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We like to talk to PENNY PINCHERS! 
Time buyers who watch every penny are the ones for WITH! Because on WITH 

every penny counts! WITH's rates are low -and WITH's audience is big. That's a 

combination that produces low cost results. 

Here's proof: local advertisers must get immediate, profitable results from any 
advertising medium. And WITH regularly carries the advertising of more than twice 
as many Baltimore merchants as any other station in town! 

Get the whole exciting story about WITH from your Forjoe man. Do it today! 

WSW 
IN BALTIMORE 

TOM TINSLEY, PRESIDENT REPRESENTED BY FORJOE AND COMPANY 



of QUALITY of WHAS PROGRAMMING ... 

. . raws 18,500 peopi. 

to Louisville's Armory. 

JAMMING THE LOUISVILLE ARMORY! TURNING AWAY 
10,000 *! THE OLD KENTUCKY BARN DANCE MAKES HISTORY! 

Farmers moved their milking schedules ahead . .. Traffic outside 
the Jefferson County Armory was backed up for three blocks ... 
Even the cast had to fight their way in ... for this history -making 
event.} And what was the magnet? The finest collection of local 
talent ever heard in the Kentuckiana area, "The Old Kentucky 
Barn Dance." This popular show is a regular Friday night feature 
on WHAS (7 to 8). Act now, availabilities won't last long. 

'Official police estimate 8,500 capacity, 10,000 turned away. 
{Armory Manager says biggest "building.' crowd in Louisville history. 

Mobbed in the best Hollywood tradition for autographs, 
(I. to r.) Torn "Cactus" Brooks and Randy Atcher sign as 

thousands peer. Featured with them in the three hour "Old 
Kentucky Barn Dance" extravaganza were such WHAS stars 
as Ionic Workman, Bob Fischer, The House Sisters, the Red 
River Ramblers, the Bell Family and Maggie Mae. All pre- 
program publicity was via WHAS. 

Basic Affiliate of the I CBS' Radio Network 

50,000 WATTS * IA CLEAR CHANNEL * 840 KILOCYCLES 

The only radio station s eerrving and selling. 

all il the rich Kentuckiana Market 

INCORPORATED ESTABLISHED 1922 

VICTOR A. SHOLIS, Director 

ASSOCIATED WITH THE COURIER- JOURNAL 8 LOUISVILLE TIMES 

NEIL D. CLINE, Sales Director 



BULL'S-EYE AIMS 

69 

Do Some Independent Thinking About Radio Today 

People who care about their money are doing some hard thinking about 

radio today ... some independent thinking. In fact, many national advertisers 

who formerly bought network radio are finding they get better results when 

they use the leading independent radio stations. Don't take our word for 

it -make us prove it. Write to any AIMS station listed below for all the facts. 

JUST READ WHAT 
THESE INDEPENDENT 

THINKERS SAY: 

i 

"Sales overall for the month of November have tripled those of the same month last year, thanks to our daily 15- minute program on the Danny Ryan Show." 

-To Radio Station 
WBBW, 
Youngstown, 

Ohio 
-From Yahrling- Rayner 

Music Company 
Youngstown 

"... we scheduled advertising 
on your station to run through 
10 days. In exactly half that time, however, your radio blast had been so effective 

that our Denver warehouse 
was almost entirely sold out." 

-To Radio Station 
KMYR, 
Denver, Colorado 

-From Bernstein Brothers, 
Pueblo, Colorado 

THESE ARE THE LEADING INDEPENDENT RADIO STATIONS: 
WCUE -Akron, Ohio 
WBMD -Baltimore, Maryland 
WBNY -Buffalo, New York 
WJMO -Cleveland, Ohio 
WVKO -Columbus, Ohio 
KMYR -Denver, Colorado 
KCBC -Des Moines, Iowa 
WIKY -Evansville, Indiana 
WCCC -Hartford, Connecticut 
WXLW -Indianapolis, Indiana 
WJXN -Jackson, Mississippi 
KLMS -Lincoln, Nebraska 

WKYW -- Louisville, Kentucky 
WMIE -- Miami, Florida 
WMIL -Milwaukee, Wisconsin 
WK DA - Nashville, Tennessee 
WBOK --New Orleans, Louisiana 
W W S W -Pittsburgh, Pennsylvania 
KXL -Portland, Oregon 
WXGI -Richmond, Virginia 
KSTL -St. Louis, Missouri 
WMIN -Minneapolis -St. Paul 
KNAK -Salt Lake City, Utah 
KITE -San Antonio, Texas 

They are all members of AIMS -Association of Independent 
Stations-each the outstanding independent station in a city 

KSON -San Diego, California 
KYA -San Francisco, California 
KING -Seattle, Washington 
KREM -Spokane, Washington 
WACE -Springfield, Massachusetts 
KSTN -Stockton, California 
WOLF -Syracuse, New York 
KFMJ -Tulsa, Oklahoma 
WNEB -Worcester, Massachusetts 
WBBW -Youngstown, Ohio 

Metropolitan 
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Aim for BUM'S -EYE results... with the ÀIMS CROUP 

0 LIT P 

Published every Monday, with Yearbook Numbers (53rd and 54th issues) published in January and February by BROADCASTING PUBLICATIONS, Inc., 870 National Press 
Building, Washington 4, D. C. Entered as second class matter March 14, 1933, at Post Office at Washington, D. C., under act of March 3, 1879. 



KRLD -TV 
gets "em! 

Every week, by word or 
letters from KRLD-TV ad- 
vertisers, overwhelming 
and conclusive 
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wide," Fear. 

Owners and Operators 
of 

KRLD 
50,000 Watts 

Serving Dallas -Fort Worth 
and the Great Southwest 

John W. Runyon, President 

Clyde W. Rembert, Managing Director 

EXCLUSIVE OUTLET FOR CBS 

This is why 

KRLD -TV 
CHANNEL 4, DALLAS 

is your best buy 

PROGRAMS IN DALLAS FT. WORTH 

TEXAS' HIGHEST POWERED TV STATION - - Serving tke 

SOUTH'S LARGEST METROPOLITAN MARKET AREA 

March 3. l95? Pge 4 
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CLOSED CIRCUIT 

WHEN WILL network business situation 
stabilize -now that big accounts are entering 
second round in drive for rate concessions? 
Best guess is that, despite welter of evidence 
of radio's unapproached circulation, stability 
won't come until fall of 1953, when there will 
be more TV stations in more markets, and 
results thereby can be gauged. 

AGGRESSIVE steps to meet radio rate -cutting 
attempts head -on expected to come out of un- 
heralded meeting of NARTB's AM Commit- 
tee today (Monday), with more to be heard 
of plans at Chicago convention. 

RESULTS of confidential survey -still being 
held back -discloses that radio is must medium 
for dime -to- dollar consumer products (ciga- 
rettes, soaps, toothpastes, etc.) while TV pays 
off best for big non -repeats, like automobiles, 
refrigerators, carpeting, etc. 

WHY'S THERE so much talk about network 
rate -talent deals, and nothing at all about 
printed media -notably magazines. Answer: 
When deal is made by account with magazine, 
(special discounts, merchandising including 
kitchen sink, etc.) only two people know it. 
In network radio, 'tis argued, network first 
must get clearance of affiliates, then everybody 
knows about it. 

ANNOUNCEMENT shortly will be made of 
appointment of Gayle Grubb, ABC vice presi- 
dent in San Francisco (KGO- AM- FM -TV) as 
vice president and director, Fort Industry Co. 
in charge of Detroit operations (WJBK -AM- 
FM-TV). He succeeds Richard E. (Dick) 
Jones, who resigned two months ago, but has 
not announced plans. 

PRESIDENTIAL Telecommunications Advisor 
Haraden Pratt won't get around to U. S. 
domestic frequency problems -needs of govern- 
ment departments vs. private users -for an- 
other six months. While discussions with FCC 
and IRAC (Interdepartment Radio Advisory 
Committee) are held periodically, Mr. Pratt 
and his aides currently are mired in interna- 
tional broadcasting question and specifically 
4 me -27.5 me band. Pressing need is to im- 
plement ITU Atlantic City agreement govern- 
ing fixed service frequencies. 

RE proposed "frequency management" policy 
drafted by executive unit of the Technical 
Policy Steering Committee fortnight ago, FCC 
reportedly has given its assent. Policy recog- 
nizes need for transfer of frequency rights 
among all users "as required in the national 
interest." Practical application of policy, 
when effected in due course, could mean greater 
share of spectrum space for radio -TV broad- 
casting and other private users through FCC, 
if IRAC (Defense, State, other departments) 
relinquishes frequencies. 

SIGNS of interest in TV network station per- 
formance under new video code already ap- 
parent, with more than one group recording 

(Continued on page 6) 

McCANN -ERICKSON 
ANNOUNCES PROMOTIONS 
PROMOTIONS for seven executives of Mc- 
Cann- Erickson, N. Y., announced by Marion 
Harper Jr., agency president. 

Thomas H. Lane, vice president in charge 
of radio and TV, elected to board of directors 
and will assume new duties as senior service 
division manager, reporting to president. 
Alfred J. Scalpone, vice president, becomes 
general executive coordinating radio and TV 
activities in domestic and overseas office. 

Leonard F. Erickson becomes head of radio - 
TV department in New York office in addition 
to his other duties. Hendrik Booraem named 
vice president and manager of new program 
development in radio and TV. J. Neil Reagan, 
manager of Hollywood office, named to vice 
presidency. William C. Dekker named vice 
president in charge of media in New York 
office coordinating all media activity. John J. 
Flanagan, vice president, becomes manager of 
combined media department. 

82 STATIONS, 4 NETWORKS 
SUBSCRIBE TO TV CODE 
TOTAL number of subscribers to NARTB 
Television Code was 82 stations Friday after- 
noon, eve of March 1 effective date. Four TV 
networks are subscribers (early code story 
page 65). 

Added to list of 77 station subscribers pre- 
viously announced were WATV (TV) Newark; 
WCPO -TV Cincinnati; WFAA -TV Dallas; 
WOC -TV Davenport, Iowa; WOR -TV New 
York. 

GRABHORN RESIGNS NARTSR 
NARTSR board of directors, at special meet- 
ing Friday afternoon called by Vice President 
Eugene Katz in absence of President J. J. 
Weed, accepted resignation of Murray Grab - 
horn, general manager, who is joining Edward 
Petry & Co. March 15 (see earlier story, page 
29). No successor to Mr. Grabhorn was named. 

BUSINESS BRIEFLY 
P &G SWITCH Procter & Gamble's Cheer, 
through Young & Rubicam, N. Y., understood 
to be planning to switch its spot radio budget 
into network by sharing sponsorship of Pepper 
Young's Family on NBC radio, five times 
weekly, with P & G's Camay soap. 

CLORETS SPOT CAMPAIGN American 
Chicle Co., N. Y. (Clorets), through Dancer - 
Fitzgerald- Sample, N. Y., breaking another 
spot campaign starting March 17 in 15 radio 
markets. 

TEXAS SATURATION DRIVE General 
Foods, N. Y., is starting saturation spot cam - 
paign in Texas for its instant Maxwell House 
coffee, effective today (Monday) for two weeks. 
Live copy with booklet offer will be used. 

SHOE POLISH LATE Griffin Mfg. Co., 
Brooklyn (Griffin shoe polish), launches its 
annual spot campaign this year two months 
later than usual, starting early this month on 
about 175 stations throughout U. S. Berming- 
han, Castleman & Pierce, N. Y., is agency. 

S. E. P. RENEWS Curtis Pub. Co. (Satur- 
day Evening Post) renews Keep Posted on Du- 
Mont network. Agency: BBDO, N. Y. 

LUSTRE COLOR EXPANDING Colgate - 
Palmolive -Peet, Jersey City, through Lennen 
& Mitchell, N. Y., presently using small six - 
week radio spot test for its Lustre Color, will 
expand in 29 top markets if test is successful. 

ADAM HATS EXPANDS Adam Hats, 
N. Y., through Hirshon -Garfield, expanding 
radio spot schedule, effective March 17 for 
four weeks. 

SWITCH PROGRAM Electric Companies 
Advertising Program, New York, switches its 
Meet Corliss Archer show from CBS Radio to 
ABC Radio, Sunday, 9:15 -45 p.m. effective 

(Continued on page 93) 

MBS 30 Per Cent Stock Rule Eliminated 
CLEAR VOTING control of Mutual Broad- 
casting System assumed by General Tire & 

Rubber Co. after half -day session in which 
representatives of all MBS shareholders ap- 
proved elimination of by -laws ban on any 
single entity voting more than 30% of stock. 
Through acquisition of Don Lee Broadcasting 
System and more recent merger of its own 
radio -TV interests with those of WOR -AM- 
FM-TV New York, General Tire owns almost 
60% of MBS stock. 

Action to remove by -laws' stock voting re- 
strictions was taken at MBS board meeting in 
Miami Thursday and was described as unani- 
mous. Thomas F. O'Neil, Mutual chairman 
and General Tire vice president, presided. 
Question of change in Mutual's type of opera- 
tion, which has long been subject of specula- 
tion, was not discussed at meeting, it was re- 

ported. All present board members continuing 
to serve. 

Annual meeting of stockholders, when offi- 
cers and directors are elected, set for April 
24 in New York. At that time renewal of 
President Frank White's contract also will be 
decided; his present three -year pact expires 
April 30. 

Miami meeting was described as "wholly 
harmonious," with what had been expected to 
be a two -day agenda dispatched in one long 
half -day session. MBS board members, in 
addition to Messrs. O'Neil and White, are 
Elbert M. Antrim, WGN Chicago; Willet H. 
Brown, Don Lee network; H. K. Carpenter 
WHK Cleveland; Benedict Gimbel Jr., WIP 
Philadelphia; J. R. Poppele, WOR New York; 
Frank Schreiber, WGN; Theodore C. Streibert, 
WOR; Linus Travers, Yankee network; James 
E. Wallen, MBS. 

for more AT DEADLINE turn page 
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NEW RADIO -TV SERVICE 
STARTED BY NIELSEN 
NATIONWIDE measurement service cover - 
ing lweekly and monthly audience coverage of 
radio and TV stations and networks now placed 
in operation by A. C. Nielsen Co. Service pur- 
chased by NBC under contract calling "for 
lar st single survey ever made by the re- 
sea ch firm." 

J hn K. Churchill, Benton & Bowles media 
res rch director, joins Nielsen firm in New 
York today (Monday) as vice president. Duties 
incl{tde direction of new service. 

Six -point project said to include weekly audi- 
ence for each station and network for entire 
U. S. and separately for each county or other 
economic area, showing within few hours un- 
duplicated coverage of any proposed station 
or network group; composition of weekly audi- 
ence by frequency of listening and economic 
status, family size and composition, TV awner- 
ship, car ownership, race, farm ownership; 
monthly audience of each station and network; 
hontes reached per minute by each network 
affil ated radio station, by morning, afternoon, 
evening; out -of -home radio listening; owner - 
shir of multiple radio sets, car radios and 
TV sets. 

THIRD FM PROMOTION DRIVE 
STARTS IN WASHINGTON 
TH USAND of announcements calling atten- 
tio to District of Columbia "FM Month" cam - 
pai n being broadcast by AM and FM stations 
in ashington and surrounding area. Drive 
sta ted Saturday. It is third conducted under 
NA TB and Radio -Television Mfrs. Assn. 
aus ices, with cooperation of dealers and dis- 
tri tors, as means of stimulating FM set sales 
an listening. 

les of FM sets rose sharply in North 
Car lina as result of campaign in that state, 
first of series, according to John Smith, NARTB 
FM director. 

TV APPLICANTS ASK 
FOR REVISIONS 
BELIEVED to be first of pre -freeze TV ap- 
pliéants to revise application to meet expected 
changes in allocations, WEMP Milwaukee Fri- 
day filed amendments for 100 kw on Channel 
6 with 1,021 ft. antenna height above average 
terrain. New transmitter site on northside of 
Milwaukee is 170 miles from nearest co- channel 
transmitter, WOC -TV Davenport. Milwaukee 
station, 46% owned by WTCN- AM -FM -TV 
Minneapolis, went through part of hearing be- 
for 1948 freeze was imposed. In revised ap- 

pli ation, WEMP also updated cost figures, 

estimated $900,000 construction costs (vs. 
$2 ,000 in old application); $916,000 cost of 

1 fir year's operations (vs. $116,000). FCC 
pr osed to delete Channel 6 from Milwaukee 
in `Third Notice" last year. That was based 
on 180 -mile minimum city -by -city separation 
fac or. 

TI 0 INTERVIEW 
U ITED PRESS Movietone Television Films 
an ounced Friday release of exclusive inter - 
vie with Marshall Tito of Yugoslavia who, 
in nglish, sent personal message to American 
pe le asking for sympathy with his efforts to 
"C este a happy new strong Yugoslavia." 

In this Issue 
For first time Congress begins to face 

the question of what privileges to ac- 
cord radio and television in covering 
Congress. It's forced to face it by a 
summary ruling of Speaker Sam Ray- 
burn ousting radio -TV from all hear- 
ings. A show -down battle is indicated. 
Page 28. 

Big retail clothing chains are planning 
radio budget expansions. Page 27. 

As predicted, Vice Chairman Walker be- 
comes chairman of FCC and Robert T. 
Bartley, Sam Rayburn's nephew, moves 
into Commission vacancy. Page 25. 

CBS is hungry for television stations. 
It has several deals in the works to 
pick up the maximum of five owned 
outlets- either by purchase, trade or 
partnership. Page 23. 

Wayne Coy has another deal on the fire 
with Time Inc. He and Time may 
jointly buy KOB -AM -TV Albuquerque. 
Page 25. 

The government is sniffing at what could 
become one of the biggest anti -trust 
investigations in years -that of the 
whole radio and television manufactur- 
ing industry. It will be up to a federal 
grand jury to decide such questions as 
whether FM was stifled by an industry 
conspiracy and whether another con- 
spiracy exists in the case of color TV 
-and if so whether anti -trust laws 
have been violated. Page 27. 

NBC's combined radio and television 
sales in 1951 were $137 million, a 
48% gain over the previous year. All 
the increase came from television. 
Page 29. 

Zenith Radio Corp. seeks FCC OK of 
Phonevision, wants a rule- making 
hearing at which it will demonstrate 
various techniques of subscription tele- 
vision. Page 82. 

Though nothing is certain about it, there 
are indications that government re- 
strictions of radio -TV construction 
may be relaxed this year. If so, it 
would be news of special interest to 
prospective TV station builders. Page 
28. 

Forecast now is for a later spring around 
the FCC, where the wise money is 
being placed on March 22 as the 
earliest date the thaw of the TV freeze 
can be expected. Page 65. 

National Production Authority is ex- 
pected to exempt theatrical colorcast- 
ing from the color television manu- 
facturing ban. Page 66. 

Addenda to 1952 BROADCASTING YEAR- 
BOOK appears on Page 46. 

Upcoming 
Mar. 3 -6: Institute of Radio Engineers na- 

tional convention, Waldorf- Astoria Hotel 
and Grand Central Palace, New York. 

Mar. 3: NARTB AM Committee, NARTB 
Hdqtrs., Washington. 

Mar. 5: NARTB FM Committee, NARTB 
Hdqtrs., Washington. 

(Other Upcomings page 34) 

Closed Cirt. 
(Continued from page 5) 

commercials out of curiosity to see how 
match terms of document. Heavy demand i. 
copies of code, incidentally, from advertising 
agencies. 

APPOINTMENT of parent company executive 
to coordinate its radio-TV operations shortly 
may be made by General Tire & Rubber Co. 
which controls (58 %) Mutual and owns Yankee 
Network, Don Lee and General Teleradio 
(WOR- AM- FM -TV). Thomas F. O'Neil, op- 
erating head of radio-TV properties for Gen- 
eral Tire, expected to designate new official 
who would headquarter in New York. 

TO AVOID any implications of favoritism, 
J. A. Milling, Electronics Production Board 
chairman and NPA Electronics Div. chief, has 
divorced himself from top -level agency discus- 
sions on revised color TV equipment ban. Sen. 
Ed Johnson (D -Col.) had noted Mr. Milling's 
association with RCA Service Co. in letter to 
Defense Mobilizer Charles E. Wilson [BT, 
Jan. 28]. 

WASHINGTON attorneys and others are re- 
ceiving inquiries about pitch being made by 
"Economic Education Fund," St. Louis, for 
support of project to amend Communications 
Act for permanent station licenses after five 
years of operation. Pamphlet, which alleges 
FCC suppresses free speech, has America First 
connotations. It supports candidacy of Wil- 
liam R. Schneider, St. Louis attorney, for 
President on Republican ticket. Latter is en- 
tered in New Hampshire primaries. Com- 
plaints to FCC last year over refusal of sev- 
eral St. Louis stations to accept broadcasts 
are recited in pamphlet titled, "Survival in 
Communist- Socialist Gold Brick World." 

INTERNATIONAL TELEMETER 
PLANS SEPTEMBER TEST 
PUBLIC TEST of coin -box subscription TV 
in September was announced last week by 
International Telemeter Corp., half -owned by 
Paramount Pictures. Tests will take place in 
California desert resort of Palm Springs, will 
consist of (1) community antenna system and 
(2) scrambled picture service. 

Plans made public at Los Angeles demonstra- 
tion (over KTLA) of ITC "pay -as- you -look" 
subscription method. ITC will erect $100,000 
master receiving antenna on mountain west 
of Palm Springs, 90 miles from Mt. Wilson 
where all seven Los Angeles TV stations are 
located. Subscribers to community antenna 
service will pay $150 up for installation, $4 
per month for service. ITC has also made ar- 
rangements with three Palm Springs theatre 
owners to feed feature films in scrambled form 
over the system which subscribers can clear 
up through coin -box payments. Fee will be 
regular theatre admission price, with ITC 
keeping only small percentage; remainder go- 
ing to theatre owners. Subscription service 
will use Channel 6 (82 -88 mc), will not inter- 
fere with reception of Los Angeles programs. 
ITC also hoping to acquire block of Paramount 
features for future Palm Springs closed circuit 
tests. 

During demonstrations last week, following 
movie industry leaders were in audience : C. B. 
DeMille, Charles P. Skouras, Walter Wenger, 
Hal Wallis, Sol Lesser, Y. Frank Freeman, 
Steve Broidy, William Thomas, William Pine 
and Sam Briskin. Also present was John K. 
West, NBC Western Div. vice president. 

for more AT DEADLINE see page 98 0 
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THERE'S NOTHING BETTER THAN... 

KOWH 

Hooper - Omaha - Council Bluffs, 

December, 1951 

Sta. "A" Sta. "B" Sta. "C" Sta. "D" Sta. "E" 

MORNING 
8 A.M. - 12 Noon 

Mon. - Friday 
33.5 13.3 25.4 13.4 1 0.0 

, 

1.3 

AFTERNOON 
12 Noon - 6 P.M. 

Mon. - Friday 
47.8 23.8 10.4 11.4 8.1 2.0 

SATURDAY 
8 A.M. - 6 P.M. 41.9 14.5 16.1 10.5 10.4 3.7 

TOTAL* 
8A.M. -6P.M. 
Mon. - Saturday 42.1 18.8 16.4 11.9 9.1 2.1 

COST 
PER POINT 
based on station's 
one time one min. 

rate. 

30t $1.60 88c 51.67 82c $3.33 

INEMEMEMMEIMI 

Based on the latest available 
Hooper share of audience for 
unaffiliated stations including 
the Omaha and Council Bluffs 

Market (Oct. -Nov., 1951) ... 
12 noon through 6 P. M. 

Represented Nationally By 

%die FaCtú29 eo. 

Every rated hour shown abo e given eqUal w fight 

Largest total audience of any Omaha station in 
every time period, weekday morning, weekday 
afternoon, all day Saturday -and Sunday! 

Largest share-of-audience, in any individual time 
period, of any independent station in all Amer- 
ica!* 

O M A H A 
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Have you caught up 

with the new 

Canadian census? 

It happens every ten years. The new figures now show 

Canada to be a market of over 14,000,000. 

Some live here -some there -from Gander, Newfound- 

land, to Port Alberni, Vancouver Island. 

Not much in common, either. But two things that should 

interest you. 

First, their standard of living is phenomenally high. Sec- 

ondly, radio in Canada reaches 95% of all homes. 

Something else you should know is that radio in Canada 

really sells them. We have no TV stations and there are 

many places where other media coverage is absent or 

spotty. 

But not radio. In Canada you sell 'em when you tell 

'em!" 

For any radio information you want about this rich market, 

ask any of our independent member stations from coast 

to coast or write to us. 

A message from the 103 member stations of the 

Canadian Association of Broadcasters 

whose voices are invited into over 3 million homes every day. 

CANADIAN ASSOCIATION OF BROADCASTERS 

ioe Sparks St.. 37 Bloor St., West. 
Ottawa. Toronto. 

8 March 3, 1952 
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Toler; Gladys L. Hall, Secretary to the Publisher. 

BUSINESS: MAURY LONG Business Manager; Win- 
field R. Levi, Assistant Advertising Manager; George 
L. Dent, Adv. Production Manager; Harry Stevens, 
Classified Advertising Manager; Eleanor Schadt. 
Doris Kelly, Betty Krebs; B. T. Taishoff, Treasurer: 
Irving C. Miller, Auditor and Office Manager; Eunice 
Weston, Assistant Auditor. 
CIRCULATION AND READERS' SERVICE: JOHN P. 
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Davis. Grace Schorm, Elwood M. Slee, Clyde Baker. 
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Annual subscription including BROADCASTING Year- 
book (53rd issue) $9.00, or TELECASTING Yearbook 
(54th issue) $9.00. 

Annual subscription to BROADCASTING TELECAST- 
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Add $1.00 per year for Canadian and foreign postage. 
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"sine// part" 
in the world! 

Many of the parts needed in factory 
production are mighty small. But these 
parts can loom up mighty large -when 
they're missing! 

For tiny as they are, their absence can 
halt an entire production line -can cost 
a manufacturer thousands of dollars 
every day while he waits for replace- 
ments to arrive. 

And the sources of supply are often 
hundreds of miles from his factory! 

What does he do? He cuts replace- 
ment time from days to hours. He gets 
needed parts the world's fastest way - 
via Air Express! 

The money saved by Air Express 
speed is figured in millions -but its cost 
is counted in pennies. Whether you 
need steel bolts or bolts of doth, you 
can profit from regular use of Air Ex- 
press. Here's why: 

IT'S FASTEST -Air Express gets top 
priority of all commercial shipping ser- 
vices -gives the fastest, most complete 
door -to -door pick -up and delivery ser- 
vice in all cities and principal towns at 
no extra cost. 

IT'S DEPENDABLE -Air Express pro- 
vides one -carrier responsibility all the 

way, gets a receipt upon delivery. 

IT'S PROFITABLE -Air Express ser- 
vice costs less than you think, gives you 
many profit -making opportunities. 

New parcel post regulation affect you? 
Call your local agent of Railway Express, 
Air Express Division. 

11 AIR NEI'S 
GETS THERE FIRST 
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It pays to buy the giant economy size: 

WBBM has 
than the next 

station s 

*Projections based on 1951 averages, Pulse of Chicago. 



more audience 
2 Chicago 
...combined! 

WBBM Chicago's Showmanship Station 

Phone WHitehall 4-6000, Chicago -or any 

CBS Radio Spot Sales office -for availabilities. 



WIND 
BEST 

CHICAGO 

BUY 
ENTIRE YEAR 1951 

7 DAYS A WEEK -6 A.M.- MIDNIGHT 

NET A 

NET B 

WIND 
NET C 

NET D 

1 D B 

1 DC 
I D D 

SHARE OF AUDIENCE 

27.6% 

15.7% 

13.0% 
10.2% 

9.5% 

8.1% 

5.9% 

3.0% 

BASE "A" HR. RATE 

$1100 

$900 

$250 
$900 

$900 

$338 

$300 

$240 

SOURCES: PULSE OF CHICAGO, 1951; SRDS 

"The Most Homes Per Dollar Station" 

400 N. MICHIGAN AVE., CHICAGO 11, ILLINOIS 

AM RADIO SALES CO., REPRESENTATIVE 

ROBT. MEEKER & ASSOC. 
West Coast Representatives 
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o o 
)-7,t agency 

I M. HICKERSON, president of Albert Frank -Guenther Law, N. Y., 

J resigns. He is expected to announce formation of his own agency 
shortly. 
THOMAS J. ELLIS, Cecil & Presbrey, N. Y., appointed media director 
of Grant Adv., same city. 
THAD McCARTHY, Rio de Janeiro office of J. Walter Thompson Co., 
joins agency's New York staff. 
ROY L. BERRICK to Mann -Ellis Adv., N. Y., as account executive. 
DAVID D. BROWN, manager Kastor, Farrell, Chesley & Clifford, 
Chicago, to contact staff, Tatham- Laird, that city. 

WILLIAM P. HENDRICKS elected a vice president Casier, Hemp- 
stead & Hanford, Chicago, where he is account executive. 
H. D. ROACH, account executive, Young & Rubicam Ltd., Toronto, has 
rejoined McKim Advertising Ltd., Toronto, as vice president and direc- 
tor in charge of marketing and research. 
CARL CHESTER WICKSTROM, account executive, Lee Ringer Adv., 
L. A., elected vice president. 
JACK SHEFRIN, isgrmer program director of WOAK (FM) Chicago 
[now WFMT (FM)], and WMID Atlantic City, N. J., joins John Kaye 
Agency, Kansas City, as head of radio -TV production. 

on all accounts 

FRANK KNIGHT, radio and 
director of the Richard A. 

Foley Adv. Agency, Phila- 
delphia, claims to have written and 
produced more singing commercials 
than anyone in Philadelphia. He 
has written for approximately 40 
different products and services, 
both national and local. 

At the age of 16, Mr. Knight 
decided he wanted to make adver- 
tising his career. At that time he 
was attending the Friends Central 
School in Overbrook. 

He went to see 
Wilfred W. Fry, 
president of N. W. 
Ayer & Son, who 
advised him to at- 
tend the U. of Penn- 
sylvania's Wharton 
School to get the 
necessary b a e k- 
ground for advertis- 
ing. 

While he attended 
Penn, where he 
majored in adver- 
tising, he helped to 
write and produce 
the Mask and Wig 
shows and also lead 
the 110 -piece uni- 
versity band for 2 
years. He graduated 
from the U. of Pennsylvania in 
1941. 

The Campbell Soup Co. selected 
Mr. Knight for their marketing 
training program of advertising 
while he was still in college. With 
the war came brief duty as a Coast 
Guard bandsman. In 1945 he joined 
the WFIL Philadelphia advertising 

and promotion department. At this 
time he began writing and produc- 
ing radio and TV singing com- 
mercials on a freelance basis. 

In 1949 he became the radio and 
TV director of J. Cunningham Cox 
Adv. One year later he joined the 
Foley agency as radio and tele- 
vision director. 

At Foley, Mr. Knight originated 
a time buying form which simplifies 
the purchase of spot radio and tele- 
vision and has since been adopted 

by many other ad- 
vertising agencies 
[BT, O e t. 29, 
1951]. 

Some of the radio 
and TV accounts of 
Foley are the Balti- 
more & Ohio Rail- 
road, French's Pet 
Supplies Products, 
A b b o t t s Dairies, 
Delaware Park Race 
Track, Burk's Meats 
and Klix Dog Candy. 

T h e Beneficial 
Saving Fund sing- 
ing commercial, 
which was written 
by Mr. Knight, has 
been on the air for 
six years with the 
same tune and lyrics 

and is still being aired about 30 
times a week. Frank's Esslinger 
Beer jingle has averaged about a 
hundred airings per week in Phila- 
delphia in one year. 

Mr. Knight believes "that the 
most successful commercials are 
those that drive home product 

(Continued on page 62) 

Mr. K NIGHT 
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beat 222 
MICHAEL LEVIN, Ward Wheelock Co., N. Y., to Erwin, Wasey & Co., 
that city, as director of radio -TV creative productions. 

LEON RONNEL, account executive, Dan B. Miner, L. A., to Lee Ringer 
Adv., same city, in similar capacity. 

CALVERT & PERRY Adv., Hollywood, organized by J. RUSSELL CAL - 
VERT and NORMA PERRY, formerly known as Food Adv. Co., same city. 

JERRY B. HOOPES, Leo Burnett Adv., Chicago, to C. Wendel Muench 
& Co., that city, as art director. 

RAND ADV., N. Y., opens new offices in Hollywood at 6399 Wilshire 
Blvd. SELIG J. ALKON is vice president in charge. 

JAMES G. WELLS, Buffalo advertising executive, announces forma- 
tion of James G. J. Wells Inc., Hotel Stetler, Buffalo, 
of which he is president. GENE NOVAK, producer, 
appointed radio -TV director and KENNETH KAPLAN 
named account executive. 

Mr. Wells 

VIRGIL A. WARREN Adv., Spokane, and ATHERTON 
ADV. AGENCY, Los Angeles, elected to American 
Assn. of Advertising Agencies. 

EDGAR W. CLARK, merchandising manager of tire 
division of Dayton Rubber Co., Dayton, to Kenyon & 
Eckhardt, N. Y., as sales promotion director in pro- 
motion and publicity department. 

VIRGIL B. LOCKWOOD, copy department of Beaumont & Hohman, 
Seattle, added to copy writing staff of The Condon Co., Takoma, Wash. 

JOHN H. RIORDAN Co., L. A., relocates at 3670 Wilshire Blvd., that city. 

DOROTHY SEELEY, production manager, Louis Bass Co., L. A., to 
Western Adv., same city, in similar capacity. 

JAMES L. EGOLF, Beck Engraving Co. of Philadelphia, has joined 
production department of Gray & Rogers, that city. 

ARGUS Adv., headed by CLARENCE B. HOROWITZ, opens Los Angeles 
offices at 303 S. New Hampshire St. Telephone is Dunkirk 8 -6187. 

JOHN I. EDWARDS & Assoc., Los Angeles, moves to 1520 N. Gower 
St., Hollywood, in mid -March. 

DON BLACK, assistant account executive, Edward S. Kellogg Co., L. A., 
resigns to enter U. S. Navy. 

WELSH -HOLLANDER, Los Angeles advertising agency, announces 
opening of new offices at 350 S. Alvarado St., that city, effective March 1. 

ROBERT D. SLATE, San Francisco News, to Gilman, Nicoll & Ruth - 
man, S. F. 

JULIAN W. PEARSON, Gray & Rogers, Phila., has joined Robert S. 
Kampmann Jr. Adv., same city. 

MRS. JOSEPHINE H. HOOVEN of United Features Syndicate has 
joined the copy staff of N. W. Ayer & Son, Phila., in educational de- 
partment. 

JOSEPH D. KNAP Jr., Badger & Browning & Hersey Inc., N. Y., to Wes- 
ley Assoc., that city, as media director. 

JEAN WADE RINDLAUB, vice president of Batten, Barton, Durstine & 
Osborne Inc., N. Y., named honorary vice president of the Gamma Alpha 
Chi, professional advertising fraternity for women. 

JOSEPH G. MASON, copy executive with Geare- Marston Inc., Phila., 
to copy staff of Buckley Organization, that city. 

RICHARD CRISP, research director at Tatham -Laird, Chicago, to dis- 
cuss copy testing at American Marketing Assn. workshop session there 
Wednesday at De Paul U. 

BROADCASTING Telecasting 

HOOPER* 4fain Pigae4 

KV00 IS YOUR BEST 

BUY IN OKLAHOMA'S 

NO. 1 MARKET AREA 
"November, 1 95 1 

Share of Radio Audience 

KVOO 
8 to 

12 a.m 28.8 22.9 20.1 4.4 15.1 7.1 
12 to 

6 p.m 43.8 26.0 7.5 6.6 14.5 2.7 
6 to 

10:30 p.m 41.3 30.8 13.4 7.3 4.8 
6 to 

8 a.m 43.2 24.2 6.8 2.5 . 19.4 
I Indicative) 

Sunday - 
12 to 6 p.m 24.4 20.8 9.9 12.0 21.0 13.6 

Daytime only 

Signs on at 7 a.m. 

If your advertising dollar needs to 
do its best possible job (and whose 
advertising dollar doesn't ?) You'll 
measure it on a cost per listener 
basis. When you do that you'll. 
choose KVOO, Oklahoma's Great- 
est Station. 

KVOO 
Oklahoma's Greatest Station 

50,000 WATTS 1170 KC NBC AFFILIATE 

TULSA, OKLAHOMA 
National Representatives -Edward Petry & Co., Inc. 
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open mike 

NCAA, Please Copy 
EDITOR: 

This is an unusual greeting to 
come rom the promoters of a 
football event; yet the board of 
directors of the National Milk 
Bowl, annual football classic for 
small -fry elevens, do welcome 
[radio -TV] coverage of that bowl. 

It is a little early perhaps to 
start tillking about bowl coverage; 
there a possibility, however, 
that advertisers or television -radio 
execut' es may want to list some- 
thing ' their "future book." 

The 1951 National Milk Bowl, 
held in Marlin, Tex., was listed by 
the Associated Press as one of the 
15 leading bowl classics along w th 

the Cotton Bowl and the Rose 
Bowl . There are a score or 
more of satellite inter -county 
bowls in Texas from which a Texas 
representative is chosen to meet a 
team from out of state . . . 

Joe Moore, for 10 years a lead- 
off man for the New York Giants 
baseball team, is president of the 
Milk Bowl Inc., a non -profit Texas 
corporation which distributes bowl 
profits to needy youth without ad- 
ministrative charge . . . 

Eugene C. Weaver 
The Allen Military Academy 
Bryan, Ter. 

fEDITOR'S NOTE: Players on Milk 
Bowl teams must not be more than 15 
years old and must weigh less than 
100 pounds.1 

glee ,W2ernita/m e/l'eGaQ21c 

.0 SAN FRANCISCO 

© LOS ANGELES 

CHICAGO 

ST. LOUIS 

o 
DALLAS 

Hyphen Trouble 
EDITOR: 

Your hyphen in today's issue 
[Feb. 25] hurts. I am not sure how 
much damage it will do ultimately. 

Our forthcoming study is not a 
"CBS- Standard project." It is not 
fair to our clients who are affiliates 
of the other networks to call .this 
job a "CBS- Standard project." . . . 

Perhaps it would help you to re- 
move the hyphen if you were to 
consider the following: 

1. Although 88 of our clients are 
CBS affiliates, 225 belong to other 
networks. 

2. Seventy -five of our clients are 
not affiliated with any network. 

3. When I last ran up the dollar 
figures, more revenue was coming 
from NBC affiliates than from 
those of any other network... . 

I do not mean to gripe and I 
certainly do not object to being 
associated with CBS in any indus- 
try -wide effort but this is one in 
which we have tried to keep the 

© 
DETRO T 

o 
MEMPHIS 

o 
NEW YORK 

CHARLOTTE 

4 
ATLANTA 

Branham offices representing Rado and Television Stations 

THE BRANHAM COMPANY 
Page March 3, 1952 

base as broad as possible and I 
would appreciate your cooperating 
with us to the extent you can. 

Kenneth H. Baker 
President 
Standard Audit do Measure- 

ment Services Inc. 
New York 

[EDITOR'S NOTE: BT regrets an un- 
fortunate choice of terminology in a 
Closed Circuit where accuracy suffered 
in the interest of terseness.] 

* * + 

Industrial Good Will 
EDITOR: 

Could I possibly impose on you 
again and ask you to send me a 
half -dozen or so copies of the Law- 
rence, Mass., story [ "How Industry 
Makes Friends by Radio "] that you 
published on pages 26 and 34 of 
BROADCASTING TELECASTING'S 

Feb. 25 issue? 
Woonsocket is faced with the 

same problem and perhaps I can 
start something with this idea. 

Eugene A. Mwilloux 
Sales Manager 
WHON Woonsocket, R. I. 

< « . 

Got Out the Vote 
EDITOR: 

It isn't that WOOD -TV in Grand 
Rapids, Mich., wants to grab off 

any credit, but the fact remains 
that balloting in the Feb. 18 pri- 
mary election reached an unpre- 
cedented high this year. And this 
was WOOD -TV's first chance to 
promote elections on its new opera- 
tion. 

The public service' announce- 
ments, which emphasized the ma- 
terial benefits to be derived from 
voting, rather than stressing such 
abstructions as "duty," "good citi- 
zenships," etc., were planned and 
prepared by John Corbett, producer 
at the station. 

Willard Schroeder 
General Manager 
WOOD -TV, Grand Rapids, 
Mich. 

* w . 

Boiled in Oil 
EDITOR : 

There appears in the [Jan. 28] 
issue of BT a full page adver- 
tisement for the oil industry. 

Fully one -third of this "news- 
letter" makes a comparison be- 
tween the newspaper business and 
the business of oil. . . 

I'd like to point out that a great 
number of industries even at this 
late date do not break down and 
separate their ads, public relations 
reports and "newsletters" and 
channel them into proper media 
fields. 

Mr. [H. B.] Miller [executive 
director, Oil Industry Information 
Committee] could very well have 
written and made a comparison be- 
tween radio and his oil business. 

Jack Davis 
WPDQ Jacksonville, Fla. 

(Continued on page 20) 
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COVERAG E...to lead your Western sales parade! 

Get in step with NBC Pacific Coast Net- 
work. NBC reaches 83.5% of all radio 
homes in the Far West. That means a 
bigger part of America's fastest grow- 
ing market for you! 
Are you getting your full share of the golden 
stream flowing from the Pacific Coast? Day or 
night NBC Pacific. Network takes your sales 
message into more homes than any other net- 
work serving this area. 

V!1 

BROADCASTING Telecasting 

And 98% of all Pacific Coast families have 
radios in their hontes! 

More than 11% of the national buying in- 
come is on the Pacific Coast... and it's getting 
bigger. Get your sales story to the greatest 
number of these potential customers over NBC 
Pacific Coast Network. 

NBC costs per thousand are lower than those 
of any other network serving the Far West! 

For complete details consult your nearest 
NBC Sales Office today. 

WESTERN NETWORK 
NATIONAL BROADCASTING COMPANY 
A Division of Radio Corporation of Americo 

HOLLYWOOD SAN FRANCISCO CHICAGO NEW YORK 
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Rated 
ettoon Show 

in 
W Orleans! 

\ 4 

BOB 

HAMILTON 

W 
or 
J 

Here's another sales- scoring "plus" for WDSU 

sponsors. The latest PULSE and HOOPER both show 

"Top Twenty At 1280" the most -listened -to late aft- 

ernoon radio show in the New Orleans area. Put 

your sales message on WDSU -and you'll reach 

the vast "Billion Dollar New Orleans Market"! 

ife, Wire 
Phone Your 
HN BLAIR Man! 
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new business f', 
spot 

H OUSE OF WESTMORE Inc., Hollywood, beginning spot radio -TV 
campaign in major markets for Tru-Glo liquid make -up. Company 

advertising appropriations have doubled that of last spring. Agency: 
Harry B. Cohen Inc., N. Y. 

PIEL'S BEER to sponsor NBC package, Dangerous Assignment, on 
WCAU -TV Philadelphia and WNBT (TV) New York starting mid -March. 
Agency: Kenyon & Eckhardt, N. Y. 

TIDY HOUSE PRODUCTS Co., Shenandoah, Iowa, has expanded radio 
activity in the Midwest. Kitchen Club, 15 minute program, will be aired 
five times weekly on nine additional stations and Haden Family Program 
has been placed on four additional stations five times weekly. Agency: 
Buchanan -Thomas Adv., Omaha. 

Network 
LEWIS HOWE Co., St. Louis (Turns), to sponsor Barrie Craig, Confi- 
dential Investigator on NBC Tues., 8:30 -9 p.m. EST, effective March 18 
replacing Turns Hollywood Theatre. Agency: Dancer- Fitzgerald -Sam- 
ple, N. Y. 

TIME Inc., N. Y to sponsor Thurs. 8:20 -8:25 a.m. portion of NBC -TV's 
Today program seen Mon. through Fri., 7 -9 a.m. EST and CST. Con- 
tract is for 13 weeks. Agency: Young & Rubicam, N. Y. 

LIGGETT & MYERS TOBACCO Co., N. Y. (Chesterfield cigarettes), 
starting TV film version Gangbusters on NBC -TV, alternating Thurs., 
9 -9:30 p.m. (EST), March 20. Series alternates with Dragnet for com- 
pany's Fatima cigarettes. Agency: Cunningham & Walsh Inc., N. Y. 

BU -TAY PRODUCTS Ltd., L. A. (Rain Drops water softener), starts 
Lucky U Ranch series on 25 ABC western stations, Tues. and Thurs., 
12:30 -1 p.m. (PST), for 13 weeks from March 4. Agency: Dan B. 
Miner Co., L. A. 

HOFFMAN RADIO Corp., L. A. (radio, TV sets), starts second quarter - 
hour segment of CBS News Room, Sunday Desk on 11 Columbia Pacific 
Network stations, Sun., 5:30 -6 p.m. (PST), for 52 weeks from March 2. 
Agency: Foote, Cone & Belding, L. A. 

199ency lippointment9 
ANGELIQUE & Co., Wilton, Conn., names Duane Jones Co., N. Y., to 
handle Black Satin, White Satin and Gold Satin perfumes, colognes 
and bath powders. 

WHISTLE & VESS BEVERAGES Inc., St. Louis, appoints Olian Adv., 
that city. 

M. JACKSON & SONS, L. A. (men's clothing), appoints McNeill & 
McCleery, Hollywood. JERE BAYNARD is account executive. 

HEMET PACKING Co., Hemet, Calif. (fruits and vegetables), appoints 
Glasser -Gailey Inc., L. A. 

GRANDMA'S CAKES AND COOKIES, Oakland, Calif., names Jewel 
Agency, that city. 

HUCK- GERHARDT Co., Phila. (Wel -Bilt door manufacturer), appoints 
Gray & Rogers, same city. 

SUSAN'S BABY STUDIOS, L. A. (portrait studios), appoints Walter 
McCreery Inc., Beverly Hills. 

lgatpaCri2Ia 

KARL SCHULLINGER, manager of radio -TV production, Young & 
Rubicam, N. Y., to American Tobacco Co. in charge of radio -TV activities. 

LANDON J. SMITH, manager of chain store sales, Eversharp Inc., N. Y., 
promoted to eastern regional manager. 

WILLIAM H. BAKER, executive, Raymond L. Sines & Assoc., S. F., 
and RALPH H. EICHER Jr., Brookings Register, Brookings, S. D., ap- 
pointed to advertising staff, Tidewater Associated Oil Co., S. F. 

EDWARD R. McDONALD, Ruthrauff & Ryan, S. F., joins Henry J. 
Kaiser Co., Oakland, as advertising and sales promotion assistant. 

BROADCASTING Telecasting 



At WTCN 
we have 

JOHN FORD 
Dean of local newscasters. 

Morning news twelve 
years for same sponsor. 
No pundit ... lust fresh 

natural "folksy' style. 
Other news at 12:00 noon 

and 6:00 P. M. 

6,. 

CHARLES McCUEN 
Crisp, authoritative 

delivery ... formerly 
KRNT Des Moines news 

chief. Heads up thirtyIhree 
mon news staff. Heard 

week nights, 9:00 P. M. 

"They knew his bell, 

N EWS 
for You! 

The Equipment and Staff to cover it: 
The Audience to hear it: 
...and the Newscasters to deliver it! 

This year ... and this month ... Politics is News! From 
the red fire preamble to the morning of November 5, election 
news is creating a bonus for news sponsors. 

In the Minneapolis -St. Paul market WTCN- Radio has 
built listener loyalty for their news programs with this for- 
mula: 

To Network news ... add Local news 
Well Covered, Written, and Told 

To our listeners local news, color, names are top news items. 
A staff of thirty -three works on news from radio cars, mobile 
transmitters, in our news room, and from surrounding towns. 
Costs money ... and builds audience. 

No "Rip and Read" boys 

Good leg men, expert re -write staff, careful editing by trained 
editors! Radio news on WTCN is colorful and complete, 
well -written, pre- viewed by the newscaster ... then well 
told. 

The friendly voices Northwest folks know 
WTCN newscasters ... not announcers ... know how to 
deliver news. They are part of the life of folks out here. 

News ... carefully built and expertly delivered ... has 
made WTCN a dependable source of news and therefore a 
sound medium for your advertising. 

his voice: and so the friendship of a voice with many people was formed" 

Notional Representatives 
FREE AND PETERS 

TC N -Radio 
and WTCN -TV MINNEAPOLIS -ST. PAUL 
Town Crier of the Northwest 
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WOOPS ! ! 

Just to catch your eye, Mr. Time - 

buyer -Here at WRC, we feel 

that our sales story is something 

more thah marks on paper. The 

statistics live, breathe and tell 

the wonderful success of WRC's 

dominant position in this rich, 

always- growing market. 
1 

I 

WRC listening is up -way up. 

Some very choice availabilities 

in spots and programs are keyed 

to the listening tastes of the capi- 

tal city. You see, we know this 

market, and we know what we 

can accomplish for a product. 
i 

Welve been here a long time, 

grouting with our audiences. 

The latest American Research 

Bureau report tells the story. 

We'll stand on that! 

THE NATION'S CAPITAL 

YOUR BEST BUY IS 

FIRST in WASHINGTON 

WRC 
5,000 Watts 980 KC 

Represented by NBC Spot Sales 
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feature of the week 

Westinghouse 
DELEGATES DE(EGATFt 

ACTION at Oklahoma State GOP convention was explained by news- 
caster Rogers for WKY -TV Oklahoma City viewers. Pickup was made 
by one of two cameras located on right side of stage in municipal audi- 
torium. A second was placed at left aide of stage and still another 
in forefront of delegation. Floor camera picked up speaker's table to 
Mr. Rogers' right and swung around for closeups of delegates. Stage 
units panned the convention scene. Interviews were handled by a second 
newscaster, John Fields. Scoreboard points up sponsor of TV coverage. 

s s * 

IF 
THE experience of WKY -TV 

Oklahoma City is any guide- 
post, telecasters who contem- 

plate coverage of state political 
conventions had better discard any 
notion of following a rigid sched- 
ule. 

That's the word from Bob Olson, 
WKY -TV program manager, and 
newscaster Mack Rogers after tele- 
casts of the GOP Oklahoma state 
convention from the Oklahoma City 
municipal auditorium. 

The station carried the highlights 
of the first political convention ever 
telecast in Oklahoma. The cover- 
age was sponsored by Westing- 
house Electric Corp., which also has 

agreed to underwrite CBS Radio 
and Television broadcasts of the 
two national party conclaves next 
summer. 

Reporting on the turmoil which 
perhaps will be compounded a 
thousandfold next summer, Mr. 
Rogers said WKY -TV "soon dis- 
covered that political parties make 
up the rules as they go along and 
the highlights of the convention 
may come at any time." Mr. Rogers 
handled the commentary and Mr. 
Olson directed the telecast. 

"This utter unpredictability of 
the convention itself was our main 
problem," Mr. Olson reported. "We 

(Continued on page 61) 

strictly business 
IN THE LATE twenties, Arthur 

A. (Arche) Mayers, now presi- 
dent of Unity Television Corp., 

New York, left the family radio 
business to go into film work "be- 
cause I wanted something new." 

All this in spite of -and perhaps 
because of -his family's having 
been in radio for some time. They 
were, it is said, producers of the 
first electric radio set, in the days 
of battery receivers. Mr. Mayers 
had joined them, after a public 
school education, in their Argos 
Electric Co., but he now finds him- 
self going full cycle with a business 
that distributes films for the newer 
form of broadcasting -television. 

He left the family business, how- 
ever, to become general manager of 
Colorfilm Corp., helping while there 

(Continued on page 94) 

B 

If You 

Want Coverage 

That Counts... 

Quote From Sales 

Management 

"Your story is f a r 

stronger than last 
year. Your quality of 
market index is now 
28 above U. S. 

average; 24% above 
Pennsylvania. You 
have topped $6,000 
per annual family in- 

come . . . $1,102 
above U. S. average." 

Mr. MAYERS 
AM -FM ¡C; AFFILIATE 
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CEDAR RAPIDS 
(1.1ne Counts) 

Esta effective June 1. 1951. (Card No. 
Card received May 15. 1951. 

Owned and operated by American Broadcasting Bta- 
(lan. Irae. 

Business Omo. and Studios --5th floor Puamolmt 
Theatre Bldg., Cedar Rapids. Iowa, telephone 5127. 

Tranmitter-1-1/2 miles eut end 1 -1/2 miles north 
of Manet Ian. 

Wave- Power-TIme 
ter. 

500 mete. 
Licensed to .. me. Operate. co Central 
Time. 
Daylight SayIm s Time not observed. 
Operating s e: Week day. 6:00 a.m. W 1:00 
are: Sunday 8:50 a.m. to 1:00 am. 

Agency Cantal oe 
15% m r... red agencies on etatlon time cely: na 
rash di Bille due and payable 10th of fol- 
lowing th. 

General vtrtl$InI 
For ... binatlon rates see CBS Radio Network (Basta 
Ne -ork). 

tes Include music copyright feu. B61I. ABCAP 
d SEBAC licenses. 

Programs and announcements cannot be combined for 
We purpose of earning larger discounts. 
Announcements nm adjacent to higher time classifica- 
tions will be charged at the rate of the higher. 
el.eslfcatloe. 
Advertising of alcoholic beverages other than beer 
and wine not accepted: beer and wine programs sale 
acceptable after 8:00 p.m. 
Length of ommoOIal copy: - Program.- -Nws- 

Du Evening Day & Eve 
5 minutes..-..._. 1:30 min. 1:15 min. 1:15 min. 

10 minutes-..._... 2:15 min. 9:00 min. 2:00 min 
15 minute.- ........ 8:00 min 2:30 min. 2:80 min. 
25 minuta..._...- 4.00 min 2:45 min. 
90 minutes_.._... 4:15 min. 6:00 min. 
45 mlouns -...__ 5:30 min. 4:80 mia 
60 tNnutea -.. 7:00 min. 0:00 min. 
When practicable management suggests Dopy be held 
below the maxlmu shove. 

CLASS A 
6:00 p.m. to 10:00 p.m 

hr. hr. hr. min. min. min ( 
1 . 250.00 140.00 80.00 80.00 40.00 28 0 

U. 237.50 133.00 78.00 67.00 38.00 83.25 21 86 
2 ti. 225.00 126.00 72.00 54.00 36.00 31.50 2 70 

04 ti. 212.50 119.00 68.00 51.00 34.00 29.75 1'.55 
156 ti. 200.00 112.00 64.00 48.00 32.00 28.00 .40 
260 U. 187.50 105.00 80.00 46.00 30.00 26.25 7.25 
312 ti. _..__. __ ....- -- 25.40 18.70 

93. 15.50 

. d 
1 z., 
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CLASS B 
(12:00 noon to 1:00 p.m. and 10:00 p.m. to 

10:15 p.m.) 
1 112 1/4 10 5 
hr. hr. hr. min. min. 

I tl. 175.00 105.00 70.00 52.50 35.00 
26 U. 166.25 99.75 66.50 49.90 33.25 
52 ti. 157.50 94.50 63.00 47.25 31.50 

104 U. 148.75 89.25 59.50 44.65 29.75 
156 t1. 140.00 84.00 56.00 42.00 28.00 
960 U. 131.25 78.75 52.50 39.40 26.25 

CLASS C' 
(7:00 a.m. 12:00 noon, 1:00 p.m. 6:00 

p.m. an 10:15 p.m. to 10:30 .1 
1 tl. 140.00 84. 56.00 42.00 '.i0 24.00 

26 II. 133.00 79.80 .: 26.60 22.80 
52 U. 126.00 75.60 50.40 37.80 25.20 21.60 

104 U. 119.00 71.40 47.60 35.70 23.80 20.40 
158 ti. 112.00 67.20 44.80 33.80 22.40 19.20 
260 U. 105.00 63.00 42.00 31.50 21.00 18.00 
812 tl. __- ....- -.. 17.40 

1 

min (1 
30.00 20.00 
28.50 19.00 
27.00 18.00 
25.50 17.00 
24.00 16.00 
22.50 15 
21.75 1 

20.25 .50 

(Before 7:00 
1 U. 112.50 67.50 

26 tl. 104.90 64.15 
52 tl. 101.25 60.75 

104 ti. 95.60 57.50 
156 ti. 90.00 54.00 
260 tl. 84.40 50.65 
312 II. ....__ ....__ 
500 ti. 

11Statlon break. 
SPE BES 

CLASS "D" 
a.m. and after 10:30 p.m.) 

45.00 33.75 22.50 18.00 
42.75 32.05 21.40 17.10 
40.50 30.40 20.25 16.20 
38.25 28.70 19.15 15.30 
36.00 27.00 18.00 14.40 
33.75 25.30 16.90 13.50 

._.- ....- 18.05 
- -- 12.15 

16.00 
15.20 
14.40 
13.60 
12.80 
12.00 
11.60 
10.80 

12.00 
11.40 
10.80 
10.20 

9.60 
9.00 
8.70 
8.10 

5.00 net. 
Strip Rates -Six periods per week (approximately 13 
minutes) before 6:30 a.m. and after 10:45 p.m. daily 
except Sunday: 

Por wk. 1 wk. 13 wks. 26 -wk.. 89 wks. 52 wks. 
6 times 140.00 133.00 126.00 119.00 112.00 
3 times 89.00 79.80 75.60 71.40 67.21 

The Sunrise Hour -Farm program. Monday through 
Saturday. 6:00 a.m. to 7:00 a.m. Available strips 
include a general program of news and live entertain- 
ment from 5:00 a.m. to 6:00 a.m.: news strip. 6:15 
a.m. to 0:30 a.m.; transcribed musical feature. 6:30 
a.m. to 6:45 a.m.: "Farm Forum." 6:45 a.m. to T:00 
a.m. Rates on tersest. 
Sports -Sponsorship of Tait Cummin's sports broad- 
casts available on two. three. 5ve or all per week 
hash. Rates on request. 
"Midnight Serenade" -12:00 midnight to 1:00 a.m.. 
seven days per week, sold on daily rotating spot 
announcement participation basis, 1/2 Class "D' 
spot announcement rate. with frequency discounts as 
earned. 

POLITICAL 
One time rates apple: payable in ethane.. Copy el 
polille l speeches or interviews must be submitted 
24 hours In taeni:e and left as permanent record. 

TALENT AND BEMOT1 CONTROL 
Rates and details on request. 

TRANSCRIPTIONS 
Vertical and lateral. 
Transcriptions accepted at regular rates. 
Phonograph records accented st all halm. 
Library Service- Lang- Worth. Thesaurus. 
Instantaneous reference recording.: Original audi- 
tions and program change. furnished without charge. 
Additional transcriptions, 1/4 hour 5.00 plus ship- 
ping charge. 

SERVICE FACILITIES 
Additional charge made when epectal announcers are 
assigned to programs outside of their regular shift- 

Closing Time 
All program content and advertising copy must be 
received at lout 48 hours in advance. 

Personnel 
General Manager -W. B. Quinton. 
Commercial Manager -Lewi Van Nostrand. 

sing Mgr. -Lao F. Cole. 
Representatives 

The Katz Agency, Inc. 
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Open Mike 
Continued from page 14) 

Ev rywhereness 
EDI OR: 

Y u can put in your book that 
Joh S. Hayes, president of WTOP 
Inc., was quick to jump at your 
exce lent editorial concerning the 

otion of radio by radio [BT, 
18]. 
OP, AM and FM, are now lin- 

ing up a multitude of spot an- 
nou cements plugging the local 
"ra o is everywhere" angle. In 
addi 'on, John Hayes is giving over 
one r more sustaining half hours 
to b- "sponsored by radio." 

These will have "commercials" 
plugging the everywhereness of ra- 
dio in the Washington metropoli- 
tan area. 

Cody Pfanatiehl 
Promotion Manager 
WTOP- AM -FM -TV 
Washington, D. C. 

Pro 
Feb. 

Technicians' Tizzy 
EDITOR: 

. I . doubt that any of 
these creditable broadcasters would 
particularly care to see the first 
phone requirements dropped be- 
cause they are wise enough to 
recognize the fact that they must 
entrust the care, use, and un- 
interrupted operation of costly 
equipment to somebody, and cer- 
tainly better to men who are inter- 
ested enough in it to have invested 
their time and money in study to 
justify that trust... . 

James P. Rogers 
First Phone Man 
WFPM F. Valley, Ga. 

EDITOR: 
. . . I read with much interest 

the article by William C. Grove in 
the Feb. 4 issue, "Operator Rules 
Changes." . . . 

Recently our "engineers" began 
showing up at the last minute for 

work in the morning and in order 
to save our tubes a little (warmup, 
you know) our 68- year -old janitor 
now flips all the switches and 
pushes all buttons except the plate 
current button when he comes in 
to clean up each morning. By 
rights he ought to be called an en- 
gineer, but he can't even write his 
name... 

I warmed a comfortable chair 
in front a transmitter for a good, 
long time before I somehow became 
ensnared in this madhouse end of 
the business called management. I 
utter a silent prayer each night 
that Mr. Groves' proposals be ac- 
cepted by the FCC. 

Edwin J. Powell 
V. P., General Manager 
WMTE Manistee, Mich. 

s s 

EDITOR: 
. I should like to congratulate 

those men who are so adequately 
expressing their opposition to this 
vicious petition which, if accepted, 

WLOF ORLANDO, FLORIDA 
NOW HAS THE 

RD 

HIGHEST 
RANKING 

HOOPER RATING ( *) OF ALL MUTUAL 

NETWORK AFFILIATES IN THE NATION 

SOME OF WLOF'S DAILY 
QUARTER -HOUR SHOWS 
ATTAIN A HOOPER 
SHARE OF AUDIENCE OF 

48.2` 
IN A FOUR NETWORK -STATION CITY 

( ") Monday thru Sunday 
12:00 Noon to 6:00 PM 

ct. -Nov., 1951 Study o 

FOR SPOT AVAILABILITIES CONTACT: 

PAUL H. RAYMER COMPANY, INC. 

WLOF 
"FLORIDA'S SWEET MUSIC STATION" 

5000 WATTS 950 KC MBS NETWORK 

ORLANDO, FLORIDA 

J. ALLEN BROWN 
Vice President & General Manager 

Pane 20 ila -ch 3. I952 

will certainly prove detrimental to 
the radio broadcast industry and 
disemploy a large number of men 
who have studied and sacrificed and 
earned their first class license... . 

William Manley Estes 
Columbia, Ky. 

s 

EDITOR: 
I for one hope the Com- 

mission doesn't fall for that tripe 
about the shortage [of first class 
operators] . 

I have worked where there wasn't 
another capable man on the job 
and I've had to be called back from 
a vacation to tune the driver stage 
of a 250 w rig. You are afraid 
for your chief to go out of town 
in a case like that, or take another 
job, and he never gets a chance to 
take a vacation, since you wouldn't 
have anyone to depend on in case 
of trouble, and they haven't made 
even the 250's failure -proof yet. 

So, you tightwads, loosen the 
purse strings and divide the fruits 
properly, then you won't have occa- 
sion to ask the Commission to 
destroy a profession to satisfy your 
greed. 

Earl Hodges 
Chief Engineer 
KRLW Walnut Ridge, Ark. 

s s 

EDITOR: 
My heart bleeds for Mr. Webb 

and the 60% of the first class 
operators he says will be out of a 
job if the FCC operator rules are 
changed. I also feel deep concern 
for the hundreds of livery stable 
owners who lost their business when 
the horseless carriage hit the 
market. . . . 

In our own case, a change in the 
rule will make no difference in the 
operating expense of this station. 
It will enable me to staff the station 
on a practical, sensible basis... . 

J. B. McNutt Jr. 
Gen. Mgr. -Chief Engineer 
KBUD Athens, Tex. 

* 

Vanishing Tapes 
EDITOR: 

I certainly wish that those per- 
sons that subscribe to and use the 
services Of BROADCASTING TELE- 
CASTING would live up to the good 
name that the publication has. 

I wouldn't know how widespread 
the practice is or how many have 
been the victims, but I for one am 
a- cussin' those stations that run 
an ad for help asking for an audi- 
tion tape and then never return 
same. Personally I have lost sev- 
eral tapes in this manner and be- 
cause it's a blind ad a guy doesn't 
know to what station he should 
send an inquiry... . 

Tapes, regardless of size, aren't 
cheap and so long as a mailing 
label and [return] postage are in- 
cluded when the tape is sent out, 
there is no reason why they can't 
be returned . . . 

Needless to say, many stations 
are prompt in the return of all 
material that is sent to them. They 
make this job of looking for work 
much easier. 

Edward R. Nix 
Ex- Program Director 
Riverside, Calif. 

BROADCASTING Telecasting 



CUSTOM -BUILT TELEVISION 
Television, A.D. 1952, has been engineered into a 

fabulously efficient advertising vehicle. 

And Spot Program television uses all the standard 
parts which make TV effective...and adds a custom - 
built, one -of -a -kind, special body. 

BUY TV BY SPOT and your station -list is shaped to 

your own marketing specifications. No unwanted 
"must" cities nor "must" stations to pay for; a red 

carpet in the cities you do want. Film programs 
assure audience -holding picture clarity in all your 
markets. Plus ... savings in station rates which are 

enough to cover film prints, their distribution and 

other costs, if any. 

These are only a few of the basic advantages of 
Spot Program television. If you are planning any 
sort of road test of this great vehicle, it will pay 

you to examine all the advantages of special -body 
TV, designed to your needs. 

There are experienced TV salesmen in the Katz 

office nearest you, who can demonstrate in detail 
why more and more advertisers are saying: 
YOU CAN DO BETTER WITH SPOT... MUCH BETTER. 

AT ASSEMBLY -LINE PRICES 

".1111I11.-. 
.,Q 

i, 

THE KATZ AGENCY, INC NATIONAL ADVERTISING REPRESENTATIVES 
488 MADISON AVENUE NEW YORK 22, NEW YORK CHICAGO LOS ANGELES SAN FRANCISCO ATLANTA DALLAS KANSAS CITY DETROIT 
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LOCKED OUT 
By DAVE BERLYN 

SUDDENLY locked out of Con- 
gressional procedures to which the 
press has unfettered access, radio 
and television last week began an 
uphill fight to obtain recognition 
as responsible news reporting me- 
dia. 

As BROADCASTING TELECASTING 
went to press, the Congress itself 
was in a furore over the ruling of 
House Speaker Sam Rayburn bar- 
ring radio and television from cov- 
ering public hearings of House 
committees. 

In essence, Speaker Rayburn (D- 
Tex.) had said: 

The House rules, which the 
' House Speaker administers, do not 
give authority to the committees or 
subcommittees of the House to per- 
mit broadcasts or telecasts. The 
broadcast media are not mentioned, 
according to Speaker Rayburn, and 
in the absence of authority, under 
House rules, the Speaker can in- 
terpret them. His interpretation: 
No radio, no television, no record- 
ings, no film, no newsreels. 

A ground -swell of indignation 
poured into the Speaker's office in 
the House side of the Capitol fol- 
lowing his announcement at his 
morning news conference. 

House Minority Leader Joseph 
W. Martin (R- Mass.) told BROAD- 
CASTING TELECASTING he thought 
the issue would come up at a GOP 
policy meeting scheduled for today 
(Monday) or tomorrow. 

"The only thing we can do is 
to change the rule and make it 
definite," he said. There should be 
no ban on radio and television nor 
should the Speaker assume this au- 
thority, Rep. Martin indicated. 

"What the Speaker says is that 
in the absence of authority, he, 
the Speaker, takes it. I believe 
that the authority rests with the 
committees of the House." 

Concrete moves already are un- 
derway in the House. Resolutions 
have been introduced to amend the 
rules, which authorities concede are 
perhaps the only way to lift the 
iron curtain dropped on the broad- 
cast industry. 

A delegation representing 
NARTB conferred Tuesday after- 
noon with Speaker Rayburn, ex- 
plaining the industry's feeling that. 
fundamental rights of free speech 
are on the block. The Speaker 
told the delegation his interpreta- 
tion would stand until the rules are 

Way Sought to End House Ban on Radio -TV 

changed. For NARTB at the con- 
ference were President Harold E. 
Fellows; Thad Brown, TV director; 
Robert K. Richards, public affairs 
director, and Gilmore Nunn, WLAP 
Lexington, Ky., former NARTB 
board member and active in asso- 
ciation affairs. 

Meanwhile, radio commentators, 
newscasters and leaders of the 
radio -TV industry jumped into the 
fray. Nation -wide editorial opinion 
was varied. 

There were a combination of 
factors leading to the Rayburn 
ruling. Here is a boiled down 

RADIO -TV Correspondents Assn. meets in executive session to consider Speak- 
er Sam Rayburn's stand on radio and TV at House committee hearings. At 
luncheon last Tuesday in Washington's National Press Club (I to r): Howard 
L. Kany, AP radio, member -at- large; Richard Harkness, NBC radio, treasurer; 
Martin Agronsky, ABC, vice president; Hollis M. Seavey, MBS, president; 
Charles E. Shutt, Telenews Productions Inc., member -at- large, and Rudolph 
Block, representing independent radio stations, member -at- large. Joseph C. 
Harsch, LBS -WOL Washington, secretary, was not present when picture was 
taken. Newsmen Harkness and Seavey read protest sent Speaker Rayburn 

by the National Assn. of Radio News Directors. 

version of what happened last Mon- 
day and ensuing days with addi- 
tion of background information: 

The action: The House Un- 
American Activities Committee had 
scheduled a hearing in Detroit last 
Monday to probe subversive influ- 
ence in the auto industry. TV 
cameras and microphones were 
ready. Chairman John Wood (D- 
Ga.) and three other members 
arrived but announced radio -TV 
would be barred and cited Speaker 
Rayburn's feeling on the matter. 

Shifting to Washington: 
Newsmen questioned Speaker Ray- 
burn at his daily news session. 
The Speaker admitted he had inter- 
vened. He added that he had 
stopped broadcasts and telecasts in 
the past when he had learned of 
them and was following that policy 
as long as House rules explicity 
gave him authority to do so. 

That afternoon in the House: 
Speaker Rayburn repeated his 
stand when asked to rule on a 
parliamentary itkjlliry. Interroga- 
tor Martin said he interpreted the 
rules differently. 

House Judiciary Committee 
Chairman Emanuel Celler (D- 
N. Y.) introduced a resolution call- 
ing for creation of a special joint 

(Continued on page 80) 

CBS DICKERS FOR TV 
IN ITS quest for owned and oper- 
ated television stations which 
would place it on a parity with 
competitive networks, CBS last 
week was negotiating on a number 
of fronts looking toward purchases, 
trades or partnerships. 

While no formal verification of 
pending transactions was forthcom- 
ing from CBS executives, it was as- 
certained that conversations have 
been going on for several months 
to crystalize projects that might 
give it the present maximum of five 
TV stations in as many key 
markets. 

President Frank Stanton was in 
Washington last Thursday and 
talked informally with members 
of the FCC. He was on hand to 
congratulate Paul A. Walker upon 
his assumption of the FCC chair- 
manship within minutes of Presi- 

dent Truman's announcement of the 
appointment. 

CBS now owns 2.46 television 
stations. Its owned stations are 
WCBS -TV New York and KNXT 
(TV) Los Angeles. It also owns 
45% of WTOP Inc., Washing- 
ton, which includes WTOP -AM- 
FM-TV there. In addition, CBS has 
a contract for acquisition of WBKB 
(TV) Chicago from Balaban & 
Katz, contingent upon approval by 
FCC of the now -in- hearing pro- 
posed merger of ABC and United - 
Paramount, involving a $25.5 mil- 
lion stock transaction. CBS would 
pay $6 million for WBKB -a rec- 
ord price for a single facility in 
radio or television. 

While CBS officials were non- 
committal on the areas of negotia- 
tion, it was not denied that con- 
versations are in progress in Boston 
looking toward disposition or ex- 
change of the network's WEEI 

Wants Five VHFs 

there for another property. Among 
those understood to be interested 
in this facility is Tim McInerney, 
Washington manufacturers' repre- 
sentative and former assistant to 
Supreme Court Justice Tom Clark 
when he was Attorney -General. His 
backing is said to include Joseph 
P. Kennedy, Boston industrialist 
and former Ambassador to the 
Court of St. James. 

But aside from this discussion, it 
was learned that talks are under- 
way which would involve exchange 
of WEEI for a combination AM- 
TV facility in another market. 

Overtures have been made, it 
was understood, for possible sale of 
control of its KMOX St. Louis to 
the St. Louis Post Dispatch under 
a transaction whereby CBS would 
acquire 45% of the corporate entity 
which would included KMOX and 
KSD -TV there, now owned by the 
newspaper. 
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FCC HONORS COY 
Colleagues Commend Service 

LET ER paying tribute to former 
FCC Chairman Wayne Coy was 
unan ously adopted by his col - 
leagu s Feb. 25 at the first Corn- 
missi n meeting following Mr. 
Coy's resignation the week before 
[B , Feb. 25]. 

Ex ression of regret at his leav- 
ing aid honor to "a career of 
servi e with the FCC which has 
been marked by the highest con - 
cepti n of duty, by tireless industry 
and y conspicuous leadership." 

Th letter continued: 
D g your term as Chairman the 

Co ission has been confronted by 
some of the most complex technical 
and Hey problems of its entire his- 
tory. In the solution of those prob- 
lems you have made a contribution 
that ID forever reflect credit upon 
your ompetence and devotion to the 
public interest. 

By the distinguished performance of 
your duties you have emphasized the 
opportunities, the responsibilities and 
the contribution to our nation of gifted 
men in the service of their govern- 
ment. 

We honor you for your abilities, for 
your great qualities of mind and heart 
and for your unfailing courage. We 
shall always recall with pleasure your 
helpfulness, understanding, tact and 
humor in many difficult situations. We 
are particularly appreciative of the 
encouragement which you have lent 
to ex¢ressions of and tolerance for in- 
avid al viewpoints and philosophies 
on th part of all of us. 

Whi e we deeply regret the end of 
our ;satiation on the Commission, 
we give you our best wishes for all 
succe>;s in your future undertakings. 
You are richly deserving of further 
honors and rewards that we are sure 
the f ure holds for you. 

A c . py of this letter is being entered 
on th permanent Minutes of the Com- 
missi 
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CARLSEN, HE' 
Rep. Ayres Says of Coy 

ICAL whirligig in Congress 
up the resignation of Wayne 
s FCC chairman [BT, Feb. 

its rapid, changing motion 
eek. 
. William H. Ayres (R -Ohio) 
statement said of Mr. Coy, 
Carleen, he," implying that 
oy had decided not to stick 
he political weathers of the 
istration but to "jump while 
mping is good, particularly 
Mr. Coy's living habits are 
as he says, that he cannot 

along forever on a mere 
0 a year -enough, inciden- 

tally, to maintain three ordinary 
Ame ican families for that time. 

"I must confess though, that it 
is disillusioning to see such a fer- 
vent administration supporter as 
Mr. oy abandon ship, so many 
mont s before the election." 

Wage Scale Approved 
WAG 
prove 

gotia 
tors 
active 

provi 
on hi 
first 
ule o: 

ance 
rulini 

E Stabilization Board ap- 
d contract pay provisions ne- 
ted by Radio and TV Direc- 
uild with ABC radio, retro - 
to Jan. 16, 1951. New scale 

les base pay of $110 weekly 
ring and $120 weekly after 
ear. Contract includes sched- 

commercial fees and sever - 
pay, but board has not issued 

on these features. 
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STATEMENT OF CHAIRMAN PAUL A. WALKER 
I HAVE just been advised of my appointment by President Truman 
as chairman of the FCC. This appointment I accept with the full 
realization of the scope of the task to be accomplished and the 
importance to the public of how it is done. 

Our most urgent public mission, at this time, is to complete our 
task in the field of television allocations. The Commission now is 
actively considering its final allocations report and it hopes to 
complete that assignment with greatest possible dispatch. But 
aside from this project, the Commission is confronted with myriad 
activities about which the public knows little. 

We have large responsibilities in fields other than radio and 
television broadcasting. These have to do with the various com- 
mon carrier activities and the safety and special radio services, so 
important to our nation's well- being. We also have entrusted to 
us important functions having to do with the national defense. 

Our course of activity is well charted. With the appointment of 
Robert T. Bartley to the vacancy created by the resignation of 
Wayne Coy as a commissioner, the Commission will have its full 
strength. Our activities are constantly expanding. Our great need 
is manpower. We are hopeful that Congress will acquiesce in the 
recommendations of the Budget Bureau to enable us to acquire 
the personnel essential for the optimum job required of us. 

HST DISCLOSES 
FCC Appointments 

OFFICIAL disclosure that the FCC 
vacancies had been filled came at 
Thursday morning's radio -press 
conference at the White House. 
President Truman opened the 10:30 
a.m. session with announcement 
that he had asked Comr. Paul 
Walker to be chairman of the FCC 
and was sending the name of Rob- 
ert T. Bartley to the Senate for 
the unexpired term of Wayne Coy. 

A reporter's query about Mr. 
Bartley led another reporter to say, 
"He's Rayburn's son -in -law." The 
President agreed, but was met with 
the disclosure that the proposed 

new commissioner is Speaker Ray - 
burn's nephew and a Texan. 

The new chairman was a White 
House caller Tuesday afternoon but 
refused to answer reporters' ques- 
tions about his status when he 
emerged from the Executive Office. 

WING, WIZE Name H -R 
WING Dayton and WIZE Spring- 
field, Ohio, both owned by Secre- 
tary of Commerce Charles Sawyer, 
has named H -R Representatives 
Inc. as national representatives, 
effective last Saturday. Both affil- 
iated with ABC, WING operates on 
1410 kc with 5 kw and WIZE on 
1340 kc with 250 w. 

The Crucible AN EDITORIAL 
PRESIDENT TRUMAN did what came naturally when he named 
Paul A. Walker chairman of the FCC in his own right. He like- 
wise did the obvious when he appointed Robert T. Bartley to the 
vacancy on the Commission created by the sudden resignation 
of Wayne Coy. 

The real test comes in the weeks ahead. The big bonanza is 
television. It is a political year. The politicians know the value 
of a franchise, as measured in votes. 

The Democrats are in control. They intend to keep it. They 
will use every device and means available. (The Republicans 
would do the same if they were in power.) 

Chairman Walker is tossed into this crucible at the twilight 
of a career in public office. He has been near the throne but 
never on it, as now. He will get the pressures from good party 
workers on the Hill, at the Democratic National Committee, and 
even from the White House. There's ample precedent in this and 
other administrations. 

Neither Chairman Walker, nor any other chairman, should be 
subjected to pleas for favoritism that go beyond the record. The 
Commission, in recent years, has avoided capitulation to political 
pressures. It is also true that in recent years (the freeze has 
been on in TV since September, 1948) there haven't been many 
pitches. 

But times and values have changed. It will take a strong, 
stolid Commission to withstand the inevitable. Chairman Walker 
and his six colleagues know it. 

It will be only a matter of weeks before the FCC begins its 
evaluation of TV applications. The first authorization that stems 
from political suasion could: (1) threaten the whole licensing 
process with litigation, or (2) result in an influence -peddling 
melee that would put the whole allocation up for political grabs. 

ROBT. BARTLEY 
Know -How Is Boon to All 

ROBERT TAYLOR BARTLEY's 
record speaks for itself in the 
broadcast industry. He has been 
in the business, was an ex- staffer 
of FCC, of NAB, and is well- versed 
in the affairs of government and 
Congress. 

The latter knowledge he has 
picked up with ease as executive 
assistant to his uncle, House 
Speaker Sam Rayburn (D- Tex.). 
He will be 43 on May 28. 

Born in Ladonia, Tex., Mr. Bart- 
ley spent his first 23 years in the 
Lone Star State, leaving Southern 
Methodist U. after two years of 
study to run a filling station and 
later to sell appliances for gas 
company. 

During the depression, Mr. Bart- 
ley came to Washington, and be- 
came executive secretary of the 
Public Utility Holding Co. inquiry 
conducted by the House, serving 
under Dr. Walter W. M. Splawn, 
whom he accompanied to the Inter- 
state & Foreign Commerce Com- 
mission when Dr. Splawn was 
named to the agency. 

In 1934, he became director of 
the Telegraph Div. of the FCC, and 
when it was abolished three years 
later, Mr. Bartley was made a Se- 
curities & Exchange Commission 
examiner. 

Broadcast experience was gained 
as executive secretary to the late 
John Shepard 3d, president of the 
Yankee Network. He subsequently 
became a vice president. He also 
was secretary- treasurer of the 
American Network, a projected 
hookup of FM stations, and FM 
Broadcasters Inc. This New Eng- 
land background encompassed the 
years 1939 to 1943. 

In 1943, Mr. Bartley joined NAB 
as Director of War Activities. Later 
he became Director of Government 
Relations and headed the FM Dept. 
through its merger with FMBI with 
NAB. He left NAB in 1947. He 
also had been an applicant for a 
Houston station and was president 
and treasurer of KHTN Corp. in 
1945. 

[Editors Note: For review of FCC 
Chairman Paul A. Walker's career, see BT, Feb. 25]. 

Kratokvil Named 
FRANK M. KRATOKVIL was 
named assistant chief of the new 
Field Engineering & Monitoring 
Bureau of the FCC, it was an-. 
nounced last week. Mr. Kratokvil 
also was named chief of the Field 
Operating Division of the bureau, a 
post in which he will supervise the 
operations of 24 district offices, six 
sub -offices, three ship offices and 19 
monitoring stations. Mr. Kratok- 
vil was previously assistant chief 
of the Field Engineering & Mon- 
itoring Division of the Office of 
the Chief Engineer and before that 
was chief of its monitoring branch. 
He started as a radio inspector 
with the Commerce Dept in 1928. 

BROADCASTING Telecasting 



IT'S CHM. WALKER 
By SOL TAISHOFF 

ON EVEN keel again with a new 
chairman and a new commissioner, 
the FCC this week resumes its 
consideration of the final TV allo- 
cations -its first order of business 
-with the hope of completing the 
job "with greatest possible dis- 
patch." 

The quote is from Paul A. Walk- 
er, who last Thursday assumed the 
chairmanship in his own right by 
appointment of President Truman. 
He expects to have his seventh 
commissioner -Robert T. Bartley 
of Texas -on the job this week. 
But Mr. Bartley probably won't 
participate in the vote on TV al- 
locations, now ready for final re- 
view after a 41 -month solid freeze. 

Mr. Walker, who climaxes his 
more than 17 years with the FCC 
by acquiring the coveted chairman- 
ship, inherits this Herculean as- 
signment from Wayne Coy, who 
resigned Feb. 21 to become Time 
Inc: s consultant on radio -TV (see 
story this page). This appoint- 
ment, announced by the President 
last Thursday, coincident with the 
nomination of 43- year -old Bob 
Bartley, is for the "permanent" 
chairmanship. 

Serves Until Erections 
Mr. Walker, who has been eli- 

gible for retirement for more than 
a year (he is 71), is expected to 
serve at least until after the No- 
vember Presidential election. His 
term as a commissioner (the Pres- 
ident appoints the chairman from 
among the members) does not ex- 
pire until June 30, 1953. 

Senate confirmation of the Bart- 
ley appointment to fill the unex- 
pired Coy term, which runs until 
June 30, 1958, is expected without 
difficulty. An old hand on Capitol 
Hill where he has served for the 
past five years as top assistant 
to his uncle, Speaker Sam Ray - 
burn, Mr. Bartley may well receive 
the "Senatorial courtesy" accorded 
members of Congress which 
amounts to confirmation by ac- 
clamation. 

He testified Friday before the 
Senate Interstate & Foreign Com- 
merce Committee in open session. 
They made short shrift of it and 
reported the nomination favorably 
to the Senate the same day (see 
story page 6). 

What Chairman Walker means 
by "greatest possible dispatch" was 
problematical as it pertains to the 
long- awaited and potentially explo- 
sive TV allocations. FCC first shot 
for a mid -February deadline. Now 
it looks hopefully toward mid - 
March. But because of the infinite 
amount of detail and paper work 
involved (maybe 800 pages, mimeo- 
graphed), it could well be toward 
the end of March before eager ap- 
plicants and prospective applicants 
get their first look at a mosaic pro- 
viding for 2,000 stations, along 
with the ground rules governing 
procedures. 

Sen. Robert S. Kerr (D.-Okla.) 
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And Comr. Bartley, as Advertised (B T, Feb. 25) 

NEW FCC 
Robert T. 

CHAIRMAN, Paul Walker !I), and new Commissioner- Nominee 
Bartley met informally Thursday afternoon at FCC just after 

President Trum ced the appointments. 

told BROADCASTING TELECASTING 
last Thursday that he had sent a 
formal letter to the President en- 
dorsing Mr. Walker's elevation to 
the chairmanship [CLOSED CIRCUIT, 
Feb. 25]. Senator Kerr said the 
recommendation was the climax of 
a "life long friendship of a fellow 
Oklahoman." Senator Kerr owns 
KRMG Tulsa and has an applica- 
tion pending for control of KTOK 
Oklahoma City. He is regarded as 

a "dark horse" in the Democratic 
Presidential race, should President 
Truman decline to run. 

It also was learned authorita- 
tively that the women's division of 
the Democratic Committee, headed 
by India Edwards, vice chairman, 
supported the Walker candidacy. 
Mr. Walker, like Comr. Frieda B. 
Hennock, has advocated reserva- 
tion of TV channels for noncom- 
mercial educational stations. 

Nomination of Mr. Bartley was 
highly praised by Sen. Edwin C. 
Johnson (D -Col.) last Thursday, 
the day before his Senate commit- 
tee scheduled the hearing. 

Questioned by BROADCASTING 
TELECASTING about the President's 
choice of Mr. Bartley to fill the 
vacancy on the Commission, Sen. 
Johnson said: 

"From what I know of this chap 
[Bartley], it is a very good ap- 
pointment. The President made an 
exceptionally good choice. Bartley 
has good judgment and is cool 
headed. I think he will prove to be 
a very valuable commissioner on 
the FCC." 

Neither the Walker nor the Bart- 
ley appointments came as a sur- 
prise [BT, Feb. 25]. The Walker 
appointment, however, while in the 
"permanent" category, must be 
viewed in the light of his eligibility 
for retirement. Logically, it is ex- 
pected that he will serve through 
November or possibly the end of 
the year. 

In November he will have com- 
pleted his 18th year with the FCC, 
having been appointed to the orig- 
inal Commission in 1934. The end 
of the year is regarded as the log- 
ical time for his retirement in the 

(Continued on page 44) 

COY, TIME' i0 BUY KOB? $1 Million 
Deal 

SEQUEL to retention of Wayne 
Coy by Time Inc. as its consultant 
on radio -TV matters might develop 
shortly with the acquisition by the 
corporation and Mr. Coy of KOB - 
AM-TV Albuquerque on a 50 -50 
partnership basis. 

Negotiations were in progress 
last week, it was learned authori- 
tatively, whereby the properties, 

owned by Publisher T. M. Pepper - 
day of the Albuquerque Journal, 
would be purchased for between 
$1,000,000 and $1,100,000. 

Mr. Coy, who resigned as chair- 
man of the FCC on Feb. 21, would 
become president and operating 
head of the Albuquerque properties, 
moving to the New Mexico city 
upon FCC approval of the transfer. 

TIME - LIFE 
BUILDING 

9 ROCKEFELLER 

PLAZA, N.Y. 

-Drawn for BROADCASTING TELECASTING by Sid Hix 

He would continue, however, as 
Time consultant and, under the ar- 
rangement with Time Inc., would 
participate in any other station 
properties acquired by corporation. 

Closure of the transaction, it was 
reported, is dependent upon work- 
ing out of financial and tax mat- 
ters. Mr. Pepperday, who has been 
in frail health, is understood to be 
desirous of disposing of his radio - 
TV holdings "to the right people," 
but plans to continue operation of 
his newspaper properties in the 
southwest. He will not sell to ab- 
sentee owners, it is understood. 

While no formal statement was 
forthcoming from Time Inc., it is 
understood Mr. Coy's arrangement 
contemplates a salary of about 
$25,000 as consultant, plus like 
amount for operation of Albuquer- 
que stations upon acquisition. 

The Albuquerque transaction 
would involve purchase of the capi- 
tal stock of Albuquerque Broad- 
casting Co. KOB, established in 
1921, operates under special serv- 
ice authorization on 770 kc with 50 
kw local sunset, 25 kw night. It is 
affiliated with NBC. 

KOB -TV, which began operation 
in 1948 and is the only TV station 
in New Mexico, operates on Chan- 
nel 4. It takes service from all four 
TV networks by kinescope. 

Details of the transaction pre- 
sumably will not be released until 

(Continued on page 44) 
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RACING NEWS 
AFTE nearly four years of con- 
siders ion, FCC plans to resolve 
the hole issue of horse- racing 
broad asts once and for all. Last 
week set for hearing the licenses 
of 16 stations, using this means 
to brig the entire issue into the 
open n what is in effect a "show 
cause" proceeding. 

Some 25 additional stations are 
due tube tagged when their license 
applic tions come up for renewal 
in the next few months. They, too, 
are under an FCC cloud for run- 
ning horse race information pro- 
grams. 

Nu of the Commission's posi- 
tion 

iP 
that afternoon -long track 

programs -giving odds, scratches, 
track Conditions, prices paid, etc. - 
aid gamblers. 

Included in the 16 stations cited 
last Week were three TV stations. 
All are alleged to have regular 

bangtail programs, which 
the F C obviously considers against 
the p blic interest. 

In actions the same day, the FCC 
renewed for the regular period the 
licenses of WANN Annapolis and 
WMEX Boston. Both stations had 
been on temporary license since 
early last year while the Commis- 
sion considered how to deal with 
racing programs. Both stations 
have since discontinued such pro- 
gram . 

efers to Questionnaire 
mission decision in both cases 
ed to the questionnaire on 
racing programs sent to ata- 
early last year, said it had 

*red considerably greater in- 
tion on the extent to which 
racing information is being 

cast and the nature of the 
e being thereby rendered" 
it expressed its views in 1948 
s WWDC Washington case. 
948, the Commission renewed 
ense of WWDC after lengthy 
leration on the chief ground 
horserace information pro- 

s were not illegal in them- 
and that the Washington 

Cor 

referi 
horse 
tions 
"acqu 
form: 
horse 
broad 

since 
on th 

In 
the li 
conci 
that 
gra 
selve 

FAIR TOB &J 
To Head N. Y. Office 

HAROLD CLEMENTS FAIR, pro- 
gram director of WHAS -AM -TV 
Louisville, is rejoining Bozell & 

Jaco s -two decades later, this 
time in the New 
York office, in 
charge of radio 
and television for 
the agency -ef - 
fective March 15. 

Prior to h i s 
Louisville posi- 
tion Mr. Fair was 
director of the 
program depart- 
ment of NAB in 
Washington. Be- 

fore hat he was program director 
of "HO Des Moines and in the 
earl thirties was with Bozell & 
Jacos in its Omaha office as head 
of t radio department. 
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r. Fair 

FCC Cites 16 Outlets for Hearing 

station had not overemphasized 
track results so that its program 
structure was out of balance [BT, 
Feb. 2, 9, 1948]. 

Most recent action was the Com- 
mission denial of license renewal 
for WTUX Wilmington, Del. 
[BT, Oct. 16, 1950]. Commis- 
sion declared that station's horse 
race program was being used by 
gamblers in Wilmington. Station 
is on temporary license pending 
Commission's decision on its peti- 
tion for reconsideration on the 
grounds it dropped horserace news 
early in 1950. 

In the renewals for WANN and 
WMEX, the FCC made these salient 
points: 

Although the dissemination of horse 
racing information by broadcast sta- 
tions takes a variety of forms, review 
of all the responses received to our 
horse racing questionnaire reveals a 
significant pattern -stations that em- 
phasize horse racing offer their infor- 
mation during the afternoon while flat - 
racing is generally in progress. It is 
common knowledge that bookmakers, 
whose activities are in most states il- 
legal, operate too during the afternoon 
while racing is in progress. The ease 
with which the afternoon dissemination 
of horse racing information through 
the facilities of broadcast stations can 
be of aid in illegal gambling activities 
has become evident, and there is good 
reason to believe that the possible use 
of such information is not avoided by 
such alleged safeguards as delays in 
announcing results for a fixed period 
of time, such as, for example, ten min- 
utes. Accordingly, the Commission has 
been gravely concerned in considering 
applications for renewal of station li- 
censes from licensees who as a regu- 
lar practice engage in the broadcasting 
of horse racing information during the 
afternoon when such information would 
apparently be of particular value to 
illegal gambling activities. 

In view of the foregoing, the Corn- 
mission was prompted to scrutinize 

carefully the broadcast operations of 
applicants for renewal of license 

who offer such programs. For, quite 
apart from the question whether the 
broadcasting of horse racing informa- 
tion during substantial segments of 
afternoon broadcast time may result in 
an overall program imbalance incon- 
sistent with operation in the public in- 
terest, we believe it is clear that the 
broadcasting of information pertaining 
to horse racing or any other sporting 
event In a manner making it particu- 
larly susceptible of use as an aid to 
illegal gambling presents a serious 
question whether the station involved 
is being operated in the public inter- 
est. The fact that the broadcasting of 
such information makes it particularly 
susceptible of use in the furtherance of 
unlawful activities is enough, in itself, 
to place a heavy burden upon a sta- 
tion to Justify its operation in terms of 
the public interest. 

Technicalities Barred Step 
At one time it was believed that 

the Commission would come out 
with a policy statement on the 
when and how much of horserace 
programs. It was understood that 
legal technicalities barred the use 
of such a step. One of the reasons, 
deduced by some sources, is that 
the dissemination of race track in- 
formation is not illegal in many 
states. Such information is carried 
as a matter of course in news- 
papers. 

Feeling among most observera is 
that virtually all the stations cited 
will cease horse race programs and 
win license renewals when they 
so advise the Commission. It is 
dubious, they say, that any station 
will fight to retain its right to 
broadcast such programs. 

Matter of horse race broadcasts 
gained wide audience during last 
year's Kefauver Crime Hearings. 

RATES 
P&G Expects CBS Radio 

Adjustments Soon 
PROCTER & GAMBLE, engaged in a drive to secure nighttime radio 
rates more nearly on a par with daytime charges [BT, Feb. 25], expects 
to start final deliberations over its new advertising appropriations for 
all its products about mid -March, a company official told BROADCASTING 
TELECASTING last week. or 

By that time it presumably will an exact figure on the amount of 
have from CBS Radio, which car- reduction desired. It has been the 
ries all three of its nighttime pro- position of other network authori- 
grams, a definite answer on its bids ties that the company's bid has 
for lower rates on the three shows. been more in the nature of a busi- 

The P &G official said the use of nessman's effort to secure the best 
TV advertising made it necessary buy possible, rather than an either - 
to strike a new balance within the or -else demand. 
overall advertising budget in order The three shows involved, all 
that the company can be able to Monday - through - Friday, are 
use all the media it desires to use. Lowell Thomas (6:46 - 7 p. m.), 
P &G traditionally is the nation's through Compton Adv.; The Beulah 
heaviest radio spender. Show (7 -7:16 p.m.) through Dan- 

cer - Fitzgerald - Sample, and The 
Tide Show (7:16 - 7:30 p. m.), 
through Benton & Bowles. 

One of the major arguments ad- 
vanced by representatives of P &G 
in the negotiations with the net- 
works is that the ratings of these 
shows are comparable to those of 
P &G's daytime shows and that ac- 
cordingly the time charges should 
be more nearly equivalent. 

The three programs represented 
gross billings in excess of $3.6 mil- 
lion for CBS Radio last year. 

The official reiterated the sugges- 
tion -which spokesmen for P &G 
had advanced to CBS Radio officials 
in negotiations a fortnight ago - 
that unless the nighttime rates are 
trimmed, some or all of the three 
shows may be dropped. He re- 
jected, however, reports that P &G 
was asking that the nighttime rates 
be cut back to a point where they 
equal daytime rates. 

His statement was confirmed, 
meanwhile, by CBS Radio officials 
who said that the advertiser, while 
seeking lower rates, had not given 

Stations in Hearing 
STATIONS cited for horse 
race news programs, with 
consolidated hearings to be 
held in the various cities, are 
as follows: 

New York - WJZ -TV, WPIX 
(TV) and WBNX. 

San Francisco - KJBS, KSAN 
and KYA. 

Los Angeles - KWKW a n d 
KLAC -TV. 

Miami -WMIE and WWPB -FM. 
Also these on an individual 

basis: 
KVSM San Mateo, Calif.; 

WWBZ Vineland, N. J.; WRIB 
Providence, R. I.; WGPA Beth- 
lehem, Pa.; WITH Baltimore, 
Md.; WAAF -FM Chicago. 

All seek license renewals 
except WMIE and the three 
TV stations which are oper- 
ating on program tests or 
other special authority and 
have applications for licenses 
pending. 

In the limelight was WMIE Miami, 
then applying for a transfer of 
control to Arthur B. McBride and 
Daniel Sherby. The transfer was 
finally approved last September 
[BT, Sept. 10, 1951]. Station 
was later sold to ex -Gov. E. D. 
Rivers of Georgia [BT, Nov. 26, 
1951]. 

Following issues were listed for 
the hearings of the 16 stations: 

1. To determine whether, to what ex- 
tent, and the manner in which the sub- 
ject station has broadcast, is currently 
broadcasting and proposes to broad- 
cast the following Information relating 
to horse racing: (a) Entries; (b) 
scratches; (c) probable jockeys; (d) 
Jockey changes; (e) winning jockey; 
(f) weights; (g) selections; (h) off - 
time; (1) next post time; (j) track 
conditions; (k) weather conditions; 
(1) time of race; (m) mutuels or prices 
paid; (n) results of race; (o) results 
in code; (p) post positions; (q) running 
account of race; (r) pre -race betting 
odds. 

2. To determine the manner in which 
the station obtains the above informa- 
tion. 

3. To determine whether the broad- 
cast of horse racing information by 
this station appears likely to be of 
substantial use to, or is used by per- 
sons engaged in illegal gambling 
activities. 

4. To determine (a) the sponsorship, 
if any, of programs offering horse 
racing information, (b) the arrange- 
ments between the sponsors and the 
licensee for the handling of the broad- 
casts of horse racing information, and 
(c) whether and to what extent these 
arrangements have been or are being 
carried Out. 

5. To determine the arrangements, 
or commitments, if any, entered into 
by this station with persons engaged 
in illegal gambling activities for the 
broadcast of horse racing information, 
and the extent to which those com- 
mitments or arrangements are being 
met. 

6. To ascertain whether the licensee 
in this proceeding has had discussion 
or dealings with any other broadcast 
station, with respect to the manner in 
which broadcasts of horse racing in- 
formation should be handled, and to 
determine the outcome of such discus- 
sions or dealings. 

7. To determine what instructions, 
if any, have been given by the li- 
censee to Its employees concerning the 
manner in which horse racing informa- 
tion is to be handled. 

8. To determine what steps, if any, 
have been taken, and the manner in 
which such steps were taken by the 
licensee to ascertain the nature of thg 
listening interests being served by the 
broadcasts of horse racing information 

9. To determine the effect of the 
broadcasts of horse racing information 
upon the station's overall programming. 

10. To determine, on the basis of the 
evidence adduced pursuant to the fore- 
going issues, whether a grant of the 
above - entitled renewal application 
would be in the public interest. 
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MFRS. ANTI -TRUST PROBE 
By RUFUS CRATER 

START of a far -reaching grand 
jury probe for signs of anti -trust 
law violations in the radio and 
television manufacturing industry 
[CLOSED CIRCUIT, Feb. 11, 4] was 
confirmed late last week. 

Officials of the Anti -Trust Divi- 
sion of the Justice Dept. acknowl- 
edged Thursday that an investiga- 
tion of the electronics field was on 
foot and said it was "industry- 
wide." 

Beyond this disclosure they would 
not comment, but it was known that 
subpoenas have been issued in 
which substantially all of the na- 
tion's major manufacturers of AM, 
FM or television transmitting and 
receiving equipment are named. 

The subpoenas -some of which 
are yet to be served, apparently 
-call for mountainous quantities 
of company records, correspondence 
and other documents to be delivered 
before a grand jury of the U. S. 
Court for the Southern District of 
New York on May 12, at 10 a.m. 
in Room 513 in the U. S. Court- 
house, Foley Square, Manhattan. 

Nature of the material being re- 

HENRY JOINS ORR 
Named Vice President 

SAMUEL J. HENRY Jr, director 
of advertising media, Trans World 
Airlines, joined Robert W. Orr 
Assoc., New York, March 1. He has 

been named vice 
president and ac- 
count executive of 
the agency. 

Most of Mr. 
Henry's business 
career has been 
devoted to broad- 
casting, advertis- 
ing and aviation. 
After three years 
with Eastern Air 
Lines and Lud- 

ington Airline in the early 30's, he 
joined CBS as assistant to the 
manager, Radio Sales. A year later 
he went to World Broadcasting 
System as advertising and sales 
promotion manager. 

In 1939, Mr. Henry became first 
director of the NAB (nowNARTB) 
Bureau of Radio Advertising. He 
was commissioned a lieutenant, j.g., 
in the Navy in 1942, serving with 
Naval Air Transport Service in the 
South Pacific and rising to the rank 
of lieutenant commander. 

He was named advertising man- 
ager of TWA's transcontinental di- 
vision in November 1945. Since 
1949, he has been advertising -media 
director of TWA, responsible for 
the firm's extensive radio, TV, 
newspaper, magazine and outdoor 
advertising in the United States 
and 18 other countries. He has 
served as chairman of the Air 
Transport Assn. Advertising Sub- 
committee for Air Express and is a 
member of the European Travel 
Commission Coordination Com- 
mittee. 

Mr. Henry 

quested encompasses the color tele- 
vision battle which raged a year 
ago and still flares up; the older 
charge of Dr. Edwin H. Armstrong 
that FM was stifled; the question 
of concerted action for or against 
FCC -proposed TV standards or the 
production of color TV equipment, 
along with a wide range of other 
subjects including patents, patent 
litigations, production and sales fig- 
ures, royalties paid and royalties 
collected, exchange of technical in- 
formation and expenditures for re- 
search and development in the radio 
or television and related electron- 
ics manufacturing fields. 

Exploratory Investigations 
Legal authorities emphasized 

that grand jury investigations are 
exploratory -to determine whether 
an indictment of any sort appears 
justified -and do not imply that 
definite charges have been or nec- 
essarily will be filed. 

The list of manufacturers known 
to have been subpoenaed -or pre- 
sumed to be scheduled for service, 
since the investigation was charac- 
terized as "industry- wide" - in- 
cluded RCA, whose activities were 
singled out as a specific subject 
upon which certain information was 
demanded, and CBS, General Elec- 
tric, Westinghouse, Philco, Haz- 
eltine Corp., International Tele- 
phone & Telegraph Co., Zenith and 
DuMont. 

Radio -Television Mfrs. Assn., 
whose membership represents more 
than 85% of the country's radio - 
TV output, also was served with a 
subpoena. 

Among the companies which were 
reached for comment, CBS and 
Westinghouse acknowledged they 
had been served but declined to 

'Industry - Wide', Says Justice 

comment. RTMA President Glen 
McDaniel said the association "has 
been served and we will comply." 
Officials of Hazeltine declined to 
say whether that company had been 
served. 

The scope of the information 
called for by the Justice Dept. was 
such that it was regarded as (1) 
a certainty that the Justice Dept. 
and grand jury would have enough 
material at hand to take its ex- 
ploration into virtually any nook 
and cranny of industry operations 
and (2) an uncertainty that they 
would be in position to get started 
on the scheduled May 12 opening 
date. 

The subpoenas -subpoenas daces 
tecum, calling for production of 
documents -are directed at corpo- 
rate bodies rather than individual 
officials, and, in the standard open- 
ing form of such subpoenas, "com- 
mand you" to appear at specified 
time and place "to testify and give 
evidence in regard to an alleged 
violation of the federal anti -trust 
law...:' 

Data Called For 
The range of the data called for 

extends from documents -on some 
subjects, all available since Jan. 1, 
1934 -which have been exchanged 
between companies, between com- 
pany and "any association of ra- 
dion, television or electronics man- 
ufacturers," between company and 
radio -TV patent licensers or own- 
ers, and between officials within a 
company -on such subjects as re- 
spondent company's "refusals" to 
purchase patents or patent rights 
from others, or to grant licenses to 
others; any refusals by RCA to 
grant patent licenses to respondent 
company; any exchange of infor- 

mation among domestic manufac- 
turers of vacuum or cathode ray 
tubes with respect to computation 
of tube prices; any restrictions on 
types or quantities of TV, AM or 
FM receivers (including parts and 
components) to be produced by do- 
mestic manufacturers, and cooper- 
ation with other radio or TV com- 
panies with respect to standardize- 
ton of products or research. 

Documents of this sort dating 
back to Jan. 1, 1939, are called for 
if they bear on manufacture or 
non -manufacture of (1) the field - 
sequential (CBS type) color TV 
system, and (2) all- electronic sys- 
tems (such as RCA's). 

Data on "activities by your com- 
pany to delay, hinder or prevent 
the manufacture for commercial 
use of FM transmission and receiv- 
ing equipment" is sought, along 
with records relating to "withhold- 
ing of any products from the mar- 
ket, subsequent to Jan. 1, 1939." 

Also going back to Jan. 1, 1939, 
the Justice Dept. asked for any 
documents relating to "dominance, 
control or influence" of RCA over 
any association or group of radio- 
TV manufacturers. 

Records since Jan. 1, 1936, are 
requested if they deal with "pro- 
posals for, and concerted, joint or 
agreed -upon action" between re- 
spondent company and (1) any TV 
manufacturers' association; (2) 
any TV manufacturer, either in 
support of or in opposition to FCC - 
proposed TV standards or to the 
production of any kind of color TV 
equipment. 

For the period since Jan. 1, 1949, 
the Justice Dept. also seeks records 
of company policy determinations 

(Continued on page 48) 

CLOTHING BUDGETS Local Radio to Gain 

By FLORENCE SMALL 

FIVE AMONG the nation's lead- 
ing retail clothing chains, as well 
as the largest local clothing adver- 
tiser in New York, will greet the 
spring and pre -Easter promotional 
season with generally increased 
budgets in which local radio will 
share heaviest, with television also 
slated for augmentation though on 
a more limited basis. 

Keynoting the attitude of the 
clothing chains in respect to radio, 
Jerry Bess, vice president of Frank 
B. Sawdon Inc., the agency han- 
dling the radio and TV advertising 
of Robert Hall Clothes, said to be 
the country's leading user of radio 
spot announcements, told BROAD- 
CASTING TELECASTING that "we 
have found that radio is still a 
very potent force in mass media 
advertising even in those cities 
which today are considered pri- 
marily TV markets by most na- 
tional advertisers." 

The firm, which spends over $1 

million annually in radio and TV, 
will expand its present coverage of 
over 150 radio stations, coast to 
coast, to more than 180 stations 
under the terms of the new budget. 

As part of its new promotion, 
Robert Hall will salute the open- 
ing of 18 new "super salesrooms" 
in 11 cities, increasing the num- 
ber of Hall stores to 130 across 
the country. 

A keystone of the Robert Hall 
policy is on- the -spot analysis of 
cities and station coverage. Mr. 
Bess plans personally to. tour the 
areas where Robert Hall is in- 
augurating salesrooms or expand- 
ing its present operation in order 
to direct the buying and scheduling 
of radio -TV advertising for the 
pre -Easter periods as well as for 
the remainder of the year. 

New Robert Hall markets are 
the following: Detroit; Perth Am- 
boy, N. J.; Long Island City, N. Y.; 
Stamford, Conn.; Chelsea, Mass.; 
Joliet, Ill.; Youngstown, Ohio; 
Atlanta; Milwaukee (two) ; Pitts- 

burgh, and McKeesport, Pa. 
Another leader in the field, 

Crawford Clothes, which is under- 
stood to spend approximately $500,- 
000 annually, through its agency, 
Al Paul Lefton Co., New York, 
also has increased its radio ap- 
propriation over last year. 

In addition, this advertiser al- 
ready has started a television 
schedule for the first year in its 
history. Crawford currently is 
using approximately 93 programs 
weekly on five New York stations: 
WMGM, WMCA, WLIB, WQXR, 
WINS. 

The chain, which consists of 70 
stores located in the eastern U. S., 
sponsors They Stand Accused on 
WABD (TV) New York and 
WCAU -TV Philadelphia, Sunday, 
10 -11 p.m.; plus the film series, 
The Cases of Eddie Drake and the 
main boxing event at St. Nicholas 
Arena, Monday nights on WOR- 
TV New York. 

A third firm, Bond Stores, has 
(Continued on page 56) 
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EASE BUILDING BAN? 0.e1oxot'o^ 
Rumored 

By JOHN OSBON 
THE E were straws in the wind 
last eek that the government may 
rela restrictions on radio -TV and 
othe construction during 1952. 

Fi st inkling came from Secre- 
tary f Commerce Charles Sawyer, 
who oted that the National Pro- 
duct' n Authority has started to 
issue authorizations which "will 
allow the resumption of construc- 
tion on every partially -constructed 
building in the United States for 
which application to continue work 
has been filed with the NPA." 

Actually, this enunciation of 
previously- announced NPA policy 
has, in itself, little practical effect 
on r dio and television station con - 
stru tion or remodeling projects. 
But It appeared to be symptomatic 
of PA feeling that controls on 
cont oiled materials may be eased 
sligh ly in subsequent months. 

T principal reasons, it was 
understood, are (1) acceleration of 
America's production. efforts, (2) 
lengflhening of the military pre - 
par ness program over a greater 
stre h and (3) the prospect for 
gro 'ng availability of steel and 
othe materials. 

T re were these harbingers of 
things to come: 

transfer of jurisdiction over 
broadcast construction applications 
from NPA's Construction Controls 
Divi 'on to the Industrial Section, 
with the latter division prescribing 
less stringent conditions for build- 
ing. 

nnouncement by NPA of grants 
for eligious, municipal, institutional 
and community projects entailing a 
go -ahead for "immediate commence- 
ment" of construction. 

)Liberalization of NPA's revised 
construction regulations allowing 
greater allotments of steel to be self - 
authorized for non -industrial, public 
and commercial projects other than 
housing and recreational. 

Secretary Sawyer said that "we 
are approaching the point where our 
capaeity to produce will permit us 
to educe controls." De- controls 
will "accelerate as the months go 
on," he predicted, in an address be- 
fore the Tallahassee, Fla., Chamber 
of C mmerce. 

Similar Easing Ahead 
T is relaxation for community, 

corn ercial and other non- indus- 
tria work could well mean a 
simi ar easing for radio -TV broad - 
cas rs in the months ahead, it was 
felt. Broadcasters are classified as 
industrial, with permission to self - 
authorize greater quantities of ma- 
trials than commercial applicants. 
The an on recreational and amuse - 
men building now underway con- 
tinues. 

T ere is no immediate change in 
poli y involving station construc- 
tion, although shifting of jurisdic- 
tion to the Industrial Division the 
past fortnight in itself may prove 
sign ficant. This division, it is 
kno n, sets far less severe restric- 
tion on building than the Con - 
stru tion Controls Section to which 
broa cast applications previously 
had een referred. 

F r the radio -television industry, 
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the criteria will still be that pro- 
jects (1) must already be under- 
way and (2) be vital to the defense 
effort. For projects already com- 
menced, applicants are assured of 
continued materials to complete 
construction. Remodeling or altera- 
tion work not requiring NPA ap- 
proval -those needing less than 25 
tons of steel, 2,000 pounds of copper 
and 1,000 pounds of aluminum -are 
not affected, of course. 

May Start Building 
The fact that religious, com- 

munity, institutional and commu- 
nity projects may start building 
and that NPA promised materials 
for the third and fourth quarters 
of 1952 and the first three months 
of 1953 was adjudged as significant 
in some NPA quarters. It was felt 
that this system of granting build- 
ing permits with a rain check on 
future materials may be extended 
to broadcasters who have not yet 
commenced construction. NPA has 

had such a policy under study in 
recent months [BT, Feb. 4]. 

Fruition of this policy could have 
a favorable effect on future UHF - 
VHF TV station permits by the 
FCC after the freeze is lifted and 
once the Commission is well em- 
barked on its allocations work, it 
was conceded. 

It would mean that, while ma- 
terials might not be readily avail- 
able, television applicants could 
proceed with their station planning 
with construction authorization as- 
sured of steel, copper and alumi- 
num. 

Transfer of work on broadcast 
applications to NPA's Industrial 
Division is expected to mean a 
closer liaison between the alloca- 
tion agency and the FCC. Corn- 
munity TV applicants will also 
apply to this division, since NPA 
properly regards this phase as in- 
dustrial, not community, activity. 

Radio -TV applicants generally 

SELENIUM SUPPLY THREAT ALLAYED 
National Production Authority Averts Disruption 

THREAT of disruption in the 
selenium rectifier industry was 
temporarily averted by government 
allocation authorities last week. 

The National Production Au- 
thority assured manufacturers they 
would receive a substantial allot- 
ment of selenium in March -at 
least two -thirds greater than they 
received during February. 

Specter of extensive shut -downs 
throughout the rectifier producing 
industry has hung over suppliers 
for TV receivers and small radio 
sets since early this year when an 
industry advisory group first 
sounded the warning to NPA 
[BT, Jan. 28]. 

Aside from these uses, selenium 
also performs functions in power 
tubes and is utilized in amplifiers, 
radar, telephone and telegraphic 
equipment and other electronic de- 
vices. 

Permanent magnet producers 
also figured in developments in- 
volving cobalt, which is used in 
alnico magnet speakers of radio - 
TV sets. An industry group re- 
ported scrap materials are being 
re- smelted for further use or sent 
to processors for reclaiming criti- 
cal metals such as nickel and co- 
balt. 

At the same time, NPA Admin- 
istrator Henry Fowler announced 
that many consumer goods manu- 
facturers will receive about 10% 
more sheet steel due to a surplus of 
about 250,000 tons. Consumer goods 
manufacturers (not set- makers) 
may use quantities if they don't 
need more copper and aluminum. 

Defense Production Administra- 
tor Manly Fleischmann told a Con- 
gressional subcommittee that steel 
controls may be substantially eased 
toward the end of the year. Such 
a policy, if pressed into effect, 

would relax material restrictions on 
radio -TV receivers, component 
parts and towers for construction 
purposes (see story this page). 

Cutbacks in copper and alumi- 
num for the second quarter begin- 
ning April 1 previously were an- 
nounced by NPA, with radio -TV 
sets and other consumer durables 
earmarked for 5% cuts from this 
quarter [BT, Feb. 25]. 

Strip Inventories 
In the case of selenium, NPA 

notified manufacturers they had 
to strip inventories to provide 
emergency allocations for recti- 
fiers and gave no assurance of sim- 
ilar treatment in subsequent quar- 
ters. A similar emergency allot- 
ment also was given in February, 
NPA revealed. The agency urged 
producers to take advantage of im- 
ports and scrap plates. 

The March quota- 25,000 pounds 
-represents 15% of overall sup- 
ply, with the remainder going to 
the military. The industry group 
questioned whether the monthly 
allocation system should be con- 
tinued or whether NPA should 
adopt an order limiting use to a 
percentage of base period utiliza- 
tion in end products. 

NPA pointed out that while se- 
lenium is limited by copper short- 
age, the supply has increased 
greatly since World War II with 
the growth of electronics. 

Prospect of easing restrictions 
on controlled materials had the 
odor of politics to Sen. Homer 
Ferguson (R- Mich.), who charged 
the administration was using them 
for "unauthorized and socialistic 
purposes." He claimed NPA is do- 
ing "somersaults" on materials and 
predicted controls would be eased 
further before the elections. 

have fared well on their bids for 
construction or alteration ma- 
terials during the past two quar- 
ters, with projects valued at over 
$13 million approved [BT, Feb. 
11]. NPA indicated last month 
that allotments for construction 
already started would be meted out 
on a project rather than quarterly 
basis. 

EMPLOYMENT 
Up in Radio -TV Plants 

EMPLOYMENT in plants produc- 
ing radio -TV receivers and other 
consumer goods has steadily in- 
creased since December and is ex- 
pected to show a 4% rise through 
the first quarter of 1952, accord- 
ing to a survey prepared by the 
Bureau of Labor Statistics. 

The study was compiled for the 
National Production Authority and 
covered about 11,000 companies 
employing about 85% of the labor 
force in some 110 metal- working 
industries. Purpose was to ascer- 
tain the effect of metal cutbacks on 
civilian output this quarter com- 
pared to October -December 1951 
and to aid NPA in reviewing allot- 
ments for the third quarter. 

Employment in consumer dur- 
able goods, generally hit the hard- 
est by cutbacks, is higher than dur- 
ing any period since the spring of 
1961, it was announced by Henry H. 
Fowler, NPA administrator. The 
employment picture is steadily im- 
proving, he added. 

Aside from radio -TV plants, 
employment increases ranged from 
0.7% for electrical appliances to 
8.9% for refrigeration machinery. 
Decreases were shown only for 
motorcycles and bicycles, cutlery 
and sewing machines. Consumer 
goods industry is expected to reflect 
a 15% employment jump over pre - 
Korean levels. It was up almost 
as high as 18% over June 1950 
levels in early 1951 and down to 
10% by mid -1950. 

JANUARY SETS 
Totals Down From 11 

RADIO manufacturers turned out 
632,455 broadcast receivers in Jan- 
uary despite limitations on supplies 
of materials, according to the first 
1952 monthly report of Radio -Tele- 
vision Mfrs. Assn. The weekly 
average output was 7% under De- 
cember and 47% under the average 
of January 1951. 

Output of TV receivers in Jan- 
uary was estimated at 404,933 sets 
compared to 468,927 in December, a 
five -week month. but the weekly 
average was up 8% over December 
and down 36% from January 1951. 

Of the 632,455 radios turned out 
in January, 288,723 were home 
sets, 68,433 portables, 195,147 auto 
sets and 80,152 clock radios. RTMA 
data cover all industry manufac- 
turers. Radio set output totaled 
851,195 in December. 

Radio sets with FM tuning facili- 
ties totaled 39,754 in January. An- 
other 9,376 TV sets contained FM 
tuning circuits. 
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NBC SALES 
NBC's radio and television sales 
volume registered a 48% gain in 
1951, reaching a record $137,156,000 
in the network's silver anniversary 
year. 

This was revealed last week in 
the 32d annual report of the par- 
ent RCA, whose total gross income 
from the sale of its varied products 
and services attained an all -time 
high of $598,955,000 compared to 
$586,393,000 in 1950. 

The annual report, released 
Wednesday by Brig. Gen. David 
Sarnoff, chairman of the board, 
placed RCA's net profits at $31,- 
193,000 as against $46,250,000 in 
1950, with the decline attributed 
largely to a levelling -off of con- 
sumer demand following 1950's 
wave of scare buying. 

.All of NBC's 48% boost in sales 
volume was attributed to television. 
The total represented 22.9% of 
RCA's total gross income, whereas 
NBC's $92,373,000 in sales in 1950 
amounted to 15.8% of the RCA 
total that year. 

The report showed 49.2% of NBC 
radio network programs and 75.1% 
of the TV shows were sponsored, 
while 50.8% of the radio shows and 
24.9% of the TV programs were 
carried sustaining. 

Gen. Sarnoff and RCA President 
Frank M. Folsom said in a joint 
statement that expansions of RCA 
manufacturing plants during 1951 

GRABHORN NAMED 
To New Petry Post 

MURRAY GRABHORN, veteran 
broadcast business executive, cur- 
rently director of the National 
Assn. of Radio & Television Sta- 
tion Representatives, on March 15 
will join Edward Petry & Co. as 
director of business development, 
a specially created new position. 

In announcing Mr. Grabhorn's 
appointment, Edward Petry, presi- 
dent of the station representative 
firm, said: 

"Among Mr. Grabhorn's major 
duties will be that of attracting 
new advertisers to spot. He will 
present the story of spot to lead- 
ing national advertisers all over 
the country with special emphasis 
on advertisers who either have not 
used spot or who have used it only 
as a supplementary medium. 

"The establishment of this new 
department," Mr. Petry said, "will 
assist materially in building busi- 
ness not only for the stations we 
represent, but also for the indus- 
try as a whole." 

Starting in radio in 1928 with 
the Don Lee Network on the 
Pacific Coast, Mr. Grabhorn moved 
to New York in 1935. After sev- 
eral years as general manager of 
Hearst Radio and as sales manager 
of WFIL Philadelphia, he joined 
ABC and for nine years was vice 
president in charge of the ABC 
owned and operated stations. He 
joined NARTSR last summer. 

AM-TV Up 48% in '51-RCA 

to meet military and civilian de- 
mands, plus previous additions, 
"provide RCA with the greatest 
production potential of its 32 -year 
history." 

They also noted: 
"Television, now operating on a 

nation -wide basis, has established 
itself as a vital force in the life of 
America. As the most effective 
means of mass communication ever 
devised, it exerts a widespread im- 
pact on the home, on entertainment, 
education, politics, advertising, 
news and sports. 

"With four TV networks and 108 
stations on the air, television sur- 
passed network radio in revenue 
for the first time in 1951. Today 
there are more than 16 million TV 
sets in the U. S. Whether the na- 
tion is at peace or at war, or in a 
state of national emergency, tele- 
vision is destined to have an ever - 
increasing influence in national and 
international affairs." 

But, they continued, "communica- 
tions . . is only one facet of the 
future of electronics" and "limit- 
less possibilities are foreseen for 
invention in new and broader fields, 
especially home appliances. But 
more important, the science of elec- 
tronics is a vital source of Amer- 
ica's national strength. Radar is a 
major example. Research and in- 
dustry comprise a partnership for 
progress in the development of such 
inventions. 

"Now the same momentum of sci- 
ence that advanced all forms of 
radio communication spearheads 
every phase of electronics and tele- 
vision, the golden age of which is 
still ahead." 

Looking back at RCA's financial ' 

affairs for 1951, the report noted 
that the year's $31,193,000 net 
profits were the equivalent of $2.02 
per share of common stock, where- 
as 1950 earnings equaled $3.10 per 
share. 

RCA's taxes in 1951 totaled $62,- 

389,000 -more than twice the 
amount of net profits. 

Dividends amounted to $3.50 a 
share on preferred stock ($3,153,- 
000 total) and $1 a share on com- 
mon stock ($13,857,000 total). 

Total current assets at the end 
of 1961 were placed at $255,993,000, 
compared to $209,959,000 at the end 
of 1950. Additions to plant and 
equipment during 1951 totaled $26,- 
069,000, or $5,619,000 more than in 
the preceding year. 

Over the past 10 years, the report 
noted, RCA has had annual aver- 
ages of $358,871,000 in gross in- 
come; $42,094,000 in profit before 
federal income taxes and $19,714,- 
000 in net profit after income taxes. 

The RCA parent company divi- 
sions -RCA Victor, RCA Labs and 
RCA International - and related 
RCA service and distribution activ- 
ities reported sales of $440,135,000 
in 1951, representing 73.5% of the 
overall RCA gross, as against 
$476,091,000 (or 81.2% of the total) 
in 1950. 

Other Sales Figures 
In addition to the parent com- 

pany divisions and NBC, RCA 
Communications had 1951 sales of 
$17,438,000 compared with $14,- 
929,000 the preceding year; Radio - 
marine Corp. of America, $9,120,- 
000 compared with $7,279,000 in 
1950; and RCA Institutes, $817,000 
as against $910,000 in 1950. 

The report said RCA Victor's 
"backlog of government orders for 
radio -electronic equipment at the 
end of 1951 was about seven times 
greater than at the beginning of 
the year. Deliveries against gov- 
ernment contracts were more than 
21/2 times those of 1950 and higher 
than in any other year since World 
War II." 

In addition, RCA in the civilian 
field during 1951 "maintained rela- 
tively high levels of production of 
television receivers, radio sets, 
electron tubes, phonographs and 
records as well as engineering and 

MEMBERS of Chesapeake Associated Press Radio Stations go over draft of 
a news survey prior to annual winter meeting Feb. 21. L to r: Frank M. 
Stearns, AP field representative, Washington; John Alderson, news editor, 
WFBR Baltimore; John A. Aspinwall, AP radio news editor, New York; R. C. 
(Jake) Embry, general manager, WITH Baltimore, and president of AP sta- 
tion group; Max Fullerton, AP bureau chief, Baltimore, and Charles J. Truitt, 
general manager, WBOC Salisbury, Md., and vice president of Md.-D. C. 

Radio and Television Broadcasters Assn. 
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technical products, including broad- 
cast and communications equip- 
ment," the report showed. 

Among the year's highlights cit- 
ed in the report were further de- 
velopments in RCA's compatible 
color TV system, including develop- 
ment of a 21 -inch color tube, pro- 
jection of color TV on a 9- by- 12 -ft. 
theatre screen and a series of tests 
of the RCA color system, plus the 
sending of a color signal 8,000 
miles (across the U. S. and back). 

Another highlight was RCA's 
continued work on UHF, centering 
around the RCA -NBC experimental 
UHF station at Bridgeport, Conn. 
Cost of UHF experimental work 
to date was reported as more than 
$2.5 million. 

Other highlights reported include 
the following: 

Sales of engineering prod- 
ucts, including theatre TV equip - 
ment-of which more than 50 units 
were in operation or being installed 
at the end of 1950- reached a new 
high. Among other items "showing 
promise," the report listed com- 
munity television antenna systems, 
a magnetic film recorder -projector 
and master TV antenna systems 
for hotels and apartment buildings. 

Foreign sales of all major 
product lines increased and tele- 
vision continued to expand abroad, 
especially in Latin America. RCA 
sold to TV stations in the Domini- 
can Republic, Brazil and Mexico, 
and made "substantial sales" of TV 
receivers in Mexico, Brazil, Cuba 
and Argentina, while the volume of 
RCA radio set sales throughout 

(Continued on page 32) 

L &M FOR SCHLITZ 
To Handle Radio -TV 

SCHLITZ Brewing Co., Milwaukee, 
has appointed Lennen & Mitchell, 
New York, to handle its radio and 
television budget, effective in 90 
days. Leo Burnett, Chicago, takes 
over the print allocation of the ad- 
vertising budget. Firm bills over 
$6 million annually with the ma- 
jority going to printed media. 
Radio -TV is believed to get nearly 
$3 million. 

Young & Rubicam, Chicago, 
which had handled the entire ad- 
vertising budget, loses the account, 
almost on the heels of the adver- 
tiser's decision to cut its hour -long 
Schlitz Playhouse of Stars on CBS - 
TV to a half -hour. Leimen & Mit- 
chell will take over the half -hour 
version, which will be on film. 

Move to L & M also involves the 
Schlitz radio show, Halls of Ivy, an 
NBC package program, which will 
remain on that network Wednes- 
days, 8-8:30 p.m. 

Meanwhile, Young & Rubicam 
will also lose the billing of the 
half -hour General Foods shows, Mr. 
Bobbin (NBC -TV, Sundays, 7:30 -8 
p.m.), which will be dropped at the 
end of its present cycle. Both the 
network and General Foods report- 
edly have been dissatisfied with the 
rating of the show, since it replaced 
Henry Aldrich last year. 
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Sena e-House committee to study 
the 946 Congressional Reorgani- 
zatio Act. "The work of im- 
provi g Congress cannot stand still. 
Such problems as televising Con- 
gres onal hearings, radio broad- 
casts of such hearings, as well as 
recor 'ng . . now merit consider- 
able hought," he said. The longer 
such problems -also that of the 
witnesses' rights -are delayed, the 
"long r the confusion will remain," 
he a ded. 

Sa d Rep. Martin: "Television 
and roadcasting are here to stay 
and '11 probably increase in popu- 
larit as the days go by. . " 
Polic on the media, he declared, 
"is a twilight zone which has not 
been learly defined...." 

T o crys went up immediately: 
(1) at the so- called "gag" on ra- 
dio- was imposed because the 
Adm nistration wanted to white- 
wash investigations into scandals 
and n Communism, and (2) that 
the dministration "did not want 
to m ke a Kefauver out of Rep. 
Char es E. Potter," who is a Mich- 
igan Republican and who is said to 
be a ogical candidate for the Sen- 
ate gainst Sen. Blair Moody (D- 
Mich ). Rep. Potter is a member of 
the n- American Activities group. 

Se . Moody, himself, entered the 
battl last Thursday. 

President Truman told his Thurs- 
day ikiorning radio -press conference 
he was conferring with Speaker 
Rayburn Monday when Sen. Moody 
placed an emergency call for the 
Speaker. While the President lis- 
tened, he said, the Speaker told 
Sen. Moody radio and TV pickups 

Locked Out 
ontinued from page 28) 

Speaker Rayburn ... he slammed 
the gavel on radio -TV. 

of the Detroit hearing would vio- 
late the House rules, adding that he 
could not permit either broadcast 
or telecast facilities in the hearing 
room. 

The President said he merely lis- 
tened and had no comment on the 
interpretation. Pressed by report- 
ers, he said he felt the matter was 
the business of Congress and not 
his affair. He said he always felt 
government officials should comply 
with requests of Congressional com- 
mittees that they testify. 

An explanation was quickly 
forthcoming from the Senator. The 
Michigan legislator, a former radio - 
press newsman on Capitol Hill, said 
he was asked by the Detroit Times 
on Monday morning what his views 
were on Speaker Rayburn's ruling. 

He said he told the Times he was 

in favor of "televising these and all 
Congressional hearings. I then went 
to the office of the Detroit News, 
on which I was employed 28 years, 
and gave the city editor a similar 
statement." 

With two assistant city editors 
standing by, Sen. Moody said he 
called Speaker Rayburn, then at- 
tending the White House meeting 
"and urged him to allow the tele- 
vising of the House committee hear- 
ings ... to rescind the ban. . 

The Speaker said he appreciated 
my suggestion but could not agree 
with me that the hearings should 
be broadcast. 

"I still feel that the hearings, and 
all others which are open to the 
public, should be open to the tele- 
vision camera and the microphone." 

BROADCASTING TELECASTING 
subsequently learned on unimpeach- 
able authority that the call by Sen. 
Moody went to the White House 
before Speaker Rayburn's news 
conference. 

His Position Clear 
Speaker Rayburn told newsmen 

that he thought he had made his 
position clear a fortnight ago when 
some television company represent- 
atives (either WWJ -TV Detroit 
which had set up cameras or TV 
and wire news representatives who 
had conferred with the Speaker on 
the TV blackout on the King sub- 
committee hearings on tax scandals 
in government) had talked to him 
about the hearings. 

While there was a welter of po- 
litical acrimony, there were actual 
legislative moves: 

Appeal to a not -too- receptive 
House by Rep. Jacob Javits (D- 
N.Y.) that members sign his dis- 
charge petition. The latter pro- 

In Retrospect _ . 
Radio was permitted to cover Con- 

gressional committee proceedings im- 
mediately after World War II. 

Television coverage grew up with 
the expansion of the industry itself. 

House Un- American Activities Com- 
mittee barred television and then radio 
after it had allowed coverage of its 
famous hearings on communism in Hol- 
lywood held in Washington. 

Kefauver Crime Committee hearings 
made the nation conscious of both 
media as it never had before in all 
broadcast history. It also made Con- 
gress aware of their potentialities. 

Same day as Speaker Rayburn or- 
dered a ban on all media except the 
press and still photographs, a House 
subcommittee was permitting TV at its 
investigation in the Elizabeth N. J., 
plane crash. Following his policy an- 
nouncement, telecasts were stopped. 

cedure, if 218 names are gained, 
is a method by which legislation, 
bottled within the House Rules 
Committee, can be pried loose. 

Rep. Javits' measure (H Res. 62) 
goes far. Not only would it permit 
the broadcast and telecast of com- 
mittee proceedings in the lower 
chamber but it also would allow the 
important House debates to be cov- 
ered by the broadcast media. 

Two House resolutions (H 
Res 538 and 540) were dropped in 
the hopper Wednesday by Reps. 
Patrick J. Hillings (R- Calif.) and 
George Meader (R- Mich.) respec- 
tively. 

Both would amend the House 
rules. They would invest the right 
to decide on broadcast and telecast 
coverage of committee proceedings 
in the comittees of the House (see 
editorial below). That is the 
pattern followed in the Senate. 

Senate Majority Leader Ernest 
W. McFarland (D- Ariz.), when 
asked about the development in the 
House, said there was no compar- 
able ban against radio, television 
or newsreels at Senate committee 

It! 51952, Mr. Rayburn 
TH UGH it was at worst a bald excursion 
into censorship in violation of broadcasters' 
righ under the First Amendment and at best 
an tra- conservative interpretation of House 
rule , Speaker Rayburn's ban against radio 
and levision last week may accidentally have 
been the best turn that events could take at 
this oment. 

A ave injury has been done to fundamental 
free oms, but fortunately it is not irreparable. 
Logi compels us to believe that the Speaker's 
ruling will at last bring to a head the whole 
question of broadcasting's place in the news 
gathering family, a place that needs desperately 
to be defined to some Congressmen and lawyers. 

It is well that this happens early in a Presi- 
dent'al election year, for politicians will not be 
disp sed to put off a consideration of the ques- 
tion. Too many of them want to use radio and 
tele ision for campaigning and will wish their 
stat s clarified before mid -summer, when the 
cam signs begin to take serious shape. 

C mpaigning, it must be added, is done in 
man ways -including performances at House 
com ittee sessions. It is reasonable to assume 
that not even Mr. Rayburn will want indefi- 
nite) to deprive Congressmen, particularly 
thos of his own party, of the opportunity to 
be s en and heard at work, especially if the 
wor might commend them to voters in the 
radi and television audience. 

It seems to us that the stage here is favor- 
ably set for a consideration of a change in the 
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House rules, or, to speak more precisely, an 
expansion of the rules to accommodate radio 
and television coverage. 

Indeed a change in rules is absolutely neces- 
sary. Speaker Rayburn, who is among the least 
vacillating men in Washington, may be ex- 
pected to adhere to his present interpretation 
as long as the present rules are in effect. 

The problem, then, resolves itself into that of 
determining how great a change can be made. 
At this moment, we venture to suggest, the 
most that can be hoped for would be a rule 
giving House committees the authority to de- 
cide for themselves whether to permit broad- 
casting. These decisions should be made by 
majority vote within the committees, a pro- 
cedure that would be founded on precedent in 
other matters. 

Though such an arrangement would not 
represent an attainment of full equality for 
radio and television among the news media, it 
would be a very definite short -term gain and 
one deserving of the best efforts to get it. 

The great goal of-- the.future, of.course,..must. 
be the admission of radio and television to all 
public meetings of the Congress, on a basis of 
equal access with the press. What this would 
mean would be, in the truest sense, the admis- 
sion of the public to public meetings, on a scale 
made possible only by the miracles of radio and 
television. 

In the heated debate over the remaking of 
the House rules one may expect to hear re- 

AN EDITORIAL 
peated many of the shopworn arguments about 
television's violation of witness' rights and its 
mechanical obtrusiveness. 

Within the past month the New York State 
Bar Assn. and the policy makers of the Amer - 
can Bar Assn. have adopted anti -television 
resolutions making much of these points. 

In both cases the voices of uninformed con- 
servatism drowned out the voices of enlightened 
progressiveness. The same thing could happen 
in Congress if and when it comes to grips with 
the probelm of establishing broadcasting rights. 

Already Rep. John Rankin (D- Miss.), pos- 
sibly the least advanced thinker on the Hill has 
announced his opposition to broadcasting. Oth- 
ers of like persuasion may be expected to 
follow suit. 

Fortunately, radio and television have more 
friendly representatives in Congress. They 
should be encouraged to state their views and 
provided with information to support them. 

Mr. Rayburn's ban has focused attention on 
a dispute that has not heretofore commanded 
enough interest to warrant full -scale considera- 
tion by the Congress. This is an opportunity 
for broadcasters to state their case before an 
interested audience and if the case is stated as 
skillfully as it merits, radio and television 
stand to get recognition as 20th century instru- 
ments that a 20th century public can use to in- 
spect the work of Congressmen, including those 
of 17th century attitudes. 

BROADCASTING Telecasting 



hearings. His personal opinion, 
he said, was that radio, TV, as well 
as still photographs while witnesses 
are testifying, should be prohibited. 
But, he added, there is no plan for 
a bar in the upper chamber. 

Other comments came thick and 
fast. Some, like Reps. Paul W. Sha- 
fer (R- Mich.), Leslie C. Arends 
(R -I11.) and Sen. Homer Ferguson 
(R- Mich.) charged politics, blam- 
ing the Administration for the 
broadcast blackout. 

Others, like Rep. John Rankin 
(D- Miss.), upheld Rep. Rayburn. 
The Southerner said "The chair is 
entirely right; the rules don't per- 
mit it (broadcasts) and I hope the 
rule will never be changed." 

Rep. Rayburn said he was oper- 
ating under the rules of the House, 
basing his interpretation on the 
following: 

"The rules of the House are here- 
by made the rules of its standing 
committees so far as applicable." 

Rep. Martin pointed out another 
rule says : "It is for the committee 
to determine, in its discretion, 
whether the proceedings of the com- 
mittee shall be open or not." 

However, there were few who 
would contest Speaker Rayburn on 
the technicality of the rules, an 
area in which the Texan is an ex- 
pert. 

Immediate effect of the ban was 
to bar coverage by broadcast media 
of at least six investigations: Un- 
American Activities Detroit probe; 
Ways & Means subcommittee 
looking into Internal Revenue scan- 
dals (King subcommittee), Armed 
Services group looking into waste 
in military procurement; Judiciary 
subcommittee preparing for a probe 
of the Justice Dept.; Interstate & 
Foreign Commerce subcommittee 
studying the plane crashes in Eliza- 
beth, N. J.; an Armed Services sub- 
committee investigating the Ka- 
tyn massacres. 

Hearings Not Degraded 

Judicial rejection of claims that 
the Senate Crime Investigating 
Committee's competence in last 
spring's hearings was degraded by 
its telecasts came almost simul- 
taneously with announcement of 
Speaker Rayburn's radio -TV ban. 

Denying an appeal by James J. 
Moran, former first Deputy Fire 
Commissioner of New York City, 
who had been convicted of lying to 
the Senate Committee, the U. S. 
Court of Appeals in New York on 
Tuesday dismissed all five claims 
which Mr. Moran advanced as 
grounds for reversal of his perjury 
conviction. One of the points Mr. 
Moran had made related to tele- 
casts of the hearing. The court's 
opinion held: 

"Nor was the hearing so lacking 
in decorum because of the television 
cameras and photographers that it 
cannot be regarded as a competent 
tribunal. Opinions may differ as 
to whether such procedure is better 
calculated to achieve publicity for 
the investigators than to promote 
their investigation. But on the 
record before us no facts have been 
proved which would justify holding 

SIR GLADWIN FOR TV 
Though Speaker Rayburn Isn't 

TELEVISION coverage of high 
halls of debate, irrespective of the 
U. S.'s House Speaker Rayburn's 
now -you -do, now -you- don't, has be- 
come part of the diplomat's lan- 
guage in the United Nations Se- 
curity Council. Sir Gladwin Jebb, 
Great Britain's delegate, rose in 
the Security Council meeting in 
Paris to counter a Soviet attack on 
Frank P. Graham, former U. S. 
Senator and former president of 
the U. of North Carolina. 

Sir Gladwin said, in part: ". . . 

Does Mr. Graham look like a 
secret agent? I can only say that 
I am sorry that the absence of 
television cameras prevented the 
public from forming its own con- 
clusion on this important point." 

Sir Jebb's observations, in view 
of Soviet Delegate Malik's attack 
in which he accused Mr. Graham of 
being "a secret agent of the Penta- 
gon" in Kashmir (Mr. Graham was 
UN mediator there), were noted 
by a Greensboro, N. C., paper and 
presented in the Senate last week 
by Sen. Wayne Morse (R- Ore.). 

that the tribunal was incompetent." 
Edward R. Murrow, CBS Radio 

and TV newsman, leveled guns on 
the ban in his Tuesday evening 
radio broadcast. He found "no 
legal doubt as to the Speaker's 
right to make such a ruling," but 
felt it should be appealed to the 
whole House. 

If allowed to stand and "if car- 
ried to its ridiculous conclusion," 
he asserted, the ban on all com- 
munications media except "re- 
porters using pencil and paper" 
might require "that newspapers go 
back to setting all type by hand, or 
that reporters should arrive in the 
committee room equipped with a 
slab of stone, a chisel and a mallet, 
as the essential tools of their 
trade." 

In the meantime, DuMont TV 
Network scheduled Speaker Ray - 
burn's ruling as the subject for dis- 
cussion on its Keep Posted program 
tomorrow (Tuesday) night (8:30- 
9 p.m.) 

Producers of program have in- 
vited CBS President Frank Stan- 
ton, NBC President Joseph H. Mc- 
Connell, ABC President Robert 
Kintner and Mutual President 
Frank White to participate in the 
program as members of the "citi- 
zens panel." It was understood 
that other industry representatives, 
including trade journal publishers, 
also were invited to appear. 

Shortly after Rep. Rayburn's ban 
was disclosed, ABC's News of To- 
morrow program on Monday pre- 
sented Rep. Martin, House Min- 
ority Leader, with his views : "The 
authority of Speaker Rayburn to 
ban television and radio broadcast- 
ing of committee hearings is ques- 
tionable. It is what I call a twi- 
light zone case. I believe the juris- 
diction rests with the committee in- 
volved and its chairman." 

CBS Radio's Peoples Platform 
meanwhile planned to air the issue 

BROADCASTING Telecasting 

on yesterday's broadcast (Sun., 12 
noon -12:30 p.m. EST). Rep. Rich- 
ard Bolling (D -Mo.) was sched- 
uled to support Speaker Rayburn's 
ban and Rep. Leslie C. Arends 
(R -I11.) was to oppose it. 

Statements, protesting the inter- 
pretation of House rules, came 
from networks, the Radio-TV Cor- 
respondents Assn. and the National 
Assn. of Radio News Directors. 
Excerpts follow: 

Frank Stanton, CBS president: -The 
American public will be deprived of an 
opportunity for accurate and first -hand 
reporting of Congressional hearings if 
the present ban . . is continued. 

There is no justifiable basis for bar- 
ring radio and television from commit- 
tee hearings which are otherwise open 
to the public and where facilities for 
broadcasting can be provided without 
interfering with the conduct of the pro- 
ceedings. . . . 

There can be no argument that a 
means of reporting where tones of 
voice and facial expressions and man- 
nerisms are conveyed often adds mean- 
ing to the spoken word. The argument 
that broadcasting or televising of corn - 
mittee hearings tends to encourage a 
"spectacle" rather than an honest 
search for facts is a slander on the 
motives of the great majority of our 
elected representatives and is based on 
the assumption that the American peo- 
ple cannot recognize insincerity and 
irrelevancies. . . 

Thomas Velotta, vice president in 
charge of news and special events of 
ABC: -We feel that such a ruling is 
not in the best interest of service to 
the public. The responsible broadcaster 
and telecaster has fully proved that his 
only purpose in broadcasting or tele- 
vising such proceedings is to amplify 
the knowledge of the American citizen 
concerning the actions of his repre- 
sentatives in Washington. 

Chris J. Witting, director of the Du- 
Mont Television Network: -Television 
has covered Congressional committee 
hearings and given impetus to the cause 
of a well -informed citizenry. It is the 
public which will suffer most by the 
Speaker's ruling. which is a serious 
blow to electronic journalism. 

The impact and significance of this 
one -man edict could very well arouse 
to action those who are interested in 
good government and in keeping open 
all of the channels of communication. 

Jim Bormann, president, National 
Assn. of Radio News Directors: - 
NARND seriously concerned by your 
interpretation of House rules affecting 
radio and TV coverage of official ac- 
tivities in House and in House commit- 
tees. In view of constitutional guaran- 
tee of people's right to know, we sub- 
mit there is no question whether au- 
thority exists to permit radio and TV 
broadcasts of this nature but rather 
question whether they can be pro- 
hibited. 

If uncertainty exists on this point 
then House surely will want to spell 
out clearly its rules in accordance with 
constitutional provisions for free 
speech. 

Radio -TV Correspondents Assn. (to 
Speaker Rayburn): -We feel strongly 
that this is discrimination against two 
of the major media for news dissemina- 
tion. Newspapermen cover committee 
sessions with pencils and copy paper. 
We use the microphone, the camera, 
tape recordings, and film. Your ruling 
deprives us of the full use of the tools 
of our trade. 

We submit that radio and television 
reporting is the most accurate possible. 
We use excerpts of actual questions by 
committee members and answers by 
witnesses. These reach millions of 
American listeners and viewers not 
only in actual voice, but in the exact 
phrasing as official as the printed com- 
mittee record. Daily newspaper circu- 
lation amounts to 54 million. Presently 
there are over 105 million radio sets 
and more than 15 million television sets 
in use throughout the country. This 
is the size of the audience deprived by 
your decision of full access to the news 
developed by your committees . . . 

Others who commented included 
Ben Chatfield, WMAZ Macon, and 
former president of NARND; John 
S. Hayes, WTOP - AM - FM - TV 
Washington; Ben Strouse, WWDC- 
AM-FM Washington, and Paul 
Godofosky, WHLI Hempstead, L. I. 

FCC NAMES TWO 
Powell, Kessler Promoted 

APPOINTMENTS of Walter R. 
(Bucky) Powell to be chief of the 
Renewal & Transfer Division, 
Broadcasting Bureau, and of Sylvia 
D. Kessler to be chief of the Office 
of Opinions & Review, were an- 
nounced by FCC last week. Both 
appointments were unanimous. 

Mr. Powell steps into the job 
vacated by Dwight Doty, who re- 

signed in Janu- 
ary to join Ha- 
ley, McKenna & 
Wilkinson [BT, 
Jan. 21]. Mr. 
Powell was born 
in Washington in 
1912, was gradu- 
ated from Centre 
College, Ky., in 
1935, got his law 
degrees in Wash- 
ington, D. C., law 

schools in the next five years. 
He joined Anti -Trust Division of 

the Justice Dept. in 1939 and the 
FCC in 1946. Since 1948, Mr. 
Powell has been chief of the Trans- 
fer Branch (later Transfer Divi- 
sion), which handles all applica- 
tions for sales or transfers of sta- 
tions. During World War II he 
served as a lieutenant commander 
in the Navy (1942 -46). 

Native of District 
Miss Kessler succeeds Parker D. 

Hancock, who left the Commission 
to join Hogan & Hartson last year. 
Miss Kessler was born in Wash- 
ington in 1915, got her law degree 
in 1936 from Southeastern U. She 
joined FCC in 1943 after being as- 
sociated with a local law firm and 

engaging in pri- 
vate practice in 
Washington. She 
served as special 
assistant to the 
late Comr. Ray 
C. Wakefield and 
later in the Com- 
mon Carrier and Broadcast 
branches of the 
Law Dept. 

Since 1947, Miss 
Kessler has been one of the special 
group of attorneys whose primary Ç 
function is drafting for Commis- 
sion approval final decisions in 
hearing cases. 

Filing of the two positions still 
leaves two vacancies, both legal. 
One is that of assistant general 
counsel, formerly held by Max 
Goldman who resigned early in 
February to become director of the 
Office of Industrial Tax Exemptions 
in Puerto Rico [BIT, Feb. 11]. 
The other is that of general attor- 
ney in the general counsel's office, 
formerly held by George Mac - 
Clain, who resigned last month to 
become assistant general counsel 
of the National Security Resources 
Board [BIT, Feb. 11]. 
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SPOT IN JAN. 
BAB Reports Its Spread 

M RE national and regional ad- 
ve isers use spot radio during a 
mo th than any other medium, 
Br adcast Advertising Bureau 
sta ed last week in a report on a 
B survey which showed more 
tha 1,100 national and regional 
acs unts buying spot radio in Jan- 
us . Survey was based on reports 
su itted by most of the major 
nat onal radio station representa- 
tiv s, BAB said. 

ther facts about spot radio re- 
lea ed by BAB included: 

n a national basis, spot radio 
is - more important medium than 
out oor advertising, with estimated 
195 spot billings of $135 million 
ag nst outdoor's national billings 
of :101 million. 

ading spot advertisers include 
Bes Foods, Block Drug, Borden 
Co., Colgate- Palmolive -Peet, Gen- 
era Foods, Lever Bros., Procter & 
Ga ble, Standard Brands, Vick 
Che ical and Whitehall Pharma- 
cal. 

I number of accounts using spot 
rad ., food advertising is the larg- 
est category, with 288 food corn - 
pan es using spot in January. 
Dr s and cosmetics ranked sec- 
ond with 129 active accounts; 
bre ers were third with 58 and 
soa s and cleansers fourth with 51. 
Au motive advertising, with near- 
ly -Il auto manufacturers using 
spoil in January; religious adver- 
tising with 24 active accounts ; tele- 
pho e, petroleum, animal feeds, 
tra sportation, candy and tobacco 
adv rtising also were strong spot 
use in January, when the medium 
was used for a wide variety of 
pro ucts ranging from circuses to 
tom stones. 

D mand for one -minute periods 
is t e present strongest trend, ac- 
cord'ng to station representatives, 
although more advertisers are buy- 
ing programs than last year. The 
demand for morning time far ex- 
ceeds the amount available. 

the BAB report on 
spot as "no more than a prelim - 
ina peek at this much under - 
publ sized medium," BAB Presi- 
dent W. B. Ryan cited the more 
tha 1,100 January spot accounts 
"prof of the tremendous vitality 
of t at medium." He noted that 
spot has grown to five times its 
pre ar volume, although so little 
is k own about it that no one will 
atte ;t to estimate accurately who 
the ..p 10 advertisers are or what 
thei approximate billing are. 
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Honored 
AWARD for "outstanding 
e to the cause of national de- 
" was presented to NBC by 
mined Forces Reserve Officers 
in a special radio broadcast 

23 in observance of National 
se Week. John K. West, vice 
ent in charge of NBC West - 

r ivision, accepted the award 
Lt. Gen. Charles L. Bolte, 
deputy chief of staff. 

WTTM Trenton, N. J., presented its advertisers duplicates of the awards it 
received from BAB's "Radio Gets Results" contest. WTTM received honors 
in seven categories, more than any other station in the country IBT, Dec. 
17, 1951]. At dinner Feb. 18 were (I to r) Hubert F. Johnson, Johnson Agency, 
representing Tattersall Co. (honorable mention, special products); Vic Bodine, 
adv. mgr., Hurley Tobin Co. (honorable mention, department store); John F. 

Hardesty, dir., local BAB promotion, and guest speaker; Fred L. Bernstein, 
WTTM station manager; Armando Conti, pres., Trenton Beverage Co. (1st 
prize, food and drugs); Mayor Donal J. Connolly of Trenton; S. Carl Mark, 
WTTM gen. mgr.; George Volk, Volk Motors (honorable mention, automo- 
tive); Howard Carr, mgr., J. B. Van Sciver Co. (honorable mention, home 
furnishings); Joseph Mayfer, mgr., National Shoes Stores (honorable mention, 
clothing), and Robert McPherson, mgr., Hotel Hildebrecht (third prize, spe- 

cialized service). 

FORMAL presentation of a plaque from Broadcast Adv. Bareau was made to 
George B. Pitts Jr. (second from I), president, George B. Pitts Co., Jamestown, 
N. Y., home and garden store. Mr. Pitts won first place in the home products 
div. of the first annual BAB "Radio Gets Results" contest. Firm was chosen 
from 269 entries from 34 states. L to r are Simon Goldman, general man- 
ager, WJTN -AM -FM Jamestown; Mr. Pitts; Walter Carlson, Pitts account 

executive at WJTN, and Joyce Smith, Pitts advertising manager. 

BAB's second -prize is presented by KTUL Tulsa to Clarke's Good Clothes for 
Tomorrow's News Tonight which has been renewed for the 15th consecu- 
tive year because it gets results. At presentation are (I to r): George Ketcham, 
KTUL promotion manager; Viola Noble, Clarke's advertising manager; Harry 

Clarke, owner of firm, and KTUL Newscaster Ed Neibling, who airs show. 

NBC Sales 
(Continued from page 29) 

tete world increased. Among other 
activities abroad: Sale of a medi- 
um -wave broadcast transmitter to 
the Voice of America for use on 
the USS Courier; completion of a 
1,000 -mile communication system 
for the trans- Arabian pipeline; 
sale of "a large number" of com- 
plete mobile transmitting and re- 
ceiving stations to the Indonesian 
government. 

Record sales increased, and 
"long -range success of the 45 -rpm 
is now assured." 

In addition to development 
of such devices as a 50 -pound 
" walkie- lookie" portable TV trans- 
mitter, an electron microscope and 
a super -electronic computer built 
in cooperation with the Navy, RCA 
engineered transistors -tiny ger- 
manium crystal devices "which will 
eventually replace certain types of 
electron tubes " -in preparation for 
"pilot plant" production. 

Added Ten Stations 
The report on NBC's activities 

noted that the radio network added 
10 affiliates in 1951, bringing the 
total to 190 stations including six 
owned by NBC, while NBC -TV had 
64 affiliates (one in every TV 
market) counting five network- 
owned TV stations. NBC also owns 
six FM stations. New studio space 
was acquired in both New York and 
on the West Coast in 1951 and 40 
acres of land were purchased in 
Burbank, Calif., for future use. 

In a review of NBC program- 
ming in the fields of news, sports, 
symphonic and other music, educa- 
tion and religion, it was brought 
out that President Truman was 
heard 22 times on NBC radio and 
seen 12 times on NBC -TV in 1951. 
Additionally, eight Cabinet mem- 
bers, 59 Senators and 67 members 
of the House of Representatives 
used NBC radio facilities, while 10 
Cabinet members, 44 Senators and 
18 Representatives appeared on 
NBC -TV. 

NBC not only put into effect its 
own revised standards of program 
practices, but also subscribed to 
the code adopted subsequently by 
NARTB and instituted "a pro- 
gram of rigorous self -discipline." 

Tandem Plan a Success 
In the sales field, it was noted 

that NBC's radio Tandem Plan of 
multiple sponsorship "proved a 
success," while two new sales con- 
cepts -the Guaranteed Attention 
Plan and the Market -Basket Mer- 
chandising Plan-were announced, 
and the Minute Man Plan of allow- 
ing affiliates to sell local announce- 
ments on certain network shows 
was inaugurated. Additionally, 
NBC set up a nation -wide mer- 
chandising service. 

NBC personnel reached a total 
of more than 4,000 regular em- 
ployes in 1951 -a gain of 500 dur- 
ing the year -while RCA's overall 
employment attained a total of 57,- 
657 at the end of 1951. 
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RCA PROMOTIONS 
DuBois, Others Named 

APPOINTMENT of Russell C. 
Dubois Jr. as sales manager for 
RCA mobile and microwave corn- 

muni cations 
equipment w a s 
one of several 
announced l a s t 
week by A. R. 
Hopkins, general 
sales manager of 
R C A Engineer- 
ing Products 
Dept. 

Four communi- 
cation field repre- 
sentatives also 

were promoted to be district super- 
visors: H. G. Boyle, for the eastern 
region; O. H. Mackley, southwest- 
ern region; F. C. Gusler, central 
region; and S. J. Coombs, western 
region. 

Two communications field sales 
representatives in the southwestern 
region were transferred to the 
home offices in Camden. D. B. Mc- 
Key, also southern supervisor of 
microwave equipment, was named 
field sales coordinator for micro- 
wave equipment, and A. Fischer 
was assigned to coordinate field 
sales for mobile communications 
equipment. 

Mr. Dubois has been field sales 
coordinator for mobile communica- 
tions since 1950 and, in his new 
position, succeeds Dana Pratt, who 
has become product manager for 
RCA broadcast transmitters. Pre- 
viously, Mr. Dubois served as a 
sales engineer 
and TV equipment and the RCA 
tube department, having joined the 
company in 1946 after serving as a 
lieutenant in the Navy. 

Mr. Dubois 

CAPEHART PLAN 
Hearings Set March 4 

HEARINGS on extension of the 
Defense Production Act, contain- 
ing the controversial Capehart cost 
allowance amendment, will begin 
March 4. 

The Senate Banking & Currency 
Committee agreed unanimously to 
hold the hearings through March 
21 and report a bill to the Senate 
floor by March 31. Officials of the 
Office of Price Stabilization, includ- 
ing Price Chief Ellis Arnall, will 
be heard first. 

President Truman has requested 
repeal of the cost formula, authored 
by Sen. Homer Capehart (R- Ind.), 
which provides that manufacturers 
may compute additional costs for 
advertising, selling, administration 
and research incurred from the 
start of the Korean war to July 
26, 1951. Mr. Truman also has 
asked Congress to curb consumer 
credit on radio -TV set installment 
purchases [BT, Feb. 18]. 

While Congress marked time on 
economic controls, Mr. Arnall 
promised to lift - ceilings on some 
soft goods (not radio -TV receiv- 
ers) "as fast as it can be done" 
effectively. No widespread de- 
control action is planned in the 
near future, Mr. Amall stated on 
NBC -TV's Feb. 24 Meet the Press. 

Completing CVBA organization are (seated, 1 to r) T. G. Heinricha, 
KWSO general manager; Mesara. Hofer and McMillen; standing (1 to r) 

are Mr. Baker and Herbert Brown, KCVR manager. 

FTC REPORT 
Wants 'Teeth' Put 
In Cease Orders 

MARKED dissatisfaction with lack of authority inherent in its cease 
and desist procedure for advertising misrepresentations was voiced to 
Congress last week by the Federal Trade Commission. 

In its annual report to Capitol Hill, the commission asked Congress 
to amend Sec. 11 of the Clayton 
Anti -Trust Act and "put teeth" 
in such orders commensurate with 
the "finality" and penalty provi- 
sions for other orders under the 
FTC Act. 

60 Day Limit 
FTC urged that cease and desist 

directives become "final" 60 days 
after being served on the respond- 
ent unless court review is sought 
within that time. In case of re- 
view, FTC held the order should 
become final after affirmance by a 
U. S. Court of Appeals or Supreme 
Court. 

Under present procedure, it was 
explained, the commission must 
prove one violation before it can 
issue an order, another before it 
can secure a court order and still 
another before it can subject the 
violator to penalty. Thus, inquiries 
and hearings may drag on for 

Jaime Yankelevich 
JAIME YANKELEVICH, 58, pio- 
neer Argentine broadcaster, died 
Feb. 25 in Buenos Aires after a 
long illness. He was noted for 
having given Señora Evita Peron 
her first chance as a radio singer. 
He became director of all Argen- 
tina's broadcasting facilities after 
Señor Peron came to power. Last 
October, the Argentina TV station 
(LR3 -TV) went on the air under 
his direction. One other TV station 
is under construction in Buenos 
Aires, while four others are pro - 
posed-in Buenos Aires, Rosario, 
Cordoba and Mendoza. 

years before effective enforcement 
is obtained, it was pointed out. 

"The glaring defect in the pres- 
ent law is that a Clayton Act order 
of the commission has no force or 
effect without subsequent court 
enforcement," FTC held. "To make 
matters worse, the statute limits 
the commission's right to seek such 
enforcement." 

While the commission made no 
official mention in the annual re- 
port, it was presumed that it had 
in mind a number of cases involv- 
ing cease and desist orders served 
on medicinal, tobacco and other 
firms for alleged false claims in 
broadcast and published advertis- 
ing. In some instances, the alleged 
violations were continued pending 
the outcome of court appeals and 
the finality of FTC's decision. 

As FTC put it: "... If the re- 
spondent still persists in flouting 
the law, and a third violation is 
proved, he becomes subject to a 
penalty for the first time." 

The report, which covered the 
fiscal year ended June 30, 1951, 
also included a compilation of com- 
plaints on advertising lodged with 
FTC's Division of Investigation. 
Its Bureau of Antideceptive Prac- 
tices disposed of 2,324 out of 2,524 
complaints alleging false adver- 
tising or other unfair practices. 

The bureau's staff examined 
344,522 commercial radio and 31,- 
174 TV continuities during the year 
ended last June. Of these, 9,869 
broadcast and 1,323 telecast ad- 

CALIF. VALLEY 
Station Group Forms 

FORMATION of California Valley 
Broadcasters Assn. was announced 
last week. New organization is com- 
posed of KCVR Lodi, KTUR Tur- 
lock, KRDU Dinuba and KWSO 
Wasco, all Calif. 

Egon Hofer, KRDU manager, 
was elected president. H. A. Mc- 

Millen, KTUR manager, was 
named secretary. Group is repre- 
sented by Luther G. Baker, San 
Francisco. Stations are located in 
the San Joaquin and Sacramento 
Valleys. 

FAIR TRADE LAWS 
Restoration Sought 

A MOVEMENT for restoration of 
"fair trade" laws in 45 states per- 
mitting manufacturers and retailers 
to fix minimum prices on "name 
brand" goods was gathering mo- 
mentum in Congress last week. 

Legislation was approved by the 
House Interstate & Foreign Com- 
merce Committee and a House Ju- 
diciary subcommittee to lay the 
ground work for repeal of a Su- 
preme Court decision of May 1951. 
If passed by Congress, it would 
mean that contracts would be bind- 
ing on non -signers of such agree- 
ments. 

Basis for Congressional concern 
was the epidemic of price wars in 
New York and other large cities 
last sale 
ber of consumer appliances in de- 
partment stores. 

The House Commerce Committee 
reportedly was "heavily in favor" 
of the legislation, while the Ju- 
diciary subcommittee vote was not 
revealed. Rep. Emanuel Celler (D- 
N. Y.) heads up both the subcom- 
mittee and full committee. 

During hearings on the bills (HR 
4592, 5767), the Justice and Com- 
merce Depts., registered opposing 
views of proposed fair trade laws. 
Commerce officials testified the laws 
are needed to protect the retailers 
and small business. The Justice 
Dept. claimed price- fixing, as en- 
visioned in bills reported out by 
the House groups, would open the 
door to conspiracies and boost con- 
sumer prices. 

vertisements were "marked as con- 
taining possibly false representa- 
tions," FTC said. 

By comparison, the staff set 
aside for further study 17,326 pub- 
lished advertisements out of 323,- 
120 newspaper and magazine ads 
examined in the continuous survey. 

The commission received 12 peti- 
tions for review of cease and de- 
sist orders which went to the courts 
and 10 of the decisions were fa- 
vorable to FTC. Of the 10, one 
petition was dismissed, five others 
affirmed without change and four 
affirmed with modification. 
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AID FOR KWTO 
Fire Brings Help Offers 

KWTO Springfield, Mo., resumed 
operation only six days after fire 
gutted its transmitting plant [BT, 
Feb 25] and Ralph D. Foster, 
pres dent -general manager, credits 
the `marvelous cooperation of em- 
ploy s and fellow broadcasters." 

A new RCA transmitter has been 
ord d. Meanwhile, KWTO is 
ope ting with a plant obtained 
front the State of Missouri. Tem- 
porary building was begun the day 
after the fire and a permanent 
structure is planned soon. 

Mr. Foster said it was hearten- 
ing for so many broadcasters to 
offe help. Among first to send 
mesages were Joe Hartenbower, 
KC1V0 Kansas City, Mo.; Robert 
Neathery, KWPM West Plains, 
Mo.; Storm Whaley, KUOA Siloam 
Springs, Ark.; Wayne Cribb, 
KHMO Hannibal, Mo.; L. C. Mc- 
Ken 1y and Richard Hainline, KICK 
Spri gfield, Mo., and Pearson Ward, 
KTT Springfield, Mo. KICK and 
KTTS offered air facilities for 
KWTO's use in addition to other 
assistance. 

KILA RETURNS TO AIR 
After Flames Raze Station 

KIL Hilo, Hawaii, returned to the 
air eb. 26, only 10 days after a 
fire which destroyed everything 
from transmitter to transcriptions, 
leavi g only the station's tower 
inta . 

Fi Hollinger, manager, Inter - 
Isla Network, gave credit for the 
stati n's rapid return to the air 
to J n Sanders, Inter- Island Net - 
wor . chief engineer ; John D. Keat- 
ing, owner, and James Jaeger, 
KIL manager. 

Al -o of major assistance, said 
Mr. ollinger, was the neighborly 
offer of an AM applicant, the 
Win ward Oahu Broadcasting Co., 
whic helped out with a 1 -kw trans- 
mit on a 90 -day rental basis, 
and . ilo's CBS affiliate, KHBC, 
whic carried KILA's MBS pro- 
grams without interruption dur- 
ing the 10 -day period. 

IVOR KENWAY FORMED 
Sales Development Firm 

FORMATION of Ivor Kenway As- 
sociates, new company to specialize 
in sales development for manufac- 
turer located in Connecticut and 
Western Massachusetts, was an- 
nouned by Mr. Kenway last week. 

Mr Kenway simultaneously an- 
noun ed his resignation from Grey 
Adv. Agency, New York, to have 
been effective last Saturday. 

Pri r to his association with Grey 
Adv., he was a vice president of 
ABC, and, before that, advertising 
man er of Devoe & Reynolds 
Pain Co. 

Iv Kenway Assoc. will main- 
tain offices at 62 West Putnam 
Ave., Greenwich, Conn. 
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4 KWTO transmitter building looked like this after fire. 

Flames light the sky 
4 

and shrivel nearby palm trees (48 they sweep 
through KILA buildrnga. 

SALARY PAYMENTS 
Advisory Panel Expands 

INDUSTRY panel, named to advise 
the Salary Stabilization Board in 
its consideration of over -scale tal- 
ent payments, has been increased 
to include non -broadcasting inter- 
ests which also deal with high sal- 
aried performers, producers and 
directors, it was indicated in New 
York last week after the expanded 
group held its first meeting Mon- 
day. 

New members attending the 
meeting were Adrian McCalman, 
representing the Agents and Man- 
agers Guild, Irving Sulz of the Na- 
tional Society of Television Pro- 
ducers, August Nelson of the Amer- 
ican Assn. of Advertising Agen- 
cies, Ed Wilson of J. Walter Thomp- 
son Co., and David Wood, assistant 
to Joseph Cooper, SSB executive di- 
rector. 

Panel had previously been named 
by SSB Chairman Justin Miller 
[BT, Feb. 11] to include repre- 
sentatives of NBC, CBS, ABC, 
Du Mont, WGAL -TV Lancaster, 
Pa., and WCAU -TV Philadelphia. 
At their first meeting, these mem- 
bers sought a more representative 
panel and suggested it include 
agents, agencies and non -union 
talent representatives [BST, Feb. 
18]. Clair McCollough, WGAL -TV, 
who was absent from the first ses- 
sion, attended last Monday's meet- 
ing. 

Next meeting of the group, at 
which specific salary control sug- 
gestions will be considered, is 
scheduled for New York, March 18. 

Plan Movie Version 
CBS RADIO Correspondent Eric 
Sevareid's account of a trek 
through the Burma jungle in 1943, 
after he and 19 other men bailed 
out of a plane, will be the basis of 
a motion picture which 20th Cen- 
tury -Fox Film Corp. plans to start 
filming in November, it was an- 
nounced last week. The group's 
jungle march was reported by Mr. 
Sevareid at the time via broad- 
casts picked up by a plane over- 
head and relayed to CBS Radio 
and later was recounted in a chap- 
ter of his wartime book, Not So 
Wild a Dream, which will provide 
the basis of the motion picture 
story to be called Naga Head- 
hunters. 

New Nielsen Subscribers 
A. C. NIELSEN Co. Chicago, last 
week reported five new subscribers 
to its radio and TV index services. 
They are Ford Foundation, for both 
radio and TV ratings; ABC -TV 
marketing service- WJZ -TV New 
York, New York TV ratings; 
Arthur Meyerhoff Agency, Chicago, 
radio ratings, and Carter Products, 
complete television index service. 

ALL PREVIOUS sales records for 
national spot business during Feb- 
ruary were broken last month at 
WHIM Providence, R. I. Sales depart- 
ment reported extraordinary activity 
in the automobile and appliance 
fields. 

WMAL- AM -FM -TV 
Creates Separate, Sales Staff 

SEPARATION of sales staff at 
W M A L -A M -F M -T V Washington, 
with appointment of sales manag- 
ers for radio and television, was 
announced last Thursday by Ken- 
neth H. Berkeley, general manager 
of The Evening Star station. 

Mr. Berkeley announced the ap- 
pointment of William Decker and 
George Griesbauer as sales manag- 
er of TV and radio, respectively. 
Both will report to Ben B. Baylor 
Jr., assistant general manager and 
director of sales for WMAL -AM- 
FM-TV. Mr. Griesbauer joins The 
Evening Star radio outlet from the 
sales department of WNBW (TV) 
NBC Washington. 

Mr. Decker will be assisted in 
TV sales by Robert Livingston. 
Serving under Mr. Griesbauer in 
radio sales will be Charles Tappy 
and Jack Neff. A similar split al- 
ready has been effected for WMAL 
radio and TV program operations. 

OFFENSIVE SHOWS 
Rees Seeks Probe 

A SECOND resolution calling for 
a House select committee to invest- 
igate "offensive and undesirable 
books and radio and television pro- 
grams" has been introduced in the 
lower chamber. 

H Res 541, which would set up 
a nine -man committee appointed by 
the Speaker, was dropped in the 
hopper last Wednesday by Rep. 
Edward H. Rees (R- Kans). 

It followed by a few weeks simi- 
lar legislation introduced by Rep. 
E. C. Gathings (D -Ark.) [BT, 
Feb. 11]. 

Portion of bill dealing with 
broadcast media points out the 
probe would determine "the ade- 
quacy of existing law to eliminate 
offensive and undesirable radio and 
television programs and promote 
higher standards for such pro- 
grams. . . " 

It was referred to the House 
Rules Committee. 

upcoming 

Mar. 3-6: Institute of Radio Engineers 
national convention, Waldorf -Astoria 
Hotel and Grand Central Palace. New 
York. 

Mar. 15: West Virginia Broadcasters 
Assn. meeting, West Virginian Hotel, 
Bluefield, W. Va. 

Mar. 17 - 18: Arkansas Broadcasters 
Assn., annual spring meeting, Marion 
Hotel, Little Rock. 

Mar. 17 -20: National Premium Buyers 
19th annual Exposition, Conrad Hilton 
Hotel, Chicago. 

Mar. 19 -21: Assn. of National Adver- 
tisers, spring meeting, The Home- 
stead. Hot Springs, Va. 

Mar. 21 -22: Third annual Advertising 
Institute, Emory U. and the Atlanta 
Advertising Club, Atlanta, Ga. 

Mar. 21-52: Canadian Broadcasting 
Corp , Board of Governors meeting, 
CBC headquarters, Toronto. 

Mar. 22 -April 6: Chicago International 
Trade Fair. Navy Pier, Chicago. 

Mar. 24 -27: Canadian Assn. of Broad- 
casters annual meeting, Royal York 
Hotel, Toronto. 
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"Have you seen our ad in this issue ?" 
If he had told his story over WAVE, he would probably have gotten 

her - and 999 other impressions, too- for only 370! 

People hear WAVE radio in the kitchen, the bedroom, the automobile - 
in many places you can't see either television or 

newspapers. Want complete statistics? 

Facts above are from scientific, authoritative survey 
made by Dr. Raymond A. Kemper (head of the 
Psychological Services Center, University of Louisville) 
in DAVE area, July, 1951. Copy on request. 

5000 WATTS NBC 

BROADCASTING Telecasting 

WAVE 
LOUISVILLE 

Free & Peters, Inc., Exclusive National Representatives 
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BOSTONELAWRENCE 

50,000 WATTS 
on 

680 KC ABC 
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ANNOUNCES THE APPOINTMENT OF 

THEO.L.TAYLOR TAyLoR 

AS EXCLUSIVE NATIONAL REPRESENTATIVES 

EFFECTIVE MARCH 1ST 

BOStON Is 

S(11.1) 
ON W AW 

AMERICA 
IS 

SOLI) 
ON Ali(, 

BROADCASTING Telecasting 

STUDIOS AND OFFICES: 

HOTEL BRADFORD - BOSTON 

ADDITIONAL STUDIOS - LAWRENCE 

WILLIAM A. RIPLE, General Manager 
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For ears that cuddle closer 
And folks who can't say "no sir ".. 

Programs that really do you good; 
Pick a station that's a honey 

And you'll make a lot more money! 
Ill Greater Grand Rapids, it's WOODI 

Il WOOD a real buy? 
all Katz and see whyl 

In Greater Grand Rapids ... the 
most ears are WOODpecked 

WOOD appeals to 
Greater Grand Rapids' 
most diversified audi- 
ence 

Covers Michigan's larg- 
est inland market 

Gives you lowest cost 
per thousand 

Gives you best local 
programming and pro- 
motion 

Is Greater Grand Rap- 
ids' only 5000 watt 
station 

For the best earful in 
Greater Grand Rapids eee 

000 WATTS NBC AFFILIATE 
and WOOD -TV 

GR ND RAPIDS. MICHIGAN 

Also FDF - Flint, Mich., WEOA - Evansville, 
Ind., WFMB and WFMB -TV, Indi lis, Ind. 

Notional Representatives 
Katz gency, 488 Madison Ave., New York, N.Y. 
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HOFFMAN PLAN 
Requires Applicant Bond 

A CONGRESSMAN -station owner 
and operator is out to help the 
"little fellow" in the broadcast 
business. And Rep. Richard W. 
Hoffman (R- Ill.), owner -operator 
of WHFC WEHS (FM) Cicero, 
Ill., is in a position to make his 
proposal stick. 

The legislator is a member of the 
House Interstate & Foreign Com- 
merce Committee. That group is 
currently approaching the stage 
where it can clear for House action 
the Senate -passed McFarland Bill 
(S 658) [BT, Feb. 25]. Measure 
would re -align the procedures of 
the FCC by amending the Com- 
munications Act. 

At the same time, it was learned 
last week that the committee has 
reached a tentative agreement to 
hold daily sessions on the bill until 
the measure is approved. 

Rep. Hoffman's proposed amend- 
ment to the bill has not come up in 
committee yet. But he assured 
BROADCASTING TELECASTING last 
week it will. 

This is what the amendment 
would provide: Posting of bond 
with FCC by an applicant for a 
construction permit for frequency 
already in use by a licensee. In 
event the application is denied, dis- 
missed or withdrawn, the applicant 
would be required to pay all "rea- 
sonable expenses" including attor- 
ney and engineer fees incurred by 
the licensee of that frequency. 

Should the applicant contesting 
the licensee prove he can do a 
better job in the public interest, he 
would not be required to pay costs 
of the licensee. Procedure would 
be similar to that of a court case 
where the plaintiff incurs court 
costs when he loses a suit but does 
not pay costs when he wins a suit. 

Rep. Hoffman explains that such 
a provision would help deplete 
"99% of broadcaster complaints" 
which Congressmen receive. 

KLEE ASSIGNMENT 
Asked of FCC 

APPLICATION for assignment of 
license of KLEE Houston, Tex., 
from executors of the estate of the 
late W. Albert Lee to Trinity 
Broadcasting Corp (KLIF), Dallas 
was filed last week with the FCC 
[BT, Feb. 4]. 

Trinity (owned by Barton R. 
and Gordon McLendon, owners of 
the Liberty Broadcasting System) 
takes control of the station under 
a lease- option agreement if FCC 
approves sale. The McLendons also 
own KELP El Paso. 

Terms are a lease of $30,000 a 
year for property rental with an 
option to buy the station at the end 
of five years for $110,000. 

Assets of Trinity were listed as 
$188,035.72, with a surplus of $18,- 
515.77. Net income after taxes for 
1951 were given as $22,519.54. 

Executors of Mr. Lee's estate 
are Mrs, Hallie Lee, Mrs. Mary 
Alice Rosenberg, Lester E. Rosen- 
berg and Lowell C. Clark. 

NATIONAL NIELSEN RATINGS 
TOP RADIO PROGRAMS 

(Total U. S. Area, Including Small -Town, 
Farm and Urban Homes and including 

Telephone and Non -Telephone Homes) 

REGULAR WEEK, JANUARY 20 -26, 1952 
NIELSEN- RATING 

Current 
Ronk Program 
Evening, Once -a -Week 

(Average for all Programs) 
1 Jack Benny (CBS) 
2 Amos 'n' Andy (CBS) 
3 Lux Radio Theatre (CBS) 
4 Charlie McCarthy Show (CBS) 
5 People Are Funny (CBS) 
6 Suspense (CBS) 
7 Our Miss Brooks (CBS) 
B Arthur Godfreÿ s Scouts (CBS) 
9 Bob Hawk (CBS) 

10 Fibber McGee & Molly (NBC) 

Evening, Multi -Weekly 
(Average for all Programs) 

1 Beulah (CBS) 
2 One Man's Family (NBC) 

.3 News of the World (NBC) 

Current 
Rating 
Homes 

(7.4) 
15.8 
14.9 
14.8 
13.1 
13.0 
12.0 
11.3 
10.9 
10.5 
10.7 

(4.5) 
7.6 
7.5 
7.4 

Weekday (Average for all Programs) (4.9) 
.1 Arthur Godfrey 

(Liggett & Myers) (CBS) 10.2 
2 Our Gal, Sunday (CBS) 8.8 
3 Arthur Godfrey (Nabisco) (CBS) 8.8 
4 Romance of Helen Trent (CBS) 8.3 
5 Arthur Godfrey (Pillsbury) (CBS) 8.1 
6 Ma Perkins (CBS) 8.0 
7 Aunt Jenny (CBS) 7.8 

.8 Big Sister (CBS) 7.8 
9 Wendy Warren and the News (CBS) 7.7 

10 Perry Mason (CBS) 7.3 

Doy, Sunday (Average for all Programs) (3.0) 
1 True Detective Mysteries (MBS) 7.2 
2 Shadow, The (MES) 6.5 
3 Martin Kane, Private Eye (NBC) 4.8 

Day, Saturday 
(Average for all Programs) (3.9) 

1 Grand Central Station (CBS) 7.9 
2 Theatre of Today (CBS) 7.8 
3 It Happens Every Day (CBS) 7.2 

() Homes reached during all or any part of 
the program, except for homes listening 
only 1 to 5 minutes. For 5- minute pro- 
grams, Average Audience basis is used. 

Copyright 1952 by A. C. Nielsen Co. 

ABC NAMES TWO 
McDaniel, McCarthy Promoted 
ABC Radio appointments of Wil- 
liam K. McDaniel as sales manager 
for the Western Division and C. L. 
McCarthy as manager of the net- 
work -owned KGO San Francisco 
[BT, Feb 25], were announced in 
New York last week [see also ABC 
Spot Sales appointment story, page 
66]. 

Mr. McDaniel, whose appoint- 
ment was to be effective Saturday, 
has been assistant to the TV sales 
manager of the network's Western 
Division after joining ABC Holly- 
wood in 1949. A graduate of Duke 
U he first became associated with 
broadcasting as an NBC page in 
1939, joining Scripps -Howard Radio 
shortly thereafter as a salesman. 
Next associated with the sales de- 
partment of KMPC Hollywood, he 
was in military service for five 
years during World War II before 
returning to that station in 1946, 
remaining there until he joined 
ABC three years later. 

Mr. McCarthy has been in broad- 
casting since 1927 and is identified 
by his network as one of the West 
Coast's leading radio executives for 
over 20 years. He served as vice 
president and general manager of 
KQW (now KCBS) San Francisco 
for 15 years prior to the station's 
purchase by CBS. The new man- 
ager of KGO, whose appointment 
is effective immediately, also served 
for a brief time on NBC's station 
relations staff in New York. 

RADIO `BEST BUY' COVINGTON OUTLETS 
Tarzian Tells Chicago Group 
RADIO is still the best buy cost - 
wise of any advertising medium 
and its recent problems have been 
caused by industry management 
"not charging a fair price and not 
giving good service." 

This was the assertion of Sarkes 
Tarzian, owner of WTTS and 
WTTV (TV) Bloomington, Ind., 
as he spoke Wednesday to mem- 
bers of the Chicago Radio Manage- 
ment Club and the Chicago Tele- 
vision Council. 

Mr. Tarzian, decrying t h e 
"Macy -Gimbel approach" of the 
radio industry, asked management 
to stop deteriorating radio's serv- 
ices and making a short- sighted 
policy. 

"We shouldn't hand out bargains 
and should start handing out the 
services which no other medium 
can give today. We would all be 
better off," he said. 

Contrasting results in his own 
city of 30,000, he said the 5 -kw 
WTTS covers 15 counties and is 
operated by 20 persons. The local 
newspaper, he said, serves one 
county and employs 80 persons. 

In addition to the cost factor, 
people listen to radio a "lot longer" 
than they read the paper. He re- 
futed charges of too much com- 
mercial time on the air, saying 
total sponsored time averages 
from ,6 to 10 %, contrasted with 
more than 60% for papers. 

Three Transfers Sought 
APPLICATIONS for the transfer 
of the Covington radio stations 
from the estate of G. W. (Bill) 
Covington to his heirs is to be 
filed today with the FCC, it was 
announced by Hugh M. Smith, 
general manager of the three Ala- 
bama stations. Mr. Covington died 
in Chicago in 1949 ([BT, July 18, 
1949]. 

Stations are being transferred to 
three separate corporations, each 
of which have the same officers: 
Oscar Covington, Montgomery and 
Birmingham shoe merchant, presi- 
dent; Miss Clara Covington, vice 
president; Hugh M. Smith, secre- 
tary- treasurer. Mr. Smith has pur- 
chased stock in the corporations 
and will continue as general man- 
ager of the group. 

The three stations are WCOV- 
AM-FM Montgomery, CBS affiliate, 
1240 kc with 250 w, to be owned by 
Capital Brodcasting Co.; WGWC 
Selma, CBS affiliate on 1340 kc 
with 250 w, to be owned by Dallas 
Broadcasters Inc., and WGWD 
Gadsden, LBS affiliate on 570 kc 
with 1 kw, daytime, to be owned by 
Etowah Broadcasters Inc. The 
Montgomery station is also a TV 
applicant for that city. 

AIR FRANCE announces purchase of 
more than a half -million dollars in 
airborne radio equipment from Collins 
Radio Co. for UHF navigation and 
instrument landing. r. 
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WHO HAS 

THE SCRAP? 

1. STEEL MILLS ARE GROWING SO FAST 
they will need many millions of extra 
tons of scrap this year. There are 
more than 250 companies in the steel 
industry and practically all of them 
are expanding. A plentiful supply of 
steel is important to everybody. Steel 
for fighting can save lives... Steel for 
living can mean more homes and 
home appliances, cars and hundreds 
of other products that help us live 
better. Here's how to find scrap: 

2. IN SHOPS AND FACTORIES there are 
millions of tons of obsolete machinery, 
equipment and structures. In this pic- 
ture an old lathe is being broken up for 
scrap. Motor will be salvaged ... Re- 
member - any machine or structure 
that hasn't paid its way for a year 
probably should be scrapped. 

3. FARM OWNERS, alone, could snow us 
under with old steel. In every county, 
on nearly every farm, old machinery 
stands useless ... Cash and a great 
service to your country are the rewards 
for selling farm scrap. 

BROADCASTING Telecasting 

4. COUNTIES AND STATES hoard old bridges (the 
one left spans Brandywine Creek), road machin- 
ery, street car tracks and other rusting junk. Now 
is the time to cut red tape and sell old steel to 
make new. Ask your county, town or state offi- 
cials to start a scrap hunt. 

5. HOW YOU CAN HELP: If you work in a shop, 
a factory or on a farm, please help the steel 
industry increase its scrap supply. Expert ad- 
vice on best ways of locating and salvaging 
industrial, farm and government scrap is avail- 
able from representatives of the Steel In- 
dustry Scrap Mobilization Committee located 
throughout the country. Send for interesting 
description of the national scrap -hunt. Write 
to American Iron and Steel Institute, 350 Fifth 
Avenue, New York 1, New York and ask for 
reprint from STEELWAYS Magazine titled, 
"Clearing the Industrial Attic "... Factual, ex- 
cellent for schools and discussion groups as 
well as industrial use. 
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A d vert isement 

From where I sit 
4yJoe Marsh 

It's Slim's 

For An "Honest" Meal 

Most people thought Slim Benson 
would probably go broke when he first 
started his system of letting customers 
figure out their own checks over at his 
big diner on the highway. 

Slim trusts them to pay for as much 
as they eat -you simply tell Sally, his 
cashier, the amount of your bill. It 
works, too. Take the other day when 
Buck Harris went and told Sally his 
bill was 350. 

Now I was right there with Buck 
and I knew all he had was coffee and 
pie which comes to a quarter. "How 
come thirty -five cents ?" I asked Buck. 
"Had an extra cup of java the other 
day, Joe, and forgot all about it -'til 
now," he says. 

From where I sit, most people are 
basically honest -and that goes for 
their opinions, too, even though they 
may be different than our own. I like 
a glass of beer with my dinner; you 
may prefer something else ... but we 

all ought to be allowed to "figure it 
out" ourselves. 

goe 
Copyright, 1952, United States Brewers Foundation 

REGIONAL GROUP 
Wyo. Network Formed 

WILLIAM GROVE, president and 
general manager of KFBC Chey- 
enne, Wyo., has announced the for- 
mation of the Wyoming Cowboy 
Network, a new seven -station 
regional network assuring low -cost 
almost complete radio coverage for 
Wyoming. Stations are: KFBC 
Cheyenne, KRAL Rawlins, KGOS 
Torrington, KWRL R i v er t o n, 

KWOR Worland, 
KODI Cody, all 
Wyo., and KSID 
Sidney, Neb. All 
stations are ABC 
affiliates. 

Joseph Hershey 
McGillvra I n c . 

will represent the 
network. Frank 
Flynn of the 
KFBC staff will 
serve as sales 

manager of the new group. Ac 
cording to Mr. Flynn, the network 
will enable advertisers to reach 
a rich and untapped market in the 
coverage area economically and 
as one complete package buy. 

Another advantage the new 
group claims, Mr. Flynn stated, is 
"since all stations in the group are 
ABC line -connected, Wyoming 
Cowboy Network spot and program 
availabilities are uniform and are 
cleared for the same time with the 
same adjacencies over the entire 
net and are fed out of Cheyenne." 

Cost of a one minute or chain - 
break announcement over the entire 
seven station hookup starts at $12 
for daytime and $18 for nighttime 
announcements, less frequency dis- 
counts. 

Mr. Flynn 

STAY ORDER DENIED 
Court Refuses WMEX Request 
STAY ORDER, requested by 
WMEX Boston against FCC pro- 
gram test authority to WHIL Med- 
ford, Mass., was refused by the 
U. S. Court of Appeals in Wash- 
ington Feb. 21. The Court said it 
found that no "irreparable injury" 
was being done to the Boston sta- 
tion by the continuance of WHIL 
transmissions. 

The Court also ordered that 
briefs arguing for an injunction be 
filed with it by March 10. Oral ar- 
gument will be set after that. 

Court action last week was out- 
growth of the complaint by WMEX 
on 1510 kc with 5 kw that the 26 
my /m contour of WHIL on 1540 
kc with 250 w daytime overlaps its 
25 my /m contour and thus is con- 
trary to the FCC rule prohibiting 
such overlap when stations are less 
than 40 kc apart. The conflict was 
argued before the FCC en banc 
two weeks ago with WHIL aver- 
ring that no overlap has occurred. 
The Commission refused WMEX's 
petition for revocation of the pro- 
gram authority and for a hearing 
on WHIL's application for a license 
[AT DEADLINE, Feb. 18]. 

Station Saves Day 
ARMY brass paid its re- 
spects to radio in Henderson, 
Ky., after WSON there came 
to the aid of the 101st Air- 
borne Division stationed at 
Camp Breckenridge. T h e 
Army called for hurried as- 
sistance in locating a box of 
poisonous insecticide which 
dropped off an Army truck. 
Max Cockley of WSON aired 
the announcement immedi- 
ately and within an hour the 
box was found. Maj. Gen. 
Ray E. Porter, commander at 
the post, expressed his grati- 
tude to the station "for the 
excellent manner in which 
this emergency was handled," 
adding that he could only 
hazard a guess as to what 
might have happened if the 
poisonous grain had been 
mistaken for feed and given 
to livestock. 

EXECUTIVES CLUB 
Officers Are Announced 

HOLLYWOOD Executives Club, 
limiting membership to 66 from 
radio, TV, recording and advertis- 
ing agencies and recently organ- 
ized, will hold its first semi -monthly 
meeting at the Vine St. Brown 
Derby next Thursday noon. 

John K. West, NBC Western Di- 
vision vice president, is club presi- 
dent. Willet H. Brown, president 
of Don Lee Broadcasting System; 
Glenn Wallichs, president of Capi- 
tol Records Inc., and Neil Reagan, 
Hollywood manager of McCann - 
Erickson Inc. are vice presidents. 

Other officers include George Hussey, 
head of agency bearing his name, 
secretary; Cy Pearson, manager, Holly- 
wood branch, California Bank, treas- 
urer; Martin Gang, partner in law firm 
of Gang. Kopp & Tyre, counsel, and 
Jack Hellman, Variety. historian. 

Board of directors include Harry S. Ackerman, CBS -TV Hollywood vice 
president in charge of network pro- grams; Walter Bunker, vice president, 
Young & Rubicam; Sam Fuller, NBC - 
TV network producer; Tom McCray, 
NBC Western Division director of radio 
network operations; Hal Maag, west- 
ern division vice president, RCA Victor; 
Harry Maizlish, president -general man- 
ager, KFWB; Frank Mullen. Henry 
Ginsberg and Sidney Strotz, TV con- 
sultants; Ed Nassour, vice president, 
Nassour Productions; William Phillip - 
son, director. ABC Western Division 
operations; Robert O. Reynolds, vice 
president and general manager, KMPC; 
Joe Rines, TV producer; Frank 
Samuels, manager, radio -TV depart- 
ment, William Morris Agency; Robert 
D. Wolfe, vice president Kenyon & Eckhardt. 

Function of club is exchange of 
ideas 'and information by leaders 
of membership industries. 

FM Station Expands 
NEW program schedule was begun 
March 1 by WCOD (FM) Rich- 
mond, Va., the city's original FM 
station. Full day of broadcasting 
will feature music, sports and serv- 
ice programs. Complete new staff 
has been employed by the station 
which will devote a large part of 
the daily schedule to educational 
programs. 
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ELECTED! 

Again this year 

WJBK 
Key Station 

DETROIT TIGERS 
BASEBALL NETWORK 

WJBK- DETROIT 
Tops in News -Music -Sports 

NATIONAL SALES HEADQUARTERS: 488 MADISON AVENUE, NEW YORK 22, ELDORADO 5 -2455 

Represented Nationally by THE KATZ AGENCY, INC. 
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T H is A D 

And if you're an advertiser with something 
to sell the public . . an advertising agency 
executive whose job is to help your clients 
do that selling . . or the owner or manager 
of a radio or television station doing busi- 
ness with advertisers and agencies -well, 
that one person automatically becomes 
YOU! 

Why? Because this ad concerns itself with a 
certain fundamental that endangers anyone 
in any of those three categories. Today, 

IS DIRECTED 
with an expanding economy following paths 
never traveled before, what you DON'T 
know CAN hurt you! 

There's an awful lot to know, too -about 
media trends and ratio of expenditures by 
the biggest advertisers in recent years, about 
results, effects of TV on other media, sig- 
nificance of spot and local radio gains. Also, 
there's a great deal to be forecast with an 
accuracy that will give today's decisions a 
fighting chance of being right tomorrow. 

WHAT'S HAPPENED? WHAT'S GOING TO HAPPEN? 

Those are big, imposing questions. 
BROADCASTING -TELECASTING, how- 
ever, will attempt to answer them -for you 
-in a Review & Preview Issue to be pub- 
lished on March 31, an issue presenting the 
most authoritative, complete facts yet assem- 
bled on the changing picture of media invest- 
ment by top advertisers during the fast -mov- 

ing years since the end of World War II. 

Even more valuable, this issue will analyze 
its findings and develop from them the kind 
of forecasts every advertising man, every 
station operator wants and needs for intelli- 
gent planning. What's behind us is interest- 
ing. But what's ahead is vital! 

ANSWERS ARE HERE FOR EVERYBODY 

This March 31 issue of BROADCASTING - 
TELECASTING can be as important to any 
plans board meeting as the conference table 
around which it meets -and far more valu- 
able. Between the two covers of BROAD- 
CASTING- TELECASTING you'll find facts 
that help answer such basic questions as- 

What are the 1952 trends in media 
appropriations? 
Will the national economy continue to 
expand, and what part can advertising be 
expected to play in it? 
Can the nation support large numbers of 
TV stations without seriously impairing 
present radio facilities? 

What do the best -qualified leaders in ad- 

vertising, marketing, radio and television 
say about the future? 
Is television over -priced today ? Is radio 
under -priced ? 

Will there be a realignment of all media 
rates soon ? 

What are the trends among the top 100 
advertisers on their allocation of budgets 
to various media? 

What effect has TV had on newspaper 
and magazine linage? 

Do results show that some products are 
better suited to radio than TV advertising? 

What influence will defense production 
have on set manufacturing? 
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AT JUST ONE PERSON 
These (and many more) are typical of the puzzlers that 
hundreds of plans boards all over America will be try- 
ing to think through during the year ahead. The Review 
& Preview Issue of BROADCASTING- TELECASTING 
can help make their task far easier because of the essen- 
tial facts it has uniquely gathered together. 

FACTS THAT ARE VITAL TO YOU, TOO 
Whether you're an advertiser, agency man, or station 
operator -the contents of the March 31 issue demand 
your attention because of their practical usefulness. 
And it takes no particular prophet to point out that 
such an issue will be kept, thumbed through, read and 
re -read by advertising's decision- makers for the fullest 
study of the material it contains. 

If you are the owner or manager of a radio or TV sta- 
tion anywhere in America, that holds considerable sig- 
nificance for you. This issue of BROADCASTING - 
TELECASTING would be an excellent place to tell your 
story as well .. to run your station's message, directed 
just as accurately as the March 31 issue itself will be, to 
the attention of advertisers and agencies planning now 
what they'll do in the future. 

NOT MUCH TIME LEFT 

(There's a big bonus with this issue, incidentally. It 
will be published on the opening day of the 1952 
NARTB Convention in Chicago (March 31 -April 3)- 
thus commanding the additional attention of everyone 
at the Convention as well as every advertiser and agency 
executive who has his eye on the events of this year's 
NARTB Convention schedule.) 

The deadline for all advertising is March 17. Despite 
the importance of this Review & Preview Issue of 
BROADCASTING-TELECASTING, there is no increase 
in rates. If you want your station represented wherever 
and whenever important advertisers are making plans 
-today (and not tomorrow) is the time to send us your 
space reservation. Wire or phone our nearest office if 
you prefer. But -just don't wait until it's too late! 

TYPICAL.. 
of the highlight features to 
appear in the March 31 
issue of BROADCASTING - 
TELECASTING are these t 

Comparison of advertising 
expenditures in all media 
since World War H. 

How the hundred leading 
advertisers have distributed 
their expenditures among 
the various media from 
1946 through 1951. 

Trends in spot radio and tel- 
evision over the past three 
years, illustrated with charts 
and graphs. 

Trends in local radio and 
television over the past three 
years. 

BROADC410S'TING 
T E L E/AS T I N G 

Executive Headquarters 

870 NATIONAL PRESS BUILDING 
WASHINGTON, D. C. 

Telephone: Metropolitan 1022 

New York, N. Y. 

488 Madison Avenue 

Telephone: Plaza 5 -8355 

Hollywood, Cal. 

Taft Building 

Telephone: Hempstead 8181 

Chicago, Ill. 
360 N. Michigan Avenue 

Telephone: Central 6 -4115 

Toronto, Ont. 
417 Harbour Commission 

Telephone: Elgin 0775 
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Coy, Time to Buy KOB? 
(Continued from page 25) 

for al application for voluntary 
aa= *gnment is filed with the FCC. 

ime Inc. is represented by Cra- 
va , Swaine & Moore, New York 
la firm, with Philip G. Loucks, 
W- shington attorney, representing 
bo Time Inc., and Mr. Coy in the 
K r : negotiations. Legal counsel 
for Mr. Pepperday is W. Theodore 
Pi son of the Washington law 
fi of Pierson & Ball. F. Cleve - 
lan. Hedrick, tax expert of the 
Pi son firm, has recently returned 
fro Albuquerque where financial 
as.ects of the transaction were de- 
vel.ped. The corporation, it is 
un erstood, has a substantial 
am.unt of funds in quick assets 
an the net transaction might be 
in he neighborhood of $500,000 to 
$611,000. 

Meyerson Is Manager 
OB is managed by J. I. Meyer - 

so former sales and promotion 
ma ager of the Oklahoma Publish- 
in Co. and its radio -TV properties. 
K i: -TV is headed by Mr. Pepper - 
da , with George S. Johnson as 
co merciai manager, chief engineer 
an film buyer. It is understood 

that any transaction evolved will 
make provision for retention of 
these key executives and of staff. 

Consummation of this sale, it is 
believed, would commit 100% of 
former Chairman Coy's time to the 
Time Inc. organization. The com- 
pany aspires to acquire additional 
TV properties and possibly also 
radio properties, either through 
purchase or through direct applica- 
tion. 

Because Mr. Coy is a vigorous 
advocate of UHF, it would not 
surprise observers to see the corpo- 
ration file applications for UHF 
stations in a number of markets - 
not necessarily in basic areas. Mr. 
Coy repeatedly has stated that he 
feels eventually the primary TV 
service on a nationwide basis will 
be provided by UHF rather than 
VHF. 

Two years ago Mr. Coy advo- 
cated desertion of the VHF band 
at some future date, at which time 
there would be a complete shift to 
UHF. His fellow commissioners, 
however, did not support this view 
and it received virtually no en- 

In HANNIBALAND* 

THEY have money 

to spend! 
* HANNIBALAND-the large 41 county 

area surrounding Hannibal, Mo., 
Quincy, Ill., and Keokuk, Iowa. -- 

4. r/ ; I 

/ //, 
The population of the rich Hannibaland area is mostly 
rural. These are the folks who have the money to spend 
to buy your products. To sell 'em use the station they 
listen to most -KHMO. 
KHMO reaches and sells the buying power of the 
240,470 radio families who live in this large, 41 county 
area. 
Make your selling job easy in the middle -west in 
Hannibaland - buy KHMO. Write, wire or phone 
KHMO or Pearson today for availabilities, 

xx M 0 
Representative 

John E. Pearson Company 

Mutual Network 
Hannibal, Missouri 

5000 watts day 1000 watts at night 
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dorsement from industry ranks on 
the ground that both public and 
broadcaster investment in VHF was 
too well entrenched to warrant a 
possible economic upheaval. 

Mr. Coy also has in mind ulti- 
mate acquisition of a newspaper 
property, with or without broad- 
cast adjuncts, in his home state of 
Indiana. His efforts to buy an in- 
terest in the Lafayette (Ind.) 
Journal & Courier [BT, Feb. 25] 
thus far have been unavailing. It 
is understood that he has other 
possible "leads" in Indiana. 

It's Chm. Walker 
(Continued from page 25) 

light of federal service retirement 
provisions. 

In 1948 salaries of members of 
the FCC were increased from $10,- 
000 to $15,000 per annum. By corn - 
pleting three years at $15,000, his 
retirement will be based on an aver- 
age of $13,000 per year for the 
five -year maximum salary bracket 
on which such retirements are 
based. His retirement pay thus 
would be somewhat higher than it 
was a year ago, when he first 
reached eligibility. It should run 
in the neighborhood of $3,500 per 
year by November. 

The new chairman has been an 
expert in common carrier matters 
rather than broadcast. He orig- 
inally came to the FCC from the 
Oklahoma State Corporation Com- 
mission and was the acknowledged 
expert on telephone regulatory mat- 
ters. 

But he has rubbed elbows with 
broadcast operations over the years 
and has a working knowledge of 
regulatory phases of that part of 
the Commission's activity which 
has consumed perhaps 90% of its 
time. 

Speculation Was Rife 
Even with the Walker appoint- 

ment, there was considerable spec- 
ulation as to who ultimately would 
succeed him as chairman. That, of 
course, will depend upon the out- 
come of the November elections. 
A Republican victory would inevit- 
ably result in a change in chair- 
manship, whether or not Mr. 
Walker elected to remain until his 
term expires in June 1963. 

A Taft victory, it is presumed, 
would mean the appointment of 
Robert F. Jones, a native of Ohio, 
and a 10 -year veteran in Congress 
prior to his appointment to the 
FCC in 1947. 

Other Republicans on the Com- 
mission are Comr. Rosei H. Hyde, 
whose present term expires next 
June but whose renomination is 
confidently expected with both Re- 
publican and Democratic support, 
and George E. Sterling, of Maine, 
whose term runs until 1957. 

Return of the Truman adminis- 
tration (should he choose to run) 
would bring a number of possibil- 
ities. 

Known to have been mentioned 
in the White House conversations 
at the time of Mr. Coy's resigna- 
tion were such figures as J. Leonard 
Reinsch, managing director of the 
Cox radio and television stations; 
Neville Miller, former NAB presi- 

WLW Anniversary 
W LW ' Cincinnati observed its 30th 
year of service and companion 
WLWT (TV) its fourth anniver- 
sary last Saturday at special broad- 
casts which touched off a month- 
long celebration [BT, Feb. 25]. 
Messages already have been re- 
ceived from the governors of Ohio, 
Kentucky and Indiana. 

dent and practicing Washington 
attorney; Philip G. Loucks, former 
NAB managing director and Wash- 
ington attorney; Telford Taylor, 
former FCC general counsel, now 
director of Small Defense Plants 
Administration; NARTB Board 
Chairman and General Counsel 
Justin Miller, and former Sen. 
Frank Graham of North Carolina. 

Prior to the President's an- 
nouncements last Thursday, other 
names crept into speculation. These 
included Capt. John Cross of the 
State Dept. Telecommunications 
Division, which has been identified 
with NARBA negotiations, and 
Thomas J. Lynch, general counsel 
of the Treasury Dept. 

Supported by Rayburn 
Mr. Bartley, supported by 

Speaker Rayburn for vacancies on 
the FCC during the past several 
years, almost made it last fall as 
successor to Comr. Frieda B. Hen - 
nock, who had been nominated by 
the President for a federal district 
judgeship in New York. When the 
Senate recessed without confirming 
her, however, Miss Hennock asked 
that her nomination be withdrawn 
and advised the President she 
would not accept a recess appoint- 
ment. 

Mr. Bartley, it was learned, con- 
ferred with the President Wednes- 
day afteroon, entering and leaving 
the White House unseen. He made 
no comment and expressed surprise 
that anyone knew of his visit. 

Mr. Bartley (see sketch page 24) 
is regarded as a middle -of- the -road 
Democrat. Although a native of 
Texas, he has lived in the East 
most of his adult life. He is no 
stranger to communications or to 
broadcasting. His acquaintance 
with Chairman Walker goes back 
to creation of the FCC in 1934, 
when Mr. Bartley, then a stripling 
of 25, became the first director of 
the then existing telegraph divi- 
sion. 

In 1937, when Frank R. McNinch 
became chairman, the division sys- 
tem of operation was abolished and 
the directorships with them. Mr. 
Bartley thereafter became secre- 
tary and then vice president of the 
Yankee Network. He remained 
there until 1943, when he joined 
the NAB staff as director of war 
activities, leaving in 1947 after 
serving as head of the FM Dept. 

He has been through the FCC 
mill, having been the principal ap- 
plicant for a station in Houston. 
The successful applicant was the 
late W. Albert Lee. 

DIRECTORS of WJR Detroit have 
voted dividend of 10c per share to be 
paid March 11 to shareholders of 
record at close of business March 4. 
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"No mud on 
our Pulpit 

"No ... not in our little church! 

"But something the Pastor said reminded me 
of a service I'll never forget. Later, Helen told 
me I'd said 'Mud!' out loud. That's why she 
dug me in the ribs and said 'John, wake up!' 

"I guess I was wool -gathering. I was back over- 
seas, listening to a Chaplain who'd found a 
spot of beauty in a grove of trees for his 
services ... right smack in the middle of a 
war! The green branches made a church -like 
arch. The sun filtered through the branches 
like through our church windows. 

"The Chaplain's pulpit? Just the hood of a 
homely Army Jeep ... splattered with mud. 
No organ music ... just the booming of big 
guns far off. No pews, either ... just mud to 
sit in. But I felt just as close to God then as 
I did last Sunday in our Maple Street Church. 

"After Helen nudged me awake, I thought of 
countries where mud h slung at pulpits. 
Where men of the cloth are jailed. Where 
churches are closed or burned. And where 
God is disowned. I gave thanks that here we 
respect all churches. 

"Freedom of worship is one of our precious 
rights. Other Freedoms include our right to 
vote as we please ... and without anyone 
knowing whom we vote for.. To get rip -roar- 
ing mad when we see our taxes wasted by 
wild spending ... and when we read about 
charges of corruption against public officials. 
To choose our own jobs, like I did when I 
applied for one at Republic. To own our own 
homes. To drive our own car across state lines 
with nobody to push a gate down in our faces. 

"I said an extra prayer last Sunday: May our 
Reverend Johnson, Father Kellys and Rabbi 
Cohens always have that sacred Freedom to preach 
their gospel from unmuddied pulpits. Amen." 

REPt ßLIC STEEL 
Republic Building Cleveland 1, Ohio 

Republic BECAME strong in a strong and 
free America. Republic can REMAIN 
strong only in an America that remains 
strong and free ... an America whose air- 
craft streak to all corners of the free world on 
missions of commerce, mercy and peace. Through 
the Aircraft Industry, too, Republic serves 
America. Republic furnaces and mills produce 
aircraft-quality steels ... steels for the tools to 
shape the parts ... steels for the instruments 
that guide the way ... for sheltering hangars ... 
for the reinforcing that makes safer runways. 
Republic is proud of the part it plays in supply- 
ing so much of the ground -bared production 
power that keeps America powerful aloft. 

* * * 

This message is one of a series appearing in national 
magazines. and in newspapers in communities where 
Republic mills. mines and offices are located. For a 
full color reprint, or permission to broadcast or tels- ` cast, write Dept. M, Republic Steel, Cleveland 1, Ohio. 
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1952 BROADCASTING YEARBOOK ADDENDA 

CHANGES and additions received after the 1952 BROADCASTING YEAR- 
BOOK went to press are included in the following list which will also serve 
to correct some errors made in compiling the vast volume. For conven- 
ience, the information is arranged numerically by YEARBOOK page num- 
ber. Personnel abbreviations may * 
be found on page 6 in the 1952 Page 222 -WAND Canton, Ohio, insert 
BROADCASTING YEARBOOK. McGlllvra as national rep- 

resentative; P. C. Wilson, 

Jim 
& cm, James 

Russell, pd &il sd, Phil 
Fiad, pmm. Rudy Cehak, ce; 
L -W and Thes. as transcrip- 
tion library; GE as trans- 
mitter make. 

Page 232 -KWHW Altus, Okla., delete 
name of Roy Judge. 

Page 256 -WUSN Charleston, S. C., 
correct spelling of g & cm, 
J. Drayton Hastie. 

Page 263 -WLIL Lenoir City, Tenn., 
Phillip C. Melone, sm & ce: 
delete Otis Parker. 

Page 40 -Under Jos. A. Hardy & Co. 
Ltd., add listing of CKNB 
Campbellton, N. B. 

68 -WFMH Cullman, Ala., B. C. 
Eddins is partner as well as 
mgr. John Delano, cm; 
Kathy Martin,. wd; Raytheon 
transmitter. 

Page 68- Change WULA Eufaula, 
Ala., staff to read: E. B. 
Fussell, gm; Hugh G. Chas - 
tian, ce. Delete Lee S. Bul- 
lis. 

Page 79 -KARK Little Rock, Ark., 
change power to 5 kw -D, 5 
kw -N with directional an- 
tenna. 

Page 82 -KBMX Coalinga, Calif., de- 
lete John H. Thatcher. Cor- 
rect personnel listings should 
read: Rea B. Bowman & 
Benjamin M. Bowman, co -o; 
Rea B. Bowman, gm; Faye 
M. Bowman, pd, slm, wd; 
Alexjandro Medina, Spanish 
pd, slm, and D. I. Daniels, 
ce. 

Page 113 -WJNO West Palm Beach, 
Fla., J. Stanley O'Neill, vp 
& gm, replaces S. P. Willis. 
Add Warren Spencer, ce. 

Page 116 -WGIG Brunswick, Ga., re- 
vise personnel to read: Fred 
Smith, p; Hugh K. Tollison, 
evp & gm; John Lane, cm; 
John Harmon, pd & sd; Her- 
man Lange, ce; Marvin 
Massey, nd, and Caroline 
Stuckey, traffic m. Add 
Capitol as transcription li- 
brary. 

Page 123 -WROY Carmi. Dl.. change 
staff to read Dick Berry, pd; 
Garnet Williams, slm., Guy 
Parish, mgr., Fairfield 
Studios. 

Page 12B -WLEY (FM) Elmwood Park, 
II1., Jim Weiss is ce replac- 
ing James P. Rodgers. 

Page 129 -WKAI Macomb, Ill., delete 
LBS. Revise personnel to 
read William E. Schons, p & 
gm; Gene Spry, sm & pd, 
Gene Larsen, cm. 

Page 130 -WCMY Ottawa, Ill., add Jere 
H. Holden, cm 

Page 130 -WMBD Peoria, change staff 
to read Marvin Hutt. regional 
slm.; Hal Phillips, retail slm; 
Robert Riley, pmm. 

Page 131 -WKID and WKID -FM Ur- 
bana, Ill., insert Joseph R. 
Swingle as ce. 

Page 140 -KXIC Iowa City, Iowa, cor- 
rect spelling of gm & nd is 
Gene Claussen; Kenneth M. 
Bailey replaces Herb Olson 
as pd; delete Tom Pettit as 
sd. 

Page 148 -WLEX Lexington. Ky., add 
Forjoe & Co., as representa- 
tive: revise personnel to 
read; J. D. Gay Jr., p; H. G. 
Bell, secy.- treas. J. L. 
Brownell Sr., gm; Jim 
Brownell, pd, and Wallace 
Roach, ce. 

Page 154 -KENT Shreveport, La., Mich- 
ael A. Roppolo is pd, replac- 
ing Joe Monroe. 

Page 173 -WCAR Pontiac, Mich., H. Y. 
Levinson is p as well as gm. 
Add: Wayne N. Cook, vp & 
tech. d; (Mrs.) Clara Mc- 
Grath, exec. secy.; Frank F. 
Firnschild, pd, and (Mrs.) 
Clo Pipe, natl. sls. d. RCA 
transmitter. 

Page 175 -KMHL Marshall, Minn.. 
change network affiliation 
to ABC -MBS. 

Page 182 -KFAL Fulton, Mo revise 
personnel to read Orpha G. 
Nickles, wd; L. Reed Holt, 
Ms in; James A. Newman, 
asst. pd; Forrest M. Wallace, 
sd, and J. J. Patterson, tech. 
sup. 

Page 184 -KRES St. Joseph, Mo.. in- 
sert Warren Stout as local 
sm. 

Page 188 -KFBB Great Falls, Mont., 
correct spelling of gm is J. P. 
Wilkins. 

Only ONE Station 

DOMINATES 
This 

Rich, Growing 

15- COUNTY 
MARKET 

With 

1950 Farm Income 

of 

$98,695,000* 

"Sales Management, 1951 

Survey of Buying Power 

AN441.52earatre 
1M. 

WINSTON-SALEM 

Page 266 -Add: WSOK Nashville, 1 kw, 
1470 kc, established in 1951. 
Nashville Bcstg. Co. Inc., li- 
censee, 419 Fourth Ave. N., 
Tel. 42 -7943. H. Cal Young 
Jr., p & gm; Norman 
Stewart, cm & pmm; Larry 
Dean Faulkner, pd; Charles 
Gordon, ad; Arthur Viaches, 
ce. Collins equipment. INS. 

Page 282 -KECK Odessa, Tex., George 
Cerboskas is ce, replacing 
Ray A. Worsham Jr. 

Page 290 -WKEY Covington, Va., cor- 
rect year of establishment 
should read 1941. 

Page 298 -KMO Tacoma, Wash., Rich- 
ard Weeks is pd replacing 
Ted Knightlinger. 

Page 303 -WGEZ Beloit, Wis., change 
power to 100 w (250 w ap- 
plied for). 

Page 326 -Add: CKVM Ville -Marie, 1 
kw, 710 kc. O &O by Radio - 
Temiscamingue Inc., P. O. 
Box 40, Ville -Marie, Que. 
Affiliated with Radio Groupe 
Trans- Quebec. Represented 
by Jos. A. Hardy & Co. Ltd., 
Montreal, Quebec and To- 
ronto, and Adam .1. Young 
Jr. Inc., New York and Chi- 
cago. Library service, UTS. 

Page 326 -Add: CKLD Thetford- Mines. 
250 w 1230 kc. O &O by Ra- 
dio Thetford Ltée, Boule- 
vard Labbé, Thetford -Mines, 
Co. Megantic, P. Q. Affiliated 
with CBC and Radio Groupe 
Trans- Quebec. Represented 
by Joseph A. Hardy & Co. 
Ltd., Montreal, Quebec and 
Toronto, and by Adam J. 
Young Jr. Inc., New York 
and Chicago. Henri Lagueux, 
gm; Gaston Bilocq prod. ce. 
Library service: UTS. 

Page 343 -Insert Transcription Serv- 
ices: 

RCA Victor Div. (RCA 
Victor Record Dept.) 630 
Fifth Ave., New York 20; 
Tel.: Judson 2 -5011; Paul A. 
Barkmeier, vice president 
and general manager. 

RCA Victor Custom Record 
Sales Div.: James P. Davis, 
manager; Herbert H. Wood, 
artist and repertoire man- 
ager; Bennett S. Rosner, adv. 
and prom. manager. 

Custom Record Sales Sec- 
tion: James P. Davis, acting 
manager; A. E. Hindle, Chi- 
cago manager; Richard C. 
Bucholz, Hollywood man- 
ager; Richard E. Bylandt, 
N. Y. manager orders & 
service; Ralph C. Williams, 
N. Y. sales rep. (phonograph 
records); Majorie B. Taha- 
ney, N. Y. sales- rep. (slide - 
film); James R. Cunnison, 
N. Y. sales rep. (transcrip- 
tions); Geoffrey B. Bennett. 
Chicago sales rep. 

Services: Recording pro- 
cessing, pressing of all types 
of phonograph records, tran- 
scriptions, slidefilms and 
promotion records; shipping 
and handling. 

RCA Recorded Program 
Services: A. B. Sambrook, 
sales manager; William F. 
Reilly, central sales man- 
ager (Chicago); William C. 
Gartland, western sales man- 
ager (Hollywood); George 
Field, northeastern sales rep. 
(New York); Henry A. Gil- 
lespie, southeastern sales 
rep. (Atlanta); Gregory 

Reeser, central sales rep. 
(Chicago); Robert Fender, 
southwestern sales rep. (Dal- 
las), Walter R. Seifert, mgr., 
sales service; Donald D. Axt. 
mgr., commercial research. 

Services: Thesaurus (musi- 
cal program service); RCA 
Syndicated Programs (re- 
corded dramatic, variety, 
musical shows). 

Studio & Regional Offices: 
Chicago 11-445 N. Lake 

Shore Dr.; Tel.: Whitehall 
4 -3530. 

Hollywood 38 - 1016 N. 
Sycamore Ave.; Tel.: Hill- 
side 5171. 

Atlanta 3 -522 Forsythe 
Bldg.; Tel.: Walnut 5948. 

Dallas - 1907 McKinney 
Ave.; Tel.: Riverside 1371. 

Page '354-Geyer. Newell & Ganger 
Inc., A. C. DePierro has no 
connection with the Radio 
Dept., is media director, han- 

' dling only printed media. 
Listing of Radio Dept. should 
be: F. A. Long, director of 
radio and TV: George J. 
Zachary, associate director 
of Radio and TV; Elizabeth 
Powell, timebuyer; William 
Franchey, copy chief; Paul 
Martin, art director; Arthur 
J. Daly and Herbert Horton. 
executive producers. 

Radio Accounts: Nash 
Motors Div. and Kelvinator 
Div. of Nash - Kelvinator 
Corp. Embassy Cigarettes 
(P. Lorillard Co.), Con- 
tinental Oil Co.. U. S. In- 
dustrial Chemical Co., Zippo 
Manufacturing Co., United 
Aircraft Corp., and Chicopee 
Mills. 

Page 360 -Olían Adv., add Chicago 
office, 35 E. Wacker Dr., Chi- 
cago. 1. Tel: State 2 -3381. 
Kay Kennelly, media director 
and timebuyer. 

Page 365- Insert: William Warren, 
Jackson & Delaney, 45 W. 
45th St., New York, 19. Tel.: 
Judson 6 -0350. Harry Solow 
Jr., radio director; Stevens 
P. Jackson, TV director: 
William Solow, Jack Wilson, 
Conrad Mikorenda, Jack 
Bucholtz, Harry Solow Jr. 
and Mr. Jackson, account 
executives. 

Radio Accounts: Sachs 
Quality 

Rita 
Warren Con- 

nolly, 
and Linens of the 

Week, all of New York. 
Television Accounts: See 

Telecasting Yearbook. 
Page 444 -Insert under directory of 

Canadian Stations by Call 
Letters the listing of CKLD 
Thetford -Mines, Que. 

Page 459 -Under Office of the Chief 
Engineer, FCC, add Albert L. 
Kreis to Coordinating En- 
gineers. Assistant Chief En- 
gineer should be spelled 
John A. Willoughby. Secre- 
tary to Virgil R. Simpson 
should read Mary E. Nails. 
Change misspelling of Co- 
ordinating Engineer Donald 
Holaday. 

Page 470 -After FCB Member listing of 
Guilford Jameson, insert 
firm name, Smith & Jame- 
son. Walker Bldg., 734 15th 
St. N. W., Washington. 

Page 471 -Delete extra listing under 
FCB Members the name of 
William Montgomery Smith, 
which appears twice. Insert 
William P. Smith, of Smith 
& Jameson, Walker Bldg., 
734 15th St. N. W., Washing- 
ton. 

Page 481- Insert in regional networks: 
WESTERN SLOPE NET- 
WORK - Comprising KFXJ 
Grand Junction; KGLN 
Glenwood Springs and KIUP 
Durango, all Colorado. All 
MESS affiliates. Combina- 
tion rates available. Na- 
tional Representative: The 
Hal Holman Co., New York - 
Chicago. Business office: 
Grand Junction. Personnel: 
Rex Howell, general man- 
ager, and Station Managers 
E. Anson Thomas. KFXJ: 
Jerry Fitch, KGLN, and 
Pat O'Brien, KIUP. 

Page 490 -Insert Alfred P. Sloan 
Awards: In addition to being 
General Motors board chair- 
man, Mr. Sloan is president 
of the Alfred P. Sloan Foun- 
dation. Also, National Safe- 
ty Council should be listed 
as administrator of t h e 
awards, instead of Automo- 
tive Safety Foundation. 
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PROFESSIONAL or amateur, they're 
radio men. These broadcast execu- 
tives got together atop 1,500 -ft. Mt. 
Tom in western Massachusetts to 
take part in the 1952 international 
DX contest of amateur radio sta- 
tions. "Hams" by hobby, the three 
(I to r) -Dick Dorrance, MBS director 
of public relations and press infor- 
mation; Bill Leonard, m. c. of This is 

New York on WCBS New York, and 
Charles N. DeRose, WHYN -AM -FM 
Holyoke, Mass., general manager - 
operated in round -the -clock shifts for 
48 hours from WHYN -FM's transmit- 
ter building to establish two -way ra- 
diophone contact with several hun- 
dred other "ham" stations located in 
40 countries on every continent on 

the globe. 

EX -LAX SIGNS NBC 
To Sponsor M -F Serial 

EX-LAX Inc., Brooklyn, for years 
a major spot radio user, today 
(Monday) starts a new daytime ra- 
dio series, The Doctor's Wife, on 
NBC radio, Monday through Fri- 
day, 5:45 -6 p.m. [BT, Feb. 4], 
it was announced last week. 

Sponsorship of the program rep- 
resents the largest radio advertis- 
ing campaign ever undertaken by 
Ex -Lax, according to Irvin A. Edle- 
man, vice president in charge of 
advertising. 

Last year the account spent ap- 
proximately $650,000 in spots, 
using mostly major markets. It 
was understood that although most 
of the spot activity has been can- 
celled, a few markets may be used 
to supplement the network cover- 
age. Account is now being handled 
by Warwick & Legler, New York. 

B &B LECTURE COURSE 
To Cover Agency Operation 

BENTON & BOWLES, New York, 
has established an intensive lecture 
course to cover all phases of the 
agency operation for its employe 
training program. 

In announcing the new project, 
Robert Lusk, executive vice presi- 
dent, pointed out that there has 
been a growing need for compre- 
hensive on- the -job training in the 
advertising field ever since the 
termination of the GI training 
plans set up to meet the require- 
ments of returning veterans after 
World War IL 

To meet this need, the agency 
has set up a strong executive team 
headed by Brown Bolte, vice presi- 
dent, and William A. Foxen, ac- 
count executive. 

CONSUMER nos 
Westinghouse Budget 

About $18 Million 
A 15 -18% increase in its consumer advertising budget, a record for 
total sales billed in 1951, and a $300 million expansion program were 
cited by officials of Westinghouse Electric Corp. in New York last Mon- 
day as evidences of a good business trend generally. They predicted 
the upward curve would continue 
even after industry's fulfillment of 
current defense needs. 

The 15 -18% increase in consumer 
advertising will bring the total 
Westinghouse advertising budget 
to about $18 million during 1952, 
according to President Gwilym A. 
Price. More than 20% of the 
amount will be spent for radio and 
television broadcasts, including 
Westinghouse sponsorship of the 
$3 million "get out the vote" politi- 
cal coverage on CBS Radio and 
CBS Television this summer [BT, 
Dec. 31, 1951], and Studio One on 
the same video network. 

The company's $300 million ex- 
pansion program, designed for im- 
mediate use in defense production 
but to be converted ultimately for 
civilian purposes, will be carried 
out within the next three years. 
Present business trend -based on 
the past thirty years and extending 
to 1965 -indicates great expansion 
for the entire electrical equipment 
and installations industry, Mr. 
Price reported, which he said had 
a growth three times that of other 

CHAS. BARNHART 
Was WMBD Prog. Dir. 

FUNERAL services were conduct- 
ed last Tuesday for Charles E. 
(Chuck) Barnhart, 36, program di- 
rector at WMBD Peoria, Ill. Mr. 

Barnhart died 
Feb. 23 about 12 
hours after sus- 
taining critical 
injuries in an ac- 
cident involving 
an automobile he 
was driving. 

Mr. Barnhart, 
who was promin- 
ent in Peoria civic 
affairs, joined 
WMBD as con- 

tinuity director in 1942 and later 
was named production director. 
Following year he moved to KMOX 
St. Louis in a similar capacity. 
Mr. Barnhart spent nearly two 
years in the Navy during World 
War II and returned to WMBD in 
March 1947 as program director. 

Mr. Barnhart authored, directed 
and produced Lest We Forget, 
dramatic series aired by WMBD 
and later used by Office of War 
Information. More recently he con- 
ducted the Chuck Barnhart Show 
on WMBD, Monday through Fri- 
day. In 1949 he received the dis- 
tinguished service award of the 
Junior Chamber of Commerce. 

Surviving are his wife, Mildred, 
who escaped from auto accident 
with only slight injuries, and three 
children, Judith Ann, Rickie and 
Scott. Mr. Barnhart was critically 
injured when thrown from the car 
as it skidded on an icy street. 

Mr. Barnhart 
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industries during the past year. 
A previous expansion budgeted at 
$150 million several years ago 
turned out, he reported, to have 
been "on the conservative side in 
terms of demand." 

Emphasis on Selling 
While the electrical equipment 

industry booms, Westinghouse ex- 
pects "a good, tough, competitive" 
year for consumer goods, with em- 
phasis upon selling rather than 
production during 1952, John M. 
McKibbin, vice president in charge 
of consumer products, reported. 
The inventory picture at the first 
of the year was "a healthy one," 
he said, and was specifically low 
for TV receivers, although there 
had been "a limited production fa- 
cility" on some consumer goods 
since the war. Anticipating a hold- 
back, perhaps, in radio -TV receiver 
production this year, the company 
will nevertheless try to equal if not 
better their 1951 mark, he ex- 
plained. Consumer goods account 
for only 26% of total Westinghouse 
production and will receive a simi- 

lar apportionment of the $300 mil- 
lion expansion fund. 

In spite of copper and aluminum 
shortages, radio and television pro- 
duction during the first quarter of 
this year is proving to be equal to 
that for the comparable period last 
year, Mr. McKibbin said. "As a 
result of strong demand, production 
is going directly into distribution 
channels," he noted, "so that fac- 
tory inventory of radio and tele- 
vision is non -existent." Output 
during the normally heaviest third 
and fourth quarters depends on 
material availabilities, but aside 
from that qualification, Westing- 
house "hopes" to meet the goal of 
matching 1951 production. 

Total sales billed by all divisions 
of Westinghouse reached $1,240,- 
801,000, a record total that rose 
22% above the previous high estab- 
lished in 1950. Net income for 1951 
was $64,578,000 as compared to 
$77,922,000 for the previous year, 
however, with the difference at- 
tributed to increased taxes which 
rose from $77 million in 1950 to 
$104 million in 1951. 

SERIES of eight Lenten programs on 
NBC Radio Voice of the Cathedral are 
being presented in cooperation with 
Angelica Lutheran Church of Los An- 
geles. An NBC star will be heard 
each week telling what church attend- 
ance means to him. 

NOW... 
5000* WATTS 
IN LANSING 

20 TIMES MORE 

POWERFUL THAN THE 

SECOND STATION 

THE NEW 
AND INDEPENDENT 

WILS 
NEARLY TWICE THE 

POPULATION 
COVERAGE 

SEE RAMBEAU 
New York-Chicago- 

r, Los Angeles - 
Impact Radio Sales, 
Detroit 
* 1000 WATTS NIGHT 

WILS 
5000 DAY 1000 NIGHT 

LANSING, MICHIGAN 
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Mfrs. Anti -Trust Probe 
(Continued from page 27) 

expressions regarding "a po- 
n to be taken before any gov- 
ent agency, with respect to the 
uction or non -production of 

r television equipment of any 

ecords also are sought for cal- 
end s r 1939 and for the period since 
Ja 1, 1947, showing (1) by major 
product groups, all radio, TV and 
related electronic products manu - 
fac ured by respondent company; 
and (2) for each calendar year, the 
co i.any's production and sales of 
AM sets, FM sets, AM transmit - 
tin . equipment, FM transmitting 
equ .ment, black- and -white TV 
set black -and -white TV transmit - 
tin _. equipment, color TV sets, 
colo TV transmitting equipment, 
vac um tubes, black- and -white TV 
pict re tubes and color TV picture 
tub :, with separate breakdowns 
for domestic and export produc- 
tion and sales. 

F 
col: 
fro 
in e 
ques 

F 
to k 
paid 
riou 
uall 
tion 

More Figures Requested 
ures on amounts of royalties 
ted in each calendar year 
each of respondent's licensees 
ch of these fields also is re- 
d. 

rther, the Justice Dept. wants 
ow how much royalties were 
in these calendar years to va- 
other manufacturers individ- 

, plus details on all acquisi- 
of patents, exclusive patent li- 

censes, or inventions in radio, TV 
or related electronic equipment 
since Jan. 1, 1940 

Data on quantities of vacuum 
tubes purchased by respondent corn-' 
pany during 1951 is requested, with 
the information to be shown in 
units and dollars, and segregated by 
serial number and manufacturer. 

The government also wants to 
know the company's respective ex- 
penditures, for specified years, in 
research and development in the 
radio and television manufacturing 
fields; plus their relative positions 
"in terms of producton, sales, re- 
search, technology, patents, patent 
rights, know -how, financial re- 
sources, earnings, plant capacities, 
distribution facilities or promo- 
tional efforts" in those fields. 

Copies of current agreements 
securing domestic patent license 
rights, agreements securing rights 
from foreign companies, and agree- 
ments relating to the transmission 
of engineering information, blue- 
prints, know -how or other radio -TV 
manufacturing data to other U. S. 
companies or the receipt of such in- 
formation from them -this type of 
data also is requested, along with 
copies of annual company reports 
to stockholders since Jan. 1, 1934, 
and names, addresses, and terms of 
office of company officers and di- 
rectors since Jan. 1, 1939. 

,tiL' S A 7-\ 

11:11.7 
r 4UR 8U4. 

"The Yanks are coming" over WINS -starting with the Spring 
games. WINS travels with the team! 
That puts this station in the spotlight as the best spot buy -or 
any buy! 
Let WINS go to bat for you, through spots or programs. 
Whatever you have to sell, you can sell more at lower cost 
We'll be glad to give you the facts, and the figures. 

uy WINS... 
it Sells! 

Call your WINS representative 
... see him when he calls! 

CROSLEY BROADCASTING 

CORPORATION 
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BRONZE Star Medal was awarded to 
Sgt. George J. Hoffman (I), formerly 
with WSRS Cleveland, Ohio, before 
he left Korea for U. S. on rotation. 
Sgt. Hoffman receives medal from 
Capt. George Easterling for meritori- 
ous service with information and edu- 
cation section of 3d Division Hdgtrs. 
from May 20, 1951, to Jan. 14, 1952. 

WKIP ACQUIRED 
By Bingham Group 

GROUP of station executives have 
bought WKIP Poughkeepsie, N. Y., 
from Poughkeepsie Newspapers 
Inc., it was announced last week. 
Sale is subject to FCC approval. 

Officers of the new company, 
Duchess County Broadcasting 
Corp., are George W. Bingham, 
general manager of the station, 
president; Marvin S. Seimes, chief 
engineer, vice president for engi- 
neering; Richard A. Dwelley, com- 
mercial manager, vice president 
for sales; John J. Kuhn, vice pres- 
ident for programs, and Mabel 
Shroyer Meurer, secretary- treas- 
urer. 

Messrs. Bingham and Seimes and 
Mrs. Meurer have been with the 
radio division of the Speidel news- 
papers (which owns the Pough- 
keepsie New Yorker) for more 
than 10 years, having been asso- 
ciated first with WGNY Newburgh, 
N. Y., before going to Poughkeep- 
sie in 1944. Mr. Kuhn has been a 
member of the program depart- 
ment of WKIP since 1945 and Mr. 
Dwelley went to the station in 
1949. 

WKIP is an ABC affiliate. It 
operates on 1450 kc with 250 w. 

FM adjunct of WKIP, WHVA 
(FM), remains in the hands of the 
Poughkeepsie newspaper. It is an 
affiliate of Rural Radio Network. 
Also remaining under Speidel own- 
ership is WGNY. Recently sold 
were Speidel -owned KDON Santa 
Cruz, Calif., and KWRN Reno, Nev. 

IMN Denver Office 
INTERMOUNTAIN Network has 
opened a branch office in Denver, 
Col., Lynn L. Meyer, vice president 
in charge of sales, announced last 
week. The new office, 1735 Stout 
St., will be headed by Ken Palmer, 
former manager of KVER Albu- 
querque. Central IMN headquar- 
ters is in Salt Lake City. 'Denver 
office is to serve 'IMN stations and 
accounts east of the `Continental 
Divide. 

NUNNS SELL MA 
To Cagle Group; $240,000 

SALE of KFDA -AM -FM Amarillo, 
Tex., for $240,000 from Nunn sta- 
tion ownership to a foursome of 
Texas broadcasters and a pub- 
lisher was announced last week. 
Application will be filed soon for 
FCC approval. 

Buyers comprise Gene L. Cagle, 
president and general manager of 
the Texas State Network; Charles 
Jordan, vice president of TSN; 
Wendell Mayes, owner of KBWD 
Brownwood and KNOW Austin, 
and C. C. Woodson, oilman and 
publisher of several Texas news- 
papers. 

New company will be known as 
Amarillo Broadcasting Co. Except 
for the association of Messrs. Ca- 
gle and Jordan, the new company 
has no connection with TSN. KFDA 
operates on 1440 kc with 5 kw day, 
1 kw night. It is affiliated with 
ABC. 

Preparing for TV 
Consolidation in order to get 

ready for TV was the reason given 
by Gilmore N. Nunn, president of 
Nunn properties, for the sale of 
the Amarillo stations. Several 
years ago, the Nunns sold WMOB 
Mobile. 

Nunn stations, minus the Ama- 
rillo outlets, now comprise WLAP- 
AM-FM Lexington, Ky.; WCMI- 
AM-FM Ashland, Ky.- Huntington, 
W. Va.; WBIR -AM -FM Knoxville, 
Tenn. 

Mr. Paul Phillips 
Kno.r. Reeves Advertising, Inc. 
Chicago, Ill. 

Dear Paul: 
Whin }nth finds life 

estira', drap down ter 
dull an' uninter- 

th' hometown uv 
WCHS a,. see 
whut a real 
boom looks like. 
Stores is full 
uv peep. I; plants is 
aworkin' . full 
tilt; banks is 
acleariri more 
checks thin yuh 
kin shake a 
stick at; an' 
darned n e a r 
ever'body is 
aplannin' a new 
house er sump- 
thin' Now thet 
Jest means one 
thin, Paul. Hit 
means thet 
Charleston, 
West Virginny 
is a mitey fine 
market a 
darned good 
place ter be 
addrrtisin in! 
An' ,don't 
fergitl WCHS 
is West Vir- 
ginny's Great- 
est Advertisin 
Medium - sa, 
whin yuhwauts 
ter reach these 
well -o$ pee pal, 
use WCHSI 
Yrs. 

Algy 

1st, 
. 

//\¡ IV 

(HARIESTON 

NEST VIRGINIA, 

WCHS. 
Charleston, W. Va. 
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LIBERTY 
Baseball Suits Countered 

By WOPA Complaint 
LIBERTY Broadcasting System's legal entanglements became more 
involved last week as it pressed its damage suit against 13 Major League 
baseball teams and readied a defense to contract violation charges 
brought by WOPA Oak Park, Ill. 

Both cases are being presented * 
in the U. S. District Court for arrangements for the station to 
Northern Illinois, Eastern Divi- carry the Chicago White Sox Amer - 
sion, in Chicago. The first, filed ican League games acquired on an 
Feb. 21, seeks triple damages of exclusive basis. 
$12 million from Major League 
teams which denied broadcast 
rights to Liberty for its Game of 
the Day series [BT, Feb. 25]. 

Early last week, summons for 
the ball team officials and copies 
of the complaint were mailed to 
the U. S. Marshals attached to fed- 
eral district courts in areas where 
the 13 team headquarters are 
located. These were expected to 
be delivered by hand by the end of 
the week, at which time each re- 
cipient would be given 20 days 
in which to file a formal answer 
with the court. 

These maneuverings will take at 
least a month, at which time other 
delaying actions will probably be 
taken in court. One Chicago at- 
torney guessed that each team 
defendant will retain its own coun- 
sel, rather than hiring one attorney 
who would act for all. 

LBS Counsel 

Thomas C. McConnell of the Chi- 
cago law firm of McConnell, Lutkin 
& Van Hook, is representing Li- 
berty. He is known for his victory 
in a similar case against combined 
theatre interests before the U. S. 
Supreme Court in 1936. Repre- 
senting an independent motion pic- 
ture theatre on Chicago's South 
Side, he charged conspiracy of 
theatre interests resulting in a 
financial loss of his client. The 
action is believed to be one of the 
first involving anti -trust and con- 
spiracy charges. 

Liberty representatives were 
scheduled to meet Friday afternoon 
with attorneys of WOPA, in- 
dependent outlet, to discuss with 
Master in Chancery David Silbert 
the station charge. His recom- 
mendation will be referred to Fed- 
eral Judge Philip Sullivan for a 
ruling. 

WOPA Tuesday afternoon filed 
a complaint and request for a tem- 
porary restraining order against 
WCFL, Chicago independent, with 
the latter move blocked temporarily 
by filing of a verified complaint by 
Liberty the next day. 

WOPA charges Liberty violated 
its three -year affiliation contract 
which was signed March 14, 1951, 
and went into effect three days 
later. Initially a one -year agree- 
ment, the contract stipulated terms 
would be renewed for two years 
more if there was no notification 
of cancellation by either party 120 
days before the expiration date. 

WOPA, through McCarthy, 
Toomey & Reynolds, Chicago, 
charges such notice was never 
given. Last August 22, Liberty 
signed an affiliation contract with 
WCFL, a 50 kw outlet, and made 

WOPA charges that, according 
to contract terms, it has first -call 
on any Liberty network program- 
ming. If it turns down a program 
feature, Liberty can schedule it 
with another station. WOPA 
claims, however, that Liberty rep- 
resentatives in statement to WOPA 
management said the network did 
not intend to furnish "any White 
Sox or any other baseball game 
broadcasts" to WOPA. 

Egmont Sonderling, general man- 
ager of WOPA, wired James 
Foster, Liberty executive vice 
president, on February 22: "We 
have instructed our attorneys to 
institute appropriate legal pre - 
ceedings immediately ... Inasmuch 
as we have been verbally informed 
that WCFL will carry the White 
Sox games, which under the terms 
of the contract we are entitled to 
first call, injunctive relief will also 
be asked against that station." 

WOPA, according to its at- 
torneys, has exclusive Liberty 
broadcast rights in Oak Park only. 
WCFL, on the other hand, re- 
portedly has a contractual clause 
providing exclusive Liberty broad- 
casts in the station's primary 
signal area. WCFL's signal 
blankets Oak Park, a west side 
suburb eight miles from Chicago's 
Loop. 

BASEBALL RIGHTS 
Set by WHBC, WKBV 

BROADCAST rights to baseball 
games involving the Cleveland 
Indians and Cincinnati Reds have 
been negotiated separately by two 
stations outside the territory of 
both Ohio ball clubs. 

WHBC -AM -FM Canton, Ohio, 
for the fourth consecutive year will 
carry play -by -play broadcasts of 
all Indians' contests during 1952. 
Standard Brewing Co., Cleveland 
(Erwin Brew), will sponsor the 
coverage. 

WKBV Richmond, Ind., has con- 
tracted to air all night games (25 
at home and 30 out of town) of the 
Redlegs, WKBV General Manager 
Lester G. Spencer has announced. 
Affiliation of WKBV with ABC also 
was announced [BT, Feb. 18], 
with station carrying both ABC 
and MBS programs this spring and 
summer. 

CFCF Moves 
CFCF Montreal has moved to new 
offices and studios at 4824 Cote des 
Neiges Road, Montreal 26. Tele- 
phone is Exdale 1184. 
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THE NEEDLE 
Vice -Pres. Gen'I. Mgr. 

Associated Program Service 151 W. 46th, N.Y. 19 

masamoirsairimarrosarrikil 
Renewing Contracts 

We got a lot of response to an 
item in the January issue of our 
subscriber newsletter ( "The 
Needle ") on contract renewals 
with local advertisers. Some sta- 
tions say we have given them an 
important change in their local 
time contracts; others say we're 
'way off. The problem was this: 
how to avoid losing those 52 -week 
contract advertisers who, when 
asked to sign a renewal, drop out 
instead. It's a common problem 
and an irritating one. Our solution 
is too long for this short column; 
if you're interested write for a 
free copy of "The Needle" . 

while they last. Then tell us what 
you think! 

Surprise! 
We think our upcoming an- 

nouncement will be the biggest 
and most exciting in radio library 
history. Watch for it-and do 
nothing 'till you see us at the 
NARTB convention! 

New Calendar Pages 
Second -quarter sheets for the 

APS Merchandising -Programming 
Calendar (April- May -June) will 
be released shortly to all APS 
subscribers and others who re- 
quested them. If you're a non - 
subscriber, haven't written al- 
ready, and are using the first - 
quarter pages, drop us a line and 
we'll send you the next batch. 
Printed in quarters this is prob- 
ably most current calendar avail- 
able. 

Apologies to Sponsor 
. for lifting an item right out 

of its own pages for this column. 
Bob Foreman wrote this in a re- 
view of the Mario Lanza -Coca- 
Cola Show in Sponsor for January 
28: 
"After watching two second - 
rate fighters swing at each 
other through eight rounds, a 
fitting climax to a dull evening 
of TV -ing, it was a rare pleas- 
ure to be able to hear the pic- 
tureless charm of the Coca -Cola 
show featuring Mario Lanza. 
"In fact, it's often quite a relief 
not to have to glue your eyes to 
that small glass- fronted box, 
and when you get good music in 
return for shutting the infernal 
machine off, you are doubly re- 
warded. Which is why it's my 
bet that pleasant music will 
always be a drawing card on 

radio -long after TV has run 
radio drama, and radio comedy, 
as we know it, pretty much into 
the ground. Commercially, Coca- 
Cola's approach is that of a 
leader who doesn't deign to get 
into the ring with competitors. 
No bounce, no energy story, no 
nothing up till the middle break 
which was a tone -poem of no 
more than 30- seconds plugging 
the drugstore soda fountain as 
a good port these stormy days 
plus a short plug for the Cokes 
on tap there. The closing an- 
nouncement couldn't have run 
25 seconds and embarrassedly 
made the point that Coca -Cola 
was everywhere. 
"For a package product of low 
cost and great frequency (of 
purchase), Coca -Cola sure goes 
in the opposite direction of most 
advertisers. Since no one comes 
near the product in sales and 
few half hours on radio could be 
any more enjoyable than the 
Lanza stanza (especially for 
TV- refugees such as I), I'd give 
'em A all around." 

More and more folks in the in- 
dustry -and in the audience -are 
reflecting this attitude. Music 
alone seems to have the ability to 
override even the fascination of 
the picture. From good music 
comes sheer enjoyment that needs 
no complement . . . and it's a 
wise program manager who keeps 
his schedule filled with the purest 
sounds of all -this very music. 
You can't find it all in that pile 
of free phonograph records, 
either!. 

Speaking of Phonograph 

Records 

did you know that broad- 
casters in foreign lands pay a 
royalty for every phonograph 
record they play ? It averages 
about 25c per play ... which is 
why APS is such a well -liked fea- 
ture at stations in South Africa, 
Hong Kong and other spots 
around the globe. 

Suppose you had to pony up 25c 
for every phonograph record you 
played ... every single time you 
played it? How many of the 
discs you spun today would you 
have paid for at that rate? Con- 
sidering that no such problem 
confronts a library user ... and 
remembering that the average 
APS subscriber has unlimited use 
of our 16 -inch transcriptions for 
less than 170 per month, what 
would you do? 

ASSOCIATED PROGRAM SERVICE 
151 W. 46th Street, New York 

Plow 7 -7710 
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... amne lo fa/lender 
500 years ago, Johannes Gutenberg invented the first 

practical use of movable type and the mechanical art 

of typecasting. It is to his credit and everlasting fame 

that the Bible was his first printed work. Gutenberg 

succeeded in producing this book by a process which 

has stood the criticism -and won the admiration -of 
later ages. Gutenberg's invention brought mass com- 

munication to the world through the printed word. 

Few other men have made such a valuable contribution 

to the progress of civilization. Gutenberg is, indeed, 

a name to remember. 

25 years ago, THE FORT INDUSTRY COMPANY was 

founded on the principle of programming and broad- 

casting in the public interest. In the intervening quarter - 

century all the FORT INDUSTRY stations, wherever 

they are located, have upheld this public trust. For this 

reason, wide -awake sponsors remember the name FORT 

INDUSTRY when they want the greatest response and 

the best sales results. 

THE FORT INDUSTRY COMPANY 
WSPD, Toledo, O. WWVA, Wheeling, W. Va. WMMN, Fairmont, W. Vo. WAGA, Atlanta, Ga. 
WGBS, Miami, Fla. WJBK, Detroit, Mich. WSAI, Cincinnati, O. 
WSPD -TV, Toledo, O. WJBK -TV, Detroit, Mich. WAGA -TV, Atlanta, Ga. KEYL -TV, San Antonio, Tex. 

NATIONAL SALES HEADQUARTERS: 
488 Madison Ave., New York 22, ELdorodo 5 -2455 230 N. Michigan Ave., Chicago 1, FRanklin 2.6498 
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editorial 4 
Pacing the Ponies 

AF ER MONTHS of deliberation, the FCC 
has ssued what amounts to a "show cause" 
orde against 16 stations which have been 
broa casting horse- racing results. Caught in 
the ublicity rip -tide of the Kefauver Crime 
Com ittee, which recommended that it assume 
the ole of continental cop in eradicating use 
of c mmunications facilities for gambling, the 
FCC has decided to take a look on its own 
befo e embarking upon a positive course. 

H nce, the FCC hasn't issued a summary 
ban r even a requirement that stations, at this 
stag , delay the broadcast of results which 
mig enable bookies to conduct their clan - 
desti e operations. To that extent -its un- 
willi, ness to capitulate to an arbitrary 
direc ive of the Senate Committee -the FCC 
dese es commendation. It wants to ferret 
out e facts first. 

In these columns we have contended in the 
past hat as long as it's lawful to run horse 
races it's lawful to "publish" the results - 
whet er this be by radio or by the printed 
word But here there is introduced a new 
equa ion. The very spontaneity of radio, which 
"pub 'shes" with the speed of light and sound, 
may .e the reason that radio (and TV) should 
not e gage in transmitting race horse results 
as th y occur. It is worthy of note, moreover, 
the t e FCC's hearing orders emphasize after- 
noon broadcasts as those that "may be of aid 
to ill - al gambling activities." 

Ne spapers must traverse the cumbersome 
processes of reporting the results, setting them 
in t .e, running them on the presses and 
then . istributing the printed papers by news- 
boy .. via newsstand. It is very old hat by 
the t' e the "customer" gets the information. 

Ra io, on the other hand, publishes instantly. 
Radi doesn't want to aid and abet the bookies. 
It do sn't want to foster gambling. Yet if 
racin results constitute legitimate news, the 
broad aster is within his rights supplying it. 

Th paradox here is that radio's prime 
attrib te- speed -could mitigate against the 
"publ c interest" when handling the trans - 
missi.n of horse- racing results. 

Th FCC obviously is in a dilemma. So are 
many broadcasters. Out of the upcoming 
heari gs must come the answer. 

Critique 
THE REV. Edwin B. Broderick, director of 
radio ; nd TV communications of the Archdio- 
cese .. New York, has given Catholics some 
funda entai advice that ought to be read and 
heede by all groups who pretend to be in- 
tellig tly critical of television programming. 

Fa er Broderick has pointed out that criti- 
cism, 'n its correct usage, can be both favor- 
able a d adverse. The dual nature of criticism 
too o -n is ignored by the organized groups 
who ever say a word about television unless 
it is b d. 

He arned against a continuation of "nega- 
tive onitoring." Catholics, he said, should be 
as qu' k to applaud as to condemn. His is a 
ration approach that has been all too rare 
amon_ not only Catholics, but all the Legions 
of Th s and Leagues of That which have set 
thems :lves up as judges of television. 

To .e a successful judge does not imply a 
requir ment never to issue any decision but a 
convie ion. Indeed the wise judge is as con- 
tent . exonerate a defendant as to jail him, 
if the facts show that he should go free. 

IN READING 12 full -page ads in Adver- 
tising Age last week, we kept feeling that 
something was missing. The ads were in 
behalf of 12 newspaper') to show how 
vastly larger a percentage of home') in 
each of the 12 communities is reached by 
the papers than by three leading maga- 
zines. What was missing, of course, was 
a comparison with radio. That wouldn't 
have looked so good, from the news- 
papers' point of view. The U. S. Census 
says radio reaches 95.8% of all homes 
in the nation. What newspaper, or in- 
deed group of them, can make as sweep- 
ing a statement as that? 

Get Out the Vote 
THE RECENT report that there are now 105.3 
million radio sets in the nation -one for every 
American of voting age -was greeted by many 
(ourselves included) as proof of radio's very 
great commercial power. 

We've had a second thought about the 
meaning of this figure. It has to do with the 
coincidence that there are as many radios as 
potential voters. 

There's no question that those 105.3 million 
sets perform every day a remarkable func- 
tion. The ability of radio advertising to make 
people go out and buy things, to contribute 
money to good causes, in short to act has 
been demonstrated so many times that by 
now it is accepted as basic. 

What if those 105.3 million sets were put 
to work to make people go out and vote? 

We think it would make a tremendous im- 
provement in this country's voting record 
which is, to state it nicely, deplorable. 

In the 1948 Presidential elections less than 
half the people of voting age voted. That is 
not the kind of citizenship which keeps great 
republics great. 

Unwillingness to make the effort to go to 
the polls is becoming a very serious disease 
in this nation. It is permitting governments to 
be placed in power by a minority of the citi- 
zens, or, to be precise, a majority of a 
minority. 

In 1948 it was actually a minority of the 
minority that elected Mr. Truman. He got 
less than half the total popular vote, which 
itself represented less than half the potential 
voters. Now whether you are for or against 
Mr. Truman as President, you can hardly deny 
that the selection of a President by such a 
fractional representation of the public is un- 
fortunate. 

What can be done about it? Well, what do 
you do to make housewives buy a specific 
brand of soap or make all kinds of people chip 
in their money to, say, the March of Dimes? 

What can be done about it is this: Let 
the radio broadcasters and their advertisers 
put those 105.3 million sets to work on get- 
ting out the vote in the same way they have 
so successfully worked on other projects. Add 
to radio's nation -wide power of persuasion 
the less widespread but enormous impact of 
television, and we venture that the percentage 
of voters appearing at the polls next Novem- 
ber will far exceed that of 1948. 

Some broadcasters and their clients already 
are planning such activities. Specifically, CBS 
and Westinghouse are scheduling a get-out - 
the -vote series as part of their political cov- 
erage. J. P. Wilkins, general manager of KFBB 
Great Falls, Mont., has started a one -man 
crusade to get all broadcasters to undertake 
the campaign. It is something that every one 
in this business ought to do. 

No greater public service could be per- 
formed by radio and television than to help 
the public help itself by participating in a 
basic part of the democratic process. 

1- our respects to: 

JAMES CALVIN MORGAN 

FiROM manufacturing ladies gloves to 
managing and producing daily radio and 
television shows sounds like a long step. 

James Calvin Morgan, vice president in 
charge of radio and television for Raymond R. 
Morgan Co., Hollywood (and no relation), made 
it with success in but a few years. 

Recently acclaimed "man of the year" by 
the Hollywood Advertising Club because of his 
industry -wide cooperation and civic minded- 
ness, Mr. Morgan has many accomplishments 
to his credit. In fact he has telescoped some 
five successful business careers into his 42 
years. 

His present occupation, however, is the one 
he likes best. His responsibility includes su- 
pervision of about 45 local, regional and trans- 
continental network shows per week. And he 
jumps on emergency to do a bit of writing 
as well as producing. 

In radio -television approximately 18 years, 
Mr. Morgan says mistakes he has made have 
been "big ones." His most amazing one re- 
lated was when, as packager, he sold a local 
client a program series. Having misquoted the 
package price, he found he was actually paying 
the advertiser to keep the program on the air. 

Mr. Morgan enjoys reminiscing on the "good 
old days" when he worked in radio with many 
who are today top stars in both radio and 
television. 

His major chore today is that of manager - 
producer of five -weekly half -hour Queen for a 
Day, packaged by his agency and co- sponsored 
on 540 MBS stations by P. Lorillard Co. (Old 
Gold cigarettes) and Kraft Foods Co. (dairy 
products). He has similar responsibility for 
the daily simulcast TV version of that show on 
KHJ -TV Hollywood, also sponsored by Old 
Gold cigarettes. 

Supervisory activity also includes heavy re- 
gional radio -TV programming of such ac- 
counts as Folger Coffee Co., Los Angeles Soap 
Co. (White King), Institute of Religious Sci- 
ence, Victory Packing Co. (dog food) and lo- 
cally, Nehi Corp. (beverages). 

Native of Toledo, Ohio, Jim Morgan was 
born Oct. 28, 1910. He was schooled in Ohio, 
Indiana and California. However, he didn't 
receive his degree from the ,U. of California 
at Berkeley until 16 years after he was gradu- 
ated from Culver (Ind.) Military Academy in 
1929. 

Joining his parents in San Francisco after 
leaving the military academy, he went to work 
as stockboy for Hale Bros. Department Store. 
He was made salesman and finally buyer of 

(Continued on page 59) 
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WE, at WOAI, have had a 50,000 watt 
clear channel voice for a long time. We can 
say, with considerable pride, that WOAI is the 
Southwest's most powerful advertising influence, 
and prove it. Now, that voice hasn't changed 
much in years, but the audience we talk to has 
increased tremendously! Since 1942, radio 
families in WOAI's influence have increased 
nearly 120% - from 349,000 in '42 to 767,000 
in '51. WOAI's rate has increased only 13% 
in the same period. There are about 53,000 TV 
sets in the San Antonio area. If those homes 
never listened to WOAI (and we know they still 
do) WOAI still has more than doubled its 
audience in the last nine years. 

NBC -TQN 
Represented Nationally by 

EDWARD PETRY a COMPANY, INC. 
NEW YORK CHICAGO LOS ANGELES . ST. LOUIS 

DALLAS . SAN FRANCISCO . DETROIT 

BROADCASTING Telecasting 

CHECK BMB - CHECK 
HOOPER - CHECK 
RESULTS - YOU'LL 
FIND WOAI IS A 
BETTER THAN EVER 
BUY! 
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OSITIVE 
THAT 

K -NUZ 
BRINGS 

RESULTS 

Loma Linda 

Vitamins 

Speaks out 

for K-NUL 

Pull Power 
Here is a letter K -NUZ received 
from Bob Hahn, Allied Adver- 
tis ng Agency, Houston, on be- 
half of his client, Loma Linda 
Sa es. 

Ge Amen: 
Just a few moments ago I fin - 

ished a report for our client, The 
Lama Linda Sales Company. A part 
of this report will probably inter- 
est you, and in excerpt it reads: 

' The radio spots, and portions 
of the program devoted to the gift 
supply of Loma Linda, broadcast 
on IK -NUZ proved to be the least 
expensive media used in the test 
campaign. In fact, the cost per 
return was less than half that of 
the 

T 
that 
alw 

T 
on 
cool 
mer 

next best medium used." 
is confirms my original belief 
K -NUZ would pull for us as it 

ays has. 
te client has asked that ,1 pass 
his thanks for your excellent 
teration, and his acknowledge - 
t of a job well done. 

Best regards, 
R. G. Hahn 

TIME BUYERS' 

INFORMATION 

Sponsor 
Loma 

Linda 
Vitamins 

sors 515 -5:30 

tion 01 1116. 
News, of 

Wed. & Fri. plus P 

schedule. 

Call FORJOE, National Repre- 
sentative or DAVE MORRIS, 

General Manager at 
KEystone 2581 

KUINUZ 
NOYSTtWS LEADING INDEPENDENT 
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AWRT MEETING 
Set for Detroit April 4 -6 

SECOND national convention of 
American Women in Radio & Tele- 
vision will be held April 4 -6 at the 
Statler Hotel, Detroit. Arrange- 
ments for three -day session are 
under direction of convention chair- 
man Edythe Fern Melrose, presi- 
dent of Detroit's "House O' Charm" 
from which women's programs are 
broadcast daily over WXYZ and 
WXYZ -TV Detroit. 

Attendance at convention -which 
will be presided over by Edythe 
Meserand of WOR New York, na- 
tional AWRT president-4s ex- 
pected to reach 700. Election bal- 
loting will take place April 5, with 
results to be announced the follow- 
ing day. 

Among features of the confer- 
ence will be panel and workshop 
sessions for AWRT members. One 
will be devoted to discussion of 
sales problems and selling tips for 
broadcasters. Agencies will take 
over a full half -day session. Also 
featured will be results of surveys 
reporting on what women like and 
don't like in radio and television; 
the McCall Mike Awards for out- 
standing public service, to be pre- 
sented at the banquet April 5, and 
appearances by the 10 women in 
the industry who have been voted 
outstanding in their fields. 

Included in the roster of pro- 
minent associations and firms 
scheduled to act as host for one 
event each at the convention are: 
Grocery Manufacturers' Assn., Tea 
Bureau, Kellogg Co., Ford Motor 
Co., Lever Bros. Co., National 
Greeting Card Publishers Assn., 
the Shoe Guild, Cleanliness Bureau 
and others. 

AWRT membership has grown 
"by leaps and bounds" since the 
April 1951 convention when mem- 
bership stood at 358, spokesmen 
stated. By Nov. 1 it had grown 
to 573, and since then new chap- 
ters have been added "all over the 
country," including the recently - 
formed New York chapter. 

AD HALL OF FAME 
Nominations Are Solicited 

NOMINATIONS are open for ad- 
dition of two names to the Adver- 
tising Hall of Fame, located in the 
Advertising Club of New York, 
Gilbert T. Hodges of the Wall 
Street Journal, chairman of tie 
nominating committee, announced 
Thursday. '' 

Nominations deadline is April i5, 
with those elected to be named_ at 
the June convention of Advertising 
Federation of America, founder 
and sponsor of the hall. Actual 
election will be made by a judges 
council on basis of special achieve- 
ment and service in the advance- 
ment of social and economic values 
of advertising. Nominees boy the 
Hall of Fame plaque, whic1t "pro- 
vides for 52 names by 2,000 A.D., 
must have been deceased at least 
two years prior to the June con- 
vention. 

front office 

W ILLIAM K. McDANIEL, assistant to BOB LAWS, sales manager 
ABC -TV Western Division, Hollywood, shifts to ABC Radio West- 

ern Division as sales manager. 

EDWARD J. HIRSHBERG, president and general manager of WEDO 
McKeesport, Pa., and general manager of WACB Kittanning, Pa., ap- 
pointed general manager of WEIR Weirton, W. Va., in addition to other 
positions. 

IRA MORTON, WBKB (TV) Chicago account executive, to WOR -TV 
New York in similar capacity. 

MARVIN L. ROSENE, general manager KIOA Des Moines, Ia., named 
general mad'ager WLOL Minneapolis -St. Paul. 

Mr. Rosene 

ROLLY FORD, former manager CHUM Toronto, ap- 
pointed national advertising manager CKNW New 
Westminster, B. C., replacing JIM SCOTT who is ill. 

GEORGE FUERST, salesman, KJBS San Francisco, 
moves to KGO -TV that city. 

JOHN CRANDELL, space salesman with Maloney, 
Regan & Schmitt, N. Y., newspaper representative firm, 
to WCBS New York as account executive. 

CHARLES D. FRITZ, radio -TV account executive, The Katz Agency, 
Detroit, to John Blair & Co. as head of Detroit office. 

TED ARBER, vice president of Community Service Broadcasting Corp., 
operator of WCSS Amsterdam, N. Y., elected president. CHARLES A. 
PARSONS, president of Parsons Inc., that city, named vice president. 
WILLIAM H. SCHNAUDT, station manager, named director. 

JACKSON FLEMING, program director at KXL Portland, Ore., pro- 
moted to station's sales staff. 

HILDA LeBLANC CHASE, sales staff of WFAA -AM -TV Dallas, -Tex., 
appointed station's sales service director in addition to other duties. 

RICHARD GREY, production operations manager, KTTV (TV) Holly- 
wood, resigns. 

GRAYCE McDONALD, manager of contact department of central divi- 
sion of CBS Radio, Spot Sales, Chicago, to New York office in same 
capacity. 

BUS GOODYEAR, WFBC Greenville, S. C., and DON PETERSON join 
sales staff of WESC Greenville. 

JOSEPH WOLFMAN, WOKY Milwaukee, appointed sales manager. 

BOB JOHN, sales staff of Standard Brands, Knoxville, Tenn., and ED 
DODSON join sales staff of WNOX that city. 

EVERETT -McKINNEY Inc., N. Y., appointed national representative for 
WABI Bangor, Me., effective March 1. 

WJDX can be one of your 
important "salesmen" in 
the big, responsive, ready -to- 
buy Jackson market. The 
sooner you put it to work 
the better. 

REPRESENTED NATIONALLY 

GEORGE P. HOLLINGBERY CO. 
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PerllQSá! 
EDWARD LAMB, owner and president of WTVN (TV) Columbus, Ohio, 
awarded certificate of distinguished service from United Appeals Com- 
mittee of Columbus in appreciation for all night show given by station 
on behalf of drive... . HARRY B. SHAW, sales manager of WSJS 
Winston -Salem, N. C., and Margaret Adams Lund married Jan. 12... . 

JORY NODLUND, WMAQ Chicago salesman, father of girl, Cynthia, 
Feb. 17.. . ERNEST FELIX, assistant treasurer, ABC Hollywood, 
vacationing in Mexico.... GIL JOHNSTON, sales manager of WBBM 
Chicago, and his wife are vacationing in South for three weeks... . 

WILLIAM A. BANKS, president of WHAT Philadelphia, celebrated his 
leap year birthday on Feb. 29.... CHARLES M. UNDERHILL, na- 
tional director of TV programming for ABC, elected member of board 
of directors of Save the Children Federation, N. Y. . . DANIEL W. 
KOPS, vice president and general manager of WAVZ New Haven, re- 
elected director for three year term of United Fund for Greater New 
Haven area. 

HARRY RENFRO, executive assistant to C. L. THOMAS, general man- 
ager KXOX St. Louis, appointed publicity chairman for Marine Corps 
Citizens Committee for St. Louis. Mr. Thomas will serve as general 
chairman 16th annual Gridiron dinner presented by city's Advertising 
Club March 6.. . HORACE W. SCOTT, WGBS Miami account exec- 
utive, named lieutenant governor Advertising Federation of America's 
fourth district succeeding Don Lynskey who moves to Memphis from 
Miami. . . . CHARLES HOLDEN, assistant national director TV 
program production for ABC -TV New York, to address CRC TV Clinic, 
Toronto, on methods of TV production developed by ABC -TV. 

McCRARY ON LEAVE 
To Campaign for Ike 

TEX McCRARY, commentator on 
NBC's WNBC and WNBT (TV) 
New York, gives up his broadcast 
duties effective today (Monday) un- 
der a leave of absence requested in 
order to devote full time to cam- 
paigning for the nomination of 
General of the Army Dwight D. 
Eisenhower for President. 

He said he felt the campaign 
work is my "obligation and duty as 
an American citizen" and that in 
his absence his wife, Jinx Falken- 
berg McCrary, would carry on their 
Tex and Jinx radio and TV shows. 
He indicated he would return 
"later this year." 

His move came on the heels of 
an appearance on DuMont's Author 
Meets the Critics show in which he 
was accused of calling Sen. Robert 
A. Taft (R- Ohio), an opponent of 
Gen. Eisenhower for the Republican 
nomination, a " liar." Mr. McCrary 
denied the charge. He said on one 
of his own broadcasts on WNBC 
that he had characterized Sen. 
Taft's book as "careless with facts 

and distortion" and that he would 
not withdraw the criticism. WNBC 
then offered Sen. Taft five minutes 
of free time in which to reply, but 
Sen. Taft rejected the offer. 

Mr. McCrary also has served as 
m.c. of an earlier Madison Square 
Garden rally for Gen. Eisenhower. 

Station spokesmen emphasized 
that his decision to take a leave of 
absence was "absolutely voluntary 
on his part." 

MBS Show Commended 
CITATION commending Mutual's 
Man on the Farm (Saturday, 12- 
12:30 p.m. local time) has been in- 
serted in the Congressional Record 
by Rep. Charles Melvin Price (D- 
Ill.). Rep. Price's commendatory 
remarks also marked program's 
14th birthday celebration. "Broad- 
cast from a converted hen -house on 
an experimental farm in Liberty- 
ville, Ill.," Rep. Price stated, "These 
broadcasts interest city and farm 
folk alike and help keep alive the 
spirit of rural America." Series 
is sponsored on MBS by Quaker 
Oats Co. 

WVAM has absorbed the facilities of 

WJSW to give you greater coverage in the 

rich Central Pennsylvania Market with the 

best CBS network and local programs. May 

we go to work for you? 

first with the finest 
DAY AND NIGHT 

Weed & Co. representatives 
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RADIO MANUAL 
NARTB Aids Politicos 

REVISED edition of NARTB's po- 
litical primer, "Is Your Hat in the 
Ring," has been published for guid- 
ance of candidates for public office. 
Later a primer giving instructions 
on use of TV in political campaigns 
will be issued by NARTB, accord- 
ing to Robert K. Richards, public 
affairs director. 

Purpose of the radio booklet "is 
to help men in public life to present 
their views by radio convincingly." 
As a handbook of helpful hints it is 
designed to bring about "clear pre- 
sentation of public questions in the 
American home by radio." 

Candidates are reminded that 
Americans regard the public in- 
terest in political life as "freedom 
of opportunity for both sides to be 
heard." 

Chapters cover "The Radio Talk," 
with suggestion that a friendly, 
persuasive technique be used be- 
cause the candidate actually is ad- 
dressing a large number of small 
groups listening in their homes. 
Tips are given on arousing interest 
in a chapter titled "A Thought Be- 
fore Writing Your Talk." The 
chapter on writing reminds that 
simple, picture words and short 
sentences are most effective. Tips 
on timing are given in the final 
chapter. 

Appendices include excerpts from 
the Communications Act and FCC 
rules, concluding with a tabulation 
of total Presidential votes since 
radio came into public use in 1920. 
Total ballots have increased from 
26,705,346 in 1920 to 48,833,680 in 
1948. 

Copies of the booklet are avail- 
able at the NARTB Public Affairs 
Dept., 1771 N St., N. W., Wash- 
ington 6, D. C. 

`AMERICA SPEAKS' 
Gallup Show for Radio, TV 

SERIES, America Speaks, a 15- 
minute weekly on TV also to be 
produced for radio, starring Dr. 
George Gallup and his public 
opinion analyses, is being offered to 
agencies and sponsors by George F. 
Foley, president of Foley & Gordon 
Inc., for a 26 -week pre -election 
run, it has been announced. 

Series will feature opinion trends 
on political candidates, parties and 
issues, attitudes on foreign and do- 
mestic policy, surveys on living 
cost, family life and national 
habits, with actor Rex Marshall 
and an unannounced actress posing 
as a typical American couple, dis- 
cussing the topics with Dr. Gallup. 
Format will remain essentially the 
same as the 1948 version of pro- 
gram, also produced by Mr. Foley, 
sponsored on CBS -TV at that time 
by Merrill, Lynch, Pierce, Fenner 
& Beane, brokerage firm. 

STAFF party was held at WAVZ New 
Haven, Conn., to celebrate 100% in- 
crease in its fan mail count over Janu- 
ary 1951. Event was planned as 
thank you to station's air personnel 
and administrative staff. 

It's Not Magie 

!%lISt 

Plain Fuels! 
KWK delivers listeners in 

the St. Louis area at the 

lowest average cost per 

thousand* for 15 out of 

the 18 hours of the broad- 

casting day! 

It's also a fact that KWK 

serves more local spon- 

sors than any other St. 

Louis network station! 

Your nearest Katz man 

has the complete story! 

*The Pulse, Inc., Nov: Dec. 1951 

Globe -Democrat Tower Bldg. 
Saint Louis 

014' 
RepaedhI i0e 

Ilse KATZ AGENCY 
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Clothing Budgets 
ontinued from page 27) 

been using mostly morning and 
late evening quarter -hour radio 
new programs in about 30 cities. 
The company also is about to 
lawn h a television operation with 
sponsorship of one hour, alternate 
wee . <, on KRON -TV San Fran- 
cise and a quarter -hour program 
on PRC -TV Houston early this 
mon.. A 45- minute program, 
once a week, has been running for 
the ast few weeks on KRLD -TV 
Dall s. 

N -Rogow, New York, handles 
the ; and Stores advertising. 

Ri ley Clothes, through the 
Bobl y Co., New York, spends ap- 
prox. ately $100,000 a year on its 
radi and television campaign and 
curr tly is sponsoring Martin 
Bloc on WNEW New York. 

Th Ripley Stores -26, located 
in th eastern section of the U. S.- 
now re also sponsoring 15 time 
signa s a week on WFIL -TV Phila- 
delp 'a and are planning to start 
a si ilar test of time signals on 
WCB -TV New York early this 
mont . 

Th agency and advertiser are 
curre tly revising the budget and 
are expected to have further radio 
news 'thin a couple of weeks. 

Ho and Clothes, New York, a 
radio veteran of 25 years, is cur - 
rentl conferring with its adver- 
tising agency, Peck Adv., New 
York, in regard to the spring bud- 
get. Details are expected within 

What a Buy/ 

N 
ABC 

C 
PROGRAMS 

For "Minutes" 
& Chain Breaks 

IN 

YOUNGSTOWN, O. 

5000 
WATTS 

Serving America's 
34th Market 

WFMJ 
REPRESENTATIVES 

Headley -Reed Co. 
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a fortnight. The firm had been 
using spot radio in five markets 
until last week. 

The Howard Stores comprise 56 
outlets extending as far west as 
Minneapolis. The customary an- 
nual radio -TV budget for Howard 
has been in the neighborhood of 
$300,000. 

Howard continues to sponsor 
The Jimmy Powers Sports Show, 
quarter - hour strip, five- times 
weekly, on WPIX (TV) New York. 
Barney's Clothes, one of the largest 
local clothing firms in New York, 
has increased its radio budget 20% 
over last year. Barney's is said 
to spend about a quarter of a mil- 
lion dollars annually in radio. 

Barney's sponsors, currently on 
a 52 -week contract, several hun- 
dred spots a week on three New 
York stations: WNEW, WMCA 
and WINS. Additional radio 
plans are expected to be revealed 
shortly. 

Agency for Barney's is Emil 
Mogul Co., New York. 

CROSLEY SALES 
Two Staffs Are Formed 

CREATION of two separate sales 
organizations for the Crosley Divi- 
sion has been announced by John 
W. Craig, vice president of Avco 
Mfg. Corp., Cincinnati, and gen- 
eral manager of Avco's Crosley 
Division. Change has been made 
to take care of the broad expan- 
sion of products now sold by Cros - 
ley. 

One sales force will handle 
refrigerators and appliances while 
the other will deal in radio and 
TV sales. W. A. Blees, vice presi- 
dent of Avco in charge of Crosley 
sales, will head both sales groups. 
L. F. Cramer, assistant general 
manager, will coordinate all radio - 
TV functions and Inwood Smith, 
assistant general sales manager, 
will assist the general manager on 
special assignments. 

In the refrigerator and general 
appliance division, F. F. Duggan 
has been appointed general sales 
manager and E. W. Gaughan will 
serve the radio -TV sales force in 
that capacity. Both men have been 
associated with the sales depart- 
ment of the company. 

Mr. Blees has appointed M. R. 
Rodger western divisional sales 
manager and T. H. Mason eastern 
divisional sales manager in the 
appliance division. H. E. McCul- 
lough will serve as field sales man- 
ager for TV and radio. 

Benjamin G. Kaplan 
BENJAMIN G. KAPLAN, 63, died 
Feb. 25 in Philadelphia. Mr. 
Kaplan was president of the Han- 
cock Payne Adv. Organization in 
Philadelphia. He also was adver- 
tising counsellor for a number of 
federal savings and loan associa- 
tions. Surviving are his wife, 
Jennie; two sons, Herbert and 
Eugene; a daughter, Mrs. Hor- 
tense Goodritz, and two sisters. 

IRE MEETING 
40 of 220 Papers 

Relate to TV 
TELEVISION, with the accent on UHF and color, is the major attrac- 
tion of this year's annual convention of the Institute of Radio Engineers, 
starting today (Monday) in New York. More than 40 papers, roughly 
20% of the 220 scheduled for delivery during the four -day meeting, 
deal with some phase of video * 
engineering. afternoon with Raymond F. Guy, 

More than 25,000 engineers from NBC, as chairman. J. R. Poppele, 
almost every country in the world WOR -TV New York; J. G. Leitch, 
except Russia are expected to at- WCAU -TV Philadelphia, and C. L. 
tend one or more of the 43 tech- Dodd, WFAA -TV Dallas, will pre - 
nical sessions or to visit the four sent papers on their studio and 
floors of exhibits of latest develop- transmitter buildings. The theatre 
meets in all types of electronic conversion problems of three TV 
equipment displayed by 356 manu- networks will be discussed by A. 
facturera at the Grand Central A. Walsh, NBC; A. B. Chamber - 
Palace. Technical sessions will be lain, CBS, and J. M. Middlebrooks, 
held at the Waldorf- Astoria Hotel, ABC. 
convention headquarters, and at Audio and video systems for TV 
the Belmont -Plaza and in the broadcasting will be discussed in 
Palace. five papers at a Tuesday morning 

Director of Defense Mobilization, symposium chairmanned by W. B. 
Charles E. Wilson, will make the Lodge of CBS. Three other tech - 
main address at the Wednesday nical sessions on TV problems of 
night banquet at which William L. various natures are scheduled. 
Everitt of the U. of Illinois, past Transistors, tiny substitutes for 
IRE president, will be toastmaster. vacuum tubes in many fields of 
At the banquet W. R. G. Baker, electronics, will be discussed at a 
General Electric vice president, Monday afternoon symposium on 
will receive the institute's 1952 transistor circuits. 
Medal of Honor for his "outstand- R. P. Moore, RCA, at this session 
ing direction of scientific and en- will describe a simplified method 
gineering projects; for his states- for analyzing transistor circuits in 
manship in reconciling conflicting a paper dealing with the use of 
viewpoints and obtaining coopers- transistors in band -pass amplifier 
tive effort and for his services to circuits, based on RCA's experi- 
the Institute." mental studies which show junc- 

Will Receive Prize tion -type transistors of help in 

H. W. Welch Jr. will receive the solving noise problems in amplifier 

Morris Liebmann Memorial Prize circuits, particularly at low fre- 
for an engineering . paper on quencies. 
magnetrons. The Harry Diamond Noting that RCA has been devot- 

Memorial Award will be presented ing a great deal of study to the 

to Newburn Smith for "funda- use of the transistor in amplifica- 
mental work on radio wave propa- tion, where it "promises to have 
gation." The IRE Editor's Award certain advantages over the va- 
will go to Jerome Freedman fors cuum tube," Mr. Moore's paper 
paper on "Resolution in Radar Sys- analyzes several types of circuits 
tems." employing transistors and gives in- 

B. D. Loughlin of Hazeltine Elec- dications of their potentialities. 
tronics Corp. will be awarded the Careful Design 
Vladimir K. Zworykin Television "The circuits shown are all prac- 
Prize for outstanding technical con- tical circuits," Mr. Moore explains. 
tributions in the field of electronic "However, practical experience has 
TV during the past year. Also at shown that they should be carefully 
the banquet session, 45 IRE mem- designed, since they depend to a 
bers will be given fellowship large extent upon the character - 
awards for outstanding contribu- istics of the transistor which at 
tions to radio engineering -largest this stage of the art are not too 
group ever to be so honored. uniform. To minimize this difficulty 

Dr. D. B. Sinclair, General Radio it has been found desirable to oper- 
Co., new IRE president for 1952, ate the transistor in such a way 
officially will take office Tuesday that the input impedance is very 
noon at the Presidents' Luncheon, high but still positive." 
at which Ivan S. Coggeshall, West- There also is scheduled a sym- 
ern Union Co., will preside. posium on management of re- 

Dr. Baker will describe the corn- search and development. Two ses- 
position and activities of the Na- sions, Tuesday afternoon and 
tional Television System Commit- Wednesday morning, will be de- 
tee, of which he is chairman, to- voted to UHF receiver design. 
wards perfecting standards for Cathode ray tubes will be the sub- 
s compatible system of color TV ject of a Thursday afternoon tech - 
at a Tuesday evening special nical session, third of a series on 
symposium on the present status electron tubes which will also in- 
of NTSC standards, with A. G. elude sessions on power output gas 
Jensen of Bell Telephone Labs. as tubes on Wednesday afternoon and 
chairman. A. V. Loughren, Hazel- on small high- frequency tubes on 
tine Electronics .Corp.; E. W. Thursday morning. 
Engstrom, RCA, and D. B. Smith, Convention will open this morn - 
Philco Corp., also will participate ing (Monday) with the annual 
in the NTSC session. IRE meeting at which Alfred N. 

Another TV symposium on sta- Goldsmith and John V. L. Hogan 
tion construction and theatre con- will review the institute's 40 -year 
version is scheduled for Tuesday history. 
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FM `BEEP' MUSIC 
FCC Policy Seen Eased 

SOFTENING of FCC's attitude to- 
ward the functional music opera- 
tions of FM stations is believed 
impli,se in Commission action last 
week renewing the license of 
WKRC -TV Cincinnati. 

The Cincinnati TV station was 
put on temporary license some 
months ago because its FM affiliate 
was engaged in special "beep" op- 
erations. It is customary with FCC 
to place all operations of a licen- 
see on temporary license when one 
of them is under scrutiny. 

According to Cincinnati Times - 
Star officials, the functional music 
operations consist of five experi- 
mental installations. None has ever 
been put on a commercial basis. 

Since the Commission renewed a 
number of other licenses where FM 
stations were engaged in func- 
tional broadcasting, WKRC -TV 
executives requested that their TV 
station be considered in the same 
light. Last week's action was the 
result. 

FCC has been studying the im- 
plications of specialized FM serv- 
ices since last May. At that time 
it questioned the legality of such 
operations on the ground that it 
tended toward abdication of the li- 
censee's responsibility. Correspond- 
ence with a number of such FM 
stations last year culminated in a 
joint petition by 13 stations de- 
nying the FCC's interpretation of 
what functional music operations 
threatened and asking for a rule - 
making hearing to formalize these 
new operations [BT, May 31, 21, 
7, April 16, 1951]. From time to 
time, reports have indicated that 
the Commission finally was going 
to issue a report, but to date none 
has been made public. 

According to one report of last 
week's Commission meeting, the 
Commissioners have swung away 
from the legalistic interpretation 
of the rules in sympathy for the 
plight of FM operators. Other spe- 
cialized services which FM stations 
are engaged in are storecasting 
and transit radio. 

Constitutionality of transit radio 
is scheduled to be argued be- 
fore the Supreme Court today. 

O 0 

Altoona, Pa. 
Twenty -eight years radio experi- 
ence and Roy Thompson's life dedi- 
cated to the community has made 
WRTA Altoona's friendliest station. 
People like to do business with 
friends. Of course, WRTA- adver- 
tised products -sell! 

Roy - t.. hompson 
Rep d by 

Robert Meeker Associates 
Q O 

PLAQUE of accomplishment was awarded by New York Advertising Club to 
Howard G. Stokes (second from I), advertising pioneer at AT &T and one of 
originators of Bell System's radio program, The Telephone Hour. L to r: James 
G. Hanna, vice president in charge of radio -TV, N. W. Ayer & Son; Mr. 
Stokes, who retired from AT &T in 1948; Wallace Magill, producer of The 
Telephone Hour; John B. Hunter, vice president of N. W. Ayer, and Will 
Whitmore, radio advertising manager, AT &T. Mr. Stokes, credited with 
originating familiar phrase, "The Voice With a Smile Wins," took part in 

Telephone Hour broadcast in early February from Carnegie Hall in a special 
anniversary program. 

ADVERTISING IN '12 
Harper Tells 

AMA 
TELEVISION will be the number one medium for the large advertiser 
in 1972, when all homes in the country "will be television homes just as 
today all homes are radio homes," Marion Harper Jr., president of Mc- 
Cann- Erickson, said Thursday. Prediction was included in an address 
on "Advertising in 1972" delivered * 
before the New York Chapter of advanced medical knowledge will 
the American Marketing Assn. give advertising an opportunity to 

For the small local advertisers, 
Mr. Harper said, "we will see the 
development of insertions in TV 
programs similar to the way that 
insertions are purchased in print 
media today." He predicted that 
magazines and newspapers will 
"undergo significant changes in 
their editorial presentation" and 
that they will be supplemented by 
"facsimile presentation in the bet- 
ter- able -to -buy homes." 

Twenty years hence, when three - 
dimensional TV and subscription 
TV have joined color television as 
"realities," radio will still be with 
us but it "may become a medium 
devoted almost exclusively to music 
and news," the agency president 
stated. 

In 1972 there will be a total ad- 
vertising volume of approximately 
$11 billion, Mr. Harper prophesized, 
adding that he was assuming on 
the basis of 1952 dollars and that 
his prediction should be adjusted 
upwards for any future decline in 
the dollar's purchasing power. He 
foresaw leading advertising agen- 
cies becoming "increasingly mar- 
keting agencies, integrating into 
general business counsel all of the 
factors that go into the movement 
of consumer and industrial goods." 
Distribution costs will remain on 
about their present level, he said, 
although "the share of advertising 
in the total costs of distribution 
will be further reduced." 

Mr. Harper stated that "the 
abundance of leisure time resulting 
from advanced technology and the 
trends toward shorter work weeks, 
paid vacations, old age pensions and 

BROADCASTING Telecasting 

advertise new products and serv- 
ices, thus educating the public in 
ways to use creatively the fruits 
of our productive economy in lei- 
sure time. There will be a great 
emphasis on 'do it yourself' in 
products and advertising. 

"The next 20 years will see the 
re- emergence of the family unit as 
the core of our social system," he 
predicted. "More persons will par- 
ticipate in buying decisions, thus 
requiring family appeal both in 
media and copy. There will be a 
greater emphasis on products and 
services for the home and the 
family." 

"Advertising will bear a bigger 
burden of building consumer fran- 
chises because of the increased im- 
personal nature of the retail out- 
let," required by greatly increased 
production facilities and a broad- 
ened base of purchasing power, he 
said. Hence, "the function of 
research, planning and market 
strategy will become one of the 
most important services of the 
advertising agency." 

Mr. Harper also predicted in- 
creasing use of paid time and space 
for public relations purposes. 

Names Taylor 
WLAW Lawrence, Mass., ABC out- 
let for Greater Boston area, has 
named O. L. Taylor Co. as its ex- 
clusive national representative, ef- 
fective Saturday (March 1). Sta- 
tion is on 680 kc with 50 kw. 

Good Morning you bet! 
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Hooper in Chattanooga 
Monday thru Friday Station 

B 

Station 
C 

WDEF 

7:30 to 8:00 A.M. 3.2 2.0 11.0 
8:00 to 8:15 2.8 2.8 13.0 
8:15 to 8:30 2.1 1.4 11.0 

SHARE OF RADIO AUDIENCE 

B c WDEF 
6:00 A.M. -12:00 Noon 9.3 12.2 33.5% 

DEF 
CHATTANOOGA 

Station Station 
D E 

2.3 1.0 

3.1 2.8 

3.3 3.0 

D E 

21.1 22.3 

'1370 KC 
5000 WATTS 

Carter M. Parham, President 
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ILLIAM DOZIER, head of CBS, 
TV's story department and di- r of network's search for new 

it named CBS -TV executive pro - 
r in charge of dramatic programs 
eeding DONALD DAVIS, pro- 
d to producer of Studio One 
T, Feb. 11]. 

GE RGE REEVES, publicity, promo- 
tion and merchandising department 
of BAP -TV Fort Worth, Tex., left 
for . S. Army Feb. 20. He has been 
rep) ced by AUDREY WEBER, for- 
mer) with Hollywood office of J. 
Wal er Thompson Co. 

GEO GE HEINEMANN, TV program 
man ger at NBC Chicago, named di- 
rect r of television for American 
Cane r Society fund drive there. 
BYRON R. KELLEY, resident direc- 
tor, Laguna, Calif., Summer Theatre, 
to CBS -TV New York in similar ca- 
pacity. 
DON DAUER, Kansas announcer, to 
WSY Syracuse announcing staff. 
FRA K PARIS, editing department, 
CBS adio, Hollywood, named an as- 
sists t director. Succeeding him is 
PER Y CHAPMAN, script depart- 
ment 

MAS N WEAVER returns to WXYZ- 
TV etroit as floor manager after 
year and half service with Medical 
Corp in Korea. 

SYD DAVIDSON, announcer, CBI 
Sydn , N. S., to CBH Halifax, and 
LEN OSH, CBI announcer, to CBC 
Inter ational Service, Montreal. 

BILL EAL, WCAV Norfolk, Va., disc 
jockey, honored by Muntz TV at ban- 
quet m Washington for his work for 
company. Muntz sponsors 90 minutes 
of his show daily. 

air - casters 

DON THOMPSON, program opera- 
tions supervisor, KNBH (TV) Holly- 
wood, shifts to NBC -TV Hollywood 
as program operations manager. 
Succeeding him is JAMES G. DAMON, 
bis assistant. 
LOU RIEPENHOFF, WMAW Mil- 
waukee, to WEMP that city as public 
service director. 
PHIL WILSON, formerly announcer 
at WLEE Richmond, Va., to WMAL- 
AM-TV Washington in same capacity. 
GEORGE ANTHONY, announcer at 
KXL Portland, Ore., named station's 
program director. 
CHARLES A. HENDERSON, manager 
of Atwater Kent Foundation, Holly- 
wood, joins NBC -TV motion picture 
staff to work on forthcoming Victory 
at Sea television series. 
PATTY IANNONE, TV actress, as- 
signed role in Paramount Pictures 
film, War of Worlds. 
ROBERT M. WHITEHEAD, program 
director at WHWL Nanticoke, Pa., 
appointed assistant program director 
at WBAX Wilkes Barre. 
RUTH TALLEY, WIP Philadelphia 
record librarian, who recently mar- 
ried, is leaving station. She will be 
replaced by GEORGE SMITH, former 
record librarian for WIP'S Dawn Pa- 
trol. BILL PORTER joins staff as 
record librarian replacing George 
Smith on Dawn Patrol. 

ít---e 43=9. .a=g. 43). 8'=A 

The Dominant Station Covering the Rich Industrial 

and Agricultural Area of SOUTHERN COLORADO 

KGHF 
PUEBLO, COLORADO 
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C H I C A G O 

Howard Keefe 

WEST COAST REPRESENTATION: 

Tracy Moore & Associates 

,(1-5 B=g g &- -_ 1), 

SAM SEROTA, WIP Philadelphia di- 
rector of special events and educa- 
tional broadcasts, will conduct classes 
for radio workshop of The Junto, 
Philadelphia adult education series. 
MARGARET M. KEARNEY, co -ordi- 
nator of rzdio-TV activities for 
Diocesan School System, Phila., ap- 
pointed educational director of 
WCAU- AM -FM -TV Philadelphia. 
ANN SLATER, secretary to ROBERT 
PELGRAM, press manager KNBH 
(TV) Hollywood, elevated to press 
department assistant. 
SHERRY NELSON, CBH Halifax, an- 
nouncer, to CBM Montreal. 
BRETA GRIEM, conductor of What's 
New in the Kitchen seen daily on 
WTMJ -TV Milwaukee, selected for 
fifth year to serve as superintendent 
of food service for all state operated 
concessions at 1952 Wisconsin State 
Fair. 
LOU GOLSON appointed chief an- 
nouncer at WANN Annapolis, Md., 
replacing ARCH HARRISON who 
joins production staff of WEAL -TV 
Baltimore. MAC LEONARD, WRCN 
Shreveport, La., and JOE BELAIR to 
WANN's announcer -disc jockey staff. 
BOB FULMER, WTTM Trenton, N. J., 
joins announcing staff of WMAL -AM- 
TV Washington. 
JOHN GALE, WTAO Cambridge, 
Mass., sportscaster and disc jockey, 
to WINN Louisville, Ky. 
ROSS MCLEAN, talks producer of 
CBU Vancouver, to CBC -TV Toronto. 
DARLEEN BRUNS, KSUM Fairmont, 
Minn., to KIST Santa Barbara, Calif. 
MIKE KELLIN, New York TV actor, 
assigned role in Paramount Pictures 
feature film, Hurricane Smith. 
RAY WILSON, program director at 
KSBW Salinas, Calif., to KFMB -AM- 
TV San Diego announcing staff. 

GLENN McCARTHY FIRM 
Equitable Life Takes Over 

RADIO and TV activities of Texas 
oil producer Glenn McCarthy are 
not involved in the transfer of con- 
trol of McCarthy Oil & Gas Co. to 
the Equitable Life Assurance Co., 
it was announced last week. 

Both KXYZ -AM -FM Houston and 
TV station concessions in Guate- 
mala and Venezuela, which Mr. 
McCarthy announced he had re- 
ceived from those Latin American 
governments [BT, Feb. 18], are 
held individually and are not part 
of the oil and gas company's hold- 
ings. KXYZ is a TV applicant for 
Houston. 

In addition to the oil and gas 
company, Equitable also took over 
control of the Shamrock Hotel, 
Houston showplace built by Mr. 
McCarthy. 

The insurance company moved in 
to protect a $34,100,000 debt owed 
by the McCarthy company, it an- 
nounced. It said that although Mr. 
McCarthy's company had been pay- 
ing interest, it had not amortized 
the principal during the last few 
years. 

ELMER MUSCHANY, program di- 
rector, KXOK St. Louis, appointed to 
board of directors of Missouri Broad- 
casters Assn. as member of committee 
to work with BMI Young Composers 
Radio Award Contest. 
GLORIA GORDON, who portrays 
Mrs. O'Reilly on CBS Radio -TV My 
Friend Irma, ordered by doctor to 
take year's rest from TV versión. 
RICHARD HILL, program director, 
WTSV Claremont, N. H., named city's 
outstanding man of the year by 
Junior Chamber of Commerce for 
community service programs he 
originated. 
GUNNAR RUREIMER, producer of 
CBC International Service, Montreal, 
to CBC -TV Toronto. 
HIRAM SILK, announcer -operator of 
CBT Grand Falls, Newfoundland, 
awarded third prize in annual Pea- 
body Institute of Music competition 
for organ composition. 
ANDREW ALLAN, producer of CBL 
Toronto, on leave for past year in 
England, returns to CBC program 
headquarters, Toronto. 
BOB BELL, announcer - operator, 
CKRM Regina, to CBX Edmonton. 
KONNIE KUPKA, WMT Cedar 
Rapids, Iowa, to KVWO Cheyenne, 
Wyo., as women's program director. 
BILL ESTEP, staff announcer at 
WESC Greenville, S. C., father of boy, 
Douglas Sherril, Feb. 11. 

LEW KLEIN, WFIL -TV Philadelphia 
producer, married Janet Surmon on 
Feb. 24. 

HILLIARD MARKS, producer, CBS 
Radio -TV Jack Benny Show, father 
of girl, Victoria Jessica, Feb. 23. 

BILL OSTBERG, announcer at WTAG 
Worcester, Mass., father of girl, 
Nancy Ellen, Feb. 19. 

STEVE PAIETTA, member of mu- 
sical group on Columbia Pacific Net- 
work Jack Owens Show, married Kay 
McKenna Feb. 23. 

MONROE BENTON, director of news 
and publicity for WNYC New York, 
to marry Myrna M. Altman March 8. 

BOB HENRY, WXYZ Detroit, an- 
nouncer, father of boy, Robert Jr., 
Feb. 14. 

EDWARD SANCHEZ, production man- 
ager, WXYZ -TV Detroit, father of 
boy, David, Feb. 1. 

if/.W! 
MALCOLM ALLEN and FREDERICK 
SHEEHAN, newswriters, ABC New 
York promoted to news editors. 
STEPHEN W. CUSHING joins CBS 
Radio news staff, Washington, re- 
placing LOUIS CIOFFI assigned to 
CBS Radio news team covering Tokyo - 
Korea area. 
RAY GIRARDIN joins CKLW De- 
troit as newscaster in addition to 
reporting assignments at Detroit 
Times. 

11CSlLIJ 
IS KLICKIN' 
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Our Respects to 
(Continued from page 52) 

boys wear for that firm in a two 
year period. 

Then he joined a women's ready - 
to -wear company as traveling 
salesman for about a year. Upon 
returning to San Francisco in 1932, 
young Mr. Morgan set himself up 
in business as representative for 
17 manufacturers of ladies apparel. 

It was just about then that the 
enterprising young man got an idea 
for a new style in women's gloves. 
He became a manufacturer. Start- 
ing out with two rented sewing ma- 
chines and a staff of eight persons 
in a one room loft, he soon was oc- 
cupying the entire floor of that San 
Francisco building and had 50 em- 
ployes on the payroll. 

Meanwhile, Mr. Morgan was tin- 
kering with radio. A ham operator 
from childhood days, he was in- 
terested in writing and production 
as well as the technical side of me- 
dium. He sold his glove manufac- 
turing business in early 1934 for 
a handsome profit and became a 
program packager under the name 
of Morgan Production Co. 

He took over several unused re- 
mote radio studios in the Bellevue 
Hotel and originated a variety of 
dramatic shows for various stations 
and advertisers in the area from 
that spot. 

When Philip G. Lasky, general 
manager of then STAB San Fran- 
cisco, was looking for a program 
director in March 1935, he chose 
Mr. Morgan for the assignment. 
Morgan Production Co. went out 
of business. 

Shortly after, KTAB became 
KSFO and the CBS San Francisco 
affiliate. For the next five years, 
in addition to station duties, Mr. 
Morgan directed various CBS net- 
work programs that originated 
from that area. Responsibility 
also included supervision of all CBS 
programs originating from Golden 
Gate International Exposition on 
Treasure Island during 1939 and 
1940. 

Ralph Edwards, for many years 
m.c. and star of Truth or Conse- 
quences on NBC and CBS and with 
the Ralph Edwards Show now on 
NBC -TV, was a KTAB part- 

time announcer and U. of Cali- 
fornia student when Mr. Morgan 
first went to work at that station. 

He further recalls that Art Link - 
letter, star of NBC People are 
Funny, CBS House Party and 
ABC -TV Life with Linkletter, 
had a daily CBS Toast to the 
Town with sponsor Roma Wine Co. 
from San Francisco "in those days" 
(1940). Renzo Cessna, now of The 
Continental on CBS -TV, was then 
Roma advertising manager. Mr. 
Morgan supervised production. 

Interest in education prompted 
the KSFO program director to 
inaugurate a series of programs 
for students of various ages in the 
area. When text books on radio 
were needed for teachers, he turned 
out two. He wrote Encyclopedia of 
Radio Broadcasting and An Out- 
line of Radio Broadcasting which 
still are being used. 

So impressed was the San Fran- 
cisco Board of Education with his 
efforts they made him director of 
KALW (FM) there in 1940. 

Mr. Morgan put into action a 
system of education by radio that 
is still followed by the school de- 
partment of that city. 

Further Schooling 
It was during this time that Mr. 

Morgan decided to complete his 
education. For the next five years 
he took various extension and cor- 
respondence courses and attended 
summer sessions as well. He grad- 
uated as teacher in vocational edu- 
cation from UC at Berkeley in the 
spring of 1945. He has a life cer- 
tificate as teacher in California, 
too. 

With the United Nations Confer- 
ence in San Francisco, Mr. Morgan 
in the spring of 1945 was called 
upon to coordinate broadcast activi- 
ties for all the independent stations 
covering the six weeks' event. It 
brought him nation -wide attention 
in the industry. 

Packing bag and baggage, Mr. 
Morgan in August 1945 went look- 
ing for greener fields and moved 
to Los Angeles. 

The similarity in names prompted 
Jim Morgan to call upon Raymond 

FRIENDS 
"To make a friend, you must be one." 

Twenty years of service to farmers in 

Kansas and adjoining states have 

made us their friend. 
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R. Morgan. He went to work for 
that agency man on Oct. 1, 1945, 
as dramatic producer of MBS 
Mystery is My Hobby, then spon- 
sored by The Knox Co. 

Five months later, he was named 
manager of Queen for a Days tak- 
ing on added responsibility of pro- 
gram producer almost a year to 
the day he joined the agency. He 
was elected vice -president in charge 
of radio and television on June 1 

of last year. 
Mr. Morgan's enthusiasm is in- 

fectious in work and play. An 
excellent listener, associates declare 
he usually comes up with a good 
answer. 

Despite his busy schedule, Mr. 
Morgan finds time to serve on in- 
dustry committees and he always 
follows through, never leaving as- 
signments for others to pick up. 

With TV his avocation as well 
as part of his vocation, he has keen 
interest in film production. Mr. 
Morgan is an expert photographer 
and considers it his major hobby. 
He has carried it out to extent 
of having built a professional sound 
stage for his TV film experimental 
work. It is located on the 31,,4 acre 
estate in exculsive Northridge some 
25 miles from Hollywood, where he 
and Mrs. Morgan, the former 
Mildren Andrews, make their home. 

Second choice in hobbies is breed- 
ing of St. Bernard dogs, but he 
also goes in for pedigreed game 
foul. The prolific Mr. Morgan is 
an accomplished musician, too. 
Besides violin and string base, he 
plays the guitar. 

First vice president of Holly- 
wood Ad Club, Mr. Morgan is a 
Mason, Shriner and member of Los 
Angeles Saints & Sinners and San 
Francisco Press Club. 

Mr. Morgan claims no particular 
philisophy but believes in doing the 
best he can and keeping an open 
mind at all times, thus giving the 
other fellow a chance. 

SEATTLE AD WEEK 
Committee Is Announced 

JAMES McLAUGHLIN, Seattle 
manager of the John Keating Co., 
has been named chairman of the 
Advertising and Sales Club of 
Seattle's radio -TV committee for 
Advertising Recognition Week. 
Overall chairman for the program 
of focusing public attention on ad- 
vertising's role in American life is 
Jerry Crollard, Ruthrauff & Ryan, 
Seattle. 

Serving with Mr. McLaughlin are 
Arthur E. Gerbel Jr., RJR; Archie 
Taft Jr., KOL; Kenneth Yeend, KIRO; 
Lincoln W. Miller, KEA; George Dean 
KOMO; Harry Long, KVI; Robert 
Kilpatrick, KING; Al Hunter, KING - 
TV; Ted Bell, KRSC; Elwood Lippin- 
cott. KISW (FM), all Seattle; and Mac 
McKenzie, KMO Tacoma. Ralph Combs, 
Bezell Az Jacobs, Seattle, is agency 
representative. 

Radio coverage via all Seattle 
stations features 15- second, 25 -sec- 
ond and one -minute spots, all with 
the tagline: "Remember- Adver- 
tising saves you money." For tele- 
vision, the committee has provided 
20- second and one -minute spots, 
plus a 20- minute film, "The Magic 
Key." 

Why WFBR is 

in Baltimore 

This is the top morning 

show in the Baltimore 

area. It got that way by 

offering what listeners 
want ... warmth and a 

friendly spirit in the 
morning, plus music, news, 

weather and birthdays 

judiciously sprinkled 
throughout. 

The audience loyalty to 

this show is something to 

warm the cockles of a 

sponsor's heart. 

Ask your John Blair man 

or contact any account 

executive of. . . 
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OHN C. HOLAHAN, general coun- 
sel for Foley & Gordon, N. Y., 
'o-TV production and management 

fi elected vice president. He will 
c tinue as general counsel. 

T ; EODORE W. RUNDELL, chief re- 
fr geration engineer for Philco Corp., 
named vice president in charge of 
e c ineering of Servel Inc. 

M X GRAFF, senior partner in Town - 
se d, Graff & Co., New York broker- 
age firm, appointed to board of di- 
re tore of Audio & Video Products 
Crp., N. Y. 

T : OMAS ADAMS, sales staff of 
Ze ith Radio Corp. of Canada Ltd., 
W ndsor, Ontario, named company's 
sa es manager. 
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CIS GOLDSTEIN, managing direc- 
for Columbia Pictures Interna- 

al in Germany, to Hygo Television 
s Inc., N. Y., as vice president. 

' RY T. LEITHEAD, president of 
ett, Peabody & Co., N. Y., elected 
ctor of B. F. Goodrich Co., same 

K McDONALD, formerly of York 
ateh, York, Pa., and Washington 
r, Washington, to Associated 
ss's Washington office on radio 

Ii 

'I 

OTHY DeMAYO appointed studio 
ager of United Producers Stu- 
, L. A., in charge of future dis - 
ution of Courneya Productions. 
' TON LEE joins British Indus - 
s Corp., N. Y., as sales engineer. 
;ERT L. TAYLOR joins Hill & 
wlton, N. Y. public relations firm, 
ice president. 
AN STONE, merchandising direc- 
of Kagran Corp., N. Y., elected 
president. 

LA RY SCHWARTZ, president of 
We ton Co., N. Y., re- appointed lec- 
tur:r in School of Business, City 
Col ege of New York. 

allied arts 

COMDR. T. A. M. CRAVEN, Craven, 
Lohnes & Culver, consulting engi- 
neers, Washington, will address 
Fourth Southwestern IRE Conference 
and Radio Engineering Show, to be 
held in Houston, Tex., May 16 -17. 

DONALD MORSE, assistant sales 
manager of Tape Recorder Division 
of Eicor Inc., Chicago, named divi- 
sion's sales manager. ROBERT S. 
SAICHEK, technical data director for 
Eicor's Rotary Division, appointed 
advertising and public relations di- 
rector for entire company. 

Mr. Morse Mr. Saichek 

AL PETKER & Assoc., Hollywood 
promotion and program packager, pre- 
paring transcribed five -a -week quar- 
ter -hour disc m.c. radio show, Tops in 
Hollywood, to be given away to radio 
stations. Program will feature contests 
involving products of Mr. Petker's 
clients. 
MEL ANGLE, news editor, KGIL 
Sherman Oaks, Calif., to Studio Re- 
cording Services Division of Capitol 
Records Inc., Hollywood, sales promo- 
tion department. 

4663 REPLIES to Just 
3 One -Minute Spots ! 

Direct YOUR Sales Message 
to a Responding Audience 

WBNS OFFERS YOU: 
An Audience Spending 1 BILLION Annually 
All Twenty Top -Rated Programs 
Central Ohio's Only CBS Outlet 
Proved Pulling Power 
Local Personalities with Loyal Listeners 

Valuable Time Locations Currently Available 

ASK JOHN BLAIR 

POWER 

WENS - 5,000 

WELD -FM- 53,000 

COLUMBUS, OHIO 

CENTRAL OHIO'S ONLY I K\ OUTLET 
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SCHWERIN RESEARCH Corp., N. Y., 
announces promotion of three execu- 
tives. WILLIAM KALAN, company's 
sales manager, elected vice presi- 
dent in charge of client relations; 
RAYMOND K. MANEVAL, director of 
production, elected vice president in 
charge of production, and DONALD 
H. McCOLLUM, assistant sales man- 
ager, named sales manager replacing 
Mr. Kalan. 
ROBERT A. STREET, ABC radio net- 
work account executive, to Henry F. 
Budde Publications, San Francisco, 
as general advertising manager. 
WALLACE MIDDLETON, co- partner, 
Donaldson -Middleton Inc., Hollywood 
talent agency, to Wynn Rocamora 
Agency, same city. 
LEON G. POLLARD appointed elec- 
tronics research engineer in charge 
of Water Mill, L. I., laboratory of 
Western Union Telegraph Co. He is 
replaced by WILLIAM D. BUCKING- 
HAM, now assistant electronics re- 
search engineer. 

£fu p/KIRt 
TELEVISION TRANSMITTER Div., 
Allen B. DuMont Labs., Clifton, N. J., 
announces production of DuMont 
Mobil -Mount Dolly featuring easy, 

VOA HITS MARK 
Barrett Tells Ga. Editors 

THE VOICE of America is over- 
coming Russian jamming at least 
100% better than two years ago 
and under the U. S. "Campaign 
of Truth" America has substan- 
tially strengthened its radio net- 
work, Edward W. Barrett, former 
Assistant Secretary of State for 
Public Affairs, told Georgia editors 
Feb. 23. 

Mr. Barrett, who resigned his 
State Dept. post to re -enter private 
industry, addressed the 24th annual 
Georgia Press Institute at a meet- 
ing on the U. of Georgia campus. 
He was a guest of the Atlanta 
Constitution (WSB- AM- FM -TV). 

All evidence tends to disprove the 
attitude "that the free world is 
losing the battle for men's minds," 
Mr. Barrett asserted. He also 
noted that Communist Party mem- 
bership has dropped off in every 
free nation the last four years. 

The role of advertising, news- 
papers and automobiles in building 
democracy was dissected at another 
session by Norman Strouse, Detroit 
advertising executive. "Without 
advertising, the enormous market 
for industrial products, without 
which mass production and a high 
standard of living would not have 
been possible, could not have come 
into being," Mr. Strouse told edi- 
tors, noting they are the keystone 
to leisure and communications 
under democracy. 

quick camera manipulation. Single, 
small one hand steering lever turns 
all four wheels simultaneously to set 
direction for "dolly shot." 
CORNING GLASS WORKS, Corning, 
N. Y., announces manufacture of 27 
inch rectangular all -glass bulb for 
use in production of TV picture 
tubes. New bulb offers 375 sq. in. 
picture which is approximately 50% 
larger than present 21 inch size. 
Volume production is scheduled for 
May. 
DAVIS ELECTRONICS, Los Angeles, 
announces production of new TV an- 
tenna known as Davis Super -Vision 
Antenna which reduces or eliminates 
ghost problems due to excellent pat- 
tern, produces clearer pictures up to 
125 miles away from station, mini- 
mizes interference and utilizes only 
one transmission line. 
TECHNICAL APPLIANCE Corp., 
Sherburne, N. Y., announces manu- 
facture of new channel separators 
for use with its Tacoplex Master An- 
tenna Distribution System in com- 
munity installation. New unit is 
available as two -channel model des- 
ignated as Catalog No. 1512 or three 
channel model designated as Catalog 
No. 1613. 

Teel/deal 
ANDREW L. HAMMERSCHMIDT, su- 
pervisor of technical operations at 
WNBK (TV) Cleveland, to NBC -TV 
New York. He will be replaced by 
WILLIAM A. HOWARD, station's TV 
maintenance supervisor. 
ED McLEOD to WCBT Roanoke Ra- 
pids, N. C., as chief engineer and 
early morning man. 
BUD SPENLEN, WCKY Cincinnati 
engineer, father of boy, Stephen, Feb. 
2, and GEORGE HANNA, engineer at 
WCKY transmitter, father of boy, 
Phillip James, Feb. 16. 

W. A. DUFFIELD named assistant 
operations engineer of CBC Montreal. 
GORDON SADLER, operator at CHFA 
Edmonton and formerly chief engi- 
neer of CFGP Grande Prairie, Al- 
berta, and WES HARRISON, oper- 
ator of CKY Winnipeg, to technical 
staff of CBX Edmonton. 
HARRY HANDFIELD appointed chief 
engineer at WOTW Nashua, N. H., 
and JOHN BUTLER joins station's 
engineering staff. 

Night Listening Up 
NIGHTTIME listening is increas- 
ing in the Westerly, R. L, area, ac- 
cording to survey by Robert S. 
Conlon & Assoc., Kansas City. 
WERI Westerly reported that 
33.2% of the potential nighttime 
audience is listening to radio. This 
is said to be a gain of a full per 
cent over 1951. Hourly nighttime 
percentages reach 39.8% of the po- 
tential, it was added. Total of 6,326 
basic calls were made from Jan. 28 
through Feb. 1 for the survey. 

NOT the same news ... 
different . . . 

intimate . . ..stLert..Ir\ 

$1 script 
service 

TUFTY NEWS BUREAU 
Notional Press Building 

WASHINGTON, D. C. 
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SLANDER SUIT 
Reaches Across Border 

WHEN an alleged slander about 
an Ontario resident has been broad- 
cast from a radio station in the 
U. S., the trial for damages should 
be heard in Ontario where the 
plaintiff lives, Chief Justice Mc- 
Ruer of Ontario ruled at Toronto 
on Feb. 19. The action sets a pre- 
cedent. 

Clifford Jenner, a Toronto 
broker -dealer, is seeking damages 
from Sun Oil Co. Ltd., a Canadian 
firm, Sun Oil Co. Ltd. of New 
Jersey, and also from Ray Henle 
and Ned Brooks, American radio 
announcers and WBEN Buffalo. 

Mr. Jenner claims that defama- 
tory statements were made about 
him in broadcasts on an NBC net- 
work broadcast last March 12, 13 
and 14, and these were heard by 
Ontario residents. An application 
for a writ of summons for serv- 
ing out of Ontario on the U. S. 
defendants was issued last July. 
Chief Justice McRuer on Feb. 19 
dismissed an application to have 
this order set aside. 

The writs have already been 
served, but since this is not a 
criminal action there can be no 
extradition. In civil cases where 
Americans are defendants, judg- 
ments can be collected only if there 
are assets in Canada. It is under- 
stood that there will be an appeal 
from the decision. 

Chief Justice McRuer stated that 
"the matter to be decided is of 
great importance not only to those 
concerned in radio broadcasting but 
to everyone within Ontario who 
wishes to protect his good name 
from attacks made from abroad by 
means of radio broadcasting ... I 
have come to the conclusion that 
there are fundamental and com- 
mon sense principles which govern 
the present case. Radio broadcasts 
are made for the purpose of being 
heard. The program here in ques- 
tion was put on the air for adver- 
tising purposes." 

He stated he considered it a 
startling proposition to say that a 
person could "utter defamatory 
matter which is heard in a Cana- 
dian province and not be said to 
have published a slander in the 
province in which it is heard and 
understood." 

BMI Honors WNYC 
WNYC, municipal station of New 
York City, has been cited by 
Broadcast Music Inc. "for serv- 
ice in music to the community" in 
presenting its annual American 
Music Festival and for "outstand- 
ing achievement in fostering and 
presenting the music of American 
composers." 

REPRESENTED BY 

EVERETT. =MCKINNEY, INC. 
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EXCHANGING congratulations are (I 

to r): Robert J. McAndrews, who has 
been named commercial manager, 
KBIG Avalon, Calif., and J. Norman 
Nelson, newly appointed managing 
director, Southern California Broad- 
casters Assn. Mr. Nelson succeeded 
Mr. McAndrews in the SCBA post. 

FCDA CHANGES 
Two Are Promoted 

TWO appointments and one pro- 
motion within the Audio -Visual Di- 
vision of the Federal Civil Defense 
Administration were revealed last 
week by Jesse Butcher, division 
chief. 

Steve McCormick, former presi- 
dential announcer for MES, was 
appointed deputy assistant to Mr. 
Butcher. Mr. McCormick had been 
serving as chief of FCDA's radio 
section. He was succeeded by Ches- 
ter Spurgeon, formerly with Na- 
tional Production Authority and 
the Dept. of Defense. 

Second appointment was that of 
Rodney B. Radford, formerly film 
director and assistant to the presi- 
dent of Byron Inc., film production 
firm. He becomes assistant chief of 
FCDA's motion picture section un- 
der Howard Johnson. Mr. Radford 
has been active with government 
agencies. 

Mr. Spurgeon joins FCDA from 
NPA's radio -TV section and before 
that was a consultant for the ra- 
dio-TV branch of the Defense 
Dept.'s Office of Public Informa- 
tion. Previously he was a radio pro- 
ducer for CBS on the West Coast 
and assistant to Fletcher Wiley, 
House.wive8 Protective League. 

PULSE INC. EXPANSION 
Six New City Reports Due 

A TOTAL of 65 markets will be 
served by The Pulse Inc. when that 
organization releases audience re- 
ports shortly for six additional 
cities: Baltimore, Pittsburgh, Mil- 
waukee, Toledo, Providence and 
San Diego. 

Announcing its expansion plans 
Tuesday, Pulse also claimed more 
station subscribers than any com- 
petitive service in the markets it 
covers, with a total of 236 radio or 
television stations purchasing the 
service during 1951. 

Telecasting 

KNIGHTS FIRM 
Buys Doolittle FM Div. 

ACQUISITION of the FM Monitor 
Division of Doolittle Radio Inc. by 
the James Knights Co., Sandwich, 
Ill., has been announced by Leon 
Faber, president of the Knights 
firm, which manufactures elec- 
tronic equipment. 

James Knights Co. has begun 
production of the Doolittle "JK" 
monitor, with manufacturing addi- 
tion now known as the Electronics 
Product Division. E. H. Aberdeen, 
vice president of Knights, was 
named sales director. Sales poli- 
cies of Doolittle will be pursued in 
monitor sales and distribution, he 
announced. 

Manufacturing equipment and 
sales department, located at Doo- 
little's Chicago plant, is being 
moved to the Knights plant at 
Sandwich, 50 miles west of 
Chicago. 

Anthony F. Walberg 
FUNERAL services were conducted 
Thursday in Cincinnati for Anthony 
F. (Tony) Walberg, 33, pianist, 
accordionist and arranger at WLS 
Chicago who was killed the previous 
Sunday in a head -on automobile 
collision near Berwyn, Ill. A mem- 
ber of the Captain Stubby and the 
Buccaneers team, Mr. Walberg 
starred on the National Barn 
Dance. Survivors includes his 
wife, Ruby; a son, William, 11, and 
a daughter, Antonette, 8. 

Feature of Week 
(Continued from page 18) 

could be in the midst of some dull, 
routine business and be considering 
switching back to the studio pro- 
grams when a delegate in the back 
of row would stand up, make a 
motion, and throw the convention 
into a turmoil." 

WKY -TV was as well equipped 
as could be expected to cope with 
technical problems. It used a 
mobile unit and staff of 11- direc- 
tor, audio and video engineers, 
three cameramen, two newscasters, 
a production assistant and relay 
tower engineer. 

Although the convention was an 
all -day affair, early business was 
routine until 1 p.m. when WKY -TV 
picked up the proceedings for a 
brief moment. More extensive cov- 
erage was telecast from 2:30 -3:30 
p.m., 3:46 -4:40 p.m. and concluded 
5:30 -5 :46 p.m. 

WKY -TV recommends to other 
stations considering similar state 
convention coverage that they make 
sure delegations are seated alpha- 
betically. This will save "consider- 
able effort" in locating speakers 
during roll call votes, WKY -TV 
says. 

Considerable interest in the 
Oklahoma GOP state convention 
impelled WKY -TV to telecast the 
proceedings, though the expected 
fight between Taft and Eisenhower 
supporters never really material- 
ized, Mr. Rogers commented. 

with COMPLETE coverage of 
the Southern New York - Northern 
Pennsylvania trading area . . . 

"Daytime ... 
500 watts njsd,n 

the Triple Cities 
* BINGHAMTON 
* JOHNSON CITT 
* ENDICOTT 

NBC AFFILIATE IN THE SOUTHERN TIER 
George P. Hollingbery, National Representative 
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Si MOW éVéS in 
Beli 

ApVERT1SING 

and 

Advertisers 
Believe in 

STANDARD 

HEN time counts- 
and you want to 

know the brand name of a 
product -what company 
makes it - the names of 
the fcers (especially the 
Adv rtising Manager, the 
Adv rtising Agency) - 
wh they advertise and 
how much they spend - 
you realize why the 
ST NDARD ADVER- 
TISI G REGISTER be- 
longs on your desk. 

The Register 
Contains 

The Advertiser, 
Address. 
Capitalization 
Products with 
Trade Names 
Corporate 
Executives 
Advertising 
Manager 
Sales Manager 
Printing Buyer 
Advertising 
Agency 
Handling 
Account 
Account 
Executives 
Advertising 
Media Used 
Advertising 
Appropriations 
Character, 
Extent of 
Distribution 

Better get the facts. Just 
drop us a line on your company letterhead an 
we'll do the rest. 

THE AGENCY LIST 
Stol and source of information 
abou 3,000 U.S. and Canadian ad- 
vertis ng agencies with data on 
their recognition, personnel, and 
over 30,000 clients. Issued- three 
times a year - the AGENCY LIST 
is pgrt of STANDARD'S complete 
servike or may be purchased 
separptely. 

reeW'nta for 
booklet illustrated booklet 

girl g full information about the 
STA DARD ADVERTISING REG - 
1ST R and Supplementary Sot- 
Walt. Its yours for the asking. 

NATIONAL REGISTER PUBLISHING CO., INC. 
130 West 42nd Street 333 N. Michigan Avenue 
New York 36, N. Y. Chicago 1. Illinois 
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PATENT RULE 
Four More Advise FCC 

AT FCC's deadline for filing com- 
ments to the proposed new patent 
rule on Feb. 21 [BIT, Jan 14, 7, 
1952; Dec. 3, 1951], seven more ob- 
servations were received by the 
Commission. 

The American Telephone & Tele- 
graph Co., noting that it has always 
informed the FCC of its communi- 
cations developments in the past, 
suggested amendments to three 
subdivisions of the proposed rule. 

AT &T asks that one portion of 
the rule be revised, that which 
would require the numerical listing 
of all the unexpired patents used in 
any service regulated by the FCC, 
the classification numbers, and 
filing and expiration dates. 

Subdivisions 2 and 3 should be 
amended to make clear that licenses 
and agreements need not be re- 
ported if they involve no licenses 
for equipment or operations used 
or useful in the services regulated 
by the FCC, AT &T asserted. 

Armstrong's Viewpoint 

Edwin H. Armstrong, inventor of 
FM, questioned the patent rule only 
insofar as it requires experimenters 
to file. He feels that those engaged 
in experimental broadcasting should 
be specifically exempted from filing. 

Sylvania Electric Products Corp. 
agreed with both AT &T and Dr. 
Armstrong. Sylvania said that ap- 
parently as the proposed rule now 
stands, it would be exempted. How- 
ever, the company stated that if it 
would be covered, it would object 
to the rule because it is "too vague, 
indefinite and general" and seeks 
to get material indirectly that it 
cannot obtain directly. Sylvania 
said the proposal is ill- advised, im- 
practicable and unnecessary be- 
cause the U. S. Patent Office already 
provides adequate public informa- 
tion. 

The Patent Law Assn. for its 
1,400 members, claimed the rule 
would be outside the scope of au- 
thority delegated to the FCC. Like 
Sylvania, PLA thought the rule 
too vague and confusing. 

The Central Committee on Radio 
Facilities of the American Petro- 
leum Institute said it thought the 
rule did not make clear whether it 
was applicable to its type and class 
of service. But if the rule is, it 
wishes to object to it. 

Shortly after the proposed rule 
was announced, a host of protests 
poured into the FCC from irate 
patent attorneys and manufac- 
turers who were alerted by the 
National Patent Council, Gary, Ind. 

The FCC then issued a release 
pointing out that the proposal ap- 
plied only to communications or 
broadcast patent holders who also 
are rendering a communications or 
broadcast service under jurisdiction 
of the FCC. 

Including the earlier comments, 
many of which were held to have 
misunderstood the proposal, more 
than 100 comments were filed with 
the Commission. 

WSIC Statesville, N. C., contest held 
to acquaint students with the work- 
ings of a radio station was won by 
Bob Hendrick (c) of Mitchell College. 
Billy Hoke (I), senior class president 
and WSIC announcer, and Charles 
Melton (r), station manager, give the 

winner some pointers. 

Alabama Meet 
WAYNE COY, recently resigned 
FCC Chairman, and Lloyd Venard, 
O. L. Taylor Co., New York, are 
scheduled to address the annual 
spring meeting of the Alabama 
Broadcasters Assn. in Biloxi, Miss., 
March 20 -21. ABA President 
Emmett Brooks, WEBJ Brewton, 
Ala., announced plans for the meet- 
ing, which will be held at the Buena 
Vista Hotel. Agenda calls for dis- 
cussion of programming, sales and 
administrative problems and elec- 
tion of officers for 1952 -53. Two 
luncheons, a seafood jamboree, 
cocktail party and banquet will 
comprise entertainment. 

On All Accounts 
(Continued from page 12) r 

conciousness. Imbed the brand 
name in the listener's mind through 
usage of dramatics inherent to 
radio and television and you can't 
miss." 

Mr. Knight is married to former 
Jean Fretz. They have two sons, 
Frank III, 4 years, and Douglas, 
age 1. They make their home in 
Haddonfield, N. J. 

His hobbies include golf (in the 
middle 80s). He plays four instru- 
ments: Piano, drums, saxophone 
and violin, and has had a number 
of songs recorded. He is a mem- 
ber of the Merchantville Coun- 
try Club, the Beta Theta Pi frater- r 

pity and the Television Assn. of 
Philadelphia. 

Board to Meet 
SHARE transfers and changes in 
incorporation of licensees will be 
the main business of the March 
meeting of board of governors of 
Canadian Broadcasting Corp. 
Share transfers are being re- 
quested by CKBW Bridgewater, 
CKOX Woodstock, CKRS Jon - 
quierre, CKRM Regina, and CKOK 
Penticton. Recapitalization of 
CKOK Penticton also is requested 
and license transfers from indivi- c 
dual owners to incorporated com- 
panies are being asked by CHML 
Hamilton and CFRN Edmonton. A 
broadcast pick -up license is sought 
by CJON St. John's. 

Model 3715 Sweep Seconds 

'racing 
the red 

second hand 
around the clock..:' 

Columbia Broadcasting System and other major networks 
and stations throughout the country rely on Self Winding 
Clocks for dependable, split second timekeeping accuracy. 

We'll be pleased to supply a free estimate for recom- 
mended installation to meet your requirements ... one clock 
or a complete system ... Western Union synchronization 
optional. 

Ask for full particulars. 

SELF WINDING CLOCK COMPANY, INC. 
Manufacturers of Standard and Specially Designed (locks and Clock Systems for Over 60 Sears 

205 R'illoughby Avenue Brooklyn 5, New York 

BROADCASTING Telecasting 

r 



MARCH 3, 1952 

TE LiC1STI N 

IN THIS ISSUE: 

TV Code Now 
piIn Effect 

Page 65 

FCC Report Seen 
Nearer April 1 

Page 65 

T' íl°eatre TV May Get 
Equipment Exemption 

Page 66 , 
atest Set Count 

By Markets 
Page 76 

in our 

7th 
year 

SALES 

TESTED 

SHOW 
AVAILABLE 

NOW 
"Trapped" - the show that sold more for a sponsor in one week than his 

entire campaign, aired on a New York network station, did in eleven weeks - is available on channel 9. 

It's the show that the sponsor chose after he analyzed 35 programs available 

on 7 New York stations. "Trapped" is priced from 50 to 75% below similar 

shows offered by the other stations 

Its the show that accounted for 35% of the sponsor's consumer sales in the 

New York area ... produced more sales at less cost than all other adver- 

tising media combined! 

Its the show that's available now. Call WOR -tv Sales, LOngacre 4 -8000. 

WOR-tv Channel 9 1440 Broadway, New York 
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presents its problems frankly and intelligently before 

the WDEL -TV cameras. This weekly half -hour 

series, dedicated to teen -agers, is presented in co- 

operation with the Wilmington, Delaware Council of 

Churches. The programs have no direct relation to 
any one church, include members of all faiths. The 

young people in a friendly and informal fashion 
discuss any and all of their problems and evaluate 
them against a background of spiritual values. 

"Youth Speaks Up" is one of many public service 

program series presented by WDEL -TV in an effort 

to serve all the viewers in its wide coverage area, to 

increase viewer interest and loyalty -important ad- 
juncts to community welfare. 

WILMINGTON, DELAWARE 

In the photograph, the Rev. 
Philip Dunning, Chairman of 
Program for the Wilmington 
Council of Churches, talks with 
Leslie Werner, Jr., Patricia 
Werner and Edward Bollbach. 

AM 
TV 
FM 
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TV CODE IN EFFECT 
By J. FRANK BEATTY 

TELEVISION stations started op- 
eration Saturday under the stiff 
terms of a self- enforcing code speci- 
fying what can and cannot be said 
or shown on the air. 

NARTB's disciplinary document 
received the last- minute blessing 
of several high government officials 
as the new Code Review Board held 
its first meeting in Washington 
Thursday. By nightfall 77 TV sta- 
tions and all four TV networks 
had subscribed to the code and 
more were expected Friday. 

What can happen when 100 mil- 
lion viewers sit in judgment as 
self- appointed censors and code in- 
terpreters was anybody's guess. 
NARTB and the review board were 
not worried as they looked over the 
structure set up by the association 
under TV board and membership 
mandate. 

The association was heartened 
Thursday by observations of the 
new FCC Chairman, Paul Walker, 
as well as Sen. Edwin C. Johnson 
(D- Col.), chairman of the Senate 
Interstate and Foreign Commerce 
Committee, and Sen. Ernest W. Mc- 
Farland (D- Ariz.), ranking ma- 
jority member as well as Senate 
Majority Leader. 

Wide Industry Acceptance 
Chairman Walker told the Re- 

view Board at luncheon Thursday 
he was delighted that the code is 
meeting wide industry acceptance. 
He has been looking forward to 
self -regulation by the industry, he 
said, adding he was happy so many 
have indicated their intention to 
subscribe. It was the Chairman's 
first meeting with an industry 
group following his appointment 
Thursday morning by President 
Truman. 

Chairman Johnson pointed out 
the need for patience on the part 
of telecasters, viewers and all 
others involved, recognizing the 
difficulty of living under a self - 
regulatory document and the new 
problems that must be faced. He 
voiced pleasure that so many sta- 
tions had subscribed in the eight - 
day period following first mailing 
of subscription forms from NARTB 
headquarters. 

Sen. McFarland said he recog- 
nized the difficulty of program- 
ming TV stations to meet the de- 
mands of all people and felt cer- 
tain telecasters are conscious of 
their responsibility. He, too, was 
glad telecasters did the job before 

77 Outlets, 4 Networks Sign 

AT first meeting of NARTB Television Code Review Board Thursday in Wash- 
ington were (seated, I to r): Walter .1. Damm, WTMJ -TV Milwaukee; Mrs. 
Scott Bullitt, KING -TV Seattle; J. Leonard Reinsch, WSB -TV Atlanta, vice 
chairman; E. K. Jett, WMAR (TV) Baltimore. Standing, C. E. Arney Jr., NARTB 
secretary- treasurer; Thad Brown, NARTB -TV director; Harold E. Fellows, 

NARTB president. 

someone else did it for them. 
Sen. McFarland is chairman of 

the Senate Commerce subcommit- 
tee considering the Benton legisla- 
tion proposing creation of a citi- 
zens advisory board to scan radio 
and TV programming. 

If anyone expected a program- 
ming or advertising millenium over 
the weekend, he was due for dis- 
appointment. Conformity of neces- 
sity will be gradual, in the case of 
many programs. The code calls for 
the earliest possible cancellation or 

revision of advertising contracts in 
violation of the code. However, it 
allows a maximum of 52 weeks for 
contract revision, dating from the 
time of code subscription. 

The five -member NARTB Re- 
view Board met with J. Leonard 
Reinsch, WSB -TV Atlanta, presi- 
ding as vice chairman in the ab- 
sence from the country of Chair- 
man John E. Fetzer, WKZO -TV 
Kalamazoo, Mich. Other members 
present were Walter J. Damm, 
WTMJ -TV Milwaukee; Mrs. Scott 

Bullitt, KING -TV Seattle, and E. 
K. Jett, WMAR (TV) Baltimore. 

The board took these steps: 
Adopted a plan to issue a 

newsletter report on board and 
staff code activities. This letter 
will be issued at least once a month 
for use of code subscribers. 

Authorized President Harold 
E. Fellows to name a staff execu- 
tive in the TV department to aid 
the board. He will report directly 
to Thad H. Brown Jr., TV director. 

Decided to issue regular re- 
ports to the public on progress of 
code administration. 

During early days of code life 
all staff interpretations are to be 
confirmed by the review board. 
This policy will apply until there 
is enough precedent to make many 
interpretations of code language 
automatic. Each telecaster should 
adopt his own method of interpret- 
ing the code, it was felt. 

The review board decided to meet 
March 31 in Chicago during the 
NARTB Convention at the Conrad 
Hilton Hotel. First complaints 
will be reviewed and experiences 
discussed. 

NARTB TV station membership 
stood at 86 out of 108 operating 
stations as the code went into 
operation. Three stations subscrib- 
ing to the code applied for associa- 
tion membership - WMBR -TV 
Jacksonville, Fla.; WMAL - TV 
Washington and WNHC -TV New 

(Continued on page 97) 

ALLOCATIONS Report Now Seen Nearer April 1 

By EARL ABRAMS 
FINAL "go- round ". on TV alloca- 
tions was scheduled to start today 
(March 3) after the second succes- 
sive week, during which the FCC 
did not have the post- freeze deci- 
sion on its agenda. 

Staff work on final drafting con- 
tinued apace, however, and there 
was feeling that the absence of dis- 
cussions with commissioners could 
be chalked up to the asset side of 
the time table -in that staff hewed 
to writing chores without interrup- 
tions. 

March 16 target date is still hope 
of some of staff and of some com- 
missioners, but book is being made 
that it will be nearer April 1 when 
decision is issued. 

Appointment of Comr. Paul A. 

Walker as chairman is considered 
on plus side of time schedule in 
that continuity of consideration 
will be maintained. 

If Commission goes through re- 
vised TV rules, standards and allo- 
cations all this week (considered 
too optimistic), there's still proce- 
dures and week -long mechanical 
job: mimeographing, collating and 
binding 600 -800 page document. 

Best bet now is March 22. 
Document when complete will 

comprise four major parts: (1) 
Discussion of various facets of 
issues - separations, powers, an- 
tenna heights, educational reserva- 
tions, changes necessary in existing 
stations, intermixture, offset -car- 
rier, priorities, directional an- 
tenna, etc.; (2) legal replies to 

those comments, oppositions and 
pleadings filed during "paper" 
hearings last year, which will not 
be incorporated in the final deci- 
sion -there were more than 1,500 
briefs filed in the four -month long 
hearings; (3) complete reprinting 
of revised rules, including alloca- 
tions table; (4) complete revision 
of engineering standards. 

It was also learned that virtually 
none of the big, northeastern cities 
are to get extra VHF channels. 
Some of the smaller markets in the 
country picked up an additional 
VHF, but some of these were ac- 
complished by transferring the 
reservation "asterisk" from a VHF 
channel to a UHF channel. 

Best information indicates that 
(Continued on page 96) 
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90 REVISION 
N A is expected this week to hand 
do n a revised regulation exempt - 
in theatre colorcasting equipment 
fr m the controversial color TV 
m nufacturing ban. 

modified version of the original 
order (M 90) will exclude theatre 
projection equipment but retain 
the overall freeze on color TV prod - 
uc including home -type receivers, 
adapters, converters and other re- 
la -d items, it was understood. 

he National Production Author - 
it is keeping the lid on so- called 

ass production" of color equip - 
m= t in compliance with the im- 
pli d intent of the Office of Defense 
M..ilization and the Defense Pro - 
du tion Administration to conserve 
vi :1 technical skills for the mili- 
ta program. 

he new order will be promul- 
ga -d after top -flight discussions 
am.ng DPA Administrator Manly 
Fl =ischmann, NPA Administrator 
He ry Fowler and NPA Assistant 
Ad inistrator H. B. McCoy. DPA- 
N ' A last week was accumulating 
a ealth of data to support its 
ult mate decision. 

PA also is expected to delineate 
its regulation with a clear inter - 
pre : tion as to whether manufac- 
tur-rs may produce receivers 
ca ble of receiving both mono- 
chr.me and color with chassis- 
cir itry changes. 

I plied in the latter instance is 
the fate of a request by Paramount 
Pic ures Corp., which proposes to 
ma ufacture the Lawrence tube 
thr ugh its subsidiary, Chromatic 
Tel vision Labs. 

poll on the course of action 
NP will pursue has been given 
on another front -that involving 
suc protagonists as 20th Century 
Fo Corp., Motion Picture Assn. of 
Am rica, Theatre Owners of Amer- 
ica and the National Exhibitors 
Th : tre Television Committee. 

PAA, TOA and NETTC had 
ask d NPA for a separate meeting 
on he grounds theatre interests 
wer not represented at either of 
the wo government -industry color 
TV conferences -in October 1951 
and early last month. These groups 
hed ed their request for a separate 
con rence with the qualification 
tha NPA -DPA may not see fit to 
excl de theatre color television. 

Meeting Not Necessary 
Assistant Administrator McCoy 

has notified attorneys for MPAA 
tha such a meeting prior to issu- 
anc of the revised order would not 
be essary and indicated the new 
re lotion will spell out applica- 
bilit of the ban to theatre TV in- 
tere:ta. 

T entieth Century had deferred 
actin to MPAA, of which it is a 
me .er. It 'seeks the exclusion of 
thea re color TV (specifically its 
prop.sed Eidophor projection thea- 
tre levision system) from the 
man facturing ban. General Elec- 
tric Co. would manufacture the 
unit, which its advocates claim will 
be :. aptable for either color or 
mon. hrome TV reception in thea- 
tres [BT, Feb. 25]. 

b 

Seen Exempting Theatre TV 

The factor that inveighs most 
heavily against any general relief 
for color TV manufacturers at this 
time is one of manpower as well as 
materials. Basis for the new order 
is the recommendation of the DPA 
Electronics Production Board that 
the ban be retained. ERP gathered 
data from military electronic 
authorities tending to bolster argu- 
ments that the defense program 
would be disrupted if engineers 
and other technical personnel were 
permitted to shift back to color 
TV projects [CLOSED CIRCUIT, Feb. 
25]. 

J. A. Milling, chairman of the 
board and chief of NPA's Electro- 
nics Division, told BROADCASTING 
TELECASTING last week that lifting 
of the ban would "throw a tre- 
mendous load on the availability 
of engineers" for defense work. It 
would drain off engineers at a time 
when military electronics is at a 
going rate of $1 billion, with ex- 
pectancy of reaching $3 billion by 
the end of 1952. 

Some Engineers Shifted 
This would not have been neces- 

sarily the case last fall shortly 
after Defense Mobilizer Charles E. 
Wilson called on manufacturers to 
cease mass color TV production. 

With the imposition of the manu- 
facturing ban, some firms trans- 
ferred design and development 
engineers off color TV work, retain- 
ing technical manpower for color 
research as permitted by NPA. 

NPA's feeling apparently is that 
manpower and materials are so 
closely entertwined in the case of 
color TV that it would be better 
to retain the freeze, notwithstand- 
ing charges that the order is tan- 
tamount to a ban on mass produc- 
tion of color TV end products. In 
any event, Mr. McCoy already has 
indicated that no additional ma- 
terials would be allotted for color 
TV equipment even if the freeze 
is lifted. 

NPA hopes that its new order 
will strike a happy compromise. 
It hopes to sustain majority indus- 
try view that the order should be 
retained prohibiting mass produc- 
tion of color TV equipment; to 
satisfy the military by assuring 
continued availability of engineers 
already committed for defense 
work; and to mollify the minority 
view of theatre TV interests by ex- 
cluding other than home -type re- 
ceivers [CLOSED CIRCUIT, Feb. 18]. 

A clearer definition permitting a 
manufacturer to produce a re- 
ceiver capable of receiving both 

BC-TV SPOT SALES 
Kearney 
Is Head 

FORMATION of an independent spot sales organizing for ABC owned- 
and- operated TV stations was announced last week by Slocum Chapin, 
ABC -TV vice president in charge of owned stations. The change went 
into effect Saturday (March 1). 

Don L. Kearney, eastern spot * 
sales manager for television, was low the ABC plan to set up parallel 
named national manager of ABC- operations in television and radio, 
TV Spot Sales. Additional appoint- he said. An independent TV Spot 

ments in other Sales organization not only clears 
cities where the the way for new developments by 
n e two r k owns ABC -owned television stations, he 
stations are: explained, but also allows for "the 

Roy McLaugh- servicing of spot advertisers on a 
lin, who becomes local basis in a far more concen- 
m a n a g e r for trated form than the network was 
ABC -TV Spot previously equipped to do." Addi- 
Sales in Chicago. tionally, he noted, the separation 

Joe H e n r y, gives owned stations greater local 
manager of ABC- identity and individuality. 
TV Spot Sales in Started at Fordham Detroit. 

Bill Laramie, manager for ABC- Mr. Kearney, who joined ABC 
TV Spot Sales in Los Angeles. last July as manager of TV Spot 

Dave Sacks, manager for ABC- Sales, received his first experience 
TV Spot Sales in San Francisco. in broadcasting as an undergrad- 

Coincidentally with these changes uate at Fordham U. where he was 
Mr. Chapin also announced new an observer and writer on sports 
positions for Joe Fisher, who moves events for Bill Stern. After grad - 
from the Spot Sales staff in Chi- nation he was a sports announcer 
cago to the post of sales manager on various New York stations and, 
for WENR -TV Chicago; Frank in 1941, went to Syracuse where he 
King, formerly WTTV (TV) was successively sports announcer, 
Bloomington, Ind., to be TV sales producer and salesman for WAGE. 
manager for KECA -TV Los An- After service in World War II, Mr. 
geles, and Vince Francis, who is Kearney joined The Katz Agency, 
named manager of KGO -TV San station representation firm, and 
Francisco and will also be in charge then went to Mutual as sales man - 
of spot television sales for the sta- agar of cooperative programs. He 
tion. returned to the Katz company in 

The appointments, stressed by 1948 as assistant television sales 
Mr. Chapin as conforming with the manager, becoming television pro - 
network's policy to promote from gram manager before he left to 
within the organization, also fol- join ABC. 

Mr. Kearney 

color and monochrome TV as long 
as no additional materials are in- 
volved would also satisfy Chro- 
matic Television Labs. But NPA 
is making no promise in this in- 
stance. 

It is Chromatic's interpretation 
at present that a manufacturer 
may build a separate chassis with 
circuitry capable of receiving both 
types and also construct the tube, 
yet is unable to mount the tube 
in the chassis and sell it to the 
public as a complete unit. 

TV SALES FUTURE 
Previewed by Judge Miller 

WITHIN 10 years the manufactur- 
ing side of television will rival 
that of automotive business in 
sales volume -that was the pre- 
diction of Justin Miller, board chair- 
man of NARTB, when he spoke at 
the "Salute to Television" staged 
Feb. 21 by Los Angeles Junior 
Chamber of Commerce in Biltmore 
Hotel Bowl, that city. 

He told business executives as- 
sembled that Los Angeles ranks 
close to the top both in number of 
TV stations and number of receiv- 
ers. 

"Los Angeles has the same num- 
ber of TV stations as New York - 
seven -and is right behind that 
city in the number of sets, some- 
thing over a million for each city," 
he said. 

Calling attention to the fact that 
there are only 108 TV stations 
currently in the United States, 
Judge Miller said the FCC is "talk- 
ing of opening the freeze on a 
number of stations." 

It would be difficult to use tele- 
vision for in- classroom education, 
Judge Miller felt. "Anything that 
it could do for formal classroom 
education can be better done 
through existing means, such as 
extension courses and motion pic- 
tures." 

He termed the television code 
which went into effect March 1 as 
a "pretty severe code, administered 
by a national board with power 
to impose penalties." 

"There are some who say that 
this will make for more intelligent 
and more valuable development of 
TV," he said. "Others claim it 
will limit the medium, particularly 
with respect to adult appreciation." 

California's Lt. Gov. Goodwin J. 
Knight as second speaker predicted 
that Los Angeles is destined to be 
the television capital of the world, 
just as Hollywood is the motion 
picture capital. 

"Television is unparalleled in its 
effect on our social and economic 
habits since the advent of the 
automobile," Mr. Knight said. "For 
one thing, television is bringing the 
family closer together again." 

A plaque saluting the TV indus- 
try entertainment -education wise, 
was presented to Tom McFadden, 
general manager, KNBH (TV), 
who accepted on behalf of all local 
television stations. 

Another award was given to Hoff- 
man Radio Corp. on behalf of 
manufacturers in the TV industry.. 
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REPRESENTING 

TELEVISION STATIONS: 

DAVENPORT WOCTY+ 
(Cen(ral Broadcasting Co- 

WHO -WOC) 

FORT WORTH -DALLAS WBAP -TV* 
(STAR. TELEGRAM) 

LOUISVILLE WAVETV* 
(WAVE. Inc.) 

MIAMI 
(Wometco Theatres) 

WTY.I 

MINNEAPOLIS -ST. PAUL WTCNTY 
(DISPATCH -PIONEER PRESS) 

NEW YORK 
(THE NEWS) 

ST. LOUIS 

wPIx 

KSD.TY* 
( POST- DISPATCH) 

SAN FRANCISCO KRONTY* 
(THE CHRONICLE) 

*Primary NBC Affiliates 

Vea, s,ot *7elezie - sel./4 9oodll 
at 9ivttr.eit aetd, riak 

FREJ Z- PJThRS, INC. 

ATLANTA 

Pioneer Station Representatives 

NEW YORK 

FT. WORTH 

Since 1932 

CHICAGO DETROIT 

HOLLYWOOD SAN FRANCISCO 
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MOVIE PRACTICES 
W EK -LONG testimony on organ - 
iz: tion, trade practices and anti - 
t st litigation by Austin Keogh, 
P amount Pictures vice president 
an general counsel, came to an 
en last Friday in the fifth week of 
the FCC's inquiry into the qualifi- 
ca ions of Paramount to hold 
br adcasting licenses [BT, Jan. 
15 et seq.]. 

aramount Pictures' case will 
co e to a close this week with 
th appearance of Klaus Lands - 
be :, vice president of Paramount 
Te -vision Productions Inc. and 
ge eral manager of KTLA (TV) 
Lo Angeles, beginning today 
(Much 3). 

ter additional testimony con - 
ce ing the transfer of broadcast 
lic ses when parent Paramount 
Pic ures split up into producing 
co pany and theatre company, in 
lin with 1949 Supreme Court de- 
cisi,n, merger of American Broad - 
cas ing Co. and United Paramount 
Th =:tres Inc. in new ABC -Para- 
mo nt Theatres Inc. - considered 
mot significant part of the hear- 
ing is due to be heard (see table 
for estimated schedule). 

S de issue -right of DuMont to 
pa icipate in the merger issues 
-w s left for later by FCC Hear- 
ing Examiner Leo Resnick. 

D Mont filed a memorandum with 
the I earing examiner asserting its 
rig to participate in all phases 
of t e hearing, including the mer- 

Reviewed by Paramount 

ger. It based its argument on the 
following reasons: 

(1) DuMont's stock transfer by 
Paramount Pictures Inc. is inter- 
woven with all the transfers in- 
volved in the case. When Para- 
mount Pictures Corp. split up, it 
filed with the Commission applica- 
tions for transfers of licenses for 
the TV stations it owned (KTLA 
Los Angeles and WBKB Chicago) 
and also for the DuMont stations 
(WABD New York, WTTG Wash- 
ington, WDTV Pittsburgh). The 
Commission has held that DuMont 
is controlled by Paramount Pic- 
tures through ownership of all class 
B stock and some A stock -all 
amounting to about 29% ownership. 

More Reasons 
(2) Qualifications of the Para- 

mount directors on the board of 
DuMont may be linked to future 
plans and policies of the individuals 
in the proposed new ABC -Para- 
mount Theatres company. 

(3) As a competitor of ABC, Du- 
Mont said it was entitled to par- 
ticipate in a study of monopoly 
trends in TV networking. 

(4) DuMont was named a party 
to the proceedings by the FCC, and 
no qualifications were imposed on 
its participation. 

Mr. Resnick has asked the other 
parties to answer the DuMont 
contentions. 

Meanwhile, DuMont also an- 

4! 

Television Station 

MANAGER WANTED 

For UHF TV Station in New Jersey 

We need a man familiar with all phases of a TV 

station operation -technical, sales and production - 
to carry the station from blueprints to operation, and 
then manage it. No arm -chair executive, but a man 

who can roll up his sleeves and do the job. 

A WONDERFUL OPPORTUNITY 

Moderate salary at start, but with opportunity to 
acquire an interest in company. Station ownership 
well organized and adequately financed. 

Applicant must be a Resident Of New Jersey Or 
Willing To Move to New Jersey. 

Write Box 414M, Broadcasting. No applicant will 
be considered without full resume of background and 
experience. Furnish references and state minimum 
salary. 
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swered the objections of the FCC 
Broadcast Bureau to its petition for 
severance from the Paramount case 
and a decision that it is not con- 
trolled by Paramount [BT, 25, 
11]. 

Broadcast Bureau claimed that 
FCC should not grant the DuMont 
request for severance because (1) 
the record wasn't complete, (2) 
there was no necessity for an early 
decision, (3) Commission counsel 
could not -without asking for a 
hiatus in the hearing -work up 
proposed findings. 

DuMont's answers to these ob- 
jections were that (1) the record, 
as far as the Paramount directors 
on DuMont's board were concerned, 
was complete; (2) uncertain license 
state of DuMont stations worked 
against them commercially and 
imminent lifting of freeze meant 
that DuMont must be able to file 
applications for additional stations 
before channels in desirable cities 
were all spoken for; (3) Commis- 
sion counsel has assistants who 
could prepare proposed findings 
without the need for any postpone- 
ment in the current hearings. 

RCA TV CLINIC 
70 Attend 10th Session 

RADIO networks and independent 
stations throughout the U.S. were 
represented by more than 70 broad- 

engineers at RCA's 10th tech- 
nical television training proTram 
held last week at the RCA Victor 
plant, Camden. N. J. Five -day 
clinic was designed to give instruc- 
tion in operation and maintenance 
of new UHF and VHF television 
eq"inment. 

Program included several tours, 
including trips through the plant 
and the David Sarnoff Research 
Center, Princeton. N. J. WCATJ- 
TV Philadelphia played host to the 
group on Tuesday and Wednesday 
evening. 

Those attending the training pro- 
gram included: 

Raymond B. Hurley, WALA Mobile, 
Ala.; R. H. Holsclaw, KVOA Tucson, 
Ariz.; John Cullen and T. G. Morrissey, 
KFEL Denver, Col.; Gerald J. Morey, 
WNLC New London, Conn.; Don E. 
Compton, WHOO Orlando; James C. 
Smith, WEAR Pensacola, both Fla.; 
H. G. Cole, WSBT South Bend; Edward 
Lockwood, WXLW Indianapolis; Harold 
Rothrock. Consulting Engineer, Bed- 
ford, all Ind. 

Eldon Kanaao, KICD Spencer; Robert 
Moore, KBOE Oskaloosa, both Iowa; 
K. W. Pyle, KFBI Wichita; G. Voiles, 
WIBW Topeka, both Kan.; Steve Cisler, 
WKYW Louisville, Ky. Don Allen, 
WAFB Baton Rouge; William Bland, 
KFLY Lafayette: Patrick Weathersby, 
WJBO Baton Rouge, all La.; Merle 
Towle, WCSH Portland, Me.; William 
Bareham, Harrison Brooks, 

Me.; 
Brun- 

ner, John Wilner, and Louis Wagner, 
all of WBAL Baltimore, Md.; Ross 
Seville, WWDC Washington, D. C.; 
George McIntyre, WJEJ Hagerstown; 
B. F. Sparks and Jack Ward, WBOC 
Salisbury, both Md. 

W. T. Ayer, WBEC Pittsfield; George 
Jaspert, Consultant, Lawrence: Leonard 
Lavendol, WBRK Pittsfield; Vernon P. 
Wilson, WNEB Worcester, all Mass.; 
Elwood Brown, WABJ Adrian; Edward 
Clark, WJLB Detroit; Richard Groene- 
velt, WGRD Grand Rapids; Munson 
Robinson, WHFB Benton Harbor; 
Marion J. Stoner, WTTH Port Huron: 
Stanford Wolf, WWJ -TV Detroit, all 
Mich. 

Kenneth Hildenbrand and Harold 

BROA 

Paramount Dates 
CONSENSUS of attorneys 
in Paramount case is that 
under optimum conditions 
this is the way the hearings 
will run: 

March 3- Testimony and cross - 
examination of Klaus Landsberg, 
vice president of Paramount 
Television Productions Inc. and 
general manager of KTLA (TV) 
Los Angeles. 

March 4- 11- Renewal of li- 
cense of WBKB (TV) Chicago. 

March 12- Transfer of licenses 
of KTLA and WBKB from former 
Paramount Pictures Inc. to Para- 
mount Pictures Corp. and United 
Paramount Theatres Inc., respec- 
tively. 

March 13 -23 - ABC - UPT 
merger. 

March 24-25--CBS purchase of 
WBKB. 

March 26- License renewal of 
WSMB New Orleans. 

March 27 -May 27 - Proposed 
findings by all parties. 

May 28 -Aug. 28- Initial deci- 
sion. 

BUITONI SIGNS DI MAGGIO 

Sponsors NBC -TV Program 
BUITONI MACARONI Corp., Jer- 
sey City, will sponsor Joe DiMag- 
gio's Dugout, starring the former 
Yankee outfielder, on his first tele- 
vision program since retiring from 
baseball, on NBC -TV Sun., 11:45 
a.m.-12 noon starting April 6. The 
contract is for 26 weeks. 

The program will present a panel 
of sandlot "experts" composed of 
youngsters who will be called upon 
to answer questions concerning 
some of the intricacies of the game. 
Mr. DiMaggio will explain and 
show "tricks of the game" as prac- 
ticed by today's leading players. 

Show will be produced for tele- 
vision by Wyatt & Schuebel, New 
York. Agency is Albert Frank - 
Guenther Law, New York. 

Theatre TV Hearing 
THEATRE TV hearing was post- 
poned to May 6 by FCC last week 
due to press of other work, it was 
announced. This is the third post- 
ponement of the hearing on the re- 
quest of the motion picture in- 
dustry for exclusive channels for 
theatre TV. 

Kapier, St. Louis; Oscar C. Hirsch, 
KSVS Cape Girardeau; Karl Troeglen, 
KCMO Kansas City, all Mo.; Howard 
A. Shuman, KLMS Lincoln, Neb.; 
Theodore Kilmer and Chester Sunder- 
land, WTTM Trenton, N. J. 

William Dacosta, WOR -TV New York 
City; George Heuther, Naval Special 
Devices Center, Sands Point, L. .L; 
Elmer F. Koehler, WPIX New York 
City; J. W. Dean and C. Howard Sugg, 
WPTF Raleigh; William H. Hamrick, 
WWNC Asheville; Elmer Troutman, 
WIRC Hickory, all N. C. 

Frank Barnato and Donald Rowley, 
WICA Ashtabula; George T. Cowen, 
WTRF Bellaire; J. P. Gill, WTVN 
Columbus; Charles Shepherd, WSTV 
Steubenville, all Ohio; Anthony Hogg, 
WHLN Bloomsburg; Elwood Tito, WAZI 
Hazelton, both Pa.; Herbert Eidson, 
WIS Columbia; W. E. Garrison, WFBC 
Greenville, both S. C. 

Edward Frase, WMCT Memphis; 
Thomas Phillips, WKPT Kingsport; 
Wilson Raney, WREC Memphis, all 
Tenn.; J. T. Allen, KXOX Sweetwater; 
Hudson Collins, KGKB Tyler; Ben 
Hughes, KTRM Beaumont; Kenneth 
R. Hyman, KCOR San Antonio, all 
Tex.; Richard Lindell, WTAR Norfolk, 
Va. 

Harry R. Bowen, WGKV Charleston; 
R. D. Hough, WPDX Clarksburg, both 
W. Va.; Joseph Baisch, R. R. Funder- 
burg, and C. Ewing, Gran Enterprises, 
Milwaukee; Vincent Vanderheiden, 
WKOW Madison; Donald A. Weller, 
WISN Milwaukee, all Wis. ,. 
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fun, music, variety 

MORNINGS 
9 TO lo A.M. 

MON. THRU FRI. 

Television Baltimore 

WBA L-TV 
NBC In marl/land 

NATIONALLY REPRESENTED BY 

EDWARD PETRY & COMPANY 
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:00 PM 

:15 

:30 

:45 

:00 

:15 

ABC 

Ralston 
( Space 

Patrol 

SUNDAY 
CBS Duh 

Mr. 
Imagination 

Reichhold 
Chemicals 

Town 
Meeting 

L &F 

Goodyear 
Paul 

Whiteman 

:45 

TItA 

King'.v 
Crossroads 

k' 

:00 

:15 

:30 

:45 

Arthur 
urray I n 
Arthur 
Murray 
Party 

Film 

B. Graham 
van. Asan. 
Hour of 
Decision 

F 
oung 

People a 
Church 

Youth un 
the March 

F 

Sam 
Levenson 

Show 

Wrigley 
Gene 
Autry 
Show 

ONT NBC ABC 

General 
Foods 

Roy Rogers 
F 

General 
Georgetown Foods 
U. Forum Claudia 

L 

J. S. Rubber 
Stage Royal 

Entrance Showcase 
L 

American 
Tobacco 

This Is Show 
Business 

Lincoln - 
Mercury 
Dealers 
'roast 
of the 
Town 

General 
Electric 

Fred 
Waring 

Bristol 
Myers 
Break 

the Bank 

B. F. 
Goodrich 
Celebrity 

Time 

Jules 
Montenier 

What's 
My Line 

o- orwich 
Sunday 

News Spec. 

General 
Foods 
Voting 

Mr. Bobbin 

Kellogg 
Space 

Cadet I, 

Ironrito 
Hollywood 

Screen 
Test 

L 

MONDAY 
CBS DuMONT NBC 

Oldsmobile 
News 

i:hesterfield 
Perry 
Como 

TRA Lever 
alt.) Bristol- Lux 

Myers Video 
Colgnte Sr. D. A. L Theatre 

Comedy 
Hoar 
C -P -P Life Begins Lever - 

A180 Lipton 
Godfrey's 

L Talent 
Scouts 

Clorets 
Chlorophyll 
Gum and 
odus. Tape 

(Texcel) 
King Detect. 

Larca & 
Bro. Co. 

Plainclothes 
Man 

Goodyear 

(alt. 
Corp. 

h) 
Philco 
Corp. 

TV 
Playhouse 

Peippÿ 
Peanut Philip 
Butter Morris 

You Asked 
For It I Love Lucy 

L 

General 
.n Our Time Foods 

F Santa 
It's News 

To Me 

P &G How Did 
Red Skelton Then. Gel 

Show That Way 
Crawford L L&F Westing - 
Clothee house 

They Stand Studio 
Accused egent Ciga. One 

Cameo Films of 
Theatre interest 

L 

.oeé 
Chrono- 

General Kukla. 
Foods fron & 011ie 
Capt. it. Corp of 

ideo Am., The 
O:oldberóe L 

P &l, 
Those Two 

me 
News 

Caravan L 
CroslevY 

Pentagon 
Spewel 

Washington 
kalt. wknJ 

. Winchell 
. Mahoney 

Johns Firestone 
Hopkins Voice of 
Science Firestone 
Review L 

Co-op 
Wrestling 

with 
Dennis 
James 

Admiral 
Lights 
Out 
L 

Johnson 
Wax 

alt. with 
American 

Tobacco Co. 
Robert 

Montgomery 

Co-op 
Who Said 

That 

ABC 

P &G 
Beulah 
F 

Air Force 
Show 

(title TBA) 

Mel. 
Opera 

Auditions 
L 

United - 
Or Nol? 

L 

On Trial 
L 

TUESDAY WEDN 
CBS DoMONT NBC ABC CBS 

natl. Biscuit 
General Kukla, 
Foods Fran & 011ie 
Capt. Bob d Ray Video Show 

Columbia 
Records 

News 
Fatima 
Stork 
Club 

Frank 
Sinatra 
Show 

Schick utao Ser 
agD Inc. P &G heR ks Coles te 

Crime Battle of Fireside F Strike 
Syndicated the Ages Theatre It Rich 

ì 
Kellogg 
S ce 

/Cadet L 

Chevrolet 
Dinah Shore 

l 

News 
Caravan L 

,ifs is Worth 
Living 
Bishop 

Patton J. Tessa Sheen Oil Co 
Texaco 

Curtis Star 
Publishing Theatre 

Co. 
Keep Posted 

Bendix G« 
Swanson Oldsmobile 

(alt. wks.) News 
he Name's Chesterfield 
The Same terry Como 

L 

Pillsbury 
Toni (alt.) 
Godfrey & 

1 lis Friends 
au! Dixon 

L 
Liggett 

& Myers 
.r,odfrey & 
lis Friends 

Electric Quick on Armstrong P. 
Auto- the Draw Circle TBA Lorillard 
Lite with Theatre The 

Suspense Bob Dunn L Web 

Film Block Coop Celanese st 
Drug Mande P. 

Lorillard Corp. SaPables Co. 
(except of Originel Celanese Pabst 

WJZ -TV) Danger Destiny :t Theatre Amateur 
IL Ribbon 

Hour Frigidaire Bouts 
Chicago R. J. What's L Pulitzer 

Symphony Reynolds the Slow Prize 
(Except My Friend Via Walter Considine Playhouse ne ero 

WJZ-TV) Irma Kiernan Mutual L Cigar L of Omaha ippoorts Spot 
ÌAagrnee 

Q3:15- 11:30) Chrono' 
Burlington Co-op scope 

Mills Wrestling 
Continental L 

ABC 
JUNIJAT 

CBS DuMONT NBC 
MUNUAT - rKIURT 

ABC CBS DuMONT NBC 
AIUKUAT 

ABC CBS DuMONT NBC 

9:00 AM 

91:15 

9:30 

9:45 

10:00 

10:15 

10:30 

10:45 

11:00 

1115 

1110 

11 45 

12 00 N 

12 15 PM 

12 30 
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1: 0 

1: 5 

In The 
Park 

Junior anger Joe 

Crossroads Rang er toe 

Sweets Co. Junior Tooteie Hip- Hi-Jins podrome L 

Voice of 
Prophecy 
Faith For 
Today L 

M &M Ltd. 
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Carnival 

Tr 
Johnson 

Candy Co 
Flying 
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M -Th 
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(M.Th.) 
Godfrey 
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Show 

C-P -P 
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L Strike 
It Rich 
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Frontiers 
of Faith 

L 

(See 
Footnote) 

Egg d I 

Amer. Home 
W Producta 
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P &G 
Search for 
Tomorrow 

Woman's 
Club 

Noontime 
News with 

Waller Raney 

Take the 
Break with 
Don Russel! 
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Products 
Rumpus 

Room with 
Johnny 
Olsen 

Mel Marlin 
Moor 

L 
Bootie 

Ka:oolk 

It's In the 
THA 

(alt. wits.) Bag lold'erNewl 
L 

Jim 
Ernie Personal 

Kovacs 4ppearance 
Show Theatre 

F 

The 
Whistling 

Wizard 
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Shoe Co. 
Kids & 

Company 

and 
Charlie 

Brown 
Shoe 

Smilio Ed 
McConnell 

Midwest 
!Joyride 

Harkness TBA 
and 

News 

Prtepting. General 
Sponsors Mills 

Luth Lyons' 
50 Club Crocker 

L L National 
Dairy 

The Big 
Top ;aster Prods 

The Bunch ,'ty Hospital 
(alt. wka.) L Newsstand 

Theatre L 

ABC 
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ESDAY 
DuMONT NBC ABC 

THURSDAY 
CBS DuMONT NBC ABC 

FR DAY 
CBS DOMONT NBC 

RCA 
General Kukla. 
Foods Fran & 011ie 
Capt. Elmo Prod. 
Video Goldbbergs 

P &G 
Those Two 

Camel 
News 

Caravan L 

Famous 
Jury 
Trials 

Reynolds 
Metals 

B.T. Babbitt 
Norge 
Kate 

Smith 

Krafts 
Foods 

Television 
I heatre 

L 

R. J. 
Reynolds 

Pantomime 
Quiz 

TV Recital 
Hall 

General 
Mille 
Lone 

Ranger 

Toni, 
H. Bishop 

(alt.) 
Stop The 

Music 
L 

Lorillard 
Stop 
The 

Music 
L 

Columbia 
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Club 

Carnation 
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L 

Battle 
Report 
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L 
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L 
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L 
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L 
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Thtr., F 
alternate 
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Show 

(See 
footnote) 
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Food. 
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Basketball 
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Beatty 
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Explanation: Program In Italics. sustaining; 
Time, EST. L. Live; F, film; K. kinesropic re- 
cording: E. Eastern ne work; M, Midwestern: NI. 
non -Interconnected stations; B. auttalning. 

ABC-1 -1:30 p.m.. Tues., Jeselé s TV Notebook 
Participating). Clorox & Crpdey (LI: 1 -1:15 
p.m.. (Wed., Gaylord Hauser, Minute Maid 
(also Fri., same time, sustaining) IL). 

7 -7:30 p.m.. Sun.. Mar. 23. Goodyear to sponsor 
"Greatest Story Erer Told" IF) in place of 
"Paul (Whiteman Revue." 

t (Except WIZ-TV) 

CBS- 1:90 -2:15 p.m. Bert Foods. O. E.. P &G. 
Qkr. Oats. Reynolds, Standard Brands. Stokley 
Van-Camp. O'Cedar, Corn Prods. Garry Moore 

ow. 

10 -10:Sh30 a.m.. Frl.. CBS News b half hour in- 
stead of 15 min. 

1090 -10:45 am.. M -Tu., W. F. Gen. Mills men- 
tors The Bride & Groom: Hudson Paper on Th. 

8:80 -4 p.m., Moo. Bert Parka Show S. 

3:30 -4 p.m.. tV &F Gen. Foods, Bert Parka Show. 

9:30 -4 p.m.. Thurs. Cannon Mills-Give & Take. 

3:30 -4 p.m.. Tuer.. Mel Torme Show. B. 

NBC-Mon. thru Frl. "Today" 7 -9 a.m.. EST & 
CST, 7:15 -20 Wed. -Fl.. Citrus. 7:45 -50 Mon. - 
Fla. Citrus. 7:50 -55 Fri. Anahist. 8:15 -20 Mon. 
-Klplinger, Tue. -Fla. Citrus. Thu. -Fla. Cit- 
rus. 8:20 -25 Mon. -Pure Pak, Ned.- Kenwill. 
Fri. -Fla. Citrus. 

Quake( Oats -Mao. k Fri.: Peter Paul -Th. 
5:30.8 p.m., M -F. Firme lilted sponsor Howdy 

Doody ln 15 min. segments. 
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Jim Deline has been an outstandingly popular radio 
personality in Central New York for more than 14 

years. The Jim Deline Gang has been one of the 

top shows in the area. 

Now, in response to a mounting clamor, Jim 
Deline and his gang are on television -on WSYR- 
TV every morning from 11 to 11:30, Monday 
through Friday. 

Time is available in this exceptional daytime par- 

ticipating show in either one -minute or ten -minute 

segments. Rates for time and talent are attractive. 

Write, Wire, Phone 

or ask Headley -Reed 

with Sensational Results 
During the first two weeks of the Jim Deline show, 4512 
entries to Jim's mystery package contest came flooding in 
from 118 communities in Upstate New York. It proves 
that a lot of Central New Yorkers (who have lots of money 
to spend) are watching the Jim Deline show. Here's the kind 
of selling spot YOU are looking for. Get it while the getting's 
good. 

ìrsi'e- T 
NBC Affiliate - WSYR- AM -FM -TV - the Only Complete Broadcast Institution in Central New York 
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N AEREWALS 
LICENSES of four of the 26 TV 
last month because of the absence 
grams [BT, Feb. 4] were renewe 
one -year period. 

The four stations are WBNS -TV 
Columbus, Ohio; WJAC -TV Johns- 
town, Pa.; WJBK -TV Detroit and 
WSPD -TV Toledo. 

All four showed the FCC that 
either the "composite" 1951 week 
used in determining program con- 
tent did not truly reflect the pro- 
grams the station was using or 
that such programs had been put 
on the air or were planned since 
the renewal forms were mailed. 

At the time the Commission re- 
fused regular license renewals to 
the 26 stations, it was generally 
agreed that almost all of them 
would be given regular renewals 
when they showed the Commission 
that they were using or planning 
to use religious and educational 
programs. 

It can be expected that most of 
the remaining 22 stations still on 
temporary for "programming im- 
balance" will be granted regular li- 
censes in the next few weeks when 
their replies to the Commission's 
request for information on the sub- 
ject are digested. The Commission 
has written all these stations. 

Footnotes Explained 

According to reports, the Com- 
mission's action was taken sud- 
denly when it was noted that many 
stations carried no religious 
and /or educational programs. All 
of the 26 stations whose licenses 
were held up showed a zero in one 
or both of those categories. 

In fact several stations, noting 
their poor showing in religious and 
educational time, incorporated foot 
notes in the composite week list- 
ings explaining that they were 
carrying such programs -but on 
days other than those called for 
in the renewal form. One exam- 
ple was that of WTOP -TV Wash- 
ington, which called attention to 
the lack of religious programs on 
its composite week listing, but 
pointed out that the station was 
carrying such a program weekly. 

It also was understood that the 
action in holding up the license 
renewals of the 26 stations was 
taken without any implications of 
over -commercialization, which led 
to the issuance in 1946 of the radio 
"Blue Book." 

Most Washington observers 
, agreed, however, that the action 

marked the end of the TV honey- 
moon with the FCC. They felt that 
from now on stations were going to 
have to hew more closely to the 
FCC program category line than 
they have been doing in the past. 

When the FCC renewed the li- 
censes of all TV stations in 1950, 
it warned that the program bal- 
ance of some TV stations seemed 
in question and that a conference 
of all TV stations would be held 
to discuss that subject. The con- 
ference was never held. 

The FCC warning last year 

FCC Grants 4 of 26 
Put on Temporary 

stations placed on temporary license 
of religious and /or educational pro- 

d by FCC last week for the regular 

spurred NARTB into establishing 
a TV code committee to draw up 
programming standards for tele- 
casters. That code was adopted by 
the NARTB board last December 
[BT, Dec. 10, 1951]. It went into 
effect March 1 (see separate story 
on page 66). 

FREE TV TIME 
Suggested for Politicos 

SEN. EDWIN C. JOHNSON 
(D -Col.) suggested free time for 
political candidates in a talk be- 
fore the Second Annual Regional 
Television Seminar at WAAM 
(TV) Baltimore [BT, Feb. 18]. 

In two of four seminar sessions, 
television and its relation to the 
political scene was the principal 
topic. 

At a second session devoted to 
TV and politics, a panel agreed 
that television will be a potent fac- 
tor in the forthcoming national 
elections. The panel, moderated by 
Lynn Poole, Johns Hopkins U., was 
made up of Kenneth D. Fry, radio - 
TV director, Democratic National 
Committee; Edward T. Ingle, 
radio -TV director, Republican Na- 
tional Committee; Rep. Richard 
Bolling (D -Mo.) and Rep. Harold 
C. Ostertag (R -N. Y.). 

DuMONT RENEWALS 
Summer TV Shows Planned 

SIX renewals were announced last 
week by DuMont Television Net- 
work, with new contracts calling 
for runs from 13 weeks to a full 
year. Most of these intend to stay 
on the air throughout the summer. 

Renewing were: Down You Go, P. 
Lorillard for Old Golds, through Leimen 
& Mitchell; The Plainclothesman, Larus 
& Brother Co. for Holiday cigarettes 
and Edgeworth tobacco, Warwick & 
Legier; Battle of The Ages, Serutan Co., 
Franklin Bruck Adv; Twenty Ques- 
tions, Mennen Co., by Kenyon & Eck- 
hardt; Rocky King, Detective, American 
Chicle Co., Dancer -Fitzgerald -Sample; 
and Rumpus Room, Francis H. Legget 
& Co. for Premier Foods, by Peck Adv. 

Bloomberg Named 
HERBERT BLOOMBERG, central 
district sales manager for Allen B. 
DuMont Labs. Television Trans- 

mitter Division, 
has been named to 
supervise the di- 
vision's sales ac- 
tivities in a re- 
aligned and ex- 
panded centra l 
sales territory 
now covering 15 
midweststates. 
He will retain 
present title. En- 
largement of his 

responsibilities, part of the divi- 
sion's 1952 expansion program, is 
effective immediately. 

Mr. Bloomberg 

BROADCASTING Telecasting 

She's lovely ! 
She's engaged! 
(looking and listening to 

WMCT from 7 am to midnight daily) 

Shé s o member of one of the many families who 
make up the 120,000* TV homes in the Memphis 
market area. 
Shé finds entertainment, information. and education, 
looking and listening to the pioneer TV station in 

this two billion dollar market. 

Did we say pioneer? We will go further -It's the 
first! The one! The only TV station in the Memphis 
area! 
°According lo latest Memphis disnibutors'flgures. 

e s 
undivided, 

too! 
s 

and 
Sh 

ou take her, You 
ache oMem 

Y 

is on indivisible 
audience. 

-, her. for 120,000 
ham° 

livers 

TV advertising dodo sde 
mont 

You emphis thon markets. 
more i^ M multiple station 

National Representatives The Branham Campany - 

CHANNEL 4 MEMPHIS 
AFFILIATED WITH NBC 

Owned and operated by 

THE COMMERCIAL APPEAL 

Also affiliated with CBS, ABC and DUMONT 

Memphis ONLY 
TV Station 

WMC WMCF WMCT 
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GENERAL ELECTRIC TV `FIRSTS' 

PIONEER TRANSMITTER AND 

25 YEAR. 

First Home TV Receiver. In 1927, at Schenectady, Dr. Alexanderson reveals his 
console model with a tiny 3' screen. The receiver used a rotating perforated disc to scan 
the image .is received on a different wave length through speaker at right. 

Complete 1952 Line of Broadcast 
Equipment Shows Startling Advance 

in Electronic Science 

ON December 16, 1926, when Dr. E. F. W. 
Alexanderson, famed General Electric 

scientist, first demonstrated a system for trans- 
mitting pictures by radio, The New York 
Times hailed the event as a major achievement 
in electronic science. 

This prolific inventor, who was issued a 

patent on an average of every 7 weeks during 
his 45 -year active tenure with the company, 
established the tradition of bold, challenging 
television research that sparks the efforts of 
G -E engineers today. The first home receiver, 
the first remote pickup, the first theatre pro- 
jection of TV -all were developed in Alexan- 
derson's laboratory. He and his associates have 
kept up the pace for 25 years. 

0 C Lr(UG Q2 /!L 

First Television "Camera." As light from electric arc 
at left is projected through 48 holes of revolving disc, 
the flashes are picked up by 4 electric eyes protruding 
from wooden frame on table. The impulses are then 
broadcast much the some as any radio message 

First Theatre Television. In May, 1930, Dr, Alexander- 
son produced a picture 7 feet square on a screen in 
Proctor's Theater, Schenectady. Receiver used a light 
cell developed by Dr. August Karolus. 

First Television "Transmitter" is demonstrated 
by its inventor. Each of the 24 mirrors mounted 
an a wheel of the machine was set at a different 
angle to televise an image before 7 photocells. 

First Remote Pickup. Pioneer G -E equipment of 
Albany, 15 miles from Schenectady, picked up 
the image and voice of Grvernor Alfred E. Smith 
accepting Democratic presidential nomination. 



SPAN QUARTER CENTURY FROM 

RECEIVER TO LATEST UHF EQUIPMENT 

Today, with the greatest new industry in 
America on the threshold of unprecedented 
expansion -with UHF channels soon to be 
claimed by scores of applicants- G.E.'s latest 
television developments deserve your atten- 
tion. Complete studio units for VHF and 
UHF operation, television transmitters rang- 
ing in power from 100 watts to 50 kw, and 
antenna systems with effective power gains up 
to 25 times -are available to existing stations 
and prospective broadcasters. 

In an expensive business, it pays to examine 
carefully your investment in basic station 
equipment. Here at Electronics Park we be- 
lieve we have the most modern television fac- 
tory in the world. We'd like you to see it 
before you make any equipment decisions. 
Your General Electric Broadcast Man will be 
glad to make the arrangements. 

Genera! Electric Company, Electronics Park, Syracale, N. Y. 

Tb/vAi... 

It`s_g YI 

20 To 1 Power Gain! A funda- 
mental new development of G -E 

engineering, this helical antenna 
for UHF is a 4 -bay radiator of 
side fire design. Only 4 feed 
points are required. Simplified 
deicing system. Also available: 
5 -boy, 25 -gain antenna. 

GENERAL ELECTRIC 

c 

mow 
0 

oaaaaaaoaaoao 

Ma Ire 
corlyd _ - riers, 

locking them together with a fixed separation of 4.5 mc. A number of broadcasters have already 
placed orders for this UHF transmitter. 

High- r UH Iron Tube. A successful solution to the dif- 
ficult pro Lem of big power at UHF. Designed and built to G -E 

specifications, this tube's remarkable amplification and extreme 
stability actually make high -power UHF television a reality. 
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TOLEDO MARKET 
98% PREFER 

WSPD-TV 
Toledo's only TV station 
An NBC television affiliate with 
only the best from CBS, ABC, DTN 

NBC AFFILIATE 
A FORT INDUSTRY STATION 

Rep. by The Katz Agency, Inc. 

WSPD-TV 
CHANNEL 13 

TOLEDO, OHIO 

Nat. ales Hq. 488 Madison Avenue, 
Ne York 22, Eldorado 5 -2455 
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+elosfatus 
Children's Viewing 

Is Analyzed 
(Report 205) 

CHILDREN from the first 
through eighth grades in 
three Evanston, Ill., schools 

spend an average of 19 hours 
weekly watching TV, two hours less 
than the 21 -hour average for the 
same group in 1950. 

This was reported last week by 
Dr. Paul Witty of the School of 
Education at Northwestern U., lo- 
cated in Evanston, who has com- 
pleted his second survey on the 
interest evinced by youngsters in 
television. 

Other conclusions based on ques- 
tionnaires returned by 1,400 school 
children, their parents and teach- 
ers: 

One -third of the pupils said TV 
helps them in some of their school 
classes, but others said the tempta- 
tion of TV to take them from their 
studies was "a detriment." 

Most children seem to look at 
video between 6:30 and 8:30 p.m., 
a predominant time for adult 
rather than youthful entertain- 
ment. 

Children said they read less than 
they did before having television, 
but admitted they read as many 
comic books as they used to. They 
also see fewer movies, as reported 
similarly in the 1950 survey, but 
still pass the boxoffice about once 
weekly. 

Of the 1,400 children, 68% said 
they had TV sets in 1951, con- 
trasted with 43% in 1950. Last 

year 26% of their teachers had 
sets, watching an average of 121 
hours weekly. 

The amount of viewing time for 
youngsters drops 12% during the 
first year, about 2% the second, 
Dr. Witty reported. 

Western movies are preferred by 
the tots, first grade through third, 
and decline in popularity with the 
increasing age of the child, the sur- 
vey concludes. Seventh and eighth 
graders prefer Comedy Hour to 
western, and want to see more 
"up to date" movies, current events 
(especially about government), 
musicals and scientific shows. 
Fourth to sixth graders favored 
Crusader Rabbit and Paul White- 
man Revue, asking for more pic- 
tures about pioneers and movies 
concerning foreign lands and peo- 
ple. First through third graders 
like Howdy. Doody best, and want 
to see more children's plays and 
hobby or crafts programs. 

Children Discriminate 
Children, Dr. Witty says, "do 

not accept television programs in- 
discriminately." He said parents 
turned thumbs down on mysteries, 
cowboy movies a n d futuristic 
science- fiction, preferring more 
musical shows, good current event 
programs and "high grade" chil- 
dren's shows for their youngsters. 
Teachers seek more good dramatic 
programming, news and current 

events, hobby and how- to -do -it 
shows and science features. 

Dr. Witty presented the survey 
conclusions at a meeting of the 
American Educational Research 
Assn. conference Feb. 25 in St. 
Louis. 

Indignant Mothers 
Monitor Children's TV 
EIGHT MEMBERS of the Lafa- 
yette Mothers Committee on Mass 
Communications in San Francisco 
cooked dinners early and put in 
four hours of televiewing to find 
out what their children were see- 
ing as daily TV fare. 

According to their report, murders 
and assorted killings numbered 13 
during the four hours. Other crimes 
depicted were: Sluggings, 14; kidnap- 
pings, 8; hold -ups, 5; explosions and 
dynamitings, 3; blackmail and extor- 
tions, 3; thieveries, 3; armed robberies, 
2; arson cases, 2; lynchings, 1; torture 
scenes, 1; induced miscarriages, 1. 

The committee asks: "To what 
depths has our civilization sunk 
when we permit the businessmen 
who use our publicly -owned air- 
waves free of charge, to offer such 
marijuana to babes in the names 
of cereals. . . ." The committee 
reported it planned to send its re- 
port to FCC. Mothers group was 
described as an offshoot of the La- 
fayette School's experimental class 
in teaching youngsters to discrim- 
inate among movies, comics, radio 
and TV. 
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City 
Albuquerque 
Ames 
Atlanta 
Baltimore 
Binghamton 
Birmingham 
Bloomington 
Boston 
Buffalo 
Charlotte 
Chicago 
Cincinnati 
Cleveland 
Columbus 
Dallas- 

Outlets On Air Sets in Area 
KOB-TV 
WOt-TV 
WAGA-TV, WSB-TV, WM( 
WAAM, WBAL-TV, WMAR-TV 
WNBF-TV 
WAFM-TV, WBRC-TV 
WTTV 
WBZ-TV, WNAC-TV 
WBEN-TV 
WBTV 
WBKB, WENR-TV, WGN-TV, WNBO 
WCPO-TV, WKRC-TV, WLWT 
WEWS, WNBK, WXEL 
WBNS-TV, WLWC, WTVN 

City Outlets On Air 
13,000 Louisville WAVE -TV, WHAS -TV 
82,631 Matamoros (Mexico) - 

185,000 Brownsville, Tex. XELD -TV 
367,435 Memphis WMCT 

50,150 Miami WTVJ 
90,000 Milwaukee WTMJ -TV 

130,000 Minn.-S?. Paul KSTP -TV, WTCN -TV 
861,653 Nashville WSM -TV 
253,536 New Haven WNHC -TV 
132,338 New Orleans WDSU -TV 

1,077,817 New York WABD, WCBS -TV, WIZ -TV, WNBT 
329,000 WOR -TV, WPIX 
567,692 Newark WATV 
210,003 Norfolk WTAR -TV 

Oklahoma City V/KY -TV 
Omaha KMTV, WOW -TV 
Fhi'adelphia WCAU -TV, WFIL -TV, WPTZ 
Fhoenix KFHO -TV 

227,003 Pittsburgh WOTV 
750,000 Providence WJAR -TV 
82,765 Richmond WTVR 

Rochester WHAM -TV 
154,228 Rock Island WHBF -TV 
192,690 Quad Cities Include Davenport, Moline, 
101,111 Salt Lake City KDYL -TV, KSl -TV 
116000 Son Antonio KEYL, WOAI -TV 

San Diego 
76,000 Son Francisco 

216,000 Schenectady - 
53,003 Albany -Troy 

138,454 Seattle 
170,560 St. Louis 
189,151 Syracuse 
135,576 Toledo 
82,000 Tulsa 

Utica -Rome 
1,161036 Washington 

Wilmington 
Stations on Air 109' Estimated Sets in use 16,093,676 

Ft. Worth KRLD -TV, WFAA -TV, WBAP -TV 154,225 
Davenport WOC -TV 88,598 

Quad Cities Include Davenport, Moline, Rock Ise., E. Moline 
Dayton WHIO -TV, WLWD 
Detroit ' WJBK -TV, WW1-TV, WXYZ -TV 
Erio WICU 
Ft. Worth - 

Dallas WBAP -TV, KRLD -TV, WFAA -TV 
Grand Rapids- WOOD -TV 
Greensboro WFMY -TV 
Houston KPRC -TV 
Huntington- 

Charleston 
Indianapolis 
Jacksonville 
Johnstown 
Kalamazoo - 
Kansas City 
Lancaster 
Lansing 
Los Angeles 

WSAZ-TV 
W FBM-TV 
WMBR-TV 
WJAC-TV 
W K ZO-TV 
WDAF-TV 
WGAL-TV 
WJIM-TV 
KECA-TV, KHJ-TV, KLAC-TV, KNBH 
KNXT, KTLA, KTTV 

Total Markets on Air 64 
Includes XELD -TV Matamoros, Mexico 

Editor's Note: Totals for each market represent estimated sets within television area. Where coverage areas overlap, sets counts may be 

partially duplicated. Sources of set estimates are based on data from dealers, distributors, TV circulation committees, electric companies 
and manufacturers. Since many are compiled monthly, some may remain unchanged in successive summaries. Total sets in all areas ore 
necessarily approximate. 

KFMS-TV 
KGO-TV, KPIX, KRON-TV 

Sets in Area 
141,063 

11,100 
118,600 
105,000 
313,334 
310,300 
62,335 

224,000 
81,764 

2,850,000 

101,333 
116,685 
120,540 

1,010,000 
55,100 

342,200 
191,000 
108,078 
132000 
88,598 

Rock Ise., E. Moline 
73,300 
67,685 

126 300 
329,250 

WRGB 
KING-TV 
F.SD-TV 
WHEN, WSYR-TV 
WSPD-TV 
KOTV 
WK TV 
WMAL-TV, WNBW, WTOP-TV, 
WDEL-TV 

198,600 
129,300 
372000 
166,021 
150,400 
108,265 
67,000 

WTTG 335,715 
93,014 
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the 
cook 
in 
125,000 
kitchens 

Wheels whir in Carolina kitchens when WBTV's 
Suzie McIntyre "mans" the mixer. Professionals praise her 
pies, amateurs write for her recipes, ailing executives, 
viewing out of curiosity, call her about her cakes.* 

Nine famous foods are now participating in Suzie's 
popularity and power. The tenth will close the door 
on competition and open the door to new sales 
in 35 Carolina counties. 

*Actual Incident. 
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JEFFERSON STANDARD BROADCASTING COMPANY 

Represented Nationally by CBS Television Spot Sales 



GIVES PERTINENT ANSWERS 

TO PERTINENT QUESTIONS: 

ewspaper 
lineage stood up against 

Radio and 

has n 1950 

TV in Bloomington less in 1951 than in 

lineage in Bloomington 
Newspaper 0 than in 19491", 

less in 195 sales results 
And, 

er have any effect on Radio is attested 

than ever before, as 

Did newspaper three classifications success stories these ES 
more advertiser 

results. VMS 
awards in 

WTTS had FOOD &DRUG 
STORES 

by BAB contest resulgsDRUG PRODUCTS-FOOD 

CLOTHING -FOOD TV advertising 
fining factor in 

er been a determining (No that 
Has newspaper increased 

800 

ton TV ad sales last Y 

ra hical error. 800% is correct) 
Blooming this 
isn't a typographical ypog p 

ales affected by 

To what extent were radio time s 

in 7V? dollars 

tremend ous jump who 
put advertising 

local Radio Advertisers 
! 

There were no 

into TV at the expense 
of Radio budgets'. 

Where did the TV revenue come 

answer that one. It's obvious, isn't it? 
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*Mr. Tarzian is head of Sarkes Tarzian, Inc. and in 

addition to operating Stations WTTV -WTTS, manu- 
factures: TV Tuners, Selenium Rectifiers, Air Trimmers, 
Cathode Ray and Receiving Tubes. 

**Indiana Business Review. 
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CHANNEL 10 

BLOOMINGTON, INDIANA 

Now reaching out to over 11/2 million Hoosiers with our NEW 
Transmitting Equipment... HIGHER Tower... MORE Power! 

"Reception last night was perfect. We 

'Terre Haute TV fans are getting quite 

cocky, and boastful, about our neigh- 

boring town." -Mrs. W. F. Bright, 

Terre Haule- 

station lost night. 
leor, 

steady 

We received 
your wos 

inter- 

ference 

wanderfuwith no noisy Mrs. 

that usually get." 

Terence 
shot We 

Orville Knoll, Vincennes. 

* icture 

"Reception 
was excellent. wh ús1 like 

is almost 
Perfect- picture. 

Thanks 
for 

a movie theater -Mrs. Charles 
Hut - 

good Television 

ton, Vincennes. 
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We're happy about the stacks of mail we've been getting. Primarily, we're 

nterested in serving the southern and central parts of Indiana. That, we know 

we're doing! As far as distance is concerned, we have heard from points 

cis far north as Garrett, Indiana, as well as from viewers in Kentucky, Ohio, 

and Illinois. 

STATION WTTV (channel 10) and WTTS (5000 watts) 

Owned and operated by SARKES TARZIAN in Bloomington 

TAR ZIAN MADE PRODUCTS 

Tuners 
Air 

Trimmers 
Selenium Cathode -Ray and 
Rectifiers Receiving Tubes 

STATIONS WITS (5000 WATTS) AND WTTV ( CHANNEL 10) 

OWNED AND OPERATED BY SARKES TARZIAN IN BLOOMINGTON 

BROADCASTING Telecasting 

You'll be downright amazed when you hear 
the whole Bloomington story. It's fantastic! 

Call Bob Lemon, Station WTTV 
Bloomington, Indiana 

or 
Your nearest MEEKER office 

NEW YORK PHILADELPHIA CHICAGO 
SAN FRANCISCO LOS ANGELES 
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A PREMIERE of Super Circus for Mars Candy Co. via ABC -TV were (I to r) 
D Witt O'Kieffe, v. p. -TV creative dir., Leo Burnett Co.; William Weddell, 
B rnett v. p. for radio -TV; Mary Hartline, TV star; Ben A. Bouchard, Mars 
g n. sls. mgr.; Ralph Ellis, Burnett v. p. -acct. exec.; Gerald Vernon, ABC -TV 
C ntral Div sls. mgr. Pact for second half of show was effective Feb. 3 

for 52 wks. 

II use. 

anoint :aryl 

DI 

Ht 

sel 

Gr 

de 

CUSSING TV and oranges at 
Ilywood luncheon are (I to r) Rus - 

I Eller, adv. mgr., Calif. Fruit 
ewers Exchange, and Edward Mad - 
, NBC who is v. p. for soles, N. Y. 

SYMBOL of circus is presented by 
Glenn Gundell (I), dir. of adv. & sls. 
prom., National Dairy Products Corp., 
N. Y., sponsor of Big Top, to Charles 
Vanda, v. p., WCAU -TV Philadel- 

phia, producer of show. 

LE 
M; 
vil 
sp 

E TRACY (I), star of The Amazing 
Malone, ABC -TV mystery show, 

its J. P. Seiberling, president of 
nsor, Seiberling Rubber Co., to 

get first -hand product data. 

JEAN SLADDEN, women's dir., 
WDTV (TV) Pittsburgh, waves thanks 
to TV fans who answered her call 
for Christmas cards for cerebral palsy 

victims. 

C S -TV trio visiting Dallas is welcomed by Clyde W. Rembert (seated), man- 
a ing dir., KRLD -AM FM -TV. Standing (I to r) are C. A. Snyder, CBS -TV 
st,. rel.; A. B. Chamberlain, CBS -TV engineer, and Bob Wood, CBS -TV sta. rel. 

FOOTBALL REPLY 
NPFL Denies Anti -Trust 

NATIONAL Professional Football 
League declared Feb. 23 that it is 
not engaged in interstate commerce 
or trade as defined in the Sherman 
Anti -Trust Act. 

Therefore, the league said, it is 
not violating the act by restricting 
radio broadcasts and telecasts of 

46 Miles of UN 
FOLLOWING close of the 
UN General Assembly in 
Paris, Paramount Television 
reported that its coverage of 
the three -month proceedings 
totaled 244,820 feet -or more 
than 46 miles -of 35 mm film 
which have been seen by 
viewers of CBS -TV's daily 
UN program and ABC -TV's 
weekly United or Not. Some 
recordings also were used by 
BBC and by French and 
Spanish TV interests and by 
UN officials for theatre show- 
ings. Total footage was 
described as equivalent to 35 
full -length Hollywood fea- 
ture films. 

its games [BT, Jan. 14; Oct. 46, 
1961]. 

The league, in an answer to 
government charges that the law 
is being violated, said its principal 
business is staging football games. 
Anything else, such as TV or broad- 
casts, is incidental, the answer 
states. 

The government filed its charge 
last fall, accusing the league of 
violating the Sherman Act in 
"blacking out" telecasts of local 
games. 

The league petitioned the federal 
court in Philadelphia to throw the 
case out, but Judge Allen Grim, 
after hearing argument Jan. 8, 
ordered a hearing. He gave the 
league 45 days to reply to the 
government charge. 

Judge Grim expressed hope that 
the case could be heard without 
undue delay because of its import- 
ance. The government has indi- 
cated that if it wins this test case 
it will bring charges to end restric- 
tions on the telecasting of other 
sports including college football. 

SARRA Inc., New York, is using play- 
lets to visualize how "nice things hap- 
pen to people who use Ipana" in new 
Bristol -Myers series of 16- second com- 
mercials. Agency is Doherty, Clifford 
& Shenfleld, New York. 

Washington 
Watches omens Shows 

"NANCY'S NOTEBOOK" 
9 -9:30 o.m. 

Tuesday through Friday 
Nancy Osgood, who has been 
charming Washington's femi- 
nine radio audience since 1941, 
is equally of home with televi- 
sion viewers . and four 
times a week she goes into 
their homes, with the latest in 

foods, fashions, news and en- 
tertainment. 

SPOT PARTICIPATIONS 
AVAILABLE 

.?!3`&zszi 

YT 

`_£. Watch 
Washington 

wn 

Did you know that Washingtonians, on the whole, live 
better than the rest of the nation? Demanding the best 
in foods and meats, they get it, for District Inspection laws 
see to that. Washingtonians also are among the best - 
dressed people in the United States. They buy more clothes 
than residents of other cities, because the nation's capital 
is a "white collar" town. With its extraordinary per -family 
income of over $6,000, Washington is a QUALITY MARKET 
worth watching. 

Channel 4 

WNBC Television in Washington 

Represented by NBC Spot Sales 
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NEW CHANNELS FOR IMAGINATION 

With each new channel added, or increase 

in station power, the number of people in front of 

television screens goes up. With each increase in the use 

of film pick -up- together with the acceptance of new 

technics, materials, and equipment -the number becomes 

more solidly sold. For film programming opens new channels 

for imagination. Shows no longer are limited by the four walls 

of a studio, nor held within the time zone of a particular 

show's origination. Creatively ... geographically ... 
the sky's the limit. Complete technical information 

concerning film selection and processing is available ... 
together with details concerning*pecial Eastman 

services, equipment, and materials. Address: 

Motion Picture Film Department 

EASTMAN KODAK COMPANY, Rochester 4, N. Y. 
East Coast Division 
342 Madison Avenue 
New York 17, New York 

Midwest Division 
137 North Wabash Avenue 
Chicago 2, Illinois 

West Coast Division 
6706 Santa Monica Blvd. 
Hollywood 38, Calitornin 



KFMB 
TV 

Channel-8 

SQN DIEGO'S 
"It and Only 
TELEVISION STATION 

4 
CALIFORNIA'S 

THIRD MARKET 

San Diego 

Department Store 

Dollar Volume 

in 1951 ... was 

UP 6% 
OVER 1950! 

This Percentage 
Gain Was 

TWICE 

The National 
Average 

Wise Buyers 

BUY 

KFMB-TV 
Channel 8 

KFMB-AM 
550 - K.C. 

John A. Kennedy, Board Chairman 
Howard L. Chernoff, Gen. Mgr. 
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PHONEVISION 
WHETHER "pay -as -you -see TV" 
should be officially recognized as a 
regular commercial method of 
broadcasting was put up to the 
FCC last week when Zenith Radio 
Corp. petitioned for a rule- making 
hearing to authorize its Phonevi- 
sion system of subscription tele- 
vision. 

Petition asked that hearings be 
held so that Zenith can offer testi- 
mony supporting its long -held con- 
tention that "television broadcast- 
ing would render a maximum serv- 
ice in the public interest if means 
were provided whereby the recipi- 
ents of television programs could 
pay directly, as well as indirectly, 
for programs provided to them." 

Implicit in the petition is the 
fact that Zenith intends to demon- 
strate various methods of decoding 
the Phonevision picture. Up to 
now, Zenith has always described 
Phonevision as working in conjunc- 
tion with telephone lines. 

In the opinion of some observers, 
the phrasing of the petition was 
also taken to mean that Comdr. 
Eugene F. McDonald Jr., president 
of the radio -TV manufacturing 
company, has receded from his 
original premise that TV could not 
pay for itself from advertising 
revenues alone. 

Adaptable for Color 
Phonevision requires only a "rel- 

atively few and minor changes" in 
TV engineering standards, Zenith 
said in the petition. It not only 
will function with black- and -white 
TV, the petition read, but is adapt- 
able for all types of color TV. 

Zenith said that it would offer 
evidence at a hearing to prove that 
its method of subscription TV 
would : 

(1) Generally encourage the larger 
and more effective use of radio in 
the public interest. 

(2) Provide the American public 
a needed and desirable service sup- 
plementary to existing services. 

(3) Otherwise be in the public in- 
terest, convenience and necessity 
since Phonevision, with its great 
flexibility, offers desirable and 
feasible methods of providing a sub- 
scription television service. 

At such a hearing, Zenith offered 
to demonstrate various forms of 
Phonevision, "including a variety 
of coding techniques and methods 
of disseminating decoding infor- 
mation to subscriber receivers with 
particular emphasis on the feasi- 
bility of concurrently using a va- 
riety of methods of distributing the 
decoding information for a partic- 
ular program to meet the exigen- 
cies of local conditions." 

During the past years, the 
Phonevision system was described 
by its proponents as working like 
this: 

A TV station sends out a regu- 
lar video picture with one element 
of the signal missing. This results 
in a distorted picture on the view- 
ing screen. 

In order to clear up the picture, 

Zenith Asks FCC Hearing 

subscribers telephone a special op- 
erator with an order for the serv- 
ice. The operator sends the missing 
pulse, which flows into the TV re- 
ceiver at home through a special 
Phonevision device. This brings the 
picture into focus. 

Charges for the service would be 
included in the subscriber's regular 
telephone bill, Zenith said. 

In comments on the recommen- 
dation that telephone lines and op- 
erators be used for Phonevision, 
Bell system officials publicly stated 
that they were against that part 
of the idea. Their objections were 
based on the use of telephone cir- 
cuits for other than communica- 
tions. 

1951 Experiment 
Early in 1961, Zenith ran a pub- 

lic test of its fee -TV system. Three 
hundred Chicago families partici- 
pated in the 90 -day experiment. 
Programs consisted of feature mo- 
tion picture films, mostly 1948 re- 
leases. Zenith got the films after 
motion picture producers were 
prodded into cooperating by the 
Dept. of Justice. Each family was 
charged $1 for each program "or- 
dered." A leased telephone circuit, 
manned by special operators, was 
used. 

Results of the test, Zenith pro- 
claimed, were beyond expectations. 
Average "admission fee" per fam- 
ily was $1.73 per week, Zenith re- 
ported, with average "attendance" 
2.1 movies per week during the 
first month of the test, 1.5 the sec- 
ond month and 1.6 the third month. 
For the Bing Crosby -Barry Fitz- 
gerald "Welcome Stranger" pro- 
gram, 180 of the 300 families "or- 
dered," Zenith estimated. 

Zenith never has announced the 
results of a comprehensive survey 
of the 300 test families made by 
the National Opinion Research 
Centre of the U. of Chicago. Pre- 
sumably, NORC results will be 
made public at the public hearing 
requested by Zenith. 

Phonevision is one of three sub- 
scription TV systems in various 

stages of development. Paramount 
Pictures Corp. owns a half interest 
in International Telemeter Corp., 
which has under development a 
coin -operated pay -TV system. It is 
now being tested on a limited basis 
in Palm Springs, Calif. Skiatron 
Corp. recently completed technical 
tests of its Subscriber- Vision TV 
system in conjunction with WOR- 
TV New York. It uses coded cards 
to clarify the distorted picture. 

When Zenith first asked for per- 
mission to run an experimental 
Phonevision operation in Chicago 
in 1949, the Commission set the ap- 
plication for a hearing. Among the 
issues announced there by the FCC 
were: 

(I) Whether Phonevision should be 
classified as a common carrier or a 
broadcast service. 

(2) Relationship of Zenith with Tele- 
vision Entertainment Co. TECO was 
set up by Zenith to handle the li- 
censing of Phonevision transmitting 
equipment, to arrange fees and pro - 
grams for the service. Zenith retained 
for itself the right to manufacture the 
receiving devices. First stockholders 
of TECO were Zenith officials. 

(3) Relationship of Zenith and /or 
TECO to stations transmitting Phone - 
vision, subscribers, program suppliers 
and telephone companies. 

TV CABLE GRANTS 
Made by FCC to AT &T 

EXTENSION of TV intercity con- 
nections to Miami, New Orleans, 
Dallas, Fort Worth, Houston and 
Oklahoma City was among the 
grants made by the FCC last week 
to Bell System companies for a $60 
million construction program this 
year. Telephone company is trying 
to tie these cities into the national 
TV hookup in time for the Novem- 
ber elections [BT, Feb. 18]. Later 
in the year, AT&T plans to extend 
the southwest interconnections to 
Tulsa and San Antonio. 

Major telephone communications 
construction involves the laying of 
a new coaxial cable between Or- 
lando and Tampa, Fla.; Knoxville 
and Chattanooga, Tenn.; Memphis, 
Tenn., and Little Rock, Ark. Al- 
though it is feasible to adapt the 
coaxial cable for TV circuits, 
AT &T has no such present plans. 

Need a Good Film Spot.. 
AT A MODERATE PRICE TO FIT A LOW BUDGET? 

FILMACK can make it, as 
they're doing for hundreds of 
advertisers the country over. 

For 35 years FILMACK has 
produced top -quality film titles 

and messages for theatres and 
agencies. Experience counts. Our 
staff, complete lab, sound studio 

and camera equipment can save you 
time and money. 

Send in your copy for estimate. 
Our low prices will surprise you. 

FILM 

SPOTS 

with 
AUDIO 

AS LOW AS 
8 Sec. $50 
20 Sec. $80 
1 Minute $150 

Filmach Studios 
1 33 SOVI II WABASH AVENUE CHICAGO 5, ILLINOIS 
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KRAFT TELEVISION THEA- 
TRE, with no fuss, feathers or 
fanfare beyond a simple mention 
of the fact in the opening an- 
nouncement on Feb. 20 presented 
its 250th weekly hour -long dra- 
matic production on NBC -TV, 
where it began on May 7, 1947. 

Vehicle for this milestone tele- 
cast of video's oldest regular 
weekly series was Hubert Henry 
Davies' "The Mollusc," comedy 
drama concerning a woman who, 
like the sea animal which gave the 
play its name, devotes her energy 
to "sticking instead of moving" 
and, by her extravagant helpless- 
ness, dominates her household. 
The plot revolves around the efforts 
of her visiting brother to free her 
husband and, particularly, the 
young and attractive governess 
from their thralldom and to re- 
store his sister to her former state 
as a normally active wife and 
mother. 

Dortha Duckworth, as the domi- 
neering Dulcy, and Ernest Truex, 
as her long -suffering husband, gave 
the production better performances 
than its hackneyed script deserved. 
Catherine McLeod and John New- 
land carried off their roles as im- 
prisoned maiden and rescuing 
knight with professional smooth- 
ness. The suburban home settings 
provided a realistically comfort- 
able background for the players. 
As a whole the production was on 
a high level of technical compet- 
ence, although the unchanging 
emotional level of the action 
throughout the drama gave it a 
certain monotony which was not 
conducive to holding the home 
viewers in rapt attention. The tele- 
cast's soporific tendencies should 
probably be attributed to the 
author rather than the producer, 
director or players. 

To this reviewer, who has seen 
a fair number of Kraft dramas 
during the past five years, the 
250th telecast was somewhat below 
the average for the series. By and 
large, the Kraft Television Theatre 
has provided a video counterpart 

SOONER or LATER 
s o m e a g g r i e v e d l i s t e n e r 

accuses you of 

LIBEL OR 

SLANDER 
and THEN you'll need our 
UNIQUE INSURANCE 

covering this hazard. It coven also 
k Invasion of Privacy, Plagiarism, 

Piracy and Copyright. It is 
ADEQUATE. SURPRISINGLY 

INEXPENSIVE. 
In use Nation -wide. 

GET IT IN TIME! 
`FRM:E TOP vi fAili AND RATE, 

EMPLOYERS REINSURANCE 

CORPORATION 
,a^te ftehan,le Karns City. Mo. 

Program: Kraft Television Thea- 
tre; NBC -TV, Wed. 9 -10 p.m. 

Sponsor: Kraft Foods Co. 
Agency: J. Walter Thompson Co. 
Producer- Director: Maury Hol- 

land. 
Announcer: Ed Herlihy 
Cast: Dortha Duckworth, "Mrs. 

Baxter "; Ernest Truex, "Mr. 
Baxter"; Catherine McLeod, 
"Miss Roberts"; John New- 
land, "Tom." 

of the stories in the mass circula- 
tion magazines. The aim is not at 
great art or intense emotion but 
rather at giving viewers a weekly 
hour of pleasant entertainment, 
which can be enjoyed without dis- 
turbing the relaxed attitude ap- 
propriate to the first hour after 
dinner. Ih this, Kraft has been 
eminently successful. 

The sponsor and its agency de- 
serve special mention for the high 
quality of the commercials which 
are inserted into the between -the- 
acts intermission periods in such a 
way as not to interrupt the action 
of the play nor disturb the mood 
of the audience. Recipes are nat- 
urally stressed and the imminence 
of the Lenten season gave last 
week's telecast an opportunity for 
presenting attractive meatless 
main dishes which was fully ex- 
ploited. To arouse interest in food 
so soon after dinner is no small 
accomplishment and the Kraft 
commercials do it tastefully and 
well. 

EDUCATIONAL TV 
Program Seminar Planned 

A FIVE -DAY seminar on educa- 
tional TV programming for some 
60 college presidents and other 
school officials has been announced. 

The seminar, entitled Educa- 
tional Television Programs In- 
stitute, will be held April 21 -26 at 
Pennsylvania State College. 

Plana for the institute were an- 
nounced by Dr. Arthur S. Adams, 
president of the American Council 
on Education, Washington. 

Commenting on the seminar, Dr. 
Adams said it should serve to iden- 
tify steps necessary for the most 
effective use by educational organ- 
izations of the TV channels FCC 
has proposed to reserve for educa- 
tional non -commercial operation. 

Institute will be directed by Dr. 
Carroll V. Newsom, associate com- 
missioner for higher education in 
the New York State Education 
Dept. President Milton S. Eisen- 
hower of Pennsylvania State Col- 
lege is chairman of the Institute 
Committee, a policy group which 
will guide the project. 

It is expected that the staff in 
addition to Dr.. Newsom will in- 
clude an expert in television pro- 
gramming and consultants in tech- 
nical, financial and other aspects of 
television operations. 

Financial support to underwrite 
the institute and its staff has been 
provided by the Fund for Adult 
Education of the Ford Foundation. 
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"'The better to see you with 

deb or night 

YEARS 
ts circles, RCA tube engineers ) 

novelty 

engineers foresaw the 
in 
need for when 

camera tubes indoors could produce 
ou doors. They solved the prob- 

lem 
lighting- 
with the Image Orthicon-and 

overnight. 
world of TV 

program opportunities ope 
superior pic- 

tures 
Today, RCA Image Orthicons can deliver sups 

1 ghted studio to virtual outdoor darkness. RCA820 
brightly 

is range of 

designed for general -purpose pickups. RCA -5826 is de- 

signed for "live" work in the studio. 

Your local RCA Tube Distributor is ready to give you 

day -and -night service. Phone him any time. . ) RADIO CORPORATION of AMERICA 

ELECTRON TUBES HARRISON. N.J. 
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WHEN 
TELEVISION 
SELLS... 

FOOD 
PRODUCTS 

IN 

SYRACUSE 
P $ C Food Markets Advertis- 
ing Manager, Holland Gregg, 
rep rts, "We have been so 

del hted with the results of 
our afternoon "V- I- D -E -O" 
sho that we wish to renew for 
ano her twenty -six weeks. From 
the very beginning the audi- 
enc reaction was unbeliveable. 
Th e is no doubt in my mind 
tha WHEN Television has a 
very important place in our 
merchandising and we expect 
to continue it as long as there 
is time available." 

s 
TO. YOUR NEAREST KATZ 
AGENCY MAN AND GET THE 
FATS ON CENTRAL NEW 
YORK'S BEST TIME BUYS. 

FIRST with television in 
Central New York 

FIRST with afternoon TV 

FIRST with morning TV 

CBS ABC DUMONT 

( WHEN 
TELEVISION 

\SYRACUSE) 

A MEREDITH TV STATION 
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WXYZ -TV FILM BUY 
Acquires 1,200 Movies 

TWELVE HUNDRED motion pic- 
ture films have been purchased for 
exhibition on WXYZ -TV Detroit, 
James G. Riddell, president, an- 
nounced last week. 

It is the largest single purchase 
of films in Detroit TV history and 
represents an investment of more 
than $250,000, he explained. 

In announcing the transaction, 
Mr. Riddell said the net result will 
be to provide the more than 700,000 
television homes in the Detroit area 
with feature film entertainment of 
outstanding quality. Motion Pic- 
ture Academy, a twice -a -week show 
over WXYZ -TV sponsored by the 
Rose Jewelry Co., will exhibit many 
of the most important movies, he 
said. 

Some of the 1,200 films are "The 
Story of G.I. Joe," "Open City," 
"Street Scene," "The Chase," 
"Rain," "As You Like It," "Desert 
Victory," "Turnabout," "The Iron 
Duke" and the "Topper" series. 

CHICAGO FILM PURCHASE 
Nash Dealer on WNBQ (TV) 

PAUL (BUD) HAUSER, Chicago, 
owner of Nash Motor Sales, has 
bought a $63,000 film package of 
39 new British movies for tele- 
casting on WNBQ (TV). Mr. 
Hauser three months ago paid 
$150,000 for a series of Edward 
Small productions. The new British 
films will be shown in this coun- 
try for the first time by Hauser 
Nash, which has a 11 year TV 
exclusive. 

Mr. Hauser now buys eight hours 
weekly on the station, sponsoring 
films from 11 p.m. -1 a.m. Monday, 
Wednesday and Friday and on 
Saturday from 10 p.m.-midnight. 
His Saturday feature, which re- 
portedly attracts a million viewers, 
is responsible for such Sunday 
crowds that "customers think other 
buyers are salesmen!" Full -length 
features are shown on each of the 
Grand Marquee programs. 

WDTV (TV) Basketball 
WDTV (TV) Pittsburgh re- 
ported the first basketball - 
cast in that city between un- 
defeated teams of Duquesne 
and St. Bonaventure drew the 
biggest district audience in 
the station's three -year his- 
tory. All seats for the game 
had been sold a month in 
advance. Twenty thousand 
mail orders for tickets had to 
be returned. Westinghouse 
arranged for the telecast. The 
survey showed, WDTV re- 
ported, that 72.7% of the TV 
homes in the area were dialed 
in. Of the sets in use in the 
tri -state area covered by 
WDTV, 99.6% were viewing 
the game. Average number of 
viewers per set was reported 
at 3.3. 

11 

film report 

ASKING for declaratory relief 
and charging breach of con- 
tract, P. K. Palmer, Holly- 

wood producer of the early Dick 
Tracy TV film series, has filed suit 
in Santa Monica (Calif.) Superior 
Court against Snader Telescrip- 
tions Sales, Beverly Hills. 

Mr. Palmer alleges he entered 
into a financing and distribution 
deal with Snader Sales last sum- 
mer and that the firm never paid 
him under terms of agreement and 
has in addition tried to take over 
production of the TV series. He 
also asks for an accounting, in- 
junction and appointment of a 
receiver by the court. 

Snader two months ago filed a 
similar declaratory and accounting 
suit against Mr. Palmer, but it is 
still pending. Snader Sales owns 
a half interest in the TV series, 
and reportedly has tried unsuc- 
cessfully to make out -of -court 
settlement with the producer for 
take -over of the entire show. 

Sales . . . 

Screen Gems Inc., Hollywood, 
starting five half -hour television 
films for duPont Co., Wilmington, 
Del., for NBC -TV Cavalcade of 
America series. Two films, pre- 
viously shot experimentally by the 
company, have been accepted for 
the same series. Agency is BBDO, 
New York. 

Bing Crosby Enterprises, Culver 
City, Calif., starting two more 
films for the Rebound series. They 
are titled "Honeymoon" and "The 
Guest" and are being shot for the 
Packard Motor Car Co., Detroit. 
Bernard Girard is producer- direc- 
tor. 

Frank Wisbar Productions, Holly- 
wood, continues Fireside Theatre, 
half -hour television film series, for 
Procter & Gamble Co., Cincinnati 
(Ivory soap, Crisco, Duz), with the 
signing of the 1952 -53 contract. 
Agency is Compton Adv. Inc., New 
York. 

TeeVee Film Co., Beverly Hills, 
Calif., has sold two series of its 26 
five -minute television films, Little 
Theatre, in 22 national markets. 
Company is starting a third series, 
financed by California Bank, 
Beverly Hills branch, with Wil- 
liam Asher as the director and 
Sherman Harris as executive pro- 
ducer. 

Hal Roach Studios, Culver City, 
filming 50 lead -in commercials for 
Liebmann Breweries Inc., Brook- 
lyn ( Rheingold beer), featuring 
Herbert Marshall, stage and film 
star, as Rheingold host. Jack 
Reynolds is the director. Agency 
is Foote, Cone & Belding, New 
York. 

s 

Dudley Pictures Corp., Beverly 
Hills, is filming five commercials 
for CBS -TV I Love Lucy sponsored 
by Philip Morris & Co., New York. 
Two are animated and three in- 
tegrate animation with live action 
by show's stars, Lucille Ball and 
Dezi Arnaz. Agency is Biow Co., 
New York. 

WATV (TV) Newark has pur- 
chased from Republic Pictures 85 
western feature films "never be- 
fore shown on television," accord- 
ing to Robert Paskow, WATV film 
director. Films will be shown dur- 
ing the next 18 months. Each pic- 
ture has been cut to 53 minutes 
running time and the films have 
been arranged in four series. 

KECA -TV Hollywood has edited 26 
feature mystery films, recently 
leased from Republic Pictures, to 
53 minutes each. The films will be 
offered as package programs. They 
were originally released between 
1939 and 1945. 

Snader Transcription Sales Inc., 
Beverly Hills, announces release of 
first 1952 acquisition. It is Kid 
Magic, 39 quarter -hour films. Alad- 
din TV Productions, Hollywood, 
produced the series which stars 
Frank Scannell, Kay Kuter and 
David Kasday. 

Production . . . 

Jack Teagarden, jazz musician, 
signed by Snader Telescriptions 
Corp., Beverly Hills, for 14 three - 
minute television films as first on 
1952 production schedule. Series, 
directed by Duke Goldstone, is part 
of second library of Telescriptions. 

Jerry Courneya Productions, 
Beverly Hills, starting 26 quarter - 
hour adventure film series, Close - 
Up, with Noah Beery Jr., film actor, 
to star. 

Produced by Courneya, and ready 
for distribution by United TV Pro- 
grams, is Curtis Nagel's Worlds of 

(Continued on page 86) 

1.ANGERTONE 
BEST FOR-TV FILMS 

USED BY 

CRAWLEY FILMS, 

LTD. 

19 Fairmont Avenue, 

Ottawa, Canada. 

SYNC -SOUND 
RANGERTONE 
73 WINTHROP ST 

NEWARK 4, N. J. 
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rUnited 

Television 

programs, IncJ 

THE HOTTEST SHOW (by a country mile) IN TELEVISIOO 

A 15- MINUTE, 5- TIMES -A WEEK PROGRAM 

VERSION OF "TELLO- TEST " - 

On the market only a few days, it's already 
been snapped up by the following stations: 

WGN -TV, Chicago 
WFIL -TV, Philadelphia 

WNAC -TV, Boston 

WMAL -TV, Washington, D.C. 

WXYZ -TV, Detroit 
KHJ -TV, Los Angeles 

WTVN -TV, Columbus 
WICU -TV, Erie 

KING -TV, Seattle 
KSTP -TV, Minneapolis 

WOW -TV, Omaha 
WLTV, Atlanta 

WHAM -TV, Rochester 

WJAR -TV, Providence 
WAAM, Baltimore 

WDSU -TV, New Orleans 

By the time this ad is printed most likely 
we'll have five more under our belt. 

Phone, write or wire the UTP office nearest you 
for availabilities, prices and complete information. 

MOVIE QUICK QUIZ has all the guts of "Tello- Test" 
plus a terrific visual feature -plus those 
wonderful U.S. Savings Bonds for awards 
furnished as part of the package. 

HERE IS ONE OF THE MOST VALUABLE 

FRANCHISES IN TV. IF IT'S STILL AVAIL- 

ABLE IN YOUR MARKET -grab it- 
AND GIVE PRAISE UNTO ALLAH! 

*MOVIE QUICK QUIZ is produced by 
Walter Schwimmer who also gave you America's 
most popular radio quiz TELLO -TEST 

360 N. MICHIGAN AVENUE CHICAGO CEntral 6 -0041 

444 MADISON AVENUE NEW YORK PLaza 3 -4620 
140 N. LA BREA AVENUE HOLLYWOOD WEbster 8 -9181 

Also- distributors for Bing Crosby Enterprises, Inc., 

Kling- United Studios, Marion Parsonnet Studios, and others. 
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Pa 

This week - read 

the first 
1 

J 

TELECASTING YEARBOOK 

Read it and join the zoo advertising agencies, 3000 

national and regional advertisers -more than s000 of 

the most influential buyers of television time. 

It takes a book like this first Telecasting Yearbook 

to sum up the business of telecasting, underscore its 

economic and programming aspects. In fact, and in 

short, only the Telecasting Yearbook gives buyers every- . 

thing basic about the business of television. 

*This 34th issue . . 

Film Report 
(Continued from page 84) 

Adventure. Package contains 13 
quarter -hour television films on 
travel. 

* * 

Citation Productions, Hollywood, 
recently formed by Ed Woodworth 
to produce 13 half -hour television 
film series, Date With Destiny. Mr. 
Woodworth, formerly production 
supervisor for Commodore Produc- 
tions, also , plans International 
Theatre, an hour -long TV film 
series. 

* 

Imppro Inc., Culver City, headed 
by President Herbert Strock, for- 
merly associate producer Mark 
VII Productions for NBC -TV 
Dragnet film series, starting pre- 
production on four 13 half -hour 
TV film series. Prowl Car, dealing 
with uniformed policemen who ride 
prowl cars; Deadline, telling how 
reporters get their stories; The 
Doctor, written by Jim Moser, 
writer NBC radio Dragnet, and 
based on actual Los Angeles County 
medical cases, and untitled an- 
thology series of separate stories 
which may be used as pilot films for 
later series to be developed. 

* 

Interstate Television Corp., Holly- 
wood, starting 13 half -hour TV 
film series, Buffalo Bill, starring 
Jimmy Ellison, film actor. Lewis 
Collins is director and Vincent M. 
Fennelly, producer. 

s 

M. & A. Alexander Productions, 
Hollywood, acquires TV production 
and distribution rights to Renfrew 
of the Mounted, based on Laurie 
York Erskine novels, which will 
become 13 half -hour TV film series. 
Rights to stories handled by 
Douglas Shorer Co., N. Y. 

s s 

Nuclear Productions Inc., Holly- 
wood formed by Leon Chooluck, 
executive producer, Joseph Stern- 
bach, secretary - treasurer, and 
Edna Chooluck, vice president, to 
produce TV adventure film series. 

e 

Athena Productions Inc., Holly- 
wood, newly formed to produce TV 
film series with Clifford Sanforth, 
president, J. E. Taylor, vice- presi- 
dent, and Alfred Westen, secretary - 
treasurer. 

People . . . 

Lou Lilly, editor scenario depart- 
ment Jerry Fairbanks Productions, 
Hollywood, adds duties of a produc- 
tion supervisor of company and 
head of TV film creative depart- 
ment. Leo S. Rosencrans, formerly 
14 years executive writer Wilding 
Pictures, Detroit, and with com- 
pany for past year as writer, named 
head of TV film commercial crea- 
tive department. 

s s 

Regis Toomey, stage and film actor, 
signed by William Broidy Produc- 
tions, Hollywood, to star in 26 half- 

hour TV film series Case History 
[BT, Feb. 4]. 

s 

Scotty Beckett, film actor, signe( 
by Roland Reed Productions, Cul. 
ver City, for featured role in Rocky 
Jones, Space Ranger, TV film se. 
ries. 

Joseph Moncure March, film writ. 
er, signed by Screen Gems Inc. 
Hollywood, subsidiary Columbia 
Pictures Corp., to write half -hour 
TV film for American Petroleum 
Institute, New York, in connec- 
tion with National Oil Week. Talbot 
Jennings, film writer, signed b3 
Screen Gems to write half -hour TV 
film for Studebaker Corp. 100th an- 
niversary. 

William C. Park, KNBH (TV) Hol- 
lywood newsreel editor to Sol Les- 
ser Productions as writer, producer 
and editor of feature film adven- 
ture series. He will also function 
as adviser to Mr. Lesser on lat- 
ter's television programs. 

s 

Kenneth Michael, producer -director 
KFI Hollywood, to Frank Wisher 
Productions, Hollywood, as assist- 
ant director on Fireside Theatre 
TV film series. 

DAVID KEES 
Was With. CBS-TV 

DAVID KEES, 30, CBS -TV direc- 
tor of special events, died Feb. 22 
in Norwalk (Conn.) General Hos- 
pital, following a lengthy illness. 
He had entered the hospital a 
week earlier. 

Mr. Kees joined CBS -TV last 
December, after serving as tech- 
nical director and production man- 
ager of KPIX (TV) San Fran 
cisco since 1948. He directed the 
pooled telecasts of the Japanese 
Peace Treaty ceremonies which 
launched coast -to -coast telecasting 
last September. 

Before joining KPIX, he had 
served for six years as engineer 
in charge of special events for 
KSFO San Francisco. 

Mr. Kees was born July 2, 1921, 
in Shanghai, China, where his 
father was engaged in YMCA 
work. During the war he served 
in the Army Air Force. 

He leaves his wife, Virginia, and 
a daughter, Margaret, 7. 

TOP QUAL /TX 
MOTIONP /CTURES 

Since 1932 
Up-to -date 
completely 
equipped 
New York 
studios of 

VIDEO VARIETIES 
CORPORATION 

OKcc 41 E. 50th Sr., N.Y 22 MU a-1762 
r- 
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?RESS -RADIO FEUD 
Rages in Orlando, Fla. 

UDGING by what happened in 
)rlando, Fla., Sunday (Feb. 24), 
he Orlando Sunday Sentinel -Star 

didn't know what 
it was getting in- 
to when it ran a 
full -page ad titled 
"Why Scatter 
Your Shot ?" 

"Nobody can lis- 
ten to all four ra- 
dio stations at 
one time," the ad 
said, concluding 
with a family 
sketch showing 

ive persons draped around various 
iections of a Sunday paper. 

When J. Allen Brown, executive 
'ice president and general man - 
tger of WLOF Orlando, saw the ad 
titer returning from church, he 
tit the ceiling -and then the type- 
writer. 

Shortly after 1 p.m. WLOF car- 
led an announcement, the first of 
;0 that upset the quiet of Orlando's 
[unday and kept the station's 
witchboard flooded with calls. At 
east 99% of the callers tooksides 
with the station, it was reported. 

Mr. Brown said the first an- 
iouncement brought a call from 
me of the newspaper's editors. 
['he announcements were written in 
!ditorial fashion and carried on a 
aturation spot formula, or one 
very quarter -hour. They were 
[copped at the end of the day. The 
) rlando Sentinel and Star daily 
,ditions and Sunday Sentinel -Star 
Ire published by Martin Anderson, 
who recently sold his radio prop - 
lrties - WHOO -AM -FM - to Ed- 
ward Lamb of Toledo. 

Here is a typical editorial an- 
louncement carried by WLOF dur- 
ng the day: 
Ladies and Gentlemen, there's a 

dg, full -page ad in today's edition of 
he "Orlando Sunday Sentinel- Star" 
hat attempts to belittle Orlando's four 
'adio stations. Yes, the "Orlando Sun - 
lay Sentinel- Star" (or at least their 
tdvertising department) stoops low 
enough to cast reflection on Orlando's 
'our radio stations. These are the same 
nations that operate around the clock 
ehenever any emergency arises. 

The "Orlando Sentinel" devotes a 
'ull -page ad in today's paper to belit- 
tling Orlando's four, public- service 
minded radio stations. These are the 

Mr. Brown 

same stations that broadcast the up- 
to- minute hurricane news 24 hours a 
day whenever the emergency warrants. 

These stations broadcast news bul- 
letins for rare -blood donations when 
someone is lingering near -death at a 
local hospital. These are the same 
four radio stations that back "The 
Mothers' March on Polio" campaign 
with unlimited time, facilities and 
effort. 

These are the same four radio sta- 
tions that give complete cooperation 
and promotion in behalf of Orlando's 
Community Chest campaign. This is 
one charity drive that suffers each 
year from lack of complete newspaper 
promotion. 

The big, full-page ad in today's 
"Orlando Sunday Sentinel -Star" that 
attempted to belittle radio, could easily 
have been devoted to promoting Or- 
lando's recent Community Chest drive. 
This would have helped to make the 
drive more successful than it was. 

No: The advertising boys at the 
"Orlando Sentinel" couldn't devote 
their precious advertising newsprint 
to a successful, worthy cause. They 
want to pick a light with Orlando's 
four radio stations. Why do these 
boys want to start a fight among local 
advertising media? Why? . . . Why? 
Do you know the answer? 

ANPA CAMPAIGN 
WAVE Promotes Radio 

AMERICAN Newspapers Publish- 
ers Assn. campaign boosting news- 
papers as the best advertising me- 
dium has stirred an active counter- 
attack from another broadcaster 
[BT, Feb. 25]. 

James M. Caldwell, radio pro- 
gram director, WAVE Louisville, 
commented that the ANPA ads 
"take a direct stab at radio and 
TV, taking the stand that only a 
fraction of a potential audience is 
listening at any given time. 

"Since the ANPA has started 
this hassle, we do not intend to take 
it lying down," Mr. Caldwell de- 
clared. 

In an inter -office memo, Mr. Cald- 
well urged WAVE staff members, 
"As soon as possible, let us get 
into effect a new intensified pro- 
gram of spot announcements pro- 
moting radio as a medium. 

"In it, we will not make any 
direct derogatory remarks about 
newspapers; we will promote radio 
in a positive manner." During the 
campaign, Mr. Caldwell will be 
aming toward promoting radio as 
a medium and WAVE as a station, 
in that order, it was said. 

Immediate 
Delivery Ii!: 

II4;R\ t 
/ 8 

IN STOCK AT ALLIED! 
RCA -892R Forced - Air -Cooled Triode -in 
stock for immediate delivery. RCA -492R, $362 

RCA -891R. Forced -Air- Cooled Triode -in 
stock for immediate delivery. RCA- 891R,$362 

Our prices and conditions of sale are identical 

to those of the manufacturer. Look to ALLIED 

for rompt 
tube 

delivery Broadcast -type 

s. Let us save you time and trouble. 

Refer your AIDED Buying t 
station equipment and supplies. Get 

You want when you wont ill Ask to be put on 

list. 
"Broadcast Bulletin" mailing list. 

ALLIED RADIO 
Broadcast Division 

833 West J 

MAYmarket d 
Chicago 7 

l -7019 Coll: -ookomatoof sews 
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That's Digging 
WTAG Worcester, Mass., is 
always digging for business 
but it hardly expected to sell 
time to a well- digger. Yet 
that's exactly what happened. 
Salesman J i m McKnight 
signed C. E. Chapman for 
three spots a week on the 
morning John Woods Show. 
The well- digger rejected a 
modest suggestion to buy a 
mere 13 weeks -despite the 
fact there's a limited market 
for wells these days. "All 
right," said Mr. Chapman, 
"then let's try it for a year." 

WEISS RESIGNS 
Returns to Hughes Post 

LEWIS ALLEN WEISS, former 
Don Lee chairman, will resign 
effective March 31 as assistant 
administrator of National Produc- 
tion Authority and director of its 
Office of Civilian Requirements. 
Following a four -month Euro- 

pean trip with 
Mrs. Weiss, he 
will return to Los 
Angeles as man- 
agement advisor 
to Gen. Ira C. 
Esker, executive 
vice president of 
the Hughes In- 
dustries. 

Mr. Weiss, it is 
expected, will be 
succeeded by his 

present deputy, Walter J. Curry, 
former European representative of 
Avco and of Standard Brands. Mr. 
Weiss also was a member of the 
requirements committee of the De- 
fense Production Administration. 

Mr. Weiss entered the govern 
ment service 14 months ago- short- 
ly after the sale of Don Lee to 
General Tire & Rubber. At that 
time he had been retained by the 
Hughes organization, but immedi- 
ately was loaned to the govern- 
ment on a no -pay basis. A quarter - 
century veteran of radio and tele- 
vision, Mr. Weiss also had served 
as chairman of the board of 
Mutual. 

The Weisses will sail on the 
American Export Liner Exeambion 
for Naples, and will celebrate their 
30th wedding anniversary April 22 
aboard ship. They recently became 
grand -parents for the first time. 
Following the cruise, they will tour 
Europe for three months- satisfy- 
ing a "30 -year dream." 

Mr. Weiss 

Easley Trial Set 
TRIAL of Robert L. Easley, radio 
consulting engineer indicted on 
charge of using the mails to de- 
fraud [BIT, Jan. 28, 21], has been 
set for March 18 in U. S. District 
Court in Washington. Mr. Easley 
pleaded not guilty at his arraign- 
ment earlier this month. Conviction 
of the four -count indictment car- 
ries a penalty of one year in jail 
or a $1,000 fine for each count, or 
both. Mr. Easley, in a statement 
issued the week after his indict- 
ment, blamed his predicament on 
"envy and petty malice." 

A 

ANPA HITS S 2444 
Bad Precedent Cited 

THERE were only a few scattered 
shots last week on S 2444, the 
Johnson -Case bill to bar liquor 
advertising on the airwaves. 

Senate Interstate & Foreign 
Commerce Committee, chairmanned 
by the bill's co-sponsor, Sen. Ed C. 
Johnson (D- Col.), did not take the 
bill up in the committee's execu- 
tive session last Wednesday. The 
committee meets again March 12. 

Full round was fired by the 
American Newspaper Publishers 
Assn. on Feb. 22. The organiza- 
tion said the bill was discriminatory 
because it would prevent the ad- 
vertising of a legally made and 
sold product. The publishers noted 
that the legislation would be di- 
rected against "one segment of ad- 
vertising media only." 

If S 2444 were enacted, the pub- 
lishers continued, Congress might 
then take the position that it had 
the right to legislate against any 
other product in some other medium 
or "to eliminate all advertising at 
their whim." The protest was con- 
tained in a letter sent by Cranston 
Williams, general manager of 
newspaper group, to Sen. Johnson. 

Sen. Harley M. Kilgore i(D -W. 
Va.), meanwhile, released a state- 
ment in which he said that now 
that hearings on the liquor bill 
have been concluded [BT, Feb. 
11], he was re- issuing a letter he 
had received two years ago when a 
similar bill was being considered 
by the committee (the Langer bill). 
Letter, supporting passage of "dry" 
legislation, was by Judge Harlan 
M. Calhoun of West Virginia's 
Twenty -Second Circuit Court. 

OMAHA 

mfRfO,r 

S)AI/ON 

Room 280 
Insurance Building 

JOHN BLAIR & CO., Representatives 
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EARNING DATA 
FCC Reports Plan Hit 

TWO comments received by the 
F C on the Commission's plan 
to change the annual report on 
e ployment and earnings, required 
a nually, stress that the new 
fo doesn't look very simple and 
th t there is doubt as to whether 
th FCC is authorized to demand 
th information to be submitted 
u der the new form [BT, Jan. 
14 . 

BC objected to the form, and 
s ted that there is a "serious ques- 
ti n as to the authorization of the 
F C to require licensees to furnish 
th detailed information ..." but 
N C's comments did not deal with 
th legal question. 

nformation to be furnished the 
F I C would not aid the Commission 
in determining the financial quali- 
fi tions of an applicant or licensee, 
th network said. "The FCC can 
lo to the balance sheet and the 
pr fit and loss statements to ascer- 
ta' whether [the station] can sus- 
till' the operation." 

The amount a broadcaster pays 
hi- announcers, engineers, sales - 
m , etc., has no bearing upon the 
Co mission's functions under the 
C.mmunications Act," NBC 
cl med. 

BC has more than 4,000 em- 
p l. es, the petition revealed, and it 
w < thought '75% of them would 
ha e to be "reported" under the 
ne - form. 

Before the FCC undertakes to 

82 in Population 
among Sales Management's 
162 Metropolitan Counties 

IF your radio campaign 
includes the first 100 

markets according to Popu- 
lation -then over 234,000 
Quad- Citians are among 
your targets. 
WHBF enjoys the respect 
and good will of the Quad - 
City area -a progressive 
community which it has 
supported and served for 
over 25 years. 

Les Johnson, V.P. and Manager 

¡,GIeSGálill4 

WHBF AM 
FM 
TV 

TELCO BUILDING, ROCK ISLAND, ILLINOIS 

Represenled by Avery- Knodel, Inc. 
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EXAMINING results of rural Pulse survey are (I to r) Owen Saddler, execu- 
tive vice president- general manager, KMA Shenandoah, Iowa; Edward W. 
May, KMA president, and Dr. Sydney Roslow, president of Pulse Inc. Trio 
is pictured at KMA "Coffee Klatch" in Omaha, attended by 85 Omaha 

advertising men. 

require this expenditure of time, 
effort and money by its licensees to 
collect and compile this data, care- 
ful consideration should be given 
to the value of such a study when 
completed," NBC said. 

Congress should authorize the 
rule- making proposed, the network 
felt. 

NARTB also objected to the new 
form. 

The association said the FCC is 
not authorized to "require the di- 
vulgence by licensees of the infor- 
mation to be elicited by the pro- 
posed form." It is not consistent 
with the present annual report sec- 
tion of the FCC Rules, NARTB 
said. 

The new form is not a simplifi- 
cation but a complication of the 
presently required reports, the as- 
sociation asserted. 

The public need for the addition- 
al information has not been shown, 
the petition said, and furthermore 
"the Bureau of Labor Statistics 
has no authorization to get the in- 
formation." NARTB objects to 
BLS's efforts to get the informa- 
tion "indirectly" and "circuitous- 
ly" when it cannot get it directly. 

The principal purpose of the pro- 
posed revision, as announced by the 
FCC, is "to obtain specific televi- 
sion occupational data which here- 
tofore have not been readily avail- 
able." 

The proposed form would re- 
quire each broadcaster, for a sam- 
ple week, to: 

(1) Classify each full -time employe 
by occupational title (station title); 

(2) State whether employed in ra- 
dio or television operations, or both; 

(3) Assign each employe one of 34 
occupational code numbers according 
to detailed Bureau of Labor Statis- 
tics job descriptions; 

(4) State each employe's sex; 
(5) State each employe's scheduled 

weekly hours and scheduled weekly 
compensation. 

COLUMBIA Workshop, Hollywood has 
started series of 20 radio -TV lectures 
presented by CBS Radio's Hollywood 
staff. 

fr 

FIELD TEST COMPLETED 
Seattle Outlets Study Report 

THE TV transmitter site tests con- 
ducted jointly under the auspices 
of KING -TV, KIRO, KJR and 
KOMO Seattle [BT, Nov. 19, 
1951] have been concluded and the 
report is being studied by engi- 
neers at the four stations. 

The report, a confidential docu- 
ment, was prepared by Prof. Myron 
Swarm of the U. of Washington 
Electrical Engineering Dept. It 
was based on field tests comparing 
the relative effectiveness of two 
possible sites for television trans- 
mitters - Queen Anne Hill in 
Seattle and Squawk Mountain, 
south of the city. 

WPRS -FM on Air 
WPRS -FM Paris, Ill., has taken 
the air, programming indepen- 
dently of WPRS which commenced 
operation in May 1951. FM opera- 
tion was launched with broadcast 
of state basketball tournament. 
Building has been expanded and 
staff will be increased for FM, ac- 
cording to Carl Sunkel, WPRS pro- 
gram director. WPRS -FM operates 
on 98.3 mc. 

RED CROSS DRIVE 
Radio, TV to Promote 

THE ANNUAL radio and televi- 
sion campaign for the national and 
greater New York fund drives for 
the American Red Cross was 
launched Feb. 23 and will run 
through March. 

For the Red Cross Sabbath (Sat- 
urday) and Red Cross Sunday 
(yesterday), special appeals were 
sent to program directors on all 
stations located in New York for 
use on or around religious pro- 
grams on those dates. 

For Radio -TV Day next Friday, 
when the drive gets into full swing 
-spots and brief features are 
being distributed to all stations, 
to be followed in March with spot, 
feature and human interest ma- 
terial which will be distributed to 
commentators each week. 

President Truman is slated to 
launch the campaign officially on 
Thursday night with a speech to be 
carried on both radio and TV net- 
works [BT, Feb. 18]. 

Among the special aids to be dis- 
tributed to radio stations will be 
recorded programs by Bing Crosby, 
Bob Hope, Alice Faye and Phil 
Harris and The Railroad Hour. 
Also available to stations will be 
a brief appeal recorded by E. 
Roland Harriman, president of 
ARC; Robert A. Lovett, Secretary 
of Defense; Lee Price, president 
of U. S. Junior Chamber of Com- 
merce; George Meany, secretary - 
treasurer, AFL; Philip Murray, 
CIO; Donald R. Wilson, national 
commander, American Legion, and 
others. 

New York area station officials 
were guests of the Red Cross Radio 
and TV Committee, headed by 
James Sauter, at a plans luncheon 
last Wednesday. The national goal 
is $85 million; New York City's 
$6.7 million. 

Woodland Stricken 
CECIL WOODLAND, general man- 
ager of WQAN -AM -FM Scranton, 
Pa., suffered a heart attack en 
route to Washington, D. C., fort- 
night ago. He is recuperating at 
St. Mary's Hospital, Amsterdam, 
N. Y., the city where his wife was 
visiting when he was stricken. 

WPORTLAND, OREGON 
on the efficient 620 frequency 
AFFILIATED WITH NBC 

TOTAL BMB 
FAMILIES 
From 1949 EMI 

survey 
DAYTIME 

350.030 saw - 357,730 
Stellen 3 . 195.170 
Seeäon C ... 191,sì0 
Stettin D .. 
NIGHTTIME 
KGW 
NIGHTTIME 

. 
307,970 s,.,L.e C - SOSM Swele. D . . 

REPRESENTED NATIONALLY BY EDWARD PETSY CO. 
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YOUNG ladies of Saranac Lake, 
N. Y., got a fund of Leap Year 

-encouragement from WNBZ when 
the 'station sponsored a post card 
poll to determine the most popular 
bachelor in the area. Of 1,700 an- 
swers, 467 votes were cast for Ar- 
thur Fortune, 35 year old service- 
man for a local bottled gas com- 
pany, who was named "Mr. Bache- 
lor of 1952." Mr. Fortune collected 
several prizes contributed by in- 
terested businessmen as well as 
three that are still unclaimed: a 
free marriage ceremony, wedding 
cake and honeymoon if he marries 
within the next year. 

.FIRST HAND INFORMATION 
GOOD WILL tour is made each Sat- 
urday into several of the 82 coun- 
ties covered by KWTO Springfield, 
Mo., by farm service director Lloyd 
Evans and public relations director 
Bill Bailey. Purpose of the jaunt 
is to visit with the people in sur- 
rounding towns and gather opin- 
ions on how the station may better 
serve the area. 

SHOPPING CAN BE FUN 
DETROIT Supermarket shoppers 
may get a chance at some fun and 
prizes from now on when they go 
marketing. Good Luck to You has 
been introduced over WJR. Show, 
featuring Ralph Freeman as quiz 
master, will originate at different 
store each day. Quiz contestants 
will be selected from the store 
audience. 

OLD BUDDIES 
MOTION picture theatre -TV sta- 
tion promotion tie -up was success- 
fully executed in Washington, D.C., 
last week. Principals involved were 
WTOP -TV and RKO Keith's 
Theatre. "Pick Temple Day," fea- 
turing appearances of Pick Temple, 
WTOP -TV personality, at show- 
ings of "Bend of the River" tripled 
'theatre business, according to film 
officials. Mr. Temple gave two 
shows lasting 15 minutes each. 
Both the station and the theatre 
cooperated in promoting the event 
to everybody's satisfaction. 

SPORTS EXCLUSIVE 
NEWS of the Olympic . games in 
Oslo, Norway were reported ex- 
clusively to WFIL Philadelphia by 
Elizabeth Parkinson Speck, author 
and member of the U. S. Figure 
Skating Assn. who was engaged 
by the station as a special corre- 
spondent. When Mrs. Speck returns 

,to this country, she will appear on 
several programs at the station to 
recount her experiences at the 
winter games. 

HAVE YOU 

HEARD ABOUT 

$1 scripts? 
/fcsç't°') 

0 

TUFTY NEWS BUREAU 

National Press Building 

WASHINGTON, D. C. 

programs promotion 
premiums V 

ECONOMY PLUS 
FOREST greenery decorates a pro- 
motion piece put out by KCKN 
Kansas City, instructing potential 
advertisers "to saw off a bigger 
chunk of sales" in the area by using 
the station as an advertising medi- 
um. Promotion plugs low -cost sales 
booster packages such as the 26 50- 
word spot announcements for $180 
which are aired at times the spon- 
sor specifies during any calendar 
month. . 
NOTHING TO SELL 
ANTI -COMMERCIAL radio lis- 
teners in Westerly, R. I., have had 
their prayers answered by a local 
manufacturer. The company spon- 
soring six Westerly High School 
athletic contests on WERI as a 
public service instructed station 
officials not to give commercials 
at any time during the broadcasts 
because of their public service na- 
ture. Company's name, however, is 
mentioned at the opening and close 
of each program. 

- p 

RECEPTION IS THE THING 
BEST proof of TV coverage is 
home reception, according to promo- 
tion released by WFIL -TV Phila- 
delphia. Copy cites survey statis- 
tics showing that the station covers 
6,869,284 potential customers. Fig- 
ure break -down plus map illustra- 
tions of the actual area covered by 
the station are directed at the ad- 
vertiser reminding him that "the 
WFIL -TV audience goes to market 
with you in mind." -- 
RADIO SALUTE 
CANADIAN independent stations 
are planning a live talent salute 
from the industry to Queen Eliza- 
beth II. Idea came from Phil La- 
londe, manager of CKAC Montreal, 
and arrangements have been com- 
pleted with the Canadian Broad- 
casting Corp. A special network 
will be established to allow all pri- 
vately -owned Canadian stations to 
participate in the program. Lead- 
ing talent, both French and English, 
will be used. Stations unable to 
carry the program at the time of 
the network will be able to carry it 
on tape or disc later. 

SIGN NON -ADVERTISER 
NEW feather has appeared in the 
cap of WWJ -TV Detroit for sign- 
ing Stanley Home Products of that 
city to 13 -week contract. The non- 
advertising firm which long claimed 
selling was a matter of personal 
contact with customers has suc- 
cumbed to the lure of the TV screen 
with its sponsorship of a half -hour 
weekly audience participation show. 
Company's products are awarded as 
prizes. Walt Kose and Marge 
Rogers, both of station's staff, are 
writing and producing show. 

BROADCASTING Telecasting 

NO RIVALRY HERE 
CURRENT top tunes and classical 
music go hand in hand at KWK St. 
Louis. A seven -program series has 
been set up by station disc jockeys 
who dedicate popular songs to all 
those who make telephone pledges 
to help the St. Louis Symphony 
Society for the orchestra's main- 
tenance fund. Broadcasts handled 
by Ed Wilson, Gil Newsome and 
Tom Dailey are running for two 
weeks. - - 
TV VALENTINE 
MOTHERS of servicemen who are 
serving on the cruiser St. Paul in 
Korea got a special Valentine from 
KSTP -TV St. Paul - Minneapolis. 
Last November, the station sent 
film to the ship with instructions 
to take shots of the men, all of 
whom are from the Minnesota area. 
When the film was returned, 30 
phone calls were made informing 
mothers what time to turn on the 
TV set on Feb. 14. 

DISC SWITCH 
NRC Chicago started its "swing to 
45" promotion last week with on- 
the -air mentions by disc jockeys 
and conversion of many of its 
35,000 records to the 45 rpm discs. 
Swing to 45, a recorded show, will 
be aired weekly during the six -week 
campaign, backed by a schedule of 
station breaks, one- minute spots 
and dealer tie -ins. 

PROGRAM EXPANSION 
TRI- LINGUAL policy covering 
Italian, English and French will 
be inaugurated today by WOV New 
York, bi- lingual independent, with 
the initial broadcast of France on 
Review, planned for Monday - 
through - Saturday airing from 
7:30 -8 p.m. EST. Program will fol- 
low the station's Italian language 
programming and will feature news 
on Paris fashions, interviews with 
prominent French officials, popular 
music and French opera. 

ON THE ALERT 
ANNOUNCEMENT aired recently 
over Columbus, Ohio stations was 
proof positive that "wherever you 
go, there's radio." Broadcasters 
were asked to deliver a brief mes- 
sage test alerting 90 some members 
of one of the Air National Guard 
units at nearby Lockbourne Air 
Force Base. Result was, within a 
half hour, 3,500 of the base person- 
nel had reported in person or by 
phone. 

SCHOOL DAY SAFETY 
SCHOOL children are being heard 
in a safety campaign over WOL 
Washington in cooperation with the 
American Automobile Assn. urging, 
listeners to drive carefully en route 
to and from work. Members of the 
school boy safety patrol are taking 
part in the transcribed series aired 
each day in the morning, at mid- 
day and late in the afternoon. 

KIDS PLUG PARENTS 
LIKE father, like son-or daughter 
-as the case may be at WDRC 
Hartford, Conn. Children of sta- 
tion personalities are being heard 
over the air as part of the station's 
program promotion. Susy Smith, 4, 
is plugging father Jack Smith's 
disc show. Kathy Sheehan, 3%, 
urges listeners to hear her papa's 
newscast nightly and Rolf and Neil 
Olson, 10 and 6 respectively, put in 
a good word for their father's a.m. 
news program. 

WAY TO A MAN'S HEART 
SUPPLY of the sponsor's product 
is sent to TV columnists by KGO- 
TV San Francisco to promote Let's 
Go Shopping, the Evangeline Baker 
show sponsored by Remar Bread 
Co., Oakland. Note accompanying 
bakery products tells recipient to 
enjoy not only the content but the 
TV show as well. 

CHILDREN'S DEFENSE SHOW 

SCHOOL children got a taste of the 
meaning of civil defense through 
the facilities of KFAL Fulton, Mo., 
last week in a special 15 minute 
broadcast heard in all city schools 
at 10:30 a.m. Radios were installed 
in each class room. 

"immediate revenue produced 
ith regional promotion 

campaigns 

23 years of 
service to the 
broadcasting industry 

experienced sales 
personnel will sell community 

programs throughout 
your coverage area 

66 ACACIA DRIVE 

ATHERTON, CALIFORNIA DAVENPORT 3 -3061 

PAUL W. MCCOLLISTER, General Manager 
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Feb uary 21 Applications . . . 

License Renewal 
Fo owing stations request renewal of 

lice ;e: 
San Bernardino, Calif., KLZ 

Den er, KMVI Wailuku, Hawaii; KFXD 
Nam a, Idaho, WIBW Topeka, WLAP 
Lexie gton, Ky., WGAN Portland, Me., 
KW I Springfield, Mo., KMON Great 
Falls Mont., WGR Buffalo, WEAN 
Prov dente, R. I., WSYR Syracuse, 
N. , WIS Columbia, S. C., WNAX 
Yen ton, S. D. WREC Memphis, WCAX 
Bur n, Vt., WLVA Lynchburg, 
Va., SLS Roanoke, Va., KVOS Bel- 
ling , Wash., and WMAM Marinette, 
Wis. 

PPLICATIONS RETURNED 
Gee eva County Reaper, Geneva, Ala. 

al x application for CP new 
AM tation on 1150 kc, 1 kw daytime. 

K R Grand Coulee, Wash. - RE- 
T ED application for assignment of 
lice e from Carl F. Knierim to W. 
Rich rd Carlson Jr. and Norah B. Carl- 
son, /b as Grand Coulee Bcstg. Co. 

Feb uary 25 Decisions 
BY THE SECRETARY 

Granted License 
IT (FM) Yancey County, N. C.- 
ed license new FM station: 106.9 

( 295) 325 kw ant. 3300 ft. 
D Quincy, Ill. -Granted license 
g increase in daytime power, 

930 kc, 5 kw -LS, 1 kw -N, DA -N, 
e. 

Granted CP 
HP s C Pocahontas, Ark.-Granted CP 

to m. unt FM ant. on side of AM tower; 
cond 

Granted Modifications 
KS D Sidney, Neb.-Granted mod. 

CP t change ant. system and trans.; 

WS F Ft, Myers, Fla.-Granted mod. 
CP r approval of ant., trans. and 

HD 
mod CP for extension of completion 
date o 8-18-52. 

Gran ed 'mod. CP for extension of 
cOrrip etion date to 9-13-52. 

N Santa Cruz, Calif.-Granted 

W 
Gran 
me 

W 
cove 
etc.: 
fullt 

FO FINEST TAPE RECORDING 

-FIRST CHOICEI 
OF ENGINEERS! 

Orly Magnetorder offers all the flex- 
ibility, high fidelity and features you 
rebuire -at a price you want to pay! 

FITS EVERY PURPOSE-EVERY PURSE! 

PORTABLE - LIGHTWEIGHT 
Recorder in one case - 
Amplifier in the other. Easy 
handling - compact! 

QUICKLY RACK MOUNTED 
Units can be combined for 
studio operation of portable 
equipment. 

CONSOLE OR CONSOLETTE 
Operation available by com- 
bining units in rich Magna - 
corder cabinets. 

For new catalog - write: 

aittteeed, INC. 

i Magne d. Inc. 360 N. Michigan Ave., Chicago t, III. 

Page 0 March 3, 1952 

fCC actions 

FEBRUARY 21 THROUGH FEBRUARY 28 

CP- construction permit ant.- antenna cond.- conditional 
DA- directional antenna D -day LS -local sunset 
ERP- effective radiated power N -night mod.- modification 
STL- studio -transmitter link aur: aural trans.- transmitter 
synch. amp.-synchronous amplifier vis: visual unl: unlimited hours 

STA- special temporary authorization 

Grants authorizing new stations, changes in facilities, and transfers 
appear at the end of this department, accompanied by a roundup of new 
station and transfer applications. (See page 95.) 

February 26 Decisions . . 

COMMISSION EN BANC 
To Increase Power 

KWHP Cushing, Okla. -Granted mod. 
CP to increase power from 500 w to 
1 kw, daytime, on 1600 kc. 

To Remain Silent 
WNAW North Adams, Mass.- Grant- 

ed authority to remain silent additional 
60 days from Feb. 7 pending financial 
reorganization. Station not to resume 
broadcasting without prior Commis- 
sion authorization if reorganization 
results in transfer of control. 

WWXL Peoria, Ill.- Granted au- 
thority to remain silent for 60 days 
from Feb. 14 pending financial re- 
organization. Station not to resume 
broadcasting without prior Commis- 
sion authorization if reorganization 
results in transfer of control. 

To Specify Move 
WCEN Mt. Pleasant, Mich.- Granted 

mod. CP to specify max. expected oper. 
values under authorization to increase 
power from 500 w day to 1 kw -LS, 500 
w night on 1150 kc, DA -N fulltime; 
cond. 

Granted Authority 
WPAM -FM Pottsville, Pa.- Granted 

special experimental authority too er- 
ate station by remote control from 
AM trans. without licensed operator 
in attendance at WPAM -FM trans. for 
period ending Aug. 25, 1952; cond. 

WGST -FM Atlanta, Ga.- Granted 
special experimental authority to 
operate station by remote control from 
AM trans. for period ending April 1, 
1952, without licensed operator in at- 
tendance at WGST -FM trans.; cond. 

License Renewals 
Following stations granted renewal 

of license for regular period: 
WBNS -TV Columbus, Ohio, WJBK- 

TV Detroit, WJAC -TV Johnstown, Pa., 
WSPD -TV Toledo, WKRC -TV Cincin- 
nati, WBBB -FM Burlington, N. C., 
WGCM -FM Gulfport, Miss., WIMA- 
FM Lima, Ohio, and WJOB Hammond, 
Ind. 

License Extended 
Following stations granted temporary 

extension of license for period ending 
June 1: 

WSMB -FM New Orleans, WSYB 
Ruthland, Vt., KPRO Riverside, Calif., 
KREO Indio, Calif., KYOR Blythe, 
Calif., KVVC Ventura, Calif., KHBR 
Hillsboro, Tex., and WLOA Braddock. 
Pa. 

February 26 Applications . . 

ACCEPTED FOR FILING 
AM -1170 kc 

KCBQ San Diego, Calif. -Special 
service authorization to operate day- 

Allocations Supplement 
BROADCASTING TELECAST- 
ING will publish in complete 
text the FINAL TELEVI- 
SION ALLOCATIONS RE- 
PORT. Subscribers will re- 
ceive the supplement without 
charge. Extra copies will be 
available, as long as the 
supply lasts, at $3 each. 

r 

time employing non -directional ant. 
for period of 6 months. 

Licensee for CP 
KTAC Tacoma, Wash.-License for 

CP, as mod., which authorized fre- 
quency change, power increase, hours 
of operation, DA -N and change in 
trans. location. 

CP for CP 
WKEI Kewanee, DL -CP to replace 

expired CP which authorized new AM 
station on 1450 kc with 100 w. full- 
time. 

Modification of CP 
WNEW New York -Mod. CP, as mod., 

which authorized power increase, 
change from DA -DN to DA -N, new 
trans. etc., for extension of completion 
date. 

KMLW Marlin, Tex. -Mod. CP, as 
mod., authorizing new AM station, for 
extension of completion date. 

WHFC (FM) Chicago -Mod. CP, as 
mod., authorizing changes in FM sta- 
tion, for extension of completion date. 

WARD (TV) New York -Mod. CP, 
authorizing changes in TV station, for 
extension of completion date to Sept. 
13, 1952. 

License Renewal 
Following stations request renewal 

of license: 
KSTP -TV St. Paul, KE2XHZ Nutley, 

N. J. (experimental TV bcstg. station). 
WUSV (FM) Scranton, Pa. (non -com- 
mercial educational FM station), 
WDBO Orlando, Fla., WGRA Cairo Ga., 
WSAV Savannah, Ga., KGMB Hono- 
lulu, Hawaii, KIDO Boise, Idaho. 
KXXX Colby, Kan., KXOK St. Louis, 
KOPR Butte, Mont., WDNC Durham, 
N. C. WPRO Providence, R. I., KTSA 
San Antonio, Tex., KTBB Tyler, Tex., 
and KPQ Wenatchee, Wash. 

TENDERED FOR FILING 
AM -1030 kc 

KWBU Corpus Christi, Tex. -Ex- 
tension of special service authoriza- 
tion to operate on 1030 kc with 50 kw, 
with non -directional ant. from LS at 
Boston to LS at Corpus Christi, for 
period not to exceed 12 months begin- 
ning March 15. 

February 27 Decisions . . . 

COMMISSION EN BANC 
AM License Renewals 

Following AM stations granted re- 
newal of licenses for regular period: 

KEXO Grand Junction, Col.; KOKX 
Keokuk, Iowa; WAYZ Waycross. Ga.: 
WNLK Norwalk. Conn.; WSBB New 
Smyrna Beach, Fla.; MCC Corona, 
Calif. 

AM Licenses Extended 
Following AM stations granted tem- 

porary extensions of licenses to June 
1, 1952: 

WIAM Williamston, N. C.; WWWW 
Rio Piedras, P. R.; KALA Sitka, Alas- 
ka; KBMW Breckenridge, Minn.; 
KBOK Waterloo, Iowa; KBYR Anchor- 
agge. Alaska; KNIT Lampasas, Tex.; 
KIND Independence, Kans.: KLPR 
Oklahoma City, Okla.; KRKL Kirk- 
land, Wash.; KXA Seattle, Wash.; 
WACR Columbus, Miss.; WIBG Phila- 
delphia; WREX Duluth, Minn.; WMGM 
New York. 

KCSJ Pueblo, Col. -Granted further 
temporary extension of license until 
final action in hearing on its renewal 
or until April 1, 1953, whichever is 
earlier. 

WOW Omaha, Neb. -Same, but until 
June 1, 1953. 

KSVC Richfield, Utah -Same, but 
until Oct. 1, 1953. 

KTXC Big Springs, Tex. -Same, but 
until Oct. 1, 1953. 

KXLA Pasadena, Calif. -Same, but 
until June 1, 1953. 

WELS Kinston, N. C.-Same, but un- 
til Dec. 1. 1954. 

WJVA South Bend, Ind. -Same, but 
until Aug. 1, 1952. 

W KO W Madison, Wls. -Same, but 
until Dec. 1, 1952. 

WOL Washington, D. C.- Granted 
further temporary extension of license 
for synch. amp. only, until final action 
in the hearing re engineering issues, 
etc., or until Oct. 1, 1954, whichever is 
the earlier. 

FM License Renewals 
Following FM stations granted re- 

newal of licenses on regular basis: 
WRJN -FM Racine. Wis.; KCRK -FM 

Cedar Rapids. Iowa; KECA -FM Los 
Angeles; KFSD -FM San Diego; KGDM- 
FM Stockton, Calif.; KNX -FM Holly- 
wood; KRIC -FM Beaumont, Tex.; 
KRLD -FM Dallas; KTTS -FM Spring- 
field, Mo.; KTUL -FM Tulsa; KXYZ -FM 
Houston; WAAT -FM Newark, N. J.; 
WBBO -FM Forest City, N. C.; WBIR- 
FM Knoxville; WCAL -FM Northfield, 
Minn.; WCNT -FM Centralia, Ill.; 
WCOL -FM Columbus, Ohio; WCOU -FM 
Lewiston, Maine; WCOV -FM Montgom- 
ery, Ala.; WCSI -FM Columbus. Ind.; 
WCTA -FM Andalusia, Ala.; WDRC -FM 
Hartford, Conn.; WEED -FM Reading, 
Pa.; WENR -FM Chicago; WERC -FM 
Erie, Pa.; WESC -FM Greenville, S. C.; 
WFJL (FM) Chicago; WFLA -FM Tam- 
pa. Fla.; WFNS -FM Burlington, N. C.; 
WFRS (FM) Grand Rapids. Mich. 
WHBC -FM Canton, Ohio; WHDH -FM 
Boston; WHLD -FM Niagara Falls; 
WHYN -FM Holyoke, Mass.; WIBM -FM 
Jackson, Mich.; WIP -FM Philadelphia; 
WIS -FM Columbia. S. C.; WJIZ (FM) 
Hammond, Ind.; WJPB (FM) Fairmont, 
W. Va.; WJTN -FM Jamestown, N. Y.; 
WKBN -FM Youngstown, Ohio; WKOK- 
FM Sunbury, Pa.; WLAW -FM Law- 
rence, Mass.; WMAS -FM Springfield, 
Mass.; WMAZ -FM Macon, Ga.; WMBD- 
FM Peoria, Ill.; WMFD -FM Wilming- 

SERVICE DIRECTORY 

Custom -Built Equipment 
U. S. RECORDING CO. 

1121 Vermont Ave., Wash. 5, D. C. 

Lincoln 3 -2705 

TOWERS 
AM FM TV 

Complete Installations 

TOWER SALES & ERECTING CO. 
6100 N. E. Columbia Blvd 

Portland 11, Oregon 

COMMERCIAL RADIO 
MONITORING COMPANY 

PRECISION FREQUENCY MEASUREMENTS 

Engineer on duty all night every night 

JACKSON 5302 

P. O. Box 7037 Kansas City, Mo. 

* VACANCY 
YOUR FIRM'S NAME in this "vacancy" 
will be seen by 15,500 readers-sta- 
tion owners and managers, chief so- 
gineen and technicians -applicants 
for AM, FM, Television and facsimile 
facilities. 

viesgualmligm 
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CONSULTING RADIO TE1[.EV]ISI®N NGINEERS 

JANSKY & BAILEY 
Executive Offices 

National Press Building 
Offices and Laboratories 

1339 Wisconsin Ave., N. W. 
Washington, D. C. ADams 2414 

Member AFCCE 

Commercial Radio Equip. Co. 

Everett L. Dillard, Gen. Mgr. 

INTERNATIONAL BLDG. DI. 1319 
WASHINGTON, D. C. 

P. O. BOX 7037 JACKSON 5302 
KANSAS CITY, MO. 

Craven, Lohnes & Culver 

MUNSEY BUILDING DISTRICT 8215 

WASHINGTON 4, D. C 

Member AFCCE 

E. C. PAGE 
CONSULTING RADIO 

ENGINEERS 

BOND BLDG. EXECUTIVE 5670 
WASHINGTON 5, D. C. 

:fernher AFCCE 

WILLIAM L. FOSS, Inc. 

Formerly Colton & Foss, Inc. 

927 ".5th St., N. W. REpublic 3883 

WASHINGTON, D. C. 

LYNNE C. SMEBY 
"Registered Professional Engineer" 

1311 G St., N. W. EX. 8073 

Washington 5, D. C. 

ROBERT L. HAMMETT 
CONSULTING RADIO ENGINEER 

230 BANKERS INVESTMENT BLDG. 

SAN FRANCISCO 2, CALIFORNIA 

SUTTER 1 -7545 

ton, N. C.; WMIX -FM Mt. Vernon, Ill.; 
WNYC -FM New York; WOAY -FM Oak 
Hill, W. Va.; WPTF -FM Raleigh, N. C.; 
WQAN -FM Scranton, Pa.; WRC -FM 
Washington; WRFL (FM) Winchester, 
Va.; WRFM Hattiesburg, Miss.; WRRN 
Warren, Pa.; WRVS (FM) Richmond, 
Va.; WSB -FM Atlanta; WTRT (FM) To- 
ledo, Ohio; WVKO (FM) Columbus, 
Ohio; WWSW -FM Pittsburgh; WJBK- 
FM Detroit, Mich.; KFMV (FM) Holly- 
wood, Calif.; KMFM (FM) Hollywood; 
KSPI (FM) Stillwater, Okla.; WKYC 
(FM) Paducah, Ky.; WFLY (FM) Troy, 
N. Y.; WGWR -FM Asheboro, N. C.; 
WSYR -FM Syracuse, N. Y.; WWIN 
(FM) Baltimore; WIBG -FM Philadel- 
phia; WPRO -FM Providence; KOKX- 
FM Keokuk, Iowa; WEAU -FM Eau 
Claire, Wis.; WGUY -FM Bangor, Maine; 
WCMI -FM Ashland, Ky. 

JAMES C. McNARY 
Consulting Engineer 

National Press Bldg., Wash. 4, D. C. 

Telephone District 1205 

Member AFCCE 

A. D. RING & CO. 
26 Years' Experience in Rodio 

Engineering 

MUNSEY BLDG. REPUBLIC 2347 

WASHINGTON 4, D. C. 
Member AFCCE 

McIntosh & Inglis 
WYATT BLDG. (777 14th St., N. W.) 

Metropolitan 4477 

WASHINGTON, D. C. 

Member AFCCE 

MILLARD M. GARRISON 

1519 Connecticut Avenue 

WASHINGTON 6, D. C. 

MICHIGAN 2261 

limber AFCCE 

JOHN CREUTZ 
319 BOND BLDG. REPUBLIC 2151 

WASHINGTON, D. C. 

lJer;bn AFCCE 

GEORGE P. ADAIR 
Consulting Radio Engineers 

Quarter Century Professoral Experience 
Radio-Television- 

Electronics-Communications 
1833 M St., N. W., Wash. 6, D. C. 

Executive 1230 -Executive 5231 
(Nights- holidays, Lockwood 5 -1819) 

Member AFCCE 

JOHN B. HEFFELFINGER 

815 E. 83rd St. Hiland 7010 

KANSAS CITY, MISSOURI 

FM Licenses Extended 
Following FM stations granted tem- 

porary extensions of licenses to June 
1, 1952: 

WNDB -FM Daytona Beach, Fla.; 
KMJ -FM Fresno, Calif.; WOMI -FM 
Owensboro, Ky.; KOZY (FM) Rapid 
City, S. D.; KISW (FM) Seattle; KSWI- 
FM Council Bluffs, Iowa; WAIR -FM 
Winston -Salem, N. C.; WEMP -FM Mil- 
waukee; WHNC -FM Henderson, N. C.; 
KARM -FM Fresno, Calif KMUS -FM 
Muskogee, Okla.; WAVU -FM Albert- 
ville, Ala.; WDEM -FM Providence: 
WFMN (FM) Alpine, N. J.; WIMS -FM 
Michigan City, Ind.; WKFM (FM) (for- 
merly WCBT -FM) Roanoke Rapids, 
N. C.; WNDR -FM Syracuse, N. Y.; 
WMGM -FM New York; WEQR (FM) 
Goldsboro, N. C.; WBNY -FM Buffalo, 
N. Y.; WMLL (FM) Evansville, Ind.; 

BROADCASTING Telecasting 

-Established 1926 - 
PAUL GODLEY CO. 

Upper Montclair, N. J. MO. 3 -3000 

Member AFCCE 

There is no substitute for experience 

GILLETT & BERGOUIST 
982 NATL. PRESS BLDG. NA. 3373 

WASHINGTON, D. C. 

RUSSELL P. MAY 
1422 F St., N. W. Kellogg Bldg. 

Washington, D. C. REpublic 3984 

ll.mher .]FCCF. 

KEAR & KENNEDY 

1302 18TH ST., N. W. HUDSON 9000 

WASHINGTON 6, D. C. 

ltcmber AFCCE 

GUY C. HUTCHESON 
P. O. Box 32 AR 4 -8721 

1100 W. Abram 

ARLINGTON, TEXAS 

WALTER F. KEAN 
AM -TV BROADCAST ALLOCATION, 

FCC & FIELD ENGINEERING 

1 Riverside Road -Riverside 7 -2153 
Riverside, Ill. 

(A Chicago suburb) 

GRANT R. WRATHALL 
Aptos, California 

Appointments arranged for 
San Francisco Seattle Salt Lake City 
Los Angeles Portland Phoenix 

Box 260 APTOS -3352 
tlember AFCCE 

WNAV -FM Annapolis, Md. (Comr. 
Sterling dissented on last three). 

TV Licenses Extended 
Following commercial and experi- 

mental TV stations granted further 
temporary extensions of licenses to 
June 1, 1952: 

WBKB (TV) Chicago; WARD (TV) 
New York; KE2XDN KE2XDR near 
New York; WRGB (TV) Schenectady; 
KE2XCV Schenectady; KPIX (TV) San 
Francisco; KM2XBB Los Angeles. 

February 27 Applications 
ACCEPTED FOR FILING 

AM -1050 kc 
Pr, nerity Land Bcstg. Co., Loving - 

ton, M.-Application for CP new 

GEORGE C. DAVIS 

501 -514 Munsey Bldg.- STerling 0111 

Washington 4, D. C. 

Member AFCCE 

GAUTNEY & RAY 

CONSULTING RADIO ENGINEERS 

1052 Warner Bldg. 

Washington 4, D. C. 

National 7757 

WELDON & CARR 
WASHINGTON, D. C. 

1605 Connecticut Ave. 

Dallas, Texas Seattle, Wash. 
4212 S. Buckner Blvd. 4742 W. Ruffner 

.11crr :ber . -IFCC? 

A. EARL CULLUM, JR. 

CONSULTING RADIO ENGINEERS 

HIGHLAND PARK VILLAGE 

DALLAS 5, TEXAS 

JUSTIN 6108 

ROBERT M. SILLIMAN 

1011 New Hampshire Ave.. N. W. 

Republic 6646 

Washington 7, D. C. 

WILLIAM E. BENNS, JR. 

Consulting Radio Engineer 
3738 Kanawha St., N.W., Wash., D. C. 

Phone ORdway 8071 
Box 2468 Birmingham, Ala. 

Phone 6 -2924 

Member AFCCE 

AM station, 1250 kc, 1 kw D, AMEND- 
ED to change frequency to 1050 ke, 
change power to 250 w, etc. 

License for CP 
WRJW Picayune, Miss. - License for 

CP, as mod., which authorized power 
increase, ant. changes, etc. 

Modification of CP 
WHIZ Zanesville, Ohio -Mod. CP, 

which authorized change in trans. and 
studio locations. etc., to make changes 
in ant. 

WPAA Mayaguez, P. R. -Mod. CP 
which authorized new AM station, for 
approval of ant. and trans. location and 
specify main studio location. 

KALE Richland, Wash. -Mod. CP, as 
mod., which authorized frequency 
change, DA -N, ant., change in operat- 

(Continued on page 95) 
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CLASSIFIED ADVERTISEMENTS 
Payable in advance. Checks and money orders only. 

Situations Wanted 204 per word -$2.00 minimum Help Wanted 254 per word -$2.00 minimum 
' All other classifications 304 per word -$4.00 minimum Display ads. $15.00 per inch 

No charge for blind box number. Send box replies to 
BROADCASTING, 870 National Press Bldg., Washington 4, D. C. 

APPLICANTS: If transcriptions or bulk packages submitted, $1.00 charge for mailing. All transcriptions, photos, etc. sent 
to box numbers are sent at owners risk. BROADCASTING expressly repudiates any liability or responsibility for 
their custody or return. 

Help Wanted Help Wanted (Cont'd) Help Wanted ( Cont'd) 

Managerial 
Geperal manager and some selling. 
ExSerienced. Contact Robert F. Wolfe, 
WFRO, Fremont, Ohio. 

Salesmen 
Salesman. Excellent opportunity for 
good salesman around 30 for 5 kw inde- 
pendent midwest station. Guarantee 
du ng initial period. Good potential. 
Bo 333M, BROADCASTING. 

Sal swan, experienced in top market: 
sal ry $75.00 and 15%. Capable of be- 
co ing sales manager. Must be ener- 
get c, in his 30's and with at least 10 
years radio experience. Send picture 
and references In reply. Box 366M, 
BROADCASTING. 

Are you the man for us? Independent 
station in midwest Great Lakes area 
has immediate opening for experienced 
salesman. Active market with to 
agencies and accounts ready to contact. 
Per anent position for,right man with sale ability. Box 379M, BROADCAST - 
IN 

Ne 
tuc 
for 
co 
abil 

ork station in active central Ken - 
y market has immediate position 
xperienced time salesman. Liberal 
¡salon or salary plus for proven 

ty. Box 382M, BROADCASTING. 

man or announcer -salesman. 250 
east central network affiliate. 

references. full information. Box 
BROADCASTING. 

Sal 
wat 
Rus 
385 

500 att1 Minnesota outlet wants sales - 
ma 15% commission with adequate 
mo ly draw. Send details. Station 
KA M, Albany, Minnesota. 
Wa -d: Man capable of real selling 
job n wide open market, 250 watt Mu- 
tual no competition. Contact station 
ICH G, Okmulgee, Okla. Giving full 
part culars. 
Enj ' y selling? Then live gloriously, 
trie dly community, single station 
mar et, Salary, commission. hunting, 
fishi g. Air mail details KPRK, Liv- 
ings n, Montana. 
Terrtory open for experienced time 
sale an on aggressive network station 
now in 26th year. Soon 5000 watts on 
850 c. Located in playground of west- ern achigan. Air mail resume, snap- 
shot. etc. to General Manager. WKBZ, 
Mus egon. 

Sale 
pro_ 
all s 
$85.' 
man, 

an or saleswoman, combination 
am director; 20% commission on 
les plus salary. Can easily earn 
to $100.00 weekly. WKUL, Cull - 

Alabama. 
Unal opportunity for experienced 
radi salesmen in the southeast's fast- 
est growing market. 10.000 watts. 
Drawing account. 15% commission. 
Send full details to Jim Macri, WMIE, 
Miami, Florida. 

Salesman - announcer $75.00 a week 
guaranteed 

24 ou sixty 
36.00 

days. 
Sa Sales 15 

Your list now $1000 monthly billing. 
WRNO, Orangeburg, S. C. 

Announcers 
$80.00 per week for good announcer at 
midsouth sation. Good market. TV 
future. Replies confidential. Box 938L, 
BROADCASTING. 

Good announcer with first phone, per - 
mane it position friendly western 
Pennsylvania independent daytimer. 
Seventy -five dollars for forty -four hour 
week to start. Submit resume ex- 
perie ce, photo, disc or seven one half 
IPS pe first reply. Box 167M, BROAD- 
CASTING. 

Comb nation announcer /engineer li- 
censed. Michigan fulltime. $60 week. 
Box M. BROADCASTING. 

Key job for better than average ex- 
perienced announcer with first class 
ticket. Pleasant small city upper mid - 
west. Long established net affiliate. 
Low turnover. $75.00 and raises. Send 
audition and facts Box 183M, BROAD- 
CASTING. 

Wanted -Combination announcers -engi- 
neers, salary $100.00 per week -North 
Central major network station. Box 
271M, BROADCASTING. 

Wanted, experienced announce -en- 
gineer for progressive southeastern 
city. Announcing ability -permanency 
most important. $70.00 per week and 
talent shows. Send photograph and 
disc first reply. Box 296M, BROAD- 
CASTING. 

News editor- reporter to compile and broadcast local newscasts. Half mil- 
lion market. Prefer experienced man 
ready to move to larger market. Box 
370M, BROADCASTING. 
Combination man. Strong on announc- 
ing. Send disc and full particulars first letter. Advancement opportunities. 
Southern Maine network affiliate. Box 
388M, BROADCASTING. 
Number - One southeast independent 
needs announcer - copywriter. Good 
voice, smooth board work, good detail 
man required. Salary commensurate with ability. Box 392M, BROADCAST- 
ING. 
Need solid staff man. Sports desired 
but not absolute. Reliability para- mount. Send disc or tape and refer- 
ences. Starting $225, 40 hour per week, 
advancement. Network station. Box 
398M. BROADCASTING. 
Experienced announcer by Rocky 
Mountain area. Network station. Send 
full particulars, audition record and 
salary requirement first letter. Box 
399M, BROADCASTING. 
Announcer: Progressive NBC affiliate. 
Midwest. $55.00 week start. Can earn 
considerably more through talent fees 
if capable. No operating. Rush disc, 
photo, personal details. Box 404M, 
BROADCASTING. 
Wanted: Experienced news and special 
events man by an outstanding upper 
midwest independent. Must be good 
announcer and have program ideas. 
Top wages to qualified man. Send full 
information and photo. Box 409M, 
BROADCASTING. 
Good all -round staff announcer. Some- 
one with ability and ambition. Oppor- 
tunity to advance. Send disc and par- 
ticulars first letter. Northern New 
England network affiliate. Box 387M, 
BROADCASTING. 
Need experienced staff announcer. $1.25 per hour 44 hours. Send complete de- 
tails first letter. KALT, Atlanta, Texas. 
Wanted: Two announcer - engineers, 
stress announcing, permanent. good 
place to live, Radio Station KVOU, 
Uvalde. Texas. 
Will pay $80.00 -44 hour week to good 
combo man. Announcer -Ist license re- 
quired. WCTA, Andalusia, Alabama. 
Topnotch announcer mature. reliable 
and versatile, NBC affiliate TV appli- 
cant. Every benefit including retire- 
ment and profit sharing plan. Send 
details and disc, Production Manager, 
WENY, Elmira, N. Y. 
Staff announcer experienced, strong on 
news and sports, good salary, talent. 
Send audition and photo with applica- 
tion to Station WFDF, Flint, Michigan. 
Wanted -Announcer; also combination 
engineer -announcer. WKEU, Griffin, 
Ga. 
Announcer -engineer, network station 
making good profits, congenial small 
staff, owner -manager, excellent living 
conditions. $65 to start. Selling not 
required, but will pay 20% commission 
on all sales. WKUL, Cullman, Ala. 
Announcer with console board expe- 
rience. Part time sales if desired. 
Regional ABC and newspaper affiliate. 
WKTY, LaCrosse, Wis. 

Announcer- salesman, network station 
making good profits, congenial small 
staff, owner- manager; excellent living 
conditions; $65.00 plus 20% commis- 
sion, WKUL, Cullman, Ala. 

Combination _announcer -e n g i n e e r 
wanted by 1000 watt NBC affiliate 
located in heart of Florida Citrus Belt. 
Must be experienced in announcing and hold first class license. William 
P. Lee, Radio Station WLAK, Lakeland. 
Florida. 
Combination announcer - engineer wanted by fulitime Mutual affiliate in ideal western N. C. city. 44 hours, top 
pay, good working conditions. WPNF, 
Brevard, N. C. 

Versatile announcer for progressive one 
kw station. Contact WRIC, Program 
Director, Lindy Seamon, phone 450, 
Richlands, Virginia. 

Technical 
First phone operator, Baltimore area. Experience not necessary. Complete personal information first letter. Box 
210M. BROADCASTING. 

Engineer, first phone. salesman, combo, salary plus commission, New York net- work. Consistent improvement capable man. Box 306M, BROADCASTING. 

Immediate opportunity for first phone engineer. An NBC -ABC affiliate in Michigan, 40 -hour, 5 -day week, with salary advances every six months, by contract. Send background and refer- ence information first letter. Box 317M 
BROADCASTING. 

Transmitter- recording engineer. Perma- nent position with progressive Kansas 
5 kw. Experience desirable but not required. Write Box 351M, BROAD- 
CASTING. 

First phone operator needed at 5 kw north central station. No experience required. Send photo and details first letter. Box 362M, BROADCASTING. 
Combo. Engineer -announcer for station located 40 miles of Atlanta. Box 376M, 
BROADCASTING. 

Wanted: Engineer -announcer at 250 watt east central network affiliate. Announcing experience desirable but not essential. Box 384M, BROAD- 
CASTING. 

Immediate opening for first class ope- rator. Experience not necessary but 
desirable. Good position for man or woman who desires experience. Must be sober and dependable. Excellent 
working conditions. Forty hour week 
plus time and one -half for overtime. 
250 watt fulltime independent station. 
Send application with references to 
Chief Engineer, Radio Station WJER, 
Dover, Ohio. 

Combo: First class engineer- announcer wanted for combination job at KCOW, 
Alliance, Nebraska. Salary depends on 
experience and ability. Send audition. 
Need radio transmitter operator with 
first class license. Permanent position. 
KFRO, Longview, Texas. 

Help wanted: Engineer. first phone, im- 
mediate opening KFTM, Fort Morgan, 
Colo. 

50,000 watt RCA transmitter engineer needed for operation and maintenance. 
KRVN, Lexington, Nebraska. 
Engineer -combo for 1000 watt network 
outlet. Good salary, working condi- 
tions. Immediate opening. KSUM, 
Fairmont, Minnesota. 
Engineer needed. Send information to 
WBIP, Booneville, Mississippi. 
Need transmitter operator, 1st phone. 
Experience not necessary. Best work- 
ing conditions, good pay. WCNB, 
Connersville, Ind. 

Help Wanted (Cont'd) 
Beautiful Virginia- Engineer- announc- 
ing first class. $240 a month. 40 hour 
week. Time and a half paid. Raises. 
Excellent opportunity. - Phone or wire 
now. WCVA, Culpeper, Virginia. 
Progressive station in friendly commu- 
nity has openings in engineering, an- 
nouncing, and copy departments. Send 
full information first letter. WDEC, 
Americus, Georgia. 

First class engineer -operator needed 
immediately for fulltime station. 
WFAH, Alliance, Ohio. 

Wanted Immediately, transmitter oper- 
ator with first class phone license. 
Write or phone Roland Fowler, Radio 
Station WGAT, Utica, N. Y. 

Have immediate opening for first class operator, studio and transmitter work. 
Experience not necessary. Write WHDL,r: 
Olean, New York, for further informa- 
tion. 

First class engineer. WHIP, Moores- 
ville, N. C. 

Engineer with first class license, imme- 
diately; with or without experience; 
250 watt independent daytime station; 
40 hour week; send application and 
references to WJEH, Gallipolis, Ohio. 

Engineer, 1st phone, experience unnec- 
essary, permanent, $50.00 forty hours, 
overtime, car required. WPAG, Ann 
Arbor, Michigan. 

Washington, D. C. area. Need trans- mitter engineer, first phone and car. 
Experience preferred. WPIK. Alexan- 
dria, Virginia. 

Engineer or announcer -engineer, im -. 
mediate opening, WVOS, Liberty. N. Y. 

Production -Programming, Others 
CBS affiliate needs continuity writer. 
Opportunity to work up to continuity 
director. KVOR, Colorado Springs, 
Colorado. 

Program director- salesman; man or 
woman; 20% commission on all sales, 
plus salary and drawing. Can easily 
earn $85.00 to $100.00 weekly. WKUL, 
Cullman, Alabama. 

Television 
Technical 

TV station has opening for technician - 
operator. Knowledge TV fundamentals 
essential. Experience not necessary., 
Write Box 334M, BROADCASTING ' 
TELECASTING, enclosing photo, state 
minimum salary requirement. 

Old established AM and TV station 
requires engineers for TV, AM and 
micro -wave relay. Television experi- 
ence desired. First class phone license 
required. Position also open as super- 
visor for TV intercity relay s em. 
Box 369M. BROADCASTING 
CASTING. 

Situations Wanted 

Managerial 
Manager -Successful background, prov- 
en ability, excellent references. Desire 
change to southern market. Stable, 
family man. Write Box 257M, BROAD- 
CASTING. 

General -commercial manager, major 
metropolitan independent, regional ex- 
perience. Excellent sales and sales 
management record. Top administra- 
tor. Box 363M, BROADCASTING. 

Announcers 

Sportscaster, play -by -play. All sports 
5 years experience. Also newscasting 
and special events. Married, family. 
draft exempt. Employed sports direc- 
tor east. Air checks hockey, basket- 
ball. Salary plus talent. Box 313M, 
BROADCASTING. 

Baseball wanted. Sports station only. 
Five years top play -by -play all sports, 
all phases. Box 336M, BROADCAST- 
ING. t 



Situations Wanted (Cont'd) 
Sportscaster, 3 years experience in- 
cludes baseball, football, basketball, 
boxing and hockey. Will sell sports 
and sponsors product to audience. Ex- 
cellent references. College background. 
Currently employed, but desire more 
play -by -play. Married, veteran. Will 
travel for right position. Box 339M, 
BROADCASTING. 

Five years experience- music, news, 
sports, etc. Outstanding DJ. College 
grad, 26, work only 150 miles of New 
York City. Box 344M, BROADCAST- 
ING. 

Sure fire two man deejay team. Also 
tops play-by-play, special events. Novel 
approach to local needs. Salary open. 
Box 368M, BROADCASTING. 

Experienced, hard working sports- 
caster. Not cliché expert. Style guar- 
antees sales. College, high school, pro - 
_essional play -by -play, reconstruction, 
interview, own show. Presently em- 
ployed. Draft exempt. Box 371M, 

ROADCASTING. 

Announcer, experienced in all staff 
work on indie and net stations. Look- 
ing for opening on a permanent basis 
with northeastern station. Veteran, 25, 
car, presently employed in southeast. 
Disc available. Not a floater. Box 
374M, BROADCASTING. 

Attention all metropolitan stations! 
Proven announcer with N.Y.C. and 
Phila. station experience. Strong ad 
lib, excellent news, outstanding crea- 
tive ability. Available soon. Box 379M, 
BROADCASTING. 

Conscientious announcer, nine years ex- 
perience in production and announcing. 
Comprehensive knowledge of music 
and its programming. Ad libbing a 
specialty. Intelligent rendition of news. 
Opecial events, interviews and tele- 
phone quizzes. Married, draft deferred, 
university graduate, 27 years old. Avail- 
able now for audition interview and 
work. Box 383M, BROADCASTING. 

Newsman. In third year midwest kilo- 
watt. Affirmative delivery. Thorough 
reporting. Box 389M, BROADCAST- 
ING. 
Announcer- newscaster. Three years ex- 
perience. Veteran. College. Top re- 
ferences. Photo. Disc on request. 
Box 390M, BROADCASTING. 
Sportscaster at saturation here. Am 
going up. Will move for hundred per 
week and reasonable guarantee years 
work. Play -by -play baseball, football, 
basketball. News, commercials. Box 
391M, BROADCASTING. 
Mature top commercial announcer, 5 
years versatile experience. Superior 
voice, technique. Competent all phases. 
Offers? Box 393M, BROADCASTING. 
Attention Indiana, combo man, 1st 
class ticket, 3 years radio school, 2 
years music school, I.U., 2 years experi- 
ence emphasis production, news, disc 
shows, remotes, desire permanent loca- 
tion. $70.00 weekly. Box 394M, BROAD- 
CASTING. 
Large stations. Versatile DJ wants to 
transfer exceptional smaller market 
success to metropolitan station. Long, 
proox ven 

395MÇ BRO 
gg 

ADCASTING. 
monthly. 

Observe -opportunity for a sports sta- 
tion, covering baseball, to obtain April 
15, a colorful competent sportscaster. 
Married, 26. draft exempt. Box 397M, 
BROADCASTING. 
Announcer. Concentrated and varied 
experience. Now employed. Box 398M. 
BROADCASTING. 
Announcer, seven years experience. All 
phases including three years as Musical 
Clock Emcee. Desire to get into tele- 
vision, a position as a morning man, 
.r staff with a reliable station. North- 
east. Box 406M, BROADCASTING. 
Vet, 26, ambitious, looking for first an- 
nouncing job. Anywhere. 10 years in 
show biz, singer, previous radio work, 
extensive music repertoire. Good for 
DJ, news. Disc or tape. Box 411M, 
BROADCASTING. 
Announcer -engineer, 4 years experience 
with good selling voice, sober, reliable 
and available. Married, 32, car, best 
reference. Frank Berry, Athens, Ohio. 
Announcer, graduate SRT Chicago. 
Proficient in DT, news and commercials. 
Single. Draft exempt. Middlewest 
preferred. Johnny Hagan, 210 N. Kolin 
Ave., Chicago, Austin 7 -5924. 
Combination announcer- engineer. RCA 
grad, 25, first phone. Vet, single, no 
experience. Paul Landers, 1656 East 
19th Street, Brooklyn 29, N. Y., phone 
ajj ghtingale 5 -7839. 

Situations Wanted (Cont'd) 

Technical 
Chief engineer seeks position with em- 
ployer who expects top performance 
and willing to pay for same. 17 years 
experience. Best references. Box 
228M, BROADCASTING. 
Girl wants job, control operator, net- 
work station. One year experience. 
College graduate. Box 307M, BROAD- 
CASTING. 
California, 1st phone, experienced. De- 
sires permanent position. Box 365M, 
BROADCASTING. 
Engineer. 1st phone license. Employed 
in Pennsylvania. Prefers something in 
or around New York. Will consider 
elsewhere. Box 380M, BROADCAST 
ING. 
First phone license. Radio- television 
grad. Professional musician. Veteran, 
26, married. No commercial experi- 
ence. Desires position New York City 
vicinity. Box 381M, BROADCASTING. 
First phone. Radio -TV communications 
grad. Some college. Desires position 
with opportunity to learn announcing. 
Adaptability, interest, will compensate 
for lack of experience. Prefer north- 
east N.Y.C. area. Details. Box 412M, 
BROADCASTING. 
1st phone. Draft exempt veteran. Ex- 
perienced transmitter, remotes, control 
room, etc. Want same on permanent 
basis only. No announcing. Prefer 
south. All replies considered. Box 
232. Jacksonville Beach, Florida. 
Production -Programming, Others 
Attention, west, northwest. Experi- 
enced staff man, continuity and news 
director, PD, sales, promotion. Proven 
air record, administrative, executive 
ability. Want good permanent connec- 
tion with incentive. Currently news 
director top 1 kw midwest independ- 
ent. 35. married, commercial minded. 
Prompt reply all queries. Box 361M, 
BROADCASTING. 
Curious PH.D., with 15 years commer- 
cial and educational, radio -television 
experience, all phases, wonders if there 
is a station, business, agency, or school 
that could use his diversified talents 
in a challenging job. Available any 
time for the right opportunity. Corn- 
plete information on request. Box 
367M. BROADCASTING. 
Florida or Gulf Coast. 5 years all 
phases of air. work. Want permanent 
position with compatible station as 
PD or opportunity to work into PD. 
Offer assiduous zeal and varied talent 
for fair remuneration. 26, family, draft 
exempt. If you are sincere, write Box 
407M, BROADCASTING. 
Announcer to general manager in five 
years. Sales and good will experience. 
Recalled by Navy last year but avail- 
able March 12. Consideration given 
any promising offer. Larry Green, ra- 
dio and Television Specialist. Public 
Information Office, NATTC, Jackson- 
ville, Florida. 
Available, account executive, public 
relations, special events man. Na- 
tional experience WSGN. KCOH, 
KAIA (American Institute of the Air), 
Steller Productions and KTTV (Bonus 
Bids Show), newspaper promotionals. 
Non drinker. Have dance band li- 
brary and equipment. Warren (Billy) 
Wilson, 1207 3rd Avenue, North Co- 
lumbus, Mississippi. 

Television 
Managerial 

Applicants: 3 years television; all 
phases; interested management -pro- 

g 
ram 

director. 
Box 364M, BROAD- 

15 years experience all phases. Last 
2% TV likewise. Seeking solid TV spot. 
No immediacy. may we talk? Reoly 
Box 405M, BROADCASTING TELE- 
CASTING. 
Production -Programming, Others 

Director -art director, handled all 
phases of production on over 1000 hours 
of TV shows. Designer 7 years. Pro- 
fessional education in design and TV. 
Demonstrable, salable, visual ideas. 
Veteran. Box 402M, BROADCASTING 

TELECASTING. 
TV commercial producer, retail, na- 
tional, mail order experience. copy, 
staging, production over 500 commer- 
cials, programming agency background. 
Box 413M, BROADCASTING TELE- 
CASTING. 

For Sale 
Stations 

Profitable western station 1000 W Mu- 
tual. Owner wants to retire. $80,000 
with terms. Box 375M, BROADCAST- 
ING. 

For Sale (Cont'd) 
For sale- broadcasting stations. Leon- 
ard J. Schrader, 509% East Green St., 
Champaign, Dl. Phone 9094. 
Western stations. Independents and 
affiliates. All prices. Jack L. Stoll & 
Associates, 4958 Melrose Ave., Los An- 
geles 29, Calif. 
Independent, 1 kilowatt, fulltime radio 
station, well established in Illinois, 
second largest market. Must be sold 
at early date to meet demands of 
creditors. For further information con- 
tact William H. Young, Receiver in 
Bankruptcy, 1225 Jefferson Building, 
Peoria, Illinois, phone 3 -3807. 

Equipment, etc. 

Bargain. Three used sure dynamic low 
impedance mikes, less cable, two re- 
cently returned factory overhauled. 
Sell highest bidder. Box 265M, BROAD- 
CASTING. 
For sale: One RCA 50 kw transmitter 
type 5A -50 B. Has been modified to 
keep pace with the rigid requirements 
of the FCC in the present day broad- 
casting standards. Is still operating 
20 hours per day. If in need of well 
maintained, high power radio trans- 
mitter, this is your chance to get a bar- 
gain. Your inspection solicited. Box 
347M, BROADCASTING. 
Audio transformers, patch cords, jack 
strip, 633A microphone, microphone 
stands, attenuators, recording turn- 
tables, etc. Send for complete list. 
Box 278M, BROADCASTING. 
For sale: 1 studio consolette type RCA 
76 -B4. Been in use since Dec. 1949. 
Almost like new. If interested make 
us a price in the form of a bid letter. 
Highest bidder will receive. Box 386M, 
BROADCASTING. 
For sale: Western Electric 353E -1, i kw 
transmitter; now operating; $2500 in- 
cludes spare tubes; delivery 60 days. 
KARE. Atchison, Kansas. 
Complete FM station, including trans- 
mitter, monitor, transmission line, an- 
tenna elements, Iso coupler, studio 
equipment and 158 FM bus receivers 
with speakers and antennas. For fur- 
ther particulars, contact Dick Welna, 
KBON, Omaha, Nebraska. 
Priced to sell: 300 foot Andrews guide 
tower, lighting; ground system, 48,000 
feet copper wire; G. E. model -BT1A1 
type BTIA FM transmitter. BM1A type 
monitor: Parmetal transmitter cabinet, 
84 by 30 by 20; consolette, KGKB 
Tyler, Texas. 

For Sale (Cont'd) 
For Sale: Composite 206 feet triangu- 
lar uniform cross -section guyed tower 
with guys and lighting conduit. Sim- 
ilar to Wincharger type 300. Contact 
WORD, Spartanburg, South Carolina. 

Wanted to Buy 

Stations 
Wanted to buy all or part ownership 
of station. Answers strictly confiden- 
tial. Box 360M, BROADCASTING. 

Wanted, station 250 up to 1000 watts. 
Prefer southeast. Give full details first 
letter. Box 403M, BRODCASTING. 

Equipment, etc. 
Wanted: 1 kw AM transmitter. Antenna 
tuning unit, flasher and photoelectric 
control. Box 805L, BROADCASTING. 

Wanted: Presto 6N. Rek -O -Kut mas- 
ter -pro disc and Ekotape 105, Magne- 
cord or Concertone 1401 tape recorders. 
Box 372M, BROADCASTING. 

Wanted: Used standard make 100/250 
watt broadcast transmitter. On reply 
list available monitoring, speech equip- 
ment, etc. CFBC, Saint John, N. B. 

Wanted -Approximately 700 feet 1%' 
transmission line. 52 ohm. Communi- 
cations Products type 505 preferred. 
State age, condition and price. Glen 
Klein, KALIS, Austin, Minnesota. 

Progar amplifier (Langevin), state 
price, condition and number months 
used. KFEL, Albany Hotel, Denver. 

Wanted, RCA attenuator and measur- 
ing panel 89 -C for use with RCA 69C 
distortion meter and 68B oscillator. 
WWPA. Williamsport, Pa. 

Wanted: One low -power educational 
FM broadcasting plant. Interested in 
package deal or any part thereof. Ad- 
vise make, model, condition and price. 
Radio Club, Presbyterian Junior Col- 
lege, Maxton, North Carolina. 

Miscellaneous 

Be a combination man. Improve your 
earning power and security. FCC first 
phone in 6 weeks. Write for informa- 
tion. Grantham Radio License School 
706 North Wilcox, Hollywood, Calif. 
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RADIO STATION 

TELEVISION STATION 

ADVERTISING AGENCY 

AS ITS 

(CHECK ONE) V 

Yes- 

ANNOUNCES 
THE APPOINTMENT OF 

John Moore Dough 

PRESIDENT 

VEEP 

GENERAL MANAGER 

PROGRAM PRO- 
DUCER- DIRECTOR 

ABLE ASSISTANT 

BIG BROOM 

CHIEF CHEESE 

ETC.-ETC.-ETC. 

o 

YOU COULD BE THE LUKY RADIO OR TELEVISION STATION 
OR ADVERTISING AGENCY TO MAKE SUCH AN ANNOUNCEMENT -AND WHILE 
OUR HERO'S NAME ISN'T JOHN MOORE DOUGH -SUCH AN ANNOUNCEMENT 
WOULD MEAN JUST THAT AND MANY MOORE THINGS TO YOUR ORGANIZATION. 

COME MARCH 15 (better make it APRIL 1) THIS GENIAL GENIUS WILL 
BE READY TO CONSIDER ANY AND ALL OFFERS AND PROPOSITIONS FOR HIS 

SERVICES. HURRIEDLY HEREWITH HIS HISTORY: 45 YEARS YOUNG -IRISH AN- 
CESTRY -RED HAIR -22 YEARS BACKGROUND AND EXPERIENCE IN ALL PHASES 

OF THE BROADCASTING. TELEVISION INDUSTRY -10 YEARS WITH NATIONAL NET- 
WORK IN NEW YORK -EXCELLENT CONTACTS WITH AD AGENCY- RADIO -TELE- 
VISION -RECORDING -PUBLIC SERVICE -AND GOVERNMENT EXECUTIVES THRU- 
OUT THE NATION. PRESENTLY VERY BUSY -UP TO HERE IN WORK -BUT, WITH 
SENSIBLE REASONS FOR WANTING TO MAKE A CHANGE. THIS 45 STRICTLY 
HONEST, LEGITIMATE, BONAFIDE, ON THE UP AND UP. (PLEASE) ONLY REPLY 

ON THIS SAME BASIS. WILL BE DELIGHTED TO DISCUSS ANY SINCERE OFFER. 
SO-RUN DON'T WALK TO YOUR NEAREST METHOD OF COMMUNICATION. 

ADDRESS: BOX 400M, BROADCASTING TELECASTING 



Help Wanted 

FEW POSITIONS STILL OPEN 

INCLUDING 
RESIDENT 
Mi1NAGER 

Must have extensive experience. 
Live in Avalon, Population 1800, 

on Catalina Island, 30 minutes by 

air from Los Angeles. 

10 KW -740 KC 

KBIG HOLLYWOOD 28, CALIFORNIA 

Announcers 

WANTED 
to work at 

250 LIBERTY FULL - 
TIME AFFILIATE IN 

FLORIDA, 
mbo man (first phone, emphasis 

n announcing, with experience in 
board and network operation) 40 
hours, $75.00 per week. Must be 
experienced, sober and dependable 
Lno accents. Send disc, photo 
knd all qualifications in first letter 
o BOX 408M, BROADCASTING. 

Technical 

IANTED 
EXPERIENCED 

ENGINEER 

for Midwest 50,000 watt station. For 

d Mails write Box 401M, BROADCASTING. 

Situations Wanted 
Salesmen 

STATION RELATIONS - 

SALES 

TOPNOTCH MAN 

Proven sales record in service 

sales. Thoroughly acquainted with all 

stations east of the Mississippi. Out- 

standing background. 

Box 410M, 

BROADCASTING 

School 

NBS GRADUATES 

aré ñ DEMAND 
i 1 t 

NBS has wore requests for trained 
radio help than it can fill! Jobs are 
waiting right now for NBS- trained 
graduates. Get your first class license 
in a few months; complete combina- 
tion training in year or less. Course 
includes announcing, writing, selling, 
drama, news editing, production, pro- 
gramming, disc jockey technique. 

100% Placement of Combination Men 
Housing Arranged 

Write Today for Details 

NORTHWEST 
BROADCASTIN 

SCHOOL 

531 

"One of the Nation's Great 
Radio -TV Schools" 

S. W. 12th Ave., Portland 5, Ore. 

We Pay Announcers 

$10000 a week -and more 
We have a place on our announc- 
ing staff for a man with experi- 
ence, good judgment, and pleas- 
ing personality, who can talk 
"with" people not "at" them. 
He will be able to ad lib from 
notes or copy in a warm friendly 
manner that will surely win 
friends and definitely "influence" 
people. Some might call him a 
disk -jockey, but he will be far 
more than that. He will know 
how to select music for his own 
program that's "right down the 
middle " -no jazz -no symphonic. 
He will have a keen desire to 
please his listeners, and a 
wholesome respect for the ad- 
vertiser's dollar. He will be loyal 
to the station and to himself. 
He can look forward to televi- 
sion in the not -too -distant fu- 
ture, and will be able to con- 
tribute something of value to 
this new medium. He will "know 
how" as well as "know when ". 
He will think in this order -the 
listener, the sponsor, the sta- 
tion, himself. He will be the 
kind of person the staff will like 
to work with, daily. He will 
know how to cooperate. He will 
appreciate freedom he has ex- 
perienced in no other job. He 
will be willing to take sugges- 
tions and feel free to make them. 

We are a highly successful thou- 
sand watt independent, (thank 
goodness) located in the middle 
West in a prosperous city of 200,- 
000 population, with a million 
potential listeners. Last year, 
Hooper placed us well up in the 
top ten of all independents in 
the nation. National agencies 
and station managers the coun- 
try over call our operation 
"unique" - and It is! - entirely 
different than any other station 
you are acquainted with. No 
one here "yeses" the boss. Ev- 
eryone is encouraged to discuss 
station policy, copy, new ideas, 
and everything else that will im- 
prove relations with our listen- 
ers, advertisers and staff. We 
consider people not as employ- 
ees, but as partners in this im- 
portant business of broadcasting. 
We guarantee and get results, 
not in 13 or 26 weeks, but in ONE 
DAY. We realb, CARE about 
our clients, local and national. 
large and small. We put in- 
come" last and have found that 
when we think just of listeners 
and advertisers, "income" takes 
care of itself. Can you picture 
yourself in such a set -up, where 
effort and ability are truly ap- 
preciated and rewarded? If in- 
terested, please give COMPLETE 
history of yourself incltiding 
photograph. Every detail is im- 
portant to us. Our staff knows 
about this ad. All correspond- 
ence is confidential, 

Address Box 377M, Broadcasting 

Strictly Business 
(Continued from page 18) 

to establish the present Cinecolor 
Co. Next step for Mr. Mayers was 
sales managership of Atlas Cine- 
phone, which had studios in Long 
Island City, before he joined World 
Pictures Corp. as sales manager, 
remaining with the latter company 
for the succeeding 12 years. In 
1942, he became assistant to Jules 
Levy, president of Mayfair Produc- 
tions (released through United 
Artists), and in 1950 joined Unity 
in his present capacity. In all, Mr. 
Mayers has film experience total- 
ling 22 years. 

Immediately after joining Unity, 
Mr, Mayers set out to visit almost 
all existing television stations to 
promote further use of film on 
video. He ended up by being, he 
believes, the first to introduce 
package or bulk film sales as a re- 
placement for the then -common 
spot booking procedure. 

Next expansive step for film dis- 
tributors, he reports, was to sell 
complete libraries so that station 
owners, with prints on hand, could 
program from their own selections 
and sell time through prepared au- 
ditioning. 

About 90% of existing films will 
be in the hands of some television 
interest by 1954, according to Mr. 
Mayers, who gives that as his com- 
pany's reason for anticipating pro- 
duction of its own half -hour video 
programs, both here and in Europe, 
within the near future, 

"The film business looks very 
good to us," he explained, "because 
stations and sponsors have indi- 
cated that film is easier to handle 
mechanically and less expensive 
from a production point of view." 
Stressing that a good film can be 

Employment Service 

u 

EXECUTIVE PLACEMENT SERVICE 

We have selected General, Com- 
mercial and Program Managers; Chief 
Engineers, Dise Jockeys and other 
specialists. Delays are costly; tell 
us your needs today. 

HOWARD S. Fxszrsa 

TV ch Radio Management Consultante 
728 Bond Bldg., Washington 5, D. C. 

ua 

Rocky Mountain 
845, 000.00 

Profitable independent 
operation in a very desir- 

able one station market. 
Liberal financing. 

provided for "much less" than hal 
the cost of live, major program: 
Mr. Mayers' organization distrl 
butes such packages as 75 recent 
theatrically -unreleased J. Arthu 
Rank features, the Zane Grey pic 
tures and Laurel & Hardy come 
dies. 

When live shows take time of 
for the summer, the television filn 
business will get even better, ht 
says, remembering that his prod 
ucts replaced the Milton Berle shoe 
in 1950 and the bulk of the Bud 
weiser programming and part o: 

the Schlitz productions last sum 
mer. 

A native New Yorker, born Feb 
19, 1902, Mr. Mayers is marriec 
to the former Lillian Masintdr. 
They reside in Brooklyn with their 
son, Bruce, 21, a senior in th( 
Wharton School of Business, U. el 
Pennsylvania, and a daughter 
Dale, 13, who attends Walt Whit. 
man Junior High. 

For hobbies, he lists baseball- 
even to the point of playing, as he 
did until recently, with local corn. 
pany teams -and motion pictures 
In extra time, he attends meetings 
of the American Television So- 
ciety, the Assn, of Motion Picture 
Advertisers or the National Tele. 
vision Film Council, for which h( 
is chairman of the board of di. 
rectors. 

DuMont Sales Meet 
SEMI -ANNUAL national sale: 
conference of Allen B. DuMon1 
Labs. Instrument Division, helc 
last Thursday and Friday at Divi. 
sion headquarters, Clifton, N. J., 
featured two -day seminar on new. 
est electronic precision instruments; 
according to Emil G. Nichols, na- 
tional sales manager of instrument 
division. From "all over the U. S. 
and Canada" more than 35 division 
sales engineering representatives 
gathered to study newest uses for 
electronic instruments developed its 
DuMont during past year, and also 
to study new instruments and pro- 
duction methods of other DuMont 
divisions. In addition, representa- 
tives studied new Empire State 
Bldg. transmitter installaton for 
WABD (TV) New York, DuMont 
key station. 

Southeast 
8275, 000.00 

A very profitable net- 
work property located in 
an excellent southeast ma- 
jor market. Financing ar- 
ranged. 

Appraisals Negotiations Financing 

BLACKBURN - HAMILTON COMPANY 
RADIO STATION AND NEWSPAPER BROKERS 

WASHINGTON, D. C. CHICAGO 

James W. Blackburn 
Washington Bldg. 

Sterling 4341 -2 

Ray V. Hamilton 
Tribune Tower 

Delaware 7- 2755 -6 

SAN FRANCISCO 
Lester M. Smith 

235 Montgomery St. 
Exbrook 2 -5672 

s 
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FCC Actions 
(Continued from page 91) 

ing hours, etc., for extension of com- 
pletion date. 

License Renewal 
Following stations request renewal of 

license: 
WAVU Albertville. Ala.; WJMW 

Athens, Ala.; WNPT Northport, Ala.; 
KFRC San Francisco; WAGA Atlanta; 
KDAL Duluth, Minn.; WVNJ Newark, 
N. J.; WWNY Watertown, N. Y.; WIRC 
Hickory, N. C.; KOAC Corvallis, Ore.; 
WKBN Youngstown, Ohio; KUGN Eu- 
gene, Ore.; WHJB Greensburg, Pa.; 
WPIC Sharon, Pa., and WKTY La 
Crosse, Wis. 

February 28 Decisions . . . 

COMMISSION EN BANC 
Designated for Hearing 

LaFollette Bcstg. Co., LaFollette, 
'Tenn.- Designated for hearing at time 
and place to be specified later applica- 
tion for new AM station on 1450 kc, 
250 w, unl.; made WCRK Morristown, 
Tenn., party to proceeding. 

Indian River Bcstg. Co., Vero Beach, 
Fla., and WEAT Lake Worth, Fla. - 
Designated for hearing in consolidated 
proceeding at time and place to be 
specified later Indian River application 
for new AM station on 1490 kc, 100 w, 
unl.; and Meacham application for CP 
to move WEAT (1490 kc, 250 w, unl.) 
from Lake Worth to Palm Beach; made 
WMOG Brunswick, Ga., party to pro- 
ceeding with respect to Indian River 
application only. 

Charles D. McNamee and Frances 
Frierson McNamee, New Orleans, La. 
and WIHL Hammond, La.- Designated 
for hearing in consolidated proceeding 
at time and place to be specified later 
McNamee application for new AM sta- 
tion on 1400 kc, 250 w, unl. (contingent 
on cessation of station, WLCS Baton 
Rouge on 1400 kc), and application of 
WIHL to change from 730 kc, 250 w D, 
to 1400 kc, 250 w, unl; made WFOR 
Hattiesburg, Miss., party to proceeding 
re WIHL application only, and made 
WPCF Panama City, Fla., party with 
respect to New Orleans application 
only. 

William C. Grove, Wheatland, Wyo.- 
Designated for hearing at time and 
place to be specified later application 
for reinstatement of CP for new AM 
station to operate on 800 kc, 1 kw D. 

Amended Order 
WSOC Charlotte, N. C. - Amended 

Commission's order of Dec. 27, 1950, 
designating application of WSOC for 
hearing in consolidated proceeding with 
Radio Sumter, to delete word "legal" 
from first issue of order. WSOC re- 
quests CP to install new vertical ant. 

To Remain Silent 
WSKB McComb, Miss.- Granted au- 

thority to remain silent additional 90 
,days from Feb. 25 pending sale by trus- 
tee in bankruptcy. Station not to re- 
sume broadcasting without prior Com- 
mission authority after assignment of 
license. 

WSRK (FM) Shelbyville, Ind.- Grant- 
ed authority to remain silent additional 
60 days pending financial reorganiza- 
tion. Station not to resume broadcast- 
ing without Commission approval if 
control of station is transferred. 

WFDR (FM) New York- Granted au- 
thority to remain silent additional 60 
days from Feb. 25 pending financial 
considerations. Station not to resume 

(Continued on page 96) 
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fcc roundup 
New Grants, Transfers, Changes, Applications 

box score 
AM Stations 
FM Stations 
TV Stations 

SUMMARY THROUGH FEBRUARY 28 

Als. In 
On Air Licensed CPs Pending Hearing 
2,333 2,316 95 318 203 

639 
5 108 93 15 402 182 

(Also see Actions of the FCC, page 90) 

Docket Actions . . . 

FINAL DECISIONS 
Dallas, Tex. -Lakewood Bcstg. Co. 

Final decision granting new AM sta- 
tion, 1480 kc, 1 kw -LS 500 w -N, DA- 
DN; cond. Co- partnership: Eldridge C. 
Harrell, owner Gaston Avenue Phar- 
macy, Dallas; Delbert Davison, execu- 
tive vice president, general manager 
and 50% owner Gillette Motor Freight 
Transportation Co., Dallas. Estimated 
construction cost $68,160, estimated first 
year operating cost $115,800, estimated 
first year revenue $144,000. Decision 
Feb. 15. 

Saratoga Springs, N. Y. -Spa Bcstrs. 
Inc. and Saratoga Bcstg. Co. Final de- 
cision granting Spa new AM station, 
900 kc, 250 w, daytime, and denying 
Saratoga same facilities for default. 
Principals in Spa are President John 
A. Woods (25 %). trans. engineer for 
WWSC Glens Falls N. Y.; Vice Presi- 
dent Joseph F. Donohue (25 %), U. S. 
Government supply officer, Brooklyn, 
N. Y., and Secretary -Treasurer Rich- 
ard O'Connor (50 %), dairy farm man- 
ager, Middletown, N. Y. Estimated 
construction cost $9,250, estimated first 
year operating cost $39,984, estimated 
first year revenue $47,000. Decision 
Feb. 15. 

KTHS Hot Springs and Little Rock, 
Ark. -Radio Bcstg. Inc. Granted li- 
cense renewal with present facilities - 
1090 kc, 10 kw -LS, 1 kw- N- pending 
move of station. Granted authority to 
move to Little Rock as Class 1 -B on 
1090 kc, 50 kw unl. DA -N; cond. Deci- 
sions Feb. 26. 

Buffalo, N. Y.-Erie Bcstg. Co. FCC 
denied application for 1230 ke, 250 w, 
fulltime. Decision affirms initial deci- 
sion of Hearing Examiner J. D. Bond. 
Decision Feb. 28. 

DECISION AND ORDER 
Madisonville, Tex.-Henry W. Mene- 

fee (W5RAS). Final decision and order 
rescinding and revoking Commission's 
order of May 29. 1951, which suspended 
restricted radiotelephone operator per- 
mit and amateur radio operator license 
of Mr. Menefee for remainder of their 
respective terms and which also re- 
voked his amateur station license 
(W5RAS). Decision Feb. 26. 

OPINIONS AND ORDERS 
WHGB Harrisburg, Pa. - Harrisburg 

Bcstg. Co. Memorandum opinion and 
order denying petition for rehearing, 
requesting reconsideration of FCC Oct. 
9 decision denying WHGB facilities 
change and granting WCMB Lemoyne, 
Pa., application. Order Feb. 15. 

Tracy, Calif. -West Side Radio. Upon 
request of Chief, FCC Best. Bureau 
FCC directed examiner to close record 
without taking testimony on engineer- 
ing issues and prepare initial decision 
only with respect to good faith of ap- 
plicant, denying application outright if 
decision unfavorable or returning ap- 
plication to pending file if favorable. 
Mutually exclusive application of West- 
ern Bestir. Assoc., Modesto, Calif., dis- 
missed without prejudice Dec. 14, 1951. 
Order Feb. 15. 

WKOW Madison, Wis. - Monona 
Bcstg. Co. Denied petition of Atlass 
Amusement Co. for ruling review of 
motions comr. Jan. 11, 1952, denying 
Atlass intervention in license renewal 
proceeding of WKOW. Order Feb. 15. 

ORDERS 
In actions on stations broadcasting 

horse racing information, FCC: 
Adopted memorandum opinion grant- 

ing license renewal for WANN An- 
napolis, Md., which voluntarily discon- 
tinued broadcasts; 

Granted license renewal on regular 
basis for WMEX Boston. which discon- 
tinued broadcasts; 

Designated for consolidated hearing 
applications for initial or renewal of 

Telecasting 

licenses for following stations: 
KJBS San Francisco, KSAN San 

Francisco, KYA San Francisco, KWKW 
Pasadena, KLAC -TV Los Angeles, 
WMIE Miami WWPB -FM Miami, WJZ- 
TV New York, WPIX (TV) New York, 
WBNX New York; 

Designated for individual hearings 
applications for renewal of licenses for 
following stations: 

KVSM San Mateo, WWBZ Vineland, 
N. J., WRIB Providence, WGPA Beth- 
lehem, Pa., WITH Baltimore and 
WAAF -FM Chicago. 

Stations WMIE KLAC -TV WJZ -TV 
and WPIX (TV) operating on program 
tests or other special authority and 
have initial license applications pend- 
ing; 

Following stations granted further 
temporary extensions of licenses until 
June 1, 1952: KJBS KSAN KVSM 
WBNX WGPA WRIB WWPB -FM and 
WAAF -FM. 

Non -Docket Actions ... 
AM GRANT 

Tuskegee, Ala. -Radio Tuskegee Inc. 
Granted 580 ke, 500 w, daytime. Esti- 
mated construction cost $22,500, esti- 
mated first year operating cost $36,000, estimated first year revenue $48,000. 
President and 1.25% owner is J. L. 
Youngblood, 50% owner Tuskegee Oil 
& Fertilizer Co. Vice president and 
13.75% owner is William C. Woodall 
Jr., 50% owner WDWD Dawson, Ga., 
% owner WGRA Cairo, Ga., and 25% 
owner WFPM Fort Valley, Ga.; he is 
brother of Allen M. Woodall, who has 
55 interest in WDAK Columbus, Ga., 
25% interest in WCOS Columbia, S. C., 
and 20% interest in WRDW Augusta, 
Ga. Secretary and 13.75% owner is 
William E. Morris, 4 %. owner Stevens 
Industries Inc., Dawson, Ga. Treasurer 
and 13.75% owner is Ed J. Young, 7% 
owner Stevens Industries, 149% owner 
WGRA, 164á% owner WFPM. Direc- 
tors and cach owner of 13.75% interest: 
E. D. Stevens, chairman of board and 
20% owner of Stevens Industries, 16%% 
interest in WGRA and WFPM; R. Geise 
Dozier Jr., vice president and 7% 
owner of Stevens Industries, 16% % 
interest in WFPM and 315% interest 
in WGRA; C. M. Cruickshank Jr., 7% 
owner of Stevens Industries. Directors 
and each owner of 1.25% interest: 
Frank H. Carr, mayor of Tuskegee, 
and Floyd Forman, owner of Drade- 
ford Insurance Agency. Granted 
Feb. 28. 

TRANSFER GRANTS 
WMFT Florence, Ala. -Granted as- 

signment of license from Tri -Cities 
Best. Co. to Daylight Bcstg. Co. through 
sale of 100% stock for $10,000 cash and 
$6,000 payable $100 monthly for 5 years. 
Principals in Daylight include Richard 
B. Biddle, former manager of WLAY 
Sheffield, Ala., and WIRD Tuscaloosa, 
Ala. (33jß %), and seven other Penn- 
sylvania and Alabama businessmen. 
Granted Feb. 26. 

WFMF -AM -FM Cullman, Ala. - 
Granted assignment of license to new 
partnership composed of two assignor 
partners, L. E. Duffey and B. C. Eddins, 
and Mr. Eddins' two brothers -W. N. 
Eddins and John O. Eddins. B. C. 
Eddins retains his 50% interest, but 
Mr. Duffey sells 40% of his 50% in- 
terest in equal portions to newcomers 
for $10,600. W. N. Eddins is superin- 
tendent of schools, Gadsden, Ala., and 
John O. Eddins is account executive for 
Merrill Lynch, Pierce, Fenner & Beane, 
Birmingham. Granted Feb. 26. 

KWTX Waco, Tex. -Granted relin- 
quishment of negative control by Mabel 
B. Jester, executrix of estate of Beau - 
ford H. Juster, deceased, through issu- 
ance at par value of 220 additional 
shares of voting stock to present stock- 
holders, and restoring voting rights to 
30 shares of outstanding non -voting 
stock; Mrs. Jester's interest will be re- 
ducFeb. ed 

26. 
from 50% to 331 %. Granted 

WELR Roanoke, Ala. -Granted as- 
signment of license to J. W. Buttram, 
d/b as The Roanoke Bcstg. Co., through 
transfer by E. L. Roberts of his 50% 
interest in partnership to remaining 
partner, who assumes all liabilities of 
licensee partnership. No monetary 
consideration. Granted Feb. 26. 

New Applications . . . 

TV APPLICATIONS 
Laurens, S. C. -WLBG Inc., UHF 

Ch. 45, ERP 18 kw visual, 9 kw aural, 
antenna height above average terrain 
310% ft. Estimated construction cost 
$101,000, estimated first year operating 
cost $25,000, estimated first year rev- 
enue $25,000. Applicant is licensee of 
WLBG Laurens. Filed Feb. 26. 

Tucson, Ariz. -Arizona Bcstg. Co., 
Ch. 4 (60 -72 mc), ERP 10.6 kw visual, 
5.3 kw aural, antenna height above 
average terrain 224 ft. Estimated con- 
struction cost $249,032.74, estimated 
first year operating cost $180,000, esti- 
mated first year revenue $180,000. Ap- 
plicant is licensee of KVOA Tucson. 
Filed Feb. 26. 

Alexandria, La.- Alexandria Bcstg. 
Co., Ch. 11 (198 -204 mc), ERP 53 kw 
visual, 26.5 kw aural, antenna height 
above average terrain 548 ft. Estimated 
construction cost $203,448.84, estimated 
first year operating cost $150,000, esti- 
mated first year revenue $150,000. Ap- 

Alexandria. h Filed eFeb. 27ALB 
-AM -FM 

Jackson, Miss. -Jackson Bcstg. Co., 
Ch. 12 (204 -210 mc), ERP 27 kw visual, 
13.5 kw aural, antenna height above 
average terrain 510 ft. Estimated con- 
struction cost $197,914, estimated first 
year operating cost $240,000, estimated 
first year revenue $280,000. Applicant is 
licensee of WJXN Jackson. Filed 
Feb. 27. 

Watertown, N. Y. -The Brockway 
Co., Ch. 11 (198 -204 mc), ERP 118 kw 
visual, 59 kw aural, antenna height 
above average terrain 570 ft. Estimated 
construction cost $300,000, estimated 
first year operating cost $150,000, esti- 

(Continued on page 96) 
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Another BMI "Pin Up" Hit -Published by 

Hill & Range 

THE BLACKSMITH BLUES 
On Records: Ella Mae Morse--Cap.; 

Art Dlooney -MGM; Bill Darnell--Dec.; 

Elton Britt -Vic.; Sy Oliver -Trudy Rich- 

ards -Dec.; Tony Harper -Harry James 

Col. 
On Transcriptions: Julian Gould -Associated. 
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FCC Roundup 
(Continued from page 95) 

mated first year revenue $150,000. Ap- 
- plicent is licensee of WWNY-AM-FM 
Watertown. Filed Feb. 29. 

FM APPLICATIONS 
Florence, Ala.- Florence Bcstg. Co., 

98.3 mc. (Ch. 252), ERP 250 w, antenna 
heigat above average terrain 66 ft. 
Est' ated construction cost $2,850, esti- 
mat d first year operating cost $3,000, 
est.' ated first year revenue $3,000. 
App 'cant is licensee of WJOI Florence. 

S mford, Conn. -Key Bcstg. System 
Inc., 97.9 me (Ch. 250), ERP 250 w, 
ant a and transmitter site to be se- 
lec d. Estimated construction cost 
$3,71 estimated first year operating 
costly $15,000, estimated first year reve- 
nue $25,000. Applicant is licensee of 
WK S Oyster Bay, New York. 

AM APPLICATIONS 
Hayshore, N. Y. -Key Bcstg. System 

Inc. 1300 kc, 250 w, daytime. Estimated 
consltruction cost $13,000, estimated first 
year operating cost $50,000, estimated 
first. year revenue $50,000. Applicant 
is licensee of WKBS Oyster Bay, N. Y., 

Allocations 
Continued from page 65) 

rep rt shapes up along these lines: 
( ) Mileage separations of 170 

mil s transmitter - to - transmitter 
for North Altantic, North Central 
sta s, for stations on the same 
cha nels. In the more troublesome 
Gul area, 220 miles. For the re= 
ma' der of the U. S., 190 miles 
[B T, Jan. 14]. 

( ) Maximum powers as fol- 
low : Channels 2 -6, 100 kw. 
Ch: nnels 7 -13, 316 kw. Channels 
14 -:3, 1,000 kw [BT, Jan. 28]. 

( ) Revision of existing power - 
an nna height relationships, with 
possibility that 2,000 ft. may be 
ne' maximum [BT, Jan. 28]. 

( ) Use of some of the 18 "flexi- 
bili y" channels to add more fre- 
que cies in some markets in order 
to ake care of heavy application 
fili gs [BST, Nov. 5, 1951]. 

( ) Slight increase in the num- 
ber of educational reservations as 
ag:'nst those proposed last March 
-219 [ET, Feb. 18]. Newly ap- 
poi ted Chairman Walker is known 
to .e in sympathy with aims of 
edu ational proponents, may even 
len his weight to Comr. Frieda B. 
He nock's campaign for greater 
nu , ber of reservations. 

(. ) Although at one time the 
Co mission thought it might be 
abl- to keep those 31 existing sta- 

and applicant for new FM station in 
Stamford, Conn. Filed Feb, 21. 

TRANSFER REQUESTS 
KGFW Kearney, Neb.- Involuntary 

transfer of control Central Nebraska 
Bcstg. Corp., licensee, from Lloyd C. 
Thomas to Belle M. Thomas, J. Carl 
Thomas and Kenneth H. Dryden as 
executors of estate of Mr. Thomas, de- 
ceased. No monetary consideration. 
Filed Feb. 21. 

KMBL Junction City, Tex.- Assign- 
ment of license from Callan Graham 
and James E. Calhoun, d/b as Kimble 
County Bcstg. Co., to Farrell M. Brooks 
and Norma Sue Brooks for ;8,000. Mr. 
Brooks is employed by KMBL and owns 
20% interest in KEVA Shamrock, Tex. 
Mrs. Brooks, his wife, is a housewife. 
Filed Feb. 21. 

WOBT Rhinelander, Wis.- Transfer of 
control Oneida Bestg. Co., licensee, to 
Dr. C. A. Richards, N. Folke Becker, 
Clyde Estabrook and James Cleary for 
$53,333.33. Dr. Richards is retired phy- 
sician and surgeon and vice president 
of First National Bank of Rhinelander; 
Mr. Estabrook is owner of North Wis- 
consin Insurance Agency and Estabrook 
Swanson Insurance Agency; Mr. Becker 
is °resident of Rhinelander Paper Co., 
and Mr. Cleary is president of Oneida 
Milk & Ice Cream Co., Rhinelander. 
Filed Feb. 21. 

KBNZ La Junta, Col. -Transfer of 
control Otero Bcstg. Co., licensee, from 
William W. Shepherd, Hortense D. 
Shepherd and Charles E. Zimmerman 
to R. D. Gerken, Myron S. Morrison 
and A. B. Crichton Jr. through sale of 
18,000 shares of stock (100% interest) 
for $30,000. Mr. Gerken is general man- 
ager of WCRO Johnstown, Pa.; Mr. 
Morrison is manager, Sears, Roebuck & 
Co., Johnstown, president and 50% 
owner of Pyle Motor Co., Rome, N. Y. 
and president and 50% stockholder of 
Copper City Realty Co., Lititz, Pa., and 
Mr. Crichton is vice president of Johns- 
town Coal & Coke Co., secretary of 
The Crichton Co. (coal mining and min- 
ing equipment), Johnstown, director of 
Super Service Motor Freight Co., Nash- 
ville, Tenn., and director of Penvir 
Realty Co., Johnstown. Filed Feb. 25. 

KVRC Arkadelphia, Ark. -Assign- 

tions which have to change wave- 
lengths on the same portion of the 
band they now operate on, legal 
technicalities have stymied that. If 
Commission were to make such 
moves, it would run counter to some 
comments on file, would make it 
necessary to reopen hearing to 
permit additional comments to be 
filed [BT, Feb. 18]. 

(6) Other factors are expected to 
remain much the same as proposed 
in the "Third Report" last March. 
These involve use of offset carrier, 
intermixture of UHF and VHF in 
the same cities, prohibition against 
the use of directional antennas, 
continuance of Stratovision and 
Polycasting on experimental basis, 
etc. 

GATES QUINCY, 
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ment of license, Arkadelphia Bcstg. 
Co., licensee, from Cecil W. Cupp, 
proprietor, to himself, John M. Moore 
and Cecil W. Cupp Jr. for $30,624.52 
(more or less) In exchange for like 
amount of par value of transferees 
stock. Mr. Cupp, who will receive 
50.2% of the stock, also holds 75% capi- 
tal stock of Cupp Theatres Inc. Arka- 
delphia, and capital stock of Citizens 
National Bank, Arkadelphia; Mr. 
Moore is manager of KVRC, and Mr. 
Cupp Jr. Is vice president and cashier, 
Citizens National Bank. Filed Feb. 26. 

WWXL Peoria, 111.- Assignment of 
license from Central Illinois Radio 
Corp. to William H. Young and Carl B. 
Borine, receivers in bankruptcy. No 
monetary consideration. Filed Feb. 26. 

WORX (FM) Madison, Ind.- Assign- 
ment of license from Charles N. Cutler, 
Glenroie L. Danner and William M. 
Poland to Mr. Cutler, who merely re- 
tains his ;5 interest, and Frances 
Knight (Breckenridge), who will hold 
% interest, for $11,000. Miss Knight 
(Breckenridge) is manager of WORX 
(FM) and Mr. Cutler is chief engineer. 
Filed Feb. 27. 

WWCO Waterbury, Conn. -Transfer 
of control, The Mattatuck Bcstg. Co., 
licensee, from Mitchell G. Meyers, Mil- 
ton H. Meyers and Ruben E. Aronheim 
to William G. Wells, Martinis Koster 
and R. Sanford Guyer for 575,000. Mr. 
Wells Is owner of WMOA Marietta, 
Ohio; Mr. Koster is a CPA, Washington, 
D. C., and partner with his wife in 
Koster Advertising Agency, Washing- 
ton, and Mr. Guyer is manager of 

Allocations Supplement 
BROADCASTING Tc.LECAST- 
ING will publish in complete 
text the FINAL TELEVI- 
SION ALLOCATIONS RE- 
PORT. Subscribers will re- 
ceive the supplement without 
charge. Extra copies will be 
available, as long as the 
supply lasts, at $3 each. 

WMOA Marietta. Filed Feb. 27. 
WWCO Waterbury- Transfer of con- 

trol, The Mattatuck Bcstg. Co., from 
corporation to partnership composed of 
prospective owners (see above). No 
actual change of ownership or control; 
no monetary consideration. Contingent 
on grant of transfer application from 
present stockholders to new group. 
Filed Feb. 27. 

KLEE Houston, Tex. -Assignment of 
license from Mrs. Bailie Lee, Mrs. Mary 
Alice Rosenberg, Lester E. Rosenberg 
and Lowell C. Clark, executors of estate 
of W. Albert Lee, deceased, to Trinity 
Bcstg. Corp., Dallas, licensee of KLIF 
Dallas and KELP El Paso. Terms are 
five year lease at $30,000 per year, with 
option to buy for $110,000 at expira- 
tion of lease agreement. Filed Feb. 28. 

Actions of the FCC 
(Continued from page 95) 

broadcasting without Commission ap- 
proval if control of station is trans- 
ferred. 

FM Remote Control 
KERN -FM Bakersfield, Calif.- Grant- 

ed authority to operate station by re- 
mote control from trans. of AM station 
KERN for period ending Sept. 1. 1952, 
with same conditions as those of orig- 
inal grant. 

WGUY -FM Bangor, Maine- Granted 
extension of special experimental au- 
thority to operate station by remote 
control from studios in Bangor for pe- 
riod ending Sept. 1, 1952, with same 
conditions as those of original grant. 

WHYN -FM Holyoke, Mass. -Granted 
extension of special experimental au- 
thority to operate station by remote 
control from trans. site of AM station 
WHYN for period ending Sept. 1, 1952, 
with same conditions as those of orig- 
inal grant. 

WRFL (FM) Winchester, Va.- Grant- 
ed extension of special experimental 
authority to operate station by remote 
control from its studios at Winchester 
for period ending Sept. 1, 1952, with 
same conditions as those of original 
grant. 

WHDH-FM Boston, Mass. - Granted 
extension of special experimental au- 
thority to operate station by remote 
control from its studios for period end- 
ing Sept. 1. 1952, with same conditions 
as those of original grant. 

Designated for Hearing 
KSRT (FM) Beverly Hills. Calif. - 

Designated for hearing application for 
mod. CP to change class of station from 
A to B and change location from Bev- 
erly Hills to Los Angeles. 

Granted CPs 
WMCF Memphis, Tenn. -Granted CP 

to change ERP from 320 kw to 330 kw, 
and ant. height from 520 ft. to 430 ft. 

WARL -FM Arlington, Va.- Granted 
CP to change ERP from 2.9 kw to 2.05 
kw, and ant. from 270 ft. to 500 ft. 

ACTIONS ON MOTIONS 
By Comr. Roses H. Hyde 

Chief, FCC Bcstg. Bureau- Granted 
petition for extension of time to March 
24 to file exceptions to initial decision 
re application of KCIJ Shreveport, La. 

Scranton Radio Corp., Scranton, Pa. 
-Denied petition to intervene in pro 
ceeding re application of WQAN Scran- 
ton, Pa. 

WLEA Hornell, N. Y. -Granted peti- 
tion for continuance of hearing from 
March 11 to March 26 in proceeding re 
its application and that of WWHG 
Hornell, New York. 

KSOX Harlingen, Tex. -Granted pe- 
tition for extension of time to Feb. 28 
to file opposition to petition of Mc- 
Clatchy Bcstg. Co. to designate KSOX 
application for hearing. 

W. A. Pomeroy, Kalamazoo, Mich. - 
Granted petition for dismissal without 
prejudice its application. 

KWSH Wewoka, Okla.- Granted pe- 

tition for dismissal without prejudice 
its application. 

By Hearing Examiner Leo Resnick 
West Side Radio, Tracy, Calif. -Or- 

dered record in proceeding be closed, 
and applicant shall file proposed find- 
ings and conclusions re issue eight 
within 20 days. 
By Hearing Examiner Elizabeth C. 

Smith 
KXO El Centro, Calif.- Granted peti- 

tion for continuance of hearing from 
March 3 to May 5 at Washington re 
application of Desert Radio and Tele- 
casting Co., Palm Springs, Calif. 

By Hearing Examiner James D. 
Cunningham 

KURV Edinburg, Tex. -Ordered that, 
in accordance with Commission's order 
of Dec. 18. 1951, remanding proceeding 
to examiner, further hearing will com- 
mence on March 13 at Washington. 

Delta Bcstrs. Inc., Thibodaux, La., 
and KCIL Houma, La. -Ordered that, 
in accordance with Commission's order 
of Feb. 13 remanding proceeding to 
examiner, further hearing will com- 
mence on March 6, 1952, at Washington. 

By Hearing Examiner J. D. Bond r 
WOL Washington, D. C. - Granted 

petition to amend and specify new and 
different ant. site and for removal from 
hearing. 

John C. Pomeroy, Pontiac, Mich. - Granted petition to designate its ap- plication and that of Oakland Bcstg. 
Co., Pontiac, Mich., for hearing at early 
date: applications assigned for hearing 
at Washington, March 24. 

By T. J. Slowie, Secretary 
Joint Industry Committee on High Frequency Stabilized Arc Welding - Granted motion for extension to March 

17 for filing comments re amendment 
of Part 18 of Rules. 

By Comr. Rosel H. Hyde 
State of California -Granted petition 

for leave to intervene in matter of new 
classifications, regulations and practices 
of Western Union Telegraph Co. in 
connection with use of interstate and foreign leased facilities for dissemina- 
tion of horse or dog racing news. r 
By Hearing Examiner Fanney N. Litvin 

State of California- Granted petition for continuance of hearing from March 
3 to April 1 at Washington. 

Looking for Radio & 
Television Technicians? 
RCA Institutes, Inc., graduates students 
at regular intervals, os technicians, 
operators and laboratory aids. Our 
men graduate with a first class Radio - 
Telephone License. Call on us for your 
te& -' el per a..n.l ....,Ja. 

Write to PLACEMENT MANAGER 

Vs 
RCA INSTITUTES, INC. 
a s...fa. J ..il. rwn..rn I Mnvkoh 
lsa wu., re.nM s,,,,, Now York la. N r 
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TV Code in Effect 
(Continued from page 65) 

Haven, Conn. 
Subscribing stations are (as of 

Thursday night) : 

WBAL -TV Baltimore; WBAP -TV 
Fort Worth; WBNS -TV Columbus; 
WCBS -TV New York; KECA -TV Holly- 
wood; KEYL (TV) San Antonio; 
KFMB -TV San Diego; KGO -TV San 
Francisco; KING -TV Seattle; KNBH 
(TV) Hollywood; KNXT (TV) Los An- 
geles; KPHO -TV Phoenix; KPIX (TV) 
San Francisco; KPRC -TV Houston' 
KRLD -TV Dallas; KRON -TV San Fran- 
cisco; KSD -TV St. Louis; KSL -TV Salt 
Lake City; KTLA (TV) Los Angeles. 

WAAM (TV) Baltimore; WABD (TV) 
New York; WAFM (TV) Birmingham; 
WBTV (TV) Charlotte; WCAU -TV Phil- 
adelphia; WDAF -TV Kansas City; 
WDEL -TV Wilmington; WDSU -TV New Orleans; WDTV (TV) Pittsburgh; 

' WENR -TV Chicago; WEWS (TV) Cleve- 
land; WFBM -TV Indianapolis; WFIL- 
TV Philadelphia; WFMY -TV Greens- 
boro. 

WGAL -TV Lancaster; WHAS -TV 
Louisville; WHBF -TV Rock Island; 
WHIO -TV Dayton; WJAC -TV Johns- 
town; WJAa -TV Providence; WJBK- 
TV Detroit; WJZ -TV New York; WKY- 
TV Oklahoma City; WKZO -TV Kalama- 
zoo; WLWC (TV) Columbus; WLWD 
(TV) Dayton; WLWT (TV) Cincinnati. 

WMAL -TV Washington, D. C.; WMAR 
(TV) Baltimore; WMBR -TV Jackson- 
ville' WMCT (TV) Memphis; WNBF- 
TV Binghamton; WNBK (TV) Cleve- 
land; WNBQ (TV) Chicago; WNBT 
(TV) New York; WNBW (TV) Wash- 
ington, D. C.; WNHC -TV New Haven. 

WOOD -TV Grand Rapids; WOW -TV 
Omaha; WPTZ (TV) Philadelphia; 
WSAZ -TV Huntington; WSB -TV At- 
lanta; WSM -TV Nashville; WSPD -TV 
Toledo; WSYR -TV Syracuse; WTAR- 

,TV Norfolk; WTMJ -TV Milwaukee; 
WTTG (TV) Washington, D. C. 

WTTV (TV) Bloomington; WTVJ 
(TV) Miami; WTVN (TV) Columbus; 
WTVR (TV) Richmond; WWJ -TV De- 
troit; WXEL (TV) Cleveland; WXYZ- 
TV Detroit; WAGA -TV A t l a at a; 
WAVE -TV Louisville; WBRC -TV Bir- 
mingham. 

The fee plan for code subscrip- 
tion, based on 79 subscribers, called 
for annual payments of $520 a year 
with NARTB TV member stations 
getting a $250 credit. The rate falls 
to $440 a year with more than 79 
subscribers, or $405 if more than 
90 stations subscribe [BT, Feb. 
25]. Networks pay $1,500 a year. 
NBC -TV arranged a code program 
for the weekend, including shots 
of the review. board. 

Subscribers have been supplied 
copies of the official code seal in the 
form of photos, films, etc. 

A special memorandum explains 
the status of affiliates not subscrib- 
ing to the code but taking programs 
from a subscribing network. The 
memorandum follows: 

In a situation where a local affiliate 
has not subscribed to the code and its 
network has, such subscription to the 
code by the network and use of the 
seal by the network does not give a 
non -subscriber the right to display the 
seal on a local basis. The seal may be 
displayed as part of the network pro- 
gramming in such instances; however, 
caution must be exercised by such net- 
work to the end that seal usage is 
delimited aurally and /or visually to 
identification with that network. Be- 
cause of practicalities, the local sta- 
tion would not be required to cut away 
from network announcements using 
the seal. 

ARE YQU 
BROADCASTING . . 

NEWS 

slow SCRIPT? 

Äb "just o`dollár" 

TUFTY NEWS., BUREAU 
NOfenal Press 'Building 

WASHINGTON, b. c. 

Grandma Bullitt 
VIEWPOINT of mother and 
grandmother is represented 
on the NARTB Code Review 
Board by one of its most ac- 
tive members - Mrs. Scott 
Bullitt, KING -TV Seattle. 
Mrs. Bullitt said she has 
three married children, add- 
ing they have six grandchil- 
dren "all under five." 

WNOE CHANGES 
Gordon Again Gen. Mgr. 

JAMES A. NOE, owner of WNOE 
New Orleans, La., last week an- 
ounced that James E. Gordon, sta- 
tion president, has resumed his 
former position as general man- 
ager of WNOE. At the same time 
he announced the resignations of 
Patt McDonald as vice president 
and general manager and of Don 
Lilly. 

The announcement was made at 
a staff meeting presided over by 
Mr. Noe, a former governor of 
Louisiana. WNOE also will com- 
mence a new sales and promotion 
campaign, Mr. Gordon announced. 

WKBB TO BE WDBQ 
Outlet to Change March 15 

ONE of the oldest call letters in 
the Middle West will be history 
March 15 when WKBB Dubuque, 
Iowa, officially changes to WDBQ. 

Station was first licensed in 
Joliet, Ill., in the mid '20s and 
moved to its present location in 
1933. Change is being made to elim- 
inate confusion, according to James 
D. Carpenter, owner- manager, be- 
cause the station's FM outlet call 
letters are WDBQ. When the 
change becomes effective, the sta- 
tions, affiliated with ABC network, 
will be WDBQ- AM -FM. 

RECEIVER SALES 
Buffalo Meet Optimistic 

A WIDENING and deepening 
market for television receivers was 
foreseen by FCC Comr. George E. 
Sterling and industry executives 
at the Second Annual Town Meet- 
ing of Television Dealers in Buffalo. 

Speaking by wire from Washing- 
ton, Comr. Sterling told the audi- 
ence of some 2,800 dealers that with 
the lifting of the TV freeze, the 
market for video sets would mount 
appreciably even before new sta- 
tions get on the air. 

Comr. Sterling referred to the 
higher powers that existing sta- 
tions would be permitted which, he 
said, should improve signals and 
encompass a greater audience. And, 
he added, after the freeze is lifted, 
additional VHF and UHF stations 
would mean more business in new 
sets and converters. 

A note of caution was introduced 
by J. B. Elliott, RCA Victor vice 
president in charge of consumer 
products, who warned that the TV 
industry must maintain high qual- 
ity if it is to keep the confidence 
of the public. 

Mr. Elliott, however, foresaw a 
bright outlook for set sales. He 
opined that popular interest in the 
forthcoming Presidential election 
will sell more TV sets than the Ke- 
fauver crime hearings did last year. 

Dealers were urged to do spade 
work in the "replacement market" 
by Richard A. Graver, Admiral 
Corp. vice president for TV. Mr. 
Graver pointed out that half the 
sets now in use have tubes 12 inches 
or smaller. 

Dr. Lyman R. Fink, chief engi- 
neer, General Electric's TV Dept., 
advised the public to "go slow" in 
converting to UHF before local 
channels become available because 
of rapidly advancing technical 
knowledge. 

WGAR MERCHANDISING PLAN 
New Package Will Ring Cash Registers 

WGAR Cleveland is offering a mer- 
chandising package plan which 
shows promise of ringing cash 
registers both in cooperating food 
stores and at WGAR. 

Principals with WGAR in this 
point -of- purchase display plan are 
national chain outlets and all quali- 
fying WGAR advertisers. Major 
northern Ohio supermarkets, those 
of Krogers and the A & P, are co- 
operating by giving prominent dis- 
play space to products advertised 
on the station. 

Advertisers qualify to receive in- 
store promotions for one week in 
each of 197 cooperating stores by 
fulfilling requirements that the ad- 
vertiser: 

Stocks the product in food stores. 
Has distribution in Cleveland 

area stores participating in the plan. 
Has the product accepted for 

display by those retail food dealers. 
Contracts for a minimum net 

expenditure to support point- of -pur- 
chase displays with on- the -air cover- 
age. 

BROADCASTING Telecasting 

The plan calls for a minimum 
expenditure over WGAR of an 
average of $250 per week for 13 
weeks or of $200 per week for 26 
weeks. In other words, explained 
WGAR Sales Manager John B. 
Garfield, an advertiser must spend 
$3,250 net over a 13 -week period or 
$5,200 net in 26 weeks on a single 
product to qualify for point -of- 
purchase displays. 

To enhance the value of the plan 
and to assure maximum results 
for all concerned, WGAR person- 
alities will make personal appear- 
ances for special product promo- 
tions. WGAR will call attention to 
these point - of - purchase displays 
with "on- the -air" around- the -clock 
promotion. 

BOB HOPE, star of NBC radio Bob 
Hope Show, is inaugurating Hope 
scholarship fund at Harvard U. for 
students in Los Angeles area. 

POLITICAL MEETS 
Nets to Pay Installation 

RADIO -TV networks agreed to 
pay their own political convention 
installation costs for the first time, 
when an industry meeting was held 
in New York Wednesday with 
representatives of both political 
parties to consider coverage of the 
Presidential nominating conven- 
tions in Chicago in July. 

Not unexpected agreement [BT, 
Feb. 25] was the result of the po- 
litical parties' argument that, also 
for the first time, networks this 
year were permitted to seek spon- 
sorship of their broadcasts and 
that accordingly costs of installing 
boothes, etc., could be deducted 
from charges of advertisers. Net- 
works had initially parried that in- 
stallation costs just added to their 
overhead, if they did not acquire 
sponsors. Well before the Wednes- 
day meeting, advertisers had 
signed for sponsorship, however, so 
the point was not argued. 

Question had been raised about 
the agreement's effect on the Du- 
Mont TV Network, which had 
abandoned its initial co- coverage 
arrangement with Life magazine. 
But following Westinghouse's spon- 
sorship on four stations of the Du- 
Mont network for the conventions, 
plus its 13 -week "Get Out the 
Vote" series, DuMont spokesmen 
said Thursday the network will 
assume its "full share of the Chi- 
cago pool as agreed." 

There's More 
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LEGISLATORS DIVIDED 
ON RAYBURN BAN 
THOUGH three Senators agreed in opposing 
Speaker Rayburn's radio -TV ban during 
Au or Meets the Critics telecast on DuMont 
TV etwork, two Representatives were divided 
on BS Radio Network's People's Platform. 

R p. Leslie C. Arends (R -I11.) felt banning 
of oadcast and TV from Congressional hear - 
in is to degree encroaching on freedom of 
speech and press, pointing to benefits of in- 
forrped public opinion. Rep. Richard Bolling 
(D -Mo.) opposed such pickups as interfering 
with understanding of what goes on in Con- 
gr es 

Sen. Estes Kefauver (D- Tenn.), Sen. Homer 
E. Capehart (R- Ind.), and Sen. Blair Moody 
(D- Mich.) joined in opposing Speaker Ray - 
burn's ban. Under proper conditions, three 
Senators felt, radio and TV would be valuable 
to national welfare by increasing public knowl- 
edge of conditions being investigated. 

T O MORE TV APPLICANTS 
TW more TV applications were filed with 
FC Friday, making number filed this week 
sev (see FCC Roundup, page 95). Ap- 
plic-nts were WCOA Pensacola, Fla., and 
WD : O Orlando, Fla. 

Commission also Friday granted authority 
to ' ROW Albany, N. Y., and KICD Spencer, 
Iow , to make site tests for UHF channels. 
WRW is planning to use Channel 21 (512- 
518 c), using former GE New York- Schenec- 
tad relay tower in Helderberg Mts.; KICD, 
Cha nel 42 (638 -644 mc) at present AM tower 
site. WROW is already a TV applicant. 

COA is seeking Channel 3 with 17.1 kw 
pow r, 364 ft. antenna height, plana to spend 
$16 ,000 building station, $120,000 first year 
of .eration. WDBO is asking for Channel 
6, th 26.4 kw, 550 ft. antenna height, will 
spe d $219,000 on construction, $120,000 first 
yea of operation. 

F'. st joining up of TV antenna sites in San 
Fra cisco became known Friday when KPIX 
aske FCC for approval to move from famed 
Mar Hopkins Hotel to Sutro Mt. where KGO- 
TV as its antenna. KPIX move made nec- 
essa y because lease for "Top of the Mark" 
is d to expire soon. 

WFTC PETITION 
FREQUENCY change and boost in power pro- 
posed for WFTC Kinston, N. C., in initial de- 
cision released Friday by FCC Hearing 
Examiner Basil P. Cooper. Station would move 
from 1230 kc, 250 w fulltime, to 960 kc, 5 w 
daytime, 1 kw night, with DA -N. Operating 
as proposed, station would serve 338,100 per- 
sons daytime, nearly 40,000 at night (instead 
of present 64,790 daytime and 24,310 night- 
time). Change would cost station about $52,000. 
Gross income expected to rise from $22,453 to 
$98,000, profits from $5,260 to $14,000, with 
new frequency, power. WELS Kinston applied 
for same facilities late 1950; later withdrew 
requ st. 

M GAZINE CIRCULATION 
IN INE with its function of providing mem- 
ber tations with information on competitive 
medi , BAB is distributing county -by- county 
circu ation breakdowns of ten leading maga- 
zine 96 -page report also includes 1950 census 
occu ied dwelling unit figure for each county. 
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HENNOCK HOSTESS 
HONORING its own, FCC commissioners 
and staff executives feted newly ap- 
pointed Chairman Paul A. Walker and 
new Comr. Robert T. Bartley at luncheon 
Friday. Party was given by Comr. 
Freida B. Hennock, was held in her of- 
fices, buffet style. Guests numbered 75, 
included in addition to Commissioners, 
all examiners, Division and Office chiefs, 
women attorneys and section chiefs. 

Business Briefly 
(Continued from page 5) 

April 6. N. W. Ayer & Son, New York, is 
agency. 

RUPPERT'S SPOTS Ruppert's Beer, 
through Biow Co., N. Y., placing spot an- 
nouncement radio campaign for 26 weeks 
starting this month in seven major markets. 

PERRY MASON RENEWED Procter & 
Gamble (Tide) renewing Perry Mason on CBS 
Radio (Mon. through Fri., 2:15 -2:30 p.m.), 
effective March 31 for 52 weeks. Agency: 
Benton & Bowles, N. Y. 

SEABROOK USES NETWORK Seabrook 
Farms Inc. (frozen fruits and vegetables), 
Bridgeton, N. J., in first use of network radio 
signs for sponsorship of Private Files of 
Matthew Bell on Mutual (Sun., 4:30 -4:55 p.m.) 
starting March 16 [BT, Feb. 11]. Agency: 
Hilton & Riggio, N. Y. 

NBC SUMMER TV PITCH 
NBC to unveil new, 65 -page presentation on 
"NBC -TV Presents Summer TV," prepared 
with cooperation of Hofstra College psychology 
department, at news conference Thursday in 
New York. Third "Hofstra Study" of NBC, 
it will point up to advertisers and agencies 
advantages of summer TV sponsorship, both 
as part of year -round television advertising 
program and for special campaigns. 

PEOPLE... 
DONALD H. McGANNON, Norwalk, Conn., 
attorney, joining DuMont Television Network 
as administrative assistant to Chris J. Witting, 
director and general manager. 

HERBERT M. STEIN, assistant advertising 
director Ronson Art Metal Works Inc., Newark, 
named assistant general sales manager. 

HAROLD H. BUTTNER, International Tele- 
phone & Telegraph vice president, elected presi- 
dent of Federal Telecommunications Labs, 
IT &T Research Unit, Nutley, N. J., according 
to Friday announcement. He succeeds Maj. 
Gen. Roger B. Colton (USA, Ret.) who has, 
been appointed IT &T deputy technical director. 

JERRY ARTHUR, former program manager 
for various New England stations and more 
recently in naval service, to Charles Michelson 
Inc., New York radio -TV transcribed program 
sales firm, as TV program sales manager. 

BIOW NEEDS SPORTS MAN 
BIOW Co., N. Y., looking for sports an- 
nouncers to do radio and television broadcasts 
of Baltimore Orioles on WITH Baltimore, 
sponsored by Gunther's Beer. Jim Beach, su- 
pervisor of Biow's radio and television depart- 
ment, is contact man. 

FILM DISTRIBUTOR 
ROBERT PIK, president of Interworld Films 
Inc., N. Y., announces formation of Regent 
Pictures Inc., which will exclusively handle 
world -wide television distribution of films. 
New firm will be located at 729 Seventh Ave., 
New York 19. Thus far, company has ac= 
quired 46 feature films and is contemplating 
production of half -hour dramatic show, ac- 
cording to Mr. Pik, who will continue as inter - 
world president. 

EMERSON STATEMENT 
EMERSON RADIO & Phonograph Corp. re- 
ported Friday that consolidated net profit for 
13 -week period ending Feb. 2, before taxes was 
$1,006,759, as compared with $4,367,186 for 
comparable 1951 span. After taxes, profit . 
amounted to $351,859 or $.18 per share on 
1,935,187 shares outstanding stock. Net profit 
after taxes for 13 weeks ending Feb. 3, 1951, 
was $1,518,856, equal to $.78 per share on same 
amount of stock. 

Senate Committee 
NOMINATION of Robert T. Bartley as FCC 
Commissioner approved unanimously (13 -0) 
Friday following hearing of Mr. Bartley by 
Senate Interstate & Foreign Commerce Com- 
mittee (see story page 25). Chairman Ed C. 
Johnson (D -Col.) said: (1) FCC has been 
hung up on some controversial aspects of TV 
allocations problems and (2) understood freeze 
lift target date now set for March 25. 

Sen. Johnson said he had talked with FCC 
Chairman Paul A. Walker who noted 3 -3 split 
on Commission on allocations' issues, which 
Senator did not amplify, and that he had urged 
immediate confirmation of Mr. Bartley in 
order to break deadlock. 
[Check with FCC sources revealed that Com- 
mission had tied in several instances, but 
that matters were resolved next day or two. 
At present time, sources said, Commission is 
not hung up on any portion of TV freeze -end 
decision.] 

Questioning touched on possible hard liquor 

OK's Bartley 13 -0 
advertising on airwaves, expediting cases be- 
fore FCC, need for more examiners, McFar- 
land Bill, newspaper ownership of stations, 
and relationship of Commissioners to their 
staffs. Speaker Rayburn's ban on broadcast 
media in House committees came up momentar- 
ily but Mr. Bartley deferred since problem 
was for Congress to resolve not FCC (see Ray- 
burn ban story, page 23). 

Senate Majority Leader Ernest W. McFar- 
land (D- Ariz.) said he understood his spon- 
sored and Senate -passed S 658 was near final 
stage in House committee. Bill would expedite 
disposition of cases, he and Sens. Charles W. 
Tobey (R -N. H.) and Warren Magnuson (D- 
Wash.) agreed. Other questioning went into 
need of freeze lift. Sen. John W. Bricker (R- 
Ohio) also warned that failing in FCC is over 
reliance of Commissioners on their staffs 
rather than other way around. 
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There's been a change ... 
Since the turn of the century great changes have taken place in America - 

changes in living- changes in advertising. 

The metal sign in this once typical scene was then a major medium of advertising. 

About this same time the purveyors of nostrums were being crowded from the pages of 

newspapers and magazines by legitimate advertisers. Publications grew in stature as advertising media. 

Then came radio. In this mass communication media advertisers found a new way to talk to more people 

more often. Radio demonstrated that people sell better than paper. 

Today, the impact of television- newest medium of all -has changed the living habits of millions 

of people and the advertising technique of thousands of businesses. 

In WLW -Land, radio and television together form an unparalleled advertising combination. 

To reach more people more often and more economically in WLW- Land -1 /10th of America- 

the change is to this new combination. 
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