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what WTVR spo

Getting results for sponsors is our
business. And our formula for making
sponsors happy is simple indeed. We take

a big helping of public service,

mix it with top network programs, add

the program and engineering \/“
knowhow we’ve acquired during onr
26 years. Oh, ves, we can’t forget the
friendly warmth that characterizes
WTVR announcers. Sponsors like these

ingredients. Have you tasted the result?

Havens & Martin Stations are the only

complete broadcasting institution in Richmend.
Pioncer NBC outlets for Virginia’s first market.

Represented notionally by John Blair & Coempany



HEREVER radio station WFAA is heard, housewives are

familiar with a jingle that goes, “Better buy Bur-
leson’s honey.” You can find Burleson’s on grocers’ shelves
in major markets all over the Southwest. It wasn’t that way
back in the early 1930's...

A WFAA salesman had just finished speaking on the power
of radio advertising before the Waxahachie, Texas, Rotary
Club. T. W. Burleson walked up and introduced himself,
explaining that he operated a small honey packing business.
Radijo interested him, but when they got around to discuss-
ing cost, the old gentleman snorted, “Just for rich folks!”
and stalked out the door.

“Young whippersnapper!’’ he cried

It was two years later that young Ed Burleson, just out of

“That $6°° will college, was in Dallas trying to build distribution for his
break us!” father's growing business. Radio looked like the answer,

and Ed signed a $600 contract with WFAA for a year’s

Instead, it built schedule of announcements. Ed Burleson got a stormy recep-

a Iloney of a business tion when he reached home with the news.

Within six months though, the elder Burleson had reason
to change his opinion of radio, and by the end of the second
year's contract, sales of Burleson’s honey had jumped 400% !
From that day to this, radio has had a large share of Burle-
son advertising — over the station that helped make it a honey
of a business—-WFAA.

.WFAA-820 is a honey of a station, too. Ask the Petry man
about it today!

| .

EDWARD PETRY & CO., NATIONAL REPRESENTATIVES o ALEX KEESE, Station Manager © RADIO SERVICE OF THE DALLAS MORNING NEWS

ith Yearbook Numbers (53rd and 54th issues) published in January and February by Bnomcnsnuc PusLicATIONS, Inc.. B70 National Press
PumlsnedB%vld ;d wg:}?ington 4, B. C. Entered as second class matter March 14, 1933, at Post Office at Washington, D. C., under act of lMarc'h 1879.



telecast once weekly for 13 weeks

Drew 55 245 pieces of mail

The programs:

TALENT TIME 31,564
NAME THE BRAND 13,471
STUMP YOUR NEIGHBOR 10,210

Buy WGAL-TV to sell these many thousands of prosperous buyers

A Steinman Station
Clair R. McCollough, Pres.

Represented by

T\l ROBERT MEEKER ASSOCIATES

‘New York Chicago San Francisco Los Angeles
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| CLOSED CIRCUIT

WATCH for developments on'new RCA mul-
tiple-purpose TV method (probably to be de-
signated as Telespot) until now highly classi-
fied. Dr. Charles B. Jolliffe, RCA vice presi-
dent and technical director, demonstrated sys-
tem to FCC, civil defense and military repre-
sentatives in Washington Friday. Method en-
tails principle of Ultrafax high-speed trans-
mission.

ACTION OF Senate Rules in reporting so-
called Gathings resolution authorizing House
Interstate and Foreign Commerce Committee
to investigate blood and thunder programming
in TV, stems from mounting opposition to that
type of programming and to commercials—
mainly beer. Committee expected to counsel
with NARTB TV Board of Review on enforce-
ment and presumably will give it strong back-
ing in effort to bring moderations and restraint
into programming because of effect on juvenile
audiences. Chairman of committee likely to
be Rep. Lindley Beckworth (D-Tex.).

TAILORED price regulations for radio-TV
industry will be out in next fortnight. OPS
staff is poring over final draft now, which is
understood to provide ceilings at retail-whole-
sale level. Regulation based on manufacturers’
price survey recently completed by agency, and
will cover receivers, phonographs, other radio-
TV appliances.

UNITED Paramount Theatres’ pitch at gov-
ernment agencies for closed circuit theatre
telecasts didn’t stop at Justice and State Dept.
discussions (see story page 31). It’s authori-
tatively learned that UPT executive also
solicited Defense Dept. for recommendation as
to feasibility of medium. Defense reportedly
rejected bid on grounds it would place itself
on record as supporting one medium to exclu-
sion of others.

WATCH Sen. Hubert Humphrey (D-Minn.)
for possible fireworks on “political” institu-
tional advertising by large corporations. Sen-
ator is studying answer from Internal Revenue
Bureau on his query as to what administrative
action it could take, and whether legislative
authority is needed to take action, against
firms which deduct expenditures for this type
of advertising on their income tax.

SOME Congressional quarters tried to pull
quickie on military personnel procurement
authorities by agreeing to thaw funds freeze
for reeruiting if Defense Dept. would consent
to deduction from fiscal '53 moneys. But Air
Force-Army officials wouldn’t nibble. Question
still hangs in the air. (Story page 34.)

REQUEST to include entire state of West Vir-
ginia in TV Zone 1, instead of splitting state
between Zones I and II, will be filed this week
with FCC by WHIS Bluefield, W. Va. Peti-
tion will point to unfair discrimination between
cities in West Virginia under present plan,
which provides 170-mile co-channel minimum
separation in Zone I and 190-mile separation
in Zone II.

CURIOUS phase of TV life under NARTB
(Continued on page 6)
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RADIO-TELEVISION BARRED,
PRESS TO COVER HEARING

BAN against radio and television coverage of
preliminary hearings in damage suit filed by
Sen. Joseph R. McCarthy (R-Wis.) against
Sen. William Benton (D-Conn.) was imposed
Friday by Sen. Benton’s counsel. Suit asks
$2 million damages from Sen. Benton.

Explanation given for action was that Theo-
dore Kiendl, attorney handling case for Sen.
Benton, had sponsored New York State law
banning microphones and cameras from many
types of judical and public proceedings. He
was represented as feeling it would be incon-
sistent on his part to allow proposed pickup
of hearing, scheduled to start this morning
{Monday). Mr. Kiendl is member of firm of
Davis, Pope, Wardwell & Kiendl, New York.

Both Sen. Benton and Sen. McCarthy had
said they had no objection to cameras and
microphones at hearing. Press will be ad-
mitted to proceeding.

RATES DOWN 279%
IN TEN YEARS—GRABHORN

“RADIO RATES, in relation to circulation,
have decreased themselves—and not because
of advertiser pressure—by some 27% over
the last 10 years,” Murray Grabhorn of
Edward Petry & Co., station representation
firm, declared in speech prepared for delivery
yesterday (Sunday) at meeting of Kansas
Broadcasters Assn. in Wichita. He called on
radio to “hold the line” on rates.

His statement was part of answer to one
made at recent AAAA’s convention by Melvin
Brorby, of Needham, Louis & Brorby, that
trends within various media, comparing 1951
with 1952, showed that cost-per-thousand for
magazines had risen 7%, for outdoor advertis-
ing 5%, for network radio time 16%, for spot
radio time 22% [BeT, April 7).

Mr. Grabhorn said he “respectfully” took
issue with Mr. Brorby’s analysis regarding
radio: “I want to compare his analysis, based
on 32 random stations, with a mafched sample
more than three times as big—97 stations, to
be exact,” Mr. Grabhorn said. He explained
latter study, made by statistical tabulating
co. for NARTSR, showed “average Class A
one-hour rate had increased 12.8% from July
1941 to July 1951. In dollars and cents, the
average went from $145 to $163.”

But, he noted, radio circulation gained 54 %
in same period, and if rates had gone up at
same place they’d average $223 per Class A
hour instead of $163.

HORMEL PLANS TV

GEORGE A. HORMEL & Co., Austin, Minn.,
will put its network radio show, the Hormel
All Girl Review, on television next fall, spot-
ting a series of half-hour films in various mar-
kets. Kling Studios, Chicago, will handle the
photography, expected to start late this month
with a series of 13 shows featuring 60 of the
girl musicians and vocalists. Arrangements
were completed last week by Jay C, Hormel,
board chairman, who will supervise production,
and Fred Niles, Kling vice president in charge
of TV and motion pictures. Agency is BBDO,
Minneapolis.

BUSINESS BRIEFLY

SOFT DRINK SHOW @ New Grape Corp,,
Atlanta, buying once-a-week half hour tran-
seribed Ziv package show in 47 radio markets
for 26 weeks. Agency, Liller Neal & Battle,
Atlanta.

SPOTS FOR SHOES @ Thom McAn Shoes,
through Neff-Rogow, N. Y., planning May 16
to 28th radio spot campaign using 6:30-8a.m.
and evening periods to appeal to male audience.

10-WEEK CAMPAIGN @ Junket Brand
Foods, Little Falls, N. Y., planning 10-week
spot campaign using mostly participation
shows in top radio markets, starting May 26,
Agency, McCann-Erickson, N. Y.

DAIRY RESUMES @ Foremost Dairies,
which cancelled its national radio campaign
short while ago is resuming on all its stations
w'th two-week schedule starting Thursday for
its tangerine juice. Schedule may be extended
is successful. Agency, Fletcher D. Richards,
N. Y.

TEST FOR MEXSANA @ Mexsana Skin
Cream, N. Y., buying five-market test campaign
(Continued on page 98)

RADIO STILL BEST
CBS PROCLAIMS IN ADS

“AFTER Four Years of TV, What’s Happen-
ing to Radio?” was answered in full-page CBS
Radio ads in The New York Times and Herald
Tribune Friday: With CBS Radio’s fall sched-
ule “already 80% as far along as last year’s
schedule was on Sept. 1,” network said ‘radio
is building early momentum for one of the
biggest seasons in its history.”

Noting that public continues to buy half
million AM sets monthly, advertisements re-
ported that half of radio listening is outside of
living rooms, with result that “in total listen-
ing, people spend more time with radio than
with any other medium.”

“In terms of advertising,” full-page spread
continues, “a mass advertiser may choose to
spend a dollar for 944 radio listeners . . . or
365 television viewers . . . or 334 magazine
readers . . . or 240 newspaper readers.

“In terms of advertising frequency, he may
choose to reach a given number of prospects
once in newspapers . , , or 1.3 times in maga-
zines . . . or 1.5 times in television . . . or 3.9
in radio—at no difference in cost.”

Advertisement, which broke Thursday in
Wall Street Journal and is scheduled later this
month for Newsweek, Business Week, and four
trade publications, appeared in New York just
as CBS-TV clinic was being held (see story,
page 66).

HANNA HEADS DISC GROUP

MICHAEL R. HANNA, WHCU Ithaca, N. Y.,
member of NARTB board, named chairman of

new NARTB Transcription Rules Committee. -

Group was authorized by board at February
meeting to look into possibility of revising
FCC rules covering announcement of tran-
scribed programs. Chairman Hanna will name
other members of committee, with first meeting
scheduled in near future.

for more AT DEADLINE turn page ’
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CAN TWO AM’S
GET ONE TV STATION?

CAN two AM stations in same city get to-
gather, apply for and be granted TV station
without running afoul of FCC’s duopoly regu-
lations? Question was put squarely up to the
Commission Friday when KFBI Wichita re-
peated same questions posed early in March
by Senator Edwin C. Johnson (D-Col.) in
letter to FCC Chairman Paul A. Walker [BeT,
April 21]. At that time, Chairman Walker
replied by saying that question had not been
taken up by the Commission. [See Editorial,
page 52 which closed earlier].

Essence of problem is this: Commission rule
prohibits ownership or econtrol of two AM sta-
tions in same community. Some AM broad-
casters are considering joining to set up new
corporation to apply for TV in order to obviate
contested hearings for channels, also to make
it easier financially. Some FCC staff officials
have questioned whether ownership of TV sta-
tion in this manner might not jeopardize owner-
ship of AM stations.

Declaratory ruling is therefore requested on
four questions propounded by Sen. Johnson:
(1) Can owners of two or more AM stations
in same city be granted TV station and be
permitted to retain their AM stations which
are run as separate entities, (2) Would com-
bination of two AM owners for TV put that
application at disadvantage in hearing with
other applicants not engaged in broadeasting,
(3) Is there any prejudice at FCC regarding
granting of such an application, (4) Would
joint application for TV by two AM station
owners be in conflict with public interest, pro-
vided each radio station is operated sepa-
rately.

FACILITIES ARE EXTENDED
BY RADIO FREE ASIA

THREE shortwave bands now used by Radio
Free Asia for broadcast programs into Far
East, according to John W. Elwood, director.
Transmission facilities now include Guam and
sedond Manila transmitter. Programs travel
on 9490, 11,940 and 6110 ke. Mr. Elwood
described it as “an important step toward
covering all of Southeast Asia with a radio
barrage of truth to expose the false promises
of the Communist.”

FCC DIVISION CHIEFS

APPOINTMENT of division chiefs in recently
established FCC Field Engineering & Monitor-
ini Bureau was announced Friday. Following
ere named: Stacy W. Norman, Inspection &
Examination Div.; George L. Jensen, Engi-
neering Div.; Irving L. Weston, Monitoring
Div. All three have been with FCC and
predecessor agencies since late 1920°s. Field
Engineering & Monitoring Bureau is headed
by George L. Turner, with Frank M. Kratokvil
?)s assistant chief and head of Field Operating
iv.

DJ.MONT BUYS NIELSON

DuMCNT Television Network has signed for
the National Television Index Service and the
New York TV ratings reports of the A. C.
Niélsen Co., Chicago market researech firm.
DuMont operates WABD (TV) in New York.
Contract handled by Chris Witting, DuMont
general manager, and Arthur C. Nielsen.
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Can department stores use radic as they
do newspapers? Pomeroy’s of Potts-
ville, ‘Pa., is applying field tactics to
find out. A test campaign, thus far
successful, makes use of radic-only on
WPAM. Page 23.

In a Sears, Roebuck experiment, reported
by Advertising Research Bureau, radio
outpulls the printing medium. Page 24.

A feature, “The Tale of the Cautious
Grocer,” tells how radio’s power makes
money for a Kentucky grocer who had
little to spare. Puage 30.

In a $1.5 million transaction, KPHO-AM-
TV Phoenix is being purchased by
Meredith Publishing Co. Page 28.

With some 18 BMI clinies held in the na-
tion last week, another 24 are slated
in the next ten days. Attendance is
up at all of them. Page 26.

Annual George Foster Peabody Award
winners announced in New York re-em-
phasize that broadecasters can achieve
merit in programming. Page 28.

On Capitol Hill, a probe of radio-TV pro-
gramming threatens (Page 25), as the
McFarland bill clears for House de-
bate. Page 29.

NBC radio affiliates pledge confidence in
the network’s plans at the first 1952
Stations Planning and Advisory Com-
mittee meeting. But some privately
see a defeatist attitude. Page 29.

TV Engineers are thumbing through a
new National Bureau of Standards’ re-
port on VHF propagation. Their ques-
tion: Is there a new threat to tele-
vision? Page 65.

Another problem is the possible affect on
80-90% of 17 million TV sets in use
today by ham operations on the 21 mec
band authorized by FCC. Page 67.

In Washington, a joint committee with
FCC, industry and aviation representa-
tion, sits down to talk over height and
sites for TV towers this week. Page 68.

Broadcasters at Ohio Assn. of Radio-TV

Broadcasters management clinic may

ponder FCC Comr. Robert F. Jones’
speech attacking the final TV alloca-
tions plan. Page 67. And CBS-TV
in a New York clinic went through the
subject of new TV station construction
from A to Z. Page 66.

Full particulars of closed cireuit TV,
already perceived by federal civil de-
fense planners, are currently under
the watchful eye of certain government
agencies for possible future use.
Page 82.

Upcoming

May 5: ABC Affiliates, Fort Worth Hotel,
Fort Worth.

May 5-6: NBC radio workshop, Chicago.

May 7: BAB Sales Clinic, Kansas City.

May 8-9: NBC radio workshop, New Or-
leans.

(BMI Clinics and Other Up-omixgs pegz 38)

Closed Circuit

{Continued from page 5)

Code is unexpected public apathy during two-
month operation. Cause of unconcern thought
to be excitement of Presidential race, steel
crisis and other big news. (Not documented in
NARTB’s video code is headachy problem of
controlling cameramen and other strongly
unionized personnel involved in bosomy shots
and off-color antics).

STILL CONCERNED over purported aid and
comfort given bookies by horse race broadcasts,
FCC has cited another station on renewal—
WLAP Lexington, Ky. Station, it’s understood,
has Saturday afterncon program on race-by-
race coverage but presumably handle only local
area results, whereas other stations previously
cited carried technical information on all races.

ACTIVITY getting hotter on Department of
Justice Anti-Trust suit against National Foot-
ball League et al. Counsel for League last week
began taking depositions of government wit-
nesses.

SPECULATION points to Rep. Oren Harris
(D-Ark.) as eventual communications leader
in House Interstate and Foreign Commerce
Committee. Second ranking member (follows
Chairman Robert Crosser (D-Ohio} is Rep.
Lindley Beckworth (D-Tex.} who announced
for Senate Friday.

TV EDUCATIONAL FUNCTIONS
OUTLINED BY DR. DUNHAM

BEST functions of educational TV were out-
lined Friday afternoon by Dr. Franklin Dun-
ham, Radio-TV Chief for U. 8. Office of Educa-
tion, at 35th annual meeting of American
Council on- Education at Chicago’s Palmer
House.

Functions which ean be performed best by
commercial stations, he said, are entertain-
ment, newscasting, commentary and forum dis-
cussions and sports and special events. “Buff”
zone, which can be programmed by either
commercial or educational stations with sue-
cess, include cultural, developmental and back-
grounding the news. Realm of educational TV
best served are talks “on level of the BBC”,
high-level discussions, dramatized research and
direct teaching. He advocated “swift action”
in the one-year limit.

Appearing during general TV discussion
session were George E. Probst, radio director,
U. of Chicago, Ralph Steetle, executive direc-
tor, Joint Committee on Education TV; David-
son Taylor, NBC vice president; I. Keith Tyler,
director, Institute for Education by Radic and
TV, Carroll V. Newsom, Associate Commis-
sioner of Higher Education, New York State.
The Rev. Theodore M. Hesburgh, C. S. C,
executive vice president, U. of Notre Dame,
was moderator.

FREQUENCY CHANGE ASKED

APPLICATION for change of frequency from
Channel 9 to Channel 8, with 316 kw and 1,000-
ft. antenna height above ground was filed Fri-
day by WXEL (TV) Cleveland. Also refiled
was application for Youngstown, Ohio, by
WEKBN which is seeking UHF Channel 27,
with 203 kw and 509 ft. antenna height above
average terrain.

WXEL plans to spend $237,000 to make the
changeover required by the FCC’s final TV
report, and also to change its main studio loca-
tion from Parma, OChio, to 1630 Euclid Ave.,
Cleveland. Transmitter will remain at Parma.

WEKBN plans to spend $353,000 to build the
station, $250,000 for first year’s operating
costs, expeets $225,000 first year’s revenue.

for more AT DEADLINE see page 98 .
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‘,j: f:'; SAV excluswely

® THE SAVANNAH FOOD BROKERS ASSOCIATION—

whose membership comprises all of the leading food brokers in this area—

PLACE THEIR ADVERTISING EXCLUSIVELY

on WSAV

“Ladies Be Treated” 9:15-9:30 AM, Monday thru Friday

—A é;rogram designed to promote consumer prefetence for leading brand-name foods,
to stimulate the cooperation of the 500-odd retail grocers within the WSAV

listening area.

® THE SAVANNAH PHARMACEUTICAL ASSOCIATION—

whose membership comprises all of the leading druggists in this market—

PLACE THEIR ADVERTISING EXCLUSIVELY

on WSAV

“A Man and His Magic” 6:05-6:10 PM, Monday thru Saturday

—-This program is designed to build public confidence in the retail druggist as an
important member of the nation’s health team, and as the most dependable source
of all consumer drug products.

The People Who Actually Sell FOODS and DRUGS Know from Experience:
that WSAY is the "SELLINGEST" Medium in the Entire Savannah Seaboard

Market!

630 ke.
5,000 watts T
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SOUTHEASTERN REPRESENTATIVE:
HARRY E. CUMMINGS
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Summer

‘Boom-State’

The tremendous impact of Station WGY on an en-
larged summer-time audience is ably demonstrated
by one of WGY's sponsors—the Catskill Game Farm.
In 1951, this organization abandoned its advertising
schedvule in newspapers and other radio stations to
use WGY exclusively. Through spot announcements
in the morning and night-time stations breaks, the

result was a 250 percent increase in attendance.

Reaching all the summer resorts in the Adirondack,
Catskill and Berkshire Mountains and Vermont, sales
messages carried by WGY also reach the many
tourists and vacationers in Saratoga Springs, Lake
George, Lake Champlain and Cooperstown, New
York. The WGY area is surely one of America’s

foremost vacation areas,

Motorists visiting “WGY-Land” learn the station’s
location on the dial through seven striking, colorful
8’ x 24" Scotchlite billboards which are located on the
major traffic arteries leading into the WGY area.

You can reclize outstanding results by doing

your summer selling on Station WGY.

) Represented by
NBC Spot Sales
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In Boston, the big station is WEEI!

WEEI wins more quarter-hour ﬁrsts
than all other stations combined.

WEEI commands an average of 23.2%
of the radio audience—
33.3% more than any other station.

Pulse of Boston : March-April 1951 through January-February 1952, total week.
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Do you want to know whether
you can take a dog into Canada
on a hunting trip? Or the cost
of a hunting license in Ohio? Or
how to cook blowfish?

Or do you want to know how to
sell more fishing tackle and
-hunﬁng equipment, or beer, or
potate chips, or soft drinks?

If you have a product which ap-
peals to the outdoorsman, young
or ald, man or woman, “Lud-
lam’s Lodge” can answer these
questions.

In the 5-5:30 p.m. Saturday spot
on WRC for over a year, "Lud-
lam’s Lodge” is now available to
national advertisers. Kennedy
Ludigm solves problems in the
field of outdoor sports for all his
listeners. He's also the man who
can solve your selling problems
in the Washington market—so
why not call your nearest NBC
Spot'Sales office now for details?

IN THE NATION'S CAPITAL
YOUR BEST BUY 1S

FIRST in WASHINGTI]N

WRCE

5000 Watts . 980 KC

Represented by NBC Spot Sales
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FOUR participating spots on tele-
vision have opened a new market
in the Seattle area for a metal
polish produced and previously sold
only in California.

When John C. Charles & Co., Los
Angeles, decided to put its Formula
#40, a liquid polish for brass, cop-
per and chrome, into the Pacific
Northwest market, it started with
no distribution outlets. In fact, it
had only a jobber, Emmett E.
Egan & Co., Seattle, and a product
which had originally been devel-
oped for shining sports equipment
but now was being promoted for
copper-bottom cooking utensils and
such additional items as fireplace
andirons and brass door knockers.

The product had sold well in
California for three years, but in
Seattle there was neither demand
nor even awareness of Formula
#40.

Egan & Co. took the account Dec.
20, 1951, and the television promo-
tion started right then. The ve-
hicle was Peter Lyman’s Telebuys
Ine., aired on KING-TV Seattle
Monday through Friday at 3:15-
3:30 p.m. John Freiburg, a prin-
cipal of the manufacturing com-
pany, appeared on the first pro-
gram and thereafter Pete Lyman
carried it alone.

After demonstrating the product
on a copper-bottom pan, Mr. Ly-
man used a blackboard to invite
viewers to write in. Offering a
free sample of Formula #40, he
suggested this wording on a post-
card:

“Where can I buy Formula 407

My favorite store is

Two such demonstrations and
free-sample offers a week, in a two-
week period, brought in 1,200 post-
cards.

The broker then separated the
cards according to the stores named
and showed them to the store man-
agers as evidence that their cus-
tomers wanted Formula #40. It
was a convincing demonstration
and it promptly opened, as retail
outlets for the product, 300 inde-
pendent supermarkets, the affili-
ated stores of three major food
chains in Seattle and hardware and
department stores.

Sent From Afar

Postcards came from as far
north of Seattle as Port Townsend
and Port Angeles and from as far
south as Olympia, with one from
Portland, Ore. One store in Se-
attle received mention on more
than 400 of the cards.

Telebuys Inc. went off the air
after Formula #40 had been on
two weeks. With the distributor-
ships opened, the sponsor stopped
its TV advertising—temporarily.

As of March 14, however, Form-
ula #40 was back on KING-TV
with participating announcements
on The World Today (6:45-T7
p.m.). The new demonstrator of
the product is Mary (Mrs. Emmett
E.) Egan.

“We've got the distribution,”
Mr. Egan told BROADCASTING ®
TELECASTING. “Now we want to
sell the product.”

(S S S e S I S S N S S S N R L L TN S R R e e,
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strong place, depending on

what you are advertising,”
according to Herbert M. Cleaves,
sales and advertising manager of
the Jell-O Division, General Foods,
who a fortnight ago was promoted
to the marketing managership, As-
sociated Products Division.

His opinion on video advertising:
“You have to weigh very carefully
the rising costs against the pos-
sible sales potential of your prod-
uct . . . For many products, tele-
vision has priced itself out as an
advertising medium.”

As advertising head of the Jell-
O Division, Mr. Cleaves’ problem
was not to get people to purchase
the product but to use it more fre-
quently—from the stocks on almost

(Continued on page 88)

“DAYTIME radio still has a

Mr. CLEAVES

BROADCASTING

CLEVELAND

WSRS

“The Family Station”’

CLEVELAND’'S
ONLY
NEWS STATION
ON THE AIR

24 Hovurs daily
around the clock

WSRS

@ The Famxly Station” uses
the latest “on the spot” voice
reporting equipment to cover
all kinds of events and
local news. WSRS has more
active field reporters on their
NEWS staff than any other
station in Ohio. The WSRS
NEWS staff is on the job
around the clock. That’s
why you hear it first on
“The Family Station.” WSRS
makes it their business to
report the NEWS when it is
really NEWS.

WSRS

LOCAL NEWS
EVERY SIXTY
MINUTES ON
THE HALF HOUR
AROUND THE
CLOCK

On the air
24 hours daily

“The Family Station’’

WSRS

CLEVELAND

NAT'L REP. FORJOE & CO.

Telecasting
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Share yp 15%
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TWO TOP
CBS RADIO STATIONS

TWO BIG
SOUTHWEST MARKETS

 ONE LOW
COMBINATION RATE

B

o Vs

Sales-winning radio schedules for
the Great Southwest just naturally
include this patr of top-producing
CBS Radio Stations. Results prove
this! Write, wire or phone our
representatives now for availabilities

and rates!

National Representatives

JOHN BLAIR & CO.
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Cincinnati, to Dancer-Fitzgerald-Sample, N, Y, as vice president in

C HESTER T. BIRCH, advertising vice president, Andrew Jergens Co.,

charge of service on Procter & Gamble account.

L. L. SCHULTZ, supervisor of creative work, Biow Co., N. Y., elected a

vice president.

executive.

buyer.
Mr. Schultz

DONALD M. SMITH Jr., merchandise account execu-
tive, Young & Rubicam, N. Y, to Grey Adv., same city,
as account executive. NOVAL WELCH, assistant sales
promotion manager, Servel Inc, joins Grey as account

TOM SWICK, media department, Campbell-Ewald,
N. Y., to McCann-Erickson, that city, as radio-TV time

HENRY A. MATTOON, vice president and member

of plans board, Ruthrauff & Ryan, N. Y., to Dancer-Fitzgerald-Sample,
N. Y., as vice president and copy supervisor.
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ESPITE paradoxes in his be-
D havior pattern, Fred Kilian,

director of radio and televi-
sion programming for Young &
Rubicam, Chicago, adheres to a
consistent approach in these media.
He is a “ham actor” who never
kept a serapboolk, a collegian who
avoided attainment of even fresh-
man status in almost four years of
study, an ex-life insurance sales-
man who sold only one policy—to
himself—and a broadcast specialist
who sees “serenity :
and peace” in radio
and only “hard
work” in television.

Mr. Kilian, who
was born in Toledo,
as a harried under-
eraduate at the U.
of Toledo, studied
courses in each
school except pre-
law, thereby neglect-
ing to get a concen-
tration of credits in
any course which
would have given
him at least a fresh-
man rating.

He’s been working
since he was 9 {then
as a library page),
and trod the boards
with stock companies at 15. In

1929, at age 18, he was assistant
technical director at Chicago’s
Goodman Theatre and acted on a
CBS network show there. He
studied two years at Pasadena
Playhouse in Hollywood, buttering
his bread by appearing as a movie
bit player and working as Onslow
Stevens’ stand-in. After gradua-

BROADCASTING ¢

Mr. KILIAN

tion, he was an assistant director
at Republic Pictures.

Mr. Kilian, in the past 10 years,
has resigned himself to the hybrid
role of talent and mmanagenment, with
the former claiming “I have a pen-
chant for the latter, and the latter
doing the same.” As he has gained
inereasing technical ability and ob-
jective views toward the various
media in which he has worked, Mr.
Kilian has found for himself a pro-
portionate lack of entertainment
value in each. He
figured once he had
appeared in 300
plays, but had only
seen B0 during the
same period.

At Y&R he is re-
sponsible for broad-
cast programming of
such clients as
Schlitz beer (he was
hired last July as
radio supervisor for
Schlitz on Hualls of
Ivy, NBC radio, and
Playhouse of Stars,
CBS-TV), Purity
Bakeries, 0-Cedar,
Borden Co. (Chi-
cago), Elgin Nation-
al Watch Co. and
International Har-
vester, Truck Division.

He has worked in Chicago tele-
vision since 1947, when, as produc-
tion manager at ABC, he tested the
medium for ABC on the independ-
ently-owned WBKB (TV) with a
show sponsored by General Mills
and the Hub Store. In the fall of
1948, when ABC’s WENR-TV tock
the air, he became program director.
His shows got the highest local rat-

(Continued on page 44)

Telecasting
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B. FRANKLIN ESHLEMAN II elected vice president of Benjamin Eshle-
man Co., Phila. BENJAMIN F. BUSCH Jr. appointed agenecy’s media
and marketing director. JOSEPH R. ROLLINS Jr. will head radio-TV
staff. DAVID S. BURCAT and RAY MecDEVITT join agency in market-
ing and art departments respectively.

WAYNE TISS, vice-president in charge, BBDO Hollywood, elected to
board of trustees, College of the Pacific, Stockton, Calif.

GEORGE E. SCOTT, formerly with Ruthrauff & Ryan, to Betteridge
& Co., Detroit, as production manager.

JOHN F. HEINZ, Cities Service 0il Co., to J. Robert Mendte Inc., Phila.,
as account executive.

ALLEN L. BILLINGSLEY, president of Fuller & Ross & Smith Inc,,
Cleveland, elected to board of directors of Interchemical Corp.

ROSS ROY Inc. opens Dallas office at 823 Mercantile National Bank Bldg.,
that city, headed by ORVILLE McDONALD, account executive.

DICK KIRK joins J, Neal Ferguson & Assoc., Dallas, as account service
man and copy writer.

WARD BYRON, executive producer, ABC-TV, and FRANK WOODRUFF,
producer-director of Bigelow Theatre for Young & Rubicam, to Lennen
& Mitchell in New York and Hollywood office respectively.

GEORGE W. MILLER III, Caloric Stove Corp., to John Falkner Arndt
& Co., Phila.

PETER LORCHER joins Ruse & Urban Inec., Detroit, as head of newly
created merchandising and specialties division.

J. M. KORN, head of J. M. Korn Adv., Phila., elected to board of gover-
nors of Pennsylvania chapter of AAAA.

BADGER, BROWNING & HERSHEY, N. Y., moves to 10th floor of In-
ternational Bldg., 630 Fifth Ave.

RUTH KUNZE, administrative assistant, Philip Lesley Co., N. Y., named
assistant account executive.

LOIS REA, Lowe Runkle, Oklahoma City, to H. M. Gross, Chicago, as
production manager.

RUSSELL TOLG, radio-television director, BBDO, Chicago, was guest
speaker last week at meeting of Alpha Delta Sigma advertising fraternity.

NEEDHAM & GROHMANN Ine,, N. Y., relocates in RCA Bldg., Rocke-
feller Center, on 17th floor.

i |AGER -i. f
WA/ LEAGUE 7

LUCKY LAGER BEER, through McCann-Erickson, for the third consecutive

year is bringing major league boseball to San Francisco Bay Area fans.

Shown just after signing of contract are {l to r} H. G. Fearnhead, generol

maonager, KYA San Froncisco; Burton C. Granicher, McCann-Erickson, and
Ken Hildebrandt, KYA soles manager.

BROADCASTING ® Telecasting

OF THE E ING

WBEN'S new 11:20 p.m.-to-midnight disc show
"Diane” has an established and loyal buying audi-
ence. Her careful selection of restful tunes, read-
ing of romantic poetry and special attention to
requests has made her a favorite with those at
home and in cars.

Diane dominates Western New York 11:20 p.m.
to midnight Monday thru Friday.

Her identity is cleverly concealed, adding an aura

of mystery to the show. Her sponsors, however,
agree that there’s no sécret about Diane’s terrific
sales power ! '

Why not use a segment of this popular show to
air your wares — profitably !

Check Petry for arvailabilities

WY IBEN

NBC BASIC BUFFALO
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That’s the size of the audience that
listens regularly to the broadcasts of the
Cleveland Indians games through WERE.

WERE’s balanced programming
makes it the potent sales foree in
Northeastern Ohio . . .

W ERE broadcasts the exclusive play-by-play
of the Cleveland Indians games.

W ERE broadcasts 19 newscasts daily.
WERE carries Cleveland’s top disc jockeys.

WERE is the music-news-sports station

for Greater Cleveland.

O. L. Taylor Company

National Representatives

Cleveland, Ohio
5000W - 1300KC

Vital in Northeastern Ohio
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BLIND MAN’S GUFF

Some people,

including Canadians,

take views on Canada’s marketing problems
that are based on popular misconceptions . . .

blind leading the blind.

, there are "obstacles’.

Canada /s a vast country

than the U.S. by one quarter.

Canada’s population—14 millions—
is widely dispersed.

there are 45.1 people
re mile;

in Canada 3.57.
And most Canadians
live in semi-urban and rural areas.

live in cities

of 30,000 or over.

259, of the population speaks French.

a way round

these geographical and linguistic obstacles

For Radio in Canada
is bi-lingual
and wears seven league boots.

Canadian families own a radio.

is Canada’s most popular entertainer

and most effective salesman.

1In Canada you sell 'em when you tell ‘em”.

| A message from the 103 member stations of the

Canadian Association of Broadcasters
es are invited into over 3 million homes every day.

. CANADIAN ASSOCIATION OF BROADCASTERS

37 Bloor St.. West.
Toronto.
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OEW’'S THEATRES, N. Y., placing TV spot schedule in addition to
regular 52-week radio spot campaign in about twenty-five cities to
promote “Singing in the Rain” for 4 days prior to premier in those

cities. Agency: Donahue & Coe, N. Y.

LOOZ PRODUCTS, L. A. (dietary supplement), sponsoring Stewart
Craig, health commentator, on 12 CBS Radio Pacific stations, 10:30-10:45
p.m. PDT, for 13 weeks starting May 11. Agency: Dean Simmons Adv.,

S. F.
FALSTAFF BREWING Corp., St. Louis, sponsoring Cases of Eddie

Drake, private detective film series, on WKY-TV Oklahoma City and
KMTV (TV) Omaha. Agency: Dancer-Fitzgerald-Sample, Chicago.

FLORIDA CITRUS COMMISSION, Lakeland, Fla., announces plans for
advertising educational program to improve handling of frozen concen-
trated orange juice on consumer and trade level. Final media plans
not yet established. Agency: J. Walter Thompson Co., N. Y.

/Veturot[ oo 0

GOODYEAR TIRE & RUBBER Co., Akron, Ohio, began sponsorship
April 20 of 8 programs in ABC radio’s Pyramid plan. Shows include:’
Stop the Music, 8:30-8:45 segment Sun., 8-9 p.m. EDT; Top Guy, Wed,,
8:30-9 p.m. EDT, and Defense Attorne'y, Thurs, 830-9 p.-m. EDT
Agency: Young & Rubicam, N. Y.

PEPSI-COLA Co., N. Y., starts All Around the Town on CBS-TV, Sat.,
9-9:30 EDT, starting last Saturday. Show features Mike Wallace and
Buff Cobb. Agency: Biow Co., N. Y.

S. C. JOHNSON & SON, Racine, Wis. (wax products), sponsoring Pee-
wee Reese Show featuring Brooklyn Dodgers’ baseball captain on MBS
Sat., 5:45-6 p.m. local time. Agency: Needham, Louis & Brorby, Chicago.

-ﬂgency -ﬁppointrhtnts o s ®

CBS-COLUMBIA Inec.,, N. Y. (radio, TV and electronic apparatus), ap-
points Ted Bates & Co.,, N. Y.

BOSTITCH Ine., Westerly, R. I. {(wire stitching and stapling equipment),
appoints N. W. Ayer & Son, Phila.

DOESKIN PRODUCTS Inec., N. Y., to Grey Adv., that city, effective
June 1.

YORK ELECTRIC & MACHINE Co., names Aitkin-Kynett, Phila.

GENERAL ELECTRIC APPLIANCES Inc., St. Louis (distributor of
GE major appliances), names Olian Adv., that city, to handle dealer co-

operative advertising.

EDWARD & JOHN BURKE Ltd. (Guiness Stout and Burke’'s Ale),
names Compton Adv., N. Y.

TITEFLEX Inc., Newark (flexible all-metal hose and electrical connec-
tions), appoints John Falkner Arndt & Co., Phila.

J-A Corp., Chicago, appoints Buchanan & Co., that city, to handle new
product, Lemon Quick, powdered lemon concentrate. Spot radio being used.

ELLENSBURG RODEO, Ellensburg, Wash., appoints Standard National
Adv., Seattle.

CASSOU’S VARIETY BREADS appoints Jewell Adv.,

-ﬁdpaopla e s 0

E. 8. HARTWICK, vice president, Carnation Co., L. A. (ice cream,
evaporated milk), to represent Adv. Assn. of West on board of directors
of Brand Names Foundation.

HUGH McKELLAR, assistant advertising manager, Squirt Co., Beverly
Hills (beverage), elevated to sales promotion manager. CARL HOFF-
MAN, district sales manager, named advertising manager.

HANK LAVENTHOL, Adrian Bauer Adv., Phila., to Wings Shirt Co.,
N. Y., as advertising manager.

KAY STEWARD, Botsford, Constantine & Gardner, to advertising staff,
California Spray Chemical Co., Richmond, Calif., as copy writer.

BROADCASTING

QOakland, Calif.
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LOOK AT THE NEW ARRIVAL'!

e An ABC affiliate which delivers for the

advertiser Ohio’s third largest market — THE CHOICE OF MOST
the YOUNGSTOWN area! LOCAL ADVERTISERS

e An ABC affiliate which delivers that market

at o low cost per thousand listeners!

e An ABC aoffiliate with exclusive play-by-play

of all Cleveland Indian Ball Games.

WBBW — the new ABC affiliate in YOUNGSTOWN YOUNGSTOWN, OHIO
— o young, vigorous station which can defiver . .. = 1240 KC

CONCENTRATED COVERAGE
REPRESENTED BY

with FORJOE & CO. INC.

NO WASTE CIRCULATION
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Standard Audit

EDITOR:

Thank you very much for your
coverage of the matter of the pro-
poséd merger which has been in the
wind lately, Through you we
would also like to thank the broad-
casters, reps and time buyers who
have called and written expressing
their hope that we continue with
our| original plan of bringing out
our Standard Report of station
circulation.

Because of our [belief] that a
single measurement of circulation
is absolutely necessary, we felt
obligated to consider the merger
proposals. We could not, however,
decide that the merger was prac-
ticable for a number of reasons.
Perhaps the most important of these
is that we fee] morally obligated to
the (400 stations who have signed
with us to produce a circulation
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measurement which is oriented to
the individual needs of all types of
stations rather than to the require-
ments of the networks or a few
larger stations. A report which is
originally planned and designed to
satisfy station needs can usually
be built up and processed to pro-
duce data of value to networks.
The reverse is not always true.
Of course, the final decision as
to the correctness of our thinking
is up to the industry itself and we
are perfectly willing to abide by
their choice. We have no qualms
in this regard, however, since ex-

perience has already demonstrated
a wide acceptance of our type of
measurement among both buyers
and sellers of time.
Kenneth H. Baker
President
Standard Audit and Meas-
urement Services Inc.
New York
* %

Allocations Report
EDITOR:

In all the hurly burly of trying
to read and analyze the Commis-
sion’s TV allocation plan and order,

CASE
HISTORY

f« National Spot Advertiser (*)
weekly on WLOF in February of
ful so the campaign was ex-

year the advertiser increased the

Ir'sudgef for WLOF by more than

from the shows. This account has
signed a new contract with
WLOF calling for an expendi-
ture of $20,000 in 1952,

(*) Name furnished on request.

bought two quarter-hour shows

last year. Results were wonder-

tended for a full 52 weeks. This

400% because of the fine results

ocAL ADverTiseRs | IKINNOW'” i
IMPACT OF FLORIDA'S SWEET MUSIC STATION
NATIONAL ADVERTISERS ARE FINDING

wr "FAST" |

Place your schedule now
and watch results come in.

CONTACT US DIRECT OR
PAUL H. RAYMER COMPANY, INC.

wLOF

“FLORIDA’S SWEET MUSIC STATION”
5000 WATTS e 950 KC e MBS NETWORK

ORLANDO,

FLORIDA
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[ suddenly realized how important
it was to a]l attorneys practicing
before the FCC that BROADCASTING
¢ TELECASTING was able to come
out on the official release date
{(April 14) with a full and com-
plete printed version of the gar-
gantuan document. You and your
staff obviously toiled through the
long hours of the Easter holiday in
order to provide a service that the
Commission was not equipped to
do. You have our congratulations
and appreciation for a job well
done. I regret that I cannot ex-
press the same sentiments with re-
spect to the contents of the docu-
ment but recognize that you had no
control . . . over that factor.

Arthur W. Scharfeld

Pregident

Federal Communications

Bar Assn.
Washington, D, C.
* * *

EDITOR:

At this late date I want to add
my word of appreciation for the ex-
tremely fine job you did on getting
out the report and order of the
FCC lifting the television freeze.

This emphasizes still further my
personal opinion that BROADCAST-
ING ® TELECASTING is the best trade
periodical published in any field.

Richard M. Fairbanks
President and General
Manager
WIBC
Indianapolis, Ind.
L ] x® *

Editorial Comment
EDITOR:

[I was] Perplexed when I read
your editorial writer’s bland state-
ment (April 21) that no more than
a half-dozen AM educational sta-
tions remain on the air. Thought
maybe he meant those who had
been on the air 30 years, but found
there are more than three times
that number dating to 1922 . ..

Thought also that his statement
that “most” educational institu-
tions are under the aegis of govern-
ment must have been an error of
typography, as I'm sure none of
your editorial writers would ever
stoop to glittering generalities , , .

Don Anderson
Special Program Writer
WOI-AM-FM Ames, Iowa

[EDITOR’S NOTE: What our editorial
writer was referring to was non-com-
mercial educational AM stations, of
which not many are left.]

Complete Coverage
EDITOR:

I am sorry that I have not writ-
ten to you sooner, but I have been
rather snowed under since the con-
vention. I did want to express to
you my personal appreciation for
the very wonderful coverage that
you gave to the BAB at the con-
vention and the follow-up story
that appeared this week. , . .

It is certainly wonderful to have
a trade magazine so thoroughly
behind our radio industry in all
of its activities.

Charles C. Caley

President and General
Manager

WMBD-AM-FM Peoria, Il.

BROADCASTING ® Telecasting



The CONTINENTAL Type
315 Transmitter, at left,
offers a deluxe design for
5 KW AM operation. It has
many features not ardinarily
incorparated in transmitters
of this ¢lass, including special
equipment for matching
transmitter output into
sharply tuned loads often
encountered in directional

design groorares rransview styling
with functional features affording
maximum accessibility, shielding, and
circulation of air for cooling.

Latest CONTINENTAL creation is the
new Type 312 250-watt Transmitter, at
right, which combines exceptionally fine
performance with extreme simplicity. It
has the same style of cabinet as the
Type 314-2 with ottendant features.

M ANUFACTURING COMPANY
4212 S. Buckner Blvd. Dallas 19, Texas Phone EVergreen 1137
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NORTH CAROLINA IS THE SOUTH'S NUMBER ONE STATE

North Carolina rates more firsts
in recognized market surveys than
any other Southern state. More
North Carolinians, according to
BMB study, listen to WPTF than
to any other station.

north
carolind’s

Number

Salesman

WP

50,000 watts - 680 KC.
NBC AFFILIATE FOR RALEIGH-DURHAM & EASTERN NORTH CAROLINA

o

7O FREE & PETERS, NATIONAL REPRESENTATIVE

R. H. MASON, GENERAL MANAGER , GUS YOUNGSTEADT, SALES MANAGER
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POMEROY'S PLAN

By BRUCE ROBERTSON

IN AN 11-day radio campaign,
Pomeroy’s of Pottsville, Pa., sold
coupon books worth $17,806 at a
selling cost of 4.7%. A two-day
Pomeroy’s radio
promotion on
rugs produced
sales totaling $2,-
415 at a selling
cost of 1.4%. An-
nouncements on
WPAM Pottsville
were the only
means of adver-
tising used in
both campaigns.

These two
short-term promotions are only the
beginning — albeit an auspicious
one-—of a long-term program of
experimentation with the use of
radio which Pomeroy’s will under-
take in the months ahead. Like the
year-long radio test made in 1945
by Joske’s of Texas, results of the
Pomeroy’s radio promotions will
be available not only to other mem-
bers of the Allied Stores group, to
which both Pomeroy’s and Joske's
belong, but to other stores and
radio stations throughout the coun-
try.

The Joske’s radio experiment
was conducted under the aegis of
the NAB Dept. of Broadcast Ad-
vertising, now operating inde-
pendently as Broadcast Advertis-
ing Bureau. Pomeroy’s broadcast
campaigns are being handled by
the store, with Samuel H. Cuff, con-
sultant to Allied, acting as general
overseer of the store’s radio activ-
ity.

A medium-sized store, under the
$5 million volume class, Pomeroy’s
ratio of advertising costs to total
sales is about 2-2%%; this is
about one-third below the average
in the nation. The store is no
stranger to radio. Its radio ex-
penditures have been running at
the rate of about 16% of its news-
paper advertising dollar volume,
a remarkably high proportional
allocation of advertising funds to
radio for a department store to
make.

Pomeroy’s president, Robert B.
Gable, is a full-fledged radio en-
gineer and the author of a bhook
on that subject, and the store has
won numerous awards for its use
of radio.

Unlike the Joske’s radio pattern
BRCADCASTING ¢

Mr. Cuft

of “beamed broadcasting” which
entailed continuing sponsorship of
a variety of programs aimed at
specific segments of the total audi-
ence—women, children, men—as
wel]l as those designed for the en-
tire family group, the Pomeroy’s
tests will comprise in toto an ex-
periment in using radio in the
same way as department stores use
newspapers—to sell specific articles
of merchandise,

“Look at the advertising of a
store in a week’s newspapers,” Mr.
Cuff suggested, “and you will find
an appreciable variation from day
to day, with the largest amount of
space used on Thursday and none,
or very little, on Saturday. This
is not at all like the typical radio
pattern of commercial programs
broadcast for the advertiser at the
same time each day or each week.
The reason is that the radio
formula was developed by the net-
works primarily to meet the needs
of national advertisers, whereas
department stores have developed a
pattern of buying space in news-

New Radio Format Used by Allied Store

papers based on their own require-
ments.”

At Pomeroy’s, the radio experi-
mental plan is to attempt to use
radio in the same way that the
store uses newspapers—to promote
the sale of those items the store
management and the department
heads are most anxious to move at
any particular time. In other
words, the idea is to¢ make radio
fit the department store pattern.

“Perhaps,” Mr. Cuff commented.

“the natural resistance of depart-.

ment store buyers to changing their
habitual advertising methods may
explain in part the relatively small
place radio has in the overall de-
partment store advertising pic-
ture.”

Ultimate Benefit Cited

Mr. Cuff pointed out that while
station operators and salesmen are
understandably adverse to having
regular schedules cancelled in favor
of short intensive store campaigns,
they will be more happy about the
situation when they find that over
a period of several months the

you free . . .

store’s radio expenditures have sub-
stantially increased as a result of
its own increased profits from us-
ing radio in its own way.

The coupon book campaign run
by Pomeroy’s on WPAM started on
Sunday, March 30, with 34 spots
on that day and the next, and con-
tinued through Wednesday, April
9, when 26 spots were used. The
complete pre-Easter campaign in-
cluded a total of 2565 announce-
ments. Coupon books are a form
of advance credit, store money ex-
changable for merchandise now but
to be paid later. A typical an-
nouncement read: LT

“Waiting for payday for Easter
shop? Your favorite color . . .
style and size may be gone! 'Come
to Pomeroy’s second floor credit de-
partment . .. ask for a coupon book
. . . pay nothing down . . . no red
tape . . . buy anything in the store

. immediately! With each éou-
pon book taken out Pomeroy’s gives
a beautiful Dorset-
Rex compact. Don’t hesitate . . .
this offer is good for more

{(Continued on page 34)

KPHO—AM.TVSA'.E Meredith to Pay $1.5 Million

SALE of KPHO-AM-TV Phoenix,
Ariz., for $1.56 million by John C.
Mullins and associates to Meredith
Publishing Co. was announced last
week.

Upon FCC approval of the sale,
the publishers of Better Homes &
Gardens and Successful Farming,
headquartered in Des Moines, will
hold five broadcast stations—two
AM and three TV. Meredith now
owns WOW-AM-TV Omaha and
WHEN (TV) Syracuse, N. Y.

Meredith is also applying for
TV in Albany and Rochester, N. Y.

Included in the contract for the
sale of the Phoenix stations is a
separate agreement naming Mr.
Mullins as managing director and
consultant under the new owner-
ship. Also remaining as consultants
are present stockholders John B.
Mills (owner of Westward Ho
Hotel), chairman of the board of
Phoenix Broadcasting Inc. (KPHO)
and of Phoenix Television Inc.
(KPHO-TV); Dr.J. N. Harber, sec-
retary-treasurer of both companies;
author Erskine Caldwell, vice presi-
dent, and Riney B. Salmon, vice
president.

Telecasting

Terms of the management and
consultant contracts were not di-
vulged.

Mr. Mullins and Mr. Mills were
scheduled to fly to Honolulu  Fri-
day to further plans for a radio
and TV station there.

KPHO, established in 1943, oper-
ates on 910 ke with 5 kw. It is an
ABC affiliate. KPHO-TV, on Chan-
nel 5 with 17.5 kw output, was es-
tablished in 1949 as KTLX (TV)
by Texas oilmen W. L. Pickens,
R. L. Wheelock and H. H. Coffield.
In 1950 it was sold to Mr. Mul-
ling and associates, including Rex
Schepp-KPHO interests. Later that
vear Mr. Schepp sold out his inter-
ests to the Mullins group. It was

Mr. Meredith Mr. Mullins

at that time that Mr. Mullins
bought KPHO from Mr. Schepp.
KPHO-TV was renewed last week
on a regular basis (story page 74).

Messrs. Pickens, Wheelock and
Coffield also established KEYL
(TV) San Antonio in 1950, and sold
the station to Fort Industry Co.
in 1951 for $1,050,000 [BeT, Oct.
15, Aug. 6, July 23, 1951]. They are
still TV applicants for Corpus
Christi and New Orleans VHF sta-
tions and for Dallas and Houston
for UHF outlets.

Meredith Publishing Co. bought
WOW-AM-TV in 1951 for $2,625,-
000 [BeT, Oct. 1, Aug. 13, 1951].
WOW is an NBC affiliate on 590
ke with 5 kw. WOW-TV is on
Channel 6 with 17.2 kw.

Meredith-owned WHEN (TV) in
west central New York is on Chan-
nel 8 with 27 kw.

Fred O. Bohen is president of
Meredith Publishing Co. E. T.
Meredith Jr. is vice president and
general manager. Payson Hall is
controller. All three are active in
the operation of Meredith-owned
broadcast properties.
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RADIO easily outpulled newspaper
hree Sears, Roebuck & Co. stores in

RADID POWER

Outpulls Newspaper Ad
In Sears, Roebuck Test

advertising in drawing traffic to
the St. Louis area and produced a

m ch heavier dollar volume of purchases, according to an advertising
vey conducted March 27-29 by Advertising Research Bureau Inc.

[I‘he two media were pitted
apainst each other on equal terms,
iording to Joseph B. Ward,
ARBI president. Radio advertis-
ing was placed on KXOK St. Louis.
ARBI tests measure effectiveness
of%retail advertising by a point-of-
sale measurement. Equal money is
spent in two media, advertising the
same merchandise during the test
period.
ears stores spent $745.70 for a
newspaper advertisement carried
March 26 in the St. Louis Post Dis-
patch. The ad totaled 110 column
inghes. Spot announcements, 50 in
alll were carried on KXOK at a
toqal cost of $752.50. The schedule
copsisted of five announcements
March 26, with 20 the next day, 18
the third day and seven on the last
day of the test.

*
tioned in each of the stores—North
Store, South Store and East St.
Louis Store. They interviewed 86 %
of all customers showing an inter-
est in the test merchandise.

Combined results for the three
stores show radio produced 41.6%
of store traflic for the test merchan-
dise, Coldspot refrigerators and
Kenmore gas ranges. The news-
papers produced 25.7%.

In percent dollar value of pur-
chases, the radio advertising pro-
duced 45.1% of the total amount
compared to 28.8% for the news-
paper despite the fact 57.6% of
newspaper traffic purchased mer-
chandise compared to 48.6% of
radio traffie.

Analysis of traffic by days 1nd1—

1& trained interviewer was sta- cated radio produced 33.99% of
* * *
k COMBINED RESULTS
Radie Newspaper Both Other Teotal
Traffic 107 &b 2 72 7
% Traffic 41.6% 25.7% 4.7% 28.0% 100 0%
o. Purchasing Marchandise® 52 38 3 13
o, Purchasing Merchandise®* 48.6% 87.6% 66.7% 25.0% 45 1%
o, Dollar Value of Purchases* 45.1% 19.8% 9.6% 15.5% 100.0%
Per Cent of Traffic by Medium, by Day
Radio Newspaper Both Other Total
Thursday 33.9% 29.0% 6.5% 30.6% 100.0%
Friday 39.2 N4 3.9 255 100.0%
Sotyrday 495 17.2 4.3 29.0 100.0%
' Per Cent of Traffic by Medium, by Residence
Radio Newspaper Both Other Total
In City 53.3% 89.7% 75.0% 51.4% 58.0%
Outside City 45.8 2848 25.0 48.6 N2
Unascertained 0.9 15 6000 opoo 0.8
Total 100.0% 100.0% 100.0% 100.0% 100.0%
I NORTH STORE
Radio Newspaper Both Other Total
Traffic 1] 9 35 143
Traffic 46.29% 23.1% 6.3% 24.4% 100.0%
ﬁ’o |Purchasing Merchandise* a6 18 6 6
Purchasing Merchandise® 45.5% 54.5% 66.7% 17.1% 42.0%
o, Dollar Volue of Purchases* 47.9% 27.4% 14.4% 10.3% 100.6%
Per Cent of Traffic by Medium, by Dey
Radie N-wlpu Both Other Total
Thersday 38.7% °z. 9.7% 25.8% 100.0%
Fridoy 41.1 1! 6 71 23.2 100.0%
Saturday 55.4 16 3.5 25.0 100.0%
' Per Cent of Trofic by Medium, by Residence
' Radie Newlp:zer Both Other Total
In City 57.6% 66.7% 40.0% 55.2%
Outyide City 424 33.3 33.3 460.0 a4.1
Unascertained 3.1 0ooo . 0.7
Total 100.0% 100.0% 100.0% 100.0% 100.0%
SOUTH STORE
J Radio Newspaper Both Other Total
Trofhe 14 27 15 58
ﬁ Traffic 24.1% 46.6% 3.4% 25.9% 100.0%
0. Purchosing Merchandise® 10 17 . 2 [ 35
Purchu:m? Merchandise* 71.4% 63.0% 100.0% 40.0% 60.3%
o, Dollar Value of Purchases® 27.5% 49.8% 7.8% 14.9% 100.0%
I Per Cont of Traffic by Medium, by Day
Radio Newspaper Borh Other Total
ﬂlur?day 8 3% 58.3% 33.4% 100.0%
Friday 30.8 53.8 15.4 100.0%
Saturday 25.0 30.0 10.0% 35.0% 100.0%
Per Cent of Troffic by Medium, by Residence
Radio Newspaper Both Other Totel
In Citv 57.1% 81.5% 100.0% 73.3% 74.1%
Outside City 35.7 18.5 Ce. 26.7 241
Unascertained 7.2 . .. 1.8
Toiu‘ 100.0% 100.0% 100.0% 100.0% 100.0%
] EAST ST. LOUIS STORE
Radie Newspaper Both Oilm' Totai
Traffic o 27 & 1 56
Trafiic 48.2% 10.7% 1.83% 39 3% 100.0%
ﬁ’o Purchasing Merchandise* 12 3 - naoa il
oy Purchasing Merchandise® 44.4% 50.0% 17 3% 37.5%
o, Dollar Valve of Purchases* 60.5% 10.3% .. 29.2% 100.0%
Per Cent of Traffic by Medium, by Doy
Radic Newspaper Both Other Total
Thursdoy 42.1% 15.8% s.a% 36.8% 100.0%
Friday 450 10.0 . 45.0 100.0%
Satugday 58.8 59 . 35.3 100.0%
Per Cent of Traffic by Medivm, by Resldenu
Radio Newspdper Both Other Total
In City 40.7% 50 09’5 100.0% 54.5% 48.2%
Outside City 59.3 .. 45.5 51.8
Totall 100.0% 1oo 0% 100.0% 100.0% 100.0%

* These figures include all purchases made in
interyiswed.
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the survey areo by customers who were

Drawn for BaOADCASTING - TELECASTING by Sid Hix
“And I heard you tell Mom TV towers ain't dungerous to navigation.”

traffic the first day of the test,
39.29% the second day and 49.5¢%
the third day. This showed a sharp
growth in radio impact during the
three days. On the other hand the
newspaper produced 29% of traffic
the first day, slightly more to
31.4% the second day and with
figures toppling back to 17.2% the
third day.

Radio traffic was divided rather
evenly by source, 53.3% of its total
coming from in-city sources and
45.8% from outside the city, with
0.9% unascertained. Of newspaper
traffic, 69.7% came from the city
and 28.8% outside the city, with
1.5% unascertained.

The radio announcements proved
radio definitely superior to news-
paper lineage in attracting cus-
tomers to the North Store and East
St. Louis Store. On the other hand,
the newspaper attracted nearly
twice as much traffic to the South
Store.

Comparative Pull

From the standpoint of dollar re-
sults, radio produced 47.9% of dol-
lar value of purchases at the North
Store compared to only 27.4% for
the newspaper. At the South Store,
newspaper produced 49.8% of dol-
lar sales compared to 27.5% for
radio.

Radio’s superiority was most
strikingly shown at the East St.
Louis Store, where its dollar sales
were six times those of the news-
paper. At this store radio produced
60.5% of dollar value of purchases
against only 10.3% for the news-
paper. Radio drew 48.2% of the
traffic in this store compared to
10.7% for the newspaper.

Tabulated results of the ARBI
tests are shown at left.

Hi-Lite Names Olian

HI-LITE Industries, Chicago (plas-
tic dishes), has named Olian Adv.,
also Chicago, as its agency. Radio
spots will be used.

BROADCASTING o

NEW ARBI GAUGE

Lists Radio vs. Press Pull

NEW system of rating radioc sta-
tions on the basis of ability to com-
pete with newspapers in attracting
business to stores was announced
at the Washington State Assn. of
Broadcasters April 25 meeting (see
story page 46) by Joseph B. Ward,
president of Advertising Research
Bureau Inc., Seattle (see St. Louis
ARBI survey, this page).

Awards are given to stations
achieving an “ARBIndex” rating
of more than 1.0, ARBlIndex was
described by Mr. Ward as the ratio
of performance at the point of sale
of a radio station and a newspaper,
based on ARBI surveys in which
an equal sum is spent in both media
for identical goods advertised si-
multaneously. If the station and
newspaper draw the same number
of people, the station gets a rating
of 1, the newspaper being the con-
stant factor, A 2 to 1 ratio would
give an ARBIndex rating of 2.0.

Mr. Ward explained the ratings
are not comparable to listenership
ratings but instead measure effec-
tiveness in drawing traffic. Seven
out of 10 stations included in past
ARBI surveys have qualified for
the certificate, Mr. Ward said.

If a station has an ARBIndex
of between 1.1 and 1.5, Mr. Ward
explained, its advertising rates are
in good shape. If the rating is be-
tween 1.5 and 2.0, the rates would
aprear to be too low, with the sta-
tion giving toe much value to the
retailer in comparison with news-
paper pulling power. If the index
is less than 1.0, the station’s rates
likely are too high, according to
Mr, Ward.

Offering several tips on increas-
ing local business, he advised time
salesmen to confer with store buy-
ers, who actually make media de-
cisionz. He said ARBI surveys show
that people who come into retail
stores because of advertising buy
three times as much as shoppers
who come for other reasons,

Telecasting



PR“GR AM PRDBE? Hill Group Clears Resolution

A SWEEPING proposal that radio
and television programs be studied
and investigated in the House was
approved by its Rules Committee
last week.

In a sudden maneuver, a resolu-
tion. (H Res 278) was cleared
through the sentinel committee and
placed before the House for action.

If approved by the House, the
Interstate and Foreign Commerce
Committee or its subcommittee
would be empowered to make a full-
scale study and investigation of
radio-TV programs. It would be
in a position of passing judgment
on what it believes to be ‘‘offen-
sive and undesirable radio and tele-
vision programs.”

The study would “determine the
extent to which the radio and tele-
vision programs currently avail-
able to the people of the United
States contain immoral or other-
wise offensive matter,- or place
improper emphasis upon crime,
violence, and corruption.”

Under the resolution, authored
last year by Rep. A. C. Gathings
(D-Ark.), House probers would
make recommendations for the
“elimination” by legislation of
these so-called offensive or undesir-
able programs.

Suggestions also would be forth-
coming on how, through legislation,
the House could “promote higher
radio and television standards.”

Freedom of committee action
would be permitted by giving the
unit subpena power to require ap-
pearance of whomever it wished
to have testify and submission of
any books, records, correspondence,
memoranda, papers or documents
it would wish to study.

Rep. Gathings appeared before

‘PORSCHE’ QUERY
Rates Asked by Auto Firm

MANUFACTURERS of the “Por-
sche” automobile, a German car,
are thinking of directing a radio
spot campaign toward American
buyers and have written to radio
managers asking for station rates.

A letter signed by Richard von
Frankenber, director of publicity
for Porsche, located at Stuttgart-
Zuffenhausen, Schweiberdinger Str.
141, Germany, requests the follow-
ing information:

(1) The cost of air time for
quarter-hour programs once a week
in both Class A and B time for a
minimum of 138 weeks.

(2) These rates should apply as
follows: The cost when supplied
with transcribed programs, and
when & staff announcer is used for
the introductions and sign-off.

(3) The cost differential between
the price Porsche would pay when
its organization supplies the tran-
scribed program, and when the sta-
tion staff prepares, for instance,
one quarter-hour news broadcast
per week for 13 weeks.

BROADCASTING o

the Rules Committee last Tuesday.
He explained that in effect he
wanted a probe of radio-TV pro-
gramming whether it be by a spe-
cial committee or by the Interstate
& Foreign Commerce group. The
rules group, with Rep. Eugene Cox
(D-Ga.) in the chair, apparently
agreed with him.

The rules unit has seen fit in
the past to approve a similar re-
quest. Only difference then, when
it cleared Rep. Gathings’ resolu-
tion lumping together comic books,
magazines and pocket-size books,
was the placing of all these media
within jurisdiction of a select com-
mittee [B®T, March 31]. Now the
probe will be split with radio-TV
coming under the purview of Chair-
man Robert' Crosser’s (D-Ohio)
commerce group, and the other
media under a specially set up com-
mittee, a

Five Man Subcommittee

It was expected that a five-man
subcommittee will be named, headed
by Rep. Lindley Beckworth (D-
Tex.) and that it will confer with
the recently-named NARTB-TV
Code Review Board. Greatest com-
plaint, it's understood, has been
against blatant beer commercials.

Wading through the maze of
resolutions and rescinding actions
by Rep. Gathings and the Rules
Committee, the situation in lay-

man’s language narrows down to
this:

1. Originally, in 1951, Rep.
Gathings proposed his investiga-
tion of radio and television pro-
grams. He wanted the House Com-
merce group to do the investigat-
ing [BeT, April 21, 7].

2. This year, Rep. Gathings
asked for a select, 15-man com-
mittee to look into radio and tele-
vision and while it was at it, also
study comic books, magazines and
pocket-size books.

3. The Rules Committee ckayed
this request. But the House Com-
merce group objected because if
any investigating was to be done
on radio and TV, it wanted the say.

4. Subsequently, Rep. Gathings
agreed with the Crosser Committee
and the House leadership went
along. The question then boiled
down to the original Gathings
resolution directing the commerce
group to take full responsibility.
Query was, how did the Crosser
Committee feel?

The answer was signed, sealed
and delivered on Tuesday when
Rep. Oren Harris (D-Ark.), repre-
senting Rep. Crosser and the full
commerce group, stated the com-
mittee backed the Gathings re-
quest.

What followed was routine. The
Rules Committee accepted this as

Rep. GATHINGS

a green light and rescinded its orig-
inal approval of a resolution to
lump all media together, separated
radio and TV from the printed
media, and okayed the new concept:
The Commerce group to investigate
radio and television, a special com-
mittee to probe printed media.
Final test remaining is what will
happen to the Gathings resolu-
tion in the House. If approved by
the House, the action will serve as
a mandate that the study and in-
vestigation be conducted.
Significantly, the Gathings reso-
lution provides that the study shall
be conducted whether the House is
in session, in recess or adjourned.

NATIONAL SPOT BUYS

By FLORENCE SMALL

FOLLOWING on a period of com-
parative quiet, radio spot business
came alive last week as at least
nine national advertisers moved
into spirited spot action, led by the
three major cold-remedy manu-
facturers.

The most significant features of
the cold remedy activity are: (1)
the remarkably early disclosure of
plans in this strongly competitive
field, and (2) the unusual out-of-
season projects being undertaken
by these firms.

Seeck and Kade Inc.,, New York
{Pertussin), has placed an unusual
three-week schedule on independent
stations in about 25 to 30 secondary
markets starting this week.

The firm’s agency, Erwin, Wasey
& Co., New York, is also preparing
a radio spot presentation which
will include availabilities on
women’s participation shows in
about 100 markets. The radio and
TV spot schedule is understood to
be a larger one than last season’s.
The orders will be placed in mid-
June but with starting dates set
for next October.

Vick Chemical Co., through
Morse International, New York, is
currently preparing its radio and
TV spot budget. The actual buy-

Telecasting

ing of radio spots will start about
July 1 for a late September or early
October launching.

Grove Labs., 3t. Louis, through
Harry B. Cohen Adv., New York,
is placing a 17-week schedule using
one-minute transcriptions in about
nine states, starting June 2 in the
malaria belt area. For its cold
remedies, Grove Labs. is also plan-
ning to start buying its fall cam-
paign around July 1.

Hadacol Campaign

Hadacol Inc., Lafayette, La., is
understood to be buying radio spots
again. Firm is placing its cam-
paign direct and is buying from
18 to 30 spots per week in 100 cities
located in the following states:
Oklahoma, Arkansas, western Ten-
nesee, Georgia, Alabama, Missis-
sippi, eastern Texas, and Louisiana,
effective early this month. Al-
though the spots are being bought
directly by the advertiser the tran-
scriptions were produced by the
Erwin, Wasey advertising agency
in New York.

Lever Brothers, New York, on
behalf of its silver dust, has started
a daytime radio spot campaign in
60 markets. Contracts, placed
through Sullivan, Stauffer, Colwell
& Bayles, New York, are for 26
weeks.

Blatz Brewing Co., Milwaukee,

Nine Ready Plans

through William H, Weintraub Co.,
New York, is preparing a spot an-
nouncement campaign to start May
5. Schedule will first break in Wis-
consin.

Stoppers Inc., New York (Clover,
an all-day deodorant), through
Donahue & Coe, New York, is
taking under advisement a spot
radio schedule which, if approved,
will start late in July or early
August. Definite decision should
be forthcoming shortly.

Remington Records Inc.,, New
York, through its newly appointed
agency, The Bobley Co., New York,
effective May 15 will buy spot an-
nouncements on nine Good Music
stations to promote its “3 Master
Work Recordings For The Price of
1” in a nationwide drive to com-
pete for the classical record market.
Contracts are for 13 weeks.

Firm also plans to use film spots
to start in about two weeks but
the station and market list has not
yet been prepared. It will be na-
tional.

In addition, Loew’s Theatres,
New York, is placing both TV and
radio spots in about 25 cities to
promote the motion picture, “Sing-
ing in the Rain” (see NEw Busi-
NESS, page 18). Donahue & Co.,
New York, is agency.
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SPME 18 BMI program clinics—attended by an estimated
1,400 broadcasters—were held in various parts of the country
within the last fortnight, with another 24 scheduled for the

next ten days.

Attendance at the total of more
than 40 sessions scheduled for the
April 27-May 16 period in the
United States and Canada was re-
pdrted as “continuing to run far
ahead” of the similar series held
lat year.

Twelve traveling teams of three
or four speakers each—joined by
several local speakers in every city

are making the tour, accom-
;lnied by BMI officials and field
men.

Nine clinies held last week and
one held April 24 in Calgary, Al-
berta, reported their progress this
wrek, as follows:

PHOENIX, April 28

Radio’s meeting the challenge of
television was the focal point of
85 station executives who traveled
from five states to hear how to get
redio “off the spot,” prime topic

nday at the first BMI clinic ever
held in Arizona.

Keynote was sounded by Murray
Arnold, program director of WIP
Philadelphia, who said flatly: “Ra-
dio is on the spot. Let’s get moving
new. Radio must have new ma-
terial, new ideas, new faces and—

ost of all—mew sounds if we are
to meet the competition of tele-
vision.” The one big shortcoming
is lack of progressiveness, he
charged, hitting at radio program-
ming which has become, in too
many cases, “stagnant.”

Best way to meet the TV chal-
lenge, he advised, is through local
cqlor and local talent. The pro-
gram director proposed that execu-
tives stay at home occasionally
to listen to their own stations, look
for flaws and find errors that can
be corrected, even though the val-
uable experience can also be a
“brutal” one,

“A fast buck is not the best
b'élck," according to George Hig-
g{ns, managing director of KMBC
Kansas City, who spoke on the
rélationship between programming
and sales. “Too often a salesman
hhs sold a program which has ne
chance to sell the particular prod-
uet it’s supposed to sell,” he re-
gretted. “There is nothing worse

e can do in radio.”

Emphasizing personal contacts
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by salesmen, KMBC, he said, has
its representatives accompanied by
a continuity writer once a week to
visit every client the station has.
The big point is cooperation be-
tween program and sales depart-
ments, Mr. Higgins noted, with the
result of fresh and salable ma-
terial that pleases the advertiser.

Clinic chairman was Ralph Went-
worth, BMI field representative, as-
sisted by Glenn Dolberg, BMI sta-
tion relations manager. Albert
Johnson of KOY, president of the
newly founded Arizona Broadcast-
ers Assn., opened the session, which
also featured the following speak-
ers: Wayne Sanders, manager of
KCNA Tucson; James Russell,
president of KVOR Colorado
Springs, Frank Burke, editor of
Radio Daily, Jack Williams, KOY
Phoenix program director and Ed
Frech, program director, KFRE
Fresno, Calif.

* % ¥

HOLLYWOOD, April 29

Murray Arnold, program direc-
tor of WIP Philadelphia, charged
radio with derelictions and said
the industry must inject “new pro-
gram twists and aids” to offset
competition and the loss of audience
confronting it today.

The Hollywood meeting, co-spon-
sored by Southern California
Broadcasters Assn., had James I.
Cox, BMI West Coast representa-
tive, acting as chairman. George
Higgins, managing director of
KMBC Kansas City, advised man-
agement to police its “own opera-
tions,” stressing that every de-
partment is important to the sta-
tion’s success and every employe
a public relations man. He said
staff members should be sales
minded.

Ed Frech, program director of
KFRE Fresno, said radio has been
“taking quality for quantity and
taking easy money for bad pro-
grams.” It now must correct its
own errors and must raise its pro-
grams and sales standards, he said.
said.

James Russell, president of KVOR
Colorado Springs, echoed a state-

President Carl Haverlin of BMI
addresses the April 24 clinic at
Calgary, Alta.

* *x x

ment by Mr. Frech on the impor-
tance of local public service and
news programming, saying an
NARTB radio survey indicates
76.1% of women and 82.9% of men
prefer news programs to all others,
yet only 7% of the average sta-
tion’s time is devoted to locally pro-
duced newscasts.

Maurice Mitchell, vice president
and general manager of Associated
Program Service, New York, ad-
vised station managements to use
sales aids sent them.

Alan Torbet, general manager of
KROW Oakland, said his station
builds programs for ten different
types of audiences daily, and by
this means has developed an ex-
cellent sales tool for its account
executives, besides giving adver-
tisers their choice of the type of
audience they wish to reach. He
said KROW sales executives, using
charts, are able to show advertis-
ers how to cut down on newspaper
space and spend the money on radio.

Mark L. Haas, vice president and
program director, KMPC Holly-
wood, spoke on “Radio’s Inferiority
Complex,” chiding radio manage-
ment for its fear, because radio is
“still the most effective mass influ-
ence, greatest advertising medium
and foremost exponent and prae-
titioner of public service.”

* * *

NASHVILLE, April 29

In Nashville last Tuesday, BMI
conducted a clinic in cooperation
with Tennessee Assn. of Broadeast-
ers. Perry Sheftall, WJZM Clarks-
ville, opened the meeting as TAB
president with Jim Sparnon, BMI
field vrepresentative, serving as
clinic chairman.

Bruce Wallace, manager of public
service, WTMJ Milwaukee, spoke
on the topie, “Seek the Right Kind
of Public Service Programs’”; Al
Kenngott, program director of
WKDA Nashville, on “Building
Record Shows vs. Playing Rec-
ords”; Hugh Smith, program serv-
ice director of KPIX (TV) San
Francisco, on “Sundial or Stop-
watch.”

Robert J. Burton, BMI vice pres-
ident, reviewed the copyright sitna-
tion. Other speakers were: Carter

BROADCASTING

Several Coincide With
State Assn. Meets

M. Parham, president of WDEF
Chattanooga, ‘“Building Station
Relations in Your Community”;
Catherine Peden, sales manager of
WHOP Hopkinsville, Ky., recently
named “Woman of the Year” in
Hopkinsville, “Better Programs—
More Sales”; Ralph Snelgrove,
owner and general manager of
CKBB Barrie, Ont.,, “A Big Quar-
ter Kilowatt of Personality.”

Ninety-one broadcasters attended
the clinic. Ralph W. Hardy,
NARTB government relations di-
rector, spoke at the dinner meeting,
discussing the radio legislative
situation. WSM Nashville pro-
vided talent for the program. The
TAB membership adopted a reso-
lution in favor of a proposal to
revise the state constitution so it
can be amended.

* * %
BATTLE CREEK, MICH., April 30

Announcement of the Michigan
state legislature’s approval of a
measure relieving broadeasters
from paying 3% sales and use taxes
on broadcasting equipment and
electricity was made by Dan E.
Jayne of WELL Battle Creek, pres-
ident of the Michigan Assn. of
Broadcasters, at MAB’s joint meet-
ing with the BMI clinic.

He said the tax exemptions will
allow savings in operation of exist-
ing stations and give even greater
relief for those entering television.
The action followed a long cam-
paign against the tax by Michigan
broadcasters.

Burt Squire, BMI field repre-
sentative, presided at the clinic.

Speakers and their topics were:
Hal Bumpus, news director, KVOR
Colorado Springs, Col.,, “Local
News Builds Local Interest and
Sales”; John McLaughlin, adver-
tising manager, Kraft Foods Co.,
“What the Advertiser Expects from
Radio”; Leonard Kapner, president,
WCAE Pittsburgh, “Music Is
Exactly What You Make It"”; Syd-
ney M. Kaye, vice chairman of the
board and general counsel of BMI,
“Copyright Hints and Pitfalls”;
Gus Hagenah, vice president,
Standard Radio Inc., “Music Hath
Charms”; Robert Tincher, vice
president and general manager,
WNAX Yankton, S. D., “Program-
ming Begins in the Front Office.”
A tape recording of a speech made
at an earlier BMI clinic by George
d. Higgins, managing director and
vice president in charge of sales,
KMBC-KFRM Kansas City, on
“Sales and Programming’’ also was

played.
* * *

RICHMOND, VA, May 1

Gordon Phillips, assistant man-
ager of WROV-AM-FM Roanoke,
told listeners at the Richmond clin-
ic that “intelligent programming
builds sales and profits.” Mr. Phil-
lips said: “. . . There is nothing

(Continued on page 386)
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THE STATISTICS in this table
are extracted from a final re-
port of the 1950 Census of
Housing, Series H-A, Nos. 45
and 28 respectively, for Ver-
mont and Nevada, which will be
available in about six weeks
from the Superintendent of
Documents, Washington 25, D.
C., at 26¢ per copy for Vermont
and 30¢ for Nevada.

Statistics on distribution of
the population in Vermont and
Nevada are presented in a final
report of the 1960 Census of
Population, Series P-A, Nos. 46
and 28 respectively, now avail-
able from the Superintendent
of Documents at 10¢ per copy
for Vermont and 16¢ for Ne-
vada, Deseriptions and maps
of “urbanized areas” are pre-
sented in this report.

Statistics on characteristics
of the population in Vermont
and Nevada are presented in a
final report of the 1960 Census
of Population, Series P-B, Nos.
45 and 28 respectively, avail-
able from the Superintendent
of Documents, at 30¢ per copy
for Vermont and also for Ne-
vada, Descriptions of Standard
Metropolitan Areas are pre-
sented in this report.

A Standard Metropolitan Area
is generally described as a
county or. group of contiguous
counties with at least one city
of 50,000 or more. In New Eng-
land, it is defined on a town or
city rather than county basis.

An urbanized area contains at
least one city of 50,000 or more
and includes surrounding close-
1y settled incorporated and un.
incorporated areas.

BRIGHTMAN NAMED

To Demo Publicity Post

APPOINTMENT of Samuel C.
Brightman as acting director of
publicity for the Democratic Na-
tional Committee was announced
last week by Chairman Frank E,
McKinney.

Mr, Brightman, a former news-
man at KSD St. Louis and Wash-
ington correspondent for the Louis-
ville Courier-Journal, has been on
the committee publicity staff for the
past five years. He succeeds Charles
Van Devander, who resigned as
publicity director April 15.

Mr. Van Devander, previously
Washington bureau chief for the
New York Post, was reported last
week to have accepted the post of
campaign manager for Sen. Robert
Kerr (D-Okla.), a Presidential
aspirant.

Mr. Brightman also served on
the news staffs of the St. Louis
Star-Times and Cinecinnati Post
and saw Army service from 1942
to 1945. He is a native of Missouri.

BROADCASTING @

RADIU HUMES Vermont, Nevada Data Reported

NUMBER of radio homes in Ver-
mont rose from 80,253 in 1940 to
98,855 in 1850, or 96.8% saturation,
according to final figures for the
state made available by the U. S.
Census Bureau. Figures also were
made available for Nevada, where
the number of radio homes rose
during the decade from 26,200 to
45,670, or 93.4% of saturation (see
tables this page).

Radio saturation in Vermont was
highest, 98.3%, in urban areas. It
was lowest, 95.7%, in rural non-
farm areas. The city of Rutland
had the highest saturation, 98.7%.
Among counties, Chittenden was
highest with 98.0% of all homes
having radios.

In Nevada, 1950 radio ownership
ranged from 96.5% in urban to
88.8% in rural non-farm areas.
Reno had 97.2% saturation com-
pared to 96.8% in Las Vegas.
Among counties, Douglas topped
the list with 96.5% saturation.

First state breakdown on radio
and TV ownership under the 1950
Census covered Delaware [BeT,
April 14].

TV In Vermont

Television ownership in Vermont
as of April, 1950, when the decen-
nial Census was taken, showed a
saturation of 1.7%, or a total of
1,730 television homes. The statfe
has no TV stations but gets some
reception from other northeastern
states.

At the time of the Census enu-
meration, nationwide TV owner-
ship was less than a third the cur-
rent figure.

Nevada had TV saturation of
0.6% in April 1950, or a total of
265 sets, accordihg to the Census
Bureau. Only possible reception

was from distant stations.
L]

‘CHAPEL’ SERIES
World Plans Second Release

WORLD Broadcasting System’s
Chapel by the Side of the Road
was reported last week by Herbert
Gordon, vice president in charge of
production, as so successful that a
second transcribed radio series of
the Bible readings will be produced.

Chapel, featuring actor Raymond
Massey as the reader, is currently
heard on more than 400 stations,
Local station managers, Mr. Gor-
don said, indicate that their audi-
ence mail is rising as a result of
the program, which listeners con-
sider a “solace” and ‘“‘source of in-
spiration.”

World also plans a series of tran-
scribed lullabies from all nations
and has signed soprano Mimi Ben-
zell to record them. Other per-
formers recently contracted for by
World include Muggsy Spanier and
his Dixeland Band and the Circle
C Boys, popular western music

group.

Telecasting

RADIO AND TELEVISION—1950 U. S. CENSUS OF

HOUSING—NEVADA
RADIO | 1ELEVISION
3 Homes with Radio I TV Homes
Arsa = T2 - = = | =B } =
35 35 2 | % s £ | § |
33 (T35 3| E % |98l E2| £ [ B
- 22 23<s5| ze | 2 | & (232 zg| 2 | &

The State 160,083 50,241 43,785 45,570 93.4 25200 48,705 265 0.5
Urban and rural nonform 146,622 46,623 45,185 42,375 938 23,294 45115 235 0.5

rbon 9,625 29973 29,010 27,995 965 11,405 29015 155 0.5
Rural nonfarm 54,997 16,650 16,175 14,380 88.9 11,88% 16,100 80 0.5
:l:'lgl'ofc:’romd NI P 13,@61 3,618 3600 3,195 888 906 3,590 30 o038

n i etro| on Areas

No Urbanized Ar.:s
Urban Places of 10,000 or More:
Las Vegas 24,624 8,264 8,130 7,870 %6.8 2,080 8,130 30 04
Reno 32,497 10,549 10,355 10,070 97.2 6,160 10,375 80 o038
Counties:
Churchill 6,161 1,938 1865 1,740 933 1,183 1,855 5 03
Clark 48,289 14,959 14,675 13,960 95.1 13,788 14,620 65 04
Douglos 2,029 590 565 545 96.5 437 565 -_ —_—
Elko 11,654 3,478 3425 3,100 505 2,433 3,3%0 5 4
Esmerolda 614 269 235 195 83.0 400 240 5 21
Eureka 896 334 330 250 75.8 248 330 — —_—
Humboldt 4838 1485 1,385 1,145 853 958 1,345 10 7
Lander 1,850 583 625 535 85.6 390 620 5 a
Lincaln 3,837 1,122 1,115 990 83.8 961 1,110 — —
Lyon 3,679 1,132 1,140 1,085 91.7 903 1,130 5 4
Mineral 5560 1,727 1,740 1,570 %0.2 475 1,750 —_— —_
Nye 3,101 1,11 1,015 820 80.8 897 1,015 5 .5
Ormsby 4,172 1,244 1,240 1,190 96.0 an 1,240 5 4
Pershing 3,103 1,004 990 855 864 593 995 10 1.0
Storey &n 253 245 205 83.7 Nz 245 5 20
Waoshoe 50,205 156,274 15,274 14,910 %7.6 8,703 15530 110 7
White Pine 9424 2744 2,744 2495 909 2,693 2,705 20 7

RADIO AND TELEVISION—1950 U. S. CENSUS OF

HOUSING—VYERMONT
RADIO | TELEVISION
= Homes with Redio I I TV Homes
Area 2| uw ~H P —
2 - 2% 2 € <2 8| & | E
33 (B3| E3 | E £ o |gcE Ei| T | E
22 |283s!l 2| 2 | & |222 z¢| 2z | &
The Stare 377,747 103,496 102,105 98,855 968 80,253 101,905 1,730 1.7
Urban and rural non-
farm 296,615 83,981 82,855 80,320 969 60,617 82,640 1450 1.8
Urban 137,612 39,080 38,800 38,140 68.3 30,404 38,710 610 1.6
Rural nonfarm 159,003 44,501 44,055 42,80 95.7 30,213 43,530 840 1.9
Rural farm 81,132 19,515 19,250 18,535 96.3 19,636 19,265 280 1.5
No Standard Metropolitan Area
Na Urbanized Areas
Urban Places of 10,000 ar More:
Barre 10,522 3,302 3,245 3,180 98.0 2,819 3,235 —_—
Burlington 33,155 8,804 8,755 B,615. 984 6,732 8,745 100 1.1
Rutland 17,659 5,239 5,230 5,60 98.7 4,235 5,220 245 47
Counties:
Addison 19,442 4,989 4845 4,450 9.0 3,705 4,835 205 4.2
Bennington 24,115 7016 6,885 6670 969 5,459 6,875 395 5.7
Caledonic 24,049 6,865 6,845 6,620 %967 5,634 6,845 a 4
Chittenden 62,570 16,075 15,985 15,670 98.0 1157 15,955 150 1.0
Essex 6,257 1,705 1,670 1,585 949 1,376 1,655 5 3
Franklin 29,894 8,074 7930 7765 979 6,472 7,950 55 .7
Grand Isle 3,406 922 840 805 95.8 767 840 —_— -
Lamaille 11,388 3,015 2,940 2,765 94.0 2,381 2,940 35 1.2
QOrange 17,027 4,612 4,495 4,320 96.1 3,544 4,495 35 2
Orleans 21,190 5,680 5590 5390 964 4,626 5565 0 2
Rytland 45,905 12,872 12,820 12,395 967 10,285 12,755 595 4.7
Washington 42870 11,549 11,380 11,065 972 9293 11,345 & 6
Windham 28,749 8,404 8,220 7845 954 6,455 8,150 80 1.0
Windsor 40,885 mnns 11,660 11,310 97.0 8,735 11,660 &0 5
Andrews Named Ghilain Joins WMAL

NEW Director of the Point Four
Technical Assistance Program is
Stanley Andrews, former owner of
KARK Little Rock, Ark. He was
officially sworn in last Thursday.
He was highly commended at the
ceremonies by State Secretary
Dean Acheson. On leave from his
Agriculture Dept. post as Director
of the Foreign Agricultural Office
to .which he was appointed in 1949,
Mr. Andrews edited the Arkansas
Farmer in addition to his radio
activities.

DUAL role with the Evening Star
Broadeasting Co. will be filled by
John E, Ghilain May 15 when he
joins WMAL-AM-TV Washington
as assistant to the director of pro-
grams and director of advertising
and publicity, according to Ken-
neth H. Berkeley, vice president
and general manager. Mr. Ghilain
was head of radio-television adver-
tising, publicity and sales promo-
tion department for NBC’s WRC-
AM-FM WNBW (TV) Washing-
ton.
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ALEX SEGAL
ABC Director
Celanese Theatre

LOB ELLIOT-RAY GOULDING
NBC Bob and Rav Show

EDWARD R. MURROW
C

See It Now
£ e 3
DORCTHY GORDON
WQXR Moderator
New York Times Youth Forum

ALISTAIR COOKE

Letter from America

] L3 *

Careers Unfimited &
Civic Theatre of the Air

* £ £

PEABODY WINNERS

MERITORIOUS accomplishments
in radio and television in 1951 were
recognized with distinguished
George Foster Peabody awards at
the 12th annual presentation in
New York last Thursday.

Ten awards were announced at a
luncheon meeting of the Radio
Executives Club in the Grand Ball-
room of the Hotel Roosevelt.
They were presented by Edward
Weeks, editor of the Atlantic
Monthly and chairman of the Pea-

body National Advisory Board.

The citations were divided into
five for radio, four for television
and one, a combination radio-TV
award. Several hundred radio-TV
leaders convened for the occasion,
which was broadcast and telecast
by most major networks and
WQXR New York.

Drawing encomiums in the radio
classification were CBS Radio,
WQXR New York, NBC for its
Bob and Ray, KPOJ (MBS) Port-
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Winners of George Foster Peabody Awards

Radio and TV
@ Public Service by a Local Station—WS3B (NBC) Atlanta, The Pas-

tor's Study and Qur World Today.

Radie
@ Public Service by a Loca! Stotion—KPDJ (Mutual) Portland, Ore.
@ Entertainment (non-musicall—Bob and Ray, NBC.
® Educational—The Nation's Nightmare, CBS Radioc.
® Youth Programs—New York Times Youth Forum, WQXR MNew York.
@ Contribution to International Understanding—Alistair Cooke’s Letter

from America, BBC.

Television
@ Educational—What in the World, WCAU-TV (CBS-TV)} Philadelphia.
® Entertainment (Music)—Gian Carlo Menotti (Amahl and the Night

Visitors), NBC.

@® Entertainment (non-musical)—Celanese Theatre, ABC.
® News and Interpretation—Ed Murrow and See /1t Now, CBS Television.
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J. LEONARD REINSCH
WSB.AM-TV Managing Dir,
The Pastor’s Study &
Our World Today

DONALD W. THORNBURGH
WCAU-TV President &
Ganeral Manggar
What in the World

{RVIN GITLIN
CBS Radio, Producer
The Nation’s Nightmare

# & ik

Ten Are Honored

land, Ovre. and Alistair Cooke
on BBC. WSB-AM-TV Atlanta was
cited for ‘“meritorious regional
public service by radio and televi-
sion.”

In the video category, top
plaudits went to Edward R. Mur-
row’s See It Now on CBS Televi-
sion, NBC-TV’s Gian Carlo Menotti,
ABC-TV’s Celanese Theatre, and
WCAU-TV (CBS-TV) Philadelphia.

The occasion marked the sixth
consecutive year that the presenta-
tions highlighted a Iuncheon session
of the Radio Executives Club of
New York presided over by I. E.
{Chick) Showerman, president.

The awards, announced by Dean
John E. Drewry, U. of Georgia’s
Henry W. Grady School of Jour-
nalism, “are designed to recognize
the most distinterested and meri-
torious public service” and to “per-
petuate” the memory of the late
George Foster Peabody. The awards
were set up with the assistance of
NARTB and are administered by
the Henry W. Grady School of
Journalism and a distinguished
National Advisory Board.

CBS Radio drew a radio educa-
tional program citation for its The
Neation’s Nightmare, lauded as a
“shattering and fearless documen-
tary series on syndicated erime in
the United States.” The program
and producer, Irving Gitlin, were

(Continued on page 60)
%* * %

GIAN CARLO-MENOTTI
NBC

Amahi and the Night Visitors




HOUSE FCC BILL

THE HOUSE’s “traffic cop,” its
Rules Committee, waved ahead the
Senate-passed McFarland bill (8
658) last week with hopes pinned
on an early vote in the lower cham-
ber.

It is now up to House managers
to set a definite day for debate, a
maximum of three hours to be al-
lowed. That point should be reached
within two weeks, Capitol Hill ob-
servers agree.

By action of the House Rules
Committee, through which all legis-
lation in that body must pass on
the way to the floor, the bill to
modernize FCC funections and pro-
cedures can be further amended
during debate.

Once the House passes the bill,
it is certain to go to joint Senate-
House conference.

Rep. Oren Harris (D-Ark.), who
has been acting as chief lieutenant
for House Interstate and Foreign
Commerce Committee Chairman
Robert Crosser (D-Ohio), appeared
before the Rules Committee last
Tuesday.

He presented the background,
outlining in general the bill’s pur-
poses and provisions, in order to
justify the granting of a “rule”—
i.e., clearance for formal House
action,

Rep. Harris told the committee,
under acting chairmanship of Rep.
Eugene Cox (D-Ga.), that in the
“public interest something ought to
be done” to facilitate the processing
of station licenses. i

First Since 1934

He noted the bill was “rather
complicated” and “highly tech-
nical” and that he wouldn’t ‘“en-
deavor to explain technical” por-
tions of the bill “even if I could.”

But, he said, S 668 would be the
first major legislation in communi-
cations since the Act now on the
books was enacted in 1934. Since
that date, he said, there has been
“much progress and development
in communications, particularly in
radio and television.”

Rep. Harris said that the Com-
merce Committee in agreeing on its
own version of the McFarland bill,
sponsored by Majority Leader
Ernest W. McFarland (D-Ariz.) in
the Senate for the past four years,
found it necessary to consult with
the committee’s own staff, the staff
of the Senate Commerce Com-
mittee, with FCC and with the
radio-TV industry.

In brief he said, the key pur-
poses of the bill are:

(1) Improve FCC’s organiza-
tional setup, particularly the ad-
ministrative functions of the FCC
and its staff. (2) Clarify and im-
prove FCC's procedure of granting
permits and licenses for radio and
television (a point, he said, of
greater importance today because
of the freeze lift in TV). (8) De-
velop new administrative changes.
(4) Modify and change FCC proce-
dures and rules in hearings. (b)
Impose special requirements upon

BROADCASTING e

Cleared for Early Debate

FCC in its exercise of quasi-judi-
cial functions as compared to rule-
making.

Not all of the committee was in
accord, Rep. Harris admitted, par-
ticularly in the technical phases of
the bill. He cited organizational
setup as one field of disagreement.

Long a foe of FCC, Rep. Cox
questioned its very existence, bring-
ing up his charges of previous
years that it has “brow-beaten and
intimidated"” licensees. Rep. Clar-
ence Brown (R-Ohio), a key mem-
ber of the committee, who once
served on the Commerce group,
noted that his chief concern has
been the “great abuse of power and
a great deal of favoritism” al-
legedly attributed to the FCC.

Rep. Brown said he favored this
bill. It is an “excellent piece of
work as a whole,” he declared. If
there is anything left to correct,
Rep. Brown continued, the House
can do so with “minor bills.”

Prodded by Rep. Cox, Rep. Harris
asserted the committee had come
to the conclusion that the FCC has
not performed its function . .. “the
staff has been performing the func-
tion of what was the Commission’s.”
The bill, he said, would correct this.

Asked by Rep. Cox as to “what
extent did FCC help write the bill?"”
Rep. Harris explained that among
others the views of former FCC
Chairman (then Chairman) Wayne
Coy; Comr. Robert F. Jones; Joseph
H. Ream, executive vice president
of CBS Inc. and a member of its
board of directors; Judges Justin
Miller, NARTB board chairman,
and Frank Roberson, Washington
radio attorney, were solicited.

“Sometimes the FCC was not in
agreement,” Rep. Harris said. Rep.
Brown interjected: “This is not a
Commission bill.”

Difference of Opinion

Rep. Harris also assured Rep.
Cox that the McFarland bill con-
tains provisions for the “protection”
of the individual licensee’s rights.

Becoming more specific in analyz-
ing sections of the bill, Rep. Harris
said there were differences of
opinion among committee members
on the new section dealing with
newspapers’ rights when- licenses
are granted and the so-called “anti-
double jeopardy” provision which
the House unit knocked out of the
bill.

Rep. Harris Ellsworth (R-Ore.),
of the rules group, who has an in-

terest in KRNR Roseburg, Ore.,
noted that the bill apparently would
prevent the FCC from formulating
policy “by failing to act” on cases.

In other explanations, Rep.
Harris said S 668, as amended by
the House committee, would pro-
vide for FCC panels—that is au-
thorization for the Commission to
divide itself into member panels of
three. He said this would expedite
action in consideration of TV cases.

Additionally, the bill would pro-
vide for an administrative assistant
for each of the Commissioners and
de-emphasize the legal staff, put-
ting them in “a different category,”
Rep. Harris concluded.

POINT-OF-SALE

Plan Begun ot WTAM

VARIATION of the NBC “chain
lightning” merchandising plan was
set up at WTAM Cleveland by new
NBC General Manager Hamilton
Shea on his first official day there.
The plan gives advertisers point-
of-sale promotion with housewives
buying regularly in 348 food stores
controlling 79% of Cuyahoga
County’s food volume, Mr. Shea
said.

Advertisers may now reach four-
fifths of potential food buyers in
Cleveland with radio and in-store
displays, Mr. Shea said.

NBC SPAC

A PLEDGE of confidence in NBC’s
network radio plans was issued
by the network’s Stations Planning
& Advisory Committee after its
first 1952 meeting last week, though
reports persisted that some mem-
bers had privately expressed dis-
appointment at what they con-
sidered a defeatist attitude.

The formal statement was ex-
plicit in its commendation of NBC’s
sales, programming, advertising
and promotion plans, extending
congratulations to the network for
“its realistic approach to the fu-
ture development of network radio
and the forward looking plans it is
making to broaden radio’s effective-
ness and service and increase
billings.”

" Yet some SPAC members were
said to feel that an overly pes-
simistic attitude was reflected in
some officials’ statements, such as
one attributed to Harry Bannister,
former WWJ Detroit manager who
was making his first SPAC appear-
ance as NBC station relations vice
president, and who was said to have
admonished that radio is up against
a trend.

NBC officials for the most part
declined to comment on specific
reports as to developments at the
two-day session, maintaining that
it was a strictly private meeting
whose proceedings should be kept
confidential by both network repre-
sentatives and SPAC members,

Network officials, while recogniz-
ing that criticism existed, appeared
to take the position that their ap-
proach was realistic and also ag-

Telecasting

MEET Vote Confidence in Network

gressive, that criticism stemmed
from lack of understanding of all
network problems, and that the
major stations represented on
SPAC do appreciate NBC's posi-
tion and like its plans.

In the committee elections, P. A.
Sugg, manager of WKY Okla-
homa City, was named SPAC chair-
man and E. R, Vadeboncoeur, vice
president and general manager of
WSYR-TV Syracuse, was chosen
vice chairman. Richard 0. Dun-
ning, president and general man-
ager of KHQ Spokane, was elected
secretary for radic and Lee B.
Wailes, executive vice president of
Fort Industry Co., secretary for
television,

Summer Presentation

Elections were held at the open-
ing session Tuesday morning. In
the afternoon meeting the com-
mittee viewed NBC’s summer radio
presentation which, produced under
the direction of Jacob A. Evans,
manager of the radio advertising
and promotion department and
unveiled in March [BeT, March
31], has won praise from all seg-
ments of the industry.

Then the committee divided into
separate radio and TV groups for
sessions with NBC officials rep-
resenting each medium.

The TV section’s meeting re-
portedly went smoothly. Most
NBC-TV sponsors are remaining
on the air this summer, which was
regarded as a healthy sign. There
were said, however, to have been
two main subjects of complaint:
(1) what was considered a lack of

sufficient attention to the quality
of morning programming, and (2)
comies giving free on-the-air plugs
to non-sponsoring products.

Network officials were said to
have taken the position that they
currently are concentrating heavily
on development of their revolution-
ary new early-morning Today
show and accordingly cannot devote
full
shows at the moment.

Regarding free plugs, it was said
that some comics have been called
on the carpet, though some SPAC
members expressed doubt that net-
work officials shared their concern.

The extent of commercialism in
coverage of New York’s Easter
Parade drew specific complaint, it
was understood, with network au-
thorities agreeing and - pledging
that it would not happen again.

Text of the SPAC statement on
NBC’s radio plans, follows:

“The NBC summer sales plan is
a vigorous and well-documented
presentation pointing up in dra-
matic fashion the greatly increased
values of network radio as a sales
medium.

“We are enthusiastic over NBC's
expanded advertising and promo-
tion plans and particularly over the
plans for on-the-air and newspaper
promotion. We believe these will
do much to enlarge the radio au-
dience and promote radio’s value
to advertisers.

“The NBC summer programming

schedule offers an abundance of ~

sensibly priced programs which we
(Continued on page 36)
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YQUNG grocer Wyndall Smith
had a well-known business
problem: His new store just
was not grossing enough. But
the solution wasn't quite as
simple as the diagnaosis. Partic-
ulgrly, when it was considered
thgt Wyndall's Super Shopping
Cepter was out on Highway 60,
east of Owensboro, Ky., away
from many potential custom-
ers;. Then Wyndall Smith
tunned to radio. That was
eleven years ago. This year as
he renews his radio, prosper-
ous Grocer Smith has this
local success story to tell.

I
r

T DOESN'T take “big money”
to advertise your business on
'radio. But clever and forceful
use of radio can put a small busi-
ness into the big business class.
Back in 1941, Wyndall’s Super
Shopping Center, located east of
Owensboro, Ky., on U. S, Highway
60,! was struggling along, using
such newspaper advertising as the
firm could afford. The young own-
er,| Wyndall Smith, knew that he
had to do something to attract pa-
trons from downtown Owensboro
and the surrounding countryside
if his store was to prosper.

Trained as a trouble shooter for
a qational chain grocery, he was
accpstomed to the use of newspa-
pers. He followed the precepts of
that chain and bought newspaper
gpage. Still his store was grossing
only $50,000 a year.
had to be done.

ut Mr. Smith was a cautious
merchant. He decided to try a
limited investment on WOMI Ow-
ensboro. Results were pleasing.
He increased the budget. Now 40%
of his advertising budget goes into
radioc on both WOMI and WVJS.
Busriness last year totalled $1,500,-
000.

Mr. Smith, who is now only 36,
useg announcements for saturation
coverage of his market to tell of
specials and perishable goods but
also likes local institutional pro-

Something

grams for good will building which,

Wyndall Smith (1) signe a con-
tract for 1952 with WOMI Owens-
bora. Hugh Potter, WOMI man-

ager, points out that this iz the
eleventh year that the firm has
used radio.
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Wiyndall's Super Shopping Center,
located east of Owenmsboro, Ky.

THE TALE OF
THE CAUTIOUS GROCER

he believes has been a factor in
making and keeping his store the
largest Super market with the
largest gross business of any sim-
ilar store in western Kentucky.
He carries a schedule of daily

“announcements using on each the

name of one of the many com-
munities within the Owensboro re-
tail shopping area and asking res-
idents of that community whether
they would like to have a free trip
to Owensboro at Wyndall’s expense.
The announcement then explains
that the savings at Wyndall's will
give the listeners a free trip to
Owensboro and leave them money
in their pockets when they go
home.

In addition Wyndall’s uses early
evening programs on both stations,
featuring recorded and transcribed
music and service announcements
for civic and church groups. Wyn-
dall’s low prices are also featured
on each program.

LeBlanc’s Hadacol
Style Emulated

During the period when Sen.
Dudley LeBlane was creating a
sensation with testimonial an-
nouncements for his well advertised
Hadacol, Wyndall’s had announce-
ments transcribed locally which
used a similar approach and bur-
lesqued them to the extent that
they amused the listeners and cre-
ated much customer comment.

One of these Hadacol-type com-
mercials used a small girl’s voice
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telling how her mother had trouble
making her income cover the cost
of necessities before they discov-
ered Wyndall's, but since trading
regularly at Wyndall’s the family
was able to eat well and buy the
clothing it needed. Another an-
nouncement used a woman’s voice
with a pronounced Mississippi
drawl. Others were done by men,
all of whom testified as to Wyn-
dall’'s quality foods and bargain
prices. They were corny but they
did a job for Wyndall’s and radio.

Radio Quickly Moves
Unusual Shipments

In addition to his regular sched-
ule, Mr. Smith orders as many as
ten extra announcements in a
morning or afternoon during the
peach or apple season when:- he
brings in fresh fruit from distant
points in one of his farm-to-market
trucks.

“If it was not for radio I couldn’t
afford to gamble on bringing in
perishable merchandise in large
quantities,” Mr. Smith declared
during a recent tape-recorded in-
terview which was presented at the
NARTB District 7 meeting at
Louisville. ‘““Radio, like gas, is
fast”, he agreed.

Results have sold Wyndall Smith
on the continued and increasing
use of radio advertising. One story
he likes to recall occurred during
the war-time shortage period.

Having received 7,000 packages
of cigarettes from a supplier, he
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called WOMI and ordered one an-
nouncement to be used at 11 a.m.,
advising that the cigarettes would
go on sale at 11:30 a.m., with a
limit of two packages to a cus-
tomer. By 1:30 p.m., 3,500 custom-
ers had passed through the check-
out aisles and all of the cigagettes
were gone as a result of that one
announcement. Omne factory lo-
cated about a half mile from Wyn-
dall’s had to practically shut dewn
when its employes learned directly
or indirectly by radio that the
scarce smokes were to go on sale.

The ease with which radio can be
put to work for a food center is
another plus value it has for Wyn-
dall’s. Mr. Smith explains:

With radio and radio alone you can
keep the public as near you as your
telephone. You can pick up your phone,
turn in your order and give the sta-
tion a list of the specials you have to
offer. You don’t have to wait for a
Iayout man to draw up his copy, have
it set into type and a proof run before
getting your items advertised that af-
ternoon or the next morning. It's easy
for a busy merchant to use radio ad-
vertising. Where time is an element
and shortage of help is a problem, this
means a lot.

Wyndall’s Acceptance
Is Radio’s Success Story

With radio repeating it day in
and day out over the years, Wyn-
dall’s slogan, “Where prices are
born and not raised”, has become a
buy word in the Cwensboro area
and Wyndall’'s has become one of
radio’s best users and boosters in
the food field in Western Kentucky.

Telecasting



PARAMOUNT HEARING

FCC COUNSEL continued its
probe into the part Paramount has
played in the development of tele-
vision last week during the ABC-
United Paramount Theatres merger
hearing.

Testifying was Paul Raibourn,
Paramount vice president in charge
f television. He was quizzed,
mnostly, on whether Paramount al-
‘egedly tried to suppress TV devel-
ypment through its holdings in
3cophony Corp. of America-—a con-
iinuation of a line of questioning
»egun two weeks ago. Commission
Jounsel Arthur Gladstone intro-
iuced numerous exhibits tending to
ndicate that Paramount may have
;ried to keep TV “under control.”
‘n addition, Mr. Raibourn was
juestioned about speeches he made
ind letters he wrote and received.

A letter, written in June, 1941,
3y Dr. Allen B. DuMont, was ad-
Iressed to Arthur Israel Jr., then
1 Paramount executive. Initials on
‘he letter indicated it had been sent
nto Mr. Raibourn’s office.

Dr. DuMont lamented the fact
.hat Paramount was not lending
nore active financial support to his
ompany, and wrote:

. I feel that the [DuMont] man-
igement has more than accomplished
vhat it promised to do and we are
n a very good Dosition at the pres-
'nt time t¢ be an outstanding com-
)any in this field. In spite of this we
ire faced with the statement repeated
iix months ago to me and again re-
:ently by Mr. Stanton Griffis, chair-
nan of the hoard of Paramount, that
1e would not put a dime in television
ind could not see any possibility in
he near future for anything commer-
:dal in this field. In view of these
‘acts, [ believe that Paramount
thould either see that we are prop-
rly financed or make some arrange-
nent to give up interest in this com-
iany so that we eould proceed along
sither lines and take care of this very
mportant necessity.

I have tried to carry along for a
ong period of time and give the im-
)ression on the outside that every-
hing was going along fine and that
ve and Paramount were interested in
'urthering and promoting television.
Jniless 1 have some backing from
2>aramount in this connection there is
mly one alternative for me to do and
:hat is call a spade a spade, and if
ve cannot become properly financed
ake the steps I have outlined pre-
riously.

Confidential Note Exhibited

Another FCC exhibit was a con-
idential memorandum from Mr.
Xaibourn to Barney Balaban, now
sresident of Paramount Pictures.
Che January, 1945, note revealed
hat Paramount had the power to
stop action by any group of stock-
aolders in Scophony <Corp. of
America through Paramount’s con-
trol of Class B stock. This note
:ontained a recommendation from
Mr. Raibourn that Paramount sell
its interest in Scophony.

Scophony was largely controlled
by British Scophony and had a

number of theatre TV patents.
was also working on such inven-
tions as the dark-trace (Skiatron)
TV tube.

In his memo on the Scophony
situation, Mr. Raibourn wrote:

. .. We are minority stockholders
in Scophony, although we are in a
position to stop action by others
which might be detrimental to our
interests through the fact that stock
cannot be disposed of, or licenses
granted without our permission.

We are, however, the only one of
the group who can dispose of our
interest. . . .

Because of our position as a mi-
nority stockholder (1/6 interest in
non-management stock) (we had to
take this kind of interest or patent
rights would have probably flowed to
RCA, GE and the AT&T), I have
been unable to point this situation in
the direction in which I would like to
see it move. General Precision Equip-
ment has an entirely different atti-
tude on a number of matters than we
have,

I should like your permission to
sell our interest, providing a satis-
factory profit can be obtained. This
recommendation is made in spite of
the fact that they may turn out to
have unuscally valuable patents and

Raibourn Queried

is basically predicated on the fact
that [ am sure we do not wish to go
into the manufacturing and develop-
ment program necessary to a proper
exploitation of our rights in this
gituation. -

Disagreement between Mr. Rai-
bourn and Arthur Levey, Scophony
president, is evident in an exchange
of correspondence between the two.

In July, 1945, Mr. Levey wrote
to Earle G. Hines, president of Gen-
eral Precision Corp., objecting to
the way the Class B stockholders
acted in their relationships with
Scophony. A copy of the letter was
sent to Mr. Raibourn. Mr. Levey
said:

. The record shows that the “B”
stockholders have continually sought
primarily to maintain “exclusivity” of
their licenses rather than permit the
company (SCA) to progress through
contacts developed through the man-
agement (Arthur Levey) which could
have resulted in providing very sub-
stantial revenue to the company as
well as essential technical advance-
ment. . . .

According to the record, “B” stock-
holders have consistently disccuraged

every prospect, I, as the management,.

have developed te bring revenue into

WHITE TO NBC

Will Head TV Film
Operations

FRANK WHITE, leaving the Mutual presidency at the end of this month
[BeT, April 28], will team up with NBC, effective about July 1, in charge
of developing and expanding its TV film and film syndication operations.

NBC President Joseph H. McConnell announced Wednesday that the

retiring MBS president would join
NBC “in an executive capacity”
and that his first assignment would
be “a special project in connection
with television film development.”

It was assumed that he would get
vice presidential rank at an early
meeting of the NBC board of di-
rectors.

NBC was said to be planning to
expand in the TV film syndication
field on a major scale, with Mr.
White slated for the key role in
plotting the expansion. His first
moves are expected to be largely
exploratory, preliminary to recom-
mending and executing detailed
plans.

Mr. White, whose resignation as
Mutual president reportedly
stemmed from failure to come to
terms with board chairman Thomas
F. O'Neil on the scope of his sphere
of operations under General Tire
& Rubber Co.’s new ownership of
the network, leaves Mutual on
May 31.

He plans then to take a month’s
vacation, reporting to NBC about
July 1.

He leaves Mutual on friendly
terms with Mr. O’Neil, who takes
over the presidency himself, and
with other members of Mutual man-
agement and its affiliates, who have
repeatedly praised his success in
developing the network during his
three years as president.

It is at Mr. O’Neil’s request that
he is continuing in office this month,
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to assist the new president in his
transition to that office. Mr. White's
three-year contract expired April
30. When he leaves, Mr. O’Neil be-
comes both president and board
chairman.

Mr. O’Neil reportedly told mem-
bers of the Mutual affiliates ad-
visory committee, in closed session
following disclosure of Mr. White's
resignation, that his differences
with the retiring president were
jurisdictional rather than ideolog-
ical. He also made clear that no
changes in Mutual’s type of net-
work operation are now contem-
plated, and that Mutual plang to
get into the TV network field, prob-
ably on a film basis [B®T, April
28].

NBC will be the third network
Mr. White has served. He entered
radio in 1937 as treasurer of CBS,
advancing to vice president and
treasurer in 1942 and continuing
until 1947, when he was elected
president of CBS’s Columbia Ree-
ords Inc. He headed CRI until
assumption of the Mutual presi-
dency May 1, 1949.

Before he entered radio, Mr.
White was assistant to the presi-
dent of Union News Co. from 1924-
29, treasurer of the Literary Guild
of America 1929-35, treasurer of
Stage Pub. Co. 1935-36 and treas-
urer and business manager of
Newsweek Inc. 1936-37.

Film Expenditures

THREE TV networks (ABC,
CBS and DuMont) spent $3,-
576,652 on films in 1961, it
was disclosed at the Para-
mount hearing last week
when they submitted figures
in answer to request by Du-
Mont [BeT, March 24]. Also
placed in the record was
United Paramount Theatres’
expenditure of between $30
and $31 million for films ex-
hibited in its 600 owned
theatres. Motion picture ex-
hibitors as a whole were
estimated to have spent $462
million on rentals for the
19,000 movies houses in ’50.

ABC spent $1,310,195 for
films in 1951. Of this amount
$884,260 was for feature pic-
tures. CBS spent $1,706,900,
of which $615,000 was for
features and $1,064,800 for
syndication of shorts to affili-
ates., DuMont spent $559,457,
of which $241,651 was for ©
features. NBC figures were
not introduced since it is not
a party to the hearing.

the company from “cutside” sources,
80 that SCA would not have to re-
main dependent upon them (“B” stock-
holders). . . .

Near the beginning of his cross-
examination last week, Mr. Rai-
bourn went into a complex techni-
cal discussion of the German and
American approaches to the prob-
lem involved with the Skiatron tube
used in the Scophony system. The
Commission counsel apparently was
exploring the possibilities of cartel
implications in the Scophony situa-
tion.

Preceding Mr. Levey today
{(Monday} will be Donald A.
Stewart, manager of DuMont Tele-
vision Network’s film department.
Chris Witting, DuMont network
general manager, may also be
called to testify today.

To Take Stand Again

Due to return for re-direct ex-
amination are Barney Balaban and
A. H. Blank, who is president of
Tri-States Theatre Corp., a UPT
subsidiary. He was scheduled to
testify last week but an illness in
his family prevented his appear-
ance.

Estimates as to how long it will
be before the Commission readies
its final decision on the merger were
undergeoing more revision last week.

If all the testimony is completed
by May 15, this may be the schedule
for resulting phases of the merger
question, based upon estimates
made by Hearing Examiner Leo
Resnick earlier in the hearing:

Proposed findings of fact, due 60
days after the hearing, would be
submitted August 15.

Hearing Examiner Resnick said
he would need about three months
after that in which to prepare his
decision—which would be about
Nov. 15.

Then, allowing 60 days for oral
argument, the Commission could
issue its final decision Jan. 15.
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CLOSED CIRCUIT TV

FULL-BLOWN potentials of closed
eircuit television, already perceived
by federal civil defense planners,
are currently under the watchful
eye of certain government agen-
cies, it was learned authoritatively
last week.

While details were not immedi-
ately available, it was known that
at least three government depart-
ments—aside from the Federal
Civil Defense Administration —
have conferred with executives of
United Paramount Theatres Inc.
on the possible use of this selec-
tive communications. medium,

Whether a central government
coordinating unit was charting the
blueprint or whether plans were
being instigated at the individual
agency level was not known.

These departments—Agriculture,
Justice and State—were under-
stood to be studying plans for util-
ization of theatre telecasting after
the pattern already weaved suc-
cessfully by FCDA. There also was
an indication that UPT is broach-
ing agency heads with the plan on
a no-cost-to-government basis.

Federal CD officials have held
two such demonstrations and were
planning a third along the Atlantic
seaboard. It was learned, how-
ever, that FCDA has agreed to
defer its next showing (previously
set for around May 1) pending the
outcome of this multi-agency study.

First Inkling

First inkling of this new vista
came during the 22d annual In-
stitute for Education by Radio-
Television at Columbus, Ohio, last
month [B®T, April 28, 21]. It was
contained in an address by Irvin
Sulds, representing United Para-
mount Theatres Inc.

Noting that the theatre industry
has been “happy to cooperate” with
FCDA on its series of programs,

r. Sulds added:

]j“Other government agencies are
interested also in the training and
information potentials of theatre
television. Our staff has held sev-
eral meetings with the Dept. of
Agriculture and the Dept. of
Justice, as well as the State Dept.”
lAs presently envisioned, the plan
could provide for the realization of
certain objectives by each govern-
ment agency along the lines dem-
onstrated by civil defense plan-
ners.

Official confirmation of prelimi-
nary discussions was given to
BROADCASTING ¢ TELECASTING last
Monday by Charles Jackson, White
House special assistant. He ac-
knowledged there had been early
forays into the subject by these
agencies, which “have been study-
ing the system.” He said he knew
of no group, however, which may
bé coordinating the project on a
government level. Mr. Jackson
noted the “tremendous’” possibili-
ties of this medium.

JThe consensus among govern-
)
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Federal Agencies Mull

ment authorities who were contact-
ed last week attested to the convie-
tion that closed circuit video opens
up a new door to government de-
partments and that, once the move-
ment is launched, a number of de-
partments are prepared to come in
and pursue specialized programs.

These objectives would range in
nature, depending on the agency
involved. Training concepts may be
pursued by the Agriculture and De-
fense Depts., according to this line
of thinking, while the Treasury
Dept. presumably would concen-
trate its programming on savings
bond campaigns.

Throughout the plan runs a
single common denominator: reach-
ing a selective audience during non-
regular movie going hours at a
reasonable cost. As in the case of
FCDA, the government agency
would produce the program and
rent out theatre facilities and
AT&T lines. At present, theatre
exhibitors have sustained certain
costs for ushers, etc.

Economy Factor Potent

Perhaps the most compelling
argument for such demonstrations
is the economy factor pointed up
by federal CD planners: the agen-
cy has shown that it can reach,
through two-way communication,
some 35,000 people in a one-hour
program for a mere 20¢ per seat—
or about $7,000. It has generally
been conceded, though, that if the
project is pursued on a widespread
scale, some arrangement would be
made with theatre owners on cost
factors.

UPT and FCDA authorities also
have noted certain limitations: {1)
Lack of agency funds to launch
the project on a large scale this
year; (2) number of theatres
equipped for TV {some 75 in 30
cities; (3) use of so-called “obitu-
ary” time set aside by theatre ex-
hibitors (usually early morning or
late evening hours); {4) FCC’s
postponement of theatre TV hear-
ings on specific channels which
could be set aside for the medium.
Mr. Sulds of UPT feels it will

be possible “to have a far-flung
hookup of theatres embracing the
major cities of the nation perhaps
with two, three or even four thea-
tres” or limit the closed circuit tie-
up to a few cities on a regional
basis covering theatres of rela-
tively small seating capacity.

“Closed circuit theatre television
complements broadcast television”
and “adds the specific approach to
the general approach™ bridging
small groups thousands of miles
apart.

Myr. Sulds has pointed out that in
any event, United Paramount views
the FCDA experiments with enthu-
siasm—"both from the standpoint
of public service and also from the
point of view of advancing the art.”

A Justice Dept. spokesman told
BROADCASTING ® TELECASTING last
week that a UPT executive had
contacted his agency some months
ago on a possible program on delin-
quency aimed at a juvenile audi-
ence. He reported that UPT in-
dicated it would be willing to foot
the bill and that the demonstration
would be a great public service ven-
ture for theatres. He identified the
UPT official as Mr. Sulds but said
nothing had come of the idea.

Another possibility held out for
the Justice Dept. was a demonstra-
tion to reach top-level factory or
plant officials to apprise them of
anti-sabotage measures.

It also was learned that UPT
had approached a State Dept. offi-
cial with a proposal for a theatre
TV showing for public school stu-
dents involving UNESO.

The Treasury Dept. is watching
closed circuit developments with
keen interest, but has mapped no
concrete plans for its use, accord-
ing to Elihu Harris, assistant di-
rector in charge of promotion for
the Saving Bonds Div,

While the Defense Dept. has
had no actual experience with
closed circuit TV as yet, both the
Army and the Navy have conducted
instructional television programs
for servicemen. Col. Ed Kirby,

chief of the Army Dept.’s Radio-

TV Branch, said the medium holds

SOUTHERN ILLINOIS broadcasters attending a conference on area cultural-
educational programs at Southern lllinois U., Carbondale, Ill., last month

were, front row (I to r),

Leonard Johnson Jr., WAVA Ava; Walt Schafer,

WCIL Carbondale; George Dodds, WGGH Marion; Tom Land, WROY Carmi,
and Jay Riley, WMOK Metropolis; back row {l to r) Buren C. Robbins, South-
ern lllincis U., and conference host; John W. Lewis, WIBY Belleville; Charles
Cook, WIPF Herrin; Merrill C. Currier, WKRO Cairo; Oscar Hirsch, KFVS
Cape Girardeau, Mo., and Charles Lambert, WFRX West Frankfort.
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NATIONAL NIELSEN-RATINGS
TOP RADIO PROGRAMS
(Tatel U. §. Areo, Including Small-Town,
ferm ond Urban Hemes and including
Telephone and Non-Telephone Homes)

REGULAR WEEK MARCH 16-22, 1952
Curren)
Rating
Current Homes
Rank Program %
Evening, Once-a-Week
{Average For All Programs) {7.0)
1 Amos ‘n’ Andy (CBS) 17.1
2 Jack Benny (CBS) 16.1
3 Lux Radio Theatre (CBS) 145
4 Charlis McCarthy Show (CBS) 13.7
5 People Are Funny (CBS) 10.9
6 Fibber McGes & Molly (NBC) 107
7 Our Miss Brooks (CBS) 10.3
8 Waltar Winchell (ABC) 10.1
9 Mr., and Mrs. North (CBS) 104
10 Arthur Godfrey's Scouts (CBS) 99
Evening Multi-Weekly
{Average For All Pregrams) (4.6)
1 Lone Ranger (ABC) 72
2 One Mon's Fomily (NBC) &7
3 Bevlah (CBS) 6.7
Weekday
{Average For All Pragrams) (5.1}
1 Romance of Helen Tr!n' {CBS) 9.5
2 Our Gal, Sunday (CBS) 9.3
3 Mo Plrlum (CBS) 9.3
4 Arthur Godfrey
(Liggett & Myers) (CBS) 8.4
5 Guiding Light (CBS) 8.4
& Big Sister (CBS) 8.¢
7 Aunt Jenny (CBS) 8.5
B Wendy Warren and the News (CBS) 8.1
Perry Mason (CBS) 74
10 This I8 Nora Druko {Toni) (CBS) 78
Doy, Sunday
(Averuge For All Programs) (3.0,
1 True Detective Mysteries (MBS) 7%
2 Shadow, The (MBS) 57
3 Hollyweed Star Playhouse (NBC) 5¢
Day, Saturday
{Average For All Programs) (4.4

1 Theatre of Todoy (CBS) 8.7
2 Grand Central Station (CBS) 7.¢
3 It Hoppens Every Day (CBS) 6.%

Copyright 1952 by A. €. Nielsen Co.

“attractive possibilities” for the
military.

Ken Gapen, assistant director for
radio-TV information, Dept. of
Agriculture, felt his agency would
probably experiment in the medium
“if it were to develop.” He fore-
saw “effective educational use” of
closed circuit video for training
specialists “especially in an emer-
gency.” But there was no indication
which officials UPT has contacted
in the Agriculture Dept.

There was immediate specula
tion that if the above-mentioned
government agencies embark on
closed circuit video, others might
follow suit—viz., the Office of Price
Stabilization, the Office of Defense
Mobilization, the Dept. of Labor,
Federal Security Agency, etc.

KIRO SEATTLE

Has 25th Anniversary

TWENTY - FIFTH anniversary
was observed last week by KIRQ
Seattle, CBS affiliate. Network
programs and personalities saluted
the Seattle outlet on its first quar-
ter century in broadcasting. Sta-
tion was founded April 27, 1927 as
KPCB.

Station itself marked the occa-
sion by moving studios and offices
to a new location at 1530 Queen
Ave. [B*T, Jan. 21].

Full page birthday advertisement
appeared in local newspapers April
27. Copy carried statements by
Saul Haas, president of the station,
regarding cutlet’s activities and its
CBS programming.

® Telecasting



Like putting
money 1n the bank

Yes, sir! When you buy WITH in Baltimore, it’s just like putting money

in the bank! First of all, you don’t need big money. WITH’s rates are LOW

. . and a little money does a BIG job for you. WITH delivers you more

listeners-per-dollar than any other radio or TV station in town. And that
means low cost results!

Follow the lead of the local folks! They know advertising media best.
And WITH regularly carries the advertising of twice as many local merchants as
any other station in Baltimore.

So save money in Baltimore. Let a small appropriation do the job for
you. Get all the details from your Forjoe man. And get them today!

IN BALTIMORE M{
P

TOM TINSLEY, PRESIDENT » REPRESENTED BY FCRJOE AND COMPANY
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ECRUITING

Media Funds Thawed

ANOTHER chunk of cold cash,
stiffening until late 1951 in a
congressional deep freeze, has been
released and made available for
additional media Armed Services
recruiting activities, it was learned
aythoritatively last week.

An estimated $200,000 which had
begen frozen by congressional whim
in| fiscal 1951 allocations will be
used to continue a small adver-
tising program involving spot an-
nouncements and other media. It
wis not revealed immediately what
rgdio’s share will be.

The revelation that extra funds
now are available for use came less
than a month after House action
which threatened to suspend vir-
tually all paid advertising after
July 1 [Be®T, April 14].

Some $95,000-plus has been ex-
pended in recent weeks on the
interim program calling for spot
drives over some 500 independent
outlets of the Keystone Broadcast-
ing System and 13 50-kw stations
for Air Force and Army personnel
récruitment.

It was understood Grant Adver-
tising Inc. is drawing up plans to
extend the campaign, now nearing
expiration, on a limited scale for
broadcast commitments. The cam-
paign is to be firmed up within
the next fortnight, along with the
amount to be derived for broad-
casting commitments from May 1
ppssibly through September.

These remaining 1950-b1 funds
—the $550,000 interim media cam-
paign also came out of that budget,
as did network shows ($200,000)
dropped last fall—had been held in
reserve since December by the De-
fense Dept. The freeze was lifted
with the understanding that the
monies be expended on “direction-
alized” campaigns—viz., spot ra-
dio, selected magazines and pam-
phlets, and other “pinpoint” media.

This development will keep Mili-
tary Personnel Procurement Sevv-
ice officials in business through
the summer at least while efforts
are aimed at unfreezing other
refrigerated funds.

The House last month voted to
cgt the $12.5 million 1953 recruit-
ing budget to the bone. The actual
slicing was contained in an amend-
ment paring Army maintenance
and operation. About $1,050,000
was earmarked by Air Force-Army
for radio, TV and other advertis-
ing. The bill (HR 7391) pends be-
fore a Senate Appropriations sub-
committee,

But even so, other money still
fi'ozen prompted one procurement
authority to comment: “Not only
is much cold but much is frozen.”
He referred to an estimated $2 mil-
libn-plus budget for 1951-52 still
attached on Capitol Hill.

Of the $2.1 million tabbed for
1%}52 activities, about $400,000
already has been siphoned off for
radio spots and television produc-
tion [B®T, March 17].
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OVER 200 business and civic leaders last Tuesday uttended dedication of

of the new, $6 million Lever House, Manhattan’s newest and most modern

structure. Among guests at a dedication luncheon at the Waldorf-Astoria

were {l to r): Bernard M. Baruch, U. S. elder statesman; John Hancock, Lever

Bros. chairman; Frank Stanton, CBS president, and James A. Farley, Coca-
Cola Export Inc. executive.

Pomeroy Plan—New Radio Format
{Continued from page 28)

days.
ville.”

The compacts—a $1.25 item—
were given to coupon book buyers
at the store’s cosmetic section,
which did a landoffice business in
powder, perfume, etc., with the new
coupon holders. More than three-
fourths of the coupons were im-
mediately exchanged for merchan-
dise, largely of the high-mark-up
variety, the store reported.

A cost analysis of the campaign
showed that the spots produced
$17,805 worth of sales at a cost of
4.7%. Incidentally, a similar cam-
paign in 1951, when no compacts
were given away, produced only
$9,905 in sales. The whole ques-
tion of premiums in connection
with radio advertising drives is
now being thoroughly tested and
carefully analyzed.

The rug campaign was an en-
tirely different affair, two days of
announcements (Thursday and
Friday, April 24-25) for a two-
day sale (Friday and Saturday).
A typical announcement explains
the sale:

“As a salute to home furnishings
week Pomeroy’s of Pottsville offers
.. . for two days only . . . 30 nine-
by-twelve room size rugs at less
than their 1939 prices.

Only at Pomeroy’s in Potts-

“Think of it . . . & seamless . . .
all... wool ... rich...pile...
nine ... by...twelve... Axmin-
ster . . . rug ... at a Pre-War
Price . . . and . . . You Pay No

Money Down . ..
“This sale lasts only two days
. that’s only two days. Re-
member, there are only 30 rugs
. you have a choice of five

colors . . . the sale lasts only two
days . . . Friday and Saturday
Only. And You Pay No Money

Down. Don't miss this chance of
a lifetime. It’s at Pomeroy’s in
Pottsville.”

The WPAM schedule for this
two-day campaign included 18 an-
nouncements. Rug sales totaled
$1,451, and the rug buyers also
made other purchases totaling
$964, making a grand total of
$2,415.

“In appraising these results,”
the report on the sale cautiously
notes, “it is important to remem-

ber that, although former promo-
tions costing very much more than
this one, had failed to move the
merchandise even though there had
been several of these and they had
run over a long period of time, it
is still necessary to remember that
this was a very special value pro-
motion.

“Perhaps the most important
point of the test is to show that
the right kind of radio commercial
will move this sort of ‘distressed’
merchandise when other media will
not.”

Radio station executives may ob-
tain full reports on these and sue-
ceeding Pomeroy’s radio campaigns,
including descriptions of the mer-
chandise; the gimmick, if any is
used copies of all announcements;
a detailed analysis of costs and
sales results, and all other pertinent
data, from Dept. Store Studies, in
care of WPAM, at $15 for each
month’s studies. There will be at
least two reports each month, Mr.
Cuff said, possibly more.

In addition to the Pottsville tests,
he said, similar test campaigns will
be conducted simultaneously by
other stores in the same general
area, so that one” method can be
judged against others.
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» LAST Tuesday marked the 20th
anniversary of One Man's Family,
which started as a sustainer on
NBC April 28, 1932, got & West
Coast sponsor in 1933 and went
coast-to-coast on NBC starting
May 4, 1934. Program is now
on NBC radio, Monday-Friday,
7:45-8 p.m., and NBC television,
Saturday, 7:30-8 p.m., with Miles
Lab sponsoring radio and alternate
weeks on TV.

» CBS Radio People Are Funny,
sponsored by Mars Inc.,, Chicago
(Mars candy bars), starring Art
Linkletter, enjoyed 10th anniver-
sary on coast-to-coast radio last
month.

> “RED” WOODWARD has cele-
brated his 20th anniversary as

BROADCASTING o

N. J. MEET

Comr. Hyde Speaks Today

TALK by FCC Comr. Rosel H.
Hyde today (Monday) leads the
two-day agenda for the annual
meeting of the New Jersey Broad-
casters’ Assn., announced Wednes-
day by Paul Alger, association
president and manager of WSNJ
Bridgeton.

Executives from 21 commercial
AM and TV stations are expected
to attend the meetings, starting
today in the Hotel Dennis, Atlantic
City, for an intensive study of
broadcast-management problems.

In addition to Comr. Hyde's
luncheon speech Monday, the first
day’s program will include a report
on the New Jersey civil defense
test of its state radio network by
Fred Weber, owner of WFPG At-
lantic City and radio-TV director
of the emergency network, and
Robert Stone, state CD public in-
formation officer; a review of the
television scene in New Jersey by
Irving Rosenhaus, president of
WAAT-WATV (TV) Newark; net-
work plans for radio, by Hugh
Higgins, CBS Radio merchandising
director; radio representation, by
Tom Flanigan, managing director
of the National Assn. of Radio and
Television Broadcasters.

Pregentation of young composers’
radio awards by Robert McDougal,
WAAT educational director; na-
tional radio-TV functions during
air raids, by FCC Coordinating
Engineer J. H. Eichel; radio law
by Dwight Rorer, member of the
Federal Communications Bar Assn.;
“What the Agency Faces in Recom-
mending TV and Radio,” by Walter
Erickson, radio director of Gray &
Rogers, Philadelphia; a trade
paper’s place in radio by Norman
Knight, vice president of Spomsor
magazine; radio from a retailer’s
perspective by Murray Klahr, ad-
vertising manager of Blatt depart-
ment store, Atlantic City; and “Po-
litical Policies and Prices” by Harry

oodwin, general manager of
WNJR Newark.

Second day of the meeting will be
devoted to a BM] program sales-
promotion clinic, headed by Bob
Fuller as BMI chairman. Talks will
include:

Making your station a positive
community force, by Tom Tighe, gen-
eral manager of WJLK Asbury Park;
the community station, by Seymour N.
Siegel, director of WNYC New York;
copyright laws, by Sydney M. Kaye.
general counsel and vice chairman
of the board, BMI; classical music
programming, Charles Payne, pro-
gram director of KIXL Dallas; local
news, Merrill Morris, news director
of WMTR Morristown; accounts
servicing and sales copy, Sam Carey,
program service manager of WRVA
Richmond, Va., and continuous. block
programming, Nat Shoehalter, assist-
ant director of educational activities,
WAAT.

staff musician for WBAP Fort
Worth. For 14 years, Mr. Wood-
ward has been assistant musical
director.
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KNEW

SPOKANE, WASHINGTON

is pleased to announce

the appointment of

WEED

AND COMPANY

Spokane is the hub of the great
Inland Empire, as large as New
England and rated one of the

nation’s top markets. It includes a

as
NATIONAL large part of 4 states, 37 counties
ADVERTISING and a part of Canada.

REPRESENTATIVES
) Over 1 Million People — Over

EFFECTIVE MAY 1, 1952

BADIO STATION I‘ i\l ‘I 5000 WATTS 7T¢

SPOKANE, WASHINGTON

1 Billion Dollars Buying Power

BURL C. HAGADONE,
President & General Manager

C. E. RODELL,
Station Manager
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BMI Clinics

| (Continued from page 26)

more cancerous to the growth of a
station than selling without a pur-
pose.”

'He said program men “must pro-
vide sales with vehicles that will
produce results not only for the ad-
vértiser, but for the station. We
are on a long haul—this is not a
short subway ride.”

{

} BOISE, IDA., May 2
Henry H. Fletcher, general man-
ager of KSEI Pocatello, Ida., spoke
on ‘“‘Radio’s Short Cut to Suicide.”
Mr. Fletcher said that “one way in
which radio operators can grease
the skids for radio’s destruction
. | . is through unethical, unwise
and unprincipled operation of their
stations.” Broadcasters should
“look beyond their noses,” he said,
“in realizing that unless results are
obtained for the man who buys your
station time, that advertiser is not
going to come back again and again
to hand you his money.”

RALEIGH, N. C., May 2

“Radio should balance its diet
and budget with women’s pro-
grams,” Mrs. Frances Jarman of
WDNC Durham, N. C,, told clinic
delegates at the Raleigh meeting.
“Don’t be caught with your kilo-
cycles down—never underestimate
the power of a woman on the air of
your station!”

COLUMBUS, OHIO, May 2

Walberg L. Brown, manager of
WDOK Cleveland, advocated pro-
grams of classical music at the Co-
lumbus clinic. “Classics can and
will be enjoyed by a great many
people who do not necessarily have
any formal musical background,”
he said.

Mr. Brown said WDOK program-
mers “have found Beethoven,
Tchaikovsky, Wagner, Brahms and
Rachmaninoff valuable friends to
cultivate. In addition to being em-
inently respectable, they have been
practical, and valuable allies in the
sometimes puzzling competition of
loeal programming.”

DENVER, May 2

Ray Perkins, KFEL Denver disc
jockey, addressed the afternoon ses-
sion of the Denver clinic on “Music
Is! Qur Business.”

Mr. Perkins, differing in view-
point from Mr. Brown’s sentiments
at the Columbus clinic, said broad-
casters must recognize the much
larger demand for “pop tunes.”
He said the economy and practi-
cality of pop records or short trans-
scribed library numbers, make this
type of musical programming the
major undertaking.

He acknowledged “the rising
public taste for classical and ‘light
classical’ music,” however.

CALGARY, ALTA,, April 24

record attendance was estab-
lished at the Calgary meeting spon-
sored by the Western Assn. of

l
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AMONG 90 Southern Coalifornia Broadcasters attending BMI program clinic
April 29 at the Hollywood Roosevelt were (seated, | to r) Mrs. Alan Torbet;
Alan Torbet, KROW Oakland; Frank Burke, editor, Radio Daily; Norman Nel-
son, SCBA, ond Mrs. Jim Cox; second row (| to r} Ed Frech, KFRE Fresno;
George Higgins, KMBC Kansas City, Mo.; Murray Arnold, WIP Philadelphia;
James Russell, KYOR Colorado Springs; Chorles Hamilton, KFE Los Angeles,
and Ned Connor, KRKD Los Angeles; third row (I to r) Maurice Mitchell,
Associated Program Service; Glenn Dolberg, director, station relations, BMi;

Cal Smith, KFAC Los Angeles; Jim Cox, BMI,

and Mark Haas, KMPC Los

Angeles.

Broadcasters, with 126 persons at-
tending from ten Alberta stations,
some coming as far as 600 miles.
Other meetings were held as fol-
lows: April 28, Owensboro, Ky.;
April 29, Charleston, W. Va.; April
30, Sioux Falls, 8. D.; May 1, Oma-
ha and Salt Lake City; May 2, Lit-
the Rock, and May 3, Jackson, Miss.

William Hiter Grant
WILLIAM HITER GRANT, 64,
vice president of Outdoor Adv. Inc.,
and manager of the firm’s Phila-
delphia office, died April 22 at Bryn
Mawr Hospital. He is survived
by his wife; a daughter, Constance
Joan, and a sister, Mrs. Ruth H.
Greene.

NARTB SESSION

Board, Code, Dues
Groups to Meet

REVIEW agency to maintain the new combination dues plan of NARTB,
adopted last February by the joint Radio-TV boards, will start operating

next week.

The new unit will hold it first meetmg Thursday at NARTB Washing-

ton headquarters, one of a series of
NARTB meetings slated to wind
up in mid-June. Chairman of the
dues committee is Harold Essex,
WSJS Winston-Salem, N. C.

Under the dues plan, NARTB
gives discounts ranging from 10%
to 25% provided all units owned
and/or operated by the same com-
pany are association members. Net-
work dues are not included in this
arrangement.

The Essex committee will have
the job of reviewing cases where
ownership status is in doubt, de-
termining whether or not joint fees
should be paid. Operators of two
stations get a 10% discount under
the plan, covering their total bill.
Other discounts: three units 15%;
four units 20%; five or more units
25%.

Committee Members

On the committee with Chairman
Essex are Clair R. McCollough,
WGAL-AM-TV Lancaster, Pa., and
Robert T. Mason, WMRN Marion,
Ohio.

Mr. Essex, a radio director for
District 4, also is chairman of the
board’s Finance Committee, which
is scheduled to meet June 11 in
Washington. Other members are
Kenyon Brown, KWFT Wichita
Falls, Tex.; Ben Strouse, WWDC

Washmgton, and Lee Jacobs, KBKR
Baker, Ore.

The Television Code Review
Board, charged with the job of
scanning all TV program com-
plaints and supervising code oper-
ation and programming, will meet
in Washington June 5-6. Chairman
is John E. Fetzer, WKZO-TV Kala-
mazoo, Mich. Mr. Fetzer was in
Europe when the code group held
two spring meetings but is ex-
pected to attend the third session.

NARTB’s TV Board will meet
June 9-10 at The Homestead, Hot
Springs, Va. Robert D. Swezey,
WDSU-TV New Orleans, is chair-
man of the new board, elected dur-
ing the NARTB Chicago conven-
tion. The Radio Board will meet
June 12-13 in Washington. The
Radio and TV Boards met sepa-
rately, and then jointly, at Bandera,
Tex.. last February but no joint
session is planned in June.

CONTEST has been started to name
horse owned by Bill Williams, star of
Adventures of Kit Carson, TV film
series sponsored by Coca-Cola Bottling
Co. on KECA-TV Hollywood. Winner
receives $100 U. S. Savings Bond.

BROADCASTING e

NBC SPAC Meet

(Continued from page 29)

are confident will not only build
audience but do an effective job for
Sponsors,

“NBC action in engaging the
Nielsen Coverage Service is a step
which will provide up-to-date, com-
prehensive information on all
facets of radio listening, including
nationwide data, on out-of-home
and multiple-set listening which has
never been adequately measured
before.

“We members of SPAC congrat-
ulate NBC on its realistic approach
to the future development of net-
work radio and the forward look-
ing plans it is making to broaden
radio’s effectiveness and service
and increase billings.”

SPAC members, in addition to
the officers elected, were B. T. Whit.
mire, WFBC Greenville, 8. C.;
Ralph Evans, WHO Des Moines and
WOC Davenport; Robert B. Hanna
Jr., WGY Schenectady; Allan M,
Woodall, WDAK Columbus, Ga.;
Ed Yocum, KGHL Billings, Mont.;
Willard C. Worcester, WIRE In-
dianapolis; Martin Campbell,
WFAA-TV Dallas, and Stanley E.
Hubbard, KSTP-TV Minneapolis-
St. Paul.

DAY RATES LOW

Reports NARTB Researcher

ONE out of every three U. S. radio
stations is under-pricing its quar-
ter-hour daytime rate according to
a study conducted by Richard M.
Allerton, NARTBE research director.

In surveying AM station rates,
Mr. Allerton found that 58% of
stations have a quarter-hour day-
time rate amounting to 40% of
the one-hour daytime rate, accord-
ing to the NARTB, Radio News-
letter. “Parenthetically, this 40%
relationship to the hour rate would
seem to be a normally accepted
relationship,” he explained.

It was found that 7.3% of sta-
tions set a higher relationship of
quarter-hour to hour rate, ranging
from 41% to 62%.

On the other hand, 34.7% of the
stations have rate cards with quar-
ter-hour time charge that is lower
than 40% in relationship to the
hour rate. Practically all of these
stations range from 30% to 40%,
according to the survey, the bulk
of them narrowing down to the
33-37% bracket.

Mr. Allerton said the survey is
not designed to show that AM sta-
tion one-hour rates are high or
low. “The significant point is:
Nearly 35% of AM stations are
under-pricing their quarter-hour
rate,” he added.

Gard Picks Ross Roy

GARD Industries, Chicago, manu-
facturers of weather-proof sprays
for fabric and leather goods,
names Ross Roy, Chicago, to handle
its advertising. Radio and TV will
be used.

Telecasting



Past is Prologue

“FOR OUTSTANDING PUBLIC SERVICE”

NATIONAL HEADLINERS CLUB
AWARD to St. Petersburg Times for
the “outstanding public service by a

newspaper” in 1951,

We are proud to receive the National Headliners Club Award for Qutstanding Public Service which cites our
sponsorship of Florida’s new law making public all political campaign contributions and expenditures.

This measure — known as the "St. Pete Times bill” when it was in the State Legislature — is but ope item
in a list of public service achievements unequalled in Florida and outstanding nationally.

The record dates back to early days of the century for The St. Petersburg Times and back to the beginning of
its teammate, Radio Station WTSP. Here are a few of hundreds of items:

INFORMING VOTERS—Free air time, free news-
paper space give all condidates opportunity to
tell their story,

GET-OUT-THE-YOTE—WTSP-Times campaigns bring
surprisingly high percentages of voters to potls,
spur interest in government,

WINNERS-LOSERS PARTY—Each election night all
condidotes wotch vote count in WTSP studio,
broodcost comments, go home in spirit of har-
mony beneficiol to the .community,

GOOD GOVERNMENT—Unblinking spotlight has
kept city and county governments free of scan-
dal since Times won divorce of Pinellos County
from Tompa-dominated Hillsborough neorly 40
years 0go.

RACE RELATIONS—WTSP-Times won referendum
for Negro housing project after it wos rejetted
by City Council. Times won top Florido award
of 1951 for editorial on touchy subject of
Negroes in colleges.

LABOR RELATIONS—WTSP brought leaders to-
gether in special broodcost to oir both sides of
city bus strike, mojor step toword settiement.

MILLION REFUND—Times crusode for utilities reg-
ulotion (begun when Florido was one of three
states without state - controls) has brought
$1,100,000 refund to electricity users. Current
campoign for donotion of those refunds to o
building fund moy provide o long-sought civic
ouditorium,

HEALTH—Forums by medical society members on
various health problems produce overflow oudi-
ences, heavy moil.

SHUT-INS—WTSP beams programs at large number
of men in Veterans Hospital and high number
of elderly shut-ins . . . daily baseball play-by-
play . . . golf matches , tarpon roundup

. yacht race . . . high school and junior
college events , . . parades . . . meetings.

SENIOR CITIZENS—Two WTSP-Times compaigns
under woy for removol of $50 o month earn-
ings by pensioners; ond for establishment of o
craft ond handiwork progrom.

F-Y-I FORUMS—WTSP’s For-Your-Information for-
ums give community facts on many civic prob-
lems. One result: Switch “from street cars to
buses,

BETTER LIVING—This oim of WTSP adult educo-
tion clinic has co-operotion of YMCA, YWCA,
PTA, Librory, Junior College, Art Group, Closs-
room Teochers, Council- of Human Relotions.

BRIDGES—Since its founding The Times hos been
leader in drive for better ond more ond toll-
free bridges ond highwoys in Tompo Boy orea.
Recent result: New Gulf Coast Highwoy (U.S.
19) and Boy bridge.

REALTORS FORUM—WTSP service to inform home
owners ond home seekers.

BONDS—Times broke up municipol bond monopoly,
soving thousonds of doliors in refinoncing; won
reoppraisals for tox equality,

FUN—WTSP-Times support hos oided symphony con-
certs, locol operetto, other cultural projects in
addition to Holloween parties, treasure hunts,
Sonta Clous orrivals, omoteur sports competi-
tion and mony other entertoinment projects.

Local ownership and a continuing policy of public service have built the WTSP-Times
record of performance which now becomes a challenge for the future.

o b W TR SIS PARADE
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AMA CLINIC

Cott Talks on Sales

4TODAY, all business is in show
business, and the competitive sys-
tem of selling makes every sales-
man a showman,” Ted Cott, vice
president of NBC and general man-
ager of WNBC-WNBT New York,
said Tuesday.

Speaking at the New York
American Marketing Assn.'s 1952
marketing clinic held in coopera-
tion with the Sales Executives
Club, Mr. Cott, whose subject was
“Pactfinding: Merchandising That
Makes for Greater Sales,” said:
“There must be a marriage of the
retailer and the manufacturers, and
the advertising medivm is an avail-
able and vital matchmaker.”

Freedom of choice—whether it is
between two candidates for public
office or two cans of beer on the
self-service shelf—is a basic Ameri-
can conecept, and it is important for
a product to have an extra plus to
win the election of the consumer
or the voter, he asserted. NBC’s
“Dperation Chain Lightning,” he
said, is a case in point; by promo-
tional partnerships with 11 food
chains, the station is able to give
promotional positions to the sta-
tion’s clients, which have resulted
in making radio advertising & twin
of merchandising.
fResearch was nominated by Mr.
Cott to serve as the best man at
the retailer-manufacturer wedding,
aJthough “It is too often the handy
choice to prove a point without a
true realization that it also points
a way.” He cited the sets-in-use
figure for radio which indicates
“an untouched audience, a new
frontier, an expanding market of
58%. . . . The sets not-in-use is an
exciting opportunity.”

Identifying merchandising as
irpagination, Mr. Cott urged much
wider use of ingenuity, with statis-
tits as the starting point for a
jump-off into action. “We need

re people to take more chances,”
he concluded, “and the fastest way
to get there is on an impulse.”
DANCE Educators of America, N. Y.,
hiave named Donald O’Connor, alter-
nate star of NBC-TV Coigate Comedy
Hour, as TV dancer of the year.

LEADERSHIP
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Jackson is now spending $8v2
millicn on its school expan-
sian program , , , one of the
things that keeps Jackson’s busi-
ness activity at a high fevel. Let
WJDX help you reach this grow-
ing and prosperous market.
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NLRB DECISIONS
NBC, 3 Stations Affected

NATIONAL Labor Relations
Board has announced decisions
and orders affecting KTOK Okla-
homa City; WJPS Evansville,
Ind.; WOOD-AM-TV Grand Rap-
ids, Mich., and NBC Chicago.

Results of an election at NBC
Chicago involving staff newswriters
showed that all of the six votes
cast were for the National Assn.
of Broadcast Engineers & Tech-
nicians, CIO. No votes were cast
for the Radio Writers Guild of the
Authors League of America.

In another election, held at
WOOD-AM-TV, Local 1295 of
International Brotherhood of Elec-
trical Workers, AFL, received
16 votes to 9 cast for NABET.
Election involved all broadcast en-
gineers and technicians at the AM
and TV stations, including regular
parttime technicians.

At WIPS, NLRB granted a re-
quest of IBEW to withdraw its
petition for certification of repre-
sentatives, thereby closing the case,

An election to be held within 30
days of April 10 was reported or-
dered at KTOK. All broadcast
technicians and engineers at the
studios in Oklahoma City and at
the transmitter in Moore, Okla.,
including the assistant engineer,
are to vote for or against Local
1141 of IBEW.

TIME QUESTION

Clock Battle in Northwest
NORTHWEST area of the nation,
Oregon and Washington, was split
between daylight saving and stand-
ard time last week. Despite a de-
cision by Gov. Douglas McKay that
Oregon would stay on standard
time, a ruling that was protested
by the Oregon Assn. of Broadcast-
ers and others, the Portland City
Council at late week voted to au-
thorize daylight time. Oregon City,
Forest Grove and Vancouver,
Wash., were expected to follow.

However, Tacoma City Council
stood pat on standard time in face
of 1,456 signatures on a protest
petition. Seattle and other western
Washington cities adopted daylight
time while the eastern portion and
most rural areas retained standard
time.
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M%y 5: BMI Program Clinie,
ancouver, Vancouver, B. C.

Mla_er 5. BMI Program Clinic, Bentley

otel, Alexandria, La.

May 5-6: BMI Program Clinic in con-
junction with Wisconsin Broadcasters
Assn. meeting, Plankinton Hotel, Mil-
waukee.

May 5: BMI Program Clinic, Broad-
view Hotel, Wichita, Kan.

May 5: ABC Affiliates regional meet-
ing, Forth Worth Hotel, Fort Worth.

May 5: BMI Program Clini¢, Sheraton-
Belvedere, Baltimore.

May 5-6: Missouri Broadcasters Assn.
spring meeting, including May 5, BAB
sales clinic, May 6, BMI program
clinic, Hotel Jefferson, St. Louis.

May 5-6: NBC radio promotion-press-
merchandising workshop, Chicago.

May 5-7: RTMA-IRE-AIEE joint con-
ference on electroni¢c components,
Washington.

M;}r 6: BMI Program Clinie, Columbia

otel, Columbia, 8. C.

Hotel

M%y 6: BMI Program Clinic, Dennis

otel, Atlantic City. J.

May 6: BMI Program Clinic, Olympic
Hotel, Seattle.

May 7: BAB Sales Clinic, Kansas City.

May 7. BMI Program Clinic, Radisson
Hotel, Minneapolis.

May 7: BMI Program Clinie, Skitvin

otel, Oklahoma City.

May 7: BMI Program Clinic, Benson
Hotel, Portland, Ore.

May 7: BMI Program Clinie, Hotel
Savery, Des Moines.

May 8: BMI Program Clinic, U. of
Florida, Gainesville, Fla.

May 8: Export Advertising Assn. fourth
international convention, Plaza Hotel,
New York.

May 8: BMI Program Clini¢, Onondaga

otel, Syracuse, N. Y,

May 8-9: NBC radio promotion-press-
merchandising workshop, New Or-
leans.

May 8-9: BMI Program Clinic in con-
junction with Texas Assn. of Broad-
casters, first annual meeting, Plaza
Hotel, San Antonto, Tex.

May 9: BAB Sales Clinic, Des Moines.

May 9: BMI Program Clinic, Hotel
Saskatchewan, Regina, Sask.
May 9: BMI Program Clinic,

otel, San Francisco.

May 9: BMI Program Clinic, Sheraton

otel, Chicago.

May 9: BMI Program Clinic,
Touraine, Boston.

May 10: North Atlantic Region, IRE,
6th annual New England Radio En-
gineering meeting, Copley (Sheraton)
Plaza Hotel, Boston.

May 10: BMI Program Clinic, U. of
Georgia, Athens, Ga.

May 12: BAB Sales Clinic, Omaha.

May 12: BMI Program Clinic, Jefferson
Davis Hotel, Montgomery, Ala.

May 12: BMI Program Clinie, Augusta
House, Augusta, Me.

May 12-13: NBC radio promotion-press-
merghar‘xdising workshop, Hollywood,
Calit.

Clift

Hotel

CBS, Publicists Agree

CLIMAXING four months of ne-
gotiations, CBS Hollywood and the
Publicists Guild reached agreement
last week. Retroactive to Jan. 1,
new contract is being submitted to
the Wage Stabilization Board for
approval, and includes a 15%
weekly wage increase across-the-
board, thereby raising the average
weekly salary from $99 to $115.
Negotiations next are to start be-
tween the Publicists Guild and
ABC Hollywood.

NBC TEAMWORK

Workshop Urges Cooperatior

IMPORTANCE of close teamworl
between network and affiliates ir
promoting and selling radio wa:
stressed last week in the first o:
four regional Promotion-Press
Merchandising Weorkshops session:
scheduled by NBC for its radic
affiliates.

Some 48 representatives of 3t
stations attending the first meet
ing, held Thursday and Friday i1
New York, heard NBC executive:
outline plans, problems, prospect:
and techniques of making the mos
out of radio as the No. 1 sales
medium.

Stressing the “mutuality” of in
terests of network and affiliates
John K. Herbert, vice president i1
charge of Radio Sales, told the
group that strong promotiona
activities build audiences for bott
the network and its individua
affiliates, and that proper mer
chandising produces maximum sales
returns.

He asserted faith in network ra-
dio and its ability to sell itself or
basic values, and deplored what he
called “the electronic complex’
which causes some advertisers tc
feel that they must make a choice
between the broadcast media, radic
and TV.

Charles C. Barry, radioc pro-
grams vice president, emphasizec
the need for promotional efforts ir
support of program structures. Hze
also stressed the difference between
the size of radio and that of TV—
105 million sets against 16.5 mil.
lion. .

Public relations activities were
outlined by William F. Brooks
public relations vice president.
while the problems of “Glamouriz.
ing Publicity and Publicizing Glam.
our” were discussed by Press Vice
President Sydney H. Eiges. Henry
Cassidy, director of news and spe-
cial events, reviewed “News Cover-
age in an Election Year.”

Fred N. Dodge, director of mer-
chandising, described merchandis-
ing as “the magic touch.” After
showing NBC’s new “summer ra-
dio” presentation, Advertising and
Promotion Manager Jacob A.
Evans reviewed “Promoting Radio
in a Television Age” and Audience
Promotion Supervisor Clyde L.
Clem gave a progress report “Up
to Now,” and, in another talk, pre-
sented summer audience promotion
plans. “Radio Research for the
Future” was appraised by Plans
and Research Director Hugh M.
Beville, while Mr. Evans wound up
the workshop’s first day by em-
phasizing ‘“timely” promotion as
the keynote for the future.

Friday’s meeting was to be de-
voted primarily to group discus-
sion sessions, after opening talks
by Mr. Clem and Co-op Sales Man-
ager Ludwig Simmel.

Station Relations Vice President
Harry R. Bannister welcomed the
group at the opening meeting and
Station Relations Director Fred
Shawn conducted the Friday ses-
sion.

BROADCASTING ® Telecasting



We are proud to introdu

Vice-President .
and
Managing Director

WIBK-AM « WIBK-TV

Mr. Grubb, the new Vice-President and
Managing Director of W]BK-AM and W)BK.-
TV, was formerly a Vice-President of the
American Broadcasting Company’s Radio and
Television operations in San Francisco. A

veteran of 28 years radio experience, he’

brings to WJBK a vast background in radio
and television acquired as manager of Radio
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Stations KFAB, Lincoln, Nebraska, and WKY
in Oklahoma City. Since 1945, Mr. Grubb
was in charge of KGO and KGO-TV in

San Francisco.

The entire staff of WJBK and the companion
stations, owned and operated by The Fort In-
dustry Company, say: “Welcome to Detroit!”

-AM
-FM

CeO .-0

NATIONAL SALES HEADQUARTERS:

BROADCASTING
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WIBK

Tops in Music—News—Sports

-TV

Represented Nationally by THE KATZ AGENCY, INC.

DETROIT

488 MADISON AVENUE, NEW YORK 22, ELDORADO 5-2455

May 5, 1952
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‘NATIONAL SALES HEADQUARTERS:

WJBK's signal power will be stepped up to
10,000 watts, (daytime) and 5,000 watts (night
time). A terrific plus to Detroit's Best Buy.
This is the greatest power signal bhoost ever
granted to any independent radio station in the
Metropolitan area of Detroit.

WiB

This increased power of WIBK will extend its
market coverage, and, in addition, give your
sales message even greafer concentration among
the station’s loyal, responsive listeners.

Increase your sales punch in the wealthy Detroit
market with WIBK, Detroit's Best Buy!

Tops in Music—News —Sports

488 MADISON AVENUE,

Represented Natlonally by THE KATZ AGENCY, INC.

May 5, 1952
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FCC Awards increase to .. .10,000 Watts

NEW YORK 22, ELDORADO 5-.24583
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SET SALES

Drop 40% From Last Year

For Both Radio, TV

OUTPUT of radio and television receivers dropped over 40% below that
of the first quarter of 1951, according to a three-month analysis listed
last week by Radio-Television Mfrs. Assn. Figures cover the entire in-

dustry.

Radio set output was down 44%
and TV 409%, RTMA estimated.
Output of radio sets totaled 2,367,-
800 in the gquarter, of which.975,-
892 were manufactured in March,
a five-week month, Output of TV
sets totaled 1,324,831 for the quar-
ter.

RTMA. found that 123,685 radio
sets manufactured during the first
quarter had FM circuits, with
27,107 TV sets containing FM band
tuning facilities,

Receiving tubes sold amounted to
85,934,322 units compared to 118,-
277,243 in the same 1951 quarter.
March tube sales totaled 30,935,220
units compared to 44,413,146 a year
ago. Of the March tubes, 27,812,-
601 were of the entertainment type.
Total value of receiving tube sales

4
by RTMA member companies for
the first quarter was $61,051,463.

Analyzing the output of televi-
sion picture tubes, RTMA found
987 were 16 inches or larger in
the first quarter compared to 94%

a vear aii. =% tubes were rec-
tarigular.

Picture tube sales to manufac-
turers totaled 870,206 units in
March, with a value of $8,582,538
compared to 608,396 units valued at
$16,064,425 in the same month a
year ago, First quarter tube sales
totaled 1,040,829 units valued at
$23,898,653 compared to 1,822,793
tubes valued at $49,892,454 a year
ago,

Set production by months for
the quarter of 1952 is shown below.

E I *
Television Home Sets  Portobles Auvto Clock  Tetal Radie
Janvary 404,933 288,723 . 195,147 80,152 632,455
February 409,337 312,705 72,866 267,779 104,103 759,453
March (five weeks) 510,561 357,689 99,720 343,314 175,169 975,892
TOTAL 1,324,831 959,117 241,019 806,240 361,424 2,367,800

LOUDSPEAKERS

Larger Inventories Sought

PLEA for easing of materials and
larger inventories to meet expected
demand by set-makers for loud-
speakers after July 1 has been
placed before the National Produc-
tion Authority.

Loudspeaker manufacturers told
NPA April 24 the current 45-day
speaker inventory will be inade-
quate when industry swings into
peak production during the third
and fourth quarters. Under present
conditions, set-makers would have
to wait before receiving these com-
ponents. Copper wire inventory
shortages were reported in parti-
cular,

The loudspeaker industry group
also asked more data on cobalt and
nickel. NPA said there is a “tem-
porary balance” between supply
and demand but pointed out mili-
tary needs will mount. The indus-
try group conceded it would be
“risky’ at this time to remove con-
trols on these alloys but said it
would face production lags because
of curtailed civilian needs.

Certain carbon steel also has
figured in NPA actions. NPA re-
moved “second-quality” or rejected
steel from controls and told manu-
facturers they need not file re-
quirements for the fourth quarter.
Applications (CMP 4-B) for mate-
rials to make all-type radio-TV ap-
pliances — receivers, phonographs,
record-players, etc.—were sent out
to firms last week.

While carbon steel is used for
chassis and tubes, industry spokes-
men felt the order would have little
effect on manufacturers when
viewed against other shortages and
fulfillment of current civilian de-
mand for sets.

BEROADCASTING »*

TEACHERS NAMED

For News Internships

TEN university journalism teach-
ers have been selected for the 1952
radio internship program of the
Council on Radio-Television Jour-
nalism, according to Basket Mosse,
Northwestern U., council chairman.
They will serve in selected radio-
TV station newsrooms during the
summer vacation period. Robert
K. Richards, NARTB public affairs
director and council secretary-
treasurer, said the program will
give teachers practical newsroom
experience and better prepare them
to train students for broadcast
service. The interns contribute
their services on an “average fee”
basis. NARTB supports the coun-
cil financially.

The interns are Paul Deutschmann,
U. of Oregon; Milo Ryan, U. of Wash-
ington; Alan Scott, U. of Texas; Calder
M. Pickett, U. of Kansas; Paul Krakow-
ski, U. of West Virginia: Oliver R.
Smith, Brigham Young U.; Russell N.
Baird, Bowling Green State U.; Rich-
ard F. Crandell, Columbia U.; Dr.
Maryvin Rosenberg, U. of California;
William Carmody, Colorado A&M,

WOV Revenue Up

REVENUE totals are higher at
WOV New York. General Manager
Ralph N. Weil reports the month of
March the most lucrative in the
station’s entire history and totals
for the entire first quarter of 1952
surpassing those of 1951 by 21¢%.
WOV, which specializes in forecign
language broadcasts, notes its sta-
tion “formula.” That formula, ac-
cording to Mr. Weil, is: “Thorough
merchandising with specialized pro-
gramming for specialized audiences
and . . . scorning . . . rate-cutting
practices.”

Telecasting

KLZI=30 YEARS OF SERVICE

LieuT. GEN. HENRY L. LARSEN
Director of Civil Defense
State of Coloredo

“...KLZ does a front line job
for Civil Defense!”

Lieutenant General Henry L. Larsen,
director of Civil Defense for the State of
Colorado, says, “KLZ does a front-line job
for Civil Defense”...high compliment in-
deed from this able, combat veteran General
of the U.S. Marines. (Ret.)

KLZ contributes time, personnel and
facilities in support of the important Civil
Defense program in Colorado and works in
close cooperation with both City and State
Civil Defense offices. Such activity is typical
of the comprehensive public service efforts
of KLZ, Pioneer Broadcasting Station of the

West.

5000 WATTS —560 KC
CBS RADIO

REPRESENTED NATIONALLY BY THE KATZ

KLZ

AGENCY
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KLBS HOUSTON

Liberty's Key Station
LIBERTY Broadcasting System’s
key outlet is now located at Hous-
ton, operating the former KLEE
undler new call letters of KLBS.
Change was effective April 26 with
the station joining the network,
Ray A. Lewis, general manager of
Trinity Broadcasting Corp.,, has
announced,

Trinity Broadeasting Corp. also
owns and operates KLIF Dallas and
KELP El Paso. It purchased the
former KLEE for a price in excess
of [$300,000, it was pointed out,
with sale and transfer approved by
FCC [BeT, March 3, Feb. 4].

Change in call letters, from
KLEE to KLBS, marks the pro-
posed moving of Liberty’s head-
quarters from Dallas to Houston.
Thgt move should be completed on
a working basis in early 1953, Mr.
Lewis noted. KLBS operates on
610 ke with 5 kw power and is on
the air 24 hours daily. Liberty’s
co-chairman of the board, B. R. Me-
Lendon, is also president of Trinity
and owner and operator of the Tri-
State Theatre chain of the South-
west. Gordon McLendon,
president, is an
Trinity.

‘POLITICAL" ADS

Humphrey Is Answered
ATTACK on “political” institu-
tional advertising by Sen, Hubert
H. Humphrey {D-Minn,) has been
opposed formally by the Adver-
tizing and Sales Club of Seattle.

The club has adopted a special
resolution calling on the state's
delegation in Congress to “continue
to uphold free speech and a free
press by opposing Sen. Humphrey's
theories on the function of adver-
tising, which is a necessary tool
of business enterprise, and his
efforts to hamstring advertising as
a medium of free expression of
views.”

Resolution was proposed by A.
F. Moitoret, Seattle manager of
Braun & Co. and the club’s legis-
lative chairman.

Sen. Humphrey’s speech against
“political” institutional ads was
made in the Senate early last
month [BeT, April 7].

executive of

LBS -

SEE RAMBEAU - New York, Chicago, Los Angeles
IMPACT RADIO SALES, Detroit

TOM CAVANAGH, (1), new sta-
tion manager of KLBS, iz greeted
by Mr. Lewis (r} with Mr. Mec-
€ Lendon adding congratulations.

d-CON HEARING

FTC Presents Argument

HEARING on a complaint charg-
ing the d-Con Co. and United
Enterprises Inc., both Chicago,
with radio and other advertising
misrepresentations was held by the
Federal Trade Commission in
Washington last Tuesday.

Hearing examiner heard argu-
ments from government attorney
Edward F. Downs challenging cer-
tain ad claims of the d-Con Co,
which manufactures a rodenticide.
Mr. Downs introduced radio con-
tinuities as exhibits.

Earlier, officers of the d-Con Co.
had denied the complaint which
labeled the advertisements on radio
and in other media as allegedly
“false and misleading.” The com-
pany will present its side at a fu-
ture hearing.

United Enterprises Inc. was de-
scribed as a distributor subsidiary
of d-Con by its Jerome Ratner, who
also revealed that the United En-
terprises will be dissolved.

Mr. Downs offered testimony
tending to question claims by d-
Con, a principal in per inquiry
deals [B®T, March 24], that the
product has been endorsed by the
Public Health Service; that its ap-
plication prevents reinfestation of
premises by rats and mice; that it
will destroy all rodents within 15
days; and that it will eliminate all
after-odors usually associated with
rodenticides.

e e e B e e B Sl o

PRIMARY ONLY
813,896 Population
218,870 Homes
210,538 Radio Homes
$763,631,000 Total Sales

LANSING,
MICHIGAN
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GONTROLS STA

Likely Despite Battle
On Capitol Hill

BATTLE royal was fomenting on Capitol Hill last week against the
backdrop of the steel industry dispute and walkout which threatened
long-range repercussions in the nation’s military and civilian economy.

Amidst all the shouting in Congress, there still were indications that

the Senate and House eventually
will vote to extend wage-price con-
trols despite sentiment for their
abolition in the wake of the steel
dispute. The question was: how
long an extension beyond June 30?

Reason for anticipating renewal
of the DefensePretigation . Act
appeared partly political in nature
as both congressional chambers
held hearings on economic controls,

The Senate Banking & Currency
Committee resumed sessions after
executive deliberations which were
sidetracked because of the steel
issue. The House counterpart unit
opened hearings at the same time.

Still at stake, aside from ex-
tension of wage and price ceilings,
are such issues as: (1) the Cape-
hart cost allowance formula for ad-
vertising; (2) Regulation W gov-
erning installment purchases of
radic-TV sets and other appli-
ances; (3) exemption for broad-
casting and other media from price
controls.

Consensus was that the last two
would remain status quo, provid-
ing, of course, the production act
is extended. There appears to be
no organized fight to preserve the
advertising cost provision authored
by Sen, Homer Capehart (R-
Ind.). Most manufacturers have
had the opportunity to apply for
higher ceiling prices on the basis of
added expenses acerued before July
26, 1951 cutoff date, though they
stand to benefit further if this date
is extended.

Mixed Reactions

Demands flew thick and fast last
week on the economic front. There
was mixed reaction in Congress
ranging from cries for abolition of
controls to one and two-year exten-
sions, The U. 8. Chamber of
Commerce labeled wage-price con-
trols “superficial and wasteful.”
Price Stabilizer Ellis Arnall called
for a two-year reprieve. Renewal
of the act was supported generally
by Economic Stabilizer Roger Put-
nam and Wage Chief Nathan Fein-
singer.

Mr. Putnam backed President
Truman in reiterating a demand
for repeal of the Capehart amend-
ment. The OPS, he said, is under
“continuing and heavy pressure to
raise ceilings on many commodities
in vital areas.” Steel industry's
request for price boosts, if granted,
would set off a wave of price
hikes and wage demands in other
industries, he added.

Former Defense Mobilizer
Charles E. Wilson added his own
thoughts. He said the U. 8. is in
a ‘‘grave position’” and must get
its economy “back on the track.”
Joining production with defense re-
quirements will take ‘‘several
years” despite the progress made
under his leadership, Mr. Wilson

BROADCASTING *
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told the Senate Banking Com-
mittee.

Side issue of the steel upheaval
is the forthcoming probe of the
Wage Stabilization Board by the
House Labor & Welfare Committee
tomorrow (Tuesday). The lower
chamber voted unanimously to con-
duct the investigation because of
WS8B's handling of the dispute.
Proposal is to revamp the board
and eliminate its jurisdiction over
such disputes. WSB governs wages
in the radioc-TV and other indus-
tries.

PRISON RIOT

Covered by Detroit Outlets

DETROIT radio-TV outlets gave
full coverage last week to the 93-
hour riot staged by 2,600 convicts
in the Jackson, Mich., prison. View-
ers and listeners throughout the
state, and in some cases throughout
the country, were kept abreast of
developments through facilities of
Detroit stations.

Soon after the mutiny began,
WWJI-TV's news producer, Tom
Sutton, rushed to the scene and
within a few hours films were ap-
pearing on regularly scheduled
newscasts. WWJ used WIBM Jack-
s0on as a relay station for providing
direct radio coverage. Programs
featured commentary by Bob Les-
lie, staff announcer, and interviews
with prisoners themselves,

Films made by WIBK-TV were
picked up for showing on Douglas
Edwards' CBS-TV show. Network
commended the station on the fine
quality of the film cut-ins, WIBK
reported.

After the riot ended, WIBK tele-
cast a panel discussion on the
causes, possible remedies and prob-
able repercussions of the uprising.
Participants included Attorney
General Frank Millard and Detroit
Times reporters Jack Pickering, Al
Kaufman and Edward Breslin.

Newscaster Ray  Girardin,
CKLW Windsor, Ont., aired a
taped interview with Earl Ward,
riot ringleader, the day after the
mutiny began.

Flioberg Lauds Radio

ATTEMPTS to pierce the JIron
Curtain by radio were described as
a “marriage of technical achieve-
ments . . . and the message of a
free world trying to get through”
in a speech by John F. Floberg,
Assistant Secretary of the Navy
for Air, at an Armed Forces Com-
munications dinner in Philadelphia
April 25. He described radar-
electronics achievements as a “tri-
umph,” and the “failure of one-
half of the world to establish any
reasonable human communications
with the other” as a “tragedy.”

Telecasting



uestion:

HOW DO DRUGGISTS
RESPOND TO
“KYW FEATURE DRUGS"?

nswer.
(and we quote)
“ONE OF THE GREATEST
MERCHANDISING
IDEAS TO COME ALONG”

"

&

“’Congratulations on the great job you're doing m A !
for the independent retail druggist. ‘KYW Fea-

ture Drugs’ is one of the greatest merchandising
ideas to come along and should merit the whole-
hearted support of every selected pharmacy.”

That's how one official of a local drug store
association feels about this dynamic KYW pro-

Hal's Their Pal. With every program, Hal
Moore wins new support from the local drug
trade as he selects and commends another
“featured” store. All this brings effective coopera-
tion, including terrific opportunities for in-store
promotions, for participating sponsors. For inter-
esting case histories and for availabilities, check

¥ram( And we can show you many, many other

etters in the same vein! KYW or Free & Peters.

50,000 WATTS NBC AFFILIATE K Y w PHILADELPHIA
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WESTINGHOUSE RADIO STATIONS Inc

WBZ » WBZA ¢« KDKA ¢« WOWO ¢ KEX « KYW ¢« WBZ-TV
National Representatives, Free & Peters, except for WBZ-TV ; for WBZ-TV, NBC Spot Sales
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] On All Accounts

(Continued from page 14)

ings in the first 21 months of opera-
tion, and 11 hours of programming
wag fed to the network weekly. Mr,
Kilian helped develop the popular
sell-out Super Circus, the name and
format of which were based on a
“never-sold” radioc audition for
Super Bubble Gum.

He picked up business know-how
to supplement his program crea-
tivity in numerous radio jobs, with
announcing, production and manag-
ing stints scattered among WTOL
Toledo, WBCM Bay City, Mich.,
WIZE Springfield, Ohio and
WEBBM (CBS) Chicago. He be-
lieves all “mass communication
media are fumbling along in an ef-
fort to do what television does,”
that other media do it “by a me-
chanical and chemical process to
try and make up for the time-lag.”
Immediacy, he believes, is tele-
vision’s forte, and it will reach
mature fulfillment “when the tech-
niques become less obvious and less
cumbersome.”

Myr. Kilian is a charter member
of the Chicago Television Couneil,
and is a member of the Tavern
Club, He lives on the city’s far
North Side with his wife, the for-
mer Laura Dulski of Saginaw,

Mich., who was & singer and
actress. Their family includes a
stepson, Joe, 18, U. of Illinois

freshman who plans to attend
Pasadena Playhouse; Mike, 12, “a
fiddle player who wants to go to

T -

MORE THAN
EVER BEFORE

GREEY Bay PRESS-GAZETTE

COMPLETE LOCAL
| COVERAGE
| AND INTEREST

Wl

G, GREEN BAY, WIS.
McGILLVRA, Rep., N.Y.-Chi.
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DISTINGUISHED trio appearing before Rotary Club meeting in Thomson, Ga.,

are {| to r) Walter J. Brown, president, WORD Spartanburg, §, C.; Harry Wis-

mer, newly-appointed general executive of Thomas $. Lee Enterprises Inc.,
and Turner Catledge, managing editor, The New York Times.

West Point,” and Warren, 8, “a
hambone from the toenails up.” All
three youngsters have appeared in
movies and commercial films, and
Warren has heen offered several
Hollywood contracts—all of which
were turned down flatly. Mr. Kilian
uses the same approach with his

No. 3 son as with professionals—
he guides instead of tells, uses
psychology instead of a text book
on drama.

Allergic to strenuous exercise,
he spurns golf, saying “I get enough
exercise walking down the hall to
the media department.”

J0th ANNIVERSARIES

Trio of Stations Recall Humble Beginnings

KGY Olympia, Wash.,, WBAP Fort
Worth and WDRC Hartford have
just celebrated their 30th anniver-
saries.

KGY marked its 30th birthday
anniversary amid ceremonies
marked throughout by cooperation
of local merchants and listeners.

Olympia merchants contributed
$10,000 worth of merchandise
prizes which Tom Olsen, president-
general manager of KGY, gave
away to lucky ticket holders.

The tickets were dropped from
atop a fire truck extension ladder
in downtown Sylvester Park. Some
6,000 persons participated in this
event.

Programwise, ceremonies were
highlighted by the appearance of
Mr. Olsen with Father Sebastien
Ruth, of St. Martin’s College, who
founded KGY at nearby Lacey in
April 1922,

Father Sebastien operated with
5 w, as a one-man staff, coupling
the station operation with his
teaching duties at St. Martin’s. To-
day, KGY operates with 250 w on
1240 ke.

Build-up for the anniversary
ceremonies began 10 days before-
hand when the station began a fea-
ture of airing news of 30 years ago.

KGY began newscasting in 1933
with Sam Crawford, now in the
sales department, doing all of the
news-gathering by foot, auto and
telephone.

KGY went commercial in 1927
when Archie Taft and Lou Was-
mer bought the station and moved
it from Lacey to Olympia. Mr.
Olsen purchased KGY in 1939.

“Quietly and with no fanfare,”
WBAP celebrated its 30th anniver-
sary last Friday.

During the past three decades,

WBAP has grown from a 10 watter
to its present status as a 50 kw
clear-channel station.

The man who put WBAP on the
air in 1922 as The Hired Hand,
Harold V. Hough, today is director
of the Fort Worth Star-Telegram
broadcast operation, WBAP-AM-
FM-TV.

From the one employe in 1922,
WBAP operations have grown to
a staff of 160 employes.

Several other “old timers” are
still with the station. R. C. Stinson,
chief engineer, started with the
station in 1926. Ted Graves, Ann
Shipp and Al Bowman, all musi-
cians, joined shortly thereafter.
George Cranston, general manager,
came to WBAP in 1930 as did Gene
Baugh, musical director. A. M.
Woodford, production director, be-
gan with WBAP in 1929 as an
engineer.

WBAP shares assignment with
WFAA Dallas: NBC rides 820 ke
clear channel; ABC rides 570 ke
regional channel. When WFAA op-
erates on clear channel, WBAP
operates on the regional channel
and vice versa. Both channels are
for combined coverage of the Dal-
las-Ft. Worth market areas.

Party for Doolittle

Party celebrating 30th anniver-
sary of the incorporation of WDRC
was arranged by the station staff
as surprise for Franklin M. Doolit-
tle, president, and Walter Haase,
general manager, with each receiv-
ing gifts from employes. WDRC
was incorporated in April 1922,

The station is licensed to the
Connecticut Broadcasting Co. It
operates on 1360 k¢ with 5 kw D.
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‘HEADLINERS

Radio-TV Awards Announced

" FOUR achievement awards plus a

Valor Medal have been voted to
representatives of the broadcasting
industry by the National Head-
liners’ Club, which will make pre-
gsentations to winners of its 18th
annual competition in Atlantic City
June 7.

Based on more than 1,000 entries
from 400 riewspapers, radio stations
and syndicates, 18 awards are to be
given news writers, photographers,
editors and cartoonists for out-
standing features and news cover-
age during the past year.

Radio - Television awards were
announced last week as follows:

For consistently outstanding
news broadcasting, KFI Los
Angeles, cited for its KFI Calling
series. The weekly program fea-
tures recorded telephone interviews
with people in world news.

For consistently outstanding
radio editorials, KFMB San Diego
and executive editor Paul W. White,
“for courage in taking an editorial
stand on vital issues of local, state
and national importance.” Judges
suggested that “such a program in
the public interest might set a-
pattern for other stations to fol-
low.”

For outstanding television cover-
age of a news event, Charles and
Eugene Jones of NBC-TV “for their
world beat with a film and tape in-
terview of Robert Vogeler follow-
ing his release from Communist
authorities in Vienna.”

For a consistently outstanding
job of ‘“radio reporting under
danger in their role of providing
American audiences with a ‘listen-
ing post’ for their troops in the
field"”’: combat radio correspondents
from the Dept. of Defense, as ex-
emplified by the work of Lt. Col.
Wes McPheron, USA, and Sgt. Gene
Coons, USMC.

For newsreel reporting of action
at the front in Korea, Headliner
Valor Awards to Wade Bingham,
television news cameraman for
Telenews Productions; Gene Zenier
of Warner-Pathe, and Bang Young
Lee, Korean newsreel photographer
for MGM. )

Thirteen other awards were made
for best newspaper news stories,
features, photographs and edi-
torials, Among those honored for
journalistic effort was Cedric
Adams, who writes the column, “In
This Corner” for the Minneapolis
Star Journal and Minneapolis Trib-
une. Mr. Adams also is a com-
mentator for WCCO Minneapolis.

Point IV Script

RADIC documentary script telling
story of Point IV program through-
out the world is now available on
request from Public Affairs Staff,
Technical Cooperation Administra-
tion, McShain Bldg., Washington 5,
D. C. The script, of 15 minutes
duration, is for five voices and calls
for a minimum of sound effects
and basic musie.
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This is a typical Saturdas world famous Grand
Ole Opry. These are five thousand out of the millions who have
come to Nashville because a single radio station believed that the
music of a region should be kept alive for the world to hear and
applaud.

During its 26 year history. the Grand Ole Opry has played to
countless millions on the air and to a live audience of over 5,000,000
people. During the past nine months, 8 national magazines have
featured the astounding Grand Ole Opry story, adding new weight
to a program which has become an American Legend in less than 3
decades. Irving Waugh or any Petry Man can show you
how to harness the power of this folk music to your

product. W M

NASHYILLE
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‘WSAB MEE

Confidence in Radio Noted;
Northwest Ratings High

LIFTING of the television freeze and the fact that radio is still the best

advertising medium were the two principal concerns of the annual meet-

ing of the Washington Assn. of Broadecasters at Pullman April 25-26.
Joseph B, Ward, manager of Advertising Research Bureau Inec., Seattle,

presented ARB Index ratings to
stations in Pacific Northwest mark-
ets where radio has outpulled news-
papers according to ARBI surveys.
Recipients were KIT Yakima,
KgMO Seattle, KVOS Bellingham,
K |Q Wenatchee, KELA Centralia-
Chehalis, KGY Olympia and KXLY
Spokane, all Washington, and other
stations of the XL group in Oregon
and Montana,

New officers elected for the com-
ing year were: President, Leo H.
Beckley, president and general
manager, KBRC Mt. Vernon; vice
président, Loren B. Stone, manager,
KBRO Bremerton; secretary-treas-
urer, Allen Miller, general man-
ager, KWSC Pullman.

Directors elected were Rogan
Jones, president, KVOS Belling-
ham, and Donald A, Wike, com-
mercial manager, KUJ Walla
Walla.

Outgoing president, Fred F.
Chitty, general manager, KVAN
Vancouver, advised the broadcast-
ers to see to it that they are not
ignored in their home communities.

Gov. Arthur B. Langlie told
broadcasters at the Baturday after-
nogn session that radio has a “ter-
rific responsibility—it must convey
acclurate information to the peo-
ple.”

Maurice B. Mitchell, general
manager of Associated Program
Service, urged a belief in the
medium of radio, which he called
“still the best,” and recommended
that radio executives “sell with
confidence.”

John P. Hearne, attorney for
KLAC-TV Los Angeles and KRON-
TV{ San Francisco, and a former
examiner for the FCC, reviewed
thel history of the television freeze.

As reassurance to those busi-
nessmen still primarily concerned
with.#he AM side of broadcasting,
Mr. Hearne noted that currently in
television markets, radio is holding
its own, and there is a place for
both,

William R. Taft, president and

+*
general manager KRKQO Everett,
lauded WSAB sales clinics, which
have been held quarterly for the
past year. After two of these
meetings, he reported, KRKO had
obtained $4,000 in new business.

Loren Stone, manager KBRC
Bremerton and chairman of the
Washington State Advertising
Commission urged broadcasters to
back an adequately financed state
advertising program.

Tom Olsen, president and gen-
eral manager of KGY Olympia, and
WSAB legislative chairman, de-
seribed the success of Washington’s
state law permitting legal advertis-
ing on the air. :

Carl Downing, WSAB executive
secretary, reported on the associa-
tion-backed Radio News Bureau,
which operates from the state capi-
tal at Olympia. He recommended
that the broadcasters undertake
the same special network coverage
for the 1953 session of the Wash-
ington legislature that they used
in 1951.

Awards at Banquet

Saturday night, at a banquet of
the National Collegiate Radio Guild
attended by more than 175 broad-
casters, Gov, Langlie presented two
awards to the outstanding men and
women students at WSC’s radio
school. Bruce Berg, a senior, of
Helena, Mont., received the Ed-
ward R. Murrow Award, named for
the CBS newscaster, an alumnus of
WSC. The Judith C. Waller Award
was presented to Donna Murdock,
San Carlos, Ariz.

Dr. C. Clement French, who took )

office as president of the State
College on April 18, extended greet-
ings to the broadcasters at the Sat-
urday banquet. All sessions of
the WSAB annual conference took
place in the studios and studio au-
ditorium of KWSC. Luncheons
and the banquet were held at the
Washington Hotel, in Pullman.
Attending the WSAB sessions
were 55 broadcasters, plus the staff

CORNY?

WIBW advertisers don’t think our

methods of selling to farmers are

corny.

Not when they check sales

figures in Kansas and nearby states.

1B
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NEW WSAB officers and directors include (standing, ! to ) Mr. Beckley,
president; Mr. Chitty, outgoing president; Mr, Stone, vice president; Mr.
Miller, secretary-treasurer; Carl Downing, execulive secretary and di-
rector of the Radio News Bureau; Mr. Wike and Mr. Jones, directors;
(seated) Mr. Mitchell and Mr. Hearne.

* *

*

of KWSC and approximately 15
radio students at the college.

The group also heard from Jim
Cox, West Coast representative for
Broadecast Music Ine,, who men-
tioned the program clinic scheduled
for May 6 at the Olympic Hotel in
Seattle; and from Lee Jacobs,
NARTB director at large for small
stations.

TAB CONVENTION
Set May 8-9 In San Antonio

TEXAS Assn. of . Broadecasters is
urging all Texas stations—whether
they are members of the associa-
tion or not—to send a representa-
tive to the semi-annual TAB meet-
ing in San Antonio, May 8-9.

Sessions are to be held in the
Plaza Hotel, with San Antonio sta-
tions KABC KITE KONO and
WOAI to be hosts.

Agenda calls for J. M. McDonald,
TAB president, to call the meeting
to order at 10:30 a.m. Thursday.
Speakers and their topics for the
first day include Gene Howe, board
chairman, Amerille Globe - News,
“Texas Radio vs. Texas News-
paper”; Lloyd George Venard,
president, 0. L. Taylor Co., “How
Texas Can Get More National
Radio Money”; John E. Pearson,
president, John E. Pearson Co.,
“What An Agency Expects of a
Station,” and Kenyon Brown,
NARTB District 13 directors, who
will extend NARTB greetings to
the convention.

Thursday afternoon will be de-
voted to a forum, at which par-
ticipants will discuss political cen-
sorship under the new Texas elec-
tion laws; sports broadcast rights;
personnel procurement; public
service policies and whatever
points are raised from the floor.

Friday will be devoted to a BMI
clinic.

C-P-P Net Drops

NET INCOME of Colgate-Palm-
olive-Peet Co. for the first quarter
of 19562 was $2,250,000, compared
with $4,378,000 in the same period
of 19561, according to a report.
Domestic sales were $63,402,000 as
against $72,725,000 in 1951’s first
quarter.
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ALLIED RECORDING

Gets Federal Contract

FOR the fifth consecutive year,
Allied Recording Mfg. Co., through
the Bureau of Federal Supply, has
been awarded the contract for all
recording, processing and pressing
of transcriptions for all executive
branches of the government. The
new contract, effective June 1, con-
tinues through May 31, 1953,
Allied will turn out all tran-
scriptions required by the federal
agencies at its Hollywood head-
quarters and at K. R. Smith Div,,
its New York plant. They include
Voice of America show for the
State Dept., Guest Star shows for
Treasury Savings Bond Div. and
So Proudly We Hail for the Ad-
jutant General’s Office of the U. S.
Army. '
Allied also presses recordings for
overseas shipment from West
Coast headquarters of Armed
Forces Radio Service as well as
transeribed public service Navy
and Marine Corps recruiting pro-

grams.
Under all the contracts, Allied
provides federal agencies with

recording facilities to transcribed
programs in Washington, Chicago,
New York and Hollywood, accord-
ing to Daken K. Broadhead, firm’s
president.

D.C. TAX APPEAL

Ruling Affects Engineers

FRANCHISE tax imposed on “un-
incorporated” businesses by the
District of Columbia does not apply
to consulting radio-TV engineers.
That decision by the D. C. Board
of Tax Appeals in 1949 in the case
of consultant George P. Adair, for-
mer {1944-47) FCC chief engineer,
was affirmed two weeks ago by the
U. S. Court of Appeals.

Court of Appeals found that even
though approximately 30% of the
gross income went for salaries, it
was nevertheless a fact that more
than 80% of the income came from
the personal services of Mr. Adair.
D. C. regulation uses B0% figure
as a cutoff for determining differ-
ence between personal service busi-
ness and “unincorporated” busi-
ness.
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SUMMERTIME
—and the hiatus z_s mytb-z’ng

AMARILLO is located on Highway 66,

the direct route from Chicago to Los
Angeles. The heavy summer traffic can—
and does—tune in to KGNC for 400 or 500
miles rolling through our coverage area.
We offer exclusive NBC programming to
a trade territory which extends af least 140
miles in all directions. As far as listeners
are concerned, the summer hiatus is just
a myth you read about in the trade press.

People around Amarillo do about the same
things in the summer that they do in the
winter because there isn’t much else to do.
We're about goo miles from the seacoast;
folks can’t go there for the weekend. The

mountains are about 400 miles that way—
too far a piece for a fast holiday. There's
only one honest-to-goodness night club in
Amarillo and none in other towns KGNC
covers. Except for an occasional movie
there 1sn't much nightlife.

What do folks do with their leisure?

Listen to KGNC.

710 KC ° 10,000 WATTS * REPRESENTED NATIONALLY BY THE O. L. TAYLOR COMPANY

BROADCASTING ® Telecasting May 5, 1952 ® Page 4_7.



GOURT LAXITY

A WARNING that failure of the cour

Scored by Sarnoff
In N. Y. Speech

ts to review the “substance” of de-

cisions of administrative agencies could result in loss of “the right of
every person to have his day in court” was sounded by Brig. Gen. David
Sarnoff, chairman of the board of RCA, in an address April 23 bef01e

the Harvard Law School Alumni
Assn. of New York City.

Speaking on ¥A Layman Looks
at the Law,” Gen. Sarnoff cited the
color television case, in which, he
noted, “eight of the nine Justices
of the Supreme Court obviousiy
agreed. . . . that the administra-
tive agency [FCC] having made its
decision there was nothing for the
Supreme Court to do.” He con-
tinued:

“I would not challenge the neces-
sity of ceasing the strain on our
overburdened courts by resort to
the expedient of the administra-
tive process. Nor would I chal-
leng~ the right of a court of law to
circumscribe that which it will con-
sent to hear.

P

Fte PBrantiam

€ SAN FRANCISCO

0 LOS ANGELES

5 I

“But, I suggest that the growing
tide of judicial unwillingness to
review decisions of administrative
bodies has many serious implica-
tions for business and the public.
It may result in a drastic change
in our system of courts and law
whereby matters of substance
would be determined on the ad-
ministrative level and only matters
of form passed on by the courts.
Under such circumstances, one .of
the bulwarks of our form of gov-
ernment—the right of every per-
son to have his day in court—would
be swept away.”

Gen. Sarnoff suggested that
“this is a problem for the Bar to
consider carefully.” He asserted

Nelework

CHICAGO 0

ST. LOUIS O

Q

MEMPHIS

@

DALLAS

Radio and Television Stations

that “unless a reasonable solution
is found, the place of the court and
the lawyer in the administration of
justice will increasingly be sub-
ordinated to the growing power of
the administrative agency which
will speak with an authority and
finality for exceeding that of a
court of law.” He concluded:

“Looking at the law as a lay-
man, it seems to me that where
the public interest is vitally af-
fected there ought to be some place
to go where a judicial review of the
substance and not merely the form
of a case can be secured. ... Com-
patibility is essential not only be-
tween black-and-white and color
television but also between the
facts and the law.”

Frank Byrnes

FRANK BYRNES, 63, KCBS San
Francisco sales account executive,
died at his home there April 20.
He joined KQW (now KCBS) in
1942. His wife, Alyse, survives.

petRoiT  NEW YORK

|
CHARLOTTE

%)
)

ATLANTA

THE BRANHAM COMPANY
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FORD WORKSHOP

Funds Over $90,000 in ‘51

EXPENDITURES of the Ford
Foundation’s TV-Radio Workshop
in 1951 totaled $90,877 out of the
project’s overall $1.2 million grant
[BeT, April 28], according to the
first annual report of the Fund for
Adult Eduecation, which adminis-
tered the grant.

The report, released yesterday
{Sunday), showed workshop ex-
penditures of $30,017 for produec-
tion of The People Act, weekly
series now on CBS Radio, and
$12,933 for Assembly VI, weekly
coverage of last winter’s meeting
of the UN General Assembly in
Paris, which was seen on NBC-TV.
Total authorizations for these two
programs were $175,000 for People
Act and $50,000 for Assembly VI.
Expenditures shown were those
which had been made up to Dec.
31, 1951.

Workshop expenditures for
“other programs and supervision"
were placed at $46,927.

Apart from the workshop, the
Fund made grants totaling $2,5620,-
223 during the year. These included
$300,000 to Lowell Institute for de-
velopment of programs for the
Educational Radio Network; $157,-
800 for KPFA-FM Berkeley, Calif.,
experiments in subscription radio
as “another means for providing
offerings in adult education”;
$180,000 to Iowa State College for
development of educational TV pro-
grams on its WOI-TV Ames; $25,-
000 to the National Assn. of Edu-
cational Broadcasters for monitor-
ing studies of television programs
in three cities, and $90,000 to the
Joint Committee on Educational
Television for “technical advice to
educational institutions applying
for television channels.”

The report noted that four series
are in preparation for NAEB’s
Educational Radio Network: Our
Jeffersonian Heritage; The Ways
of Mankind; America and the Sov-
iet Union and Discussions of Cur-
rent Public Issues. They are being
taped, will be carried by the NAEB
network’s 107 stations, and subse-
quently will be distributed to com-
mercial stations, it was said.

The Fund had a balance of 81,-
733,031 on Dec. 31, aside from the
TV-Radio Workshop’s balance of
$1,109,123. The Fund is headed by
Alexander Fraser as board chair-
man and C. Scott Fletcher as pres-
ident, while Robert Saudek is di-
rector of the workshop, with John
Coburn Turner as assistant direc-
tor.

“Tokyo Rose’ Plea

APPEAL by Iva Toguri D’Aquino
for reversal of conviction involving
treasonable broadeasts during
World War II was turned down in
a brief order by the U. S. Supreme
Court last Monday. Mrs. D’Aquino,
alias Tokyo Rose, must serve out
a 10-year prison term for her
broadeast activities over Radio
Tokyo. Court issued the order with-
out any accompanying opinions,
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“It never occurred to me
that my neckties maght
be o problem ...”

Not only his neckties, but his shirts,
gestures and state of health are of
tremendous concern to John Cameron
Swayze’s regular viewers. Swayze, who
started as a reporter and newscaster

in Kansas City, must choose his
accessories as carefully as he edits his
scripts. Television’s most decorated
newsman, Swayze has won more
awards for accuracy than a Swiss
watch . .. including the coveted DuPont
award. Formerly Director of News
for NBC’s Western network, Swayze's

BROADCASTING ® Telecasting

phenomenal memory and brisk show-
manship first gained national promi-
nence with his TV coverage of the
1948 presidential conventions. Now
with his daily Camel News Caravan,
television’s highest rated news show,
Swayze is one of the most-heard
newsmen in the business.

As a keen interpretive reporter and
knowledgeable showman, Swayze
knows that 1952’s big story is politics,
and his first assignment, like that of
100 other NBC men of news, is to
cover the conventions and the elections
as they’ve never been covered before,

Swayze, Pearson, Kaltenborn, Mueller
—these are a2 few of the outstanding
reporters who make the NBC News
Center pre-eminent in broadcasting.
News reaches most Americans first

Photograph by RALPH STEINER

through radio and television, and
ratings prove that, day-to-day, more
Americans prefer NBC as their
primary news soutrce on both radio
and television. The reason is simple.
NBC’s news-gathering facilities are
larger and more active, and NBC
consistently broadcasts more hours of
news, more special events than any
other radio or television network..

Politics makes more than strange
bedfellows. It makes exciting news,
and in this, the most intense political
campaign since 1932, more Americans
will hear the news first and hear
more of it from NBC.

NBC radio and television

a service of Radio Corporation of America
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local sponsors report...
AP NEWS more profi

“‘Business doubled in
one year...

with AP news on
WRUF.”

Fred M. Cone, Owner
Ideal Laundry,
Gainesville, Fla.

““Listeners more
interested than ever
in news.”

Bernard C. Brazeau, Pres.,
First Nationa) Bank,
Wisconsin Rapids, Wis.

Hundreds of the country's finest stations announce with pride “”‘”S S TA ”UN IS A MfMBf

From Mr. Cone: “AP news on WRUF contrib-
uted greatly to the increase in our business.
AP newscasts give the people what they desire
most — up-to-the-minute news. This certainly
pays off for us. All of us are sold on AP for

results

Says Mr. Brazeau, whose bank is the biggest
sponsor of news at WFHR: “Because news is the
listener's greatest interest today, we use AP
news over WFHR consistently with maximum re-
sults. AP does a real job in promoting good will

and business for us!”




|
|
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able than ever! i i

And from WRUF Director Powell:
“I had a hard time persuading Mr.
Cone to use radio. But after a few
experiments he decided on AP
newscasts. Within a year he had
to double the size of his plant.”

Major Garland Powell,
Director, WRUF,
Gainesville, Fla.

And from WFHR General Man-

ager Frechette: “Our income from

AP news has been substantial year

after year. Many news sponsors

have been with us ever since

WFHR went on the air more than

11 years ago. AP news sells easily,

to national as well as local adver-

tisers. We were among the first

George T. Frechette AP radio stations. And stil! feel AP

General Manager, WFHR ‘ ) i
Wisconsin Rapids, Wis. is the best in the business.”

OF THE ASSOCIATED PRESS.”

Associated Press . . . constant-

Iy on the job with

» a news report of 1,000,000
words every 24 hours.

o leased news wires of 350,000
miles in the U.S. alone.

o exclusive state-by-state news

circuits.

100 news bureaus in the U.S.

offices throughout the world.

staff of 7,200 augmented by
member stations and news-
papers . . . more than 100,000
men and women contributing
daily.

PROFIT is the proof . . . PROFIT
from increased business . . . for
sponsor and station! AP news pro-
duces consistent results . . . and
top listenership. Keen, precise
news coverage compels the lis-
tener's attention . . . holds him
for sponsor's sales message. AP
news builds peak buying audiences!

For complete information on
how you can achieve results with
AP news . . . contact your AP Field
Representative . . ..or WRITE

RADIO DIVISION
THE ASSOCIATED PRESS

50 Rockefe!ler Plaza, New York 20, N.Y.



editorial

" Expedite, Please

THREE WEEKS have elapsed since the FCC
handed down its momentous ‘“‘unfreeze” report
on television. The questions that have arisen
are myriad. The biggest concern is whether
efforts will be made to block the allocations
through litigation—a course threatened by a
number of attorneys representing distraught
clients. And, for the most part, these prospec-
tive appellees favor the Jones dissent, which
would jettison what the Ohio Commissioner
described as the “firm, fixed and final” alloca-
tion and substitute a wide open procedure fol-
lowing the pattern in AM broadcasting.
There can be no answer to this all-en-
compassing gquestion until some affirmative
legal move is made. But there can be an answer
to another question worrying many broadcast-
ers confronted with the necessity of making
their plans forthwith. That is the vexatious
- problem of deciding whether competitive radio
broadcasters in a given market should jojn
hands in the quest for a TV facility. The FCC
hasn’t spoken on the legality of such “mar-
riages.” Prospective applicants are in a quan-
dary The inference, from the FCC staff level,
is that such fusions would constitute “duopoly"
in radio. Obviously, there would be “monopoly”
involved in those 902 markets in which only
one TV facility has been allocated, no matter
who acquired the facility. (There are 970
markets which have only one AM outlet.)
This whole situation is fraught with trouble.
In TV there’s a greater “scarcity” factor than
there ever was in AM or FM allocations. The
FCC, 'admittedly, is anxious to get new tele-
vision services on the air fast. But by main-
taining silence on the so-called “duopoly” issue,
the end result can only be further delays.
If an answer to the question posed is to be
of any help, it must be made promptly.
Therefore, it behooves those applicants who
may be contemplating merger to petition the
Commission for an immediate “declaratory
ruling,” permissible under the Administrative
Procedures Act,

. - ¥ i -

" Non-Kissin’ Kin
PROB‘ABLY no profound conclusions can be
drawn from it, but it is an interesting faet that
most of the leaders of the American Newspaper
Publishers Assn. come from papers that
through one corporate arrangement or another
are identified with broadcasting stations.

All but one of the newly elected ANPA offi-
cers and directors represent newspapers that
are affiliated with broadcasting. Here’s the
list: President, Charles F. McCahill, Cleveland
News (WHK-AM-FM Cleveland, WHKK
Akron, WKBN Youngstown, WHKC Colum-
bus); viee president, George C, Biggers, At-
lanta Newspapers Inc. (WSB-AM-FM-TV At-
lanta, WHIO-AM-FM-TV Dayton, Ohio, WIOD
Miami) ; seeretary, Richard W. Slocum, Phila-
delphia Bulletin (WCAU-AM-FM-TV Phila-
delphlg), treasurer, W. L. Fanning, West-
chester County Newspapers (WFAS-AM-FM
White Plains, N, Y.); director, Franklin D.
Schurd, South Bend (Ind.) Tribune (WSBT
South IBend) The lone newspaper-only rep-
resentative among the new officers and direc-
tors i§ Director H. H. Cahill of the Seattle
Times.

The newly chosen chairman of the ANPA's
Bureau of Advertising is Stuart M. Chambers,
of the 'St. Louis Post Dispatch (KSD-AM-TV
St. Louis). Mr. Chambers has an even closer
associa]tion with broadcasting than the others
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mentioned above. He used to be commercial
manager of KSD before he moved to the paper

.as business manager,

As chairman of the Buresu of Advertising,
Mr. Chambers will be in charge of an agency
to which publishers have contributed $1,374,000
to finance a free-wheeling, pro-newspaper,
anti-radio and TV selling campaign.

(In terms of money at least, the newspapers’
Burean of Advertising will out-gun the broad-
casters’ Broadcast Advertising Bureau which
has about $468,000 in sight for its fiscal year
to carry on its job of undoing what is done by
the Bureau of Advertising.)

At first glance it would seem that these pub-
lishers who have both newspaper and broad-
casting interests are engaged in a somewhat
farcial struggle to wrest the money out of one
pocket of their pants only to put it in another.
Actually, of course, the results of these com-
petitive selling campaigns will be to add
momentum to the whole advertising business
and increase the volume which all media share.

Competition between broadcasting and news-
papers should be vigorous, Indeed the more
vigorous it is, the more healthy both media
will be. It would only damage both if the
competitive spirit were dampened by the com-
mon ownership of some properties.

Onel Man Brigade

CHANGE IN the high command of Mutual,
which saw young, aggressive Thomas F. 0'Neil
take over the presidency from Frank K, White,
causes little consternation. That is because
the change was amicable and because Frank
White remains in the broadcast field. He’ll be
doing business across the street at NBC—his
third network connection in 15 years.

Tom O'Neil represents the ownership of
Mutual. At 37, he is the youngest major net-
work chieftain. In his five years in radio he
has infused into the General Tire radio and
television properties a new business approach
that has paid off. He has a sound business
background. And he has imagination. His
right-hand bower will be Executive Vice Pres-
ident William B, Fineshriber Jr., who trained
under Mr. White, and who takes on additional
duties as an MBS director.

Frank White leaves Mutual in good condi-
tion. When he took over the Mutual presi-
dency just three years ago, there were those
who had misgivings about the continued exist-
ence of four “live” nationwide networks. While
network business hasn’t been a bed of roses
these three years, Mr. White ean look back
upon improved business volume and program
ratings. He met the challenge.

We have no doubt that Frank White will do
more than pay his way at NBC. His rich ex-
perience with CBS—in both radio and record-
ing—and with MBS, will serve the network in
excellent stead. He's a one-man brigade.

A TWO-DECADE stalemate in radio legisla-
tion may be broken thizs week. The House
Rules Committee, gate-way to action, sent
the McFarland Bill (S 658) to the floor
where it should puss this week, despite some
features which would wreak havoc in broad-
casting. But we're told there’s no cause for
alarm since Senate and House conferees will
compose differences and root out the in-
equities. It should be that or no bill at all.
The Rules Committee qlso okayed an Inter-
state Commerce Subcommittee to study
radio-TV programming, by reporting out
the Gathings Resolution (H. Res. 278). This
is a green light to the objectors to blood-
and-thunder TV programming and “offen-
sive” beer commercials. Here’s where the
new NARTB-TV code review board should
step in, backed by the new subcommittee.

g~ our respects to:

FREDERICK OWEN BOHEN

XPERIENCE of the visual publishing
field will go well in helping make a sue-
cess of television.

Practical proof of this theory is being dem-
onstrated today by a newcomer to radio and
TV who enjoys such a wide background in
the printed medium.

He is Fred Bohen, chairman of the board
and director of WOW-AM-FM-TV Omaha and
vice president and director of WHEN (TV)
Syracuse. In addition to a broadcaster’s duties,
Mr. Bohen is president and publisher of Mere-
dith Pub. Co., Des Moines, Iowa, which pub-
lishes Better Homes & Gardens and Success-
ful Farming.

His entrance into the radio-TV industry oc-
curred when Meredith Engineering Co., sub-
sidiary of the publishing firm, built WHEN
(TV) and purchased the WOW properties.
WHEN (TV) began operation in 1948 and
WOW-AM-FM-TV was acquired in August
1951.

Applications for TV outlets in Albany,
Rochester and Schenectady have been on file
with the FCC for four years.

Mr. Bohen feels that the expansion of his
firm into the broadeast industry will afford
him an opportunity to prove that years of
experience with a visual medium such as a
magazine can be transferred profitably to the
TV screen. Plans and a limited number of
experimental TV ideas employing the know-
how of a magazine edltor already have been
carried out.

Mr, Bohen joined the firm which he now
heads as an advertising salesman in the Chi-
cago office in 1921. Two years later, he was
promoted to advertising director of Better
Homes & Gardens and Swuccessful Farming
and subsequently was named general manager
of the firm, a position he held until 1928 when
he became president and publisher of the com-
pany following the death of its founder, E. T.
Meredith Sr.

Under his direction, the Meredith Pub Co.
has grown to be one of the largest magazine
publishing houses in the country. Better Homes
& Gardens circulation has jumped from slightly
more than a million copies to the current .5
million monthly under Mr. Bohen'’s direction. In
the past 25 years, Successful Farming cireu-
lation has increased to over 1.2 million. The
latter publication has been either first or sec-
ond in advertising pages among the four gen-
eral farm magazines for 36 of the last 38
years, he reports.

Mr. Bohen, a native of Minnesota, is active.
(Continued on page 56)
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| Best
time buy
~—_on the market

T
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g

Say “Children’s Hour"” and instantly peaple in and around Philadelphia think of a Sunday
morning progrom now in its 24th yeor on WCAU Radio, sponsared by the Harn &
Hardart Restaurants and Retail Shops. Say “Horn & Hardart Herald” and they think
of the long-estoblished news show heard every morning aver WCAU, inviting them to
“hear what happened during the night.”

This port ployed by WCAU in the Horn & Hardart arganization’s advertising is best
described in the Company's own wards. ..

“We early recagnized the ecanamy of advertising by radia — and mare particularly
over WCAU. Our ‘Children’s Hour' has not only done an outstanding sales job
but has become a most effective vehicle for promoting good community refations.
Furthermore, through our newscast, we have been able io tell our story fo our
Philadelphia customers every weekday. The result has been 24 years of uninter-
rupted selling — aver WCAU. Todoy we are finding WCAU just as productive a
sales medium as it has been at any time in our long and profitable ossociation.”

Almost a quarter of a century of consecutive and exclusive advertising on WCAU adds
mare proof — proof that WCAU is the best time buy on the market.

. ' WCAU

The Philodelphio Bulletin Station
CBS offiliate * 50,000 watts
Represented by CBS Radio Spot Sales
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W. WELPOTT and WILLIAM J. PURCELL named manager of

R station operations and manager of engineering respectively for

®General Electric Co.’s AM, FM, TV and international broadeast
outlets with headquarters in Schenectady, N. Y.

E -

FRANK V. WEBB, general manager, KFH Wichita, Kan., elected to -

board of directors and named vice president-general
manager of corporation and secretary-treasurer of
wholly owned subsidiary, KFH Building Co.

HUDSON ELDRIDGE, manager, WASH (FM) Wash-
ington and Continental FM Network, resigns both posts
to enter insurance business in Chatham, Mass., suc-
ceeded by RAY WILSON, senior account executive,
WGMS Washington.

JAMES BAKER, promotion manager, WTRY Troy,
N. Y., promoted to sales staff.

GORDON A. WINTER, St. John’s, Newfoundland, busi-
nessman, and ROY J. FRY, Winnipeg department store executive, added
to board of governors of Canadian Broadcasting Corp.

JIM /CONLEY, commercial manager, WSHB Stillwater, Minn., to Bolling
Co., Chicago, station representative firm.

CARL HILL joins KBIG Avalon, Calif., as account executive in charge
of office in Wilton Hotel, Long Beach.

JOHN G. PONIC to local sales staff, WBBM Chicago.

DEVNEY & Co., N. Y., radio-TV station representatives, opens office at
360 N. Michigan Ave., Chicago.

PAﬁ AMERICAN BROADCASTING Co., N. Y., international sales repre-
sent§tive firm, appointed by WNEL San Juan, Puerto Rico. -

DAVID T. HARRIS, sales staff, KFBK Sacramente, to KWG Stockton,
Calif., as manager, succeeding HOWARD L. BAILEY.

H. PHILLIP DEXHEIMER, display advertising staff, Los Angeles Ex-
aminer, to Hollywood headquarters, KBIG Avalon, Calif., as account execu-
tive.

IN SYRACUSE. ..
. TELEVISI0N
 SUPPLEMENTS RAD/O

Mr. Webb

«ss Does NOT Replace it as a Sovrce
of Entertainment and Information

Syracuse is a two-TV-station city. According to Niagara Mohawk
Power Company monthly surveys, 719, of the homes in the Syracuse
area have TV sets. According to the calamity howlers, radio in Syra.
cuse should be a dead duck. But two separate surveys of television
homes (October and December 1951) show that radio is alive and
vigorously kicking. (Details, including methods of sampling, free on
request.) Here are the combined results:

TV Homes Only
HNumbE" I(;fd ¥$T_ibef of Average Hours per Day
| omes -ete omes Rodio | TV Both
1467 986 3.07 4.52 71.59

'I'IJe Survey Also Showed:

] 1~ An average of 2.4 radios per TV home.
2- 61 radios purchased after the homes had television.
3- Average of 4.4 hours per day of radio listening in non-TV homes.

‘ Comparative loss of radic-listening time in TV homes —only 309,.
Here is PROOF that TV has NOT replaced radio in Central New
‘ York —merely provides another means of reaching this rich market.

M-FM-TV — the Only COMPLETE
et Imstitution in Central New York
" Afaliote

H‘-#"Illl:'_'f- Reed, Natioue ﬁ.':l'_ﬂ:rp-.r.p- TR TR "
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GORDON C. PENTZ, assistant manager of KWBE Beatrice, Neb., pro-
moted to general manager. BILL BOYCE, staff announcer, elevated to
assistant sales manager.

CHARLES 8. STERRITT, director of audio and visual office of publie
relations, American National Red Cross, named Detroit
sales manager of CBS Television Network.

TERRY LEE, sales manager, WFAA-TV Dallas, pro-
moted to assistant station manager.

DONN R. COLEE, commercial manager, WLOF Or-
lando, Fla.,, appointed acting manager succeeding
J. ALLEN BROWN [Be®T, April 28].

H-R REPRESENTATIVES, N. Y., appointed by WELI
New Haven, Conn.

JOHN TREGALE, All Canada Radio Facilities Ltd.,
Toronto, and NORM BROWN, Radio Time Sales Ltd., that city, to sales
advisory committee of CAB for station representative firms.

ARTHUR H. BECKWITH, commercial manager, WLAN Lancaster, Pa.,
to WAKE Greenville, 8. C., as general manager.

Mr. Sterritt

pd!l’ll‘b * o @

DONN TATUM, director of television, ABC Western Division, elected
to board of directors, Los Angeles Better Business Bureau. ... WILLIAM
J. BEATON, vice president-general manager, KWKW Pasadena, named
president, Catholic Press Council of Southern California. . . . JAMES R.
CURTIS, president of KFRO Longview, Tex., elected president of city’s

Lions Club. . ..

J. B. CONLEY, manager of KEX Portland, Ore., awarded citation by
Veterans of Foreign Wars on behalf of station’s cooperation with group’s

radio endeavors. .

. . JOHN HILL, salesman, WLS Chicago, and

ALVARITA SMITH, former receptionist there, announce reeent mar-
riage. . . . HARRY FOLTS, general manager, WINS New York, hospital-
ized for two weeks after undergoing minor surgery. . . .

C OF C MEETING

Group Protests Seizure
STRONG stand against seizure of

property by the President was

taken last week by 40th annual
meeting of the U. 8. Chamber of
Commerce, held in Washington.
President Truman previously had
implied he could seize newspapers
and radio stations if he felt this
would be in the best interest of the
country [BeT, April 21], drawing
a storm of protest.

The U. S. Chamber contended the
President’s seizure of the steel in-
dustry “violates fundamental Con-
stitutional guarantees designed to
protect every citizen’s right to pri-
vate ownership of property.”

The Chamber added, “Not to
challenge this action is to condone
assumption by the executive branch
of government of powers which can
nullify the American concept of
due process of law. To seek justifi-
cation for such an act in a vague
theory of inherent executive power
is to foster a compromise of prin-
ciples that long have stood as the
foundation of American justice and
liberty.”

D. A. Hulcy, retiring president,
lauded the April 29 decision of
Judge David A. Pine of the U. S.
District Court, District of Colum-
bia, holding the President had
seized the steel mills illegally.

Another Chamber declaration re-
affirmed the position that all ad-
ministrative agencies should be re-
quired to keep the public fully
informed as to their structure,
functions and actions.

BROADCASTING o

AFCCE ELECTIONS

McNary Voted President

NEW officers of the Assn. of Fed-
eral Communica-
tions Consulting
Engineers, an-
nounced in Wash-
ington last week,
are James C. Mec-
Nary, president;
Frank G. Kear,
vice president;
Frank H. Mec-
Intosh, secretary,
and T. A. M.
Craven, treas-
urer. Mr. McNary succeeds George
C. Davis as president.

New members of the executive
committee are Millard M. Garrison
and Stuart L. Bailey. They re-
place Everett L. Dillard and Lester
H. Carr. Remaining members of
the executive committee are John
Creutz and Ronald H. Culver.

SETTEL NAMED

Gets 'Voice’ Post

ARTHUR SETTEL, public rela-
tions chief for the Office of the
High Commissioner in Germany
(HICOG), has been named to head
overseas program information and
promotion for the State Dept.’s
Voice of America, it was announced
last week. He will headquarter in
the office of International Broad-
casting Services in New York City.

Mr. Settel served as HICOG pub-
liec relations director after a tenure
as information chief for the Eco-
nomic Information Office under
William H. Draper Jr., former U.
S. economic advisor.

Mr. McNary

Telecasting
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all Gold stars [“.,,g{;;,ml_l

!
“Was I proud of the kid! And glad these ‘ i

gold stars werenw’t ved stars. J’

“Y’see, my youngstet’s growing up in a i It Imﬁul':
country where we teach our kids decent | I
things. Like respect for the other fellow’s [ 3"
views. Like fair play and truch. Like
government of, by and for us people. In
schools, churches and homes we teach them
the Golden Rule,

“But take those countries the commies run.
Over there, they teach zhesr kids things like
mass marching . .. propaganda... religion-
hating. Like spying on their patents. A
very nice lot of juniorskis they're raising
..« I don’t think.

“Qur history books are full of the Freedom
of worship, speech, press and all that. OQur
kids learn it eatly. But maybe that's the
trowuble! They forget to appreciate Freedom
when they grow up...to keep interested in
it...to stand up for it. And I'll admit I'm
guilty myself about keeping an eye on Free-
dom ... always expecting ‘George’ to do it.

“Instead I should get whar they call ‘active’.
You know, attend town meetings and
forums. Read up on what's what abroad
and at bome. Learn to tell home-bred
socialism from honest legislation. Learn to
squawk bloody murder when 1 see our tax
dollars being spent foolishly or hear about
corruption by public officials. Talk over
important issues with my friends, %
neighbors and the men I work with ; eyl . Lt
down at Republic. Listen to both sides ' il

carefully before I vote, instead of E

the candidates that make vague big
promises. And tell off any loudmouth
thatrunsdown another race orreligion.

“Why let ‘George’ do it? After all,
*George’ isn’t Junior’sold man...fam!”

i

Republic BECAME strong in a strong and
free America. Republic can REMAIN
strong only in an America that remains
strong and free...an America whose magnif-
icent hospitals are justly famous throughout the
world. Through Hospitals, Republic serves America,
Many thousands of tons of Republic ENDURO
Stainless Steel are helping these instituzions of
mercy maintain highest sanitation standards . . .
ia operating rooms and laboratories, in instru-
ments, sterilizers, incubators, therapy tan.ks,
wheeled beds, food preparation and serving
equipment . . . and in structurai applications such
as walls, doors, sunshades and guard rails.
Sceel —and plenty of it—is a mighty weapon in
the relentless Aght against sickoess and dl§ease.
Republic is proud to be part of that fight!
* * *

This message is one of a series appearing in national
magazines, and in newspapers in communities where
Republic mills, mines and offices are located. For a
full color reprint, or permission to broadcast or tele-
cast, write Depi. M, Republic Steel, Cleveland 1, Obio.
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MACHLETT ELECTRON TUBES

LT

For years, it has been Graybar policy to distribute only the
finest in broadeast equipment. It is natural, then, that Gray-
bar offers the Machlett line of tried and tested electron tubes.

Machlett products are backed by more than 50 years of
experience and skill — you get a bonus of extra-long life and
high-quality performance in every tube.

All types and sizes of Machlett tubes, as well as any of
your other broadcasting equipment requirements, are quickly
and conveniently available from Graybar’s nation-wide net-
work of warehouses. For facts, call your nearest Graybar
Broadcast Equipment Representative. Graybar Electric Com-
pany, Ine. Executive offices: Graybar Building, New York
17,N. Y, 238.15

IN OVER ONE HUNDRED PRINCIPAL CITI1ES

Our Respects to

(Continued from page 52)

in civie affairs in Des Moines. He
has been chairman of the board of
trustees for Drake U. since 1949
and also has served as a trustee
for the Des Moines Home for the
Aged. He is past president of the
Greater Des Moines Committee and
regional director and vice president
of the National Assn. of Manufac-
turers.

Currently he serves as a direc-
tor of the following companies:.
Northwestern Bell Telephone Co.,
Omaha; Chicago and North West-
ern Railway System, Chicago; Na-
tional Assn. of Magazine Publish-
ers, New York; Magazine Advertis-
ing Burean, New York; Allis-
Chalmers Mfg. Co., Milwaukee, and
Central Life Assurance Society,
Des Moines.

Mr. Bohen married the former
Mildred M. Meredith in 1919. They
have a daughter and two grand-
children.

KPRC CENTER
Will Cost $400,000

THE HOUSTON Post Co., licensee
of KPRC-AM-FM-TV Houston, last
week announced plans for a new
$400,000 TV-Radio Center.

It is expected that the new build-
ing will be completed within five
months. Herbert Voelcker & Assoc.
was listed as architect. E. Lee
Bond, Contractor Ine., will re-
portedly do the actual construction.

Final plans for the building are
the results of seven months of
planning by Jack Harris, vice presi-
dent of the Houston Post Co., in
charge of KPRC-AM-TV; Paul
Huhndorff, KPRC-TV chief en-
gineer; Bert Mitchell, KPRC-TV
program director, and Harvey
Wheeler, KPRC technical director,
all of whom cooperated with the
architects.

Announcement of building plans
was made by former Gov. W. P.
Hobby, president of the Houston
Post Co., in a special Sunday sup-
plement of The Houston Post.

GROUP TRAINING

CRE! Broadens Program

CAPITOL Radio Engineering In-
stitute, on the occasion of its 25th
anniversary, last week announced
the broadening of its program of
Group Training for Industry. As
described by E. H. Rietzke, CREI
founder-president, the group train-
ing can be tailored to individual
company needs at a special low cost.

CREI has published a brochure,
deseribing in detail the group train-
ing program. This brochure is
available on request to the Insti-
tute, 3224 16th St., N.W., Wash-
ington 10, D, C.

ELECTION coverage for Crosley sta-
tions WLW and WLWT (TV) Cincin-
nati has been expanded to include the
attitude of Great Britain. Vincent
Evans, Crosley London correspondent,
has made the first of a series from
that country.
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EVERYTHING ELECTRICAL

To Keep You On The Air

Graybar has everything you need
in broadcast equipment . .. PLUS
everything for wiring, ventilating,
signaling, and lighting your entire
station and grounds. Whatever your
requirements, call your nearest
Graybar Broadeast Equipment Rep-
resentative.

Graybar’s nation-wide network of
more than 100 offices and ware-
houses assures you of convenient
service wherever you are. Graybar
Broadcast Equipment Representa-
tives are located in the following
19 cities:

ATLANTA

E. W. Stone, Cypress 1751
BOSTON

J. P. Lynch, Kenmore 6-4567
CHICAGO

E, H. Taylor, Canal 6-4100
CINCINNATI

W. H. Hansher, Main 05600
CLEVELAND

A. C. Schwager, Cherry 1-1360
DALLAS

C. C. Ross, Randolph 6454
DETROIT

P. L. Gundy, Temple 1-5500
HOUSTON

R. T. Asbury, Atwood 4571

JACKSONVILLE
W. C. Winfree, Jacksonville 6-7611

KANSAS CITY, MO.
R. B. Uhrig, Baltimore 1644

LOS ANGELES
R. B. Thompson, Angelus 3.7283

MINNEAPOLIS
C. W, Greer, Geneva 1621

NEW YORK
¢ J. ). Connolly, Exeter 2-2000

PHILADELPHIA
G. l. Jones, Walnut 2-5405

PITTSBURGH
R. F. Grossett, Allegheny 1-4100

RICHMOND
E. C. Toms, Richmond 7-3491

SAN FRANCISCO
K. G. Marrison, Market 1-5131

SEATTLE
D. L Craig, Mutual 0123

ST. LOUES
J. P. Lenkerd, Newstead 4700

Broadcasting's Best—Amplifiers » Anten=
nas = Attenuators * Cabinets » Consoles *
Loudspeakers and Accessories * Micro-
phones, Stands, and Accessories * Moni-
tors * Recorders and Accessories ®* Speech
Input Equipment » Test Equipment »
Towers (Vertical Radiators) * Tower
Lighting Equipment » Transmission Line
and Accessories * Transmitters, AM and
TV » Tubes * Turntables, Reproducers,
and Accessorles » Wiring Supplies and
Devices

« » » manufactured by—Altec Lansing «
Ampex ¢ Blaw-Knox » Bryant *» Cannon
Communication Products = Continental
Electronics * Crouse-Hinds = Daven ¢
Fairchild’ * Federal * General Cable ¢
General Electric » General Radio » Hubbell
s Hugh Lyons * Karp Metal *» Machlett
* Meletron * National Electric Products *
Presto * Standard Electronics » Triangle
* Webster Electric » Western Electric
Weston « Whitney Blake
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ARILYN KAEMMERLE, associ-

ate director of mass communica-
tions, National Conference of Chris-
tians and Jews, appointed supervisor
for religious broadeasts for NBC
New York's radio public affairs and
education department. DORIS COR-
WITH named network’s supervisor of
talks and radie publie affairs.

LARRY PRIBYL, news director,
KWBE Beatrice, Neb., appointed busi-
ness manager-program director.

CHARLES JOFFE joins WTRY Troy,
N. Y., as promotion manager.

ANNE DAVIS, WIXN Jackson, Miss,,
appointed state representative to Na-
tional Assn. of Women in Radio and
Television.

SHELDON N. DODDS appointed to
advertising staff at WMRN Marion,
Ohie.

JOE 8. MAGGIO, Howard G. Mayer-
Dale O'Brien, L. A., public relations
firnm, named assistant to C. MERWIN
TRAVIS, sales promotion manager,
ABC Western Division.

SAM GIFFORD, WHAS-TV Louis-
ville, Ky.,, ap-
pointed program
director of WHAS-
AM.

PAT BOYETT ap-
pointed chief an-
nouncer at KEYL
(TV) San Antonio.

JEAN KIM-
BROUGH, continu-
ity staff, KAMQ
Amarillo, Tex., to
KENT Shreveport,
La., in same capac-
ity. BILL CORRINGTON joins latter
station as musie librarian.

MARY HOLT, WSRS Cleveland, named
one of nation’s top dise jockeys by
Color magazine.

GEORGE BALL, newsman, WHIL
Hempstead, L. ., appointed director
of public affairs.

PETER BOGHOSIN joins KCBS San
Francisco apprentice staff.

LYNN MORROW, WTVJ (TV) Miami,
awarded plague by Miami Beach Ho-
tel Assn. for work as moderator of
Law of the Land, selected by group as
“putstanding television public service
show of the year.”

JERRY HAYNES, KTRH Houston,
Tex., to WFAA-TV Dallas, as an-
nouncer.

F. TURNER COOKE, program man-
ager, WMAS-AM-FM Springfield,
Mass., recalled to active duty as
commander in U. S. Navy.

MARY ELY, copywriter, WIWN St.
Johnsbury, Vt.,, to WMTR Morristown,
N. J., as traffic manager,

NANCY CRAIG, WJIZ-TV New York's
woman commentator, received spe-
cial American Society for Prevention
of Cruelty to Animals award on her
telecast last Wednesday.

KATE SMITH, NBC-TV star, awarded
plague by American Cancer Society
for “noteworthy and distinguished
service in behalf of the cancer con-
trol program.”

A L e o]

Mr. Gifford

BROADCASTING ® Telecasting

JAY WATSON appointed program di-
rector at WFAA-TV Dallas, succeed-
ing LAWRENCE E. DuPONT who re-
signs to devote full time to writing
for radio-TV.

RUTH WELLES, KYW Philadelphia
wonien’s commentator, presented
Headliner Award by city’s chapter of
Theta Sigma Phi for “outstanding
work in field of radio journalism.”

WILLIAM HINDMAN, special events
staff, WCOL Ceo-
lumbus, to an-
nouncing staff,
WLWC (TV) that
city.

McDOWELL K.

STARKEY, con-
tinuity editor,
KWFT Wichita
Falls, Tex., to
KTUR Turloek,
Calif.,, in same
capacity. Mr. Hindman

RALPH R. CON-

NER, former news director, KVOR
Colorado Springs, returns to station
as direetor of publie affairs.
CHARLES KELLY, program director,
WMAL-AM-TV Washington, awarded
certificate of appreciation by- Boys’
Clubs of America for service to that
group.

BILL WRITE added to WIP Philadel-
phia announcing staff for summer
months. BERT BARER, WOLF and
WSYR-TV Syracuse, joins WIP an-
nouncing staff,

BILL NESS, graduate of Nerthwest
Broadeasting School, Portland, Ore.,
to KMCM McMinnville, Ore. Other
graduates recently placed in radio
are: PERC McKISSEN, KWRC Pend-
leton, Ore.; CHARLES MILAM, KYJC
Medford, Ore.; WALLACE COOPER,
KFIR North Bend, Ore.; FLOYD
NICHOLSON, KWRO Coquille, Ore.;
HAROLD HOWARD, KSIL Silver
City, N. M., and JACK HYMROD,
KPKW Pasco, Wash.

JIM WELLS, KRLD Dallas, to KEYL
(TV) San Antonio, as preduction
manager. .

JIMMY CAPPS, WPTF Raleigh, N. C.,
father of girl, Jane, April 23. SAM
BEARD, station staffer, father of boy,
Samuel, April 21.

ED VIEHMAN, senior producer,
WCCO Minneapolis-St. Paul, father
of boy, Thomas Patrick, April 22,

LENORE ALOE, WWDC Washing-
ton, and James T. Haight were mar-
ried April 26.

RUTH BEATTIE, secretary of CAB
Toronto, and James Murdeck were
married April 15.

/chd o o 0

JIM BORMANN, news and public af-
fairs director, WCCO Minneapolis-
St. Paul, and president of National
Assn. of Radio News Directors, re-
ceived award from Minnesota Junior
Chamber of Commerce for “distin-
guished public and community serv-
ice.”

CHARLES SHAW, WCAU Philadel-
phia news analyst and CBS corre-
spondent in that city, appointed news
director, WCAU-AM-FM-TV.

BRUCE ANDERSON, WCCO Minne-
apolis-St. Paul news writer, father of
boy, Stewart Fraser, April 13.

FOLSOM SCHOLARSHIP

" Set up at Motre Dame

“FRANK M. FOLSOM Scholar-
ship,” providing an annual grant
of $800, has been established at the
U. of Notre Dame for undergrad-
uate students majoring in pure
science or engineering, Dr. Charles
B. Jolliffe, RCA vice president and
technical director, announced last
week.

For several years, Mr. Folsom has
served as trustee and board mem-
ber of several colleges and univer-
sities, and, specifically, as a mem-
ber of Notre Dame’s Advisory
Council for Science and Engineer-
ing. Candidates competing for the
Folsom Scholarship will be selected
by Notre Dame officials and recom-
mended to the RCA education com-
mittee for consideration, with the
first recipient to be named during
the fall of 1952.

Other competitive RCA scholar-
ships will be offered additionally to
outstanding undergraduate science
students at 17 universities through-
out the U. S.

1,246,540 active, young-minded West-
erners comptise KGW’s market in 12
big, prosperous metropolitan Oregon
counties, plus a generous slice of South-
western Washington.

REPRESENTED NATIONALLY BY EDWARD PETRY & CO.. INC.
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RAYTHEON MEET

Electronic Devices Shown
ELECTRONIC robots and “Reflec-
tion [Plotters” that add “memory to
the [magic eye of radar,” were
among new electronic devices ex-
hibited at the 1952 Sales and Serv-
ice Qonference conducted by Ray-
theop Mfg. Co., Waltham, Mass,, at
the Hotel Commander, Cambridge,
Mass., April 21-23.

Among other electronic inven-
tions revealed at the conference:

The “Fathometer,” an echo-depth
sounder for navigators, and the
Raytheon “Weldpower” resistance
welder which, operating on the
principle of “stored energy,” makes
possible successful production weld-
ing of ferrous, non-ferrous and dis-
similar metals.

D. R. Hull, vice president and
general manager of Raytheon
Equipment Div., stressed that “ap-
plying electronics to industrial
problems” is an important part of
firm’s activities.

" WE Workers Return

BROADCASTERS have relaxed
their concern about possibly limited
remote pickups as Western Elec-
tric Co.’s 10,000 telephone equip-
ment| installers settled for an
average 14.1 cents an hour pay
increase and returned to their jobs
April 21. The strike, which had
threatened telephone service in 43
states, resulted in little, if any, dis-
locat'}on of broadcast facilities.
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J E. KELLEY, J. J. KEARNEY,
¢ G. R. VANCE, HAROLD BEAN
and G. E. DITTMAN, all renewal
salesmen of RCA’s tube department
who scored highest sales records in
1951, named directors of Great Circle
Club, company organization formed
to recognize sales.achievement.

THOMAS J. HODGENS, temporary
vice president-general manager of
New York branch of Admiral Corp.,
returns May 1 to permanent post of
vice president-general manager of
Boston office.

FRED ABRAMS, general manager of
parts sales, Emerson Radio & Phono-
graph Corp., N. Y., appointed assist-
ant to treasurer replaced by FLOYD
MAKSTEIN, manager of company’s
field engineering group.

SAM KAPLAN, vice president-con-
troller, Zenith Radio Corp., elected
treasurer.

WILLIAM R. CAMPBELL, sales staff,
Columbian Electrical Co., Kansas
City, to Zenith Radio Corp., as reg-
jonal sales manager in Midwest with
headquarters in Kansas City.

FRED VOORHAAR, assistant man-
ager of parts and accessory division,
Zenith Radio Corp., Chicago, to Tech-
nical Appliance Corp., Sherburne,

N. Y., as sales promotion manager.

MEMBERS OF A GREAT RADIO

- EQUIPMENT FAMILY

Cedar Rapids, lo

1937 lrving Blvd.
DALLAS 2

11 W. 42nd St.
NiEW YORK 18

COLLINS RADIO COMPANY

COLLINS . .. for

broadcast equipment
of unquestioned quality

Collins 212A
Studio Conscle

Your studio installation deserves
the built-in quality and superior
performance the Collins 212A
speech input console will supply.
Unit amplifiers are individually
shock mounted. Main frame and
end castings are solid aluminum.
Tilt-to-service feature allows in-
stallation against window or wall.
Write for complete technical in-
formation.

wa

Dogwood Road
Fovntain City
KNOXVILLE

2700 W, Olive Ave.
BURBANK
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ROBERT J. LEYKUM, supervisor of
Majestic Radio & Television receiver
plant, Brooklyn, appointed vice pres-
ident in charge of manufacturing.

ALEXANDER W. GATES, former dis-
trict representative, CBS-Columbia
Inc., appointed sales representative
for Tele King Corp. in Massachusetts,
Rhode Island, Vermont, New Hamp-
shire and 19 New York counties.

EDWARD J. KEATING, Western
Electric and Ebasco Services, to
Andrea Radio Corp., Long Island City,
N. Y. as procurement coordinator.
PERCY SAUNDERSON joins latter
company as assistant purchasing
agent. M. J. MecNICHOLAS, assigned
to procuring government contracts
for Andrea, promoted to manager,
special apparatus division.

RADIO CLUB OF AMERICA, N. Y,
announces publication of “Survey of
Radio-Frequency Transmission Lines
and Wave Guides” by E. 8. Winlund.
Issued as Vol. 28, No. 2, book contains
historical survey plus technical data
from published articles between 1919
and 1936.

R. W. FORDYCE, general sales man-
ager, Bendix radio,
television and
broadcast receiver
division, Bendix
Aviation Corp,,
Baltimore, resigns
to enter distribut-
ing business in
Miami where he
will handle Bendix
radio-TV line in
southern Florida
area.

R. L. WHITNER
Co., Allentown, Pa., appointed dis-
tributor for Bendix radio-TV, pro-
ducts of Bendix Aviation Corp., Balti-
more.

ADVERTEST RESEARCH moves New
Brunswick, N. J. office to 90 Bayard
St. Telephone is Charter 7-1564.

GLADYS AUSTEN and ED LINDNER,
Film Features Assoc, form radio
package firm, Ram Produetions, 661
West End Ave.,, N. Y.

STANLEY BERGERMAN, Jaffe Agen-
cy, Beverly Hills talent agency, to
reopen own office ags TV producer-
packager under name of STANLEY
BERGERMAN & Co., 141 El Camino
Dr., same city.

GRAYBAR ELECTRIC Co., Chicago,
appoints Central Television Service,
that city, as official service organiza-
tion for Hoffman TV sets in Chicago
area.

FRANK SAMUELS, West Coast radio-
TV manager, William Morris Ageney,
Beverly Hills, named 1952 radio-TV
chairman for United Cerebral Palsy
fund.

Mr. Fordyce

fguipment a e

RCA VICTOR, Camden, N. J. an-
nounces new and improved type of
three speed record player designed
to provide in single turntable quality
reproduction from records of all three
established revolving speeds. Models
are 2JS1, 2ES3, 2ES38 and 2UST.
Shipment to distributors is sched-
uled in May.

BROADCASTING *®

AMPEX ELECTRIC Corp., Redwood
City, Calif., announces new type con-
sole for audio magnetic recording in
medium price market. Unit includes
all push button control, built in micro-
phone pre-amplifier and newly styled
cabinet giving full interior acces-
sibility.

GENERAL ELECTRIC Co’s special
products division, Schenectady, N. Y.,
announces production of portable
surface-resistance indicator designed
to help produce better resistance
welding bond by providing rapid and
accurate measurement of resistance
between pieces of metal to be welded.

ALTEC LANSING Corp., Beverly Hills,
announces production of 230 B and
260 A consoles. Former is designed
for two-studio station use, public ad-
dress and recording installations.
Latter features high gquality control
in AM, FM and TV broadeasting. Unit
has miniature plug-in preamplifiers,
line amplifiers, monitor amplifiers
and power supplies.

SPRAGUE ELECTRIC Co.'s Herlic
division, North Adams; Mass., an-
nounces availability of new precision
metal-encased tubular ceramic capac-
itor. Type B20, B21, B22 and B23 ca-
pacitors extend capacitance range
available to circuit designers in close-
accuracy ceramic capacitors at rated
voltage of 500, 1000 and 1500 volts d.c.

ALDEN ELECTRONIC and IMPULSE
RECORDING EQUIPMENT Co., West-
boro, Mass., announces production of
pocket size recorder made up of maga-
zine and driving units. Magazine is
self contained unit consisting of re-
cording electrodes, timing switch and
8 day supply of paper. Driving unit
contains synchronous motor with
pinion gear to engage and drive one
paper reel.

GENERAL ELECTRIC Co., Syracuse,
announces production of air-cooled
6 kw VHF television transmitter for
channels 7 through 13. TUnits avail-
able for shipment in June,

WARD PRODUCTS Corp., Cleveland,
has released new catalog giving com-
plete specifications on Model SPPC-88
describing special mobile antenna
used to eliminate frequent breakage
that occurs when antennas for 30-50
me bands are mounted on high ve-
hicles.

TGC"I(‘CCI s & @

FRANK DELLE, chief engineer, WFAI
Fayetteville, N. C, to engineering
staff, CBS Radio, New York.

GEORGE KRUTILEK appointed tech-
nical supervisor at WFAA-TV Dallas,
succeeding CARLOS DODD who re-
signs to become regional communica-
tions officer for Civil Defense Ad-
ministration.

J. P. GILMORE, CBC, Vancouver, ap-
pointed assistant coordinator of en-
gineering projects at CBC engineer-
ing headquarters, Montreal.

ALTON TRIPP, studio engineer su-
pervisor, WPTF Raleigh, N. C., father
of boy, David, April 18,
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AIR RAID TEST

N. J. Stations Take Part

NEW JERSEY’s 20 commercial
radio stations, linked together in a
civil defense network, were com-
pletely successful in broadcasting
instructions and other data in a
state-wide air raid test, described
as the nation’s first, last Tuesday,
CD officials reported.

Originating station for the net-
work broadeast in “Operation New
Jersey” was WAAT Newark. Fred
Weber, owner of WFPG Atlantic
City, is radio-TV director for the
New Jersey CD network. He re-
ported- that all of the state’s 20
commercial AM stations relayed the
quarter-hour official broadeast.

Immediately after the all-clear
sirens sounded, WNJR Newark
broadeast a half-hour pickup from
the control center, with News Edi-
tor Tom Costigan interviewing
Gov. Alfred E. Driscoll and state
¢ivil defense director, Leonard
Dreyfuss, who read reports as they
were received from points through-
out the state, describing local re-
sults of the test.

KHQ NEWSBEAT

Foretold Eisenhower Shift

KHQ Spokane is claiming a 3%-
month newsbeat on the appoint-
ments of Gen. Matthew Ridgway
to succeed Gen. Dwight Eisenhower
as Allied commander in Europe,
and of Gen. Mark Clark to replace
Gen. Ridgway.

Tall Tripp, KHQ news director,
and Robert Wesson, KHQ program
director, attested that on Jan. 19,
1952, KHQ broadcast the following
information:

“The KHQ news bureau learned
tonight that should Gen. Eisen-
hower resign his command to seek
the Republican Presidential nom-
ination, he will be succeeded as
NATO commander by General
Matthew Ridgway. A Pentagon
official, close to the joint chiefs of
staff, also told the KHQ news bu-
reau that the Pentagon is still un-
decided as to whether Gen. Mark
Clark or Gen. Maxwell Taylor will
go to Japan to head SCAP in
Tokyo.”

W R T A

Altoona, Pa.

Twenty-eight years radio experi-
ence and Roy Thompson's life dedi-
cated to the community has made
WRTA Altoona’s friendliest station.
People like to do business with
friends. Of course, WRTA—adver-
tised products—sell!

H)y j. jﬁompﬁon

Represented by
Robert Meeker Associates
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BAIRD NAMED

Succeeds Maier at Pearson

ROBERT M. BAIRD, assistant
commercial manager of KRLD-AM-
FM-TV Dallas, last week was
named manager of the Dallas office
of John E. Pearson Co., station
representative firm, effective today.
He succeeds H.

W. Maier Jr., who
resigned to join
CBS Radio and
Television Spot
_ Sales in Memphis.
Mr, Baird for-
merly was man-
ager of KTXL
San Angelo, Tex.

Previously, he

Mr. Baird was identified
with KVOO Tul-

sa, KGGM Albuquerque, KOME

Tulsa, WKZO Kalamazoo and

KIXL Dallas.

The Pearson firm also announced
last week that Juanita Irene Hall,
formerly of Radio Representatives
Ine., Chicago, had joined the Pear-
son staff in Chicago. She was ap-
pointed last fall to succeed Kay
Fisher who resigned, but was
forced by illness to delay assump-
tion of her new duties. Her back-
ground includes service with radio
stations and radio representative
firms.

WFIL BONUS PLAN
Set for 2,300 Druggists

NEW merchandising plan has been
put into effect by WFIL Philadel-
phia for 2,300 independent drug-
gists who are members of the Phila-
delphia Assn. of Retail Druggists,
and who account for 75% of the
area drug market. Used are point-
of-sale displays, direct mail promo-
tion and weekly feature of one
product in a telephone jackpot quiz
contest on the Skip Dawes disc
jockey show.

The plan is a bonus for adver-
tisers who buy the equivalent of six
one-minute spots weekly for 13
weeks, with participating druggists
mentioned during the quiz show on
a rotating basis.

CAB Plans Ad Study

A NEW STUDY by Pat Freeman,
sales director of Canadian Assn. of
Broadcasters, will list all radic and
other advertising by some 400 na-
tional advertisers using radio in
Canada, plus advertising by non-
radio advertisers. Mr. Freeman
expects the study to aid in deter-
mining radio sales figures next fall
and determining TV’s effect by fall
of 1953 in Toronto and Montreal on
Canadian national radio advertis-
ing.

NEW RCA broadcast transmitter is
now in operation at the Bloomfield,
Conn. transmitting plant of WDRC
Hartford. New equipment replaces
transmitter which has been in opera-
tion since 1934,

Telecasting

Ahead of Police

FAST coverage of a finance
company robbery almost re-
sulted in jail for Jack Dentz,
newsman for WCTC New
Brunswick, N. J. Acting on
a 3:30 p.m. tipoff, Mr. Dentz
grabbed a tape recorder,
rushed to the finance com-
pany and interviewed the
office manager even before
the police arrived. The radio
reporter, hurrying back to
WCTC studios, was detained
by police, suspicious of his
rush, until he convinced them
he was not involved in the
erime.

RCA Vans for Indonesia

FIRST of 40 radio broadcasting
vans built by RCA for Indonesia
has been turned over to representa-
tives of the Indonesian government
in New York ceremonies. The
mobile units are equipped with
RCA 150-w transmitters and asso-
ciated equipment.

CPN-KNX SALES

First Quarter Revenue Up

COLUMBIA Pacific Network re-
gional and KNX Hollywood local
sales increased in revenue during
the first quarter of 1952 as com-
pared with the same period in 1951,
according to Edwin W. Buckalew,
assistant general manager in
charge of sales.

Locally KNX radio showed a
gain of 249 from Jan. 1 through
Mar. 31, 1952, over the same quar-
ter last year. Columbia Pacific
Network’s first quarter sales
figures for 1952 were 30.5% above
last year’s first quarter, Mr. Buck-

. alew reported.

Otto L. Tiedeman

OTTO L. TIEDEMAN, 49, of the
WBAL Baltimore sales staff, died
April 26 following a heart attack.
With WBAL since October 1949,
Mr. Tiedeman was well-known in
Washington and Baltimore adver-
tising circles. He was & prominent
Maryland yachtsman and a mem-
ber of the Gibson Island (Md.)
Club,

"BOOST Your Sales In
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*HANNIBALAND—

the large 41 county area
surrounding Hannibal,
Mao., Quincy, 1ll, and
Keokuk, lowa.

with
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phone KHMO ot Pearson today.

5000 watts day o

ive your sales a big boost—a shot in the arm—in the rich, midwestern
farm area around Hannibal, Mo., Quincy, 1ll. and Keokuk, Iowa.
You can do this for the lowess cost-per-listener, and with a guarantee to
reach the rural and city buying power by using KHMO. This is true
because the majority of the radio families living in Hannibaland*® tune
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Mutual Network
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Peabody Winners

{(Continued from page 28)

public service” in which the pro-
grams permitted the facts to “tell
theijr own story, without benefit of
artificial coloration.” The series
covered narcotics, dishonest sports
“and other national maladies.”

r “radio entertainment (non-
musical),” an award was bestowed
on |[NBC's Bob Elliot and Ray
Goylding—Bob and Ray—as *“‘the
forémost satirists in radio.” Their
fare was described as “fast mov-
ing,) deadly accurate, frequently
outrageous and extremely funny.”
Thejr stock should rise “although
this| is their first year of network
broadcasting,” the citation said.

cogrnnended for an “extraordinary

] Teen-Age Program

KPOJ Portland “served its eom-
munity well during 1951,” another
citation explained, “through various
cargfully conceived and well exe-
cutgd programs.” As a result, a
Peapody award went to the MBS
affiljate for “meritorious local
pub‘ic service by radio.” Cited were
Careers Unlimited, for aiding teen-
agers. “Indicative of the high
quality and social usefulness” of
the program is the fact that it has
been rebroadcast for two years over
KBPS Portland, owned by the city’s
pub%ic schools.

Another example is Civic Theatre
of the Air, designed to stimulate
community interest in the ecity's

Civie Theatre, a non-profit organi-
zation using amateur talent. There
were “similar worthwhile enter-
prises,” the citation added.

WSB Atlanta won a coveted dual
honor of The Pastor’s Study on
WSB and Our World Today on
WSB-TV—the “first time’” Peabody
handed out a joint radio-TV award
on a regional basis. They were
described as “typical” of WSB en-
terprise last year.

The Cox Radio-TV properties,
licensed to the Atlanta Newspapers
Inc. (Atlanta Journal and Constitu-
tion), have promoted “the best in-
terests” of the city since the incep-
tion of each operation, the award
noted. “These stations in 1951, as
in previous years, gave & practical
demonstration of how radic and
television can complement each
other in the public interest,” it was
pointed out.

WQXR New York’s citation was
issued for “radio youth programs,”
with a low bow also to Dorothy
Gordon, their moderator; Iphigene
Ochs Sulzberger, director of special
activities for the New York Times,
station licensee and the Liberty
network, which rebroadcast the
series on tape.

It was noted that the Times
Youth Forum was aired not only
locally but also in other major
cities, “coast to coast and over
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trans - Atlantic facilities.” The
forum consists of student discus-
sions on varied topics.

Alistair Cooke, U. 8. correspon-
dent for the Manchester Guardian,
was recognized for his Letter from
America via shortwave facilities of
the BBC. Mr. Cooke’s deseription
of the American scene was labeled
“delightful” and “penetrating.” He

"was praised for contributing to in-

ternational understanding by radio.

For Mr. Murrow, CBS’ distin-
guished radio-TV commentator, the
Peabody citation_ represented a
notable catch—it meant he had fol-
lowed up his 1950 Hear It Now
accolade (citation for second place)
with a greater honor for See [t
Now, the network’s video counter-
part.

CBS Television’s See It Now was
acclaimed for “television news and
interpretation.” Mr. Murrow's
widely-acclaimed tele-documentary
was adjudged as a “simple, lucid,
intelligent analysis of top news
stories” and cited for a “strikingly
effective format for presenting
news and personalities . . . with
humor, sometimes with indignation,
always with careful thought.” The
citation also commended Fred W.
Friendly, co-producer of the series.

NBC received its honor for “tele-
vision entertainment (musie)’’ in
the form of Gian Carlo Menotti’s
Amahl and the Night Visitors,
first telecast last Christmas Eve. It
was repeated on Easter Sunday.
The citation noted the acclaim ae-
corded the one-act opera and “its
significance to television.” As the
first operatic work specifically com-
missioned for this medium, the
work “is living proof that television
can accommodate itself to great-
ness.”

Fine Direction by Segal

ABC’s Celanese Theatre produc-
tions were found to be accomp-
lished with *“fidelity, intelligence,
and scrupulous regard for the in-
tentions of the playwright . . . its
direction by Alex Segal is among
the finest on television.” This series
of American plays also drew an
award—for “television entertain-

ment.”
Distinction in the “television
educational programs” field was

meted out to WCAU-TV Philadel-
phia for What in the World, pre-
sented by the U. of Pennsylvania
and the University Museum over
CBS-TV. Series was lauded for
“the stimulating manner in which
it brings noted scholars . . . to the
television sereen for a delightfully
entertaining and informal display
of their learning.” Added the cita-
tion: “. . . superb blending of the
academic and the entertaining.”

There were no Sspecial awards
for 1951, nor for children’s pro-
grams as such. Entries are sub-
mitted by individual stations, net-
works, newspaper and magazine
editors, listener groups and other
organizations. The board also takes
cognizance of recommendations by
its “listening-post committee.”

Greatest stir among acceptance
speeches, limited for broadcast re-
quirements, was made by Mr.

BROADCASTING *

Menotti.  After expressing his
gratitude for the freedom and op-

portunity allotted him in compos-

ing his TV opera, he said he re-
gretted the intrusion of commer-
cials in the middle of some pro-
grams, and blandly proposed his
own personal boycott of products
whose commercials “interrupt artis-
tic achievements.” While his audi-
ence gasped, he suggested it might
mean his missing quite a few mild
cigarettes.

The composer emphasized that it
is up to audiences to fight for bet-
ter programming, and quoted
George Bernard Shaw’s remark
that if they do not fight to get
what they deserve, they might de-
serve what they get.

Referring to recent bans on
broadcasting congressional hear-
ings and noting that the press has
been a more aggressive defender of
news freedom than broadcasters
have been, Mr. Murrow said a
threatening danger is that televi-
sion might become too complacent.
Television, he emphasized, is no in-
trusion to news and, to maintain
its effectiveness, must not limit it-
self to the sponsor’s investment,
but should assert its own integrity
and build its own ingenuity.

‘Auditory Wall Paper’

American radio listening is a sort
of “auditory wall paper,” according
to Mr. Cooke, whose acceptance
noted differences between American
and British broadcasting systems,
American and British audiences.
It is not similarities but dissimilar-
ities—and the understanding of and
respect for them—that often make
friendships meaningful, he said.

In his survey of television’s im-
mediate future, Mr. Weeks antici-
pated the presentation of good
Hollywood pictures on the air and
repeats of the better programs to
provide continuous and high level
consumption. Bowing to extensive
plans for coverage of national polit-
ical conventions this summer, he
hoped the issues would be “fairly
fought” on television.

Members of the Peabody Na.-
tional Advisory Board are:

Edward Weeks, Editor, Arlantic Monthly,
Boston, chairman; Mrs. Elizabeth Ames, ex-
ecutive director, *Yaddo," Saratoga Springs,
N. Y.; John H. Benson, chairman, Com-
mittee on Consumer Relations in Advertis-
ing, N. Y. C.; Bennett A. Cerf, president,
Random House, Inc, N. Y. C.; John
Crosby, radio columnist, New York Herald
Tribune; Mark Ethridge, publisher, Louis-
ville (Ky.) Courier-Tournal and imes;
Earl J. Glade, Mayor, Salt Lake City, Utah;
Philip Hamburger, television writer, The
New Yorker; Joseph Henry Jackson, literary
editor, San  Francisco (Calif.) Chronicle;
Waldemar Kaempflert, science editor, New
York Times; Mrs. Dorothy Lewis, Coordina-
tor, {J. S. Station Relations, United Na-
tions; Ralph McGill, Editor, Atlanta Con-
stitution; Paul Porter, former chairman,
FCC, Washington, D. C.; Dr. I. Keith Tyler,
direcror of radic education, Ohio State U.,
Columbus; Harmon W. Caldwell, chancellor,
University System of Georgia, Atlanta, ex-
officio, and John E. Drewry, Dean, Henry
w. éudy School of Journalism, U. of
Georgia, Athens, ex-officio.

EDITION of 1952 Publicity Directory
has been published by Publicity Adv,,
Kalamazoo, Mich. Book contains
r.ames of over 2,000 consumer, farm
and business trade publications which
accept free publicity on new products,
books, literature and new methods
and services.
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AWARDS luncheon of Virginia As-
socicted Press Broodcasters brought
together this foursome at Washing-
ton’s National Press Club fortnight
age. Standing {lI} Tony VYacarro, AP
White House correspondent, who was

principal luncheon speaker, and Fred
L. Hart, general managzr, WLPM
Suffolk, VYAPB president; seated (I}
Frank H. Fuller, AP Richmond, Va.,
bureau chief, YAPB secretary, and
Maynard Dillaber, news director,
WMVA Martinsville. Mr. Dillaber
succeeded Mr, Hart as VAPB presi-
dent [B®T, April 281,

WABB ASSAULT CASE

Verdict Is Returned

J. ED TAIT, 43-year-old former
official of an AFL motion picture
operators’ labor union, was con-
victed April 23 of a charge of con-
spiring to assault a radio techni-
cian during a strike against WABB
Mobile, Ala., in January 1950
[BeT, Jan. 23, 1950], according to
reports from the station.

Mr. Tait was fined $450 and
given a 60-day suspended jail sen-
tence, WABB said. He immedi-
ately appealed the verdict and was
released on bond. A grand jury
indictment accused Mr. Tait of con-
spiring with four other persons to
assault Dean Durham, former
WABB radio technician. The re-
maining four persons still face
trial, it was further reported.

CHNS

HALIFAX NOVA SCOTIA

THE
SIGNBOARD
OF
SELLING POWER
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MARITIME PROVINCES
ASK
JOS, WEED & CO.
350 Madison Ave., New York

He Has the Reasons Whyl
5000 WATTS—NOW!

FLOOD WORK

More Stations Report

FURTHER details on flood cover-
age and fund-raising for flood re-
lief were reported last week with
several more stations recording
their services during the emer-
gency [BeT, April 21, 28].

WCCO Minneapolis-St. Paul cli-
maxed its Mississippi - Minnesota
Rivers flood coverage with an
Emergency Call program April
15 featuring a distress call by Gov.
C. Elmer Anderson who reported
on President Truman’s allocation
of $100,000 in emergency funds for
flood relief.

Staffers of KGCU Mandan, N. D,,
broadcast messages of the Missouri
River flood until their transmitter
was inundated, then relayed their
flood information to KGCU’s rival
station, KFYR Bismarck. The Bis-
marck station, after covering the
flood, started a fund-raising cam-
paign which brought donations of
$9,000.

Omaha stations KMTV (TV),
KBON, KFAB and KOWH helped
raise $10,674 for three relief agen-
cies, Red Cross, Salvation Army
and Volunteers of America. All
Omaha-Council Bluffs stations were
cited by the National Assn. of
Radio News Directors board of di-
rectors for their flood work.

WOL Washington reported Mike
Hunnicutt raised $300 to $400 for
the Red Cross for flood aid during
his all-night program April 26.

Nebraska Nominations

NEBRASKA’s 23 radio and two
TV stations have been nominated
for the Ark-Sar-Ben Good Neigh-
bor Award for service rendered in
time of disaster. Sam W, Reynolds,
civil defense director for Omaha
and Douglas County, made the
nominations. The award is given
annually to the individual or organ-
ization making greatest contribu-
tion to welfare of the state.

HOBSON SINKING
WCSC Gives Full Coverage

SINKING of the USS Hobson was
given unprecedented airing over
WCSC Charleston, S. C., as a public
service to the large Navy family at
the naval installation in that city,
many of whom knew and were con-
cerned about the Hobgon’s person-
nel.

At 12:30 p.m. April 27, the first
unconfirmed bulletin was aired.

The confirmed story of the Hob-
son collision with the carrier Wasp
was broadcast over WCSC at 1
p-m. Throughout the day, WCSC
played the story to the hilt with
bulletins and special interviews
with naval authorities. - At 7:38
p.m., WCSC interrupted the Amos
'm’ Andy show to broadcast the list
of survivors.

WCSC said that other Charleston
stations also interrupted their
regular schedules to air the latest
Hobson developments.

BROADCASTING ® Telecasting

WITH EFFICIENT NEW ALTEC CONSOLES

The Altec 250A and 230B consocles repregent a new quality standard
for speech input equipment. Their frequency response, noise level
and low distortion more than meet the most stringent broadcast
requirements. They are compact and completely seli-contained,
without external power supplies, junction boxes or other equip-
ment. Flexibility, compactness, accessibility and ease of operation
are just a few of the outstanding features of these new consoles.

console For the ultimate in quality
control the 250A Console is the linest unit ever made for AM,FM or TV
studio use. Ilts compactness is made possible by the use of newly
designed miniature plug-in preamplifiers, line amplifiers and power
supplies. The preamps are only 1 % "x4Y4"”x%". The line amplifiers and
power supplies are 2% “x4%"x9%". You will find that the new Altec
250A Console leads to better control, more economical operation.

Frequency Response (= 1 db 20-20,000 cycles)  Miniature plug-in amplifiers snd power supplies
Calor coded controts according to function

Two outpul channels with illuminated VU meters
Complete patching parel

Only two amplifier types, three tube types,
Built-ir tube cheching facilities

Compact (36" 31"k 55" including desk)

Very low distortion
Very low noise level

As many as 12 balanced line mike inputs
(mix 7 simultanecusly}

4 line inputs

4 utility inputs } (mix 4 simultanecusly)

The 230B is the
ideal console for small
station or individual studic
operation. It has eight low level
microphone or turntable inputs controlled
by four mixing controls and four line inputs controlled by two mixers.
Its low height (8% ") provides maximum studio visibility. The con-
trols are color coded and all parts are readily accessible. No other
consocle in its price range offers as much as the Altec 230B.

9356 Santz Manica Blvd., Beverly Hills, Calif.
161 Sixth Avenue, New York 13, New York

LANSING CORPORATION
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ONTARIO OUTLETS
Fight Copyright Issue

TEN Canadian small-market sta-
tions have filed in Ontario Supreme
Court to stop collection of copy-
right fees by the Composers,
Authors, Publishers Assn. of
Canada (CAPAC). Ontario stations
took the action following a two-
day meeting of the Canadian Assn.
of Broadcasters’ Toronto Board of
Directors.

Cf\PAC sought to collect copy-
right fees on a percentage basis
under a new revenue ruling set. by
the | Canadian Copyright Appeal
Board at Ottawa. The association
was | empowered by the board to in-
spect station books and determine
a gross revenue figure on which to
base fees for a fiscal year [BeT,
April 21].

The 10 stations cite their in-
ability to predetermine what their
gross revenue will be for the year
on Jan. 1 of that year as provided
in the revenue ruling by the board.

They also maintain CAPAC
should not collect on percentage
of a station’s gross revenue, since
that|revenue is derived only in part
from use of CAPAC music. The
stations already have stopped
playing CAPAC music and plan to
use only BMI Canada Ltd. and
public domain music.

Virtually all Canadian stations
are supporting the CAB board
stand on the copyright tangle. Sta-
tioni filing in court action are:

‘CHML and CKOC Hamilton, CKBB

Barrie, CJBQ Belleville, CKLB
Oshawa, CJOY Guelph, CKFI Fort
Frances, CFOS Owen Sound, CKTB
St. Catherines and CFOR Orilla,

WRITERS' STRIE

Would Hit Network Shows

SUCH sponsors as Piel’s Beer,
Shell 0Oil, Bayer Aspirin,’ Metro-
politan Life Insurance and Sanka
Coffee will be affected when Radio
Writers Guild calls a strike of its
news and continuity writers, it was
indicated last week when the guild
announced that more than 100 in-
dividual shows would be hit by a
walkout of continuity writers.

Services of news writers and
editors would be withdrawn from
an additional total of 27 broadcast
hours per week, with another 14
hours of sustaining news shows
also to be affected. RWG figures
exclude both radio and TV shows
authored by freelance writers, who
are expected to join the strike pro-
posed against NBC, CBS and ABC.

Union spokesmen also announced
the dropping of the guild request
for national negotiations, a major
issue in its pay dispute for news
and continuity authors.

NET earnings of $1,515,506, equal to
79 cents per share, by Admiral Corp.,
were announced last week by Ross D.
Siragusa, president, on first quarter
sales of $43,970,366 compared to $2,-
408,344, or $1.25 per share for same
period in 1951.

KMTV-KMA
Present Top
Coverage of
Flood Crisis!

ere’s the greatest story of dis-
astdr coverage ever to come out of
the| Midwestt KMTV-Omaha and
KMA.-Shenandoah, Iowa, operat-
ing| separately, presented to their
audiences, outstanding TV and Ra-
dio. coverage of the Missouri River
Flood.

KMTV, Omaha, with 3 on-the-
spot remote CBS-TV telecasts from
danger areas, kept viewers up to
date on flood happenings. Four mo-
tiofd picture cameras were working
round the clock to record the:epic-
making struggle against the “Mad
Missouri.” Three daily news tele-
casts plus many “special events”
programs, gave KMTV top flood
coverage in the metropolitan Om-
aha area.

KMA, Shenandoah, Iowa, per-
formed extra-heavy duties during
the flood emergency. KMA’s staff
reported conditions in hundreds of
square miles of non-metropolitan
areas which were not served by local
radio stations or daily newspapers.
KMA'’s news and special events men
maintained a 24-hour emergency
broadcast and warning system for
residents of the flood-stricken area.

Once again, the people in these areas who rely on KMTV and
KMA for the Best in news and entertainment, received the most
complete emergency coverage possible.

CES
DL T
AEBLC

KMTV

OMAHA 2, NEBRASKA
CHAMMEL 3
Rgpreignted by KATE AGENCY

5000 WATTS
REOKC

SHENANDOAH, 1OWA

Boprosented by
AVERY -KNODEL, INC

MAY BROADCASTING COMPANY
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KTRH COVERS ‘EXERCISE LONGHORN’

Uses Full-Time 5taff in Field for Daily Reports

*COMMENDATIONS have gone

to KTRH Houston from the Army
for its full-time and competent
coverage of “Exercise Longhorn,”
huge joint Army-Air Force ma-
neuvers held from March 18-April
11.

The gigantic military exercise
was also an all-out “Operation
Broadeasting” for the independent
Texas station which devoted 7%
hours of air time and some 1,000
man-hours to broadeast daily
coverage of the Texas-staged event.
Other independent Texas stations
covering the exercise included
KTEM Temple and WACC Waco,
the latter originating for Liberty
Broadcasting System.

KTRH maintained a full-time
crew to cover the exercise involving
110,000 men, set up to simulate an
invasion by an aggressor nation
from Corpus Christi after it pre-
sumably had invaded and taken
South America and Cuba and had
driven a wedge from Corpus Christi
through Texas to the town of
Lampasas.

Covering all phases of the ma-
neuvers with Fort Hood as its base
of operations, the KTRH special
events crew of six men included
Tom Jacobs, program director;
Corwin Riddell, news director;
Jim Ross of the news and special
events staff; Jack Drake of the
news staff; Julius Smith, assistant
chief engineer, and Jim Byrd, en-
gineer. Daily roundups were broad-
cast over remote wire.

Pre-Exercise Pickup

Stressing  interpretation and
documentation, KTRH presented
its first broadcast March 19 after
conferences with military personnel
in San Antonio. The broadecast in-
cluded explanations of the military
situation by Lt. Gen. William Hoge,
Fourth Army commander and di-
rector of Exercise Longhorn, and
Maj. Gen. Edward J. Timberlake
of the Ninth Air Force.

Mr. Drake broadcast on-the-
scene interviews from the first
plane carrying men into the battle
area and flew in with the 31st
Dixie Division’s 8,000-man air lift,
interviewing the paratroopers.

Mr. Smith, who doubled as news-
man and engineer, and Mr. Drake
broadcast to listeners the actual
sound of battle after they ventured
into no man’s land to record the
action. KTRH also secured an ex-
clusive interview with Army Secre-
tary Frank Pace Jr.

KTRH also gave Texans a
documentary broadcast of the oe-
cupation of Lampasas, including
the speech of aggressor Gen.
Charles D, W. Canham, com-
mander of the 82nd Airborne Divi-
sion, who posed as “Gen. Gustav
Muller” of the Aggressor Army.

Lt. Bob Mackall, former WFMJ
Youngstown, Chio, program direc-
tor, now radio-television-newsreel
officer for the public information
office of the Fourth Army in San

BROADCASTING o

Col. Alvin E. Hebert (1) of Ma-
neuver Direction Headquarters and
KTRH engineer Byrd record cri-

tique of the exercise.

Gen.

Hoge evaluates Exercise
Longhorn's success at critique.
* * *

Antonio, cited KTRH’s coverage
of the exercise. The station worked
in co-operation with Lt. Mackall
and Lt. Col. John J. Kelly, public
information officer for Maneuver
Direction Headquarters.

KTRH broadcast the final cri-
tique April 11 with talks by top
Army and Air Force officers to the
500 unit leaders of the operation.

Mr. Smith drove more than 700
miles in five days getting inter-
views on recorders and transport-
ing them back as far as 100 miles
to Fort Hood for broadcast. In-
the-field broadcasts were made by
portable tape recorders, then edited
into documentary style. Several
special bulletins were presented by
direct tape feeds. Other special
equipment included gasoline-driven
motor generators and equipment
for converting 24-volt direct cur-
rent.

BAB Clinic Postponed

THE SALES clinic scheduled by
BAB for New York last Monday
was postponed because of the ill-
ness of Vice President Kevin B.
Sweeney, one of the leaders in the
clinic series. Next clinic is set for

today (Monday) in St. Louis.
Others this week: Wednesday,
Kansas City and Friday, Des

Moines. The series extends through
Sept. 19. New date for the New
York clinic has not been designated.

Telecasting



TELECASTING

PROBLEMS?

Are you
IN or going into TELEVISION?

With many years experience in all phases of television broadcasting, we of-
fer an exclusive consulting service in selective markets to fit the needs of broad-
casters, present or prospective, who require help in preparing and evaluating:—

I. Application Data 8. Operating Policies-Practices

2. Cash Requirement Estimates 9. Programming Policies, Formats and

3. Appraisal of Competition Schedules

4, Production Facility Planning 10. Expense Budgets

5. Studio and Space Layouts Il. Revenue Estimates

6. Organization and Personnel 12, Coverage Data
Requirements 13. Market Appraisals

7. Integration of TV with Existing I4. Network Affiliation Potentials
Operations I5. Rate Cards

A ND if you have financing problems, we will be glad to discuss your require-
ments with you—confidentially, of course.

We are neither lawyers nor radiation engineers, but we will work with the
representatives you may now have or may select, in these fields, in the prepa-
ration of material for your application and supporting evidence, we will collab-
orate directly with you and your staff on every other aspect of a complete
station construction, fiscal. organizational and operating plan.

We stay with you until you are "on the air' and as long afterwards as you
have need for our services.

Send for a brochure describing our service in more detail.

Inquiries which will be treated confidentiolly and ocknowledged promptly may be addressed to:

Noran E. Kersta Company Frank E. Mullen & Associates
43 Meadow Street 121 South Beverly Drive
Garden City, N. Y. Beverly Hills, California

Phone—Garden City-3-1075 Phone—Crestview-1.7191



Dog writes about man!

I'm on WICN-TV...I'm
Rollie Johnson's dog

...not for sale

..« not a prize
... not a contest!

f It’s great to be five months old
and the first dog actually raised
and trained under TV cameras. My
master is Rollie Johnson, Sports Di-
rector of WT'CN in Minneapolis, St.
Paul. He figures more people will un-
derstand and own dogs if they see how
much fun we have.

,é,
-o

This Rollie is a swell master!
Even when his evenings include
a TV program, a speech, telecasting a
sports event, or his Big Brother meet-
ing . . . he always winds up with time
to play with me.

/ -@, Rolhe is starting his TV
@-" fishing contest on WTCN
soon. Last year the entries, from a one
pound sunnie to a fifty pound sturgeon,

totaled four tons of fish! Lots of tackle

and equipment got sold, too! Rollie '

travels around a lot, takes lots of
movies of folks at their favorite sport,
and shows ’em on our programs. Seems
like fellows get a kick out of seeing
themselves on TV,

A

I Guess I’'m Just one more in the
0 "—' Rollie Johnson fan club; I know
what folks up here mean when they say
people like Rollie are old friends in-
stead of announcers. By the way, some
spots on some of his sports shows are
open for sponsorship. Rollie and I
would like to have you ‘‘aboard” if we
can help you to sell your product.

~

W Sty

TV CHANNEL 4
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VHF PROPAGATION

By EARL ABRAMS

DOES new information on VHF
propagation, showing that consist-
ent long-distance reception in those
bands is possible, pose a threat to
TV?

That possibility, fanned by news-
paper stories last week, had TV
engineers searching National Bu-
reau of Standards Report No, 1172
for guidance. It is entitled “A New
Kind of Radio Propagation at Very
High Frequencies Observable Over
Long Distances.”

That report told how a VHF
signal transmitted by Collins Radio
Co. at Cedar Rapids, Ia., was re-
ceived consistently via skywave re-
flection at NBS's Sterling, Va,
receiving station, 800 miles away.

Up to now, the theory. was that
VHF signals are not reflected from
the ionosphere.

Consensus of TV engineers is
that the facts are significant, and
hold out a promise for communica-
tion and possibly other special pur-
poses, but are not a threat to TV,

That attitude was summed up by
an FCC official in this manner:

e The Commission knew about these
tests before it set up its TV allocation
table in its final report [B.T, April 14].

¢ The received signals in this ex-
periment are of such low intensity that
they do not seem significant as a TV
interference factor.

& The transmitting and receiving
antennas are highly directional and the
receiver is highly sensitive, much more
s0 than is common for commercial TV
stations.

Inter-Continental TV

Possibility that the results hold
out hope for inter-continental TV
was minimized by most observers,
at least for the immediate future.
Developments of this sort are a
matter of decades, one authority
commented. He likened this devel-
opment to that of the atom bomb
experience. How to obtain fission
was generally known in scientific
circles years before it was actually
accomplished. But it was not until
the U. S. decided it was necessary,
that the money and energies were
thrown into actual accomplishment.

Immense powers necessary to re-
lay a 6 mc video picture are “fan-
tastic,” according to some con-
sulting engineers. There may be
other and less expensive ways of
accomplishing the same result, they
pointed out.

Only manner in which the new
findings may have an impact on
TV is if a military or other govern-

BROADCASTING

ment agency requires the use of
these frequencies for special pur-
poses. That would mean an allo-
cation hearing—unless the world
situation degenerated to all-out
war—and TV broadcasters would
have opportunity to protect them-
selves. Bands involved encompass
Channels 2-6.

If the military or other govern-
ment agencies decided that the band
would be useful for defense or dip-
lomatic purposes, then the position
of the low-VHF band TV operators
would be serious, it is believed by
some. These observers recall the
Commission’s 1945 allocations re-
port which spoke of the insufficient
spectrum space available for TV
in the below-300 mc¢ region “to
make possible a truly nationwide
and competitive television system.”
They emphasize the FCC’s next
sentence: “Such a system, if it is
to be developed, must find its lodg-
ing higher up in the spectrum
where more space exists.”

Former FCC Chairman Wayne
Coy in several speeches during his
tenure urged the move of all VHF
to the UHF frequencies. Fact that
the Commission never seriously con-
templated such a move was ex-

New NBS Report Studied

plained by one FCC staff executive
after the final TV allocations report
was issued last month [B®T, April
14] on the ground that there would
not be sufficient room in the 470-890
mec band for a “truly nationwide
and competitive television system.”

Tests began Jan. 23, 1951 on 49.8
mc, according to the NBS report.
Continuous wave emissions were
used. Identical high gain 41.2-ft.
high horizontal rhombic antennas
with 500-ft. legs were used at both
the transmitting and the receiving
positions. Power of 23 kw was put
into the antenna. Receiver band-
width was 3 kc.

Signal Intensity Charts

Included in the report are charts
showing signal intensity received
in April 1951 and June 1951. They
varied from a high of 26 db above
one microvolt at about noon to a
low of 4 db above one microvolt at
about 11 p.m.

Signal was consistently received,
irrespective of season, t'me of
day or geomagnetic disturbances.
Strength of the signal was actually
enhanced during sun spot condi-
tions (which normally cause fading
on usual high frequency 3 to 30 mc

circuits) and during passage of
metcors. The latter phenomenon
was accompanied by loud hetero-
dyne whistles.

“Scatterirg’ effect from the E
layer of the ionosphere was ad-
vanced as an explanation of the
phencmenon, with the possibility
that the D layer played a part in
reflecting the signals.

Future experimentation for fre-
guency and distance dependence is
planned, as is a more detailed study
of the received sigral. During a
short period a receiving test was
made with a station in Bermuda,
2,600 miles from Cedar Rapids, but
reception was erratic and not as-
soctated with sporadic E ionization,
NBS stated.

Last February NBS reported a
new theory of VHF propagation
which held that the bending of sig-
nals of this band over the horizon—
heretofore considered in the nature
of a “freak” condition—might be
considered normal and not an ex-
ception to the “line-of-sight” theory
of VHF propagation [BeT, Feb,
4], Tests had shown, NBS re-
ported, that such conditions were
too frequent and regular to be con-

(Continued on page 96)

ALLOCATIONS CHANGES

FIRST requests for changes in the
table of assignment in the FCC’s
Sixth Report and Order on TV
[BeT, April 14] were filed with the
Commission last week.

Asking for changes in specific
city-by-city instances, the follow-
ing petitioned for changes: WMCT
(TV) Memphis, Tenn,; WISC-AM-
FM, Madison, Wis.; KTEM-AM-
FM Temple, Tex.; KXEL-AM-FM
Waterloo, Iowa.

The Commission erred when it
ordered WMCT to change from
Channel 4 to Channel 5, the Mem-
phis station averred, Error is due
to the fezct, its petition stated,
ttat the distance from its trans-
mitter to . Nashville, Tenn. (also
assigned Channel 5) is 187.5 miles
—two and a half miles less than
tke 190 mile co-channel minimum
established fer Zone II siations.

In order to meet the established
minimums, WMCT asked that its
show cause orcer Le amended to re-

® Telecasting

quire it to change to Channel 3,
which was assigned to Memphis in
the final report.

Assignments of Channel 5 to
Nashville and Channel 3 to Mem-
phis were not in the proposed Third
Report last year, the Scripps-
Howard station (Memphis Commer-
cial-Appeal) pointed out. There-
fore it had not objected to the
reguirement that it change from
Channel 4 to 5 when comments
were invited last fall.

WISC Comments

WISC in comments last fall on
the Third Report proposals had
proposed that VHF Channel 3 be
reserved for educational use and

‘the remaining three UHF channels

be made commercial—so that all
commercial TV stations in the Wis-
consin capital be competitive. The
Commission had proposed to re-
serve & UHF channel for educa-
tional use, permitting commercial

Asked of FCC

operation of the sole VHF channel
and two of the three UHF chan-
nels.

Doubt that the Commission
judged the Madison situation cor-
rectly was expressed by WISC, It
called attention to the fact that it
had filed two comments and re-
ferred to the discussion in the Sixth
Report as nrobably using the wrong
comment,

Reservation of VHF Channel 3
instead of a UHF channel would
comply with the Commission prin-
ciple regarding educational reser-
vations, WISC averred. It pointed
out that Madison is an educational
center and the Commission said in
its final report that wherever it
could, it assigned a VHF frequency
in those communities for educa-
tional use. The Wisconsin station
also pointed out that in 16 educa-
ticnal centers, the Commission as-
signed the sole VHF wavelength

(Continued on page 97)
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CBS-TV CLINIC

PRO LEMS and procedures of
telev ion station operation, start-
ing g\nth the application to FCC
for guthority to construct, were
apprgised for some 250 executives
from|CBS-TV and CBS Radio affil-
iates| at a two-day “post-freeze”
elinicjconducted by CBS-TV in New
York!last Thursday and Friday.
J. L. Van Volkenburg, president
of CBS Television, who called the
clinic) an =aid to both prospeetive
and present TV broadcasters, told
the assembly at the opening session
Thursday that FCC’s lifting of the
freeze means that “television can
begin. to stretch its muscles and
reveal its huge strength.”
Reviewing TV’s growth since the
first CBS Television clinie in March
1948, |he pointed out that CBS-TV
then provided 78 minutes of net-

Post-Freeze Outlook Explored

work programming daily, of which
32 minutes were sponsored whereas
today the network is programmed
for about nine hours daily, with
8% hours of that total sponsored.

“Even with this phenomenal in-
crease in the size and significance
of television,” he added, “we know
it’s still only the beginning.”

‘“We meet today at the very
threshold of the explosive expan-
sion of a great social, cultural and
economic force,” Mr. Van Volken-
burg declared.

Fred M. Thrower, vice president
in charge of network sales, cited
some 50 national advertisers not
yet in TV but who he predicted
will move more and more into this
field.

He pointed out that CBS-TV'’s
business in January and February
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television applications

Digest of Those Filed With the FCC April 25 through May 1
(t Indicates pre-thaw application re-filed.)

Boxscore

Applications filed since April 14 ... ... 13 7

VHF UHF Total
20
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Listed by States

+ COLORADO SPRINGS, Col—TV
Colorado Inc., Ch. 11 .(198-204 me),
ERP 200 kw visual; antenna height
above laverage terrain 1,816 ft., above
ground 187 ft. Estimmated construc-
tion cost $304,071, first year operating
cost $213,000, revenue $192,400. Studio
locatign Exchange  National Bank
Bldg. | Transmitter location '“The
Horns/” 1.3 mi. N. Cheyenne Mtn,,
38°¢ 45 427 N. Lat.,, 104° 51’ 517 W
Long.| Studio equipment DuMont,
transnlitter DuMont, antenna RCA.
Legal gounsel Pierson & Ball, Wash-
irgton] Consulting engineer E. C.
Page, Washington. Applicant firm in-
cludes| licensees of KVOR Colorado
Springs, Col.,, and KGHF Pueblo, Col.,
two gtations each independently
owned, each with 50% interest in TV
Colorado Inc. Representatives of the
two stations would manage station.
Principals include: James D. Russell,
president and general manager of
KVOR, Gifford Phillips, president of
of KGHF, Robert Ellis, general man-
ager of KGHF, Betty Z. Russell, of
Colorado Springs, H. C. Harmon, Col-
orado Springs businessman, and Har-
ry C. Schnibbe, Denver businessman.

$JACKSON, Miss.—Mississippi Pub-
lishers| Corp. (Jackson Daily News),
UHF Ch. 25 (536-542 mc), ERP 197
kw visual; antenna height above av-
erage terrain 522 ft., above ground

522 ft! Estimated construction eost
$404,030, first year operating cost
$175,000, revenue $125,000. Studio

location to be determined. Transmit-
ter location Pascagoula and S. West
Streets, Jackson, 82° 17° 48”.
70° 111 59” W. Long. Studio equip-
ment (GE, transmitter GE, antenna
- GE. Legal counsel Wheeler & Wheel-
er, Waghington. Consulting engineer
Raymond M. Wilmotte, Washington.
Prmcu:l:xls include: Second Viee Pres-
ident Major Frederick Sullens (11%),
editor lof Jackson Daily News, and
Treasuyer Walter G. Johnson (25¢;),
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N. Lat.,

business manager of Jackson Daily
News.

+ WILKES-BARRE, Pa.— Wyoming
Valley Bestg. Co., UHF Ch. 34 (590-
596 mc), ERP 250 kw visual; antenna
height above average terrain 1,004
ft., above ground 243 ft. Estimated
construction cost $397,600, first year
operating cost $225,000, revenue $260,-
000. Studio location 88 N. Franklin
St. Transmitter location Penobseot
Knob, 41° 10’ 687 N. Lat., 76° 52’ 256"
W. Long. Studio equipment GE, trans-
nitter GE, antenna GE, Legal coun-
sel Miller & Schroeder, Washington.
Consulting engineer John Creutz,
Washington, Applicant is licensee of
WILK-AM-FM Wilkes-Barre. Prin-
cipals include: President Dr. Isaiah
C. Morgan, M.D. (12% %), and Secre-
tary Roy E. Morgan (12%%), general
manager of WILK-AM-FM.

ABILENE, Tex. — Citizens Bcsig.
Co., Ch. 9 (186-192 me), ERP 2.8 kw
visual; antenna height above average
terrain 207 ft., above ground 282 ft.
Estimated construction cost $168,-
623.50, first year operating cost $140,-
000, revenue $170,000. Studio-Trans-
mitter location 25th and Butternut,
Abilene, 32° 25’ 117 N. Lat., 99° 44’ 127
W. Long. Studio equipment DuMont,
transmitter DuMont, antenna RCA.
Legal counsel Krieger & Jorgensen,
Washington. Consulting engineer
George P, Adair, Washington. Appli-
cant is licensee of KWKC Abilene.
Principals include: President W. P.
Wright (25% ), whose interests, in ad-
dition to KWKC, include 109% of
KRIG Odessa, Tex., automobile dis-
tributing companies, ranches, real es-
tate, and petroleum distributor; Vice
President 0. D. Dillinghem (25%),
whose interests, in addition to KWKC,
include a dairy, various investment
companies, banks and other busi-
nesses, and A. C. Etter (26%), whose
sole interest is KWKC, where he is
general manager.

was 95% ahead of that for the
same period in 1951, and said CBS-
TV leads all networks in total num-
ber of sponsored quarter-hours, in-
cluding all new business on the
books but excluding political con-
vention and election coverage.
These sponsored quarter-hours on
CBS-TV now number 164, as
against 259 sponsored on all three
other networks, Mr. Thrower as-
serted.

He cited TV’'s dropping cost.per-
thousand—from $3.49 three years
ago to $1.79 now—and increased
sales results as ‘“simple economic
factors’” which, he said, have led
989% of the nation’s leading food
and drug firms to increase their
TV budgets during the past two
years.

Turning to commercial program-
ming, Hubbell Robinson Jr., vice
president in charge of network pro-
grams, told the clinic that a net-
work must create ‘“a balanced line
of merchandise” to fit the varying
budgets of advertisers.

“Yon have a right to expeet from
CBS Television,” he said, ‘“pro-
grams that meet these three re-
quirements: Shows the audience
will like so well they will make

them into hits; shows that sell
goods; shows with great staying
power.”

He expressed the view that there
always will be a place for “a limit-
ed number of big spectacular

NEW APPLICANTS

Four Submitted

ONLY one new TV application was
filed last week, but three were re-
submitted under the new TV allo-
cations rules.

New application was from
KWEKC Abilene, Tex., seeking Chan-
nel 9, proposing 2.8 kw-power, with
207 ft. antenna height above aver-
age terrain. Station proposes to
spend $168,623.50 for comstruction.

Re-submitting applications were
Jackson (Miss.) Daily News, which
seeks UHF Channel 25, with 197
kw, 522 ft. antenna height above
average terrain. It proposes to
spend $404,030 in construction.
WILK-AM-FM Wilkes-Barre, Pa.,
is asking for UHF Channel 34,
with 250 kw, 1,004 ft, antenna
height and plans to spend $397,500
in building, Combination of the li-
censees of KVOR Colorado Springs
and KGHF Pueblo is asking for
Channel 11, with 200 kw, 1,816 ft.
antenna height., Construction costs
are estimated at $304,071. Each
licensee owns 509 of the new com-
pany.

Among others announcing their
TV station plans were WJR Detroit
(see separate story this page),
WMGM New York (see separate
story on page 68) and WTRF-AM-
FM Bellaire, Ohio, which an-
nounced that it would re-file for
Wheeling, W. Va., Channel 7, with
316 kw, and plans to spend $700,-
000 in construction.

BROADCASTING o

shows,” but that ‘“the big market
lies in creating a product that gives
a profitable, rewarding value for
the medium-priced advertiser.”

Sig Mickelson, director of news
and public affairs for CBS-TV,
urged that both stations and net-
works schedule strong programs in
the public interest, asserting that
TV has unprecedented value as a
means for public improvement.
Further, he said, there is no need
to “be frightened by the words com-
mercial and commercialism.” He
cited news shows as traditional
money-makers in radioc which can
also be money-makers in television,
paying dividends not only in reve-
nue but in public relations, cem-
munity service, and community
prestige.

Special events, education, reli-
gion, government and polities were
among other fields in which he said
TV can make significant contribu-
tions in local, regional and national
service.

Charles Luckman, of the firm of
Luckman .& Pereira, architects of
CBS Television City in Hollywood,
outlined differences between the
needs of motion picture studios and
those for TV use. He said a study

(Continued on page 97)

GOODWILL PLANS

Seeks 4-Station Network

PLANS tp build four TV stations,
linked together as a regional net-
work, were revealed last week by
WJIR Detroit,

John F. Patt, president of The
Goodwill Stations Ine. (WIR,
WGAR Cleveland and KMPC Los
Angeles), said the decision to build
the stations followed extensive
study of the FCC's Sixth Report &
Order [B®T, April 14].

Mr. Patt said WJIR will apply
for UHF Channel 50, for Detroit;
Channel 11 in Toledo, Ohio; Chan-
nel 12 in Flint, Mich., and Channel
5 in Bay City, Mich.

All four proposed stations will
be in cities now covered by WJR
radio.

Programs for the regional net-
work will originate from all four
stations. If plans are approved,
educational, farm, special event and
entertainment programs of area in-
terest will be telecast over the net-
work.

Cost of the four stations was
estimated at $2,200,000, Earmarked
is $1,000,000 for Detroit, $600,000
for Toledo, and $300,000 each for
Flint and Bay City.

Tentative location of the WIR-
TV transmitter and tower is the
Fisher Building with studios in the
same building or in the New Center
area.

WGAR Cleveland, WJR sister-
station, is applying for UHF Chan-
nel 65 for its city.

Since present FCC rules prohibit
one entity from owning more than
five TV outlets, it appears that
The Goodwill Stations Inc. does not
plan to seek a TV outlet for its
KMPC in Los Angeles.

Telecasting



UHF DEFENSE

IN A ringing defense of UHF cov-
erage potentials, Comr. Robert F.
Jones last Thursday attacked what
he called “absurdities” in FCC’s
“firm, fixed and final” TV alloca-
tions plan. He charged that the
Commission has “tried to legislate
instead of regulate” the industry.
“The purpose of the allocation
plan being adopted by the Com-
mission is to create a nationwide,
competitive television system, but
the effect . . . is to deny local tele-
vision to cities not included in the
(allocations) table,” he asserted.

Comr. Jones, dissenter in toto to
FCC’s final TV “freeze” lift report,
addressed the Ohio Assn. of Ra-
dic-TV Broadcasters Management
Clinic, meeting at Columbus, Ohio,
May 1-2. His speech bristled with
criticisms of the Commission's
findings, some of which were con-
tained in his original dissent [B®T,
April 147 Sixth Report supple-
ment].

Harking back to 1945, when a
previous Commission handed down
VHF assignments to 158 metro-
politan centers, Comr. Jones de-
clared:

“[ittle or no thought was given
to efficient use of the channels.
Today the Commission tries to
justify all of those assignments,
which are occupied by licensees, on
the erroneous ground that VHF
_channels have a greater potential
to cover wide areas than UHF
channels.”

‘Faults’ Listed

Today, the majority claims that
VHF now covers rural areas bet-
ter from VHF stations in the
largest cities are “fallacious reason-
ing from an engineering stand-
point” because either VHF or UHF
“can be made to cover wider areas
than the other,” the FCC Commis-
sioner asserted. He said the Com-
mission has attempted to “make the
arbitrarily wide minimum mileage
separations (of 1945) the bone and
sinew of the 1962 firm, fixed and
final allocation plan.”

Among the *“absurdities” and
“faults” stemming from “this
chain of events,” Comr. Jones con-
tinued, are these:

@ “Inefficient use of the spec-
trum,” with shrinking of the pres-
ent 12 VHF channels to the equiv-
alent of four in the northeastern
part of the country {(New York,
etc.).

@® Assumption that “every city
and hamlet in the U. 8. will use
maximum powers and antenna
heights.”

@® The plan “excludes all local
television service from every city

. . except the favored 1,274” and
provides 889 cities “with just one
local channel” despite the competi-
tion factor.

@® Introduction of UHF is prej-
udiced, “with no circulation of re-
ceiving sets versus the VHF with
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Made in Jones Ohio Speech

a circulation of 17 million VHF-
only receiving sets—a prejudice
“not confined to the intermixture
cities.”

@® Plan “throws the heaviest
financial burden upon those least
able to pay” (UHF operators).

@ UHF service is rrovided by
and large for small cities, thus
wasting ‘“the natural potential of
UHF over man-made noise in the
biggest cities.”

Scores Attitudes

Scoring the “UHF is wonderful
—you take it" attitude of one VHF
multiple station-owner, Comr. Jones
complained that Commission Rules
& Standards require 2,000-ft. an-
tenna heights at 1,000 kw on UHF
“to compete with relative coverage
of VHF channels operating at 500
feet at maximum power on the
basis of minimum co-channel sepa-
rations.”

UHF does not cover the same
areas and relative number of loca-
tions as VHF unless 2,000-ft. an-
tenna heights are used against 500-
ft. antenna heights for VHF when
separations are based on minimum
spacings, Comr. Jones observed. He
also cited lack of information on
tube and power costs per hour for
comparative size UHF-VHF trans-
mitters—that a 10 kw UHF trans-

mitter costs $4.90 and a 50 ‘kw
VHF $4.70 per hour.

Turning to coverage potentials,
Comr. Jones cited the Commission’s
Third Notice of 1950-51 and
charged that technical efficiency
charts “were not distributed to the
Commission until one year after the
Third Notice- was made public and
until the die had been cast for this
decision.” He traced steps leading
to FCC’s assignment policy:

Hard and fast mileage separations
based upon a New York sized maxi-
mum power and antenna height for
the smallest cities in the country give
us meaningless circles on the maps of
the United States. They have as littie
relationship to efficlency as tossing
poker chips upon the maps and draw-
ing circles around them. These circles
have no relationship to service areas.
They have no relationship to the na-
tural trading areas or the areas of
cultural influence of the cities included
in the plan. They are related to noth-
ing remotely connected with any rea-
soning concocted a year later to defend
the plan from an engineering or legal
standpoint.

The only relationship these circles
have to anything in the plan is:

(1) The Commission wants to give
VHF to large cities; (2) it will give
VHF to smaller cities if there isn’t a
bigger city within artillery range; (3)
the distance between centers of two
closest circles, at least one of which
does not represent an existing trans-
mitter site, because a minimum sépara-
tion for the national plan: (4) existing
licensees have a property right in the
channels occubied by them and will
not be disturbed unless separations be-
tween them can be made larger; (5)
the circles will not be moved even if
two circles can be used in two smaller

‘Lucy’ Viewers

FOR the first time in the his-
tory of television, a regularly
scheduled program—I Love
Lucy—is said to have been
seen in ten million American
homes. American Research
Bureau reports for Awril
point up that the April 7
show reached 10,600,000
homes. I Love Lucy, pre-
sented over CBS-TV Monday,
9-9:30 p.m., stars the hus-
band-and-wife team of Lu-
cille Ball and Desi Arnaz.

cities in place of ome in a larger city.

These meaningless circles centered
at the largest cities is the assignment
policy of the Commission. This as-
signment policy is Incorporated into
the general Rules and Regulations of
the Commission suppeorted by any kind
of an excuse conceived as an after-
thought. In other words, first we had
the meaningless circles; then the Com-
mission writes standards to fit the
circles.

Comr. Jones told existing licen-
sees that the Commission “staked
your claim, assessed the crude ore
and delivered a document [the
Sixth Report] giving you squat-
ters’ rights whether you work
the mine efficiently or rock along
with the old machinery. The FCC
land office made you masters of all
you survey when they assumed . ..
that you had a property right in
your channel.” He described ad-
vantages this way: .

(1) “You can squat on your chan-

(Continued on page 78)

HAMS ON 21 MC

AMATEUR radio operators’ use
of 21 me band [BeT, April 28],
officially authorized by the FCC
last week, could affect 80-807% of
the 17,000,000 TV sets in use to-
day.

That is the estimated number of
TV sets in operation which have
21 me intermediate frequency cir-
cuits—liable to interference from
nearby ham operators.

Use of 21-21.45 mc band by ama-
teurs began May 1. Authorized is
continuous wave radio-telegraphy.
Radio telephone use, which would
make the interference worse, was
proposed by the FCC, with com-
ments required by August 1.

According to a BROADCASTING *
TELECASTING check with RTMA
and manufacturers, Admiral and
Motorola are still using 21 me IF.
Admiral said it planned to go to
the RTMA-recommended 45.25 mc
IF “as soon as we feel an urgent
need to do so.” Motorola said it
planned to change to the higher IF
standard “before the end of the
year.”

Emerson changed its [F from 21
me to 45.25 mc only 30 days ago.

Philco switched about three
months ago.

RCA changed in the fall of 1951.
Other major manufacturers, like
General Electric, Zenith, DuMont
and Crosley, switched shortly after
the RTMA recommended the new

Telecasting

Reception Effects Seen

IF band in the middle of 1949.
Amateur radioc use of 21 mc has
been on the FCC “books” since
1945, when allocations below 30
me were made. In 1847, at the
Atlantic City International Tele-
communications Conference, that
assignment was made world-wide.

Early TV sets used 10-14 mc IFs.
TV set manufacturers standard-
ized on 21.1-21.8 mec for IF use
after World War II. That band
wag chosen because it was in an
area little used in the spectrum
at that time, it is understood, and
also gave good amplification, and
avoided beat interference and

- image response among other fac-

tors.

One major TV manufacturing
executive declared that use of 21
mec band by amateurs was “poten-
tially serious’ for TV reception.

However, it is not likely that the
100,000 “hams” will ali rip up TV
pictures on the 13 to 15 million
TV sets liable to that interference.
First, the amateur would have to
be a close neighbor of a TV set
owner. Next he would have to be
“working” the 21 mc band. And,
thirdly, the TV set could be so
well-shielded and constructed that
the interference would be negli-
gible, if at all.

Although the 21 mec frequency
is used for the sound IF, it is

linked with the synch pulse of the
video picture, Therefore any dis-
turbance could tear the picture,
change its brilliance, or show up as
bar lines across the face of the
tube.

Elimination of this interference
is considered a simple matter—for
skilled servicemen. A wave-trap,
filter or even reorientation of the
receiving antenna is considered
sufficient to overcome the inter-
ference.

The FCC considers itself ab-
solved of any responsibility for the
possible disturbance since it feels
that the manufacturers have been
on notice for more than five years.
At the same time, the Commission
ingists that it has no jurisdiction
over radio-TV manufacturers.

It is however backing an Ameri-
can Radio Relay League campaign
to tackle TV interference (TVI)
through local committees of ama-
teurs, servicemen, set distributors
and set owners [BeT, Nov, 19,
1951]. Its field engineers have been
told to cooperate in this endeavor.

. The Commission itself has urged

manufacturers to improve the de-
sign of their TV sets to overcome
their liability to interference. The
Commission became active follow-
ing a report on how an interference
situation in Dallas was cleaned up
through the cooperation of that
city’s hams and RCA.
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TAI_'_ TUWER MEET Committee Convenes May 6

MEETING of a joint committee of
broadcasting and aviation interests
to discuss heights and sites of tall
TV towers [BeT, April 28] has
been |scheduled for May 6, 9:30
am., |in Room 2622 Temporary
Bldg.'T in Washington.

Basis for the meeting of what is
known as the “ad hoc” committee,
whichl also includes representatives
of thef FCC and CAA, is the FCC’s
memorandum of two weeks ago
which proposes that towers more
than 500 ft. high and located out-
side civil airways should not be
considered hazards to air naviga-
tion if they are below a plane with
a slope of 50:1. Details of this pro-
posal Iwere illustrated on a chart
which!was distributed at the meet-
ing two weeks ago.

Joint working committee is co-
chairmanned by John R. Evans,
FCC, and D, D. Thomas, CAA. It
includes the following broadcast
representatives:

Thad Brown and Neal McNaugh-
ten, NARTB; Arthur Scharfeld
and Fred Albertson, Federal Com-
munications Bar Assn.; Robert E.
L. Kennedy, Assn. of Federal Com-
municdtions Consulting Engineers.

Representing aviation interests
are the following:

A, J, Quinn, CAB; Col. J. J. Me-
Cabe, |Air Force; Capt. R, G.
Armstrong, Navy; Richard G. Din-
ning, Air Transport Assn.; Larry
Cates, Air Line Pilots Assn.; Max
Karant, Aircraft Owners & Pilots
Assn.;|A. B, McMullen, National
Assn. df State Aviation Officials.

Full itext of the FCC memoran-
dum, which will be used as the
basis for the May 6 meeting, is as
follows
PURPOSE

Determination of a method of
achieving uniform treatment by the
¢ Regional Airspace Subcommittees of
applications for radio and television
antenna| towers over 500 ft, in height
located poff presently existing airways.

I DISCUSSION

The Sixth Report and Order of the
Federal Communications Commission
encourages high antennas to make the
most effective use of the television
frequency allocations authorized in
that order. Television antenna towers
up to 2000 feet in height are con-
%el:plated in the Sixth Report and

rder.

FCC Part 17, “Rules Governing the
Construction, Markin and Lighting of
Antenna Towers and/or Their Support-
ing Structures,” contains criteria for
determining radio tower limitation in
connection with air navigation. These
rules state, in part, that “Antenna
structures over 500 feet in height above
the groynd will require special aero-
nautical study irrespective of their
location.” Appendix B or Part 17 states
that alll appiications requiring aero-
nautical study will be submitted by the
FCC to the appropriate Regional Air-
space Subcommittee of the Air Co-
ordinating Committee for study and
recommendations.

The ACC Airspace Subcommittees use
CAA Technical Standard Order TSO-
N18, dated April 26, 1950, ‘‘/Criteria for
Determining Obstructions to Air Navi-
gation,” as a guide in making recom-
mendations to the FCC relative to the
acceptability of any proposed con-
struction. of antenna towers from an
air mavigatior obstruction viewpoint.
CAA TS(-NI18 is parellel to FCC Part
17 except that Part 17 is limited to
radio towers and CAA TSO-NI8 relates
to all types of obstructions. This order
states that «. objects shall be
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considered obstructions to air naviga-
tion (unless special aeronautical study
indicates otherwise) if they are more
than 500 feet above the ground.
(8ection B). Other lesser heights are
mentioned in TSO-N18 and Part 17 in
connection with airport approaches,
air trafic control areas and civil air-
ways. The Airspace Subcommittees
conduct the aeronautical study re-
quired by Part 17 and TSO-NI18, There
are no written criteria for achieving
uniform treatment by Regional Air-
space Subcommittees for determining
when objects over 500 feet in height
located off existing airways are not
considered as obstructions to air navi-
gation. This determination has been
made in the ?ast based upon expert
judgment, indlvidual consideration of
:iach case, and good operating prac-
ces.

The aviation, radio and television
industries have maintained excellent
cooperative relationships in these mat-
ters and each has respected the rights
and interests of the other. It is not
desired to change these relationships,
but with the advent of faster aircraft
and higher towers, it may be that
there is a need to assist expert judg-
ment with suitable criteria to achieve
more uniformity in considering similar
obstruction problems.

The suggestions and assistance of
both industries are desired in arriving
at necessary criteria. It Is desired to
exchange the views, on an exploratory
basis, of key aviation and radio and
television industry representatives who
have been invited to this conference.
For discussion purposes, one sugges-
tion_ for criteria is attached as Ap-
pendix A, Other proposals may be
presented by those present for discus-
sion and study.

APPENDIX A

SUGGESTED CRITERIA FOR USE BY
AIRSPACE SUB-COMMITTEES IN
MAKING AN AERONAUTICAL
STUDY OF OBJECTS MORE THAN
500 FEET HIGH LOCATED OFF
OF CIVIL AIRWAYS

Objects located outside the limits of
the present civil airways or direct

OUTLOOK FOR CP'S

Hyde Sees Slow Start

SOME TV applicants are expected
to be granted licenses under the
new television allocations before
the end of the year, but the num-
ber will be limited, FCC Comr.
Rosel H. Hyde said during the
Georgetown U. Forum on WTTG
(TV) Washington April 27.

Comr. Hyde, appearing with
Thad H. Brown Jr., director of TV
for NARTB, and Rev. Daniel E.
Power, S. J., program director for
the Georgetown U. radio and tele-
vision forum, representing educa-
tion TV aspirants, said “a few”
licenses probably will be granted
“in a short time.” A transcription
of the forum, moderated by Frank
S. Blair Jr., was to be broadcast
over WOL Washington yesterday
(Sunday).

Mr. Hyde indicated many smaller
communities might get TV stations
before larger ones “because in the
smaller communities and markets
there will be fewer applicants who
want to undertake the hazards” of
constructing stations, leaving “en-
terprising operators” a clear field
in hearings.

Comr. Hyde said grant of li-
censes for the 82 VHF and UHF
channels depended on “how fast
we can make judgments on ap-
plications.”

routes which are more than 500 feet
above ground shall not be considered
obstructions to air navigation if they
are below a plane with a slope of 50:1
measured upward and outward in a
vertical plane at right angles to the
hkoundary of an airway or control area
or the 5-mile boundary from the cen-
ter of a direct off-airway route. The
50:1 slope will be projected from a point
500 feet below the minimum en route
altitude of the airway or route and
will extend a distance of 5 miies on
either side of the houndaries thereof,
measured horizontally from either
edge and at right angles to the alrway
or route center-line. This area will
extend for a distance of 285 miles on
each side of and parallel to the airway
or direct route measured from the radio
navigational facility of the airway.
Beyond the 25-mile point, objects
located anywhere within 5 miles of the
boundaries of an airway or direct route
which are 500 feet beiow the minimum
en route altitude of the airway or route,
will not be considered as hazardous
obstructions to air navigation.

Any object over 500 feet high beyoend
5 miles from the boundary of the air-
way or direct route normally will not
be considered as a hazardous obstruc-
tion to aircraft em route on civil air-
ways or direct route. In any case, it
will be required that these objects be
studied to determine whether they will
have an effect on VFR off airways
operations, instrument approach pro-
cedures or flight operations in the
vicinity of airports

LOEW’S INC.
May File for TV

LOEW’S INC., motion picture
company and owner of WMGM
New York, may file applications
for television stations, according to
statements by Vice President J.
Robert Rubin at a stockholders’
meeting Tuesday.

The executive, underlining the
fact that his organization was
“considering” application, did not
indicate how many stations might
be sought or where they would be
located. His remarks came in an-
swer to a question from the floor,
Organizational problem in the ap-
plication, he said, was whether
Loew’s would seek outlets in its
own name, in the name of the the-
atre company now being organized,
or in the title of the surviving
distribution organization.

His company has no plans for
production of TV films, Mr. Rubin
added, and has not considered sell-
ing its backlog of film properties
for television release.

Backs TV at Hearings

TELEVISION should have equal
rights with other media in coverage
of congressional hearings, Rep.
Hugh B, Mitchell (D-Wash.) said
last week in a broadcast on KJR
Seattle under sponsorship of the
Washington State Press Club. He
said TV eventually would get these
results in a comment on KJR an-
nouncer Dick Crombie’s query on
the action of House Speaker Sam
Rayburn banning radio and TV
from House hearings. Rep. Mitchell
warned, however, that problems,
such as effect of cameras and other
equipment on committee witnesses,
need ironing out.

BROADCASTING »*

Encore for B.V.D.

PRODUCED four years ago
and on tour for three straight
years, coast - to-coast, it’s
scheduled to return by popu-
lar demand: Not “South
Pacific,” but a B.V.D. com-
mercial featuring dancing-
singing figures of the adver-
tisers’ initials. Produced by
Screen Gems, New York, the
20-second commercial was the
object of so many viewers'
letters after being dropped a
yealr ago, spokesmen re-
ported, that B.V.D.’s agency,
Hirshon-Garfield, New York,
has placed it on WCBS-TV
New York, to follow the 11
p.m. news and sportscast.

RCA FORUM

Held in Camden

TOWER construction engineers
convened at Camden, N. J., last
week for a two-day session, spon-
sored by the RCA Engineering
Products Dept., on problems antic-
ipated in widespread TV station
construction.

Tower erection engineers took
part in a forum called by RCA last
Wednesday and Thursday. Discus-
sions centered around information
on new UHF and VHF broadcast
antennas relating to design of sup-
porting towers. T. A. Smith, assis-
tant manager of engineering prod-
ucts, presided over the welcome.

The nation’s large tower con-
struction firms were represented by
over 40 engineers who witnessed
demonstrations of RCA’s new UHF
antennas and transmission line,
super-turnstile VHF  antennas.
Forum also included a tour of the
RCA Victor plant and the com-
pany’s antenna test yard.

Participating in forum discus-
sions, which stressed mutual prob-
lems of tower erection and TV an-
tenna engineers, were H. H. Wes-
cott and Owen Fiet, RCA antenna
engineers. Forum included:

A, A Belda and W. C. Kovacs, rep-
resenting Alliance Engineering &' Con-
struction Co., Chicago; T. Kirkman,
Alpha Erection Corp., Washington, In.;
M. W. Kyger, John C. Beasley Con-
struction Co., Muskogee, Okla.; J. A,
Costelow, K. Peters and M. Weathers,
John A. Costelow Co. Inc., Topeka,
Kans.; H. C Koepge, Frederlck Tower
Erection Co., Frederick A,
Furr, W. H. Carrlck E. C He
and Ward Furr, Furr and Edwards
Construction Co., Rome, Ga.; B, V.
Pruden, IDECO Division, Dresser-Sta
Co., Columbus. Ohio; L. Mizell, Mizell
Construction Co. & Truck Line, Gana-
do, Tex.; R. A. Hanson, G. W. Metz,
T. V. Sheehy and E. Steinmetz, Lehigh
Structural Steel Co., New York City;
S. T. Mercer and K. J. Myers, S. T.
Mercer Co., Rahway, N, J.; H. A, Peter-
son and L. Jamerson, Harold A. Peter-
son_Co,, Trenton, N. J.; C. French and
E. Racine, Racine Tower Construction,
Brandon, Vt.; K. F. Gilchrist and D
Phillips Jr., Radio Construction CO
Inc., Pittsburgh, Pa.; Paul Shepard,
Paul Shepard Co., San Francisco; H. P,
Tiner, Seago Construction Co., Dallas,
Tex.: J. Amey, R. J. Eberle, Peter Lo-
quet and W. Guzewicz, Stainless Inc..
North Wales, Pa.; Colvin, John
Dearing and T. Griffin, RCA ServVices
Co., Gloucester, N, J.; R, H. Clark and
D. W, Harrington, Tower Builders Co.,
Angola, Ind.; T. H. Gray, Tower Con-
struction Co., Sioux City, lowa; T. L.
Wickems., Tower Engineering & Con-
struction Co., Houston, Tex.
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Telecasting



 This Is Hollywood Playhouse!

of steady buyers!

When Hollywood Plcj;lyhouse .hits the: screen
. H !

: : . _ MON. THRU SAT.
at 2 o'clock TV tune-ins really jump. Here is a '
! | 2 TO 3 P.M.

: ; . "
- -show that literally captures audiences . . . it's |

become an oftern;oon habit with fhousonds! of TV - : Televnsnon Baltlmore

“" fans. We can give you one success story after °
" another of advertisers who:se products are sold on WBAL- I v
Hollywood Playhoise. Complete details on request. . NBC in Maryland

i
i

Nationally Represented by EDWARD PETRY & COMPANY
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It’s WHIO=TV for Sports in Dayton!

Over 10,000 written “Thank You's”! Not giveaway-
gimmick responses—not fill-in postecards, coupons or
box tops. With spontaneous individual letters and
multi-named petitions, 10,173 loyal and appreciative
viewers thanked the sponsor and ourselves for cur
recent basketball series!

This is the kind of special sports programming that
has built such amazingly loyal community following
for our station. The University of Dayton Flyers
basketball team qualified for both the N.IL.T. and
N.C.A.A. tournaments in New York and Chicago. Our
boys!-—so we cleared our schedules. Then along came
a new sponsor who knows opportunity when he sees
it—the M. J. Gibbons Supply Co. First time to our
knowledge that a plumbing and heating supply house
ever sponsored this ambitious a program.

Well, though the team didn't quite finish on top,
Mister Gibbons did—and so did we! Why, besides
those letters — besides word-of-mouth appreciation

® May 5, 1952

every day—over 1500 pecple have gone to the slightly-
off-the-beaten-path Gibbons showrooms to shake his
hand and ask for a plumbing fixture booklet men-
tioned in a commercial.

Yes sir,—for sports, for entertainment, for public
service with a meaning—Dayton stays in tune with
WHIO-TV. S0ON, FOR THE THIRD STRAIGHT YEAR, WE'RE
AIRING THE CINCINNATI REDS DAY GAMES EXCLUSIVELY IN
OUR TERRITORY—AND FOR THE FIRST YEAR WILL CARRY
THE CLEVELAND INDIANS GAMES., Want action? See
George P. Hollingbery Company, National Repre-
sentative for impressive figures on a great market.

CBS = ABC + DL MONT

o-tv

DAYTON, OHIO

j BROADCASTING
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City-by-City Preferences
Detailed in ‘Hooperade’

{Report 214)
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“HOOPERADE of TV Stars” for
March 1952 saw Red Skelton lead-
ing in two of the six cities which
serve 50% of U. S. television sets,
with a rating of 63.0 and 699,000
sets in Chicago and 42.0 and 473,-
000 sets in Los Angeles.

But 1,614,000 New York sets put
I Love Lucy at the top with a rat-
ing of 52.4, the C. E. Hooper Inc.
results showed. Leading in the
three other cities were: Godfrey's
Scouts on 542,000 Philadelphia sets
with 53.0, Groucho Marx on 532,000
Boston sets with 60.9 and Milton
Berle on 314,000 Detroit sets with
49.6.

Lucy was fourth in February in
New York with 42.8. Martin &
Lewis was first- there that month
with 56.9, largest New York TV
rating in several months, and sec-
ond in March with 50.8. Mr. Skelton
was first for both January and
February in Chicago (563.2 and 66.2,
respectively) and Los Angeles
{46.0 and 46.7, respectively).

Godfrey’s Scouts was second in
Philadelphia in Febroary (47.4),
with Lucy first (48.4), second in
March (45.8) and second in Janu-
ary (42.4). Boston ranked Groucho
Marx, second in February (56.2)
and fourth in January (58.2).
Philco Playhouse was first in Janu-
ary (61.1) and in February (63.2),
dropping to eighth in March (46.6).
Detroit ranked Mr. Berle second
in February (52.2).

Only three shows made the first

15 in all six cities: Lucy, Mr.
Berle’s and Martin & Lewis. Bob
Hope made the list in all but Chi-
cago, Godfrey’s Scouts and Jimmy
Durante in all but Los Angeles and
Red Skelton and Groucho Marx
in all but Detroit.

Rorabaugh Report Issued
Covers 1952 First Quarter

N. C. RORABAUGH Co., 347 Mad-
ison Ave.,, N. Y. 17, last week is-
sued its report on TV advertising
for the first quarter of 1952. In
addition to the main Rorabaugh
Report, which covers network and
spot advertising in January, Feb-
ruary and March, a supplementary
report on local-retail advertising
also was issued.

The report covers 64 markets
and 108 TV stations. Listed are
6,400 advertisers, tabulated as 1838
network advertisers, 1,277 national
regional spot users, and 4,935 local-
retail advertisers.

Vistascope Showing
Set for Hollywood

FIRST demonstration of the Vista-
scope, a camera device which
utilizes photographs for foreground
settings with live action, will be
staged at the Hollywood section of
the Motion Picture and Television

Engineers meeting May 20 in
Studio Theatre on Paramount lot.
Some 300 members of MPTE will
attend, according to Ed Templin,
program chairman.

Equipment, a French invention,
is under exclusive license to Vista-
scope Corp. of America, which is
owned jointly by Paramount Pic-
tures and Sol Lesser, independent
producer. It will be made avail-
able shortly to all film producers
and TV stations on a royalty basis.

‘Il Love Lucy’ Heads
VYideodex April List

VIDEODEX ratings of top ten TV
network programs, giving percent

and number of TV homes for April

1962, are listed as follows:

TV Homes
1. 1 Love Lucy (CBS 51.4
2. Talent Scouts (CBS) 44.4
3. Yeu Bet Your Life (NBC) 431
4. Red Skelton (NBC) 0.6
5. Godfrey & Friends (CBS) 37.7
6. Cbmcdi Hoyr (NBC) 37.3
7. Your Show of Shows (NBC) 356.5
B. Fireside Theatre (NBC) 33.3
9. Fhileo TV Playhouse (NBC) 31.2
10. Kroft TV Theatre (NBC) 30.2
Ken Murroy (CBS) 30.2
TV Hames
(000)
. 1 Love Lucy (CBS) 8455
. Red Skelton (NBC) 6399

You Bet Your Life (NBC)
. Cemcd\{' Hour (NBC) 5933

SwENpABNS

Your Show of Shows (NBC) 5688
Codfrey & Friends (CBS) 5664
Fireside Theatre (NBC) 5263

. Philca TV Playhouse 5047

. Talent Scouts (CBS) 4860
10. Ken Murray (CBS) 4430
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City Outleis On Air

Sets in Area  City Outlets On Air Sets in Area
Albuquergue KOB-TV 14,400 Lowvisville WAVE-TV, WHAS-TV 150,148
Ames WOI-TY 90,456 Matamoros {Mexico)-
Atlanta WAGA-TV, WSB-TV, WLTV 185,600 Brownsville, Tex. XELD-TV 20,300
Baltimore WAAM, WBAL-TV, WMAR-TV 380,263 Memphis WMCT 126,853
Binghomton WNBF-TV 60,000 Miami WTVJ 113,000
Birmingham WAFM-TV, WBRC-TV 000  Milwaukee WIMJ-TV 328,084
Bloomington TV 142,000 Minn.-5t. Paul  KSTP-TV, WTCN-TV 321,400
Boston WBZI-TV, WNAC-TV B86,349 Nashville WSM-TV 68,418
Buffalo WBEN-TV 264,618 New Haven WNHC-TV 262,000 |
Charlotte WBrTV i 146,213 New Orleons WDSU-TV 89,108
Chicogo WBKB, WENR-TV, WGN-TV, WNBQ 1,116,386 New York~ WABD, WCBS-TV, WJI-Tv, WNBT
Cincinnati WCPO-TV, WKRC-TV, WLWT 348,000 Newark WOR-TV, WPIX, WATV 3,059,400
Cleveland WEWS, WNBK, WXEL 605,329 orfolk . WTAR-TV 112,543
Calumbus WBNS-TV, WLWC, WTVN 227,000 kiahoma City WKY-TV 127,041
Dallas- Omaha KMTV, WOW.TV 127,454
Ft. Warth KRLD-TV, WFAA-TV, WBAP-TV 166,000 Philadelphia WCAU-TV, WFIL-TV, WPTZ 1,031,966
Davenport WOC-Tv 98,445 Phoenix KPHO-TV 55,100
Quad Citiss Includs Davenport, Molins, Rock Ise., E. Moline Pittsburgh WDTV 389.000
Dayton WHIO-TV, WLWD 235,000 Providence WJAR-TV 212,000
Detroit WIBK.TV, WWI-TV, wWXYZ-TV 750,000 Richmond WTVR 118,860
Erie wicy 162,384  Rochester WHAM-TV ,000
Ft. Worth- Rock Islond WHBF-TV , 445
Dallas WBAP-TV, KRLD-TV, WFAA-TV 166,000 Quad Cities Include Davenport, Moline, Rock Ise., E. Mcline
Grand Rapids wWOQD-TV 217,081 Salt Lake City KDYL-TV, KSL-TV y
Greensbere WEFMY-TV 109,947 San Antonio KEYL, WOAI-TV 74,766
Houston KPRC-TV 132,500 San Diego KFMB-TV 130,000
Huntington=- A Sl:':l Fren:;uo KGO-TV, KPIX, KRON-TV 361,000
harleston WSAZ-TV 75 Schenectady-
Imfl:ianupolig WEFBM-TV 221,350 Albony-Troy WRGB 206,600
Jacksonville WMBR-TV 55,000 Seattle KING-TV 139,800
Johnstown WIAC-TV 144,116  St. Louis KSD-TV 350,500
Kalamazoo WKZO-TV 200,040  Syracvse WHEN, WSYR-TV 174,718
Kansas City WDAF.TV 201,846  Toledo WSPD.TV 158,000
Lancaster WGAL-TV 149,064 Tulsa KOTvV 111,970
Llansing WIIM-TV 90,000 Utica-Rome WKTV 70,000
1os Angeles KECA-TV, KHI-TV, KLAC-TV, KNBH Washington WMAL-TV, WNBW, WTOP-TV, WTTG 354,129
KNXT, KTLA, KTTV 1,232,000 Wilmington WDEL.TV 100,438

Total Markets on Air 64*
* Includes XELD-TV Motamores, Mexico

Stations en Air 109*

Estimated Sets in use 16,919,628

Editer's Note: Totals for ench market represent estimated sets within television orea. Where coverage ureus °v0,r|ﬂp sel counts may 1"

partially duplicated.
and manufacturers.
ily appr

Sources of set estimates are bosed on data from declers, distributors, TV circulotion

, electric

Since many ore <ompiled monthly, some may remain h d in

ve ies. Total sets in all areas are
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ZIV LOOKS TO EUROPE

For New Writers and Talent in TV Film

“SHOCKING” rate at which Amer-
ican television material is being
“burned up” will necessitate the
opening of Europe as a source of
writing and talent for films.

This was the opinion expressed
Wednesday by John L. Sinn, presi-
dent of Ziv Television Programs
Inc., as he prepared to leave with
Herbert Gordon, Ziv vice president
in charge of production, for several
weeks of video conferences abroad.

Acknowledging the already-
heavy burden on American creative
people working on TV, Mr. Sinn
noted reasons why pressure on
writers, actors, producers and di-
rectors of film programs will be-
come evely more severe:

“It is becoming more and more
evident to leaders in the industry
that at least 6% of programming
will be on film,” he said in listing

FCC RENEWALS

Only KTTV (TV) Pends

RENEWAL of the license of
KPHO-TV Phoenix last week by
the FCC clears up all but one of
the 26 stations placed on tem-
porary license last February [BeT,
Feb. 4]. Still remaining on tem-
porary license is KTTV (TV} Los
Angeles.

Twenty-three of the 26 stations
cited early this year were placed
on temporary license because their
list of program categories for the
1951 composite week did not show
any religious programs or educa-
tional time. The last of those
were cleaned up two weeks ago
when WNHC-TV New Haven was
renewed for the regular one-year
period [BeT, April 28],

KPHO-TV was placed on tem-
porary license until its ownership
was clarified for the FCC. KPHO
and KPHO-TV are owned by dif-
ferent companies, which have some
common stockholders. KTTV has
been the subject of complaints to
the Commission regarding direct
sales commercials, medical advice
and an alleged invasion of pri-
vacy. WKRC-TV Cincinnati was
put on temporary due to the
pendency of the FCC's study of
functional music operations, but
was renewed last March [BeT,
March 2].

When the Commission placed the
23 stations on temporary status
due to their omission of religious
and educational programs, for-
mer FCC Chairman Wayne Coy
told BROADCASTING ® TELECASTING
that neither over-commercializa-
tion nor public interest was in-
volved.

In 19561, when all TV stations
were renewed, the Commission an-
nounced that it would call a meet-
ing of TV operators to discuss the
issue,

Subsequently, the NARTB
code of good programming went

Mapping trip abroad where they

intend to sound out video experis

and talent are Mr. Sinn (1) and
Mr. Gordon.

* ¥ %

advantages of film. *“Also, the re-

cent lifting of the freeze will open
. & tremendous new field for

programming by film.”

. want to maintain our
. by increasing not only the
number of our films, but by also
keeping and even raising their level
of artistic integrity,” Mr. Sinn in-
dicated. “Toward that end we
hope to make arrangements with
television experts in Europe to
augment the products of our Amer-
ican television film writers and
producers.” Hollywood, he pointed
out, will continue as the main
source of Ziv films.

The Ziv representatives, plan-
ning to visit Europe early this
month, will confer with leading
European television and film writ-
ers, producers and executives, to
discuss properties and techniques
as well as European production
facilities.

ASCAP TALKS

All-Industry Unit Meets

ALL-INDUSTRY Television Per
Program Committee held its first
meeting in several months last
Tuesday in the New York offices
of Judge Simon H. Rifkind, special
counsel to the group, to discuss the
status of litigation with ASCAP,
now pending in the federal courts.

Described as a session in which
research and information in prepa-
ration by various committee mem-
bers were exchanged, the closed
meeting was attended by chairman
Dwight Martin, vice president of
WLWT (TV) Cincinnati; Nathan
Lord, general manager of WAVE-
TV Louisville; Thomas Dowd,
Washington attorney; Eugene S.
Thomas of George P. Hollingbery
Co., Paul Adanti, general manager
of WHEN (TV)} Syracuse; Donald
Mc Gannon of the DuMont net-
work, and Thad Brown of NARTB.

into effect March 1. FCC never re-
scinded the announcement, nor
moved toward scheduling a meet-
ing.

BROADCASTING ¢

CBC-TV PLANS

Sponsored Shows on Sept.

TELEVISION programs for spon-
sorship by Canadian advertisers
will be ready in September on To-
ronto and Montreal TV stations,
A. D. Dunton, chairman of the
Canadian Broadcasting Corp. told
delegates last Wednesday at the
37th annual meeting of the Assn.
of Canadian Advertisers at To-
ronto.

Rates will be based on station
time and production costs of the
CBS television organization, start-
ing" at $1,600 per hour and $960
per half-hour on the Toronto CBC
television station, and $500 per
hour and $300 per half-hour at
Montreal CBC station, he said. A
limited number of spot announce-
ments will be sold, with CBC TV
rate cards to be issued soon.

Because of high costs, Canadian
video shows will be sold in seg-
ments co-operatively if necessary,
he said. Advertisers will be able to
import their own programs, film or
live, if their contents meet CBC
program balance.

On CBC-produced live programs,
advertisers will pay talent costs
in addition to CBC rates. CBC
will try to meet the wishes of ad-
vertisers who wish to enter Cana-
dian television, he said.

He reported construction at both
Montreal and Toronto stations and
production centers proceeding on
schedule for opening in late August
or early September.

MUNKHOF, MAZZIE

Promoted at WOW-TV

SOREN MUNKHOF  has been
named program director of WOW-
TV Omaha and John Mazzie pro-
moted to production manager of
the TV outlet, it was announced
last week by John P. Fogarty, gen-
eral manager of WOW-AM-TV.
Mr. Munkhof joined WOW in
1938 as a local news reporter and
subsequently transferred to the
TV staff when the outlet went on
the air in 1949. He is executive
secretary of the National Assn.
of Radio News Directors. Mr.
Mazzie did television work at the
station while attending Creighton
U. in Omaha and was added to the
permanent staff in 1960.
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Heowslorn-
TV

CAMERA
PEDESTAL

New smooth action...new stability...new convenience and ease of
operation are offered in the new Houston-Fearless Television Camera
Pedestal, Model PD-3. Camera is accurately counter-balanced, making
it possible to raise and lower quickly, smoothly by simply lifting or
pressing on steering wheel, even with pedestal in motion. Three pairs
of dual-wheels assure smoother rolling-dolly shots. Two types of
steering: for straight tracking or sharp turning. All controls are within
easy reach of cameraman for maximum convenience. Dependable
Houston-Fearless quality throughout. Makes possible better, more
showmanlike productions in any studio. Write for details today.

e - . . .
« DEVELOPING MACHINES « COLOR PRINTERS = FRICTION HEADS
FﬂﬂggigsosN =« COLOR DEVELOPERS -~ pOlLIES.- TRIPODS PRINTERS * CRANES 7

7 : |
Covfroralion 11807 W. OLYMPIC BLVD - LOS ANGELES 64, CALIF.
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“HE HAS

REPRESENTING LEADING
TELEVISION STATIONS:

Davenport WOC-TV#
(Central Broadcasting Co.—WHO-WOC)

Fort Worth-Dallas VWBAP-TV#*
(STAR-TELEGRAM)

Louisville WAVE-TV#*
(WAVE, Inc.)
Miami WTV]
(Wometco Theatres) |
Minneapolis-St. Paul WTCN-TV -4
{DISPATCH-PIONEER PRESS) V3 Y
New York WPIX
(THE NEWS) P ioneer
St. Louis KSD-TV#*
(POST-DISPATCH)
San Francisco KRON-TV#*

(THE CHRONICLE)

*Primary NBC Affiliates



4,266,402 TV HOMES IN HIS POCKET!”

" Ji J hether you want to make a market test in one typical

medium-size TV market — or want to cover 4,266,402*

television homes using eight of the finest TV stations in America
~— the Old Colonel is your man!

Those TV set figures above are from the latest compilations
available. They show that the eight stations represented

by Free & Peters serve 26.8% of all the television homes in America!
Pretty good, eh?

*As of Feb. 25, 1952. There’ll be more by the time you read this!

& p«m{“ IRS, INC,

Station Representatives Since 1932

NEW YORK
CHICAGO
ATLANTA
DETROIT

FT. WORTH
HOLLYWOOD
SAN FRANCISCO



UHF Defense by Jones

(Continued from page §7)
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REPORT

EXTRA COPIES
AVAILABLE
NOW

AT $3.00
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This is the complete re-
port—196 printed pages—
just as the FCC released
it, Monday, April 14, 1952.

’i"his volume shows the
complete city-by-city
breakdowns for all 2,053
proposed stations in 1,291
communities. There are
sections on antenna
eights, educational res-
?rvations, power, proce-
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nel and never invest another nickel
”

(2) “Unofficially, you can select
transmitter sites, power and heights
which will forever keep competition
out of each other’s service areas ...”

Touching on the latter, Comr.
Jones said measuring distances
“from post office to post office or
post office to transmitter site as a
sole criterion for excluding or in-
cluding ¢hannels in the plan is ab-
surd when we know television

transmitters will not be built
there.”
Comr. Jones described this as

“the real control that this firm,
fixed and final allocation plan de-
livers to you. As a group of exist-
ing licensees you can support the
arbitrarily wide separations . . .
and keep VHF competition to an
artificial minimum in your cities.
If all the VHF channels in.your
city are not occupied, you pioneers
can still be enthusiastic supporters
of this firm, fixed and final plan
because you can continue without
further competition for a period
of one to five years while new ap-
plicants fight from the Commission
to the Supreme Court.”

Noting few UHF-only cities out-
side Grade B service areas (at 500-
ft. antenna heights), the Commis-
sioner felt the intermixture prob-
lem in Ohio is not confined to
UHF-VHF intermixture cities but
is “almost blanketed over Ohio.”

“You who are outside the Table
of Assignments beeause the Com-
mission dried up your chances in
arithmetical regression by employ-
ing spacings much higher than the
minimum of 170 miles . . . have a
real problem on your hands in spite
of the evanescent promises that
your case can be considered in one
year,” Comr. Jones stated.

No Plausible Excuse

FCC buttresses its separation
argument, he continued, by eclaim-
ing it is necessary in view of the
limited amount of propagation data
now available. Yet, he contended,
if the separations are to be fixed,
there would be no plausible excuse
for the so-called “safety factor”—
even if the Commission should
modify its table and assign chan-
nels at closer spacings.

“This seems a plausible solution
on the surface,” Comr. Jones said.
“However, the Commission com-
pletely destroys any hope that more
assignments will be made in the
VHF portion of the spectrum by
its admission that it has not been
able to remove existing operations
which do not comply with its mini-
mum separations because ‘it has not
been possible to remove these cases
without unwarranted dislocation.’™

Comr. Jones wondered whether
the Commission would dislocate the
industry after 108 stations ‘“have
improved their facilities to ap-
proach the low level of efficiency
in the allocation plan?’ He also
asked whether dislocations will be
“eagier after 108 stations have

builded a second time and 100 or
200 more stations are on the air?”
The answer: “Obviously not.”

By contrast, he noted, the Com-
mission failed to put in the “safety
factor” in its general rules for co-
channel spacing of UHF stations—
and UHF propagation data is “al-
most non-existent.” The Commis-
ston, he added, has thus been “much
more harsh” with UHF than VHF
in this respect.

Speaking generally, Comr. Jones
remarked: “Congress created the
FCC as an instrument for the exer-
cise of continuous discretion under
law in the regulation of a dynamie
industry. Instead of keeping itself
flexible on the basis of the day-to-
day changes characteristic of such
a dynamic art as television, the
Commission has tried to legislate
instead of regulate.”

Comr. Jones Warning

The FCC allocations plan, Comr.
Jones felt, poses a “critical” period
immediately following the effective
date of the order (early in June).
If new and better methods arise,
the blueprint could be changed
without “undue stress,” he felt.
But he warned:

“The longer this plan stands and
the more authorizations we grant
under it, the more difficult and ex-
pensive it will be to change it. And
in that most important first year
the Commisgsion has determined
that it will refuse to consider any
proposals for any change of any
consequence.” :

The Jones address topped the
first luncheon session of the two-
day meet, held at the Deshler-Wal-
lick Hotel. A BMI Clinic was held
Friday concurrent with the Ohio
Assn. of Radio-TV Broadcasters.

DuMONT SPONSORS

Three Increase Qutlets

THREE DuMont network sponsors
have added more outlets to their
current programs, Director of Sales
Ted Bergmann reported Wednes-
day, with two of the advertisers
making their second such coverage-
inerease within recent weeks.

American Chicle Co. (Clorets chlo-
rophyll gum), through Dancer-Fitz-
gerald-Sample, have added two sta-
tions for Rocky King, Detective:
WHEN (TV) Syracuse and WMCT
(TV) Memphis. Program now has &
29-station network. Curtis Publish-
ing Co., through BBDO, has added
WHEN (TV) Syracuse to its line-up
for Keep Posted, making a total of 14
outlets for the panel program. Boyle-
Midway (Autobrite), via Earl W.
Bothwell, has added WNBF (TV)
Binghamton, N. Y., to the 13 stations
previously carrying Sports Showcase.
American Chicle and Curtis Publish-
ing had previously increased the net-
works for their programs within the
past few weeks.

BROADCASTING ¢
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TODAY' RESULTS

NBC-TV Gives Report

NBC’S early morning network tele-
vision show, Teday, featuring Dave
Garroway, has just completed its
first 13-week cycle with the fol-
lowing results reported by of-
ficials:

@ Advertisers have increased
from three at its inception to 18
currently, with more coming in on
the show almost every day.

@® Rating has gone up from 4.8
at the beginning of the program
to 7.6 now.

@ More than one-third of the
time available has been picked up
commercially.

@ At least 1,500 pieces of un-
solicited mail are received weekly,
of which an average of only five
could be described as non-favorable.

More than one-third of the time
has been sold to national adver-
tisers, A. A. (Abe) Schechter, ex-
ecutive supervisor of the program,
said. “Bookings are in for the sum-
mer and are also coming in for next
fall,” he added.

The three initial advertisers on
the program were Kiplinger Letter,
Magikoter and Excello Corp. (Pure
Pac). Since then the following have
been added: Florida Citrus Com-
mission, Bauer & Black, Knox Gela-
tine, Regent Cigarettes, Time
magazine, Newsweek, Beacon Wax
Co., Doeskin Tissues, Mystic Foam
Rug Cleaner, Jackson & Perkins
(rose bushes), Chase & Sanborn,
Florist Telegraph Assn., Dial Soap,
Kaiser-Frazer, International Sil-
ver, Pepperell Sheets, and Curtis
Publishing Co.

The format of the program has
been and is continuously changing.
“Communicator” Garroway is as-
sisted by such newscasters as Jim
Fleming, who, this week, will re-
port on world events from Europe
via shortwave and also will film
special interviews with European
leaders for later showing on Today,
and by Jack Lescoulie, among
others.

SRT-TV SRT=-TV SHT=TV

SRT-TV

INTENSIVE PROFESSIONAL

! COURSES
inTELEVISION

BROADCASTING
Instruction by top-ranking profession-
als under actual broadcast conditions

Complete TV Station Equipment
Co-Educational + Day or Evening
Agproved for Veterans

Send for free prospectus
"Careers in Television”

DEPT. H
s R T / ISchool of
Radio Technique!
TELEVISION STUDIOS
America's Oldest Broadcasting School

316 West 57 St., New York 19, N, Y.
Ploza 7-3212
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than any other
TV Station

When ARB measured the TV viewing habits of
Philadelphians for the entire year of 1951, WPTZ
led in 48.9% of all the 15-minute periods. That’s
nearly as much as Philadelphia’s other TV stations

combined!

WPT Z-Pphiladelphia

NBC TV-AFFILIATE

1600 Architects Building, Philadelphia 3, Pa.
Phone LOcust 4-5500 or NBC Spot Sales

BR
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sting
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MOVIE SLUMP

Said to Have Bequn Before TV

THE MOVIE industry was losing
its grasp on the family’s recrea-
tion dollar before television came
on the scene, according to an
article in the April 26 issue of
Bogoffice, motion picture industry
magazine.

The article is based on findings
by| Albert E. Sindlinger, Phila-
delphia, whose research firm has
beén conducting extensive research
into the impact of video on motion
pictures.

According to Mr. Sindlinger, the
average family in 1941 was spend-
ing 23.9% of its recreation budget
for movies. This had dropped to
13.5% in the pre-TV year of 1947,
and further to 7.4% in 1951, which
he calls the “TV saturation year.”

Household expenditures for rec-
reation inereased 111% from 1941
to 1947, and 389.7% from 1947
through 1951, he said. He indicated
that TV is not the direct cause for
the downward trend of the movies’
share of the recreation dollar.
Other forms of entertainment were
cutting into the percentage as
early as 1941, he said.

Mr. Sindlinger said if the motion
picture industry is to regain its
share of the recreation dollar it
must begin to examine the reasons
why the average family is slowly
whittling down its movie budget.

Three encouraging factors to
movies, he said, are that population

is on the increase, family income is
rising and recreation budgets are
up. The overall gross decline has
been held to 11% since 1947, he
said, because of the weight of popu-
lation gain and increased admis-
sion scales.

WLTV (TV) DIRECTORS
Two Board Members Added

BROADCASTING Inc.,, owner of
WLTV (TV) Atlanta, last week
announced the election of two new
members to its board of directors.
They are William T. Lane, who
has been vice president-general
manager of WLTV since its begin-
ning in September, 1951, and
George E. Johnston Jr., president
of the Johnston Broadecasting Co.
(WJLD WJLN (FM) Bessemer,
Ala.).

Officers of the corporation, all re-
elected, include Walter C. Sturdivant,
president; John Q. Chiles, vice presi-
dent; Mr. Lane, vice president-gen-
eral manager; Clement A. Evans,
treasurer, and Alfred Kennedy, secre-
tary. Al officers are board members.
Other members of the board include
Arthur L. Montgomery, Harris Robin-
son, James D. Robinson Jr. and
Robert B. Troutman Jr.

CARRIED in 22 markets, John
Kieran's Kaleidoscope, 15-minute
United Artists TV series, has been
renewed for fourth year in Phila-
delphia by Camden Trust Co. and in
Pittsburgh by La Premiata Macaroni.

CHARLES H. CRUTCHFIELD (I}, vice
president and general manager, WBT-
AM-FM and WBTY (TVY) Charlotte,
N. C., explains latest-type TY camera

to Marios Ploritis, drama director,
National Radio Institute of Greece.
Mr, Ploritis, visiting America under
auspices of the Dept. of State, met
Mr. Crutchfield when the WBT execu-
tive was in Greece last summer on
State Dept. special assignment.

Tuners for UHF

TV TUNERS produced by Stand-
ard Coil Products Co. Inc. always
have been compatible with the needs
of UHF and can be readied for
UHF by substitution of coil strips
for about $10 including installation,
according to the firm’s president,
Glen E. Swanson. No additional
expense for structural modifica-
tion or a converter is needed, he
said.

FILM SCANNER

DuMont Speeds Output
“UNPRECEDENTED demand”
for Allen B. DuMont Labs’ new
“film-scanner” pickup system —
newly developed method of bring-
ing TV viewers clear, sharp pic-
tures on film or recorded pro-
grams—has resulted in accelerated
production schedules in order to
make the equipment available for
delivery to broadcasters within 12
months, Herbert E. Taylor, TV
transmitter division manager, an-
nounced last week,

When new model was introduced
at a demonstration during the
NARTB convention in Chicago last
month, delivery date was set at 18
months to two years. Due to in-
creased demand since then, Mr.
Taylor reported, “DuMont has re-
vised drastically its time schedule
for introducing it commercially.”
The transmitter division has ob-
tained a priority manufacturing
rating, and a special section has
been set up to handle production.

Engineers are already complet-
ing final plans for model’s com-
mercial production “se that it will
be . . . available . . . at a time
when a large number of new broad-
casters are preparing to go on the
air,” Mr. Taylor said.

Advantages of new pickup are:
(1) Long life and low cest; (2) no
operator is required, and (3) the
“greatly simplified system” reduces
wear and tear on film and is easily
adaptable to any color TV system.
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CUBAN VIDEQ

Two Firms Engage Philco

TWO CUBAN firms have engaged
Philco Corp. to equip and install
television microwave networks in
that country, Philco announced in
Philadelphia last week.

For Circuito CMQ, operator of
the leading radio and TV network
in Cuba, Phileo will build the
largest TV microwave relay net-
work outside the United States, it
was stated jointly by James D.
McLean, general sales manager of
Philco Government and Industrial
Sales, and Goar Mestre, president
of CMQ and head of the Inter-
American Assn. of Broadcasters.

CMQ plans call for a 16-hop
microwave system over a 500-mile
route from Havana to Santiago
de Cuba, with first installations to
be seven stations linking Havana
and Santa Clara. Three channels
will be provided for television and
radio program service and three
others for general communications
use. The contract signed by Wil-
liam F. Tait, sales manager, in-
dustrial products, of Philco Inter-
national Corp., schedules the equip-
ment for immediate delivery with
network operation to begin late
this year.

Agreements with the Radiotele-
vision “El Mundo,” S. A., Havana,
approve plans for a b5-station, 4-
hop TV microwave network ex-
tending 110 miles from Matanzas
to Santa Clara, with intermediate
relay stations at Jovellanos, Los
Arabos and Manacas, and one
channel for TV programming and
another for general service com-
munications. Agreements with
Philco were concluded by Senor
Ventura Montez, technical director
of the El Mundo firm, with almost
immediate delivery scheduled, and
network operation to begin next
winter.

FILM INVESTMENT

New Lushane Firm Formed

LUSHANE Investment Co., 450 S.
Beverly Drive, Beverly Hills, Calif.,
has been organized to finance tele-
vision and motion picture projects,
headed on a partnership basis by
Maxwell Shane, motion picture pro-
ducer-director, and Sidney and
Alfred Lushing, Beverly Hills in-
dustrialists.

First TV venture is a series of
104 guarter-hour films, A»t Link-
letter & The Kids, featuring inter-
views with children, under the ban-
ner of John Guedel Productions,
Hollywood.

Title Dispute

RIGHT to use of the title, “Fraud,”
is being contested by Marcy Sapin,
publisher of magazine, F'rauds and
Answers, and Kenneth Herts, who
has readied production on a pro-
posed TV film series bearing the
title of Fraud. Mr. Herts, in an
exchange of letters, claims that
the word is a common English noun
and is public property.

TV Aids Newspaper

FOUR-COLUMN photo of
the first public atomic ex-
plosion, photographed from
the 20-inch TV screen at
WLWT (TV) Cincinnati, was
printed in that day’s final edi-
tions of the Cincinnati Post.
Station carried the blast tele-
cast in place of Ruth Lyon’s
Fifty Club TV show, which
goes to NBC via WLWT
(TV) facilities. The show's
regular audience of women
watched the blast over three
studio video sets.

U. S. ECONOMY
To Absorb TY—Richards

THE United States economy will
absorb television in stride and sup-
port the medium along with radio
and other forms of advertising,
Robert K. Richards, NARTB pub-
lic affairs director, told the Na-
tional Capitol Forge, American
Public Relations Assn., at its lunch-
eon last Monday.

Noting that there is one business
to every 40 persons, Mr. Richards
said broadcasters are holding their
own except in areas with too many
stations.

Calling attention to public mis-
understanding of NARTB’s atti-
tude toward educational TV, he
said the association, during FCC
hearings, warned against waste of
TV facilities because of the prac-
tical problems facing educators
planning to build TV stations, but
said it is actively in favor of edu-
cational programming.

If state universities go into tele-
vision, he said, taxpayers will be
supporting the stations. Broadcast-
ing and TV should be kept as free
of government restrictions as pos-
sible, he suggested, since any such
restriction cuts into individual lib-
erties. He recalled that only a
half-dozen educational radio sta-
tions remain of the 150 AM sta-
tions once on the air. He said
broadcasters are doing an out-
standing educational job.

Mr. Richards explained the
FCC's recent TV allocations and
warned that the United States
“will not sprout TV towers over-
night.”

Trident Film Series

TRIDENT Films, New York, is
preparing production of 18 fairy
tales featuring the Salzburg (Aus-
tria) Marionette Theatre for film-
ing in Europe and ultimate release
both to television and theatres.
Previous puppet films by Trident,
formerly James & Schwep, include
“Night Before Christmas” and
“The Nativity,” shown nationally
on TV last December. Salzburg
Marionettes are TV veterans, too,
having had a repeat spot on the
Ed Sullivan show (CBS-TV) after
a 50-city “in person” tour of the
U. S. last fall.

BROADCASTING ® Telecasting

Chicago
. -~

Hollywood

TV spots, shorts, package
shows Interesting TV shorts and package
shows that sell merchandise . . . unusual and

ingenious effects for any length TV spots . .«

motion pictures Vogue Wright has
some of the ablest script writers in the business
... plus producing facilities in Chicago, New
York and Hollywood . . . resulting in new ap-
proaches in films such as the new safety film

just completed for Kaiser-Frazer Sales Corp....

slide films Expert counsel and guidance
in all forms of visual fraining aids ... of
particular interest in these days of "hard
selling” . . . let our representative arrange a
screening of slide films produced for some of

America’s largest and best known companies , , .

e

0IvISION OF [L[CYRO‘!JSRAPHW CORPORATION

CHICAGO: 237 East Ontario Street

HOLLYWOQOD: Sam Galdwyn $tudios, 1041 N, Formosa Avenue

NEW YORK: 225 Fourth Avenve
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hook in

MEMPHIS

WMCT,
Memphis’
only TV
station

-and you’re
reaching

130,000
big-eyed
TV perch

*based on latest
Memphis distribu-
tors’ figures

Mofisnel Represantalives The Branham Ca,

Channel 4 « Memphis
Affiliated with NBC

Owned and operated by
THE COMMERCIAL APPEAL
Alic affiliahed with CBS, ABD ard DUMONT

Memphis ONLY
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CANCER DRIVE AID

TY-Radio’s Help
Lauded

RADIO and television were responsible for a large part of the success
of the American Cancer Society’s 1951 campaign for education in cancer
detection, according to the society’s 1951 report, just published.

The report indicated a total of
buted and exhibited or broadcast to
audiences all over the country. Two
transeribed educational programs
used on radio included 689 sets of
Music America Loves, a series of
musical programs with short talks
on cancer, and 372 sets of Life’s
Fuller Measures, a series of dra-
matic sketches presenting cancer as
a human program to be surmounted
by timely action. Among visual
features aired via television was
Worry and Doubt, a short motion
picture stressing the futility of
worrying and doing nothing about
cancer.

Individual stations not only car-
ried transcriptions but also went
all-out promotion-wise on behalf of
campaign funds. Typical of the re-
ports received by BROADCASTING ®
TELECASTING as of last Thursday
were these:

A “Lights On” cancer drive
capped efforts in the Troy-Albany-
Schenectady area, with WTRY
Troy, N. Y., participating. Pro-
gram Director Randy English pro-
duced a one-hour program featur-
ing members of the touring Movie-
time USA troupe—Greer Garson,
Audrey Totter and Victory Jory—
in taped sequences. Vern Cook in-
terviewed the stars on tape, later
incorporated as background for the
program.

WHAS-AM-TV Efforts

WHAS Louisville, Ky., set up a
large display at the Merchants
Home Show at the Jefferson County
Armory, with photographs of
WHAS-CBS radio-TV stars. This
proved a natural tie-in with the
Kentucky Chapter, American Can-
cer Society, which occupied adjoin-
ing booths. WHAS interview pro-
grams thus attracted large crowds
near the display and cancer con-
tribution boxes.

WHAS-TV designated April 26
as C-Day, featuring a nine-hour
telethon of local programming de-
signed to stimulate donations. Set-
ting a goal of $11,000 in pledges,
WHAS television turned telephones
over to police, sports and celebri-
ties. Special feature was a dra-
matie film, Vietory, and a presenta-
tion of the society’s award to a
Kentucky woman for the outstand-
ing contribution.

WEKY-TV Oklahoma City telecast
an interview with a local cancer
victim {whose larynx had been re-
moved) on its daily Guest Eoom.
Also appearing on the program
were a physician who performed
the operation, a specialist-board
chairman of the Oklahoma Cancer
Society and the director of the soci-
ety’s volunteers.

KIST Santa Barbara, Calif.,
went to bat for the cancer society
with a show highlighting the tal-
ents of several Hollywood stars and
celebrities from other radio sta-

BROADCASTING

11,221 radio transcriptions distri-
*
tions. Show was coordinated by Al
Staas and included Bob Hope, Tex
Williams, Walter O’Keefe, Martin
& Lewis, Fibber McGee & Molly,
Phil Harris and Alice Faye, and
Stan Kenton. Telephones were
manned all night to take pledges.

WHITE HOUSE
President Guides TV Tour

THREE TV networks—NBC, CBS
and ABC—arranged to carry a
guided tour of the rebuilt White
House, scheduled last Saturday
afternoon at 4 p.m. (EDT). Presi-
dent Truman was to serve as host
to the nation, giving the nation-
wide audience an intimate glimpse
of the White House.

The President was to give a run-
ning commentary on the decora-
tions and the historical background
of the public rooms on the first two
floors. Mr. Truman agreed to con-
duct the TV tour so millions of tele-
viewers could see what the White
House looks like now.

Major radio networks and many
independent outlets were to broad-
cast a condensed version of the
President’s commentary for later
in the week end with ABC sched-
uling 8-8:30 p.m. and MBS, 11:30-
11:55 p.m. Saturday.

Renovation of the White House
was completed recently at a cost
of roughly $5,700,000. Long lines
of visitors have been taking a pub-
lic tour of the Executive Mansion
since it was reopened, with as many
as 5,000 able to crowd through in
a single day. Many millions of
viewers were offered the chance
to see the mansion simultaneously
in their own homes and at the same
time hear the President in his ad
lib description of the historic rooms
and furnishings.

Construction Forms

APPLICATION form (CMP 4-C)
for materials to be used in radio-
TV broadeasting and other con-
struction projects has been revised
by the National Production Author-
ity. Space is provided in new form
to answer certain questions for-
merly listed on separate sheets,
Additionally, a new section was
added requesting information
sought by the Defense Electrie
Power Administration which evalu-
ates electric power projects. Broad-
casters filing for authorized ma-
terials (as distinguished from those
minor projects under self-author-
ization) need not fill out this pro-
vision which pertains to bids for
use of 2,000 kw or more power.
Forms and modified instruction
sheet are available from NPA,

“Washington, or Commerce Dept.

field offices.
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Strictly Business
{Continued from page 12)

every housewife’s kitchen shelves.
This was accomplished, to a large
degree, through advertising on such
AM programs as Don MecNeill’s
Breakfast Club (ABC radio, 9-9:15
a.m. EDT weekdays) and The Sec-
ond Mrs. Burton (CBS Radio, 2-
2:15 p.m. weekdays) as well as by
hitch hiking on other vehicles in
the well-filled General Foods’ radio
garages.

Describing himself as “a typical
American guy,” Mr. Cleaves fits
that category, perhaps, in only one
way. That is, he doesn’t like join-
ing clubs, Spending as much as
30% of his time traveling for Gen-
eral Foods, he seems to prefer stay-
ing at home, once he gets there.
Mr. Cleaves’ business travel is
corollary, however, to one of his
business beliefs: in spite of adver-
tising volume, it is still the point
of contact and the sales organiza-
tion that counts. He strongly rec-
ommends that people going any-
where in advertising have sales
experience and a thorough knowl-
edge of the retail-wholesale rela-
tionship.

Born in Lowell, Mass., in 1911,
Mr. Cleaves attended the Thayer
Academy to prepare for Harvard,
where he was graduated with a ma-
jor in corporate economy with the
class of 33.

First job was in sales promotion
with American Tissue Mills, Holy-
oke, Mass. He left three years later
to join General Foods in 1936 as a
retail salesman in Boston. Quick
assignments followed for him, a
member of the subsidiary Diamond
Crystal & Colonial Salt Co., in
Providence, R. 1., Chicago, and the
division home office, St. Clair,
Mich., where he became associated
merchandising manager. He was

NBC JONES TWINS

Cameramen Cover Turkey

PERIPATETIC Jones Twins,
globe - trotting NBC  television
cameramen, are currently extend-
ing their chain of film exclusives,
latest of which was shown on the
April 20 edition of the NBC tele-
documentary, Battle Report—
Washington.

The twins, Gene and Charles, and
Genes wife, Natalie, now overseas,
sent back 4,500 feet of film depict-
ing activity along the Turkish-
Russian frontier, filming of which
has never before been permitted.
The Jones trio accompanied the
Turkish army in maneuvers
through snow-capped mountainous
terrain.

From Turkey, the Jones trio flew
to Rome where they covered Easter
ceremonies. Films shot of the po-
litical situation along the Suez
Canal also were shown on Battle
Report.

Jones twins may be remembered
for their film of Robert Vogeler in
Vienna just after his velease from
Hungary, and their Easter 1951 of
Pope Pius XII addressing the mul-
titude in St. Peters square.
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promoted to general sales man-
ager of the division in February
1949.

In September 1950, he was sent
to New York as associate sales
manager, Jell-Q Division, to be
appointed sales and advertising
manager of the same division in
January, 1951. Then, two weeks
ago, Mr. Cleaves was named mar-
keting manager for Associated
Produects: Jell-O, Minute Rice and
Minute Tapioca, Calumet Baking
Powder and Certo products.

Mr. Cleaves and his wife, the
former Barbara Movrison, live in
Darien, Conn., with their family
of three children — Deborah, 15;
Craig, 12, and Linda, 11. Given a
chance, the whole family will rush
to New Harbor, Me., for beach
life, fishing, and—under paternal
direction—“the finest clam bake
you ever saw.”

NEW TV TUBE

Allows Two-Band Tuning

TV RECEIVING tube permitting
construction of television tuning
units for both present VHF chan-
nels and the ultra high frequency
channels to be used in the future
was reported Wednesday as devel-
oped by the General Electric tube
department.

The tube makes possible a com-
bined tuning system for both bands
of TV channels, according to GE
tube engineers, who said a com-
bined tuner should include an
oscillator tube, a radio-frequency
amplifier and mixer tube, the type
GE is announcing.

GE engineers said production be-
gan. on the oscillator tube last fall
and that the radio-frequency am-
plifier was displayed for the first
time in March at the Institute of
Radio Engineers national conven-
tion in New York.

The new mixer tube, like its pre-

A TV FILM PRODUCER
IS KNOWN BY ITS CLIENTS

Here are a few of the 125 national
advertisers using Alexander-produced

Borden ::
Lines

Telecasting

+: Drexel :: Elgin
Haggar Slacks E
Motorola ::
Supreme Bakers

television film commercials:

Community Silverplate :
Frigidaire

Lincoln-Mercury
Philco :: Puyrina ::

: 7.Up ::
i ¢ Union Pacific :

Continental Air
Fritos
Magic Chef
Sieberling
: Youngstown Kitchens

decessors, they said, covers with
its frequency range the entire band
of television frequencies. All three
tubes will be built at the firm’s
Owensboro, Ky., receiving tube
plant. The new wmixer tube has
designated type 6AM4.

Cantor’s Blood Drive

NBC radio and TV comedian Eddie
Cantor has been commended for
helping the Amnierican Red Cross
blood plasma drive by New York’s
Acting Mayor Rudolph Halley.
In urging that New Yorkers sup-
port the blood donor program, Mr.
Halley cited the network comedian
for “personally extending himself
to bestir public apathy” about mili-
tary needs for plasma. Mr. Cantor
scheduled a series of one-man
shows, for which a blood donation
will serve as admission, starting in
Boston last Tuesday, followed by
daily performances in Baltimore,
Cincinnati, Cleveland, Buffalo and
Chicago.

. A=
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Since 1919, the world’s largest producer of

short length film commercials
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Production . . .

Déan Martin and Jerry Lewis,
stars on NBC-TV Colgate Comedy
Hour, plan to produce and direct
& half-hour TV film series titled
Dean Martin and Jerry Lewis
Playhouse. Their Colgate contract
prohibits them from acting in the
series. An advisory board to select
new TV talent comprises Janet
Leigh, Tony Curtis and Jeff
CHandler.
* x *
Jerry Fairbanks Productions, Holly-
wood, now shooting The Greatest
Mother, a special half-hour TV
film for Mother’s Day presenta-
tion by the Family Theatre, has
added Ethel Barrymore and Ruth
Hussey stage-film stars, to cast
algo headed by Loretta Young and
Gerne Lockhart. Miss Barrymore,
sipned for series by Interstate Tele-
vision Corp., will make this her TV
film -debut and read from the
Seriptures. Miss Hussey, for the
fourth time for Family Theatre,
will portray Mary, Mother of Jesus.
* % =

Don Ament Productions, Holly-
wood, is now filming half-hour TV
fairy tale series, Once Upon a
Time, the first of which is The
Googse Girl. Bach film is laid in
the home of a woodecarver who, as
he carves figures, relates stories to
two children. Already cast are

WOW-TV

leads the way in

Midwest Television

k WOW-TV serves one of the
fastest growing TV markets
in the United States.

% Every day an average of 125
families is added to the
WOW-TV audience.

l* Present total-now well over
125,000 sets!

% Low-cost, high-rated partici-
pations now available.

Wire or telephone your nearest
John Blair-TV office or Fred
Ebener, Sales Manager.

WEbster 3400

- WOW-TV

Channel Six
A MEREDITH STATION

OMAHA

FRANK FOGARTY, General Manager
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Lois Butler, young film actress-
singer; Don Jorneaux, dancer with
the Sadlers Wells Ballet; Maurice
Cass, film actor, and Mary Scott
{Mrs. Cedric Hardwicke). Muriel
Brown, children’s short story
writer, is adapting the seripts and
A. Barr-Smith, English producer-
director, is directing. Don Ament,
Southern California artist, is the
executive producer; Richard
Avonde, is the producer, and Leon
Chooluck is production supervisor.

* & »*

Reynolds Productions, Beverly
Hills, has consummated deal for
Screen Televideo Productions to
film the first series of four half-
hour TV programs for the duPont
Co.'s Cavalcade of America on
NBC-TV. Production is to begin
within few weeks.
* *

Allegro Pictures Inc., North Holly-
wood, Calif., and Bernard Tabakin,
Beverly Hills TV program pack-
ager, have concluded arrangements
with Jacques Gauthier, head of
Enterprises Generale Cinemato-
graphique, Paris, for a half-hour
TV film series to be produced in
France, Allegro Pictures and Mr.
Tabakin will supply the star, di-
rector, scripts and writer. Allegro
will handle distribution in the U. 8.

* * &*

Werner Janssen Productions, re-
cently formed in Hollywood to pro-
duce 100 three-minute color TV
films, has filed incorporation papers
listing Stanley Neal, industrial film
producer, as president; Werner
Janssen, composer-conductor, vice
president, and Sobey Martin, TV
film director, secretary. The firm
is capitalized for $150,000.

L *

Sol Lesser Productions, Culver
City, acquires 1,010,000-foot film
library of Burton Holmes’ trav-
elogues to be re-edited and released
as TV short subjects and theatrical
features. The library also includes
26 features in color and represents
Mr. Holmes’ career as an adven-
turer-with-camera. His associate,
Robert Mallett, joins Mr. Lesser
to write and deliver narration for
the re-edited releases.

x * *
Sales . . .

Edward Lewis Productions, Holly-
wood, will begin series of 26 half-
hour TV films on CBS-TV May 30
for Joseph Schlitz Brewing Co.,
Milwaukee. Featured will be Irene
Dunne as narrator-m.c. and Dan
Duryea, Eddie Albert, Jane Wyatt
and Teresa Wright among others
in leading roles.

* k%

Hal Roach Jr. and Carroll Case, co-
producers of Showecase Productions,

Culver City, signed by Philip
Morris & Co. for 26 more half-hour
TV films in Racket Squad series.
Shooting started last week.

* o =

Spratt’s Patent Ltd., Newark (dog

biscuits), has started Crusader
Rabbit, TV cartoon film series pro-
duced by Jerry Fairbanks Produc-
tions, Hollywood, on WCAU-TV
Philadelphia for 13 weeks trial run
preceding national distribution
under the same sponsorship, sched-
uled for September. Agency is
Paris & Peart, Philadelphia.

* %

Harris - Tuchman Productions,
Hollywood, completed series of
eight TV film commercials for
Louis Milani Foeds Ine., Los An-
geles (Cimarron Sauce, Buccaneer
and Thousand Island Dressing).
Agency is Leonard Shane Adv.,

Los Angeles.
* * *

Film People . . .

Edward Arnold, film actor and star
of Mr., President, on ABC radio,
and Diana Lynn, film and TV star,
have joined National Repertory
Theatre Inc., Hollywood, on a
partnership basis. The company is
producing TV films to be released
by Interstate Television Corp.

* & -

George Stevens, motion picture di-
rector and 1962 Academy Award
winner for Paramount’s Place In
the Sun, has been signed to direct
the first TV film in Hal Roach
Studios, Culver City, The Dramatic
Howur series.
* * *

Screen Gems Inc., Hollywood, signs
Rhys Williams, Elizabeth Risdon
and Regis Toomey, stage-film
actors, for half-hour TV film,
Crossroads, U. S. A, now being
produced by Jules Bricken for
American Petroleum Institute.

* * =

Bing Crosby Enterprises, Los An-
geles, signs James Agee, co-author
of the screenplay for African
Queen, to adapt script of pilot film
for Trauma, a half-hour TV series.
Original story, The Chase, was
written by Bernard Girard and
Richard Doroso, producers of the

series.
* %

Screen Gems Ine., Hollywood, sub-
sidiary of Columbia Pictures Corp.,
has signed Arthur Franz, stage and
film actor, for leading role in Gov-
ernment Is Your Business, second
in series of TV films which com-
pany is producing for the Christo-
phers, Catholic study group. Fea-
tured in film are Tom Powers,
Douglass Dumbrille and Minna
Gombell. Teleplay is based on
writing of Father James Keller and

R ANGERTONE

BEST FORTY FILMS

<" USED BY

STUDIO FILMS,
INC.

250 Pettibone Road,
Solon, Ohio 73

was adapted by David Dortort and

Cyril Hume.
x * x

Phillip Terry, film actor, signed for
leading male role opposite Gloria
Swanson in Short Story, first of
half-hour films in new TV series,
The Gloria Swanson Show, pro-
duced by Tele-Voz Co., Mexico City,
for distribution by Simmel-Meser-
vey TV Productions Inc., Beverly

Hills.
* % %

Allan Miller, viee-president, MCA
{Beverly Hills talent agency) mo-
tion picture department, and George
Stern, radio-TV department, trans-
fer to Revue Productions {subsi-
diary MCA), in charge of produc-

tion.
* % *

Clayton Moore, star of Lone Ranger
TV film series produced for Gen-
eral Mills by Jack Chertok Pro-
ductions, assigned a role in Colum-
bia Pictures Corp. feature film,
“Son of Geronimo.”

SAG-ATFP PACT

Negotiations Continues

WHILE collective bargaining nego-
tiations continue for a new con-
tract covering actors in TV film,
Screen Actors Guild’s new daily
and weekly free-lance minimum
salaries of $70 per day and $250
weekly, will be put into effect May
8 in an agreement worked out be-
tween the guild and the Alliance of
Television Film Producers.

Besides ATFP members, in
agreement also are Hal Roach Pro-
ductions, Roland Reed Productions
and Cascade Productions. Previous
salaries were $55 and $175. Addi-
tional money agreed upon will be
held in reserve by the producers
until Wage Stabilization Board ap-
proval is obtained. Bargaining
continues on all SAG proposals in-
cluding rates for weekly free lance
actors in multiple pictures, and
additional payment to talent for
re-use of television films in which
they appear. Present SAG con-
tract with these producers expires
June 24.

Actor Retains Rights

RADIO and television rights to his
own services are retained by Brod-
erick Crawford, in a new contract
negotiated by the actor with Co-
lumbia Pictures Corp. New agree-
ment replaces his original seven
year contract. Under agreement
worked out by his representative,
Al Melnick, the film star is to make
two Columbia pictures yearly for
the next seven years and also be
available for one outside movie per
year, but reserves all radio and TV
rights for himself.

SYNC-SOUND

RANGERTONE

WINTHROP 5T
HEWARK 4, M. 1
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TED BATES & Co. members preparing appeal for Ad Council’s Armed Forces
Blood Donor Campaign are (I to r) David Babbitt, TV copy writer; Gene Les-

sere, TV coml. supvr.;

Herbert Gunter,

TV coml, supvr,; John M. Lyden

{standing), partner and dir. of agency task force; Les Weinrott, Radio-TV dir.

AT FAREWELL luncheon hosted by
NBC Hollywood are (I to r) Thomas
B. McFadden, new dir.,, NBC natl.
spot sales; John K. West, v. p., NBC
Western Div., and Donald A. Norman,
new KNBH ({T) Hollywood gen. mgr.

AT WLWC (TV) Columbus, Ohio, re-
ception-dinner are {l to r) Miss Kath-
erine Fox, dir., Crosley special broad-
cast services; Burr Tillstrom, of NBC's
Kukla, Fran & Cllie; FCC Comr. E. M.
Webster; James Leonard, WLWC
manager, and Fran Allison, of Kuvkla,
Fran & Cllie.

WINNERS of Art Director Club of
Los Angeles aword for best TV film
commercial are Ted Parmelee (1),
art dir., U. S. Novy Film, and Steve
Bosustow {r), pres., United Produc-
tions of America, Burbank, Trudy
Wroe {c) is queen of club show.

APPROVING plans for KECA-TV
Hollywood weekly telecast of boxing
from Hollywood Legion Stadium are
(seated) Phil Hottman, KECA-TV
mgr.; standing (I to s} William P.
Laffin, American Legion stadium
committee chairman; MHank Weaver,
station sportscaster, and Edward
Underwood, ¢omdr., Post No. 43.

CHECKING Ekco items to be advertised on The Goldbergs on NBC-TV are

(I to r) Charles Standard, NBC-TV salesman; John Brooks, Ekco gen. sls. mgr.;

Montgomery McKinney, v. p.-dcct. exec., Earle Ludgin agency, Chicago, dand
Earl W. Lewis, Ekco adv. mgr.

POLITICAL PUNS
AAAA Hits Comics’ Gags

SPONSORS backed by the Ameri-
can Assn. of Advertising Agencies,
alarmed by the growing trend of
TV comedians to poke fun at prom-
inent political figures, plan meas-
ures to curb the practice.

The culmination came April 27
on NBC-TV’s Red Skelton Show,
when the comic made an indireet
reference to President Truman pre-
sumably causing viewers to tie in
the phrase, “Number One Idiot,”
with Mr. Truman.

Fear has been growing for some
time that if talent and writers re-
fuse to adhere to codes established
by networks, sponsors and their
agencies, the government might set
up control measures in the form of
censorship or legislation.

Canadian TV Sales

SALES of television receivers in
Canada climbed from $12,948,000
in 1950 to $20,836,000 in 1951, ac-
cording to data released by the
Dominion Bureau of Statistics at
Ottawa. At the same time, radio
receiver sales fell off from $59,160,-
000 in 1950 to $51,452,000 in 1951.
There were 754,000 radio receivers
sold in 1951, compared to 759,000
the previous year. Television sets
sold in 1951 totalled 39,200 com-
pared to 29,600 in 1950. Practically
all television receivers were sold in
southern Ontario.

BALTIMORE SPORTS
TV Aids, Not Hurts Gate

BALTIMORE experiment April 21
indicated video helps rather than
hurts sports gate receipts there
when the Squires Club staged the
Coliseum boxing card without ra-
dio or TV coverage, according to
Robert B. Cochran, WMAR (TV)
Baltimore program director,

Mr. Cochran said Sports Editor
Jesse A. Linthicum’s column in
The Sun veported the night’s re-
ceipts, normally averaging $400,
with television sponsorship running
the figure up to between $1,500
and $1,800, totaled only $207, an
all-time low, with no other local
sports competition that night.
Wrestling, too, is being aided by
TV, he said, with 1951 attendance
double that of 1950 and current
figures above those of last year.

Kaltenborn Awards

THE KALTENBORN Foundation,
established to promote scholarly
activities in the communication of
ideas through radio, television and
the press, has announced one
or two fellowships are now open for
the 1952-53 scholastic year. Ap-
plication blanks will be forwarded
upon request to the Foundation,
167 East 64th St., New York City
21. Recent fellowships went to stu-
dents at Miami U., U. of Munich,
and Free U, of Berlin.

Around

PEABODY AWARD 1951

THE JOHNS HOPKINS SCIENCE REVIEW

Baltimore
they always
keep an eye on

WAAM

TELEVISION
CHANNEL 13

Affiliate DuMont Television Network—American Broadcasting Co.
Represented nationally by Harrington. Righter & Parsons, Inc.

criginating Station of
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SET SALE FRAUDS

RTMA-BBB Fight

ACTION to protect the public from
fraudulent methods in the sale and
gervicing of television sets has been
taken by Radio-Television Mfrs.
Assn., in cooperation with the Assn.
of Better Business Bureaus.

The two associations have jointly
prepared an 1l-page booklet titled,
“Things You Should Know About
the Purchase and Servicing of Tele-
vigion ‘Sets.” It was prepared by
the RTMA Service Committee in
cooperation with the Television
Service Bureau of BBB, developing
from an idea first carried out by
the New York BBB.

Television sets are complicated
and need some servicing from time
to time, but the prudent person
should suffer few headaches when
buying and using a TV receiver,
according to the consumer booklet.

“Remember these basic points,”
the consumer is reminded: “First
of all, what you are purchasing is
television reception. Your respon-
sible dealer wants you to have it.
He will demonstrate for you at his
place of business. Many dealers
also will arrange for a home dem-
onstration prior to purchase. The
set probably will perform better in
your home than in the dealer’s
place of business, if you are in a
favorable location.

“Get it in writing. The grandest
promises may not do you any good
unless they're down in black and
white.

“Read before you sign. This
means your bill of sale, installment
contract if any, manufacturer’s
warranty and service contract.
Know what you are getting and
how -you are covered before you
buy. Retain your bill of sale—it is
important should there be need to
establish warranty status in re-
spect to date of receiver purchase,

“When in doubt, find out. If
still in doubt, call or write the local
BBB or manufacturer’s distributor
in your area.”

Noting that television is prob-
ably the nearest thing to a miracle
that most persons will see in their
lifetime, the booklet notes:

“A television set is also a com-
modity when you're buying one or
having one repaired or serviced.
Amazing as they are, they are sen-
sitive instruments and they have
limitations. Because of some mis-
understanding concerning these lim-
itations and concerning the proper
method of approach to the purchase
and operation of a television re-
ceiver, RTMA and BBB have put
out this booklet.”

There are a few irresponsible
operators in TV, as in every busi-
ness, the booklet warns, explaining
it is designed to protect the public
from such organizations. Topics
covered in the booklet include an-
tenna, manufacturer’s warranty,
service, service contracts and types
of service contractors. In addition,

SAFEGUARDS for public in buying and enjoying TV sets have been drafted
by RTMA Service Committee, working with Better Business Bureaus. RTMA
Committee members are (seated, | to r): D, R, Creato, RCA Service Co.; F. L.
Granger, Stromberg-Carlson Co.; E. W. Merriam, Sylvania Electric Products;

Joseph S. Durant, GE Supply Corp.; David Davis, General

Electric Co.;

R. W. Felber, Stewart-Warner Electric Div.; Ray J. Yeranko, Magnavox Co.;
C. E. Hoshour, Belmont Radio Corp.; unnamed visitor; A. H. Kuttruff, West-
inghouse Electric Corp.; N. J. Cooper, Hallicrafters Co., Frank E. Smolek,
Zenith Radio Corp. Standing, Albert Coumont, RTMA service manager; A. W.
Kramer, Richard H, Schneberger, G. F. Hoppmann, Crosley Division; Harold J.
Schulman, DuMont Labs. ; Fred Abrams, Emerson Radio & Phonograph Corp.;
John M. Woodland, Motorola Inc.; John F. Rider, publisher; F. B. Ostman,
Capehart-Farnsworth Corp.

there is background material cov-
ering TV signals, equipment and
types of interference.

Radio commercials of two New
York City appliance dealers, offer-
ing to ‘“store” TV sets and wash-
ing machines in listeners’ homes
and to pay $1 per week for the
privilege, provoked action from the
local Better Business Bureau, ac-
cording to its April report.

Offer was made, according to the
commercials, due to an urgent
shortage of warehouse space in
New York. After investigation,
BBB reported the space shortage
as “exaggerated’” and that, regard-
less of any real shortage, just one
TV set was ‘“stored” in each house-
hold, with the purpose of making
a sale. On these grounds, BBB re-
quested the advertisements be dis-
continued, and one dealer, Bedford
Radio Sales & Service, stopped the
commercial immediately while the
other, Sunset Appliance Stores,
withdrew its ad within 24 hours
after the bureau issued a public
statement condemning the promo-
tion.

BOOK PUBLISHERS

Enlist TV as Sales Aid
GROUP of 18 national publishers

~and 27 Southern California retail

book stores in a cooperative deal
combined forces to have television,
often blamed as their main com-
petition, sell books for them.

KNXT (TV) Hollywood's The
Valley Book Parade, weekly half-
hour program which started two
weeks ago, features Lorita Baker
Valley, book reviewer and lecturer
of 25 years experience, and her
daughter, Pat, leading discussions
on books with writers, commenta-
tors and literary authorities.

New York publishers, co-sponsoring
program, are: Thomas Y. Crowell Co.,
Crown FPublishers, Doubleday & Co.,
E. P. Dutton & Co., Farrar, Straus &
Young, Houghton Mifflin Co., 'The
Greystone Co., Lane Pub. Co., Little,
Brown & Co., McGraw-Hill Book Co.,
Prentice-Hall, G. P. Putnam's Sons,
Random House, Rinehart & Co., Henry
Schuman Inc., Simon & Shuster and
Viking Press.

Ageney is Jack Case Adv. Coun-
selor, Los Angeles.

WARD in Johnstown is TOPS

—for the Listener

—for the Advertiser

in Central Pennsylvania Market.

CBS RADIC NETWORK
WEED & COQ., Represeniative

RATINGS
RESULTS
RENEWALS

MARKET IN
WESTERN
PENNSYLVANIA
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NU-NBG INSTITUTE

Agenda Set for Chicago

ON-JOB training will be given
for the first time this year to stu-
dents attending the annual North-
western U.-NBC Summer Radio
Institute in Chicago. Advanced stu-
dents will be eligible to enroll for
the seminar-internship in broad-
cast production during the six-week
session of professional courses.

Those selected must have back-
grounds, aptitudes and interests
which indicate “a capaeity for
achievement in that area of study,”
according to the co-directors of the
institute, Judith Waller, director
of education and public affairs at
NBC Chicago, and Donley Fedder-
sen, chairman of the department of
radio and television at Northwest-
ern. Interns will spend 30 to 40
hours weekly as observer-workers
in an NBC Chicago radio or TV
production department with on-the-
job training in their selected field.

Twelve regular courses will be
offered during the institute, cover-
ing programming, production, writ-
ing, sales, management, public
service, news and announcing, with
both radio and television included
in most of the courses. Television
alone will be studied in television
station organization and television
dirvecting and production, which
will be taught by, respectively,
George Heinemann, TV program
manager at NBC Chicago, and Ben
Park and Don Meier, producer-
directors there.

Other courses and instructors:

Radio and Television Today, a sym-
posium conducted by Mr. Feddersen
with broadcast experts; Radio and Tele-
vision Announcing, Louis Roen, an-
nouncer;, Radio-Production Procedures,
Homer Heck, radio program-production
manager; Music for Radio and Tele-
vision, Ralph Knowles, radio produc-
tion-director.

Sales and Management, Richard
Fulkner, local radio sales; Dramatic
Writing, Martin Maloney, assistant pro-
fessor of radio, Continuity Wriling,
Lyle D. Barnhart, assistant professor
of radio; News and Special Events
Broadcasting, Baskette Mosse, assistant
professor of radio, journalism school;
Program Planning and Building,
Charles Hunter, assistant professor of
radio; and Public Service Broadcast-
tng, Miss Waller.

Enrollment is limited to perscns
with experience in broadeasting or
related fields and to “especially
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WILB Detroit last month entered its 27th year of broadcasting., Toasting com-

pletion of 26 years of operation are (I to r) Richard Pavey, music director;

George R. Kendall, station manager; Edwin E. Nyy, assistant to the president;
E. H. Clark, chief engineer, and E, V. Huay, commercial manager.

talented newcomers,” Miss Waller
said. Classes will be at NBC studios
in Chicago and on the NU campus
at Evanston.

PARTS SYMPOSIUM
Set in D. C. May 5-7

CAMPAIGN of electronics manu-
facturers and users to improve
quality of the parts that go into
equipnent is arousing widespread
interest in industry and govern-
ment, according to Radio-Television
Mfrs. Assn. Registration for a
three-day symposium on quality of
components is running far ahead
of the rate last year.

Sponsoring the symposium, to
start today (Monday) at the In-
terior Dept. auditorium, Washing-
ton, are American Institute of
Electrical Engineers, Institute of
Radio Engineers and RTMA, with
active support of the National Bu-
reau of Standards and Dept. of
Defense.

Some two-score representatives
from other countries are expected
to attend. Sessions will be held
during the day, except for an eve-
ning discussion on transistors.
Symposium headquarters will be
the Roger Smith Hotel.

QUINCY,
ILLINOIS

THESE OFFICES
TO SERVE YOU

QUINCY, [LL. .
HOUSTON, TEXAS
WASHINGTON, D. C.
MONTREAL, QUE. .
NEW YORK CITY

BROADCASTING *

: TEL. 8202
. TEL. ATWOOD 8536
TEL. METROPOLITAN 0522
TEL. ATLANTIC 9441

. TEL, MURRAY HILL 9-0200
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WALK AM-FM ON AIR

Patchogue, L.1., Dedication

WALK-AM-FM Patchogue, L. 1., is
now on the air after dedication
ceremonies last month. AM station
is on 1370 ke with 500 w daytime.
FM outlet operates on 97.5 mc.
Officers include Nils E. Segerdahl,
president-general manager; Wil-
liam K. Macy Jr., vice president-
treasurer, and John Wallace, sec-
retary.

WALK is owned and operated by
the Suffolk Broadcasting Corp. and
is located in South County Shores,
East Patchogue. Other staff mem-
bers include Douglas Way, news
editor; Arnold Lewis, sports di-
rector; Edmond Robbins, assistant
news editor; Vincent Ranieri, engi-
neer; Walter Luce, engineer-
announcer; Phillip Roll, traffic
manager; Bob Early, morning per-
sonality; Leon Fremault, staff an-
nouncer - farm director; W. K.
Macey Jr., vice president; Jack
Ellsworth, program director; Mrs.
N.Segerdahl,secretary-bookkeeper;
Ailene Sybil, women’s editor; Wal-

ter Bates, commercial manager,
and Owen Marlow, announcer-
engineer.

WSB Okays Guild Pact

NEW minimum wage agreement
between Radio and Television Di-
rectors Guild and CBS Television
in Hollywood, retroactive to Feb.
1, 1951, has been approved by the
Wage Stabilization Board. Con-
tract, affecting about 35 persons,
calls for floor managers’ starting
rate to be $85 for a 40-hour week,
progressing to $100. Directors
start at $125, receiving $145 at the
end of the first year. They receive
additional fees for commercials.

NEW restaurant is being opened by
Larry Finley, disc m.c., KFWB Holly-
wood, on Sunset Strip in that city.
His programs will originate from
there.

+ 200

OM COUNTIES

ROOM 280 — INSURANCE BUILDING
JOHN BLAR £C0.. REPRESENTATIVE

Sonsething to sing
about. . .

KWK is the radio
buy in St. Louis!

You'll find KWK's LOW — low
cost per 1000 radio
homes delivered gives you

results for a song!

Your Katz man has the facts —

based on Pulse reports!

Globe-Democrat Tower Bidg.
Saint Louis

\ >

Repredentalive
The KATZ AGENCY
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CCORDION folder promotion
A piece, released by CBS Radio,
declares “It’s no secret that the
Hqusewives' Protective League
proved the most sales effective par-
ticipating program in all broad-
casting.” Cartoon characters whis-
per this message from ear to ear
with 16 success stories given as ex-
amples of show's pulling power.

GUEST APPEARANCES

WELL known civic leaders and
personalities in the Atlanta area
are invited to be “disc jockeys of
tha Day” on new program, Ii's
Yuwiecr Mike, on WSB there. Guest
is encouraged to tell his personal
story or give information on a cur-
rent community project or drive as
well as introduce his favorite
music.
—_— e—o—o—

UN INTERVIEW PROGRAM

INTERVIEW program, Spotlight
on! the UN, is being carried by Lib-
erty Broadcasting System in co-
operation with United Nations Ra-
di¢ daily from 8:30-8:45 p.m. EDT.
Show features discussion with UN
delegates and correspondents and
celebrities, and highlights UN ac-
tiviities in various fields.

MERCHANT SALU"I‘ES WCHS

QUARTER-PAGE advertisement
in both local Sunday newspapers
was used by a Chevrolet dealer to
salute WCHS Charleston, W. Va,,
as a good advertising medium. In
the ads, the dealer pointed out that
Chevrolet and WCHS made a good
leam,

WHLI's BIG
SUMMER BONUS

275,000 additional res-
idents on Long Island
during June, July, Au-
gust and September!

ONE STATION,
WHLI, DOMINATES
THE MAJOR LONG
ISLAND MARKET*

*Conlan latest share of audience: Daytime,
February 1952, Hempstead, L. I, N. Y

HEMPSTEAD fi
LONG ISLAND, N.Y.

PAUL SODOFSKY.
PRES.

REPRESENTED BY RAMBEAU
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FREE JELL-O CUT-OUT

FREE cut-out puppet show with
the purchase of three Jell-O ‘Pud-
dings is being offered as part of
give-away series planned by the
Joseph Jacobs agency, N. Y., for
concentrated promotion in the New
York Jewish market. Puppet cut-
out features Menasha Skulnik,
leading Jewish comic, and star of
the Jell-0 Pudding show over
WEVD New York.

*—e—9

NEW POLITICAL WRINKLE
AMONG special guests to be heard
in WMT Cedar Rapids’ special con-
vention coverage in Chicago are
winners of WMT’'s high school
essay contest. More than 300 Iowa
schools participated in the contest,
with pupils writing on the topic,
“Why I Would Like To Attend the
Republican (or Democratic) Na-
tional Convention.” Two winners
are to be selected from each party.
Together with their teachers, the
young winners are to air their
views from Chicago. This political
convention coverage will climax
WMT’s 20-program package, Poli-
tics Is Your Business.

RADIO-MOVIE TIE-IN
CONTRACT with Pacific Drive-In
Theatres has been signed by
KLAC-AM-TV Hollywood calling
for reciprocal plugging of theatres’
motion pictures and station’s radio
programs. Disc jockeys have re-
corded programs describing their
show which will be played before
first feature and during intermis-
gsion. KLAGC will advertise drive-
in’s feature between 5:30 and 7
p.m. daily spotting it twice in the
afternoon and three times in the
evening,

WDAK Version

“THE REAL facts about Ap-
pomattox,” according to a
trade bulletin circulated by
Allen M. Woodall, president
of WDAK Columbus, Ga.,
have been slightly twisted in
history books. Mr. Woodall
said Gen. Robert E. Lee was
taking a rest after chasing
Gen. Grant’s army all over
the country and just prior to
taking over Washington.
When a man walked in the
court house “Gen. Lee took
him to be his orderly” and
gave him his sword to polish.
Actually Gen. Grant came in
to surrender, according to the
Woodall version. Having
handed Gen. Grant his sword,
Gen. Lee, “being a true
Southern gentleman, couldn’t
go back on his word.”
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TRANS-ATLANTIC TV

FIRST STEP toward trans-Atlan-
tic telecasting was believed achieved
April 27 by WTVN-TV Columbus,
Ohio, and BBC in London, when the
two produced Youth Has Its Say,
regular WTVN weekly junior town
meeting show, with the audio por-
tion comprising questions and an-
swers relayed live via radio-tele-
phone and the video portion com-
prising pictures shot in advance in
London. Planning took more than
a year, station reports.

*—o—0

AIMED AT HOUSEWIVES

DAYTIME TV show for a house-
wife audience was aired for first
time April 28 by WTCN-TV Minne-
apolis-St. Paul. New show is tele-
cast Monday through Friday, 1:30-
1:45 p.m. Format combines con-
sumer information, community
activities, exercise demonstrations,
hit tunes and guest speakers.
*—e—o
CHURCH CHOIR SERIES

SERIES featuring choirs of area
Protestant churches has begun at
WCCC Hartford, Conn. Greater
Hartford Council of Churches and
American Guild of Organists are
cooperating with station to present
The Churches Sing. More than
fifty choirs are expected to par-
ticipate. Programs will be taped
during the week so singers will be
able to hear themselves at broad-
cast time each Sunday.
*—0—@
WTJIJN SHUT-IN BROADCASTS

PROGRAM designed to reach com-
munity’'s shut-ins is being aired
by WTJN-AM-FM Jamestown,
N.Y. Radio coverage has been pro-
vided for weekly visits made to
homes of invalids by members of
city’s Good Neighbor Society. Sta-
tion reports programs have enjoyed
great success in giving participants
a sense of belonging to the com-
munity and a new interest in things
which surround them.

WRFD'S RADIO ACTIVITY

FOLDER announcing “you don't
need an Atomic bomb to be Radio
Active in Ohio” has been sent out
by WRFD Worthington. Effective-
ness of station’s open house at new
studios and radio farm ig theme of
the piece, which tells the story with
pictures of those who attended to
substantiate the station’s claims.

*—0—=8
*—@—9

‘WHOA, BOY ..~/

KTOW Oklahoma City is airing a
special gimmick for a used car
dealer. A ‘“‘cowboy-type” voice is
heard over the sound of horse's
hoofbeats, saying, “Whoa, boy . ..
this is where I trade you in for a
good used car.” Stunt had an un-
expected turn when an old fellow
walked in to buy “that horse the
fellow traded in.”
—_— % - —9
SCORES AND MUSIC

ALTHOUGH baseball games will
not be aired this season on WCAV
Norfolk, Va., station has launched
Grandstand Bandstand Show with
music and two five-minute complete
scorecards every hour. Cards to
keep pace with the baseball scene
will be mailed to listeners on re-
quest. Three and a half hour show,
handled by Joe Guidi, is sponsored
by Muntz TV and Personna Blades.

‘THE HUMAI'V ﬁEART'

COMMUNICATION Materials
Center, a division of Columbia U.
Press, 413 W. 113th St., New York
27, has announced completion of a
radio series of eight dramatic re-
ports on progress in the treatment
of heart disease. Characters in the
radio series include many top media
stars.

TV STAGES BOXING

STUDIO-STAGED Thursday box-
ing featuring four 4-round bouts
lasting from 6:15-7:30 p.m. and
breoadcast exclusively for television
by KNXT (TV) Los Angeles is
being promoted by the station with
mailing pieces showing a montage
of newspaper and magazine articles
and pictures about the events. The
CBS-TV station stages the ama-
teur bouts in its own studio with
Tom Harmon, sports director and
former U. of Michigan football
star, calling the blows. Invited
guests number 350.

service to the
broadcasting industry

66 ACACIA DRIVE

personnel will sell community

your coverage area

experienced sales

programs throughout

ATHERTON, CALIFORNIA

PAUL W. McCOLLISTER,

BROADCASTING o
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NEW BASEBALL PACTS REACHED

WMCA, WPIX (TV), WGN-TY, WXEL (TV) Set Plans

MORE baseball agreements, spon-
sorships and broadeast schedules
were announced by radio and
video outlets in three major league
cities after the season got going.

WMCA New York reports it
sold all baseball adjacencies and
availabilities for its broadcasts of
the 1952 Giants schedule.

WPIX (TV) New York, sched-
uling telecasts of 154 Giant and
Yankee games, has surrounded the
events with six live shows and
1,088 spots.

Identified by WPIX as “the
largest sports package in the his-
tory of television,” the sale is
backed by some 16 national ad-
vertisers.

Station is featuring Joe DiMag-
gio on his Yankee Preview program
10 minutes before and after all
Yank games for Philip Morris
cigarettes, through Biow Co., New
York. Laraine Day, before each
Giants game, is presenting her
quarter-hour A Day With the
Gtants for Metropolitan New York
Dodge Dealers, through Ruth-
rauff & Ryan, followed by Win
Elliot’s 10-minute Clubhouse In-
terviews, with half sponsorship by
White Rock Beverage Co,, through
Kenyon & Eckhardt, the other half
by Beacon Wax Co., through Allied
Advertising Agency of Boston.

After-Game Buys

After follow-ups for both teams,
Guy LeBow and Hal Tunis are con-
ducting a 10-minute baseball quiz
for Bedford Stores, through Al
Black Productions.

Bristol-Myers Co. for Bufferin
and Champion Spark Plug Co., has
taken all eight-second spots; Wil-
lys-Overland and Zippe Mfg. Co.
backs three-fourths of the secon-
dary 20-second announcements al-
ternately, and the primary 20-
second spots alternately by New
York Multiple DeSoto group of
dealers, Colgate - Palmolive - Peet,
Cities Service Oil Co. (Pennsylvania
oil) and Dwight Edwards Co., a
division of Safeway Stores. Re-
maining quarter of secondary 20-
second announcements was pur-
chased by Excelsior Quick Frosted
Meat Products, through H. W.
Hauptman, New York.

WGN-TV Chicago is feeding all
Saturday Cubs and White Sox
games to WOOD-TV Grand Rapids,
with same sponsors as Chicago,
Hamm’s beer and Chesterfields.
Station sent April 15 telecast game

BASEBALL
SOUND EFFECT
RECOHDS

| 5 D/F SPEEDY-Q DISGS
(OVER ALL REQUIREMENTS

.10. o ,2- ea,
Order C.0.D. Yoday While Supply Lasts
Charles Michelson, Ine.

BROADCASTING

to WXEL (TV) Cleveland, which
supplied narration for Indians-
White Sox opener. Plans have
been dropped for feed to Rock Is-
land, Memphis, Birmingham and
Atlanta.

Preceding Mutual’'s Game of the
Day, Toni Co., (for Prom Home
permanent, White Rain lotion
shampoo) sponsors five - minute
Warm-Up show over full network
alternately with Gillette Safety
Razor Co., Toni announces, with
Al Helfer, sportscaster, handling
interviews of sports celebrities and
late baseball news.

WTTV (TV) Bloomington, Ind.,
is bringing major league baseball
to the Indianapolis area televiewers
for the first time. This was an-
nounced by Norman Cissna, sales
manager of WTTV, who explained
that WTTV is telecasting 26 Cin-
cinnati Reds games through
WCPO-TV Cincinnati.

WXEL has named Bob Neal, for
past two years sportscaster and
general manager for WERE Cleve-
land, from which he has resigned,
to announce Indians' games, with
Nicholas (Red) Jones, former
American League umpire, con-
centrating on color. The station
is using four cameras this year,
Franklin Snyder, general man-
ager, said.

KVEN Ventura, Calif., came up
with carrier pigeons as a means
of circumventing the telephone
strike in its “Operation Coo” [B®T,
April 21] for the Ventura Braves-
Fresno Cardinals game in Ontario
April 11. Station and sponsor,
Warren General Tire Co., Ventura,
got together with the Ventura Rac-
ing Pigeon Club and moved the

NETWORK CLIENTS
Up In Radio and TV

ADVERTISERS active in TV net-
work programming totaled 166 as
of April 1952 compared to 163 as
of January 1952, while 132 adver-
tisers were sponsoring regularly
scheduled radio network shows as
of April, compared to 124 in Janu-
ary.

These listings appear in the new
edition of The FACtuary, pub-
lished quarterly by Executives Ra-
dio-TV Service, Larchmont, N. Y.
Totals show 158 regularly sched-
uled programs sponsored on TV
networks, compared with 202 spon-
sored radio network programs.
This represents a drop of nine TV
programs and a gain of two radio
programs from the January totals
of 167 TV and 200 radio shows.

Currently active advertising
agencies in network TV number
90, with 82 agencies in network
radio, FACtuary listings showed.

Telecasting

CULMINATION of plans for carrier pigeons to serve as medium by which
KVEN Ventura, Calif., received and transmitted description of baseball
game played by Ventura Braves and Fresno Cardinals in Ontario are set by
(I to r) Harry Engel, owner-general manager, KYEN; Lloyd Warren, president,
Warren General Tire Co., Ventura; Don Johnson, racing secretary, Yentura
Racing Pigeon Club. Telegraphers’ strike prevented normal transmission

of play-by-play reports.

*

game back for the strictly daytime
working pigeons who brought game
results after each inning to sports-
caster Jerry Palmer,

WPTR Albany, N. Y., announced
that George Miller, sports director,
handles play-by-play broadcasts of
all the Schenectady Blue Jays’
Eastern League games this year,
with Ed Lange, former Siena Col-

*

L]

lege basketball star, handling color.
Tobin Packing Co. is sponsor.

WWPA Williamsport, Pa., sports
director, Bill Gardner, announces
the major part of the Williamsport
Tigers games in the Eastern League
this year. Sponsors are Clark
& Hoag, Philco TV dealer, and E.
Ferranti, Ballantine beer and Ale
distributor.

the weight of a magazine . . .

BROADCASTING ® TELECASTING
carries plenty of weight with read-
ers. Consider this:

1. More people associated with radio-
TV pay for BROADCASTING ®
TELECASTING than for any other
Journal.

2. Among radio-TY advertisers and
agency people alone (the men and
women who decide where adver-
tisers’ messages shall be aired) over
5500 copies are bought each. week
with at least 4 readers per copy—
over 25,000 impressions.

Behind your message

add the weight of . . .

is nothing to be com-
puted in ounces or
postage rates. The
true measure is this:
"How much weight
does it carry in the
field it serves?”’

3. In 1951—as for 20 years past—
BROADCASTING @ TELECASTING
published more radic and more
television news and business fea-
tures than all other industry publi-
cations combined.

No . . . the weight of a magazine can
best be determined by the intense
loyalty of its readers. That's why it
pays to put the weight of BROADCAST-
ING ® TELECASTING behind your mes-
sage. It wiil carry you further, deeper,
more productively to your best custom-
ers than any other approach,

BROADCASTING
TELECASTING
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pril 24 Applications . . .
ACCEPTED FOR FILING

AM—I060 kc
WSSO0 Wasco, Calif.—Requests CP to
change frequency from 1050 k¢ to 1060
I-IK). (l:q},)ange from D to unl. with 1 kw

AM—1380 kc
KDAS Malvern, Ark.—Redquests CP
’{o mfhl?nge frequency from 1420 kc to
c.

TV—Ch. 13

WHIO-TV Dayton, Ohio—Requests
CP to change ERP from 24 kw vis., 13
kw aur., to 56.42 kw vis., 28.21 kw aur.;
transmitter location from 1414 Wilming-
ton Ave. to 3228 Germantown St., Day-
top. and change ant., etc. Ant, he:ght

ove average terrain 1145 ft.

Extension of Completion Date

EBLA Burbank, Calif. —Requests
mpd. CP, as mod., which authorized
new AM station, for extension of com-
pletion date.

IS§ (FM) San Antonio, Tex.—Re-

ests mod. CP, as mod., which au-
thorized new FM station for extension
off completlon date.

ICU (FM) Urbana, Il.—Requests

d. CP, which authorized changes in

existing non-commercial educational
FM station, for extension of comple-
tion date.

FBC Cheyenne, Wyo. — Requests
mod. CP, as mod., which authorized
frequency change, power increase, DA-
DN, change trans. location, etc., for
extension of completion date.

KIWL Ridgecrest, Calif.—Requests
mod. CP, which authorized new AM
sL:g.ion. for extension of completion
hte

KWO0OO Poplar Bluff, Mo.—Requests
mnd. CP, which authorized frequency
ihunge, power increase, DA-DN, change

L¥RNS. locatmn etc., for extension of .

comypletion dat
WIva Chrlstlansted Virgin Islands—
R.-quests mod. CP, as mod., which au-
thorized new AM station, for extension
of completion date.

| Extension of SSA

KFAR Fairbanks, Alaska—Requested
extension of SSA to operate on 660 kc
with 10 kw unl. from Sept. 1, 1952, to
May 1, 1952 (sic) AMENDED to change
expiration date to Feb. 1, 4.

f CP for CP

KGRO Malvern, Ark.—Requests CP
to replace expired CP, which au-

|
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APRIL 24 THROUGH MAY 1

CP-construction permit
DA-directional antenna
ERP-effective radiated power
STL-studio-transmitter link
synch. amp.-synchronous amplifier

STA-special temporary authorization

ant.-antenna

cond.-conditional

D-day LS-local sunset
N-night mod.-modification
aur.-aural trans.-transmitter
vis.-visual unl.-unlimited hours

CG-conditional grant

SSA-special service authorization

Grants authorizing mew stutions and transfers, accompanied by a
roundup of new station and transfer applications, begin on page 95.

thoriz%i new AM station, on 1380 kc.

WEVA-FM Emporia, Va.—Requests
CP to replace expired CP which au-
thorized new FM station.

Modification of CP

WILB Williamsburg, Va.—Requests
mod. CP, which authorized new AM
station, for approval of trans. and main
studio locations, ete.

FM Changes

KWOOC-FM Poplar Bluff, Mo.—Re-
quests CP to change ERP from 16 kw
to 15 kw, ant. height above average
terrain from 190 ft. to 217 ft., and
change trans. location.

License Renewal

WHBU Anderson, Ind.—Requests re-
newal of license.

WMPA Aberdeen, Miss.—Requests re-
newal of license.

APPLICATION RETURNED

KTKM Hartford, Wis.—RETURNED
application for mod. CP, as mod., which
authorized new AM station, for exten-
sion of completion date.

APPLICATION DISMISSED

KSFO San Francisco—DISMISSED
application for assignment of CP, as
mod., to ‘Columbia Bcestg. System Inc.

of California.
wJIQS Jackson, Miss.—DISMISSED

application for CP to change frequency
from 1400 kc to 1300 kc, increase power
from 250 w to 5 kw D, 1 kw N, etc.
(Contingent upon WJDX relinquishing
1300 kc.)

April 25 Applications . . .
ACCEPTED FOR FILING
AM—560 kc
WJLS Beckley, W. Va.—Requests CP
E irlljcrease power from 1 kw D to 5

w D.

AM—930 kc
KTKN Ketchikan, Alaska—Requests
CP to increase power from 1 kw D to

5 kw D
AM—1260 kc
KPOW Powell, Wyo.—Requests CP
to increase power from 1 kw DN to
5 kw D, 1 kw N.

AM—I129%0 kc
KINY Juneaun, Alaska—Requests CP
to change frequency from 1460 ke to

1290 ke.
License for CP
WSLN Delaware, Ohio—Requests li-
cense for CP which authorized new
non-commercxal educational FM sta-

WRBL-FM Columbus, Ga.—Requests

FIGHT TO FREE ALBANIA

WGAC Undertakes Campaign

CAMPAIGN to remove Albania
from Iron Curtain control is pro-
moted in a program series by
WGAC Augusta, Ga. It is based on
interviews featuring Hugh Grant,
Dr. Nuci Kotta, member of the
Albanian legitimist movement, and
other Albanians. Mr. Grant, a re-
tired U. 8. diplomat, served as
American ambassador to Albania
from 1935 to 1939.

Mr. Grant is a close friend of
the exiled King Zog of Albania, The
commentary, heard five times
weekly at 7 p.m., is sponsored by
Morgan Truck & Tractor Co. and
International Harvester Co.

license for CP, as mod., which au-
thorized new FM station.
Change Trans. Location °

WLBS Birmingham, Ala.—Requests
CP to change trans. location.

WIMS Michigan City, Ind.—Requests
CP to change trans. location and ant.
height above average terrain.

Modification of CP

WSWF Fort Myers, Fla.—Requests
mod. CP, as mod., which authorized
new AM station, to change trans. and
studio locations.

WEYE Sanford, N. C.—Requests mod.
CP which authorized new AM station,
gsr approval of trans. and studio loca-

ons.

KPLN Camden, Ark. — Resubmitted
request for mod. CP, which authorized
new AM station, for approval of trans.
and main studio locations.

WPRE Prairie du Chien, Wis.—Re-
1 uests mod. CP, which authorized new

M station, for approval of trans. and

main studio locations.

TV Power Increase
KRON-TV San Francisco—Requests
mod. CP, which authorized change in
facilities, to increase ERFP from 9.6 kw
vis., 4.8 kw aur., to 100 kw vis., 50 kw
aur., and change from DA to non-DA.
Extend Completion Date

WROW-FM Albany, N. ¥.—Requests
mod. CP, as mod. which authorized
new FM station, for extension of com-
pletion date.

U (TV) Erie, Pa.—Requests mod.

CP for extension of completion date.
WFMY-TV Greenshoro, N. C.—Re-
quests mod. CP for extension of com-
pletion date.
WBAL-TV Baltimore—Requests mod.
CP, as mod., for extension of comple-
tion date to July 20

License Renewal
Following stations request renewal

of license:

WERS (FM) Boston; WAVE-TV
Louisville, Ky., KMTV (TV) Omaha,
Neb., and WCNB-FM Connersville, Ind.

To Change Name

WOWL Florence, Ala.—Requests mod.
license to change name from Daylight
Bcestg. Co. to Radio Muscle Shoals Inc.

TENDERED FOR FILING
CP for CP
KSCY Searcy, Ark.—Requests CP to
replace expired CP for new AM sta-
tion on 1450 k¢, 250 w unl.

TV APPLICATION RETURNED
WHFC Inc., Chicago—_RETURNED ap-
%ication for new TV station [FCC
oundup, April 21];. channel request
(UHF Ch. 25) out of order.
APPLICATIONS DISMISSED
KSD-TV St. Louwis—DISMISSED ap-
plication for changes in station.
Key Bcestg. System Inc.,, Stamford,
Conn.—DISMISSED applicafion for new
FM station.

April 29 Decisions . . .

BY FCC BROADCAST BUREAU

Granted AM License

WAKN Aiken, 8. C.—Granted li-

cense new AM station: 890 kc, 1 kw, D.
Granted FM License

WLOK-FM Lima, Ohio—Granted li-
cense for new FM station: 103.3 mc,
(Ch. 277), 340 w, ant. 175 ft.

Change Studio Site

WCAU - TV Philadelphia — Granted

mod. license to change studio location.
Change ERP

KPIX (TV) San Francisco—Granted
CP to change ERP from 299 kw vis,
15.4 kw aur., to 3.6 kw vis,, 1.8 kw aur.
change trans location, ant system and
make other changes.

Completion Date Extended

WIVI Christiansted, Virgin Islands—
Granted mod. CF for extensxon of com-
pletion date to 5-15-52; cond.

KIWL Ridgecrest, Calif.—Granted
mod. CP for extension of completion
date to 10-8-52; cond.

11-hour Broadcast Day

WMUS Muskegon, Michigan—Grant-
ed request for authority to broadcast
from §:00 a.m. to 5:00 p.m., EST, for a
period not to exceed rty days.

License for CP

WAWZ Zarephath, N, J.—Granted li-
cense for CP, as mod., covering in-
crease in night power and new DA sys-
tem (DA-2); 1380 ke, 5 kw, DA-2, share
time with WBNX; cond.

KUSD Vermilhon, S. D. — Granted
license covering change of facilities,
hours of operation and DA; change
trans. location and make changes in
ant.; cond.: 690 ke, 1 kw-D, DA-D.

Granted Mod, CP

WRDB Reedsburg, Wis. — Granted
mod. CP for approval ‘of ant. trans.
and main studio location.

WAYS Charlotte, N. C.—Granted mod.
CP to make changes in ant. and extend
commencement and completion dates to
2 months and 8 months from date of
grant; cond.

WBAM Montgomery, Ala.—Granted
mod. CP to change trans. and main
studio location and extend commence-
ment and completion dates to 2 months
and 8 months from date of grant; cond,

WICU Erie, Pa.—Granted mod.
for extension of completion date to
10-24-52.

ACTIONS ON MOTIONS
By Comr. George E. Sterling

WCRK Morristown, Tenn.—Granted
petition for acceptance of its late ap-
pearance in proceeding re application
%f LaFollette Bestg. Co., LaFollette,

enn.

April 30 Decisions . . .
COMMISSION EN BANC
Granted License Renewals

Following stations granted renewal of
licenses for regular period'

KIOX Bay City, Tex.; WCOL Colum-
bus, Ohio; WMNE North Adams, Mass.;
WPRA Mayaguez, P. R.; KDLX Del
Rio, Tex.; KBMN Bozeman, Mont;

SERVICE DIRECTORY

Custom-Built Equipment
U. S. RECORDING CO.

1121 Vermont Ave., Wash. 5, D. C.
STerling 3626

COMMERCIAL RADIO
MONITORING COMPANY
PRECISION FREQUENCY MEASUREMENTS
Engineer on duty oll night every night
JACKSON 5302
P. O. Bax 7037 Kansas City, Me.

o« TOWERS »

AM ® Fm ® TV @

Complete Instollations
TOWER SALES & ERECTING CO.

6100 N. E. Columbia Bivd.
Pertland 11, Orsgen

DAV

TELEVISIO

L GUIDANCE

?.0.90% 995 ETEDY, NEW YORK

BROADCASTING

® Telecasting



CONSULTING RADIO & TELEVISION

ENGINEERS

JANSKY & BALEY

Executive Offices
Natienal Press Building
Offices and Laberateries
1339 Wisconsin Ave., N. W.
Washingten, D. C. ADams 2414
Member AFCCE®

JAMES C. McNARY
Consulting Engineer
Natienal Press Bidg., Wash. 4, D. C
Telephene District 1205
Member AFCCE *

—FEstablished 1926—
PAUL GODLEY CO.

Upper Montclair, N. J. MO. 3-3000
Laboratories Great Notch, N. J.
Member AFCCEB*

GEORGE C. DAVIS
501514 Munsay Bldg.—STerling 0111
Washingten 4, D. C.

Member AFCCE*®

Commercial Radio Equip. Co.
Everett L. Dillard, Gen. Mgr.

INTERNATIONAL BLDG. DI. 1319
WASHINGTON, D. C.
P. O. BOX 7037 JACKSON 5302

KANSAS CITY, MO.

A. D. RING & CO.

26 Yeors' Experience in Radio
Engineering
MUNSEY BLDG. REPUBLIC 2347
WASKINGTON 4, D. C.
Member AFCCE*

There is no substitute for experience

GILLETT & BERGQUIST
982 NATL. PRESS BLDG. NA. 3373
WASKINGTON, D. C.

Member AFCCE*

GAUTNEY & RAY

CONSULTING RADIO ENGINEERS
1052 Warner Bldg.
Washingten 4, D. C.

National 7757

Craven, Lohnes & Culver
MUNSEY BUILDING DISTRICT 8215
WASHINGTON 4, D. C
Member AFCCE ®

McINTOSH & INGLIS
1216 WYATT BLDG.
WASKINGTON, D. C.
Maetropelitan 4477

Member AFCCE*

RUSSELLP. MAY
1422 F St, N. W, Kellegg Bldg.

Washington, D. C. REpublic 3984
Member AFCCE *®

WELDON & CARR
WASHINOTON, D. C.
* 1605 Cennecticu? Ave.
Dallas, Texas Seattle, Waosh.

4212 §. Byckner Bivd. 4742 W, Ruftner
Member AFCCB*

E. C. PAGE

CONSULTING RADIO
ENGINEERS
BOND BLDG. EXECUTIVE 5670
WASHINGTON 5, D. C.
Member AFCCE*

MILLARD M. GARRISON
1519 Cennecticut Avenve
WASHINGTON 6, D. C.

MICHIGAN 2261
Maember AFCCE*

KEAR & KENNEDY
1302 18TH ST, N. W. HUDSON 9000

WASHINGTON 6, D. C.
Member AFCCE*

A. EARL CULLUM, JR.
CONSULTING RADIO ENGINEERS
HIOHLAND PARK VILLAGE
DALLAS S, TEXAS
JUSTIN 6108

WILLIAM L. FOSS, Inc.
Formerly Colton & Fess, Inc.
927 15th St., N. W. REpublic 3883
WASHINGTON, D. C.

JOHN CREUTZ
319 BOND BLDG. REPUBLIC 2151
WASHINGTON, D. C.
Member AFCCE*®

GUY C. HUTCHESON

P. O. Box 32 AR 4-8721
1100 W. Abram
ARLINGTON, TEXAS

ROBERT M. SILLIMAN
1011 New Hampshire Ave., N. W.
Republic 6646
Washington 7, D. C.

LYNNE C. SMEBY

"Registersd Professional Engineer”
1311 G S¢, N. W. EX. 8073
Washingten 5, D. C.

GEORGE P. ADAIR

Consulting Rcdio Engineers
Quarter Cm-ozi Profesnonai Expevience
o

~Television-
onTu-Communiouﬂom
ISJJHSL N. W., Was .,DC.

Brecutive 1230—Esecutive 5851
(Nighta-holidays, Lochrood 5-1819)
Member AFCCE *®

WALTER F. KEAN
AM-TV BROADCAST ALLOCATION,
FCC & FIELD ENGINEERING
1 Riverside Road—RlIverside 7-2153
Riverside, L.

{A Chicage suburb)

WILLIAM E. BENNS, JR.

Consulting Radio Engineer
3738 Kaonewha St., N.W., Wash., D. C.
Phens ORdway 3871
Bex 2468 Birmingham, Ala.

Phene 6-2924

ROBERT L. HAMMETT
CONSULTING RADIO ENGINEER
280 BANKERS INVESTMENT BLDG.
SAN FRANCISCO 2, CALIFORNIA
SUTTER 17545

JOHN B. HEFFELFINGER

815 E. 83rd St. Hiland 7010

KANSAS CITY, MISSOURI

GRANT R. WRATHALL
Aptos, Californla
Appointments arranged for

San Francisco Seattls Salt Loke City
Los Angeles Portland Phoeniz

Box 280 APTOS5—3352
Member AFCCE®

RAYMOND M. WILMOTTE

1469 Church Strest, N. W. DEcatur 1231
Washingten 5, D. C.
Member AFCCE *

BERNARD ASSOCIATES
CONSULTING RADIQO ENGINEERS
5010 Sunset Blvd.
Hollywood, Calif. NOrmandy 2.6715

Vandivere,
Cohen & Wearn

Consulting Electronic Engineers
612 Evons Bldg. NA. 2698
1420 Noew York Ave., N, W.
Washington 5, D. C.

HARRY R. LUBCKE
CONSULTING TELEVISION ENGINEER
Television Engineering Since 1929

2443 CRESTON WAY HO 9-3266
HOLLYWOOD 28, CALIFORNIA

Member AFCCE®

KSWA Graham, Tex.; KSD St. Louis,
Mo.; KXOK St. Louis, ‘Mo.; WIMS Iron-
wood Mich.; WKRC Cmcmnati WFEC
Mlami‘ KPOA Honolulu, H.; OBS
Jacksonvi]le, Fla.; WP‘DQ Jacksonville.
WGBS-FM Miami: KRAI K.lgﬂ 1.;
KARM-FM Fresno, Calif.; 0-TV

Phoenix, Ariz., and KLAC Los Angeles.

Licenses Extended

Followlng stations granted tem crar
extensions of licenses for perio -

ini August 1, 1952:

WAL Wa}lace, Idaho, and WVNJ

Newark, N
Further License Extensions

Following stations granted further
temporary extensions of licenses for

period ending August 1:

WKLV Blackstone, Va WPLI Jack-
son, Tenn., WSOO Sault Ste. Marie,
Mich.,; WTNJ Trenton, N. J.. WTTT
Coral Gables, Fla.; WCBT Roanoke

BROADCASTING ® Telecasting

ids, N. C.; KTTV Los Angeles,
Pif. and WOV New York. (Comr.
Sterlmg not participating in WOV ac-

tion.)
Granted Renewal
KS2ZXAO Quincy, Iil. — Granted re-
newal of developmental station license
for regular period.
Set for Hearing
WMRO Aurora, Ill. — Designated for
hearing application for renewal of li-

cense and granted temporary extension
of license for operation until conc]u-
sion of this proceedm% or until Dec, 1
1952, whichever is ear

WLAP Lexington, Ky. — Designated
for hearing application for renewal of
license and granted temporaxz exten-
sion of license for the period ending
August 1

(Continued on page 95.)
May 5, 1952 ©® DPage 91



* Wanted,

Payable in advance.

to box numbers are sent at owner's risk.
sibility for their custody or return.

CLASSIFIED ADVERTISEMENTS

Checks and money orders only.

Situations Wanted 20¢ per word—$2.00 minimum © Help Wanted 25¢ per word—$2.00 sminimum
All other classifications 30¢ per word—$4.00 minimum ® Display ads. $15.00 per inch

No charge for blind box number.
Broancasting ® TeLecasting, 870 National Press Bldg, Washington 4, D. C.

aPPLICANTS : 1f transcriptions or bulk packages submitted, $1.00 charge for mailing All t_i-nmipl.ioqa. photos, ste. sent
BROADCASTING ¢ TmLucasTING expressly repudiaies any liability or respom-

Send box replies to

Help Wanted

Help Wanted (Cont’d)

Help Wanted (Cont’d)

Managerial

Experienced general manager, willing
to take over $10,000 interest and man-
agement of established regional day-
time station (fulltime possibilities) in
one of best New England markets. Air
mail particulars first letter. Box 72P,
BROADCASTING . TELECASTING.

-+

| Salesmen

Salesman. Good opportunity in Illinois
for hard-hitting salesman. Liberal
drtawmg against commissions. Send
details to Box 92¢M, BROADCASTING
+« TELECASTING.

Salesman who can sell and sell hard.
Southern 5 kw clear wants a man who
hag already demonstrated his ability in
radio sales. Liberal draw against com-
missions future unlimited. Rush de-
talls and references. Box 14P, BROAD-
Cq,STING « TELECASTING.

Ne{'w England network affiliate in pleas-
ant prosperous college community
needs hard-working salesman. Salary
plus commission. Background and
references. Box 20P, BROADCAST-
ING . TELECASTING.

Wanted immedlately, Engineer for
sales in broadcasting field. Must be
under 30 and possess sales ability. Some
travel—Chicago and vicinity. Excel-
lent opportunity with well established
company. Box 40P, BROADCASTING
» TELECASTING.

Salesman: Real opportunity for in-
dustrious time salesman. Liberal draw
against commissions. 1 kw with _mar-
ket over 300,000 population in North
Cayrolina. If you can sell, you can
ea $6000.00 and more per year. Full
information first letter with recent
phpto. No hot shots please. All re-
Iéligs confidential. Box 44P BROAD-
ASTING « TELECASTING.

Salesman, successful, experienced,
new under developed market vicinity
Degroit, salary, increasinf progressive
conmission, upwards_  $10.000 yearly
alert topflight man. Mail particulars.
Ragio-2355 Guardian Bldg., Detroit.

Top combo man. Pacific northwest ma-
jor market. LBS affiliate. Emphasis
on announcm% $2.16 hour. Overtime.
Permanent. ox 41P, BROADCAST-
ING « TELECASTING.

Early morning man desired by progres-
sive independent. Must be capable
idea man who can build salable shows.
Write Box 65P, BROADCASTING -
TELECASTING.

Announcer-engineer with first class
ticket. Starting pay $75 for experi-
enced man. Pennsylvania independent.
Box 66P, BROADCASTING . TELE-
CASTING.

Combination announcer - engineer
wanted by Florida major network
regional fulltime station. Special em-
phasis on announcing but must hold
first class license. All applications
confidential. Box 76P, BROADCAST-
ING « TELECASTING., .

Combination man with first phone.
Excellent opportunity for advancement
as present owner plans to expand to
three station operation, Need is im-
mediate. Please do not contact un-
less you are able to start at once.
Starting salary $65.00. Air mail, wire
or ca Manager, KCRT, Trinidad,
Colorado.

Technical

First class engineer. No experience re-
quired. Virginia network station. Box
LI'%SCI;{ BROADCASTING « TELECAST-

Chief engineer. Immediate opening.

watt CBS station. Permanent.
Good pay and chance for advancement
in our group-owned station setup. Ex-
cellent opportunity for right man.
Photo, background #Arst reply. Box
%Pd BROADCASTING . TELECAST-

First class engineer, no announcing,
state minimum salary. Box 5
BROADCASTING . TELECASTING.

Combo man Ist bhone emphasgis an-
nouncing, nearby Detroit, progressive
increases, overtime, high earnings, ideal
conditions, car necessary. Rush audi-
tion tape, background Information.
Radio 2355-Guardian Bldg., Detroit.

First phone engineer—in the center of
vacationland. Alamogordo — "Gateway
To The Lincoln Natignal Forest”. Write,
wire or phone—salary requirements.
Wayne Phelps, KALG - Alamogordo,
New Mexico.

Announcer wanted for permanent staff
position, news and board work. No
ticket required. Excellent opportunity
advancement for right man. KGHF,
Pueblo, Colo.

Experienced combo man immediately,
$60.00 and housing, daytime, KRLW,
Walnut Ridge, Arkansas.

Adding combination man to staff. An-
nouncing abilities and permanency
most important. Send auditlon and
details WBUT, Butler, Penna.

Combination announcer-engineer, 1st
class license—contact Robert F. Wolfe,
WFRO, Fremont, Ohio.

WGCM, Gulfport, Mississippl, has open«~
ing for experienced announcer who can
also do sports.

Time salesman. Salary plus commission.
Good market. KFRO, Longview, Texas.

Immediate opening for experienced
salesman to handle established accounts
and bring in new ones. Good op-
ortunity with stable operating sta-
'Igon. John Rossi, KIBL, Beeville,
exas.

Announcers

Nebraska station. Send full particulars
audition record, board experience an
salary requirement, first letter. Box
i'%ﬁal\{[. BROADCASTING « TELECAST-

Exs;erienced announcer for 25,000 watt

Florida east coast independent needs
first phone man with accent on an-
nouncing. Part time sales in rich
marleet, if desired. Ideal working con-
ditions and climate. Box 13P, BROAD-
CASTING  TELECASTING.

Experienced announcer-engineer. Sev-

etity-five start. Upper midwest. Box
%gl%‘ BROADCAS G + TELECAST-

Mejropolitan New York station needs
announcer with 1st class ticket. Send
full particulars regarding experience
and salary regquirements. Box 32P,
BRPDADCASTING . TELECASTING.

Straight announcer, 40 hours; $5 per
week plus talent, if deservin%.‘ CBS
affiliate in large gulf coast city has im-
mediate opening. Send disc or tape
and full details to Box 37P, BROAD-
CASTING « TELECASTING.

announcer from Texas or
southwest by Texas statlon. Prefer
deep voice, news specialist. Send discs,
all |details first letter. College radio
gn:{iuates will be accepted. Adpplica-

tions without discs not accepte Box
%ISWPC BROADCASTING . TELECAST-

Versatile mature voice for 5000 watts

net station in Newport News, Va. Pre-

fer married man. Need disc now and

desire interview as follow up. Send

%isc or tape to WGH, Newport News,
a.

Wanted,
first phone.
bama.

Vacation replacements — announcer
seven weeks and engineer six weeks.
Send resume and audition. Ed Eckert,
§ro§ram Director, WKNY, Kingston,

experience combination man
WHBS, Huntsville, Ala-

Announcer—who wants to make mone
and live in enjoyable community, wit
or_ without 1st phone, $85 to start, $5
raise in short time, $200 bonus in year,
20% commission on all sales at own
lelsure, not required, 35 to 40 hours
weekly, owner manager, small con-
genial staff, station making good money,
must have experience, personalit{, be
stable, want job with future and home
in friendly, wealthy town. Send tape,
picture, ¥NKUL. Cullman, Alabama.

Experienced announcer for 10,000 watt
Miami station. This announcer must be
“tops’ on record shows and news. Send
audition tape, recent photo, data and
salary requirement to Ron Tuten,
WMIE, Miami, Florida.

Experienced morning man for staff
announcing. Good conditions, pension
plan. Send tape, qualifications, picture.
WNAE, Warren., Pennsylvanta.

Good announcer who can handle gen-
eral announcing and write local news.
Excellent opportunity, immediate open-
ing. Air mail disc, salary requirements,
complete personal data, Manager,
WPAQ, Mt. Afry, N. C.

Staff announcer wanted. Prefer man
with independent station experience.
Please send photo and tape or disc.
WPIC, Sharon, Pa.

Immediate opening for 1st phone en-
gineer. Good pay. Inexperienced ap-
plicants considered. 25) watt ABC sta-
tion. Send background and reference
information with Arst letter to KBIX,
Muskogee, Oklahoma.

Wanted: An engineer at kw daytimer.
g_ug Crawford, KCNI, Broken Bow,
ebr.

Engineer with first phone license, Will-
ing to learn announcing. No experi-
ence necessary, KENA, Mena, Ark-
ansas.

Engineer-announcer, emphasis on an-
nouncing. University town, KLWN,
Lawrence, Kansas.

Engineer. Excellent working condi-

tions in a university city. If desired,

work schedule arranged to attend uni-

Eerlﬁitt:;. KNOX, Grand Forks, North
akota.

Radio operator with first phone license.
Write or phone A, M. McGregor, KSTT,
Davenport, Iowa. 6-2541, days; 3-6677,
evenings.

Wanted, ambitious engineer experi-
enced construction and maintenance
willing to take responsibility. Trans-
portation furnished from west coast.

Air mail details KULA, Honolulu, T. H.

Good experienced announcer with first
class ticket, Send audition tape, record
of experience, business and character
references to KWFC, Hot Springs, Na-
tional Park, Arkansas.

First class engineer: $50 for 40 hours
g]lusc overtime. WCBT, Roanoke Rapids,

Engineer, first phone, experience un-
necessary, transmitter at studio, WCED,
DuBois, Pennsylvania.

Help Wanted (Cont'd)

Want -first class engineer. Evening
shift. Contact WIEL, FElizabethtown,
Kentucky.

First class engineer-announcer. Per-
manent position, good working condi-
tions. WJAT, Swainsboro, Georgla.

Immediate opening first phone engi-
neer-ahnouncer. All applications con-
sidered regardless of experience. Ideal
working conditions in small friendly
southern town. Rush complete data
with salary requirements to Manager,
WKDK, Newberry, 8. C.

Engineer for TV micro-wave relay sta-

tion. Starting salary $225 per month
plus overtime, lus car allowance.
Phone Chief ngineer, WSAZ-TV,

Huntington, West Va.

First class engineer-announcer needed,
$60.00 weekly. WSON, Henderson,
Kentucky.

First class phone operator wanted. Ex-
perience not necessary. Radio Station
WSSV, Petersburg, Va.

Production-Programming, Others

Wanted: Experienced newsman with
bachelor's degree as parttime instructor
in large midwestern school of journa-
lism while working on graduate de-
gree, Radio news experience essential,
television experience desirable. Write
Box 973M, BROADCASTING « TELE-
CASTING.

Desire male copywriter with ideas.
Some announcing. Submit samples._
Texas. Box 23F, BROADCASTING -
TELECASTING.

Immediate opening for continuity di-
rector, full charge of department.
Must be top administrator as well as
top writer, to qualify as department
head in this hard hitting midwest 5 kw
operation. Send complete info to Box
?&Pd BROADCASTING « TELECAST-

Wanted—Continuity chief, Experienced
writing for all types of clients. Send
letter with full details, copy samples,
salary requirements. Moderate, health-
ful climate. Program Director, KCSJ,
Pueblo, Colorado.

Program director-copywriter, fully ex-
perienced., Send full details first let-
er, . C. Force, Manager, WKNK,
Muskegon, Michigan.

Copywriter, young man or woman head
copy department. Some experience
preferred, Opportunity for advance-
ment. Send details, sample copy to
Mr. Joe Fife, WWCA, Gary, Indiana.

Situations Wanted
Managerial

General-program manager. Ten years
experience. Eight dyears present posi-
tion New England network station.
Desire change offering advancement,
more temperate climate. Complete
knowledge all phases of successful
operation. Cultured, civic - minded,
married, college, excellent references.
Box 22P, BROADCASTING . TELE-
CASTING,

Manager with successful history begin-
ning as salesman to sales manager to
manager desires return to station man-

agement. 12 years experience with
independent and mnetwork stations.
Recognized as top sales producer.

Complete history and interview upon
request. Now employed with top ra-
dio organization in country, excellent
reasons to return to station manage-

ment. Midwest preferred. Married,
37 years old, Write Box 24P, BROAD-
CASTING . TELECASTING.

General or commercial manager. Ex-
perienced. Capable. West or south-
west. Box 43P, BROADCASTING .
TELECASTING.

First phone. No annouUncing. Start
$250.00 per month plus overtime.
WCMY, Ottawa, Illinois.

Immediate opening for first class oper-
ator, WEAYV, Plattsburg, N. Y.

Manager-salesman, 14 years all phases
broadcasting. Proven sales record.
Highest type references. 39, married.
Prefer non-metropolitan market mid-
west or southwest. Box 58P, BROAD-
CASTING . TELECASTING,

Engineer wanted. No experience neces-
satgr. Good pay. Great onportunity for
right man. Apply WFLB, Fayetteville,
North Carolina. All applications an-
sweTred.

Wanted—First class engineer, $200
month. Contact Chief Engineer, WHAL,
Shelbyville, Tenn. .

Corporation vice president 35 now
actively engaged in general and en-
gineering management of radio station
property in midwest, desires relocate
east, or south. Direct correspondence
solicited, looking towards association
in June or July. Primary interest in
radio not TV, Box 71P, BROADCAST-
ING « TELECASTING.



Situations Wanted (Cont’d)

Situations Wanted (Cont’d)

7 years experience radio and television
sales and management. Desire sales in
east or southeast. Preferably TV. Ex-
cellent references. Available for in-
terview. Write Box 49P, BROADCAST-
ING . TELECASTING.

Salesman, 27, married with famil
wishes job in_ Florida or 1f coast.
Experienced. Box 8P, BROADCAST-
ING « TELECASTING.

Announcers

Radie announcer. Program man. SRT
graduate, desires position any loca-
tion. Veteran. Draft exerapt. Write
Box 939M. BROADCASTING . TELE-
CASTING.

Experienced young disc jockey with
first phone desires location in good
market to do 215 to 315 hour afternoon,
or evening, or night show—or both,
Net, indie AM and TV backgrouad in-
cluding production as well as participa-
tion. Ex-serviceman. No draft wor-
ries. Available immediately. Box 11P,
BROADCASTING . TELECASTING.

Announcer—Inexperienced, but trained.
Fine voice with emphasis on relaxin;
type shows. Can handle news an
general staff announcing. Can do well
if given a chance. Disc, photo, refer-
ences available. Box 15P, BROAD-
CASTING . TELECASTING.

Newsman, 6 years network, indie,
magazine writing. broadcasting, spe-
cial events and documentary work
looking for right job. Tape available.
Box 18P, BROADCASTING . TELE-
CASTING.

Topnotch  experienced  sportscaster.
Good play-by-play. Baseball a must.
Football, basketball, boxing, wrestling.
Highest recommendation from present
employer. Box 20P, BROADCAST-
ING . TELECASTING.

Experienced announcer—all phases in-
cluding network. Young, single, col-
lege degree, draft exempt. DJ, news,
board. Available immediately. De-
sire permanent location in the east.
Photo, tape. Box 38P, BROADCAST-
ING . TELECASTING.

Good experienced staff announcer, com-
mercials, DJ, news, personality, con-
scientious, reliable, Box 42P, BROAD-
CASTING » TELECASTING.

South Louisiana, announcer, salesman,
copywriter, strong news, commercials.
$75.00 week. Box 48P, BROADCAST-
ING . TELECASTING.

Personality, hillbilly disc jockey, musi-
cian, singer. 6 years experience as
musician and singer, 212 years as disc
jockeg. Also experience: recordin
with top hillbilly outfit, interviews an
pop record shows. Age: late twenties,
married with family. Dependable, do
not drink. Presently employed. Box
?%ql’('} BROADCASTING . LECAST-

Experienced announcer, 5 years all
phases, excellent ad-lib, colorful news,
college degree, all replies considered,
available immediately, reéuest tape.
Box 57P, BROADCASTING . TELE-
CASTING.,

Attention east coast, announcer with

years experience. phone, de-
pendable, ambitious. Do anything in-
cluding sports. Box 58P, BROADCAST-
ING . TELECASTING.

Married veteran, experienced. Strong
on news and commercials. Operate
console. Box 6§1P, BROADCASTING .
TELECASTING.

Newscaster. Staff announcer, copy-
writer. Four years experience. Grad-
uate radio & TV school. College,
Third phone. Car. _Married. ill
travel. Sober. Dependable. Available
immediately. Disc, references. Box
g:}& BROADCASTING . TELECAST-

Experienced announcer - sportscaster.
First phone. Veteran, 28, college back-
ground, single. Will travel. Box 74P,
BROADCASTING . TELECASTING.

Announcer. Experienced. Saturday-
Sunday fill-in for station in five hour
radius of N. . C. Paul Clark, %
Haber, 2616 Union St., Queens, N. Y. C.

Staff announcer, news, commercials
and strong deejay. Prefer midwest.
Tom Gibson, 800 W. 31st Independence,
Missouri.

Experienced announcer, first phone.
College graduate. Veteran, 24, wants
permanent Jjob central-southern In-
diana, Illinois, Ohio. Tape and details
on request. Marty Martini, 603 East
Palm, Orange, Calif.

Announcer, control board, news, sports,
personality. Member dio Writers
Guild. Disc available. Bob Miller,
1141 Elder Avenue, N. Y, C,

Announcer—Some commercial board
and mike experience. Three years
university. Pathfinder graduate. Clear,
mature voice. 29, single, Na veteran.
Prefer midwest. Charles §. May, 4001
Bell St., Kansas City 2, Missouri.

Announcer-engineer. First phone, one
year experience, good DJ and com-
mercials. Full pleasant mature voice.
Tape available. Wire, write Frank

O'Malley, General Delivery, Mont-
gomery, Alabama.
Announcer-engineer desires summer

replacement job. New York experi-
ence. Will travel. Lonnie Padron, 520
W. 139 Stireet, New York.

Announcer—operate hoard, experience
at New York station. Free to travel,
draft exempt, disc on request. W. V.
‘S,pahr, 630 Gramatan ve., Mount
ernon, New York.

Technical

RCA graduate. Veteran, married, car.
FM, kilowatt AM. Four years same
company. Control, transmitter. Prefer
transmitter. Box 28P, BROADCAST-
ING . TELECASTING.

I have a second phone and also a class
(A) Ham license. Will work in broad-
cast station for second class wages
while obtaining first phone. Preferabiy
Mo. or Ark. ill consider anywhere.
Have had radio college and corre-
spondence courses, lots amateur experi-
ence. Reasonable wages while learn-
ing. Box 30P, BROADCASTING .
TELECASTING.

Combo man—First phone, strong an-
nouncing, tape, photo. Available June
16. Box 3lP, BROADCASTING .
TELECASTING.

Experienced engineer-announcer with
selling experience, at present chief, de-
sires permanent job with future in mid-
west.  Box 33P, BROADCASTING .
TELECASTING.

Recent ﬁraduate of Cleveland Institute
Radio Electronics with 1st e¢lass radio-
telephone license, desires position.
Box 34P, BROADCASTING . TELE-
CASTING.

Chief engineer to take comrlete charge
of broadcast and television station.
Ten 1years experience at 5 kw direc-
tional and thorough knowledge of tele-
vision technique. State salary and
location. Box 35P, BROADCASTING
» TELECASTING.

Chief engineer. Thoroughly experi-
enced, handle anythlnﬁ in technical de-
partment. Box 54P, BROADCASTING
» TELECASTING.

First class engineer, experienced, de-
sires work N. Y. C. Immediate
availability. Box 60P, BROADCAST-
ING - TELECASTING.

First phone, inexperienced. Desire New
York, southern New England area.
Others considered. Hox 64F, BROAD-
CASTING . TELECASTING.

Engineer lst phone 1l years AM-FM-
TV experience. No announcing. Mini-
mum salary $60. Southeast. Box 67P,
BROADCASTING . TELECASTING.

First phone technician. Past experi-
ence includes radio-TV repair and chief
of small station. Married veteran with
car. Minimum $62 per week. Box
;lgl’% BROADCASTING . TELECAST-

Engineer/chief engineer, 16 years broad-
casting experience (installation, di-
rectional arrays, television) desires
responsible position with progressive
station. Box 78P, BROADCASTING .
TELECASTING.

Engineer, plent?r of experience, avail-

able immediate Box 55P, BROAD-
CASTING . TELECASTING.

Production-Programming, others

Appeal to women's and children’s
market. Will write, participate in
shows exclusively for these sellable
markets. Prefer midwest. Box 980M,
BROADCASTING . TELECASTING.

TV or radio production assistant. Wide
experience little theatre production;
summer stock; business; teaching: pub-
lic relations. College graduate. Train-
ing in TV and radio. Dependable.
Capable assuming responsibility. Easy
to get along with, Background and
ability adaptable to variety of jobs,
Box 19P, BROADCASTING . TéLE-
CASTING.

(Continued on next page)

EDWARD C. LOBDELL ASSOCIATES

announce the Reorganization of its Placement Division

under the new name

Broadeast Management Seruices (o.

{Agency)

TO STATIONS:

Personnel qualified and able to serve you available
through our careful selection based upon your strict-
est definition of their duties.

Confidential presentation of verified facts about men
who. can contribute to the efficiency and build your
organization.

Relief from the time consuming chore of mass inter-
viewing through presentation of the most select indi-
viduals.

Personnel Analysis and Qualification Programs es-
tablished.

All at NO CHARGE tio the Station.

3

TO APPLICANTS:

One fee with NO registration, filing or supplemental

charges.

One week’s salary the only fee.

Guidance on ways and means 1o improve your stand-

ing within the industry.

A confidential relationship which can lead to greater

satisfaction and more money in the bank.

No makeshift pitching for something you won’t fit.
. But instead effective presentation for the spot you

belong in.

We have the orders—Here are only a few pending
on May lst:

Station Manager—New York Chief Engineer—Pennsylvania
State
Program Director—Ohio Snlses Manager—New York
tate
Engineers—New York, New

Jersey

Newscaster—New York State

Engineers—Pennsylvania, Maryland, Delaware, Wisconsin,

Ohio, California
Announcer-Engineers—New York, New Jersey, Florida, West
Virginia, Mississippi, Maryland, South Carolina
and many others by mail, wire, and phone daily.
Write

Broadeact Management Sevuices (o.

(Agency)
Edward C. Lobdell ~ Licensee

17 East 48th Street New York 17, New York




Situations Wanted (Cont’d)

For Sale (Cont’d)

News director—local news, speclal
evepnts coverage specialty. Fifteen
years newspaper-radio experience. Box
%11\112 BROADCASTING . TELECAST-

Copywriter, experienced, single, draft
exempt. Looking for progressive sta-
tiop in northeast. No announcing.
Box 46P, BROADCASTING . TELE-
CABTING

Equipment, etc.

150’ continuous cgil Andrew soft drawn
15" coaxial line., Make offer. Box 25FP,
BROADCASTING . TELECASTING.

Presto 6-N recorder 1-C head, 90-A
amplifier, like new. _Associated equip-
ment $775 F.C.B. Box 75P, BROAD-
CASTING . TELECASTING.

Logking {or capable staff member?
Stage actor, singer, director, stage
manager desires to transfer talents to
radio or TV. Good voice. College
graduate. Veteran, Some radio act-
ing, announcing experience. TV school
graduate. Prefer New York state or
northeast but will consider all replies.
Box 47P, BROADCASTING . TELE-
CASTING.

Gal Friday wants to work all week.
Radlo TV production, N. Y. C. Six

Fs experience program-production
alr work. Box 62P, BROADCASTING
« TIELECASTING.

Copywriter, good typist, shorthand, one
vear commercial wrlting course, desire
start in New England area. Female.
Box 63P, BROADCASTING . TELE-
CASTI NG.

| Television
1

{ Technical

TV chief engineer pow available _for
new installation, desires contact. Box
%(JM, BROADCASTING . TELECAST-

Production-Programming, Others

TV' weatherman—topnotch television
weatherman, avallable one - month
notice. Good salesman. Best offer
considered anywhere. Box  983M,
.BROADCASTING . TELECASTING.

Adbertistng—programming executive,
currently employed TV, interested in

future opportunity. Box 993M BROAD-
CA§ G . CASTING
For Sale

1 protessional recorder, RCA, t e 73-B,
$850. 1 playback turntable A, type
70-D, $450. 1 Western Electrlc studio
console, type 23-C, $450. All in perfect
condition. Box 177P, BROADCAST-
ING . TELECASTING,

Radio Station KCOH in Houston, Texas,
announces the sale of a Presto model
Y . .. disc recorder . . . with a 1C cut-
ting head, combined with turntable, in
waist high cabinet. Priced at $512.00
when new. For sale at $330.00. For
tnformation address correspondence to
Chief Engineer, Station KCOH, M. & M
Building, Houston. Texas.

1-300* heavy duty, 1-300° extra hea
duty, 1-600' hea\ﬁr duty tubular steel
guyed ips towers, new, of
course, immediate delivery, special
rices. Houston Radio Supply Co.,
ne., Clay at LaBranch, Houston, Texas.

Last call—London Library of 300 10
inch 78 RPM discs. All instrumental
selections, price $125. F. O. B. New
York, Recordil¥ Associates, 113 West
42 Street, New York 18, New York.

Wanted to Buy

Stations

Wanted—Eastern medium or small
market station. One-half cash. Give
complete detatls. Box 978M, BROAD-
CASTING « TELECASTING.

Interested in buying 'bankrupt, run
down, or sick radio station, Al letters
conmdered, confldential, no broker.
Box 39P, BROADCASTING . TELE-
CASTING.

The best in complete tower sales and
service by the south's largest tower
erection company. Will sell or buy
our used towers, erect or service Your
owers., A.A A, Tower Company, Inc.,
Box 898, Greenville, N. C

1

| Stations

Midwest station. 250 w. Independent
Ricdh agricultural area. 0. Terms
possible. Box 12P, BRO, DCASTING .
TELECASTING.

250/ watt fulltime station in Pacific
northwest. Only station in isolated
market. Operated profitably for two
years. Owner wants to return to the
east. $25,000 cash. Box 53P, BROAD-
CASTING » TELECASTING.

Exceptional opportunity to acquire 1000
watt property in fast growing Texas
to n of 100,000 population. Control can

e purchased for $12,000 with liberal
pay-off. Harvey Malott Co., 237 Madi-
son Ave., New York 16, N. ¥.

Egquipment, etc.

3 kw or 1 kw FM transmitter, also 1%
transmission line, Box 909M, BROAD:
CASTING . TELECASTING

Wanted—Quarter and one kw FM
broadcast transmitters, fixed-frequency
FM monitor receivers, used or new.
Box 17P, BROADCASTING . TELE-
CASTING.

will pay cash used dual channel con-
sole and limiting amplifier. Address
Box 27P, BROADCASTING + TELE-
CASTING.

Wanted: Forty foot tower section for
small Fisher tower. Contact Chief En-
gineer, KBIO, Burley, Idaho.

Wanted. One Collins 6-ring FM anten-
na; 440 feet of 155 mch 5135 ohm frans-
1 AM transmitter

. Sanderson, WSG
Birmingham Alabama.

For sale—broadcastx stations. Leon-
ard J. Schrader, 5092 East Green St.,
Champaign, Ill. Phone 9094.

Transmission line, 13§ inch. Advise
8uant1tg and price wanted. WTND,
rangeburg, S. C.

ideal living conditions.

Southern California
$30.000.00 down

Very profitable fulltime independent station in market providing
Now operating under absente¢ ownership.

More than $20,000.00 in net quick assets included. Excellent financing

for qualified buyer.

Appraisals ¢ Negotiations ¢ Fimancing

BLACKBURN-HAMILTON COMPANY

RADIO STATION AND NEWSPAPER BROKERS

WASHINGTON, D, C,

James W, Blackburn
Washington Bldg.
Sterling 4341-2

CHICAGO

Ray V. Hamliiton
Tribune Tower
Delaware 7-2755-6

SAN FRANCISCO

Lester M. Smith
235 Montgemery 8t.
Exbrook 2-5672

Help Wanted

Announcers

*_ TOPFLIGHT
NEWSCASTER

wanted by 50,000 watt network affil-
iate in Midwestern market. This is an
excellent opportunity and the salary
is right for the right man. The right
man in this case will have years of
experience behind him. He will not
necessarily hove a beautiful veice, but
it will be authoritative. He will be
mature ond make a goad appearance,
If you think you fit this description,
send disc, photo and full infarmation.
BOX 10P, BROADCASTING @ TELE-
CASTING.

Television

Salesmen

WANTED

Old established Radio Office sell-
ing talent, programs, etc. Want
Central West representative for TV
films.

W. M. Ellswarth

Lincoln Tower

75 East Wacker Drive

Chicago 1, lllinois

Situations Wanted

Managerial

prnotcﬁ
RADIO-TY
EXECUTIVE

bE223003 533000002000 2200220

Graduate engineer MIT. Former
Radio-Television director at one
of the nation's top agencies.

Well-rounded background that in-
cludes first hand radio station ex-
perience including 20 years of
production, sales and administra-
tive knowhow.

Important contacts with adver-
tisers and agencies that mean
sales.

Excellent man to head up TV
operation, advise on application,
program structure, administration
and facilities.

BOX 68P,
BROADCASTING *® TELECASTING

2909005

Announcers

D.J. with S.A.*

Well known . . . proven . . . na-
tional award winner . . . wlll at-
troct new accounts . . . build Hooper.
Write for folder today.

*SALES APPEAL
BOX 984M,
BROADCASTING « TELECASTING

Situations Wanted (Cont’'d)

top

fan letters o weoek, sells all prod-

negro disc jockey, draws over 5000

ucts like mad, availoble for right
price. Box 1P, BROADCASTING o
TELECASTING.

Production-Programming, Others

NEW TV STATIONS

Balable, economical, high-rating program
structure  planned for your apnlieation.
justified at hearings, later put Into prac-
tical operation by heavily oxperisnced
exocutive Producer-director. Mature know
how from 8 years with small, large TV
stations, 1200 air-hours; exceptional back-
ground includes radio, Nims, stage, public
relations, scripting. Available for ore-
lim. planning, pg. mer. after GCP, or
both, Full detalls from BOX I8P,
BROADCASTING , TELECASTING.

Employment Service

i i e e e e e e e e e e e

EXECUTIVE PLACEMENT SERVICE

Ws have selected Genersal, Com-
mercial and Program M-ne‘m Chijef
Engineers, Disc Jockeys and other
specialists, Delays are costly: tell
us your needs today.

Howarp 8. Frazrer

TV & Radio Management Consultants
728 Bond Bldg., Washington 5, D. C.
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School

NBS has more fequests for trained
radio help than it ean fill! Jobs sre
waiting right now for NBS-rainsd
graduates. Get your first class Bcemse
in a few montlu complete combina-
tiom Ermining in a Year of lell Cowre
includes announcing, wﬂtmg. selling,

drama, news editing, production, pro-
gramming, disc jockey technique.

100%, P of Combination Men
Housing Arranged

Write Today for Details

NORTHWEST

'BROADCASTING
SCHOOL

“‘One of the Nation's Oreat
Rodio-TY Schools”

331 5. W, 12th Avae., Portland S, Ore.

AUDIENCE ANALYSTS

Expands Mail Service

EXPANSION of mail research
facilities has been announced
by Audience Analysts, a new
branch of the research division of
Lee Ramsdell & Co., Philadelphia
advertising agency.

Audience Analysts specializes in
obtaining a comprehensive picture
of the listener through mail ques-
tionnaires which have run as long
as 72 questions. Gerald F. Selinger,
member of the American Market-
ing Assn,, is director of the firm.




FCC Actions

(Continued from page 91)
May 1 Decisions . . .

COMMISSION EN BANC
Granted Power Increase
KGNO Dodge City, Kans.—Granted
CP to increase power from 1 kw-LS
250 w-N to 5 kw-LS 1 kw-N, DA-2,
chani trans. location, install new DA,
1370 ke.; engineering cond.

Baseball Games to Canada

Granted extensions of authority to
following stations to transmit play-by-
play descriptions of baseball games by
wire to CFRA Ottawa, Canada, for
period ending April 1, 1953:

WKBW Buffalo, N. Y.; WRNY Roches-
ter, N. Y., WHYN Holyoke, Mass., and
WITH Baltimore, Md.

Program to Canada
WDET-FM Detroit, Mich. — Granted
authority to transmit programs by wire
line to CKLW Windsor, Ontario.

Removed from Hearing

KGAE Salem, Ore.—On petition, re-

moved from hearing docket and grant-

ed application for mod. CP (which au-

thor zed new AM station on 1430 ke,

kw-D) for approval of trans. loca-

tion and to specify main studio loca-
tion; cond.

Remote Control FM

By separate orders, Commission
waived Sec. 3.265 of rules and granted
requests of following FM stations for
special tem%:orary authorization to op-
erate their transmitters by remote con-
trol for period of six months (o Nov.
3, 1952), with conditions:

WHDL-FM Allegany N Y., WPIB-
FM Providence, VB and
WRNL-FM Richmond Va.; WDOD-FM
Chattanooga, Tenn., and WFAN (FM)
Washington.

Extended SSA
KFAR Fairbanks, Alaska — Granted
extension of speciai service authoriza-
tion to operate on 660 ke, 10 kw, unl,
forzpernod of 90 days ending Aug. 1,
1952,

WNYC New York—Granted extension
of special service authorization to oper-
ate on 1 kw, limited time, for
period endlng Aug. 1,

Extended Temporary Authority

WIBK Knoxville, Tenn.—On petition,
granted extension of temporary author-

ity to operate for period of 30 days
only, to expire June 1, 1952,

May 1 Applications . . .

ACCEPTED FOR FILING
License for CP

WALK Patchogue, N. Y. — Requests
license for CP, as mod., which author-
ized new AM station.

Extension of Completion Date

WINZ Hollywood-Miami, Fla. — Re-
quests mod. CP, as mod., which author-
ized power increase, chnnges in DA
and change studio location, for exten-
sion of completion date.

KWBW-FM Hutchinson, Kan. — Re-
quests mod. CP, which reinstated ex-
pired CP, which authorized new FM
station, for extension of completion
date.

WELD (FM) Columbus, Ohio—Mod.
CP, which authorized changes in exist-
lng FM station, for extension of com-
pletion date.

License Renewal

KFPW Fort Smith, Ark. — Requests
renewal of license.

WRJW Picayune, Miss.—Requests re-
newal of license.

APPLICATION RETURNED

WMFC Monroeeville, Ala. — RE-
TURNED apbplication for license for
C"Pi_as mod., which authorized new AM
station.

RCA Recorder Shown

PORTABLE magnetic recording
equipment claimed to make possible
a 76% reduction in film costs to
the TV broadcasting and motion
picture industries was demonstrat-
ed fortnight ago by RCA Victor
Div. at the Tlst semi-annual con-
vention of the Society of Motion
Picture and Television Engineers
in Chicago.
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t60 roundup

New Grants, Transters, Changes, Applications
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hox score

on Air
AM Stations ..... 2,340
FM Stations .. 638
TV Stations .. 108

SUMMARY THROUGH MAY 1
Ppls.

Licensed CPs Pending Hearing
2,327 87 327 221
581 69 13 9
97 11 538 2

(Also see Actions of the FCC, page 96.)
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Docket Actions . . .
FINAL DECISION

Kansas City, Mo.—FCC denied appli-
cations of Kansas City Bcestg. Co., for
new AM station at Kansas City, Mo,
and Reorganized Church of Jesus
Christ of Latter Day Saints, for new
AM station at Independence, Mo., both
seeking 1380 ke, 5 kw D, Denied
April 30.

OPINION AND ORDER

Rockford, Ill.—George Basin Ander-
son. By memo. opinion and order
FCC granted petition for review of
hearing examiner’s memorandum opin-
fon and order denying petitions for
leave to amend application for ncw
station on 1330 ke, 500 w D, DA, to
change applicant from lndivldual to
corporation, B & C Radio Co.,, and
change engineering data; set aside ex-
aminer’s ruling; grulted petitions and
accepted amendments, ete. Order
April 30.

Non-Docket Actions . . .
TRANSFER GRANTS
Listed by States
KHSL and KVCI (FM) Chico, Calif.;

KVCV and KVRE (FM) eddlng,
Calif.,, and KYOS and KVME (FM)
Merced, Calif.—Granted transfer of

SDG BARGAINING

Directors’” Minimums Raised

MODIFICATIONS in collective
bargaining agreement of the Screen
Directors Guild with major movie
studios last week brought agree-
ment on minimums for directors on
Western pictures budgeted at $100,-
000 or under to $550 weekly on a
four-week guarantee and for all
other types of features, $550 weekly
with a 5l%-week guarantee.

Retroactive to last March 13
agreement, the agreement also in-
cludes a new minimum of $500 for
gsecond unit directors. First and
second assistants are to receive
$300 and $175 weekly.

WTVJ(TV) on AM Time

TIME has been purchased by
WTVJ (TV) Miami on five radio
outlets promoting the joint appear-
ance of Sens. Estes Kefauver (D-
Tenn.) and Richard B. Russell (D-
Ga.) on the station May 5. To
draw attention to the event which
station management feels should be
brought to the maximum number of
viewers on the eve of the Florida
primary, spots are being aired on
WFEC WKAT WVCG WWTB and
WMIE, all Miami.

BILLINGS for first quarter of 1952
for KVVC Ventura, Calif., were 72.4%
higher . than same period last year,
according to Roland Vaile, manager.
Match was most successful month since
station began operations in January
1948.

BROADCASTING ® Telecasting

control from Ruth McClung, executrix
of estate of Hugh McClung, deceased,
to Micky McClung {(also known as
Ruth McClung) under tcrms of decree
of first and final accounting and final
distribution in matter of Mr. McClung’s
estate. No monetary consideration.
Granted May 1.

WLBE Leesburg, Fla.—Granted trans-
fer of control from Eleanor Hunter to
Paul A. Husebo and Wendell F, Husebo
equal partners, for $79,000 for 100%
interest. Paul A. Husebo 1§ general
office manager for Minneapolis whole-
sale hardware firm. Wendell F. Husebo
is manager of WITRF Thief River Falls.
Granted April 18.

WRGA-AM-FM Rome, Ga.—Granted
transfer of control from Annie C.
Quarles, administratrix ¢f estate of
John W. Quarles, deceased, to Charles
Smithgall. Transferor will sefl note
amounting to $83,588.54, representing
indebtedness to licensee corporation,
for $60,000, Mrf. Smithgall Is owner
of wGgGa Gainesville, Ga., and presi-
dent, treasurer and 28% owner of The
Daily Times, Gainesville. Granted May 1.

WCBC Anderson, Ind. — Granted
transfer of control from Lloyd B. Gal-
limore and J. Byron Crouse to Great
Commission Schools Inc. for $22,745.
Transferee is parochial school (grades
1 through 12), of which Paul E. Bill-
heimer is presldent Gratited April 18.

WORX (FM) Madison, Ind.—Granted
assignment of license from Pioneer FM
Co. to Knight-Cutler Systeni for $11,000.
Transferees are Charles N. Cutler, who
really only retains his present in-
terest, and Frances Knight (BrecKen-
ridge), who buys here %; control from
former owners. Miss Knight (Brecken-
ridge) is manager of WORX (FM) and
Mr. Cutler is chief engineer. Granted
April 18.

KPRS Olathe, Kan.—Granted assign-
ment of license from Johnson County
Bestg. Co. to Twin City Advertising
Agency Inc. for $37,500. Principals in
Twin City are President Edward H.
Pate (284,), president of Twin City
Adv.; Vice President Andrew R. Car-
ter (28 ), vice president of Twin City
Adv,; Sceretary-Treasurer Eugenia L.
Pate (zs%) secretary-treasurer of Twin
City Adv., and four other holding mi-~
nority interest. Granted April 18.

WIDE Biddeford, Maine — Granted
transfer of control from Edward A,
Harriman and nine others to Victor C.
Diehm and three others for $45,000.
Mr. Diehm (25%) is president, general
manager and holds 25% Interest in

WAZL Hazleton, Pa., and vice presi-
(Continued on page 96)

Wisconsin...

WKTY

15 A
MUST
TO COMPLETE
YOUR COVERAGE!
Ak
Weed and Company ‘

UHF CONVERTER
Demonstrated by Crosley

“A REVOLUTIONARY change in
distribution and selling is now tak-
ing place in this country,” W. A.
Blees, Avco Mfg. Corp. vice pres-
ident and Crosley general sales
manager, said Wednesday when the
Crosley Div. demonstrated a pro-
duction model of its “Ultratuner”
—an ultra high frequency TV con-
verter.

The revolution, which will em-
phasize sales rather than distribu-
tion, is being met by his organiza-
tion, Mr. Blees said, by a split of
its home office into two parts with
separate sales forces for electronics
goods and appliances. The sales
emphasis, in turn, will lay on two
separate areas: Pioneering selling
and replacement selling, a distine-
tion that may prove “quite a trick”
to teach dealers to follow consist-
ently, the executive said. In spite
of the current situation, he pre-
dicted that the television business
will continue to grow “bigger and
bigger.”

The Ultratuner, demonstrated at
the Westchester Biltmore Country
Club in Rye, N. Y., will enable all
Crosley sets to receive all VHF and
UHF channels. In production and
ready for immediate shipment to
dealers, the small unit—measuring
an approximate 8 x 8 x 6 inches—
is priced at $39.96. Special features,
in addition to reception of all chan-
nels, include a built-in antenna,
which is said to preclude use of an
outside UHF antenna within rea-
sonable distance of the transmitter,
and simple installation, which can
be managed quickly and easily by
the set-owner without service help.

Projection Tube

RCA Tube Department has an-
nounced a8 new seven-inch projec-
tion-type kinescope capable of pro-
viding a 20-by-15-foot picture when
used with a suitable reflective opti-
cal system having an 80-foot pro-
jection throw. The new tube
(RCA-TWP4) measures approxi-
mately 19% inches in length and
seven inches at its greatest diam-
eter,

e Blation
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FCC Roundup

(Continued from page 95)

336 shares of WHOL Allentown, Pa.
Granted April 18.

WNAW North Adams, Mass, —
Granted assighment of liccnse from
Ccéurtlandt Nicoll to Cecil W. Clifton
for $10,000. Mr. Clifton is general man-
ager and 50% owner of WAVL Apollo,
Pa. Granted April 18.

WDGY Minneapolls, Minn.—Granted
transfer of control from Stuart Invest-
ment Co. to Herman J. Lange, George
E. Lau, Clarence T. Hagman and
Clarence W. Levy for $425,000. Mr.
Lange is owner of Minneapolis elec-
tronic welding firm and San Diego auto
supply houses; Mr. Lau, with his wife,
is owner of Minneapolis coffee sho
chiain; Mr. Hagman is former gencral
manager of WLOL Minneapolis-St.
Paul, and Mr. Levy has interest in two
refail furniture stores in Minneapolis-
Sti Paul.

WENE Endicott, N. Y.—Granted as-
signment of license from Empire News-
pz{pers Radio Inc. to Ottaway Stations
Ing. for net book value of asseis on
closing date; on Feb. 29 such value
was  $69,529. Principals in Ottaway
Stations Inc. are Ppresident James H.
Otgaway (40%) and treasurer-secre-
tafy Ruth Ottaway (30%), who are
coptrolling officers, dircctors and stock-
hglders of Empire Newspapers Inc,,
licensee of WVPQ Stroudsburg, Pa.
Granted May 1.

HLI-AM-FM Hempstead, N. Y.—
Granted relinquishment of control from
Marlam N. Godofsky, executrix of es-
‘tate of Elias 1. Godofsky, to Paul
Godofsky, through sale of 20 shares of
stock (10%) for $6,500. After transfer
Mrs. Godofsky holds 45% interest.
Granted April 18.

WwWJIOC Jamestown, N. Y.—Granted
transfer of control from Harry E. Lay-
man to Frederick E. Davis and Harold
P. Kane for $53,845.40 for 140 out of
271 shares of stock. Mr. Davis now
holds 7 shares of stock. Granted May 1.

WDOS Onconta, N, Y.—Granted as-
signment of license from Oneonta Star
Iné. to Ottaway Stations Inc. for net
book value of assets on closing date;
on Feb., 29 such value was $43,824.
Principals in Ottaway Stations Inc. are
president James H. Ottaway (40%) and
treasurer - secretar, Ruth Ottaway
(30%), who are controlling officers, di-
rectors and stockholders of Empire
Newspapers Inc., licensee of WVPO
Styoudsburg, Pa. Granted May 1.

KIP Poughkeepsie, N. Y.—Granted
assignment of license from Poughkeep-
sie|Newspapers Inc. to Dutchess Coun
Bcstg. Corp. for $30,000, Poughkeepsie
Newspapers retains WHVA (FM), Prin-
cippls in Dutchess are George W, Bing-
ham, WKIP general manager; Marvin
S. |Seimes, chief engineer; Richard A,
Dwelley, commercial manager; John J.
Kuhn, and Mabel Meurer., Granted
April 18,

UGN-AM-FM Eugene, Ore.—Grant-
ed [transfer of control from C. H. Fisher,
O. |E. Berke and P. R. Berke, a part-
nership d/b as Valley Bestg. Co., to
C. |H. Fisher, 0. E. Berke and P. R.
Berke, as individuals. Valley Bcestg. Co.
is dissolved and stock of licensee trans-
ferred to transferees in proportion to
their interests in partnership. No mone-
tary consideration. Granted April 18.

WMFS Chattanooga, Tenn.—Granted
assignment of license from Lookout
Bestg., Co, to W.M.F.S. Inc. for $30,000

d}nt, director and owner of 84 out of

(Comr. Jones votes for a hearing).
Principal stockholder in W.M.F.8. Inc.
is president B. F. J. Timm (75%),
owner of 501 out of 1,000 shares of stock
of WDMG Douglas, Ga., owner of 601
out of 1,200 shares of stock of WGAA
Cedartown, Ga., and owner of 734% of
WLBS Birmingham, Ala. Granted
April 18.

WIRJ Humboldt, Tenn.—Granted con-
sent to J. Frank Warmath to relinquish
positive control of licensee by transfer
of 30% of stock to Miss Marion War-
math for $30,000. Miss Warmath is sec-
retary .- treasurer of Gibson County
Bestg. Co. Granted May 1.

KSAM Huntsville, Tex.—Granted as-
signment of license to partnership com-
posed of Theodore F. Lott and M. B.
Cauthen, d/b as Huntsville Bestg Co.
Harvard C. Bailes, former partner, sold
his interest to Mr. Lott for $8,000. Mr.
Lott is assistant manager of KSAM.
Granted April 18,

WKLV Blackstone, Va.—Granted as-
signment of license from Nottaway
Bestg. Co. to Blackstone Bcstg. Corli:.
for $12,000. Principal in assignee is
Maxey E. Stone (85%), owner of jew-
elry store in Blackstone and former
manager of WSVS Crewe, Va. Granted
April 18.

WHWE Rutland, Vt.—Granted trans-
fer of control from Herbert L. Wilson
to Charles I, Bates through purchase
by Mr. Bates of 214 shares of stock
(62.76%) at auction held by U. 8. In-
ternal Revenue Service. Mr. Bates had
29.329, interest before transfer; he pays
$696.61 for additional interest. Granted
April 18.

KFDR Grand Coulee, Wash.—Granted
assignment of license from Carl F.
Knierim to Grand Coulee Bcstg. Co.
for $22,500. Principals in assignee are
W. Richard Carlson Jr., general man-
ager and secretary of WCDL Carbon-
dale, Pa.,, and Norah B, Carlson, pro-
gram director of WCDL. Granted
April 18,

KWNW Wenatchee, Wash.—Granted
assignment of license from Apple-Land
Bestrs, Inc. to Wenatchee Bestrs.,
through a leasing arrangement. Prin-
cipals in assignee are Mark Sorley and
Stuart Maus, both former employes of
KPQ Wenatchee. Ten-year lease calls
for 8% per year of actual sales receipts
of station up to $50,000, or 109, of gross
sales receipts of station over $60,000,
provided that for first six months rental
shall be $25¢ monthly and minimum
rental for first year not less than $250
monthly. Granted April 18,

WKLJ Sparta, Wis.—Granted assign-
ment of license from Victor J, Tedesco
to Sparta-Tomah Bcstg, Co. Change
from individual to corporation only; no
actual change of ownership or control.
Granted April 29.

New Applications . ., .
FM APPLICATIONS
Listed by States

Griffin, Ga.-- Radio 'Station WKEU,
102.1 mc, 444 w. Estimated construction
cost $2,741.25. Ap;)llcant is licensee of
WKEU Griffin. Filed April 15.

Shreveport, La.—KTBS Inc., 3.5 mc
(Ch. 243), 14 kw, Estimated tonstruc-
tion cost $14,450, first year operating
cost $1,000, revenue none, Applicant is
licensee of KTBS Shreveport. Filed
April 15,

Berlin, N, H—White Mountain Bestg.
Co., 103.7 mc (Ch. 279), 9.9 kw. Esti-
mated construction cost $9,000, first year
operating cost $5,000, revenue none.

i 762 BMI 92 %ons

Another BMI “Pin Up” Hit—Published by Algonguin

I'M YOURS

On Records: Don Cornell—Coral; Eddie

Fisher—Victor; Four Aces—Decca; Tony Arden—

Columbia.
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Applicant is licensee of WMOU Berlin.
Filed April 15.

Altoona, Pa.—General Bcstg. Corp.,
100.1 mc, 137 w. Estimated construction
cost less than $1,000 since all equip-
ment already on hand. Appiicant is
licensee of WVAM Altoona. Filed
April 1.

Walterboro, 8. C.—Walterboro Bcsﬁ.
Co., 106.3 mc (Ch. 292), 585 w. Esti-
mated construction cost $3,200 (trans-
mitter already on hand), first year op-
erating cost $3,000, revenue $6,000. Ap-
plicant is licensee of WALD Walterboro.
Filed April 15.

Logan, Utah—Utah State Agricultural
College, Ch, 201, 10 w (non-commercial
educational). Estimated construction
cost $4,000. Filed April 15.

TRANSFER REQ_,UESTS
Listed by States

KYMA Yuma, Ariz.—Assignment of
license from KOY Bcestg. Co. to KYMA
Yuma Inc. through creation of new
corporation formed by spin off of
KYMA assets and labilities to new
entity. Capital stock In KYMA Yuma
Inc, will be issued to stockholders of
KOY Bcstg. Co. in same ratio as their
present holdings in latter corporation
and equal in total net value of assets
and labilities being transferred to
KYMA Yuma Inc. No KOY Bestg. Co.
stock will be surrendered by its stock-
holders. Willlam L. Lindsey, general
manager of KYMA, will subscribe to
capital stock of new corporation in
amount equal to capital stock of that
corporation to be issued to each exist-
ing stockholder of KOY, l.e., 1634%.
Filed April 16. .

KCLF Clifton, Ariz.—Assignment of
license from Dwight Harkins Amuse-
ment Enterprises Inc., d/b as Saguaro
Bestg. Co., to Saguare Bestg. Co., Inc.
through formation of new corporation,
309 of stock in which will be owned
by Dwight Hawkins Amusement Enter-
prises Inc., and 50% by H. Chester Dar-
win, general manager of KCLF, who
will become president of new corpora-
tion. Filed April 15.

KHSL and KVCI (FM) Chico, Calif.;
KVCYV and KVRE (FM) Redding, Calif.,
and KYOS and KVME (FM) Merced,
Calif —Transfer of control from Ruth
McClung, executrix of estate of Hugh
McClung, deceased, to Micky McClung
(also known as Ruth McClung) under
terms of decree of first and final ac-
counting and final distribution in mat-
ter of Mr. McClung’s estate. No mone-
tary consideration. Stock transferred
includes 137% shares out of 300 shares
(not including 140 more shares in her
own name) of stock in KHSL and
KVCI (FM), and KVCV and KVRE
(FM), and 20,3983 out of 24,000 shares
In KYOS and KVME (FM). Filed
April 9,

KTLN Denver, Col.—Assignment of
license from Leonard Coe to Radio Sta-
tion KTLN Inc., in which Mr. Coe wili
own 100% of the stock. No actual
change of ownership or control. Filcd
April 23.

WFEC Miami, Fla.—Assignment of
license from Howard D. Steere to
David Haber for $40,000 (10,000 in
escrow). Mr. Haber owns 50% of vari-
ous taxicab companies, including Ca-
thedral Fleet Inc., Alpine Cab Co,,
Crescent Cab Corp. and Phil-Mat Cab
Corp,, New York City. He also has
interest in various other automotive
enterprises. Filed April 9,

WORZ-AM-FM Orlando, Fla.—Trans-
fer of control from Radio Station
WORZ to WORZ Inc. through transfer
of stock from Central Florida Bcstg.
Co., licensee of WORZ, to same stock-
holders In exchange for equivalent
amount of stock in same properties and
by same persons who mnow own stock
in licensce company. No actual change
of ownership or control. No monetary
consideration. Filed April 14.

WCNH Quincy, Fla.—Transfer of con-
trol to Andrew B, Letson through sale
of 320 out of 500 shares of stock for
$18,400. Mr. Letson is general manager
and chief engineer of WCNH, and al-
ready holds 269 interest in station; he
will own 7829% of stock. He also is
applicant for new AM station in Talla-
hassee, Fla. Filed April 15,

KCLO Leavenworth, Kan. — Assign-
ment of license from Leavenworth
Bestg. Co, to Cecil W. Roberts for $31,-
000. Mr. Roberts is owner of KREI
Farmington, Mo., KNEM Nevada, Mo.,
and KCHI Chillicothe, Mo., and is ap-
plicant for new AM station in Chanute,
Kan. Filed April 15.

WKLX Lexington, Ky.—Transfer of
control to Central Kentucky Bcstg. Co.
through transfer of 850 outstanding
shares of stock (100%) for $70,000. Cen-
tral Kentucky Bestg. Co, is the licensee
of WLEX Lexington, license of which
will be surrendered to FCC upon Com-
mission approval of sale: of WKLX,
Accepted May 1.

WSPR-AM-FM Springfield, Mass. —

BROADCASTING +*

Transfer of control from Q. A. Brackett
and L. B. Breed to Ruth W. Brackett
and Alma Breed, executors of estates
of Mr. Brackett and Mr., Breed, re-
spectively, both of the laiter deceased.
No monetary consideration. Filed
April 12.

WDET (FM) Dctroit, Mich.—Assign-
ment of license from UAW-CIO Bcestg.
Corp. of Michigan to Wayne U. Board
of Education. No monetary considera-
tion. Filed April 14.

KOB-AM-TV Albuquerque, N. M. —
Assignment of license from T. M. Pep-
perday to Time Inc. for $300,000 [B.T,
April 28). After series of reorganiza-
tions, which will transfer assets to
Albuquerque Bcstg. Co., a Time Inc.
subsidiary, 50% Interest in station will
be sold to Wayne Coy for $75,000, plus
eight-year contract as general manager
for $26,000 per year. ‘In addition, Mr.
Coy will remain consultant to Time Inc.
at fee of $24,000 per ycar. Time Inc.
publishes Time, Life and Fortune maga-
zines and other periodicals. Filed
April 25,

WJIOC Jamestown, N. Y.—Transfer
of control 140 out of 277 shares of stock
from Harry E. Layman to Frederick E.
Davis {(who now holds 7 shares of
stock) for $53,845.40. Filed April 10.

WIRO Irontown, Ohio — Transfer of
control from Clacus G, Merrill, Marie
B. Merrill and Fred Balley to Theodore
M. Nelson, Clinton McElroy, Willlam P.
Shannon and C, A. Baker, equal part-
ners, for $30,000 plus contract with Mr.
Merrill, who will be hired as consult-
ant for $28,000 in 60 installments of
$466.66 monthly. Mr. Nelson is general
manager of WIKK Erie; Mr. Shannon
is sales manager of WIKK; Mr, Mc-
Elroy js assistant manager of WIKK,
and Mr. Baker is chief engineer for
WIKK. Flled April 16.

WKSR Pulaski, Tenn.—Transfer of
control from . K, Jones and Fred
Fleming to Mr. Jones for $21,500. Mr.
Fleming, who now has 509%; interest,
will have 939 interest after transfer;
Mr. Jones will have 7% Interest. Filed
April 25,

WDXE Lawrenceburg, Tenn.—Assign-
ment of license from Aaron B. Robin-
son to Lawrenceburg Bestg. Co. Change
from an individual to a corporation;
no actual change of ownership or ¢on-
trol. Filed April 15,

KDSX Denison, Tex.—Assignment of
license from Grayson Bcestg. Corp. to
Radio Statlon KDSX. Change from a
corporation to a partnership of B, V.
Hammond {529,) and L, L. Hendrick
(489%). No actual change of ownership
or control. Filed April 25,

VHF Propagation
(Continued from page 65)

sidered aberrations due to tropo-
spheric conditions. FCC and out-
side engineers pointed out at that
time that these facts were known
and taken into account in formu-
lating TV allocations.

Last year, Collins Radio Co., in
cooperation with NBS, bounced a
UHF signal off the moon [B.eT,
Nov. 19, 1951]. Collins used a
20 kw transmitter on 418 me, put-
ting out an effective radiated signal
of 5,000 kw. It transmitted a con-
tinuous wave message for a half-
hour on Oct. 28 and again on Nov.
8, using a highly directional trans-
mitting antenna. The received
signal strength of the moon-
reflected message, “What Hath
God Wrought,” was 0.0002 micro-
watts.

During the VHF tests, the Col-
lins signal was monitored by FCC
monitoring stations, “ham” opera-
tors, Bell Telephone Labs., and by
Cornell U, Operation was under an
FCC authorization, but was not
identified on the air. Pre-experi-
mental work was done at MIT as
part of a State Dept. and military
project. The program is a cooper-
ative venture between MIT and
NBS.

Telecasting



CBS-TV Clinic

{Continued from page 66)

made it clear “that the difference
between television and motion pic-
ture production is more than the
obvious one of being separate and
distinect media.” TV, he asserted,
“must place greater stock in effi-
ciency and time-saving devices [in
its production facilities] than was
necessary when motion picture stu-
dios were planned.”

“When Television City is com-
pleted,” Mr. Luckman said, “we
feel that CBS-TV and the general
public will be satisfied that some-
thing new and revolutionary has
been done—that a television pro-
duction center has been devised
which can accommodate any of the
infinite number of changes through
which television will undoubtedly
go.”

Osecar Katz, CBS-TV director of
research, appraising the potentials
for expansion of set ownership, said
that “one-third of the population
now own sets; another third live in
TV areas but do not have sets, and
the last third live in non-TV areas
—thus, there is as much room for
growth of the medium in TV areas
as there is in non-TV areas.”

John Cowden, operations director
of CBS-TV advertising and sales
promotion, advised new TV sta-
tions to “be prepared to meet their
promotional problems head-on with
a solid advertising program from
the minute they go on the air.” He
cited the promotional activities of
CBS-TV’s Los Angeles station when
it changed its call letters to KNXT

On the job!

Our volunteer speakers are
saving thousands of lives fo-
day...in factories and offices,
at neighborhood centers and
at organization meetings all
over this land. .. showing peo-
ple what they can do to pro-
tect themselves and their fam-
ilies against death from cancer.

For information just telephone
the American Cancer Society
or address a letter to “Cancer,”
care of your local Post Office.

American Cancer Society

(TV) and at the same time moved
to a new site and boosted power.
These activities, he recalled, in-
cluded on-the-azir promotion, news-
paper ads, full-page advertisements
for the first broadcast followed by
14 days of intensive advertising
after the change; billboards
throughout the market, and counter
cards and window streamers.

He advised TV stations to stress,
in their promotion efforts, the ex-
tent to which they penerate their
markets, size of potential audience,
TV’s sales effectiveness, and suc-
cess stories of specific clients. He
regarded film trailers as the sim-
plest, most logical and dramatic
tool of TV promotion.

David J. Jacobson, director of
public relations, saw two main pub-
lic relations problems confronting
new stations: (1) Integration of
the station into the community, and
(2) capitalizing locally on solid in-
tegration with the network. A good
publicity operation, he said, com-
bines necessary manpower, knowl-
edge of publicity techniques, and
imagination capable of utilizing all

Allocations Changes

(Continued from page 65)
for educational use, although there
were UHF channels also assigned.

Refusal of the Commission to
assign Channel 6 to Temple, Tex.,
was protested by KTEM. It stated
that the Third Notice proposed 180
mile minimum co-channel separa-
tions and that Temple was 183
miles from San Angelo. The Com-
mission propoesed then to put Chan-
nel 6 in San Angelo.

In its final report, KTEM stated,
the minimums were raised to 190
miles for these Zone II cities, thus
preventing the assignment of Chan-
nel 6 to Temple.

KTEM asked for a rehearing in
order to show that the transfer of
Channel 6 from San Angelo to
Temple would better serve the pub-
lic interest.

In the Commission final notice,
it stated that priorities for stations
in Group A (2)—those cities not
now served with TV signals—would
be established on the basis of the
population of the city applied for.
This KXEL objected to, on the
ground that its service area includ-
ed rural populace which would
therefore diseriminate against the
Waterloo, Iowa, residents.

It therefore asked that the Com-
mission delete that ecriterion for
listing which cities would receive
precedence in processing, and in-
stead permit flexibility in the order
in which applicants will be proc-
essed. What KXEL desires is the
chance to show the FCC that it
should be considered early in the
processing line, rather than to have
to take a low position based on
Waterloo’s population, due to rigid
criterion.

BROADCASTING ® Telecasting

WIMO Cleveland is promoting WDOK
Cleveland under a year-long contract
calling for o spot a day, just before

WJIMO's sunset sign-off. Walberg
Brown (r), WDOK general manager,
signs contract while Dave Baylor,
WJMO vice president-general man-
ager, watches. Spots began April 14,

opportunities including those of-
fered by the network.

The CBS-TV Network’s own
growth was sketched early in the
meeting by Herbert V. Akerberg,
vice president in charge of station
relations, who also gave his views

on future expansion and develop-

ment.

Friday’s session (see AT DEAD-
LINE story page 98) was slated to
feature a luncheon address by CBS
President Frank Stanton, with
morning and afternoon sessions
devoted to studies of such diverse
subjects as acquiring a construc-
tion permit, by Engineering Vice
President William B. Lodge; con-
struction costs, by Chief Engineer
A. B. Chamberlain; staff and oper-
ation costs in & major market and
in a secondary market, by James
C. Hanrahan of WEWS (TV)
Cleveland and Glenn Marshall Jr.
of WMBR-TV Jacksonville; rate
structures and income expectations,
by Fritz Snyder, CBS-TV director
of station relations, and a wind-up
panel session with Mr. Akerberg
presiding.

A dinner was held Friday night,
and on Saturday the guests were
invited to WELI New Haven to
view UHF television reception.

TEXTRON Ine, Providence, R. L, an-
nounces sales for first quarter ending
March 31, were $22,177,000 compared
with $26,063,000 for first quarter of
1951.

50E. 58 St
New York 22, N. Y.

!

HOWARD E. STARK

UHF BOOKLET

RCA Notes Value
RCA'’s faith in UHF is emphasized
in a 24-page booklet, titled “UHF,”
being sent to customers.

Booklet reveals that RCA spent
more than $2.5 million in UHF ex-
periments and a total of $50 million
in TV. It also stresses that the
reception of TV signals from a
UHF station can be as clear and
stable as on VHF, that present TV
sets can be “readily” adapted for
UHF, and that costs of building a
UHF station are “about the same”
as for a VHF station. It also men-
tions that color TV can be broad-
cast on UHF.

Referring to the Bridgeport
RCA-NBC experimental UHF sta-
tion, the booklet guotes Technical
Director Dr. C. B. Jolliffe as say-
ing: “This pioneering station
proves beyond doubt that UHF tele-
vision is a practical means for ex-
tending television service to com-
munities now without it. . . . We
feel that the Bridgeport station,
conducted by RCA as a service to
the public, points the way to a
truly nationwide television net-
work.”

KYBS (FM) LEASE

Collins Radio to Operate

LEASE of KYBS (FM) Dallas
by the Collins Radio Co., Cedar
Rapids, lowa, was reported last
week. The station, on 107.9 mc
with 90 kw power, has been in-
operative since last December when
its owners, Baptist General Con-
vention of Texas, shut it down
pending its disposition. Station was
losing $25,000 to $30,000 a year,
it was reported.

Terms of the lease were not dis-
closed, although Dr. R. Alton Reed,
radio and public relations director
of the Convention, was reported to
have said it would bring a 10% re-
turn on the property. Station was
valued “in excess of $50,000,” it
was said.

Use for which Collins Radio Co.
intends to put the station was not
disclosed. Collins Radio has been

working on classified military and
government projects for the past
several years (see story page 65).

BROKERS 3Llc_1 FINANCIAL CONSULTANTS
to
RADIO STATIONS —TELEVISION STATIONS
AND NEWSPAPERS

!

Confidential Inquiries Invited

Phone
Eldorade 5-0405
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NBA HOLDS ELECTIONS

LENWELL NAMED PRESIDENT

LEROY LENWELL, KBRL McCook, late Fri-
day was elected president of Nebraska Broad-
casters Assn. at NBA meeting in Omaha.
Others elected were Gene Ackerley, KCOW
Alliance, vice president; Bob Thomas WJAG
Norfolk, secretary; Todd Storz, NARTB rep-
resentative, and Jack Yeager, KGFW Kearney,
and Hap Anderson, KOIL Omaha, board
directors.

Resolutions endorsing Horan Bill (HR 7062)
giving broadcasting relief from libel respon--
sibility and expressing interest in unattended
transmitter operation were adopted by NBA.
E. K. Hartenbower, KCMO Kansas City, new
NARTB Distriet 10 director, read report of
William B. Quarton, WMT Waterloo, Iowa, re-
tiring district director, who was unable to
attend.

Speakers included Bill Martin KMMJ Grand
Island, retiring president, and Bob Thomas,
secretary; Virgil Sharpe, KOIL, who discussed
work of Nebraska Network; Todd Storz,
KOWH, on unattended transmitter operation;
George Round and Ken Keller, representing
U.|of Nebraska, expressing university’s ap-
pr ‘ciation for cooperation of stations. NBA
committee will confer with university on re-
duction of fees for multiple-station sports
pickups.

BMI clinic Thursday included talks by Ed
Mason, KMMJ; Jim Bormann, WCCO Minne-
apolis, president, National Assn. of Radio News
Directors; Gene Ackerley, KCOW; Charles
Siverson, WHAM Rochester; Grover C. Cobb,
KVGB Great Bend, Kan.; Bill Kalana, WNEW
New York; Joseph Connolly, WCAU Phila-
delphia; Carl Haverlin, BMI president.

PILOTS PROTEST
TOWER HAZARDS

ALLEGED hazards of high TV towers to air
navigation was taken to public by Airline
Pilbts Assn. in a press release issued in Chi-
cago Friday by President Clarence N. Sayen.
Matter was subject of meeting two weeks ago
[BeT, April 28] and is scheduled to be gone
into at working committee meeting May 6
(see earlier story on page 68).

At a meeting of Chicago Airspace Subcom-
mittee, ALPA submitted recommendations
restricting heights and sites of TV antennas
[BeT, April 7]. Pilots’ organization is a mem-
ber of “ad hoc” committee comprising broad-
casting and aviation interests, as well as repre-
sentatives of FCC and CAA.

FCC ATTACKS HOUSE
YERSION OF McFARLAND BILL

FCC opposes House version of McFarland bill
(S| 658) chiefly on two key sections, Be®T
learned Friday., Commission expressed dis-
pleasure of bill to remodel its functions in let-
ter Thursday to House which is near debate
S 458 (see story, page 29).

mong sections criticized are 5 (c), 16 (¢)
and 8. Former two would divorce staff from
Commissioners’ orbit. Reason cited for opposi-
tion was that separation would slow down FCC
work at time when it must act expeditiously
on TV applications. Same FCC reason applied
for! Sec. 8 which would require 30-day notifica-
tion before applications are set for hearing or
gr%nts would be issued without hearing. Sec-
tions cited would place unnecessary burden on
Cormnmissioners, agency noted.
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TRUMAN FOLLOW

SPOT announcements immediately fol-
lowing President Truman’s 4-5 p.m. Sat-
urday TV tour of White House were
bought on two CBS Television stations
by Kefauver National Campaign Com-
mittee. Stations were WTOP-TV Wash-
ington and WBNS-TV Columbus, Ohio.
Account handled by Robert J. Enders
Adv., Washington. Spots started, “You
are the landlord of the White House.
Soon you will decide who will be the next
occupant.” Rest of continuity promoted
Kefauver candidacy. Account had been
accepted by at least one station which
later withdrew on ground of station
policy, according to agency. (Early
story, page 82).

Business Briefly
(Continued from page 5)

to start May 19, using two five-minute tran-
scribed shows five times weekly for six weeks.
If successful campaign will be expanded
through agency, Hirshon-Garfield, N. Y.

ENVELOPE FILM SPOTS @ Self-Seal Div.,
United States Envelope Co., has begun spot
television campaign using one-minute film
spots in principal national markets. Contracts,
to continue throughout 1952, are on staggered
schedule. Filmed commercials were produced
by Robert Lawrence Productions, N. Y., and
feature actor Henry Fonda. Agency: S. R.
Leon Co. Inc.,, N. Y.

TESTS BY COCA-COLA @ Coca-Cola Bottl-
ing Co., Chicago, testing consumer response to
its new 12-bottle carry-home carton with a
heavy spot radio schedule on WJOL Joliet, Ill.

PEOPLE...

CHARLES PHILIPS, sales manager and ex-
ecutive administrator NBC’s WNBC New
York, to network-owned WNBEK (TV) Cleve-
land as sales manager, effective May 12,

JOSEPH H. McCONNEL, NBC president, will
be honored by Alumni Assn. of Davidson
College at Army and Navy Club, Washington,
at dinner May 9th. Other distinguished alumni
of college will be present. Mr. McConnell will
serve as toastmaster.

WILLIAM B. ROHN, salesman with WINS
New York since 1949 and earlier with Burn-
Smith Co., station representatives, appointed
assistant general sales manager, WINS.

JACOB RUPPERT Brewing Co.,, N. Y., on
Friday reported four promotions among exec-
utive personnel: J. J. TAYLOR JR., named
director of marketing; GERALD FRISCH to
serve as general assistant to vice president
for sales & marketing Herman Katz; BEN
MITCHELL JR. named manager of distributor
sales, and J. L. CONNER appointed manager
for metropolitan package sales.

HELEN SLATER AYERS, Irving Serwer Adv.,,
N. Y., to copy staff, Robert W. Orr & Assoc.,
N. Y.

FEHLMAN NEW PRESIDENT
OF OHIO ASSOCIATION

NEW NAME adopted by Ohio Assn. of Broad-
casters at Thursday meeting in Columbus.
Group now known as Ohio Assn. of Radio &
Television Broadcasters.

In election of officers, Robert C. Fehlman,
WHBC Canton, was elected president. Other
officers elected were Adna Karns, WCOL
Columbus, vice president, and L. A. Pixley,
WLOK Lima, secretary-treasurer.

Harold E. Fellows, NARTB president, was
speaker at meeting along with John H. Smith
Jr.,, NARTB FM director. William T. Stub-
blefield, NARTB station relations director, also
attended.

Friday session was programmed by BMI

UHF, VHF Equipment Costs Noted

EQUIPMENT costs for VHF and UHF tele-
vision stations differ “very little” when esti-
mated radiated powers of both types are equal,
but high-band VHF and UHF costs tend to
pull away from those of low-band VHF when
their ERP’s are increased to get comparable
coverage, CBS-TV Chief Engineer A. B. Cham-
berlain told network’s TV c¢linic in New York
Friday (early story page 66).

In another clinic feature CBS president
Frank Stanton told luncheon Friday that TV
“has no equal, socially, politically and eco-
nomically, as a mass communications medium”
and that it comes at just right time in country’s
economic picture.

Noting that national income is up three
times since 1940, that “plant facilities have
increased tremendously in the same period we
are moving from a defense to a peace economy,”
and that inventories are piling up, Mr. Stan-
ton said: “Television should play a vital role
in the mass distribution at & minimum cost
of the goods these increased plant facilities
can turn out and which the American public
wants.”

Detailed report on construction costs—in-
cluding number of items which sometimes are
omitted from such studies (legal and engineer-
ing services, building costs, furniture and fix-
tures, ete.)—was presented showing estimated
total costs for each type of station according
to city population bracket, as follows:

City Population
and Station Power

Under 50,000

VHF UHF
Low Band ngh Band

(ERP 1 kw at 300 ft.) $111,700 $116,950 $119,550
50,000 to 250,000

(ERP 2 kw at 500 ft.) 342,200 336,706 340,250
256,000 to 1 million

(ERP 10 kw at 560 ft.) 430,760 431,460 436,926
Over 1 million

(ERP 50 kw at 500 ft.) 557, 600 544,600 604,700
Large city

(maximum powers*) 874,500 8,900 1,059,500

* Maximum powers Channels 2- 6, 100 kw; 7~ 13, 316
kw; 14-83, 1,000 kw.

Cost dlfferences between VHF low band,
VHF high band, and UHF stations “are in-
fluenced more by site, location, construction
conditions, building construction, antenna
height, and type of tower (whether guyed or
self-supporting) . . . then by differences in
equipment costs,” Mr. Chamberlain’s report
said.

Meanwhile, in discussion of rate structures
for potential advertisers, Fritz Snyder, CBS-
TV director of station relations, recommended
careful study of gross operating costs per hour,
saying equitable rate structure can then be
devised on basis of set saturation in market.

William B. Lodge, CBS-TV vice president
in charge of engineering, sketched steps to
be followed in getting FCC authority to con-
struct station, summarized new FCC rules,
outlines factors to be considered in picking
transmitter site, and discussed transmitting
facilities.

BROADCASTING ® Telecasting
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- Forerunner of today’s big, efficient outdoor
Gy :—{J
LV oA e S advertising industry was this scene. Early
~ oD QAR -
;’/'/ ! / -0 7 in the century advertising posters of various
\\)IE\GM*"CJ;‘"' i displayed on buildings, boards and
P o dden ATL V) s1Zes were 1Sp! ayed on buildings, ards and rences—
2 peciaily-fr- Ghildeen:

wherever a suitable surface greeted the bill poster.

T i I " About the same time that billboards were becoming

sought more and better ways to reach the public.
. Then came radio . . . and advertisers quickly took advantage of
~ this new medium that enabled them to reach millions of people simultaneously

with sound selling,

Now television has added sight to sound . . . and again advertisers were quick to

capitalize on the added impact this newest medium affords them.
1n WLW.Land, these two media~WLW Radio and WLW-Television--used in combination,

offer advertisers the most efficient and economical way to

reach more people more often and more effectively.
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THE NATION'S STATION AND ITS TV SERYICE




the GREAT VOIEE of the

REAT LAKES

LATEST INFORMATION ON
AUTO RADIO CIRCULATION
IN DETROIT

® 83 out of every 100 cars in Metropolitan Detroit
have auto radios

® Tihere are 837,036 auto radios in the Metropolitan
Detroit area

® The average number of passengers per car in
Detroit is 1.8

® 51,084 passengercars countedat 172 different locations

® Ao Radio Circulation in W JR’s primary coverage
area is greater than the circulation of many national
maguzines!

WRITE FOR YOUR COPY OF WIR'S AUTO RADIO
SURVEY TODAY. ADDRESS YOUR INQUIRY TO
WIR, DEPT. 50, FISHER BUILDING, DETROIT 2.

%

I hﬁ# ";?hfﬁ' Radio—America’s Greatest
r | Advertising Medium

d

* i ! s:g:g" Represenled nationally by Edword Petry & Company
e Goodwill Station MIKE WIJR The Goodwill Stotion Inc., Fisher Bldg., Delroil

WIR Eostern Soles Office: 663 Fifth Ave., New York




