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We hope you're not forgetting
that...

1 m WOR has the largest audience,
during the day and during the
night--from Maine to North Carolina
—of any station in America.

2- During the day and during the
night, WOR brings its advertisers
into the homes of more families at a
lower cost-per-thousand than any
other station heard in Metropolitan
New York.

3- WOR's nighttime audjence is 25% greater than the combined nighttime
audiences of New York's four leading independent stations. During the

day, families listening to WOR far outnumber those listening to the three leading
independent stations. In fact, WOR’s daytime listening audience

is 159% greater than the leading independent station in New York.

(During the night, WOR tops this station by 270%!)

4- WOR’s average daily audience is greater than the weekday circulation
of any newspaper in America.

5- In Metropolitan New York, WOR’s audience each night is greater than
the combined circulation of LIFE, LOOK, THE SATURDAY EVENING POST,
COLLIER'S, TIME and NEWSWEEK!

frankly, how can you not buy
WOR 10 sell what you want 1o sell?

our address is
that power-full station at 1440 Broadway
in New York




$l 500,000 1 see the
NATIONAL BARN DANCE

“broadcast from Chicago’s 8th Street Theatre!

' ARN DANCE In the eighteen years since the NATIONAL BARN
. DANCE was moved to the 8th Street Theatre

NA
ERS (it was a studio broadcast for cight years before that)
2,008,065 loyal WLS listeners have paid $1,462,750 1o sec

the program broadcast from this one spot alone —

an unequalled record in paid admittance for any radio
program, And with age, its share of audience

has increased—in the last year alone, according to

A. C. Nielsen Company, by 49%.

It is more than just another program. The NATIONAL
BARIN DANCE is radio’s oldest continuous,
commercial program, It is a tradition — which has
maintained — and increased — WLS leadership

in developing loyal listeners —and customers. Its list of
sponsors is impressive — even more so is the constancy
of their sponsorship. It has proven and will
continue to prove that radio is the magic touch
that wurns people into customers.

WLS can introduce you to new customers in the
rich Midwest. Write WLS, or contact your John
Blair man today for availabilities and Facts
on how Radio’s magic touch can sell for you.

And now Pequot Mills, Inc., who began
/2 hour sponsorship of the NATIONAL BARN DANCE late
last year—another advertiser destined PRAIRIE
to turn people into customers! FARMER

890 KILOCYCLES « 50,000 WATTS - ABC AFFILIATE - REPRESENTED BY IONN BLAIR & CO.
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® EXTRA IEVIPA CTFOR YOUR

ADVERTISING DOLLAR—WHERE IT COUNTS MOST ! ‘

® STRIKE THE BILLION-DOLLAR MARKET OF EASTERN OKLAHOMA-Plus THE
RICH FORT SMITH TRADE AREA OF WESTERN ARKANSAS With— —

w ONE OPERATION

 ONE REPRESENTATIVE
(AVERY-KNODEL, Inc))

% ONE NETWORK >
% ONE BUY-THE BEST

KTUL-KFP

JOHN ESAU = Vice President — General Manager
AFFILIATED WITH KOMA, OKLAHOMA CITY

Year Book Number) published in Febru by BROADCASTING PuBLICATIONS, INc., 870 National Press Bullding, Washington 4, D. C.
R 5%1%&23%(5 :econdoclass matterpMarch 14, 1933, atagost Office at Washington, D, C., under act of March 3, 1879 i
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Closed Circuit

ENTHUSIASTIC response of retailers to new
point-of-sale technique pitting radio against
newspapers—and consistently showing super-
iority of time over space—will bring proposal
to Broadeast Advertising Bureau that it con-
duct nationwide survey project. Series of 50
tests by Advertising Research Bureau Inec. re-
veals radio produces more traffic and more
buying per retail advertising dollar than news-
pBFer space.

WHEN LINNEA NELSON, dean of lady
timebuyers, retires March 31 after 23% years’
service, her post as chief radio and TV time-
buyer at J. Walter Thompson Co., New York,
probably will go to her team of assistants.
They are Jim Luce, Jayne Shannon and Anne
Wright. Chief buyer may be appointed later,
however.

SOME SMOKE, but apparently little fire, in
persistent report that General Tire’s Don Lee
and Yankee Networks might get together with
Liberty Broadcasting System on some kind of
amalgamation. There have been conversa-
tions, it’s admitted, and Liberty also has been
talking acquisition of 519 interest in WINS
New York from Crosley Broadcasting Corp.

FINAL phase of FCC functional realignment
—creation of Broadeast Bureau—is about to be
entered. Staff reports in works several months,
due upon Chairman Coy’s return in mid-March,
with action to follow as soon as personnel is
selected. In forefront among prospects for
key post of director of broadeast services is
Harry Plotkin, assistant general -counsel,
FCC’s most powerful and controversial staff
figure. So far, no others mentioned and Mr.
Plotkin himself has not formally announced
his candidacy.

SEQUEL to new era of harmony in Radio-
Television Mfrs, Assn., reflected in unanimous
election of RCA Vice President Glen McDaniel
as first paid president [BROADCASTING ® TELE-
CASTING, Feb. 19], may be affiliation of Admiral
—only top manufacturer outside fold. Ad-
miral's president, Ross D. Siragusa, under-
stood to like new organization structure, which
becomes effective with Mr. McDaniel’s assump-
tion of office April 1.

CONVENTION hall will be needed if NAB,
NAB-TV and first cousin, BAB, ever bring
boards of directors together. Sixty director-
ships now filled by 54 persons with NAB hav-
ing 27, NAB-TV 11 and BAB 22 directors.

LESS COMMERCIALISM for Canadian
Broadcasting Corp., separate regulatory body
for Canadian broadecasting, and divorcement of
CBC from regulating industry, are to be ree-
ommended by Royal Commission on Arts,
Letters and Sciences. Report to be out Mareh 1.

AMERICAN Cigarette & Cigar Co. (Pall
Mall) planning to go weekly with Big Story
program effective May 6. Program now run-
ning alternate Fridays 9:30-10 p.m. on NBC-

(Continued on page 82)
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Ucomin

pcoming

Feb. 26-28: Florida Assn. of Broadcasters and
Florida State General Extension Division Sports
Clinic, Gainesville, Fla.

Feb. 26-March 1: Canadian Assn. of Broadcasters
meeting, Chateau Frontenac, Quebec, Que.

March 1: BAB Board Meeting, BAB Hdgqrs., New
York.

March 2-3: Feurth Annual Western Radio-TV
Conference, Hollywood, Calif.

March 3: Sixth Annual Radio-TV Conference,
Michigan State College, East Lansing.

(Complete list of Upcomings on page 790)

Bulletins

AMERICAN SAFETY RAZOR Co., New
York, through MeCann-Erickson, New York,
preparing spot announcements radio campaign
in 25 marﬁ:ets for Silver Star blades. Starting
March 29, contracts will range from seven to
25 weeks.

SEAPAK Inc., St. Simmons Island, Ga. (Quick
Frozen seafood), appoints Gordon Baird, New
York, as agency. Firm currently using spot
TV and radio in eight markets and plans to
expand schedule as distribution expands.
Frank Cogan is account executive.

PROCTER & GAMBLE’S Spic and Span,
through Biow Co., New York, in March will
start one-minute spots nighttime in about 30
radio markets.

RADIO SET OUTPUT
HOLDS HIGH 1950 LEVEL

JANUARY radio set production held near
1950 levels, only 1% below average for year,
according to Radio-Television Mfrs. Assn.
Last month’s production was estimated at 1,-
208,591 radios, including 785,983 home sets,
346,799 auto receivers and 70,809 portables.
Monthly average in 1950 was 1,215,825.

TV set production, estimated at 639,499 in
January, was 8% above 1950 monthly average
of 621,983 sets. RTMA showed total of T,-
068,000 TV sets shipped during 1950. Dif-
ference between this total and estimate of TV
set production in 1950 of 7,463,800, was ac-
counted for by delay in distribution of re-
ceivers from the manufacturer through dis-
tributor and to nation’s dealers. December
TV set shipments amounted to 691,000.

RADOX REPLY DEADLINE

A. C. NIELSEN Co. and C. E. Hooper Inec.
have until March 1 to answer amended com-
plaint filed in Philadelphia by Albert E. Sind-
linger, in behalf of his defunet Radox re-
search operation. Unfair business practices,
interference with patent relationships and
anti-trust violations are being charged
[BROADCASTING ® TELECASTING, April 3, 1950].

RATE WARNING

ESTHER O'JALA, timebuyer for Do-
herty, Clifford & Shenfield, New York, on
Ipana account, has notified several sta-
tions that Ipana will eancel its advertis-
ing on any station that allows local rates
to national advertisers.

Business Briefly

ELGIN TO Y&R @ Elgin National Watch Co.,
Elgin, Ill., names Young & Rubicam, Chicago,
to handle all advertising on its watches and on
products of company’s new subsidiary, Wads-
worth Watch Case Co., in Dayton, Ky. Ap-
pointment effective immediately. Media being
discussed. Former agency, J. Walter Thomp-
son Co., Chicago.

RADIO, TV PLANNED @ Lee Pharmacal’s
Shadow Wave to name MeCann-Erickson as
agency. Both radio and television planned.

STARTS ‘HCTEL’ @ Cluett Peabody & Co,,
New York, sponsoring Holiday Hotel on
alternate week basis, over ABC-TV, Thurs.
9-9:30 p.m., beginning March 15 [CLOSED
CircurT, Feb. 19]. Agency, Young & Rubicam,
New York.

SPOT URGED @ Spot radio campaign for
Vip (bleach) recommended by Hilton & Rig-
gio, New York.

PIEL'S LOOKING @ Piel's beer, recently ac-
quired by Kenyon & Eckhardt, New York, in
market for TV show for local station cam-
paign.

NEW HUDNUT ITEM @ Richard Hudnut
will name Dancer-Fizgerald-Sample, New
York, to handle new hair color product. Tele-
vision ineluded in plans.

C&W MAIL ORDER FIRM
FACES CONTRACT SUIT

COWAN & WHITMORE ENTERPRISES,
Los Angeles mail order firm, already under
investigation by Federal grand jury for pre-
Christmas ornament deal, now faces breach
of contract suit filed by Joseph T. Maloof and
Albert L. Leisy, owners of Endure, nylon-
strengthening product.

Plaintiffs also demanding accounting of
profits, claiming in suit that $11,200 is due
them. Contraet reportedly made last July and
product was heavily advertised on TV during
summer and fall. Cowan & Whitmore entered
general denial.

RICHARDS PLEA DENIED

FCC Friday announced adoption of memoran-
dum opinion and order denying Nov. 20, 1950,
petition of G. A. Richards Stations’ counsel
seeking reconsideration of designation of sta-
tion license renewal applications for hearing
and grant without further hearing; or in al-
ternative, that FCC specify sole issue whether
record of stations since last renewal estab-
lished that granting would serve public in-
terest. FCC also denied request for oral ar-
gument on petition.

AFM SESSIONS RECESS

AFM-network retroactivity deadline (see
story, page 24) extended indefinitely late Fri-
day, as negotiators in New York recessed un-
til 3 p.m. today (Monday). AFM Presideni
James C. Petrillo said definite progress hac
been made. Network spokesman had no com-
ment, but it is believed substantial portions of
national issues were resolved, subjeet to sub-
sequent agreement on remaining issues anc
demands of locals.

BROADCASTING ® Telecasting



If you ran a single diner

a solo sandwichman might
make a perfectly adequate

advertlsmg campaign

48
W
NfgupnEas

Br’f thousand di
Y n __—_sﬁ -
. - in scores of different markets.. if you had to — ¢ ‘T
—— keep many thousands of chairs occupied. instead A <
= LT Te0s \ of only a dozen.. you'd want to tell the world of — .
your wares. Literally, you'd want to broadcast ﬂﬂ!ﬂaﬂ %

your story.. to an ever-growing number of men

and women and children, at home, at work, in

oS '-. cars, .and on vacation. This is exactly what lead-

- 3 LI - ' ing advertisers are doing today.. in the rich and

'I (2 - 1 populous market-areas of Philadelphia, Pitts-

: gﬂuﬂﬂ : burgh, Boston, Springfield, Fort Wayne, and
A

Portland, Oregon.. via Westinghouse Radio Sta-
tions. All told, these stations reach areas with a

population of more than 23 million. And their

——=> i audience keeps increasing! For availabilities,
- check Free & Peters.
- ; [ ————C
Nerunuan 7LD
WESTINGHOUSE RADIO STATIONS Inc

o
:’ KDKA « KYW » KEX » WBZ « WBZA « WOWO « WBZ-TV

National Representatives. Free & Peters, except for WHZ-TV: for WBZ.TV.
NBC Spot Sales

Vs, pommunaly fewuoee
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NEWS DIRECTORS

THE NEWSWEEKLY OF RADIO AND TELEVISION
Published Weekly by Broadcasting Publications, Inc.

Executive, Editorial, Advertising and Circulation Offices:
870 National Press Bldg.

Washington 4, D, €. Telephone ME 1022
Research Showdown Underway ...... ......... 19
Radia’s Power Tops Papers in D. C. Test ...... 19
P&G Tops 19350 Time Purchoses................ 21
Hill Discs—Politics or Public Service? .......... 21
NAB Announces Board Changes................ 22
Ad Club Meaet Sees No Doom for Radio.......... 23
Rate Issue May Be Revived by ANA............ 23
BAB Announces 21 Directors Chosen............ 24
‘Voice' Study Advocated by Senator Benton...... 24
Hanging S.R.0. Signs for ‘Ice Follies'. ........... 25
Chonges Urged io Radio-TV Contro! Plan........ 26
CAB Opens Annual Meeting Today............ 26
Meeting Set on ASCAP License Rates.......... 28
T h e N AT I 0 N A I' A S S 0 c I AT l 0 N Two State Groups Favor NARBA Ratificotion. ... .. 28

OF RADIO NEWS DIRECTORS utyark Banl Gritnd b F6Cs i e o ?

. Lang-Worth Files Complaint Against AFRA...... 33

awarded WOW its 1950 plaque for :

TELECASTING Starts on Page 53

“OUTSTANDING PREPARATION - e
Agency Beat 12 New Business . 14
- S Aircasters .32 On All Accounts . . 12
3 1y Allied Arts ..... . 73 On Dotted Line 38
and PRESENTATION of the NEWS e, ¥
FCC Actions 74  Our Respects to 46
FCC Roundup 79 Programs, Promotions,
Feature of Week 11 Preminms SIS )|
Front Office s . 50  Strictly Business .11
Upcoming 70

® When 400 men in the same profes-
sion agree that WOW's news presen- [ WASHINGTON. HEADQUARTERS

tation is the best, it MUST be good! SOL TAISHOFF, Editor and Publisher

EDITORIAL: ART KING, Ma.nagi'ng‘ Editor; J. Frank
Beatt ,NBuiusE é:i:t'ater. z?.ssolgiate ?to&s;l}:“ru‘i‘l I-;}t?
1 erald, News or; er Nourse, Jo Hailey, Assist-

WOW Newsccsts CGI‘I‘Ied 771237 SfO- gﬂts to the News Editor. STAFF: David Berlyn,
. [ . Lawrence Christopher, John H. Kearney, Wilson D.
ries in 1950 — an increase of nearly McCarthy, John Osbon. EDITORIAL ASSISTANTS:
Fstelle Dobschultz, Kathryn Ann Fisher, Pat Kowal-

i i | Doris Lord, Allen Riley, Jean D. Statz, Keith
2'000 SforleS over fhe prewous year. cTzr)gl'tow;rélad;s L. He;lll, Segemﬁgnto the %‘tfbh’sﬁler.

BUSINESS: MAURY LONG, Business Manager; Win-
field R. Levi, Assistant Advertising Manager; George

k . Production M 5 H Ste .

RIGHT NOW NEWS is the Classied Adverdising Manager; Eleancy. Schad,

.. . Doris Orme, Judy Martin; B. T. taishoff, Treasurer;

\ 7y / Hottest Advertising Buy in Irving G- Milies, “Auatior” gnd Office ~Momager,

A 7/ Rdd io. CIRCULATION AND READERS’ SERVICE: JOHN P.

COSGROVE, Manager; Roger K. Baer, Doris J.
Buschling, Jonah Gitlitz, Grace Motta, Warren
Sheets.

NEW YORK: BUREAU e Madison Ave., Zone 22,

Plaze 5-8355; EDITORIAL: Edwin H. James, New
York Editor; Florence Small, Agency Editor; Pete
Dickerson, Assistant to New York Editor; Gretichen
Groff, Martha Koppel.

Bruce Robertson, Senior Associate Editor,

ADVERTISING: S. J. PAUL, Advertising Director,
Eleanor R. Manning.

LIS BLTLIETN 360 N. Michigan Ave, Zone 1,
CEntral 6-4115; William L. Thompson, Manager; Jane
Pinkerton.

OB BTN Taft Building, Hollywood

and Vine, Zone 28, HEmpstead 8181, David Glick-
man, West Coast Manager; Ann August.

TORONTO: 417 Harbour Commission, ELgin 0775;
James Montagnes,

BroapcasTING ®* Magazine was founded in 1931 by
Broadeasting Publications Inc., using the title:
BROADCASTING *—The News Magazine of the Fifth
Estate. Broadcast Adverﬂ.sing ® was acquired in 1932
and Broadcast Reporter in 1833.

* Reg. U. S. Patent Office
Copyright 1951 by Broadcasting Publications, Inc.

FRANK P. FOGARTY, General Manager * JOHN BLAIR CC.,Representatives

00O OO0 S e
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Subs:ri.p'ion Price: $7.00 Per Year, 25¢ Per Copy




Ail data latest
avaifable;
percent of
radio homes
reached based
on Nielsen
ratings,

Dec. 3-9,°50

“What's the

right time to

.iWhen any V{‘ -s‘u:‘
other major - &
: 5 . &

advertising |
reaches more ;} Z’gm:’f& 4
people per e Sy
dollar.”

CBS reaches 591 people per dollar
Magazines reach 365 people per dollar
Newspapers reach 249 people per dollar




SUNDAY MONDAY TUESDAY
ABC CBS MBS NBC ABC CBS MBS NBC ABC CBS MBS NBC ABC ‘
= [ Wildrea! The Big Show | Nal in Service | Metra. Life [ns. News Metro. Lile Ins. News . Melro
Drew Pearson | AT h Repeal of p : Repeat ol Notin
d Charlie Wild Ray Rogers oT Men-Fri. Allan Jackesr Ty Bab Warren Not in Seevice | Allan Jacksen e o Bob Warren 5 . Allan
6:00 PM R e i 188) e 2 ! Kid Strins s Y(m " Kid Strips s Servi -
Seeman Bros. Quaker au an Parade of Sparts ‘ auan Parade of Sports i
6:15 Mon. Headlines o Roy Ragers “ “ the Werld ‘ 615620 § “ the Werld ‘ Ceens |+
(10 (512) H == 5 e
PP, Our | Cudahy Packing | Miusic Music
6:30 TBA 1 Miss Braoks Niz(l;_c;llel o1 « No Network « 520645 " No Netwark “ s £
53 R 32)
= P& G fvory sﬁsTcu. T Go. P &G Ivory $un Ol Ca. P&
6:45 “ . A @ « Ll\v(ﬁ h;lm 1 3-5!;1 Exira ¥ Leu{ﬂ;ﬁms Ly 3-Star Exlra " i Lo'}l
| (33). |
Emer. Tob. Go. : - P& G Deel Co-0p Pure Dil Co. P& G Drel | i PutOiCo. § Cemr [ P4
o . ARairs of Go-0p . Co0p* . Fulten Lewis je A
7:00 Richud Wallee  JzchBenty | pejer Salem or Meadline Eaition.  Botali | Faltos Lewis jr.|  Kaltenborn Hull'lnlidiliouT Eealzh ) Hitiwes [ Rt ) ()
PEB q PEG i
g f Co-op Dinner Dale Ethees fram Co-0p . 7 Echoes lrom Covp 3
T:15 “ “ ' 5 Elmer Davis Tighﬁ";‘ H the Tropics Elmer Davis | Tﬂeus)!';: Dinwer Date the Tropits Elmer Davis Tg
] Rexall Phil Harris- General Mills| Campbell Somp Nozzema Miles Labs. General Mills | Campbell Soup | Rhodes Pharm. |  Miles Labs, General Mills | Cam
7:30 M"us" File  amos'y’ Andy f:'n:.rilul.F:(::x Alice Faye Show]  Lone Ranger Club 15 | Gabriel Heatter| News of World | Armstrongofihe  Club 15 Gabriel Heatter| News ol World | Leme Ranger [}
{183) L H (45) B (155 R L ] I —5.B.0- (18— —(185)-R———— (2 ———(¥Y) {148} €
Am,Dil-Hamm. Co-0p - Miles Labs. Am. Oil-Hamm. Co-0p Miles Labs. Am, {
1:45 = . e i e Ed‘{:ol‘::u- Muotual Olzl?sduan;: F.an. g Ed. Murrow Mutual One Man's Fam. B Ed,
I Newseeel | (150 118)—— L Newsreel £150)-K-A R
. Coca-Cola - Hedda Hopper Broma Selizer " A.A.ol RR's Mars Inc. S';rl‘in: Qrug Count ol duPomt Mars Inc. H
8:00 Slen "'; M"m'. C. McCarthy ﬂ:f;::l Shew ln::'s":::'m Hellywood Star "ﬁ:':::',“ Railroad Hour Can You | Mystery Thealer | Monte Cristo | Cavalcade of Am | Beh Barkley | Mr. |
_Show (192) s Plhouse (161) R 11V Top-This? 5H-R $ | —— (454 —JAmasican-Agen| | ——
Music [ w a " « « « “ “ " I
3 -15 Stap the u l
- [ i |
H -
Mars, Inc. P&G Tide U.S. Steel Lever-Lipton A4 Firestone | C-P-PT'hPwdr, Officiat Lewis-Howe ! Che
8:30 Sp the Music  Red Skelton | ETRATE! | Theaie Guila | Sonerd ,"";{:ﬁ Godirey Talent | o 338 | i Fresane | (FYADVNRE "y g s, | Detertie | BabySwaks | FIMT e
(121} (89 (160 Scouls_(158) B FAT T — {153 Hh -
0ld Gold i World Wide | H
8:45 Stop the Music r 5 K Flashes Ly 1 I o - L - . . |
(18 | s | S
Richard Hudnut  Electric Cos. | Martha Loy Lever-Lmx Murder By | Bell Telephone Wm. Wrigley Liggett & Myers Rogue't -
800 Walter Winchel|  Gorliss Archet | c‘:":'1 - Hap . Luz Radie Experts Telephone Howr c'ﬁ" ting | Life with Luigi ‘}"‘h slteele Bob Hope Gallery Har
(28y) | an | NEER o s i _Theatre (1I8) K'Y (5§ R | Town Mesling U475; agtores et —— !
Andrew Jergens [ Manhattan | !
9-15 Loqu[a P:rsonl “ ¥ “ “ Mlh;liilh | G j “ “ ® B = L L —-If
Sterling Drug |  Philip Morris Tales of the Jobnny ! _ | Cities Service Philip Morris o Pet Milk o Ligge
9:30 Album of Famil Hwn&’ Heidt | Wm. Hillman | Teras :ﬂlzers Destond & | ::;‘:';::nt Band ol America % | Truth or Conse- M.l."’::;::r"' Fibbes Mc@ee & | M P's"'"" i in
| iacMasio(312)  (178) ) L 3 M )
9 45 y War « “ E i 'u“" s'hM';im: 3 ) 1 r i ) I I
. “ “ pWar « « . iews the News P 1 . P ;
" i i
Betany Mills ' Carnation Co. Oklaboma : US Army & Air Lvr.-Pepsodent A.F.ol L. Bosten "Peps’ | MetAuditions | 0.8 Amy | A Fofl. Laver Bres. . N 11
10:00 Giany Simms | Contented Hour  Symphony | O3 | Force, Levs Go My Frend Irmal Frank Edwards | Orchestra | ofthehir | Thelisws ~ FraskEdwards | BigTown fncobiemint |y
Sham i3 (168) Oreh With B FL (176 {133 0T $ T T 1 T /1 —Bei
wrion Dixie
. " u « u & ILove A “ « « I Love A “ "
10 1 5 Carp., Pllll‘ Mystery Mystery
L__Harvop (14
Co-op | Lengines-Wits . Sterling Drug | R.J. Reynalds Sterding Drug A Brown & Wmsn. [ Sterling Drug
10'30 Gearge l nauer,Cheraliers » "ﬂé::‘“:‘" J. B, Kennedy Boh Hawk This Is Enrepe or J.B. Kennedy mf"l"nll.lo omnu ” PeapleareFunny | J. B. Kennedy ] )
Sokolsky Hd— —— UG5} Lo 166} (167
| i United or Nat? Treasury Show Speaking
10:45 Harry !Vislm | ¥ | s 10:35to 11 - = ll:!;-ll L . - of Sengs

DAY TIME

SUNDAY MONDAY - FRIDAY SATURDAY
ARC CRS. MBS NBLC _ABC CRS. MBS, MEC ARC Tel:1-S- MBS NBC
Milton Cress - : " Co-op General Mills Jack Baker Co-0p i Coffee in Natienaf
R Elder Michaux Co-op Co-op Co-tp i(Network Opens : .
9:00 AM 0pera slllmrn World News | Happiness Ho -L\;Vorid ";::I, Brukfaﬁl Ciub Howe Robi. Hteigh Show No Schost New: Ir gl Washingion 1:30 Vespers
= Wormweod Swift & Ca. Barnyard Co-op Barnyard !
9:15 . E. in;r Bige: o Fu;_esl Eﬁ{;ﬁ)lﬁluh FoI:Iiu Tell You G L Fd‘[ies ! - L 1:45 "
A S——
Voice of Proph- Dixie 4 We Remembar . % | Temnessee | Clevelandaires . Baston Sym. Dr. il Grahm
9:30 eey, IVI;'SPLI“ Quartet (9:30-10 Sp) . % ambeee s . L Dress Ilgehuml 2:00 ﬁ'f.'ﬁ.ﬂ.
. Hudson Coal Philco Corp. { Garden Gate
9:45 s T i DEH Miers | Breakfast G “ ~ .1 u “ Feory-Morse “ . 2:15 »
S04 3} b + “+
Message of F i Radio Bible Natisnal Stesling Drug Toni Coop | PRG, Welcome Carnation Miscellanecus . Phil's Harmeni
10:00 Israel Church of Air Class Radio Pulpit | MyTrueStory! A Godirey Cecil Brown Travelers w | Family Party Program Miad Your 1:30 Orchestra
] s 1‘ (2R} § _(NBR AMRB (et s (1R g Mangers S,
| ] 1 Lever-Rinsa ; .
10:15 « | « ! a ; « A. Godirey Faith os""' Time | W 4 M « 2-45 «
Il _{1I79).R e ——
. i R i ; Goca-Cola n q
Negro Coflegs Voice of Dr. Peale Beneral Mills| Pillshury, Reid-  Dixieland Swill & Co.” Pet Milk This Week
1030 Choirs L Proghecy Artof Living | Betly Crockes| Murdeck. God-  Breakiast | Red Foiey Show Ly ‘!:Ef"’s;"':,e':'n News Fﬁm Lee Taykr 3:00 Arcund the
s | ] s AR | e AR Gk e “Diwrey T i | Would S
o News Serytan Natl. Biscuit Camphel! 18:30-
10:45 « | Chorch of Bir « Wighights | V. Lindlabr | A, Godfrey . 1 Deuble or s u Helen : 315 0
i | H ) OER Mathing (131} Hall
Fino Arts | - Christian Ref. Fauliless Philip Morris | Liggett & Myers | Bristol-Myers JThe New Junior | Gream of Wheat 'B. Moore & Co. | Adventyres of
11:00 Quntet | S rimrade| Ghireh Back o Such e | Moten | Gy | Lades Fair | Dreak the Bank | Jumetion | Lel'sPretend | You Home  Brchie Anirews i 3:30
. ‘ i The UN 1. i ity - “ « « ! i ier' A .
” ]5 & | . - Mey Bm‘ llawdslmuty 1 . " :::.u::d ;. " ’45 "
mr| r 3 Prentice-Hall . : " : {Bospel Beslg.Ci
The Christia frvitation lo N'western U. : . Coninl. Baking | Lorillard-Krafi*| Pepdential fos. Bible Bymart : Brown Shee .
1:30 In Action " Learning” Review uﬁhﬁhﬁraw; iy ’;i Flath " Grand Stam Queen for dack Berch Messages Soymerm | g’;‘" Ed Mcornell 8 4:00 g"fa; h',:::':
s s ik Yearr 4B ) ADar. | - (141 $ (4n | S ( N
P&G Ivory Snow! Armonr .
11:45 L Ly Ly = E Rosemary F Dial Dave Bl Vgalwn b - §:15 =
_(136) ]
. | 7 America Philip Mortis | General Foods Co-0p Armstronz Cork | Quakes Oats Barriault
12:00 N N’s“" ! :ﬂr'e g Callege Choirs United J.0lsen Show | Wendy Warren |  Kate Smith N"s"".""k m Ihnsth BoYS [Thater Téy| Mam Washington {18 4:30 "
i atiorm ‘ 5 @ (s | Speaks ervice M) | theFam | News -
Foreign | Sweeny & Lever Bros. Pickens .
Iz:l 5 P“ Regorler 4 L = March Runt Jenny h""sy,ms’ Party “ “ % Pubﬁuslﬂllrl 4 :45 L
s ] (9% s
Piane The Eternal Whitehall . American Pillsbury Mills Ruthor Meels
- | Howard K. ; : Miscellaneous | Mo Network us o x —
]230 n.ygom I Smith News | L|§h| Not In Service Hcl(e;us;')rant Program Sersine Farsner Grand. 0"5; Sta. & Mariee Band 500 crgus
Richfield | it 1 Whitehall | Crust Dough : Maahaltan Soap |
12:45 « C.Caljagntnd Bt il “ 2 Our Gl Swnday, Bt L. | Lowe & Loare ' “ s “ 5:15 «
 — i R4 L1 ) - MW i 5N — |
. Sammy Kaye' ' Acousticon l : l P&G lvory, Spic Radia City USA Armour Rllis-Chalmers Goadyear T&I
1 .lll Sun. 3""'":i Phi’l"s“ll Fulton Lewis g‘:‘m!}:ﬁ: Baukhage & Span, Big cdcri:gsm MET, Music N“’s“"" Stars Dver N's" Nat!. Farm & H| 5.30 Greatesl Stor
5 Srm- | bt Heme [ sister (142) | € W-ThF Hollywosd (181) Hour (168 Ever Told (29
. P&G Oxydol Luncheon Lou webb |
u " Washinglon Ce-op . : . Jemry & Sk 5
by “ Naney Craig Ma Perkins |Ih ﬂr:L. |cens em‘s ¥ 545 “




NG ,

£l gl e ai1om;
NESDAY THURSDAY FRIDAY SATURDAY
MBS ‘ NBC ABC CBS MBS NBC _ARC CBS MBS NBC ABC CBS MBS NBC
a Neows . Metra. Lile |ns. News Metra. Life Ins. News 05pm | News |
r ";?;'JI;: | Beb wmm s"'::i: Mlll( !J;‘ckm :l?'s't:l:'s Ulld’liuw s’:::l':. lllanf Jacksen :I:’;";I:z Lionsl Ricau Salurday | Griffing l 'I'I.-:::: """':‘:‘""' 6:00 PM
LR (R L1 m ) stings | Bancreft §
I Parade ol Sperts You and Una Ma Memo from
P i = # Parade of Sperts a “ Parade ol Sparls . - Earl Gedwin's .
1. bl s §:15620'S tigid RIS S Carlsle | Lake Susees Washington 6:15
Music | Mausic | Music . T ]
| " | e « No Network « | b 2 No Netwack © | e HiR e St | Orpa M | NEC Sympbeny | §:3
! = Sun O Co. - P&Givory | B i San Qil Co, P& @ Ivory Sun Oil Co. Labor- ' Richfied .
i | 3-Stas Extra Luu{ellllul;h;mas i !-m;:?h - I.lw[j!:;r‘h;ms { @ l-Slf;’fllr: Muagemnl ‘ L. E:}.\W “ 3 6:45
e ltonm Lewis ir. | Pure O Co. Coops | P& G Dreh | Pure 0l Ca. . | P&GDret isir.| PweOiCo. | babor- |
F""'",‘,’;’"’ I allenborn Headline Beulah f attan Lewis jr. | Harkness - Beulah Fulton Lewis r. Kllllnlhrl Man::::nenl Yours Truly Com L 1:00
() at - Edilion... 10y li _( & Edition iR (1nn L e & Johnny Dellar Al Helfer
i P& i ! PEG
Dianer Daln | Playhoys Elnce:-l.)'avis Ti'e Shnu | Dinnes Date j Playbeys Elm%vis ’ _Tg:a §hﬁ" | Dinner Date Playboys Bmcx;':;r Loa - | Twin Views 2 7:15
Beltane \ Miles Labs. ) General Mitls | Camabell Soup i . Miles Labs. General Mills | Campbell Soup | Pearson " Miles Labs. B R.J.Reynolds = Comedyel  |Brwn. & Wrsn, i
briel Hestti Newznf\)\‘—uld nréng'r?((!;;llu _al;h 15 Glhnel Heatter  Nows of Warld h"zln“w —2!'5"5'}” . :harlm. col.“ News of World Adlll:n Vaughn Monrae | Errers Pple. are Fuony 7.30
e -~ R | e £ 1 F——Clah) —— : abriel-Heatter - B e s LLS—' | L 30788 | 7518yl
Co-op Miles Lass. Am. Oil-Hamm. Co-0p Miles Labs. Am. Oil-Hamm. Miles Labs. | T:55-8: State .t
-NT:::LI Dnz‘rglain;: l;m 4 Ei( n ;lr)mt HMMM'L—- ne Mnan's Fam. us Ed '1;"" NT:;:::I | One Man's Fam. - L II'IPAIILI Ins. ms"h,:l‘h;“ 1:45
S s RS el Kews i’ -R— NS — e -H-R. _ .
I- The Hidden Scl)diu Screen Guild  PEG, Gen. M | Califoraia éln ?:M: ]I';ﬂ[‘;?:;:"lf"'[ Somgs | Magazine —:ISU Wolte Shoat the Wrigley | Roason Metal | Dangerows
4 Trlllh ! Hall:’ol ley P]_igers 1u=\ID hr;van |Aldrich F\amily il I‘.l‘elcclive | far S:le i Thgea'lre ms g M;on G:l;:_’g\ulry - 20 Questions luiﬂnml :n
DR N —- + 4 ' — _— {
‘ Y. t‘ ALais) I i1 It | f ’ ! - | g 8 Is
“ « “ “ « & W “ “ “ & i“ i " J
J[ ! I K | :
Krafi Whitehall Pal Blades Gen. Feods Equitable Life | Marry-Go- Gen. Foods The Man
Inlir:::utul Gildersleevs “ Me.Keen  Rod & GunCioh | Father Knaws | This Your FBI | G Music | Sam :’“e Round Hopalong Cace ;‘r ‘hb: ! Called X" 8:30
N ST R—— ! 1 Besk+HE anR— : ! s —sity-(1501R in 0T
i uw i " @ “ - w “ @« “« “ u « | w & -,
b - L= sl e | 8:45
T | Old Beld Orig.  Electric Auto- L i B | i ¢
i ¥ f. H &M Fatima Heinz ir Force The Magaificent | What Makes Gen. Foods Amer. Tob. Ca.
u“s”“ g::::;’. g::x) Amaiew Howr  Lite, Sospense T;E‘;r | Dragnet Ouzie & Harnel Hear it Now l Howr Montague You Tick! Ganghusters ‘ Hawsii Calls | Your Hit Parade 9:08
| I B T i/ O 1 S~ SN — =< L Tor s — iR ane
b i § . F : « i 8 L " D 9:15
T Fomily | Bristel Myers ey | o b e : = Gen, Foods 3 T
L Thealrs Dist. Attorsey | &m@w«ﬁf Y “‘ : w mfgm day s"“" My Favorite 9:30
e — At TR st A S - 3 sand—(153) -
!_ w - « ‘,“ - e ™ w 5 5 = n‘ | 7 7-: “ « 1 # 5 = ,:45
A Foll, Am. Cig. & Cig. 7 Tiaat o i Ehillips Petra, & Fool L, Pabst Saturday at Carter Prad. hicago Theatre = BB i,
Frask Edwarés  The Ilg Stnry W s | Rl flien  Frank Edwards © LicolRiky | Shamoch Sing It Again » of the Ri  nee Sumenn 10:00
T T o [T\ ANARE Wy G SO M i | A R ROl s =50
Ilove A . « g “ @ “ 5 .
| Mystary Sing Ht Again | i L 10:15
. Daees Amencan | Diieland s1erlm Drug | IR Penm
l Shart Stery ! : H “ ] @@?ﬁ? .
i Oui:uhl s orlf Paje f il | Jam Bake ‘ Sw,J.Ll;jm | i ﬁﬁﬂ}% L2553 I“a.
® ] "
SUNDAY MONDAY - FRIDAY
ABC . RS MBS MEC y - MBS

BT
bR

t H
| P&G Du

Baron
B lidmint | Buiding Light jlacbloar B g [ o : =
$ L. Lo el
Sy Ban, Fds.Jello | Greshol i ] w
S Mrs. Burtor (75) T gﬁﬁgﬁm
» P&G Tide
& Perrs Mason = & = kL
&
&
&
ﬂgﬂ 3
i Make Way &purls Parade BEE
For Youth { ] By, Rortenl
o & oo Z
« . 5 THE
o mhacu — Ho H
s Wm. Gargan Vs Gl Treasury B&D ®
& rivate Inveslgr. k| Bandsund Chucklewagon
oz oW | 1o - P ——— pe— " »,
% Sterling Drug
oy o @ , @ " Y. widder s “
e Sp— o ASES News Brawn {14F: B 3
it US Army & gepshcmco, : M f Kellogg ‘General Foods | Radio i
inatrz Air Force imension “X" Music You Know - Mark Trall ~~ When Girl &T&% Reporter's :::;5;
The Shadow __Sts. 34, §-5:25 W i M-W-F _ Marries (83} i Garbimet i

Ul
“the Chitageans
Th-F

E | Robt. Trout National Biscuil General Foods |
inatra . Norwich Pharm, 1. Louis Mat. Tu- Portia Faces |

i _§:15-5:30 (160} ke (B Arrow (343} | Life 192:

4 Trans World H
il Williamson © Derby Whitehall
malra  True Detective h:lrl:e&i a::rn f 8 - Sky King* iJusl Plain Bill
| Mysteres () |00 dhes § TeThsdes | i

flain ) Wi . ki Alurinum
areid ' ] E E ; Fo Club Time

J _— o - 8 E o S !




RiIA AILE

.‘msvmon DAILY
ViV VAR

Vi

NEW YORK, THURSDAY, JANUARY 25, 1951

Radio-TV Audience
Gains In 28 Cities

Radio listening and TV viewing
has risen to a new high in 28 of 33
cities, according to the January
Hooperatings Pocketpiece just re-
leased. In 22 of these cities 40 per
cent or more of the homes called
were using TV and/or radio in the
evening. This is a record high in
broadcast audience reception in
Hooper's sixteen years of continu-
ous comperative broadcast audience
reporting. This high was achieved
despite the fact that December, the
month reported, is not normally the
peak month of the year.

Cities with the highest per cent of
evening set-use reported in the Jan-
uary Hooperatings Pocketpiece are:

Dec..195¢ PerCentof
Broadcast Increase

City Audience Over '48
1. Cincinnati ...... 494 38
2. Pittsburgh ..... 48.9 35
3.Buffalo ..... v...485 28
4 Dayton ......... 48.1 44
5. Milwaukee ..... 47.4 30
6. Syracuse ....... 47.3 39
T.Cleveland ...... 46.9 35
8. Minneapolis-

St. Paul ....... 46.8 11
9. Philadelphia ....46.8 64
10. Columbus ...... 46.1 28

fge in total broadcast audience
also is unusually high.

Philadetphia, which boasts three TV,
ipns of its own, shows the high
E ey ton
yracuse (39 per
cent), and Cincinnati (38 per cent),
also registered steady gains. The
lowest gain is the Minneapolis-5t.
Paul section, which, although hav-
| ing two TV stations operating in its
immediate area, shows only an in-
crease of 11 per cent over 1948.
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For a limited time the 1951
BROADCASTING — Telecast-
ing Yearbook will be sent as

a bonus to new subscribers.

You’ll refer to this 3145 Ib.
radio-tv source book through-
out the year for vital business
available from

no other source.

information,

You'll find the answers—and
many, many more hard-to-get
facts—in the 1951 BROAD-
CASTING Yearbook. It has a
complete directory of radio-tv
stations, including top person-
nel, network affiliate, national
representative, services—plus
some 50 directories covering
the wingspread of radio, tele-
vision and related businesses.

Start your subscription with
For $7.00
you’ll receive 52 weekly issues
and the 1951 Yearbook. Use
this handy order form:

next week’s issue.

Broaocastivg o Telecasting
870 NATIONAL PRESS BLDG.
WASHINGTON 4, D. C,

Please enter my BROADCASTING sub-
scription immediately and be sure to send
the bonus °51 Yearbook as part of this

order.
O $7 enclosed O please bil.l
NAME
TITLE
STREET
COMPANY
CITY ZONE STATE
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MEDIA of exchange vary from one
part of the world to another. Some
people like to trade with gold,
others with dollars, and some
primitive folks will even sell you
their house for a handful of sea
shells. But in Duluth, Minn., they
use bottle caps at times.

At least that’s the way it was
every Saturday morning at the
Arrowhead Auction on KDAL
Duluth. Kids and grownups—
anybody who had a few thousand
Arrowhead milk bottle caps stowed
away in an old sock—used to
throng to the studio and bid for
skates, bikes, sleds, dolls, Erector
sets, using the bits of round card-
board for money.

Crowds got so big at the auc-

"tions, hottle caps became so plenti-

ful, the market became so bullish,
that KDAIL  personnel were often
marooned out in the street during
the weekly program, unable to get
through the human log-jam to their
offices. The shrewd Minnesota
traders didn’t help the situation
much by hauling their bottle caps
to the station in gunny sacks and

Don Dahl (1) and Hunter Como of
KDAL with some of the 100,000
bottle caps recertved.

L] * £

duffle bags, boxes and bushel
baskets, which often made the
studio look like an Army loading
depot.

As foreign governments have
sometimes done, station and spon-
sor got together and made drastic

(Continued on page 49)
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Mr. DUNCAN
] MIDWESTERN station man-

ager visiting New York

asked an amused salesman
from the Paul H. Raymer Co. re-
cently. “Do you by any chance have
twe men on your payroll named
Wally Duncan?”

The mild bewilderment of the
station manager was understand-
able. Quite a. lot of people among
agencies, stations and clients think
there must be at least two Raymer
executives with the name of Wally

Telecasting

Duncan. No one man, they feel,
could be in so many different places
in such a short space of time.

Walter Irving Duncan, who
holds the title of assistant to the
president of the Paul H. Raymer
Co., station representative, has
pretty much of a free hand in
promoting new agency contacts
and new affiliations for his firm,
and covers an enormous amount
of territory—T70% of his working
time is spent “in the field”—eall-
ing on the managers of Raymer
radio and TV stations.

When in New York, Wally Dun-
can will nearly always be found
in the company of some major
agency executive, discussing trends
in spot radio and television, local
programming, and new services of
the Raymer firm. At other times,
Mr. Duncan holds what he calls
“bull sessions” in his office at 444
Madison Ave. These consist of
small-group meetings with the
Raymer staff and conducting what
amount to advanced seminars in
radio-TV advertising techniques.

Wally Duncan, who went to the
Raymer firm from the sales man-
agership of the New York News
TV station, WPIX, even lives in
the “storm center” of the adver-
tising business, His New York

(Continued on page 48)
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Stuart Finley, the author and
voice of WRC’s “Capital Scrap-
book” unearths unusual Wash-
ingtenia for his listeners. Spend-
ing long hours to prepare
original and sprightly copy,
Stuart recently intrigued his ever-

growing list of fans with the
information that—

Any person who shali
throw into the Potomac
River, or any of the
docks, a ny brickbats,
shall forfeit and pay a
sum of not exceeding
twenty dollars, nor less
than one dollar.

—Ajexandria-D.C. Corparate
Laws, 1844

Finley compiles a 15-minute pro-
gram of light chatter, music and
droll Americana from 1:30-1:45
PM Monday through Friday. The
popularity of the series has ne-
cessitated a special 45 minute
airing from 9:15-10:00 AM on
Sundays.

You may never wish to toss
around a brickbat in the Wash-
ington market . . . but for a
fraction of the above fine, you
can forcefully draw attention to
your product with thousands of
loyai “CAPITAL SCRAPBOOK”
listeners.

February 26, 1951
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ULIEN FIELD, vice president and creative director William Esty Co.,
J N. Y. appointed vice president and creative director Grey Adv.,
same city.

BETTY LANCASTER, MacWilkins, Cole & Weber, Portland, named
vice president Alport & O’Rourke Adv., Portland and San Francisco.

TED M. WHITE, manager Beaumont & Hohman, Seattle, for past 12
years, named manager of San Francisco office of firm. He succeeds
L | HERBERT D. CAYFORD. Mr. Cayford will continue as Pacific Coast
manager of agency. Mr. White will be succeeded in Seattle by CAM
BEAUMONT who has been with Los Angeles office for 15 years.

’ 1 DUANE JONES, board chairman of, Duane Jones Co., N. Y., named last
week to head promotion of New York City’s cancer committee for third
straight year.

» ROBERT G. GRIAR, traffic manager Maxon Inc.,, N. Y. named assist-
ant to EARL KENNEDY, on radio and TV production.

A. C. BOYD Ir., creative staff Erwin, Wasey & Co., L." A.,, named
assistant copy chief.

CHARLES B. STRAUS Jr., Federal Adv., N. Y., to Cunningham & Walsh,
same city, as service executive.

ARETHE |
BLACKWOODS?
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ELL, THEY'RE THE
most sensational act of their kind in
radio today. And how about these—

FLASH FACTS:

In 15 years of broadcasting the Blackwood Brothers
Quartette has appeared on more than 200 radio

stations from coast to coast, with guest appearances
on ABC, CBS and NBC.

They have made personal appearances in 35 states
and in most-major cities. In 1950 alone, over 350,000
people from coast to coast paid to see the Blackwood
Brothers perform.

In addition, the Blackwoods have released 44 phono-
graph records which enjoy naticnwide distribution
and their three books of radio’s favorite songs are
in constant demand.

CONLAN'S??
See Memphis November 1950 Conlan’sl]

Blackwood Brothers Quartette are heard from
12:15 to 12:30 P.M., which is currently sold out.
Program now expanding from 12 noon until 12:301

FOR PARTICIPATION DETAILS

Contact

RADIO REPRESENTATIVES, INC,

WMPS

68 ON YOUR DIAL

Memphis, Tennessee

AMERICAN BROADCASTING COMPANY

Page 12 *® February 26, 1951
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N THE ADVERTISING agency
fraternity Stanley C. Boynton
is known as a custom tailor.

Mr. Boynton may not be able
to run up a double-breasted shark-
skin, with a modified drape, but he
is handy at the intricate job of
putting together custom-tailored
radio networks.

That is one of the fortes of the
Detroit agency which bears his
name. Organized 30 years ago, aft-
er Mr. Boynton abandoned his first
career as a- free-
lance artist, the
Stanley G. Boynton
agency began spe-
cializing in building
custom networks for
its clients some 20
years ago.

Among the early
examples of this
business were broad-
casts of professional
football games un-
der sponsorship of
the Wilson Sporting
Goods Co. For the
past 10 years
Mr. Boynton has
planned the annual
broadcasts of the
national tennis
matches and those
Davis Cup matehes that were
played in the U.S., under sponsor-
ship of A. G. Spalding & Bros.

Spalding's -agency is Hanly,
Hicks & Montgomery, New York,
but that firm engages the Boynton
organization to arrange the special
networks that carry the tennis
features.

-y F

Mr. BOYNTON

The reason that Spalding uses
-a custom network instead of buy-
ing time on an established one is
to reach only those markets where
the biggest. Spalding retail outlets
are situated. Mr. Boynton buys the
telephone lines that link the sta-
tions on. these occasions, and ar-
ranges the scheduling of the broad-
casts.

The Boynton agency does not
confine its radio activities to tai-
lored networks. At present its ac-
counts include the
Radio Bible Class,
carried by MBS and
a number of other
stations; the Cal-
vary Hour, America
Back to God and the
Highland Park Bap-
tist Church program
—all of them tran-
scribed and placed
on a spot bhasis.

Mr. Boynton’s ad-
vertising success
came in the city
where he was born
Jan. 20, 1895, De-
troit. His two sons,
Stanley Jr., 21, and
Bud, 19 appear des-
tined to follow the
same formula. Both
intend to join their father’s agency
some day.

Young Stanley is now in the Air
Force. Bud, at Michigan State,
expects to be called into service.

Mr. Boynton is a member of the
Recess Club and the Orchard Lake
Country Club as well as the New
York Radio Executives Club.

BRDODADCASTING ® Telecasting



F. MIbHAEL CARROLL named vice president J. R. Pershall Agency,
Chicago.

LOU R. MAXON, president Maxon Inc., Detreit, received hand-illumin-
ated scroll from the Sisters of Bon Secours commemorating his chair-

manship of successful drive for funds to furnish and equip the new Bon
Secours Hospital, Grosse Pointe, Mich.

VIRGINIA MILLER, Biow Co., S. F., to Harrington-Richards, 8. F., in
media department.

PHILIP KLEIN Adv. Ageney, Philadelphia, received award from Junior
Advertising Club of Philadelphia, for help to young people entering the
advertising field.

BARNEY Mc¢CLURE, Conner, Jackson, Walker & McClure, S. F,, named
publicity chairman Pacifie Dairy & Poultry Assn.s convention in San
Francisco March 4-6.

JAMES C. CAMPBELL, BBDO, 8. F., to Mervin D. Field & Assoc., same
city.

FRANK X. BANKO and FREDERICK W. PAYNE to G. M. Basford Co.,
N. Y., as account assistants,

BETTY McNEILL, Grant Adv,, Chicago, to Foote, Cone & Belding, S. F.

FRANK C. PETERSON appointed creative director Grant Adv., N. Y.
He was with Marschalk & Pratt, N. Y,

E. H. BROWN Adyv,, Chicago, announces publication of 1951 Advertiser
Rate and Data Guide. The 26th annual edition lists rates, circulation,
closing and issuance dates for general, farm, mail order and direct sell-
ing magazines. Complete classified advertising information for all leading
newspapers is tabulated by states. Guide is available to advertisers with-
out charge upon request. Agency is located at Opera Bldg., 20 N. Wacker
Drive, Chicago 6.

BBDO New York held its annual staff meeting last week, with all
executives reporting to New York for the event.

WALT GRANDBURG, art director Joseph Magnin Co., S. F., to art
department of McCann-Erickson, same city.

ALFRED W, McQUILLAN, business and government economist, lecturer
and administrator, named head of all research activities at Pedlar & Ryan
Ine.,, N. Y. Mr. McQuillan was director of post war planning for Syl-
vania Produets and before that director of market research at Para-
mount Pictures. He also worked at J, L. Hudson, Detroit, and Acme
Steel Co. among others.

SAM ELKINS, KVON Vallejo, to Richard N. Meltzer Adv. Inc., S. F,
as assistant radio and TV director.

ADVISORY Council formed by radio-TV broadcasters in Greater- Miami area
at request of Miami U. is to "'act as a liaison between the university and

the industry and to promote the radio-TV media for mutual benefit.” Coun-
cil will work with radio-TVY department at Miami in order to strengthen
curriculum offered to broadcasting undergraduates. Executive Committee
includes: Standing {l to r) John [. Prosser, manager, WKAT Miami Beach;
Harry Camp, assistant general manager, WQAM Miami; S. P. Kettler, man-
ager, WGBS Miami; seated, George Thorpe, manager, WYCG Coral Gables;
Professor Sydney W. Head, chairman, U. of Miami radio-TV department, and
Lynn Morrow, public relations director, WTVYJ (TVY) Miami, representing
Manager Lee Ruwitch.

BROADCASTING ® Telecasting

What kind of a
TEST CITY

is ROCHESTER, N.Y.?

According to figures in “Sales Management’'s” Novem-
ber 10, 1950 test market study, Rochester, N. Y., is a
MUST on test market programs. Here are the exact
rankings for Rochester:

No. 1 in New York State

No, 1 in the Middle Atlantic States

No. 7 in all cities of population from 250,000 to 500,000
No. 15 in all American cities of all sizes

BUT...

“Rochester, N. Y.”—as any market analyst knows—is
much more than a city. It's a closely-integrated, won-
derfully varied market area of both urban. and rural
population. Hence the next guestion:

What is the
BEST RADIO BUY

in ROCHESTER, N.Y.?

WHAM—and WHAM outstandingly—the only stafion
that offers complete coverage of this rich area. BMB
figures prove it: no other Rochester station comes within
miles of WHAM’s coverage.

FACTS
FOR FREE!

Write WHAM—or ask your
Hollingbery representative—
for o copy of the newest
compilation of market figures
for the WHAM-lond arec.
It's in a convenient filing-
folder form, ready to slip riggl &
into your market-data drawer. "

Rechares, Y.\

PENNSYLVANL
\__3_

....................................................................................................................

The Stromberg-Carlson
Station

ROCHESTER, N.Y.

Basic NBC—50,000 watts—clecr channel—1180 kc

February 26, 1951 ® Page 13
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HILCO Corp., Philadelphia, has prepared 30-second and one-minute
radio announcements to be used by Philco dealers and distributors
throughout country on loeal level to promote its television sets.

Serics features 12 television stars who promote their own shows and spon-
sors as well as Philco. In effect performer says ‘I hope when you tune in
on my show (name of show, time and network) you will watch it on a
Phileo set because Philco is the finest set . . . etc.” The stars lined
up to record the announcements are Ralph Bellamy, Joe DiMaggio, Faye
Emerson, Bill Garrigan, Groucho Marx, Bob Montgomery, Ken Murray,
Ed Sullivan, Paul Whiteman, Peggy Wood, Alan Young, and Art Link-
letter. Agency: Hutchins Adv. Co., N. Y.

WESTON ELECTRICAL INSTRUMENT Corp., Newark, appoints United
Adv., same city, to handle advertising and public relations campaign for
recruitment of personnel. Radio and television will be used.

ART-COPY Adv. Agency, Newark, appointed by Patricia Stevens Model
Finishing School, Philadelphia, to handle advertising. Radio, television
will be used.

KAYWOODIE Co. and KAUFMAN BROS. & BOND, N. Y. and London
(Kaywoodie Pipes and Yello-Bole Pipes) names Grey Adv., N. Y. to
handle advertising.

MINARD’S LINIMENT Co. Ltd.,, Yarmouth, N. 8. (proprietary)}, starts
spot announcement campaign on number of ' Canadian stations. Agency:
McKim Adv. Ltd, Toronto.

PABST SALES Co. {Pabst Blue Ribbon beer), Chicago, appoints Pub-
licidad Badillo Inc., San Juan, P. R., to handle advertising in Puerto Rico.

CANADA & DOMINION SUGAR Co. Ltd., Chatham, Ont., starts dai
spot announcements on five Ontario stations. Account is placed direct.

HARRY FEIGENBAUM Adv,. Agency, Phila. named to handle advertis-
ing Liberty Bell Mutual Insurance Co., same city. J. Lieonard Schorr is
account executive.

Network gcaountj © o s

U. S. STEEL in conjunction with RCA VICTOR will present one and a
half-hour special production of Hamlet, on March 4 over NBC, Ad-
vertiser will use its usual Sunday time, 8:30-9:30 p.m., plus following
half-hour for that day only, 9:30-10 p.m. The 90-minute broadcast will
star John Gielgud, Dorothy McGuire and Pamela Brown. BBDO N. Y.
is agency for U. S, Steel and J. Walter Thompson for RCA Victor.

WILSON ELECTRIC SUPPLIES Ltd.,, Calgary, Alta. (appliance dis-
tributor), starts weekly half-hour transcribed program on four Alberta
stations. Agency: Stewart-Bowman-Macpherson Ltd:, Calgary.

ITALIAN SWISS COLONY, San Francisco, signs to sponsor half-hour
weekly television show in 16 cities of DuMont TV network for 52 weeks.
The show, Famous Jury Trials, originates at WABD (TV) New York.
Agency: Honig-Cooper Co., S. F,

LEVER BROS. Ltd., Toronto (Lipton products), starts for 52 weeks
French-language program, Entre nous Mesdames, on nine CBC French
network stations, Mon. through ¥ri. 10:30-10:45 a.m. Agency: Young &
Rubicam, Toronto. ) :

BENJAMIN MOORE Co., Ltd., Toronto (paints) starts for 13

weeks Betty Moore Decoration Talks on 11 Dominion network stations,
Tues. 10:30-10:45 a.m. Agency: O’Neill, Larsen & McMahon, Toronto,

‘ﬁd,ﬂﬂt’/ﬂ[é e o o

PAUL H. HILL appointed director of sales Nesco Inc.,, Chicago.

FIRST in Georgia's third market ...

Bl

-

Georgia's 3rd market is a
buying morket. 1950 retail
sales exceeded $110 million.
1951 will be greater because
of the new $600 million AEC
Hydrogen Bomb  Facilities
Plant, the Clark’s Hill Dom
and Comp Gordon operating
at full copacity.

| FIRST in selling
power...

FIRST Hooper-Wise

f According to the lotest Hooper Survey [Dec.
*50-Jan. '51), WRDW is First in the mormn-
ing with 34.9%; First in the ofternoon with
36.5%; First ot night with 37.3%. WRDW
hos a 35.5% in total rated periods.

L P ———
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FIRST (power) 5000 W

WRDW's powerful 5kw sig-
nal dominates the Augusta
market, doy and night. We

have figures 1o prove it
AUGLSTA Or ask Headley-Reed for
coraplete  informaiion,

FIRST in the market

(oldest station)

I CBS for Augusta, Ga.

BROADCASTING o
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SOME FUNDAMENTALS FOR RADIO SALESMEN"
‘rmorded by Maurice B, Mitchell
Vice president ang general mannger

Assoeiated ngmm S B

A great new idea in selling comes to life!

Beginning this month, all APS subscribers will receive regular, instructive talks on
radio selling, prepared and delivered on transcriptions by Maurice B. Mitchell.

Here's a service every live-wire station manager in the country has dreamed
about, but never before been able to give his sales staff. These are complete sales
meetings, covering all phases of radio selling, and presenting frequent guest
experts who have many important suggestions to offer. The scope of these talks
will range broadly through sales fundamentals, facts about important

retail fields, selling techniques—everything needed tc make a sales staff more
aggressive and more productive.

Each month a new meeting . ..each meeting complete with outline and operating forms
so that you can quickly judge its effectiveness through actual selling results.

It's just one more example of how Associated is giving stations what they want!

Think how this series of professional, informative sales meetings right in your
station, staged expressly for your staff, can help you plan new business efforts. Then
remember that this service is actually yours—at no extra cost—IF you're an APS subscriber.

And you still can be. There’s room for a few more stations to share the sales-building
potential of the Associated library. If you want to be one of them, wire, write
or phone for details today.

Maurice B. Mitchell, General Manager
Associated Program Service

151 West 46th Street

New York 19, N. Y,

- | i --:f:' Tell me how I can get this valuable iraining aid, plus all the
/ ] i i:’; a0 *“the library that pays for iiself* other great APS features, for my station.
-~ ! _. 1 el = '\' Name.. ... PP S——— :
it / _Asseciated Program Service Title....
- Station.
L S S = S ——————————

151 West 46th Street, New York 19, N. Y.
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‘More Such Champions’

EDITOR:

I was delighted to read the ac-
count (Feb. B) of Lloyd Vernard's
talk before the SCBA. AM radio
needs more such champions whose
realistic grasp of the TV-AM con-
troversy can restore the industry’s
confidence.

As a radio commentator, listen-
er and viewer, I have marveled at
the anxious defeatism rampant
throughout the profession. Ever
since the advent of TV I've watched
AM operators, consorting with
worry and fear—chewing their

nails and yielding to a defeat which
is nothing more than a sorry mani-
festation of their own chicken-
heartedness. AM radio is sound
and, in my opinion, far superior to
anything yet offered by TV. It
can stay on top if its leaders will
place their faith in this great en-
tertainment and educational medi-
um and knuckle down to the job
at hand.

If station managers would take
into consideration the public’s re-
action to AM listening they’'d be
comfortably reassured on the
question of AM’s real power. The
imagination factor alone is one of
jts greatest assets. Can TV, for

example, offer the listener any-
thing which equals the wonderful
pay of conjecture and curiosity
which are so important to listen-
ing pleasure? An imagined per-
sonality is frequently more accept-
able than many of those viewed on
TV. Another AM triumph lies in
jts daytime audience acceptance.

.I cite the American housewife who

for years has coordinated her list-
ening habits with her daily home
activities. Mr. Vernard’s figures
on the number of AM sets in the
average home dramatically illus-
trate this fact. . ..

Ethel Grey

78-12 35th Avwe.

Jackson Heights, N. Y.

* & *

‘Midland Caper’

EDITOR:
I should like to add my com-
ments on the Midland caper and

COLUMBIA
NETWORK

Leo |. (“Fitz"* ) Fitzpatrick

For

WGR

in Buffalo

Check Buffalo’s Pulse Ratings lately? See
the record number of top shows on WGR!

ﬁﬂmﬂﬁﬂ 1ty Cmy.zm%dm

RAND BUILDING, BUFFALO 3, N. Y.

National Representatives: Free & Paters, Ino.

I. R. (*lke’’ ) Lounsberry

the leng gune Mr. Jett ...

“All T wunt for Xmas is my twe!
front teeth” is usually pretty
popular around the Yuletide sea-
son. If one of the rooked station
managers wrote a. ditty entitled
“All T want is Mr. Jett about two
feet away,” I am sure it would be
a tremendous hit. . . .

Al Tedesco
General Manager
WKLK . Cloquet, Minn.

* & =%

Great Loss

EDITOR:

My hut in Tasmania was broken
into and, among a few other things,
my highly valued 1949 BROADCAST-
ING * TELECASTING YEARBOOK was
taken. Although I got a spot of
dough from the Scottish TUnion
Insurance Co., Ltd., in compensa-
tion for its loss (the full amount
of value, in fact) it did not bring
that very, very fine publication
back to me. I almost feel as if it
had been a Holy Bible stolen from
me, though fortunately your YEAR-
BOOK does come out oncé a year.
Please dispatch a copy of the lat-
est YEARBOOK immediately.

R. T. Hargreaves

% The National Bank of
New Zealand Ltd.

North Island, N. Z.

GIFT of FM station equipment to
Kansas State College (KSDB-FM) by
WIBW Topeka is acknowledged by

(I to r): George L. Arms of the

school’s radio department and James

A. McCain, president of the college,

as they thank former U, 5. Sen. Ar-

thur Capper, owner WIBW and Cap-
per Publications Inc.

Well, Could You?

FOLLOWING is, in part, a
letter sent to “any and all
radio announcers” of WROL-
AM-FM Knoxville; Mssrs:
My batery expired in last
July, I was listening to the
afternoon stories, can you
type them for one to read
from last July to the pres-
ent? I mean all the after-
noon - Stories Live can be
beautiful including the Bill
Davidson story Barber of
Hartville. Yours Respt.

Page 16 ® February 26, 1951
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Tape Recording gives WIP
on-the-spot news coverage

BATTERY-OPERATED RECORDING
UNIT GOES EVERYWHERE,
HEARS EVERYTHING

Dramatic, close-up coverage of all
kinds of special events . . . that's what
WIP, Philadelphia, offers its listeners.
Using a portable tape-recording unit,
WIP staffers get news events on tape
while they’re still news . . . cover fires
while they’re still hot, follow stories
and celebrities into moving taxis, ele-
vators, helicopters, blimps.

Tape takes down everything, repro-
duces it with lifelike fidelity . . . voices,
background noises, music. The tape
can be edited and spliced, padded or
cut. It can be erased and re-used, or
played thousands of times with no
noticeable loss of quality.

Want more information about the
shortcuts, new twists, savings you can
make with sound recording tape?
Write to Dept. BT-21, Minpesota
Mining & Mfg. Co., St. Paul 6, Minn.,
and we’ll have a sound engineer give

L

WIP SPECIAL EVENTS DIRECTOR, Sam Serota, covers a fire
in downtown Philadelphia with his portable tape recording unit.

you the whole story.

e =

i-; 3

“TAPE IS FLEXIBLE —words, sentences can be
dropped with the flick of a splicer,” says Varner
Paulsen, WIP Production Manager. "That's a
great asset to me in cutting down production

problems. And in addition, fape reproduces
the sound QUALITY that enters the microphone.”

WIP SPORTS DIRECTOR, Stoney Mclinn,
got more than BO exlcusive interviews with
big-league ball players and officials on a
single swing through spring-training comps,
credits tape recording with making the feat pos-
sible. Immediate playback proved invaluable.

IMPORTANT: There's more than one brand
of sound recording tape on the market. .Insist
on the “SCOTCH” brand, for matchless fidelity,.
clarity of reproduction, freedom from mechani-
cal and physical distortion. It’s used by all the
major networks and recording companies,.

Made in U. 5. A. by MINNESOTA MINING & MFG. CO., St. Paul 6, Minn., alse makers of "Scokch” Brand Pressure-Sensitive Tapes,
"Underseal” Rubberized Coating, “Scotchlite” Refiective Sheeting, “Safety-Walk” Non-Slip Surfacing, "3M" Abrasives, "3M" Adhesives.

BROADCASTING

® Telecasting
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You get a lot for a little*

*MORE LISTENERS-PER-DOLLAR THAN ANY OTHER TV OR RADIO STATION IN BALTIMORE

SEE YOUR HEADLEY-REED MAN TODAY FOR THE WHOLE W-I-T-H STORY

Psge 18 ® February 26, 1951 BROADCASTING © Telecasting
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RESEARCH SHOWDOWN

By J. FRANK BEATTY

RADIO research, whipping boy of
the competitive media field, is
starting to fight back.

The whole research structure is
entering a period of wide-open
analysis in which the merits of
different measurement systems will
be exposed to field testing and
professional scrutiny.

At stake are millions of radio
and TV dollars as the three parties
most concerned—advertisers, their
agencies and the broadcast media—
join in a sincere effort to learn the
facts about audience research.

Also involved is the share of ad-
vertising dollars that competing
media will obtain.

A series of developments in the
research field includes:

® Completion of a preliminary
analysis of radio research by the
Special Committee on Audience
Measurement, headed by Dr. Ken-
neth H. Baker, NAB research
director.

® Demand by two top time-
buyers that radio show who is lis-
tening and to what.

@® Charge that radio and TV
research need housecleaning.

€® Growing confusion over dif-
ferences in research data of differ-
ent firms measuring the same pro-
grams.

@ Disclosure that radio is vast-
ly superior tc newspapers as a
medium for retailers, as based. on
50 separate point-of-sale studies.

® Announcement by WWDC
Washington of point-of-sale re-
search showing radio’s powerful
impact (see story this page).

For the first time in radio’s
three-decade history a joint effort
is about to be made by agencies,
advertisers and radio itself to clear
up the whole audience research
structure; to reconcile the merits
of different measuring systems, and
to satisfy the demand for a con-
tinuing picture of what listeners
and viewers are doing.

This joint action gets its first
public airing later this week in
the form of a detailed analysis of
the radio research problem by the
Special Committee on Audience
Measurement. Dr. Baker is chair-
man of the committee, which was
formed last summer at the sugges-
tion of Stanley Breyer, commer-
cial manager of KJBS San Fran-
cisco.

In an advertisement published

BROADCASTING ¢

WASHINGTON, D. C., FEBRUARY 26, 1951

in the July 3, 1950, BROADCASTING
® TELECASTING, Mr. Breyer threw
the whole radio research subject
into the open by proposing a spe-
cial analysis of different program
ratings and apparent inconsisten-
cies in their findings.

The report, likely to be couched
in the drab, scientific jargon of the

%

N G

87.00 A YEAR—25¢ A COPY
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Field Testirlg Demanded

professional analyst, is expected to
dissect radio research and show
the way each method works, what
it purports to portray and how
such material should be used.
Preliminary answers to these
questions would be welcomed by
broadcasters and telecasters in
meeting powerful and persistent

SCROLL in appreciation of 24 years of service to advertising was presented

to Linnea Melson, chief timebuyer of J. Walter Thompson €o., by Washing-

ton Ad Club at Feb, 20 radio-TY seminar. Taking part,in xeremony (I to r):

Walter Compton, WTTG (TV} Washington, seminar co-chairman; William F.

Sigmund, Henry J. Kaufman Assoc., club president; Miss Nelson; Ben Strouse,
WWDC Washington, also seminar co-chairman.

attacks by competing media-—at-
tacks that have left their mark in
the form of countless millions of
dollars of lost radio-TV business.

Besides explaining legitimate
differences in survey results cover-
ing identical situations, the report
is expected to show what compari-
sons have been made of existing
survey-services and what addition-
al experiments should be con-
ducted.

It will not be a “this is right,
that is wrong” type of report, how-
ever, judging by committee discus-
sions,

A prineipal feature, judging by
present indications, will be a rec-
ommendation that NAB take the
responsibility for initiating a series
of field tests in perhaps a half-
dozen cities. Committee members
are said to feel NAB should pro-
vide the initial push, but not varry
out the long-range project.

The ecommittee’s report will rep-
resent months of study and meet-
ings by a number of top research
people. 3

Even so, signs are apparent that
not all firms conducting profession-
al research will approve all phases
of the report. Since research doc-
tors disagree frequently and vio-
lently, committee: members ate
steeled for all types of comment

(Continued on page 66)

RADIO’S POWER

RADIC advertising outpulled
newspapers, producing more. cus-
tomers who spent a great deal more
money in two large Sears Roebuck
& Co. department stores in Wash-
ington, according to a series of
tests conducted by Advertising Re-
search Bureau Inc., Seattle, for
WWDC Washington.

Scientific studies conducted in
Kent’s Jewelers and Bates Jewel-
ers, Washington, bore out the basic
conclusion that radio is an effec-
tive medium for retailers and that
it produces more results than news-
papers per dollar spent.

A study of transit radio’s appeal
showed it on a par with newspa-
pers in traffic brought into Julius
Lansburgh Furniture Co. and only
slightly below  newspapers in
amount of money. spent.

The Washington tests confirm
findings produced in 50 research
projects conducted in Pacifi¢ Coast,

Telecasting

Tops Papers:in D. C. Tests

southwest and midwest markets,
Joseph B. Ward, ARBI managing
director, told BROADCASTING *®
TELECASTING (see story this page).

Ben Strouse, vice president and
general manager of WWDC, said,
“Radio gets less than a nickel of
the retail advertising dollar and
has to fight for that. Now we can
prove we're entitled to a greater
share of store advertising budgets.

“We think the end result will be
greater use of radio in the Wash-
ington area.”

Cites Radio Pull

Mr. Ward said the Washington
tests marked “the first move into
the highly competitive East” by
ARBI with its point-of-sale tech-
nique. “Washington has four news-
papers, four television stations and
more than_.a dozen AM stations
along with about that many FM
outlets.

“The Washington tests showed
that radio brought into Sears Roe-
buck and other test stores many
people who had never been in the
stores before, making a much bet-
ter showing than newspapers in
this respect. We added a new ques-
tion in the Washington studies, de-
signed to show if customers had
shopped in the store before. Two
transit tests have been completed
and they show the importance of
transit radio for the first time.

“A higher percentage of radio
traffic will buy, and they will buy
more than newspaper customers.”

ARBI bhegan its experimental
work in 1949, Mr. Ward said. First
actual field tests were started in
January of last year in Belling-
ham, Wash., and other northwest
cities [BROADCASTING ® TELECAST-
ING, June 26, 1950].

Mr. Ward said the results show,

{(Continued ot page 80)
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Washington Fetes

V0D CLIMAX Foung Wi

WEEK-LONG activities in honor of four young Americans who won
the nationwide Voice of Democracy Contest, held last fall as part of
National Radio & Television Week, were climaxed by presentation of
awards at a Feb. 22 luncheon held at the Statler Hotel, Washington.

Frank Pace Jr., Secretary of the
Army, presented $500 scholarship
checks to each of the contestants
on behalf of the NAB, Radio-Tele-
vision Mfrs. Assn, and U. S, Jun-
ior Chamber of Commerce. Chair-
man of the luncheon was Dr. Earl
J. MeGrath, U. 8. Commissioner
of Education. The U. 8. Office of
Education co-sponsors the contest
with the three private groups.

Each of the winners received
radic-television consoles presented
by RTMA member companies, who
also joined with dealers and dis-
tributors in awarding hundreds of
local and regional prizes. Richard
W. Kemler, president of the USJCC,
presented inscribed Bulova wrist
watches to each of the winners.

High government, Congressional,
diplomatic and broadcast officials
took part in the Thursday cere-
mony. Speakers included NAB
President Justin Miller, James D.
Secrest, RTMA, and Robert K.
Richards, NAB public affairs di-
rector and chairman of the Voice
of Democracy Committee. Radio-

*
TV consoles were unveiled by W. B.
MeGill, Westinghouse Radio Sta-
tions Inec., a committee member for
RTMA.

Also receiving console gifts were
Secretary Pace and Justice Tom
C. Clark, of the Supreme Court,
honorary chairman of the commit-
tee. The consoles were provided by
Philco Corp., General Electric Co,
Hallicrafters Co., Stromberg-Carl-
son Co. and Westinghouse Electric.

Winners presented excerpts from
their winning broadcast scripts at
the awards luncheon. They were
introduced by Mr. Richards.

The week's events [BROADCASTING
¢ TELECASTING, Feb. 19] included
a visit with President Truman at
the White House, audiences by Su-
preme Court justices, reading of
winning scripts into the Congres-
sional Record, visits with Cabinet
and other high government officers.
The winners were chaperoned by
C. E, Arney Jr.,, NAB secretary-
treasurer, and Mrs. Arney. Over
the previous weekend they had

newE\;APER
PUBLISHERS
Ass'n
GuREAL OF
ADVERTISING
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Drawn for BROADCASTING ® TELECASTING by Sid Hix
“He can’t figure out an answer to the BAB brochure on the Pittsburgh

Wy

- x_,__ . I
. o ! 3

PRESIDENT TRUMAN greeted four Voice of Demoeracy contest win-

ners Tuesday during week-lony Washington ceremonies.

With the

Presgident (I to v): Ricardo Eomulo, Washington; Robert A. Burnett, St.
Louis; Marcia Anne Harmon, San Bernmardino, Calif.; Norita New-
brough, Baton Rouge, La.

%

been guests of Colonial Williams-
burg, Va.

Numerous broadcasts and tele-
casts marked the week, as well as
transmission of the spoken scripis
by Voice of America to the entire
world.

Preliminary estimates indicated
that the total number of entries in
the contest would approach the 2,-
000,000-mark. The four winners
were selected after local and re-
gional eliminations. State and na-
tional judgings were done by tran-
scriptions identified only by key
numbers.

Contest Finalists

The winners were Robert A. Bur-
nett, 17, Stz Mary’s High School,
St. Louis; Marcia Anne Harmon,
16, St. Bernardine’s High ‘School,
San ~Bernardino, Calif.; Norita
Newbrough, 16, Baton Rouge High
School, Baton Rouge, La.; Rieardo
Romulo, 17, St. John’s College High
School, Washington.

Gen. Carlos P. Romulo, famed
diplomat, sat at the head table and
heard his son, Ricardo, speak with
the skill and ease characteristic of
an experienced orator. Mr. Rich-
ards explained that young Romulo
had complained his father “got all
the credit but he did all the work.”

In the annual contest the winners

*

broadcast scripts on the subject,
“1 Speak for Democracy.” The con-
test is in its fourth year.

National judges who selected the
winners were Evwin D. Canham,
editor, Christian Science Monitor;
Rabbi Norman Gerstenfeld, minis-
ter, Washington Hebrew Congrega-
tion; Frieda Hennock, Conimission-
er, FCC; H. V, Kaltenborn, NBC
news analyst; Corma A. Mowrey,
president, National Education
Assn.; Secretary Pace; W. L. Spen-
cer, president, National Assn. of
Secondary School Principals; Low-
ell Thomas, CBS news analyst.

Realtors’ Radio Plans

NATIONAL Assn. of Real Estate
Boards is thinking of taking to the
airwaves to dramatize home own-
ership as an integral part of
American living. Herbert U. Nel-
son, executive vice president of
NAREB, has revealed that the as-
sociation at regional boards’ levels
is seeking approval and fund-
raising for a 15-minute weekly
radio program. It is estimated by
the national board that some $600,-
000 would have to be raised
through voluntary pledges from
realtors before the radio campaign
can get started. Benton & Bowles,

newspuper strike.”

wrote and delivered five-minute

New - York, is the agency.

Clear Young Voices . . and the Future . . . . . . AN EDITORIAL

THERE IS so much florid oratory on the
misused subject of “democracy” to be heard
these days that a thoughtful person must
occasionally conclude that deafness can be
an asset.

Last week, however, this publication was
grateful that its hearing is good. Four win-
ners of the annual Voice of Democracy contest
spent the week in Washington. "'If what they
had to say was representative of the 2,000,000
cthers like them who competed in the contest
this year, this nation’s great history is only
beginnin<,

The Voice of Democracy contest has at-
tained about the most admirable level that

Page 20 ® February 26, 1951

any promotional effort could reach. The fact
that it enrolled 2,000,000 high school students
in a hezlthy purpose is in itself commendable.
That they were engaged in the not-easy as-
signment of articulating what democracy
meant to them seems to us about as sensible
a method of encouraging good citizenship as
anybody has yet invented.

It is also the very bhest kind of insurance
policy that broadeasters, who through the
NAB provide one-third of the stimulus for
the contest, could buy. Some of the 2,000,000
youngsters who this year spoke out for free-
dom will some other year be in a position

to defend it or let it expire.

Their defense of it could mean the difference
between the kind of society we have today
and the hopeless other kinds that are future
alternatives—more specifically, the difference
between the relatively unshackled radio and
television system of today and one indentured
to an authoritarian government.

This publication hopes that the Voice of
Demoeracy contests will go on indefinitely.
At least once a year the clear, young voices—
speaking serious young minds—should be
heard above the flamboyance of the profes-
sional and self-serving orators.

BROADCASTING ¢
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1930 TIME PURCHASES

PROCTER & GAMBLE, with 12
soap operas, two news programs
and six other type programs, spent
$15,651,752 from January-Decem-
ber 1950 to lead all other network
advertisers in gross time purchases
during that period, according to
Publishers Information Bureau fig-
ures. P&G also took top place
during December 1950, with expen-
ditures of $1,504,258 for network
advertising.

A total of $7,892,701 for nine
programs was expended by Miles
Labs, which placed second for 1950
purchases, while the December fig-
ure of $547,184 placed Miles in
seventh among the monthly lead-
ers. General Mills ranked third
during January-December 1950 by
buying $7,820,752 worth of network
time but the food company was
sixth in December with $576,503.
Fourth and fifth in gross 1950 time
sales were General Foods' expendi-
tures of $7,696,218 and Sterling
Drug's of $7,591,040. During De-
cember, General Foods ranked
third and Sterling Drug, second,
with $779,721 in total purchases.
General Foods spent $704,069 dur-
ing the month.

Analysis of the expenditures by
product groups showed that 10 had
evidenced an increase and 18 a de-
crease during January-December
1950, while in December 1950, 13
classifications increased and 13 de-
ereased their purchases. The food
producers bought the greatest
amount of time in both December
1950 and January-December 1950,

» L I

TOP RADIO NETWORK ADVERTISERS BY
PRODUCT GROUP IN DEC. 1950

Agriculture & Farming—
Allis Chalmers Mfg. Co. ........ $ 41,858
Apparel, Footwear & Acces.—

Fronk H. Lee Co. 47,336
Automotive, Aulamotive Equip. & Acces.—
Electric Aure-Lite ..., ... ... .. K

Beer, Wine & liquor—
Pabst Sales Corp. .............. 134,889
Bldg. Mat., Equip. & Fixtures .

Johns-Manville Corp. ........... 102,072
Confectionery & Soft Drinks—

Wm, H. Wrigley Jr. Co. ...... 160,386
Drugs & Remedias—

Miles Labs

..................... 547,184
Entertainment & A t
Food & Food Products—

General Foods ... .,.,.......... 672,739
Gasoline, Lubricants & Other Fuals—

Standard Qil of Indiana ........ 126,650
Horticulture—
Housshold Equip. & Supplies—

Phlleo JCorp reraaae e 128,849

Armsirong Cork ................ 44,735
Industrial Materials—

U Steel ........ ...l 137,063

Insuronce—
Prudential Life Insuronce Co.
Jewelry, Opticol Goods & Cameros—

113,115

Longines-Wittnaver Waich Co. .,. 201,205
Office Equip., Writing Supplies &

Stotionery—Hall Bres. ........... 71,052
Political—
Publishing & Media—

Christian Science Monitor ........ 9,428

Radios, TV Ses, Phonographs, Musical

Instruments & Access.—RCA ..... 190,366
Retail & Direct Mail—

Save-By-Mail Inc. ............. 8,204
Smoking Materials—

Liggett & Myers ............... 512,061
Soaps, Polithes & Cleansers—

Prdcter & Gambls ..., .....,.. 1,058,387
Sporting Goods & Toys—
Toiletries & Toilet Goods—

Gillstte Sofaty Razer Corp. ...... 486,574
Tronsportation, Travel & Resoris—

Assn. of American Railreads ... .. 67,660
Miscelloneous—

American Federation of Labor .... 112,464

-BROADCASTING +

P&G Tops Again—PIB

GROSS AM NETWORK TIME SALES BY PRODUCT GROUPS

Product Group Dec. 1950 Jan-Dec. 1950 Dec. 1949 Jan.-Dec. 1949
Agriculivre & Furmlnq $73,401 972,781 $109,435 $1,160,172
Appﬂrel Footwear & Acces. 146,090 1,508,237 117,639 1,292,367

ve, ive Acces. & Equin. 398,389 5,009,076 447,423 6,718,766
Avuuflon, Avlnﬂon Equip. & Acces.  ........  L.iiiiie aeeeense aeesenas
Beer, Wina & Liruver 296,491 2,774,866 201,496 1,344,746
Building Mulcrml, Equio. & Fixtures 112,99 1,322,279 103,290 1,281,775
Confectionary & Soft Drinks 409,216 6,147,725 398,625 6,253,333
Consumer Services 164,733 1,896,271 143,795 1,938,031
Drugs & Remedies 2,004,412 24,433,274 1,925,326 21,054,786
Enterfainment & Amusements = . ....... ,619 3,906 9,246
Food & Food 2rnducts 3,831,238 44,861,425 4,342,130 45,312,432
Gasoline, Lubricants & Other Fuels 563,339 5,508,767 462,639 5,641,227
Horticulture 105,696 . ... ... 97,642
Household Equin. & Supolies 215,669 3,085,968 322,714 6,118,005
Household Furnishings 132,804 600,557 47,224 903,648
Industrial Materials 202,091 2,140,246 172,590 2,174,673
Insurance 250,994 2,882,728 290,506 3,737,682
Jewelry, Optical Goods & Cameras 201,205 1,167,309 312,620 2,789,721
Offica Equip., Writing Supplies

& Stationery 71,052 1,282,246 150,723 1,413,696
Pelitiecd L. 281,513 ........ y
Publishing & Media 17,246 663,147 57,338 911,814
Radio, TV Sets, Phonogrophs Musical
Inst., £ Accas. 224,713 1,232,294 17,712 749,257
Retail Stores 8,204 46,136 2,160 40,
Smoking Materia's 1,796,967 22,488,587 2,215,044 23,667,403
Scaps, Polishes & Cleaners 1,831,430 20,700,173 1,615,367 19,334,813
Sporting Goods & Tays  ........ 9,614 38,880 106,623
Toiletries & Toilet Goods 2,272,835 25,783,015 2,474,682 29,370,134
Trunsportation, Travel & Resorts 7,660 870,332 67,668 1,075,169
Miscellansous 539,461 5,293,156 368,132 3,245,962
TOTALS $15,833,131 $183,519,037 $16,408,884 $187,800,329

with purchases mounting to $3,-
831,238 and $45,312,432 respec-
tively.

Within this group General Foods
ranked first in December with
$672,739. Second place was taken
by the Toiletries & Toilet Gooeds
manufacturers who spent $2,272,-

835 during December and $2$,370,-
134 for the year. Gillette Safety
Razor Corp. invested $486,574 for
network advertising to lead the
group in December. The Drugs &
Remedies category purchased $2,-
004,412 worth of time to advertise
their products in December and

TOP TEN NETWORK ADVERTVISERS FOR
JAN.-DEC. 1950

1. Procter & Gamble .......... $15,551,752
2. Miles Labs ................. 7,892,701
3. General Mills ............. 7,820,752
4. Generol Foods ............. 7,596,216
5. Sterling Drug Co. ........... 7,591,040
6. Lever Bros. ..., ............ 6,826,149
7. Campbell Soup Co. ........ 5,733,819
8. Liggett & Myers Tobacco Co. 5,217,562
9. American Home Products .... 5,150, 334
10. Philip Morris ............... 4,_629,105

TOP TEN NETWORK ADVERTISERS FOR
DEC. 1950

1. Procter & Gamble ........... $1,504,258
2. Sterling Drug Co. . 79,721
3. General Foods ......... 704,069
4 Lever Bros. ................. 681,608
5. Americon Home Products .. ... 583,599
6. Generol Mills ............... 576,503
7. Miles Labs ...... ......... 547,184
8. Liggett & Myers Tobacco Co... 512,061
9. Gillette Safety Razor Co. ..... 486,574
10. Campbell Souwp Co. .......... 464,308
* * *

$21,054,786 during January-Decem-
ber 1850 to place third. Miles Labs
topped the drug-makers with De-
cember expenditures of $547,184.

Advertising on all four networks
during 1950 totaled $183,519,087, a
decrease of only 2.2% under the
1949 gross time sales total of $187,-
800,329. The $15,833,131 spent by
advertisers for network time in
December 1950 was only 3.5% less
than the December 1949 gross of
$16,408,884,

HILL DISCS

By DAVE BERLYN

FREE use of the airways to tout
the good name and political fortune
of a Senator or Congressmen is
legal but hard on the pocketbook of
the broadcaster, who is assessed as
station owner and as taxpayer.

This is a general view of certain
broadeasters who have been ap-
proached by their Senator or Con-
gressman to give him free time in
the interest of public service—an
approach which, they feel, is put-
ting a strain on interpretation.

Some of the disc offers, these
critics admit readily, do serve the
public interest and provide an ave-
nue for official information to be
passed to the voter at home. But,
they add, the line between “public
interest” and “propaganda” wears
thin at times.

Two events, independent of each
other, pose interesting sidelights
to the general nature of the broad-
caster’'s public interest - politico
problem. They are:

@® A sampling of Capitol Hill
legislators by BROADCASTING *®
TELECASTING which shows 25% of
Senators and a like percentage of
Representatives turning out re-
cordings for radio station use.

©® A widely circulated report
last week that Sen. George W.
Malone (R-Nev.) allegedly has
been using his Senate telegraph
privilege to wire news releases to
radio stations and newspapers
throughout the country at the gov-
ernment’s expense.

Telecasting

Politics or Public Service?

The Senate disclosure reportedly
showed news handouts, ranging up
to 500 words on at least three of
Sen. Malone’s Lincoln Day speeches
broadcast early this month, and
each charged to the government.

The report, as published in the
Washington Post last Wednesday,
also claimed that last month a 300-
word ‘“news release” on a bill
favored by the Nevadan was wired
“unsolicited to about 110 news-
papers and broadcasting stations
at an estimated cost of nearly $900.
This also was Government-
charged.”

Senate Rules Cited

It was indicated by the news-
paper that the Senate Rules Com-
mittee would be asked to look into
the matter. Senate rules provide
no fixed ceiling on the number of
telegrams that can be charged to
the Senate but stipulate that only
telegrams “on official Government
business” e¢an be so- charged.

The committee’s regulations say
“personal telegrams, the subject
matter of which relates to the
private business of the sender, can-
not be sent by Senators and charged
as official Government business tel-
egrams.”

Last January, BROADCASTING ®
TELECASTING has learned, Sen.
Estes Kefauver’s office sent tele-
grams to stations in Tennessee of-
fering a series of weekly radio
broadcasts, From Your Senator's
Office, “in which Sen. Estes Ke-
fauver reports to the people of

Tennessee on the happenings in
Congress each week. These 15-
minute programs are to be carried
as a public service.”

The telegrams continued: “Discs
cost $3.50 each week plus trans-
portation. Tapes are $4.80 each
(you would probably need three)
and service charges of $1.50 plus
transportation is made each week
for re-use of tapes. First program
is to be transcribed tomorrow, Jan.
5. Please advise us official business
collect [italics ours] whether or
not you can schedule these pro-
grams.”

One irate broadcaster wired the
Senator’s office, “We are not in-
terested in carrying Sen. Kefauver's
propaganda and believe he should
devote his time to the critical situ-
ation we are now in.”

Sen. Kefauver is chairman of
the celebrated Senate Crime In-
vestigating Committee that has
been making headlines and getting
top play in newscasts and special
radio news features throughout the
country (see story page 58).

The Kefauver discs are prepared
by the Joint Senate-House Record-
ing Facility, which is responsible
to the House and to the Senate,
for an accounting of its expendi-
tures.

At the time that the Kefauver
office solicited stations in Tennes-
see, it was said that plans were to
line up about 30 stations in the

(Continued on page 34}
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NAB ELECTIONS

EIGHT changes have been made in
the NAB board of directors as a
result of the elections for odd-num-
bered districts and at-large posi-
tions. Results of the balloting were
announced last week by C. E.
Arney Jr., NAB secretary-treas-
urer.

Four present board members
were re-elected. In & number of
cases, incumbent directors were
not eligible for re-election because
of an NAB by-laws clause that lim-
its service to two consecutive terms.

One tie developed in the ballot-
ing. John Esau, KTUL Tulsa, in-
cumbent director-at-large fer me-
dium stations, had the same num-
ber of votes as Hugh B. Terry, KLZ
Denver, who retired last year as
District 14 director under the two-
term rule.

Runoff election will be completed
as soon as possible in the case of
the Esau-Terry contest.

Another board post remains in
doubt—election of a successor in
District 8 (Ind., Mich.) to George
J. Higgins, WISH Indianapolis,
who resigned from the board last
month when he moved to KMBC
Kansas City. Ballots are to go out
this week for nominations. After
that the final election -will be held.
It will be completed by early April.

Re-elected to the board were
Glenn Shaw, KLX Oakland, who
had no opposition in District 15;
John H. DeWitt Jr.,, WSM Nash-
ville, director-at-large for large
stations; Edgar Kobak, director-at-
large for small stations; Ben
-Strouse, WWDC-FM Washington,
director-at-large for FM stations.
Messrs. DeWitt, Kobak and Strouse
are completing their first one-year
terms under revised NAB by-laws.

New directors elected to the
board were: ]
District 1 (New England)—

WCOP Boston,
W. Morency,

Craig Lawrence,
succeeding Paul
WTIC Hartford.

District 3 (Pa., Del.,, W. Va., Md.
in part)—Leonard Kapner, WCAE
Pittsburgh, succeeding George D.
Coleman, WGBI Seranton, Pa.,
ineligible,

Distriet 5 (Ala., Fla., Ga., P. R.,
V. 1.)—Thad Holt, WAPI Birming-
ham, unopposed, succeeding Allen
M. Woodall, WDAK Columbus, Ga.,
who declined nomination.

District 7 (Ky., Ohio)—Robert
T. Mason, WMRN .Marion, Ohio,
succeeding Gilmore N. Nunn,
WLAP Lexington, Ky., ineligible.

Distriet 9 (Ill.,, Wis.)—Merrill
Lindsay, WSOY Decatur, Ill., suc-
ceeding Charles C. Caley, WMBD
Peoria, Ill., ineligible.

Distriet 11 (Minn.; N. D., S. D.
in part)—H. W. Linder, KWLM
Willmar, Minn., unopposed, suc-
ceeding John F. Meagher, KYSM
Mankato, Minn., ineligible.

. District 13 (Tex.) — Kenyen
er' KWFT Wichita Falls, suc-
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Board Changes Anhounced

ceeding Clyde Rembert, KRLD Dal-
las, ineligible.

Distriet 16 (Calif., Nev. in part;
T. H.)—Mr. Shaw re-elected.

District 17 (Alaska, Ore,, Wash.)
—H Quenton Cox, KGW Portland,
Ore., elected last August at dis-
trict meeting to succeed Harry R.
Spence, KXRO Aberdeen, Wash.,
ineligible.

Even-numbered districts hold

Re-elected-fo the NAB Board . . .

Mr. Shaw Mr. Kobak

their elections in even-numbered
years.

Serving the second year of two-
year terms on the board as direc-
tors-at-large, starting at the NAB
convention in April, are James D.
Shouse, WLW Cincinnati, for large
stations; A. D. Willard Jr., WGAC
Augusta, Ga., for medium stations;
Patt McDonald, WHHM Memphis,

for small stations; Frank U.

Mr. Strouse Mr. DeWitt

Runoff Contest . . .

Mr. Esau

1!lr. Terry

Fletcher, WARL-FM Arlington,
Va., for FM stations.

The TV-at-large directorates
were eliminated under recent by-
laws revision. Robert D. Swezey,
WDSU-TV New Orleans, and Eu-
gene S, Thomas, WOR-TV New
York, no longer are NAB board
members, but have been elected to
the separate TV board (see TV
board story page 55).

Voting picked up toward the final
days of the elections, resulting in
a cumulative 72% return from the
membership for the 13 vacancies
on the 26-member board.

NEWLY ELECTED NAB BOARD

MEMBERS

Kenyon Brown

KENYON BROWN is a new di-
rector with benefit of past board
service. He first
joined the board
in 1949 as direc-
tor-at-large for
medium stations
but returns after
a year's absence
to represent Dis-
trict 13. He is
president of
KWFT Wichita
Falls, Tex., and
previously was at
KOMA Oklahoma City, serving
NAB in various roles with both
stations. Born in 1913 in Kansas
City, he taught for a while at First
National Radio & Television School
and still holds a first class ticket.
Radio career includes engineer-an-
nouncer at former KXBY Kansas
City; announcer at KCKN Kansas
City; announcer and sportscaster
at Jowa Broadcasting Co. stations;
active in sales at KVOOQ Tulsa,
and then general manager at
KOMA. )

Brown

Mr.

H Quenton Cox

H QUENTON COX, general
of KGW Portland, Ore., brings to
the NAB board
extensive radio
and advertising
experience, He
was elected to the
board at a Dis-
trict 17 meeting
last August, be-
ing the only mem-
ber not elected at
the recent ballot-
ing. Mr, Cox was
born in 1906 at
Murdoch, Neb. After studying
pre-med at Willamette U., in Ore-

Mr. Cox

gon, he went to the Portland Ore-
gonian as a classified salesman,
later moving to Sherman Clay &
Co. in 1927 as bookkeeper and then
to Meier & Frank Co., Portland’s
largest department store, as assist-
ant advertising manager. After
seven years at the store, he joined
KGW in merchandising and pro-
motion, advancing to program di-
rector, assistant general manager
and in 1946 to general manager.
He is a member of the NAB AM
Committee., During the war he
held top advisory posts in Treas-
ury bond drives.

Thad Holt

THAD HOLT, who had no opposi-
tion in the District 5 election, is
president - treas-
urer of Voice of
Alabama Inc,
Birmingham
(WAPI-AM-FM-
TV). Born in
1898, he was
gradusated in
1920 with AB de-
gree from Colo-
rado College. He
spent a score of
years in advertis-
ing and sales work before getting
into radio. He has held many im-
portant public positions, including
assistant national administrator of
the WPA in Washington. Other
activities—vice president and half-
owner of Famous Features Syn-
dicate; consultant with Swann
Chemical Co.; chairman of the
board, Birmingham branch, Fed-
eral Reserve Bank of Atlanta.
This is his first NAB board serv-
ice but he has served on commit-
tees.

H:
4,

Mr. Holt

Leonard Kapner
LEONARD KAPNER entered ra-

BROADCASTING

dio 20 years ago at WCAE Pitts-
burgh and has
been there ever
since, holding the
position of presi-
dent since 1937.
Born in New
York in 1908, he
went to evening
school at U, of
Pennsylvania and
later attended the
Pitt business
school. During
the '20s he sold space in Pittsburgh
publications, joining WCAE in 1931
as salesman and continuity writer.
In four years he had become sales
manager, & few months later gen-
eral manager and soon president.
He represented WCAE on the MBS
board until it joined ABC. Since
1942 e has been a director of BMI.
In 1944 he added the job of Hearst
Radio Inc. general manager, resign-
ing in 1946 to confine his activities
to WCAE. He is active in Pitts-
burgh civic and radio affairs and
served on many radio committees.

Mr. Kapner

Craig Lawrence

CRAIG LAWRENCE, executive
vice president and general manager
of WCOP Boston,
will sconreachthe
20-year ‘mark in
broadcasting—all
of it spent with
the Cowles group.
He became inter-
ested in advertis-
ing while stady-
ing journalism at
Iowa State TU.
and turned the in-
terest into a ca-
reer in 1926 by joining Pauli Co.,
Des Moines, known at that time
as  Continental Adv. Service. .At

(Continued on page 84)
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No RAD’O DOOM Seen at .A(.:| Club Meet; [:RITES H[ADS o

RADIO and television will move
forward side by side, offering high
value per advertising dollar, in
the opinion of two agency officials
who took part in the annual Radio-
TV Seminar of the Washington
Ad Club, held Tuesday at the Stat-
ler Hotel, Washington.

Linnea J. Nelson, who retires
next month as chief timebuyer of
J. Walter Thompson Co., New York,
and George Castleman, vice presi-
dent and radio director of Berming-
ham, Castleman & Pierce, eriti-
cized loose remarks and printed
comments that assign radio to an
early doom.

Miss Nelson, described as Miss
Timebuyer, was presented a scroll
in tribute to her 24 years in time-
buying (see photo page 19).

The day-long ad club seminar
brought together a group of adver-
tiser, agency and media leaders
who wound up by debating the
relative merits of media and
finally dissecting the whole radio-
TV - research structure (see re-
search story page 19).

Mr. Castleman took the premise
that radio and TV are companion.
The “death struggle” concept is
entirely wrong, he contended. Ac-
tually, he explained, it can be dem-
onstrated that both are good buys,
including daytime and late-evening
television. .

He advised timebuyers to ac-
quire a good knowledge of stations
and found too much buying by

BAB SPOT KIT
Show NRDGA Winners’ Plans

BAB last week began distributing
a 40-page “Spot Saturation Sales
Kit” outlining plans, copy tech-
niques and results of radio cam-
paigns of four department stores
which won awards in the spot
saturation division of the 1950
retail radio contest sponsored by
the National Retail Dry Goods
Assn. and the BAB.

The stores are Joske’s of Texas,
San Antonio, which-won the grand
prize with a six-day campaign for
Joske Days Sale; George Wyman
& Co., South Bend, first prize with
10-day campaign for its 90th An-
niversary sale; Pomeroy’s Inc,
Pottsville, Pa., second prize with a
daily, year-around campaign for
First Floor Flurries; and Wolf &
Dessauer, Fort Wayne, third prize
with eight-day campaigns for
three events.

The kit, distributed .to BAB
members and available at BAB
headquarters in New York at $1
per copy, reports on four features
of .the prize-winning campaigns:
(1) “How the winning four get
more from radio spot saturation
campaigns”; (2) “How we sell
with radio,” by Advertising Man-
ager Paul C. Robinson of Wyman’s;
(3) “How Wyman’s radio copy is
produced,” by Retail Sales Man-
ager Mitchell Morris of WSBT
South Bend, and (4) “Radio sales
event advertising techniques.”

1

formula. Good stations develop
strong trade relations and other
qualities that do not show up in
ratings, he said. Commercials
should be related to product and
audience, he reminded.

Miss Nelson said she had “no
fears whatsoever for the future of
broadcasting—either radio or tele-
vision.” She argued, though, that
“a great deal can be done to im-
prove radio’s overall programming
to make it less vulnerable,” refer-
ring to long and aggressive com-
mercials.

Phases Neglected

Miss Nelson deplored the fact
that the quality and public-service
value of the program is completely
overlooked by those who fight radio
commeércialism.

Frank E. Pellegrin, Transit Ra-
dio sales vice president, recalled
a prediction at the NAB Atlantic
City convention in 1947 by Charles
R. Denny, then FCC chairman, that
AM radio would be dead in three
years. He reviewed the progress
of trangit radio and said 90% of
its tests had been successful.
Among success stories he cited
were Whitehall Pharmacal and
Kent Jewelers.

The joint radio-TV problem was
discussed by Edward D. Madden,
NAB vice president in charge of
television operations and sales.
Comparing media costs in Boston,
he said radio is the lowest-cost
purchase, followed by TV, Life and
This Week and then local papers.

“Obviously the TV costs per 1,000
will decline, widening the gap be-
tween TV and the printed media,
and radio costs will rise,” he said.

“I am convinced that today and
for some time to come in the future,
there is no other way for the ad-
vertiser to achieve, over a period
of time, the maximum of 100%
family coverage except by the com-
panion use of radio and TV. And
at the lower cost.”

During many of the panel dis-

cussions, independent and network
station participants engaged in a
lively duel on relative merits of
the two. Ben Strouse, co-chairman
of the seminar and manager of
WWDC Washington, wrapped up
the running debate this way, “All
spot radio is local except chain
breaks. You buy a good statiom,
not a network or independent.”
Frequent reference was made to
the fact that WWDC, heretofore
an independent, will join MBS in
March.

Among those arguing on behalf
of independents were R. C. (Jake)
Embrey, WITH Baltimore; Billy
Banks, WINX Washington and
WHAT Philadelphia; Frank TU.
Fletcher, WARL Arlington, Va.;
Howard Stanley, WEAM Arling-
ton; M. Robert Rogers, WGMS
Washington; Joe Brechner, WGAY
Silver Spring, Md.

Mr. Embrey said his station, fol-
lowing a sports-news-music form-
ula, had strict rules limiting num-
ber of commercial words per time
segment. Under no circumstances
are these ‘rules relaxed, he said,
and added that an independent out-
let needs better announcers than

‘other stations.

William Shaw, CBS Radio Sales
eastern sales manager, led a panel
on the case for the network sta-
tion, with George Hartford, WTOP
Washington, as chairman. Joining
the discussion were Ben Baylor,
WMAL Washington; Mahlon Glas-
cock, WRC Washington, and Mr.
Strouse. ’

Walter Compton, WTTG (TV)
Washington, co-chairman of the
seminar with Mr. Strouse, led the
TV panel at which Mr. Madden
was speaker. On the panel were
Kenneth Berkeley, WMAL-TV;
John S. Hayes, WTOP-TV, and
William R. McAndrew, WNBW
(TV), all Washington.

The radio-TV timebuying panel,
with Mr. Castleman as speaker,
was led by Mr. Baylor. Panel mem-

General Mills Radio-TV

LOWRY H. CRITES has been
named director of radio and tele-
vision programming for General
Milis, Minneapolis, S. C. Gale, vice
president in
charge of adver-
tising, announced
last week. Mr.
Crites continues
as advertising
comptroller and
media director.

Mr. Crites has
hired Henry Cox,
former program
manager at ABC
. New York, as his
assistant, with the title of man-
ager of radic and television pro-
gramming [BROADCASTING ® TELE-
CASTING, Feb. 19]. Mr. Crites has
been associated with General Mills
since 1929, ‘'when he joined the
statistical department in Wichita
Falls, Tex. He was transferred to
Minneapolis "headquarters in 1940
as advertising comptroller, and in
1942 was given additional responsi-
bility as media director. His
former supervision of the adver-
tising production and premium de-
partment, coupon service and ad-
vertising warehouse is now handled
by George S. Barnes. Mr. Barnes
is also advertising manager of gen-
eral flour and feeds, farm service
and special commodities activities.

Among other changes announced
by Mr. Gale is the appointment of
A. Wells Wilbor, former market
analyst director, as coordinator of
Betty Crocker activities for the
firm. Gordon A. Hughes, former
manager of market analysis, takes
Mr. Wilbor’s former position.

Mr. Crites

bers were Harwood Martin, Har--
wood Martin Adv. Agency; Jeff
Abel, Henry J. Kaufman & Assoc.;
Alvin Miller, Cohen & Miller;
Henry Kronstadt, Kronstadt Ady.
Agency.
An FM panel was led by -Mr.
(Continued on page 8$4)

RATE ISSU

ASSN. of National Advertisers,
whose campaign against radio
rates last summer stirred up wide-
spread opposition and was finally
abandoned, may revive the issue
next month, when it holds its 42d
spring meeting March 28-30 at the
Homestead, Hot Springs, Va.

A new radio rate study within
the ANA organization, now in
progress; is expected to be com-
pleted in time for the Hot Springs
sessions. ’

New Factors Considered

The new survey, covering radio
rates in TV marlets, also is under-
stood to take account of changes
in radio tune-in resulting from the
Korean war and the national emer-
gency [Crosep Circuir, Jan. 1].

BROADCASTING ® Telecasting

May Be Revived by ANA

Last summer’s campaign, based
on a report prepared by ANA’s
Radio-TV Committee, held rate
cuts ranging as high as 50 and 56%
for some individual stations in TV
markets might be ‘‘reasonable,”
based on mathematical calculations
[BROADCASTING ® TELECASTING,
July 31, 25, 1950].

The networks at that time re-
jected an ANA invitation to a
meeting, and the campaign subse-
quently appeared to have been sus-
pended. It was passed over lightly
at the ANA convention in Septem-
ber, reportedly with a decision that
the studies should continue but that
each advertiser should handle his
own rate negotiations, as he saw
fit.

The ANA Readio-TV Committee

is now headed by George Duram,
Lever Bros. media director.

Scheduling of the March meeting
at Hot Springs was announced by
ANA. President Paul B. West last
week.

Accent on Defense

“Advertising in a defense econ-
omy” will provide the theme of the
sessions, according to Ben Donald-
son, director of advertising and
sales promotion of Ford Motor Co.,
who was named program commit-
tee chairman. 'Mr. Donaldson said
present plans “call for a careful
review of advertising so that it-¢an
continue to 'meét the many new
problems in outr constantly shift-
ing economy.” '
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BAB BUARD NAMED 21 Directors Announced

SELECTION of a top-level group
of executives from all phases of
broadcasting to serve on the first
boardﬁ of directors of Broadcast
Advertising Bureau, the industry’s
projected million-dollar sales agen-
cy, was announced Thursday by
BAB President William B. Ryan.
' Networks, stations of all size
groups, transcription companies,
and the consulting field were rep-
resented among the 21 directors
named, and these are to be joined

EXCISE HIKES

House Group -Sets Hearings

HEARINGS on proposed excise
tax hikes, including increases in
radio and television set levies, have
been set for March 7-15, the House
Ways. & Means Committee an-
* nounced last week [BROADCASTING
® TELECASTING, Feb. 19, 12].
< Among those applying to the
1 ‘committee for permission to testify
on the administration’s proposal
are: NAB; Radio-Television Mfrs.
Assn,; Capitol Records, Hollywood;
WIOD Miami, Fla.; Florida Assn.
of Broadcasters; The League of
New York Theatres.
- The administration’s excise tax
request would boost tbe federal
 assessment on the manufacturing
level for radio-TV receivers from
the present 10% to 25%.
As yet, no definite date has been
. scheduled on ‘the consideration of
radio-TV excises but March 7 and
13-15 are open dates. Testimony
on tobacco excises is being reserved
for March 8 and 9; alcohol and
beer for March 12,

NAB probably will be represént-
ed by Ralph W, Hardy, director of
government relations [BROADCAST-
ING ® TELECASTING, Feb. 19]. The
association has reported a volume
of correspondence from AM, FM
and TV broadcasters labeling the
contemplated legislation as “dis-
criminatory,” challenging it on the
grounds that it would threaten the
wide distribution of sets, deemed
essential for information and edu-

. .cational purposes.
* _RTMA probably will be repre-
I sented by Robert C. Sprague, pres-
. ident of Sprague Electric Co. and
: retiring president but continuing
board chairman of RTMA. Glen
McDaniel, newly-elected RTMA
president, also may testify.

The theatre league in its appli-
cation said James F. Riley, execu-
tive director, would testify on “ad-
missions paid to radio broadcasts
and television shows” but did not

' amplify.
* United Eleetrical Radio and Ma-
% chine Workers of America also is
§ expected to testify during the hear-
ings in opposition to the proposed
radio-TV excises. This Wednesday
is belpg set aside by the committee
for testimony on income tax prob-
lems &nd the excess profits law.
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shortly by two from the’ station
representative field, one from the
talent field, and probably two from
the manufacturing industry. With
President Ryan automatically a
board member under BAB’s by-
laws, the group as now envisioned
will consist of 27 members.

Robert D. Swezey, WDSU New
Orleans who was chairman of tbe
incorporating board which with
Mr. Ryan selected the permanent
board, was named acting board
chairman., The first meeting is
scheduled Thursday, March 1, at
the BAB headquarters, 270 Park
Avenue, New York.

Board members thus far chosen,
with the two from the station rep-
resentative field expected to be
selected before the March 1 meet-
ing, are as follows in addition to
Messrs. Ryan and Swezey:

Other Members

NBC Board Chairman Niles
Trammell; CBS President Frank
Stanton; ABC President Robert E.
Kintner; MBS President Frank
White; Paul Kesten, ¢onsultant
and former CBS executive vice
president; Frederic W. Ziv of
Frederic W, Ziv Co,, transcription
and program package firm; Theo-
dore C. Streibert, WOR New York
and chairman of the board of Mu-
tual; George B. Storer, Fort In-
dustry Co.; John Patt, Richards
stations; Walter Evans, Westing-
house Radio Stations, and Martin
Campbell, WFAA Dallas.

William B. Quarton, WMT Ce:
dar Rapids, la.; Charles C. Caley,
WMBD Peoria; Hugh B. Terry,
KLZ Denver; Kenyon Brown,
KWFT Wichita Falls, Tex.; Allen
M. Woodall, WDAK Columbus,
Ga.; Edgar Kobak, WTWA Thom-
son, Ga.; Simon Goldman, WJTN
Jamestown, N. Y.; Harry R.
Spence, KXRO Aberdeen, Wash.;
and William J. Beaton, KWKW
Pasadena, Calif.

Industry-wide response to the
BAB project was praised by Mr.
Ryan, who compared the overall
support which has been accorded
BAB with that achieved in the
ASCAP battle of 10 years ago.
He also noted that there were no
refusals among any of those in-
vited to serve on the BAB board.

The invitations. were extended
by BAB’s incorporating board,
composed of Chairman Swezey and
Messrs. Kobak, Quarton, Caley,
and Woodall.

Board officers will be elected,
terms of office will be fixed, and
other organizational details will
be handled by the new board itself
in its March 1 meeting.

In their first session the direc-
tors also are slated to receive a
tentative program and budget esti-
mates being prepared by President
Ryan, as well as chart broad poli-
cies and define fields of activity.
While BAB’s initial budget remains
to be set, the ultimate goal is at
least $1 million.

AFM NETWURKS

Tolks Enter Final Stages’

AFM-NETWORK negotiations for
national-local, radio-television con-
tracts entered the final stages in
New York Wednesday, when at-
tendance at meetings was narrowed
to network vice presidents, AFM
President James C. Petrillo, his
assistant and representatives from
New York and Los Angeles locals.

Meetings shifted to a hotel room
and continued through the George
Washington Birthday holiday, as
agreement appeared to be in sight.

Deadline for retroactivity of any
agreement reached to Feb. 1. Ex-
piration date of the old contracts,
was extended to last Saturday
midnight, it was announced.

Discussions, it was understood,
had reached “the hard core,” al-
though none of the major issues
apparently had been resolved—such
as a ban on recordings over the
air between 8 a.m. and midnight
and TV film terms. A negotiations
subcommittee was scheduled to
meet Friday afternoon to discuss
terms for copyists and arrangers,
understood to be so complex that
major negotiators would not deal
with them immediately.

Spot Campaign Planned
FIFTH Army, Chicago, begins a
radio spot recruiting campaign
March 1 in 13 midwestern states
through Schoenfeld,. Huber &
Green Ltd.,, Chicago. Campaign

* will be expanded to 500 stations.

‘VOICE’ STUDY

A COURSE for a fresh inquiry into
the Voice of America—exploring
possible operational separation
from the State Dept. and touching
on the “maximum utilization” of
medium and short wave radio
broadcast facilities—was charted
on Capitol Hill last week by its
most avid advocate.

Sen. William Benton (D-Conn.)
called on the Senate Foreign Rela-
tions Committee to conduct a “full
and complete study and investiga-
tion” into a number of possibili-
ties, among them:

@ Creation of an “independent
agency” reporting directly to the
President, or indirectly through the
National Security Council, with
perhaps full cabinet status.

@ Formation of a “wholly-
owned” government corporation,
with a board of directors compris-
ing outstanding representatives of
communications, publishing and
other. fields.

@® Retention of Voice opera-
tions within the State Dept.—but
only with concomitant establish-
ment of a Psychological Strategy
Board of communications special-
ists reporting through the National
Security Couneil.

In a detailed statement accom-
panying his new resolution (S Res
76) designed as a followup to the

Advocated by Senator Benton

“Marshall Plan of Ideas” enupeci-
ated last summer, Sen. Benton
called for action by the Senate
Foreign Relations Committee or
subcommittee, in conjunction with
two other Senators to be appoint-
ed by Vice President Alben Bark-
ley. The group would explore:

(1) “Objectives, operations and
effectiveness of existing foreign in-
formation programs” of the State
Dept. and other agencies; (2)
“prompt development of tech-
niques, methods and programs for
greatly expanded and far more ef-
fective operations”; and (3) the
extent and scope of any reorgani-
zation of Voice structure. Man-
power, facilities and funds also
would be among the topies.

No Action Set

The Senate committee had not
scheduled action on the proposal,
which Sen. Benton introduced
jointly for himself and Sen. Alex-
ander Wiley (R-Wis.). But a For-
eign Relations Public Affairs sub-
committee, headed by Sen. Brien
McMahon (D-Conn.), already has
announced it will hould hearings
March 5 when State Dept. officials
are slated to report on Voice pro-
gress [BROADCASTING ® TELECAST-
ING, Feb, 19]. Sessions will be held
jointly with a House Foreign Af
fairs subcommittee.

In pressing for action last Mon-
day, Sen. Benton stressed that his
“Marshall Plan,” which included a
proposed $200 million worldwide
radio network, had the strong sup-
port of Brig. Gen. David Sarnoff,
RCA board chairman, and other
“distinguished men.”

“The first and most important
argument for pulling out of our
State Dept. the Voice and kindred
activities,” Sen. Benton stated, “is
the seemingly greater chance to
bring into operation the best brains
and talent in the country.” With
a proposed staff of 13,000 for the
information program — Secretary
of State Dean Acheson indicated
that figure is contained in the cur-
rent budget—the operating force
“will be larger than the combined
full-time staffs of AP, NBC and
MGM,” Sen. Benton noted.

While government “can never
compete” with private industry for
services of outstanding communi-
cation executives, it could attract
them “if their work is given the
recognition and status it deserves,”
Sen. Benton felt, Under the pres-
ent setup, no Assistant Secretary
could hope to have “top news and
creative talent,” he added.

Asserting that “we are amateurs

(Continued on page 78)
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Follies.

They now consider it one of their
wisest investments. For the modest
$2,000 they allotted for a local spot
announcement campaign on Los
Angeles area stations to supple-
ment other advertising media
brought phenomenal results for the
touring musical revue on ice. A
virtual nightly sell-out resulted
during the Ice Follies brief show-
ing in Los Angeles.

Now playing 20 cities from coast
to coast, records show that more
than 30 million persons have at-
tended performances in the 15
years it has been in existence.

Average annual expenditures for
radio and TV spots has been esti-
mated at $300,000.

The Shipstads & Johnson Ice
Follies had been in operation but
two years when its first appearance
was made in Los Angeles, It had
been using what previously had
been normal show business adver-
tising. That included newspapers,
outdoor; direct mail, publicity and
exploitation.

Walter McCreery, then an ex-

ecutive of Allied Advertising Agen- .

cies, and now president of Walter

Mr. McCREERY

 Radio & TV — A Modern Day Barker

Hangs S5.R.0. Sigus

Fon The e Follica

IT WAS no folly back in 1938 when three young producers
under names of Shipstads & Johnson decided to test the sell-
ing power of radio in building the box office for their Ice

*

McCreery Inc., Beverly Hills, Calif.
agency, approached the three prod-
ucer-owners of the ice production—
Eddie and Roy Shipstad and Oscar
Johnson—with a plan for & satura-
tion spot announcement campaign
to supplement, on the local level,
the Ice Follies' regular advertising.

These progressive minded young
men listened and were interested.
They saw the potentials of the
comparatively new medium. They
appropriated the necessary $2,000
to give it a try. 4

Broadcast Formula
Draws Crowd

Resultant attendance at Ice Fol-
lies during the Los Angeles show-
ing was beyond the fondest expecta~
tions of the youthful owners. And
since then radio has been an in-
tegral part in Shipstads & Johnson
Ice Follies advertising budgets,
both on a national and local level.

Live copy was used by staff an-
nouncers that first year. Copy
slant emphasized the fact that this
was an entirely new form of show
business.

The formula worked, according
to Mr. McCreery. Hard-to-sell An-
gelenos flocked to the hox office.

And it worked so well that the
three producer-owners eyed the
plan for use in their cross-country
tour. Here though, they came upon
a minor obstacle, The planning
and actual cost of the advertising
budget depended upon each in-
dividual arena in which it played.

This meant that use of spot radio
had to be sold individually to each
arena manager. This was no easy
task the partners will tell you.

This process extended over a
period of almost three years, ac-
cording to Mr. McCreery. At the
end of that time almost every arena
manager on the 20 city circuit was
acutely aware of the importance of
spot radio in his local advertising
budget.

Next step, after radio was in

‘general use in the local campaigns

throughout the cireuit, was to fill
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the need for unified, strong-selling
material to be used in each city.

Transcribed spots, done with top
talent and production obviously
were the answer to this problem.
Here again Mr. McCreery and the
agency stepped into the picture and
put to work his background in ra-
dio which extends back to the early
'20s.

The first transcribed spots were
good ones, station ~managers
throughout the country agreed. Ice
Follies was one of the first organ-
izations to make use of name voices
and identify them in the body of
the spot announcement, Mr. Mec-
Creery pointed out.

Cream of radio industry talent
was used for these transcribed
spots. There were Ken Carpenter,
Ted Husing, Phil Stewart of the
Lady Esther program, Franklin
McCormick, Bob Burns, Ozzie and
Harriet Nelson and a host of
others. And that has been policy
over the years.

Included in the set were 16 dif-
ferent cuts of varying length.
They include station breaks, 30-
second and one minute.

Entire series was trade-marked
musically by a lilting string ar-
rangement of The Swing Waltz by
Josef Strauss. This particular
melody has been used to close the
first act of every edition of Ice
Follies in its 16 years of existence
to accompany an exuberant dance
on skates.

Another problem had to be solved
to make those same transeribed
spots usable in every city on the
circuit. - Playing dates, perform-
ance time and price scales varied
in the different cities. To accom-
modate these changes, a portion of
each transcribed announcement was
left open for a live tag, Mr. Mec-
Creery explained.

A “tag book” accompanied each
set of transcriptions. It was for
convenience of the arena manager
to use in his local campaign. In-
cluded in this book was format of

Producer-owners of Ice Follies (top
to bottom): Eddie Shipstad, Roy
Shipstad and Oscar Johnson.

live tags for every possible con-
tingency, Mr. McCreery declared.

One illustration of the intense
faith those youthful Ice Follies
producer-partners have in their ra-
dio spot plan was displayed in
1946 prior to show opening in
Madison Square Garden, New York.

Up to that time, Madison Square
Garden, where the ice production
plays annually, had never used spot
radio to promote any of its attrac-
tions, Mr. McCreery said. When
approached with the Ice Follies
spot plan, Garden officials were
dubious.

Radio Put to Test
In New York

“Maybe it will work in other
places, but not in New York,” they
said.. “New York is different.”

Ice Follies owners, to give their
radio spot plan a test in the metro-
politan area, agreed to gamble.
They underwrote a ten-day $12,000

(Continued on page 40)




o

RADIO-TV CONTROL

By JOHN OSBON
A SUBSTITUTE for the contro-
versial military radio-TV control
plan—advocating a new Commu-
nications Act amendment to in-
clude all electro-magmnétic radia-
tion devices but. eliminating the
far-reaching implications of the
Defense Dept. proposal—was be-
ing weighed by the Senate Inter-

CAB REPORT

Signpost To Future
NO CONTEMPLATED increase
in license fees, cooperative war
reporting for member stations and
increasing public relations were
featured in the annual report of
General Manager Jim Allard of the
Canadian Assn. of Broadcasters,
Ottawa.

On finances, Mr, Allard reported
that despite a heavy drain on the
CAB reserve due to the NARBA
and Royal Commission hearings
in the past year, there is no need
for an increase in license fees,
basis of which has not changed in
the last 11 years. With “prudent
management and barring substan-
tial rises in cost of doing business,”
Mr. Allard said he felt present
fees would be sufficient.

He reported that CAB attend-
ance at NARBA conferences has
resulted in only two minor changes
for British Columbia member sta-
tions. Mr. Allard told in détail of
preparations and help for stations
appearing before the Royal Com-
mission on Arts, Letters and Sci-
enc¢es last year, and intimated the
Commisgion report will not be
available before April.

The report also contains details
on civil defense planning for
broadeasting stations, associations
with the Brand Names Foundation,
plans for Sales Director Pat Free-
man to go to Great Britain to
round up radic business, issuance
of a CAB booklet on the Canadian
market being distributed now in
the United States to advertisers
and agencies, operations of CAB
Radio Bureau at Ottawa, sending
Bert Czinmngs, CKWX Vancouver,
to Alaska, ‘Japan and Korea for
member stations, and liaison with
various government departments.

. <+ -He dealt- in detail with publlc
> relations functions, from .giving

I talks - before various public organ-
izations to supplying data for
theges on commercial radio to uni-
“versity students, and contacts with
many national associations. Report
mentioned close cooperation with
other national and international
broadcasting station bodies, adver-
tising agencies, technical planning
board, special services planited for
French-language stations and the
asdistance - given to iniiividual

- member’ stations. There apé now

103 member stations plus 36 asso-

“reiate members, and only 11 non-
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member English broadcasting sta-
tions in Canada.
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state & Foreign Commerce Com-
mittee last week in the wake of a
united broadeast industry stand.

The amendment was offered by
the committee during the course
of two-day hearings on legisla-
tion (S 537) introduced by Sen.
Ed C. Johnson {(D-Col.), commit-
tee chairman, at the request of the
department, and reportedly had
the tentative though unofficial en-
dorsement of at least one military
official.

Sen. Johnson recessed the hear-
ings, held Wednesday and Thurs-
day, pending further study of the
committee proposal by the Dept.
of Defense, NAB, FCC, Radio-
Television Mfrs. Assn., and other
groups. While recessed “until a
later date,” Sen. Johnson told
BROADCASTING ® TELECASTING that
future hearings may not be neces-
sary.

If the reaction proves satisfac-
tory, as is generally expected, the
committee may take up the bill

Defense Dept. Plan Changes Urged

in executive session this Wednes-
day and report it out favorably,
he indicated.

The bill in its present form
would empower the President to
control radio-TV broadcasting and
other radiations whenever he
“deems it advisable in the interest
of national security,” or authorize
use of stations and devices by such
agencies and departments he may
designate.

The industry stood united,
through NAB and RTMA, on the
common ground that power over
stations is provided "under Sec.
606 {c) of the Communications
Act, and that the military plan is
potentially “very dangerous”
the nation’s broadcasters under the
loose-jointed language inherent in
the legislation.

Text of the proposed amendment:

Sec. 606(c). Upon proclamation by
the President that there exists war or
a threat of war, or a state of public
peril or disaster or other national emer-
gency, or in order to preserve the

to-

neutrality "of the United States the
President, if he deems it necessary in
the interest of mnational securily or
defernse, may suspend or amend, for
such time as he may see fit, the rules
and regulations applicable to any or
all stations or devices capable of emit-
ting electromagnetic radiations within
the jurisdiction of the United States as
prescribed by the Commission, and
cause the closing of any station for
radio communication, or any device
capable of emittmg electromagnetic
radiations between 10 kilocycles and
100,000 megacycles, and the removal
therefrom of its apparatus and equip-
ment, or he may authorize the use or
control of any such station or device
and/or its apparatus and equipment, by
any department of the government un-
der such regulations as he may pre-
scribe upon just compensation to the
owners.

NAB, which felt an amendment
to the Communications Act would
be preferable to new legislation,
was studying the committeé pro-
posal at week’'s end. It was under-
stood that NAB might question the
leeway suggested in the phrase
alluding to the President's dis-
cretionary power.

Spearheading the industry at-

(Continued on page 68)

CAB CONVENES

By JAMES MONTAGNES

ABOUT 300 Canadian broadeasters,
agency executives, station represen-
tatives and their associates from
the United States are expected to
attend the annual meeting of the
Canadian Assn. of Broadcasters at
the Chateau Frontenac at Quebec
City this week from Monday to
Thursday. While no definite as-
surance has been given the CAB,
it is hoped that the report of the
Royal Commission on Arts, Letters
and Sciences, headed by Hon.
Vincent Massey, will be available
for discussion by CAB members on
the final ‘day.

Unlike previous annual CAB
meetings, this year’s meeting will
be largely in the form of panel
discussions., Business meetings
will be left to two sessions, on
Tuesday afternoon and on the last
day. New directors have been ap-
pointed by the various regional

Annual Meeting Opens Today

groups, and will hold their first
meeting on the afternoon of March
1. Business to be discussed will
inelude, in addition to annual re-
ports, changes in wording on rate
cards and contracts and related
matters.

Agenda for the annual meeting
ineludes Monday morning panel on
“Earnings and Services” under
chairmanship of F. H. Elphicke,
CKWX Vancouver; Monday after-
noon panel, “Information Please,”
with W. Vie George, CFCF Mon-
treal, as chairman, and will deal
with national business; Tuesday
morning session, “Earnings and
Audience,” under chairmanship of
Ralph Snelgrove CKBRB Barrie,
will deal with audience measure-
ment. The Tuesday afternoon
program on “Civil Defense and
Local Disaster” will be a closed
session at which it is expected that

Canada’s civil defense administra-
tor, Gen. F', F. Worthington, will be
present. Wednesday afternoon’s
panel, “Operations and Earnings,”
under chairmanship of W. F. Souch,
Canadian Marconi Co., Winnipeg,
will deal largely with the equip-
ment situation.

The annual meeting of the Bu-
reau of Broadcast Measurement is
slated for the Wednesday morning
session. Maurice Mitchell, Asso-
ciated Program Service, New York,
will be luncheon speaker on the
opening day. Dr. J. R. Petrie, Ca-
nadian Tax Foundation, will be
guest speaker at the annual dinner
Tuesday when the first John J.
Gillin award will be made. Addi-
tionally Canadian General Electric
Award and the CAB Quarter. Cen-
tury Club memberships will be
presented. R. G, Lewis, Canadian
Broadeaster, will be luncheon
speaker on Wednesday.

THE seldom seen board of governmors of the Conadian
Broadcasting Corp., seen at the January meeting in the
new CBC Radio Canado Bldg., Montreal, included (I to r),
Jesse P. Tripp, Oxbow, Sask.; Prof. J. A. Corry, Queen’s
U., Kingston, Ont.; Dr. G. Douglas Steel, Charlottetown,
Rene Morin, vice chairman, Montreal; A. D. Dun-

P.E.l.;

BROADCASTING

ton, chairman, Ottawa; Dr. A. Frigon, general manager,

Ottawa; Donald Manson, assistunt general manager, Ot-

tawa; Dean Adrien Pouliot, Laval U., Quebec, Que.; F. J.

Crawford, Toronto; W. H. I-’hillips, Ottawa, and Mrs.
Mary E. Farr, Victoria, B. C.

® Telecasting



MR. SPONSOR: | |
SATURDAY AFTERNOON MAGIC

60 TO 75% OF AUDIENCE AND TOP SPONSOR

IDENTIFICATION ¢ « « 4“ ,” ’”R££ W£EKSu

Richard Jones, Gen. Mgr., February 5, 1951
Radio Station WJEBK,
Detroit 1, Michigan

Dear Dick:

The January Videodex rating of Twin Pines Farm Dairy "Twin Movie
Party", which appears on WJBK-TV, is so terrific that I want to
tell you how we feel about the program's success. :

Within the four half-hour segments on WJBK-TV from }:00 to 6:00
P.M. each Saturday afternoon, the Twin Pines double feature
western program captures from 60% to 75% of the audience.

And talk about sponsor identification! "Milky", the Twin Pines

magician-clown who handles the commercials, appeared at a Motherw
¥ Son party in a Detroit public schocl. Without fanfare and with
no introduction, ™Milky" came out con the stage. The kids, in a
single voice, roared « +» o "It's Milky"!

At the time, Twin Plnes "Movie Party" had been on WJBK-TV for
only three weeks. Yet the program had so endeared itself that all
the young fry immediately identified "Milky" and the sponscr!

We frankly feel that no other medium could possibly have made so
complete and deep an impression in so short a time as did this
television program on WJBK-TV.

I'm happy to report all this to you, Dick, and to tell you how
pleased we are with the cooperation we have had from WJBK-TV in
making this program such a rousing success.

Sincerely yours,
LSW/cn Leon S. Wayburn

YOU, TOO, CAN REGISTER YOUR NAME AND SELL YOUR PRODUCT
WITH REAL IMPACT IN DETROIT. WJBK delivers the goods—YOUR GOODS!

WIBK=DETROIT

The Stahon with a Million Friends
NATIONAL SALES HEIADQUARTERS: 488 MADISON AVENUVUE, NEW YORK 22, ILDORADO lfﬂ‘ﬁ‘

KEL, INC.

Represented Nationally by THE KATZ AGENCY, INC,
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ASCAP LICENSE RATES

HOPE for a peaceful solution to
the current controversy with
ASCAP over per program license
rates increased last week.

Basis for this new turn was aec-
ceptance by ASCAP of an invita-
tion by Dwight Martin, WLWT
(TV) Cincinnati, chairman of the
All Industry TV Per Program
Committee, for a meeting this
week [BROADCASTING ® TELECAST-
ING, Feb. 19].

The committee will meet in
New York this Wednesday and
will meet again with the ASCAP
committee on Thursday.

In his letter of Feb. 14 to Her-
man Finkelstein, general attorney
of ASCAP and head of the so-
ciety’s negotiators, Mr. Martin de-
clared his refusal to believe that
court actions are necessary to fiz
reasonable charges between ASCAP
and its biggest customer, the
broadcasting industry. Noting
that in the past 25 years that in-
dustry has paid the society ‘“well
over $100 million” and that ‘“as
our industry grows your royalties
increase  proportionately,”  Mr.
Martin pointed out that differences
not unlike the current issue have
arigen in the past, but they some-
how managed to be settled without
recourse to litigation.”

No Back Down

Mr. Martin’s plea that ASCAP
reconsider its announced plan to
issue licenses on its own terms,
with no further consultation with
the TV broadcasters, either before
or after the appearance of the uni-
lateral license forms, apparently
persuaded the ASCAP leaders that
a resumption of talks with the
telecasters committee could do no
harm and might even do some good.
However, Mr. Martin made it plain
in his letter that there was no in-
clination on the part of his com-
mittee, nor on the part of the TV
station operators, to back down on
their stand against giving any
consideration to the ASCAP pro-
posal that payment be made to
ASCAP for revenue derived from
announcements broadcast adjacent
to programs of ASCAP music. He
noted that the meeting of some 60
telecasters in Chicago on Jan. 18
upheld the committee’s position on
this vital point without a single
dissenting vote.

In his acceptance letter Mr.
Finkelstein made a number of
pointed comments on ASCAP’s dif-
ficulties in trying to reach an
agreement. Agreeing the matter
should be settled out of court, he
complained the industry commit-
tees -‘negotiate for concessions but
never purport to have authdrity to
speak for the individual broadcast-
ers or telecasters.”

Mr. Finkelstein reviewed nego-

tiations since a Lancaster, Pa.,
meeting in August, 1949. He then
recalled a Dec. 12, 1950 meeting
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at which ASCAP felt an agreement
had been reached, with language
to be worked out the next day. In-
stead, he claimed, a group of three
TV members made an effort “to
reopen negotiations completely.”

“In the face of this complete re-
versal by the representatives of
your committee,” he wrote, “it was
obvious that no progress would be
made unless we were willing to
start our negotiations all over
again at the point where we had
been two years ago.

“No one could reasonably ask us
to do this. There was, therefore,
no other course open than to offer
to send a form of per program
agreement to the individual sta-
tions in accordance with the pro-
visions of our interim license agree-
ment. At the risk of being crit-
icized for delay in forwarding this
form of agreement to the stations,
we have postponed sending it be-
cause, as you know, we have been
urged to demonstrate our willing-

“ness to keep an open door and pos-
.sibly avoid litigation, by awaiting

further developments within your
industry.

“Our doors aré always open to
anyone authorized to negotiate on
behalf of any station or group of
stations; but the history of our
past negotiations leaves little hope
of making progress with your com-
mittee. However, we are genuinely
interested in avoiding litigation,

Meet'ing Set On TV lssue

and toward that end we are willing
to have a final session with any
committee representing your indus-
trYn,,

Further efforts to avoid costly
litigation were advoecated last week
by Roger W. Clipp, WFIL-TV
Philadelphia, member of the indus-
try negotiating group, in a letter
sent to members of the NAB-TV
board. Mr. Clipp contended the
industry committee had already
arrived at the best possible deal
that could be made in or out of
court.

Left to Commitiee

Another indication of industry
backing for the Per Program Com-
mittee came last Monday when Mr.
Martin and Stuart Sprague, coun-
sel for the committee, rendered a
full report on their year-long deal-
ings with ASCAP to the NAB-TV
board of directors, (see story,
page 55). After an exhaustive
consideration of the problem,
spearheaded by Clair McCollough,
WGAL-TV Lancaster, the board
left the problem in the hands of
the committee, which received no
instructions except ‘‘to make the
best deal you can.”

Mr. McCollough some weeks be-
fore had written to Eugene 8.
Thomas, WOR-TV New York,
NBA-TV board chairman, suggest-
ing a joint meeting of the board
and the Per Program Committee

with the purpose of reopening ne-
gotiations with ASCAP [Broap-
CASTING ® TELECASTING, Feb. 12].

In his letter, which also was sent
to board members and other indus-
try leaders, Mr. McCollough ex-
pressed the feeling that per pro-
gram licenses are of interest to
only a few of the nation’s 107 TV
stations, with the vast majority
likely te take the blanket licenses
already negotiated. Under these
circumstances, he stated, to allow
these per program licenses to be-
come the subject of lengthy and
costly litigation might “become an
exceedingly ill-timed and unneces-
sary debacle on the part of the
television industry.”

Replies to this letter indicate
that a majority of the video station
operators support his views, Mr.
McCollough reported. However,
there are those who, while agree-
ing that court action should not
be taken except as a last resort,
nonetheless feel that such action
would be preferrable to acceding
to any infraction of the present
policy. This policy was laid down
by the ASCAP consent decree that
royalty payments for the- use of
ASCAP music on a per program
basis be strictly confined to pro-
grams actually containing ASCAP
tunes.

In addition to the danger to TV
licensees of agreeing to a break-

(Continued on page 70)

NARBA

" By FRED FITZGERALD

TWO more state broadcaster asso-
ciations last week reported their
support of the new NARBA agree-
ment, while on the Capital front
indications grew stronger that pro-
posed detailed hearings before the
Senate Foreign Relations Commit-
tee of Sen. Tom Connally (D-Tex.)
may evolve into a first-rate donny-
brook. :

Though no hearing date has been
set, it’s expected that sessions will
be scheduled for late March or
early April. It's also felt that in
addition to study of reported oppo-
sition to the pact, the Committee
will delve into the whole issue of
clear channél stations [CLOSED CIr-
cuIT, Feb. 19] with purported du-
plication of network programs on
clear channel stations as one issue.

State Dept. has requested the
hearings, and key witness will be
FCC Comr. Rosel H. Hyde, chair-
man of the U. 8. delegation, which
successfully negotiated the treaty
last Nov. 15 with Canada, Cuba,
Dominican Republic, Bahamas and
Jamaica.

Further support for the new
NARBA agreement, sent Feb. 5
by President Truman to the Sen-
ate for ratification, came from the
California State Broadcasters

Two State Groups Favor Ratification

Assn. and the Florida Assn. of
Broadcasters.

The California group at its
fourth annual meeting Feb. 16 in
San Francisco (see story, page 33).
voted its favor of ratification in
the following resolution:

California Resolution

Whereas, an agreement between the
United States and other North Amer-
jean nations relating to the use of
radio frequencies in the various coun-
tries concerned is vitally important
to the welfare of all radio stations
in this country; and, whereas, the
FCC and the State Dept. of the United
States have, after four years of
negotiation, concluded an agreement
which is, in thelr opinion, the best
one obtainable at this time; and,
whereas, this agreement will soon go
before the U. 8. Senate for ratifica-
tion; now therefore be it resolved
that the California State Broadcast-
ers Assn. do hereby go on record as
favoring the ratification of the said
agreement and instruct the officers
of the association to send {o the
appropriate Senate Committees this
resolution expressing the association
approval of the agreement.

In a like manner, the Florida
Assn. of Broadcasters notified the
Commission that its organization
had gone on record favoring ratifi-
cation.

Spokesman for the Clear Chan-

nel Broadeasting Service last week

reiterated the opposition of CCBS
to what it termed “a paper treaty”
and declared that appropriate
testimony would be presented by
farm groups and other organiza-
tions who concurred in the feeling
that “the treaty should be rejected.”

Pointing out that neither Mexico
nor Haiti had signed the agree-
ment, CCBS stated that there was
no guarantee gf engineering pro-
tection to U. S. stations even if the
treaty were accepted. The time
period covered by the treaty was
also scored by CCBS, which con-
tended that any pact “should be a
long-term treaty” and that the
current agreement could be termi-
nated by a signatory.nation should
it desire to demand reopening of
negotiations.

The CCBS spokesman alluded
to possible differences that may
exist in so far as radio operations
within the United States are con-
cerned and declared “if there is
any quarrel, let’s fight it out domes-
tically.”

Also heard last week were con-
flicting reports as to where certain
organizations and stations stood in
the NARBA fight. One source
maintained that though some

(Continued on page 64)
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By HARRY BURKE

General Manager

YES—half of the married people are women—BUT, 81% of all the radio listening is by women,
both daytime and nighttime. Furthermore, women are the motivating force behind 929, of ALL
purchases.

This is one of the biggest reasons why radio is the best advertising medium today. The people you
must sell, to make profitable sales, are women. They are the ones you can reach easiest, most often and
at least expense.

In KFAB’s great “Midwest Empire,” according to recent reports from Hooper and Conlan, more
women listen to KFAB than any other radio station.

It is non-sense that “half of the married people are women” — BUT, nonsense-that-makes-sense be-
cause women are your largest group of listeners and your best prospects.

KFAB offers you this year's audience at this year’s price. Let us submit program ideas and availabili-
ties to help you sell more women.

oV
DN\

N N m@%
117777 vg”

Represented by FREE & PETERS INC.

General Manager, HARRY BURKE
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HOOPER

with LANG -WORTH

writes glenn clark miller...

STATION DIRECTOR OFlwc Po
'CINCINNATI

Writes Mr. Miller:

“I am pleased to report how WCPO achieved a
95.2% increase in evening audience through the
exclusive use of Lang-Worth’s transcribed music.

The peried from 6:00 PM to 10:30 PM, Monday
through Friday, has always presented a problem to
us in the winter months. The evening competition
of other network stations in Cincinnati has always
been strong. Added to that situation now is tele-
vision. Our metropolitan area has the highest sat-
uration of television sets in the country.*

To offset these twd' bulwarks of competition, we
dacided to program our evening hours with music
—but not, however, of the disc jockey variety. Our
head librarian, Miss Betty Geisler, was given the

*Population 456,000—TVY Sets 235,000

Page Jﬁ ®  February 26, 1951

responsibility of selecting the right kind of music
to provide rich entertainment for those TV set
owners who prefer an evening of music and for
those many radio listeners who have often indi-
cated their desire for this type of musical program.

We cleared our evening schedule from 7:45 PM
to 10:00 PM and decided to use music from the
Lang-Worth Program Service—exclusively. I re-
peat that this is not a disc jockey show wherein
success is largely dependent upon a personality—
the format is simply good music intelligently
selected and présented.

We inaugurated this new type of programming
last October. The Hooper reports for this evening
period (November and December 1950) are in.

BROADCASTING ® Telecasting



UP95.2/.

The signed statement from Glenn Clark Miller, Station Director of WCPO,
Cincinnati, proves that AM broadcasting is strong and healthy despite
TV hullabaloo . . , that dollars alone cannot guarantee a high program rating

because People {may the good Lord bless ‘em) still listen to what they like!

Lang-Worth Feature Programs, Inc.

President

Send Jodag tor a typical WCPO [Cincin-

3 Y N
We are delighted to report that WCPO’s evening nati} program schedule—Monday through

Hooper rating for this period jumped to 12.3
which is a95.2% increase over the Hooper evening
rating of one year ago. Our position among the

Friday—and free 48-page booklet containing
sample pages from Lahg-Worth’s 1951 pro-

.. . . . . gram manual and music encyclopedia. This
Cincinnati stations, nighttime, has moved from o

fifth place to a virtual tie for third! 260-page book is an integral part of Lang-

Worth’s amazing new program service used
It occurred to us that other radio stations in

highly competitive markets might find this infor-
mation useful. We believe that the intelligent use
of the Lang-Worth Program Service can do much

exclusively by WCPO and many other success-
ful broadcasters to increase prestige and

revenue and decrease program cost.

to increase programming ratings for any station
that finds itself in the same competitive situation

as WCPO.”
e LANG-WORTH
Station Director, WCPO |
Cincinnati, Ohio )
FEATURE PROGRAMS, Inc.

113 WEST 57th STREET, NEW YORK 1%. N. Y,

[ =T, L . b — - 8
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A 15-COUNTY MARKE

$31,193,000* Home
Furnishing Sales

*Sales Management 1950
Survey of Buying Power

-
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HII_I_ BRIEFINE FCC Still Split

FCC briefed the full House Inter-
state & Foreign Commerce Com-
mittee last week on legislation it
believes essential in the broadcast
field in the light of present condi-
tions [BROADCASTING ® TELECAST-
ING, Feb. 19, 12, 5].
. Significantly, the Commission’s
spokesman, Acting Chairman Pau!l
A, Walker did not request action
on the McFarland Bill (S 658),
now pending before the committee,
nor did he refer to the measure as
one needing immediate attention.
The McFarland legislation, passed
by the Senate -early in the Con-
gressional session, would realign
FCC procedures, strip away pow-
ers of the Commission’s staff and
set deadlines on the FCC workload.

Closed Session

Behind closed doors, Comr.
Walker reviewed the McFarland
Bill and formally presented the
FCC majority’s objections to a
number of its provisions. He also
offered the Commission’s recom-
mendations in the form of a “model
bill,” similar to that presented on
Capitol Hill a year ago [BROAD-
CASTING ® TELECASTING, March 6,
1950]. It was revealed last week
that the FCC had revived the docu-

. ment [BROADCASTING ® TELECAST-
ING, Feb. 19].

It was understood that the

“model bill” again shows how FCC

™ ——————

T T T e e e

e ¥

0;1 McFarland Bil!

splits when confronted with the
question of what its staff’s proper
role should be in Commission af-
fairs. Again, Comr. Robert F.
Jones was the dissenter, objecting
to the position taken by fhe other
Commissioners that the public in-
terest will suffer if they can not
consult at will with staff members
before hearings are hold on con-
tested cases. Comr. Jones holds that
such advice should be placed on the
record when hearings on cases ac-
tually take place.

Comr. Walker was accompanied
by Comr. Jones, E. M. Webster,
Rosel H. Hyde and George E. Ster-
ling. Only Comrs. Walker, Sterling
and Hyde took part, the latter giv-
ing the committee members an ex-
planation of the North American
Regional Broadcast Agreement,
currently awaiting ratification in
the Senate (see story, page 28).

Next step for the committee is
to set up its priority on radio leg-
islation, as indicated in the FCC
testimony during Monday's execu-
tive session.

Comr. Walker stressed the need
for Commission authority to pur-
chase lands and construct buildings
for the purpose of monitoring
broadeast signals. This measure
{HR 1730), seen as essential in
view of the national emergency,
passed the House a few hours after
Comr. Walker -concluded his talk

{see story, page 26).

Purpose of HR 1730 is “to pro-
vide specific legislative authority
for FCC to acquire land and con-
struct stations, building, and re-
lated facilities for use in connec-
tion with radio-monitoring work
engaged in by the Commission,”
according to the House committee’s
report on the bill.

Meanwhile, the FCC asked Con-
gress to enact a radio fraud law
with language similar to the postal
fraud law. This provision is con-
tained in the McFarland Bill.

Crosser’s Bill

The FCC request was referred
to the House Judiciary Committee.
At the same time, Commerce
Committee Chairman Robert Cros-
ser (D-Ohio) introduced a bill

- {HR 2794) that would not make it

necessary for government radio
stations, amateur stations, or mo-
bile stations to have a construction
permit before being issued an op-
erating license. In addition, it pro-
vides that the Commission could
on a case-by-case basis waive the
requirement of a CP if it finds that
the public interest, convenience, or
necessity would be served for other
stations, excepting those stations
in the broadcast or common car-
rier field. .

Here is a summary, by topie, of

(Continued on page 6G)

RENEWALS

INDICATING that questions
about ABC’s relations with its
affiliated stations have been re-
solved to the satisfaction of the
FCC, regular license renewals were
issued last week to the ABC out-
lets operating with temporary li-
censes since the fall of 1949,

At,the same time, the Commis-
sion last week announced exten-
sion of temporary licenses for NBC-
owned affiliates to June 1, 1951.

ABC and NBC stations along
with those of CBS had been put
on temporary licenses at the same
time. Eventually, CBS was given
regular renewal when the FCC up-
held the networks' right,to serve
affiliates as advertising represent-
atives—a point challenged by the
National Assn. of Radio Station
Representatives as & violation of
the FCC network rules or at least
contrary to the public interest
[BROADCASTING ® TELECASTING,
July 24, 1950].

Question involving ABC and
NBC differed somewhat, with the
Commission. advising these two
networks that it wished to further
study networks' relationship with
their respective affiliates. Issues
were likened to those in the Don
Lee renewal case. The Don Lee
case involved charges relating to
affiliate relationships with respect
to FCC rules on option time, exclu-
sive affiliations, territorial ex-

Granted Network Owned Outlets

clusivity and rights of an affiliate
to reject programs offered by a
network.

The FCC at that time advised
the major national networks that
action on regular renewals would
have to await the outcome of the
Don Lee case, a decision rendered
Dec. 28, 1949, when the Commis-
sion found the network guilty of
the violations but nevertheless pro-
posed to renew the licenses for
want of a penalty short of a ‘“‘death
sentence.”

In the case of ABC, complaints
had been filed by WING Dayton,
WJIW Cleveland and KPRO River-
side, Calif., charging violation of
the FCC network rules.

Telegram Cited

Insofar as NBC was concerned,
the Commission referred to a tele-
gram by Sidney A. Strotz, then
administrative vice president of the
network, to KHQ Spokane, an NBC
affiliate, during negotiations over
a program to be broadcast in sta-
tion (non-option) time. The tele-
gram, introduced during FCC
hearings arising from the NARSR
charges, referred to “loyalty” to
NBC and mentioned that “if you
don't like our affiliation we would
like to know about it now.”

FCC advised NBC that this testi-
mony would appear to present a

substantial question as to whether -

3

the network “has violatéd or at-
tempted to induce or coerce its affil-
iate to violate certain of the Com-
mission’s Chain Broadcasting Re-
gulations.”

From time to time, sentiment has
been expressed at the FCC and
on Capitol Hill that a study of the
network practices with affiliates
would be in order. The post-World
War II influx of stations into the
competitive market picture gave
further. fuel to these views.

The FCC is also on record as
labeling as “clumsy” the present
procedure whereby action against
a network for alleged coercion of
an affiliate must be taken through
the network’s owned stations.

In the order last week, the ABC
stations given regular renewal were
WENR-AM-TV Chicago, KXGO-
AM-FM-TV San Francisco; WJZ
New York and WXYZ-TV Detroit.

The NBC outlets given tempor-
ary extension to next June 1 were
KNBC San Franciseo, KOA Den-
ver, WMAQ-AM-FM  Chicago,
WNBC-AM-FM and WNBT (TV)
New York, WRC-AM-FM and
WNBW (TV) Washington,
WTAM-FM Cleveland. .

Other stations owned by ABC or
NBC were not involved since their
licenses did not come up for re-
newal within the time period be-
tween the original order in late
1949 and the present date. N
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LANG-WORITH

DESCRIBING American Federa-
tion of Radio Artist picketing and
boycott activities as an attempt to
“ruin” the reputation of Lang-
Worth Feature Programs Inc.,
New York, and to “drive” it from
the industry, the library service
firm last week filed a complaint
in the New York State Supreme
Court and sought to enjoin further
union activity [BROADCASTING ®
TELECASTING, Feb. 19].

In addition to AFRA and its
New York local, the complaint
named Knox Manning, A. Frank
Reel, Janet Baumhover and Alan
Bunce, respectively national presi-
dent, executive secretary, treasurer
and first wvice president. Mr.
Bunce was named a second time
as president of the AFRA New
York local, along with its executive
secretary, Kenneth Groot.

Complaint alleged that AFRA
members with whom Lang-Worth
dealt were “engaged independently
and for their own account in the

ABC EXECUTIVES

Promote Rawls, Wylie

RICHARD R. RAWLS has been
promoted to manager of ABC Tele-
vision Stations Department and
William Wylie to manager of the
network’s Radio Stations Depart-
ment, ABC announced last week.

Ralph Hateher, former manager
of WPLH Huntington, W. Va., and
ex-CBS station relations, joins
ABC AM station relations depart-
ment March 1.

Mr. Rawls, who joined ABC in
1946 as manager of television oper-
ations, is experienced also in ra-
dio, the theatre and motion piec-
tures. Mr. Wylie, with the net-
work since joining its program
promotion division in 1945, has
been a regional manager of the
Radio Department since 1948.

Announcement of the promotions
followed the previous week’s re-
alignment of ABC executive per-
sonnel as part of a program to
split the network into “ABC Radio”
and “ABC-TV.”

* @& &

radio industry” and were them-
selves employers; that AFRA had
demanded abolishment of tran-
scription libraries; and that Lang-
Worth had been asked to sign a
contract (transcription code)
“providing, among other things,
for the control and supervision of
the business and commercial rela-

tionghips between (Lang-
Worth) . . . and performing art-
ists . . . and radio . . . stations.”

Lang-Worth had refused to sign,
the complaint continued, “because,
under the laws and statutes of the
state of New York and of the

Files Complaint Against AFRA

United States, the plaintiff is not
required to enter into such agree-
ments . . . and because plaintiff

‘does not wish to become a party

to the violation of said laws and
statutes.” ‘

As a result, the complaint said,
AFRA had “maliciously and inten-
tionally performed and carried out
with deliberate design and purpose
by unlawful means to destroy plain-
tiff’s business and the Lang-Worth
program service, to ruin plaintiff’s
reputation and good will and to
drive the plaintiff from the radio

CSBA ELECT

Smullin, KIEM, President;

Other Officers Named

WILLIAM B. SMULLIN, president and general manager of KIEM
Eureka, was elected president of the California State Broadcasters
Asgsn. at its fourth annual membership meeting in San Francisco Feb. 16.

He succeeds Donn B. Tatum, vice president and general counsel of the

Don Lee Broadcasting System. Mr.
Smullin served the association last
year as a vice president.

David McKay, general manager
of KGYW Vallejo, was elected to
fill the vice presidency vacated by
Mr. Smullin. Merle Jones, general
manager of KNX Los Angeles, and
Paul Bartlett, president and gen-
eral manager of KFRE Fresno,
were re-elected vice president and
secretary-treasurer, respectively.

Newly elected to the board of
directors for two year terms were
Galen Gilbert, general manager of
KGER Long Beach; Arthur West-
lund, president and general man-
ager of KRE Berkeley; Les Hack-
er, owner and general manager of
KPRL Paso Robles and general
manager of KVEC San Luis
Obispo; Leo Schamblin, general
manager of KPMC Bakersfield.

Directors retained to serve their
second year on the board were
Harry Butcher, president of KIST
Santa Barbara, and the four offi-
cers of the association.

Top subjects on the agenda were
a report on state legislative mat-
ters affecting the industry and a
panel discussion of radio and tele-

= i A
vision’s role in civilian defense.

In recognition of the increasing
importance of television, the mem-
bers voted to change the name of
the organization to the California
State Radio and Television Broad-
casters Assn.

They also voted to go on record
favoring ratification of the
NARBA agreement and voted to
oppose the proposed 25% excise tax
on radio-TV sets.

“The First Lady

Participations available.

ELEANOR
ROOSEVELT

In New York on WNBC
In Los Angeles on KFW B

9:30 to 10:15 AM (PST)
Monday thru Friday

of the
comments on domestic
outstanding personalities and world figures; plus
her own analysis on important news developments.

broadcasting industry.”

AFRA had ordered its members
to refrain from further contractual
relations with Lang-Worth, as well
as refuse to perform existing con-
tracts, the complaint alleged. The
union also had advised station
managers in New York state that
the firm had been “unfair” to
AFRA, and had said that it be-
lieved stations “will not ‘want to
pay good money’ for ‘non-AFRA
talent,”” or “give financial sup-
port to the Lang-Worth method
of doing business,” it said.

WNEW New York had discon-
tinued use of Lang-Worth tran-
scription libraries because AFRA
had “wilfully and intentionally is-.
sued and circulated false state-
ments and publicity” concerning:
the firm, the complaint alleged.

Placards that were “untrue,” it
continued, were carried by pickets
in front of the company offices in
New York. The placards read:

‘“AFRA, American Federation of

Radio Artists (A.F.L.), against
Lang-Worth Feature Programs
Inc.,” and the like.

Alleging that “there is no labor

-dispute” between the company and

AFRA, and that Lang-Worth was
being injured, the complaint re-
quested a temporary injunction,
to be followed by a permanent in-
junction, against union activities.
In an affidavit to support the re-
quest for an immediate, temporary
injunction, C. C. Langlois, Lang-
Worth president, elaborated on the
allegations of the complaint.

“THE

PROGRAM”

World”?

interviews with

daily

items,

Represented Nationally By

EXECUTIVES involved in ABC’s realignment into radio and television opera-
tional parts [BROADCASTING ® TELECASTING, Feb. 19] are (I to r): James H.
Connolly, who becomes supervisor of network O & O radio stotions and na-
tional spot and local radio sales; Otto Brondt, newly appointed supervisor of
O & O TV stotions ond national spot and local TV sales; Burke Crotty, pro-
moted to assistont national director of TV program production, and James S.

William G. Rambeau Co.

KFWB

IN HOLLYWOOD

February 26, 1951 '® ‘Page 33-

980 OMN THE DIAL
Pollak, new WJZ-TV New York TV program manager. In addition, William
Phillipson was promoted to ossistont director of television, programs and
operations, and Leonard Blair succeeded Henry Cox, resigned as ABC New
York production department manager, all of whom are not shown aobove.
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Hill Discs .

- (Continved from page 21)
state to provide overall coverage.

Last year, 38 Senators out of
the 96 in the upper chamber were
recording dises at the facility. Cur-
rently the rate is 26, with more
Senators expected to be added.
There are approximately 105 out
of 435 House members recording
their reports. Not all dises are
necessarily weekly, some are every
othey week.

Spot checking showed varied
methods of recording and charging
of stations.

For example, Sen. J. William
Fulbright (D-Ark.) records pro-
grams at the specific request of
'stations. The_ usual format in this
instance is for the Senator to inter-
view a guest.

In California, Republican Sens.
William F. Knowland and Richard
M. Nixon record programs. Sen.
Knowland’s program 1s a 15-min-
ute weekly disc.

Florida’s Sen. Spessard L. Hol-
land, Democrat, records a regular
show. His colleague, Sen. George
A. Smathers, also a Democrat, oc-
casionally records a disc for home

- eonsumption.

Sen. Holland’s office said that
some- stations pay for transcrip-
tion costs but others do not, de-
pending on what arrangements are
made. This also applies to mailing
costs. :

- Newly-elected Sen. James H.

b Ml Jee?

" The

-

Duff (R-Pa.) plans intermittent
recordmg for state stations.

Sen. Henry C. Dworshak (R-Ida.)
cut about four records last spring.
Stations receiving the dises were
not asked to pay the costs of mak-

ing the transcriptions.
Jowa’s Sen. Guy M. Gillette, a
Democrat and chairman of the

Senate Rules subcommittee on
Privileges and Elections, records
programs only on request.

Newly-EIected NAB Board Members

(Continued from page 22)

the agency he handled two radio
accounts and the broadcast bug
bit him, leading in 1932 to a mer-
chandising-selling job at KSO Des
Moines, then a Cowles outlet. He
rose to an Jowa Broadeasting Co.
vice presidency in 1942, Since
leaving Des Moines he has been
vice president at WHOM, at that
time a Cowles outlet in Jersey
City, and now WCOP. He has
served NAB in committee work.

Harry W. Linder
HARRY W. LINDER heads a
thoroughly electronic - electrical
family. He makes
his first NAB
board appearance
as director repre-
gsenting District
11, He is presi-
dent of KWLM
Willmar and
KTOE Mankato,
and owner of
KMHI Marshall,
all in Minnesota.
His two sons,
both eleetrical engineers, are asso-
ciated with him in operating the
stations. Age 50, Mr. Linder is
vice president of Minnesota Broad-

Mr. Linder

QUINT CITIES

5 CITIES—2 COUNTIES
the Hub of a Major Market

WOC blankets these five cities. . . .
It reaches thousands of rural listeners in a rich

areal

One metropolitan

agricultural area, too. Diversified? Of course! From man-

Basic
NBC Afhliate

agers to machinists
to clerks.
they all buy
market!
an accurate

. » . from cooks
They =zll listéen . . .
in the Quint City
Truly a test market . . -
indicator for your

product, your sales or your cam-

paign.

Dependable -surveys prove

that WOC saturates a metropolitan

market .

WOC
5,000 W 1420 Kc

., « and a rural market

. «» and SELLS YOUR PROD-
UCT!

B. J. Palmer, President
Ernest C. Sanders, Manager

Page r.ll .

Davenport, lowa
AM-FM-TV

+
Free llﬁa}on inc.

1
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casters Assn.; member of Cham-
bers of Commerce in three cities
where he has station; is active in
civie and fraternal work and holds
the Willmar “outstanding citizen”
trophy; loves fishing and hunting.
Mr. Linder is president of a whole-

. sale electrical distributing firm in

Willmar, with branch in St. Cloud.
Frank Merrill Lindsay Jr.

FRANK MERRILL LINDSAY
Jr., who prefers the Merrill tag,
returns to the
NAB board after
absence of a year.
He has been gen-
eral manager of
WSOY Decatur,
I1l., for more than
a decade, adding
sports and com-
‘mentator roles to
his duties. He
was elected to the
NAB board in
1949 as a small stations director-
at-large but now joins the board
as director representing District 9.
He has served on NAB commit-
tees and has been president of
Illinois Broadcasters Assn. He
was born. in 1910 at Decatur;
graduated from Kenyon College;
received MBA degree in 1936 at
Harvard business school; radio
ham for years; went to work on

Mr. Lindsay

‘Decatur newspapers; joined WJBL

(now WSOY) in 1937 as business
manager; was Navy commander
during war, working in radar.
Robert Mason

ROBERT T. MASON is president
and general manager of WMRN
Marion, Ohio. He
served previously
as a director for
small stations,
1947-48, and was
a member of the
former Small
Market Stations
Committee of
NAB. Born in
Milwaukeein
1900, he'is a grp.d-
uate of Ohio
State U; pubhshed newspapers and
magazines' for 16 years started
WMRN ih 1940. He has been a
candidate -for Congress from his
Ohio district. Active in Chamber
of Commerce work, he is a mem-
ber of the U. S. Chamber’s” ad-
vertising advisory group. Other
activities include Ohio Assn of
Broadcasters, of which he is a’ past
president as wel] as Broadcast
Measurement Buréau and Broad-
cast Audience Measurement boards.
His illustrious brother iz Frank
T. Mason, ex-president, INS, for-

Mr. Mason

-

mer NBC vice president and until

recently, head 'of 'the U. S. Brewers
Foundation, who now lives in semi-
retirement in Leesburg, Va., where
he pubhshes the county newspaper.

BROADCASTING

‘dus years.

No Radio Doom -
(Continued from page 23)
Fletcher, with Mr. Pellegrin join-
ing Allen Jones, Storecasting, and
Everett Dillard, WASH (FM)
Washington, in the discussion.

Robert K. Richards, NAB public
affairs directors, was dinner speak-
er. He brought along the four
young winners of the annual Voice
of Democracy contest (see story,
page 20). They delivered excerpts
from their winning scripts.

Lee Hart, assistant director of
Broadeast Advertising Bureau, told
how to write planned radio copy
in a panel led by Fred Palmer,
WOL Washington.

Don McClure, of McCann-Erick-
son, New York, spoke at a TV
production panel, led by Mr. Comp-
ton. Participants were Alvin Ep-
stein, of Alvin Epstein Adv.; Gor-
don Manchester, Manchester &
Lyles; Robert Maurer, Henry J.
Kaufman & Assoc.

NEW AD AGENCY

SPADE work for National Guard
media plans beginning July 1 and
for selection of a new agency to
handle its advertising account will
be undertaken by Guard bureau
officials at a preliminary- session,
tentatively set for March 15.
Representatives of advertising
agencies which desire t¢- compete
for the account are invited to at-
tend a Pentagon briefing session
in Room 8180, Lt. Col. Ernest L.
Smith, chief of the NGB’s infor-
mation office, said last week. In-
terested agencies should submit ac-

ceptances for the meeting by
March 12,
Representatives will e ap-

prised of the Guard’s advertising
background in recent years and
of media plans, including fund re-
quests, for the new fiscal year
(1951-52). Bureau officials have
asked Congress for between $550,-
000 and $600,000 in advertising
outlay, it was disclosed.

The advertising allocation has
varied since World War II, rang-
ing from $298,000 for the current
year to over $800,000 during fiseal
1947-48. Radio and television gen-
erally have fetched about 25% of
the total outlay.

The accouht currently is being
handled by Robert Orr & Assoc.,
New York and Washington. Gard-
ner Advertising Co. and N. W.
Ayer & Son held it in previ-
Theme of new com-
paigns will be directed at the 17

1812 year age group, urging
itlo‘nal Guard, memlg_ershlp as
deﬁlrable pre-draft “training and

embtracing radio-TV statmns, news-

paper and magazine ads, and book-
lets, pamphlets and other in"dustry
aids..

After the March 15 brleﬁng,
compefing agenmes will be asked
to prepare presentatlons for ' the
account.. A board of officers will
sift through al bids and select four

.agencies. to appqar for oral pres.en-

tatmns thls sprmg
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TRAILING BELOW THE OIL EXPLORER'S PLANE, the airborne
magnetomeler records the earth’s magnetic field. Other new ideas and
devices are developed by thousands of oil companies in the race to meet
oil needs. The driving force—compelition; the result—a stronger Amer-
ica —more and better oil products for yon.

TINY BRAIN OF THE MAGNETOMETER, no larger than a ciga-
reite, docs a job thousands of surface explorers couldn’t do. Such inven-
tions helped put U.S. oil reserves past the trillion gallon mark last year
—an all time high. Other developments have brought amazing improve-
ments in fuels and lubricants for peace or war.

Telecasting

The search
for oil takes
to the air

In today’s all-out search for oil, American oil-
men are using specially equipped planes over vast
stretches of ocean, jungle and arctic wastes.

The airborne magnetometer, developed for spotting
submarines in World War 11, “surveys” underground
rock formations by recording facts about the earth’s
magnetic field. This is only one of many developments
that helped bring in nearly 25,000 new producing oil
wells last year alone.

With more wells than ever in operation, America
now produces more oil than at the peak of World War
1I. Equally important — oil scientists have constantly
improved the oil products America uses. For instance
—although taxes have gone up, the price of gasoline it-
self is about the same as it was 25 years ago. Yet the
quality is so much improved that 2 gallons today do
the work that 3 used to do.

In peace or war, America’s thousands of private-
ly-managed oil companies provide the public with the
finest oil products at the world’s lowest prices.

This has come about because free men. competing
freely, are always working to improve their companies’
methods and oil products. And the benefits of this com-
petition go to you.

0il Industry Information Committee
AMERICAN PETROLEUM INSTITUTE
50 West 50th Street, New York 20, N. Y.

HELICOPTERS TOO ARE USED as many compaines
search for oil—first step in bringing the public more and better
oil products. Result of this competition: price of gasoline today
is about the same as 25 years ago, yet the gasoline is worth 50%
more by every measure of performance and economy.
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HOOPERATINGS

New Reports Available

AVAILABILITY of city radic and
TV Hooperatings “on all programs,
in all major cities in terms of indi-
vidual monthly reports up to 12
times annually” was announced
last Wednesday by C. E. Hooper,
of C. E. Hooper Inc.

He called it the “most significant
announcement of the Hooper firm
since 1940, when the availability
of local city-by-city Hooperatings
was made known.”

Already Operating

The new schedule already is in
operation on television in New
York, Los Angeles and Detroit, and
on radio in Los Angcles. The devel-
opment, Mr. Hooper said, was made
possible “by modifications of, and
adaptations in our coincidental
method, designed to (a) increase
frequency and speed of service, and
(b) increase the scope of programs
and time periods rated.

He said the improvements have
been made without altering com-
parability with past Hooperatings.

The announcement listed two
factors involved in the change,

greater and greater

scope.

It will now be possible, the com-
pany explained, to have individual
program Hooperatings in.individ-
ual cities up te 12 times a year,
with each month’s report delivered
before the end of the following
month. (“Local” Hooperatings are
now typically published three times
a year.)

The expanded Hooperatings also
will include early morning radio
and late evening radio and tele-
vision indicative ratings.

Upon their acceptance, the firm
said, these reports will replace the
“typically” three-times-a-year city-
by-city Hooperatings. The an-
nouncement anticipated that with
cooperation of radio and TV time-
buyers and sellers they will be in
publication “in most cities” by OQec-
tober.

frequency

The development “offers relief

from the (a) tardiness, (b) infre-
quent publication and (¢) failure
to rate all programs which have
been the only valid eriticism of city
Hooperatings to date,” the an-
nouncement said. It said the new
service also should be welcomed in
the industry as “an escape route
from the welter of conflicting loeal

en,

premise that witho

truly free America. Th

radio there could be

tory of American radio is th

story of democracy in . The story of BROA
?ASTING parallels that offradio.

With that pledge the lead editorial in
BROADCASTING’S first issue back in 1931

was concluded.

Today, twenty years later, those lines

still remain our philosophy and our creed.
I

OADCASTING has I-

into fadio’s free charter on t

In its 20th year, BROADEASTING

rededicates itself...”'T
ican System of free, co
and self-sustaining radio...”

4
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FCC Rule Book is good-naturedly thrown at three Southern California station

representatives at SCBA meet in Los Angeles.

L to r: Joseph Brenner, FCC

regional attorney; John Merino, manager, KFSD San Diego; Herbert Com-
stock, commercial manager, KAVL Lancaster; Rolond Vaile, manager, KCMJ
Palm Springs.

rating services which have sprung
into being.”

Letters and individual presenta-
‘tions are being used to explain the
expanded service to radio and TV
stations in major markets. Time-
buyers will be given full details
upon request, the company said.

PHILCO AWARDS

For Technical Achievements

SOME 1,200 research scientists,
engineers and other technical per-
sonnel of Philco Corp. were on
hand at a company dinner last
week in Philadelphia, announcing
the company’s first annual Re-
gearch and Engineering Achieve-
ment Awards. A total of 130
awards consisting of blocks of
Philco common stock will be pre-
sented each year to those “making
outstanding technical achieve-
ments.”

The highlight of the evening
was an address by Leslie J. Woods,
vice president and director of re-
search and engineering, who spoke
about the opportunities ahead for
Philco engineers. “Phileo manage-
ment is engineering minded,” he
stated, pointing out that many of
the company’s top executives have
engineering backgrounds, includ-
ing its president.

Mr. Woods outlined the expan-
sion of Phileco’s engineering activi-
ties during recent years and said
that expenditures for these activi-
ties in 1951 will exceed $7,000,000.

William Balderston, president of
Philco, and John M. Otter, vice
president and general manager of
sales, also addressed the group.

White Agency Branch

L. E. WHITE Jr, of the White
Advertising Agency, Tulsa, has an-
nounced opening of a branch of-
fice in Oklahoma City. Steve
Olesiuk, advertising veteran, has
been named manager of the new
office, located in the Exchange
Bldg.

BROADCASTING o

EDUCATION

Radio-TV Role Analyzed

EDUCATION ON THE AIR. Edited by
0. Joe Olson. Columbus, Ohio: Ohio
State U. Press. 479 pp.

AN overall gnalysis of the status
of education through radio and TV
is presented in this “Twentieth
Yearbook of the Institute for Edu-
cation by Radio” as the latest edi-
tion of Education on the Awr is
subtitled. Included are addresses
by Ralph W, Hardy, NAB director
of government relations; FCC
Comr. Frieda B. Hennock, Com-
mentator H: V. Kaltenborn and
Comr. Paul A. Walker.

General topics discussed incude:
Do We Need a New National Policy
for Radio and Television?; Radio
and U. S. Foreign Policy; Educa-
tional Television—A Progress Re-
port; Television Training in Col-
leges and Universities; Educational
Administrators Look at Radio and
Television; Promotion of Educa-
tional Programs; Educational
Broadeasting Through Commercial
Stations; Radio in Agricultural
Broadacsting, and Radio Writing
and Production. Reports of several
clinics held at the Twentieth Insti-
tute for Education by Radio also
are given; among them are Clinic
for 10-Watt Stations, Clinic for
Campus Stations, and Clinic for
Educational Stations.

WLW Asks MacArthur

ACTING on published re-
ports that GIs in Kofrea were
complaining in letters home
that they were not getting
enough food, Milton Chase,
WLW Cincinnati news com-
mentator, asked Gen. Doug-
las MacArthur about it. Last.
week the general wired Mr.
Chase that American sol-
diers in Korea were getting
“ample clothing and food”
and that “there is no toncern
regarding provisions made
for the care of the soldiers.”
The reply was picked up by
wire services and received
nationwide attention.

Telecasting



!FREEDOM, AWARD 'C;walcade,’ Others Cited

PROGRAM Cavalcade of America,
of E. 1. duPont de Nemours &
Co. Inc., Wilmington, over NBC
received top radio honor by Free-
doms Foundation, a *‘“non-profit,
non-political, non-sectaripn awards
foundation” which last- week an-
nounced its 1950 awards for
“Americans who make outstand-
ing contributions to a better un-
derstanding of freedom by the
things which they write, do, or

say.”
Awards were made in the fol-
lowing  categories: advertising

campaigns, single cartoon strips,
college commencement addresses,
community programs by boys’
and/or girls’ clubs, community
programs by men’s and/or wom-
en’s groups, company employe pub-
lications, editorials, general cate-
gory, high school commencement
addresses, magazine articles, 16mm
motion pictures, 35mm motion pic-
tures, photographs with captions,
public addresses, radio programs,
sermons, union publications and
civil_.defense. For each category, a
total of $5,000 in cash awards was
made, along with Honor Medals
and Certificates of Merit.

General Omar N. Bradley, chair-
man of the Joint Chiefs of Staff,
presented the first and second-
place awards in special Washing-
ton’s Birthday ceremonies at Val-
ley Forge, Pa. The remaining
awards are to be presented at re-
gional ceremonies throughout the
country during March and April

Other radio award winners:
SECOND PLACE:

What America Means To Me, public

gervice series, WFIL-AM-TV Phila.

The Freedom Story, series by Spiri-

tual Mobilization, Los Angeles. A

America Iz People, recorded for
broadcast Armed Forces Radio Serv-
ices of the Armed Forces Informa-
tion and Education Division, Wash-
ington.

Americe Speaks, public service broad-
cast Sept. 18, 1550, WFBR Balti-
more.

Forward America, broadcast re-
corded by World Broadecasting Sys-
-tem, New York.

Boy Scouts Jamborss 1950, public
service broadeast July 8, 1940,
WCAU Philadelphia.

“Yes, It Can Happen Here,” Amer-
icans Speak Up program, Dr, Her-
bert C. Mayer, president, American
Yiewpoint Ine., transcribed series.
The American Way, public service
broadcast, WMOH Hamilton. Ohio.

HONOR MEDALS:
Life With Luig:, sponsored by Wil-
liam K. Wrigley, on CBS Sept. 19,
1960.
One Nation Indivisible,
CBS.

series by

Pal Theatre, dramatic episodes by
boys and girls of PAL on WNBC
New York,

The Greatest Story Ever Told, series
sponsored by Goodyear Tire & Rub-
ber co., Akron, Ohio, on ABC.
This Land i2 Mine, series sponsored
by General Federation of Women’s
Clubs, Washington, Program secript
distributed thru loeal clubs.
Operation Survivial, sponsored by
National Council of Catholic Men,
‘Washington, on NBC Cathkelic Hour.
Good Citizenship Series, WTIC Hart-
ford, Conn.

Know Your America, U. S, historical
drama series, WJR Detroit.

Band of America, Cities Service Co.,
New York, on NBC.

Serenaders, The Washington Water
Power Co., KHQ Spokane, Wash.
Carnegie Hall, American 0il Co.,
ABC, Baltimore, Md.

CERTIFICATES OF MERIT:
Detroit Public Schools, Div, of In-
struction, Dept, of Radioc Eduecation,

Detroit.

Stamford High School Day, WSTC
Stamford, Conn.

Junior Town Meeting, series spon-
sored by Nat'l. Conf. of Christians
and Jews, WTCN St. Paul, Minn.
The Ohio Story, series sponsored by
Ohio Bell Telephone Co., Cleveland,
on WTAM Cleveland.

Story of A School and A Neighbor-
hood, WAVZ New Haven, Conn.

I Speak For Democracy, Willard
Wienke, single broadecast, Wilber,
Neb., submitted in Voice of America
contest.

Radio Station WHLI,
Long Island, N. Y,
American Democracy, William Leon-
ard, single broadcast, Waterloo,
Iowa, submitted in Voice of America
contest.

I Speak For Democracy, Donald
Wilson, single broadeast, Lemoore
High School, Lemoore, Calif., sub-
mitted in Voice of America contest.
Standard Oil Co. of Ohio, intermis-
sion broadcast talks on Cleveland
Orchestra Sunday afternoon pro-
gram, Midland Bldg., Cleveland.
George Washington Carver, Chloris

(Continued on page 49)
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CENTRAL OHIO HAS A BIG APPETITE
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transcribed series on many stations.
Moginee, public service broadcast,
Oct. 25, 1950, WWJ-AM-FM Detroit.
Salute to the Dead, public service

TR e
e

Broadeast, June 30, 1860, KFH
Wichita, Kan. ..' .
THIRD PLACE: X . . . . . .
Your Lond and Mine, wries > and WBNS, Columbus, is first with listeners and advertisers

Henry J. Taylor, sponsored by Gen-
eral Motors Corp. on ABC.
Adventures in Freedom, public serv-
ice series, WLS Chicago.
-Mark Adams, series sponsored by
Employers’ Assn. of Detroit, WWJ
Detroit.
Background for Peace and War,
public service feature broadcast Nov.
26, 1950, KSVC Richfield, Utah.
Captain Eddie Rickenbacker on
Americanism, recorded for broad-
cast, KMPC Hollywood.

FOURTH PLACE:
Women's Town Meeting of the Air,
series of programs sponsored by
Detroit Trust Co., WWJ Detroit.
Young America Speaks, public serv-
ice series broadeast, KFI Los An-
geles.
Sam Jones, American, series spon-
sored by Bank of Douglas, KOY
Phoenix and Arizona Network.
Freedom, U. S. A. series of pro-
grams sponsored by C. F. Hathaway
Co., WTVL Waterville, Me.
Hometown, Ohio, series of programs,
WGAR Cleveland, Ohio.
Destination Freedom, public service
series, WMAQ Chicago.
Living—1950, ‘“Malice in Wonder-
land” series, NBC.

BROADCASTING ¢

Healthy appetites call for big food orders.
Why not sell your brand via WBNS? Latest
Hooperatings show that WBNS has more Cen-
tral Ohio listeners than any other station. And
in the Columbus zone, WBNS has the highest
perceniage of listeners every night of the week.
That’s why WBNS is first choice with adver-
tisers, too. Write us for latest ratings or ask
your John Blair representative. Then watch
your sales figures grow fat when you sell
through WBNS.

CENTRAL OHIO’S ONLY CBS OQUTLET

HERE'S FOOD FOR
THOUGHT: WBNS
COVERS THE RICH

CENTRAL OHIO
MARKET BEST

PLUS
WELD-FM

Ask John Blair

POWER WBNS 5000 - WELD 53,000 - COLUMBUS, OHIO

February 26, 1951 ® Page 37

Telecastin .



s
¥ NG a Be

WMNB North Adams, Mass., featuring Sheldon Jones, New 'ork Giants

pitcher, on 12:30-1 p.m. Sunday program, Hot Stove Leugue. At the signing
are (seated, | to 1) Ed Nassif, co-spensor; Mr. Jones, and Bob Steele, co-
sponsor; standing, Bucky Bullett, WMNB sports reporter, and Chuck Kuhner,

bs N ls
WORZ Orlando, Fla., hos cnnounced
complete sellout of Lucky Social Se-
curity Numbers. Listeners are of-
fered $3,000 weekly. Signing are
Jake Holton and Julian Laughing-
house; Winston Clark, WORZ sales-
man, and Gene Hill, WORZ magr.,

lock on.

WWDC Washington Sportscasters
Bob Wolff and Arch McDonald
(seated, [ to r) have been signed to
handle the 1951 Washington Sen-
ators baseball gomes by the Heurich
Brewing Co. Standing are Charles B.
Eckles (l) and Edward R. Wade, v. p.,
and gen. sales mgr., respectively, of
the brewing firm.

WMNB ¢oml.

ik

rep.

COWBOY SINGER Red Allen (stand-
ing) has been signed for another'year
on KLZ Denver, six mornings weekly,
by Ben Keortz (r), owner of sponsor-
ing Kay’s Better Jewelers. Seated is
R. Main Morris, KLZ asst. mgr. Kay's
has been o KLZ advertiser for over
10 years.

X . o 2 TR
FRITZIE ZIVIC (seated), Fformer
world’s welterweight champion,
signed to handle sports program for
WPIT Pittsburgh, and Don loset (r),
v. p. «nd station mgr., congratulates
him. Standing (D) is Robert Connelly,
acct. exec. who obtained Philco dealer
sponsarship for first half hour of 5-6
p.m. weekday program,

CUTTING BIRTHDAY CAKE in studios of WWSW Pittsburgh is H, O, Sham-
blen Jr,, of local Shamblen Furnace Parts Co., marking first year of sponsor-

ship of weekday news program.

Looking on are Ben W. Muros, station

mgr.; Sidney D. Berlin, station account exec., and Ray Schneider, newscaster.

Mr. Shamblen has signed for a second year.

NI

LeVALLY CLOSES

Iliness of Owner
Cited as Cause

LeVALLY Inc, three-year-old Chicago agency with $4.5 million billing,
was preparing last week to close its doors “on or before May 1” because
of the illness of Norman W, LeVally, president and treasurer.

Mr. LeVally, in a prepared statement, said he was liquidating the

10-account agency on orders of his
physician. He will take an “inde-
terminate rest,” but any other
plans are “indefinite.”” He explained,
however, the move is a “temporary
retirement from the advertising
business.”

A letter reportedly went from
him to all clients Feb. 17, notifying
them of cancellation of the account
within 90 days. Two of the firm’s
major clients, both users of radio
and TV, were Household Finance
Corp., Chicago, and Frank Fehr
Brewing Co., Louisville, which an-
nounced their plans to name new
agencies about a month ago. Fehr,
which uses local AM spot and TV
programming, plans “no curtail-
ment” in its use of either. It will
name an -agency which has had
brewery advertising.

Other Accounts

Other LeVally accounts which
will name new agencies are Mara-
thon Corp., Menasha, Wis. (paper
products); Hamilton Mfg. Co., Two
Rivers, Wis. (clothes dryer); Deep
Freeze Appliance Div. of Motor
Products Corp., North Chicago, Ill.;
Kitchen Art Foods Co., Chicago
{Pyomy mixes); Scott Radio Labs,
Chicago; John Meck Industries,
Plymouth, Ind. (TV sets); Vir-
ginia Parks Inec., Chicago (VP de-
oderant) ; Snappy Cheese Co., Den-
mark, Wis.; American Family
Magazine; Chicago Electric Mfg.
Co. (appliances).

Only broadcast accounts are
Kitchen Art Foods, which uses AM
spot, and Deep Freeze, which
bought local TV programs in Chi-
cago.

Mr. LeVally, who is 45, estab-
lished his own agency three and
one-half years ago after working
as equal partner with John W.
Shaw, head of the Chicago agency

VWOA AWARDS

At.26th Anniversary Fete

MARCONI Memorial Medal of
Achievement was to be awarded to
J. R. Poppele, vice president and
chief engineer of WOR New York,
at the Veteran Wireless Operators
Assn, 26th anniversary dinner last
Saturday, Feb. 24. Other Ilife
members of the association to re-
ceive that honor were Louis G.
Pacent, president of the Pacent
Engineering Corp., New York, and
Haraden Pratt, vice president and
chief engineer of Mackay Radio
and Telegraph Co.

Marconi Memorial Wireless Pio-
neer Medals were to be awarded
to E. C. Cochran, former FCC elec-
tronic engineer; Comr. George E,
Sterling; John B. Gambling, WOR;
Arthur Godfrey; Comr. E. M.
Webster; Dr. Lee de Forest, and
others. Two hundred pioneer wire-
lessmen and their friends were to
attend the dinner.

BROADCASTING »*

*

of the same name, in Shaw-LeVally
for three years. Mr. LeVally, a for-
mer account executive at Leo Bur-
nett, has been in the advertising
business 20 years.

He reportedly turned down an
offer of six key executives within

. the agency to assume management

of the operation. The group was
understood to have included James
G. Cominos, vice president and
general manager; Stuart H. Rae,
vice president in charge of art;
Robert E. Blackburn, vice presi-
dent in charge of copy; Rhoades V.
Newbell, vice president; Leslie R.
Gage, vice president in charge of
media and research, and Frank W.
Chaffee, vice president in charge
of merchandising.

The Chicago firm has offices at
360 N. Michigan Ave., and employs
61 persons.

‘DREAM TIME’

Ziv Series Meets Success

AS A RESULT of the sucecess of
its transcribed radio series Dream
Time, Hamilton Watch Co. plans
to underwrite a new 13-week series
transcribed by Frederie W. Ziv
Co.

The quarter-hour Dream Time
was first offered early in 1950 by
Hamilton to a relatively small
number of jewelers for local spon-
sorship. It caught on so guickly
that by year’s end it reportedly
was aired on 417 stations in 46
states, Alaska, Hawaii and
Canada.

Hamilton pays for the production
costs of the program and has a
middle institutional-type commer-
cial, with open ends for the local
jeweler’s message, The retail
jeweler pays time costs. The show
was offered on an exclusive, one-
jeweler-to-a-city basis.

A majority of the sponsoring re-
tailers reported that inecreased
sales could be attributed directly
to Dream Time. Several jewelers,
in fact, repeated the series.

Retailers who sponsored the orig-
inal series will be given preference
when the new series is released.

BBDO New York, is the agency
for Hamilton.

Radio Script Catalog

BOOKLET, Redio Script Catalog
(sixth edition) offering a list of
more than 1,300 annotated radio
scripts, on free loan from the Ra-
dio Seript and Transcription Ex-
change of the Office of Eduecation,
is now on sale. Price is 25 cents per
copy, available from the U. 8. Gov-
ernment Printing Office, Division

~of Publie Decuments, Washington

25, D. C.

Telecasting



HONORARY Doctor of Journalism

degree is conferred upon Walter H.
Annenberg (r), editor and publisher
of the Philadelphia Inquirer (WFIL-
AM-TV), by Dr. Robert L. Johnson,
president of Temple U.

B.C.ORADIOMEN

Re-elect Elphicke Pres.

F. H. ELPHICKE, CKWX Van-
couver, was re-elected president of
the British Columbia Assn. of
Broadcasters and representative of
the BCAB on the board of direc-
tors of the Canadian Assn. of
Broadcasters, at the annual meet-
ing at Vietoria, B. C., Jan. 29-30.
Bill Rea, CKNW New Westminster,
was re-elected vice president, and
M. P. Finnerty, CKOK Penticton,
was elected director.

After hearing reports from
CAB General Manager Jim Allard
and Sales Director Pat Freeman,
association dealt with a sales
presentation kit for use by all
British Columbia stations in pro-
moting radio in the province.
Civil defense officials and station
operators discussed how stations
could be of service in case of a
war emergency.

KMED COURSE

Teaches Broadcasting

KMED Medford, Ore., last week
began a public 10-week course in
broadecasting principles. Seven
KMED personnel who will assist
as instructors are: Jennings Pierce,
manager: Ray Johnson, chief en-
gineer; Jack Ellison, promotion and
national sales manager; Bud Ho-
hensee, program director; Bill
Hansen, local sales manager; Russ
Jamison, production manager, and
Katerine Lindsey, continuity direc-
tor.

The station reported that all in-
structors will receive the normal
salary paid for instructors of ex-
tension study. This they will con-
tribute toward a scholarship for a
deserving high school student to
attend college. Radio Medford Inec.,
licensee of KMED, reportedly will
match the instructors’ donation.

Join Liberty

KWIN Ashland and KFIR North
Bend, Ore., have sighed as affiliates
of the Liberty Broadcasting Sys-
tem.

BROADCASTING

RADIO AUDIENCE SIZE

Can Be Increased Despite TV, Study Shows

LOCAL stations can increase aver-
age audience size despite the de-
cline in radio listening caused by
television, according to a study
conducted by Advertest Research,
New Brunswick, N. J., on behalf
of WCTC New Brunswick.

The analysis is based on matched
studies conducted in January 1949
and the same month this year.

Comparison of the two periods
shows radio listening has declined
overall by 23.79, with the bulk of
the drop occurring in the evening,
according to Advertest Research.
Morning radio listening increased
12.6%; afternoon radio listening
fell off 15.29%, and evening radio
listening dropped 35.6% during the
two-year period, it was found.

This average decrease varied
sharply among stations, the re-

search firm noted in supporting the
claim that local stations can ex-
pand audience despite TV. Adver-
test Research pointed out that the
two studies were based in each in-
stance on more than 8,000 cases,
and were matched in every respect.
The area (Middlesex and Somerset
counties in New Jersey) was de-
scribed as “probably unequal in
the country for degree and media
competition.” It is covered by 10
TV, over 25 AM and numerous
FM stations,

TV viewing has increased sharp-
ly in the two years, especially in
evening hours, it was found.

BARBARA WELLES, women’s com-
mentator WOR New York, was feted
by station with five-day birthday cele-
bration, from Monday, Feb, 5, through
Friday, Feb. 9.

‘THOUGHT WAR'

Report on Korean Activity

PROGRESS in the psychological
warfare phase of Korean opera-
tions, entailing loudspeaker trans-
missions to enemy forces and UN
radio broadcasts to the civil-popula-
tion, is stressed in a report filed
with the United Nations Security
Council.

The report, one of a periodic
series, revealed that loudspeaker
broadcasts from air and ground are
“proving effective in complement-
ing the influence of leaflets in in-
ducing surrender of enemy sol-
diers.” During the latter part of
November numerous broadcasts
and leaflets were employed -as

psychological warfare was stepped
up. Civilian broadcasts were aired
by Radio Seoul and Radio Pyong-
yang giving ‘“authentic news re-
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‘Ice Follies’ Success
.. (Continued from page £5)

campaign, using virtually every
station in the city. If it worked,
they would be repaid their invest-
ment on a sliding scale of increased
attendance over the previous year.

Their faith was justified. At-

tendance increased enough that
year to completely absorb the
$12,000 they had risked to prove
their point.
. Eddie and Roy Shipstad and
Oscar Johnson have been extremely
conscious of television and the ef-
fect of its growth on theatrical
attractions. They have watched it
since its infancy.

Ice Follies was one of the first
shows ever to be- televised in its
entirety, they stated. That was
back in 1944 when Philco was oper-
ating its experimental TV station
in Philadelphia.

From time to time since then,
and quite consistently in the past
two years, Ice Follies has cooper-
ated with stations in presenting
the show on video. However, it has
established a policy of never tele-
casting a complete show, and never
more than three or four minutes
consecutively.

TV Spots Newest
Addition

Ice Follies has added well-pro-
duced TV spot film to its series of
radio spots in the past few years.

For the division of budget ap-
propriation between radio and TV,
Ice Follies management and Wal-
ter McCreery Ine. have worked out
an interesting formula which is
recommended to arena manage-
ments in television areas. The
money is proportioned in direct
relation to the number of radio and
television. receiver sets in each
area.

In most instances where video
has been included in the budget,
additional funds have been appro-
priated so that the expense of the
newer medium is not subtracted
from radio.

While most of the Ice Follies
pla;l concerns spot radio because it
is best adapted to the peculiar
problem of the traveling ice ex-

TIMEBUYERS are feted in New York by WSOC Charlotte, N. C., ot cocktai

party Feb. 13. Not showing are blankets bestowed on each guest as souvenir.

Among those present were (| to r) Chet Slaybaugh, Morse International; Ned

Midgley, Christopher Lynch, McDonald Dunbar and Ed Small, all Ted Bates
& Co., and Richard Grahl, William Esty Co.

travaganza, Shipstads & Johnson
have made effective use of network
radio for a specific purpose.

Each September when Ice Fol-
lies has its annual world premiere
in Los Angeles Pan-Pacific Audi-
torium, a half hour show is broad-
cast over a tailor-made network of
Mutual Broadeasting System. Some
50 stations are used to cover quite
thoroughly the 20 areas in which
Ice Follies will appear during its
winter tour.

This broadeast is designed to
show-case the first performance of
the new edition, thus giving regu-
lar Ice Follies patrons an idea what
is in store for them when the pro-
duction reaches their community.

Its format is the narrative-inter-
view type. Top network names are
used as interviewers. Among them
are Ken Carpenter, Frances Scully
for the women’s angle, Johnny
Grant, Bill Welsh and others.

The narrative includes & building
up of a Hollywood premiere and
top name motion picture talent in
attendance are interviewed.

Some form of line reversal has
been used in the network program
on several occasions. One year Ted
Husing interviewed General John
Reed Kilpatrick, president of Mad-
ison Square Garden in New York.
This was fed into the line at the
Hollywood originating point.

Last year & local cut-in was fea-
tured. In each area the local arena

"
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manager, a friend of long standing
and an important personage in the
community, congratulated Eddie
and Roy Shipstad and Oscar John-
son on the 15th anniversary of
their ice production. A special
closing tag in each city gave Ice
Follies playing dates for that area.
Ads are run on the local news-
paper radio pages listing station
and time of broadcast. In addition,
spot announcements are employed
to plug the coming network show.
This type of promotion has paid
off in a surprisingly large unsolici-
ted mail pull for a one-time net-
work special events type broad-
cast, according to Mr. McCreery.

As do the AM transcriptions,
TV film spots and other Ice Follies
advertising, production of these
annual network “specials” come
under personal supervision of Mr.
MecCreery. He considers Ice Follies
his particular “baby,” having been
associated with it for 12 of its 15
years of existence.

A pioneer in Western radio and
advertising, Mr. McCreery has the
reputation of being a perfection-
ist.

He was a member of Smith, Bull
& McCreery Inc., Hollywood, be-
fore forming his own agency a few
years ago. And wherever Mr. Mc-
Creery has gone, Ice Follies has
followed.

Local Campaigns
Also Handled

Besides representing Ice Follies
as advertising agency, Walter Mec-
Creery Inc. has handled campaigns
on the local level with conspicuous
success for arenas in Los Angeles,
Chicago, New York, Philadelphia,
Portland, Ore., and San Francisco.

Because cost of radio and TV
operations for Ice Follies are scat-
tered among a score of widely sep-
arated advertising budgets, it is
difficult to arrive at an exact dol-
lars and cents figure, according to
the ice production owners.

However, combining the produc-
tion costs of the material furnished
by the traveling ice extravaganza
and the cost of station time used
in each city for spot radio and TV,
an estimate for the total would ap-

proach- $300,000 for the 48-week
tour of 20 cities, they said. Rule-
of-thumb percentage for the radio
and TV portion of the over-all ad-
vertising budgets: has been ap-
proximately 20%.

The executive organization of
Jce Follies is quite simple. It is a
partnership wholly owned by the
two Shipstad brothers and .Oscar
Johnson.

The operation, too, iz conducted
with a surprisingly small staff.
The three owners closely super-
vise both the business and produc-
tion phases.

P. K. von Egidy is executive di-
rector and was a well-known Los
Angeles announcer-sales execu-
tive before he joined Ice Follies
in 1944. His job at the start was
to act as liaison between the exec-
utive staff, local arenas and adver-
tising agency. But since that time
responsibilities have multiplied
and he includes many other phases
of Ice Follies operation in his
duties.

With a cast of 165 professional
skaters, Ice Follies headquarters
are being established in Los An-
geles, where a new $100,000 build-
ing is being erected to house oper-
ations.

Eddie Shipstad and Oscar John-
gon were skating partners doing
a professional comedy act when
they first got their idea that a
musical show on figure skates could
be successful. But it wasn’t until
March 1933 when with aid of broth-
er Roy Shipstad, then a profes-
sienal teacher of figure skating,
that they carried out that idea.
They - presented The Greatest
Arena Show in Minneapolis Arena.
It opened on the night of the great
bank holiday. As a result it wasn’t
a success financially, but it was
from a production point of view.

In the next two years the three
youths produced a series of char-
ity shows on ice in St. Paul. Then
in early 1935 they obtained a con-
tract to produce a “tank” show in
Chicago’s College Inn. They were
booked for one month, but played
sixteen. It was at College Inn that
the idea for Ice Follies took form
and grew.

The three youthe formed a part-
nership and in Nov. 1936 with a
small band of 28 figure skaters
left their home town of St. Paul
by bus for Tulsa where the new
venture was to have its premiere.
But a polio epidemic had put the
town under strict quarantine. First
night audience on Nov. 7, 1936,
virtually was out-numbered by the
small cast, the three producer-
owners relate.

Since those days the cast has
grown to its present 165, and pro-
duction has become steadily more
elaborate and spectacular. Where
audience was then but a few scat-
tered people, in recent years an-
nual attendance has approached
the three-million mark, with a total
of more than 30 million having
attended fce Follies since it first
made that modest debut in Tulsa
in 1936.
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NEWS DANGER

‘Smugness,’ Not TV Cited

At Minneapolis Meet

AM NEWSCASTERS were told that their greatest danger comes not
from TV but from their own smugness.

This charge was leveled by Prof. Baskett Mosse, Medill School of
Journalism, Northwestern U., who spoke before more than 50 radio

newsmen from five states attend-
ing the Fifth Annual Radio News
Short Course at the U. of Minne-
gota School of Journalism in Min-
neapolis.

. To meet the competition of TV,
AM broadcasters need better
trained and better paid news men
and news programs that “go far
more heavily into interpretative
material,” Professor Mosse de-
clared.

“Actually, our greatest danger is
not from TV itself, but rather from
our own smugness—our refusal to
see the changing situation,” he
said-

AM-TV Operations

Professor Mosse’s talk closed an
all - morning session devoted to
problems of AM-TV news compe-
tition and of AM and TV news
operations within one station. Two
newsmen from KSTP Minneapolis-
St. Paul—Sandy Miller of the AM
newsroom and Bill Ingram, who
processes and voices KSTP’s night-
ly TV news show—told of the areas
of cooperation in the two types of
news broadcasting. Bob Redeen,
news director of WOC-AM-FM-TV
Davenport, Iowa, told how his two
varieties of news are necessarily
in direct competition.

Last act of the short course, go-
ing into session as a business meet-
ing of the Northwest Radio News
Assn., was to ‘elect Glenn Flint,
news director of WDAY Fargo,
N. D., president for the coming
vear. He succeeds Charles D. Hil-
ton, news director of KGLO Mason
City, ITowa. Other officers elected
are William Krueger, news direc-
tor of KDAL Duluth, vice presi-
dent; Art Smith, Sioux City, man-
ager of KNAX Yankton, S. D,
secretary, and Don- Wright, news
director of KLER Rochester, Minn.,
treasurer.

Four panels on radio news prob-
lems occupied sessions of the short
course. Use and operation of wire

KOREAN POLL
House Hears KSUM Results

A RADIO station’s poll of listeners
on the Korean situation was pre-
sented to the House of Representa-
tives by Rep. Joseph C. O’Hara
(R-Minn.).

The poll was conducted in a one-
week period ending Jan. 30 by
KSUM Fairmont, Minn. Two
questions were asked: Whether the
U. S. should pull out of Korea and
whoe should determine whether
American troops be sent overseas,
Congress or the President.

According to Rep. O’Hara, the
poll showed 83% of the respondents
believing the U. 8. should take its
troops out of Korea, 97% said
Congress should make the decision
on whether troops be sent abroad.

BROADCASTING ¢

"brought forth

services were discussed at a panel
with Mr. Hilton as leader and Don
Richardson, KAUS Austin, Minn.;
Ed Brandt, United Press field rep-
resentative, and George Moses,
Minneapolis Associated Press bu-
reau manager, as participants.
Charles McCuen, KRNT Des
Moines, led a panel on “How to
Make the News Show Different,”
with Prof. Charles E. Swanson, U.
of Minnesota School of Journalism,
and Dean Montgomery, KELO
Sioux Falls, S. D., taking part.

A panel on crime news on the air
statements that
some of the taboos on broadcasting
such news are beginning to disap-
pear. Crime news, said the partici-
pants, should be treated with the
same ‘“respongibility and judgment

‘that are applied to any other news,

always with the added problems of
good taste that characterize news
broadeasting.” Mr. Krueger was
chairman of the panel; Paul Pres-
brey of the Minneapolis Star, Paul
Ziemer of WKBH LaCrosse, Wis.,
and Sheriff Ed Ryan of Hennepin
County, Minnesota, the partici-
pants.

The fourth panel, dealing with
use of recording devices in news
broadcasting, was led by Julian
Hoshal, KYSM Mankato, Minn.
Assisting him were John Leslie,
WDGY Minneapolis.

Two speeches by foreign corre-
spondents were given to the short
course—one by Herbert Lewis of
the St. Paul Pioneer Press, just re-
turned from Southeast Asia, and
the other by Philip Potter, Balti-
more Sun foreign correspondent,
who was wounded in Korea last
fall.

Northrop Dawson, program di-
rector of KUOM, the U. of Minne-
sota station, played a sample of the
new KUOM documentary _series,
Minnesota Mid-Century, which is
being furnished on discs to 39 of

RADIO PRAISED

“Public Spirit’’ Hailed by Congressman

AN ELOQUENT appraisal of the
radio industry’s “vigilance and
public-spirited” service to the na-
tion was voiced in Congress last
week by Rep. Harold C. Hagen
(R-Minn.), who is serving his fifth
term in the House.

The Congressman said he was
singling out radio stations because
“in these times, when it seems to be
popular to ecriticize and find fault,
we very often overlook the great
good accomplished by Americans
and American industry.”

Referring to the “iron rule of
dictatorship,” Rep. Hagen noted
the contrast between the operation
of American radio and stations
behind the iron curtain “where
radio is used constantly to divide
and subjugate the people, to thwart
the freedom of mankind, and to
instill hatred and greed into the
hearts of the citizens.”

He continued :

Compare this use of radio with the
operation of the radio stations in
America. We are all familiar with
the public service programs of the
American radio Industry, the free
time made available for the purpose
of education and the sharing of
knowledge, the programs dedicated
to humanitarian causes, the unselfish
devotion to the ideals of freedom of
thought and expression, and the con-
stant effort to make life better for
all our people as well as the people
of all the world.

The radio industry of America
stands unchallenged in its service to
the ideals which are America’s herit-
age and the industry asks nothing in
return, being content to operate freely
in a land where freedom is the para-
mount tradition.

In paying tribute to the radio
industry, Rep. Hagen pointed out
how KROX Crookston, Minn., an
independent outlet, has contrib-
uted its share of public service

Telecasting

to its community.

The Congressman cited service
of KROX and other stations which
saved lives and avoided property
damage during destructive floods
in the Crookston area last year.
Another incident, he said, was a
public campaign launched by
KROX which succeeded in appre-
hending a hit and run driver.

Rep. Hagen concluded: “I am
proud of these services KROX is
giving to its community. I am more
proud to know that hundreds of
radio stations all over America are
equally vigilant and equally public
spirited.

“We need have no fear for the
future of our democratic way of
life as long as we have free and
unafraid avenues of information.
Our free way of life is safer and
more secure because of the serv-
ices of America’s radio stations,
television stations, newspapers,
magazines and other publications.”

TWO-YEAR rights to services of

"Penny Pruden (r) and Penny Pruden’s

Pantry Ine., Cincinnati club center
and product testing outlet, are as-
signed to WLW-WLWT(TVY) Cincin-
nati as Robert E. Dunville, president
of Crosley Broadcasting Corp. (WLW

.owner) looks on. '‘Penny’s Pantry’’

will be a merchandising service of
the radio-TV stations.

the 44 Minnesota AM stations
without charge. United Press
played host to a cocktail party Fri-
day evening.

Others who attended: Katherine Bar-
zen, KTRF Thief River Falls,
Jim Bormann, WCCO Twin Cities; Paul
Brown, KSTP Twin Citles: Rey Brune.
Minneapolis bureau, United Press;
Roger Cowell WCCO Twin Ci’des, Jack
Dunn, W Mf N. Allen Fo-
bes, Mankato. nn.; Bob Franzen,
WTCN Twin Citles; Garth W. Germond,
WEBC Duluth; Je Gill, Associated
Press, Omaha; Je: Gorham, KILO
Grand’ Forks, N. D.; Max Guttman,
WDAT Fargo, N, D,; Brooks Hender-
son, KSTP n Citles; Gardiner Jones,
United Press, Sloux Falls, S. D.; Don
Kelly, KELO Grand Forks, N. D.; Jack
Kelly, WRFW Eau Claire, Wxs Walter
Losk, KELO Grand Forks N 'D.; .; Bill
MceGivern, KIJV Huron, S Jim Me-
Govern, 'WDGY Minneapoﬁs Orrin
Melton, KSOO Sioux Falls, ; How-
ard Morgan, Associated Press, Min-
neapolis; Robert L. Owens, KVOX
Moorhead, Minn.; Marie H, Prosser,
KATE Albert Lea, Minn.; Francls Rob-
bins, KDHL Faribault, Mlnn Charles
Sar:leant WCCO Twin Clt:es. Ronald
Schaffer, KASM Alvany, Minn.; Jim
Schwartz, WOI Ames, Iowa; Jack Shel-
ley, WEO Des Moines; Ray Stougaard,
KSUM Fairmont, Minn.; Jack Swenson.
KFYR Bismarck, N. D.;
KROC Rochester, Minn.
WEAU Eau Claire, Wis.

WIND Chicago will broadcast Indiana
High School Basketball Tournament
for 16th year under sponsorship of
same client, Northern Indiana Public
Service Co. Bud Campbell will handle
commentary on games, three daily on
four Saturdays beginning Feb. 24.

Ray Thompson,
Dick Vogl,

LEADERSHIP

TWEHRTY YEARS

Deposits and assets in Mis-
sissippi banks are now at an
all-time high. This is more
reason than ever why "you should
reach this prosperous market through
WIDX . . . “the voice of Mississippi.”

REPRESENTED NATIONALLY
iy e

HOLLINGBERY CO.

GEQRGE P.
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AUTO RADIOS

Importance Stressed
in Audience Study

CHANCE that an auto radio will be turned on increases with the num-
ber of passengers, according to a study of car listening made in Georgia
by Donald P. Schrader, radio journalism instructor at Iowa State U.

This important audience, often overlooked, takes on added significance

with TV’s growth, according to
Mr. Schrader. In addition, the
auto and portable radio audience
offsets the normal summer drop in
the. case of in-home listening.

The Schrader study was con-
ducted in Macon, Ga., last August,
with 12,000 interviews and obser-
vations made at traffic lights, drive-
in theatres and restaurants, and
ball parks.

In general he found:

Men are more likely than women to
listen to the car radio.

Likelilhood the car radio will be
turned on increases with number of
passengers.

Likelihood the set will be turned on
at a given time increases with the

ce the car has travelled that par-
ticular trip.

Interviews were conducted be-
tween T a.m.-8 p.m. weekdays, cov-
ering both white and negro drivers.
So few negro drivers were found
that they were eliminated from the
findings.

Of all cars observed parked on
streets in downtown Macon, 63.66%
had radios, and 71% of -all cars in
which drivers were interviewed
had radios. This may be accounted
for by the fact that other research
has shown that cars with radios
are driven more than cars without
radios (Whan 1949 Study of Iowa

sOUTHWEST virciva's [2igsteer RADIO STATION
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Radio Audience), Mr. Schrader
said. Thirty-seven percent of all
car radios were turned on at the
time of the interviews, but this
figure is given more significance
when reported by sex, time and
distance travelled, he said.

The following table reports lis-
tening by sex:

TOTAL % LISTENING BY SEX IN

RADIO CARS
Sex Sets in Use
Ma.le ........................... 40.09,
Female ... ..................... 23.3%
Male and female in same car .. 37.3%

The fact that listening generally
increases as the number in the car
increases is clear from the follow-
ing table:

LISTENING BY NUMBER IN CAR
BY SEX

o, radio
cars in
which

Sex No. in ear radlo on
Male ... ........... 1 38.2
Male .............., 2 29.1
Male ............... 3 50.0
Male ..... 4 or more 713
Female 1 11.6
Female 2 28.5
Female .. 3 333
Female 4 or more 91.1
Male and Female .. 2 32.8
Male and Female .. 3 25.0
Male and Female .. 4 or more 59.6

The likelihood that a driver will

PROOE #m
PUDDING”
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coverage, distribution and RESULTS in Roanoke and

Southwestern Virginia*, 27 LOCAL accounts have
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have his radio on enroute to work
in the morning is also determined
by the distance travelled. Inter-
views were conducted at the en-
trance to industrial plants and mili-
tary establishments from 7 a.m. to
10 a.m. with the results shown as
follows:

PER CENT OF RADIOS ON BY
DISTANCE TRAVELLED TO WORK

Distance travelled Sets in use

one to three miles 16.5%
five to nine miles ......... .. 30.19%
eighteen to twenty-two miles .. 41.4%

The percent listening varied
little from day to day, and the high
station identification is construed
as further indication that this is
regular listening. Ninety-three
percent of all those interviewed
on their way to work could identify
the station to which they were
listening.

From 1-3 p.m. interviewing was
conducted at traffic lights on main
highways through the city. Twenty-
three percent of all radios were
turned on, and 98.89% named the
station to which they were listen-
ing.

In the evening, 28% of the ra-
dio-cars entering drive-in theatres
and restaurants and ball parks had
their radios on, and 859% of the
drivers named the station to which
they were listening.

It is difficult to come to any con-
clusion about the program prefer-
ence of car listeners in the morning
and evening because all four sta-
tions in Macon had similar pro-
grams, according to Mr. Schrader.
In the afternoon major league
baseball had the largest audience.

Listening on the car radios was
to local stations. The number of
radios tuned to non-Macon stations
was less than one-tenth of one
percent.

WHDH PROJECT
Controls Unwanted Brush

THE BRUSH CONTROL project
of WHDH Boston is being hailed
throughout New England as one
which can save railroads, public
utilities and farmers millions of
dollars annually.

WHDH is successfully combat-
ing rapid growth of brush at its
transmitter gite in Needham,
Mass., where constant resprouting
was obstructing ground wires and
threatening transmitter opera-
tions. Attempts in 1948 and 1949
to destroy the brush failed. But
Robert B. Choate,
The Boston Herald-Traveler, which
owns WHDH, was convinced that
science~—plus determination and
ingenuity—could solve the prob-
lem. In December 1949 he in-
itiated the current project.

Heading the project were Dr.
Frank E. Egler, plant ecologist,
with the program carried on un-
der Philip K. Baldwin, WHDH,
chief engineer, and William B.
McGrath, WHDH managing direc-
tor. Results have been successful
beyond expectations and at a cost
below other brush-killing expense.
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ANTENNAS
FCC Procedure

FCC REVISED Part I of its rules
to establish internal procedure for
handling applications in the light
of the provisions for aeronautical
study of antenna sites contained in
the recently adopted Part 17 of its
rules [BROADCASTING ® TELECAST-
ING, Jan. 1].

The Commission said the
amended rule, Sec. 1.377, provides
that antenna data presented in
station applications will be ex-
amined by the antenna survey
branch of its chief engineer’s office
and if no aeronautical study is
necessary, the information will be
forwarded to the appropriate Com-
mission bureau for further action.
If study is needed, the data will be
forwarded to the appropriate
regional airspace subcommittee of
the Civil Aeronautics Administra-
tion.

Those cases in hearing, in which
no initial decision has issued, will
be handled on a case-to-case basis
and no special provision has been
made, FCC said. In general, FCC
said it did not believe it would be
necessary to reopen records al-
ready closed to take evidence per-
taining to air safety, but in some
cases where the record iz not
closed, such evidence may be de-
girable.

ANDREWS TO TEACH

Leaves Consultant Field

L. W. ANDREWS, who for the
past several years, has served in
the capacity of radio consultant,
through his organization, L. W.
Andrews Inc., left the consulting
field Feb. 17.

Mr. Andrews took the step in
order to be free to instruct in and
supervise the Eastern Iowa Radio
School which he has developed from
a night school to a full time school.

In leaving the consulting busi-
ness, Mr. Andrews is requesting
FCC to dismiss the CP for his ra-
dio station KFMA Davenport,
Iowa. A corporation has been
formed, however, to be known as
the KFMA Broadcasting Co. and
an application has bheen filed for
his facilities with the FCC.

NEW DIRECTOR

At Fordham U. Station

APPOINTMENT of Rev. Leo Mc-
Laughlin, 8. J., as director of
WFUV (FM) Bronx, N. Y., Ford-
ham U. station, and a realignment
of station personnel, were an-
nounced last weelk.

Personnel changes include Jud-
son La Haye Jr. to chief super-
visor and programming assistant
to the director; William A. Cole-
man to director of national emer-
gency operations; Edwin J. Turn-
er to chief announcer; John J.
Mahoney to under-graduate super-
visor of production, and August A.
Rickert to director of publicity and
promotion.

Telecasting



CHECKING the agenda for the two-day CBS District 9 sessions in San Fran-

cisco [Broavcasting ® TeLecasting, Feb. 191 are (I to r) FCC Chairman

Wayne Coy, CBS District 9 Director Clyde Coombs, and CBS President
Frank Stanton.

ENJOYING a cocktail party ending the first day of District 9 sessions are
{1 to r} Charles E. Salik, KCBQ San Diego; John Karol, CBS sales manager;
Charles Garland, KOOL Phoenix, and Hi Wells, KOLC Reno.

NORTHERN CALIFORNIA station representatives who gather with their San

Francisco host, Arthur Hull Hayes (second, r), CBS vice president and general

monager of KCBS San Francisco, at the Mark Hopkins Hotel include (I to 1)

Paul Bartlett, KFRE Fresno; Walter Baziok, KREN Bakerstield; John Hamlyn,

McClatchy Broadcasting Co.; Mr. Hayes, and Leo Ricketts, McClatchy
Broadcasting Co.

IAAB MEET
In Sao Paulo March 19-29

HEMISPHERIC broadecasting will
be discussed in detail at the Inter-
American Broadeasting Assn’s
second convention, which will be
held at Sao Paule, Brazil, March
19-29. More than 300 delegates
are expected.

IAAB agenda includes approval
of next year’s budget, study of
proposed radio station regulations,
need Tor cooperation in an inter-
national radic-educational plan,
analysis of private broadeasting
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in Canada, and selection of coun-
try for TAAB’s home office.

The board of directors includes
Goar Mestre, Cuba; Emilio Az-
carraga, Mexico; L. B. Siceo,
Uraguay; E. M. de Assis, Brazil,
and Gilmore Nunn, U.S.A. (WLAP
Lexington, Ky.).

READING of North Dakota Poet
James W. Foley’s poetry by Karleton
Johnson on KDIX Dickinson, N. D.
Sunshine Hour was a big factor in
state legislature’s voting next day to
place poet's statue in Statuary Hall
in U. S. Capitol, station reports.

Telecasting

LaMOTTA FIGHT
'All-Time Great’—Pabst

“WITHOUT =a doubt, the LaMotta-
Robinson elassic will go down in
history as one of the greatest
sports events ever staged,” ac-
cording to Nate Perlstein, director
of advertising for Pabst Sales Co.,
Chicago, radio and TV sponsor of
the bout.

“We are delighted that we could
bring this event to the millions
who could not attend in person.
The fact that some 15,000 people

" came out in person indicates that

the public is hungry for well-
matched and carefully - planned
sports events. We are happy to be
playing a part in keeping sports
alive.

“For many years, Pabst Blue
Ribbon has tauken an active in-
terest in the development of
sports.”

Lester Malitz, vice president of
Warwick & Legler, New York, was
agency supervisor of the event.

BEST PROGRAMS

Named by Los Angeles Poll

NBC Healls of Ivy and ABC-TV
The Ruggles were named the out-
standing radio and television pro-
grams, respectively, of the past
vear in the second annual awards
poll announced last week by the
Southern California Assn. for Bet-
ter Radio and Television.

Selected as ‘“‘outstanding” in
other categories were: Drama—
Radio, CBS Luz Radio Theatre;
Television, The Ruggles; Comedy
and Variety—CBS Jack Benny
Show; CBS Alan Young Show;
Music— N BC Standard Hour;
KTLA Harry Owens’ Hawaiians;
Edwucation and Information—CBS
University Ezplorer; KFI-TV Uni-
versity; Reporting-News Interpre-
tation—CBS Chet Huntley; KLAC-
TV Clete Roberts.

Programs were selected from
those heard in the Los Angeles
area.

CIVIL CENSORS

Urged For Korean News

PURBLIC representatives as well as
military personnel should set
policy on news censorship in Korea,
M. M. Oppegard, president of the
Grand Forks Herald, licensee of
KILO Grand Forks, N. D., said in
Chicago Feb. 13. He spoke at
the midwinter meeting of the In-
land Daily Press Assn.

Pointing out “there should be
some kind of ecivilian committee
dealing directly with military
authorities in Korea,” Mr. Op-
pegard said “they should have suf-
ficient official recognition that they
could argue with the military over
the wisdom of withholding infor-
mation the military wishes sup-
pressed.” He concluded that “when
what we are to be told rests wholly
with the military, the suspicion
arises that what is blacked out is
something which would reflect on
our military leadership.”

Our helief

Religious I'reedom is a most
cherished right.

Our helief in action

WGAR offers its mike . . .
free . . . to all creeds and to
all religions. Every Sunday
morning for 13 years, WGAR’
has presented the “Hour of
Worship”. This public service,
is an example of religious

freedom in action.

Cleveland’s Friendly Station

Represanted Nationally by

Edward Petry & Company

America's Greotest

RADIO - Public Service Medium
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THE LATEST WCKY STORY

WCLRKY IS THE ONE TO WATCH IN 1951!

JANUARY 1951 SHOWS A LARGE INCREASE OVER JANUARY 1950
FOR WCKY

MAIL

32% more mail was received in January 1951 over January 1950. 95,692
pieces from 41 states and 16 foreign countries, all ordering WCKY adver-

tised merchandise.

ADVERTISING

NATIONAL ADVERTISERS spent 11% more in January 1951 than January
1950. National advertisers know that in Cincinnati WCKY gives them more

listeners at less cost.

LOCAL ADVERTISERS spent 6% more in January 1951 than January 1950.

The local boys know what stations produce for them and they keep coming

back for more and more WCKY advertising.

BOTH LOCAL AND NATIONAL ADVERTISERS KNOW THAT

AN CINCINNATIY
YOUR BEST BLUY
IS WCKY
INVEST YOUR AD DOLLAR WCKY's-LY




e
THE LATEST WCKY STORY

RESULTS

NO WONDER WCKY KEEPS INCREASING YEAR AFTER YEAR! RESULTS
LIKE THIS BRING ADVERTISERS BACK EACH YEAR AND EACH YEAR WCKY
PRODUCES BETTER RESULTS:

“OUR CLIENT, GALGANO RECORDS, HAS TO DISCONTINUE
THEIR RECORD OFFER. WE CAN’T GET DELIVERY. WHO'D
EVER FIGURE THAT WCKY ALONE WOULD SELL IN EXCESS
OF 200,000 RECORDS IN LESS THAN 4 WEEKS."

Alvin Eicoff
Marfree Advt. Corp.

WATCH WCKY IN 1951!

Call Collect: Tom Welstead
Eastern Sales Manager s
53 E. 51st St., = ’

New York City

Phone: Eldorade 5-1127
TWX: NY 1.1638
or

C. H. “Top” Topmiller
WCKY Cineinnati

Photte: Cherry 6565 CINCINNATI

TwX: Ci. 281

FIFTY THOUSAND WATTS OF SELLING POWER

N\
v

y -r
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editorial

TV for Tycoons Only?

RADIO AND television manufacturers and
broadcasters are exercised over the excise tax
foray. Understandably so. Pending legislation,
proposed by the Treasury, would buck the
excise impost from the present 10% to 25%,
lumping radio and TV sets in with “durable
goods” in the luxury class.

Luxury, indeed, when the whole civil defense
plan is built around the broadecast media as
the “communications nerve center?” Is it fair
to raise the cost of receivers to the point where
only those in the upper income brackets can
afford them? .

The problem for radio isn’t nearly as serious
as for TV. There's virtual aural radio satura-
tion now, and the units are lower in price.
But in TV, a 26% tax on & $300 set would
practically price the unit out of the reach of
the average citizen.

We're glad to see the Radio-Television Mfrs.
Assn., NAB and CIO-UEW go all out in oppo-
sition to this rankly discriminatory impost.

Owning a radio and TV set in the U.S. is a
“luxury” enjoyed by no other people. It is
the “luxury” provided by the broadcast arts
which were born, nurtured and developed by
Americans, making them the best-informed
populace in the world. And the most accessible
in ti?‘les of stress.

Voice or Babel?

SENATOR BENTON'’S proposal for a Senate
investigation of the Voice of America and re-
lated government propaganda efforts striles
us as deserving of prompt and sober attention.

A full-dress inquiry is needed to find out
whether our propaganda arm is as muscular as
it ought to be. Mr. Benton reported that an
expansion of the staff of the Voice and its sis-
ter services is in the wind, that the budget for
fiscal 1952 authorizes a total payroll of more
than 13,000.

As Mr. Benton pointed out, that would be &
staff larger than the number of people em-
ployed by NBC, Associated Press and Metro-
Goldwyn-Mayer put together. We suspect that
unless there is a considerable change in opera-
tions and policies, the State Dept., in building
up the Voice staff to that enormous total, will
be adding fat, not muscle.

So far there seems to have been no serious
effort to include among the Voice personnel
any appreciable number of practical broadcast-
ers—men who have demonstrated their abili-
ties in the tough climate of commercial com-
petition. True, such outstanding figures as
Brig. Gen. David Sarnoff have given advice to
the Voice on an informal and consultative basis
for some time. James D. Shouse, chairman of
the board of Crosley Broadcasting Co., has
been conducting a special survey intended to
discover means of enlarging the overseas audi-
ence to Voice broadcasts.

The advice of such men is worth far more
than the government could afford to pay. They,
and others like them, are willing to help the
Voice, despite personal sacrifice, because they
recognize the perils of our present erisis. The
- pity is that the services of so few men of such
stature have been enlisted by the government.

We fear that unless a very much greater
eﬂ'orif is made to create at least a core of prac-
tical radio experience in the vast staff of the
Voice, the government will build a huge and
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awkward broadcasting service in the image of
most bureaucracies.

The fact is that the Voice of America should
not only serve to pump a U.S. information
and education program around the world, in
answer to the propaganda effort of the Soviet.
It should also prepare the way for its own
liquidation.

Eventually, when the present tension is re-
lieved, it should be possible for free radio sys-
tems—Ilike the one that flourishes in the U.S.
—to exist everywhere. Government-operated
radio is out-of-keeping with the fundamental
American concept of government. It is at best
a temporary expedient to which we are driven
in a periof of international controversy.

It seems to us that if a greater number of
practical broadcasters exerted their influence
on the Voice, two desirable ends would be at-
tained. First, the effectiveness of the service
would be improved. Second, the Voice would

not become the tool of professional bureau-

crats determined to perpetuate it forever.

TV, NG: CIO

TELEVISION has been blamed for the col-
lapse of the theatre boxoffice, for bankrupting
sports promoters, in short for all the ills of
other enterprises that cannot easily be excused
by some more obvious cause.

Last week television was even indicted for
union-busting.

The CIO News reported that TV was keep-
ing members away from union meetings.
Absenteeism from union meetings is an offense
just short of treason, so it is safe to say that
the CIO leaders must think of TV as a scab-
rous influence indeed.

We agree with the CIO that it must be dif-
ficult to make a strategy committee report as
beguiling as, say, an evening with Faye Emer-
son. Perhaps the solution for the CIO is to
harness TV to its own use—surprise the ab-
sentees by chasing them right into their own
homes.

Union leaders, performing on TV, could

- surround themselves with showmanlike trap-

pings—a chorus of shapely dancers, for ex-
ample—and keep the boys glued to the sets.
It might not be the sort of thing old Sam
Gompers would have done, but then things
were different in his day.

On the House

AFTER THREE long years, the House Inter-
state & Foreign Commerce Committee is ready
to consider the McFarland Bill (S 6568), which
has passed the Senate three times. It would
realign FCC procedures to expedite handling
of business, and it would place the full burden
of responsibility upon the FCC itself—not its
staff.

‘We have supported the McFarland measure
because we have felt that its many good fea-
tures over-shadowed one or two objectionable
aspects. There’s a provision to allow the FCC
to issue “cease and desist” orders, as a sort
of middle-ground sanction against law viola-
tors. We have always been wary of this pro-
vision for fear that it might be abused. Li-
censees have been disposed to accept it, how-
ever, as a small price to pay for the benefits
that otherwise would acerue.

The House committee certainly isn’t com-
mitted to all of its provisions. We hope that
it will appraise the “cease and desist” provi-
sion and that it will move toward its elimina-
tion in any joint conferences between Senate
and House.

A% aur respecs fo:

THOMAS JAMES ALLARD

HEN CANADIAN broadcasters this

week hear a report on the activities of

their national association, it will be the
third such report given them by youthful
Thomas James Allard. Sandy-haired, thin,
dynamic and serious Jim Allard will not mince
words; he will give the Canadian Assn. of
Broadeasters in convention at Quebec the facts
about their industry as he sees them from the
vantage point of general manager of the as-_
sociation with headquarters in Canada’s capital
city, Ottawa.

Mr. Allard has been representing Canadian
broadcasters at Ottawa since 1943, and knows
practically all Canada’s members of Parlia-
ment personally through frequent contact in
the interest of the Canadian independent
broadcasters. When he first went to Ottawa
from the Canadian west, from where so many
of Canada’s most aggressive broadcasters have
come, it was his job to sell radio to the men
and women in the Canadian Parliament. He
went to operate the co-operative Canadian Ra-
dio Bureau, an office whose main aim is to
have members of Parliament record weekly
or less frequent reports to their constituents,
the record to be aired over the hometown sta-
tion. These Reports from Parliament Hill are
now a regular feature of Canadian broadcast-
ing.

Canada has two official languages, English
and French. Outside Quebeec province and a
few scattered section of western Canada,
French is however seldom spoken. The ma-
jority of Canadians speak only English. Mr.
Allard was no exception when he went to
Ottawa. Like all Canadians he had learned
French at school, but that was not a speaking
knowledge of the language. So when he went
to Ottawa, which is separated from Quebec
provinee by the Ottawa River, he decided he
had better brush up on his French. After all
there would be French-speaking members of
Parliament to see, and they would appreciate
seeing a representative of Canadian broad-
casters who could speak their language. There
also were French-language station members
of the Radio Bureau.

Mr. Allard did so well in his French that
his first report to the CAB membership on
their co-operative. Radio Bureau was given
verbally in both English and French. That
made a big hit with French-language station
operators. Mr. Allard has continued his study
of French and is a member of the Eloquent,
Elegant and Erudite order of Orateurs du =

(Continued on page 51)
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3163033 Different People Listen to

at Least
once a week!

WOV is your best bet for
Sales Impact, Coverage and Economy

YOU CAN BUY:
1,97 2,92 1 —Italian Listeners
1,190,112 —English Listeners*

3,163,033 DIFFERENT PEOPLE

at a cost of approximately

11 cents per THOUSAND
PEOPLE reached — naturally

you'll reach most of these people

several times weekly.

*WAKE UP NEW YORK « 1280 CLUB « RAMBLE IN ERIN—PRAIRIE STARS

WOV’s New Animated Sound Film
/3,000,000 People” tells the whole story.

730 FIFTH AVE., NEW YORK 19
ROME STUDIOS: VIA di PORTA PINCIANA 4

National Representative: John E. Pearson Co.
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st in

POPULATION

4.051.740*

RETAIL SALES

$2,294.535.000* "

NET INCOME

$3,487,827.000**

FARM INCOME

$809.026,000**

MANUFACTURING
SALES

$4,497.300,000 % * *

... among
the 12 states in
the rich, growing
Southeastern
Market

*¥1960 U. S. Census
*%¥1949 Sales Management

**¥%1949 Manufacturers
Record

DEPARTMENT OF CONSERVATION
AND DEVELOPMENT. RALEIGH
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Strictly Business
(Continued from page 11)

abode is at the corner of 46th St.
and Fifth Ave,

Born in New York on Feb. 12,
1897, Wally attended De Witt Clin-
ton High School and Cornell U,
where he majored in the chemistry
of food preservation—a far cry
from his present field. During
World War I, he was in the Navy,
winding up as. a deck ensign on
destroyer duty. After the war, he
went back to Cornell to take an
M.S. in food chemistry.

After several weary months be-
hind test tubes and beakers, he
decided on a sales job. In 19283,
he took such a job with the Elyria
Co., which then manufactured
glass-lined steel tanks for use in
the food processing industry.

The following year, 1924, he
married Doris Dunning, a Smith
College graduate, and got another
sales job, with the old New York
World.

Enters Radio Field

A succession of sales jobs fol-
lowed. In 1926 he met Scott
Howe Bowen, who later became a
pioneer station representative and
found himself with a new kind of
sales job—selling radio transcrip-
tions.

He started a major campaign, on
his own behalf, with NBC—a cam-
paign that lasted for two years
and paid off in 1930 with a spot in
the NBC network sales depart-
ment.

For eight years, Wally Duncan
was one of NBC’s top sales person-
nel. In 1938 he was offered a key
sales job at WNEW New York.
The job was a challenge as well as
an opportunity, and he took it.

At WNEW, Mr. Duncan rose
quickly—as the station prospered
—to be one of the industry’s best-
paid and best-known sales execu-
tives, eventually becoming vice
president in charge of sales. He
was a prime mover, with Bernice
Judis and Herman Bess, in devel-
oping WNEW’s highly-successful
“block programming,” formula of
music and news.

Mr. Duncan retired from
WNEW in 1948 to run a Dutchess
County (N. Y.) hog-and-dairy
farm of some 400 acres with his
wife, two daughters (Ann, 21;
Heather, 19), and two sons (lan,
13; Jeffery, 4). Meanwhile, he ac-
cepted a vice president’s job on a
consultant basis, at WSNY
Schenectady.

Finally Wally Duncan decided
farm life was a little too isolated.
Early last year he moved back to
New York and into the top sales
slot at WPIX, where he remained
until shortly before he assumed
his newer duties at the Paul H.
Raymer Co.

Mr. Duncan is a member of Phi
Gamma Delta, the American Le-
gion, the New York Grange and
the Cornell Club of New York. In
what little spare time he has, he

HOOSIER broadcasters plan soturation coverage of the Indiana High School

Basketball Tournament March 17. Fifty-three AM and FM stations will be
fed by 32 separate origination set-ups at the tournament, in addition to one
TV origination. Coverage plans are discussed by ( | to r): Emmett Jackson,
WCNB Connersville; L. V. Phillips, commissioner of the Indiana High School
Athletic Assn.; Richard L. Pyles, WCSI Columbus; Daniel €. Park, WIRE
Indianapolis, and president, Indiana Broadcasters Assn.; Joe Jordan, WSAL
Logansport; Robert Hinshaw, assistant to Mr. Phillips, and O. E. Richardson,
WASK Lafayette.

KXLY'S LOVE STORY

With Radio as the Heroipe

HERE is a love story sure to be
interesting to the radio and adver-
tising fields.

KXLY Spokane has put out an
attractive booklet entitled, Why
Are Listeners and Advertisers So
in Love With Radio? The booklet

is preparing a chapter for a TV
book due to be published this
summer.

The basic sueccess secret in his
field, Mr. Duncan feels, is really
very simple. “Most of our busi-
ness inereases,” he states, “comes
from steady clients—agencies and
advertisers—who have decided to
expand their schedules with us. I
feel, as my boss, Paul Raymer,
does, that once the client believes
in you and your stations, and once
you start delivering more than you
promise, the rest is fairly easy.”

showers compliments on the aural
medium and quotes from Pliny the
Younger who 1,800 years ago eulo-
gized the spoken word.

KXLY is placing the bocklet into
the hands of store managers, their
department heads, owners of small
stores and even store clerks. Then
the station manager’s wife and to
the department head’s wife. “This
gives him a chance to see it both
at the store and at home,” KXLY
explains,

As a poet would write of his be-
loved, so KXLY describes radio.
There are sections under such head-
ings as:

“Radio creates the most beautiful
pictures of any medium—the pictures
that people draw in their minds.

“Radio delivers prospects in the
right frame of mind and heart.

“Radio reaches the new generation
who make tomorrow’s profits possible.

“Radio is the happy medium.”

THE OLD SEA-HORSE SAYS:

1000 wants o

No Other Medium "Ofers So
Much For So Little".
Now affiliated with Progressive

Broaclcasting System.
May We Hear From You?

WVM

Serving the Entire Mississippi Gulf Coast

BILOXI
MISSISSIPPI

570 xuocvoues
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NATIONAL NIELSEN-RATINGS* TOP RADIO PROGRAMS

(FOTAL U, S. AREA, INCLUDING SMALL-TOWN, FARM AND URBAN HOMES—ond including TELEPHONE and NON-TELEPHONE HOMES)

REGULAR WEEK JANUARY 7-13, 1951

Currens Current

Ratings Ratings

Current Pravious Homes  Current Previous Homes
Rank ank Program % Rank Rank Programs %

EVENING, ONCE-A-W'EEK (Average For All Programs) ....... (8.5) 5 5 Arthur Godfre sy (Nabisco) (CBS) ...... B84

1 Juck Benny (CBS) ........c.co0vnnauns 22.0 6 10 Rosemary (CBS) .................. 8.2

2 'I Lux Radio Theatre (CBS) .....ooniaune 19.4 7 [ Ma Perkins [CBS) ... .......... .. 81

3 [ Amos ‘n’ Andy (CBS) .............000. 18.7 8 IS Buckstage Wife (NBC) ....... PN B

4 3 Charlie MeCﬂﬂhy (CBS) .............. 17.1 9 Big Sister (CBS) .. ... ................. 8.0

5 4 Godfrey’s Talent Scouts (CBS) 16.0 10 17 Right to Hoppiness (NBC) ...... 8.0

6 5 My Friend Irma (CBS) ..... 16,0 DAY SUNDAY (Average For All Programs) ..,........ . (3.6)

7 7 Waolter Winchell (ABC) ... 15.1 True Detective Mysteries (MBS) . . Bl

8 1 You Bet Your Lifs (NBC) . 13.9 The Shodow (MBS) ......... 7.9

9 9 Red Skelton (CBS) 134 3 2 Mortin Kane, Private Eye (MBS) , 7.6

10 10 Hollywood Star Playhouse (cns; ...... 12.7 DAY SATURDAY (Average For All Programs) .............. (5.7)

EVEN!NG MI.II.'II-WEEKI.Y (Avamgn For All Programs) ...... (5.8) 1 Armstrong Theatre (CBS) .............. 10.3

Beulah (CBS) .........o.co.. 1n.7 2 2 Stars Over Hollywood (CBS) .......... 103

z z Tide Show (CBS) . 10.) 3 3 Grand Central Station {CBS) ,......... 9.8

3 5 Lowell Thomas (CBS) 9.3  NOTE: Number of homes is obtoined b;y upplying the “NIELSEN.

WEEKDAY (Avmg- For All Programs) (5.7)  RATING” (%) to 41,903,000—the 195!”..:.-':.':“{. gof Total United

Arthur Godfrey (Ligg. & Myan) (CBS). DR}

1
2 Romance of Helen Trent (CBS) ........ 2.3
3 3 Our Gol, Sunday (CBS) .............. 9.1
4 4 Wendy Warren and the News (CBS) . 3.7

States Radio Homes.

(*) Homes reached during all o rt of
for homes lstening only 1 to § 'mﬁ."u‘z.fu A0 CEUEly )

Copyright 1951 by A, C. NIELSEN CO.

‘Freedom’ Awards
(Continued from page 27)

‘Waterbury Colflesh, single broadeast

on Know Your Neighbor program

sponsored by Junior League of Des

Moines, Des Moines, Iowa. Des

Moines school radio system.

Meaine Council of Churches, single

broadcast over The Church School

of the Air during Brotherhood Week,

Portland, Maine. WCLH Portland,

WRDO Augusta, and WLBZ Bangor.

KGVO Missoula, Mont,, single broad-

cast dramatizing periods of civilian

hoarding in wartime.

Among General Awards, second-
place awards were won by The
Advertising Council Inc, New
York, for The Miracle of America,
and by Thomas J. Filas of the Don
MeNeill Radio Productions, Chi-
cago, for his original song, “Free-
dom Bell March.” Honor medals
were awarded the Assn. of National
Advertisers Inc., New York, for its
1950 series, Effective Employe and
Community Relations in Action;
and Anheuser - Busch Inc., St
Louis, for Between Americans, a
single telecast on the Ken Murray
Show of Oect. 14, 1950,

For a commencement address at
Hastings High School, Marion
Harper Jr., president of McCann-
Erickson Inc., New York, received
a third-place award.

In the public address category,
a fourth-place award went to
George E. Sokolsky for “The Peace
of Truth,” delivered at St. Bona-

KSWM

JOPLIN. MO.

DR. ALLEN B. DuMONT (I} was will-
ing to let his 50th birthday on Janm.
29 slip by but executives and early
employes surprised him with an in-
formal party in the cafeteria of the
DuMont Allwood cathode-ray tube
plant; Clifton, N. J. Dr. DuMont pre-
pares to cut the birthday cake while
Leonard F. Cromer, vice president of
DuMont Labs, beams a congratula-
tory smile.

venture U. A certificate of merit
was given Stuart Peabody of The
Borden Co., New York, for “Ad-
vertising and Total Diplomacy,”
delivered at an AAAA meeting.

DIRECT MAIL did total dollar volume
of $918,660,480 during 1950, according
to figures released by Direct Mail
Advertising Assn.

REACHES 446,600
PERSONS WHO SPEND...
$285,550000 ANNUALLY
IN TOTAL RETAIL SALES/.

* This map shows airline
miles to nearest metropoli-
ton centers, asuring undu-
plicated CBS service to the
KSWM auodience.

Now in its fifth year of service,
KSWM is an integral part of all
community affsirs and activities.

Austin A. Harrison, President

CBSin JOPLIN,MO.

Nationally Represented by WILLIAM G. RAMBEAU CO.
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Feature of the Week
{Continued from page 11)

reforms in the eurrency—no more ~

bottlecaps! After one last pro-
gram for the benefit of those hap-
less souls who had invested their
all in Arrowhead milk so that they
could save the caps, the new
medium of exchange became Ar-
rowhead ice eream wrappers.

The Minnesota traders reacted
swiftly, bottle ecaps being at a
premium during that last hectic
week before they would again be
like any round scraps of eardboard
—worthless and unwanted. There
was a run on bottle caps. And
when the day of reckoning finally
came, when the last bottle cap
auction began, hundreds of thous-
ands of the ubiquitous discs were
piled up in the KDAL studios, their
anxious owners waiting for the
test of power, the bottle cap’s last
hour of glory.

Inflation is a mild way of de-
scribing the hullabaloo that fol-
lowed. Imagine 11,400 bottle caps
for an Erector set! The traders
were falling over each other to get
rid of their prized currency. Two
bikes were snatched up for 13,000
caps apiece,

Then it was all over. The old
economic laws reasserted them-
selves, and the traders left—those
who were lucky enough to have
gotten rid of their bottle caps—
cluteching whatever they had been
able to buy. Those who had not
been so fortunate left with their
bulging bags and boxes of worth-
less trash. Fittingly enough, those
caps remaining with the station
were turned over to the janitor to
be burned, and according to the
station’s building engineer, they
were used in place of coal for three
hours by the four story Bradley
Bldg. in 10-below-zero weather.

Thus all bottle caps come to a
good end someday and fulfill their
natural destiny, and many Minne-
sota hearts were happy with their
gains. But of the wretehed hun-
dreds who were unable to convert
their bottle caps, we hear little.
They watch and wait hopefully for
a new financial revolution, while,
in Duluth at least, the ice cream
wrapper reigns supreme.

Radio

Market Data

for
Oakland,
California

How many people?

There are 3 million people in
the coverage area of KLX, the
top station in Hooper ratings,
KLX claims only 600,000 as
steady listeners.

How rich are they?

Qakland area radio listeners
spend 100 million for drugs,
1 billion for food, 1/2 billion
for general merchandise, 1/4
of a billion for radios, TV and
furniture.

What does Hooper say?

KLX leads all independent
San Francisco and Oakland
radio stations in the Oakland
Hooper... and often leads in
all six periodal

Do San Francisco Inde-
pendents cover Oakland?

No, these stations reach only
15% to 35% of the Oakland au-
dience that KLX covers. You
can check this by adding the
Hooper share of audience fig-
ures for all six periods.

5. What about KLX results
...and promotion?

Juet send for success stories on
your field. Also, KLX has won
7 national awards for sound
promotion.

KLX

TRIBUNE TOWER - OAKLAND, CALIFORNIA

Represented Nationally by
BURN-5SMITH CO,, INC.
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front office
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ILL HUMBERT, manager KVMA Magnolia, Ark., appointed man-
ager KPAS Banning, Calif.

ROSS CASE, production manager KWAT Watertown, 8. D., named act-
ing manager, replacing THOMAS L. YOUNG, called to duty with Ma-

rine Corps.

WOLTER H. PATTERSON JR., vice president, treasurer and station
manager Clinton County Broadecasting Corp. (WIRY Plattsburg, N. Y.},
leaves corporation. The following officers have been elected, JOEL H.
SCHEIER, president; THOMAS A, ROBINSON, vice president; JOHN
M. NAZAK, treasurer, and ARMAND A. MANCUSO, secretary.

EDWARD P. MORGAN, member of the Washington radio law firm of
Welch Mott & Morgan, last week took office as head of the price enforce-
ment division of the Office of Price Stabilization. He replaced F. Jos-
eph Donohue, who succeeded Guy Mason as Distriect Commissioner.
Onetime FBI agent and specialist on Fascist, Communist and other un-
American groups, Mr. Morgan was associate counsel for Joint Congres-
sional Committee investigating Pear! Harbor.

ROBERT ROHRS, sales department WPAT Paterson, N. J., to sales
staff WONE Dayton.

LOUIS E. SMITH, sales-service department WOAI-TV San Antonio, ap-
pointed account salesman, succeeding FRED VANCE, resigned. .JOHN
BAADE, TV commercial staff, replaces Mr. Smith in sales-service.

PAUL H. BENSON appointed commercial manager Palmetto Broadcast-
ing System (regional network), Anderson, S. C.

‘W. 8. GRANT Co., San Francisco, appointed representative for Aloha
Network, T. H.

Johnstown’s Only Morning Personality

JOE CAVANAUGH IS A WORK-HORSE
off the air

and on his show

WEEKDAY MORNINGS ® SEVEN 'TIL NINE

THE JOE CAVANAUGH SHOW

WARD = WVAM

JOHNSTOWN ) ALTOONA

Represented by W e e d and Company
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IRVING LICHTENSTEIN, publicity and promotion director WWDC AM-
FM Washington, appointed head of newly created
publicity-sales promotion-merchandising department.
MANUEL MICHAELSON, FM account executive, and
WARREN BOOROM, KRSN Los Alamos, N. M., will
asgist Mr. Lichtenstein in new department.

KOFO Ottawa, Kans., appoints Bowles & Co., Ft. Worth,
as national representative.

MORTON J. WAGNER appointed emergency mobiliza-
tion coordinator of Radio Wisconsin Ine. (WISC)
Mr. Lichtenstein Madison.

NATIONAL TIME SALES, N. Y., appointed national representative for
WLPO LaSalle, Ill.

KEN ADAMS to KGFJ Los Angeles sales staff.

p@tﬂo’ld!’ s o o

GENE TIBBETT, general manager WLOX Biloxi, Miss., elected presi-
dent Gulf Coast Shrine Club. . . . BOB WELLS, general manager KIUL
Garden City, Kans,, presented award as “Outstanding young man of year
for state of Kansas.” . . . ROBERT T. MASON, owner and manager
WMRN Marion, Ohio, elected president of Marion County Republican
Club. . . . JACK TIPTON, salesman KLZ Denver, spoke on “Radio Ad-
vertising,” as guest lecturer before journalism and advertising students
at U. of Colorado.

H. PETER LASKER, general manager WLWD (TV) Dayton, was guest
speaker Feb. 19, at Rotary Club luncheon. He spoke on “The Inside of
Television.” . . . BENEDICT GIMBEL JR., president and general man-
ager WIP Philadelphia, appointed to emergency stabilization coopera-
tion committee of city.

HARRY WISE Jr., West Coast head George P. Hollinghery Co., L. A.,
elected chairman of Los Angeles branch, National Assn. of Radio Sta-
tion Representatives. . . . LEON WRAY, sales manager KHJ Los An-
geles, returned to work following three weeks convalescence from ab-
dominal operation. . . . AL HUBBARD, account executive KECA Hol-
lywood, adopts boy, Frederick. . . . FRANK MATHEWS, salesman
New York office WLW Cincinnati, is grandfather of girl born Feb. 19.

LEMMON NAMED Extension Granted

Gets WIJW Executive Posts

APPOINTMENT of Bill Lemmon
as vice president and general man-
ager of WJW Cleveland, Ohio,
ABC affiliate, has been announced
by William M. O'Neil, president of
WJIW Ine., licensee of WIW-AM-
FM. Mr. Lemmon has been asso-
ciated with the station since 1940.

Currently serving as vice presi-
dent and general manager of the
affiliated Ohio
Music Co., Cleve-
lands wired
Muzak service
facility, Mr. Lem-
mon has had wide
experience with
station operation
and personnel.
He also will con-
tinue his present
duties with the
music firm.

Mr. Lemmon joined WJW as a
salesman in 1940 when the station
was located at Akron, Ohio, and
remained in that capacity until he
joined the Maritime service for a
three-year period during World
War II, During those years WJW
was moved to Cleveland and Mr.
Lemmon returned to head up the
musie subsidiary, a position he now
holds.

Mr. Lemmon

G. A. RICHARDS stations last
week were granted a 30-day exten-
sion to March 21 in which to file.
proposed findings of fact and con-
clusions in the case involving li-
cense renewals of KMPC Los An-
geles, WJR Detroit and WGAR
Cleveland. Protracted hearings in
Los Angeles and Detroit were com-
pleted last December [BROADCAST-
ING ® TELECASTING, Dec. 25, 1950].
In the extension petition, it was
noted that counsel illness since
Christmas Day occasioned a need
for more time.

BROADCASTING ® Telecasting



Our Respects To

(Continued from page 4i6)
Mont Royal.

Mr. Allard did such a good job.

with the Canadian Radio Bureau
that Canada’s broadcasters sent
him to San Francisco in 1945 to
represent them at the organizing
seassions of the United Nations.
From there he sent out daily re-
ports for airing to the Canadian
stations as part of the service of
the Canadian Radio Bureau. He
interviewed Canadian delegates to
the conference and so brought the
Canadian viewpoint to the Cana-
dian listeners.

The following year he was given
the added task of looking after all
public service activities of the CAB,
handling the many requests for
free time which flood Canadian
stations, helping them with all
types of public service activities,
keeping a record of these programs
and services for the annual reports
which Canadian stations have to
make to the Canadian Broadcast-
ing Corp. and the Department of
Transport.

Work Liked

Two years later the Canadian
‘broadcasters showed Mr. Allard
how well they liked his work. In
the spring of 1948 at their annual
convention they appointed him gen-
eral manager of their association,
a post he has held since and with
which he has combined the Radio
Bureau and a number of other ac-
tivities for the service of Canadian
broadeasting.

Jim Allard was born at Sault
Ste. Marie, Ontario, on July 22,
1914. At an early age he moved
with his parents to the province
of Alberta and the city of Edmon-
ton, then still a small town. His
father built schools and Jim at-
tended them. He did well, and at
the age of 12 won the Alberta gold
medal for an historial essay on
Canada’s Diamond Jubilee, cele-
brated July 1, 1927. While going
to school Jim played hockey, and
later did some refereeing in that
winter sport. He graduated from
the U. of Alberta with an honorary
degree in commerce.

After a short period on Edmon-
ton newspapers, he joined CJCA

NO PIKE(R) was this door prize at a
recent luncheon of the Minnesota
Sportsmen, held in Chicage during
the Pro-Football Draft Meeting. A
Minnesota-caught walleye, it was won
by Don Arthur, WDUZ Green Bay
program director, slrown hefting it.

Edmonton as an announcer in 1935,
then became a continuity writer
and news editor of the station. For
his excellent job as news commen-
tator and news writer he won the
Citation of Merit of the Assn. of
Canadian Advertisers in 1943, and
this acknowledgement of his abili-
ties was a deciding factor in his
being picked for the Canadian
Radio Bureau.

Since becoming general manager
of the CAB, Mr. Allard has had
need for all his driving force. There
was first a reorganization of the
entire CAB establishment which
‘was moved to Ottawa from Toronto
in the interests of economy, since
Mr. Allard had to keep a close eye
on the important Radio Bureau as
well. Then it was necessary to
work out a better method of giving
service to French-language stations
which have problems not applicable
to the English-language stations.
The Department of Transport
wanted to increase station license
fees considerably and required
more detailed annual reports from
stations. Mr. Allard was kept busy
and was able to have the drastic
station license fees moderated. He
established regional meetings of
CAB member stations at which
mutual problems were solved
around the conference table, sav-
ing time at the annual meetings.
He was largely responsible for

Ny
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carries the weight

in the Oregon Market

DAY,or NIGHT
. o

PORTLAND, OREGON
on the efficient 620 frequency

YOTALBMB
FAM“JES
From 1949 BMB

Survey

E
DAYTIM 150,030

KGW . .ot

Shliong v em ;g;,’:?’g
tan L

P g::nwb Py 191,630

NIGHTTIME
KGW . - - gso,lzo

Station B 1 -
Station T - -

AFFILIATED WITH HNBC

REPRESENTED NAYIONALLY BY EDWARD PETRY & CO.

BROADCASTING *® Telecasting

NETWORK SPONSORS

Radio Increase Reported

SPONSORED network shows on
radio totalled 214, and those on
television 169, according to the
February issue of FACTuary, pub-
lished by Executives Radio-TV
Service, Larchmont, N. Y, Similar
figures for Nov. 1, 1950, showed
207 sponsored network radio pro-
grams and 162 sponsored network
television programs.

Agency accounts in network ra-
dio for February 1951 totalled 128,
spread among 84 agencies. Net-
work television agency accounts
totalled 166, spread among 81
agencies, it was stated,

AD CLUB MEET

Roslow Cites Measurement

SIDNEY ROSLOW, director of
The Pulse Ine., was one of a group
of speakers at various clinics of the
Advertising Club of New York last
Monday, as part of its Advertising
and Selling Course. Mr. Roslow
spoke on radio-TV audience meas-
urement.

Other speakers included Frank
J. Ford, sales promotion manager
for National Distillers Products
Corp.; Robert A. Whitney, presi-
dent of National Sales Executives;
George L. Miller, vice president of
R. T. O'Connell Co.; Charles V.
Morris, vice president of Rein-
hold-Gould Inec., and Howard A.
Stone, vice president of Daniel
Starch & Staff.

picking engineers to represent the
CAB at the NARBA conferences,
and helped a former colleague from
western Canada, Pat Freeman, to
set up the sales directorate of the
CAB at Toronto.

In addition to handling the an-
nual CAB convention of the past
two years and this year, Mr. Al-
lard’s biggest job, and most time-
consuming job, has been the pre-
paring of data for briefs repre-
sented by independent broadeasters
and the CAB at the various hear-
ings of the Royal Commission on
Arts, Letters and Sciences, headed
by Rt. Hon. Vincent Massey. The
report of this commission is ex-
pected soon, and will have an im-
portant bearing on the Canadian
government’s future policy on
broadecasting and television. Mr.
Allard attended all sessions of the
commission right across Canada,
being on hand with CAB board
chairman, Bill Guild, CJOC Leth-
bridge, to answer all questions of
the commissioners and their coun-
sel.

Mr. Allard married radio actress
Alice Tonstad at Edmonton on May
6, 1938, and they have one daugh-
ter, Sandra Lee. Before going to
Ottawa, Mr. Allard had time for
boxing, fencing, skating and hock-
ey, now he has time only for swim-
ming. He takes an active interest
in national and international af-
fairs, economic matters and social
welfare work. At Ottawa, he be-
longs to the Rideau Club and the
American Trade Assn. Executives
Club.

HITCH YOUR
PRODUCT TO A

"RADIO RANCH"

Webb Hunt
soar as these Webb Hunt
. « . and watch your sales
advertisers have done;

Alaga Syrup :
B. C. Headache Powder
Dentyne Chewing Gum
Fairmaid Bread
Foremost Dairies
Ipana Tooth Paste
Kam Dog Food

Kool Cigarettes
Ladies Home Journal
Lone Star Beer
Musterole

Q. J. Beauty Lotion
Pic Sweet Frozen Food
Red Arrow Drugs
Robert Hall Clothes
Shampoo Curl

Plus a choice list of
local advertisers.

Webb Hunt Shows:

~ "Portcity Popcert”

8:30 to 10:00 a.m.
Mon. thru Fri.

“Music Maker”
7:05 to 8:15 a.m.
Mon. thru Fri.

For information call
FORJOE
National Representative

or DAVE MORRIS
General Manager
at KEystone 2581

“RADIO RANCH"
P. O. Box 2135
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Greetings are extended to tourna-
ment participants by S. F, B.

Morse (1), board chairman of
Calif. Packing Corp., ag Mr. Phil-
lipg of KDON looks on.

* * *

AN ‘ACE’ FOR LBS

Crosby Golf Event Carried

A PROFESSIONAL hole-in-one
was scored by Liberty Broadcast-
ing System -in its coverage of the
10th Annual Bing Crosby Pro-
amateur Golf Tournament. Such
stars as Bob Hope, Johnny Weis-

muller, Byron Nelson, Dennis
Q'Keefe, Jimmy Demaret, Phil
Harris, Bob Crosby and ‘Der

Bingle” himself were interviewed
during the four-day contest, final-
ly won by Byron Nelson.

The broadcasts were not spon-
sored nationally, but were fed to
all outlets for local sponsorships.

Programming amounted to more
than 10 hours of air time and was
originated for LBS by KDON
Santa Cruz, Calif.,, under the di-
rection of Orel Phillips, program
director for the station. Mr.
Phillips assisted the announcers,
balancing play-by-play reporting
with personalities and color in
order to hold interest of golfers
and non-golfers alike.

Ad Nominations Wanted

ASSN. OF Canadian Advertisers
has asked for nominations for men
and women who have made note-
worthy or outstanding contribu-
tions in 1950 to Canadian adver-
tising. Five awards will be made
in the shape of medals for various
phases of the advertising business.
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ILLIAM DOAK, announcing staff

KATI Houston, appointed direc-

tor of publicity and promotion.
He replaces JUSTIN HOUSE, resigned
to accept editorship of Cotfag Maga-
#ine, sports publication. ROBERT C.
WARREN, senior Rice Instifute, ap-
pointed to announcing staff.
TED McKAY, WKNA Charleston, W.
Va., appointed program director
WMON Montgomery, W. Va. He
succeeds TED NELSON, now with
KVER Albuquerque.
LESLIE G. ARRIES Jr., staff director
WABD (TV) New York, named assist-
ant to C. G. ALEXANDER in admin-
istration of program production de-
partment DuMont TV Network. Mr.
Arries, former cameraman, production
assistant and direetor of apecial
events, WI'TG (TV) Washington, and
program operations manager WDTV
(TV) Pittsburgh, is only member of
DuMont to serve in all three owned
and operated DuMont stations.

BILL BARRON, page staff, Don Lee
Network, Hollywood, to network pub-
lic relations department. He replaces

SUE DOHAN, news editor for pub-
licity releases, on leave of absence
because of sickness.

CHARLES BARTON, motion picture
film director, signed to direct CBS
Amos ‘n’ Andy television film series,
first of which is now being filmed at
Hal Roach Studios, Culver City, Calif.
DAN RUSSELL, program manager
Pacific Regional Network, on leave
of absence attending Uruguay Film
Festival, Montevideo, at request of
Motion Picture Producers Assn. He
returns in early March.

AL ROSS, dise jockey-announcer
WBAL-AM-TV Baltimore, appointed
director of popular music for station.
JIM STRONG, announcer WTIC
Hartford, called to duty with Army.
GEORGE SMITH, graduate Columbia
Institute, Philadelphia, appeointed to
announcing staff WIP same city.

CLYDE LING, Columbia graduate,
named chief seript writer WCAM
Camden, N. J. ’

WILLIAM A. VENELL, announcing
staff WHO Des Moines, named traffie
manager for AM-FM operations.

FRANK YOUNG, public relations

MEARLY 30 YERRS

)
T
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manager WPIX (TV) New York, to
NBC same city. He will handle of-
ficial social functions in behalf of
network.

BETTY SCHMIDT, KXLJ Helens,
Mont., to information division of for-
eign service, State Dept.

ED RODGERS, emcee for U.S. Treas-
ury Bond show series WBKB (TV)
Chicago, to WHBF-AM-FM-TV Rock
Island, Ill,, as staff announcer.

HENRY MAY, scenic designer CBS-
TV, and Jean Donovan were to be
married Feb. 24.

VIC PIANO, promotion director WSB-
AM-TV Atlanta, named officer of new
Georgia Alumni Assn. of Syracuse U.
A. DONNAVAN FAUST, program di-
rector WLWD (TV) Dayton, on three
weeks vacation touring South.

FRAN PETTAY, night program direc-
tor WJR Detroit, will emcee new
Musgic Hall Matinee, Mon.-Fri. at 4
p.-m.

RANDALL KALER, program director
WFAS-AM-FM White Plains, N. Y.,
and Mae Claire Von Pein, married.
RITA CHOICE, sales promotion WLS
Chicago, transfers to promotion-pub-
licity, working under JOHN DRAKE,
manager.

ETHYL FOSTER, corresponding sec-
retary of Philadelphia Television
Assn., to emcee The Saturday Nite
Preview over WCAU-TV Philadelphia.

RUSS NAUGHTON, chief announcer
WDRC Hartford, writing weekly
newspaper column for Hartford Cou-
rant.

DENNIS DAY, star of NBC Day ¢n
Life of Dennis Day, father of boy,
Michael Joseph.
GENE McCANN, KNBC San Fran-
cisco, to KRON-TV same city, on an-
nouncing staff.

EMERSON BUCKLEY, associate mu-
sic director WOR New York, de-
dicated Dade County Auditorium,
Miami, in ceremonies Feb. 24. He
conducted Miami Opera Guild per-
formance of “Carmen.”

NANCY REINIKE to script depart-
ment KCBS San Francisco, replacing
JOY FRIZZE, who is now with Buch-
anan & Co., same city, as assistant
to preduction manager. MARIANNE
GOLDMAN, newswriter for Red Cross,
to KCBS to handle promotion work
on Bill Weever Show.

/Vew.i s o @

CHARLES EISCHEN, Chicago Herald
American, to KGO San Francisco, in
news and Special events department.

HARVEY STEGMAN, sports staff
WSPC Anniston, Ala, to head of
sports department K WFC Hot

Springs, Ark.

JULIAN HESS, New York public re-
lations man, to news staff WMTR
Morristown, N. J,, replacing JERRY
JACOBS, now in Army.

JOE MICHAELS, news editor WFDR
(FM) New York, father of bhoy, Jona-
than.

RICK WEAVER, sports . director
WIOU Kokomo, Ind., to handle broad-
cast of State Basketball Tourney.

BROADCASTING »*

MILDRED ALVANIA to ABC Holly-
wood as assistant editor. MARION
CREIGHTON, network traffic depart-
ment, also transfers to that depart-
ment.

AGNES KRUGH, program department
WGN Chicago, named assistant fto
Norman Kraeft, farm director.
She will help in preparing scripts,
correspondence, market reports and
program schedules.

WILLIAM NOONAN, news depart-
ment KXOK St. Louis, to active duty
with Marine Corps.

CEDERIC FOSTER, Yankee-Mutual
news commentator, guest speaker at
Advertising Club of Boston’s lunch-
eon. He spoke on “A Fight Against
Communis{ Aggression.”

LOWELL LIMPUS, chief of UN bu-
reau and military editor New York
Daily News, signed to contract for ex-
clusive newscasts and military editing
and anaylsis for WORZ Orlando. He
makes his home in Orlande during
winter months.

KEATS VINING, farm commentator
WOOD Grand Rapids, Mich., awarded
citation for his work in soil con-
servation by Michigan State College,
East Lansing.

LEQO JAMES BORMAN, chief news
and public affairs department WCCO
Minneapolis, named winner of 1950
Byline Award, annual citation by
Marquette U., College of Journalism.
GENE GROVE, news editor WMRN
Marion, Ohio, father of daughter,
Mary Beth.

BRAND SURVEY

Reported by KMA

MAY BROADCASTING CO.,
which operates KMA Shenandoah,
Iowa, has published its “1950
Brand Distribution Surveys for
Food and Grocery Store Products
and for Drug Products.”

The statistical survey was made
by the KMA merchandising staff
which, through inventories and in-
terviews, checked stores in Iowa,
Nebraska, Missouri and Kansas.
The grocery survey covered 76
stores in 34 towns, while for the
drug survey, 50 stores in 40 towns
were checked.

KMA said that it would gladly
send a copy of either or both of the
studies to interested parties.

National Advertisers

When Shopping for BIG RETURNS in
the Maritimes, your best “MARKET
BASKET” is CHNS . . . Ask

JOS. WEED & CO.
350 Madison Ave., New York

They also know obout ocur new
5000-WATT TRANSMITTER
HALIFAX NOVA SCOTIA

CHNS

HALIFAX NOVA SCOTIA
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Whot's Mew in Television &

Take a Look ot WPTZ !

This is for Time-Buyers

... real hep Time-Buyers!

IF it were possible, how would you like to buy a
one-minute TV spot—at our card rate—right in
the middle of the Ted Mack Amateur Hour? Yes,
and have Ted do the commercial too. Or a participa-
tion spot in Your Hic Parade? Or Howdy Doody?
Or in any one of a dozen top-rated network programs?
The advertising trade press would undoubtedly
consider it the best “time buy” in history. But if you
think that's good, here’s something that's better:
You can reach more Philadelphia homes per dollar
invested in '3 To Get Ready', WPTZ's sensational new
norning program.
Moreover, the impact quotient of a participation
in "3 To Get Ready"” is some three times that of
the hypothetical spot in network show because the

February 26, 1951

participation includes a time signal and a re-cap
at the end of each half-hour segment!

"3 To Get Ready”” (Monday through Friday, 7:30
A.M. to 9:00 A.M.) is the biggest advertising bargain
available in Philadelphia television.

This is not just home grown enthusiasm on our °
part—it’s a fact you can prove with figures.

If you have spot television business to place in the
strong Philadelphia television market, you and your
client can't afford to overlook WPTZ's "3 To Get
Ready”. For the facts and figures give us a call here at
WPTZ or see your local NBC Sport Sales Representative.

PHILCO TELEVISION BROADCASTING CORPORATION
1800 Architects Bldg. » Phila., Penna.
Telephone LOcust 4-2244

WPTZ

FIRST IN TELEVISION IN PHILADELPHIA

TY-AFFUATE

Telecasting ® BROADCASTING



Vational Press Bld:
¥ashington £, C,

FEBRUARY 26, 1951

BROADCASTING, Telecasting &
$7 annually, 25¢ weekly

FORD TOPS NETWORKS

FORD MOTOR Co. was the top
TV network advertiser in 1950,
according to BROADCASTING ® TELE-
CASTING's analysis of data com-
piled by Publishers Information
Bureau on expenditures of adver-
tisers for video network time. From
seventh place in 1949, when it
spent $443,706 for TV network
time at gross rates, Ford in 1950
increased its television time pur-
chases to $1,837,057 for first place.

R. J. Reynolds Tobaccoe Co.,
which ranked second among TV
network advertisers in 1949, main-
tained that position in 1950 by
more than doubling its time pur-
chases which rose from $726,400 in
1949 to $1,642,425 last year. P.
Lorillard Co., third in 1950 with
gross TV network time purchases
of $1,4568,125, had ranked eighth
in 1949, when it spent $397,781 for
video network time at gross rates.

First 10 advertisers for the year
1950 are shown in Table I. While
the top seven 1950 TV network
clients were also included in the
1949 top’ 10, Anchor-Hocking
Glass Co., Philco Corp. and Ameri-
can: Tobacco Co. in 1950 replaced
RCA; Admiral Corp. and DuMont
Labs, which ranked first, fifth and
tenth in the 1949 roster of leading
TV network accounts. It should
be noted that the comparisons are
not absolute, as the PIB 1949 fig-
ures covered all four TV net~
works but in 1950 DuMont did not
report, so that the 1950 data cover
only ABC, CBS and NBC video
network clients.

NBC Gross Sale Leader

The month-by-month compari-
son of the gross time sales of
these three TV iletworks, with
1950 compared with 1949, is given
in Table II. For the full year of
1950, NBC leads with gross time
sales of $21,185,692, more than
three times its 1949 gross of $6,-
500,104; CBS is second and ABC
third with even larger percentage
increases in 1950 over 1949 billings.

Analysis of.the $40,611,910 to-
tal 1950 TV network time pur-
chases by produet groups of ad-
vertisers makes .up Table III,
which also gives the 1949 expendi-
tures of the various types of prod-
uets advertised on the TV net-
works. This table also gives a prod-
uct group <comparison for the
month of December 1950 with the
same month of 1949.

 The five product classes, most
active in their use of network TV

Telecautlng L

TABLE |

TOP TV NETWORK ADVERTISERS
DURING 1950*

1. Ford Motor Co. ..covnnnvnnnn $1,837,057
2. R. J. Reynolds Tobacco Co. ... 1,642,425
3. P. Lorillard Co. .............. 1,458,125
" 4. National Dairy Products Corp. 1,356,652
5. General Foods Corp. ........ 1,128,606
6. Liggett & Myers Tobacto Co. ,. 1,074,141
7. General Motors Corp. ....... 1,063,324
8. Anchor-Hocking Glass Corp. .. 1,057,913
9. Philco Corp. .....vvvvvnnnnns 1,011,428
10. American Tobacco Co. ....... 951,715

Source: Publishers Informotion Bureou

*Time oxpenditures on ABC, CBS, NBC, with
DuMont not reperting.

* * =z

time during 1950—foods, smoking
materials, automotive, toiletries
and radio and TV receivers, in that
order—were also the top five
groups in 1949, although in that
year the order was somewhat dif-

Has Largest 1950 Gross—PIB

TABLE {4
GROSS TIMES SALES OF ABC-TV, CBS-TV, NBC-TV FOR 1950 & 1949
ABC-TV CBS-TV NBC-TV Total
1950 1949 1950 1949 1950 1949 1950 1949
January 233,949 6,273 613,477 104,989 1,042,153.- 260,693 1,889,579 371,955
February 202,911 18,674 552,478 135,036 978,243 353,055 1,733,632 506,765
March 344,097 26,352 - 657,501 190,865 1,175,186 476,800 2,176,784 694,017
April 372,022 47,359 873,343 186,616 1,147,698 477,843 2,393,063 711,818
May 367,989 132,146 1,003,658 243,247 1,583,185 460,440 2,954,832 835,827
June 405,566 119,835 840,374 198,161 1,574,771 399,790 2,820,711 717,786
July 210,947 119,674 380,906 114,401 941,243 317,775 1,533,096 551,850
August 265,421 115,002 354,524 164,471 1,242,276 284,160 1,862,221 563,633
September 461,822 155,480 802,461 271,938 2,148,399° 470, 1080 3,502,682 897,498
October 1,221,773 217,199 2,178,148 590,626 3,007,771 937,294 6,407,692 1,745,119
November 1,243,549 214,660 2 81,664 677,836 3,070,010 1,035,808 6,495,223 1,928,304
December 1,298,616 219, 337 2,269, ,022 568,713 3, 274 757 1, 026 1366 6,842,395 1,814,416

Total

Source: Publishers Information Bureau
*

ferent. Smoking materials ranked
first among TV network clients in
1949, followed by automotive,
foods, radio and TV sets and
toiletries advertising, in that or-
der.

. *

6,628,622 1,391, 991 12 797,556 3,446,893 21,185,692 6,500,]04 40,611,910 11:338,985

*

For the month of December 1950,
the top five product groups ad-
vertised on the TV networks were:
foods, smoking materials, toiletries,
automotive and household equip-

(Continued on page 58)

NAB-TV

AN ALL-OUT membership drive
for NAB-TV—aimed at a 100%
goal of enrolling every one of the
country’s 107 TV stations in this
new industry association—was
launched last Monday by the board
of directors of NAB-TV, which
appointed itself in toto as the as-
sociation’s membership committee.

First step in the " membership
campaign was to wire each TV
station” that the membership dues
in NAB-TV have been set at each
station’s highest five-minute rate
per month. If the station has no
five-minute rate—and a few don't
have them—then its dues will be
one-half of its 15-minute rate per
month. Network dues were
pegged at the nominal sum of $100
a month.

New Dues Schedule

The new dues schedule becomes
effective April 1, 1951, and will
be based on station rate cards as
of that date. NAB-TV board in
establishing this schedule did so
with the admission that it may be
desirable to change it subsequent-
ly and appointed a three-man com-
mittee with George Storer, Fort
Industry Co., as chairman, and
Campbell Arnoux, WTAR-TV Nor-
folk, and Robert D. Swezey,
WDSU-TV New Orleans, as mem-
bers, to study its effect and report
back to the board before April 1,
1952,

Dues discussion oecupled most of
the moriing session of an all-day
board théeting, held at the Ad-

B,lRO,Alm).CAS'I_'ING

100% Membership Drive Underway’

vertising Club of New York.
Various formulas were investi-
gated, with Dr. Kenneth H. Baker,
research director of NAB, sitting
in on this part of the meeting to
give the directors the benefit of
his professional experience. Use
of gross income as a base for cal-
culating dues, which has been the
formula utilized by NAB, was
seriously considered, but was
finally discarded in favor of the
rate card base for a variety of
reasons.

One argument against the gross
income base and for the rate card
plan was that at this stage of TV
development there is & wide range
in hours of station operation and
the adoption of the gross income
base might levy a tax on the en-
terprise of station operators who
are pioneering with all-day TV
service for their communities.

New dues structure is expected
to provide the new television
broadcasting industry organiza-
tion with the $150,000 tentatively
budgeted for the first year’s op-
eration. With a backlog of 51
membership pledges secured at the
Chicago meeting in
[BROADCASTING @ ‘TELECASTING,
Jan. 22], although they are sub-

"jeet to their signérs’ approval of

the new dues structure, NAB-TV
board members expressed -confi-
dence of'securmg a gizeable mem-
bership in advance of the April
conventlon

Discussion of - selection of per-

January

sonnel to staff NAB-TV was cur-
tailed by agreement of board
members that it would be unwise
to take many definite steps in this
direction until after the appoint-
ment of the new president of the
overall organization, NARTB, as
he should have a voice in the se-
lection of the key personnel of
both the radio and video sege-
ments.
Searching Field

A committee was named, how-
ever, to explore the field for a man
to head up the NAB-TV operation.
Mr. Storer was appointed chair-
man of this committee, whose other _
members are: Harry Bannister,
WWJI-TV Detroit; Mr. Arnoux;
Paul Raibourn, KTLA (TV) Los
Angeles; Clair  MecCollough,
WGAL-TV Lancaster. Group is
expected to hold its first meeting
within the next week and will re-
port back to the board at its next
meeting, probably to be held in
Chicago the day before the open-
ing of the NARTB convention on
April 15.

Dwight Martin, WLWT (TV)

. Cincinnati, chairman of the All

Industry TV Per Program Com-
mittee, and Stuart Sprague, com-
mittee’s counsel, met with the
NAB-TV board for a full review
and discussion of the negotiations
Wlth ASCAP for per program li-
censes for television [BROADCAST-

. ING ® TELECASTING, Feb. 12, 19].

The board received with pleasure
! (Contmued on page 60)
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C RIME HEARINGS

DE ROITERS, through the eyes
and ears of TV and radio, were
able to attend a real-life ‘whodunit
when the U, S. Senate Crime In-
vestigating Comimittee held hear-
ings in the Motor City last fort-
night.

Public reaction to the two-day
hearings was reportedly unpre-
cedented. Thousands of letters and
phone calls from Detroit residents
inundated the studios of WWJI-TV
and WIBK-TV, t'hanking the sta-
tions for their part in exposing
the face of evil.

Nearly every other activity
paused as televiewers riveted
themselves bafore an - estimated
90% of the city’s screens to watch
hoodlums squirm under the relent-
less questioning of the committee.

WJIBK-TV and WWJ-TV used
four cameras to record both days’
sessions, with WJR and other sta-
tions including WJBK giving the
radio audience a courtside-seat.

WJIBK-TV and WWJ-TV can-
celled all commercial programs
at a sizeable loss of revenue to
carry the morning and afternoon
sessions in their entirety.

Like a robin feeding on worms
after a spring rain, district at-
torneys seized and dragged out
evidences in dark pasts. And the
TV cameras caught every sullen
gesture, squirm and grimace,

All over Detroit and lower
Michigan the public—in homes, in
schools, in business offices and in
bars—watched and heard, and
grew incensed.

Glued to Sets

Door-to-door salesmen were un-
able to tear housewives away from

telecasts and retreated into bars
" themselves to watch. As one bar-
tender commented in a letter to
WIBK-TV: “The place was crowd-
ed all day. They didn’t drink much,
but that’s ok with me.” The bar-
tender himself was absorbed in the
hearings.

Leaders of business and indus-
try| as well as ordinary citizens,
phoned to say that television was
performing the outstanding public
service in the city’s history. One
businessman, who wished to re-
main anonymous, offered to buy
the time so that WWJI-TV would
be sure to keep the hearings on
view.

Men in high places in industry
and union activities also took the
withess stand as the committee
sought to determine the extent to
which racketeers had been able to
muscle their way into industry.

In the summing up by Sen.
Herbert 0’Conor (D-Md.), who
headed the panel, of what the com-
mittee had discovered, and the help
this evidence wouid be to local en-
forcement agencies, he added
p.raise for the coverage TV had
given.

Richard E. Jones, vice presi-
dent and general manager of
WJIBK-TV, estimated that it
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Commercial Shows Cancelled

Sen. O'Conor reads a statement under the eyes and ears of TV and
radio at the Crime Committee hearings in Detroit.

*

would cost his station around
$10,000 for the telecasts. Mr.
Jones also was highly enthusiastic
in the success of the programs.
“T’'ve never seen anything like it,”
he said. ‘“This has been the most
tremendous reaction that radio or
television has ever experienced. 1
couldn’t help but get the idea that

*

*

this has caused a great public
awakening. People . . . are de-
manding that something be done
about what they saw.”

Bannister Comment
Harry Bannister, WWJ-TV gen-
‘eral manager, commented: *“The
hearings were the most terrific tele-

MARCH OF TIME' "5

NEW HALF-HOUR TV film series, March of T'ime Through the Years,
got under way last week with 14 banks sponsoring the weekly programs
on that number of TV stations and with more sighing up daily, ac-

cording to March of Time.

Material from this motion pic-
ture series during the last 16 years
is utilized in the TV series, in
which John Daly, host commenta-
tor, and two guest authorities draw
parallels between the events pic-
tured from the past and the situa-
tion as it is today.

Produced under the supervision
of Arthur B. Tourtellot, TV direc-
tor of March of Time, the series
begins with “Newsfronts of War—
1940,” followed by “When Air
Raids Strike,” “Inside China To-
day.” “Teen Age Girls,” “U. 8.
Navy, 1940,” “Arms and the Men—
USA,” comprising the six films
ready for telecasting. Series is
planned to run 26 weeks, with pos-
sible extension for another quarter
or half-year.

Friday Showings

Most stations will telecast the
syndicated features on Friday, it
was said, with a few using it on
Thursday evenings.

A review of the first two films of
the series, given in New York last
Tuesday, showed these two pro-
grams, at least, drawing direct
parallels between today and the
time immediately preceding World
War II, with a strong implication
that a third World War is ex-
tremely probable if not inevitsble.
That banks, traditionally noted for
ultraconservative tendencies in ad-
vertising as in other ways, should

*

sponsor what is bound to be a de-
cidedly controversial series, which
had been declined as “too hot to
handle” by several national adver-
tisers, is not the least interesting
aspect of the program.

Sponsors and stations for the
series include: Chase National
Bank on WJZ-TV New York; First
National Bank on WBZ-TV Bos-
ton; Detroit Bank on WXYZ-TV
Detroit; Pennsylvania Co. on
WFIL-TV Philadelphia; City Na-
tional Bank & Trust Co. of Chi-
cago on WENR-TV Chicago; First
American National Bank on WSM-
TV Nashville; First National Bank
in St. Louis on XSD-TV St. Louis;
Citizens Fidelity Bank & Trust
Co. on WAVE.-TV Louisville; In-
diana National Bank on WFBM-
TV Indianapolis; Republic Na-
tional Bank of Dallas on WFAA-
TV Dallas; First National Trust
& Savings Bank of San Diego on
KFMB-TV San Diego.

Series is also running commer-
cially on~ WBEN -TV Buffalo,
WJAR-TV Providence and KPHO-
TV Phoenix, but names of spon-
sors in those cities were not avail-
able last week.

Richard Krolik is project super-
visor on March of Time Through
the Years; Lillian Rixey is edi-
torial director and John Dullaghan
is film editor.

T'éleénsting .

vision show Detroit has ever seen.
I doubt if there was a single set
in the city not tuned to the hear-
ings.”

At hearings end, the stations had
the decent citizenry of Detroit ask-
ing, “Why do we have to have men
like these freely walking the
streets?”

GARDEN ‘FIXES'

Affect Program Schedules

REVELATION of “fixed” basket-
ball games in New York’s Madison

‘Square Garden, Long Island U.'s

consequent cancellation of its re-
maining games of the season, plus
reluctance of many out-of-town
teams to appear in the Garden,
posed at least a temporary problem
for WPIX (TV) New York last
week.

The independent station, which
telecasts from the Garden five
nights a week, found itself without
two games which had been sched-
uled for Thursday, but planned on
such occasions to substitute films
arid other sports. Many Garden
events are not involved. Repre-
sentatives of DuMont TV Network,
which originates from there on
Saturday nights, did not expect
to be affected.

EDUCATION TALKS

Features Saudek, Taylor

ROBERT SAUDEK, vice president
in charge of public affairs for ABC,
and Telford Taylor, counsel for the
Joint Committee on Educational
Television, were scheduled to de-
bate the question, “should Televi-
sion Frequencies Be Allocated to
Education?’ during the luncheon
session of the Assn. for Education
by Radio Conference Feb. 24 in
New York.

The morning session of the con-
ference, sponsored by the associa-
tion’s New York Metropolitan
Chapter and the New Jersey Chap-
ter, was devoted to a youth forum
and a panel discussion on the sub-
ject “Is the Public Interest Being
Served Adequately by Radio and
TV

“What'’s Being Done Now?” was
scheduled for discussion during the
afterncon session by Fred Friend-
ly; CBS Producer Irving Sulds,
producer, Court of Current Issues,
James F. MacAndrew, director,
WNYE New York, Paul Tripp,
Mr. 1. Magination.

Hennock Talk

FCC COMR. Frieda B. Hennock
last Tuesday re-emphasized her
stand in favor of reserving 25%
of the. television channels for the
exclusive use of educational insti-
tutions. Addressing the American
Assn. of School Administrators at
Atlantic City, Comr. Hennock said
TV is no panacea for education
but will give education “a strong,
modern weapon.” She said much of
the responsibility for educational
use of TV lies in the hands of the
school administrators.,

BROADCASTING



DuMONT ANSWER

Filed in CBS
Suit

ECHOES of the CBS color TV controvery were heard in a New York
court last week, as CBS was charged by Allen B. DuMont Labs with
having filed a patent suit against DuMont to “intimidate” its customers

and to “impair” its “reputation for fair dealing and integrity.”

made the charge in an answer filed
Feb. 2 in the U. 8. District Court
in New York.

A counter-claim within the Du-
Mont answer, requesting damages
for ‘“‘unfair competition,” stated:
“Within a matter of mere few
hours after the commencement of
this action by the plaintiff (CBS),
the press and other media for the
dissemination of news to the gen-
eral public and to members of the
trade were apprized thereof and of
the allegations of the complaint
... and the said allegations,
though known to the plaintiff to be
without foundation in faet . . .,
were widely circulated to the gen-
eral public and to members of the
trade to defendant’s great dam-
age.”

Filing of the DuMont answer,
contrary to the frequent procedure
of parties to a controversy, was not
announced to the press; and a Du-
Mont spokesman refused to com-
ment on the suit.

Replying to charges contained in
the CBS complaint [BROADCASTING
¢ TELECASTING, Jan. 29], the Du-
Mont answer denied commission

.of any acts infringing CBS pat-
ents. Before a former CBS em-
ploye, G. R. Tingley, was employed
by DuMont, CBS already had pub-
lished the information alleged to
be confidential regarding its indus-
trial color television system, the
answer charged.

‘No Significant Difference”

Remarking there was “no sig-
nificant difference between the
principles embodied in, and equip-
ment required for, and pertinent
design and construction data, in-
formation and knowledge relating
_ to” the CBS industrial color TV
system and its broadcasting color
TV system, the answer went on to
relate some history of FCC color
hearings. FCC sought assurance
that CBS “was making fully and
freely available to the industry
without exacting any charge or
compensation therefor” technical
information relating to its color
television system, and such assur-
ance was given, the answer alleged.

If CBS withheld any informa-
tion, DuMont charged, it obtained
FCC approval of its color TV sys-
tem “through false representation,”
which, by a rule of law, would pre-
vent the court granting relief.

DuMont said it believed at the
time of employing Mr. Tingley, and
still believes, that “there was noth-
ing confidential or secret about any
information that Tingley was dis-
closing or might disclose to . . .
(DuMont) ... about Tingley’s said
employment, or in or about . . .
(CBS's) . .. so-called industrial
color television system.” .

The answer further alleged that

DuMont
*

mation which was “neither secret
nor confidential,” such as CBS al-
leged had existed, would restrain
Mr. Tingley from practicing his
profession, and thus be illegal.

CBS, DuMont contended, knew
“a number of months prior to July,
1949,” that Mr. Tingley was seek-
ing other employment in the event
CBS failed to comply with his re-
quest to be transferred away from
working on its color TV system.
Mr. Tingley’s attitude, the answer
stated, arose from his “disbelief” in
the CBS system. Mr. Tingley was
discharged by CBS on July 15,
1949, and was employed by DuMont
Laboratories on Aug. 1, 1949, ac-
cording to DuMont.

DuMont requested that CBS be
enjoined from asserting that the
DuMont color TV system infringes
CBS patents, or that DuMont had
made use of CBS information; that
the court award damages ‘“‘on ac-
count of aforesaid unfair competi-
tion™; and other relief. .

JCET SURVEY

Correction of Errors

CORRECTION of certain clerical
errors in its one-week ‘“blue book”
survey of New York TV station
programming has been reported
to FCC by the Joint Committee on
Eduecational  Television, which
seeks reservation of 20% of the
TV channels for educational pur-
poses. The corrections affect to-
tals in children’s programming, an
area of TV much disputed among
parent and teacher groups.

The corrections, made after dis-
covering clerical mistakes in list-
ing certain WCBS-TV New York
shows, affect the totals contained
in the JCET table reproduced on
page 88 of the Jan. 29 BRroaD-
CASTING ® TELECASTING. The
table cities total program time for
the week by class of program, with
percentage of total time in' each
case.

Under Class 17, “Children’s
Programs,” the total of 4,193 min.
(12% of total time) devoted to
this category remains the same.
But the total time devoted to “in-
formation and instruction” pro-
grams is corrected to read 328 min.
rather than 180 min. Percentage
increases from less than 1% to
1%. ‘“Children’s Variety (includ-
ing circus)” changes from 1,108
min. to 883 min., percentage of
3% unchanged. “Westerns”
changes from 740 min. to 817 min,,
percentage of 2% unchanged.
“Cartoons” drops from 572 min.
to 499 min., percentage of 2% un-
changed. “Puppets & Marionettes”
increases from 328 min. to 401

any agreement between.CBS and min., percentage of 1% un-
Mr. Tingley not to disclose infor- changed.
Telecasting ® BROADCASTING

OVER 3,000 requests were received
by WKY-TV Oklahoma City for min-
iature beer bottle lighters resulting
from one announcement made by
the brewers of Stag Beer on a late

night show. Pretty Charylene Kel-
eher, WKY-TV employe, prepares
lighters for mailing. Within two
days ofter the announcement, more
than 1,900 requests poured into the
station and in 10 days the number
had surpassed 3,000. Station re-
ports it received requests from 45 of
the 77 counties in Oklahoma as well
as from Kansas and Texas.

TV MARATHON
Nets $70,000 for ch.- Hero

A SIX hour marathon on WDTV
(TV) Pittsburgh, starring Ed Sul-
livan and Morey Amsterdam as
well as more than 150 local stars,
raised nearly $70,000 for Private
Robert L. Smith, young Pennsyl-
vania sgoldier who lost both arms
and legs in the battle for the
Chosin Reservoir in Korea.

A local singer, John Gallis, sug-
gested the program, and from there
on WDTV worked in close coopera-
tion with the American Legion to
put it over. The show started at
8:30 p.m., and by the time it had
signed off at 3:20 the next morning
$65,000 had been pledged by re-
sidents of Pennsylvania, Ohio and
West Virginia. Nearly $5,000 more
poured in after the sign-off.

Thirty phones were in constant
use during the evening at the sta-
tion, as the switchboards remained
jammed ‘with thousands of donors’
calls. Hundreds of telegrams re-
portedly were received every few
minutes from the tri-state area.
Manager Donald A. Stewart
said that WDTV had donated an
entire evening's worth of com-
mercial time for the program. Di-
rector of Operations Larry Israel
estimated that close to 1 million
viewers saw the production.

AT&T

Not Taking Orders
On Link to Coast

AT&T is not accepting orders at this time for coast-to-coast TV program
transmission over the transcontinental microwave system which is ex-
pected to be completed and ready for use by television broadcasters by
the end of the year, it was learned last week.

. Refuting published reports that
New York-to-Hollywood video pro-
gram transmission facilities would
be put into service in September
and that orders are now being
taken for such service, a letter
gsent to the TV networks points out
that the new facilities are being
installed primarily for telephone
service, Until construction is
complete and the company knows
more definitely “when and to
what extent these facilities will
be available for television” and
what the volume of TV business
will be, AT&T states it will ac-
cept no orders for transcontinental
TV service.

Letter reads in part:

As we have previously announced,
the microwave system to the Pacific
Coast is being constructed primarily
to meet requirements for message toll
telephone service. Initially, the Omaha-
San Francisco section will be provided
with four channels, two in each diree-
tion. One channel in each direction
will be used for message toll telephone
service. The remaining channel in each
direction will be used for protection of
message service and subject to this
requirement, and any requirements
brought on by the national emergency,
would be available for television serv-
ice. The further development and fu-
ture usage of this route will depend to
a large extent upon the availability of
materials as related to service needs on
this and other routes.

The construction of the new system
has not advanced sufficiently to enable
us to determine with any degree of
certainty when it can be placed in

*

service for television. Until we know
more specifically when and to what
extent these facilities will be available
for television, and know the overall
requirements for television service on
this route, we shall be unable to act
upon requests of network broadcasters.
As soon as we have this Information
we shall communicate with the net-
works,

CBS COLOR

New Orleans Showing
CBS will demonstrate its color
television system in New Orleans
Feb. 28 and March 2 in coopera-
tion with WWL New Orleans and
the fashion group of that city.
The network said W. L. Summer-
ville, general manager of WWL,
is inviting many public, educational
and industry leaders of the South
to witness the demonstrations.

The showings coincide with the
March 2 meeting of Districts 4
and 5 of the Columbia Affiliates
Advisory Board, to be held in New
Crleans.

Equipment will be that designed
and constructed by CBS for Smith,
Kline & French Labs., Philadelphia
pharmaceutical house which has
been demonstrating medical and
surgical -advances via CBS color
for the past two years.

Next such medical meeting will
be March 5-8 before the New Or-
leans graduate assembly.
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LOCAL SERIES

Sets Ambitious Goal

AN AMBITIOUS television series
which the DuMont network's
WDTV (TV) Pittsburgh and the
Dugquesne Brewing Co. think will
prove that local sponsors even in
one-station markets can compete
with network presentations is
slated to start on WDTV Wednes-
day night (Feb. 28), 8-8:30 p.m.

Series is a half-hour weekly pro-
gram-—or series of four programs
to appear in month rotations at an
estimated cost of $10,000 per show
—which has been developed for
Duquesne by V. I. Maitland, vice
president of Walker & Downing
Agency, Pittsburgh, which handles
the account.

A Keyhole Preview, presenting
parts of each of the four programs,
is slated Wednesday night. For
the preview, Miss Kyle MacDon-
nell, network TV star, will be on
hand as mistress of ceremonies,
and Mel Torme, radio, TV and
movie singer, will be guest star.
The production will be created,
written, designed, staged, directed
and produced by Pittsburgh peo-
ple.

If the series is as successful as
sponsor, station and agency think
it will be, representatives said, it
will be extended into other markets
where Duquesne beers are sold,
with Pittsburgh as the originating
point.

The four rotating programs are
Dr. Vladimir Bakaleinikoff, Pitts-
burgh Symphony Orchestra’s musi-
cal adviser, and his sinfonietta
plus instrumental and vocal solo-
ists and a ballet group; a night-
club program built on the Show

 Ford

(Continued from page 55)

ment, in that order. For the same
month of 1949, automotive ranked
first, followed by advertising for
smoking materials, radio and TV
sets, foods and toiletries. Household
equipment advertising, ranking
fourth in December 1950, was in
eighth place in the same month of
1949; radio and TV get advertising,
third in December 1949, stood sixth
in the final month of 1950.

The top TV network advertisers
in December 1950 (Table IV) Xvere

*

TABLE IV

TOP TV NETWORK ADVERTISERS IN
DECEMBER 1950*

1. Ford Motor €ov ......0oovvenunn $214,895
2. Anchor-Hocking Glass Corp. .... 212,610
3. General Foods Corp. .......... 208,910
4. R. J. Reynolds Tobacto Co

5. Procter & Gomble Co.

&. Philco Corp. .........

7. Quaker Oats Co. oo 0ao0

8. P. Lorillard €Co, .............0s 152,172
9. American. Tobacco Co. ......... 151,089

10. Colgate-Palmolive-Pest Co. .... 149,720
Source: Publishers Information Bureau
*ABC, CBS, NBC only; DuMont not reporting.

® &k &

headed by Ford Motor Co., with
Anchor-Hocking Glass Corp. sec-

ond and General Foods Corp. third.
#*

TABLE Il
GROSS TV NETWORK TIME SALES BY PRODUCT GROUPS

Dec. 1950*
Agriculture ...
Apparel, Footwear & Acces. 137,245
Automotive, Aulomotive Acces.

& Equip. 748,146
Aviation, Aviation Equip. & Access. .. ......
Beer, Wine & Liquor 288,308
Building Materials = ........
Confectionery & Soft Drinks 297,860
Consumer Services 19,950

Drugs & Remedies 88,800
Entertainment & Amusements
Food & Food Products d %
Guasoline, Lubricants & Other Fuels 198,953
Horticulture

Housshold Equipment 505,545
Household Furnishings 294,258
Industrial Materials 279,336
Insurance 18,900
JQWIII’E, Optical Goods & € 154,316
Office Equipment, Stationery &

Writing Supplies 19,075

Publishing & Medin

Radios, TV Sets, Phonographs,
Mosical Instruments & Acces. 496,669

Retoil Stores 18,060

Smoking Materials 817,347
Soaps, Cleansers & Polishes 241,940
Sporting Goods & Toys 29,850
Toiletries & Toilet Goods 766,214
Transportation, Travel & Reserts ........
Miscelloneous 131,246

Source: Publishers Information Bureau
*ABC, CBS, NBC only, DuMont not reporting.

Jan.-Dec¢. 1950* Dec. 1949 Jan.-Dec. 1949
9,908 4,275

900,925 15,780 284,801
5,325,447 394,030 1,546,287
1,600,960 ea.501 "291,429

S1,290  eeeaier eeerien
1,838,838 22,508 188,309

248,735 16,575 66,890

391,815 57,058 242,718
6,602,029 " 210,058 1,331,987
1,515,666 107,260 670,544

TIG0 i. ei..
2,652,697 97,120 457,218
2,090,020 121,288 627,848
1,248,810 . ....... 11,643

7RAS0 . .

492,689 3692 105,057

62,825 5,040 21,700

152,401 .. ..... 131,063
3,357,714 262,702 1,254,977

83575 8156 19,575
6,250,180 312,104 2,290,408

863,395 17,280 107,310

108,340 19,830 88,535
4,183,194 151,974 914,750
"435,217 10,491 " 40,851

Boat theme; a hillbilly show in-
cluding square dancing and special-
ties, and a backstage show present-
ing local critics and lccal enter-
tainers.

DR. ALLEN B. DuMONT (center), president, DuMont Television Labs ond
the DuMont TV network, chats with two station officials at the WAAM
(TV) Baltimore First Annual Regional Television Seminar—Herman Cohen
(), vice president and treasurer of WAAM, and Henry Fischer, WAAM

legal counselor.

Dr. DuMont delivered the keynote address at the seminar
before 102 students representing 18 colleges and universities.

The seminar,

at WAAM studios Feb, 16-17, was sponsored by American U., Johns Hopkins
U., Temple U., the U. S. Office of Education and WAAM. Speakers -included
Charles_ Underhill, CBS-TV general manager; Ed Roberts, BBDO script editor;
William |. Kaufman, NBC costing director; Robert Saudek, ABC vice pres-
ident; Jack Harrington, president, Harrington, ‘Righter & Parsons, and Dr.

DuMoht.

Seminar subtitle was ““Coreer Opportunities in Telévision’” [BRroap-

CASTING - ® TELECASTING, Feb. 5].
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DUNHAM QUITS
As KTTV General Manager

HARRISON M. DUNHAM, for the
past year general manager of
KTTV (TV) Hollywood, has re-
signed because of a “slight policy
disagreement.” No successor has
been appointed. Various members
of Los Amngeles Times executive
staff will supervise management
until a general manager is selected,
according to a statement issued
by the station.

Omar Johnson, assistant to Nor-
man Chandler, publisher of Los
Angeles Times and president of
KTTV Inc., will supervise station
operations for the next few weeks.

Mr. Dunham recently was made
a board member of the station and
was secretary-treasurer of Con-
solidated Productions Inc., TV film
syndication firm organized by
KTTV and the Times.

UHF Cancellation Asked

HAVING completed comparative
observations of the 529-535 me
UHF channel and VHF channel 4
(66-72 mec), NBC has requested
FCC to cancel its special tem-
porary authorization for its 50 w
channel 4 transmitter at Bridge-
port, Corin. The grant, made Sept.
27, 1950, had been fo compare
signal strengths and picture quali-
ties of transmission on both bands.

WPIX SIGNS

To Telecast Yankee Games

COMPLETION of a six-year
agreement with the New York
Yankees by WPIX (TV) New
York, which recently contracted
also to telecast home games of the
New York Giants for the third
straight year, was announced last
week. Station officials saw in the
announcements an answer, “the
Yankees' and Giants’ answer at
least,” to charges that television
cuts down baseball attendance.

WPIX will commence telecasting
Yankee home games with the 1951
season, during which it will share
afternoon games with WABD
(TV) New York. Beginning in
1952, WPIX will carry both after-
noon and night games exclusively.

WPIX Vice President and Gen-
eral Manager G. Bennett Larson;
Dan Topping, co-owner with Del
Webb of the Yankees, and Yankee
Business Manager George Weiss
negotiated the new. six-year con-
tract.

Peter Ballantine & Sons, New-
ark, N. J., through J. Walter
Thompson Co., New York, will
sponsor the 1951 Yankee telecasts.
Sponsorship for 1952 was not
announced.

By the start of the baseball sea-
son, transmitters of WPIX and
WABD bhoth will be mounted atop .
the Empire State Bldg. Thus, dur-
ing afternoon games, the stations
will be operating from transmit-
ters similarly located and will be
telecasting the same events—a sit-
uation which throws the spotlight
on the comparative rates of the
two stations, WABD’s being con-
siderably higher.

Ayer Luncheon

Luncheon in honor of Branch
Rickey, Pittsburgh Pirates gener-
al manager, was held Feb. 19 in
Pittsburgh under direction of Tom
McMahon, of N. W. Ayer & Son,
agency for Atlantie Refining Co.
Guests included Atlantie . officials
along with representatives of Rieck
MeJunkin Dairy Co., Ketchum,
MacLeod & Grove, and other sports
figures, as well as managers of 24
stations that will carry Pirates
games in Western Pennsylvania
under sponsorship of Atlantic and
Rieck-MeJunkin. ‘

Los Angeles Brewing Co. (East-
side beer) last week bought the
Angels’ 71 home games and 69
feature films on KLAC-TV Holly-
wood at a total cost of $250,000.
Films will be shown when the team
is on the road. Agency is Warwick
& Legler, Los Angeles.

KTTV (TV) Hollywood has ac-
quired for $50,000 exclusive TV
rights to 26 Hollywood Stars home
games. KTTV will give the Stars
a 30-minute promotional program
per week plus 25 spot announce-
ments; The Stars originally asked
$150,000 guarantee based on slid-
ing- attendance figures for the en-
tire home schedule. Frank King,
sales manager, negotiated the deal
for KTTV. .

Telecasting. '® BROADCASTENG
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TeELEPHONE RANDOLPH 6-8000

CITY OF CHICAGO

FIRE DEPARTMENT
ROOM 105, CITY HALL

MICHAEL J. CORRIGAN
FIRE COMMISSIONER

MARTIN H. KENNELLY
MAYOR

January 16, 1951

COMMON SENSE PREVENTS
Fings AND ACCIDENTS

Frank P. Schreiber, Manager
wW. G. N., Inc.

441 North Michigan Avenue
Chicago, Illinois 1l

Dear Mr. Schreiber:

The officers and members of the Chicago
Fire Department, and especlelly the undersigned,
wish to express our sincere appreciation and
gratitude for the wonderful service rendered the
department by both your W.G.N. and W.G.N.TV facilities
for the effective and efficient coverage of the fire
at 320 North LaSalle Street on January 12, 1951.

We are especlally appreciative for the use
of the huge searchlight for illuminating the burning
structure which was sn important guide in leading us
into the building and preventing any further casualtlies
during that serious fire.

I am sure Commissioner Corrigean and Mayor
Kennelly join me in the above.

Sincerely yours
C‘ L
Chie re Marshal

.
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Low-cost, high-quality
TV Picture Monifor

—with a dozen uses

Here is a professional 121;-inch
picture monitor you can set up any
place in your station—control rooms
—announcers’ booths—clients’ view-
ing rooms—ofhces. It.is completely
self:contained with power supply. It
is readily adaptable for portable serv-
ice. Picture quality meets the require-
ments of the most critical director.

In the TM-2B, 6-Mc bandwidth
permits use of closed-circuit signals
—such as the signal from a control
room. High-impedance video input
makes it possible to terminate the
sig]nal in the monitor—or to “loop”

the signal through several monitors.
Vertical scanning can be switched
for “mirror viewing.” Removable
controls make it easy to operate the
unit “remote-control” (from z pro-
gram console, for example).

A special version of the TM-2B...
using a 10-inch picture tube . . . is
available for rack-mounting, or as a
monitor in a program console.

One of the handiest video units a
station can own. Order yours from
your RCA TV Equipment Represen-
tative. Or from Dept. ND-19, RCA
Engincering Products, Camden, N. J.

B

FTELEVISION BROADCAST EQUIPMENT

RADIO CORPORATION of AMERICA

ENGINEERING PRODUCTS DEPARTMENT, CAMDEN. N.J.

In Conada: RCA VICTOR Compeny Limited, Mantreal
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NAB-TV

(Continued from poage 55)

the news that ASCAP has accepted
Mr. Martin’s invitation for a meet-
ing this week, but took no official
action to direct the committee in
its negotiations (see story, page
28).

Taxes occupied the remainder of
the session. Mr. Storer, who was to
be in Washington following the
board meeting, agreed to discuss
the excess profits tax situation
with legislators, government and
tax officials, seeking an interpreta-
tion of the ptresent law and argn-
ing for the inclusion of language
in future tax legislation that will
give a break to telecasting as an
industry that operated largely in
the red during the base years and
s0 would be unduely taxed on pres-
ent earnings if TV station opera-
tors were held to a strict compli-
ance with the general excess profits
tax provisions. Mr. Storer has
worked with John A. Kennedy,
WSAZ-TV Huntington, W. Va,
who has spent consderable time in
Washington spearheading the TV
case.

In his activities on the tax front,
Mr. Storer will work closely with
the NAB-TV Legislative Commit-
tee chairmanned by Harold Hough,
WBAP-TV Fort Worth, of which
he is a member. Other members
of this committee are: Mr. Ban-
nister; Mr. McCollough; Frank
Russell, NBC; Mr. Martin; Leon-
ard Reinsch, WSB-TV Atlanta.

The NAB-TV board agreed to
work with other interested groups
in opposing the application of a
25% excise tax on radio and tele-
vision receiving sets. Group ex-
pressed the feeling that such a
tax would be a detriment to the
public service rendered by both
aural and visual broadcasters in
providing the public with news and
information as it would act as a
deterrent to the increase of their
public through the purchase of
new gsets,

Furthermore, the board felt
that such a tax would be definite-
ly discriminatory and unfair to
radio and television in their com-
petitive situation with printed
media such as newspapers and
magazines which receive assist-
ance from the government through
the preferential second elass post-
age rate,

It was noted that broadcasters
as well as publishers have been
declared exempt from the 25%
excise tax on wire lines paid by
other businesses, because of the
public service nature of broadeast-
ing, and it was felt that perhaps
this might provide a precedent for
requesting a similar exemption
from the tax on receivers.

Monday meeting was attended
by Eugene S. Thomas, WOR-TV
New York, chairman of the NAB-
TV board; Mr. Bannister, Mr,
Raibourn, Mr. Arnoux, Mr. Me-
Collough, Mr. Storer, Mr. Russell,
and Chris Witting, DuMont TV
Network. Three board members
were absent: Mr. Swezey, Mr.
Hough, and W. D. Rogers Jr.,
KEYL (TV) San Antino.

Telecasting *®

NBC CONTRACTS

Blue Inks Long-Term

NBC announced last week that it
had signed comic Ben Blue to an
exclusive long-term contract for
television, while network officials
and two of its TV stars, Milton
Berle and Jerry Lester, were re-
portedly in negotiations for long-
term commitments.

A summer program starring Mr.
Blue is being planned, NBC as-
serted.

Details of the NBC-Blue agree-
ment were not officially disclosed.

Nor was information immedi-
ately available on the status of the
reported discussions with Mr.
Berle, of Texace Star Theatre
(Tues., 8-9 p.m.), or Mr. Lester,
who appears thrice weekly on An-
chor-Hocking Glass Corp.’s Broad-
way Open House (Mon.-Fri.,, 11-
12 p.m.).

Mr. Blue, veteran comedian, has
appeared on several TV shows, in-
cluding The Jack Carter Show.

Hill Briefing

(Continued from page 32)

last Monday’s closed session.

McFARLAND BILL — Comr.
Walker recommended changes in
the measure to conform to the
FCC’s model bill. These recommen-
dations were outlined in the Feb.
19 issue of BROADCASTING ® TELE-
CASTING. The Commissioner did not
give the legislation high priority.

SIGNAL CONTROLS — Comr.
Walker termed this bill, now being
heard in the Senate and awaiting
action in the House Armed Serv-
ices Committee, as an important
piece of legislation and said the
Defense Dept. had strongly recom-
mended its passage (see controls
bill story, page 28).

MONITORING BILL — Comr.
Walker urged immediate action of
this bill by Congress. Technical
explanation of the need was given
by Comr. Sterling.

NARBA AGREEMENT-Comr.
Hyde gave a lengthy review and
explanation of the treaty. The
treaty must be ratified by the Sen-
ate.

COLOR TELEVISION - Comr.
Walker said the issue was now in
the courts and thus FCC could not
elaborate on the subject.

EDUCATIONAL TV — Comr.
Walker said the FCC had conclud-
ed its hearings on this phase of
the general study of UHF-VHF
reallocations and that no decision
has been reached.

Following the committee session,
Rep. James I. Dolliver {R-Iowa),
who had requested a full-dress
color inquiry in a letter to Chair-
man Crosser [BROADCASTING ®
TELECASTING, Jan. 8], said he had
gone “as far as I ean” in asking
for a color probe. He said that
possibly something would be done
“later in the session” and added
that Comr. Walker “told us what
we already knew about the sub-
ject.”

BROADCASTING



Look into this

PROFESSIONAL

Telecast Projector

and see years of
Dependable Service

The GPL Model PA-100 — a 16-mm Studio Projector
with the basic features and performance reliability
of the famous Simplex 35-mm Theatre Projectors,

The Model PA-100 is o 16-mm
projector consistent with the pro«
fessional character of television
station operation,
4,000 foot film mogozine pro-
vides for 110 minutes of projec.
tion = an entire feoture,

Its enclosed

Telecasting

BROADCASTING

Sharper Pictures . . . Finer Sound
From Any Film in Your Studio

The importance of 16-mm film in televi-
sion programming has called for new
standards of projection quality and de-
pendability. The GPL Model PA-100 is
the first projector designed and built spe-
cifically for television studio use. It is a
heavy-duty film chain projector for opera-
tion with any full-storage type film pick-up.

The professional, sprocket-type inter-
mittent, similar to that used in the finest
35-mm equipment, is quiet and trouble-
free. It provides a vertical stability of bet-
ter than 0.2% over years of service. Film
is protected -- tests show more than 4,000

passages without noticeable film wear.

The high quality optical system resolves
better than 90 lines per mm, with illumi-
nation so uniform that corner brightness
is at least 90% of center. With a 1,000 watt
l1ght source, the projector delivers 100
foot-candles to the camera tube. The
sound system provides a frequency re-
sponse truly flat to 7,000 cps, with flutter
less than 0.2%.

The Model PA-100 is cne of 2 complete
line of GPL 16-mm television studio and
theatre projectors built to highest 35-mm
standards.

WRITE, WIRE OR PHONE FOR DETAILS

General Precision Laboratory

INCORPORATED
PLEASANTVILLE

NEW YORK

February 26, 1951
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telestalus

Berle Tops Trendex;
Cartoons Score in S. F.
(Report 152}

M eSS NS ESE_E A A C LI A L E S S LS S L S LS S S L A S S  E A  E  E E E T AR S A CE A LA A RS AL AT A AR R R R RERRRRRER

MILTON BERLE's Texaco Star
Theatre headed the list of the top
10 Trendex ratings for sponsored
network TV programs, based on
single live broadeasts during week
of Feb. 1-7.

Following are ratings compiled
by Trendex:

1. Star Theatrs 557
2. Godfrey’s Talent Scouts 44.7
3. Your Szow of Shows 44.5
4. Fireside Theatre 43.7
5. Comedy Hour 42.0
6. Teolevision Playhouse 41.6
7. Lights Out 39.1
8. Martin Kane, Private Eye 38.7
9. Man Against Crime 38.2
10. Godfrey's Friends 37.8

Musical Cartoons
‘Most Liked’ Commercials

MUSICAL CARTOONS for Kil-
patrick Bread were voted “most
liked” by San Francisco Bay Area
viewers in a survey by Coffin,
Cooper-& Clay Inc., San Francisco.

Other commercials in the most
popular five were Holsum Bread,

. Goebel Beer, Lucky Strike and Old

Gold cigarettes. All are musical
commercials with live or cartoon
characters. Eight of the 10 best-
liked commercials were made in the
Bay Area.

Many of the favorite 10 also
drew enough votes to qualify
among the “most disliked” 10, The
five most disliked were Holsum,
Milani’'s 1890 French Dressing,
Calso Water, Kilpatrick Bread and

Goebel Beer.

The Tele-Que survey was con-
ducted Jan. 25-31 amqng 419 tele-
set owners selected representa-
tively from all sections of the area.

* * =*

Robinson-LaMotta Fight
Shows High Hooper

ADVANCE Hooperating tabula-
tion of the “Sugar” Ray Robinson-
Jake LaMotta middleweight cham-
pionship fight, Feb. 14, showed
58.7 in TV homes. According to
Hooper, the bout may rank first in
first-fifteen to be next published.
* L] W

TV To Aid Movies,
Yates Believes

BELIEF that television ultimately
will be beneficial to the motion piec-
ture industry was expressed by
Herbert J. Yates, president of Re-
public Pictures Corp., in his annual
report to stockholders, released
last week. “We are closely follow-
ing developments of television
which we believe will ultimately be
beneficial to our industry,” he said.

“At the present time,” he con-
tinued, “due to restrictions of
American Federation of Musicians,
we are not in a position to furnish
our pictures for television. We be-
lieve such restrictions will be re-
moved In the not too distant future
and we will than be in a position

to capitalize upon our inventory of
released pictures which we believe
are particularly suitable for tele-
vision.”

« % %

N. Y. Nielsen Ratings
Cover Additional Hours

NEW Nielsen pocketpiece starts
reporting ratings on New York TV
audiences from ¢ a.m. to midnight
instead of 1-11 p.m., the period
previously covered. A chart of
hourly radio and TV set use by TV
families has been extended to in-
clude the five additional hours and
& new chart shows for each month
the number of hours the average
TV family spends watching their
teleset or listening to radio pro-
grams.
& ® %

TV Space Increases
In Okla. Papers

OKLAHOMA NEWSPAPERS re-
portedly are devoting increased
space to television information in
recognition of the growing tele-
cast count in the area served by
WKY-TV Oklahoma City, which
on Feb. 1 stood at 73,370.

In the capital city, and through-
out the state, more columns, pro-
gram schedules and program high-
lights are adorning newspaper
columns.
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City Outlets On Air Sets in Area  City Qutlets 'On A:} Sett in Arest
Albugquerque KOB-TV 7,000 Lovisville WAVE-TV, WHAS-TV
Ames WOI-TV 42,006 Memphis, wMmer ;g:ﬁ;
Atlanta WAGA-TV, WSB-TV 91,225 Miami .wrv.l 52,500
Baltimore WAAM, WBAI.-TV, WMAR-TV 273,353 Milwaukes WIMLTV 212,880
Binghamton WNBF- 32,700 Minn-St. Paul KSTP-TV. WICN-TV 238,200
Birmingham WAFMTV, WBRC-TV 36,000 Neshville SM-TV 23,040
Bloominglon  WITV 12,800 New Haven wnnc-w 136,500
Boston WBZ-TV, WNAC-TV 674,373 New Orleans  WDSU-TV 49,
Buffalo WBEN-TV 181,957 New York WABD, WCBS-TV, WJZ-TV, WNBT '
Charlotte WETV 56,631 WOR-TV, WPIX~ 2,150,000
C!ncago WBKB, WENR-TV, WGN-TV, WNBQ 815,471 Newark WATV Inc. in N. Y. Estimate
Cincinnati WCPO-TV, WKRC.TV, WLWY 250,000 Norfolk WTAR-TV 56,783
Cleveland WEWS, WNBK, WXEL 422,503 Oklahome City WKY-TV 73 370
Columbus WBNS.TV, WLWC, WTVN 132,000 O'r‘nul:'u" ni KMTV, wow. 65,578
5 Phila a H d i

1. Worth  KRLD-TV, WFAA-TV, WBAP-TV 105,319 Phoenix xwpag{rv o WRLTV. WPTZ 1%

Davenport WOC-TV R , 44,668 Pittsburgh WDTV 212,000
Quad Cities Include Davenport; Moline, Rock Ise., E. Moline Providence WJIAR-TV 105,355

Dayton O-TV, WLWD 170,000 Richmond WTVR 62867
Detroit WIBK-TV, WWATV, WXYZ-TV 419,449 Rochester WHAN-TY 73,375
Eomwmh wicu 46,280 Rock ‘I;Im:’d WHaF-TY 44,668
g P uad Cities Include Davenpo '

Dallas WBAP-TV, KRLD-TV, WFAA-TY 105,319 Sakt Lake City ~ KDYL-TV, Koty 1o - Rock lse., E. Moline
Grand Ropids San Antonle  KEYL, WOAITV 20,599

Kolamazoo  WLAV-TY San Diego KFMEB-TV 81000
gr,ur":bm WFMY-TV 107,297 San Francisco  KGO-TV, KPIX, KRON-TV 143,406
o o KPRC-TV g.g;g Scholgodudy WRGB 139,600

2 s Albany-T

Charleston  WSAV-TV 35250 seante xmc-w 68,200
}“f&""""’ﬂ" WFBM-TV 120,000 $t. Lowis KSD-TV 254,000
Jﬂh sonville WMBR-TV s Syracuse WHEN, WSYR-TY 101,405
ohnstown WIAC-TV 68,125 Toledo WSPD-TY 120,000
Kalomazoo- 120,269 Tulsa KOTV 67 750

Grand Ropids WKZO-TV Utico-Rome WKV 36,000
r:r.'.::'.h::hy wgﬁ.r# '22",‘22 Washington WMAL-TY, WNBW, WTOP-TV, WTTG 219,760
ot Lo 42:5“ Wilmington WDEL-TV 7,757
Los Angeles KECA-TV, KFI-TV, KLAC-TV, KNBH,

KTLA, KTSL, KTTV 877,421

Total Markets on. Air 63

Stations on Air 107

Estimated Sets in Use 11,008,000

Editor's Nate: l'otch. for sach market represent eslimated sets within televiewing erea. Where coverage areas overlop set counts may be

are based on data from Jcclcrs, dmrlbuhn TV Circulation committess, electric companies

partially dup of set
ond mcnlufomron'. Smu many are compiled monthly, some may in
ily appr

Total sets in all arsas is

Telecasting ¢
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Latest Hooper again reveals overwhelming
Atlanta listener preference for WSB

Period covered by this latest survey is November 1
through January 31. Of the 48 measured daytime
quarter-hours:

WSB was first in number of listeners 34 times.

The second station was first 11 times.
WSB was tied for first 3 times.
In 7 of the periods WSB’s audience was greater than

the total audience ‘of all other Atlanta radio stations
combined — ten AM stations and six FM!

So again history repeats. On every authentic survey
ever made in the great Atlanta market, WSB has been
FIRST.

wsb

The Voice of the South

Represented by Edw. Peiry & Co., Inc.

Affiliated with The Atlonta Journal and The Atlanta Constitution

February 26, 1951
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TALENT WAGES

Freexe Exemption Sought

HOLLYWOOD talent move re-
portedly was on last week to re-
quest specific exeinption from the
wage freeze. If suceessful, the
efforts could be a prelude to a
similar approach by radio and tele-
vision entertainers.

Both producers and guilds are
understood to be supporfing allor-
neys who are preparing briefs for
submission to the Wage Stabiliza-
tion Board. Argument centers on
the unique character of the film
industry and talent deals and con-
tracts which, they say, make a
general salary ceiling infeasible.

Questions asked are how can new
talent be recruited under a freeze
and what will become of optional
contracts calling for periodic salary
increases. In view of these argu-
‘ments, which also are hasic to radio
:and particularly to television, the
attorneys are requesting blanket
exemption for actors, writers and

directors in the movie field.

If such a blanket exception is
granted, observers point out, a pre-
cedent may be established for talent
unions in other branches—such as
radio and television.

Meanwhile, WSB has scheduled
Wednesday as the start of three-
day talks on the applicability of
government wage freezes to em-
ployes in radio, newspapers and
related fields [BROADCASTING ©
TELECASTING, Feb. 19].

WTTS Bid

WTTS (TV) Bloomington, Ind,
last week filed application with
FCC for authority to install a new
700-ft. plus antenna and tower and
increase in effective radiated power
to 43.2 kw. Plans for expanded
rural service were related to the
Commission. Operated by Sarkes
Tarzian, WTTS (TV) is assigned
Channel 10 (192-198 mc). Station
rebroadcasts network shows re-
layed from Cincinnati.

NARBA

(Continued from puge 28)
groups, including farm organiza-
tions, had been rallied in opposi-
tion to the pact but that a “later
and more comprehensive analysis”
of the treaty had tempered these
viewpoints.

While CCBS reported that its
membership in meeting as recently
as last December had reaffirmed
opposition to the treaty, the ques-
tion has been raised about view-
points of those CCBS member sta-
tions whose signals were “not de-
graded. and in some instances af-
forded even greater protection”
under the proposed agreement.

NARBA proponents point out
that the agreement “clearly” would
provide a significant improvement
for the United States over the “in-
creasingly chaotic situation” that
has existed since the interim agree-
ment-of 1946 expired more than a
year and a half ago. To reject the
agreement, it was felt, would put
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Complete 360° pan without ragged or
jerky movement is accomplished with ef-
It is impossible to get
anything but perfectly smooth pan and
tilt action with the “BALANCED” TV Tripod.

Quick-release pan handle adjustment locks
into position desired by operator with no
H 1" .

play” between pan handle and tripod
Tripod head mechanism is rust-
proof, completely enclosed, never requires
ﬂ adjustments, cleaning or lubrication.
‘ Telescoping extension pan

Write for further particulars

| j/oaﬁng .jdcﬁon./ for all TV Cameras
‘BALANCED’’ TV TRIPOD

efficiency.

Built-

This tripod was engineered and de-
signed expressly to meet all video
camera requirements.

Previous concepts of gyro and friction
type design have been discarded to
achieve absolute balance, effortless
operation, super-smooth tilt and pan
action, dependability, ruggedness and

Below:

3 wheel portable dolly
with balanced TV Tri-
pod mounted.

(Pat. Pending)

Telecasting ®
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United States broadcasters in a
precarious position.

Secretary of State Dean Ache-
son in his report .Feb. 1 to the
President termed the treaty as rep-
resenting “the best arrangement
that could be negotiated taking
into account the existing situation
and the diverse interests which had
to be accommodated.”

Ratification requires the affirma-
tive vote of two-thirds of the Sen-
ate.

The U. 8. delegation to the
NARBA Conference, in addition to
Comr. Hyde as chairman, included
Capt. John Cross of the State Dept.
as vice chairman. First negotia-
tions were held in Montreal in the
fall of 1949, but broke up to per-
mit the U. 8. and Cuba to nego-
tiate on certain differences.

The subsequent bilateral sessions
in Havana in early 1950 failed to
produce an accord. However, when
the full conference reassembled in
Washington last fall, the treaty
was signed Nov. 15.

The NARBA becomes effective
when ratified or adhered to by
three of the following countries:
U. 8., Canada, Cuba and Mexico.

NEW STUDIOS
WTMJI-TY Now Has Four

WTMJ-TV Milwaukee has an-
nounced conversion of two radio
studios to studios from which both
radio and television shows may
emanate.

One of the new studios is
equipped with a model kitchen used
for the daily What's New 'in the
Home program. The studios are
part of a $200,000 remodeling proj-
ect begun early last summer.

With these wudditional facilities,
WTMJ-TV now has four TV stu-
dies in addition to standbys.

RCA VICTOR
Extends Time on WLWT

RCA VICTOR has signed a four-
week continuation of its three-
week sponsorship of four separate
program segments on WLWT
{TV) Cincinnati. The new con-
tract calls for use of 14 hours and
25 minutes a week.

The announcement was made by
William J. McCluskey, WLWT
(TV) sales manager. The original
three-week contract had been made
through the ad agency, Mueller,
Liebling & Parkins Inc.

Defense Series

NEW tele-version of the Armed
Forces Hour, produced by the Dept.
of Defense and aired by the Du-
Mont Television Network, is now
being carried “live” by five sta-
tions and kinescoped for 51 other
outlets, the department’s Radio-
TV Branch said last week. Series
was launched Feb. 4 and is tele-
cast Sunday, 8:30-9 p.m. EST.
Stations carrying program live
are WAAM (TV) Baltimore, Md.,
originating outlet; WTTG (TV)
Washington; WABD (TV) New
York; WXEL (TV) Cleveland;
WGN-TV Chicago.
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® All Blaw-Knox H-40’s! At left,
Station WAGA-TV, Atlanta,
Georgia

® Above center, Station WIBK-TV
Detroit, Michigan

® At right, WSPD-TV, Toledo, Ohio
"WE'RE PROUD OF OUR BLAW-KNOX TOWERS™™

And Blaw-Knox is proud of the fact that
this compliment from The Fort Industry
Company* was prompted by the perform-
ance of all 13 Blaw-Knox Antenna Towers
now in the service of this sucecessful broad-
casting organization.

Whether you contemplate light-weight
towers for mobile communications or a sky-
raking TV support, you can depend on

Blaw-Knox engineered structures to get the

most out of your transmitting equipment. B l Aw_ K “ ox

BLAW-KNOX DIVISION |
OF BLAW-KNOX COMPANY ANTENNA
2038 Farmers Bank Building, Pittsburgh 22, Pa. TOWE RS
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Research Showdown
(Continued from page 19)

after the report has been made
publie.

Enlivening the research front
last week were comments by two
prominent timebuyers, Linnea J.
Nelson, retiring next month as
chief timebuyer of J. Walter
Thompson Co., and George Castle-
man, vice president and radio di-
rector of Bermingham, Castleman
& Pierce.

Appearing before the Radio-TV
Seminar of the Washington Ad
Club (see story, page 23), Miss
Nelson, often called “Miss Time-
buyer,” said she doubted “if any-
body could afford to buy all the
services that there are in exist-
ence—and if they did buy them,
they would be completely confused
in any attempt to use them.

“Even though the entire radio
and television industry, including
advertisers, agencies, stations, net-
works spend many, many thou-
sands of dollars annually on re-
search, they still can’t get together
on any agreeable forms of research
nor have they as yet been able to
stay together and get together on
the one thing most needed—a hasic
form of research that will measure
so-called potential circulation,

ABC Comparison

“We are responsible to our clients
for constantly trying to educate
the broadcasting industry to the
necessity for standard methods of
measurement. And of course, print-
ed media are delighted to point to
their Audit Bureau of Circulations
when selling against broadcasting.
They are not limited to talking in
percentages as we are; they can
talk in total numbers.”

Miss Nelson said “a station’s
best sales tool is proof of its audi-
ence.” She chided broadcasters for
fajlure to accept their share of
responsibility in developing the
necessary tools with which te meas-
ure this audience and recalled the
trials of Broadcast Measurement
Bureau.

Mr. Castleman -told the Wash-
ington Ad Club that radio ratings
“‘should not be considered absolute
values.” He listed types of knowl-
edge a buyer should have in doing
business with broadcasters and

MR. MEASUREMENT, Kenneth H. Baker, NAB research director, gets meas-

ured by four other experts at Washington Ad Club panel.

Left to right:

Ward Dorrell, C. E. Hooper Inc.; Sydney Roslow, The Pulse Inc.; Mr. Baker;
James W. Seiler, American Research Bureau; Joe Ward, Advertising Research
Bureau Inc.

*

said many station elements, such
as strong trade relations, do not
show up in ratings.

Jeffrey A. Abel, radio-TV direc-
tor and timebuyer of Henry J.
Kaufman & Assoc., said he could
not “understand how surveys can
be so far apart.”

These agency comments, reflect-
ing confusion among buyers of time
on the quality and usefulness of
radio research, were made in the
early part of an all-day session.

Winding up the seminar late
that evening was a research meet-
ing that drew five of the top figures
in the field. Dr. Baker moderated
the panel discussion. With him
were Ward Dorrell, vice president
of C. E. Hooper Inc.; James W.
Seiler, director of American Re-
search Bureau; Dr. Sydney Roslow,
manager, The Pulse Inc.; Joseph
B. Ward, managing director, Ad-
vertising Research Bureau Inc.

Seldom seen together on a single
platform, the five quickly took up
the challenge that research findings
are completely inconsistent. Dr.
Baker set the pace in showing how
two or more scientific tests, im-
partially and professionally con-

-ducted, can bring different results

Your Top TV Sales Opportunity

CHANNEL 7
‘Wilmington, Delaware

In the Market which has highest
income per family in the country.

Represented by

ROBERT MEEKER ASSOCIATES

New York los Angeles

San Francisco

NBC

Chicago  [RNIRIITICH

A STEINMAN STATION
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in measuring identical situations.

Panel members brought ¢ut that
each type of research has its ad-
vantages, and endeavors to per-
form a specific function. Much of
the confusion was said to arise
from the failure to understand re-
search findings or to use the results
properly.

Mr. Ward explained at the start
that ARBI endeavors to show at
the point of sale who buy the re-
tailer’s goods. The technique re-
quires balancing of funds spent in
media, on a dollar basis; compari-
son of identical items; simultane-
ous advertising for three days;
objective gathering of information.

Methods Reviewed

Mr. Seiler, pointing to the pres-
ent confusion in research, described
basic methods of scientific sampi-
ing. Measurements are made, he
said, by connecting wires or a
meter to the set; telephone or per-
sonal coincidental checks; listener
or viewer diaries. American Re-
search Bureau, he added, has found
the diary method extremely ac-
curate,

Criticizing the research of
printed media, Mr. Roslow said
radio’s 97-98% home saturation is
not properly exploited and claimed
this saturation “supplies the an-
swer to ABC.”

“Radio produces more research
than any other medium,” he added.
As to method, he said the industry
has not decided what it wants.
“Maybe there should be more than
one method,” he suggested. In any
case he felt there is much to be
learned about the audience to per-
mit a more intelligent job of time
selling.

“The preophets of doom for radio
were wrong,” he declared. “Radio
listening in television homes is in-
creasing month after month as the
novelty of TV wears off.” Among
other factors, he said, is improved
radio programming.

Dr. Roslow said radio set pur-

Telecasting ®

chagses in TV homes had increased
from 17% two years ago to 28%
in the last six months. In non-TV
homies the purchases of radio sets
have increased from 199 of such
homes two years ago to 23% in the
last six months. In TV homes 30%
of new sets go into bedrooms, 22%
into living - rooms; in non-TV homes
209, go into bedrooms and 37%
into living rooms.

When the old Cooperative An-
alysis of Broadcasting was alone
in the radio field, Mr. Dorrell said,
there was little confusion. Unfor-
tunately CAB’s method was wrong,
he said. In his opinion aided recall
and diaries do not produce com-
parable data, claiming they inflate
figures. He cited an example of
varying figures for the CBS Toast
of the Town in Washington last
January.

Mr. Seiler aseribed the varia-
tions to the fact the measurements
were made on different Sundays,
to rotation of talent on the opposite
NBC Comedy Hour and other fac-
tors.

The seminar audience supplied
-other instances where measure-
ments differed widely, Dr. Baker
explained this is one of the prob-
lems to be answered when the
special KJBS committee releases
its findings.

Revealed for the first time by
Mr. Ward were cumulative findings
for 50 ARBI tests conducted in
many parts of the country. These
results show that radio is by far
the best advertising medium for
retail stores on the basis of results
produced per dollar spent (see
ARBI story page 19).

The cumulative findings, in
which radio and newspapers were
pitted directly against each other
to find out which gets the best re-
sults, follow:

Radio drew 25.69% of store traffic
compared to 21.79, for newspapers.

Radio traffic bought merchandise in
58.1% of the cases compared to 55.8%
for newspapers.

Most important of all, radio custom-
ers made 45.7% of total dollar purchases
in the tests compared to only 18.7%
for newspapers.

Joining agency timebuyers in
criticizing radio-TV research was
John D. Hymes, retiring manager
of WLAN Lancaster, Pa. and
former agency timebuyer. He con-
tended some surveys “aren’t worth
the paper they are printed on as
far as accuracy is concerned.” He
then criticized timebuyers for blind-
ly aceepting many surveys without
attempting to check their accuracy:

“All radio and television must
have accurate, authorized, checked
and industry-approved methods of
research,” Mr, Hymes argued.

“Such research must be done on
a standard basis by an industry-
authorized research organization to
which all radio and television sta-
tions must subscribe. We cannot
afford to havé another BMB sup-
ported by 25% of the industry. This
organization must be supported by
100% of the stations, with its
methods and results checked by the
entire industry.”

Mr. Hymes said he had been told
by a number of timebuyers that
radio research needs improving.

BROADCASTING



you believe what you see on
your transmitter monitor? This

demodulator gives you a #rue analysis
of transmitter performanceand allows
for accurate control in conformance
with FCC requirements.

@& Invaluable for transient response
measurements

@ Absolute zero carrier reference
& Overall response—flat to 5.5 MC,

& With special preamplifier, it can be

used as o high-quality re-broadcast
receiver,

Gt st o oo i

GENERAL

TELEVISION
- DEMODULATOR

Designed for utmost stability, it pro-
vides outputs for simultaneous pic-
ture and waveform display. It is rack-
mounted and phase-compensated for
single-sideband reception. .. the only
demodulatorof its kind on the market!

2 & B § % N B N B B _§ |
SEND FOR NEW BULLETINS
Complete specification sheets on
G-E television equipment will be
sent on request. Write: General
Electric Company, Section 221-26,

Electronics Park, Syracuse, N. Y.
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Radio-TV Control

(Continued from page 26)
tack was NAB President Justin
- Miller, who charged that the con-
templated bill, if enacted in its
present form, would:

@® Throw the radio-TV indus-
try into a ‘“hodgepodging” of
broadcasting and non-broadcasting
radiations which could “produce
disastrous complications” and
“dangerous conflicts of government
power.”

@ “Cause public panic and hys-
teria beyond all possibility of meas-
vrement” if all transmission were
to cease.

@ Represent complete delega-
tion of‘ power over “one of the
greatest media” by Congress to
the President.

@ ‘‘Probably be unconstitution-
al,” violating the First Amendment
on freedom of speech.

@® Lodge arbitrary and un-
American powers in the Executive
Branch.

@ Create endless confusion and
conflict among agencies, which
could be multiplied by the Chief
Executive.

@ Leave broadcasters without
compensation for “control” of their
equipment.

@ Serve as a basis for strip-
ping people “of their freedoms and
to destroy their rights"”

A two-man committee, compris-
ing Chairman Johnson and Sen.

WLW —reievision
LEADS

in LEADING daytime
TV cities

Cincinnati, Dayton and Columbus
— served by WLW-Television —
lead the nation for daytime sets-
in-use with average of 13.9%,
12.2% and 11.1 %, respectively.*

Avge. Share of Avdience*

WLW-TV  LEADING

STATION  COMPETITOR
CINCINNATI 475% 374%
DAYTON 63.1% 26.2%
coLumsus 51.7% 24.3%

WLW.TELEVISION delivers the
greatest daytime audience in the
midwest's second largest TV market.

WLW-T WLW-D WLW-C

CINCINNATI DAYTON COLUMBUS

*Wld-odox, December, 1950 — § am — 6 pm
.
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AN
Warren Magnuson

-ing ' Director

(D - Wash.),
heard testimony from Judge Miller,

‘Ralph W. Hardy, government rela-

tions director, and Neal McNaugh-
ten, engineering director, all NAB;
Dr. W. R. G. Baker, General Elec-
tric Co., and David Smith, Philco
Corp., representing RTMA; Comr.
George E. Sterling and Engineer-
Curtis Plummer,
FCC; Maj. Gen. Francis L. Anken-
brandt, communications director,
USAF, speaking for the Defense
Dept.

Views stressed particularly dur-
ing the hearings concerned FCC’s
monitoring functions, assuming
greater importance in the security
picture; technical data relating to
“homing” on broadcasting and
other radiations; possibility of
“radio silence”; concérn of the
Federal Civil Defense Adminis-
tration over “broad terms” of the
bill as it touches on “communica-
tions—the nerve system of civil
defense”; the role of broadcasters
in disseminating information; pos-
sibility of saboteurs operating il-
legal transmitters to ‘“home” the
enemy.

NAB and other factions noted
the importance of monitoring,
which also was pointed up in Sen.
Johnson’s comments on the McFar-
land bill (see separate story) and
earlier in the week (Monday) in
meetings involving FCC Acting
Chairman Paul Walker and mem-
bers of the House Interstate &
Foreign Commerce Committee.
That phase was stressed in com-
ments on a bill (HR 1730), already
passed by the House, seeking ex-
penditures for land for monitor-
ing purposes.

Civil Defense Administrator
Millard F. Caldwell Jr., in a let-
ter inserted in the record, ex-
pressed concern lest civil defense
functions “might be hindered by
the administration of the law if
the bill passed.” He noted, how-
ever, that he had been assured
by Gen. Ankenbrandt that CD
functions would not be impaired
[BrOADCASTING ® TELECASTING,
Jan. 16] and urged passage of the
legislation.

Still in the air at week's end,
in addition to the committee
amendment, was the question of
criminal sanctions contained in
the bill. Sen. Johnson said that
personally he felt they are “pretty
stringent.” Penalties for violation
are $60,000 for corporations, $10,-
000 for individuals and five years’
imprisonment. ,

As leadoff witness, Gen. Anken-
brandt stated the authority under
the Communications Act (Sec.
606 (¢) ) is “not broad enough”
and “inadequate” because many
new types of devices are not cov-
ered and there will be future de-
velopments in the field. He said “it
is not contemplated that a com-
plete shutdown of the 10 ke-100,000
me band,” stipulated in the bill,
“will ever be necessary or ever
desirable throughout the U. S.”

Mr. Plummer said it isn’t a mat-
ter of closing down stations in this
problem but of ‘“manipulating”
them. He said, with respect to TV
set radiations, that “we have been

working with RTMA and others.”
He stressed the bulk of prepara-
tory work on this issue.

Sen. Johnson interposed later
that it may not be a good thing
to scatter FCC authority, but to
add to it, in the case of monitor-
ing, which he described as “ex-
tremely important matter”

The NAB President stated it is
obvious that in wartime or other
national emergencies the govern-
ment’s power must be extended be-
yond its peacetime activities on be-
half of national security. The Com-
munications Act (Sec. 606 (c) )
“seemed to be adequate during
World War II,” but wartime pow-
ers over broadcasting could be ex-
panded “if found necessary” by
“very slight changes” in the Act,
he asserted.

Upon cross-questioning, Judge
Miller suggested a cleaner defini-
tion of ‘“radio” in Sec. 801 of the
Communications ' Act, observing
that radio communication is spelled
out, and felt the bill is a “decided
departure” from Sec. 606 of the
Communications Act. Latter sec-
tion, he said, is also inadequate on
provisions covering compensation
to broadcasters.

Comyr. Sterling told the commit-
tee that tne Communications Act is
“clearly broad enough to authorize
the President to initiate such action
as he may deem necessary” to pre-
vent use of broadcasting stations
in any manner which would aid
the enemy, and that the Johnson
bill would not “in any way,” during
a proclaimed national emergency,
enlarge the President’s power.

Ommission Noted

However, he explained, there is
doubt whether Sec. 606 (c) covers
“all of the various types of clec-
tronic devices—particularly equip-
ment not primarily intended for
radio communication purposes”—
which may emit radiations and
serve to guide enemy aircraft or
missiles. Additionally, he mnoted,
the Communications Act does not
contain express provision covering
eriminal sanctions for violations of
Presidential authority.

Comr, Sterling noted that Sec.
301 of the Act speaks in terms of
the Commission’s licensing powers,
which expressly afford all licensees
the right to be heard before they
can be required to cease or modify
their normal operation. Licensees
also can appeal to the courts from
FCC determination after a hearing,
he observed.

The Presidential and Commission
powers of Sections 606 and 301, re-
spectively, “are not adeguate to
cope with the problems which
prompted the Defense Dept. to
sponser this legislation,” Comr.
Sterling stated. In that light, he
declared, it would be advisable to
spell out the President’s control
authority either in an amendment
or separate bill.

Comr. Sterling’s views also were
supported throughout by FCC Act-
ing Chairman Paul A. Walker,
whose letter to Sen. Johnson Feb.
19 was inserted in the record
Wednesday.

Telecasting ®

Dr. Baker submitted that an
effective program of jamming, of
propagating false signals and ra-
diations “would prove more con-
fusing to an enemy than would
attempting to restrict or halt all
radiations at the time of a sus-
pected enemy attack.” Among his
conclusions, based on exhaustive
data submitted by RTMA, were
these:

® High-power broadcast stations
can be picked up and “homed” on at
distances up to several thousand
miles, but large errors are inherent.

® Direction-finding on stations
may be convenient, but is not the
best means available to the enemy.

® The VHF ranges used for TV
broadcasting are free of static but
are usable only over comparatively
short distances. Range of frequen-
cies is limited to line-of-sight trans-
mission.

® Radio receivers are “incidental
radiators” and are worthless as hom-
ing devices because they cannot be
located geographically; the apparent
signal source is diffuse; operation is
erratic, and radiated power is low.

@ Better homing means are avail-
able in use of such systems as the
Loran and direction-finding, but they
can be rendered useless.

Dr. Baker stressed that broad-
cast and television transmitters are
useful as homing devices only if
they can be properly located geo-
graphically by the enemy and if
the signals are egsentially continu-
ous.

Dr. Baker said short-range mis-
giles could be guided to a specific
radiation source but the idea “is
not in good repute” because of the
uncertainty of radiation.

Dr. Baker submitted to the com-
mittee two exhibits—one dealing
with use of radio stations as bea-
cons, the other listing radio serv-
ices and their frequencies.

Mr. Smith also felt the proposed
bill is too broad and suggested
limiting the devices under the legis-
lation to those with over a half-
mile radiation, He said he is
opposed, however, to giving FCC
any more authority over interfer-
ence problems in normal peacetime
operation. lest the Commission
would “control everything you do.”

The case for communications as
“the nerve system of civil defense”
and for adequate monitoring and
policing functions by the Commis-
sion drew the support of Mr.
Hardy.

Quoting the United States Civil
Defense Handbook, Mr. Hardy cited
radio’s role in disseminating timely
informational and educational ma-
terial quickly to a maximum audi-
ence—material on shelters, trans-
portation and other phases.

Mr. McNaughten, who also
stressed civil defense and monitor-
ing, stated that while FCC enforce-
ment of broadcast regulations has
been exercised, “insufficient staffing
has apparently prohibited the Com-
mission from conducting similar
investigations of all transmitter
installations.” He questioned
whether funds provided in the
Johnson bill are intended to aug-
ment services of FCC or establish
“‘an entirely new investigative or
enforcement group.”

BROADCASTING
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FILMACK TRAILER Co., Chicago,
is launching extensive advertising
campaign for TV film department
which specializes in made-to-order
film commercials. Chicago office of
Bozell& Jacobs handles the account.
* » -

AL SHERMAN, film publicity econ-
sultant, has been named motion
picture representative in the U. 8.
by the Norwegian government. He
will supervise and negotiate, sales
and rentals of Norwegian films for
TV and theatre showings. A cata-
log of 10 titles is now available
from his office at 1612 Wisconsin
Ave.,, NW,, Washington, D. C.

* - »*

SNADER TELESCRIPTIONS
Corp., Beverly Hills, Calif., begins
producing a series of 52 TV film
melodramas April 1, directed by
Irving Pichel. . . . SNADER re-
leases are now being seen on
KFMB-TV S8San Diego, holder of
exclusive and unlimited rights in
that eity to total of more than 400
three-minute short features includ-
ed in year's package. . . . Monroe
Mendelsohn has been named sales
service coordinator for SNADER
TELESCRIPTION SALES, Chi-
cago. His duties will include serv-
icing stations and agencies. Also
joining firm’s Chicago office is E.
Johnny Graff, sales manager in
charge of sales through agencies.

L] & *
COMMODORE PRODUCTIONS,
Hollywood, has 26 half-hour TV
film series starring Clyde Beatty,
animal trainer, in planning stage.
Same firm also produces three
weekly MBS Clyde Beatty radio
shows for Kellogg Ceo., holder of
option on the projected TV series.

o * *
UNITED PRODUCTIONS of
America, producers of animated TV
and motion picture films, names
Edward F. Cullen manzager of East-
ern Division, replacing Edward L.
Gershman, resigned. ‘

* * *®
JERRY FAIRBANKS PRODUC-
TIONS, Hollywood, has begun film-
ing first of 13 half-hour TV mys-
tery programs, Front Page Detec-
tive, starring Edmund Lowe and
directed by Arnold Wester. Guild
Wine, San Francisco, will sponsor
on six stations. Agency is Guild,
Bascom & Bonfigli, San Fancisco.
... FAIRBANKS announces hir-
ing of Leo S. Rosencrans, formerly
with Wilding Pictures, Detroit, as
executive writer.

* * *
STERLING TELEVISION Co.,
New York, has acquired exclusive
TV distribution rights for more
than 100 films from YOUNG
AMERICA FILMS, New York.

* *® *
UNIVERSAL - INTERNATIONAL
has prepared 10 special TV trail-
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ers, with open ends for local theatre
announcements, to promote Bed-
time for Bonzo, a full length fea-
ture to be distributed to theatres
soon. One five-minute program, six
one-minute spots, and three 20-
second spots will be available for
local-theatre sponsorship on tele-
vision.

* * *
CONSOLIDATED TELEVISION
PRODUCTIONS, Hollywood, and
SAMPSON DIAMOND ENTER-
PRISES will produce 260 quarter-
hour TV films, Jump Jump of Holi-
day House, based on puppet char-
acter. Fillmore S. Phipps is super-
vising producer for Consolidated.

* * *

PROCTER & GAMBLE PRODUC-
TIONS Inc., Los Angeles, will take
over complete financing of next
season’s Fireside Theatre TV film
programs which it formerly han-
dled on releasing basis. Production
of first group of half-hour films
will begin April 1 at HAL ROACH
STUDIOS, Culver City. Each film
is budgeted at $16,500, and a total
of 39 to 52 is planned. Arrange-
ments are being concluded with
BING CROSBY ENTERPRISES,
producer of last 34 Fireside -The-
atre films, whereby that firm will
get re-release rights on percentage
basis. Ageney is Compton Adv,
Los Angeles. . . P & G also
studying possibility of producing
more films in Hollywood. Beulah
TV series and several film com-
mercials now being produced in
New York.

& * *
NEIL McGUIRE ENTERPRISES,
Hollywood, producer of motion
picture film shorts, plans to go
into TV film production. Present
projects include filming of 10-min-
ute programs based on original
stories entitled Adventures of Davy
Jones on Mermaid Hill. Studios
are at 165 S, La Brea. Telephone
York 4450.

* * *®
GREEN FILM Corp., Los Angeles,
to begin filming first of 20 in pro-
jected series of 260 quarter-hour
dramatic TV programs, The Lov-
ing Family. Walter Thompson is
director.

E ] * *
TV ADS Inc., Los Angeles, an-
nounces completion of TV spots
for Maier Brewing Co., same city
(Brew 102), Innes Shoes, Degign
for Living magazine, and Los An-
geles Evening Herald & Express.
. . . Mel Curtis joins firm's writing
staff.

* *® *
DYNAMIC FILMS Inc., New York,
has doubled its available space
through completion of wiring and
sound conditioning of added film
studio at 112 W. B9th St,, its pres-
ent location.
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FILM &
PRODUCTION

SERVICES

ALEXANDER FILtM CO.

(producers of short-length
films since 1919}
$,000 TOP~DUALITY COMMERCIALS
LOW~-COST RENTAL SERVICE
COMPLETE PRODUCTION FACILITIEB
FOR ANIMATED AND LIVE ACTION

COMMERCIALE

WIRE CR WRITE

COLORADD SPRINGS

oy

ATLAS FILM CORPORATION

oy
EBTABLISHED 1913
o

CREATORS and PRODUCERS
of
TELEVISION COMMERCIALS

o

1111 SOUTH BOULEVARD
02k Park, 1llinois

CHICAGD: AUSTIN 7-86Z0

SARRA, INC.

TELEVISION COMMERCIALS

MOTION PICTURES

SOUND SLIDE FILMS

NEW YORK - CHICAGO

HoLLYwooD

o

TELEFILM, INC.

COMPLETE FILM PRODUCTION
FOR .
TV SPOTS-PROGRAMS

All Production Steps
In One Organization
6039 HOLLYWQOD BLVD.
HOLLYWBED 28, CALIF,

HOLLYWOODO 2.7208

oy

wr

BRAY STUDIOS, INC.
EXTENSIVE LIBRARY OF
FILMS

(INCLUDING CARTOONS)
Avaiiable for Teievision
SEND FOR CATALOG

729 SEVENTH AVE., NEW YORK, 19

TELESCRIPTIONS

ANIMATED AND LIVE ACTION
TV FILM SPOTS

20.SECOND AND | MINUTE

823 VICTOR BUILDING
WASHINGTON, B. €.

STERLING 4650

wr

oy

GRAY— O'REILLY

COMMERCIAL SPOTS
FOR TELEVISION

480 LEXINGTON AVE.
NEW YORK

PLAZA 3133

o

VIDED VARIETIES CORP.

TELEVISION PROGRAM FILMS
TELEVISION COMMERCIALS
BUSINESS MOVIES
SLIDE FILMS
-FROM BCRIPT TO
FINISHED PRINT"

OWNERS aND OPERATORS OF
WEST COAST SOUND BTURIOS
BID W. $7TH STREELT. N. ¥V, &,
WITH EXPERIENCED MANPOWER
AND COMPLETE FACILITIES

41 E. SOTH ST., NEW YORK

MURRAY HiLL B-1162

RKO PATHE, INC.

6824 MADISON AVE.

REW YORK, N. Y.

PLAZA 93800

oy
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FILM & PRODUCTION
DIRECTORY
IS PRINTED THE
LAST ISSUE OF
EACH MONTH

GUARANTEED PAID CIRCULATION
EXCEEDS 13,000
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ASCAP Rates

lContinued from page 28)

down of the present practice, some
broadcasters who are active in ra-
dio as well as television feel that
any abrogation of their rights in
TV will inevitably result in a
similar deterioration of their radio
rights. Some of the replies to Mr.
McCollough's letter have also
questioned his belief that interest
in per program licenses is limited
to a comparatively few TV station
operators.

Vietor A. Sholis, WHAS-TV
Louisville, for example, wrote Mr.
MecCollough that on that point “you
and I part company completely.

Perhaps I am one of a small minor--

ity of television station operators
concerned about per program
terms. Actually, I don’t see how
you can maintain a reasonable
blanket contract, about which you
are obviously concerned, without
an equitable deal on a per program
basis.

“The stumbling block which
ASCAP has raised in reference to
a TV program license are the very
same ones over which we have been
battling ASCAP in AM. If we
yielded to ASCAP’s demands on
television we would wipe out the
ground beneath our AM position.
I, for one, am not willing to do
that.” .

Mr. Sholis added that while his
TV and AM interests are inter-
woven, he “would no more agree to
some of ASCAP’'s current demands
if T were a TV operator alone than
I will in my present position.”

Commenting on possible litiga-
tion if negotiations fail to produce
an acceptable form of per program
license from ASCAP, Mr. Sholis
said: “I think we have an equitable
case of considerable merit and 1
have confidence that a court would
give us a fair shake. I would pre-
fer to reach an agreement without
court action, but not at the expense
of selling our principles down the
river.” As to costs of such action,
he said that perhaps the best way
to find out whether the TV station
operators generally will support it
“would be to ask for specific and
definite commitments.”

This suggestion, that the owners

and operators of the 107 TV sta-
tions be polled for their views, has
been proposed by a number of other
telecasters, inciuding Mr. McCol-
lough himself. The NAB-TV board
at its Monday meeting decided,
however, to withhold such action
until after this week’s meeting of
the Per Program Committee with
the ASCAP group. NAB-TV Board
Chairman Thomas is also a mem-
ber of the Per Program Committee,
so close liaison between the com-
mittee and the board is assured.

AD COUNCIL

Plans Circulation Survey

NATIONAL circulation of radio
and television public service ad-
vertising campaigns will be mea-
sured via the A. C. Nielsen Co.
service under a plan announced
last week by the Advertising
Couneil.

The council said Wednesday the
Nielsen company had offered its
national radio and TV research
services to the council for use for
this purpose without cost.

Based on Nielsen-ratings, figures
on radio circulation contributed to
public service projects during 1950
by radio advertisers, agencies and
networks will be issued shortly by
the council. The figures will be
expressed in terms of radio home
impressions, which represent one
message heard once in one radio
home.

“Mr. Nielsen's cooperation will
enable us to measure the great
amounts of free time and talent
donated each week to important
campaigns by American business,”
Advertising Council President T.
S. Repplier asserted. “We will
now have specific information on
coverage given to such projects as
U. S. Defense Bonds, Red Cross,
highway safety, better schools,
group prejudicé, fight inflation,
armed forces and other vital de-
fense campaigns.”

He called the Nielsen company’s
cooperation “a generous and major
contribution to the work of the
Advertising Council and a tre-
mendously valuable service to the
advertising industry.”

AGRICULTURE

We've been programmed for the

farmer for 24 years.

That's why

WIBW-advertised goods sell so well in

Kansas and adjoining states.

[B
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I CHANGES

Gutman, Others, Announced

SEVERAL changes in the per-
sonnel of the Frederic W. Ziv or-
ganization were announced last
week. Leo A. Gutman, formerly
advertising direc-
tor for Ziv Tele-
vision Programs
Ine., has been
appointed adver-
tising director of
al] affiliated Fred-
3 . eric W. Ziv com-

e ; “‘5 pqnies—Ziv_Ra-

X 'k.,, l dio Productions,

Ziv Television
Programs Ine,
5 (ETen World Broadecast-
ing System, Cisco Kid Pictures and
Cisco Kid Produets.

Prior to joining the Ziv organ-
ization 15 years ago, Mr. Gutman
operated his own agency in Cin-
cinnati.

Ziv Television Programs Inec.,
New York, announced seven promo-
tions and appointments. They are
as follows: .

Walter Kingsley, account exeecu-
tive, to sales manager of New York
City area; Robert E. Carrol, trans-
ferred from Atlanta, Ga., to Cleve-
land-Detroit as account executive;
Charles R. Fish Jr., formerly ac-
count executive with WCAU-TV
Philadelphia, to New England and
upstate New York area as account
executive; B, Grenshaw Bonner,
former sales manager WCON-TV
Atlanta, to southeastern area as
account executive, headquartering
in Atlanta; Jack Holmes, former

PBS CREDITORS

Urged to Cooperate

WITH efforts being made to raise
“new working capital,” ecreditors
of Progressive Broadcasting Sys-
tem are being urged not to throw
the corporation ‘into bankruptey,
but instead cooperate so it may con-
tinue and “engage in a profitable
enterprise.”

Larry Finley, PBS president, in
a letter to creditors dated Feb. 16,
revealed liabilities of the network,
which suspended operations Jan.
31, are approximately $382,500.
This does not include salaries of
AFRA employes estimated between
$15-20,000 nor taxes.

In a plea for support, he pointed
out that “since the corporation has
practically no tangible assets, then

_obviously if either voluntary or

involuntary bankruptey proceed-
ings are taken by or against PBS,
or 'if the corporation makes any
assignment for benefit of creditors,
little, if anything, will be realized
by even preferred creditors, let
alone general creditors.”

Mr. Finley went on to say that
“if the corporation remains in ex-
istence and can engage in another
business, its tremendous operating
loss -can be offset against any in-
come it will earn, tax-wise, so that
all profits which might acerue
would be tax free and available for
payment to creditors.”

BROADCASTING

sales manager WBAP-TV Ft,
Worth, to Texas and Oklahoma
area as account executive; Ted
Rosenberg, former account execu-
tive for National Transit Ads, to
Philadelphia and Baltimore-Wash-
ington-Richmond area as account
executive; Arthur Breider, trans-
ferred from Cleveland office to
Cincinnati as account executive for
southern Ohio, Indiana and Ken-
tucky.
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Feb. 26-28: Florida Assn. of Broadcast-
ers and Florida State General Exten-
sion Division Sports Clinic, Gaines-

ville. Fla.
Feb. 26-March 1: Canadian Assn.
Chateau

of Broadcasters Meeting,
Frontenac. Quebec. Que, (Registra-
tion date 18 Feb. 25.)

March 1: BAB Board Meeting, BAB
Hqtrs., New York.

March 2-3: Fourth Annual
Radio-TV Conference,
Calif.

March 3: Sixth Annual Radio-TV Con-
ference, Michigan State College, East
Lansing.

March 7-15: Excise Tax Hearings, House
Ways & Means Committee. Room
1102 New House Office Bldg., Wash-
ington, D. C. 2

NBC PICKS SITE

For Radio-TV Meet
FIFTH ANNUAL convention of
NBC and its radioc and television
affiliates will be held at the Boca
Raton (Fla.) Club and Hotel Nov.
28-Dec. 1, NBC formally announced
last week [BROADCASTING ® TELE-
CASTING, Feb. 19].

The Boca Raton site was chosen
at the NBC Stations Planning and
Advisory Committee meeting Feb.
14.-15 after New Orleans, which
had been tentatively selected, was
found to have inadequate conven-
tion accommodations.

The choice of Boca Raton, an-
nounced by Carleton D. Smith,
NBC vice president in charge of
station relations, was deemed par-
ticularly suitable in view of spe-
cial events to be held as part of
the NBC 25th anniversary cele-
bration, which will open June 1.

Western
Hollywood,

117-118 W. 48 SL.
HENRY GREENFIELD, Mg. Dirscter N.Y.13
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FULL OF FACTS ® 0o O

WHBF-AM-FM-TV Rock Island,
I1l., sending advertisers and trade
brightly colored brochure headed
“Where in the World . . . would
you find another place like this.”
Cover has large picture of globe
against red background with let-
tering in black and white. Inside
gives facts about population, re-
tail sales, buying power and ef-
fective buying income per family.
Center-spread is huge map photo
headed “The Quad Cities . . . one
of the nation’s best market places.”
On back are maps of areas covered
by station.

EXTRA HELP NEEDED @ @

WVOS Liberty, N. Y., The Record
Shop, Mon. through Sat., 10:05-
10:45 p.m., received so many calls
that local telephone company was
forced to add extra help on switch-
board. Telephone company was
flooded with 250 extra calls during
40-minutes show was on air. Com-
pany requested that WVOS at-
tempt to cut down ealls, Station
asked that listeners place only one
call: to show, but calls didn’t de-
crease, WVOS reports.

BRIGHT MAILING PIECE e

WFBR Baltimore sending trade
and advertisers brightly colored
mailing piece headed “How to
prime a pump on the right Balti-
more station.”” Inside is letter
from Shell 0il Co., pointing out
success of advertising on WFBR.
Piece also names different shows
that have high rating in area.

CITES TV COVERAGE @ @

WDSU-TV New Orleans received
letter from Sen. Estes Kefauver
(D- Tenn.), chairman, Senate Crime
Investigating Committee, citing sta-
tion for coverage of hearing held in
New Orleans [BROADCASTING @
TELECASTING, Feb, 5]. Sen. Ke-
fauver said in his letter “ . . Our
Committee policy deems it of value
to educate and acquaint the public
as well as the Senate with the
situations brought to light by the
hearings in order to prepare for
remedial legislation, and television
seems to have proved itself a
splendid medium for this pur-
pose . . .”
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MAYOR SPEAKS ON TV @ @&

WHEN (TV) Syracuse, Inside City
Hgall, Sun.,  12:45 p.m., featuring
Mayor Thomas J. Corcoran and
department heads discussing city
problems. Mayor also will devete
part of program to answering crit-
ical letters that have been received
by administration. Mayor’s execu-
tive secretary will act as modera-
tor of series.

* * * * Kk Kk K

T

SPORTS INTERVIEWS o O
KSTP-TV  Minneapolis, Whats
Cookin’, Tues.-Fri.,, 1-1:30 pun,

featuring interviews with sports
personalities discussing their fav-
orite foods, healthful eating habits
and importance of proper diet and
well balanced diets. Bernice Hu-
lin, emcee, started series with in-
terview of George Mikan, Min-
neapolis Laker’s basketball star.

*******
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JUST a chlp off the old block is 10-year-old Allun Curpenfer, who pltches
in every Saturday morning to give his dad, Disc Jogkey Bill Carpenter, o
hand in spinning records over WGY Schenectady. The ycungster, who tokes

a “very“

active part in the production and announcing of the 7-9 a.m.

show, plans to make radio and TV his carcer. WGY reports that his appear-
ance on the show, the only father and son disc jockey show in those parts,
has drawn a slightly more than terrific response from listeners.

* ¥ * % ¥ * *
KTUL TO RESCUE © @& @
KTUL Tulsa came to the rescue of
stranded motorists during bad
sleet and snow storm Feb. 14-15.
Station rigged up horse drawn
sleigh to haul office workers down
town and brought school children
to and from home.

COLOR BROCHURE @ ©® &
RADIO SALES, CBS New York,
distributing four-page brochure in
color for promotion of Range
Rider, new series of 26 half-hour
TV films, featuring Jack Mahoney
and Dick Jones, and produced by
Gene Autry’s Flying-A Pictures.

: |mmed|ute revenue produced
w:th reglonal promotlon

cumpuugns

23 years of

service to the
broadcasting industry

HOWARD J. McCOLLISTER Company

MEMBER N. A. B.

66 ACACIA DRIVE
ATHERTON, CALIFORNIA

your coverage area

- @
experienced sales
personnel will sell community

programs throughout

DAVENPORT 3-3061

PAUL W. McCOLLISTER, General Manager
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ADVERTISING PUSH @ & ©
WEAM Arlington sending adver-
tisers and trade postcard dealing
with newsprint shortage. Card,
headed “A Word to the Wise, from
Howard Stanley,” quotes Maurice
Mitchell, vice president and gen-
eral manager Associated Program
Service, as saying, “Newsprint
shortage is now out of the rumor
stage. . . . Newspaper lineage must
come down. Local and national
advertisers who get set with best
times and programs in radio now,
will be grateful later.” Bottom of
card gives -station’s call in large
letters.

HELPS RECRUITING DRIVE @

WLAW Lawrence, Mass., National
Guard Show, Mon., 9:15 p.m., pub-
lic service program to help re-
cruiting drive of activated Nation-
al Guard unit. Station placed pos-
ters in armories throughout state
calling attention to show. Show
stars Bill Stern and Mindy Car-
son.

EXECUTIVE PLACEMENT SERVICE
Confidential, nation wide service
placing qualified, experienced Man-
agers, Commercial Managers, Pro-
gram Directors, Chief Engineers and
Disc Jockies. Inqumes invited from
employers and applicants.
Howaro 8. Frazie

TV & Radio Management Consuitants
7% Bond Bldg., Washington 5, D. C.

PUSHES RADIO ® 0O

WSTC-AM-FM Stamford, Conn.,
campaigning via spot announce-
ments and necwspapers, on basic
value of radio as “information and
entertainment medium.” Stressing
radio’s musie and news advantages,
copy of one ad concludes: “No,
there are no pictures on WSTC.
But there’s lots of wonderful lis-
tening—all day, every day.”

LADIES DAY AT WIBK-TV &

WJIBK-TV Detroit, through The
Katz Ageney, New York, has issued
“Every Day Is Ladies’ Day With
WJBK-TV,” a four-page promotion
folder in two ecolors giving data
on program format, talent, time
and cost.

HOME NEWSCASTS @ @& @

WNDR Syracuse has installed tele-
types in home of Glenn Williams,
WNDR newscaster, so his coverage
of news for remote broadcast can
be more immediate. Program spon-
sored by Syracuse branch of Mu-
tual of Omaha, is broadcast Mon.
through Fri. 6:30-6:45 p.m.

A FAST JOB ® 00
WHOP Hopkinsville, Ky., received
letter of thanks from city’s post-
master for its quick cooperation
in airing news that national em-
bargo onemail resulting from the
railroad strike had been lifted, five
minutes after the post office had
phoned the news into the station.
“Within 15 minutes,” said the post-
master, “we had a rush at the post
office.”

National Representative: John Blair & Co.
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Happiness reigns in Hawaii as Alohe Network signs Theo. H. Davies Co.
Ltd. Principels are (1l to r) Hugh LaRue, sales manager for Aloha;
Harold Weidig, merchandise manager, and Robert Carney, sales promo-

tion manager for Theo. H. Davies. >

RADIO LIBEL LAW

Need for Adequate Legislation Described

THE NAB model statute on radio
libel received high praise from
Frank B. Gary, attorney, who
spoke before the South Carolina
Assn. of Broadcasters meeting in

Advertisers [LCR(
read ads, too. And
so advertising in
Printers” Ink is read by

AN buyers |
of advertising [iss

only because they are
interested in the
 stations EQW
markets they might use,
but also because they
have a pro-
fessional interest in

your copy, layout, etc.
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Columbia, 8. C.

Mr. Gary, a graduate of the
U. 8. Naval Academy at Annapo-
lis and now a practicing attorney
in Columbia, asserted: “As long
as the rules of libel are applied
to radio defamation, the industry
is necessarily at a grave disadvan-
tage.”

The attorney pointed up the in-
justice of the broadcaster’s pre-
dicament resulting from the ban
on censoring political broadcasts
and, at the same time, being wvul-
nerable to libel suits because of
what the politician might say.

“Several states have sought to
remedy this situation through
Jegislation,” said Mr. Gary. This
point was developed in an article
written by Carl L. Shipley, Wash-
ington broadcast attorney [BroaD-
CASTING ® TELECASTING, Feb. 19].

Mr. Gary characterized the ideal
rule as one “which would not im-
pose too heavy a burden on the
(radio) industry, and yet at the
same time would secure a high
measure of protection to the pub-
lic or those who may be injured.”

At this point, Mr. Gary praised
the NAB model statute by which,
he said, the association hopes to
make the law uniform in all states.

“This statute would apply the
prineiples applicable to torts gen-
erally to the tort of radio defama-
tions. It would abandon the dis-
tinction. between libel and slander
and limit the plaintiff’'s recovery
in any case to such actual damages
as he alleges and proves, thereby
eliminating the element of puni-
tive damages altogether.

“It would require the plaintiff
in any action to allege and prove
that the broadcast licensee failed
to exercise due care to prevent
defamation.

ALOHA NETWOR

Signs $35,000 Pact
With Davies Firm

HAWAIIAN radio advertising was given a tremendous vote of con-
fidence early this month with the signing of a $35,000 contract between
Aloha Network and Theo. H. Davies & Co. Ltd. on behalf of its prin-

cipals,
Williams paints, Instant Postum,
Post’s Sugar Crisp, Jell-O, Lysol,
Hind’s Honey and Almond creams.

The agreement was said to be
the largest single radio contract
ever signed in Hawaii. (Aloha
Network consists of KTOH Lihue,
KHON Honolulu, KMVI Wailuku,
KIPA Hilo), Sales Manager Hugh
Larue represented Aloha in the
sale, Harold Weidig, merchandise
manager, acted for Theo. H.
Davies.

Most of the spots called for in
the contract will be carried on the
morning disc-jockey program of
Hal Lewis, better known to his is-
land audicnee as J. Akuhead Pu-
pule (J. Fish-head Crazy in trans-
lation).

Mr. Lewis has been particularly
successful with the native elements
in Hawaii, frequently broadcast-
ing and burlesquing the Japanese,
Filipino, Chinese, Portugese and
other dialects.

He has not always been as suc-
cessful with sponsors as the Aloha
contract would indicate, although
his ability to get response is be-
yond question. He irritated the
Bank of Hawaii when he added an
offer of “free money today” to one
of their institutional ads and forced
them to turn down hundreds of
disappointed Hawaiians.

On another oceasion, Mr. Lewis
attempted to brightéen up a dull

“PFinally, it would relieve the
broadecaster from all liability for
defamation 1in connection with
broadcasts for or by candidates
for public office.”

In conclusion, the lawyer, who
is a member of the firm of Cooper
& Gary, Columbia, said: “While
awaiting the enactment of work-
able laws on the subject, there is
really little that the radio broad-
caster can do except exercise the
closest supervision of his own
broadcasts and contribute every
effort to a program which will pro-
mote adoption of the legislation
needed for adequate protection.”

including makers of Rinso, Lux, Spry, Pepsodent, Sherwin-

*
coffee shop commercial by again
making an offer—this time “free
coffee.” Several gallons of the
irate coffee shop owner’s java
went down the throats of gullible
listeners; causing the not-so-gulli-
ble owner to send the station a bill
for the liquid generosity. The sta-
tion reacted in kind by sending the
bill on to Mr, Lewis.

GD INFORMATION

Plan Advanced At N.J. Meet

PLANS for a weekly public in-
formation program on 23 New
Jersey radio and TV stations, and
for creation of a two-way short-
wave supplementary hookup, were
advanced last week in a meeting
of New Jersey broadcasting with
state Office of Civil Defense au-
thorities at Trenton.

James L. Howe of WCTC New
Brunswick, chairman of the radio-
TV division of the state Civil De-
fense Communications Committee,
submitted the information program
proposal, under which all New Jer-
sey stations would be linked for a
15-minute weekly broadcast.

Fred Bernstein, WTTM Tren-
ton; Bernard Kellom, WVNJ New-
ark, and Paul . Alger, WSNJ
Bridgeton, all representing the
New Jersey Broadcasters Assn.,
were to develop the plan.

The plan to set up two-way
shortwave stations to aungment the
regular state-wide network was
deseribed by Lloyd H. Manamon of
the amateur radio division of the
Civil Defense Committee.

J. R. Poppele of WOR New York,
Communications Committee chair-
man, urged the group to work for
“unity.” Other speakers: Carl
Mark of WTTM, president of the
New Jersey Broadcasters Assn.;
Paul Kraus, New Jersey Bell Tele-
phone Co., and Capt. W. P, Kelly,
state police communications officer.
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Peoriq, lllinois

coast, than any similar company.

IF YOUR AM-FM-TV STATION, OR NEWSPAPER NEEDS

promotianal ideas sold to produce cash
revenue of from $200 ta $500 per week,

Write, call;

Julian Mantell, Sales Manager

National Features

We con produce mora sules records and letters af recommendotion
that members of our Orgaonizaticn have Feceived while working
for over 300 AM, FM, & TV Stations and Newspapers from coast to

or wire

Merle V. Watsen

——

Phone 6-4607
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LSTON-NICHOLS Co, Chicago,

introducing TV specialized writ-

ing teams on contract basis.
Company does not go into produe-
tion, directing or any phase other
than writing, Firm is at 82 Wash-
ington St., Chicago 2.

JAMES RICHARD OBERLY of Pope
& Ballard, Chicago law firm, appointed
general counsel for Admiral Corp,
Chicago.

2§al'pm¢nf * s »

LITTLEFUSE Inc., Chicago, announces
production of package of 10 TV snap-
on fuse holders, in hard long-wearing
_plastic box, for TV servicemen.

HARRY VAN RENSSELAER, sales
manager electronic parts Division,
Allen B. DuMont Labas., recalled to
active duty as Air Force major.

STACKPOLE CARBON Co,, St. Marys,
Pa. (electronic componments div.) has
issued new 42-page RC-B8 catalog list-
ing all new items of company and
helpful engineering data. Copies sent
on request.

BENDIX TELEVISION and RADIO
Div. of Bendix Aviation Corp., Balti-
more appoints J. V. Clement Co,
Atlanta, as district merchandiser for
Georgia and Florida. Company also
has appointed Lincoln Electronie
Supply Co., Boston, as radio-TV rep-
resentative for territory of Eastern
Massachusetts.

ASTATIC Corp., Conneaut, Ohio, an
neunces production of new miniature,
lightweight AC crystal cartridge. The
AC series is available with ceramie
elements as well as crystal in all
sizes,

THE HENDERSON-SPALDING Co.,
England, has appointed British Over-
seas Mart Inc. sole American agent
for licensing of its patented Techno-
graph Process Circuit Production.

GENERAL ELECTRIC's unit equip-
ment division announces new inductrol

power packs designed for low voltage
and regulated a-c¢ lighting and power
service for electronic apparatus. .

Technical « o o

MAURICE P. JOHNSON, engineer
WAAM (TV) Baltimore, .appeointed
chief of microwave crew for station.
DALE HOWARD, graduate Northwest
Broadeasting School, Portland, Ore,,
to KXLQ Bozman, Mont., as an-
nouncer-engineer. STAN COOPER,
Northwest graduate, to KRUL Cor-
vallis, Ore., as announcer-engineer.
JOHNNY PIPPIN, engineer WSB At-
lanta, named top student at Georgia
Tech on recently published Dean’s
list.

John E. Berlin

JOHN E. BERLIN, 60, staff mem-
ber of WTIC Hartford for 25 years,
died Feb. 14. Born in Franklin,
Pa., Mr. Berlin joined the Travel-
ers Insurance Co. in 1919. He was
transferred to the radio depart-
ment shortly after WTIC began
operations. Mr. Berlin was in
charge of the station’s information
desk and studio facilities on week-
day nights and on Sunday. Sur-

vivors include his widow and a
daughter, Mrs. Herbert Irving,
Hartford.

'Flying Reporters’
ALBERT CREWS, director, ra-
dio and TV, Protestant Radio Com-
mission, and Dr. Franklin Clark
Fry, president, United Lutheran
Church in America, two “flying re-
porters,” representing major Pro-
testant and Orthodox communions,
delivered first hand accounts of the
plight of war refugees and dis-
placed persons to President Tru-
man in Washington Feb. 16.

—_—
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‘Voice’ Study
(Continued from page 24)

in the field of international propa-
ganda,” Sen. Benton singled out
“potential talent” in large cities
alone where hundreds of outstand-
ing men and women in broadcast-
ing, public relations and advertis-
ing fields “can contribute to this
enterprise, and who now only await
the leadership.”

Creation of an “independent
agency,” Sen. Benton felt, would
“provide the recognition, the free-
dom and the flexibility for full de-
velopment” and, with proper lead-
ership, “could become a magnet for
the bést talent in the world.”
Under that plan, a cabinet of eight
top officers and eight assistant see-
retaries acting under an adminis-
trator would supervise broadcast-
ing, news and publications, motion
pictures, exchange of persons and
servicing of U. S. information li-
braries overseas.

Outlines Plan

One possible way to organize an
independent agency, he said, would
be the creation by Congress, under
the 1945 Government Corporation
Control Act, of a wholly-owned cor-
poration which can be extended to
the entire range of broadcasting
activities. He suggests a non-.
partisan board of directors, or
trustees, comprising communica-
tion and other industry specialists
who would operate under a paid
chairman. Such a plan would have
“many great potential advan-
tages,” Sen. Benton declared,
among them:

(1) Utilization of responsible
executives not otherwise available
to the government; (2) greater
flexibility for cooperative efforts
with private organizations; (3) re-
duction of “the taint of official
propaganda,” and (4) greater con-
fidence of the American people in
the whole operation.

An interesting sidelight to the
Benton proposals is that Sen. Jos-
eph McCarthy (R-Wis.) advocates
Voice separation—though for dif-
ferent reasons. Both have traded
verbal blows on the Senate floor,

‘Please Hang Up’

AN IMPORTANT long-dis-
tance phone call has been
completed, thanks to WMIL
Milwaukee. A man on a
two-party line expecting the
call heard WMIL’s western
show, Ranch House Randy,
every time he lifted his re-
ceiver. Deduction: The other
party on the line had left the
receiver off the hook, and
was tuned to WMIL. On a
different phone, the man ex-
plained his plight to the ata-
tion. Bob Bradley, station
employe, interrupted the pro-
gram and relayed the fiu-
strated man’s plea. The
party phone was hung up
immediately and the long dis-
tance call got through.

with the State Dept. as the central
issue,

Sen. Benton attacked the Wis-
consin Republican as a “ruthless
propagandist” determined to un-
dermine the prestige of the depart-
ment, and questioned his appoint-
ment to the Senate Appropriations
subcommittee, which hears Voice
of America and other budget re-
quests.

Sen. McCarthy, bellwether in
the Communists-in-government is-
sue, retaliated with an attack on
Sen. Benton and has promised to
take action designed to remove the
Voice of America from the State
Dept. He said the Voice has been
doing “an awfully foul job, accom-
plishing nothing and wasting huge
appropriations of money,” and
should be “taken out from under
Secretary Acheson and his erowd
at the State Dept.”

Sen. McCarthy, of course, favors
complete removal of the Voice—
both operational and pohcy-—-from
the department.

Plane Hits WKJF Beacon

AN Air National Guard plane
missed probable destruction by
one foot when it shattered the red
beacon light on top of WKJF
(FM) Pittsburgh’s 420-foot trans-
mitter tower in poor visibility

weather last week. Ed Harris, sta-
tion manager, said it “would have
been the end of the plane” if the
wing had hit the steel structure
of the tower one foot lower.

A

POPULATION 233,012*
TOTAL RETAIL SALES

$246,605,000
FOOD GROUP (RerAIL sALES)

$ 52,346,000
DRUG GROUP (RETAIL SALES)

$ 7,643,000

* 1050 U. 8. Census Preliminary Report

Ail sales figures from Qued-City Metropoli-
tan Counties are from 1948 U. 8. Census
of Business

Delivering more listeners at a lower cost
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February 16 Applications . . .
ACCEPTED FOR FILING

License for CP

KRXK Rexburg, Ida.—License for CP
new AM station (Resubmitted).

WJBC-FM Bloomington, Ill,—License

A A LA A LA AL LSRR L AL SRRt LA L LA LR LARLAAR R R R AR R RARRRRRRRR R RR.

on 1120 ke 250 w D AMENDED to
change to 1150 kc.

Modification of CP
WBAB-FM Atlantic City, N. J.—Mod,
CP new FM station for extension of
completion date.
WRVC Norfolk, Va.—Same,

FCC actions ﬁ/&/

L S S N S S N S S S NS S S S SN S R L il e

FEBRUARY 16 TO FEBRUARY 22

cond.-conditional

February 21 Decisions . . .

BY COMMISSION EN BANC

AM—79 kc

WQXI Atlanta, Ga.—Designated for
hearing April 18 re application to

for CP new FM station.

AM—550 kc

WJIDX Jackson, Miss.—CP to change
from 1300 kc to 550 k¢ AMENDED to
change from 1300 kc 5 kw-D 1 kw-N

to 580 kc 5 kw unl. DA, ant.-antenna

CP-construction permit

Modification of CP DA-directional antenna D-day LS-lgcal sunset g %mkﬁgnkcn?agf and t:-ll‘?gnlég
ERES St. Joseph, Mo—Mod, CP ERP-effective radiated power Nanight mod.-modification location from Buckhead to Atlanta.
changEe frequency. "power etc. for ex- STL-studio-transmitter link aur.-aural trans.-transmitter AM—1380 ke
tension of compietion date. synch. amp.-synchronous amplifier vis.-visual unl.-unlimited hours WAMS Wilmington, Del.—Granted

WSVA-FM Harrisonburg, Va.—Mod.
CP new FM station to change ERP
from 36 kw to 7.16 kw etc.

WTCN-FM Minneapolis—Mod. CP
new FM station to change name from
Minnesota Bestg., Corp. to Mid Con-
tinent Radlo-Television Inc.

Modification of License

WTCN Minneapolis—Mod. license to
change name licensee from Minnesota
Bestg. Corp. to Mid Continent Radio-
Television Inc.

WTCN-TV Minneapolis—Same.

License Renewal

KFPW-FM Fort Smith, Ark.—License
renewal FM station.

APPLICATION RETURNED

New TV Station
John D, Keating and J. Elroy Mec-
Caw d/b as Island Bestg. Co., Honolulu
—RETURNED application of 12-21-50
for new TV station as incomplete.

February 19 Decisions . . .

ACTION ON MOTIONS
By Comr. Rosel H. Hyde

FCC General Counsel—-Granted ex-
tension of time to Feb. 26 to flle excep-
tions to initial decision in proceeding
re applications of Lubboc County
Boestg. Co., Lubbock, Tex. et al.

Hirsch Communication’ Engineering
Corp., Sparta, I1).—Granted continuance
of hearing to April 3, in proceeding re
its application and that of Hawthorne
Bestg. Co., St. Louis.

WESC Greenville, 8. C.—Granted dis-
missal of application and dismissed as
moot motion for continuance of hear-
ing in proceeding re its application and
that of WORD Spartanburg, 5. C.

WLCK Campbellsville, Ky.—Granted
leave to amend application to specify
new trans. site and application as
amended removed from hearing; dis-
missed as moot request for severance
and grant.

Reorganized Church of Jesus Christ
of Latter Day Saints, Independence,
Mo.—Granted extension to March 19

file exception to initlal deecision
issued in proceeding re its application
and that of Kansas City Bestg., Kansas
City, Mo.

By Comr. Robert F. Jones

WTNJ Trenton, N, J.—Granted con-
tinuance of hearing in proceeding re
revocation of license to Feb. 26, at
Trenton, N. J., and that portion to be
held in New York City, to Mar. 7.

STA-special temporary authorization

CG-conditional grant

Grants authorizing new stations, changes in facilities, and transfere
appear at the end of this department, accompanied by ¢ roundup of new

station end transfer applications.

By Examiner J. D. Cunningham

KMPC Los Angeles and WJR Detroit
and WGAR Cleveland—Granted exten-
gion of time to Mar, 21 to file proposed
findings of fact and conclusions.

By Examiner Elizabeth C. Smith

KBRO Bremerton, Wash.—Granted
extension of time to Mar. ¢ to file pro-
posed findings and conclusions in pro-
ceeding re its application and that of
Tribune Pub. Co. Tacoma, Wash.

By Examiner Fanney N. Litvin

The Rural Broadcasting Company of
Ohio, 0Oak Harbor, Ohio—Granted leave
to amend application to conform en-
gineering portion of application to
proof heretofore presented by peti-
tioner in consolidated proceeding re
its application; cond.

Lawion-Ft. Sill Bestg. Co., Lawton,
Okla.—Granted admission pro hac vice
of Herman Merson, Oklahoma City,
Okla,, for special purpose of regresent-
ing applicant in taking deposition of
Mrs. Lila G. Ross on Feb. 15 at Okla-
homa City.

FCC Correction

In Feb. 12 Decislons [FCC Actions,
Feb. 19], item relating to KCHC is
corrected to read:

KCHC El Paso, Tex.—Dismissed as
moot apblication since petitioner sur-
rendered his CP by affidavit dated Jan.
31; also dismissed petition requesting
jlpgllication be dismissed without pre-
udice.

February 19 Applications . . .

ACCEPTED FOR FILING
License Renewal

Following stations request renewal
0f license: WCIL: Carbondale, Ili.;
KXEL Waterloo, Iowa; WCKY Cincin-
nati; WCLI Corning, N. Y.; KCLE Cle-
burne, Tex,; KIXI, Dallas, Tex.; WHBO
Sulphur Springs, Fla.; KWOC-FM Pop-
lar Bluff, Mo.

Modification of CP

KGMO {FM) Cape Girardeau, Mo.—
Mod. CP new FM station for extension
of completion date.

SERVICE DIRECTORY

Custom-Built Equipment
U. S. RECORDING CO.

1121 Vermont Ave., Wash. 5, D. C.
STerling 3626

COMMERCIAL RADIO
MONITORING COMPANY

PRECISION FREQUENCY MEASUREMENTS
“A reliable service for over I8 years”
For immediate service phone
JACKSON 5302
P.. 0. Box 7037 Konsas City, Mo.

Motion Picture Editing — 25 years
experience. Music scoring, recording,
re-recording; English and foreign lan-
guage dubbing; norrations. written.

H. L. Woodard & Assoc.

510 Madison Ave. New York 22, N. Y.
Plazo S-1211
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* VACANCY

YOUR FIRM'S NAME in this "vacency”’
will he seen by 15,500 readers—sta-
tien owners and managers, chief en-
= t3 1,

tachni

an PP
for AM, FM, Television and facsimile
facilties.

February 20 Decisions . . .

BY THE COMMISSION

Special Authority

WINZ Hollywood, Fla.—Granted au-
thority for period of 30 da¥s to operate
with 1 kw-D 500 w-N and temporary

DA,
BY THE SECRETARY

Fetzer Bestg. Co., Near Albion, Mich.
and Near Manchester, Mich.—Granted
license for new TV inter-city relay,
KQB-67 and KQB-68,

entral Bestg. Co., Davenport, Ia.—
Granted CP and license for new TV
STL KAD-88.

WSYR-TV Syracuse, N, Y.—Granted
mod. CP for extension of completion
date to 9-12-51.

Victoria Bestg. Co, Inc., Victoria, Tex.
—Granted CP for new remote pickup

KA-8405.

WBJIC {FM) Baltlmore—Granted mod.
CP to change trans.

WWSW-FM Pittsburgh—Granted
mod. CP for extension of completion
date to 8-22-51.

WNXT Portsmouth, Ohio—Same to
5-15-51; cond.

WARD-FM Johnstown, Pa,—Same to
5-1-51.

KSCJ-FM Sioux City, In.—Same to
5-1-51.

WGRC Loulsville, Ky.—Granted Ili-
cense for change in frequency, increase
1pjoA\;\;er, ete. (780 ke 5 -LS 1 kw-N

WMOK Metropolis, Nl.—Granted li-
cense new AM station 920 ke 500 w D.

WSAP Portsmouth, Va.—Granted li-
cense for change in frequency, power
etc. (1350 ke 5 kw DA Unl.).

WPMP Pascagoula, Miss.—Granted
mod. CP to change trans, location ete.

KDHL Faribault, Minn.—Granted
mod. license to change name of li-
censee to Herbert H. Lee, Palmer
Dragsten and John E, Hyde Jr. d/b as
KDHL Bcstg. Co.

KWIE Kennewick, Wash.—Granted
mod. CP for extension of completion
date to 3-31-51; cond.

WGSM Huntington, N. Y.—Granted
mod. CP for extension of completion
date to 6-1-51; cond.

The U. of Oklahoma, Norman, Okla.
—Granted licenses new remote pickups
KA-6736, KKD-310(.

Mid-South Bestg. Corp., Memphis,
Tenn,—Granted CP and license new
remote pickup KA-8396.

ABC, New York—Granted CP new
remote pickup KEB-910. .

Southwestern Bestg. Co., Odessa, Tex.
—Same KA-8397.

Board of Education, City of Chicago
—Granted mod. CP to change fre-
quency of remote pickup KA-8187 to
166.25 me.

WSPD-FM Toledo, Ohio — Granted
mod. CP for extension of completion
date to 9-6-51.

WPIX Ine., Area, New York Clty—
Granted renewal of license TV pickup

station KA-4863 to expire 2-1-52.

February 20 Applications . . .
ACCEPTED FOR FILING

License for CP
KCRE Crescent City, Calif.—License
for CP new AM station,
AM—1360 kc .

Detroit Lakes Bestg. Corp., Detroit
Lakes, Minn—CP new AM station on
1060 k¢ 1 kw D AMEND_ED to change

to 1360 kc.
AM—1150 ke

W. Gordon Allen and John B. Tru-
han, Salem, Ore.—CP new AM station

BROADCASTING

CP to change DA system and increase
hours_operation from sharing WAWZ
Zarephath, N. J., to unl., operating
with 1 kw on 1380 kc; cond.

Request Denjed

KTED Laguna Beach, Calif.—Denied
request that Commission set aside ac-
tion of Dec. 27, 1950 (which denied
request for additional time to remain
silent pending reorgarnization, ete.) and
called upon KTED to surrender its
license for cancellation (1520 kc 1 kw-
LS 250 w-N).

AM—1340 kc

City Bestg. Corp., Nashua, N, H. and
WHOB Gardner, Mass.—Designated for
hearing in consolidating proceeding
April 20 re apglication of City Bostg.
Corp. for new AM station 1340 ke 250 w
unl. and application of WHOB to
change from 1490 kc to 1340 kc 250 w
unl.; made WLNH Laconia, N. H. party
to proceeding with respect to City
Boestg, Corp.

AM-—1460 ke

Oakland Bestg. Co., Pontiac, Mich.—
Designated for hearing Mar. 22 in con-
solidated proceeding with applications
of Booth Radio and Television Sta-
tions Inc. re own application for new
AM station 1460 ke 500 w D.

Extension of Authority

Stanley G, Boynton, Detroit—Granted
extension of autherity to transmit pro-
grams by wire from Highland Park
Baptist Church, Highland Park, Mich.,
to CKLW Windsor, Ont.

AM—1230 kc

Francis J, Matrangola, Wildwood,
N. J.—Denied petition for reconsidera-
tion and grant without hearing of ap-
plication new AM station 1230 ke 100 w
unl.; ordered ‘that WSNJ Bridgeton,
N. J., be removed as party {0 proceed-
ing, and that hearing commence April
24; further ordered that issue 2 of order
of Sept. 6, 1950, designating application
for hearing be amended to delete spe-
cific references to WSNJ.

AM—800 kc

KREI Farmington, Mo.—Denied peti-
tion for ‘reconsideration and grant
without hearing of application to
change from 1350 kc to 800 ke 1 kw D.
Ordered that hearing on application
commence April 24 and ordered, on
Commission’s own motion, that all is-
sues in order of June 22, 1950 designat-
ng this application for hearing bhe
deleted, and new issues relating to
engineering matters only, be substi-
tuted therefor.

Order Amended
WORD Spartanburg, §. C.—Adopted

WGGA

Gainesville, Ga.

USES
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PROFESSIONAL TAPE RECORDERS

FIRST CHOICE OF ENGINEERS

®¢ Telecasting



CONSULTING RADIO ENGINEERS

JANSKY & BAILEY

Executive Offices
National Press Building
Offices and Laboratories
1339 Wisconsin Ave.,, N. W.
Washington, D. €. ADams 2414
Member AFCCE*®

McNARY & WRATHALL
RADIO ENGINEERS

906 Natl. Press Bldg. 1407 Pacific Ave.
Washington 4, D.C. Santa Cruz, Cal.
Member AFCCE*®

A 48-year background
—Established 1926—

PAUL GODLEY CO.
Upper Montelair, N, J.

MOntclair 3-3000
Laboratories Great Notch, N. J.

GEORGE C. DAVIS
501-514 Munsey Bldg.—STerling 0111
Washington 4, D. C,
Member AFCCE*®

Commercial Radio Equip. Co.
Everett L, Dillard, Gen. Mgr.
INTERNATIONAL BLDG, DI. 1319
WASHINGTON, D. C.

P. O, BOX 7037 JACKSON 5302
KANSAS CITY, mo.

A. D. RING & CO.
26 Years’ Experience in Radio
Engineering
MUNSEY BLDG. REPUBLIC 2347

WASHINGTON 4, D. C.
Member AFCCE*®

There is no substitute for experience

GLENN D. GILLETT
AND ASSOCIATES
982 NATL. PRESS BLDG. NA. 3373
WASHINGTON, D. ¢.
Member AFCCE*

GAUTNEY & RAY

CONSULTING RADIO ENGINEERS
1052 Warner Bldg.
Washingten 4, D. C.

National 7757

Craven, Lohnes & Culver
MUNSEY BUILDING DISTRICT 8215
WASHINGTON 4, D. €.
Member AFCCE*

Mcintosh & Inglis
710 14th 5t., NNW.—Mstropolitan 4477
WASHINGTON, D. C.
Member AFCCE*®

RUSSELL P. MAY

1422 F St., N. W, Kellogg Bidg.
Washington, D. C. REpublic 3984

Member AFCCE*

WELDON & CARR
WASHINGTON, D. €.
1605 Connecticut Avs.

Dallas, Texas Seattls, Wash.
1728 Wood 5t. 4742 W. Ruffner

Member AFCCE*

E. C. PAGE
CONSULYING RADIO
ENGINEERS

BOND BLDG. EXECUTIVE 5670
WASHINGTON &, D. €

Member AFCCE*

MILLARD M. GARRISON
1519 Connecticut Avenus
WASHINGTON 6, D. C.

MICHIGAN 2261
Member AFCCE*

KEAR & KENNEDY

. 1302 18TH §T., N. W. HUDSON 9000
WASHINGTON 6, D. €.

Member AFCCE*®

A. EARL CULLUM, JR.
CONSULTING RADIO ENGINEERS
HIGHLAND PARK VILLAGE
DALLAS 5, TEXAS
JUSTIN 6108

WILLIAM L. FOSS, Inc.

Formerly Colton & Foss, Inc.

927 15th 5t, N. W. REpublic 3883
WASHINGTON, D, C.

JOHN CREUTZ

319 BOND BLDG. REPUBLIC 2151
WASHINGTON, D. C.

Member AFCCE®

GUY C. HUTCHESON

1100 W. ABRAM ST. AR 48721

ARLINGTON, TEXAS

SILLEIMAN & BARCLAY

1011 New Hampshire Ave,
Republic 6646
Washington, D, C.

LYNNE C. SMEBY

“Registered Professional Engineer”

820 13th S, N. W. EX. 8073
Washingten 5, D. C.

GEORGE P. ADAIR
Radio Engineering Consultant

EXecutive 5851 1833 M STREET, N. W,
EXecutive 1230 WASHINGTON 6, D. C.

WALTER F. KEAN

- AM-TY BROADCAST ALLOCATION,
.FCC & FIELD ENGINEERING

1 Riverside Road -— Riverside 7-2153
Riverside, M.
(A Chicogo suburb)

ADLER ENGINEERING CO.

TELEVISION AND BROADCAST FACILITIES
DESIGN AND CONSTRUCTION

. 1 Le Fevre Lane, New Rochelle, N. Y.
New Rochelle 6-1620

order amending Commission order of
Jan. 10, designating for hearing applica-
tion, to delete therefrom issues No. 1
and 3 and to include therein as an issue
following: "To determine whether or
not the installation and operation of
Station WORD, as proposed, would con-
stitute a hazard to air navigation.”
{Application requests change in facil-
ities from 1400 kc 250 w unl. to 910 ke
1 kw unl. DA etc.)
License Renewal

Following were granted renewal of
licenses for regular period:

WPWA Chester, Pa.; WEFM Chicago;
KOMO-FM Seattle; KMYC-FM Marys-
ville, Calif.; KPOJ-FM Portland, Ore.;

WKYC Paduecah, Ky.; WSLS-FM
Roanoke, Va.; WRZE York, Pa.; WRXW
Louisville, Ky.; WMBO-FM Auburn,
N. Y.; WFJL Chicago; WLWF Colum-
bus, Ohio; WLWR Dayton, Ohio; WOR-
FM New York City; KBOA-FM Ken-
nett, Mo.; KBEUR-FM Burlington, Iowa;

BROADCASTING

KGPO Grants Pass, Ore.; WGNB Chi-
cago; WDWS-FM Champaign, Il.;
WFPG-FM _ Atlantic City; WHIO-FM
Dayton, Ohio WLLH-FM Lowell,
Mass.; WSIX-FM Nashville, Tenn.;
WVKO Columbus, Ohio; WTHI-FM
Terre Haute, Ind.; WMBH-FM Joplin,
Mo.; KVME Merced Calif.; KDYL-FM
Salt Lake City: KLCN-FM Blytheville,
Ark.; KTTS-FM _ Springfield, Mo.;
WERE - FM Cleveland; WGAU - FM
Athens Ga.; WHBF-FM Rock Islnnd
WHFM Rochester, N. Y.; WKPT

Kingsport, Tenn.; WLTN Lewls-
town, Pa.; WLVA-FM Lynchburg, Va.;
WMCF emphis, Tenn.; AM-FM
Neenah, Wis.; WNHC-FM New Haven,
Conn.; AG-FM Ann Arbor, Mich.:
WPRO-FM Providence; WSAM-FM
Saginaw, Mich.; WOHS-FM Shelby,
N. C.; WKRG-FM Mobile, Ala.; WFMR
New Bedi‘ord Mass.; WGFM Schenec-
tady; WLAW Lawrence, Mass.; WROK-
FM Rockford, Ill.. WTAR-FM Quiney,
Il.; KCRA-FM Sacramento, Cal.; KRED
Eureka, Cal.; KVOL-FM Lafayette, La.;
KWFT-FM _ Wichita Falls, Texas;
KWNO-FM Winona, Minn.; WBCM-FM
an City, Mich.; WBRL Baton Rouge,

a.

KSO-FM Des Moines; WAIR-FM
Winston-Salem; WAKR-FM Akron,
Ohio; WBRE-FM Wilkes-Barre, Pa.;
WBSM-FM New Bedford, Mass.:
WBTM-FM Danville, Va.; WBOC-FM
Salisbury, Md.; WBBO-FM Forest City,
N, C.. WCAE-FM Pittsburgh, Pa.;

Telecasting

WCAU-FM Philadelphia; WILK-FM
Wilkes-Barre, Pa.; WPDX-FM Clarks-
burg, W. Va.; WEBQ-FM Harrishurg,

5 C-FM Fayetteville, N. C.;
WHDH-FM Boston; WHKC-FM Colum-
bus, Ohio; WHYN-FM Holyoke, Mass.;
WCMI-FM Ashland, Ky.; WCOD Rich-
mond, Va., WCOL-FM Columbus, Ohio;
WDOD-FM Chattanooga; WJLS-FM
Beckley Va.; WG -FM <Charles-
ton, Va .; WHFB-FM Benton Har-
bor, Mlch WJAS-FM Plttsburgh Pa.;
KOZY Rapid Clt¥ . WMBR-
FM JacksonVﬂle, 1a.; WOAY-FM Oak
Hill, W. Va.; RNY-FM Rochester,
N. Y. WSON-FM Henderson, Ky.:
WSPA-FM Spartanburg. S. C.; WSPR-
FM Springfield, Mass.: WTPS-FM New
Orleans; WWPG-FM Palm Beach.

Licenses Extended

Following licenses were further ex-
tended on tempora basis to June 1:
KHOQZ Harrison, Ark.; KICK Spring-
field, Mo.; KMPC Los Angeles; KSET
El Paso; KSVC Richfield, Utah; KWAK
Stuttgart, Ark.; KWEM West Memphis,
Ark.; KXLR North Little Rock, .
WALE Fall River, Mass.; WBAL Balti-
more; WGAR (& Aux.) Cleveland;
WINK Fort Myers, Fla.; WIR (& Aux. )
Detroit: WJVA South Bend, Ind.:
WSNY Schenectady, KXA Seattle.
WJ’RI Lenoir, N. C.; WSYB Rutland,

Vt.: WVAM Altoona, Pa.; KGSF Oak-
land, Cal.; KING-FM Seattle. WEMP-
FM Milwaukee, Wis.; WENR-FM New
York; WFLN Phlladelphia, WMEX-FM

*Area,

Macon, Ga.; WAJL Flint, Mich.; WEAW
Evanston, iil.. WWDC-FM Washington;
WSAI Cincinnati.

With reference to the following sta-
tions, Comr. Jones voted to nt re-
newals on regular basis:. ON-FM
Omaha; KCMO-FM Kansas City, Mo.;
KTNT Tacoma, Wash.; KXOK-FM St.
Louis, Mo.; WEHS Cicero, Il.; WGTR
Boston; WHAV-FM Haverhili, Mass.;
WJHP-FM Jacksonville, Fla.; WJLB-
FM Detroit; WKJF Morgantown, W.
Va.; WLRD Miami Beach, Fla.; WMMW-
FM Meriden, Conn.; WTOA Trenton:
WLDM Detroit; KQV Pittsburgh, Pa.;
KRKD Los Angeles, Cal.

Following NBC stations were granted
further extensions of temporary I1i-
censes to June 1: KNBC San Francisco;
KOA Denver; WMAQ-FM Chicago;

4835 Area Chicago; WNBC-FM, WNBT
(& Aux.) KE2XCW KE2XCX New York
and KA-48368 KA-4837 KA-4838 KA-2104
New _ York; WRC-AM-FM

WNBW (TV) Washington, D. C.; 2 KA-

4833 KA-4834 Area, Washington, D. C.:°
WTAM-FM Cleveland, and KA-4839
KA-4840 Area, Cleveland, Ohio; KA~
4832 XA-3372 Area, Los Angeles.

License Renewal

ARBC stations were granted

renewal of licenses for regular period:
WENR-TV Chicago; KA-4442 KA-

4443 Area, Chicago; KGO-FM San Fran-

(Continued om page 79)
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No charge for blind box number.
BROADCASTING, 870 National Press Bldg., Washington 4, D. C.

All transcriptions, photos, etc., sent to box numbers are sent at owner’s risk. BRoapcasTING €xPressly repudiates
any liability or responsibility for their custody or return.

CLASSIFIED ADVERTISEMENTS t

Payable in advance.

Checks and money orders only.

Situations Wanted, 10¢ per word—$1.00 minimum © Help Wanted, 20¢ per word--$2.00 minimum
All other classifications 25¢ per word—$4.00 minimum ® Display ads. $12.00 per inch

Send box replies to

Help Wanted

Help Wanted (Cont’d)

Help Wanted (Cont'd)

Muanagerial

Sales manager western New York full-
time regional station. Large market.
Submit experience and picture. Box
838H, BROADCASTING.

Managerial opening available for New
England regional daytime independent
operation. Guarantee offers five figure

< salary plus incentive plan for proper

management acquainted with New
England and wictlh“succe_ssful proven
record of radio sales. " Apply 924H,
BROADCASTING.

Manager, sales manager, salesmen,
leading southern market, competitive
experience men should make Kkilling.
Box 926H, BROADCASTING.

Commercial manager with experience
in small market for good programmed
network affiliate. Preferably {from
iﬁlghwest. Box 92H, BROADCAST-

Manager wanted. Rural Virginia 250
watt fulltime network afliliate. Now
breaking even. Must be capable and
willing. Moderate salary and liberal
share of profits. State qualifications
iiﬁs(ti letter. Box 932H, BROADCAST-

Station manager with -sale€s experience

wanted by Florida station in one sta-

tion town of 12,000. Good salary plus
percentage of profits, send photograph
and availablility for interview, prefer-
ence shown to one holding first class
license, Box 964H, BROADCASTING.

—_—

r Salesmen

Salesman: Pennsylvania independent
offers an opportunity to enter sales in
a prosperous market. Only station in
area. Radio background essential.
Salary plus commission. Must have
car.L_Box 813H, BROADCASTING.

If you are a young time salesman and
want to make your home in scuthern
California and be satisfied with $250.00
per month to start with an opportunit
tfo increase that to $600.00 per mon
inside of 12 months then we'd be in-
terested In hearing from you. Send all
details about yourself in first letter
and include photo. Box 950H, BROAD-
CASTING.

5000 watt network station in major
market needs top salesman. Satisfac-
tory salary and. commission arrange-
ment for right man. Send complete
resume and recent photo in first letter,
All replies confidential. Permanent
position leads to sales managers job if
you are the right man. Write Box
957H, BROADCASTING.

Salesman—Experienced in constructive-
ly selling radio. Must be alert and
ethical. To represent leading station,
NBC affiliate, in competitive market.
Send full information; references;
photo, income requirements. KSEI,
Pocatello, Idaho.

Experienced salesman wanted. We
want a top- man and will pay accord-
ingly. An excellent opportunity. Per-
sonal interview necessary. WHFB,
Benton Harbor, Michigan.

WORZ, a progressive NBC station in
Orlando, Florida offers permanent, ex-
cellent opportunity for capable, ex-
perienced salesman. Requirements:
Initiative and ambition. Contact imme-
diately.

Progressive station in Virginia's largest
market is interested in.live wire sales-
mens Attractive salary and commis-
sion glven. Contact Graeme Zimmer,
WXGI, Richmond, Va., if interested.

Announcers

Experienced announcer, long estab-
lished Miechigan kilowatt now accepting
auditions for opening April 1st. Grad-
uated wage scale, talent. Send platter
or tape, letter of qualifications and
photo, to Box 756H, BROADCASTING.

Immediately — Combination man for
network station in Georgia. State sal-
ary, background and disc first letter.
Box T7iTH, BROADCASTING.

Experienced announcer-copy writer.
Pennsylvania 250 watter. Give full
details with first reply including disc,
photograph, experience, salary re-
gulred and military status. Box 830H,
BROADCASTING.

Experienced announcer with first class
license. Pennsylvania 250 watter. Give
full detajls with first reply including
dise, photograph, experience, salary
required and military status. Box
831H, BROADCASTING.

Wanted:

Combination announcer-en-
gineer. Immediate opening. South-
west. Exceptional c¢limate. Box 837TH,
BROADCASTING.

Excellent opening on established sta-
tion for trained announcer. Large south
central market. Top salary scale for
those who can qualify. Successful
background at pgood stations needed.
Send personal and business references,
photo, audition including musical
shows, news, straight spot announce-
ments and disc jockey samples. Reply
is confidential. Box 901H, BROAD-
CASTING.

Experienced :-lisc jockey, popular or
hillbilly, large southern city, wonderful
f}]}%ortumty. Box 925H, BROADCAST-

Immediate opening, combination an-
nouncer-engineer holding first phone.
Exceptional opportunity, northeastern
Michigan. Box 930H, BROADCASTING.

Need immediately, top disc jockey
personality for 5000 watt network af-
filiate in major market. Must take
over established meorning show and
afternoon show, sustain ratings and
build same. Attractive orportunity
for right man. Send complete resume,
salary requirements, recent photo to
Box 958H, BROADCASTING. All re-
plies confidential.

Minnesota station needs announcer with
first class ticket. Car necessary.
Good salary for good man. Send re-
Ply to Box 960H, BROADCASTING.

Announcer for AM-TV staff of 'east-
ern metropolitan station, 5000 watt
NBC basi¢, gne who also can handle
2 photdaranh (o Box b, EROADS

photogra o0 Box N -
CASTING.

;lnnounce_r with ticket morning shift
midwest network. Must possess orig-
inality, ambition. Opportunity to sell

a{)t_clz_rtnoonsd Saéar:,tr commensurate
ability and production. Box 975H,
BROADCASTING. *

and disc man,
50,000 market inde-

Play-by-play, news
draft exempt.

pendent. Permanent job, Reason-
able pay and talent. Prefer man from
southeast. Send disc and letter to

Box 980H, BROADCASTING.

Wanted by small market station in
Hz_uwan, two experienced announcers
with first class tickets. Send full de-
tails in first letter to KMVI, Wailuku,
Maui, T.H

Wanted, for station soon to go fulltime,
Need two announcers, one experienced
sports man and another who plays
Hammond organ. KTBB, Tyler, Texas.

ABC affiliaie station desires combina-
tion announcer-engineer immediately.
Send dise, photo and particulars.
KVOC. Casper, Wyoming.

Exempt announcer-engineer. Going up?
Next stop 1000 w affiliate, Emphasis
announcing. Interview necessary.
Istu Sanders, Manager, KWBG. Boone,
owa.

Immediate opening for announcer with
first ticket. $55.00 for forty hour week.
Pleasant working conditions. Car
helpful but not necessary. Opportunity
for advancement. Dependable man, no
drifters or drinkers. Apply WACA,
Camden, 8. C.

Staff announcer for 1,000 watt daytime
station, send disc and complete details
to Manager, WDBL, Springfield, Tenn.

Southern Ilinois thousand watt inde-
pendent wants good disc show person-
ality with commercial punch. Western
musi¢ background desirable. Family
man preferred; congenial staff, 4¢ hour
week, $210 per month. Address: M. G.
Rogers, Comm. Mgr.. WCNT, Centralia,
Illinois.

Wanted: Announcer with experience,
some _copywriting. Must be good,
news, DJ shows. pening Immediately.
Start $50.00. WMGR, Bainbridge, Ga.

$60 minimum for announcer with first
class license. Car required. WSMI,
Litchfield, Ilinois. :

Announcer, staff work. Board knowl-
edge desired. Vet preferred. Inter-
view necessary. WSYB, Rutland, Ver-
mont.

salary.

Help Wanted (Cont’d)

Chief engineer, excellent opportunity
for the right man. Address all in-
formation and photograph to. WONW,
Defiance, Qhio.

First class phone transmitter operator.
Experience mnot necessary. Phone
WSSV, Petersburg, Vir a.

First phone with good voice, willing

to learn some air work, Progressive

- Call or wire WWGS, Tifton,
a.

Northern wisconsin, 250 watt daytimer
needs two combination engineer-an-
nouncers. Real op?sortumtg for right
men. Send detai to umner J.
Harris, Door County Advocate, Stur-
geon Bay, Wisconsin.

Production-Programming, others

Continuity writer, 1000 watt network
station in Mi an offers excellent op-
portunity and good salary for experi-
enced writer. Rush sample copy, quali-
fications, photo and salary expected to
Box 755H; BROADCASTING.:

Girl capable ¢of taking charge of con-
tinuity department. Some air work.
Pennsylvania 250 watter. Give full
details first reply including disc, photo-
graph, experience and salary require-
ments. Box 832H, BROADCASTING.

Farm director to organize and operate
farm service department for aggressive
5 kw midwestern, network affiliated
station. Unusual opportunity for right
man. Send complete details, including
photo- and salary requirements. -Ad-
dress Box 921H, BROADCASTING.

Technical

Wanted: Engineer with first class li-
cense, capable of operating and main-
taining AM and FM studio and trans-
mitting equipment. Possibility of en-
tering TV field. Station located in
south central New York State. Box
857H, BROADCASTING.

Wanted: Transmitter operators, first
class license, no announcing. Good
working conditions, experience unnec-
essary. East central area. Box BB8H,
BROADCASTING.

‘Wanted: Young man with first class
ticket who wants a real break in big
metropolitan midwest city. Some an-
nouncing. Not FM. Box 927H, BROAD-
CASTING.

Chief engineer, would take combina-
tion man if good announcer. Good
f?qléry. Write Box 983JH, BROADCAST-

Wanted: First class engineer-announcer
with at least one year experience.
Prefer married man. Excellent op-
portunity on Small staff. Wonderful
climate. Start $55 for forty hours.
Merle H. Tucker, Radio Station KGAK,
Gallup, N. M.

Immediate opening licensed engineer
to operate control room and trans-
mitter, KSCB, Liberal, Kansas.

Wanted: Transmitter operator 1st class
telephone license, mneed car, write
George Crocker, Chief Engineer, KSDN,
Aberdeen, South Dakota.

Combination engineer-announcer for
1000 watt ABC outlet in city of fifty
thousand, new equipment, modern stu-
dios. Start sixty dollars with increases
seventy dollars. Send disc to H. T.
Duke, Radio Station WALB, Albany,
Georgia.

Transmitter operator, first class ticket,
wanted immediately. State qualifica-
tions and salary required first letter.
WCNX, Middletown, Connecticut.
Immediate opening for transmitter op-
erator. No experience necessary.
Contact Allen B. Jones, WGNI, Wil-
mingtion, N. C.

Engineer with first ticket. Capable
man in maintenance, remotes, Car
necessary. Draft statug, full details
first letter. WINZ, Opa Locka, Florida.

Transmitter man. First class license.
No annouricing. Daytime shift. Ex-
perience isn't necessary. Veteran pre-
ferred. Immediate need. WIRJ, Hum-
boldt, Tennessee.

Transmitter engineer. 1 kw ABC. Give
draft status, age, references. Harold
White, WKTY, La Crosse._Wisconsin.

WNCC, Barnésboro, near Altoona and
Johnstown needs chief engineer imme-
diately. Wire or phone Lee Stauffer,
Manager.

Midwestern network affiliate desires
services of fully experienced radio
newsman. Must have at least seven
to ten years of news background and
be capable of gathering, writing and
presenting news on the air. Send
complete details in first letter includ-
ing training, previous experience, ref-
erence, present and expected salary
and photograph. Do not send dise un-
til requested. Write Box 945H,
BROADCASTING.

Gal Friday? Traffic, air work, station
knowhow, Midwest. Car convenient,
not necessaTy. Box 9%76H, BROAD-
CASTING.

Television

Salesmen

Midwestern TV station wants thor-
oughly experienced, energetic TV time
salesman, with drive and imagination.
Unlimited opportunity. Photograph
and detafled experience, KOTV, Tulsa,
Oklahoma.

Situations Wanted

Managerial

Twenty years of constructive radio
background as ¢ommercial manager.
With the very best of references as
to ability and character. Seeks job
as manager or commercial manager of
substantial station. Married, 45 years
of age. 'Will go anyplace. Box 570H,
BROADCASTING.

Can_ you top this? Took fourth station
in 100,000 market within 18 months
made it first In listenership, local and
national sales. Increased Eross seven
times. Halved expenses. Young, aggres-
sive, college graduate, veteran and
draft exempt. Presently employed. De-
sire tough market with real opportu-
nity. Box 760H, BROADCASTING.

Manager-chief engineer—-experience 20
years radio. MarTied, 43, children.
ISoath only. Box 862H, BROADCAST-
NG.

Manager: Fully experienced, mature,
sober, honest. Assume complete re-
:fg(glsibility. Box 872H, BROADCAST-

Manager, salesmanager, strong on all
phases. Any size station providing
opportunity is there. 20 years news-
paper and radio. Prefer central states.
Box 917H, BROADCASTING.

Assistant manager-progrim  director
seeking ‘advancement, eventual part
ownership or similar. Nine years ex-
perience, two stations. Family man,
voung and aggressive, minimum salary
$5500. Box 918H, BROADCASTING.



Situations Wanted (Cont’d)

Situations Wanted (Cont’d)

Situations Wanted (Cont’d)

Station manager who has worked in all
capacities from bottom to top, has good
reason to desire change. Thorough
knowledge of all station operations.
Solid background includes college edu-
cation, plus 9 months special schooling
in management advertising and pro-
motion, plug seven years of practical
experience, including two years as gen-
eral manager. Available 30 days no-

tice to present employer. No drifter,
married, draft exempt. Reply Box
920H, BROADCASTING.

Program director regional network

affililate major southern market desires
change with better advancement op-
portunity. College graduate. FEleven
years experience major and small
markets as general manager, program
director, salesman and announcef,
Box 937H, BROADCASTING.

You can get, one manager, one pro-
gram director, one continuity director,
three announcers, three boardmen and
one engineer, all in three versatile men.
Currently they are manager, program
director and continuity director of a
5000 watt major network station. De-
sire: Partnership, commission, profit-
sharing, percentage or salary basis in a
small financially “run-down' station
that needs new blood and new ideas.
Write Box 939H, BROADCASTING.

18 years ex-

Manager-sales manager:

perience, including national repre-
sentation, transcription sales, station
management and sales. Proven rec-

ord . . . can offer outstanding recom-
mendations as well as contacts in na-
tional sales field. Presently employved,
but must move to far west for fam-
ily’'s health. Salary not prime fac-
tor but must be commensurate with
position. Box 970H, BROADCASTING.

Manager. Presently employed, seeks
station needinF services. of man with
an exceptional record in commercial
development. 3§, family, not subject
to draft. Twelve years newspaper
background. Salary and percentage.
Participation desired as indication of
permanency. ddress Box 982H,
BROADCASTING.

Announcers

Baseball man. Available now or spring.

Experienced all sports-staff. Box 227H,
BROADCASTING.
Baseball broadcaster, major league:

staff; veteran; married; college ad;
fﬁxgrienced. Box 458H, BROADCAST-

Sports announcer, three years experi-
ence, married, draft exempt. Play-by-
play baseball, football, basketball, top-
rated sports review, news, commer-
cials, DJ, board operation, all-round
man. Want year-round play-by-play,
in sportsminded community. Moderate
salary plus talent, Currently employed,
available two weeks notice. Consider
all offers. Box 526H, BROADCASTING.

Baseball play-by-play man experienced
in live and recreated broadcasts avail-
able for this season. Air check avall-
able. Excellent references. Box 564H,
BROADCASTING.

Experienced announcer, single, veter-
an. 24. Twenty months’ experience,
DJ, news, special events, general staff.
Morning man at present. Desire morn-
ing or afternoon, not absolutely neces-
sary. All replies answered immediate-
1y. Tape air check audition available.
Box 781H, BROADCASTING

Thoroughly experienced sporis an-
nouncer seeking year-round job. Foot-
ball, basketball. baseball. Job must pay
at $4,000 annually. Box 915H, BROAD-
CASTING

Carolina broadcasters:
What's your opening. Wire me.
916H, BROADCASTING.

League folded! Sports director of net
affiliate desires baseball play-by-play.
Live, recreation. College grad, veteran.
Prefer south. Consider all offers. Box
919H, BROADCASTING.

Announcer available. Experienced all

ghases radio and television, Ten years
ackground Box 922H, BROADCAST-

10 years radio.
Box

Expenenced announcer, potential sales-
man. Member of Alecholics Anony-
mous. Box 923H, BROADCASTING.

Announcer, 25, sin le, now employed
desires change ree years experi-
ence as announcer one year as PD.
All-round experience with network and
independents. Disc shows, hillbilly to
classics. Prefer southeast. Veteran.
Box 935H, BROADCASTING.

Announcer-engineer, First  phone.
Experienced all phases broadcasting,
mature, ambitious. Boex 938H, BROAD-
CASTING.

Experienced capable announcer, mar-
ried veteran, draft proof. Strong on
news, DJ, classical music. Board op-
erator and salesman. Fast only. Box
940H, BROADCASTING.

Experienced announcer, production,
programming, traffic, now employed as

program director small operation.
Draft exempt, married. Good reason
for leaving. Details. Box 944H,

BROADCASTING.

New England stations: 6 years play-
by-play baseball, basketball, football,
boxing. Sport shows. Staff. Present-
ly employed. Box 949H, BROAD-
CASTING.
Give your station live talent program-
ming. Am fully experienced In all
ghases radio announcing. Have had
op air ratings. Can ve you good
live musical shows. Photo, "disc and
packground on request Box 953H,
BROADCASTING

Sports a.nnouncer High school coach
wants fulltime radio sports job. Three
years broadcast experience, football,
basketball, boxing and could call base-
ball. Box ¢54H, BROADCASTING.

Sports wanted ¥y year-round. EXperi-
enced AA baseball, midwest basket-
ball, football and all staff. National

agency, sponsor recommendations.
Veteran, 3 children, college. Draft
exempt. Box 955H, BROADCASTING.

Available: Announcer, advertising, ex-
Penenced remote shows. Graduate,

ading Chjcago radio-TV school. Op-
erate board., Draft exempt. 24, single,
}v&g travel. Box 958H, BROADCAST-

Disc jockey, special events and ‘MC,
28 years old, married. Excellent ref-
erences. Desxre an early morning or
all night show. ' Can build a good au-
dience in either spot. Not afraid of
work. Write continuity, know pro-
gramming and selling. Box 962H,
BROADCASTING.

Successful, 13 years experience, su-
perior announcer-engineer. 3 years
assistant manager pro essive regional
network affiliate, stallation promo-
tion. Interested MlChl an or Great
Lakes area. Available about May lst.

$85 week  minimum, Box 963H,
BROADCASTING.
Staff announcer. Draft exempt. Verv

fine voice, exverienced. Handle board.
Box 967H, BROADCASTING.

Announcer-salesman, College, limited
experience. Can write. Console. Draft
exempt. Box 968H, BROADCASTING.
Announcer-copywriter: Five years eX-
perience. Dependable, conscientous
worker. Draft exempt. Box 973H,
BROADCASTING.

Casual friendly style for DJ and MC.
Commerclals that sell. Authoritative
news. Nine years thorough experience
—from 250 watter to mnational net-
works. Seek golid permanent asso-
ciatlon. Box 877H, BROADCASTING.

Announcer—Proven sales ability. Heavy
class ‘A" staff experience. Authorita-
tive news—easygoing DJ. Draft ex-
empt. Reasonable base plus com-
}Tﬁ;&é’cials. Box 978H, BROADCAST-

Announcer. 28. vet, single. College
grad. Top radic school grad. Staff,
news, DJ. sporis. Will go anywhere.
Box 979H, BROADCASTING.

Announcer—Young. experienced, vet,
knows board. Single. wmmg to
travel—reliable, concientious—now em-
ployed, seekmg better opportunity.
Box 881H, BROADCASTING

Colored announcer trained Radio Cityv,
N. Y. College graduate. Copvwriter,
onerate console. 2 vears' phonograph
record business. Age 27. draft exempt.
travel. Disc and references. Reply
Box 23. 320 Manhattan Avenue, New
York City.

Chief announcer-engineer. Ng draft
vet. 3 years-experiénce news, morning
man, DJ all types. live and audience
shows. Good voice. Reliable con-
scientious, single, 31. State salary.
Best references. Frank Berry, 422
Western Ave., Topeka, Kansas.

Technical

Chief engineer, 18 years experience.
Excellent record. Best references. De-
sires change to progressive station.
Box T04H, BROADCASTING.

Combination man. First phone and
announced for 6 years. Served as pro-
gram director, copywriter and chief.
Veteran, 25 years old, married, one
child, no drifter, sober. Ready for
work immediately, anyvwhere. Joe
Brandt, 117 South 4th St., Paducah
Kentucky. Phone 3990 days or 3991
nights.

Phone first, salary, ‘hours,
contact. Box BSSH BROADCASTING.

Engineer, 3 years experience trans-

mitter, remotes, taperecorders. . Pres-

ently employed. Box 871H, BROAD-
STING. i

lst phonc engineer, married. vet, 26,
21, years experience same station as
combo man, traffic manager, chief en-
gineer. Have handled all type re-
motes, built six channel console and
wired new antenna and components.
Can dg dise shows and newscasts, De-
siring to_locate in home state of Iowa.
Box 94iH, BROADCASTING.

Engineer with announcing experience,
married, draft exempt, desires perma-
nent position with future. Box 942H,
BROADCASTING.

First phone, no experience. Draft ex-
empt, ambitious, willing to relocate.
Combination  desired. Box  969H.
BROADCAS’I‘ING

Operator, first license, five years broad-
cast radio, wants stralght transmitter
job. 32, Single. Available quickly,
Outline " your reguirements, please.
%.ewis Sherlock, Box 51, Plainview,
exas.

Combination engineer-announcer, re-
cent announcing school graduate, first
phone, 15 years in airline radio. Fam-
ily man. Desires permanent position
in Washington, regon, California
area. _ William Slusser, P. O. Box
1231 Klamath Falls, Oregon.

Productwn-Progmmming, others

Program director-continuity writer
team. Husband-wife. Capable, crea-
tive, efficient. Cost conscious. First
class air work. Box 900H, BROAD-

CASTIN
Female (40) continuity, mike, steno.
Prefer midwest independent. Consider

anything. Box 831H, BROADCASTING.
Program Director, 25, single, now em-
ployed, desires change. Four years ex-
perience as announcer and Dprogram

director. Withr same station for past
two years. Know independents and
network. Desire position of PD, an-

nouncer or both. Prefer southeast.
Veteran. Box 936H, BROADCASTING.

News ed1t0r, 27, three years experience.
Versed in newsroom organization and
special events. Desire position with
forward looking news station. Jour-
nalism school éraduate Box 948H,
BROADCASTING.

What's your trouble, boss? Need a
mature woman copy chief with ideas
running out of her ears? If you man-
age a south eastern station, prefer-
in Florida, make me an offer.
Now employed. Copy, disc and phote
on moments notice. Write Box 951H,
BROADCASTING.
Program director-announcer, first class
ticket, five years experience, baseball
play- by play. Dependable family man
interested in sales wants permanent
location with opportunity for advance-
ment. $85  minimum. Box 956H,
BROADCASTING.

Need a dynamo in your news room?
Working mnews edior thoroughly ex-
perienced getting and building local
news show desires change. Draft ex-

empt. Air talent. Box 965H, BROAD-
CASTING.

Radio girl Friday. Young, alert, pro-
ficient. Script writing and produc-

tion. Work in New York only. Will-
ing to do light steno and typing if re-
quired. Box 974H, BROADCASTING

Television
Production-Programming, others

Experienced announcer, stage man-
ager, radio and stage actor. Draft de-
ferred veteran, family. Know scenery,

make-up. Want TV floor manager or
similar ?osmon Will announce. Pre-
fer small town or medium sized city.

Box 928H, BROADCASTING e TELE-

CASTING [
For Sale

E qm’pfment ete.

RCA feld intensity meter type 308-A.
Frequency range 120-18000 ke. Com-
plete with three loops and power sup-
ply. Excellent cendition. $900. KFNF,
Shenandoah, Iowa.

For sale. Five kilowatt Western Elec-
tric 355-E-1 transmitter, with modula-
tion monitor and some spare parts.
Details on request,
KFOR, Stuart Building,
braska.

Lincoln, Ne-

offer, first

C. W. Winkler,

EXPERIENCED
BROADCASTERS

NOW AVAILABLE

BILL SEAMAN:
Radio & TV An-
nouncer - N e ws-
caster - Writer,
Creator of: Round-
table & Man In
the Street broad-

casts. Strong on:
Special events—
news documentaries
—commercial copy
and TV program-
ming & film work.

JOHN CALHOUN:
Announcer - Writer-

Newscaster., Crea-
tor of: One
O'Clock  Special—

Echoes of Broad-
way -— {omposers
Their Lives &
Works. Strong on:
DJ — continuity—
commercial &
dramatic
writing ’
board  work.

BRYCE BOND:
Announcer - Ne ws-
caster. Creator of:
Piano Potpourri -
Melody Rendevous
Platter Party—
Meet the Compos-
er. Strong on: DJ-
board work and
station romotion
since hobby is car-
tooning.

RAY NANKEY:
Combo Man-Writer

Newscaster. Crea-
tor of: Yester-
thoughts — Views

& Cues—Jazzkand
Ball {Dixieland hu-
man interest
stories) — OQpera-
tion Urnity (reli-
gious pgm.) Strong
on. DJF-station pro-
motion and public-
ity — sports—com-
mercial continuity
& board work.

,,
|

MARY FAST: Com-
mentator — Actress.
Radip's good Girl-
Friday at home be-
hind a typewriter
as 'well as behind a
mike. Strong on:
Women's shows —
continuity and
script for dramatic
programs,

GEORGE WHITE:
Announcer —Writer
Newscaster, Crea-
tor of: Sleepy Hol-
low—University of
the Air—Down
Meéemory Lane,

Strong on: News-
castinge—sports—
commercial con -

tinuity and board
work,

Write or Wire

SRTY

SCHOOL OF RADIO TECHNIQUE-

R.K.O. Bldg. Radio City, N.Y. 20, N.¥Y
Clrcle 7.0193

SRT men and women are emplove :n broad-
ting stations all over the intted Statcs.

{Continued on next page)




For Sale (Cort'd)

Two Blaw-Knox 200 foot self support-
ing towers 1080 feet-73 inch transmis-
sion line, new with fittings 1200 feet-
WE #107058 sample line, ' new other
equipment, new and used, available for
immediate construction. Contact Chief
Engineer, KGGF, Coffeyville, Kansas.
Presto 6N cutter with 1-D head
$330.00; console for above $70.00; con-
sole for Presto 16” TT $70.00; WE 9A
reproducer assembly with KS 13386
equalizer, 171 A repeat coil, 5A arm, 2
heads 2500, All good condition
KLAS Las Vegas, Nevada.

For sale: Westinghouse 50 kw FM am-
E er, Excellent condition. Contact

S. Long, Radio Station WHKY, Hick-
ory, N. C

TV A-1 condition, projectal and ped-
estal, includes lap dissolve feature.
First come or best offer. WMBR-TV,
Jacksonvjlle Fla.

mve several used guyed Wincharger
towers will sell erected. Tower Con-
struction Co., 107 Fourth St., Sioux
City, Towa. Phone 5-8781.

Wanted to Buy

Stations

Radio station wanted, Interested in
radio station or combination station
and ‘newspaper. Give details. Box
893H BROADCASTING.

I-lave spent six years makm%i“midget
market” stations pay big vidends.
Now want to lease station in nlgr

station market with option to buy. FPre-
fer Texas-Arkansas-Oklahoma. area.
Wil travel to discuss offer. Would

consider immediate purchase with
lease arran fement pend. sale ap-
roval. Give complete Information

rst letter. Box 852H, BROADCAST-
ING.

Radio, Statlon wanted. 1. In market
of 100,000 population or more or 2
In market of 50,000 population or more
with no large metropolitan market
within 75 miles. Give price and detajls
in first letter. Box 9%6H, BROAD-
CASTING.

Wanted to Buy (Cont'd)

Wanted, field intensity meter m g’ood

condition, Prefer RCA-W ac

Federal 104-C. Contact G. R Hof‘fman.
WJIPS, Evansville. Indiana

Two, four or slx b 3’ FM antenna for
sidemountin, or tunable to
98.3 me, o 5000 watt AM trans-
mitter in operating condition. State
best cash price. WTVB, Coldwater,
Michigan.

Miscellaneous

Wanted—$15,000 loan to purchase all
station e uipment {(will give mortgage)

or will se reierred stock. Box $72H,
BROADCA
Note: New or replacement broadcast

tals for Western Electric, RCA,
Bliley and other holders; fastest serv-
ice. Also monitor and frequency meas-
uring service. Eidson Electronie Co,,
Temple. Texas, phone 3901.

For Sale

Miscellaneous

Equipment, ete.

ELECTRIC GENERATING — Not Surpius

International diesel 100 h.p.. 50 kw. Elec-
tric Machitery generator—38 phase 80 cycle,
230 volt—all self-contained and mounted on
skids. Two heavy-duty external mufflers,
and connecting pipe. Needs only external
fuel tznk to operate. In A-1 condition.
Price $3.500 FPOB our Ltransmitter.

KGLO. Mason City, Iowa

Wanted to Buy

WANTED

Early morning taped show cued for lo-
cal eommercla.ls, ohe or twe hours, eix

days. all types of programs for
Rezlonsl ﬁetwork and disc or tape
Help Wanted distribution in five_states d  audi-
- tions to Pn.lmetto Broudcnstlng Bystem,
. Anderson, 8.
Technical
sales engineer .
Equipment
foreign market
TV transmitter and ~studic equipment USED 16 PROGRAM RECORDS
design and operating experience. Speak ARE GOOD A8 GOLD!
i . Highest prices pald I tdated, toh
T RS TOCL it et el L, il e,
records. Clean out your lbrary at a Drofit.

BOX 933H, BROADCASTING.

Production-Programming, others

Man wha can direct

eople and who
nows |egitimate,
vocal ond instru-

mental music. Must

ke initiati !
PRODUCER @ buiid top musical
shows for top mid-
waest rodia station;

no TV,
Address Box 845H,
BROADCASTING,

Equipment, etc.
Comple_l; equipment in good condition
5 kw AM station. 3-360 foot towers,
Box 640H, BROAD-

monitors, ete.
CASTING

Situations Wanted

Announcers

Reproducers, Western Electric vertical
type D-93306 wanted regardless of con-
dition. Write details to Box B848H,
BROADCASTING.

Complete 1 kw AM trans-
Must be in good operating
Box 943H, BROADCAST-

‘Wanted:
mitter.
condition.
ING.

Complete studio equipment. Also
modulation monitor, frequency moni-
tor and limiter. State make, price and
gﬁ:égition. Box 971H, BROADCAST-

BF-14A Pylon antenna. Seneca Radlo
Corporation, Fostoria, Ohio, WFOB-FM.

New or near new consolette, prefer-
ably RCA 76-B5 or 76-D or other make
wi WHO-FM, Des

similar facilities.
Moines 7, Iowa.

r

Exelusive Market Station
$50,000.00

Sterling 4341-2
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Available soon—TV andfor AM n.n-
nouncer—MC—writer-producer  of
years this kind of SHOWBUSINESSI
Presently TV-Radio Director of re-
gional Agency—prefer media end. I
will make all phases of sound selling
experience pay-off in profits for the
outfit that gives me a real chance, Will
send you full information and arrange
personal interview if you're interested.
Address

BOX 04¢H
BROADCASTING

Located in an attractive single station market in the South
Atlantic area, this fulltime facility offers one or two good opera-
tors an excellent radie opportunity. Plant and equipment are above
the average and operating costs are low.

CONTACT THE NEAREST OFFICE OF THE EXCLUSIVE REPRESENTATIVES

BLACKBURN-HAMILTON COMPANY

RADIO STATION AND NEWSPAPER BROKERS

WASHINGTON, D. C. CHICAGO SAN FRANCISCO
James W. Blackbura Harol€ R. Murp| Ray V. Hamilion
Washington Hdg. 350 N. Mich. Av‘:’ 235 Menigemery St.

molpl 8-4380

Financing arranged.

Exbroek 2-5672

Drop us a post card or letier estimating the

quantity, in records or pounds, you offer to

el We'll send vou currant price and ship-

ping instructicns by alr mail

J. W. NEFF LABORATORIES, INC.

Mirs. of Nef-O-Lac Record Com;:ounda
Stockertown, Penns.

School

NORTHWEST
BROADCASTING
SCHOOL

511 5 W,

1Zth » PORILAND, OREGOMN

FINANCING
WANTED

If you are Interssted
in building an AM sta-
tion in a one station
midwest mdrka? of
250,000  contact Box
934K BROADCAS‘I’ING
immediately. Excellent
opportunity.

KANS PREMIERES
24-hr. Day With Hot Story

KANS Wichita performed a hu-
manitarian service during the
premiere broadeast of its new
round-the-clock schedule.

During the midnight-6 a.m, por-
tion, Vie Rugh, emcee, received a
phone message from the Wichita
municipal &irport that a TWA pilot
just landed had brought a report
of a gas line explosion and fire near
Harper, Kan., 456 miles away. The
town was without heat, with the
thermometer reading zero.

Mr. Rugh at 2 a.m. put out an
appeal for electric stoves and kero-
sene heaters. A Wichita cab com-
pany transported them without
charge. By 4 a.m., Ted Heithecker,
KANS chief engineer, and Justin
Bradshaw, announcer, had delivered
95 heaters to the Harper hospital
and to other vital points. When gas
pressure was restored at 6:30 am.,
Wichita area residents still were
volunteering heaters and, if needed,
cars to deliver them.

KANS began the new series,
From Midnight On, Jan. 29. Russell
L. Lowe, promotion manager, esti-
mated that 12,000 or more families
will receive complete broadeast
service under the new 24-hour
schedule.

Tube Orders

CONTRACTS for nearly $1 mil-
lion worth of various type electron
tubes have been let by the Defense
Dept. to RCA Victor Division,
Harrison, N. J., and Raytheon
Mfg. Co.,, Waltham, Mass., accord-
ing to the Dept. of Commerce’s
Field Service. Five different sets
of awards showed a total of 432,-
000 tube units valued at $981,010.

liquidate your holdings.
in a tough TV market.

strictly confidential.

We'll buy your radio station all or part.
successful radio station in a major market, we are anxious to
acquire another large or small market station regardless of
power., This is the opportunity you have been waiting for to
Qur radio station is making a profit
Not interested in Stations west of the
Mississippi. Act now for the best deal.
with our money. We are owners, please no brokers. All replies

Don’t commit yourself to a price until we contact you. You’ll
hear from us if you answer this invitation to sell.

BOX 947H, BROADCASTING

Now operating a

First come first served

BROADCASTING *® Telecasting



FCC Actions

(Continued from page 75)

Decisions Cont.:

-¢cisco; KA-4441 Area, San Francisco;
"WJZ (& Aux.) New York; KA-4444
KA-4445 Area, New York; KA-4180
KA-4440 Area, Los Angeles; WXYZ-TV

Detroit. KA-4865 KA-3136 Area, De-
troit, Mich. (Wholly owned subsidiary
-of ABC.)

BY THE COMMISSION
Extension of Authority

WPAB Ponce, P. R.—Granted exten-
sion of authority for 60 days from
Feb. 17 to operate with power réduced
to about 4 kw.

February 21 Applications . . .

ACCEPTED FOR FILING
License for CP
WWIN Baltimore—License for CP
‘new AM station.
Modification of CP
WBND Belleville, I11.—Mod. CP new
. AM station for extension of completion

~date.
WGST-FM Atlanta, Ga.—Mod. CP

new FM station to change ERP from

.345 kw to 70 kw and change trans.
KFUO-FM Clyton, Mo.—Mod. CP new

FM station to change ERP from 5.8 kw

to 6.72 kw.
WNBT (TV) New York—Mod. CP

change ERP etc. for extension of com-
pletion date.

PROMOTIONS

By Radio Cincinnati Inc.

TWO executive changes were an-
nounced within Radio Cincinnati
Inc. by Hulbert Taft Jr., executive
vice president, last week. David
Taft becomes
managing direc-
tor while Robert
E. Bender has
been promoted to
general manager
of WKRC-FM
transit radio.

David Taft’s
new duties will
include coordina-
tion of the three
WKRC stations’
sales activities. Mr. Bender, who
started with WKRC-FM at its in-
ception as a salesman, later be-
coming sales manager, will assume
complete charge of the transit ra-
dio operation. He is a former
sales executive of Johnson & John-
son.

David Taft is a member of the
board of directors of Radio Cin-
cinnati Inc. He has been manager
of WKRC-FM since the firm en-
tered the transit radio field.

David Taft

WHLI-AM-FM Hempstead, L. 1., re-
ported last week total of 7,494 public
setvice spot announcements during
1950, greatest number recorded in sta-
tion’s history.

THE

WALLOY WMAM

REP. BY MEEKER i

MARIHETTE WISCOHSIM,

BROADCASTING
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New Grants, Transters, Changes, Applications
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SUMMARY TO FEBRUARY 22

Summary of Authorizations, Stations On the Air, Applications

. Cond’l Agfls. "In
Class on Ailr Licensed CPs Grants Pending Hearing
AM Stations ......... 2,238 2,218 136 215 127
FM Stations ....... 668 521 165 *1 13 4
TV Stations ... ..... 107 60 49 382 171
* On the air.
* * *

Docket Actions ...

INITIAL DECISION

KTMS Santa Barbara, Calif.—Initial
Decision by Hearing Examiner Jack P.
Blume looking toward denial of News-
Press Pub. Co. application to change
KTMS transmitter site on grounds
change would violate technical rules
051 blanket interference. Decision Feb.

OPINION AND ORDER

WAWZ Zarephath, N. J.—Pillar of
Fire. By memorandum opinion and or-
der granted switch from 5 kw day, 1
kw night, to 5 kw directional, sharing
with WBNX New York on 1380 kc;
denied petition of WMBG Richmond,
Va., requesting application of WAWZ
be designated for hearing and issuance
of order showing cause why it should
not be modified. Order Feb, 21.

Non-Docket Actions ., . .

AM GRANT

Erie, Pa.—-Myron Jones. Granted CP
new AM station on 1570 k¢, 250 w day;
condition. Granted Feb. 21.

FM GRANTS

WLAN-FM Lancaster, Pa.—Peoples
Bestg. Co. granted switeh from ERP
of 20 kw to 6.7 kw, antenna from 375
ft. to 80 ft. Granted Feb. 21.

WBIB (FM) New Haven, Conn.—
Colony Bcstg. Corp. granted switch
from ERP of 20 kw to 7.6 kw, antenna
from 500 ft. to B0 ft.; condition.
Granted Feb. 21,

WRBL-FM Columbus, Ga.—Columbus
Bestg, Co. granted switch from antenna
of 1010 ft. to 410 ft, Granted Feb. 21,

KSTP-FM St. Paul, Minn.—KSTP Inc.
granted switch from ERP of 51 kw to
5.8 kw. Granted Feb, 21.

WP EN - FM Philadelphia—Pennsyl-
vania Bestg. Corp, granted switch from
transmitter power output of 6.2 kw to
3.6 kw, antenna from 310 ft. to 420 ft.
Granted Feb. 21.

TRANSFER GRANTS

KULA Honolulu—Granted transfer of
control Pacific Frontier Bestg. Co., 1i-
censee, from. Peyton Harrison and five
others to stockholders Robert H. Hinck-
ley, now 32.865% owner; Interstate
Bestg, Corp., 39.875%, and Jack A.
Burnett, 15.135%, through sale of 4825
shares for $53,075. Granted Feb. 20.

K Omaha, Neb.--Granted ac-
quisition of negative control KFAB
Bestg, Co., licensee, by Journal Star
Printing Co. through purchase of 1 sh.
from William Aitken for $125.54. Sidles
Co. retains 50% ownership. Journal Siar
Printing Co. is owned by State Journal
Co, and Star Pub, Co. Granted Feb. 13.

WDMG Douglas, Ga.—Granted trans-
fer of control WDMG Iac.,-licensee,
from Downing Musgrove and Alice
Musgrove to B, F. J. Timm, secretary-
treasurer, through sale of 4 sh. for
$1,260. Mr. Musgrove to remain as
minority stockholder, Granted Feb. 12,

KGW Portland, Ore.—Granted trans-
fer of control Pioneer Bestrs. Inc., li-
censee, from The Scott Co., Mrs. F, W.
Leadbetter et al to Mitzie E. Newhouse,
Samuel I. Newhouse Jr. and Donald
Newhouse through sale of 100% for
§350,000. Samuel Newhouse, owner
WSYR-AM-FM-TV Syracuse and holder
of extensive newspaper interests in
East as well as recent purchaser of
Portland ‘“‘Oregonian,” former KGW
licensee, is lending funds to his wife
and son to supplement their funds in
purchase. Granted Feb. 21,

New Applications . . .

AM APPLICATIONS

Portage, Wis,—Willlam F. Johns Jr.
and Allen H. Embury d/b as The

¢ Telegasting .

Johns-Embury Co., 1350 ke, 500 w day;
estimated cost $25.000. Partners also
each have 209 interest in application
for new AM by Two Rivers Bestg. Co.,
Two Rivers, Wis. Filed Feb. 20.

Oklahoma City, Okla.—John Weston
Crabtree, 1590 ke, 500 w day; estimated
cost §$13,000. Mr. Crabtree is commer-
cial manager KVWC Vernon, Tex. Filed
Feb. 21.

FM APPLICATIONS

Dillon, §. C.—Border Bestg. Co., Ch.
225 (92.9 me) 8.8 kw; estimated cost
$9,580. Applicant owns WDSC Dillon.
Filed Feb. 19.

Oklahoma City—Board of Education,
Oklahoma City, noncommercial educa-
tional FM station, Ch. 205 (88.9 mc)
3 kw; estimated cost $4,150. Filed
Feb. 19.

TV APPLICATION

Mobile, Ala.—Kenneth R. Giddens
and T. J. Rester d/b as Giddens &
Rester, Ch. 5 (76-82 mc), 1.39 kw vis.,
695 kw aur.; estimated construction
cost $106,397; operating cost first year

$100,000; revenue $100,000. Applicant
'i)‘wl?sz WKRG-AM-FM Mobile. Filed
eb. 2I.

TRANSFER REQUESTS

WBBZ Ponca City, Okla.—Assign-
ment of license frem Poneca City Pub.
Co. Inc. to Ponca City Publishing Co.,
partnership, through purchase of three-
fourths stock interest held by Adeline
Trust for $342,500 by two former stock-
holders, Clyde E. Muchmore, 509, sen-
for partner; and Gareth Muchmore,
25%, junior partner; and former busi-
ness manager Allan Muchmore, 259,
junior partner. Filed Feb. 16.

WOSC Fulton, N. Y.—Assignment of
license from Oswego County Bestg. Co.
to Harold W. Cassill for $50,000. Mr.
Cassill was formerly president and gen-
eral manager of WEOK Poughkeepsie.
Filed Feb. 16.

KALT Atlanta, Tex.—Assignment of
license from Herman H. Wommack Jr.
and David A. Wommack d/b as Ark-
La-Tex Bestg. €o. to Herman H. Wom-
mack Jr., David A. Wommack and Rob-
ert 8. Bieloh d/b as Ark-La-Tex Bcstg.
Co. through sale by Herman Wommack
Jr. of 109, interest to David Wommack
and 24% interest to Robert Bieloh, for-
mer employe, for total of $6,630. Filed
Feb. 19.

WJIG Tullahoma, Tenn.—Assignment
of license from Raymond L. Prescott
Jr. and Henry L. Wilson d/b as Tri-
Cities Bcestg. Co. to Raymond L. Pres-
cott Jr. d/b as WJIG through purchase
of Mr. Wilson’s 50% interest in part-

IAAB AGENDA

Set for Sao Paulo Meet

COMMERCIAL advertising on
government stations, relations with
other international organizations,
model radio statutes and interna-
tional educational broadcasting are
among agenda items for the sec-
ond general convention of the
Inter-American Assn. of Broad-
casters at Sao Paulo, Brazil, March
19-29. Delegates from throughout
South and North America, includ-
ing the U. 8., are to attend.

NAB President Justin Miller is
slated to attend the IAAB meet-
ing while on an inspection tour of
South American stations for
UNESCO. Gilmore Nunn, presi-
dent-general manager of the Nunn
Stations, U. S. representative on
the IAAB board, also is to attend.

Meetings and exhibitions will be
housed in the Associated Newspa-
pers Bldg., identified with owner-
ship of radio stations there and
which is installing. Brazil’s first
TV station at Sao Paulo. Radio and
TV manufacturers have been in-
vited to show their products and
stations in all counties are asked
to send photos of their facilities
for display.

IAAB’s present board, in addi-
tion to Mr. Nunn, is composed of
Goar Mestre of Cuba, president;
Emilio Azcarraga, Mexico; L. Bale-
rio Sicco, Uruguay; E, Machado de
Assis, Brazil. Felix Muguerza is
IAAB secretary. Election of a new
board and selection of a country
for the home office of TAAB also
is scheduled.

nership for $19,000. Filed Feb, 19.

KLUF - AM - FM _ Galveston, TeX.—-
Transfer of "KLUF Bestg, Co. from
George Roy Clough, Helen D. Clough,
Leroy D. Clough and Braden E. Clough
to Orrin Tucker for $100,000 plus. Mr.
Tucker owns gas and oil production
facilities in several states and owns
apartment projeet in Oakland, Calif.
Filed Feb. 21.

Deletions . . .

TOTAL withdrawals to date since Jan.
1: AM 6, FM 18, TV 0. S5tations, dates
and reasons are: 5

WWPF-FM Palatka, Fla.—Palatka
Bestg. Co. CP, Feb. 16, Applicant’s
request. X

KO0ZY (FM) Kansas City, Mo.—Com-~
merical Radio Equipment Co. License,
Feb. 15. Economic. 5

WSAP-FM Porismouth, Va.—Ports-
mouth Radio Corp. License, Feb. 9.
Economic.

avken 722 BMI 2 Zore

Another BMI “Pin Up” Hit—Published by American

BEAUTIFUL BROWN EYEN

On Records: Lisa Kirk-Hugo Winterhalter—Vic.

20-14062; Rosemary C
Wakely—Cap, 1393;
Doris Drew—NMer,

451305

Knight—Dee, 17485; Harmony

BROADCAST MUSIC INC.

Hiw TOAE » (HICAGD = HOLLYWDOD

580 FIFTH AVENUE
NEW YORK 19, N, ¥,

looney—Col. 39212; Jimmy
Art Mooney—MGM 10924;

53703
Tric Los Mendoza—Col, 660923 Evelyn

Ted Maxim—Dec.

Bells—Dana 727.
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Radio’s Power
(Continued from page 19)

7as in past tests, that two separate
markets exist—a radio market and
a newspaper market—with very
little overlap. The advertiser should
use both markets, he said, on the
basis of the point-of-sale tests
since a large number of people not
influenced by newspaper advertis-
ing can be profitably developed by
use of radio.

In the Washington tests, con-
ducted during January, two Sears
Roebuck department stores lying
outside the downtown business sec-
tion were used. They are large
stores, carrying complete lines of
merchandise along with hard goods
and heavy equipment. One is lo-
cated on Wisconsin Ave., the other
on Bladensburg Road.

The combined Sears results,
based on test advertising of shoes,
show that 59.6% of the custom-
ers learned about the shoes before
coming into the stores.

26.7% learned through radio.
21.2% learned througn mewspapers.

Then it was found that a higher
percentage of radio customers
bought in the shoe departments
(75%) than did newspaper cus-
tomers (68.5%). A higher per-
centage of both customers (71.4%)
bought than did newspaper cus-
tomers.

How about dollar value of pur-
chases made by customers?

Radio customers bought 329, of total.
Newspaper customers bought 20.8%.
Both. radio and newspaper, 12.8%.
Other customers bought 34.7%.

{(“Other” customers did not state
they had learned about the shoes
directly through the advertising
tests.)

Effect of radio advertising was
found to be cumulative.

Radio’s share rose from 16.3% of
trafiic the first day to 22.2% the second
and 35.3% the third day.

Newspaper draw, on the other hand,
was 21.49% the first day, 21.5% the sec-
ond and 20.99% the third.

A higher percentage of news-
paper customers lived outside
Washington. Of special interest, it
was pointed out by Mr. Strouse,
was the fact that 11.6% of radio
customers had not shopped before
at the stores, compared to 1.1% of
newspaper customers,

Of radio customers who had

shopped at the stores before, 76.6%
had shopped there within the
month, compared to 81.6% in the
case of newspapers.

Sears followed usual procedure
in preparation of both newspaper
and radio copy. Scheduling of
broadcast time was left to the sta-
tion manager in order to assure
the merchant of as complete cov-
erage of the radio audience as pos-
sible. Sears spent $336 for an-
nouncements on WWDC Jan. 17,
18, 19 and 20 and $336 for space
in the Times-Herald Jan. 17, 18.
In all tests WWDC gave the low-
est discount on the rate card, as did
newspapers.

Three types of shoes were adver-
tised by Sears—misses’ casual
shoes for $3.44, children’s shoes for
$2.44 and men’s work shoes for
$4.44. Both newspaper and radio
messages directed attention to these
test items.

In the Bates Jewelers test the
store advértised $19.95 watches, a
sale price, spending $450 in the
Evening Star and-$450 on WWDC,

Radio’s Return

It was found that radio produced
4529 of the traffie, newspapers
37.4%.

However, radio produced 51.8%
of the dollar value of purchases
compared to 32.3% for newspapers,
with more radio traffic making pur-
chases than was the case with news-
paper customers.

In the Kent’s Jewelers test,
men’s and women’s watches were
advertised for $8.88. The store
spent $350 in the Times-Herald
and $350 on WWDC.

Radio produced 62.1% of the
traffic, newspapers 16.1%. And
radio produced 61.7% of the dollar
value of purchases compared to
15.2% for newspapers.

The Julius Lansburg Furniture
Co. test of transit radio has not
been completely analyzed. Prelimi-
nary results show that transit and
newspapers each produced 36.9%
of the traffic and 39.5% of the per-
centage of customers purchasing.

Transit produced 35% of the
dollar value of purchases, however,
compared to the higher 40.4% for
newspapers. Radio drew more traf-
fic the final day of the test, rising
from 14.3% to 53.3% in the three-
day period. Newspapers drew

FOR DEPENDABLE SERVICE

look to ALLIED

for your station supplies

SERVICE EVERYWHERE. Over 600 stations—coast
tocoast and border to border —look to dependable
ALLIED for their station supplies and accessories.

PERSONAL EXPERT HANDLING. You gef

exactly what you want—when you want it! All
station orders, large or smali, get preferred
speedy handling. Qur Broadcast Division is headed

by commercially licensed operators who cooperate

intelligently to keep your station running at top
efficiency at all times.

ALL STATION SUPPLIES

Our great in-stock resources
(largestin the country) andclose
contacts with all manufacturers,
guarantee the fastest, most com-
plete equipment supply service
for the BC and TV engineer.

¢ GET THIS CATALOG

Send for ALLIED'S 212-page Buying
| Guide, listing broodcast equipment
and supplies ready for immediote
© shipment. Ask to be put on our
"Breadcast Builetin® mailing list.

«ti‘ifm J Write to BROADCAST DIVISION

ALLIED RADIO
833 W, JACK50N BLVD., CHICAGO 7
Call: HA ymarket 1-6800

.
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LAST-MINUTE details for the Theatre Guild command performance

are checked by (l to r): Arthur Pryor Jr., vice president, BBDO; J.

Carlisle MacDonald of U.S. Steel; Armina Marshall of the Theatre Guild,
and - Syd Ezges, NBC vice president.

RED CROSS DRIVE

Radio-TV Backing
Is Given

VIGOROUS radio and television support for the 1951 $85 million fund
drive by the American Red Cross will begin Feb. 27 when radio and TV
networks will carry a mobilization rally in New York’s Madison Square

Garden.

Throughout the next day, Feb.
28, networks and some 2,000 sta-
tions will air special announce-
ments on the appeal.

The Feb. 27 Garden show will
be carried 10:30-11 p.m. by CBS,
MBS, Liberty Broadecasting Sys-
tem, NBC, CBS-TV, ABC-TV and
NBC-TV. ABC will broadcast the
last 15 minutes. and DuMont will
carry the last five minutes, dur-
ing which President Truman will
speak. Among notables to appear
on the program are Brig. Gen. Da-

52.4% of traffic the first day but
dropped to 20% the third day.

RADIO V5. NEWSPAPERS

Point-of-sale tests ot two Sears Roebuck &
Co. stores in Washington,

SEARS WISCONSIN AVE. STORE

Radio
Newspapers
Totz!

-

@
=
=
0

Both

% Traffic

% Purchasing
Merchandise™®

% Dollar Value
Of Purchases*

SEARS BLADENSBURG RD.

32.4 159 13.1 38.6 100.0

78,9 750 78.3 574 499

33.9 168 139 354

STORE

100.0

Newspapers

Radio
Both
Other
Total

% Traffic 225 250 107 41.8 0.0

% Purchasing
Merchandise*

% Dollar Value
Of Purchases*

79 656 654 510 6507

30,1 245 11.2 342 1000

*Includes all purchases made in shoe depait-
ment by customers showing an interest in the
test merchandise.

Both—Any person who stated he both saw
and heard test advertising.

Other—Any person who did not state he
learned about merchandise directly ﬂlmugh
the advertising media tested.

*
vid Sarnoff, chairman of the board
of RCA and national chairman of
the 1951 Red Cross fund campaign.

The Red Cross also is distribut-
ing four 15-minute transcribed
programs featuring top stars to
about 2,000 stations as well as
transcribed appeals for contribu-
tions. A television kit consisting
of three one-minute documentary
television trailers; five slides and
cards with accompanying an-
nouncements, and oversize Red
Cross buttons for telecasting is
available from local Red Cross
chapters.

A special documentary, Thirty-
Eighth Parallel, will be broadcast
by NBC March 12, 10:30-11 p.m.
Gen. Sarnoff will speak on the pro-
gram.

The NBC Theatre Guild on the
Air, sponsored by U. S. Steel, orig-
inated yesterday (Sunday) at
Constitution Hall, Washington, as
part of the opemng rally.

Edmund Morton

EDMUND R. MORTON, 54, pic-
neer in development of radar, sonar
and other electronic devices, and
engineer of Bell Telephone Labs,
died Feb, 20 in Brooklyn Hospital,
New York. Mr. Morton joined Bell
Telephone Co. in 1923 and as-
sisted in work on motors for the
first TV system designed by Bell.

Why buy 2 or more...
do 1 big sales job

on "RADIO BALTIMORE"'

WHAL

Contoct
EDWARD:
PETRY CO.
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APPEAL GRANTS

Court Action Draws Near

COURT ACTION on three new
appeals from FCC new-station
grants draws nearer with the filing
of opposing and supporting briefs
in the U. 8. Court of Appeals for
the District of Columbia. They con-
cern AM grants at Dallas, Los An-
geles and Cleveland.

KSEQO Durant, Okla.,, has com-
plained to the court that the Com-
mission unlawfully effected modifi-
cation of its license by granting
Texas broadcaster Roy Hofheinz
and W. N. Hooper a new outlet at
Dallas (KACE).

Huntington Broadcasting Co.,
losing applicant at Huntington
Park, Calif., to Coast Radio Broad-
casting Corp. at Los Angeles
(KPOL), charged FCC ignored
comparative findings required by
law and used an improper prece-
dent case, that of Belleville-East
St. Louis, IlI,

Scripps-Howard Radic Inc., ap-
pealing FCC’s new-station grant in
Cleveland to Cleveland Broadcast-
ing Inc. (WERE), charged the
Commission improperly inferred
Cleveland Broadcasting to be bet-
ter qualified to operate the station,
including the ground of greater
diversification of the media of mass
communication.

KSEO, 250-w daytimer on 750
ke, contended the grant of KACE,
10 kw day, 5 kw night on 740 ke
directional, will cause the Durant
station to lose 34.4% of the area
and 41% of the population within
its normally protected contour. The
loss represents 69.6% of the popu-
lation residing within KSEQ’s re-
maining interference-free service
area, the station told the court.

Both KSEO and KACE are Class
II stations, the Durant outlet ar-
gued, and FCC illegally deprived
KSEO of protection in making a
grant which would cause the
amount of interference alleged.
KSEO contended FCC viclated its
own rules and engineering stand-
ards, as well as the Administrative
Procedure Act, in making the Dal-
lag grant.

The Huntington Park applicant
told the court that FCC specified
Sec, 307 (b) of the Communications
Act (requiring equitable distribu-
tion of stations) would apply, but
then concluded it was unable to dis-
tinguish between Huntington Park
and Los Angeles on the basis of
that section. The appellant states
that at no point does the Commis-
sion detail how it arrived at such
a conclusion and asked the court
to reverse the decision and remand
the case to FCC,

FCC told the court it properly
concluded both applicants sought
to serve the same metropolitan dis-
trict, Los Angeles, and hence felt
the grant should go to KPOL for
5 kw day on 1540 ke. FCC’s view
was supported by KPOL's brief.

Scripps-Howard, which owns
WEWS (TV) Cleveland, charged
FCC improperly failed to base its
conclusions upon a composite con-
sideration of the material differ-
ences between appellant and Cleve-

BROADCASTING ¢

KOZY DELETED

Pioneer FM Station
Turns in License

PICNEER FM station KOZY (FM) Kansas City, owned by Everett L.
Dillard's Commercial Radioc Equipment Co., was deleted effective Feb. 15,
the FCC reported last. week. Done at the request of the licensee, the
action was motivated by economic reasons, the Commission said.

KOZY, Class B outlet on Chan-
nel 251 (98.1 me) with effective
radiated power of 9.7 kw, has been
off the air for about a year, ever
since the station lost the lease on
its site, Mr. Dillard expalined last
week.

Mr. Dillard also is licensee of
WASH (FM) Washington, another
pioneer FM outlet “which will con-
tinue from where KOZY left off,”
he said. Difficulty in supervising
KOZY's operation from Washing-
ton also was mentioned by Mr.
Dillard.

Mr. Dillard was one of the mov-
ing forces behind formation of the
FM Assn., which now has been
merged with NAB. He is an ex-
FMA president.

Kansas City now has only one
authorized FM station in operation,
KCMO-FM, which is a Transit Ra-
dio outlet. A Class B station on
Channel 235 (94.9 me), it is owned
by KCMO Inc.

Mr. Dillard put KOZY on the
air in 1942 as K49KC, operating
in the former FM “low band” near
50 me. Much of the know-how
used in establishing KOZY as a
pioneer FM outlet came from Mr.
Dillard’s engineering work and ex-
perimentation with FM and high
frequency AM during the 1930s.
Many of his findings are included
in the records of FCC’s 1938 FM
hearing. .

WASH (FM) went on the air

FM. McGIVERN
Named New WCFL Munuger

FRANK M. McGIVERN, publicity
and promotion director of WCFL
Chicago, has been promoted to sta-
tion manager and administrative
assistant to William A, Lee, presi-
dent of the Chicago Federation of
Labor which owns the station.

Mr. McGivern joined the station
before the war as an announcer, in
which capacity he had worked pre-
viously. After four years of Army
service, he returned to WCFL as
publicity director. As station man-
ager, he fills a vacancy created two
years ago at the resignation of
Howard Keegan.

land Broadcasting. Scripps-How-
ard, under common ownership with
the Cleveland Press, told the court
if it was to be diseriminated against
because of newspaper affiliation,
this policy must be set by Con-
gress, not FCC.

FCC argued its conclusions con-
sidered all proper comparative
factors and its findings were ap-
propriate grounds for decision.
FCC also said its newspaper policy
has been long standing and sup-
ported by the court in many pre-
vious cases. Cleveland Broadcast-
ing’s brief supported and supple-
mented FCC’s position.

Telecasting

*

under regular commercial opera-
tion in December 1946. Prior to
that Mr. Dillard operated the sta-
tion experimentally as develop-
mental outlet W3XL.

WEBC LISTS

New Executive Appointments

APPOINTMENT of Clifford J.
Lue, as sales manager, and of Earl
Henton, as assistant manager, was
announced last week by Walter C.
Bridges, general manager of
WEBC Duluth-Superior.

Mr, Lue joins WEBC with 10
years radio sales experience in the
Head of the Lakes area. Married,
Mr. Lue lives in Superior, Wis.

Mr. Henton, head of WEBC’s
news department since 1945, has
been in radio since 1940.

Mr. Lue

Mr. Henton

FCC BUDGET

House Unit Hears Request

FCC WAS SLATED to testify last
Friday before a House Appropria-
tions subcommittee in executive
session on the agency’s fiscal 1952
budget request [BROADCASTING ®
TELECASTING, Feb. 19, Jan. 22].

President Truman has asked
Congress to approve $6,850,000 for
the FCC to carry on its operations.
This figure represents an overall
increase of 3.4% in the proposed
allocation but & corresponding 1.4%
decrease in funds for broadcast ac-
tivities in comparison to fiseal 1951.

FCC APPROVES
Sale of KGW Portiand

APPROVAL was granted by FCC
last week to the $3650,000 sale of
KGW Portland, Ore., to the fam-
ily of Samuel 1. Newhouse, owner
of WSYR-AM-FM-TV Syracuse,
N. Y., and newspaper publisher
[BROADCASTING ® TELECASTING,
Dec. 18, 1950].

Assigned 5 kw on 620 ke, KGW
is licensed to Pioneer Broadcast-
ers Inc. All stock in this firm is
acquired by Mitzi E. Newhouse,
Samuel I. Newhouse Jr. and Don-
ald Newhouse, wife and sons of
Mr. Newhouse. The senior New-
house, who recently purchased the
Portland Oregonian and who holds
extensive newspaper interests in
the East, will lend additional funds
to his family to aid in the purchase
of KGW.

Sellers of KGW include: The
Scott Co., 230 sh.; Mr. F. W. Lead-
better, 169 sh.; E. B. McNaughton,
trustee, 122 sh.; Georgiana G. As-
ton, 8-2/9 sh.; R. P. Gantenbein,
56-1/3 sh.; Rhoda J. Adams, 56-3/9
sh.; Portland Trust and Savings
Bank, 48-1/9 sh.; Michael J. Frey,
10 sh.

WHOM-FM N. Y.

Goes on the Air Today

NEW YORK's newest frequency
modulation station, WHOM-FM,
will take to the air today (Mon-
day} on Channel 222 with 11 kw.

The station will slant its pro-
grams toward foreign-language
and other specialized audiences,
Fortune Pope, president of Atlan-
tic Broadcasting Co., New York,
which owns and operates WHOM,
announced. He indicated too, that -
the new FM station will try to
reach large segments of the for-
eign language population which
have either limited or no repre-
sentation on the AM stations.

Starting today the station will
be on the air 61 hours daily, 2:30-
9 pm. For the first week it will
duplicate the station’s AM pro-
grams, but thereafter the pro-
grams from 4-8 p.m. will be di-
rected toward the Negro and
Spanish markets.

T

THE ONE

FOR 1951

3 See Centerspread This Issue <

ON THE AIR EVERYWHERE 24 HOURS A DAY

LENH, re

WCKY

CINCINMNATI

50,000 WATTS O

F SELLING POWER

.'j'.. LT

February 26, 1951 ® Page 81



AR A AR R AR R AR L LA L R A A A A A A A A AR R A R R L R A R A R A A R A AR AR AR R AL LR R R R R RRTRTRTRBT RS

¥

O< .
...at deadline

A A LM AL A L L A A A AL A A A L L A A A A A A LA A A LT LA L LA A A A A A AR AR LA AL LA AL AR RLRARBEARARRTLRERRD RS

ILLINOIS GOV. STEVENSON
LAUDS RADIO BEFORE IAB

LARGEST gathering of Illinois broadcasters
in history Friday heard Illinois Governor Adlai
E. Stevenson urge a larger radio bureau in
the state capital “so that your listeners no
longer will divide their interests between na-
tional, international and local issues, excluding
state affairs.”

Speaking before more than & hundred mem-
bers and guests of the Illinois Broadeasters
Assn. at the Leland Hotel in Springfield,
the governor praised Illinois broadcasters for
“gonstantly improving public information.”
Regarding defense, he said the medium has an
“enormous job to do in expelling public
apathy.”

Oliver Gramling, assistant general man-
ager of Associated Press, told IBA members
some of those broadcasters who “sold news
down the river” after World War II “missed
a big bet in building commercial success.”

Later, eclection of officers was held. Ray
Livesay, WLBH Mattoon, was named presi-
dent; Oliver Keller, WTAX Springfield, vice
president, and Joseph Kirby, WKRS Wauke-
gan, secretary-treasurer. Elected to the board
of directors were Walter Rothschild, WTAD
Quincy, and Harold Safford, WLS Chicago,
retiring president. Mr. Rothschild replaced
Arthur Harre, WJJD Chicago.

RCA, EMERSON PREPARING
REPLIES IN COLOR MOTION

RCA and Emerson Radio & Phonograph Corp.
Friday were preparing replies to FCC-Justice
Dept.-CBS motion for U.S, Supreme Court af-
firmance of Chicagoe Federal Distriect Court’s
dismissal of RCA suit against adoption of CBS
color TV standards. Both replies to be filed
today (Monday).

RCA reply is on behalf of itself and two
subsidiaries, NBC and RCA Victor Distribut-
ing Corp. Emerson was one of intervenors on
RCA’s side in Chicago suit, which ended with
temporary restraining order against commer-
cial use of CBS color pending appeal on dis-
missal of RCA suit [BROADCASTING ® TELE-
CASTING, Dee. 25, 1950].

EDMUND P. PILLSBURY

EDMUND P. PILLSBURY, 31, vice presi-
dent of Pillsbury Mills, Minneapolis, and son
of Board Chairman John 8. Pillshury, killed
when his plane crashed near Paxton, Neb.,
during sleet storm. He died shortly after
crackup in Sutherland, Neb., hospital. Plane
owned and piloted by flour mill executive, car-
ried two friends, also of Minneapolis. Group
was en route to Aspen, Colo,, for vacation.
Surviving are his widow, Priscilla, and two
children, Priscilla, 10, and Edmund Jr., 8.

TV-COLLEGE MEETING

TV NETWORK representatives will meet
with executives of National Collegiate Athletic
Assn. at special session on TV rights to ath-
letic events at LaSalle Hotel, Chicago, March
1, 2 and 3. Main business will be possible
modification of January ban declared by
NCAA, prohibiting member schools from
telecasting football games.
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JUDGE MILLER TO TOUR
LATIN AMERICAN NATIONS

NAB Board Chairman Justin Miller to fly to
Mexico City March 11 on first leg of Latin
American tour on behalf of U. 8. Advisory
Commission on Information, of which he is
member. He will inspect operations of U. 8.
information offices and evaluate Voice of
America broadeasts.

From Mexico City Judge Miller will go to
Sao Paulo, Brazil, where he will attend Inter-
American Assn. of Broadcasters meeting,
opening March 19 (see story, page 79). Gil-
more N, Nunn, WLAP Lexington, Ky., District
T director, will represent board as delegate.

CHICAGO TV OFFER
REJECTED BY UNION

CHICAGO members of Television Authority
unanimously rejected offers of three Chicago
stations in all-day meeting, authorizing TVA
board to call strike “if a satisfactory agree-
ment is not reached promptly.” Stations con-
cerned are WENR-TV (ABC), WNBQ (NBC)
and WBKB (CBS). WGN-TV (DuMont) with-
drew from group negotiations two weeks ago,
asking for separate consideration.

Negotiations hit half-dozen snags in final
talks, although basic wages, working con-
ditions and benefits had been set. Two con-
tention points involve minimum fees and wages
for "sports announcers and reportedly new
demand by telecasters for additional rehearsal
time without extra payment. TVA board,
after 30 meetings with broadecasters since
November, will convene this morning (Mon-

day) to discuss final word of management per

membership order. Under terms of network
agreement, network TVA contract is can-
cellable in 10 days if local negotiations break
down.

CROSLEY TV OUTLETS
ENTER PROFIT CATEGORY

CROSLEY Broadcasting Corp.'s. television
stations—WLWT Cincinnati, WLWC Colum-
bus, and WLWD Dayton—moved into profit
category during last quarter of 1950, accord-
ing to annual report of Avco. Mfg. Corp.,
Crosley parent company. Report, released
today (Monday), said Crosley’s AM stations
(WLW Cincinnati, WINS New York) ‘“main-
tained a high sales level, only slightly less
than the record year of 1943”7 and that “both
stations have been able to maintain their rate
structure and still show a low cost-per-im-
pression for their advertisers.”

Avco President Victor Emanuel said Avco
in 1850 achieved highest sales and earnings in
its history, with consolidated net income for
fiscal year ended Nov. 30 totaling $12,685,-
633 compared with $4,150,466 in fiscal 1949.
Consolidated net sales were $256,966,971, 87%
gain over 1949’s $137,398,554.

FINNEY NAMED V-P

PETER FINNEY, with Erwin, Wasey & Co.,
New York, several months, has been named
vice president. He is serviee head on Admiral
Corp. account.

Closed Circuit

(Continued from page k)

TV. Move will raise TV budget from $800,000
to $1,300,000.

WHEN Senate Foreign Relations Committee
holds hearings within next few weeks or
months to consider ratification of NARBA
Treaty, entailing revision of North American
broadcast allocations, key figure favoring rati-
fication expected to be Sen. Tobey (R-N. J.)
who has transferred from Interstate Commerce
to Foreign Affairs Committee. An old hand
at radic and TV, he has been thoroughly
indoctrinated on treaty issues.

AGITATION for investigation of Clear Chan-
nel Broadcasting Service, its financing and
techniques, reportedly being stirred on Capitol
Hill. Anti-Clear group, as yet unorganized
but spear-headed by Ed Craney, director of
XL stations in Pacific Northwest, has figured
in activity surrounding CCBS opposition to
NARBA treaty. CCBS claims its activities
are an open book. FCC, State Dept., and non-
clear stations are vigorously urging prompt
ratification, with ABC also understood favor-
ing treaty.

UPON APROVAL by FCC of sale of WTBO
Cumberland, Md., to new company headed by
Howard Chernoff, former general manager of
West Virginia network, George Clinton, direct-
ing head of WPAR Parkersburg and WBLK
Clarksburg, W. Va., will become directing head.
Mr. Chernoff, now in Europe on duty for State
Dept., does not plan to return to U.S. for
number of months. .

NEW SPONSOR LINEUP
FOR SATURDAY REVUE

NEW LINEUP of sponsors on NBC-TV’s
2%-hour Saturday Night Revue shaping up
Friday after Lehn & Fink Products Corp.,
New York, signed to sponsor opening 8-8:15
p.m. portion for Lysol and Hines Honey &
Almond Cream, and Bymart Corp. signed for
8:156-8:30 p.m. spot for Tintair, effective last
Saturday for 13 weeks.

They replace Campbell Soup Co., now spon-
soring Henry Morgan Show, Friday, 9-9:30
p.m. Agency for Lehn & Fink is Lennen &
Mitchell; for Bymart, Cecil & Presbrey.

WWL DROPS FM OUTLET

WWLH (FM), sister station of Loyola U.'s
WWL New Orleans, Friday advised FCC it
would cease operation midnight, Feb. 28. In
letter to Commission, Rev. T. J, Shields, 8.J.,
university president, explained, “We have
been unsuccessful in establishing in New Or-
leans area a sufficient audience of FM listeners
to justify continued operation.” Station went
on air Sept. 11, 1946.

AFRA HEARING SET

LEGAL action by Lang-Worth Program Serv-
ices to enjoin AFRA strike activities (see
story, page 33) set late Friday for hearing at
2 p.m. Tuesday before New York Supreme
Court Judge Isidor Wasservogel, sitting in
special term, Part 1.

MISS TRUMAN IN COLOR

MARGARET TRUMAN was scheduled to
make her first color TV appearance Saturday,
presenting Police Athletic League award at
National Photography Show, New York, be-
fore CBS color-TV cameras.

COMPTON ELECTS HISE

JOHN A, HISE, manager of merchandising
department of Compton Adv., New York,
elected vice president.

BROADCASTING ® Telecasting



THE KANSAS CITY MARKET
Does Mot Run in Circles !

Daytime half-millivolt contours shown in black.

During the past year The KMBC-KFRM Team
has substantially increased an already comfort-
able lead audience-wise in the great rectangular
Kansas City Primaty Trade area. Proof lies in the
result of a late 1950 survey made at the Kansas and
Missouri State Fairs and at the American Royal.

The KMBC-KFRM Team has built effective

&TH OLDEST CBS AFFILIATE

5o Rectongll.

and The KMBC-KFRM Team Covers
It More Effectively and Economically
Than Ever Before!

and economical coverage of the territory with-
out waste circulation but more important, the
building continnes!

Contact KMBC-KFRM, or any Free & Peters
“Colonel” for full details on why The KMBC-
KFRM Team is your best buy in the Heart of
America.

C-KFRM

PROGRAMMED BY KMBC




Mr. Plus joins the
staff

the difference i MUTUAL! i

On March 11th, WWDC and MUTUAL will join hands. WWDC’s
basic philosophy of block programming remains intact. To our
present successful disc jockey salesmen, we add Mutual’s high-
rated kid and mystery strips. To our present twenty-four hour news
coverage, we add Mutual’s high-rated Heatter, Lewis, Edwards,
and Henry. To our Washington Senator baseball coverage, we
add the World Series and the All Star Game.

WWDC is now third in overall ratings (Pulse, November-Decem-
ber). With the Mutual programs fitting like a glove into our own
program formula, we will get even higher ratings. So now it’s

more for your money on WWDC!

st s SRS & ) &
"

Mistér PLUS” |
WASHINGTON
the big “plus” is now MUTUAL *
National representatives, FORJOE & CO.

P.S. WWDC-FM’s transit radio is doing a great job for an increasing number of national accounts. See H-R Representatives, Inc.




