cast members are shown in addi-
tion to sales message giving multi-
weekly TV Hooperatings for Aug.-
Sept.

‘STREET SCENE 09

ART- SCANLON, WINS New
York morning disc jockey, who
opens with theme from “Street
Scene,” ig sponsoring contest for
best letters describing favorite
street scenes. Contestants each re-

ceive Mercury recording of the
theme, and winners get turkeys for
Thanksgiving.

HOWARD J. McCOLLISTER conuan:

PAUL W, McCOLLISTER, GENERAL MANAGER
Regionol Representalive i

S6 ACACIA DRIVE, ATHERTON, CALIE, « DAVENPORT 3-3041

+*

Shows with a Hollywesed Haritage * Member M-4-B-
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CKCW POSTER oo 0

CKCW Moncton, N.B. Large buff-
colored poster featured by 200
grocery stores in area gives line-
up of CKCW advertised products
available in stores. Sponsor’s
name is carried in large letters
over name of program, and some-
times picture of featured star.
Primary purpose of poster is to
stimulate sales of CKCW accounts,
with secondary design of encour-

aging station listening. Time
shows are heard also given.
WERD BOOKLET o 00

WERD Atlanta releases 14-page
booklet, “There’s $$ In WERD-
ville,” word-and-picture  presenta-
tion of various aspects of Negro
community which is its primary
audience, and which it calls “$100
million market.” Station describes
itself as ‘“the only Negro-owned
radio station in the U, 8. A.”
Covers are canary yellow, with
striking sketch on front.

SONGS TO PLAY @ @ @

WBBM Chicago, Play or Pay,
half-hour, Mon.-Fri.,, Sawyer Bis-
cuit Co. Listeners send song titles
for musicians to play. If they
can't, listener is awarded prize.
Tommy Bartlett is show m.c. Sta-
tion broadecast promotion spots
week before debut of show.

Feature.
(Continued from page 16)

and holds the family together,
reached the break-even point finan-
cially. This was difficult, in view
of $8,500 spent for rental of the
stadium, its ushers and general fa-
cilities; $2,800 for advance promo-
tion (posters, car cards, newspa-
pers); $2,000 for guest stars, Curt
Massey and Martha Tilton, WLS
National Barn Dance talént and
musicians; $4,000 in city and fed-
aral taxes; and $750 for souvenir
arograms.

The station would not have come
>ut even, however, if it had taken
into account some 50 spots aired
weekly on WLS for six weeks pre-
:eding the festival date. The Park
Distriet, which cooperated in the
»lanning, handled mobilization of

NT-NI W, 46 St
HENRY GREENFIELD, Mg. Director N.Y.19

JROADCASTING »

CONGRATULATING Tom Gibbens (I), WAFB Baton Rouge, newly-elected

president of Louisiana Broadcasters Assn. at its Oct. 25 meeting in New

Orieans [BroaDcASTING, Oct. 301 are T. B. Lanford (center), KRMD Shreve-

port, outgoing president, and George Martin, KROF Abbeville, secretary-
treasurer.

96 sets of dancers on the floor (eight
persons per set), the hospitality
committee, and numerous sets from
Park District recreation groups.

Dancers appeared en masse and
individually, representing their
states and sections. The largest
single group ever on the floor con-
sisted of 10 sets. Included in this
category were Indiana, Illinois and
Chicago. Indiana scored heavy ap-
plause with a set of men and wom-
en who combined a jitterbug step
with the more formalized routines
of the square dance. One talent
booker was so impressed he later
called Mr. Drake and asked if the
group could be hired.

The Illinois section featured ru-
ral youth and adults, while that
from Chicago showed regular Park
District dance enrollees. Among
them were sets of blind, deaf,
dumb and physically handicapped
persons, including youngsters re-
covering from polio, a group of
children under 12 and oldsters.
The age range among all groups
was from about 8 to 75.

Eight dancers went to Chicago
by bus from Quebec. They were
members of the Society of Good
Cheer, established in Montreal in
the 1600s. They, with other danc-
ers, appeared on television shows at
all four Chicago stations and on
numerous radio programs in the
area. Plugs for the festival were
given without charge by radio sta-
tions.

All in all, the investment of
work, time and money paid off, so
much so that Prairie Farmer and
WLS President James E. Edwards
says there will be another festival
next year.

Canadian Seminar

THE Ryerson Institute of Tech-
nology, Toronto, Ont., currently is
holding a seminar on TV program-
ming. Speakers include representa-
tives from the Canadian Broadcast-
ing Corp., Canadian advertising
agencies and stations, and some
U. S. broadcasters.

Telecasting

PBS Acquires Space

PROGRESSIVE Broadcasting Sys-
tem has acquired Audio-Video Stu-
dios, 418 8. Robertson Blvd,,
Beverly Hills, Calif.,, to house its
production offices and studios. The
large plant includes office space,
recording and television studios in
addition to broadcast facilities.
Executive offices of the new net-
work remain at 8983 Sunset Blvd.,
Hollywood.

STORY OF BBC
Hibberd Goes Behind Scene

‘THIS IS LONDON—.' By Stuart Hib-
berd. London: MacDonald & Evans.
New York: Edward M. Sweetman, 1
‘Broadway. 322 pp. 12s8d.

A “BEHIND THE SCENE” story
of the British Broadcasting Corp.—
the radio of Great Britain—“This
%8 London—" gives a personalized
history that is at once literary and
factual. The author, Stuart Hib-
berd, is perhaps the most dramatic
denominator of BBC’s growth and
development into the British
government’s owned-and-operated
domestic and foreign “voice.”

Mr. Hibberd is the man whose
voice was heard in Europe when
the continent was subjugated by
the Nazis, in the jungles of Burma
and in the African desert—wher-
ever peoples looked to Britain for
hope.

The book is sectioned according
to years—1924 to 1949—with each
chapter giving the history of broad-
casting as seen through the eyes
and experiences of Mr. Hibberd.
It begins with the appointment of
the author to the post of assistant
announcer in London from where
he progressed to the top in his skill.
The concluding chapter makes the
points that television will become
radio’s biggest competitor but will
not “entirely oust sound broadecast-
ing,” and that while the radio
audience in England stands at an
estimated 25 million, the author
still prefers to think of broadcast-
ing to one family or one individual
only....”

WE WANT YOU
TO BE OUR HEIR «

Even though we're not related to you, we wani you to be our heirl
YES, we want you to inherii the goodwill, the very tangible respect

of our listening audience,

What's the "estate’ worth? Well, it was worth 30,000 unduplicated
inquiries to Norman's Furs. !t increased a furniture store's volume
by 300% in two years. Mt sold 1,100 sets of china at $24.95 for
smart-as-a-fox STERN & COMPANY of Philadelphia. :

What's it cost to become an "heir"? As little as $7.00 per one

minute spot. Send for coverage maps. Send for actual testimonial
letters. Send for air-check of "Judge Rhythm's Court”, the sales-
producing program aired daily on

DELAWARE COUNTY'S FIRST STATION
1590 on the dial, FIRST in the hearts of listeners
CHESTER, PENNA.
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WGRD—

Pest Buy in

Grand Rapids
12:30 to 5:15 PM

®
HOOPER FALL-WINTER 1949-1950

Number of times stations are
rated 1st, 2nd, 3rd, 4th in 19
fifteen minute rated periods
from 12:30 to 5:15 P.M.

WGRD A-Net B-Net C-Net
jss 6 5 2 8
ond 5 7 4 3
3rd 6 3 7 2
Ath 2 4 5 6

pounting 1 point for 4th place
. 2 points for 3rd place

' 3 points for 2nd place
. 4 points for 1st place

WGRD A-Net B-Net C-Net
53 51 3¢ 51
points points points points

<]
WGRD Grand Rapids
Michigan
“The People’s Station”

Nat'l. Rep.—McGillvra

PULSE, INC.,REPORTS:

WWDC
Ist

in out-of-home
audience in
WASHINGTON

Pulse, Inec. in a new survey of
radio listening in cars, taxis,
offices, restaurants, ete.,shows
that WWDC gives the biggest
PLUS audience in Greater
Washington. You must have
all these new facts to intelli-
gently choose among the 14
radio stations in this rich
market. Call your Forjoe man
today for all the details.

—_

‘clients.

T
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WWJ REALIGNS
Radio, TY Statts Split

SEPARATION of radic-television
facilities of the Detroit News sta-
tions, WWJ and WWJ-TV, into
competitive organizations,
with its own administrative, sales
and program personnel, was an-
nounced last Tuesday by Harry
Bannister, general manager of
WWJI-AM-TV-FM.

Don De Groot, public affairs di-
rector, was named manager of
WWI-AM.FM .and Willard E.
Walbridge of WWJ-TV. Both will
operate under overall supervision
of Mr. Bannister. Mr. Walbridge
has been serving as assistant gen-
eral manager of AM-TV-FM oper-
ations since October 1949,

Mr. De Groot joined the Detroit
News organization in 1941 after
previous assignments as staff an-
nouncer of WFDF Flint, Mich.,
writer-producer and staffman for a
Detroit advertising agency. He
was named program manager of
WWJI-FM and in June 1942 was
transferred to WWJ as program
chief. He left WWJ in 1946 to ac-
cept similar positions at WBAL
Baltimore and WTAC Flint, re-
turning to WWJ in April 1949, As
public affairs director of WWJ-
AM-TV-FM since August 1949,
Mr. De Groot was instrumental in
preparing presentations which won
the station numerous awards.

Mr, Walbridge also began his
radio career with WWJ in 1941,
After three years in the sales de-
partment he left to join the Navy,
returning in January 1946. He
was successively named assistant
sales manager of radio and sales
manager of television operations.
In May 1949 he succezded Harry
Betteridge as general sales mana-
ger of combined Detroit News AM-
TV-FM operations. Following Oc-
tober, he was appointed assistant
general manager reporting to Mr.
Bannister.

WTMJ COMMISSION
15% Local Agency Policy Set

LOCAL agency commission of 15%
on retail accounts is being allowed
for the first time by WTMJ Mil-
waukee. Effective Nov. 1, the sta-
tion established the same commis-
sion offered by WTMJ-TV to local
agencies buying time for retail
Move was explained:
“Television experience has shown
that local advertising agencies
handling retail accounts have beent
responsible for an exceptional
amount of retail business, and this
move is being made in order to per-
mit the retailér to use a greater
volume of radio business without
having to pay additional charges
for advertising agency service.”
The 15% commission has been

effective on WTMJ-TV since it
took the air in December 1947.

CBM Montreal increases power from
5 kw to 50 kw on 940 ke,

each -

Mr. Walbridge

Mr._ De Groot

‘KICKOFF' SHOW
KBWD Sells Local Dealers

WITH an eye toward local business,
the late O. J. Brunkenhoefer, com-
mercial manager of KBWD Brown-
wood, Tex., had conceived a 15-
minute Kickoff program to tie-in
with Humble Qil & Refining Co.
football broadcasts. When Humble
scheduled 16 Southwestern Con-
ference games on KBWD and the
Texas State Network, Mr. Brunken-
hoefer went to work and got the
local agents and dealers of Humble
to sponsor the pre-game show.

The show, preceding all games,
presents local and national sports
news, recorded college songs, back-
ground and featured music. Com-
mereials highlight services offered
at the local Humble stations.
Eleven Humble-station managers
and the bulk agent share in the
sponsorship.

KBWD and Brownwood Humble
dealers are proud of their Kickoff
show—as well they might be—and
offer the suggestion to cther sta-
tions for local tie-in sponsorship
with national accounts,

[EDITOR’S NOTE: It was later re-

ported that Mr. Brunkenhoefer died
Sept. 27.]

KGER'S New Studios

KGER Long Beach,  Calif., has
moved to a newly constructed build-

ing, containing offices and studios,’

at 3745 Atlantic Ave, Station ob-
served the move by holdi_ng open
house Nov. 4 with a dedication
program featuring special talks,
in addition to concerts by the Long
Beach Municipal Band, which has
been heard on the station since
1926, and the San Pedro Symphony
Orchestra. Manager of the 5 kw
station is Galen O. Gilbert.

FCC Action§

(Continued from page 78)
Decisions Cont’d.:

non-commerclal educational
81.7 mc (Chan. 219) 125 w, 10

Lake Erie Bestg. Co., Sandusky Ohio
—Granted CP new remote plckup KA.

7825,

WSIX Bestg. Station, Nashville, Tenn.
7_GB Tranted CP new remote pickup, KA-

2

Patroon Bestg. Co., Albany, N. Y.—
Granted CP new remote pickup, KA-

station,
£t.

l-‘ort Bend Bestg, Co,, Rosenberg, Tex.
;'%ranted CP new remote pickup, KA-

Agricultural Bestg. Co,, Chicago —
Gramed CP and license new remote
pickup, KA-7828.

Radio Station WIAC Inc., San Juan,
P. R.—Granted CPs and licenses new
remote pickups, WWA-251, KA-7824,

WMOK Metro{mlis, . —Granted mod.
CP for approval of ant., trans,, specify
studio lecation and change type trans.

WGBS Miami, Fla.—Granted mod. CP
for extension’ of completion date to
2-13-51 (cond.),

WAMS-FM Wilmington, Del.—Grant-
ed mod, CP for extension of completion
date to 5-1-51.

ACTION ON MOTIONS
By Comr. Paul A, Walker

Athens Bcestg. Co., Athens, Ohio —
Denied continuance for 60 days from
Nov, 20, hearing re its application and
that of Sky Way Bcestg. Corp., Colum-
bus. Ohio.

KXYZ Houston and KOLE Port Ar-
thur, Tex. — Granted continuance of
hearing in proceeding re application of
KVOL Lafayette, La., now scheduled
Nov. 20; hearing continued to period
30 days from date. KVOL commences
operation on ro ram tests pursuant to
newly authorized operation; to be re-
scheduled by proper petition of parties.

WLBJ Bowling Green, Ky.—Granted
leave to amend applicahfm to employ
DA-D and for removal of application
as amended from hearing docket.

WMFJ Daytona Beach, Fla—Granted
continuance of hearing re application
from Nov, 13 to Jan. 15, 1851, at Wash-
ington.

By Examiner Jack P. Blume

Radio Sumter, Sumter, 8, C.—Grant-
ed indefinite continuance of hearing re
its application.

WKBZ Muskegon, Mich. — Granted
continuance of hearing from Nov. § to
Dec. 7 in proceeding re application.

By Examiner J. D, Bond

WINR Binghamton, N. Y.--Granted
indefinite continuance of hearing sched-
ul:? Nov. 6 in proceeding re its appli-
cation.

By Examiner H. B. Hutchison

WCAW Charleston, W. Va.—Dismissec
as moot motion for order to take depo-
sitions of certain witnesses and fo1
waiver of Sec. 1.745 of Commission’s
rules in proceeding re its applicatior
and that of WGKYV Charleston.

FCC General Counsel—Granted indef.
inite continuance of hearing, now
scheduled Oct. 30 at Washington in pro.
ceeding re a llcatlon of KBMY Bill.
ings, Mont. tlon Oct. 27). i

WJEL Springfield, Ohio — Grantec
continuance of hearing from Nov. 3
Jan. 10, 1951, at Washington in pro-
ceeding re its application.

By Examiner Leo Resnick

Gila Bestg. Co., Winslow, Ariz. —

THE ONLY STATION
THAT ACTUALLY DELIVERS

In the Nation's
Fastest Growing

Market
PORTLAND

OREGON

ON THE EFFICIENT 620 FREQUENCY

LI

ATETED

WITH HEB L

REPRESEMTED NATIONALLY EY EDWARD PETRY & CO.
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Granted continuance of hearing from
Nov. 1 to Jan. 2, 1851, in Washington
in proceeding re its application.

WINS New York—Granted leave to
amend application to change answer to
para. 6 thereof (relating to estimated
date for completion of construction)
from Sept. 26 to Jan. 26, 1851, and re-
questing waiver of Sec. 1.745 of Com-
mission’s Rules.

By Examiner Fanney N. Litvin

KID Idaho Falls, Ida.—Granted con-
tinuance of hearing from Oct. 30 to
Dec. 4 in Washingtion in proceeding re
its application.

FCC General Counsel—Granted indef-
inite continuance of hearing scheduled
Nov. 27 at Santa Paula, Calif., in pro-
ceeding re application of WVentura
County Radio Center Inc., Santa Paula.

By Examiner Elizabeth €. Smith

KREI Farmington, Mo.—Granted in-
definite continuance of hearing sched-
uled Nov. 9 in Washington in proceed-
ing re application.

Sunland Bestg. Co., El Paso, Tex.—
Granted request that transcript in pro-
ceeding re its application be corrected
in various respects.

October 31 Applications . . .

ACCEPTED FOR FILING
Modification of License

KXOR Stockton, Calif.—Mod. license
change studio site from 2013 Pacific Ave.
to Beyer Lane.

KPLT Paris, Tex. — Mod. license
change studio site from Gibraltar Ho-
tel to Highway 24, 1.5 mi. S. of Paris.

Modification of CP

WINS New York—Mod. CP change
frequency etc. for extension of comple-
tion date AMENDED to request exten-
tion from Sept. 26 to Jan. 1.

AM—1450 ke
Kee Bestg., Co.,, Kewanee, IIl.—CP
new AM station 750 ke, 250 w D

AMENDED to change name of applicant
to E. D. Scandrett, Harold B. Rothrock
and Ray F. Knochel d/b as Kee Bestg.
Co.; change {facilities requested to 1450
ke, 100 w unl.

AM-—-1440 kc
Paris Bestg. Corp., Paris, 111.—CP
new AM station 1420 ke, 250 w D

AMENDED to request 1440 kc, 500 w D.
AM—1370 ke

Pottstown Bestg. Co., Pottstown, Pa.
—CP new AM station 1370 ke.'1 kw D
AMENDED to change name of applicant
to Herbert Wolin, Ralph E. P. Mellon
and Margaret Levine d/b as Pottstown
Bestg., Co. Charles Kinzer Bentz with-
draws.

License for CP

KECA-TV Los Angeles — License to
cover CP new commercial TV station.

WABE (FM) Atlanta, Ga.—License to
cover CP new noncommercial educa-
tional station, Atlanta Board of Educa-
tion.

APPLICATION RETURNED

Rollins Bestg. Ine., Norfolk, Va. —
RETURNED application for new AM
station 1050 ke, 500 w D.

November 1 Applications . . .

ACCEPTED FOR FILING
AM—1240 ke
Elwood R. Horwinski (r/as Radio Ta-
hoe, Tahoe Valley, Calif.—CP new AM
station 1240 ke, 250 w unl. AMENDED,
to request 100 w.
AM—1590 ke

South St. Paul Bestg. Co., South St.
Paul, Minn.—CP new AM station 1590

THIS LITTLE piggy goes to the Boston Red Sox market. Signifying price tag
{not divulged) for broadcasting and telecasting rights to oll home games of
the Sox, Carl W. Haffenreffer (r), executive vice president and treasurer,
Narragansett Brewing Co. of Rhode Island, makes ““down payment' on two-
year renewal for his company. Third man on the double play is Sox’s Gen-
eral Manager Joe Cronin (I} who gets an assist from John W. Haley, brewery's
advertising manager. Narragansett, perennial sponsor of Red Sox home
games, plans expansion of last season’s 41-AM station sports network to

extend coverage.

CIVIL DEFENSE
Wadsworth Visits London

JAMES J. WADSWORTH, acting
director of the government'’s Civil
Defense Office, conferred briefly
last week with top British civil

ke, 1 kw D AMENDED to request 5 kw.

AM—1240 kc

KIWW San Antonio, Tex.—CP change
from 1540 kc. 250 w D to 1240 ke, 250 w
unl. (contingent on KZIP relinquishing
1240 kc).

Modification of CP

WELS Kinston, N. C.—Mod. CP new
AM station to change from 1010 k¢ to
960 ke AMENDED to change name of
applicant from Commonwealth Bcstg.
Corp. to Farmers Bestg. Service Inc.

License for CP

WCBS-FM New York — License to
cover CP changes in FM station.

KFGQ-FM Boone, Iowa—License to
cover CP new FM station.

WCAL-FM Northfield, Minn.—Same.

WREYV Reidsville, N. C.—License to
cover CP new AM station.

WATH Athens, Ohio—Same.

TENDERED FOR FILING

Modification of License

KALA Sitka, Alaska — Mod. license
change hours from unl. to specified.

(Continued on page 87)

For Western Montana
KGVO Missoula
5000 Watts
Nite & Day
All major CBS Programs

A fast growing Market

Wholesale Center !
High Per Capita Income
Where Business
is always Good

AnA

AWACOWDA BUTTT
T L H
“MONTANA»
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defense officials in London. He left
Monday and returned Wednesday,
the National Security Resources
Board announced.

Mr. Wadsworth discussed inter-
change of training personnel, shel-
ter and other data and possible ex-
change of liaison personnel with
British officials. He was accom-
panied by Col. Barnet W. Beers,
civil defense liaison officer, Office
of the Secretary of Defense. M.
Wadsworth has been serving as
acting defense director until Presi-
dent Truman appoints a permanent
head to direct the proposed Civil
Defense Administration [BROAD-
CASTING, Oct. 30], with responsi-
bility for communications and other
planning.

National Security Resources
Board, under which civil defense
personnel currently operate, also
announced the appointment Tues-
day of George L. P. Weaver, of
Washington, D. C., as special as-
sistant to W. Stuart Symington,
NSRB chairman. Mr. Weaver, a
former vice president of TUnited
Transport Service Employes (CIO)
and since 1945 assistant to the
secretary treasurer of the CIO, will
work on manpower problems.

Reports to President

ROBERT H. HINCKLEY, ABC
vice president, reported Monday to
President Truman on results of his
recent European survey. Mr.
Hinckley observed work of the
Marshall Plan as member of the
Public Advisory Committee of
Economic Cooperation Administra-
tion. He spent several weeks in
Europe. After reporting to the
President he went to Salt Lake
City.

CHVC Niagara Falls, Ont, incresses
power from 1 kw to b kw day and 1 kw
night on 1600 kc.

National Representative: fohn Blair & Co.

Look at the
North dJersey
Picture! @

£MLiNG

Mne
©

Population wp 30% in ten years and
increasing dajly! News—Special cvents—
Muysic  Programming guarantce impact
. . . Peak Listener Rotings . . Far qur side

of the picture call Devney & Compony.
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NOW {000 WATTS
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Payable in advance.

No charge for blind box number.
BroapcasTiNG, 870 National Press Bldg., Washington 4, D. C.

CLASSIFIED ADVERTISEMENTS

Checks and money orders only.

Situations Wanted, 10¢ per word—$1.00 minimum © Help Wanted, 20¢ per word—$2.00 minimum
All other classifications 25¢ per word—$4.00 min

All transcriptions, photos, etc., sent to box numbers are sent at owner’s risk. BrOADCASTING expressly repudiates
any liability or responsibility for their custody or return.

imum ® Display ads. $12.00 per inch

Send box replies to

Help Wanted

—_—

Managerial

—_—

Help wanted—General manager to act
as general manager and aggressive
cornmercial man. Outstanding oppor-
tunity with brilliant future in large
major eastern market for man who can
give references as to selling ability.
Box 901G, BROADCASTING.

Sales manager 250 watt local station
AM & FM with proven ability in sales
and sales management. Attractive
proposition for man who can prove he
can sell small market radio. Box 795G,
BROADCASTING.

Business manager for a kilowatt day-
timer going fulltime in single station
Oregon market where radic is domi-
nant madium. Selling is easy; living
is wonderful; position can be perma-
nent and lucrative. There'll be a lot
of lakers, state your case well. Box
878G, BROADCASTING.

General manager with experience as
such in smaller community. Ambitious
for unusual onvortnnity in metronoli-
%#.Gmarket. Box 902G, BROADCAST-

Wanted: Manager for new daytime, one
ke gtation in excellent market. Must be
strong In sales and able to furnish A-1
references regarding both character and
ability. Salary arrangements will be at-
tractive to top man. Job also available
for complete staff.. Give complete infor-
mation in first letter. Call or write Mr.
J. R Minton, Pyramid Radio Broadcast-
ing & Television Co., Inc., West Frank-
fort, Illinois.

Salesmen

Guarantee 3100 per week and 15 per-
cemg commission over guarantee. Mid-

west NBC regional in market over
150,000. Send full details. Box 887G,
BROADCASTING.

Sales job with possibility for commer-
cial [manager after proof of perform-
ance, Small market, accent on local
sales. Announcing experience essen-
tial. Salary plus commission. Married
man preferred. Airmail full particu-
lars. KFRD, Rosenberg, Texas.

ABC Rky. Mt.
affillate. Application, disc, photo,
pertinent data and dr status first
letter. Box 792G, BROADCASTING.

Experienced announcer, send disc.
photo, references. Box 812G, BROAD-
CASTING.

Wanted announcer with first class
ticket for Minnesota station. Must be

good, Experienced. Good pay. Box
820G, BROADCASTING. -
Minnesota station needs newscaster

able to gather and write news. Must
be able to sell. Car necessary. Good
man will earn good money. Send disc
i\{&?} details to Box 821G, BROADCAST-

Opening for announcer - engineer in
southwest Texas. Emphasis on announe-
ing. Some experience preferred. Send
background, draft status, salary re-
uirements and other information to
ox 858G, BROADCASTING.

Versatile network %uality( announcer
for progressive southern independent.
0 sots, no know-it-alls. no neurotics,

no logfers. Box 869G, BROADCASTING.

Experienced announcer with license:

needed immediately. Box 815G,

BROADCASTING.

N. C. Mutual station, interested in all-
round man, play-by-play, all sports,
news and some additional air time.
Also salesman with car, salary $50.00
per we~k olus 10% commission. Ver
lucrative market. Worth $7,500 to $10,-

000 a year for good man. Send refer-
ences and all information. Send to Box
878G, BROADCASTING.

Annoyncer-engineer who can DJ a hill-
billy show. Rush qualifications and
voice 'disc to Radio Station KCFH,
Cuero, Texas.

Help Wante;l (Con_t’d)—

Help Wanted (Cont'd)

Wanted: Three combination announcer-
engineers. with first class ticket, one as
chief engineer. Write, giving full in-
formation In first letter, to Jilck Had-
dock, Manager, Station KBYR; Anchor-
age, Alaska. (Box 1960.)

Immediate opening all-round staff an-
nouncer. Opportunities for advanpce-
ment as we are building new station in
southern Wisconsin. $47.50 to start.
Send letter and background to WMAM,
l(\lllarmette, Wisconsin for personal au-
ition.

Staff announcer, good commercial man.
permanent position, future for reliable,
experienced person. Send disc, photo,
details. WPIC, WPIC-FM, Sharon, Pa.

Announcer, engineer, need two reliable
combos with first class tickets, prefer
married men. Send full particulars and
photio, WRCO, Richland Center, Wis-
consin.

All-round announcer with first class
ticket. Larry Rollins, WSIR, Winter
Haven, Florida.

Combination man wanted. Excellent
pay offered for announcer with reason-
ably good voice and first phone license.
Send disc, or telephon Manager,
WUSN, Charleston, N. C.

Experienced engineer-announcer want-
ed for 250 watter in metropolitan
market. LBS affiliate. Accent on an-
nouncing. Send disc, photo and full
information. Car essential. Write Peter
Edman, WVEC, Hampton, Virgina.
Sports announcer.
disc, photo, salary
WVOT, Wilson, N. C.

Wanted, capable experienced an-
nouncers. sports announcer and news-
caster. Bert Arnold, Personnel Man-
ager, Keene Road, Clearwater, Florida.

Immediately. Send
requirements.

Technical

Engineer with 1st phone, to operate
console and tape recorders. No an-
nouncing. State complete background
in first letter, including salary. Box
838G, BROADCASTING.

Wanted—Chief engineer for 1000 watt
daytimer, eastern seaboard, with pre-
vious experience as chief. Work in-
cludes full shift on transmitter, Box
903G. BROADCASTING.

First class engineer-announcer with
emphasis on announcing. Advise sal-
ary expected, forward disc and furnish
full information in first letter. Box
909G, BROADCASTING.

Engineer with announcing capabilities.
Not necessarily experienced. Needed
immediately by CBS affiliate. contact
Jim Duncan at KSIL, Silver City, New
Mexico. -

1st class phone license: young, look-
ing for experience. $135 per month
start., Transmitter and remotes. Con-
tact George Waggoner, Chief Engineer,
WHAW, Weston, West Virginia. Phone
1564, or 1555.

Wanted-—First class operator, with or
without experience. Highest wages.
Wire or phone. WICY, Malone, N. Y.

Opening for engineer-announcer with
first phone ticket. Progressive 1000
watt station, excellent working condi-
tions, gond salarv. evcentignal opvor-
tunity, Contact Station WJAT, Swains-
born. Georgia.

Immediate opening for transmitter en-
gineer with first class license. Some
remotes and maintenance. Permanent
position, WNEX, Macon, Georgia.

Production-Programming, others

Large Georgia market network station
needs versatile experienced continuity
writer. Excellent ogportumty. Send
%\l‘ll details Box 862G, BROADCAST-

Music librarian. Metropolitan midwest-
ern network affiliate with new .offices
and the best record library facilities,
needs experienced librarian who un-
derstands per program license opera-
tion. Excellent spot for right person.
Box 872G, BROADCASTING.

Commercial copywriter. One man de-
partment. No announcing, program
copy or other work. Send background
outline and copy samples. Offer will be
based on present earnings. Contact
Dave Taylor, WFRL, Freeport, Illinois.

Situa tﬂ)ns Wante:

Managerial

Manager over 18 years experience net
and independent stations. Box 560G,
BROADCASTING.

Manager-commercial manager with a
proven successful record in_radio for
the past 15 years. Completely experi-
enced in -all phases of radio. Strong
sales and good rogramming main
objects. 38 years old, married,’1 child
and draft exempt. Finest references.
Remember, I am not a product from the
war years. I know good radio from
iagrvgy back. Box 794G, BROADCAST-

Sales manager. Producing salesman
with topnotch experience in all phases
of radio. Excellent references. Box
824G, BROADCASTING.

Manager, extensive independent and
network experience, young, college
graduate, now heading 1 kw net
affiliate; unexcelled record; back-

ground and record will stand closest
scrutiny, highest industry references.
Heavy on sales and low cost operation.
Solid, radio business man. Excellent
record of employee and public rela-
tions. Seeking challenging market. Box
828G, BROADCASTING.

Management opportunity. Know radio,
no bull. Experience continuous four
states since '37. Program director 3
stations. Hold license. Age 33, 2 chil-
dren. Draft status favorable. Mini-
mum $5,000 year. Box 876G, BROAD-
CASTING.

Salesmen

Salesman, experienced large and small
markets, Network and independent
stations. Present billing high. College

education. Draft exempt. Box 843G,
BROADCASTING,
Salesman, draft free, mature, ex-

erienced In small and large markets,
elevision training, wants position with
progressive station. Prefer west, mid-
west or southwest. Box 849G, BROAD-
CASTING.

Salesman-sales manager. Sure I'm
working now, but I'm interested in a
future. Have had seventeen years na-
tional spot sales experience and can
provide top ability references. Am well
known to most N. Y. agencies and ad-
vertiseas. &lm in ﬁ/ery early forties,
married and very happy. If you are
interested in a topﬁigﬁg nationayl sales-
man, contact below number and I'll
wire you complete details. Box 877G,
BROADCASTING.

Three years selling experience, 5
months in radio. New York City sales
manager for one year. Emploved as
theater manager. Box 885G, BROAD-
CASTING.
Salesman, good clean successful rec-
ord. Box 906G, BROADCASTING.

Announcers

Basketball, play-by-play. One of na-
tion's best. $150 weekly, Box 735G,
BROADCASTING,

-

- Employed.

Situations Wanted (Cont’d)
Draft exempt vet, have experience on
small Chicago AM-F some TV,
Strong, friendly voice. DJ, news, com-
mercials, know board. Will travel.
Tape and photo on request. Box 762G,
BROADCASTING.

Announcer 3'2. years. Married, 27,
veteran. Experienced: sports, news, DJ.
Prefer sports. Upper midwest. Appre-
ciate shot at station over 14 kw. Indie
or net affiliate. Box 799G, BROAD-
CASTING.

Announcer of incomprehensible qual-
ity! Two years operating, copywrit-
ing. Sinéle. 26. Box 832G, BROAD-
CASTING.

Announcer, experienced news, com-
mercials and some DJ, 28 years old, 3
yearis college, NBC trained, married.
Pholo, disc, resume on request. Box
B37G, BROADCASTING.

Experienced versatile announcer-con-
tinuity . writer. Complete details upon
request. Box 855G, BROADCASTING.

Announcer: Year's experience in staff
work, news, music, features, 1Eroduc-
tion. Box 859G, BROADCASTING.
Sportscaster. Four selling years play-
by-play football, basketball, hockey,
baseball. Can permanently help sports
minded station midwest or east. Box
860G, BROADCASTING.

Experienced man would like position
as announcer, sports, or news man. Can
do all three well. 3 years experience.
Draft exempt. Hard worker, no drifter,
presently employed. Minimum $55 per
week. Box 861G, BROADCASTING.

Announcer, single, 27, veteran. College
and law degrees. Two years radio ex-
perience. Salary secondary. Will reply
with discs, information to all inquiries.
Box 865G, BROADCASTING.

Four years experience as staff an-
nouncer, salesman and copywriter, pro-
motion manager, program director.
Familiar all type shows including
sports, news, news gathering. Draft
exempt veteran. References, picture,
tape on request. Prefer southwest but
will go any place. Address replies Box
866G, BROADCASTING.

Sports announcer with ticket. Presently
employed sports, special events and
program director small indie. Seeking
stable station with organized baseball
and/or heavy sports programming. West
coast only. Solid references. Details etc.
in letter. Box 867G, BROADCASTING.

Sports-stafl. Excellent record of play-
by-play basketball for top regional
sponsors. Also wrestling, ice hockey.
College graduate. Can't be drafted. Box
868G, BROADCASTING.

Announcer, special evenfs, interview,
good disc jockey and announcer, degree
ig inusifc. F'né'e yearsfexperici(m.;]el, exce}ll-
nt references, prefer wor south.
Box 874G, BROADCASTING. 1

Announcer, veterafi, single, 28, FEx-
cellent background. Radio school and
commferclal experience. Can handle
any tvna nrngram. nnarate  console.
Box 883G, BROADCASTING, 5

Newlywed, draft exempt vet. Age 3l,
6 foot two, 172 Ibs., neat, good mixer.
College education plus NBC Radio In-
stitute. Can handle farm programs.
Box.884G, BROADCASTING.

News, records, live shows. Major net-
work and independent background.
Know programming, continuity, pro-
ducing. Proven air sales record. De-
sire permanent location outside New
York City with aggressive station,
growing comrnunity. Married, 33, draft

exempt. Reasonable income, contract
;JIIIGsalary- Box 888G, BROADCAST-

Announcer, 26, wants experience,
draft exempt. college grad, FM, travel.
Box 800G, BROADCASTING.

Combination man. First phone. 4
years announcing experience and all
phases station operation. Specialties.
news, music, writing. Prefer west
coast. Minimum $70 weekly. Box 904G,
BROADCASTING,

Experienced announcer, news, emcee,
commercial copy, drama etc. College
raduate. At present free lancing in
large midwest city. Desire net affl-
iate, staff job in metropolitan area.
Will g0 anywhere with right deal. Best
references. Available now. Box 908G,
BROADCASTING.

Top sporiscaster-announcer. Play-by-
play all sports. Excellent references.
Available immediatey for
2053 Palm,

top basketball coverage.
Court, Riverside, Calif.



Situations Wanted (Cont'd)

I'm fed up with 5 and dime radiol After
five years as radio personality, I'm
looking for a permanent AM-' berth
as emcee, deejay and announcer with
outstanding, respected station in major
midwestern or eastern market. Special-

ties, mo clock, *“pop” eejay.
strong news, telephone quiz, man-on-
street, ad-lib and straight announcing.

Telegenic MC (no glasses) with tplenty
of fresh, new ideas. Cartoonist, too.
Warm, sincere, friendly approach, Mar-
ried, 29 years old, no family, no drink,
no drifter, no nothin’. Tapes and pic~
tures available, but must meet you per-
sonally. Will combine interviews with
vacation by car. Absolute starting mini-
mum $80. Write, wire Tommy Edwards,
1708 A West Walnut Street, M!iwaukee,
Wisconsin. Call DlIvision 4-9885.

Announcers, writers, all board trained
and capable. Pathfinder School of Ra-
dio, Kansas City, Mo. Phone Har-
rison 0473.

Technical
Engineer now located in Virginia de-
sires change to progressive station, pref-
erably one with plans for TV, 18 years
experience covering: design-develop-
ment with large eastern manufacturer.
Radio inspector FCC, field engineer
with Washington consultant, supervis-
ing construction of new stations with
directional antennas. Best references
family, available approximately
days, Box 811G, BROADCASTING.

Engineer, experience includes 3 years
consulting engineering, highly skilled
in drectional ant*nna design and per-
formance. Previous experiepce includes
several years as ch.ef endineer. Top
references. Draft exempt. Box 813G,
BROADCASTING.

Engineer, five years experience opera-
tion and maintenance of transmitter
and studip equipment. Want permanent
position. Excellent references. Married,
one child, Box 871G, BROADCASTING.

Chief engineer looking for permanency.
Not afraid of hard work. Engineering
and executive ability backed by t%p
references. Box 830G, BROADCAST-

First phone, married, vet, low draft
status, presently on one kw, Desires
progressive organization with oppor-
tunity to learn, earn._ Prefer north-
egst. Box 840G, BROADCASTING.

Chief engineer, 17 years experience.
Seeks change to progressive station.
Salary secondary to opportunity. Best
i'ﬁfgrences. Box 842G, BROADCAST-

Chief engineer, good announcer, 10
ars in radio. State salary. Box 863G,
ROADCASTING.

Chief engineer, experienced all phases
broadcasting, construction. Have made
two installations. Permanent position
established station. Best references.
Famil%. age 28. Box 870G, BROAD-
CAS G.

First phone, age 22, single, have car.
Draft t.ti_xemb’c inuml!;i‘rh prasent lmivs.
Arm; aining £] wer uip-
ment. Enrolled in CRE? brozgcast
course. 6 months experience. Free to
travel. Avaijlable immediately. Box
880G, BROADCASTING.

Engineer, 2% years broadcast experi~

ence, %raduate leading radio schonol.
presently employed. Box 882G,
BROADCASTING.

Enginecr, first cf)hone. experienced, FM
transmitter and conhtrol, have car. Box
905G, BROADCASTING.

Colored vet, first clasgs phone license,
graduate AM and FM. Television, 4
vears experience as radio and television
serviceman. Desire radio station work,
available immediately. Contact J. Allen,
60 Belmont Avenue, Jersey City, N, J.

Veteran, single, first clas; phone, seek-
ing experience, will travel Edward
Bauer, 34-16 41st St., Astorla, N. Y.

Techniclan. Ex Navy radio man, radio
and TV school grad., married, hold 1st
hone, 2nd telegraph and amateur
cense. Experienced television service-
man. Write Rocco Roritame, 28 South-
gate Court, Bklyn 23, N. Y.

First ghoﬂe license, age 24, TV school
d, 2 years NYU, relocateh‘wgge

B g o' B

Situations Wanted (Cont’d)

Production-Programming, others

PR man, experienced copywriter. News
analyst. Also announcing. Draft exempt.
Box 406G, BROADCASTING.

Eleven years with major networks in-
cluding present position. News analyst,
editor, special features, all related op-
erations, farm program, wide foreign,
domestic experience.’' Want permanent
New England post. Young, draft ex-
empt. Box 856Gz, BROADCASTING.

Program director presently embloyed
with 14 months eXperience with same
station. Know production, continuity;
announcing and control board. Desir-
ing change, preferably in south.

ofters answered. Singie, 25, draft ex-

empt. Veteran. Write 881G, BROAD-
CASTING.

Available soon. Program director-an-
nouncer. Now employed N. Y, area.

Seek permanent position at larger
outlet. Rounded experlence all phases.
Married,. B.F.A. top references. Box
886G, BROADCASTING.

Girl Friday, available any day, con-
tinuity, trathe, hostess, writer-producer
of programs for women, children and
special events. Details and dis¢ on
request. Box 907G, BROADCASTING.

Versatile continuity writer, { ung lad
recent college graduate, fresh, original,
human interest copy. Box 910G,
BROADCASTING.

Top network news executive responsi-
ble for origination and production of
some of mnation’s hest-rating hews
shows, wants leave New York. Spark-
plugged two of last year’s award win-
ners, plus one that may take this
year's honors. Wants to locate with
station where management is alert to
value of news and Frogram ideas that
sell. So certain of ability to create

saleable ideas that will accept mod-.

erate salarv plus share in any increase
he can effect in your news sales. Ex-
perience includes indepazndent station
operations where kept fifty newscasts
sold weekly. Best industry-wide re-
feréncw. Box 911G, BROADCAST-
NG. 0

Read this short story: Five years news-
aper-radio news writing and announc-
Em southern California and San Fran-
cigco areas. Excellent references. Tired
of “glamour.” Want good Rermanent
i)osit on anywhere, rite Apartment
14. (311 Webster, San Francisco, Cal-
ornia.

Television

Production-Programming, others

ﬂter, imaginative, drama, copy. Top
teievis.on. shows. Theatrical directing
background. Box 889G, BROADCAST-
I

For Sale

Equipment, ete,

For sale, 5 kw composite AM transs-
mitter, Doherty circuit, originally West-
ern Electri¢ linear, operating, available
January 1. Two 343A, two 212E, four
321A tubes new. Best offer. Box 760G,
BROADCASTING.

For sale, reasonable one 75 KVA.
115/230, 3 phase, 4 wire auxiliary power
plant fuel gasoiine, Natural or Butane
gas. Box 801G, BROADCASTING .

Will trade 250 watt Gates FM trans-
mitter for what have you? Particularly
interested in Magnacord tape recorder
or distortion meter and audio oscillator,
Box 912G, BROADCASTING.

Make offer Gates model BF250B FM
transmitter tubes and spares. Also
H.P. frequency and modulation moni-
tor for FM. Like new, Station KNEX,
McPherson, Kansas.

Make offer FM WE 506B-2 complete,
spareg, 10 kw transmitter. New, never
uncrated. H. Edwin Kennedy, WILM,
Wilmington, Delaware.

For sale: RCA 250-G transmitter, ex-
cellent condition, tubes and spares;
Gates 30-B console, complete, tubes,
power supply. $1.200. Bob Taber,
WKLF, Clanton, Alabama.

For sale: Any reasonable offer takes
5-30 kw 3 phase input variac con-
trolled power supply; racks, various
high power equipment such as chokes,
condensers, resistors etc. Entire lot
inventories at over $15,000; some test
equipment. Miller, 200 Cement Ave-
nue, Sandusky, Ohio.

BROADCASTING ® Telecasting

. Wanted to Buy

Stations
Wanted: Local or regional station,
promising potential, no brokers, no
overpriced r&perty. Box 4G,
BROADCASTING.
Equipment, etc.
One insulated self supporting tower ap-

proximately 150 feet. Address Man-
ager, WDLP, Panama City, Florida. .

Wanted to buy. Two used remote line
amplifiers. Five microphones. WOPA,
Oak Park, Illinois.

Exporter wants 5000 watt or stronger
AM transmitter. Send full details Pan
American Broadcasting Company, 17
E. 42 St, NYC.

Used RCA 16 or Western Electric 23 or
25 console, Two turntables, Urgent.
Speech-Radio Dept., School of Religion,
Butler University, Indianapolis.

‘For Sale ‘

Stations

Radio Statio;l, FM, - ««a

for sale in major California market
with primary coverage
2300 square miles, 1,331,~
000 population. Priced
at less than installation
cost. Box 873G BROAD-
CASTING.

Equipment, etc.

MARIONETTE SHOW
Sacrifice Offer

Complete Marionette Show
for sale. Puppets, sets,
electrical equipment, alumi-
num structure. Practically
a give-away. ldeal for tele-
vision or theatrical use. A
complete Maricnefte Show
with eleven puppets: |
female, 8 males, | dog,
I snake. Two complete sets:
a bar and dining room, and
a liquor store. Easily adapt-
able for many uses. Origi-
nal cost $22,000. Appraised
for $6,000. Any reasonable
offer accepted. Communi-
cate with Melvin Singer at
Plaza 9-1717 for appoint-
ment. Or write for full
details and complete list
of items to Room 474, 440
Fifth Avenue, New York
19, N. Y.

Meiiidd

WHKP DEDICATES

Opens New Radio Center

DEDICATION of a new Radio
Center Oct. 22 highlighted the
fourth anniversary of WHKP
Hendersenville, N. C., licensed to
Radic Hendersonville Inc., with
Bob Amos as president and general
manager. Full hour program, with
addresses by Mr. Amos and prom-
inent civic officials, was broad-
cast by the MBS affiliate.

Entire operation of WHKP, in-
cluding offices and transmitters,
now is housed in the modern radio
plant. The large studio can ac-
commodate several quartets and
instrumental groups.

The , West Carolina Tribune of
Henderson County paid tribute to
the station running a special
“salutation’” issue Oct. 19. Beverly
Middleton, formerly with CBS, is
executive vice president and busi-
ness manager of WHKP, which
operates on 1450 ke with 250 w.

Zworykin to S. America
DR. VLADIMIR K. ZWORYKIN,
vice president and technical con-
sultant of RCA Laboratories Divi-
sion, left Oct. 28 for a seven-week
tour of South America. He will
inspect TV development and the po-
tentialities and progress of elec-
tronics.
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AMENICL'S OLDEST BROADCASTING SCHOGL
Intensive full or port time

COURSES
ANNOUNCING - ACTING
SCRIPT WRITING + ADVERTISING
Outstanding Faculty of
Network Professionals

Co-Educational « Day or Evening
Small Classes
Approved for Vetarans

Write fer Prospectus

School of Radio Technigue
20 B3dg., Redie Cty, Mew Yock 20, M. Y.
228 Seuth Wabash Avs., Crkcoge 4, [Hisals
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in management will
consideration.

with the same organization.
in a major market.
Write in

complete confidence

EXPE‘RIENCED Ma“ager

if you need a manager with a proven
sales record, my 10 years experience
warrant your
I have had two station
managerial jobs in ten years, both
One
with o network-affiliated station; the
other building a 50 kw independent
I can submit
industry-wide references including ma-
jor national agencies and advertisers.

available

Me] Drake, 612 S. Amherst,
Albuguerque, New Mexico
or call 5-6861
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“TRUTH DRIVE'

Project Inadequate,
" Benton Says

AMERICA’S psychological “truth campaign” in Korea, including State
Dépt. Voice of America operations, was characterized by Sen. William
Benton (D-Conn.) as “wholly inadequate but much better than it had
been” following a conference Oct. 25 with President Truman at the White

Hoguse.

en. Benton, persistent advocate
of|an expanded overseas Voice cam-
pajign and a worldwide radio net-
wark, told the President about his
new nine-point program calling for
construction of two new nowerful
Unpited Nations stations in South
Kgrea and use of the present 50 kw
outlet in North Korea. The plan,
he[said, has been submitted to War-
ren R. Austin, chief U. S. delegate
to|the UN. .
The Connecticut Democrat also
perosed that 5,000 portable movie
prpjectors be shipped immediately
to|Korea. with films to be sunplied
by| the Hollywood film industry.
‘The motion picture industry is co-
operating with the State Dept. on
its| Voice of America and other in-
formation activities abroad. He
got the idea, he added, while cam-
pajgning in Connecticut where his
films are being shown. ’

Sets to Korea

Sen. Benton also urged that the
U.| 8. send radio receiving sets to
Kqgrea as part of a drive to assure
adequate psychological followup to
the U. S.-UN military victory there.
His new plan is aimed at soliciting
the movie industry’s aid.

A worldwide radio network cap-
able of laying a signal into every
rec¢eiver in the world was urged last
summer by Sen. Benton during
hearings on his resolution to ex-
pand the Voice. Brig. Gen. David
Sarnoff, RCA board chairman, also
fayored the plan, urging a $200
million network at strategic points
in foreign countries {BROADCASTING,
July 10].

N radio broadcasts to Korea
hayve been increased to two- and
.th{'ee-quarters hours daily, consist-
ing almost entirely of factual news
reports and brief interpretative
commentary. Sen. Brien McMahon
(D[-Corm.) earlier had urged that
the Voice of America “fully ex-

o
ploit” UN victories in Korea.

Meanwhile, the Voice has report-
ed. other developments in its oper-
ations. The State Dept. said that
it is making “reasonably heavy usé"”
of . top-rated American entertain-
ers to help attract listeners behind
the Iron Curtain and as part of the
“truth campaign.”

The department said it has been
deluged with offers of radio and
movie stars eager to contribute
their services to the program. Bing
Crosby has transcribed a series of
13 radio shows for Latin America,
on 'which he speaks in Spanish.
Officials of International Broad-
casting Division, which operates
the Voice, term the reaction “phe-
nomenal.” Other series include bits
by Dinah Shore, Jack Smith, Jo
Stafford and numerous others.,

At the same time. the Voice has
begun & series of “behind-the-
scenes” sketches dealing with the
every-day life of the Russian
“‘common man,” government offi-
cials, ete. The information report-
edly is furnished by U. S. embassy
and USIS (Information Service)
for use in commentary form.

Engineers’ Meet

FIRST ENGINEERING confer-
ence for western Canadian stations
is to be held at the Palliser Hotel,
Calgary, Nov. 80-Dec. 2, under
chairmanship of W. F. Souch,
Canadian Marconi Co., Winnipeg.
Sponsorship of such conferences
was voted by the Western Assn.
of Broadcasters at its recent an-
nual convention at Calgary
[BROADCASTING, Oct. 8]. In addi-
tion to the discussions of mutual
engineering problems, there is to be
a display by manufacturers of new
equipment available to .Canadian
stations. Agenda has not been
lined up as yet.

|E'ﬁrrrn-rrrr|- T TrilevTErEEEn

this price.

arranged.

WASHINGTON, D. C.

James W. Blackburn
Washington Bldg.

Sterling 4341-2
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Carolina Money-maker a
$87.500.00

One of the best independent operations in the east.
lished, well operated—this facility has consistently done a gross in !
excess of the sales price and shows a return of more than 25% on
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Well estab- il

Plant and equipment are excellent. Beautiful building and valuable
land included. Total assets worth at least $75,000.00.

Financing

CONTACT THE NEAREST OFFICE OF THE EXCLUSIVE REPRESENTATIVES

BLACKBURN-HAMILTON COMPANY
RADIO STATION AND NEWSPAPER BRONKERS
CHICAGO SAN FRANCISCO
Ray V. Hamilton
235 Montgomery §t.
Exbrook 2-5672

Harold R, Murphy
360 N. Mich. Ave.

Randolph 6-4550

™

COMPLETING the sale of KFWB Los Angeles by Warner Bros. Pictures Inc.,
Burbank, to KFWB Broadcasters Corp. [Broapcasting, Oct. 2] are {I to r):
E. L. DePatie, studio manager, Warner Bros. Pictures; Harry Maixlish, KFWB
general manager; Harry M. Warner, Warner Bros. president, and Herbert
Freston, Freston & Files, Los Angeles law firm, legal counse! for Warner
Bros. Mr. Maizlish, head of the new company, owns 51 % of the stock with the
other 49% owned by the Lanmsing Foundation, a non-profit organization.

EMERGENCY FM
New York CD Studies Plan

AN EMERGENCY loudspeaker-FM
radio system for New York City,
to supplement a radio-siren net-
work already set up, is being con-
sidered by city defense authorities.
The proposed system would enable
authorities to communicate specific
instructions to crowds on the
streets, as well as a general alarm.

Locked to the frequency of one
of the city’s FM stations would be
a supersonically-controlled FM re-
ceiver, which would operate each
loudspeaker. Sixteen giant ampli-
fiers, or “bullhorns,” such as are
used on wartime beachheads and
carriers, would constitute the basis
of the system, with satellite speak-
ers ‘'of lower power located around
each of them.

Stanley Joseloff, head of Store-
cast Corporation of America, has
offered to carry out a plan for at-
taching speakers to the outside of
each of his subscriber stores, thus
providing a portion of the satellite
system without cost to the city.

The cost factor is understood to
be an immediate difficulty. Western
Electric, which made the giant
amplifiers for the government dur-
ing the war, would need.to .retool
in order to make them on order.
So far, city officials have been un-
able to locate any wartime units
for sale. Other difficulties stem
from the fact that wartime studies
of 'sound propagation have been
rendered useless by the erection of
new buildings and the destruction
of some old ones.

DOUBLE awards given WWCO Wa-
terbury, Conn., by American Legion
Auxiliary for “station’s contribution
to education,- entertainment and in-
spiration of the community,” and “co-
operation extended to auxiliary.”

BROADCASTING o

DISPERSAL PLAN

Truman To Resubmit Project

PRECAUTIONARY measures to
disperse certain key government
agencies and departments are both
logical and necessary and will be
re-submitted to Congress, Presi-
dent Truman has indicated at a
news conference.

The Senate Appropriations Com-
mittee, by refusing previously to
allot $139,800,000 for the project
[BROADCASTING, Sept. 18], had
killed the proposal during the pres-
sure of pre-recess business. The
Chief Executive said Oct. 26 that
he would continue to work on the
plan, which at present does not
contemplate removal of the FCC
from the Washington area. Anu-
thorities felt, however, that he
would not send the measure up
again until the 82nd Congress con-
venes early next year to insure full
deliberation on the issue.

‘COMPOSITE WEEK’
FCC Issues Dates for ‘50

DATES forming the 1950 “com-
posite week,” to be used in prepar-
ing renewal applications of all sta-
tions whose licenses expire in 1951,
were announced by FCC last week.
The dates:

Monday, Dec. 5, 1949; Tuesday,
Jan. 24, 1950; Wednesday, March
8; Thursday, May 18; Friday, July
21; Saturday, Sept. 23; Sunday,
Oct. 15.

These are the dates on which to
base the program log analyses re-
quired in renewal applications—
AM, FM, TV—to be filed during
1961.

WNAX Yankton, S. D., Agricultural
Scholarships to U. of Nebraska given
Loyd Fischer and Joan Meyer.

Telecasting




\

Docket Actions . . .

FINAL DECISIONS
Belvedere Bestg. Corp., Baltimore—
Announced final decision granting new
AM station 1400 kc, 250 w fulltime;
conditions. Comrs. Coy, Hyde and Hen-
nock not participating. FCC reversed
Hearing Examiner Jack Blume’s initial
decision to deny bid [BROADCASTING,
April 17). Commission ruled grant in
public interest although proposal falls
short of meeting FCC engineering
standards In serving only 39.5% of pop-
ulation -in metropolitan Baltimore at
night. Applicant operates WMCP (FM)

there. Final decision Oet. 31.
‘Brazoria County Bestg. Co., Freeport,
Tex.—Announced final decision to deny
bid tor new AM station on 1460 ke with
250 w daytime on grounds applicant
apparently does not wish to further
prosecute application. Comirs. Hyde,
Jones and Hennock not participating.

Final decision Nov. 1. .

INITIAL DECISION

WLCS Baton Rouieland KJAN Bestg.
Co., Baton Rouge, —Announced in-
itial decision to grant bid of WLCS to
change from 250 w fulltime on 1400 kc
to 1 kw fulltime on 910 ke and to deny
bid of KJAN Bestg. Co. for new sta-
tion, 910 ke, 5 kw fulltime, Hearing
Examiner Elizabeth C. Smith disquali-
fied KJAN Bestg. Co. on technical
grounds, contending its engineering
proposai is not In accord with its ap-
plication or FCC’s standards. Initial
decision Nov. 2.
OPINIONS AND ORDERS

Moyer Bestg. Co. and Christian Coun~
ty Bcestg. Co., Taylorville, Il. — BYy
memorandum opinion and order grant-
ed petition of Moyer insofar as it re-
quests that application of Christian
County be set for hearing; petition de-
nied in other respects. FCC ordered
‘MoYer application for new station on
1410 k¢ with 1 kw daytime be placed
in pending fille and designated for hear-
ing application of Christlan County for
replacement of expired permit for new
station on same facilities. FCC indi-
cated Christian County permit, extend-
ed six times, expired July 19, No lack
of diligence cited by FCC since L. W.

FCC Actions

(Continued from page 82)

November 2 Applications . . .

ACCEPTED FOR FILING
License for CpP

KCON Conway, Ark., — License to
cover CP new AM station.
KTIS-FM Minneapolis — License to
cover CP changes FM station.
KFI-TV Los Angeles — License to
cover CP new commercial TV station.
WGN-TV Chicago—Same,
License Renewal
License renewal aﬁpl!cations filed b
following: KCHE El Reno, Okla.; WBB
Richmond, Va.
Modification of CP
KCHC El Paso, Tex.—Mod. CP new
31\1[ station for extension of completion
ate.
Transfer of Control
WCLD Cleveland, Miss.—Transfer of
control from Cy W. Bahakel to C. W.
Capps, Melvin C. Lee and Lowry Tims

£ s . -
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Summary of Authorizations, Stations On the Air, Applications

Andrews, vice president of applicaat,
bhad been ill and unable to supervise
construction. Hearing designated with
particular referefice qualifications of
Mr. Andrews to be officer and stock-
holder in light of matters in issue in
proceedings of revocation of permit of
KFMA Davenport, Iowa, owned by Mr.
Andrews. Order Oct. 24.

WSAT Salisbury, N. C. — By order
granted petition to reconsider and grant
without hearing bid to change opera=
tion from daytime to fulltime, direc-
tional night, operating on 1280 ke with
1 kw. Order Oct. 24.

WRIO Rio Piedras, P. R~BYy order
granted petition for reconsideration and
grant of bid to change from 1 kw day,
500 w night on 1140 Xc¢ fulltime to 1 kw
fulltime on 1320 kc. Order Oct. 24.

KUNO_Corpus Christi and Winter
Garden Bestg, Coé., Crystal City, Tex.—
By order (1) denied petitions request-
ing reconsideration and grant without
hearing of respective applications; (2)
on own motion FCC amended April 13
hearing order designating KUNO bid
for hearing and made KNAL Victoria,
Tex., party; (3) ordered hearing Nov.
16 at Washington. Order Oct. 24.

Chesapeake Bestg. Co., Bradbury
Heights, Md.—By order denied petition
for reconsideration and grant without
hearing of application for new station
(Comr, Sterling for grant). Hearing set
Nov. 29 at Washington. Order Oct. 24.

Lakewood Bestg. Co,, Dallas, Tex,—
By memorandum opinion and order
denied petition for deletion of Issues 1
and 3 from FCC order of Aug. 11 des-
ignating application for hearing, with
bid of KRMD Shreveport, La., or for
authority to take depositions. FCC said
it did not agree with petitioner that all
necessary engineering evidence and
other data was in application.
Oct. 24,

WRFD Worthington, Ohio, and WLS
Chicago—BY order dismissed petition of
WLS requesting that FCC set aside and
set for hearing, making WLS party,
grant of WRFD bid for permit to re-
place expired CP which authorized in-
stallation of FM antenna atop WRFD
vertical AM radiator. Order Oct, 24.

Non-Docket Actions ...

AM GRANTS

Warsaw, Ind.—Reub Williams & Sons,
granted new AM station, 1480 kc, 500 w
fulitime, directional, Granted Oct. 31.

Pleasanton, Tex. — Altascosa Bestg.
Co., granted new AM station, 1330 kc,

through sale 102 sh. of 51% AMENDED 1 kw day. Principals; Marguerite N.
to show sale for 2514 sh. or 51%. Drain, rector Drain Chiropractic
.
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Order .

Appli-
Total Cond’l cations In
Class on Air Licensed CPs Grants Pending Hearing
AM Stations ............ 2,218 2,113 115 178 142
FM Statlons ............ 6712 509 204 1% 7 [
TV Stations ............ 107 52 57 . 363 171
" *Q0n the air.
- * -

Clinic; Ben L. Parker, dean of Texas
Chiropractic College, San Antonio,
Granted Oct. 31.

TRANSFER GRANTS

KODY North Platte, Neb.—Granted
assignment of license from Radio Sta-
tion WOW Inc., licensee WOW Omaha,
to Radio Station KODY for $100,000.
Radio Station KODY is partnership of:
John Alexander, EODY manager since
1943, 16.89,; George B. Dent Jr., attor-
ney, 41.7%, and Townsend E. Dent,
physician, 41.7%. KODY assigned 250 w
on 1240 k¢, Granted Oct. 31,

KOMA-AM-FM Oklahoma City —
Granted acquisition of control by John

Toole Griffin through transfer of two
shaéres from Bryan Cole. Granted
Oct. 31.

KX0 El Centro, Calif.—Gianted ac-

quisition of control by Paul A, Jenkins
individually. Mr, Jenkins has held con-
trol jointly with his wife heretofore.
Granted Oct. 31,

KDET Center, Tex.—Granted transfer
of control through sale by Tom Potter
of his 509 interest to Tom E, Foster,
president and 499, owner; Tolbert Ed-
ward Foster, business manager and pro-
duction director; Robert Jackson Bell,
commercial manager, and Tom A. Mc-
Lachlan, chief engineer., Tom Foster
buys 109 from Mr. Potter for $1,800
and 1% holding of W. H. Smith for
$200 becoming £09% owner. Tolbert Fos-
ter fmys 259, from Mr. Potter for $9,150;
Mr. Bell 10% for $3,828; Mr. McLachlan
5% for $1,914. KDET assigned 1 kw
daytime on 930 ke. Granted oct. 31.

KEYL (TV) San Antonio — Granted
assignment of license from San Antonio
Television Co., partnership, to new cor-
poration of same name and ownership.
Granted Oct. 27,

KOTV (TV) Tulsa, Okla.— Granted .

assignment of license from George E.
Cameron Jr. to Cameron Television
Inc. Grapted Oct. 25.

WEKDN Camden, N. J.—Granted re-
linquishment of econtrol by Ranulf
Compton to William Ranulf Compton,
Douglas M, Compton, Alice True Grif-
fen and Gordon Griffen. WKDN as-
signed 1 kw day on 800 ke, Granted
Oct. 25,

WLIV (FM) Providence, R. 1.—Grant-
ed assignment of license from Colonial
Bestg. Co. to Narragansett Bay Bostg.
Co., licensee WDEM there. Granted
Oct. 23,

WLOW Norfolk, Va.—Granted relin-
quishment of control by E, L, Scott
through sale of stock to Robert Wasdon
and Jack Siegel. WLOW assigned 1 kw
day on 1410 kc. Granted Oct. 20.

WHTN-AM-FM Huntington, W, Va.—
Granted transfer of conirol from State
Operating Co. and Orpheum Operating
Co. to Biggs-Long Realty Corp. WHTN
asségrzned 1 kw day on 800 kc.* Granted
Oct. 20.

KNUJ New Ulm, Minn.—Granted as-
signment of license from Brown County
Journal Ine. to KNUJ Inc. KNUJ as-
signed 1 kw day on 860 ke. Granted

oct. 20.

KSEK Pittsburg, Kan.—Granted as-
signment of license from The Pittsburg
Pub. Co. to The KSEK Bestg. Co. Inc.
gstElgsasslgnerl 1340 k¢, 250 w. Granted

ct. 18.

OPERATIONS SUSPENDED

KPHC Walsenburg, Col. — Granted
additional time to remain silent to
Dec. 1. Action Oct. 24.

KIND Independence, Kan.—Granted
authority to remain silent for 30 days
to effect financial reorganization. Ae-
tion Oct. 24.

KSTV Stephenville, Tex. — Granted
extension of authority to remain silent
for 45 days from Sept. 20. Action Oct. 24.

KHIT Lampasas, Tex.—Granted au-
thority to remain silent for 60 days
from Oct. 23, pending financial reor-
ganization. Action Oet. 30.

WOPT-AM-FM Oswego, N. Y.—De-
nied request for aut.horify t¢ remain
silent for 60 days. Action Oct. 24.

Deletions. . .

ONE FM and one AM authorizations
reported deleted by FCC. Total to date
since Jan. 1: AM 33; FM 100; TV 3.
Deletions and reasons follow:

KZIP Alamo Heights, Tex.—Metro-
(;ltit:n Bestg. Co., CP, Oct, 31. For-
eited,

WEEL (FM) Erie, Pa.—Unity Corp.,
CP, Oct. 30. Forfeited.

New Applications . . .

AM APPLICATIONS

Monroeviile, Ala,~Monroe Bestg. Co,,
1230 ke, 250 w fulitime; estimated cost
$17,215.° Applicant is co-partnership of
William M. Stewart and James H.
Faulkner, each 50% owner Monroe
Journal. Filed Oct. 30.

Washington Court House, Ohio—The
Court House Bestg. Co., 1250 ke, 250 w
daytime; estimated cos'é $20,450. Prin-
cipals: L. More Weimer, City of Dayton
supervisor of communications, president
36%; John W. Herb, City of Dayton

radio engineer, secretary - treasurer
25.5%; Claire Belle Kantrowe, 350
owner Kantrowe Sales, Dayton elec-

trical appliance distributor, vice presi-
dent 7.5%; Willlam L. Foss, consulting
engineer and 6% owner KCUL Fort
Worth, Tex., 10.2%; John A. Moflet,
:%Jnsultlng engineer, 10.29,. Filed Oct.

Mo. — Robert Neathery, 1290
ke, 1 kw daytime; estimated cost
sri,soo. Applicant is 1004, owner
KWPM West Plains, Mo, Filed Nov. 1.

Wellston, Ohio—Stephen H. Kovalan
1570 ke, 250 w daytime; estimated cosi
$10,200. Applicant is in coin operated
phonograph business. His brother, An-
drew H. Kovalan, is 50% owner WATH
Athens, Ohio. Filed Oct. 27,

TV APPLICATIONS

Peoria, Ill-—Peoria Bestg., Co., Ch, 6
(82-88 mc), ERP 171.22 kw vis., 8.61 kw
aur., antenna 560 ft. above average ter=
rain. Applicant is licensee WMBD
there, formerly held permit for WMBD-
TV on Ch. 6. Filed Nov. 1.

Beckley, W. Va.—Joe L., Smith Jr.
Inc. Ch. 4 (66-72 mc), ERP 25.85 kw
vis.,, 13.75 kw aur., antennz 1047 f{t.

(Continued on page 88)

KSWM

JOPLIN, MO,

REACHES 446,600
PERSONS WHO SPEND...
$285,550000 ANNUALLY

IN TOTAL RETAIL SALES/

The small map above shows
airline miles to nearen met
ropolitan centers, asrurin-
unduplicated CBS service to
the KSWM aundience.

Now in its fifth year of service,
KSWM is an integral part of all
community affairs and activities.

CBS in
JOPLIN, MO,

Nationally Represented by
William G. Rambean Co.

Austin A. Harrlson, Pres.
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Color Suit
(Gontinued from page 52)

p,a?-ticipation violated the Admjn-
istrative Procedure Act, which
dez(ineates the type of agency pro-
ceedings in which the separation-
of-functions principle shall apply.

Because of the short period of
time between the date of the hear-
ing and the Nov. 20 date which
FOC set for effectiveness of the
CES commercial color standards,
the court is expected to act on the
suit as quickly as legal machinery
will permit.

An interlocutory injunction would
stay the Nov. 20 effective date
pev‘y.ding trial of RCA’s suit on its
merits, but FCC is hoping for a
summary judgment which would
terminate the entire proceeding in
its favor.

In either event, appeal may be
taken direct to the Supreme Court.

The CBS intervention petition,
filed by Attorneys George Siegel
and Leroy Klein of the Chicago
law firm of Arvey, Hodes & Man-
tynband, was accompanied by an
affidavit by CBS Vice President
Adrian Murphy asserting CBS has
spept $4 million developing its
colcE' system, is ready to license
its patents to ‘“responsible” manu-
facturers, and anticipates “sub-
stantial revenue of many millions.”

Block Movement

Meanwhile, O. H. Caldwell, a
former member of the Federal
Radio Commission and now edi-
torial director of Tele-Tech and
Radﬁo«& Television Retailing, an-
nouniced the opening of a movement
to Hlock FCC'’s approval of “spin-
ning wheel” color through inter-
vention of Congress.

Mr. Caldwell deseribed the FCC
decision as “an outrage and an
absurdity” and called upon Con-
gressmen and Senators to bring
their influence to hear to delay
effectiveness of the Commission’s
ruling.

In an “Open Letter to the Mem-
bers of Congress” he said, in part:

DeEpite the fact that good color
television systems are already well
developed and will soon be available
—sgystems which will deliver a good
black-and-white picture to each of the
nine million television sets now in
use I:Ty the public—the FCC has ruled

Page 38 o
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these improved systems “out,” and
instead has ordered into operation an
archaic system which—

Will not produce any picture what-
ever on the nine million gets now in
use (and the many millions to be
built) without an expenditure by
each owner of $30 to $130 for an
adapter.” . . . Then, to receive color
pictures, each owner (after he has
made above outlay for the adapter)
will have to spend another $%75 to
$125 for a color-wheel “converter”!
But these color-wheel converters will
work only on the small picture sizes,
up to 10 to 12 inches, now obsolete.

Elsewhere, Owner Lou Poller of
WPWA Chester, Pa., wrote CBS
Board Chairman William S. Paley
offering “free time to you or your
representative to discuss this sub-
ject [color TV] on WPWA with
any representative of equal stature
representing the contrary view. In
lieu thereof,” he continued, “may
we have your opinion to present
publicly ?”

‘Avoids Editorializing

Mr. Poller said WPWA did not
want to editorialize on the subject
and had presented neither side of

" the controversy because “‘we have

not received any releases from
Coluinbia.” He said the station

felt it was its duty “to present the

facts to the public,” and that what
it wanted was “a clarification from
Columbia which would enable us
to present both sides of an im-
portant issue.”

President Robert C. Tait of
Stromberg-Carlson Co. forecast
slow development of CBS color,
but said his company “is proceed-
ing rapidly in the development of
a color converter because we feel
that if and when color telecasting
becomes 'a faector in your com-
munity, ean he received at con-
venient hours, and is interesting to
you, you will then want the pro-
grams: in color rather than in
black-and-white by means of an
adapter.

“We repeat, however, that this
appears still a long way off,” Mr.
Tait declared, assuring prospective
purchasers that they can buy
black-and-white sets now “in confi-
dence, and enjoy the pleasures that
television will bring to your house-
hold.”

In Seattle, President Henry B.

i Represented
Individvally and os o grouvp by

THE KAYZ AGENCY, INC.

Owen of KING-TV issued a state-
ment anticipating “considerable de-
lay in the coming of color tele-
vision” but giving assurance that
“when color does come, those who
own black-and-white sets can adapt
their present sets so that they can
receive pictures in color or those
same pictures in black-and-white.”

Mr. Owen said “we will broadcast
in color when it becomes feasible
and the reception justifies, and not
before.”” He said he agreed with
CBS President Frank Stanton that
“present television sets will re-
main useful to their owners for
the normal life of the set.”

AMERICAN Hospital Assn. releases
series of 13 transcribed radie shows,
At Your Service, to member hospitals
for broadcast on lecal stations. Tran-
seriptions are approximately 14 min-
utes long. Dises can be rented or pur-
chased by local bospitals, and can be
leased by stations. Series is drama-
tized, and concerns general information
about hospitals, their services and
problems.

FCC Roundup
(Continued from page 87)

Applications Cont.:

ahove average terrain; estimated cost
$235,500,: first year operating cost $124,-
700, first year revenue $80,000. Appli-
cant is licensee WJLS-AM-FM there,

also has TV bid pending at Charleston.-

Firm controls WKWK Wheeling. Filed
Oct: 27.

Erie, Pa.—Erie Television Corp., Ch. 3
(60-66 mc), ERP 1.77 kw vis., 886 w aur.,
antenna 202 ft. above average terrain;
estimated cost $145,000, first year oper-
ating cost $175,000, revenmue $175,000.
Applicant is owned 509 by Community
Service Bestg., Co., licensee WIKK
there, and 25% each by John J. Mead
Jr., president, and George  J. Mead,
vice president. Mead brothers are co-
publishers and each one-third owner of
Times Pub. Co. there. Other pfficers in
applicant: Keith Kiggins, president; and
509% owner WIKK, vice president; Don-
aid W. Reynolds, secretary-treasurer
509, WIKK, treasurer; John W. English,
attorney, secretary; T. M. Nelson, vice
president WIKK, general manager. Mr.
Reynolds also has multiple southwest
broadcast interests. Filed Oct. 27.

TRANSFER APPLICATIONS

WESB Bradford, Pa.—Assignment of
license from Bradford Publications Inc.
for $30,600 to Radio Station WESE, part-
nership of: Thomas R. Bromelcy, an-
nouncer at WRFD Worthington, Ohio,
and one-third owner Bradford Printing
Co., 3314% owner; Mary Ann Satter-
white, one-third owner Emery Travel
Service, 1624%; Charlotte E. Anderson,
one-third owner Bradford Printing Co.
and one-third owner News Leader Pub.
Co., Carbondale, Pa., 16%%; Joyce L.
Edwards, Emery office manager, 1624%.
Filed Oct. 27.

WIOB (AM) and WJIZ (FM) Ham-
mond, Ind.—Relinquishment of control
by Robert C. Adair, 51.4% owner,
through transfer of 103% interest to
Adair Charities Ine. Mr. Adair directly
gives 500 sh. to Adair Charities. Another
500 sh. he transfers to his father, Fred
L. Adair, in consideration of latter’s
discharging seven notes each for $980
owned him by Robert. Fred Adair in
turn gives 500 sh. to Adair Charities.
WJOB assigned 250 w on 1230 ke. Filed
Nov. 1.

WTSB Lumberton, N. C.—Acquisition
of control by Jack Pait, now owner of
211 of total 466 sh. outstanding, through
purchase of 105 sh. for $5,250 from Dr.
E. L. Bowman. Mr. Pait becomes 689
owner. WTSB assigned 250 w on 1340
ke. Filed Nov. 1.

WCDL <Carbondale, Pa.—Assignment
of license from Roy T. Merkel, Robert
G. Adams Jr. and William H. Ware d/b
as Carbondale Bestg. Co. to new cor-
poration of same name. No ownership
change. WCDL assigned 250 w, 1230 kc.
Filed Nov. 1.
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NPA

(Continued fromi page 34)

and construction unless such ac-
tion is dictated by immediate de-
fense needs. The prohibition went
into effect Oct, 28.

Meanwhile, NPA officials re-
portedly were preparing other or-
ders covering three basic metals
cited as scarce materials and used
to varying degrees in electronics
and communications equipment pro-
duction.

Regulations providing for limi-
tations by manufacturers on use of
copper, nickel and cobalt are in the
planning stage and may be issued
this week. Rules for handling de-
fense orders for aluminum under
NPA’s priorities system were
handed down Oct. 27.

Order provides for an advance
notice period scheduling of defense
orders by stating that no aluminum
producers and fabricators are re-
quired to accept such orders re-
ceived less than 60 days before the
first day of the month in which
shipment is requested.

NPA Proposals

NPA proposed regulations for
the four metals portend limitations
ranging up to 20% or 30% on their
consumption, and thus cutbacks in
the nation’s civilian supply of ra-
dio-TV sets and phonograph ap-
pliances. Probable effect date of
Dec. 1 was set by the production
authority.

Manufacturers last week were
still mulling the import of the NPA
proposal following their OQct, 26
meeting with government officials.
Many of them feel that the metal
limitation, together with the color
TV decision, restrictions on con-
sumer installment buying and the
newly-effective TV set excise taxes,
will pose a serious threat to their
economy [BROADCASTING, Qct. 30].

Dr. W. R. G. Baker, vice presi-
dent of General Electric Co., Elec-
tronics Dept., last Monday added
his voice to the chorus. He told
BROADCASTING that the NPA order
“certainly would have the effect of
hastening the production cutback
on an industry-wide basis,” but
added “it is too early to tell just

Telecasting



when and how hard our production
will be hit.”

Dr. Baker felt sufficient details
were not yet available to make any
studied predictions concerning the
effect on the radio-TV industry. He
cited his own previous estimates of
20% cutbacks in television output
by mid-1951 due to shortages of
critical materials oceasioned by ex-
pected military orders.

The TV excise tax, payable at
the manufacturers’ level, went into
effect at midnight last Tuesday.
The levy, applicable only to those
sets actually doled out to distrib-
utors-as of Nov. 1, would be based
on the manufacturers’ profit, not

on retail set prices. The tax
amounts to about 6% of the retail
price.

Some manufacturers announced
higher- list prices to compensate
for the tax, ranging from $10 to
$30. Others planned to list the 2x-
cise tax separately, along with
charge for tube warranty.

Inventory Sales

Some dealers with substantial
inventories were prepared to realize
a flood of business orders for mer-
chandise not covered by the tax.
It had been decided during Con-
gressional hearings that excises on
TV receivers already sold would

only serve to complicate the prob-
lem.

Meanwhile, Alan Valentine, new-
ly-appointed head of the Economic
Stabilization Agency, told the
Women’s National Press Club that
his organization can't help whip
inflation unless the American peo-
ple tighten their belts a notch or
twa.

“Each of us may have to choose
between peace and stability on the
one hand, or a new car, a new tele-
vision set or a new home on the
other.” he said. Refusal to make
personal sacrifices, he added, would
lead to price-wage-rationing con-
trols.

"JOURNAL

THE LORAIN (Ohio) Journal,
found guilty of anti-trust law
practices against WEOL Elyria-
Lorain, told the court last week
that the far-reaching decree pro-
posed by the Justice Dept. [BROAD-
CASTING, Oct, 2] is “repugnant” to
Constitutional guarantees of a free
press.

The newspaper asked that a
judgment be adopted which would
merely forbid it to refuse to carry
the advertising of local advertisers
solely on the ground that they also
advertise on WEOQOL, with not even
this requirement applying to ad-
vertising offered by Jowrnal com-
petitors, including WEOL.

The Journal answered the Jus-
tice Dept.’s proposal and submitted
its counter-propesal in U. S. Dis-
trict Court in Cleveland, where
Judge Emerich B. Freed found the
newspaper
practices [BROADCASTING, Sept. 4].

The Justice Dept.’s proposed de-
cree would, among other things,
forbid the Jouwrnal and its owners,
Samuel A. and Isadore Horvitz,
who also own the Mansfield (Ohio)
Journal, to acquire any radio sta-
tion or nmewspaper which competes
with either the Lorain or Mansfield
paper; would require the Lorain
paper to accept advertising offered
by WEOL, including its paid pro-
gram logs; would put the burden of
proof upon the defendants if fur-
ther legal proceedings arise involv-
ing certain terms of the proposed
decree; and would forbid discrim-
inatory discounts for designated
volumes of advertising.

Judge Freed may accept either
the Justice Dept.’s proposal or the

MAME MERCHAMDISE

53 to $100 RETAIL VALUE
Wide Choice from Catalog
Prompt Delivery from Stock

SELECTIVE
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FOR YOUR SHOWS

Richard 5. Robbins
551 5th Ave., N. Y. 17 - WU 7.0334
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guilty of anti-trust.

REPLY

Freedom Threat Seen

counter-plan submitted by the
newspaper through Parker Fulton,
its Cleveland attorney. Or he may
write his own decree.

The newspaper’s brief contended
anti-trust laws cannot go so far as
to require it, as the Justice Dept.
proposed, to carry advertisements
offered by “any radio broadcasting
facility which is in competition
with the Journal or with any other
newspaper owned or controlled by
the defendants or any of them.”

The brief said:

In effect, this provision would re-
quire the Lorain Journal not only
to refrain from activity which dis-
criminates against a competing radio
station, but would require it to aid
and abet its competitor. Certainly
one company cannot be required to
advertise the goods and services of
its competitor. This would be sub-
stantially the same as requiring one
department store to post the ads of
its competitor selling the same goods
or services.

There was no pre-existing legal
dety to run advertisements for the
radio station. The imposition of such
a requirement constitutes not only a
prior restraint in violation of the
First Amendment [of the Constitu-
tion] but alsc a penalty not warranted
by the Sherman Act. ..

Deprives News Rights

The brief also claimed the Jus-
tice Dept.’s proposed restrictions
“in large measure deprive a news-
paper of a right to publish only
what it chooses to publish.”

It said Judge Freed’s opinion “ad-
heres to the view that the Lorain
Journal may be enjoined from
making what this Court has found
to be unlawful and discriminatory
refusals to accept advertising pur-
suant to an attempt to monopolize
interstate commerce, but this does
not warrant an injunction which is
so broad in scope that an infringe-
ment of a Constitutional right will
result.”

To forbid the Journal and the
individual defendants to acguire a
competitive radio station or news-
paper, the brief continued, “goes
far beyond the issues” and “de-
prives defendants of their natural
and inherent rights.”

The brief claimed the decree
should be directed solely at the
practices which have been found

Telecasting

unlawful, and that “there is no sub-
stantial evidence that an attempt
to monopolize involved or contem-
plated monopolization through ac-
quisition of competing newspapers
or broadcasting facilities.”

For similar reasons the news-
paper attacked Justice Dept. pro-
posals to forbid price diserimina-
tions; to forbid rejection of adver-
tising copy on the sole ground that
the advertiser uses ‘“‘any advertis-
ing medium” other than the Mans-
field and Lorain papers; to require
publication of the terms of the
degree once a week for 25 weeks;
and to maintain records bearing on
the anti-trust question for five
years.

State Guard Radio

NEW state guard radio service was
established by FCC last week
through amendment of Part 10 of
its rules governing public safety
radio services. State guards and
similar organizations are author-
ized to use 2726 ke for base and
mobile stations, On an alternate

‘ shared basis use of a second fre-

quency in the band 2505-3500 ke
may be obtained under certain con-
ditions. New service ties in with
FCC’s proposed new disaster com-
munication service [BROADCASTING,
Sept. 18, QOct. 9].

Electioncasts
(Continued from page $1)

programs into 30-minute show and

send out to stations. WPTR will

air special program tonight (Mon-

day), at 7:30 p.m. Station also

plans extensive coverage, inelud-

ing special broadcasts from New -
York City. Leo O’Brien, INS Al-

bany bureau chief, will be featured

in special commentaries starting

at 7 p.m. Staff of 23 men assigned .
to election coverage. Full coverage

to get underway at 9:35 p.m. can-

celling other programs.

WGAY-FM Silver Spring, Md.
—Will remain on the air past mid-
night with Maryland election re-
turns. General Manager Joseph
Brechner, Reporter Ernie Tannen,
Chuck Dulane and others will
cover. Interviews with candidates
will be featured on special program
beginning at 8 p.m.

WOR-AM-TV New York—WOR
will start at 7 p.m. and continue
until results are known. Spot re-
ports from campaign headquarters
will be presented. Will devote en-
tire evening schedule to election
results. WOR-TV will present
special program at 8 p.m. giving
trends. - Station then will concen-
trate on bulletins.

WQXR Coverage

WQXR New York—Station has
cancelled all regularly-scheduled
programs for evening and will
start election reports at 7ip.m.
WQXR will be originating outlet
for Rural Radio FM Network.

WOR-FM New York will turn
its facilities over to WNYC New
York on election night to enable
the municipal station to continue
its election coverage after its 10
p.m. sign-off time, Theodore C.
Streibert, president of WOR, an-
nounced last week.

The municipal station’s applica-
tion to operate past 10 p.m. on elec-
tion night was refused last week by -
FCC.

NEW 130-page catalog of radio-T\;-
electronic components offered by Sun
Radio & Electronics Co., 122 Duane
St., N. Y.

FRIENDS

“To make a friend, you must be one.”
Twenty years of service to farmers in
Kansas and adjoining states have
made us their friend.

1B

TheVoices7Kansas
/7 TOPEKA
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OCTOBER TV SET OUTPUT
AT RECORD RATE

MANUFACTURERS turned out TV receivers
at rew record rate in October, Radio-Television
Mfrs. Assn. said in report to be released today
showing 813,851 TV and 1,413,563 radio sets
built, bringing 10-month total to 5,777,610 tele-
vision sets and 11,481,823 home, auto and
portable radio receivers.

Television output was slightly below Sep-
tember’s five-week total of 817,157, but
Octpober weekly average was 203,462 as com-
pared .to September average of 163,431 sets
per week. Estimates cover production of both
members and non-members of RTMA.

RTMA also reported September TV tube
sales to set manufacturers totaled 764,913
units valued at $20,428,358, compared with
767,051 valued at $20,335,873 in August. All
types of cathode ray tubes sold to manu-
facturers amounted to 770,346 units, valued
at $20,541,471.

Report said TV picture tubes 16 inches and
larger constituted 87% of those sold to set
makers during September.

INTERCONNECTION PLAN

EVIDENCE does not warrant finding that
establishment of physical connections or
throigh routes between proposed intercity
video relays of Western Union and those of
Bell System is “necessary or desirable,” FCC
was told Friday in proposed findings submitted
by Commission’s Common Carrier Bureau chief,
Jack Werner, and E. Stratford Smith, Bureau
coungel. Proposed findings by AT&T in
lengthy proceeding [TELECASTING, July 3]

similarly held interconnection not in public.

interest while brief of Western Union held
interconnection i3 necessary to assure fullest
development of TV in U. 8.

WTIUX FILES PETITION

PET]TION for reconsideration of FCC's action
denying license renewal to WTUX Wilmington,
Del., filed with Commission Friday charging
FCC was “erroneous and not supported by
the evidence” when it held WTUX horse race
programs were “intended and designed” to aid
illegal bookmakers [BROADCASTING, Oct. 16].

RICHARDS' CASE CONTINUED

FURTHER FCC probe of G. A. (Dick) Rich-
ards’|news policies, set Nov. 9 at Detroit, con-
tinued by Commission Friday to Nov. 21. Mr.

Richards’ KMPC Hollywood, WJR Detroit and

WGA

KPIX-KSFO STRIKE SETTLED

OPERATIONS reported normal Friday at
KPIX (TV)-KSFO San Francisco following
settlement Thursday night of IBEW tech-
nician’s strike which put both' stations off air
Wednesday. Technicians won $12 weekly wage
increase from Associated Broadcasters, sta-
tions’ ' licensee. Management personnel put
KSFO on air Wednesday morning but KPIX
remained off until engineers returned. Voice
of America broadcasts handled by Associated
Broad¢asters kept on air by management per-
sonnel,
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Cleveland are involved.

-employment he left over a year ago.

TV FILM PRODUCTION
PLANNED BY ABC

ABC PLAN to set up separate television film
production operation at its Hollywood Tele-
vision Center, independent of its other TV
operations, was reported Friday. Reports co-
ineided with Hollywood visit of ABC President
Robert Kintner. ’

Though officials declined comment, plan was
said to include establishment of two or three
TV film production units initially, under gen-
eral supervision of Frank Samuels, vice pres-
ident in charge of ABC Western Division.
Eventually there will be five units, headed by
motion picture producers- or direetors. It was
predicted that within six months many of net-
work’s biggest shows would come on films from
Hollywood. Discussions with AFM in progress
looking to special arrangements to cover use
of musie.

DIXIE ENGINEERING NAMED
IN $100,000 SUIT

DAMAGE SUIT for $100,000 against Robert
L. Easley trading as Dixie Engineering Co.,
945 Pennsylvania Ave.,, N. W., Washington,
was filed Friday in 1. 8. District Court for
D. C. by WHAR Clarksburg, W. Va., through
Stephen Tuhy Jr., attorney. Suit alleges de-
fendant failed to .prepare and ecarry out ap-
plication for switch. of WHAR to regional
assignment according to terms of June 1949
agreement.

Mr. Easley told BROADCASTING he was sur-
prised to be named personally in suit, explain-
ing agreement was between WHAR and Dixie
Engineering, not a Washington firm but a
South Carolina corporation at Columbia whose
Mr.
Easley stated he has no knowledge of present
state of relations between WHAR and Dixie
Engineering. '

RTMA GROUP TO MEET

PUBLIC RELATICNS program on color TV
controversy, effects of military procurement
program on electronics industry and civilian
production, and proposed code of TV advertis-
ing and selling ethies are due for consideration
at Nov. 14-16 meeting of Radio-Television
Mfrs. Assn.'s officers, directors and committees
in New York, RTMA announced Friday. Other
problems to be discussed “and possibly acted
upon,” RTMA said, are FCC's current UHF
television proceedings; proposed excess profits
tax, and application of Walsh-Healey minimum
wage law to radio-TV industry.

NBC NAMES SMITH V.P.

CARLETON D. SMITH, NBC director of tele-
vision operations, elected vice president in
charge of station relations by NBC board Fri-
day. Mr. Smith’s promotion announced three
weeks ago [BROADCASTING, Oct. 23], but formal
election awaited Board meeting. He will be
in charge of station relations for both radio
and television networks.

WOR-TV New York plays host to Governor
Dewey, starting 6 a.m. for 18 hours, Nov. 8,
day before elections. When not telecasting,
Governor will answer telephones.

Closed Circuit

(Continued from page 4)

allied with Pecora forces for years, and is held
in highest esteem.

BEING WATCHED closely by FCC, as demon-
strated by Chairman Coy’s stinging letter to
Hallicrafters (page 58), is battle of behemoths
in newspapers and on air over TV color versus
black-and-white. Action, if any, might come by:
(1) Direct FCC proceedings; (2) Federal
Trade Commission citations charging false
or misleading advertising; (3) anti-trust pro-
ceedings through Justice Dept.

OFFER of NAB's assistance in baseball offi-
cial's consideration of radio-television at their
winter meeting was made by Public Affairs
Director Robert K. Richards, on authority of
General Manager William B. Ryan, at break-
fast conference with Baseball Commissioner
A. B. Chandler and his Executive Council just
before last week’s council meeting in Cincinnati
(see story page 23).

NAB BOARD GETS PROPOSAL
FOR ‘SEMI-FEDERATION'

PLAN to reorganize NAB into semi-federa-
tion consisting of ‘AM, TV and FM divisions
submitted to NAB board Friday by District
4 in final session at Williamsburg, Va., meet-
ing (see story page 25). Board will take it
up Nov. 15-17 in Washington.

Proposal grew out of resolution submitted
to Resolutions Committee by Gilbert M,
Hutchison, president of WBIG Greensboro,
N. C. Committee refused to support resolu-
tion and referred it to convention for action.
After discussion, convention adopted substi-
tute resolution offered by Campbell Arnoux,
WTAR-AM-TV Norfolk, recently retired NAB
District 4 director. Mr. Arnoux proposed
plan be turned over to board for study, con-
tending district would not have enough TV
members to permit vote.

William B. Ryan, NAB general manager,
said headquarters staff had been considering
separation of TV activities during last few
days but desired more time for study. He
said he had planned to bring subject before
board. Mr. Arnoux said TV members should
have own sub-board and pay separate TV dues
to NAB, claiming video members are not get-
ting service their present stature warrants.
Board has only few TV members, he said.
Gaines Kelly, WFMY-FM-TV Greensboro,
seconded Mr. Arnoux’s substitute resolution.

Charles Crutchfield, WBT-TV Charlotte,
N. C,, said it would be a mistake for TV mem-
bers to pull entirely out of NAB.

Two new members joined NAB, WMFC
Columbia, 8. C.; WSSV Petersburg, Va. \

Friday speakers included Charles A. Batson,
NAB-TV director, on television; A. D. Wil-
lard Jr.,, WGAC Augusta, Ga., presenting plan
to expand BAB and separate it from associa-
tion; Lee Hart, BAB assistant director, on
“Methods of Increasing Sales.” -

Other resolutions endorsed NAB President
Justin Miller, Mr. Ryan and other members of
staff who took part in meeting; thanked Mr.
Willard for BAB presentation; restated con-
fidence in NAB; paid tribute to C. T. Lucy and
WRVA Richmond on 25th anniversary; urged
continuing research study to present true story
of radio as sales force; asked RTMA to sep-
arate FM sets in production figures; opposed
resolution calling for annual radio license fee;
asked FCC ease operator requirements during
emergency; praised Frank White, MBS pres-
ident, for recognizing FM's expanding audi-
ence by signing WASH (FM) Washington as
affiliate; rededicated industry to public service
on 30th anniversary Radio and Television
Week celebration.
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More thousands of loyal radio listeners thronged to
The KMBC-KFRM Team’s daily program originations
at the 1950 Missouri and Kansas State Fairs, and the
American Royal Livestock Show in Kansas City, than
ever before.

This is more substantiating evidence to back up
Conlan’s Spring coincidental survey of 146,000 calls
showing The KMBC-KFRM Team's constantly increas-
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and Only The KMBC-KFRM Team
Covers It Effectively

and Economically!

ing leadership and audience-affection in the Kansas City
Primary Trade area. And, Hooperatings for August-
September show KMBC with a greater lead over other
Kansas City stations than ever before.

For better results — for complete, economical cover-
age. without waste circulation—buy The KMBC-KFRM
Team in the Heart of America. Call KMBC-KFRM or
any Free & Peters “Colonel” for complete details.
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to bring it back to a healthy growth is a concentrated diet of
the sales-rich Central South. And to deliver that Central South

CLEAR CHANNEL

on a platter, just call on the region’s number one sales 50,000 WATTS
maker — WSM. A talent staff of over 200 people, production IRVING WAUGH

" Commercial Manager
facilities capable of turning out 17 network shows weekly T — 20_

National Represenlalive

(WSM’s current score) and 50,000 watts are combined in WSM
to make an extraordinarily effective advertising medium . ..
Want proof? Ask Irving Waugh or any Petry Man.



